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What  Kind  of  a  Man 
Is  the  Dealer? 

An  abstract  quantity — a  creature  apart — a  mere  automatic  link  in  the  selling  chain,  as  so 
many  advertisers  seem  to  visualize  him? 

No.  The  dealer  is  human — just  like  you.  He  reads  what  you  read.  He  buys  what  you 
buy.  He  is  swayed  in  his  purchases  by  exactly  the  same  forces  that  influence  you. 

Newspapers  lay  stress  upon  their  "dealer  influence."  But  what  is  dealer  influence? 
Simply  mass  reader  influence  applied  and  directed  to  one  individual. 

The  newspaper — the  advertising  medium — that  interests  the  reader  is  the  advertising 
medium  that  interests  the  dealer.   For  the  dealer  is  a  reader  too — never  forget  that. 

The  Chicago  Daily  News,  with  a  circulation  of  400,000,  is  actually  read  by  7  out  of  every 
9  persons  in  Chicago  who  read  the  English  'anguage. 

That  is  render  influence. 

The  dealer  is  probably  included  among  those  seven.  And  if  he  isn't,  the  power  of  that 
dominating  group  reacting  upon  him  as  an  individual  must  inevitably  direct  his  actions. 

That  is  dealer  influence. 

So  closely  are  the  two  related,  so  inseparably  interlocked,  that  one  without  the  other  is 
inconceivable.    Dealer  influence  will  always  follow  reader  influence. 

It  is  the  reader  influence  of  over  1,200,000  persons  and  its  inevitably  resultant  dealer 
influence  that  makes — 
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Does  not  own  its  own  home 
Nearly 

40*  Do 

How  does  that  compare  with 
your  territory?  Find  out,  then 
draw  your  own  comparisons 
for  advertising  guidance. 

There  are  upwards  of  1,000,- 
000  homes  in  New  England 
and  you  can  get  over  2,000,000 

in  the  news- 
papers to  tarry  your  message 
of  inspiration  to  all  of  them. 

Use 
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MR.  TAFT 
writes  editorials  for  the 
Public  Ledger 

They  are  also  syndicated  to  many  other  nezvspapers  in  the  United  States 


FOR  several  years  William  H. 
Taft  has  been  editorial  leader 
writer  for  the  Public  Ledger. 
His  editorials  have  shown  the  former 
president  of  the  United  States  in  a 
new  and  welcome  role  as  a  force  in 
American  journalism.  They  present 
balanced  and  even-tempered  judg- 
ments, reflecting  his  ripe  experience 
as  jurist  and  executive — his  political 


background  —  his  present  scholarly 
environment  at  Yale. 

Perhaps  no  other  public  man  with 
freedom  to  express  himself,  travels  so 
widely  or  has  such  opportunity  to 
discover  and  compare  conditions  and 
opinions  in  all  parts  of  the  country. 

Newspapers  may  obtain  exclusive  city 
rights  to  this  service  by  arrangement 
with  the  Public  Ledger  Syndicate. 


PUBLIC  LEDGER 

PHILADELPHIA,  PA. 
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Separate 
Dwellings 
390,000 


National  advertisers  and  advertising  agencies  who  are  now 
planning  "1921"  advertising  campaigns  in  the  daily  news- 
papers think  of  The  Bulletin  first  when  they  think  of 
Philadelphia. 

Practically  every  home,  office,  store  and  factory  in  Phil- 
adelphia and  its  vicinity  is  reached  each  day  by  The  Bulletin. 

The  Bulletin's  cpiick,  carefid  and  complete  telling  of  the 
day's  news  makes  it  Philadelphia's  preferred  daily  newspaper. 

Dominate  Philadelphia 

You  can  at  one  cost  reach  the  greatest  number  of  possible 
consumers  in  the  Philadelphia  territory  by  concentrating  your 
advertising  hi  the  newspaper  "nearly  everybody  reads" — 

The  Bulletin 

Net  paid  average  circulation  for  the  six  months  ending  October  1,  1920,  as 
per  U.  S.  Post  Office  report:  488,151  copies  a  day. 

INo  prize,  premium,  voting  coupon  or  other  artificial  methods  of  stimulating  circulation  have 
ever  heen  used  by  The  Bulletin. 


EDITORS  PUBLISHER! 

Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
'    of  publication— by  the  Editor  and  Publisher  Co.,  Suite  1117.  New  York  World  Build- 
ing, 63  Park  Row.  New  York  City.   Private  Branch  Telephone,  Beekman  4330. 

Member  Audit  Bureau  of  Circulations. 
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CCmtfrmtthui  Ctmlfeatum's  Crista 

A  Neui  $ear  Appeal  by  Cayinrtt  for  fJrayrr 


^JfHESE  are  troubled  times.  Every  thoughtful  person 
lIT  faces  the  New  Year  with  deep  concern.  The  world 
outlook  is  deemed  gravest  by  those  who  best  know 
international  conditions.  Our  own  favored  America  fronts 
many-sided  problems  that  will  tax  our  every  resource.  We 
are  surely  in  the  midst  of  days  of  destiny. 

In  the  realm  of  individual  life  the  times  arc  testing  our 
soul-stuff.  Business  men  arc  carrying  burdens  that  fairly 
break  hearts.  Many  workingmcn  and  their  families  are  al- 
ready experiencing  the  bitter  pinch  of  real  want.  The  weight 
of  the  world's  woe  is  pressing  heavily  upon  us  all.  Human 
spirits  everywhere  arc  hungry  for  comfort  and  guidance. 

What  shall  we  do  about  it  all?  For  do  something  wc 
must ;  the  hour  is  too  critical  for  drifting. 

The  laymen  who  sign  and  issue  this  paper  do  so  because 
of  a  deep  conviction  that  only  by  spiritual  means  may  our 
civilization  be  saved  from  the  unprecedented  perils  that  beset 
it.    The  only  way  out  is  the  way  up. 

Holding  no  ecclesiastical  positions,  and  representing,  quite 
unofficially,  various  branches  of  the  Christian  Church,  we 
take  this  unusual  step  of  appealing  directly,  through  the  pub- 
lic press,  to  men  and  women  of  all  faiths,  who  believe  in  an 
Omnipotent  God  and  in  the  power  of  prayer,  to  join  us  in  a 
common  and  concerted  and  continuous  exercise  of  interces- 
sion, to  the  end  that  humanity  everywhere,  torn  as  it  is  by 
dissension,  and  suffering  many  kinds  of  ill  effects  of  the 
world-war,  may  turn  to  the  patient  Father  in  Heaven  for 
new  motives  and  guidance  and  succor. 

Our  world  will  never  get  right  with  itself  until  it  gets  right 
with  God.  Only  spiritual  remedies  can  cure  the  present  ills 
of  mankind. 

Therefore  we  call  upon  all  who  believe  that  the  living  God 
hears  and  answers  prayer  to  offer  daily  petitions  in  behalf 
of  our  troubled  world— with  all  its  international  strife  and 
jealousies  and  self-seeking;  with  its  industrial  unrest,  its 
social  unrest  and  its  political  unrest, — that  the  Lord  Almighty 
may  suffuse  the  hearts  of  all  people  everywhere  with  a  con- 
suming desire  to  seek  first  the  Kingdom  of  God  and  his 
righteousness.  Then  all  other  things  needful  may  be  added 
unto  us,  as  promised  by  our  Lord  Jesus  Christ. 


We  crave  for  ourselves  and  for  our  time  a  revival  of  the 
sense  of  the  reality  of  God,  and  of  our  dependence  upon  Him, 
and  of  a  spirit  of  loyalty  to  Him. 

Because  of  the  extraordinary  part  he  must  take  in  the 
affairs  of  our  nation  and  of  the  world,  at  this  most  difficult 
time,  wc  also  ask  that  daily  prayer  be  made  for  the  Presi- 
dent-elect of  the  United  States,  that  he  may  be  illumined  and 
sustained  for  his  trying  tasks  by  the  very  power  of  the 
Highest. 

As  says  the  Apostle:  "I  exhort  therefore,  first  of 
all,  that  supplications,  prayers,  intercessions,  thanks- 
givings, be  made  for  all  men  j  for  kings  and  all  that 
are  in  high  place;  that  we  may  lead  a  tranquil  and 
quiet  life  in  all  godliness  and  gravity." 

Nor  can  we  forget  our  stricken  President,  for  whom  wc 
would  also  tenderly  pray. 

By  way  of  the  throne  of  a  prayer-answering  God.  even 
the  least  of  us  may  wield  a  power  for  patriotism  and  for 
universal  good  will  beyond  all  human  calculation. 

"Pray  for  my  soul.    More  things  arc  wrought  by 
prayer 

Than  this  world  dreams  of.   Wherefore,  let  thy  voice 

Rise  like  a  fountain  for  me  night  and  day. 

For  what  arc  men  better  than  sheep  or  goats 

That  nourish  a  blind  life  within  the  brain, 

If,  knowing  God,  they  lift  not  hands  of  prayer 

Both  for  themselves  and  those  who  call  them  friend? 

For  so  the  whole  round  earth  is  every  way 

Bound  by  golden  chains  about  the  feet  of  God." 

So  wc  entreat  all  spiritually-minded  persons,  in  whatever 
ways  and  at  whatever  times  individual  judgment  may  sug- 
gest, to  engage,  privately  or  publicly,  in  daily  prayer  that  the 
very  gravity  of  present  world  conditions  may  drive  us  all  to 
the  Eternal  God  who  is  our  refuge,  and  who  is  the  only  Light 
in  our  darkness.  In  Him  we  shall  find  peace  and  good  will, 
ami  power  for  the  task  of  remaking  the  world. 

"All  things,  whatever  ye  shall  ask  in  prayer,  believing,  ye 
>lull  receive." 
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HANSON  PURCHASES  DULUTH  HERALD 
WITH  PAUL  BLOCK  AS  PARTNER 

Rowe  Stewart  Succeed*  Him  ai  Business  Head  of  Philadelphia 
Record — New  Owner*  Take  Hold  in  Duluth  Jan.  4 — 
Wei»»  Silent  on  Plant 


M    F.  H,.JD» 


t.Sf/na/  Is  Earr 

FattAMUWIA.—  M.  K  Hanson,  one  of 
the  veterans  of  Philadelphia  juunialism, 
is  resigning  lu  general  manager  of  thr 
Philadelphia  Record  on  January  4  and 
is  following  the  advice  of  Horace  Gree- 
ley in  going  west,  tic,  in  company  with 
Paul  Block,  has  purchased  the  Duluth 
(Minn.)  Herald  from  A.  C  Weiss  and 
will  take  charge  of  llial  paper  next 
Tuesday.  Rowe  Stewart,  advertising 
manager  *f  the  Record,  has  been  ap- 
pointed to  the  post  of  business  manager 
and  a  director  to  succeed  Mr.  Hanson. 

Mr.  Stewart's 
promotion  was 
decided  on  Tues- 
day at  a  meeting 
of  the  board  of 
directors  of  the 
Record,  at  which 
time  Theodore 
\»  right,  who  is 
past  ninety  years 
of  age  and  has 
been  the  editor 
since  1R77,  was 
re-elected  presi- 
dent of  the  Rec- 
ord Company. 

John  P.  Dwyer,  the  present  managing 
editor,  was  elected  vice-president;  Will- 
iam H.  Morrow,  the  present  assistant 
treasurer,  was  elccied  treasurer  to  suc- 
ceed Mr.  Hanson  in  this  capacity,  and 
William  H.  H.  Neville  was  appointed 
advertising  manager  to  succeed  Mr. 
Stewart.  All  of  these  officials  have  been 
connected  with  the  Record  for  a  num- 
ber of  years, 

Mr.  Weiss,  who  published  the  Duluth 
Herald  for  many  years  and  has  been 
active  in  the  affairs  of  the  Associated 
Press,  of  which  he  is  a  director,  has 
not  announced  his  future  plans,  and  will 
not  do  so,  he  says,  until  he  completes 
negotiations  that  are  now  under  way. 

Mr.  Hanson  will  be  given  a  testi- 
monial dinner  by  a  gtoup  of  his  persona] 
friends  and  business  and  fraternal  asso- 
ciates next  Monday  evening,  January  3, 
at  the  Rilz  Carlton  Hotel 

Ex-Governor  Edwin  S.  Stuart,  former 
president  of  the  Poor  Richard  Club,  and 
owner  of  Lrary's  famous  old  book  store, 
will  be  toastmaater.  Speeches  will  be 
made  by  Karl  Bloomingdale.  president 
of  the  Poor  Rich- 
ard Club;  George 
Bridgeman.  who 
succeeded  M  r 
Hanson  as  presi- 
dent of  The  Ce- 
darbrook  Country 
Club;  Otto  F. 
Schaun,  president 
ci  f  the  While- 
marsh  Valley 
Country  Club; 
Harry  T.  Jordan, 
resident  manager 
of  Keith's  Thea- 
ter, who  will 

speak  fur  the  theaters:  Ellis  Gimbcl. 
head  of  Gimbel  Brothers;  Dr.  Herbert 
J.  Tily.  of  Straw  bridge  &  Clothier,  and 
Thomas  J.  Mulvry,  all  of  whom  will 
speak  for  the  local  merchants;  Cyrus  II 
K.  Curtis  will  speak  for  the  publishers; 
Charles  S  Catdwrll,  pre'ident  of  the 
Com  Exchange  National  Bank,  will 
represent  the  financial  interests;  I-'.  Wil- 
li* Armstrong  will  speak  for  the  adver- 
tising agencies;  Governor  William  C. 
Sproiil    will     »|>eak    for    public  of- 


na  a  I'usuiNtfti 

licials.  and  Dr.  Winner  KruM.ii,  former 
Director  of  Public  Health,  will  speak 
as  a  personal  friend  oi  Mr.  Hanson. 

The  affair  is  in  charge  of  a  commit- 
tee Composed  of  Charles  M  WfttfUi 
Howard  C.  Story.  A.  A.  Christian.  David 
II.  Provan,  Harry  T  Jordan,  Karl 
Hloomingdale  and  Ex-Guvertior  Edwin 
S.  Stuart. 

There  will  be  about  134  at  the  dinner, 
which  will  be  une  of  the  most  inter- 
esting  affairs  of  the  kind  tvef  given  in 
Philadelphia. 

Mr.  Hanson  has  also  been  given  fare- 
well dinners  by  the  employees  of  the  Rec- 
ord, at  Dooner's  Hotel,  and  by  the  mem- 
bers of  The  Goals'  Club  at  The  Sketch 
Club. 

The  publishers  of  Philadelphia  have 
presented   Mr.   Hanson  with  a  grand 
father's  clock. 


Revs  Srrwsst 


Mr  Hanson  was  born  in  Philadelphia 
and  educated  in  the  public  schools  of 
that  city.  As  a  young  man  he  was  em- 
ployes! as  a  bookkeeper  in  the  office  of 
Lewis  s  Cox.  who  operated  a  jersey 
mill.  When  that  property  was  bought 
by  the  late  William  M.  Singerly.  young 
Hanson  came  to  the  attention  of  Mr. 
Singerly.  and  in  1850  Mr.  Singerly  trans- 
ferred Hanson  from  the  jersey  mill  la 
the  office  of  the  Record.  After  working 
for  several  years  as  bookkeeper  in  the 
Record  office. 
Hanson  was 
made  advertising 
manager  under 
the  business  man- 
agement of  Rich- 
ard G.  Oellcr. 

I n  the  late 
nineties,  when 
Thomas  Wana- 
maker  txinght 
the  North  Ameri- 
can and  began 
making  that  old 
paper  into  a 
modem  daily,  he 
engaged  Hanson  as  business  manager. 
After  serving  the  North  American  for 
several  years.  Mr.  Hanson  entered  into 
partnership  with  Powers  &  Armstrong, 
at  that  time  a  well-kowii  advertising 
agency,  and  the  firm  became  Powers, 
Armsrrong  &  Hanson. 

Mr.  Hanson  had  been  in  agency  work 
only  about  a  year  whrn  he  was  soughl 
by  the  Wanamakcr  interests  to  take  over 
the  business  management  of  the  Record, 
that  paper  having  been  purchased  by  the 
Wanamakcrs  That  was  about  1904,  and 
since  that  time  up  to  January  I  of  this 
year.  Mr.  Hanson  not  only  continued  as 
business  manager  of  the  Record,  but  was 
also  a  sort  of  business  overlord  of  the 
Wanamaker  newspaper  properties.  He 
was  business  manager  of  the  Philadel- 
phia  Press  during  the  several  scan  that 
it  was  owned  by  the  Wanamakcrs. 


t'Ai-r.  Rimck 


He  has  been  very  active  in  his  interest 
in  the  American  Newspaper  Publishers' 
Xssiicialioii,  serving  as  a  member  of  its 
rxwsprnit  pai«'i  committee 

Mr.  Hanson  is  widely  known  in  busi- 
ness and  social  circles,  lie  was  chair- 
man of  the  finance  Committee  of  the 
Poor  Richard  Club  during  the  conven- 
tion of  the  Associated  Advertising  Clubs 
of  the  World  in  Philadelphia  five  rear* 
ago  and  served  as  a  member  of  the  copy 
lury  that  passed  on  all  Liberty  L<ian 
advertising  during  the  war. 

Mr.  Hanson's  borne  at  Mount  Airy  is 
a  center  of  social  activity,  enlivened  b>  ' 
the  presence  of  seven  sons  and  two 
daughters. 


In  August  of  last  year  Mr.  Stewart 

succeeded  Charles  A,  Otis,  of  Cleveland, 
i-  president  of  ihe  Associated  Adver- 
iiMite  Clubs  of  the  World. 


Paul  Block,  Mr.  Hanson's  associate, 
has  been  in  advertising  and  publishing 
work  for  over  twenty-rive  years  and  is 
part  owner  of  a  number  of  publications, 
including  the  Detroit  Journal.  Syrat'MS) 
Post-Standard.  Newark  Star-I\agle,  and 
Toledo  Blade,  lirsides  a  special  repie- 
•eUUHive  business  of  which  he  is  the 
head. 


A  C  Wrin 


Rowe  Stewart  is  luoked  upon  as  one 
of  the  most  successful  of  the  >ounger 
ncw»|iaper  men  in  the  country  He  was 
born  in  Philadelphia.  November  5.  Ifjfi. 
and  first  entered  the  eniplo)  •■!*  the  Phil 
adclphia  Record 
as  an  office  boy 
when  he  was  fif- 
teen y  cars  old. 
During  the  inter- 
vening twenty- 
ninc  years  he  has 
spent  considera- 
ble time  with  the 
same  publication, 
and  at  the  begin- 
ning of  the  new 
year  he  finds  him- 
self at  the  head 
of  the  paper's 
business  organi- 
sation -hating  climbed  steadily  from  the 
lowest  to  the  highest  rung  in  live  ladder. 

When  Mr.  Stewart  first  went  to  work 
in  the  Record  nhSce  the  late  William 
M  Singerly  was  the  publisher,  and  be- 
fore sery  long  young  Stewart's  alert- 
ness and  keenness  attracted  the  attention 
of  his  superior  and  he  was  made  a  cjpy 
clerk  in  the  adveitising  department.  In 
live  course  of  ten  years  he  rose  to  the 
position  of  display  advertising  solicitor. 

Shortly  after  Mr.  Hanson  went  from 
the  Record  to  the  North  American.  Mr. 
Stewart  also  joined  the  staff  of  the 
latter  paper.  He  remained  with  the 
North  American  four  years,  and  in  1W 
went  to  New  York  City  ami  joined  the 
staff  of  the  Globe  as  an  advertising 
solicitor ;  later  being  made  advertising 
manager  of  the  Globe. 

His  next  move  was  to  Washington. 
D.  C.  where  he  became  advertising 
manager  of  the  Washington  Herald,  un- 
der Scott  (.".  Hone. 

Following  several  years  in  Washing- 
ton, Mr  Stewart  returned  to  Philadel- 
phia and  became  a  member  of  the  ad- 
vertising agency  firm  of  Tracy.  Parry  k 
Co..  which  then  Ix-came  Tracy.  Parry 
and  Stewart  Hut  in  1914  Mr.  Stewart 
was  recalled  to  Ihe  Record  and  made 
advertising  manager. 


IMPORTANT  TO  El  ERY  PUBLISHER 

is  representation  in  EDITOR  *  PUBLISHED  INTERNATIONAL  YEAR 
HOOK.  In  be  issued  January  12.  That  i-  only  |o>--ihlc  if  son  immedialels 
send  us  the  information  that  we  have  asked  you  to  furnish  about  sour  news- 
paper. More  than  a  month  aso  yon  received  a  -tamped  return  post -C Are 
requesting  the  name  of  Ihe  publisher,  editor,  itianacinu  editor,  xenrrat  ntair 
*gcr.  I"i-"t,--.  manager,  advertl-ins  manager  and  circulation  manager  of  sour 
newspaper.  If  you  have  nut  alrrailv  done  -o.  -,n.i  us  dial  information 
TODAY. 

You  cannot  afford  not  lo  he  fulls  represemed  in  the  EDITOR  & 
PT'BI.ISHKR  INTERN  \Tlo\  W.  YEARBOOK 


END  PUBLIC  !  I  Y  AGREEMENT 

N«w  York  Glob*  ud  Mail  Quit  Lu|ut 
to  Bar  AutomobiU  "Puffs" 

\brogativn  of  the  agreement  lo  puli- 
Ish  no  free  publicity  for  automobile 
><  mcms  by  tbe  New  York  City  news- 
laper  publishers  last  spring  is  believed 
In  be  forecast  by  the  action  of  the  New 
York  Globe  and  the  Evening  Mail  this 
week  in  notifying  fellow  publishers  thai 
they  would  not  be  bound  by  the  strict 
terms  of  the  agreement  during  Ihe  com- 
ing automobile  show  and  tluit  they  did 
not  desire  to  Ik  parlies  to  such  a  strict 
agreement  after  the  show.  Another  de- 
velopment was  the  resignation  as  chair- 
man of  the  publishers'  committee  of  2 
I..  Potter,  business  manager  of  the  New 
York  Evening  Post. 

Mr.  Potter,  despite  his  resignation, 
stated  that  be  hoped  that  a  period  of 
unrestricted  publicity  would  not  follow 
t lie  abandonment  of  the  publishers'  aicrec  - 
menl.  In  a  statement  lo  Konia*  it  Pttn- 
Lisitrji.  December  30,  Mr.  Potter  said: 

"Two  New  Y'ork  newspapers  have  in- 
dicated their  intention  of  withdrawing 
frmn  the  agreement  entered  into  by  the 
New  York  City  publishers  for  the  elimi- 
nation of  free  automobile  publicity.  The 
remaining  newspapers  have  not  yet 
formulated  their  policy  in  tbe  light  of 
this  turn  in  events,  but  it  seems  likely 
that  the  agreement  will  be  abandoned. 
Such  an  outcome.  1  am  sure,  wUI  be  dis- 
appointing, not  only  to  the  majority  of 
the  newspaper  publishers  throughout  the 
country  but  also  to  ihe  advertising 
aKrncirs.  and,  I  twlievr.  lo  many  leaders 
in  the  automobile  trade. 

"The  letter  uf  ihe  exact  rule  which  the 
publishers  adopted  is  unimportant.  I 
frankly  stated  al  our  meeting  with  the 
committee  of  the  National  Automobile 
1  lvamber  of  Commerce  that  I  thought 
that  it  'leaned  over  backwards*  in  elimi- 
nating objectionable  publicity  and  tlutt 
we  were  willing  to  consider  any  pro- 
posals for  changing  it  that  would  not 
return  us  to  the  conditions  we  had 
escaped  from.  We  were  considering 
some  such  change  when  certain  papers 
withdrew  front  the  agreement. 

"But  I  insisted  then,  and  I  still  be- 
lieve thoroughly,  that  to  eliminate  the 
'puffery'  that  formerly  filled  the  auto- 
mobile sections  of  many  newspapers  was 
highly  to  Ihe  advantage  nf  all  persons 
concerned  newspaper  readers,  newspaper 
publishers  and  the  automobile  trade. 
Newspapers  with  automobile  sections 
filled  up  with  such  'puffery'  necessarily 
lose  the  confidence  and  interest  of  read- 
ers and  as  a  result  their  salue  to  auto- 
mobile advertisers.  Moreover,  the  con- 
stant contest  between  automobile  adver- 
tisers for  free  publicity,  regardless 
usually  of  its  value,  is  a  hindrance,  not 
an  aid,  in  the  laying  out  of  effective 
selling  campaigns.  *  *  *  It  often 
happens  that  the  least  valuable  adver- 
tising medium  is  most  ready  to  give 
free  publicity. 

"I  consider  it  a  real  misfortune  if.  in- 
stead of  working  out  a  restricting  rule 
more  satisfactory  to  all  concerned,  we 
must  return  to  a  period  of  unrestricted 
publicity.  And  I  find  myself  hoping,  if 
it  turns  out  that  the  publishers  fail  to 
deal  with  this  situation,  that  the  auto- 
mobile industry,  perhaps  with  the  co-op- 
eration of  the  advertising  agencies,  will 
handle  it  thcm>elv  r '  (V«  really  ought 
lo  be  able  to  salvage  »nn:itbing  from  the 
situation  when  PftOJl  publishers,  adver- 
tising agencies  and  leaders  in  the  auto- 
mobile <rade  agree  that  unrestricted  puis- 
licity  is  a  h«:J  thing"  » 
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WHAT  THE  NEW  YEAR  HOLDS  FOR  NEWSPAPERS 

View*  of  the  Elected  Leaders  in  Publishing  and  Advertising  in  the  United  States  and  Canada  on  the  Out- 
look for  1921— Their  Suggestions  for  Meeting  New  Economic  Conditions 


REPORTS  to 
I" 


&   Pwan  "Al  y^u  ask  for 

1  irom  every  part  of  the  United  State*  cay  that  my  firm  belief  ii  that 

indicate    that    a    growing    feeling    of  papers  can  best  co-operate  with  adver- 

..ptimism  will  make  easy  the  solution  of  titers  by  passing  increased  production 

the  many  problems  that  we  face  in  1921.  costs  on  to  their  readers.    Most  Cana- 

The  messages  of  the  leader*  in  the  dian  newspapers  have  increased  subscrip- 

grcat  national  organirations  of  adverti-  tion  rates  and  single-copy  prices,  but  they 

lers.  advertising  agents  and  newspaper  might  ro  farther  along  tins  line.  While; 
publishers  of  the   Untiled  States 
Canada  reflect  this  state  of  mind.  Their 
views   and  suggestions,  transmitted  by 
telegraph,  follow  : 

T.  R.  Williams,  pre.id-m  of  th. 
Amorican  N«w»pap«r  Publishers  Asm- 


ia  and  to  the 
hslstr*.  of  the 
kindest  wishes 


United 
for  tl>e 


States  its  very 
L-oming  year," 


L.  J.  Boughner, 

tion  of 


president  Assocla- 
Adver- 


higher  prircs  to  readers  would  probably 
result  in  a  slight  shrinkage  of  newspaper 
circulations,  publishers  and  advertisers, 
and  eventually  the  general  public,  would 
all  benefit  if  fewer  newspapers  were 
bought  and  each  copy  read  more  thor- 
oughly." 


"The  ad  l  ent  of  the  New  Year  is  pre- 

emii.ciilly  a  time  for  optimism.  The 
year  just  dossed  has  been  one  of  widc- 


W. 


Davws, 


New  Year,  the  country  should  enjoy  all 
the  tx-nelits  «f  this  painful  Init  health- 
uiviiig  process.  The  weaknesses  of  the 
commercial  and  industrial  situation 
having  been  removed,  there  seems  good 
reason  to  believe  that  early  in  1921  bus- 


"The  weekly  newspapers  nf  Canada 
look  forward  with  confidence  to  the 
coming  year.  During  the  past  year  the 
Canadian  Weekly  Newspapers  Associa- 
tion has  carried  on  an  aggressive  edu- 
cational campaign  by  means  of  district 
meetings  of  publishers  and  semi-month 


String,  and  that  prosperity  before  long   [y  bulletins  and  as  a  result  weekly  pub-  totUtioii 


managers  look  forward  to 
19 J 1  with  optimism,  Of  course,  wc  can- 
not expect  the  tremendous  volume  of 
help  wanted  advertising  we  have  had  in 
the  last  three  years  but  this  has  been 
a  greatly  inflated  classification  and  we 
are  not  sorry  to  see  it  back  on  a  con- 
servative basis,  Merchandising  classi- 
fications should  show  material  gains  this 
year,  particularly  real  estate,  which  is 
due  for  a  period  of  pronounced  prosper- 
ity. Classified  managers  cannot  expert 
business  to  come  without  effort,  how- 
ever, and  those  who  are  mom  resource- 
ful and  most  persistent  will  find  present 
conditions  not  a  depression  but  I  chal- 
lenge." 

Marcellus  B.  Foster,  president 
Southern  Newspaper  Publishers'  As- 


ia ill  again  be  general  While  business 
and  financial  conditions  arc  basically 
sound,  the  revision  of  the  Federal  tax 
laws  and  the  lightening  of  the  burden  of 
taxe>   on   productive  enterprise   is  an 


"There  is  no  immediate  prospect  of  a 
in  publishing  costs  and  in 
instances  cost  of  materials  and 
labor  are  still  increasing.  They  will  re- 
main permanently,  or  at  least  for  many 
years,  at  a  higher  level  than  before  the 


pelled  to  insist  upon  advertising  rates 
that  will  yield  adequate  revenue,  know- 
ing that  any  thought  of  reducing  or  cut. 
ting  rates  is  suicidal. 

"With  the  general  business  situation 
settled,  advertising  is  certain  to  increase 


iMhffl  have  tried  to  meet  rising  costs 
liy  gradually  raising  advertising  and 
subscription  rates.  Reports  from  all 
over  the  dominion  indicate  that  local  ad- 
vertising is  keeping  up  splendidly  in  the 
country  towns  Labor  costs  are  still 
high.  Postage  rates  go  up  January  !• 
And  up-to-date  newsprint  has  shown  no 
sign  of  coming  down  in  price.  So  the 
future  does  present  some  real  problems 
to  the  Canadian  weekly  publisher.  But 
our  manager.  E  Roy  Sayles,  reports  a 
feeling  of  optimism  running  through  the 
letters  coming  to  the  central  office  and  we  tliat  have  not  been  badly  hurt  and  which 
believe  that  the  weekly  publishers  are  will  continue  to  produce  millions, 
well  prepared  for  conditions  and  will  "1  believe  the  newspapers  should  look 
successfully  meet  them  with  their  eyes  to  the  future  with  rare  and  forethought, 
open  and  master  them  as  they  arise.  But  I  do  not  believe  we  should  preach 
The  Canadian  Weekly  Newspapers  As-  drastir  economies  in  our  own  lines  of 
to  EoiToa  *  PnsUM.   endeavor,  while  trying  to  instil  faith  in 


"1  do  not  anticipate  any  material  de- 
crease in  the  volume  of  newspaper  ad- 
HlllllM  throughout  the  South  A 
slight  decrease  will  be  helpful  in  that 
it  will  force  a  further  curtailment  in  the 
demand  for  newsprint  and  thereby  ac 
celcrate  the  decline  that  has  already  so 
happily  affected  the  spot  market  and 
must  soon  hit  the  contract  price.  While 
vome  sections  nf  the  South  will  suffer 
in  prices,  it 
to  know  that  every  State 
mineral  and  other 


Mont  H. 

tion  ofl 

"ft"  publishers  will  discontinue  editor- 
ial comment  likely  to  disturb  public 
confidence  in  established  and  reliable  man- 
ufacturers ami  retailers,  normal  condi- 
tion* can  more  readily  lie  reached.  One 
of  the  unfortunate  features  is  that  the 
pr<jper  relation  between  cost  selling  price 
;ind  value  has  been  lost  sight  of.  Pub- 
lic confidence  must  be  re-established  on 
the  idea  of  business  being  conducted  on 
3  profitable  basis.  Deflation  is  being  al- 
lowed to  degenerate  into  demoralisation 
and  the  time  has  arrived  to  relax  the 
pres*nre.  1  believe  with  proper  cr.-op- 
erati.-n  and  fair  advertising  rates  a 
laruer  volume  of  newspap* 
can  be  experted  for  1921  1 


B.  H 
tion  of  C 


Bramble,  presid. 
dian  Advertisers: 


ent  Associa- 


From  what  I  know  of  plan*  of  man) 
adversers  for  P21  iny  belief 
is  that  Canadian  i  ewspaprrs  will  receive 
a  very  substantial  volume  of  national  ad- 
vertising. The  general  downward  trend 
of  commodity  prices,  combined  with  in- 
creased advertising  rates,  may  result  in 
a  decrease  in  the  total  volume  of  space 
used  by  Canadian  national  advertisers, 
but  the  revenue  of  newspapers  from  this 
source  in  dollars  should  not  compare  too 
unfavorably  with  1920 


Must  Adjust  Ourselves  to  Conditions  if  1921 
Is  to  Be  a  Successful  Year 


By  JESSE  F.  MATTESON 
of 


THOUGHTS  of  better  business  are  in  the  ascendency.  We  shall  see  normal 
condition* — not  abnormal  »urh  •>  we  have  known,  but  normal  in  1921. 
There  will  be  a  gradual  pick-sip  from  the  first  of  the  year,  with  normality 
cominjt  ju*t  as  soon  as  enough  of  us  regain  confidence.  Some  manufacturers 
are  watching  those  industries  which  were  hit  first  for  signs  of  recovery.  We 
are  tnld  the  signs  in  the  silk  industry,  for  instance,  are  quite  encouraging. 
People  apprsr  to  have  money  and  are  buying  at  a  price,  but  some  tremendous 
cuts  have  been  necessary.  Buyers  balked  completely  wben  prim  went 
besond  reason,  and  now  tactics  similar  to  building  a  fire  under  a  balky  horse 
seem  tiercMMiry.  All  industries  should  learn  a  lesnon  from  what  manufac- 
turers and  dealers  have  just  been  through.  It  isn*l  wise  In  think  that  any- 
body simply  must  have  your  product.  That  Is  a  pretty  -ore  way  to  wake  up 
tome  morning  and  find  your  I  u  m,  -  has  departed.  Excesses  in  price-*  and 
wages  brought  us  where  we  are.  Some  industries  and  some  individuals  still 
seem  to  think  excessive  price*  and  wages  are  fashionable.  What  an  awak- 
ening is  ju«l  ahead  for  them ! 

"Practically  all  industries  not  still  using  the  pincers  are  on  the  eve  of 
real  big  selling,  which  will  mean  a  resumption  of  manufacturing  anil  jobs  for 
unemployed.  Then  prosperity  will  have  returned.  Let  us  hope  that  no  one 
will  take  a  resumption  of  buying  lo  mean  that  prices  can  be  thot  np  again 
lo  rrrorer  past  louses  more  quickly.  The  return  to  normal  will  be  guided 
by  the  willingness  to  take  readjustment  losses  at  once.  Those  who  are  on 
the  slide  now  may  count  theimelvca  lneky.  for  they  will  tnish  Use  trip  before 
the  others  and  will  be  doing  business  while  those  who  are  still  holding  on  ara 
making  up  their  minds  to  swim  down  stream  instead  of  np.  If  we  will 
don't  adju.t  the 
1011  will  be  . 


of  the  general  public  I  be- 
lieve heartily  in  the  theory  of  spending 
more  money  and  always  getting  out  a 
bigger  and  better  paper  than  the  day 
before.  1  do  not  think  newspapers  will 
curtail  in  number  of  men  employed  or 
in  salaries,  but  that  there  will  mainly  be 
a  reduction  in  tonnage  of  newsprint  used 
and  an  elimination  of  some  features  and 
unnecessary  extravagance.  The  labor 
situation  in  mechanical  departments  may 
get  a  revision  downward  as  the  past 
four  years  have  forced  unusually  high 


prices  on  publishers  in  many 
Charles  B. 

Chicago: 

"A  composite  of  interviews  with  offi- 
cers and  members  of  the  Newspaper 
lives  Association  of  Chicago 
who  are  active  throughout  the 
west  and  in  touch  with  condi- 
tions affecting  advertising  appropriations 
for  1921  indicates  a  prospective  volume 
of  newspaper  lineage  which  will  eom- 
l>arc  favorably  with  that  of  the  past 
vcar.  An  encouraging  feature  of  the 
outlook  is  the  number  of  new  acenssnts 
now  practically  assured.    In  the  face  of 


the  unusual  general 

of 


a  spirit 


who  almost  wifhout 


lion  are  proceeding  with  plans  of  i 
or  greater  magnitude  than  heretofore. 

"In  meeting  new  conditions  western 
specials  believe  that  publishers  who  will 
make  accurate  trade  surveys  of  their 
local  fields  can  best  serve  the  interests 
of  advertisers  seeking  expansion  of 
their  advertising  plans  and  in  fact  the 
newspaper  representatives  association  of 
Chicago  is  heartily  in  favor  of  a  uni- 
versal adoption  of  the  five  standards  of 
merchandising  practices  ax  outlined  in 
l-'ninia  &  Pcausitn  of  December  18." 

Mortimer  D.  Bryant,  president  Six- 

A.  E.  F.): 

"The  newspapers,  on  account  of  white 
paper,  labor  and  volume  of  advertising, 
in  the  past  two  years  have  had  to  care- 
fully consider  costs  and  income  and  this 
has  resulted  in  a  better  knowledge  of 
their  business,  and  a  better  service  to 
the  advertiser. 

"I  predict  a  generous  use  of  news- 
papers during  the  coming  year  with  I 
result  of  volume,  and  offrr  the  foil 
for  the  consideration  of  publishers: 

"ftetter  your  service  by  improving 
make-up,   hand   your    readers   a  well- 


mass  of  copy.  The  agents  will  co-op- 
erate with  early  copy  and  better  copy 
if  given  the  service.  I  hate  to  say  it 
hut  follow  in  the  footsteps  of  the  mag- 
a/iisrs — tin  y  have  led  the  way  in  this 

"In  all  my  exjienence  in  this  business, 
I  have  never  yet  found  a  worth-while 
advertising  agency  that  wanted  to  pass 
,i  cash  discount.  If  the  publishers  would 
improve  the  proof-of-scrvicc  depart- 
ment thsv  would  have  lc<«  trouble  in 
souriiiii  payments  and  aid  the  agencies. 
Send  proof  of  set's  ice  to  agencies  every 
day  tlicir  advertisements  appear,  by  first- 
class  mail,  or  at  least  carefully  prepared 
wrappers  lWt  leave  this  to  your 
mailing  department,  but  make  it  part  of 
your  advertising  department  service  to 
national  advertisers, 
"I  would  like  lo  give  the  advertising 
a  few  thoughts  out  of  my  fnll 
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ex|x-t»ujL»,ui  itic  World  War.  but  before 
dn?nft  lliis,  I  want  tn  state  I  realize  thll 
Uie  war  is"  over,  but  regret  to  say  its 
lesions  are  being  too  40011  forgotten  or 
disregarded 

"I  recently  used  some  reference  to  the 
war  in  a  letter  In  a  general  agent  and 
received  an  immediate  reply  in  which  the 
agent  wondered  if  anyone  had  told  me 
about  the  war  being  over.  On  the  same 
day  I  received  this  agent's  letter  (with- 
in the  week ) ,  I  was  notified  of  the  death 
of  a  young  man  of  tuberculosis  at  the 
Fox  Hills  Hospital.  Slatt-n  Island,  who 
served  in  my  regiment  overseas  and  had 
suffered  for  two  years  from  being 
wounded  and  gassed,  sole  support  of  an 
old  mother  and  father.  At  the  same 
time  I  was  notified  that  two  of  our  men 
severely  wounded  in  action  have  just 
recently  developed  tuberculosis,  in  one 
case  wlicre  there  are  children  death  is 
expected  daily.  A  sergeant,  D,  S.  C. 
home  well  and  a  hero,  paid  for  his  ser- 
vice m  the  acclamation  of  the  citizens, 
last  summer  developed  tuberculosis  and 
died  less  than  a  month  ago,  forgotten  by 
all  lmt  his  mother  and  comrades. 

"An  officer,  once  a  brilliant  lawyer  of 
this  community  and  a  close  associate 
with  me  tn  all  operations,  lies  at  Sara- 
nac  1-akr,  a  victim  of  gas.  his  wife  and 
three  kids  with  him.  These  are  a  few 
cases  only,  I  could  go  on  and  on,  but 
no  one  can  tell  mc  the  war  is  over. 

"So  I  insist  that  the  lessons  of  the 
war  are  good  for  the  advertiser  and 
agent,  and  offer  this  for  consideration. 

"Eliminate  the  horrors  and  think  of 
husinrss  In  the  army,  we  have  differ- 
ent branches  of  the  service,  trained  into 
a  team  to  accomplish  certain  results. 
Here  arc  the  teams : 


Bl'SISIlSS 

AdvcrUser 
Advertise  A«ent 
Salesmen  and  Reta, 

Pe.ilers 
Newspapers 
Mazarines 
Weekly  Periodicals 
Bill  Boards 

Car  Cards,  etc 

Consumer* 


CotnrrandiBK  General 

Slat! 

Tr.farjtry 

Machine  Guns 
Artillery,  Htas-y 
Artillery,  lijrht 
Other  Auxiliary  Serv- 


Dump*. 

etc. 

Knrmv  Trenches 

"The  above  tables  will  be  a  key  to 
the  following:  Commanding  general 
(advertiser!  starts  a  campaign.  Main 
force— infantry  (salesmen  and  retail 
dealers)  in 

emy    (consumers).  If 
(consumers)  wanted,  infantry  (salesmen 
and  retail  dealers)  move  and  get  them. 

"Auxiliary  arms:  Machine  guns 
(newspapers)  rapid-rirc  contact  with  en- 
emy (consumers).  Traits— can  be  fired 
at  any  time  or  stopped  any  time.  -Statis- 
tics of  World  War  show  machine  guns 
did  60  per  cent  of  the  killing. 

"Artillery-  (magazines)  fire  only  occa- 
sionally to  assist  infantry  (salesmen  and 
retail  dealers).  Traits  of  artillery— Fire 
occasionally,  expensive  to  load,  time  nec- 
for  preparations  and  movement  : 
nit  infantry  gain  ground 
Credited  in  World  War  with  30  per  cent 
of  killing. 

"Other  auxiliary  arms,  ammunition 
dumps,  etc.  (billboards  and  car  cards), 
a  convenient  place  to  go  get  what  in- 
formation you  want. 

"I.  Mr.  Advertiser  will  take  a  lesson 
from  the  war  and  use  his  branches  of 
the  service  in  the  proper  proposition.  I 
am  sure  he  will  get  the  maximum  of 
results,  and  of  course  the  staff  will  have 
to  function  properly. 

"I  almost  forgot  to  state  tlir  machine 
guns  in  tlx-  late  war  were  considered 
part  01  the  infantry  because  of  their  im 


Council  lor  1921  is  most 
Several  report  expected  increases  of  25% 
to  m<.  While  some  cancellations  have 
been  received,  many  advertisers  arc  coo. 
sidcring  reinstating  schedules  and  new 
advertisers  are  developing  as  a  result  of 
the  change  from  a  sellers'  to  a  buyers' 
Newspaper  advertising  is  being 
widely  as  a  means  of  stimu- 
sales  quickly. 
"Newspapers  can  co-operate  best  by 
preaching  optimism  in  their  editorials 
and  news  columns  and  devoting  less 
space  to  news  of  business  depression, 
failures,  money  stringency,  etc  They 
consumers  to  buy  now,  when 
prices  of  many  staples  are  less  than 
Miction  cost*.  The  feeling 
future  production  costs." 

Josapa  HantT,  Chairman  Naw  York 
Council  Amackan  AaaocUtion  of  Ad 


"During  the  coming  year  it  will  be 
necessary  for  publishers  tu  change  their 
Krspectivc  in  the  same  manner  as  the 
business  man  is  now  doing.  No  matter 
how  optimistic  we  may  Ik-,  the  publisher 
cannot  expect  business  to  conte  as  freely 
or  in  the  same  volume  as  he  has  been 
favored  with  during  the  past  two  years. 
It  is  time  for  the  publisher  to  carefully 
study  his  rate  card  with  a  view  toward 
aiding  the  revision  downward  of  prices 
generally    In  summing  up,  the 


will   find  competition  more 
business  more  difficult  to 
though  the  business  outlook  is  perfectly 
sound  and  promising." 

Rowe  Stewart,  president  Associated 
Advertising  Clubs  of  the  World: 

"Next  sear's  national  advertising  vol- 
ume will  lw  larger  than  ever,  for  the 
crisis  through  which  we  have  been  pass- 
ing lias  aroused  the  determination  of 
American  business  to  return  to  normal 
selling  methods  and  more  and  better  ad 
vcrtising  must  be  a  part  of  that  effort. 
Newspapers  must  necessarily  play  a  very 
large  part  because  of  their  timeliness  of 
issue  and  the  opportunity  advertisers 
have  through  them  of  meeting  quickly 
changing  conditions  " 

William  J.  Pape.  president  Publish- 
ers' Buying  Corporation  and  president 
U,  S.  Newsprint  Conservation  League: 

"You  ask  how  conditions  in  1921  arc- 
to  be  met  by  newspaper  publishers 
What  are  conditions  going  to  be? 

"It  is  obvious  that  the  brakes  are  let. 
but  cpinions  vary  greatly  as  to  the  prob- 
able depth  and  duration  of  the  depres- 
sion. My  own  guess  is  that  we  have 
alv.ut  touched  bottom  and  ill  three  to 
six  months  business  will  lake  the  up- 
ward turn.  This  conclusion  is  reached 
by  comparing  present  conditions  with 
those  of  1907-R  We  should  remember 
that  exactly  two  years  ago.  during  the 


NEWSPAPERS  MUST  SHOW  MARKET  POS- 
SIBILITIES OF  COMMUNITIES 


By  WILLIAM  A.  THOMSON 


Eugene  McGuckin,  chairman 
delphia  Council  American  Association 
of  Advertising  Agencies: 

"The  volume  of  national  advertising 
booked  by  members  of  the  Philadelphia 


Director   Bureau  at  AdverUsiaa-. 

t4TN  a  recent  communication  to  1 
■'tioiial  advertisers  and  to  advertis 
agencies  the  Bureau  of  Advertising  mi 

"Most 
we  have  talked 
national  advertising  during  1921  to 
do  two  jobs: 

"First,  to  sell  goods  to  the  con- 
sumer. 

"'Second,  to  hold  down  the  cost 
of  selling. 

""To  our  way  of  thinking  this  is 
a  reasonable  requirement  to  nuke  of 
national  consumer  advertising  at 
any  time:  just  now  it  is  the  least 
that  should  be  expected  of  it. 

"'This  very  practical  attitude  to- 
ward national  advertising  explains 
in  a  measure  why  «o  many  cam- 
paigns for  1921  will  rely  upon  the 
newspapers  for  the  backbone  of  their 
structure. 

"  'Tin  elasticity  alone,  of  the 
newspaper  medium,  which  makes  it 
unnecessary  far  manufacturers  to  tic 
themselves  up  for  large  expendi- 
tures months  altead.  appeals  strong- 
ly to  advertisers  who  arc  trying  to 
discern  the  future,  but  cannot  see  it 
as  clearly  as  they  would  like. 

"  The  concentration  which  news- 
paper advertising  permits  and  which 
will  give  j  manufacturer  an  oppor- 
tunity to  pick  with  utmost  care  the 
markets  he  wishes   to  saturate,  is 
another  important  consideration.' 
"We  are  optimistic  about  the  newspa 
per  advertising  outl  ook  for  1921.  and  we 
feel  uur  optimism  is  rooted  in  common 
sense  and  practical  experience,    The  ad- 
vertisers who  have  talked  with  us  are 
the  definite  application  of 
to  produce  direct  results. 
They  arc  not  much  interested  in  'pres- 
tige' or  'national  impressions'  or  'key 
consumers'  or  the  dozen  or  more  nebu- 
lous luxuries  which  are  employed  freely 
when  business  is  booming  and  'general 
results'  are  the  only  factors 


PublistiasV  AaaaeUUoi 

They  want  to  get  direct  to  the  consumer 
at  the  smallest  possible  cost.    They  don't 
to  hit  a  few 
•:  they  want  to 
at  every  point  where  it  is 
able  to  do  business. 

"Probably  at  no  time  in  the  history 
of  national  advertising  has  the  impor- 
tance of  the  'logical  market*  idea  been 
so  deeply  impressed  upon  the  national 
distributor.  In  this  time  oi  readjustment 
buying  conditions  in  many  lines  are  very 
'spotty.'  It  lsrhooves  the  national  ad- 
vertiser, therefore,  to  comb  the  map  with 
utmost  care  to  find  the  right  markets 
.1111!  then  to  saturate  these  markets  with 
real  consumer  advertising.  The  large 
increase  in  railroad  rates  for  transpor- 
tation of  all  kinds  is  another  iartor 
which  considered  entirely  by  itself  war- 
rants the  closest  application  of  the  log- 
ical market  program. 

"The  new  year  will  be  a  period  of 
keen  competition  and  at  a  time  like  that, 
selling  costs  are  the  most  important  far- 
tor  in  national  merchandising 

"All  these  conditions  spell  N  \TION- 
AI.  NKWSPAPFR  ADVERTISING, 
and  I  believe  our  volume  for  1921  will 
not  fall  below  our  vnlume  for  1920:  in- 
deed, it  would  nnt  surprise  me  to  find 
the  new  year's  business  exceed  that  of 
the  present  year. 

"I  ant  not  giving  here  the  reasons  why 
national  advertisers  should  use  news- 
paper advertising,  as  a  means  of  demon- 
stealing  my  belief  that  they  will  use  it: 
I  have,  rather,  given  the  reasons  which 
manufacturers  tell  us  have  actuated  them 
in  making  their  1921  plans. 

"The  newspapers  can  encourage  the 
national  advertiser  by  continuing  to 
compile  market  statistics  showing 
conditions  in  their  communities.  I 
believe  the  national  newspaper  adver- 
tiser will  more  and  more  ask  of  each 
city  the  question,  'Why  is  this  com- 
munity a  good  market  for  the  product 
I  make?' 

"My  best  wishes  for  the  New  Year  to 

F.BITOS  &   PfSJUSHBL"  . 


eaily  post  armistice  period,  we  were  all 
deep!)  concerned  over  the  effect  of  can- 
cellation of  war  orders  then  under  way. 
Yet  in  three  months  peace  business  bad 
been  resumed  and  we  were  uu  the 
threshold  or  a  remarkable  almost  hectic, 
period  of  prosperity. 

"We  have  just  done  a  capsg  itv-plus 
business  at  high  costs,  which  have  been 
met  out  of  the  overload.  Any  shrinkage 
of  advertising  revenues  will  impair  the 
overload  tund,  but  expenses  cannot  be 
cut  off  ratably  with  the  loss  of  revenue. 
The  payroll  will  remain  practically  sta- 
tionary, the  newsprint  bill  for  most 
newspapers  is  going  up  and  these  are 
the  two  major  items. 

"During  the  darkest  days  of  1920,  the 
Publishers'  Busing  Corporation  advised 
it-*  mcmta-T*  tn  raise  advertising  and  sub- 
scription rates  to  equalize  10-cent  news- 
print. We  pointed  out  that  they  would 
then  lie  Jietter  prepared  for  a  slump  in 
husiness  if  it  came  in  1921,  than  news- 
pa|H-rs  which  were  using  their  S-cent 
newsprint  recklessly  and  meeting  ad- 
vancing costs  by  overcrowding  their  col- 
umns with  advertising  at  rates  still  1-jsrd 
primarily  on  3-cenl  newsprint.  This  ad- 
vice is  now  justified. 

"The  newspapers  which  suffered  in  the 
spot  market  this  year  are  now  nearly  all 
un  a  basis  where  even  with  shrinking 
revenues  they  can  operate  comfortably. 
Tlvc  falling  off  in  advertising  is  balanced 
largely  by  the  reduction  in  their  news- 
print bills.  Their  condition  is  far  hap- 
pier than  that  of  iww.|vaprrs  which  have 
falling  revenues  and  increasing  news- 
print bills  under  conditions  which  make 
it  ilifTnult  to  establish  higher  advertising 
rate  :.  For  this  reason,  members  of  the 
liming  Corporation,  now  freed  from 
their  newsprint  problems,  take  an  opti- 
mistic view  of  the  future." 

W.  L.  Argue,  president  Interna- 
tional Circulation  Managers'  Asaoeia- 


•  The  outlook  is  that  the  year  1921 
will  lie  a  difficult  one  for  even  the  most 
prosperous  newspapers  The  cost  of 
newsprint  muM  come  down:  but  before 
relief  is  obtained  from  this  source  red 
ligures  in  their  monthly  reports  will  face 
a  majority  of  publishers.  Labor  is  pro- 
tected in  most  cases  b>  agreements,  or 
in  their  ahsence  by  the  resisting  power 
of  the  unions.  On  the  side  of  revenue, 
advertising  volume  is  already  diminish- 
ing and  cannot  1*  expected  to-  improve 
for  some  months  to  come.  Wherever  it 
is  possible  subscription  prices  should  be 
increased,  but  a  perplexing  element  arises 
from  the  beliei  that  the  present  abnormal 
cost  situation  is  not  likely  to  extend  be- 
yond the  jcac  of  1921.  If  this  be  the 
case  some  publishers  will  question  the 
wisdom  of  a  further  increase  of  selling 
price  with  its  consequent  disturlsanre  to 
circulation  wider  pressure  of  what  is  in 
the  nature  of  an  emergency." 

prasidant  Mid-Waat 
itton  Leagua: 

"The  tide  of  rising  production  costs 
in  mid-western  newspa|ier  shops  has 
been  somewhat  checked.  Merchants  and 
manufacturers  as  well  as  farmers  and 
live  stock  producers  and  dralcrs,  are 
:.i'«;ing  appreciable  buses,  While  there 
is  no  thought  by  labor  of  wage  reduc- 
tions, there  is  apparently  a  disposition 
to  let  old  schedules  stand,  awaiting  de- 
velopment. 

"Print  paper  is  generally  higher  on 
New  Year  contracts,  but  lower  to  spot 
buyers  of  whom  there  were  many  last 
year.  The  present  unloading  movement 
in  the  mercantile  bu«ine'»  is 
almost  the  maximum  volume  of 
tising  but  the  general  trend  has  1 
an  apprehension  of  a  retrenchment  that 
will  impair  normal  revenues  in  the  next 
few  months.  Publishers  arc  universally 
(Confirmed'  oh  j»a«e  38) 
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BERRY  BROTHERS  EFFECT  COMBINATION 
OF  BIG  BRITISH  INTERESTS 


Their  Potition  Today  Give*  Them  Control  of  Publishing  and 
Printing  Properties  Valued  at 
$8,500,000 


rayfc)  ol  Maignt  Asspttta.  Today  il  ii 
probably  i.n.  oi  the  most  brilliantly  ed- 
ited newspapers  in  the  Country,  taking 
rank  with  tin  Timet  2nd  the  Daily  Tele- 
graph in  its  high  standard. 
With  the  Sunday  Time*  an  established 


in  publishing  hikloly.  Sn  tar  as  il 
kn«..wiu  the  properties  were  not  m  the 
market,  but  the  brothers,  who  knew  their 
FlM  Street  through  and  through,  de- 
sired to  add  ionic  weekly  magazines  to 
their  liil.  and  accordingly  bought,  for 


R1DOUT 

ft  i'ciiisutt 

il*  "cxcliisivcs"  such  new*  features  a* 
tin-  Hint!— bwg  memoir*  and  the  heavily 
aulohtog ' 


Win  lw  V.  Inn 


By  HERBERT  C, 

Lintfol*  Hditor  KBIT'* 

J^I'CKMIIKR  saw  the  ratification  of 
-'  deal  in  London  that  placed  two 
brothers,  practically  unknown  twenty  punted  and  much  disrupted 
years  ago,  in  ]>osscssion  nf  a  publishing 
entc-prisc  of  such  hnge  ramifications  that 
thev  rank  second 
or  third  only  to 
the  vast  Harrns- 
worth  intercut. 
The  rise  of  these 
brother*  is  a  true 
I'lret  Street  ro- 
mance, though 
their  hard  work, 
not  unmixed  with 
the  Welsh  gift  of 
discernment  ami  a 
streak  of  genius, 
played  its  part  all 
through. 

The  two  hrulh- 
er*  are  William  V.  ami  J.  Gomer  Berry, 
and  nineteen  sears  ag"  this  month,  prac- 


Micr.ss.  they  dUpoM.il  of  their  previous  $t.750.tU),  the  old-established  publishing 
puhli'hing  interest  and  next  sought  a  house  controlling  three  picture  papers, 
imam-ial  daily  and  purchased  tike  I-'inan-  the  weekly  Graphic,  the  weekly  By- 
end  Timr*.  a  money  market  organ  of  <tandcr  and  the  Daily  I  iraphic.  Of 
higii  repute,  and  this  has  renewed  its  these  the  Bystander  was  perhaps  the 
vout'i  under  thrir  control  in  a  surprising  outstanding  fcatutr,  and  upon  this  the 

two  brother*  concentrated,  until  today 


fashion. 

Vest  came  one  of  the  greatest  coups 


GREAT  BRITAIN'S  ADVERTISING  BILL  REACHES 
$500,000,000  ANNUALLY 


tically  unknown  personalities  to  anybody 
though  they  were.  Oicy  started  a  modest 
monthly  magarinc.  the  Advertising 
World.  The  project  was  one  that  had 
a  hard  tight,  but  the  brothers  <tuck  to 
their  prop-  Mtion  and  in  a  year  or  two 
bad  the  satisfaction  of  seeing  the  pub- 
lication develop  into  a  handsome  reenrd 
of  the  publicity  art  as  practised  in  Great 
Britain.  And  the  brothers,  likeable  men 
Imh.  found  themselves  with  the  ?nlree 
to  all  new  spapcrland. 

\n  opportunity  offering  for  the  ac- 
quisition of  two  papers  of  sporting  char 
acter.  the  brothers  plunged  into  the  tasfc 
<»f  revivifying  and  reconstructing  them, 
and  although  not  high  literature,  the* 
nere  transformed  into  worthy  reprnent- 
atives  of  the  interests  they  served, 

It  was  in  these  early  years  that  rich 
brother  found  his  respective  niche  in  the 
building  nf  their  joint  fortune'  W.  E. 
Rerry  was  a  journalist  by  instinct  and 
attached  the  editorial  control  to  him- 
self, while  J,  Corner  Berry  marked  as 
his  special  care  the  business  and  com- 
mercial side.  That  sharp  division  of 
affairs  exists  today,  and  it  says  much 
for  the  delightful  relation*hip  and  com- 
plete understanding  lictwcctl  the  brother* 
that  neither  ever  questions  or  criticises 
the  decisions  nf  the  other.  Each  is  a 
law  unto  himsrlf.  hut  as  the  interests  of 
both  are  identical,  the  result  is  an  or- 
ganisation of  perfect  unity  and  co- 
ordination. The  result  is  seen  in  their 
positions  today. 

Hu:  if  those  papers  referred  to  laid 
the  foundation  nf  their  fortunes,  it  wa< 
the  purchase  of  the  I.ondon  Sunday 
Timet  that  gave  them  their  real  oppor- 
tunity At  that  time,  the  paper,  which 
had  always  enjoyed  a  good  reputation 
«at  suffering  from  poor  circulation  anil 
a  complication  of  troubles,  and  the  Berry 
brothers  were  able  to  purchase  for 
$y*).0Qt).  Immediately  the  editorial 
Berry  set  to  work  to  improve  it.  and  in 
a  few  month;  it  had  changed  and  dr 
*  eloped  out  of  all  knowledge.  Simulta- 
neously the  business  Berry  got  into  his 
stride  and  with  the  improved  litcrary 
and  new*  production  was  *«on  able  to 
convince  advertisers  that  here  was  a 
Sunday  newspaper  of  new  import— au- 
thoritative, sane,  informative,  and  influ- 
ential and  worthy  of  full  support  by 
advertisers.  Under  their  regime,  the 
Sunday  Times  has  become  the  lea  dim; 
paper  of  that  day.  and  it  oumhers  amour. 


jNTLRESTIXt;  informal!,  in  comi'* 
across  the  water  from  London's  lnt-.r- 
national  Advertising  Inhibition,  held  in 
London  recently,  '  to  illustrate  the  na- 
tional value  of  publicity"  and  indorsed  by 
high  government  oMcial*.  The  lirst  of 
its  kind,  it  c<  nuuandrd  attrition  tar  V- 
yund  the  coit.'itirs  of  the  llrititli  Kmpire. 
and  attended  daily  for  a  week  by  thou- 
*and»  of  visitors  from  near  and  iar.  it 
gave  spectacular  wide  act  ol  the  aiiiairiug 
ili-vrlopniMt  which  has  taken  place  in 
the  art  .  f  bringing  buyer  aid  -  Her  to- 
gether for  trade  anil  mutual  advantage 
<hic  interesting  jjtl.it  is  the  estimate 
that  Great  Britain's  advrrt:sing  bill  ha* 
reached  S.VJO.fMOaiO  and  that  much  high- 
er 'igurcs  are  already  in  sight 

\  (eaturr  of  the  o  cas  oil  »a-  a  tnu- 


By  GEORGE  M.eCUIGGAN 

Sir   Unbelt   Home,  president 


(4  the 


Hoard  uf  Trade,  and  Sir  Eric  Geddcs, 
Minister  of  Transport,  struck  the  same 
note—that  the  ttade  of  Great  Britain 
must  gain  its  old  ascendancy  and  it  can- 
not do  that  without  skilled  advertising. 
The  manufacturer  mu*t  go  to  the  adver- 
tising agent  to  obtain  the  right  counsel, 
for  it  has  to  be  applied  by  skilled  brains. 
Kr.«t  speakers,  moreover,  dealt  in  prac- 
tically the  same  way  with  the  notion  that 
.idtrrtisiug  increase*  the  cost  of  selling 
goods.  Sir  Robert  I  Ionic  called  it  "a 
lOIIVkltl  fallacy,"  .aying  that  "goods  arc 
a.  tually  cheapened  by  advertising,  seeing 
that  if  advertising  inrrcases  sale*  it  in- 
I  rcases  the  number  uf  articles  which  can 
be  produced  at  the  same  cost,  so  that  in 
lite  cud  the  public  gets  commodities  at 


J.  (•null  Rlapv 


■ram  OioHiug  the  growth  of  newspaper  lower  prices  than  would  be  possible  on 

advertising  once  the  first  public  journals  a  smaller  scale  of  production." 

were  issued  a  century  ago;  another  dis-  Besides  Sir  Eric  Geddcs  told  his  au- 

llayrd  the  vast  range  oi  articles,  from  i'em  that  "money  spent  in  advertising 

o.  d  products  to  •■torn  biles,  which  ha*  a  if  spent  sensibly,  skillfully  and  ably,  is 

bttlJ  successful!;  advertised  on  a  national  economical"—  first  because  "sume  adver- 

scalc:  a  third  took  shape  as  a  street  page-  ;i*ing  is  needed  to  sell  anything."  then 

ant  show  ing  all  the  methods  of  publicity,  be  ausc  "if  you  have  good  advertising 

from  the  ta-lcfully  arrang-d  store  win-  and  pivdi  the  sale  of  vour  article  you 

dow  to  war  poctcr-  aw  overhead  costs." 


it  is  the  most  prosperous  and  successful 
of  the  weekly  magarincs.   The  Daily 
tiraiihic.  too.  is 
making  extraor- 
dinary progress. 

Most  sensa- 
tional of  all.  how- 
ever, was  the  an- 
il u  u  ii  cement 
sprung  upon  the 
public  barely 
three  months 
ago,  that  Messrs. 
W.  E.  and  J. 
Gomer  Uerry  pro- 
posed the  pur- 
chase of  the  pub- 
lishing business 
of  Cassell  &  Co,  Lid.,  the  piice  being 
fixed  at  JJ.500.000.  This  acquisition, 
taking  effect  ill  December,  places  the 
broihrrs  in  possession  of  scleral  success, 
ful  monthly  magaiines.  including  Cas- 
m-11'i  Magazine,  New  Magazine.  Story- 
teller, the  Quiver.  Little  Folks,  and  pop- 
ular weeklies  including  the  Saturday 
Journal,  Chums.  Work,  and  a  hook  pub- 
lishing business  of  considerable  impor- 
tance. This  purcliase  is  undoubtedly  the 
rrowning  triumph  of  the  Berry  Brothers' 
activities,  and  unless  they  hunger  for  a 
chain  or  two  of  provincial  papers  it  is 
difficult  to  see  in  what  direction  they 
can  find  new  fields  to  conquer, 

Their  position  today  gives  them  con- 
trol of  properties  (including  two  fa- 
mous printing  establishments)  roundlv 
valued  at  $8,500,000,  an  achievement  that 
i«  amazing,  for  despite  rumors  to  the 
contrary,  thr  brothers  have  had  no  finan- 
cial barking  nf  any  kind.  At  one  time 
rumor  consistently  coupled  the  name  of 
the  late  Lord  Rhondda  with  their  suc- 
cess, hut  beyond  the  fact  nf  their  all  be- 
ing Welshmen  and  that  the  Sunday 
Timet  wa«  a  pronounced  advocate  of 
Lord  Rhondda's  policy  when  he  was 
president  nf  the  l-neal  Government 
Board,  there  is  no  reason  for  the  belief. 

Their  success  is  a  triumph  of  hard 
work— nothing  less.  Their  human  qual- 
ities are  probahly  unique,  for  part  of 
their  policy  in  relation  to  each  business 
they  have  acquired  is  to  refrain  from 
disturbance  in  the  management  or  per- 
sonnel, subject  only  to  overhead  super- 
vision of  an  editorial  character  f-om 
W  Ei  Berry  and  of  a  commercial  con- 
trol from  J.  Gomer  Berry. 

I  am  informed  that  it  is  not  uulikclv 
that  the  Berry  interests  will  be  consoli- 
dated into  one  big  company  at  some  fu- 
ture date 


Tt..  Infnutkm*!  Adv.nl.l.,   Exhibition   In  I.c»d<»i   wu  Minuted   by  _ 
ln«  ,„v»l  l.mili,.  „|  E»tl«d.  B.nir.ark  ^  |S«r».r.    |„  ih.  fraa*  I.  It  l«  11,1,1. 
Klne  >.  Quki  MuttiT  Alrain'ru  Prtix»M  M.ry  <4  En, Una.  the  Qucm 

N«o»r.  rVitse*.  VWtorss.  Kin,  Chrntlui  X  mi  tkt  Out**  ol  DffiMrk. 
Marv  ni  En«l«nd. 
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Gvorg*   H.   I'.rn,  Dead 

I.o.mnin  — George  Herbert  Perri*.  aged 
54.  London  journalist,  died  December  23 
of  pneumonia  He  was  taken  ill  in 
Geneva,  where  he  attended  the  meeting 
of  tlie  League  of  Kafjoto  Assembly,  but 
came  back  to  England  with  the  British 
delegation  on  a  special  train.  He  had 
been  a  newspaper  man  since  l«82.  He 
had  I  ecu  fureign  editor  nf  the  N'ew  York 
Tribune,  and  later  of  the  New  York 
'laity  Mews,  and  during  the  war  was 
correspondent  for  the  London  Daily 
Chronicle.  One  of  his  brothers.  Ernest 
V  Perris.  is  editor  nf  the  London  Daily 
I'liromrle  and  another  i«  *ecretary  of 
lot   \ngl<>- Amertran  fttricn?  i 
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PROF.  BLEYER  ELECTED 
TEACHERS'  CHIEF 


of  Instruction  Chief  Topic  at 
Si.  Louis  Meeting   of  Jouroahera 
Educaton — New 


these:  What  is  the  present  information 
of  the  public  on  the  question  in  hand? 
]>  interest  awakened  or  latent?  What  is 
the  receptivity  or  the  prejudice  of  the 
reader?  is  it  the  'thinking  public'  or 
some  other  that  is  to  be  reached?  Is  it 
a  question  of  telling  the  public  something 


Hy  T,Uft><  t»  E»tTO»  *  PlIBLlMIM* 

St.  Loots,  Dec.  30,-Mcthods  of  teach- 
ing journalism  was  the  subject  most  dis- 
cussed at  the  annual  convention  of  the 
American  Association  of  Teachers  of 
Journalism,  which  ended  its  annual  ses- 
sion here  today.  The  convention  began 
with  a  smoker  Tuesday  evening.  Round 
Table  discussions  of  methods  employed 
by  the  various  schools  resulted  in  an 
exchange  of  ideas  which  members  say 
made  the  convention  the  most  interesting 
and  lively  of  any  yet  heW. 

Upton  Sinclair's  book.  "The  Brass 
Check,-  with  its  indictment  of  the  Amer- 
ican press,  was  dijeussed  and  the  geiwral 
opinion  was  that  it  should  be  answered 
and  bv  some  one  in  authority  who  would 
show  clearly  how  false  Sinclair's  " 
are. 

Mrs.  Susan  Shaffer  Dihclka,  manager 
of  the  Woman's  Journalistic  Register, 
told  of  its  effort!  to  establish  a  nation- 
wide clearing  house  between  the  trained 
woman  writer  and  her  employer.  The 
Register  is  under  the  auspices  of  the 
Theta  Sigma  l'hi,  the  journalism  su- 


Presidcnt  H.  F,  Harrington,  director 
oi  courses  in  journalism  at  the  University 
of  Illinois,  in  the  course  of  bis  presi- 
dential address,  said: 

"Young  people  arc  destined  to  read 
the  daily  paper.  It  is  not  out  business 
at  teachers  to  decry  this  gTowing  habit, 
but  to  dignify  it  with  a  new  purpose 
The  old  Greeks  had  their  bards,  the  Mid- 
dle Ages  their  wandering  minstrels,  the 
Elizabethan  era  its  roving  bands  of 
players,  Queen  Anne  her  pamphleteers. 

Ast  Odyssey  of  Us.  Present 

"Today  the  daily  newspaper  is  the 
great  interpreter  of  American  life,  It  is 
a  chronicler,  teacher,  expositor,  exhorter, 
companion.  In  Its  enlarged  sphere  the 
newspaper  conveys  information,  furnishes 
entertainment,  constructs  opinion,  arouses 
sympathy,  mirrors  the  daily  adventures 
of  the  human  family.  It  is  no  term*  oi 
intimacy  with  all  men.  It  is  an  Odyssey 
in  the  present  tense 

What  a  grievous  mistake  to  ignore  the 
newspaper  and  the  magazine  simply  be- 
cause thry  are  lam  and  up  to  date!  It 
is  time  that  many  people  banish  the  idea 
that  ill  good  English  prose  and  poetry 
has  !  en  written  by  men  long  since  in 
their  graves.  We  need  to  emphasise  the 
fact  that  great  books,  plays  and  verse 
are  being  produced  today  by  living  men 
and  women.  Reading  of  the  newspaper, 
alive  with  the  actual,  has  already  proved 
■  remarkable  stimulus  to  the  study  of 
many  high  School  and  college  subjects, 
notably  English  and  history.  It  brings 
a  rjnicfc  sense  of  reality,  and  has  vital- 
ire!  tin-  whole  business  of  acquiring  and 
mint  information." 

Prof,  X.  L.  Flint,  chairman  of  the  de- 
triment of  journalism  at  the  University 
o:  Kansas,  in  an  address  on  "Learning 
the  Editorial  Writers  Job,"  said: 

"There  ii  an  inviting  field  for  the 
course  in  editorial  writing,  but  it  is  not 
the  study  of  literature,  history  and  eco- 
nomic It  is  not  the  study  of  exposi- 
tion and  argument.  It  is  the  study  of 
the  interrelations  between  the 
of  the  editorial  trinity:  the 
public;  the  materials  c 
the  medium  or  publication  and  its  pol- 


AGAINST  JOURNALISM  IN 
HIGH  SCHOOLS 

Teachers   Association   Urges  Member* 
to    Refuse    Entrance    Credit  lor 
Newspaper  Course!  Offered  by 


"Matter,  to  be  considered  are 


thing  that  it  needs  to  know?  Does  the 
matter  have  close  relations  to  one  of 
those  things  which  the  paper  has  adopted 
as  its  special  concern?  Is  it  likely  to 
initiate  a  long-time  campaign  for  some 
object?  What  are  the  different  aims 
that  might  Ik-  adapted  in  handling  the 
subject?  What  is  the  right  editorial 
purpose?  What  are  the  editor's  respon- 
sibilities in  the  matter — to  the  reader, 
the  paper,  the  general  public,  himself?*' 
The  round-table  discussion*  were  on 
"Tin-  Course  in  Reportnrial  Writing." 
"The  Content  of  Journalistic  Course." 
"How  to  Develop  a  Professional  Jour- 
nalistic Spirit"  and  "The  Department  of 
Journalism  and  the  College  Paper." 

W.  C  Bleyer.  University  nf  Wiscon- 
sin, in  discussing  "Teaching  Writers  of 
'.he  Feature  Artirle,"  pleaded  for  an 
of  the  silly  stories  and 
urged  for  more  constructive  subjects 
He  opined  that  the  feature  article  takes 
the  places  of  scientific  and  teehnira! 
bonks  and  reaches  the  great  proportion 
of  the  public  who  nrver  rrad  such  books 
George  S.  Johns,  editor  of  the  editorial 
pagr  of  the  SL  Louis  Post-Dispatch. 
Ipoka  on  "The  F.ditona!  Page."  Max 
Freyd.  of  Carnegie  Institute,  told  of 
"Psychological  Tests  for  Journalist*," 
and  Richard  L  Stokes,  president  of  the 
Association  of  American  Journalists,  told 
oi  the  work  of  that  organization. 

Professor  Bleyer  wa>  elected  presi- 
dent: Harold  H.  Herbert.  University  of 
Oklahoma,  vice-president:  N.  A  Craw- 
ford.  Kansas  State  University,  secretary  - 
treasurer ;  and  the  following  executive 
committer  war.  named:  Norman  Redder 
University  of  Minnesota,  and  Mr.  Cou- 
nry. 

Collage  News  Bureaus  Meet 

The  American  Association  of  College 
News  Bureaus  held  their  convention  in 
connection  with  the  meeting  of  the  teach- 
ers. 

"We  do  not  rail  ourselves  press  agents. 
Of  even  publicity  directors  or  propaganda 
pushers."  said  Secretary  J.  F.  Wright. 
"We  are  news  disseminators.  We  aim  to 
kcc|>  the  world  informed  on  the  dis- 
coveries made  within  the  walls  of  the 
universities  and  colleges" 

Miss  Alice  C.  Hunter,  of  Nebraska 
Wcsleyan  University,  speaking  en  edu- 
cating the  professor  to  a  news  sense, 
said  : 

"College  professors  become  so  wrapped 
up  in  their  studies  that  they  lor  touch 
with  other  people,  failing  to  retain  a 
proper  sense  of  what  other  people  want 
to  know  " 

Prof.  Brislow  Adams,  of  Cornell  Uni- 
versity, said  that  publicity  methods  are 
due  for  a  radical  change  soon  He  said : 
"The  time  is  almost  at  hand  when 
newspaper  editors  will  realize  that  the 
puhlic  can  see  through  much  of  the  pub- 
licity game  as  it  has  been  carried  on. 
The  three  main  drawbacks  to  usual  pub 
licity  mrthod<  today  arr  the  fact  that 
publicity  is  overdone,  the  fact  that  it  is 
crudely  dene,  and  the  fact  that  the  idea 
of  publicity  is  permitted  to  influrnre  the 
rroi;r3m  or  character  of  the  event  or  in- 
stitution seeking  publicity." 

Irving  Brant  of  the  St.  1-ouis  Star 
and  M.  A  Crawford  of  the  Kansas  State 
Agricultural  College  also  spoke.  Mr. 
Adams  was  elected  president.  Miss  Hun- 
ter, vice-president,  and  Mr.  Wright,  sec- 
retary-treasurer. Both  associations  will 
meet  at  Madison.  Wis  .  during  the  Christ- 
mas holidays  in  1*^21 .  They  visited  the 
of  the  St.  Louis  newspapers 


IB,  Ulttftth  i,  EoiToe  a 

Colvmiua.  Mo..  Dec.  2K  Questions 
of  research  in  journalism,  of  exchanging 
students  and  possibly  professors  with 
foreign  universities  and  of  disrounte 
riancing  the  teaching  of  "journalism"  in 
high  schools  were  taken  up  at  the  two- 
day  session  of  the  Association  of  Ameri- 
can Schools  and  Departments  of  Jour- 
nalism which  closed  at  the  University  of 
Missouri  today 

The  association  took  formal  notice  of 
the  rising  standards  of  insinuation  in 
journalism  in  many  colleges  and  univer- 
sities not  members  of  the  association, 
and  made  plans  to  extend  its  memhrr 
chip  to  those  which  can  meet  the  re- 
quirements. At  present  ten  universities 
arc  members  Preliminary  steps  were 
taken  today  toward  the  admission  of  the 
t.'niversity  of  Oklahoma  and  a  formal 
application  for  membership  will  be  riled 
later. 

The  schools  represented  and  the  dele- 
sates  present  were  :  University  of  Wis- 
consin, W.  C  Bleyer  and  Grant  M 
Hy-de;  University  of  Texas.  W.  H. 
Mayes:  I'niversily  of  Indiana,  Norman 
Radder.  Jr  ;  University  of  Kansas,  I„ 
N  Flint :  University  of  Oregon.  E  W 
Allen  ( represented  by  proxy);  Univer- 
sity of  Oklahoma.  H  H.  Herbert  and 
Willatd  Can.i.lKll:  University  of  Mis- 
souri. Walter  W  illiam..  Frank  L  Mar 
tin  and  Robert  S,  Mann.  The  other 
members  arr  Columbia  University.  Uni- 
versity of  Montana.  University  of  Wash- 
ington, and  Ohio  State  University 

Inttttincient  Groundwork 

The  Mlocialiou  approved  resolutions 
adoptrd  hy  rhe  National  Council  of 
Teacher*  of  English  at  Chicago  a  month 
ago,  de;ireratitiK  the  labeling  of  high 
school  cb*<*s  as  "courses  in  journal- 
ism" and  urging  that  students  should  not 
lie  enconraged  to  go  into  newspaper 
work  on  the  hasis  of  such  instruction 
atone 

The  resolutions,  "white  recognixing  the 
value  of  the  u-<-  of  journalistic  writing 
in  secondary  schools,"  took  the  stand 
that  "journalism  is  now  generally  recog- 
nized as  a  profession,  preparation  for 
nhirh  should  consist  nf  specialised  col- 
lege education  comparable  to  that  re- 
quires! for  the  profession*  of  law.  medi  ■ 
cine  and  engineering,"  and  that  "the 
value  of  the  press  in  shaping  public  opin- 
ion depends  to  a  !ar«c  decree  on  the 
education  "tdgment  and  character  of 
newspaper  reporters  and  editors." 

The  association  today  hacked  up  its 
approval  of  the  resolutions  by  voting  to 
ask  the  entrance  boards  of  the  various 
universities  to  decline  to  acce|>t  for  en- 
trance credit  courses  hi  secondary  school 
"journalism."  The  srhoott  and  depart- 
ments already  refuse  to  give  advanced 
standing  to  students  on  the  basis  of  high 
Srhnol  courses  in  journalism. 

The  report  on  "Journalistic  Writing 
in  Secondary  Schools  in  Relation  to 
University  Instruction  in  Writing"  war 
presented  bv  Mr,  Mayes  nf  Texas,  yes- 
terday. This  was  followed  by  a  discus- 
sion of  "Schools  ami  TV'Hartmrnt*  of 
Journalism  and  Professional  Organira- 
tion  of  Newspaper  Men,"  led  by  Mr. 
Martin  of  Missouri.  A  general  belief 
was  expressed  that  there  ought  to  he. 
and  some  day  would  be.  a  national  or- 
ganisation of  journalists  of  a  standing 
comparable  to  that  of  the  American  Med- 


ical Association  and  the  American  Bar 
Association  in  their  respective  held* 

Yesterday's  program  closed  with  a  dis- 
cussion of  "The  Proportion  of  Techni- 
cal Instruction  to  tieneral  University 
Courses  in  Schools  and  Departments  of 
Journalism,"  led  by  Mr  Flint  of  Kan- 
sas. The  first  speaker  on  today's  pro- 
gram was  not  a  member  of  the  associa- 
tion, but  a  woman,  Susan  S.  Dibelka  of 
Chicago,  head  of  the  Woman's  National 
journalistic  Register  of  Chicago.  She 
was  followed  by  Mr.  Bleyer  of  Wis- 
consin, who  ied  a  discussion  on  "Re- 
search Work  in  Journalism" 

W.  H.  Mayes  nf  Texas  was  elected 
president  of  the  association  for  the  com- 
ing year  after  Mr.  Williams  of  Missouri 
declined  to  accept  a  renomination  made 
by  Mr.  Mayes  Mr  Allen  nf  Oregon 
was  elected  vice- president,  and  Mr.  Flint 
of  Kansas,  secretary-treasurer. 

It  was  voted  to  hold  the  nrxt  meeting 
at  Madison.  Wis.,  immediately  before 
the  next  meeting  of  the  American  Asso- 
ciation of  Tcacliers  of  Journalism  The 
same  plan  was  followed  this  year  and 
made  it  possible  fur  the  represrntatis'es 
at  the  meeting  here  to  leave  for  St. 
Louis  this  afternoon,  in  time  to  attend 
the  meeting  there  of  the  Association  of 
Teachers  of  Journalism. 


Breaking  !„"  la 

Madisox,  Wis  —The  number  of  i 
ing  newspaper  writers  at  the  University 
of  Minnesota  has  increased  50  per  cent 
since  last  year.  Forty-eight  students  are 
enrolled  in  the  department  of  journalism, 
compared  with  33  a  year  ago.  The  class 
in  newspaper  reporting  is  composed  of  34 
young  men  and  women  The  work  is 
under  the  direction  of  R.  R.  Barlow, 
formerly  state  Capitol  reporter,  political 
writer  and  desk  man  in  Madison.  Wis. 
Norman  J  Radder.  who  was  head  of  the 
last  year,  is  in  charge  of 


Uaa.sNA,  III  There  are  163  embryo 
journalists  registered  in  journalism 
courses  at  the  University  of  Illinois. 
There  are  103  students  taking  the  courses 
in  introductory  journalism ;  36  are  study- 
ing feature  writing;  15  study  headlines 
and  copyreading,  and  19  are  in  the  "Mak- 
ing of  a  Country  Newspaper"  course. 
During  the  second  semester  of  the  year 
the  futnre  journalists  will  study  such 
nurses  as  editorial  writing,  law  of  the 
lires.'.  editorial  policies  and  newspaper 


Coiambia.  Mo  The  1921  Journalism 
Week  at  the  School  of  Journalism  of 
the  I  niversitv  of  Missouri  will  be  held 
May  23-28  The  Week  will  mark  the 
thirttenth  year  of  the  organization  of 
the  Missouri  School  of  Journalism.  Ses- 
sions will  be  held  in  jay  H.  Neff  Halt 
the  t  ew  home  of  the  School  of  Journal- 
ism, the  gift  of  one  of  its  alumni,  Ward 
A.  NerT.  editor  of  the  Chicago  Daily 
Drovers  Journal.  The  Missouri  Press 
Association  and  the  Missouri  Writers' 
Guild  will  hold  meetings  here  during  the 
same  week. 


Journalism  School  in  Texas 

SiimMAN,  Tex.-  Auntin  College  here 
lias  announces!  that  a  course  in  journal- 
ism will  he  added  to  its  curriculum.  E. 
C  Hunter,  former  editor-in-chief  of  the 
Sherman  Daily  Democrat,  will  head  the 
department,  and  lectures  by  leading 
men  in  the  State  will  be  a 
of  the  course. 
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22,373  PUBLICATIONS  IN  U.  S.  AND  CANADA 
AS  NEW  YEAR  IS  USHERED  IN 

Nat  Dwtmh  in  1920  Only  55— Daily  Paper*  Now  Number 
Twenty-Five  Loss  Than  at 
Start  of  1920. 


TABULATED  STATEMENT 

null  perlodtonl*  of  all  I 


-ualna-llia  UfltSHftarof  newspaper*  ni 
<  eerltarlea,  anil  Isoinliilon  nfiTaniula ;  Ihe  number  uf  iowii.  in  wun-li 
o.IwmI,  mid  I  lip  nnntl'ar  of  urn  n»  a-lileli  an?  county  arms 


TO  begin  the  year  1921,  there  are 
22.373  pubucations  ui  all  kinds  in  (he 
United  -States,  ita  possessions  and  tlx 
Dominion  of  Canada,  according  to  the 
compilation  ju»t  completed  by  the  Amer- 
ican Newspaper  Annual  and  Director)4. 

The  1920  net  decrease  was  only  55. 
In  1919  it  was  646.  The  country  week- 
lies, which  lost  776  in  1919,  lost  but  96 
last  year.  Dailies  lost  25,  against  34  in 
1919. 

The  total  number  uf  papers  has  de- 
ceased each  year  since  1916.  At  the 
end  of  that  year  there  were  24.868  papers 
tn  the  United  States  and  Canada,  17.168 
nf  them  being  weeklies. 

The  22.373  publications  ate  a  decrease 
:n  four  years  of  2,495.  The  weeklies 
number  I4.8fs3  having  lost  2.305  hi  the 
four  year*,  the  dailies  having  lost  163 
Semi-weeklies  lost  120  in  the  >ame 
period.  Publications  of  other  issues  such 
as  semi-monthlies,  monthlies,  etc..  made 
ap  in  great  part  .»f  magazines,  class, 
trade,  agricultural,  religious  and  scien- 
tific papers,  have  increased  to  a  slight 


extent   in   the   last    lour   >ear  period. 

The  great  loss  was  during  the  year 
1918  Papers  of  every  class  and  period 
of  issue  declined  in  numbers  in  that 
year,  and  the  year  closed  with  1178 
fewer  papers  than  were  listed  io  Jan- 
uary. The  great  decrease  in  that  year 
was  of  course,  due  to  the  draft  and  to 
ihe  demands  of  the  government  and 
munition  factories  for  men  and  materials 
of  every  kind. 

CorrcsjKviulertce  with  publishers  indi- 
cates that  the  srarcity  and  high  price  of 
newsprint  is  the  chief  cause  of  the  de- 
crease in  the  number  of  newspapers  and 
of  the  small  number  of  new  ventures  in 
the  newspaper  field.  During  1916.  1,585 
new  publications  were  listed  in  the 
Annual.  In  1920  there  were  1.0H6  and 
in  19IX  Drib*  "76. 

"The  tide  is  evidently  turning  and  it 
would  not  surprise  us  to  see  an  increase 
in  1921,  especially  if  it  should  be  made 
a  little  easier  for  the  country  publisher 
to  act  paper."  comments  the  Annual's 
report 
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PEATTIE  RETIRES  FROM  -W.  G.  N." 


•slitnri.il  stafT. 
dinner  given 


C hkago  Tribune'.  New  York  Man  Will 
LtV*  tat  Trjror,,  N.  C. 

Robert  Burns  Peattie,  who  retired 
[•evemlier  31  after  twenty  years'  service 
>>«  the  Chicago  Tribune 
was  the  guest  of  honor  at 
early  TJiursday  morning  at  the  Hotel 
Astor  by  about  thirty  newspaper  men, 
friends  and  associates,  including  a  score 
of  New  York  correspondents  of  out-of- 
town  papers  Pcrley  II  Boone,  who 
succeeded  Mr.  Peattie  as  head  of  the 
Tribune's  New  York  bureau,  presided 
as  loastmaster.    Mr    Prattie  was  prc- 

Among  th<  speakers  vscre  C  V.  Van 
\iula,  managing  editor  of  the  \ew  York 
Times;  Matty  While,  night  manager  of 
the  Associated  Press;  George  C.  Brigg«, 
Chieagsi  Daily  News;  I.uther  S-  Home, 
Jr..  Cleveland  Plain  Dealer;  Burr 
I'ri.e,  Pittsburgh  Caictte-Timiij  C.  A. 
Lovett.  St.  Louis  I  ilohe- Democrat .  and 
Paul  Williams.  Paris  Tribune  l-ettcrs 
were  read  from  Col.  R  R  McCurmirk 
and  Cap!   J.  VT  Patterson,  editors  and 


publishers  of  the  Tribune,  praising  Mr. 
Peattie  and  explaining  the  Tribune's 
pension  system  under  which  Mr.  Peattie 
retired  on  an  ample  income  Mr  Peat- 
tie will  go  to  Tryon,  N.  C-.  whs-re  he 
will  settle  down  ssith  Mrs  Peattie  in  a 
rural  home  he  has  purchased  there 
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Mora  Room  for  Kansas  Daily 

LtaS*Al,  Kail  —The  l.il>eial  News,  re- 
cently made  a  daily.  because  of  an  oil 
and  gas  boom  here,  has  begun  construc- 
tion of  additional  building  space  The 
presrnl  building  will  be  extended  back 
40  fret  on  the  present  lot  ami  a  basement 
added  to  accommodate  a  furnace  room. 
Additional  equipment  has  been  ordered. 
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Johuton  Bays  Kosicaa  Paper 

Mrxtcn.  Mo— Gale  Johnston,  editor  of 
the  daily  and  weekly  Intelligencer  for 
The  la*!  three  years,  has  purchased  these 
P-ipcrs  from  Rufus  lacksnn  and  Fred  A. 
Morris.  Johnston  is  hut  21  years  old. 
He  will  continue  as  manager  of  the  pub- 
lications.  The  Intelligencer  was 
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BOSTON  AGENTS  AWAIT 
BIG  BUSINESS  YEAR 

Major  P.  F.  O'Kmi*  and  AtUn  Wood 
Say  1921  Will  Sh  Dollar  on  Old. 
Basis,  with  Mora  of  Them  ia 
Advertising 


By  Georg.  MaeCuifcan 

tSpt€U  it  EDitca  it  PmiHUa) 
Boston. — All  optimist,  according  to 
the  latest  encyclopedia,  is  a  believer 
in  the  doctrine  that  the  universe  i* 
constantly  tending  toward  a  better 
state— one  who  ha»  the  disposition  to 
look  on  the  brightest  side  of  things. 
Bnston  is  unusually  fortunate  in  har- 
boring a  goodly  portion  of  the  best 
optimists  the  natinn  can  boast  of 
and  they  are  keen  and  hard-headed 
business  men.  as  well. 

Major  P.  F.  O'Keefe,  of  the  O'Keefc 
Advertising  Agency,  who  reminds  one 
of  a  pure  India-rubber  ball,  with  his 
live,  bustling,  energetic  nature,  when 
interviewed  by  F.DiToa  &  Publisher 
as  tn  the  prospects  for  1921,  expressed 
very  optimistic  views  of  this  coming 
year  as  a  business  year,  fully  as  good, 
if  not  indeed  even  better  than  the 
year  just  closing,  the  greatest  in  the 
history  of  Boston. 

No*  Ml.  Speculation 

His  forecast,  he  explained,  was  not 
based  on  idle  speculations,  but 
well-defined  study.  In  his 
there  are  some  31  manufacturers,  each 
differing  in  line  of  manufacture  from 
the  other.  They,  too,  are  as  optimistic 
as  lie,  despite  falling  prices  and  pos- 
sible reductions  in  wages.  More  busi- 
ness is  bound  to  come,  and  with  in- 
creased business,  increased  labor,  etc 

"I  do  not  suppose  the  time  has  ever 
occurred  when  somebody  has  not  re- 
marked that  we  were  face  to  face  with 
a  crisis,  or  that  the  immediate  future 
held  epoch-making  opportunities," 
stated  Major  O'Keefe.  "Crises  have 
always  existed  since  the  world  began. 
Epoch-making  opportunities  are  al- 
ways with  us. 

'  Almost  anybody  can  be  a  prophet, 
and  according  to  what  views  you 
hold,  almost  anything  is  liable  to 
happen.  I  feel  that  in  1921  business 
is  going  to  be  very  good,  yet  after 
gathering  during  the  past  few  months 
facts  and  figures  to  prove  this  conten- 
tiuu.  1  have  met  men  to  whom  the 
same  figures  were  available  who  have 
drawn  anything  but  an  optimistic  pic- 
ture from  the  same  material. 

"Men  who  see  in  the  iuturc  reasons 
for  hesitation  and  douht,  however,  are 
those  who  by  the  very  nature  of  the 
business  they  are  in  have  to  be  con- 
servative in  the  extreme.  We  will 
always  have  in  business  two  classes 
of  men— the  Hull,  and  the  bears  That 
is  what  makes  trade, 

"But  in  both  classes,  you  will  find. 
Bitting  on  the  side-lines,  as  it  were, 
the  advertising  men.  And  as  one  of 
these,  viewing  not  with  alarm,  nor 
pointing  with  pride,  but  endeavoring 
to  be  a  true  reporter  of  conditions 
without  any  personal  axe  to  grind. 
I  should  like  to  give  you  a  forecast  of 
business  prospects  for  1921. 

"An  advertising  man  can  usually 
tell,  by  the  size  of  the  appropriations 
which  his  various  clients  allow  him. 
just  how  courageously  business  i«  en- 
tering upon  the  D«W  year  And  I 
am  glad  to  be  able  to  say  that  in  our 
case,  with  possibly  one  exception, 
all  of  our  clients  have  renewed 
th.-ir  contracts  for  1921  with  increased 
appropriations.    This,  in  itself,  would 


make  me  quite  optimistic  with  regard 
to  business  prospects  for  1921.  I  do 
not  mean  for  personal  profit,  but  as 
an  indication  of  how  manufacturers, 
each  making  a  different  product  with 
nation-wide  distribution,  view  the 
business  outlook. 

"I  do  not  know  whether  our  ex- 
perience is  the  general  rule  among 
all  advertising  agencies,  but  I  think 
it  is.  I  have  heard  no  gloomy  re- 
ports from  the  members  of  the  Ameri- 
can Association  of  Advertising  Agen- 
cies, to  which  I  belong,  and  which 
sends  monthly  reports  to  its  mem- 
bers as  a  guide  lo  them  of  what  to 
look  for  in  the  way  of  business  de- 
pression or  business  chances. 

"So,  I  feel  able  to  say.  without  fear 
of  being  merely  bromidic.  that  we 
face  an  epoch-making  year;  the  signs 
alt  point  to  it  and  I  can  think  of  mull- 
ing that  can  interfere  with  the  gen- 
eral business  prosperity  next  year  " 
Houst*cl«.ning  BWnoftcial 

Allan  Wood,  of  the  Wood,  Putnam 
&  Wood  Agency,  states  that  he  has 
more  new  business,  more  new  ac- 
counts, hooked  for  1921  that  will  be- 
come operative  in  the  early  spring 
months  than  his  agency  has  ever  had 
in  the  18  years  they  have  been  in 
business. 

"This  to  me,"  states  Mr.  Wood,  "is 
a  most  encouraging  thing,  although 
people  in  the  meantime  are  going  very 


"We  can  see  a  very  good  year 
ahead.  It  is  going  to  be  slow  in 
starting  The  signs  point  to  many 
concerns  that  never  advertised  be- 
fore advertising  in  1921.  Consider  the 
many  that  made  money  through  the 
war  and  have  added  to  their  equip- 
ment in  various  ways— they  have  got 
to  advertise  to  keep  their  business  go- 
ing, to  meet  the  conditions  of  their 
increased  facilities. 

"Do  not  forget  that  hard  times 
make  for  a  good  house-cleaning.  At 
the  present  time  the  public  is  waiting 
to  buy  on  a  falling  market.  People 
are  cautions.  Public  buying  has 
slowed  down.  They  have  been  fed 
up  on  high  prices,  and  have  now  be- 
come slow  and  careful — but  the  public 
must  be  fed.  reclothed  and  amused — 
it  is  a  natural  law.  Conditions  arc 
bound  to  change.  Labor  at  the  pre* 
cnt  lime  is  the  fly  in  the  ointment. 
But  when  the  laboring  man  under- 
stands that  there  are  three  men  wait- 
ing for  his  job.  rather  than  three  jobs 
waiting  for  him,  he  will  begin  to  work 
like  a  real  man  for  normal  pay.  and 
work  normal  hours. 

"'There  must  be  a  readjustment  in 
the  advertising  business  as  in  all  other 
lines.    Advertisers  are  going  to  get 


back  lo  a  normal  basis  again.  They 
have  been  very  extravagant  the  last 
three  or  luur  years. 

"There  is  an  old  New  England  say- 
ing that  when  the  sap  runs  up  the 
trees  business  is  going  to  revive.  This 
applies  now.  The  incoming  year  will 
undoubtedly  prove  a  good  one  It  is 
going  lo  seem  good  to  have  the  old 
dollar  back  to  the  old  basis,  because 
everything  will  be  down  to  pre-war 
prices,  and  labor  will  be  back  on  a 
scale  that  is  fair  and  just.  There  will 
be  no  more  fat  profits.  Manufactur- 
ers will  make  normal  profits  and  they 
will  sell  their  goods  at  normal  prices. 

"Business  may  come  in  slow  the 
first  two  or  three  months  of  the  year, 
but  this  is  not  indicative  of  a  bad  year 
at  all.  It  may  be  the  Spring  before 
conditions  have  settled  down  for  the 
straightaway." 

THAYER  ENTERS  AGENCY  FIELD 


NOTES  OF  THE  AD  AGENTS 


Agate  Club's  New  (Mem 

Chicago.— The  Agate  Club  of  Chi- 
cago, an  organization  made  up  of  mag- 
azine teprrsentatives,  has  attend  the 
follow  ing  officers  for  1921  :  President, 
Warren  C  Agry,  Peoples  Popular 
Monthly;  vice-president.  Fred  X. 
I>rake,  Good  Housekeeping;  secretary, 
F.  F.  Soule,  Christian  Herald;  treasur- 
er. John  P.  Ahrens,  jr.  American  Boy; 
a«sistant  secretary,  Sam  Smart,  Col- 
lier's  • 

Opens  D.troit  Branch 

The  Bftarley- Hamilton  Company  of 
Grand  Rapids.  Mich.,  has  opened  a 
branch  office  in  Detroit.  Frank  M. 
Fldredse.  who  formerly  conducted  the 
Frank  M.  F.ldredge  Company  service 
agency  will  lie  in  charge 


NEW  YEAR  SCALES  FOR  NEW  YORK  BOOK 
AND  JOB  PRINTERS 

.-  Wage  Scales   Percentage 

Name  of  I'nion                                    1919-1020         1920-1921  oflnrre.se 

Typographical  Union  No.  6                      $15                »J0  11  11 

Pre-  Assistants  Union  No.  23                     39                 43  10.32 

Job  Pre*«men  mid  Feeders  No.  I— 

l're«men                                             10                 M  1«.0« 

Feeders                                           29                32  10.3U 

Pre- -men's  Union  No   51                          46                 51  MJC 

Paper  Cutter.'  Union  No.  119 

Cullers                                            42                 1530  M 

Sheet  Mmichti-iiers                                   37                    40  *.l 

Pap«-r  iluinllert  No.  1                               35                 38  S.S 

M.ilrr.  N„.  I.                                          JT                 40  8.1 

Bindery  Women  No.  43                            27 SO              30  9.09 

Average  weeklv  w.ge  1919.1910-  537.75. 
Average  w.-eUv  wage  l92«M92l-«ll.3.s, 
Average  percentage  of  increase1 — 9.46, 

Working  hours  changed  from  IK  to  14  per  week  on  May  1,  1921 

hstraaw  rttroactiva  10  Oetnber  1,  1920. 


N.  Y. 

t.r  sf  A    O.  Goodwin.  Lac. 

John  Adams  Thayer,  former  publisher 
of  EvcrylKKly's  Magaiine  and  for  the 
last  three  years  the  executive  secretary 
of  the  Periodical  Publishers'  Association 
at  New  York,  has  resigned  to  become 
vice -president  nf  A.  O.  Goodwin,  Inc., 
Advertising.  Richmond,  Va .  in  charge 
of  the  New  York  orlircs  at  200  Fifth 
avenue  Before  Mr.  Thayer  became  pub- 
lisher of  Everybody's  Magazine,  he  had 
been  advertising  manager  of  the  1-adies' 
I  li  me  Journal,  advertising  manager  of 
the  Boston  Journal,  and  had  been  ad- 
vertising director  of  the  Delineator  and 
the  other  publications  of  the  Butterick 
i  ompany. 

The  Goodwin  Agency,  which  Mr 
Thayer  will  join  on  January  1.  will  also 
have  a  new  treasurer  and  financial  man- 
ager on  that  day  in  Philip  E.  W.  Good- 
win, who  has  hern  vice. president  of  the 
Central  National  Bank  of  Richmond. 


Stanley  G.  Swanberg,  vice-president  of 
the  Mitchell- Faust  Advertising  Com- 
pany, Chicago,  is  directing  a  course  in 
advertising  in  the  evening  sch.K.1  of  the 
Mayo  College  of  Commerce,  of  that  city. 

Mrs.  Dorothy  Garrett  has  resigned 
from  the  William  II  Rankin  Company. 
Chicago,  to  go  with  the  advertising 
agency  of  Benson,  Gamble  Ik  Slaten,  in 
the  same  city. 

A.  C  M.  Azoy,  Sr.,  recently  with 
l-ouis  C  Pedlar,  Inc..  New  York,  is 
now  production  manager  for  Barton, 
liurstmr  &  Osborn.  Inc. 

Leddy  &  Johnston  is  the  new  name  of 
the  John  M  leddy  Advertising  Agency. 
There  will  be  nu  change  in  the  partner- 
ahip.  which  was  founded  in  1910  by  /ohn 
M.  Leddy  and  James  H.  Johnston,  and 
the  business  will  coutinue  to  be  con- 
ducted at  41  Park  Row.  New  York. 

Allan  L.  Firestone,  vice  president  of 
the  Corning.  Inc.,  Advertising  Agency 
of  St  Paul.  Minn,  has  withdrawn  from 
the  agency  to  become  advertising  and 
«alcs  manager  fo,  the  Klrctrik-Maid 
Hake  Shops,  with  general  offices  in  St. 
Paul  Mr.  Firestone  has  for  some  time 
past  been  closely  connected  with  this  ac- 
count. Coming.  Inc  .  will  continue  to 
place  the  business. 

Capt.  David  B.  Kinne  has  rejoined  the 
II  K  Met  ami  Company,  whieh  he  [eft 
when  conmussinnrd  in  the  United  States 
Army  in  1917  l  or  the  past  year  he  has 
been  serving  in  South  Russia  and  Trans- 
caucasia. 

Seymour  I  Mittelmark.  for  five  years 
with  the  advertising  department  of 
W  omen's  W  ear,  New  Y'ork,  is  now  asso- 
ciated with  Pencraft.  Inc.  advertising 
agency.  New  York,  as  secretary-treas- 
urer and  head  of  the  research  depart- 
ment Miss  C.  Claudia  Mnritz.  formerly 
with  the  Liberty  Advertising  Agency, 
Inc..  has  become  account  manager  and 
head  of  the  production  department,  and 
W.  J.  Duffield.  formerly  with  the  Fth- 
ridge  Association  of  Artists,  has  become 
head  of  the  art  department. 

Frank  II.  Fayant.  assistant  to  the 
chairman  of  the  Association  of  Railway 
Executives,  has  been  made  vice-president 
of  Thomas  F.  Logan,  Inc.,  of  New  York. 
Washington  and  Chicago.  Mr.  Fayant 
directed  the  public  relations  work  of  the 
railroad,  |.  a-Mi  g  tip  t,  th,  enai  M  aj 
the  transportation  act.  19J0  He  was  at 
one  tune  london  correspondent  of  the 
New  York  Herald  and  later  a  member 
of  the  staff  of  the  Wall  Street  Journal. 
For  some  years  he  has  acted  as  adver- 
tising and  publicity  counsel  to  various 
hanking  and  industrial  interests. 

Reginald  Perry,  formerly  with  the 
McGraw  Hill  Company,  Inc.,  has  joined 
Walter  B.  Snow  and  Staff.  Boston. 

Hulscher-Rothenburg,  Inc,  has  been 
oraanize.L  with  offices  at  2  West  45th 
street.  New  York,  by  A  H.  Hulscher 
and  G  V.  Rothenhurg.  who  have  been 
secretary  anil  treasurer,  respectively,  of 
the  LiUrty  Advertising  Agency.  It  is 
annoiivccd  that  all  products  of  the  Postum 
Cereal  Company,  Inc.,  Battle  Creek. 
Mich .  and  tlw  Canadian  Postum  Cereal 
Company.  Ltd..  Windsor.  Ont..  will  be 
handled  by  Hulscher  Rothenhurg.  Inc. 

II  C.  Marscha!k  and  j.  C.  McMirh- 
aef  have  }kvi)  elected  vice-presidents 
and  directors  of  Frank  Seaman,  Inc., 
New  Y'ork. 

W  J.  Curley.  formerly  of  New  York, 
has  joined  the  staff  of  Dake-lolunet 
Advertising  Agency  of  San  Francisco. 

W  H.  Drnncy.  formerly  vice-presi- 
dent of  Sherman  &  Bryan,  has  recently 
joined  the  Phillip  Ritier  Company.  Inc., 
New  Y'ork.  as  an  account  executive. 
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NEWS  IS  MIGHTIER  THAN  EDITORIALS, 
WASHINGTON  POLITICIANS  AVER 

Part   Played   by   Newspapers  in   Last  Year's  Treaty  Fight 
Is  Remembered  by  Republicans  Who  Are  Shaping 
New  Foreign  Policy 


Br  ROBERT  T.  BARRY 

Wmiimftm  Ctntitvmltwi  Fauna  t  1'imiiun 

publicity.  All  that  is  changed  '  They 
BUM  the  SIWBpBPtT  to  be  the  greatest 
inilurrice  in  politics  and  |>olitical  discus- 
sions.  They  learned  the  trick  of  the 
Morula)  morning  release,  in  order  to 
get  more  space,  thry  became  adept  at 


WASHINGTON.  Dec  30.-A  new 
Creed  has  been  written  ai  the  Capitol. 
It  cornet  from  Senators  who  learned  dur- 
ing the  l-ragtic  ni  Nations  debates  lhat 
the  greatest  t'urum  in  America  it  the 
news  column  of  the  daily  newspapers. 
Senators  who  were  not  students  of  pub- 
licity and  strangers  to  the  technique  of 
journalism.    Their  doctrine  i»: 

"Give  me  space  in  the  news  columns 
of  the  nation  and  I  care  not  who  writes 
the  editorials." 

Now.  tliat  may  appear  hackneyed  to 
new  spaper  men,  but  it  is.  nevertheless, 
■  discovery  for  politicians.  They  liave 
hecome  to  regard  the  news  column  as 
the  battleground  (or  public  support. 
They  believe  public  opinion  is  controlled 
by  'pace  and  not  by  diction,  that  a 
front-page  report  of  a  speech  or  state- 
ment is  worth  more  than  all  the  efforts 
of  the  high  and  mighty  gentry  of  the 
editorial  sanctum. 

About  a  year  ago,  sour  correspondent 
sent  you  a  report  of  the  part  played  by 
the  Senate  press  gallery  in  the  great  de- 
bate over  the  league  of  Nations  Many 
Senators  who  since  hasc  read  that  tittle 
tribute  to  the  correspondents  who  kept 
Article  Ten  00  the  front  page  every  day 
for  over  a  year,  insisted  it  had  not  gone 
far  enough  in  stressing  the  part  of  the 
of  America  in  the  history-making 
They  give  greater  credit  than  was 
on  liehalf  of  the  reporters 

N«W  Ragard  for  Press 

The  suhject  is  up  for  new  discussion. 
Uoodrow  Wilson's  covenant  has  been 
scrapped:  Warren  Harding  lias  one  in 
formative  process,  and  a  vital  factor  in 
his  consideration  of  the  matter  is  the 
American  newspaper.    Mr.  Harding  is 
represented  as  believing  tlie  American 
people  do  not  want  the  League,  yet  the 
most  practical  method  of  procedure  to- 
ward his  association  of  nations  would  be 
to  take  the  -'se-11  of  the  Versailles  cove- 
nant and  build  on  that.    The  one  real 
deterrent  factor,  according  to  competent 
opinion  at  the  Capitol,  is  his  familiarity 
with  the  power  of  attack  controlled  by 
the  irreconcilahlrs  in  the  news  columns 
of  the  American  press    And.  Mr.  Hard- 
ing is  regarded  as  unwilling  t,-  give  the 
T.eaguc  opponents  any  such  weapon  in 
a  fight     It  is  not  dcuhted  that  a  sub- 
stantial majority  nf  the  editorials  would 
support  him,  but  to  long  as  the  League 
foes  possessed  the  power  of  speech  he 
could  not  check  the  hammering  his  pro- 
gram would  suffer  in  the  news  columns 
The   point,    is   that   when  politicians 
scoff  at  unfriendly  nrwspapers.  and  pro- 
claim bumptiously  that  "the  people  don't 
pay  no  attention  to  no  newspapers."  they 
sh^w  just  how  far  they  are  out  of  htftf 
with  the  ml  thought  of  political  leaders 
whose  reputations  are  international. 

It  is  purely  a  development  of  the  past 
two  years,  that  Senators,  notably  those 
nf  the  old  school,  have  come  to  have  a 
new  regard  for  the  iiifVutvc  -  f  the 
new* papers  Until  Republican  Senator* 
rralired  their  whole  salvation  in  the 
treaty  fight  rested  with  the  treatment  of 
their  views  in  the  news  columns,  many 
tied)  private  telephones  and  dmied  them- 
selves  fo  newspaper  men.  Fsen  at  the 
Capitol  they  gave  interviews  to  a  eho.en 
few    Thev  spurned  ra'her  than  courted 


fur  delivery  of 

tlie  Senate ;  they  adopted  the  rule  of  the 
prepared  speech;  they  welcome" 
conferences  with  correspondents 


the  ranks  of  the  benedicts.  Mrs..  Baxter. 

I  u.  g  i„  t  t'.y  v.a>  Vis  Pro* 

M.  Rust  Mr.  Baxter  came  to  Wash- 
ington several  years  ago  from  Louisville, 
where  he  was  with  the  Courier  Journal. 

Robert  M.  (iintcr,  Washington  corre- 
spondent of  the  Pittsburgh  Gaiette- 
Times.  who  lias  been  with  Senator  War- 
ren Harding  since  the  latter's  nomina- 
tion at  Chicago,  spent  Christmas  in  the 
Capitol.  He  returned  to  Marion  Tues- 
day 

J.  Fred  Essary.  chief  of  the  Baltimore 
Sun's  Washington  hureau,  has  returned 
to  the  Capitol,  after  a  short  stay  at 
Marion  to  cover  the  conferences  be- 
tween the  President-elect  and  the  "best 
minds  of  America." 

Frederic  William  Wile.  Washington 
correspondent  of  the  rhihidclphia  Pub- 
lic Ledger,  has  returned  to  his  desk  af- 
ter attending  the  funeral  in  Indiana  of 
his  brother,  Edward  Wile,  who  died  sur- 
New  York. 


COL.  DOW  "SURPRISED" 
ON  80th  BIRTHDAY 


One  of  the  inside  stories  of  the  peace 
treaty  light,  which  ought  to  be  written 
some  day,  concents  tlie  manner  in  which 
a  small  group  of  Senate  correspondents 
bolstered   the   wavering    ranks   of  the 


CLUB 


unite  wobbly  Senators  showed  signs  of 
weakening  to  sentimental  or  political 
pressure.  Time  and  again,  considerable 
numlxTx  of  Senators  would  base  gone 
over  to  the  "mild  reservation"  program 
of  compromise  on  Article  Ten.  except 
for  the  hammering  they  receiveel  in  the 
news  rolumns.  but  after  each  suhtle  ref- 
erence by  the  correspondents  to  the 
"threatened  surrender  of  American 
honor,"  the  faint-hearted  bucked  up  and 
waved  the  flag  anew. 

The  irrernncilahles  know  those  things. 
They  have  no  hesitancy  in  saying  that 
the  manner  in  which  their  attacks  on 
were  playesl  in  the  news 
at  a  time  when  editorial  and 
cartoon  were  pillorying  them  and  their 
views,  did  more  to  give  virility  to  the 
fight  that  ultimately  was  victorious  than 
any  other  circumstance. 

They  regard  with  unanimity,  there- 
fore, the  possibility  of  another  battle, 
should  Senator  Harding  yield  to  the 
wishes  of  the  pro-leagur  Republicans 
and  take  the  shell  of  the  Wilson  cove- 
nant as  the  basis  for  his  international 
program  They  ha\-e  come  to  know  the 
power  of  the  American  news  column 
They  are  ready  to  meet  any  antagonists 
in  that  Mil. 


Thr-    Hundr.d    N.w.p.p.r    Mas*  At- 
tend  Ceremony  and  Recaption 

For  the  first  time  in  the  fifty  years' 
history  of  the  New  York  Press  Club,  a 
wedding  reerptiun  party  was  held  within 
its  confines  on  the  evening  of  December 
36.  The  groom,  Andrew  M.  Madigan, 
engaged  in  the  publishing  business,  has 
been  a  member  of  the  club  for  more  than 
twenty  years.  His  bride  was  Miss  Irene 
Sylvia  Quirk.  Over  300  members  of  the 
club  were  on  hand  to  extend  coi»gratu- 
tations.  Among  the  newspaper  men 
who  arranged  the  reception  were  John 
A.  Hennessy,  G.  S.  Fougner.  A.  F..  Baer- 
mann.  Charles  Somcrville.  Sig  Henschel. 
Patrick  T.  Rellilian.  Nelson  Meade. 
John  J.  Wohltman,  Paul  Thomp- 
son, Jack  Binns,  Tim  Gorman,  Chester 
Crowell,  George  Dobson,  Charles  Jo- 
hansen.  Hill  Curtin.  Connie  Miles,  David 
Curtis,  Harry  King.  C  F.  Stansbury. 
Don  Marquis,  AI.  E.  Ullman.  Sam 
Lloyd,  Monte  Cutler,  Charles  K.  Lexow. 
William  E.  Singens.  ||.  E.  Roden,  P,  }'. 
Robinson.  Wesley  Hamer.  William  H. 
Clarke,  Harry  LV.yle,  Lewis  Shaw,  E.  P. 
Howard.  J.  E  Dorrance.  Deacon  Irvine, 
Chan  Leidy  and  Larry  Cov  ington. 


WASHINGTON  BUREAU  ACTIVITIES 


Quit*  Universal — Hawlay  Ra- 
tlins, to  Pari,  (or  United  Naw.. 

tSrtcial  a  Ei>it^»  S  Fuau.nn) 
WssiitNGToN—  James  R.  Nourse, 
for  several  years  one  of  the  mainstays 
Mi  tlie  Hearst  organizations  in  Washing- 
ton, has  resigned  and  returned  to  the 
Pacific  Coast  from  whence  he  came.  He 
has  been  Senate  correspondent  for  Uni- 
versal Service  an.l  was  chief  of  the 
hureau  for  a  time 

Hudson  Hawlev.  after  a  few  months' 
service  at  the  Capitol  for  the  United 
News,  has  donned  his  wildcat  coat  and 
taken  passage  for  Furope  He  will  be- 
come Paris  correspondent  for  the  L'm'tcd 
News.  Before  coming  to  Washington, 
Itawley  was  in  the  L\  P.  foreign  service 
and  served  in  the  A.  F.  F,  He  was  on 
the  St.-irs  ft  Stnprs  editorial  staff. 

Robert  B.  Smith— the  popular  "Red" 
Smith  who  d-ves  the  Scnnlc  fof  the  Chi- 
cago Tribune — found  a  real  Chriitma> 
present  in  his  storking  last  S.ilnrday. 
His  second  son  was  born  early  Christ 
mas  morning. 

Norman  W.  Baxter,  nf  the  Philadel- 
phia Public  Ledger  R-ireau.  has  joined 


Da  Witt  Her.ld  C...  Up  Jan.  6 

Examination  of  the  books  of  the  New 
York  Herald  Company  and  its  officers 
under  a  jmp/w>m  rfinvj  ttcvm  swom 
out  by  Edward  D.  De  Witt,  formerly 
advertising  director  of  the  Herald  and 
Evening  Telegram,  was  ad;ournrd  when 
the  case  came  up  December  27  It  is 
now  on  the  calendar  for  January  6.  Mr. 
De  Witt  is  suing  the  publishers  of  the 
Herald  for  $5o0.000.  which  he  claims  is 
due  him  under  the  terms  of  his  contract 
as  advertising  director  which  Frank  A. 
Miin«cy  declined  to  assume  when  he  pur- 
chased the  Herald'  last  January. 


<  Seven/  u  t'-atro.  a  Pc.uiau) 

PjHTusnii.  Me— Friends  of  Col.  Ficd- 
erick  Ncal  Dow.  publisher  of  the  Port- 
land Evening  F.xpress  and  Daily 
Advertiser,  and  the  Portland  Sunday 
Telegram,  took  advantage  of  his  tWh 
birthday  on  Lteccmbcr  23  to  show  in  a 
small  measure  their  esteem  and  admira- 
tion for  a  ma:i  who  for  many  years  has 
been  active,  and  still  is  active  in  the 
affairs  of  his  city  and  State. 

He  was  tendered  a  testimonial  dinner 
at  the  Falmouth  Hotel  by  his  business 
assocates  and  employees  in  the  newspa- 
pers, banks  and  public  enterprises  of 
which  he  is  president,  and  representatives 
of  political  and  social  clubs 

While  Col.  Dow  has  the  reputation  of 
having  his  ear  closer  to  the  ground  than 
most  men  and  of  knowing  what  is  go- 
ing on,  he  had  no  knowledge  of  the 
surprise  party  prepared  for  him  until  he 
entered  the  hotel  dining  room  and  faced 
more  than  -100  of  his  friends  gathered 
about  the  tables. 

Mr..  Dow  hi  on  Sacral 

Mrs  Ds.w.  who  is  BI  and  who  was 
married  to  the  well  known  puhlisher 
nearly  60  years  ago,  had  been  let  into 
the  secret  and  fixed  up  his  date  book- 
She  accompanied  him  to  the  party. 

Former  Governor  Oakley  C.  Curtis, 
business  associate  but  of  the  opposite 
political  party  of  Col.  Dow.  presided  as 
toastmaster  and  Governor  Carl  E.  Mil- 
liken  was  one  of  the  principal  speakers. 
Congratulations  were  wired  by  Presi- 
dent-elect Warren  G.  Harding  and  Gov- 
ernor-elect Frederic  H.  Parkhurst 

Congratulatory  telegrams  also  were 
received  from  former  Governor  Bert  M. 
Fernald,  now  one  of  Maine's 
Senator  Frederick  Hale  of  Maine,  i 
of  the  Portland  Daily  Press ; 
man  Loois  B.  Goodall  of  Maine;  Cyrus 
H.  K.  Curtis,  the  Philadelphia  publish- 
A.  Munsey  of  New  York; 
Roy  Martin,  acting  general 
manager  of  the  Associated  Press;  Ed- 
ward McKernon  of  Boston.  New  Eng- 
land correspondent  for  the  Associated 

the  New  York  World;  Rowe  Stewart, 
president  of  the  Associated  Advertising 
Clubisof  the  World;  former  Governor 
William  T  CoMi  of  Maine:  Congress- 
man John  A.  Peters  of  Maine,  and 
others. 


Wolf.  Paper.  Civ*  $100,000 

CoivMBrs.  Ohio— Salary  bonuses 
totalling  more  than  $100,000  were  iris-en 
as  Christmas  prr»ents  to  employes  of  the 
Dispalch  and  the  Ohio  State  Journal 
and  otVr  employes  of  Robert  F  and 
Harry  P  Wolfe.  The  bonuses  cover  the 
six  monlhs  ending  December  31  and 
were  tin  second  granted  in  19-fl 


Sunday  Paper  in  Albany,  Ora. 

Ausakv,  Ore.— Albany  is  the  only  city 
m  Oregon,  except  Portland,  with  a 
seven-dav  newspaper.  The  Albany 
Democrat  recently  began  pul  i  ation  as 
an  experiment  of  a  Sundav  edition.  It 
has  been  so  sucrrssf.il  that  the  pub- 
lishers. R  R.  Cronise  and  W.  L  Jack- 
son, say  that  it  will  be  permanent. 


Po*m  by  Don  '. 

A  |>oem  written  for  the  occasion  by 
l>on  Scitz  of  the  New  York  Wo,1d  was 
rejd  by  Mrs  Emma  W  Moseley,  society 
editor  of  the  Express-Advertiser. 

One  of  the  many  features  of  the  eve- 
ning wai  the  presentation  to  Col  Dow 
of  a  parchment  on  which  all  tlie  guests 
inscribed  their  namas.  It  was  !>ound  in 
Russian  leather  covers  lined  with  bro- 
caded silk. 

Another  of  the  features  of  the  evrning 
was  the  presentation  of  a  hinhday  cake 
with  HO  lighted  candles  It  was  made 
especially  for  the  ormsion  and  wns  large 
enough  to  hold  within  its  deep  enclosure 
one  of  the  Express  newsies.  When  the 
cake  was  rnt  the  lad  was  seen  ready  for 
action  and  unmediatrly  shouted:  "Here 
is  your  Evening  Express  and  Sunday 
Telegram." 

Copies  of  a  miniature  Evening  Ex- 
press then  were  distributed  by  ses-rral 
newsboys  to  the  members  of  the  party 
and  eucsts.  This  little  sheet  was  filled  with 
anecdote,  of  Col  Dow1,  early  life  and 
st.,ri>s  <.f  his  political  life, 
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ASSOCIATION 


THE  ADVENTURES  OF  ONE 


By  EDGAR  MEi-S 


I1  HIS  i»  a  recital  of  the  writer*!  ad- 
A  ventures  as  newspaper  nun,  extend- 
ing over  a  period  of  ail  too  many  years. 
Every  newspaper  man  has  had  similar 
experiences,  but  rarely  do  the  stories  be- 
hind the  stories  get  into  type.  This  is 
not  written  in  a  spirit  of  self-exploitation, 
but  in  the  hope  that  the  moral  contained 
there  may  help  some  youngster— some 
ambitious  boy  on  his  path — that  he  may 
avoid  the  mistakes— that  he  may  profit 
by  the  hard  knocks  to  which  the  writer 
has  been  subjected  at  times. 

If.  then,  this  yarn  helps  some  cub  and 
lights  the  path  however  dimly,  the  writer 
will  feel  welt  repaid  for  having  sel  down 
in  black  and  white  some  of  his — well, 
let  us  say — misadventures.  And  here  be 
it  said  that  these  tales  are  truthful, 


"I'd  veto  it,  by  GodP  exclaimed  the 
ex-President,  pounding  his  fist  on  the 
table  and  thus  the  pink  sheet  obtained  a 
beat  Incidentally  Mr.  Cleveland  nit- 
peeled  the  ex-governor  of  "leaking"  to 
the  end  of  his  day*, 

»   *  » 

BEARDING  A  SECRETARY 

William  Jennings  Bryan  was  Secre- 
tary of  Sute.    He  also  lectured  on  the 


Philadelphia,  went  to  Washington  to  cat! 

nn  the  Secretary— who  did  not  know  him 
from  Adam,  or  even  live.  Incidentally 
it  may  be  mentioned  that  Mr.  Bryan  hai 
refused  point-blank  to  discuss  his  lec- 
turing tours  with  the  Washington  corre- 
spondents. The  writer  bearded  the  Sec- 
retary in  his  den. 

"I  would  like  to  know  Imw  much  you 
are  making  out  of  your  lectures  and  how 
you  spend  it  f 

'■WHAT??"????"  exclaimed  the  Secre- 
tary. '  Why  should  the  Public  Ledger 
pry  into  my  personal  affairs?" 

"Because  you  owe  it  to  your 
to  let  the  people  know  the  truth  And 


Chautauqua  circuit.    He  also  was  the 

target  of  journalistic  pens.  The  writer,  the  Public 'Ledger,  which  has 
then  nn  the  staff  of  the  Public  Ledger  of   you  insistently  and  consistcntl] 


will  be 


JOURNALISTS  REPUDIATE  "WHITE  STAR 
LEAGUE"  SOLICITATION 


»  •  • 

THE  DISCOVERY  OF  SMITH 

Dick  Burton  was  city  editor  of  the 
Eagle,  and,  despite  this  fact,  was  a 
gentleman.  So  that  when  he  called  the 
writer  to  him,  the  latter  approached 
with  confidence  and  lack  of  guile. 

"A  Mrs.  Smith,  first  name  and  ad- 
dress unknown,  has  sued  a  Mrs.  James, 
ditto,  for  $50X100  for  alienating  the  al- 
leged affections  of  Smith.  There's  a 
good  story.  Get  Mrs.  Smith  and  induce 
her  to  talk  her  head  off.  Oh,  yet,  I 
believe  that  she  lives  somewhere  on 
Bedford  avenue." 

Bedford  avenue  is  some  ten  miles  long 
and  Smith  was  not  an  uncommon  name 
even  in  those  days,  but  one  has  to  eat 
so  with  a  heavy  heart,  the  writer  set 
out  to  find  Mrs.  Smith,  first  name  and 
address  unknowa  In  three  hours  she 
had  been  located  t  How  ?  Here  is  the 
rearming  followed : 

Mrs.  Smith  is  human.  Mrs.  Smith 
must  eat.  Mrs.  Smith  must  buy  her 
food  somewhere.  So  the  reporter  started 
from  one  end  of  Bedford  avenue,  ask- 
ing every  grocer  and  butcher  whether 
he  knew  a  Mrs.  Smith  whose  husband 
was  valued  at  the  absurd  figure  of 
SSO.flfX) 

But  there  arc  times  when  Sliding  a 
person  is  not  so  easy.  There  was  Grover 
Cleveland  for  instance.  He  had  been 
President  and  he  was  about  to  be  re- 
nominated for  the  third  time.  The  sil- 
ver question  was  just  popping  it*  head 
above  the  financial  horizon  and  every 
paper  was  anxious  to  locate  Mr  Cleve- 
land and  ascertain  how  he  stood  in  this 
vital  matter,  But  thr  ex- President 
seemed  to  have  vanished  The  writer 
MM  then  a  reporter  nn  a  certain  pink 
sheet  in  New  York  and  as  it  was  pay 
day,  he  went  tn  the  old  Astnr  House 
to  have  some  real  "cats." 

Hardly  had  he  settled  down  to  his 
meal  when  Mr.  Cleveland,  accompanied 
by  the  ex-governor  of  a  Southern  state 
and  later  its  United  States  Senator, 
entered  and  look  an  adjoining  table.  The 
writer's  cars  grew  longer  than  usual. 

"Mr.  Cleveland."  said  the  ex-governor 
in  the  course  of  his  conversation,  "when 
ynu  It-come  President  airain,  if  a  silver 
Mil  should  pass  Congress,  what  would 
you  dor™ 


CI  LOITS.-Thr  St  Loois  Association 
of  the  Ameriran  Journalists'  Associa- 
tion, whose  membership  includes  a  ma- 
jority  of  the  newspaper  men  of  this  city, 
has  taken  official  cognizance  of  the  work 
of  solicitors  for  the  "White  Star 
League,"  represented  as  a 
men's  organization,  who  are 
$10  subscriptions  from  local 
professional  men  "to  help  the  newspaper 
men  combat  radical  propaganda,"  and 
lias  denounced  the  activities  of  the  Whitr 
Star  l-eague,  as  represented  by  their  so- 
licitors, as  not  in  keeping  with  the  ideals 
nf  the  profession. 

The  newspapers  of  (Ml  city  have  given 
wide  publicity  to  the  efforts  of  the  St 
Louis  \ssociation  in  this  case 

The  solicitors  have  been  active  in  St 
1  .outs  for  several  weeks  and  are  nli 
tai-iing  small  sums  of  money  from  busi- 
ii"  and  professional  men  with  which 
to  "arouse  the  people  of  thr  United 
Statu  to  the  machinations  being  com- 
muted hy  communistic  followers  against 
the  Government."  according  to  a  folder 
that  is  bring  distributed  with  a  subscrip 
tion  card. 

Tin-  emblem  of  the  organisation  is  a 
while  star  on  red  background  with  blue 
1'nrdcr.  and  the  slogan  is  "No  red  with- 
out the  white  and  Mue"  It  lias  a  vigi- 
lance eonmiitlce.  and  the  folder  states 
that  "All  newspapers  of  the  country  are 
automatically  members  of  the  While  Star 
League,  serving  for  tlx  gathering  and 
dissemination  of  information  pertaining 
tn  the  acts  in  violation  of  the  law  of 
the  land."  It  also  has  a  national  ed- 
itorial hoard,  "the  purpose  of  which  is 
to  handle  nothing  but  propaganda." 
which  indicates  that  this  board,  com- 
posed nf  many  newspaper  men  of  good 
repute,  are  to  have  nothing  to  do  with 
the   "receipts"    from   membership  suh- 


The  names  signed  to  some  of  the 
cards  requesting  $10  for  membership  are 
Robert  J  Itoylan.  who  is  city  editor  of 
the  Globe- Omncrat.  and  Chattel  E. 
l  ake,  whom  the  folder  identifies  as  of 
the  Chronicle  Xews  Rureau.  Chicago. 

Boylan  yesterday  told  a  rommittcc  of 
the  Journalists'  Association  that  he  had 
not  authorised  the  use  of  his  name  bv 
the  White  Srar  League.    He  said  he 


knew  l  ake  as  the  brother  of  a  man  that 
formerly  worked  for  the  Globe  Demo- 
t  rat.  but  otherwise  knew  nothing  of  the 
working  of  the  so-called  league. 

The  statement  of  the  innrnalists'  As- 
sociation, signed  hy  Richard  L  Stokes, 
president,  is  as  follows: 

"Our  attention  has  been  directed  by 
a  business  man  tu  the  activities  of  so- 
licitors for  the  Vigilance  Committer  of 
the  While  Star  league,  in  which  busi- 
ness and  professional  men  are  bring  re- 
■tui  -led  to  help  new»paprr  men  combat 
'the  red  peril'  At  first  glance  this 
scheme  might  appeal  to  a  grrat  many 
persons  as  a  laudable  work,  but  closer 
examination  discloses  that  the  so-called 
league  purposes  to  do  no  more  than  what 
•11  reputable  newspaper  arc  doing  and 
ha,  r  always  done. 

"Reputable  newspaper  men  of  St. 
Louis  do  not  countenance  the  solicita- 
tion of  public  or  privatr  subscriptions 
for  any  purpose  Newspaper  men  do 
not  need  the  financial  aid  of  anynne  to 
(serform  their  duties  to  the  Gssvcrnmcnl. 
and  we,  as  such,  denounce  the  mrthods 
of  local  representatives  of  this  organisa- 
tion as  inimical  to  the  ideals  of  our  pro- 
fession and  having  no  connection  what- 
soever with  the  work  of  St  Ixittis  jour- 
nalists." 

Charles  !•".  Cake  of  Chicago,  who  with 
C.  R.  Kdringtoii  of  East  St.  Ijiiiis.  is 
promoting  the  woik  in  St.  I^uiis.  said 
that  about  S500  had  been  collected  here, 
to  be  used  for  organisation  purpose*. 

They  related  that  they  called  on  Boy- 
Ian  at  the  Globe-Demorrat  office  and  that 
he  signed  an  agreement  a  copy  of  which 
was  shown,  to  act  as  supervisor  of  the 
league's  activities  in  this  zone.  Boylan 
»as  to  rrceive  no  salary,  they  explain-. I 
liut  they  expected  to  remunerate  him  for 
any  "special  services."  Boylan.  they 
said  resigned  today,  in  writing,  from  the 
position  of  su|srrvisnr. 

Cake  explained  that  the  White  Star 
Lcattur  is  not  a  newspaper  met 
Nation,  hut  was  sponsored 
newspaper  men  in  other  chics  He  and 
Edrington  devlar.-d  that  forthwith  the 
reuspaper  iVaturr  would  he  rl-tninatcd 
from  the  proposition,  and  thai  thev 
would  requct  the  resignation  of  news- 
paper mett  from  the  organization,  to 
.m.id  confusion  and  misunderstand  r.Ks 


■titan 
some 


believed  if  it  publishes  your  statement." 

For  a  moment  Mr.  Bryan  thought  - 
then  lie  opened  his  checkbook  and  told 
how  he  made  the  money  and  how  he 
spent  it— in  paying  for  the  education  of 
half  a  dozen  boys  and  girls,  outside  hi* 
own  family.  And  twenty-four  hours 
after  the  Public  Leslger  had  scored  a 
"beat"  on  all  other  papers  in  captivity, 
the  Washington  correspondents  came 
across  with  the  story. 

But  all  interviews  arc  not  so  pleasant 
as  was  Mr.  RryauV  Years  ago  the  city 
editor  of  the  Brooklyn  Eagle  sent  the 
writer— at  midnight— 4»  call  upon  a  man 
in  reference  to  a  wire  received  by  the 
paper  that  his  son  has  been  arrested 
for  some  offense  or  other.  The  writer 
rang  the  Siell  of  the  house  in  Garden 
Plate.  City  of  Churches  (that  was).  A 
man  stuck  his  head  out  of  the  second- 
story  window  and  inquired  as  to  the 
reason  for  the  intrusion. 

"Your  son  has  been  arrested."  ex- 
plained the  writer.  "Do  you  want  to 
make  a  statement?" 

"Yes,"  responded  the  man  and 
he  teached  bark  and  emptied  a 
of  water  down  t 
of  the  reporter. 

•    •  * 
INTERVIEWING  BLAINE 

James  G  Blaine  was  stumping  the 
country  for  Benjamin  Harrison,  when 
the  latter  was  running  against  Cleve- 
land Blaine  had  been  pictured  with  a 
beard.  Blaine  was  to  be  interviewed 
at  all  costs.  So  the  writer  went  to  the 
old  Hoffman  House,  where  the  Plumed 
Knight  was  staying.  Mr.  Blaine  was  not 
in,  hut  was  expected  at  any  time.  So 
the  writer  waited.  After  a  while  a 
smooth-shaven  man  entered  and  the  clerk 
imintrd  him  out  as  Mr  Blaine.  The 
writer,  youthful,  self-salisfied  and  all- 
knowing  scoffed.  The  clerk  persisted. 
The  writer  insisted.    A  Set  was  made. 

"Are  you  Mr.  Blaine?"  the  reporter 
asked  of  the  beardless  man.  The  latter 
looked  dubious. 

-I  have  been  mistaken  for  him,"  he 
replied. 

"But  are  you"-"  persisted  the  reporter. 

"W  hich  Mr.  Blaine  do  you  mean?" 

"The  nne  who  got  licked  by  Cleve- 
land." growled  the  exasperated  reporter. 
Mr.  Blaine  smiled  good-naturedly,  ad- 
mitted hi<  identity  and  then  told  this 
story : 

"A  man  died  and  went  to  the  hot 
place  where  he  was  received  by 
The  lattcT,  coiirtrous  to  a 
showed  the  arrival  the  attractions  of 
hell.  They  came  to  a  section, 
hot,  where  sundry  figures  were  f 
about,  seeking  a  cool  spot. 

"Who  are  they?'  asked  the  arrival. 

"They  are  good  Democrats.'  replied 
'  •    The  tn  xt  t    ni  was  red  d  <t  r.n.l 
filled  with  figures  as  the  first. 

"'Who  are  they?'  aOced  the  arrival. 
They  are  Sad  Republicans'  said 
Satan  The  third  section  was  only  mod- 
erately heated.  In  it  were  inanimate 
forms,  suspended  from  honks  ilong  the 
walls 

"Who  are  they"  asked  the  arrival 
"  They're  Mugwumps  hung  up  to  dry; 
they're    too    green  to 

Satan." 


(To  tV  (M/iWJI 
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THE  SIGNIFICANCE  OF  THE  SLUG-III 


On  the  Press 

/n  ike  LlNOTYM-equipped  shop,  changes  on  ike  press  are  made  uith  ike  same 
ease  and  quickness  that  mark  the  economical  advantage  of  ike  Linotype  slug 
throughout  all  the  other  departments.  The  press  is  halted  only  for  the  moments 
necessary  to  change  the  slug.  Before  the  one-type-atHt-lime  man's  tweezers  can 
manipulate  an  individual  character,  the  LlM)TYPE  man's  fingers  place  the  whole 
line,  working  with  ike  swiftness  due  to  ike  fact  that  the  slug  insures 
the  job  against  "pi"  and  other  accident. 


Mergenthai.er  Linotype 
Company 
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LESS  PAPER  IMPORTED 
FROM  CANADA 


Fed* raj  Trad*  Commiuioa  Figure*  for 
October  Shows  Germany,  Finland 
and  Oi-nmarL  Bacama  Factors 
in  Amoricu  Supply 


Washington-,  D.  (X— The  Federal 
Trade  Commission  reports  that  standard 
newsprint  production  for  November, 
1930,  increased  10  per  cent  over  Novem- 
ber, 1919,  and  29  per  cent  over  November. 
1918. 

The  average  or  normal  production 
ha-ed  u|xm  the  total  production  for  the 
years  1917.  1918  and  1919  amounted  to 
97.500  tons  for  a  period  corresponding 
In  November.  The  actual  production 
amounted  to  111,313  tons  of  standard 
news,  an  increase  in  the  case  of  stand- 
ard news  of  14  per  cent  over  the  average 
for  the  three-year  period. 

Mill  stocks  decreased  during  Nov- 
ember. 1920.  In  addition  to  the  stocks 
given  above,  587  tons  were  reported  on 
hand  at  terminal  and  delivery  points  on 
November  30,  1920. 

Publishers'  stocks  increased  4.664  tons 
during  November,  1920.  The  average 
daily  tonnage  used  during  November  was 
35  tons  Jess  than  the  average  used  in 
October. 

Avars**  Prkas 

I'ublishcrs'  stocks  and  transit  tonnage 
•  hi  November  30.  represented  slightly 
less  than  45  days'  supply  at  the  existing 
rate  of  consumption. 

Seventy-five  publishing  concerns  held 
about  67  per  cent  of  the  tonnage  on 
hand  at  the  end  of  the  month. 

ITie  domestic  consumption  4>y  metro- 
politan dailies  using  between  one-half 
and  three-fourths  nf  a  million  ton*  an- 
nually for  November,  1920,  when  com- 
pared with  November,  1919,  decreased 
more  than  5  per  cent  for  November, 
1920.  compared  with  November,  1919, 
and  increased  about  20  per  cent  for  Nov- 
ember, 1920.  over  November.  1918. 

The  weighted  average  price  of  con- 
tract deliveries  from  domestic  mills  to 
publishers  during  November.  1920,  f.  o.  b. 
mill  in  carload  lot  for  standard  news 
in  rolls  was  $5,792  per  100  pounds. 
This  weighted  average  is  based  upon 
November  deliveries  of  about  47.000 
tons  on  contracts  involving  a  total  ton- 
nage of  approximately  361,000  tons  of 
undelivered  paper  manufactured  in  the 
United  States. 

The  weighted  average  contract  prices 
based  on  deliveries  from  Canadian  mills 
of  about  22,000  tons  of  standard  roll 
news  in  carload  lots.  f.  o.  b.  mill  in 
November,  1920,  was  $5.5412  per  100 
pounds.  This  weighted  average  is  based 
upon  the  November  deliveries  on  eon- 
tracts  involving  about  7n,000  tons  of  un- 
delivered Canadian  paper.  The  greater 
number  of  these  are  short-term  con- 
tracts expiring  before  1921, 

October  Imports  and  Exports 

The  weighted  average  market  price 
fcr  November  of  standard  roll  news  in 
carload  lots  f.  o.  b.  mill  based  upon 
domestic  purchases  totaling  about  6,500 
tens  was  $9,148  per  100  pounds.  This 
weighted  average  may  be  less  than  mar- 
ket quotations  on  account  of  contract 
letalious.  quantity  discounts,  null  stock 
ownership  and  other  causes  unknown  to 
the  commission. 

The  import*  of  nrwspnnt  for  October. 
1920,  were  3,813  tons  less  than  for 
OrtoVr,  1919.  The  exports  for  October. 
1"20,  were  4*M  tons  less  than  for 
October,  1919. 

The  tonnage  to  "othrr  countries'* 
under  "Export*  of  Newsprint"  for 
October,    1920.    includes   67    tons  to 


Canada,  82  tons  to  Venezuela,  and  39 
tons  to  Panama. 

The  imports  nf  mechanically  ground 
wood  pulp  for  October,  1920,  were  8,825 
tons  less  than  for  October,  1919.  The 
exports  of  domestic  wood  pulp  were  115 
tons  more  than  for  Octuber,  1919. 

The  comparative  figures  on  newsprint 
and  wood  pulp  imports  and  exports  for 
Octnlirr,  1920,  and  October,  1919,  follow; 

•                                     October.  .!..! 

1920,  191°, 

Nti  Ton*  Net  TaSM 

Imtxa-ta  of  Nmprlnt  (total)  Ss,J«!i  4i.3M 

From  Canada                       S5.121  42.160 

F»in>   Germany                  2,125  62.1*0 

From  FmUnJ                       2.12S  0 

From    Dramatic                    120  0 

Expert*  of  N*s»  sprint  (total)    2.JS2  7.1*7 

To   Argentina                         13  1.314 

To    CiiEj                               Ml  4Tt 

To    Oiina                                 78  373 

To    Chile                              222  »2 

To    rkilirriix    Wanda...      JSJ  287 

To   other   countries               770  4,73* 

laaporU  at  Ground  Woo* 

Pulp  (total)                      12.212  26.037 

Inverts  of  Chaw***]  Wood 

Pulp  (Mai)                       72.924  72,644 

I  H.I.-.             ..ilpjulr           35,426  36,606 

lllrarlirii    sulphur              13.414  S.S07 

1-nMrarhrd    tnlohstr           3I.»T>  20,646 

Klrarhrd    snl|ihatr                2,712  4SS 

Export*  of  DonaatK  Wood 

Pulp                                 J  .07 7  2,9*2 

NOVEMBER  LINEAGE  99,539.431 


Eight  of  22  CN«i  and  40  of  106  N*w»- 
p*p*r*  Gained  Om  1919 

Newspaper  advertising  for  the  month 
of  November.  1920,  ran  2,862.470  lines 
behind  the  total  for  November,  1919, 
according  to  the  records  of  106  news- 
I  apers  in  22  principal  cities  of  the  United 
States,  just  compiled  by  the  New  York 
Evening  Post  Statistical  Department. 
Totals  for  eight  of  the  cities  are  larger 
for  the  1920  period  than  in  1919,  and 
forty  of  the  newspapers  carried  a  greater 
volume  of  advertising  this  November 
than  last.  Losses  were  shown  by  61 
newspapers  and  comparative  figures  were 
not  available  in  five  instances.  The 
grand  total  tor  the  month  was  99,539,431 
agate  lines,  as  compared  with  102,401.901 
lines  in  November  last  year.  The  sum- 
mary by  citie*  follows: 

22  cities  llalH-4  aaoar  gam.  14  >ho«  lout 

106  worm  li*1*d — Ml  illon  »,n,  61  sh.,w 
IfaS, 

5  no  romjatiMin 

1VJ0  1«]« 

New   Yotk..  ,j}JM_Mf  14,5*8,398  996,562* 

ftimiBgliam.  .  M40.2OS  2.159  tit  19,530' 

'nt'f*f°,           ■  S'Ji?-506  6.66J.OO,  I7J.44S" 

rtiil*,!rlphui.,  ,  7.232.946  7,224.297  8  «69t 

los  Anaelea. .  ,  7.4IB.2I4  6.551.440  «RM44t 

nnlliiiiorr  .  ..  4,047,-47  5.3l)J,«>tl  J5603I* 

noslon               5.115.7*6  5.K61JJ?  SIjIsSI* 

l»Ht«l               1.000,982  5.712.042  711.060' 

rievrtmrf   ...  4.721,700  5.1S3.I75  641,475' 

Wnlrinsttin  ..  4.2M.J11  4.54|.S00  2S7.24«' 

E*V*>                2.612,929  4.107.J64  404.6)S> 

ft-JbataW. . ..,  4.157.S60  3.925.700  232.l«lt 

Iri<Jlatu|ioh>  .  .  J^7I.3SO  3.306,902  78.57J* 

Minneapolis.,.   3,069,276  3  J79  292  MOOI*' 

SfclH            2.4O4.S70  2.510,186  Ifljlsi** 

HiUsakce...  2.815,809  2.V.t8.:i>J  92  89s|* 

Sr*  *L'»nei*°  -'.680.502  J.628JI2R  5 1. 674 1 

New  Orleans..  3.655.605  3.140.569  Sl5  036t 

(■ncrnnsti  ...  3.34I.40O  J.J73.2O0  31,800' 

I  iituanllr            2.7S3.50I  2,750.59.1  ?  908' 

l'nu*fc*i             2,690.919  2,396.464  294.455* 

(nlnmh-is           3.164,  |M  3,163,900  2*0t 


Totals   99.539,431  102.401.901  2.862.470' 

*l.--ia  PfJaJaV 


Remodallad  for  Efficiency 

Paovinrscr,  R.  I,  During  tile  past  few 
months  alterations  made  in  the  buitdine 
of  the  Providence  Journal  have  provided 
a  new  city  room,  new  executive  offices 
and  composing  room.  Changes  yet  to 
be  made  involve  the  installation  nf  a  new 
photo-engraving  plant  and  an  enlarged 
business  department.  The  city  room  has 
been  enlarged  to  a  great  extent  and  now 
bouses  the  city  editor  ant!  staff,  the  news 
editors  and  telegraph  operators  The 
composing  room  is  now  one  of  the  most 
modernly  equipped  and  one  of  the  larg- 
est in  the  country  and  operates  with  an 
average  of  125  men.  The  latest  material 
in  typesetting  and  typehantlling  equip- 
ment has  been  installed,  and  arranged  in 
such  a  manner  as  to  make  for  the  Frrcat- 
<-t  efficiency 


M    etc  O.  PRICE  CUT  TO  $130 
FOR  FIRST  HALF  OF  1921 

/"Mil  CAGO.  —  Customers  of  the 
^-"Minnesota  &  Ontario  Paper  Com- 
pany received  a  New  Year's  gift  from 
that  company  at  a  meeting  here  De- 
cember 2X  in  the  form  of  an  an- 
nouncement that  its  newsprint  price 
lor  the  first  six  months  of  1921  would 
Ur  $130  a  ton,  instead  of  $138,  to 
which  the  company  would  be  entitled 
under  tile  terms  of  the  ten-jcar  con- 
tract it  recently  closed.  All  cus- 
tomers were  very  much  pleased,  it  is 
reported. 


equipped  with  eight  multiple-magazine 
Intertypes,  two  Ludlows  and  an  Elrod 
slug  caster.  The  plant  and  building  are 
stated  hy  J  David  Stern,  editor  and  pub- 
lisher of  tlic  Courier,  to  represent  an 
investment  of  $250,000.  A  new  48-page 
Hoe  sextuple  press  is  creeled  in  full  view 
of  the  public  on  the  first  floor  of  the 
new  building,  directly  under  the  stereo- 
typing and  composing  rooms. 


CAMDEN  COURIER  IN  NEW  HOME 

Building   and   Plant   Represent  tavatl- 
ment  of  1280,000,  Publisher  Stat*. 

(Stttiai  fn  F.Hroa  &  PtiBLisHRii 
Casim*.  N.  y— The  ramdt-n  Daily 
Courier  will  move  into  its  new  plant 
January  3.  with  new  press  room  and 
composing  room  installed  in  a  steel  and 
concrete  fireproof  addition  to  its  present 
home  on  Third  and  Arch  streets  The 
old  building  will  be  used  for  office  pur- 
poses only,  with  the  business  office  on 
the  first  floor.*  the  editorial  department 
on  the  second,  adjoining  the  composing 
room,  ami  the  third  floor  devnted  to 
lunch  and  rest  rooms  for  employes. 

AH  steel  furniture  has  been  installed 
in  the  composing  room,  which  is  now 


Fir*  Damages  Smiley1!  Home 

■  F'HIL.siiei.ritiA—  The  home  of  David 
K.  Smiley,  editor-in-chief  of  the  Even- 
ing Public  l-edger.  in  Oak  Lane,  a  sub- 
tirlmn  section,  was  badly  damaged  by  fire 
cmtl  watrr  early  in  the  morning  of  De- 
cemher  22.  Mr.  Smiley  was  awakened 
'•>'  the  smoke  and  aroused  Mr.  Smiley 
and  together  they  not  only  succeeded  in 
vetting  their  three  children  safely  out 
of  the  house,  but  also  rescued  some  of 
thrir  personal  belongings. 

D.nce  at  Advertising  Club 

Scleral  hundred  members  of  the  Ad- 
(ertiaiug  Cluh  of  New  York  danced  the 
old  year  out  and  the  N'ew  Year  in  at  the 
club  house  on  December  31.  An  excel- 
lent orchestra  rendrreri  music  and  pre- 
reding  the  dance  a  dinner  was  served. 


Paul  Block  Staff  in  CoBvanllon 

Solicitors  of  the  staff  of  Paul  Block. 
Inc.,  from  offices  throughout  the  country 
were  in  convention  at  the  New  York 
Itcadqtiartcr*  all  this  week 


i 


NIfiF.I.  CHOI.MfXEY- 
JONES 

Nigel  Cholmcley-Jones 
needs  no  introduction  to 
llle  advertising  fraternity, 
tscciuse  of  his  excellent 
record  w  it  h  Current 
Opinion  and  McClurc's 
Magazine  during  the  ton 
years  he  was  associated 
there. 

He  has  not  been  with 
nic  very  long,  hut  he  is 
already  a  very  valued 
member  of  our  organiza- 
tion. 


Rochester 
Democrat 
and  Chronicle 


The  best  judge  of  the 
pulling  power  of  any 
newspaper  is  the  local 
merchant. 

Invariably  when  the 
choice  of  a  newspaper  for 
publicity  in  Rochester  is 
left  to  the  local  dealer, 
the  ROCHESTER 
DEMOCRAT  AND 
CHRONICLE  gets  the 
contract. 

Recently,  the  space 
buyer  for  a  well  known 
agency  picked  another 
paper  in  Rochester  for  a 
National  advertiser.  The 
local  dealer  wlien  he 
heard  of  this  wrote  a 
polite  letter  stating  that 
he  hml  no  personal  inter- 
est in  the  matter  hevond 
wishing  the  goods  to*  sell, 
and  ended  with  "but  it  is 
mv  opinion  that  the 
DEMOCRAT  AND 
CHRONICLE  is  the 
lojrical  nevs^papcr  for 
your  advertising,  because 
it  reaches  the  homes  of 
the  consumers." 

1'eoplc  who  know 
Rochester  he>t,  know  that 
the  DEMOCRAT  AND 
CHRONICLE  has  prac- 
tically no  street  sales  and 
that  it  produce*  the  best 
result*. 
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What  will  1921  bring  to  Newspapers? 

^s7*±iHO  can  say?    For  us  it 
will  bring  opportunity  to 
give  our  Publishers  inten- 
sive service  possible  only 
because  of  thorough  knowledge  of 
local  conditions. 

More  work,  harder  work,  more  men, 
more  hours  on  the  road,  closer  contact 
with  our  Publishers  will  bring  at  least 
a  larger  share  of  such  business  as  is 
placed. 

Nineteen  twenty-one  promises  to  be  a 
year  for  earnest,  intelligent,  efficient, 
tireless  application. 

We  are  ready. 


E.  Katz  Special  Advertising  Agency 


CHICAGO 
KANSAS  CITY 


Publishers'  Representatives 
NEW  YORK 


ATLANTA 
SAN  FRANCISCO 


""Digitized  By^Google 
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Who  is  the  Greatest  Writer  of 
Detective  Stories?  [j^lT 

Who  is  the  Greatest  Detective 

in  Fiction? 


Beginning  Monday,  Fei 
il  Thirty  Weeks  of 


TITLES  OF  STORIES 


Word. 


1st  Week  ,  a 

 b 

2d  Week,  a 

3d  Week.. 

 b 

4th  Week  a 


5th  Week 
6th  Week 
7th  Week 


.......... 


8th  Week 
9th  Week . 
10th  Week 
11th  Week. 
12th  Week 
13th  Week 
14th  Week . 
15th  Week. 
16th  Week 
17th  Week. 
18th  Week. 
19th  Week. 
20lh  Week 
21st  Week 
22d  Week 


The  One  and 
Only  Sherlock 
Holmes,  Who»e 
Nnmc  is  a  House- 
hold  Word 
Throughout  the 
English  -  Speak- 
ing World. 


24th  Week 
25th  Week . 
26th  Week . 
27th  Week. 
28th  Week 
29th  Week 
30th  Week 


Adventure  of  the  Three  Students   7,500 

A  Case  of  Identity   6,300 

Adventure  of  the  Blue  Carbuncle   7,200 

The  Stock-Broker's  Clerk   6,300 

The  Reigate  Puzzle   7,100 

The  Final  Problem   6,300 

The  Resident  Patient   7,000 

Adventure  of  Charles  Augustus  Milverton  6,500 

The  Five  Orange  Pips   7,000 

The  Yellow  Face   6,500 

The  "Gloria  Scott"  

The  Crooked  Man  

The  Musgrave  Ritual  

The  Greek  Interpreter.  .  .  . 
.  Adventure  of  the 
The  Naval  Treaty 
.  Adventure  of  the  Dancing  Men .... 
.  Adventure  of  the  Dying  Detective .  . 

.Adventure  of  the  Norwood  Builder  

,  Adventure  of  the  Golden  Pince  Nez  

.  Adventure  of  the  Second  Stain  

.Silver  Blaze  

.Adventure  of  the  Speckled  Band  

.Adventure  of  the  Abbey  Grange  

Adventure  of  the  Missing  Three-Quarter 

The  Bo  scorn  be  Valley  Mystery  

of  the  Empty  House  

of  Black  Peter  

of  the  Six  Napoleons 

With  The  Twisted  Lip  

The  Red-Headed  League 
Adventure  of  the  Beryl 
Adventure  of  the  Copper 
Adventure  of  the  Solitary 

A  Scandal  in  Bohemia   8,000 

Adventure  of  the  Engineer's  Thumb   7,500 

Adventure  of  the  Noble  Bachelor   7,5 


6,300 
6,700 
6,600 
12,000 
12,000 
10,500 
10,000 
9,500 
9,300 
9,300 
9,000 
8,800 
8,600 
8,500 
8,500 
8,500 


^  liile  the  above  stories  arc  released  for  daily  use  you  may,  if  preferred,  publish  each 
H«i\   in  a  single  instalment  in  your  daily  or  Sunday  issue. 

The  Demand  for  This  Feature  Is  Certain  to  Be  Overwhelming 
Reserve  Your  Territory  at  Once 

Secure  by  Wire  the  Outstanding  1 

FOR   FULL   PARTICULARS,   PRICE,   ETC.,   WIRE   THE  McCLUR! 

■ 
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CONAN  DOYLE 
SHERLOCK  HOLMES 

uary  7,  We  will  Release  for  Daily  Use 
he  Sherlock  Holmes  Masterpieces 

Your  readers  will  welcome  vociferously  this  Sherlock  Holmes  revival. 

They  all  know  him — they  can  all  talk  about  the  king  of  detectives — 
but  they  don't  remember  the  individual  stories. 

They  will  "eat  up"  the  ones  they  almost  remember  as  eagerly  as  those 
they  are  reading  for  the  first  time. 

The  younger  generation,  to  whom  Sherlock  Holmes  is  a  name  to  con- 
jure with,  will  leap  at  this  opportunity  to  find  him  in  their  local  paper. 

MASTERPIECES  NEVER  GROW  OLD 

Every  year  finds  a  new  audienee  just  arrived  at  an  age  to  enjoy  them  and  an  old  audience 
whose  enthusiasm  for  the  best  never  wanes. 

MYSTERY  DETECTIVE  STORIES 

Have  no  competitor  in  popular  favor — they  appeal  to  all  sorts,  conditions  and  ages  as 
does  no  other  fiction. 

And  the  biggest  public  of  all  has  been  won  by  Sir  Arthur  Conan  Doyle  for  his  mysterious 
Sherlock  Holmes  and  inimitable  Dr.  Watson. 

wspaper  Fiction  Feature  of  1921 

EWSPAPER   SYNDICATE,    373   FOURTH    AVENUE,   NEW  YORK 
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This  page  U  «  regular 
WeokJr  Feature  of 
Editor   A  Publisher, 


the  newspaper  ad- 
vertising Manager. 


THE  ROUND  TABLE 

[Conducted  under  the  auspices  of  the  National  Association  of  Newrpaper  Executive*, 
the  newapaper  department  of  the  A.  A.  C.  of  W.  | 


•hould  he  eent  Fred 
Mifha,    Now.  Build- 


NEWSPAPER  SPECIAL  PAGES  IN  SAME  CLASS  WITH 
AGENCY  THAT  SHOOTS  ALL  IN  THIRTEEN 
PUFFS  WITH  NO  DISTRIBUTION 


AN  example  of 

"advertising  tgtllCJ  practice  has  just 
to  the  attention  of  the  depart- 


In  a  certain  mid-western  city  there 
is  a  manufacturer  of  toilet  prepara- 
tions who  after  a  career  of  ups  and 
downs  has  finally  secured  good  distri- 
bution and  remarkable  sale>  in  about 
twenty  market  centers,  despite  the 
fact  that  he  has  always  been  poorly 
financed.  This  distribution  has  been 
effected  through  newspaper  advertis- 
ing and  of  course  the  resultant  con- 
sumer demand  In  these  centers  has 
maintained  the  distribution. 

Six  months  ago  this  manufacturer 
was  able  to  get  some  new  capital  in- 
terested. Not  much,  but  enough  to 
clean  up  his  dchts.  Then  the  "Flash 
in  the  Pan"  Advertising  Agency,  hear- 
ing that  he  had  a  little  new  money, 
got  a  hold  uf  him.  Now  romes  the 
announcement  that  pages  in  color  will 
start  soon  in  .  the  more  than  two 
million. 

This  manufacturer  does  not  have 
distribution  in  more  than  three  states 
and  at  that  it  is  very  spotted.  He 
does  not  have  a  selling  organization 
to  take  national  advertising  and  turn 
it  into  distribution.  He  dots  not  have 
the  finance  nor  the  capacity  to  create 
such  an  organization  Nothing  could 
be  more  illogical  than  the  course  that 
this  man  has  been  influenced  to  follow. 

No  better  case  could  he  brought  out 
to  illustrate  the  fact  that  newspapers 
are  the  logical  national  advertising 
media  as  has  been  preached  so  often 
by  Frank  Webb  and  other  keen  think- 
ers in  the  newspaper  business. 

Newspaper  men  over  the  country 
should  take  special  pains  to  jump  into 
a  situation  such  as'this  whenever  they 
find  it.  This  might  not  result  in  space 
for  that  particular  newspaper  man  but 
if  the  thousands  of  newspaper  adver- 
tising men  will  become  an  active  cru- 
sading force  !>•  drive  from  business 
such  agencies  that  follow  such  meth- 
ods as  these,  advertising  business  and 
newspaper  business  in  particular  will 
be  better.  It's  refreshing  to  know  that 
there  are  not  many  of  this  kind,  but 
there's  still  a  few  left. 

But  along  this  line  newspapers 
should  clean  house  too  The  news- 
paper that  does  not  appreciate  its  re- 
sponsibility to  .see  inasmuch  as  it  is 
humanly  possibly  that  advertising  car- 
ried in  its  columns  hat  a  decent 
chance  of  producing  is  as  much  a 
business  bandit  as  the  agency  that 
shoots  the  appropriation  in  thirteen 
puffs  because  it's  easier  to  get  theirs 
that  way. 

A  newspaprr  recently  sent  in  a  re- 
port to  an  agency  that  a  certain  prod- 
uct had  only  211  per  rent  distribution 
in  that  city.  The  newspaper  was  not 
getting  the  schedule  that  was  running 
in  another  paper.  A  careful  check 
showed  tli.it  there  was  a  75  per  cent 


distribution.  The  first  newspaper  was 
either  guilty  of  the  grossest  careless- 
ness or  inefficiency  or  has  very  poor 
business  ethics. 

Newspapers  have  so  much  to  gain 
by  keeping  their  business  on  the 
highest  ethical  planes  that  it  is  ■ 
crime  to  have  their  reputation  for 
good  business  practices  spoiled  by 
such  incidents  as  these,  just  as  it  is 
u  crime  for  the  agencies  to  have  one 
of  their  number  guilty  of  breach  of 
trust.  Newspapers  are  without  ques- 
tion the  logical  advertising  medium. 
But  by  an  inability  to  bring  selling 
and  publishing  methods  up  to  a  de- 
cent basis  they  have  let  other  me- 
diums secure  million,  of  dollars  of 
business  which  should  come  their 
way. 

There's  another  newspaper  in  an- 
other town  that  is  now  spending 
about  all  the  time  and  selling  energy 
of  its  entire  staff  in  putting  on  special 
pages.  It  |i  getting  a  lair  share  of 
the  local  display  business  in  that  city. 
Instead  of  trying  to  build  its  business 
by  working  with  the  merchants,  it  is 
trying  to  force  special  pages 

The  writer  of  this  article  overheard 
a  solicitation  made  by  the  advertising 
manager  of  the  paper  himself  on  a 


merchant  who  had  repeatedly  refused 
to  go  in  on  a  co-operative  music  page 

"'I  am  spending  twice  as  much  as  1 
ever  have  on  phonographs  this  year 
with  you,"  said  the  merchant. 

"That's  all  right,  but  I  need  you  to 
fill  up  the  space."  was  the  rejoinder 
from  this  "brilliant"  advertising  man- 


sinks  so  low  as  to  depart  from  straight 
business  methods  to  steal  his  space  shall 
be  turned  over  to  those  iew  adver- 
agendes  that  try  to  get  tbeir's 


"But  I  must  have  direct 
You  know  that  this  won  t  give  me  the 
returns  that  I  get  from  my  own  space. 
Yon  know  I  won't  hear  from  it  at 
all."  said  the  merchant. 

"You're  right  .  You  probably  won't 
hear  from  it,  but   etc  "  This  ad- 
mission on  the  part  of  the  advertis- 
ing manager  shows  that  he  is  not  in 
the  least  bit  interested  m  seeing  that 
his  advertisers  get  results.  This  mer- 
chant was  doubling  bis  space  in  order 
to  force  business,  yet  the  poor  hoob 
of  an  advertising  manager  lost  all  caste 
with  that  business  man  by  trying  to 
force  him  to  buy  space  which  he  him- 
self admitted  would  not  bring  any  re- 
sults. 

A  standard  merchandising  practice  is 
being  worked  out  by  the  National  As- 
sociation of  Newspaper  Executives  ill 
ro-opcration  with  the  American  Asso- 
ciation of  Advertising  Agencies. 

Some  one  should  start  a  standard  of 
practice  for  selling  local  display  adver- 
tising right  along  the  -.jitic  line. 

The  first  prohibition  should  be: 
"Thou  shall  not  put  in  a  special  page  or 
any  other  sort  of  a  hold-up  graft  and 
the  first  boob  advertising  manager  who 


NEW  YORK  EVENING  JOURNAL  AWARDED  THIRD 
PLACE  IN  "RETAILER"  CONTEST 


NIW   YORK   EVFN1NG  JOURNAL 


GROCERY 


EDITION 


TRADE  NEWS 

GROCERS  BACKING  FOOD  SHOW 

Advertised  Goods  Bring  Both  Turn-Over  and  Profit 

EINGNER  STORE  WINS  FIRST  PRIZE  pf^ 

SELLING ;  W_ 


QMS  TO 
RESCUE 


THllRD  place  in  the  symposium   on  retail 
committee  from  the  National  Association  of 


publications,  made  by  a  secret 
Newspaper  Executives  has  been 
awarded  to  the  New  York  livening  Journal  for  its  Trade  News. 

Trade  News  in  New  York  is  issued  monthly  by  the  merchandising  serv- 
ice department.  Each  edition  features  some  line  of  business,  for  instance, 
grocery  edition,  hardware  editiun,  drug  store  edition,  ready-to-wear  edition, 
etc. 

Trade  News  is  put  out  in  a  regular  newspaper  sine  and  has  the  regular 
Hearst  appearance,  with  K  column  black  head  on  the  first  page  and  photo- 
graphs and  large  heads  inside.  It,  however,  is  an  effective  message  for  bet- 
ter merchandising  for  buying  and  selling  methods  in  stores  that  advertise  in 
the  New  York  Evening  Journal.  Very  adroitly  the  grocer's  interest  is  played 
up.  the  Journal  itselt  is  away  in  the  background.  Window  contests  run  by 
the  Journal  are  featured  in  the  Trade  News. 

These  were  the  things  taken  into  consideration  by  the  secret  committee 
which  gave  Trade  News  its  high  ranking  in  the  contest. 


in 


ECONOMY  in  printing,  paper  and 
'-'imlluig  cost  is  a  feature  of  a  broad- 
side recently  sent  out  to  retail  grocers  by 
the  King  Food  Products  Company  set- 
ting forth  and  illustrating  the  company's 
lyJ0-192|  newspaper  advertising  cam- 
paign The  usual  plan  of  sending  out 
follow-up  material  reproducing  in  actual 
si/e  the  advertisements  entailed  prohibi- 
tive expense,  Carl  J.  Eastman,  advertis- 
ing manager,  said,  and  the  company  in- 
stead made  up  a  miniature  newspaper, 
the  "Daily  News  Criterion,"  showing 
the  King  ropy  in  the  position;  it  would 
occupy  in  the  media  on  _>e  advertising 
UK 

The  newspaper,  of  12  pages,  was  at- 
tached to  a  large  coatcd-paper  sheet,  on 
which  was  printed  the  copy  of  the  open 
tng  advertisement  of  the  campaign  and 
with  schedules  of  copy-siies  for  cities 
of  various  populations.  Included  on  the 
large  sheet  was  an  offer  of  window  dis- 
plays and  the  other  usual  forms  of 
dealer  helps.  The  advertising  is  handled 
through  the  Halt  ci  Emory,  Inc..  agency 
■  if  Portland,  undrr  the  direction  of  Mr. 

and  of  Louis  W.  Pennington. 


UP  COMES  PUBLICITY  AGAIN 

CONSIDERABLE  interest  is 
^mani  toted  by  advertising  men  . 
the  interpretation  of  the  act  covering 
advertising  and  editing  matter  in  the 
new  papers  as  prepared  by  Assistant 
Postmaster  General. 

According  to  the  new  ruling,  a 
newspaper  cannot  run  a  news  item 
mentioning  any  article  or  product 
when  that  same  article  or  product  is 
advertised  in  the  same  issue  of  the 
publication. 

Book  reviews  also  come  under  the 
ban  but  lor  some  reason  unbeknownst 
the  old  guff  about  movies  and  legits 
can  sail  along  undrr  its  false  colors 
unchecked  by  the  postal  authorities. 

Next  to  the  old  automobile  publicity 
evil,  the  free  write-ups  given  the 
theatres  was  the  worst  example  of 
something  for  nothing  in  the  publish- 
ing business.  . 

Why  the  Post  Office  should  draw  a 
line  on  liook  reviews,  which  are  edu- 
cational, and  not  blue-pencil  the  other 
things,  cannot  be  explained  on  am- 
sensible  basis 


PUT  A  CROWN  ON  KATZ 

COMEBODY  ought  to  give  the  E. 
^Kal7  Special  Advertising  Agency  a 
crown  of  glory  for  the  promotion  work 
they  arc  constantly  doing  for  the  good 
of  newspapers  in  general.  Their  cam- 
paign now  running  in  the  trade  press 
is  well  written,  broad  in  spirit  and  is 
undoubtedly,  resulting  in  much  good 
for  newspapers  as  a  whole.,-,  , 
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23,450,000  Lines 


TN  1920  The  New  York  Times  published 
23,450,000  agate  lines  of  advertising,  not- 
withstanding the  omission  of  millions  of  lines 
because  of  lack  of  space  and  because  of  the 
rigid  rules  of  The  Times  regarding  the  char- 
acter of  advertisements  accepted. 


npHIS  represents  the  greatest  volume  of  cen- 
sored,  high-class  advertisements  that  has 
ever  appeared  in  one  year  in  any  newspaper  in 
the  world. 


Neto  %otk  Siroejs 

"AU  At  IW.  ft  to  print- 
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All-Star  Staff  for; 

is  the  latest  wire  service  offered  by 

to  the  newspapers  si 

THE  day  has  passed  when  the  Sunday  newspaper  can  be  effectively 
made  up  with  the  material  left  over  from  the  various  news  reports  of 
the  week. 

Eight  special  correspondents  who  concentrate  on  their  dispatches  for 
Sunday  and  write  them  on  the  day  the  copy  is  actually  telegraphed  can 
unquestionably  furnish  a  service  superior  in  even-  way  to  the  old-fashioned 
product  written  many  days  in  advance  for  mail  distribution  with  an  obvious 
avoidance  of  timely  topics. 

Moreover,  the  stars  who  contribute  to  the  Consolidated  Press  Associa- 
tion service  are  absolutely  independent  of  any  single  newspaper.  They  are 
not  obliged  to  follow  the  editorial  policy  of  one  controlling  newspaper  or 
to  supply  news  of  interest  to  the  people  of  a  single  metropolis.  Instead  they 
become  the  staff  correspondents  of  all  the  newspapers  taking  the  serv  ice  and 
the  latter  are  not  required  to  carry  the  credit  lines  of  any  newspaper  or  press 
association  or  syndicate.  Copyrights  are  in  the  name  of  the  individual  news- 
paper  purchasing  the  service. 

Robert  T.  Small-^Lawrence  Perrj 
Elizabeth  Miner  King— William  h 

Since  announcement  of  our  Sunday  service  was  recently  made  we  have  receive 

telegraph 

ROBERT  B.  McCLEA 

Consolidated  Pi 

:unvi 
Buil. 


JAY  JEROME  WILLIAMS,  Eastern  Superint 
Eleventh  Floor,  World  Building,  New  York 


EXICUT1V 


the  Sunday  Newspaper 

lie  Consolidated  Press  Association 
iving  to  be  distinctive  * 

But  the  biggest  advantage  of  all  is  economy.  You  couldn't  buy  the  work 
of  any  one  of  these  eight  correspondents  and  get  the  material  by  telegraph 
for  the  same  price  that  you  can  obtain  the  entire  service  of  the  eight. 
Our  rates  for  service  and  distribution  are  in  most  cases  less  than  would  be 
the  cost  of  telegraph  tolls  on  one  or  two  features. 

And  the  Sunday  sen  ice  of  the  Consolidated  Press  Association  is  of  higher 
quality  than  anything  that  has  yet  been  offered.  The  writers  were  selected 
for  their  intellectual  straight-forwardness  as  well  as  their  power  of  expres- 
sion. Their  dispatches  will  attract  attention  not  merely  because  the  names 
of  the  authors  are  widely  known  but  because  the  sen  ice  will  be  well-written, 
well-edited,  bright,  newsy  and  national  in  scope. 

Every  department  of  a  newspaper  will  be  covered  including  national 
affairs  at  Washington,  the  activities  of  President-elect  Harding;  news  of  the 
world  of  business,  agriculture,  industry  and  labor;  the  financial  outlook;  the 
European  political  situation;  professional  and  amateur  sports,  and  the  events 
of  striking  news  interest  in  the  woman's  world.  Among  the  contributors  are: 

-Harden  Colfax — Walter  Camp 
— Clara  Savage — Stuart  P.  West 

many  orders.  To  ascertain  if  exclusive  rights  in  your  territory  are  still  open 
once  to 

Business  Manager 

iss  Association 

FFICES:  HORACE  EPES,  Western  Superintendent 

K,  Washington,  D.  C.  Fourth  Floor,  Daily  New.  Building,  Chicago 
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NEWS  AND  VIEWS  FROM  THE  NATIONAL  FIELD 


Br  JOHN  SULLIVAN 

Sfer«tiT7-Tre*aurer.  Association  of  Natfasaal  Advertiser*,  Inc. 


WASTE  NOT 

ONLY  IN  ADVERTISING 

IT  has  often  been  said— and  truly— that 
1  tht  force  of  advertising  is  original 
and  fundamental;  even  as  is  the  force 
we  call  electricity.  Moreover,  the  Utter 
force  is,  without  a  doubt,  used  Its*  ef- 
fectively today  than  it  will  be  hvc.  ten 
years  hence  j  although  today  it  is  cer- 
tainly being  used  mure  effectively  than 
five,  ten  years  ago.  So  with  the  adver- 
tising force.  We  are  certainly  using  it 
more  effectively— which  also  means,  more 
economically— than  five,  ten  years  ago; 
and  five,  ten  years  hence,  we  will  as- 
suredly have  less  waste  than  even  now. 

The  American  Society  of  Safety  Engi- 
neers and  the  New  York  Section  of  the 
Illuminating  Engineering  Society  had  a 
meeting  last  week,  and  it  was  brought 
out  thereat  that  nut  of  an  annual  eco- 
of  52,000,000,000  caused  by 
fifteen  per  cent.,  or  $300,000,- 
OCO.  is  due  to  defective  illumination.  By 
defective  illumination  is  meant  any  rio- 
talion  of  the  principles  of  good  lighting, 
which  definition  covers  more  than  non- 
illumination  Of  stairways,  passageways 
and  storage  space. 

At  this  meeting,  r.ne  man  said  it  is  not 
possible  at  the  present  time  to  define 

g  I  industrial  lighting     Really!  But 

one  would  think,  to  hear  some  production 
men  talk  about  advertising,  that  just 
about  everything  that  pafsed  through 
their  hands  was  tlwc  product  of  an  exact 
science.  Yet  here  it  is  confessed  that 
the  present  time  it  is  not  possible  to 
say   what   constitutes   good  industrial 


COSTS 

•SUPPOSE  »e  get  that 
J  ally  correct.  It  should  read,  "Ad- 
vertising space  costs  nothing  "  Stanley 
Latshaw,  at  the  Sphinx  Club  dinner  on 
December  14.  said  truly  that  the  greatest 
theorv  is  that  advertising  space  costs 
nothing,  that  is.  to  produce.  But  1  have 
never  heard  an  advertiser  enunciate  that 
theory,  even  though  some  advertisers— 
the  smaller  variety— sometimes  seem  to 
act  as  though  they  unconsciously  ac- 
cepted it. 

It  is  -  or  it  was — the  publisher  who  i», 
or  was,  chiefly  responsible  for  the  state 
of  mind  that  looked  upon  revenue  from 
selling  advertising  space  as  "velvet." 
Kven  today  I  men  publishers  who.  on 
being  told  that  they  are  actually  manu- 
facturers, lie-rome  sapieiitlv  ]>cnsive,  as 
though  they  had  just  grasped  a  new  and 
mighty  truth.  And  I  still  meet  publish- 
ers who  energetically  protest  should  their 
white  space  be  called  a  manufactured 
commodity. 

Raw  Mmcm.iI  Yet,  if  in  the  process 
of  publishing  a  newspaper  ur  a  period- 
ical, they  are  manufacturers,  surely  they 
produce  a  manufactured  commcidity, 
which  commodity  i,  known  technically  as 
white  space.  When  this  space  is  offered 
for  sale,  there  is  nothing  in  it,  noth- 
ing on  it,  nothing  that  the  eye  does 
not  sec  Verily,  it  is  a  raw  material 
which  the  publisher  seeks  to  sell  to  the 
advertiser;  a  raw  material  with  the  aid 
of  which  the  advertiser  will  sick  tu  pro- 


Two  or  three  years  ago  an  advertising 
wa'  asked  by  some  production 
whether  he  knew  beforehand 
results  he  would  obtain  from  this 
or  that  advertisement,  And,  on  admit- 
ting that  he  could  not.  he  was  twitted 
with  his  living  in  a  guess-world,  with 
a  veil  between  himself  and  what  he  was 
expected  to  accomplish.  Whereas,  they 
—  the  production  managers— knew  what 
they  would  obtain  when  they  mixed  this 
ingredient  with  that  They  oiwrated  in 
a  world  of  certainties. 

The  advertising  man  accepted  the  dis- 
param-meni  for  tint  time  being. 

NOT  SO  SCIENTIFIC- 
ALLY SURE,  AFTER  ALL 

COME  mouths  later,  with  the  produc- 
^  lion  men.  the  advertising  manager 
attended  a  convention  of  production  ex- 
perts. To  hit  wonderment  he  heard 
these  men  express  themselves  as  uncer- 
tain whether,  after  having  rnmhinrd  one 
substance  with  another,  submitted  the 
combination  to  certain  processes,  they 
could  always  count  on  getting  a  product 
that  would  act  uniformly  under  similar 
conditions,  similar  strains,  similar  ten- 
sions. The  ingredients,  one  or  the  other 
of  them,  would  act  contrary,  or  there 
would  lie  variation  in  the  processes  em- 
ployed, or  the  producing  machinery 
wouldn't  behave  itself 

Yet.  it  was  entirely  necessary  that  these 
uncertainties  be  eliminated,  for  the  in- 
dustry was  one  in  which  a  flaw  in  the 
product  might  result  in  disaster  and  the 
loss  of  many  lives.  Still,  the  production 
men  were  never  sure  what  a  mixing 
might  bring  forth. 

On  returning  to  the  factory,  the  ad- 
vertising manam-r  had  his  merry  time 
with  the  production  wiseacres. 


One  of  the  speakers  at  the  Sphinx 
Club  dinner  (which  1  venture  again  to 
mention)  objected  to  publication  space 
being  designated  "raw  material"  He 
said  that  was  "a  new  one"  to  him. 
What  the  publisher  sold  was  a  form  of 
service 

Two  years  ago  there  was  a  contro- 
versy on  this  matter  in  this  Komi*  Sr 
PUKJtMl  page,  and  it  is  apropus  to 
qtMle  irom  what  was  written  then,  just 
as  true  today  as  then  The  Court  of 
Appeals  of  New  York  State,  in  a  case 
involving  compensation  to  a  publisher 
from  an  advertiser  who  had  cancelled 
a  contract,  said  the  publishing  of  an 
advertisement  in  a  publication  involved 
the  investment  of  no  additional  capital 
or  the  use  of  any  material  other  than 
the  ink  used  and  the  paper  upon  which 
it  was  printed,  "and  these  articles  are 
of  such  trivial  value  as  not  in  our  judg- 
ment to  change  the  character  of  the  con- 
tract from  one  for  servircs  to  be  ren- 
dered." 

The  publishers'  representative  chor- 
tled over  this  statement  from  mere 
judges,  who,  like  the  judge  who  said 
some  months  ago  that  advertising  in- 
creases the  prices  of  goods  without  add- 
ing to  their  merits,  probably  know  little 
about  business  in  general,  let  alone  that 
business  function  which  is  called  adver- 
tising. 

At  any  rate,  the  publishers'  associa- 
tion representative  quoted  the  decision 
with  approval,  considering  that  it  dis- 
posed of  "further  contention  that  ad- 
vertising is  a  commodity,  and  that  a 
contract  for  advertising  is  a  contract  for 
goods  or  merchandise  " 

Here  is  the  reply  to  the  chortle.  If 
1  remember  rightly,  there  was  no  reply 
at  the  time  to  this  reply ;  bnt  it  is  never 
mo  late  to  reply: 


NOT  A 

Hut  H  hilr  Sfaee  it—lfl  a  Practical, 
Sot  a  I-egal,  Question. 

"Of  course,  adverliitng  is  not  a  com- 
modity. But  white  paper,  or.  as  adver- 
tising men  call  it.  white  space.'  is.  The 
matter  is  bring  disputed,  following  what 
was  written  in  this  page  on  December 
2X.  And  the  Court  of  Appeals  and  the 
Appellate  Division  of  the  State  of  New 
York  are  being  dragged  in  to  disprove 
something  that  never  was  said.  More- 
over, there  appears  to  be  satisfaction  in 
the  fact  that  the  Appellate  Division  de- 
rided that  the  publishing  of  an  adver- 
in  a  periodical  involves  the  in- 
of  no  additional  capital,  and 
only  the  use  of  some  jnk  and  some 
paper. 

"1  have  a  far  greater  respect  for  and 
sense  of  the  value  of  the  result  of  a 
publisher's  enterprise  than  the  publish- 
ers' proponent  seems  to  have  If  this 
view  is  so  accepted,  no  wonder  that  cer- 
tain Congressmen  were  aghast  at  a 
periodical  charging  $5.(100  per  page  space 
in  view  of  the  fact  that  that  page  space 
represented  no  additional  investment  of 
capital.  Some  weeks  this  particular 
periodical  is  bulky,  some  weeks  not  so 
bulky.  When  it  is  bulky  there  ia  > 
large  volume  of  space  on  which  adver- 
tising appears.  In  the  lean  weeks,  ate 
those  pages  included  ?  They  are  not 
Sufficient  unto  the  bulk  of  the 
i»  the  advertising  space  thereof. 

"In  other  words,  when  there  is  little 
advertising  in  lie  inserted,  the  publisher 
wisely  docs  not  make  an  additional  in- 
vestment of  paper,  either  for  editorial 
letter-press  or  for  the  subscriber's  kids 
to  scribble  upon. 


"AS  TO  COURT 

"AS  to  court  opinions;  In  Tnronto 
there  was  once  a  judge  named 
M  .rson  llefore  him  one  day  appeared 
a  young  lawyer  to  plead  a  case.  Judge 
Morson  gave  a  decision  to  which  tile 
young  lawyer  objected.  1  le  proceeded  to 
quote  from  his  law  books.  Said  the 
judite.  'Young  man,  put  away  those 
books;  they  don't  go  here;  there  is  a 
common-sense  court.' 

"It  is  obvious  that  the  publishing  of 
an  advertisement  in  a  periodical  or  a 
news|saper  involves  the  investment  of  ad- 
ditional capital ;  our  publications  would 
not  require  the  use  of  so  much  paper 
and  ink  as  thi-y  do  but  for  the  advertis- 
ing. That  serms  to  be  the  common- 
sense  way  of  regarding  the  matter.  In 
any  event,  the  court  case  to  which  refer- 
ence is  made  involved  the  violation  of 
a  contract.  Apparently  no  advertising 
apprared,  No  actual  value,  tlierefore, 
was  given.  But  the  publisher,  by  reason 
of  cancellation  of  the  contract,  lost  pros- 
pective revenue,  to  which  lie  was  entitled 
Isrrause  his  future  business  plans  were, 
to  all  intents  and  purposes,  built  partially 
upon  that  contras-t.  A  contract  is  made 
for  the  advantage  of  both  parties,  and 
the  defendant  had  no  right,  having  signed 
the  contract,  arbitrarily  to  deprive  the 
puhlisher  of  his  share  of  the  advantage. 

"Quite  obviously  the  Court  of  Appeals 
found  for  the  publisher.  But  no  value 
whatever  had  been  given.  So  the  court 
based  the  award  of  damages  upon  the 
prospective  advantage  mentioned  above. 
\nd  the  term  used  was  'services  to  be 
rendered.'    That  doesn't  prove  anv  thing. 


And  it  certainly  did  not  define  advertis- 
ing as  a  service,  because  the  publisher 
does  not  sell  advertising.  Asked  one 
man  of  another,  "Why  do  they  call  that 
an  ichthyosaurus?'  The  other  man  re- 
plied. Well,  what  would  you  call  it?' 
... 

"WHY  BE  ANXIOUS? 

WTO  repeat  what  was  written  on  De- 
*  cembrr  28 ;  the  publisher  dees  not 
sell  advertising.  It  is  the  manufacturer 
who  uses  the  white  space  in  which  to 
print  copy  for  the  purpose  of  advertising. 
The  publisher,  then,  is  under  no  neces- 
sity of  being  interested  in  negatively  de- 
fining advertising  as  not  being  a  com- 
modity. So  why  l>e  so  anxious  to  assure 
the  advertiser  that  he  isn't  buying  any- 
thing, that  in  letting  him  place  his  mes- 
sage in  the  prnodiral  the  publisher  is  not 
involved  in  any  additional  expense  and 
that,  therefore,  revenue  from  selling 
white  space  is  all  'velvet?' 

•   .  • 

"CUI  BONO? 

MEHtR  what  good— to  what  end  is 
1  this  discussion  and  defining  being 
pursued?  To  fill  a  page?  To  air 
views?  Nm  on  your — agate  line!  If 
I  were  a  publisher,  would  1  sell  'white 
space.'  or  even  a  'service?'  Would  I  al 
low  an  advertising  solicitor  to  do  so? 
Certainly  not.  1  would  sell,  and  have 
a  solicitor  sell,  entrance  a  market 
That  market  existed  tsrfore  the  publica- 
tion reached  it.  Hut  the  publication  de- 
tinrd  it.  brought  it  together,  as  into  an 
auditorium,  llefore  the  transcontinental 
railroads  existed  there  were  markets  on 
both  coasts.  But  they  were  reached 
with  extreme  difficulty.  Down  went  the 
tracks,  and  a  commodity  called  trans- 
mutation was  created,  for  which  the 
merchandiser  pays.  The  railroad  sells 
transportation,  not  service.  The  tele- 
graph  company  sells  transportation  for 
messages,  not  a  service.  Service  is 
something  which  may  be  added  by  the 
railroad,  the  telegraph  company,  the 
publication,  and  it  is  that  service  which, 
other  things  tiring  equal, 
'brings  home  the  bacon."" 


THE  DOCTRINAIRE  IN 
ADVERTISING  AND  I 

rUJKING  the  war  we  had  drive  after 
drive— to  sell  Lilierty  Bonds,  for  the 
Red  Cross,  and  so  on.  And.  following 
the  war,  the  new  fashion  of  getting 
money  continued,  and  we  began  to  re- 
alise that,  in  addition  to  the  si>nK  leader, 
a  new  profession  had  been  created — the 
"drive"  conductor. 

And  this  gentleman  went  on  his  merry 
way  until  he  went  a  step  too  far  in  his 
peculiar  methods  and  the  Interchurch 
drive  failurr  was  the  result. 

The  event  lias  an  interest  for  adver- 
tising men  who  are  practicing  advertising 
daily.  The  university  professor  has 
played  his  part  in  introducing  a  kind  of 
theology  into  a  perfectly  clear  and  com- 
mon-sense business;  and  the  professional 
"drive"  conductor  has  probably  suc- 
ceeded in  convincing  many  church  people 
that  the  advertising  method  of  raising 
funds  is  of  small  use 

The  fact  probably  is  that  the  failure 
in  the  Interchurch  "drive"  was  due  to  the 
doctrinaire  make-up  of  the  conductors. 
The  doctrinaire  in  advertising  and  selling 
goes  on  merrily  applying  his  methods  to 
any  and  all  cases,  and  even  when  he 
comes  a  cropper,  there  couldn't  possibly 
lC™tinu,-d  en  fuze  411 
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UNITED  PRESS 

GREATEST  YEAR  OF  GROWTH 

1920 


During  twelve  months  just  closed  193  new  clients  in  the  United  States 
signed  contracts;  62  for  full  leased  wire  and  131  for  pony  service. 


To  the  already  complete  wire  system  13,984  miles 
of  leased  wire  were  added. 


At  home  and  abroad,  in  Europe  and  South  America,  new  records  for 
development  were  scored  in  clientele,  staff  and  bureaus. 


With  Best  Wishes  For 

1921 


United  Press  Associations 

GENERAL  OFFICES  NEW  YORK  CITY 
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NEW  YORK  BUILDING  PROBE  IS  NEWS 
FOR  EVERY  EDITOR  IN  LAND 


of  Slate  Senate  Committee  Which  Ha»  Delved 
luest ion  Sayi  EviU 
Be  Met 


rVF.RY  editor  of  a  new  .paper  in  the 
Lj  United  Stale*  has  a  direct  and 
vital  interest  in  the  disclosures  made 
during  the  past  two  months  by  the 
Lock  wood  Housing  Committee  of  the 
N'cw  York  State  Legislature  concern- 
ing conditions  in  the  building  con- 
struction and  building  materials 
trades.  According  to  the  evidence  al- 
ready in  the  hands  of  the  committee, 
there  is  not  a  state  in  the  union  in 
which  combinations  of  manufacturers 
of  materials  and  employers  of  labor 
have  not  extended  roots  and  branches, 
the  sole  end  of  which  is  to  enforce 
extortionate  prices  for  the  construc- 
tion of  homes  and  other  buildings  that 
are  sorely  needed  by  the  people. 

That  is  the  net  of  an  interview 
given  to  Editos  &  PuausHta  this 
week  by  Senator  Abraham  Kaplan, 
of  New  V'ork  City,  member  of  the 
committee,  which  began  18  months 
ago  to  find  out  why  rents  in  New 
York  were  rising  to  unheard  of 
heights  and  to  check  rent-profiteering 
wherever  found.  Having  accomplished 
the  passage  of  legislation  towards  this 
end,  the  committee  returned  to  the 
trail  of  combinations  of  building  con- 
tractors and  supply  firms  which  had 
been  discovered  in  the  essrher  exam- 
inations. 

N.  Y.  World  Follow-!  Trail 

Meanwhile,  the  New  York  World 
had  followed  the  "outcrops"  of  appar- 
ently unfair  trade  combinations  turned 
up  by  the  committee  and  while  the 
was  pushing  its  first 


to  a  successful  conclusion,  the  World 
printed  story  after  story  of  "building 
trusts"  and  had  raised  public  opinion 
to  such  a  pitch  that,  when  the  com- 
mittee resumed  its  hearings,  the  lead- 
ing topic  of  street  conversation  turned 
round  the  crimes  of  the  state  building 
interests, 

"These  combinations  are  national  in 
scope."  said  Senator  Kaplan.  "That  is 
why  I  am  asking  Ewroa  &  Publishes 

to  arouse  every  editor  in  the  country 
to  a  realization  of  what  they  mean 
to  his  community.  Associations  of 
manufacturers  and  jobbers  in  building 
materials  and  of  contractors  doing 
every  kind  of  construction  work,  from 
the  man  who  demolishes  the  old  slruc- 
turc  through  the  stone  contractor,  the 
trim  contractor,  to  the  people  who 
the  trim  contractor,  to  the  people  wh  < 
put  the  roof  on  the  modern  building, 
have  been  found  working  to  eliminate 
competition  in  bidding,  to  establish  a 
fixed  price  at  which  work  can  be  done 
by  any  of  their  members,  and  to 
discipline  any  member  who  quotes  a 
priii-  for  hi*  work  below  that  associa- 
tion level. 

"These  associations  in  many  cases 
are  tied  together  in  international  or- 
ganizations, the  constitutions  of  which 
embody  codes  of  practice  which  ap- 
portion territory  among  members,  so 
that  a  member  located  in  a  given  sec- 
tion of  the  country  cannot  bid  on 
work  in  another  section.  A  St.  I-oui» 
or  Chicago  contractor,  for  instance, 
cannot,  under  the  workings  of  these 
cudes  1*1  prartirr,  offer  to  do  any  kind 
..f  construction  work  in  New  York. 
I  \r,1  selling  price*  arc  appointed  for 
their  respective  commodities  and  pen- 
altu  <  are  pn.vidrd  fur  members  who 


fail  to  abide  by  the  price  agreement, 
so  drastic  that  no  member  can  stay  in 
business  it"  he  violates  the  association's 
rules. 

In  sonic  cases  bids  are  sent  in  advance 
In  a  central  bureau  where  they  are  edited 
and  changed  to, higher  figures  and  the 
contractor"  who  is  to  get  the  work  is 
designated  before  the  bids  are  filed.  All 
fictitious  bids  are  then  filed  and  the 
owner  of  the  building  thinks  he  is  get- 
ting competition.  This  is  known  as  the 
code  of  practice  method. 

"Expulsion  from  such  an  employers' 
organization  actually  means  that  a  con- 
tractor cannot  stav  in  business. 

'  This  condition  is  not  local  to  New 
York— it  U  national.  As  the  repre- 
sentative of  Governor  Smith  at  the 
Governors'  conference  at  Harrisburg, 
I'a.,  December  2,  I  learned  from  the 
chief  executives  of  many  states  that 
they  toffer  from  shortage  of  all  kinds 
of  buildings  and  similar  conditions  of 
combinations  to  fix  prices  and  elimi- 
nate competition.  In  the  records  of 
the  committee  are  filed  most  of  the 
constitutions  and  by-laws  of  the  in- 
ternational associations  I  mentioned 
before  and  they  testify  to  the  truth 
of  what  I  learned. 

"Lack  of  time  and  space  prevent  me 
from  going  into  detail  as  to  these 
combinations — testimony  concerning 
them  fills  10,000  typewritten  page*—" 
continued  the  Senator,  as  he  pointed 
to  a  pile  of  bound  volumes  of  steno- 
graphic reports  of  the  committee's 
hearings  up  to  this  week,  "but  the  in- 
formation that  this  committee  has 
gathered  should  be  placed  at  the  dis- 
posal of  every  community  in  the 
United  States.  We  are  powerless  to 
act  on  matters  arising  outside  of  New 
York  State,  and  a  few  jail  terms  and 
fin;s  here  will  not  stamp  out  this 
of  the  public. 


their  earned  premiums  on  uitra-state 
business  in  housing  construction. 
At  present  they  are  buying  low-priced 
bonds,  purely  on  the  cold  basis  of  good 
business,  but  they  are  using  money  that 
belongs  to  the  people  and  it  is  my  con- 
viction thai  a  portion  of  it,  (or  the  pres- 
ent emergency,  should  go  Into  the  buiW- 
tng  of  houses  for  the  people." 

"What  has  been  the  supreme  ac- 
complishment of  the  committee  to 
■Wte,"  Senator  Kaplan  wa-  asked. 

"The  passage  at  the  recent  extraor- 
dinary session  of  the  legislature  of 
laws  designed  to  curb  the  profiteering 
landlord,"  was  the  reply.  The  legis- 
lature suspended  the  right  of  a  land- 
lord to  institute  dispossess  proceed- 
ings to  recover  possession  of  premises 
in  New  York  City  upon  the  ground 
that  leases  of  tenants  have  expired, 
until  November  I.  1922,  except  upon 
one  of  four  grounds: 

"First,  that  the  tenant  holding  over 
is  objectionable,  which  must  be  proved 
to  the  satisfaction  of  the  court. 

Sttoud.  that  the  landlord  desires  in 
good  faith  the  occupancy  of  the  apart- 
ment for  personal  use  as  a  dwell- 
ing 

"Third,  that  the  landlord  desires  the 
premise*,  to  demolish  them  for  the 
purpose  of  constructing  a  new  build- 
ing, in  which  event  he  must  show 
led  by  him  and 


appro*  cd  by  the  proper  civic  authori- 
ties. 

"Fourth,  that  the  building,  posses- 
sion of  which  or  part  of  which  is  at- 
tempted to  be  obtained,  has  been  Sold 
under  a  proper  co-operative  plan. 

"A  landlord  can  no  longer  raise  thq 
rental  of  an  apartment  over  the  ob- 
jection of  a  tenant  without  receiving 
the  sanction  of  the  court  Under  the 
new  law.  if  a  landlord  desires  to  in- 
crease the  rental  over  what  it  ha» 
been,  he  must  institute  an  action  to 
recover  the  increased  rental  In  such 
an  action,  the  law  makes  it  a  legal 
defense  in  this  city  that  the  rent  it 
unjust  and  unreasonable  and  that  the 
agreement  under  which  recovery  ia 
sought  is  oppressive  If  the  tenant 
sets  up  this  defense,  the  landlord 
within  five  days  must  file  a  sworn 
statement  telling  forth  the  gross  in- 
come from  the  building,  the  number 
of  apartments  in  the  building,  the 
number  of  rooms  in  each  apartment, 
the  number  of  (tores  in  the  building, 
the  annual  rent  for  each  apartment  or 
store  for  the  past  year,  the  sum  paid 
by  the  landlord  for  the  building,  or 
the  assessed  value  of  the  property, 
the  taxes  for  the  current  year,  annual 
interest  actually  paid  by  him,  operat- 
ing expenses  and  other  facts  that  the 
landlord  claims  affect  his  net  income 
from  the  property.  In  the  absence 
(Ctmtinufd  on  fair  42) 


"Similar  action  to  New  York's  mu.t 
be  taken  throughout  the  country  and 
the  editors  in  every  city  and  town 
have  an  opportunity  for  unparalleled 
public  service  here.  They  can  stir  up 
the  public  and  the  authorities  in  their 
communities  to  secure  the  appoint- 
ment of  a  representative  to  confer 
with  this  committee,  learn  what  part 
of  our  information  has  a  local  bearing 
and  act  upon  it." 

'  What  is  your  suggestion  for  a 
remedy  in  New  York.  Senator?" 
asked  the  interviewer. 

I  favor  a  State  Fair  Trade  Com- 
mi  (Ion,  constituted  along  the  lines  of 
the  Federal  Trade  Commission."  he 
replied.  "Such  a  commission  can  get 
facl»  about  unfair  practices  in  any 
trade  or  industry,  can  issue  orders 
againat  such  practices,  and  hold  in 
contempt  of  court  all  violators  of  its 
orders.  Necessarily,  such  a  commis- 
sion would  have  to  be  composed  of 
the  highest  calibre  men,  and  I  believe 
such  men  can  be  found.  The  law 
creating  the  commission  should  be 
broad  enough  to  Cover  all  unfair  trade 
practices,  with  the  commission  enabled 
to  define  what  constitutes  an  infrac- 
tion of  the  taw.  Such  a  statute  must 
have  'teeth'  tn  be  effective. 

"Another  remedy  I  favor  is  legisla- 
tion compelling  life  insurance  com- 
panies to  invest  a  stated  portion  of 


Evidently  the  real  estate 
dealers  of  Minneapolis 
were  seeking  the  class 
interested  in  home 
ownership — the  people 
who  make  the  best  cus- 
tomcrs  in  every  business 
— when  they  preferred 
Journal  space  last  year  by 
61,743  lines,  or  51.15% 
more  than  they  used  in 
any  other  newspaper. 
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CENTURY 


NEWSPAPER  SERVICE 


Backed  by  Fifty  Years  of  Successful  Book  and  Magazine  Publishing 
Offering  You  Something  New  in  Quality  Features 

For  fifty  year*,  the  Century  name  has  stood  for  quality 
in  the  book  and  magazine  field.  The  name  on  a  book  gives 
distinction.  The  Century  Magazine  is  one  of  the  foremost 
of  the  famous  "Quality  Group." 

Century  Newspaper  Service  carries  this  Century  ideal 
into  a  new  field,  and  will  make  available  for  newspaper 
syndication  high  class  material  from  writers  of  national  and 
international  fame. 

First  we  test  all  this  material  on  the  ground  of  its  popular 
appeal,  for  we  want  to  live  up  to  the  mark  set  for  us  by  the 
of  a  well-known  metropolitan  newspaper,  who  said: 


"Syndicate  material  »  a  knotty  problem.  We'd  like  to  run  mate- 
rial with  more  real  ideas  and  real  information.  But  the  trouble  has 
been  that  as  ideas  and  information  increaae  the  readabilty  of  the 
material  decreaaea.  And  we  have  to  print  things  that  the  man  in 
the  street  can  follow  easily.  Now  if  you  can  produce  features 
>d  jammed  with  real  •deas  and  ieal  information  but  written 
>n  in  the  street  will  actually  buy  our  papers  to  get  to  read 


them,  editors  will  rise  up  and  call  you  bleaaed.     You  won 
salesmen.    We'll  (Tab  them  by  mail." 

Through  the  connections  built  up  by  half  a  century  of 
book  and  magazine  publishing,  we  are  able  to  secure  writers 
unavailable  to  the  ordinary  syndicate,  and  arrange  with 
them  for  special  daily  or  weekly  features  of  unusual  interest 
and  wide,  popular  appeal.  In  the  field  of  serials  and  short 
stories  we  control  not  only  our  own  books  and  short  stories, 
but  have  arranged  with  several  other  publishers  to  handle 
their  fiction. 

Below  are  six  feature  series  for  early  release.  Contracts 
on  each  of  these  have  already  been  closed  with  important 
papers  in  leading  territory.  Look  the  six  over.  Then  write 
or  wire  for  actual  sample  stories,  and  particulars  as  to  ex- 
clusive rights  in  your  territory.  It  is  worth  your  while  to 
find  out  what  Century  Service  can  mean  to  vou  in  the 
1921. 


HERBERT  ADAMS  GIBBONS — 

"Forrign  Retaliwu,  (ha-  (hen  Problems  and  the  ."War  /idmiaistriirinn" 
Twelve  weekly  articles  by  a  world-famous  correspondent  who 
knows  the  inaide  of  both  European  and  American  diplomacy.  Time 
ly.  alive,  a  searchlight  on  domestic  and  foreign  affairs  that  will  in- 
terest a  wide  audience.  For  Saturday  afternoon  and  Sunday  release. 
•  Each  article  2.000  words. 

GLENN  FRANK — 

"People  Are  i.i \  i  n .  ** 
One  of  the  keenest  minds  in  America,  an  Editor  of  the  Century 
Magazine,  follows  up  the  new*  with  a  short,  "nappy,  inlormational 
daily  story  that  in«w«n  for  your  rcatirt.  the  questions  the  news 
raises  in  their  mind* — gives  the  fact  back-grounds  of  tha  new*.  It 
supplement*  hut  does  not  infringe  on  the  editorial  column!  Sub- 
jecta  »uch  as;  "What  is  Sinn  Feint"  "The  Middle-Class  Woiro 
Turna."  "U  Obregon  an  IriehmanV" 

HELEN  DAVENPORT— 

"Your  CkUA  and  Vine" 
A  widely  known  author  writes  a  weekly  feature  for  your  wo- 
man •  page  that  is  a  forum  for  mothers  on  the  probteme  of  children. 


Any 


s  page  tl 


write  Mrs.  Davenport  in  care  of  your  paper,  and 


ALBERT  EDWARD  WIGGAM— 

"Seirnc*  AntKtrt  Why" 
Drawing  on  Biology,  Psychology,  and  the  "living"  sciences,  this 
world-authority  answers  in  a  series  of  popular  daily  etoriea  such  live 
questions  aa  "Do  You  Marry  Your  Wife's  Ancestors?",  H 
Die  in  Cities,"  "la  the  American  Woman 
mg  the  Mind  with  a  Yard  Stick."  etc. 


•  >".  "Why  Blond. 
Ugly?".  "Me.ru, 


EDWARD  ANTHONY— 

-Merry  Biu  of  »«  ." 
Musical  comedy  librettist  and  star  "contrib"  of  the  Conning 
Tower,  Anthony  takes  a  funny  bit  from  the  news  and  puts  it  into 
verae  that  ticklea  and  titillates.  The  cartoon  headings  by  Rizibilus 
are  good  for  a  sure- firs  laugh  "Best  varae  feature  in  America."  said 
one  big  editor. 

HERBERT  D.  WARD— 

"Father  TftU  I  »  Hon  " 
A  bed-time  story  by  the  former  editor  of  the  Youth's  Companion, 
that's  different,  for  each  anewera  some  "How"  from  nature  in  a 
way  that  will  interest  not  only   children  but  the 
"How  the  Katydid  Sings."  "How  Ant.  Talk." 
Their  Tails,"  etc.    Picture  heading. 


Other  Features 


by  Nationally-Known  Writers  Will  be 
Soon  for  Early  Release 


WRITE  OR  WIRE 

Century  Newspaper  Service,  The  Century  Co. 
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MAKING  CLASSIFIED  PAGES  PAY 


A  WMkJy  iMlun  «i  Editor  A  PtuVlUow  conducted  fay  C  L  Perkuat,  HJCIlUvt 
MtT»(wy  a/  th*  Aaaocijttian  of  N«ip«p*r  Oa«alfi*d  Advertising  M«M|in.  You 
*r»  Invitod  |»  bring  yotir  <la»atfY*d  problrnoi  to  this  dtpvtawnt  for  discussion 


HAIL  TO  THE  GROOM 


RELATIONS    WITH  EMPLOYMENT 
AGENCIES 

A  COMMITTEE  from  the  Association 
**  ul  Newspaper  Classified  Advertising 
Managers  met  a  committee  irom  the  Na- 
tional Association  of  Technical,  Educa- 
tional ami  Cwr.M  :  !,  Employment 
Agencies  in  Lliieagu  recently.  The  ob- 
ject uf  the  meeting,  which  was  sug- 
gested by  the  ernplnymenl  agencies,  was 
to  promote  more  cordial  relations  be- 
tween newspapers  and  the  agencies. 

The  classified  managers'  committee 
consisted  of  L.  J.  Boughiwr,  Chicago 
Daily  News :  C.  W.  Nax.  St.  Louis  Globe 
Democrat,  and  C.  L  Perkins  of  L,  euros 
&  Pi  ik  (sum.  The  .employment  agencies 
were  represented  by  H.  M.  I'olUrd  nf 
St.  l-nuis,  Charles  Hollman  of  Cleveland, 
F.  J.  U'inslow  and  J.  O.  Craig  of  Chi- 
cago. 

It  was  pointed  out  that  many  news- 
papers refuse  to  accept  classified  adver- 
tisements from  employment  agencies, 
while  others,  deeming  it  undesirable 
business  charge  them  a  higher  rate. 
This,  of  course,  does  not  stnp  them  from 
advertising,  but  seems  to  have  a  ten- 
dewy  to  ease  the  conscience  of  the  pub- 
lisher who  considers  thr  agencies  un- 
desirable. 

Both  committees  agreed  that  ihe  dis- 
criminations against  the  employment 
agencies  were  justified  from  the  news- 
paper's point  of  view  whet)  the  agencies 


were  judged  as  a  whole.  There  are 
many  reliable  agencies  in  the  country 
that  render  a  real  service  to  employer 
and  employee,  conducting  tlieir  business 
along  honest  lines.  It  is  this  type  of 
agency,  suffering  from  the  faults  of 
others,  that  is  endeavoring  to  raise  the 
standard  of  the  profession  and  culti- 
vate more  harmonious  relations  with 
the  newspapers. 

During  the  discussion  it  was  suggested 
that  the  reliable  agencies  in  each  city 
cooperate  with  the  newspapers  to  elimi- 
nate the  employ  ment  offices  whose  ethics 
are  not  up  to  the  highest  standards.  In 
Chicago  the  Association  of  Commerce 
ig  preparing  a  set  of  rules  and  regula- 
tions governing  the  conduct  uf  employ- 
ment agencies,  and  it  was  suggested  that 
through  the  cooperation  of  the  two  As- 
sociations it  might  be  possible  for  news- 
papers to  accept  advertising  without  dis- 
crimination from  the  agencies  snbscrib- 
ing  to  these  rules.  Both  organizations 
will  help  in  seeing  that  the  standard 
of  practice  outlined  in  these  rules  are 
adhered  to. 

TV  committees  agreed  llut  certain 
standard  methods  of  advertising  should 
be  adopted,  am!  that  certain  abuses  of 
the  classified  columns  should  he  stopped 

Some  employment  agencies  advertise 
in  general  terms  saying  that  they  need 
a  number  of  people  in  this  trade  or  that 
occupation,  not  stating  in  the  copy  that 
they  are  agencies-    This  is  misleading 


till  EK1".  romes  the  bride"  km  bi  this 
A*casc  it  is  a  groom.  However,  to 
start  at  the  begiiuiing  of  the  story — Jaraes 
McCovcrn,  clas- 
sified advertising 
manager  of  the 
Albany  Knicker- 
bocker Press, 
was  bom  in  New 
York  City.  His 
newspaper  career 
started  as  a  cub 
reporter  on  the 
New  York  World 
'  in  I9IJ  and  then 
he  joined  4Jte  ad- 
vertising staff  of 
the  Philadelphia 
Public  Ledger. 

After  trying  out  the  idea  of  ''*jo  West, 
young  man,"  he  rcturnrtf  to  Kiiladclplna 
anil  accepted  a  position  on  the  classiiied 
staff  of  the  Philadelphia  Uullriin  Two 
years  lairr  the  Knickerbocker  l're-<  need- 
ed a  classified  manager  and  selected  Mr. 
McCsovern.  The  result  is  that  its  rlassi- 
tied  advertising  spiie  lias  hlficjlitd  75 
per  cent,  the  number  of  ads  'X  per  cent, 
the  rate  ICO  per  cent— and  Mr.  Mc(i«v- 
rrn  has  recently  joined  the  benedicts. 


him  to  use  inM  other  method  of  lati's- 
f s  i iik  his  want.  There  was,  of  course, 
no  objection  to  agencies  answering 
blind  advertisements  providing  they  do 
so  in  their  own  envelnpes  on  their  own 
siaiiom-ry  and  make  each  answer  deal 
s|Kvtficaily  with  one  specific  candidate 
available  or  one  specifir  opening,  as  the 
rase  may  be. 

It  was  also  ihe  opinion  at  the  meet- 
ing that  the  agencies  would  get  greater 
results  if  they  Used  one  advertisement 
for  each  position,  rather  than  larger 
copy  containing  information  concerning 
numerous  openings. 


advertising,  and,  therefore,  destroys  the 
reader's  confidence  in  Uith  ihe  newspa- 
|kt  and  agency. 

Another  bad  practice  of  some  employ- 
ment agencies  which  has  been  irritating 
to  news|iapers  is  that  of  answering  all 
the  blind  employment  advertisements  in 
newspapers.  Advertisers  using  blind 
addresses  have  a  right  to  expect  the 
answers  to  (heir  advertisements  to  he 
bona-fide  and  not    solicitations  asking 
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THE  BETTER  MACHINE 


Intertype  Standardization  and  Competition 

Competition  in  the  Newspaper  and  Printing  lmsinc-is 
becomes  more  acute  an  time  pusses. 

Intertype  Engineers  and  Designers  developed  Standard- 
ized Intertypcs  upon  the  Unit  System  to  enable  Users  to  have 
a  clear  advantage. 

The  simplifications  and  improvements  embodied  in  tbe 
Intertype  make  it  the  Profit  Producing  Machine  under  all 
conditions. 

WRITE  FOR  LITERATURE 

INTERTYPE  CORPORATION 

General  Offices:  50  COURT  ST.,  BROOKLYN,  N.  Y„  U.  S.  A. 
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The  Washington  Times 
The  Atlanta  Georgian -American 
The  Milwaukee  Wisconsin-News 

TAKE  PLEASURE  IN  ANNOUNCING 
THE  APPOINTMENT  OF 

E.  T.  R.  MURFEY 

As  Western  Representative 

With  Offices  in  the 

Hearst  Building,  Chicago,  III. 

Effective  January  1st,  1921 


THE  EASTERN  REPRESENTATION  IN 
EACH  CASE  REMAINS  UNCHANGED 


1    ' 
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LOOKING  AHEAD 

IN  the  new  era  that  is  upon  us  the  keynote  of  suc- 
cessful endeavor  is  to  be  of  service — service  to  the 
nation,  state,  one's  neighbors,  and  incidentally,  to 
one's  self.  He  will  profit  most,  we  firmJy  believe, 
who  serves  best  Is  it  too  much  to  hope,  therefore, 
that  in  this  new  era  the  insanely  competitive  days  are 
to  be  forgotten? 

On  this  New  Year's  Day  the  people  of  America 
should  be  the  happiest  and  most  contented  in  the 
world,  but  they  are  not  America  is  the  favored  of 
the  nations,  but  unrest  is  everywhere  in  evidence. 
The  larder  of  America  is  full  to  overflowing :  Amer- 
ica has  the  money  to  buy  and  the  man-power  to  re- 
huild  the  world,  but  our  very  wealth  and  ability  art 
handicapping  us  in  the  fullest  realisation  of  our  great- 
est destiny. 

The  world  looks  to  America  for  leadership  and 
America  must  take  her  place.  To  do  this  there  must 
be  a  return  to  old  ideals  of  fair-play  in  business, 
politics,  home  and  international  affairs,  and  the  put- 
ting into  practice  of  the  greatest  of  Christian  doc- 
trim  *.  "Do  unto  others  as  you  would  have  others  do 
unto  you." 

The  newspapers  must  do  the  major  work  in- making 
1921  a  happy  new  year  for  America.  Gnverned  by 
fair-play,  they  ran  cure  all  the  evils  that  beset  us  by 
re-establishing  faith  in  our  ideals  and  faith  of  man 

in  man. 

They  must  use  their  columns  to  bring  the  Ameri- 
can people  into  council  with  known  counselors  that 
are  true  tn  the  highest  ideals  of  Americanism,  They 
MM  light  for  the  supremacy  of  that  doctrine.  "Do 
until  others  as  you  would  have  others  do  unto  ynu," 
among  the  high  and  the  low:  the  strong  and  the  wcnV 

America,  like  the  rest  of  the  world,  has  just  passed 
tliruugh  a  serious  illness.  Therefore,  it  is  only  nat- 
ural that  her  nerves  should  tie  had  and  the  tempera- 
ture of  the  patient  abnormally  high,  and  it  must  he 
remembered  that  there  are  M  short-cuts  to  an  early 
recovery.  Short-cuts  are  the  cures  of  quacks  and  to 
follow  them  would  lead  to  a  sure  relapse. 

The  cure  must  be  applied  by  tried  and  trusted  doc- 
tors and  it  must  proceed  without  fear  or  favor.  The 
patient  is  healthy  and  the  recovery  should  be  com- 
pute and  rapid. 

l.ord  Leverhulmr.  who  is  thoroughly  acquainted 
with  industrial  conditions  both  in  England  and  the 
United  States — he  has  large  factory  interests  in  both 
countries — hit  the  nail  squarely  on  the  head  when  he 
recently  said: 

"If  the  American  puhlic  would  work  more  for 
prosperity  and  talk  less  about  disaster,  the  whole 
situation  would  right  itself  quickly.  Fundamental 
conditions  are  absolutely  sound  in  this  country.  The 
whole  world,  indeed,  has  recovered  from  the  war 
quicker  than  any  one  had  a  right  to  rjtpect." 

The  prosperity  of  the  press  of  America  is  entirely 
dependent  upon  the  general  prosperity  of  the  country; 
the  return  to  normal  prosperity  is  largely  dependent 
upon  correcting  the  mental  attitude  of  the  country- 
thai  is  within  the  keeping  of  the  press  of  thr  country. 

1921  must  be  nude  the  happiest  and  most  pros- 
perous year  in  the  history  of  the  nation,  and  the  only- 
way  to  do  this  is  to  make  "America  First"  in  honor, 
truth,  justice  and  fair-play 


BACK  TO  FIRST  PRINCIPLES 

A MINIATURE  facsimile  of  the  first  issue  of  the 
I-ondon  Sunday  Times,  dated  London,  Sunday. 
October  20,  1822.  consisting  of  four  pages  of 
fise  columns  each  and  containing  two  columns  of 
IV. id  advertising,  was  distributed  this  month  at  the 
International  Advertising  Show  in  London.  The 
paper  of  1822  sold  at  7  pence,  approximately  14 
cents  in  our  money. 

In  this  connection  it  is  interesting  to  note  that 
the  Sunday  London  Times  now  consists  of  24 
pages,  priced  at  I  pence,  and  averages  about  94 
columns  of  paid  advertising. 

Under  the  title  heading  of  the  Times  lor  Oc- 
tober 20,  1822.  appeared  the  following  in  quota- 
tion marks  running  all  the  way  across  the  page. 
"Let  it  be  impressed  upon  your  minds,  let  it  be 
instilled  into  ynur  children,  that  the  LIBERTY 
OF  THE  PRESS  is  the  Palladium  of  all  Ihc  Chit 
Political,  and  Itcliginiii  Rights  of  an  English- 
man." 


I  J±  L 


Ia*  V*  This  Day  Resolve:  To  Teach 
Faith  in  Our  Fellow-Man  and  American 
Ideals  Throughout  1921. 


THE  THISKER 

BACK  of  the  beating  hammer  by  which  the  steel  is 
wrought. 

Buck  of  thr  workshop's  clamor  the  Seeker  may  find 
a  Thought. 

The  Thsmtht  that  is  ex  er  matter  ol  iron  and  ileum 
(liuf*  Aleef 

That  rises  abat  e  disaster  and  tramples  it  under  heat. 

The  drudge  mas  fret  and  tinker  or  labor  with  lusty 
blows. 

But  back  til  him  stands  the  Thinker,  the  r  tear  ■eyed 

man  i<  h»  knows. 
For  into  earh  plow  or  sabre  each  piece  and  part  and 

Musi  to  the  brains  nl  labor  nhich  tire  the  work  a 
soul. 

Back  ol  the  Orators'  hummint.  back  ol  the  bells  that 
ring. 

Bark  of  the  hammers'  drumming,  back  of  the  cranes 
that  swing. 

There  is  the  eye  uhich  scans  them,  watching  through 

stress  and  strain; 
There  is  the  mind  m  hi.  h  plans  them,  back  of  the 

brown,  the  brain. 

Might  of  thr  roarint  boiler,  force  of  the  engines' 
thrust, 

Strength  of  the  sueaiing  toiler,  greatly  in  these  see 

trust. 

Hut  bock  of  them  stands  the  schemer  -the  Thinker— 

who  drives  thing*  through. 
Back  of  the  jab  the  dreamer  who's  mafclug  the  ,iream 

come  true. 

Berton  Urates. 


WHAT  ARE  YOU  DO  INC  FOR  FORESTRY? 


TPHE  Norway  Spruce  is  a  tree  lliat  the  newspapers 
of  America  should  tell  their  readers  about.  To- 
day it  is  planted  mainly  as  an  ornamental  tree  and  for 
a  windbreak.  Its  vigor,  rapidity  of  growth  and  free- 
dom from  disease  prove  its  value:  it  is  more  valuable 
for  pulp  than  pine  and  as  useful  as  our  native  spruce: 
it  makes  beautiful  form.  How  many  Norway  sprure 
will  be  planted  in  ynur  state  thi<  year? 


THE  CONTROLLING  FACTOR 

THERE  is  a  good  deal  of  loose  thinking  and  talk- 
ing these  transitory  days  with  respect  to  the  ne- 
cessity for  a  reduction  in  newspaper  advertising 
rales. 

Manufacturers,  agents,  and  advertisers  might  far 
more  profitably  employ  their  time  and  talents  in  an 
intensive  study  of  their  merchandising,  tales  and 
advertising  policies. 

A*  to  the  justice  of  present  newspaper  rates, 
l  niTo«  &  Pi-BLisnn  need  only  call  attention  to  the 
wage  scales  with  increases  as  between  1914  and  1920 
of  newspaper  crafts  in  36  cities,  presented  in  these 
columns  November  6,  1920.  and  the  further  facts 
with  respect  to  the  newsprint  bill  of  the  American 
press  in  1921— over  $300,000,000— or  five  times  what 
it  was  in  1914,  to  close  the  case  for  the  publishers 
without  further  argument. 

The  controlling  factor,  in  the  last  analysis,  is  re- 
sults. The  F.nglish  seem  to  appreciate  this  far  mare 
than  we  do. 

"What  the  advertising  rale  is  does  not  nutter,  pro- 
vided the  medium  pays  proportionately  to  the  rate 
charged,"  is  the  British  view 

When  American  newspaper  space  is  sold  on  that 
Isjsis,  all  the  specious  arguments  on  "theory"  with 
which  we  are  now  surfeited  will  cease.  Re-educat- 
ing the  American  advertiser  along  this  line  is  one 
of  the  important  pieces  nf  work  American  newspa- 
pers should  take  up  at  once.  This  is  the  only  way 
a  l*girining  can  be  made  in  putting  advertising  oil 
«  sound  basis  where  it  belongs. 

It  is  worth  while,  also,  to  note  in  passing,  that  the 
most  successful  newspaper  perhaps  in  the  world,  not 
only  sells  advertising  on  this  basis,  hut  does  not  have 
a  man  On  its  ■.ales  staff  to  solicit  "tomorrow  copy." 

The  salesmen  of  this  newspaper  are  always  selling 
three  months  ahead,  they  are  limiting  the  space  that 
each  advertiser  can  buy  and  thry  wilt  not  take  one- 
lime  orders.  The  readers  of  that  newspaper  know 
for  a  certainty  how  many  columns  of  new*  and  how 
many  columns  nf  advertisements  are  going  to  be 
offered  to  them  earh  day:  that  newspaper  has  the 
highest  advertising  rate  in  the  world  and  the  men 
who  are  buying  space  in  it  now  for  use  in  March  are 
planning  their  advertising  campaigns  just  as  care- 
fully and  painstakingly  as  they  buy  their  raw  ma- 
terials and  arrange  their  finances 

Better  still,  thr  publisher  of  that  newspaper  knows 
where  he  will  stand  financially  three  months  from 
now— if  there  are  rocks  ahead,  he  can  scatter  the 
rough  spots  over  a  period  of  time:  if  there  is  im. 
usually  smooth  business  sailing,  he  ran  trim  his  boat 
to  get  the  benefit  of  the  wind. 

The  advertiser  needs  the  newspapeis  more  today 
than  ever  before,  because  newspaper  advertising  is 
dirert  and  result  impelling,  live  way  out  of  the 
present  situation  is  more  careful  buying,  less  gim- 
cracks.  programs  and  such  stuff  and  more  careful 
planning  and  'elling.    All  waste  must  he  eliminated 


THE  LAYMEN'S  PRAYER 

IT  is  a  rather  significant  and  hopeful  sign  tn  find 
J.  representative  laymen  appealing  to  the  heart  of 

America  through  the  columns  of  the  daily  newspa- 
pers which  every  literate  reads 

Every  reader  of  Entroe  &  Pi  nusiiot  will  readily 
agree  that  the  laymen  are  right  in  the  assertion  that 
what  this  world  most  needs  is  a  return  to  the  old- 
lime  religion  and  rededieation  to  the  tiospel  of  the 
("■olden  Rule. 

Few  of  us  ever  really  become  so  cynical  or  blase 
that  we  lose  sight  of  the  fact  that  an  Over-ruling 
and  Divine  Provideiicr  has  lieen  at  the  helm  of  the 
Ship  of  Slate  of  this  great  nation  since  It  embarked 
on  the  Seas  of  Time  under  the  command  of  tlie 
immortal  Washington  in  177ri 

Few  of  us  indeed  outgrow  the  faith  at  the  lathers 

living  still— that  this  is  the  land  of  equality,  justice 
and  truth,  all  attributes  of  the  Divine. 

And  with  all  of  us  is  the  sacred  recollection  of 
the  still  small  voice  assuring  ti ;  that  if  as  we  ap- 
proach the  throne  of  grace  believing  that  we  may 
ask  and  "we  shall  receive."  we  may  knock  and  it 
"shall  he  opened  unto  us"  and  if  w-e  seek  "we  slutll 
find." 


Google 
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PERSONAL 


Beckoning  Sky- 


FORMER  Governor  Martin  H.  Glynn, 
1  publisher  awl  editor  of  the  Times- 
Union.  g»ve  an  address  before  the  Capi- 
tol District  Gub  of  Printing  Home 
Craftsmen  at  a  dinner  at  the  Hampton 
hotel.  His  subject  was  "The  Art  of 
Printing."  Hiram  Sherwood,  president 
of  the  Sherwood  Printing  Company  of 
N>w  York,  spoke  on  "Executive  Co- 
operation" and  John  Kyle  of  the  "Pic- 
torial Review"  on  "The  Craftsmen's 
Cloh.  Its  Objects  and  Benefiu." 

M.  D.  Hunton.  who  for  a  number  of 
rears  has  been  in  charge  of  the  eastern 
effke  of  the  San  Francisco  Examiner, 
Los  Angeles  Examiner,  Chicago  Exam- 
iner .md  Boston  Advertiser,  has  resigned 
from  the  Hearst  orcaniiatinn  and  Joined 
she  firm  of  Cone  &  Woodman.  Inc.,  of 
which  he  will  be  vice-president.  The 
inn  will  be  known  as  Cone,  Hunton  & 
Woodman,  Inc. 

Walter  C.  Nichol,  proprietor  of  the 
Vancouver  Province,  has  been  appointed 
lieutenant  governor  of  British  Columbia 

Henry  Chapin,  a  member  of  the  staff 
of  the  New  York  Evening  Post  and 
Miss  Paula  Van  Dyke,  daughter  of 
Henry  Van  Dyke,  diplomat,  author  and 
poet,  were  married  December  27  at  the 
home  of  the  bride's  parrnts  at  Princeton, 
V  .1.  Mr.  Chapin,  following  his  service 
in  the  war.  spent  a  year  at  Oxford 
University,  before  he  joined  the  staff  of 
the  Poit. 

Fred  I..  Weede.  for  eleven  years  gen- 
eral manager  of  the  Erie  (Pa.)  Evening 
Herald.  Icfl  recently  fur  Miami,  Fla.  He 
was  formerly  connected  with  the 
delphia  Press,  He  has  left 
work  and  will  take  a  long 
southern  skies. 

Robert  Stead,  director  of  publicity  in 
:be  Canadian  Government's  Dei>artment 
of  Immigration,  and  iormcr  newspaper 
man.  has  written  a  Canadian  "best  seller" 
named  "Dcnnison  Grant."  It  is  a  novel 
dealing  with  western  Canada. 

Bccklcs  W'illjon,  a  well-known  Cana- 
dian journalist  and  author,  has  sailed 
from  England  to  West  Africa  to  conduct 
a  publicity  campaign  for  the  Governor 
of  West  Africa  with  a  view  to  promote 
trade. 


THE  EDITORIAL  ROOMS 

Al  Evans,  feature  and  outdoor  recre- 
ation writer  for  the  St.  Paul  Dispatch- 
I'.jtiter  Press.  has  been  in  the  hospital 
I'ao  weeks  suffering  from  neuritis. 

Charles  Stewart,  late  of  the  Winnipeg 
Free  Press  and  Bulletin,  is  now  rewrite 
man  for  the  St.  Paul  Daily  News, 

Fred  J  McCormkk  has  resigned  frnm 
the  circulation  department  of  the  St, 
Paul  Daily  News. 

bo  was  editor  of  the 
Canadian  Courier,  is 
i  editorial  charge  of  the  Tomahawk 
al  numl'cT  nf  which  hat  just  ap- 
t  in  Toronto  as  the  official  publica- 
tion of  the  projecsed  Fotk  County  Ath- 
letic Club. 

Paul  Townsend,  formerly  of  the  city 
staff  of  the  Buffalo  Times,  is  now  with 
the  BntTalo  Enquirer. 

P.  D.  Fahrteslock  of  the  Buffalo  Com- 
meri'ial  lias  been  appointed  director  of 
publicity  for  the  American  Bowling  Con- 
gress tournament,  to  be  held  in  Buffalo 
Feliruars  28  to  March  31 

B.  G  Kaufman,  formerly  of  the  Lon- 
don (F.ng  >  Daily  Mail,  has  joined  the 
Hitorial  staff  of  the  Ottawa  (Out.)  Citi- 
xen,  He  had  a  distinguished  war  record, 
winning  the  Order  of  the  British  Em- 
pire,  the  D  F.  C.  and  the  Military  Cross. 
.1  Lewi-  Milligan.  litrrarv  edit  r  of  the 


Toronto  Globe,  has  just 
of  verse,  entitled  "The 

line." 

William  H.  Rocap,  sporting  editor  of 
the  Philadelphia  Public  Ledger,  has 
been  appointed  Pennsylvania's  represen- 
tative at  the  convention  of  tfe  Army, 
Navy  and  CivDian  Board  of  Boxing  Con- 
trol in  New  York  this  month. 

First  Lieutenant  Cornelius  Vanderbilt. 
Jr  .  New  York  millionaire,  and  a  membeg, 
of  Governor  Nathan  L.  Miller's  military 
staff,  will  cover  the  legislature  this  year 
for  the  New  York  Times. 

Stanley  W  Bogert,  for  IS  years  re- 
porter, editor  and  copy  reader  for  the 
Cleveland  Press,  but  during  the  past  18 
months  Cleveland  correspondent  for  the 
Philadelphia  Public  Ledger,  has  been 
railed  to  the  "home  office,"  to  become 
managing  editor  of  the  Business  Sec- 
tion of  that  paper.  Mr.  Bogert  moved 
Ins  family  to  Philadelphia  last  week.  He 
will  be  succeeded  in  (.Iceland  by  John 
W.  Love,  industrial  and  other  feature 
writer  of  the  Plain  Dealer  local  staff. 
Mr  Love  has  given  much  time  to  indus- 
trial matters.  Another  Cleveland  news- 
paper man  shiftbig  his  labors  is  "Van" 
Caldwell  of  Die  Plain  Dealer  local  staff. 
He  has  looked  after  educational  affairs 
largely  and  was  formerly  an  instructor 
in  Western  Reserve  University.  He  has 
joined  the  local  stall  of  the  National 
.safety  Council. 

Kent  Watson,  well  known  Southwest- 
ern newspaperman,  has  succeeded  C  H 
Oudkirk  as  Fort  Worth  manager  of  the 
International  News  Service. 

Mrs.  Edmund  Phillips,  who  conducts 
the  society  column  of  the  Toronto  Mail 
and  Empire,  and  J.  C.  Boylen.  secretary 
to  the  Provincial  Minister  of  Agricul- 
ture, and  formerly  of  the  Toronto 
Telegram  editorial  staff,  have  been  ap- 
l«uited  to  the  board  of  moving  picture 
censors  by  the  Ontario  government. 

Henry  A.  Pierce,  assistant  editor  of 
the  Spokane  Daily  Chronicle,  is  a  candi- 
date for  the  office  of  Imperial  Outer 
Guard  of  the  Mystic  Shrine,  and  his 
name  will  be  presented  at  the  imperial 
session  at  Savannah,  Ga .  next  May 

john  D.  WebK  copy  reader  on  the 
DOMtr  Rocky  Mountain  News,  and  Mis* 
Margaret  Gleason  of  St.  I.ouis  were 
married  in  Springfield,  111.,  last  week 
Mr.  Webb  was  formerly  telegraph  editor 
on  the  Illinois  Stat,-  Register,  Springfield 

Mr,.  Elsie  Boyle,  who  has  heeii  in 
charge  of  the  Cleveland  Plain  Dealer 
Library  for  nearly  two  years,  has  re- 
signed and  gone  to  Minneapolis,  in  a 
similar  situation  with  the  Journal,  She 
was  accompanied  by  her  husband,  who 
was  a  copy  reader  on  the  P.  D  and 
will  hold  a  like  position  on  the  Journal. 
Mrs.  Boyle  was  connected  with  the 
library  and  reference  departments  of  the 
Plain  Dealer.  News  and  Press  for  about 
"»  years.  Her  successor  is  Fred  Kings 
bury  who  has  been  with  the  Plain  Dealer 
several  rears  in  the  capacity  of  reporter, 
copy  reader  and  assistant  State  editor. 

David  Comfort  has  resumed  the 
editorship  of  the  Marietta  (Ga.)  Journal 

G  C.  Grant,  a  western  newspaper  man, 
m.  tlOW  on  the  city  copy  desk  of  the' 
lor.mto  Globe  He  was  formerly  with 
the  defunct  Hamilton  Times. 

Lowell  C.  Pratt  has  become  city  edi- 
tor of  the  Pomona  .'Cal  l  Progress. 
He  was  a  member  ot  the  1930  cla><  of 
tl»e  Columbia  University  School  of 
Journalism,  and  for  several  months  past 
has  Urn  on  the  staff  of  the  Springfield 
<Ma<s  1  Republican 

Donald  H   Higgins.  city  editor  of  the 
New    Orleans    Item,    and    Miss  Ora 
Rhode*,  of  this  city,  have  become  en- 
Thr  announcement  was  made  in 


A  E.  (JACK)  JOHNSON,  member 
of  the  United  News  Service  staff 
in  London,  recently  increased  his  already 
high  reportorial 
prestige  by  land- 
ing an  exclusive 
interview  with 
Queen  Sophia  of 
the  Greeks.  John- 
son was  assigned 
to  King  Constan- 
tine  when  it  be- 
came evident  that 
that  monarch  was 
to  return  to 
Athens  and  re- 
mount the  throne. 
H  i  s  interview 
with  the  Queen 
came  at  a  time  when  international  atten- 
tion was  centered  on  the  royal  couple 
temporarily  exiled  in  Lucerne  and  was 
widely  published 

Johnson  took  the  course  in  journal- 
ism at  the  University  of  Kansas  and  then 
-tarted  his  newspaper  carecT,  like  many 
newspapermen  who  have  become  well 
known  in  the  press  association  field,  on 
the  Kansas  City  Times.  He  joined  the 
United  Press  staff  at  Chicago  about 
seven  years  ago,  later  returning  to  Kan- 
sas City  as  United  Press  bureau  manager 
at  tliat  point. 

He  was  taken  to  Washington  during 
the  war  where,  on  the  diplomatic  "run" 
he  scored  some  striking  "beats."  After 
leaving  the  aviation  service,  in  which 
he  was  enlisted  for  a  time,  he  again 
joined  the  United  Press  staff  in  New 
York  and  when  the  United  News  service 
was  created  eighteen  months  agn  was 
drafted  for  service  on  the  New  York 
bureau  of  that  organisation. 

Soon  afterward  he  was  sent  abroad  as 
.i  member  of  the  United  News  lamdnn 
•lafl,  and  since  that  time  has  covered 
the  Irading  international  developments 
in  Eur.-pe. 

the  bride-to-be.  Each  of  the  friend's 
(.resent  wa«  presented  a  copy  of  the 
"Unite'm."  a  four-page  miniature  news- 
paper..the  front  page  of  which  was  de- 
voted to  stories  of  Mr.  Higgins'  rescue 
from  harhelorhood  and  llie  following 
t«  :es  :  i  comics  oi  mai  i  ied  i  h  edi- 
torial comment  on  the  city  editor's 
by  the  Item's  star 


March  ,6TI*  "  * 

Montagu  Tancock,  reporter  on  the 
Omaha  World-Herald,  has  .been  ap- 
pointed manager  of  the  Bureau  of  Pub- 
lic ity  of  the  Omaha  Cnamber  of  Com- 
merce, succeeding  Arthur  C.  Thomas 
who  resigned. 

Herbert  H  McCormick,  formerly  city 
lull  man  on  the  now  Hartford  (Conn.) 
Post,  has  entered  the  employ  of  the  Trav- 
elers Insurance  Company  in  Hartford 

William  J.  Crawford,  formerly  city 
editor  of  the  Hartford  Post,  is  op  the 
copy  desk  at  the  Fairchild  Textile  Pub- 
lications in  New  York. 

Hugh  Fullcrtwi  is  now  sports  editor 
of  tl«  New  York  Evening  Mail. 

E.  V,  Parrish,  for  many  years  man- 
ager of  the  Bureau  of  Publicity  of  the 
Omaha  Chamber  of  Commerce,  and  later 
educational  secretary  for  the  Nebraska 
Food  Administration  during  the  war, 
has  recently  gone  to  Kansas  City  with 
the  Journal. 

Clayton  Trost,  for  the  last  ten  months 
with  the  Cedar  Rapids  (la.)  Evening 
Gaielte,  has  resigned,  to  become  man- 
ager of  the  Plara  Theater  at  Waterloo. 


THE  BUSINESS  OFFICE 

E.  A,  Bridgman,  foreman  of  the  Se- 
attle Post-Intelligencer  composing  room, 
has  been  promoted  to  mechanical  super- 
intendent On  the  occasion  of  his  pro- 
motion, the  union  printers  of  the  P.  I. 
chapel  presented  him  with  a  gold  watch- 
chain,  fob  and  cardcase.  He  is  succeeded 
is  foreman  by  Mnrt  Donaldson. 

Otis  C.  Williams,  assistant  business 
manager  ot  the  Worcester  (Mass.) 
Telegram,  and  Miss  Alice  Bradford 
Stevens,  etaiignter  of  Mr.  and  Mrs. 
Charles  F.  Stc  vens,  of  695  Mam  street. 
W  orcester,  were  married  December  18. 

Richard  Whitney  has  resigned  from 
the  advertising  force  of  the  St.  Paul 
Dispatch-Pioneer  Press,  to  take  up  ad- 
vertising on  his  own  account. 

E.  S.  Foley,  who  has  been  advertising 
solicitor  for  the  South  St  Paul  Daily 
Reporter,  has  joined  the  display  ad- 
vertising staff  of  the  St  Paul  Dispatch- 
Pioneer  t're-v 

Robert  C.  Goshorn.  business  manager 
I  the  Winterset  (la.)  News,  and  son  of 
\ithur  Goshorn.  editor  of  the  same  pub- 
lication, and  Miss  Lenore  Rhyno.  of  Des 
•  C<  «finu<d  oh  fair  W) 


true  journalistic  style  at  the  home  of 


The  free  Information 
Service  conducted  by 

FREDERIC  J.  HASKIN, 

from  Washington,  dis- 
tributed 35,024  pieces 
of  educational  litera- 
ture among  the  read- 
ers of  the  Cleveland 
Press  in  one  week. 
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SEAMAN  ALSO  A  BIDDER 
FOR  ONTARIO  TIMBER 


Prsmiar  Utury  Says  Province  Will  Da- 
rive  Annual  Revenue  of  $150,000 
from  Lease  of  Wood  Limit* 
to  E.  W.  Backus 


that  they  wtrt  discriminated  against 
with  rapicd  to  amount  of  bonus  being 
laid  thrnt  by  the  local  papers,  and  de- 
clared they  wiuitd  strike  if  the  amount 
wa>.  not  increased.  Their  principal  com- 
plaint MM  that  they  were  not  getting  U 
much  abo\c  the  scale  as  compositors. 


FORM  CANADIAN  I.  P.  CO. 


<$»-,.-  --  M  Kditos  &  rvaitfilKa) 
Toronto.— In  a  statement  to  the  press, 
relative  to  the  recent  Backus  deal,  the 
Hon.  E.  C.  Drury,  Premier  of  Ontario, 
announced  that  although  it  has  not  been 
the  custom  in  the  past  to  make  public  the 
IIIIMI  of  unsuccessful  bidders  an  timber 
limits  he  would,  in  accordance  with  his 
policy  of  absolute  frankness  on  all  public 
matters,  give  the  names  of  those  who 
tendered,  Following  the  successful 
llackus  tender  of  $50,100.  were  two  ten- 
ders of  J2S.000  each,  one  by  C.  M.  Sea- 
man, of  New  York,  for  the  Seaman  Pa- 
per Company,  and  the  other  by  F.  R. 
Pendleton,  of  Red  Gap,  B.  C.  The 
fourth  tender  of  55,000  was  put  in  by 
W.  J.  Kirkpatnck.  of  the  National  Pole 
Company  of  New  York. 

"So  far  as  the  Province  U  concerned." 
said  the  Premier,  "the  arrangement  with 
Mr.  Backus  will  ensure  to  the  Treasury, 
from  territory  which  is  now  unproduc- 
tive, a  yearly  revenue  varying  from  $1 50,- 
000  to  $300,000,  and  eventually  from  the 
timber  nuw  standing  an  aggregate 
amount  of  from  $8,000,000  to  $10,000,000. 
This  r-timalc  is  based  upon  the  existing 
dues,  whirh  undoubtedly  will  lie  largely 
increased  in  years  to  come.  The  action 
of  the  department  will  help  materially 
to  relieve  the  employment  situation  and 
it  will  contribute  for  many  years  to  the 
prosperity  of  the  whole  Province  of 
Ontario." 


Montreal  Harald  Prasidant  Daad 

Montrem-— Alfred  Leithhead,'  aged  50, 
president  of  the  Montreal  Herald  Pub- 
lishing Company,  Ltd..  passed  away  at 
Oulrcmont,  (Jue..  la't  week.  Mr.  Leilh- 
head  was  for  many  yeats  connected  with 
the  business  sections  of  newspapers  here, 
having  been  cashier  of  the  Montreal 
Daily  Star  for  many  years.  He  was  at 
one  time  the  manager  fnr  the  Montreal 
Standard,  and  had  been  president  of  the 
Herald  for  two  years  at  the  lime  of  his 
death. 


BLAME  SPORT  PAGES  FOR  SLUMP 

Readers   Missed    Manning    of  Ganaral 
Naws,  Says  Canadian  Profassor 

•  s,;.  M  lo  Koitos  *  FcssisRss) 

Toronto. — In  an  address  before  the 
Open  Forum  here  December  2h,  Prof. 
Gilbert  Jackson,  uf  the  department  of 
political  economy.  University  of  To- 
ronto, and  a  member  of  the  Royal  Com- 
mission on  Unemployment,  asserted  that 
to  a  certain  extent  the  sporting  |>ages 
of  the  daily  papers  were  responsible  for 
the  condition  of  affairs  today.  Too 
much  time,  in  his  opiniun,  is  devoted  by 
readers  to  the  contents  of  the  sporting 
gage,  which  could  more  profitably  be 
spent  in  reading  the  general  news  items. 
As  a  result  of  this  so-called  misspent 


Airplane  to  Covsr  Bank  Raid 

WtXNIfTG. — When  the  Union  Bank  of 
Canada  at  Winkler.  Man  ,  was  held  up 
by  bandits  a  few  days  ago  and  $15,000 
taken,  the  Winnipeg  Free  Fress  rushed 
a  reporter  to  the  scene  of  the  crime  in 
an  airplane.  The  45-mile  journey  was 
made  in  half  an  hour  by  Cecil  Lamnnt. 
Free  Press  reporter,  who  made  a  quick 
round-up  of  the  details,  took  pictures  of 
the  bank  building  and  persons  involved 
in  the  ease,  and  rushed  hack  to  the  city 
again, 

Mill  Doublas  Output 

Montreal.  Que-  Robert  Sweeney,  di- 
rector of  the  Western  Canada  Pulp  4  Pa- 
per Co,  which  is  the  reorganized  Rainy 
River  Pulp  &  Paper  Company,  an- 
nounces that  the  output  of  the  Howe 
Sound  plant  will  be  doubled  to  make  it 
40  tons  of  kraft  paper  per  day.  He  also 
hinted  that  he  might  ;n  the  near  future 
launch  another  pulp  project  in  British 
Columbia. 


Capitalised  in  Quebec  for  $20,000,000 

to  Malta  and  Daal  in  Paper 

rSrrr.-at  lii  Envoi  It  PsM  mass) 
Montreal. — letters  patent  have  just 
kccU  issued  by  the  Quebec  Government 
to  lite  Canadian  International  Paper 
Company  of  Three  Rivers,  with  a  capital 
uf  j_s>UM.0uU  The  new  company  pos- 
MsM  huge  buildings  in  Three  Rivrrs, 
where  it  has  begun  to  manufacture  sul- 
phite. The  manufacture  of  l>apcr  will 
begin  next  Summer.  The  company  has 
lumber  limits  in  the  Sl  Maurice  district 
said  to  be  sufficient  fur  all  nerds  during 
the  next  hundred  years. 

The  temporary  director*  are:  Philip 
T.  Dodge,  president  of  the  International 
Paper  Company  of  New  York;  Roljert 
F,  Grant,  manager  of  the  St.  Maurice 
Lumber  Company,  Three  Riven  .  Hon 
.lacnurt  Bureau,  K.  C,  M.  P.;  P.  Bique, 
K,  C\i  linn.  Wilfrid  Gariepy,  K  C.  of 
Three  Rivers.  The  company  has  the 
right  tn  manufacture  and  deal  in  all 
kinds  of  wood,  pulp  and  paper. 


bis  piMtion  of  police  magistrate  for  at 
legeil  laxity  in  enforcing  Ontario  l»q."'" 
statute-.   A  full  iniiiiry  into  the  charges 
was  promised. 

Ttxorctti.— The  Ontario  Government 
has  appointed  John  A.  Patersun,  K.  C. 
tn  conduct  an  inquiry  into  the  suspen- 
sion of  David  Hastings,  police  magis- 
trate of  Dunnville  and  editor  and  pub- 
lisher of  the  Dunnville  Gaxette.  Mr. 
Hastings  was  recently  removed  from 
office  by  Attorney  General  Raney  be- 
cause of  an  alleged  maladministration  uf 
the  Ontario  Temperance  Act. 


Mattagami  Will  Cut  Wagas 

T<*ostOl— The  plant  of  the  Matta- 
gami Pulp  &  Paper  Company  at  Smooth 
Ruck  Falls,  Ont.,  is  closed  down.  All 
operations  there  have  been  suspended 
until  after  the  New  Year.  According  to 
reliable  reports  wages  lor  bushmen  will 
lie  rut  lo  $40  a  month  and  hoard 


Will  Probe  Chare*  Against  Editor 

Toronto. — W,  A.  Fry.  rditor  and  pub- 
lisher of  tlie  Dunnville  (Ont.)  Chronicle, 
was  one  of  a  delegation  of  Dunnville  citi- 
zens who  called  upon  the  Provincial  At- 
torney General  here  recently  to  protest 
against  the  suspension  of  David  Hasting*, 
publisher  of  the  Dunnville  Gazette,  from 


Marion  Chronicle  Has  $10,000  Fir* 

Marion.  Ind.— Fire  did  nearly  $10,000 
damage  to  newsprint  and  machinery  in 
the  office  of  the  Marion  Chronicle  De- 
cember 2ri.  The  alarm  wa*  turned  in 
l>v  newsboys  of  the  Morning  Leader- 
Tribune  who  were  delivering  their  Sun- 
day papers.  The  prrssei  of  the  Leader- 
Tribune  were  used  by  the  Chronicle  on 
IVrcembcr  27.  after  which  it  returned  t" 
its  own  plant 


For  "Soldiar-Labor-Farswr"  Group 

Ti*oxr»— It  is  reported  that  plans  are 
under  way  for  a  soldier-labor-farmer 
weekly  to  be  published  here.  According 
to  J.  Harry  Flynn.  vice-president  of  the 
Grand  Army  of  United  Veterans,  nego- 
tiations are  in  progress  with  two  papers, 
one  1  well-known  weekly,  to  add  a  sup- 
plement of  eight  pages,  which  will  con- 
tain the  news  and  views  of  the  G.  A. 
U.  V. 


Thra*  Ontario  W*ekli*s  Co  to  $2 

Toronto. — The  number  of  weekly 
newspapers  in  Ontario  which  have  ad- 
time.  the  people  were  unprepared  for  the  vanced  their  subscription  rates  to  $2  is 
conditions  which  had  loudly  heralded  steadily  growing.  Among  hie  latest  tn 
their  approach.  The  subject  of  his  dis-  take  the  step  are  the  publishers -of  the 
course  was  "The  Cause  and  Cure  of   Oaks ille  Star,  the  Simeoc  Reformer,  and 


Unemployment." 


the  Waterford  Star. 


Dominion  Standardizes  Publicity 

Ottawa,  Ont— Plan*  fur  co-ordinat- 
ing the  advertising  and  pro|nganda  work 
of  tl.e  Department  ot  Immigration's  pub- 
licity department  were  recently  perfected 
at  a  conference  here  by  Dominion  and 
provincial  government  delegates. 

Canadian  Paper  Capital  $264,581,300 

Touonti).— According  tn  returns  com- 
piled by  the  Bureau  of  Statistics  at 
Otiaw.i.  the  capital  imrstrd  in  the  pulp 
and  paper  industry  in  Canada,  amount* 
to  -«f>l..*ftl.30O.  Tlie  returns  cover  the 
Op-ration-  of  99  plant*. 


Ottawa  Pressmen  Drop  Strike  Threat 

Ottawa.  Ont. — A  threatened  strike  of 
prRMRMI  on  thr  local  paper*  li.is  heen 
averted  by  thv  men  "hacking  down'"  fol- 
lowing reputation  Of  lis.  fact  that  the 
international  union  would  not  sanction 
"red"   tactics    Tlie    pressmen  heUeved 
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James  P.  McCarthy,  of  the  New 
York  Evening  Telegram  editorial  staff, 
and  a  newspaper  nun  for  .13  year*,  died 
;n  N'rw  York  Dcrcmhrr  26.  aged  49 
vears.  lie  was  at  one  (imc  city  editor 
of  the  WorceNter  ( Ma>»  i  Telegram  anil 
for  aeveral  years  was  with  the  Hrooktyn 
Standard  Union,  later  becoming  Brook- 
lyn manager  for  the  \'e«r  York  Herald. 
He  was  the  author  of  "The  Newspaper 
Worker."  a  textbook  u>ed  in  some 
schools  of  journalism. 

\Y*.  J.  Ilosroap.  aged  58,  at  one  time 
[>art  owner  and  manager  of  the  Lim- 
cr:ric  ( Ireland  I  Chronicle,  died  recently 
it  Portland.  Ore. 

Mas,  Jomx  II.  Tk.nnant.  wife  of  the 
managing  editor  of  the  New  York  Even- 
ing World,  died  December  30. 

Michael  James  Whitty,  editor  of 
the  Aiotli  Magazine,  devoted  to  astro 
logical  and  theosophtcal  matters,  died  in 
Ijis  Angeles  December  27. 

William  Parks,  a  Brooklyn  Daily 
Time,  printer,  died  in  Brooklyn  Decem- 
ber 26.  aged  65  years, 

Rrv.  j'ames  C.RIswoin  Merriil.  father 
of  C.  B.  Merrill,  treasurer  of  the  New 
York  Advertising  Club,  died  la«t  week, 
aired  SO.  lie  was  formerly  president  of 
Kisk  Univeraity. 

William  S.  Okas,  aged  47.  presi- 
dent of  the  Sharon  ( Pa.  i  Herald  Com- 
pany, died  in  Pittsburgh  Decembor  24 
of  a  fractured  skull,  received  when  he 
was  struck  by  a  freight  train  in  Pitts- 
burgh. 

Avgcstt  Chsibsmih,  formerly  con- 
nected with  I -a  Pressc.  Monde  lllustre. 
and  U  Maison  Modrnie.  Montreal,  died 
on  Christmas  Day  in  Montreal.  He  was 
well  known  as  an  essay  ist  and  the  writer 
of  several  books. 


Gl  v  T.  kin  hlh'n,  aited  3o.  publisher 
Of  the  Pacmc  Drug  Review  and  F.iuii- 
tain  Prolils,  died  l>cecmber  JO  in  Port 
lam).  Ore.   He  had  been  ill  only  ten  days. 

Frank  Ernest  Bisiiexl.  a  commercial 
artist  who  has  contributed  to  Vanity 
Fair  and  Sunday  newspapers,  died  De- 
cember 2J  in  Brooklyn,  aged  46  years. 

tive  connected  with  the  Kama,  City  of- 
lice  of  tltc  Ferry- II inley  Advertising 
Agency,  died  recently  of  heart  disease 
in  Kansas  City.  Me  »f  a  member  of 
the  Kansas  i  ity  Star  stall  for  12  years. 

Col.  Jim  Tom  Stocy,  aged  80.  said  to 
have  liccn  the  oldest  active  newspapet 
man  in  the  South,  died  in  Mineral  Wells. 
Tex.  He  was  owner  of  the  Bokchito 
(Okla.)  Newa. 

Mrs.  RoKoa  S.  Chapixv*n  Dud 

Rockforh.  111 — Mrs.  Mae  Chapman, 
wife  of  Roscoc  S.  Chapman,  publisher 
of  the  Rockiord  Morning  Star,  died 
last  week  after  a  brief  attack  of  heart 
trouble.  She  was  born  in  Illinois  in 
INhK  and  her  marriage  with  Mr.  Chap- 
man took  place  in  1W0.  She  is  survived 
by  a  son,  Russell,  who  is  associated  with 
his  father  in  the  management  of  the 
Star,  and  a  daughter,  Mrs.  Eugene  Hall. 


hn«inri»  manager  of  'lie  Wheeling  (W. 
Va.  l  Standard.  Since  1911.  he  has  been 
with  the  I  nitc  d  States  I  emus  Bureau. 


Albert  B.   Elliott  Dead 

Albert  Benton  Elliott,  aged  28,  well 
kuowr.  magazine  and  newspaper  writer, 
died  December  28  at  Summit.  N.  J.,  of 
pneumonia.  Mr.  Elliott  Had  been  on  the 
staff  of  Good   Housekeeping  Magarine 

Ac  United  War  WonT*c«nqSaU»jii  of 

1918. 


the  staff  of  the  New  York  Herald  and 
in  two  sear*  was  made  city  editor. 

Mrs.  Wil  V.  Tufford  Dud 

Cli.mox.  la  — Ida  A.  Tufford.  wife  of 
Wil  V  Tufford.  secretary  of  the  Inland 
Daily  Press  Association,  died  here  re- 
cently after  a  brief  illnesi. 


S»»l  Rrtchi.  KUIad  by  Car 

Springfield,  III.— Samuel 
many  years  the  editor  of  the  Warrens- 
burg  (III.)  Tunes,  is  dead  from  in- 
juries received  when  he  was  struck  by 
a  street  Car  in  Decatur  last  week  Mr. 
Ritchie  was  Ml  years  old  but  was  still 
active  14  editor  and  publisher  of  the 
\\  arrr-inburg  Times. 


of  Smith  F. 

Frhhwt.  I  .  I  -Smith  F.  Pearsall. 
former  publisher  and  editor  of  the  Nas- 
sau County  Review,  a  weekly  newspaper, 
died  December  29  of  pneumonia. 


of  Edgar  J.  I 

WaSHEHCTON.  D.  C—  Edgar  J.  Gibson, 
aged  70.  former  newspaper  man  and 
writer  on  tariff  matters,  died  December 
29  in  this  city.  Before  retiring  front 
newspaper  work,  he  was  connected  with 


Truck  Killed  Wo 

Pun  AMTriiiA.— Wnljtan  Dixcy,  well- 
knowii  advertising  man,  was  killed  here 
Ikccinfjcr  22  by  a  motor  tnirk.  He  at 
one  time  was  editor  of  Printers'  Ink 
and  was  one  of  the  founders  of  the 
Sphinx  Club,  New  York.  He  had  been 
associated  with  several  large  corpora- 
tions  as  advertising  manager. 

John  F.  Lind.ley  Dead 

Plainpiu.u,  N,  J.— John  F.  Liudsley, 
aged  65  years,  former  owner  of  the 
Morristown  (N.  J  i  Chronicle,  died  De- 
cember 29  in 


as  managing  editor  of  the  Baltimore 
News,  editorial  writer  and  Washing- 
ton correspondent  nl  the  New  York 
Tribune,  ami  the  Philadelphia  Press,  edi- 
tor of  the  Oswego  <N.  Y.)  Times  and 


Colotsstl  A.hl.y  W.  Cola  Dud 

Wx_>r  Pittston,  Pa— Cnkmel  Ashley 
W.  Cole,  one-time  executive  of  the  New 
York  Herald,  died  here  December  24. 
aged  80    In  1866.  Colonel  Cole  joined 


The  Atlanta  Journal 

ATLANTA,  GA. 

Subicnptwwn  Irie  Ihr  capital  iStI  r>f 
tbe  Federal  Ititemaoonsl  HinWini  Co 
•  ere  «r.tiuur««l  by  stiles  SI  New  Of 
SSSBSS,  tlcc.  I*.  lullows: 

O-xU   ii.ssr.iww 

t«h   \jmjmm 

  na.ns.aa 

Swus  Cantba  

FlarUa    lH.asata 

This  -Eiae  La»"  bsnV  will  aid  fresl! 
ihr  rsprjrl  '  f  rvtlon  st  tsir  prices. 

Gtatfia  l.tadi  the  South 
And  The  Jourm 


BUFFALO 


BIG 


BUSY 


BUYING 


The  Dun  lop  Tire  Company  made  careful,  expert  analysis  of 
possible  locations  for  its  American  plant. 

In  every  branch  of  this  exacting  test,  Buffalo  topped  the  list. 

Diversified  industry  makes  Buffalo  exempt  from  "hard  times." 
The  city  produces  58%  of  all  lines  of  goods  recognized  by  the  U.  S. 
Census  Bureau. 

Buffalo  and  its  rich  suburban  and  rural  fields.  READ  and 
BELIEVE  the 


Buffalo 


Express 
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Editor   &   Publi$her   for   January   1,  1921 


J.  J.  SMITH  BUYS  TRADE  PAPER 
Former    Birmingham    Publisher  Pur- 

clwMI  Dry   Good.  A  App.rel 

James  J.  Smith,  formerly  publisher  of 
the  Birmingham  (Ala.)  Ledger  and  one 
oi  the  best  known  newspaper  men  in  the 
smith,  hat  purchased  outright  the  Coldry 
Publishing  Corporation,  publishers  of 
Dry  Goods  &  Apparel,  one  of  the  lead- 
ing international  publications  in  that 
held. 

Dry  Goods  &  Apparel  is  a  New  York 
monthly  that  was  established  in  1899. 
The  price  l»aid  by  Mr.  Smith  was  not 
announced  but  the  Loldry  Cnrporation 
U.  incorporated  for  $100,000.  The  sale 
was  handled  by  J.  B.  Shale.  The  deal 
was  closed  last  week  and  Mr.  Smith 
took  charge  immediately,  all  of  the  mem- 
bers of  the  Colhry  Company  retiring. 

J.  W.  Stanley,  editor  of  Dry  Goods 
&  Apparel  (or  the  last  ten  years,  re- 
mains with  the  publication  in  the  same 
capacity. 


Daily,  and  reaching  few  save  the  legal 
fraternity,  can  be  classed  as  a  newspaper 
and  as  such  receive  contracts  for  publi- 
cation of  legal  notices.  The  Commer- 
cial's attorney  charges  such  publications 
are  "in  reality  handbills." 


Maj.  Williams  Die* 

Major  George  F.  Williams,  veteran 
New  York  newspaper  man,  died  Decem- 
ber 29,  in  New  York  Oty.  He  was  at 
one  time  managing  editor  of  the  Tiroes 
am*,  served  in  the  same  capacity  on  the 
World  He  was  the  author  of  "Half  a 
Cmtury,"  "New  York  Newspaper  Life" 
and  other  books.  Major  Williams  was 
bom  in  1837. 


Florid*  Dairy  Sold 

Lakeland.  Fla.— Harry  R.  Brown. 
r<lit.,r  of  the  St.  Augustine  Record,  on 
December  t.  purchased  the  Lakeland 
Evening  Telegram  from  M.  F.  Heather- 
ington.  He  will  dispose  of  his  interests 
in  St.  Aligusline. 


Pierton  Goes  Abroad 

Joseph  Pierson,  of  the  Chicago  Trib- 
une, has  sailed  for  Europe  as  the  reprr- 
sentative  of  American  press  wire  as*>- 
ciatiotis  and  publishers  interested  in  in- 
ternational wire  and  radio  communica- 
tions The  next  meeting  with  govern- 
ment officials  for  the  purpose  of  discuss- 
ing radio  communications  will  be  held 
at  Washington,  January  4. 


Fight  Printing  Award  to  Latjal  Daily 

Buifalo. — Franklin  R.  Brown,  .attor- 
ney for  the  Buffalo  Commercial,  has  ob- 
tained a  temporary  injunction  restrain- 
ing the  award  of  the  contract  for  city 
printing  to  the  I-egal  Daily,  a  publica- 
tion which  submitted  low  *id  tnr  this 
work  in  1921.  The  courts  will  be  asked 
to  pass  upon  the  question  of  whether  a 
publication  with  a  circulation  of  300.  as 
admitted  by  the  owners  of  the  Legal 


Georgia  Pr*u  Meeting,  Jan.  10 

Atlanta.— J.  Kelly  Simmons,  editor 
and  proprietor  of  the  Telfair  Enterprise 
and  president  of  the  Georgia  Press  As- 
sociation, has  called  a  special  meeting 
of  the  association  at  the  Hotel  Lanier, 
Macon,  about  January  10 


Mm     .  Into  N*w  Horn* 

tPy  TtUf-^lr  •.  a  Faauaass,) 

CiiATTAxmniA.  Teim..  Dec.  31— The 
News  issued  a  special  hnuse-wannins 
edition  today  in  celebration  of  the  occu- 
pancy of  its  new  home.  A  public  recep- 
tion will  hr  held  in  the  new  building  to- 
morrow. 


Bureau  of 
Canadian 
Information 

THE  Canadian  Pacific 
Railway,  through  its 
Bureau  of  Canadian  Infor- 
mation, will  furnish  you  with  the  latest  reliable  in- 
formation on  every  phase  of  industrial  and  agricul- 
tural development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada.  Additional  data  is  constantly  being 
added. 

No  charge  or  obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use  of  it. 

Canadian  Pacific  Railway 

Department  of  Colonization 
and  Development 


165  £.  Ontario  St. 
Chicago 


33S  Windsor  Station 
Montreal 


1 270  Broadway 
Now  York 


MERELY  A  MATTER  OF  MILLIONS 

Million*  of  people  growing 

Million!  of  bushels  of  wheat 
Millions  of  bushels  of  oats 

Millions  of  bushels  of  corn 

Millions  of  head  of  cattle 
Millions  of  head  of  sheep 

Millions  of  head  of  hogs 

All  of  which  are  turned  into 

MILLIONS  OF  DOLLARS 

Indiana  people  believe  in  co-operation.  They 
buy  of  Indiana  people.  As  a  result — Indiana  of- 
fers exceptional  opportunity  through  this  list  of 
her  dominating  newspapers  to  National  Advertisers 
Becking  new  outlets  for  their  wares  and  new  trade 
connections  with  Indiana's  progressive  merchants. 

Give  Indiana  intensive,  eo-nperative  cultivation. 

These  Indiana  daily  newspapers  ran  do  a  great 
sen  ice  for  you.    Put  them  to  work. 


Circu- 
lation 

♦Crawfordsville  Review   <M)  4,003 

Decatur  Democrat  (B)  3,044 

♦Elkhart  Truth  (E)  9,311 

Evanavillc  Courier   (M)  22,271 

EvanivUle  Courier   <S)  20,571 

•Fort  Wayne  Journal-Gaiette  (M)  28,460 

•Fort  Wayne  Journal-Gazette  (S)   

tFort  Wayne  Newa  and  Sentinel  (E)  33,313 

•Gary  Evening  Post  (E)  6,093 

Goshen  News-Time*  (E)  3.073 

•Huntington  Preaa   (M)  3.650 

•Huntington  Press   (S)  3,828 

tfLafayette  Journal- Courier   (MSE)  18,402 

LaPorte  Herald  (E)  3,605 

Richmond  Palladium   (B)  11,830 

South  Bend  Newi-Times  (M)  10,264  i  1KSQ. 

South  Bend  News-Times   <E>  6,630  f  ,D  0" 

South  Bend  Tribune   (E)  16,261 

Government  Statementa.  October  1st,  1920. 

*A.  B.  C.  Publisher;'  Statement,  October  lat,  1920. 

-Publishers'  Statement 

tfGovernmcnt  Statements,  April  lat,  1920. 

••A.  B.  C.  Publishers'  Statement,  April  lat,  1920. 


Rate  foi 
5,000  lines 

.02 

.02 

.04 

.05 

.05 

.07 

.07 

.08 

.035 

.015 

.025 

.025 

.05 

.025 

.OS 

.05 

.05 


GoogI 


Pennsylvania 


These  products  are  being  pro- 
duced by  the  people  of  Penn- 
sylvania: 

235,000,000,000  tons  of  coal. 

65,000,000  pounds  of  tobacco. 

61,000,000  bushels  of  corn. 

36,000,000  bushels  of  oats. 

29,000,000  bushels  of  pota- 
toes. 

22,000,000  bushels  of  wheat. 
7,000,000  bushels  of  buck- 
wheat. 

5,000,000  bushels  of  rye. 
4,000,000  tons  of  hav. " 

These  products  are  alone  stu- 
pendous enough  to  make  any 
state  a  great  state.  They  all  go 
into  a  receptive  market,  a  market 
where  prices  are  high  and  a  de- 
mand brisk. 

Pennsylvania,  industrially,  is 
a  veritable  keystone  state,  and  no 


one  branch  of  industry  can  put 
the  state  out  of  the  running  as  a 
commercial  prospect. 

National  advertisers  using 
local  daily  newspapers  in  Penn- 
sylvania will  keep  right  in  the 
front  rank  of  interest. 


Cu-cu-  2.500  10,000 

UtJoo  Line*  Line* 

'AJ  lento  wn  Call  <U)  Item.  (E)  31,255  .10  .10 

*Altoon*  Mirror   <E>  22,530  .06  .0* 

Altoon*  Times  Tribune   CM)  15,049  05  M 

Beaver  Fall*  Tribune   "(E)  5,413  .025  025 

Bethlehem  Globe   (E)  7,295  .04  .04 

•Chester  Timet  and  Republican  (MAE)  15.216  .065  .05 

Coatesville  Record   (E)  5,267  .021  .021 

ConnellsvUle  Courier  (E)  5,162  .0179  .0179 

•Easton  Express  (El  11,556  .04  .04 

Easton  Free  Press  (E)  15,648  .05  .05 

Erie  Dispatch  (H)  Herald  (E)  (MftE)  17,667  .065  065 

Erie  Dispatch-Herald   (S)  12.518  .07  .07 

Franklin  News-Herald   (E)  6,650  .045  .04 

•Harrisburg  Telegraph   (E)  52,556  .095  .095 

Johnstown  Democrat                  ..(M)  10.990  0425  .0425 

•Lancaster    Intelligencer    and  News- 

Journal   (MAE)  26.266  .10  .10 

Lebanon  Daily  New*  (E)  8,511  .035  .055 

New  Castle  Newt   (E)  12,349  .0357  .0357 

Oil  City  Derrick   (M)  6,467  .04  .055 

Philadelphia  Record   CM )  109,575  .25  .25 

Philadelphia  Record   (S)  117,132  OS  .25 

•Pittsburgh  Dispatch  (M)  56,178  .17  .IS 

•Pittsburgh  Dispatch                       (8)  70,382  32  .18 

Pottsvflle  Republican   Qt)  11,357  .055  .045 

Scranton  Republican   CM)  31,153  .11  .10 

Scranton  Times   <E)  54,001  .13  .10 

tfSharon  Telegraph  (E)  5,554  M  .03 

Warren  Mirror   (E)  3,211  .0179  .0179 

•Washington  Observer  ft 

Reporter   (MAE)  14,959  06  .05 

West  Chester  Daily  Local  News     (E)  12.264  .03  .03 

WOkei-Barre  Time.. Leader   (E)  18,037  .05  .05 

York  Gazette  ft  Daily  (M)  15,014  .045  .045 

Government  Statements,  October  1st,  1920. 

•A.  B.  C.  Publisher's  Statement.  October  lit,  1920. 

t "Government  Statements,  April  1st,  1920. 

••A.  B.  C.  Report.  April  lit.  1920. 
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Editor   &   PnbtUhrr-JZr   JamirFSt  r, 


TIPS  FOR  AD  MANAGERS 


Da-achy  aY  C«.,  «  Murray  Mrcet,  Ncv  York. 
Planning  nr«  *\mp<  r  <:  »fnpanrn  lor  "Jello," 
liercu^orf  plat-rd  caclumd*   in  maftaalDe*. 

A.  R.  Elliott.  Inc  tt  We*t  Broadway, 
York.   Plar.nin*  »»-Mnc.  2  colnnin   mtw  of 
newspaper  aulvertiswrirnt*  Tor  Lea  A  Perrin* 

v,  .      ■  i :  i  -I.  i  Sauce." 

CrtiMr<KriM«Jt  Cwimiy.  Inc.,  15*  Mil- 
waukee i  venue,  MilwMker.  Will  BW  new*. 
l>A(irr*  *txl  farm  paper*  in  campaign  bet  fig- 
|il»r.rd  for  the  trfron-Ku»Jmrr  Cartipaoy*. 
t>d*r  KupiiU.  Iowa.  Will  Ma  new  •paper* 
and  other  mriliu  yj  Campbell  Heaiina;  Com- 
pany, De«  M  iv  r  ;  la. 

AJftad  J.  Silberatwli*,  IS  Weal  Hth  ilree!. 
New  York.  l"*inr  tn^trmtoWan  newspaper* 
for  r'rceJberiier  &  K««rh,  retail  iurrrimre 
|imll«M. 

n  W.  Ay«r  A  Son.  .Ml  Cbr»tnwt  iind, 
Philadelphia.  Maudlin*  adicrti*ing-  fnr  the 
IjIim  Container  A'uxiatwn  ol  America. 

P.  p.  0*K#«4e  AaWtUiaff  Armey,  4S  Brotn- 
Arld  iireet.  R«Mun.  Handling  sri*rei.ai*ig  lor 
the  Direct  Impufung  Company  of  Button. 

Oorir  V.  EWWd  Company.  San  Fran- 
riwo.  WiH  handle  a  national  ■  •-  paign,  lea 
turir>K  "Hitunnr,"  pT»ieciive  bitutmruni*  coat- 
■V  mtmnlactoied  by  Hill,  llubbrl  V  Co.,  San 
Kratvcinr"- 

MJUhall-Fa-.i     Advecti»ir*a-     Company.  7 

Straili  Dearborn  atreet,  Chicago,  ^will  ■»* 
nr**|*ptr»  f«r  ilie  Prairie  Metal  LraiMtnm, 
lm-  ,  Kureka.  111-,  inauu.actvrer  oi  the  "frame 
ulildtiat*"  ventilatnT. 

Brttin»-Tnomr>«««-M«Jdan.  Inc..  Pioneer 
lltdg,  St  Paul.  Will  «**  ipace  In  one  general 
medium.  variuU*  papers  and  amue  "P0""* 
Juurnalt  for  tbr  Miunetota  Mining  ami  Man- 
laetunng  Company  of  St.  Paul.  Sand  paper 
will  be  the  product  advertised.  Al«»  u  i  * 
farm  and  f>u»inr»i  jmirmul-  Uft  the  Park" 
Safely  Hitch  Company.  advertising  patented 
'hilt-he*  (or  tract  of  9. 

BUcketta*  Company.  116  WrM  4S*d  »ire*t, 
\rw  York.  Handling  adieMiwng  for  Colo- 
,.  nl  OiniiWal  iVrparation.  Reading,  Pa-. 
manufacturer  of  "Fijrofan,'*  an  ro*ect  em- 
lerminator. 

John  BiKKanan  Adverlfetag  Agtmcy.  0Mn 
niiltf  .  Lloiion  Hamllinir  advertising  fur  Pair 
OniV  chocolate.  Hnvr  Confectionery  Com- 
pany, f'ambndgr.  Mm*. 

Stavrura  «%  Shaltr.  law..  14  Kaat  Jack  ton 
huulcvard,  Chicago.  Handling  advenisng 
lM  the  Redmanol  (liemkal  Prodnctt  Com 
pany,  moulding  material,  and  1bc  Jane 
Kaduiior  Coanpanr,  autumobde  radiator*,  both 
of  t'hivagix 

Fidelity  AJvwrtfclag  Aftacr.  Garfield  Bldg  , 
i  h icacn.  Handling  adverimnr  f»r  RumcII 
Ar  Co.,  trartor*  >-  I  threshers.  Ma«»illoei, 
Ohm.  and  the  Ohio  Brd  Spring-  Company, 
t  let  eland,  Ohio, 

Trmd  hi.  RandaJI  Cema«»y,  T.ylton  Bldg.. 
Chicago.  Handling  advertising  fnr  Interna- 
lir^nal  Tag  Company,  Clucago,  and  th*  K»llen 
I'hemical  Company,  l^naing,  alicb. 

Gnig  A  Ward.  Ine^  Monroe  Bldr..  Chicajn. 
Handling  adTertiaing  for  the  Hi-San  Mfg.  Co.. 
"Uv>io,"  a  kitchen  cleaner.  A  national  aee/a 
i«per  campaign  will  be  started  in  the  early 
•priu*. 

Ruseel  M.  Seed*  Company.  In*...  W>  Cm- 
vrpjitjr  Miioare,  Lidianapoli*-  Making  yearly 
contract  *    with    newspaper*    for    the  f'tnex 

Company, 

CritchAeld  *  Cn,  Rr...ks  Bldr.  Chicamx 
Making  WW  line  rontrai-t*  with  newspaper* 
inr  Kircatone  Tire  ft  Rubber  Company. 

Chartee  H.  FnUer  Company,  Inc.  622  Sooth 
W;iba*h  avenur.  Chacago.    Making  I  me 

contracts  with  newspaper*  lor  F.  A.  Staart 
Company;  making  Ww*)  contract*  ior 
Ilruok*   kupfore  Appliance  Company. 

L  beety  Adwrtlaimx  Agewcy.  H°  Sth  avenae, 
Xr«  York  Makmu  Wj>*l  line  contracts  with 
tir«»pdpers  ior  C  v»'-  Pw«t  &  Pen  mm  f>rr*l. 

Frank  *i anion.  Inc..  -tM  Jth  aienoe.  Nr» 
Vork.  Making  yearly  contracta  with  nc«v 
paper*  tor  Sturtrliaker  Corporation. 

Owl  Adverthrtnc  Aawm=y,  Tetre  Haute,  Cn«l. 
Making  J.ty«  lin*  cmirai-t*  with  newspaper* 
Cor  P.  D.  0  A  flee 

Scott  a>  5ea*t,  Inc-  »»  eY«fd  4!nd  street. 
New  VWk     Making  contr>u.-lt  with 

neuripaper*  foe  Karein  Company, 

C.  Beewer  faaith,  BiMfon,  Man.  Makfng 
yearly  contracts  with  o>ew*napef*  for  Leonard 

tiM  Oil. 

H.  t.  Laown  Anvnrtlamg  Agency,  Ine^  44t> 

■   yearly  con- 

tract*  with   newepnper*  for  United  Statn 


* th  avenue.  New  Yur  k.  si.k  ing  yearly 
Unit< 

Light  and  Heat  Company. 
H.  H.  Good  Adyee-rlalng  Ounpnny.  4j  Mur 

ray  aieeel,  New  York.  Making  yearly  coa- 
trarln  with  newspaper*  for  Carter  Medicine 
Company  and  Dr.  Tutt. 

Plcaed  4  Co..  Inc.,  FO  Cast  *Jrvd  street.  New 
York.  Making  tMth-Umt  vwitracu  with  news- 
paper* lor  Path***  Fmchatige.  Inc. 

Matteeee»-Fi>« arty  Jordan  Conrpnrtx.  140 
Nneih  Deorrwim  street.  Chicago  M»kmg 
lO.Onn-line  contract*  with  newKoperi  lor 
Lnsiauoe  Coffee  Company. 

CrttchJVeld  a\  Cn..  BVt«.k»  Bldg..  Chicago. 
Making  yearlv  coniraeta  wiili  newapapent  for 
American  Radiator  Company, 

Albert  P.  Hill  Company,  Inc.,  -W  Oliver 
%Hirt.  Pittiburgb.  Miking  4,0Do-liae  yearly 
gMlraprtf  with  newspaper*  for  Beech  Chem- 
ical Company, 

Gardner  Ad  Conapaaty.  Inc.,  lf>.*7  Locust 
xtrret  St.  I»uts.  >faking  yearlv  contract* 
whit  farm  poi*f*  for  J.  F.  Gregory. 


Brooke.  Smith  aV  French,  Int.,  Kresge  Bldg., 

IJctnut  Making  l.fTOO-litiP  yearly  contracts 
with  newepaperi  fnr  IJnrnln  Motor  Company. 

Jamba  A  Co.,  Clinlon,  S.  C.  Making  yearly 
contract*  with  farm  papers  for  Piedmont 
Plant  Company. 

Ferry- Hasnly  Compnny.  Inc..  1CD  Wah.jt 
Mtr.  r,  Kama*  City.    Making  c,000-line  yearly  • 

■  with  Dewspapera  for  ETer-Ready 

Hot  Bottle  Company. 

George  Batten  Cnrpnw,  Inc^  Fourth 
Avenue  Bldg ,  Nrw  York.  Making  yearly 
con  tracts  with  newspaper*  for  Electric  Stor- 
age Battery. 

O.  J.  McClure  AdveetJ»ing  Agency,  10 
5ooth  LaSalk  htrrrt,  Chicago.  Sendmg  out 
JO  line  order*  t»  run  JO  time*  in  Southern 
newspaper*  for  Krirbel  Co. 

Frank  Prwabrw  Caiany,  Inc,  456  4th 
avenur,  Neo  York.  Sending  out  SSd-linr  eon 
tracts  to  run  4J  tiroes  in  a  sciretrd  Hal  «( 
newspaper*  for  Slirerlded  Wheat,  Niagara 
Fall*.  W.  Y. 

Erwtn.  Waaey  A  Co,  «  Ka»l  Washington 
Mrcrt,  Chicago.  Renewing  contreci*  lor 
Gondyear  Tire  A  Ruhber  Company. 

George  1—  Dywr  Company,  Inc..  42  Droadwar, 
New  York.  Making  riflfii-line  cmilractfl  with 
newspaper*  lor  United  State*  Tire  Company, 
New  York. 

Cbariee  F.  W.  NicHoJ*.  Inc..  3)  Bftll  Jack 

•on  Blvd..  Chicago.  Making  S. 000  line  cod- 
Irwgtl  with  newspaper*  in  middle  wee  rem 
citira  *oe  C'.itiadian  Pacific  Railroad. 

F.  Wallet  Arrmtrong.  N.  American  Bldg.. 
r>iW*P|ikia  Makir.g  JjOUVUne  contract*  with 
Pacific  •  ■     '  paper*  ior  Gerard  cigar*. 

Beer*  Adverting  Agewcy .  lla**na,  and  l«J 
4th  avenue.  New  York.  Placing  advertising 
m  tfig  2(cW  Yr.-k  Herald  lor  »ca«lmit  Culmn 
and  .Sf.aniih  lfoir'.4  in  ■Havana.  A>so  placing 
■mjai  u*  the  Cuban  Hniel  Milvertising  in  thr 
Miami  Meircpolis  and  tbr  Palm  Beach  Daily 
Net*'*  in  run  lor  the  en  lire  aeaion. 

8*ae  Ad eeetlaiag  Agency,  319  Waabinglon 
street,  Ration.  Placing  4t>ir»ch,  four-urrvr 
order*  with  some  Pennsylvania  newepapcis 
tor  "Govern merit  Army  ihoe  Co..  Boetoii. 
Maes. 

Smith  Kndicott  Company.  141  Milk  *ir«t. 
BoUun,  Mas*.  Placing  order*  with  news- 
paper* for  Stone  A  Wehetrr  Con  at  ruction 
Service.  147  Milk  street.  Boeton,  Chicago,  New 
York.  Cleveland,  Pittsburgh,  San  Franc>sco. 

J  Walter  T  Horn  peon  Company.  2*2  Madison 
avenue.  New  York.  PUving  copy  with  news- 
papers for  Tide  Water  Oil  Company.  "Tydol" 
and  "Veedol."  New  York. 

Mcjunkm  Advaetlalng  Company,  5  S. 
Waliakh  avenue,  Chicago.  Reported  will  make 
list  during  thi*  month  Ior  Acme  Motor  Track 
Company,  Cadillac,  Mich. 

Harry  C  Michael*,  II J  t-ealngton  avenue. 
New  Ynek.  Placing  order*  with  newspaper* 
for  H.  P,  Co.  Automatic  Toy  Pistol.  Midland, 
Mich. 

MltcbeJl-Pauat  Advcnialng  Company,  7  S. 

OeartKirn  street,  Chicago.  Reported  will  make 
up  list  of  farm  -paper*,  etc.^  during  t**e  *>ext 
3  »ty  day*  for  H .  B.  tilorer  Company. 
BHghttm  Carlsbad  5lrr|.mgwear.  etc..  Pit- 
hmiue,  la. ;  placing  order*  with  newspaper* 
for  American  Ironing  Machine  Company, 
■  Stmptee  lrutier."  10*  V  Michigan  avenoe. 
Chicago,  and  TO  W.  «Sth  stteet.  New  >ork. 

B.  G.  Moon  Company,  Proctor  Bldg..  Troy, 
N.  V.  Making  contract*  with  Southern  news- 
papers for  Patent  Cereal  Company,  ''5<jn*ci" 
cereals,  Utica,  N.  V. 

Peck  Advertuing  Agency.  347  Sth  aveoue. 
New  York-  Repe>rtrd  will  *t:irl  a  newapar>er 
campaign  (or  Royal  Ka*y  Ch*ir  tumpauy, 
Slnrgin,  M.I' 

Harry  D.  Phill.pa,  7S  W.  3$th  aireef.  New 
York.  Reported  to  uc  coruidering  lotogra- 
vore  aection*  for  neat  >eur  lur  Gkcnby  Hair 
Net  Company,  15  K.  224  street,  New  York. 

Harry  Porter  Company.  15  W,  4-ltn  sireei, 
Nrw  York.  Handling  advertising  for  IVrf 
M  k'  Co.,  spark  plug,  9  Walker  street.  N'ew 
York. 

Phillip  Bitter  Company,  Inc.,  183  Madison 
avenue.  New  York.  Will  *linrtly  «tdri  an  ex 
tensive  newspaper  campaign,  particularly 
through  the  South  and  Pennsylvania  for 
Young  ft  Griffin  Coffee  Company.  Advrrimmg 
in  newspajprra  in  large  eaeiem  citie*  for  the 
Fume**  Bermuda  Line.  Sending  out  cpy 
in  magarinr*  for  "\  ■  ■  ■  m'  mi  l**in|  newe> 
napers.  magazines  and  starting  magarines 
tot  Fioncl*  Bonnerman.  Handling  advertis- 
ing for  Webster '»  dicuonary. 

Cowrn  A|«n«y,  SO  Union  square.  New  York. 
Renewing  contracts  for  P.  Lonlland  Com- 
pany. 

Morton  Advertising  Service,  2i  Irving  place, 
New  York.  Placing  advertising  tn  citie*  where 
sales  warrant  it,  for  "Nemo"  corset*. 

Murray  Howe  ft  Co.,  JO  H  42d  streeE,  New 
York.  One  advert iicntmt  announcing  cut  Ui 
price  of  "Prest  o  Lite." 

Wylle  B.  jooe*  Ad  Agency.  Inc..  107  Chen- 
ango ktfeet,  Binghamton,  New  Yoek,  Send- 
ing uut  copy  orders  and  schedules  for 
•pamiint." 


Will  Quit  Ship  Board 

Sacuamf.sto,  CaJ.— CI >c iter  H.  Rovvell, 
of  Fresno.  Cal..  recently  ap]H>inte<l  b>- 
President  WiUon  to  Ik*  a  member  of 
ll>c  United  States  Shipping  Board,  lias 
annnunccd  that  he  aoott  woukl  Rtvc  ap 
hii  work  on  that  body  tn  become  a 
member  of  California's  State  Railway 
Commission. 


Ninety  eight  ftnd  four- 
tenthi  per  cent  of  lowa'm 
wonderful  toil  is  product- 
ive, a  record  unrivalled  by 
any  other  equal  area  of 
land  in  the  world. 


Land  area*  acres  35.573.040 

Acres  in  farms  of  10  acres  or  more.  ,  .32,951.056 
iSuiiiber  of  farms   200,000 

With  the  fact  in  mind  that  there  are  approxi- 
mately 200.000  farms  being  operated  in  Iowa,  the 
following  figure  will  permit  you  to  prove  the  state- 
ment that  the  field  crop  value  for  1919  was 

$950,056,002 

Food  18  the  greatest  essential  in  life.  It  is  the 
source  of  Iowa's  wonderful  prosperity,  conse- 
quently here  in  Towa  agriculture  is  well  balanced 
and  highly  developed. 

With  prompt  and  easy  distribution  assured  in 
all  sections  of  the  state  with  immense  wealth  at  her 
disposal,  Iowa  is  an  exceptionally  profitable  Ad- 
vertising Centre  for  National  Manufacturers. 

USE  THESE  DAILY  NEWSPAPERS 

Circa-  Rate  far 
lation  5.000  lino 

Burlington  Hawk-Eye   (M)  10.2  71  .035 

Burlington  Hawk-Bye  (S)  12,510  .0)$ 

•Cedar  Rapid i  Guette  -  (E)  17,567  .OSS 

Council  Bluffs  Nonpareil  (E&S)  14,998  .05 

Davenport  Democrat  ft  Leader  (E)  15,363  .05 

Davenport  Democrat  ft  Leader  (S)  16.959  .05 

•Davenport  Timea  (E)  23,626  .07 

Dm  Moinea  Capital  (E)  53350  .14 

Dea  Modnea  Sunday  Capital.  (S)  37,935  .14 

Dea  M nints  RcgUter  and  Tribune  (MAE)  109,523  20 

Dei  Moinea  Sunday  Reglater   (S)  82,046  20 

tlowa  City  Preai-Cirjicn  (E)  7,397  .035 

•Ma ion  City  Globe  Gaeette  (E)  9.S16  .035 

Muscatine  Journal  <E)  8,057  .035 

Ottumwa  Courier   (E)  12,056  .OS 

Sioux  City  Journal   (MAE)  52,808  .11 

Sioux  City  Journal   (S)  32,226  41 

••Waterloo  Evening  Courier.                      (E)  15,577  .05 

••Waterloo  Timea-Tribune   (M)  10,898  .03S 

"Waterloo  Tlmea-Tribuna   (S)  11,389  .035 

Government  Statements,  October  lit.  1920. 
•A.  B.  C.  Publiaher'a  Statement,  October  l»t,  1920. 
••A.  B.  C.  Audit  October  lit.  1920. 
t Publishers'  Statement. 
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Editor    &    Publisher    for    January    I  .  1921 


WOULDN'T  IT  BE  GREAT? 

To  Be  Able  to  Tell  Instantly — 

The  name  of  the  managing  editor  or  business  The  5,000-line  advertising  rate  or  the  mini- 
manager  of  any  one  of  over  2,000  daily  news-  mum  advertising  rate  of  over  2,000  news- 
papers in  the  United  States  and  Canada.  papers — morning,  evening  and  Sundays — 
r^^Tntiy  ^i"*"*.*  T  T*""— published  in  the  United  States  and  Canada. 

The  net  paid  circulation  of  any  one  of  over  The  cit>  -  colintr>  '  suburban  net  paid  and  ser- 
2,000  daily  and  Sunday  newspapers,  as  filed  vice  circulation  of  every  Audit  Bureau  of  Cir- 
with  the  Government  and  the  "A.  B.  C."  culations  newspaper  in  the  country. 

IT  WOULD  BE  SIMPLY  GREAT,  WEU  SAY! 

To  Have  At  Your  Right  Hand  in  1921 

The  names  and  addresses  of  the  Washington  The  complete  list  of  newspaper  associations  of 
correspondents  and  the  papers  they  represent.      *«  principal  countries  of  Europe. 

,  ,  A  complete  list  of  the  daily  newspapers  of 

I  he  names  and  addresses  of  all  foreign  corre-      (  UDa 

spondcnts  in  the  United  States  with  the  papers 

.  .  A  complete  list  of  the  dailv  newspapers  of 

tnev  represent.  . 

Mexico. 

The  complete  list  of  American  newspaper  '  a  complete  list  of  the  recognized  advertising 
associations  both  State  and  national.        •  agencies  of  the  world. 

ALL  OF  THESE  VITAL  FACTS  AND  100  OTHERS ! ! 

including  first  complete  roster  of  press  gal lery  of  League  of  Nations  at  Geneva;  Directory  and  detailed  in- 
formation of  every  university  of  Journalism  of  the  world;  Details  of  production,  consumption  and  price  of 
newsprint  in  every  country;  Details  of  wire  news  services  of  the  world;  Detailed  information  of  communi- 
cation by  telegraph  and  cable,  including  routes  and  rates;  Legal  decisions  of  1920,  both  news  and  advertising, 
and  more  and  more  will  be  told  in  a  big  way  in— 

EDITOR  &  PUBLISHER'S  INTERNATIONAL  YEAR  BOOK 

To  Be  tutted  Saturday,  January  22,  1921 

P    H.     IV  .t.rtr.  of  —mimvrt  MkMlllMMl  In  1»3'  will  !«■  l»M  In  dMntar  id.rttl,lni..    If  T—  k».  not  m»l.  r»«r  rM.rr.llan  In  «.olil  ■or™.  7«u  t»  •»!»•  l« 

at  on**. 

truttrnf  MMlm  will  4V>  t»  imw  tlulr  fmlur*  iirotnm.  In  I  In.  I          I»«n«n*  It  nrin  nlTe  •  lone  Bf*. 

Ml  «.t«.|>  lint.  In  Mil.  rrniLr  l-.nr  an  r«rrntt«Ml  nnnnrmrtr  to  >'»       •»»  ln...ll.n.  ■!■»  4»»tn>Br.ln  nf  Ikt  7<-.r  MnM  U  •  
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Editor   A    Publisher   for   January    1,  1911 


WHAT 


rejecting  any  suggestion  of  »  ttecrease 
in  service  charges  as  impossible  in  view 
uf  increases  in  production  costs.  A  gen- 
eral  optimistic    spirit   prevails   in  all 


of  conditions  on  a  basis  of  «encral  good 


"Consolidation*  and  suspensions  under 
strained  conditions  of  the  past  three 
yettt  have  eliminated  much  inefficient 
price  culling  competition  Publishers 
should  emphasize  service  hi  both  news 
and  advertising, 
activities  and 
that  will  carry 
tied  period." 

Chub.    Miller,  p 
Association  Nowspapar  ExocutivMi 

'  A  canvass  of  a  majority  of  the 
bers  nf  the  National  AssocUtion  of 
Newspaper  Executives  dcvelopes  the 
fact  that  in  spite  of  the  present  rather 
blue  outlook,  due  principally  to  the 
seemingly  never-ending  increase  in  the 
co<t  of  white  paper  and  labor,  the  opin- 
ion prevails  that  1921  will  be  a  big 
newspaper  year.  Although  increasing 
rates  may  curtail  the  volume  from  pres- 
ent advertisers,  a  majority  of  iIicimib- 
bers  of  our  association— over  500  lean- 
ing daily  newspapers— expect  to  see  in 
1921  a  big  increase  in  the  number  nf 
foreign  advertisers. 

"This  will  bt  brought  about  by  the 
changing  business  conditions.  National 
advertisers  will  concentrate  on  certain 
territorv  where  their  products  can  be 
sold  profitably  and  quickly,  and  they 
will  naturally  turn  to  the  newspapers  in 
those  section  in  which  they  are  inten- 
sively pushing  their  products. 

"Advertisers,  national  as  well  as  local, 
will  have  to  select  their  advertising  me- 
diums mure  carefully  and  guard  against 
buying  duplicated  circulation,  for  as 
the  rates  go  up  they  will  either  use  a 
smaller  amount  of  space  or  fewer  me- 
diums and  where  in  the  past  they  were 
not  particular  whether  the  media  duph- 
cati-d  with  earn  other-  because  it  wasn't 
a  question  of  selling  anything  but  merely 
a  question  of  keeping  their  names  be- 
fore the  public— it  is  going  to  he  a  ques- 
tion in  1921  of  selling,  and  selling  to 
more  people  than  ever  before.  In  order 
to  do  this  thev  will  have  to  use  every 
possible  medium  that  can  reach  the  con- 
sumer quickly — when  (he  consumer  is  in 
a  buyins  mind  ami  there  is  no  better 
way  to  spread  a  selling  message  than 
through  the  newspapers. 

"I  believe  that  the  advertising  mana- 


gers, as  well  as  the  advertising  agencies 
.lan-ilmg  »(Ivenis.nK  'ot  national  adver- 
tisers, should  make  a  more  careful  in- 
vestigation and  analysis  of  the  circula- 
tion of  the  various  media  that  they  will 
buy  than  ever  before  awl  not  permit 
themselves  to  be  influenced  too  greatly 
by  their  age,  prestige  or  tradition,  for 
the  advertisers  will  have  to  reach  new 
people  in  order  to  obtain  the  additional 
units  they  must  have  to  bring  their 
volume  in  dollars  and  cents  up  to  the 
mark  they  set  in  1919  and  1920. 

"National  advertisers  who  have  been 
selling  more  nf  their  Roods  'ban  they 
could  make  will  now  find  the  shoe  on 
the  other  foot.    They  w  ill  have  to  work 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

display  ad- 


newspaper  in 
County. 

This  is  an  acknowledg- 
ment of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Fortif*  Kapiiantitivt 

171  Mediae*  At..    NEW  YORK 


the  surest  way  nf  intensively 
working  any  particular  market  is  to 
secure  the  co-operation,  the  service  and 
support  of  the  newspapers  that  reach  the 
masses  in  each  community  they  so  into 
"I  sincerely  hope  lliat  national  adver- 
tisers will  nuke  their  advertising  help 
the  local  dealers  by  listing  the  names 
and  addresses  of  the  local  dealers  in 
their  newspaper  c"!>y-  or  if  they  do  not 
do  that,  insist  that  the  newspaper  they 
use  co-operate  with  them  by  getting 
dealers  to  tie  up  with  ropy.  For  in- 
stance. 1  have  Iwfore  me  an  advertise- 
ment from  a  national  advertiser 
who  heretofore  has  practically  used 
nothing  but  full  pages  in  a  national 
weekly,  but  this  year  turned  to  news 
paperi  and  on  the  Sunday  that  his  ad- 
vertisement appeared  in  the  Sunday 
American  we  carried  nearlv  enough  tie 
ups  from  local  dealers  of  the  product  to 
make  a  full  pas',  although  the  manufac- 
turer through  his  ad  paid  for  only  alwut 
.ine-thir-1  of  the  pate  l  ast  year,  when 
he  depended  solely  upon  national  pub- 
lications to  cover  Atlanta,  we  were  able 
to  secure  but  a  very  few  inches  of  copy 
from  the  local  dealers  because  they  could 
not  place  their  message  next  to  the 
manufacturer's  own  copy  and  in  that 
way  cash  in  on  the  selling  talk  that  the 
has  placed  hi  the 


^■^DrWiM^ 
is  all  of  N.  Ohio 

The  Plain  Dealer 

Cleveland 


THS 

NEW  YORK 
EVENING 

JOURNAL 
has  the  largest 
circulation  of 
any  daily  news- 
paper in  Amer- 
ica 


sell  more  units  than  they  sold  during  the 
past  two  years. 

"While  the  newspaper  will  probably 
not  make  anywhere  near  the  same  per- 
centage of  profit  that  they  made  last 
rear,  due  to  the  rising  cost  of  paper  and 
labor,  yet.  a<  I  said  in  the  beginning,  I 
teal  quite  suic  that  lu21  will  be  a  real 
newsiiapers'  year,  due  to  the  many  na- 
tional advertisers  who  will  fO  into  the 
newspapers  for  the  first  time  It  is 
hard!)  necessary  to  add  that  no  national 
advertiser  who  tries  out  newspapers, 
with  their  real  service  and  co-operation, 
ever  drops  that  form  of  advertising,  hot 
on  the  contrary  usually  increases  bi» 
appropriation  on  the  newspapers," 

Will  WUk«,  president  National  Edi- 
torial Association  of  the  United  States: 

"Newspapers  must  meet  1921  condi- 
tions with  encouragement  for  the  re- 
organiiation  of  disorganized  industries 
One  thing  is  certain— neither  America 
nor  the  rest  of  the  world  can  be  put  in 
order  until  all  great  countries  get  back 
to  relatively  normal  production.  Mean- 
while, the  United  State?  must  produce 
goods  and  extend  long  credits  for  the 
purpose  of  keeping  American  industries 
from  the  spell  of  lagsing  for.  ign  dc- 


The  needs  of  the  buying  pubtk  will 
make  1921  a  year  of  sellers'  activity, 
with  ever)'  assurance  of  increased  ad- 
vertising volume.  1921  prospects  are  for 
better  business  for  American  publishers, 
with  a  ltromise  of 
Costs  may  be  slightly 
deflation  :s  necessary  in 
business  to  readout  it  to  the  levels  of 
other  business."  s 


"The  local  advertisers,  too.  will  have 
to  study  their  own  cities  more  closely, 
pick  such  mediums  as  do  not  duplicate 
witii  each  oilier,  ami  make  their  tocv 
of  particular  appeal  to  the  masses  rather 
than  the  classes,  for  in  their  case,  too, 
they  will  have  to  reach  more  people  to 


Circulation  sells  in  New 
York    for  50% 
Daily  and  100% 
Sunday  than  any 
New  York 
newspaper. 


World  Wide 

ADVERTISING  CORPORATION 


On.  West  34th  St..  N.w  York 


BRIDGEPORT, 
CONNECTICUT 

THE 

Post-Telegram 

AT 

3c 

a  copy  has  more  than  six  Urnae  the 
combined  circulation  oi  Its  two  eon 
temporaries  felling-  at  2  cents  a  cop 7 

What  is  jueA  •  me. 


"Adjustment  will  come  only  after  dis- 
trust about  the  est  of  production  has 
leen  cast  aside.  Tampering  with  labor 
eosts  is  hardly  a  remedy  for  business 
tension  in  America,  as  frozen  foreign 
rredits  are  now  the  strongest  factor  in 
retarding  relief,  while  mitehascrs  are 
awaiting  lower  prices  and  longer  ,-rrdits 

"Publishers  must  figure  ton,  on  the 
danger  of  foreign  monopoly  on  news- 
print under  the  proposed  national  tariff. 


Buffalo   F-venin*   Nm   Lwk  l» 
Nanemal  AdVertiaust 

For  6  Day  Newspapers 

The  Aiignst  Issas  of  the  Aaveniaing 

Age  and  mail  order  Journal  atvowa  la 
lla  lettnlalrd  eompantoa  The  Baffalo 
Eveetaf  News  pnnled  more  National 

•••••   other   mm  dar 

pahlieation  (morning  or  ereniiurj  ha 
the  United  Slates, 

T.tal  lhaea  at  satseaej  aeWtSesne 
1 ,533,535  CAM  OT  53% 

KELLY-SMITH  COMPANY 


Now  Yorh  City 


The  Meridian,  Miss.,  Dispatch 

I 'rider  rla  arm  m  am*  ten  lent 
fatpully  io i firm  to  'tif  from. 

T  he  moat 
<ihe  fir*  n'ty 
ing  advert tai 

The   1  hi  nub  M 

menu  offertm 
Advertiser* 

Tlir   I'laiiftls-fa        list   tape.    )OTJ  •hr.tllil 
i»  MWhaiv 

REPRESENTED  BY 

FROST,  LAND  IS  *  K.OHN 
Km  Yorfc  A.U 


fvTnBTraasvf  jia^rr  of  Meridian 
rity  in  M.wMi'ip*  >.  ami  it  caia- 
unr  and  escalation  'rrry  <Uy. 

b  is  iiutiltftfaed  mvm  morniag 
t*  ie>  rxc client  »erw<e  deps.it* 
g  rtat  t.i  operation  to  NitioatJ 


The  Value  ot  any  newipepcr  it  belt  re- 
flected by  tbe  confidence  of  its  Ad  recta  aere 

THE  HOUSTON  CHRONICLE 

LEO  the  entire  State  ia  total  Adimn 
ie(  daring  IMS.  Led  the  entire  Snath 
in  National  Aarertisiee.  Carrie,  mot. 
UaiaiAed^AdajhanJhe  other  lev  Ham. 

Of  TEXAS 

M 

THE  CHRONICLE 

New  York  *'  ~ 1 • 


all  other 
newspapers  in 


fM  to 


The 
Pittsburgh 
Post 


has  the  second 
largest  morn- 
ing and  Sunday 
in  Pittsburgh. 


by  LaOOgle 
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PERSONAL 


Moines,  were  married  M  December  II. 

James  G  Wilson,  for  the  past  thirteen 
>rars  superintendent  of  the  Toronto 
Saturday  Night,  and  prior  to  that  of  the 
(.alt  <Ont .)  Reporter,  has  resigned  to 
i'j  into  business  for  himnelf. 

M.  H.  Kowicc,  of  the  S.  C.  Bcckvrith 
Special  Agency  of  New  York,  is  in 
Texas,  combining  a  business  and  pleas- 
ure trip  during  the  holiday  season. 

S.  Solod,  recently  with  the  advertising 
department  of  the  Newark  (N.  J.) 
Ledger,  has  joined  the  advertising  staff 
of  the  Worcester  (Mas..)  Telegram. 

Kdmund  II.  Hi II is  has  been  added  to 
:hr  advertising  staff  of  the  Columbia 
tS.  C)  Record.  He  was  formerly  with 
•he  Fort  Worth  Record  and  the  Savan- 
nah Morning  News. 

E.  T.  K.  Murfey  has  been  appointed 
Western  representative  of  tlw  Washing- 
ton Times,  Atlanta 


Frederick  W.  Bauma.m.  formerly  of 
the  Farm  Implement  News,  Chicago,  has 
joined  the  copy  staff  of  Klau-Vau  Picter- 
som-Dunlap,  Inc..  Milwaukee  advertis- 
ing agency. 

Kandall  Sweeney,  formerly  with  the 
advertising  Half  of  the  St.  I'aul  Dispatch 
and  Pioneer  Press,  is  now  advertising 
manager  of  Field  Srhltck  &  Co.,  St.  Paul 
department  store. 

Paul  A.  Yawlla.  formerly  of  the  edi- 
torial staff  of  the  St  Louis  Post-Dispatch 
and  the  Times,  lias  resigned  from  the 
advertising  department  of  the  Camplscll 
Paint  &  (.lass  Co.  to  become  correspond- 
ent in  St.  Louis  for  a  group  of  trade 


Tim  Thrift,  of  the  American  Multi- 
graph  Sale*  Company,  of  Cleveland, 
Ohio,  will  he  the  speaker  at  luncheon 
January-  5th  at  the  Advertising  Club  of 

New  York. 

llariison  Hullaudcr.  until  recently  ad- 
vertising manager  of  the  Boston  Music 
Company,  has  joined  the  advertising  de- 
partment of  Wooster,  Thomas  ti  Co., 
New  Yotk  brokers. 


ond.  $17.50.  Thomas  P.  ONetl,  local 
room,  "The  Coward's  Christmas";  third. 
II Si  Irancis  Hill,  Sunday  department. 
•"Charles  I>.  and  the  Copy  Cutter", 
(mirth,  $12  50.  Mary  Agnes  Carr,  bio- 
graphical department.  "A  Yank's  Christ- 
mas"; fifth.  $10.  W  illiam  II  Page,  local 
room.  "A  Midwinter  Night's  Tttlc"; 
six th.  $750.  M.  J.  Lafferty.  local  room. 
"A  True  Christmas  Story";  seventh.  $5, 
Frank  K  O  Sisllivan.  local  room.  "The 
Christmas  Hymn";  eighth.  $5,  William 
K  Johnson,  Sunday  department,  "A 
Safe  Christmas  Adventure";  ninth,  $5, 
A.  II.  Ja'-ger,  local  room.  "A  Christmas 

flit  mn" 


OLD  PHILA.  PRESS  HOME  SOLD 


in   the    Hearst  Building. 


Don  Cameron,  who  lias  been  local  ad- 
vertising manager  of  the  Ottawa  Citizen 
•  ince  October,  1918,  has  left  to  assume 
diarge  of  sales  for  the  Standard  Adver- 
tising Company,  of  Chicago,  in  Ontario, 
western  New  York,  and  part  of  Michi- 
gan. During  his  connection  with  the 
Citizen,  Mr.  Cameron  has  made  a  splen- 
did showing,  greatly  increasing  the  line- 
age by  his  salesmanship  and  effective 
of  the  local  staff. 


RECORD  MEN  WIN 


f  H.  Rradshaw,  formerly  assistant  ad- 
vertising manager  of  the  Standard  Oil 
Company  of  Indiana  and  T.  P.  Scanitm, 
inrmerly  of  the  Chicago  office  of  the  Mc- 
iiraw-Hill  Company,  have  been  added  to 
the  advertising  staff  of  the  National 
Sa-rty  News,  official  publication  of  the 
National  Safety  Council. 

I.eun  Barrett,  formerly  vice-president 
and  general    manager  of 
Inc  .  Chicago,  has  established 
ti»ing  agency  in  Chicago. 

John  Coleman,  Jr.,  and  Maurice  H. 
Mccdham  have  become  associated  with 
Ihe  advertising  agency  of  Husband  ft 
Tlmmas.  Inc.  Chicago  Mr.  Mccdham 
was  formerly  advertising  ami  sales  man- 
ager of  the  MacWhyte  Company  of 
Kenosha,  Wis. 

J.  P.  Carvcy  has  joined  the  Nichols- 
M'xire  Company,  advertising  agency, 
Cleveland.  Mr.  Garsey  was  formerly 
with  Procter  &  Collier,  Inc  .  Cincinnati. 


ChrUtma.  Day  bassa  Carried  Fiction  by 
Philadelphia  Staff  Writer. 

■  j .   tO    Frit.  ■   ft  PtftLIIKU) 

Piiru\p«.rmA. — The  winners  in  the 
annual  Christmas  story  contest  of  the 
Philadelphia  Record  for  the  members  ot 
that  paper's  news  and  editorial  staffs, 
ncre  announced  on  Christmas  morning. 
Following  the  regular  custom,  the  Rec- 
ord printed  the  nine  prize-winning  stories 
in  its  Christmas  Day  issue,  the  yarns, 
with  illustrations,  tilling  two  full  pages. 

These  Christmas  stories  by  members 
of  the  staff  have  come  to  be  quite  a 
feature  in  the  Christmas  Day  issue  of 
the  Record.  The  management  has  been 
giv  ing  the  prizes  fnr  a  number  of  years 
and  there  is  not  only  keen  competition 
among  Record  men  to  win  honors  in 
this  story-wnting  contest,  but  the  pa- 
per's readers,  too,  look  forward  to  these 
ttorics  each  year  with  a  great  deal  of 
interest 

The  prire-wimiers,  the  prizes  and  the 
title  of  the  stories  follow ; 

Firs?.  $20.  Alexander  Gaddess,  Jr. 
local  room.  "The  Beggar  Guest";  scc- 


ri/wnJ  |*  Ediths  a  Pusiiiaiai 

FMUW1U,  —  The  original 
building  at  the  southwest  corner  of  -Sev- 
enth and  Chestnut  streets,  has  been  sold 
hy  the  estate  of  Calvin  Wells  to  an  un- 
known client  of  Albert  H.  Labcrman,  a 
local  real  estate  broker.  The  property 
is  a  six-story  structure  with  a  frontage 
of  49  feet  on  Chestnut  street  and  running 
hark  140  feet  on  Seventh  street  It  has 
an  assessed  valuation  of  $UiO,lK».  It 
was  in  this  old  Press  building  that  Col. 
John  W.  Forney  started  the  Press  a  few 
years  before  the  Civil  War.  For  many 
years  all  the  Press  departments  had  their 
hcadnuarters  in  this  building  and  it  was 
in  the  old  local  ran  that  Richard  Hard- 
ing Davis  did  his  first  newspaper  work. 
It  was  here.  too.  that  the  late  Stephen 
Crane  worked  as  an  obscure  young  re- 


"The  African  World" 
& 


Published    every    Saturday  in 


STATES 


Concentrate  Your 
Advertising 

It's  good  policy  to  advertise  in  a 
comnmnity  that  holds  i 

Is*  ef  f  ' 

■•n't  ll? 

Hartford,  at  this  writing,  is  one 
af  the  moat  prosperous  cities  in  Iha 
country  I 


yon. 


Evening  News 

la  making  up  your  lists. 

F.  R.  NORTHRUP 


30S  Fifth  At..  New  York  City 


PirtsearsT.  Beat  AdTerdssa*  MsdiuK. 


Wsil.ce  G.  Brook.. 

N.sr  Y»rk 

Co,  _ 


The  North  Jersey  Shore  dr.w*  Us  fcn- 
:one   trans   widely    div.rg.nt    .  tii  ■  -■ 
Tana,  I  hi*  section  enjoys  uniform  proa- 
by  >«j 


pertly.  unaSn-tad  by  n.sirw.s  depress 
thai  .pell,  havoc  in  localilie.  9ep.no,. 
on  rw  indu  


Asbury  Park 


thoroughly  covert  this  territory  and 
thriMlfh  it  the  adventur  i«  »lw.y.  as- 
sured of  a  hizHly  rrKponsiw  audience. 

S"la*aW  stats-  Ctrt        htemitt  A  B.C. 

Frank  It.  Ncrlhrup,  Snoclal  fi^r..ml,l.„ 
SSJ  Fifth  A.™,.  N™  Vark  City 
A,,.-.-i.t,o«   Bldt  .  Choajo.  Ill 

J.  LYLE  KINMONTH.  PiiMssaar 
Aaasiry  Park.  N.  J. 


THE 
INDIANAPOLIS 
STAR 

luiat  Morwsng  ajsd^Sunuar 


Brooklyn  Eagle  Ha.  Party 

Employers  of  the  Brooklyn  (N.  Y.) 
Daily  Eagle  enjoyed  a  Christmas  party, 
Dri-emhrr  27  in  the  assrmblj  room  ol 
the  I'agle  building.  About  one  hundred 
and  fifty  guests  were  present, 


Dany  Munaay  Bought  SoattU  "T-I" 

Reports  from  the  Pacific  Coast  thai 
Frank  A  Munscy  had  purchased  Uie 
Seattle  Posi-InteNigencer  or  was  nego- 
tiating for  the  purchase  of  that  paper 
were  denied  by  Clark  Nettleton.  pub 
Ksher  at  the  Post-lntelligcnccr,  and  at 
Mr   Munsey's  orlicc  in  New  Ycirk. 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
yeari'  experience  recently  stated 
that  hit  records  show  that  for 
the  money  expended  the  result, 
produced  by  the  Washington 
Star  placed  It  FIRST  IN 
AMEF"  " 


Western  tnmniutin,  J.  B.  Lata, 
first  N.fl  fc.nk  Bids,  Oiicfo.  III. 
Eastrrn  RaprrtMtatlve,  Dan  A.  Carroll. 

-Vd«..  Ntw  York.  H.  Y. 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
a 


NEWSPAPER  FEATURE 
SERVICE 

241  W.  88th  ST.,  NEW  YORK 


FIRST 

in  national  advertising 
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SWITCH  IN  UNITED  PRESS 


In  Honolulu  three  years  ago  as  dircctm 
'I  the  Hawaii  bureau  of  the  Associated 
Press.  Fur  some  time  now  he  has  beci 
an  editorial  writer  on  the  Star-Bulletin 


Karl  A.  Biekel  has  been  apK.inted  gen- 
eral nesss  manager  of  the  United  Press 
Associations,  and  L.  C.  Earnist  has  been 
appointed  business  manager.  The  change 
is  effective  today,  according  in  the  an- 
nouncement made  by  W.  W.  Hawkins, 
the  president. 

Both  Kickel  and  Earnist  ate  tice- 
liresidents  of  the  United  Press  The 


P.  J. 

Dublin-.—  P.  J.  Hooper,  editor  of  the 
Freeman's  Journal,  has  been  sentenced 
to  a  year's  imprisonment  and  a  fine  «-t 
13.000  has  been  imposed  on  the  Free- 
man's Journal  because  of  the  publication 
of  an  article  alleging  ill-treatment  of  a 
prisoner  in  the  Puitobello  Barracks. 
Hamilton  Kdwards  and  Martin  Fitrger- 
ald,  directors  of  the  paper,  also  were 
sentenced  to  a  sear  in  prison  on  the 
same  charge 


Rochester,  N.  V— Willis  G.  Broad- 
brooks,  a  member  of  the  Rochester  Her- 
ald staff  for  the  last  eight  years,  has  lie- 
come  associated  with  the  Hubcr  Publish- 
ing Company,  of  Rochester,  N.  Y.,  as 
foreign  advertising  representative  and 
manager  of  the  publicity  department. 
After  January  1.  he  will  also  undertake 
the  development  and  supervision  ol 
branch  advertising  offices  of  the 
in  Buffalo  and  New  York. 


Hutchinson.  Kan.— "Sowekan"  is  the 
title  of  a  new  linuklet  just  issuesl  by  the 
Hutchinson  Gaictte  describing  the  rc- 
and  wealth  of  Southwestern 
i  and  the  Gazette's  relation  thereto. 


Paris.  W  illiam  Hillman,  fuimerly  on 
the  New  York  staff  of  Universal  Service, 
has  joined  the  Paris  news  force. 


Honolulu  Editor 

Portland.  Ore — George  F.  Ncllist, 
formerly  telegraph  editor  of  the  Port- 
land Telegram,  has  hern  made  editor  of 
the  Honolulu  Star-Bulletin,  according  to 
word  received  here    Mr    N'ellUt  went 


Won.ro'.  Pr«4  Club  R«i—  S1.S00 

The  New  York  Women'.  Press  Club 
held  a  festival  benefit  Hecembcr  at 
the  Waldorf-Astoria  for  the  purpose  of 
raising  funds  to  maintain  a  scholarship 
for  women  in  the  Pulitzer  School  of 
Journalism  ar.d  to  provide  lor  aged  and 
needy  women  journalists.  It  was  esti- 
mated that  about  $1,500  was  realized 
Half  of  this  sum  will  be  given  to  Mrs, 


■G0SS- 


The  name  that  stands  for 

SPEED,  DEPENDABILITY, 
SERVICE 


THE  GOSS 
High  Speed  "Straightline"  Press 

Uwd  ti>  th-  Uml  t. ».,..:. r  SUM. 

ta  V.  ».  A.  sal  turns*. 

THE  GOSS 
High  Speed  "Unit  Type"  Press 

Balls  with  all  Bmu  ..  torn  or  with 
Urlt.  mp«rUBpoi*d. 

THE  GOSS 
Rotary  Magazine  Printing  and  Folding  Machine 


GOSS  STEREOTYPE  MACHINERY 


flat  «r  currtyj  pl»t** 


DESCRIPTIVE   LITERATURE   CHEERFULLY  FURNISHED 


THE  GOSS  PRINTING  PRESS  CO. 

Main  Office  and  Works:         New  York  Office: 
1535  So.  Paulina  St.,  Chicago    220  W.  Forty-second  St. 


Phoebe  1 1  ana  ford,  9.5  years  old.  .me-tiire 
president  of  the  club,  and  the  other  half 
will  In-  devoted  to  the  club's  scholai ship 
fund  at  Columbia  l  ntsersity.  Ansong 
the  iprakeri  were  Mrs.  Ilaryot  Holt 
I  ley.  president  of  the  club,  and  Kdward 
Percy  Howard,  president  of  the  New 
York  Press  Club.  Cornelius  Vauderbilt. 
Jr.  New  York  Times  reporter,  sent  his 
regret*  he  had  an  assignment  and  in- 
rlosed  a  check  for  $100. 


Kats  Agency  Annual  Conf«r«csc« 

Silesmen  from  all  of  the  bram-h  of- 
fices of  the  K.  Katr  Special  Advertiiing 
Ansmy  are  holding  tlleir  anniul  confer 
ence  in  the  New  York  office  this  week. 
Those  present  include:  S.  L  Kat/.  R,  R. 


Hlack.  C.  F.  Emcrv.  V.  M.  Smith  and 
W,  J  r>oyle,  of  Chicago ;  W.  D.  Shank 
and  \\\  B,  Anderson,  of. Kansas  CHy; 
(i.  II.  Gufist,  of  Atlanta. 

Fake  Prtat  Solicitor  C«U  $1,400 

HcrrAlo.-  -Claiming,  it  is  said,  to  be 
a  representative  of  the  Buffalo  Press 
Club,  a  aoticitor  working  among  busi- 
ness houses  during  the  holiday  season 
is  reported  to  have  oblained  gifts 
amounting  to  more  than  $1.4(10.  W.  G 
Hippler,  president  of  the  Buffalo  Press 
Club,  in  a  statement  to  the  public,  said 
the  club  has  not  authorized  nor  does  it 
contemplate  collection  of  funds  tor  any 
purpose,  and  that  it  has  no 
tiie  seeking  gifts  for  any  purpose. 


to  Mm!  at  Fort  Dodge 

The  Associated  Advertising  Clubs  of 
Iowa  will  hold  their  1921  convention  at 
Fort  Dodge,  la.  The  date  has  not  been 
definitely  set,  but  it  will  be  sonic  ^r"e 
in  September.  A  committee  composed 
of  T.  W,  Ix-Quatte  and  Frank  Arm- 
strong  has  been  appointed  to  revise  the 
constitution. 


FOR  SALE 


A  i..in,Me  printitg  |>Util  and  bindery  need 
tupenrnred  manager,  wilb  miik*  mui*c>  or  »iM 
*ell  «ho4f  k  ia  part     iHirauaJ  Biding  * 

Printing-  Co.. 


Printing  Plant*  and  Bu-ine**  bought  and  aoU 
American  Typefounder*'  product*,  printera  and 
bouktandtr*  ma^hinrrT  of  every  oVarnpti  «>n 
Ca-nwer,  FendJfT  A  C«,  v*J  Reekmaa  St.  K»- 

York  r,t» 

For  SaJa 

Our  No.  15  Hand  Swing  Machine  in  fin. 
clan*  ci>tiilt!tati-  Dcirkk  Publlalnng  Company, 
O.I  City,  Pa. 


urtfiivr*  ma 
Cnaa  *'(  lippn" 


K.t  5ola 

'.  ■  -i:  a l it  steam  table  lor  ulr.  Duplex 
klrxliamcal  (  nmpmour  to*  two  fixm*.  oner 
ated  by  •mall  dtrrct  cuanccted  motor.  No 
,-ottijirra.i-i!  n.t.  F-iatr*t,  •  itnjdr*!  »nej  rOalrvl 
--l.*r.i!«l       DiM=,-*r;*.«.    by    ,\ty    mmt^      Will  aril 

at  half  price  whUH  ia  Jl.:rtO  F  O.  B.  ear*. 
F»r».     eU*»     coT-duirTi,       Dermic  Fghlnni'ng 

Company,  Otl  City,  Pa. 
For  Sale 

line  i|ujhI  32  vv  alraieht  lire,  color  attaarhtnrnl. 
rutaif  2JH  iR.  *  roK.  i2<4  tm§  or  7  col* 
t  3  rtna,  trrrn  etimpmml'  Com  aiTaiglit-liT- 
r^ra*  4n.V|0-t^l6  pp.  It  r>JitR*na  l-'j  mil, 
nr  7  eo-lumna  I J  nw,  « 
chinrTT.   r«B»*     a  li  inch' 

rr«  •pap-T  prri*.  4  «r  *  pp, ,  *  7H  ct'Iwmn* 
•  irlr.  Irntth  r,f  pa»r  ?>  incbra,  wrtb  rlf-rrolM^ 
mirhmrrv  MN  •i»^-«lor  nrwvparrr  vrr»»v 
fottr  4  i»p.  citmir  •u|i|i|rR)rnt«.  purr  22  incb«a 
DiTjlr^  »tr««|>a|itT  prra*.  prinlma  from  fl.V 
f"raa*.  4-*S  ft  |»p  .  22  inch«  l«ng.  ("•*'•»■ 
**rn*nrl"  ivw»ja|«rT  prMA  .Tinting  frnm  Hal 
fnmia.  4  nt  B  r.tgra  |5.iktT  Salra  I't 
300  Kiflh  Arrnur.  Near  Y-  «k  CMy. 


For  SaU 

Newipap*r  Prri*.  Sierrotype  Equipment  and 
Motor*  for  **lc  at  a  bargain.  Forty  p»gr 
right  »r.glr  K  Hoc  I'tru  in  g-xl  risndttiuli. 
«quipprd  with  Kohlrr  *y*tcm  cnntml.  SO  an.I 
IM  H  P  D  C  Motor*. 

Stereotype  outfit  «j»!»i*tiiag  of  2  air  am  table* 
with  g\»  grniT»ti>r,  l_>r<  matrix  mllir g  ma 
chine,  J  too  tmrtaj  pot.  pan-.p  gat  bvmer*.  arv) 
cuting?  box,  plate  ahaver,  tuil  t u t ter.  and 
•rmi  attto  plat*. 

18  D.  C.  Linotype  Motor*  with  ran  al*o 
a  number  oa*  variou*  ijpea  D.  C.  Motor*  from 
J4  to  IS  H.P.  Pr*cr*  low.  Addrr**  The 
Hartford  Titnrv  Hartford.  Conn,.  Buainra* 


Tmk.  It  To 


POWERS 

Open  24  Hoar*  oat  of  24 
Th*  Fattett  Engravtri  on 
the  Earth 

Power*  Photo 

1  54   Nas.au  St., 

Pi*rw  Yoric  ( 


NEWSPRINT 


Publisher,  by  placing  their  or- 
ders with  us  can  rest  assured  of 
satisfaction  in  quality,  shipments 
as  promised  at  prices  that  war- 
rant our  being  favored  with  the 
business. 


J.  &  J.  SCOTT,  ltd; 

Pulp  a  P.pr 

33  W.  42nd  ST. 


For  Prompt  Service 

TYPE 
Printers' Supplies 
Machinery 


"American  Type  the  Best  m  Any  Cote" 

AMERICAN 
TYPE  FOUNDERS  CO. 


Kiismi  Clrr 
Nn  York       a...l.nd  D«r.TO 
rhjliJttplu.     tVtraU  1j«  AnitW. 

C  hi, «jpo         Sin  FmscUoD 
Cincinis.tl  PonlanJ 
SlImB 


FOR  SALE 

Co..  Straicbl  Umt  On  ad  rapt.  r«w- 
Deek  Two  Tas»   Wide  rmi.  Pet»t. 


Thi. 


May  Suit  You. 


WALTER  SCOTT  a  COMfAffY 
FUalNFlEXD.  NEW  JESUIT 
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Announcements  Which  Tell  of  Better 
Positions  and  Better  Men 


SITUATIONS  WANTED 

t,  A  WORD  far 
I  »      «>r.<  Solicitor 

Et-fbt  years  diaptay  adverUaiiit:  eapcri*mce; 
able  16  «ef  and  bold  busmru .  bava  written  a 
irnriil  line  ul  new  -v-per  cup*  with  paper*,  of 
/on!  10.000  circulation .  yrara  old ;  rav 
;Co»ed  at  i  -r*<-:i'  Im!  war.l  a  Uiurr  firjif.  M~ 
1-r.i  Una  C-70*.  Carr  of  Ki|it«r  &  Publi.her. 


Advartiaiav  Sottcitw 


rrk<(*rcr«.      Cam  hi. 

MifM.     A«  )7 
♦treat  Bci  C  flT.  car 


I  fiwntntf  on  larte  daily 
It  of  takifiK  cbarre  of  .lr- 
Eacelteflt  reference*.  Ad 
care  of  Fdltr>r  ft  PuUi-bet. 


Fj-h  Paper  Circulation  Manager,  wilh  ■ 
finr  rreoni  fnr  reaultt.  ii  now  open  for  a 
I>-.«itinm,  Twenty  years  of  atrady  experience 
in  circulation  work.  Hest  of  reterencea.  If 
yon  need  a  g-nod  man  here  it  your  orvr-ort'j 
mry.  Adores  Bok  C.?r>fc,  car.  Editor  ft  Pub- 
Mam 


i  ..Ji-rm-  itt 


-it  cum 


i 'Ti  wilVi  humor- 
mi.  puMicattun  ttt  new  >.(  utter,  preferaMr  in 
■i  r-»!.  r'tlitorial  Writer,  Paraier-phe  r,  Fa  pen* 
t-Ked  Ijrtulivt*  on  widely  Iruivin  i-aprr*  Ad' 
■I.-*-*,  Boa  C723.  care  uf  Kditnr  J.   I'mJiI ijher 


|  ■ 


twwtpai-er 
«fWy  (inaJiiieil 


irlttt,  lea  tare  work,  trior- 
with  i  yejr»'  r«perirr.ce  to 
crr.-ral  art  nmk  .le.irrt  permanent  connec- 
l-on  with  lite  new  a  paper.  AiMrr-a  Box  C-713. 
care  Editor  *  Publisher. 


■tiara  Bualaaa*  Gaftar 

i  wnyelent  to  take  full  char-re-  Operate  plant 
rn.nnmieaDy.  Ad-wnirr,  develop  circulation, 
;-.'.Jnh  in»pTi»  i-aper.  ayslerrwlK  office  nun-ntrr, 
•ilk  -txresatol  rec<»fd  th»t  '»itl  interest  an/ 
,-.■•!  -her  -anting  high-gT.->de  man.  able  to  if- 
torn  a)  teas.  35  per  cent  of  fro 
•-  (•I  Kaprnrnrrd  in  rilies  tip  t< 
A-ldre*.  Br,  C  7-1.  care  of  Editor  ft 


All- Round  NawapatMT  Maa> 

AH  r.xjiu!   new  *  {taper  <\r\k  eaper 
>r4i».     r'ewttton   wanted  on  alter 
m    --wild    manage  weekly, 
ire  Fifitor  ft  Publi-her. 


paper. 

C  7U,, 


Spurting  Editor,  tharoaghlv  o 
»"r»  liitMtioo.  afternoon  daily 
Xew  York.     Address  C  713.  . 


.rieneed,  de* 
e  (erred,  near 
e   F-Jilnr  ft 


6c 


HELP  WANTED 

A  WORD 


Fnr  cafQKiiTiitv 
!-*.!.;  Co  Kr. 


»p«r  by  1>«-  llrr.H  P,- 
,  Ohio.  Matf  W  art 
Mn-in.  Givt 


SalktUr 

'«nw  nf  rluin  rf  lhr»  ».fklv  n- ».|.»|.rr.  nc., 
v'»  l<rk  w»nt«  aitvrMHinir  sf>lK«l<ir  whn  c.i 
•lk.  dill  charr.  of  that  »n<T  .  f  bn.iarn.  Cril. 
^nn*Mfr  «f  »b*  buiinets  and  tjea.  rM*nli»t 
I"  III.  H«hl  rartu  aatnfactnrv  sitamial  ar 
■•ticmrol  win  bt  mail..  A  ll(r  tub  «ith  rral 
'."■'W  •"'»  "•  ""■  """i  wh"  tan  nualif.. 
VHrrj.  On...  B«.»  r.;i«.  car.  el  tin.*  ft 


^ETiencd  a>fv.riiMng  aolaritcr  Steady  fx-*' 
!&      S?'5  MM  R.fncncc. 


Acrrrtiant  tn (C r  by  alt.mooB  and  Sunday 
J»I«T  in  »f  aboil!  10.000  copula 

Hot,  m  S«iilh».a1.  Vi:-jp.i  man  aba  ba>  ha.'. 
^Lrienc.  a.  h«d  n{  il.r«Ttrncrt  iti  :ii»-  .  f 
ue  m   amatl.r  o^ifbl  t.»  quality  lor 


6c. 


HELP  WANTED 

WORD    for  ad««rri»rrramu 


Or  man  who  it  now  koldiitf  (HiHlitita  aa  a»u«t 
nnt  l.'iiMil]iMiii  Manager,  vau  ia  nuw  uia'*m» 
ah  tit  Mil  a  week,  to  take  pntition  that 
r/ay  15U  ti*  $75  a  week  on  »«l*r>  and  rommn 
in  bam.  X1u*4  have  ability  to  han.llt  fixer 
nf  hnt-.se  to  home  ranvsnera  Pmifiiwi  ti  per 
ntunritt,  giXxl  rkatur  fur  peuO>ifi:iiii.  Stair  *kc 
<-*|rer*ence,  at  |  ir«-nt  rmplorn!.  wWtkrr  mai 
rirJ  «r  taot  Rridrea  conficVntial  Addre« 
U.  a  C71S.  care  of  Editor  ft  Puldivferr. 


Kvprrkoced  make  up  and  new*  oliim  un  dad) 
.-rw.parcf  in  citj  of  30,000  When  ■iWau 
•late  aalary  eapcetrd  and  refcrrfKra.  -\d 

dreaa  Ilea  C  7.'u.  care  of   KdiUr  i  1  nlih»Wt. 

Wanted 

T  wo  b  -grt  claaa  a'ailiarription  sol ic- tor  a  for 
permanent  prjftitidni  to  cover  South  Fatten. 
States  lor  i>ubliih<rt  of  3  Commercial  Jout  - 
nnlt  and  2  Tecbntcal  Pnblicatwont  on  a  aal* 
ary,  «<j»en»t  and  lonui  La*it.  Only  [nuducera 
who  can  altow  from  paat  r ec oi da  ahtlity  to 
p.oducc  riu*meia  co-iiidcirH  liive  lull  ex- 
per.ence  and  refer e-nctrt  in  first  letter.  Ad- 
dreaa  ilea  C>704.  cate  Editor  &  PuLU.3»cr. 


BUSINESS 

6C  ,1.* 


OPPORTUNITIES 


Daily  Nc-»a 

1    am    in    llic    mark.t    Irtr    a    Btmil    daily  in 
Suutfarrn    lown   of   r.nt   MM  (ban  10.0" 
.lUlion.     Mint  U  liaigun  and  in  | 
Slatr  all  il.laiN  In  fin>t  ktl.r.  All 
t  -"05.  car.  Editor  &  PublMicr. 

EvBialnx  Paper 

In  growing  Xjthern  luwn  utidrr  15.000  popu- 
l.nioo  would  be  aold  L-y  iwna  «bo  baa  othrr 
inlcrnls.  Kin.  n.ld.  A  P.  »fryi«,  ir.Undid 
plan.,  fond  inarr.r*.  n'»"  making  money  on 
1J  pafer.     Il>.  l»JI  coatTKl  at  tvje. 

Ca»h  payment  fltl.MO:  balance  en  cnn.enicnt 
i.rma  Addr.M  C  ,"14.  care  ol  Editnr  * 
Publi.h»r. 


W«f*kJy  Nniiptpfi 

Ml 
V 


Ilry.i1.il  lo  arm  rclalint  En  ciivcrriiti<-nt  arlarr*. 

■  v  U.«<  fi.|.|  will,  low  ir. 

Ma:^iL."~^cwrv.»v:,- 


aa 

.Itr..  Boa  7Ff9.  City 


We  aurply  luerary  material  of  all  kind,  for 
nenanaper.  or  maic.xnr*  at  every  reaaooable 
rate..  Everythuijr  i.  original  and  by  com. 
petent  writer. -  No  waiter  what  you  need, 
we  can  fnrnl.h  it.  Will  take  aJ..Tti.itia  Mi 
.ach.nire  |.ji  alt  or  pari.  AddrCM  [Jt.ntry 
IlutciU.  If  OJ   4.  llanutbal.  Mo. 


LEGAL  NOTICE 


INTERNATIONAL    FAFES  COatPAKY 

N.  w  Vurk.  Hie.nit»r  ai.  man. 

The  Ib^nt  of  Irlrprtor.  Iiavr  d*i*larvd  •  rv.- 
olar  ipiarlrrly  nlrVd*-IHl  of  ^r  and  una  kalf 
ra-r  r*wl.  HS'M  on  the  pr.-rerred  iwpltal  *t.*k 
or  lliU  <  ntnp>iav.  imyaklr  Jan>ury  lr.tb.  HCl 
to  |inr.iml  tl.irktiolilrr.  of  word  at  tw.  eftW 
of  hu.inr.»  January  ?1b,  1W-|. 

<>wi:s  xiti:i<iinRii.  Tremor 


NEWS  AND  VIEWS  OF  THE 
NATIONAL  FIELD 


(('0NfjN«v-if'  from  page  24) 


lie  anythtnn  wrong  with  hi»  mctlunl. 
Prrhaps  not ;  the  trouMc  w»i  probably 
wilh  his  head 

Years  agn.  ,i  ung  man  became  rirru 
lation  manaecr  of  a  mrtrcipolitan  news- 
paper. Tlte  ptihli  slier  told  me  he  had 
been  trying  to  get  this  man  for  yrarj  for 
this  job.  Ue  had  Seen  circulation  man- 
anxr  lo  some  pretty  bis  publicationa  in 
New  York  City,  and  the  publisher  be- 
Ran  to  resaid  hi.  proposition  as  made 
even  before  ttu-  manager  started.  In 
promoting  the  •  iirulation  of  magazines 
the  manariT  had  used  hnys  and  awarded 
them  ponies— you  know  the  method. 

And  lie  just,  so  to  If  lilt,  packed  up 
all  his  maga/ine  circulation-gel titi*  ma- 
Jet  it  down  in  the  newspaper 


office.  The  circulaiinn  dei»rtment  atafl 
multipUed  many  times  over  night;  van, 
many  vans  — delivered  new  office  fur- 
niture and  equipment ;  the  old  publishing 
building  I. nried  with  activity — trembled, 
in  fact;  boyj  besieged  the  department- 
fur  ponies,  of  course ;  up  went  the  paper 
ro»u,  printing  costs— all  costs,  except 
ihe  advertising  department  costs ;  evcry- 
"tit  who  was  an  optimist  said  the  old 
paper  was  coming  back-  On  went  the 
drive  for  circulation.  Tlte  boys  got  their 
ponies  and  much  publicity  and  excite- 
ment 

And  three  months  after  it  all  started, 
ihe  circulation  of  the  newspaper  was 
ahoul  ihe  same  as  before;  in  five  months 
the  circulation  manager  had  resigned ; 
the  advertising  volume  fell  because  ihe 
circulation  was  falling;  the  advertising 
manager  resigned  when  he  found  out  Use 
real  iigures  for  tlte  first  lime  in  two 
><ar>  .  and  three  months  later  still,  the 
paper  went  out  of  business. 

Just  another  case  of  the  doctrinaire — 
the  quack  who  has  one  cure  for  every 
ill. 


Editors  Visit  Portla.nd 

PokTiasd,  Ore— Charles  K.  Hcrruii, 
•  iwncr  and  editor  nf  newspapers  in  An- 
chnrage  ;nd  Juiseati.  Alaska,  and  M.  L. 
Huyd.  publisher  of  tire  Polk  County 
Itemiier  of  Dallas,  Ore.,  were  visitors 
to  Port/and  this  week.  Mr.  Boyd  has 
just  installed,  a  nesv  press,  discarding 
the  old  machine,  which  has  been  in  con- 
tinuous service  for  6V»  yean.  It  was 
brought  around  Cape  Horn  in  1853  for 
a  San  Prancisco  daily  and  also  was  used 
to  prir.l  Ihe  first  dailv  in  Seattle.  A 
junkman  paid  Mr.  Boyd  $54  for  it  • 


Boy.  Nat-oral  Printar-Jonraalbt 

Citir- sco—  Benjamin  S  Herbert  has 
sold  his  interest  in  the  Ravenswood 
Press,  and  has  acquired  the  ownership 
of  the  National- Printer  Journalist  He 
is  now  lirst  vice-president  of  the  Illinois 
Press  Association,  treasurer  of  the  Conk 
County  Press  Club  member  of  the  Sub- 
urban Publishers'  Association,  and  has 
been  closely  identified  wilh  the  direction 
of  the  N'atinnal  Editorial  Association. 
He  wrote  the  new  Constitution  and  by- 
laws dI  the  latter  which  was  adopted  at 
llic  last  convention. 


i.   Brld^or.  Staff. 

r.  Conn  — With  the  re«igna- 
nalinn  of  Alfred  G  Jackson  as  sporting 
editor  of  the  Bridgeport  Star,  several 
changes  are  expected  on  the  staff  of  thai 
paper  Jackson  will  become  citv  editor 
of  the  rtridgeport  Tiroes.  January  I.  Jo- 
seph Hurley,  of  the  Times  staff,  will  go 
lo  the  Star.  Frank  F.  wVolan.  former 
sporting  editnr  of  the  Posl,  is  expected 
to  succeed  Jackson,  while  Hurlev  will 
exchange  his  pr-liee  heat  wilh  William  f. 
neeker.  who  has  been  assigned  to  the 
city's  welfare  department. 

Indianapolis  Printer.  Damnnd  Raiao 

I\di»xapii|js.  Dec  2R.  -Typograph- 
ical 1'nion  Xo  1.  of  this  city,  has  pre 
sented  a  demand  for  an  in.  r case  in  wasrs 
of  $f>  a  week  and  a  reduction  in  h..urs 
from  eight  to  seven  This  would  make 
Ihe  scale  *55  nitjhl.  $51  day.  Many  dI 
lite  increases  entering  into  the  present 
scale  were  awarded  vnhintarib  h»  In- 
dianapolis publishers,  chiefly  to  meet  Use 


$2,000  ra.b 

and  i:j00  deferred 

payment,  lo 

rait  beyr.'  eooTOni. 

enre   purrhaan   proaperoo*  New 

York  Stale 

weekly.  Retomiag 

owner  12.110 

a  year  for  personal 

etort  ami 

ti.n  V.  J. 

tk  Arm.,  H.  Y. 

THOROUGHLY  POSTED 

Pun'm  o«r   10   yeara  of 
brokera.  we  have  become 
known   through  the  Unportant 
and   cotiiolidaiiona   of   daily  im 
we  have  eftrcted. 


p  intecialiiinc  in  the   DAILY  fteldl. 


PRESSES  FOR  SALE 

l>>.  to  .^iwlburtar.  .td  bwalUUan  tr  brew 
.wuwot     O.i^  1  fttmry  aM 

l'  StU?  (Slf* ^nl  Soi* '|*i  S»  50l^'u*"' 

-  i  w  ima  rmn.  It  wo  r-waan 

1   IS  yac.  HI  lltaslr.    •«  <X»  rwrtwry 
.  ln-w  li..  alia  Slrmtrr.  roalowwt.  H.sa* 
laarduv 

1  IS  rac*  law  *tUt  fllmntrpr  Cpapwwt.  II  1  ?,u 

lamwawJ 

1  an  hp  Ib»  I..000.  lararaata. 

1  tl  rao  H>a  lie. son  Iwaarsaw. 
1  11  ar  Ho-  tt  J.t**.  twrardlaw 
1  82  9*u-  Caw    111.400.  AtrU. 

srtr.  w  writ. 
SOUTHERN  PUBLISHERS  EXCHANGE. 

INC. 

12  North  tek  Serwa. 
I".  O.  Boa  1ST  RKhawwd.  Va. 


increase  in  the  cost  of  living.  'For  this 
reason,  in  view  of  tbe  changed  condi- 
tion... the  publishers  believe  they  are  en- 
titled to  a  reduction  and  have  proposed 
a  10  per  cent  decrease  and  no  change  in 
working  conditions.  For  years  six 
hours  has  constituted  a  day  on  several 
holidays  In  their  new  demand  the 
printers  ask  thai  litis  he  reduced  In  five 
hours 

Editor*  ia  Ohio  Laigislaturw 

CudS-rXANii.  Six  newspaper  men  will 
serve  in  the  new  Ohio  Senate,  besides 
the  presiding  officer,  Lieut,  Governor 
Clarence  )'.  Brown,  who  is  publisher  of 
the  Star-Republican  al  Blanchester. 
Newspaper  men  who  will  serve  as  sena- 
tors are:  C.  C  Qiappealer,  Circleville 
I  nior- Herald;  James  R.  Hopley.  Bucy- 
rus  Telegraph;  John  F.  Burke,  F.Vyna 
Lhronirle-Telegram;  G.  M.  Kumlcr. 
l  ewi-lmrg;  and  W  M.  Miller,  former 
publisher  of  the  Springfield  Sun,  the 
Zancsville  Times-Recorder  and  the 
Portsmouth  Blade.  Three  newspaper 
men  lo  cotnc  in  the  House  are  Charles 
S  Kay,  Springfield  Sun;  Philip  Wolfe. 
Mansfield  News,  and  Robert  L.  Rhoe. 
Tiffin  Tribune  In  addition,  Senator  Ro- 
land G,  Davus  of  Hamilton  is  a  primer 


Dairy  for  Miner,  in  Coaldalo 

(lszi«r>N.  I'a  — Thomas  Kennedy, 
president  of  the  I'niled  Mine  Workers 
of  this  district  and  chairman  of  the  gen- 
eral scale  committee,  has  been  elected 
president  ,,f  Ihe  Panther  (  reel.  News,  a 
to  w  dailv  vaper  at  Caldale  Miners 
have  subscribed  for  the  stock.  Michael 
llartt  cady  of  Nesquehoning,  president  of 
Ihe  mine  workers  of  the  Panther  Creek 
Vallev.  is  vice-president,  and  John  Guy- 
cr,  former.,  oi  Philadelphia,  i*  editor. 
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WHAT  OUR  READERS  SAY 


Want*    Nrw. paper    English    in  H>eh 
School* 

UltlOMTOWH.   IV.  I>«.  27,  1930. 

To  Ept7oa  &  PMUMM!  Haa  it  nceutrrd  to 
von  that  the  tracking  of  "newwutwr  English" 
in  the  schools,  eapeeiallv  the  high  rbwJ'.  "f 
the  country  would  lie  desirable  from  the  stand- 
point of  orcvrtT.  rlrarne»s  of  espies*."-  and 
accuracy  of  punctuation,  lispeeialry  is  this 
trae  in  theae  dnys  when  w>  milch  attention  is 
given  to  superficial  studies  and  »n  tittle  attcn 
won.  judging  from  results  aa  iJwwn  in  college 
entrance  eaaminations  and  actual  work,  par 
ticularly  in  new. paper  lino,  of  high  school 
graduates.  It  ought  h.  the  auhjret  of  Ml  in 
trrrstin*  article  or  rnmiwitn- 


r.tus  a  vear.  and  that  il  is  slanilat  to  the  New 
York  W0rU  Retailer  In  the  lir M  flice.  the 
proper  name  of  the  rhitadrli-Sia  Public  ledger 
publication  it  the  Retail  PuMic  Ledger,  isec- 
ondljr.  the  subs*  Opium  price  of  ike  Retail  Pub- 
11c  Ledrer  it  not  -5  crnle  a  rear,  hot  $1  a 
year.  Thirdly,  »r  dn  not  carr  to  he  clawed 
as  "similar  to  the  New  York  World  Retailer." 
which,  in  it!  nay,  in  an  rscclleot  publication 
but  hardly  comparable  in  the  amount  of  its 
material  or  the  wop*  of  il.  influence  to  the 
Retail  Pnhlk  Ledurr. 

W.  N.  TAFT,  Milne, 

Retail  Public  f^edger 

Who*.  Publishing  Edwn'i  Book 

Lima.  Ohio.  December  22.  !•>:» 
To  Eturos  A  Pimiai 
...copy  " 


NEWS  FOR  ALL  EDITORS 

a'owriawed   ttfm   t'tit  26) 


3» 


Hw'f  annther  little  feature.  You  nerhaf.. 
nocked  in  out  aitvfrt.»rr&ene  in  the  Frnr.ajl 
vani.  Stirrer  «f  ihr  F_  and  P.  that  the  Hrmli' 
anr!  Gen  mi  a  place  all  ftiretttn  ad  tertiawnq  con- 
tract! direct  w.tb  the  ftdverlLaer  or  hi.  «- 
credited  arer-cr  Wr  have  r*n  (Weiro  adver- 
tiring  rr,wenra,,vr-  and  fur  wIlii  aeeert.  to 
lie  to  u*  a  very  ennd  NMOft 

J.  FRED  SHEAN. 

Managing  Editor.  Uniontown  Herald. 

Printer  Spoiled  tb«  Joko 

UniKJtiaia  2S.  1920. 
To  Knitim  lb  Pi  m.iMiii:  When  a  man  >■ 
■  flf  lo  lie  funny.  Tim  tniflit,  oiur  in  a 
..ile,  allow  htm  tit  lie  Ma  funny  an  he  ta  trying 
lo  be,  F-ither  the  man  who  eil.ie.1  the  ct-py 
for  nase  16  in  EniTrtft  &  Puat.is.iKR  for  IV 
fririlvtr  25,  or  th*  ci»mp»>»ltnr,  apparently  «ji 
drterttMPed  thai  I  *biitihl  Veer  tn  the  Mij.itlit 
and  narftiw  path  in  the  matter  of  a  iiuotafun 
inniead  of  expand  in  if  that  i.iictatliii  juat  a  tittle 
hit  to  fit  the  rue. 

If  you  will  look  at  the  copy  f*nt  in  in  con 
nrxiirvi  with  ihe  carat  t.jth  "Horlon'a  Ice 
C  ream — 69  Yearn  Old"  joai  mutt  aee  that  it 

"Thi*  r»  the  text  (if  an  advertise 
rrvenl  running  tn  theatre  programa  -  a 
deaenption  that  didn't  *c«t  much  ice* 
cream  with  a  friend  at  mint  who  read 
it  a  ft-w  daya  ato." 

Someone  in  the  Fpitoi  ft  PuaiUMr*  left  out 
till  word  "cream." 

Youri  verr  tnaly. 

JOHN  SULLIVAN, 
r  trraawar  Aaaoelatlon  of  National 
Advertise  rt. 


fl  new  booh.  -Tkr 
»,  I  with  to  urnd 
What  ia  the  price? 


r.AI.VIN. 


Anawea— E4aon'«  'The  Orntle  Art  of 
rolomnintt"  la  jHihlitked  by  BrenUno'a,  225 
Fifth  avenue.  New  York  City,  and  ta  $2  per 


W.nt.  Moew  Fablae 

Ta««YTO»«.  N   V..  I>ec   II,  1«.M> 
To  Kpitob  &  Pi'tl-MMBfe:  Thai  Aatorbtlt  Mop 
alory    uaa   cVerer— rreal    atuff   f.  r   the  new»- 
nopen  and  true,  too-    (live  ua  more  of  theae 
fabaea;  we  need  them. 

WALLACE  nnF.I.!., 
Managing;  l-dit.-r,  Tarrytown  Daily  Newa 

Campaign  Temporarily  Suspended 

OataHa.  Dee  2*.  I9J0. 
To  Kpui  a  k  I't'Bttsltia:  We  fu.t  rnceivr  l 
•*nrd  that  ytni  liad  sent  rot  notices  that  wr 
were  fettins:  up  a  schedule  for  new»tia|.ei». 
for  our  cRent  tbe  Miller  Orral  Mills  on  tbnr 
prepared  cak*  fluot.  llnvake  We  bad  sent 
o*.it  ttnite  a  fe*  orders  up  until  a  munlh  ago. 
ax  whkh  time  certain  ron'iitioiia  fame  tip 
which  made  It  necetsnry  to  snsr^tid  all  order* 
for  this  client  We  wish  ynu  *i>ul.!  correct 
vr»«r  announcement,  and  simply  say  that  this 
bv  the  Warfteld  Ad 
the  future 


of  such  a  statement1  by  the  landlurd, 
the  court  will  dismiss  his  cumplaint 
The  tenant  is  entitled  to  a  jury  trial. 

"Tenants  who  arc  nnw  payitiK  a" 
oppressive  and  unjust  rental  need  not 
continue  to  pay  it.  They  may  tender 
to  the  landlord  what  they  regard  as 
a  fair  and  reasonable  rental  lor  the 
premises  and  put  the  burden  on  the 
landlord  of  satisfying  the  court  and 
jury  that  he  is  entitled  to  more  than 
the  tenant  tenders, 

"'These  laws  are  not  perfect — they 
had  to  b«  passed  to  meet  the  expected 
congestion  of  October  1.  when  many 
leases  expire  but  they  have  worked  out 
to  the  benefit  of  the  tenant  who  had 
been  suffering  from  the  practice  of 
rent  profiteering  on  the  part  of  some 
landlords.  It  is  an  excellent  start, 
but  the  roots  of  the  problem  are  in 


the  costs  of  new  construction.  Re- 
duction of  these  costs  is  a  nation-wide 
problem  and  must  be  attacked  on  a 
nation-wide  scale 

The  problem  will  lie  solved  permanent- 
ly with  the  erection  r,f  new  buildings. 

U00  fewer  apartments  in  the  city  of  New 
York  than  families  ready  to  occupy 
the  m. 

Ad  Club  Elects  Officoe-a 

Oakland,  Cal.  -The  Oakland  Adver- 
tising Club  recently  elected  the  follow- 
ing officers  for  the  coming  year:  Presi- 
dent, Harold  C  Austin,  Hall-White 
Company ;  vice-president,  Herman  T. 
Johnson,  Otis  Elevator  Company: 
treasurer,  Charlie  F..  Thatcher,  East 
llay  Water  Company;  secretary,  Charles 
CTtace,  Better  Business  Bureau 


Tagoblatt's  U.  S.  Number 

Niw  Yoss,  Deceenher  27.  1920- 
Tn  F-Bitoa  A  PcnLisnta:  Aa  a  represents 
tire  of  the  Hetltnef  Tageblatt.  1  wish  lo  call 
your  readers'  attention  to  an  imposition  that 
is  brine  jpractaeed  upon  tho  advertising  fra 
temirv.  Oa  lit*  2lat  day  of  March,  1921,  the 
above-mentioned  paper  will  publish  a  sneci.il 
United  Slalea  number,  for  the  run^se  .  f  pr>: 
tooting*  ttade  between  this  country  and  tier- 
many  The  advertising  rates  tor  this  sneci*l 
number  ia  aa  charged  by  the  publishers  t.'.0:i  I 
marks  pet  paee.  which  at  Ihe  present  rate  of 
csekang*  i.  aW  Jl  Su- 
it has  come  to  my  attention  that  wme  par- 
Ilea,  wtso  are  calling  themselves  as  "<f r,  io< 
repra-Msirarii^i.''  and  who  have  all  sort,  .  f 
contracts  and  Ansetican  printed  dnmmic*.  n-e 
asking  advertisers  the  sum  of  » ] .(Mill  nrr  (xn.e. 
I  have  been  Instrumental  in  i-rrventing  tnis 
special  representative  from  obtaining  a  f«U 
tare  advertisement  from  a  large  national  nl 
vertiier  at  the  "special  repeesmtative's''  rawrut 
rate  of  Jl.OOJ.  and  I  have  arceptnl  the  a.U.r- 
it   the    r-iblithcr.'    rate    ..(    t  ■  <V<1 


Th«  araaalcsueastlora  of  thw  two  leading 
prssfTSwalva     Jawiali      nwwapapwra  of 

New  Ysrk 

THE  DAY 

AND 

THE  WARHEIT 

briar*  ln,n  hhawtkf  th*  moat  a>4»warful 
advertinwic  mt»*iiin  In  the  J**r\*b  ftald. 

Spit?  fjiitf 

I  Jsrvriab  Dolly 


•chedule  will  be  made  MP 


JIVERTISINC  IXC 
Coe  O.vhanan,  \ice-t<e 

Booth  Denies  W  ore  ester  MorgOT 

\VrsjtCE*Trji,  Mass. — Reports  early  this 
week  of  the  purchase  of  the  Worcester 
Garettc  by  the  Telegram  were  denied  em- 
phatically by  George  F.  Booth,  publisher 
of  the  Gazette.  The  latter  paper  was  to 
l>ecoiTie  the  evening  edition  of  the  Tele- 
gram, according  bo  the  story  that 
reached  New  York,  and  the  deal  was  to 
he  announced  this  week.  Mr  Bonih's 
only  comment  was:  "There  is  no  truth 
in  the 


Trusting  that  ynn  will  give  this  mailer  Ihr 
attention  It  deserves,  as  the  poblicitv  affnr.lr-t 
through  the  medium  cf  Ept-roa  at  IVei. intra 
will  be  the  means  of  nippinf  this  impnaiii.in 
at  the  bnd.  I  am, 

Ytrars  for  ITo»as--  AtviraTln*c. 

M    ).  KLEIN. 

Atvnt  Retail  PuUicationa 

rXlsJWWPSIII.  2i.  1920 

Tn  EntToa  d  Ft  st-noil  s  t  miti.1  enter  a 
protest  about  the  taptioo  under  the  cut  of 
the  San  Antonio  Retailer  on  l*.ier  .IB  of  the 
December  1»  i«aiie  of  Foit-js  sr  Pvat.igiis». 

newiS'^bsa-ri^Km'*^ 


leased  TTtre 
Fareitn  News  Reports 
"Pt>n>*  Set-vires 
Teletype  Service 
Matt  and  Mail  Services. 

<toaW   Refsufcilily— (Wiry 

International  Newt 
Service 

1  Of h  floor,  WoHd 
Now  York 


TO    REACH    THE  RICH 
TRADE  OF  KANSAS 

•aXopriut 
t\aih]  Capital 

Sworn  CoTenunent  Report 

for  •  Monti,  awaafiis.  Oct.  1.  1319 


33,137 

IU  salei  promotion  de-partmenl  la 
at  the  gerviee  of  i 

it  rod: 


Meitsbcr  A.  B.  C  Pattftangr 


The  Detroit  News, 
SUNDAY  EDITION, 
has  the  largest  exclusive 
circulation  in  Michigan. 
One  of  every  6  Detroit 
people  takes  the  Sun- 
day Newa. 


You  have,  thought  *  , 
rounaU.    Btst  let  ua 


builder  foe  you. 


BURRELLE 

145  LafaycMe  St.,  N.  T.  City 


IN  NEW  ORLEANS 
ITS  

THE  NEW 

ORLEANS  ITEM 


Few  Papers- (ef  aasyl-awrsaaas  the 

Nt-W  JERSEY         1  IWlEaO 
AS 

A  Food  Medium 

-lufint.   the   pMl   «iimni«r   four  food 
]i.ticr».   atitd   more— w.-i»    the    »>tr   of  our 
rrrul.tr   weekly   Thurtdar   inod  lenlurf 
a    winner    for   liuuae  wives,   rrtaikr*  and 
maiiofa^inrrta. 

Wednesday  •>  -Sutidaja  lunr  a«Us  pait*- 
lueaday.  M«-ir  Pa«e. 

nrc  ibuon  ;V  M9  Member  A.  B  C. 


KEU.Y  SMITH  CO. 
Ms>arb«idre    BUr.  Lytton  lWdf 

New    Yorli  Owe  ago 


■Mrlr  nwy  wmwrn  hi  tli-iaa,  ratali  Taa 

NEWS-LEADER 

r.  KfWt-UAatCI-t  dirnUOao  tn  Urtiawe>t 
u  crrtree  rban  Ua)  rf  all  ttw  auaw  a^tnaaaal 
paa-n  eaaoiawd. 

TV  IE  V.  II  AD  It",  flrcTiiajtJr*-  In  rirftela 
la  mow  taaa  aajr  atbrr  TtrDtaa  l 


TV  *«orr.  «'»-''T-w,l«  rf  ihe  klrt.fwrd  jhi-ts 


rqnscn  rvpnwmtaUieS- 
la,  aril,  Salts  Ca  .  calssaa.  Ill 

Olrr-taun  Ca 

[  at  MIS  H  Lyn 


I  s 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 


Forsaana  Ad 

Mctmnnlilan  Ti 
L  A.  Kt.FIN 
New  York 


.  lias  flldg 
tN  lilA 

Chicago 


NEW  HAVEN  REGISTER 

largest  circulation  in  Con- 
necticut's largest  city.  Aver- 
age paid 


Double  the  circulation  of 
any  New  Haven  paper.  It 
covers  tbe  field. 


Million 
Dollar 
Hearst 
Features 

The  World's  Grootoat  Cumulation 


International 
Feature  Service, 

New  York 


Digitized  by  Coogle 
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Ohio  First 


99 


Ohio  has  everything  to  make  an  ideal  market  as  a  try- 
out  proposition.  Ohio  is  one  of  the  best  territories  possible 
to  find  in  the  whole  United  States. 

There  are  six  million  people  in  all — five  per  cent  of 
the  population  of  the  United  States — 85.1%  native  white, 
12.6%  foreign  born,  2.3%  negroes. 

Ohio  farm  products  and  Ohio  manufactured  products 
mount  well  into  the  billions  of  dollars  in  value  annually,  and 
Ohio  daily  newspapers  are  in  strict  keeping  with  the  char- 
acter of  the  state  and  the  people. 

If  you  were  to  buy  space  in  this  list  of  Ohio  daily  news- 
papers as  newspaper  space  pure  and  simple  you  would 
make  a  pretty  good  buy. 

But  you  buy  more  than  that.  You  buy  Ohio  as  a  market 
— a  dandy  market.  You  buy  dealer  influence  and  co-opera- 
tion. You  buy  home  circulation.  You  buy  local  influence. 
You  buy  the  good  will  and  help  of  these  newspapers. 


Utiofi  Lines 

Akron  Beacon-Journal   (E)    34,678  .085  .085 

Akron  Time*  (E)    23.566  .06  .06 

Athens  Messenger  (E)     8,608  .03  .03 

tIBellaire  Daily  Leader  (E)     4,214  .02  .015 

Bellefontaine  Examiner   (E)     3.756  .014  .014 

•Cambridge  Dally  Jefleraonian ...  (E)     6,983  ,03  M 

Cincinnati  Enquirer,  Sc.  (M-S)    66,442  .17-.3S.17-.3S 

Cleveland  Plain  Dealer  (M)  183,187  .32  .32 

Cleveland  Plain  Dealer  (S)  214,328  .37  .37 

Columbus  Dispatch  (E)    79,468  .15  .14 

Dispatch   (S)    79.949  .15  .14 

(O  )  State  Journal  (M)    55.672  .12  .11 

(O.)  State  Journal  (S)    28.603  .12  .11 

Dayton  News   (E)    38,145  .10  .10 

Dayton  News  (S)    31,221  .085  MS 

tDover  Daily  Reporter  (E)     3,950  .017  017 

t+lronton  Irontonian   (M)     3,150  .014  .014 

ktober  lat,  1920. 
April  1st.  1920. 
"A.  B.  C.  Report,  April  1st,  1920. 


Lima  News  and 

Times-Democrat   (KftS)  16,193  .06  .OS 

••Lima  Republican-Gasette  ...(MAS)  10,114  .035  MS 

ttMiddletown  Journal  (E)  4,379  .0143 

Newark  American-Tribune   (E)  6,300  .025 

ttNew  Philadelphia  Dally  Times. (E)  4,402  .0175 
ttPiqua  Call  and 

Press.  Dispatch   (MAS)  6,187  .025  .025 

Portsmouth  Times   (E)  12,144  .04  .04 

Portsmouth  Times   (S)  8,979  .04  .04 

ttSpringfield  New.   (E)  15,592  .04  .04 

t'Springfield  News   (S) 

Toledo  Blade  (E) 

t| Warren  Daily  Chronicle  (E)  3,52$  .025  .025 

Youngstown  Telegram  (E)  22.418  .07  JJ7 

Youngstown  Vindicator  (E)  23,750  .07  .07 

Youngstown  Vindicator   (S)  23,648  .07  .07 


.</:• 


===== 


America's  Oldest  Existing  Daily 
Newspaper  Now  in  its  128th  Year. 


Offers  the  General  Advertiser 


the  most  modern  and  effective  method  for 
buying  his  space. 


1.  Same  rate  foreign  and  local. 

2.  Flat  rate  on  expiration  of  ex- 

isting contracts. 

3.  A  rale  based  on  definite  costs 

and  reasonable  profit. 


4.  Definite  assurance  of  modifi- 

cation of  rates  as  manu- 
facturing costs  go  down. 

5.  Absolute  protection  of  the 

advertising  agent. 


The  Globe  is  a  unique  newspaper  in  many  reiprcts.  Made  primarily  for 
the  170,000  to  180,000  i*ople  who  buy  it  every  day,  it  provides  .he 
most  responsive  audience  for  advertising  appeal  to  be  found  anywhere. 


Member  The  New  York  Globe  m'm 

A.  B.  C.  JASON  BOGBBS,  Publitha  " 
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Circulation 

July  ipip-Dteember  1920 

July.  1919   27.160 

\tiirust   -   26.635 

September    32,534 

October    41,266 

November    60.101 

December    98.906 

January.  1920  141.238 

Ffbroary   184.399 

March   210.371 

April   209,499 

May   226.S70 

Jon*   233,853 

July   247.899 

Atijuft   287.177 

September   292.948 

October   313.333 

November   30S.563 

December   325.000 


IN  PREPARATION: 
An  illustrated  booklet  cov- 
ering the  first  eighteen 
months  of  the  DAILY 
NEWS,  the  story  of  this 
wonder  newspaper.  Write 
for  a  copy,  and  a  current 
issue  of  the  DAILY 
NEWS. 


Growth  without  precedent 

in  newspaper  history. 

FOUNDED  by  The  Chicago  Tribune,  New  York's  Pic- 
ture Newspaper  appeared  June  26,  1919;  passed  the  first 
hundred  thousand  mark,  in  October,  the  second  last 
March,  and  now  grows  at  325,000  copies  daily!  Circula- 
tion 99%  concentrated  in  Greater  New  York  and  suburbs. 

BRIEF — for  busy  people;  with  all  news  condensed,  news 
photos  instead  of  crowded  columns,  Chicago  Tribune 
features. 

TABLOID  in  size,  with  pages  of  a  thousand  agate  lines; 
easily  read,  easily  handled,  anywhere;  and  read  all 
through. 

PROVEN  MEDIUM  for  classified  and  local  copy,  and 
already  used  by  national  advertisers.  .  .  .  Not  only  a 
unique  newspaper  but  uniquely  successful — because  it 
has  a  real  place  in  the  life  of  New  York  people! 

512  Fifth  Avenue,  New  York 
Tribune  Building.  Chicago 


DAIUV 


NEW  YORK'S 


NCTURE  NEWSPAPER 


Google 


Editor    &    Puhlixhrr    for    January    8.  1921 


Did  You  Ever  Hear  of  Holywell? 


It's  a  paper  making,  textile  and  coal  mining  town 
in  Wales.  It  only  has  a  population  of  4,000  but  it  has  a 
newspaper  with  a  circulation  of  8,000. 

This  is  only  one  of  50,000  questions  that 


INTERNATIONAL  YEAR  HOOK 


will  answer  daily  throughout  1921  for  national  adver- 
tisers, advertising  agents  and  newspaper  makers.  Under 
the  heading  "Newspapers  of  England,  Ireland,  Scotland 
and  Wales"  1,114  publications  will  be  listed  with  popu- 
lations, circulations  and  advertising  rates. 

Advertisements  in  this  edition  will  live  for  one  year. 
It  brings  the  answers  to  all  the  perplexing  problems  of  the 
newspaper  and  advertising  world  within  the  covers  of  a 
single  heavily  bound  edition  of  Editor  &  Publisher.  Make 
its  pages  your  catalogue  for  1921. 

Wire  your  space  reservations  today— Forms  Close  January  1 6. 


Rottor  &  Publisher 


mo  vvokm)  iu?n.ni.\(; 


\F.W  YORK  CITY 


Subscriptions  to  Include  This  Number  Must  Reach  Us  Before  January  19. 


Editor    &    Publither   for   January   8.  1921 


is  on 


COL.  HOUSE 

the  editorial  staff  of 
Public  Ledger 


the 


His  articles  are  syndicated  to  many  other  newspapers  in  the  United  States 


His  recent  visit  to  Europe 
was  as  an  observer  to  the 
Public  Ledger's  Foreign 
News  Service,  of  which 
Carl  W.  Ackerman  is  chief. 

For  several  years  CoLHouse 
has  been  in  almost  constant 
conference  with  the  leading 
statesmen  of  Europe.  He 
has  a  basis  for  inside  know  - 
ledge of  European  affairs 


PUBLIC  f& 


such  as  is  possessed  by  no 
other  living  American. 

He  will  soon  visit  Europe 
again  in  the  interest  of  the 
Public  Ledger. 

He  is  also  contributing 
weekly  articles  on  inter- 
national subjects. 

Through  the  Ledger  Syndicate 
newspapers  may  obtain  exclusive 
rights  to  the  Public  Ledger  Foreign 
Service  and  to  Col.  House 's  articles. 


LEDGER 


PHILADELPHIA 


Digitized  by  Google 
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Editor   &   Publither   for   January   8,  1921 


City  ^KJLJJJJliAJUIgJK.  Separate 

Population  ^*V^4yA^^J^M*yf.  DwellingB 

1,823,779  5  K  390,000 


Metropolitan  Population:  3,000.000 

Philadelphia 

has  always  been  a  wonderfully  substantial  city,  and  its  met- 
ropolitan population  of  three  million  people  makes  it  the 
third  largest  market  in  the  U.  S. 

Nearly  half  of  the  390,000  homes  within  the  city  limits 
are  owned  by  their  occupants. 

Now,  more  than  any  other  time,  is  your  opportunity  to 
obtain  a  firm  footing  for  your  goods  in  Philadelphia. 

Dominate  Philadelphia 

You  can  at  one  cost  reach  the  greatest  number  of  pos- 
sible consumers  in  the  Philadelphia  territory  by  concentrat- 
ing your  advertising  in  the  newspaper  "nearly  everybody 
reads" — 

The  Bulletin 

Net  Paid  Average  Cireulation  for  the  Year  1920.  488,687  Copies  a  Day 

No  prize  premium,  toting  coupon  or  oilier  artificial  methods  of  stimulating  circulation 
have  ever  hern  uaed  l>v  The  Bulletin. 


EDITORS  PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication— by  the  Editor  and  Publisher  Co.,  Suite  1117.  New  York  World  Build- 
ing. 63  Park  Row,  New  York  City.   Private  Branch  Telephone,  Beekman  4330.  Charter 
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WHAT  PAPERS  HAVE  BEST  EDITORIAL  PAGES? 

In  Effort  to  Find  Twelve  for  Hi.  Own  Reading,  Georgia  Newspaper  Man  Put*  Interesting  Question 
Up  to  Chief  Editorial  Writers  on  Dailies  in  Every  Part  of  Country 


I\  il  l.  *hi.rt  story  I  am  going  to  tell 
sou  which  are  the  best  edited  daily 
newspapers  in  the  L'nited  States.  How 
tj  I  know  ?  1  iound  out  from  men  who 
And  they  say  that  the  "best 
I,"  alphabetically  arranged, 
are  the  following: 

Baltimore  Sun.  Boston  Transcript. 
Chicago  Tribune.  Christian  Science 
Monitor,  Indianapolis  News.  Kansas 
Cilv  Slar.  New  York  Post,  New  York 
Time..  New  York  World,  Philadelphia 
Ledger,  Portland  Uregonian,  Springfield 
Republican. 

That  is  to  say,  ttiose  papers  are  "the 
best"  from  an  editorial  point  of  view. 
In  other  words,  they  are  the  papers  that 
maintain  the  bell  editorial  pages. 


TALBOTT 


By  M« 

Again  you  might  ask  How  du  I 
know  I  My  reply  it :  I  found  out  by 
inquiry'  and  investigation  I  secured  a 
consensus  of  opinion  from  mm  who  arc 
in  position  to  know.  And  1  am  going 
to  tell  you  the  whole  story  in  the  few 
fallowing  wordi. 

To  aid  mc  in  my  editorial  work  1 

•  anted  to  subscribe  for  a  do/en  daily 
papers  whose  editorial  pages  were  con- 
sidered the  best.  So  I  wrote  to  a  num- 
ber of  "chief  editorial  writers"  on  well 
known  daily  newspapers  in  various  cities 
alt  over  the  L'nited  States,  and  kept  on 
writing  to  them  until  I  had  secured  a 
do/en  satisfactory  replies,  which,  by  the 
way,  took  a  great  deal  of  time  and  a 
good  deal  of  correspondence,  because  so 
many  editors  of  papers,  as  well  as  other 
people,  are  prone  to  procrastinate. 

In  the  preceding  paragraph  I  said 
"satisfactory"  replies,  unequivocal  re- 
plies, by  which  I  mean,  direct  replies, 
■.inrntiivocal  replies,  complete  replies.  I 
had  to  continue  my  letters  of  inquiries 
because  so  many  editors  gave  partial 
replies,  or  specialized,  or  preferred  not 
answering,  or  spoke  of  only  three  or 
four  papers  as  1 
or  gave  reasons  why  this 
best  for  this  one  reason,  or  that  paper 

•  as  the  best  for  another  reason,  and  so 
.in.  and  so  forth. 

Method  of  Inquiry 

But,  let  me  show  you  a  copy  of  the 
letters  I  wrote,  each  letter  being  the 
same  as  the  others :  They  were  worded 
as  follows; 

CWf  FdoitHaJ  Writer. 
Piper  AituVrased, 
CHt.  St*le 

Mr  Diab  Sis.  A  p*rs.rLal  rrplv  liy  ynn  to 
■I  s  Iriirr  of   inquiry   » cousinly  lie  hinWlF 

1  wsn'^io^linnw  which  newspapers  are  your 
IsT-Tites  from  a  psirvly  editorial  point  of 
nrw  Slot  which  rapfM  are  the  tamrvvt.  «r 
tarry  the  mnat  advertising,  or  imMisti  th« 
fcnrrl  feature*,  or  anrthinf  of  that  sort.  Inn 
»>*h  have  the  best  editorial* 

Witt,   that    umler»t.an*n«,  ynu  kimur 

riiv  nsr  in  your  reply  1"  His.  a  list  ol  a 
dom  netvapwnera  thai  yftti  think  carry  the 
t-sl  editorial  paaea  all  the  papers  in  the 
'.'"led  States'  .  _ 

frankly.  I«  m*  **'•  1         rnalnne  •unlUr 


1*.1>1toiual  Ntm.. — Mr,  Talboll  u  a  urcll  known  Southern  nvu\r/M/vr  mhwi 
who  is  deeply  interested  in  political  and  SWIM  Rage  problems  from  the  edi- 
torial vien-point.  He  is  a  -mter  on  the  editorial  staff  of  Iht  Augusta 
Chronicle  and  contributor  to  othtr  publications    As  outlined  in  his  article 


lit  has  taken  on  unusual  method  to  select  his  own  daily  reading  mailer, 
lie  has  raised  an  interesting  poml  and  Korm.  &  Ptaustini  would  be  glad 
to  hear  from  readers  on  the  subject 


inhumes  of  olhrr  "chief  rational  writera"  at 
the  more  prominent  paiwf*  in  ibe  various 
Stales,  and,  after  their  replies  are  received. 
I  will  be  glad  to  i*»d  yen  a  summary  of  them. 

Toankinv   yon   very   nsuch   for   yonr  "best 
twelse."  and  with  brat  wishes.  I  am. 
Yours,    »ery  Italy, 

GREENVILLE  TALBOTT 

The  papers  that  gave  me  full  and 
frank  replies,  thus  participating  in  this 


bined  judgment  rendered  the  conclusive 
opinion  were  these 

Atlanta  Constitution.  Denver  Express. 
Detroit  News.  Indianapolis  Star,  Los 
Angeles  Herald,  Louisville  Herald.  Min- 


neapolis Journal.  New  York  Post.  Oma- 
ha lice,  St.  Louis  Globe-Democrat,  San 
Antonio  Express.  Seattle  Timet. 

A  very  representative  list  of  newt- 
papers,  are  they  not?  Representative 
geographically,  politically,  editorially, 
and  in  every  other  respect.  Surely  a 
trial  by  such  a  jury  of  twelve  would 
render  a  just  verdict,  and  any  paper 
would  consider  such  as  "a  jury  of  his 
peers'"--  • 

Of  the  .above  twelve  papers  I  think  I 
may  he  permitted  to  make  these  personal 


WHAT  MAKES  AN  EDITORIAL? 


ta!T.  I  'H'lS — Sincerity,  justice,  accu- 
raiy.  humanity,  courage  and  brevity 
are  the  qualities  necessary  to  the  best 
and  BOM  iiitlututial  editorial  page,  ac- 
cording to  George  S.  Johns,  editor  .,t 
the  editorial  page  of  tile  St.  Louis  Post- 
Ihspatch.  Mr.  Johns'  views  were  ex- 
pressed in  an  address  before  the  Ameri- 
can ftmnf III ir  of  Teachers  of  Journal- 
ism at  Hotel  Statler  on  "The  Kditorial 
Page"   Mr.  Johns  spoke  as  follows 

"I  am  tempted  to  sa>  that  the  prime 
quality  of  the  editorial  is  interest.  A 
dull,  stupid  screed  without  strength  of 
thought  or  charm  of  style,  or  the  pith 
of  force,  wit  or  humor,  is  .is  futile  as  a 
put!  Iialt  in  battle.  A  newspaper  mit>t 
have  character  and  its  charactrr  is  de- 
termined by  its  editorials  A  newspaper 
without  character  is  a  cross  between  a 
demagogue  and  a  vagulxmd  whom  no- 
lnsdy  herds,  <  crtain  qualities  arc  neces- 
sary to  the  best  and  most  influential  edi- 

oTTmportan,ce:n'imr 

"SINCERITY:  It  must  express 
honest  cottsiction  directed  to  a 
righteous  purpose  The  editorial 
written  by  a  man  who  can  supinrt 
any  cause  or  express  any  conviction 
may  be  an  admirable  exhibition  of 
ethical  versatility  and  intellectual 
agility,  but  it  will  never  mold 
opinion  or  prompt  to  action. 

"Jl'STICE  It  must  be  grounded 
upon  sound  principles  of  equity. 

"ACO/RACY:  It  must  be  hasrd 
upon  truthful  statements  of  facts. 
Qnotatioiis  should  be  correct. 

"HUMANITY :  It  should  be  the 


voice  of  the  mute  and  the  tribune 
of  the  weak 

-COLRAGE:  It  thould  speak 
truth  without  bar  or  favor. 

"BREVITY:  The  .hotter  the 
space  in  which  the  svritrr  -ean  in- 
telligently, comprehensively  and 
forcefully  convey  his  idea  to  the 
reader,  the  better.  The  true  meas- 
ure is  the  importance  of  the  subject 
and  the  necessity  of  setting  forth 
fully  the  statement  of  fact,  the  con- 
vincing reason  and  the  driving  con- 
clusion A  stickful  of  dynamite  is 
more  effective  than  a  column  of 
fiiesvoiks. 

"The  typewriter  is  a  good  servant,  but 
a  bad  master.  Its  best  use  is  for  re- 
writing. 

"A  word  about  the  two  special  func- 
tions of  the  editorial  One  links  it  with 
the  news  of  events— it  is  comment  on 
the  news,  pointing  out  its  significance 
and  informing  and  directing  public 
opinion  with  regard  to  it.  Accuracy  in 
Ixilli  news  and  editorial  is  necessary  for 
thr  formation  of  sound  judgment. 

"The  other  function  is  the  direct 
arousing  of  the  public  mind  to  evils  and 
-ibit'cs  in  government  and  society,  and 
the  suggestion  of  remedies  This  in- 
volves exposure  of  social  and  govern- 
mental corruptions  and  of  extravagance, 
dishonesty  or  inefficiency  in  public  serv- 
ants   The  whole  field  of  society  is  Hi 


erty  and  honesty  under  law  may  pre- 
vail. 

"Esery  editorial  page  should  have  a 
strong  leader  on  the  topic  of  the  day  of 
greatest  ii 
lerrst." 


plies,  and  their  official  connection  with 
the  papers  they  represent.   They  are : 

R.  E.  White,  chief  editorial  writer, 
Atlanta  Constitution;  Charles  W.  Clog- 
start,  managing  editor,  Denver  Express; 
Henry'  J-  Richmond,  chief  editorial 
writer,  Detroit  News;  Ernest  Brost, 
chief  editorial  writer,  Indianapolis  Star ; 
E,  W.  K.  Lawrence,  paragrapher  and 
editorial  writer,  Los  Angeles  Herald ; 
L.  A.  Jonas,  associate  editor,  Louisville 
Herald;  Winthrop  Chamberlain,  chief 
editorial  writer  Minneapolis  Journal; 
Marian  Storm,  exchange  editor,  New 
York  Evening  Post;  T.  W.  McCullough, 
chief  editorial  writer.  Omaha  Bee;  Cas- 
per S.  Yost,  managing  editor,  St.  Louis 
Globe-Democrat ;  M.  M.  Harris,  editor, 
San  Antonio  Express;  Paul  H.  Lorer- 
ing.  associate  editor.  Seattle1  Times. 

Political.  ProclrrrtiM 

So  you  will  admit  that  these  gentle- 
men are  "men  who  know-" — men  who  can 
speak  "as  those  having  authority,"  or, 
if  you  prefer,  men  upon  whose  judg- 
ment you  can  rely.  And  these  are  the 
men  who  combined  in  reaching  the  con- 
clusion that  of  all  the  daily  newspapers 
in  the  L'nited  States  those  consistently 
publishing  the  best  editorials  arc  the 
ones  I  have  already  mentioned. 

The  political  proclivities  of  the  "best 
twelve"  papers  are  neither  pronouncedly 
Republican  nor  Democratic,  but  are  gen- 
rally  known  as  Independent,  'or  Inde- 
pendent-Republican or  Independent- 
Democratic.  Of  these  "best  twelve"  the 
Independent  ones  are  the  Philadelphia 
Ledger,  the  Springfield  Republican,  the 
Christian  Science  Monitor,  the  Indian- 
apolis News,  the  New  York  Post  and 
the  Kansas  City  Star.  The  Independent- 
Republicans  are  the  ftnston  Transcript, 
the  Oii.-agn  Tribune  and  the  Portland 
Oregonian.  The  Independent-Demo- 
cratic ones  are  the  New  York  Times, 
the  New  York  World  and  the  Baltimore 
Sun.  This  political  division,  however, 
does  not  mean  to  indicate  especially 
their  present  political  status,  bat  the 
political  policies  of  these  papers  as  they 
have  prevailed  for  a  period  of  past  years. 

Country  Covwrod 

Geographically  speaking,  the  papers 
that  did  the  selecting  of  the  "best  twelve" 
papers  are  located  in  all  parts  of  the 
L'nited  States,  vir:  The  Constitution,  At- 
lanta. Georgia ;  The  Express.  Denver, 
Colorado;  The  News,  Detroit,  Michi- 
gan: The  Star,  Indianapolis,  Indiana: 
The  Herald.  Los  Angeles,  California: 
Tlst  Herald.  Louisville,  Kentucky;  The 
Journal.  Minneapolis.  Minne<ota;  The 
Post.  New  York;  The  Bee,  Omaha.  Ne- 
braska; The  Glolie  Democrat,  St.  Louis. 
Missouri:  The  Express,  San  Antonio. 
Texas;  The  Times,  Seattle,  Washing- 


ton. 


And,   also,   geographically  speaking, 


the  ones  they  sc 


telected  as  the  test  dozen 
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tatties"  arc  located  in  cities  in  various 
parts  of  the  United  States  Illinois  has 
the  Chicago  Tribune;  Pennsylvania,  the 
Philadelphia  Ledger;  Maryland,  the  Bal- 
timore Sun;  Indiana,  (he  Indianapolis 
News;  Oregon,  the  Portland  Oregonian; 
Missouri,  the  Kansas  City  Star;  while 
Massachusetts  has  three,  the  Boston 
Transcript,  the  Springfield  Republican 
and  the  Christian  Science  Monitor.  New 
York  City  has  three— the  Post,  the 
Times  and  the  World. 

The  individual  preferences  of  each  of 
the  twelve  papers  that  pariicipatcd  in 
the  selection  (election)  of  the  "best 
do*en  dailies"  are  as  follows : 

Atlanta  Constitution:  Springfield 
Republican,  New  York  Times,  Portland 
Oregonian,  Indianapolis  News,  Chicago 
Tribune.  Cleveland  Plain  Dealer.  Phila- 
hia  Ledger,  Seattle  Post-Intelli- 
Christian  Science  Monitor, 
New  York  World,  Philadelphia  Record. 
Philadelphia  North  American. 

Denver  Express:  New  York  Sun, 
Philadelphia  North  American,  Chicago 
Tribune,  Indianapolis  News.  Providence 
Journal,  Atlanta  Constitution,  Cleveland 
Press,  Toledo  News-Bee,  Cincinnati 
Post,  Omaha  Bee.  Boston  Transcript, 
Springfield  Republican. 

Detroit  News:  New  York  Post, 
Christian  Science  Monitor,  New  York 
World,  New  York  Time*.  Boston  Tran- 
script Kansas  City  Star,  Chicago 
Tribune,  Philadelphia  Ledger,  Spring- 
field Republican,  Portland  Oregonian, 
Baltimore  Son.  New  York  Tribune. 

Indianapolis  Star:  New  York  Pott. 
Chicago  Tribune,  Springfield  Republican, 
Portland  Oregonian,  Boston  Transcript, 
Philadelphia  Ledger,  Chicago  Post.  New 
York  Times,  Minneapolis  Journal,  At- 
lanta Constitution,  New  Orleans  Times- 
Picayune,  Richmond  Times-Dispatch. 

Lost  Angeles  Herald:  New  York 
American,  New  York  Journal,  Boston 
American,  Chicago  American,  Chicago 
Herald  and  Examiner,  San  Francisco 
Examiner,  San  Francisco  Call  Atlanta 
Georgian,  Washington  Times,  Wisconsin 
News,  Los  Angeles  Examiner,  Los  An- 
geles Herald. 

Louisville  Herald:  Philadelphia 
Ledger.  New  York  World,  New  York 
Post,  New  York  Tribune,  Baltimore  Sun, 
Kansas  City  Star,  Boston  Transcript, 
New  York  Times,  Christian  Science 


Transcript,  Indianapolis  News,  Chicago 
Tribune.  Kansas  City  Star,  San  Fran- 
cisco Chronicle,  Portland  Oregonian, 
Louisville    Courier-Journal.  Baltimore 

Sun. 

Seattle  Times:  New  York  World, 

New.  York  Times,  Baltimore  Sun,  Sa- 
vannah PfesS,  Atlanta  Constitution.  Gti- 
catn  Tribune.  New  Orleans  Times-Dis- 
patch, l.os  Angeles  Times,  Portland 
Orcgostian.  Seattle  Time..  Christian 
Science  Monitor,  Denver  Express. 

So,  if  you  will  take  the  foregoing  ex- 
pressions of  preferences,  and  tabulate 
them,  ytiu  will  find  that  "the  best 
twelve."  alphabetically  arranged,  are 
these : 

Baltimore  Sun.  Boston  Transcript, 
Chicago  Tribune,  Christian  Science 
Monitor,  Indianapolis  News,  Kansas 
City  Star.  New  York  Post,  New  York 
Times.  New  York  World,  Philadelphia 
Ledger,  Portland  Oregonian,  Spring- 
field Republican. 

All  Leaders  Tied 

And  by  the  same  process  of  tabulation, 
you  will  find  that,  editorially  speaking, 
the  "best  dosen  dailies"  in  the  United 
States,  in  the  order  of  editorial  excel- 
lence, as  expressed  "by  men  who  know," 
are  as  shown  in  the  following  para- 
graph. 

They  are  all  "tied."  That  is  to  say 
that  three  papers  are  "tied"  for  first 
place.  They  are  the  Boston  Transcript, 
the  Chicago  Tribune  and  the  New  York 
Times.  The  next  "tie"  is  between  the 
Christian  Science  Monitor,  the  Phila- 
delphia Ledger  and  the  Springfield  .Re- 
publican. Then  there  are  four  bunched 
together,  that  is.  each  receiving  the  same 
of  preferential  votes,  and  they 


MIK1MAR,  CA1-,  Jan.  f«— 
James  G.  Scripp*,  for  12  yean 
managing  director  of  ait  the 
Scnpp* 
Newspaper 
Uoa,  died  at  his 
1.30  a.  tn.  today.  Ha 
ill  with  inftuenaa 
months  ago.  He  waa  a  eon  of 
Edward  W.  Scripps,  founder  and 
■till  head  of  the  Scripp*  news- 
paper league  and  the  N.  E-  A., 
and  a  brother  of  Robert  P. 
Scripps.  The  deceased  was  bom 
in  Weetcheeter,  Ohio,  near  Cm 
34 


are  the  Indianapolis  News,  the  Portland 
Oregonian.  the  Baltimore  Sun  and  the 
New  York  World ;  while  the  remaining 
two  of  the  "best  twelve."  each  receiving 
the  same  number  of  vols,  are  those  su- 
perb publications,  the  New  York  Eve- 
ning Post  and  the  Kansas  City  Star. 

It  should,  by  all  means  be  added,  that 
there  are  most  excellent  papers  that  al- 
most secured  seats  among  tlie  chosen 
few,  among  which  will  be  noted  such 
prominent  and  .progressive  papers  as: 
the  Atlanta  Constitution,  the  Denver  Ex- 
press, the  Detroit  News,  the  Indianapo- 
lis Star,  the  Los  Angeles  Herald,  the 
Los  Angeles  Times,  the  Louisville  Her- 
ald, the  Minneapolis  Journal,  the  New 
York  Sun  and  Herald,  the  New  York 
Tribune,  the  New  Orleans  Times- Pica- 
yune, the  Omaha  Bee,  the  Phila- 
delphia North  American,  the  St  Louis 
Globe-Democrat,  the  San  Antonio 
Express.  The  San  Francisco  Chronicle. 


NEW  YORK  DAILIES  LOST  4.5  PER  CENT  IN 
DECEMBER  ADVERTISING 


IV  ET  loss  of  628.281  lines,  or  45  per  cent,  was  incurred  by  New  York  and  Brook - 
•L'lyn  newspapers  during  December,  1920,  as  compared  with  December,  1919 
The  respective  totals  were  13287.144  lines  and  13,915,425  lines  Gains  were 
by  the  Brooklyn  Eagle,  Evening  Journal,  Evening  Mail,  Evening  Post,  Ev 
World,  Brooklyn  Standard  Union  and  New  York  Tribune.  Number  of  i 
dropped  from  11.954  to  11.528  for  the  17  papers  listed,  a  saving  of  3.5  tier  c 
The  totals  for  the  month  in  1920  and  1919  and  for  the  same  month  back  to  1914. 


Star. 

Minneapolis  Journal:  New  York 
Sun.  New  York  Times,  New  York 
Tribune,  New  York  World,  New  York 
Post,  Chicago  Tribune,  Boston  Tran- 
script, Philadelphia  Ledger,  Kansas  City 
Star,  Lincoln  Journal,  Duluth  Herald, 
Minneapolis  Journal. 

New  York  Post:  Springfield  Repub- 
lican, Indianapolis  News,  New  York 
Globe,  Columbia  State,  Hartford  Cour- 
ant,  San  Antonio  Light,  Oregon  Journal, 
Detroit  News,  Christian  Science  Moni- 
tor, Botton  Transcript,  Baltimore  Sun, 
Salt  Lake  Tribune. 

Omaha  Bee:  New  York  Time*, 
New  York  World,  Boston  Transcript, 
Philadelphia  Ledger,  Chicago  Tribune, 
Kansas  City  Star.  Minneapolis  Tribune, 
Seattle  Post-Intelligencer,  San  Fran- 
cisco Chronicle,  Baltimore  American, 
Indianapolis  News,  Christian  Science 
Monitor. 

St  Louis  Globe-Democrat:  Phila- 
delphia Ledger,  New  York  Times,  New 
York  Po<t,  Boston  Transcript.  Spring- 
field Republican,  Chicago  Tribune.  In- 
dianapolis News,  Los  Angeles  Tiroes, 
Portland  Oregonian,  Des  Moines  1 
ter.  Christian  Science  Monito 
more  Sun. 

San  Antonio  Express:  San  Antonio 
News,  San  Antonio  Express,  New  York 
Times.  Springfield  Republican.  Boston 
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the  Seattle  Post-Intelligencer,  the  Seat- 
tle l  imes,  and  your  paper — or— the  pa- 
per of  your  own  personal  preference — or 
— the  paper  that  you  yourself  select  a* 
being  better  than  those  already  selected 
by  "chief  editorial  writers"  as  being 
"the  be»t  twelve." 

Pickers  of  Winners 

Now,  who  were  the  best  propheU? 
Whose  judgment  was  best?  Who  se- 
lected the  most  of  the  chosen  few  ?  Well, 
they  were  the  following  gentlemen: 

Ilenry  J.  Richmond  selected  11.  Casper 
S.  Yost  10,  L  A.  Jonas  R.  R.  E.  White 
K,  T  W.  McCutlough  8.  M  M.  Harria 
81  Winthrop  Chamberlain  7,  Ernest 
Hross  7.  Paul  H,  Lovcring  6,  Marian 
Storm  5,  Charles  W.  Clogston  4.  and 
F.  W.  R.  Lawrence- well,  Mr.  Law- 
rence  was  "loyal"  to  say   the  least. 

And.  finally,  as  the  preachers  say,  if 
this  summary,  symposium,  comment, 
criticism,  praise,  preference,  do  not  agree 
with  your  good  judgment,  just  ask  your- 
self this  question:  "Of  all  the  news- 
papers in  the  United  States  which  ones 
maintain  the  best  editorials?"  Then 
think  it  over,  and  see  if  your  own  selec- 
tions do  not  contain  many  or  most  of 
the  papers  herewith  selected  as  "the  best 
twelve." 

RATES  CAN'T  BE  CUT, 
SAY  CAROUNANS 


Meeting  at  Charlotte  Finds  No  Roshac- 
lion  in  Newspaper  Coat*, 
Paper  and  Labor  Con 
Are  Improving 


I  Pi  Ttlttnfh  fo  Km  me  •  Pi.-*Liian> 
CHASljorrrt,  N.  C,  Jan.  6.-A  two  day 
business  session  of  the  North  Carolina 
Press  Association  was  concluded  here 
this  afternoon  with  the  adoption  of  im- 
portant changes  in  the  by-laws,  making 
newspapers  as  well  as  individuals  eligible 
to  membership.  This  was  done  lo  give 
the  association  greater  working  funds 
for  publishing  frequent  bulletins  and 
other  work. 

News  print  and  labor  conditions  fea- 
tured the  discussions  and  members  re- 
ported that  newsprint  was  easy  to 
obtain  at  fair  prices  and  that  there  was 
now  developing  a  surplus  of  printers  in 
the  larger  cities  of  the  State. 

One  of  the  features  of  the  meeting 
was  the  presentation  Wednesday  night 
of  a  silver  service  set  to  John  B.  Sher- 
rill  of  the  Concord  Tribune  in  recogni- 
tion of  his  32  years'  service  as  secretary 
of  the  association.  The  presentation 
speech  was  made  by  R.  R.  Clark  of  the 

was  also  the  34th  anniversary  of  the 
wedding  of  Mr.  and  Mrs.  Sherrill  and 
both  received  the  hearty  congratulations 
of  the  editors. 

The  meeting  was  attended  by  about 
seventy  Carolina  publishers  and  the  dis- 
cussions of  shop  showed  that 
are  taking  lively  intereat  in 


on  record  as  being 
opposed  to  any  reduction  in  either  adver- 
tising or  circulation  rates,  because 
newspaper  publishing  costs  have  not 
been  reduced  and  a  falling  off  of  some 
lines  of  business  is  reducing  newspaper 
revenue  J.  F.  Hurley  of  the  Salisbury 
Post  presided.  The  summer  meeting  for 
election  of  officers  will  probably  he  held 
at  Beaufort  nr  Wilmington. 


Orl-drr  I,  1920. 

lFleurrt  n«t  recorded. 


Halifax  Newspaper  Reduces  Price 

IIaiii-.sx,  N,  S— The  Chronicle  on 
January  1  reduced  its  subscription  price 
to  $6  a  year  "in  the  belief  that  the  pin- 
nacle -if  Mfjl  costs  of  production  has 
been  reached  and  that  hereafter  there 
must  come  ; 


hed  anil  that  hereafter  there 

eSigstet  by  Tjoogle 
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STONE  WINS  LONG  FIGHT  IN  U.  S.  COURTS 
AGAINST  LABOR  BOYCOTT 


Supreme    Tribunal    Holds    International    Association    of  Ma- 
chinists Conspired  in  Restraint  of  Trade,  Despite 
Exemption  Under  Clayton  Law 


N 


Q  decision  of  the  Supreme  Court  of 
the  United  States  in  recall  years  is 
more  important  to  the  newspaper  and 
printing  industries  than  the  one  liaudcd 
down  on  Monday  in  the  case  uf  the  Du- 
plex Printing  Press  Company  o{  Battle 
Crrelc,  Mich,,  against  the  International 
Association  of  Machinists,  in  which  it 
established  the  principle  that  when  a 
labor  union  departs  from  its  "normal  and 
legitimate  objects  and  engages  in  an 
actual  combination  or  conspiracy  in  re- 
straint of  trade."  il  violates  the  Clayton 
amendment  ol  the  Sherman  Anti-Trust 
Law. 

The  members  of  the  Machinists'  Asso- 
ciation had  refused  to  set  up  the  presses 
of  the  Duplex  Company  in  different  parts 
of  the  country  on  the  ground  that  they 
were  the  product  of  a  non-union  shop. 
Tha  D anbury  Cua 

The  Duplex  Company  In  the  lower 
courts  had  contended  that  the  actions  of 
the  union  were  similar  to  those  in  the 
Danbury  Hatters'  case,  in  which  the 
court  had  held  that  a  big  walkout  on 
the  part  of  the  hatters  had  been  in  re- 
straint of  commerce.  The  machinists 
claimed  that  thi*  view  had  been  set 
aside  by  the  Clayton  amendment  to  the 
Sherman  I -aw.  which  exempted  labor 
unions  and  farmers'  organisations  from 
such  prosecution. 

The  present  decision  overrules  the 
I'nited  States  District  Court  for  the 
Southern  District  of  New  York  and  the 
I'nited  States  Court  of  Appeals,  which 
held  that  the  Clayton  Act  rendered  labor 
unions  immune  from  prosecution  for 
employing  the  secondary  boycott 

In  commenting  upon  the  decisions, 
Walter  Gordon  Mrrritt.  counsel  for  the 
Duplex  Company,  and  who  represented 
the  manufacturing  hatters  in  the  famous 
Dar.tiury  case,  said : 

"Il  is  the  greatest  defense  of  human 
liberty  that  has  come  down  from  the 
I'nited  States  Supreme  Cnurt  for  many 
years.  Had  a  contrary  derision  been 
rendered  it  would  have  meant  the  abso- 
lotr  destruction  of  freedom  of  workmen 
to  pursue  their  livelihood  without  secur- 
ing the  license  of  a  union  card. 

"It  would  have  made  it  possible  for 
union  men  acting  in  combination  not  only 
to  refuse  to  work  with  non-union  men. 
but  to  make  their  products  worthless  and 
unsalable  in  the  markets  of  the  nation 
and  thus  deprive  the  public  of  the  sov- 
errign  right  of  choice  in  determining 
what  merchandise  lo  purchase." 
History  of  litigation 

The  circumstances  upon  which  the 
Duplex  Company  based  its  suit  against 
the  International  Association  of  Ma- 
chinists are  as  follows: 

On  August  27.  1913,  eleven  members 
ol  the  machinists'  union  employed  in  the 
Duplex  factory  at  Battle  Creek,  and 
three  who  were  engaged  in  setting  up 
printing  presses  in  different  parts  of  thr 
country,  quit  work,  acting  under  instruc- 
tions Irom  the  General  Board  of  the 
association,  which  had  ordered  a  strike 
At  the  strikers  numbered  only  eleven  out 
of  250  men  employed  in  the  factory,  their 
withdrawal  had  little  effect  upon  the 
production  work  of  the  company.  Up 
to  this  time  there  had  been  no  strikes 
or  evidences  of  discontent  among  the 
workmen. 

As  far  hack  as  1910  pressure  had  been 
brought  to  bear  upon  the  company  by  the 


machinist*'  union  to  have  its  factory 
conducted  as  a  closed  shop,  hut  without 
Success,  as  I,  L.  Stone,  president  of  the 
company,  was  firm  in  his  determination 
to  maintain  an  open  shop. 

It  was  in  1910,  while  a  Duplex  press 
was  being  installed  in  the  office  of  the 
New  York  World,  that  Mr.  Stone  was 
notified  by  an  officer  of  the  union  that 
the  union  would  not  allow  the  erection 
of  the  press  to  proceed  liecause  the  ma- 
chine had  not  been  constructed  in  a 
union  shop.  Pnr  some  reason  this  threat 
was  not  carried  out  and  the  work  was 
runcludcd  without  interference. 

In  April,  1913.  the  union  threatened  to 
tie  up  the  National  Exposition  at  the 
•  '.rand  Central  Palace  if  the  Duplex 
Company  was  allowed  la  display  its  ma- 
chinery, 'Finally  its  opposition  was  with- 
drawn upon  the  understanding  that  the 
Duplex  plant  was  to  be  unionized. 

After  the  strike  was  inaugurated  in 
the  summer  of  1913.  the  union  became 
more  active  in  its  hostility  to  the  com- 
pany. Under  the  contract  made  for  the 
sale  of  presses,  the  cartage  at  destina- 
tion and  all  necessary  help  for  moving 
and  setting  up  the  machinery  is  fur- 
nished by  the  purchaser,  while  the  com- 
pany agrees  to  furnish  a  competent  man 
to  supervise  the  erection  and  instruct  a 
pressman.  In  October,  following  the 
strike,  Vice-President  Keppler  of  the 
machinists*  union  sent  a  letter  to  mem- 
bers urging  them  not  to  have  Duplex 
presses  installed  by  "unfair"  men  and 
that  they  make  no  more  contracts  for 
machines  "ontil  organised  labor  is  fairly 
dealt  with." 

Swbjoctad  to  Aarsayaacoa 

As  a  result,  the  lfciplcx  Company  was 
subjected  to  many  annoyances  in  the  con- 
duct nf  its  business.  Presses  that  had 
licen  sold  and  delivered  could  not  be 
erected  and  a  number  of  contracts  were 
cancelled.  Builders  of  paper-cutting  ma- 
chinery were  requested  by  the  machin- 
ists' union,  whenever  possible,  to  prevent 
thr  installation  of  "this  unfair  machinery" 
and  tracking  organisations  were  urged 
not  to  handle  Duplex  presses 

President  Stone,  in  spile  of  all  the 
attempts  of  the  union  to  force  a  closed 
shop  upon  him.  remained  firm  in  his  op- 
position.  R  Hoe  ft  Co.,  the  Goss  Print- 


ing I'ress  Company  of  Chicagu,  and  Wal- 
ter Scott  ft  Co.  of  Plainrield.  N  J .  had 
been  unionized  two  years  before  and  be- 
cause of  this  fart  the  Machinists'  Asso- 
ciation made  every  effort  to  swing  the 
Duplex  into  line,  but  without  success. 

Finally,  in  1914,  when  the  situation  be- 
came unbearable,  the  Duplex  Printing 
Press  Cumpany.  through  an  action 
lirnught  in  the  United  States  District 
Court  of  Southern  New  York  against  the 
International  Association  of  Machinists, 
asked  for  an  injunction  against  Kuril  .1. 
Dccring  and  William  Brantley,  business 
ancnts  uf  District  15  of  the  International 
\ssociation,  restraining  them  irom  inter- 
fering with  the  company's  conduct  of  its 
business.  The  District  Court  dismissed 
the  complaint  and  the  Circuit  Court  of 
\ppeals  upheld  that  decision.  The  Du- 
plex Company  thereupon  appealed  to  the 
I  tiiieil  States  Supreme  Court. 

In  substance,  the  Supreme  Court  held 
that  the  action  of  the  International  As 
«k  ration  in  calling  a  strike  because  the 
Duplex  Company  refused  lo  recognize 
the  closed  simp  and  in  refusing  to  permit 
ihc  setting  up  of  Duplex  presses  through- 
out the  country  was  a  conspiracy  in 
restraint  of  trade  in  violation  of  the 
anti-trust  taw. 

DuMOting  Opinion 

In  the  dissenting  opinion  of  Justices 
Holmes,  Brandeis  and  Clark,  delivered 
hy  Justice  Brandeis,  the  contention  is 
made  that  the  court's  decision  renders 
futile  an  effort  of  more  than  20  years 
to  place  employers  and  employes  on  an 
equal  basis  before  the  bar.  These  jus- 
tices held  that  the  action  of  the  Inter- 
national Association  was  not  a  "second- 
ary boycott"  but  "an  instance  of  a  strike 
of  those  who  have  a  common  Interest  to 
protect  themselves  by  preventing  the  use 
of  products  which  pari  of  them  have 
tried  to  prevent  the  manufacture  of  by 
a  strike" 

In  thr  majority  decision,  the  court 
holds: 

"That  complainant's  business  of  man- 
ufacturing printing  presses  and  disposing 
of  them  in  commerce  is  a  property  right, 
entitled  to  protection  against  unlawful 
injury  or  interference;  that  unrestrained 
access  lo  the  channels  of  interstate  com- 
merce is  necessary  for  the  successful 
conduct  of  the  business:  that  a  wide- 
spread combination  exists,  to  which  de- 
fendants and  the  association  represented 
by  them  are  parties,  to  hinder  and  ob- 
struct complainant's  interstate  trade  and 
commerce  by  the  means  that  have  been 
indicated,  and  that  as  a  result  of  it  com- 
plainant has  sustained  substantial  dam- 
age to  its  interstate  trade,  and  is  threat- 


1.  t-  3 too  Ss  tSw  victor 
In  am  ol  111  fal-l«l|tl  laker  kat- 
SjaS)  Bl  tW  hblwy  d  tfca  prhMm, 
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ened  with  further  and  irreparable  loss 
and  damage  in  the  future,  is  proved  by 
clear  and  undisputed  evidence,  Hence 
the  right  tn  an  iitiunction  is  clear  if  the 
threatened  toss  is  due  to  a  violation  of 
the  Sherman  Act  as  amended  by  the 
Clayton  Act." 

In  discussing  the  provisions  of  Section 
6  of  the  Clayton  Act,  the  court  holds  that 
its  principal  importance  lies  in  what  it 
dues  not  authorize  and  for  the  limit  it 
sets  lo  tltc  immunity  conferred. 

"The  section  assumes  the  normal  acts 
of  a  labor  organization  lo  he  legitimate, 
and  declares  that  nothing  in  the  anti- 
trust laws  shall  be  construed  to  forbid 
the  existrnce  and  operation  of  such  or- 
ganizations or  to  forbid  their  members 
from  lawfully  carrying  out  the .7  legiti- 
mate objects,  and  that  such  an  organiza- 
tion shall  not  be  held  in  itself — merely 
because  of  its  existence  and  operation — 
to  be  an  illegal  combination  or  conspir- 
acy in  restraint  of  trade. 

Nothiag  to  Justify  DWoaataaU 

"But  there  is  nothing  in  the  section  to 
exempt  such  an  organization  or  its  mem- 
bers from  accountability  where  il  or  they 
depart  from  its  normal  and  legitimate 
objects  and  engage  in  an  actual  com- 
bination or  conspiracy  in  restraint  of 
trade.  And  by  no  fair  or  permissible 
construction  can  il  be  taken  as  author- 
iiing  any  activity  otherwise  unlawful  or 
enabling  a  normally  lawful  organization 
to  become  a  cloak  for  an  illegal  com- 
bination or  conspiracy  in  restraint  of 
trade  as  defined  by  the  anti-trust  laws." 
Further  on  the  court  declares  - 
"There  is  nothing  here  to  justify  de- 
fendants or  the  organizations  they  rep- 
resent in  using  either  threats  or  persua- 
sion lo  bring  about  strikes  or  a  cessation 
of  work  on  the  part  of  employes  of  com- 
plainant's customers  or  prospective  cus- 
tomers, or  of  the  trucking  company  em- 
ployed by  the  customers,  with  the  object 
of  compelling  such  customers  to  with- 
draw or  retain  from  commercial  rela- 
tions with  complainant,  and  of  thereby 
constraining  complainant  to  yield  the 
matter  in  dispute.  To  instigate  a  sym- 
pathetic strike  in  aid  nf  a  secondary 
boycott  cannot  be  deemed  'peaceful  and 
lawful'  persuasion.  In  essence  it  is  a 
threat  to  inflict  damage  upon  the  imme- 
diate employer,  between  whom  and  his 
employes  no  dispute  exists,  in  order  to 
bring  him  against  his  will  into  a  con- 
certed plan  tn  inflict  damage  upon  an- 
other employer  who  is  in  dispute  with 
his  employes." 


FOREIGN   AFFAIRS  SPHINX  TOPIC 


McHugh  oa  TrtvsVa,  Konta  on  Diplom- 
acy, with  Fuuoy  on  AJortninf 

John  McHugh,  vice  president  of  the 
Mechanics  ft  Metals  Bank  of  New  York. 
Dr.  John  B.  Finlcy,  of  the  New  York 
Times  executive  staff,  and  Alexander 
Konta  are  on  the  program  as  speakers 
al  the  Sphinx  Club  dinner  on  January 
11  at  thr  Waldorf-Astoria,  New  York. 
Mr.  McHugh's  subject  will  be  'Amer- 
ica's Foreign  Trade  Opportunity."  while 
Dr.  Kinley  will  signalize  his  return  to 
journalism  by  an  address  on  "Adver- 
tising First  of  All  Must  Be  Honest." 
Mr.  Konta  has  promised  to  tell  the  club 
about  his  recent  trip  to  l^ondon.  Paris, 
Vienna  and  Budapest,  with  actual  facts 
as  he  found  them  in  the  international, 
political,  military  and  commercial  circles 
abroad. 


N.  E.  A.  Offic.  to  Mo.. 

The  New  York  office  of  the  News- 
paper Enterprise  As-ociatinn  will  move 
from  the  Times  Building  to  the  World 
Building,  nrxt  10  the  United  Press  and 
the  United  News  headquarters,  about  the 
irst  of  February. 
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NORTHCLIFFE  THREATENS  A  SHUTDOWN 
DUE  TO  JOURNALISTS'  DEMANDS 

Newspaper  Proprietors'  Refusal  to  Discuss  Union  Proposals 
Followed  by  Daily  Mail  Promise  of  Sus- 
pens ion  by  Four  Papers 

By  Hcbr.i  C.  Ridout 


LOKD  NORTHCLIFFE,  a*  proprietor 
Of  three  great  British  newspai>crs.  lias 
always  intimated  a  sympathy  with  trades 
unions  of  journalists,  a»  well  a*  o( 
other  departments  of  industry,  has  just 
created  a  stir  by  his  drastic  action  upon 
a  new  demand  for  higher  salaries  and 
other  improved  conditions  nude  by  th« 
National  In  ton  of  Journalists  fur  itf 
London  members.  The  program  wai 
submitted  to  the  Newspaper  Proprietor*' 
Association  on  October  23.  After  con- 
sideration anil  a  meeting  between  repre- 
sentatives of  the  I'nion  and  the  pro- 
prietors, tlic  latter  communicated  their 
decision  that  the  association  wan  "unable 
to  accept  the  proposals  as  set  forth,"  but 
was  prepared  to  consider  ircsh  proposals 
as  to  minimum  rates  and  conditions  of 
employment 


That  association  includes  Viscount 
li.irnham  and  1-ord  Kiddell  on  its  dircc 
torate,  so  that  its  refusal  was  authorita- 
tive so  far  as  importance  of  interests  was 
Then  Lord  Northcliffe  took 
in  the  matter  and  in  a  strong 
leading  article  in  the  Hails  Mail  pointed 
out  that  the  I'nion  had  chosen  for  its 
action  the  moment  when  production  ex- 
penses were  already  at  an  inordinate 
height.   The  article  went  on 

The  rcpls  of  the  Daily  Mail  to  these 
demands,  if  pressed,  will  be  a  reluctant 
hut  complete  'shut  down'  of  the  four 
newspapers  of  Carmelite  House.  Wheth- 
er our  example  be  followed  by  other 
newspapers  or  not.  we  shall  shut  down 
for  exactly  the  period  that  may  be  neces- 
sary. This  is  the  effective,  method  by 
which  the  directors  of  newspapers  can 
obtain  justice  The  Daily  Mail  was  the 
introducer  of  the  iive-day  week  for  jour- 
nalists. It  is  not  in  the  unhappy  finan- 
cial condition  of  many  of  il 


"We  are  therefore  in  a  position  to 
speak  unite  plainly,  Face  to  face  with 
a  somewhat  similar  condition  in  Paris 
some  time  aim,  the  Continental  Edition 
was  reluctantly  obliged  to  join  for  a 
time  certain  memliers  of  the  French 
press  in  a  complete  stoppage  of  activities 
Since  then  there  has  been  no  trouble. 

Donald  Attack*  Union 

"It  would  be  a  matter  of  very'  great 
regret  to  the  Daily  Mail— «ll  the  more 
because  its  production  involves  the  labor 
of  some  3,000  persons  daily— if  a  misun- 
derstanding of  the  financial  facts  of  the 
publishing  situation  by  a  minority  of  the 
working  journalists  should  cause  even  a 


This  was  followed  hy  a  Utter  from 
Robert  Donald,  proprietor  of  the  York- 
shire Observer,  etc..  who  declared  that 
in  his  view-,  the  pnhcy  of  the  union  was 
detrimental  to  the  ljest  interests  of  jour- 
nalism. He  suggested  that  hy  being  con- 
cerned with  salary  and  shorter  hours,  it 
ignored  fitness,  and  so  would  stereotype 
mediocrity,  and  rrdurc  journalism  to  the 
of  unskilled  work,  as  under  the 
n's  policy,  the  inefficient  are  paid  the 
same  as  the  efficient. 

John  Oakley,  editor  of  the  Sheffield 
Te'egraph,  also  derlarrd  that  he  is  one 
of  tlsc  persons  who.  if  the  new  mi  IssOdsl 
of  the  X.  IX,  /.  had  controlled  the  pro- 
fession in  the  nineties,  could  never  haw 
l-ecome  a  journalist.  He  would  have 
licen  batted  nut. 


This  was  attended  by  heated  rejoin- 
ders fiotn  the  union  secretary  and  a 
lurthcr  article  in  the  Daily  Mail  which, 
in  the  prevailing  fashion  of  providing 
"'labels"  for  every  person  and  event  in 
the  news,  described  the  type,  which  it 
asserted  the  union's  action  would  create 
as  "Jam  Factory  Journalists"— an  allu- 
sion to  the  grading  proposals  of  the 
union,  under  which  its  members  svould 
fall   automatically   into  certain 


COMICS  WIN.  AND  DINNER'S  ON 
W.  A.  WHITE 

1?  M  P  U  R  I  A.  KANSAS  Tlie 
Kmpnri*  liairtte  force  will  eat 
■linner  on  William  Mien  While  in  a 
few  das-  for  the  lauch  is  on  him. 
"For  sears,"  according  lo  the  story  in 
the  tiaxetle  ls-1  week,  "he  has  been 
writing  ringing  editorials  sounding 
elation  notes  ami  doing  the  ornale 
standing  around  and  looking  wise  on 
the  paper.  The  paper  has  grown 
steadily  enough,  on  an  average  of  five 
paper*  a  month.  Last  month  we  put 
in  the  funnies."  and  the  paper  jumped 
nearly  200  papers  in  30  days.  And. 
gee,  but  the  bos*  is  sore!" 


Immediately  following  the  Daily  Mail 
leader  intimating  its  intention  of  "shut- 
ting down*'  as  a  reply  to  these  demands 
(the  union  suggesting  that  the  leader  was 
timed  to  appear  on  that  das  >  was  a  mass 
meeting  of  the  National  I'nion  of  Jour- 
nalists 

During  the  three  hours'  discussion,  one 
amendment  proposed  that  the  N.  P.  A. 
should  be  asked  to  re  open  negotiations 
and  failing  a  reply  within  two  wes'ks,  the 
National  Executive  to  be  asked  to  take 
a  ballot  of  the  Iamdnn  branch  for  or 
against  a  strike.  Fortunately,  die  amend- 
ment was  defeated,  though  only  by  a 
small  majority. 

It  was  then  proposed  that  alternative 
proposals  should  be  submitted  to  the  pro- 
prietors "eliminating  all  subjects  which 
touch  on  matters  of  managerial  policy 
and  dealing  only  with  wages  and  condi- 
tions of  employment"  and  to  submit  these 
to  a  further  branch  meeting  to  be  sum- 
moned later. 

This  was  agreed  to,  as  was  a  proposal 
to  drop  the  "grading"  suggestions. 

It  is  expected  that  the  new  proposals 
will  he  announced  in  the  course  of  the 
next  few  day* 


Journalism  was  the  medium  selected 
by  leader*  of  public  thought  10  present 
Holiday  greetings  to  prisoners  in  in- 
stitutions of  the  District  of  Columbia 
and  New  York  State  Charle*  C  Fos- 
ter, superintendent  of  the  Washington 
penal  institutions,  who  was  for  twenty 
years  <m  lite  Louisville  Courier-Journal 
Stan",  directed  the  publication  of  Passui' 
Through,  a  special  prison  newspaper 
carrying  messages  from  Attorney  Gen- 
eral A.  Mitchell  Palmer  and  from  Car- 
dinal  Gibbons  Archbishop  Hayes  of 
New  York  sen;  a  message  of  sheer  lo 
the  inmates  "f  Sing  Sing  prison  through 
the  Sing  Sing  Bulletin,  which  is  edited 
by  C  F..  (  lupin,  a  former  New  York 
Eve  ling  World  city  editor 


B.  C.  Forts**  Back  with  Haant 

B.  C.  Forbes,  founder  and  editor  of 
Forbes  Magarine.  I'.ottua  ,V  fi  rusher 
learned  this  week.  will,  in  addition  to  his 
magarine  publishing  activities,  undertake 
the  supervision  and  direction  of  the  busi- 
ness and  financial  news  and  editorial 
page*  of  the  New  York  American  and 
all  other  Hearst  newspapers  Mr  Forbes 
was  for  a  number  of  years  business  edi- 
tor of  the  New  York  American. 

Non-Partisan  Paper*  Quit 

Grand  Forks;  N.  D. — The  Grand 
Forks  American  and  the  North  Dakota 
Tidende.  Non- Partisan  league  news- 
papers, suspended  publication  January  3 
The  papers  are  solvent.  John  R.  Brown, 
general  manager,  stated,  adding  that  the 
suspension  was  caused  by  inability  to  col- 
lect outstanding  indebtedness  or  obtain 
funds  from  notes  issued  bv  stockholder*. 


The  Winter  Golf  l-cague  of  Adver- 
tising Interests  will  hold  its  annual  win- 
ter tournament  at  Pinehurst.  N.  C 
January  8-15  A  total  of  51  prizes  will 
1st  distributed  among  the  winners  in  the 
events  comprising  the  eight-day  program. 
All  matters  pertaining  to  the  tournamrnt 
are  under  the  direction  of  Don  1st.  Park- 
er, koy  Durstinc  and  U"oy  Hanihitl,  who 
comprise  the  tournament  committee  of 
the  league,  and  Donald  Ross,  secretary 
of  the  Pinehurst  Country  Club. 


Fmi  Air  Fund  C<4*  *  1 0.000 

The  New  York  Tribune  Freih  Air 
Fund  is  entitled  to  a  bequest  of  $10.IM) 
uinler  the  will  of  James  Buchanan  Brady 
by  a  dc.-isinn  of  the  Appellate  Division 
of  the  New  York  Supreme  Court  De- 
cemlier  J4.  Mr.  Brady's  will  provided 
that  the  money  should  go  to  the  "Fresh 
Air  Fund  of  the  Gty  of  New  York." 
and  the  Tribune's  claim  to  it  was  dis- 
puted bv  the  St.  John's  Guild  Fresh  Air 
Fund. 


CO-OPERATION  THEME 
OF  PAPER  MEETING 

Publisher*  and  Print  Makers  DUcuu 

Solution*  of  Common  Problems  

Traffic  Committee  N.mad  to 

S.T.  I 


Mane  hester  Edition  for  London  Herald 

Loxtxm,  England—  The  Daily  Her- 
ald, labor  newspaper,  has  undertaken  to 
raise  about  SSHi'lUO  to  finance  a  North 
England  edition  in  Manchester.  Invest- 
ment in  building  and  machinery  is  ex- 
pected to  total  $300,000  with  the  re- 
maining $500,000  held  in  reserve  to  meet 
ifcticits  until  the  new  paper  is  on  a  sound 
basis 


Fifty  thousand  eeacy-day  que*tion*  of 
the  newspaper  and  advertising  business 
will  be  answered  in  EDITOR  A  PUB- 
INTERNATIONAL  YEAR 


Two  for  Ad  Frauds 

Bt'FF.sin. — Joseph  A.  Watson  and 
Walter  (J.  Grouch,  of  Erie.  Penna..  were 
held  foj  the  grand  jury  when  arraigned 
in  city  court  on  a  charge  of  having  oh- 
•amed  tinder  false  pretense  $100  from 
Oliver  Cabana,  Jr  .  president  ol  the  Buf- 
ialo  Specially  Company.  The  two  men 
represented  themselves  ai 
solicitors  for  the  Prrisrope.  a 
tion  which  they  said  is  to  he  issued  in 
the  interests  of  the  American  Ixgion. 

Burglar*  Loot  FlW  Cellar 

Cincinnati— Burglar*  got  into  the 
home  of  Elmer  Fries,  managing  editor 
of  tlsc  Cincinnati  Post,  one  night  last 
week  while  the  family  was  away.  Sev- 
eral heirlooms  of  his  wife  were  taken 
and  the  miscreants  also  decamped  with 
a  couple  of  articles  that  Mr.  Volstead 


Co-operation  on  matters  of  comn 
intere»t  was  the  objective  of  the  joint 
meeting  of  newsprint  manufacturers 
and  newspaper  publishers,  held  re- 
cently at  the  I'nion  League  Club  in 
New  York.  The  following  manufac- 
turers attended:  P.  T.  Dodge,  Chester 
W.  Lyman  and  H.  R.  Weaver,  Inter- 
national Paper  Company ;  Percy  B. 
Wilson,  G.  II.  Mead  Company;  George 
II,    (hah  non   and    1".    A.  Sahbaton. 

I.  aurcutidc  Company;  Sir  William 
Price  and  W  S,  Hofstra.  Price  Broth- 
ers, Ltd  ;  Maurice  Hoopes,  Finch. 
Pruyn  «s  Co.;  C.  A.  Babrock.  Wiscon- 
sin River  Pulp  &  Paper  Company; 
G.  F  Steele.  Canadian  Export  Paper 
Company;  Edward  Beck.  Canadian 
Pulp  It  Pap,r  Association;  Henry  A. 
Wise  und  K.  S.  Kellogg.  Newsprint 
Service  Burrau. 

Try  to  Cut  Freight  Ckargo* 

For  the  publishers  thcTe  were  pres- 
ent: George  A.  McAncny.  New  York 
Times;  E  H.  Butler.  Buffalo  News: 
F,  B.  Noyes.  Washington  Star;  Paul 
Patterson.  Baltimore  Sun;  E.  A  West- 
fall.  Boston  American;  It.  V.  Jones. 
Minneapolis  Journal;  W.  II,  Dow, 
Portland  i  Mr.)  Express;  S  Fi  Thoni- 
ason.  Chicago  Tribune;  Ralph  Booth 
and  George  Booth.  Detroit  News:  E. 

II.  Baker,  Cleveland  Plain  Dealer:  D. 
F.  Town.  Chicago  Evening  Post;  E. 
Lansing  Ray.  St.  Louis  Post  Dispatch 

Mr.  Dodge  scrscd  as  chairm.m  and 
Mr.  Kellogg  a*  secretary. 

Ap|Kiintment  of  a  traffic  committee, 
consisting  of  the  traffic  managers  of 
the  International  Paper  Company.  G. 
II  Mead  Company,  Canadian  Export 
Paper  Company  and  the  Wisconsin 
Traffic    Association,    resulted    from  a 

•ii.-j.  st:.  n      v    :'re  :.|tr.t    T     R  Wilt1 

■MM  of  the  A.  N.  P.  A.  at  a  presious 
meeting  that  the  manufacturers  co- 
operate with  the  publishers  in  secur- 
ing modification*  or  adjustments  of 
freight  rates  on  paper  shipments  that 
will  be  helpful  to  the  publishers. 

Appreciation  oi  the  publishers' 
efforts  in  securing  the  passage  of  the 
ederal  Water  Power  Bill  whs  ex- 
pressed by  the  manufacturers'  repre 
sentatives  during  a  general  discussion 
of  this  subject. 

Reforestation  Approved 

Reforestation  al«o  reccised  atten- 
tion, representatives  of  the  mantrar 
turers  setting  forth  what  had  been 
done  during  the  past  twenty  years, 
chiefly  with  reference  to  fire  preven- 
tion legislation.  The  work  of  the 
National  For.»try  Program  Commit- 
tee, which  is  sponsoring  national 
forestry  legislation  in  Congress  under 
the  chairmanship  of  Mr.  Kellogg,  was 
also  discussed. 

Gathering  of  data  on  the  capacity  of 
the  manufacturers  to  produce  rolls  of 
the  different  sifes  un  existing  ma- 
chines was  entrusted  to  the  Newsprint 
Service  Bureau  and  a  new  analysis  of 
its  data  on  roll  sizes  required  for  the 
presses  of  publishers  was  requested  of 
the  American  Newspaper  Publishers' 
Association,  in  order  that  full  infor- 
mation  may  he  secured  for  further 
consideration  by  the  joint  committee 
of  five  manufacturers  and  five  publish- 
er* provided  for  st   the  November 
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WORCESTER   GAZETTE   IS  PURCHASED 
BY  THEODORE  T.  ELLIS 


Will  Be  Continued  as  Evening  Edition  of  Telegram — George 
F.  Booth  Announces  No  Plant 
for  Future 


ISfttiSl  If    Kftllol   ft  Pll*Llsllta> 


TC"  OKCKSTTHR,  Mass.— The  Gazette  on 
"  Jan.  I  «ai  purchased  by  T.  T.  Ellis, 
•wncf  anil  publisher  "'  <hc  Telegram, 
and  will  continue  to  be  published  undo 
its  uld  name  as  the  latter  paper's  evening 
edition.    As  noted   in   I'niTnR  & 

isho  of  i. .'i.i.,:  ■,  1.  I u Bum  ul  the  deal 
became  current  last  week,  but  all  nego- 
tiations were  behind  closed  doors  and 


9 


C.tr^fjx  F  Booth 


no  authentic  statement  was  issued  until 
New  V'ear's  Eve. 

Mr.  Ellis  will  lie  president  and  pub- 
liiher  of  both  papers  and  other  officers 
w.ll  be;  Assistant  publisher.  W.  L. 
Thomas ,  general  manager,  A.  W.  Fell: 
business  manager,  Charles  W.  Morse; 
circulation  director  of  Morning  ami  Sim- 
day  Telegram  and  Evening  l.azeltr.  Jo- 
•cph  II.  Tower*,  formerly  business  man- 
ager ul  the  Ga/ctic:  editor.  Cast,  Roland 
VV  Amlrrwa:  managing  editor  of  the 
Gazette,  Joseph  De  Wolf.  managing  ed- 
itor of  the  Telegram.  E.  S.  Inrfe*;  ad- 
verttsuig  manager  ot  lioth  papers,  11. 
la-Koy  Woodbury:  circulatton  manager 
u(  the  Gazette,  Charles  M.  Srlmiirld  i 
circulation  manager  of  the  Telegram.  I 
D  IVithcnty. 

The  Gazette  will  be  printed  at  its  pres- 
ent home  until  about  March  1.  when  it 
will  be  moved  to  the  Ic'cgraiu  after 
extensive  alterations  have  been  made. 

The  Gazette,  which  is  the  oldest  paper 
in  Worcester,  has  been  under  the  direc- 
tion of  George 
F  Booth  as  edi- 
tor and  p  ti  b- 
lilher  since  Oclo- 
l«r.  1HW.  when 
lie  and  John  Day 
Jackson,  publish- 
er of  the  \ew 
Haven  Register, 
purchased  it  from 
David  n  How- 
land  It  was 
started  as  the 
National  Aegis. 
rVcrmlier  2.  1801.  w  i.  Tn«><< 
and    became  a 

daily  paper  April  I.  1851.  under  the 
name  of  the  Daily  Morning  Transcript 


F-'ghl  years  later  it  became  an  evening 
paaar,  aad  on  January  I.  IHMi,  the  name 
was  changed  to  Worcester  Evening  Ga- 
zette, its  present  form. 

Mr.  Booth  when  asked  as  to  his  future 
plans,  said  - 

"After  21  years  I  feel  that  1  would 
like  to  rest  a  little  and  to  retire  trout 
active  newspaper  work.  ]  cannot  con- 
ceive of  sitting  b\  and  idly  folding  my 
hand-.  aikL  after  I  tire  of  doing  so  I 
pn  •  mi  I  shall  turn  my  hand  to  some- 
thn  g  else,  perhaps  not  so  exhausting,  if 

Mill., -i    i.ot  quite  so  niteresting. 

Ilnweetr,  1  always  expect  to  be  a 
. , «  :  man  hci-aus*  I  know  the  truth 
ot  the  living:  'Once  daub  a  man's  hands 
with  |M  i  icr's  ink  and  be  never  gets  it 
■ t  (  his  system.'  And  I  have  a  great 
deal    I  [Timer's  ink  in  my  system  now. 

Ms  theory  of  a  newspaper  has  been 
tli.il  il  should  have  no  interest  to  serve 
for  the  aggrandizement  of  it<  editor,  its 
owners  ur  anyone  else,  and  should  be 
run  entirely  in  lite  interest  oi  the  general 
public.  It  is  a  newspaper's  business  to 
MC  that  corporations  have  a  fair  deal 
and  to  keep  an  Argus  eye  uinm  them  to 
see  that  they  do  not  take  advantage  of 
the  people. 
"To  be  friendly  with  the  poor  and  to 


A  W.  Pui 


Ckumai  W.  Manx 


haie  sympathy  for  the  unfortunate:  and 
always  to  lend  a  helping  hand. 

"I  have  no  plans  for  the  futute.  De- 
spite allurements  elsewhere  I  may  say 
that  Worcester  is  my  home.  I  should 
d-shkc  to  think  of  leaving  and  do  not 
Mraj  intend  to."' 

Mr.  Month's  newspaper  experience 
dales  from  his  school  days,  when  he 
wrked  in  the  oflice  of  the  Norwich 
(Com  i  Itullctin.  A  few  years  later  he 
U-carnc  secretary  to  Col.  L.  U  Morgan, 
then  -secretary  and  manager  of  the  A.  N. 
Pi  A  ,  who  also  directed  the  Boston  l'ost 
'or  a  lime  before  its  sale  to  E.  A. 
sitozirr. 

Refute  coming  lo  V%  orccsti r.  Mr.  Booth 
was  associated  with  the  New  Haven 
KcBiMcr  and  was  for  some  time  that 
paper  s  business  manager. 


TWO  "TICKETS"  IN  FIELD 


N.  Y.  Pro.   Club  Election  Cotitestad 
for  First  Tim*  In  Fiva  Yaars 

For  the  first  time  in  live  \ear-.  the  an- 
nul election  ot"  the  New  Yo  !,  Pies. 
•  litb,  to  he  held  January  10,  wi"  l»  >•  n- 
I* »trd.  An  oi'|n.sition  t  set  kni  heen 
n-i»ented  b)  it"  acttic  mi  n.l.e- =  wh, 

i'eve  that  the   iiiicrtioti  of  new    l-l  1 

■ul  i  the  board  of  direct-  t-  is  nr>  easfiri 
keep  (kj  rluh  fr<zfl1  "dyincr  of  dry 
■  •  I  "  The  group  stales  that  it  has  bn 


jiievanres  against  the  present  iliicetor- 
aie, 

Id -id.-,  the  i*«Ue  of  "new  hl<*»H."  the 
c  tmiKncti  is  m.irk.d  by  e-  n-l<ler:ihle  ibs- 
cirssii  ti  ul  the  Press  t'lnh  \\  :tr  History, 
the  p-.ir|M-es  and  tn.-n  ivn  incut  of  n-liprri 
have  been  criticised  In  its  ih  liii-c.  the 
coimii-tei-  wlrrh  :s  -iii  ii-.i inuj  the  pres. 
in1  oliiiers  |.  r  'e  e'evli-.n  irid' r  tile  title 
o|  t  ic  l'n>-  <  'ii'  «  I'l  a^lor  \  aniti.ogn 
t  .erii  tin-  ,i  ii  i.-  1 1  in 1 1 •  t . |  brmai  .-ut 
:i  a  ei-,n' n  t'l.it  llic  War  I  iistorv  has 
at  .a-:>  u»  I  n:es  ',  u:  I  .  t  ••  ■  I  l.'s  vj>.ii- 


eral  fund  $9>502J  for  city  taxes  and 
lll.lfv.50  for  interest  on  the  tirst  mort- 
gage.  Iiesides  a  pav-mrnt  of  $7,1  UIJ  into 
the  treasury  when  the  second  mortgage 
became  due  and  was  paid. 

The  "insurgent"  ticket  is :  President, 
G.  Selmer  Fougner ;  first  vicc-pfrsment. 
John  R.  Jliiuu ;  second  vice-president, 
J.  Earl  Clauson:  third  v ke-pre»idsnl. 
J'ohn  J.  O'Connell .  treasurer,  Chamiing 
A.  I.i  ,.|>  linanrial  secretary.  Andrew  M. 
Mad  gai.,  recording  sev  retary,  Peter  A. 
Lhdan:  corres|K>nding  secretary.  Caleb  II. 
Rcdlcni ;  librarian,  t  'larence  F_  Sweaey  ; 
trustees  (three-year  term*.  Charles  K. 
lohanseii.  W  ll  Curtin,  R.  S.  Slater ; 
(two-scar    term).    A.    A.  McCurdy, 

The  "regular"  ticket  comprises  lite  fol- 
lowing: President.  Edward  Percy 
Howard:  rirst  vice-president,  Fdward 
W.  Drew;  second  vice-president.  Mar- 
tin Dunn ;  third  vice-president,  S.  Jay 
Kaulman;  treasurer,  Channing  A. 
Ijidy.  financial  secretary.  Waller  E 
\^arner;  recording  secretary,  Witlard 
Avery  Carr;  corresponding  secretary. 
Caleb  H.  Redfem:  librarian.  Clarence  E. 
Swezey ;  trustees  (three-year  term  >.  1'eter 
Crosby,  W.  L.  Curtin.  (.eorge  F.  Dodson, 
Jr.  (two-year  term),  Miles  Bath 


SCHOOL  PROGRAM  FOR 
EDITORS*  MEETING 


ROCAP  WINS  SLANDER  SUIT 


Tn  Riclurd  Ordored  to  Pay  tSOO  to 
Pnhhe  Lxlgar  Sporting  Editor 

tSftciQt  i:  F?it  i  ft  Puiusnial 

Puii.Aw.irtiiA.— Newspaper  men  gen- 
erally, and  snorting  writers  in  particu- 
lar, will  he  interested  in  the  news  of  a 
lawsuit  which  has  beta  tried  this  week 
he  fore  Judge  Fintettcr  in  Common 
Pleas  Court  No.  4  Decision  was 
awarded  to  the  plaintiff,  William  H.  Ro- 
cap.  sports  editor  of  the  Public  l-edgcr. 
The  defendant.  George  L.  Rickard. 
better  known  as  "Tex"  Rickard.  was 
ordered  by  the  jury  to  pay  Mr  Rocap 

tsoo 

The  suit  is  an  action  in  slander  and 
grew  out  of  the  Willard-Dempsey  fight 
in  Toledo.  July  4,  1919.  It  is  allrged 
hv  Mr.  Rocap,  that  he  was  slandered 
as  the  result  of  a  statement  alleged  to 
have  been  nude  by  Rickard  after  the 
fight.  The  defrndant  was  charged  with 
stating  that  Rocap  had  tried  to  "hold 
him  up  for  $1,(100  and  was  a  black- 
mailer."  Rickard  denied  thai  he  had 
ever  made  any  such  statement. 

LAST  CALL  FOR  PRESS  MEN 


ReMrsratiaiu  foe  Philadelphia  Reunion 
Dinner  Close  January  13 

<st**iit  ir  Cairns  ft  Pvat.iiirnl 

Pun  u i.i  i- il iv  Plans  are  about  com- 
ntrtrd  for  the  reunion  dinner  of  former 
mcmlicrs  of  the  staff  of  the  Philadel 
lihia  Press,  which  will  he  held  next 
Saturday  evening,  lanuarv  15.  in  the 
Adelohia  Hotel. 

"Former  Press  men  are  urged  to  re- 
member Ibal  tiny  must  send  in  their 
acci-ptaii.-es  to  the  dinner  immediately  if 
they  want  roc  nations  to  he  made  for 
them."'  K  \  Muschainp.  sA-retary  of 
the  dinner  committee,  said  this  week. 
'111.-  price  of  the  ticket  is  U7J  and 
checks  must  Ir  made  payable  to  Samuel 
I..  I.aiiar,  treasurer,  and  iiwiled  lo  F. 
A  Miiscliamp.  Ro«M  603  Chestnut 
sireet.  Ph*ladeltdiia.  Acceptances  and 
checks  must  reach  secretary  of  tin- 
dinner  committee  IM  later  than  January 
13.  at  tile  verv  latest. 

To  Address  Ad  Club 

llrtn-*  f..  Dohi-rtv.  ples:ilnit  ..: 
Henry  t..  Holu-rty  A-  tiusrtsntny  i  l  Vew 
York,  will  In-  the  sneaker  -It  the  ■  s.V 
Inn,  In,, n  of  tin-  New  York  .\dverl:s-iig 
t  litb  on  January  12.  on  "l-'inar.rial  Ad- 
'.e'ti.inr" 


Annual  Washington  Stat*  Instituta  at 
Unirrrsity    Will   Haar  Professors 
and  A.m.  Nssvtpapar  M«n 
on  Prasa  Problana 


(Vfr.tsi  I,-  t  an, a  ft  I'eiLisain 

SrJirTu:.  An  unusually  interesting 
program  has  been  arranged  for  the  an- 
nual institute  oi  the  Washington  State 
Press  Association  to  he  held  at  the  Uni- 
versity uf  \\  ashiiigtou  from  January  10 
to  15.  Thr  committee  has  turned  the 
program  over  lo  the  faculty  of  the  school 
of  jmimalism  of  the  university.  Harry 
Suzzallo,  president  of  the  university,  will 
deliver  the  addtess  of  welcome. 

\t  Friday's  session.  Prof.  Maurice  W. 
Hieklin.  of  Oie  school  of  journalism, 
will  discuss  copy  reading.  Dr.  M.  L. 
Spencer,  director  of  the  sclsool  of  jour- 
nalism, will  talk  on  "Editorial  Policies 
thai  Succeed."  "The  American  Press 
and  an  American  Foreign  Policy"  is  the 
subject  to  l<  handled  by  Prof.  Richard 
P.  Scholi.  of  the  department  of  hi. lory 
of  the  university.  "Feature  Stories  in 
Weekly  Newspapers"  is  the  subject  for  a 
second  address  by  Prof.  Hkkhn  at  the 
afternoon  session  on  Friday.  John  A. 
Rra,  of  Taroma,  will  speak  on  "News- 
paper Ideals."  and  Prof.  Robert  W. 
Jones,  of  the  School  of  Journalism,  will 
discuss  "Advertising  Ideas  for  Country 
N'ews|ia|Krs." 

The  business  session  oi  the  stale  pleas 
association  will  he  held  on  Saturday 
aftrrnoon,  January  15.  The  annual  ban- 
quet w  ill  l>e  held  Saturday  ev  ening. 

The  first  iwo  days  of  the  institute  will 
lie  given  over  to  a  discusion  of  the  prob- 
lem affecting  class  and  trade  journals. 

Speakers  for  the  Wednesday  and 
Thursday  sessions,  which  are  devoted  to 
the  dailj  newspapers,  inclikle  J.  H.  Scolt. 
of  Mcrritt.  Wash.,  on  "fSuildiug  Circu- 
lation"; W  D  Moriarty.  of  the  School 
of  Business  Vdmiuisiration  of  the  uni- 
versity, un  "Illegitimate  Advertising"; 
Richard  W  Hurhanan.  city  editor  of  the 
Seattle  Times,  on  "Handling  Local 
News";  C.  II.  ltlel lit n  editor  of  (he 
Seattle  Times,  on  "Public  Service  Work 
Among  Newspapers";  Frank  S.  Baker, 
edilor  of  the  Tacoma  Ledger,  on  "Hold- 
ing Circulation";  J  A.  Swalwcll.  presi- 
dent, t'nion  National  Bank  of  Seattle, 
on  "Boosting  Home  Products";  Dr. 
Silencer  on  "Suppression  of  News": 
Prof.  Ilicklin  on  "Making  New.  on 
Country  Dailies";  Robert  A,  Glen.  ncWI 
editor.  Spokesman  Review,  Spokane,  on 
"Handling  Small  Town  I  orrespond- 
ence"';  Prof.  I  red  W.  Kennedy,  un 
"Comparative  Costs  on  Dailies  and 
Weeklies";  Frederick  K  Smith,  of  the 
Porte  Publishing  Company,  of  Salt  Lake 
city,  on  "Cost  Accounting  Systems  " 


Agenta  to  Hear  Liggett 

The  New  York  Council  <  i  ihe  Amer- 
ican Association  of  Adverli-mg  \gmcies 
will  hold  a  luncheon  Januan  14.  at  the 
Hotel  Mc.Mpin,  Speakers  are  Louis  K. 
Liggett,  president  of  the  t  otted  Drug 
Company.  Boston,  and  Dr  MoO/o  Ray 
Petty,  pastor  of  Jiiil-.,ii  Memorial 
Cliutvh  of  N'«  w  York 


Daily  for  Stamford,  Tax. 

SrvuroHP.  Tex.— The  Stamford  Daily 
News  is  ibe  name  of  a  li<  w  morning 

r>rBS4NrPCi  that  will  >•>  i  :■' ' -'-o  il  here 
U'viuiniig  Jaitnarv    JJi  ,>:i   h  Igore 

will  l.c  editor  .,iid  p  IsllrOMfi  and  the 
fWfSrf  will  carry  tin  |'nj|  i.jsed  wire 
night  nii-  fi  ot  tlis-  \ss.  cuit.  1 1  Press 
lis    is  musing  his   |  l.-.iit  to  Maj-trwd 

"•  •" 1    v'{XgHii*bd  by  Goog 
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Editor    &   Publither   for   January   8,  1921 


FAREWELL  TO  HANSON  jf  f  £ 

IN  PHILADELPHIA  Bart  lev  I.  Dovle.  thr«  wominent  local 


LEAVING  JOURNAL! 


Hartley  J.  Doyle,  three 

merchants. 

Rowe  Stewart,  former  advertising 
manager  of  the  Record,  who  has  suc- 
ceeded Mr.  Hanson  as  business  manager, 
read  a  score  or  more  of  letters  from 
men  prominent  in  public  affairs,  includ- 
ing Governor  W  illiam  C.  Sproul.^Mayor 
J.  Hampton  Moore  and  U.  S.  Senator 
Waller  K.  Kdge  of  New  Jersey,  who 
rould  not  Ik  present,  but  who  wanted  to 
pay  their  respects  to  Mr.  Hanson. 
On  behalf  oi  the  guests,  Mr.  Doyle 


Friend,  in  Private,  Public   and  Business 

•t  Banquet  to  Publisher  Who  Thi» 
Week  Took  Chare*  at 
Dululb  Herald 

(Spatial  M  E»iroe  &  rciunn) 

PBBuacumiA,  Mow 

personal  friends  and 
of  M.  F.  Hansnn  gave  him 
dinner  at  the  Kiti-Carlton  Hotel,  Janu- 
ary 3.    Mr    Hansuti  has  just  resigned 

as  general  manager  nf  the  Philadelphia  presented  Mr.  Hanson  with  a  han 
Record  and  wen?  to  Duluth.  on  clock  a  stiver  cigarette  and  cigar 

January  4,  to  take  charge  of  the  Herald,  h"™**.  »«•  »  >>h«  P'«ur«  <"m«  " 
which  he  and  Paul  Block  recently  pur-  «l»ch  was  a  photograph  of  Mr.  and 
chased  from  A.  C.  Weiss.  »»£  Han*m- ..... 

At  the  dinner,  men  prominent  in  ever,      rhe  gt.es U  "eluded^ 
walk  of  life  who  have  been  associated  JU^UM^  l^ti. 
with  Mr.  Hanson,  directly  and  indirectly,  jr..  Nisi  Block,  Pierson  T.  Fori.  edwuJ  II 
daring  the  thirty  year,  that  he  has  been 

connected  with  newspaper  work  in  this  Gilbert  E.  Cat-lc,  C.  A  Si>n«m.  Juim  I 
city,  paid  him  tribute  a,  a  man  and  a.  John  k^Wj*  C  *  w<~u  E  A. 

a  publisher.  The  affair  was  one  of  the  cyrns  H.  K.  Curtis.  John  C,  Martin.  Edra 
most  notable  gathering,  of  its  kind  ever  ^Ay^r^^^^  KW* 
heM  in  this  city  and  testified  in  an  un-  Hood.  !<,„„  h.  Sinberi,  John  J.  slsclionalJ. 
mistakablc  way  to  the  high  esteem  in  Bggl.  Jpfc^^Yt' 
which  Mr.  Hanson  was  held  not  only  i0|,n  Van  n,.^  v>r.  Wilmcr  Kru.cn.  Walter 
:ome  to  know  him   U.  Johnson.  M.  J.  McEn.ry,  HarryT 

Tnoosu  M.  I-ove,  A.  A.  Cbnstutn.  Philip  Kino, 
R.  Umatcil,  J    David  Stern,  Richard  A. 
Tame.  M.  Kelly,  Clinton  Franklin. 

 re  Stewart.  W.  G.   Kccharr,  l>»vld  B. 

front.  Karl  BlooeninfiUle.  Frank  C  Somraer, 


have 


by  those  who 
personally  and  intimately,  but  by  those  ukTls. 
who  have  had  only  business  relations  ***** 


Ex.Gov. 

The  toastmaster  was  former  Governor 
Edwin  S.  Stuart,  now  one  of  the  vice- 
presidents  of  the  Poor  Richard  Club 


Harry  Applelo 


i  — .  a  •  i  ■ . 
H.  Jack 


ion.  ]  V> 

j^'n'C. 'fracy,'  F.  It, 'Horn.  l{,  B.  Newiaa 
P  J  CunnineliMn.  H.ih.r  1  W.  Ycrkes,  A.  M 
Pierce,  Wn  P.  Quinn,  George  M._  Hr.dcm.in 
Ignatius  J.  Herstman.  Joseph  C_  trainer, 
("cree  A.  Henrkk.  Henry  V.  MicheU.  The* 
J.  Mutvey.  Francis  P.  Walsh,  EdeardJ^Btn- 


W.  Magera, 


Will  R.mala  in  Duluth 

Herald's  New  Owners 

</?»  TVfrrrsf*  <»  Eetioa  4  Pu  sunns  1 
DLT.V7H,  Minn  ,  Jan.  5. — A.  C.  Weiss, 
who  turned  over  the  control  of  the 
Duluth  Herald  to  M.  P.  Hanson  and 
Paul  Block  yesterday,  is  retiring  from 
newspaper  work.  When  asked  by  Ent- 
loa  &  Pusmsiim  as  to  his  future  plans. 
Mr  Weiss  said: 

"In  a  year  or  so  I  sltall  engage  in  some 
enterpri«e  lesi  arduous  and  making 
more  modern  demands  on  energy  and 
time  than  publication  of  a  daily  paper. 
I  cease  my  association  with  the  news- 
paper business,  after  carrying  the  aroma 
of  printer's  ink  around  with  me  for  43 
years,  with  good  will  toward  everybody 
One  very  keen  regret  is  that  this  neces- 
sarily entails  severing  official  relations 
with  the  Astociated  Press. 

'The  association  with  the  representa- 
tive newspaper  men  of  America  during 
my  12  years'  membership  on  the  board 
of  dirrrtors  uf  the  greatest  co-operative 
news-gathering  enterprise  in  the  world, 
with  the  close  personal  ties  with  direc- 
tors and  officials  that  have  been  formed, 
is  something  I  have  clierished  tenderly 
in  the  past  and  shall  always  cherish  in 
memory  through  years  to  come.  Accept 
my  heartfelt  gratitude  and  thanks  for 
ihe  many  courtesies  of  the  past  shown 
me  by  e'imtui  &  Puausnn.  1  shall  re- 
main for  several  months  with  the  new 
owners  of  the  Herald  to  aid  and  assist 

u 


INLAND  AND  N.  E.  A.  JOIN 
IN  SOUTHERN  TOUR 


Organisation*  Invited  to  Bt  G 
Pre**    and    Buiine**  Man 
Florida,  Gaorft*  and 
Alabama  in  March 


AstttS  Of 

of 


and  formerly  president  of  this  organi-  JsJ  Qi^fc,  "wriaa-iaa,  William  v.  Meiirath,     .    _  wtiREAU  IN  FORT  WORTH 

-**   C>....>       .....I       a       V-i  aevsVs       T  -        1~(a  . .  in  ■■  ai  Ui'nuanna 


F.  Walua  Armalrons,  _ 
S.  ("slileell.  William  Simpson.  A. 


Porter.  Payaaj  Charts* 


Governor  Stuart  paid  a  high  Jr ,L  Th-omaa  Wrljsjns 
tribute  to  Mr.  Hanson,  saying  that  in 
all  the  thirty  years  that  he  had  known 
the  guest  of  honor  he  was  "never  too 

busy  to  do  something  for  somebody  jo'ai'tA  F,  Gaiu,h.r',  J.  T.  Corwtyoa.  v 

22?'  and  added  Sk.  knew  be  but  j^fe  f^'j^. 
expressed  the  feelings  and  wishes  of 


A.  Some,  Jsrris  A.  Wood.  J.  Ft 
Donovan,  I.  C.  Arnsiuong.  A. 
Paul  A,  vannemaa,  Jr..  Paul 


be.  H. 

Wood.  J.  H.  Cross,  II.  M- 
*    L.  Piupaltick, 
_  A.  Vajsneoian. 
F,  GalUghar,  ).  T.  Corlriyoa,  Williani 
-  J,  Dooncr,  I^jiaa  B.  Mnl- 
j,  Joseph  B.  McCatl.  Danirl 
Bnwer.  E.  Oinlnitley-Tonea, 
Nirdhn^er, 


A.  Stewart,  C.  F 


man  present  when  he  extended  his  ^^™|<! u  LnTHriry  Burk.  'S 


best  wishes  to  Mr.  Hanson  for  the 
heartiest  and  biggest  kind  of  success  in 
Duluth 


mm  L. 


Lean.  Walter  f^Fshy.^ 
/tt'SaW 


okn  W.  Cornell,  J  ohm 


J.  Hmderaon,  Charles  P.  DonneHT.  Georte  D. 
Vi 


t!lr.  [» 

Cy"rus  H.  K.  Curtis,  publisher  of  the  i  JSZ^&^.\£^k 

Supples.   John  t- 


tne    rUDUC    Leiigcr   pauu   uns  wir- 

tribute  to  Mr.  Hanson: 
luth's  gain  is  Philadelptua'*  lot* 
removal  to  the  great  pot  on  the 


Meat.  H.  Wrijrht.  Ceorse  M   nooneily.  Pr. 
~in«.  F.  A.  Taylor,  Ic 
T  Frnneaa  Llooner,  Relit.  M.  G 

Public  Ledger,  spoke  of  the  pleaaant  o'Dcmoen.  C  n*"*"™  .^ff^'t 
relations  that  had  always  existed  be-  l">«'i».  T.at  P.ly.  M.rrl.  Scheck- 
tween  him  and  Mr.  Hanson.  In  this  w;,  „  w_-,  o»it 

tion  the  morning  after  the  ban- 

the  Public  Ledger  paid  this  odt-      PmLAeaAMiiA.— It  has  been 

a  number  of  time,  lately  that  Harry  P. 
W  ilson  was  to  resign  as  night  editor  of 
in  the  removal  to  the  great  port  on  the  the  Record  and  accept  an 
inland  sea  of  M.  F.  Hanson,  for  many  to  the  Board  of  Real  Estate 
years  advertising  and  business  manager  Mr.  Wilson,  who  has  been  with  the 
of  the  Philadelphia  Record  Born  in  Record  many  years  and  who  is  well- 
this  city  and  identified  with  its  activities  known  among  political  co: 
for  more  than  half  a  century,  Mr.  Han-  all  over  the  country  through  his 
son  made  hi,  impress  on  his  chosen  tkM  ance  at  national  political  conventions, 
of  endeavor  and  in  his  new  field,  as  part  says  that  the  rumors  are  only  rumors 
owner   and   publisher   of   the    Duluth  and  that  he's  going  to  continue  with  the 

Herald,  he  will  carry  with  him  the  good  Record.   

wishes  of  his  former  newspaper  asso-  — 

dates  aud  his  many  friend,  in  the  com-      Raeord  Repre.eni.fon  Unchanged 
munrty  at  large."  I'hii-awxphia.— Story,  Brooks  &  Fin- 

A  "Vary  Wonderful  Bouquet"         ley.  Inc..  with  offices   in  the  Colonial 
Karl  Blooming,  president  of  the  J^^del£  ^ 

of  Rowe 


Fir.  Now  Member.  A^ttod— A.^C. 

The  Associated  Press  has  established 
a  bureau  at  Fort  Worth,  Tex.,  in  the 
Star-Telegram  BuiMing,  with  R.  G. 
Massock  in  charge.  Mr.  Massock  was 
transferred  from  the  Jefferson  City 
(Mo.)  office  and  his  place  there  is  being 
temporarily  filled  by  j.  R.  O'Sullhran. 
Henry  L.  Lewis  is  the  new  correspond- 
ent at  Austin,  Tex.,  succeeding  J.  R- 
Braugher.  who  goes  to  the  Dallas  office. 

New  members  of  the  Associated 
Press  are  the  Ponca  City  (Okla.)  Daily 
News,  the  Perry  (la.)  Daily  Chief,  El 
Dia  and  La  Nacion,  of  " 
Colombia,  all  evening  papers; 
Portsmouth  (Ohio)  Sun.  a 
paper. 

A.  C.  Weiss  by  selling  rhe  Duluth 
(Minn.)  Herald  to  M.  F.  Hasson  and 
Paul  Block  gives  up  his  membership  in 
the  Associated  Press  and  his  office  as  a 
of  the  A.  P.  Board  of  Direc- 


Sli-wart. 


Poor  Richard  Club,  spoke  for  the  ad-  iml 
vcrtising  men  of  the  city  and  in  char-  ".cw 
acteristic  eloquence  closed  his  brief  re- 
marks by  saying  that  the  Poor  Richard     

Club  'wished  to  add  it,  blossom  to  the  "««          P»P«"  M^*r 

yen-    wonderful    bouatiel    given     Mr.  Iowa   C.IV,   la— A   mnsohdatton  of 

Hanson"  ,w<>  I"nnt'er  newspapers  ot   Iowa  tias 

Other   speeches   were   made   by   F.  I*en  announced  in  tho  merger  of  the 

Wallis  Armstrong,  head  of  the  F.  Wal-  l<™a  City   Pres,  ^  and  t 

li,  Armstrong  Agency:  Jars  is  A.  Wood,  Citizen 


Block  Not  in  Toledo  Blade 

EsiiToa  &  Publisher  is  asked  by  Paul 

Block  to  correct  a  statement,  made  last 
week  (ill  the  story  of  M.  F.  Hanson's 
and  Mr.  Block's  purchase  of  the  Duluth 
Herald ).  to  the  effect  that  he  is  part 
owner  of  the  Toledo  Blade.  Mr.  Block 
s.iys  his  only  connection  with  the  Blade 
is  as  its  national  advertising  representa- 
tive. 


Iowa  City 
E.  E.  Johnson,  of  the  Citiien, 


Of  the  'firm  of  N.  W.  Ayer  &  Son";  retire,,  and  S.  E.  Carroll  publisher  of 
George  W.  Norris,  governor  of  the  'He  Pr«».  **k™  c"nlrf1'  of  ,hc  c°"'nl" 
IWl.rst  TJeaerve  Rank  of  the  Philadel-   dated  daily. 


Punish 

HaVasUA,  P.  I.— Gregorio  Perfecto. 
editor  of  La  Nacion.^organ  of  the  Demu- 
cratic  Party,  was  sentenced  January  5 
to  two  months'  imprisonment  followinc 
conviction  on  a  diarge  of  havino;  criti- 
cised members  of  the  Legislature 


Federal  Reserve  Bank  of  the  Philadel- 
phia district;  Dr.  Wilmer  Kruscn,  for- 
mer Municipal  Director  of  Health; 
John  McDonald,  president  of  the  Bene- 
ficial Saving  Fund  Society;  E.  J.  Laf- 
frrty.  of  the  Board  of  Trustees  of  Tern 


Paris  Edition  for 

Paris,  Jan  6--Lord  Beaverbrook  has 
announced  that  the  London  Daily  Ex- 
press is  about  to  begin  publication  of  a 
pie'  Uni'venity;  Harry  T.  Jor*stt,  "resi-  daily  paper  in  Paris  in  English. 


Higher  Rates  in  Vancouver 

VANCnuvn,  B.  C— The  Province 
the  World  have  advanced  the 
tion  rates  to  75  cents  a  mon 

its  price  to  50 


Urnul  ro  Koiroa  t  PrninHSai 
|;«ai*N7own.  Fbu— Plans  for 
visit  of  the  national  newspape 
to  the  South  in  March  have  been 
what  changed,  the  Inland  Daily 
Association  having  been  invited  to  join 
the  National  F.ditoriat  Associauon  on  the 
trip.  The  memberships  of  the  two  or- 
ganizations arc-  interlocking  to  a  large 
extent  Starling  with  the  N  E.  A.  con- 
vention in  Florida,  the  editors  will  visit 
Georgia  ars|  Alabama  as  guests  of  the 
states'  press  and  business  bodies.  George 
K  Hosmer,  of  this  city,  secretary  of  the 
I  lorida  Press  Association,  has  just  com- 
pleted a  three  weeks'  tour  of  I 
arranging  the  program, 

Mr.  Hosmer  says  the  party  will 
March  7  at  Pensacola.  where  elaborate 
preparations  for  entertainment  are 
being  made.  On  the  8th  the  visitors 
will  breakfast  at  Panama  City  and 
lunch  at  Marianna,  reaching  Tallahassee 
in  time  for  the  evening  banquet  at  the 
capitoL  The  9th  will  be  spent  at  Jack- 
sonville and  the  10th,  11th,  12th  and 
13th  will  be  put  in  at  St.  Augustine, 
when  the  business  sessions  wilt  be  held. 
Sunday  night,  the  13th,  the  special  train 
provided  by  the  state  association  will 
leave  for  Palatka  or  Gainesville  for 
breakfast. 

On  the  night  of  the  14th  the  party 
will  go  to  Lake  county,  where  Lees- 
burg,  Travares,  Ml  Dora  and  Eustis 
will  be  visited,  thence  to  Lakeland  for 
an  evening  banquet.  Arriving  at  Bra- 
deniown  the  morning  of  the  15th,  the 
viaitors  wilt  be  taken  by  autos  through 
the  trbek  farms  and  citrus  groves  of 
Manatee  county  and  visit  the  cities  of 
Palmetto,  Manatee  and  Sarasota.  At 
3  p  m.  the  party  will  leave  by  boat 
for  St.  Petersburg,  where  a  banquet  is 
scheduled  for  the  16th,  and  Clearwater 
and  possibly  Tarpon  Springs  will  be  vis- 
ited. Tampa  will  be  reached  in  the  eve- 
ning and  the  party  remain  there  the 
17th.  The  special  train  will  be  either 
at  Fort  Myers  or  Bartow  for  break- 
fast 

At  or  near  Bartow  one  of  the  world's 
greatest  phosphate  mines  will  be  in- 
spected and  a  day  spent  visiting  the 
"Scenic  Highlands"  in  Polk  and  De 
Soto  counties,  where  some  of  the  finest 
grape  fruit  and  orange  groves  on  earth 
will  be  seen.  From  this  section,  which 
includes  Winter  Haven,  Lake  Wales 
and  Avon  Park,  the  tourists  will  go  to 
Kissimee  and  Orlando.  At  the  latter 
place  the  special  train  will  be  dismissed 
and  the  trip  from  there  on  will  be  made 
by  auto  Included  in  the  itinerary'  are 
Sanfurd,  DeLand,  Daytona,  Cocoa,  Fort 
Pierce.  Palm  Beach.  Fort  Lauderdale 
and  Miami,  the  latter  town  being  the 
journey's  end. 

"In  all  part,  of  the  state."  says  Mr. 
Hossstssrr,  "the  Florida  Press  Association, 
which  is  assuming  the  burden  of  this 
entertainment,  is  getting  the  most 
hearty  support,  and  we  have  made  most 
wonderful  progress  in  raising  the  $50.- 
(SK)  which  we  expect  to  spend  on  the 
special  train  or  trains.  In  adititinn  the 
lititens  will  spend  at  least  $50,000  more 
in  Uie  local  entertainments,  not  count- 
ing the  donation  of  autos.  Of  course 
the  elaborateness  of  our  program  makes 
it  essential  tha:  B0  one  come  on  the  trip 
who  is  not  a  bona  fide  newspaper  man 
or  newspaper  woman,  or  the  immediate 
members  of  the  family  of  a  newspaper 
publisher  ^.^"ed  by 
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KATZ  AGENCY  METHODS 
WIN  RECORD  RESULTS 


SlefT       Conference       Duclaiei  Unique 

F.prit   de    Corp.  Promotion  Work 

in  Behalf  of  All  Newspapers 

Conducted   During  Year 


FOR    a    number    of   years   the  E 
Katz  Special  Advertising  Agency  hat 
completed  the  old  year  and  started  the 
new    with    a  week's  conference  of  all 
salesmen  from  all 
officer  During 
the  week  of  De- 
crmher   27  the 
following  repre- 
sentatives gath- 
ered at  the  New 
Vnrk    office  re- 
viewing the  w  ork 
bf  1920.  and  lay- 
ing  plant  for 
stronger  work 
during     1921 : 
Chicago — S.  L. 
'"*'"•*■  *  K«"  Kill,    R  R. 

Ulack.  V.  M. 
Smith.  C.  E.  Emery.  W.  J.  Doyle:  Kan- 
sas City- -W.  D.  Shank,  W.  E.  Ander- 
m;  Atlanta — G.  H.  Gunsl:  New  York 
-G.  R.  Katz.  H.  N.  Kirby,  G.  W.  Brett, 
A.  Boris.  H.  C.  Williams,  H.  R.  Gold- 
berg. The  San  Francisco  representa- 
tive, K.  A.  Hnlnvaii,  could  not  attend- 
On  Tuesday  evening,  December  28,  a 
dinner  and  theatre  party  was  given  to 
the  entire  staff.  Dinner  was  served  in 
the  Waldorf  Apartmenti  of  the  Waldorf- 
Astoria,  and  between  courses  entertain- 
ment was  supplied  by  office  talent.  The 
party  then  went  to  the  New  Amsterdam 
Theatre  to  sec  Marilyn  Miller  in  her 
splendid  new  play  of  "Sally," 

While  a  good  deal  of  pleasure  was 
combined  with  business,  the  primary  ob- 
ject of  this  obviously  expensive  method 
of  service  was,  and  is,  to  create  more 
business.  A  time  schedule  was  rigidly 
lived  up  to  in  regard  to  the  discussion 
of  all  of  the  mediums  on  the  Katz  tisL 
They  planned  in  advance  just  exactly  the 
svork  that  lay  before  them,  and  they 
crowded  each  day  with  intense  applica- 
tion, and  so  concluded  the  week  with- 
out slighting  a  single  situation. 

E*ery  publisher  on  the  list  was  re- 
quested   tn    submit    a  comprehensive 


resume  of  present  actual  business  condi- 
tions, and  the  relation  of  his  paper  and 
his  competition  to  the  market  Follow- 
ing the  reading  of  each  letter  were  talks 
by  the  men  who  had  visited  the  cities 
within  the  past  year.  This  included 
trips  to  Montgomery,  Ala.;  Ft.  Smith 
and  Little  Rock.  Ark.;  Ixwg  Beach  and 
Oakland,  Cal.;  Colorado  Springs.  Colo.; 
Ansnnia,  Conn.;  Jacksonville,  Fla.: 
Evantvile.  Ind. ;  Waterloo.  Iowa;  Lex- 
ington. Ky. ;  New  Orleans  and  Shreve- 
port.  La.;  St.  Joseph,  Mich  .  Joplin,  Mo.: 
Butte.  Mnnt  .  Asheville,  N.  C:  Colum- 
bia, S.  C. ;  Massillon  and  Springfield.  O. ; 
Portland.  Ore. ;  Ardmnre,  Muskogee. 
Oklahoma  City  and  Okmulgee,  Okla. ; 
Erie,  Reading  and  Sharon.  Pa. ;  Wichita 
Kails  and  Houston,  Tex.;  Huntington. 
W.  Va. ;  and  Cheyenne.  Wyo. 

Then  followed  general  discussion 
bringing  out  both  the  weak  and  strong 
points  of  the  papers  represented  by  Katz 
and  their  competitors  The  head  space 
buyer,  and  his  assistant,  of  one  of  the 
prominent  advertising  agencies  in  the 
country  spent  several  hours  attending, 
one  of  the  sessions,  addressing  the  men, 
and  stond  for  an  avalanche  of  quitting 
on  how  to  improve  the  service. 

Staff  Grows  Steadily 

Each  year  the  Katz  Agency  staff  grows 
larger  ami  the  list  of  mediums  increases. 
The  staff  now  totals  36  people,  of  whom 
IS  are  salesn.cn— offices  in  New  York. 
Chicago,  Kansas  City,  Atlanta  and  San 
Francisco — one  of  the  largest  forces  in 
the  special  agency  business.  The  agency 
now  represents  dailies  in  29  chics,  and 
9  farm  papers.  The  business  is  being 
fostered  upon  a  profit-sharing  basis 
which  partly  accounts  for  an  unusual 
esprit  de  corps.  The  stockholders  in- 
clude: G.  R.  Kate,  S.  L  Katt.  H.  N. 
Kirhy,  R.  R.  Black,  M.  J.  Beck.  G.  W. 
Brett,  V.  M,  Smith,  W.  D.  Shank. 

G.  R.  Katt  is  a  warm  believer  in 
spending  part  of  his  profits  for  the  de- 
velopment of  the  business  of  advertising 
and  particularly  daily  newspaper  adver- 
tising, as  Enron  &  Publishes  readers 
well  know.  His  distinctive  trade  paper 
copy,  which  is  helping  all  newspaper  pub- 
lishers, not  only  those  represented  by 
Katt.  has  been  duplicated,  used  locally 
and  nationally  by  many  papers  in  all 
parts  of  the  United  Slates,  regardless  of 
representation.  Reprints,  available  for 
anybody  at  any  time,  comprise  one  of 


the  most  comprehensive  collections  ever 
published  nn  the  irrefutable  logic  of 
daily  newspapers  as  the  dominant  ad- 
vertising media. 

During  the  Southern  Newspaper  Pub- 
lishers' Association  convention  in  Ashe- 
ville. N.  C,  last  July,  the  Katz  Agency 
spent  its  own  mnney  in  buying  space  in 
the  Asheville  Citizen  appealing  for  a  paid 
advertising  campaign  and  the  establish- 
ment of  a  really  worth-while  Research 
Department.  At  the  Ad  Clubs'  con- 
vention in  New  Orleans,  Ij„  the  Katz 
Agency  represented  the  Newspaper  De- 
partmental, and  staged  the  only  news- 
paper exhibit,  which  was  a  concrete  plan 
through  which  to  sell  newspaper  space, 
a  plan  which  any  publisher  could  adapt 
w  ith  prnfit  to  his  nwn  requirements. 

Believes  in  Co-operation 

The  Katz  Agency  has  often  expressed 
itself  publicly  and  privately  as  welrnro- 
ing  co-operation  with  other  representa- 
tives in  developing  plans  for  the  general 
upbuilding  of  the  advertising  lmisiness 
and  newspaper  advertising  in  particular. 

The  acid  test  of  such  a  policy  is  that 
1920  dosed  the  biggest  year  in  the  his- 
tory of  the  E.  Katt  Special  Advertising 
Agency — established  33  years  ago. 

There  are  two  ways  that  a  representa- 
tive may  increase  his  profits;  One  is  to 
get  more  business  for  lite  papers  he 
represents,  and  the  other  to  get  more 
papers  to  represent.  During  1920  the 
Katz  Agency  has  added  to  its  list  the 
l.ong  Beach  (Cal.)  Telegram,  Colorado 
Springs  (Colo.)  Telegraph,  Waterloo 
(Iowa)  Times-Tribune,  Butte  (Mont) 
Post,  Massilion  (Obio)  Independent, 
Sharon  (Pa.)  Telegraph.  Okmulgee 
(Okla.)  Times,  Power  Farming,  St. 
Joseph,  Mich,  and  Western  Fanner,  of 
the  Pacific  Northwest 


NOTES  OF  THE  AD  AGEMTS 


6-Pt  Luncheon  Tuesday 

The  Six-Point  League  of  New  York 
will  give  a  luncheon  at  the  Hotel  Mc- 
Alpm,  January  II.  at  12.30  p.  m.  Mont 
H.  Wright,  president  of  the  Association 
of  National  Advertisers,  and  William 
A.  Thomson,  director  of  the  Advertis- 
ing Bureau  of  the  A.N.P..V,  will  be 
the  speakers.  The  members  of  the  ex- 
ecutive committee  of  the  A.  A.  A.  A. 
have  been  invited  to  attend.  Tickets 
may  be  obtained  from  R.  R.  Mulligan, 
secretary,  30  East  42d  street. 


DOBERT  G  YOST  has  been  made 
*  vice-president  of  the  Western  Adver- 
tising Company,  St.  Louis,  with  whom  he 
has  been  production  manager  since  last 
July.  He  previously  had  been  with  the 
Gardner  Advertising  Company,  St  Louis. 

John  W.  Cambridge,  for  the  past  two 
years  with  the  Toronto  branch  of  the 
II,  K.  McCann  Cnnvpany.  ami  previously 
with  Smith,  Denne  &  Moore.  Ltd,  has 
joined  the  staff  of  the  plan  department 
of  N.  W.  Aver  4  Son,  Philadelphia. 

Sydney  D.  Mohan  has  joined  the  To- 
ronto office  of  the  H.  K  McCann  Com- 
pany, having  been  transferred  from  die 
Cleveland  branch.  lie  will  handle  the 
Imperial  Oil  account.  Before  joining  the 
McCann  Company,  Mr.  Mahan  was  on 
the  staff  of  T-  H.  Bale,  technical  ad- 
vertising, Cleveland,  and  in  newspaper 
work. 

The  Ross-Gould  Company,  St.  Louis, 
has  opened  branches  in  Chicago  and 
Philadelphia  during  the  last  month  and 
will  open  a  Cleveland  branch  shortly. 
This  company  hat  appointed  Millard  S 
Binney  a  member  of  its  staff 

John  D.  Applecate.  jr.,  has  been  ap- 
pointed to  represent  N.  W.  Ayer  &  Son 
in  Ohio,  and  has  been  made  manager  of 
the  Cleveland  office. 

Will  H.  Dilg,  who  retired  from  the 
advertising  agency  business  in  Chicago 
about  three  years  ago,  has  reopened  hit 
office  in  that  city  and  will  conduct  the 
business  under  the  name  of  the  Will  H. 
Dilg  Advertising  Company. 

The  Biow  Company,  Inc.,  New  York, 
has  opened  offices  in  the  Garland  Build- 
ing, Chicago,  under  the  management  of 
Gord  E.  Cole,  formerly  of  the  New  York 
staff. 

Miss  Myrta  A.  Dunn  and  William  A. 
Moffett,  of  the  staff  of  the  Campbell- 
Kwald  Advertising  Agency,  Detroit,  and 
former  city  editor  of  the  Detroit  Free 
Press,  were  married  in  Detroit  Janu- 
ary L 

William  T  Mullally,  Int%.  is  the  new 
name  of  the  advertising  agency  of  Mac- 

(CasiriHiirtf  oit  fote  37) 


I. 


i 


Recently  the  George  Batten  Company  held  a  convention  of  its  clients  In  New  York  City.  Mora  than  300  strong,  they  cause  from  every  part  of  the 
country  This  phots  was  snapped  daring  one  of  the  sessions  at  the  Hotel  Biltmore  William  H.  John*,  president  of  the  Batten  Company,  is  shown  presiding 
ass  the  rostrum     This  U  one  phase  of  modern  advertising  agency  service. 
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WRITERS  BRAVE  NORTH 
TO  GREET  AIRMEN 


Fur-Clad  Reporter*  Have  Railroad  Can 

for     Headquartssrs    Dominion 

Telegraph    Co.    Plan*  Four 
at  of 


T,»onto,  Jan.  5  -No  efforts  are  be- 
ing spared  to  facilitate  the  handling  of 
stories  by  newspaper  mm  who  have  gone 
to  meet  the  returning  party  of  American 
Army  balloonist*  in  the  wild*  of  North- 
ern Ontario,  according  to  a  statement 
made  la  Emtok  &  Pi  bushes  by  George 
D.  Perry,  general  manager  of  the  Cana 
dian  National  Telegraph  Company. 

The  company  realize*  that  newspaper* 
are  spending  hig  sums  of  money  to  cover 
the  incident  and  is  co-operating  to  give 
best  possible  service  Four  .traffic  su- 
perintendents with  all  necessary  appa- 
ratus were  sent  north  Tuesday  night 
to  devise  the  best 
to  handle  the  proposition, 
Poasihlc  service  is  limited  to  two  wires 
extending  from  Quebec  to  Winnipeg.  If 
accommodations  warrant  it.  lines  will 
be  cut  in  at  Mattice.  where  the  balloon- 
ists are  expected  to  reach  the  railway 
and  the  company  will  operate  two  wires 
to  Quebec  and  two  to  Winnipeg. 


A  LAUGH  IN  EVERY  BRAND 
NEW  SUIT 
yPy  TtUgrath  to  Editor  a  FtiausHIR) 
(COCHRANE,  ONT.  Jan.  »k~ 
^  Owing  to  uncertainly  whether 
balloonist*  will  come  oni  at  Mattiee 
or  Cochrane.  correspondent*  are  re- 
maining at  thin  point.  Seouls  have 
been  dispatched  to  ascertain  whieh 
way  the  aeronauts  will  rune,  If 
they  should  arrive  at  Mattiee  a  spe- 
cial train  is  ready  to  proceed  there 
with  the  reporters.  If  arrival  is  at 
Cochrane,  the  newspaper  men  will 
go  out  by  sleighs  to  meet  them. 

Sonne  amusement  is  being  taken 
in  Cochrane  over  the  way  in  which 
New  York  reporters  have  rigged 
themselves  out.  They  are  drcased 
like  Stefansson  going  to  the  JHorth 
Pole.  With  the  exception  of*  Harold 
\.  Littledalr,  New  York  Evening 
Poil.  none  of  the  American  rr- 
beyond  the  in- 


Otherwise,  the  company  may  operate 
from  Hearst,  the  nearest  divisional  point, 
using  a  track  machine  to  bring  messages 
from  Mattiee.  Arrangements  have  been 
made  for  handling  despatches  in  turn, 
n. .  reporter  being  permitted  to  semi  more 
than  1. 000  words  at  once. 

The  first  four  to  file  stories  will  get 
first  service  and  the  rest  will  take  their 
turn.  Mr.  Perry  expect*  to  get  stories 
out  quickly,  though  much  depends  on 
weather  conditions. 

It  is  expected  that  at  least  twenty  re- 
porters will  welcome  the  balloonists.  As 
there  are  no  accommodations  at  Mattiee. 
the  Canadian  National  Railways  have 
sent  a  sleeping  and  dining  car  in  charge 
of  C.  K.  Howard,  traveling  ixassrnger 
ajjent.  to  serve  as  headquarters  of  the 
party  during  the  wait  for  thr  balloonists. 
The  C.  N  R.  have  also  enlisted  services 
of  F.  C.  Armstrong,  sportsmen  repre- 
sentative, to  get  newspaper  men  in  touch 
with  the  Indians  who  hrnught  the  first 
news  of  the  balloonists. 

11  A  l.ittlcdalc.  \'r»  York  Evening 
Post .  E.  Klauhcr.  New  York  Timr< . 
One  Fowler  and  A.  Clermont.  New 
York  Amerk-an.  anil  I  VV  Whitaker  anil 
F.  N.  Jackson.  New  York  Daily  News, 
and  others  went  north  last  night. 

While  here  they  bought  moccasins, 
scarves,  fur  caps  and  othrr  apparel  to 


the  northern  clime.  The  Associated 
ind  Canadian  Press  are  repre- 
by  F.  J,  Lcndnim,  Northern 
Ontario  correspondent;  United  Pre**  by 
J.  R.  Kelly  and  k.  C.  Mann.  Montreal 
Bureau,  J  Karl  Clauson,  of  the  New 
York  World,  and  K.  Crossbred,  of  the 
New  York  Tribune,  base  gone  forward 
to  Cochrane.  R.  McKnight  is  at  Hearst 
for  the  Universal  Service  and  the  Inter- 
national has  three  men  at  points  where 
the  aeronauts  may  emerge  from  the 
forest. 

The  Cochrane  Hoard  of  Trade  held  its 
annua!  meeting  tonight.  Arthur  Stevens, 
who  keeps  the  station  restaurant,  pre- 
sided and  Otto  Thorning.  publisher  of 
the  Weekly  Northland  Post  and  secre- 
tary of  the  board,  set  in  motion  the 
preparations  for  a  reception  to  the  air- 
men. 


U.  S.  Paper  Men  Visit  Coaat  Forests 

Toronto, — According  to  a  statement 
made  by  C.  S.  Battle,  a  prominent  him 
bcrman  of  Vancouver.  B.  C,  American 
engineers  representing  financial  interests 
of  Chicago,  New  York  and  Buffalo  are 
investigating  the  pulp  manufacturing  pos- 
sibilities of  British  C  olumbia  with  a 
view  to  investing  from  eight  to  ten  mil- 
lion dollars  in  the  pulp  industry  oi  the 
Province 

The  investment  would  involve  the 
taking  over  of  the  plant  of  the  Beaver 
Cose  Lumber  &  Pulp  Company.  Ltd.. 
together  with  other  holdings  of  the  com- 
pany, and  that  of  White  Bros.,  of  Boyne 
City,  Mich.,  which  total  5,000.0011.1  CO 
feet  of  the  finest  tlumpagc  in  the 
Province. 

BROMPTON  PROFITS  $1,835,588 

Assets   12,000,000   Over   Liabilities — 
Dividend  Fund  Is  $1,340,886 

f.C^r^ssJ  tc  Ediths  &  Publish**) 

Toronto.  —  Favorable  rumors  which 
have  been  heard  for  some  lime  past  rela- 
tive to  the  financial  position  of  the 
Brompton  Pulp  Si  Paper  Company,  Ltd, 
are  fully  supported  by  the  annual  state- 
ment for  the  year  ended  October  31,  just 
published.  The  statement  shows  that 
the  company's  earnings  reached  a  new 
high  level,  although  only  the  earnings  of 
the  Canadian  corporation  are  shown. 
Omitted  entirely  are  the  two  United 
States  subsidiaries,  of  which  it  owns  the 
entire  rommnn  stock  and  from  which  it 
will  receive  earnings  approximating 
those  of  its  Dominion  plants 

The  Canadian  profits  were  $1,835,588, 
a  gain  of  almost  70  per  rent  over  those 
of  Ki9  and  more  than  that  amount  com- 
pared with  19]8.  The  balance  available 
lor  common  stock,  after  the  deduction 
of  a  heavy  sum  for  depreciation,  is 
S1.340.S86.  or  the  equivalent  of  9  57  per 
cent  on  the  common  stock  or  19.14  per 
cent  in  comparison  with  the  stock  on 
which  dividends  were  paid  the  year  be- 
fore, when  lite  earnings  were  hut  9A 
on  the  old  stock. 

Other  noteworthy  items  revealed  by 
Hie  balance  sheet  are  current  assets  ol 
$3,000,0110  above  current  liabilities,  de- 
spite extensive  additions  made  to  the 
Fast  Aninis  plant  during  the  year.  A 
hank  loan  of  $375,000.  which  was  carried 
last  year,  has  been  wiped  out  completely, 
while  $3?3.33f>  was  added  to  the  com- 
pany's investment  account,  bringing  it 
up  to  $1,721,418.  Cash  holdings  ap- 
proach the  quarter-million  mark,  where- 
as they  were  less  than  $84,000  the  year 
before. 


Fifty  thousand  ev.ry'-day  question.  of 
th.  newspaper  and  advertising  business 
will  be  answered  in  EDITOR  A\  PUB- 
LISHER INTERNATIONAL  YEAR 
BOOK — out  January  22. 


TWO  CANADIAN  DAILIES  QUIT 

Windsor  Son  and  St.  Johns  Herald  Pass 
with  End  of  1920 

(StrfiM  l<*  FeiTDS  a  Pvsusaas) 

Toronto — The  Border  Cities  Sun.  the 
morning  edition  of  the  Border  Cities 
Star,  published  in  Windsor.  Ont..  sus- 
lieocled  publication  on  December  31.  The 
reasons  given  for  the  failure  are  ab- 
normal costs  of  production  and  the  in- 
ability of  the  community  to  support  two 
papers,  since  the  Detroit  morning  dailies 
circulate  quite  freely  in  Windsor.  The 
Star  will  be  published  as  usual. 

The  Sun  was  first  issued  on  Septem- 
ber 8,  1920  It  carried  the  complete  lele- 
Ktaph  service  of  the  Canadian  Prr>s. 
Ltd..  and  the  financial  news  service  of 
the  Philadelphia  Puhlic  I.eiluer,  It  was 
especially  complete  in  its  financial  and 
sporting  pages. 

The  publisher  of  the  Border  Cities 
newspapers  is  W.  F  Herman,  who  also 
controls  the  Saskatoon  I  Sask  1  Phoenix 
and  Star,  and  the  Rcgina  (Sask.)  Post. 
Mr.  and  Mrs  llrrnian  recently  left  for 
a  trip  to  Eurojie. 

Jn*ef  de  Montignv,  city  editor  of  the 
Border  Cities  Star,  has  beeume 
editor  of  Ihe  Detroit  News. 

"Tip"  O'Neil.  former  sporti 
of  Ihe  Sun,  has  joined  the  Flint  (Mich.) 
Journal  as  sporting  editor. 

Managing  Editor  Cady  of  th*  Sun  has 
gone  ti»  the  Vancouver  Province,  to  le- 
cnme  ninht  editor 

Alliert  Stein,  telegraph  editor  of  the 
Sim,  has  Ixen  transferred  to  the  Slat  as 
city  editor. 

HaroM  M.  Mordcn.  sporting  editor  of 
the  Border  Cities  Star,  and  Miss  Edna 
C  Howie,  society  editor  of  the  same 
paper,  were  married  recently. 

A  franchise  for  the  start  of  a  daily 
newspaper  in  Windsor  and  the  Border 
Cities  has  been  obtained  from  the  On- 
tario government  by  W.  F.  Tavlor.  for- 
mer president  of  ihe  Canadian  News 
paper  Publishers'  Association,  and  pub- 
lisher oi  the  Woodstock  <Ont  t  Sentinel- 
Review. 


Sir  Richard  Gregory,  A  G.  Gardiner  and 
J.  L.  Garvin  have  promised  to  give  in- 
al  South 


Another  newspaper  fatality  on  which 
the  new  year  rang  the  knell  was  that  of 
thr  St.  Johns  (N.  F>  Evening  Herald, 
published  by  Sir  P.  T.  MeGfath,  which 
ceased  publication  on  Decemlier  31.  In 
the  published  valedictory  it  is  stated  that 
whether  the  paper  will  resume  publica- 
tion under  new  management  or  he  volun- 
tarily liquidated  will  depend  on  the  re- 
sult of  negotiations  now  in  progress 
The  Herald  was  establishes!  in  1882. 

The  suspension  of  the  Ivorder  Citic-s 
Sun  and  the  St  Johns  Herald,  follow 
ing  bard  U|iott  the  very  sudden  demise 
of  the  Hamilton  Times,  shows  an  un- 
usually hind  mortality  rate  among  the 
daily  newspapers  of  the  Dominion. 


Ban  Ad  U«  of  Kipling  V.rw 

1/ixniiN.  England.  Rudyard  Kipling 
got  an  iujicsctinn  December  3  forbid- 
ding the  owners  of  a  proprietary  medi- 
cine from  using  a  verse  of  his  poem 
"K™  hi  an  advertisement.  He  was  also 
awarded  40  shillings  damage  and  i">ts. 


(■osnoN.  The  second  year  of  the 
Journalism  Diploma  Courses  of  the  I'-ii 
versily  of  Ixmdon  has  becun.  with  some 
120  students,  about  twenty  women  and 
thirty  men  newcomers  reporting  The 
Government  is  continuing  to  aid  c\ 
serv  ice  men  with  maintenance  allowances, 
and  has  admitted  a  dozen  more  men 
\  new  feature  has  been  introduced  in 
the  series  of  lectures  on  "The  General 
Principles  of  Writing  for  the  Press."  by 
E.  G.  Hawke.  M.A..  of  ihe  Spectator. 
Sir  Philip  Gibhs.  Sir  Alfred  Robbins. 


$300,000     Company     Formed — Seeka 
Editor*  for  Dairy  in  Main*  City 
(.Vferlaf  re  1 i        *      i  -it 

1'orilan'd.  Me  Additional  evidence 
of  a  reorganization  and  change  of  own- 
ership ol  the  Daily  Eastern  Argus, 
established  in  1803  and  reported  to  have 
been  sold,  or  atxiut  to  l>e  sold,  to  a  syn- 
dicate of  local  merchants,  has  liern  noted 
the  past  week. 

The  Independen:  Publishing  Company, 
Inc.,  has  been  organized  here  with  an 
authorized  capital  stock  of  $300,000,  and 
a  company  of  that  name  has  advertiied 
in  ;i  Boston  newspaper  for  a  city  editor 
and  sports  editor  for  a  daily  paper  in 
Portland. 

Prince  George  to  Gat  Paper  Mill 

Paiscr.  (»ro«c,r,  B.  C,  Jan.  ft— Plan* 
for  a  $6,00U.UI0  pulp  and  paper  mill  at 
this  point  were  completed  this  morning 
with  the  -igning  ot  papers  by  four  of 
th<  principals  The  plant  will  l-e  one  of 
the  most  modern  in  Canada,  and  will 
employ  about  1.000  men  Three  kinds 
of  paper  can  tic  made,  including  the 
linest  bond.  The  plant  will  cover  a 
space  of  about  2111  acres.  The  coast  at 
this  |»int  was  found  io  be  exceptionally 
suited  to  the  industry.  Eastern  Cana- 
dian ami  1  'niled  States  capital  are  behind 
the  i 


Toronto. — The  General  Board  of  the 
Presbyterian  Church  in  Canada  has  de- 
cided to  amalgamate  the  Freshyterian 
'A  mess  1  I  Halifax  and  thi  Prettrj - 
terian  and  the  W  estminster  o(  Toronto, 
under  the  name  ot  the  Presbyterian 
Witness,  to  lie  published  in  Toronto 


TotwiNTo— A  dinner  to  commemorate 
the  one  hundredth  anniversary  of  the 
Brockvillc  *  Ont. »  Recorder  will  be 
held  under  the  auspices  ot  the  local 
Board  of  Trade  on  January  18.  Lead- 
ing newspapermen  have  been  invited  to 
lie  present  as  speakers. 


Montreal. — The  subscription  price  of 
the  Montreal  Family  Herald  and  Weekly 
Star  was  advanced  January  1  to  $2  a 

year. 


Wayagamack  Annual  Mooting 

Toronto..  The  annual  meeting  of  the 

 in. in     I.    I  'n!|    S    1 '.,  >  r   i  t-mpany 

l  id.,  has  been  called  for  February  8  al 
Three  Rivers.  Que. 


The  Howard  S  lladden  Advertis- 
ing Agency  of  New  York  has  been 
consolidated  with  the  Dorland  Agency. 

Inc..  of  the  same  city",  and  a  new 
office  will  be  opened,  devoted  exclu- 
sively to  financial  advertising.  Mr. 
Haddcti  will  be  in  charge  ot  the  new- 
oihcc  and  al«o  a  director  of  the  Dor- 
laud  Agency. 


Evan*  writh  Kirtland-Engel 

W.  R.  Evans,  for  the  last  three 
years  with  the  Mitchell-Faust  \dver- 
tising  Company.  Cnie&esa,  ha«  joined 
the  Kirtland-F.nirel  Company  of  thai 
city;  in  charge  of  merchandising  and 
copy. 
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The  Art  of  Hospitality' 


Newspapers  Replaced  the  Kick 
in  Virginia  Dare  Wine 


When  the  Prohih  ition  Law  was  passed, 
the  future  of  Virginia  Dare  Wine  looked 
dark,  but  it  was  found  that  scientific  de- 
alcohol  ing  after  the  Wine  had  been  fer- 
mented and  matured  left  the  flavor 
undisturbed.  In  fact,  even  with  the 
alcohol  removed,  concentration 
intensified  the  taste. 


For  nearly  on 
Dare  has  been  the  popular  light  Wine  in 
all  parts  of  the  country,  and  it  was  more 
largely  consumed  than  any  other  single 
brand  in  the  United  States,  either  do- 


servarivc  copy  and  strong  appetite  appeal 
being  the  rule.  It  was  explained  that  while 
the  Wine  now  contained  less  than  %  of 
\%  of  alcohol  as  prescribed  by  law,  the 
flavor  remained  the  same ;  was  just  as  de* 
lighrful  plain,  or  mixed  in  punches, 
cobblers,  highballs,  cocktails  and  rickies 
as  of  yore. 

The  response  was  almost  instantaneous. 
The  sale  of  Virginia  Dare  Wine  without 
the  alcohol  exceeded  $300,000  monthly, 
the  highest  record  in  the  history  of  the 
Company. 

of 


But— would  the  people  be  as  eager  for 
Virginia  Dare  without  the  alcohol? 
There  uos  only  one  uay  to  find  out,  ami 
that  uus  by  extensile  Newspaper  adurr- 
tiling. 

No  great  splash  of  space  was  used,  con-        Neuspoper  adt*rtumg  is  for  sale 


This  Is  specific 
Newspaper 
real  crisis. 

Do  you  crave  the 
sales  kick .' 


of  the 

in 


of  your 


in  Neunpaper  Advertising 

E.  Katz  Special  Advertising  Agency 

'  EMMklwl  1«M 


Publishers'  Representatives 

NEW  YORK  CHICAGO  ATLANTA  KANSAS  CITY 


SAN  FRANCISCO 


Serial  Advertisement  No.  4 


1921  will  bring  new  advertisers  into  Newspapers — 
Companies  who  arc  up  against  the  dire  need  of 
and  volume. 


goods  under  any  circumstances,  anywhere — the 
daily  Newspapers  get  the  business.  \»'i<  »pn/xr< 
artually  mil  m«r«  merehandi*r  than  any  „th<  r  rla\s 
of  adurttsine 


When  it  comes  down  to  a  cold  question  of  selling        What  an  opportunity  for  19211 


E.  Katz  Special  Advertising  Agency.  15  East  26th  Street,  New  York 
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NEWS  OF  ASSOCIATIONS 
AND  CLUBS 


Washikctok. — The  National  Press 
Club  hai  elected  the  fallowing  officers 
for  the  coming  year:  President,  Avery 
Mark),  Washington  Times:  vice-presi- 
dent. Leonard  Ormerod,  Evening  Star; 
secretary,  Earl  Hamilton  Smith,  Wash- 
ington Post ;  treasurer,  Robert  B.  Arm- 
strong Los  Angeles  Times;  financial 
secretary.  Homer  Joseph  Dodge.  Fed- 
eral Trade  Information  Service.  Fire 
members  were  elected  to  the  board  of 
governors:  William  A  Du  Puy,  Carter 
"Field,  Mark  L.  Goodwin,  Frederic  J. 
Haskin  and  Jay  G.  Haydrn.  The  an- 
nual meeting  of  the  club  will  be  held 
January  5. 

Evcaw*,  Ore. — Topics  of  importance 
to  Oregon  newspaper  men  are  to  be  dis- 
cussed at  the  annual  newspaper  confer- 
ence to  be  held  here  January  14  and  15 
under  the  auspices  of  the  University  of 
Oregon  department  of  journalism.  A 
report  will  be  made  by  a  committee  ap- 
pointed to  suggest  means  of  clarifying 
laws  relating  to  newspapers.  The  rale 
for  legal  advertising  and  methods  of  in- 
creasing foreign  advertising  will  also  be 
considered. 

PmumtxrHiA, — Plans  for  the  16th  an- 
nual dinner  of  the  Poor  Richard  Club 
which  will  be  held  at  the  Bellevue  Strat- 
ford. January  17,  are  practically  com- 
plete. There  is  every  indication  that  this 
dinner  will  not  only  be  the  most  elabo- 
rate affair  of  the  kind  ever  given  by  the 
Poor  Richard  Club,  but  will  also  be 
notable  in  the  annals  of  American  ad- 
vertising men.  Karl  Bloomitigdale. 
president  of  the  Poor  Richard  Cluh,  is 
chairman  of  the  dinner  committee  and 
director-general  of  the  entire  celebra- 


tion, being  assisted  by  Ernest  Ackerman, 
H.  L.  Appleton.  Theodore  E.  Ash,  E.  J. 
Berlet,  Elmer  H.  Bobst,  J.  Barttey 
Doyle,  J.  M.  Fogelsanger.  Richard  A. 
Foley,  Frank  C.  Goldner,  Joseph  Green, 
Lee  E.  Hood,  Harry  T.  Jordan,  Edwin 
L.  Lewis,  Jack  Lutz,  Howard  K.  Mohr, 
Irvin  F.  Pasrhall,  j'os.  S.  Potsdamer, 
Phil  C.  Staples,  Rowe  Stewart,  Howard 
C.  Story,  J.  B.  Taft,  W.  Frank  Tber- 
kildson,  M  H.  Thomas,  E.  S.  Wood- 
ward. The  list  of  speakers  scheduled 
for  the  entertainment,  and  the  souvenir 
and  decoration  features  planned  are  not 
disclosed,  but  it  is  said  that  there  will 
be  between  900  and  1,000  guests,  the 
reservations  being  completely  exhausted 
within  24  hours  after  the  seats  went  on 
sale. 

Philadelphia.— The  Women  Writers' 
Club  of  this  city  has  elected  the  follow- 
ing officers  for  1921 :  President,  Mrs. 
Alice  R.  McGill ;  vice-president,  Mrs. 
H.  H.  Skerrett  and  Miss  Myra  Smith 
Hedges;  secretary.  Miss  Rebecah  Elliot; 
treasurer,  Mrs.  George  Myers. 


RUTHERFORD  WITH  BUTTFJUCK 


Da  Will  Mun.»r  Decieioa  Reeerved 

Decision  was  reserved,  following  argu- 
ment by  counsel  for  the  New  York  Her- 
ald Company  and  E.  D.  De  Witt,  for- 
mer advertising  director  of  the  Herald 
and  Telegram,  who  is  seeking  to  have 
the  Herald  officers  produce  the  books  of 
the  company  in  court,  preliminary  to  his 
suit  for  $5(0.000,  which  he  claims  is 
due  him  as  compensation  under  hit  con- 
tract with  the  Herald  and  Telegram 
and  which  F.  A.  Munsey  declined  to 
assume  when  he  purchased  those  papers 
a  year  ago.  Mr.  D*  Witt's  contract  had 
two  years  to  run  when  it  was  broken. 
The  motion  was  argued  in  Special  Term, 
Tart  1.  of  the  New  York  Supreme 
Court. 
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Philadelphia  Record  Circulator 
Joins  L   A.  Scbola 

Louis  P.  Rutherford,  for  many  years 
connected  with  the  Philadelphia  Record 
as  circulation  manager  and  a  member 
of  the  International  Circulation  Mana- 
gers' Association,  has  assumed  charge 
of  the  Brooklyn  office  of  the  Butterick 
Seven  Reading  Club,  now  under  the  di- 
rection of  Ernest  A.  Scholi.  Mr. 
Scholt.  formerly  business  manager  of 
the  Chicago  Record-Herald,  and  mem- 
ber of  the  I.  C.  M.  A.,  is  a  strong  be- 
liever in  the  success  of  the  newspaper- 
trained  man  for  magazine  circulation 
work.  Mr.  Kuthrriord  will  find  himself 
in  lite  midst  of  a  group  of  farmer  news- 
paper mm  whom  Mr.  Scholz  has  drawn 
arcund  him. 


eminent.  The  charge  grows  out  of  an 
allrged  conspiracy,  discovered  and  dis- 
closed to  the  Supreme  Court  by  Marten 
E  Pew,  editor  of  the  International  New! 
Service,  to  secure  and  use  advance  in- 
formation of  a  decision  of  the  United 
States  Supreme  Court  for  the  benefit  of 
the  defendants. 


N.  Y.  Report*™  Elect  BmmD 

The  New  York  City  Hall  Reporters' 
Association  has  elected  the  following 
nffkers  for  the  ctiming  year:  President, 
William  P.  Brazcll,  World;  vice-presi- 
dent, Vincent  Tan/ ota.  Brooklyn  Citizen ; 
secretary-treasurer,  Fred  H.  Adams, 
Sew  York  City  News  Association;  ex- 
erntiVe  committee,  Harry  D.  Kingsbury, 
Triliune;  James  A.  I legrrty,  Times;  Ed- 
ward Staatt  Luther.  Morning  Telegraph, 
and  Alfred  W.  PieTce.  Sun, 


To  Try  Court  Leak  Cam 

Washington,  D,  C— Plans  have  been 
completed  by  John  E.  Laskey,  United 
States  attorney,  for  the  prosecution  of 
E.  Millard  Mayer,  a  New  York  stock 
broker;  James  H.  Graves,  former  at- 
torney in  the  Department  of  Justice; 
Harnett  E.  Moses.  Washington  lawyer: 
and  Ashtnn  F.  Erohry,  former  secretary 
to  Associate  Justice  McKenna.  of  the 
United  States  Supreme  Court,  on  a 
charge  of  conspiracy  lo  defraud  the  Gov- 


Two  foe  David 

The  George  B.  David  Company  has 
been  appointed  national  advertising  rep- 
resentative of  the  Miami  (Okla.)  New* 
and  the  Jefferson  City  Missouri  State 

Journal. 


The  circulaaoas  mnd  advertising 
rates  of  all  daily  newspapers  la  tke 
United  States  will  appear  in  EDITOR  A 
PUBLISHER  INTERNATIONAL  YEAR 
BOOK  out  January  22. 
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THE    PITTSBURG  PRESS 


O.  S.  HERSHMAN, 

Prerident-Editor  I.  A.  KLEIN,  JOHN  GLASS. 

H.  C.  MILHOLLAND,  Metropolitan  Tower,  People*  Cu  Bldg. 

Vice  Prei.-Adv.  Mgr.  New  York 


In  the  Year  Just  Closed 

THE  PITTSBURG  PRESS 

Made 

2596  Gain  in  Circulation 

(Over  23%  on  the  Daily— Over  32%  on  the  Sunday) 

Now  Over  146,000  Daily— Now  Over  165,000  Sunday 

50%  Greater  Than  Nearest  Competitor 

Giving  THE  PRESS  an  overwhelming  lead  in  Circulation  in  its  field  in  which 

it  has  always  excelled. 

This  is  a  record  achievement  in  view  of  the  fact  that  no  arti- 
ficial circulation  promotion  schemes  were  .employee! — such  as 
premiums,  contests,  prizes,  canvassing,  etc.,  and  in  view  of  the 
drastic  newsprint  conservation  measures  in  force — such  as  non- 
allowance  of  returns,  no  extra  editions,  no  free  lists,  limiting 
editions,  etc. 

THE  PRESS'  great  increase  in  circulation,  therefore,  is  the 
result  of  NATURAL  GROWTH,  due  to  the  ever-increasing 
RECOGNITION  OF  ITS  SERVICE  to  the  public. 

In  1920  THE  PITTSBURG  PRESS  Published 

Nearly  25  Million  KL. 

(Exact  Measurement  24,776,570  Agate  Lines) 

A  gain  of  214,522  lines  over  its  record  of  1919,  and  during  1920  THE  PRESS 
OMITTED  NEARLY  3,000.000  LINES  of  advertising,  for  which  it  had  orders,  on  ac 
count  of  newsprint  conservation  and  restricting  size  of  advertisements. 

CIRCULATION  BRINGS  RESULTS  I 
AND  RESULTS  COUNT 
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WHAT  OUR 


SAY 


LIGHT  FACE  HEADS  ON  N  Y.  POST 


Facts  OB 

HtilHut  AlWW.  A   K.,  l>|L-CHILk  ID,  IViU. 

T..  Kmrivs  *.-  I'l  Slum.:  I  have  .usi  rcinl 
the  rxt-rtta*  (tiiih  lh*  tpcccli  of  Pnil.  Augliln 
ttaug'l)  in  Ralt.itii'tr  anil  jiuhlithril  in  H*IIO!  & 
Pl'pl.|iHrs  >»f  Xijvemlier  h  ami  stoold  apple 
ctml*  ii  vou  u-nilil  imlstiali  the  Mtttwing  m 
otrjer  th.it  anr  errotie.iu*  c<inchl*ii>n*  that 
ntictit  have  r*ten  -irarrn  regarding  this  part  ol 
the  worl.i  mav  be  corrected: 

Although  lUietto*  Aires  i*  a  great  many 
nailea  from  the  Cnitcu  states  the  •itnilanly 
of  cunilations  in  the  reiperuve  Mm  »i«ai«  t 
fields  v.nuM.  do  lioubt.  surprise  utanv  of  the 
authors  ot  arliclea  and  speeches.  Misstate- 
uscrus.  due  no  doobt  to  a  lack  of  knowledge 
01  the  subicct.  frequently  are  made  that,  in- 
Meat!  of  tentliug  to  promote  frlendlv  relalKin* 
lel*K!i  :':«-  two  Americai,  often  do  just  the 
up-wiite.  Some  leaf*  ago  the  news  of  the 
limed  Males  ilia  I  reached  Argentine,  and  of 
roufw  other  ..art*  of  Latin  Aaoenca,  came 
tltniugl.  t.ufopean  agencies  and  *va*  not  al- 
wnvr  entrcci,  Nat  audi  condi'ioni  no  linger 
cm.i  lien-.  The  art  vices  of  the  Associated 
Press  and  tHr  L'nitcd  Press  are  received  and 
tiulilishetl  here  in  full.  Uucnos  A.re*  published 
are  spending  hundreds  of  thousands  of  dollar* 
mon'.hlv  in  order  that  their  leaders  oaay  he 
correctly  informed  of  all  Ihc  importun  topics 
ot  lilt  «  irtl  I -I  Nation  aliinr  spends  over 
i.tll.iXXi  a  month  on  rattle  folia  and  the  ex- 
penditure* have  evceeitej  atvO.UOO.OO  in  a  single 
month. 

With  tae-se  r-janta  in  mind  it  hardly  seems 
fair  to  Vet  pa-,  umhallnned  stalesnenta  that 
the  Latin-American  is  illiterate,  Uvea  in  a 
primitive  manner  and  ridiculrs  everything 
Kuttli  AmctKan.  The  I-slniAioertcan  trie* 
to    like    tSe    North    American    hut    II    la  vere 

difficult  for  him  to  do  so  at  timet.  With  North 
American  salesmen  mistrp.etrist.ng  then  wares, 
with  uvatiulactiirrrs  and  eapurler*  sending 
poorlt  packed  and  inferior  articles  Isefe  and 
no*  allowing  a  suitable  credit  such  as  is  al 
lowed  b>  European*,  it  is  not  unicasona'jl' 
to  suppose  that  at  times  their  patience  is 
Seidell  trsed. 

As  to  illitcracr.  1  must  eay  very-  little  of  it 
ran  lie  fouLvd  here.  On  tbie  contrary  about 
£5  twi  cent  of  the  people  read  and  write  and 
apeak  two  or  more  language*  fluently.  Living 
condilions  in  Uueno*  Aire*  compare  favorahl. 
snlh  I  he  conditions  in  the  iarge-i  nwi  of  Ike 
United  Slate*. 

The  t-ii>,  like  the  newspaper*.  i*  wiidied 
tilth  all  thr  |a|Mi  mechanical  device*  lo  eariy 
on  nrrrivuy  Tsork  and  is  in  *  vers  war  as 
thor^ughlv  up-to-date  as  New  York,  t'hicago 
and  Philadelphia. 

Vs  advertising  inedinma  the  paper*  here  are 
mthoul  doulw  in  tke  same  position  a-  those  ol 
tbc  United  Stale*  in  their  various  fields.  If 
ti.rre  is  anv  advantage  rt  lie*  with  Hie  news 
pap>  i>  of  Itiier.n*  Aires,  as  they  are  ol  g*> 
tsoiial  instead  of  only  more  or  Us*  local  ins- 
puiiatite  is  arr  the  dailies  of  United  Slate*. 

A  suggestnm  I  have  recently  read  that  a.l 
vettlsei*  should  advertise  m  French  weeklies 
in  unlet  to  reach  the  people  of  Soulh  Amrii 
en  is  as  ridiculous  aa  lo  say  that  in  order  to 
sell  New  V-irk  one  should  advertise  in  a  puh- 
lication  In  Borneo.  With  papers  here  with 
such  important  circulation*  as  La  Prensa  and 
I.i  Nacnin,  either  equal,  lijtographirallv  and 
editorially ,  to  the  leader*  in  North  America,  it 
is  evident  that  newspaper  advertising  here  is. 
as  in  the  Stales,  ihe  best  method  of  reaching 
the  majority  of  the  people  In  circulation 
Ihrrr  is  very  little  difference  line  than  in  the 
largei  ritie*  of  United  Stale*.  Ouf  distribu- 
tion in  the  my  proper  i*  made  in  much  the 
aame  manner  and  for  the  interior  we  have  two 
Cent  Molti  Mailers  to  do  Ihr  work. 

Taken  all  in  all  Buenos  Aires  and  its  news- 
paper* are  light  up  lo  Ihe  minute  so  too  are 
it,  :  "in.fli»  people,  and  it  behooves  ua  Amer- 
scans  of  the  Nonh  to  reeognire  these  fact, 
when   writing  or   speaking   of  a   country  so 


Very  truly  youra. 

J.  A,  McNEIL, 
Circulation  Manager  La  S.ici 

You   and    Nineteen  TwatBty-onej 


Finds     Conservatism     in  Appearance 
•g 


To  Eon 


Pi  an 


Ihc  fact 

of  Ihe  Allen  Ph. 


Wild  the  beginning  of  1921  the  New 
York  Kvetiint:  !*<'*!  chanftcri  it*  headline 
from  Orcltcnliatn  bold  condcnyctl  to 
Ititht-face  Oicllrnhanv  In  c-nmmfntinir 
in  the  change.  Z.  L.  l'ottcr.  Imso-M.'** 
maiiaitir  of  the  POfkti  said : 

"Simple  dignity,  combined  with  quality 
in  materiail  and  workmanshin.  i*  what 
the  typical  reader  of  the  New  York  F.ve 
ning  rVafl]  teeks  in  clothes,  in  home  and 


Vosa.  I'ec  Jl.  iv.'u 
sura:  What  ure  yiv.t  sjo^ 
nineleen  hundred  and 
twentv-nrst  hoj  *  Are  you  gn*ng  to  hclii  make 
him  robust,  thevilul  and  prsiuctivr1  \n  you 
going  to  heln  Cre-te  a  new  eta  «il  ritutiMHi 
and  pro*peril>  foe  him' 

Advertliing  aciepts  its  tesproi-.lolit.es  and 
will  nsake  r hi-  viituigater  whv  we  intend  him 
to  he.  Through  the  all  day  -erssre  t  mrwv 
p.pe.s  his  uani-  -ill  be  amply  pes.vi.le.1  foe. 
I  am  going  to  make  Ihe  new  year  one  of  grtat 
happiness.     Are  yoss* 

THOMAS  K.  niNlsl  IX. 


Hartford  Office  Handlinf 

New  Voa*.  I>rc.  29,  iMft 
To  Ellltoa  X  Pvausiieg:    We  nose  ilk  your 
..ue  ul  Hciemher  if  tlial  Ti"  ha«e  meritioned 


•  ate  handling  Ihe  adscrlissng 
isossaeat  I'nnutany.  and  that  we 


•r*  isauing  "id .-i*  foe  Ihe  I  utler  Driash  t'tisj 

^'tTic0  Fuller  VBri---h  campnign  is  handled  by 
our  Hartford  -tVe  aii-l  |M  t.v  this.  olhc. 

Tin,  item  should  have  eead:  The  Manter- 
nach  Comeon..  1?1  M:ol.-ni  Avenue.  New 
Y.-rk  are  handling  the  .idvettisang  ot  the  Allrn 
Pli  iriiMcnl  Con.pany:  and  the  other  item 
id,.„ild  have  been:  The  M-iritcrtsacb  Company 
,.i  ll.,nt.  d  are  placiaig  ..-ders  for  the  Fuller 
Hm.li  l  t.inatsjij-. 

mi.  M\xTF.RXArn  rn>iPAXV. 

11.  j.  IhlSIUal.  ManaBcr. 


in  all  IftHllllll  selection  that  portrays 
taste.  1  cannot  believe  that  this  person, 
in  chcmsnTir  3  daily  nrwspaper  gntldenly 
chanscs  character.  In  aiming  toward 
more  conservatism  in  appearance,  and 
more  dependability  and  brilliancy  in 
.'anient,  the  Kvening  Post  is  simply  run- 
ning true  to  its  traditions  as  a  paper  for 
leaders  of  public  thought." 

Report  Waiter Very  II) 

(iAi.vitMoN.  Tex..  Jan.  6.— "Marie 
Henry"  Walirrson  is  reported  to  tie  seri- 
ously ill,  here,  where  lie  and  Mrs.  Wat- 
lerson  have  been  s|ienditig  the  winter. 


Brown  Buys  LakoUrsd  TaJagrsafjs 

St.  Art; i 'stint,  1-la  —  Harry  1.  Brown, 
for  16  years  editor-in  chit  f  of  the  Record 
and  manager  of  ihe  Kerord  Publishing 
rompany.  has  purchased  the  l-akeland 
1 1  la  >  Tilcirram  and  will  take  charge 
of  that  fa|icr.  Herbert  I  i-lkel.  lor  the 
past  ilirec  yrars  managing  editor  of  the 
Record,  succeeds  Mr.  Brown  as  editor 
and  manager  oi  that  paper  Mr  I  clkel. 
siisce  I'**),  has  also  Ivesi  eelitor  of  the 
I'rnsacola  News,  editor  of  the  Talla- 
has«-e  Uerord  awl  legislative  corre- 
spondent of  the  Jacksonville  Times- 
l  -nion. 


There's  Just  One  Big 
Sunday  Circulation 


In  I 


owa 


Eleven  Sunday  newspapers  are  published  in  Iowa. 
The  Des  Moines  Sunday  Register  has — 

more  circulation  than  the  second,  third 
and  fourth  Sunday  newspapers  combined 


Des  Moines  Sunday  Register 

(December,  1920-net  p.id) 


91,837 


Second  Des  Moines  Sunday  newspaper  33,666 

Sioux  City  Sunday  newspaper  27,903 

Davenport  Sunday  newspaper  16,674 

Net  three  combined   78,243 

Sunday  Register's  lead  over  |  ^  594 

three  next  papers  ...  9 


The  Sunday  Register  s  circulation  exceeds  that  of  the 
remaining  seven  Iowa  Sunday  newspapers  added 
together. 

Ask  for  dot  map  showing  how  the  circulation  of  The 
Sunday  Register  covers  the  state  of  Iowa. 

8  PAGES  OF  GRAVURE  EVERY  SUNDAY 


Digitized  by  (uOOg le 
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SUPREMACY 

IN  ADVERTISING 


AND- 


IN  CIRCULATION 

THE 


Printed  in  1920 


35,809  COLUMNS 

Paid  Display  Advertising 

(A  GAIN  OF  1494  COLUMNS) 

This  is  More  than  was  ever  Published 
in  any  New  York  Evening  Newspaper 


Over  2,500  Columns  of  Advertising  Were  Omitted 
During  1920,  Due  to  Shortage  of  White  Paper 


SUPREMACY 

IN  CIRCULATION 


The  New  York  Evening  Journal  Has  the  Largest  Circulation  of  Any 
Daily  Newspaper  in  the  United  States,  and  at  Three  Cents  a  Copy 

,Th*  No*  York  Evaainf  Journal  \%  a  Member  of  Audit  Bureau  of  Circulation*. 
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RADIO  BEFORE  SUB  COMMITTEE 


May  A  m«  nd  Law  to  Para  it  Praaa  to 
Uaa  N.xy  Wirelee.  for  Ymt 

(By  7 jj  i-  to  Esrroa  k  rvaLisuu) 
Washington,  Jan.  6.— The  matter  of 
extending-  the  use  of  the  naval  radio 
system  to  the  newspapers  and  press  as- 
sociations of  the  country  was  placed  in 
the  hands  of  a  congressional  sub-com- 
mittee today  after  a  hearing  before  the 
House    Merchant    Marine  Committee, 

The  sub-committee  probably  will  draft 
an  amendment  to  the  existing  law,  grant- 
ing to  the  newspapers  and  press  asso- 
ciations the  right  to  use  the  naval  radios 
for  a  period  of  one  year,  or  until  the 
present  pressure  on  cables  and  private 
wireless  systems  is  relieved. 

The  amendment  will  embody  the  prin- 
cipal features  of  the  bill  introduced  by 
Representative  Fred  Britten,  of  Illinois. 
According  to  Mr.  Britten  there  is  some 
opposition  to  the  measure  in  the  com- 
mittee, but  it  is  believed  the  amendment 
will  be  drawn  and  favorably  reported  to 
the  House. 

The  sub-committee,  of  which  Repre- 
sentative W.  H.  White,  of  Michigan,  it 
chairman,  may  decide  to  hold  further 
hearings.  Other  members  of  the  sub- 
committee are:  Representatives  Chind- 
bloom  of  Illinois.  Bankhead  of  Alabama, 
Burroughs  of  Mew  Hampshire,  Hardy 
of  Texas,  Rowe  of  New  York,  and  La- 
tare  of  Louisiana. 


May  Ha  Engravers'  Wage*  Next  Week 

Satisfactory  adjustment  is  expected 
within  the  next  week  of  wage  scales  for 
1921  between  Photo-Engravers'  Union 
No.  1  and  the  New  York  Photo-En- 
gravers' Board  of  Trade,  following  a 
controversy  this  week,  which  was  fea- 
tured by  a  two-hour  cessation  of  work 


by  the  photo-engravers  on  Monday. 
The  union  members  were  meeting  as 
Eorrot  &  PtrausHU  went  to  press,  and 
it  was  said  that  final  action  would  be 
taken  at  this  meeting.  E.  J.  Vols,  presi- 
dent of  the  union,  said  that  the  walk- 
out or  lockout  on  Monday  was  caused 
by  the  employers'  demand  that  the  union 
men  sign  an  agreement  for  1921  giving 
day  workers  a  minimum  of  $50  a  week 
and  night  men  $55.  The  men  refused  to 
sign,  demanding  an  increase  of  $10  over 
present  wages,  although  stating  that  they 
would  work  on  the  present  scale  pending 
further  negotiations. 


PHILADELPHIA  ENGRAVERS  OUT 


Strike    When     Employ*!-*    ReTUM  In- 
crease of  SB  Over  Preteot  Scale 

(Py  Trltgnply  tt  Eoito*  k  FuaLruin) 

Philadelphia,  Jan.  6.— All  photo-en- 
gravers employed  in  local  commercial 
engraving  houses  who  are  members  of 
the  Philadelphia  Photo- En  gravers'  Union 
No.  7.  numbering  about  300,  and  affect- 
ing 13  shops,  went  out  on  strike  at  noon 
today.  The  cause  of  the  strike  was  the 
refusal  of  the  Manufacturing  Photo- 
Engravers'  Association  to  grant  the 
union's  demand  for  a  minimum  wage  of 
$50  a  week.  The  minimum  wage  of  the 
old  agreement,  which  expired  on  January 
1.  was  $45. 

Philadelphia  newspapers  are  affected 
only  indirectly  to  the  extent  that  they 
have  been  sending  cut  work  to  the  com- 
mercial concerns.  Newspapers  that  are 
not  running  open  shops  have  a  separate 
agreement  with  the  union,  which  does 
not  expire  until  June. 

Employers  declare,  in  four-column 
display  advertisements  in  local  papers, 
that  in  the  face  of  falling  costs  of  living 
and  falling  wages  in  other  industries. 


and  business  growing  less  daily,  they 
cannot  increase  wages,  but  are  willing 
to  continue  to  pay  the  present  wage 
scale.  These  employers  include  such 
well-known  concerns  as  the  Beck  En- 
graving Company,  Gatchcl  &  Manning, 
Kodgers  Engraving  Company,  Photo- 
Chromotype  Company  and  Week*  Photo- 
Engraving  Company. 


BOOTHBY  GOES  WITH  HERALD 


Leave.  New  York  World  Staff  After 
Five  Year*'  Service  Hera  and  Abroad 

George  H.  Boothby,  for  the  past  five 
years  on  the  New  York  World  staff, 
has  resigned  and  on  January  10  will 
join  the  staff  of  the  Herald.  Bootbby 
spent  two  years  in  France  as  a  war 
worker  and  as  World  correspondent  with 
the  Rainbow  Division,  and  was  the  only 
civilian  to  march  in  the  division's  home- 
coming parade  in  New  York,  Since  put- 
ting off  o.  d.  clothes,  he  enjoyed  another 
triumphal  progress  down  Fifth  avenue 
as  the  captor  of  "Nicky"  Arnstein, 
sought  by  the  New  York  police  for  sev- 
eral month*  in  connection  with  bond 
theft*.  Recently  he  has  been  active  in 
digging  up  evidences  of  graft  is  pro- 
hibition enforcement.  I" pun  his  resigna- 
tion from  the  World,  J.  H.  Gavin,  city 
editor,  paid  an  unusual  tribute  to  him 
in  the  following  letter: 

"It  is  with  sincere  regret  that  your 
resignation  from  the  staff  of  the  World 
U  accepted-  In  doing  so  1  cannot  re- 
frain from  tendering  to  you  heartfelt 
thanks  and  appreciation  for  the  excel- 
lent reportorial  work  you  have  rendered 
this  newspaper.  The  loyalty,  devoted- 
ness  and  energy  displayed  by  you  on  the 
many  trying  and  difficult  assignments 
have  been  an  inspiration  to  the  staff. 
My  best  wishes  for  your  future  success." 


Suit  Against  Toledo  News-Bee 

Toledo,  Ohio.— Suit  for  $200,000 
against  the  Toledo  News  Bee  alleging 
libel  has  been  instituted  by  Federal 
judge  John  M.  Killits.  He  accuses  the 
newspaper  of  printing  distorted  facts 
concerning  his  record  as  a  prosecutor 
20  years  ago. 


Name  Carpenter  A  Co. 

IriCATi  a,  Ind—  The  Daily  Democrat 
has  appointed  Carpenter  &  Co.,  Chicago, 
New  York  and  Kansas  City,  as  its  na- 
tional advertising  representatives. 


Yew  rfceiCI..  Reeeet.  Wilt  Wetck  fer 

THE  YOUNG  LADY 

ACROSS  THE  WAY 


TW  YOUMC  LADT  ACHOM  TM  WAT. 

It*  <  itvlf  «•*•»  atv  w»»  wft  boo 
MsVi  rtJ  r*»tv-  tu*<  das  IW  mm*  fiattr 

»»"<  »•«-  VS.V  •*».  wrtt  oMrrt**J  M^<(f< 
**%  IS  r<  **>U  ■  isfU/tJaVta*)  sn  stmt  MU*SU. 


A  Dally  Two  by  Six 

FOR 

Those  to  Whom   the  Average 

Comic  Doas  Net  Appeal 
vm  ibcusu  tsrwim  stsbkati, 

m  >          a-    He  Tee  C*» 


I1JLJ  V 


M  "THE  BETTER  MACHINE  > 


Publishers  and  Printers 


Step  into  your  composing  room — study  your  line  casting  composition 

machine  equipment. 
Are  you  cutting  the  coat  of  typographical  production  as  the  times 

demand  ? 

Ask  INTERTYPE  Users  in  your  locality  about  efficiency  and  dependa- 
bility in  a  line  casting  composing  machine. 
Safeguard  your  Investment,  buy  The  I  INTERTYPE, 

"The  Better  Machine" 


WRITI  KOR  CONVINCING  LITERATURE 


INTERTYPE  CORPORATION 

General  Offices:  50  COURT  ST.,  BROOKLYN,  N.  Y.,  U.  S.  A. 
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Middle  Weitera  Branch 
1-McNalty  BolMmit.  ChleaftX  II L 


Southern  Branch 
t«  Movditofi  Ave..  Weitiphii,  Tenn 


Pacific   ("riant  Branch 

16  Third  5t„  San  Pmrvciaco.  Cal 


nuuTunihi  n  itrrrmtii.  \\  nism  m?i  \  *|Tii«g.t*i  m/irtn  ■ 
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.  THERE'S  A  BUSINESS 
BATTLE-ROYAL  JUST  AHEAD 


The  PESSIMIST  who  lets  his  black  fears  blind 
him  with  tears  is  not  much  worse  these  days 
than  the  OPTIMIST  who,  laughingly  confident, 
refuses  or  neglects  the  calls  and  opportunities 
for  ACTION-THOUGHTFUL,  COURAGE- 
OUS, CHEERFUL  ACTION. 

There  will  be  scant  joy  in  days  to  come  for 
the  fellow  who  is  PUBLICLY  PREACHING 
CONFIDENCE  and  general  reorganization, 
while  PRIVATELY  PRACTICING  SELF- 
ISH DELAY,  or  carelessly  neglecting  to  readjust 
his  own  operations  to  meet  conditions. 

A  month  ago  we  said 
in  this  space: 

"The  pressure  of 
ACTUAL  NECESSI- 
TY is  now  COMPEL- 
LING ACTION  by 
both  sides  (buve'rs  and 
sellers)." 

"One  product  after 
another  BREAKS  IN 
PRICE.  Some  day  soon 
the  movement  will  be 
general." 

"PRODUCTION  on 
a  readjusted  cost  basis 
WILL  BE  RESUMED  at  SPEED." 

Every  day  more  positively  confirms  that  state- 
ment. 

"COMPETITION  will  be  MORE  KEEN 
than  ever  before." 

"TRADE-MARKED  and  BRANDED 
PRODUCTS  will  be  brought  to  the  attention  of 
the  public  bv  AGGRESSIVE  and  CONVINC- 
ING PUBLICITY  that  will  set  NEW  STAND- 
ARDS in  advertising  methods  and  practices." 

"IT  WILL  BE  A  BATTLE-ROYAL  in 
which  the  FIT  and  MERITORIOUS  will  be 
VICTORIOUS,  the  TIMID  will  be  SIDE- 
TRACKED and  FORGOTTEN,  and  the  UN- 
WORTHY RELEGATED  to  the  DISCARD." 

Within  the  month  no  one  will  question  that. 

uWa> 


EACH  MANUFACTURER  FACES  the 
NECESSITY  of  helping  local  dealers  to  quickly 
MOVE  HIS  GOODS  to  the  CONSUMER,  or 


re-orders  in  his  case  arc  going  to  come  slowlv  or 
not  at  all.  and  if  he  has  WIDEAWAKE  COM- 
PETITORS—and  who  won't  have?— he  loses  his 
place  in  the  business  line. 

There's  a  WONDERFUL  AID,  almost  MIR- 
ACULOUS ASSISTANCE  at  hand-NEWS- 
PAPER  ADVERTISING. 

In  this  day  of  business  readjustment,  in  this 
realignment  of  values,  THE  NEWSPAPER, 

because  of  Its  CON- 
STANT READINESS, 
its  ALL-COVteRING 
REACH,  its  special 
and  IMMEDIATE 
AVAILABILITY,  its 
CONVINCING 
OUALITY,  its  ECON- 
OMY  of  use,  has  thor- 
oughly demonstrated  to 
the  business  world  that 
it  is  an  instrument  of 
TREMENDOUS 
POWER  for  ACCOM- 
PLISHMENT and  RESULT. 

We  represent  in  the  national  advertising  field 
the  newspapers  shown  on  the  map  herewith. 
They  arc  live,  aggressive  publications  in  prosper- 
ous cities  and  sections. 

We  have  made  it  our  business  to  KNOW  the 
NEWSPAPERS  of  these  cities,  the  TRADE 
CONDITIONS  in  nearly  every  line,  and  with 
their  several  and  respective  promotion  depart- 
ments, trade  extension  bureaus,  business  surveys, 
etc.,  to  RENDER  VALUABLE  ASSIST- 
ANCE, not  only  in  connection  with  proper 
publicity  in  the  columns  of  the  newspapers  them- 
selves, but  in  the  matter  of  DISTRIBUTION 
and  other  MERCHANDISING  PROBLEMS 
that  may  arise. 


The  John  Budd  Company 


9  E.  37th  Street 
NEW  YORK 


SAN  FRAN 


National  Advertising 

Tribune  Building 
CHICAGO 

Title  Insurance  Building 


ive«  of  Newspaper* 


Chemical  Building 

ST.  LOUIS 


Healejr  Building 

ATLANTA 

Post  Intelligencer  Building 
SEATTLE 


i 
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Giants  in  Wo 

George  N.  Barnes  of  the  British  Peopl 

Rene  Viviani,  the  coming  p 
Maximilian  Harden, 

have  been   engaged  to  write  cable  dispatches  for  the  new  Sunday 


r^EORGE  N.  BARNES  was  one.  of  the 
men  who  steered  Great  Britain  through 
the  war  as  a  member  of  the  British  War 
Cabinet  of  Five.  He  succeeded  Arthur 
Henderson  as  the  representative  of  Labor  in 
the  Cabinet.  Mr.  Barnes  was  a  member  of 
the  British  delegation  to  the  Paris  Peace 
Conference.  He  enjoys  today  the  confi- 
dence of  the  government  in  power  and  also 
the  Labor  Party  and  is  regarded  as  the  bal 
ancc  wheel  of  conflicting  interests  in  Eng 
land.  His  forceful  utterances  have  won 
world-wide  attention.  He  will  truly  reflect 
the  thoughts  of  the  British  people  and  fur- 
nish timely  comment  and  interpretation  on 
the  delicate  problems  just  now  before  the 
American  and  British  public. 


CEOftCE  K.  BARNES 


*F_Kt  VIVIANI 


These  three  distinguished  contributors  in  the  foreign  field  together  with  eight  of 
the  best  American  writers  will  make  up  the  complete  service  for  Sunday  news- 
papers covering  national  affairs,  professional  and  amateur  sports,  developments 
in  the  world  of  business  and  finance,  agricultural  and  industrial  news  and  events 

Robert  T.  Small— Lawrence  Perry — \ 
Walter  Camp — Clara  Savage — Sti 

George  Barnes — Rene 

For  Rates  and  ■ 

ROBERT  BjMcCLEX 

Consolidated  Pi 


JAY  JEROME  WILLIAMS,  Eastern  Superintendent 
Eleventh  Floor,  World  Building,  New  York 


EXKCUTIVI 
Commercial  Bank  Buil< 
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Id  Journalism 

wer  in  France 

le  fearless  publicist  of  republican  Germany 

rire  service   of  the   CONSOLIDATED   PRESS  ASSOCIATION 

MAXIMILIAN  HARDEN  is  the  only 
man  whose  pen  the  Kaiser  himself 
could  not  stop.  Throughout  the  war,  he 
fearlessly  assailed  the  militarists  of  Ger- 
many and  since  the  revolution  he  has  un- 
hesitatingly pointed  out  the  weaknesses  and 
supported  the  liberal  policies  of  the  new 
regime.  His  writings  have  been  widely 
quoted  in  America  and  throughout  the 
world.  He  has  a  keen  understanding  of  in- 
ternational affairs,  and  writes  in  a  simple 
and  direct  style  that  has  won  him  a  big  fol- 
lowing outside  as  well  as  inside  his  native 
country.  His  writings  can  be  counted  upon 
weekly  as  the  authoritative  expression  of  the 
•.bought  of  new  Germany. 


«m  striking  interest  in  woman's  world.  This  will  be  the  largest  special  cable  and 
wire  report  of  its  kind,  averaging  more  than  10,000  words,  in  which  variety  as 
\\  ell  as  quality  are  emphasized. 

The  contributors  include  the  follo'wing: 

irden  Colfax — Elizabeth  Miner  King 
it  P.  West — Maximilian  Harden 
lviani —  William  Bird 

rili  Apply  to 
Business  Manager 

5ss  Association 

-FICES:  HORACE  EPES,  Weatern  Superintendent 

Washington,  D.  C.  Fourth  Floor,  D«ily  New*  Building,  Chicago 


YIV1AXI  is  the  man  hest  known 
Americans  among  the  statesmen 
now  shaping  the  destinies  of 
It  was  Viviani  who  dominated  the 
looting  of  the  League  of  Xations. 
r  in  France  is  constantly  growing. 
Krance  looks  for  guidance  in  her 
ction  difficulties  and  struggles.  M. 
inie  in  contact  with  the  people  of 
when  as  head  of  the  French  Wat- 
te brought  Marshal  Joffre  to  the 
ates  in  the  historic  days  of  1917. 


MAXIMILIAN  HARDEN 
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of    the   Newsprint  Service 

Bureau. 

Standardization  of  weight  of  paper 
on  the  basis  of  32  pound*  was  favored 
by  the  conferee*  after  a  discussion  of 
the  over-weight  paper  that  haa  been 
frequently  seen  during  the  past  year 
and  which  was  said  tu  come  largely 
from  mills  temporarily  making  new*- 
print  for  the  spot  market.  The  News- 
print Service  Bureau,  it  was  deter- 
mined, will  receive  reports  from  the 
A.  N.  P.  A.  regarding  weights  in  ex- 
cess of  contract  basis  and  will  en- 
deavor to  correct  such  practices  as  far 
as  possible- 
Saving  of  freight  rates  by  j..?inti-i« 
out  to  publishers  the  advantage  of 
huying  paper  from  mills  near  their 
own  localities  was  informally  dis- 
cussed. It  was  said  that  over  $1,000,- 
000  is  uselessly  paid  in  freight  rates 
annually,  besides  unnecessary  use  of 
railway  cars  and  accommodation*. 

Concerted  consideration  by  manu- 
facturer* of  contract  conditions  was 
decided  against  as  prohibited  by  the 
perpetual  injunction  issued  by  the 
U.  S.  District  Court  on  November  26, 
1917,  In  answer  to  the  question 
raised  by  President  William*  at  the 
November  meeting,  it  was  pointed  out 
that  adjustment  on  contract*  on  a 
basis  equitable  to  buyer  and  seller  was 
a  matter  for  consideration  between 
the  individuals  involved. 

Contracts  with  publishers  for  more 
than  one  year  arc  looked  upon  favor- 
ably by  the  manufacturers,  as  tending 
to  protect  capital  invested  in  estab- 


lished mills  and  enabling  manufac- 
turers M  eliminate  sales  cost,  con- 
serve timber  resources  and  relieve 
them  of  expenditures  which  unwar- 
ranted competition  necessitates,  which 
expenditures,  it  was  pointed  out,  are 
all  ultimately  paid  by  the  publishers. 

The  manufacturers  also  made  it 
clear  that  joint  action  on  this  propo- 
siti was  precluded  h>  the  same  court 
order  which  presented  co-.peration 
ior  localiiing  deliveries  and  on  con- 
ditions of  paper  contract*. 

Invitation*  in  MiWMOt* 

St.  Paul— For  the  first  time  in  its 
history,  the  Northern  Minnesota  Edi- 
torial Association  invites  advertising 
agenrie*,  railway  advertising  manager* 
and  publicity  experts  for  wholesale  job- 
bers and  for  the  State  Fair  to  meet  the 
newspaper  men  in  annual  convention. 
The  meeting  will  take  place  at  Crook- 
stou,  January  20-22.  The  purpose  i* 
better  mutual  understanding,  more 
profitable  business  and  more  efficient 
public  service. 

Logic*  of  Honor  for  Corr.ipo-o.nU 

Pa*is,  Jan.  6— The  Foreign  Office  ha* 
placed  twelve  Legion  of  Honor  decora- 
tion* at  the  disposal  of  the  Anglo- 
American  Press  Association  for  distribu- 
tion to  six  British  and  six  American 


Pop«r  Mill  on  SDoy  ScWul. 

Pcbtland,  Me— The  Pejepscot  Paper 
Company  at  Lisbon  Falls,  Me_  lias  gone 

on  a  tive-day-a-week  schedule. 


Th«  nam*,  of  tk- 
agor*  of  all  doily  nowtp.p«r« 
United  StoUs  will  appoar  in  EDITOR  * 
PUBLISHER  INTERNATIONAL  YEAR 


NEWSPRINT 

Made  in  Finland 

ON  SPOT  New  York 

ROLLS  ONLY 

33%"  34%"  3614"  49Vi" 
55        66V2      67  73" 

PRICES  ON  APPLICATION 

The  Agros  Corporation 

IMPORTERS  FINNISH  PAPER 

27  William  St.         New  York 


28,117,238  Lines 

IN  1920  The  Detroit  News  published  28,117,238  lines  of 
paid  advertising,  notwithstanding  the  omission  of 
millions  of  lines  because  of  lack  of  space  and  the  rigid  rules 
of  The  Detroit  News  regarding  character  of  advertisements 
accepted. 

THIS  represents  the  greatest  volume  of  censored  high- 
class  advertisements  ever  carried  in  one  year  in  any 
newspaper  in  the  world,  and  surpassing  any  New  York 
newspaper  by  over  4,600,000  lines. 


The  Detroit  News 
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AND  THE  NEW  YORK  HERALD 


KJU>llED  nR>T  PAGE  OT  MIO.MWIDL 


The  story  of  The  Sun  and 
New  York  Herald— and  the 

Monotype 

The  record  of  more  than  twenty 
years  of  Monotype  efficiency  in  the 
plant  of  this  metropolitan  news- 
paper. It  is  a  story  of  achievement. 

Every  publisher  should  read  this 
record  of  performance.  If  you  did 
not  receive  one — write  for  it ! 

The  excellent  printing  of  this  broadside 
alone  makes  it  worthy  of  possession. 

LANSTON  MONOTYPE  MACHINE  COMPANY,  PHILADELPHIA 


si 


It*  AdvtfUKttxot  kI  m  M  _«!'(>  |«  .Vrw  No,  MA  xmi  >l  ■  -  HuU  >  --**KI. 
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THE  AMERICAN  JOURNALISTS'  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN 


ASSOCIATION 


Editorial    Board—  ttictiard    L    Stokea,   SOT   Comiaerclal    Building,  St.  L«hiU,  llo.,        a*  -       v  the  American  Jouroaual*' 
AsstseiatJiia:  Paul  Y.  Andersen,  editorial  department.  Lb*  Pnsi-[>i*uatrh.  St.  la-tut,  llo.,  rearvacntinf  tha  Sc.  LouSa  Aaao- 
i-iation  ol  JilurtiaHstt;  Arthur  R.  Krirtlman,  nlilorial  drpartm*  nl,  the  Sor,  Pittsburgh,  Pa.  r»Ttt*s»titit,a;  tiir  Pittsburgh  Newt 
and  Walter  William*,  d*UI  ol  tha  School  of  Journalism.  Umsarsitr  ol  alis-x-ori.  ColsrobM,  Mo  .  rcpre 


THE  ADVENTURES  OF  ONE 


By   EDGAR  MELS 


THIS  is  a  continuation  frutn  last  week's 
Em  &  Ptnuraia  of  a  recital  of 

the  writer'*  adventures  as  newspaper 
ma.ii,  extending  over  a  period  of  many 
year*  Every  new*papcr  man  has  hail 
similar  experiences,  hut  rarely  tlo  the 
stories  hehinrl  the  stories  get  into  type. 
Thi»  is  not  written  in  a  spirit  of  self, 
exploitation.  hut  in  the  hope  that  Use 
moral  contained  there  may  help  some 
youngster-some  ambitious  boy  on  his 
path— that  he  may  avosrl  lite  mistakes  - 
that  he  may  profit  by  the  hard  knocks 
to  which  the  writer  has  lieen  subjected 
at  times. 

If.  then,  this  yarn  helps  some  cub  and 
lights  the  path  however  dimly,  the  writer 
will  feel  well  repaid  for  having  set  down 
in  black  ami  while  some  of  his-wcll. 
let  us  say— misadventures.  And  here  Ik- 
it  said  that  lliesc  tales  arc  truthful, 
actual  happening*,  to  wit: 


AN  INSULT  TO  ERIN 

LI  HUNG  CHANG,  Chine**  states- 
mail,  visited  the  United  State.  The 
inviolable  traditions  of  his  country  for- 
bade him  from  setting  foot  on  foreign 
soil,  so  a  carpet  »<  spread  thai  the  au- 
gust celestial  might  abide  by  his  coun- 
try's edicts.  The  writer  was  assigned  to 
acenmpanv  him  wherever  he  went  from 
hn  hotel,  the  Waldorf-Astoria.  One  M 
his  first  trips  was  to  Grant's  Tomb 
And  here  is  what  happened: 

Arriving  al  the  imposing  edifice,  Li 
emerged  from  his  carriage  and  found  a 
sedan  chair  awaiting  him.  Beside  it 
stood  four  husky,  blushing  Irish  police- 
men. There  was  murder  in  their  collec- 
tive eye*.  There  was  undying  hatred  of 
all  Chinese  and  of  Li  in  particular,  writ- 
ten  in  their  lineaments,  for — 

These  four  Irishmen  had  to  carry  a 
Chinese— mind  you— Irish  carry  a 
Chinese— in  stale  into  (Irani'*  Tombl 

But  Li  furnished  much  excitement  for 
tin-  corps  of  newspaper  men  assigned  to 
him.  When  interviewed,  he  asked  tin 
question.  When  pressed  too  closely,  he 
talked  in  Manchu.  which  no  one  under- 
stood. And  one  day  he  went  on  a 
government  vessel  up  the  Hudson  to  visit 
West  Point  The  reporters  took  a  Wc»t 
Shore  train,  leaving  Weehawkcn  at  6 
a.  m.  They  arrived  ahead  of  Li  and 
went  to  the  only  hotel  at  West  I'oint. 
where  price*  had  been  raised  to  double 
the  usual  rate.  The  reporters  refused 
point  blank  to  pay  and  went 
but  they  got  even  with  the 
large. 

The  local  telegraph  office  was  in  charge 
of  an  operator  who  had  recently  lost 
his  right  arm  and  was  learning  teleg- 
laphy  anew  with  hi*  left. 

"How  many  words  arc  you  fellows 
going  to  send?"  he  asked  anxiously. 

"Nine  thousand."  answered  one  of  the 


for  it  rained  furiously  and  lie  went  back 
whence  he  came. 

In  the  meantime  the  reporters  had 
grown  famished.  They  telegraphed  to 
Harcrstraw  for  hundreds  of  sandwiches 
and  pies  and  gallons  of  coffee  and  then 
Ixardcd  the  train,  anticipating  a  Lucullan 
feast.    But — 

The  train  rushed  through  Havcrstraw 
ren  hesitating  I 


world  at 


"Seven 

while  the  telegrapher  turned  white. 
Afterward*  it  was  learned  that  he  wired 
for  assistance  and  that  four  operators 
rame  to  help  out.    But  Li  never  landed. 


•"THE  writer  was  in  the  Fifth  Precinct 
A  station  in  Philadelphia  one  Sunday, 
killing  time.  A  fine  automobile  drove  up 
and  out  Hepped  a  gorgeously  clad 
woman. 

"My  pet  nookey  has  been  lost,"  she 

explained  to  the  Lieutenant  "Here  is 
his  description." 

And  when  she  had  Rune,  the  police- 
man, who  had  been  lsorn  in  Dublin, 
read  this: 

"His  name  is  Jim;  he  look*  like  an 
Irishman." 

But  the  police  are  not  the  only  vic- 
tims of  ignorance,  (  mre  upon  a  time, 
when  Brooklyn  was  still  a  municipal 
entity,  the  political  gang  elected  a  gen- 
tleman as  Mayor.  He  was  utterly  un- 
lit to  cope  with  gang  machination*  and 
the  politician*  soon  found  this  out-  So 
it   was  not   remarkable   that   one  day 


day.  when  the  writer  was  attached  to 
polke  headquarters,  there  came  a  hurry- 
up  message   from  the   Mayor  himself 


»  him  that  at 
in  Raymond  Street, 
there  was  a  congregation  of  thieves, 
burglars,  murderers  and  the  like.  The 
Mayor  demanded  instant  action 

A  few  minute*  later,  a  two-horse  po- 
lice patrol,  carrying  a  doien  |Kihccmen, 
dashed  up  to  the — Raymond  Street  jail! 

However,  all  Mayors  were  not  of  this 
innocuous  type.  Mayor  Gaynor  was  just 
the  opposite.  Elected  despite  Tammany 
Hall,  and  a  lwm  tighter  every  inch,  he 
showed  his  mettle  the  day  he  look  of- 
fice. The  writer  was  with  him  when 
he  seated  himself  in  the  Mayor's  chair 
for  the  very  first  time.  At  once  he 
commented  in  positive  terms  upon 
previous  administrations 

"My  predecessor  in  this  nfhee,"  said 
Gaynor  caustically.  "»a*  the  smallest 
man  who  ever  sat  in  this  chair." 

That  man  was  George  McClellan,  ion 
of  Little  Mac.  who  had  fought  Tam- 
many and  bad  lieen  crushed  beneath  the 
Tiger'*  claw*. 

And  writing  of  Little  Mac  recalls  an 
incident  in  the  life  of  Siegmund  Lubin. 
motion  picture  pioneer  Lubin  was  bit- 
terly opposed  lo  whiskers.  It  was  a 
veritable  obsession  with  him.  One  day- 
he  entered  his  studio  in  Philadelphia 
and  beheld  an  actor,  dressed  in  the 
uniform  of  a  Civil  War  General— wear- 
ing the  hated  whiskers.  Lubin  was  up 
in  the  air  instantly. 

"Did  I  not  tell  you  I  do  not  want 
whiskers  in  my  pictures!"  he  thundered 
at  the  director. 

But.  Mr  Lubm," 
"this  man 
Grant  at  the  battle  of 
"I  don't  care  if  he 


in  those  day  they 
<e  off  the  whiskers." 


Umon 

had  barber  shops  lake 

And  they  had  to 
lure  until   Lubin  could  be 
leave  the  »tudio. 


SOME  CABINET  OFFICERS 

C' SITING  at  cabinet  officers  it  not  so 
'difficult  a  feat  as  might  appear.  It 
all  depend*  upon  time,  circumstance*  and 
the  individual.  Take  Secretary  of  War 
Baker  as  an  instance  He  was  at  At- 
lantic t  ity  attending  a  meeting  of  the 
United  States  Chamber  of  Commerce. 
The  writer  sought  an  interview.  At 
eight  one  morning  he  was  inducted  to 
the  Secretary's  room  at  the  Marlborough 
Blenheim.  The  Sccrrtary  had  just  fin- 
ished dressing  and  had  not  yet  had  his 
breakfast.  In  fifteen  minute*  a  story 
had  been  obtained  which  caused  Phila- 
delphia to  sit  up  and  take  notice  Mr. 
Baker,  bring  accustomed  >"  newspaper 
men.  knew  just  how  to  handle  one  and 
•hot  to  say. 

Former  Secretary  Redficld  ami  ex- 
Secretary  Lane  arc  o(  similar  lype — 
courteous,  alTaMe  and  willing  to  do  their 
best  to  help.  Sti  is  Secretary  Wilson — 
so  was  Bryan,  when  he  oVsdOfitOOd, 

Secretary  Daniels,  a  former  news- 
paper man,  ol  course,  know — he  is  still 
a  i!ew>papcr  man  at  heart  The  writer 
once  called  on  him%o  discuss  the  iuture 
..f  the  League  Island  Navy  Yard.  The 
talk  dnited  to  newsjvaprrs,  and  for  half 
an  hour,  admirals,  commander*  and  cap- 
tain, waited  in  an  ou'.t-r  room,  wonder- 
this  is  what  Mr.  Daniels  said. 


MARSE  HENRY  ON  HONEY-MOON  TRAIL 


rcctuisiruilioil.  .siarse   Henry    w  anerson.   mr   incnn  ^niw„ 

a  slip  of  ■  girl,  who  had  made  him  the  "happiest  man"  came  lo 
is  and  walked  into  the  lobby  of  Use  old  Monteleon  Hotel  and 
or  the  bridal  auite. 


|\KW  ORLEANS  Main  years  ago.  when  the  South  was  facing  the  dark- 
est  years  of  its  life  and  the  eyes  of  men  were  tented  on  ihe  problems 
of  post-war  ii-irueiioii.  V  Henry  Watleraon.  the  veteran  Kentucky 
eslilor.  and 
New  Orleans 
registered  for  L. 

Fiftyneven  year*  later,  which  brings  it  lo  a  reeenl  Friday.  Marse  Henry 
Wattrrson  and  an  elderly  woman  walked  through  the  lobby  nf  a  new  Monle- 
leon  Hotel  under  ranvas  that  might  have  been  a  welding  canopy,  but  was 
artuallv  hung  on  tall  "horses"  t„  prevent  painters  redecorating  the  reiling 
from  -plashing  pigments  on  gue*t*. 

In  the  lifl> -.even  sears  i.  written  the  liitlors  of  a  new  and  powerful 
America  and  with  this  history  the  writings  of  Marar  Henry  Wattrrsun.  the 
most  famous  editor  of  the  South  ami  po**ihlv  of  the  Pniled  Stale*,  have 
kept  step.  Fifly-seven  years  ago  his  thought-  were  of  thr  problems  faeintt 
hia  homeland  and  Friday  his  thoughts  were  of  the  problems  facing  Ireland. 

It  i*  no  new  thing  for  Marse  Henry  lo  visit  New  Orleans.  Perhaps  il 
is  Ihe  eebo  of  other  .lav-  in  Kentucky  when  horse  racing  was  at  il«  fairesl 
flower  that  makes  him  love  Louisiana:  and  there  are  memories  of  his  honey- 
moon anniversary-  that  endear  him  to  the  Southern  port:  and  in  between 
those  bright  -jmi-  lltere  are  numerous  visits  that  bore  fruil  of  good  fellow- 
ship and  ihe  flavor  of  happine-*.  These  thing-  Marse  llenrv  lias  not  for- 
gotten. Other  things  are  imprisoned  on  memory's  -pit.  and  perhap-  the 
most  humorous  of  these  is  worlh  ihe  reading. 

Year-  ago  Marse  Henry  was  a  frequent  visitor  In  ihe  old  Cault  Houar 
in  Louisville,  famous  for  its  poker  game-.  There  was  one  night  when  he 
rame  home  downcast,  in  ihe  deeps  of  misers. 

"What's  ihe  mailer.  Henry?-  Mr..  Uaiterson  o.ke.l. 


"I  am  ruined,"  he  said.  "1  am  financially  defunct.  I  la*  my  all  in  that 
Caull  House  poker  game." 

"Bui."   interposed    Mrs.   "".atlcrson.   "you   can   rebuild   your  fortune.. 
There  is  nothing  lo  worry  about." 
Maris?  Henry  btir-l  into  tears, 
"How  much  did  sou  lose.  Henry?" 
"Fifteen  thousand  dollar*.*'  lie  replied. 

"That  is  not  *o  much,"  -aid  Mr-.  Watier-on.  "You  can  gel  that  back 
in  it  few  years." 

"But  von  do  not  understand,  mv  dear."  Marse  Henry  answered  "Ten 
lar.  of  thai  was  in  rash." 


"I  am  Secretary  of  the  Navy,  but  1 
am  -till  a  reporter  My  city  editor, 
the  President,  has  assigned  me  to  cover 
the  Navy,  and  I  am  studying  it  from 
all  angle*.  I  have  visited  every  vard 
in  the  country  and  every  battleship.  I 
am  learning  And  when  my  investiga- 
lion  is  completed  al  the  end  of  ihe  year. 
I  shall  write  my  story,  and  sulmiit  it 
lo  my  city  editor." 

And  while  00  the  subject  of  cabinet 
otficers.  mention  of  a  cabinet  in  a  far 
oM  land  will  not  be  amiss.  It  was  til 
the  Transvaal,  then  a  Boer  republic 
I)r  Leyds.  Secretary  of  State,  had  in- 
vited the  writer  to  meet  President  Oom 
Paul  Krugrr  and  the  cabinet  at  the 
White  House  in  Pretoria*. 

"What  lime  will  be  convenient  noon?" 
I  asked 

"The  cabinet  meets  each  morning  at 
four  on  the  President's  porch  and  break- 
fast* with  him,"  replied  I-eyd«  Ami  thus 
it  was  that  I  met  for  the  tirst  time 
Krugcr.  grand  old  man  oi  South  Africa. 
On  the  vine-covered  porch  of  a  little 
h.  nsi  in  Pretoria  sat  Krngcr.  surrounded 
by  JrMifiert,  hern  of  Majuba  Hill,  and 
others.  Kroner,  wearing  Peter  Couper 
whiskers,  still  tall,  growled  in  guttural 
false  Dutch.  Leyds  translated.  Kruger 
asked  innumerable  questions  al*iut  the 
I'nitctl  States — a!  miit  men  anil  things. 

A  few  weeks  later  I  met  Cecil  Rhodes, 
mj.ter  mind,  who  eventually  conquered 
Krngcr.  Rhodes — burly,  red-faced,  sat- 
urnine— expressed  the  ex|iectation  that 
some  day  would  come  a  United  States 
of  South  Africa— a  vision  materialized 
in  the  Union  of  South  Africa. 

<  ^irifc-tfd-isfy  Google 
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SOUTHERN  CALIFORNIA  SETS 
NEW  PRODUCTION  RECORD 

IN  1920 


This  means  more  money  to 
spend,  an  increased  buying 
power  per  individual  and  a 
greater  demand  for  high  class 
goods.  In  1919  her  agricul- 
tural production  represented 
$294,813,324,  while  1920 
shows  an  estimated  jump  to 
$322,151,000. 

Southern  California  repre- 
sents a  distinct  adv  ertising  ter- 
ritory, larger  in  area  and  pop- 
ulation than  many  states,  and 
a  careful  analysis  of  her  area 
will  demonstrate  the  utter  im- 
possibility of  national  adver- 
tisers covering  this  great  territory 


WEALTH  INCREASE  IN  ONE  YEAR. 

1919  1920 

Cotton   $19,375,000  $23,000,000 

Hay                                            87,978,345  98,800,000 

Honey                                             8,000,000  9,020,000 

Nuts                                            13,776,750  13,001,000 

Deciduous  Fruits                          73,175,756  78.500.000 

Citrus  Fruits                                  73,175,756  78,500,000 

Vegetables                                     23.147,733  25,102,000 

Beans                                          14,378,262  11,500,000 

Berries                                              322,250  428,000 

Beets                                               5.040.000  5.600.000 

Seeds                                            1,200,000  1,500,000 

Field  Products                             29.200,000  32,500,000 

Totals   $294,813,324  $322,151,000 


through  one  or  two  mediums. 


This  great  territory  imports  large  quantities  of  manufactured  articles  ranging  from 
luxuries  to  necessities  and  a  ready  and  responsive  market  is  assured  for  all  classes  of  goods. 

The  leading  papers  listed  below  will  gladly  aid  in  outlining  a  campaign  in  this  territory. 


Circa-  Rate  per 

lation  5,000  line* 

Anaheim  Daily  Herald                                1,500  .0142 

Bakersfield  Ecbo                                        5.284  .03 

Brawler  New»                                         »l,775  .0178 

Calexico  Chronicle                                      92S  .0178 

Fullerton  Daily  Tribune                         *1,700  .0214 

Glendalc  Evening  Newi                            1,400  .02 

'••Long  Beach  Daily  Telegram                 10,736  .04 

Monrovia  New*  ■■                                     1.000  .0178 

Ontario,  Daily  Report. .                          .    2,000  .0178 

Orange  Daily  Newi                                    1,637  0142 

Ocean  Park  Evening  Bulletin                      1.517  .014? 

Redlanda  Daily  Facts                               *2,3I3  .02 


Clrcu-     Rate  per 

lation  $.000  linet 

Riverside  Enterprise                                     4,000  .02 

Santa  Ana  Register   •■  «6.166  035 

San  Fcrnardino  Sun                                 4,833  .03$ 

Santa  Monica  Evening  Outlook                    1,500  .0142 

San  Luis  Obispo  Telegram...                  *l,453  .0142 

San  Pedro  Pilot                                    1,136  .02 

Ventura  Free  Press                                          896  .015 

Unless  otherwise  noted,  circulation  figures  are  publish- 
ers' statement 

••A.  B.  C.  Statement. 
•Sworn  statement. 
•"•Member  of  A.  B.  C 
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SINCLAIR'S  IDIOSYNCRASIES 

UPTON  SINCLAIR'S  book,  "The  Brass  Check," 
with  its  indictment  of  the  American  press,  was 
discussed  at  the  annual  convention  uf  the  Ameri- 
can Association  of  Teachers  of  Journalism  at  St- 
Louis  last  week,  according  to  the  St.  Louis  eorre- 
spondent  oi  Editor  &  Publish  E*  and  the  general 
opinion  was  that  it  should  be  answered  and  by  some 
one  in  authority  who  would  show  clearly  how  false 
Sinclair's  charges  art. 

This  would  not  be  difficult,  although  it  would  re- 
quire much  more  time  and  patience  than  the  average 
newspaper  editor  has  at  his  disposal.  Obviously,  it 
would  be  easy  enough  to  interview  Messrs.  Stone. 
Lee,  Harris,  Ridgway  and  others,  whose  names  have 
been  used  with  utmost  abandon  by  the  gifted  author 
and  doubtless  every  statement  made  by  Sinclair  as 
to  his  conversations  would  be  found  to  lie  substan- 
tially correct,  for  he  is  absolutely  honest  without  a 
doubt,  but  when  one  arrived  at  analyzing  inferences 
and  conclusions,  he  wuuld  find  that  Sinclair  suffers 
from  the  delusion  that  the  hand  of  this  "capitalistic 
age"  is  against  him. 

His  idiosyncrasies  are  shown  perhaps  to  better  ad- 
vantage in  his  advertisement  in  the  current  Appeal 
to  Reason.  The  advertisement  is  headed,  "Statement 
t<»  Appeal  Army  hy  Upton  Sinclair."  In  it  he  M 
appealing  for  funds.  He  thinks  that  $50,000  would 
answer  his  immediate  needs.  He  needs  that  much 
working  capital  to  keep  his  present  books  in  circu- 
lation ami  to  print  fourteen  of  his  books  that  have 
been  out  of  print  for  years. 

He  decided  he  would  constitute  the  publishing  ol 
hi j  books  into  a  public  trust.  He  drew  up  a  docu- 
ment providing  for  such  a  trusteeship  and  then- 
well,  just  listen  to  Mr.  Upton  Sinclair  ami  draw 
Your  own  conclusions: 

■I  li»w  up  >  l-wlllln.  *»  •>'■*  »  •«•"•*• 

.bin    sod  deafl-d  >»"«»  ■"  there  w»tl-titow«  laaSMW*. 

11.1    1   look   Ikr  aoeuastpt   t.  •  1««7T.  •  JJJJ 

■  n,  uniw  »lu>  e..nirli«itnl  luonrj  ™  kwaSU  "i 

:  irt«t«*ti.  -km  b.  i«  ■  Vr  ",: 

nnmirf  «itn  hi-  *— Haul  .fffm.  U* _,<■ 
•>ai,l.  mlihl  roolrlt-nle  immry  to  no  pSgOSMa  ku»ln. ... 
S   tkrn  bcln.   1,  Into   *•  f*«JJ 

lrrh.lr.llt.         «kst  ««M  h.  gh  Jt  VJSKfSSH 

r..,uia  tab  »-  cb.««  pi.rtmr  -»••  •»■"«■*  *  ft" 
ititir  but  ili.t  tho  neT.r<-«»«ln»  pwatart  af  m»  kraia,  i« 
Mm  Ml  (wrsalrc  I  c.n  olf"  to  mr  ri.il.nl  »D<1  frlrnas 

Then  he  argues  that  such  a  business  should  !« 
able  In  get  some  accommodation  at  the  banks  and 

he  says; 

-1  kit.  than.kt  of  mm  t»  in.  tank..    »aeb  •  *n>«i 
In.  (qilna  aaajbt  to  *»  «»»•  to  (0  to  Ik.  koala.  «WI  l 
lappm  In  know  •  .Jlrerlar  of  •  K»«<  lMk-w,".k.Tt 
crao-d  that  I  abouM  .pplr  for  «t*.llt.     But  ttW  thlnk^ 
In.  ||  orrr.  I  dacMed  tkM  wb.t.rrr  kaiHwooil.  1  «<~l. 
I.k.  no  rfcanr.  or  k.TlaW  my  twos.  "~>  ">T  ••»■«■•  BH 
In i.  Ik.  i»aar  of  oar  prime  banklne  aj.i.m. 
Then  it  occurs  to  him  that  he  might  organize  ;: 
company  and  take  the  Appeal  readeis  into  the  fold 
hut  that  again  would  he  unwise  and  for  the  follow- 
ing reason.    Just  listen  to  this: 

"I  k*«e  tl.ouc.bt  mn.r  U— r.  of  focmlw  .  «t.«* 
I«ns         r«kau>«  tk.  mnorj  bj  pao-l.lo.         DM  .sppmi 
Arm,.  pm«t.  from  lb.  tmaliir-.     B-il  I  *.  hell"' 
In  lb.  pniol  twuni:   I   *■  oot   want   In   Ml  nrnllt" 
ruber  fnr  ran  or  for  ->..lf.   «nj  If   I   r*a-l>r4  >•"• 
prrtta    I  aron|.l  bo  it.lllfrlni!  mr  own  aaliir..  nnt  hiwi 
unr  mtarlf  l»  MWISIV  tb.t  I  eertalnls   wool.ln  1  »«J.>; 
Ai.lv         tbnl  I  ml»-M  o..l  b.  >M.  t»  *>." 
Firalh/  he  agrees  to  limit  his  salary  to  $300  a 
month— "probably  one-tenth  of  what  I  cnnld  get 
today  if  I  were*  willing  to  sell  my  time  and  my 
talent  to  the  profit  system."  but  his  wife  protests. 
Says  she : 

•UnrpM*  tb.t  ll.li«.  thoalil  n  to  »lwe»  1.  Anwrij-.. 
BnppuK  the  *rtl.r  .boiikl  to  tk.  m»t*  «n.l  ik.  r.ibU 
k>.e  t*t."  An.ln  ••>.  H|>:  "»o|ino..  rnn  .Ik.oI.1  1» 
InJ'ir*.!  In  *n  .rrtd.nl.  n»4  II  I.k*  ■  b>t  m  P* 

p*..l*e  IPWlmral.  I.  ..TO  rnnr  Uf.."  t  Srtmll  Ikcr  |oa 
•IMIItl*..  .nil  m.Klifr  bt  pl.iK»  «crorlln«lj:  liul  l..irlno 
tbno  or  ^mtl.r  itollbolr  .r^u.  t  will  I.k.  only  ttjfkj 
i,un.lr»4  «olhir.  .  month  oot  of  tb«  bunlux,  nnO  p»l 
♦T.rrtklM  bark  Int.  p«r*t.  pHnlloe  «n.l  ..lTtrlUloe.  «.r 
Into  aoakp  otk..  form  of  rror«f«aoSi,  mm  ■»  for  «M"ip>. 
■  roovkna  pbrfnf*. 

Is  it  to  be  wondered  at  that  the  editors  of  Ameri- 
can newspapers  and  news  associations  who  are  htisy 
men,  struggling  every  day  willi  vital  problems  as 
they  affect  the  body  politic  do  not  seriously  regard 
a-man  who  seems  prusei»ed  of  so  many  wild  vagaries 
and  idiosyncrasies  as  this  lone  advertisement  of  Sin- 
clair's proves  him  to  be. 

It  seems  to  us  in  all  charily  that  he  is  convicted 
out  of  his  own  mouth  of  having  a  mentality  that 
has  hern  warped  by  his  zeal  for  socialism. 


I  A.  L 


Tkt  ramifications  of  lumber  shortages 
and  high  prices  are  limitless  and  have 
affected  seriously  praiticalty  our  entire 
population.  —  Secretary  of  Agriculture 
H.  T.  Meredith. 


WHAT  ARE  YOU  DOINC  FOR  FORESTRY? 


Amrrl...  Sorr-li; 


IN  an  effort  to  direct  the  thought  >.f  the  country  to 
the  need  of  a  hrnailrr  national  forestry'  poliry  the 
American  Forestry  Association,  acting  ill  co-opera- 
tion with  daily  iic«  .paper,  throughout  the  country.  •< 
conducting  a  voting  contest  to  determine  what  shall 
be  America's  national  tree. 

The  purpose  of  the  campaign  is  educational  ami 
studies  of  American  Irpps  in  sln.rt  lessons,  each  tree 
taken  up  separately,  arc  being  supplied  t..  tho>e  news- 
papers taking  part.  According  to  an  announcement 
of  Secietary  P.  S.  Ridsdale.  of  the  association,  the 
ink  and  walnut  seem  to  iv  leading. 

Special  lectures  on  trees  arc  heing  delivered  in  the 
schools  of  Trenton,  N.  J.,  a.  an  aid  to  this  movement. 
Washington,  D.  C,  school  children  are  Ix'ing  taken 
daily  tn  visit  various  trees,  where  lessons  are  given, 

All  newspapers  have  liecn  invited  to  join  in  this 
campaign  of  instruction  on  the  value  and  beauty  of 
trees. 
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SHOULD  PHYSICIANS  ADVERTISE? 

THE  success  of  quacks  in  the  practice  of  medicine 
is  generally  attributed  to  their  ability  as  adver- 
tisers, especially  by  the  legitimate  physician. 
Among  the  legitimate  physicians  advertising  is  con- 
sidered unethical  and,  it  is  only  rarely  that  an  effort 
has  been  made  to  break  down  this  fallacy.  Of 
course,  any  worthwhile  effort  along  that  line  must 
come  from  the  medical  profession  itself  and  not  from 
lire  outside.  That  is  why  "Fighting  Fire  With  Fire," 
by  George  L  Servoss.  M.D.  of  Reno,  Nev.  in  a 
December  issue  of  the  Medical  Record,  should  attract 
more  than  passing  interest  of  newspaper  advertising 
men. 

1  >r  Servoss  is  editor  of  the  Western  Medical  Time* 
as  well  as  a  practicing  physician,  In  the  course  of 
his  article  he  points  out  that  that  the  "tiuaek"  by  the 
use  of  advertising  has  created  the  impression  that 
he  "does  something"  while  on  the  other  hand  the 
ictiring  physician  sits  back  and  presently  has  ac- 
quired the  reputation  of  the  old  fogy.  That  is  tile 
Isasis  of  his  argument  for  fighting  advertising  with 
advertising. 

Dr.  Servoss  does  not  spare  the  profession  of  which 
he  is  a  member  when  he  discusses  the  present  prac- 
tices of  its  members  as  a  whole.  There  was  one 
point  that  he  might  have  enlarged  upon,  however. 
In  discussing  the  supposed  ethical  limits  to  which  a 
practising  physician  may  go  to  secure  publicity  he 
sayi.  "He  must  gain  publicity  only  through  his  deeds, 
providing,  of  course,  he  has  opportunity  for  any  such 
things " 

At  this  point  he  should  have  touched  upon  the 
eiltic.  of  the  profession  of  journalism,  which  is  also 
directly  concerned  in  this  subject.  In  journalism  ad- 
vertising is  recogniied  as  a  legitimate  means  by  which 
l<>  secure  publicity :  faking  news  or  the  details  of 
news  stories  is  everywhcie  looked  upon  in  our  pro- 
fession as  unethical.  To  make  his  ease  for  advertis- 
ing stronger  with  the  great  mass  of  the  members  of 
his  own  profession  he  should  have  touched  upon  the 
unethical  journalistic  practices  of  some  of  their  own 
members.  It  lias  always  seemed  queer  to  us  that 
a  profession  that  so  closely  guards  its  own  ethical 
standing  should  care  so  little  about  the  ethics  of  an- 
other as  to  permit  "bulletins"  to  be  issued  from  some 
of  their  best  hospitals  on  extraordinary  and  unusual 
»]K-rations  with  specially  made  surgiral  instrument' 
no  larger  than  a  needle  "that  est  more  than  $10,000  " 

Or.  Servoss  has  given  g<*xl  advice  and  it  should 
I*  heeded  for  there  is  no  profession  in  greater  need 
,  f  reform  in  its  practises  r.f  securing  puhlicitv  than 
medicine. 


KEEP  ADVERTISING 

ADVKKTISIKG  is  more  than  a  business  tonic;  it 
is  a  business  necessity.  That  is  why  it  is  needed 
all  the  time   Of  all  advertising,  that  which  cer- 
ries  with  it  the  greatest  waste  if  what  is  known  as 
the  "once  in  awhile  kind." 

Successful  advertisers  arc  the  kind  that  keep  it 
up  persistently.  They  are  judged  successful  because 
of  the  resulting  success  of  their  husiness. 

Up  unlit  four  years  ago  there  was  a  certain  soap 
that  was  known  around  the  world.  It  had  been  the 
most  persistently  advertised  article  offered  in  the 
markets  of  the  work!  during  the  previous  hundred 
scars.  From  the  day  this  soap  was  first  put  on  the 
market  in  1KI2  it  was  advertised  in  a  small  way,  but 
persistently  and  continuously.  For  the  last  SO  years 
it  has  been  one  of  the  best-advectised  products  in 
the  world.  Then  the  directors  decided  that  because 
the  factory  was  selling  to  capacity,  advertising  could 
be  discontinued  as  a  useless  expense.  In  less  than 
one  year  from  that  time  the  business  of  the  firm 
dropiied  35  per  cent  nn  volume.  That  sssap  is  again 
being  advertised  and  we  understand  it  was  necessary 
to  spend  $5,000,000  m  extra  i)ublicity.  over  previous 
appropriations  to  get  back  to  normal. 

This  firm  was  not  a  "flier  m  advertising."  Its 
product  had  l*en  used  for  generations  and  was 
known  in  the  homes  of  the  world  but  it  cost  its 
makers  $5,000,000  to  learn  that  advertising  was  as 
necessary-  to  it  as  the  raw  products  that  enter  into 
its  making.  The  history  r.f  merchandising  is  filled 
with  stories  like  this,  but  onlv  a  few  have  found  it 
possible  to  win  back  trade  foolishly  thrown  away. 
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PERSONAL 


ARTHUR  E.  BRAUN,  prendent  ol 
•  the  Pittsburgh  Post  &  Sod,  accera- 
junred  by  Mrs.  Bnun  and  their  daugh- 
ter, are  spending  a  holiday  vacation  in 
Bermuda. 

Oliver  James  Keller,  editor  of  the 
Lancaster  (Pa.)  Examiner  and  New 
Era,  and  Miss  Rosalind  Lodge  Thomas 
of  St.  Louis  have  been  married. 

Charles  J.  Richards,  editor  of  the 
Gowanda  (N.  Y.)  News,  has  been 
awarded  the  6rst  prise  by  the  New  York 
College  of  Forestry  at  Syracuse  in  the 
"Big  Tree"  contest.  Mr.  Richards'  tree 
it  an  elm  showing  a  circumference  of 
Dearly  JO  feet  at  a  height  of  five  feci 
from  the  ground. 

Mrs.  W.  Brayton  Slater,  widow  of 
the  Ute  financial  editor  of  Lord  North- 
tliffe's  London  Daily  Mail,  has  arrived 
in  New  York  from  London.  Mrs.  Sla- 
ter has  with  her  some  manuscripts  writ- 
ten by  her  husband  for  magazine  publi- 
cation and  scenarios  for  screen  produc- 
tion, Before  going  with  Lord  North- 
(liffe.  her  husband  for  many  years  was 
on  the  London  staff  of  the  United  Press. 
He  died  this  autumn  of  blood  poisoning. 

Edgar  G.  Harris,  for  more  than  six 
years  postmaster  at  Ijurrl,  Miss.,  as- 
sumed personal  charge  of  his  newspaper, 
the  Laarel  Daily  Leader,  on  January  1. 
His  resignation  was  filed  with  the  Post- 
office  Department  six  months  ago,  but 
he  agreed  to  serve  as  postmaster  until 
his  successor  could  be  selected. 

R  M.  H.  Wharton,  publisher  of  the 
Harrijburg  (Pa.)  Patriot-News,  is 
•pending  a  few  days  in  New  York. 

Arthur  S.  Thompson,  secretary  to 
Acting  General  Manager  Frederick  Roy 
Martin  of  the  Associated  Press,  has  re- 
turned from  a  business  trip  to  Sprtng- 
ficM,  Md. 

Joseph  G  Deponai.  for  the  past  six 
Tears  news  editor  of  the  Baltimore  Star, 
has  started  a  local  service  known  as  the 
Kahimnre  News  Bureau,  which  special, 
ires  in  daily  reports  of  the  produce  and 
grain  markets  and  manufacturing  and 
shipping  news  The  bureau  also  acts  as 
special  representative  for  daily  papers 
and  trade  publications. 

Wefts  L.  Hill,  editor  of  the  Athol 
(Mass.l  Transcript,  has  just  rounded 
"at  half  a  century  as  editor  of  that 
weekly. 

Sir  David  Watson,  publisher  of  the 
Quebec  Morning  Chronicle,  and  the  Hon. 
Frank  Carrel,  proprietor  of  the  Evening 
Telegraph  of  the  same  city,  have  been 
named  directors  in  the  Mortgage  Dis- 
count &  Finance  Company,  Limited,  a 
new  two-million  dollar  corporation  of 
which  Sir  John  Willison,  journalist  and 
correspondent,  is  president. 


IN  THE  EDITORIAL  ROOMS 

Joseph  G.  Mahar,  former  sporting  edi- 
tor of  the  Albany  (N.  Y.)  Argus,  is 
attending  University  of  Michigan,  where 
he  has  "made''  the  freshman  track  team. 

Robert  J.  Campbell  has  joined  the  staff 
of  the  Detroit  Time*  as  feature  writer. 

Lethe  J.  Pigott,  formerly  of  the  Chi- 
cago Herald  and  Examiner  copy  desk, 
has  joined  the  Detroit  Times  as  tele- 
graph editor 

Rex  P.  Glassoo,  ejty  editor  of  the  De- 
troit Time*,  i*  suffering  from  an  attack 

f  pneumonia. 

Miss  Caroline  Lockhart,  author  of 
"Me  Smith"  and  several  other  novels, 
and  a  few  year*  ago  a  prominent  news- 
paper woman,  was  a  recent  visitor  in 
Philadelphia.  Under  the  nom  de  plume 
of  "S metre"  Miss  Lockhart  was  for  a 


number  of  years  the  star  feature  writer 
of  the  Evening  Bulletin.  After  she  gave 
up  newspaper  work  she  moved  to  Cody, 
Wyo.,  where  she  now  owns  a  ranch  and 
is  also  interested  in  a  weekly  newspaper. 
While  in  the  East  over  the  holidays  Mist 
Lockhart  was  making  some  final  ar- 
rangements with  her  publisher*  for  her 
latest  novel,  which  they  expect  to  bring 
out  in  the  Spring. 

jean  C.  Flint,  city  editor  of  the  Fort 
Collins  (Colo.)  Express,  and  Miss  Myr- 
tle May  Collins  were  married  at  noon 
on  Christmas  day  in  Eaton,  Colo. 

Eugene  A  Hancock,  news  editor  of 
the  Fort  Collins  (Colo.)  Courier,  it 
back  at  his  desk  again  after  an  operation 
for  appendicitis. 

Vincent  Y.  Dallman.  managing  editor 
of  the  Springfield  Illinois  Slate  Register, 
has  been  ill  at  hi*  home  with  tonsiliti*. 

Miss  Nellie  Browne  Duff,  feature 
writer  for  the  Springfield  Illinois  State 
Journal,  is  devoting  her  time  to  mag- 
azine work  and  specially  writing  for 
Springfield  merchant*. 

Harry  W.  Saylor,  managing  editor  of 
the  Camden  (N.  J.)  Courier,  is  visiting 
friends  in  Springfield,  III.  Mr.  Saylor 
was  formerly  city  editor  of  the  Spring- 
field News-Record. 

James  Dean  has  returned  to  the  Cin- 
cinnati Post  as  motion  picture  editor 
after  an  absence  of  a  year,  which  he 
spent  as  a  traveling  salesman. 

Jack  Ko<ms,  who  has  been  connected 
with  the  Cincinnati  Commercial  Tribune 
and  the  Enquirer  for  several  years,  last 
week  left  for  Breckenridgr,  Tex.,  where 
he  will  get  into  the  oil  game. 

James  Hamilton,  who  has  charge  of 
the  mail  division  of  the  Associated  Press 
for  the  Central  State*  with  headquar- 
ters in  Chicago,  and  his  brother.  "Bill" 
Hamilton,  who  is  in  the  automobile  busi- 
ness in  Memphis,  Trim.,  spent  Christmas 
holidays  with  relatives  in  Newport,  Ky. 
Both  are  r-raduates  from  the  staff  of 
the  Cincinnati  Commercial  Tribune. 

William  Towers  is  back  in  Cincinnati 
after  trying  his  liand  on  one  of  the  Mil- 
waukee dailies-    He  is  on  the  Enquirer. 

Harry  V.  Martin,  who  was  nn  the 
Copy  desk  of  the  Cincinnati  Commercial 
Tribune.  h*s  joined  the  staff  of  the  En- 
quirer as  a  re-write  nun.  He  takes  the 
nlace  of  j'ark  Konns,  who  has  gone  to 
Texas. 

R.  Gregory,  who  has  seen  service  on 
several  dailies  in  Wyoming,  has  joined 
the  staff  of  the  Cincinnati  Commercial 
Tribune. 

Web.  Welbome.  lung  connected  with 
the  Cincinnati  Commercial  Tribune  and 
now  the  editor  of  the  Tractor,  who  re- 
cently underwent  a  serious  operation  at 
one  of  the  hospitals,  is  able  to  be  about 
again. 

William  C.  Stepp.  sporting  editor  of 
the  Portland  (Ore.)  News,  and  Miss 
Kathrrinc  Cawker,  also  of  Portland, 
were  married  recently. 

Robert  F.  Stayman,  telegraph  and 
news  editor  of  the  Cincinnati  Enquirer, 
has  resigned  to  become  managing  editor 
of  the  Huntington  (W.  Va  )  Advertiser. 

Edward  W.  Milts,  for  30  years  sport- 
ing editor  of  the  Buffalo  Times,  resigned 
from  that  newspaper  on  January  1  to  go 
to  California  to  reside,  John  Kelly,  for- 
mer secretary  of  the  Buffalo  Federal 
League  Club  and  lateV  of  the  Buffalo 
International  League  team,  succeeds  Mr. 
Mills  at  the  Times  sport  desk. 


FOLKS  WORTH  KNOWING 


■eras  vt,« 


THE  BUSINESS  OFFICE 

Will  iam  Whalen  of  Boston  is  now  in 
New  York  permanently  representing  the 
Boston  Pilot  with  offices  at  47  West  34th 
street. 

William  J.  McCarm,  of  the  Albany 


DUFUS  WOODS,  president  of  the 
Al  Wenatchee  (Wash.)  World  Pub- 
lishing Company,  began  his  newspaper 

life  furnishing  country  correspondence 
to  the  county 
scat  paper  at 
David  City,  Neb. 
He  was  born  on 
a  Nebraska  farm 
forty-two  years 
ago,  and  began 
work  in  We- 
natchee on  The 
Republic,  • 
weekly  owned  by 
Leonard  Fowler, 
in  I**.  Subse- 
quently he  was 
editor  of  The 
Advance,  another 
weekly.  In  1907  Mr.  Woods  purchased 
the  Wenatchee  Dally  World,  shortly 
after  its  founding.  The  paper  was  five- 
columns,  with  4<»S  subscribers.  The  new 
editor  soon  surrounded  himself  with  a 
newspaper  organization  that  ha*  con- 
tinued virtually  intact;  the  head  of 
every  department  has  remained  without 
a  break  for  ten  years. 

Printed  in  a  city  of  6,000,  the  Daily 
World  today  has  a  circulation  of  6,500. 
It  uses  four  linotypes,  one  Ludlow,  a 
complete  engraving  plant,  a  twenty- 
page  Hoe  press,  a  battery  of  automo- 
biles, a  carrier  system  for  the  farms  ten 
miks  on  all  sides  of  Wenatchee.  and  the 
leased  wire  service  of  the  Associated 
Press.  Sixteen  pages  daily  was  the 
average  during  1920. 


uf  the  New  York  Theater  Program  Cor- 
poration, is  visiting  New  York  in  the 
interests  of  his  firm  and  will  cover  the 
New  York  Automobile  Show.  Hit  New 
York  headquarters  will  be  108  Wooiter 
street. 

Albert  II.  Toppin,  ol  the  Toronto 
livening  Telegram's  advertising  staff, 
lias  been  unanimously  elected  a  school 
trustee  of  a  local  school  section. 

W.  A.  Smith,  for  the  last  three  years 
advertising  manager  of  the  Spokane 
(Wash.)  Press,  has  become  advertising 
sales  manager  of  the  Western  Newspaper 
Association,  with  offices  in  Spokane  and 
Seattle. 


(N.  Y.I  Argus  advertising  staff,  lias  be- 
come advertising  manager  of  the  Albany 
Telegram,  Mr.  McCann  was  with  the 
Argus  for  20  years  and  was  given  a 
leMrMOfUal  dinner  hy  itt  advertising 
staff 

W.  J.  Reynolds,  news  room  foreman 
of  the  Brncfcville  (Out.)  Recorder  and 
Times,  celebrated  the  470i  anniversary 
of  his  connection  with  the  paper,  De- 
remlier  2P. 

Charles  II.  Willoughby,  advertising 
manager  nf  the  Albany  (N.  Y.)  Evening 
Jnnmal.  ha*  been  elected  secretary  of 
the  Albany  Kiwanis  Club,  which  begins 
the  new  year  w  ith  a  membership  of  140. 

A.  Don  Campbell.  Western  manager 


THE  ADVERTISING  FOLKS 

C.  A.  BrowDell.  advertising  manager 
of  the  Ford  Motor  Company,  Detroit, 
announced  his  resignation  January  I. 
He  will  leave  immediately  for  California, 
with  his  wife,  who  is  seriously  ilL  His 
successor  has  not  been  appointed.  The 
position  is  regarded  as  one  of  the  most 
sought  in  the  automotive  field,  both  in 
salary  and  the  scope  of  the  work.  Mr. 
Bruwnell  gave  his  wife's  illness  as  the 
reason  for  leaving  the  post.  He  said 
he  would  enter  the  agency  field  on  his 
return  from  the  coast. 

W.  C.  Holt  has  been  appointed  adver- 
tising manager  of  the  Spramotor  Com- 
pany, Ltd.,  and  the  London  Gas  Power 
Company.  Ltd.,  Londun.  Ont. 

Ralph  L  Yonker.  five  years  in  the 
advertising  department  of  the  Detroit 
Journal,  has  been  appointed  advertising 
manager  of  the  J,  L.  Hudsun  Company, 
Detroit. 

Joseph  B.  Mills,  vice-president  uf  the 
Detroit  Adcraft  Club,  will  address  the 
Pittsburgh  Advertising  Club  in  Febru- 
ary and  lite  St.  Louis  Advertising  Club 
In  March. 

Charles  Cason  has  been  appointed  di- 
rector of  public  relations  of  the  Chem- 
ical National  Bank  of  New  York.  He 
has  recently  been  on  the  executive  staff 
of  tlie  Rorkefcllcr  Foundation. 

Max  E  Loomis,  formerly  with  the 
Reo  Motor  Car  Company,  has  been  made 
advertising  manager  of  the  Soarks- 
Withingtoii  Company  of  j'ackson,  Mich. 
Majnr  Hoirj  1„  Hunt,  wham  he  suc- 
cvedi  h-«  re»"ined  In  newspaper  work 
■t  editorial  writer  nn  the  Jackson  News 

I.  I«  Peel  has  resigned  at  advertiting 
manager  of  the  Northern  Pacific  Rail- 
road, St.  Paul,  and  gone  to  Cleveland 


Among  the  papers  that  have 
signed  contracts  for  the 
Haskin  Service  for  the  com- 
ing year  are  the  following: 


The  Columbia  State 
The  Kimxville  Sentinel 
The  Charlotte  Observer 
The  Augusta  Chronicle 
The  Memphis  New* 

Scimitar 
Tlie  Bristol  Herald  Courier 
The  Znnmville  Timet 

Recorder 


The  Huntington  Herald- 
Dispatch 

The  Hagerrtown  Herald 
Mail 

The  Lynchburg  Daily 

Advance 
The  Asheville  Cilisen 
The  Petersburg  Index- 
Appeal 
The  Greensboro  Record 
The  Arkansas  Gazette 
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NEWS  AND  VIEWS  OF  THE  NATIONAL  FIELD 


Sccmio  Trtsiwrr, 


By  JOHN  SULLIVAN 

•,  AsaoculKin  ei  Stlwnal  Adv*Tt»»r«.  Inc. 


THE  GREATEST  THEORY 

T1!)  pursue  the  subject  dealt  with  in  last 
A  week's  page— the  theory  (the  great- 
est theory,  Stanley  I.atshau  calls  it  I  that 
advcrtUiug  space  costs  nothing;  some  of 
the  matter  contributed  to  this  page  may 
sound  like  growling— grow ling  at  puV 
HMn  became  of  their  many  alleged  sins- 
For  example.  I  «aid  last  week  that,  in 
the  main,  publishers  themselves  are  to 
blMM  tor  the  idea  that  adverti'ing  space 
costs  nothing  And  there  was  reprinteei 
a  portion  of  what  was  written  in  com 
troversy  with  an  eminent  representative 
of  an  eminent  publishers'  association, 
who  actually  was  willing— and  glad  - 
to  quote  a  layman— a  judge— to  the  ef- 
fect that  tlie  cost  of  the  space  soW  by  a 
publisher  was  trivial,  All  this  became 
that  representative  ot  publishers— typical, 
apparently— wanted  to  demonstrate  that 
publishers  sold  a  service— an  advertising 
service— and  not  ju»t  white  space. 

I  was  afraid  that  the  professorial  mind 
had  invaded  far  into  advertising  matters, 
but  I  had  not  appreciated  that  it  had 
bored  in  so  far  that  a  reputedly  hard- 
headed,  hard-boiled  business  man  would 
prefer  to  claim  that  his  employers  were 
selling  something  of  an  abstract  char- 
acter instead  of  a  very  tangible  manu- 
factured commodity. 

And,  at  the  last  Sphinx  Club  dinner, 
as  mentioned  last  week,  another  hard- 
headed  business  man  was  evidently  much 
shocked  at  my  speaking  of  the  adver- 
tiser huying  a  raw  material  from  the 
publisher.  His  shock  was  nothing  so 
great  as  my  «hork  at  discovering  that  a 
hard-boiled  statistician  could  Ik:  so 
shockingly  intangible.  ( 1  hope,  by  the 
way.  that,  if  he  ever  reads  this,  he'll 
just  as  emphatically  > 


"I  HOPE  YOUR  MEMBERS  APPRE- 
CIATE THEY  ARE  BUYING 
A  RAW  MATERIAL" 

rPHAT'S  what  one  of  the  big  chiefs 
of  the  biggest  of  all  publishing 
bodies  said  to  me  recently.  He  was 
right,  and  it  i«  probably  because  his 
house  entertains  less  than  the  average 
amount  "!  tluh-duh  in  dealing  with  ad- 
vertisers that  it  has  been  so  successful 
If  there  be  any  man  who.  more  than 
another,  should  keep  his  feet  on  the 
ground,  it  is  the  man  in  advertising 
work 

Like  Anta-us.  if  he  gets  his  feet  off 
the  ground,  he's  a  goner,  for  the  Her- 
cules ..!  Sceptical  Finance  aivd  Produr 
tion  will  surely  crush  him.  just  as  the 
ton  of  Zeus  did  the  mythical  son  of  the 
sea  and  the  earth.  Anta-us'  strength 
came  from  the  earth— from  the,  to  him, 
tangible  reality.  When  he  was  uplifted 
< !>  into  what  was,  for  him.  the  abstract, 
hi-  muscle-  Im-amc  flabby,  and  very  soon 
he  got  the  K.  O. 


MATERIAL,  RATHER 

THE  designation  of  publication  space 
as  "raw  material"  is,  of  course,  rela- 
tive. 

To  the  financial  or  the  production 
executive  who  is  just  financial  or  pro- 
duction, that  is  just  what  it  is. 

But.  as  a  matter  of  fact,  there  are  raw 
materials  and  raw  materials.  To  the 
steel  maker,  iron  ore  is  raw  material. 
To  the  manufacturer  of  machinery  or 
the  construction  firm,  a  steel  Warn  Is 
also  raw  material,  but  it  is  al-o  A«iih.;i 
iiuUrrial. 

Perhaps  it  is  the  word  "raw"  that 
touches  a  publisher  on  thr  raw.  when 
he  knows  that  what  he  lias  actually  pro- 
duced is  a  finished  matt-rial. 

Suppose  we  suggest  that  instead  of 
talkimt  of  raw  material,  we  speak  of 
primary  matciial  ProbaUy  M  otic  will 
uuarrc!  with  white  space  lieing  desig- 
ivated  a  primary  material,  produced  for 
the  advertiser's  use  by  the  publisher 

•  «  • 

THE  MAKING  OF  "WHITE  SPACE" 

T  HAVE  always  contended  that  the 
1  publisher  is  a  manufacturer,  and  1 
have  constantly  son  publishers  to  wlsoni 
that  idea  had  been  conveyed  stop,  look 
and— nod  assent;  too  respectable  a  des- 
ignation, that,  to  let  it  pass,  or  to  nega- 
tive! Hut  acceptance  of  the  status  must 
be  followed  by  an  acknowledgment  that 
that  which  is  produced  is  a  manufac- 
tured commodity.  <  Two  years  ago  my 
puhlnhers'  representative  opponent  de- 
nied that  advertising  space— he  said 
advertising,  actually,  something  the  pub- 
lisher d<ies  not  id] — was  a  commodity; 
but  we  won't  worry  about  that  too  much 
now ;  he  may  have  repented,  anyway  ) 

•  »  • 

WHAT  ARE  THE  "MAICIN'S"  OF 
THIS  COMMODITY 

A  FACTORY  building— for  typerast- 
ing,  type  composition,  stereotyping, 
printing,  ior  ra«  material  for  the  fac- 
tory employes  to  work  upon,  another 
producing  factor-  thc  re|>ortnrial  staff-- 
digs  out  and  brings  in  the  beginnings  of 
news,  this  raw  materia!  being  advanced 
a  stage  toward  a  finished  material  by 
the  editorial  department  men. 

For  a  sales  force  there  is  the  cirrula 
lion  department,   which   ohtains  orders 
the  public  for  news. 

( Cunfrimccf  «n  fait-  30) 
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INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway,   New  York  City 


The  1921  EDITION  of  the 

american 
Newspaper  Annual 
&  directory 

IS  READY  FOR  DELIVERY 


The  present  volume  continues 
all  the  old  features  with  a  num- 
ber of  new  ones.  Among  these 
is  an  Alphabetical  Index  to 
about  6,000  Class  and  Trade 
Publications,  Magazines,  Re- 
views, etc.,  also  populations 
from  the  1920  Census.  There 
are  97  specially  engraved  Maps 
and  343  lists  of  different  classes 
of  publications. 

Owing  to  the  extraordinary 
increase  in  the  cost  of  paper  and 
labor  we  have  been  obliged  to 
make  the  price  of  the  1921  val- 
ume  $15.00,  carriage  paid  in 
United  States  and  Canada.  Ad- 
dress the  publishers. 


N.  W.  AYER  &  SON 
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THE 


SOUTH 

A  LAND 
OF  PLENTY 


The  farmer  is  a  true  barometer  of 
the  prosperity  of  any  state,  section  or 
country.  If  he  prospers  other  business 
prospers. 

The  South  is  now  prosperous  and  it 
is  because  her  farmers  are  prosperous. 

The  new  South  is  of  modem  scienl 
tif  ic  construction.  It  is  established  upon 
a  secure  basis  of  diversified  produc- 
tion and  trade  and  this  diversified 
industrial  progress  has  created  a  de- 
pendable year  around  field  for  a  wide 
range  of  commodities. 

The  people  of  the  South  read  South- 
ern daily  newspapers  and  are  guided  in 
their  purchases  by  these  papers. 

It  will  pay  you  to  "Sell  It  South" 
through  these  newspapers. 
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STATE  RADIO 


Dunwoody   Institute   Chief  Says  Ama- 
teur* Could  Dutribute  DUp.lch.. 

(Sr*<i*i  r.  Fmtos  a  Ptrsusnu) 
St.  Paul,  Minn.— At  a  meeting  of  the 
executive  committer  of  the  Minnesota 
Editorial  Association  held  in  this  city, 
Dr.  C.  E.  Prosser.  director  of  the  Dun- 
woody  Institute,  Minneapolis,  proposed 
a  statewide  wireless  news  service  for 
country  newspaper*,  utilizing  the  ama- 
teur wireless  operators  in  every  town 
and  an  emergency  wireless  alarm  for 
crime  suppression.  Dr  Prosser  sug- 
gested that  the  wireless  equipment  now 
at  the  institute,  which  was  installed 
during  the  World  War  to  train  army 
and  navy  students.  1«  used  to  distribute 
the  news.  A  digest  would  be  made  of 
the  day's  news  each  afternoon  which 
could  be  sent  out  at  slow  speed  early  in 
the  evening.  The  country  nrws|xapers 
could  arrange  with  student  operators  to 
use  the  news  for  bulletin  service  in  the 


The  proposed  service,  which  it"  found 
practicable,  would  no  doubt  be  employed 
all  over  the  nation,  could  have  no  lack 


in  every  town  who  had  experience  with 
wireless  work  during  the  war.  Dr. 
Prosser  said  the  Dunwoody  Institute 
may  establish  a  correspondence  course 
for  the  study  of  press  work,  job  compo- 
sition, etc.  His  proposition  will  be  re- 
ferred by  the  committee  to  tlte  editorial 
association  at  its  February  meeting,  the 
for  which  was  mapped  out  by 

the 


There  is  a  shipping  department  which 
sends  out  the  publication  in  vehicles  and 
by  mail,  exactly  as  does  a 
department. 

During  the  course  of  the 
erations,  the  raw 
—becomes  a  finished  material  for  which 
the  public  will  pay  3c  a  unit,  and  the 
retail  merchants,  or  other  manufactur- 
ers, will  pay  so  much  for  another  kind 
of  unit— the  line,  the  inch,  or  the 

In  other  words,  the 
publisher  takes  white  paper 
forms  it  into  a  finished  product  for 
which  part  of  the  public  will  pay  a  cer- 
tain price  and  another  section  of  the  pub- 
lic another  certain  price. 

In  the  course  of  the  operations  of  his 
manufacturing  establishment,  the  pub- 
lisher creates  a  market  for  his  product, 
and  he  thereby  makes  his  manufactured 
commodity  — white  -pace  —  potentially 
salable  to  the  other  manufacturer  who 
desires  to  occupy  that  white  space  with 
adverii'ing — selling  talk— that  will  bring 
about  the  sale  of  his  own  product  to  the 
publishers'  customers.  And  the  manu- 
facturer-publisher ha*  one  of  the  most 
definite  of  bases  upon  which  to  estimate 
the  value  of  his  white  space  commodity. 

Here  he  is.  then,  possessed  of  a  dis- 
tinctly tangible  product,  which  it  is  de- 
sirable for  other  manufacturers  to  build 
into  the  fabric  oi  their  own  creation. 
And  yet  the  publisher  usually  prefers  to 
ascend  into  the  region*  of  the  abstract, 
to  get  his  feet  off  the  earth  and  relin- 
quish the  very  thing  that  gives  him  his 
"trength. 

No  wonder  publication  revenue  from 

advertising  has  been  called  "velvet." 
*    .  • 

WHY  ALL  THIS  PAINSTAKING 
ARGUMENT? 

13  KCAUSE,    if   advertising   is   to  be 
recognired  for  the  stabilizer  of  oom- 
mervia]  business  and  national  commerce 
in  ideat  and  knowledge  that  it  is,  and 


to  be  unquestionably 
aisd  used  to  that  end; 

If  it  is  to  be  appreciated  as  an 
and  fundamental  force  in  human  life 
affairs ; 

If  this  force  is  to  be  used  without 
waste,  without  leaks,  in  all  its  ramifica- 
tions in  national  and  international  life 

merchandise,  but  ideas  and  knowledge; 

If  it  is  to  operate  as  the  most  eco- 
nomical and  effective  factor  in  distribu- 
tion of  merchandise,  of  knowledge,  of 
news,  of  ideas; 

If  it  is  to  win  definite  position  as  an 
essential  factor  in  business  in  co-ordina- 
tion with  individual  selling,  with  finan- 
cing, with  production,  with  all  that  means 
the  internal  economy  of  the  factory; 

If  advertising  is  ever,  in  its  capacity 
as  a  link  between  the  factory  and  the 
public,  to  bring  about,  not  only  an  un- 
derstanding by  the  public  of  the  factory, 
hut  also  an  understanding  by  the  fac- 
tory of  the  public,  with  consequent  re- 
adjustment of  the  organization  of  the 
former  to  the 'needs  of  the  latter; 

Then,  every  operating  unit  in  adver- 
tising practice  must  correctly  define  it- 
self and  its  function,  and  tie  up  loose 
ends  of  thought  with  expedition.  The 
use  of  the  mass  selling  factor  in  busi- 
ness and  other  promotion  must  be  re- 
lieved of  all  bank ;  must  have  eliminated 
from  it  the  doctrinaire,  professional  and 
professional  psychologist  dope  that  has 
been  injected  into  it;  and  its  users  must 
work,  nut  only  subjectively,  but  also 
nhiectively— in  other  words,  project  their 
mental  operations  into  their  markets;  let 
what  is  found  there  determine  their 
viewpoint  and  the  nature  of  their  plans; 
keep  to  facts  and  stop  calling  things  by 
names  that  do  not  belong  to  them. 

And— it  is  possible  to  keep  one's  feet 
nn  the  ground  without  forgetting  the 


WASTE 

AT  the  A.  N  A.  office  we  frequently 
receive  samples  of  waste  in  solicit- 
ing literature  sent  to  members  by  publi- 
cations. Not  only  is  the  text  matter  very 
often  more  or  less  irrelevant,  but  it  is 
the  case  that  til 


of  the  same  kind  on  the  same  day. 
Naturally,  advertisers  have  this  waste  in 
mind  in  their  belief  that  publications 
should  now  consider  decreasing  their 
advertising  rates. 


|  ctmmerdal 
^  National  Bank;  A.  D.  Welton,  pub- 
licity manager,  Chicago. 

Northam  Warren  Corporation; 
Northam  Warren,  president,  114  West 
17th  street.  New  York  City. 


Auto  Ad  Men  Meet 

Tile  Motor  A  Accessories  Manufactur- 
ers' Association  Advertising  Council 
field  a  special  meeting  at  the  headquar- 
ters in  New  York  on  January  7. 


Current  History  Magazine 

r'ublbhad    by   The   Not  York   Tbtim  Co, 

Iti  I K-rf-tnbrr,  1  .'*M  nrw  rfirlt  itrvrht 
■>uh*rripiiofis  were  received  besides  man 7 
other  subscription*  tent  in  by  cinvusen. 


PROFUSELY  UJLUSTitATEO 

The  Iftttf  of  inlrrnsliufud  events  in  SO 
tuitions,  x»  they  develop  e*ch  month;  no 
crmrnmt-nt»— TTfrrthinf    htm    fand.ini*nt  sj 


.  _  sod  nrw  it  Land  buyers  of  Car- 
rent  History  include  s  most  desirable 
groap   of    Intel!  iffent    And  diftcriralftaVtinff 


CmU  on  NtrwM Lands 


UM  «  Year 


^400,000,000 

worth  of  meat  products  are  produced  annually  in 

ILLINOIS 

This  looks  like  big  money  but  it 
is  onlv  twenty  per  cent  of  the 

$2,000,000,000 


worth  of  manufactured  products 
which  take  revenue  into  that  great 
state  every  year. 

With  an  income  like  this  added  to 
the  income  derived  from  250,000 
farms  valued  at  $3,509,000,000  (the 
highest  valued  farms  of  any  state  in 
the  Union)  Illinois  is  a  mighty  good 
territory  to  cultivate. 

Illinois  daily  newspapers  stand  second 
to  none  in  influence  and  pulling 
power. 


££ 

Panta graph   (M)    17,820  .03 

Chicago  Evening  American  (E)  344,769  M 

Chlcag o  Herald- Examiner  (M)  344.538  .33 

Chicago  Herald-Examiner   (S)  626.637  .73 

♦{Chicago  Daily  Journal  (E)  117,388  .26 

tChicago  Daily  News  (E)  398,405  .55 

Chicago  Evening  Poit.  (E)    32,981  .25 

•Chicago  Tribune  (M)  437,138  .70 

♦Chicago  Tribune  (S)  711,254  1.00 

•Lincoln  Courier- Herald  (E)     1,827  .02 

Moline  Dispatch  (E)    10,189  JM 

•Peoria  Journal-Transcript      (MAE)    31,011  .11 

Peoria  Star  (E)    22,913  .073 

Rock  Island  Argus  (B)     9.072  M 

Sterling  Gasette  (E)     4363  .03 

Government  Statements,  October  1st,  1920. 
tPublishers'  Statement. 

•A.  B.  C.  PubliaheiV  Statement.  October  lit,  1920. 
ttGo»emment  Statement,  April  1st.  1920. 
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NEW  YORK  STATE 
DAILY  NEWSPAPERS 

A  daily  newspaper  campaign  co-operative  with  local  dealers  in 
this  territory  will  quickly  popularize  any  meritorious  line  of 
merchandise  and  it  is  well  known  that  New  York  approval 
means  nationwide  approval. 

The  per  cent  cost  of  intense  cultivation  of  New  York  State  is 
lower  than  that  of  any  other  territory — first  because  of  the  pre- 
ponderance of  population,  and  second  because  of  the  unexcelled 
transportation  facilities  enabling  one  to  make  better  time. 

Try  New  York  State  as  a  splendid  field  for  intensive  daily 
newspaper  advertising  and  be  quickly  convinced  that  this  is  the 
logical,  economical  and  satisfactory  way  for  national  advertisers 
to  link  up  with  local  merchants  and  get  results. 

THESE  DAILY  NEWSPAPERS  CO-OPERATE  r 

tj 


•Albany  Knickerbocker  Preea  (If)  90,788 

•Albany  Knickerbocker  Pret*  (8)  44,163 

Auburn  Cituen   (E)  6,950 

•Brooklyn  Dairy  Eagle.  (E)  50,882 

•Brooklyn  Daily  Eagle  (8)  68,623 

••Brooklyn  Standard  Union  (B)  56,104 

••Brooklyn  Standard  Union  (8)  55.909 

•Buffalo  Courier  and  Enquirer  (MAE)  88343 

•Buffalo  Courier  (8)  107.994 

•Buffalo  Expreae   (M)  36.648 

tBuffalo  Eapreaa   (8)  63.766 

Buffalo  Evening  Newi  (E)  95.501 

Buffalo  Evening  Time*  (E)  71,189 

Buffalo  Sunday  Timea   (8)  72,239 

•Corning  Evening  Leader  (E)  7,620 

•Elmira  Star-Gaiett*  (B)  24,195 

Glen*  Palla  Post-Star  (M)  7.276 

•Olovenville  Leader- Republican  (E)  5,938 

Gloversville  Morning  Herald  (M)  6,082 

Hometl  Tribune-Times   (E)  6.533 

Ithaca  Journal-New*   (E)  7.226 

•Jamestown  Journal  (E)  6.532 

tt Jamestown  Morning  Poet  (M)  9.194 

•Middletown   Timea- Presi  (E)  5,861 

••Mount  Vernon  Daily  Argue  (E)  7.068 

Newburgh  Newt  and  Journal  (E)  10.636 

New  York  American  CM  291.840 

New  York  American  (8)  949,450 
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ladon  Line* 

New  York  Globe  (K)  181,475  .40 

New  York  Evening  Mail  (B)  172,703  .45 

•New  York  Evening  Poet  (B)  36.875  .33 

•The  New  York  Herald.  (M)  203,6*4  JO 

•The  New  York  Herald  (8)  207.662  JO 

•The  Sun.  New  York.  (E)  190J09  JO 

tNew  York  Timea  (M)  331.681  JS 

tNew  York  Time*.  (S)  502.591  .70 

•New  York  Tribune  ...Of)  12S.919  -40 

•New  York  Tribune  (8)  127  J36  .40 

•New  York  World  (M)  340,995  .60 

•New  York  World  (8)  594,644  JO 

•New  York  World  (E)  3S3J42  .60 

Niagara  Pall*  Gazette   (B)    12.603  .05 

Olcan  Timea   (E)     5.037  .02286 

Poughkeepaie  Star  and  Bnterpriee..  (E)    10.437  .05 

Roche.ter  Herald  (M)    27483  X» 

Rochester  Times-Union   (E)    62J94  JO 

Schenectady  Union-Star  (E)    13,417  .06 

•Staten  Island  Daily  Advance  (E)     5.968  .04 

t+Syracuse  Journal   (E)    45,875  .09 

•Troy  Record   (MAE)    22,312  .05 

Yonkcrs  Daily  Newa  (E)     3,700  .03 

Government  Statements,  October  1st,  1920. 

•A.  B.  C.  Publishers'  Statement,  October  1st,  1920. 

+Publi»hers'  Statement. 
^Government  Statement,  April  let,  1920. 
••A.  B.  C.  Auditor's  Report.  April  1st. 
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SJ  PICKENS,  clarified  advertising 
•   manager  of  the  Oregon  Journal,  of 
Portland,  write*  as  follows : 

"Ebito«  &  1'rsi  isiikit  could  render  a 
ureal  service  to  newspapers  and  classi- 
fied advertising  by  starting  a  movement 
to  eliminate  from  the  Help  Wanted  col- 
umn* a  lot  of  undesirable  copy.  On 
looking  over  the  exchanges  I  find  that 
even  some  of  the  largest  newspapers 
continue  to  permit  their  Help  Wanted 
columns  to  be  prostituted  by  the  use  of 
fake  advertising  of  practical!)  every 
kind.  livery  time  some  get-rich-quick 
promoter  has  a  brilliant  idea  he  rushes 
to  the  classified  columns  and  insists  upon 
his  copy  being  classified  under  Help 
Wanted  in  the  evident  hope  of  attracting 
the  few  pennies  nf  the  poor  devil  who 
is  out  of  work.  It  seems  to  me  that  the 
]>apc"  should  consider  it  a  moral  obliga- 
tion to  keep  the  Help  Wanted  classifica- 
tion clean  and  devoted  to  only  legitimate 
opportunities  for  employment." 

That  the  Help  Wanted  columns  of  the 
newspapers  should  lie  kept  clean  is  a 
fact  that  nearly  everyone  will  admit,  al- 
though there  are  still  a  numher  of  papers 
which  do  not  eliminate  undesirable  copy 
or  which  permit  advertisements 
tnisi  lassificd  under  this  classification. 

I  luring  the  past  year  several  articles 
ttart  appeared  in  Kmum  &  PvtUSHD 
pointing  nut  the  necessity  of  absolute 
honesty  in  the  classified  columns.  As  a 
result  of  these  several  nrwspaiiers  have 
passed  rules  and  regulations  for  the  pur- 
pose of  rinsing  the  columns  to  mislead- 
ing cupy. 

Only  a  few  weeks  ago  attention  was 
called  here  to  the  practice  ni  real  estate 
brokers,  selling  sub-di  visions,  to  adver- 
tise fur  "engineers."  "carpenters"  and 
men  or  women  of  other  trades  and  pro- 
fessions, giving  the  impression  in  the 
ropv  that  they  had  positions  for  them  in 
their  regular  vocations  when  in  fact  they 
wanted  to  employ  them  part  time  to  sell 
lots  to  their  friends  on  a  commission 
basis  After  the  publication  of  this  arti- 
cle several  newspapers  adopted  rules  to 
stop  this  practirr  and  another  now  re- 
quires that  every  advertisement  for  sales- 
men must  state  what  is  to  be  sold 

There  is  a  siniplr  rule  which  all  classi- 
fied advertising  managers  will  find  it 
profitable  to  follow :  Do  not  accept 
advertising  that  can  in  any  way  prove 
harmful  to  your  readers  and  alwayi 


interest  of  the  reader  and  'not  the 
advertiser. 

Consider  the  case  of  a  woman  out  nf 
work  and  dependent  upon  her  own  ef- 
fort* for  a  livelihood,  readmit  this  ad 
vertisenient  wbirh  was  clipped  from  a 
metropolitan  paper  last  week  : 

I  Nttr*    Rani  SIS  svrekl.   .pnre  time 


«lfliplr  srw|  inrlirulari  .  f  AddteM.  I 

One  lady,  think  in  l'  this  would  be  a 
rhance  to  earn  a  living  and  still  stay  at 
hone  to  take  care  ol  a  five-year-old 
child,  sent  the  required  25  cents.  Not 
bearing  from  her  Utter  she  complained 
tn  the  chief  nf  police  in  the  small  east- 
em  city  from  which  the  advertisement 
n-'i  ii.il>  :'  "  I  -  i.  ,' .  ,  "In  reply  to 
your  inouiry  for  information  concerning 
the  Klaiik  If  Otic,  Company.  I  beg  to  in- 
form you  that  this  consists  nf  one  man. 


an  Italian  barber,  who  gives  mandolin 
lessons.  He  docs  not  sell  musk  in  this 
city  and  as  far  as  1  can  find  out.  he  is 
not  reliable." 

Having  Inst  25  cents,  a  sum  which  '■he 
could  not  afford  to  lose,  as  the  result  of 
answering  a  Want-ad,  would  it  be 
strange  if  this  woman  had  lost  confi- 
dence in  all  Want-ads? 

The  following  advertisements  were  all 
clipped  from  the  Help  Wanted  column 
of  well  known  newspapers  of  recent 
dates.  Imagine  yoursrlf  out  of  work 
and  buying  a  paper  for  the  purpose  of 
consulting  the  Help  Wanted  columns  to 
find  work  and  then  being  made  to  read 
these : 

Drsirahle  deeran*-  room*  t<*  mrn.  %2 
and  SJ  so  SSI  wrek;  meals  if  desired. 

BHMwit.) 

Men  wanted  at  SJS  lo  llOn  •  sreek 
lo  maVe  mrt-hanieal  ilraaintt*,  *\i,rW  is 
easy.  |>lea-ant  and  lead"  lo  hithrr  i.  a  i  - 
linn*  in  industrial  neld  ar  esrellent 
.alarir*.  We  fiirni.h  set  of  instru- 
ment •.  (rain  ywi  at  home  in  snare 
time  by  Jirartital  metlind,  and  helps"" 
qualify  for  |«*.inV.ti  <Addre-*> 

Mrn-  learn  harHer  trade,  hie  wage*. 
Mil  »r»k.    Wrile     I  Adder..  > 

Wr  rarrv  a  fine  line  nf  tins  rhnrnlatcs. 
"  nmrimde  candy      Our   fancy  drink* 
ni|   *rila.   ate   »hal    son   have  brea 
fne        We     *rrve>     noon  das 
IVrfli  in.        V.Mr,,.  . 


I  a.lir*.  I.*  MaSSJ  out 
Ulk.rlike"'  I  Andre.." 


vtotiea.  noetm,  :!.,  .-  rlc  .  are  wanted 
hSf  i  ilihi  j'l-.ii  Stilimit  tnansm-rinl 
lie  ntite.     I'  Address.  I 


ment   .unit   hundred  nf 
niKrirn  aa  file  clerk*,  etc.,  art.     I  Ad 


I  SsfarS,   don't  Ikrow  ynor  old 
away.    We  remodel,  reline.  dry  clean 
y.str  etoltie*  anil  make  ihem  look  like 
i*tm.  tic.,  etc. 

Amlnlmu*  writers,  send  for  ftee  val- 
lublt  instructive  honk,  etc..  etc. 

Mrn  lo  learn  vuWatiirins.  teach  you 
in  ten  days  and  itatt  ymi  In  a  pronl- 
able  business  al  small  e»r<r,«\  etc.. 
etc. 

fancine  Uiuhl  In  prime  or  classes 
etc.,  etc. 

Concerning  the  honesty  of  some  of 
the*  •  advertisements  there  can  be  no 
tloubt.  For  example,  there  can  he  noth- 
ing wrong  in  advertising  a  furnished 
room.  To  instruct  men  to  become  me- 
chanical draftsmen  is  a  legitimate  busi- 
ness. There  is  nothim;  wrong  in  selling 
candy,  teaching  men  how  to  barber  or 
how  to  dance  Advertisements  of  this 
type  are  harmful  to  newspa|iers  only 
when  misflassifird  and  when  written  sit 
as  to  lie  misleading. 

It  is  not  the  wriler's  province  or  aim 
to  become  a  proserutor  of  dishonest  ad- 
vertisers, hut  it  should  be  the  duty  of 
"tn  newspaper  to  protect  its  readers 
by  not  accepting  copv  that  is  fraudulent 
or  deceptive  To  discriminate  hctween 
i-nod  and  bid  copv  is  not  a  difn  ult  ta«k. 
The  easy  wav  to  do  it  is  to  nuke  everv 
advertiser  of  i  doubtful  character  prose 
the  merit  of  his  proposition.  If  they  arc 
honest  they  will  he  glad  In  do  it. 

The  classified  managers  in  main  cities 
.•>r<-  kariiina  to  co-operate  with  the  Hcttcr 
Bnsincs.  Hurraos  and  Adi  rrti*:ng  Clubs. 
They,  through  their  organirat:on.  can 
often  get  information  more  easily  than  a 
single  iicw.paiirr. 

The  classified  advertising  manager  ol 
one  newspaper  has  a  system  that  ba< 
(Cenlinutd  mi  fage  35} 


A  DEVELOPING  MARKET 

Wisconsin 


Wisconsin  is  rising  out  of  an  agricultural  and 
lumbering  state  into  an  industrial  state. 

Wisconsin's  industries  have  expanded  consistently. 
The  iron  industry  has  changed  from  the  production 
of  pig  iron  lo  the  manufacture  of  a  large  quantity 
of  different  commodities  into  which  iron  and  steel 
are  made. 

Wisconsin  ranks  second  in  the  production  of 
agricultural  implements  in  excess  of  120.000.000  in 
46  establishments. 

The  moat  important  manufacture  in  the  slate,  ac- 
cording to  value  of  product,  is  foundry  and  machine 
shop  products,  with  a  value  of  $60,698,391  I  Census 
1914). 

The  total  number  of  communities  from  towns  to 
cities  in  which  these  products  are  manufactured  is 
106;  the  total  number  of  establishments  is  904  { Cen- 
sus of  1918  War  Industries  Board). 

It  is  easily  seen  that  Wisconsin's  wealth  is  thor- 
oughly distributed  and  it  has  been  proven  that 
Wisconsin  people  are  receptive  to  advertising. 

I 

USE  THESE  DAILY  WISCONSIN  NEWSPAPERS 


Circuit 
tion 

tAppleton  Post-Crescent  (E)  7,915 

Beloit  Newt  (E)  7.814 

ftEau  Claire  Leader-Telegram. ...  (MEftS)  8,083 

•Fond  du  Lac  Reporter  ,(E)  5.J25 

Bay  Press-Gazette  (E)  10.00S 

 (E)  2,498 

Newt   (E)  5.S4S 

La  Cro.se  Tribune  ft  Letder-Prett. .  (EftS)  12.085 
••Maditon  (Wit.)  State  Journal. . .  - .  (EftS)  13.719 

Milwaukee  Journal  (E)  107.564 

Milwaukee  Journal   (S)  95.074 

Milwaukee  Sentinel   (MftE)  82.927 

Milwaukee  Sentinel  (S)  74,608 

Racine  Journal-Newt   (E)  8,092 

Superior  Telegram  (E)  18,091 

t{Superior  (Wit.)  Sunday  Timet  (S)  10,000 

Government  Statements,  October  1st,  1920. 
•A.  B.  C.  Publisher!'  Statement,  October  1st, 
••A.  B.  C.  Report,  April  Itt.  1920. 

April  1st.  1920. 
September  1st.  1920 


Sate  for 
5,0001 

.055 

.045 

.035 

.03 

.035 

.025 

-025 

.05 

.05 

JO 

.14 
.14 
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J.  J.  WALSER,  TREASURER 
OF  GOSS  PRESS,  DEAD 

Trip  to  Fiord,  in  Search  of  Health  in 
Vain — Had  Contributed  Many  In- 
to Newspaper 
World 

tlHtUt  X  Eoiroa  a  I-uiliiusii 
Chicac".— Joseph  J.  Walser,  treas- 
urer of  the  Gosj  Prmi:ng  PMH  Com- 
pany and  active  in  that  institution  for 
21  years,  died  January  1,  at  l.ake  Wurtli, 
Fla.  Mr  Walter  had  hern  in  ill  health 
:..r  the  past  year  and  a  half  and  had 
(tone  to 


in  hopes  r. 
of  recps-ery.  He 
was  born  in  Chi- 
caK".  April  -0, 
llvS,  and  made 
city  his  home  un- 
til 1916,  when  he 
moved  to  Ann 
Arbor.  Mich  tie 
took  hi*  enttin- 
cerilut  degree  at 
the  University  of 
Michigan  in  1899 
Imtnrdi  ately 
siter  leaving  col- 

stfe,  he  entered  the  employ  oi  the  Goss 
'  ompany.  hi.  father,  Jacob  J.  Walser. 
then  beitiK  the  president  and  general 
manager  or  that  vornonition.  Many 
talents  lh.it  have  meant  much  tor  de- 
velopment in  the  newspaper  world  were 
taken  OBI  in  his  name  and  in  conjunc- 
tion with  others.  He  was  made  treas- 
urer of  the  Cos*  Printing  Press  Com- 
pany  iu  191  J,  and  served  in  that  capacity 
until  his  death. 

Mr.  Walser  was  a  mcml>cr  of  the 
L'niveruty  Club  of  Chicago,  also  a  32' 
Max  ji  and  member  .  i  the  Oriental  t  on 
sislory.  and  Medinah  Temple.  A.  AO 
\  M.  S.,  Oiscago.  He  was  a*  member  of 
ihr  l*hi  Kappa  I*si  Fraternity  and  it 
^as  due  principalis  to  him  that  its  cluH 
house  at  Aim  Arbor  was  financed  and 
built.  He  is  survived  by  his  wife. 
<>race  Florence  Walser.  four  daughters. 
Gretchen.  Sally.  Ruth  and  Mary  ,  hi* 
Mrs.  Mary  Walser.  and  his 
Mrs.  Lurie  W.  Oliphant. 


James  H.  Sterrett  Dead 

PwilAJttmiAi  Jan.  6.— James  H. 
stert  rtl  sec-retar;  •  i  th<  Philadelphia 
Sports  Writers'  Association,  a  noted 
swimmer  and  national  authority  on 
.wimming.  died  January  5.  in  this  city, 
following  a  stroke  of  apoplexy  He  was 
to  sears  uM  and  had  been  engaged  in 
the  printing  business  for  many  years- 
He  htld  mam  medals  lor  swimming 
feats,  ranging  from  50  yards  to  50  miles. 


OiHittuarii 


("itsai  r.s  PrariHA.  aged  rV), 
secretary  of  the  Canadian  Governnunt 
Interior   IVpartrnt-nt.  and  former  night 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  SSta  ST.,  NEW  YORK 


Somersetshire,  England,  ami  came  to 
I  anada  at  an  early  age,  making  his  home 
in  Montreal,  where  lie  subsequently  be- 
came eslitor  i.f  the  Ga/ette.  He  wrote 
numerous  n-K-tical  works  which  were  ex- 
tensively published  bi  American  maga- 
zines and  newspapers,  tic  was  clum- 
pion  figure  skater  ot  Canada  for  many 
years  and  won  the  world's  championship 
in  competition  with  the  best  skaters  of 
his  day. 

Guy  T.  Kitchesox.  aged  36.  publisher 
of  the  Pacific  Iirug  Review  and  Foun- 
tain Prolils,  Portland,  died  there  after 
an  illness  of  only  ten  days.  He  pur- 
chased the  trade  paper  in  I°I4  and  was 
formerly  connected  with  drug  publica- 
tions in  ttic  East. 

Sam  i  n.  Kenton  C.sstv.  Cincinnati 
newspaper  man.  died  there  December  31 
of  pneumonia.  Starting  on  the  Cincin- 
nati Fni|iiirer  in  187V.  Mr.  Cary  spent 
the  ensuing  41  years  on  that  paper's  staff 
with  the  exception  of  a  short  time  on 
the  St.  I.ouis  Globe-Democrat  in  18*4. 
He  had  attended  every  Republican  na- 
tional convention  since  ltW. 

WiiAAtp  Henry  Olmsted,  former  city 
magistrate  and  the  first  judge  to  pre- 
side over  the  Children's  Court  of  New- 
York,  died  January  4.  After  admission 
to  the  bar  he  entered 


newspaper  work 
with  the  Auburn  Hulletin  and  ,n  l«s7 
he  came  to  New  York  and  for  the  next 
t.n  years  was  a  political  reporter  on  the 
World  and  the  Sun.  He  was  63  years 
of  age. 

Ulysses  Giant  Davidson,  aged  56.  a 
lifelong  resident  of  Grcenshurg,  Pa ,  and 
for  many  years  engaged  in  newspaper 
work  in  western  Pennsylvania,  was  found 
dead  in  bed  at  his  home  on  January  3 
At  the  time  of  his  death  Mr.  Davidson 
was  on  the  staff  of  the  Daily  Tribune. 

Llviik  hijiEST  OtowAY,  a  member  ol 
the  city  staff  of  the  Boston  Transcript, 
was  buried  last  Sunday  in  Jamaica.  .Mr. 
Ordwav  liad  long  been  engaged  in  news- 
paper work  and  before  entering  the  field 
of  journalism  was  a  Unitarian  minister. 
At  different  times  lie  was  editor  of  the 
Waterville  f  Mc>  livening  Mail  and  the 
Jamaica  Plain  News. 

Ciirroan  I.  ShfjiuaJs,  well  known  as 
a  cartoonist  and  newspaper  man  in  the 
east,  died  in  Springfield,  111.,  a  few  days 
ago  He  was  employed  by  the  Boston 
Globe  and  Herald,  his  cartoons  appear- 
ing under  the  name  "Slierm  "  The  "Dot 
Hooks"  for  children  ar 
lies-  known  works. 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
yean'  experience  recently  stated 
that  hia  recorda  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  It   FIRST  IN 

AMERICA  among  a  thousand 
newspapers. 

Western  ReQrrseetetisre,  It 
First  Nail  Bsak  Bids ,  Chle.g 

■  stern  Rrprrsrntstiee,  Ds 
Tnbeoe  Bias;..  New  Yo 


£.  Late, 

Eastern  Rep  reseo t  stive,  fran  A.  Carroll. 

York,  N.  Y. 


For  6  Day 


The  August  Issue  at  lb*  AdeertlsLng 

Are  end  mill  enter  Totirr.sl  shows  la 
'••  "belated  compsnsoa  The  Bo  Silo 
Evening  News  printed  issoee  NslionsJ 
advertislag  lhaa  anp  elf 
publication  fmnrntng  ut 
l  he  United  Stales. 

Tela!  I 

KELLY-SMITH  COMPANY 

Steps  ssesilatrs-sa 

a  w.  ssu.  st„ 

New  Yeefc  air 


IF  YOU  DONT  KNOW 

WEST 
VIRGINIA 

You  Don't  Know 
Your  Own  Country 


There  is  enough  guod  business  in  West  Vir- 
ginia to  make  rich  a  good  advertiser  in  its 
daily  newspapers. 

The  State  that  produces  and  sells  about 
$135,000,000  in  coal,  $50,000,000  in  nat- 
ural gas  and  $22,000,000  in  petroleum,  that 
makes  chemicals,  glass,  pottery,  etc.,  and  has 
the  potter  and  transportation  facilities  to 
equal  any  undertaking  is  greatly  above  the 
average  Buyer  and  if  you  do  not  know  that 
then  you  should. 

By  the  very  minimum  investment  in  daily 
newspaper  advertising  you  can  cover  this 
territory. 

Here  are  the  newspapers: 
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tCovernsnent  Statesnents,   Apr.  1, 

tta, 

ttGoverameat  Stalrmentt,  Oct.  1, 
1930. 

"A.  B.  C  Refserie,  Oct.  I.  tt» 
•A    U   C  Report,.  Apr    1.  I»JD 
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THE  ROUND  TABLE 

Association  of  Newapaper 

of  the  A.  A.  C.  of  W.] 


•r  the  aaepica*  of  the  National  , 


Critic  lam  of  any  ar- 
ticle or  contribution* 
should  bo  seat  Fred 
MilUa,  News  Build- 
log,  Indiana  polio. 


MERCHANTS  SHOULD  BE  TOLD  OF  INCREASED 
PUBLISHING  COSTS 


rPHE  editorial  on  page  26  of  Decem- 
*■  bcr  11  issue  of  Emioa  &  Pubushui 
should  he  reprinted  by  ever 
advertising  nianagrr  m  ihe  country 
sent  to  the  retailers  in  each  tuwn. 

With  the  falling  market  m  practically 
all  lines  c.f  merchandise,  the  newspapers 
are  soon  going  to  be  pat  on  a  stand  where 
they  will  have  to  defend  their  advertis- 
ing rates. 

Some  newspapers  are  yet  putting  in 
effect  increased  rates,  which  are  abso- 
lutely justifiable.  Vet  they  are  having  a 
hard  time  with  the  retailers,  who  are 
able  to  point  to  articles  on  the  front 
pages  in  this  same  newspaper  where  busi- 
ness experts  are  quoted  as  laying  that 
the  retailers  are  the  ones  that  are  hold- 
ing up  business  machinery  because  they 
refuse  to  swallow  the  losses  on  their 


middle  west  has 
prepared  a  frank  statement  of  its  busi- 


ipt*  litis,  showwu  tlic  tutj. 
and  'pent  for  white  paper, 


erchandisc  and  thus 
strike  now  in  effect. 

These  retailers,  a|  _ 
can  point  a  finger  of  acorn  at  the  news- 
paper advertising  managers. 

It  is  going  to  be  up  to  newspaper 
advertising  men  to  get  the  facts  and  in 
turn  see  that  the  merchants  in  their  turn 
realise  what  the  situation  is. 


for  white  pap",  for  ink,  tor  en- 
gravings, typesetter*,  stereotypes,  press- 
room employees  and  reporters,  general 
office  expense,  etc..  for  year  by  year, 
from  191S  up  to  and  including  the  ap- 
proximate cent  for  1921. 

Although  this  paper  is  not  published 
in  3  large  city,  yet  it  shows  an  increase 
in  its  while  paper  bill  of  a  few  dullars 
less  than  a  million  for  1921,  as  com- 
pared with  1915.  The  newspaper  also 
goes  into  detail  as  to  how  business  has 
increased  and  how  its  percentage  of 
profit  has  decreased. 

There  may  he  umc  publisher*  and 
advertising  men  who  do  not  deem  it  wise 
to  go  too  murh  into  detail  about  their 
own  business,  but  at  the  same  time  it 
will  greatly  assist  the  representatives  of 
the  newspaper-  if  the  retail  merchant 
knows  the  exact  increase  in  while 
and  ink  bills  and  wage  scales 

If  nothing  else  is  done,  a  fac-sii 
reprint  of  the  "Betrayed"  editorial  of 
December  11  issue  of  Ebito«  &  Pea- 
Um  should  lie  sent  to  the  retail  mer- 
chants, 


HAVE  A  HEART.     WE  LOSE 
AS  IT  IS  I 

SOME  agencies  like  lo  give  at 
their  excuse  for  arbedoling 
campaigns  in  megaaine*  that  there 
i>  lark  of  standardisation  of  rates 
•m  ihe  part  of  newspapers. 

A  statement  of  the  rates  for 
artificial  ga«  l»  100  "tie.  has  just 
t««  lo  the  attention  of  ihe 
wriler.  The  lowest  rale  1»  60 
rents  in  Indianapolis,  and  the 
highest  rate  is  M-10  In  a  snail 
town  in  Northern  Illinois.  Yet 
ihe  newspapers  in  all  of  these 
towns  have  to  pay  these  varying 
rates  for  the  gat  uaesl  in  their 
•hop*.  The  freight  on  paper  is 
another  varying  ilean.  Competi- 
tion makes  different  conditions 
in  different  towns.  Wage  scale*  are 
different.  The  only  way  just  and 
equitable  newspaper  rate*  ran  be 
figured  it  by  taking  each  paper  aa 


P.  O.  INTERPRETATIONS  LACK 

UNIFORMITY 

A  QUIET  investigation  made  by  the 
**  Newspaper  Department  among  the 
newspapers  over  the  country,  shows  an 
amazing  lack  of  uniformity  in  applica- 
tion and  enforcement  of  the  different 
rules  made  by  the  third  assistant  post- 


master general  on  marking  of 
ing  and  editorial  material  in 
as  it  applies  lo  postal  rates. 

In  some  instances  very  stringent  ap- 
plication has  been  made.  In  others 
practically  no  attention  has  been  placed 
on  ihe  interpretation  of  the  third  as- 
sistant postmaster  general.  In  one  case 
particularly,  almost  foolish 
are  being  enforced. 

The  policy  of  the  Nation 
tion  of  Newspaper  Executives  as  set  out 
in  resolutions  passed  at  their  Indianap- 
olis convention,  is  very  much  in  accord 
with  the  postal  department  rules. 

Almost  unanimous  opinion  was  ex- 
pressed by  700  newspaper  executives  at 
Indianapolis  against  the  free  reader. 
The  belief  that  the  something  for  noth- 
ing should  go  and  that  the  newspapers 
in  general  would  be  benefited  when  all 
advertising  is  set  between  the  cut-off 
rules  or  in  classified  pages. 

Weekly  business  reviews,  special  stunts, 
book  review  columns,  automobile  guff 
still  prevail  rather  widespread  over  the 
country    One   would   be   surprised  to 


policies  in  line  with  good 
tice. 


TROUBLE  MEASURING  SPACE 

HARRY  T.  WATTS,  advertising  man- 
ager of  the  Dcs  Moines  Register  and 
Tribune,  writes  that  he  is  having  con- 
siderable trouble  recently  with  adver- 
tising agencies,  who  insist  on  measuring 
advertising  of  their  clients  from  top  to 
bottom  of  the  electrotype  without  allow- 
ing for  any  white  space. 

"II  is  a  physical  impossibility  to  print 
the  average  electrotype  without  giving  a 
few  lines  of  white  space  at  the  top."  says 
Mr.  Watts.  "Our  usual  practice  is  to 
measure  foreign  advertising  for  the 
sluice  ordered.  Recently  several  agen- 
cies have  made  deductions  from  our 
statements  which  called  for  the  space 
originally  ordered,  explaining  that  we 
for  white  space  at  the  top 


CHICAGO  TRIBUNE  IN  SECOND  PLACE 


Sugar  Crash 
Caused  By 
Speculation 


.- «■     nrrtiam.  ma 


Aims  at  Sales 
of  $1,000,000; 
Reaches  Goal 

ZASAT^-.-vZ  ^^Z^^^  ^j^r^r^^ 


FIGURES  SHOULD 
INTEREST 

[\ -  M'EH  merchandising  mana- 
gers  should  follow  very  closely  the 
material  now  bring  used  by  the  Census 
Bureau.  Population  of  crties  and  towns 
of  2,000  or  more  inhabitants  have  al- 
ready been  issued  by  the  Bureau. 

The  secretary's  office  would  be  very 
glad  to  furnish  interested  merchandis- 
ing managers  with  the  name  of  a  con- 
cern in  New  York  and  Washington, 
which  is  following  up  the  census  work 
very  closely,  and  will  be  able  to  give  in- 
side dope  to  merchandising  managers  of 
their  particular  territory 


This  inquiry  has  been  referred  to 
M.  B.  Foster,  Houston  Chronicle,  chair- 
man of  the  committee  of  agency  rela- 
tions of  the  organization,  with  request 
that  Mr.  Foster's  committee  make  some 
sort  of  definite 
be  bulletined  to  i 


JHERE 


NEW  YEAR'S  PARTIES 

is  a  noticeable  increase  in 
the  newspaper 
staffs  over  the  country. 


,_>,  .»  If  —  -  .  —  t  .W-      ,fc  .  ^  M—  ,«l"l  ..- 

^—"^•-•^  -  *    i  rz. —  it»t— -  — . 

T'HE  second  place  in  the  symposium  of  retailers  publication  of 
*-  was  awarded  by  the  secret  committee  of  the  N 
paper  Executives  to  the  Chicago  Tribune. 

The   committee   had  considerable  trouble 


COMMISSION  MEETS  AT  ST.  LOUIS 

A  MEETING  of  the  National  Com- 
**  mission  of  the  A.  A.  C.  of  W..  will 
be  held  in  St.  l-ouis,  January  21.  The 
representatives  of  Ihe  National  Associa- 
tion of  Newspaper  Executives,  which  is 
the  newspaper  department  of  the  Na- 
tional Commission,  are  Arthur  New- 
myer,  New  Orleans  Item;  Frank  D. 
Webb,  Baltimore  News,  and  Frank  F. 
Carnithers,  Denver  Post.  Mr.  New- 
myer  has  made  arrangements  to 
the  meetings  as  will  Fred 
tary  of  the  Department. 


tising  departments  are  catching  the  or- 
ganization idea  from  other  lines  of  busi- 
ness. Very  few  newspapers  over  the 
country  went  by  Christmas  or  New 
Year's  without  a  staff  dinner. 

The  circulations  and  advartiaing 
rata*  of  all  daily  newspaper*  in  tho 
Unitod  Stat. a  will  appear  in  EDITOR  & 
PUBLISHER  INTERNATIONAL  YEAR 


iding  between  their 

awards  of  second  place  for  the  Co-Operator  and  award  of  the  first  place  to 
the  newspaper,  name  of  which  will  be  announced  in  next  week's  page. 

The  Co-Operator  is  issued  monthly  by  the  business  survey  department 
of  the  Tribune.  It  has  the  unusual  distinction  of  being  printed  on  good  cal- 
ender paper  and  in  color.  The  Co-Operator  stands  on  its  own  feet  and  is 
sent  to  the  retailers  in  Chicago  as  a  message  of  better  merchandising, 
particularly  for  pushing  newspaper  advertised  goods. 

The  Co-Operator  is  not  only  of  interest  to  the  retailer  but  to  the  whole- 
saler and  jobber.  Any  manufacture r  advertising  in  any  of  the  Chicago  news- 
papers can  buy  space  in  the  Co-Operator.  It  is  indeed  a  wonderful  publi- 
cation and  does  reflect  credit  on  the  "World's  Greatest  Newspaper." 

Announcement  will  be  made  next  week  on  this  page  of  the  winner  of 
the  first  place  in  the  symposium. 


OPENING  FOR  AN  AD 
MANAGER 

THE  secretary  of  the  Notional 
Association  of  Newspaper 
Executive*  know*  of  an  opening 
for  an  advertising  manager  on  a 
•trong  dairy  paper  in  a  large 
city.     Pet-eon*   interested  should 
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IRISH  EDITORS  ORDERED  RELEASED   iiifftun.  to  Edward  Hart,  formerly  of   paper  readers  via  the  Want-id  columns 

Washington  hut  now  of  New  York,  took  would  toon  find  that  the  game  wn  not 
place  January  6  at  the  home  of  the   worth  all  die  effort.   Then  if  added  to 


Fraoman't  Journal  Official*  Given  Lib- 
arty  Unconditionally 

l)i  pi  in.  —  General  headquarters  on 
January  6  notified  the  Freeman's  Journal 
that  its  directors.  Hamilton  Edwards  and 
Martin  Fitzgerald,  will  hr  released  from 
irUaa  immediately  on  medical  grounds. 
P.  J.  Hooper,  editur  of  the  Freeman's 
Journal,  who  last  month  was  sentenced 
tn  twelve  months'  imprisonment  for  the 
publication  of  an  article  alleging  ill 
ITcatmcnl  of  a  prisoner  in  the  Purtobello 
barracks,  also  was  ordered  released-  In 
the  cases  of  all  three  men  the  releases 
mere  unconditional  The  Newslwper 
Proprietors'  Association  of  Great  Britain 
has  been  protesting  against  the  unprison- 
n'ent  of  the  directors  of  the  Freeman's 
l.-urnal  of  Dublin. 


bride's  parents. 


World  Trad*  Coshrwu  Called 

The  American  Committee  of  the  In- 
ternational Chamber  of  Commerce  will 
propose  as  a  subject  to  fie  discussed  at 
the  chamber's  congress  in  London  next 
summer  the  "Restoration  of  the  World's 
Commerce."  This  topic  to  be  submitted 
to  the  meeting  of  the  board  of  directors 
in  Paris.  January  17.  The  international 
cable  situation  will  also  be  discussed. 
The  present  American  members  of  the 
board  are  Willis  H.  Booth.  John  H. 
Fahey  and  Edward  A.  Filene.  with 
William  Botterworth.  Harry  A.  Wheeler 
and  Owen  D.  Young  as  alternates. 


Loci***  Editor  Vuuthat 

Chicago. — A  national  search  was  be- 
gun January  6  for  Jacques  Villird,  38 
years  of  aire,  owner  and  editor  of  The 
New  Age  magazine  and  owner  of  a  cor- 
respondence school  in  Si.  Louis,  who 
disappeared  in  Chicago.  Christmas  night. 
Vitlard.  who  is  legless,  is  known  to  have 
had  $2,000  in  currency  and  $4,000  in 
jewelry  in  his  clothes  when  he  vanished. 


Van  Hanun  Eetat*  157,936 

The  estate  of  Caleb  M.  Van  Hamtn. 
managing  editor  of  The  New  York 
American,  who  died  December  27,  1919. 
was  valued  January  6  at  $57,936  gross 
and  $38,418  net.  His  wife.  Amy  P. 
Van  Hanun,  was  left  a  third  of  the 
estate  and  the  rest  went  to  his  daughter, 
Rebecca. 


MAKING  CLASSIFIED  PAY 

CCtwfajmffd  f*n*t  fore 


this  caution  were  strict  rules  which 
mail:-  misclassifkation  impossible,  read- 
ers would  sooner  have  greater  confidence 
in  Want-ads -their  power  would  be  in- 
creased and  people  use  them  tn  a  greater 
extent. 


proven  hugely  efficient  in  protecting  the 
readers  of  his  paper  from  fraudulent  or 
misleading  rnpy-  In  evrry  case  where 
ropy  of  a  doubtful  character,  and  often 
when  it  is  not  doubtful,  he  writes  to  the 
advertiser,  before  printing  the  Want-ad 
in  question,  asking  that  the  proposition 
lie  fully  explained.  On  getting  from  the 
would-be  advertiser  his  plan  of  opera- 
tion and  sample;  of  his  literature  and  of 
his  product,  if  there  be  one,  he  verifies 
all  the  facts  by  writing  to  banks,  city 
officials  and  newspapers  in  the  city  where 
the  prospective  space  buyer  lives. 

It  is  true  all  this  takes  some  effort,  yet 
not  as  much  as  one  would  imagine. , 
Whatever  the  effort,  it  is  well  spent  as 
it  sawn  the  readers  of  that  paper  many 
dollars  a  year  It  is  also  profitable  to 
the  paper  from  a  dollar  and  cents  stand- 
point, since  it  increases  the  reader  con- 
fidence in  its  columns,  which  means  more 
advertising. 

The  classified  advertising  manager, 
mho  has  practiced  this  policy  of  investi- 
gation for  several  years,  now  has  a  letter 
file  full  of  information  on  all  kinds  of 
schemes  which  dishonest  advertisers 
have  tried  to  promote  in  his  columns. 
He  knows  their  ways  ind  methods  and 
without  investigation  is  now  able  many 
times  to  separate  the  sheep  from  the 
goats. 

If  every  classified  advertising  manager 
used  this  amount  of  caution  in  accepting 
copy,  the  type  that  tries  to  defraud  news- 


Chicago  TruVuna  Staff  Chant.. 

Paul  Williams,  late  of  the  Chicago 
Tribune  foreign  staff,  is  back  in  New 
York  handling  the  American  news  of 
the  European  edition.  Leon  Stout  his 
returned  to  Paris  after  spending  some 
time  in  Ireland  and  England.  Fred 
Smith.  Oriental  correspondent,  is  re- 
taming  to  the  United  States  from  Japan, 
where  he  has  been  for  several  months. 
Joseph  Pierson,  who  lias  been  repre- 
senting the  Tribune  in  negotiations  with 
the  International  Communications  Con- 
ference, is  on  his  way  to  Europe. 


OF  THE  SHAFFER  GROUP 

Tn*  ladiaaapoK*  Star,  Tat  afmefce 
Scar  bb4  "The  Terra  Baal*  Star  com 
poet  Tha  Star  Lata-**  of  Indiana.  The 
Star  Lttfot  of  Indiana  ognr  to  nla- 
criminatin*-  adrertltvri  the  least  rx 
pen  aire  and  ml  effective  method  of 
cover!**;  Indiana. 

THE 

STAR  LEAGUE  OF 
INDIANA 

TWafUr  Ceroi  Indian 

OF  NEWSPAPERS 


Mr*.  Artomut  Warn  Dood 

Mrs.  Rebecca  D.  Ward,  wife  of  Arte- 
mus  Ward.  New  York  advertising  man, 
died  January  4. 


Would  Ban  Sunday  Papon 

Nashville,  Tenn — The  publication  or 
distribution  of  newspapers  in  this  State 
uo  Sunday  would  be  prohibited  by  a 
bill  introduced  in  the  Senate  January  6. 


Miaa  Noyaa  Week  Edward  Hart 

Washikgtos. — The  mirriage  of  Miss 
Frances  Newbold  Noyes,  a  (laughter  of 
Mr.  and  Mrs.  Frank  B.  Noyes,  of  Wash- 


Leaaed  Wire  Service 
Foreign  News  Reports 
"Pony"  Servient 
Teletype  Service 
Mat  and  Mail  Service*. 

Spfd—RtUtbiHtr— Quality 

International  Newt 
Service 

I0th  floor,  World  Building, 
Now  York 


MnrnztoilH  Scmcitrat- 


WILL,  A  number  of  manufacturer-  tre  co-oper*ting  with 

YOUR  dealer*  in  M»ryrville  on  ■  50-10  *dvrrtiain>  b*tl«- 

CLIENTS  "  y°n  rrpreecnt  t  client  »bo  deiirei  thin  kind  of 

GO  ro-oprrolinn    write   tn   ui   ind   trt   will   tell  you 

f!"|Jj!"f"Y  whether  the   product   i>  DOW  beinf.   Mild   in  lhi» 

FIFTY  territory. 


Dan  Carroll  Movnt 

Dan  A.  Carroll,  newspaper  representa- 
tive, has  moved  to  new  offices  in  ISO 


Wherever  You  Arm 


trim 

ran 


Yoo  trt  anajotie  to  keep  tn  tooth 
tha  newt  from  boat*.   Tnat't  why 

bar 

Up 

^ttfahurg  Biapatrh 

«nd  Vwf  ffB  get  ttkc  "Beat  Alwar" 


Wall-re  G.  Brook*. 
BratMviek  ■•tMie*.  Nam  York 

TW    ford  Plrioiu  C*W« 

kUrqun-itw    BvfMlmtf.    Cbic**o,  D. 


vaavt  It 

Yaw  km  nitwit*  atf 
rouraoW.     aWt   l»t  tta) 

pr«n*n»   cUanOianff  LtD  M  ■ 

bvAiM-T  tW  y» 


BURRELLE 

145  Lafayette  St.,  N.  T.  City 

Eatanliahin  a  Chaartar  at  a  Ctntiur 


IN  NEW  ORLEANS 

ITS  

THE  NEW 

ORLEANS  ITEM 


mmy)    tan  ajjajjaj  t&v* 


TIMES 


TRE\TON 
NEW  JERSEY 

AS 

A  Food  Medium 

Lrrii  during  the  paat  tunnnar  four  food 
paarta — and  mora — waa  the  site  at  our 
tegular  weekly  Tharadtr  food  tottura— 
a  winner  li>r  houaearivei,  retailer*  toff 
mabUiarlurrra. 

Wrdnradaya  and  Snndayt  four  tuta  pace*. 
Turtdar,  attnic  Ptav. 

rircnlation  »*«  Member  A    B  C 

Ktav-sviTH  CO. 

MarbrkLta    Bad,.  LyTto.  Bid,. 

Ntw  York  Ontagn 


Nassau  street.  New  York.  The  tele 
phone  numbers  remain  unchanged— 
Bcekman  2830-3131. 


ftomombor  Perth  Art  boy  and  tbt 

Evening  News 

Id  making  up  your  liats 

F.  R.  NORTHRUP 

Ftnrtnlarn  Rivrwtiuiivr 
303  Fifth  KWm  New  York  City 


NEWSLEADER 

Iks  «t»s  IttDErs  dnaltune  tt  tfctnto* 
11  frralrf  Hat  that  at  aU  He  if  hi  fytittrtS 


TW  tt»S-LE»Dtl  J  auv,  B  rirnnla 
U  trtatn-  than  an?  atacr  Vtftlult  atttatttr. 

Tit  mn  KalaawMt  of  On  SSttnawt  tana* 
mm  TIE  Mf  wa-LIADI  *  tat  •  .lal>i  etanv 
tjat  tn  KVttnrnd  atnet  U  nan  than  Unra  turn 


Tit)  Ith  laltt  C*  . 


*»*nSnn  at  MS  It. 

at*  Vtrt  citr. 

J.  a  - 


On***,  la 

K.II7  Seats  U 

Lrnta  tasMkn. 
Caath*  Senna*,  athate,  la. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Mcmb«r  A.  B.  C 


Metropolitan  Tower.  People'a  Gat  Bldf. 
t.  A.   KLEIN  JOHN  Ot-ASS, 

Ntw  York  Chitaio 


NEW  HAVEN  REGISTER 

largest  circulation  in  Con- 
necticut's largest  city.  Aver- 
age paid   circulation  over 

30,000 

Double  the  circulation  of 
any  New  Haven  paper.  It 
covers  the  field. 


Million 
Dollar 
Hearst 
Features 

Thn  World"  a  Gran  toot  Clrcnlntio 
Build*  ra 

International 
Feature  Service,  Inc. 

Now  York 


CALIFORNIA  £ 
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3,000  AT  HOUSEW  ARMING 


Employes  and  Friends  Inspect  Chicago 
Tribune  Plant  from  Top  to  Bottom 

S/sftfier  tc  Ksit-ir  &  Prsiisiit* 


Chic  sen  —  Three  thuusaiid 
and  flit  ill  n|  the  (  hicage.  Tribune  at- 
tended the  lunis.  wanning  at  the  Trib- 
une"* new  plant  nn  Sunday  afternuun. 
January  J.  Kor  seseral  hours  the  plant 
was  thrown  open  In  the  members  of  thr 
Tribune  family  and  their  guests,  atid 
all  thought  of  getting  out  a  newspaper 
was  forgotten,  as  everyone,  from  office 
boy  to  publishers,  vied  with  each  other 
to  make  thr  visit  of  their  guests  an  in- 

teretUaj  "ne 

Kvery  woman  was  presented  with  a 
corsage  bouquet  as  she  rnterrd  the 
budding.  In  the  reception  line  were  Col. 
k.  R.  McCormick  and  Clpt  J  M.  Pat- 
terson, the  editors,  and  Mrs.  McCormick. 

Throughout  the  aitenmnn  small  groups 
made  tours  of  the  plant,  from  the  wire 
less  room  anil  nrticis  and  studios  on  the 
seventh  floor,  at  the  top  of  the  new  htnld- 
inir,  In  the  basement,  which  is  used  as  a 
storage  room  for  paper,  visiting  every 
department.  Guides  explained  the  vari- 
ous proteges  of  getting  out  a  newspaper. 
Thc  procession  through  the  plant  con- 
tinued until  3.000  people  had  seen  the 
various  departments, 

The  plant  »a-  decorated  with  ferns, 
palms  and  flowers  and  resembled  a  sum- 


mer garden  more  thai;  a  newspaper  of- 
fice. Orchestras  wrrc  hidden  in  comers 
and  played  throughout  the  afternoon. 
The  maihni!  ro.im  was  used  to  serve  a 
buffet  lunch  and  cigars  were  passed  out 
tu  '.he  men. 

1  here  were  no  speeches  and  no  formal 
Ii r. .-gram  or  dedication.  The  principal 
ohjrct  of  the  affair  was  to  let  every  em- 
ploye, as  well  as  the  members  of  his 
family,  become  acquainted  w  ith  the  new 
plant,  to  learn  a  little  more  about  the 
militate  process  of  getting  out  a  news- 
paper ami  the  int.rilrpendeiicr  nf  depart- 
ments, and  to  learn  through  an  actual 
\i%it  something  about  the  better  working 
quarters  the  excellent  lighting  facilities, 
the  safety  devices,  and  the  unusual  me- 
chanical equipment  which  has  Iseen  in- 
stalled 


News  Opens  Plant 

Chattanooga.  Tenn.— Readers  of  the 
News  several  hundred  strong  accepted 
that  paper's  imitation  to  inspect  its  new 
building  and  plant  January  1.  the  house- 
warming  being  opened  by  exercises  at 
which  the  speakers  were  George  1-  Mil- 
ton, president  and  editor  nf  (he  News; 
Mayor  A.  W.  Chanibliss:  Judge  W.  B. 
Swancy,  director  of  the  \ew<  and  its 
legal  counsel,  and  Walter  C.  Johnson, 
vice-president  and  general  manager  of 


SUPPLIES  &  EQUIPMEiMT 

For  Newspaper  Making 


FOR  SALE 


A  cMnrtne  prmlir-e.  plant  an'i  t'imWTy  nerit 
rxperirntr.t  irui..|trr.  silk  surer  nitiocr  nr  mil 
Mil  whiile  <r  in  part  IKon.mil  Rimlir.e  A 
Printing-  Co..  H.irrr.li>w  n_  M<l 


PrtetsrV  Outattara 

Printing  Plants  and  Buaiisese  bought  sad  soil 
American  Trprfuundrr.'  erodorta,  printer,  sua 


Conner.  Fi 
York  CitT 


T7T»f"»nd»rs-  IK. 


For  Sale 

Our  No.  IS  Hand  Sha 
class  condition.  Derrvck 
Oil  City.  Pa. 


nrst 


jr    sale.  Duplex 
_.    two  forms,  oper- 
direct   connected  motor.  No 


For  Sals 

Automatic    steam  table 
Mechanical  Compi 
alert  by  small  <Ui 

cninprened  sir.  Fastrst,  simplest  and  easiest 
operated,  Disptaord  by  dry  mats.  Will  aril 
it  hall  price  which  is  11,200  F.  O.  B.  cars. 
First  class  condition.  Derrick  Publiitnnf 
Company,  Oil  City,  Pa. 


Tak.lt  To 


POWERS 


Op«i  24 
T/t.  Fi 


FOR  SALE 

Cms  Straight  Use  Quadrants  Fear- 
Deck  TWo-Psfe  Wide  Press.  PrUts 
S  1,  t,  It.  U,  H  «  K  pars  papers  el 
K0O0  per  hour.  X.  M   »  or  D  par. 

p«r*  ri  ftt  IZ.OC0  p<*  hotir,  folded  to 
hall  par.  si..,    length  of  page  W. 


ThU 


You. 


WALTER  SCOTT  a  COMPANY 
PLAIN  Ft  ELD.  NEW  JERSEY 


For  Prompt  Service 

TYPE 
Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  fn  Any  Cose'* 

AMERICAN 
TYPE  FOUNDERS  CO. 


Btiatcm 
Nr.  York 

FhilftJelp^lA  Derrott 
Balrnnnn 

Atlmu 


S-"i:istt  ■',,:/ 
Drnvrr 
Los  Angele! 
Scan  rnnciicu 
Clrvlnnari  SWand 
St.  Lout.  Srokitw 
Mmtxifolb  Winnipeg 


NEWSPRINT 


Publishers  by  placing  their  or- 
der* with  us  can  rest  assured  of 
satisfaction  in  quality,  shipments 
as  promised  at  prices  that  arar- 
rant  our  being  favored  with  the 
business. 

Before  contracting  ASK 

J.  &  J.  SCOTT,  Ltd. 

Pulp  Jr.  Paper 

33  W.  42nd  ST. 


For 
Sale 


Newspaper  Press,  -Stereo- 
type Equipment  and  Motors 
for  sale  at  a  bargain.  Forty 
page  right  angle  R.  Hoe  Press 
in  good  condition,  equipped 
with  Kohler  system  control,  50 
and  7'/2  H.P.D.C.  Motors. 

Stereotype  outfit  consisting 
of  2  steam  tables  with  gas  gen- 
erator. One  matrix  rolling  ma- 
chine, 3  ton  metal  pot,  pump 
gas  burners,  and  casting  box, 
plate  shaver,  tail  cutter,  and 
semi -auto  plate. 

Monotype  lead  and  rule 
caster  with  attachments  for 
display  type  A-l  condition. 

18  D.  C.  Linotype  Motors 
with  gears,  also  a  number  of 
various  types  D.  C.  Motors 
from  %  to  15  H.P.  Prices  low. 
Address  The  Hartford  Times, 
Hartford,  Conn.,  c/o  Business 
Manager  or  Mechanical 
Superintendent. 
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Announcements  Which  Tell  of  Better 
Positions  and  Better  Men 


SITUATIONS  WANTED 

Mmta  xitt&mr  ih 


0_  A  WORD  fcsr 

Uinai  iinwiajdiii  W 
e*<.e»e-i  SI   .urdu  FRE.EL 


6c  l.v 


HELP  WANTED 


at     prr«nt    employed,    peek*    prop* ''.tiun  b 
mrd'.um  st*e<l  city  &  tie  ring  a  big  future, 
cellrnt   ■el*rii»rl   rnrrvvneondent   a  nil  rnpy-idea- 
Uvaiit   man   having  all   r«**ntiat  an  itinea  ' 
covering  foreiajn.  local,  Krrire  and  | 
drpartwienl*.       I  iwig  experience; 
rnctt.     Ho*  C  JJ6,  car*  Editor  t 


Wantad 

Wanted  bv  an  evening  paser  in  ihe  metropoLt 
tan  district,  a  working  fntrman.  Man  must 
ha»e  executive  ability,  prraulr,  and  cond.ici 
makeup  atnl  alto  direct  men.  Ideal  working 
condiitiMia  En  a  high  cla*>  cfl.ee     Pu  lit  ton 


•faiioti* 


Wcjm  U>  Go  South 

Preferably  to  do  Advertising  pr  oasotioa  work 
on  resort  town  paper  located  in  Pax  South  or 
Southern  California,  during  coming  winter  re- 
tort w>»n.  Thoroughly  experienced  aa  ad 
swrtisrni    manager,    wlkilor,  copytdra-layoul 


AuUual  T 

II 
kn 


permanent.     Address  w.U,  all   information  41 

BUSINESS  OPPORTUNITIES 

A   WORD  for 


t-^mni  Paper 

In  rrowin*  Siiuthem  town  under  15,000  itocm- 
I-ttion  would  be  erjld  Iry  owner  who  has  other 
interest*.      Fine  field,  A.  P.  service    —,—  j3j 
plant,  good  quarter*,   now  making 
13  rent  paper.     llaa   1921  contrac 
<a*h  psysoent  MQ.OCO.^batsw  on  „ 


endid 


Years*    experience    «n    two    large  widely 
t   paper*;  hsa  thorough  knowledge 
acrminttnt    eytlcTn*;  executive 
with 


car* 


permanent  connection  with 
Wst^rrference*.     Addrewi  Box 


Columnist  wants  staff  connection  with  humor* 
ous  pvMication  or  newipnper,  preferably  in 
•  est.  Editorial  Wriler.  Psragrspher.  Ksfsni- 
enced  Executive  on  widely  known  papers.  Ad- 
B*.x  C-7*.i.  care  of  Editor  &  Puhligher. 


CnmiM-tent  to  take  full  charge.  Operate  plant 
r  rem  ran*. call  y .  Ad  writer,  develop  circulation, 
pahiikh  anaptr  paper,  systeeutlc  office  manager 
with  auccfssful  reci>*d  that  will  Interest  any 
{>uH»hcT  »  anting  high  f  rade  man.  able  to  re- 
turn at  least  JS  per  cent  of  grot*  busineaa  as 
r<r*ifiia.  rl»p*ries*ed  in  cities  up  to  250,000. 
Addreaa  U«*  C-7J1.  care  of  Editor  *  Publisher. 


Account  of  continued  illnesa  of  proprietor,  a 
JD-vear  old.  well  paving  Virginia  weekly  news- 
paper and  job  printing  plant,  in  educational 
rrntcr.  >»  on  the  tnatVr..  f'aper  ha*  tplendid 
local  ami  foreign  advertiai-ig  hu*tne*a  and 
ilra«*  ai|verti»ing  iroiu  thice  larar  citie*;  it 
has.  1,400  siiSac fiber*  at  SL  SO.  Pot  imoire 
and  pnee  addrcis  Jaa.  C.  Latimer,  ll-x  29-4, 
Va. 


INFORMATION  WANTED 
6c 


financial  brokers.  Toronto,  has  joined 
th«  Toronto  staff  of  McConnell  &  Fer- 
gusson.  advertising  agents. 

T  0.  WftrncM,  head  of  the  WarfieM 
Advertising  Company,  Omaha,  was  trar- 
eluig  around  in  Ihe  southern  oil  fields 
recently,  looking  over  tome  of  his  per- 
sonal holdings,  and  happened  to  be  pres- 
ent when  a  project  in  which  he  is  heavily 
interested  brought  In  a  great  gusher.  It 
happened  to  be  his  birthday,  too. 

J.  A.  Holland  has  been  appointed  on 
the  staff  of  the  Montreal  office  of 
Smith.  Denne  &  Moore,  Ltd.,  advertis- 
ing agency.  Mr.  Holland  has  been  doing 
advertising  work  in  England  since  his 
discharge  from  the  army  after  four 
years'  service. 

R.  A.  McKnown,  formerly  employed 
with  the  Warficld  Advertising  Company. 

las  joined  the  force  of  the 
Bloodhart-Soat  Advertising  Company 
temporarily. 

Arthur  J.  McElhone  has  liecnme  as- 
pany.  Inc..  Troy.  N.  Y..  as  an  acrniwl 




$2,600  cash 

_    1         AA    PAA          *  _ *    A 

and   12.500  deferred 

piyDMaU  i* 

rail  bnyen'  eamai- 

rtirr  pnretva. 

'«   protp«rou  New 

York  State 

weekly.  Returning 

i    >_  T-i  a*  r      g*l   1  Sit 

a  year  for  perioral 

•Hon   and  l 

avestment.  Propatt- 

lio»  V.  J. 

CHARLE 

S  M.  PALMER 

22*  Ftf. 

**  AfSi,  H.  Y* 

THOROUGHLY  POSTED 

DutlAf  our  10  ye.,,  of  experience  aa 
irekctt.  we  hAve  bAtanx  perhApt,  beet 

J«T^J1o™fSoa?*.l  IISi**oewwer* 

ifinlinitaj 

11", ;  THAI 


While 
we  Are 


new, p, per,:  . 
ml,  eml  MAGAZINES. 


la  the  DAILY  field, 
iniOAmed  on  WEEKLY 

Dfc   ud   CLASS  Jour- 


HARWELL  &  CANNON 

Nawapabat   eael    MAawelwA  PlAfllUeA 

Tim*A  Building  New  York 


A  WORD 
tklA  <1aaaH 


6c. 


HELP  WANTED 

WORD 


AaVertJaereMBtA  uader 
Ceeh    with    order , 


Oppoeturaftr 

New   afternoon   pat-tr.  city  of 
emi -me**  managsr,  city  editor, 
other   ^tirTmen.     Must  be 
atvilily.  t  Stale  eatpetience, 
*  >n1y   live-wire  workers  i 
esre  Editor  A  Poblither. 


of 


tZS  Reward 

for  information  leadtuc  to  the  arre*t  and  ron- 
*ia>nn  of  one  John  Che*hir«,  who  claisnt  to 
have  storked  o»  newapapcra  Ihrnughotit  the 
South,  most  reeenUr  st  V%'ir>che*tfr,  Ky. 
After  wurking  two  wecka  fur  tlti*  companv, 
he  obtained  money  under   falte  nretrn»r*  ami 

LEGAL  NOTICE 

INTERN ATlOSfelL  HTKM  COatPaiaTT 

New  York.  IH-rvruWe  2D.  1WP. 
The  tVard  of  IHrretors  have  i 
ular  quarterly   iilvtdend  of 
pt-r  rewt,  HH^i  cd  the  preferred  i 
n(   tliU  Cnmpanj.  payable 
la  prwremHt  ■tor-khnlrt-m  (if 
uf  Imsln-aa  January  Tlh,  1«S|. 


preferred  capital  *toek 
c  Jismary  180i,  1M1. 
of  reeoed  at  ths  close 


Adeeniaing  rnsnsger  by  afternoon  and  Sunday 


morning  parser  in  crty  of  sbnut  $0,000  . 
rton  m  Sovttb-eat.  V  outif  man  who  he*  had 
9tce  »•  head  of  dePArtewnl  in  city  nl 
titr  or  onuillrr  oueht  t^>  t\ax\ity  for 
thie  plare  In  letter  etrc  eAitcrirnce  And  oeher 
detei',  C' mtnomrAiinno  will  he  ronftdrntiil 
Addreee  f  l.'J.  rare  of  F-diior  ft  Pohliraer 


AD  AGENCY  NOTES 


((  onliiwd  from  pagt  II) 


Wa  Coraaact  tKe  Wbwa 

RrinRir.A  tn'o  iiuicV  conidufiltiati^fl  the  tm 
plnrer  and  the  poailion  aeelter  In  the  Adver- 
ti,:nA.  Pruittnc  and  Putillahini  field,  eatt. 
touth  and  we*t.  Our  bit*  ineiude  men  and 
wi.mrn  fitted  for  poaltion*  up  to  the  lll.rieit 
rr.potiaibllitr.  with  newfpaeera.  data  journal*, 
adverliainf,  Jaenclra  and  the  pu t,lt-: k l>  ilepirl 
mrn!*  of  mercantile  and  manufacturing  con 
rrntA  No  charce  la  aaade  to  emplover*: 
reai-trali-ilt  ia  free.  Ei'abl.AH  ler 
naW-a    Eachan.e,  Inc..  Third   National  Bank 


CAAKaAile  NewapAawe  PaoahW  Waartad 


tllinoii  A.  B  C.  dailv  of  10.000  hn  or^>  M  « 
for  circjlaticn  manaier  who  knowi  tlie  irnir 
«d  CAn  heiild  eircttlarion;  elaiaiSe-l  ad.  man- 
aeer  with  ono-Jem  ideaa  and  who  ran  Milieil; 
eopv  reader;  reporter  for  awien-nent  t».-r' - 
and  woman  M  head  , octal  nr««  ilepartmrni 
All  tiini»c  be  eaperieetced.  reliable  and  of  tt>f*l 
;.r-adn*Jtt».  Glre  eaperience  in  fir»t  Invr 
"  aaiarv  eapected  to  atari  Addr»«  in  rnn- 
nee  C7!1.  care  Editor  ft  foKHOier 


high  daaa  aubocrlptlan  eaWrllBJI  (or 
inent  poaitiuna  1o  cover  South  Kaalern 
for  pnbliahera  of  1  Commercial  jour- 
and  2  Technical  Piablieatmiu  on  a  aaf- 
ary,  eapenae  and  honua  hsaia.  Only  producrra 
who  can  altow  from  paet  rero^da  ahilitr  to 
produce  huaineee  conaldrred.  Give  full  ex- 
perience and  relerencea  in  fint  leftrr.  Ad- 
d-eaa  Boir  C  704.  cAre  Editor  ft  Publiaher. 


lay  &  Mullally,  Inc.  The  business  will 
i-.mtinuc  at  198  Broadway,  New  York. 

The  Technical  Advertising  Service, 
Inc.,  New  York,  has  elected  the  follow- 
ing directors :  A.  D.  Bauer,  president 
and  general  manager;  J.  S.  Beckett,  vice- 
president;  R.  L.  Arrell,  trcasutcr:  F.  C. 
Eibell,  secretary.  The  following  gentle- 
men have  been  added  to  the  stiff  -  F.  C. 
F.ibell,  formerly  advertising  manager  of 
Eimcr  &  Amend  and  recently  advertis- 
iiiK  itutiiiifer  Mathietnn  Alkali  Works; 
Ftim  Cook,  mechanical  cngitiecr,  for- 
merly in  the  advertising  department  of 
the  DuPuM  dc  Nemours  Company.  Wil- 
mington, and  recently  of  the  MtGraw- 
Ilill  Company's  reiearch  and  nales  pro- 
motion department.  New  clients  added 
are:  I-anraster  Iron  Works.  Ijricaster, 
Pa.;  Mires  Fuel  Oil  Equipment  Com- 
pany. Laiiraster.  Pa.;  Samuel  M.  Green 
Company,  ICngineers,  Springfield,  Mass. ; 
Joseph  Dixon  Crucible  Company,  Jersey 
City.  N.  }.  ;  National  Hobtinf  Engine 
Company.  Harrison.  N.  ).;  Mathieson 
Alkali  Works.  New  York. 

W.  J.  Doherty,  former  advertising 
manager   for  Graham,   Sanjnn  ft  Co., 


New  Agency  Cote  Poilum  Account 

Official  announcement  was  made  this 
week  by  the  Postum  Cereal  Company 
that  its  advertising  account  after  Feb- 
ruary 1  would  be  placed  in  the  hand* 
of  Hulscher-Rothenberg  Inc..  New  York 
City.  This  agency  was  formed  a  few 
day»  ago.  as  noted  in  Eoiro*  &  I'ca- 
iisii  u  of  Januar\  1  and  its  principals, 
Alfred  H.  HuiKfur  and  Grover  V. 
Rnthenberg.  have  l*cn  secretary  and 
treasurer,  respectively,  of  the  Liberty 
Advertising  Agency.  Ind ,  which  has 
handles!  the  Postum  accuunt  for  the  past 
eighteen  month*.  The  new  agency  will 
take  over  all  contracts  fur  space  made 
for  Use  Pustum  Company,  will  place  all 
newspaper  enpy  for  March  and  future 
muntlis  and  all  magarine  copy  for  April 
and  the  future 

Dr.  C.  W.  Gre-ane  Laavwa  Agency 

Dr.  Charles  W.  Greene  has  resigned 
as  vice-president  of  the  Liberty  Adver- 
tising Agency,  New  York,  effective  Janu- 
ary W.  Before  joining  the  Liberty 
Agency,  two  years  ago.  Dr.  Greene  had 
been  engaged  in  publicity  work  for  the 
I'ostum  Cereal  Company.  Me  plans  to 
devote  hit.  entire  activities  to  fuod  adver- 
tising. 


PRESSES  FOR  SALE 

rqidwaiii'  ™n"tu*a""        <reuJlAUaa  At 


l  ir 
I  it 


t>**»  1*0 


1  l*'PAft  Ona  aim  SUnatrt* 

I  10  pact  Roe.  t «  OOP.  ffam  . 

i  !l  par>  10  >c>  lurwllaw 

t  U  rat,  Bw,  ilS.srM.  imartlu. 

1  S3  AAA<  0...  in.OW  April 


SOUTMEKS   Pt'RUSH£R5  EXCMAVOE, 

INC. 


P.  O. 


II   North   trh  Strwa, 


Judge  Orbi.cn  A.  A.  C.  W.  Officer 

Indianapolis.— Judge  Charles  J.  Orbi- 
son  has  been  elected  vice-president  rep- 
resenting Ilistrict  6  of  tlse  Associated 
Advertising  Clubs  of  the  World.  He 
succeeds  J.  K  Fitrgibbon.  of  the  Phoenix 
Knitting  Mills,  Milwaukee,  resigned. 
Judge  Orbiscoi  formerly  acted  as 
counsel  for  the  A.  A.  C.  W. 


CAPPER  BUYS  K.  C  BUILDING 

Pay/A   $31,800   for   PrnpuaaaJ  P.p.r'a 
Homo — First  Iaau*  ia  FobruAry 

(Str*i*l  Se  Fallot  ft  PtiALtsHta) 
Kansas  Citv,  Kan— Charles  Sessions, 
who  is  to  be  in  charge  of  United  States 
Senator  Arthur  Cappers  new  afteniooo 
paper  here,  is  rapidly  completing  ar- 
rangements for  publishing  the  n< 
Contracts  with  several  Kansas  City  t 
paper  men  have  been  signed  for  ex 
five  position).  Senator  Capper  has  an- 
nounced he  will  give  preference  to  news- 
paper men,  already  employed  in  Kansas 
City.  Kan_  in  organizing  his  news  force. 
The  Senator  has  paid  $31,500  for  a  busi- 
ness building  and  expects  to  have  me- 
chanical equipment  installed  in  a 
time. 

The  first  issues  probably  will  not  t._ 
off  the  press  until  February.  It  is  de- 
sired to  wait  until  the  after-holidays' 
trade  dullness  passes.  Merchants  of 
Kansas  City,  Kan,  signed  contracts  for 
$300,000  worth  of  advertising  within  the 
first  year  to  get  Senator  Capper  to  1 
the  new  paper. 


The  Pan-American  Advertising  Asso- 
ciation of  the  As>ociated  Advertising 
Clubs  of  the  World.  New  York,  has 
appointed  Arthur  J.  Lang  executive  sec- 
retary Mr.  I-»ng  has  traveled  widely 
in  every  country  of  I  alio  America  dur- 
ing the  last  ten  years  The  association 
M  I  later  date  expects  to 
in  English  and  Spanish. 


L  E.  A. 

Cbicaco.  —  The  Internationa!  Edi- 
torial Association  in  its  annual  meet- 
ing elected  the  following  ofliciTS  for 
1921:  Hassal  T.  Sullivan.  Milwaukee 
Journal,  president:  Frank  J.  Ticrney, 
Evanston  (III.)  News-Index,  rice- 
president;  and  Charles  C.  Grant.  Chi- 
cago, secretary. 


Fifty  thou, and  every -dAV  question*  of 

U»  narwapApwr 
will  be  .n.wered  in 


advertising  busineaa 
™TA°LR  Y EAR 


at  CotunbU  Again 

Walter  Pritcbard  Faton  will  soon  rr- 
ime  his  course*  in  literary  and  dramatic 
criticism  in  the  Fulit/er  School  of  lour- 

Colurobu  University.  VjOOglC 


J8 
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TIPS  FOR  AD 


George  Batten 

Bldg.,  New  York 


Ci 

Making 


Inc..  *lh  Ave. 
's.OOO  lin*  contract. 
a-»f>apers  ioe  AUreo 


Muimialt  Ad  Agency.  Inc..  - 
Atlanta.     Making  yearl.  contract.  w|in  nev»e 
lajirr.  !or  lolrrttational  Puipertlea.  Inc. 

George  L.  Dyer  Company.  Inc.,  42  Broad- 
waT  <r.  York.  Making  scrty  «»->«■ 
will,  nr.v^pcri  (<"  lulled  Sinn  Titr  lonv 
Jaiv  Making  <.OIM-l.il.  contract,  -l.h  Texa, 
neVera,*-..  Kt.npcnhe.nicr  lompanr.  Cnl 
Cago. 

Ray  A  Klmg.  Con.im.rt.'  MWg..  Chicago, 
Ill  Making  S.OOI)  line  contract,  with  paper, 
in  Ihc  Mi-Mle  »»l  for  OllMW  Company, 
Findlay,  Ohio, 

Gimdlacti  Ad  Company.  In*..  !"  *  M'cb'- 
gaii   avenue.   Chicago.  Making 
tracts  wii>i  rotogravure 
pM  Lac  Smarm. 

Lord  A  Thomaa.  Inc..  5  S. 
Chicago.  Renewing 
Jirly  Tlccrt  Company. 


Container  A»ao.  iaiion  ol  America.  70  5th  ave- 
nue. New  York. 

George  Batten  Company.  *t ti  Are,  Hldg., 
Near  Yolk.  Hare  aecutnl  accoiant  oi  National 
Blank  Book  Company.  Hnljokr,  Ma»;  placing 
order*  with  ncw.papcre  in  varwna.  MCtwOf 
B.  It,  Jit  R.  Knight  Company,  "riialt  of  the 
Loom"  mtaeUa,  Ptovnlence.  R  I.;  making 
renewal  contract,  w.tl.  iwaapaner.  (or  Elect-,.; 
Storage  Battery  Company,  "Kaiil  Balletic 
ltiiladerphia. 

Blaclunan  Company.  516  W.  *Z4  atreet.  New 
York.  Kc|K.rtcd  to  havr  vrcvlled  acco'.nt  nl 
Colonial  Chemical  Ci.ti.oral.on,  Fl.iiaan" 
in.rct  exterminator,  Reading.  Pa. 

T.  B.  Browne,  Ltd.,  JJ  W,  a-ltr.  .t.rvi  New 
York.  Making  IH.U0O.tin*  (..miracle  with 
New  England  nr.  .p.pci.  lot  Ed  ward  laaaele, 
Inc.,  "V*  incnran,'  +0G  \N .  2  Id  itrcd.  New 
Yoik. 

Calkina  *  llolden.  .ISO  5lh  avenue.  New 
York-  Again  making  renewal  contract  with 
newapaprra  lor  Piercc-Arrow  Motor  Car  Com- 
pany, Buffalo,  N.  Y-,  and  Long  I. land  City. 

eiamer-Kriaaalt  Company.  354  Milwaukee 
Hreet,  Milwaukee.  Repotted  to  Ti.ire  .rcorvtl 
account  ol  Campbell  Heating  Curor-any,  Dr. 
Moinre,  la. 

Cntchnen!  Company,  Brooka  BLlg.,  Oilcago. 
Again  makii 


ng  nccjapavcr  con- 
!  Vhejl  <  .ffltpany, 
ited  placing  onto. 


v  ,  ,.  Again    making  rrnewai 

J.  Walter  Tbotnoaota  Co..  Inc..  .4    Madnon  ,  ,„t  Amrtkan  R 

New   VcX    Making  10-MO  l«  con-     ^.Michigan  avr-tiae.  Ch 


„.,,„       Mw.  a**  JSfTt. 

Pack  Adyertiaing  Agency.  J»7  3th  avenue.  -ruttcde)  TtAacco" 
X«  York.  Making  Kl.uUO-l.iie  contract,  will.  Tohacco  Company, 
a  few  Southern  ncwwap.r,  lor  D.  Auerliac  Eeichaoei  Adyertiaing  Agency. 

»:  Mm.,  B.ooklyn,  N.  Y.  N„   y„,k.     placing    o.dct.  in 

Federal  Adyeruting  Agency.  Inc..  6  f-  J?th     yony  „e,apapeta  I 

,„e"  New  Yet    Making  5.«00  ine  c«,.raclt  .-Tnx   „„-  ^ 

with  Teaa.  newapaper.  Inr  Conaol.daied  Cigar  w         ^  |(  p 

Company.      _        _  .  .._a     St..  Chicago Keported  will  make  up  llaT  of 

ncw*pa.i>cf.  dainrtc  1-nw.ry  for  lot-**.  Polish 
r,.mpnt.y.  200  E.  <3r»nd  rttt*tt  Chx^ga. 

0ri«f  *  W««t  104  S.  Mictnmn  RN-1  ,  Chv 
r*so  Hii  wcut*«i  nCEOiini  of  Hi  S»n  M»nn- 
i net ii ring   Cnrnnany,   "Boio"   kiic*»«,  rkanef. 

ChlCe&BO. 

McJuBkin  A«J«rt.n»i  Company,  S  S.  W* 
hub  a  veil  nr.  Cbicajjo.    Kcpnrl«d  W 
list  ol  :ieui|>Apcrs  during  Jan« 
Motor  Car  Coenpyisy,  Detroit. 

M>Khall-Pa>u«t  AdvcrtiftiOJi  Cofnp«ny,  7  S 
I>c*fr>orrt  strrrt,  Ctitcigix  I'Ucmf  on!er» 
with  n*»nt»*iirri  for  Draltr  Huiel  Lompuy. 
*  DT»kc  HotrV  I-»k<  Short  Drive  and  Upptr 
Mtchigan  avenue,  Cbicago. 

Muaim-Konser  Contioany,  S\*  K,  Bread 
»tr«n,  Caluratiui.  Ohio-  General./  make  up 
Hat*  of  iicw.^pei.,  etc.,  dnnng  January  for 


American   Product*  Cor«r^nr,   food  producta. 

Hairy  Poner  Cemipafiy,  IS  W.  *4th  atrert, 
Srw  V«rV.  Gmrrally  nuke  up  luU  of  nwi- 
paixra  during  January  for  L.  r.  Henl»etn  * 
Bt«.,  "IlTatbd  a^■l  Satire,"  tlar fiord.  Conn. 

Prath«r-An«n  Advcrtiaing  C*mp«j»y.  SOB 
Vine  atrrel,  TjnHtinatL  Ha*  arcwrrd  •ee.oiml 
ol  Kenlon  Phj.rtt.acal  Company,  "Brown- 
atone,"  Covingt»«i,  Ky. 

Prank  Preabrey  Company,  4f6  4i>.  n»mif. 
\rw  V«»rk.  l'taced  ordera  w>th  -Nrw  York 
i(alr    nr»  hjiapt-rt   for    Saving*    U»nki  Afao- 

...11...',    ...   U.r    Sl.,tr    .  j    N  '  *  Mi    \\-  45lS 

•tree*.   New   York;  reftcwirii 
iracta  for   Sdrrditol  Whole 
Niagara  FalU,  N.  Y.;  tcport 
tttth   Mmruj.fr«   »Kat  liavc 
ii-. ii*  for  Itonni*   B    lompiny,  hair  n<1*  »rwl 
veiling!.  222  4th  avenue.  New  York. 

RadfWld  Advertising  Agancy.  i*  W.  33d 
atrcrt,  Nrw  York.  Will  Ulr  place  orders 
wrtlj  nr*Mi»pen  i>vr  Enecuiivc  Srrrice  Corp 
■ntforr,  22  W.  4.*d  atreet.  New  York.  Have 
•ecurr-i  arrount  of  Conaolidated  Sbipliurild- 
ing  Company,   Mount  Morris  Heights,   N,  Y. 

Kuthrauff  a>  Ryan,  4M  4ti>  avenue.  New 
York.  Have  secured  acenmnt  of  I  harJe*  VYil* 
Iiaiaia  Siurea.  niajl  ocder.  Broi.klyn  N.  Y. ; 
:iat»Ui  placing  orders  wt1>i  nrw»|.aivers  lor 
Siirrtlific  Keae^auch  Lahor Jtorits,  Scranton,  Pa. 

Siewart-Davia  Advcrtiaing  Agency.  Keinrr 
r.i.-lding.  Chicago     Renewing  newsnaper  coet- 


ngravore  arc- 


New  York. 

Charlea  H.  Puller  Coratonny.  Ik  .,  «->,  S. 
W:.b.ah  avenua,  Chicago.  Making  AOOO-Wne 
yraily  contract.  wlUi  newapapc/a  lor  ).  v». 
I:-:  »t  Company. 

H.  W.  Kauor  ft  Son.  Advertijing  Comoany. 
Lytton  Bldg..  Chicago.  Making  7,000- 
■  rally    contract,    with   new-paper,  ior 


Inc., 


I  win  make  up 
•  ry  for  Saaoo 


C».   R.  S. 
Barton 


a 

Renewing 


Zi  W,  45th 
contracta  foi 


Keatg 
Doratine 
.  York. 
K.rl  &  Wilson. 

Louie  V.  Urtny,  41  Hark  Row,  New  York 
Renewing  contract,  lor  Ed  rmauo. 

Donovan- Anwauong.  1211 
inuladelphi, 
nry  Viae  & 
Tlii.  company 

ESS 

Adyertiaing  Serrkn  Conapnny.  Kordkeirne. 
Hldg..  Toronto.  Conducting  a  majl  order 
campaign  lor  the  Toronto  Pleating  Company, 
l'.la  agency  boea  ita  Montreal  office  in  the 
Utuntmond  Bldg..  ia  .ending  out  copy  and 
in.trucuon.  to  a  llat  of  mantiiue  papers  lor 
the  Robin  Hood  Flour  Mil).  Company,  Ltd. 

Smith.  Dense  4V  Moore.  I.  am  ad  en  Bkfg.. 
Toronto,  Seeding  out  copy  and  order,  to  .a 
•  elected  li»l  of  new.papera  lor  Tucketta ,  Ltd., 
Hamilton,  cigar,  and  amoking  tobacooa. 

Advertising  Service  Company,  Dtummond 
Uh'B  ,  Montreal  Sending  out  order,  to  an 
ext.-ualve  list  ol  Canadian  new.napera,  (arm 
journal,  and  trade  paper,  (or  the  nonunion 
Oilcloth  and  Linolrnm  Coenpanv,  Ltd.,  Mont- 
real- Color  iniert!  in  magaiinea  will  alao  be 
taaen. 

Scott  gt  Scott.  Int^  220  W.  42d  Mreet.  New 
^'c.ri.-.  Tlaring  otdcra  with  PenneylvanU  and 
i  Hii.,  newtraner.  tor  the  ipring  adyertiaing 
..!  Lulerko  Co..  I'luladelphia.  Pa. 

Collin  Amtrtrong,  Jnc  ,  1461  Broadway.  Vew 
York.    Reported  making  new 
new  .papct*  for  United  Fruit  C 
ten-  Place.  New  York. 

N.  W.   A  yet  a   Son,  100  Che.tnut 
Philadelphia.     f.ually  make  an  li.t.  in  Jan- 
for   Kaynre  Company,  children- 


THE  MORNING  NEW  BERNiAN 


paper  of  Now  Bern,  N.  C. 

The  New  uVrntaii  i.  New  Bern't  home 
|iai,rr-lu«nr  ..wneil  ana  home  tian  for  the 
g,K*l    oi    it.    home,    hia.iue.a    men  and 

iMualriia. 

It  give,  more  local  new.  daily  than  any 
other  paper  serving  thi,  territory. 
It    thoroughly   covera   the  city    of  New 
Item,  and  the  .urrounrltnr 
rat  enco 


antering  the  larucat 
render,  excellent 
■a]  Ailverti.era. 


co-oy<ration  to  Na- 


REPREAENTEO  BY 
FROST,  LAND1S  A  KOHN 
New  York  All 


onlracts  wiih 
irocnpjkny,  17  Bat- 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  »d- 
than  any  other 
in  Westchester 


This  is  an  acknowledg- 
ment of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 

GEO.  B.  DAVID  &  CO. 

Forttigrt  Rapraaentative 

171  rVUdiaon  Ar«.    NEW  YORK 


^  PLAIN  DHALErXs  MARKET 

is  all  of  N.  Ohio 

The  Plain  Dealer 


FIRST 

in  automobile  advert  is  ing 

For  »m  }*+n  7>-t  N»wi  haa  cstrrirU  a  Uravr 
v.slum**  c4  automnM.  *&tTT*x*r*  tttaa  any 
<rfha*r  p*p«r  u  day*  a  <mk.  nM>rannc  or 
f.n.ir,-.  Ia  ivi v  The  N**-»  tarred  i 
than  any  other  ladiarvi  pap* 


|ndiana polls  News 


F'4 

Da. 


.faVerfroiv;  .Ifawj 


Uae  N.-W  on  .  1  Yen  Ba.ie 


"The  African  World" 
& 

"Cape-to-Cairo  Expresa" 

Publishrd    every    Saturday  in 
London. 
AGENTS  FOR  UNITED 
STATES 
Th.  World- WK.  AeWartMag 
Corporation  (lac.). 

No.  1 


Circulation  sells  in  New 
York  for  50% 
Daily  and  100% 
Sunday  than  any  other 
New   York  Morning 


World  Wide 

ADVERTISING  CORPORATIOM 

Advertising  Counsel 

On.  W«l  34th  St.,  Now  York 


BRIDGEPORT, 
CONNECTICUT 

THE 

Post-Telegram 

AT 

a  copy  h*a  more  than  fix  thmaa  ih* 
combined  drcolatic*.  of  Ita  two  eoaa- 
tem,it*TaHea  MtHftfl  at  J  eetita  a  cope. 

What  U  tuch  a  m«- 
i  to  yen? 


J,  Walter  Tbotnpaon  Company,  242 
aveaue-,  Nr*   Vo;k.     Reported  will  « 
i>r ra  agia|M-t   Itata  tn  Jannarr  for  Sttlpho 
thol    C'»mp*iiy,    14    Metiford    Urt-rt.  I 
Again     .  «-nr*virij;     newspaper  contraeta 
Andrew  I»rffna  Company,  "Woodbury  Facta! 
Soa pi,"    l  ttartrtnati, 

T Mangle  Scmn.  1U)  Broadway,  New  York. 
Placing  otdee*  wjio  newapaprTa  tar  Gilit>i>r.B 
Man-jUetutiDg  Company.  '"Diamond  Bitter 
Cognac. **  PlaCtDg  ordera  with  new»pap«rt  (or 
Amer -(Mr  MrdicaT  Product*,  New  York. 


The  North  Jr 
come    Irom    wW  . 
Thna,  thia  aection 


dtawa 
ant  m 
07 a  an  1  form  proa 


Aabury  Park 

oroqghly  covct.  I  Ml  t«rritory  anel 
roogn  it  lha  adverti.er  ia  alwaya  aa- 
red  ol  a  highly  rerntmitve  audience. 


Slamdn'J  Rtit  Care! 


\fr~ber  A  B.  C. 


Fraoat  R.  Nea-tnrup.  Special  Ka| 

JU  Filth  Avenue,   Neve   York  (Sty 


1.  L.YLX. 


TK.  anaalgaaraaUeat  at  tna  tva  laarUtag 
progreaalva  Jawtak  ag  ■  tiaiiat  ■  aa 
N»w  Yarn 

THE  DAY 

AND 

THE  WARHEIT 


The  Value  ol  any  newapaper  la  beat  re 
fleeter!  by  the  conioenea  o(  Ita  Adveetieera. 

Tilt:  HOUSTON  CHRONICLE 

LED  the  entire  State  in  total  Advertta- 
ii-  b  J  unrig  1919.  Led  the  etatire  Swath 
in  NatiotLal  Advert,  a  inc.  Car  net  ta>or* 
Oaaitfied  Ada  thai,  the  other  two  Hout 

ton 


ir. 


THE  CHRONICLE 


Nr.  York 

St. 


LEADS 

■U  other  Boston  erening 
Dcwgpapcrs  in 

Department  Store 

ADVERTISING 


A 

ANY 


utair,,  la. 


has  the  second 
largest  morn- 
ing and  Sunday  circulation 
in  Pittabu 


abnrgh.     ^  QDQg]  > 


Editor    &    Publisher    for    January    «.  1921 


ISEDJTQR&  PUBLISHER 

r  ,f   ^Ik     'fl'"''  <>M'"  l"i«hiij.W»  and  Adwrtiftt   limrnal  in  Amrrica  1921 

"-■■^  SUITE  1117.  WORLD  BUILDING,  NEW  YORK 


International  Year  Book 

January  22,  1921 


Partial  List 

of 

Exclusive  Features 


Idat  «4  dallr  n*w»p«t>on  of  tho  United  Stotoo 
Iclroxlotloa  AffurM,  odvertiaini'  1-otOO,  peo- 
uUtloo   ol   efllM,   liilod   oipnonoligojly  py 

Coonplotn  last  if  A.B.C.  nwnp^im  fctrcu* 
lotion  Arum  ■  ub-dlv»dod  oa  to  dtatrtimtion 

o«c.). 

Int  «t  Unltod  Statoo  oooropnpora 

(•»«".  Wltn,  WllifW   (ditto,  ,-n.n, 

:*ra,  advorHalag 

). 

_ompl.t.  ml  ol  nnnnnn  si  Eaclond,  Iro- 
Und.  Scotlond  ond  Wak..  .HI,  ,ild.tK 
rotoa  Mid  otr  population*. 


Complete  II. t  ol  Wuhi»il«  corrooponaenl* 
ond  too  nowtpoporo  -buh  they  roprtoonl. 
.  Hot  of  iorotfn  corrtopoBdoM.  in  tho 


L«|.m"".i,T,"',i  Gona^rT 
Dtroeuo-y  *nd  detailed  hi!  emotion  of  every 

university  of  Journal  lent  of  tho  world. 
I>etaila  of  production,  consumption  ond  price 

of  nrwaptint  in  cvnr  <  nun  try. 
Details  of  »w  novo  an  ikea  of  too  world. 
Detailed    MofiMtJoti   of   ceaaatnusdcation  by 
telewropb  ond  coble,  includtaa;  routoo  ond 


rotoo. 
Le*el  dock 


of  if».  both  i 


•a  ond  edver- 


■I  of 
*  world 


THE  ONLY  BOOK 

IN  WHICH  CAN  BE  FOUND 

50,000  Answers 


to  vital  questions 
— newspaper* 
—news  print 


— news  services 
— advertising-  rates 


— recognized 
— advertising  clubs 
— newspaper  organizations 
— Washington  corres 
nd 


corrc 

— foreign  newspapers 

id  hundreds  of  other  depart- 


As  eatmordina-ry  rafrular  nctition — Advertiaing  told  at  regular  rotoo  regerdlea* 
of  increnopd  circulation — Form*  cloae  January  19 — Wire  reeervatioa  of  apace 


Digitized  by  (Joogle 
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The  Advertising  Outlook 

for  1921 


To  those  who  permit  themselves  to  become  filled  with  apprehension  that  all  business  is  going 
to  smash,  merely  because  volume  of  advertising  is  endeavoring  to  swing  back  to  the  point  where  it 
would  have  been  had  there  been  no  World  War,  this  statement  may  prove  of  value. 

Total  volume  of  advertising  in  the  New  York  daily  newspapers  each  year  since  1913: 

1913    99,142,802  line* 

1914    94,026,710  44 

1915    95,782,276  " 

1916    104.411.585  " 

1917    108.060,978  44 

1918    106,055,622  44 

1919    145,879,360  44 

1920   ,160l,000,000  44 

•Estimated. 

It  is  probable  that  these  figures  reflect  conditions  all  over  the  country.  The  only  figures  we 
have  available  for  the  United  States  arc  those  concerning  89  newspapers  in  18  of  the  larger  cities  in 
the  country  for  the  years  1918  and  1919. 

1918    631,313.333  line* 

1919    879,662.250  44 

The  gain  for  the  New  York  newspapers  1919  over  1918  was  39,823,747  lines,  or  37  per  cent., 
while  that  for  the  18  cities  was  248,348,917  lines,  or  39  |rt  cent. 

A  gain  of  10  per  cent,  for  1920  over  19IQ  for  the  New  York  newspapers,  or  a  total  of  51  per 
cent,  gain  1920  over  1918,  gives  us  an  indication  of  the  development  which  has  taken  place. 

What  About  1921? 

In  view  of  the  fact  that  advertising  rates  have  been  increased  materially  over  1914  and  that 
we  are  probably  destined  to  pass  through  a  period  of  readjustment  we,  canrot  e*|>ect  to  continue  on 
the  basis  of  1920  or  even  1919. 

Notwithstanding  the  enormous  swing  of  large  volumes  of  foreign  advertising  from  the  general 
mediums  to  the  newspapers  as  evidenced  on  every  side,  we  can  hardly  exjxvt  to  maintain  the  inflated 
basis  of  1919  and  1920. 

Business  generally  is  going  to  require  the  beneficial  results  of  advertising  more  than  at  any  time 
since  1908-9. 

A  sane  estimate  of  the  total  volume  for  1921  for  the  New  York  newspapers  would  >eem  to  be 
i2o,ooo,(xx)  lines,  which  will  mean  more  business  than  in  any  normal  year  in  history,  or  about  20  per 
cent,  alxjve  the  average  normal,  1913  to  1918  inclusive. 

Business  for  1921  will  probably  be  far  above  the  pre-war  normal,  but  there  will  be  those  who 
find  it  difficult  to  believe  that  any  recession  does  not  mean  bad  business. 

Those  who  seek  to  reduce  expenses  by  reducing  advertising  too  radically  will  suffer  more  seri- 
ously than  those  who  maintain  a  reasonable  volume  employed  most  effectively  in  their  newspapers. 

The  New  York  Globe  is  fixing  its  1921  budget  upon  the  basis  of  reduction  in  the  volume  of 
advertising  indicated  herein.  If  the  volume  is  heavier  it  will  help  reduce  manufacturing  costs  and  adver- 
tising rates. 

JASON  ROGERS 


MEMBKR 
A.    B.  C. 


The  New  York  Globe 


1  7  0,0  o  0 
A  DAY 


THIS  ISSl  I       1921  WILL  SEE  REVOLl  Tl<>\  /\    If  TOMOlllLE  SALES  METHODS" 


&  PUBLISHER 


The  Oldest  Ftelis&rr  and  Advvrtin,™ 


M»r  II.         •«  lh«  Po.t  0*m  .1  Ntw  York,  N.  Y..  undw  !».<•  act  <rf  Mjith  J.  1»» 
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The  Business  Stabilizer 


A  year  or  two  ago  the  manufacturer  was  swamped  with  business. 

Today  his  orders  are  being  canceled,  his  prices  are  dropping,  his  mills— in  many 
cases — shutting  down. 

What  is  the  trouble?  Uncertainty.  Unsteady  markets.  Lack  of  confidence  on  the 
part  of  buyers.   Lack  of  courage  in  the  man  who  sells. 

Business  is  shaky.  But  business  can  be  made  good.  Business  can  always  be  good 
when  it  is  gone  after  in  the  right  way. 

It  needs  courage.  And  Confidence.  And  vision.  It  needs,  above  all  else,  the 
great  business  stabilizer — 

Advertising. 

Advertising  that  restores  public  confidence.  Advertising  that  creates  demand,  in- 
creases production,  and  keeps  the  wheels  humming.  Advertising  that  steadies  markets. 
Advertising  that  stabilizes. 

For  the  past  few  years  advertising  has  often  been  used  as  a  spectacular  plaything. 
Today  it  is  a  grim  necessity.  The  time  to  splurge  has  passed.  The  time  to  use  it  sanely, 
steadily,  consistently,  has  come. 

Advertise.  But  advertise  wisely — where  expense  is  minimized;  where  business  can 
be  developed  to  the  highest  point  of  activity. 

Where  can  that  development  be  more  effective  than  in  the  great  Chicago  Market 
where  one  newspaper,  through  its  400,000  circulation,  creates  a  field  for  advertisers  of 
over  1,200,000  possible  buyers? 


THE  DAILY  NEWS 

First  in  Chicago 


Digitized  by  Google 
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-r— ^ — 
THE  RIGHT  MARKET  IS  ' 

Pennsylvania 

iiTO  GIVE  INTENSIVE  CULTIVATION  THROUGH  DAILY  NEWSPAPERS 

Merchandise  of  all  kinds  is  in  demand.  Working  people 
are  putting  their  wealth  into  better  clothes,  better  homes,  bet- 
ter furniture. 

Pennsylvania  is  a  largely  urban,  busy  state,  with  8,720,017 
people  who  look  to  their  newspapers  for  their  wants  from 
baby  carriages  to  breakfast  foods. 

Dotted  closely  over  the  state  are  thriv  ing  cities  and  towns 
— each  one  potentially  a  profitable  distributing  point  for  your 
product — each  a  market  center  for  a  hustling  community,  with 
railroads  and  trolley  lines  "spider  webbing"  in  every  direction. 
Density  of  population  and  diversity  of  needs  makes  Pennsyl- 
vania an  ideal  market  for  the  alert  advertiser. 

Mr.  Advertiser,  get  after  this  territory.  It  is  mighty  worth 
while. 


Cireu-  2,500  10,000 

lation  Lines  Lines 

•Allentown  Call  (M)  Ittm.  (B)    -11,255  .10  .10 

•Alcona  Mirror   (E)    22,530  .06  .06 

Altoona  Timea  Tribune   (11)    15,049  .05  .05 

Beaver  Falla  Tribune   <E)     5,413  .025  .025 

Bethlehem  Globe  ■■   (E)     7,235  .04  .04 

•Cheater  Time*  and  Republican  (MAE)    15.216  .065  .05 

Coateaville  Record   (B)     5.267  Ml  .021 

Connellaville  Courier   (E)     5,182  .0179  .0179 

•Eastern   Express    ..(E)     11,556  .04  04 

Eastern  Free  Presa...       ■■  (E)    13.648  .05  .05 

Erie  Dispatch  (M)  Herald  (B>  (MAE)    17.667  .065  .065 

Erie  Diapateh-Herald   ...CM    12,518  .07  .07 

Franklin  Newa-Herald   (E)     6,650  .045  .04 

•HarrisbuTg  Telegraph   (E)    32,558  .095  .095 

Johnstown  Democrat   (M)    10,990    0425  .0425 

•Lancaster    Intelligencer    and  Newa. 

Journal   (M&E)    26,266  .10  .10 

Government  Statcmenta.  October  lit.  1920. 

•A.  B.  C.  Publisher's  Statement,  October  1st,  1920. 


Cireu.  2,500  10.000 

lation  Linea  Lines 

Lebanon  Daily  News  (B)  8,511  .033  .035 

New  Castle  Newa   (E)  12,349  .0357  .0357 

OU  City  Derrick   (If)  6,467  M  .035 

Philadelphia  Record  (M)  109.573  .25  .25 

Philadelphia  Record   (8)  117,132  -25  M 

•Pittsburgh  Dispatch   (M)  56,178  .17  .15 

•Pittsburgh  Diapatch   (S)  70,382  .22  .18 

Pottaville  Republican   (El  11,357  .055  .043 

Scranton  Republican   (M)  31,153  .12  .10 

Scranton  Timea  (E)  34,001  .12  .10 

rtSharon  Telegraph   (E)  5,554  .03  JOS 

Warren  Mirror   (E)  3,211  .0179  .0179 

•Washington  Observer  A 

Reporter   (MAE)  14,959  .06  OS 

West  Cheater  Daily  Local  News  .  .  (E)  12.284  .03  .03 

Wilkes-Barre  Times-Leader   (E)  18,037  .05  ,05 

York  Gazette  A  Daily  (M)  15,014  .045  .045 

ttGovernment  Statements,  April  lat,  1920. 
••A.  B.  C.  Report,  April  lat,  1920. 
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Separate 
Dwellings 
390.000 


Metropolitan  Population:  3,000,000 

National  Advertising 

in 

Philadelphia 

These  three  things  expressed  in  your  advertisements  will  bring  you  sales: 

1.  — What  are  you  selling? 

2.  — How  much  is  it? 

3.  — Where  can  it  be  bought? 

One  of  the  beauties  about  advertising  in  the  Philadelphia  Bulletin  is  that 
it  so  thoroughly  meets  the  sales  requirements  of  national  advertisers. 

Dominate  Philadelphia 

You  ean  at  one  cost  reach  the  greatest  number  of  possible  consumers  in 
the  Philadelphia  territory  by  concentrating  your  advertising  in  the  newspaper 
"nearly  everybody  reads'* — 

The  Bulletin 

The  paid  average  circulation  for  the  year  1920. 


copies 
a  day 


No  prize,  premium,  votintf  coupon  or  other  artificial  method* 
of  stimulating  circulation  have  evrr  been  u*ed  by  The  Bulletin. 


EDITORS  PUBLISHER 


Issued  every  Saturday— forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication— by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Build- 
ing, 63  Park  Row,  New  York  City.  Private  Branch  Telephone, 
Member  Audit  Bureau  of  Circulations. 
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REVOLUTION  IN  AUTO  SALES  METHODS  AT  HAND 


Must  Now  Sell  Cars  Competitively — Much  More 
Be  Used,  But  It,  Too,  Must  Be  Sold  on  Merit 


Will 


]WEWSPAPER  publishers  who  be- 
"  lievrd  that  the  Ixittom  had  dropped 
out  ot  the  automobile  advertising  for 
1921  will  be  surprised,  and  agreeably  so. 
when  they  figure  up  their  totals  next 
December,  because  the  makers  of  motor 
ran,  trucks  and  accessories  ai»d  the  men 
aha  sell  them  have  awakened  tn  the  (act 
that  they  must  get  quick  results  frnm 
now  an-  The  day  of  selling  motor 
products  like  a  postmaster  sold  stamps 
has  passed.  We  are  entering  an  era  of 
salesmanship  and  Competitive  selling. 
That  means  getting  quick  results.  Quick 
are  achieved  by  newspaper  ad- 
d  motor  officials  are  begin- 
ning to  sec  it  in  that  light,  so  that  1921 
will  be  a  newspaper  advertising  year, 
and  not  so  much  a  magazine  year  as  in 
the  past  ' 

Bulk  for  Newspapers 

Also  it  should  be  borne  in  mind  that 
when  some  of  these  advertising  men 
•t-fcr  to  magazines  they  include  the  trade 
papers  that  reach  the  dealers.  There- 
fore, to  be  accurate,  the  newspapers  will 
carry  the  l.ulk  of  the 
tlie  trade  papers  reac 
will  carry  mure,  while  the 
a?:nes.  as  a  class,  will  carry  less. 

If  the  motor  industry  spent  at  least 
$10».000.000  in  1920  for  advertising,  is  it 
going  to  spend  that  much  in  1921  ?  Yea. 
But  instead  of  the  newspapers  getting, 
say.  perhaps  SO  per  cent,  to  put  it  high, 
and  the  magazines  the  rest,  in  1921  it 
looks  now  as  if  the  papers  wilt  get  the 
larger  share,  according  to  general  opin- 
ion of  men  in  touch  with  the  industry, 
because  the  competitive  salesmanship  era 
has  arrived  and  must  be  emphasized 
vspapers.  just  how  much 
the  proportion  will  be  must  de- 
1  upon  the  salesmanship  of  the  motor 
'  ations  from  the  high  executives 
to  the  small  dealer,  for  the  myriad  Alad- 
din lamps  in  the  industry  have  been 
lost— extinguished 

Take  the  10  larger  cities— by  that, 
cities  whose  population  according  to  the 
census  a  few  years  ago,  not  the  official 
figures,  passed  500.000.  They  are  Bos- 
ton, Baltimore,  Brooklyn.  Chicago, 
Detroit,  New  York,  Philadel- 
Los  Angeles.  St.  Louis  If  an  av- 
_  were  struck  on  motor  advertising 
it  would  reach  at  Vrast  $1,000,000  for 
each  city  last  year.  Take  10  more  like 
San  Francisco,  Milwaukee,  Atlanta. 
Jacksonville.  Indianapolis.  Minneapolis, 
Washington.  Seattle.  Kansas  City  and 
Portland.  Ore.,  close  tn  die  500.000 
mark,  possibly  over  it  now,  There  cer- 
tainly was  SO  per  cent  of  the  total  in 
the  first  10  spent  in  the  second  group. 
That  is  a  total  of  $15,000,000, 

There  are  some  150  other  cities  large 
enough  to  be  classed  as  worth  mention- 
ing among  popular  places.    Give  them 


By  JAMES  T.  SULLIVAN 


Kuirots.-si.  Note.— Mr.  Sullivan,  who  is  automobile  editor  of  the  Boston 
Glebe,  is  known  nationally  in  automobile  circles.  He  was  one  of  the  pio- 
neers in  hit  sf  trial  branch  of  newspaper  work  and  for  years  has  been  in  in- 
timate touilt  with  the  motor  industry  and  closely  associated  with  tts  de- 
t*elopment.  Hts  observations  in  this  article,  written  exclusively  for 
Eorroa  &  Pt  nusttrji.  art  based  on  actual  conditions  at  this  week's  Na- 
tional Automobile  Show  in  \eti  York  City,  which  advertising  manager i 
of  automobile  concerns  and  of  newspapers  look  upon  as  the  key  to  the 
19-1  business  situation. 


a  minimum  of  $50,000  each  and  the  total 
now  is  $22750.000.  This  refers  practi- 
cally to  display.  Add  $7,500.0(10  for  a 
maximum  to  include  classified  and  it  is 
about  $JaOOO/X».  With  the  hig  volume 
in  magazine  and  tradr  ami  farm  period- 
icals the  $100,000,000  is  not  overdone. 

Therefore,  if  the  papers  got  $30,000,- 
000  last  year  they  are  more  likely  to  get 
at  least  a  50  per  rent  increase  next  year. 
Which  would  be  a  total  of  $45,000,000. 
That  is  a  flat  minimum  when  one  con- 
siders that  increased  rates  will  mean 
more;  that  they  will  not  have  to  carry 
as  rmirh  lineage  and  (.zblicitv ,  therefore 
the  net  results  will  be  much  better.  It 


is  not  imaginative.  Here  is  an  analysis 
of  conditions  as  they  prevailed  last  year, 
and  what  the  future  has  in  store  for 
the  industry. 

In  the  Spring  of  1920  the  people  were 
fed  up  on  Hie  shortage  of  cars  and  the 
need  oi  getting  orders  in  early,  Tht 
public  believed  it  because  they  read  il 
in  the  newspapers.  And  they  found  thai 
the  newspapers  told  the  truth.  There- 
fore  the  dealers  had  to  fight  to  get 
enough  cars,  and  many  buyers  waited  and 
waited  for  their  machines. 

It  did  not  require  much  of  a  selling 
organization.  There  was  time  to  play 
golf  and  go  on  week  end  trips.  This 


NEWSPAPERS  MADE  PINCH-HIT  OF 

FOR  AUTOMOBILE  INDUSTRY 


IN 


By  STEVE  HAMNICAN 

Advertising  Manager.  Stun  Motor  Car  Company  of  America.  Inc. 

EWSPAPERS  played  a   greet   part  in  the  wonderful  raeeeH  of  the 
National  AutomobiU  Show  held  at  Grand  Central  Palace,  New  York,  thii 
They  spread  the  optimism  so  essential  to  rumba*  the  pessimism  that 
has  been  filtering  through  the  automotive  industry  for  sometime. 

Advertising  and  publicity  was  indeed  a  grand  feature  of  the  show  from 
the  standpoint  of  newspaper  men.  For  the  first  time  in  the  history  «f  the 
■how  real  selling  appeal  waa  prominent. 

It  doesn't  seem  possible  that  there  can  be  today  a  single  person  who 
read  the  newspapers  doling  the  show  or  who  attended  the  show  and  read 
any  of  the  numerous  adSrertiaemetits  who  does  not  feel  thai  the  automobile 
■a  truly  a  neerMity.  There  mar  have  been  some  who  swung  their  way  into 
Grand  Central  Palace  al  the  opening  of  the  New  York  automobile  show  who 
expected  to  view  the  last  remains  of  a  mueb-talked-ebout  industry.  If  they 
did,  they  were  converted  long  before  the  show  had  even  hit  its  stride. 

Trade  forecasters  and  prophets  waited  patiently  for  the  opening  of  the 
automobile  show.  When  the  sales  slumped  along  with  all  other  commodities, 
there  was  a  whirl  of  pessimism  filtering  through  the  arteries  of  the  automo- 
bile world.  Manufacturers  marked  lime  with  a  weather  eye  on  the  future. 

There  were  some  eights-nine  automobile  manufacturers  displaying  their 
wares  al  the  >-how  along  with  nearly  two  hundred  accessory  manufacturer*. 
The  displays  filled  four  floor>  of  the  Grand  Central  Palace.  The  Palace  was 
swarmed  wilh  anxious  crowds  from  the  opening  of  die  doors  Saturday  after, 
noon.  What  seemed  to  impress  the  exhibitors  most  favorably  was  that  the 
crowds  were  reallv  interested  in  the  cars,  and  this,  acrnriling  to  the  dealers, 
means  that  the  buying  public  has  again  entered  the  market. 

As  an  advance  agent  of  prosperity  to  the  motor  ear  industry,  the  show  is 
fully  prosing  its  worth.   Already  the  numlnrr  of  prosperts  listed  with  dealers 
will  be  few  idle  momenta  along  automobile  row  between 


turn  in  eon- 


caused  some  of  the  old-lime  salesmen  lo  ga 
ditions. 

Even  the  casual  observer  of  the  show  cannot  help  hut  notice  the  rednc. 
lion  in  the  number  of  limousines  and  town  cars  as  compares!  with  the  dis- 
plays of  other  years.  Newspapers  came  lo  bat  in  the  pinch  i 
knocked  the  pellet  for  a  home  run.  In  this  instance  the 
Newspapers  were  pineh-hitting  for  the  automotive  industry. 


»ut  the  Summer.  Then 
there  was  a  let-up  in  the  Fall.  It  was 
somewhat  surprising  to  dealer*  and 
manufacturers  There  waa  not  an  ab- 
solute end  to  buying,  but  compared  to 
the  big  volume  of  Spring  and  Summer 
sales  it  waa  like  a  drop  in  temperature 
suddenly— not  really  cold  weather,  but  it 
felt  cold. 

The  makers  continued  producing.  The 
big  distributors  kept  receiving  their  al- 
lotments. Then  the  banks  began  to 
tighten  on  credits.  Beginning  at  the 
bottom  the  small  dealer  in  the 
town  who  accepted  a  used  car  in 
from  his  neighbor  and  took  timt 
merits,  with  perhaps  a  horse,  or  a  cow 
or  a  piece  of  land  for  security,  found 
himself  in  a  snarl.  His  bank  refused  to 
finance  his  motor  buying.  And  he  had 
to  send  the  cars  back  to  the  distributor. 
The  distributor  had  paid  for  them.  His 
credit  was  good,  but  not  clastic  enough 
lo  cover  all  his  dealers.  So  Use  makers 
began  to  hear  from  the  distributors. 

The  Only  Answer 

There  was  only  one  answer— curtailed 
production.  The  cars  on  hand  had  to  be 
absorbed.  Prices  began  to  come  down 
in  some  factories.  Some  newspapers, 
who  had  fed  the  dealers  on  publicity 
plentifully,  thought  the  right  thing  to 
do  was  spread  eagle  the  price  cuts,  and 
this  hurt  all  the  dealers  and  the  indus- 
try generally,  as  it  put  the  buyers  in  a 
mood  to  hold  off.  Then  the  buyers  went 
shopping  and  they  made  some  trades 
advantageous  to  themselves,  but  not  to 
the  dealers. 

Plans  that  the  advertising  managers 
had  made  last  Fall  for  newspaper  and 
magazine  advertising  for  1921  bad  to 
be  revised  because  the  big  chiefs  ordered 
curtailment  all  along  the  line.  Bankers 
who  had  poured  in  their  money  to  mo- 
tor concerns  began  to  do  a  little  inves- 
tigating, asking  questions  about  expendi- 
tures, among  other  things  advertising. 

1920  Waa  Biggest  Year 

Dealers  who  were  on  a  50-50  basis  said 
they  would  do  no  more  advertising  for 
the  present.  And  December  began  to 
show  a  falling  off  in  newspapers 
throughout  the  country.  Advertising 
plans  for  1921  are  up  in  the  air  now. 

Yet  1920  was  a  big  advertising  year 
for  the  papers  from  a  motor  standpoint 
Newspaper  men  from  some  of  the  log 
cities  at  the  New  York  show  say  that 
they  showed  a  gain  that  would  average 
something  like  15  to  20  per  cent  for  a 
general  average  spread  everywhere.  That 
may  not  sound  large  until  it  is  analyzed, 
When  one  realizes  that  there  was  no 
big  Goodyear  schedule  of  some  20  pages 
or  so :  big  lineage  from  Firestone :  some 
other  tire  accessory  makers  who 
or  had  started  campaigns 
it  left  a  big  hole. 


6 


Editor   <ft    Publisher   for    January    IS,  1921 


imsrWi* mM  cur  and  truck  maker*. 

Take  the  New  York  show  Issues. 
The  njattuiactorcrs  tame  to  New  York 
at  .  a  time  when  their  factories  were 
rlneed  or  riraning  on  part  time.  But 
molt  oi  them  saw  it  was  necessary  to 
advertise.  They  did.  But  nut  so  ex- 
tensively as  last  year,  The  New  York 
papers  carried  about  30  per  cent  oi  the 
lmcage  that  they  did  a  year  agu.  There 
is  this  factor  to  consider,  however.  A 
year  ago  New  York  had  a  National 
Truck  Show.  There  were  some  large 
truck  advertisements.  Therefore,  while 
th<-  papers  carried  but  some  30  per  cent 
of  last  year's  total,  .eliminating  a  Na- 
tional Truck  Show  this  year,  the 


fisTires,  and  there  were  said  to  be 
50  per  cent  of  the  1920  totals. 

A  Very  Healthy  Sign 

III  the  face  of  all  the  troubles  of  the 
makers  this  was  very  good ;  in  fact,  a 
real  healthy  sign  for  the  newspaper? 
When  the  show  is  over  the  makers  will 
go  bark  and  begin  to  check  up  results. 
Here  is  what  they  will  find.  First,  a 
lot  of  distributors  feeling  very  well  dis- 
puted toward  1921  business  because 
mail)  sub-dealers  were  here  ami  they 
(eel  people  will  buy  cars  again,  Ex- 
penses for  the  New  York  Show  were 
very  much  less  than  any  other  year. 
The  factory  organisations  brought  to 
New  York  were  smaller.  There  were 
fewer  big  dinner  parties  running  into  the 
lh(  tisands  with  the  factory'  W!nK  all 
the  costs,  There  were  intensive  talks— 
heart-to-heart  talks  between  factory  men 
and  dealers— so  that  all  might  get  the 
real  perspective,  in  fact 


As  a  result  everyone  seems  to  now 
h.ise  his  feet  on  the  ground:  to  have 
dr<  pped  from  the  clouds,  and  to  have 
determined  tn  get  down  to  bussiiKSS ;  to 
merchandise  motor  cars  and  other  sup- 
plies like  otlver  commodities.  And  the 
big  men  in  the  industry  are  glad  that 
they  have  reached  such  a  stage,  for  the 
other  was  unhealthy. 

From  this  time  on  it  it  the  newspapers 
that  will  benefit.  The  manufacturers 
have  learned  the  lesson  that  they  must 
net  quick  results.  The  advertising  man- 
agers know  that  the  quick  results  come 
from  the  newspapers.  The  distributors 
know  that  the  people  in  their  home  placet 
read  the  papers,  and  the  sub-dealers  have 
know*  it  a  long  time.  In  the  newspa- 
pers the  advertising  carries  the  name, 
the  street  number  and  the  telephone 
number  of  the  dealer.  The  readers 
know  where  to  go  to  get  the  facts  about 
the  car.  They  know  their  neighbors  who 
have  cars  and  talk  about  them. 


Cat  to  Buyers  Quickly 

The  makers  must  get  to  the  buyers 
mnckly  through  their  dealers  to  keep 
i heir  factories  going.  The  factories  are 
opening  up  and  production  is  beginning 
to  get  under  way,  not  normal  to  be  sure, 
hut  producing  something.  It  is  said  by 
some  of  the  men  in  the  industry  that 
there  are  something  like  140.000  cars  in 
warehouses  throughout  the  country  to- 
day. When  Spring  comes  that  number 
will  be  absorbed  quickly,  even  though  it 
sounds  largr.  Then  the  buying  will  lake 
caic  of  the  production  as  it  comes  along. 

People  are  buying  cars  now.  They 
seem  to  have  reached  the  conclusion  that 
the  end  of  price  cutting  is  here;  that 
<>n<  might  as  well  buy  now  if  they  need 
a  car :  and  it  is  a  well  known  fact  that 
a  motor  car  is  one  of  the  first  things  a 
person  gets  when  lie  has  some  money, 
and  the  last  thing  he  disposes  of  when 
lie  it  going  broke. 
Wit*  these  facts  in  mind  the  men 
of  big 


nies,  in  a  number  of  instances,  say  that 
in  1921  they  will  curtail  the  total  of 
magazine  advertisements  and  increase 
the  lineage  in  the  newspapers.  With  big 
production  and  plenty  of  contracts  ahead 
to  insure  steady  production  it  was  felt 
that  national  advertising  was  necessary 
to  give  their  product  prestige.  They  felt 
it  carried  the  message  of  the  car  and 
truck  to  many  places  that  led  to  inquiries 
and  sales.  They  do  not  say  that  it  is 
going  to  be  cut  off  entirely.  But  they 
do  say  that  they  must  work  in  closer  co- 
operation with  the  distributor  and  deal- 
er, which  means  carrying  the  message 
home  to  (lie  man  and  woman  in  the 
town  on  the  page  with  the  story 
the  big  social  event  the  readers 
or  something  of  that  sort. 
And  some  of  these  advertising  men 
now  are  considering  that  it  might  be  a 
«i:iwl  idea  to  sell  the  public  on  trans- 
BDflMiofl  by  having  a  certain  percentage 
of  their  advertisements  deal  with  this 
suliject  rathrr  than  details  about  their 


product.  They  are  figuring  on  how  to 
carry  the  whole  story  home  to  the  peo- 
ple, for  the  general  public  realises  the 
necessity  of  the  motor  vehicle,  but  there 
is  always  a  big  part  of  the  public  that 
matt  be  told  by  facts  and  figures.  The 
National  Automobile  Chamber  of  Com- 
merce has  tpent  some  of  its  money  in 
backing  up  the  industry  by  large  copy  in 
New  York.  It  will  do  it  in  Chicago. 
This  is  the  start  of  what  may  be  devel- 
oped along  the  lines  of  the  National 
Canners*  Association  and  other  such  as- 
sociations that  have  carried  the  message 
to  the  people  through  the  press. 

The  Chicago  show  will  come  in  two 
weeks.  There  will  be  more  advertising 
mpy  out  in  the  papers  there  than  was 
usrd  in  New  York.  More  makers  will 
exhibit  There  will  be  a  better  feeling. 
And  the  good  work  achieved  here  will 
be  augmented  there.  Then  the  local 
shows  will  benefit  throughout  the  coun- 
try when  the  results  begin  to  come  in 
from  orders 


YORK  1920  ADVERTISING  12 
GREATER  THAN  IN  1919 


MEW  YORK'S  .tallies  printed  160,759,- 
\3tV3  agate  lines  oi  advertising  during 
1920.  against  145,879,319  lines  in  1919,  a 
gain  of  almost  12  per  cent,  according  to 
the  New  York  Evening  Post  Statistical 
Hureau  In  the  totals  comparing  1920 
with  1919,  the  former  figure  appears  as 
15?.ri91,3K3.  as  the  Brooklyn  Times'  line- 
age for  1919  was  not  recorded  and  its 
1920  total  was  not  included  in  the  addi- 
tion. Leading  the  list  in  amount  it  the 
Times,  with  23.447.395  lines,  a  gain  of 
3.913,753  lines  over  the  1919  total.  The 
Morning  and  Sunday  World  printed 
18.152.009  lines,  a  gain  of  332,740  line! 
over  the  previous  year,  while  the  Evening 
World  printed  9,789,770  lines,  a  gain  of 
1,881.886  lines  over  1919.  The  Tribune's 
gain  was  2.059.240  lines,  its  1920  total 
being   10.197,262   lines.    The  Brooklyn 


Eagle  primed  13,403,456  lusts,  for  a  gain 
of  1.958J98  lines. 

Th(  Herald's  total  from  January  31  to 
December  31,  1920.  was  11,421,037  lines; 
the  old  Sun  during  January.  1920,  printed 
792,854  lines,  and  the  old  Herald  had  a 
January  total  of  614 .200  lines.  Added, 
these  figures  give  the  1920  total  of  the 
paperi  which  the  Herald  now  stands  for 
of  12JJ28.091  hnes.  In  1919,  the  Sun 
printed  6.573.236  Imej  and  the  Herald 
printed  8,734,682  lines,  a  total  of  15.- 
307.918  lines.  In  other  wordt,  the  new 
Herald  s  total  for  1920  is  a  gain  of  95 
per  cent  over  the  old  Sun't  1919  showing 
and  a  gain  of  46  per  cent  over  the  old 
Herald's  figures  for  the  previous  year. 

The  figures  for  the  yeart  1920  and  1919 
and  comparative 
to  1914  follow: 


•  P»n»  -, 

1920  1919  I''.'  1*1(1 

10.1*4  10.616      American    10.8*0.294  lll.tV0.64J 

11.446  11.701       Brooklyn   Eagle    ] 3 ,403.456  11.445.058 

1J.su                   Brooklyn  Tumi    13.Oo7.98r>   

4.29*  3.959     ToaunKTcial    J,«*l.»*4  tMt/m 

7.  !06  7.604     'Evening  Journal    9.985,090  9.  579.660 

5.316  5.170      -Evening  Mail    6.441,770  4.824.119 

7.092  6,321      -Evening  Pool    5,628.471  4.490.629 

6,1*2  6.5*8     -Evening  Sun    *.9SJj,»J8  »,4Jl,293 

7.0J4  »J04       Evening  Telegram    7.S38.5J0  9.192.79$ 

7.120  6«04      -Evrru'ng  World    9.7*9.770  7.907.IS4 

5,896  6,240      T.lobe    8.056.8J5  S,J9!.112 

1724  10,430      t  Herald    1614,200  «,734,682 

[9.77ft                    Herald    It  1,421 ,017   

•l4,2t2  ...      'News  (TaNoldl    1.335.916   

7.77*  5.«*4       Standard  Union    8.S96.922  7,141.2*8 

I***  ".52»      1m»    1792,854  6.57J.236 

15.440  14.302       Timet    2J.447.J95  19.5J1.642 

10,42*  10,212       Tribune    !0.1«?,2»2  8.138.022 

11.252  IJ.540       World    1MJ2J009  17.S19.269 

1X1,721  ij7~297          T«Ult    T$7.69ijW  14S.I71M19 

Brooklyn*  Timnltgwi  not  included  in  t 
were  n 


48,652 
1.958,39* 


599.6S6 
405,430 
1  617,651 


I.654.26S 

sujor 


1.455,654 

J.913,753 
2.059.240 

JJ2.740 

1 1  Jl  2.064 
Net  latin 


1919 


COMPARATIVE  TOTALS 


American   

Brooklyn  KaK^c 
Itiooklyn  Time, 
("tiinenrrciat  . . . 
K.ening  Journal 
Evening  Mail.. 
Evming  Foot.  . 
Evrning  Son. . . 
Evening  T'lerrar 
Evening  World- 

<71i.ht  

(Herald  

Herald   I 

New,  (ToMoid)' 
Standard  Union 

tSun   

Time  

Tribune   

World   


1920 

10.861. .HI 
13.40J.4S6 
1J.C67.9S6 
1,461.694 
9,9«S,090 
6.441,770 
S.628,4n 
*,9SR.'$* 

i  ;,5J».;jo 
9,7*9,770 

S.0S6.S.1S 
|6|4,MO 
11.421.11.17 
•I.JJS.9J6 
8.506,9.' .> 
«  ••  '  -S4 
2.1.447.  I'll 
10.197,262 
I8.I52.C09 


1919 
l".S.J,b42 
11.445,0511 

t  

2  M  !,»■<* 
1,171  •  Wl 
4.H24  119 
4,490.629 
1.421. 292 
9,1»2.79$ 
7.907.8*4 
8.J95.112 
8.7J4.682 


t 


1919 

8,954,91! 
8.542.714 

»  

I.S4I.547 
7,1' J. SH6 
4,174.098 
J.783,959 
3.4;7.0fl« 
7.806.620 
4.922.2SJ 
5. .  •  ,'  r,  » 
6.595.075 


1917 
9.300,672 
9,0fcf<.947 

|  

1,861.18$ 
7,2Jn,frW, 
4.8M.  •  7* 
1.847.922 
5,416.317 

$!ite'.622 

5.470.140 
7.J09, 2?s 


1916 

9.JJ.0,8'J5 
9.376,572 

»  

t  

7.04!  •■''6 
4  '.4v  .^s 
3, 790.898 
5,721  3v9 
7.122.720 
4,921.3111 

"!''!  «"• 


191$ 
M.79-12 

8,987.118 

*.  

}  

t  -17.617 
4.516.760 

.1.51  -.064 
■<  -79.597 
6,941.717 

3.199,102 
$.547,018 

7.-43.4326 


1914 
«  888,782 
9.097,925 

!:::::::: 

7,010.54$ 
4.120.4J5 
J.411,946 
4.37J.470 
6.919.494 
!  I.5S.07J 
J.081.72J 
9.016.429 


7.141.268 
6.571  236 
19.5JJ  642 
8.138.022 
17.819.269 


■  95 

3.604,733 
U.497.525 

4.170.812 
14.7  $4,242 


|  

$.549,711 

4.131.699 
12.SU9.S87 

4.644.9J1 
13.741.04$ 


$.$»5.»97 

4..H1  ,,47 
11.552.496 
4.424.553 


$.427,867 
J.797,594 
9.682.562 
J..'20.4$3 


1''. 


5.701.046 
J  672.391 
9.164.771 
2,321.171 
10.657.813 


Total. 


.]60,?59,)6M  14J.g79.J3Jl  106,055,622  I08.O9O.97*  104.411,5*5  95.782.276  94.026,710 
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vertising  men 
to  do  for  1921. 

Briscoe  tald  25 
per  cent  newspaper*  j 
like  50-50  before. 

Haynrt  last  year  with  60-40  in  favor 
of  magarmcs  will  make  it  nearer  50-50 

Franklin,  that  was  doing  little  newt- 
paper  advertitmg  until  1920,  it  now  sold 
on  the  idea  and  will  do  more  this  year. 

Jordan,  built  up  by  a  newspaper  man, 
had  it  40-40  between  newtpapert  and 
magazines  and  20  for  farm  papers.  He 
will  do  more  newspaper  advertising  thi* 
year. 

Wettcott,  formerly  big  believer  in  bill- 
boards, will  do  ttttct  newspaper  adver- 
tising this  year  and  make  it  about  50-50 
between  papers  and  magatines. 

Cote    is    increasing    its  newspaper 


in  1921. 


Nash  i 

than  magazines  and  will  follow  this 
in  1921. 

Standard  Right  did  75  per  cent  more 
newspaper    advertising  than 
copy  last  year,  and  will 
year. 

Peerless  stayed  out  of  newspaper* 
pretty  much  in  1''20,  leaving  it  to  the 
dealer  tu  pay,  but  this  year  it  will 
change  its  policy.  It  was  a  big  newt- 
paper  user  in  past  years. 

The  above  were  some  of  the  onet 
Quoted  a  month  ago.  There  arc  others 
who  were  not. 

Stevens  Duryea,  for  example,  is  a 
new  product.   It  came  out  with  page 

lutely  a  new  account 

Uardner  alto  had  page  copy.  And 
Gardner  is  a  new  car. 

Lincoln  has  been  advertising  off  and 
on  for  months,  Now  comet  a  regular 
schedule  on  a  50-50  basis  with  the  dealer. 
That  is  practically  new  revenue. 

LaFayette  had  small  copy  from  time 
to  time  last  year.  It  is  ill  production 
now,  and  regular  campaigns  wifl  come 
through.    Also  new. 

There  is  the  Sheridan  that  sprang  up 
recently  with  a  few  pages  announcing 
its  arrival.    Now  it  is  going  through. 

There  is  the  Ace.  whose  securities 
were  O'K.'d  by  the 
ties,  joining  the  throng. 

There  it  the  Northway  with  a  car  sup- 
plementing a  truck. 

Holmes,  with  an  improved  car.  is  go- 
ing to  tell  the  world  about  it. 

Real  Going  EaterpriacB 

Dort  has  some  real  coach  umk  em- 
bodied in  its  cars  now.  and  the  dealers 
are  sold  on  it.  so  they  arc  willing  to  go 
the  limit  on  advertising,  which  will  he 
larger  in  the  newspapers  than  ever,  and 
smaller  in  the  magazines 

The  N'avarre  car,  made  anil  financed 
in  Spriru'lield,  will  be  a  new 

The  Rolls-Royce,  also  there, 
get  along  without  the  papers. 

The  du  Prait  that  came  through  late 
la*t  year  it  amply  financed  to  fight  its 
way  through  to  the  top.  and  has  spent 
murh  money  already  in  :ts  short  history. 

Then  there  is  the  Dunlop  tire  with 
millions  behind  it  using  page  copy  re- 
cently even  though  its  factory  is  not 
built. 

All  these  are  new  ventures — real  going 
concerns—  that  have  money  enough  to 
put  them  over.  Tfcert  are  ethers,  but 
the  writer  does  not  recall  them  now. 
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MOTOR  ADVERTISERS  MUST  MAKE 
BUYERS'  MARKET  A  BUYING  MARKET 


of  Leading  Firm*'  Sal**  and  Advertising  Chief*  Urges 
National  Publicity  Through  A.  A.  A.  A.  for 
Whole 


THE   importance  of  advertising  and 

America  as  an  essential  transportation 
industry  was  emphasised  at  a  meeting  of 
ilit  .\dvcrti«iiig  Managers'  Council  of  the 
Mo'nr  and  Accessory  Manufacturers'  As- 
sociation at  the  Hotel  Astnr.  January  7. 
Approximately  100  sales  and  advertising 
lerc  present  at  the  cnnler- 
A  comprehensive  program  of 
discussions  was  built  around 
the  central  theme,  "How  tn  Sell  the 
Automotive  Industry  to  America— Mak- 
ing the  Buyers'  Market  a  Buying  Mar- 
ket." 

The  meeting  was  not  confined  to 
nical  advertising  subjects,  but  took  up 
in  a  broad  way  the  fundamental  facts 
underlying  the  automotive  industry,  par- 
ticularly with  reference  to  sales  advertis- 
ing- The  effects  of  the  present  ad:ust- 
ment  now  in  progress  throughout  the 
automotive  field  were  considered  in  all 
the  papers.  Throughout  the 
inert  was  evidence  of  a  tendenc; 
more  aggressive  merchandising  and  sales 
effort. 

The  ha«ic  facts  of  the  pre«ent  automo- 
tive situation  were  prcsenled  by  recog- 
mrrd  national  authorities,  including  Al- 
fred Reeves,  general  manager  of  the 
National  Automobile  Chamber  of  Com- 
merce, and  C.  C.  Parlin,  manager,  com- 
mercial research  division.  Curtis  Publish- 
ing Company.  The  keynote  paper  was 
delivered  by  R.  W.  Clark,  advertising 
manager  of  the  Clark  Equi| 
pany.  also  a  member  of  the 
committee       the  council 

In  the  absence  of  E.  C.  Tibbitts,  chair- 
man of  the  council  and  advertising  man- 
ager of  the  B.  F.  Goodrich  Rubber  Com- 
pany. \kron,  Ohio,  who  was  unavoid- 
ably detained  in  Akron,  the  meeting  was 
directed  by  S.  E.  Baldwin,  advertising 
manager  of  the  Willard  Storage  Battery 
Company.  Cleveland. 

A  supreme  co-ordinate  council  of  the 
aut<*nutivc  industry  to  direct  all  national 
efforts  and  to  promote  educational  and 
advertising  activities  on  a  broad  co-op- 
erative basis  was  urged  by  Mr.  Clark  as 
a  prime  necessity  to  meet  the  cliatlenge 
of  present  conditions.    He  said: 

Would  Han  A  A  A.  A.  Direct 


"The  automotive  industry  needs  a  rep- 
resentative co-ordinate  council  to  which 
shall  be  delegated  certain  work  and  du- 
ties. The  voice  of  the  automotive  in- 
dustry should  become  articulate  when  its 
rights  are  imperiled.  Tax  the  industry 
iwttjr.  We  are  building  pas<cngcr  and 
ire  g'ht  transportation  vehicles.  If  trans- 
portation is  asked  tn  supply  a  part  of 
the  national  revenues  let  the  tax  fall  on 
every  new  freight  ear  and  motor  truck 
and  in  equitable  proportion  to  its  carry- 
ing capacity:  let  the  tax  fall  on  every 
locomotive,  passenger  coach.  Pullman 
sleeper  as  well  as  passenger  automobile— 
and  in  just  proportion  to  its  power  or 
capacity. 

"Why  tax  a  replacement  part  on  car 
•  r  truck  and  not  tax  a  brake,  spring  or 
lefective  wlicel  on  a  locomotive  or 
freight  car?  If  we  tax  gas,  tax  steam— 
■M  is  as  important  as  the  other. 

"This  council  should  advertise. 
Through  the  American  Association  of 
Advertising  Agencies  it  should  formu- 
late and  execute  •  comprehensive  cam- 
paign that  would  multiply  many-fold  the 


efficiency  of  every  individual  campaign  in 
the  industry.  It  would  have  at  its  dis- 
posal the  best  advertising  brains  of  the 
land  and  should  be  able  to  dramatize  on 
new  lines  'The  Spirit  of  Transportation.' 

"Through  this  supreme  council  the 
spirit  of  the  industry  should  function  for 
the  good  of  our  nation.  Who  shall  say 
what  volume  of  wealth  tbc  development 
oi  the  government-aided  transcontinental 
railroads  gave  to  America.  Vast  em- 
pires of  the  Central  Mississippi  Valley, 
the  West,  Northwest.  Southwest,  and 
Pacific  were  brought  within  reach  of  the 
markets  of  the  nation  and  world  by  rail- 
road construction  and  development.  Yet, 
I  say  to  you  that  still  vaster  empires  aifd 
sources  of  agricultural  wealth  lie  tribu- 
tary to  these  great  steel  arteries  of  travel 
waiting  for  the  motor  car  and  motor 
truck  to  upen  them  to  development." 

The  vital  importance  of  reaching  the 
lasic  agricultural  market  of  America 
was  stressed  by  both  Mr.  Parlin  and  A. 
R.  Kroh  of  the  Goodyear  Tire  &  Rubber 
Company  who  addressed  the  meeting 
from  the  standpoint  of  a  practical  farmer 
md  appealed  to  the  advertising  managers 
to  shape  their  educational  and  publicity 
campaigns  and  copy  to  appeal  logically 
and  simply  tn  the  average  American  cit- 
iien.  At  the  same  time  he  also  empha- 
sized the  need  for  better  maintenance 
and  repair  service  on  the  part  of  the 
automotive 


Good  Rmhu  for  Optimism 

The  facts  and  figures  marshalled  -  by 
Mr.  Reeves,  Mr.  Parlin  and  Mr.  Kroh 
gave  substantial  ground  for  a  feeling  of 
sane  and  prudent  optimism  as  to  the  fu- 
ture progress  aixl  faith  in  the  automotive 
industry.  The  general  consensus  of  opin- 
ion seemed  to  be  that  the  ultimate  future 
of  the  passenger  cars  and  motor  trucks 
would  have  to  be  emphasized  more 
strongly  in  future  advertising  campaigns. 

In  the  open  forum  symposium  on  "My 
Best  Advertising  Bet  for  1921,"  detailed 
suggestions  for  carrying  out  this  general 
principle  were  stressed  by  several  of 
the  executives  present,  The  necessity 
lor  tying  up  direct  mail  copy  with  the 
national  magazine  and  publicity  campaign 
was  pointed  out  by  R.  I-eavcnworth.  ad- 
vertising manager  of  the  Standard  Parts 
Company. 

The  need  for  representation  of  the  cen- 
tral advertising  departments  at  each  of 
tlx?  local  sales  offices   throughout  the 


country  was  featured  by  Eben  Griffiths, 
adscrtis  iig  manager  of  the  Vacuum  Oil 

Company. 

W.  F_  llrewster,  advertising  manager 
of  the  V,  S.  Light  4  Heat  Corporation, 
presented  a  paper  on  "How  to  Cash  In 
on  This  Year's  Automobile  Shows."  He 
stressed  the  need  for  the  alert  and  ag- 
gressive supervision  of  the  exhibitions  at 
the  various  shows  and  a  close  tie-up 
wlh  the  general  advertising  campaigns 
so  as  to  concentrate  public  attention  on 
the  products  shown. 

Following  the  general  discussion  it  was 
voted  to  appoint  a  committee  to  make 
recommendations  for  enhancing  the  mer- 
chandising and  educational  value  of  the 
automobile  shows  to  the  industry. 

HOWARD  AGAIN  HEADS  CLUB 
N.w  York  I 

h 

Edward  Percy  Howard,  editor  of  tl« 
American  Press,  was  again  elected  presi- 
dent of  the  New  York  Press  Club  at  its 
annual  election  Monday,  receiving  122 
votes  to  87  for  his  opponent.  G.  Selmer 
Pnugner.  There  are  some  changes 
among  the  other  officers,  the  "insurgent" 
party,  which  put  a  ticket  in  the  field  last 
week,  electing  their  candidate  for  first 
vice-president.  John  K.  Hinns,  of  the 
Tribune,  and  one  man  on  lite  board  of 
trustees. 

Besides  Mr.  Binus  and  Mr.  Howard, 
the  officers  are :  Second  vice-president. 
Martin  Dunn;  third  vice-president.  John 
J,  O'Connell:  treasurer.  I  banning  A. 
Leidy  ( uncontested  I  :  financial  secretary. 
Waller  E.  Warner ;  recording  secretary, 
Peter  A.  Dolan:  corresponding  secretary, 
Caleb  II.  Redfcrn  (uncontested):  libra- 
rian. Clarence  E.  Swczey  (uncontested), 
trustees  <  three  vears  i.  C.  Fred  Croshv, 
W.  1..  Cut-tin  and  George  F.  Dohson.  Jr.; 
(two  years).  A.  A.  McCurdy. 


Say   Dwilm  Will   Get   N.w   Lis*  ef 
ButinwM  if  They  Succeed 

Henry  I..  Dohcrly.  president  ot  Henry 
L  Doherty  4  Cn .  was  the  sicker  at 
the  weekly  luncheon.  January  1J,  of  the 
Advertising.  CM  of  New  York  Shak- 
ing on  "Financial  Advertising."  Mr. 
Dohcrt).  who  has  been  advertising  thrift 
in  New  York  dailies  over  the  signature 
of  William  C    Freeman,  said: 

"If  we  succeed  in  putting  over  this 
thrift  campaign,  we  will  bring  to  the 
newspapers  of  the  Cnited  Slates  a  mnrh 
higher  class  of  advertising  than  they  have 
ever  had  before.  We  have  started  t'ii» 
thrift  campaign  with  the  hope  that  we 
can  make  it  pm'itable  for  the  penple  to 
invest  in  securities— honest  securities;  to 
induce  the  average  man  to  put  aside  a 
portion  of  his  wants  in  this  mariner. 
This  has  never  been  done  before.  We 
hope  that  we  can  demonstrate  the  wis- 
dom of  this  We  want  to  demonstrate 
that  it  can  be  done  with  profit  to  the 
investor  " 

In  conclusion,  Mr  Doherty  slated  that 
in  the  old  flays,  investors  could  only  be 
pr.  mised  a  return  of  from  live  to  six 
per  cent  with  safety,  while  today  the  re- 
turn is  from  seven  to  nine  per  cent,  and 
the  chance  of  the  loss  is  negligible. 


Trad. 

Philadelphia.— The 
Association  of  ITiiladclphia  lias  elected 
the  following  officers:  President.  H. 
Walter  Scott,  Boot  &  Shoe  Recorder: 
vice-president.  S.  H.  Steele,  Textile 
World;  secretary-treasurer.  I,  S.  De 
Lone.  Builders'  Guide:  executive  com- 
mittee. Frank  Manser.  Dry  Goods  Econ- 
omist, and  S.  B  Koons.  Shoe  &  Leather 
Reporter. 


for  Editor  Upheld 

Cmic.sko— The  decision  of  Federal 
Judge  G  \  Carpenter,  sentencing  Hector 
Dwell,  city  editor  of  the  Chicago  Eve- 
ning American,  to  an  indefinite  period  in 
jail  and  a  line  of  $500  (or  failure  to  re- 
veal the  source  of  his  information  con- 
cerning proceedings  of  a  Grand  Jury, 
was  upheld  today  by  the  I'nitcd  States 
Circuit  Court  of  Appeals.  Att<  nievs  for 
Klwrll  said  they  would  petition  "for  a 
rehearing  and  carry  the  case  tn  the 
I'nited  -States  Supreme  Gmtl  if 
sary. 


Spulrun  Advertising  Club  Spo.k.r 

Harry  Spillman,  manager  of  the  edu- 
cational department  of  the  Remington 
Typewriter  Company,  will  speak  to  tlic 
Advertising  Club  of  New  York  at  the 
weekly  luncheon.  January  19,  His  sub- 
ject will  he  "Adjusting  Ourselves  to  the 
New  Business  Era." 


JANUARY  COMING  EVENTS 


An  advertising  grmip  has  been  formed 
in  the  National  Retail  Dry  Goods  As- 
sociatn  n  and  members  will  meet  at  the 
time  of  tbc  association  convention — 
February  9-11.  Frank  A.  Black,  of 
W.lliam  Filene  Sons  l  ompaiiy.  Boston, 
is  chairman  of  the  advertising  group. 
J.  B.  Sheffield,  of  Abraham  «,  Straus. 
Brooklyn,  vice-president,  and  Homer  S. 
v  nrtis.  secretary. 

Pilgrims  Hoar  of  Packwgs  Goods 

Bo'-ton. — Increasing  dcmsnrl  of  the 
pu'ilir  for  package  Pod  products  was 
the  subject  of  a  talk  before  the  Pilgrim 
Publicity  Vssociation,  January  11.  by 
William  A.  Vnllmer,  advertising  man- 
ager of  the  Robert  Gair  Conipanv, 
Brooklyn-  '  Proper  display  and  advertis- 
ing, while  essential,"  lie  said,  "consti- 
tutes only  one  of  tlic  many  troubles  of 
the  food  package  trade" 


l»—  PWUdtbhu  Pr».»  «.«  t«Mint>:  Ph.Udtl 
p*ia.  lintel  Adrlnlii*. 
Wa^hinirlrn  Suit  Fir**  Association  Intti- 
•lult  oiliotirmnail.  tjH.versity  of  Wssfe- 

innl.ir,.  Seattle. 

17 — Poor  RiL-lianl  Club  siinust  dinner;  Ptiila- 
drlvlit*. 

Long  Island   PreM  Assneialion  nsettinn; 

New  York  Otf. 
Grorgli    Pre,.  A»»nri.ti.> 

Ben'js'mmF.  skills'.  ki-Uida,: 


>'        Vortlvrrn  Minncicla  Edttarval  Assod*. 

linn  n--4rtinB»:  C  rookslon. 

2!— Audit    Bureau   of  Cin 
-,f»nni:  Chitago. 
A.  A.  C  W.  Xstin.nl 
■ng.  Si-  Lows 


17-21— Canadian  polp  in 

meet  in  ci;  Mrmlrrat 
Nitmnsl  Tanners'  Astnelation 
Atlantic  (  iet.  X.  J. 

It— New  Y^rlt  Slnle  Al.ncl.ttd  BoHll  Holtl 
Ten  Krck.  Albany 

f>    New  York  Suit  Publttheis'  Assoc  ation 
mrtlinn;  Holtl  Tm  Krtk.  Attuny. 
Vtw   England  Association  of  Circulation 
M.njKctt  meetiiiK;  B-itnn. 

JO—  Vireinia  Prt.s  Atsoeutvon  ntcttlni: 

tana 


I   T.  L\.  So.  i.  (New  Vorkl,  . 
Arkansas     Pre«t     .Vfociatlon     meeting , 

Lillle  Bock. 
Connecticut  Edilotlal  Auocutloo 

New  llairn. 


^R-KUnsss    SUIt    Edl"iwjl    A~r,ri»linti  m«tl- 

ins:  Lowitsce 
RtitrsrflUlivts'  I  I  :1    I  Hr.ner.  It,  let  1'rno- 

tylssnu.  Nr*  V->rk- 
Stittlh  U^kou  l'-t,i  Awsatislion 
N'tbrtsks  Edib  tul  A«^<  limn 

d.UrK1>  HKtrint;  Falls  fitr. 


€>f  Geor jo  E.  Priest 

Iiiiaca,  N.  Y  —  George  E.  Priest,  who 
died  in  New  York  January  7,  was  a  vet- 
of  this  city  and  was  for- 
merly president  of  ibe  state  board  of  tax 
commissioners.  In  1877  he  became  part 
owner  and  editor-in-chief  of  the  Ithaca 
Daily  Journal,  and  continued  in  this  ca- 
pacity until  1912. 


R.pr.sonuos-.. 

The  fourteenth  annual  dinner  of  the 
Representatives'  Club,  of  New  Y'crk.  will 
I*  held  at  the  Hotel  Pennsylvania, 
January  2K  fir.  C  A  Eaton,  editor  of 
I .esfie'i  Weekly,  will  speak,  and  Frank 
nf  Vanity  Fair  will  be 
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SOUND  BUSINESS  IS  AIM 
OF  WASHINGTONIANS 


|  Saattla  Sect 

to  Daily 


Copy  in  1921 


(flj  TtWptfh  to  Epi.i  >  t  Poiuuu) 

StATTLt,  Jan.  13.  -'Newspapers  that 
lower  their  advertising  rate*  for  1921 
are  headed  for  the  newspaper  cemetery 
The  tremendous  increase  in  cost  of  ma- 
terial and  operating  expenses  of  news- 
papers in  the  pait  four  years  will  not 
permit  rate  reduction. 

"National  advertisers  will  turn  this 
year  from  magazine*  to  daily  newspapers 
for  direct-result,  instead  of  former  name 
publicity  campaign*. 

"Advertising  copy  in  1921  is  going  to 
come  down  to  straight-fire  talk. 

"Bull»-eye  copy,  that  directed  to  one 
content  and  to  one  cla*s  of  buyer  only — 
will  increase.  Korce  is  going  to  be  more 
important  now  than  ever  before,  and 
timeliness — the  element  which  contains 
a  piece  of  news  about  a  product  or  about 
a  market-is  coming  back  strongly  now. 

"Advertising  it  never  written  to  get 
something  out  of  the  writer's  system; 
it  is  written  tn  get  something  into  the 
reader  s  system, 

"The  day  of  'you'  advertising  is  here. 

"Small  town  papers  should  not  try  to 
compete  with  big  dailies  nn  outside  news 
but  should  beat  them  in  their  own  local 
field.  The  morning  mail  brings  daily 
papers  from  the  larger  cities  of  the  state 
What  the  metropolitan  paper  does  not 
tell  is  why  John  Smith  of  Blankville 
went  to  Seattle  last  night.  The  local  cit- 
izens, therefore,  look  in  the  local  paper 
to  find  the  reason.  If  there  is'nt  any 
news  gathered  from  regular  runs,  why 
not  make  some?  I  don't  mean  fake  it— 
but  get  human  interest  and  short  fea- 
ture stories,  dealing  with  interesting  lo- 
cal citiicns  and  lives. 

•To  hold  circulation  is  much  more  im- 
portant than  to  gain  new  subscriber*. 
Circulation  can  only  be  held  if  pub- 
lishers gain  the  confidence  of  constitu- 
ents" 

The  above  are  some  salient  points  em- 
phasized at  opening  sessions  of  the  ninth 
annual  newspaper  institute  of  the  Wash- 
ington State  Press  Association  at  the 
University  of  Washington.  Nearly  200 
newspaper  men  and  editors  of  class  and 
trade  journals  from  all  parts  of  the  state 
are  in  attendance  at  the  institute.  The 
first  two  days  of  the  institute  hare  been 
given  over  Jo  class  and  trade  journal 
men  for  discussion  of  their  problems. 
This  i»  the  first  time  these  journals  have 
taken  i  irt  in  the  institute. 

At  t!>e  following  sessions  the  trade 
journai  representatives  voted  to  affiliate 
with  the  state  press  association.  The 
closing  sessions  of  the  institute,  which 
ends  Saturday  night,  will  be  devoted  en- 

*  >  hIh    Ah     ------    —       .   I  _  _1  _1  _l_  I L I  J 

Tireiy  in  newspaper  prornems. 


Fre>s,  will  discuss  second-class  postage 
and  it  is  understood  that  the  question  of 
one  price  subscription  to  all  subscribers, 
by  mail  or  carrier,  will  be  a  leading  topic. 

Action  is  expected  following  the  report 
of  the  committee  on  the  establishment  of 
a  linotype  school.  The  cost-Snding  com- 
mittee has  called  for  reports  from  all 
members  for  the  last  half  of  1920  and 

tention. 

In  this  connection.  D.  M.  Conroy.  Ma- 
son City  (la.)  Globe-Gaiette,  will  pre- 
sent a  paper  on  ink  costs,  discussing 
nlicther  customers  should  pay  the  cost  of 
ink  containers  and  the  like. 

the  Inland's  trip  into  British  America 
during  the 


!ted°tu  as-  i 


15-16 


r,  Costa,  Postage,  and 
Tear  Up  for  Discussion 

(Sfrtfol  I"  F»mo«  *  Pesusim) 
Chicago.— -The  Inland  Daily  Press  As- 
sociation wiU  hold  its  anndat  meeting  in 
the  Hotel  Ij  Salle  February  15-16.  Re- 
ports of  officers  for  the  past  year  will  be 
renrl'-rrd  and  new  officers  will  be  elected, 
m  addition  to  other  important  discussions 
of  newspaper  problems. 

E.  P.  Adler,  past  president  of  the  In- 
land, has  been  assigned  to  present  a  pa- 
per on  the  print  situation  and  recent  his- 
ton-  of  the  newsprint  market. 

A.   J.   Wilhelm,    Huntington  (Ind.) 


"KeUoggV  and 
any  Mich  light 
upon  iliem. 

"JtajV  of  Aaae-  A  rrade  mark  i  •  exist  aa 
.in  extnaalc  thing  and  carrot  he  licensed  apart 
from  the  business  in  which  it  is  aied.  The 
Kellogg  Toasted  Corn  Flake  Company,  esen  if 
il  had  desired  to  do  ao  could  not  has*  tran* 
ferred,  granted,  or  otherwise  alienate!  any 
rig*)!  ft  fir.  Kellogg  to  defra-ad  and  TrrpiT* 
the  pnrilic  by  trailing  spurious  psodarla  on  ita 
regi-trred  trade  mart,  ami  Pr  Kellotra  had 
no  sn<h  right  aa  an  extrinsic  tiring  and  could 
gram  nn  I'vch  right  lo  the  Helloes  Food 
Company 

"riser — Appellants  are  trailirr  their  Kyi- 
lorg'i  Bran  and  rtLer  Kelhatlt's  liriatilcta  nn 
the  Iririrmiri,  a.ivrrtt.iiiff.  gn*.--1  wilt,  trade 
g-naranlrrv  irllitig  help*,  name  and  retiltalitm 
of  tbe  Krllnya  Trj«ted  <*nen  r'UVr  ( l>rti|Hiny 
t,y   tlri-eiving  anil  i  (infilling  Die  trade  and  lh« 


MORE  CABLES  NEEDED 
TO  SOUTH  AMERICA 


Ta.al.laa- 

>■»!:'£„ 


Kil  uitr  will  not  frrrsit  a  rival 
In  trail  his  iltifelrii!  |m«lucta  0*1 
trade  run',    ami    trCsiUliOB  of 


W.  K.  KELL 


NAME  SUIT 


<vre.iW  to  Eaiveia  k  l'i  .1  iinta) 
Lansing,  Mich  —Rights  to  use  in  t-.nl> 
the  name  "Kclljgg."  which  had  been  th" 
.uliject  of  litigation  hetween  !>r.  Jobn 
II  Kellogg.  of  the  Battle  I  reek  Sani- 
tarium, and  his  br  thcr.  W.  K.  Kclkigg. 
of  the  Kellogg  Toasted  Corn  Flake  f'om- 
jiaoy,  since  1908.  were  finally  settled  by  the 
decision  of  the  Midiigan  Supreme  Court 
The  ease  had  been  carried  to  the  highest 
*tatc  court  on  appeals  of  the  Kellogg 
Toasted.  Corn  Flake  Comjiany.  upon  the 
following  facts  and  rules  of  law.  which 
the  court  upheld - 

"Fa.r  -Kellogg  Toaated 
tiral  ad-  ptrd.  advertised 
traile-aiark  'Kell.j*  g '»  ' 

K*U  W  U-k — The  trademark  or  rraL 
name  la  the  property  of  th-ae  arho  made  it 
valuable  sail  it s  use  Ky  others  than  thoae  wh,> 
earned  a  reputation  thereunder  would  be  a 
irind  upon  toe  pi'Mie. 

"Fort — Pr  Kel'ogg  participated  in  and 
made  lance  rrnfiu  aevd  eajriral  returns  from  tae 
adopei'm  erirrmrrrialiaalioti  and  wide  ad*er- 
l-iins  of  th.  Iradr  mark  TCel!-  ggV  by  the 
Krlloirc  Toa«ird  Com  Flake  Company 

"Fi*lr  0/  /  ore — One  who  participates  its  and 
pronta  br  tbe  adoption  of  a  trade-mark  ia 
eatreiped  tn  injure  ,ir  apfiioin-iate  il 

"eVl— Kellogi  T.aytrc.t  Corn   Make  Com- 
pany nevee.  at  any  tiase,  by  Use  1911 
11   Dr  Ki 


Clarkaon  L.  Fanuworth  Dead 

Garkson  L.  Farnsworth,  aged  74,  of 
Huntington,  I..  I,,  died  January  7  He 
was  astistant  secretary  of  the  New 
York  Advertising  Club  and  until  his  ill- 
ness had  been  associated  with  Murray 
Howe  &  Co..  \Tew  Yotk  advertising 
.-.gency. 


Vicar  oy 

l>osnos.— The  Da  ly  Nc»s  announced 
a  few  clays  ago  that  Viscount  Bumham. 
proprietor  of  tin-  London  Daily  Tele- 
graph, will  lie  offered  the  Governor  Gen- 
•  ralship  of  Canada,  in  recognition  of  his 
long  an.!  valuable  services  to  the  Gov- 


New 

York  dailies,  syndicates  and  motion  pic- 
ture weeklies  will  assemble  at  the  seventh 
annual  dinner  of  the  News  Photogra- 
phers' Asvoriation  of  New  York  at  the 
Cafe  Boulevard.  February  5. 


or   otherwise,   transferred  tn 


Kellratg  oe 


bia  enenpany  ar-y  buaiise*.  or  any 
infringe,  or  trail  <m  ita  registered  trade  mark 


Macon  Nawa  cm  Eight  Columns 

Macon.  Ga. — Tlte  News  lias  changed 
ils  make-up  from  seven  columns.  13  ems, 
to  eight  columns,  12  ems.  The  change 
was  effected  with  the  assistance  of  a  local 
mechariic  and  did  not  interfere  with  the 
regular  publication  of  the  paper 


TREES  SAVED  BY  OREGON  LAN'S  FIGHT 


tl  to  Kotyoa  *  Ptrat  isnra) 


PORTLAND.  Ore.— Somewhat  of  a 
variation  of  the  campaign  for  the  con- 
servation of  forests  and  the  plantirg  of 
trees,  which  has  been  conducted  by  En- 
troR  &  Pt  BUStiEJt.  is  a  movement  which 
has  been  earned  on  for  several  months 
by  the  Oregonian  with  gratifying  results. 
It  lias  to  do  with  the  protection  of  trees 
along  the  scenic  driveways  throughout 
Oregon. 

The  Oregonian  initiated  the  movement 
when  it  was  found  that  logging 


pearrd  in  their  beauty  when  llie  trees 
were  slill  standing  and  contrasting  them 
with  the  same  locations  after  the  trees 
were  sawed  down  and  only  a  wilderness 
of  stump,  and  underbrush  remained 

The  need  for  action  appeared  so 
urgent  that  Governor  Olcotl  appointed 
a  committee  to  carry  on  the  work  of 
saving  the  trees  bordering  highways  Al- 
ready many  logging  companies  have 
made  voluntary  pledges  to  quit  cutting 
such  trees,  leaving  an  adequate  strip  of 


had  under  way  operations  that    forest  bordering  the 


if  continued,  ruin  the  beauty  of 
of  tbe  most  picturesque  drives  in 
the  state  One  particular  road  was  used 
for  an  illustration.  This  is  the  drive 
from  Seaside  to  Cannon  Beach,  a  wind- 
ing highway,  a  few  miles  inland,  pene- 
trating forests  of  giant  spruce  and  fir 
trees  During  the  war  tlte  LTnited  States 
Spruce  Production  Division  began  fell- 
ing the  trees  for  airplane  material.  No 
objection  was  raised,  as  it  was  realized 
lhat  all  minor  consideration!  must  be 
sacrificed  to  speed  in  getting  out  the 
right  kind  of  wood  for  airplanes  When 
the  war  was  over  and  private  logging 
companies  continued  the  desolation  of 
the  highway,  the  protest  was  made. 

The  Oregonian  took  the  subject  up 
with  especial  prominence  in  its  automo- 
bile section,  using  page  illustrations  to 
show  sections  of  the  road  as  they  ap- 


Oregon  has 


considerable  proportion  of  the  .'"inest 
timber  in  the  United  States  and  its  for- 
est roads  are  considered  a  valuable  as- 
set in  atttaeting  tourists.  Large  areas 
are  in  state  and  Federal  reserves  but 
great  tracts  are  also  being  utilized  com- 
mercially as  is  eviilenieil  by  the  fact 
lhat  Portland  has  the  largest  lumber 
exports  of  any  city  in  the  world. 

As  one  phase  of  its  Mght  the  Orrgnn- 
ian  called  attention  to  the  fact  that  the 
mountain  *idc  covered  by  the  "Figure 
Eight,"  one  of  the  mnst  beautiful 
streir'tes  of  t\ic  Columbia  River  high- 
way, is  privately  owned  and  that  the 
trees  tlsat  make  it  beautiful  were  men- 
aced. As  a  result  Multnomah  County 
is  now  negotiating  for  purchase  of  the 
land  that  it  may  lie  withheld  perma- 
nently from  desecration  by  the  wood- 
maifs  ax  and  saw. 


Pr...   Association   Haatk   Say  Client. 
Stiff ar  Whan  Nawa  la  Sidetracked 

for  Coanna are ial  Baainaaa  Piar- 
saan  Wow  in  Featsc. 

JLSforiol  to  Eaire,,  t  PuaLi.xga) 

Washington.  D  C—  Inadequacy  of 
cable  and  radio  aceommialations  he- 
tween North  am!  Smith  America  fur 
the  transmission  of  press  dispatches  was 
stressed  by  Frederick  Roy  Martin, 
acting  general  manager  of  the  Asso- 
ciated Press,  and  George  T.  Hargrraves. 
general  manager  of  the  I'niversal  Serv- 
ice, at  a  meeting  of  a  Senate  committee 
t-ufisuirring  cable  legislation  this  week. 

Mr,  Martin,  in  telling  of  the  cm- 
gested  conditions  prevailing  on  cables  to 
South  America,  pointed  out  that  the  As- 
sociated Press  liad  at  times  been  forced 
10  route  its  dispatches  via  Ijindnn.  de- 
spite the  additional  delay  and  expense 
that  policy  involved. 

Both  he  and  Mr.  Hargrraves  declared 
that  the)  were  seldom  able  to  secure  a 
large  enough  daily  quota  of  words  to 
permit  the  transmission  of  a  compre- 
hrnivc  report  to  their  South  American 
clients  and  that  at  times  they  were  nn 
able  to  transmit  any  press  matter  at  all 
over  the  hurt  of  the  All-America  Cable* 
Company,  due  to  the  pressure  of  com- 
•itrrrial  business,  repairs  or  other  causes. 
Mr.  Hargrraves  said  that  his  quota 
.n;raeed  about  one-third  of  what  he 
rensidered  necessary  for  an  adequate  re- 
port 

He  a  ^1  stated  lhat  the  American  com- 
panies gave  commercial  business  prefer- 
ence over  press  matter,  because  of  the 
higher  rate  commanded  by  the  former, 
hi  contrast  to  the  British  companies' 
policy,  which  was  to  transmit  without 
delay  matter  filed  for  South  America  by 
Briti'h  press  associations,  realizing  tbe 
value  to  Great  Britain  of  having  British 
news  disseminated  in  foreign  countries. 

Present  arrangements  with  the  Navy 
for  transmission  of  press  matter  from 
I  rance  to  the  United  States  by  navy 
radio  are  not  entirely  satisfactory,  Mr. 
Hargrraves  stated,  due  to  their  non- 
permanent  character.  He  urged  the  pas- 
sage of  legislation  permitting  the  press 
associations  to  contract  with  the  Navy 
for  a  period  of  a  year  or  more  for  the 
use  of  the  radio  equipment,  so  that,  with 
this  contract  as  a  basis,  they  could  lease 
laisil  line<  from  Paris  to  the  radio  sta- 
tion at  Bordeaux  and  eliminate  the  de- 
lavs  in  France  that  render  the  present 
service  unsatisfactory. 

Joseph  l'ierson.  of  the  Chicago  Trib- 
une, who.  i*  now  in  Europe  on  a  mis- 
sion connected  with  the  American  pub- 
lishers' inlctest  in  the  International  Com- 
munications Conference,  addressed  the 
Newspaper  Proprietors'  Association  in 
London  on  January  12  He  has  dis- 
cussed transmission  of  press  matter  to 
the  UniMd  States  with  the  British  Post 
Office  authorities,  »ith  the  purpose  of 
securing  the  apiwimmetrt  of  a  daily  pe- 
riod in  which  the  cable  lines  will  send 
press  matter  and  goes  to  France  this 
uoek  to  institute  negotiations  with  the 
French  authorities 

N«w  Paper  for  Dabnay  White 

Tvlm,  Tex— Dabney  White,  who  re- 
cently sold  his  afternoon  paper  in  Tyler 
and  moved  to  Mineral  \\  ells  and  estab- 
lished a  morning  paper,  has  launched  a 
new  publication  here,  the  Tyler  Tribune. 
It  will  be  published  semi-weekly. 


idvertiae 


in  EDITOR  St 
PUBLISHER  INTERNATIONAL  YEAR 
BOOK,  to  ba  iaauad  January  22  aa  a 
part  of  a  regular  edition,  will  work  for 
you  avary  day  r 
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J*§»$PAPER  MEDIUM  OF  DIRECT  SALES 
SHOULD  BE  USED  TO  SELL  DEALERS 

Newspaper  Advertisements  Are  Retailer's  Text  Book  on  Local 
Wants  and  Through  Them  He  Can  Be 


What  the  retailer  avnts  is  less  so- 
tailed  co-ofcratifn  and 
advertising. 

\  MONG  advertisers 
•'■■lurers  who  are  selling  through  the 
retailer,  the  most  pronounced  subject 
under  discussion  is  co-operating  with 
the  retailer.  The  best  brains  in  the 
business  are  being  used  to  devise  plans 
and  schemes  to  Ret  the  retailers'  good 
will  and  in  assisting  them  in  moving  the 
goods.  Merchandising  experts  are  in- 
terested in  working  out  new  ideas  (or 
the  dealers  and  in  devising  methods  to 
keep  in  closer  touch  with  the  retailer 
whether  it  pleases  him  or  nut. 

To  hear  the  average  merchandising 
man  talk  about  dealer  co-operation, 
dealer  helps,  broadsides,  circulars  and 
all  the  various  forms  of  propaganda  for 
making  the  dealer  do  what  they  want 
him  to  do.  you  somehow  get  the  idea 
that  these  merchandising  experts  are 
trying  to  make  you  believe  that  the 
dealer  never  reads  a  newspaper.  In 
fact,  you  will  be  led  to  believe  that  the 
only  thing  he  ever  looks  at  is  s  broad- 
side, circular  or  something  that  slips 
i  the  mail  to  surprise  him  or  give 
a  shock  regarding  some  advertising 
campaign. 

Bet  WUt  About  th.  D ..!«■? 

The  advertiser  uses  the  newspapers  to 
sell  to  the  consumer  because  it  ii  a 
medium  of  closer  contact  and  the  me- 
dium of  direct  tales. 

Whoever  originated  the  thought  that 
the  dealer  does  not  read  the  news- 
paper ?  Can  you  imagine  grocers,  drug- 
gists, hardware  merchants  or  any  local 
dealers  who  do  not  read  newspapers 
daily,  As  a  matter  of  fact  the  morn- 
ing newspaper  is  as  much  a  part  of  the 
merchant's  life  as  his  breakfast.  If  he 
docs  not  find  the  paper  at  his  doorstep 
in  the  morning,  he  is  the  first  to  raise  a 
howl  for  its  non-delivery.  The  truth  it 
that  the  retail  merchant  depends  upon 
hit  newspaper  more  than  he  does  any 
other  medium  of  publicity  for  more 
reasons  than  we  have  space  here  to 
enumerate. 

In  the  first  place  he  reada  newspaper 
advertisements  of  all  kinds,  because  the 
nt  is  an  advertiser  in 


Ku  Vital  Part  iss  Retailing 

In  every  line  of  retailing,  the  local 
newspaper  is  the  vital  part  of  the  daily 
business  of  the  merchant.  And  besides 
being  an  essential  in  business,  it  is  also 
an  important  .factor  in  his  social  life.  In 
the  small  town  the  retailer  has  no  other 
medium  that  it  cloter  to  him  than  his 
local  newspaper  and  the  advertising  of 
the  manufacturer!  in  that  paper  has  a 
tremendous  influence  on  the  dealer. 
When  he  sees  the  advertisement  of  a 
manufacturer  of  some  line  of  goods 
that  he  is  carrying,  it  hat  a  greater  in- 
fluence on  him  than  the  stacks  of  broad- 
tides  and  circulars  that  eventually  fill 
hit  waste  basket. 

In  the  large  city  the  merchants  in  the 
outlying  districts  read  the  large  city 
newspapers  to  see  what  the  big  down- 
stores  are  doing  in  the  way  nf  offering 
and  also  to  see  what  the  manufacturers 
of  their  line  are  offering  to  the  people 


5.000  retailers  of  any 


of  those  SjOOO  through  the  daily 
newspaper. 

Today  we  are  hearing  a  great  deal 
about  a  new  idea  expressed  as  "Dealer 
Acceptance  Campaigns."  This  means  a 
preparatory  campaign  to  the 
through  the 
the  regular 

Suppose  that  you  are  a  manufacturer 
going  into  a  market  with  a  rather  diffi- 
cult proposition  and  find  extreme  com- 
petition from  all  sides.  You  believe  that 
before  launching  your  campaign  to  the 
consumer,  it  would  be  advisable  to  get 
a  story  over  to  the  retailers  to  that  they 
will  fully  appreciate  the  consumer  cam- 
paign and  co-operate  with  it  when  it 
appears.  The  only  way  in  which  you 
could  hope  to  lead  the  field  against  all 
competition  would  be  through  consider- 
able advanced  advertising  direct  to  the 


in  their  dry.  Go  out  and  make  an  in- 
vestigation among  the  dealers  uf  any 
large  city  and  you  will  rind  that  the 
minute  an  advertisement  of  some  manu- 
facturer appears  in  their  papers,  they 
are  not  only  impressed,  but  they  read 
about  it  in  a  way  that  could  not  be 
expected  through  circulars  or  printed 
matter. 

Then  why  all  this  talk  about  circu- 
lars and  broadsides  and  dealer  help  to 
make  the  dealer  appreciate  local  newt- 
paper  advertising  which  the  manufac- 
turer should  place. 

Many  Uu  Nawspapara 

A  great  many  manufacturers  who 
have  seen  the  light  are  using  the  news- 
papers for  the  sole  purpose  of  reaching 
the  dealer.  Their  idea  is  that  the  quicken 
and  most  economical  method  of  getting 
their  story  before  the  retailer  is  through 
the  daily  newspaper.  Many  of  these 
manufacturers  have  nothing  to  sell  di- 
rect to  the  consumer  except  through  the 
retail  trade  and  in  many  instances  their 
message  has  no  appeal  to  the  consumer 
at  all,  but  is  directed  personally  to  the 
retailer.  They  know  that  they  can 
reach  a  larger  percentage  of  retail  mer- 
chants through  the  newspapers  than  by 
any  other  medium.  Of  course,  there  is 
bound  to  be  waste  circulation,  but  they 
in  a  city  where  there  are 


dealers  and  follow  this  up  with  a  strong 
newspaper  campaign  to  the  consumer. 

Of  course,  at  the  same  time  your  ad- 
vertising message  is  going  to  the  dealer 
it  is  also  going  to  the  consumer,  and 
vmi  are  merely  adding  force  to  the  reg- 
ular campaign  when  it  conies  tliruugh. 

Dealer  Acceptance  Campaigns  are 
planned  along  lines  to  break  dpwii  the 
resistance  of  the  retailers  and  to  fa- 
miliarize them  with  all  the  details  of 
your  proposition  before  your  message 
to  the  consumer  breaks. 

Some  large  advertisers  are  using  this 
method  of  addressing  a  campaign  to  the 
dealers,  with  just  enough  consumer  ap- 
peal, so  that  buth  dealers  and  consumers 
ate  influenced  and  100  per  cent  results 
are  secured  on  the  advertising. 

If  you  were  a  manufacturer  starting 
an  intensive  consumer  advertising  cam- 
paign in  the  fall,  using  a  dealer  accept- 
ance campaign  would  mean  the  begin- 
ning of  a  dealer  newspaper  campaign 
through  the  summer  months  in  order  to 
familiarise  the  trade  to  some  extent 
with  your  proposition.  The  idea  of  a 
preliminary  campaign  is  this:  It  is  not 
only  to  secure  the  interest  of  new 
dealers,  but  to  arouse  the  interest  aud 
enthusiasm  of  dealers  who  are  already 
handling  the  line.  The  proper  kind  of 
dealer  appeal  advertising  should  be 
used  so  that  the  manufacturer  will  be 
able  to  pave  the  way  for  his  regular 
campaign  and  when  he  starts  in  com- 
petition with  other  advertising  along  his 
line,  he  will  have  the  advantage  of  being 
the  first  in  the  field.  Through  the  pre- 
liminary campaign  he  will  alto  be  in  a 
position  to  dominate  that  particular 
field  during  the  heavy  campaigning  to 
consumers 


The  newspaper  represents  the  most 
desirable  form  of  personal  contact  with 
the  dealers.  \  newspaper  campaign  has 
more  possibilities  of  building  up  their 
confidence  and  Retting  their  attention 
to  bother  the  dealer  to  death  by 
and  the  offer  of  sales 
In  which  he  is  not  interested. 
There  will  be  fewer  losses  suffered  by 
national  advertisers  through  lack  of 
dealer  co-operation  if  advertisers  recog- 
nircd  the  value  of  the  newspaper  in  get- 
ting their  message  before  him.  The 
quickest  way  of  getting  the  guod-will  of 
the  dealer  and  to  establish  more  amic- 
able bonds  and  a  spirit  of  closer  co- 
operation is  to  show  the  dealer  through 
a  real  newspaper  campaign  that  you  are 
trying  to  make  sales  for  him.  This  will 
get  his  appreciation,  interest  and  co- 
operation quicker  than  anything  else. 
The  idea  of 


TESTS  FOR  PROOF-READERS 


EHJGEXE,  Ore,  Tests  to  determine  the 
•^tind  and  frequency  of  optical  illusions 
which  affect  proof-readers,  have  been 
prepared  by  Dr.  H.  R.  Crosland  of  the 
department  of  psychology  of  the  Uni- 
versity of  Oregon.    Dr.  Crosland  takes 


are  due  to  such 
as  to  carelessness. 

"Errors  by  careful  and  experienced 
proof-readers  are  due  to  one  or  another 
of  several  optical  illusions,"  said  Dr. 
Crosland.   "A  proof-reader,  for  instance. 


quite  as  much   take  the  tests 


but  white  space  exists;  or  he  may  fail 
to  see  transposed  letters  in  a  word  ;  or 
he  may  fail  to  observe  an  incorrect  let- 
ter subsrtutcd  for  the  correct  one." 

The  subjret  matter  for  the  tests  will 
contain    certain    t>  pographical  errors. 


placed  in  certain  positions  on  the 
The  first  test  will  he  set  in  9  point . 
8,  10  and  12-point  type  will  be 
The  width  of  the  columns  will  be  varied 
from  13  cms.  the  approximate  width  of 
a  newspaper  column,  to  17  and  25  ems 
At  one  time  the  groups  of  people  who 
take  the  tests  will  be  instructed  to  work 
slowly  and  carefully;  again  they  will 
be  told  to  work  as  rapidly  as  possible 
and  live  time  of  each  person  will  be 
taken  with  stop  watch ;  the  third  va- 
riation will  he  to  allow  a  limited  time 
to  the  group,  all  stopping  at  the  signal 
whether  the  work  is  completed  or  not. 

The  tests  are  to  be  given  to  four 
groups  of  five  persons  each,  the  groups 
consisting  nf  trachers  and  students  of 
journalism,  stndrnts  of  psychology  and 
actual  newspaper  employes. 


aud  promotion  men  and  merchandising 
men  out  in  the  field  to  get  acquainted 
with  the  dealers  does  not  mean  anything 
to  the  dealer.  He  has  calls  from  10  to 
30  salesmen  every  day  and  his 
is  selling  merchandise  and  not  i 
ing  visitors  When  he  picks  up  hit 
morning,  evening  or  Sunday  ptper  and 
there  flashes  before  his  eyes  a  very  con- 
spicuous ad  uf  the  manufacturer  selling 
the  goods  which  he  has  on  his  shelf,  he 
is  immediately  aroused,  displaying  more 
interest,  appieciation,  good-will,  etc, 
than  all  the  personal 
could  lie  made.  Getting  i 
the  dealer  is  all  right,  but  you  will  find 
that  if  you  happen  tu  strike  him  on  a 
busy  day— and  every  day  is  a  busy  day 
with  the  average  retailer—you  will  lute 
through  annoying  him  and  the  visit  you 
have  counted  on  t 
good  will  is  absolutely  t 

The  most  important  problem  facing 
the  manufacturer  today  it  how  to 
prnperly  merchandise  the  advertising  to 
the  retailer  in  advance  of  the  campaign 
to  the  consumer.  This  is  a  subject  on 
which  a  great  many  theories  have  been 
advanced,  but  thete  is  only  one  condi- 
tion to  be  met  and  there  is  only  one 
solution. 

Practically  every  advertiser  and  ad- 
vertising agency  has  different  ideas  on 
the  proper  way  to  merchandise  a  cam- 
paign This  subject  will  he  discussed  at 
length  in  another  article. 


RUMOR  HEARST  "P  I"  OWNER 


Seattle   Times    Prints    Report — Denied 
by  Neltlaton 

rBv  Telegrms^  ra  E&tTos  a  Ptiiuiaet) 
Seattle,  Wash.,  Jan.  13.— The  Seattle 
Times  prints  the  following  article: 

"It  is  persistently  rumored  that  Wil- 
liam R.  Hearst,  famous  as  owner  ami 
editor  of  many  newspapers,  has  pur- 
chased the  Host- Intelligencer.  In  all 
probability  negotiations  looking  to  that 
end  will  Lie  terminated  in  a  few  days,  but 
it  is  certain  that  no  person  connected 
with  the  Posl-lnteiligeiiccr's  ownership 
or  management  is  yet  in  position  to  say 
whether  or  not  the  sale  will  occur  It  is 
understood  that  an  agreement  lias  been 
reached  with  the  owners  of  the  common 
stock  and  that  the  deal  lungs  on  the  dis- 
posal of  Mrs.  John  I..  Wilson's  pre- 
ferred stock." 
Mrs.  Wilson  is  the  widow  of  the  late 


Senator  Wilsnn,  former  principal 
of  the  paper.  Clarke  Xetlleton 
lisher,  reiterates  his  denial  to  Editoh  h 
Pt  ausiira  that  any  negotiations  for  the 
sale  of  the  Post-Intelligencer  are 


North  Brookfi.M  Journal  Quit. 

N'oarii  RaroKrirtn,  Mass — The  Jour- 
nal has  supended  publication,  in  order 
that  the  editor  and  pubiishrr.  Horace  J, 
Lawrence,  may  devote  his  whole  time  to 
the  job  printing  department.  Mr.  Law- 
rence has  been  an  editor  ai 
for  just  50  years.  41  of 
passed  in  North  BrookSeld. 


Printing  PUnt 

SANrxan.  Me— The  Kennebunk  Enter- 
prise Publishing  Company,  owned  by 
Annie  J.  Crediford  of  Kennebunk,  has 
moved  to  Sanford.  where  it  has  located 
>n  quarters  in  K.  of  P  Hall  building. 
The  name  of  the  paper.  Kennebunk  Pn- 
was  not  changed 


•  in  EDITOR  & 
PUBLISHER  INTERNATIONAL  YEAR 
BOOK,  to  be  iuuad  January  22  mm  a 
part  of  a  regular  edition,  will  work  for 
you  every  day  la  1921. 
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ALBANY  ARGUS  ENDS 
CAREER  OF  108  YEARS 


Troy  and 


an  iiidepaidenl  atti 
while  the  Argus  has  beet; 


umrarttdatiom,  it  roanuns  an  analysis  of 

the  Sage  amrndmrms  relative  tn  state 
reorganisation,  a  list  of  t.V  member i  of 

the  Senate  and  Assembly  and  officers  of 


14  I 
on  Two  Days' 


part  of  (lie  century  of  its  existence. 


for  the  greater  the  association  recently  organiied-   Tbe   Ad..,,,,,  Now  Weekly.  8«°m.s  Daily 


(Bj  rWMReag  i«  Eaiio.  a  Pdwiiu) 

Auu.vv.  N.  Y..  Jan.  12.— Announce- 
ment was  made  today  of  the  sale  of  the 
Argus  to  the  Press  Company,  but  the 
nmii.lcr.it inn  has.  not  been  made  public. 
The  last  issue  of  the  Argus  will  appear 
Friday.  The  Argus  editorial  suff  will 
not  join  the  Knickerbocker  Press  and 
were  given  two  days'  notice  that  tlieir 
services      ere  no  longer  r  ~  1 1 3 -  - .  I 

Tl>c  Argus  Company  will  retain  its 
entire  printing  plant  for  increased  job 
and  book  printing 

The  Argus  was  founded  by  Jesse  Hurl 
in  18U,  a  judge  of  Common  Pleas  of 
Ulster  Comity.  He  was  backed  b) 
ninety  citizens,  who  st>led 
"Godfathers"  of  the  paper.  It  was 
twice  a  week  until  1824.  when  it 
a  daily  and  its  name  wa 
the  Argiis  and  Daily  Gazette 

Calvert  Coitistock  became  publisher 
in  1855  and  made  it  a  Democratic  organ 
of  national  tame  and  a  supporter  by 
Martin  Van  Bureil,  William  L.  Marcy. 
Silas  Wright.  John  A.   Dix  and  other 


Trade  Paper  Sold 

Cmc.vto.  —  The  Internalional  Trade 
Press,  Inc.,  ha»  purchased  the  American 
Machine  &  Tool  Record,  which  has  been 
pubhshed  for  ten  years  at  Cincinnati  by 


publication  office  is  at  41 
Albany,  with  C.  V  Howard 


Monotype  Office  in  Birmingham 

Bikmingiiam,     Ala.-  The  l-anstnn 
Monotype  Company  has  opened  a  new 
district  office  at  Birmingham,  in  charge 
Hillman  Smith,  who  will  continue  as  oi  G.  Walter  Licb.  whose  offices  are  in 


editor-in-chief.    Publication  offices  will  'he  Chamber  of  Commerce  Building, 
be  in  Ibis  city,  but  the  Cincinnati  head- 
quarters will  be  maintained.    Robert  E. 
Powell.  Eastern  manager  of  the  paper 
has  joined  the  si 
Trade  Press  am 
New  York  office 


>n  Wedding 

The  marriage  of  Frederick  Gregory 
Mather  and  Miss  Lillian  Thompson,  both 
<  f  StaintYrd,  Conn.,  was  solemnized  at 
the  Cathedral  of  St.  John  the  Divine,  in 
New  York.  January  12.  Mr.  Mather 
is  widely  known  foi  bis  historical  writ- 
ings He  was  at  one  time  editor  in 
chief  of  the  Binghamton  <N.  Y.)  Re- 
publican.   This  was  his  third  marriage. 


Jan.  24 — Scrippi-McFUa  League 
Will  Start  th.  Po.l 
March  30 

<y>r.-iil/   l>,    EOlTOt    &  PLIUfMtl) 

DmuirsGHAM,  Ala— Birmingham  will 
have  two  additional  daily  afternoon 
newspapers  within  the  next  sixty  days. 
acc<  rding  to  definite  announcements 
made  here  vs  ilhitj  the  past  few  days  by 
representatives  of  the  new  properties. 
Both  will  enter  the  afternoon,  six-day-a- 
week  field  without  Sunday  editions  and 
both  Kill  carry  full  leased  wire  reports 
of  foreign  news  and  will  maintain  ample 
staffs  to  cover  the  local  field  thoroughly. 
Cal— Walter  H  Killam.  for  Tbr  hM1  «'  «'•*  '**  <U"'«*  enter 
the  past  fifteen  years  managing  editor  of   ,!w  ■"Cil  '"'Id  will  lie  tl»e  Birmingham 


Howard  S.  Stetler,  of  the  Monotype 
Company's  export  department  will  be 
assistant  Manager  under  Mr.  Lieb.  who 
a'T  of  the  International  l,as  represented  the  company  in  the 
I  will  be  located  in  its  *'■»>"  for  12  years. 


the  Modesto  Morning  Herald,  has  taken 
over  tlw  Merced  Weekly  Star.  He 
plans  to  turn  the  paper  to  the  morning 
field,  with  Associated  Press  Service. 
F.  E.  Bebcr.  for  several  years  advertis- 
ing manager  of  the  Modesto  Herald,  is 
riated  with  him  in  Merced. 


Nioga.    Ill.-The  News, 
weekly,  has  increased  its  rales  from  $2  ,iv,r',  Weekl, 
to  $2,50  a  year.  t.««rs  Weekl, 


To  Represent  London  Paper 

Roy  Barnhill,  Inc.,  publishers'  repre- 
sentative. New  York,  has  lieen  appointed 
American  representative  of  the  Adrer- 
London. 


The  Atlas,  erl.ted  by  William  Cassidy 
in  the  interest  of  another  faction  of 
Democrats,  was  merged  with  the  Argus 
in  1856  through  the  influence  of  Horatio 
Seymour,  and  liegan  the  occupation  of 
the  present  Argus  Building  at  Broadway 
and  Beaver  street.  Cassidy  became  edi- 
tor, with  the  retirement  of  Comstock,  and 
restored  the  name  of  the  Argus. 

During  his  regime  the  paper  reached 
its  greatest  political  influence  and  Cas. 

s  ,i,  -    >.  lit  !•  ,1!-    v, ,  1  r    li'.c!  A:  .     '.'.!-  -i-:  - 

At  his  death  contrnl  passed  to  Daniel 
Manning,  Secretary  of  tile  Treasury  in 
Cleveland's  first  cahinet;  T.  C.  Callicot 
and  J  Wesley  Smith.  Manning's  polit- 
ical influence,  largely  exercised  through 
the  Argus,  was  an  important  factor  in 
making  Cleveland  president. 

His  son.  James  H.  Manning,  succeeded 
his  father  ami  later  was  elected  Mayos 
of  Albany  Daniel  S.  Lament  began  his 
rejiortorial  work  011  the  Argus  and  was 
associate  editor  when  he  was  named 
secretary  to  Governor  Cleveland,  went 
with  him  to  Washington  as  secretary  in 
his  first  term  and  in  the  cabinet  the  sec- 
ond. Charles  Emory  Smith,  of  Phila- 
delphia, and  St  Clair  McKclvsay,  of  the 
Brooklyn  Kaglc,  were  also  editors  of  the 
Argus  for  many  years. 

Knickerbocker  Press  History 

Kdward  Murphy,  of  Troy,  (ormer 
II.  S.  Senatur.  bevame  its  owner  about 
25  years  ago.  Then  the  late  Anthony 
N.  Brady  acquired  an  interest  After 
the  ileath  of  each,  Joseph  J.  Murphy. 
Democratic  leader  of  Troy,  and  the 
Brady  estate  continued  control  until  sev- 
eral scars  ago.  when  the  Brady  estate 
became  sole  owner. 

Tbe  Knickerbocker  was  started  by 
Hugh  Hastings  in  1842.  who  was  a 
protege  of  Thurlow  Wceil.  ami  was  iden- 
tified in  politics  with  the  old  Whig  party. 
In  1879  the  Knickrrhoi-kcr  was  bought  by 
the  Press  and  the  name  was  changed  to 
Press  am!  Knickerbocker.  The  Express 
was  later  absorbed  and  the  name  was 
Press  Knickerbocker  Express  until  1910. 
when  Judge  Lynn  J  Arnold,  representing 
the  Clark  interests  of  Cooperstown,  pur- 
chased the  paper  from  John  A.  Mc- 
Carthy and  changed  its  name  to  the 
Knickerbocker  Press. 

Branch   offices  and   separate  editions 


over- 


state 

Albanv, 

Association  has  issued  its  first  "State   I.eRoy  fN.  Y.)  Gaiette  caused  slight 


Bulletin." 


Bulletin  for  New  York  Birr.sui -l  ire  caused  by  an 

N.  Y  — The  New  York  State  heated  metal  kettle  in  the  plant  of  the 

issued  its  first  "State  ' -■»-     >■>■'    "  s  ^ 
In  addition  to  legislative  rcc- 


A  NEWSPAPER  FOR  FACTORY  WORKERS 


r>Ot  HESTER,  N  Y.-Erwin  J.  W. 
1X  lluber.  of  the  Huber  Publishing 
Company  and  managing  editor  of  the 
Pictureplay  News,  has  brought  out  the 
Industrian.  which  be  described  at  the 
head  of  its  edi- 
torial column  as 
"a  weekly  news- 
paper, devoted  to 
sports,  recreation, 
amusements  and 
the  social  activi- 
ties of  Roches- 
ter's industrial 
army." 

Mr.  Huber. 
who  is  managing 
,   was  for 
sears  night 
superintendent  of 
the   Roch  ester 
irpartmcnt     and  nine 
and    other  newspa- 


\dvanre,  which  will  change  from  a 
w.-rkly  publication  to  a  daily  on  January 
24.  f  ormal  announcement  of  the  change 
was  carried  in  both  daily  papers  here 
several  days  ago.  The  pa|>er  lias  been 
,  pcratnig  as  a  weekly  for  several  years 
and  has  Urn  the  official  oigan  of  the 
membership  oi  the  American  Federation 
of  Labor  in  the  Birmingham  district, 
which  position  it  is  expected  to  continue 
to  occupy  when  turned  into  a  daily.  Phi! 
Painter,  who  has  been  editor  of  the 
weekly  paper,  will  continue  in  that  ca- 
pacity with  the  daily  edition  and  it  is 
understood  that  I.  B  Musgrove, 
wealthy  coal  operator,  who  was  tailor's 
candidate  for  I'nited  States  Senator  last 
>ear  against  Senator  Osrar  I'ndcrwood, 
is  financially  interested  in  the  new  publi- 
cation. A  plant  for  the  daily  has  been 
secured  OH  Fifth  avenue  and  additional 
machinery  installed  to  care  for  the  daily 
issue  of  the  paper. 

The  seennd  daily,  which  will  begin  pub- 
lication not  later  than  March  30.  accord- 
ing to  announcements  of  those  interested, 
and  possibly  earlier,  will  be  the  Birming- 
ham Post,  which  will  be  published  by  the 
Stripps-McRae  League  as  an  additional 


r.  j.  w  Hon 


Herald's  art 

>ears    ago  h, 

per  men  launched  the  Pictureplay  News, 
Stephen  J,  Fitzgerald  is  editor  of 
both  papers.  He  was  formerly  police 
rc|ujr!cr  of  the  Rochester  Herald  and 
has  worked  011  newspapers  in  Detroit  and 
Dayton.  Ohio.  While  serving  with  the 
naval  aviation  forces  in  France,  he 
founded  the  Pauillac  Pilot. 

Ernest  J,  Ingraham.  f  .rmvrly  autumn, 
bilc  editor  of  the  Rochester  Pnsl- 
Kxprcss.  is  director  of  the  Adcraft  Srrv 
ice  Bureau  for  both  the  Huber  publica- 
tions. George  J.  Barnes,  formerly  of 
the  Rochester  Post-Express  staff  and 
editor  of  thv  Legionairr.  the  official  jour- 
nal of  the  Rochester  American  legion 
Post,  is  on  the  start  of  both  publications. 
George  Allan   McDonald,   formerly  of 

the    Rochester   Democrat   ft   Chronicle    Company.  Samuel  Parry  Inc 
and   of  seveial   Buffalo  and   Syracuse    Brass   Manufacturing  Compan 
newspapcis,  js  with  live  Huhcr  service 
department 

Willis  G.  Broadhroiks.  for  right  years 


on  the  Rochester  Herald  staff,  is  foreign 
advertising  representative  and  manager 
•f  the  publicity-exploitation  department. 
Lloyd    W     Culver,    formcilv    on  the 

Rochester  Post-Express  advertising  "nk  in  their  chain  of  newspaper  prop 
staff,  is  advertising  manager  of  the  In-    r»'es.    B.  I  Susoitg  and  R   B  Chandler 

are  at  present  in  the  city  from  the  Cin- 
cinnati headquarters  of  tbe  league  to  in- 
stall the  new  plant  as  soon  as  the  ma- 
chinery which  is  en  route  arrives  and 
publicati.  11  „t  t:„   i„  .    ..  ill  begin 

shortly  after  its  arrival 

Mr  Susong.  who  has  Iseen  connected 
for  some  time  with  tbe  Cincinnati  Post, 
one  of  the  Scripps  papers,  was  formerly 
managing  editor  of  the  Montgomery 
I  Ala  )  Journal. 

The  new  paper  will  legin  as  an  eight- 
page,  six-day-a-week  daily  in  the  after- 
noon field  and  will  be  served  by  the 
I'nited  Press  ami  the  Newspaper  Enter- 
prise Association,  both  owned  by  the 
Scripps-McRae  interests. 

Since  absorption  of  the  Birmingham 
I  edsrr  by  the  Birmingham  News  in 
April,  1°20,  tlx  Birmingham  dailv  news- 
paper field  has  been  exclusively  in  the 


dnstriati  and  James  J  Dadd,  formerly 
with  the  Rochester  Herald  and  for  a  time 
with  the  j'ames  J.  Dadd  Advertising 
Agency,  is  nn  the  advertising  staffs  of 
huh  papers.  James  H.  Thompson,  for 
1  number  of  years  Sunday  editor  of  the 
Rochester  Herald,  is  now  a  special  fea 
Hire  writer  for  the  Pictureplay  News. 

\morig  the  manufacturing  firms, 
many  of  which  are  national  advertisers, 
in  and  near  Rochester,  which  are  repre- 
sented in  the  Industrial)-!  Newswriters' 
Club,  which  furnishes  the  news  fiom 
their  respective  organisations,  are: 

\meriran  laundry  Machinery  Com- 
pany. American  Wood  Working  Ma- 
chinery Cumpany.  Bastian  Brothers  Com- 
nany.  General  Railway  Signal  Company, 
Gleason  Works;  Henry'  Liklv  &  Co., 
V'ortheast  Electric  Company,  Ritter 
Ilental  Manufacturing  Company.  Roches- 
ter Motors  Company.  Inc..  Srldon  Motur  hand*  of  the  Age-Herald  in  the  ... 
Truck  t  orn., rati. m.  Sherwood  Shoe  ''rid  and  the  News  in  the  afternoon.  The 
Company.  Stromberg-Carlson  Company. 
Taylor  Instrument  Company,  Todd  Pro- 
tcetograph  Company.  Vacuum  Oil  Com- 
pany. Wiltnct  Castle  Company,  Karle 
Lithograph  Company.  T.  H.  Symington 
Ci  mpany,  Wolletisak  Optical  Company, 
Art-in-Huttons  Corporation.  Davis  Ma- 
chine Tool  Company.  Ingle  Machine 
Company.  Rochester  Folding  Box  Com- 
pany. Rochester  Gas  &  F.lcctric  Com- 
pany, Rochester  Stamping  Company,  Vtr 
k  Dunn  Company.  Yawrnan  &  Erbe 
National 
y.  Aldcr- 

iTUUi-Fairchild  Company.  J; 


two  new  papers  will  give  Birmingham 
four  daily  papers,  of  which  three  will 
be  in  the  afternoon  field,  with  the  News 
also  continuing  in  the  Sunday 
rleld. 


Thm  Newspapers  Bankrupt 

Ma»tinsjhs».  W.  Va.— The  World 
Publishing  Company,  publisher  of  the 
Martinsburg  World  .->nd  two  weekly 
nrwspa|strs,  was  declared  bankrupt  Jan- 
nary  4  by  Circuit  Court  Judge  Woods. 


Ton  thousand  nary-day  questions  at 
t!,e  newspaper  and  advertising  business 

m  Son  t,  C„    r„*j  ci.  ..  ~~ "     wiU  be  "•"•red  in  EDITOR  &  PUB- 

C^JZl         "  '  Machinery    USHER    INTERNATIONAL  YEAR 

Corporation  BOOK — out  January  22. 
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AIRMEN'S  LETTERS  MAY  CAUSE  NAVY 
TO  CENSOR  OFFICERS'  WRITINGS 

Unenforced  Rule  Put*  Approval  of  Article*  for  Publication  in 
Hand*  of  Intelligence  Division — Court 
Will  Inve.tigate 


Staples,  managing  editor,  Lewislon  Jour- 
nal; secretary,  William  II.  Dow.  business 
manager,  Portland  F.xpress-Advecliser ; 
treasurer,  Walter  IV  Reed,  business  man- 
ager, Bangor  Daily  News, 


ifiv  Trir.'rtffn  1.1 

Y^ASHIXGTOX.  D.  C,  Jan.  12— En- 
U  rcrmcnt  of  a  slumbering  naval  reg- 
ulation under  which  members of  llic naval 
establishment  can  be  prevented  from 
writing  for  publication  without  first  sub- 
mitting the  articles  to  the  Divisinn  of 
Nasal  Intelligence,  is  likely  to  result  as 
a  mm|ucI  of  the  incidents  at  Mattice  when 
the  lust  nasal  aeronauts  reaches!  civilisa- 
tion. 

Specific  direction  will  lie  given  to  the 
naial  court  of  inquiry,  which  has  been 
ordered,  Joscphus  Daniels,  secretary  of 
tile  navy  has  said,  to  ascertain  if  the 
airmen  sought  to  prnht  by  their  experi- 
ence through  the  publication  of  their 
stories.  Tlse  secretary  also  has  an- 
nounced that  the  court  would  be  em- 
powcred  to  investigate  the  rumor  that 
the  1 1  intuit  and  Kloor  letters  reached 
the  j-uhlie  through  the  action  of  a  fel- 
low, officer  of  the  two  balloonist!  and 
that  the  whole  question  of  how  the 
graphic  stories  of  the  two  airmen,  con- 
tained in  their  letters,  gained  publicity, 
svould  be  inquired  into  by  the  court. 

"I  shall  direct  that  the  naval  court  go 
fully  into  tlse  matter  of  publication  of 
the  stories  of  the  airmen  or  any  con- 
tracts they  may  have  made  with  the 
press.  Commercialism  and  naval  busi- 
ness do  not  go  well  together,  aisd  I 
shall  order  the  board  to  ascertain  the 
full  particulars  on  this  point."  Secretary 
Daniels  said  in  his  press  conference  on 
Wednesday. 

What  may  hive  been  one  of  the  in- 
direct causes  (or  the  trouble  at  Mattice 
between  Lieut.  Steve  Farrell  and  Lieut 
Walter  Hint™  is  the  policy  which  the 
nary  department  followed  in  regard  to 
publication  of  the  officers'  own  stories 
of  ttieir  nights. 

Following  the  precedent  set  up  in  the 
case  oi  the  NC-4  flight  when  the  navy 
allowed  the  men  on  the  trans- Atlantic 


Kmtsi  *  Ptisuitisai 

journey  to  make  exclusive  contracts  for 
t  he  t  r ■  Stories  Mr.  Daniels  in  this  case 
sent  a  message  to  the  three  balloonist) 
that  after  they  had  filed  their  official  re- 
port they  wuuld  be  at  liberty  to  sell 
their  stories  to  whom  they  pleased. 

The  result  was  that  the  navy  depart- 
ment receiscd  what  was  probably  the 
briefest  report  on  record,  which  just 
barely  covered  the  incidents  of  the  flight. 

Before  the  flyers  reached  Mattice  and 
the  wires  to  the  outside  world,  how- 
ever, a  report  reached  Mr.  Daniels  that 
the  representative  of  one  association  had 
met  the  aviators  on  the  trait  and  "sewed 
them  up"  for  exclusive  rights  to  wliat 
they  might  write.  As  a  result  a  mes- 
sage was  sent  on  Tuesday  night  instruct- 
ing them  to  talk  without  discrimination 
to  any  newspaper  men  that  might  care 
to  interview  then. 

Mr.  Daniels  was  attacked  during  the 
war  for  enforcing  the  regulation  forbid- 
ding men  to  write  for  publication  and 
this  also  was  made  one  of  the  points  in 
the  charges  brought  by  Rear  Admiral 
William  S.  Sims.  There  has  been  some 
criticism  of  the  policy  which  Mr.  Daniels 
followed  this  time  when  it  became 
known  that  he  had  authorised  the  officers 
to  auction  of?  their  stories  to  the  highest 
bidder. 

It  was  stated  at  the  department  before 
the  men  came  out  of  the  wilderness  that 
one  newspaper  was  ready  to  offer  the 
men  $16,000  for  exelusise  rights. 


Pennsylvania  Meetings  Fab.  9-10 

llAaaisatuc.  Pa, — Annual  meetings  of 
the  Pennsylvania  State  Editorial  Associ- 
ation. Associated  Dailies  of  Pennsyl- 
vania and  the  Associated  Weeklies  will 
be  held  at  the  Penn-Harris  Hotel  here 
Fehntary  9  and  10.  The  three  associa- 
tions will  meet  jointly  on  February  9. 
the  speakers  scheduled  being  Gov.  Wil- 
liam Sproul,  T.  R.  Williams,  president 
of  the  American  Newspaper  Publishers 
Association,  and  Don  C.  Seiti,  business 
manager  of  the  New  York  World. 
Other  speakers  at  various  sessions  in- 
clude Rowe  Stewart,  business  manager 
of  the  Philadelphia  Record  and  president 
of  the  Associated  Advertising  Clubs  of 
the  World,  and  Maj.  j".  C.  ShurnVrgcr, 
of  Atlrntouii,  an  rxpert  accountant,  who 
will  discuss  Federal  taxes  as  related  to 
newspapers. 


Flyrt  Heads  Maina  Dai  lie* 

ArcrsTs.  Me — The  Maine  Daily 
Newspaper  Publishers'  Association  held 
its  annual  meeting  here  on  January  5, 
Matlrrs  of  business  interest  were  dis- 
cussed and  officers  were  elected,  as 
follows ;  President,  Charles  I*  'Flynt, 
business  manager.  Augusta  Kennebec 
Journal;     vice-president.     Arthur  G. 


Naw  Illustrating  Finn 

DfT*0IT.—  The  Craftsman  Studios  have 
bren  formed  here  to  supply  commercial 
illustrations.  The  organizers  arc  John 
J.  Hammer.  Fred  Mannero  and  Carl 
ti<M>dwin.  late  with  the  Illustration 
Studios,  Chicago. 

Fira  in  Konowe.  Oltla. 

Komoss  a,  Okla.— Fire  destroyed  the 
plint  of  the  Konowa  Chief-leader,  caus- 
ing loss  of  approximately  $5,000,  which 
was  partly  covered  by  insurance.  The 
plant  will  be  rebuilt  and  publication  of 
the  ji.»per  continued. 


Iowa  Press  Meeting  Fab.  17-19 

Des  Moines,  la— The  sixth  annual 
convention  of  the  Iowa  Prrss  Associa- 
tion will  be  held  in  Des  Moines,  Febru- 
ary 17.  It*.  19.  Sr-sion  will  he  held  at 
the  Hotel  Sascry 


Connecticut  Maatiag  Jan.  22 

New  H  win.  Conn  —The  annual  meet- 
ing and  banquet  of  tltc  Conitccticut  Edi- 
torial Assilltillitt]  will  be  held  at  the 
llotrl  tiarile  here  January  21. 


PILGRIMS  GIVE  AD  COURSES 

Advanced  and  Elementary  Subject!  in 
Two  Lactstra  CI  

ISfttM  la  Caiiok  a  PvaLttKaa) 

KokTox. — A  series  of  seven  advanced 
ronferences  on  "Advertising  and  Si  ll 
nut."  together  with  seven  element  it  s 
talks  on  "Advertising  Preparalion,"  will 
Isr  conducted  from  January  4  to  April 
5.  by  the  Pilgrim  Publicity  Association. 

Under  the  supervision  of  Henr) 
Kuhns.  vice-president  of  the  association, 
the  advanced  series  will  consist  of  t:ie 
following  subjects:  "Product  Analysis " 
with  Harry  Tipper,  business  manager  of 
Automotive  Industries,  in  charge;  "Mar- 
ket Analysis  and  Sales  Quotas,"  Wal.cr 
F.  Wyman.  sales  and  export  manav  r. 
tarter  Ink  Company;  "l>evclnping  tht 
Advertising  Plan,"  A.  E.  Greenleii. 
president.  Greenleaf  Company:  "Selling 
the  Sales  and  Advertising  Plan."  (ieoi<;' 
C.  Krolich.  manager  drug  and  chemi  al 
department,  United  Drug  Coinpau. 
president  Pilgrim  Publicity  Associate  n : 
"Correspondence  Department,"  Rolcrt 
K.  Ramsay,  director  of  publicity,  sales 
promotinn  and  advertising,  \mrn  in 
Writing  Paper  Company,  and  "Handling 
tltc  Results  of  Advertising."  Walter  hV 
Snow,  Waller  B.  Snow  ti  Staff. 

The  elementary  talks  will  be  directed 
by  Professor  Daniel  Starch  of  Harvard 
University,  They  are:  "How  Adver- 
tising Is  Prepared."  S.  A.  Cnnnver.  pres- 
ident, S.  A.  Conuver  Company ;  "The 
Text."  john  J  Morgan.  John  J.  Morgan 
^.dvertising  Agency;  "The  Layout,"  C. 
W.  North,  art  director.  Walter  B.  Snow 
*  Staff:  "The  Picture."  Barnard  ). 
Lewis),  treasurer  and  general  manager. 
Stetson  Press;  "The  Sire  and  Use  of 
Spare."  William  H.  McLeod,  advertising 
manager,  William  Filene's  Sons  Com- 
pany ;  "The  Selection  of  Mediums,"  Car- 
roll J,  Swan,  magazine  and  newspaper 
representative,  and  'Truth  in  Advertis- 
ing." Charles  B.  Marble,  secretary,  the 
I'riscilla  Company. 

11k  emirs*  was  planned  by  an  educa- 
tional committee  headed  by  L.  F.  Ha'ti- 
ilton.  manager  of  the  sales  promoti-n 
departnSttM  of  the  Walworth  Manufac- 
turing Company 


IF  YOU  THINK  IT  WAS  A  PICNIC  AT  MATTICE  TAKE  A  LOOK  AT  THE  TOWN 


l  fiiisi  faa^rtsatfeass!  i  tin" 

1JOBODY  ganarally  speaking— ever  heard  of  Mattice  until  1921.    New  look  at  it — jslat  over  the  bead*  al  tha  newspaper  reporters  and  photographers  who 

is  gathered  there  to  welcome  back  the  American  Nary  ballooniats,  LieateaanU  Kloor,  Farrell  and  Hinten.  Any  small  boy  can  new  find  it  oa  tbe  map  and 
hare  is  the  group  that  put  it  there — ria  the  first  page*  of  the  aawspapert  of  the  world.  This  is  not  all  of  them — soisse  bad  daonad  their  snow-shoes  and  ware 
out  on  the  trails  arises  tail  was  lake* — bat  even  than  they  number  three  time,  the  population  of  the  towa.  What  a  life  no  taxi*,  no  arm  pa  fruit,  no  ease,  but 
they  did  lira  in  •  Pullman.  The  native*  laughed  at  their  outfits  and  they  laughed,  too.  for  nobody  knew  Volstead  and  a  photographer  bad  brought  a  pair  of 
bones.  The  venison  was  real,  but  goah.  It  was  cold.  And  if  you  want  lo  know  all  about  tha  wilds  of  Canada  talk  to  some  reporter  who's  bean  to  Mattice. 
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BACKUS  STARTS  KENORA   Mr    **K»y  says  that  a  short  shut- 

ilown  U  customary  at  this  time  of  year. 
It  is  rumored  that  the  wage  Kale  will 
1  a  dcclin;  when  work  it 


MILLS  FOR  PORT  ARTHUR 


PAPER  MILL 


Fiaal  A|rMneit  Signed  at  Ottawa  for 

Timbei  To    lirmt  110,000.000 

in  Ton  Yoars— Fort  Fr 


<-VreeiW  re  Kditoi  &  Pi  iiMSitlal 
Toronto  — Final  agreement  between 
the  Ontario  Provincial  Government  and 
F..  W.  Backus  for  the  English  River 
limit  has  been  signed.  Mr. 
denied  an  editorial  comment  of 
a  Toronto  daily  to  the  effect  that  the 
Fort  Frances  Pulp  *  Paper  Company 
had  reversed  its  position  toward  the 
supply  of  newsprint  to  Canadian  daily 
newspapers. 

"In  1919-  he  said,  "we  offered  con- 
tracts for  1920  to  all  Canadian  papers 
with  whom  we  had  dealt.  They  declined 
on  the  ground  that  they  thought  they 
could  secure  paper  supplies  through  the 
Government  control.  I.ast  summer  we 
notified  them  again  that  we  would  con- 
id  all  but  two  of 


o*  PUmm 
Nipif  on 


"Merry  Xmu"  on  Bofua  Chocks 

Toronto. — During  the  Christmas  sea- 
son several  local  merchants  were  vic- 
timised by  a  bogus  check  swindler,  pur- 
porting to  be  a  newspaper  man.  The 
checks  were  unusually  well  devised  to 
delude  the  unsuspecting  merchant,  hav- 
ing specially  printed  on  protective  paper 
the  greeting.  "Wishing  you  a  Merry 
Christmas  and  Happy  New  Year  "  Up 
to  the  present  there  has  been  no  arrest. 


Brompton  to  Remodel  PUat? 

Toronto.— Persistent  rumors  are  afloat 
to  the  effect  that  the  Hrompton  Pulp 
Paper  Company  is  contemplating  the  re- 
construction of  some  of  it*  machinery  to 
manufacture  more  newsprint,  which  the 
present  demand  and  future  prospects 
would  seem  to  make  the  most  profitable 
of  products. 


Mr.  Backus  also  stated  that  his  mills 
arc  selling  paper  at  $130  a  ton. 

The  work  on  the  Kenora  plant,  which 
is  included  in  the  English  River  contract, 
has  been  started,  he  said,  and  pulp  win 
be  manufactured  there  before  the  end  of 
the  year  Before  three  years  are  out. 
paper  will  form  part  of  the  company's 
production. 

When  asked  what  the  company's  invest- 
ment would  be  in  the  plant,  Mr.  Backus 
replied:  "If  we  get  out  with  an  ex- 
penditure of  ten  millions  in  ten  years 
at  Kenora  we  will  be  lucky." 


Om  of  Eight 

Toronto.— Of  right 
who  ran  for  civic  honors  in  the  recent 
municipal  clectiom  here,  only  one  was 
successful,  and  be  was  Major  Bert 
Wemp.  I).  F  C.  of  the  F.vcning  Tele- 
gram staff,  who  was  elected  to  the  Board  Chemical  journal  has  been  changed  to 
of  Education.  He  headed  the  poll  for  Canadian  Chemistry  and  Metallurgy  and 
h.s  ward,  defeating  one  of  the  oldest  its  held  correspondingly  extended  Its 
member,  of  the  Board.  publishers,  the  West  man  Pre..  Ltd  To. 


nod  Pulp  Entcrpri 
Now  Wood  Grsuai  u 

(5t*ci*i  Jo  Eoitok  *  Pusittnsa) 

Toronto. — A  pulp  wood  limit  of  1.220 
square  miles  in  the  Nipigon  district  has 
been  secured  by  the  Provincial  Taper 
Mills,  Ltd.  The  directors,  it  is  under- 
stood, will  go  ahead  at  or.ee  with  the 
construction  of  a  paper  mill  and  an  ad- 
dition to  its  pulp  mill,  which  has  now 
a  capacity  of  fifty  tons  a  dav.  A  bond 
issue  of  $J.OOO,000  lias  been  authorized 
to  finance  The  new  work. 

According  to  a  report  from  the  direct- 
ors of  the  Kaministioua  Pulp  &  Paper 
Company,  a  bond  issue  is  being  arranged 
to  provide  for  an  increase  in  the  ca- 
pacity of  its  phut  from  twenty-five  to  a 
hundred  tons  a  day. 

The  John  Stirrett  Company,  which 
took  over  the  big  plant  of  the  Port 
Arthur  Wagon  Companv  recently,  an- 
nounces that  Chicago  capitalists  lave 
financed  a  pulp  mill  of  one  hundred  (ens 
a  day  capacity,  and  that  the  establish- 
ment of  this  industry  wi!l  be  commenced 
without  delay.  These  three  enterprises 
will  make  Port  Arthur  otic  of  the  largest 
pulp  and  paper  centres  in  the  Dominion 

Wid»r  Field  for  Chemical  Paper 

Toronto— The  name  of  the  Canadian 


ronto,  have  established  the  Canadian  Dye 
and  Color  I'ser,  devoted  to  color  inter- 
ests in  the  textile,  paint,  in 
paper  fields. 


NEW  UFE  IN  PERIODICAL  BODY 


at  To 

iSfnU     Eoitm  a  PaRussuja) 

Toronto.— Following  die  , 
of  M,  J.  Hutchinson  as  manager  of  the 
Canadian  National  Newspaper  A  Period- 
icals Association,  new  life  has  been  put 
into  that  organization.  To  revive  inter- 
est a  meeting  of  the  Business  and  Tech- 
nical Sections  was  held  at  the  National 
Club  here  January  o,  with  praaically  a 
I00  per  rent  representation  of  membeis. 
The  chair  was  occupied  by  T.  S.  Young, 
general  manager.  Hugh  C  Maclean.  Ltd.. 
■ii irt  the  president  of  the  association,  Ac- 
ton Hurrows.  was  also  prevent. 

A  serial  report  on  tlx-  work  of  the 
I"  'ital  and  Parliamentary  Committee  wis 
presented  by  H.  T.  Hunter,  vice-presi- 
dent, Maclean  Publishing  Company. 

Following  Mr.  Hunter,  Mr.  Burrows 
told  of  the  steps  that  had  been  taken  by 
the  committee  to  prevent  the  govern- 
ment from  levying  a  sales  tax  on  adver- 
using  matter  inserted  in  trade  newspapers 
.sod  other  periodicals.  This  he  regarded 
as  one  of  the  most  important  achieve- 
ments of  die  aiss>ciation. 


PRINT  COMMITTEE  SUSPENDED 


BRITISH  COLONIAL  TRADE  NOTES 


Weekly   for  Brmntford 

Toronto. — In  tile  course  of  a  speech 
before  the  members  of  the  Independent 
Labor  Party.  Brantford,  January'  7.  ex- 
Mayor  McBridc  announced  that  he  had 
purchased  a  press  and  a  supply  of  paper, 
and  that  work  on  a  new  local  labor 
would  begin  immediately.  He 
a  call  for  subscriptions  and  an- 
nounced the  formation  of  a  committee  to 
organize  the  business  affairs  of  the  ven- 
ture, The  project  follows  the  defeat  of 
numerous  labor  candidates  in  the  recent 
municipal  elections.  Mr.  McBride  is  at 
present  a  member  of  the  labor  wing  of 
the  Ontario  Provincial  Government,  which 
is  a  coalition  of  agricultural  and  labor 


IGHTY   recently   visiting  delegates 
met  New  South  Wales  experts  in  a 
convention  for  the  purpose  of  discussing 
all    phases   of   advertising.  Governor 
Sir  Walter  Davidson  declared  the  con- 
The  keynote  of  the  con- 
"Truth  in  Advertising" 

New  Zealand  dailies  are  now  2d.  in- 
stead of  l^d. 

The  price  of  the  Sydney  Referee  is 
increased  from  4d.  to  6d. 

The  Ad.  Club  of  Victoria  is  now  tlie 
Victorian  Institute  of  Advertising  Men. 


n  the  paper 
some  time  to 


Toronto. — On  a  charge  of  publishing 
advertisements  tending  to  solicit  liquor 
orders  m  Ontario,  a  breach  of  the  On- 
tario temperance  act,  Mrs.  I-ouisa  Rogers, 
publisher  of  Jack  Canuck,  Toronto,  was 
fined  $200  and  costs  on  December  30. 
Counsel  for  the  defense  pointed  out  that 
the  disputed  advertisements  had  been  ap- 
proved by  the  Ontario  license  board 
before  publication;  that  they  were 
couched  in  very  vague  and  general  terms 
and  that  they  contained  no  price  quota- 
tions. The  case  will  probably  lie  ap- 
pealed. 


Wayagamaek  Closes!  for  Repairs 

Toronto. — The  Wayagamack  Pulp  & 
Paper  Company,  one  of  the  biggest  pulp 
industries  in  Canada,  will  close  down  on 
January  IS  for  one  month.  Aernrding 
to  a  statement  made  by  Hugh  MacKay, 
a  director  of  tin-  company,  there  is  a 
certain  amount  of  repair  and  renewal 
wi'-ti  which  must  receive  attention,  but 
this  cannot  be  done  so  long  as  the  mills 
are  in  operation  New  machinery  is  now 
on    the    ground    awaiting  installation. 


No  appreciable  relief 
shortage  is  anticipated  foi 

come. 

At  the  annual  meeting  of  the  New 
South  Wales  Institute  of  Journalists,  the 
president,  T.  W.  Heney,  was  re-elected. 

An  arbitration  decision  was  arrived  at 
that  the  six  years'  experience  required 
of  a  fnlly-paid  reader  did  not  include  his 
time  as  a 

Journalists 
of  Wales  in  Australia 
Income  Tax  by  the  Commonwealth  on 
w  hat  they  earned  while  there. 

T  D.  Wanless.  editor  of  the  Thistle,  a 
Scottish  national  newspaper  published  in 
Victoria,  is  the  oldest  working  journalist 
in  the  Commonwealth. 

It  is  understood  that  the  Common- 
wealth Government  has  under  considera- 
tion a  new  scheme  for  the  payment  of 
bounties  on  paper  pulp  produced  in  Aus- 
tralia. 

T.  M.  Rose  ("Hotspur"),  of  the  Syd 
ney  Sportsman,  his  resigned  the  editor- 
ship of  that  ].»per,  with  which  he  had 
been  identified  for  twenty  years. 

The  Commonwealth  Ministry  has  en- 
deavored to  arrange  with  the  Canadian 
Paper  Mills  for  the  supply  of  newsprint 
paper  required  by  t':ie  Australian  provin- 
cial Press. 


The  Australian  Provincial  Press  Asso- 
ciation has  proposed  that  the  import  duty 
on  newsprint  should  lie  charged  at  a  flat 
rate  of  50s.  per  ton.  or  on  the  home 
consumption  price  in  the  country  of 
origin. 

Australian  Paper  Mills  Co..  Ltd.,  and 
Sydney  Paper  Mills  Co,  Ltd,  were  to 
lie  taken  over  by  a  new  company  called 
the  Australian  Paper  &  Pulp  Co,  Ltd, 
with  a  nominal  capita!  of  £950,000  in 
£  1  shares. 

A  motion  has  been  made  for  a  Royal 
Commission  to  report  concerning  the  use 
of  Commonwealth  and  State  instrumen- 
talities by  or  on  behalf  of  the  owners 
of  daily  newspapers  published  in  tile  capi- 
tal cities  of  Australia. 

An  appeal  in  case  of  the  Perth  (West- 
ern Australia!  Daily  News,  Ltd.,  vs.  the 
Australian  Journalists'  Association 
against  a  fine  imposed  for  having  failed 
to  furnish  to  the  general  secretary  of  the 
A-  J.  A.  certain  entries  in  pursuance  of 


A  new  daily  paper,  the  Eastern  Mail, 
is  advertised  for  Delhi.  India's  new  capi- 
tol.  The  Indian  Printing  and  Publishing 
Company,  Ltd  ,  are  the  proprietors  and 
a  building  had  been  acquired  in  the  civil 
lines  at  Delhi 

The  Burma  Government  contemplates 
establishing  a  Government  newspaper  "in 
which  it  can  expound  its  policy  and  con- 
front attacks  on  it.  which  are  made  with 
the  object  oi  undermining  its  authority," 
The  estimated  cost  of  this  new  paper  is 


nun  Tuflord 

<Sr«,tt  to  Eniru.  a  I 
St.  pAtru-Wa  V.  Tnfford  of  L 
Ia„  chairman  of  the  National  Committee 
on  Newsprint  Supply,  has  made  the  final 
report  of  that  committee,  which  went 
out  of  existence  on  Jan.  1  Mr.  Tufford 
has  been  the  active  iarce  in  handling  the 
work  of  this  committee,  the  other  mem- 
bers being  Charles  I.  Stewart,  chairman 
Newsprint  Committee,  Southern  News- 
paper Publishers'  Association:  H.  C. 
Hutaling,  executive  secretary  National 
Editorial  Association;  Wallace  Odell, 
»Vew  York  Associated  Dailies,  and  E.  J. 
Hancock,  president  Indiana  Press  As- 
sociation. 

In  all  89  papers  were  relieved,  one  each 
in  Arkansas.  Oklahoma.  South  Carolina, 
Texas,  West  Virginia  and  Iowa:  two  in 
Alabama,  two  in  North  Carolina  and 
two  in  Illinois;  three  in  Florida,  five  in 
Indiana,  39  in  Kansas  and  30  in  Mis- 
souri. The  paper  distributed  was  do- 
nated by  the  larger  newspapers,  the 
greater  portion  of  it  coming  from  Victor 
Lawson  of  the  Chicago  Daily  News.  In 
referring  to  it  the  chairman  says  that  he 
liclieves  "all  of  the  paper  was  honestly 
distributed  and  that,  while  it  is  quite 
tat  some  were  not  allocated 
)  really  deserved  it.  so  strict 
were  the  ruks  and  so  small  the  amount 
of  tonnage  for  so  wide  a  territory,  that 
the  strictest  of  rules  were  found 
sarv." 


Vancouver  Job  Printer.  Strike 

VmsBMJsju,  B.  C  -On  January'  5.  the 
printing  shops  oi  Vancouver  shut  down 
as  a  result  of  the  job  printers'  strike  for 
higher  wages.    The  men  are  asking  for 
fVD  and  a  42  hour  week.   The  master 
t   printers  offered  them  the  existing  scale 
put  down  at  something  under  Rs  40.000   Dl  S4ay>  **_  tWI.  b«<  this  was  refused. 
Many  people  think  the 


per  annum 
unnecessary,  as  there  is  already  an  official 
Garette  published  weekly  in  Rangoon,  in 
which  government  news  could  be  printed, 
whilst  communiques  are  constantly  sent 
to  all  newspapers  and  arc  published  free 
of  cost  to  the  government- 


Toroxto.  Orit  — J.  F.  B  Livesay,  gen- 
eral manager  of  the  Canadian  Press, 
I  imited,  has  just  undergone  an  opera- 
tion for  appendicitis  and  kindred  trou- 
bles 
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TIME  FOR  BIG  ADVERTISING  IS  WHEN 
BUSINESS  STARTS  UPHILL 


Wright  of  A.  N.  A.  TelU  Six-Point  League  Sale* 
on  Eve  of  Trade 
i  1920. 


t  Be 


MONT  H.  \\  RIGHT,  of  John  B.  Slet-  wh.eh  i>  enjoying  real,  sound  prosperity, 
ion  Company.  Philadelphia,  ihe  new      "If  I  wanted  to  nuke  a  reputation  as 
president  of  the  Association  of  National  a  marvelous  copy  writer  and  a  masterly 

judge  of  mediums.  I  would  do  the  be»t 
1  could  with  ihcsc  important  details,  but 
my  big  work  would  lie  to  follow  funda- 
mental conditions  and  profit  accordingly. 
You  can't  sell  foods  to  a  roan  when  he 
is  broke;  and.  what's  more,  you 
wouldn't  if  you  could ;  the  monry  cornel 
easy  'when  the  goose  hangs  high.'  That, 
in  my  opinion,  is  the  great  law  of  pub- 
licity and  the  real  answer  to  the  question 
of  when  and  where  to  advertise." 

In  closing.  Mr.  Wright  told  his  hear- 
ers to  take  advantage  of  the  present  op- 
portunity. It  was  their  duty  to  restore 
business  confidence,  which  they  so  largely 
helped  to  destroy,  through  editorials, 
newt  articles  and  solicitation  By  so  do- 
ing, business  in  general,  and  newspaper 
advertising  in  particular,  and  most  im- 
portant of  all  the  public,  would  be  bene- 


A<Kcrtm  rs,  made  his  first 
a  speaker  since  his  election  to  office,  at 
the  January  luncheon  of  the  Six-Point 
I-eague  at  the  Hotel  McAlpin  on  Tues- 
day. His  subject  was  "Newspapers  from 
the  Viewpoint  of  a  National  Advertiser." 

In  introduction  he  said  that  in  his 
opinion  the  present  method  of  basing  the 
advertising  appropriation  upon  the  re- 
sults obtained  the  previous  year,  was 
entirely  wrong.  The  basis  for  the  ap- 
propriation, he  contended,  ought  no*  to 
be  based  upon  past  history,  which  is 
dead  and  gone,  but  upon  present  condi- 
tion!. In  other  words,  the  advertiser 
should  first  decide  upon  the  funds 
mental  portion  and  trend  of  general 
business. 

He  argued  that  "it  is  just  as  fatal  to 
launch  a  big  advertising  campaign  on 
the  eve  of  a  business  decline  as  it  is  to 
buy  a  big  line  of  stock  at  the  peak  of 
a  falling  market.  The  time  to  adver- 
tise heavily  is  when  business  is  gathering 
strength  for  a  period  of  industrial,  com- 
mercial and  financial  prosperity." 

Make  Adverti»ir.B  tin  "Gevmraor" 

Mr.  Wright  believed  that,  handled  in 
this  way,  advertising  would  act  as  a 
"governor"  on  business  and  help  to  keep 
our  industrial  iirowth  normal,  instead  of 
plunging  up  and  down,  as  it  now  does, 
with  more  violent  fluctuations  than  in 
commercial  nation  in  the 
He  blamed  the  advertising  men 
for  ou."  nervous  panics  and  depressions 
which  arc  hastened  by  enormous  adver- 
tising placed  at  the  wrong  time,  namely, 
at  the  top  of  the  hill  instead  of  near  the 
bottom.    Continuing,  he  said: 

"If  you  place  an  advertisement  pre- 
pared in  harmony  with  lite  soundest 
principles  known  in  a  territory  that  is 
flat  on  its  back,  you  won't  get  satisfac- 
tory results  and  the  advertiser  will  say 
that  it  is  'a  gamble,  anyway.' 

"Of  course  it's  a  gamble,  and 
will  1*  so  long  as  we  devote  all  our 
attention  to  preparing  the  advertisement 
and  none  to  placing  it.  A  rifle  is  no 
better  than  a  popgun  if  you  are  going 
to  whirl  it  around  three  times  and  fire 
with  your  eyes  shut  Tlvc  strongest  copy 
1  product 
in  a  desert. 


Mr.  ThonUMi  urged  the  members  of 
the  league  to  give  national  advertisers 
every  possible  aid  by  making  careful 
analyses  of  the  marketing  conditions 
prevailing  in  the  hrlds  they  represent. 

Preceding  the  luncheon,  in  their  con- 
versations with  each  other  the  adver- 
tising specials,  of  whom  there  were  over 
one  hundred  present,  expressed  their 
cuiitidence  in  the  lmsincss  outlook.  Au- 
tomobile advertising  was  about  the  only- 
class  of  advertising  that  showed  a 
tuatked  falling  off  in  volume,  but  the 
impression  prevailed  that  as  soon  as 
general  business  conditions  pick  up  a 
bit,  which  they  seemed  to  feel  would  be 
within  a  few  weeks,  most  of  the 
manufacturers  would  increase  their  ad- 
vertising to  a  large  volume.  The  indi- 
cations are,  they  assert,  that  many  auto- 
mobile advertisers  will  use  magazines 
very  sparingly  and  devote  the 
they  do  spend  to  newspaper  publicity. 


SURPRISES  PROMISED  AT 
FRANKLIN  DINNER 

Karl  Blooroingdala  and  Poor  Richard 
Committaa   Eapact  1,000 

and  Kttp  Socrot  Plana  of 


W.  A.  Thomson,  director  of  the  Bu- 
reau of  Advertising  of  the  A.  N.  P.  A., 
the  second  speaker,  said  that  the  object 
of  national  advertising  is  to  sell  goods 
to  the  consumer  and  at  the  lowest  pos- 
sible price. 

Between  $200,000,000  and  $250,000,000 
was  invested  in  newspaper  advertising 
during  1920.  Estimating  that  the  amount 
of  white  paper  consumed  by  the  news- 
papers during  1920  was  approximately 
1, 900.000  tons,  and  that  6  rents  a  pound 
was  the  average  amount  paid,  the  total 
rent  was  $230,000,000,  which  about  equals 
the  amount  paid  for  advertising.  In  1910 
the  amount  paid   for  advertising  was 


Raorganraa  Southwest  Trad*  Body 

Do  roe  Cmr,  Kan. — A  complete  reor- 
ganization of  the  Great  Southwest  As- 
sociation will  be  effected  shortly  to  have 
each  town  represented  on  the  directorate, 
instead  of  each  one  county,  is  at  present. 
The  association  is  conducting  a  large  ad- 
in  many  of  the  east- 
and  magazines,  seeking 
to  attract  settlers  to  southwestern  Kan- 
sas, northwestern  Oklahoma  and  south- 
eastern Colorado.  Another  plan  contem- 
plated a  three-year  program  of  advertis- 
ing for  the 


(SrecJ  w  F.«to«  *  I 

PuiMKU'lllA."  The  sixteenth  annual 
dinner  of  the  Poor  Richard  Club  will  be 
held  next  Monday  evening,  January  17, 
in  the  ballroom  of  the  Itcllevuc-Straiord 
And  like  all  these  Franklin  birthday  an- 
niversary dinners  of  this  famous  rlub 
of  advertising  men,  this  coming  event 
will  be  a  hummer— as  a  dinner  and  as 
a  vehicle  for  introducing  novelty  stunts, 
decorations,  etc. 

From  the  moment  the  1,000  guests  en- 
ter the  lobby  outside  the  ballroom  until 
the  wee  sma'  hours  of  the  morning  after, 
they  are  due  for  a  succession  of  sur- 
prises. Karl  Bloomingdale,  the  presi- 
dent of  Poor  Richard,  is  not  only  a 
successful  advertising  man  but  is  known 
as  an  entertainer  of  rare  ability.  He 
will  be  the  director  general  of  the  entire 
affair,  ably  assisted  by  a  competent  com- 
mittee, all  of  the  members  of  which 
have  been  working  for  a  full  year  on 
next  Monday  evening's  celebration. 

SALMON  PACKERS  ADVERTISE 


Tulsa,  Okla.— Richard  Elam  has  pur- 
chased the  Interstate  Farmer  from  M- 
C.  Harper,  of  Muskogee,  and  has  moved 
the  paper  here  from  Muskogee. 

Free  Pre.,  Xmas  Fund  15,005 

Detroit. — The  Christmas  fund  of  the 
Free  Press,  which  has  been  conducted 
for  a  great  many  years,  this  year  set  a 
new   record,   $5,005   being   raised  for 


REVISING  LIBEL  LAWS  IN  OKLAHOMA 


to  Sail  1919  | 

(Sfrnti  to  Euros  a  hn:«u 
Seattle. — An  aggressive  advertising 
campaign  is  to  be  launched  shortly 
throughout  the  United  States  in  news- 
papers and  magazines  by  the  Associa- 
tion of  Pacific  Fisheries.  Decision  to 
invoke  the  printed  word  to  rescue  the 
salmon  industry  from  the  serious  situa- 
tion it  now  finds  itself  in  was  reached 
at  a  meeting  of  salmon  packers  repre- 
senting all  sections  of  the  Pacific  Coast 
held  in  Seattle. 

More  than  2,500,000  cases  of  salmon 
packed  in   1919  and   1920  still  remain 


tBy  TeUgriph  r*  Eairtw  a  Fvsukwn) 


QKI.AI 

U«f  the 


iHOMA  CITY,  Jan.  ft.— Revision 
the  State  libel  laws  will  be  asked 
by  the  Oklahoma  Press  Association,  it 


use  since  its  purchase  and  steps  will  be 
taken  at  the  next  meeting  of  the  Associ- 
ation in  May  to  determine  the  use  to 


was  decided  at  the  closing  session  of  the  which  the  clubhouse  will  be  put,  An 


quarterly  meeting  of  the  association  Sat- 


for  its  upkeep  probably  will 


urday,  A  legislative  committee  was  ap-  be  voted,  it  was  suggested  at  the  meet- 
pointed  In  draw  up  a  bill  to  be  presented  ing. 


I  that  it  seems  well-nigh  hope- 
less to  attempt  making  advertising  more 
scientific,  because  their  recorded  results 
are  so  inconsistent  and  contradictory, 
the  reason  being  that  they  have  neglected 
to  take  into  account  the  greatest  factor 
of  all. 

I  have  tried  the 
again ;  I  have  taken  identically  the 
advertising  and  sent  it  into  areas  of 
prosperity  and  areas  of  depression:  I 
have  taken  identically  the  same  locality 
and  have  advertised  there  in  identically 
way  at  one  time 


to  the  present  session  of  the  legislature, 
revising  the  law  governing  newspaper 
libel,  which  they  declared  to  be  so  vague 
and  indefinite  as  to  leave  Uvc  construc- 
tion of  it  up  to  the  jury  in  each  indi- 
vidual case 
The  committee  will  consist  of  Richard 


It  was  also  agreed  that  in  future  con- 
ventions the  first  day's  session  will  be 
divided  into  a  series  of  round  tabic  meet- 
ings of  members  whose  interests  are 
most  closely  allied.  The  plan  would  in- 
clude separate  meetings  for  proprietors 
of  weekly  papers,  proprietors  of  dailies 


at  from  50  to  75  per  cent  of  what  it  cost 
to  produce  it ;  60  per  cent  of  the  parkers 
arc  on  the  verge  of  "gmng  broke,"  and 
the  market  is  at  a  standstill— these  were 
some  of  the  salient  points  brought  out  at 
the  meeting. 

After  discussing  all  angles  of  the 
status  of  the  salmon  industry — an  in- 
dustry' having  $150XXX)nJX)  invested  on 
the  Pacific  Coast  with  Seattle  as  head- 
Quarters — it  was  determined  to  enlist 
the  support  of  all  packers  in  a  spirited 
campaign  of  exploitation,  particularly 
for  the  cheaper  grades  of  salmon.  It 
is  planned  to  inaugurate  the  advertising 
campaign  before  I-ent  with  an  initial 
fund  of  $100,000. 


Flam,  president  of  the  association;  E.  S.  and  proprietors  of  job  printing  plants 
Bronsnn  of  Irl  Reno,  secretary;  H.  G-  The  next  meeting  in  El  Reno  will  be  a 


Span  Id  iiie  of  Shawnee;  Harry  Gildstrap  three 


of  Chandler:  and  W.  R.  Martineau  of 
Oklahoma  City. 

experiment  time  and      The  legislative  committee  was  also  in-   newspaper  publishers   in  the  State  in 


The  establishment  of  a  central  organ 
with  a  representative  to  keep  all 


strutted  to  draw  up  a  bill  requiring  city 
commissioners  ami  city  rouncils  to  pub- 
lish all  of  their  proceedings,  so  that  the 
public  may  be  fully  informed  of  all 
transactions  :i<ade  bv  ntv  gnvenimcnts- 
Other  legislation  which  will  he  asked  by 


touch  daily  with  the  spot  print  paper 
quotations  in  New  York  was  advocated 
at  the  Friday  session.  George  W. 
Marble,  editor  of  the  Fort  Scott  (Kan.) 
Monitor,  and  secretary  of  the  Publish- 
ers' Buying  Association,  stated  that  rer- 


Boaton  Herald  Making  Improvement* 

Boston. — Alterations  and  an  addition 
are  being  made  to  the  Boston  Herald 
printing  building  at  Avery  street.  Bos- 
ton The  contract  has  been  awarded  to 
E.  V  Abbott  Company.  The  architect 
is  Henry  Bailey  Atden  of  15  Exchat.ee 
street. 


were  right,  and  again,  at  another   the  association  is  a  revision  of  rates   tain  paper  jobbing  conrerns 


and 

1  know,  on  the  basis  of  actual  experi- 
ence covering  years  of  practical  adver- 
tising, that  the  controlling  factor  which 
determines  results  is  not  the  advertising 
itself,  but  the  time  when  it  appears  and 
the  situation  which  it  encounters. 

"Moreover,  when  you  com 
space,   place   your   money  in 


governing  legat  advertising,  such  as  the 
publication  of  initiative  and  referendum 
petitions,  resale  descriptions,  and  other 
forms  of  Iciial  advertising.    The  present 

rates,  whirh  average  ahnut  15  rents  an  a  hundred  is  an  ample  price, 
inch,  were  declared  too  low.   The  As.      About  75 

social  ion   voted   to   continue   its  club 


territory   Park    The  home  has  scarcely  been  in 


100 

per  cent  profits  during  the  past  year. 
With  publishers  in  Oklahoma  now  pay- 
ing So  SO  a  hundred  for  taper,  he  said  it 
has  been  shown  conclusively  that  $350 

the 

A  visit  to  the  department  of 
journalism  at  the  State  University  at 
\  >rm»n  was  nude  Friday. 


Frolic  for  Providence  Journal 

Paovinexci.  R.  I.  The  Providence 
Journal  family  will  ho!d  its  first  annual 
winter  frolic  and  *aivquet  at  Elks'  Au- 
ditorium January  24.  In  connection  with 
the  frolic  the  staff  is  getting  nut  a  comic 
edition. 


An  adverttaement  in  EDITOR  A 
PUBLISHER  INTERNATIONAL  YEAR 
BOOK,  to  be  issued  Januarv  22  as  • 
part  of  a  ragular  aditioB.  will  work  for 
you  every  day  i*  1921. 
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SHAKE  UP  OF  DESK  MEN 
IN  WORCESTER 


Purchaaa     of     Gaaatte     by  Telegram 

Uum   Raaliinmant  of  Editorial 

Staff*  Gu*tt*    Staff  Dmn.f 

Host  to  C.  F.  Booth 


U'faria/  r#  EajTOl  ft  PuaLtmaat 

WittoutTn.  Maai. — While  the  pur- 
chase by  the  Telegram  of  the  Evening 
Gazette  hat  brought  no  change  in  the 
number  of  employes  on  the  two  papers, 
there  have  been  several  shifts  in  editorial 
assignment*  on  the  Telegram  during  the 
past  week,  E.  S.  Irwin,  who  has  been 
associated  with  the  Telegram  in  various 
capacities  for  more  than  20  years,  has 
become  managing  editor,  succeeding  R. 
R.  Johnson,  who  has  taken  charge  of  the 
copy  desk.  Mr.  Irwin  for  the  past  sev- 
eral years  has  been  county  editor.  Mr, 
Johnson,  who  began  his  career  on  the 
paper,  left  several  years  ago  to  go  on 
the  copy  desk  of  the  Boston  Ulr.be, 
returned  a  year  ago  as  city  editor  of 
the  Telegram. 

Daniel  N,  Pickering,  a  former  county 
editor,  who  has  been  helping  out  on  the 
copy  desk  for  the  past  few  years,  re- 
turns tu  bis  old  position  and  Francis 
P.  Murphy  continues  as  assistant  county 
editor.  James  F.  Estes,  who  has  been 
head  nf  the  copy  desk  for  years,  con- 
tinues on  the  desk  with  Mr.  Johnson. 

Victor  N.  Friar,  who  left  the  Finan- 
cial editorship  several  months  ago  to 
become  associated  with  a  bond  agency, 
has  returned  to  hU  old  position  and 
Roland  L.  Finley,  who  has  been  holding 
down  the  financial  desk  during  his  ab- 
sence, goes  back  to  his  old  assignment 
on  industrial  and  commercial  news. 

Gus  Cnrhin,  who  has  been  substitute 
night  city  editor,  has  been  transferred  to 
the  Sunday  department  and  George  J. 
Leinmer,  who  has  the  city  hall  beat, 
takes  his  place 
a  s  substitute 
on  the  night 
desk.  E.  Clif. 
ton  Moore, 
who  ha*  been 
staff  corre- 
spondent i  n 
Hnlden,  has 
conic  in  on  the 
sporting  staff. 

R  M.  Saw- 
yer, who  was 
city  editor  for 
20  years,  has 
been  placed  in 
full  charge  of 
the  morgue 

and  library  which  U  being  prepared  ftr 
the  piper. 

Clinton  P.  Rowe,  day  city  editor; 
James  H.  Guilfoyle,  night  nty  editor: 
Nason  H.  Arnold.  Sunday  editor,  and 
Peter  F.  Duggan,  sports  editor,  continue 
in  their  present  capacities  under  Mr. 
Irwin.  Roland  F.  Andrews  is  editor- 
in-chief  of  both  the  Gazette  an)  Tele- 
gram. 


Cart.  R   P.  Audi  n*  a 


Wimt  aaiiaa, —  Employes  nf  the  Evening 
Gazette  gave  a  testimonial  banquet  to 
George  F.  Booth,  retiring  publisher  and 
editor,  January  i  *hc  Hotel  Mack- 
Hale.  Five  repetitions  of  "The  Gang's 
All  Here"  were  necessary  tn  give  vent 
to  the  leant  spirit  and  punctuate  the 
good  words  for  the  boss  before  the  131 
diners  reluctantly  parted  with  "Auld 
ljing  Syne." 

City  Editor  Nicholas  J.  Skcrrett  was 
master  of  ceremonies  for  the  stunts  and 
varirty  features  and  his  colleagues  on 
the  committee  of  arrangements  were  R 
Stanley  Woodward  and  John  O'Brien. 
Robert  J.  Smith  led  the  singing  There 
was  music  hy  the  hotel  orchestra. 


The  biggest  hit  was  a  scene  in  the 
publisher's  private  office  in  which  Mr. 
Skerrrtt  impersonated  Mr.  Booth  and 
Stanley  Woodward  in  a  variety  of  cos- 
tumes appeared  as  the  reporters  and 
c  ther  mcmliers  of  the  editorial  staff  sum- 
moned in  turn  to  the  sanctum.  Mr.  Sker- 
fctt  turned  (he  program  over  to  Manag- 
ing Editor  Joseph  C.  Dc  Wolfe  for  the 
sericus  business  of  the  occasion. 

William  J.  1-arkin,  the  oldest  member 
of  the  editorial  staff  in  point  of  service, 
presented  Mr.  Rooth  with  a  silver  lov- 
ing cup  suitably  inscribed,  a  gift  from 
every  employe  of  the  paper. 

Mr.  Booth,  remarking  that  the  mem- 
bers of  the  Gazette  staff  had  put  some- 
thing over  on  him  at  last,  paid  a  tribute 
by  name  to 
vrveral  of  his 
oldest  em- 
ployes. Refer- 
ring to  the 
many  change* 
in  the  city  in 
his  21  years  as 
publisher  o  i 
the  Gazette,  he 
said  : 

"My  passing 
from  the  con- 
trol of  the  Ga- 
zette in  a  way 
marks  an  ep- 
och in  Worces- 
ter. The  Spy 
is  gone.    Mr.  Null  is  gone  and  Mr. 


Moriarty.  A.  P.  Crisis  has  retired. 
The  editors  and  directors  of  the  news- 
papers of  this  town  for  20  years  past 
have  all  ]iassed  out  of  active  control. 
It  is  a  new  day — perhaps  a  better  day. 

"Mr.  Carnegie  said  Chat  the  secret  of 
his  success  as  a  steel?  master  was  his 
ability  to  surround  himself  with  men 
smarter  than  be.  I  possess  no  special 
brand  of  leadership  except  one:  That  I 
have  been  smart  enough  to  associate 
with  me  this  wonderful  staff.  It  is  you 
peuple  who  have  made  the  Gazette  what 
it  i\  and  given  me  what  reputation  I 

"You  have  built  up  a  great  newspaper. 
For  my  reputation,  for  your  reputation 
and  for  the  reputation  of  the  Gazette  I 
watlt  you  to  give  your  new  employer 
the  same  kind  of  loyalty  you  have 
given  me." 


PORTLAND  WOOD  SEASON  CLOSES 


Decatur  Raview  Raward*  Stud.nl. 

Dkatls.  III. — The  Daily  Review  re- 
cently awarded  prizes  and  honorable 
mention  to  the  students  of  Decatur  High 
School  who  took  pari  in  its  annual  story 
contest,  which  is  in  its  twenty-fifth  year. 
The  prizes  totalled  $20  and  interest  in 
the  contest  was  keener  than  in  any  year 
since  its  establishment  in  11*96 


J.  W.  Da  Wotzs 


Hardy  Salla  Texas  Papar 

Ssvrea,  Tex.— J.  S.  Hardy,  who  has 
been  editor  and  publisher  of  the  Snyder 
Signal  for  the  last  ten  years,  has  sold 
hii  interests  to  W.  R.  Bell,  who  has  taken 
charge  as  editor  and  publisher. 


WHO  SHALL  CONTROL  THE  PRESS? 


ANN  ARBOR,  Mich.— Lowell  J.  Carr, 
former  slate  editor  of  the  Detroit  Free 
Press,  stirred  up  an  animated  discussion 
at  the  convention  of  Michigan  journal- 
ists, held  at  the  University  of  Michigan 
here  by  his  iwper  on  "Who  Shall  Con- 
trol the  Press."  in  which  he  alleged  that 
the  business  office  controls  the  editorial 
policy  of  the  modern  newspaper,  de- 
claring: 

"All  reform  influences  from  within  the 
neu  *pa per  business  can  function  only 
wilh in  lite  limits  of  toleration  imposed 
hy  the  business  community  Revolts  of 
subscribers,  endowment  of  newspapers, 
establishment  of  university  newspaper*, 
<ig  itncr  of  articles  and  licensing  of  atwa- 
lapcf  men  seem  lo  me  fulile  lo  bring  the 
I  rs.  *  as  a  w  hole  to  a  more  social-minded 
performance  of  its  obligation  tn  the  com- 
munity at  large. 

"What  would  be  effective,  however, 
would  be  an  increased  sense  of  social 
""'igatrrn  c  rort  of  all  groups  of 
society,  the  business  community  among 
the  rest.  This  might  express  itself  by 
extending  the  concept  of  common  carrier 
to  the  newspaper  business. 

"Why  not  lay  down  conditions  on 
which  all  socially  important  news  can 
find  access  to  public  opinion?  We  might 
rcouire  newspapers  to  accept  and  publish 
advertisements  from  any  one  who  offers 
them  with  the  cost  of  publication,  or 
we  might  permit  a  court  to  declare  a 
given  Mibjcct  a  matter  of  social  contro- 
versy and  require  all  paper*  within  a 
certain  radius  to  devote  a  certain  pro- 
iwrtinn  of  their  space  in  every  issue  for 
a  certain  lime  to  a  fair  presentation  of 
loth  sides  of  the  «uhject  at  issue.  Any 
such  plan  would,  of  course,  require 
drastic  revision  of  our  libel  laws  to  free 
the  involuntary  publisher  from  the  con- 
*rqueitrc*  nf  the  publication." 

Lee  White,  of  the  Detroit  News,  took 
exception  to  prarlically  every  point  made 
by  Mr.  Carr,  and  especially  to  the  idea 
thai  the  business  nflice  controlled  the  edi- 
tnrial  policy  of  the  paper.  He  said  he 
believed  any  attempt  to  correct  the  weak- 


nesses of  the  press  through  legislation 
would  he  unfortunate,  and  contended 
that,  instead  of  the  paper  being  depend- 
ent upon  the  advertiser  the  advertiser 
was  dependent  upon  the  paper. 

V  W.  Stace.  edilnr  of  the  Grand 
Rapids  Press,  hacked  Mr.  White's  criti- 
cism of  Mr.  Carr's  paper,  disagreeing 
with  the  latter  in  regard  to  the  depend- 
ence of  the  paper  on  advertisers.  He 
said  that  in  his  paper,  when  it  became 
necessary  to  reduce  the  number  of  pages, 
and  it  was  a  question  of  cutting  either 
news  or  advertising  lo  fit  the  reduced 
amount  nf  column  space,  it  was  the  ad- 
vertising which  was  curtailed. 

Another  paper  which  stirred  up  con- 
siderable di*rii**ion  was  read  by  Alfred 
l  lovd,  dean  of  the  graduate  school  of 
the  Cnisersily  of  Michigan.  He  took  as 
his  subject  "N"ew«papcr  Conscience." 
The  dean  said  that,  thanks  to  the  war 
and  Ihe  recent  political  campaign,  there 
was  an  unsrttlcd  condition  in  all  depart- 
ment* u!  life  and  nut  much  sign  of  any- 
thing which  could  he  called  conscience 
in  the  press. 

Alter  those  present  had  adopted  a  con- 
stitution and  by-laws  Friday  afternoon, 
James  Ottaway,  editor  of  the  Port  Hu- 
ron Times-Herald,  was  elected  first  presi- 
dent of  the  club.  Other  officers  elected 
were  Stuart  H  Perry,  of  the  Adrian  Tel- 
egram, vice-president:  Prof.  J.  L. 
Brumm  of  the  University  of  Michigan, 
secretary;  and  Harlan  H.  Johnson,  man- 
aging edilnr  of  ihe  Ann  Arbor  Times- 
News,  treasurer. 

Professor  F.  N.  Scott  told  of  an  Uto- 
pian dream  of  his  of  a  day  when  an  edi- 
tor-in-chief or  newspaper  owner  would 
be  trained  in  special  schools  in  ihe  same 
way  in  which  reporters,  copy-readers  and 
editorial  writers  are  now  trained  in 
*chools  of  journalism.  The  two  things 
which  Professor  Scott  would  impress 
upon  his  pupils  in  this  Utopian  institu- 
tion would  be  that  a  newspaper  is  not 
private  property,  but  a  social  institution, 
and  that  journalism  is  a  profession,  and 
never  a  trade. 


Ship.  Lasvdad  85,000  Cord*  aad  Tads 
Yaar  L>  Expasctad  to  Tow  Mark 

(Carnal  to  Eaiioa  a  Pdhjsbk) 

PoiTLAStti,  '  Me. — The  arrival  here  a 
few  days  agn  of  the  steamship  Lake 
Gatnn  from  Dalhousie,  N.  B.,  marked 
the  close  of  the  importation  of  purp- 
trood  to  this  port  from  Canada  for  the 
season  and  brought  the  total  pulpwood 
importations  up  to  85JJ0O  cords,  the 
largest  amount  imported  at  Portland 
since  1914,  when  the  ships  brought  about 
1(0.000  cords  here. 

Importation  of  pulpwood  commenced 
May  24.  and  since  thai  date  seventy- four 
ships  landed  at  Portland  from  Canadian 
ports'  with  pulpwood.  The  severe  win- 
ter weather  and  ice  conditions  in  ihe 
Canadian  harbors  at  present  make  it 
impossible  to  continue  shipping.  Vast 
quantities  of  pulpwood  were  brought  to 
Portland  by  American  ships  making 
their  maiden  voyages,  as  ships  built  on 
the  Great  Lakes  have  stopped  at  New 
Brunswick,  loaded  cargo  and  proceeded 
to  Portland.  All  the  pulpwood  brought 
there  has  been  consigned  to  the  Inter- 
national Paper  Company  and  the  Ox- 
ford Paper  Company. 

Officials  of  the  Portland  Wood  Han- 
tll  iik  Company  say  thai  the  outlook  for 
heavy  shipment*  of  pulpwood  to  this 
port  this  year  is  very  bright  and  that 
ibe  high  mark  of  1920  may  be  exceeded. 


FORTY  LBS.  PER  HEAD  PER  YEAR 


Katlogf  Talla  Houae  Committer  Yasmr'a 

Paprr  Totaled  13,000.000  Miiaa 

l&t  Trlrgmfh  to  KtMrrs*  a  Puatiaan) 

tt  s-hiscton,  Jan.  7. — The  average 
American  now  uses  40  pounds  of  news- 
print annually,  it  was  said  here  today 
hy  R.  S,  Kellogg  of  New  York,  who  ap- 
peared al  the  hearings  on  the  national 
forestry  program  before  a  sub-committee 
on  appropriations. 

"The  people  of  the  United  Stales  are 
the  greatest  readers  of  newspapers  in  the 
w..rld."  said  Kellogg.  "From  using 
three  |*»unds  of  newsprint  per  capita  per 
year  about  forty  years  ago  Ihe  American 
people  now  use  close  to  forty  pounds  per 
capita  per  year.  If  the  newsprint  used 
in  a  year  could  be  put  in  one  roll  of 
the  regulation  width  for  ncw»paper«  and 
uiit.  llril  it  would  reach  13.1X10,000  miles. 
Astounding  figures  you  will  say,  but  it 
show  s  how  the  American  people  are 
reading  newspaprrs." 


Changes  in  Sherman  Nawapapar* 

Siiusian.  Tex.— J.  M.  Harris,  for  a 
long  time  editor  of  the  Sherman  Courier, 
'.ml  a  resident  nf  Texarkana  for  the 
last  twn  years,  will  return  lo  Sherman 
«hortly  to  accept  again  his  position  on 
lite  paper  to  which  he  was  recently  elec- 
ted by  the  management.  Since  coming 
10  Tcxarkana,  Mr.  Harris  has  been  con- 
nected with  local  newspapers.  P.  S. 
Hunter  of  this  city  who  recently  bought 
the  Whitesboru  News  Record  has  moved 
with  his  family  to  that  city.  He  was 
a  resident  of  Sherman  for  nearly  forty 
sears. 


Cataa  Goes  to  MarahScJd 

MaaeiiMrm.  Ore— L.  A.  Cates.  for- 
mer owner  of  the  Coqitille  Sentinel,  has 
been  appointed  editor  and  business  man- 
ager of  the  Daily  News,  formerly  the 
Evening  Record.  The  plant,  which  is 
owned  by  a  syndicate  of  busine**  men, 
w  ill  V  enlarges!  ami  moved  into  a  fire- 
proof building. 


Tha  nama*  of  tb«  adrertJaing  man- 
aaers  of  all  daily  ncwapapa-ra  in  tba 
United  State,  will  appssar  In  EDITOR  A 
PUBIJSHER  INTERNATIONAL  YEAR 

BOOK  oat  January  22. 


Googl 
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OLD  LUMBER  FIRM  MAKES  NEW  SALES 
BY  NEWSPAPER  ADVERTISING 


Service  and  On-Time  Deliveries  Emphasized  in  Lloyd  Cam- 
paign Which  Will  Run  Indefinitely  in  Philadelphia 
After  Year*.  ! 


By  EDWARD 

PHILADELPHIA.— A  newspaper  ad- 
^  vrrtismg  campaign  that  can  be  studied 
with  proft  by' every  newspaper  publisher 
ami  advertising  manager  throughout  the 
country',  is  that  of  the  William  M. 
Lloyd  Company  ol  this  city.  For  more 
than  a  year  this  concern  has  been  con- 
a  campaign  in  the  Philadelphia 
that  hat  been  both  unique 


put.  and  at  the  lowest  market  price,  but 
that,  granting  that  he  got  all  of  this,  he 


In  a  word,  the  Lloyd  Company,  which 
i>  one  of  the  largest  retail  lumber  con- 
cerns in  the  East,  has,  through  its  news- 
paper advertising,  been  selling  Uoyd 
Service,  and,  in  turn,  through  this  serv- 
ice advertising  campaign,  the  Uoyd 
salesmen  have  been  increasing  the  sales 
of  Lloyd  lumber. 

Bui*  ol  AdT.rti.iDc 

The  William  If,  Uoyd  Company  had 
been  in  business  fifty-one  years  when  it 
began  this  newspaper  campaign  a  little 
over  a  year  ago.  L'p  to  that  time  the 
company.  like  practically  all  lumber  con- 
cerns, had  looked  upon  advertising,  out- 
side of  the  trade  papers,  as  snmrthing 
that  was  all  very  well  for  manufacturers 
of  soups  and  talking- machines  and  auto- 
mobiles, but  of  little  or  no  importance 
in  the  business  of  selling  lumber, 

As  a  basis  for  the  advertising,  various 
points  were  suggested  and  eliminated. 
The  question  of  prices  was  given  care- 
ful consideration  and  as  a  keynote  laid 
aside.  The  matter  of  the  quality  of  the 
lumber  was  given  equal  consideration 
and  it,  too.  was.  as  a  keynote,  laid  aside. 
It  was  decided  that  there  was  not  suffi- 
cient price  and  quality  advantage  to  the 
retail  dealer  and  builder  to  make  cither 
of  these  subjects  the  basis  of  an  adver- 
tising campaign  designed  to  do  what  the 
Lloyd  i  impugn  was  aiming  to  accom- 
plish. It  was  true  that  at  times  retail 
dealers  and  builders  found  price  and 
quality  advantages  in  buying  Lloyd 
lumber  Hut  on  the  whole,  the  Uoyd 
officials,  taking  a  broad  and  liberal  view 
of  their  competitors,  realm  d  that  there 
•  ere  many  nthcr  dealers  in  their  field 
who  were  also  selling  lumber  of  a  very 
similar  quality,  at  prises  thai  were  very 
fair  ami  advantageous  to  the  retail  deal- 
ers and  builders. 

Decided  to  Tell  the  Public 

But  there  was  one  very  distinctive  and 
derided  phase  of  the  Uoyd  Company  of 
which  the  officials  were  justly  proud. 
This  phase  of  the  business  comprised 
all  those  elements  which,  when  Com- 
bined in  any  business,  make  for  efficiency 
in  organization,  which,  in  turn,  makes 
possible  the  maintenance  oi  on-time  de- 
liveries that  are  so  essential  in  any 
line.  In  a  word,  the  Lloyd  Company 
believed  that  it  was  ttrvht  over  and 
above  everything  else,  that  their  com- 
pany felt  that  it  was  rendering  to  its 
customers,  which  was  the  corner  stone 
of  the  company's  success. 

For  fifty  years  the  company  had  been 
adding  to  and  perfecting  Lloyd  Service. 
By  studying  their  organization  in  all  its 
many  departments,  by  eliminating  waste 
and  lost  motion  here  and  there,  and  sub- 
stituting efficiency,  they  had  developed 
an  organization  which  had  enabled  them 
not  only  to  assure,  but  to  guarantee  to 
costs.mers  that  an  order  placed  with 
them  not  only  meant  that  the  customer 
would  get  the  best  quality  of  materia! 
for  the  purpose  to  which  it  was  1o  be 


on  receiving  his  lumber  in 
he  wanted  it.  and  on  scheduled 
two  elements  that  are  of  the  utmost  iro- 
p: -riant  r,  particularly  to  contractors. 

So  it  was  decided  to  tell  the  public, 
through  the  Philadelphia  newspapers, 
just  what  the  Lloyd  service  was,  how  it 
had  been  developed  and  what  it  meant 
to  the  builder  and  the  ntail  dealer,  and 
through  them,  to  the  public  at  large. 

Obyiously,  such  a  goal  could  not  be 
achieved  through  the  occasional  use  of 
hig  space  thai,  like  a  rocket.  Bared  up 
for  a  brief  period  and  then  went  out — 
to  be  followed  only  from  time  to  time 
by  other  rockets  equally  short-lived. 
What  ihc  Lloyd  Company  was  seeking 
to  do  could  be  accomplished  only  by 
practically  continuous  advertising,  week 
in  and  week  out ;  with  a  typographical 
layout  sufficiently  standardized  to  iden- 
tify each  piece  of  copy;  but.  withal,  a 
newness  and  freshness  about  each  piece 
of  text  sufficient  to  compel  the  reader's 


The  space  decided  on  was 
wide  by  100  lines  deep.  A  simple  but 
definite  border  was  approved.  The 
Uoyd  trademark  was  given  a  fixed  place 
in  every  piece  of  copy,  and  a  si/e  and 
style  of  type  decided  upon. 

forms  not  only  served  the  purpose  of  a 
cumulative  effect,  but  simplified  very  de- 
cidedly the  preparation  of  each  adver- 
tisement,   Before  any  copy  was 


Uoyd  Service  was  carefully  analyzed 
and  studied  from  every  possible  angle. 
In  this  way  points  were  selected  and  ar- 
ranged in  the  proper  order  for  presenta- 
tion. 

After  the  campaign  gut  under  way, 
new  service  points  developed  from  time 
to  lime,  and  these  were  taken  up  in  the 
advertisements  and  talked  about  in  a 
brief,  human-interest  way.  Occasionally 
one  of  the  ads  explained  some  peculiar 
condition  arising  in  the  trade  and  af- 
fecting, to  some  extent,  the  company's 
service,  which  naturally  the  company, 
felt  should  be  made  known  and  made 
clear  to  its  customers.  Once  in  »  while 
a  touch  uf  humor  was  injected  into  the 
copy  to  emphasize  some  point  or  other 
that  by  its  nature  tent  itself  to  such 
treatment. 

This  lumber  advertising  has  been  run- 
ning now  for  a  year,  By  so  arranging 
the  schedule  of  insertions,  a  brief  mes- 
sage of  Lloyd  Service  has  Iwen  reaching 
the  public  practically  every  business  day 
for  more  than  fifty-two  weeks.  The 
company  plans  to 
ing  Indefinitely. 

Analysis  of 

As  to  the  results  obtained,  they  have 
been  of  a  varied  and  very  practical  na- 
ture References  to  the  advertising  are 
constantly  coming  int..  the  Lloyd  Com- 
pany from  its  trade,  through  corre- 
spondence, through  phone  messages,  and 
through  conversations  between  the  sales- 
men and  their  customers.  The  general 
tenor  of  litis  comment  has  been  of  a 
very  complimentary  nature.  And  the 
of  this  is.  of  course,  much 
he  foregoing  statement 
might  indicate  In  reality  it  means  that 
the  Lloyd  Company  is  daily  getting 
clcscr  lo  its  customers  and  growing  in 
their  confidence. 

In  the  matter  of  new  business,  the  re- 
sults of  llie  advertising  have  been  of  a 
must  practical  and  concrete  character. 
One  of  the  officials  of  the  company  said 
that  before  the  advertising  campaign 
was  started,  they  regarded  one  new  ac- 


ccunt  f  week  as  very  satisfactory  ] 
ress.  '  During  the  past  year,  new  ac- 
counts have  'teen  coming  in  much  more 
rapidly,  unfit  ne  w  the  company  wonders 
vi  hat  is  the  incite?  when  one  new  account 
docs  not  come  in  every  day. 

The  Uoyd  salesawn  Hate  been  having 
some  very  interesting  experiences  since 
the  advertising  campaign-  has  been  run- 
ning. In  a  number  of  instance  pros- 
pects that,  for  reasons  which  W.iates- 
men  were  never  able  to  fathom,  had 're- 
mained impervious  to  their  best  selling 
talk  for  years,  have  within  recent  months 
become  Lloyd  customers.  Probably  it 
would  be  impossible  to  point  lo  any  one 
or  three  or  four  of  the  ads  and  say 
'this  one,"  or  "these  three  advertise- 
ments." mad.-  a  customer  out  of  any  par- 
ticular prospect.  Hut  one  cannot  escape 
the  conclusion  that  in  such  cases  the 
repetition  of  Uoyd  advertising,  day  m 
and  day  out,  week  in  and  week  out.  has 
had  its  effect— has  made  retail  dealers 
and  builders  better  acquainted  with  the 
Lloyd  organization  and  all  that  it  stands 
for,  and  ha;  made  it  possible  for  the 
salesmen  to  get  the  accounts. 

In  every  city  and  community,  .nnl  in 
practically  every  well-known  line,  there 
is  at  least  one  concern  corresponding  in 
cliaracier  and  standing  with  the  Lloyd 
loimlicr  Company  of  Philadelphia  And 
what  llie  Uoyd  Company  has  been  doing 
through  Us  service  campaign  in  the 
Philadelphia  newspapers,  at  least  one 
other  concern— either  in  lumber  or  in 
anoiher  line— can  do  in  its  locality  with 
equal  success, 


PHILADELPHIA  PRESS  ALUMNI  RE-UNION 


PHILADELPHIA— There  will  proba- 
*  hly  he  15"  former  mcmliers  of  the  staff 
a!  the  old  Philadelphia  Press  at  the  re- 
union dinner  to  lie  held  in  the  Gold 
Koom  of  the  Adrlphia  Hotel,  January 
15.  And  in  this  notable  gathering  will 
lie  representatives  of  every  "administra- 
tion" sinrc  the  days  of  the  Civil  War. 
There  will  lie  old  men  who  started  their 
careers  as  journalists  under  the  late  vol. 
j'ohn  W.  l-orney.  ami  there  will  be  cubs 
who  were  breaking  into  the  game  when 
ihc  paper  was  absorbed  by  the  Public 
l  edger  this  past  October. 

There  will  be  ev-Press  men  gathered 
'round  the  festive  board  who  have  risen 
to  positions  of  emmerice  in  journalism 
— and  who  are  still  in  the  harness ;  men 
who  arc  directing  the  affairs  of  our 
states  and  municipalities,  successful  aisd 
widely  read  novelists,  prominent  dra- 
matists, and  noted  and  successful  profes- 
sional and  husincss  men. 

This  dinner  will,  in  all  probability,  be 
llie  m<  -t  remarkable  galhcriin;  of  its 
kind  in  the  history  of  American  journal, 
ism.  I'm  the  Philadelphia  Press,  par- 
ticularly in  its  heydey,  was  a  veritable 
training  s.hnol  for  newspaper  men  ami 
its  graduates  into  the  world  of  journal- 
ism base  achieved  success  and  promi- 
nence in  practically  every  hig  r  ty  in  the 
country. 

Col.  George  Nox  McCain,  now  a  spe- 
cial writer  on  the  staff  of  the  Evening 
Public  Ledger  but  for  many  years  one 
of  the  Press'  star  men.  will  ie  the  toast 
master.    The  speakers  will  include  Brad- 


ford Merrill,  general  manager  of  the 
llearvt  newspaiwrs :  Henry  L.  Stoddard, 
publisher  and  editor  of  the  New  York 
Evening  Mail  Oswald  Garrison  Vil- 
lard.  editor  and  publisher  of  the  Nation 
and  the  Nautical  Gazette  and  for  many 
years  publisher  of  the  New  York  Eve- 
ning Post:  Orus  H.  K.  Curtis,  owner 
and  publisher  of  the  Philadelphia 
Ledgers  and  head  of  the  Curtis  Pub- 
lishing Company:  Gov.  William  C. 
Spronl,  of  Pennsylvania .  James  O,  C. 
Duffy,  for  many  years  dramatic  critic 
of  the  Press  and  known  i„  newspaper 
men.  theatrical  people  and  literary  folks 
tltruughciit  the  Country;  Prof.  John 
Dennis  Mahoney,  of  the  West  Philadel- 
phia Hoys*  High  School:  William  W. 
Long,  former  city  editor  and  sporting 
editor,  now  member  of  the  Pennsylvania 
legislature:  Karl  Hloomingdale,  presi- 
■km  ,,t  the  Poor  Richard  Club:  Aklcn 
March,  of  the  editorial  staff  of  the  New 
York  Times;  Dean  Hoffman,  editor  of 
the  llarrisburg  Patiiot  and  the  News: 
Hen  Gordon,  veteran  city  editor  and 
probably  Use  mnvt  popular  man  that  ever 
worked  .m  Ihc  Press;  George  G.  Pierie. 
now  a  city  official  but  a  reporter  on  the 
paper  more  than  illy  years  ago;  Dr. 
Tatcott  Williams,  director-emeritus  of 
the  School  of  Journalism  of  Columbia 
University ;  Thomas  Richter,  the  last 
city  editsir  ami  now  director  of  publicity 
of  the  Chamber  of  Commerce;  Ralph 
Paine,  the  novelist,  and  Charlr.  M  Un- 
coln.  the  publisher  of  the  New  York 
He-aid. 


PmtiaracH.— Press  Cluh 
held  a  diiuier  on  January  8  at  their 
rooms  in  the  Nixon  buildinu,  in  honnr 
of  Percy  Warwick,  the  club's  most  re- 
cent benedict.  J.  E.  McKirdy.  president 
of  the  club,  was  toastmaster  and  on  be- 
half of  the  guests  presented  Mr.  War- 
wick with  a  case  of  silver.  Mr.  Mc- 
Kirdy later  in  the  evening  presented  to 
the  club  autographed  photographs  sent 
to  the  cluh  of  President-elect  Warren 
G.  Harding  and  Sir  Percival  Phillips, 
the  war  correspondent,  both  of  whom 
arc  life  members  of  the  club.  Mr.  Phil- 
lips sent  the  picture  from  Athens. 
Greece,  where  he  was  sent  lo  v.vcr  the 
return  of  King  (  omtaatine  to  the  capi- 
tal. 


Heacoek  r.,t.  S900  Verdict 

HtrFALo—  A  verdict  for  fAV>  was 
awarded  Lee  f.  Hcacock.  Buffalo  news- 
paper man  in  his  suit  f„r  S5.CU)  brought 
against  the  New  Age  Publishing  Com- 
pany for  alleged  breach  of  contract.  Mr. 
Heacock  claimed  the  New  Age,  a  So- 
cialist publication,  violated  its  contract 
with  him  by  refusing  to  renew  an  agree- 
ment under  whiirh  he  obtained  commis- 
sion on  advertising. 


Credit  Managers  Organise 

The  Association  of  New  York  City 
Newspapers'  Credit  and  Adjustment 
Managers  has  been  organized  nitli  twelve 
charter  members,  Arnold  Sandier,  of 
the  New  York  Times,  has  been  elected 
chairman  to  serve  until  a  regular  elec- 
tion of  officers. 


Ma.t.r.on',  Father  Dud 

Wn  hits.  Kan  Thomas  \la>ter-nn. 
97  years  old,  an  Indian  fighter  and  father 
of  "Bat"  Mastrrson,  writer  for  the  New 
•  rk  Morning  Telegi  iota,  died  Vu- 
ary  12 


M„it  to  Baron  Rosen 

Baron  Rosen,  formerly  Russian  Am- 
hassador  to  this  country,  was  the  guest 
at  a  dinner  given  liy  Frank  Seaman  at 

the  Lotos  Club.  Ja 


Club.  January  tl 
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Plana  Being  Worked  Ou*  with  N.  £.  A. 
for  Solid  Inler-Association  Train 
on  norirU'-Goorgi.-AUbarrui 
toaV*. 


.JaVrs*'  I'  Eim°«  *  I'muin) 
•^airioo-Willard  li.  Carpenter,  chair- 
roiii  uf  the  Inland  Daily  Press  Asso- 
cfation  hoard  ol  directors,  is  handling 
the  details  for  the  1.  D.  P.  A.  members' 
March  visit  to  the  South  in  co-operation 
with  H.  I..  Williamson,  secietary  of  the 
Illinois  Prrss  Association,  and  H.  U. 
Bailey,  of  the  executive  committee  of  the 
National  Editorial  Association.  Mr. 
Carpenter  says' 

"Our  cummittee  favors  going  over  the 
I-ouisvillc  &  Nashville  Railroad,  instead 
of  the  Illinois  Central.  Mr.  Williamson 
advise*  me  that  he  has  written  to  Secre- 
tary Schlosser.  of  the  N.  E.  A.,  to  join  up 
with  us  over  the  'L,  &  N.'  in  a  solid  1.  D. 
P.  A.— .V.  E.  A  train.  I  have  arranged 
w  ith  the  Pullman  Company  for  two  sleep- 
ers for  the  Inlanders  exclusively.  This 
insure*  everyone  the  privacy  of  his  own 
room,  which  may  tie  retained  from  start 
tn  return.  The  cost  will  I*  approximately 
$2  per  day  per  person,  which  is  less  than 
hotel  rooms.  I  should  like  to  hear  from 
Inland  members  with  regard  to  their 
views  on  the  proposed  trip. 

"TIh'  blowing  letter  received  from 
F.  J.  Craniton.  publisher  of  the  Odd 
•  Fellow,  proprietor  nf  the  Cramton  Lum- 
ber Company,  nf  Montgomery,  Ala.  and 
a  prominent  member  of  the  N.  li.  A., 
gives  an  idea  of  wliat  a  welcome  is  in 
store  for  thf  editorial  party  in 
Mr.  Cramton  says : 


IcrUiu  *uu.  r'roiu  lln-  reports  t  have  (ruin 
>i,u  itt-1  ottlrr,  in  Ilia*  IrtTt.it  v,  1  rxprc-t  II 
hum*  ti,  have  one  bun-lied  measlier*  at  the 
Florida  meeting.  We  Iii^m-  thai  yuu  will  all 
conir,  a,  we  can  aMUrr  you  Ihal  you  will  have 
the  lin%e  ,»r  your  lire  it  yuu  do.' 

*It  is  very  gratifying  to  members  of 
the  Inland  to  icalize  that  our  association 
has  become  of  international  importance, 
that  a  representative  of  the  Canadian 
government,  J.  Bruce  \\  alkrr.  attended 
our  last  meeting,  and  invited  the  mem- 
bers to  he  the  guests  of  Canada  next 
summer,  preferably  the  las!  of  June,  as 
everything  shows  up  at  its  best  at  that 
time 

"Mr.  Walker  stated  that  he  expects 
the  Dominion  Government  will  make  an 
appropriation  for  a  special  train  to  take 
the  Inland  Press  Association  members 
and  their  families  from  Wimtipeg  to 
Vancouver  and  Victoria  via  one 
and  returning  over  another  " 


uary  6.  The  damage  was  estimated  at 
S  100.000.  Besides  the  damage  to  tile 
plant,  which  included  three  big  motor 
plants  and  was  considered  a  model  of 
its  kind,  3,8110  cords  of  pulpwood  were 
da 


NOTES  OF  THE  AO  AGENTS 


JANESVILLE  GAZETTE  IS  HOST 

Staff  End.  Y.ar 
ing  I.  FW 

ISfrcM  I,.  foiTu  It  rtoUiMM 
JanssvilU-,  Wis,— Using  a  newspaper 
matrix  as  a  novel  form  of  menu  place 
cards,  tile  56  members  ol  the  Janesville 
tiarette  family  were  entertained  by  the 
publisher.  Harry  H.  Bliss,  at  a  banquet 
l>cember  30  m  the  Grand  Hotel,  Stc- 


N.  E.  A.  Convention  Speakers 

St.  Pai  l.— The  follow-in*  have  noti- 
ced H.  C.  Hotalmg,  executive  secretary 
nf  the  National  Editorial  association,  of 
their  acceptance  of  invitations  to  attend 
and  address  the  March  meeting  in  Flor- 
ida: Walter  Williams,  dean  of  the  Mis- 
souri school  of  journalism  and  president 
nf  the  World's  Press  congress;  William 
li.  Sutlivc.  managing  editor  of  the  Sa- 
vannah (Ga.>  Press,  and  C.  J.  P. 
M.ioney,  editor  of  the  Memphis  (Tenn) 
(.-•tiimercial  Appeal. 


"  "The  Chamber  of  Commerce 
tint  the  Inland  Pails  Press  Aiwcmmn 
rxcti  to  join  the  N.  E.  A.  in  their  Im|i  to 
rio-ida.  and  Mrs.  Cramton  joins  In  oar  fan- 
vitatioit  to  toe  Inland  Itiily  Preaa  A»fcocial»o« 
to  visit  os  in  our  own  home  town,  wbetr  v>r 
wilt  do  our  best  to  rflske  Ike  mrmhrr*  hav«  a 
pleasant  Tint.  We  will  lie  joined  by  the 
Chamber  of  C.jmm«Tce  of  M-ulg-ouery  an.l  tin 
management  of  the  treat  RmUr  T.  Wa.hiiu 
ton  school  at  Tuokeseo.  Knowing  Ike  great 
ruill  that  newspaper  editor*  ore  nsoaUy  in,  1 
presume  the  party  would  want  to  visit  both 
places  in  the  satne_  day,  wiiich  can  lie  done  by 
aavnig  the  entertainment  at  the  »rbiint  in  the 
evening,  the  inspect  ion  of  the  school  in  the 
aftrtnoon,  Montgonierv  to  he  visilrd  in  the 
forenoon,  with  breakfast  anil  luncheon  here, 
and  dinner  at  the  school  I  wa«  at  Hie  school 
Tn-nkigiving,  at-egajing  the  rrl'giou-,  •etvice, 
heard  the  choir  or  110  voices,  and  saw  the 
•tudrnt    h,*ly    of  later    witnessed  the 

atudvMs  ia,  their  great  dining  hall,  and  1 
assort  you  that  it  ts  a  wonderful  sight  and 
one  never  to  be  forffottcn.  I>r.  Mown,  the 
principal,  is  very  enthusiastic  about  your  visit 
and  will  hair  the  ichoot  rive  a  ureal  ruler 
tainmrnt  for  l».e  visitors. 

•"For  Montgomery.  I  can  only  say  that  we 
will  ,ln  »■  .ither  citus  do,  dine  you  and  show 
you  our  best.  The  party  will  have  a  different 

I, ...  1  i  h,.  «th  Ibar  nut  v  nl  I  In  '  have  n  « 
and  •  different  idea  of  the  Siwlti  froei  what 
they  will  hare  if  they  a»e  nothing  but  Florida, 
with  alt  .lue  respect  lo  Fliuidn.  Mrs-  ■  ram 
ti,n  and  1  want  to  assure  you  and  the  \»«ocia- 
tloci  that  our  latch  hany*  on  the  outsi  le  at  all 
time*  I'j  all  the  rr-emhrr*  nf  the  association  ' 

"W.  F.  Black,  general  secretary  of  the 
Montgomery  Chamber  of  Commerce,  in 
anothit  letter  backs  up  Mr.  and  Mrs 
Cramton  in  everything  they  say  about 
Alabama's  desire  to  entertain  the  Inland 
Association. 

"Florida's  aixl  Georgia's  Invitation  to 
tbr  Inland  Association  comes  from 
George  E.  Ilotaner,  secretary  of  the 
Frorida  Press  Association,  and  is  as 
follows: 

"  'I  take  pleasure  in  estending  to  the  o.  .eery 

and  mrffllvti  of  the  Inland  lSatty  Press  Assn 
ciation  an  invitation  to  visit  Florida  at  the 
lime  of  the  National  Editorial  Association  con 
sention,  to  lie  held  during  the  r-ily  pan  of 
March  at  St,  Augustine.  After  the  session  'he 
1  l,iriila  Pre--  Association  rsiiects  to  cake  the 
visiting  pnMisher*  and  their  families  as  its 
quests  on  rhr  trip  through  Florida.  All  of  the 
roure  r-  hittoric  and  srrnac.  The  ocean  and 
!?».••  v.iws,  fine  vegetable  and  fruit  farmi  »> 
we"  as  toe  histo'ic  incidents  will  !*  of  special 
iiit.rest  to  th.  editorial  party-  1  rhlnh  the 
Id,  ,1  a.  you  suggest,  Mr  Carpenter,  la  to 

t..„  ,r  own  chartered  Pullman  sleepers. 
V.  :  '-I  have  eons.derable  enlrrtainesent  «■ 
tended  to  von  on  the  way  down  bv  the  vario-ji 
cities  through  which  yon  pa-*  The  Ceorgla 
Pieas  Association  ■•  erpecially  anaiouo  to  cn 


Paper  Prices  Lower  in  West 

St.  Paul.  Mirm.  -According  to  H.  C. 
Ilotaling.  executive  secretary'  of  the  Na- 
itonal  Editorial  assocution.  the  last  sixty 
days  have  witnessed  a  wonderful  change 
in  the  print  paper  situation,  especially  in 
the  Middle  West.  Prices  have  depreci- 
ated very  materially.  Where  13  and  14 
cents  was  lsring  asked,  paper  is  now 
available  from  jobbers  for  $870  in  sheets 
and  J8.30  in  rolls.  I>ai]ies  having  con- 
tracts are  securing  supplies  around  6'4 


master.  Those  who  responded  to  the 
toasts  were  H.  H.  Bliss,  publisher; 
Thomas  G.  Murphy,  advertising  mana- 
ger; James  F.  McCuc,  classified  adver- 
tising manager;  Roger  C.  West,  circula- 
tion manager ;  O.  C.  Homberger,  business 
manager;  Fred  Myhr,  foreman  of  the 
composing  room;  Edmund  P.  Ehrlinger, 
mechanical  supervisor;  A.  A.  Hagerman. 
Associated  Press  representative;  and 
Harnette  Whraton.  telegraph  editor. 

Improvements  of  the  building  are  being 
cumpleted  to  make  the  paper  thoroughly 
modern.  The  editorial  staff  and  com- 
posing rooms  will  occupy  the  entire  sec- 
ond story  of  the  Garette  building.  The 
editorial  staff  will  occupy  offices  until 
recently  used  by  oflirers  of  the  Parker 
Pen  Company. 

Burnet  Record  Plant  Burns 

Burnet,  Tex. — Fire  recently  de- 
stroyed the  building  and  plant  of  the 
Burnet  Bulletin.  Publication  of  the  pa- 
per will  be  interrupted  lor  several  weeks 
until  new  equipment  can  he 
and  installed 


INDIANAPOLIS.— Fred  Millis,  for- 
■*-mcrI>  assistant  manager  ol  the  Indian- 
apolis News,  and  recently  head  of  tire 
promotion  department  nf  the  Indianapolis 
ilis  Chamber  of  Commercr,  lias 
filtered  the  advertising  agency  field. 
His  agency  will  he  known  as  Fred  Millis. 
Inc,  Advertising  and  General  Sales 
G.utisel.  "My  advertising  agency  will 
not  affect  in  any  way  my  connection 
with  the  Indianapolis  News  nor  the 
N.  A.  N.  E.  It  is  merely  a  concentration 
under  one  head  of  the  number  of  activi- 
ties which  I  have  carried  on  during  the 
past  two  years,"  said  Mr.  Millis  to  En 

1TOR  &  PUBUSHIJ*. 


Fire  on  Pejrpacot  Pulp  Dock 

Bi  t  i  v  i.  Mi  :  in'  ,c  ■  i'lt-  rharg 
ing  plant  here  of  the  Pejcpscot  Paper 
Company,  at  which  cargoes  f>f  ptitpwond 
trnm  Canada  arc  discharged  from  steam- 
ers and  bargci  for  transportation  to  the 
company's  i»per  mills  at  Peiepscot,  was 
put  out  of  commission  by  fire  on  fan- 


To  Issue  Leu  Frequently 

The  Arls,  a  magazine  recently  started 
by  Hamilton  Easter  Field  in  N'ew  V'ork, 
has  been  changed  from  a  tri-t 
a  monthly,  effective  today. 


Son  in  Partneraliip  with 

HAWMMK,  la.— D.  O.  Stone,  ptihlisher 
of  the  Independent,  has  taken  into  part- 
nership bis  son,  Merle  R.  Stone. 


ST.  LOUIS  MAY  DOUBLE  ADVERTISING  FUND 


CVfrrssI  lo  Kmrni  ft  IVruintr) 

Cr  LOUIS'. — A  report  of  the  St.  Louis 
•^Municipal  Advertising  Campaign  for 
1920,  in  which  a  fund  of  $50,000  was  ex- 
pended, recommends  that  $100,000  be 
spent  in  1921.  Tire  definite  purpose  of 
the  campaign  was  for  "the  development 
of  needed  industries  in  St.  Louis  and  to 
more  fully  round  out  the  city  as  a 
well-balanced  industrial  center,"  and  the 
"adveiti-cmcnts  were  plarcd  in  a  select- 
ed list  of  newspapers,  national  magazines 
.'ind  trade  journals  in  localities  where  it 
was  believed  they  would  present  their 
appeal  more  strongly  to  business  execu- 
tives and  stockholders  of  definite  types 
ot  industries." 

Ten  national  magarines.  eleven  trade 
joumll  were  used,   The  report  say*: 

Pour  New  York  diily  ne»>.|ia|iets  Sew 
York  World.  New  York  Time..  New  York 
Post  and  New  York  Tphtinr — were  u«ed  for 
three  iis.ies  in  "iirrroyiTe  week-  The  pur- 
pose of  these  New  Ynrk  advrrliaeuirnta  mas 
to  announce  the  St  l-ouit  camiaign  to  the 
financial  power*  which  proliahly  would  be 
called  Into  conference  before  a  HeciiMni  was 
reached  to  establish  new  Mid-West  t-lants  :n 
I.ouis 

Thirrv  eighe  daily  newspapers  e -vertng  the 
entire  New  Enrlsnd  and  South  Atlantic  atitei 
and  portions  of  the  renin.!  Fa.tein  states, 
were  uied  for  three  insertions  each.  It  is  in 
these  sections  that  Hint,  nf  iU  type  sought  by 
St.  I «  uis  are  loeatnl 


Fourteen  daily  nrwHO-pcry  in  South  America. 
Cuba  and  Mrsico  were  nsed  in  the  1-atin-Atneri 
can  campaign  of  It  weeks,  running  on  a  care- 
fulls  planned  schedule  t"r.  en  Oct  li  to  Dec  17. 
The,c  papers,  rubliihrd  in  right  cities  ia  eight 
diffeTmt  countries,  are  leaders  in  their  re 
specrive  sections, 

Of  results,  the  report  says : 

As  a  dirrct   result   of  tbr  campaign,  three 

rranulortiirinit  |-l»nt«  have  (tefinitrly  anllnuisced 
Ihrv  will  remove  !•■  Si  l.i.uia.  A  large  shoe 
products  rrNnutjctuting  cmu-rrn  has  purchased 
•itit.iirgs  ,n  Nurlh  Ninth  street  lor  its  plaal- 
Atl  old  anil  established  hatilwaie  lliaiiufwl-.il ing 
•-nrapanr  of  Maatarhutell*  baa  lommiiwi'mcd 
the  New  Industrie*  tlurrail.  eseat.lohed  in  con- 
neitiiio  wili  the  larapaign,  lo  close  a  tease  on 
property  to  t*  «c«|iie,t  by  its  plant.  A  large 
-isitern  making  »:-.„e  tiodiiigs  it  now  lieju-nil.nl 
f-  r  tiriitWTty  f'-e  its  factory. 

Naejatsatsoaa  ere  also  in  progress,  with  every 
imUalion  of  •i*crs».  lor  the  crrctioe  In  St. 
I  ouri  of  o  largo  cotton  spuming,  nstll  and  a 
•hoe-lace  farlory.  NegociatSLgia  with  several 
nlhrr  targe  plants  have  reached  a  stage  which 
give  pri  miie  of  success 

It  is  recommended  that; 

The  advertising  campaign  in  1021  should  be 
•  span  led  to  lake  in  many  poinla  whleh  hare 
nni  been  touched,  looking  toward  th,  ultimate 
recognitinr.  of  St  l-ooi.  a.  the  country's  big- 
gest central  market  and  distributing  point. 

The  report  is  signed  by  W.  F.  Carter, 
presidcnl  of  the  St.  1-ouis  Cham'ier  of 
Commerce,  and  M.  P  Linn,  chairman 
Advisory'  Committee,  Municipal  Adver- 
tising Campaign.  The  whole  campaign 
was  handled  by  the  Juhn  Ring.  Jr ,  Ad- 
vertising Company. 


Miss  Florence  G. 

Ivertising  manager  of  the  Dubble- 
liilt  Hoys  Clothes.  Inc.,  and  assistant  ad- 
vertising manager  of  the  Bauman  Cloth- 
ing Corporation,  both  of  New  York,  ha* 
established  an  advertising  service  in  New 
York. 

S  R.  M.  Hove,  formerly  of  the  New 
York  office  of  Hoyts'  Service.  Inc..  hat 
lieen  transferred  to  the  Boston  office. 

MorcntgAL  — Chester  F.  Craigie  has  re- 
signed as  general  sales  manager  of 
Ames,  Holdcn,  McCrcady,  Ltd.,  shoe 
manufacturer  of  Montreal,  and  has  en- 
tered into  partnership  with  Rot*  O. 
•Stevenson,  president  of  Dominion  Ad- 
icrtisers.  Ltd  .  as  vice-president  in  charge 
i if  sales  and  promotion  work. 

William  I.  Ttacy.  formerly  nf  the  ad- 
vertising staff,  and  Arthur  S.  Garra- 
hrants.  of  the  service  de|«irtment  of  the 
Fairchild  Publications,  New  York,  have 
established  an  advertising  agency,  to 
-.penalize  in  textile  manufactures,  at  31 
I'riinn  Square,  N'ew  York 

Chicago. — II.  W.  Dudley  has  been 
nude  director  ol  research  of  Vanderhoof 
&  Co,,  advertising  agency.  He  formerly 
was  advertising  manager  of  the  Atlas 
Portland  Cement  Company,  of  New 
York.  Another  addition  tu  the  Vander- 
keoi  agc-itcy  is  llarrv  Burdick,  tnrmerlv 
of  Henri.  Hurst  &  McDonald,  He  will 
have  charge  uf  lite  copy  department 

Oi.sgirsiov.  W.  Va— The  name  of 
the  Jesse  H.  WMtelcy  Advertising 
Agenry  has  been  chanced  to  the  Allied 
Crafts  Service.  The  new  organization 
will  engage  in  advertising,  art.  photng- 
raphy.  motion  pictures  and  engraving. 
Its  officers  arc  Jesse  H.  Whiteley,  presi- 
dent,  and  Ruliert  L.  Ilancc.  treasurer. 
J-  William  Harelton,  A.  A.  Barnes  and 
Barry  L.  Thumpson  are  also  associated 
with  the  new  company. 

Paul  Wilder,  formerly  advertising 
manager  nf  llalsey.  Stuart  eV  Co.  and 
later  a  manufacturer  ol  toilet  articles, 
is  nnw  with  the  Chicago  office  of  Al'iert 
Frank  &  Co. 

G.  Brent  Neale.  who  was  for  many 
years  manager  of  the  Robert  M.  Mc- 
Mullcn  Company,  of  New  York,  and 
who  was  later  with  the  San  Francisco 
office  of  the  H.  K.  McCann  Company, 
is  now  with  the  United  Advertising 
Corporation,  outdoor  advertising,  as 
account  executive  at  N'esv  York. 

Detiioit.— Jonathan  J  Burrell.  former 
advertising  manager  of  the  motor  equip- 
ment divisions  of  the  '  icn.-ral  Motors 
Corporation,  lias  opened  an  advertising 
service  agency  in  Detroit. 

PHn-ADCU-iirs.— The  P.  M.  Allen  Ad- 
vertising Service  has  been  established 
here  bv  Philip  M  Allen,  formerly  copy 
service  chief  of  Clark- Whitcralt  Com- 
pany. Inc.  Prinr  to  that  connection.  Mr. 
\lleti  wa<  for  live  years  with  the  Phila- 
delphia Public  Ledger. 
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COLLEAGUES  HONOR  JAMES  G.  SCRIPPS 
DEAD  IN  THIRTY-FOURTH  YEAR 


Tribute*   Come    From   Friends   and    Associate*  Throughout 
Nation — Succeeded  Father  at  Head  of  21  Dailies 
and  Allied  Industries  12  Years  Ago 


CAN  DIEGO.  Cal.  Jan.  H.-Thc  death 
James  G.  Bcifrp,  at  his  country 
home  Mai  San  Diego,  noted  in  Editor  & 
Pl'bl j> H eji  nf  Jan.  K,  ended  one  of  Ihe 
most  remarkable  careers  in  the  history 
of  American  newspaper  work.  He  had 
and  responsible  head  n(  the  great 
Scripps  newspaper  organisation  for 
twelve  yean,  conducting  its  affair*  with 
conspicuous  success,  yet  lie  was  only  34 
years  of  age  when  he  died.  Twenty -one 
important  daily  newspapers,  published  in 
as  many  different  cities,  with  several  al- 
lied newspaper  Industries,  make  up  the 
Scripps  organization. 

Tributes  of  respect  and  genuine  ad- 
miration and  friendship  were  paid  by 
executive  and  employes  of  every  grade 
in  each  of  these  establishments  when  the 
kindly  young  publisher  was  laid  to  rest 
in  Greenwood  cemetery,  Monday. 

"Jim"  Scripps.  as  he  was  known  by 
every  man,  woman  and  boy  in  the  organ- 
itation,  was  the  eldest  son  of  E.  W. 
Scripps,  the  founder  of  the  Scripps  or. 
sanitation.  With  his  brother,  John,  he 
was  trained  (mm  early  boyhood  to  take 
up  the  heavy  responsibilities  of  news- 
paper management.  While  he  was  still 
in  short  trousers  he  and  his  brother  at- 
tended all  business  conferences  at  his 
father's  home,  read  all  business  letters 
and  papers,  and  studied  (Ik  principles 
under  which  business  is  conducted. 

Inherited  Father's  Gonial 

In  speaking  of  James  G.  Scripps,  Mil- 
ton A.  McKae.  the  life-time  associate  of 
his  father,  F.  W.  Scripps,  said: 

"In  the  history  of  American  news- 
papers, no  yonng  man  nl  James  G. 
Scripps'  age  ever  held  the  managerial 
responsibilities  and  authority  that  he 
held  for  a  period  of  years.  At  one  time 
he  directed  more  daily  newspapers  pub- 
lished in  cities  of  the  United  States 
than  any  other  man  in  America,  tic  in- 
herited from  his  father  a  genius  that 
few  men  possess 

"He  cared  little  for  world  praise  or 
attention.  Ills  mnrtesty  and  retiring 
manner  were  a  marked  characteristic. 

"The  death  of  James  G.  Scripps  at 
such  an  early  age  is  a  great  loss  to  this 
country." 

At  the  age  of  21,  with  the  cordial  sup- 
port and  approval  of  his  father's  associ- 
ates, the  young  Scripps  stepped  into 
control  of  the  vast  industry  which  his 
father  had  created.  The  elder  Scripps 
was  in  frail  health  and  he  passed  the 
reins  of  active  management  over  to  his 
son  as  soon  as  the  latter  raroe  of  age. 

His  work  was  shared  in  part  by  his 
younger  brother,  but  in  1914  John 
Scripps  died. 

Had  Keen  Knowledge  of  Mesa 

For  several  years  "Jim"  Scripps  di- 
rected both  the  editorial  and  business 
ends  of  the  Scripps  newspapers.  In  1917, 
Robert  P.  Scripps.  the  youngest  and  to- 
day the  only  surviving  of  three  brothers, 
was  made  editorial  director  of  the  news- 
papers, a  position  which  he  still  holds 

The  newspapers  directed  by  Mr. 
Scripps  included  the  Cleveland  Press, 
Toledo' News- Bee,  Cincinnati  Post  Ak- 
ron Press,  Columbus  Citizen,  Evamville 
Press,  Terre  Haute  Post.  Des  Moines 
News,  Oklahoma  City  News.  Dallas 
Dispatch.  Houston  Press,  Denver  Ex- 
press,  Spokane  Press,  Seattle  Star, 
Taeotna  Times,  Portland  News.  Sacra- 
mento Star.  San  Francisco  Daily  News, 


arm  a  p?»u»a«s) 

Los  Angeles  Record.  San  Diego  Sun  and 
Memphis  l*ress. 

With  a  keen  knowledge  of  men,  a  deep 
insight  into  character  and  an  uncanny 
business  foresight.  James  G.  Scripps 
compelled  the  fullest  and  most  enthus- 
iastic support  of  his  associates. 

It  was  his  habit,  after  choosing  an  ex- 
ecutive, to  repose  in  that  man  the  most 
complete  authority  in  his  particular 
field,  himself  refusing  to  touch  uikiii  de- 
tails. The  success  of  his  method  is 
shown  by  the  tremendous  multiplication 
in  value  ar-d  prestige  which  has  attended 
the  operations  of  the  Scripps  concern. 

Personally,  he  was  of  the  simplest  pos- 
sible tastes.  At  his  ranch  at  Miramar. 
near  San  Diego,  and  ai  his  summrr  home 
by  the  Pacific  at  Del  Mar,  he  played 
with  his  children,  received  his  associates, 
did  his  daily  work,  always  drnscd  in 
the  soft  shirt,  khaki  trousers  and  leather 
puttees  of  the  ranchman. 

Held  "Society"  in  Coatempt 

He  held  an  amused  contempt  for  what 
is  commonly  called  "soriety,"  and  re- 
fused to  have  anything  to  do  with  it. 
His  leisure  hours  were  largely  spent  with 
his  chum  of  sixteen  years,  R.  L,  Meri. 
gold,  with  whom  he  fished  and  hunted 
and  went  for  an  occasional  tour  of  the 
I'nited  States  by  motor. 

In  1907  Mr,  Scripps  married  Josephine 
Stcdem,  of  Cincinnati,  fly  this  marriage 
he  was  the  father  of  four  children— Ed- 
ward \V  ,  now  aged  12;  Joseph,  aged  10. 
James,  Jr.,  aged  ft,  and  Ellen  Browning, 
■ged  7.  His  wife  and  children,  his  father 
and  mother,  his  brother  Robert  P. 
Scripps.  and  two  sisters  survive  him. 

At  his  funeral,  eight  of  his  rl-se 
friends  and  business  associates  were  the 
(■all-bearers 

They  were  R.  L.  Merigold.  his  confi- 
dential assistant  and  old  friend:  E  B. 
Twelker,  his  private  secretary ;  E  E 
Chase,  formerly  business  manager  of 
several  of  lite  Scripps  newspapers;  B.  II 
Canfickl.  managing  director  of  the 
Scripps  northwest  papers  and  tJ  ihe 
Los  Angeles  Record;  Curtis  Hillyer. 
counsel  for  the  Scripps  concern;  Th..mas 
H.  Scripps.  a  rousin;  F.  H  Bagby, 
formerly  with  the  Scripps  concern  and 
also  a  cousin  of  Mr.  Scripps,  and  Eugene 
MacLcan.  publisher  n{  the  San  Fran- 
cisco News  and  Sacramento  Star. 


Attending  the  services  also  were  CoL 
M.  A.  McRae  of  Detroit,  for  years  part- 
ner of  E.  W.  Scripps;  A.  O,  Andersson 
of  Cleveland,  formerly  president  of  the 
Scripps  southern  papers  and  of  the 
Newspaper-  Enterprise  Association;  Roy 
W.  Howard,  businrss  director  of  the 
Scripps  newspapers:  J.  C.  Harper,  for 
many  years  general  counsel  for  the 
>cripps  concern ;  I'".  W.  Kellogg,  pub- 
lisher of  the  Los  Angeles  Express;  \Y. 
II  Purlerficld.  publisher  of  the  San 
I'iego  Sun,  and  E.  V  McDowell,  the 
cartoonist. 

Telegrams  ol  sympathy  were  received 
from  practically  every  newspaper  pub- 
lisher of  importance  in  the  United  Slates. 
Except  those  who  chanced  to  be  already 
en  route  to  the  Pacific  Coast.  Mr. 
Scripps'  Eastern  associates  were  unable 
to  attend  on  account  of  the  time  neces- 
sary to  make  the  trip  after  receipt  of 
word  of  his  death. 

The  concluding  words  of  the  service 
al  the  grave,  read  by  Rev.  Dr.  Howard 
B.  Bard,  were  the  lines  engraved  on  the 
tomb  of  Mrs.  Clemens  bv  the  late  Mark 
Twain: 

"Wane  Simmer  sue.  tAlee  brifleily  Isrre; 
Warm  Summer  wind,  hloe  softly  nrrr, 
rirern  eod  above,  lie  lifhi,  lie  Hutu  - 
<~»-o4'Imbai.  dear  Mart,  food  night,  rood-aiebt." 


BENTON  M.  HOLM  AN  DEAD 


New  York  Ad  Agent  Deed 

Charles  J.  Johnson,  well  known  in  the 
financial  district  for  many  years,  died  in 
New  York.  January  II.  At  the  time  of 
his  death  Mr.  Johnson  was  treasurer  of 
Rudloph  Gucnther-Russell  Law.  Inc. 


C.  R.  DuNoyer  Deed 

L'lKA,  N.  Y. — Charles  R  DuNoyer. 
advcrtisuig  manager  oi  the  Ulica  Press, 
died  suddenly  last  week.  He  had  been 
on  ihe  Press  for  many  years,  starling  as 
a  subscription  rolleclor  and  becoming 
head  of  the  advertising  department  about 
12  years  ago. 


JAMES  G  SCRIPPS 
I  886. 1921 


His  death  at  each  an  early 
age  is  •  great  loas  to  tali 
country. — M.  A.  McRae. 


For  25  Yean  with  Lord  4k  Thomas — 
Two  Sana  in  Coeet  Advertisement 

San  Francisco.— Benton  M.  Holman, 
aged  70.  Chicago  advertising  man,  died 
here  Jan.  3.    He  was  connected  with  the 
advertising  firm 
of     Lord  ft 
Thomas  for  more 
than  25  years. 
Mr.  Holman  edit- 
ed   the  Johnson 
County  Democrat 
at  the  age  of  21, 
went  to  Chicago 
in  1887  and  en- 
gaged  in  adver- 
tising work  un- 
til  5  years  ago, 
when  he  came  to 
California.     He        ft.  if.  UoLsue 
■eat  a  32d  degree 

Mason,  a  Knight  Templar  and  a  mem- 
ber of  the  Shrine.  Two  sons  survive 
him,  Merritt  C.  and  Everett  A.  Holman, 
Isoth  of  San  Francisco  and  both  in  the 
advertising  lnishtess.  The  latter  is  Pa- 
cific Coast  representative  of  the  E.  Kats 
Special  Agency. 


Ja*\!A 


Michael  Coanolly  Dead  in  Memphis 

Mi  unit-.  Term.— Michael  Connolly, 
for  many  years  active  in  Southern  jour- 
nalism, died  here  January  9,  aged  68 
years.  Born  in  Canada,  he  entered 
newspaper  work  as  a  telegraph  operator 
and  shifted  to  the  editorial  end  with  the 
Houston  Pott  and  later  the  Dallas 
News,  doing  to  Memphis  as  a  reporter 
for  the  Avalanche,  he  worked  his  way 
through  the  editorial  desks  on  the  vari- 
ous papers,  with  brief  interludes  in  the 
service  of  the  Associated  Press  and  Chi- 
cago Inter- Ocean,  and  became  an  ed- 
itorial writer  on  the  Commercial  Appeal 
in  1896.  For  the  past  15  years  he  had 
been  managing  editor  and  editorial 
writer  on  the  News-Scimitar  and  was 
active  until  a  few  months  ago. 


0)bttuari| 

D.  C.  McCalzb,  aged  45.  one  of  the 
best  known  newspaper  men  in  Texas  and 
a  veteran  of  the  Spanish- American  and 
World  Wars,  died  at  Wichita  Falls, 
Tex.,  last  week.  Mr.  McCaleb  was  in 
charge  of  the  publicity  work  of  the 
Wichita  Motors  Company.  He  was  one 
of  the  founders  of  the  Fort  Worth  Star 
and  at  one  time  was  managing  editor  of 
the  Fort  Worth  Star,  Mr.  McCaleb  had 
also  been  editor  of  papers  in  Austin  and 
Houston  and  published  a  paper  for  a 
time  in  San  Antonio. 

D.  P.  R.  Strong,  aged  BO.  once  one  of 
the  most  prominent  newspaper  Here]  of 
Ihe  Northwest,  died  January  7  at  the 
Minnesota  Soldiers'  Home,  He  was 
formerly  editor  of  the  \t  water  (Minn.) 
I'ress  and  Grand  Forks  t  N.  D  )  Herald, 

AtrfHCJl  W.  N'avi,  «,  aged  no,  died  in 
Pittsburgh  January  9  after  a  brief  ill- 
ness. For  the  past  30  years  he  had  lieen 
identified  with  newspaper  work  in  vari- 
ous capacities,  most  of  the  time  with  the 
Pittsburgh  Preai. 

James  C.  Bowk,  aged  73.  publisher  of 
the  Columbia  Count)  (Pa  i  Republican 
for  the  past  25  years,  died  at  Mountain 
Grove,  Pa  ,  on  January  8 

William  L,  Deis-ait,  Sr..  aged  62. 
one  of  the  publishers  of  the  Sunbury 
(Pa.)  Daily  and  the  Northumberland 
County  Democrat,  died  in  Sunbury  on 
January  8. 

J.  A.  Palme*,  for  several  years  ed- 
itor and  publisher  of  the  Huntsville 
(Tex.)  Post-Item,  died  recently  in 
Houston,  Tex.,  and  was  buried  at  Hunts- 
ville. 

Frank  Patterson  Curri*.  president 
of  the  Dominion  Paper  Company,  Ltd, 
and  of  the  W.  &  F.  P.  Cuirie  Company. 
Ltd.,  Montreal,  died  January  6  after  an 
illness  of  eighteen  months,  aged  81. 

W.  Frank  Krnnedt.  aged  72,  man- 
aging editor  of  the  Fall  River  (Mass.) 
Globe  for  27  years  until  his  retirement 
three  years  ago,  died  January  6. 

Edward  W.  Colbv,  for  a  quarter  of 
a  century  telegraph  operator  for  the 
Associated  Press,  died  recently  at  Man- 
chester, N  If  Mr.  Colby  was  tlte  fint 
man  in  New  Hampshire  to  take  press 
matter  on  the  typewriter. 

Ham*  Ernst  Ktri-r  Mortimer  vow 
Kissel,  aged  77,   veteran  Milwaukee 
■i  oniineee'  on  faft  32) 
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MUST   MAKE   NEWSPAPER    COPY    THE  «  *wwer,  have      become  to  i* 
NATION'S  BUSINESS  STABILIZER 


FOLLOWING  the  Civil  War,  price* 
followed  the  declining  lines  shown  in 
the  chart  to  the  aide.  ThU  chart  will 
be  very  similar  to  the  uiic  that  could 
be  made  up  for  15  or  JO  yean  follow- 
ing the  Napoleonic  War. 

Commodity  prices  over  the  country  ill 
the  next  decade  or  two  will  follow  very 
largely  this  line,  if  what  ha*  hap- 
pened iu  the  past  may  be  taken  as  an 
index  of  what  will  happen  now.  The 
rises  and  falls  may  not  be  identical. 
The  period  may  not  extend  over  so 
many  years.  We  may  not  find  thr  sharp 
changes  because  of  the  elasticity  of  the 
present  financial  system. 

But  a  conclusion  may  safely  be  drawn 
that  for  several  years  to  come  iu  suc- 
cessive downward  and  upward  move- 
ments, the  downward  movements  will 
be  greater  and  will  last  longer. 

Newspapers  of  the  country  should  join 
in  getting  this  true  slate  of  affairs  "over" 
with  both  the  manufacturer  and  the  re- 
tailer. 

More  than  ever  before  will  quirk  turn- 
over be  the  key  t 


to  hold  their  own  in  1°21  in  comparison 
with  vm 

This  is  the  wrong  psychological  atti- 
tude to  have  toward  business.  News- 
paper advertising  has  just  come  into  its 
Naturally  advertising  should  grow 


The  local  newspaper  representatives 
should  urge  the  retailers  to  clean  out 
their  present  stock  by  using  dominant 
sales  copy  and  to  start  in  immediately 
on  a  system  of  merchandising  by  which 
they  buy  advertised  goods  and  sell  in 
quick  rotation. 

The  same  should  be  true  of  manufac- 
turers. Quick  sales  so  as  not  to  be 
caught  in  the  falling  market  should  be 
the  key  note  of  the  selling  or 

That  eminent  apostle  of 
per  advertising,  Jesse  H.  Ncal,  of  New 
York  City,  is  quoted  recently  as  saying 
before  an  advertising  class  in  Columbia 
University  that  the  year  1921  will  show 
the  manufacture!  s  chopping  off 
that  do  not  produce  actual 
concentrating  advcrlisin 
in  those  kinds  of  media  that  will  pro- 
duce results 

Dominant  ncwvpa|>er  advertising  is 
the  most  efficient  form  of  advertising 
that  can  he  used  today. 

This  is  the  only  kind  of  advertising 
that  can  always  be  depended  upon  to 
bring  in  immediate  and  profitable  results. 

Without  saying  a  word  against  the 
backing  up  by  billboards,  sharpshootine 
by  direct  mail,  retail  prestige  copy  m 
magazines,  the  electric  signs,  street  car, 
elevated  card;,  yet  the  fact  still  remains 
that  now  is  the  golden  opportunity  for 
the  newspapers  to  cement  even  more  in 
the  minds  of  the  business  men  nf  the 
country  the  fart  that  the  newspapers  are 
the  one  logical  advertising  medium  to  be 


Never  was  there  a  time  when  news- 
paper advertising  men  should  be  tight- 
ening up  their  sales  staff  as  now.  Back 
they  should  go  to  the  old  pre-war  basis 
and  go  out  and  fight  for  every  possible 
line  of  business. 

An  investigation  made  recently  by  the 
newspaper  department  by  sending  out 
questionnaire*  to  alxiut  50  different 
newspapers  of  the  country  shows  that 


tismg 

With  the  quickening  of  the  retail 
merchants'  methods  there  should  be  a 
growth  in  the  space  used  by  the  retail 
advertisers. 

My  March  the  automobile  business 
slvould  be  on  a  "selling"  basis  Copy 
perhaps  will  not  Ire  as  large  as  last  year, 
hut  this  loss  can  easily  be  overcome  by 
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the  increase  iu  real  estate  and  building 
material  advertising 

The  classified  manager  who  is  sitting 
down  sadly  relic -ling  on  his  great  loss 
is  making  the  mistake  of  his  life.  Pro- 
gressive classified  advertising  managers 
are  building  up  their  miscellaneous  for 
sale  columns  and  their  machinery  col- 
umns and  a  thousand  and  .we  other 
classifications  that  have  to  do  with  mis-, 
cellancous  selling 

With  the  slackening  up  in  housing 
conditions  over  the  country  there  should 
be  an  increase  in  houses  for  rent  and 
real  estate  lor  sate.  But  the  whole 
proposition  is  a  selling  proposition.  The 
advertising  manager  will  have  to  take 
the  hull  by  the  horns  and  put  selling 
pep  in  the  organization  and  go  to  it. 
•       •  • 

SALADA  USES  NEWSPAPERS  ONLY 

THK  value  of  the  daily  newspaper  as 
an  advertising  medium  is  recognized 
by  the  S.ilada  Tea  Company,  which 
makes  use  of  no  other  medium  in  tell- 
ing the  puhlic  of  its  wares.  At  present 
the  company  places  its  advertising  in 
215  daily  newspapers  which  take  in 
every  important  center  from  Bangor 
tu  Los  Angeles,  and  south  as  far  as 
Tamisi.  and  tins  list  docs  not  include 
itications  in  Catania  in  which  Salada 

tiling  appears 
William  II.  Walsh,  advertising  man- 
ager for  the  company,  is  now  in  Boston 
on  his  annual  tour  of  the  L^nited  States, 
making  stops  in  all  places  where  Salada 
advertising  matter  is  primed.  To  the 
newspaper  men  of  New  York  and  Bos- 
ton particularly.  '  Billy"  Walsh  is  a  fa- 
miliar figure,  for  he  worked  on  the 
papers  in  those  cities  and  has  a  host  of 
newspaper  friends.  In  recent  years  he 
has  lieeli  m  touch  with  the  advertising 
end  more  than  the  reporting  tield,  al- 
though he  was  for  years  political  editor 
of  the  Boston  Herald  and  Globe,  as  well 


THE  New  York  World  was  awarded 
first  place  in  tl 


of  retail 

publications  made  by  a  secret  commit- 
tee of  the  National  Association  of  News- 
paper Kxe.'iilives. 

The  awarding  of  the  first  place  was 
a  matter  of  some  contention  or.  the  |wrt 
of  the  12  different  newspaper  advertising 
men  living  in  three  widely  separated 
cities,  than  in  any  other  place.  There 
was  a  good  deal  of  question  as  between 
the  merits  of  the  Co  operator,  pnblished 
by  the  Chicago  Tribune,  which  war 
awarded  second  place,  and  the  World's 
Ketailer.  The  World's  Retailer  was 
given  first  place  over  the  Co-operator 
principally  because  the  members  nf  the 
secret  committee  felt  that  there  was 
sounder  business  principles  enunciated  in 
the  editorial  policy  01  the  publication 
of  the  New  York  paper  than  of  the  Chi- 
cago paper. 

It  is  a  fact,  however,  the  Chicago 
Tribune  publication  is  a  much  cleaner 
broking  and  better  appearing  ]iapcr.  The 
World's  Retailer  is  published  on  cheap 
newsprint,  while  the  Co-operator  comes 
out  on  supercalendered  stock. 

Other  places  awarded  by  the  commit- 
tee was  third  place  to  the  New  York 
American,  fourth  place  to  the  Chicago 
Herald- Examiner,    fifth    plane   «o  the 


Cleveland  News,  sixth  place  to  the  San 
Antonio  Express,  seventh  place  to  the 
New  Orleans  Item  and  eighth  place  to 
the  Hatavia  <  N.  Y.)  News. 

A  number  ol  newspapers  which  pub- 
lish retail  publications  did  not  enter  into 
the  contest,  included  among  which  was 
the  very  excellent  publication  of  the 
Philadelphia  Public  Ledger,  which  no 
doubt  would  have  ranged  very  high  in 
the  symposium. 

None  of  the  .udges  in  the  symposium 
have  any  connection  with  the  papers 
upon  wlvose  publications  judgment  was 
passed. 

It  is  hoped  by  the  directors  of  the 
National  Association  nf  Newspaper  Ex- 
ecutives that  this  symposium  will  lead 
other  papers  to  issue  publications  of  this 
kind. 

Ncwspajx-r  advertising  ran  be  built 
by  such  methods.  Foolish  practices  of 
actually  givmg  away  printing,  spare, 
stamps,  etc ,  followed  by  some  of  the 
pa|>ers.  can  be  eliminated  by  the  pub- 
lishing of  a  house  organ  such  as  this, 
which  at  the  same  time  will  go  forward 
building  up.  There  is  only  one  advertis- 
ing medium  that  will  really  move  the 
goods  from  the  shelves  of  the  retailer  to 
list  hoote  of  the  consumer  and  that  is 
the  news|saiis-r. 


as  associated  with  the  editorial  depart- 
ment of  the  New  York  World. 

»       *  4 
NAME  NOT  GETTING  OVER 

P  VIDKNCE  that  the  recent  change  in 
name  of  the  Newspaper  Department 
to  the  National  Association  of  News- 
paper Executives  has  not  gotten  over 
wiili  all  the  publishers  in  the  country, 
is  shown  in  a  letter  received  last  week 
from  Ijifayette  Young,  of  the  Dcs 
Moines  Capital. 

Lafayette  writes.  "What  is  this  new 
organization?" 

1-afayctte  was  president  of  the  new-s- 
|.ai*T  department  at  the  time  of  the  St 
l^>ui'  convention,  hut  for  some  reason 
or  other  has  not  taken  an  active  interest 


•1< 


that 


WEBB  WILL  BE  THERE 

FRANK  WEBB,  advertising 

and  assistant  jenrral  manager  of  the 
Baltimore  News,  is  scheduled  to  attend 
live  meeting  of  the  National  Commission 
of  the  A.  A.  C.  of  W.  at  St.  I^iuis, 
January  21.  as  one  of  the  representatives 
of  the  Newspaper  Department. 

Word  has  not  yet  been  received  as  to 
whether  or  not  Frank  I.  Carruthers,  of 
the  Denver  Post,  will  be  able  to  make 
the  trip  east  to  SL  Louis  at  that  time, 
though  it  is  hoped  that  the  organisation 
will  present  a  solid  front  at  the  meeting 
of  tin.-  National  Commission. 
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THE  SIGNIFICANCE  OF  THE  SLUG-III 

On  the  Press 

/n  the  lAxoTtrT.-equipped  shop,  changes  on  the  press  are  made  with  the  same 
ease  and  quickness  thai  mark  the  economical  advantage  oj  the  Linotype  slug 
throughout  all  the  other  departments.  The  press  is  halted  only  for  the  moments 
necessary  to  change  the  slug.  Before  the  one-lype-al-a-time  man's  tweeters  can 
manipulate  an  individual  character,  the  Linotype  man's  fingers  place  the  whole 
line,  working  with  the  swiftness  due  to  the  fact  that  the  slug  insures 
the  job  against  "pi"  and  other  accident. 


Mercenthai.eh  Linotype 
Company 
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UNDER  THE  JACKET 


Thii  <jcpitnfT*nt  of   EDITOR  *   PUBLISHER            l.r  r,rvn««.l  to  railing  altrntina 

fn-fn  time  10  lime  to  new     ■  ■  \  and  other  l<  run  of  Ii--j.it-  ..-  I  information  of 

•racial  intfrrH  to  ibe  journal]  ion  And  adstrnUin*  fratrtniti**  ■»  10 
■:i,rr,»|  of  this  kind  -ill  be  hi»n.l»  wdcomrM. 


MELVILLE  STONE'S  NEW  BOOK 

IP  is  not  generally  known  thai  Melville 

E.  Stone,  general  manager  of  the  As- 
sociated Press,  is  directing  much  of  his 
leisure  time  to  writing  his  reminiscences 
which  are  to  Ix  published  in  book  form 
next  spring  by  Doublcday,  Page  &  Co. 
Some  months  ago  Collier's  engaged  him 
to  prepare  a  series  of  articles  for  the 
weekly  in  which  should  be  embodied 
some  of  the  notable  events  oi  his  career. 
Nine  of  those  articles  have  already  ap- 
peared, and  six  more  will  follow,  While 
some  of  this  material  will  doubtless  ap- 
pear in  the  forthcoming  book,  the  most  of 
it  will  be  entirely  new  matter. 

Kew  men  of  our  time  have  had  so  much 
to  do  with  journalism  in  all  its  varied 
aspects  as  Mr  Stone,  first  as  a  news- 
paper editor  and  publisher,  and  later  as 
the  executive  head  of  one  of  the  world's 
largest  and  most  important  news  gather- 
ing and  distributing  organizations-  Henry 
Watterson,  who  is  regarded  as  one  of  the 
foremost  journalists  of  our  time,  but  who 
has  retired  from  active  service,  has  not 
been  prominently  identified  with  any 
newspaper  except  the  Louisville  Cour- 
ier-Journal, which,  although  published 
in  a  comparatively  small  city,  has  ex- 
erted a  national  influence  berause  of  his 
connection  with  it. 

Mr.  Stone,  on  the  other  hand,  as  the 
executive  head  of  the  A.  I'  .  has  been  in 
daily  contact  with  a  thousand  newspapers 
through  the  news  service  of  that  organi- 
sation. Nothing  of  importance  could 
happen  in  any  pari  of  the  globe  that  he 
did  not  know  about  it  before  anybody 
else  outside  bis  own  office.  His  duies 
brought  him  in  constant  touch  with  the 
most  prominent  men  of  our  day.  He 
has  spent  considerable  time  abroad  and 
knows  personally  the  leading  statesmen, 
scientists,  writers,  and  men  of  affairs  of 
Europe.  He  has  been  acquainted  with 
Clemenrcau  for  forty  years- 

lt  can  readily  he  seen  that  a  journal- 
ist who  has  such  an  intimate  knowledge 
of  men  and  events  as  Mr.  Stone,  is  in 
a  position  to  contribute  to  the  literature 
of  journalism  some  exceedingly  interest- 
ing and  valuable  reminiscences.  He 
has  a  wonderfully  retentive  memory. 
Nothing  of  impnrance  in  his  eventful 
life  seems  to  have  been  forgotten.  He 
has  kept  files  of  his  correspondence  with 
distinguished  men  which  will  furnish 
valuable  material  for  his  book.  He  has 
scrap-books  filled  with  records  of  news 
events  that  have  occupied  the  attention 
of  the  public  during  the  past  fifty  years 
that  will  be  of  service  to  him  in  its  prep- 
aration. 

Mr.  Stone  has  lived  such  an  active, 
busy  life,  that  some  of  the  things  he  has 
done  that  have  exerted  a  considerable 
influence  upon  business  have  been  for- 
gotten by  many  nld  timers  and  are  un- 
known to  the  younger  generation. 

For  instance,  it  was  Mr.  Stone  who 
was  instrumental  in  bringing  about  the 
establishment  of  the  first  fast  mail  train 
service  for  the  delivery  of  morning  news- 
papers to  distant  points.  He  ennceived 
the  idea  and  made  a  trip  from  Chicago, 
where  he  then  resided,  to  Washington 
to  present  his  views  on  the  subject  to  the 
Postmaster-General  and  other  Govern- 
ment off.cials,  Through  their  co-opera- 
tion and  the  co-opention  of  the  enter- 
prising management  of  the  Chicago, 
Burlington  &  Quincy  Railroad,  an  ex- 
perimental fast  mail  train  was  put  on  by 
the  latter  company  which  proved  such  a 
decided  success  that  within  a  year  or  two 


all  of  the  principal  railroads  running  out 
of  the  city  followed  the  lead  of  the 
liurlington.  This  killed  the  monoi-oly 
oi  the  express  companies  in  the  out-of- 
town  distribution  of  morning  newspapers. 
No  wonder  the  publishers  rejoiced  at 
their  escape  from  the  clutches  of  the  ex- 
press companies,  for  instead  of  paying 
10  cents,  as  formerly,  for  the  delivery  of 
two  nr  three  newspapers  to  a  country- 
dealer,  under  the  fast  mail  arrangement 
they  paid  only  one  cent. 

It  was  Mr,  Stone  who  introduced  the 
use  of  pennies  in  Chicago  soon  after  he 
had  founded  the  Daily  News,  the  rirsit 
one  cent  newspaper  in  Ok  Middle  West, 
in  1875.  by  persuading  the  owners  of  the 
big  department  storks  to  sell  dollar 
goods  at  99  cents  and  SO  cent  goods  at 
forty-nine  cents  As  the  nickel  was  the 
smallest  coin  in  circulation  in  the  city, 
and  as  the  prices  of  all  articles  were 
multiples  of  5  cents,  there  was  no  way 
a  person  could  spend  the  penny  received 
in  change  when  a  purchase  was  made, 
except  to  buy  a  copy  of  the  Chicago 
Daily  News  with  it.  Mr.  Stone  started 
the  ball  rolling  by  distributing  among 
the  stores  a  barrel  of  cents  which  he 
had  secured  from  Ote  United  States  Mint 
in  Washington. 

It  was  Mr.  Stone  who  organised  the 
Merganthaler  Linotype  Company,  which 
has  since  become  the  largest  manufac- 
turer of  typesetting  machines  in  the 
world  and  has  revolutionized  the  printing 
industry,  The  man  who  gave  the  lino- 
type its  name  was  W.  H.  Rand,  one  of 
Mr,  Stone's  associates  in  the  enterprise. 

Next  to  the  organisation  of  the  Mer- 
gnrthaler  Linotype  Company  Mr.  Stone's 
most  important  contribution  to  journal- 
ism was  the  work  he  did  in  securing  the 
establishment  of  the  principle  in  law  of 
the  right  of  property  in  news.  He  ad- 
vocated this  principle  for  nearly  half  a 
century.  He  believed  that  an  individual 
newspaper  or  an  association  of  news- 
papers that,  through  enterprise  and  the 
expenditure  of  considerable  money,  had 
seenred  exclusive  news  reports,  should 
be  protected  in  their  ownership  of  those 
rcpurts  for  a  reasonable  length  of  time 
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after they  hail  liee-n  printed.  He  con- 
tended that  no  news  bureau  or  individual 
should  be  allowed  to  appropriate  to  its 
own  use  news  so  gathered. 

In  the  suit  of  the  Associated  Press  vs. 
the  International  News  Service  the 
United  States  Court  of  Appeals  by  in- 
junction forlwidc  the  latter  organization 
from  approaching  and  purveying,  in  cuni- 
jietitinn  with  the  A»s.<ifltcd  Press,  news 
or  dispatches  fr.mt  either  the  bulletin 
Ixsards  nr  the  early  editions  of  papers 
receiving  the  reports  of  the  Associated 
Press.  This  order  was  later  confirmed 
by  the  Supreme  Court  of  the  United 
States, 

These  arc  some  of  the  subjects  that 
Mr.  Stone  will  write  about  in  his  new 
Iiook.  That  newspaper  men  everywhere 
will  want  to  read  it  is  a  foregone  con- 
clusion—Frank  Ll  RoV  Bl-ANCnARD. 


NEW  BROOKLYN  AD  CLUB 


J« ilrd  for  Stealing  Papers 

San  AtrtriNio,  Tex. — An  indeterminate 
sentence  of  two  to  five  years  in  the 
State  Training  School  for  Juveniles  at 
Gatesville.  was  imposed  on  Charles 
Givens,  12-year  old  negro  boy.  for  steal- 
ing 25  copies  of  the  San  Antonio  Express 
of  last  Sunday's  edition.  The  boy  en- 
tered a  plea  oi  guilty  before  Judge  Mc- 
Closkey  of  the  Juvenile  Court  and  it 
was  shown  that  this  was  the  third  time 
the  boy  had  been  before  the  court  on  a 
charge  of  stealing  newspapers 


Harry  H.  Clarke  Elected  President— 70 
Members  Enrolled 

Advertising  men  of  Brooklyn,  to  the 
number  of  seventy,  on  Wednesday 
evening,  completed  the  organization 
of  the  Brooklyn  Advertising  Club, 
allilbted  with  the  Brooklyn  Chamber 
of  Commerce,  by  electing  the  follow- 
ing officers: 

President.  Harry  II.  Clarke,  adver 
tising  manager  nf  C,  Kenyon  Com- 
pany: vice-president.  Clifford  M.  Hish- 
op.  of  Bishop.  Mrt'nruiick  it  Bishop: 
•secretary.  Giant  E.  Scott,  the  secretary 
of  the  Brooklyn  Chamber  of  Commerce. 

Executive  Committee:  Rev.  Robert, 
W.  Anthony,  of  the  church  extension 
committee  of  the  Presbyterian  Board 
of  Brooklyn;  Bert  Edward  Barnes, 
advertising  manager  of  the  Morse  Dry- 
Dock  <fc  Repair  Company;  P.  B.  Tol- 
lison,  of  Tollison  &  Klingman: 
Thomas  D.  Gould,  of  Oppenltetui. 
Collins  &  Co.:  W.  H.  Horner,  of  the 
Brooklyn  Eagle,  and  William  Wool- 
ford,  of  the  Bank  of  America,  John 
I)  Ballnu,  Jr.,  advertising  manager  of 
Frederick  Loeser  &  Co..  acted  as  tem- 
porary chairman  at  the  organization 
meeting. 

William  E.  Hersry,  of  Robert  H.  In- 
gersoll  &  Brother,  gave  an  excellent 
address  on  ''Selling  Goods  by  Mail." 


— 


CHURCH  G.  TODD.  Jr. 

Church  G.  Todd,  Jr.,  al- 
though one  of  the 
younger  members  of  our 
Organization,  has  had 
considerable  advertising 
experience.  He  was  Ad- 
vertising Manager,  as 
well  as  Editor,  of  the 
school  paper  at  his  Mili- 
tary Academy.  Then, 
while  at  college,  he  also 
did  the  same  sort  of 
work.  During  the  war 
he  was  with  the  Navy 
and  after  being  dis- 
charged, joined  the  Chi- 
cago Tribune  and  later, 
the  Chicago  News. 
His  experience  and  fine 
training  has  been  proved 
by  the  fine  cooperation 
he  has  given  in  our  Chi- 
cago oflice. 


Scranton 
Republican 

The  more  thoroughly 
an  advertiser  will  inves- 
tigate the  local  situation 
in  Scranton,  the  more 
certain  he  is  to  use  the 
Scranton  Republican. 

In  all  the  better  homes 
in  Scranton  and  its  im- 
mediate suburbs,  the  Re- 
publican is  delivered  di- 
rect by  its  own  carriers 
and  agents  every  morn- 
ing. It  has  practically 
no  street  sale. 

Its  readers  have  confi- 
dence in  the  paper  and 
as  they  constitute  the 
belter  class  they  have 
the  purchasing  power  to 
make  the  paper  profitable 
to  advertisers.  No  well 
informed  space  buyer 
would  attempt  to  cover 
Scranton  without  the 
Republican. 
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—do  you  concede 


Of  a  Series,  Number  51 

Specific,  Unutual  Service 

The  representatives  of  tht  Kelt  organisation 
from  oil  ofhett  gathered  in  New  York  during 
tht  week  of  December  Zllk  for  their  sixth  on- 
nual  sales  conference. 

It  has  proved  that  this  annual  practice  of  re- 
newing tht  y tar's  uvrk  and  hying  plans  for 
the  future,  though  obviously  expensive,  is  a 
splendid  investment. 

The  staff  now  totals  36  people,  of  whom  15 
are  salesmen — ofUc/s  in  5  cities — one  of  the 
largest  forces  in  the  special  agency  business 
1920  closed  the  biggest  year  in  the  history  of 
the  E.  Kots  Specusl  Advertising  Agency. 


that  the  daily  Newspaper  is  the 
most  adaptable  and  powerful  of 
all  mediums? 

The  Newspaper,  available  at  a 
moment's  notice,  subject  to 
timely  messages,  reaches  the 
greatest  number  of  people  in 
any  desired  territory  and  with 
any  frequency — and  at  the  low- 
est cost. 

These  obvious  and  exclusive 
advantages  indicate  that  only 
through  the  assistance  of  News- 
paper advertising  can  sales 
reach  their  peak. 

Invest  in  Newspaper  Advertising 


E.  Katz  Special  Advertising  Agency 

F.llMi.llrJ  IW 

Publishers'  Representatives 

Chicago  v      ..  Atlanta 

Kansas  City  New  \  urk  San  Francisco 
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FOR  THE  CIRCULATION  MANAGER 

TWa  4aparlnieal  it  a  regular  maty  Sealara  ai  EaUtac  A  Pa&uaher.  ftacveatlaaa 

or  rrntributjoai  taoulil  fcc  teat  la  Faalea  Uowltns,  Editor  k  Publisher.  Ills  World 

BalMlnf.  Now  Vara. 


BEST  RESULTS 
CANVASS 

Vt'  K  hxxe  tried  many  methods  for 
circulation  building,  a  straight 
canvass  with  competent  solicitors  (un- 
fortunately all  good  canvassers  are  not 
good  newspaper  salesmen)  and  a  clean 
cut  newspaper,  sold  strictly  on  its  mer- 
its, are  unquestionably  the  sanest  and 
must  satisfactory  methods  of  increasing 
hone-tide  subscription  lists.  Six  months 
aftci  the  campaign  closes  will  sltow  a 
greater  increase  of  staple  new  subscripr 
tions  than  any  other  means  we  can  name 
and  at  a  minimum  of  expense,"  writes 
W.  B.  Sutherland  of  the  Auburn  (N.  Y.) 
Advertiser-Journal, 

As  lo  returns — Our  experience  has 
taught  that  newsrooms  generally  handle 
newspapers  in  connection  with  other 
lines,  principally  cigars,  and  their  desire 
to  supply  the  wants  of  their  customers 
for  ankles,  tends  to  make  them  order 
papers  above,  rather  than  below  their 
actual  sales.  We  have  found  only  a 
slight  falling  off  in  our  newsroom  sales 
on  the  no-return  basis. 

As  for  street  sales,  in  small  towns,  these 
are  confined  almost  entirely  to  the  cen- 
tre of  the  city  and  the  carriers  are  never 
far  from  their  base  of  supplies  and  can 
therefore  replace  their  stocks  with  prac- 
tically no  delay.  For  this  reason  we 
have  found  the  no-rtturn  a  great  bless- 
ing. The  street  sale  can  be  very'  closely 
estimated,  in  our  own  city  of  35,000 
within  JO  copies  daily  and  we  ate  able 
to  make  our  press  run  very  close  to  the 


CT.  r.UJL.-  The  Sunday  Pioneer  Press 
promises  prices  to  youngsters  furnish- 
ing the  best  suggestions  for  Christmas 
tree  ornaments.  The  St.  Paul  Daily 
News  holds  out  a  cash  prize  as  an  in- 
duci-inrnt  for  boys  and  girls  to  try  their 
hands  at  Christmas  stories. 

Wichita,  Kan. — Wichita  newsboys  are 
a  frugal  sort,  according  to  reports  made 
to  the  annual  meeting  of  the  Wichita 
Newsboys  and  Overseas  Association. 
Forty-seven  out  of  the  104  boys  present 
had  bank  accounts.  The  annual  report 
showed  receipts  of  $332.45  and  disburse- 
BBcntS  of  $26R08.  Included  in  these  ex- 
penditures were  sick  benefits,  flowers, 
etc 

St.  Paul— A.  D.  Darge.  manager  of 
the  Kyan  Hotel,  St.  Paul,  has  invited 
100  newsboys  of  that  city  to  be  his 
guests  at  a  Christmas  dinner.  Mr. 
Dargc's  act  was  entirely  on  his  own  mo- 
tion and  due  to  his  friendly  interest  in 
boys  generally.  Those  invited  are  little 
fellows  who  would  not  have  a  Christ- 
mas dinner  otherwise. 

Boston.-  The  next  meeting  of  the 
New  England  Association  of  Circulation 
Managers  will  be  held  in  Rosturi.  Janu- 
ary 19.  The  business  manager  of  every- 
newspaper  represented  in  the  association 
has  been  requested  to  submit  a  topic  or 
problem  for  discussion. 

Columbia.  Mo.— "A  carrier  is  the  con- 
necting link  between  newspaper  and 
reader;  if  that  link  fails,  tile  paper  is 
worthless,"  says  one  of  the  "Peppers," 
little  |  atjciaplis  in  tilt  Missourian 
Pepstcr,  which  is  distributed  to  the  car- 
riers of  the  Columbia  Evening  Mis- 
To  show  its  appreciation  of 


. .  \  I  1  a  circulation  building 
opportunity  is  lost  by  sim- 
ply neglect  on  the  part  of  some- 
one who  did  not  appreciate  the 
selling  value  of  a  news  item.  Co- 
operation will  help  wonderfully 
and  I  might  even  suggest  a  'run- 
ner up.'  or  fellow  who  could  keep 
in  touch  with  both  departments, 
a  live  wire  who  knows  news  and 
knows  also  the  selling  value  of 
it,"  says  Daniel  W.  Tanner,  cir- 
culation manager  of  the  Utica  (N. 
V.)  Herald-Dispatch  and  Sunday 
Tribune. 

"Just  as  soon  as  some  live  item 
breaks  there  should  be  some  sys- 
tem of  communication  between 
the  news  and  circulation  depart- 
ments, giving  those  in  the  latter 
the  opportunity  of  ar- 
;  for  the  proper  care  of  the 
newspaper  client*.  Even  though 
the  happening  may  not  be  of  gen- 
eral interest  but  still  important 
and  of  good  news  value  to  a  cer- 
tain section  served  by  the  news- 
paper, if  the  circulation  depart- 
ment knows  that  the  item  referred 
to  is  to  be  published  then  the  mat- 
ter of  enlarging  the  orders  in 
that  section  may  be  judiciously  ac- 
complished, 

"The  time  to  do  this  is  when 
the  item  is  live  news  and  not 
hours  after  it  becomes  stale.  'Do 
it  now,'  is  a  mighty  goo 
for  every  department  of  a 
paper." 


TotOKTO— During  the  production  of 
the  play,  "It  Pays  to  Advertise,"  in 
Owen  Sound,  OnL,  recently,  the  Sun- 
Times  gave  a  theatre  party  to  eighty 
local  merchants  with  their  families  and 
friends. 

Hocston,  Tex— The  Post  circulation 
department,  from  Circulation  Manager 
R.  13  Kinard  down  to  the  most  junior 
carrier,  was  remembered  by  Santa  Clans 
on  Christmas  Eve  at  a  get-together  cele- 
bration. Addresses  were  made  by  Roy 
<",.  Watson,  president  and  publisher;  A, 
K.  Clarkson,  secretary-treasurer,  and  L. 
V  Hoskiiu.  managing  editor.  Irvin 
Kilts,  for  sixteen  sears  a  Post  carrier, 
acted  as  Santa  Claus,  and  after  present- 
ing Mr.  Kinard  with  a  platinum  and 
diamond  solitaire  pin,  the  gift  of  the  de- 
partment, handed  out  boxes  of  candy  to 
the  ladies  and  characteristic  paper- 
wrights  to  the  men  1  1-  Burton,  city 
circulation  manager,  received  a  gold  pen 
and  pencil  set.  and  A.  L  Forbes,  coun- 
try circulation  manager,  a  desk-writing 
set  Mr,  Watson  received  a  paperknife 
and  paperw  eight. 

Pmi.AiHUPitiv — The  Evening  Public 
1-crigcr  has  started  a  circulation  and  gen- 
eral promotion  campaign  in  the  form  of 
a  limerick  emitest,  which  started  a  week 
ago  and  will  continue  indefinitely.  Each 
clay  the  Evening  Public  Ledger  prints 
four  lines  of  an  original  limerick. 
Headers  of  the  paper  are  invited  to  sub- 
mit their  idea*  of  the  best  last  line  for 


each  day's  limerick.  A  prUe  of  $100  is 
awarded  each  day  to  the  person  aub- 
mrtting  the  last  line  that  in  the  opinion 
of  three  judge*  is  the  best. 


NEWSPRINT 


Best  Rcfe 

Publishers 

Maine  Palp  &  Paper  Co. 

Skowhegnn,  Maine 


Sala  Sallla*  Aeaata 

INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway.  Naw  York  Chy 


Sc«antos,  Pa.-The  Republican  i»- 
sued  to  its  readers,  through  the  carrier 
force,  New  Year's  greetings  in  the  fori" 
of  a  calendar,  illustrated  with  pictures 
of  the  methods  and  processes  of  taking 
res!  from  Scranton  mines  and  making  it 
ready  for  shipment. 

St.  Paul  — The  Daily  News  offered  a 
contest  for  girls  of  12  years  and  under, 
with  a  prire  for  ihe  most  interesting  let- 
ter describing  the  doll  received  as  a 
Christmas  gift.  The  Sunday  Pioneer 
Press  offered  cash  priies  for  the  best 
reasons  for  making  or  not  making  New 
Year  resolutions. 

Drs  MotSSU,  la,— Charles  Kenneth 
Jt  fTcrson,  who  is  with  the  circulation  de- 
partment of  the  Register  and  Tribune, 
and  Miss  Lulu  Fayc  Tut  tic  were  mar- 
ried December  II. 

RaocxTOK,  Mass.— Edward  J.  Wal- 
dron,  of  Auburn.  N.  Y.,  has  become  cir- 
culator of  the  Times.    Mr.  Waldron  has 

York  Stat"  and  New  England.k  1D  '  * 
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these  links,  the  Missourian  gave  a  great 
feed-together  with  a  free  movie  De- 
cember 11.  The  Missourian  Pepster  is 
printed  for  the  carriers,  and  the  first 
issue  contains  a  story'  of  how  one  car- 
rier built  up  a  route  from  1  to  140  in 
a  few  weeks ;  another  front  page  story 
tells  of  the  feed-together  and  the  free 
movie.  A  "Who's  Who  and  Where"  lists 
the  carriers  and  their  territory,  and  the 
rest  of  the  rage  is  filled  with  Peppcrs. 

St.  Paul  Minn.-C.  J.  Kutill,  for- 
merly superintendent  of  circulation  of  the 
Daily  News,  is  back  on  the  paper  tem- 
porarily in  an  advisors'  capacity. 


During  1920 

The  St.  Louis  Star 
Published  MORE 
Department  Store 
Advertising  than 
any  other  St.  Louis 

daily  newspaper 


THE  ST.  LOUIS  STAR 


National  Advert. »anf  Et^r<^rnt«ttvf 
STORY,  BROOKS  A  n  IS" LEY 

CHc.fD       Philadelphia       New  York 

Don't  Say  "Paper"— Say  "Star" 

T...I*  Mark  Roistered 
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Boston  Globe 

FIRST 

Total  12,982,585  Lines 

Boston  Globe  Breaks  All  Records  During  the  Year  1920, 
Printing  12^982^5  Lines  of  Advertising^  and  Leading 
All  of  the  Other  Boston  Newspapers 

1 2,982,585  was  the  largest  number  of  lines  of  advertising  ever  printed  in  the  Bos- 
ton Globe  or  in  any  other  Boston  paper  in  any  one  year  and  was  more  lines  than  were 
printed  in  any  other  Boston  paper,  during  the  year  1 920. 

In  considering  the  great  volume  of  the  Globe's  advertising  business,  12,982,585 
lines  of , all  kinds  of  advertising  printed  during  I  920,  advertisers  will  please  note  that 
many  thousands  of  lines  of  various  kinds  of  advertising  not  acceptable  to  the  publish- 
ers of  the  Globe  were  refused  publication. 

The  positive  proof  that  the  Boston  Globe  gives  its  advertisers  the  best  results,  as  it 
has  given  them  for  over  30  years,  lies  in  the  fact  that  it  has  more  individual  advertis- 
ers, display  and  classified,  than  all  of  the  other  Boston  newspapers  (having  daily  and 
Sunday  editions)  added  together. 

The  Globe  averages  over  7,500  individual  advertisers  a  week  during  the  year, 
and  in  addition  to  the  many  thousands  of  advertisers  who  get  their  replies  by  mail,  at 
their  stores,  offices  or  homes,  the  Globe  handles  more  than  300,000  letters  a  year 
through  the  Globe  Counting  Room. 

The  classified  advertiser,  who  usually  pays  cash  and  knows  where  he  gets  his  re- 
sults, uses  more  space  in  the  Globe  than  in  all  of  the  other  Boston  newspapers  com- 
bined. 

During  the  year  1920  the  Globe  printed  626,073  Want  and  Classified  advts.— the 
largest  number  ever  printed  in  a  Boston  newspaper  in  any  one  year  and  534,388  more 
than  were  printed  in  the  second  Boston  newspaper. 

In  the  Globe's  classified  columns,  hundreds  of  business  men  have  built  up  and  are 
carrying  on  their  business  by  advertising  in  the  Globe  regularly  throughout  the  year. 

To  reach  the  home-going  and  result-producing  clientele  in  New  England,  advertis- 
ers during  I  92 1  should  use  liberal  space  in  the  Boston  Daily  and  Sunday  Globe.  It 
is  the  best  advertising  medium  in  New  England. 
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MAKING  CLASSIFIED  PAGES  PAY 


A  w.kly   realae*  of  tditw  *  PukltoW  coaafcictad  bT  C  L.  I 
aacnrtary  tt  tbm  Aaaocialhm  -.1  Newspaper  CUaaUM  A*»«r»iaiii«  Mataafara.  Y««s 
*ra  invited  to  brine;  your  claaei6ad  profclaee*   to  this  department   foe  ditcueeloei. 


J A.  CURRIER, 
•    ins  manager  of  the  Boston  Even- 
ing Transcript,  writes: 

"We  ltavr  found  the  use  of  the  en- 
closed card'  helpful  in  our  classified 
advertising  department  and  thought 
others  might  aha." 


ANYTIME    ANY  WHERE     ANY  I't-ACK 

Whtntvtr,  li'herever.  Whatever 
You     Think    of  Advertising 
Atwoyj  Remember  The 
Boston  Ev*xix<;  T*AKS£»irr 
and 

Jack  Curium 


RULES 

in  use  for  years  by  the 

Evening  TtAHscmrr 

The  "Golden" 
and 

The  "Agate" 


at  Milk  Street 
Main  6950 


J.  A.  C. 

DO  as  others  DO 
and  GET  YOURS- 
by  advertising  in  it 


MISSISSIPPI'S 


Empire"  t&in 


The  Mississippi  Sun 


over  the  richest 
in  live  south.  Its 

THE  MISSISSIPPI  SUN 


A  CORRECTION 

I1! IK  following  litter  has  been  received 
from  L.  J.  Bougbncr.  classified  ad- 
vertising manager  of  the  Chicago  Daily 
News,  correcting  an  error  which  ap- 
peared in  the  clarified  statistics  lor 
November : — "The  figures  as  to  classified 
advertising  for  November,  published  in 
litnTOR  or  Puiti.iMitfR,  appear  in  succes- 
sive columns,  the  second  column  in  each 
classification  shciwing  the  gain  nr  loss 
over  November,  MA  By  a  clerical 
error  the  figures  for  Chicago  which 
were  made  up  in  my  office  from  the 
official  reports  of  the  Advertising  Record 
Co.  gave  in  the  second  column  the  ab- 
solute figures  for  November,  1919.  Thus, 
it  appears  that  Chicago  newspapers 
printed  902,0%i  lines  of  classified  adver 
tising,  a  loss  of  1^6,829.  The  latter 
figure  actually  represents  the  lines  pub- 
lished in  1919.  the  loss  therefore  being 
6.4*691." 

... 
AGENCY  COMMISSIONS 

t>  LCENTLY  a  number  of  inquiries 
11  have  reached  this  office  Concerning 
the  rate  of  commission  paid  to  agencies 
forwarding  classified  advertising.  To 
answer  this  question  for  others  the  fol- 
lowing is  given. 


Oath 
laoavaal 

IJ%  2% 

Indianapolis  Neera   IJ%  1% 

het  Moines  R.tisler  ....!$%  2% 

I  teuton  Chronicle..   IS%  7% 

oakhml  TriKniM   US*  a% 

Wkti.tt  Fnelr    IJ%  i% 

Sr.  Loims  «;t..he  liemocrat     15%  t% 

It  secnn  to  be  the  general  rule  to 
il'.nw  agencies  15  per  cent  with  a  2  per 
cent  cash  discount.  While  it  is  not  al- 
ways true,  it  is  usually  the  papers  whh 
a  small  volume  of  classified  that  pay 
more  than  this 

The  advisability  of  charging  a  higher 
rate  for  foreign  than  local  classified  ad- 
vertising is  often  asked.  To  aid  in 
answering  this,  the  following  informa- 
tion has  been  compiled : 

Paper  Forelen  Rata 

Kansas  Cilr  Star  Sam  as  local 

Spokane  Salesman 

Rc»«w   JS%    Mkrt    rale  on 

bujlneta  linn  imuide 
.A  Ws.bio.lor,.  Ida 
ho.  Oregon  and  lion 

S<.  Paul  Diipaich  Same  aa  local 

t>ea  Moines  Rerziater  it 

Tritmne  . ..........  Same  aa  local 

llf.-uif.iir>    Chr<«iicle  Sj-.e  aa  local 

Milwaukee    Inmost  Ititliel 

Wichita  Kaale  Hither 

Chieaao  Dallr  Nesi.  ..IOc.  per  fine  timber 

Id  discussing  this  subject,  L.  J. 
Houghner  of  the  Chicago  Daily  News 
said:  "There  is  more  risk  and  more 
expense  in  foreign  advertising  tliau  ill 
local,  which  justifies  the  higher  rate  even 
when  no  commission  is  paid  out  i»r  it. 
and  our  object  was  to  make  the  net  re- 
turn to  the  papec  the  same  for  all  kinds 

John  L.  Irvin,  classified  manager  of 
the  Des  Mon.es  Register  and  Tribune, 
has  been  very  successful  in  developing 
classified  in  the  foreign  field  and  writes: 
"1  cannot  see  any  justification  whatever 
in  charging  the  out-of-town  man  a 
higher  rate  than  is  paid  by  the  local  ad- 
vertiser. I  realize  lint  foreign  ctassi- 
red  is  expensive,  but  city  business  also 
costs  something.  I  believe  the  theory 
of  charging  out-of-town  classified  adver- 
tisers a  higher  rate  was  instigated  by  one 
of  the  advertising  agencies  who  was  un- 
usually   zealous    to  establish 


The  Atlanta  Journal 

ATLANTA,  GA. 


Daily 
5c 


10c 


Associated  Press 
UNITED  PRESS 

Wire  Cable  and 
Financial  Newt 

An  outstanding 
newnpaprr 

n  The 
Sells  the  Goods 


TELEPHONE  MANNERS 

The  lelephoner  is  your  bread  and 
.peak  plainly  and 


butter  producer- 
kindly  to  him. 
The  lelephoner  is  a  human  being 
— be  courteous  always. 
The  lelephoner  visualises  tbe  Boa- 
ton   Evening   Transcript    and  by 
YOUR  voice— be  pleasant. 

Tbe  lelephooer  ia  alive— you  mu«t 
he — your  voice  must  abow  it. 

When  your  'phone  rings  there  is 
a  customer  wailing  —  GET  hit 
order. 

Courlrey  is  a  big  awet— particu- 
larly to  the  telephones 

Gentleness    Is    insariaby  recipro- 
cated by  tbe  lelephoner. 
You  appreciate   immediate  atten- 
tion— so  does  the  lelephoner. 

Speak  to  the  lelephoner  aa  vou 

would  to  YOUR  BEST  FRIEND. 


The  one  problem  in  this 
seenta  »o  be  the  drawing  of  the  line  be- 
twren  foreign  and  local  classified.  If 
only  tliat  business  originating  within  the 
limits  of  a  city  is  called  local,  all  urban 
and  sulmrhan  business  becomes  foreign. 
This  is  not  considered  fair  since  that 
type  of  advertising  is  handled  in  exactly 
the  same  manner  as  city  coj>>  Some  pa- 
pers have  solved  the  problem  by  calling 
any  copy  originating  in  the  state  or  even 
surrounding  states  local 


ME1SER  WITH  THE  DETROIT 
FREE  PRESS 


MOTOR  City 


more  strongly  with  the  newspapers  and 
thereby  secure  additional  commission." 

Whether  it  is  practical  or  not.  tbe  con- 
sensus of  opinion  among  classified  man- 
agers seems  to  be  that  foreign  classified 
should  have  a  higher  rate  than  local,  so 
that  after  paying  commissions,  tbe  net 
rate  will  be  the  same.  Those  paperi  that 
have  adopted  this  policy  have  found  no 
or  advertisers." 


Fain  n.  Varus 


is  Fred  H. 
classified  adver- 
tising manager  of 
the  Detroit  Free 
Press  Horn  in 
Detroit  in  1885  it 
has  always  been 
home  to  him.  On 
leaving  the  Uni- 
versity of  Michi- 
gan he  became  a 
salesman  in  the 
classified  depart- 
ment of  the  Free 
Press.  That  was 
18  yean  ago.  and, 
with  the 
tion  of  last 


when  on  the  Detroit  News,  he  has 


Ten  years  ago,  Dr. 
Harvey  W.  Wiley 
called  The  Journal 
"the  Northwest's 
greatest  newspaper," 
for  the  same  reason 
that  Minneapolis 
housewives  today 
relyonits  advertising 
as  a  guide  to  pure 
foods  for  the  home 
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About  Vh%  of  the  people  of 
the  United  States  live  in  the  New 
England  States. 

These  states  as  a  group  LEAD 
the  country  in  many  lines  and  a 
wise  national  advertiser  or  manu- 
facturer will  advertise  a  path  to 
their  door. 

The  ]>eople  of  New  England  are, 
as  a  whole,  educated  and  discrim- 
inating buyers.  A  product  of  real 
worth,  adequately  advertised, 
never  fails  to  win  its  place  here. 

New  England  people,  accus- 
tomed to  buying  advertised  com- 
modities which  appeal  to  them 
cannot  be  reached  except  through 
ncwspajKT  advertising.  The  news- 
papers listed  here  afford  the  neces- 
sary means  of  communication  with 
them. 


These  papers  will  introduce 
you  to  the  right  people 

c 
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E  D  I 


EQUALITY  BEFORE  LAW 

FTtHE  leaders  of  the  various  labor  unions  regard 
J.  the  decision  of  the  United  States  Supreme  Court 
iu  (he  action  of  the  Duplex  Printing  Press  Com- 
pany against  the  International  Machinists'  Associa- 
tion as  the  severest  blow  that  organised  labor  has 
sustained  at  the  hands  of  the  courts,  as  it  nullifies,  so 
they  claim,  the  protective  sections  written  into  the 
C  layton  Amendment  to  the  anti-trust  law. 

The  court  holds  that  Section  6  of  that  act.  which 
sets  forth  that  "the  labor  of  a  human  being  is  nol 
an  article  of  commerce, "  Hoi's  not  exempt  a  labor 
organization  from  accountability,  "if  it  or  they  de- 
part from  its  legitimate  objects  and  engage  in  an 
actual  combination  in  restraint  of  trade." 

Under  this  decision  labor  organisations  cannot 
declare  a  boycott,  of  by  persuasion  or  threats  bring 
al»'Ut  strikes  or  a  cessation  from  work  on  the  pan 
of  tltc  employees  of  a  firm's  customer  ur  prospective 
customers  for  the  purpose  of  forcing  such  customers 
to  withdraw  their  patronage. 

In  other  words,  the  court  makes  plain  the  prin- 
ciple that  labor  is  ju«t  as  much  subject  to  the  anti- 
trust law  as  capital.  Any  law  that  is  one-sided  is 
unjust  and  therefor?  untenable.  Every  man  has  thr 
individual  right  to  work  or  not,  just  as  he  pleases, 
but  no  combination  of  men.  such  as  a  labor  union, 
has  the  right  to  forre  him  to  work  or  quit  work.  The 
Sherman  anti-trnst  act  was  the  result  of  deep-seated 
and  well-founded  belief  that  the  public  was  at  the 
mercy  of  various  combinations  of  capital  that  aimed 
to  monopolize  trade  and  force  up  prices  by  throttling 
competition. 

The  purpose  of  the  Clayton  ad  was  to  exempt  the 
talx>r  organizations  from  the  provisions  of  the  anti- 
trust law.  Section  6  placed  in  the  hands  uf  the 
unions  a  weapon  that  was  bound  to  be  used  for  selfish 
purposes.  The  United  States  Supreme  Court  points 
out  the  injustice  of  the  act. 

What  recourse  has  labor  to  obtain  its  rights  and 
secure  protection?  Obviously  there  is  but  one  answer 
— the  courts,  the  very'  purpose  of  which  from  lime 
immemorial  has  bern  to  secure  justice  between  man 
anil  man.  The  Industrial  Court  of  Kansas  is  a  step 
in  the  right  direction.  Other  courts  will  undoubtedly 
he  established  to  deal  exclusively  with  labor  disputes. 
It  should  no  longer  tie  possible  for  any  labor  organi- 
zation or  association  of  manufacturers  to  whip  into 
line  through  the  use  of  strikes  or  boycotts,  lockouts 
or  blacklists  those  who  oppose  its  withes. 

JAMES  G  SCRIPTS 
FTM1E  news  of  the  death  of  James  G.  Scripps.  for 
J.  a  dozen  years  the  head  of  the  E.  W.  Scripps 
organization,  wj]i  come  to  his  many  friends, 
throughout  the  country,  as  a  great  shock,  He  was 
in  his  35th  year. 

Few  men  achieve  the  power,  or  wield  the  influence, 
that  belonged  to  him  i<jr  over  a  dozen  years  and  yet. 
withal,  he  was  modest  and  retiring. 

During  that  period  he  was  actual  head  of  one  of 
the  greatest  lists  of  daily  newspapers — in  fact  the 
greatest  list  of  daily  newspapers  from  the  standpoint 
of  numbers  and  controlled  by  one  owner — in  this 
country  He  consolidated  his  gams,  gave  his  prop- 
erties better  homes  and  advanced  the  interest  of  his 
public  in  many  ways. 

The  heartfelt  condolences  of  every  member  of  the 
staff  of  EoiTiw  &  Pi  at  i  sit  en  are  extended  to  his 
family  and  his  father  in  this  sad  hour  of  trial. 


A  PROFITABLE  CHURCH  SECTION 

r"pHE  Oakland  Tribune  for  Christmas  Eve  carried 
a  ten-page  church  section  which  was  entirely 
devoted  to  church  news,  programs  ami  display  adver- 
tising. In  almost  every  instance,  the  paid  display 
advertisements  of  the  churches,  representing  fifteen 
separate  denominations,  were  rmrsrllished  with  holly 
borders,  Christmas  bells,  etc. 

The  announcements,  strangr  to  rrlate.  included 
paid  display  copy  for  about  a  dozen  Catholic  churches, 
all  of  the  Protestant  denominations,  the  V.  M.  C-  A  . 
V.  W.  C.  A.  Salvation  Army,  etc.,  and  totaled  about 
six  pages  of  paid  display.  Here  is  a  fine  example  for 
other  newspaper*. 


I  A  L 


M*V  rejoice.  Oh  Cod  of  Hosts,  thol 
atnidst  the  world's  turmoil  and  unrest 
thy  Hand  holds  Earths  Pilot  WhttL 
Cool  our  fretful  fevers  concerning  lo- 
morroxi<'s  troubles.  Steady  us  amidst 
the  storming  regrets  over  yesterday's 
failures.  Check  our  assaults  on  others' 
faults  by  visions  of  admitted  virtues. 
Change  poisoning  jealousy  into  pur- 
poseful seal.  Purge  out  envy,  smother 
tf>ile.  train  high  temper  into  control  and 
set  us  to  tasks  worthy  of  thy  sons.  Tune 
our  spirits  into  glad  harmony  with  thy 
will — for  Humanity's  take.  Amen 
Christ  tan  P.  Reisner. 


WHAT  ARE  YOU  DOING  FOR  FORESTRY  7 


AUTOMOBILE  manufacturers  have  reached  the 
**  point  where  they  must  stimulate  business  and, 
being  wise,  they  are  turning  to  newspaper  space. 


Amtriram  h'crtitry  .tzsnriiifieft  ro 

THE  turns  In  our  rivets  arc  marked  here  ami 
there  by  lone  trees  that  rise  proudly  above  the 
scrub  growth  that  is  the  only  other  reminder  of 
a  once  great  forest  wealth.  Moist,  rich  earth  from 
Canada  tc  North  Carolina  is  the  natural  home  of 
the  yellow  birch.  Its  wood  is  heavy  and  strong  and 
\ery  valuable  in  manufacturing.  A  thousand  places 
where  it  should  be  growing  in  abundance  arc  now 
an  idle  waste. 

Twenty-five  years  ago  Wisconsin  was  the  largest 
lumber  producing  state  in  the  I'nion.  Now  her  great 
forests  are  gone  and  great  areas  arc  desert  wastes, 
not  even  seed  trees  remain  within  reach  of  them. 

The  Milwaukee  Journal  has  taken  stock  of  the 
state's  forests  and  has  now  launched  a  great  cam- 
paign to  make  idle  acres  work-  -to  supply  the  state 
with  mdpwood  for  paper  making;  to  give  a  perma- 
nent basts  to  Wisconsin's  wood-using  industries;  to 
add  to  the  joy  of  the  people  by  increasing  the  supply 
of  nsb  and  game,  and  to  enhance  the  beauty  of  the 
native  landscape. 


INTERNATIONALIZE  THE  CABLES 

RAPID  transmission  of  the  news  of  important 
events  is  as  essential  to  the  successful  operation 
of  the  daily  newspaper  of  today  at  modern  me- 
chanical equipment  is  desirable. 

It  is  essential  also  that  such  communication  should 
I*-  unhampered  and  uncontrolled  by  either  corpora- 
tions, individuals,  or  governments.  Moreover,  abso- 
lute privacy  and  secrecy  is  necessary. 

This  condition  does  nut  exist  today,  according  to 
President  Carlton,  of  the  Western  Union,  who  testi- 
fied this  week  before  a  Senate  committee. 

It  comes  as  a  disagreeable  surprise  that  even  gov- 
ernment messages  by  cable  are  subject  to  foreign 
government  surveillance.  Action  should  be  taken 
at  once  to  correct  this  condition,  fur  it  is  a  very" 
real  menace  to  peace,  fraught  with  very  grave  danger. 

"Disturbed  conditions."  live  excuse  of  the  British 
Secret  Service  for  the  examination  of  all  American 
rablrs,  according  to  President  Carlton,  certainly  will 
satisfy  no  one.  nor  does  the  fact  that  the  control  is 
more  complete  in  other  European  countries  lessen  the 
evil 

Newspapers  can  render  full  public  service  only 
when  thrre  is  no  interference  with  the  even,  free 
flow  of  intelligence  as  between  nations  and  peoples 
Thrre  can  be  no  exception  to  this  rule.  For  this 
reason,  it  seems  altogether  desirable  that  a  Depart- 
ment of  Communications  should  he  set  up  as  soon  as 
possible,  as  provided  In  the  treaty  of  Versailles  and 
the  League  of  Nations,  or  that  some  suggestion  as 
that  proposed  by  tile  New  York  World  for  the  inter- 
nationalization of  rahlei  along  the  lines  of  the  Inter- 
national Postal  Union  be  immediately  perfected. 

International  good  will  can  be  established  only 
upon  complete  understanding.  Complete  understand- 
ing may  only  be  arrived  at  by  an  even,  steady,  flow 
of  truthful  news  and  interpretation  by  the  newspapers 
of  all  of  the  great  powers. 


OUR  FIRST  GREAT  JOURNALIST 

NKXT  week  the  nation  will  celebrate  the  anni- 
versary of  the  birth  of  America's  first  great 
journalist,  Benjamin  Franklin.  Incidentally,  this 
scar  marks  the  200th  anniversary  of  his  entrance 
into  newspaper  work  as  a  contributor  to  his  brother's 
newspaper,  The  Wsv  England  Oourant.  It  is  en- 
lirelv  lilting  that  the  entire  week  should  lie  set  aside 
for  the  advancement  of  national  thrift,  which  he 
bulb  preached  and  practiced  In  private  and  govern- 
ment affairs. 

Franklin  was  the  tirn  of  our  great  journalists,  ana 
although  it  is  a  long  imirney  from  the  New  Kngland 
Courant  of  I'-l  to  the  Philadelphia  North  American 
and  Saturday  Evening  Post  of  today,  both  uf  which 
werr  at  one  time  under  his  guidance,  it  was  the  seed 
that  be  planted  as  journalist  and  teacher,  ambassador, 
inventor,  but  first  of  all  patriot,  that  made  possible 
the  enlightenment  and  snccess  of  the  American  ideals 
that  are  the  breath  of  life  to  bigger  journalism. 

While  it  is  nol  generally  known.  Franklin  was  one 
of  the  earliest  teachers  of  journalism.  The  men  who 
worked  in  his  first  Philadelphia  shop  scattered  to 
other  cities  and,  setting  up  shops  <>i  their  own.  be- 
came the  great  editors  and  leaders  in  public  thought 
of  that  day. 

America  never  needed  the  teachings  of  Franklin, 
the  journalist,  more  titan  today:  just  a  century  and 
a  half  ago  "Poor  Richard"  began  his  autobiography, 
a  book  that  should  be  better  known  among  \merirans 
of  today  and  tomorrow. 


T\JO  Isrtter  indication  that  America  is  back  to  normal 
■'■  could  be  found  than  the  mannrr  in  which  the 
newspapers  went  about  the  great  task  of  securing 
r>rst  news  of  the  three  lost  Navy  balloonist*  and  the 
htfMM  shown  in  the  adventure  by  the  reading  pub- 
lic. In  journalism  it  proved  that  we  are  again  back 
In  the  poin'  where  "the  story  is  the  thing"  and  no 
obstacle  is  ton  great  for  the  true  newspaper  man  to 
attempt  to  overcome  to  get  it. 


TT  was  Samuels  Bowles  who  said  "Journalism  has 
*•  already  come  to  be  the  first  power  ol  the  land." 
That  power  is  within  the  keeping  of  every  worker  in 
jnnrnalism  Pnwer.  if  the  rewards  from  it  are  to  be 
great,  is  a  master  that  demands  fairness,  charity  and 
Irulh. 
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PERSONAL 


January  ]  ha*  represented  thai  paper  in 
Washington,  hat  announced  his  engage- 
ment to  Miss  Nellie  A.  Dwyer. 
TAMES  SCHERMERHORN.  editor  George  Wood,  political  writer  on  the 
♦*  of  the  Detroit  Times,  addressed  the  »«»"'  of  the  New  York  Globe,  hai  been 
annual  banquet  of  the  National  Auto-  appointed  assistant  city  editor.  He  has 
mobile  Clumber  of  Commerce  in  New  previously  been  on  the  Philadelphia 
York  this  week.  Record.  Buffalo  Courier  and  New  York 

A.  L  Shuman,  advertising  manager  Suo  *rrti  in  the  army  in  France, 
of  the  Fort  Worth  (Tex.)  Star-Tele-  Herbert  A.  SUyton.  formerly  on  the 
gram,  was  a  visitor  to  New  York  this 
week. 

Willis  A.  G.  Lape,  business  manager 
of  the  Johnstown  (Pa.)  Tribune,  was  in 


FOLKS  WORTH  KNOWING 


telegraph  desk  of  the  Providence  Jour, 
nal,  has  been  made  night  city  editor. 
A.  Howard  Crowell,  managing  editor 
.  nf  the  Wooiuocket  (R.  I.)  Cafl,  was 
New  York  on  a  business  trip  this  week  called  to  Lewiston,  Me,  where  he  for- 
and  attended  the  automobile  show.  merly  was  on  the  staff  of  the  Lewiston 

Fre«lerick  P.  Hall,  president  of  the  Sun-  b>'  ,h*  »ciou»  illness  of  his  father. 
Jamestown  (K.  Y.)  Journal  Printing  ("apt.  Harry  L.  Wells,  formerly  an 
Company,  has  been  elected  president  of  editorial  writer  on  the  St.  l-ouisStar 
the  board  of  park  and  city  planning  com-  and,  more  recently  assistant  editor  of  the 
missmncrs  of  Jamestown.  Globe-Democrat's  editurial  page,  has  left 

Chandler  C.  Harvey,  editor  and  pub-  fur  Atasradero,  Cal..  where  he  will  he- 
lisher  of  the  Fort  Fairfield  (Me.)  Re-  ™,t  editor  of  a  daily  paper  in  the  col- 
view,  was  called  to  Bangor  where  his  ony  nl  R  ('-  Lewis, 
daughter,  Mia*  Helen,  a  student  at  Uni-  Claude  C.  Manly,  of  the  Milwaukee 
vrrsiiy  of  Maine,  was  operated  upon  for  Journal  naff,  was  married  recently  to 
appendicitis.  Miis  Margaret  Buege.  Mr.  Manly  served 

t  harlei  S.  Marchant  has  retired  as  in  Frame  »s  a  captain  in  the  120th  ma- 
editor  of  the  Vineyard  (Mass.)  Gaictte  c,,inc  <un  battalion, 
alter  32  consecutive  years  of  service.  William  Hamilton  Wright,  who  has 
Mr.  Marchant  learned  the  printer's  trade  •**»  publicity  manager  of  the  West 
in  the  office  of  the  Winchendon  Journal.  Texas  Chambrr  of  Commerce  for  the 
From  1888  to  1930  Mr.  Marchant  was  last  year,  has  resigned  to  become  staff 
editor  and  publisher  of  the  Vineyard  correspondent  for  the  Fort  Worth  Rec- 
Garette.  being  succeeded  by  E  B.  and  ord  in  West  Texas. 
H.  B.  Hough.  totht,  Ht||er  city  ggfe,  of  thc  D„ 

O.  R.  Church,  editor  and  publisher  nf  Moines  (la.)  News,  was  severely  hurl 
the  Ktreetsville  (Ont.)  Review,  has  been  and  his  wife  suffered  internal  injuries 
elected  reeve  of  thai  village.  when  they  were  struck  by  an  automobile 

W.  R.  Given*,  publisher  of  the  King-  at  Council  Bluffs  recently, 
ston  (Ont,)  Standard,  was  elected  a  di-      Peter  B.  Murphy,  former  editor  and 
rector  of  the  local  branch  of  the  Kiwani*   manager  of  the  Marlboro  Mirror,  which 
Club  at  an  organisation  meeting  last   ceased  publication  several  years  ago,  has 
*eek  been  reelected  city  clerk  of  Marlboro, 

John  F.  I.ubbcn,  treasurer  of  A.  H.  Mass..  a  position  he  has  held  continu- 
Belo  ft  Co.,  and  general  manager  of  the  lo'  39  yean. 

Galveston    (Tex.)    Daily    New>,    was    _  Pierce   Cummings,    recently    of  the 


W.  IT.  Hxix 


presented  with  a  beautiful  silver  service 
by  the  employes  of  the  News  as  a  mark 
of  esteem. 

Walter  R.  Hough,  associated  for  25 
years  with  the  Baltimore  American  and 
Star,  and  managing  editor  of  the  Star 
at  thc  time  nf  its  su»prn*inn  following 


Philadelphia  Public  Ledger,  has  been 
added  to  the  news  staff  of  the  Portland 
Oregon  ian. 

John  Tagan,  police  reporter  on  the 
Worcester  Telegram,  was  badly  beaten 
by  iwn  nun  one  morning  last  week, 
while  on  his  way  home  frum  work.  The 


purchase  by  Frank  A.  Municy.  has,  with  Mire  arc  locking  for  the  men,  who 
Frank  W.  Lawson,  former  newspaper  threatened  to  get  Tagan  because  he  re- 
man, purchased  from  R.  B  t.'averly  the  fused  In  keep  ..lit  of  the  paper  a  story' 
Baltimore  Underwriter,  insurance  and  ahnirt  their  arrest. 


casualty  company  magazine. 

Charles  E.  Fisher,  recently  director 
of  advertising  of  the  Seattle  Post-Intel- 
ligenrer,  has  been  made  assistant  pub- 
lisher, 

Alfred  Noyei  Ambrose,  founder  and 
proprietor  of  the  Norwood  ( Mass. ) 
Messenger,  and  for  many  years  Nor- 
wood correspondent  uf  the  Boston 
Globe,  was  honored  January  6  by  a 
complimentary  banquet  tendered  to  him 
at  thc  Parker  House,  Boston,  in  corn- 


Mrs.  Irene  l-anders.  wjfc  0f  John  J. 
Landers.  ..(  Kraie.  N.  H,  is  to  become 
the  editor  uf  thc  women's  department  of 
Farm  and  H.  •me.  thc  New  England 
Homestead,  and  thc  American  Agricul- 
turist 

Francis  llackctL  one  nf  the  editors  of 
the  New  Republic,  and  S.  K.  Rateliffe. 
of  the  editorial  staff  of  the  Manchester 
Guardian,  spoke  here  January  10.  before 
the  Contemporary,  on  the  subject  of 
"Ireland."     Mrs.  Emmeline  Pankhurst 


memnratinn  of  the  Z5th  anniversary  of  also  spoke.  Despite  general  expectations 
his  coming  to  Norwood.  He  was  prcs-  the  meeting  was  decidedly  "orderly." 
ented  with  a  watch  and  fob.  W,  F.  Payne,  for  39  years  a  member 
B.  B.  Weber,  senior  publisher  of  the  of  the  staff  of  the  Winnipeg  Free  Press. 
Salamanca  (N.  Y.)  Republican  Press,  has  sailed  for  Scotland  with  the  Can- 
has  just  rounded  out  a  half  century  of  adian  curling  tram.  Mr.  Payne  has  been 
newspaper  editing.  news  editor  of  the  Free  Press  for  twenty 
Robert  Munn,  the  oldest  employe  of  J****.          '«""*•  workers  presented 


the  Toronto  Mail  and  Empire,  was  pre- 
sented by  the  members  of  the  chapel 
last  week  with  a  purse  of  money.  Mr 
Munn  had  been  continuously  connected 
with  the  paper  from  its  first  issue  in 
1872  until  his  retirement  on  pension 
about  six  months  ago. 


THE  EDITORIAL  ROOMS 

William  G.  Gavin,  who  has  for  some 
time  been  a  member  of  the  editorial  staff 
of  the  Boston  Traveller  and  who  since 


him  with  a  steamer  ward  robe  trunk  and 
..Id  employees  of  the  Free  Press  handed 
him  a  purse  containing  $130  in  pound 
notes. 

Johnnie  Cobb,  formerly  of  Paducali 
and  brother  of  Irvin,  who  has  been  on 
the  staff  of  the  Cincinnati  Commercial 
Tribune  for  upward  of  a  year,  left  that 
paper  this  week. 

Everett  Boyd,  recently  with  the  De- 
troit Free  Press  and  the  Chicago  Tri- 
bune, is  now  telegraph  editor  of  the  Cin- 
cinnati Enquirer.    Boyd  was  formerly 


•THERE  are  only  two  newspapers  In 

Ontario  Province  which  can  make 
the  boast  that  in  fifty  years  they  bare 
changed  neither 
name,  policy, 
proprietors,  edi- 
tor or  home.  One 
of  these  is  the 
Orillia  Packet, 
whose  founder 
and  editor,  W. 
M.  Hale,  has  just 
celebrated  I  h  e 
fiftieth  anniser* 
sary  of  its  es- 
tablishment, Mr. 
Hale  is  a  na- 
tive of  Ontario, 
whose  early  years  were  spent  in  the  drug 
business.  His  first  newspaper  experience 
was  gained  in  Beaverton.  where  he  be- 
came editor  of  the  Expositor  when  that 
paper  was  founded  by  Peter  Murray,  one 
of  the  proprietors  of  the  Orillia  North- 
ern Light.  In  1R70  Murray,  to  forestall 
possible  opposition  in  Orillia,  conceived 
the  idea  of  issuing  a  second  paper  from 
the  Northern  Light  office-  After  much 
l*Tvua.iion  he  induced  Mr.  Hale  to  come 
to  Orillia  to  conduct  both  papers. 

Thus  the  Packet  was  bom.  The  ar- 
rangement, however,  was  impossible. 
Mr.  Hale  took  the  politics  of  the  Packet 
seriously  and  attacked  the  Northern 
Light  vigorously— so  much  so  that  he 
was  forced  to  get  out.  He  did  not  give 
in,  however,  but  raised  some  money  and, 
with  a  small  staff,  started  an  office  of 
his  own.  In  1872,  he  was  joined  by  Ms 
brother,  George  H.  Hale,  who  died  three 
years  ago. 


"second  in  command"  on  the  Enquirer 
desk 

A.  H.  RurgcJt.  formerly  sports  writer 
on  the  Filchburg  (Mass.)  Daily  News, 
is  now  city  editor  of  ihe  Brockton 
(Mass.)  Times. 

John  L.  Powers  has  transferred  from 
the  enpy  desk  of  the  Worcester  (Mass.) 
Telegram  to  the  desk  of  the  Worcester 
Evening  Post. 

John  W.  Lonc.  for  several  years  with 
the  local  staff  of  the  Cleveland  Plain 
Dealer,  has  joined  the  Cleveland  Foun- 
dation headed  by  Fred  1 1.  Goff,  president 


of  Ihe  Cleveland  Trust  Company.  Mr. 
Uive  is  also  ihe  new  representative  of 
the  Philadelphia  Public  Ledger  in  this 
section. 

Stanley  Kniesly,  who  left  Ihe  position 
of  day  city  editor  of  the  Cleveland  Plain 
Dealer  several  months  ago  to  become 
one  of  the  special  wrilers  for  Finance  ft 
Industry,  a  financial  weekly  owned  by 
Charles  A.  Otis,  has  returned  lo  the 
P.  D. 

Miss  Beatrice  Sullivan  has  assumed 
the  editorship  of  the  "On  Dit"  depart- 
ment of  the  Toronto  Mail  ft  Empire. 

Peter  Donovan,  who  for  many  years 
was  library  reviewer  and  humorous 
writer  on  the  staff  of  the  Toronto  Sat- 
urday Night,  and  who  left  here  last 
September  for  London,  England,  tu  take 
a  similar  position  on  the  Daily  Express, 
has  left  that  journal  to  join  Ihe  pub- 
licity department  oi  the  Anglo- Persian 
Oil  Company  of  London,  His  recent 
book  "Imperfectly  Proper."  compiled 
from  his  sketches  to  Saturday  Night 
over  thc  signature  "P.  O.  D.,"  has  been 
favorably  received. 

R.  A.  Biggers,  former  city  editor  nf 
Use  Galveston  (Tex.)  Daily  News,  is 
now  on  the  local  staff  of  the  Dallas 
N'ews. 

E.  G.  Albright,  for  some  time  on  the 
staff  of  the  Oklahoma  City  )>aily  Okla- 
homan,  has  resigned  to  become  secre- 
tary of  thc  Brownwood  (Tex.)  Chamber 
of  Commerce. 

H.  C.  McCoy  has  become  sport*  editor 
of  Ihe  Dallas  (Tex.)  Evening  Journal. 

T.  O.  Bateroen,  for  several  years  Sun- 
day and  feature  editor  of  the  Dallas 
(Tex.)  Morning  News,  who  resigned 
several  years  ago  to  accept  a  position 
with  the  Southwestern-Bell  Telephone 
Company,  has  returned  to  newspaper 
work,  and  will  lie  editor  of  the  new 
magarine  which  the  Belo  publications 
have  announced  as  a  new  feature  of  the 
Dallas  News  and  the  Galveston  News. 

K.  L.  lxwis.  welt  known  Dallas  news- 
paperman, has  hecome  filing  editor  for 
■he  Associated  Press  at  Dallas. 

Christopher  Morley.  who  conducts 
llw  New  York  Evening  Post's  Column, 
"Thc  Bowling  Green."  and  former  col- 
umnist of  thc  Philadelphia  Evening  Pub- 
lic l-edger.  spoke  January  M  on  "The 
Sunny  Side  of  Grubb  Street"  before  the 
members  of  the  Houston  Club  of  the 
I'niveraity  of  Pennsylvania. 

I  Crnlinutd  on  (agt  34) 


It  U  a  fact  that  nowaday*  newspapers  carry  so 
much  advertising  that  their  informative  value 
to  the  public  has  been  greatly  impaired. 

THE 

HASKIN 

Information  Service 


is  a  device,  calling  for  only  a  few  inches  of  space, 
which  offers  them  service  of  the  highest  possible 
character — service  in  tbat  it  carries  a  constant 
preachment  for  increased  health,  economy  and 
efficiency. 


[te 
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TIPS  FOR  AD  MANAGERS 


Baiion,  DuntUie  ft  O.born. 

street,  New  York-    Placing  or.-i 


lift 


''tfa^kina^coul 
Piedmont  Plant  Company. 


ttact.  to  run  it,  time. 


Bldg.,  At- 
itmpers  lor 

ft  Co.,  Inc..  1117  Pin.  thYayr.tock 'of  '  Salinlek 
Sending  out  SOline  con-  N.  V..  and  placing  order 
me.  .o  a  .elected  U  of    Shop.  Ill  vCc.t  foil.  ... 


N.  W.  Aytr  *  Son.  100  Chr.tr.ui  meet, 
Philadelphia.  Sending  out  J4  inch  order,  to 
run  4  lime,  anil  5  uich  orders  to  run  8 
time,  in  Suuthem  newspapers  for  Vanola  Com- 
pany, cough  drop*. 

Calkin.  *  Holden,  Inc..  150  5lh  aveniae, 
NV»  York.  Making  lO.OOO  Sne  eunlfacta  lor 
Picice-Atrow  Motor  Car  Company. 

Int.,  108  Sth  avenue.  New 
contract,   tor    Willara  Pea 


Wi 

with  newt 

pal^re  lue  t'aion  Trust  Company,  Oevrlaad  i 
again  placing  order,  (ot  Earl  &  Wilson.  K  at 
V?  Collar,  and  Shirt.,  Troy.  N.  V.;  an.)  pftac- 
mg:  order,  with  nrw.pa.ei.  in  list  of  twenty 
cities  for  General  Making  iromp.ny,  '  Bond 
liread."  45  l£ant  17th  street,  Ne-ar  York. 

Gtorgt    Batten    Company,   Fourth  Avenue 
ltldg..  New  York,    Planus;  ordcra  with  East- 
cm  newspapers   for    Uuca   Invctrarni   t  erin- 
alock  of  "SeUniek  Corporation,"  Ulica, 
dcis  (or  Rainbow  Waist 
street.  New  York, 
ft  Tvler.  Henry  Illd*-.. 


Seattle. 
Campbell 

Jeet,  New 


Company, 

ttcpnrlnt 

1-Fisl 


•.Wmlrtn'ne" 
18    West  Mlh 


rtam  Kng- 


Y„,k.  1 
Compaoy. 


Matos  Ad  Compi  ,, 

Philadelphia.  Making  contract,  for  Guthrie 
at  McGovern,  and  for  Erkcnan  Mfg.  Co. 

George  G. 

Ugagws 

with  newapapeis  genrraUy 


ll-Kwald 

sueet,  New  York, 
vcrtnuna   for  Elliott-risher 
keeping  machine.  ITarri*huric.  Pa 

Dorland  Advertising  Ajtency,  I 
land.  Placing  order,  with  rjewspaper.  t>K 
Louvre  rtepartmrnt  Store,  Patia,  France. 
Dor  land  Advmialnx  Agency.  1  Cast  40th 
Inc.,  Bulletin  Ukdg.,  suret.  New  Yoik.  fUndling  the  advertising 
for  Coamorised  Music  Company,  muaic  rolls. 
817  E.  I44lh  street.  Near  York 


W.  S.  Walker  Company.  Patk  Budding, 
I'm. buret.  Handling  the  ad.es  tlaing  for 
Motor  t  sr  Company  and  Has*.  Motors.  De- 
Haydea  Coenpanj.  Classless  Loos,"  llracken- 
ndgr.  Pa. 

C  C.  Wmnbsgham.  Hook  Bldg..  Detroit. 
Placing  orders  witi   newspapers  lor  Hodaoa 

Hull. 

World  Wide  Advertising  Corporatioa,  1  West 
14th  street.  New  York.  Handling  the  adver- 
■i.iog  for  Cliola  Pbonograph  lorpurauoo,  1 
West  14th  attect,  Near  York.  Will  place 
newspaper  advertising  during  1*11  lor  E. 
f'ayaon  Hatch,  real  estate.  Greenwich,  Conn. 

WULiama  ft  Cunnyngham,  1 1 1  Itta  avenue. 
New  York.  Again  placing  orders  with  nrwe 
papers  for  American  Tobacco  Company. 
r  Lucky  Strike"  Cigarettes  and  Smoking  To- 
baccos. Ill  Sth  avenue.  New  York. 


STATE  P.WNT.NC 


Pownmc  *>CO  Sutc  itr«et,  Ni« 
Making    .KW^iiM  cootrwu 
ally   (or  Kutl 


ncwing  coQtr»ct 


:Ul  JVC 


Olid  ±-  !»  tJf 


£.  T.  How.td 

•.tirel.  New  Yotk. 

Sinn  Shop*. 

ArmtIcu  Tobacci 
nue,  ISrw  Yotk.  K«w 

Jame»  AJ  Ai tnty,  X 

.New   Yoric.     Rrtic« id| 

Inc.  FowrOi  Aw 
Masking  rontriicta.  io 
Columbia  Gtaphophonr  Compxny. 

EUkMt  Ad  S«rvice,  Inc..  262  East 
Kut  liT»ttr,  N.  V.  Renewing  c*jitn 
'  Shiaols.*4 

.  Koch  Agency.  Inc.,  VniTe,a.ty  Bldg 


George  Batten  Company, 

Bldg.,  New  York. 


VV  K 


Inc.,  6JJ  S.  Wahaah 
lor  Brook. 


R.  Elliott  Agrnty.  66  West 
Yotk      Plaring  orjer.  with  newspapers 
Canning     Company.  'Thomas 
Grand  Vrpi.1..  Mich. 
«.    PnUer   Company.    61J  South 
iuc.  Chicago     Placing  order,  witli 
foe    Altola    Laboratory  Company. 

Arthnr  Knight  Company,  London,  ggjgjlggfl 
Placing  onl.rs  with  newniapera  lor  Curion 
Bros..  Ltd..  clothing.  City  Koad.  London,  r 
C.  England. 

H.  B.  Laaan  Agmry.  44D  4ih  aveiuie.  New 
^'ork.  Again  placing  orders  with  newspapers 
for  U.  S  Light  ft  Heat  Corporation,  batteries 
and  starters.  Niagata  Falls,  N  Y. 

Maaaengalc  Advertising  Agency.  Candler 
Bldg.,  Atlanta.  Reported  will  make  up  list 
of  newspapers  dun 
Stonetyper  Drug  ft 
minster.  S.  C 

Metropolitan  Advertising  Company.  110  I.ih- 
rrty  street.  Near  York,  Placing  orders  with 
«imr   New    York  City  newspapers  lor  Steel 

•  triet,  New  York. 


il^'llier"' 


.trret, 

Peck  Advertising  Agency, 
New  Y'otk     Again  jilacii 
naprrs  for  D.  Aucrhach 


Ml  Fifth  avnioe. 
ders  with  r.i  »i 

Sons,  candr.  nlH 


contiacts  tor  Para 


1-,  „ 
Renew 


Scott  ft  Bowtae.  Bloomfield,  X.  J. 
inn  contracts  direct. 

Tiacy-Parry  Company.  Inc..  LaFayrtte 
BUg.,  Philadelphia.  Making  rontract.  for 
Inrrrnallonal  ProprieU.ta*  Inc.,  (Tnnlac). 

Newell-Kmmett  Company.  Inc..  Ut  W»M 
Jld  street.  Chlei«o.  Making  contnn.  lor 
Liggett  ft  M,e=a  Tobarro  Company. 

Co  wen  Company,  Inc.,  Si)  U*Jow  square 
New  York.  Making  contracts  for  P  l.o-iP.ard 
l  otupany. 

Gardner   Ad   Comnany.   Inc..   16J?    l  ocust 


illh  avenue,  New  York,  and  Unglander  Slinna 
Bed  Company.  100  West  lid  street,  New  \ork, 
Harry  Porter  Company.  IS  West  aath  sueet, 
\rw  S  ork.     Again  placing  orders  with  news- 
Parish  Manufacturing  Gi:|««iuiin, 


ul-ers  lor  1'anCi  \1 
ut..   frame*.   Rra'ling.  Pa. 
William  H.  Rankin  Company. 


Ski  .ii-  i 
Neb 


hlcago. 
tr  Com] 


a.e  rago  Again  making  m  »e.s(w: 
lo,  C,lnm«   Baking.  Po-Jr,  Co, 

Fillmore  avenue.  I  hirago. 
'ash-       I   Walter  Thompson  Compani 


_J  Co..  Inc.,  421  S.  Wabash 
aven.ae.  Chicago.  Making  conuacta  lor  Drook. 
Rainure  Appliance  Cc-nrojir;  Handling  ad 
vertiaing  for  Areola  Laboratortea.  Making 
5,000-line  ennrract.  lor  Ctvannell  Chemical 
Company. 

gehl  Ad  Agency.  Cit-  Halt  Square  Bldg, 
Chicago.  Making  i'.HW-lme  msnuu  for  Mar 
inello  Company. 

Murray  Howe  ft  Co.,  10  Eaat  41d  atrert. 
New  Yotk.  Sending  out  additional  copy  lo 
various  papers  for  Am«rKjii  Everready  Work.. 

I.  Walter  Thompson  Co..  Inc..  HI  Madi* 
avenue.  New   York.  MaVi 
rologra 
Yeast. 


Tl-  Jl!  pi  -Ul 

New   ^  ,.ik  . 

t.«   HorlKk  s  Mal"d 
Rarine.  Wis. 

ft  Co..  167  Kan  Untario 
o.  Secured  the  account,  of  l 
Company  md  Cliicago  Mortis 
Oiieago.  111.    Nrwsp.OeiS  will  he 


CALEXICO 


Federal   Advertising   Agency.   6   Fjtt  19th 
lieel.  New  York.    Making  ye 
■ult  newspapers  fot  Consnli 


gancy.  6  East  M 
ing   yearly  contract. 
mlTilateit  Cigar  Com- 


Comnany.  lnc  .  104  S.  Mich, 
cage.     Making  contracts  with 


pany. 

W.  H.  Rankin 
li.n  aven-Jr.  Chicago 

newspapers  for  J.  Hungcilortl  Mmth   I gtape 

j'Jice). 

D  Arcv  Ad  Co.,  Inc..  InVI.  Ule  Bid...  St 
I.unis.  Making  contracts  with  newspaper,  for 
>l  .eiK.lla  Provisiim  Company. 

International  Harvester  Company.  tTMimn, 
Renewing  contracts  direct  with  farm  papers. 

Bhlm's  Ad  Agency.  713  Market  street,  han 
Franciaeo.  Makina;  contracts  with  new.pa;ri. 
T.  F  Glass  InKalent  Cumpanj. 
Chamber.  Agency.  Inc.,  Maiaon  Blanche 
Illdg.,  New  Orleans.  Preparing  a  series  of 
informative  institutional  copy  for  the  LouM- 
vi lie  ^  N  ii'ivi  !.-  Kadruad 
I  in  daily  and  *■ 


vet  using  .  .. 
the  catreme  South. 


Kew 


Ilioit  ft  Scott,  Inc.  210  W,  43,1  ...re 
%otk.    Placing  orders  in  weekly  and  _ 
I,  periodicals  lor  Davla-Wamer  Arm.  Com 
pany.  New  Loodo 


ShiaafU  Ad  Cgumpguifn  Will  Continu* 

Seattle. — The  tbitigle  branch  of  thf 
Weil  Coast  Lumbermen's  Aganciatiun.  in 
annual  convention  here,  voted  to  continue 
the  extensive  national  advertiting  cam- 
paign in  1921  to  exploit  the  North'weg* 
thmgle  in  all  parts  of  the  country. 
Washington,  Oregon  and  British  Co- 
lumbia shingle  mills  manufacturing  the 
"Rite-Grade"  brand  of  shingles  will  af- 
filiate in  this  nation-wide  advertising 
campaign.  The  meeting  was  very  en- 
thusiastic over  the  results  obtained  from 
the  national  advertising  this  year. 


Kurytr  Polski  Suwd 

Milwaukee. — The  Kuryer  Polski  has 
!  ren  sued  by  Robert  Buerh,  sheriff  of 
:.':lwiukee  county,  for  $50,000  for  al- 
leged libel.  Mr.  Buech  was  a  candidate 
for  Congress  and  the  article  objected  to 
was  printed  during  the  campaign, 


WOULD 


Urge.  Reform  in  Now  York 

(Stttil  te  Eorroa  ft  Puausnsa) 

Albany.  N.  V.— Assemblyman  Charles 
H,  liens,  editor  of  the  Lyons  Republican, 
ha*  int  roduced  a  bill  in  the  Assembly  to 
abolish  the  annual  publication  of  the  ses- 
sion laws  and  concurrent 
which  was  recommended  by 
Miller  in  his  first  message-  A  similar 
bill  was  introduced  by  Assemblyman 
Ue:u  last  year,  which  failed  to  pass.  The 
cost  to  the  stale  is  about  S3HX0UO  a  year 
aiwl  the  printing  is  an  important  source 
of  revenue  lo  many  country  daily  and 
weekly  new.papen. 

Governor  Miller  also  recommended  to 
the  legislature  the  abolishing  of  the 
state  printing  board,  comprising  the 
Comptroller,  Attorney  General  and  Sec- 
retary of  State,  and  giving  its  powers  to 
a  proposed  board  nf  estimate  and  control 
tn  comprise  the  Governor,  or  hit  repre- 
the  chairmen  of  Use  ways  .w! 
committee  of  the  Assembly  una 
committee  of  the  Senate  and  'he 
Comptroller,  whuh  would  also  have  the 
ion  of  a  state  budget  an-l  other 


Mergor  in  Llano.,  T«z. 

Llano.  Tex.— M.  C.  Wilkes,  editor  and 
publisher  of  the  News,  has  purchased 
the  Llano  Searchlight,  published  by  A. 
II.  Willbem  for  the  last  four  years,  and 
cun.olidau-d  tl'.cm  as  one  paper 


To  bran  Prattaburf  Advertiser 

Bt  yrALa— Pransburg,  N  Y.,  is  soon 
to  have  a  new  weekly  to  succeed  the 
Prattsburg  News,  which  recently  sus- 
pended publication  The  new  publication 
will  be  the  Prattsburg  Advertiser  and 
will  be  edited  at.d  published  by  Miss 
I^-ona  Bancroft, 


Bt  ft  suv- A  bill  to  provide  a  i 
pal  jotitnal  for  Buffalo  will  be  introduced 
in  the  A.tembly  at  Albany  this  session 


..  104  S.  Mich 
Handling  lh«  advertK- 


Philtn  Ritle^  Company.   :•<    Maib.on  a.e 
nue.  New  York      Placing  orders  Willi  new.- 
Finrw  S.  S.  Line.  14  Whitehall 


papers 

sueet.  New  York. 

Rulfuaulf   ft   Ryan.   kfH  4th 
York.     Placing  orders  -ith 
newvpanet.    fo-  Steroline 
Vuhnrr  avrnur.   Mlanta,  Ga. 
Sehl  Agency.  11°  North  Clark   street.  Chi. 
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CHRONICLE 


Zi  VJIry. 


Because  they  alone  cover  the  territory 

The  newspapers  of  the  South  are  the  only  mediums 
generally  read  in  this  section. 

Through  no  other  class  of  medium  may  the  Southern 
territory  be  covered  thoroughly  and  in  manner  giving 
assurance  of  results. 

The  daily  newspapers  of  the  South  circulate  in  city- 
arid  country  alike  and  are  read  in  the  homes  of  ninety 
per  cent  of  the  worth-while  people 

Pcrhap.  because  so  lew  of  the  articles  they  publish 
are  of  real  interest  to  Southern  folks,  the  circulation 
of  magazines  in  the  South  m  "limited. 

The  neb  and  responsive  Southern  market  is  awaiting 
cultivation  by  your  business..  Whatmcr  you  produce, 
if  useful  to  mankind,  you  may  "Sell  It  South"  through 
newspapers. 

Southern  Newspaper  Publishers  Assn. 

Chattanooga,  Term. 





AFFILIATION  MEETING 
SEPTEMBER  30 

Coailict  with  A.  A.  C.  W.  DmU  C*o*m 
Spnng   Convention   in  Hamilton, 
Out.,  to  Br  Portpor-d  Until 
Autumn 

(Sj  TrlrtffK  t»  FjmTo*  t  ruiLiiRn) 

RocHtsra,  N.  Y„  Jan.  12-Thc  an- 
nual meeting  of  the  advertising  affilia- 
tion, scheduled  for  Hamilton,  Ont.,  this 
spring,  was  postponed  until  Sept,  30  and 
Oct.  I,  at  a  meeting  of  directors  in  the 
Canadian  city  Jan.  10,  announced  Theo- 
dore Pevear  of  the  Rochester  Ad  Club, 
president  of  the  affiliation,  on  his  return 
here  today.  Mr.  Pevear  was  accom- 
panied by  President  Ernest  A.  Paviour. 
M  S.  Hutchin.  and  John  W.  Karte  of 
the  local  club.  In  addition  to  Rochester, 
the  Ad  Clubs  of  Cleveland,  Buffalo  and 
Canton,  Ohio,  were  also  represented  by 
directors  at  the  meeting. 

The  visitors  were  entertained  by  the 
Hamilton  Ad  Club  at  a  dinner  in  the 
Royal  Connaught  Hotel,  at  which  Presi- 
dent Pevear  gave  an  interesting  address 
on  "Retail  Advertising."  Applications 
for  membership  in  the  affiliation  were  re- 
ceived from  dubs  in  Toronto.  London, 
Ont,  and  a  few  Ohio  cities. 

Conflicting  convention  dates  led  to  the 
postponement  of  the  affiliation's  annual 
meeting,  especially  the  A.  A.  C.  W. 
Convention  at  Atlanta,  June  6.  The 
change  from  fall  lo  spring  took  place 
two  years  ago,  prompted  hy  the  "Flu" 
epidemic  then  raging,  and  it  is  intended 
now  to  return  permanently  to  the  previ- 
ous policy  of  fall  meetings.  I_  V. 
Greene,  advertising  manager  of  the 
Tucltett  Tobacco  Company  of  Canada, 
has  been  appointed  general  chairman  of 
the   Arrangements   Committee  for  the 


Editor    &    Publisher   for   January    IS,  1921 


1°21  meeting,  at  which  some  important 
matters  in  the  general  advertising  field 
will  come  up.  He  will  be  assisted  by  the 
executive  committee  of  the  Hamilton 
Ad  Club,  and  by  an  advisory  board,  con- 
sisting of  one  member  from  the  Execu- 
tive Committees  of  the  respective  clubs 
in  the  association. 


m»  i  your  INDIANA 


Washington.— Seeretarv  Baker  said, 
January  6,  thai  he  had  declined  to  accede 
to  the  demand*  of  the  American  Legiun 
that  the  names  of  draft  dndgers  be  pub- 
lished. He  stated  that  the  list  will  be 
made  public  just  as  soon  as  Ihe  Adjutant- 
General's  Department  could  satisfy  it- 
self that  no  name  were  put  on  this  list 


Ad  Manager  a  Fir* 

Ahmpein.  Wash.-Joseph  Ruffner,  Jr., 
advertising  manager  of  the  Grays  Har- 
bor Daily  Washingtonian,  resrnrd  three 
Ptople  from  a  blaring  apartment  here  a 
few  days  ago.  He  discovered  the  blare, 
turned  in  an  alarm  and  awoke  the  ten- 
ants, finding  two  children  and  a  man 
unronscions  in  the  halls. 


D*troi«  Times  Buys  Building 

DrntoiT,  Jan.  11.— The  Detroit  Times 
Company,  publishers  of  the  Detroit 
Daily  Times,  today  announced  the  pur- 
chase  of  the  five-story  building  on 
tiagley  Ave.  which  it  has  occupied  for 
five  years.  All  of  the  36400  square 
feet  of  floor  space  will  soon  he  needed 
by  the  paper,   the  publishers  say. 


Eight  Columns  Wide 

Shawvee.  Okla— The  Shawnee  Morn- 
ing News,  published  by  H.  G.  Spaulding, 
this  week  changed  from  seven  to  eight 
columns  to  the  page. 
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MARKET 


is 


276  miles  long  and  140  miles  wide. 

2,930,390  (1920  census)  people  live 
there.  There  are  654,891  homes— plus 
those  that  have  been  erected  since  1910. 
For  the  most  part  these  homes  arc  of  the 
American  Kind,  each  one  a  market  for 
American  goods — each  one  reached  bv 
newspaper  advertising. 

The  approximate  total  area  of  Indiana 
is  23,068,800  acres.  Of  this  21,299,823 
acres  arc  in  farm  lands  and  16,938,252 
acres  are  classed  as  improved. 

Land  values  in  Indiana  range  from 
ten  or  fifteen  dollars  per  acre  to  a  hun- 
dred and  twenty-five  or  more. 

Get  Indiana  people  interested  in  vour 
product  and  one  market  problem  will  be 
solved. 

Use  this  list  of  Indiana  Dailv  News- 
papers.  They  can  help  you. 


Circu- 
latjon 

•CrawfortUville  Review    ,M,  4Q0- 

Decatur  Democrat   gg  }™ 

•Elkhart  Truth   £> 

E,.n.vflle  Courier  .  ,7 ^  If.] 

EvansvUe  Courier   gj" 

•Port  W.yn.  JoumaJ-Cette   .  /.(g  JS 

•Fort  Wayne  Journal- Gasett*   «  W 

tFort  W.yne  New,  and  Sentinel   rX  j,  ,,, 

•Gary  Evening  Po.t   }l\  T£f 

Goahen  New».  Timet   gt  JJJJ 

•Huntington  Praia    .."*".".* fill    •  «sn 

•Huntington  Press)   1    '  JJJ 

ttU/ayette  Journal-Courier  "  "  (U*R\  m'*nl 

LaPort.  Herald  

South  Bend  Tnbune   T^Q  lg.26, 

Government  Statementi.  October  lit,  1920. 
•A.  B.  C  Publisher.'  Statement,  October  1st,  1920. 
t  Publishers'  Statement 
ft  Government  Statements.  April  Is*,  JO20 
"A.  B.  C.  Publishers'  Statement  April  Is*  |920. 
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THE  AMERICAN  JOURNALISTS'  FORUM 

i  

A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS'  ASSOCIATION 

Editorial    Board-  Richard    L.    Stoke*.    507   Commercial    Building.  Se.  [ansie,  Mo,,  representing  the  Antrinn  JnurBaHate' 
Aesociatlonj  Paul  V.  Anderson,  editorial  deoartment,  lb*  Post-Di.i 


«         ».  ■...»..«  ueoaitntent,  tlx  Poit  Diaua 

ol  Journalist.;  Arthur  K.  Friedman,  editorial  department,  the! 
..iters'  Association;  aod  Walter  William*,  dean  of  the  School  M  J™, 
Mining  the  echeola  at  jonrnsllassi, 


stsn  Est 


THE  ADVENTURES  OF  ONE 


By  EDGAR 

AUTHOR'S  NOTB.—TkU  is  the  finale  of  a  recital  of  llu  tenter's 
adventures  at  newspaper  man.  extending  over  a  period  of  many  years. 
Every  newspaper  mow  Itat  had  similar  experiences,  but  rarely  do  the 
stories  behind  the  stories  get  into  type.  This  is  not  linden  in  a  spirit 
of  self-exploilolwn,  but  in  the  hope  that  the  moral  contained  there  may 
help  some  youngster-  some  ambitious  hoy  on  hit  path—that  he  may 
avoid  mutokes-lkat  he  may  profit  by  the  hard  knocks  to  which  the 
writer  lias  been  sublet  ted  <H  limes.  If,  then,  this  yarn  has  helped 
jume  rub  ami  lighted  the  path  however  dimly,  the  writer  will  feel  well 
repaid  /or  having  set  down  in  black  and  while  some  of  tit  Wrfl,  Iff 
us  soy— misadventures.  And  here  be  it  said  that  these  tales  are  truth- 
ful, actual  happenings,  to  wis: 


SOME  OTHER  PRESIDENTS 

T  MET  two  other  men,  who  subsc- 
qucntly  became  heads  of  their  re- 
spective lauds.  The  first  I  met  in  1-on 
don.  1  acted  a*  draraaticand  musical  edi 
tor  of  a  certain  pa|H-r  Ignace  Paderew 
ski  had  just  jumped  mt.i  face  as  a 


with 
On 


Hall,   Philadelphia,   was  crowded 
friends  of  recently  liberated  Russia 
the  platform  stood  a  dark  man,  the  lower 
half  of  his  tare  covered  with  a  lieard. 

"To  hell  with  the  Russian  provisional 
(government  ( Kcrcusky's >,"  he  shouted, 
and  the  audience  hissed  in  reprisal,  Un- 
The  day  he  gave  a  concert  in  St.  James'  daunted,    the    speaker    continued  his 

tirade,  until  finally  he  was  forced  to  stop 
hy  the  noise. 

The  speaker  was  Leber  Brautistein,  bet- 
ter known  as  l.con  Trotiky— arch  an- 
archist and  Bolshevik. 


Hall,  a  Russian  general  named  Pad- 
lewslti  had  been  assassinated  in  Paris, 
in  writing  the  review,  I  erred  and  sub- 
stituted Padlewski  for  Paderewaki. 
The  next  day  a  red-headed  (In  more 

torial  rooms;  1  was  alone. 

"  Where  iss  the  gcnlilman  who  wrote 
tis?"  asked  the  visitor— fury  bluing  in 
his  eyes.  He  held  out  the  offending 
criticism.   "I  will  see  him  at  once,  yes?" 

and  Koch  combined  never 
so  fast  as  I  did  then. 
"The  man  who  wrote  that,"  I  said 
benignly,  "has  been  discharged  for  his 
stupid  blunder." 
And  Padcrewski.  satisfied,  left. 
The  other  President  was  Thomas  Ma- 
zaryk,  head  of  the  Cicchn- Slovak  Repub- 
lic, whom  I  met  in  Washington  Six 
feet  tall,  sparse  of  build,  a  gentleman— 
a  dreamer  of  materialised  dreams— Ma- 
zaryk  impressed  me  by  his  evident  will— 
hia  evident   strength   of   purpose.  He 
looks  fifty,  but  admitted  to  68  years  of 
age. 

Third,  and  least.  1  met  a  man  who 
wanted  to  lie  President  of  the  United 
States,  and  did  his  darndest,  but  that 
is  another  story  entirely.  This  yarn  re- 
lates to  the  time  just  prior  to  our  dis- 
orderly conduct  with  Spain,  when  Gen- 
eral Weyler  was  nearly  lynched— in  the 
newspaper  office  of  the  presidential 
aspirant.  Weyler  did  not  know  of  his 
danger  (?),  and  never  knew. 

In  tlsose  days  the  yellow  newspapers 
were  out-chroming  each  other,  regard- 
less of  financial  wounds  The  yellow- 
est of  all  had  conceived  the  idea  that 
it  would  be  a  bully  thing  if  it  Could  de- 
liver Weyler  into  the  hands  of  the 
Cuban  insurgents,  obtain  his  last  state- 
ment, have  him  lynched,  with  a  staff 
photographer  on  the  spot— quite  by  ac- 
cident, of  course. 

Tentative  arrangements  for  the  kid- 
napping had  been  marie,  when  the  Presi- 
dential aspirant  backed  water  and  de- 
clined to  see  the  enterprise  through. 
Pressed  for  an  explanation,  he  gave 
voice  to  his  cryptic  utterance: 

"I  don't  mind  being  yellow,  bnt  I'll 
be  dashed  if  I  want  the  world  to  think 
that  I'm  purple  I" 

Still  one  other  tale  nf  the  head  of  a 
nation.    It  was  in  April.  1917  Royal 


TRUTH 
I 


IS  MIGHTY???? 


WAS  writing  feature  specials  for  the 
Philadelphia  Evening  Telegraph  when 
Charles  Edward  Russell.  loyal  American, 
■hough  a  Socialist,  returned  from  Rus- 
tic had  been  sent  by  the 


President  as  a 


of  a 


sion.  Russell  had  been  my  news  editor 
in  other  days,  and  was  more  than  will- 
ing to  give  me  the  material  for  a  story 

"Hut,"  he  said,  "the  story  I'll  give 
you  will  not  be  printed.  No  paper  in 
the  country  will  print  it,  because  they 
are  afraid  of  the  truth." 

"Anything  I  write  will  be  printed,"  1 
boattcd  And  then  Russell  told  me  that 
the  counter  revolutionary  movement  to 
the  Kerensky  government  came  from  the 
renegade  English,  who  had  lived  in 
Petrograd  for  years — spending  the 
bounty  of  the  L'rar  and  his  court.  Km 
sell  furthermore  declared  that  Kerensky 
was  a  weakling  and  did  not  represent 
the  people  -the  real  rulers. 

I  wired  the  story  to  the  Evening  Tele- 
graph—about a  column  all  told  It  got 
into  type  and  the  proof  went  to  the  then 
editor.  He  killed  the  entire  story  on 
the  ground  that  it  would  offend  the 
British  government,  and  Russell  was 
right  I 

Sometimes  a  lie  becomes  the  truth  - 
but  seldom.  One  instance  was  when  1 
was  reading  copy  on  a  Boston  paper. 
It  was  Sunday  evening,  the  last  night 
nn  earth  for  a  condemned  slayer  to  be 
hanged  at  Cliarlestown  prison  at  next 
sunrise  A  reporter,  who  shall  be  name- 
less for  the  sake  of  his  profession,  was 
sent  to  obtain  a  last  statement  from  the 
condemned  man.  At  eight  that  night 
he  returned,  overflowing  with  enthusiasm 
—I  he  man  had  confessed  to  him,  and 
the  story  was  exclusive  Page  by  page 
I  read  the  copy— three  columns  Then 
the  paprr  went  to  press,  and  — 


EASY  TALK— By  Philip  R.  Dillon 


Letter,  to  the  Editor— Taking  the 
viewpoint  of  an  outsider,  one  who  lives 
and  works  away  frum  the  machinery  of 
the  editorial  rooms  and  business  offices. 
I  freely  express  my  pleasure  at  the 
steadily  rising  quality  of  the  letters  to 
the  editor,  printed  each  day  in  most  of 
the  daily  newspapers.  I  am  led  to  be- 
lieve that  these  voluntary  contributions 
have  come  to  be  one  of  the  most  desir- 
able features  of  the  Urge  city  dailies, 
as  well  as  the  country  weeklies  which 
have  carried  this  custom  of  printing  Ict- 
trrs  from  correspondents  from  the  earli- 
est days  of  journalism. 

The  British  dailies  dcvcl.iped  this  fea- 
ture of  journalism  to  a  high  degree  long 
ago  It  was,  and  is,  a  fine  thing  to  read, 
in  a  newspaper  like  the  London  Times, 
a  letter  to  :he  editor  signed  by  a  doctor, 
lawyer,  educator,  clergyman,  army  offi- 
cer, engineer,  or  tniiiiwss  man  in  almost 
any  line  of  trade,  written  with  force, 
clearness  and  elegance;  written  as  well, 
in  fart,  as  a  professional  writer  could 
do  it,  and  often  better  than  the  average 
professional  writer  The  talent  for  lan- 
guage expression  is  widespread  among 
all  cultural  classes  outside  of  the  strictly 
literary  class,  jn  Britain  and  her  colo- 
nies. The  a\  erage  Rntish  professional 
man  unlike  the  American  business  man 
does  not  drop  his  habit  of 
and  speaking  after  he 
versity  or  secondary  school.  We  are 
evidently  growing  conscious  of  what  I 
call  our  national  shiftleSsiiess  in  lan- 
The    finer  quality 


of  the  daily  letters  to  the  editor  is  an- 
other strong  piece  nf  evidence  going  to 
prove  (he  growth  of  culture  in  America. 

There  is  a  curious  tradition  among 
American  newspaper  men  that  it  is  bad 
form  for  a  professional  journalist,  or 
other  newspaper  writer  who  does  not 
call  himself  a  journalist,  to  write  a  letter 
to  the  editor  of  a  daily.    I  haiard  the 

code  of  business  ethics  of  the  newspaper 
profession.  A  man  who  earns  his  living 
hy  writing  instinctively  counteracts  the 
temptation  to  write  a  "voluntary  contri- 
bution" It  is  an  open  question  whether 
be  sains  by  always  resisting  the  intel- 
lectual urRc  to  give  out  the  light  within 
him  when  there  is  no  way  to  do  it  ex- 
cept  by  writing  to  the  editor. 

I  regret  that  so  many  editors  and  pub 
Ushers  seem  to  frown  upon  letters  from 
mrmhers  of  their  staffs— letters  for  pub- 
lication There  are  exceptions.  The 
New  York  World,  for  instance,  encour- 
ages members  nf  its  staff  to  write  let- 
ter, to  the  editor,  even  letters  in  answer 
to  some  editorial  of  the  paper  and  in 
opposition  to  it.  When  a  Wnrld  man 
writes  such  a  letter  and  it  is  printed,  he 
is  paid  regular  space  rates.  Doubtless 
there  are  other  great  dailies  that  have 
adopted  this  policy.  rnque-lionablv, 
letters  to  the  editor  by  trained  journalists 
tend  to  raise  the  standard  of  all  Inters 
to  the  editor,  and  help  to  establish  hi  the 
public  mind  the  right  of  the  publication 
to  insist  on  a  rcrtain  standard  for  all 
hat  aim  to  attain  publication. 


At  three  the  next  morning  all  hands 
awoke  to  the  fact  that  the  confession 
had  not  been  confirmed.  The  jail  was 
called  up  on  the  'phone,  in  fear  and 
trembling  No  reply  came.  The  min- 
utes went  by — the  papers  were  on  the 
street— it  was  too  late.  At  daybreak 
'phone  communication  was  obtained,  and 
—  the  reporter  hail  never  been  near  the 
prison,  in  the  first  place,  and  had  not 
seen  the  condemned  man  I 

BUT — just  before  his  execution  the 
man  had  confessed  along  the  lines  of 
the  fake  story,  and  the  paper  was  saved. 
Thus  did  a  lie  turn  into  truth. 

Newspapers  are  not  all  so  lucky,  how- 
ever. Stuart  Cumberland,  whom  a 
previous  generation  knew  as  a  mind 
reader,  retired  from  that  profession  to 
publish  a  weekly  financial  paper  in  Lon- 
don, the  writcT  being  its  edttur  for  a 
brief  and  inglorious  time  In  due  course 
a  famous  financial  libel  suit  was  tried 
ami  the  jury  went  out  the  morning  of 
publication  day  So  Cumberland  bad 
printed  two  editions,  one  reading:  JURY 
FINDS  FOR  PLAINTIFF,  the  other: 
JURY  FINDS  FOR  DEFENDANT. 

After  ten  hours  of  wrangling  the  jury 
disagreed,  and  both  editions  were  sold 
for  waste  paper. 

•   •  . 

A  BENNETT  ADVENTURE 

Il'ST  one  more  tale,  this  time  about 
"•James  Gordon  Bennett.  The  writer  was 
Ml  the  London  edition  of  the  Herald, 
(hie  afternoon  there  came  word  from 
Paris  that  Mr.  Bennett  wanted  the  pleas- 
ure of  casting  eyes  upon  me.  At  two 
in  the  murning  the  writer  arrived  in 
the  office  of  the  Herald  in  the  Rue  de 
l'i  Ipera.  and  eventually  was  ushered  into 
the  editor's  presence.  Mr.  Bennett  eyed 
the  writer  from  head  to  foot,  and  vice 
versa. 

"I  only  wanted  to  see  bow  you  looked. 
Good  night."  he  said,  and  the  writer  re- 
turned to  London  a  few  hours  later. 

But  six  months  later  Mr.  Bennett,  vis- 
iting London,  was  kind  enough  to  trans- 
fer me  to  New  York,  with  all  expenses 
paid,  and  a  more  or  less  position  on 
the  Evening  Telegram. 

One  day  there  came  a  cable  from 
Paris     It  read: 

"Diseharne  M,-l<  James  Gordon  Ben- 
nett " 

And  no  one  knows  to  this  day  why  I 


MEDALS  FOR  STUDENTS 

BEGINNING  next  June  the  Ohio 
State  University  Department  of  Jour- 
nalism. Columbia,  will  uiie  a  mesial 
donated  by  Robert  I-  Wolfe,  principal 
owner  of  the  Dispatch  aisd  the  Ohio 
State  Journal,  to  the  senior  in  journal- 
ism who  wriles  the  best  thesis  on  some 
phase  of  journalistic  work  which  is  ap- 
proved hy  Prof  joscph  S.  Myers,  head 
of  the  department  of  journalism  Mr. 
Wolfe  has  given  SLOW  for  the  founda- 
tion of  the  medal  fund  in  order  to  en- 
courage journalism  students  to  'study 
the  practical  problems  of  newspaper 
work.  The  medal,  designed  by  Prof 
T.  F_  French  of  the  engineerinu  depart- 
ment, has  on  its  obverse  a  classic  figure 
of  journalism,  with  one  ha.id  on  a  prim- 
itive printing  press  and  the  other  hold- 
ing a  laurel  wreath  which  she  is  about 
to  place  on  the  head  of  a  seated  writer. 
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You  Cannot  Hope  to  Cover 

THIS  RICH  INDUSTRIAL  SECTION  WITHOUT  USING  THE 

CHESTER  TIMES 

AND 

THE  MORNING  REPUBLICAN 

CHESTER,  PENNSYLVANIA 

While  Chester  is  only  15  miles  below  Philadelphia  on  the  Delaware  River  such  well  known  and 
big  stores  as  John  Wanamaker,  Strawbridge  and  Clothier,  Gimbel  Bros.,  Lit  Bros,  and  lesser  ones, 
but  nevertheless  important,  do  not  rely  on  the  Philadelphia  newspapers  to  reach  the  buyers  of  this 
community,  but  they  carry  their  advertisements  in  the  column  of  these  two  Chester  DAILIES, 
and  have  done  so  for  years,  because  it  is  the  only  means  they  have  of  reaching  nearly  all  the  buying 
public  in  one  of  the  richest  and  most  prosperous  industrial  sections  along  the  Atlantic  Seaboard. 

OVER  15,000  NET  PAID  DAILY  CIRCULATION. 


MEMBER  THE  A.  B.  C. 

Repr.tenUtive 


mil  Are.,  New  York 


FRANK  R.  NORTHRUP 
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t  Continued  from  fage  17) 


ei  the  Lewisloa  livening  Journal,  died 

Jan.  11  at  her  winter  residence  at  Sea 
Breeze.  Fla.    She  was  87  years  old 


newspaper  man,  soldier  of  fortune,  is 
dead. 

Mi»$  Anna  J.  Beacchemin.  aged  30, 
for  many  years  an  employer  of  the  Clin- 
ton (Mais.)  Daily  Item,  died  recently. 

Ralth  Pom  hoy.  aged  SO,  one  of  lh« 
telegraph  editors  of  the  Philadelphia 
Record,  died  last  week  from  pneumonia. 
Mr.  Pomeroy  had  been  on  the  staff  of 
the  Record  for  thirteen  years.  He  went 
tn  Philadelphia  fifteen  years  ago  and 
wurked  for  two  years  on  the  Public 
Ledger  before  joining  the  Record.  He 
was  a  native  of  Appleton,  Wis .  where 
his  body  was  taken  for  burial. 

E.  J.  Moykk,  editor  of  the  Alpine 
(Tex.)  Avalanche,  died  in  Alpine  sev- 
eral days  ago. 

Chaxus  Lvstig.  aged  45,  reporter 
and  correspondent  fur  Polish  newspaper' 
throughout  the  United  States,  was  found 
hanging  in  his  room  at  the  Albany  1  lo- 
ir!. Buffalo.  A  handkerchief  was  tied 
around  his  neck  and  attached  to  the 
'rame  of  the  door.  Death  had  been 
i'a<ised  by  strangulation. 

AtrazD  Bonncau,  owner  and  editor 
of  I. a  Justice  <le  Biddeford,  Me.,  French 
language  paper,  is  dead  at  the  age  of  58. 
Mr.  Bonneau  began  his  newspaper  career 
n  editor  of  a  French  publication  in 
Lowell,  Mass.  He  went  to  Biddeford 
in  1896  as  editor  of  La  Messanger.  Some 
years  ago  he  established  I -a  Justice. 

Cufton  BrAano,  an  employee  of  the 
Fitchburg  (Mass.)  Sentinel,  died  recent- 
ly at  Fitchburg,  of  blood  poisoning. 

Mas.  Nsx*ow  DiNd.EY,  widow  of  Con- 
Kicssman  Dinglcy.  many  wars  publisher 


LEA  DBF.TTF.R  LOSES  SECOND  SUIT 


Court  Dent**  His  Ri(ht  to  Rapurcaaaa 
Crown-WillamatU  Stock 

<Sfti\M  It  Ediths  a  PoKisasaJ 

P«*tland,  Ore.— Fred  W.  Leadbelter, 
snn. in-law  of  the  late  II.  L.  Pittock. 
publisher  of  the  Oregonian,  has  lost  his 
suit  to  recover  by  purchase  $1,000,000 
worth  of  stock  in  the  Crown-Willamette 
Pulp  &  Patier  Company.  Leadbctter. 
who  had  sold  the  stock  to  Pittock  eight 
years  before  til*  tatter's  death,  sought  to 
recover  on  the  ground  that  they  had  a 
verbal  understanding  that  repurchase 
could  be  made  at  any  time. 

Circuit  Judge  Roliert  H.  Tucker  held 
that  if  any  such  understanding  existed 
it  was  an  "incoherent  agreement''  and 
thai  Leadbelter  had  failed  to  take  ad- 
vantage of  it  "within  a  reasonable  time" 
He  called  attention  to  the  fact  that  no- 
where in  Mr.  Pittock's  private  books  did 
<i  record  of  the  agreement  exist. 

This  is  the  second  important  suit  in 
connection  with  the  Pittock  estate  to  be 
lost  by  Leadbctter.  The  first,  brought 
by  Mrs  Leadbelter.  sought  to  break  her 
father's  will  wherein  he  left  the  Ore- 
gonian and  other  properties,  amounting 
(<>  $8,000,000,  in  a  twenty-year  trust. 
The  court  has  just  allowed  $50,000  in 
attorneys'  fees  to  counsel  for  the  estate 
in  that  action. 


An  »dv«rtittm<!nt  in  EDITOR  A 
PUBLISHER  INTERNATIONAL  YEAR 
BOOK,  to  be  issued  January  22  a 
part  of  a  regular  edition,  will  work  for 
you  evary  day  in  1921. 


Bureau  of 
Canadian 
Information 

HP  HE  Canadian  Pacific 
Railway,  through  its 
Bureau  of  Canadian  Infor- 
mation, will  furnish  you  with  the  latest  reliable  in- 
formation on  every  phase  of  industrial  and  agricul- 
tural development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada.  Additional  data  is  constantly  being 
added. 

No  charge  or  obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use  of  it. 

Canadian  Pacific  Railway 

Department  of  Colonization 
and  Development 


166  E-  Ontario  St. 
Chicago 


336  Wind.or  Station 
Montreal 


1270  Broadway 

N*»  York 


H 

HER  CHARACTER 

Ninety-nine  out  of  every  hundred  persons  in 
Iowa  ran  read  and  write,  the  highest  per  tent  of 
literacy  of  any  state. 

Persons  of  school  age   736,925 

Persona  attending  school   519,814 

Unrolled  in  college.   25,410 

Persona  with  High  School  education   289,109 

Person*  with  College  education   140.009 

Number  of  Public  Schools   20,446 

Number  of  coniMiliilatt-d  rural  schools   260 

Value  of  Public  School  property  $60,000,000 

Value  of  Private  Colleges  $10,401,405 

Value  of  State  Colleges  $15,487,150 

Human  progress  is  based  ii|M>n  knowledge.  A 
people  ie>  judged  by  its  attitude  towards  education. 
Iowa  spends  approximately  thirty  million  dollars 
every  year  for  educational  purposes,  or  $12.67  per 
capita.  Thus  her  achievements  as  a  commonw  ealth 
are  reasonable  and  to  he  expected. 

To  the  National  Advertiser  Iowa  offers  the  great- 
est prize  for  good  advertising — good  business. 

USE  THESE  DAILY  NEWSPAPERS 


Cb-cu-  Rate  for 

lation  5.0001iam 

Burlington   Hawk- Eye   (If)    10,37!  JOSS 

Burlington  Hawk-Eye   (S)    12.510  .035 

•Cedar  Rapids  Gazette  _  (E)    17,547  .055 

Council  Bluffs  Nonpareil   (E&S)    14,996  .05 

Davenport  Democrat  6:  Leader  (B)    15,163  .05 

Davenport  Democrat  ft  Leader  (S)    16.959  .05 

•Davenport  Times  (B)    23,626  .  .07 

Dea  Moines  Capital  (E)    53,850  .14 

Dei  Moines  Sunday  Capital  (S)    37,935  .14 

Dea  Moines  Register  and  Tribune  (MAE)  109,523  .20 

Dca  Moines  Sunday  Register  (S)   82,046  JO 

t Iowa  City  Pr ens- Citizen  (E)      7,397  .035 

•Mason  City  Globe  Gazette  (E)     9,516  .035 

Muscatine  Journal  (E)     8.057  .035 

Ottumwa  Courier    (E)    12,056  JOS 

Sioux  City  Journal   (MAE)    52,606  .11 

Sioux  City  Journal   (S)    32,226  .11 

••Waterloo  Evening  Courier.  (E)    15,577  .05 

Government  Statements,  October  lit,  1920. 
•A.  B.  C.  Publisher's  Statement,  October  1st,  1920. 
—A.  B.  C.  Audit  October  1st,  1920. 
tPubliaher*'  Statement. 
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International  Yearbook 

January  22,  1921 
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PERSONALS 

(Coarin.rrf  ir*m  l-att  27) 


Tom  Daly,  author  of  popular  Irish 
and  Italian  dialect  poems  and  other 
verse,  and  an  editorial  writer  on  the 
Philadelphia  Record,  is  leaving  this  week 
for  a  month's  lecture  tour  through  tlie 
Middle  West  and  New  England. 

George  M.  Graham,  former  sporting 
editor  of  the  Philadelphia  North  t 
can.  and  now  vice-president  of  the 
Arrow  Motor  Car  Company  of 
spoke  here  last  Sunday  before  the 
Up;   Don't   Worry  Club  on  "Ameri- 


THE  BUSINESS  OFFICE 

Frank  Wright,  for  scleral  years  ad 
alley  foreman  on  the  Dallas  (Tex  ) 
Morning  News,  has  Rone  to  Amarillo  as 
foreman  of  the  mechanical  department 
of  the  Amanlk)  Morning  News. 

C.  H.  Leonard,  business  manager  of 
the  Gainesville  (Tex.)  Kcgister,  was  the 
victim  of  an  attempted  holdup  a  few 
night*  ago,  but  when  the  newspaper 
man  made  a  donblr-nuick  shift  and 
dodged  behind  his  automobile,  the  bandit 
fled,  evident!}  fearing  trouble. 

Capt.  Lester  M.  Hart,  former  city 
eilitor  of  the  Portland  (Me)  Daily 
Press,  who  the  paM  four  years  has  been 
private  secretary-  Governor  Carl  E. 
Milliken,  has  joined  the  staff  of  the  ad- 
vertising department   of   the  Augusta 

Horace  De  Crush,  advertising  man- 
ager of  the  Perry  (la.)  Chief,  and  Miss 
Winifred  M.  llyland,  of  Des  Moines, 
were  married  recently  in  Omaha. 

G.  Ray  Connolly,  identified  with  the 
advertising  department  of  the  Nevada 
(la.)  Evening  Journal,  and  Miss  Thelma 
were  married  at  Des  ' 


WITH  THE  AD  FOLKS 

F.  S  McVirkar,  formerly  general 
manager  of  tltc  Encyclopedia  Brittanica 
Corporation,  and  for  several  years  with 
Shepard-Norwell  Company.  Boston,  as 
office  manager,  has  joined  the  McGraw- 
Hill  Co.,  Inc  .  New  York,  as  personnel 
manager. 

W.  H.  Milligan,  for  many  pears  ad- 
vertising manager  of  Field,  Schlick  It 
Co.,  St.  Paul,  Minn,  department  store, 
has  joined  the  staff  of  the  Minneapolis 
Journal.  He  is  succeeded  by  Randall 
Sweeney,  formerly  on  the  advertising 
staff  of  the  St.  Paul  Dispatch  and  Pion- 
eer Press. 

Albert  E.  Reynolds,  recently  with 
the  advertising  department  of  Armour 
&  Co.,  Chicago,  has  become  advertis- 
ing manager  of  the  Sinbac  Shoe  Com- 
pany of  that  city. 

Guy  Boltc  has  resigned  from  Frank 
Seaman.  Inc,  New  York,  to  become 
:idverti»ing  manager  of  Cheney  Broth- 
ers, silk  manufacturers. 
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in  buying  power 
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NEWS 


Russell  L.  Cook,  formerly  advertising 
manager  of  the  Icy-Hoi  Buttle  Com- 
pany, Cincinnati,  is  now  advertising  man- 
ager of  the  Rhtinstrocn  Bros.  Co..  also 
of  Cincinnati. 

S.  Roland  Hall  has  been  retained  as 
advertising  counselor  and  agent  by  the 
Magnesia  Association  of  America 

Howard  Berry,  advertising  manager 
of  1-anslr.irgh  and  Bro..  Washington. 
D.  C,  will  have  charge  of  a  course  of 
advertising  to  be  given  under  the  direc- 
tion of  tbr  advertising  club  of  that  city. 
The  course  wiH  begin  on  January  12 

Frank  0.  Malm  lias  been  elected  sec- 
retary of  the  Advertising-Selling  league 
of  Omaha.  Neh.  He  las  been  a  sales- 
man for  the  B.  F.  Goodrich  Company 
war,  he  was  a  lieutenant  with  the  89th 
and  for  Use  distributor  of  Delro  Light 
prtHluctx  in  Sioux  City.  la.  During  the 
Division,  serving  with  the  A,  E.  !•".  and 
tlte  Army  of  Occupation. 

W.  ]•".  Doyle  ha-  been  appointed  ad- 
vertising director  of  Chatl'icld  &  Woods 
Co.,  Pittsburgh  paper  merchants  Mr. 
Doyle  has  spent  considerable  time  in 
South  America  in  the  paper  industry. 

David  Abeles.  formerly  lor  three 
years  advertisinu  manager  for  Cam- 
meyer  shoes.  New  York,  is  now  asso- 
ciated with  Lane  Bryant  gowns,  in  the 
same  capacity.  For  eight  years  Mr. 
Abeles  was  with  Jules  P.  Storms  & 
Sons.     Inc.,    New  York 


arbitrator  in  the  wage  dispute  between 
the  newspaper  publishers  and  printers  of 
Detroit,  has  awarded  the  compositors  an 
increase  of  1H  cents  an  hour  over  their 
previous  scale.  The  old  scale  was  97 
cents  an  hour,  day  work,  ami  $1.02 
nights.  Tin-  new  scale  is  $1  15  and  $1  22 
«nd  is  r.-tr,  active  |o  November  1,  1920. 
The  contract  runs  until  November  1. 
1922.  Ho:h  puo.tshcrs  anil  printer,  have 
tiled  notice  of  appeal  with  the  Inter- 
national Board  of  Arbitration. 


L.  Philander  Moure,  who  has  been 
district  sales  manager  for  Brown  & 
Bigelow,  St.  Paul,  has  joined  the  Borden 
Company.  New  York,  as  sales  manager 
for  Borden's  condensed  milk. 

R.  W.  Ashcroft.  director  of  publicity 
of  the  Ames  Holden  McCready  System, 
has  been  appointed  assistant  to  the  presi- 
dent. Before  joining  this  organization, 
Mr.  Ashcroft  had  been  advertising  man- 
ager of  the  United  States  Rubber  Com- 
pany at  New  York. 

Charles  E.  Byrne  has  been  elected 
secretary  -treasurer  and  a  member  of  the 
board  of  directors  of  Sieger  &  Sons, 
piano  manufacturers,  Chicago.  Mr. 
Byrne  had  hreri  with  the  company  for 
ten  years,  starting  as  advertising  man- 
ager. He  was  engaged  in  newspaper 
work  lieforc  that 


(SttrU  i»  bma  *  Psnusataa) 

I'm  ii  Aii».U'HiA.—  The  strike  of  the 
photo-engravers  which  started  last 
Thursday.  January  <>.  seems  to  lie  dead- 
locked The  men  are  still  out  and  work 
in  the  commercial  engraving  houses  has 
Iktii  very  much  handicapjied.  Each  side 
has  lieen  conducting  an  advertising  cam- 
l«aign  in  the  local  newspapers,  setting 
forth  ils  side  of  the  controversy  m  ap- 
peals to  the  public,  particularly  Out  part 
of  the  public  which  includes  "the  buyers 
and  users  of  photo-engraving." 

The  employers  opened  this  advertising 
tattle  with  an  ad  four  columns  wide  by- 
ten  and  a  half  inches  deep.  The  en- 
gravers, through  their  local,  Philadelphia 
Photo-Engravers'  Union  No  7.  replied 
the  following  dav  with  space  three  col- 
umns wide  hy  fourteen  inches.  The  em- 
ployers tbr  Manufacturing  Photo-En- 
gravers of  Philadelphia — came  back  the 
next  day  with  another  ad  four  columns 
wide  by  ten  niche*  deep.    Since  then  the 


The  union  contends  that  the  new  mini- 


Appeal  Detroit  Wage  Award 

I>et»oit.— Judge    Harry    B.  Keidan. 


The  North  Jersey  Shore  draws  Ha  in- 
come trans  widely  divergent  activitiea. 
Thai,  this  section  enjoys  uniform  pros- 

on  one 


wuf  industry!' 

Anbury  Park  Press 

thoroughly  covers  this  territory  and 
through  it  the  advertiser  is  always  ee- 
aired  of  •  highly  nreponaire  ..idience. 

Vl.riaW  Rtu  Card  Sf  earner  A.  B.  C. 

Frank  R.  No-lnrun,  Special  Rapreaentatlr* 
an  Fifth  Avanua,  New  Yark  Qty 


Park,  N.  J. 


Perth  Amboy 

NEW  JERSEY 

One  of  the  leading  industrial 
centers  of  the  East.  Fully  cov- 
ered by  the 

Evening  News 

F.  R.  NORTHRUP 

Foreign  Rejrreientative 

J»  FIFTH  AVE.,  I 


p  PLAIN  DL^IJRS  M^AmET 
is  all  of  N.  Ohio 


The  Plain  Deale 


t  ot  prm»  cLapp4nr» 

I  *rt  fiat  tall  you  hnrw 
»r»  bn»  mmd*  m  busirw***- 


BURRELLE 

145  Lafayette  St,  N.  Y,  City 

La*a*hh..he>d   *    Qiinrtur    ot    m  Csmturr 


NEWS-LEADER 


Tar  nm-uaatai 


rf  all  itM  olhrr  Ulrhott-} 
paean  rsxwiren. 

Tt*  H  [  STS  LEASE  I  S  elrrttlaUm  In  Vlrrrtla 
Is      ..!.  r  llun  wr  t*l*r  VfrrlaU  Dmpsrrr 
Tbr  tacrt  lUUflnmu  af  Ine  klehaaaat  Sanaa 
TNE  Hi wS-LtASCR  has  a  daily  dmila- 
I  aare  tana  Una  Uaw 
reraprtllor. 

Ftrrlfn  rrrrretntattraa. 
Ik.  Kall><a>IUi  Ce  ,  Olraen  lit. 

eartriln,  B.Jlma.  K.llr  Sn.tt  e* 

sraadaae  ai  M«S  It  Irttsn  lillSIre,. 

nee  Tart  C'rr 

J.  a.  Kims*.  CenOrr  BUMIai.  tnaara.  6a. 


asov   IRE  act 

two  In  Uttax 
maler  Una  II 


mum  of  (SO  a  week  would  involve  an 
expenditure  on  the  part  of  the  employers 
of  only  $130  per  week,  or.  figured  on  a 
basis  of  the  340  members  of  the  union, 
only  forty  rents  |ier  member  per  week. 
The  employers  in  their  reply  contend 
ll  at  "to  allow  tins  minimum  w-age  in- 
crease would,  as  is  I've  history  of  our 
previous  expcrii-ices,  result  immediately 
..  every  j-ui.nyman  demanding  a  pro- 
jMjrtionate  increase  (a  majurity  of  the 
engravers  are  now  eartimg  above  the 
asked-ior  minimum  of  $50  per  week) 
in  his  wage,  no  matter  what  he  is  get- 
ting. This  is  the  little  Ethiopian  in  the 
cord  wood,  and  instead  of  the  innocent 
$130  a  week  addition  to  the  overhead, 
we  would  have  to  negotiate  an  increased 
cost  of  production  of  nearer  $2,000  a 
week,  or  over  $100,000  a  year." 

And  there  the  controversy  stands  to 


An    advert,  a 


PUBLISHER  IKTIOWATIONa'l^^'r 
BOOK,  to  be  iaaued  January  22  m»  a 
part  of  a  regular  edition,  will  work  for 
yow  every  day  in  1921. 
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WHAT  OUR  READERS  SAY 


TW  fti.H.g  Copy  ProUm 


Ausri..  Tnq.  January  $,  1*21. 
TV  rwiToa  A  Pt  sLISHaa:  The  tterarapaper.  are 
»'rT  sincerely  trying  to  do  everyihlag  in  their 
i*owvr  to  gel  conking  copies  to  agencies  and 
to  advertisers,  but  there  it  just  u  muth  fault 
wocifi'  ami  advertisers'  checking  depart- 
ments as  them  it  with  tlie  newtt.pers  linn- 
•rive*. 

Here  ic  a  list  of 
file  in  the  Ami;.  Ai 
;l  take.  considerable 
cheeking  cr  pica 

I --Send  checking  pair  only  by 
•*•! 


M^nitff.'*0;',?,^ 

Jig  page  only  by  aaail  every 

"l-Srnd  complete  checking  copy  avrry  .!.«* 
3  -S«tiH  checking  pave*  only  at  iht  en«J  of 
▼try  wrrk. 

4 —  S»»d  rheckinc  pages  only  41  the  end  of 
evety  month  accoia»pan*ed  by  ibvokc. 

5—  Send  cb«cktnc  pages  every  motiUi  with 
mvoicc  An  1  ntw  mail  complete  (Vetting  cftf-tcs 
every  day 

ft  -Scad  every  day  cnir  advertiaemeDl  Tun* 
«omp4rte.  cbexkini;  eofry  of  all  rtjiiiom*. 

"—Send  checking  (-ages  only  to  advertiser 
and  aend  complete  topic*  to  agrncr- 

c  her  kin*  put- 
out  cbeecine 
_  J  each  aaiintn 

■eod  all  checking  page*  together  with  invoice* 
in  doplteate  to  our  auditor. 

Now  bine  do  you  toppoac  it  la  humanly  poa 
•>«*>  for  any  piibiiaher  to  do  all  tbeae  tlunga 


ciir-irr-cuooi  olf  ender  a^ainM  "orgyiiy."  Ita 
Uylc  ia  heavy  iti  ant  puetlerous,  snd  aa  for 
"buotaoUy"  it  it  la  erer  "the  voice  of  the 
mute  amf  the  tribone  of  the  weak"  a  reader 
will  never  diaeoreT  it  unless  be  claaaea  tna 
fiaancuU  uiteieaia  of  the  country  aa  Uie 
"we-iA." 

To  a  certain  type  of  "IntellcctwaJ"  the 
1  iinea  editorials  may  be  entirely  pleading,  bat 
editor  tala  art  not  written  for  tbe  few  but 
for  tbe  Bttany;  not  for  other  editora  to  en- 
joy, but  for  tbe  public.  I  have  often  aaked 
a  steady  reader  of  tbe  Times  If  ba  read 
the  editoruli  m  it,  and  alm-ost  tbe  invariable 
reply  feu  been  "So."  If  pressed  for  a  ran- 
ion  it  would  be  "too  lung"  or  Mtoo  dry  '* 
Aah  a  reader  of  tbe  New   Ynrk  World  the 

editorials. 

After  everytklng  that  net  to  make  a  beat 
editorial  tart  it  weighed,  dori  tbe  verdict 
of  tbe  twelve  editoie  disclose  anytime  of 
saltae  to  the  young  editorial  writer?  It  it 
more  then  the  personal  preference  ol  twelve 
prnfrniGna!     men  >  ju  ,     -_,  lr     „j  cf 

rt    might    tearh    no    entirely  different 


the  fact  that  It  covert  practically  everything 
that  cntert  into  tbe  mafcinc  of  a  food  news- 
paper and  that  it  it  up  to  date  in  the  progress 
of  journalism  In  America. 

1  .ish  ynu  a  happy  and  ptospetun.  New  Year 
and  ttill  other  bountiful  years  to  follow, 


J-  L.  WAITS. 


Ua— Nsvwfoti 


ider 


composed  of  New  York  newspaper  men 
on  theatrical  assignments.  The  other 
officer,  are:  Harold  Conway,  first  vice- 
president  ;  Harry  Hershheld,  second  vice- 
president;  Eugene  Kelcey  Allen,  third 
vice-preaident;  F.  J.  Hughes, 
H.  P.  - 
Pine. 


 i  ■       :*•"  ""lint  omerect 

verdict  than  a  Jury  of  laymen,  a  jury  of 
editors  may  very  easily  be  in  entire  oWeree 
ment  with  a  jury  of  reader.,  and  newipaprrt 
are  pobltahecr  for  reader.,  not  for  editors. 
A   referendum   of  readers,  if  such   a  thine 

of 


Toaosio,  Ont.  ;««ary  12,  IJJI. 
To  Eoiro.  t  l'i  auiKas  On  pace  12  of  your 
ivtoe  of  January  R  I  notice  an  article  under 
a  Toronto  dale  line,  announcina  that  two  Cana- 
dian dailies  have  "quit"  and  naming  tbr  two 
;•  the  Windsor  (Ontario)  San  and  Ike  St. 
Johns  f  Newfoundland  I  Herald. 

Far  be  it  from  me  to  ca»t  any  aipeniont  on 
the  eeoirrapbv  they  Uarh  yos.  fellowt  in  the 
Unrted  Statei  scboola,  hut  fue  your  information 
may  I  explain  to  yoo  that  Newfoundland  never 
*as,  and  arcoedina  to  Newfoundland  people 
themselves,  never  will  be.  a  part  of  the  noailn* 
ton  of  Canada?  Neo  f uundland  iv  a  separate 
colony  of  tbe  British  Empire  aith  her  own 
fovemnscnt  and  her  own  Governor  General 
appointed  by  the  British  Crown. 

JOHN 


in   Avery  ,  T«. 

Avtav.  Tex.— The  Aver)'  Timea  is  th* 
name  oi  a  new  paper  juit  launched  here 
W.  G.  Bryan  and  S.  B.  Fryar. 

Rac.ivwr.hip  for  AtUa 

John  O'Shaugbneasy  and  Eirtar  Chria- 
tie  have  been  appointed  receivers  of  the 
Atlas  Advertising  Agency. 


7-Send   checkin,  ',.,«  only  ,n  ad.etti^r  .rre  p.  ,  Me''  .„„y  be  Uir  be",  me'^tf 

'r^McZS.^7,.'%;e'Thicki„.  our.  ,tii.T^%VEt£,.?*& 

•oaea  on  each  wnion  difeet  to  our  checking  *  ^*  OI  °yf  "J?1  '*  "•*»P»n'r»- 

neronrrcnt   and   a!   the   end  of  each  aaiintb  JOHN  P.  WTIITE, 


to  do  tbe  on  accurately1 


h-ive  been  sending  out  checking  fwges 
every  day  my  mall  in  a  tr<ecinl  envelope  for 
ifcrv,*  months  and  I  atn  frank  to  Icll  you  tbat 
•  r  rrt  nearly  aa  snany  rrqwetta  for  missing; 
iwfWTs  as  we  formerly  d.<l  wben  ■<  actut  out 
thanking  :agr*  aa  texond-claw  mattrr.  Some- 
ih:ng  is  radsrally  wrong  with  checking  depart- 
Keola  and  agvt>cir» 

Several  months  ago  an  agency  wanted  anrno- 
ihmg  like  IQ  bock  (oge*  r*lr mlmg  hack  aNatit 
*i»  rtinivihi-  Thii  im  an  im,«»iSion  cm  a  ncwa* 
Taper.  .An>how.  we  dnallv  wrrc  able  tr  find 
all  tbrte  pa|>efa,  sent  them  bv  express  and  had 
the  Eji press  Company  return  to  ui  the  agency's 
receipt  for  then. 

About  two  weeks  later  there  came  an  in 
nttent  demand  from  tbe  agency  that  we  ivap- 
pl»  these  paper* 

Wr  sent  then,  their  own  receipt,  which  they 
ha<I  gi.eai  the  esnreaa  compowy  and  then  thsy 
aaid  that  they  b-»H  rvidrntry  mtalaid  the  bundle 
herauM  they  conldn't  find  il  and  aaked  for  a 
d';,ilW*tT  set  f.r  eiS.-l.lv  ilv 

Wt  vrt  anothrr  branch  of  what  we  could 
Sail  and  -pent  M.St  with  a  notary  to  get  the 
necetaaftry  aftdaviU.  Soane  agenciei  think  noth- 
sBkc  of  aaktng  for  pacers  a  year  old  and  It  la 
Sv  ta  means  unusual  for  agencies  to  write  for 
tbeckng  copies  for  dates  lor  which  their  ad- 
verb  tern  eats  were  never  scheduled  to  appear. 

As  tr>ng  as  tbia  reform  is  under  way  let  ua 
siake  n  annual,  as  it  is  by  no  means  owe^sideH. 

KUNDAIX  UROOKS  CRE&SEY, 


JOHN  P.  WHITE. 
Editor.  Walton  Reporter, 

Reprints.,.    Uymfh'.  AppwgJ 

Ki-mhit,  N.  J,  Jan.  11,  1921. 


y«'u  under 
issue,  in  which  ynu 


»usiiga:    We  are  a»nd.ng 

rate  cover  a  c«e>y  of  our  last 
ill  ntxice  that  we  kaea 


Verdict 

W.t.To»r  N.  Y..  Jan.  10.  1911. 
Th  EniToa  .  Pvat-UHSa:  1  read  with  in- 
terest is  y04l  isaue  of  Ike  81k  "Wkat  Papers 
Have  the  Heat  fcditottaJ  Pasesp':  also  the 
points  made  by  Mr.  St.  Jonn  under  Ike 
twadini  "What  Makes  an  Editorial." 

1  am  only  familiar  with  the  editorial  page, 
ot  tbe  New  York  dailies,  bwt  -.f  one  applies 
tie  quabAcationa  laid  down  by  Mr,  St.  John  as 
In   llir    lir.t   anil   moi,l  intlumtul 


ectitoiial  pate"  it  m  clear  tbat  tbe  f-n Junta  of 
ip   <if  _  twelve  dlstlr.iuisked 


far  as  New  Yoek 


tbe  j 
ed. 


tban  those  see  up  by  Mr   St  John. 

xeVwi  ^rxTi."  LfUn'ti: 

ntwspapera  ol  oilier  citte.  lor  first  place  I 
think  that  newspaper  men  .tree  tli.t  tbe 
Times  is  a  (teat  newspaper,  bat  it  ut  crest, 
not  on  account  of  its  editurial  Page  but  in 
spite  of  it.  Where  ran  one  find  a  more 
s&eajy  or  tiresome  editorial  patef     It  is  a 


Your 
Advertising 

It's  good  police  la  advertise  in  a 
community  that  holds  some  prom- 
ise of  doing  basiness  with  you. 
iaat  It? 

^^rtford,  at  tbia  writing,  is  one 


nitmed  from  your  issue  of  January  I.  "A  Nasy 
>ear  Appeal  by  Laymen  for  Fraver."  We 
rrtonithi  that  this  reasHl  interest  you  as  well  aa 
I  he  article  on  Ike  "Church  and  tbe  World  In 
1921,"  and  also  the  article  on  "Tbe  Social  sic 
saee  of  Jesns"  or  another  pane,  and  the  article 
winch  we  quoted  from  yout  puMiration  we 
called  atlrnlinn  to  edilmially  We  find  that 
tbe  publication  of  these  features  bsi  aroused 
considerable  favorable  comment  in  the  com- 
munity. We  thonikt  that  perhaps  you  isuabt 
oca  only  be  interested  in  seetnt  these  srticlee, 
but  in  Mein«  ancaher  copy  of  tbe  Herald, 
wh  en  we  hair  sent  ymi  on  previous  occasions, 
and  on  which  you  have  been  so  kind  aa  to  make 
favorable  ctitiriam. 

rasa  w.  cLiFT. 

Editot 


Boston.— Edward  Elv«ll  Whiting,  fur 
17  years  connected  with  the  Boston  Eve- 
ning Record  as  an  editorial  writer,  has 
resigned.  Mr.  Whiting  came  to  the  Rec- 
ord in  1903.  when  the  late  William  E. 
Barrett  was  its  publisher.  At  that  time 
the  Daily  Advertiser,  now  part  of  the 
I  learst  organization,  was  under  the  same 
management,  and  Mr.  Whiting  wrote  for 
each  of  these  newspapers  His  editorials 
during  the  war,  and  more  recently  the 
campaign  he  camrtl  on  editorially  in 
the  interest  of  Calvin  Coolidge,  ' 
him  high 


Worth  Oosssb  YsMura'  Coat 

Htrastnaa.  V«..  December  27,  1920. 
To  Kpitos  *  PtattiHta:  I  want  to  tkank 
you  for  tbe  reprinting  in  Entioa  b  Pctt-isusa 
last  weei  the  article  by  Fred  Lockley.  Tbe 
rcadine  of  this  article  alone  is  worth  mote  to 
me  than  the  price  of  a  doren  years'  subscrip- 
tion b  the  outer  May  I  add  ssv  every  good 
aiikes  toe  yuur  happinc*.  in  Ike  New  Year. 
MARVTN  S. 


Frank  Pope,  dramatic  editor  of  the 
Journal  of  Commerce,  lias  been  elected 
president  of  the  Manhattan  Cheese  Clnb. 


Th.  Nev.ap.peir  Tail  Book 

Bust-lMuTOlt,  la..  January  fl,  1921. 

To  Entree  k  Planus  I  have  taken 
Eotroa  ft  Puat-lsnss  so  long  that  1  have  ac- 
cruLred  tbe  habit.  And  have  profited  so  much 
by  its  initructive  features,  that,  though  now  an 
octogenarian.  I  aas  still  a  witling  student  in 
newspaper  work,  with  EetTot  *  Poaus.aa  for 
a  text  booh. 

The  atrength  of 


"The  African  World" 

& 

"CapeNto-Cairo  Expreta" 

Published    every    Saturday  In 

London. 
SOLE  AGENTS  FOR  UNITED 

STATES 

Tava  Weeld-Wld.  Advwlitlasg 


The  Newton  Iowa  News 

Is  the  only  daily  newspaper  in  Jaipet 
Ccinnty  (one  ni  the  banner  cosintles  of 
the  state).  ' 

Newton  it  known   a.   the   Washing  111 

ilunr  center  or  the  World. 

Il  is  a  city  of  d.vet.ifced  irsdu.trie.  having 

thirty   maiiulacturlsig  plants 

The  New.  ,.  .  member  of  the  A.  ».  C 

and  nw-sSpS rales  with  n-ttiooal  aj.erti.er. 


FROST,  LAND  IS  A  KOHN 
New  York  Atl. 


I -eased  Wire  Service 
Foreign 


tat  and  Mail  Service,. 

International  News 
Service 

lot  1,  floor,  World  Building. 
N.w  York 


FIRST 

The  New  York  Times  is  the 
tu-r.  and  only  New  York  news- 
paper to  publish  a  million  lines 
of  automobile  advertising  in  one 
year. 

lis  record  for  1920  exceeds 
1,278,000  acate  lines  —  .'20,000 
lines  more  than  any  other  New 
York  newspaper. 

THE  NEW  YORK  TIMES 


(tojmilv.  Jewish 
New  Yoek 


THE  DAY 


THE  WARHEIT 

being   th.  . 

■sstwiam  1st  th 

ajatogf 


S<SJt«<aM 


The  Value  of  any  nswtpapee  la  best  re. 
Betted  by  lbs  confidence  of  Ita  Adv.rti.ers 

THE  HOUSTON  CHRONICLE 

LED  the  entire  Stat*  In  icataJ  Advcrtia- 
<<»f>"a-.  »»•     Led   th.  entire  South 

ZJsErL^&^'Z:  Kir 

ton   papers  combined. 


IN 


If  a 


THE  CHRONICLE 


Nav  York 

St.  LeOUlS 


Kaasaoa  Oty 

Jcsshsa    M.  — , 


Department  Store 

ADVERTISING 


4 

ANT 


tdsriin  a* 


The  Mount  Vernon,  N.  Y. 

DAILY  i\RGUS 

carrie.  more  display  ad- 
vertising than  any  other 
newspaper  in  Weatcheater 
County. 

Tbia  U  an  acknowleda- 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 


GEO.  B.  DAVID  «*  CO. 








fit 


Editor    &   Publithrr   for   January    IS,  1921 


PROMOTION  IDEAS 


'TORONTO  -  Newspaper     advertising  The 

proved  ili  worth  as  a  salesman  of  life 
insurance,  according  to  a  circular  just 
issued  by  the  Sherbrooke  (Que.)  Rec- 
ord. The  district  manager  of  the  Can- 
ada Life  Assurance  Company  is  quoted 
as  saving  that  as  the  result  of  two 
advertisements  appearing  in  October  and 
November,  the  company  wrote  $27,106 
worth  of  insurance,  with  first  year 
premium-,  amounting  to  $982.90.  In- 
quiries received  from  the  advertising 
furnished  the  leads  which  were  turned 
into  contracts,  and  according  to  the 
company,  it  was  found,  on  checking  up 
the  coupon  inquiries,  that  the  advertise- 
ment in  practically  every  case  had  sold 
the  policy. 

Veuton,  Tex-— The  Record  has  been 
conducting  a  cooking  school  here  during 
the  past  week.  The  demonstration  work 
is  in  charge  of  Miss  Edith  Lacy  and 
Miss  F.nla  Good  follow. 

Detroit. — The  Detroit  Free  Press 
Christmas  Fund  induced  5,000  Dctroiters 
tu  contribute  at  least  one  dollar  each  for 
Christmas  charity  work. 

St.  Paul— The  Dispatch  and  Pioneer 

d  an  excellently  gotten-   "f  the  progr 
up  book,  known  as  the  St.  Paul  Surrey,   province,  and 
for  the  information  and  benefit  of  ad- 
vertising men  the  country  over.    It  de- 
scribes the  facilities,  field  circulation,  in- 
fluence, etc.,  of  the  two  paper*. 

Nashvilu:,  Tmn.— The  Tenncssean 
recently  published  a  double  page  adver- 
tisement in  its  rotogravure  section,  de- 
picting a  dozen  attractive  corners  of  a 
local  department  store,  with  breexy  de- 
scriptive matter  accompanying  each  cut. 


issued  to  advertisers  and  York  Evening  Journal, 
aits  throughout  the  United 

State*. 

Inmakapous.— The  year-end  review 
edition  of  the  Indianapolis  Star,  pub- 
lished December  31,  was  the  largest  ever 
published  by  the  Star,  and  according  to 
VV.  D.  Keenan.  advertising  manager,  re- 
flects the  sound  business  conditions  in  In- 
dianapolis and  the  Indianapolis  territory 
"We  are  starting  1921  expecting  more 
advertising  than  during  the  past  year," 
■ays  Mr.  Keenan.  "We  have  shown  a 
gain  in  every  department  and  a  total 
rain  of  more  than  IS  per  cent  in  space 
in  the  last  year.  The  high  spots  of  Star  Growers, 
history  last  year  were  the  new  feature 
section  and  the  rutogravurc  on  the  Sun- 
day paper."  Mr  Keenan  has  announced 
two  additions  to  his  staff,  William  Akiu, 
formerly  with  the  Cole  Motor  Company, 
will  have  charge  of  financial  advertising, 
and  Allien  Lambert  is  a  new  member  of 
the  mercantile  display  staff. 

IlsLirAX,  N.  S. — Optimism  is  the  key- 
note of  every  page  of  the  "end  of  the 
year"  edition  of  the  Halifax  Herald  is- 
Mied  <ni  December  31.    It  is  a  review 


Spach  Joins  Evening  Journal  Ex-Editor  at  Harriaburg 

Lee  L.  Spach.  formerly  with  Cone.  Philadelphia— One  of  the  recently 
Hunton  &  Woodman,  Inc.,  has  become  members  of  the  Pennsylvania 

assistant  to  Fred  Crawford,   Western   Legislature,  which  assembled  at  Harris- 
live  at  Chicago,  of  the  New   ^  h„  w«k,  wlt  W   W.  Long  of 
Coatesville,  who  will  represent  the  Third 
Chester  County   District  in  the  State 
Join  Now  York  Agency  House  of  Representatives.    Mr.  t-ong, 

E.  Humbert,  recently  advertising   0r  "Bill"  Long  as  he  is  known  to  hun- 
K.  H.  Silk  Company,  dreds  of  newspaper  men,  is  a  former 


K. 

manager  of  the  II. 

and  R.  L".  Jones,  recently  assistant  ad-  baseball  star  at  Lafayette  and  Pennsyl- 

vertising  manager  of  Cheney  Brothers.  vania.  and  a  well-known  ex  newspaper 

both  of  New  York,  have  with  other  in-  man.    He  was  sporting  editor  of  the  old 

terests  formed  the  Ralph  Kingslcv,  Inc.  Philadelphia   Press   for   14  years  and 

Advertising  Agency,  New  York.  later  city  editor.    About  twelve  years 

  ago  Mr.  Long  resigned  from  tlie  Press 

Peach  Association  Changes  Nana  and  moved  to  Coatesville,   Pa.,  where 

Tlie  name  of  the  association  known  as  he  became  the  publisher  of  the  Record, 

the  California  Peach  Growers  has  been  About  two  years  ago  he  sold  the  Record 

changed  to  the  California  Peach  &  Fig  and  has  since  been  interested  in  several 

Imilding  operations 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


FOR  SALE 


EQUIPMENT  WANTED 
6c  * 


■  of  the  progress  and  prosperity  of  the  ggSa^jaafl^  W  every 


Columbia,  S.  C. — The  Record,  to  aid 


in  a  special  section,  printed 
in  two  colors,  it  emphatically  proclaims 
to  its  readers  that  1921  is  "a  new  year 
in  which  a  gTcat  resolution  must  be  made 
-and  kept    Wurk  and  Save." 

I  jewistos,  Me. — The  Ad  Men's  Bureau 
el  the  Ixwiston  Chamber  of  Commerce 
Ivas  appointed  a  committee  to  arrange  for 
a  special  sales  week  of  merchants. 

St.  Paul.— The  Sunday  l'loneer  Press, 
December  26,  put  forth  a  "St.  Paul- 
Northwest  Issue.  Development  Review, 


York  Clir 


WuM 

To  In 


Tool  C  inter.   Sharing   Merbicir  and 


__y    loot  t  

Trimming  Block  to  6t  one  of  Ike  later  models 


No.   IS  Hand  Shavin,  Maehuse  ia 

"     m     Derrick  T  • 


cLaw  condition 
Oil  City.  Pa. 


Publishing  Comomr, 


ring'  $200,000  for  Chicora  Col-  replete  with  advertisements  and  Urge  pic- 
lege,  a  local  college  for  girls,  permitted  tures  of  St  Paul, 
a  crew  of  studenU  to  edit  and  issue 
a  special  section,  the  proceeds  of  which 
wuuld  go  to  the  fund.  Twenty  girls 
were  assigned  to  editorial  and  news 
work  and  ten  were  detailed  to  "go  out 
and  get  ads."  The  result  was  a  sixteen- 
page  section,  averaging  100  inches  of 
advertising  to  the  page. 

Buttalo— The  Courier  and  Enquirer  r«*nt  Ju 

 onducting  a  bowlers'  popularity  con-  the  few 

The 


For  Sola 

Automatic  steam  table  lor  sale.  Duplex 
Mechanical  tomptesior  for  two  forms,  oper- 
ated by  snsstl  Arret  connected  motor.  No 
corn  pressed  sir.  Pastes!,  simplest  and  eseiest 
operated  riiapleccd  by  dry  mats.  WiU  aril 
it  half  price  whir*  is  $i  MO  F.  O.  B.  eeis. 
First  cleae  condition-  Derrick  PubNshiag 
Company,  Oil  City.  Pa 


Writes  of  Fifty  Yeare  of  Theatre. 

Boston.  —  Miss  Marion  Howard 
Brazier,  the  Boston  journalist,  who  at 
70  has  written  and  published  a  review 
of  the  stage  for  the  past  50  years,  has 
received  many  congratulatory  cornmuni- 
from  friends  everywhere  on  tliii 
luccess.  Miss  Brazier  is  one  of 
remaining  pioneer  woman 
will' enter  the  six-  journalists,  and  was  associated  with  the 
teen  most  popular  teams  in  Buffalo  in  Boston  Post  for  a  number  of  years, 
the  American  Bowling  Congress  tourna-  -She  belongs  to  the  interesting  group 
ment  to  be  held  in  Buffalo  next  Febru-  which  includes  such  women  as  Helen 


A  complete   printing   plant  and 
teprrirneerl  manage?,  wrlh  some 
•ell   whole  or   in  part.  Diamond 
Printing  Co..  Hagerttowa.  MA 


FOR  SALE 


May  Suit  Ycm. 


W ALTER  SCOTT  e>  CXJeaTAirr 

FT-AJN FIELD.  !*r.w  IUMT 


ary  and  March.  Th 
the  highest  number  oi  votes  will  have 
alt  tournament  expenses  paid  by  the 
naiiers.   Coupons  only  are 
no  subscriptions 

Gates  villi.  Ill  -The  Advocate  last 
week  published  a  special  "Wanderers' 
Edition,"  in  which  letters  from  former 
Greenville  and  Bond  county  residents  oc- 
cupied several  pages  of  the  paper. 


eceiving  Winslow,  Belle 

her,  Mary  McKay 

lin  of  the  Globe  and  Mrs.  A.  Lincoln 
Bowles  of  the  Transcript. 


For  Sale 

Com  ttoarl  printing  press,  capacity  i  4,000 
copies  per  hour  up  to  surtern  pages,  and  12.000 
per  kour  op  to  thirty-ewe  pages.  Type  page 
223*5  inches  long.  JJ-iricli  and  l7Jvwcb  rolls 
used.  Sheet*  cut  23  M  inches  long-  Equipped 
with  J5  H.  P-  raetor  and  Cutter- flarnrner  con- 
troller.  Address  W.  G.  Chandler.  1007  Union 
National  Bank  building.  Cleveland.  Ohio. 

For  Sale 

Ccsi  SetniRottry  flat  bed  rrrla  Win  print 
from  *  to  14  pages  direct  from  forms  at  apeed 
of  4.000.  Machine  bought  new  tn  1912.  If 
'.ought  today  o'Mftt  would  coal  S2S.OO0.  Prese 
•mrVle  with  motor,  belts,  shaft  in  g.chnses. 


HI  Board  Law  Starts 

Boston —Elimination    of  advertising 
billboards  from  along  highways  in  ter- 
ritory nf  "unusual  scenic  beauty."  and 
Ri-neral  itrirt  regulation  and  restrictions 
rtTAIfe-Tfce.  Buffalo  Evening  News  Ol  outdoor  »<lvertising,  are  provided  in 
,  l.-.a.rv  1  began  the  taking,  editing  the  rules  laid  down  by  the  dms,on  of 

highways  of  the  Massachusetts  State 
Dcpattmcnt  of  Public  Works.  The 
rules  ate  made  under  authority  veiled 
in  the  department  by  a  statute  of  1920 


For  Sale 

1000  Cut  Glass  sugar  and  cream  ecu  at  a  bar- 
gain.  Fine  for  premiums.  Write  (or  price  on 
all  or  part  CONDOM  CLASS  CO..  Toledo. 
Ohio. 


i  [<  To 


POWERS 

Opem  24  Hour*  oat  of  24 
Thm  Fattest  EngraOmrt  on 


Powers  Photo  Engraving  Co. 

1M  Nassau  » 

Warer  York  < 


and  presentation  of  a  weekly  motion  pic- 
ture news  film,  presenting  Buffalo  and 
Western  New  York  events.  A  camera- 
man and  the  editorial  staff  of  the  News 
will  work  jointly  in  obtaining  topics  for 
the  weekly.  The  nlm  will  be  shown  in 
the  Shea  theatres  in  Buffalo  each  week 
"The  Power  of  the  Newspaper"  is  the 
title  of  a  semi-monthly  broadside  issued 


and  became  effective  throughout  the 
Commonwealth  with  the  new  year 
Regulatory  measures  of  the  rules  pro- 
hibit the  construction  of  any  outdoor 
advertising  "within  the  bounds  of  any 
highway,  nor  on  any  locatiun  within  300 


by  Knill-Burke  Inc  .  newspaper  repre-  ^  nf' 3m  ^  fUyKrinlT,d. 
senlaUVtt,  Number  1  of  which  has  just   S(a)(.  or  puhlic  building" 


ientatives, 

appaattd.  Articles  by  the  Blackman 
Company  and  the  Federal  Advertising 
\gency  flank  a  rive-column  argument, 
ably  presented,  for  the  daily  newspaper 
as  the  key  to  unlock  the  door  to  the  con- 
sumer closed  by  the  recent  depression. 


The  name,  of  the 
of  all  the  daily  newspapers  in 
United  States  will  eppear  in  EDITOR  A. 
PUBLISHER  INTERNATIONAL  YEAR 
BOOK— out  January  22. 


NEWSPRINT 


Publishers  by  placing  their  or- 
ders with  us  can  rest  assured  of 
satisfaction  in  quality,  shipments 
as  promised  at  prices  that  war- 
rant our  being  favored  with  the 


Before  contracting  ASK 

J. &  J,  SCOTT.  Ltd. 

Pulp  4k  Paper 

33  W.  42nd  ST. 

Phone   VaiOerwIlt  1*57 


For  Prompt  Service 

TYPE 
Printers' Supplies 
Machinery 


Selling  Houses  < 
"American  Type  the  Bait  m  An,  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

burton  Pnrebijrgh        KalUMU  Crry 

New  York        ClcveW  Denver 


Aataaas  St-  Lou* 

Burfalo 


uiyiuzeo 


Spokane, 
-•inrugwa 

By  GUUljl 


Editor    &   Publisher   for   January    IS,  1921 


Announcements  Which  Tell  of  Better 
Positions  and  Better  Men 


SITUATIONS  WANTED 


A  WORD  la 


■rtleanieuita 

ah    with  < 


under  true 

■dee.  For 


HELP  WANTED 

f  ,     A   WORD   for   advortJaaaaaaU  suadae- 
thee   classification.     Cash   with  order. 


NEWS  OF  ASSOCIATIONS 
AND  CLUBS 


thoroughly  experienced  tn  big- 
rrul  and  uSsbvtreing  accounting  %rrk*  rms'lnm 
witb  New  York  City  daily.  Can  develop  good 
;Tn.tnr  mil  (usni&ft  imputative  .Laienissile  tu 
the  r.ler-l  cif  profit  ind  Ins*  per  litie.  Addtess 
H.  i  I   7W,  care  ol  bditiif  i  Publisher. 

Advartashaf  auad  Promotion  Manages- 

s:  ;irwnl  rntphitcd,  we-kg  ptotsaiti.aa  in 
mr-ibim  r.irc.1  city  oStno  a  bin  lututc.  Ex- 
cellent solicitor,  cuetciHrnleut  jn.l  copyldes- 
Larout  nun  basing  all  essential  ou  llUicalsOtlt 
covering  lutrixn,  lucal,  advice  and  pfucntition 
.iritattmrms.  l^ong  cspct  tctice.  test  reter- 
race*.    Baa  C  7J6.  care  Editor  &  Publisher. 

Wanted 

The  advertising  mao.get  ot  one  of  the  most 
prominent  arid  prusperout  afternoon  (tallies  in 
lb*   middle   weat   acskj  a  chance   lor  personal 

k    Thi  - 


Capable  rsasraesepee  People  Wanted 

Illinois  A.  It.  C.  daily  of  10,000  hai  opening 
for  circulation  manager  who  know*  the  game 
and  can  build  circulation:  clssaiied  ad.  mart' 
ager  with  mndern  ideal  and  who  can  solicit; 
copy  reader;  reporter  for  assignment  work; 
an.!  woman  to  head  accMl  new*  department. 
All  rnusl  be  experienced,  reliable  ar.il  of  g->oJ 
personality,  Give  espenencc  in  rirst  letter 
»ii  l  salary  expected  to  ttart  Address  in  can 
ndeiica_  C-7«.  tare  Editor  »  Publisher. 

Waritrf 

A  newspaper  nun  tu  establish  and  operate  a 
cUilt  ue.spapcr  m  a  live  and  growing  city.  An 
ltitrirvtrd 


R.  Woikmsn. 


•wntaMv 


uhili.  Thirty  sears  oM.  ™rrie,l  Record 
mmM*  for  itself.  Full}  QJWglHoad  lu  take  ovet 
.11  d  Mails  of  advertising  ar-d  merclunitilc  de- 
ns rteneuts  S»L»r>  $4,000.  Addtcs*  Uux  t  .'JB, 
t*rt  of  Editor  k  Publisher.  

Advarthlac  Muifv 

Now  connected  with  AM  of  the  lisest  dailies  in 
ih*  Northwest.  Seeks  simibr  poxiliun  in 
tattttta,  central  or  sAiithrrn  stair*.  Twelve 
.f..r»*  experience  hi  metropolitan  pspcrs. 
',.*..)  rernrd.  ABr  30;  mamrd-  Wife's  health 
.  rmand*  another  climate.  Ncrking  permanent 
U-»t*,n  rsnik      Box  t»5.r.  ||ul)U<jea,  Wash, 

Adv«  ti.mi  Maaager 

So  bet  lor ,  nom  employed  desires  change,  12 
years'  expcriei»r--„  J5  years  old,  married.  A-l 
'fferep.ee*  AilJrr,,  !»>«.  1-7)0.  care  Editor  & 
iMWaiher 


Otir  of  the  leading  and  oldest  special  agency 
rrprr»<-ritiag  only  nigh  class  daily  pipers  de,- 
»irr»  |o  rninve  iht?  servirrs  li  s  clran  cut  ex- 
(htt irnted  And  r*l.shle  trJtritnr .  In  retlyinf 
»Ul*  A«r.  riprrieiire,  tuUrr  «lesir*i|.  etx  , 
whicti  y.ill  he  ireAtcd  cnofidrutial,  Address 
Mux  f-74l.  csre  of  Kdilur  &  Pubii.htrr 


Ijvr  younc  matv— **pn  .enued  clissified  bu  Idtr. 
r  .ittli-e  d.rccl.M  i-t  tgf..cr.otiyn  ca«ip*i»ns  snd 
cUMi&nS  Sfslc*— ss  Avaikble  at  9tics.  Prt*re» 
omeMtion   «t,h   daily    pspee   «f   over  12,000 

AVi^r^W^er^g  5'"?^ 
St  .  threaten .  Illinois 


WANTED 

Circulation  Manager 
Advertising  Manager 

I'or  eveninu  paper  hi  u.rt-.tl 
mciropolitan  city.  Be  specific  in 
s'nin;  qualifications.  All  com* 
muntcations  in  strict  confidence. 
AtMftM  £.  D„  Box  C-7.U,  care 
Editor  &  Publisher. 


P.tkiLAND,  Ore— W.  S.  Kirknairick. 
Iiead  oi  tlie  Kirkiuirick  Advertising 
\gcncy,  -has  been  clecled  president  of 
the  Portland  Ad  Club.  Otlter  ofneerg 
chosen  are:  \icc-presidctiti,  George  L. 
Kauch  and  l.uther  R.  liailty  ,  sccretary- 
tre.nurer.  William  J.  Piepenbrinlc ;  di- 
rectors. William  J.  Ball,  William  C 
Culberson.  I  rank  P.  Tebbetts,  Wilson 
W  llro«n.  M.  k.  KIcppcr.  Ernest  M. 
Welch  and  John  J.  Lane.  The  club  is 
now  stimulating  interest  in  marine  af- 
fairs by  cunduLtms  a  contest  in  the 
buildup  oi  ship  models  by  school  chil- 
dren of  Oregon.  As  one  of  its  annual 
philanthropic,  activities,  the  club  has  ar- 
fjiigetj  a  Christmas  tree  for  the  inmates 
ill  the  Portland  Children's  Home. 

Drnttgii.—  Methods  used  in  attaining 
lite  results  accomplished  through  many 
of  the  greatest  national  and  local  adver- 
tising campaigns  will  be  told  and  dis- 
cussed during  the  1921  advertising  course 
of  the  Adcraft  Club  of  the  Hoard  of 
Commerce,  according  to  the  prospectus 
now  being  prepared.  Successful  "big 
business"  sales  managers  and  advertising 
experts  of  Detroit  and  other  cities,  in- 
cluding several  who  have  pioneered  in 
ihe  national  * 


$40,000  Cash 

for  first  payment  on  a  daily 
newspaper  property.  Northern 
and  western  locations  preferred. 
Proposition  V.  L_ 

Charle*  M.  Palmer 

A»a).,  N.  Y. 


THOROUGHLY  POSTED 

Dwring  our  10  years  of  experience  si 
broker,,  we  have  become  perhaps,  heat 
known  through  Ihe  losportul  trainers 
and  consoltdaliona  oi  daily  atewepar-ere 
we  have  effected. 

While  ipecialiirtlg  In  lite  DAILY  held, 
we  ate  also  eoualle  informed  r>n  WEEKLY 
|  TRADE   and   CLASS  Jour- 


HARWELL  6  CANNON 


Tin 


Now  York 


WWi  portion  tin  newspaper.  Experienced  >n 
awrtioua  ami  comic  cartooning  tan  «ivr  ti.nd 
reference.  My  sasnpie*  do  my  talk.ns  Hnd  *:t 
furatshetl  on  request.  Addrew  C..JJ,  care 
Ldrtoe  A  PubhsWr, 


1'p  tou  need  n  m&n  of  my  qnsUlkatiMis* 
1  sm'  27t  have  Iwen  m  the  Rime  iW  years  and 
*5»  now  city  MM  telegraph  editar  in  town  of 
JO.OOO.    Box  U-7J?.  care  Editor  A  Publ-sher. 

t4lt«rUi  Writer.  P»rmcrwf>W,  Ejucuthr* 

Wilis  connection  with  Urtte  p«i>er.  KmSI  or 
West.  Strong  ri»f»*re*icr«.  AiUlreKS  Box  C-TJl, 
r»rr  of  Editor  *  "" 


BUSINESS  OPPORTUNITIES 

q^.     A  WORD 
Foe  Saie 

Evening  daify  and  jub  office  in  Illinois  city  of 
fi.ilM);   rirctjl.ttion   over    l.ilHI;    Vtlv  business. 

$Jg,60»-" 


Psibbahen 

Chance  for  publishers  of  paper  or 


aciiine 


Maewgmg  Editor, 
hag  EaUtea- 


your  rornTHisilian  art  vtp  free  _. 
f  yon  have  a  lew  thousand  to  invest  in  food 
lohnson. 


pUfat 

2*4  W 


fixttieul.il 

St..  New 


York  Cttj. 


Have  k«d  fuurteen  year*'  puctjest  etperienri 
xtd  can  fill  eilhe?  owe  ot  abose  posilmns  to 
•uit  hat  taste.  Abb  little  over  .dirty  years, 
hjse  wife  and  In  kiddies;  know  iiafne  from 
A  to  Z  and  seek  ,mmt<ii..t*  engag*!^!!  U 
n,*  neavs-xsiper  susp^ndH-  Wire 
^cTiUrSwSaUry.  etc  Adverluer,  1OT  ' 
rii--r,  F.mt.  M»rhicxn- 


rngHgfaB»es.t  u 


Trawied  and  expe 


enced  all 


nnd  newspaper 


nun  reeks  general  management  of  "lie*"  small 
n,\  duly.  Understands  modern  methwls  of 
»4xe*tismg,  ci-ml»tion  .»nd  all  drpartsnenta  of 
nr.K^per  nvjktng-  FUcellrnt  t ceurd— highest 
'^iefencfw  .Vddrr^R  Box  t -7J4.  care  Editor  A 
P  Misher 


Y-vang  man  seeks  connection  with  small  town 
-Ir-lv  =>r  weekly  a-  reporter,  with  opporlunity 
•jl'imalely  to  »cquire  a  financial  interest  tn  the 
psper.      Harry    MiBer.    2252    Haddon  a\»e., 

fhicato.  rn. 

YOSOWI  MaS* 

-*  years  old.  single,  w.,nts  to  connect  with 
'--re  dairy  newspaper  tn  city  of  25.0O0  I  bare 
*  rears*  kdeerttsing  surncr  rxpg?riei-ee  hnt 
wut  t«  locate  in  a  -mall  city  with  npportunitiea 
H  gr<>w.  I  want  to  tale  care  of  your  local 
J  -"fUatene  br  developiog  greater  service  tn  the 
writing  of  copy  xn<]  plannixig  of  campaigns. 
Pf*frr  location  within  JO0  r"ile*  of  New  Vork 
City.   Bq»  C.73o,  care  of  Editor  A  ~ 

and  Dawh  M» 


Wjtj  y eats' 
I'til-liihed  in 

V-v  rt, 

P.lhlix1<f 


i^tH-rience.  w.nta  po.ftinn  on  mi»rT 


Trwtt.oi lhy  Rivea let 

Vo  l-r.gsjlar  hancta^  ■ 


.  u„*<>,    s,jt,v,i.u, 11117  unrraiu.iE, 

IS  unmarried,  hnstser,  fine  record,  wants  pec 
"r^^  pjace  ottiefcty.    Address  Host  185,  Jack- 


llt.»a» 

Half  Cash,  will  buy  established  weekly  in 
S.-mlte-n  California.  19KI  receipts  $*.40a. 
Expenses  IJ.2S0.  Xrt  pmnts  IP, 1 50  Future 
pr.isnrcts  rscrlUmt.  J,  B  Shale.  I0J  Park 
Ave-.  New  Yoik  City. 


N'nv  I.om«,n,  Conn.  Theodore  Bo- 
denwein.  the  publisher  of  The  Day,  was 
I  --i  '"  1  •  •  mpf  ••  al  a  dinner 
at  ihe  Mohican  Hotel,  Dec.  29.  Covers 
were  laid  for  about  fifty.  The  dinner 
was  a  get-together  of  the  various  depart- 
ments of  The  Day,  The  employees 
showed  their  good  will  and  esteem  for 
their  employer  by  presenting  him  with 
a  handsome  and  expensive  traveling  bag 
and  automobile  kit.  Every  employee  had 
earlier  been  given  a  Christmas  bonus 
equivalent  to  a  week's  pay.  Mr.  Boden- 
wein  reviewed  the  history  of  The  Day 
and  declared  that  its  suerets  and  the 
high  standard  it  had  attained  was  due 
to  the  eo-opetation  of  his  employees. 
Talent  from  among  ihe  employees  en- 
tertained with  vocal  and  instrumental 
music  and  other  forms  of  entertainment. 
Favors  and  gifts  of  a  humorous  nature 
were  distributed  from  a  Christmas  tree, 
luch  amusement  and  mcrri- 


iluring  the  course. 

Ci-n-Ei  and.— The  Cleveland  Ad  Club 
entertained  U)0  newsboys  during  the  hol- 
iday season  at  Hotel  Sutler.  There  was 
a  lunch  with  real  pie,  an  orchestra,  and 
artists  from  Keith's  Theater.  The  finale 
was  the  distribution  of  bags  containing 
caps,  stockingi  and  candy  for  the  boys. 
All  »ere  donation,  from  Ad  Club  mem- 
bers. 

BtinccroiT,  Conn  —Local  newspaper 
men,  musicians  and  actors  have  formed 
an  organ  i ration  known  as  "The  Her- 
mits." There  are  already  about  200 
members  and  many  of  the  offices  have 
l>een  filled  by  newspaper  men.  William 
I*..  Burton,  former  citv  editor  of  the 
Telegram,  who  resigned  to  take  up  the 
practice  of  law.  has  been  a  prime  mover 
in  the  association  The  Heunits  are 
amassing  a  large  fund  for  tile  city's  poor, 
as  their  first  public  effort. 

St.  Paul — The  advertising  committee 
appointed  by  the  Minnesota  and  North- 
ern Minnesota  Editorial  Associations 
have  held  profitable  meetings  with  the 
St.  Paul  Association  of  Public  and  Busi- 
ness Affairs,  the  Minneapolis  Civic  and 
Commerce  Association  and  the  Duluth 
Chamber  of  Commerce,  The  committee 
will  make  a  reiwrt  at  the  February  meet- 
ing of  the  Minnesota  Editorial  Asso- 
ciation here. 

Washington,  D.  C— The  Better  Bosi- 
ne-s  Bureau  of  Washington  has  elected 
the  following  trustees:  R.  B.  H.  Lyon, 
chairman:  E  H.  Droop.  H  H.  Levi. 
Chester  Warrington.  Stanley  Lansburgh, 
George  B  Osternuyer,  Isaac  Behrend, 
Herbert  T.  Shannon.  L  L,  <K>!dhcim,  Jos. 
V  Berherirh.  Harry  W.  Habit,  Jos.  D. 
Kaufman.  Sydney  W.  Strauss.  H.  J. 
Rich. 

Fscanab.s,  Mich. — The  Escanaba  Press 
Club  is  S|Mrttsoring  an  effort  to  organise 
the  newspaper  workers  of  the  Upper 
Peninsula  of  Michigan  through  a  din- 
ner now  being  arranged.  Hal  Rammel. 
ol  the  Morning  Press,  heads  the  Esca- 
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naha  urganiration,  with  Will  Doyle,  of 
the  Daily  Mirror,  as  vice-president,  and 
J.  Herbert  Kelly,  of  the  Morning  Press, 
secretary-treasurer. 

Demon,  Mich.— About  30  veteran  De- 
troit advertising  men  lendeted  a  dinner 
in  honor  of  Henry  T.  Ewald.  recently 
in  the  Advertisers'  Bureau.  Use  occasion 
being  the  15th  anniversary  of  the  De- 
troit Adcraft  Club,  of  which  Mr.  Ewald 
sva^  founder 

Employees  of  the  Advertising  Gub  of 
-New  York  were  gladdened  during  the  hol- 
idays when  a  fund  uf  $4,200  was  distrib- 
uted among  them  as  a  gift  from  the  club 
members  in  appreciation  of  the  services 
which  they  had  received  during  the  past 
year. 

Sr  Pa vi  —  The  Town  Criers'  Club 
had  a  Christmas  frolic  m  the  principal 
hotel  ot  the  town.  Every  member  and 
guesi  received  a  stocking  filled  with 
small  gifts  and  souvenirs  and  other  gifts 
donated  by  firms  represented  in  the  club 
were  drawn  by  lot.  The  entertaimucnt 
included  a  turkey  dinner  and  dance. 

DaVJfVKX- — More  than  200  persons,  in- 
cluding Denver  newspaper  men,  their 
families  and  friends,  attended  the  annual 
Christmas  tree  party  of  the  Denver 
Press  Club  Christmas  Eve.  Seventy-five 
children  received  Christmas  presents 
from  the  club  Santa  Claus.  Attorney 
James  W.  Kelly,  ex-president  of  the 
club,  presided  as  chairman  of  the  cele- 
bration. The  party  was  followed  by  a 
dance  after  the  illumination  of  a  huge 
Christmas  tree. 


An  adverliaomOBt  in  EDITOR  £ 
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AUTO  SALES  METHODS  IN  1921 


(C~enti*air«  frrm  parr  6) 


These  will  take  the  place  of  nlder  con- 
cerns that  may  curtail  advertising. 

However,  when  you  acid  them  all  up 
with  what  is  on  the  market  it  makes  a 
big  total.  And  even  though  there  has 
been  a  season  of  non-buying  there  have 
been  but  two  motor  concerns,  one  a 
car  and  the  oiher  a  truck,  that  the  writer 
knows  of  that  have  had  financial  diffi- 
culties.   These  arc  being  ironed  out. 

Therefore,  when  tile  buying  season 
begins,  which  will  be  early  Spring  be- 
cause we  have  not  had  any  great  Winter, 
and  may  not  have,  the  big  men  will  be 
more  cheerful.  The  propaganda  of  say- 
ing the  business  was  sho*.  to  pieces  will 
be  dissipated.  When  the  cars  get  going 
the  tires  will  begin  to  sell.  And  the 
tire  men  will  come  back  again  with  copy. 

The  papers  are  not  overloading  their 
columns  now— outside  of  show  time — 
with  publicity.  This  is  a  saving  in  space 
and  costs.  But  tl>e  newspapers  will  not 
get  their  share  of  the  advertising  by 
merely  waiting  to  have  it  roll  in  to  them. 

As  the  dealers  have  got  to  sell  cart 
the  newspapers  will  have  to  sell  their 
product  to  the  dealers  and  the  adver- 
tising managers  ami  the  agencies.  .Some 
ot  the  advertising  managers,  where  they 
have  used  four  papers  in  a  city,  may  cut 
down  to  three  and  three  to  two.  so  they 
will  have  to  be  convinced  about  the 
mediums,  for  the  day  passed  long  ago 
that  copy  went  to  the  paper  that  printed 
big  stories  of  the  boss,  with  his  picture. 

News  is  what  the  people  want  to  read; 
and  the  papers  that  nuke  a  real  effort 
along  that  line  will  come  into  their  own. 
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NEW  YORK 
EVENING 
OURNAL 

has  the  largest 
circulation  of 
any  daily  news- 
paper in  Amer- 
ica 
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.       POPULATION  m.0— 

PA.    I  id*-**  Wr,  .mi  lib**  rcodv 


'You'd  lake  to  live  in  York" 


The  York 


Tori",  c 


Dispntcl. 


Orlrnil   Free  Prew—  r    W.  rW|iovt,   E.  i. 

Walaon.  (Hi.  Motae. 
IMruit  Newa — IMil-.r  rUlcnuausn. 
L>un'a   Intcrnatv.inaJ    Kevlew    (New    York)  — 

Edward  N.  Vote. 
Hudson    (N.    1.)    Dispatch -Frank  Calland. 

Enk  Miller. 

il.ld.Iln  In!  ]  {  RrTuMieara—  E.  C,  Van  Loan. 
lmtinn»t>oli>,  Nr»»- William  llerachell. 
The  Jatun   Arl.rrliaer    (New  York)  -Wilfrid 
rleuher. 

Jersev  City  Journal — D.  J,  Smart. 

j.o«  Anfefc.  Esprrw— l-^rdrric  ^Waini«r. 

Mc-tnr  Arc — William  Martin. 
Motor    Tra.Ua  Publilliuig 
Porter 

Tke      Molor  (London) 
Brvrridre 

Marctir«l»r    (Knr.l    Guardian  Commercial — 
Williams. 

Montreal  Daily  Star — A.  C.  Morton. 
National  Farn  Power— I.  Lewi.  PrarcT. 
New  Haven  Heii.ter—  Frank  L  K 
Newark  <N.  /  >  Call— J.  Kennedy 
Newark  <N,  J.)  W|n.  _ 
New    H.Tcarfla-    (N.    Y.)    Standard -  T.  W. 
Gtcen.lett. 

New  York  American— F.mil  J.  Steinkenaar, 

New  Yorker  Herr.ld— rharles  Powell. 

New  York  Ermine  Jm.rr.al— Dayidxvn  Brown, 

F   F.  Tranford.  Charles  F.  Hammond. 
New  York  F.vrnin.  Ma>1— John  C.  Wetmore. 
New  York  F.ven:njt  Post- -Harry  Brown. 
New  York  Sim    Broton  C.  Brown. 
Sew  York  E.enine.  World— J   F,  Pool. 
New  York  N-w.  Service— n».id  Rob, 
Philadelnlm   North    Annir»- (1.  W. 

Phibdrlpliia  1-ut.lte  Ledirr— John  C.  Campbell, 

Wi  R  Butler. 
Pt.ila.lcll.tiia  Record  -H.  r..  Prrk. 

Pitt.htirrh  <la»rit»-T.mrr. — K.  K.  Grenade. 
Portland  (l-rnonrar.— (Tinrlea  Younff. 
Rochctcr  Herald — D.  H.  C.airie. 
St    l.oui*  tilobe  Democrat — Steetticn  F.  Need- 
hain 

St.  Louis  Prwt  DiipatcK— Stuart  M.  Chambers, 
C.  O.  Luiilnia.  P.  t_  llairegoei. 

Syracsna  Journal    llnwanl  .1  Wright. 

Frank    Seaman    Co.,    Inc.     «  hlCifol 
Salisbury 

Vanity  Fair— Louis  A.  Herblin. 

Wash,nr>on  Po.t-"S,-  f, 

White    Plain.    (N.  V.) 
Tuller. 

Witkctwirte  Record— Grey  Moorr 
Autonsobile    Trade    Journal    (PhilaiSrlpai.)  - 

T.  F   Cnlltl..       .     .         .  „ 
Atito     Maniitaclurera'     Journal  -Robert  S. 
Kennedy 


SPHINX  TALKS  FOREIGN  TRADE 


Proper  Oed.t  Rrl.liom  N**dwd  to  Sail 

Good.  Abroad.  McHuf  h  Ooel.ro. 

International  alTairs  were  the  main 
topic  at  the  Sphinx  Club  dinner  at  the 
Waldorf-Astoria.  New  York,  on  Janu- 
ary 11.  John  Me/Hugh,  vice-president 
of  the  Mechanics  &  Metals  Bank  of 
Manhattan ;  Alexander  Konta,  who  has 
just  returned  from  a  trip  to  Europe; 
Or.  John  H.  Finley,  who  joins  the  New 
York  Times  staff  today,  and  William 
ft  Rankin,  the  Chicago  advertising 
agent,  were  ll«  speakers 

Mr.  Mr  Hitch  declared  that  interna- 
tional credit  must  he  utilized  to  the  full- 
est extent  and  under  the  wisest  possible 
direction  during  the  coming  year  to 
suppnrt  ami  develop  the  foreign  trade 
of  the  Inited  States  He  said  that  the 
irony  of  the  existing  business  situation 
i»  that,  although  American  factories  and 
mills  are  shortening  their  hours  of  work 
and  although  prices  have  dropped  25 
per  cent  in  a  few  months,  the  outside 
w-  Tld  would  willingly  take  all  the  goods 
the  Cnitcd  States  could  spare  and  that 
I'jirope  is  calling  urgently  for  goods  and 
aid. 

Mr  Rankin  told  of  the  coming  visit 
of  Chicago  advertising  men  to  the 
Sphinx  Guli  as  dinner  guest.  He  also 
referred  to  the  foreign  trade  situation 
and  urged  upon  advertising  men  the 
necessity  of  a  world-wide  viewpoint. 


American  Machinist— Fred  II.  Colvin. 
N.  W  Aver  &  Son  trniUd:lpbui-Edw 
PowelL 

miliwinre     American—  Klmrt     D.     Free.  C 

ITclrbcr  Ikonnockcr. 
ltallimorr  Newa-  Jei.ieae  J.  Reese. 
Ball  c.re  Sun    \\.  S    Albert.  I  ha  ilea 

Herbert  L  C.rptater. 
dayonne  (N.  J.>—  Evening  New.. 
S.  C.  Brck.itli.  Special   VarncT  (New  ^ 

M  SeirTrr 
llo.h.n  r il^.lir —  F.  T,  Sullivan. 
Ik.ion  Herald    E.  W.  Preu.m. 
Ikituti  Herald  &  Traveler    John  Dempsey. 
Boston      Post-  Howard      Reynolds,      J.  J. 

McNamara. 
Bo.tnn  Tr»o.rri|it— C.  F.  Marden- 
!■■-  .1,  ■-  .i  .  J  ..i     H.  '  -r  I  N     1!    I  airell 
Hroriklyn  (  iti^en     W.  I-  Scbelip. 
ll-ouklyn  L.sle    (  h rater  Fox,  R.  W.  Sykes,  Jr. 
Chicago  Daily  Journal— A.  F.  Loreniea. 
(hicaRo  Evenrng  Post — Walter  A.  Btrminaham. 
Chicane  Herald-Examiner— 1„  M.  j" 


The  Detroit  News, 
SUNDAY  EDITION, 
has  85%  of  its  circulation 
concentrated  where  it 
has  the  most  effect  in 
getting  advertising  re- 
sults— the  local  trading 


OF  THE  SHAFFER  GROUP 

Thr  tanii.villf  Herald  led  the  other 
larui.ville  morning  new.paper  la 
lr.nl  di.Hay  ailverti.inf  li»  the  tint 
ten  month,  ci  ILT)  by  I71.refl  agale 
linn, 

THE 
LOUISVILLE 
HERALD 

Kantucky'a  Cre«tMt  Nwi,mp<r. 


Mr.  Kant*  predicted  that  the  begin- 
ning of  the  new  admim.tration  would 
see  an  improvement  in  American  foreign 
trade. 

Dr.  Fmley's  talk  was  on  'Truth  in 
Advertising"  and  was  of  an  i 
character. 


W.  Ue 


Evervitiy  Engineering  Magafine  (New  Y'ork) — 

Victor  Page. 
Soentific    American    (New    York)— Allan  C. 

Hoffman. 
Women".  Wear  — loe  Bcrn.t-in. 

"""Howard'.:  thn/H'THa-S  F"h'r' 


Houx  Bay.  Maasa  News- Herald 

MtviA,  Tex  — E.  P.  Houx,  well  known 
newspajvr  man  of  Mexia.  who  retired 
from  tl»c  newspaper  field  several  years 
ago.  has  purchased  the  interest  of  R.  E. 
Hutchingsrin  in  the  News-Herald,  an 
afternoon  daily,  and  the  firm  name  has 
been  changed  to  the  News  Publishing 
Company.  The  owner,  now  are  DeWitt 
lauob  and  E.  P.  Honx.  Mr.  Houx  wit 
RasCOgga  editor. 


Thm  Standard  of  influence 

Discrimlaating  reader,  and  advemaer. 
know    that  f»«-niti«ia^^.Te 
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Wallace  G.  Breajke. 
Brunswick   Bolldmg.   New  York 
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Million 
Dollar 
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The  World'. 


Circulation 


International 
Feature  Service,  Inc. 

New  York 


N.w  P.  M   Papar  lor  I 

<»»  Trleeraf*  It  Eailoa  ft  Ptiaumu) 

Drntorr,  Mirh.,  Jan.  12.— I 
Mich.,  will  have  a  new  daily  af 
newspaper,  the  Capitol-N'cws,  Iscgimiing 
April  1.  according  to  announcement  made 
here  tuday  by  Arthur  L.  Francis,  pub- 
lisher of  the  Portland  Observer,  who 
will  be  business  manager  of  the  new 
enterprise.  Edward  M.  Lucas,  former 
managing  editor  of  the  Grand  Kapids 
Herald,  will  be  editor.  Articles  of  in- 
corporation will  he  tiled  next  week.  Mr. 
l.ueas  says  the  paper  will  be  owned 
exclusively  hy  lousing  people.  It  has 
already   hern   assured   the   sup|K>rt  of 


Millar  to  Maat  Sports  Editor. 

Ammny.— Governor  Miller  will  short- 
ly announce  the  dale  for  a  meeting  with 
sporting  editor,  of  this  State  to  talk 
over  a  comprehensive  legislative  pro- 
gram for  sporls  control  which  he  has  in 
mind.  Boxing,  haiehall,  racing  and  oth- 
er sport!  will  he  included  in  the  pro- 
posed legislation. 
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Editor    &    Publisher    for    January    IS,  1921 


"OHIO 

is  a  state  where  advertisers,  using 
Ohio  newspapers  can  get  their  mes- 
sage in  the  homes  of  responsive 
buyers  in  the  shortest  time. 

As  a  center  of  merchandising  distribution,  in  relative  proportion  to 
area-population-resources,  there  is  no  doubt  that  it  is  Ohio  First  of 
all  her  sister  states — with 

Over  13,000  total  railway  trackage. 

5,759,394  people  (1920  census). 

Over  200,000  farm  owners. 

Over  15,000  industrial  plants  em- 
ploying over  500,000  workers  who 
earn  ov  er  $250,000,000  per  year.  Con- 
centrate your  sales  effort  in  Ohio 
newspapers  with  vigor  and  you'll 
find  that  Ohio  is 

FIRST" 
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Editor   &   Publisher  for   January   IS,  1921 


Regarding  Adyertign^Rates 

A    Statement    of    Extraordinary  'Interest    and    Importance    to    Advertisers    and  Publishers 


In  many  ways  it  teems  to  be 
unfortunate  for  those 


particularly  unfortunate 


to  gO 


„_j  people  seem  to  for- 
get that  long  before  soda-crackers 
were  wrapped  in  gaudily  colored 
boxes  and  sold  for  many  limes  old- 
time  bulk-goods  prices,  our  news- 
paper* and  periodicals  existed  in 
fairly  prosperous  condition. 

There  are  those  who  seem  to  for- 
get, or  probably  hare  not  thought 
deeply  enough  to  realise,  that  what 
is  nowadays  known  as  adver- 
tising is  the  greatest  selling  force 
in  modern  business  and  that  with- 
out it  many  a  present-day  enor- 
mous enterprise  would  rapidly  go 
to  smash. 

It  is  unfortunate  that  certain 
advertisers  and  advertising  agen- 
cies cannot  get  a  clear  idea  of 
conditions  owing  to  the  ever- 
impeded  view  they  get  of  rates. 
What  a  thing  costs  seems  to  them 
nuch  more  important  than  the  re- 


sult* it  produces.  They  are  using 
the    wrong   end    of  the 


Ing  the  advertising  world  some  data 
retarding  The  New  York  Globe: 
labor  com  (Yrsr  1914)... 
"      "    (Year  19201.. . 

Gross  operating  < 
Ing  The  Globe: 

Year  1*14   »l  '.  aO.OOU.OO 

"  1920  


opera 

glasses,  as' it  were. 

Competition  may  he  depended 
upon  to  make  for  fair  prices.  Until 
advertising  rales  are  much  higher 
than  they  are.  no  advertiser  need 
worry  regarding  his  ability  to  use 
spare  to  a  profit,  if  he  uses  it  in- 
telligently for  an  article  for  which 
a  genrrai  demand  can  !*•  created 
at  a  fair  price. 

Advertising  rates  are  bound  to 
swing  to  lower  levels  as  the  price 
of  print  paper  and  other  high  pro- 
duction costs  gn  down.  These 
costs  are  to-day  higher  than  at 
any  previous  time  and  the  peak 
of  high  prices  with  the  publisher 
will  not  have  been  passed  until 
the  second  quarter  1921. 

Advertising  rates  were  about 
the  last  item  in  the  cost  of  na- 
tional distribution  to  go  up.  At 
a  time  when  manufacturers  sold 
only  "at  price  current  at  time  of 
delivery-'  publishers  were  blindly 
telling  at  firm  prices  a  whole 
year  in  advance. 

Under  such  conditions  it  took 
the  average  publisher  a  full  year 
to  increase  his  rates,  and  it  will 
take  him  about  a  full  year  after 
the  peak  of  expense  is  passed  be- 
fore he  can  get  them  down  after 
equalising  his  own  higher  costs 
of  manufacture. 

We  hsve  been  asked  for  facts  re- 
g  the  cost  of  advertising  and 
enge  to  publishers  was  recently 
to  justify  the  necessity  for 
I  take  pleasure  In  glv- 


680  000  00 


Leu  increased  circulation  rev- 
enue represented  in  spin*, 
from  I  to  )  ernti  the  copy  • 
Increase  to  be  offset  by  adver- 

liwns  earning*   ■  ■ 

On  the  volume  of  advertising 
(4^000,000  tines)  carried  in  1914,  this 
would  hare  meant  an  Increase  of 
about  §0  cents  a  line  In  net  cost  of 
manufacturing  a  line  of  advertising. 

Thanks  to  forced  economies  In 
production  and  an  increased  volume 
•  of  advertising,  we  hsve  been  able  to 
hold  down  the  Increase  In  the  net  ad- 
vertising rate  earned  to  T  cents  a  line, 
an  Increase  of  only  MVS  per  cent 
over  1914. 

Translated  Into  other  figures,  the 
situation  with  us  has  been  like  thlsi 

-      -     »  ('Year  1921)...  1.500.00000 


oa  pries  of  contract  loonafe  for 
first  Qx.ar.er  1921. 

In  answer  to  those  Inclined  to 
suspect  that  our  publishers  are  prof- 
iteering in  selling  their  newspapers 
at  three  cents  pee  copy  and  their  ad- 
vertising on  higher  levels,  let  me  give 
these  comparisons: 

In  October,  1914.  with  the  news- 
paper selling  at  one  cent  per  copy  anil 
print  paper  at  equivalent  of  present 
F.  ().  B.  mill  prices,  $29  the  ton: 


Paper  bill 


SHDfln 
>i  ooo 

$3,1)110  E 
In  Octotter,  1920.  with  the  news- 
paper selling  at  three  cents  per  copy 
and  print  paper  *1M  per  ton.  F.  O.  B 
mill: 

,  b  it   $107,000 

uyooo 


$14,000  l„. 

In  otlier  words,  the  price  of  print 
paper  has  advanced  faster  than  our 
newspapers  have  been  sble  to  advance 
the  price  tn  the  reader. 

We  are  actually  losing  more  money 
telling  newspapers  at  three  cents  to- 
day than  when  we  sold  them  at  one 
cent  in  1914. 

Pay  roll  expense  lias  Increased  from 
$12,000  in  1914  to  over  fZS.000  a  week 
In  1920.  Here  are  some  of  the  de- 
tails showing  mantlOy  totals: 

1914  1920 

Editorial  $13,500  $33,400 

Grculation   17.100  36J0O 

Coropoiiuon   7.600  19.600 

Press  Room.   3  800  9.900 

Cieneral   9.300  16.800 

For  the  Information  of  those  ad- 
vertisers who  think  that  they  ore  the 
only  people  In  business  who  base 
their  prices  on  cost  of  manufacture 
and  selling,  plus  a  reasonable  profit,  I 
will  present  some  further  data. 

The  New  York  Globe  bases  Its  rate 
on  exact  cost  plus  a  reasonable  profit, 
but  during  the  past  three  years,  with 


i  been  able  to  operate  on  a  fixed 
long  enough  to  realise  the  reason- 
....  profit  part  of  the  business. 

During  1W0  we  will  net  lets  than  S 
per  cent  on  our 
less  than  that  on  i 
laatlon  of  the  . 

I  figure  the  cost  of  a  line  of  adver- 
tising as  gross  expense  lets  circulation 
receipts,  divided  by  line*  of  adver- 
tising. 

By  this  rule  the  approximate  cost 
of  a  line  of  advertising,  based  on 
present  costs,  figures  this  way: 

$3,200,000 


erapta  

Divided  by  11.000.000  lines 

equals  coat  27  H  cents  a  line 

Our  present  minimum  contract  rate 
nets  us  ».1»  cents  per  line  or  lost 
about  10  per  cent,  over  cost,  but  our 
setual  net  rale  earned  for  the  year  will 
only  figure  the  narrowest  possible 
margin  above  the  approximate  cost 
of  S74  cents,  as  above. 

This  discrepancy  Is  accounted  for 
in  this  way.  The  present  rate  of 
29.10  cents  has  only  been  in  opera- 
tion fur  the  lost  quarter  of  1920  on 
new  business  and  on  those  contracts 
which  permitted  adjustment  Like- 
wise, the  rate  in  force  up  to  October 
1.  1920.  was  still  a  shade  lnwer. 

In  estimating  costs  for  1921  we 
face  a  pmhahlr  Increase  of  $280,000 
more  for  paper  and  JirsMiOO  more  for 
labor  than  in  1920.  a  total  of  J31W.O00. 
which  divided  bv  H.ooO.onn  figures  an 
Increased  cost  of  4.1  cents  a  line. 

In  order  to  l>e  reasonably  safe  we 
have  Increased  our  gro«  rate  S  cents 
a  line  from  .lonuary  I.  1921.  which 
when  discounted  for  full  copy  and 
less  agent's  commission  nets  about  8Ri 
cents  a  line,  or  more  than  H  cent  less 
than  the  ex|>ected  increase  In  costs. 

I  sincerely  Mlevc  that  the  esti- 
mated increased  costs  provided  for  In 
our  advance  of  Januarj  1  will  sub- 
side  during  the  second  quarter,  and 
that  we.  in  accordnnre  with  our 
franklv  announced  policy,  wilt  gradu- 
al^ reduce  our  rates  in  accordance 
with  lowering  price  of  print  paper 
and  labor. 

As  a  further  evidence  of  our  en- 
tire good  faith  in  the  matter,  we  gave 
all  advertisers  of  record  and  all  ad- 
vertising agents  opportunity  to  close 
firm  contracts  for  1921  at  the  price 
establishes)  for  the  fourth  quarter  of 
1920  If  made  by  Oecemhcr  II.  1920. 

This  process  has  nhvintcd  tin-  neces- 
sity for  increases  In  their  cases  and 
has  been  cordially  respondrd  to  by 
them. 

It  is  to  be  regretted  that  adver- 
tisers as  a  bndv  should  not  tnke  a 
more  sincere  Interest  in  working  to 
help  make  advertising  more  produc- 
tive of  results  than  In  centring  their 
fire  on  rates. 

Standard  advertised  goods  are  gen- 
erally conceded  to  be  better  goods 
than  unbranded  articles  whose  man- 
ufacturers are  ashamed  of  their  off- 
spring, as  It  were. 

Instead  of  limiting  the  scope  of  the 
publisher  In  his  effort  toward  mak- 
ing a  heller  and  more  responsive 
medium,  the  talk  about  reducine.  ex- 
penses by  firing  editors,  euttlns  rff 
circulation,  etc.,  etc,  Indulged  in  by 


Tlie  theory  that  the  directors  of 
the  various  important  lines  of  nation- 
ally advertised  goods,  who  finally 
pass  upon  advertising  appropriations, 
are  not  and  rannot  be  interested  re- 
garding live  details  of  advertising  Is 
largely  defective. 

Toe  const  roetion  of  Roger  Babson  « 
announced  statement  that  manufac- 
turers will  use  newspapers  Instead  of 
mognrines  to  mean  certain  news- 
papers according  tn  requirements  of 
overcoming  trade  resistance. 

Newspaper  advertising  Is  local  ad- 
vertising and  we  of  the  newspaper 
Industry  will  be  wholly  satisfies!  In 
the  wonderful  demonstration  which 
will  crone  tn  those  who  earnestly  give 
It  a  fair  trial,  city  by  city,  stst*  by 
stale,  or  In  any  other  xray  they  de- 
sire trade  stimulation. 

I  could  g"  on  to  endless  limits  re- 
garding extra  expense,  hot  while 
others  are  worrying  about  such  busi- 
ness I  have  l>een  working  on  more 
serious  matters— to  help  speed  up  re- 
duction In  price  of  print  paper. 

Through  the  functloninr  of  the 
Publishers  Buying  Corporation,  or- 
ganitesl  bv  me.  and  my  other  activ- 
ities, we  defeated  the  efforts  of  the 
paper  manufacturer*  to  get  away 
with  a  minimum  of  i  cents  a  pound 
in  1921. 

Instend  of  9  rents  thev  will  rjel 
tl'4  cenis  for  the  first  quarter  I9JI 
and  prices  will  recede  tn  HH  or  « 
rents  for  the  second  quarter,  and 
drop  to  84  or  4  cents  later  In  the 
year. 

As  everr  cent  of  reduction  In  price 
per  nound  means  JW.OftO.000  to  the 
publishers  of  the  I'nlted  States,  I 
figure  that  1  have  Indirectly  saved 
mr  advertiser*  anvwhere  from  JlSO,- 
500.000  to  SSSOO.OOO.OOO  for  the  single 
(•ear  1921 

Last  June  newspapers  were  paving 
12.  19.  14.  and  ss  high  as  IT  cents  for 
wiund  for  print  paper.  There  was 
evenr  Indiratinn  of  even  hlrher  prices. 

Those  In  control  of  paper  soonly. 
barred  from  activities  tn  the  Cnitrd 
States  contrarv  to  our  federal  stat- 
utes, bad  stepped  quietly  over  the 
Canadian  line  and  devised  plans  by 
which  they  produced  satisfactory  re- 
sults— for  themselves. 

Jobbers  bonght  simple  la  antici- 
pation of  11  and  19  cent  prices  In 
Oetoher  Publishers  could  not  get 
anv  supply  except  at  ruinous  prices. 

We  preached  the  gospel  of  conser- 
vation, started  Importing  tonnage 
from  abroad,  kept  publishers  from 
fonllxhlv  bidding  one  against  the 
other,  and  utterly  defeated  the 
schemes  of  the  operators  In  the  paper 
ring. 

In  this  reHtal  I  but  hint  at  the 
things  done  bv  our  publishers  hon- 
estly seeking  to  prevent  the  ruina- 
tion of  an  Industry.  If  we  had  per- 
mitted the  paper  pirates  to  have  their 
wav  advertising  rate*  would  be  much 
hls-hrr  than  the»  are  or  will  he. 

T  mav  he  pardoned  for  stating  that 
the  advertiser  who  protests  against 
the  slight  advance  tn  rates  he  must 
pay  probably  doe*  not  know  how 
much  worse  conditions  were  ahead  of 
him  If  are  had  not  been  seriously 
!  for  onr  own  and  his  protee- 

JASON  TtOr.KRS. 
New  York  Globe. 
12,  1921. 
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TIMES  PICAYUNE  CHARACTER 


For  "character.  the  grandest 
Picayune  has  always  striven. 


thing,"   the  Times- 


Throughout  its  eighty-three  year*,  il  has  stood  firmly 
for  the  better  things. 

It  has  battled  the  storms  and  stresses  of  war,  of  hard 
limes,  of  natural  disaster — battled  them  as  did  New  Or- 
leans, and  emerged  as  did  the  city,  victorious,  triumphant, 
forward-looking. 

1  imcs-Picayune  is  indr[>rndent  in  politics.  Il  supports 
men.  not  parties.  It  fights  rleanlv,  but  gives  no  quarter 
to  the  enemies  of  civic  righlrousness. 

Times-Picayune — progressive  in  its  own  policies — 
stands  for  progrrs*  in  public  affairs.    Its  tremendous  in- 


fluence is  placed  behind  any  project*  that  is  for  the  gen- 
eral good. 

I  imes-Picayunc  is  no  man's  mouthpiece.  No  indi- 
vidual uses  the  paper  for  his  purposes.  Its  owners  arc 
many,  and  they  ask  but  that  the  paper  serve  the  com- 
munity to  insure  its  continued  power  and  prosperity. 

Times-Picayune  columns  are  closed  to  objectionable 
advertisements.  The  closest  supervision  is  exercised,  even 
to  a  rigid  censorship  of  classified  matter. 

And  as  a  sign  that  these  things  will  always  be,  Times- 
Picayune  has  built  a  home — big,  rugged,  impressive — 
svmbolizing  the  firmly  founded  policies  developed  through 
eighty-three  years  of  struggling  onward  and  upward. 


The  Times-Picayune 

New  Orleans  (Second  Port,  U.  S.  A.) 
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Editor    &    Publisher    for    January    22,  1921 


Ti  mes  -  Picayune 

Greater  Circulation 

New  Orleans  is  a  "home-delivery"  city,  in  a  newspaper  way. 

Times-Picayune  delivers  more  papers  to  New  Orleans  homes 
than  any  other  two  papers  combined. 

Times- Picayune  advertisers  know  that  their  message  will  go  into 
New  Orleans  homes  (practically  all  of  them),  on  any  or  all  of  the 
seven  days  of  the  week. 

Holidays,  rainy  weather,  and  other  conditions  that  cut  street 
sales  can't  touch  Times- Picayune  circulation  that  goes  into  the 
home  and  stays  there. 

It  reaches  outside  of  New  Orleans  to  the  extent  of  the  city's  shop- 
ping territory — 1 50  miles  around.  It  covers  this,  as  well  as  the  city, 
like  a  blanket. 

It  goes  to  all  classes  of  readers — in  New  Orleans  and  outside. 
Its  circulation  dominates. 

Advertisers  can  reach  every  wanted  prospect  in  the  New  Orleans 
field  with  Times-Picayune  circulation. 

Detailed  information  is  available. 

The  Times-Picayune 

New  Orleans  (Second  Port,  U.  S.  A.) 

General  Repitstnlalivti 

Cone,  Hunton  &  Woodman,  Inc. 

New  York.  Chicago,  Datreil.  Ktuu  City,  Atl.nl. 
Pacific  Coast  Representative 
R.  J.  Bidwcll,  San  Francisco  ' 
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Times -Picayune 

FIRSTS 

In  1920,  the  Times-Picayune  printed  16.863.772  line*  of  paid 
advertising.  It  stood  first  in  the  four  major  divisions  of  newspaper 
lineage.   The  figures  follow 

Local  Display       Clasutied  Foreign  Total 

9,660,902      4,319,065      2,565,969  16,863,772 

For  the  last  seven  months  of  1920,  an  accounting  firm  kept  track 
of  New  Orleans  newspaper  advertising,  dividing  it  into  thirty-seven 
classifications.  Of  these  37  minor  divisions,  the  Times-Picayune 
led  in  26.  Note: 

The  Times  -Picayune  Was  First 

New  Orleans  Newspaper  in — 

Classified  Advertising 
Women's  Wear  Advertising 
Financial  Advertising 
Foodstuff  Advertising 
Furniture  Advertising 
Passenger  Automobile  Advertising 
Automobile  Truck  Advertising 
Tire  and  Accessory  Advertising 
Undisplaced  Automobile  Advertising 
Men's  Furnishings  Advertising 
Women's  Shoe  Advertising 
/cvelry  Advertising 
Musical  Coods  Advertising 

The  Times-Picayune  carries  the  largest  amount  of  advertising  in 
these  26  divisions  because  the  paper  gets  results  for  advertisers. 
I  imes-Picayunc  returns  are  greater,  and  consequently  cost  le*s. 
Water  flows  down  hill. 

The  Times -Picayune 

New  Orleans  (Second  Port,  U.  S.  A.) 

Central  Representative* 
Cone,  Hunton  &  Woodman,  Inc. 

N*w  York.  Chioio,  Deb-oil.  K«m»,  City,  AlUobi 

Pacific  Coast  Representative 
R.  J.  Bidwell,  San  Francisco 


Hot,  I  and  Restaurant  Advertising 
Household  Article  Advertising 
Railroad  Advertising 
School  and  College  Advertising 
Tobacco  Advertising 
Toilet  Coods  Advertising 
Office  Equipment  Advertising 
Steamship  and  Travel  Advertising 
Resort  Advertising 
Publication  Advertising 
Ruilding  Material  Advertising 
Auction  Sale  Advertising 
Miscellaneous  Display/  Advertising 
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Times-Picayune 

Merchandising  Service 

New  Orleans  it  a  city  that's  "different" ;  local  trade  customs  are 
deep-seated;  methods  must  be  adjusted  to  conditions. 

Times-Picayune  merchandising  service  it  helpful  to  national  ad- 
vertisers desiring  to  develop  their  New  Orleans  business. 

Complete  and  reliable  surveys  covering  various  commodities  are 
available.   Others  can  and  will  be  (cheerfully)  made  upon  request. 

Connections  are  formed  with  merchandise  brokers,  jobbing  houses 
and  retail  stores. 

Assistance  is  given  to  factory  salesmen — consisting,  in  some  cases, 
of  sales  help  as  well  as  introduction. 

A  complete  route  sheet — ready  for  the  factory  man's  use — gives 
names  of  grocers,  druggists,  and  other  retailers,  showing  in  detail 
how  to  reach  each  one — how  to  avoid  excess  of  travel  and  overlook- 
ing of  prospects. 

All  these  things  combine  to  make  a  service  that  is  highly  valued 
by  the  advertisers  who  have  availed  themselves  of  it. 

Advertisers  and  their  representatives  are  invited  to  inform  them- 
selves of  the  scope  and  value  of  Times-Picayune  merchandising 
service. 

The  Times-Picayune 

New  Orleans  (Second  Port,  U.  S.  A.) 

Ctneral  Repiacnlati»u 
Cone,  Hunton  &  Woodman,  Inc. 

N.w  York,  Chicago,  Detroit,  Kanaat  City,  Atlanta 
Pacific  Coast  /Representative 
R.  J.  Bidwell,  San  Francisco 
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Buffalo 


Ha*  a  representation  of  60%  of 
all  of  the  industries  recognized 
by  the  United  States  Census. 


The  Buffalo  Market  Spends  in  One  Year  J_  \ 

$283,777,000.00 

The  Readers  of  the  Buffalo  Evening  News 
Spend  in  One  Year 

$224,680,000.00 

Total  buyers  in  the  Buffalo  market    -     -     -  Males  205,200 

Females  202,880 

Total   408,080  * 

Buffalo  Evening  News,  readers,  buyers      -     -  Males  161,860 

Females  157,380 

Total   319,240 

Analysis  of  the  above  figures  shows  conclusively  First — That  the  Buffalo  Market  is  one  worthy 
of  cultivation.  Second — That  it  is  economically  reached  and  covered  by  one  medium.  Its  people 
are  educated  to  respond  to  the  written  solicitation  appearing  in  the  Buffalo  Evening  News,  their  Home 
Paper.  They  earn  suflicient  money  to  satisfy  their  needs  as  is  attested  by  the  fact  that  the  families 
with 

Incomes  Over  $3,000  Yearly 

in  Buffalo  is  six  times  greater  than  is  the  average  of  the  United  States.  The  percentage  of  families  in 
Buffalo  with  incomes  between  $1 .800  and  $3,000  is  twice  as  large  as  the  average  of  the  United  States. 

During  the  year  1920  the  Buffalo  Evening  News  carried  46%  of  all  the  paid  advertising  placed 
in  six  daily  newspapers  in  Buffalo.  Its  columns  are  free  from  all  objectionable  medical  advertise- 
ments, oil  stock,  mining  and  advertising  of  highly  speculative  nature. 

BUFFALO  EVENING  NEWS 

E.  H.  BUTLER,  PUBLISHER 

MARBRIDGE  BLDG.,            KELLY     SMITH  LYTTON  BLDG.. 

New  York   .  n  Oueaga 
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Examiner  1920  Advertising 


GAIN  IN  1920  the  advertising  achievements 


x  x  of  THE  EXAMINER  indicate  its  preference 
by  advertisers  of  every  class.  Again  a  dominat- 
ing lead  in  advertising  is  maintained  over  all 
other  newspapers  in  the  local  field.  It  is  a  story 
of  repetition — an  unfaltering  duplication  and 
bettering  of  prior  successes. 

To  advertisers,  this  reputation  for  repeated 
record  breaking  by  THE  EXAMINER  is  no  new 
thing,  but  it  is  an  assurance  that  the  best  adver- 
tising medium  in  San  Francisco  is  better  than 
ever. 


Never  before  has  any  one  medium  covered 


San  Francisco  and  its  shopping  territory  as 


THE  EXAMINER  does  now.  The  effect  has 


been  felt  in  greater  results  from  advertising  in 
THE  EXAMINER— in  bigger  values  for  the 
advertisers  money.  The  appreciation  of  adver- 


W estem  Representative 
909  Hearst  Building,  Chicago 
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Totals  16,185,568  Lines 

tisers  is  reflected  in  the  figures  below,  showing 
the  TOTAL  ADVERTISING  printed  in  1920: 


EXAMINER  16,185,568 

Second  paper  (morning)    11,658,290  " 

Third  paper  (evening)       8,037,316  " 

Fourth  paper  (evening)       7,368,998  " 

The  Examiner's  dominance  in  its  field  is  assured  by 
its  leadership  over  all  other  local  papers.  Its  progress  is 
indicated  by  the  gains  made  in  1920  over  the  excellent  show- 
ing of  1919. 

THE  EXAMINER'S  lead 

over  second  paper       4,527,278  lines 
THE  EXAMINER'S  gain 

over  its  1919  record     3,438,386  lines 

Circulation  growth  is  just  as  remarkable  as  the  fore- 
going advertising  records.  In  one  year  the  average  net  paid 
circulation  of  the  daily  has  increased  28,885 ;  Sunday  40,853. 
For  the  new  year  the  advertiser  starts  with  the  following 
figures: 

AVERAGE  NET  PAID  CIRCULATION 

December,  1920    161,528  Daily    296,853  Sunday 

December,  1919       132,643  Daily     256,270  Sunday 

Increase  28,885  Daily      40,583  Sunday 

Eastern  Representative 
1834  Broadrvay,  Nen>  York 
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Separate 
Dwellings 
390,000 


Metropolitan  Population:  3,000,000 

National  Advertising 

in 

Philadelphia 

Perhaps  one  of  the  most  important  reasons  why  national  advertisers  get 
such  good  results  from  advertising  in  the  Philadelphia  Bulletin,  is  because 
local  retailers  have  been  educated  to  the  importance  of  linking  up  their  adver- 
tisement to  the  announcements  of  the  manufacturers  whose  wares  they  sell. 

Dominate  Philadelphia 

You  can  at  one  cost  reach  the  greatest  number  of  possible  consumers  in 
the  Philadelphia  territory  by  concentrating  your  advertising  in  the  newspaper 
"nearly  everybody  reads*' — 

The  Bulletin 


Net  paid  average  circulation  for  the  year  1920, 


No  prize,  premium,  voting  coupon  or  other  artificial  method* 
of  stimulating  circulation  have  ever  been  umm!  by  The  Bulletin. 


lEDITOR  &  PUBLISHER 


Issued  every  Saturday — forma  closing  at  ten  P.  M.  on  the  Thursday  preceding 
of  publication— by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  Worl< 


the  date 

World  Build- 
ing, 63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330.  Charter 
Member  Audit  Bureau  of  Circulations. 


VoL53 


NEW  YORK,  SATURDAY,  JANUARY  22,  1921 


No.  34 


THE  INTERNATIONAL  YEAR  BOOK  IDEA 


IN  presenting-  in  first  Iktxrnatiokal  Year  Book, 
Editor  &  Publisher  is  striving  earnestly  to  extend 
iti  service  to  the  journalistic  profession,  and  the 
advertising  and  publishing  interests  of  the  world  by 
bringing  within  the  covers  of  a  single  book  vital  facts 
and  information,  an  analysis  of  which  is  necessary 
to  properly  meet  the  perplexing  problems  of  world 
enlightenment  and  of  modern  marketing  and  mer- 
chandising. 

Each  week  in  the  year  Editor  &  Publishi*.  not 
only  prints  all  the  news  and  authoritative  interpre- 
tative surveys  and  stories  of  the  major  developments 
in  its  field,  but  it  also  provides  a  forum  where  mem- 
bers of  the  profenion  of  journalism  and  the  business 
of  newspaper-making  and  advertising  may  intimately 
discuss  their  problems  in  tl>c  assurance  of  an  appre- 
ciative audience  composed  of  master  craftsmen  who 
are  conscientiously  endeavoring  to  attain  the  ideal 
of  100  per  cent  service. 

We  are  frank  to  confess  to  our  readers  that  in  this 
first  effort  we  have  not  achieved  that  100  per  cent 
goal  to  which  we  aspired.  We  have  worked  un- 
ceasingly at  the  idea  and  ideal  and  our  satisfaction  is, 
of  course,  in  the  knowledge  that  we  have  accom- 
plished more  in  this  notable  work  than  has  ever  been 
achieved  in  the  interest*  of  newspapers  at  any  time. 

But  ideas  grow  and  o.nrentration  upon  this  idea 
has  developed  it  far  beyond  our  ability  to  achieve, 
but  there  were  some  extenuating  circumstances  be- 
yond our  control.  Chaotic  conditions  in  Europe  and 
elsewhere  throughout  live  world  made  the  gathering 
of  facts  difficult  and  in  some  cases  almost  impossible, 
bat  we  hope  to  do  better  next  year.  The  interests  of 
all  countries  so  completely  interlock  in  a  journalistic 
and  advertising  way  that  we  believe  there  is  a  need 
for  just  such  a  book  and  that  this  belief  is  shared 
by  newspaper  and  advertising  men  everywhere. 

The  EmTOR  &  PirattsHER  1  nterxation  al  Via* 
Book  should  npt  be  confused  wilh  the  so-called  re- 
view numbers  issued  by  many  publications  at  this 
time  of  the  year.  It  is  in  no  sense  a  review,  hut,  in- 
stead, it  is  compiled  as  a  ready  reference  book  for 
1921. 

The  scope  of  the  next  Editor  &  Publisher  Ik- 
txrxational  Year  Book  will  tie  widened  to  include 
the  newspaper  and  advertising  activities  of  other 
countries  which  it  was  iound  impos«tblr  to  cover 
this  year.  In  order  that  everything  that  goes  into 
this  number  in  future  years  will  be  of  vital  interest, 
readers  are  urged  to  offer  suggestions  foe  the  im- 
poveraent  of  this  annual  edition.  We  would  like  to 
have  you  bear  in  mind  that  you  can  help  us  greatly 
by  letting  us  know  which  of  the  features  appearing 
in  this  number  prove  of  greatest  value  to  you  during 
1921  and  which  yon  consider  non-essential  and  why. 

It  is  entirely  fitting  that  this  exceptional  effort  to 
render  greater  service  in  trade  journalism  should 
mark  the  20th  anniversary  of  the  establishment  of 
Epiti»  *  Publisher  and  the  37th  anniversary  of  the 
establishment  of  the  Journalist,  which  was  absorbed 
by  the  former  in  January,  1907,  thereby  making  the 
publication  the  oldest  publishers'  and  advertisers' 
journal  in  America.  Editor  &  Publisher's  steady 
growth  in  influenre  in  its  particular  field  has  resulted 
from  the  service  it  has  rendered  and  its  stand  for 
the  highest  ideals  in  journalism,  business  and  adver- 
tising. 

In  this  issue.  Editor  &  Publisher  presents  for  the 
first  time  m  the  history  of  American  journalism,  an 
almost  complete  directory  el  the  executive  heads 
of  all  the  daily  newspapers  in  the  United  States,  a 
complete  list  of  the  business  paper  executives,  as  well 
ai  a  list  of  the  executives  of  Canadian  dailies. 

Among  the  other  outstanding  features  that  are  sure 
to  be  of  service  for  ready  reference  throughout  1921 


are  the  circulation  and  rate  data  of  over  2,000  daily 
and  Sunday  newspapers  arranged  alphabetically  by 
slates,  with  populations 

For  the  first  time  in  the  history  of  this  country, 
the  complete  listing  of  the  newspapers  of  England, 
Ireland.  Scotland  and  Wales,  compiled  by  G. 
&  Co,  Ltd.,  with  circulations,  frequency  of  | 
tion,  page  sizes  and  the  advertising  rate  for  one 
insertion  and  26  times,  will  be  found  in  this  issue 
of  Kpitor  &  Publisher.  When  consulting  this  list, 
it  should  be  remembered  that  the  rate  quoted  is  per 
inch,  column  width. 

The  year  just  past  has  been  one  of  unusual  changes 
in  the  field  which  Editor  St  Publisher  covers.  Costs 
of  newspaper  production  have  reachrd  a  new  high 
level  and  the  indications  are  that  present  conditions 
under  which  we  are  doing  business  will  continue 
through  1921.    These  increased  costs  were  met  by 


of  paid  advertising  for  the  banner  year  1920.  This 
is  bin  an  index  of  the  general  advertising  situation, 
with  all  daily  and  Sunday  newspapers  throughout 
America.  The  figures  of  course  include  local  and 
foreign  advertising,  and  all  other  classification,  for 
every  one  of  the  newspapers  printed  in  the  23  i 


fairer  rales  for  advrtising  and  subscriptions  with  the 
result  that  the  nrwtpaper  business  in  the  United 
State  today  is  on  a  sounder  basis  than  ever  before 
in  its  history.  This  is  very  clearly  demonstrated  by 
the  spare-huyers'  chart,  the  record  of  advertising 
lineage  for  the  years  1914  to  1920  inclusive  in  23 
cities,  the  comparative  and  exhaustive  analyses  of 
"A.  It.  C."  figures,  etc. 

Newspaper  advertising  has  never  been  so  popular 
with  the  business  public  as  it  is  today,  because  the 
need  for  it  has  never  heen  so  acutely  felt.  The  bulle- 
tin board  and  the  town  crier  were  sufficient  for  the 
merchants  in  colonial  times,  owing  to  the  small  popu- 
lations from  which  they  drew  their  patronage,  but  in 
these  days  of  crowded  cities  and  thickly  settled  rural 
districts,  the  advertising  medium  used  must  be  one 
that  reaches  masses  of  people  at  frequent  intervals. 

Such  a  medium  is  the  daily  newspaper  that  finds 
its  way  into  the  hands  of  the  worthwhile  men  and 
women  of  every  community.  It  has  been  called  a 
market-place,  a  forum,  a  mirror  of  public  opinion. 
It  is  all  these  and  more— it  is  the  very  life-blood  of 
the  business  world.  Without  it,  enterprises  depend- 
ent upon  sales  fail.  Is  proof  needed?  Last  year  85 
per  cent  of  the  failures  recorded  were  those  of  con- 
cerns that  had  never  advertised. 

But  the  truth  is.  it  took  a  world  war  to  demonstrate 
the  advertising  possibilities  of  the  daily  newspaper. 
Perhaps  the  most  important  feature  of  this  book  is 
the  record  of  advertising  lineage  of  the  newspapers 
in  23  cities  for  the  years  1914  to  1920  inclusive. 
(See  pages  148  and  150).  In  1914  the  total  lineage 
of  the  23  cities  in  newspapers  amounted  to  662,585,592 
agate  lines.  This  was  increased  to  7fW.857.7S6  for 
the  year  1917.  and  jumped  to  1,175,021,335  agate  line* 
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These  figures  have  been  gathered  at  great  i 
and  very  carefully  and  accurately  compiled  and  are 
altOKeiher  reliable,  Any  reader  will  confer  a  favor 
by  acquainting  us  with  any  error  that  may  be  found. 

But.  let's  reflect  a  minute  upon  the  results  shown 
by  these  figure..  The  increase  from  1914  to  1917  of 
the  23  cities  was  107.282.144  lines.  The  Government 
Liberty  Loan  and  Draft  campaigns  were  then  in- 
augurated, with  30,000  men,  women  an 
throughout  the  country  striving  to  sell 
advertising  for  Government  purposes  for 
dividuals  paid  cash. 

le  result    Almost  immediately  the  ap- 
of  newspaper  space  was  reflected  in  in- 
creased newspaper  advertising  in  these  23  cities. 

The  increase  in  newspaper  lineage  from  1917  to 
1920  in  these  23  cities  was  almost  half  a  billion  line*, 
or  to  be  exact.  404,753,599  agate  lines. 

Reflect  also  upon  the  further  fact  that  newspaper 
rates  increased  only  41  per  cent  between  October  t, 
1918,  and  November  15.  1920,  and  you  will  realise 
in  some  measure  how  it  was  possible  for  the  daily 
newspaper  publisher  to  ahsorb  a  part  of  his  increased 
material  and  labor  costs  without  passing  all  of  the 
increases  on  to  the  advertiser. 

It  is  altogether  likely  that  the  total  for  1920  would 
have  exceeded  over  100,000.000  lines  a  month  in  these 
23  cities,  had  it  not  been  that  the  general  public  went 
on  complete  strike  in  September  last  and  has  not  yet 
entirely  resumed  buying. 

As  has  already  been  stated  in  these  columns.  1921 
promises  to  be  another  big  year  for  newspaper  adver- 
tising, for  the  reason  that  many  of  the  largest  na- 
tional distributors  of  merchandise  are  devoting  more 
of  their  appropriations  to  the  purchase  of  newtpaper 
space  in  an  effort  to  help  the  retailers  get  rid  of  the 
stocks  of  high-priced  goods  which  they  had  purchased 
before  the  present  readjustment  period  began  last 
fall.  They  fully  realize  that  until  these  stocks  are 
moved,  there  will  be  no  great  demand  for  new  goods. 

The  outlook,  therefore,  is  full  of  promise,  and 
there  is  every  reason  to  believe  that  newspaper  own- 
ers, publishers  and  workers  will  have  another  pros- 
it is  trite  to  say  in  conclusion  that  journalism  of 
the  world  never  before  had  such  opportunities  for 
service  as  the  immediate  future  holds.  Changing 
conditions  resulting  from  the  Great  War  have  placed 
it  in  the  front  rank  to  carry  on  for  the  rebirth  of 
faith  among  men.  So  far  we  have  merely  been  feel- 
ing our  way.  but  the  challenge  is  with  the  newspapers 
to  greater  things  for  mankind  in  a  bigger  way  than 
was  ever  before  attempted. 

The  new  responsibilities  that  hare  been  placed 
upon  the  press,  as  the  great  public  educator,  to  re- 
make the  rules  of  conduct  of  men  and  nations  call 


of  the  first  order— fearlessness  and 
the  control  of  truth  and  love. 
The  problems  of  the  year  ahead  call  for  consecrated 
devotion  to  the  highest  ideals  of  journalism.  The 
need  of  the  hour  is  for  strong  men,  unafraid,  who 
wilt  fight  for  the  right  no  matter  whom  it  helps  or 


The  next  few  years  should  give  to  the  profession  of 
journalism  a  new  strength  and  a  measure  of  im!r- 
pendence  in  the  performance  of  public  duty  that  it 
has  always  craved,  but  never  attained,  and  la  the 
bininrss  of  tewip.iprr-making  economic  freedom. 
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..The  Post  Publishing  C  Tew*  R.  McUJn.. Tease  K  McLain  T.  R.  1 
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Beroidji   Pioneer   The  Besnidji  Pioneer  Pub.  Co  G.  W.  Ham  well  E.  II.  Denu  

Brainerd   Dispatch  The  Brainerd  Dispatch  Co  F.  W.  Wieland ....  P.  W.  Wieland  P.  W.  Wieland..  .. 

t'rookston   Timet   W.  E.  McKenrie  D.  A.  MeKeniie.  .a:  H.  Zealand........  E.  W.  Bobbins  B.  Gc 

Dulath   Herald   M.  F.  Hanson  S.   H.   Bingham      Win.  T.  Thompson.  M.  F.  Hanson  Wm.  F.  Henry  Wm. 

News-Tribune   The  Dululh  News  Tribune  Co. ...John   W.   Naghr-.-R.  E.  Aasiln  Miron  Bunnell  

Faribaull   News   Howard   Bratton  Howard  Bratton  ..CliHord  Russell  H.  G.  Savoie 

Fairssont   Martin  Co.  Iadepesid.Indepeniient-Zeiluni   Co  .Malcolm  J.  Aldrkb  Ward  it  Welch  

Sentinel   ......Sentinel  Pub.  Co  Fairley  ft  Nelson.  .Frank  A.  Day  .••Nelson  ft  Whitney. 

Fergus  Falls  ....Journal  ....Fergus  Journal  Co  ........W.  L.  Robertson  ...R.  J.  Underwood.. 

Hilbmg   News  .Claude  M.  and  Marc  Atkinson. ..  .C.  M.  Atkinson. .,  Marc  Atkinson. ..  ..Marc  Atkinson  Mare  Atkinson  P.  A. 

Tribune  R.  W.  Hiuhcock  Martin  Codel   Geo.  Filter   J.  G.  Early  Chas, 

lalerraat'l    Fallt.  .Journal   «C.  B.  Montgomery. <'.  B.  Morttromery  C.  B.  Montgomery. 

Little  Falls   Trsmcript   Transcript  Pub.  Co  Ed.  M  Li  Fond. ..Ed.  M.  La  Fond. ..Ed.  M  La  Fond. ..Ed.  M.  La  Fond. ..Ed.  M.  La  Fond.. 

Mirtkato  Free  Frets   Free   Pejat  Co  J.  B»  Reynolds  Free  Press  Co  Free  Press  Co  Rolf  Julsrud  

,. Journal  ..  ...... ...Herschel  V.  Jones  Herscbel  V.  Jones. George  H  Adams....  William  S.  Jones  

Minnesota  Star   Rex  Large   Wm   Rouleaux  ...Warn.  Rouleau*   

News   I.  V.  Ashbangk  W  A   Frisbic  W  C.  Robertson ...  John  Burgess   A.  E.  Floback  Geo.  D.  Flynn  

Tribune   Minnesota  Tribune  Co  J.  S.  McLaia  T.  J.   Dillon   Rome  G.  Brown  —  E.  P.  Stewart ......  Gerald  Pierce  .... 

....American  C.  E.  Mills  

Moorhetd   Newt   Moorhead  New*  Co  ....J.  H.  Freeman   J.  H.  Frremsn  

OwmsttlBt   Penple's  Press  Benjamin  E.  Darby  George  F.  Darby. .  Gcorxe  F.  Darby ..  .Brnjamin  E.  Darby. Hairy  B.  Darby. ..Wm.  H.  Darby... 

led  Waif   Eagle   Daily  Eagle  Pub.  Co.,  Inc  N.  P.  Olson   A.   H    Olson  N.  P.  Otsnp   N.  P,  Olson   A.  H.  Olson   

Republican   Red  Wing  Ptg.  Co  Jens  K.  Grondshl, .  Jen.  K.  Grondahl  Jens  K.  Groadtkl.. 

...Bulletin  The    Bulletin   Pub.   Co  H.  H.  Withrritine.O,  S    Wilherstine  G.  S.  Witberstine . . 

Post  ft  Reeord  Blskety  Pit.  Co  A.  W.  Blakely  A.  W.  Blokely  Clare  W,  Blake ty.  .Clare  W.  Btakely.  .Clare  W.  Blakely. 

 Journal  Pre**  Co   Alvsh  Eastman   ...Alvah  Eaittttsn  John  P.  Gaspard... 

 Time.  Pub.  Co.,  Ine  Fred  Schilplin   Fred  Scbilplin  Walter  G.  Crispin 

.....C.  K    Blandin  H.  R.  Gull  J.  U   Riegel  A.  J  McFaa.1  

 L.  V.  Alhbaugh  Howard  Kahn  H.  K.  Edward.  

 C.  K.  Blandin  H.  R.  Gall   J-  M.  Riegel  A  J.  McFaut  

 E,  L.  Omlvie  E,  L.  Ogilvie  <V.  M.  Peak  F   A.  Wiegsnd,  ,.R.  T.  " 
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 Enterprise  Pu   *  Pub.  Co  E.  C.  Smith   E  C.  Sm.tb   F_  C.  Smith 

 Virgin.*  Pub.  Co  Geo  E,  Webster. .  .Ceo.  E.  Webster  M.  H,  Mori 

"  ...Republican  Herald  Pub.  C  H    G.  White  F.   J.  " 


K.  Nesselrod 
George  U.  Hunter 
G.  J.  Desmond 
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Fox 


Ed.  M.  La  Fond 
Frank  Kendall 
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C.  ;.  Cabaley 
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E  C.  White 
Geo.  R.  Boyd 
E.  C.  White 


■Head  .... 
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Corinth    . . 
Greenville 
Greenwood 


.Herald   Geo.  W.   Wilkes  Sons 

.Register   C.  P  ("Urk 
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iUttiesburg   American   

.Clarion-Ledger 

News   

.  Leader  ....■■> 

.Dispatch   .The  Di*f 

Star   Ralph  R.  Bu 

Nstckei   Democrat  Jas-  K.  Lamb 
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Wast  Polat         .Times  Heratd 
Vssm  Chy  .. 
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Laurel  . 
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.Greenville  Npr.  ft  Ptg.  Co  L.  Pir-k  Smith  I..  Pink  Smith  .. 

..J,  I.  ft  S.  Gillespie  J.  L  ft  S.  Gillespie  .  J,  I.,  ft  S.  Gillesps 

.Geo.  W,  Wilkes*  Sons  ....A.  G.  Osoinach  

.Howard  S    WiUlaml  ....II.  S.  Williams  H,  S.  Williams.. 

..T   M.  Hedemnn   T.  M.  Itederman.  ..T  M.  Hcderman. 

..Newt  Pub,  Co  Frederick   Sullens  .Root 

Edgar   G.   Harris  Edgar  G.  Hsrrit...E  E. 

Pub.  C»  H.  H.  Wele  

nger  ..Ralph  R.  Buvinger.O,  C  Morgan. 

l.i.    K    Lambert. . 


.Virkrfmrg  Pt«   ft  Pub.  Co  J.  S   MeNeily  J.  S.  McNelry... 

..J.  G.  Caahman  ft  Sons  ....J.  G,  Ca.bman   , 

i*F  R.  Bird**H  F.  R.  Birdsall  F.  R.  Birdtall  F.  R.  Blrdstll  F.  R.  Birdsall 


W.  G.  Wilkes  W.  G.  Wilkea  W.  G.  Withe*  Chester  Rose 

.G    P.  Clark  A.   M.  Littlejohn . .  C.  W.  Winn  E.  F.  Kornmayer 

■  Klyce  ft  Bishop. ...  Klyce  ft  Bishop.... 

 E.  W.  Smith  

-J.  L.  ft  S.  Gillespie.  J.  L.  ft  S  Gillespie.  J  L.  ft  S.  Gillespie.  T   L  ft  S  C 

.W.  G.  Wilket  W  G.  W.Ike.  W.  G.  Wilkei  Chester  Rose 

 H    S.  Williarm.  Thos    St.  lohu 

T„M^  H.cd"m*"  •  T  M   "'"""'"...T.  M.  Hederman...T.  M.  Herfernv 

.W.  G.  Jobnsoa  Cremhaw  ft  Bailey.  Rosec 

Edgtr  G.  Harris... L.  A,  Jones  Rcocc 

 K.  S  B.rringer  

 C.  C.  Goett  

.E.  A.  Flugerald...E.  A,  Pitagerald. . .  E.  A.  PVUgerald . . . 
 L  P  Caahman  P.  L.  Bsrellft  


E.   B,oarnia.«..H   E  Brovrtm, 


22  Editor   &   Publisher  for  January  22,  1921 

EXECUTIVES  OF  NEWSPAPERS  OF  THE  UNITED  STATES-Contimied 


*  ««W.  B.  Lowry 
..M.  I).  Stein* 
..CM.  Harrison 


Cit, 

Aurora   Adrcrturer   W.  B.  Lowiy  

New*   Combination  Card  Co. 

BoouvUk   Republican   C.  M.  Harrison  

BrOOhileld   .A  t':!   

..Democrat  ......... .Harry  H.  Henry  Harry  H,  Henry. .Harry  H.  Henry. . Harry  H.  Henry. 

...News  ft  Ohserrer.  ...B.  B.  Will  B.  B.  Win  i..B.  B.  Witt. ...... .B.  B.  Win  

Sun   t.  P.  Horsey  C.  P.  Doraey  C.  P.  Defter  C.  P.  Doraey  

Cape  Girardeau.  .Southeast  Mianwriaa..Naeler  Blather*   Fred  Naeter   Fied  Nactet   W.  H.  kUchac  

Sun   Cha*.  C.  Olirer  Chaa.  C.  OHeee  W.  V.  Working....  

.Democrat   W.  S.  Holliday  W.   K.  Painter  * 

W.  S.  lloll.day..  W.  5.  Holliday....  W.  S.  Hallway... 

.Democrat   ....Eugene  B.  Roach  ....Eugene  B.  Roach. .  Eugene  B.  Roach ..  Eugene  B.  Roach. 

Preaa   W.  J.  SewaU  W.  J.  Seerall  _  W.  J.  Sewall  

.Indea   »..«*.  M.  South  E.  H.  Smith  £.  H.  South  K  H.  Smith  

.Constitution   J,  E.  Watluna  J.  E.  Watlnna  t:.  A.  Saeoner  J.  E.  Watkma  

Tribune   H.  D.  McHolkad  H.  D,  McHolkad  

....Democrat   C  H.  Whilaker  ft  Sea  I    H.  Wiitaker,  Sr  

. . . .  Mteaourhan   Mieeourun  Pub.  Aaeocietion,  Inc....  .,  H  Alfonao  Johnson.. 

Tribune   E.  M.  W.leon  E   M.  Walaon  E.  M.  Wataon  

Escekiter  Spemge.Call   Blood  ft  Blood  A.  I..  Blood  A.  U  Blood  

Standard   F.  W.  Mitchell  F.  W.  Mitchell  

.Galea*   Kuhon  Gnrrtte  Pub.  Co  Oeid  Bell  Fallon  Galeae  Pub, 

Co.  

Sun   Sun  Ptg.  Co  J.  W.  ft  Geo.  P.  J.   W.  ft  Gen.  P. 

Johniton    J  abort  an   ...... 

.lourler-Pott   J.  B.  JerTnes   J.  B.  Jen. lea  

..Examiner   ...Examiner  Pig.  Co.  Wm.  Southern,  J r  

Nm   C.  A.  Carroll  E.  S.  Carroll  

..Capital  New*  .Capital  Near  Ptg.  Co  Buchanan  ft  Frank-  li  .  • .   .     ft  Prank-.  

lis    lis   

I>f  mocrat-Tribune  ...Joe  Goldman  Joe  Goldman  Joe  Goldman  ...... 

Poet  ...Joaepb  Sailer  Joaeph  Sailor   Joeeph  Sailor   •  

 Globe   The  Joplm  Globe  Pub.  Co  P.  R.  Coldren  Rar  S.  Cochran  ft.  E.  Burna  

•         Herald  ■■  P-  E.  Bunon  J.  F.  Wllltame  J.  F.  WiDlama  P.  E.  Burton  

City  journal   The  Journal  Co  E.  P.  Allen  C.  C.  Roeeweter. ... 

Pott   .  ....Borria  A.  Jeaklfia  Burrla  A  Jcnlrina .. Dice  Smith   

.    Star   William  R.  N'ekon  Eat  R.  E.  Stout.  H.  J.  R.  E.  Stoat  A  F.  Seeated..  .. 

Haakell.  A.  P. 
Seeated.  Irwin 
Kirkwnod  

 Eepret*   E.  E.  Swain  F_  E  Swain  J  D.  Buckingham  

Newa   C.  C.  Howard  C  <'.  Howard  

.....Democrat  The  Lamar  Democrat  Pun.  Co  Arthur  Autl   

 Intelligencer   A.  W.  Allen  A.  W.  Allen  A.  W.  Allen  A.  W.  Allen  

 Preaa- Journal   J,  N.  aVysrm  L  N.  Brraon  L  N.  Bry«/*n  

 Chronicle-Herald  ....Chronicle-Herald  Pub.  Co  W.  R.  Balrer  C.  H.  WcWenboru 

 IVmoerat-News   Democrat-New*  Ptg.  Co  A.  L.  Preston  , 

 ..Democrat. Forum  . ...  Jame*  Todd  .Anna  S.  Erans. . .  .Jamea  Todd   ,-JameaTodd  

Tribune   J.  F.  Hull  J.  F.  Hum  J.  F.  Hull  J.  F.  Hull  

 Intelligencer   Tbe__Intell'rencer_-  .Gale  Johnston   f*'.'.^ 

ledger  . 

 Democrat  .......... 

Monitor. Index 

 Timea  

Keoih  o   Democrat  . 

Neaarh   Mail  ft  Poet 

North  Platte  Telegraph 

Poplar  BtutT  American   .Citlreo  Ptg  Co  IWhtut  II.  Bre- 
st. Charier  Banner-News   R.  M.  Thomson  .W.  C.  Fubr. . 

Camo.  Monitor   St.  Charier  Pub.  Co  E.  Lee  Ronno. 

St.  Joaepb  Gaierte  C.  D.  Moerii  C.  D.  Morrla. 

Newt- Preaa   Loula  T.  Golding  Look  T  Goldli 

Si    Loula  Globe  Democrat  E.  Lenalng  Ray^.  E.  Lanaing  Rae 


C.  P.  Doraey  C.  P.  Doraey  C  P.  Doraey 

W.  H.  Kiehno  E.  E.  CaarpbeU. . . .  Al.ia  Mack, 

H.  N.  Prioecll, . , . . 

W.  5.  HoUiday  W.  S.  Holliday  

Eugene  B.  Roach. .  Eugene  B.  Roaeh. . 

II.  L.  Howe  +  H.  U  Howe  W.  L.  athwart* 

E.  H.  Smith  E.  H.  Seaith  E.  H.  Smith 

C  K  Walking  C.  E.  Waikinr  I.  W.  Wetkiae 

A    McHolknd  J.  P.  Sailor  Miaa  Lucy  Horlaa 

<'.  H.  Whrtaker,  Jr. 


Alfonso  Johnson. 
J  M.  Hubbell. 

A.  U  " 


.H,  W. 


J    W    ft   Geo.  P. 


A.  D. 


•  a  .a  a 

. . . . .  F.  W, 


.hi.  M.  Hon 


r.  ft  Frank- 


M.  M.  Horner  Joe  Goldman  . 

Jeaeph  Sailor  ..... 

   J.  J.  McCTelkad...E.  D,  Urrell 

P.  K   Burton  Guy  T  Humee  O.  K  WUliema 

 William  R.  Wrigbl.R.  J.  Seaman 

M.  M.  Lcrand  I-  R-  Winler  E.  J.  Karri, 

A.  F.  Seeated  J.  T.  Barrona  F.  C.  ,r 


Kitk.ville 


P.  M. 

C.  C. 


A.  W.  Allen. 
I.  N.  Brreon 

C  H. 


-Moberbjr  Index  Ptg.  Co. 
a 

.Southwest  Mail  Ptg.  Co. 


.L.  ftf.  White  .L.  M." 

W.  C.  Van  CTree.. IT.  M. 


.  ...W.  C.  Van  Cleee. 


■■•iiiiiiiiMit  P.  Barnbill. 
E.  Crockett  M  E.  Sele 

u 

L.  M. 


H  E.  : 
L  M.  I 

W.  C  Van  Cleee. ..F.  H.  Start,. 


.Helen  Todd 

■a 

.L.  M. 

.c.  r. 


rlit  II  Btc.wn 


F  Lee  Ronno.  . 
,W.  D.  Land.... 

.C.  L.  Rnrt  

.T.   t  MeAolif?r 


PoatDLrpateb 
Star  ........... 

Tift**  \a 

.r*piti>i   

Democrat 


,,Mtaff   Pub.    C«  }.-.%rV\  PtlKUrr,  Jr  O,  X,  lV.T.r-1 


.T>«isht  H.  Brown. 
R   M.  ThiMnson... 
.  M.  L  Comauia. . . . 
.C.  D.  M«frf«  

... ......  .......... 
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.W  L.  Ear.  

Dwirht  H.  Brown  .  Dwigbl  H  Brown  .  V  H.  Steward 

.  R.  M.  Tbomaon.... 
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.  H.  A.  Speagne 


.  ..Rlrer  M.  Roberta. 

.  ,.G.  A.  Inder  

...Sedalla  Democrat  Co  

.The  Sedalla  Democrat  Co. 


.Hoa 


.P.  W.  Tarlor.  Je 

S  R.  SUnaed  

Rnr  Moeria  


..Leader   H.  S.  Jewell  ft  Son. 

Republican   Snrlngneid.  Me.,  Republican  Ct 

•Republican  ft  Trfbejne.W-  B.  Roger.  

Time.  J-  «   Miller  ft  Son  

...  Star-Journal  Pub.  Co.,  fnc  


Wa^enaberro  . ...  Star-Journal   Star  Joura. 

Webb  City  Sentinel   Hal  Wlae 

Weat  Plain*  Quill   »«™»  WUU 


. .  .  G.  H.  Scrutiyn 
...R,  t-  Kennedr 
. . .  E  E.  P_  McTir 
. . .  R.  P.  McCotlo 
...I,  H.  Mnier.. 
...W.  C  Rape... 
,.H.l  Wt.e 


.  .  H  K.  Bt.dler 

.  J.  Brin 
"H.'S-'jeweir: 


.  -  R  L  Kennedy.... 
t,  IV  H.  flemnkboret . 

h    .  Carrie  Roeerr  

.....  H.  Miller  T,  H.  Miller. 

,...W.  C.  Kapp   W.  C.  Kapp. 


.  W.  C  Slriger. 
.  M.  J  Lowen.tein 
.  G.  9.  Pollard  .  .  . 
.  W.  J,  Brill 
.  A.  D.  Stanlre  . 

H.  S.  Jewell  

C.  B  - 
R.y  V, 
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.  H.  A.  Sprague  W.  M. 

.  T>  B  Houeer  Wm.  H 
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 Wm.  E.  Wilaoa 

.  Elli.  Thaiton  C  Young 
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.  Mill.  Willie 
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• ...... . 


MONTANA 
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sirs  between  the 


jl  Rale    Pres.  Hate 


•Lll 
.24 
M 


»u,05 

.12 


Denrnarl.  frrun  New  Vork  City 
Finland-  fr«ro  New  York  City.. 
Poland — from  New  Vork  City... 
"ermaiiy  from  New  Vork  City. 
Ffiince    from  Xrw  Vork  City  .  . 

Isian  —  Irom  San  Franeiwo  

Hawaii— from  San  Fmnri.ro. . . . 


J: 
36 


72 
M 


RATES  IN  THE  U.  S.  AND  CANADA 

(Via  Poatal  Tafagraaib  Cabla  I 


On  T).,  Pre«  Me.tates-'i  of  what  the  toll.  Press  Rates  to  and  from  Places  In 

would  be  on  the  same  message  at  full  com-  , 

■I 1 1  it  I  DAY  rates,  commercial  count.  Aluaata 

On  Ni.ht  Prca.  Mr«a«e—'.  of  -hat  the  Berand  W.I..  Was*. 

t.4l»  would  be  on  the  same  mr»M»e  at  full  To  the  press  rale  to 

rormnerciil  PAY  rates,  commercial  count  Seattle.     Walk.,  or 

Aihcroft.  B   C.  add  Alaean.k.  ll.emnrr.  Ch.t.na,  Galhena. 

the  foUowing  rate  per  Kennicoll.   Kal.lla.    Miles  Glacier. 

word  beyond.  Skuahanna  Junclion.  Strslaa,  Tiakel  03|| 

Per  word  Per  word  beyond 

f  ordora,  Doatlaa,  Hadlry,  Haiaea,  Ja-  New  York 

neau,   Ketchikan.  PeteraburK,  Sew.  Havana.  Cuba   10  05 

ard,  Sitka.  Skag-way.  Thaae,  Tread-  Porta  R«o  20 

well.  Valdei  aad  WraaseU  tO.Ol*  yVa  AtlwoaU 

Heaver  Dam.  Birches.  Boundary,  Che.  lvT  wnrd  froaa 

nl.  Circle.  Copfwr,  Center.  Donnely,  New  York 

FjujU  City.  Eureka.  Fairbanks.  Fort  Great  Britain  tO.IO 

Efbert.  Fort  Gibbon.  Fort  Liscuni,  France  Id 

Fort  Yukon.  Gulkana,  Hot  Spnnj.,  Belgium   12 

llotan.  Holy  Croat,  Joakin.  Kokriart,  [„Ir    .]» 

Koyukuk.  Louden.  McCallum.  Me-  Holland  1* 

loai,  Nenana.  Nulato,  Paaaon.  Bam-  Norway   II 

part,   Richardson.   Seiche,   Sr.   all-  Denmark   U 

chael,   Teikh.ll.   Thompscn's  Paaa.  Oermaoy   ISH 

Tonsina.  Tolorana  and  Wort  man..     .01H*  Sweden   16V4 

Skopa.  Glacier   OlJat  Finland   17V5 

Alaganilt,  Bremner.  Fort  Davis,  Gil-  |t.t1llrllla  19 

bens,  Ka tails.  Kennecott.  Miles  Gla-  lalm     19 

cier.    Nome.    Sbushanna   Junction.  Greece,  »l»  Eastern   JO 

Stretna,  Tlekel   02*  yj,  PMUlt 

  Per  word  from 

•The  minimum  chine  for  any  one  pre.  S*"  F.r"^K"' 

dispatch  is  twenty-fi.e  cents.  Honolulu    IBM 

>  The  minimum  charge   lot  any  one  press   Manila     2< 

dispitcb  is  JI 75,  «'   H 

J»Pa»   

Beyond  Ashcroft,  B,  C  I  The  minimum 

Per  word  di.patc*  j,  tl.TJ. 

Glacier.  Shops.  Skagway                      W.OlWf  |  The  minimum  merge  on   any  one 

I  ..Tifc.c,  ll.im...  Juneau,  Ketrhikan.  di.tutcb  is  SI  25. 

Mill.  VaHez  and  all  other  one-  t)  The  minimum  ch.r,,  on  lay  -nt 

tlJir   ("Oiiill  aot       .©a?|  .li-jiauri  l»  $I.SO. 


DOMESTIC  TELEGRAPH  PRESS  RATES 


The 
day  pre., 
prat  rate  I 


tht  prem  mes.aKr.  it  oneniiath  of  the  rcg'-ilar  commercial  rate;  the  rale  on 
is  cne  third  of  the  rrgular  commercial  rates.    Following;  i.  the  conditional 

the  entire  country  on  the  basis  of  iu»  wordt: 

Toll  on  200-word 

in  rarne  ronr 


Cnminerci.1  Ra 


!0  wol.h 

Eat*  word  above  10 

Day 

10  >j 

I0O2.4 

SI  '.i 

M 

,02M 

1  70 

.42 

.02S 

1.72 

M 

.03  54 

2.3* 

Ml 

.MM 

2.4» 

.72 

OS 

J.an 

an 

.06 

i  II 

1  A) 

5.7» 

MgkJ 

J0B4 

.85 
.86 
1.19 
1.21 
1.70 

2  89 
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150.000 
140,000 
130,000 
120,000 
110,000 
100,000 


Dec. 
1919 


Dec. 
1920 


Growth  in  Circulation 

of  Hie  Daily  Sum 
(Morning  and  Evening) 


C  1 

I  I 

0  1 

1  I 


Dee. 
1919 


Dec 
1920 


Growth  in  Cireula  ion 
of  The  Sunday  Sun 


Hal  t  i  mor.au- 

Don't  Say  "Newspaper" 

— Th$y  Say  "Sunpapcr" 


202,790 


was  the  average  net  paid  circulation  of  The  Baltimore 
Sun,  daily  (morning  and  evening),  for  December,  1920 — 
a  gain  of  32,394  over  December,  1919. 

C  The  average  net  paid  circulation  of  The  Sunday  Sun 
for  December,  1920,  was  144,297 — a  gain  of  14,  751  over 
the  same  month  last  year. 

C,  And  The  Sunpapers  arc  gaining  in  the  volume  of  adver- 
tising carried  each  year.  During  1920,  The  Baltimore 
Sun — Morning,  Evening  and  Sunday — carried  31,- 
930,166  agate  lines  of  paid  advertising  as  compared  with 
26,682,172  agate  lines  in  1919 — an  average  gain  of  1,483 
columns  per  month  throughout  the  year. 

C  The  Service  Department  of  The  Sunpapers  is  rendering 
a  worthwhile  service  to  advertisers  and  advertising 
agencies.  It  furnishes  up-to-the-minute,  authoritative 
facts  and  figures  on  the  local  market  in  its  relation  to  the 
individual  product  of  the  manufacturer.  That  this  kind  of 
service  is  highly  valued  is  shown  by  the  following  excerpts 
from  unsolicited  letters  of  appreciation  (names  furnished 
on  request) : 

"The  report  U  very  complete  and  comprehen- 
sive and  I  want  to  take  •  hi*  occasion  to  show  you 
that  this  company  thoroughly  appreciate*  such 
10c  per  cent,  co-operation.' 

"We  have  been  doing  a  lot  of  corresponding  with 
paper*  all  over  the  country,  but  certainly  think 
The  Sun  ia  a  corker  when  it  come*  to  co-operative 
service  work."   

"We  were  all  very  agreeably  surprised  at  the 
quality  and  quantity  of  information  received  and 
take  this  opportunity  to  compliment  you  on  your 
Service  Department." 

C  If  you  are  coming  into  the  Baltimore  market,  be  sure 
to  write  our  Service  Department  for  an  outline  of  the  Bal- 
timore situation  in  regard  to  your  product  and  data  prov- 
ing that 

Everything  In  Baltimore 
Revolves  Around 

THE  SUN 


Morning 

JOHN  B.  WOODWARD 
Times  Bldg..  New  York 


Evening 


Sunday 


GUY  S.  OS  BORN 
Tribune  Bldg..  Chicago 


-  Millions  of  Agate  Lineal  

8        12        16        20  24 


Year 
1919 


Growth  in  Advertising  <  f  The  Three  Stinpnpera 
Years  192(1  and  1919 
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How  50  of  the  Largest  Local  Advertisers 

Bought  Space  in  St  Louis  Daily  Newspapers 


During  the  Year  1920- 


Amusement  Advertising 


Department  Store  Advertising 


THE 

STAR 

F'Ht- 

Dispatch 

D  tan  oct- it 

Th» 

Tinvn 

THE 
STAR 

Poet. 

Globe - 
Democrat 

The 
Time* 

American  Theater.. 

13.749 

7,180 

7,017 

13,839 

Famous  4  Barr  Co. 

812.315 

782705 

386,110 

467,460 

Columbia  Theater.. 

9,159 

7,208 

7,307 

9735 

Grand-Leader   

667.360 

623,300 

292,515 

345,200 

Grand  Opera  House. 

9,186 

6.170 

6,567 

8,946 

B.  Nugent  &  Bro. . 

639.081 

618,600 

183.825 

264.714 

Orpheum  Theater. . . 

12,482 

8.290 

8,427 

12,818 

Vandervoort's  

586.408 

385,960 

287,425 

476.157 

Shubert- Jefferson  . . 

13,364 

7,360 

7,485 

13,358 

Schapcr  Stores  Co. 

112,115 

37.961 

825 

Movie  Directory. . . . 

356,965 

153,862 

174,939 

129,023 

Penny  ft  Gentles. . 

167,365 

414.90S 

190,070 

211742 

187,219 

2.817779 

2.615,891 

1.149375 

1.554.356 

Grocery  Advertising 


Bedell  C.  ft  S.  Co. 
Garland,  Thos.  W. 

Kline's  

Sensenbrenner's  . 

Sonnenfeld's   

Steinberg's  


STAR 

35.881 
312.108 
280,360 
130,124 
270,832 
8,075 


83,816 
263.232 
270.466 

84,785 
247.705 

15,020 


1,037,380  965,024 


THE 

  STAR 

59,105     123,062  Conrad,  J.  F   21,172 

28.340      70,430  Dorn  Broa   8.180 

1740    Kroger  G.  ft  B.  Co.  68,332 

24,850      56,300  Remley  Market  . . .  50.441 

6,525    Lind,  Frank   1.731 

    Kohn  L  ft  Son*  4  895 

120,560     249792  A.  Moll  Gro.  Co. . .  15768 


Men's  Clothing  Advertising 


THR 
STAR 

Boyd's    49,517 

Burton  Clo.  Shop  . . .  17,039 

Greenfield  Bros   25.805 

Schmiti  ft  Shroder. .  85,054 

Steer's    6.860 

Weil  Clothing  Co....  97,180 


Poet- 
Diajiatch 

41,095 
19,665 
53^85 
88.585 
6.950 
136.415 


Dcmocrit 

123,320 
3750 
58.450 
56,625 
5,440 
16,799 


The 

Time* 

10,940 
'8,327 


Pott-  Clohe 

Dlepalcb  Democrat 

32.165   

2,816   

84,625  222 

15,335  50 

4,025   

9.647   

19.380   

170.019      167,993  272 


Musical  Instrument  Advertising 


The 
Tiltiei 


200 


3,685 


3,885 


281,455     346,595     263.884  19767 


Jewelry  Advertising 

THE  Poet- 

STAR  Ditpalth 

Hess  ft  Culbertson..     24,440  225 

Bolland  Jewelry  Co.       5,002  1,933 

Ingalls,  F.  H.                   8,913  8,150 

Jaccard's                        18,514  5,105 

Lords  Bros,  ft  Co...      12,536  23,489 


Globe. 
Democrat 

15,218 
1,620 


The 


STAR 

14.313 

25,022 

8,730 

1,957 

Barthel  &  Du'senb'g 

6,679 

160 

3785 

Conroy  Piano  Co.  . 

18,004 

7,880 

6,568 

5.060 

Kieselhorst  

34.118 

22728 

12,228 

1,655 

9,820 

14,995 

Starck  Piano  Co... 

9,759 

38,874 

11,085 

Baldwin  Piano  Co. 

5,397 

750 

3.400 

3,000 

66,380 

108,459 

61331 

2879> 

2.199 


16755  13,210 


69.405       38.902       33.093  15,409 


Shoe  Advertising 


Brandt  Shoe  Co.  . . 
Factory  Shoe  Store. 
Hellman  Shoe  Co... 

Reid  Shoe  Co  

Swope  Shoe  Co   15,540 


THE 
STAR 

5.525 
9.880 
2.345 
4,737 


Shoe- Mart   

Walk-Over  Shoe  Co. 


24,970 
16,935 


The 


Goldman  Bros  

Hellrung  ft  Grimm 
Kennard,  J.  &  Sons 
Lammert  Furn.  Co. 
Macky  Furn.  Co. . 
May,  Stern  ft  Co. . 
McNichols 


........ 


3.2(0 
30,430 
10,0.53 
7,645 


79,932       94,215  57,247 


150 
150 


Reliable   

St.  Louis  H.  F.  Co. 
Ttorlicht-Duncker  . 
Welch  ft  Co  


THE 

STAR 

11.332 
24.997 
15.283 
10.580 
10,550 
45.012 
38,186 
50.796 
16,510 
27.451 
41.594 
24.730 


Poet- 


Globe  The 


14,060   

13,915   

5,235  6,425 

450  5,230 

25.940   

71.095  1,680 

16.962  23S33 

45,235   

2,880   

19.335  20,445 

43.536   


5,975 
5.935 


22,425 

250 
450 

20,925 


317,021      258.643       57,713  55,960 
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(Comparing  1920  with  1919) 

The  St.  Louis  Star 
Gained  More  Than 

3,000,000  Lines  of 

Paid  Advertising 

Published  Six  Days  a  Week,  The  Star's  Gain  in  Local 
Display  Advertising  Was  GREATER  than  the  COM- 
BINED Gains  of  BOTH  7  Day  Competitors. 

Local  Display  Comparisons 

THE  STAR  ....  (6  Days)  Gained  9,456  Columns 

Post-Dispatch  ....  (7  Davs)      "  5,892 

Globe-Democrat   -     -     -  (7  Days)  3,268 

The  Times     ....  (6  Days)      "  3,631 

Total  Advertising  Comparisons 

THE  STAR      ...  (6  Days)  Gained  10,123  Columns 

Post-Dispatch     ...  (7  Davs)      "  6,632 

Globe-Democrat  ...  (7  Davs)      »  4,869 

The  Times    ....  (6  Days)      "  3,354 

THE  ST.  LOUIS  STAR 

Mwnbcf  Au.Iil  Hitvrmn  01  Cttraliticnt 
STAR  BUILDING  STAR  SQUARE  ST.  LOUIS,  MO. 


i^b^Mf  IW^  National  Adv«niHn(  Repretcnttiiveo 

h*r'BTAICi  STORY.  BROOKS  A  F1NLKY 

Chicato     PhlLuMpM*     Ntw  York 
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Over  A  Million  Lines 


IN    THE    (  1  920)    YEAR   JUST  CLOSED 


The 

Southwest  American 

Beat  the  next  paper  by  1,136,935  Agate  Line*  in  Paid  Ad  vet  tiding  and  broke 
all  previous  records  for  volume  of  business  carried,  with  a  total  lineage  for 
the  year  of  5,448,977  lines. 


LET'S  GET  DOWN  TO  FACTS! 

When  a  certain  retail  establishment  in  any  city  has  the  bulk  of  the  trade  in 
its  line,  there  is  always  a  good  reason,  and  when  a  certain  newspaper  has  a 
lead  of  sixty-two  per  cent  in  paid  circulation  and  over  twenty  per  cent  in  vol- 
ume of  paid  advertising,  there  also  must  be  a  very  good  reason — RESULTS. 
From  the  "Bradstreets"  of  newspaper  circulations  you  will  find  that  The 
Southwest  American  leads  in  HOME  DELIVERED,  SUBURBAN  and 
COUNTRY  subscribers,  and  in  the  following  figures,  taken  from  daily 
measurements  on  both  Fort  Smith  newspapers,  you  will  note  that  The  South- 
west American  leads  in  LOCAL,  FOREIGN  and  CLASSIFIED  advertising, 

Local  Foniiii  ciutiAri  Tout 

Southwest  American  3,467.310      1.361,929      619.738  5,448,977 

Times  Record   2.848.223       1,001,868      461,951  4,312,042 


Southwest  American,  LEAD  .  619.087        360,061       157787  1,136,935 

The  Southwest  American  has  maintained  this  lead  in  all  kinds  of  adver- 
tising week  after  Week  and  month  after  month,  for  twenty-six  consecutive 
months — Sufficient  Evidence  that  its  Advertising  Columns  are  Producing 
Results. 

If  you,  Mr.  Advertiser,  would  reduce  the  cost  to  market  your  product, 
why  not  concentrate  your  advertising  in  the  newspaper  that  reaches  the  great- 
est number  of  prospective  consumers?  In  other  words,  COVER  THE  FIELD 
WITH  ONE  COST.   This  can  be  accomplished  by  using 


The  Southwest  American 

"ALWAYS  FIRST" 

a.  b  c  Membership  No.  so      Fort  Smith,  Arkansas 


Representatives 

E.  Katz  Special  Advertising  Agency 

EMibttihed  1SU 

IS  E.  26th  St  Harris  Trust  BUg.  Waldheim  Bldg.  Candler  Annex  Monadnock  Bide. 

NEW  YORK  CHICAGO  KANSAS  CITY  ATLANTA  SAN  FRANCISCO 
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CIRCULATIONS  AND  ADVERTISING  RATES  OF  2,133 
U.  S.  ENGLISH  LANGUAGE  DAILIES 

Editor  &  Publisher  and  Barbour's  Advertising  Rates  Sheets  Present  Most  Complete  List  and  Summary  of  Daily  and  Sunday 

1,  1920— Advertising  Rates,  Foreign,  November  15,  1920 


fills  i.  the  „,,h  armi  annual  Hating  of 
I'mlnl  S:atrt  EngttsuManguagc  daily  neare. 
paver  circulations  and  advrrtiuog  rates.  The 
clnulari--.n  rta-urca  at*  the  net  laid  daily  and 
Sunday  averages  (separate,  of  course)  (or  the 
■fat  months'  pcti.>d  ending  September  30.  1920, 
a.  reported  to  the  Audit  Bureau  of  Circula- 
tions fl!  Iti  Ihr  lk.trt™m.-j  utidct  Ihe  Act  of 
Congress  itf   Augllat  24,  1912, 

Tlx  advertising  ratea  cover  Ihr  5,i>v)|iue 
.cmrart  rate,  and  tile  minimum  space  rale  aa 
filed  with  Harbours  Advertising  Rale  Sheets, 
Inc  .  ot  Chitago,  aa  of  November  IS.  1*20. 

There  are  43?  momma  newspapers  and  5J 
morning  ouaicicve  dailiea,  making  in  all  4*0 
■nomine  papers 

There  are  1,605  evening  tie* sewpert  and  3* 
evening  business  dailiea,  malting  in  all  1,64) 
eeeninf  newspapers  in  Ihr  United  State*. 
There   ate   522  Sunday   newspaper*  and  3 
taking  in  all  525 


1.066,773  snore  net 

mmm  .if  $i.ui  per 


The  n»t  paid  circulation  of  ihr  522  Sunday 
ncw»t<ap*rt  summariled  it  known  to  he  I?,- 
083.604  per  Sunday-— an  iacrcaac  over  October 
1,  1919,  of  I. boo, 734  copies  The  joinl  or 
combined  adverliain*  apate  rale  of  all  theae 
Sunday  newapapera  per  line  per  insertion  n 
$4110.  which  ia  $9  37  more  than  the  joint 
tale  on  October   l.   1919.     (See  comparative 


In  a  word,  momma-  circulations  havr  in- 
creaaed  2  per  cent  in  the  pax  year  and  rpnrn- 
ini  advertising  ratea  have  increased  21  per 
cent     Evening  circulation!  have  inrrraaed  6 


The  loaiitntj  of 
eahaoativc  uble  on 
the  t.17  morning 
ol 


■  •   lilted,  ea 
daiUri.   had  a  net   paid  eoca- 
at   October   I.    1920.  of  ♦.- 


H.27.7,5  ropire  per  day  and  a 
line  anacr  rate  of  $26  14  per  line,  per  Inaer- 
tion. .,n  the  lO.tHJu-ltne  contract  baiia.  Coot. 
paring  theae  tigurca  with  the  October  1,  1919, 
figures,  aa  preaentrd  in 


Octobri  I.  1 9 JO.  ovet  the  net  paid  at  October 
I.  1919,  280.532  copies  tor  day.  and  that  the 
joint    rale    ahowa    an   tncrraae    of    $4.66  per 


The  net  paid  circulation  of  lb*  1 ,603  »ve- 
nine  newapapera  listed  ia  shown  to  he  17,962.- 
8M  copiea.  which  ia  an  increase  over  October 
1.  1919.  of  1.1166.77$  copiea  per  day.  The 
joint  rate  for  all  theae  newspapers  on  a  mini- 
mum apace  baati  ia  155  *7  per  agate  line  per 
insertion,  which  ia  $13.31  per  agate  line  more 
than  on  October  1.  1919  In  other  worda, 
16  leaa  evenin,  aewapapete  on  October  1.  1920, 


creaaed  29  per  cent.  Sunday  circulation  ha* 
i><  t rated  10  pee  cent  and  Sunday  ratea  have 
an  increase  of  29  per  rent, 
important  feature  of  the  comparative 
the  adjoining  rolumna  of  morninf. 
d  Sunday  circnlalion,  aa  of  October 
1.  1919  and  1*20.  .a  the  average  rate  per  line 
per  thousand 

For  csample.  the  average  net  paid  circutV 
tion  of  $19  morning  newapapera  for  the  aia 
montha'  period  ending  October  1.  1918,  ia 
known  to  have  been  10,271,137  copiea  pet  day. 

The  total  combined  minimum  agate  line  ad 
vctttaing  rate  for  all  of  the  510  monsawg  orw»- 
papera  on  Tanilary  I,  1919,  waa  $19.20  per  line, 
whereaa  the  average  rale  per  line  per  thousand 
for  theae  519  morning  newapapera  on  January 
I.  1919.  waa  $0  001*69. 

The  compilation  ahowa  that  2.669  morning, 
evening  and  Sunday  newspaper  on  October  1, 
191$,  had  a  net  paid  circulation  of  44.701,691 
and  a  Joint  rate  per  agmte  line  of  $38.43  oft 
the  minimum  apace  boaaa. 

The  average  rale  per  tine  per  thousand  for 
this  +4. 701,421  net  paid  circulation  on  Octoter 
1.  19]*,  was  44X11977,  or  roughly,  about  1/$ 
of  a  cent  a  line  per  Ibouaand. 

On  October  1,  1919,  the  combined  not  paid 
circulation  of  2,S*4  daily  and  Sunday  newo- 
vraa  41.926.221  and  the  joint  rate  waa 


1900-1920  POPULATION  OF  U.  S.  BY  STATES 


1920 

Stat* 

L'nucd    Malea    105.708.771 

AUhsnvs    2.3411,174 

Antotij    —333.903 

Arhanaas    1.752,204 

California    —  3.426,1161 

Culor.d.    -939.629 

Conncctirot    1.3*11,631 

Delaware    223.003 

rnatr.cl  of  Columbia.  437.S7I 

Florida  — 94)4.470 

Georgia    2,4W».SJ J 

Idaho   — 431.866 

Illinois    —  4.485,2*0 

Indiana    -2.93o.390 

Iowa               .........  —2.404.021 

Kuan,    I.760.2S7 

Knm.ik,    —2.416.630 

Louisiana    1,798.509 

Maine   »4».0I4 

sterylnd    1.449.661 

.  .  .  jJ^J* 

Missouri    3.404.1155 

Montana    54M0* 

Nrbr.sfca    U96.372 

Nevada    77.107 

New  Hampshire   443.0433 

New  ferae.   3,155.5*0 

New    Mcaico    36OJ50 

Ne.    York    10.3*4  J29 

North  Carohraa   2,559.123 

North    TJakota   »4  5, 6*0 

Ohio   $.739,394 

Oklahoma              ...  •,•>-*  283 
7*3.3*9 
1.720.017 
604.397 

. . .  1.4*3.724 
43*v54» 

...  2.3J7.»«i 
4,*4>3.22* 

Utah    449.394 

..  .  2JO».1»7 

...  1,356  621 

...  1.463.701 

:::  '« 


19111 


Numlirr 

P.  Cs- 

Numhcr 

P.  CI. 

91, 972.244 

75.994  575 

15.736,505 

14* 

15,977.6*1 

21.0 

2,I3«,093 

1,828.697 

310,081 

«g 

309.39u 

16.* 

204.354 

122.931 

1  !9.549 

63  4 

•  1.423 

66.3 

1.574.449 

1.311.564 

177.755 

11-3 

262.U5 

20.0 

1,044  112 
I40.6HS 

44.1 
176 

892,49* 
259.124 

60  1 

4$,0 

9118.420 

265.575 

IS* 

2IW.334 

22,7 

202.322 

1S4.J35 

20^81 

10  2 

I7.5»7 

5J.5 

331.069 

27B.7I8 

106,502 

32.2 

52. 151 

IU 

752  6I« 

>2«  542 

2I5JISI 

2*7 

224077 

42.4 

2,6419. 121 

2.216.331 

286.711 

11  0 

J92,  :•<•'' 

U  J 

.(.•<  544 

161.772 

104  272 

324 

163.822 

101.3 

5.63*.  5*1 

4  .  ..SMi 

»46,689 

150 

*I7XI4I 

1*9 

2.70O.876 

2.516,462 

.•2».'l4 

8  5 

184,414 

I  3 

2.224.771 

2.231.853 

179,250 

8  1 

— 7.IW2 

—0  3 

1  690  049 

1.470,495 

78.3IW 

l  n 

220.4  54 

150 

005 

.  147.1  ■< 

126,725 

5,3 

142.731 

6.6 

1  654.. .1** 

:  .'"l.n.'S 

142.121 

»  t. 

274.793 

19  9 

742,371 

694.464 

35.443 

3.J 

s  y*il  5 

6.9 

1.293.344 

l.l*«0*4 

134.315 

II* 

107. 302 

9.0 

3.366.416 

2.805,344 

48  5.W.I 

14.4 

561.07s) 

20.0 

2*10.173 

2.420.9*2 

858JJ9 

3d  $ 

3*9,191 

16.1 

2.075.7O. 

1.751.394 

311.417 

ISO 

324J14 

115 

1.747  IH 

IJ5I.J70 

—6,49» 

—04 

24  5.844 

1SJ 

J.29J.33S 

3.106.6C5 

110.72 

1.4 

186.670 

6.0 

376.051 

243,  129 

17J.8J6 

44  0 

1J2.7J4 

$4.5 

[  :]> 

1.0*6.300 

HI4.I  5  « 

»7 

K'5.914 

11* 

»1.*75 

42J35 

1  I-  • 

—5.5 

39,540 

»3.4 

430.572 

411.588 

12.511 

2.9 

1*.9*4 

4.6 

2.JJ7.167 

l.**».669 

418.711 

24  4 

453.498 

34.7 

327.301 

195,310 

33.049 

10  1 

131.991 

67J 

9,113.614 

7..V...H'.. 

1^71.215 

13.9 

1.544.720 

25.4 

2.206.2*7 

l.*93.S10 

352.836 

16  0 

312.477 

16.5 

319.146 

68.624 

11.9 

257.910 

tot 

4,767.121 

4,157.545 

992.273 

20  * 

609.576 

14.7 

1.657.155 

790.391 

371.12* 

22.4 

866,744 

109 .7 

672,745 

4 1 3.534 

110,6.1 

16  4 

259.229 

62.7 

7.665.111 

6,302.115 

1. 05  4.906 

13  * 

1.362.996 

21.4 

542,610 

428.554 

61.787 

11.4 

114.054 

26.6 

1. 515,400 

1.340.316 

168J24 

11. 1 

175.0*4 

13  1 

5i!.*B» 

401.570 

52.65* 

9.0 

182.3  IS 

45.4 

2.1*4,7S'l 

2.020.616 

153.094 

7.0 

164.171 

LI 

3,*i*.$42 

.1  .:.i-  J|.i 

764.6*6 

14  7 

847.832 

27  8 

373.351 

276,749 

76.045 

204 

96.603 

14.9 

355.956 

343,641 

—  J  524 

—  10 

12,315 

3.4 

2,061.612 

1.S54.I84 

247.575 

12.0 

207.42* 

1IJ 

1.141.990 

518,101 

214,631 

18  * 

623.M7 

1204 

1.221.  Il« 

95B.800 

242.382 

199 

12^4 

2  333  *60 
145.945 

2   .1  )  042 

92.531 

m 

m 

BASIC  FACTS  FOR  BUYERS  AND  SELLERS  OF 
NEWSPAPER  SPACE 


CirraUdom  as  of  October  ),  1910.    Rat**)  ■•  of  November  IS,  1920. 

Average.  Rate 
ToUlNolPavld    Total  Vgalr  Per  !j«  Per  1.000 
Circnlationa       Lioe  Rat.     P„  „i  ClrnJailUD 

9.U7.77S  tl0.lt  f. 0026643 

1 7.962 JUH  SS.47  .OfUtSS 

17.S83>04  41.10  .002105 


TolgJ.    2^64 


CircsIstUoM  aa  of 
<Sa.  Editor  45 

Number 

Papera  of  Pa  per  a 

  4S7 

  1.621 

  SO* 

ToUl*   2.SM 

*0oea  do!  include 


1125.71 


1.  1919.    Ratea  al  ol  November  IS,  1919. 
far  Nevevnkar  a  and  IWtcasaasar  ». 

A vrragi.-  Role 
Total  Net  P»iJ   Total  Agalr  P-r  l  ine  Per  1,000 
Cireulilioa*       Lioe  Rale     Paid  Circulation 
9,447441  121.48  $.002249 

16^9*JOI  4S.lt  .002673 

1S.4S2470  31.7S  .002019 


41.92*421 


$91137  per  line,  whereaa  tha  average  rue 


On  October  I.  1920.  the  net  pa»d 
of  2.364  daily  and  Sunday  new.pape 
*e  H£74t2M  cofHC*!  per  d-iy. 


<-) 


line  of  $125  71  and 
of 

2*/100  of  a  cent  per  line  per 

....       .  _  Alabnawa   509,317 

I.  1*1*.  and  October  1,    Atuom    117  53* 

-  T«:£rJ^j." tt   M.m 

T— .  per  day.  whereaa  tha    J."4J'f«rnia    "Ji  !" 

•gate  tine  apace  rate  on  a  minimum    Colorado    453.JS9 

a  haa  uicreaacej  from  $93  43  pee  line    Cannecticul    9J6.JJ  ' 

lu  $125  71  per  lisse  DeUaaarc    120747 

The  average  rale  per  line  per  thousand  hat    Ftorada    3SSJ25 

incmatd  front  $.001*77  to  $002801,  ot  aa  in-   Gtotm»    '37JH* 

create  per  agate  Hoe  per  thousand  circulation  ....  119  017 
of  $000(24.  oe  9/1000lh  of  a  cent   per  line 

pet  thousand,  or  an  Increase  of  41  6  per  cent.  '""">'* 

Thu  ia  the  tncrraae  aa  between  January  I,  'adsana 

1919,  and  November  15.  I»J0,  or  in  a  period    I««    »7!.495 

ol  2259  montha.  Kanaat    417.964 

These  figures  alao  ahow  that  the  national  ar    Kcatucky    433.543 

foeeian  advertiser  bow  buys  3.569  net  paid    l^oms'-sna     ■  ■  •  •   428.143 

csrculanea  per  peony  per  line  of  his  advertie-    mBjnr    399,54* 

ing   investment,  aa  compared  with  5.055  net  «.     .  IV 869  422 

on'1J.Zr,,t°"l*iT           ^              >'""tti  -.."'liuselta' Jr450^4» 

In  compariaon,  dailv  newspaper  spare  rosea    Michigan   2,!«!'<r^' 

relntivery  leas  today  than  ever  before.    While    Minnesota    1,031. 593 

the  rate  per  line  per  thousand  haa  increased,    Misa-saippi    .«   240.121 

the  increase  haa  been  leas  than  the  decreased    Missouri     t,506>W 

purcfaaiskc  power  of  ttVr  dollar,  and  at  tbe  --m«    MoTitsrt-a   1*2,011 

lime  ifct  .anCT*a*ed  rale  per         per  ti.oifcund    Xe1"r*«ka    40S,J0o 

!'"  Tld    «•  o'g            "**  "  New  '  Hampshire  179.761 

On  "the   follo^og  pa^a  appear   the   n«-ea  Jf"   fcW  J'4*""' 

of  every  FjigtiaVlangtsage  daily  newspaper  ia    *>'*  »"«"    M.VbU 

the  United  State*,  with  net  paid  ctrcuiataoa    New  Yotk    8,5*'*.844 

and  adveniaing  apace  rate*.  North  Carolina    49O.I70 

Another  added  feature  of  the  lieting  ia  the    Notlh  Llakota    8J8.234 

population  of  every  city  having  a  dairy.  ,„,,„    3.677,136 

The  1*20  trbvernment  population  figarea  arc    <fftU1h.jma   539.480 

given  wherever  available.    The  population,  the  0*r.1Jfl  391*019 

circulation  and  the  sate  figttrea  following,  to-  '        .  "" 

gether  with  tha  data  be  Stale,  and  nationaUy  "f "  5.607.815 

as  presented  in  the  lahle  aa  the  aeet  page,    «h"dr  IsUn.l   

will  prove  of  immeasurable  aid  and  assistance    *4na1$l  CaeeHaat    2»3.»»0 

lo  the  adsertiser.  agent,  and  seller  of  neara-    S  olb  IhkoU    101.S72 

paper  apace  in  estitnaung  campaigne.  TalNiaaal I   ,   61 1.234 

ll  ia  surprising  to  aee  the  large  number  af    Tr»«.    1.512,'J* 

.  ,  .    .  ..       Utah   315.5*4 

The  newapapera  of  general  neara  circulation.  Vermont                           109  474 

published  Smsdare  only,  as  well  as  meat  of  the  aflJJgJJJ                 )*"  67j!°$4 

circuUlion    and   ratea   have   not    Washington    74*,735 

led  in  the  tola!  Sgurea.    Aa  in  the   *>•'  Virginia   34».0O7 

list,  a  eej-aeale  aectinn  is  made  af    Wt.r.-.osin   1,244,568 

Trade  and  Frofaaaional  dailiea  Wyoming    S7J48 


RuraL 
1,*3»JS7 
216.374 
1.461,707 
1.095.132 
444.370 
444.2-.2 
102.234 
612  645 
2.167.173 
312.829 
2.079.602 
1.447.535 
I.52*.S26 
1.151.293 
1.7*1,  187 
1.170.146 
468.445 
5*0.000 
202.101 


1.550.497 
I.I17.I52 
376J>7$ 
891.064 
62,153 
163,332 
671,011 
2V5.190 
1.711.985 
2.i>**.753 
557.444 
1  .".2.251 
1.1*4.803 
3*2.370 
3.112.203 
15.JI7 
I4*».737 
534.675 
U26.65* 
3.150.5  3  9 
233.812 
242.452 
1.635.201 
607.8*6 
I.IW4.6U4 
1.387.4« 
137.351 
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Editor   &   Publisher   for   January   22,  1921 


THIS  CHART  WILL  ENABLE  YOU  TO  ESTIMATE  AT  ONCE 
THE  COST  OF  A  NEWSPAPER  CAMPAIGN  BY  STATES 


Detail  in  the  Following 
Both 


,  1,605  Evening  and  522  Sunday  Newspapers,  Given  in  Great 
Are  Here  Summarized  by  States  and  Nationally  for  the  Benefit  of 
and  Sellers  of  Daily  and  Sunday  Newspaper  Space 


t**le  lm  In  i 


.  "ready  reckoner" 


If  yon  deal  re  I •,000  Hon  In  every  •T«U»f 
wt  wo  a  10   tw>   10,000  time* 


IW,  torn  find  that  thm  are  417  of  them, 
that  eoeabtned  they  hare  a  net  paid  clreala- 
•ion  of  0,017, TTS  r-eplee  par  day.  Hurnnor. 
Hi*  total  rate  foe  all  at  ihrm  |»  000.14. 
Kirrt hrrmorf,  let  a*  aeeome  tbai  jm.  deetre 

tO  «M>  10,000  linen  la  evrrj-    or.r  of  the  ni.-vm- 

to»  pa  aero—  pre* 4a,  yon  hmrm  the  aaowpr  to 
your  oaeeOlon.  It  Is  0t« 1,400.  ru  ■  *  wo«M 
be  the  eaet  of  i4  16,000  line  dlwplay  ramt>eljjrn 
In  eeeey   ene    uf    the  407 


Yen 

Wintit  r«LTh  ptwUevJly  IB  OO0.0OO  paid  cir- 
culation or  more  than  00.000.000  people  at  a 

OMt  left*  UlU  tfeat  *f  B  BOOta!  CtfMTtl  per 
buyer. 

TKo  ooot  of  10,000  llneo  hi  the  Monday 
edition  n i.i  ho  10,000  Uaea  the  .point  8w 
day  rate  •*  Ml. 10  ar  OOlljOOO.  Far  thie 
money  yno  enokl  hay  ten  ode  mt  a  thousand 
*  hmhif  a 
.f  aver  11.- 


rilarr  wherein  he  ha*  perfected  hi*  dletriho-  •**>  *  -  '  *  • 
tWoa  aad  therefore  he  deelre.  to  enaflne  hie  P***re  of 
adtertlitnc  to  an*  rtnnthern  Mate,  aay  »«.*••  P*' 
Te&ae;  oao  Coaet  Mate,  aay  California,  a  Mtadaye  of 
Cealral  Mate,  aay  Ohio;  aad  a 
Mate,  ear  l*eaa*yl»aala. 

It  waald  be  coaiparnU*eJy  eaay 
chart  I*  determine  the  root  of  a 
la  any  eae  of  the  Matoe  mention 
other  Mate  or  In  the  moraine;,  t 
Monday  paper*,  or  all  of  them  cob 


at  00.00  a  1 
. »MJ   ran*  of 


lUt  ll.,. 


Population 

Slate  C.b.j.  I9M 

Alabama    2.348,174 

Arizona    333.903 

Arkansai   1,732.204 

California    3,426,861 

Colorado    939,629 

Connecticut    1,380,631 

Delaware    223,003 

District  of  Columbia   437.J71 

Florida   968.470 

Georgia    2.895.832 

Idaho    431.866 


Enjjti.h 


Number  of 


Indiana   

Iowa    2,404,021 

Kansas    1,769,257 

Kentucky    2,416,630 

Louisiana    1.798,309 

Maine    768,014 

Maryland    1.449,661 

Massachusetts    3.852.356 

Michigan    3,668.412 

Minnesota    2.387,125 

Mississippi    1,790,618 


Montana   548,889 

Nebraska    1,296,372 

Nevada    77.407 

New  Hampshire    443,083 

New  Jersey   3,153,900 

New  Mexico    360,350 

New  York    10,384,829 

North  Carolina    2,359,123 

North  Dakota   645,680 

Ohio    5,759,394 

Oklahoma    2,028,283 

Oregon    783.389 

Pennsylvania    8.720.017 

Rhode  Island    604.397 

South  Carolina    1.683,724 

South  Dakota   636,547 

Tennessee    2,337,885 

Texas   4,663,228 

Utah   

Vermont   , 

Virginia    2,309,187 

Washington    1,356,621 

West  Virginia   1,463,701 

Wisconsin    2,632,067 

Wyoming    194,402 
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10 
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68 
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10 

21 
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14 
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37 
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32 
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130 

9 

28 

37 
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11 

18 

115 

133 

8 

45 

53 

7 

21 

28 

37 

137 

174 

2 

8 

10 

7 

10 

17 

6 

13 

19 

4 

12 

16 

26 

77 

103 

1 

4 

5 

2 

8 

10 

10 

18 

28 

10 

23 

33 

9 

19 

28 

3 

46 

49 

3 

6 

9 

Morning 

63.515 
33,293 
58.156 
542.7S8 
60.623 
96,677 
10,200 
101.904 
69,456 
116.900 
32,312 
880.753 
249,460 
143.108 
118,981 
132.148 
92.488 
60.456 
178,144 
789,036 
215.542 
1 53.578 
14,819 
527,836 
65,727 
113,878 
7,018 
17.887 
91.771 
7.631 
2,001,189 
96,147 
22.967 
465,347 
108,215 
96.U46 
999.750 
35,179 
62,220 
24.618 
156,862 
273,258 


18,418 
105.047 
131.570 
73.944 
62,072 
9,852 


Tool  Net 
P»*d  Cirrubiro 

Evening 

134.481 
30,730 
66,536 
836,013 
242,733 
264,151 
31.555 
141,644 
65,273 
192,538 
27,155 
1,378.370 
S51.906 
467,393 
207.405 
176,933 
136.286 
62,196 
209,628 
1.151.621 
746,766 
510,448 
32,412 
822,579 
42,772 
215.008 
8.698 
41.785 
460,477 
12,469 
2.826.830 
91,580 
39.216 
1.607,606 
191.226 
188.373 
1745,932 
147.689 
50,536 
44.978 
190.493 
451.394 
57.121 
32.416 
162.564 
324.690 
71.7R2 
454.391 
16.103 


Juiut  sjinusum  Advenuifig 
Kile  Per  Line  Pet  State 


Tout 
197.996 
64,023 
124,692 
1.378.771 


41,755 
243.S48 
134,819 
309,43* 
59,467 
2,259,123 
801.366 
610,501 
326,386 
3O9.081 
228,774 


387,772 
1,940,657 
962.308 
664.026 
47.231 
1,350,415 
108,499 
328,886 
15,716 
59,672 
552,248 
20,100 
4,828,019 
187,727 
62,183 
2,072,953 
299.441 
284.419 
2.745.682 
182,868 
112,756 
69,596 
347,355 
724,652 


50,834 
267,611 
456,260 
145,726 
516,463 

25,955 


I"1  -' 
Morniris 

11*  . 
E 1 1  Ti  1  n  g 

T 

V-inu.r 

Sun  lar  , 
C'T'"  'jl.tt."*!! 

^dre  rilling 

Kate 

i  21 

$  .657 

10 

168.546 

$  611 

.279 

.317 

.596 

10 

38.641 

.314 

.178 

.502 

.68 

6 

82032 

'245 

1.723 

3.348 

5.071 

38 

891^445 

2.415 

.259 

.864 

1.123 

11 

267  453 

654 

.33 

.926 

1.256 

7 

149.271 

.45 

.04 

.11 

.15 

1 

14.505 

.06 

28 

.36 

.64 

4 

240773 

.66 

.333 

.467 

.80 

10 

66.162 

39 

.38 

.744 

1.124 

17 

362^94 

.916 

.183 

.205 

.388 

g 

45^590 

.259 

1.639 

3.845 

5.484 

22 

1, 554^976 
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EXPLANATION  OF  KEY  LETTERS  AND  MARKINGS  IN  PRECEDING  PAGES 


The  bold  face  population 
figures  are  from  the  1920  census 
reports. 

The  light  face  figures,  from 
N.  W.  Ayer's  American  News- 
paper Annual  and  Directory, 
1920. 

The  list  of  papers  is  cor- 
rected to  December  1st,  1920. 

The  circulation  figures  are 
the  average  net  paid  for  the  six 
months  period  ending  Septem- 
ber 30th,  1920,  as  reported  to 
the  Audit  Bureau  of  Circula- 
tions, or  to  the  Government 
under  the  Act  of  Congress  of 
August  24,  1912. 

The  agate  line  rates  (14 
agate  lines  equal  one  inch)  are 
the  five  thousand  agate  line, 
and  the  minimum  agate  line 
space  rates  applying  to  general 
"foreign"  advertising  in  effect, 
or  announced,  November  15th, 
1920.  and  include  all  changes  in 
rates  received  by  Barbour's 
Advertising  Kate  Sheets,  Inc., 
up  to  that  date. 


"(a)" — Every  morning. 

"(b)" — Morning  except  Sunday. 

"(c)" — Morning  except  Monday. 

"(d)"— Morning  except  Sunday  and  Monday. 

"(e)"— Morning  and 

"(0"— Morning  and 

"(g)" — Morning  except  Monday  and  evening  except  Sunday. 

"(h)" — Morning  except  Monday  and  evening  except  Saturday 
and  Sunday. 

"(i )"— Moming  except  Sunday  and  Monday  and  evening  ex- 
cept Sunday. 

"(j  )" — Morning  except  Sunday  and  Monday  and  evening  ex- 
cept Saturday  and  Sunday. 

"(m)"— Sunday  exclusively. 

"(q)"— Every  evening. 

"(r)" — Evening  except  Sunday. 

"(s)" — Evening  except  Sunday  and  Sunday  morning. 

"(t)" — Evening  except  Saturday  and  Sunday. 

"(u)" — Evening  except  Saturday  and  Sunday  and  Sunday 
morning. 


The  asterisk  (•)  preceding 
the  name  of  a  paper  indicates 
membership  in  the  A.  B.  C. 
All  figures  represent  the  aver- 
age net  paid  circulation  for  the 
six  months  period  ending  Sep- 
tember 30th,  1920,  except  those 
set  in  light  face  which  cover  the 
six  months  period  ending 
March  31st,  1920. 

Rate  figures  set  in  light  face 
type  indicate  that  the  rate  has 


Because  there  is  no  question 
as  to  what  the  A.  B.  C.  figures 
actually  represent,  A.  B.  C. 
figures  are  used  in  preference 
to  Government  figures  when- 
ever available. 


'(y)' 


exclusively. 


Roman  type,  indicates  morn- 
ing papers,  Italic  type,  evening 
papers. 


The  dagger  (f) 
the  figures  have 
from  A.  B.  C. 
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UNITED  STATES 
••'»"      atewead— half   Interact  from 
r.    V   Xiuu  lo  T.  D.  Petwln  end  Harry 

H.  B11L    Oct-  I. 

Uta«im»   (N.  X.)   Morals*  Jnml- to 

Cut  C  IIhh.    MKT  ». 
Iptdetoei   (WU.)   p„.i_T    n.  Raid  and  K. 

P.  Humphrey  lo  J.  K.  Klein.  A.  B.  Turn- 
bejIL  T.  I.  nr.,:..  and  11  L  Davis: 
Messrs  Raid  ana  Humphrey  related  mi- 
nority laterest.     Jan.  11. 


■MM 
Dae.  1. 

W.  Cala  to 
atsa    April  it. 
(Tex.)  xteee*prhje — Interest!  of 

Walter  J.  Crawford,  Bsrnard  Deuteer  and 
Paul  A.  Hsaalc  t»  J.  :.  Mapea:  Governor 
w    P    Hobby,   Kiwtu  Hobby  end  J.  L. 

Mapes   aula  ewnern      March  1- 
BeUnlre    (O.)    ItaUr    loader    R  o  b  1  a  a  o  n 

Brothers  to  A  J..  B-  A.  and  ft.  X,  Sher- 
lock     Kept.  11. 

Blraamehaan  N.we — Intereete  of  Frank  P. 
Gtaee  to  Victor  Hanaoa.  Oaren  Moon  aad 
John  Btaarart  Bryan.     April  S. 

Beoncllle  (Ma)  Dally  RepubUeae — Hoaaxon 
Hart  to  C  M.  Harrlaoa  and  aeaoolatec. 
Feb.  11 

Brldceport  (Cean.)  Seer- Herald — Intereat  to 

Clarence  P.  Beora,  who  assumed  manac- 
Ina*  editorship.     May  It, 
Hrtdcenejrt    (Cobb.)  rimes 
Fnruner—  Floyd  T acker  to 
lac  Company,  Lynn 
McOtrvvra.     Sept.  V 
Brtdcstua  (N.  J.)   Evealne  Nevre— J  Ward 

Rlrhardeon  to  C.  I.  Bnowden.     Ana*.  1. 
Bryan  (Tea.)  Facto    Intereat  of  A   B.  Fla- 
herty to  Lee  J.  Roanlree.    Fab.  10. 
I»a>eyrwj     (O.)     Forura    L,    M     Smith  to 
Thomaa    L.    Cooper.    Allen   Markley  and 
aaaoclalaa     Dee.  IS. 
Buffalo   IV.  T.)  relish  Dally 
W.     Nowak;     name  chsncad 
Telee-ram.    Oct.  X. 

(Mich.)    Newe- to 
llahlnc  Company.    Oct  L 

(IB.)  Free  Free*— Mra  John  T 
aalbralth  to  Robert  W.  Davla  and 
P.   VlrCuIre     April  14. 

I  Wye.  I   State  Lead. 


IN.  1*.)  Ttneee—  Addison  B  Ool- 
rln  to  Cbarlaa  V.  Farneea.    March  M. 
Grand  Rapid.  (Win.)  Trlbaaa    abaorbed  by 

Dally  Leader.    March  It, 
tJreenelUe  (N.  C.)  Dally  Newe — J.  L.  Mayo 

to  John  A.  Park.    July  10. 
Grlcts-vlllc   (IU)   Iadetwsnleat- Frees— Brneet 
E.  Wllllamena  to  E.  w.  Seaborn.    Nov.  IT. 
Baekenaaak   <N.  J.)   Bergen  Deity  New*— 
Mutual    I'ubllehlaf    Company    to    EL  II, 
Waldea,     Oct  16. 
Hartford  (Conn.)  Peat — to  Thome*  BpelSeey. 
May  IT:  to  owners  of  Ttmee;  discontinued. 
Oct  t. 

Hartford  City  (lad.)  Dally  Tlnvee-Qasette— 

(half-lataraat)  Mlae  Beaa  Oslslsr  te  Har- 
bvrl  E.  Hnny.    Oct.  1. 
n«Htpeataei  (ILL)  Chronicle — Ckarlea  W.  War- 
ner to  Ray  H.  Marvin  aad  Dall  Mllburn- 


Obertla  (Kan.)  Ttaaee—  It  M  Parker  la  Lee 

Meadow*    kept,  I. 
OkmuJcee   (Okie.)    Times  -John   H.  Rebold 

to  Sanford  C.  Col.  L.  N.  Houston.  L.  H-  D. 

Conk.    Jan.  10;  Intsrsat  of  Senford  C  Cox 

to  H.  H   Borton.    May  it 
Olympln   (Waatu)    Standard— Cacla  Freeh- 

water  lo  J   M.  Tadlork.    Feb.  It. 
Omaha,    (Nek.)  Bee — Victor   Roeswater  to 

Nelson  B    L'pdlke.     Jan.  IE 
Ornate  (Tei.)  Dally  Leader  iseead  ta  H. 

C.  Connelly.    Jan.  I 
rarta  (Tax.)  M amine  Newe — Sayere  Boyd  ta 

North  Taiaa  Publishing  Company;  Harry 

Waraar  adltnr.    April  10. 
Parwona     (Kan.)     EcllpSS    C.     A     Lamb  to 

Kcllpee  l'ubtlehlnc  Company.    March  1. 
Pendletaa  (ore.)  Hermit 

F.  Lowell  te  O.  F.  Ollmore.  C  J.  Owen. 

Harry  L.   Keck.    May  If. 


aa  Ju 


.lor  editor  and  maaacer.  April  It. 
(Tel.)  Dlaeiatnk— I  sailors  Merita 


Pin 


M.y  11. 


Khaata  (Cal.l   Courier-  -Ferdinand  Herat  te 

Walter  H.  Fink.    Fab.  It. 
ah.  rw.au  (Tea.)  Dally  Deaaaerat— O.  O.  and 

B.  C.  Banter  to  a  syndicate.    Jena  IE 
Bhrevenort  (La.)  News — J.  s  Rlcha 

Ckarlea  L  Achieve.    May  1. 
Slam  Fella  (ft  D.)  Praaa—  Willis  C 

Qsoris  E.  Keren.    Dec.  11. 
Snyder  (Tel.) 

J-  P.  Chemblle*  to  W. 

10:  to  J  S  Hardy  lo  W.  R.  1 
meabeevllle  (Ohlal  tlaa.lte— controlling  la- 

tercet  from  John  F.  Nolan  to  W.  ft.  Albaa 

and  Jay  a  P.latey     Dec  It. 


March  II 


Cyrna  H.  K.  Curtis,  dlaconllaaed.    Oct-  1. 

IT,  ft 

I  C  Brewn.    Dec  It. 

(Wta.) 


f> 


1. 


lloqnlara    tWn.li.)    Dally  Wa 

Albert  Johns 

Hose   (Okie.)   M  amine  Nv 
Jack  Stephen*    April  1, 

IsMllanapolla  Newe  Fnblianlne;  Company — wae 
Incorporated  with  capita]  of  tltt.OOO  and 
took  over  Indlaaapolte  Newe.  balra  of  tha 
Charles  Warren  Fairbanks 
trot:  Dslivea  Smith  remained  ae 
and  teneral  manater.    Nov.  t. 

JachaoB    (Mlea)  Clarion- 

Cel.  R.  H.  Henry  to  R.  M.  end  T.  M. 
Henderson.    Merch  IT. 

JaekaoaTllle  (Fin.)  Metropolis- W  R.  Car- 
ter aad  Rufua  A-  Ruaeell  to  ft  A.  Lynch. 
May  li. 

Jefforeoci  ON*  (Ma.)   National  Newe— to  w 

R  Holllsler.    Jan.  E 
JeaTereoa  City  (Me.)  Feat— Joseph  Salter  to 

Peter  Ka  lion  a    Dec.  If. 
JesTereoairllle    (tad.)    Eveauis;   Star— A  R. 
Mrhimpff  to  Conway  Sw.ru  aad  Lawrence 
Haotar.     Fab,  II. 

(Me.)  Jn.rnnl  c. ■  .r lea  C 
water,  ceaeral 
of    lale   Charlea  c. 
prealdent  of  company.    Oct  1. 


(la.)    Dally  AdverUeer-OBBette— 

Paul  S.  Junkln  lo  DeWItt  Sowera    July  1. 

(III.)  Dally  News— half  Interest  to 
dward  R  Fortman.    Feb.  1. 

(UL)  Freaa. Democrat- Clinton  Tll- 
ton  to  W.  I.  Ryaa.    Jan  II 
Deflance    lo.)     Creaeeat-Newa—  Intsreet  to 

Ralph  Pelara    Dec.  11. 
Devtl'e  Lake  (w,  |>.)  Warld— to  Non -Parti - 
aaa    l^eaaue:    Fred    8.    Austin  manater. 
Oct  I 

Daeer  (Oi  Dally  Rrperirr — In  A.  A  Hoopln- 

eramer  and  aaaoelatse     June  11 
Dalatti  (Minn.)  Herald — A.  c.  Wslaa  le  M 

F.  Banaon  and  Paul  Block.    Deo.  11. 

Klkkarn  (Wle.)  Independent — J  Waller 
Slronat  sold  interest  to  F.  H  Barnes  A  Co.. 
and  retired  ae  edltor-meaacer.    Nov.  L 

ReaaevUle  (lad.)  Ceravter — Henry  C  Mur- 
phy to  Henry  W.  Marshall  Jan.  ft;  keif 
Interest  Heary  A.  Marahall  ta  Benjamin 
Booas.  March  10:  Henry  A  Marahall  to 
Benjamin  Bocae     Dec.  11. 

Eeaaurrllle  Had.)  JonrmaJ-Xevre—  K  T.  He* 
Neely  te  W  H.  McCurdy.  Jan.  11:  name 
chanced  to  Journal.    Feb.  M, 

Kvveett  (Weak.)  Mornlne  Trlkeme — asasta 
aotd  at  auction  la  Poet  l^nd  Company  la 
reeelverehlp  prooeadlnea    Sept.  I. 

PmyetUvBle  (N.  C.)  Obeerrer— to  John  A. 
Park.    Feb.  t. 

F! tenner!  (Maaa.)  Newe—  Jamss  J.  Davlns 
to  S.  1    Newhouse.    April  14. 

Feel  Col II as  (Cala.)  Courier-  I'  R  McDow- 
ell sold  Intereete  to  Harry  Roe.    Kepi  If 

Feel  smith  (Ark.  Tlaaee-atooeraV—  Southwell 
and  Aas  lntsrsafa  to  J.  S  Parks  and 
Oeorto  D.  Camay.  April  10:  Intereat  of 
J.  F.  Hsary  to  aseoclatee     A  tat  If. 

Franklin  (I»aU  Star—  W  w  Alkeaa  lo  Eo- 
cene C   Pnlllam     July  II. 

ta  aaaorLatea    Jan.  IE 

all  lo  Osorts  A  end  Charlse" V  ft 
I  of  H.rsld.    Oat.  It. 


-William 
Feb.  IT, 
-Hell  ft 
Jul,  II. 
(lad.)  Tribune—  Etltar  F.  Men 
tsr  lo  M   o.  Barman  aad  \V,  R.  Emslle. 
Jan-  rt. 

Lea  Anselee  Naturday   Nlyht — from   F.  C. 
Vcon  and  W.  R.  Crnaoe  to  Wayslds  Preas- 

oct.  It. 

Madeira    (Cel.)    Dally   Mercery    to    f),  a. 

Rotlte  (chanited  to  weekly).    Dec.  11. 

(W.  Vn.)  Telecraea — Mlae  Ma- 
rlon Shaw  to  Mannlncton  PubllahlnaT  Com- 
pany: D  S  Allen  teneral  maBBsrer,  T.  M. 
llarker  advertlalac   manaier.     Jan  ||. 
Marshall  (Tex.)  Meeuuas  Newe — Interest  to 

E    L   Wslla     Nnr.  1J. 
MarahJlsld  (Ma.)  Chronicle    :\\  L   Smith  to 


D. 

John  O. 

mm 

Ferdlnaad 
Feb,  IT. 

(Ore.)   Spokeasaaa—  M.  W.  Paltl- 
irew  to  DoiKlaa  Mullarky.    March  11- 
Rleluuoad    Vlrttnlan—  tn    Sam    T.  Clover 
(rnertsd  with  Erenlni  Journal).    May  11 
Rlrltaaoad  (Ta)  Bvealnc  Journal — Samuel  T. 

i  lnvcr  to  Ttmea-Dtapatrh  Company  Oct.  1 
Holland  111.)  EvealntT  Newn— to  Donald  O 

Uabhltt.    April  I. 
rlakcraunente  (CnL)   Mornlne  t'ahaa— John  E 

rr.lt  to  Ben  ft  Allen.    Fab  17. 
te. Banna    (IU.)    Tlaiee-Jenraal—  to    W.  H. 
Oharrlty.    March  IT. 

(Minn.)  Times   C  P.  McDonald  to 
Kred  Shllpln      May  L 

(RnaU   Dally  Calaa—  Interest  of  1. 
R  Burton  to  Mslvllls  P.  Shlpman.    Sept.  1. 
Sail  Lake  Clly   Herald— Ml 

A.  L  Fish     Jan.  I. 
Sail  Lake  City 

est  purchased  by  A  Is  Flak, 
linn  started.    July  IS. 
Sua  A  an  do  (Tel.)  Staaderd — J.  o.  Murphy 

to  Houston  Harls.    Auc.  L 
Sna    Benito    (Tea.)    Dally    lAiht— A.  B. 

J 


B.  trFl.herly     April  1.  nuM  hy  A  B. 

O  Flaherty  lo  Daliney  While     April  10. 
riana  (N.  V.)  (Hake— lo  Judie  Lynn  J.  Ar- 
nold    April  I  (Judte  Araold  died  later  la 

year) 
Tate  (Ore.) 

Dec.  IE 
Veraea  (Tea.) 

Nichols-Brown    Company    ae    owner  of 

Record-    Aut,  11. 
Waal  cel.*  (Wla.)  Herald — Ad.  Campbell  to 

B.  A.  Hoffman  and  aaaoctatea     May  It. 
WllmlnaTtoa  (DaL)  Every  Evenlnt'-.  lessed  le 

William  r  Mctlen    Kept  1. 
WllmlntTlaa  IDeLI  Mrrralnc  News— Alfred  I. 

duPoiit  to  syndicate  headed  by  Rnncrt  H. 

Rxhar.la     July  10 
Wllnalnclan   (It.  C.)    Dlepateb—  Interests  of 

P.  R.  Anderaon  lo  R.  H.  Carver.    April  It; 

half  Interest  te  Jamss  Crulkahsnk.  Joly  I. 
Wheeled  (Conn.)  CI  Usee— I.   H.  Manrh 

1o    Robert    9     Hulaert  and 

Auc.  IE 

Woreeeter  (Maaa.)  Oasette- flcorce  F.  B, 
and  John  Day  Jackasn  to  T.  T.  El  lie  i 


i  ot  Tale* ram.    Dee  II. 
CANADA 

Ckarlotlstewn  (F.  F  L)  Eaaaataer— coBtrol- 

llnc  interest  te  J.  R.  Burn.lt  June  I. 
Hamilton  (Out.)  Ttaaee — te  John  M.  In 

Oct.  1     tsuspen.led  Nov,  11.) 
Wlnnlpec   (Man.  I   Tribune— R..  L  „ 

son  to  Wllllsm  Southsm  and  Bona  July  I. 
Wlnnlpec     (Man.)     TeletJluuaj— to  William 

Southern  *  Sona     July  14,  discontinued 

Oct.  It. 


DAILY  NEWSPAPER  CONSOLIDATIONS 


□ 


Allentowa  (Pa  >  Mornlne  Call  with  Herald. 


rt 


r .  1  -, 


10. 


MeraiiSeltl    (Ore,)    Krenlnc    Record — It  A. 

O'Brien:  tn  co-operative  owosraehlp  hsad- 
sd  by  Rev.  J.  T.  Aadsraon,  <1.  A  Martin 
and  othere.    Sept.  1. 

Ma  rah  Arid  (Wla.l  Tlmee  I  .  and  Michael 
T.  Bert  to  Olen  V.  Kraue    May  I. 

Mercer  (Cal.)  Nun — half  Interest  to  Urban  J. 
Haull.    Jan,  It, 

Meala  (Tea.)  Rvenlnc  News  aad  Herald- 
Fort  A  Smith  to  DsWItt  Lamb.  R  T. 
Barnes  and  R   F.   Hutchinson.    March  IT. 

Mexico  (Me.)  Dally  latalllcaneer — Rufus  A 
Jackson  and  Fred  A.  Mnrrle  to  Osle  John- 


rr„ 


n 


Hrenska  Amerikaaaka 

Swan  J.  Tumblad  to 


Minneapolis,  (Minn. 

Foslsn  (Sweatlsb) 
Macnus  Martlnaon.    Oct.  1. 
Mine*    (N.   D.)    Newe— to   Norman  Black. 
June  L 

Mlaot  (N.  D.)  State  Journal—  L  D  McOahan 

to  V.  A  and  Juhn  A.  Corbatt     Oct.  I. 
Mlaeeuln  (Moeil  t  Dally  Mlwatlan  and  Ere- 

nine  Sentinel— Intereete  of  Oeorce  L.  Rica 

and  looter  I.  Jonee  to  Martin  J.  Hutehlna 

Jan.  II. 
New  i  ......  (Pn.) 

Any  1. 
Newport   (N.  H.) 

Oeorte  E  Brown.    Oct.  It. 
Newborn    (N.    C.)  mjn-Jenraal-. 

Dunn  lo  John  A    Park     May  II 
Newport  (ft.  L)  Exares 

W.  Hlldreth  to  J  H  Houllhaa.  June  1 
New  Vork 

eatale  to  Trank  A.  Munaay.    Jan.  It- 
New  Tnr 


Alienee  (Pa)  Times  and  Tribune.    Jan  1 
Appletaa  I  Wla)  Crescent  merxed  with  Ap- 

Pl.toa  Post,  as  Post  Cresceat     Feb.  II. 
Aahland  (Wla)  Dally  Preaa  abaorbed  Weekly 

Call.    Feb.  IE 
Bel II more  Star  with  Baltimore  Newe  Dec.  1. 
Belial  re  (O.) 

Leader.    March  !• 


Ladcer.     April  IT 
llraell   (lad)   New.,   Tin,.,  aad  Democrat 

combined  aa  Dally  Tlm.a    Feb.  I, 
Caledonia    (N.    V  )     Advertleer    and  Era 

Sept.  1. 

Chart  eeloei    (Mo)    Enterprise    Courier  ab- 
aorbed by  Dally  Index    May  1. 

Cheyenne  tWyo.)  .Htat.  Leader  purchased  by 
Tribune.    Lender   continued    ae  morula 
paper  aad  Tribune  sa  evenlnt.    July  II. 

Cohnee  Republican  and  the  Dlapalch  com- 
bined as  Cohoss  American,    Feb.  t. 

Celnmbln  tPa.)  Dally  Spy  absorbed  by  Dally 

N.we     Nov,  1. 
t  onnerevlOe    (Ind. )    Dally    Eaamtnsr  aad 

Naunj    Jan-  rt. 
Erie   (Pa)   Ev.nlnc   Herald   purchased  by 
Mornlnt  Dlspalch.    Sept.  II. 

IColo  >  Courier  absorbed  by  Ex- 


(N.  C  )  Oold  Leaf  and 
Batch.    April  it. 

City    tla)    Pr.ss   aad  Dally 

Nov.  f. 

•rkanatine  (III  )  Dally  Co 
Dall,  Journal      Feb,  11. 

II-.  )   Eiamlner  and  Dally  New 

April  II 

a 

M.y  L 

'taneperl  (ln.l.)  pharoe  Reporter  and  Trlb- 
March  II 

(tthlo)  Times  purchaasd  Journal; 

papar  aadar  title  of 

nl  " 


Mt.  Tenayn  (HI.)  Dally  Reilster  and  Dally 
N.we    Oct.  1. 

New  York  Blaals-Xeltunx  and  Oermat  Bar- 
old  marced  aa  BtaatlZeltunc-Herold. 
March  IE 

Ocdeu  (Utah)  Mornlne  Examiner  and  Even- 
in,  Standard.     March  It. 

Paw  Paw  (Mich.)  Free  Press  and  Courier 
with  True  Northerner.    Feb.  11. 

Quinsy  (III,)  Whlc  purchased  Journal; 
papere  combined  aa  Whlc-Journal,    June  1. 

Bed  BIsnT  tCal  )  Sentinel.  Dally  Cains  aad 
Dally  N.we    Sept.  I 

Richmond   (Cat  )  Nsws  and  Record-Herald. 

Sept.  |. 

klchmoad   Vlrxmlan  merced   In  Richmond 

Journal.    May  it. 
Richmond      tVa  )  Journal — absorbed  by 

Times-Dispatch:    Sunday    sdltlon  dlscon- 
Oct  L 

(III.)  Dally  Union  abserbsd  by 

Dally    Arxua     April  1. 
Roaehurc  (Ore)  Review  and  Newa  April  It. 
St.    •  •   .    •      I V i  )    Republican  abaorbed 

by  EvenlkC  Poet.     Jan.  II. 

Sab)  Lake  Herald  and  Trlecram.     Dsc.  II. 

Seymour  (Ind.j  Dally  Democrat  abeorbee) 
by  Republican:  name  ef  combination 
chancel  lo  Tribune.     Sept_  u. 

Baukesha  (Wla)  Dally  Herald  and  Free- 
man.    N»»,  I. 

I!  title  Flntns  IN.  T.I  Reporter.  Dally  Ar* 
cue  and  Dally  Record  combined  March 
II. 

Woreeeter  tMaaa)  Oexalte  consolidated  with 

T.li'iram  ae  ev.nlnc  edition.     Dec.  It. 

CANADA 

(Ont->  Examiner  aad  Dally  Re- 

Jun.  I. 

Retina    (Santa)    Leader   abe  rbed  Evenlnt 

Poat      Aux.  1 
St.  Mnrya  tont.)  Journal  abaorbed  Arena. 

Oct,  It. 

to  oak. )  star  and  Phoenix.  Aut-  L 
(Oat.)     Trlban.    and  Telfrapk. 


view. 


Digitized  by  Google 


48 


Editor    &    Publisher    for    January    22,  1921 


PRESS  GALLERY  OF  CONGRESS 


on  Ruin  of  the  Senate,  as 
inquired  by  Kale  VI  for  the  Regulation  of  .be 
Senate  Win*  «(  the  Capitol;  and  shall  Ml  in 
•  mini  the  name*  of  all  tiewsrtapers  of  publi- 
nt«§  maclttlBM  by  wtiKb  th*jr  arc 
and  whit  whet  .irtu,»-i.iin  or  em- 
they  may  km,  if  any;  and  they 
•hall  fur  titer  declare  that  they  are  not  engaged 
in  the  {iriitccurion  ot  claims  (tending  before 
Cangrr**  nr  llie  iUf\*f tmeiits,  and  will  nnt  He- 
«oise  M  rn  caged  while  aJlo»e>i  admiseion  to 
the  galleries;  that  thev  are  not  employed  in  any 
legislative  or  er.ecnri**  department  of  the  Ox*- 
crnrnriit,  «f  by  any  foreign  t  iover«ir»ent  or 
any  rriTe+rnlhUvt  thereof,  and  that  they  are 
ate*  employed,   directly   or   indirectly,   by  any 


.  board  ui  trade 
iber  then 


I, 


mix 


olher  or«*«t- 
kerage  house, 
and  telling 
by  any  per- 


of  any  *rcur»ty  or  corr.modity 
aon  "r  e«rf»orat.on  having  legi-Iaiion  Before 
Congress,  and  will  n<X  become  so  engaged 
while  retaining  membership  in  the  galleries. 
Holders  of  visitors"  tarda  who  may  be  allowed 
trmporaty  admis-itm  to  the  galleries  nr. is*  coo- 
form  tn  lb-  restriction!  of  tbii  rule. 

2.  The  anpbfation*  required  b>  the  above 
rule  shall  be  authenticated  in  a  nun  ner  that 
shall  be  aatiafaetory  to  the  standing  ronimlnee 
of  eftfreapnndenti,  «hn  aball  tee  ttist  the  oeen* 
fa  Hon  «f  the  galleries  is  confined  to  bona  fide 
•or  respondent*  cf  reputable  standing  in  their 


•ervice.  and  it  .hall  W  the  duty  of  the 
tug  tommittre,  «t 
emlalinn  of  the 
the  Speaker,  or 
Kule*.  and  pending  action  thereon  the  ofl  end- 
ing correspondent  ma>  be  suspended 

J.  *  Persona  engageil  in  other  occupation* 
whose  chief  attention  is  not  gjsen  1"  newnjiaper 
correspondence  or  t©  Dewtpaper  associations 
requiring  telegraphic  sereice  shall  not  be  en- 
titled to  admission  to  the  press,  galleries,  and 
the  Preia  List  in  the  Congressional  Directory 
thall  be  a  list  only  of  persona  whose  chief  at- 
tention ta  given  to  telegraphic  c»rr..i.o  ride  net 
lor  dady  newspaper*  or  newspaper  association. 
isc|utiring  telegraphic  aerrire 

4.  Members  of  the  families  of  corrripond- 
ents  are  not  entitled  to  the  privileges  of  the 
galleries. 

5.  The  pre**  galleries  shall  be  under  the 
rontrol  of  the  standing  enrnmitlee  of  torre- 
•pon dmts.  subject  to  the  approval  and  auper- 
eiaian  of  the  Speaker  of  the  Home  of  Repre- 
sentative* and  the  Senate  Caarmittee  on  Rules. 

Approved: 

FaiDKaicK  II.  Gium, 
.Vpr*»er  «•/  rhe  Heut*  t>f  Ktfr*sf*tativn. 
Approved   by   the   Coeamittee   on    Rules  of 
the  Senate 

Ctrs  J.  Kmc* i.  Chairman. 
Ciraaias  S.  A l vest. 
■  i  -      -  S.  1 1  >■■■■  . 
II.  C.  Stcveks,  S*ettt*r\, 

.YJaiwdiNg  Com  miller  of  C&*mpondmH, 


Csu.i,  Harry  B. . . 
Gavin,  William  C.. 


Naatg 
Allien.  Charles  S 


Orrtci 
..:0  22  Wyatt 
,.41  Home  Life  Building 


MEMBER* 

I'Ano  KKrttUKJVTeD 

New   York  World  

Charlotte  News. 

Los   Angeles  Times  

Itaily  IWa  Record,  New  York  507  Union  Trust  Biulding 

International  News  Service    1304-1107  Mummy  Bldg. 

M-nneapclis  Tribune  -  ...4.,.  8JJ  Alfcer  Building 

Daily  New.  Bemrd.  New  York  M7  Union  Trvarl  Budding 

.501 H  Fourteenth  Street 
.501  V,  Fourteenth  Street 
.1006  Munaey  BrnUrnn 
. .  .1416  New  York  Avenue 

Federal  Trade  Information  Servire  «2 

.Daily  Meal  Trade  1110  F  : 

.Detroit  Journal,  Newark  S«>r  Ea«1c.  Toledo 

BUil,  «20  Colorado  Bnildinc 

.Wall    Slrfrt   Journal.    Eichanja  Trtntraak 

Ciiropany.   London,    EojttanJ  1422  V  Street 

Bradford.  A.  L.  t'niled  Treat  Aaaoeianont  I2J4  Monary  BuiMinc 

firadjhaw.  Robert  V...  .Buffalo  Eeeninc  Neva  H4  Woodward  BuiliKnc 

Braifierd.  C.  C.   llrookljn  Dally  Ea«le  101  Colorado  BjaiMinf 

E  B*.lor*  Eveninf  Traowript  *l  Home  Life 

N  Seattle  Poat  fntellitencer.  ProvideBce  Jou 


Bird.  Huih  

Boecltel.  Rtchard  ... 
Boekrina-er,  Edwin  C 

V.aE  


fioyle.  Jnkn 


Brutkart.  W.  I.  .  . 
Brrant.  H.  E.  C  .  . 
Buel.  Walker 
Caldaetl.  W.ltiatn 
Canspliell.  L  Ban . . . 

Caraon.  Jokn  J  

Cburv-h.  David  M .  . 
Clapper.  Raymond 
Clark.  Edward  B  . 


Pnrridence  Evening.  Bulletin... 

 WatJiintfnn  Poat  

)  Boiae  Statesman.   Anaconda  Standard. 

Lake  Tribe ne   

.  A«aoctated    Preaa   ... 

New  York  World  

.Cleveland  Flatn  Dealer  

.A'lociated  Preaa   

.International  Newa  Service  ., 

.Baltimore  Evening  Sun  

.International  Newa  Serv.ee  

.t'nitrd  Preaa  Aaaociationa  


«07  Hibtx  Builddn* 
. . . .  Poat  BuildlR| 
Salt 

, , , ,  Woodward  Bu.lilang 
,  ,  .  -Star  Building 

.  .  ..'11-22  Wyatt  Building 
.  .  .  .-18  i"n«t  Riiildinc 

 Star  Building 

 .22(1  Montr,  Building 

 141*  New  York  Avenue 

...1204  07  ! 
.   .  .1224  1 


Evening  Poat,   Weatfrn  Newvpaner 


Coffin.  Clinton    .  . . 
ToUint,  Ralph  A. 
fomht.  George  W. 


,  Ch  -  ign 

Union   lilO  Munaey  Building 

■  •AaTMCillrd  Preaa  Star  Building 

.,N*ew  York   Herald   ...Munaey  Building 

..Baltimore  Sun,  Lynchburg  Xewa,  Wilmington 

Morning  Newa   1414  New  York  Avenue 

Connor.  Frank  W  New  York  Evening  World,  (hhkoji  North- 

•  e.tern   Wyatt  Building 

Conrell.  Jea.e  S  NaJiville    Banner.    Mrmphil    Newt  Scimitar. 

Montgiimery  Advrrtner   22  Home  Life  Building 

Couch.    Ralph    r  L-nitedPreaaAaiocinti-.nl    1224  I" 

Craig.  D.«nald  A   New   York  Herald.   Mun» 

Crawford.  Arthur  W....N*ew  York  Commercial    42  Wyatt 

Crawford.  W.   A   Central  Ne.a   31  XVj.tt 

Daley.    William   L  Lot  Angele.  T.me.  ISIIJ  H.lib. 


Federal  Trade  Information  Service 


.n.1  Home  Life  Building 


Sinu,  Ctty 

...514  \-V  oodward 

....11H 


Joaeph 

c... 


w  ,.. 

T   Validated  Pteaa  .  .  . 

Edward  C  rh.larWIphu  l.,.,uirer   IOM.  Mvm.r,  Building 

Ehrh.idl.  Edwin  J  iM  Angele.  K.aminer  I40J  H  Stree, 

Eland  Henry  E  Wall  Street  Journal   1422  F  Street 

Ellmaker.  Lee  International  Newa  Service  1204  2  Mun.ey  Building 

train,  tneln  D  Nathville   Tenneaaran  and   Amerii-an.  PJiila- 

delph.a  Ret-rd.  New  Ynri  Evening  World  .'US  District  Bank  Bl.lg. 

J.  Fred  Baltimore  Sun   1416  New  Yotk  A.niue 

A.  D  Ttuy  Record,    Wilmington    Every  Evening. 

llutTalo  t'nmmercial  aft 

Field,  C.rrer  New  York  Trlbejne    Buffalo  Evenmr  Newt, 

Montreal  Star   S14 

Foote.  Matk   nranil  RarniU  Evening  Preaa.  Saginaw  Newa, 

Jackton  Cititen. Patriot,  Flint  journal,  Bay 

City  Timet,  Mowkcgon  Chronicle   927  Colorado 

 Cincinnati  Enquirer  ...Pott  Building 

W. . .  Cincinnati  Enoiiirer   12  Pool  Building 

...1132  HtaaWtf  Huildii 
.  .  A27  Elrventl)  Street 
...ill 


Fr.«   Airier*  W  ■ 
Oalilem.o  Fdwin 
t%rdner,  Cflaon 
fTarnrti,  Burr  P 
■Tale..  Robert  M 


Hte  Ataocation .  , 


.  .  Waahitigti>n  Herald 


Gill,  A.  Cloyd 
Ointer,  Robert  M  , 
Gielaaner,  John  M 
Goodwin,  Mark  L. 

Gottlieb,  Louie  5. 
Srev/g,  laaac   

r.rinaet,  W.  H  ... 
Crovea.  Charier  S. 

Hall.  HetUT   

Hallam,  M.  C  


.Chicago  Daily  Newt  SI  Home  L.fe 

.S|i>itig&eld    Repuhlican,    Sptingfield  Newt, 

Bo.ton   Traveler   719  Alhee 

.Aa^e.ale.1  Peeta  . 

Evening   Lrdaer  MIW  I 

.Waahinator,  Timet     ...  Mvw. 

.Pitt.hurgh  Catette  Timea   47  Pott 

.L'nxed  New.   1224  Munaey  1 

.Dallaa  Nevit.  tial.eaton  Newa,  Dallaa  Evening 

laejpagj   630  Atliec  Ruiliung 

.  Nrw  York  Jewuh  M-.rnmg  Journal  Petmavlvania  Aveata* 


.  New  Ynfk  Sun 

.tlgajgajd  Fratg  A. 
.Bnaton  Globe 
,  Pitttburgh  Chrot 
.Iroanlmcr  Ttltm 
Adaott  Tianm 


r   Telegraph  ... 
Pawtucket  Timet,  North 


,  ,.421   Munaey  Building 
.  I  '  1 4  Munaey  lluild.og 
H7  All.ee  Building 
.47  Poat  Building 


Hamilton,  Charlee  A....  Buffalo  Tiir 


Hanlon,  John  V.  . 

Hanna,  Paul  

Harria.  Winder  R 
nart,  Charlea  C.  . . 


Tltwet.  Tim 
.Pitttburgh   Preaa  .... 

.Federated  Preaa   

.New  Yjtk  American. 


R.K^he.ter  Po.t  Ha|iraan,  Tmy 


.MM  llibbt  Building 


lla.aett.  William  D 

Ha.iprrt.   Taul  F 
Harden,  Charlea  S 


Hayden.  Jay  C. 

.  A. 


k.ne  Sf»k, 

Newa   

.WaabJn*t»n  roat 
.Aatociated  Pte«e 


llayward,  A.  O 
He,-.  A.  E  . . 

».. 

11.11.  George  Ori.wold 
Holloman.Jan.ea  A.. 
Ed«„  M. 

P 


519  Colorado  Building 

 a.'l   Ciloradu  Buililing 

  ..212  Maryland  BuiliUng 

 1402  II  Street 

Bee.  Spc- 

Ctftttl 

 "23  Albre  Building 

 - 1  P...1  Building 


•J  Home  Life 
90J  Colorado  Building 
y  Building; 


.22  Wyatt  BuiliUng 


Hunt.  Harry  B   

Huntley.  TWatgaau  A. 

lar-o.t.:n,   A  \1 

Jermane.  W.  W  

Johnt,  E.  B  

Jonea.  WinfWId  

Joalin.  Theodore  C.  . 
Judd.  Maurice  B  


.  .  60M 
.    11  •» 


l7.i 


I. 


Kennedy,  davld  S.  .. 
Kennedy.  William  P.  . 
Keyter,  Charlea  P.  . 

Klein.  Allied   

Knorr.  Kmet  A  

I  a. 1,1.. n,  Ro.a  

lama,  f.,  M  

lawrente.  David  .  . .  . 

Lecharttcr,  G  

Lee.  Annabel   

Ufa  Richard 
lew...  Frank 

Lewit.  Willmnii  Haru 
Lincoln.  G.  Gould... 
Lini.  Clarence  1  


*■*••■........ ...510 

.■••..,.,••••...> Haertnglon  H otel 

A.,  dialed  I'reaa   

Ne... 

Union   

..tiouglaa  Inleinatiunal.  Julmatown  (Pa.) 

tvunr.  Altot'iia  Mirror   

.  N'ewtpaper  latterpeiae   Aaaoeaatiun. . , . . 

.1'ittaK.irgh  Pott  

.  .Central  Newa  ...   ,, 

.  .Seattle  Tianea   

.  ,Sandu.ky  Krgittet.  lleMtiigham  Herald. 

.  .-ian  Antt.nin   Eapiraa  .  .   

.  .Boaton    Evening  Trao*.-np1  

.  . tn.lianap.ili.  Newt,  New  York  Sun. — 

C.oeinnatl  Timet  Star  

..New  York  Journal  ot  Commerce..,. 

. .  Waahingtim   Evening   Star...  , 

,  ,St    l^uut  Globe  Dt-mxK  rat  

■  .Daw.  New  York   

.  .Central  Newa   
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LEAGUE  OF  NATIONS  PRESS  GALLERY 


a  sold  sbnuldar  and  Cecil  at  one*  accepted 
the  tubtlltute  offered  br  ea-Pr«ml»r  Vtvlanl 
of  France,  t-rovldlng  fur  the  publication  of 
aummartea  of  commute.*  actions  Even 
names,  the  Cntllah  tabor  leader,  snd  re- 
tarded aa  one  of  lh»  real  liberals  In  the 
Aaaemblr,  advocated  aerret  aesslona  of  one 
of  the  rommltieea  of  which  he  waa  a  mam- 
hoe  -Premier  Brantlng  of  Sweden.  head- 
Ins  Ihe  committee  on  dlaarmamenl.  Invited 
all  newapapermen  lo  attend  the  fleet  t»Mlon 
of  hla  committee,  al  which  only  re  pone 
were  raaiL  but  rinsed  the  doora  at  later 
aaaalona  when  the  committee  membert  got 
down  lo  real  dlscsaalona  Lord  Robert  Pe- 
ril Invited  two  American  newapapermen 
right  sst  sf  hla  otnee  whan  they  Inquired 
for  newa  regarding  the  mealing  of  a  awh- 
romn.ltlee  of  whirl. 

However,     tba     Section  of 
headed  by  Pierre  Corner!,  formerly 
of 

br  Arthur 
newapane 


P«OrlABLT  no  gathering  In  Ihe  history 
r  of  the  world  aaawmed  ewrh  an  Interne- 
rational  aapect  from  Ihe  lournallallr  point 
of  new  as  Ihe  fleet  Assembly  of  the  Leacse 
of  Nations  which  opened  Ha  ee  eel  on  a  al 
Ge«-» a  on  Nov  t( 

Two  hundred  asd  eight  seala  wars  sl- 
•'•'"»  lo  the  preaa  Is  the  horseahoo-aliaped 
gallerr  looking  down  upon  Ihe  delegates 
Ev.rr  seat  waa  occupied  when  the  prnvl- 
tlonal  president.  Paul  Hrmaoa,  called  the 
Aa-mt-l,  t„  „,d.r  and  14  n.tlona  we,,  r-p- 
ated 

eh  the  pr-aa  of 


On  the  floor  above  the  press  gallery  were 
aeveral  large  rooms  eacluslvely  for  the  use 
of  newapapermen.  One  waa  a  working 
room,  where  diapatchaa  might  be  written, 
though  most  of  Ihe  newa  agencr  etortee  tins  an 
•rare   pul   down   wllh   pencil   and   paper   in  Sendee 


,.d  on.  of  lie 
II   waa   to  tak 

headqsarlcre 
by  one  .if  <-om- 
fm  two  taslslsnta  It  waa  further  er- 
Ihet  Ih.  preald.nl  of  each  commit- 
tee abnuld  receive  rorreepondenla  at  Ihe 
close  of  each  aeeelon  end  anewer  questions 
This  Informetlon  waa  eupplementcd  by 
printed  commsnlqsea  reporting  the  Impor- 
tant declalona  reached  by  each  Committee, 
which  were  pooled  at  preaa  hea.lqnartere 
from  an  hour  to  five  hnnre  after  Ihe  com- 
mittees had  adjourned.  The  Kncllah  and 
French  enrreepnndento  generally  favored 
Ihla  oyet.m  on  Ihe  ground  that  II  waa  Im- 
poeelhle  to  rover  several  Important  com- 
mittee*, meeting  at  the  eeme  time,  even 
had  the  actions  been  open,  but  a  large 
proportion  of  the  American  newapapermen 
were  not  entirely  eatlafled,  favoring  open 
eeaslona  and  flrel-haail  Information  rather 
than  official  "hand-oula,"  however  complete 
tber  may  have  eeemed 

In  addition  to  thle  Informetlon.  each  cor ■ 
reepondenl  received  dally  a  eor-y  of  ihe  ona- 
elal  Journal,  the  "procea  verbal"  whkrh  waa 
supposed  to  outline  the  dlaruaalnna  In  com- 
mittee, and  Ihe  dally  review  of  Ihe  press 
None  of  theee  dorwmento  sfforded  much 
enlightenment  earept  to  reveaL  ae  If  by  ac- 
cident,  some  prevlouelr 


Bummed  up.  the  physical  arrensemente 
for  the  gathering  and  tranamlaeion  of 
newe.  were  quite  good — an  good  that  in 
anme  Inelencee  newe  of  the  Aeeembly'o  se- 
tlon  reached  New  Tork  wllhln  leee  than 
three  hosre  efter  dlapalches  were  mad  at 
Oeneva.  There  waa  much  to  be  deelred 
from  the  etandpelnl  of  real  "pitiless  pub- 
llellr  "  In  thle  reaped  the  first  Aaaembly 
of  the  league  went  far  ahead  of  the  Psrls 
pesc*  conference,  wllh  Ita  atar  chamber  eee- 
alona  but  hardly  reached  that  atage  of 
publicity  attained  by  modern  parliamentary 
bodies,  say  the  American  eoagreee  Regie 
leeed  correepondenta  and  the  nan.ee  of  the 
nawspspers  end  saeuctellone  they  represent- 
ed follow: 

ARCIKNTTNIC — t-s    Naclon.    Orlea    Kchague  | 

La  Prensa.  Ramlro  de  MaeMu 
ARMETflA— Bureau  de  Press  Armenia.  M 

Mlehaellen:    Jamanak.    M.    Oaraud  der 

Oiraoel  Ian 

ACleTlt  Al-I  A — I' n  I  led  Cable  Service  Thor- 
old  Waters:  Auatrellen  and  New  Sastsnd 
Preaa  Aasoclallon.  A  F  Freaer;  Ana- 
trallan  and  New  7^aland  Preaa  Aawv-la- 
tlon   and   Sydney   tlalTr   Telegraph.  John 


Ihe  preas 

wire  by  mesaengere. 

A  aecond  room  erai 
phone  art  vice.  There  were  elxteen  booths 
and  eight  operators  provided  by  the  Swiss 
telephone  admlnlatralkon.  to  -put  throewh" 
call,  to  Parts  Milan.  Zurich.  Lyon  end  a 
of  other  place.  There  we,,  other 
of 

to  all  quartera  of 


Ihe    A  f 'STRIA — Correspondence    d.    Tlenne.  K. 


Tribune.    Abrsmnvltrh.    1,1.   »lt.   J  Rn- 


L    c-ouHhlon:  l.lnda- 
B.lee.    n     Vanayp-     L.  Sole 
I.     M.     Adam:  Independarere 
etc..    M    r    Walbro.clt;  I.EIolle 


te  the  press  gallerr 


Section  of  Ihe  League  allotted  [ha 
Iba  duration  of 
holder  received  e  pink  card,  an- 
i  lo  pass  ths  Swiss  orltrlab.  guard- 
to  the  Aeeembly  hall,  and 
Itself 

cable  dtepatrhee 


Lord 


in  the 
aa  larking 
mad.   a   half-hearted   move  for 
mlttee  eeaslona  end  waa  strongly 
by  Sir  Jamea  Allen,  repreeenllng  New 
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S  Krlahyaml:  lr»  Peuple  Geneva  la,  M. 
Durand;  I.s  Revue  de  OenSve.  R.  dt 
Trss  •  .  rue  dea  Oraagee.  Tribune  ds 
Oeaeve,  M  B  Oourj  .  Ag.ec.  Teifgra- 
phlqu.  »ula~.  Dr  C  I.udl.  M  Kuna-Au- 
b-rt.  M.  nillol;  Beater  VolhMilatl.  Dr. 
Kdyard;    Aunal.a   dee   Natlonallt-e  (l.au- 

M"{c.rl:  Bund*  m"a   Ke'ller:  Feuine"  C-n- 

i; 


Air    RI    Ohelaty;  L 
.  1.  Avennler. 

SPAIN — Dlarto  I'nlv.raal  (Madrid)  A 
Page.:  Mercuric.  (Barcelona!,  A  Mont 
f.rt:   El  Sol   (Vedrtd).   II    d.  Ma.atu 

FINLAND    De    Locomolllf.    A     B  Cohan 


Agence  Centrale.  H  Bea- 
samer ;  Agence  Radio.  Jean  Ratter: 
Agear.  Haves  Henri  Ruffle :  I-e  Drap.au 
Bleu.  lestnnlcw;  L'Rchn  da  Perls.  A 
Oereud:  LSclalr.  M   Msleroff:  L'lnforms- 


'  '  al"n  PM  P  i*v"r"d. 
Oeterhwela  (St.  Cell)  M. 
Warlburt:  Ls  Patr.a  Sulaee  r.  Kuhne; 
Prease  Sulaea  Moyenne  M  Brtod,  Roviee 
.le  l.auasnne.  If.  later:  Revue  Franco- 
Sulsw.  L  Duel;  I -a  Semaln.  Utter.lre, 
I.  Deberge:  La  Sola—  t.lh.rala  I.N.Uchs. 
tell.    Ma. In..  Cour.l-r.     l.a  -Sul.ee,    M  A. 
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SWITZERLAND — Continued 

PIcot:  La  Sentinells.   M.   A.  Lsubm;  La 
Vols,  da  I'llumantt*,  Dr.  ft.  Brads. 
CZECHD  SLOVAKIA  —  Bureau  Tchsco-Slo. 

vh-|u«  ds  la  Ptssb*.  P.  Pallvsc;  Cm 
(Pracue),  Dr.  R.  Teltslk:  Prlkarpetsku 
Rim.  Dr,  D.  Msrkuff:  Prevo  LI4U.  M  J. 
Llnhsrt:  Venkov,  B.  N»iMk.  Oaiett*  d* 
Prague,  J.  Stamlcb;  Volla  Rossi  (Prague). 
Hersch;     PiMit     Tsgeblatt,  si- 


de*:   Journalists*  Uk- 


NEW  YORK  WORLD — Lincoln  Eyre. 

MEW  Turk  TRIBUNE—  Arthur  f.  Draper. 
NEW   YORK    HERALD—  Laurent*  Hill*. 
NEW      YORK  EVENING 


BROOKLYN  F-AOLE — Ouy  Htekak. 
PHILADELPHIA     PUBLIC  LEDGER— C 

W.   Ackerman.   C  Hlruchey, 
CHICAOO  TRIBUNE — Henry  O  Welea 
CHICAGO  NEWS — A    R  Decker 
DKTROIT  NKWH — W.  K.  Kelscy 
LOS  ANOEI.B3  TIMES— R.  Courtney 


mma  business  publication* — President!  H. 

M    Swetland.  United  Pabllahera  Corpora- 
lion.  Nsw  York. 
Nebrsaka     Press     Aaaoelatlon  —  President: 

Emerson  R.  Pureoll,  el  Broken  Bow,  Nab. 
New    Knglsnd    Aaaoelatlon    of  Circulation 

Managers— President :     Frank     a  Hay. 

Lswlaton  (Me  >  Dally  Suit. 
New  England 

dent:  Kimball  J. 

Talerram. 

—President: 
Walter  U  Tnahlnkbam.  Camdao  Courrlar. 
Naw  Jaraay  Women's  Pros*  Club—  Praaldant: 
Mlaa  Ada  D.  Pillar.  Jaraay  Cur 

•r  Men's  Brnavolant  LsMUe— rreel- 
V.   Dubaon.   Jr..   Naw  Tork 


Ft 


alder,! 


e   N.  Andrews. 


Msflnna,  Bailor  U  Asnrola. 
floorclan.    M  Chevlob- 
,  It  E.  Adlerotar. 
HTATEfl 

r.  Wadar.  Caytyl 

Wood.  A  Johouoa. 
SRVICB — N.  C. 


UNIVERSAL  SERVICE— C.  P. 
NEW  YORK  TIMES — Edwin  L.  Jamea. 


LEAGUE   Or   FRKB  NATIONS 

TION— Janiaa  O  McDonald. 
PORRION  PRESS    A  Hodges 
CHRISTIAN  WORK— 1L  **.  Jeuulth 
WORLD  OUTLOOK— Mlaa  P.    L  Robinson 
PUBLIC  LIBRARIES,  Chicago—  E.  C.  Rich- 
ardson. 
UNATTACHED— rrsderkk 


NEWSPAPER  AND  JOURNAUST1C 
ORGANIZATIONS  OF  U.  S. 


Prrai     Aaaoelatlon—  Praaldant:    Florida  Associated  Dalllaa—  Praaldant:  T-  8. 


Krnnk  N.  Jullon.  Rhellleld 


Pllsueraltl,  Daytona  Nawa 


Aaaoelatlon  of  College  Nawa  Bu-    Florida   Preea   Association— Prssldent:  Oil- 


Prot.    Brlatow  Adana 


bart  D,   Leech.  Laaaburt  Commercial. 
Porelgn    Landuajra    PublUvhara  Aaaoelatlon 
of  Cleveland — Praaldant:  I>-  J.  Zlnnar. 

Preaa  Corraapondanta  Aaanolatlon 
•(  U.  a— Praaldant:  Marcel  Kaecht, 
French    offlclal    Bureau   of  Information. 


danl 
Argus. 

Nrw  York  Slsls  Leglslstlve  C 

Aaaoclallnn,     Alli.ny.  N- 

Ruee-n  Methawey. 
Naw    York    State  I'r 

danl:   W.   II    Handera   Nun.la  Nawa 
Nrw  York 

l-r-.-.i'nt  Flank 

Tlmaa-fnlon. 
North     Caroline     Aaaoelatlon  of 

Precedent      K      B.  Jcltr.ea 

N.wa 

North  Carolina  Preee  Aaaoelatlon — l-rrel- 
deol:  Jama*  F.  Hurley,  Sallabury  Poel 

North  Dakota  Praaa  Aeaortatlon — Prealdent: 
L.  9.   Itnwea.  Hope  Pioneer. 

Northwest  Dally  Praaa  A*eoel*tUin-  presi- 
dent: Fred  Krlillplln.  St    Cloud.  Minn. 

Ohio  Aesorlsted  Dallies.— President ;  ft.  W. 
C    Perry.  Chllllcoihe. 

Ohio  Circulation  Mensgere  Aaaoelatlon — 
Praaldant:  Leelle  E    Neelle,  Toledo  Blade 

Ohio  Newspaper  Woolen's  AaaoclatliiQ  - 
Prealdent:  P-erl  Helfrleh,  Howling  (iraan. 

Ohio  Select 


Periodical  Publlehere  Aaaoelatlon  (1 
sines) — Praaldant  Frederick  L.  Ce 
UcClnre'a  Megeillve.  Naw  Tork. 

Publisher*  Buying  Corporation— Praaldant: 
William  J.  Papa.  Wetarbjry  (Conn.)  Re- 
publican. 

■Ii. Point  Ihiw  of  Naw  Tork  (Special 
newapaper   adTertlalns   reprassntatlveil  — 

Prealdent:  Col.  W.  D  Bryant,  tl>  Ith  io- 
nua.  Naw  Tork  City:  nacretary,  R  R.  sful- 
tlgsn.  til  Eaat  41d  strsst.  New  Tork  City. 

Koutheaatern  Aaaoelatlon  of  circulation 
Msnagere — Praaldant:  John  T.  Toler,  At- 
lanta (Oa  )  Conatltutlon. 

Southern  Newspaper  Publishers  Aasoclstlon 
— President:  Marcellu*  K  Foalar.  Houston 
ITai.)  Chronlcl*.  sacreiarr.  Waller  C. 
Johnaon    I  'hat  t  annoda  News 

Taaaa    t-lreul*tton  ] 
l-raatdent:  Itolla 
ITes  I  Port 

T-«aa  Dally  l.»»«u—  Praaldant  W  C  Ed- 
wards   Demon  Racord-Chronlcla 

Taaaa  Editorial  Aeeoeletw.—  Preeldenl 
T. 


E.  Cooke.  Rockdale  Reporter 
-Three.!"  (Illinois  Indiana,  Iowa  I  .-irraln- 
■  lon  Hanatrra  Aae.  »  lat  Ion—  Prealdent :  W. 
p     !.»vel!      Bl.oitiilniton    till  l  Panta- 


don  Dally  Talairaph.  U  Broadway,  Naw 

Tork. 

OaorfU    Press    Association—  Praaldant:  J. 
Kelly  Simmons.  McRa*. 

Club— President:  O.  N. 


Ion   Editorial   Aaaoelatlon-  Prealdent.  C. 
B.  Ins-sHa  Coraallla 
Paclfic-Northweat    Newapaper  Aasoclallnn— 
Praaldant:  J.  F.  Touns.  Bpoksn*  Spokaa- 
maa-Ravlaw. 


B.  Palmer.  World  Bulldln*.  Naw  Tork. 
director  Adrertlalnk  Bureau  Commute*. 
Wllllom  A.  Thomeon.  World  Bldk,  New 

Tork- 

Arkanana  Praaa  Aaaoelatlon — Prealdent:  Wal- 
ter  It  Williams 
Aaaoclnlad   Business  Papara — Prealdent:  M. 

C.  Roblnn.  Gas  Asa,  New  Tork. 
Associated  French  Lanxuace  Newepapere  of 

New  BiKlnnd— President  Jean  It.  Para- 
dla,  L'lndapsndent.  Fall  River,  Mass 

Association  of  American  Schools  and  De- 
partments of  Journalism — President:  W. 
H   Mayas,  University  of  Tessa  Austin. 

Association  of  Newspspar  Classified  Adaer- 
tlslnt  Manafsra— President  -  I*  J.  Bousb- 
ner.  Chicago  Dally  News;  eiecullva  ear  re - 
tarr-  C.  I-  Perklna  IH  Weat  Madison 
street.  Chlcssn. 

Authora'  l^asirua  of  America — Prealdent:  Res 
Beach.  11  Union  Bnuar*  West.  Nsw  Tork 
City. 

Audit  Buresu  of  Clrculstlons — Praaldant:  O- 
C.  Ham,  Natkinal  Lead  Company,  Naw 
Tork-  manaclnc  director,  Stanley  Cloqoa. 
Its  S    mala  street,  Cblcado. 

Baaeball  Writer*  Aaaoclallnn  of  America — 
Prealdent:  I.  E.  Sanborn,  Chicago  Tri- 
bune. 

Bennett,  Jamas  Oordon.  Association — Presi- 
dent- Robert  E.  Llvlnrston.  New  York. 

Csllfornls  Press  Association— President : 
Friend  W.   Rlohnrdaon,  Berkeley  Osteite 

California  circulation  Manaa.ra  Assoclstlon 
— Prssldent:   W    F.    D    Brown.  Osklsnd 


Intl.. I  HI. lea  Newsprint  C.ne-ttretlon 
Lesaua  Prealdent  J  R  Sny.l.r.  Osry 
(In.l  >  P-st 

Utsh     I'reaa    Aaaoelatlon     Preeldenl  Jnn-.es 

H.   Wallla.   Vernal  Etpeasa 
Oracon    Unieerslly    Sewapapar    C.mferenra — 

PffSsndent:  Csrl  E  Abrsma. 
Vermont    Preaa    Aaaoelatlon—  praaldant :  L. 

11    Johnson.  Randolph. 
Vlrclnla  Press  Aasoclstlon—  President:  L-  K 

Push.   Newport   News  Dslly  Presa 
Waahlniton  Stste  Press  Association — Praaa. 

dent    Clarence   Elllailoa,  Chshalls  Nac- 
i 

Wralrhralrr  <N  Y)  Selert  I-lsl— Repra- 
sentstlve  cl-orse  B  Dsrld.  171  Msdlaon 
aaenue.  New  York. 
Wratern  Aasorlatlnn  Teachers  of  Journal- 
lam — Prealdent:  A  L.  Stun*.  Unlesrslty 
or  Montana. 
Wisconsin  Dally  Leaiue — President  O.  J. 
Hardy,  nshkneh  Northwostero. 

Weekly  Lescue— Prsstdsnt:  Psul 


Idsnl ! 

(til.)  Dlspslch; 
secrelsry-lreasursr:  WU  V.  Twrford.  Clin- 
ton. In. 

Internstlonal  Aaaoelatlon  of  Display  Men- 
President:  Charles  F.  Wendsl.  J.  L.  Hud- 
son Company.  Dstrolt. 

International  ClreulaUon 
tlon— President:    W.  L. 
(Ont  >  Stsr: 
Peorls   (III  ) 

Internstlonal 

dent:     Hsssel  T. 
Journsl. 

Interstate  circulation 

(Pennaylvanla.  New  Jersey.  Delawarel — 
Prealdent:  A  It,  Mlchener.  Harrlsbura 
(Pa)  Telefrsph. 

Ksnsss  Editorial  Association — Praaldant:  O. 
W.  Utile.  A  Una  Enterprise. 

Lona   Island    <N.  T.) 
President;   Dsvld    K.  M 
Beach    IN     T  )  Waye. 

Maine  Dally  Newspspar 

tlon— Prssldent   Chsrles  F  Flynt.  Au» 


PRINCIPAL  ADVERTISING  AND  AGENCY 
ASSOCIATIONS  OF  THE  U.  S. 


abac  Journal 
Praaa  Aaaoi 


atl-n 


Pre 


Ident:  C  H. 


-President: 


Carolina  Circulation  Manager!  Assoclsllon — 
of  New  Totk— Presl- 


Columbla 
Alumni 
York  City. 
Connecticut  Editorial 
dent:  tl    s  Fr.emsn. 
Corn  Belt  Press  Aaaoclstlun— President :  Lon 

Msrtln.  Tnyloryllla  (IIL)  Courier. 
Corrsspondenls  Club  of  Naw  York.  Inc.  (out- 
of-town  eorreepondental.  president:  A. 
M  K-mp.  Bi.eton  Olobs.  1100  World  Rld«.. 
Naw  York  City. 
Del  Mar- Via  (Delaware.  Maryland.  Vlr- 
Aaaoclsllon— President;  a  E 


Maine 

Foil.  Iloulton 
MIchlKsn  Aulho: 

Louts  Jamea  Kosenberv. 
Mlchltan   Lauue  of   Home   Dallies— Pr 
dent  F-  R.  Moaee,  Marshall  Chronicle. 
Mich  las 
President ; 
RspMs 

Mid- Continent  publishers  Association— 
Picaldant  Euirene  !-orton.  Tulsa  World. 

Mtdwaat  Newsprint  Lee«ue — Praaldant: 
rteorie  W.  Marble.  Fort  Bcott  (Kan.) 
Tribune, 

MtnnDllta  IC^IItorlsl  Assoclstlon-  President: 

James  R.  Landy.  Olivia  Tlmea 
Mlasourl    Press    As»>clstlno— PreeSdent :  L. 

Mitchell  White.  Me»1ro  Lender 
Ksllonsl  Aaaoelatlon  Newspaper  Bsecutlvss 
it:      Charlie      Miller.  Atlanta 
;  secretary,  Fred 
Indianapolis,  Ind. 
of   Bualnaaa  Papers— 
Praaldant.  Clsy  C.   Cooper.   Mill  Supplies. 


American       Aaaoelatlon       of       Advert!*!  o* 

AxsnetM—  President :  Jess*  F  Mstteson. 
I«#  N.  Dearborn  street.  Chtcaaro:  tleneral 
Manajter,  James  O'ShBUfhosssy.  Metropol- 
itan Tower  Naw  York.  Southern  Council. 
Chairman:  Krneat  Dalits,  Johason-Dnllls 
Co  .  areenoeld  Bldk .  Atlanta.  Oa.;  New 
York  Council.  Chairman:  Joseph  Hanff. 
>t  Madison  avenue.  New  York  City:  Nsw 
Knsland  Council.  Chslrmsn:  N  A.  Con- 
over.  II  Milk  elreet.  Boston:  Western 
Council.  Chairman:  Jeaas  F.  Mstteson, 
140  North  Dearborn  street.  Chicago; 
Philadelphia  Council,  Chairman:  Eucen* 
MeC.uekln.  1211  Cheatnut  air.. I 
Associated  Adrertlaln*  Hubs  of  the  World — 
President.  Roue  Stewsrt.  The  Record, 
Phllsdelphls.  Pa  ;  aenersl  msnatler.  Park 
B.  Florea.  110  Weat  40th  *treet.  New 
York  City  (sea  National  Assoclstlon 
Newapaper  Eiecutlves  under  Newspaper 
(ot  newspaper  department): 
Fell!  Palavaclal.  El 
Mestro  City,  preeldenl;  R-  H. 
Vlallance  Division;  Irvlni 
P.   Pss».all.  rh.lrmsn  1)11  nstlonsl 


Psvesr.  Bteln-flloch  Co.  Rocheatar.  N.  Y. 


As*  ale  Club — Praaldant:  Warren  C  Aery. 
People  *  Populsr  Monthly,  Chtcaa-n. 

Aaaaclaltosi  of  Noliorv.1  AdvsrttaeTS—  Prssl- 
dent. Mont  H.  Wrltrht.  John  B.  stetson 
Company,  Philadelphia:  Secretary.  John 
Sullivan.  14   Eaat  Ifth  street,   Naw  York. 

Kri*  1  nee  etna-  Advertisers'  Assoc  latkaa — Pres- 
Ident  J  J  Arnsasld.  of  Fairbanks  Morn* 
A  Co.,  Chlcae-o 

rinanrtal  Advertisers  Aasnelstk-n — Presi- 
dent' Lloyd  H.  Msttson.  Corn  EichsnsT* 
Nstlonsl  Itsnk  Bid*  .  Omaha-  Neb. 

Xowa  Associated  Advert  let aa;  Claba  Preal- 
dent  H  M.  Kundaon,  Mason  City.  "News- 
paper Division.  Prasldsnt:  8.  T. 
Dee  Moines  Bealster  *  Tribune 

Direct  Mall  AtfvsrllnlnuT  Aaaacbatloo — I 
dent    Jo^pb  Meadon,  Detroit. 

National  Outdoor  Advertising  A  asocial 
Prealdent;  (I   1.  Channel!.  Columbus 

Teiaa  Asanekstesl  AdvertlsisuT 

dent:  Harold  Kay  ton.  Ban  Anlonlo. 


—  President     II  R. 
Hull, Una.   II  Wall  street.  New  Totk. 
i  resist  *.diertl*lB«  Ageoelea 
 -Prealdent.     Frederick    T.  HyakelL 

fori  land.  Or*. 


AMERICAN  JOURNALISTS 
ASSOCIATION 


Headquarter.    W  Ccsnmctcial  Bid*. 
St.  Louis,  Ma 
National  Oflscrr*:    Kieliard  L  Slokr.  (Post 
Diipatehl.  pmedcnl;  Astuu  Dcnrscb  (St.  Loius 
T.nies),  vice-prnldmti  Irving  Bror.t  (St.  Loua 
Star).   Yict-prpiidml;    XUn    Kcnamnte  (St. 
Lnun.    Poat)    vHct-preeidmt,    Mr,.  Kalhervns 
Richardson  Lew,,  (Si.  I^iulv  S«r).  secretary- 
Active  Chapter.  14;  total  member- 
Mcmbe-jhip  qushncstioos:  All 
naming  a  living  in  the  ptofesiion  o( 
tn.    PxirpDK*  of  ssaocistion:  Estab- 
of  a  standard  oi  prscikss  sml  ethics 
of  journalism;  Improving 
and  the  editorial  standing 

oft! 


Washington.  D. 

Fraternal  and  social  cancers:  X.  O.  Mea- 
scuger  I Evening  Star,  Washington),  president! 
lames  P  Hrrr.iil.iT  f Indianapolis  News),  Tica 
president;  Harry  ).  Brown  (Salt  Uk» 
TtiLuiie).  treaaiiTcr;  J.  Harry  Cunningham 
(non> active),  arc-rtary.  Board  of  Governors: 
Kilgar  C.  Snyder,  Omatia  Bee;  Arthur  J. 
S:nm-!t.  S*wa-k  Evrn.nf  Krai;  J.  Fred 
F..a.ity.  Baltimore  Sun- 

Comiiluin>  of  ilemberahip:     At   Icait  twn 
cvjnltnuous   >  cars'  active   Washington  coTro- 
spondence  and  majority  elecln 
ship.     Annual  tncetutg 


nbar- 

sml  annual  dinner 
Members   pcttnittacl  to 
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A  Pronounced  Success 
Right  from  the  Start 

THE  SUNDAY  COURANT 

"ROTO"  Section 

Oversold  the  first  month. 

Carried  30,604  lines  in  December  (4  issues.) 

Produced  big  results  for  advertisers. 


The  COURANT  "ROTO"  SECTION  goes  into 
over  40,000  homes,  completely  covering  Hartford 
and  its  trading  territory. 

It  is  the  best  "buy"  in  New  England. 

It  is  a  regular  Sunday  feature  of 


"Connecticut's  Greatest  Newspaper' 

THE  HARTFORD  COURANT 

Continuously  since  1754 


GILMAN,  NICOLL  &  RUTHMAN 

Rwpmrnlalii  ri 


WORLD  BLOC.  N.  Y.  TRIBUNE  BLDC.  CHICAGO 
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The  Great  Spokane  Country  is  Oosely 

Annual  Production  of  New 


BRITISH  COLUMBIA 


THE  S 

,"*",ir  SPOKAN 

^.co,«  COUN 

WASHINGTON 


m 

/ 


OREGON 


The  Spokane  Country  ! 
is  One  of  the  Great 
of  the  Pacific 


Circulation  of 
The  Spokesman-Review 

DAILY  SUNDAY 

V. »!.«'    RacK    l«W    l*l«>   41 .414  I4.UZ 

Airtafr    Each   ImM    !•»   4MM  UAH 

AVERAGI  GAIN  RJI  «n    *JM  Me» 

QUALITY     PLUS     QUANTITY     CIRCULATION  -  The 

MtlKKSht AN  REVIEW  ha,  been  biuldinc  food  will  and 
tr.ncr  in  SPOKANE  anil  llie  iich  productive  SPOKANE 
i.XrUNTKY  ror  tr.rty-ee.en  team.  It,  clean,  complete  rrti 
able  newf  feevtee  in  connection  with  its  eubacnpliaei  chance 
»f  $11  |t*r  rear.  14  cent*  per  copy  Sunday,  and  i  cectia  daily 
liaee  combined  to  confine  ti«  circulation  i«  the  thinking 
l.rmaneut  enraunc  cUe*ea--thoee  who  appreciate  rood  ener- 
* Sandiw  and  nave  tlie  money  to  buy  it. 


Already  the  Spokane  Country  produces  WW  twelfth  ol  the  nation's  wheat,  olie- 
« event!,  of  its  apples.  40  per  cent  of  its  le.icl.  and  large  quantities  of  cereals,  fruit. 
I  ve  stock,  poultry,  dairy  produce,  flour,  packing  house  products,  gold,  silver, 
copper,  zinc  and  lumber.  This  district  embraces  the  largest  body  of  white  pine 
timber  remaining  in  the  world  and  one-seventh  of  all  the  timber  leil  -landing  in 
the  United  States.  Its  800  saw  mills  arc  cutting  and  shipping  upwards  of  100,- 
000,000  feet  of  lumber-  every  month 

The  output  tif  new  wealth  from  Spokane  <  ounlry  minci,  farms,  forest  and  orchards 
now  exceeds  $400,000,000  each  year,  or  approximately  $2,000  for  each  and  every 
home.    (New  wealth  produced  year  1920  over  $450,000,000.) 


AMOUNT  Of" 


MONEY    SPENT   FOR    LEADING   COMMODITIES    BY    SPOKANE  COUNTRY 
DURING  l» 


Proprietary 


F<M9dtlttfl«   

Dry  Gcaade,  ^u'f  and  Shove, ,  

Hardware  and  Farm  Implement, 
Automobile,,  Truck,,  Tractor*.  Acceeeawin 

■ad  Tiraa   a*.. 

Furniturc   

Building  Maternal,    . 

Tteeee  ftfurwa  are  lor  lb.  ».ar   I  tie  I  roan  the  rwoet  «u  tbarilarliva  aeaircaa  nvaalaMe  (Decewwarr  .1  .»N 
piled  troea  fomiakeal  by      J.'....  arid   dealer,  ear  do  baieineaa  la,  all  pana  a>  the,  Said 


Candy  and  Ttabncea,  

Pictnrt  Show*,  Tayaatrea . . . 
Druse,     Medicine,  and 

Hemcdiee  

Soft  Drink,  (Battled)  . 
Siaapa,  Waehinr  Powder,. 
ElrctrtceJ  Appliance!  


111.: 

», 


VVHEA  T 
AWAtT/MG 


OlVlOtNDS  - 
PAID 
f/6.fiOO.OOO. 


^1 

A  PPL  B  TR£E 


THE  SPOKESMAN-REVIEW 

DAILY,  SUNDAY,  TWICE-A-WEEK 

Adeertiainc  Rrprera.nlAti.oa 
VY.  J.  Morion:  Fifth  Ave.  Bid.     New  York:  Tribune  Bid*..  Ch.c.fo  R  J  Brow. II   Banhere  In. 
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Covered  by  the  Spokesman-Review 

Wealth  Over  $400  OOO  MM 


•--^'•Btilr  covert  ail  oi  thete  commumtiei  ami  thr 
Twtc^-a-WWw    Spoft  «»omm-  Review  covet. 

inr  ittrruawdilfce;  farms,  it  will  be  arm  h 
.  ma.-afa<i«rer'a  advertising  and  hie  distribution  n..> 
N  made  to  coincide. 

V»  Attempt  is  made  to  put  ail  to*u*  in  their  r*a.t 
*y*r*t>b\c9l  positions. 


Shown  on  the  Maps 
Producing  Areas 
Northwest 


-r»^-ttl^Z,~d  ,~M  428,440 
ES^l!?^  350,000 
Total   "778,440 

"  ^lUttam  of  tho  lew  north  we* lam  lUtn  thtrm 
INCREASE  of  O  •     over  Hit 

The  m*p  give*  the  sppmsinitte  IbmIImI  o(  town 
»•>!  lities  of  the  Spokane  Country  S»«  t  rente  on 
i:aentai  «od  twdte  branch  railway |  radiate  from 
V-ieaee  and  tntimatelr  connect  it  with  it*  surround 
r  territory,  Kn*  cloee  1  hie  connect  hbi  is  appeal* 
iea  the  (act  that  there  are  17?  passenger  (rams  an  I 
4  fetch!  train*  arriving  or  departing  frnan  Spokane 

-  .  •  f,fl  .  (J>> 

V»**tie  is  the  natural  tubbing;  and  commerrul 
(tMV  oi  ibis  wciKM  It*  wholesaler*  in  every  line 
4*  buiiittn  m  practically  all  the  towns  thwou  ahvse 
Al     the     Doily     and     Sunday     MHH»  Review 
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The  Best  Salesman  in 
Minneapolis 


THE  progressive  business  men  of  Minneapolis  recom- 
mend a  salesman  who  for  the  last  eight  years  has  been 
their  creditable  representative. 


A  resourceful,  energetic,  and  resultful  salesman, 
in  the  territory  served,  able  to  win  and 
of  the  purchasing  public,  straightfor- 


hold  the 
ward,  honest 


is  The  Minneapolis  Journal. 


The  proof  of  Journal  advertising  power  is  set  forth  in 
the  following  figures,  covering  the  advertising  done  in 
thirteen  of  the  main  classifications  of  Minneapolis  mer- 
chandising during  the  last  eight  years.  The  record  written 
in  these  figures  is  clear  and  unmistakable  evidence  of  the 
preeminent  value  of  The  Minneapolis  Journal  to  the  ad- 
vertiser. 

There  are  strong  reasons  for  this  relationship.  These 
advertisers,  many  of  them  competitors,  are  keen  business 
men,  insisting  on  value  received  for  value  given.  Their 
experience  has  demonstrated  to  them  that  Journal  adver- 
tising gets  the  most  and  the  best  results. 


This  Salesman* s  Record 
for  Eight  Years 


Th.  tallowing  hf^rm*  carry  lliatl 
irw4k»l>   :Ur   avarag  *   >t*/l.r  lead 


l>i«*r  own  tirnaftcanc*.  Th*y 
of  W-vwtMsii  p*trMt*c» 
ntMiM  Tb»  J  <Mim*l  #un«  th*  sag  lit  y*«r  "Jfl* 
IMS  u*cl«iv«)  by   lb***  haoWt  »»  »u*in*««  in    thirtmmn  of 
•I   this   titr   «■    aggrs™lv»,  leyal. 


Journal  Lead 
Automotive    -  - 
Department  Stores 
Financial    -    -  - 
Foods  - 
Furniture  - 
Hardware    -    -  - 
Jewelry    -    -    -  - 
Men's  Apparel 
Mfg.  and  Jobbers 
Musical  - 
Real  Estate 

Shoes  

Women's  Apparel 


22% 
7% 
10% 
17% 
V4% 
11% 
11% 
31% 
66% 
7% 
44% 
76% 
21% 


Total  Local  Ditplay  AJvmrtirina  for  1920 

Journal  Lead 


I    .r-r   tnmim  by 

4  v ... ,   I-...--  m  4  I. 


Automotive  -  - 
Department  Stores 
Electrical 

Furniture  Stores  - 
Real  Estate 


27% 
8% 
107% 
17% 
97% 


THE  MINNEAPOLIS  JOURNAL 

"  The  Northwest  s  Greatest  Newspaper" 
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CITY,  COUNTRY,  SUBURBAN,  BULK,  NET  PAID  AND 
UNPAID  AS  SHOWN  BY  "A.  B.  C.w  REPORTS 

A  Complete  List  of  Daily  Newspapers,  Members  of  the  Audit  Bureau  of  Circulations,  With  an  Analysis 
of  Each  Paper's  Circulation  as  Given  on  the  First  Page  of  Its  Report  to  That  Organization  for  the 
6  Months  Ending  Sept.  30,  1920 — Foreign  Language  Dailies  Also  Listed 


»•  A  "  (  "  circulations  are  knowu  cir- 
riilllingn  Every  avenue  of  dis- 
t  rihiition  is  charted  and  known.  The 
number  of  papers  sold  and  delivered  in 
the  city  of  publication  it  made  clear.  Alto 
the  number  sold  and  distributed  in  the 
suburbs  and  in  the  country  are  known  to 
of  the  Audit  Bureau  of  Cir- 
has  been  the  great  sta- 
biliring  factor  in  thit  readjustment  per- 
iod. Not  alone  is  the  average  net  paid 
circulation  shown,  including  bulk  sales, 
but  what  is  sometimes  of  equal  impor- 
tance the  number  of  copies  used  for 
service  purposes,  remaining  unpaid,  and 
in  arrears  arc  also  definitely  known,  as 
well  as  the  total  distribution. 

It  is  particularly  gratifying  therefore 
to  be  able  to  present  in  the  following 
pages  the  actual  detailed  circulation  fig- 
ures of  every  newspaper  member  of  the 
"  \.  B.  C." 

These  detailed  figures  have  been  sum- 
marized and  analyzed  to  such  an  extent 
that  it  is  possible  to  tell  the  total  "A.  B. 
C."  circulation  in  any  given  State,  morn- 
ing, evening,  Sunday,  nationally,  and  as 
to  city,  country,  etc. 


In  addition  to  which,  comparative 
tables  are  given  on  this  page  of  the  "A. 
B.C."  circulations  at  October  1.  1919, 
and  April  1.  1920,  and  at  top  of  next 
page  is  given  the  "A.  B.  C."  circulation 
totals  as  of  October  1,  1920. 

Comparing  these  tables,  we  Snd  that 
city  circulations  of  all  "A.  B.  C."  papers 
were  at  October  1,  1919,  an  follows: 
Morning.  4.109.958;  evening.  8,549.537; 
Sunday.  7.183341 :  as  compaicd  with  city 
totals  at  October  1.  1920.  of:  Morning. 
4.955,073;  evening.  9.216.584;  Sunday, 
8.15U40. 

Suburban  at  October  1.  1°10.  was: 
Morning.  1.741,336;  evening.  2.229.014: 
Sunday.  2,375,501.  Whereas.  Mjhurhan 
at  October  1,  1920.  was:  Morning.  1366.- 
037;  evening,  2,306,861;  Sunday,  2.720,- 
9.U 

Country  at  October  1.  1919.  was: 
Morning,  2.557.623:  evening.  2.314,177; 
Sunday,  4,876749.  Whereas  country  at 
October  1.  1920.  was  Morning.  2.640,- 
551:  evening.  238,494;  Sundav.  5,276,- 
315. 


13.123.718;  Sunday.  14,446.148;  to  the 
following  at  October  1,  1920;  Morning. 
9.466,185;  evening.  13332.970.  Sundav. 
16.154,316. 

Arrears,  service  copies  and  unpaid 
make  a  mighty  interesting  comparison. 
At  October  1.  1919.  the  total  of  the 


was    as    follows:    other  cases,  one 


Total  net  paid 


id  frr 


1.   1919:   Morning,   8,416,950;  evening. 


Morning,  153,835; 
Sunday,  194.442.  At  October  1.  1920. 
the  totals  were:  Morning,  174.790;  eve- 
ning, 272,485;  Sunday,  200,978. 

Total  distribution  at  October  1,  1919, 
nf  all  "A.  B.C."  newspapers  was: 
Moming,  8,570.785;  evening,  13,370.038; 
Sunday.  14.640.590.  At  October  1.  1920: 
Morning.  9,640,984;  evening.  14.105.455; 
Sunday.  16J55.294. 

While  these  total  figures  and  com- 
parative analysis  make  an  interesting 
study  for  the  buyers  and  sellers  of  news- 
paper spare,  the  analysis  of  each  paper's 
circulation  in  itself  will  be  of  constant 
value  to  all. 

These  figures  tell  more  than  where 
a  paper  is  distributed.  To  those  who 
can  read  them  from  a  merchandising 
point  of  view  they  give  a  pretty  ac- 


curate Idea  of  the  selling  problems  of 
each  city.  Many  papers  have  a  larger 
suburban  or  country  circulation  than 
their  total  city  circulation,  and  in  many- 
cases  this  will  indicate  that  these  cities- 
look  to  the  surrounding  territory  for  a 
large  percentage  of  their  business.  In 
.  r  in  a  city  will 
show  practically  all  city  circulation, 
while  the  other  paper  will  distribute 
the  majority  of  its  circulation  in  the 
suburbs  and  country.  This,  loo,  will 
generally  indicate  a  large  volume  of 
business  from  the  surrounding  territory. 
The  town*,  in  which  25  or  more  copies 
of  each  paper's  circulation  are  distrib- 
uted, are  listed,  together  with  the  total 
circulation  in  that  town  in  the  latest 
A.  B.  C.  audit. 

While  these  figures  will  be  cf  ines- 
timable value  in  showing  the  anaysis  of 
the  circulation,  they  are  but  a  part  of 
the  important  facts  contained  in  each 
audit  of  the  "A.  B.  C."  giving  not  only 
the  figures  which  Enrroa  4  Puii  ism* 
presents,  hot  the  methods  in  which  this 
circulation  is  obtained,  the  prices  per 
copy  received  by  the  publisher,  etc. 


Average  Net  Paid  and  Total  Daily  Circulations  of  All 
"A  B.  C."  Newspapers  a.  of  October  1,  1919 

lof 

Morning      Evening*    Total  Daily*  Sunday 

City  Circulation              4,109.958  8.549.537  12.659.495  7,183.841 

Suburban                        1,741.336  2.229,014  3.970J50  2J75.50I 

Country                           2.557.623  2,314.177  4.871.800  4.876.74V 

Hulk                                  8,033  26-789  34,822  10.057 

Net  Paid  inc.  Bulk...  8  416,050  13,123.718  21,540.666  14.446.148 

Arrcais                              16.941  17,953  34  895  7,717 

Service  Copies                    56384  79.244  154.128  73,626 

Unpaid                                 80.010  149,123  229,133  113,09V 

Tola!  Distribution  .  .  .  8,570,785  13.370.0M  21.940,823  14.640.590 

Circulation*  of  U.  S. — "A-  B.  CH—  Dailiesj 

Distribution  Morning      Evening*    Total  Daily*  Sunday 

Oty  Circulation              3,826.798  7,751.419  11.578.217  6.810.551 

Suburhan                        1.620,099  2,064.190  3,684,289  2.320.570 

Country                         2,313.519  1.959.152  4,272.671  4,7:3.279 

Bulk  Sales                          7317  2S.301  33,118  10.019 

Not  Paid  toe.  Balk.  .  .  7.768,233  11.804,263  19,572.496  13,854,419 

Arrears                                7,978  8,983  16,961  5,320 

Service  Copies                     48,591  81.V7H  130.569  70.944 

Lnpaid                               71,083  125,938  197j021  109,701 

Total  Distribution  .  .  .  7.895,885  12,021,162  19.917,047  14,040,484 

W'ott :  The  Evening  and  Total  Daily  Net  Paid  and  Gross  Circulations 
include  4.201  representing  net  {'aid  Circulation  of  the  Cleveland, 
Ohio,  Daily  Iron  Trade  and  Metal  Market  Refort  net  distributed 
under  City  Suburban,  Country  or  Bulk. 


i  of  U.  S.  Foreign  Language  Dailies 

"A.  B.  C." 

Distribution                     Morning       Evening*  Total  Daily* 

City  Circulation                112404        168.359  280.763 

Suburban                            16.684          14.084  30768 

Country                              54.910         77,106  132.016 

Bulk  Sales    

Net  P.id  toe.  Bulk.  ,  .     183,998       259.549  443.547 

Arrears                               1898              79  1.977 

Service  Copies....                 543            618  1.161 

Unpaid                                   690           1,135  1325 

Total  Distribution  ...     187.129       261,381  448,510 


>un<iay 

230,951 
20.462 
128.611 

380.024 

1.914 
987 
1.636 


Annual  Average  Net  Paid  and  Total  Daily  Circulations 


of  All  "A. 

llisttltittliiica 

tly  Circulation. 


B.  C."  Newspapers  as  of  April  1,  1920 


HI  Morning 
4,392.316 
1.777.244 
2,585.20". 
K489 


C 

Suburhan 
Cow 
Hull 

N.t  Paid    8,763.258 

Arrears    1&220 

Service  Copies....  59306 

Unpaid    80,726 

Total  Circulation.  8.922,010 


<l*  Essning 

9.127,689 
2,268  7»' 
2,289,583 
27.470 
13,713,522 
18.701 
102,389 
137,022 
13.971,634 


765  Tolsl  M  ft  K 

13,520,005 
4,046,024 
4374.792 
35.959 
22,476,780 
36,921 
162.195 
217.748 


SiitnUy 

7,963,605 
2.S34.745 
5,237,308 
8,444 
15,744.102 
6,128 


1 


Circulations  of  U.  S— "A.  B,  C"— Dailies 


Distribution  229  Moming 

City  Circulation...  4,109,177 

Suburban    1.659.015 

Country   2J38.522 

Bulk    8L296 

N.t  Paid   8,115.010 

Arrenrs    7.547 

Service   Copies   51.076 

Unpaid    71,920 

Total 


4*7  Evening  696  ToUl  M  ft  E    277  Sunday 


8,305,159 
2.109.075 
1.940.443 
26,762 
12,381,439 
11.531 
K<  Jll 
120.820 


12,414,336 
3,768,090 
4.278,965 

20,496,449 

19.078 
137287 
192.740 


7.533,366 
2,471,108 
5.046.886 
8,394 
15.059.754 
3,719 
75.911 
108.559 
15.247,943 


Circulations  of  Canadian  "A.  B.  C."  Dailies 


Distribution 

-0  Mutr.ii.K 

47  Ksening 

67  Total  M,  ft  E. 

6  Sunday 

City  Circulation... 

165.280 

642,615 

807395 

164.966 

101,283 

145.123 

246,406 

39,476 

191.020 

257.907 

44K.927 

45.026 

Bulk   

193 

692 

885 

50 

Net  Paid  

457,776 

8,746 

1,046  337 

1.504,113 

249,518 

7.IIKJ 

15.829 

4ci7 

Service  Copies  

8,244 

15,623 

23,867 

1,519 

7.952 

15.154 

23.106 

!  820 

Total  Circulation 

482.718 

1,084.197 

1,566,9  IB 

253.324 

Circulations  of 

Fo  rc  i  g  n 

"A.  B.  C"  1 

Dailies 

Pi  st  n  bur  ion 

4  Ereniag 

6  Total  M  *E. 

5  Sands, 

City  Circulation... 

117359 

179,915 

297,774 

265,273 

Suburban   

16.946 

14.582 

24.161 

55.667 

91.233 

1 46^900 

145.396 

16 

16 

Not  Pud  

190.472 

1.927 

285.746 

87 

476.218 

2.014 

434.830 

1,942 

Service    Copies. . . . 

486 

555 

1,041 

1,00s 

854 

1.048 

15W2 

1,878 

Total  Cfa-culatiow 

193,739 

287,436 

481,175 

 1 
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AUDIT  BUREAU  OF  CIRCULATIONS  TOTALS  FOR  THE  UNITED  STATES  AND  CANADA 


Arerage  Net  Paid  and  Total  Daily  Circulation*  of  All 
"A.  B.  C."  New.paper.  a»  of  October  1,  1920 

Di.tribo.ior,             2JJ  Morning  $1»  Cmci   792  ToUl  M.  A  E.   291  SimiUr 

City  Circulation ... .     4.955,073  9.216,584      14,171.657  8,151.240 

Suburban                      1,866,037  2.306,861        4.172,**  2.720.93J 

Country                      2,640,551  2,288,494       4.929.045  5.276.315 

Bulk                               4.524  21.031          25,555  S.828 

N.I  P«M                    9,466,188  13,832.970   23,299.155  16.184.316 

A7>fpr»id  ServKc.l^       174  W  272485         w;2M  aj,,^ 

ToUl  C,rr..l.ti..,.       9,640,984  14,108,455   23.746,439  16.355,294 

Circulation,  of  U.  S— "A.  B.  C"— DauU* 

n„i„t,u«oo             7»  Mornio*  4B6  K»«in»   7UTou.IM.4E.    Hi  glMIl] 

City  Circulation....     4,594,100  8.4S4.829      13,048#9  7,704,940 

Suburban                     1,745,701  2,156,092       3,899.793  2,657,436 

l  ouiitry                        2,381,881  1,952.965       4.334,846  5,068.84- 

Bulk                               4,445  20,722          25.167  5.814 

N.IP.U  ........    8.724,127  12.584.608   21,308.735  15.437.043 

A7ears\  Service,  I        14i0,6  228^26         371,542  192,594 

Unpaid  J  ' 

Total  Circulation  .    8,867,143  12,813.1 34    21,680,277  15,629.637 

Circulation*  of  Canadian  "A.  B.  C."  Dailies 

Mllll>  111              31  Moraine  <>r-.-i-.«    69  Total  M.  ft  E       J  Way 

City  Circulation..  .       194.606  600.019         794.675  101.427 

Suburlan                        102.3S7  136,867          239,224  28.357 

Country                        18032  253,803         434,185  27.955 

Bulk                                  79  308             387  14 

N«t  Paid                        477,424  991.047      1,468,471  167.753 

A'vwid  .Scr.vke'(       28,295  421047        70'342  XSS7 

Total  CbeitWaa'. .      508.719  1.033.094     1,538,813  161.140 

Circulation*  of  Foreign  Language  "A.  B.  C."  Dailies 

Du.rihu1.on               *  Motninir  ?  Kvn>n>*     9  Tool  M.  ft  F,      7  Soodav 

City  Circulation....       166.367  161,686         328.053  344.867 

Suburban                          19.979  13.902           33,881  35.146 

Country                          78,288  81,726         160,014  179.513 

Hulk   1  1   

Not  Paid                        264,634  257.315        521,949  559.520 

Av£id  Se.".ice:\     3488  *■«*>  v 

Total  CirtJaMo...       268.122  259.227        527,349  884.817 


Total  .fArrran  Dim- 
NM  1,  Id  Honloo  ft  truM- 


"A.  B.  C."  SUMMARY— MORNING,  EVENING, 
SUNDAY— BY  STATES 


A1mI>.iiua  Mi>rnln»x 
kCv>i.in.< 


Ark»nai»-  MoTfilftX 

Kv-ntn|   

Twt-U   


CaUfornla  — Momln» 
Evening  ....... 


Delaware — Morrtlntj 

Kvt>nlntf   

To4*J   


ol  Arrr.r, 

of 

.  cm? 

Coonlrr 

t'oplld 

Hon 

..  a 

10.119 

19.1111 

11.411 

111 

IS.IK 

1,491 

41.004 

4 

61.436 

14.497 

ll.lt! 

9 

99.110 

1.990 

91,119 

«3.«t9 

30.017 

t».»«a 

■a* 

1S1.TT* 

3.143 

IM.119 

11. u» 

4«.an 

S4.4U 

14 

■  M.Ma 

1.704 

1U.30-1 

.  1 

mm 

5.119 

1.149 

11 

14.947 

411 

17.191 

i 

7.119 

iltl 

1.416 

IT 

14.171 

447 

14.170 

i  r,.ii  ♦ 

11.  M0 

4.003 

to 

30  o-fO 
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4,949 

14.111 

II 

99.444 

1.177 

41.411 

94.4.0 
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11 
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S.441 

174.  tr.fi 
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ii.im 
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MM 
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91.191 
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11 
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tl 

143.411 

1.717 

147.11. 
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40.ft.14 
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.  a 

41 
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71.131 
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1.601 

1.011 

1* 
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10.411 

s 

21.011 

«.»«; 

1,411 
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SI.6II 

1.449 

■MM 

s 
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7.m« 

1.133 

m 

4I.1&3 

1.774 
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14.119 

13.111 

11,944 

•a 

41. .14 

1.1*1 

11.111 

14.133 

4.919 

4,141 

191 

19.114 

1.191 

M.M1 

49,441 

14  003 

MM 

M,  -  mi 

ii.im 

19.114 

197 

11.111 

MM 

7  17:4 

14.141 

19.191 

11,191 

t 

111.911 

MM 

111.137 

14.111 

44.409 

19,141 

141.191 

9.141 

114  104 

134,434 

94,100 

f 

174,970 

9  11. 

191JT7I 

44,0*0 

11*  041 

| 

940.001 
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1 

1,791 

4.991 

1.999 

T 

14.491 
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11.041 

1.009 
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99 

1.904 
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1.191 

4.111 

a.oos 

0,041 

9 

10.904 
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I7.IM 

«  m* 

9.041 

o.ot* 

1 

14.143 

Ml 

449.141 

119.794 

111.117 

IT 

119.119 

MM 
19,114 

171.419 

111.111 

171.136 

111.911 

1.911 

1.111.919 

i.na.114 

1 

.lOi.UMII 

saa,i34 

MM 

1. 944,1.10 

17,*ll 

1.014.141 

111,711 

197.490 

001,003 
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I  344.444 

l*.7M 

1.917  631 

14.191 

■  44.111 

14,411 

41 

111.119 

1.991 

111.411 

191.917 

11441 

41.199 

111 

119.991 

9.171 

114  441 

*.  1.  RON 

194.041 

941,934 
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137,494 

73.909 

10,051 
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140,314 

' 
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11.191 

47.091 

11,499 

119 

114.111 

1.471 

119.114 

197.999 

94J144 

194.914 

1*4 

147.170 

11.191 

111.071 
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1M.114 
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11.171 

94.940 

47.7*4 

T»,M1 

1*4 

119.191 

141.40* 

19.177 

11.197 

31.414 

144 

97,114 

MM 

144,779 
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11 1.971 
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39.492 

9*9 

144,111 
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11,134 

94.1*1 

31.10* 
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4.M1 

III.*** 

91.110 
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49.911 

17 

119.111 
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1,911 

111.444 

14.T40 

11.1,1 

11*441 

liui.ao- 
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•4 
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1*1.11* 
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44.114 

M 

1*741* 
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11.999 
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49.149 

Tl 

91.411 
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11.199 

II 

111.1*1 

1,444 

111.191 
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75,913 

»7 

1*4.041 
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IM.MI 

194,494 
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141.447 

1.19* 

"II  "14 

14.194 
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* 

11.991 

3.11* 

11.171 
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14.110 

MM 

114 

19.917 
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T.U* 
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13,414 

9.91* 

1* 
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4M 
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11.911 
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1 
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1.411 
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» 

119.191 

1.411 

191.141 

I 
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4.909 
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314,111 

MM 
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1 
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111.174 

141.114 

If 

711.911 

4.037 

714.471 

u 

111,919 

117.434 

117.191 
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1.746 

117.112 

I* 
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11,1*1 
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• 

191,991 

119.1*8 
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IM 
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1 

101.119 

14.3*4 

11.111 

19 
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1.14* 
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71 
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111.749 

71.014 

911 
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ee 
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143.119 
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MM 

1 

4* 

MM 

17.I9T 
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49.914 

19 
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110,114 

10 
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•*9 
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»i 
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1 
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111 
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I 
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i 
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MM 
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i.a*s 
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« 
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44  911 
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MM 
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u 
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MM 
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14 
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944 

1.211.494 
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Id 
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* 
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4 
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* 
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4.114 
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CANADIAN  TOTALS— MORNING, 
SUNDAY-BY  PROVINCES 
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11.171 

1* 

•  4.M7 

Mil 

10.111 

EnUlf  ........ 

1 

11.110 

IUM 
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Cvntaf   


11.411 

t.lo* 

MM 

II 

14,111 

•  1 

• 

M.t»« 

U.tM 

■ 

* 

M.1H 

1,»1 

14 

1.140 

111 

li.HI 

1 

1 

50  <l» 

Mil 

•Mil 

14 

■ 

13M 

*4.ll* 

» 

1 

4  III 

M»4 

1 

11.114 

1 

IMM 

am 

: 

7.11* 

MM 

ii.iii 

1 

: 

14.441 

ill 

11. in 

ia 

« 

1S.MB 

Mil 

M.M* 

IB 

i 

ltl.lll 

•Mil 

110.144 

IT 

11 

11M1* 

11.111 

I0.44> 

101 

n 
i 


Prlnr*  Bdward  IaUr.il — 

Morale.*:    l 

Bvaalnir    I 

Tatal    I 


Sa4k4tcrieo  an 

Morula*   


Ml. Ml 


4,111 
It* 


IMM  1.111  MM 
117.140  11.014  1IM14 
tT7,M7 


7.177  11.101 
17.1*1  14.411 


U 
I 


II 


U.»tl 
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MM 
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TOTALS  OF  ALL  UNITED  STATES  "A.  B.  C"  DAILIES 
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» 

114.031 

M,fM 
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TOTALS  OF  CANADIAN  "A.  B.  C"  DAILIES 
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Hk 
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MM 

GRAND  TOTAL  OF  ALL  "A.  B.  C."  NEWSPAPERS 
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4    11.7*4  144  117  11*41 


EXPLANATION  OF  KEY  LETTERS 


**»  I      4.M1       11      41     IM  44*29 


NEW  YORK 


Dv*  and  W  j>4*m*  t 
Sj»uii1«»  NI'iffiintT  '  v 

Suml*|r  Eililiun  <n.' 
III-rnirfwtlul.  Am  I. 
^Jfiit.iV  M>4ton  m. 

.(**■•*  uk  Ff'mU'J  t 

SA'ufdaj  Miiifiiiii:  :  • 
^.mUy  EffctNitt  ,H1' 

Jiviitfi  Ji-um.il 

AlorMlav  FrMijry  m 
Suf-tMiy  t-li"1*!  iral 

Sew  Yen kn  Sl*Utl- 
/r it  line  ,hl 
SkJttJ-Y  F-J  I  'll  Uli> 


M.MS 
4*>ll 
44. M*. 

HJ  »17 

-4-.H7S 


.  15* 
4,T*» 
4  440 
I  i  4  »4 
It)  «>\4, 

m 

1.544 


11,1*1 
II  >5< 
II  'II 
M  414 
14  544 
91.114 
57.171 


45. 7M 
■  1.411 
74.412 
4J.M1  1.915 
44*71  1.744 
1.(7  744 


I  i> 
19* 
■  55 


■  55 

■  41 
144 


».'1» 


!m:2S  !« 

77*52     IM      MMI     10*    7*.  141 


al. IM     IM  AM 


1*414  4,1*4  15.7  V* 
74.MI     I*.  414  12,14* 


u  ,i- 

II-,, Ml 


44     5K  414 

2M  II7.1M 


For 


"(A)" — Every  niorninu. 
"i  II  l~ — Morninie  except  SunrJay. 
"1 1'  i" — Morninai  except  Morttluy. 
"I  Hi"— Mominu  i  \,i  |,t  Snrnl.iy  ami 
UockUjt. 

"t  K)"— Mnrnin«  and  e\eniriK  week- 
day 9. 

"(Fi" — Morning  anj  evening  week- 
day* and  Sunday  ninniinu. 

"((al"  —  Murniiii;  except  Minul.,>  and 
eseniiiK  exeepi  Sunday. 

"I  Ii)"— Mnriiiiiij  rxcept  Mmtdar  ami 
-eveninu  rxrept  Saturday  and  Simday. 

of  Key  Letter*  Saae  Alaov* 


*<  1 1" -MnrniiiK   exreirt   Stintby  and 
Mnndai  and  evening  except  Sunday. 

"(Mi"    Sunday  exrln»ively. 

•  <Q)"—  Every  ivenim;. 

"i  R )" — E»  eniiiK  exeept  Sunday. 

•"< SI"— Evening  except  Sunday  and 

Sunday  morning. 

"(T)™ — Evening    except  Saturday 
ami  Sunday. 

"(t'l" — Evening    except  Saturday 
ami  >uuday  and  Sunday  morning. 

"4  Y  »"—  Saturdaj  exclusively. 
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They  Don't  GUESS— They  KNOW 


How  Big  Local  Quality  Advertisers 
Register  the  Pulling  Power 
of  New  York  Newspapers 

The  Thirteen  Big  Department  and  Women's  Specialty  Stores  of  Manhattan  (see  list 
below  )  proved  very  plainly  in  1920  the  relative  result-getting  powers  of  New  York  news- 
papers. The  big  stores  do  not  "Guess" — they  Know — where  their  millions  of  dollars  ex- 
pended for  advertising  get  the  best  results.  These  advertisers  reflect  the  relative  purchasing 
power  of  the  respective  constituencies  of  the  various  newspapers. 

These  big  stores  are  right  on  the  ground.  They  expect  direct  returns  from  their  adver- 
tising within  24  to  48  hours  of  the  appearance  of  each  advertisement.  They  expect  these  re- 
turns from  the  Greater  New  York  purchasers,  who  have  the  buying  power — the  same  con-: 
stituency  to  whom  the  high  grade  national  advertiser  must  sell  his  products. 

In  1920,  The  World  and  Evening  World  carried  for  these 

13  big  stores   23,606  columns 

A  gain  over  1919  of   6,075  columns 

In  1920,  the  most  successful  competing  Morning  and 
Sunday  advertising  medium  and  the  most  successful 
competing  Evening  advertising  medium,  combined 
(though  under  different  ownerships)  carried  in  ad- 
vertising of  these  13  stores   17,925  columns 

A  gain  over  1919  of   1,217  columns 

Combined  on  this  showing  these  two  competitors  fell 

short  of  The  World  and  Evening  World  total  by .  .  .  5,681 

And  in  gain  over  1919  they  fell  short  of  The  World  and 

The  Evening  World  by   4,858 

One  of  the  big  stores,  doing  approximately  $30,000,000  of  retail  business,  used  1,065,- 
000  agate  lines  of  space  in  the  New  York  World  and  the  Evening  World  in  1920,  and  would 
have  used  much  more  could  we  have  carried  it.  The  World  and  Evening  World  declined 
more  lines  of  display  advertising  in  1920  than  any  other  two  metropolitan  newspapers. 

No  other  possible  combination  of  one  Morning. and  one  Evening  paper — even  under 
separate  ownerships — carried  over  900,000  lines  for  any  one  advertiser  in  1920. 

The  thirteen  big  stores  referred  to  are:  Altman  &  Co.,  Best  &  Co.,  Bloomingdalc's, 
Bonwit-Teller,  Gimbcl  Bros.,  I  learn  &  Son,  Lord  &  Taylor,  R.  II.  Macy  &  Co.,  James 
McCreery  &  Co.,  Saks  &  Co.,  Franklin  Simon  &  Co.,  Stern  Bros,  and  John  Wanamaker. 

These  Big  Merchants  don't  GUESS — they  KXOW. 
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"Since  181 7 — Connectic 


1920-ANOTHER  YEA 


Although  handicapped  during  the  year  1920  by 
a  gain  in  lineage  and  circulation  that  is  truly 
will  prove  of  no  little  interest  to  space  bu 
the  remarkable  hold  The  Times  has 


THE  ADVERTISING  ACHIEVEMENT 


INTERESTING  1920  STATISTICS 

With  no  Sunday  edition,  plus  the  fact  The  Times  carried  no  display- 
advertising  for  ten  publishing  days  in  February,  The  Times  carried 
over  a  half  million  lines  more  advertising  in  1920  than  the  Courant. 

The  figures  below  are  for 


The  Hartford  Times 
310  Days 

Local  Display   .  8,221,445 

Foreign  (East)   1(863,530 

Foreign  (West)    550,446 

Classified   .  1,259,477 

Total  11,894,898 


The  Hartford  Courant 
366  Days 

Local  Display   8,074,396 

Foreign  (East)   1,630,830 

Foreign  (West)    493,206 

Classified   1,170,172 


Total  1 1,368,604 


KELLY-SMITH  COM 


MARBRIDGE  BUILDING,  NEW  YORK 


Google 
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ut's  Greatest  Newspaper" 

R  OF  ACHIEVEMENT 

an  unfortunate  paper  shortage,  The  Times  shows 
wonderful.    A  reading  of  the  figures  below 
yers  for  it  demonstrates  beyond  question 
upon  readers  and  advertisers  alike. 


THE  CIRCULATION  ACHIEVEMENT 


NOT  FAR  FROM  THE  45,000  MARK 


The  Hartford 
Times  for  the 
year  1920  had 
a  net  paid  cir- 
culation of...  39,035 

For  the  year 
1919  the  paid 
c  i  re u  1  ation 
was   35,325 


Net  Gain   3,7'0 


The  Times  circulation  has  steadily  grown 
in  an  encouraging  way,  due  to  its  suprem- 
acy in  its  field  as  not  only  an  advertising 
medium  but  as  a  reliable  disseminator  of 
news. 

The  circulation  for 

December,  1920   42,050 

December,  19 19   36,491 

Ne<  Gain    5,559 


PANY,  National  Representatives 


LYTTON  BUILDING,  CHICAGO 
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CONNECTICUT 

clings  to  her  ancient  town  lines  and  us  a  result  her  cities  when  judged  merely  by  cen 
smaller  by  comparison  with  cities  in  other  states. 

BRIDGEPORT 


figures  appear 


for  instance — census  figures  143,53ft— is  the  work  shop  where,  within  a  radius  of  ten  miles  irom  ilie  court 
house,  dwell  210,173  people.  The  lines  that  separate  Bridgeport  from  Stratford.  Fairfield.  Trumbull. 
Easton.  etc.,  are  merely  political.    Bridgeport  is  the  trading  center 

Its  manufactures  cover  a  greater  variety  than  any  other  industrial  center.  Most  of  the  articles  produced 
are  staples,  insuring  permanent  employment  and  unhampered  spending  ability.  Its  50.000  industrial 
workers  are  mostly  skilled  mechanics. 

85%of  the  population  read  English    Over  80%  own  their  homes. 

THE  TELEGRAM  AND  POST 

evening  and  Sunday— are  the  leading  newspapers  covering  this  territory.    Circulation  growing 
ation. 


with  the  populati 
P.  O. 


Daily 

30.  1918—46,181 
September  90.  1919—45.284 
September  80,  1920—52,188 


11.1 
14.022 


98%  of  the  circulation  within  the  shopping  district  of  Bridgeport. 

THE  TELEGRAM  AND  POST 

with  circulation  exceeding  six  fold  the  combined  circulation  of  two  other  Bridgeport  papers,  pre  the  besi 
circulation  buy  in  New  England  and  the  only  Audit  Bureau  of  Circulation  paper*  in  BRI l)< IEPORT 


Reprfwmallve 
JOHN  (iLARS, 


York  Itcprrorr 
L  A.  KI.KIX. 
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BRITISH  NEWSPAPERS'  CIRCULATIONS  AND  RATES 


E.  C.  3. 

ft  e,,.u,»Hi» 


f»  V  conrte.v  of  Me..ra.  <i.  Street  ft  Co.,  Ll4..  30  (Vrnhlll. 

!  lie  Lading   \.l..tti.iiig  Agrnclea  In  Oral  Br.L.n. 
l.ubliab.  eacluaively  in  the  American  Hade  r/re.>  thia  !»•*  of  1.1 
!t,.m  Me.n.  Street  &  l'p')  pulilirjtu.ii,  The  Ad.eP'.rr,'  Aiil. 

W-r  rurf  m •  of  aiinplthcfetion,  Ibr  lahlca  given  in  the  OTUjiraal  L_ 
reduced  to  a  rnimmom.  the  wniwnni  liririi  the  .erlc-i  rare,  *f  6.  13  and  52  in.erti.rn.  (26 
■naentont  being  an  average  aervc*  from  nhirh  IfMM  value*  can  be  gauged,  and  t»  g.vrn  v.>Ui 
Ihc  onetime  rate),  detain,  aa  lo  whether  IMllW  or  malntca  ire  prrferrrd.  and  remark,., 
i„  localiacl  edition*.  Tale  inf'itmarloer  contained  beecin  la  current  aa  at  (H-tober  Itt,  1920. 
i he  ctrralarion  figure,  given  being  Hit  publuher,"  ■»»  »ui«nenla. 

will  be  found  of  e.lrcme  value  at  thia  lirne  in  view  of  the  tncreaalB-g 
leriean  mariuf acturtr,  in  the  Bnli.h  market,  anil  «ill  permit  the  ready  to 

urime,  of  adveTtiiing  baaed  on  coit.  .paurc.  the  localities  it  ia  deaired  l« 
md.iMrir.  .n  thee  tenif-cie.     Uearra.  G.  Street  ft  IV.  Ltd..  -to  retain  the 
(V.rriitiit  of  I  nil  Liat  in  V.  S  A.,  rcme-t  Emma  ft  I'c.Lian.a  to  i»ate  that  reader,  ikarou 
.he  fuller  information  contained  in  tic  AdvertiuW  Aid,  can  oWtain  ii  quarterly  for  the  ,ub- 
•motion  nrvre  of  »I50  j«t  annum,  it  bang  brought  «p  to  date  villi  each  o,uaetcrly  f«u*. 
To  reduce  the  rale,  in  Ihia  li.t  M  the  Amenran  .enn.U.r.1  .if  agate  line,  it  la  only  I 
thai  U  agate  lift 


Population, 
In.lufttrir, 


i  ,r. 


The  lit 
■  by  Amen 
irl-.ttitnary 


EXPLANATORY  REMAJUtS 

COLUMN  I— ,V««cr  of  a.bh,Aia,  Intra,  oi.il  fr*Ul-"*'  ta,ior>f,*g  I-  !*<•  .  ri>,«4  -,'  1*11) 

||  ufm    tjctl  iaataarnr,  art  indita/erf  by  <»#  ..tnoyfj  <•«  »**  HgU  «J  roralattnea.'  f—  **>  " 

rnrn  »«miet,  $tg  rage  Hi. 

COU  MS  2~Orc«<a».on  vg.rei.  tahrre  .1.1/ablr. 

COI.  I  If. V  ,-.\a.lra  /re.r«e«v  ..'  ••bfuonon  a,      PM.  I"  dai'»  m*rmi»t:  PH.  I**  djiii 
e-.rMiag;  W.  ft,  wcrily;  tW,  f*'  tm<*  wreMj;  etc. 
COLUMN  *~C*nldiu  «**  fit*  f 

COLUMN  5-1  oi.fo.ni  l*e  ft*  "  '  *l  '•><«  ft"  '  ■  * 

»/  t,.i>ir.«/  fr  ft,;  Ik,  iec^d  fioM.e,  <Ae  cofaiinn  tptoV.,  m<U  tk*  lk.,J  Hf»'e  it  crfa—  I 
Jl  irrr  t»«  Jerfer  V  o.rarj,  Ih,  Kit  »wn>»). 

COLfM.V  t-r«  £r.r  »,-™  ..Ji.a/e.  .he  $M**hu  n>.  fr  i.ei.  a.d  rh, 
r  fl  n           J*  tune  e««  ffr  •«*«. 

LO^^^f*\^U°Vm*t>>TM*Mn  Ci««»»*»  I-lH  I  tie.  I'.geNue.  InebR.te 
.'•aaViea— 

.  .  DM  Id-  »  Jra  W  60/-  fft/- 

?      K                           ...       3OO.9O0,  DM  Id.  4  2     U  30-  30/- 

Sji                               1 2oo,oooi  pm  id.  t  :<i  11  100  -  1011 

"                                                   .  .T  DM  Id.  7  2',  22  15  -55 

~J»  .'"V                           oiaooo.  dm  id  4  2H  i3'i  col  am 

gSgii              ^  om  jj 

S^dard-:  :        :  ~  g,  .j  £  «, 

v7^in.  Adverti^r" "   DM  id.  4  25,16  IS/-  13/6 

M  Z  »!    r  eir    DM  2d  124  !l  35  '-  15/- 

p",   «a'»r2ett.   DE  Id.  5  fi  II  30/  »/- 

p.!   M.U  C-«U... .........    DE  Id.  (WISH  W-  W- 

58L. "   D»  3d.  <2M  «M  "/-  75/- 

v  u  ii  J*  v   Parferr — 

SSTlJSlf^ ::::::::  u^0"'  *  it  5 -'B 

v  .  J  al    v„.                             .    -'5».000  W  6  2      in  40/  40- 

NV-t  of  The  World  ,  ,     -   4  ».2»J*1  W  2d.  7  2'i  »  225/-  225/- 

oJ"    °    W  2d.  7  2H  22  50/-  50/- 

,JI>"'"*'    W  2d.  7  2      H  70  -  70'- 

  W  2d.  «  21*  l»  21/-  2|/- 

l         L.  K,,^   W  2d.  I  IM  25  50/-  50/- 

ftgyti2S*gS.^ 100.000  W  2d.  5  2HU  29/-  20/- 

WUr    fX«          ■  ■  •-        ..'  250.000,  W  2d.  7-".  22  35/-  35'- 

»'S .      .     ..-2.S0O.OO0  W  2d  4  2',  13',  col.  X250 

tZtl  t£ZT    W  «•  7  2M  22  SO/-  *./- 

ggg  i>?n?TV ■■'                   »»»310«  W  2d  7  2'.  22  70/-  ?•/- 

|W, llgl  ir-e»i.e- 

-      -.-    W  2d.  4  2       II  |.age  t \<X> 

  W  I.  3  1     10  40/-  JO 

STsauird.,  I«;«l'    W  2d.  MM  MM  13/-  13/- 

^ta'^  ■,<™rB*1    W  I/-  4  IM  14  30/-  23/- 

;,.            :          300.00m  w  m.  1 2M  »«••♦  32/* 

London  M.il                                        •*•••«»  *  «•  Jit?    ;  15S. 

r«r'w^ w  it  ilS^ 

iJ-S     '"    W  I  -  4  2     U  21  -  23/ 

2„^..„e   W  9d.  2  H',  II  IS/3  13/9 

sS«tV  Ti.;::::"::::::.'"   w  1/-  4 h  *>/-  w- 

™-Tb'  ::::::::::::  ::::::::  w  &  V,  \U  «L  £ 

T      W  »d  2  3 fa  II  2V  21/3 

3& 'SCIzn   w  •*  4 1-i  UK  »v-  »v- 

ar»a                       3.50Hg  W  Id.  t  2'<  24«  J/«  2/4 

l  ajaat  Tootataf  MeTCury  taeelcs)        3.000  W  Id.  6  2H  II  2/*  J/J 

Chroniele    W  l«d.  6  2';  20!',  2/-  1/10 

(Ireen  RM                                 5.000  W  Id.  6  IM  20  2/6  1  4 

Kre.  Pre-   W  2d  7  2'i  20S'.  1/6  3/- 

CaroWrwell  llorough  A ^"/j^^  ,^  J        JJt*  J/-  3 

Ji^l^r  Ti-^!*.L°"*'" ".h*B^  *  ih*  ;.♦ 

4-|«.l,.m   <rb.er.er                                            5,000  W  2d.  7  2',  22  4/-  if- 

K  .hlrn    South  W««.  Star  fSerie.)       lr,000,  W  Jd  I  Jjt  »  -  '6 

Cr,«l  Pal^e              Ad«rti«...         S.00O,  W  Id.  72  125  IM  » 

rnun!y  Ti»«..      7  MMl  W  2d.  *  2H  t*X  *  -  3  - 

  KOOO  W  1M0.  7  2'i  U  2/9 

  9.000  W  14.  •  2tt  »  2/6  1/4 


liiuhlcy  I'reu    

I  m»bnry  Weekly  Ke»i    

lullmm  i  Ii-  ■M.J.    

i"i.lh»m  Caurllc  (SeTi***)   4-*.i00 

i  "irecnwirh—  Kenit«h    Merf«ry   33^00f 

fiRCBWich — K*it.  Herald  (Serie*) 

ilMkney  GkM«e  f 

lUcLney  Sp«1a*"'  

Ilwnnrrunith — W  tx-tMon  Obiw-frer 
!lsui|-a!cai4  and  HighRaie  K*pr«»».. 
Iltvinfrticad  and  Hiyhgaie  Kerord  . . 
Miillioti)  <iXiardlan  ............... 

I lo||<iu ay  Pr»»« ■  ■  

Mcrriicy  Journal  

Haily  iiaxette  (Itlin. 
■  •Unison  Chfomrle.  . 
Uliiicioti  (luirdian  . , 
IttinRKin — N.  Mi 

KtnMncion  N«wa  

Kilhuro  Tiai" .  

I^esiahaftfli  nnrctigh  N <  ■* «  

lr wuli Jin  Journal  

|j(>luu»lone  -  Katrrrn  Mfrrary  

|,rytrm*tf>!.e  K.xprru  &  lr,.l.  (^nn) 

l.,.n,l..n  ('..utier  fSeriea)  

Marylebone 
Marylebone 

Mit.ham  Garette    5,000 

Mde  I  nd-  lM  Lon.f»n  Adrtrtiaer,        I"  000 

Mua.rll  Mill  Kecoed   3.000 

ViiTwond   Preaa   4.00D_ 

Norwood  Weekly  lleiatd    

I* aldington  Indieatur    

I'ad.linrton  Merrary  

Paduinglc-n   New.  .  

I'enge  and  Anerley  Pre.i 
"   1  H 


V  ■■  r 


1K.SIIV 


7.230. 


»iucd 

rriee 

I'age  S 

.'• 

1Kb 

tate 

W 

IHd. 

«  2y, 

221, 

3/- 

2/- 

w 

2d. 

5  2'. 

II 

6'- 

1/- 

w 

2d. 

1  !ti 

II 

U- 

2/- 

w 

IWd. 

4  2H 

20>4 

V- 

3/- 

2d 

7  Hi 

22 

10/- 

*  - 

w 

Id. 

7  2« 

It 

4/- 

3/'- 

JW 

;.! 

7  25, 

:i 

s/- 

2  (. 

2W 

id. 

6  254 

21 

2/- 

1/3 

w 

M, 

7  2'i 

21 

5  - 

2/» 

\v 

2d. 

7  3ri 

1 1 

s/- 

2/- 

w 

2d. 

i  254 

I* 

6  - 

1/- 

\v 

2d. 

5  251 

14 

4/- 

5/- 

w 

Id. 

6  2  54 

IS 

3/- 

1  ft 

w 

2d. 

S  2 

1654 

5/- 

S,  r. 

Dal 

.1 

7  m 

22 

7/4 

7/6 

W 

Id. 

6  254 

20i4 

5/- 

J/- 

W 

3d. 

5  254 

II 

4/- 

5/- 

\v 

Id. 

V  254 

22 

2/6 

1/9 

W 

24, 

6  254 

12 

il- 

4/- 

v\ 

2d. 

II  tM 

Ui 

1'6 

W 

14, 

7  25£ 

2.. 

3/- 

2;3 

w 

2d, 

7  2'4 

21 

1/  - 

2/3 

w 

4  254 

22 

5/- 

2/4 

w 

2d 

I  254 

25 

5/- 

2.6 

w 

llfd. 

4  2M 

JO'-l 

5/- 

3/- 

w 

2d. 

5  254 

11 

4/- 

'/- 

w 

Id. 

7  254 

2014 

2/- 

w 

14. 

4  2» 

12 

4/- 

2/3 

w 

Id.' 

»  254 

S/- 

2/4 

w 

1  H4. 

6  25. 

1 1 

2/- 

2/3 

w 

Id. 

6  254 

II 

3/- 

2/- 
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Plain  Dealer's 

Supremacy 

in  advertising 


During  the  year  just  closed  The  Plain  Dealer's  indisputable  position  of  supremacy 
in  volume  of  advertising  has  not  only  been  sustained  but  it  has  been  substantially 
increased  and  strengthened  by  the  publication  in  1920  of 

Over  22  Million  Lines  of 
Paid  Advertising 


1919  of  2,912.854  Lin..,  tkm 


This  eclipses  all  former  records  of  The  Plain  Dealer  and  consequently  is  by  far  the 
largest  volume  ever  carried  by  any  Cleveland  newspaper. 

3,846,766  more  lines  than  appeared  during 
1920  in  the  Press. 

4,925,620  more  lines  than  appeared  during 
1920  in  the  News  and  News-Leader. 

The  surest  gauge  of  the  buying  power  of  an  advertising  medium  is  the  volume  of 
advertising  it  carries  month  after  month  and  year  after  year. 

The  leadership  which  The  Plain  Dealer  has  so  long  maintained  in  advertising  is  a 
safe  guide  to  the  maximum  results  in  Cleveland  and  Northern  Ohio. 

Three  Million  Prosperous  Consumers  represent  the  population  of  The  Plain 
Dealer's  market — a  most  densely  populated,  one  of  the  most  important  industrial, 
commercial  and  agricultural  centers  in  the  United  States. 

The  Plain  Dealer— Cleveland's  only  morning  newspaper — is  the  dominant  medium 
of  this  field.  It  delivers  the  full  buying  power  of  this  great  market  at  one  cost. 

Advertising  through  The  Plain  Dealer  reaches  practically  all  worth-while  homes 
of  Cleveland  and  Northern  Ohio — in  the  morning — the  best  time  to  influence  buy- 
ers and  their  dollars. 


Every  Week— Every  Month— Every  Year— The  Plain 
more  advertising  than  any  other  paper  in  Ohio.    This  is 
advertisers— local,  national  and  classifiefi — who  have 
using  The  Plain  Dealer,  know  positively  that  this 
brings  direct  results  and — Builds  for  Permanency. 


proof  that  all 


Digitized  by  Google 


70  Editor    &    Publisher   for   January   22,  1921 

BRITISH  NEWSPAPERS  WITH  CIRCULATIONS  AND  RATE  DATA-CONTINUED 


(Continued  (ram  Page  Ml 


Cities,  New»|iapete. 
Kry  Figure*  to 

HaUtnd  (7.OO0I  37  40  58 

HaUtrad  Caaerte  

Htmbk  (13.623)  2051,23 


ClrcuUtwn  Imri      Trice     Put  Sim       Inch  R>lc 


2,750, 


u'fn.  uuwn 

Word  OttardilB   

Ilford  Recorder  

(MOO)  71 
I.cughtun  and  District 
Remferd  (15,000)  71  16 


ISjOOO 

v.nso 


^o»l*r«rf.»..SVo  (HO.OOOl  SI-M  I 

Souitcod  Standard   

I  Telegraph   

,  rfMig  (?.Soo)  3*  54- 1 


CLOUCEsrilKSIIIHE— 
Briilvt   :4<Hl.l>Oi  40  2-41 

AviHsraouth  Mail  (Series). 

Bristol  Evening  New*.... 

Bristol  Evening  Tin**  

Bristol  Ouerdiaa   

Bri.tnl  Oharrver   

RriMol  Timet  and  Mirror. 

WrMem  Pair,  Pre**  

CAWlenham  (50,000)  51 

Cheltenham  Chronicle  .  . . 

(iliiurrstrnhire  Echo  .... 
binder jt>rd,  4  33  40 

Prau  For rM  Mercury  

CmnrarMM*  1 8.000)  1 

Wilt*  and  GkiuceKeralure 


«..«**<* 


H.OOOg 

10.000 

3.5O0g 

r.000 


1,000 


Clifton  (47.4(6)  71 

(  Ittturt  Chranirle  ■  

Cliitt-n  Frcr  Pre*.  (Series)  ... 

Coltford  (4,0001  4  5J1 

Dean  ForcM  Guardian  

n.r.l,j  (7,5911  1  74-23 

Dursley  Garrttc  (Series)  

CWriter  (S  1.00(1 1  59-7-1 

(iloueetter  Clminirle  

tTtutxreter  Cititen  

(itoMceiter  Journal  

Lydnty  (o.oos)  76-31-4 

1-j.lnry  Observer   

Stro.J  (8.000)  61  7  1 

Stroud  Journal   

Stroud  Nr..   

TtwMbtt  (5,150)  I  !J  36 
TewkesSiir,  Rrgistrr  and  Gaictte. . 


CVF.RNSF.Y- 

Currwiri  (40.0001  36-1  29  5! 

G.retie  tie  tiucrn.ry  

Gtletitsev  Advertiser  ..... 

t;urrn»ry  F.retiitig  Pre*.,  . 

fJurrnsry  Star   

Gnemsry  Weekly  Frees... 


HAMPSHIRE  cmd  ISLE  OP  WIGHT 
dOtmlm  (4S.0OO)  4B.1 

AI.lrt.hot  tUtx  and 

Alrtrrahiit  Nr«i 
Atdorrr  (9,230)  41  13  I 

Andorer  Advertiser  (Series)   

Bmnntitnk,  (11,000)  7-41-1 

Hints  and  Bertrj  Carette  

flewrnrwaeala  (85.000)  51-49 

Bournemouth  Daily  Echo  

Bournemouth  (Vraperic   

Bournemouth  Guardian  ( Series) .... 

Bournemouth  Times  and  Directory  

Cewti,  I.  W.  (15.000)  51  7-49 

Isle  ol  Wi«ht  Herald   

.Vru-eori.  ;.  W.  I1I.15S)  1  49  68 

I.  te  of  Wight  Count,  Pre..   -l-15,000g 

PHtTtttU  (4.500)  Ml 

Hants  and  Sui.es  News  

/Vrrr-osIA  (211.165)  2051 

Evening  New.  anil  So.  Daily  Mail.  60,000 

Hiiro.  Telegraph  and  Foal   20.D00 

I'-jtiuaniuth  Times  (Series)  

Hp*.  I.  W.  (10.401)  II 

I  we  of  Wight  Observer  

Uaa  „|  Wight  Tiaae*   2.000 

firaWMM  I.  If.  (5.551 1  SI 

Isle  of  Wight  Chronicle  

.?o»raam.frm  (130,000)  49311 

II. mt.  Advertiser   

Hsnti  Independent   

Southimptnn  Times  

Southern  Echo  

HWaetrrr  (25.O00)  I  46 


Military  News. 


7,500, 


J.K«0 


Hants  ObaetSIf 


HEREFORDSHIRE  ■■ 
Hertford  (27,000)   1  8 
Hrrcforr!  Journal   .  .  , 
Hrrrford  Mercury  .. 
IK, .iord  Time*  


w 

M 

6  2H  22 

2/« 

lld. 

w 

4d 

6  IM  20M 

... 

... 

w 
w 

id 

14d. 

*  24  22 
7  24  25 

V- 

2/9 

w 

til 

V  24  V 

l> 

l/- 

w 

Ml 

Id- 
Id. 

«  2«  24 
8  2H  24 

4/« 

J/- 

3/1 
l/l 

w 
w 

id. 
Hd. 

7  24  24 
V  24  16  # 

10/- 
4  6 

8/6 
1/9 

w 

Is) 

4  IN  23 

3/- 

2/- 

W 

14. 

5  2%  11 

V- 

2/9 

DK 

M 

V  24  II 

10/- 

9/- 

DE 

Id. 

V  2-4  V 

7/6 

S/- 

w 

Id. 

«  2!',  204 

«/- 

4/- 

W 

Id. 

V  2W  20 

6/- 

6/- 

DM 

Id.  2d. 

V  2M  24H 

Vt 

3/- 

DM 

Id. 

V  2H  25 

10  - 

»/- 

W 

2d. 

V  2%  21 

S/- 

Ul 

DE 

Id. 

V  IM  23 

4/- 

2/6 

W 

2d. 

1  25*  10 

2/0 

l/l 

w 

14. 

1  2!<  22 

4/- 

2.'- 

w 

2d. 

V  IV,  11 

5/- 

V- 

w 

Id. 

7  2H  21 

12/- 

7/6 

w 

2d. 

?  2H  22!4 

V* 

1  3 

w 

i«d. 

«  IM  II 

V- 

l/» 

w 

2d. 

t  2H  11 

I/- 

21- 

DE 

14 

7  2Vi  V 

5/- 

3/6 

w 

2,!. 

7  2>i  21 

5/_ 

J  * 

w 

2d 

«  2S  22M 

V- 

w 

w 

2.1. 

7  2  .  21 

;  '1 

1/6 

w 

2d 

»  .'  .  22 

1/- 

2/- 

w 

2d. 

«  IM  21 

V- 

9d. 

w 

!Hd 

7  23» 

20S 

w 

Id 

7  2M 

20  H 

5.000 

DM 

Id. 

I  2*a 

24 

J/1 

1/9 

S.OOOg 

DE 

Hi. 

7  2H 

aiH 

1  - 

21- 

7.200 

W 

Id. 

»  25. 

2SH 

V- 

1/9 

W 
W 

ts). 
2d. 

4  .  ,  1? 

7  2«i  20K 

*•/- 
2/- 

3  - 
1/9 

w 

2d. 

t  2>i  21yi 

4/- 

7/- 

w 

2d. 

7  2SJ  22 

V- 

»/» 

DE 
W 
W 

w 

ld- 
IWd. 

2d. 

2d. 

V  2H  24 
4  IM  14 
7  2K  21H 
7  2H  7214 

1/- 

3/6 

2/* 
6/- 

5/- 
2/- 
1/9 
4/- 

w 

1,1. 

«  2«  20 

2!- 

1/- 

w 

Id. 

V  2K  24 

3/- 

J/6 

w 

id. 

S  2M  MM 

1/- 

l/J 

DE 
w 
W 

id, 

2d. 
2d. 

V  2'i  22 

V  2  ,  22 

«  2M  24VS 

4/- 
•V- 

«/- 
4/* 
1/- 

w 

H 

Id. 
id. 

7  2<S  10 
7  IM  20 

2/6 
2/4 

1/* 
l/l 

w 

Id. 

4  24  20S4 

2/- 

1  J 

w 

w 

w 

DE 

2d. 
2d. 
Id 
Id. 

8  IW  24 
1  2!d  24 
S  2'i  17M 
V  2  H  24 

s/- 

V- 

«/- 
•/- 

3/6 
3/6 

V- 

i/- 

W 

w 

2d. 
Irid. 

1  m  24 

7  2't  23« 

4/- 
4/- 

2/- 
2/- 

w 
w 

lo- 

'Sid, 
Id. 
2d. 

7  21£  224 
7  IM  2-'r5 
7  IM  24 

4/- 
5/- 

2/6 
2/- 
4.'- 

Citiet,   New«f«ujwr..   Foculationa  and  (:i,luU,iM  iuu*i 
Key   Figure,  la  Induatriee 

Udtmv  (3.100)  1 

U.lkury  Rsliortef      » 

/.efmiaiter  (6,000)  I 

Leominttet  New.    w 

Rcu  (5,000)  1 


Frice     Page  sun 


HhKTIORVSIIIRE- 
fl.rarl  (11,000)  71  55  1 

Barnet  and  Fiaihley  Fresa  

BuWi  it-rrr/o.,!  ("723)  41  1  36 

Hetis  and  Ist^i  OlOsfOOl  

,7,m,J  H,mr,t~d  (1J.8M)  1-12  7  74 

Ilertlotdtiirr  11 


Heme!  Ilentp.  d  Cat 

1-41-1371 


Hertford  (10 

Hettfordihtre  Mrtxury 

Hertfordshire  rtetord  

liilchi,  (12.500.  1  7  5  5  71 

Herts  Exprrw  (Srrieal  .  .. 
tetrharorlJi  (11,000)  7-50-12  1 

Citucn   

R»vrt«  (J.-»8S)  1-M4I 

llert.  and  ('.imba  Rr|m.ter 
St.  ASUnj  (32.O00)  12-2  I6 

Herts  Adveruser   

Hrrtf,  rd.hite  New.   

Watford  (45.000)  71-41-1-1$ 
W«  Hen.  and  Watfard  < 


IMd. 

IMd. 

I  rid. 


7  24  224 
0  IM  22M 
0  24  19 


Inch  R.te 


2/6 


10.W 


HUS'TINGDOXSHIRE— 

Httuintdo,  (4.SOO)  I  61  56 

Hiinlinid™.h.rr  F„u    W 

Hunts  County  New*  ,   3.000  W 

it   Vertr  (4.000)  I  12 

St    Neots  Adveniaer    4.600.  W 

t$U  OF  UAN  1574)001  — 
(25.000)  1  22  51 

Isle  of  Man  Ksatninef    3.500  W 

Isle  of  Man  Time    20.000  W 

Me       Man  T.mr.    DF 

»*•.  Herald   • 

Rtm„T   (4.0001    1  51J2 

K.m.,,  C.nri«   lAOOr-a  2W 

IF-RSEY— 

St.  Hrllrrt  (10,000)  1-SI 

Jerte.  Fvmmj  Pom   4  600 

teriey  Morning  New.  

Jeter,  Weekly  Post    3.1 

JCsTAT— 

dihf&rd  (15,000)  21  0M 

Kennth  Exi^esa  ■ 

Tursda,  F.(iie*s   

Prrkrmkam  (3I.60J)  71 

Berkenhaaa  Adrrrti-er   ".000  W 

Deckenhare  Journal   ,   W 

lleckenham  Time.    W 

H,„-WrT  (35.000)  71 

Bromley  Chronicle    W 

FUomle,  Mercury    3.000g  W 

Hrrrtnley  Times  .  ..,.......*,,■■■,.  W 

Cwiateeharj  125.0001  1 1641 

Kent  Hrtald   W 

Krnti«K  Carrlte    W 

Krnliih  dhaerver   VV 

<  (42^501  49  20  7 

(lialhsm,  Kacheatef,  Ire,  Obeerrer   W 

Cn.thsm   Koehr.lrr.  *c,  News   1B.J0O  W 

Dfl  I15.U00)  22  51 

Deat.  Walmer  *c.  Mercury   5.300  W 

ritr.  rr  (43.647  )  4-12  56  20 

PglH  and  County  Chronicle   W 

Dciver  E.j-ret.  and  Fast  Kent  Newt       I2,000g  W 

Dover  Standard   VV 

Dover  Tetearaiib    W 

(11.000)  1-8  49 

w 

and  N.  E.  Kent  New,..        3.100  W 
FfUni  s,  (34.0001  51-22 

Folkr,|,nr  F.prrM   4.000g  W 

Folkr.ione  Herald   9.4O0«  W 

Classmgd  .  t.i.ooo)  12  64-55 

(fcaveirnd  and  Dartford  Reporter  .  I0.d00  W 
)/au)hi.r»  ().2.r0t  1 

Kent,  *c  .  Port   1.000  W 

H,r«r  Set  (7.781)  5171 

Hr.ne   Bar  Pres.   W 

Hrrae  (7.000)  48  51 

Hythe  Reporter   .100  W 

MaWriawr  (40,000)  1-41-12  7 

Kent  Me.se«»er  (Se.ie.1   23  M. 000  2W 

South  Ea«'ern  c*»,tt,   JW 

irurf.„  tnjm  51 

lair  «,(  Th-iiet  C-r.  &  Th.net  Time.    W 

Thanet  (luardlan    W 

R.m,e*f  1.10.000,  22  51-4 

Ear*  Kent  Time,    |W 

Kent  Argua                                         UJ0  W 

Thantl  Advcrtiier                                 6,000  W 

ew  rate  72.) 


Id. 
Id, 


7  254  24 
7  2K  24 


M.        7  2H  28 


Id. 
ISrl 


Id 


2d- 
I'id. 
2d 

1J. 
Id. 


Id. 
2d 
2d. 

2d 
2d 

IMd 

Id. 
Id 
ivid. 
Id. 

I4d. 

I5id. 

Id. 
2,! 


2d- 
l«d. 
Id.  2d 


2d. 
Id. 

14d- 
IHd. 

I4d. 


l/» 
l/» 


■ 

14d. 

*  2M  23 

w 

M. 

7  25i  2IM 

w 

2d. 

7  2M  20H 

4/4 

2/« 

w 

2d. 
Id. 

S  2H  214 
5  24  11 

4/« 
1/9 

2/1 
2/1 

w 

2d. 

7  IX  » 

4/- 

2/6 

w 

2d. 

«  2H  10 

1/- 

1/9 

w 

IMd 

I  24  2254 

2/6 

I/4M 

w 

w 

2d 
Id 

7  254  24 
5  24  I* 

*/- 
3/4 

1/- 
21- 

w 
w 

2d 

Id. 

7  24  20 
6  24  M 

*/- 
2/0 

4/6 

1/1 

1/6  II- 
1/0  1/0 

2/6  l/J 


6  24  23 

V  24  2) 

V  24  20 
6  24  24 

2/6 
21- 
21- 
2/4 

1/6 
1/6 
l/J 
1/9 

7  24  22 

2/- 

1/1 

V  24  24 
I  24  22 
1  24  24 

!/- 
21- 
21- 

V- 

2/6 

1/- 

■  IV,  24 

1  24  24 

10/- 
5/- 

5/- 
2/6 

V  2'j  214 
7  2  4  23 
7  24  23 

2/6 

21- 
1/- 

1  6 

1/6 
2,6 

6  IM  20 

7  24  22 
7  24  23 

21- 

V- 

1/9 
2/J 
2/6 

7  24  21 
7  24  214 
6  24  214 

2  6 

21- 

1/0 
1/4 

1  24  22 
I  24  25 

3/4 

$/- 

il- 
2/6 

0  J«  22 

2Vt 

I/O 

0  2",  20 

1  2  20'v 
I  Hi  11 

t  24  20 

J/« 
5/- 
2J- 
3  6 

21- 
2/6 
1/6 
2/- 

0  24  MM 
5  2-.  11 

If* 

iw' 

5  24  164 
V  24  24 

1/6 

4/- 

1  24  254 

4/- 

2/0 

5  2>J  11 

1/4 

l/L. 

6  IM  204 

4  24  15 

1  >14) 

1/- 

7  2M  24-, 
7  2'i  22 

11% 
5/- 

5/- 

V- 

V  2M  24 

0  2  .4  2154 

4/- 

V- 

6  24  20 

6  254  10 

7  24  72 

21- 
2!* 
2  4 

1 « 
1/* 

!  6 

Digitized  by  Google 


Editor   A    Publisher   for   January   22,  1921 


The  Meaning  of  the  Symbol 

Tke  Sheaf  and  Sickles  are  meant  to  memor^e  the 
first  syllable  of  CORN  HILL — the  treat  London 
thoroughfare  uhere  Street's  otRcet  havt  been  a  land- 
mark lor  over  80  years. 

The  "S"  formed  by  the  blades  means,  of  course, 
STREET'S  and  stands  also  for  Service,  Strength, 
Standing  and  Steed. 

The  Sheaf  of  Lorn  symbolises  the  Harvest  of  trade 
that  comes  to  advertisers  mho  use  Street's  Service. 

The  Symbol  as  a  whole  strikingly  reiemblts  the 
Dollar  sign  $—u  suggests  DOLLARS  saved,  DOL- 
LARS earned  and  DOLLARS  fut  ,nto  the  pockets  of 
nRWVwIR  tfutvrfijirr/, 


To  American  Manufacturers  Who  Intend  to  Advertise 
Their  Goods  to  the  British  Public 

You  are  invited  to  avail  yourselves  of  the  exceptional  facilities  offered  by  G.  Street  &  Co.,  Ltd.,  in 
all  matters  connected  with  press  publicity  in  Great  Britain  and  the  British  Overseas  Dominions 
Consider  first  what  is  offered  by 

TREET'S  fPECIAL  SERVICE 


to  American  Advertisers 


What 

STREETS 

(OF  LONDON) 

know 

Th«y  know  the  British  and 
Overseas  pre**  iruide  out. 
They  know  the  distinctive 
Advertising  value  of  every 
paper— from  the  great  na- 
tional organs  to  the  innum- 
erable local  papers  reaching 
thousands  of  towns,  villages 
and  hamlrtx,  in  every  one  of 
which  there  are  potential 
purchasers     of  American 


What 

STREET'S 

(OF  LONDON) 

nve 


They  give  expert  advice 
and  information  bated  on 
statistics  tit  circulations, 
keyed  results  and  close  sys- 
tematic study  of  the  peoples, 
local  conditions  and  charac 
tcristics,  also  the  changes  in 
ideas,  ambitions  and  customs 
brought  about  by  the  war. 
They  give  to  American  ad- 
vertisers the  resources  of 
their  well-organized  PLAN- 
NING. ESTIMATING  and 
COPY 


What 

STREETS 


They  save  American  ad- 
vertisers an  infinite  amount 
of  trouble,  time  and  money 
in  the  selection  and  group- 
ing of  media,  the  organizing 
of  press  campaigns,  the 
preparation  of  electros. 
■: 
nt 

net, 
4c.  to 


for  er- 

its. 


SUBSCRIBE 

now  to  the 

"Advertisers'Aid" 

■  valuable  publicatioai  giving  a 
maa*  of  mfannatiua  and  tech- 
aiul  detail*  regarding  the  r  ■  ~» 
I',1"   <>>    the    Bhliak    J.I  -  ^ 

Mpt;t„ATJONS,  CIRCVLA 
TtONS,  RATES.  COLUMN 
LENGTHS  AND  WIDTHS.  LO 
CAI.  INDUSTRIES.  Thor- 
oughly checked  and  brought  up 
<■>  dale  every  three  raontkY  la. 
au,d  quarterly.  SubaeripCM.  foe 
U.  S.  A  11.5c  Ksahln  Art,, 
■can  advertiaera  10  work  ovt  a 
aacleton  campaign  for  England. 

Then  Write  to 

STREET'S 


Many  years'  influential  connection  with  the  whole  of  the  British  and  Overseas  press,  and  unrivalled  clientele  of 
the  leading  national  advertisers,  and  a  splendidly  organized,  up-to-date  service  make  it  worth  while  to  prospec- 
tive American  advertisers  in  Great  Britain  to  get  into  touch  at  once  with 

G.  STREET  &  CO-  Ltd. 

("STREETS  OF  LONDON") 

30  Cornhill  E.C.  3  { ENGLAND  I  8  Ser,e  Street,  W.C.  2 

:  STREET,  STOCK,  LONDON 
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BRITISH  NEWSPAPERS  WITH  CIRCULATIONS  AND  RATE  DATA— CONTINUED 

«  Paae  I»> 


Citiet.    Neaipaoen,   Populatione  ud  . 

Key  Flaurn  to  Induatriee 
/rorhenVr  (31.3*8)  71  71 


St.tr,,,,  (20,000)  20-1. «S 

Slterrnru  Guardian   

Sidnr  (9.000)  71-1-16 

Kcnri«k  Diitritt  Timet  (Srriee).... 

Sidcur.  and  District  Tieaee  

1HM>nl>«W<.  *r  (20,251)  3-12-1  t-M 

East  Kent  Gaiette  

TitOi-iae  (14797)  1-32-55 

Tollbridge  Free  freea.  

T**Mt,  H'elU  (13.709)  1-9-41 

Kent  arte]  Suttex  Conner  

Tunbridce  Welle  Advert ieer   

IFerter**-  (5.000)  1-41 

Herald  


6,000 


LASCASHIRB— 

.■f.-maglon  (45.031)  33-25  74 

Aretingtun  (Alette  (Seriea)  

Accriagton  Obeerrer  ft  Timee(Srr.) 

■Jrar.m  War /.,.*■  (45.1)9)  S3  J0-4 
Aihtoct  under  l.yne  Herald  (Seriea) 
Aatitonunder-Lyete  KrT..fler  ( 
('mien  Factory  Time*  

Bovne  (22.324)  52-2  30 
I  lit  up  Ti"i*>  

iw.ooo)  4»-ao-i 

Hm«.  Guardian  (Seriee)  .. 
Rarrnw    New*  (Seriee) 
Xonh  W cetera  Daily  Mail 
flj«c»!>ara  Il33,0i>«)  53404 


med 

Trice 

Pate  Suea 

IlKk 

Rete 

w 

■d. 

8  2)4  IS 

s/- 

J/« 

w 

2d 

8  234  24J4 

2/6 

1/- 

tv 

mi. 

7  2)4  21 

4/- 

1/6 

w 
w 

2d. 

2d. 

7  2 '4  21 

12/- 
2/* 

7/. 

w 

2d. 

7  254  24 

2/- 

w 

I54d. 

S  214  It 

II- 

1/- 

w 
w 

2d 

2d. 

8  IX  2454 
!  2  M  19 

»A 

tl- 

1/4 
1/- 

w 

M 

5  2'4  1854 

1/- 

l/» 

IS.  tor). 


W 

2W 


w 

w 


fllark.eel  (80.000)  51 

^*atle»e»  (thrice)  

Bolt*.  (1M«S)  52-47 

Ballon  Evenin*-  Newa  

Bolton  Journal  (Serira)  

Beetle  (69 .Ml)  49-7  3* 

nontle  Herald  (Seriee)  

Rootle  Time*  (Seriee).  ■  

BurnUy  (106.117)  52-4-40 

Burnley  Kaareee...  

Huntley  Newt  

Bury  (60.000)  52-40-M 

Bury  Guardian  

Bury  Timet.   

OorJry  (32.000)  524-7 

t'aorley  Guardian  

Cltocley  Weekly  Newt  (Seriee) 
CIMto.  (15.000)  52  S3  3» 

Clithero,  Advertieee  and  Ttatiee 
MM  (30.000)  52-7 


p.  w, 
S,,y  , 

4S.2SS 


2J.00OJ-  w. 
7J00f 


5W 
2W 

DE 
W 

W 
W 

2W 
2W 

W 
2W 


0eru.cn  (+0,344)  52-12  55 

Darwen  Gaiette  

Darwea  Newt  

Fleettrood  (25.000)  7  21-31  76 

Fleetwood  Chronicle  . . . 

Laa.ejlee  (40,000)  I-SS 


Livtrr-I  (750,000)  76-49-7-13 

Liverpool  Courier  

Liverpool  Daily  Port  k  Mercory. 

Liverpool  Echo  

Liverpool  Eartrret  

Liverpool  Weekly  Courier  

Livetpool  Weekly  Fort  

V  BryUtoa  

Ctselomt  BLIla  ol  Entry  (A  ■  B)  -  ■ 
t.ttlM  (10,000  )  49-51  22 

l.ythara  Standard   

Lytham  Timet  

leWirrirr  (1.009,604)  52-35-61  37 

Mancrieeter  CtB  Newt  

Mancbeetrr  Daily  Dlepatch  

Manchertcr  F.mrtvrr  Newt.  .  

Mancheiter  Evening  rhrooucle. .. . 

Maitrhceler  Evening  Newt  

Mam-heater  l.uardian   

Manr/heater  Sunday  Chronicle . . . . 

Mancliewter  Weekly  Tunee  

afcrr...,r.r    (12.1)3)  5122 

Mnreciirl.c  itti  Heyaham  Tunee  . 

mkmm  <M),mi0>  52 

Nelton  leader  (Seriet) . 
Oldham  (147.415)  5:61-40 

Oldham  Ckrxakle   

Oldhaai  Electing  Chronicle  

Oldham  Kvrmac  Standard  

Oldham  Standatd   

OwukiVe  (7.404)  14  41 

Ormtkirk  AdVertiter  

Irritc*   lIM.OnO)  52  49  40 

Uncaakire  Ikaily  Port  

1'retton   Guardian  • 

Ptetton  Herald  

RexmrlaJf  <  30.316  )  52-53 

Roiwn.Ule  Flee  Preat  

Roc.Jele    'J1.WO)  33  10  7 

Rockdale  OI«erver  (Seriet  t  

Kochd.le  Timet  (Ser.et)  

.ft.  Htk-I  (IU3.000)   15-4  69 

St    Htleni  Newipmper  

St    llelent  Fteroner  (Seriet).... 


4(0,tM!C,- 

],2SO,<)0fl« 

3*o.co:tk. 


4-lMMkj 


2W 
2W 


2W 
2W 


2d.  7  »«  II  V-  V- 
ld.  2d     7  1H  23        }/-  II- 


Zd. 
2d. 
Id. 

2d. 

2d. 
2d 
Id. 


7  2><  23  J/-  2/- 
7  2M  21K  7/-  II- 
t  2M  23  W      6/-  3/« 


Uid.  2d. 
Id.  3d. 

Id 
2d 

T 

Id.  2d. 
Id.  2d. 


3d.  Id. 


7  2V4  24 

5  2W  17 

5  2M  l«<4 
3  2X  ISM 

7  IK  21 

6  )K  21H 

6  2H  UK 

t  2t»  2) 

1  Hi  23 

V  2^4  24H 

V  3(4  24» 

V  2«  24 
«  2«  23 

7  2K  23 
«  W  23 

6  IH  22 

7  2V,  24 


•/-  V- 

6/-  2/6 

6/-  3/« 

6.'-  21- 

tl-  tl* 
71-  ti- 
ll/- 12/6 


6/- 
4/6 


3/9 
2  6 


•V-  *l- 

tl-  ti- 
ll- 2/6 
J/-  2I7 

«/-  ti- 
nt 21* 


II- 

II- 


21- 
21* 


w 

2d. 

7  2M  21 

4/- 

l/« 

w 

IKd- 

«  IM  22 

V- 

2/6 

W 

14 

6  2V,  20 

2/6 

1/4 

w 

2d. 

(  2H  » 

«/- 

2/4 

W 

14. 

5  M  UM 

I/O 

1/1 

w 

2d. 

6  2«  20 

.  a  a 

w 

2d 

7  2K  22M 

4/- 

VI 

w 

2d. 

•  2M  21 

"V- 

21- 

w 

2d. 

1  2H  2414 

4/- 

l/» 

DM 

2eJ. 

V  2K  2IH 

17/6 

17/6 

DM 

2d. 

V  2M  24 

»/- 

20/- 

DE 

Id. 

>  :  .  :* 

25/- 

23/- 

DE 

Id. 

V  25a  23)4 

20/- 

20/- 

W 

2d. 

5  2H  U 

17/6 

17/6 

W 

IMd. 

V  254  24 

20/- 

20/- 

W 

2d. 

3/6 

DE 

Sub 

S  iS  s- 

Vt 

a/6 

W 

Id. 

6  254 

£ 

u- 

W 

Id. 

6  254  21 

i/a 

W 

Id. 

6  2H  23 

5/6 

DM 

Id. 

7  2*  21 

60/- 

W 

2tL 

7  254  21 

100/-  100/- 

DE 

t.I 

7  254  23 

4C/- 

40/- 

DE 

Id 

V  2«  23 

21/- 

25/- 

DM 

2d 

V  2H  23 

211- 

2J/154 

W 

2d. 

-  2V4  23 

100/- 

100/- 

W 

iHd. 

i  2V4  1554 

10/- 

V- 

W 

M 

v  an  v 

21- 

i/i 

w 

2d. 

»  254  22 

llt 

21- 

w 

2d. 

V  234  22W 

If- 

II* 

DE 

id 

V  254  2254 

6/- 

» 

2/9 

DE 

Wd. 

8  254  2154 

a/4 

W 

2d 

8  2M  2354 

V- 

3/» 

w 

id 

7  251  23 

4/- 

21- 

DE 

id. 

V  214  2154 

IDA 

W 

M 

V  2>4  21)4 

6/- 

W 

l«d. 

6  254  2J 

W 

2d. 

Id.  2d.  7  2M  V  11/6  10/- 
1H   2d      o  254  2054      7/4  21- 


Citiet,   NewKiaprra,   PopukitioDa  and 

Key  Fintree  to  Induautee 
5e«(k*»rt  (31.630)  7-51-3* 

Sonthporl  Guardian  

Sontkpott  Viatter  

t/r»wle«  (9,000)  7-52 

L-rnmon  Weet  Telntraph  (Serira) 
IVaerfatloa  (rS.OOO)  40  I9-U-9 

Warrineton  Exaaainer  tSrriea)... 

Warrtntttm  tj'uardtan  (Seriet)... 
H'ldae/  (11.544)  69  40-9 

Widnee  Weekly  Nrwa  (Seriet).. 
Il'.fea  (91.000  )  4-52  4  0  7 

Wieaa  Examiner  

Wigan  Itoaertrer  

UilCES  TlikSlllRE— 
Lfitttitr  (227,000)  2-28  7 

Letcertrr  Adeertiarr  

Letcerter  Illnatrated  Cluoalcle... 

Letcettet  Mail  

Leicester  Mercury......  

Leicrater  Port  

Z,e«»a*cro«tk  CtftOQ)  7  28  74 

I.uu|hborough  Ixho  

Lociehhorcuik  Monitor  aad  Herald 
Vd.tcl  Hm+magk  (10.000)  61  28-57 

Market   Ilarboroudt  Adeertiaer.. 

Midlaad  Mail  

Utilim  J/.e«*.aj  (9.203)  1-71 

Mrltttn  Moabtay  Timet  <  ~ 

USCOl.  SSHtRB— 
B?jl»n  (22.0001  221-59 

Dotton  Guardian  

Ltncdtithtre  standard  (Seriee).. 
Britt  (3.J00I  140 

Linecdnah.t.   StM  (Seriet) 
Seiae»or.-a(k  (21^00)  7-73 

Gainaborouch.  Retford,  ire.,  New*. 
Craaraam  (20.074)  U  58-1 

Irtatttkatn  Journal  (Seriet)  

Gntajf-y  (104.466  )  22  4  9  76 

Grtraiby  Tekxrapk  

//cracaiff*   (4.0OO)  1 

lloincaatlc  Newt  

Unteln  (70.0001  1-7-74-71 

Lincoln  Kcko  

Lincoln  Gaiette  1  Timet  (Seriee) 

Lincoln  Leader  

Lincoluhire  Chronicle  

Lorn*  (1U.000)  1 

tLdl^lth     MLtl  4      LilalSeMiy     Oa^*JJ8fT  V0I* . 

Louth  and  North  Liaae  Adrertlaae. 
J/artel  A>aie.  (2,294)  141 

Market  Rate,,  Mall  

Sktfmtm  (5*00)  si 

Skewaeaa  Newt  

(7.000)  1-68 

Sleaford  Gaiette  

Sleaford  Journal  

5>aMiaf  (12,000)  1  16 

Lincolnakire  Free  Fran-  

Sftalrtiai  Qtardian  

SUmfor4  (9,646)  74-7-3-1 

I  tnrnln.  Ac.  Mercury  

Stamford  and  Rutland  Newt  


-  ir,.«  , 
t  2O.!00f 


Ittued 

Price 

P«.Sb»a 

lack: 

Hat* 

2W 
1W 

Id.  3d  

l>4d.  ad.  V  254  24 

«/- 
71* 

V- 
1  % 

W 

2d. 

7  354  a© 

li- 

V* 

W 

aw 

3d 
Id.  2d. 

7  354  31 

8  3H  2154 

lt* 
14V- 

\l* 

4/6 

W 

3d. 

7  254  2054 

II- 

21* 

aw 

3W 

Id.  2d. 
Id.  2d. 

7  254  2334 
t  254  2354 

*l- 
4/6 

ti- 
ll* 

w 
w 

DE 
DE 
DM 

2d. 
2d. 

I54d. 

lUd 

Ii** 

8  254  21 
3  254  1414 
V  254  22 
-   .  ,  lata 

7  254  3314 

10/- 
91- 
*/- 
9/- 

V- 

II- 
4/4 
I  6 

«J/_ 

»V- 

to- 

4.730 

w 

ft 

**■ . 

154d. 

4  254  22 

7  254  21 

II- 

il* 

2/3 

■i,500 

w 

W 

Id. 
I54d. 

6  254  2154 

7  254  23 

21- 

Yi- 

W 

154  A 

*  854  30 

21- 

1/6 

w 
w 

3M. 
14. 

1  254  21 
7  154  2154 

1/6 
41- 

in 
ti- 

w 

id. 

4  354  aa 

II- 

ll* 

2W 

id.  ad. 

7  an  at 

21* 

1/19 

17,05*s 

w 

ML 

7  2ii  24 

tit 

2  9 

'  15,000, 

w 

DE 

2d. 
1J. 

•  a  23 
7  354  am 

7/4 

7/4 

it- 

a/— 

w 

I54d. 

7  354  24 

l/» 

7d. 

DE 

w 

w 

Id. 
Id. 
2d. 

7  254  34 
7  254  24 
7  254  25 

II- 
4/- 
*l- 

21* 

a/i 
11* 

7  254  3254     7/6  3/4 


w 

Id. 

7  254  2154 

ti- 

ll* 

2W 

544.  ld. 

6  2'-,  aa 

lt* 

11- 

3,400 

W 

1(44. 

4  354  a* 

U- 

*± 

1.100 

W 

1344. 

5  354  14 

II- 

lit 

W 

I54d 

7  254  14 

1/4 

fd. 

W 

I54d. 

3  254  1454 

1/4 

11- 

15.000 

.  w 

34. 

7  2  11)4 

ti- 

21- 

4,000 

w 

2d 

7  254  26 

ll* 

2  - 

W 

2d. 

V  254  27 

7/4 

3/4 

'  +  3.00O, 

w 

1544. 

4  354  1* 

ti- 

lDd. 

 t»t« 


ItL  2d.  7  254  23 
Id.  2d.     8  254  V 


4/-  1/3) 
4/-  l/» 


MIDDLESEX— 
Bmtfatt  (17,000)  57-40-9 

Middleare  Indrpeadeart  

HariWd  (64.000.)  54-23-55 

);nrteld  Gaiette  and  Obtereer  

f/aereip  (17.076)  71  55 

Harrow  Oar  rile  (Seriee), ....... 

Harrow  Ohterver  (Seriee)  

IttMdin  (5S.OO0)  68-2* 

llendoa  and  Finchley  Timet.... 
.fr.,nr,  (6.00111  36-36  41 

Wen  Middlcvu  Tint 
Vtbt\isi  (10.274)  1-71 

Middteaex  and  Buck,  A4> 

HOKMOUTHSHIRE— 

^brrfmeaay  (9.000)   11  1 

Abereaeenny  Ckroaicte  

4brrf,.'leTy  (40,004))  4-31 
South  Walet  (^axrtte.. 
Jfff«»i..«lk  (5,269)  III  -4-59 

Monrcouthihire  Bracon.  

Vrtepori  (SS.fjOO)  40  1949 
Monmouthikire  Ertoine  Poet  ... 

Weekly  Pott  

Walet  Areut   

<ly  Atrat  (Ser  ) 
P;<*m»t  (6,542)  40-114-1 

Free  Preta  of  M< 
A-itiaency  (13  ?00)  4 


KORFPLK- 
tyna  (21.000)  1  7  69 

Lynr,  Adirrtian  

Lynn  Nr..  an.!  Cnunly  Pn 
Ntrwith  (121.478)  2  I  4I  2J 

Eattern  Daily  Preta  

Evening  Newt  

Chronicle  

ewt  (Seriet)  

Not.Kh  Mercury  (Seclee) 

rrnrnm*  (60  000)  22  51 


Id. 

4  254  1*54 

ti- 

9i 

9.000  w 

2d. 

7  254  22 

nt 

21- 

134d. 

7  2V,  21 

lit 

3/6 

9J0OO,  W 

■  54  d. 

7  134  U 

ti- 

ti- 

2d 

7  3  54  23 

nt 

nt 

  w 

Id. 

»  154  1  754 

17.000  W 

N 

*  254  21 

11- 

V- 
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7  154  3254 
5  254  li«.i 


3/4  lOd 

3/-  1/9 


w 

24. 

•  154  21 

II- 

it- 

DE 

Id 

5  254  V 

*l- 

11- 

W 

Id. 

5  US  V 

*l- 

21- 

DE 

1  L 

s  im  aa 

10/- 

tt- 

W 

Id. 

*  254  u 

»/- 

V- 

8j000 

w 

1344. 

5  IN  l» 

4/6 

2  6 

w 

Id 

*  354  II 

4/- 

2/4 

a>.  •  f  •  0 

m 

2,L 

» 2  aa« 

7.3O0 

w 

2d. 

V  2  22 

"llt 

"if* 

DM 

It4d. 

V  354  29 

Mi- 

tl- 

DE 

Id 

7  t'A  22 

ni - 

t, 

4-9.O00 

W 

2.1 

7  2  54  22H 

*t- 

If* 

W 

lit 

7  an  33 

91- 

tl- 

32.000 
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2.1 

7  25i  25 

*  - 

4/4 
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2i 

7  254  12 

11- 

it- 

(Cearinued-  ea  »afe  76  ) 


Digitized  by  Google 


Editor    A    Publisher   for   January    22,  1921 


"The  Heart  of  the  Nation" 

WASHINGTON,  D.  G. 

The  Capital  city  of  the  nation  exerts  a  powerful  influence  upon 
the  nation  at  large.  Washington  is  more  than  a  city— it  is  a  center 
upon  which  the  eyes  of  the  world  are  focused. 

The  population  of  the  Nation "s  Capital  is  largely  made  up  of 
people  from  all  over  the  country'  who  still  retain  their  close  touch 
with  the  folks  back  home. 

THE  WASHINGTON  STAR 

with  its  evening  and  Sunday  morning  edition  is  the  home  news- 
paper of  the  Capital  city.  It  is  the  one  medium  necessary  to  prop- 
erly introduce  your  product  to  Washington  readers  and  through 
them  to  the  nation. 


90,832  Daily  86,976  Sunday 

ADVERTISING  RATES 


Per  Line  Flat 


20c 


f he  gmmQ  j&far 


WITH  SUNDAY  MORNING  EDITION. 

The  National  Newspaper  at  the  Nation's  Capital 


Eastern  Representative 
Dan  C.  Carroll 
150  Nassau  St. 
New  York  City 


CIRCULATION 


Western  Representative 

J.  E.  I.utz 
1st  National  Hank  BJ.Jk. 
Chicago,  Ills. 
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Iko  CWy,  Tr,i,u«  For««n  N*m  Ssrric.,  420.  Ri» 
BiptAt*  account  of  CorrttpomUtu    IsKU* V 


a  OiUJJU  KICU  SEPT  1.  3*pt  JO 

PmA  [»»«r»(t»  70,000  ratio  OU'.ly  lnoludlng  ont.) 
Sooa  ii|nm,  tl»s.sa**ts.  10,000  ruDlM  dally 
CUrrl«gs»  mrmf  K.OOO  dillj 
laolOsatals,  laandrj,  ••«. 

#1  =  M.O0O  ntlH  ■    2.066,»OO  -  182.23 

Paid  «ut  in  telUrl 


This  in  a  copy  of  the  rx|>eni.e  arcounl  of  Larry  Rue, 
I  ho  Chicago  Tribune',  correspondent  in  the  near 
rant.  One  imagines  him  traveling  about  the  Crimea 
followed  by  a  couple  of  trucks  loaded  with  ruble*. 
In  three  week*  he  spent  more  than  2,000,000  ruble*, 
normally  something  like  $1,000,000.  His  food  alone 
cost  70,000  rubles  a  day.  His  tip*  and  the  sheets  on 
his  bed.  which  come  extra  there,  amounted  to  210.000 
a  month.  But  it  takes  23.000  ruble*  to  make  $1. 
Thi*  i«  an  interesting  sidelight  on  The  Tribune's 
I  News  Service. 


THE  CHICAGO  TRIBUNE  NEWS  SERVICE 

is  made  up  of  five  important  classifications. 

1.  Cables  from  all  parts  of  the  world,  sent  by  The  Chicago  Tribune  foreign 
News  Service. 

2.  Washington  news  from  The  Tribune's  Washington,  bureau,  of  which 
Arthur  Sears  Henning  is  the  director. 

3.  Articles  by  special  writers  and  news  reports  from  every  point  where  a 
big  story  breaks. 

4  Stories  of  every  important  sporting  event  by  The  Tribune's  staff  of 
experts. 

5.  Market  reports  and  reviews  by  veterans  stationed  at  the  world's  great 
markets. 

Geographical  boundaries  do  not  affect  the  value  of  this  service.  Twenty- 
two  representative  newspapers  are  using  The  Tribune's  complete  leased 
wire  sendee  in  these  cities: 


Minneapolis 
Kansas  City 
Seattle 
Portland 
Los  Angeles 
Houston 


Pittsburgh 

Detroit 

Omaha 

Denver 

Baltimore 


Boston 
San  Antonio 
Fort  Worth 
Little  Rock 
Buffalo 


Philadelphia 
Salt  Lake  City 
San  Francisco 
Toronto 
Vancouver 
Evansville 


They  include  morning  and  evening  papers,  divided  about  equally  between 
the  middle  west,  the  far  west,  the  south  and  the  east.  Politically,  Repub- 
lican, Democratic  and  independent  newspapers  arc  represented. 
Thousands  of  words  are  sold  each  night  to  many  other  papers  which  do  not 
buy  the  complete  sendee. 

Considering  the  high  character  of  The  Chicago  Tribune  News  Service  the  cost  is  extremely  low.  We  con- 
aider  it  the  most  valuable  supplementary  service  being  offered  to  newspapers.  Write  for  further  information 
and  costs. 
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Tlii>  i»  l)i<-  I ■  ii i<-  to  builil  up  circulation  and  prestige 
— to  establish  •!  miiiiiiI  basis  for  the  continued  growth 
and  |»ron|H'rity  of  youj  newspaper.    1°20  wn  >n  easjr 

year  to  get  l.o-   a  hurd  one  to  get  paper.  Now 

newsprint  is  more  abundant,  but  every  newspaper 
must  get  mil  .mil  lijtbl  to  inereax'  its  lineage  in  1921. 


SMht  Saritfc.  Crater  W  Andy  Gump 


Fnuilt    Kint    mad    (...ullnr  Art*T 


THE  CHICAGO  TRIBUNE  FEATURES 

are  circulation  boosters  that  will  provide  a  complete  service  for  any  news- 
paper. 

1.  Comic  strips  that  keep  up  a  day  to  day  interest. 

2.  Departments  that  are  followed  eagerly  by  a  wide  circle  of  readers. 

3.  Fiction  that  equals  that  of  the  best  magazines. 

4.  Special  features  for  women,  such  as  fashions,  embroidery,  cookery  and 
home  decoration. 

5.  Sporting  features  for  lovers  of  athletics  and  outdoors. 

Chicago  Tribune  comics  include 

Andy  and  Min  Kernel  Cootie 

Gasoline  Alley  Winnie  Winkle  m 

Harold  Teen  "If  we  could  not  tell  a  lie" 

Four  pages  of  comics  in  color  for  Sunday 

Departments  include 

How  to  Keep  Well,  by  Dr.  W.  A.  Evans 

Lin'o  Type  or  Two,  by  B.  L.  T. 

Farm  and  Garden,  by  Frank  Ridgway 

The  Potters  and  Slams  of  Life,  by  J.  P.  McEvoy 

Woods  and  Waters,  by  Larry  St.  John 

Daily  Memory  Tests 

Among  the  features  for  women  are  Fashion's  Blue  Book,  The  Tribune  Cook 
Book,  Beauty  Answers,  Doris  Blake's  answers  to  the  Lovelorn  and  The 
House  Beautiful. 

Every  feature  has  been  tested  in  The  Chicago  Tribune  and  offered  to  other  papers  only  after  it  has  proved 
popular.  The  Tribune,  using  these  features  exclusively,  has  without  any  special  effort  acquired  a  circula- 
tion of  450.000  daily  and  800,000  .Sunday.  It  considers  Tribune  features  to  be  the  most  satisfactory  com- 
bination available.    Write  for  further  information  and  costs. 
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Cube.   Newspapers.   Imputations  and 

NORTHAMPTONSHIRE — ' 
>.,  (29.976)  24  35-41 

Kettering  tlturduui   

Notthanta   Evening;  Telegraph... 
\celanasefon  (100,000)  2-1-28-7 

Northampton  Daily  Chronicle  

Northampton  Echo  

Northampton  Herald  

Northampton  Independent  

Northampton  Mercury  

/•»ler6  .         (40.000)  21-74-1 

Peterborough  Advertiser  

Peterborough  Standard.  

(20.000)  2-7-4] 

Weliingboroia*-h  Ne-a  (Seriee).... 


(Cairmued  (roaa  Pu>  71) 


Frire 


15.000 

is.ooog 

+  25.000 
-15.000 


NORTHVMBERl.AND- 
/H.na.*  (7.040)  1  IS  22 

Alnwick  and  Courtly  ' 

AInwirk  Cuardian.  

Hevnu-e  ( 11.000)   I  22-59-7 

Berwick  Advertber..  

Berwick  Jnl.  It  N.  N'uanbl'd  ' 

Bfv.a  (11.000)  4  49 

Blylb  News  

Mrrham  (9.O00)  4-1-71 

1 le-iham  Courant  

Hexham  Herald   

if .~rrlk  (7.414)  4  1 

Morpeth  Herald  

Mraraftf  (joo.000  )  49-4-40 

Newcastle  Daily  Chronicb  

Newcastle  Daily  Journal  

Neweaetle  Kveninf  CVonicb  

Newcastb  llluatrated  Ch  rookie, . 

Nevecastta  Sunday  Sun  • 

Newcaatie  Weekly  Chronicle...... 

North  Mail   

SkUU,  (72.000)  49-22-4 

Shields  Daily  News  

NOTTINGHAMSHIRE — 
esewjneftd  (.f.OOO)  440-52 

Mansfield  *  N    Nntla  Ad 


4.000 


A'emwra  (17.000)  7  41-4 

Newark  Advertiser  

Newark  Herald  

t.rtMtham  (260.000)  64-2S-4-7-JO 

Nottingham  Evening  Newi  

Nottingham  Evening  Po«  

Nottingham  Guardian  

Nottlnilham  Journal  and  Express). 

Nottinghamshire  Guardian  

Norm  Local  Nrwa  (Series)  

Norte  Weekly  Express)  

KrtfW  (14.000)  57-7-21-H 

Retford  Herald   

Retford  W.'tkaop.  ate.,  Timea  ... 
gtUm  h  Aililitti  (24.000)  4  28 

Notts  Free  Preaa  

Vtkl*  (24.000)  35-1  59 


4  10.000 


n.COO, 


OXFORDMHRE- 
Bv.h.ry  (14,000)  17-48 

Banbury  Advertiser  

Banbury   Cuarilian. ....... . 

Steelier  (4.000)  I-6S 

Biceater  Advertiser   . 

fMpeute  .Vortow  (5,000)  1-41 

Oxon  Weekly  News.  

Orfor4  (S3.O00)  1-5*71 

Oxford  Chronicle 

Oxford  Journal 

Oxford  Timea  

H'il.e,  (5.000)  1  30  28 


SHRnrSHlKE— 
Ludlvm  (6.000)  1 

Ludlow  Adtrertiaer  (Seriea) 
V/trf.  .f  (3.40O)  1  74 

Newport  *  Market  Drayton 
OravilfT  (10.000)  1-35-1 

Border  Counties  Advertiser... 
5krraue*ry  (29.000)  7  56-1 

Shrewsbury  Chronicle  

IPrllsnrKa   (8.600)  4-40  1 

Wellington  fit  S 
H-Airr.'»wrrk  (S757)  I 

Whitchurch  Herald  ... 

SOUERtKTSHtRF.— 
Dark  tSU.OOOl  53-1243  51 
Bath   Chronicle  , 


(6,*96)   It*  74 


........  a 


 •  •  • 


(Series). ... 
(4.500)  1-554 


(...72). 


fT.JrtiV.    (4.0W)  41 

Sanietset  C'jar.l.  A  f 
Sker-lon  Ifa.'ler  (S.J01)  141-37 

Sheptc.  MrJIet  Journal  

Taawen  (23.000)  1-7  21  3 

Somerset  Ciniry  Kxptcsa  (Seelea) 
n  '    ir.tv  ■  I  Series' 


m 

IXd. 

V  2)4  22X 

5/- 

*/- 

TiF 

let 

IS. 

6  2H  24  y> 

$/- 

V- 

DE 

7  2*'i  21 

DF. 

id! 

S  24  21 

4/- 

2/» 

W 

Id. 

7  2'j  25 

«/- 

s/- 

W 

3d. 

3  2H  9)4 

V- 

J/* 

w 

Id. 

S  2yi  21 

UaB 

2W 

ttfd.  2d. 

7  2M  2  4 

57- 

3/« 

w 

2d. 

7  2 1 1 

3/6 

3/— 
•/ 

w 
w 

t  2H  2AM 

3, ''6 

)/- 

w 

IXd. 

v  2V.  tiy. 

3/- 

V- 

w 

2d. 

7  2X  22 

4/- 

jy- 

w 

2d. 

7  2H  22 

V- 

l/» 

w 

IXd. 

7  2y,  27 

3/6 

1/9 

2W 

2d. 

<  2K  19K 

5/- 

l/f 

2W 

Id. 

V  t»  24 

1/- 

2/6 

\V 

2d. 

V  2M  24 

S/- 

w 

2d. 

7  2«  22H 

5/- 

W 

2d. 

v  m  v 

M 

i/» 

DM 

2d. 

6  2tt  22 

10/- 

10/- 

DM 

2d. 

7  J  *  . 

10/- 

6/- 

DE 

IHd. 

o  2)4  22 

20/- 

20/- 

DM 

IMd. 

4  254  12X 

1/- 

3/- 

w 

2d. 

7  2)4  22 

10/- 

10/- 

w 

2d. 

6  M  22 

5/- 

5/- 

DM 

IMd. 

7  2)4  22 

10/6 

10  6 

DE 

Id. 

1  2)4  21)4 

»/'- 

3/- 

w 

2d. 

«  2H  21 

1A 

t/» 

w 

2d. 

7  2M  22 

2/- 

1/* 

w 

Id. 

7  2*  22 

V- 

2/- 

w 

2d. 

7  2(4  22 

2/6 

1/6 

DE 

IXd. 

V  2)4  22)4 

12/- 

10/- 

DE 

lXd. 

V  2)4  22K 

H/- 

15/- 

DM 

■  Kd. 

V  2W  22  K 

12A 

12/- 

DM 

IMd. 

V  254  22), 

12/- 

10/- 

W 

IHd 

«  254  ttM 

10/- 

H>/- 

W 

Id. 

vwv 

4/- 

»/- 

w 

IXd. 

7  2)4  22)4 

7/* 

5/- 

w 

Id. 

V  2M  W54 

2/- 

1/3 

W 

2d. 

V  2)4  22 

V- 

2/3 

• 

w 

2d. 

« ax  u 

2/- 

l/« 

w 

2d. 

6  2)4  22 

3/- 

1/10 

5,000 

w 

IMd. 

5  2)4  ■« 

4/- 

1/6 

w 

2d. 

6  2H  22)4 

5/- 

2/- 

2.500 

w 

2d. 

6  2'-4  20  ' 

ay- 

1/4 

W 

w 

S  2  ,  is 

2/» 

1/- 

w 

21 

5  2)4  19 

7/- 

3/4 

H 

2d. 

4  254  15 

V- 

2/1 

w 

2d. 

t  2!4  24 

7/43 

5/- 

w 

Id. 

6  2)4  20 

V« 

1/3 

J.C03 

W 

Id. 

4  2y,  2254 

a/« 

16 

w 

2d. 

8  2  24 

3/4 

«/- 

w 

2d. 

8  2!4  21)4 

4/6 

4/4 

w 

2.1 

8  2  24 

7/6 

a/4 

44JMII 

w 

IMd 

t  ax  2IK 

ia/« 

10/4 

w 

Id. 

7  2M  2154 

s/- 

2/4 

W 
DE 
DE 
W 

2d 
Id. 
Id. 

2.1 

4  2)4  15 

V  2X  24 

V  2«  24 
6  2)4  24 

10/- 
«/- 

10/- 
4V- 

4/- 
J/- 
4/- 

V- 

w 

2d. 

5  2)4  21M 

w 

Did. 

*  2)4  2ft 

IA 

l/« 

w 

2d 

7  2M  24)4 

J/- 

1/9 

w 

H 

7  2X  24 

V~ 

2/- 

w 

id. 

4  2)4  24) 

5/- 

)/- 

w 

w 

,d2lHd 

»  2«  20 
7  254  24 

3/- 
7/4 

1/9 
4/- 

Otb^lTaraypan.^ »»  .'„r„u»o. 


taaasad 


Page  Sires       lock  Rate 


HVn.-rtor.  (8.000)  30  61.1 

WMlaitM  Wirki,  Man  

HWJr  (1.0001  IJ6 

Wella  Journal  

HWr,.-n.»er-.W.trr  I26.OO0)  51  71 

W'eiton  sneer. Mare   tbrrtte.  ... 

Weston  super  Mare  Mercury  

Il'ifftte*  (5.200)  1  51 

West  Sn.net set  1  ree  Press   

»ot*  (IS^Ofli  2H  7  41 

Wrstrrn  Chmnirlr   

Western  Gaiette  <  Ser.es  I  

STAFFORDSHIRE— 
Bnrtlty  11,11  (12,244  )  4  1-40 

County  Hrrald  • 

Barton  (Sfl.OOO)  41  4  40  7 

Durton  Chronicle   

Hunon  Duly  Mail 


1  J.wo 

w 

IXd. 

4  254  22 

2/- 

1/4 

4.000 

W 

IMd, 

V  J  20 

2  4 

2,6 

w 
w 

ad. 

2d. 

5  2)4  It 
7  2X  2! 

5/- 
5/- 

It 

w 

2d. 

7  2»  21 

a/» 

1/3 

74,000 

w 
w 

2d. 
Id.  2d. 

S  »tf  17 
»  2V,  ttM 

3.4 
11/- 

2/3 
«/- 

(pre  war) 


ae  Ccrurirr   

Ha.rr,    (StoVe^in  Trent  214.SS1) 
4-65-40 

Slaffordahtre  Dawly  Sentinel...,. 
Slaffordahire  Weekly  Sentinel... 
Ult  (11,000)  37-1 

Leek  Timea  

lsr*«e«  (4.617)  41  7-34-W 

Uchfield  Mercury   ... 

Slatord  (24.000)  2  7  1 

SuKoribhira  Advertserr  

Suffnrdshire  Cbrenirlr,  

(2.7M)  4.1 12 


IXd. 

7  2X  22 

»/- 

2  - 

  DE 

2d. 
Id. 
1st 
2d. 

7  IM  ttM 

V  2)4  24 

4  2  X  24* 

5  2K  Kb 

4/6 

T/t 
»/- 
»/- 

2/9 

5- 

7.000  W 
  W 

■  Xd- 

Itt 

I  214  24). 
4  2H  20 

2/4 
2'4 

'.'trorelrr  (5.417J  74-41 

Urt"se1er  Advertiser  

If  aisaJJ  (92.111)  14  70  4J  *0  4-1 

Waball  Olsse.vae  

Wateal!  I'innetr  

rsedaetbary  (29.000)  74/70  40 

M'  >!!  t.  !i  >1  AdvcrUtCF  ..li.i.oisssu 

W  ciiticavljury  Boro    Newt  » 

W'  W$t       'sJIWIIalf  IV   ( 6ty  a*V4  S  J    ^P  4*^*70 


West  Brontwieh  free  Press  

Holier kamf-IMi    (91.O00)  4019  56 

Madbnd  Counlirs  Expeaaa  

Wolverhampton  Chronicb  

Wolverhampton 


SLWOJ-rT— 
BttcUi  .g.000)  1-7-12 

East  SuScIk  (aaeclte  

Bury    (16.000)   7-1  59 

Bury  Fret  Prrta  

Bury  and  Ni.rw.th  Pont  (Series).. 
'Aranc*  (SO.ltOO)  I  7-13.43-50 
East  Anglian  Dally 
lpasntk  Evening  Star. 

SntTolk  ("hronidr  

ytonrmorlrr  (4.210)  1  14-55 

Stowmarket  Courier  

ladoerv  (7.141)  1474)44 
,  »e  .  I  .e.  I 


60.000 
25/300 

DE 
W 

Id. 
2d- 

7  2X  21 
7  2M  31 

7/6 
4/6 

7/4 
J  - 

4.000 

w 

2tL 

4  2X  21 

V- 

1/* 

w 

2d. 

7  2x  aa 

J/4 

2/4 

15.000 

w 
w 

2d. 

mo- 

4 2X  23 
4  2«  23', 

A/- 

5/6 

4/- 
2/4 

7.000 

w 

id. 

4  2)4  20.. 

4/- 

iV» 

w 

MM 

7  2X  22 

V- 

1/- 

•  •■••as)  • 

w 
w 

3d. 
lXd- 

7  2H  24 

S  2«  17). 

4/- 
4/- 

2/4 
3/4 

w 
w 

Id. 
IXd. 

6  2X  22b 

7  2H  22 

»/- 

a>« 

X  5  000 

w 
w 

a 

7  2H  MY, 
4  2'4  21 

t 

1/4 
1/3 

w 
w 

DE 

IXd. 
IMd. 
Id 

7  2H  24 
7  2M  24 
7  2M  24 

«/- 
6/- 
4/- 

2/- 
2/- 
♦/- 

1.430 


Suflolk. 

SVRHIir— 

Ck,rl„y  (14.418)  163 


Oni.*...  (iOO.OOO)  714 

Croydon  AdTertlaer   

Croydun  Timea  

Farnlum  (11.000)  714 

Kainllarv.  Herald   

Surrey  and  llanta  Nears.....  

,a.(,ft..J  (25.543)  1-7  33 

Surrey  A.2verttaer  

Surrey  Times  

Su.rer  Weekly  Pre**  

Ainort ...  .17.077)  71 

Surrrv  ("nmet  -  S.  Middlesex  News. 
KkOuU  (28,502)  1 

Surrcr  Mirror  (Serlea)  

)ar6a(i-n  (17.717)  71 

Surbtton  Tirocsa  

Vallow  (21.775)  71 
Survey  County  Heral-d  (Sertea).... 

Sutton  Advertiser  (Series)  

II  tlHmc ran  (30.OS).  71  7 

Wellington  Time.   

B  oesaul  (27j«O0)  36  61 
News  and 


JS/iOOg 

6.500 
20.000 


24.(0 


!.OO0 


W..kin« 


5-f,'.S.<rfTX— 

Ar»nii\  (7,842)  I  la  8  35 

Wrat   Sussex  (Vuett....  

A'frrWI  (ISJ11)  51 

Resliil!  Cntoiutlc  

Re. hill  <M..»rve.  

rt.ighr.a  (131.250)  51-71-1 

Brighton    Car.  tie   

Brighton  Her.ild  .  

Evening  Arrua  

Soulherti  WeeVI)  News  

Sussex  Daily  News  

(13.000)  I 

»T  OiVawrtvarf 


w 

2d. 

6  2)4  70* 

*/* 

1/4 

w 

2d. 

7  25i  24 

4/4 

a/4 

w 

2d. 

■  2X  22', 

4/4 

27» 

DM 

IXd. 

v  ax  as 

14/- 

V- 

DE 

Id. 

V  2«  23 

!»/- 

4/- 

W 

2d. 

V  254  25 

12  - 

«/- 

W 

2d. 

w 

ad. 

•  4)4> 

W 

Id. 

7  2X  14-i 

V- 

V- 

W 
1W 

2.1 

Id. 

7  2),  21!i 
7  2«  21 

4/- 
3/4 

»/- 
2/1 

W 
W 

2d- 
Id. 

6  2W  22 

7  2>j  l!>i 

4/4 

a/- 

2  1 

i/a 

}W  Xd  )d  2d-  V  2X  24M 
2W       IMd.      1  2M  MM 
W       IMd.     7  2>4  20 

«/- 

4/ 

J  - 

V- 

7/4 
2/4 

2W 

ld.  2d. 

V  2>4  24 

II/- 

4/- 

m 

2d. 

»  2'4  2UX 

9/- 

V- 

w 

Id 

5  2»4  I4M 

21- 

9d. 

\v 

w 

2d. 
Id. 

t  2.4  34 
7  2H  21)4 

5/- 
2/4 

2/4 
1/4 

w 

Id 

7  2H  21 

2/4 

l/J 

w 

IXd. 

7  2'4  I9X 

3/4 

l/l 

!  7.000 

W 

7  2*4  24 

12/4 

71- 

W 

P,d 

5  214  18X 

3/4 

1/I0X 

W 

IXd. 

7  2X  22 

11- 

2/- 

2W 

2.1 

7  2-4  JO 

th 

).'- 

16.500 

W 

2d. 

4  2H  21 X 

4/- 

2/4 

l>l 

Id. 

7  1M  24 

1/9 

4/a 

 •  a 

W 

2d. 

7  2«4  20 

7/6 

4/4M 

DM 

IXd. 

7  7t4  20 

»V9 

4/2 

W 

Id 

4  2'4  MM 

J/- 

IClnHnand  -a        71  I 
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The  Times-Union 

First  in  Its  Field 

Helped  to  "Put  Over" 
Dromedary  Cocoanut, 
In  Rochester,  N.  Y. 

The  Hill  Brothers  Company  (Dromedary  Cocoanut) 
wrote  us: — 

"It  has  been  highly  gratifying  to  receive  such  en- 
thusiastic cooperation  from  The  Times -Union.  The 
service  rendered  in  conjunction  with  the  window  dis- 
play contest  has  contributed  very  largely  to  the  suc- 
cess of  the  whole  campaign.  We  have  a  very  high 
regard  for  the  service  you  have  rendered  us." 

This  is  but  one  of  more  than  70  accounts  on  which  we  have  cooper- 
ated or  made  general  investigations. 

Our  Service  Department  is  at  YOUR  disposal. 

We  know  the  Rochester  field  from  every  angle.  Our  fund  of  infor- 
mation is  invaluable  to  any  advertiser. 

Write  us  and  we'll  start  a  preliminary  investigation  for  you. 

Rochester  Times-Union 

A.  B.  C.  Audit  Circulation  64,018 

J.  P.  McKINNEY  &  SON 

REPRESENTATIVE 

334  Fifth  Ave.,  New  York  122  So.  Mich.  Ave.,  Chicago 
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Editor    &    Publithrr    for    January   22.  1921 


A  Fact  that  Will  Appeal 
To  Every  Space  Buyer 

Boston 
Sunday  Advertiser 

carried  more  general  for- 
eign  advertising  than 
any  other  Boston  Sun- 
day newspaper  in  1920 

To  be  specific,  in  general  Foreign  Adv  ertising  the  Sunday  Advertiser  carried: 
29.5%  more  lineage  than  the  2nd  paper 
65%    more  lineage  than  the  3rd  paper 
65.5%  more  lineage  than  the  4th  paper 

Gains  by  classification: 

Automobile     -     -       -     14%  Foreign  48% 

Financial    ....    147%         Local  Retail  Store     -     -  39% 


Speck!  weekly  pagei,  mdh  *<■  "BuMnew  Review,"  "Industrial,"  etc.,  are 
not  considered  in  compilation  of  above  figure*.  The  second  newspaper  pub- 
lished 170,000  line*  of  »uch  advertising,  and  the  third  newspaper  1 10,000  line*. 
The  inclusion  of  thin  lineage,  however,  would  -till  leave  the  Botton  Sunday 
Advertiser  in  first  plare. 

BOSTON  SUNDAY  ADVERTISER 

80  Summer  Street,  Boston,  Mass. 

Member  of  A.  B.  C. 

New  England's  Greatest  Sunday  Newspaper 

Western  Representative  Eastern  Representative 

WM.  H.  WILSON  W.  W.  CHEW 

909  Hearst  Bid*.,  Chicago,  111.  1834  B'dway,  New  York  City 
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Aberdeen  Journal 

Weekly   J  -  rr 


Weekly  Journal. 

(12.000)  22-1 
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50,000  OF. 
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  DE 
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  DM 
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£ 
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iKd. 

V  2K  23 
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  W 
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7  2K  22 

»/- 
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Id. 

7  2W  21 

»/- 
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IKd. 

6  IM  20 

V- 

6.00O,  W 

2d 
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6.K 
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Hanffabire  Journal   
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Kr  lk  15.000  )  30  1 

ItanrHhire  Herald   ,  

BFRWICKSHIRE— 
D>u  (3.000)  1  43-127 

Berwickshire  AdvcTliaer   

Rrrwtckibire  Newt   

CAl  THNESS~SH1RB— 
Timers  (4.0001  I  22  29 

futhnraa  Courier   

Wire  (10,000)  1-22 

Joim  o'  Croat  Journal  (Series)  . 

CLACKMANNANSHIRE— 
AUjj  (11,11931  4*30-41-4 

MM  Journal   

T.UiV..«/lrv  (5.000)  30-434 

Devon  Valley  Tribune  

DC  UBAR  TONSHIRF— 
Dimtvtl.  n  (24.000)  49-7 

I.eiin...  llrr.H   

f/«.V«.i-wrv»  (8,500)  55  51 

l!rtri»lH!T||h  and  Gareloch  Times, 
KirHuttit*.*  (1 2,000)  404  7 

Kirkintilloch  Herald  (Se-riee).  . 

DLSIFRIESSHIRE— 
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Dn/<nlia>  (28,103)  19  76  4 
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Ml 
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M 

w 
w 
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w 

Id. 

J  2K  V 

2/6 
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w 
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V- 

4/- 

w 
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w 
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w 
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w 
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2d. 

2  2K  22M 
7  2K  24 

2/4 
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l/« 
2/6 

w 
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w 

2d. 
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w 
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2W 
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w 

Id. 
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w 

;i 
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w 
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3/- 

IA 

w 
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2/- 

i/- 

w 

2d. 
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i/- 

w 

2d. 

;  ir;  22K 

»/» 

•d. 

w 
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S  2K  20K 

1/- 

2/- 

w 

2d. 
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2/6 
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2W 

IW 

2d. 

2d. 
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2/- 
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•vi 

w 

IM 
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D  t, 

M 

DM 
W 
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2d 
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25/- 
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22/- 
12/9 

w 

Id. 
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15 

w 

IKd. 
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w 
w 

IKd. 
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4/- 
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VI 

lWd. 
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Sd. 
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w 
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w 
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2X 
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V- 
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w 

3d. 

2d. 
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w 

Id. 
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2/- 
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w 

M 
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l/» 

w 
w 
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4  254  20 

V- 
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lld 
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f*roaf4(y  Ftt*-j  111.080)  71  51 

Brought*/    Ferry  («uide  

Dondee  (174,000)   17-49  7 

Dundee  Adrertiaer  ■*•«•■ 

Dundee  Courier  

Dundee  Evening  Tetegranai  and  Pool 


1.750 


Dundee  FVople'a  Journal  (Seriea). 
Tnoaaaoe'a  Weekly  Newa  (Seriea). 
F«e/.r  (10.000)  17  1 


•  (14,000)  4 
»oe  Review 
Montrose  Standard 


7.5»> 


HADOISGTONSHIRB— 
!UJ1,«[I  n  (4.140)  1  4  52 

naddinflen  Adverttaer  

Hsddintitoa  Courier  

INYERMESSSHIRE- 
Jmvr.ru  (22.214)   1  21-49  30 

HiehUnd  News  

Highland  Times  

Invemeaa   Courier, ....... , 

Nurtberta  C nronicle  

.tt.r5   OF  BVTE— 
«ol*e»e»  (9J00)  122  51 

Buletnan   

Kmhraay  llapecsa  

KIXCARDIXESHIRE— 
leutmtUit  (l.4l«)  l 


•  •  •  *  s • • •  •••■*••• 


K1KKCCVURICHTSHIRF— 
Csrlle  r>«fls.  (1,000)  t  7  29  54-7J 
KirkcudDrifhtah.re  Adeer 
(3.500)  2v  2«.t2 


1.50O 


2.300, 


KINROSS-SHIRE— 
Amrea.  (2.6IS)  1  30-3971 
Kinrou  .hire  Adverttaer  

LANARKSHIRE— 
./iruViV  (74,3»jti  4-740 

Airdrte  Adverliaer  

iistulatir  (24.470)  4  40-77 

Cas&ttualarif  Advertiser  

CarJoke  (6.00fl)  35  8  2 

Carluke  and  Lanark  Gaxerte 
CviMtf  (41.J87)  40  1 

Cnatbridte  Expreia  

(1,104,000)  7  49  40-4 

DaUy  Record  and  Mail  

<7Ui«.>.  Ilullrttn   

GUi,ow  ritiren   

<-71a.f  w  Eieninf  New  

f.laainw  E>eniti«  Times  

Glaasow  Herald   

t'.lMto.  Weeklr  HeraUl  

Weekly  Record  

The  Sunday  Mail  

The  Sunday  Post  

Tnpical  Timet  

rYam.ftoit  (60,000)  35  40  7-1 

Hamilton  Atliettiaer. ...... .. 

I.tmirkahirr  

.'.■■lore  i  7^470 1  IJ>M 

lsnark  and  LTpnerws 
V  tlvrtavd  I4IX.10)  40  35-7*74 

M^4bervicli  Times  

rtuksre  (25,000)  Mi  l  l 

Wtahsw  Herald  

Wtabaw  Treta  and  Adverliter 

UNUTHCO  H  SHI  RE— 
tti.":rorr  (K',500)  40  4  2S 

West  Lothian  Courier  

tVaeiu  (14.934)  15-1-40 

llo'nr.a  Journal   

U.(il.(«  (6.000  )  58-51 


72.579. 


A9.200 

*  JS1.000 

•  .>«l.000 
476.504 
'13,113 


I0.C0O 
2.000 
10.000s 

f.ooo* 


V.-f/KAf— 
Vairw  (4.4611  1  22 
Nairnshire  Telecraph. 

iHKXF.YS— 
n  iretreJ/  (3^11)  122 
Klrinrsll  Orcadian.... 
Orkney  Herald  

PFEBLESSHIR£— 
I  .-rfr,Vj  (6.1121  43  61-1 
Feeble*  New*   . 


•r-RTHSHIRB— 
IM*  (2.000)  17  39  30 

\tvth  Gatetle  

Alvtb  Oofi^n  and 
HU  '£ tJtevie  (5,184)  »  39-17 

Rlajrfowrie  Advertiier. . . 
"n.ifr  ,f  Allan  (lJOOi  121 

Rridie  of  Allan  Gaielte... 
CMmin  (1.500)  1  30 
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w 
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V- 
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w 
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U- 

M. 

DM 
DM 

DE 
W 
W 
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Id 

iKd. 
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lavs 
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w 

m 
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Id. 
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W 

w 
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2d 
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DM 
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Id. 
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IKd. 
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Id 

1^ 
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2d 
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IKd. 
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7  2K  24K 
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S  2>4  UK 

5  2n,  14 
5  2A  14 
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1/6 
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18/-  t» 
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45/-  44)/- 


1/4 


2/6  1/9 
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l/w 

1'- 
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M 
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W 
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W 
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6d. 
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w 
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3/- 
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w 
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TEXAS  AND  1921 

Texas  enters  the  year  1921  with  far  more  wealth  and  upon  as  sound  business  basis  as  ever  be- 
fore in  the  history  of  the  State.  This  information  is  not  haphazard  guesswork,  but  is  the  result 
of  a  referendum  secured  from  business  men,  financiers  and  commercial  organizations  through- 
out the  State. 

Notwithstanding  the  precipitate  price  decline  of  the  past  few  months,  Texas  has  produced 
during  the  past  year — 

— nearly  a  billion  dollars  in  agricultural  crops. 

—a  half  billion  dollars  in  livestock  and  livestock  products. 

— a  third  of  a  billion  dollars  in  oil.  , 

— nearly  a  half  billion  dollars  in  manufactured  products. 

—more  than  2,300,000  head  of  hogs. 

— 8,000  carloads  of  tomatoes,  onions,  cabbage  and  spinach, 

— five  billion  board  feet  of  lumber. 

THIS  REPRESENTS  TWO' AND  ONE-HALF  BILLION 
DOLLARS  NEW  WEALTH  PRODUCED  IN  1920 

And  brought  Texans  an  average  of  over  $3,000  for  each  family  in  the  State.  This  estimate 
omits  entirely  consideration  of  the  incomes  from  the  commercial,  professional  and  trades 

TEXAS  LEADS  IN  OIL  PRODUCTION 

Recently  Texas  has  taken  the  lead  of  all  States  in  the  Union  in  oil  production.  Over  100,000,- 
000  barrels  of  oil  were  taken  from  the  Texas  fields  during  the  past  twelve  months,  and  today 
Texas'  Income  from  oil  alone  is  upward  of  $1,250,000  a  day. 

TEXAS  BANK  DEPOSITS  OVER  $700,000,000 

In  addition  to  which  Texas  farmers  have  nearly  one  and  a  half  million  bales  of  cotton  yet  to  be 
turned  into  cash. 

Texas'  Normal  Per  Capita  Wealth  Ranks  Among  the  First  in  the  Union 
The  Buying  Power*  of  the  State  Is  Proportionately  Great 

Mr.  National  Advertiser — Are  you  getting  your  share  of  this  business? 

FORT  WORTH  STAR-TELEGRAM 

First  Paper  in  Texas 
Covers  the  Wealthiest  Section  of  the  State  With  a  Circulation  of 

OVER  75,000  DAILY— OVER  90,000  SUNDAY 

and  is  supreme  in  the  richest  agricultural,  stock  raising  and  oil  regions. 
WRITE  FOR  DETAILED  TERRITORIAL  SURVEY 

FORT  WORTH  STAR-TELEGRAM 

Largest  Circulation  in  Texas 
Charter  Member  A.  B.  C. 
AMON  G.  CARTER,  A.  L.  SHUMAN, 

i  Prea.  and  Gen.  Mgr.  Advertising  Manager 
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ARMAGH— 

Armath  (9.O00I  39-6M  62-64  SB 

Armagh    Cuatdian . . 

tetter  •  :»>  —  .   

iNrge,  (14.00O)  39  61 

Lurgaa  Marl  

C...IJ  J.  aro   (12,0  01   3»  61  8 

1  ...ia.ai.vw.  Ne»a   

CARLOW— 

(12.000  )  2  1 


2.000 
3,000, 


CAIAN— 
Cmvan  (2.96t)  1-36 
Caran  Angl.Crlt. 

CI  ARE— 

Ennrr  (5,460 1  JO  59  1 
date  Champion ... 

Ki.r«a«  UM 
Kilruab  11. 


1  53-45  JO 
aid  


CORK 

Cert  HO.'.ODOi  30  41  49  74 

Curk  Constitution  

'  *- r k  Evening  Echo  

Cork  Examiner   

Ccrk  Weeklr  F»an-inrr  

Ccrk  Weekly  N««a  

.Vtthbctcrn  (3,3X11   )5  5B-30  IJ 

Cork  Connly  Eagle  

DONEGAL— 

<a.4?n  jo  mj 


17- 
t 


«/-  a/- 

2/6  »d 

17-  9d. 

V-  V- 


2/6  1/3 


1/6 
16 


2/6  1/6 

2/6  1/6 

a/-  1/6 

1/-  27- 


6  24  22H  1/6 
6  2?<  22         2.  6 


I  ' 
1/1 


20.000  arMy.    aW      Id-  2.1.    V  2l,  J4H      3/6  2/6 


tv- 

l/- 


1/3 
1/3 


\'  2  i  21         3/-  1/6 

*  a;i  29).    a/«  1/6 

fJK  l»«     3'-  V- 


w 

Ittd. 

v  j  ,  z.' 

1/* 

a/- 

DM 

IHd. 

7  aw  23 

7/6 

7/6 

DM 

Id. 

7  2*  22 

6/- 

6/- 

DE 

IXd. 

V  2H  24 

12/6 

12/6 

-,v 

ad. 

7  an  23 

V- 

J/- 

W 

id. 

7  2H  2: 

S/- 

5/- 

W 

IM 

7  2H  24 

»/- 

6/6 

w 

2d. 

7  2H  25 

6/» 

4/6 

DM 

ad. 

7  2H  2J« 

7/6 

3/- 

W 

ad. 

7  2«  23. , 

V* 

J/- 

W 

1 -id. 

7  an  2a 

V- 

1/- 

W 

Id. 

7  2'i  20 n 

V- 

1/- 

W 

id 

7  2".  MM 

a/- 

V- 

w 

l«d. 

V  »«  J4) 

V- 

1/3 

■ 

Id. 

6  an  aon 

w 

7d 

»  2M  22 

V- 

2/- 

w 

24. 

w 

Id 

w 

-  i 

s  m  .... 

L/l 

l/« 

DM 

I'id. 

7  2-i  it 

9/- 

4/- 

i».ooo 

1)1 

Id. 

9  IM  23 

2 '9 

2/3 

J.l.OOO 

DM 

HJ. 

9  2-i  23 

S/6 

4/- 

i^.'.oo 

w 

I«d. 

t  2M  as 

£ 

4/- 

■ 

n,d 

7  2J.  21 

1/- 

«r 

2d. 

7  2'.  22 

2/- 

10H< 

Il4d. 


Citiea.    Ne«apar<ri,  Porxilaticin 
Key  Ftgurca  to  Induitrira 

te«r»ree,«v  (2.50O)  19-1 

Donegal  Independent   


Trite 

Id. 


6  2',  20J, 


/'(iir.v- 

Bt*>*MCt  (5.101)  19  I 

Ikubtidge  Chronicle  

HtHH-r  (10.000)  1  71  J9 

(\.unty   Do»n  Spectator... 

North  Don  Herald  

\>«e7  (13,000)  1  55  39 

Frontier  Sentinel  (Serin). 

Newry  Reporter.  

Neary  Telegraph  

DOMUK— 

!>.Hm  (371.936)  6  41  55 

IM.I.a  l>a,l,  Etprew  

:  HerJd  


w 

u. 

6  1'A  WW 

2  4 

l/J 

W 

w 

IMd. 

IMd. 

7  m  2i 

*  1*  24 

1/- 
1/- 

l/» 
1  6 

..  4,700  pwk 

w 

3W 

m 

IKd. 
ISd. 
Id. 

i  it  ^ 
S  2<;  24) 

10/- 
4/6 

1/- 

a/- 

1  9 

l/J 

?4.7»3g 


Irish  I 

Iriah 

Itfh   Urrklj  Independent. 

Weekly    Freeman .   

Weekly    Iriah  Tinaee  

Weekly  Mail   


DM 

2d. 

7  2«  22 

V- 

M- 

DE 

lV4d. 

V  IN  22 

7/6 

6  .1 

DE 

l«d 

V  2H  22 

77- 

5,- 

DE 

i  i 

7  2-4  24 

7/6 

S/- 

DM 

2d. 

V  1  i  24 

12/6 

9/- 

DM 

2d 

V  2H  22 

15/- 

I2'6 

DM 

2d 

V  2H  24  . 

IX« 

11/- 

W 

2d. 

7  2>i  aa 

10/- 

1/9 

W 

2d. 

V  2U  a4 

10/- 

6  - 

W 

2d. 

7  2«  24 

t  2H  22 

*/- 

4/- 

w 

2d. 

6.6 

3/6 

FERMANAGH— 

(S.S70I  116 

T^" 

1  I  lilt*.  . 


GALWAY- 

(5,613)  I  5313 

Western  Ne«>  

Gtlwty  (11.5001  30-28-22 

ITalaray  Eipeet*.   


KFRRY- 

Tr4,t  (11.000)  13  35  301 
Kerrr  Ne»a  ............ 

Kerry  Sentinel   

Kerry  Weekly  Rrp.  rlrr 

KtLDARB- 

Vaor  (3.600)   I  IJ4J 


7.650  p  wk. 


r.ooo 


Kitktmny  (13.5001  40  1063 

Kilkenny  Journal   

The 


7.000 


kisg's  COl'MTY— 

Bier  (4.5IH1)  1*1-5* 
King  a  County  Chronicle    J  5.00(1 

<S.9I 


IHTRIM- 
fareif*  (l.aiuli  I 


(1,41«)  I 


l.tilKKICK 

HHllW  (40/100)  55  13  I  ?« 

l-itsier.ek  Chrnnicle   

l.imenrk  Leader  

Munaler  Vetrt  

;.0.\£)(>.VPCA*?F— 
(ot/nainr   l«.Oi10)  39-4S1-I44) 

Colerarne  Chronicle   

Northern  Conatitution   

t"«a,naJeerv  (50.0001  49  6I-28  30 

Kerry  Jotirtlal  

Kerry  Standard  

Irtfh  Telegraph   

I.  nidi.niteriy 

LOSCfOKD— 
r~,,(<~i  (j.noo)  i 

Longford 
Loeigfoi.t  I.  .irnal 

LOVTH- 

frerard.  (  12.425)  IMMM 


..Id  12,000  p  » 


.■t.oonp.k. 


fhintltl  (14.0001  6  S2  7 


UAYO- 

■litjlll  (4.4401    1-59  13 

Ballma  Herald   

Weiteni  l-e^ple   

(art/eoar  (S.600)  1  36- 59-74 
Connaugr.t  Telegraph  

H'ertMet  .4.000)  1  13 


.Vil»)4,t)(») 


UEATH- 

K.U,  (2.4261  I  39  6  41 


(5... 


I  13  .10  59 


w 
w 

2d 
IXd 

7  J...  22 

6  J'i  2* 

4/- 

2/- 

w 

Id. 

... 

w 

w 

2d. 

Id. 

v  ill  « 

:/■ 

i/1 

3W 
J  w 

w 

Id 

lei 

I'id. 

7  21 

j  25*  21  ' 

3/- 

t>i 

1/3 

i/i 

... 

.w 

J4. 
2d 

5  2'i  IIH 
1  IM  22-. 

V- 

i/« 

2W 
W 
W 

I'id. 
2d 

2d 

«     trftk  .... 

6  254  20'. 

7  IK  23 

2/6 

V- 

i/- 

1/3 

W 

2d. 

7  2'i  22 

2/« 

1/6 

W 

JA 

V  2M  28 

1/- 

:/6 

m 

Id. 

2  6 

1/- 

w 

Id. 



... 

... 

aw 

3W 

nv 

M 
Id. 

B  2'i  24 

V  2H  V 
1  2«  24 

J  - 

1/- 
2/« 

2  - 

V- 

16 

W 
W 

1 1 
2d. 

7  2'.  24K 

V- 

4/- 

16 
1/- 

IW 
JW 
DM 
IW 

Id. 
14. 
Id 
Id. 

v  a«  21  M 

V  2'S  V 
7  IN  24 

V  2<i  20', 

4/- 
4/* 
S/- 
4/- 

1/1 
1/3 

s/- 

1/6 

V. 

w 

2d 
Id. 

6  M  20 

a  .  .... 

2/- 

17- 

|W 
w 

2.1 
Id. 

w 
m 
w 

2d. 
Id. 
Id. 

MX  20M 

5  IW  19 

6  2t,  20h 

4/* 

i/i 

2  3 

i/i 

w 

w 

Id. 

24, 

»• 

2d. 

J  in  » 

1/- 

w 

24. 

2  2M  12 

4/6 

jy- 

w 

Id. 

w 

2d. 

6  2fi  20 

2/6 

i/j 

(Cont.'nwd  on  /»<»  «T.I 


Digitized  by  Google 


Editor    &    Publither    for    January    22,  1921 


83 


From  Customer 
and  Contemporary 


A.  Prominent 
Advertising  Agent  Says: 

"The  Record  has  maintained  its  original 
qualities ;  it  has  not  become  machine-made 
nor  a  mere  expression  of  'syndicated-orig- 
inality ;'  but  it  is  a  substantial  Philadelphia 
newspaper  endowed  with  the  Philadel- 
phia spirit,  able  to  translate  it  every  day 
and  consequently  having  more  power  per 
copy  than  most  papers  enjoy." 


The  Charleston 

News  &  Courier  Says: 

"Always  good-tempered,  but  always  firm 
and  straight  to  the  point  The  Record  is 
one  of  the  very  best  newspapers  printed 
anywhere.  There  is  nothing  in  Philadel- 
phia to  compare  with  it." 


Here's  The  Record  "Formula 


Publish  a  newspaper  of  character.  A  clean  news- 
paper. A  newspaper  that  men  will  confidently  place 
in  the  hands  of  their  wives  and  daughters.  An  honest 
newspaper,  so  evidently  honest  that  even  those  who 
do  not  agree  with  its  views  will  credit  it  with  sincerity. 
A  fair  newspaper,  one  that  does  not  distort  or  suppress 
the  news  for  the  sake  of  influencing  public  opinion. 
A  fearless  newspaper,  with  no  special  interests  to 
serve. 


A  complete  newspaper  of  interest  to  readers  of 
ordinary  intelligence,  men  or  women.  With  a  daily 
Women's  Page,  the  first  published  by  any  newspaper, 
and  now  far  better  than'  similar  pages  in  these  news- 
papers which  make  their  appeal  to  women  their  princi- 
pal argument.    And  with  News,  Editorial,  Financial 


and  Sporting  pages  so  complete  and  reliable  that 
worth-while  men  will  read  and  rely  upon  them. 

And  it  must  be  fair  with  advertisers.  It  must 
furnish  accurate  information  about  circulation  (and 
The  Philadelphia  Record  was  the  first  Philadelphia 
newspaper  to  join  the  A.  B.  C).  It  must  not  exhaust 
its  energy  in  getting  advertising  contracts,  but  must 
give  the  best  possible  service,  bearing  in  mind  that 
advertising  which  does  not  pay  the  advertisers  cannot 
be  profitable  to  the  newspaper. 

Never  to  emulate  the  chameleon  and  seek  to  change 
its  color  scheme  by  claiming  city  or  county,  quantity . 
or  quality  circulation,  as  may  be  advisable  to  secure 
a  particular  contract. 


This  "formula"  has  worked  to  the  complete  satisfaction  not  only  of  The  Record's 
readers,  but  of  its  advertisers,  both  local  and  national.  The  Record  furnishes  its  adver- 
tisers with  every  reasonable  co-operation  and  places  at  their  disposal  its  prestige  among 
Philadelphia's  merchants  and  distributors,  as  well  as  the  services  of  a  highly  specialized 
Advertising  Service  Department. 

THE  PHILADELPHIA  RECORD 

"Always  Reliable" 

Foreign  Representatives — Both  New  York  and  Chicago — Story,  Brooks  &  Finley 
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WESTCHESTER   COUNTY'S    (N.  Y.)    GREATEST   NEWSPAPER  • 

THE  DAILY  ARGUS 

MOUNT  VERNON,  N.  Y. 


ihr  Nrw  Buildinf  of  tk.  D»ilf  Arpi. 


A  100  Per  Cent  Home  Newspaper  in  One  of  the  Richest  Suburban  Sections 

in  the  U.  S. 

THE  DAILY  ARGUS 

is  the 

ONLY  DAILY  NEWSPAPER 

Printed  and  Published  in 

MOUNT  VERNON,  N.  Y. 

The  Daily  Argus  Circulation  Is  Audited  by  the  A.  B.  C. 

IT  hu  the  largest  A.  B.  C.  Audited  Circulation  in  Westchester  County,  and 
More  Than  Twice  That  «if  Any  A.  B.  C  Paper  in  the  Aforesaid  County. 

POPULAR — PROGRESSIVE — ENTERPRISING 

It  is  i  daily  welcome,  visitor  in  practically  every  home  real  evidence  of  the  soundness  nf  its  claim,  viz: 

in  Mount  Vernon  and  the  adjacent  town*  of  Bronx-  Jf  Yo„  Want  to  Reach  the  People  of  Mount  Ver- 

ville,  Tuckahoc  and  die  Pelhanis.  and  die  large  and  non  „,„]  Vicinity— a  Population  of  75,000 — You 

Itrowing  volume  of  National  Advertising  it  carries,  Musi 

ADVERTISE  IN  THE  ARGUS 

Established  1892 
PubliRhed  Every  Rusiness  Evening 

STILES  AND  MERRIAM,  PROPS. 

Chicago  Office  Foreign  Representative: 

A.  R.  KEATOR.  GEO.  B.  DAVID  &  CO.. 

1411  Hartford  Bldg.  171  Madison  Ave..  N.  Y.  City 
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(,.,,.    Ne.,p*per..   IgMf  ■<  ClnUi  M      Trie.     Page  site. 
Key  Smiuc*  10  Induttrtr. 

MOXAGHAS— 

'VxS2r.,s^.*wi*4.'J*   MON     w  •* 

QoBmtrs  covsrv- 

Lcin*1«r  F.xprr..    4  5.000        W         Id        *  2W  » 

KOSCOUMON— 
B.yl.  (3.000)  1  11 

Her*ld    w  Id  

(2.0OO)  Ml       l  ...         M        ,  „ 

ttiurna]   ttyx        w        Mi       o  *ra  *w 

.S7./GO— 

S«#»  ,10,780)  D-41-l 

SUgo  Chaapion   W  I*         •  •••• 

Sligo  Indrpendcui   1.000        W        IK*      ,  -H  »« 

^ZKa^"    la*SM      W     IK*  V1KH 

'Vn™.^5w*.»  !J   MM      w      w.     r  2K  .svs 

Nenaih  Hem   «-♦.«*>  W         2d.        7  2H  »K 

TVROKB- 

CMiS/":r:,'.W.   S.SOO.  W         *        7  2*22 

/>»»«.«««  (4j»00)  1-39)0  3 

Tyrone  Courier  and  Dungannoii  N.»»        J.200  »  2d.        '  ')*  i8  ' 

0~«»  (4.S01)  II  1  74 

Tyrone  ConM.lulion    W         3d.        7  i«  22 

5,reW  ($.035)  »IM 

Slrabane  Ne»*    "  1J-        '  2  *  — 

WATF-RPQRD— 

lfaW*ed  (21.O00)  J5  40  59 

Monwr  F.«pre.*   4.000         W         2d.        .2V,  .) 

The  Evening  New.    DF.        '<<•        6  254  21), 

Wuerford  Standard    1.500  p.wk.      2W        2d.        <  254  2. 

■•••••«        •••*••••  W 


2/*  1/1 

V-  1041. 

2/-  1/- 

■  ••  •  •*> 

1/-  2/- 

l/l  1/1 

J  -  1/6 

it-  l/« 

2/.  l/« 

:  «  i/- 

2  -  9d. 


i/-  m 
v-  i/i 


6  2  (J  22        J/?  2/- 


<  2!;  :«      V-  i/» 


Reporter 
h  Kxanun 


We.1tne.lh  | 
Wearmrath  Guardian  

lif.XFOkD- 

Cuferlay  (5.5O0)  D-4I-W 
Enm*coethy  Echo   

WrrfW  (I2.00S)  7*41-6) 

Wexford  Free  PteM   

Welford  r«>|.|t  (Serie.)  

W1CKLOW— 
Bray  (7.00(1)  SI 

Rear  ">d  Soulh  Dublin  HeraM. 
mttUm  J9  U  Si 


U.llOOg 


IW 

w 
w 


w 

2W 


md. 

2d. 
2*. 


2d. 
Id.  2d. 


N 
id. 


7  2',  3J 


7  2H  21 

7  2K  22 
«  Ijj  21 


5  15.  17M 
5  2M  17K 


I/- 
1/- 


17- 

17- 
V- 

l/l 
J  . 


1/4 
I/- 


V- 


1/4 

4/- 


I/- 
I/- 


OF  WALES 


BRECKNOCKSHIRE— 
Brrcr.  (5.90S)  1-411  59 


C.4/M>/C-«.VSr.i,»E— 
•dbrryrtaryiA  (M12)  S1-40-4S 

Cambrian  New*  

WeliA  (avxeHe   

Cardtgu.  (5.0O0)  1 

Cardigan  ii»d  Ti»»«id«  AdTtrtuer ,  .  7.500« 
CA  RMAKTUENSIURE— 
CirmnDn  (10.000)  1  11  4 

Carmarthen  Journal  

Carmarthen  Wrlabmaa  

Llmmitii  (1J.400) 

Llanetlr  Argtia  i . 

Llanetlv  Merrury 

t.Unelly  and  Counrjr  • 

Sontli  Walea  Preaa   

ARSARVOSSH1RB— 
111.0001  4}i 

North  Walea  Chronicle  (Serie.). 

Canmnmt  <'."»)  45  i  s«-< 

r.ru.rvon  Herald  (Seriea)  

North  Wale*  Obaerver  (Serietl   

Co-hwy  ■5..,*0>  1  11 

North  Wale,  Weekly  Newi  (Seriet)   

UanM*c  (IJ.W)  SI 

Llandudno  Adrerti»er    7,JO0» 

DESBIGHSMRE— 
CVrn-v*  Bay  (ItjWW)  SM 

North  Wale*  Fiancee  (Serie*>   Hl.O'rJ 

Ce«*ifli  (?J*0)  l-J» 

Bauer  ac  Amterau  Cymni  

Denblah   Tree  Pre»a  ,   

North  Wale*  Time*  

LtffUr*  (3.S0O)  SMS1 

Llansollen  Advertiser    ■  ■ 

ll'eeraaat  (20.004)  4  40-41 

North  Wale*  Guardian  

Wrexham  Advertiser  

Wrexham  Leader  

rUNTSHIRK- 
Holywell  («,000)  61-M2 


(ic.ooo>  s:  i  :. 

My!  »nd 


w 
w 

2d. 
id. 

7  2K  IS". 
I  2M  22 

4/6 

4/» 

2/- 

w 
w 

24. 
2d. 

«/- 
7/S 

4/- 

ay- 

w 

2d. 

«  IX  20  M 

S/t 

i/i 

W 
W 

2d. 
id. 

7  2  21 
V  2K  21M 

11- 

3/- 

2/» 
V- 

W 

w 

W 

w 

Id. 
2d. 
2d. 

2d- 

6  2M  20« 
«  2  1TK 
»  2V,  27 
S  2V,  20 

1/t 
2/« 
l/« 

2/« 

1/1 
i/- 
l/» 
1/- 

w 

Id  lMd.id.S2  V 

10.'- 

7/4 

w 
w 

2d- 
2d. 

7  M  22 
7  2K  22 

«/- 
9/- 

«/- 
*  - 

w 

2d. 

7  IW  22W 

5/- 

4/- 

w 

2d. 

6  2K  ao-s 

2 '6 

1/9 

w 

2d. 

8  2  V 

7  0 

VI 

w 

w 
w 

2d. 

t*V 
hi 

5  2'i  1* 

7  2',  2IM 
S  2rt  21 

s/- 

2,'6 
J7- 

4/- 
9d. 

1/- 

w 

M 

*  2«  17H 

1/- 

Sd. 

w 
w 

w 

Id. 
Id. 
Id. 

*.  2'i  7il', 
7  2<i  20'i 
1  IM  IlK 

l/« 
5/- 

l/» 

i/i 

w 

2d. 
24. 

7  Hi  22 
S  2  20|r; 

1  t 
»/- 

2/« 

i/- 

w 
w 

IKd. 

7  2t4  14 

I  i«  21 

2/S 

V- 

i/- 

a/« 

GLAMORGANSHIRE— 
/tfceriaee  (10^44)  4  1  40- J 1 

Aherdarc  F.x|irea*   W 

Al.erd.tr  leader   ».00llf  W  M 

B*»ry  (40.000)  76-21-7 

Barry  Dock  Ne»   S.OOOf  W  2d 

Beideeud  (H.02I)  41 

(;i«n«r,»  hum    10.000  W  IHd. 

Cediif  (182.2*0)  4-49  7  )1 

Ca.d.1!  T.me.    W  Id. 

Weekly  Mail  (Cardiff)   W  Id. 

Wcatcrn  Mail  (CardlffI   DM  Id. 

South  Walea  Daily  Near*   DM  14. 

South  Wale*  1st*   DE  14. 

South  Wale*  Evening  Expeeia   lOO.OOUf  DE  Id. 

.Umlvr  (S4.000  I  4-40^19 

Merlhyr  Expeat   W  2d 

Y  Tr«   W 

Pr««el»  [I6VM0)  49  66-1 

Penarth  Time*   3.000  W  14. 

FertvprUd  (10,000  )  4.40-19 

Claanortan  County  Time*   9,000  W  Id. 

Glamorgan  Fro*  Frea*   W  2d. 

Pontypridd  Ohwrver  (Srnei)   W  14. 

Stnaaie*  (114.6611  314  76 

Cambria  Dally  Leader   DE  14. 

Carahnan   W  Id. 

Herald  o»  Wale*   W  14. 

South  Wale*  Daily  Port   DE  Id. 

South  W.le.  Weekly  1'o.t   W  Id. 

7»*y*»niiy  4-7 

Rhondda  Leader    W  Id. 

MERlOSeTHSMRB— 
Rait  (1.5)7)  4S10  I 

Dala  Y  Sereo   W  14. 

(9.660  )  45  5) 

l.11  y  KhedetndH   W  Id. 

r»»*ee»  11.000)  I  45  11-4 

Corwen  Ad*un    W  Id. 

DaJ/e«,  (2.1601  4-5S-5I 

Meri«..th  New*    W  2d 

Y  Dydd   2.000        W  Id. 

MOSTGOMER  YS  HIRE— 
.Vetatotm  (fi  lkSS)  30-43-41-1 

MootgoraeryJiire  F.xriren   4.000        W  2d, 

HVlr*».e/  (5.9171  I  59 

Moaigomery  County  Tine.  (Serie.)        -,600g       W  2d. 

"EMRROKESIIIRE— 
fUKt»v*  (6.000)  1  76 

Cfrualy  Echo    W  l^id. 

Hrrrtfrriwrit  ($.920)  74  1 

County  Guardian    +7.SO0g       W  U. 

Pembrokeabire  Herald   a   W  Id, 

Petabrokeehlre  Telegraph    4.000         W  IK* 

Peraoeo*,  /Jac*  (IS*7))  74-49-74 

Pnuhenk,  Dock  Celt,    W  Id. 

Ward  Daeiew  Free  Pre..   W  I* 

Teaby  (4.1621  51-22 

Tenby  aad  County  Newt.   W  md. 

Tenby  Olim  n  I    W  1* 

e7/4i>.VOR57//r?E— 
UtKirimird           (2,779)  l-S9.il 
Mid  Walea  Independent    W  IK* 

KEY  TO  LOCAL  1 NDLT5TK 1  Li> 


6  2>t  l» 


s/- 
1/- 


6  1Y,  20S,     2/-  I/- 

I  2*  UK    l/«  V« 


7  :y,  2iK 

7  2V(  2I« 
7  2*  34 H 
7  21yi 
7  ZH  21H 
i  Hi 

V  2M  l* 


i  2H  II 

7  2M  21 


127- 
li/- 

isy- 

W- 
is/- 

15/- 


6/- 
«/- 
12/6 
10  - 

11/- 
10/- 

4/- 
2  » 


V-  1/4 

1/-  1/1 

4/-  1/1 

7/6  S/- 


V  2 «  21 M  10/-  4/- 
7  2M  23Vi  2/6  1/6 

V  214  2154  5/-  2.'- 
5  2«  ISX  10/-  4/- 
7  2J4  21H  2/1  1/1 

7  2)4  23        l/l  2/9 


4  2!4  IS 


6  2K  IS 

7  2«  12 
1  IK  12 


J/-  1/* 


7  2*  30        7/6  l/« 

*■      »  30  \  J   


VlijV 

6  2W  20 

6  2H  «" 

6  2W  20M 
S  25i  II 


1/-  1/6 

.  .  a  ... 

2/«  1/1 


6  2V4  22  4/-  2/- 
6  211  22M     J/-     3  6 


6  2i*  20        4/1     2  ) 


and  Til.  Work. 


I 


10-  Ti. 
I 

12- Paper  Mill* 
D—MUIing 

14-  Maltmg 

15-  Glaa*  Work* 

16-  Hat  Making 

17-  Jole  Tra.le 
IS— Wire  Work. 

11—  Steel  Wntln 
20- -Naval  Centre 
.'I  —  Railway  Workabops 

22—  Fitbetie* 

23—  Electrical  Work* 
24~Biaeuil  Warka 
25 —  Calico  Bleaching  aa( 
.v^llntlle  Making; 

27  Oil  and  Coal  Tar  Work* 
2*-  Ifnciery  Factorie* 

29—  Granil*  Working 

30 —  Woolcna 

31—  TinpUle  Warka 

32 —  Printing  Work* 
.1.1— Rope  Wurka 

3* — Needle  M*au(actur* 
35— Mining  (Oneral) 
16    Market  Gardenii 
27 — Silk  Spinning  at 
Work. 


ling  and  Rcpaittng 
i  Manufacture 
5 1- Scute  or  Inland  Rrwtrt 


53— Stone  (Juarrie. 


5) — General  Facmric. 
!*—M«or  Car  Work. 

57-  Rubber  Work. 

58 —  I. ether  Work. 

Fl-Tnill^r  Work. 

r.0— (luir  Making 

rtl — Textile  Manufacture 

h2 — lime  and  l-ime.trne  Work. 

(tl — Furniture  Making 

i.t    l-i-..  Manufacrure 

65  rotery  Work* 

66  -Cement  Work. 
67— Lead  Work* 

hit  -Aeroplane  Work. 

6"  -Oirmiral  Wurk* 

'ii — Hardware  M.nuf.i-t-T 

71  -Residential  Dm  tut 

.  5     ^  ^   

"1— Oil  gild  Cake  Mill. 

74 —  Machinery  Manut'a.  i  . 

75—  Dairy  Farming 

76—  Dock*  and  Do>kva-.l« 
77_Dye  Work. 
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CALIFORNIA 

CUT                    rtg-gpgpaa                            Prsbllsher  Editor  H»|l<«  Editor    Oessoral  Muuftr   ImliNI  Messager    Adv.rti.ing  Mir.    Ore. 1.1  to.  Man-. 

BakeTintld   Krport   "Its  Hyaner   

Oakland   Imrr^t,   ^SSm^JtjSStVoSSISSm1  ^* P.  W.^MocDonaJd    J.  C  Loney  ).  C.  Lanry  

"  CmbmnU  Nn*r..CoaMMW  "m  wL'ci! v.  J.  Robertson    »'..  II.  Houston 

a  V.  J.  Robertson 

Journal  of  Commerce.  Andrew  M   I_i»rence  J.   P.   McSoriey  Bruce  D.  Ellin  Dan  O.  t'onnell  Carter  Farrar 

Newt   Boreas  San  Francisco  News  Boreao  H.  S.   Allen  E.  R.  Allen  E_    K.  Allen  

Faciftc    Builder  L.  A.  Larsen  J.  P.  Farrell.....  I  L    A.  Larsen  

...Recorder  Printing  *  Pub.  Co  A.  V.  Wood  C.   L    Le...  i      L    Lewi.  E.   <  .   Luebe**.. .  ,C.  L.  Lewie 

.  „JCecord  Pub.  Co   .  ,..L.  V.  Pt.er.ors,.,, 


Colorado  Spr»l».Tr.n«rript   E.  H.  Joelyn  E.  H.  Joslrn  E.  H.  Jodyn  E.  II.  Joalyn  E    II.  Joalvn  

Denver  Mining  ft  Financial 

 Iota  A.  Moyet  S.  W.  Vidler  S.  W.  Vidler  John   A.  Mover. ..Job*  A.  Mover... 

IUJNOIS 


Co.. ..Nell  *  Snydar  U.  E.  Troeger  A.  C.  Davenport...   A.  C.  Davenport..).  L  Housi 

Jeer  Bonan  ->>....■  tilcnn  t.rls wold .... 

>  Ctarlei  Critman.  .Henry  W.  Ewinf.  .Henry  W.  Esring. .  Henry  W.  Ewiog.  • 


Critman    Henry  W.  Ewing.  .Henry  W.  Ewinj.  .Henry  W.  Ewing. 

»  *ice  F.  WilHa  Rice  F.  Willie  Rice  F.  Willie  Rice. 

'n«.ell  J.  B.  - 

INDIANA 

V.  Stewart  L    McPhetridg,  Harry 

 Robert  Henhel  ....Robert  Hcakel  E   W.  Kurtse 


...Daily  Record  Co  T.  A.  Versnw  E.  C. 

KANSAS 

...N.  L.  Harrin  N.  L.  Herrin  N.  L.  Herrin  N.  U  Herrin  K   L.  Harrin  

...John  C.  McCain  Ue  MrPberaon  Mrs   Brace  Taylor.  Frnlon  B    Hark.. .Mr.   Broce  Taylor 

KENTUCKY 
.  ..Biskop  (Catholic)  of  Louisville ,  . . Bnbop  (Catholic) 

of  Looir,  •• 


rirritlr 

MARYLAND 

.Record  Daily  Record  Pub  Co   Ernest  R.  CrapoUv.F.rneal  R,  Craagter.  John  Warteld   o.  Bnrkkard   O. 

MASSACHUSETTS 

X.  W.  Barron  M.  M.  Col.  H  M.  Col.  Hugh  Bancroft  ...C.u,  Bancroft  .1   W    Withing1en..Tbo,   F.  I.yon. 


■  Detroit  Legal  News  Co  Frank  J.  Kclk....-S.  W.  Curtis.  S.  W.  Curtiat.. 


Minneapolis   Finance  *  Commerce. Finance  ft  Commerce  Co  H.  D.  Maul   Earl  C.  M.ul  H.  D,  Maul   Earl  C.  Maul  Earl  C.  Waal  Earl  C.  Maul 

Market  Record  

Soutk  St.  Ful. .Reporter   S,  St.  Paul  Daily  Reporter  Co.,  Inc.E  I-  Ogilvie  W.  M.  Flab  K.  L.  Ogilvie  


Kanaaa  City  Drovers'  Telegram.. .  Droveri  Telegram  Co.,  Inc  W.  P.  Nefl  i*  »   ifiS f]"Jr'  jj  N'*   at  B.  Davenport.  ..F.  C. 

Weatern  Contractor. . Petera  Pab.  Co  A.  I.  Gllmore.  A.  I.  Gtlroorc  H.  H.  Patera.  .....  H.  H.  Petera  W.  G.  Makepeace.  .H.  H. 


Joseph  Stock  Yards  Journal. Swing  Herbert   P.  R.  Manifold  F.wing  Herbert  Ewing  Herliert  Ewing  Herbert  John  Albof  E  1 

....Record  Dally  Record  Co  H.  B.  Morse  II.  B.  Morse  H.  B.  Morse. 


NEBRASKA 

DStock,nusn  ,.<'.'!?lll..The  Journal-Stockman  Co  Broce  McCuIIcm*.  .Bruce  McCulloeb . .  W.  A   Truelaea. ..  W,  A.  TroeJscs. . .  W.  A.  Troelsen . . .  Dwight  .... 

Record   N.  0.  Talbot  ■  •       0.  Talbot   H   E.  Ledyaid  S.  0.  Talbot  N.  O.  Tasbot  N.  O.  Talbol  R.  A.  Talbot 

NEW  YORK 

Bunalo   Live  Stock  Record..  _     .  _  _      _    _       _,  _ 

Racing  Form  Daily  Racine  Form  Publlsbing  Co  .Frank  H.  Brunstl.  .Oacar  Drimalla   (.  B.  Braodt  

New  Yotk  Bond  Buyer  Too  Bond  Buyer  Sanders  Shanks.  Jr.Sanders  Stank*.  Jr.Charet  O-i,   Chares  Otis   C..  J.   Baglev  G.  J.  IUjIcy 

Bond  Mew*   Charles  D.  Steurer  Wm.  A,   Romkey .  » m    A_   Romkr y.  Cbsrlrs  I)   Slrairi  W*.  A  Romkey.. 

Chemical.    Color  ft 

Oil  Daily  Trades  Reporting  Bureau,  Inc  William  E.  Tufta.  .Sidney  Dean   William  F.   Toll,    lames  S.  Guerin. .  .Janses  S  Guerln...B.  C  Faringer 

PinaneUI  Anaerk*. . . New  York  News  Bureau  A*.'n. . .  .Fredk  Epoellbonier.George  J.  Hurst. .  .G,„r„  J   Horat      E.lward   Raseovar.  J.  J.  Kenorrl,  John  Condon 

Garment  Mew*  Tab*  M.  O'Connor   Donald   Evans  George  F..  Sluckr,  Artbnt  I.  Lew, 

Journal  of  Cooameree 
A  Commercial  Bul- 
letin  V  W.  Dodaworth   J.  W.  IWrwortb.    J.  W.  Dolswortb  John  C.  Cook  F.  A.  Drad 

Law  Journal  Nrw  York  Law  PublMunf  Co  George  Chase   J.   J    Coagrove  J.  J.  Cosgrove 

Marine  Record   Marine  Reccd  Co   David  G.  Baillie.  .  .David  a  Bslllle. .  Henry  IJ.  Hooper  .Henry  ».  Hooper  . 

News  Reared   IHlly  Trade  Record  Co   Mrthourne   Smith.  .Melbourne   Smith..  E.  W.  FalrthlM... 

Wall  Street  Journal.  Ilow.  Jones  A  Co.,,,      ■■  W.  Barclay  W.  Bartlay  Toaeph   Cashman.  .  Joseph   Ca«hman...E    II    Ros»-.  J.  Mtller 

Wid'a   Will's  Film  4  Films  Folk.  Inc  fo>eph  Dannenhrrg.ln^vh  Dannenberg.John  W.  Alicoate .  John  W,  Afiroatc.  Jimes    Cron  S.  D,  Kohler 

Woaaen'f  Wear  Women's  Wear  Co...   Edward   Dnorlr . . .  .Kilward   Doorly..  A.  E.  Faircbild. . . . 

Rochester  Record   The  Dally  Kec*rd  Co   V.  B.  Raymond  V  B.  Raymond  E    W.  Strnttoa  E.  W.  Stralton       F.    W    Stratroa. . .  ,F.  W.  Strattos 


Cincinnari  Amer  ican  Ra^mg  Rec- 

otd   ,  

Court  Index   Vinton  R  Shepard   Vinlon  R 

Cleveland   Iron  Trade  *  Metal 

Market  Report  1'rnton  Pub.  Co  J.  F.  Froggert  A.  O, 

Legal   News   .V  Re. 
or  iter 


Live  Stock  News....  Mien  S.  Waltl  H.   B.   Hlaer  Alien  S.  Walts  IT.   B.   Hlaer  H   B  Hive 

Metal  Trade   

.Reporter.  Law  Jour- 
1  News. 


ul  .v  t^gsl 

The  Toledo  Legal  Pr=ntin«  Co  H.  f. 


OKLAHOMA 

Oklahos-a  City... Legal  News   lohn  H.  Murphy  John  II'  Murphy,.!,  Murphy.... 

-  .  KS*w*!S  News. . . .       R.  Mytlneau   \V    R.  Martlneau  .T.  P.  Monday  Frank  Bovdston 

Tulsa   Oil  Record    Ml  Rrc..rd  Pub.  Co..  Inc  J.  J.  nildcbrandt. .1.  J.  Hildebeandt  D.    C.  Robertson 

OREGON 

Fortland   Rer-rd  Abstr..,  t  Multnomah  Pub.  Co  U   G.  naugsteia  W    T.  Philips  

PENNSYLVANIA 

 '-'«  Bulletin   'roly  Law  Bulletin,  Inc  G.  J.  Campbell. ..  f.    1    Campbell  ...G    J    Campbell...  J    1.  <-.m-V1l 

Lei  St«k  Journal...  Mirket  Review  Pub.  Co  Fred  I.  Schwarta.  .Fr,d  I.  SrhwarU.  .Fred  I.  Schwarta.  .Fred  I    S^h-irt.    Frrf  I.  Sehwart. . .  Fred  I  Srhwartf 

TEXAS 

 Commercial  Dairy   R.  II    Mi  Kinley  ft 

Fort  Worth  Live  Stock  Reporter .  R.  porter  Publishing  Co  M   I..  M.Cain.  Jr    M.  L.  McCain.  Jr.R.  II.  MrWlg|g|-     ft    D.    Wall   I   t   Newton,  Jr.,. P.  P.  Wall 

San  Antento  Cowiortr.tl  Rrrrudrr.f-.dv,  in  Routledge   Edwin  Roiltledge. .  - 

(Continuod  on  Pawn  DO) 
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The  Kansas  City  Star's 
Record  for  1920 

In  the  face  of  unusual  conditions  in  newspaper  production  in  1920, 
The  Kansas  City  Star  and  its  morning  issue,  The  Times,  each  shows  a 
gain  of  more  than  5,000  on  the  average  daily  circulation  for  the  year. 
This  is  particularly  gratifying  because,  while  there  was  a  loss  of  2,300 
subscribers  out  of  town  on  account  of  price  advances  ranging  from  33  1/3 
to  100  per  cent,  the  city  circulation  gained  more  than  7,500. 

At  the  same  time  the  advertising  patronage  was  greater  in  1920 
than  in  the  previous  year  by  more  than  VA  million  lines.  And  this  in 
spite  of  the  fact  that  a  vast  volume  of  advertising  had  to  be  refused  on 
account  of  shortage  of  print  paper. 

The  details  follow: 


1920  1919 

Evening  &  Sunday  -      -      -      223,006  217,820  5,186  Gain 

Morning                                   218,164  213,042  5,122  Gain 

City  Circulation       -      -      -       123,672  116,134  7,538  Gain 

Country  Circulation  -      -      -        99,334  101,686  2,352  Loss* 

Weekly  Star     -     -     -     -      333,933  323,000  10,933  Gain 

Lines  Lines  Lines 

Advertising       ....  24,688,800  23,076,783  1,612,017  Gain 


*Due  to  advance  in  price  on  country  subscriptions  and  abandonment  of  army  camps. 


THE  KANSAS  CITY  STAR 

New  York  Office  Chicago  Office 

2  Rector  St  1418  Century  Bldg. 
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of  U.  S. 


,  Trade  and  Class  Daily  Newspapers — Continued 


WASHINGTON 


..'.urnal  of  Commerce.  Recced  Pub.  Co  W.  L.  Kiditon 

i  S   H.  Slovene  S.  H.  Steven.  

 H.  H.  Johnien  Victor  ;.  Iledberg. 


Milwaukee  Rrportfr   '   -  Daily  Rrpor 


WISCONSIN 
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Umiliicr  PuMlelvee 

Albenao   W   M.  Davidaoa  

Hrtak!   Tbr  lUnld  Pub.  Ca.,  I.i  I  

Edmonton   Bulletin   Moo.  Prank  Olivet  

I  nurnal    .   .  attadian  Ncwopeprtra,  Ltd  . .  . . 

Lethbridge   Herald  W.  A   Buchanan,  M.  F  

 The  Medicine  Hat  New..  Ltd. 


Ad.ertl.lna  Mgr. 

.IV  Campbell  

J  Spencer 


M.r-rma-  Editor 

.  ...VV,  M    Davidion .  .  .C.  A-  Groff  ........ H   J  Ftttd 

...J,  H.  Wood.   J.  H.  Wood.  C. 

. .  John  Honey   lou-ph  RurgrM  .   .  .?i>wph  Burgeaa. 

...M   B.  Jeonlng.  C.  R    Morriaon  M    R   Jenninga. . .  Arthur  Yockawy. . .  .Coo.  B.  Cooper. 

 II.  G.  Loot  W    A.   Buchanan.  .|ihr)  Torrance  ,  

 A.  ;.  N  Torr.ll  T.    R.    O  .borne 


.  .H,  E  Fuller 
I.  Lindaay 


BRITISH  COLUMBIA 


Xanaimo   Free 

Herald 
Kelaon   JTl 


....R.  R.  Mil 
.P.  Frayne 
.The  Cnhn 
The  Empire 
.11.  F.  Puller, 
.W.  C. 


Co.  Ltd 

L  Co  


 ft.  EL  Hindnurcb.  .M.  R 

......  Jl.  II.  Carrie  K.  Frayne.. 

1   W   Cuoaiaibu.l.  W.  Cuaanag has. I   11  Taylor 


,.W.  C.  Nicbol.... 

..H  I«nr.. ...... 

.  -R        >c-Tner»"ill ,  . 


-H.  f,  Nha, 

•Roy  Brown.  . 


Tboa.  B. 
ll,ndma..h..E   M  Waugh 
.F.  Frame.. 
.1.  I)  Taylor 
,S.  if.  Knta 


..San 


..;,in  Pab.  Co,  Ud. 
,.  '   n  - 


.Cturln  Svayne 

MANITOBA 


 F.  J. 

 R.  J  Croamg  

R   S.  Sororrrill  lohn  Kelaon  S.  S.  Amn. 

B.  i- .  Ntcbolaa. ...... . —  R.  O- 

 J    S.  H.  MMUM..I.  L.  Tait. 


,W.  C  Ruaeelt. 
.1,  I, rift. 
.C  A 
. . .  .R.  (i.  Taumaon. . 
.R    M  Milne, 


H.  Hawkini 


Co..  Ltd.. 


..I  B.  Whitehead... 
.  .C   D.  McPhrrton.. 


.A  R  Stlla... 
.Maude  llanley 


.F.  O.  M.icn 


,.W.  S.  Hut  i  

.  .1.  R.  Porter  

.  ,R.    L.  Richardaoa. 

M.  P  J.  W.  MoncherJ  Af.  E.  Nicholl  A.  W.  Moaearella   R,  B.  ttiaa 

..Manitoba  fm  Fr...  Co.  Ud  f  W.  Da  too  at  H.  M»eaUI«....*V.  McCurdy  W  R.  B.  VUtm  J    F.  In 

A.  G. 
NEW  BRUNSWICK 

.The  Tuna.  Ftg,  Cat  f.  S.  Boyd  ).  C.  Keatinc  I.  C.  Keating  

..I.  T.  Hawk.  J,  T.  Hawk.  J,  T.  Hawk.  Mtee  E.  F.  Parle.    W  K   C  Parle. 

■    Co  E  W.McCr.ady  E.  W.  MeCfrady  Ralph  H.  Watt..... 

...H.  V.  MacKinnon  >o.  Bidlake  F.  L.  Kir*  H.  V.  MacKinnon.  L    Hennlgan  A  C.  S.  Tat. 


Ambrr* 
Glaee  Bay 
Halifax  . 


 Xewa  Sentinel.  Ltd 

.Gazette   A.  D.  Macne.Il  

.Acadian  Recorder. .  ..C.  C  Blackader... 

Chronicle  k  Echo    

HaUfa.   Herald  a  Mail  W.  H  Di 

flaw   (waagow.  .  ..Nana   


 I.  A.  Tait  
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WE  WANT  YOU  TO  VISUALIZE 
OAKLAND,  CALIFORNIA 

hand  side  of  t 


nap  «h< 

which 


•howa  the  great  EAST  BAY 
OAKLAND  is  th 


the  bay  from 


C  The  right 
section  of  S 
•ingle  unit. 
C  It  is  WWW* 
cities. 

C  From  the  manufacturing  city  of  Richmond  on  the  north  through 
OAKLAND  to  the  agricultural  and  canning  industries  of  Hayward 
on  the  south  is  a  densely  settled  territory.  Here  is  a  population  of 
over  300,000  where  municipal  division  lines  are  purely  imaginary. 
<  In  the  back  country,  along  th*  bay  shore  and  closely  cont 
to  OAKLAND  by  rapid  transit  one  finds  intensive  I 
suits  together  with  varied  industrial  enterprises 
is  an  approximate  population  of  50,000  or  more. 
4  OAKLAND  is  the  natural  center,  the  dominant  overshadowing 
city  in  this  home  owning,  industrial  and  intensively  agricultural 
section,  a  separate  distinct  community  of  interests  with  its  < 
problems  and  ideals. 


-      a*  mmm        w  j      m  ■  •  ■  w  ei  ■  ■  ■  ^  ■  y  ■ 

I  cloaely  contiguous 
ire  agricultural  pur- 
se—in  which  there 


To  You,  Mr.  Buyer 
of  Advertising: 


TWO  AND  THREE  THOUSAND 
MILES  FROM  OAKLAND 
THIS  MESSAGE  IS  DIRECTED 


It  is  of  vital  importance  to  yon  in  your  selection  of  newspaper 
mediums  in  California.  It  is  a  record  of  the  advertising  volume 
accorded  the  8  daily  newspapers  in  San  Francisco  and  Oakland 
during  the  year  just  closed. 


s.  F. 


S.  F.  Daily  New* 


Uy  INe 
Daily 
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it 
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8,044,638  " 

21  % 
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(6  da.) 

7,342,566  " 

16% 

M 
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6,224,750  « 

io<; 
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.(6  da.) 

5,551,532  " 

40', 
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.(6  da.) 

1,896,930  " 
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S.  F.  Call  In  E..I  B-  >  Cili... 


Right  Up  in  Front — A  Close  Second  is  the  Big 

Result  Producing 

OAKLAND  TRIBUNE 


Williams,  Lawrence  & 


228  Fifth  Am. 
N.w  York  C!«r 


Co. 

Harrit  T™.i  BUi . 


W.  R.  Baranger  Co. 


C.W. 
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DAILY  NEWSPAPERS  OF  FRANCE 


..Action.   >•  ru*  Louta-U-Orand 
1/ Action  Frane*la«.  1*  rue  de  Rom* 
I,  Alert  a.   11  rum  J*an  (Vrnjon 
L' Aurora,   II  ru*  NotreDame 
L'Avonlr.  1  rue  dea  Itallea* 
La  Il.t.ui*.  «7  qiui  de  Valmy. 
La  Crol*.   I  rue  Bey*nl 
L«   Wmocratle.    11   boulevard  Kaapall, 
La    WmoertUi    Kouvelle.    I    boulevard  de* 

Italian* 

La    D*n,rxraMe     Social*.  30 

OrtN. 

La  IHreche  guotlJlean*.  12  ru*  de  la  Fon- 
taine '  au-RoL 
L'fccho  da  Pari*  B  place  de  f/Oyiffc 
L'f.clalr,   10  ru*  da  Daubqura;- Mont  mart  r* 
r.'EMtant*.  1ft  ru*  Loula-te-Orand. 
L'tpo^wi,  S  top  0r*tT7. 
L'fcr?   N'oavelle,   !  I   rua  Taltbouu 
l.'eVr*n*rr>ent.    2ff  boulevard  Monttnartr*. 
Le  Fe.lt,  S3  bl*  rua  da  Chateau*)  On. 
La  Fleam,  16  rua  Droiaat. 
La   Prune*.   )  I   ru*   d*  Itlchellr-u 
La  Libra  Franc*.   *1  ru*  Notre-Dam*  de* 
Victoiraa. 

La  Franca  Nouvelle,  41  rua  Richer. 

Le  Chutala\  1  ru*  Drouot. 

La  Oaxette  <]a  Franca,   1  rua  Flail  lit 

L'H*urn,   141   ru*  Montmartre. 

L'Homma  Llbr*.   11  rue  Taltbout 

L'Humaalte,  141  ra*  af oulmartre. 

L*  Impart  la  I.  11  Ma  ru*  de  Chateaudun. 

L'lndtpendance,  (3  bla  rua  d«  Chateaudfla. 

L'lnformatear  Politique,  Economlque  at  Pi 

ouii-U'r.  II  ave&u*  Vlc(or-Hu*o. 
L  Infonnateur  Quotldlen,  II  ru*  d*  rhat-au 

dan 

I."ln1r»r.*la;*nnt.  11  ru*  du  Cro  learnt 
Le  Jour.  II  bla  ru*  d*  Cnateeodan 
L*  Journal.  100  rua  do  Richelieu. 
Journal    d«a   Debal*    17    rua    ilea  Pretrea 


La  Preoae 

Colonlelu,  ttux  1.*  Oufl. 
La    Courrl*r    (ventral    boalnaaa),    41    ru*  d* 

Fauboorir  l'«  lean  not*  re. 
La  March  a  Prantale  (traalneM).  B  pla*  a  rlu 

Louvr* 

Paris    Ar  ii  .i.  ■  *    (boalneu),    is  boulevard 

Salnt-Denla 
L'Avani- Boars*    i  neanchil  >.    I    ru*    d»  la 


La  Juatlcr,    1!    place   da  Ha 

U    LatiWrn*.    21  boul-Vard 
til 

11 


dun. 


La  N<.tt valla  Pr*»ee.  141  rua  Uunttuartr  *. 
L'Oeuvr*.  IB  ru*  Royal*. 
L'nrdr-   Public.  4  boulevard  d*a  Italian* 
Parle  0**r.tt*.    10   rua  Paul-i>lona. 


Butamaee,  Trad*  and 

La  Villa  do  Paris,  SI  aoalavard 

(munir-lfiat  affaire), 
i.*  Hull-tin  dea  Hall«e.  Buurana  *t 

11   mo  J.   J    Rouaaeau   (.«-rlr  uliur*  Hi 

K*n*f*l  bualnaaa). 
I.  f:  h  •    Aarlcol*.    11    ru*   J.    J.  Roueaaaii 

(ae/rlrtiltur*  and  commerce). 
Lee  ABIrhFi  rte  Parte,  31  ru*  d'tTulni  fpub 

Ho  ealea). 

Afflence  ParJalenace  at  Dapertementalea,  144 

roe  da  Rlvoll  (public  aalea). 
Lift  turmrtd  tar*   Omelet.    11   ru*   I-*  P«t«(1*r 

(pubhr  aale*). 
Monlteur   d*i   Venice.   11    ru*  La 


ipreae- Klnenc*.  la  rue  Banter* 

M    it     la  llanuu* 


(financial!,  t 
r/Iafwiinetlut.    (financial).    10    plaie   da  1* 

BtiUre*' 
L*a  InforiUMtlona 

political),  I  ru*  do  la 
1.*  Jnurne*  tnnani-ierr.  11  bla  i 
Le  March*  de  Parti  (financial).  IB  ru*  Fay 

deau. 

Meaeacer  <le  Paria  4rtnanclaH.  «:  r«*» 
Ni»lr*  r>ani*  dc-a  Vlctolr**. 
i'*rla-  tlt.uraw  tananclal),  1  ru*  de  la  Pour  a* 
IVttt    llutUtln   Quotidian   d»   la  Boura" 
et  de  U  IjBjaajaa  (nnanelal).  1  ru*  d  l'iti 
l>a  Petite  Cote  de  la  llouraa   (ftnan.!»alj.  4 

ru*  ■!*  la  Boura*. 
Cscalalor      (llluatrated      dally).      1*  naa 
il'Kn«hl*n 

!.*    rhrnnhtu-    Induatrlella    (Induatrlall.  1 

ri*»  ilu  rrtloti-l  Itxnnrd. 
La   J*) InluetrUHa   <lndttatHal>.    II  foe 

Vivien  a*. 

Qaaattv   da  Palate   UetalL   1   bou;nrar4  du 
Palal*. 

I.»  (U%flt*  tle-a  TilbunnaUK  (k«a[l.  11  pier- 
I>auphln* 

La  Lol  flea-al).  HQ  qua!  d*a  Offevr<-a 

Le  Cyrano  (literary).  HT  ru*  Reaumur. 

Le   Bulletin   >lf»  FlartoM   (matrtraoalal).  14 

i  r  ■    ■!>■  •  i  h   Metaui   (hardware  i    »  rw  l« 
Rett  Illy. 

La  France   Mlillulr*   (army  aad  navy),  114 

boulevard  Natnt  Owrmala. 
La  Vie   Mondaln-    iaoclely).   1T0   tut  Saint 


Parla  Midi.   10  rue  LouSa-le- Grand. 
Parla-T4l^8rai>h,    17    raa   dea   But  tee  Mont 

marl  r»  (flaliit-Own). 
La   PaMaa    [34   rua  Morttrnartre 
L«  Petit  Bleu,  ll  ru*  Orana*-Uat*He r* 
La  Petit  Journal.  11-41  ru*  Lafayette. 
Ij*  P*tlt   Parialen,   11-11  me  D'Eaahten. 
La  Petite  Repabllqua,  II  placa  0*  la  Boaree 
La  Politique.  41  rue  Lacourb*. 
La  Prcaae  Rfclonallata,  C  rua  La  doff. 
Le  Populalre,   14S  ru*  Montmartra. 
La  Pr*aa«,  144  roe  Montmartra. 
La  Prt>aa*  Libra,  SB  boulevard  Salnt-Denla 
!•*  Pubtir,  117  rua  ROaamur. 
La  guotldlenne.  TB  raa  Taltbout. 
Le  Radical,  1  ru*  da*  PatltavPerea 
Le  Rappel,  IS  boulevard  da  Eltraaboura  and 

71  rua  de  FaubourK  Kalnt-Martln. 
La  Ripubllqu*  Radical*.  IS)  rue  Montmartra 
La  Ripubllitu*  Fraac»la*.  11  boulerard 

martr*. 

Le   KlArlr.   14   rue  Loaia*tB*arand 
Le  Solr.  34  avenue  da  L'Op'ra 
La  Tampa.  S  rua  daa  Italian* 
Le    Vera/-,    m  il   raa    N.jl re  nam-  de*  Vic 
tolr»» 

La  Vlclnir*.  141  rue  Momtmartre 
La  VoU  Katlonale.  11  ru*  Favart 


Daily  Sporttac  Paawa  af  Parle 

LAuln.    IB    Faubourc    Moatrnartre  (aalo- 

\- 

111      rue  Rfaumur 


(aporta). 

\*  Outdo  spiirtir,  11  rua  Slater  (aporta). 
L*  Jockey.  141  rue  Montmarir*  (aporta). 
Parla- Sport,  14  raa  da  Crolaaanl 
Parta-Turf.      S4      boulevard     dea  Itallena 
PMBBBJI, 

La  Sport  Raplde.  Ill  rue  Moatmartra. 
La  Vein*.  11  ru*  da  CroLaaant  (horaea). 


FRENCH  PROVINCIAL  DAILIES 

AIM 

V  BRBMMK  — L*  Courrler  de  l/AIn 


L  \>  iN     Ji  IL'RNA      do   L  aJBI 

day) 

SAINT  QUENTIN—  Oaetteur  de  Saint  Qu*a 

tin  *t  d*  L'Alan*  luxcvpi  Sundayt;  Jour- 
nal de  Saint  Quentln  at  da  L'AUop;  Le 
Ha  In  I  Uu*ntlni>la. 
SWISSt^S'B—  L'Ar«Ua  Autaaunala  (ttcvi>t  S«n- 
day*. 

VKRVIMf)—  L*  r»*mo.Tate  du  Pepartment  de 
L'Atene  (except  Sunday) ;  Le  Liberal  de 
L'Alan-;    L<    Rcpublleaia   d*  L'AUae. 

ALL!  Ell 

MOt'LINS— l-  Proar»a  d*  l/AMar,   da  la 

Ntevr*  *t  H*  lUnn*  *l  -  Loir* 
MONTLVVON — L'Abellle   da   la   Cr-ua*;  l«a 
C*ntr* 

VICHY — Le  Journal  J*  Vichy   Murine  a  a 
eon);  Llele  OlRr telle  de*  ttranaera 

mi  kh  -nuiiMiai 

A*  Iflc*;  Le  P*llt  N'lcola 
nlna    dally);    I-^a  P-tlU 
rrra/ma.  J  n«  r*fr  *4 1 


USF.  NEWSPAPERS  ON  A  THREE-YEAR 
BASIS 


Advertising  Is  On 
Trial 

The  answer  is  dominant  advertising 
through  concentration  in  dominant 
newspapers 


DURINCJ  the  past  three  years  all 
of  us  have  indulged  in  expens- 
ive selling  practices.  Adver- 
tising has  been  placed  without  much 
regard  for  efficiency  because  of  the 
certainty  that  any  advertising  in  any 
medium  would  pay  its  way. 

Today  we  are  facing  a  new  condition. 
Advertising  is  on  trial.  Advertising 
must  prove  its  efficiency.  .  It  must 
reestablish  itself  as  a  necessary  factor 
in  economical  distribution.  It  must 
demonstrate  the  truth  of  the  assertion 
that  advertising  lowers  the  cost  of 
living. 

Dominant  advertising  in  the  one  dom- 
inant newspaper  in  each  city  backed 
with  intelligent  selling  methods  will 
carnr  the  load  at  minimum  expense. 


The  Indianapolis  News 

New  York  Office       FRANK  T.  CARROLL      Chicago  Office 
DAN  A.  CAKKOI.I.         Advertising  Mgr.  J.  E.  LUTZ 

ISO  Nassau  St.  First  National  Bank  Bldg. 
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Louisville — The  Gateway  To  The  New  South 


LOUISVILLE,  KY. 

is  the  gateway  to  the  South.  It  it  the  city 
where  nearly  300.000  people  trade.  It  is  the 
jobbing  center  of  more  than  3.000.000  popu- 
lation. The  entire  State  of  Kentucky  and 
part  of  Indiana  depend  upon  Louisville  for 
supplies  of  every  kind 
Five  railroads  and  numerous  electric  linci 
radiate  north,  south,  east  and  west,  over 
which  the  jobbers  ship  your  goods  with  uo- 
I  disjatch.  Along  the  same  routes  thou- 
i  of  shoppers  come  to  Louisville  to  buy. 
The  location,  the  character  of  the  city,  the 
social  and  industrial  attractions  and  the 
climate  of  Louisville,  have  all  been  factors 
in  nuking  this  city  the  most  cosmopolitan 
of  the  South.  North  and  South  mingle  in 
I.oaisville  and  no  one  line  of  merchandise 
has  a  monopoly.  There  is  room  for  all  de- 
riej  properly 


The  people  demand  all  that  has  merit  from 
motor  cars.  There  are 
workers,  well  paid, 
wide-awake  and.  in  most  instances,  home 
owners. 

Nearly  one  hundred  lines  of  trade  are  repre- 
sented in  the  550  factories  of  IjMiisville  and 
the  prosperity  of  the  adjacent  territory, 
does  not  depend  upon  any  one  crop.  Corn 
headed  the  list  of  crops  in  1920.  Tobacco, 
wheat,  oats,  barley,  rye,  potatoes,  bay, 
clover,  apples,  peaches  and  pears  aided  ma- 
terially in  swelling  the  hank  accounts  of  a 
tn  secure  what  is  best  to 
at  and  to  enjoy  in  their  homes. 


STUDY  THE  MAP— Where  Can  You  Find  As  Many  Cities 
and  Towns  "Covered"  Completely  by  Two  Newspapers? 

Louisville  Courier-Journal 


(Morning) 


Louisville  Times 


(Evening) 


at  fair 


They  Offer  Co-operation 

Through™!   Ihe   entire  territory,  tin   mar-  Dealers  have  faitb  in  valuations  Irons  our 

l  handiMiuj  department  of  tbcM  two  papers  merchandising  drpartmmt   and  consult  us 


The  service  detriment  U  ok  si  tkt  few 
in  Ihe  United  Sutra  which  conducts  a  cxm 
ol  promotion  and  education  among 
is  tn  regard  lo  the  pulsing;  power  of 
newspaper  ad*ertiaing.  In  fact,  the  leading* 
Jobbers  hay  teamed  lo  reject  """^  "rcnliienj 


There  is  more  to  tell  you.  Write 
for  analysis  of  territory  and  spet 


Js'StrMERS    (readers    ol    the  Courier 
and  Louisville  Times)  HAVE  CON- 
CE  IN  GOODS  ADVERTISED  IN 
COLUMNS  BECAUSE  NONE  BUT 
DEPENDABLE     CAN  SECURE 
...  OR  THE  COOPERATION  OF 

ctiuMumgSrF  me* 

wire  to  our  National  Advertising  Manager 
service  for  your  particular  line  of  goods. 


"WHEN  IT  SELLS  IN  LOUISVILLE  IT  WILL 
SELL  NORTH,  SOUTH,  EAST  AND  WEST" 


The  S.  C.  Beckwith  Special  Agency 

SOLE  FOREIGN  REPRESENTATIVES 
New  York      Chicago      Kansas  City      St.  Louis      Atlanta  Detroit 

 —  
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DAILY  NEWSPAPERS  OF  FRANCE 

(Continued  from  fate  92) 


Airtrr.ra:  Li-  p|,,rc  du  Littoral;  MM  du 


roll,,;  l.'sirnllte: 
TOCKCOINO-~Lu    Croll    do    Roubnla  Tour 
coins;   Journal   ii  Roubali. 

OI»R 

HKAI'VAI* — Alllanre      IWmocral  ique ;  Le 
de    L'Olee;    Le    R»publl<iua  d- 


lu  PU-Jf 


Littoral. 
ARDENNES 

Mr-7.ir.KEEl — Courrler  .Ire  Ar.lf 
except  Monday):  La  Journ 
dennea  et  du  Nord-Bat;  L« 
dennale;  La  Dipeche  dee  Ardent 

VOL'ZIERS — 1.  Colon   d.  V«».l-r« 


lea  (dally 
d*a  Ar- 
P.tlt  Ar 


(MCept 


d.  l/Auke;  Le  p.iu 


da 


-day); 

RnliKX—  l,e  Courrler  de  l.*v.rr.n;  L't'nlon 
Cathollque. 

HOI  I  11  KK  HI  RHONE 
IIAR.HKILLE—  Le  bayachu  ledlllon  of  Tou 
louaa    paper):    La   Oasette    du    Midi:  La 
Journal  da  Maraallla;  I-  Petit  Merarlllala. 
Le    Petit    Provencal;    Le    lladiral;  La 
la    Margin-.    La    Soldi  du 


CALVADOS 
CAICK— Journal  da  Caen  et  l'ru,,li  du  Ca[. 
vadoa;  La  Monlteur  du  Calv-idoe  (aacepl 

Sunday). 

CANTAL 

ACRILI.AC— Le  Ceul.1  Rtpublkeln:  L*. 
Libert*  du  CautuL 

■AIMT-rLOl-ll— LUnlon  n*PUblU-»ln.  (ex- 
cept Sunday). 


DM 

CHATEAURlil'X — La  "mil  taltlT; 

du  Dapnrtenient  da  L'lndrr. 

IMIHK  ET  LOIRE 
TOURB — La    Depeche    da    Canlra    at  da 

L'Ooeet;   La    Juurnul   li'In.tr.-e(-1x>tre  at 

Laa  Nouvell.e  du  Caotr.  at  .ta  LOueel . 

La  Tnurelne  Hapublkalrie 

>  L'leere:  La 
Dcpecrie  CleupMlUilee.  La  lirolt  du  Peuple; 
La     Prttt     Hauphlnola;  L 

I>le»re. 

LOIR-ET-C1IER 

BLOIB—  L'Avenlr  da  Lolr-et-Chor. 

LOIRS 

HAINT  STICK  MB—  l.a   Loire  RepuMlralno 
M»rr.nrlnl  da  la  Loire;  La 
dlcn  llloetre.   La  Hte phencle; 
Repunltcalnc. 


LB  PPT— L'Avenlr  d.  la  llauta  t-.lr-;  La 
Haute  Loire.  La  Republl.tue  du  Centre. 
LOIRE  INPSRIEl'HE 

X  ANTES — La     Phare;     La     Kt<   da 

Nunl.e 

I.OIHET 

ORI.SANft — Journal  da  Lolret  l.xtept  Run- 
day);  La  Patricia  Orltenela.  La  Protrrfa 
du  l^olrat.  La  Rupubllceln  Orl'enala  et  du 
Centre:  I  .a  Tribune  Redirul.  du  Centre. 


PAI*-UK-I'AI_\1H 
ARRAB — L'Avenlr.  La  Cuarrlei 

Calete:  La  Croix  iJ'Arran. 
HoCIXXIKK-SnH-MEH— !.•  Boulonnele  tel. 

rapt  Sunday);  l.a  Krance  du  Nnrd  laxcepl 

Sunday);  La  T^learammo  da  Pee-.le-calala 

at  4a  la.  Somtre  (edition!  In  towna  tbruunh 

Nurd.  alao). 
CALAIS—  L»  Petit  Calalalan.  La  Phare  de 

Calala  IMMM  Sunday). 
SAINT-OMEK— l.'lndap.ndent    du  Peede 

Calala  (etrept  Sunday) 


CLKRMONT-PERRAND— LAvenlt    1u  Pur- 
de-l»m.  et   du   Centra.    1-    Munllrur  la 


PAL-L  Kxpr.ee  da  Midi  <eee  Toulouae. 
Haute  Oaronna);  L'lndependenl  d.a 
pyrtneea  (eiL-.pt  Sunday) ;  Le  Memorial 
dea  Pyrenaea.  La  Patriate  dea  Pyreneea 

BATOKNK—  La  rhronWue   de  Bn.onne:  Le 
Courrler  de  llavonn.  el  du  Paya 
La  Oejetta  da  1 


et  MulliHUeer  Taiblatt  (Trench  and 
man).  Der  Reput-lkener:  L'AlMce 
KllaME 

LYON- — Cot,  dea  Valeura  en  Raniiue  Oouru 
•  ttflelel  de  la  Bourae  de  Lyon  lexrept  Sun- 
day!, La  Depfche  raee  Toulouae  i ,  I.  Ki- 
preaa  da  Lyon;  La  Journal  da  la  ev.tr- 
tpubllahad  two  waelta  before  and  durlna 
tbe  annual  fair  dally);  Lyon  Repubtlealn: 
La  Monlteur  Judlralre  de  Lyon.  La  Proil- 
t'a  le  Lyon;  Le  llhon-,  Le  Salut  Publle; 
La  via  TkaAtrala. 

SAa.N'E-ET-I.OIRE 
MICDN    H     Journal     de     fledne  et  l^ilre . 

Union  Itepuhllrame 
i  HAI.ON  SUR  BAIINIC— t'iiurrlar    da  Saone 
•I  Lolra;   La  Pro«r»a  da  Sadna-al-LoIre 
HARTHE 
-L'tlueat  da  la  Barthe;  La  Pet  u 


de  Sur 


SEINE  l>F«ltlEt  KE 

KOVKN — La  Hepeelie  de  Rooan  et 
mandle;  Journal  de  Rouen. 

LE  HAVRK— La.  tlaaette  Marltlrr.e  et  Com- 
meralala:  I*  llarre;  H.rra  telalr;  Jour- 
nal du  Havre;  Le  Petit  K»*re- 


te.eepl 


KAl'TK  PVRANtES 

TARBEH-  L'Aetlnn      Pyrenaenna.  L'lada- 
pendant  dea  Haulea-PyrAnaea .  La  Renault- 

rain  dee  Huutee  p> rrnAee:  Lea  Pyr ' 

Le  Menteur. 


ANilOHLtUK—        Clmranta;     U  retlta 
Charenta;    l.'lmparllal   da   Oentro  Ouatt 
CHARKNTE-INraRltXKK 

Ri  il'ltEPliRT  ttPR  MER    Lea  Tablettea  dea 
Pan  Cnarvntaa  (axeapt  Sunday). 

ItoYAN — u  Tranea  da  Bar.leaui  at  du 
Sii.t-t.lueat  la*  Itnrdeaua.  Olronde):  La 
t.iato  Offlcle'.le  dea  Ctraniere  Idurlnir 
aeaaon):  Royan  fdurlntr  July, 
s.ptembar). 

CHER 

Bncn.lK.i- La  t)»p»oba  du  Berty;  La  Jour- 
nal I 


I  da  Midi  tToutouee.  II. ate 
tluionue);    L'lndtpandant    do    Lot  et-<Ja 


MAIXE-ET- LOIRE 

ANOERB—  La  rrance  Nooralle;  Journal  de 
Maine ■  at  Loire.  L'Oaeat;  La  Petit  cour- 
rler; La  Petit  Journal  da  Maln*-et-t<olre 

KAt'Ml'R— Courrler  da  Saumur  (eic-pt  Sun 
.lay).    L'KVho  Saur>.urola 
MAX  Hr. 


PERPIONAN  — Llndependant  d-a  Pyr»n»ea- 
Orlentalea.  Le  Rnuaatllon. 

HI  RUIN 

STRABBOCRO — L'Alaaclea  (eycept  Bun 
day):  L'Beho  da  Hcraaliourc:  Jt.urnal 
D'Alaaca  et  de  l^rralna:  Maaaarer  du 
Paupla;  La  Nouveau  Journal  da  Straa- 
nnura:  1-a  Pteaae  Libre  learept  Sandayl: 
Vulkafretand ,  La  RepublHiue:  Laa  Par- 
lllerea    Noaaallea    (e>t-ept  Sunday! 

HAOENAI* — Per      Elaaeaelacha  Volkebola 
texcapt  Sunday):  Journal  D'Hairenau 
HAI1T-Ilin> 

CuLMAII— I'emocrala  da  lUut-Rhin  leieept 
Bundav).  t-»  Nouveau  Rbln  rran^ala  (al- 
Mpl  Bunday);  Rlila  Francala 

MILHOl-BB— LlSeho    da    Mulnoua-  leacapl 


Sunda)  >. 
AMIENS  La 


Plaard;  Journal 
D'Amiena,  La  Memorial  DAml.na.  Le 
Prosrea  da  la  So. nine. 

TARN 

CASTREB    frho    du    Tarn;    L'tclalreur  du 
Midi. 

MAZAMP.T    l^a  Iain— et  Culm 
TARN-ET-ti  ARONNK 

MONTAVtlAN — Libert*  du  Bud-tlueat  iBor 


t.1 


line.  1*  Tel' 


Itr  publlcaln  da  Tarn*et 
llimm*  (Toutoaae) 

TE.HKITOIHE  BE  MEI  TOUT 

IIKI.FORT— LAIaare    lain-    at  Mulhuueel 
VAR 

TOCI/1N— Le  Petit  Vnr.  La 
Var;   La   Var  RepuMlealn 
VAtU  BE 
A\lrtNON-l.e  Quotldlen  du  .Midi. 


OITIKHS- L  Arenlr'  da   la   Vlenn-.  Cout 
rlar   da   la   Vienna  et   dea   Peu«    Bavr.  ■ 
letcept  Sunday);  L'aVho  du  Poltoo:  Jour 
al  de  L'tlueat.  Journal  da  In 

tCaalinard        r*i>  »** 


BR1VE— La  Courrler  du  Centre  (edition  of 
I.lmocea,   Haule.Vlonnt.  paper). 

CORSE 

AJACCId — La  Colombo 

BASTIA-  Baatla  Journal:  !-a  Petit  Baatlata 

COTE  B*OR 
DIJON-1*  Itlen  Publlr  .  La  Prn.r'a  da  la 

ccta  d'Or. 

OVeilKT—  L'AballM  de  la  Creuae  I  aaa  Mont 
logon.  Alllerj;  La  Courrler  du  Centra  lean 
Llmosea.  llauta  Vlannel. 

DORIMMlN'E 
PKRIOEtrx— L'Avanlr  da  la  D..rdo»ne;  I.e 
Courrler  du  Centr. 
Vlenne):  l.'Erlio  du  P«rl»ord 
MM 

BESANCON  —  Le 

L'tclalr  Comtola:  La  P-lll 


VALENCB— Journal  da  Valence:  I-  M.aa 
aer  de  Valenoe 

CI  I  ART  Hals' — La  ^Depeche  D'Euraat-LoIr: 
Le  l'roa-rta. 


et  L. 

*  I» 

pjen.  da  L'Eal;  Le  Rerell  de  la  Mnme. 
ItEIMK— l/Aranlr;  La  Courrler  le  la  LTiam 
L'Eef.  I.'Eelalrear 
..n.l.nt     ,»mol»;  Le 


THUnmni;  La  Pf-r'eh.  U 


OARB 

HantW— Le  Journal  du  Midi:  \*  Petit  Midi: 
Le  Popalalre  du  Midi:  Le  liapubilcaln  da 


J  U*JLU*J>n1  I  ■  Depeyhe.  L'Bxpreaa  du 
Midi:  La  Raplde:  Le  Bepublkaln:  Le 
Telf-f  rnmma 

HERS 

AI'CII — Ln  Demtere  Heure,  L'ETpreaa  du 
Midi   laea  Toulnuae.   llauta  Oarunnei. 


BORDEACX— La     Daparbe     Ilea  Tnulou»'. 
Haute  Oaronne);  Ijt  Prance  da  Uordeaua 
.t  .to  Sud  Oueet;  La  Olronde:  Ln  Liberie 
du    sud-trueat:    Le    NouvalllMa   de  II... 
deaaa:  Ln  Petite  airond.:  La  TheAtr-. 
HtR.tl  I  T 

MiiNTPELLtlllt— La  r>f.p**h«  <rre  Toulouee. 
Haute    Oarnnne);    L'Aelalr:  Le 

Meridional:  Le  Petit  MerldlonnL 
rfy.li: KB — I/lTn Ion  Repuhll^alne. 
raTTi:  — Journal  de  Cette. 


vlTltr  i.K  PRANCOIS-  Ln  Meaaaaer  de  In 
Marne   <ea.-^pt   Munda)  I ;   La   Republic*:  n 
de  L'Arrondlaa-nient  de  Vltry-la.Prancol* 
HAITE  MARNE 
CHACMOKT — La     Patlt     Chatnpenola;  1." 
Petit  Haut-Marnal*. 

MAVRNNF. 
LAVAL — La  Mayenne   (exr.pt  tlun.l.)  I. 


NANCY — L'tclalr  da  L  Eat:  L  Eat  IKpub- 
llcnln:  Lttolla  da  L'Eal.  I.lmnartlal  d» 
L'E« :  Journal  d.  la  M. untie  at  dea 
Voeerea. 

MEI  BE 

BAR-l.E-llt'C— I.'Eelio  de  L'Kat:  l.'Ind*- 
pendanee  d.  L'Eal  tMeue.  edition  of 
L'etolla  de   L'Kat.  Nancy). 

MORBIIIAN 

l.t.MIICNT— I<a  Nuaaelllate  do  Mortillian. 


Volk.- 

Lor 


«  Ln 

ultunii;  Le  Menaln:  Le 

rain. 

SAHRRIKM'RO— Oaiette  de  Barr.lK.ura. 
TllloNVILLK— Le    Journal    de  Tt»nnrl 
(pTench  and  Herman). 

MtVHE 

NEVERS—  Journal    de  .la    Nievre  <e«ce 
Sunday  I;    I'm  le  Centre. 


•  :  Ln  Clr- 
eulalra     Qootl.llenn.     <«nanclall:  Coore 


Crola  du  Nor.1.  La  Dep*che;  1.  Echo  du 
JCord:  Le  Nor.l  Artlate:  Nouvelllat-:  Le 
Pronrfe  du  N..rd  at  da  Pne-dr-Celute;  Le 
R»»»ll    da    Nordi    Le    MMf  ranime  da 

Noed. 

ARMENTILREB-  Ln  fi.-ia.lt.  P  Arm-n- 
tleree. 

CAMltltAI-L'tmanclpateuT. 

UI'.NKERgCI^I-r  Plan.lre:  Le  Leunhenner; 
I^a  N'nrd  Maritime. 

ROI'BAIX— l.'Aeenlr  de  Rnaball  Tourrnlnr . 
Le  Dullatln  dea  Lain.'"  (tUtUnl;  1^  Cnur- 
rl.r  du  Noid.  Ln  Crola  de  ll  .ul...n  Tear- 


NEW  HAVEN,  CONN. 

The  strongest  and  most  influential  paper  in  New  Haven. 
More  than  three-quarters  of  the  people  in  the  New 
Haven  field  read  the  Register  daily. 


The  "REGISTER"  Leads 

in  QUANTITY 
in  QUALITY 
in  ADVERTISING 
in  CIRCULATION 

The  circulation  of  the  Register  is  greater  than  that  of 
any  two  New  Haven  papers  combined. 

Largest  and  Bt*t  Circulation  in  Connecticut's  Largest  City 

THE  JULIUS  MATHEWS  SPECIAL  ACENCY 

BOSTON  NEW  YORK  CHICAGO 

1 
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IN  TACOMA 

And  Southwest  Washington  Its 


9 0AO  COO    Agate  lines  of  paid  advertising  carried  in     1  QOA 
90\J09DO£.    the  6-evenings  a  week  News  Tribune  in     1  U £AJ 

8C\A\  Q7Q    Agate  lines  of  paid  advertising  carried  in     1  Q1  Q 
jv^tlj*/  I  O    the  6-evenings  a  week  News  Tribune  in     1  */  1  */ 

1,261,554       GAIN  FOR  THE  YEAR 

The  News  Tribune  is  a  member  of  the  Audit  Bureau  of  Circulation. 
Its  average  net  paid  dailv  circulation  for  the  vear  of  1920  was 

31,787 

Of  this  circulation  there  was  delivered  each  night  within 
the  city  limits  and  the  suburban  trading  radius  of  Tacoma 

25,106   COPIES    BY  CARRIER 

There  is  no  waste  to  News  Tribune  circulation.  The  message  of 
the  advertiser  is  carried  in  its  columns  directly  into  the  homes. 

GROWING!  GAINING! 

This  rich  and  prosperous  section  of  the  great  Pacific  Northwest  turns  commercially  and 
geographically  to  Tacoma  as  its  center.  The  News  Tribune  completely  covers  the  city  of  Tacoma 
and  Southwest  Washington.  It  is  the  only  newspaper  in  the  state  of  Washington  which  has  an 
evening  Associated  Press  leased  wire  service  and  a  United  Press  evening  leased  wire  service  as 
■well.  When  you  think  of  Tacoma  and  Southwest  Washington,  think  of 

THE    NEWS  TRIBUNE 

Published  by  the  Tribune  Publishing  Co. 

FRANK  S.  BAKER,  President  CHARLES  B.  WELCH,  Editor  and  General  Manager 

FOREIGN  REPRESENTATIVES 

DAVID  J.  RANDALL  FORD  AND  PARSONS  R.  J.  BIDWELL 

341  Fifth  Ave.  940  Marquette  Bldg.  742  Market  St. 

New  York  Chicago  San  Francisco 

-==       —       -  ■ 
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HAl  TE-YIRNNR 
UKODIS-Li  Courrlar  da  Coin;  La  tn- 
r*ctia:  La  OAaMta  du  Contra;   I.-  Popu- 
lalra  du  Oar.tr.:  La  Rdaall  du  Caatra. 

voaon 

dPINAL—  L'Unlon  lUpublle.lr..  daa  Vo««; 
L«  Kami  1H  Voafaa.  La  T<ll|r>.nir..  daa 

rue 

TONNS 

AUXKRRX — La    Hnurvulroon ;  L'lndtpaad- 
ant  Auaarrola;  L'Tonnt. 

UMM 

ALGIERS—  LA    Dtp'ch.    Al«trl.i,oi;  L'trliO 

D'iliwi  L«  li.aaa(ar  d.  L'Alfdria;  Im 
NouaallaA 

CONBTANTINE—  La  r>»p*ciha  da  Conalan- 

tlaa;  La  R»publlealn, 
BAN  B — I  .a    lWp*cti»    d«    LEat;    L.  RfT.1] 

Rdnol* 

OR  AW — L'ftcbo  D'Otu:   La  Fatlt  O  r  .n.i» 
TCN1HIR 

TCNIS— U    CaarH.r    da    Tanlala;    LA  D4- 
pdeka  Taatatanaa:    Ba-Zohra  lArabtaal: 

Ba-tabah     [J.wlal  i   L'Aaaocla- 

tl'in  laartcijltarajl;  LA  Tttnlal.  Praaealaa] 
n  L'UnknA 

ST  AX — La  Ddptolia  Blaxloaaa. 


tttSM) 
Ofaaaaaa) 
CAAAHLANCA— La  Praaaa 

vihi*  Marocalaa  at  la  Pragraa  ktarocaln- 
RABAT— La  Patil  Marocain. 
TAMO  BR— La  I>»p*ch.  Maroealaa;  CI  for- 
vaalr  (tpanlali). 

MMMAIi 

iiakau— La  Patlt  8*nd«alala  (nttlr,  «ul- 
weakly  or  daily,  aocordlnff  la  tk.  m«i>. 
1  *  mi  Mill 
iKaunUtn  l.laad) 

•  A1NT-PBNIS— La  Dcpdcklr  La  NottT.au 
Journal:  La  Pairla  Crtola;  La  Panpla;  La 
ProffTda. 

LA  GCADELOI  PR 

la   n*rWK-Tt:nHt-u  Ddpdaha:  L'fcko 

da  la  OuadalAupa. 
LA  POINT-A-P1TRB—  La  NouTtllldta 

COCHIN- CHINK 
SAtllON — Bull. tin  da  la  Charabra  da  Com- 
mirr*  da  Aalaon;  La  Cottrrtar  Vataannala 
laacapl  Suudart:  L'Oplnton 
TONKIN 

Hanoi— L*Av.nlr  da  Taakla;  L'XaMpaod- 

aar.  Tnaklnolaa;  L'llaloa  Rapubltcalaa 
HATI'IKiNU — l.a  Courrlar  da  Haiphong. 
NOVVKLLE  CALSlKJNIB 
(Naw  Caladoolal 
NOVUCA-U  Kraaca  Auatrala. 
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Petnaln,  14  ru«  da  VBcuyar-  IHrw.tur, 
Paul  Andr* ;  Editorial  mrrH.irv,  liochaTl- 
VachA 

L«  Domncnli  (Chrlallao  daraocrocy),  11 
aaeano  da  la  RbdiIhuuMl  UuifiBf  di- 
rector. Oaortea  Heyman. 

La  Darnlora  Haur*  <  L.1  ba  r*  1 ) .  *  ru«t  St. 
PWm.  Director*.  UU  Brabart  and  Oadea- 
kovan.      Editorial    ooorotarr.     M  Boaoat. 

Hwr>m    circulation    Itl.414    COpleO  POT  day 

El  o I  la  Ilatae  4  Liberal),  tl  r\»e  <1n  Sabloa 
Director.  Alfred  Madoax;  Btlltor  In  Chlaf. 
A   OLraud;  Bdltorlal  aacratary,  V.  Lay  re. 

La  am.m t*  (Liberal),  II  ru«  da  Id  *  rata 
Dlractor.  M.  Caltler. 


L'lndapenilance  Belaa  Miliar*.)  organ).  17 
rum  ,i- .  Sat»«a.  Dlractor.  11.  Baraleb.  Bdl* 
lor  In  chivf.  M.  Van  Zrt>*  RJHorlal  a*cr» 
turr.  Merman  Dot*  Co  rr  t  epo  rv4on  la  at 
Pari*.    R.  da  Marei  aad  Aadrl  BUljr. 

L«  jDUfftai  dt  Brwallu  (Cmtbolt:  i.  II 
run  da  1*  MaAalalaa.    Dtraeutr  M   E*.  OUIt- 

Hal  Laatata  Ntouwa  4  PUmLah,  Utvtrai) , 
daily.  10  TV*  Mt.  Plarra-  nirn,  t.  r.  JuJIoa 
fle*t  a  Br. 

La  Libra  Balcmua  (Catholic).  It  r«a  Men- 
tacna •  kux  - H«r b*a  Potag araa 

La  National  )  Catholic)  Dlractor  Paul 
Juurilaln. 

La  Nation  n«L*a  (mornlag),  I  and  t 
Boateraril      Anapacli.        Dlraclor.      M  F. 


CRACK  THIS  NUT 


—LOTS  OF  GOOD  MEAT 


January  Statements  of  Kalamazoo  Banks  Show 
Savings  Deposits  of 

$11,257,744 
.An  Increase  Of  23% 

Over  Jmn.  1,  1920 

Kalamazoo  people  have  money. 
There  are  two  ways  of  getting  it — 

Advertising  or  Burglary 


ADVERTISING  SUREST  AND  SAFEST 
When  You  U»c 

THE  KALAMAZOO  GAZETTE 


Nourar.    Editorial  aacratarjr.  Bd.  da  VofftoaL 
Hat  Ntauara  van  dun  Dae  (PlaiEtlab  Cathc- 

lle)   14   rua   dv«  Bablaa.  Dlracuaa«v«waar, 

Hm«,   J.    HvrcHa.     AdmlalatralDr,   Mil*.  O. 

da  htyitanaera.     Bdltorlal  aacratary.  rran- 

cola  Da  I  mo L 
Ooa    Brtcif    (Indapandaat    Pl«mlaa>,  I 

OalerU   da   la   K«ln*.     Dlractor,   Lao  Tu 

G  9*  t  bum. 

t.»  I'vvpla  4BoclkllatL  II  ru«  d««  SabUa 
Director  Auc  DewlaML. 

La  flolr  (avtalno,  II  Plaoa  da  Lowala, 
Dlractor  V.  BoaaaL  Sdltor  In  CM«f.  JC.  da 
Araac  Curraaimndanla  at  Parln  P.  Rai  W«;, 
A.  da  Qohart. 

iJa  lltandard.  41  rn*  da  la  Fourth*  Dl 
rartor,  Dr.  a  van  da  Parra.  Ediinr  tn 
Chief,  P.  Van  Cauwalkmrl. 

La  XX.  a  BlaeU.  II  rua  4a  la  MadaUlnv, 
Bruaaala.     Dlractor.   M  SCwaoepoaL 

L'Kvantait  tlltarnry  waaklr).  II  rua 
•t'Arvnbari-      Dlractor,   P.  BotLaro. 

Aolwarat 

L'Actlnn  Naltunala  ltndapan<1(>nt  dnlljl, 
II  a»  mpart  K  tpdorp  Dlractor.  Jolaa 
Claaa;    Editor  In   chlaf.   T.  D«RjJ 

0a.««l  Van  Antwarpan  (Planatah  Catholic 
dally ».  II  roa  Natlunala.  Dlractor,  Jan 
Bampa,    Btlltor  la  chlaf,    P.  Oerla. 

Antwai-pacha  Tljdlnvan  ( PI  ami  ah  Catholic 
dally).  14  llopland.  Dlractor.  AilMrt 
BovKharlj:  Editor  In  chlaf.  L.  Mauw. 

L'EcIm  da  Bolt.  14  Rampart  Klpdkirn.  Di- 
rector, J.  Bacot. 

Hat  Haailalahlad  (Plomlah  Catholic  dally). 
4  Lliawaadmarhc  Dlractor.  J  tan  Van 
EMafani  Kdtior  ta  rhlaf.  Jan  Van  Mantaa. 

La  Matin  (Ubaral  dallp),  II  vieiia 
B4«rae.  Dlractor,  C.  Do  Canarar.  Mana<lM 
aacratary.  Pr.  Rayndera;  Bdltorlal  aacrotary, 
R    Vaiidar  Bclivapan. 

La  hWtropat*.  41  row  National*.  Manajrar. 
Charlaa  Ponntncku 

Napi tan*  1  ?  roe  daa  Daralnai:  Dlractor 
and  oarnar.  Loon  Vandaratyca;  maaaclaar 
aaaratary.  Louti  flmoldara:  Editorial  a*cra> 
tarlaa  Hanry  Barqula  and  A.  Many 


Da  Nlauora  Oaaat.  II  Bona  NlaawotraaA. 

Dlractor.  Plor  Burton.  Editor  la  ehlaf. 
Auffaai*  Monti 

Do  Scfetlda  (Plamtah  daily).  II  atari. - 
atraat.     Dlractor,  Qaaiava  jon—ona 

Una 

L'Bipraaa,  14  Bovlovard  d'Aarop.  Dl* 
ractlnf  editor  In  «t,iaf.  Oao rno  Maaaat. 

Oaaatta  do  Llaaja.  1  roa  do  TOflelaL  lu 
ractiBur   adltor   In   chlaf.   Joaph  Damartaaa 
U  ua|n««a    manairar,    Hanrl    Bamaa,  canaral 
aaoratary.  Daaira  Drlon.    Editorial  aacratary. 
P.  Do  Uonnlar 

Journal  da  l.:**.  ||  roa  dao  Domlnlcnlnn, 
Dtraetar,  Arnold  ThuiMler:  Editor  la  ehlat. 
Da  air*  Horrant. 

La  Maaaa,  10  Boalavard  da  la  flauvaalara. 
tnr«brti>r'Adminlotrator  In  cbiaf.  Choral  lor 
Maurice  da  Thl*r.  Editor  In  ohtof,  Otyrapa 
Ollbart.  BdlturlaJ  aacratary.  Jooapb  Loaotta 
Edltur.  O.  Ramy. 

La  Pa«nla  da  l.laca,  I  nta  Saint  MtchaL 
Dlr*ct»r  lai  Dalritrna  Bdltorlal  aaoraiarr. 
Brnaat  itolovna. 

Hay 

Oaietto  da  II  uy  *t  do  la  Clixoaatfiptlon 

Huh  w»r#muii,  n  rva  Applaa.  Dlractor 
Editor  la  ch|*f.  Laa»  Lahmn. 

Jovraal  d*  Hay.  II  Chauaao  da  Lla«a 
Dtrector-Sditor  la  chlaf,  Pu&cotu-Diacry. 
Bdttor.  Armand  Poacoiu. 

La  Courrlar  da  Hay  *t  do  rArrondlaaanaoat 
da  Huy-Waromm*.  1  rua  Orm«rolr*  Bo4art 
Puuad«r,   H  Mar*rhal-Han«os. 


La  Samalna.  KdKor  and  pahllahor.  Clo- 
ttiant  Mullar-rtrlua 

VaarWa 

La  Courrlar  du  Bolr,  14  Ptaca  da  Martyr. 
Director,  Joaaph  Bronkart-  Editor  la  chlaf. 
Qraculr*  H*ua*us.     Editor,  Parnaad  Todt 

La  Jour.  IT  I  •!».•«  da  Martyr.    Admin  la 
irator.  Hanrl  Lam  bo  ray.    DLractor-adltor  in 
chlff.  la  Bomaraon.    Editor,  Ch.  Llaarola. 
(CoariRwrd'  ">*  *ah'r  9I> 


80%  of  the  buildings 
in  Brooklyn  are  resi- 

a/ 

dential. 

The  biggest  com- 
munity of  homes  in 

a/ 

America. 

97%  of  the  Standard 
Union  circulation  is 
in  Brooklyn. 

No  wonder  we  sell 
advertised  merchan- 
dise. 


Guogle 
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THE 

ST.  LOUIS  POST- DISPATCH 

Printed  in  Excess  of 


agate  liner  in  1920 

despite  the  fact  that  more  than  5000  columns  were  omitted  for  lack  of  space. 

The  POST-DISPATCH  Exceeded  the  Globe-Democrat 
— The  Second  St.  Louis  Newspaper 

In  Total  Paid  Advertising— 5,574,980  Agate  Lines. 
In  Home  Merchants'  Advertising — 4,50:5.980  Agate  Lines. 
In  National  Advertising— 226,780  Agate  Lines. 
In  Classified  Advertising — 844,220  Agate  Lines. 

THE  POST-DISPATCH  EXCEEDED  THE  OTHER  TWO  EVENING 
NEWSPAPERS— THE    STAR  AND  THE  TIMES— COMBINED 

In  Total  Paid  Advertising— 6,187,880  A  pate  lanes. 

In  Home  Merchants'  Advertising — 1,648,280  Agate  Lines. 

In  National  Advertising — 1,205,380  Agate  Lines. 

In  Classified  Advertising— 3,334,220  Agate  Lines, 


In  St.  Louis,  the  Circulation  of  the  Daily  POST-DISPATCH  is  50%  Greater 
Than  That  of  Any  Other  St.  Louis  Newspaper 

In  St  Louis,  the  Circulation  of  the  Sunday  POST  DISPATCH  Is  Double  That 

of  the  8unday  Globe  Democrat 


Tk«  8.  0.  Beckwith  Bp*cUl  Ajracy.  Soto  For* lrn  Bopi  imgnim 
Maw  York.  Chicago,  St.  Louis.  Detroit.  'r'  r**-  city.  Atlanta,  flan  Frxnrl»» 
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e».  M«  96) 


Vervlera-Centsauwa 

-.Talon   Literal.,   IS-IJ   rite   D.vtrl.  Dl- 
M  Vlnche 


1-e  Bn 

a  rM  ait.  Trip..  Director,  at.  Da  Moor. 
Kdliora.  L.  D  llonjl.  P.  Coll.. 

La  riaadr.  Literal..  I  r« 
Bol*.  Commercial  dlracior.  Q. 
car  la  chuf,  Paul  H.aan 

Cai.il.  Van  Gent  (Ktamlah  dallr).  41 
Illaein.treat.  Director,  Vender  Porten.  Edl- 
lor  In  rnlef,  K.  Ualtynck.  Bdltorla]  Hen- 
tary.  J.  Mttton 

Jouraal  da  Oend.  1  rae  d.  Flandro.  Dt 
racier.  Falls  Camaler.  "Oeat.aaar-I.aad- 
waclit-Vola.vrl.ad,"  II  K.l.lv..!.  Director. 
JnMpli  Plana 

llet  Votk  (Anll-noclalUt  dallrl.  H  Meer- 
Dlrector.  a   Brl.nboach      Editor  la 
Ph.  D.  Munajrnck 
Voorult     (d.ll)-    aaelaLUt,    Flemish),  II 
Hoognort.     DU.eUr.   M.  d.  Vlech.  Editor 
la  chl.f.  If.  Hardroe. 


Jouraal  d.  Brut.a.  t  Quel  V.rt.  Director. 
l.eon  Claera 

Baraerwelslla  I  Flemish  defender  of  flem- 
ish langaece),  T  raw  d'Argent  DUaotlwr 
oara.r.  A.  Pockcnler  Haelerta  Editor,  Q. 
De  Zaine. 

\m,  Palrte  tCatnalac),  1  Qual  da.  Man- 
et rtrra     Dtrecter-ffiiUeer  la  chief,  V.   i  .isya 


I.Avrnlr  du  I3orln.gr  el  d.  lAroailln*. 
neat  de  Hon.  (Soelallet.).   11  Plac.  d.  la 
Joan  Dub.- 
•  roe  du  Pare.  Dlreetor- 


Nl.uw 


15 


JOURNALISTIC  ASSOCIATIONS 


MA1SON   DE  LA 

eS  Rut  de  I'Rcuyer 
llrauH.,  Betglur. 

ItcArJqiiartrii  of  tkr  Belgian  |>ren.  Tin 
.  Urgo  mrrling  plicr  in  tlir  hrodqiiartrr. 
tidel  billiard,  reeding  »nd  writing  rooms, 
rctaurajll. 

Maison  de  ■  Prrw  it  under  tke  .up 
of  a  rnt,n«.l  o(  Administration  romp 
MM  F.Hmond  Patrit.  president  of  th 
elation  d>  la  Pff»«  Belt,  el  rlr  PQbIi 
fe**"inrlte:  Herman  Dont,  gener.1  ireieU 


Ike  two  astoeiatxim:  Keirund  Brrnter.  Presi 
dent  of  Ike  UiuKKb  section;  Mem  ice  Duweerts. 
lrcaiurer  of  the  Union  ProfraaiocieUe  and  Paul 
ile  Lanual  ret.,  seer.Urr  of  Ike  Union  Pro- 
fruioneilc.    Dlrecttnj  .eeretarr  it  M.  Arthur 

(Mm, 

Muim  de  l>  Prow  i«  the  merlins  pUea  of 
the  following  swoeiatient- 

Aatnciation  Generate  d>  la  Prr*i.  Brig*; 
Union  Profestionellc  rle  U  Prettr  Beige;  Sec- 
tion Bruxelloiw  de  PAteociatioc  de  U  Pr.sse 
Bell.;  Contorlium  dea  directeun  de.  joum.ux; 
Uuiuallta  d.  I.  it«h  Il.lc.;  Cmlaa.  d.  It"- 
trait,  (peniion  fundi  de  I'Auuci.tion  de  la 
Preaie  Bebxe;  Syndteat  de  1.  I'rea*e  d'Infor- 
•nation:  Aaaoeutlon  dea  Journalluea  eatholi^ue.; 
Aaaoeiation  dea  laurnali.K  liUer.ui;  SyndKut 
de.  jaurn.li.te.  .octal  ate.. 

Le  Journaltate  i.  a  monthly  organ  of  alt  the 
■UMuilxitu.  All  communication*  cimcrming  it 
■houkl  lie  addtriacd  to  M  Keiman  l)on«. 
•coruire  |en«al  d.  I'aiaoci.tion  4.  U  Pr«»r 
«  d.  TUnioo  PtofcaainorlU.  4«  cue  d.  1'Pcuyer. 


Prei»  Aa»ociai>on 


atiriU'J. 

'*Tlir  aunciation  it  rompoard  of  effecli»e 
member.,  bonorary  tneraber.  and  member,  of 
honoe.•" 

funeral  Committee;     Pre.idmt  of  Honor, 


rhhsad,     Antwirji:     llernun  Dutnofit. 

4.  («.nd.  fikrni;  general  Mercury. 
I  Don.,  Indrp.mUr.rr  Beige,  Bru»eU; 
y,  M  Holcrmanrs  of  tkt  National 
Liege;  Ireaaurer.  M,  Boeykeo.,  Laautc 


I.tun  Maltl..  i.r.Md.nt,  Bdmond  Patrl*  of  th.  Nieuat,  Brunei.;  lib-arian,  M  V.n  HooricW. 
Soir;  Tice  preaidenu:  Jan  Van  Menten.  of  the    21  tue  tie  U  Laiterie.  Seeot  AnderUcht 


I-.  I'.rtUon.  II  raa  B4    Eeha.tlan  Dlrec- 


Calett"   d.   Charl.rol.    1«    ru.    .1.  B..U- 

ntonl.  Director.  Ch.  Cnon...  Editor  In 
ehl-f,  Arthur  Pat.r 

Journal  d.  Charl.ml,  21  rue  du  College. 
plr^-tnr-*dttor  In  cht.f,  Ouatav  lluliiulu 
d..  Kntarl. 

t>  Pay.  Walloll  11  Qual  da  Namar  t>l- 
roctor  •■•lltor  In  chief.  II  Cobb,  v.n  d. 
M.rael 

U.  H.pp.L  II  ru.  I-eopold.  Editor  In 
chl.f.  J.an  Vilnrkp.H. 


U  O...H.  du  Cnt.r  (Catholic  dallyl.  » 
m  W.uco.u.«     nirector^dltor  In  «r,«-f.  A. 

tLm  Nnue.li..   fd.lty.   literal).   M  ru. 


l.'Arenlr    d.    T-jurnnlei.  <llk  

craile.  dallyl.  t  Re.jult-.1...8lona  l>!- 
recl..r-.lltor  In  chief.  Th  lllmbaut. 

1..  Courrler  d.  1'Eacuut  (Calhottct.  IS 
rue  Cur.  Notr.  Dam..  Editor  In  ttileC  L.on 
Maine.  Jr. 

Nnaaar 

U  Prx,vlnr.  d.  Kamur  (dally  literal).  Jl 
ru-  I'.IK  Wodon     DlMctor.  P  B««P»'» 

Ver.   I.  Av.alr.  ru.   d.   la  Craly. 

Director.  R.ne  Delforga. 

Arloil 

L-Ar-nlr  du  Lun.mbmirg.  IJ  ro.  du  L»i- 
.mhour*       Director  editor    In    chief,  Jo. 

N.aj.an 

Nouv.ll...  !-i  rue  1-eopold-  Owning- 
MM 


•i  ke- 
.  and 

rtsion 
•d  of 
Aato- 
Pro- 
ry  nf 


Br. 

The  .talnte!  of  Ike 
jire  the  nhjectl  u  follow.: 

"To  ducuat  in  common  and  defend  the 
general  inlere.ni  and  right,  of  tbe  pre...  and 
lo  protect  by  all  mean,  ft  judge t  naeful,  the 
dignity  and  profeesional  interests  of  its  mem- 
bers. 

"Ta  tenond  Ike  Serriete   afutualist   de  U 
Preaae  Baste  (aid  aaciety)  in  order  thai  It 
may  realise  the  programme  •neeified  in  aftick 
3  of  its  .Utute.  (relating  to  help,  beaants). 
"To  genersliae  the  ase  of  an  identity  card 
all  - 


JUST  ONE  WAY 


for  advertisers  to  reach  the  30,000  people  of  the 
rich  county  of  Boone,  Iowa.   That  is  through  the 
columns  of  the 

BOONE  DAILY  NEWS-REPUBLICAN 

There  is  no  other  way. 
Net  paid,  3831.  All  cash  in  advance. 


Reach  the  Full,  Big-Buying  Power 
of  Two  Rich  Texas  Fields 

Dallas  the  pro  at  dintributinf;  center  of  the  Southwest  and  Galveaton  the  rich  port  of 
South  Texas— two  fields  giveti  first  attention  bv  national  advertisers  wanting  a  place  in 
the  Southwest. 

THE  GALVESTON  DAILY  NEWS 

Supreme  in  Galveston  and  Trade  Territory  Since  1842. 


The  first  tluniifht  of  readers  .1 
(ralve»ton  !Sews  is  metropolitan  ir 

favor  it  with  the  niujor  part  of  their  appropriations  and 
medium  for  (telling:  distribution  and  holding  consumers. 


I  advertisers  of  Galveston  and  tra 
juality  ami  powerful  in  influence. 


territory.  The 
in  .A  advertisers 
advertisers  find  it  the 


THE  DALLAS  MORNING  NEWS  ; 

First  in  Dallas  and  Trade  Territory  Since  iSfl.j. 

Supreme  in  it.  field  oil  evrrv  count.  Advertising  in  THK  NF.^rVS  carries  weight,  pres- 
tige and  dignity,  and  inspire*  confidence,  and  trust  in  the  minds  of  the  thinking,  buying 
reoders  of  its  territory.  The  first  thought  of  every  local  and  national  advertiser  wishing 
to  cover  ils  field.  Used  in  combination  with  GnlvcMon  .News  it  gives  a  super-newspaper 
adxertising  service. 

THE  DALLAS  JOURNAL 

Oniy  A.  B.  C.  Afternoon  Dallas  Newspaper. 

One  of  the  best  afternoon  newspapers  in  the  country.  Result:  It  has  taken  hold  of 
the  Dallas  ami  close-in  field  folks.  Its  completeness,  reliability  and  aggressiveness)  are 
accepted — its  pulling  power  proven. 

A  Trade  Survey  &  Merchandising  Department  is  at  the  service  of  friends  of  all  the 
ve  papers.    Write  for  "TEXAS  TRITII" — a  mine  of  Texas  trade  facts — sent  free. 


AM.  A.  R.  C.  MEMBERS 


J.  I).  UlRENTZ 
M.rtsger  EaMem  OH 
728  Tribune  lll,l|u  New  York 


WALTER  J.  SCOTT 
92*  Marquette  III!.  Chicago 


A.  H.  BELO  &  CO.,  Publishers 

DALLAS  and  GALVESTON 
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MARKET  INVESTIGATION 

Important  Phase  of  NEWS 
md AMERICAN  Service 


N 


EWS  and  AMERICAN  Service  involves  far  more  than  the  mere 
handling  of  space. 

Take  our  Market  Investigations!  Time  and  expense  are  never  spared  in  the 
gathering  and  compiling  in  book  form  of  valuable  information  pertaining  to  all 
kinds  of  products  in  the  Baltimore  market — and  this  with  a  view  to  giving  manufac- 
turers a  line  on  conditions  and  possibilities  here. 


The  extent  of  this  service  is  best  attested  by  the 
wide  range  of  Uie  investigations  we  have  made.  For 
instance,  wc  have  investigated  Pork  and  licans. 
Canned  Food  Products,  Honey,  Lard  Substitutes. 
Salad  Dressings,  Tomato  Catsup,  Men's  Garters, 
Motion  Pictures,  Package  Spices,  Macaroni,  Oleo- 
margarine and  Xut  Butters,  Candies,  Bottled  Pickles, 
Soluble  Coffee,  Package  Coffee,  Package  Tea, 
Tapioca,  Prepared  Mustard.  Package  Raisins,  Bottled 
Vinegar,  Package  Dates,  Shredded  Cocoanut,  Table 
Syrups,  lams  and  Jellies,  Package  Desserts,  Pancake 
Flour.  Stationery,  Flashlights,  Tooth  Brushes, 
Hosiery.  Laxative  Medicines.  Solvents.  Razors  and 
Accessories,  Soaps  and  Cleansers,  Furniture  and  Auto 
Polish,  Nuts,  shelled  and  in  shells,  Pipeless  Furnaces. 
Rat  and  Roach  Kx terminators,  besides  compiling  data 
on  Newspaper  Statistics,  and  under  the  general  head- 
ing of  Highlights  and  Sidelights  of  the  Baltimore 
Market. 


One  fact  comes  out  very  clearly  as  a  result  of  the 
trade  investigation  work  we  have  done :  BIG  results 
hinge  on  strong  definite  cultivation  of  large  produc- 
tive markets  like  Baltimore,  through  first  class  mer- 
chandising supported  by  equallv  as  good  advertising 
in  dominant  papers  such  as  The  NEWS  and  Tin 
AMERICAN. 

The  NEWS  and  AMERICAN  hold  a  real  place  in 
the  lives  of  Baltimore  people.  As  a  constant  source 
of  information  and  a  vital  force  in  the  community, 
they  give  that  intimate  daily  contact  between  buyer 
and  seller  which  is  so  essential  to  the  success  of  every 
first  class  product.  Circulating  in  the  neighborhood 
of  180,000  copies  daily,  these  great  Associated  Press 
Newspapers  cover  not  only  Baltimore  city,  in  which 
there  arc  approximately  150,000  to  175,000  homes, 
but  practically  the  entire  state  of  Maryland. 


Another  phase  of  NEWS  and  AMERICAN  Merchandising  Sen-ice  is  thai  of  Routt  List 
Books.    These  little  pocket  editions  outline  a  thorough  systematic  order  of  colli  cover- 
inn  different  classes  of  dealers.    They  ore  compiled  and  printed  for  the  convenience 
of  the   manufacturer's  selling  representatives.  MM  them   much   time  and 
expense.    Send  your  men  to  The  NEWS  and  AMERICAN  otHee  when 
they  first  com*  to  Baltimore  (or  either  druggist  or  grocery  route  lists 
as  these  are  not  mailed  out 

Culsivte  BmlUmcwr  MnM — •<»  —'let  is  m  vni  Ic  «»»/ 
m  pr«<Smctimrt,l    MnnwkOr.  if  ymt  dr,f  .«  •  W  »  jo«» 

frKliiwij  jla/iowrrY  ««m»t  Ik,  »ror»rl  InrrnittUion  in  wkxh  , 
yem  are  moth  iMerrrUJ.  m-  mill  ►»  fUuei  »  "1*1  ion  a  copy. 

The  Baltimore  News 

Evening— Daily  and  Sunday 

©Ije  Baltimore  American 


D.n  A.  C.rroll 

Extern  Repre«*iit»tive 
Tribune  Bid*. 
New  Vnrk 


Morning  —  Daily  and  Sunday 

Frank  D.  Webb 

dli  rrlitinf  Mmaorr 


J.  E.    I  Ml, 

Western  Representative 
1st  Natl  Bank  Bldg, 
Chicago 
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PARIS 


at  ton  <a>  JourulMw  frmncala.  anoicna 
(former  war 
»ta);  pmldint.  M.  PhI  Ola- 


CarrtU. 
*r-»  da  In 
Aamlatlon    de«    Km  piny  a*    <*•  '* 

PraacalM  (mats*,  al-d);  h«a<lqoart«r«,  f 
bla  bouUvard  Rochachottart. 
Aasoclatioti  stfafral*  At*  Bcrtvalna  A«t*«r*, 
Cornpo*n»-ur*  at   Kdtteara;   president.  M- 
lit i -nil'!  fleurett*,  11  rtM  tie  la 
Rev  art  ft  VlUetmimblw.  ftotna. 
A«wiL-lKtlan    gen#rale    <%*m  marobi 

d*  LEBeelrnemeiX  (educfcUoaeJ) ; 
eec  rotary,  M.  tmbtitMjuor,  M  Molltor- 
AeeocUtton  irtaeravle  da*  NoarclMnt**  Par 
■•lane  (dally  n«wapap*r  editors  and  r»- 
t--,ri.<r.>.  pMMni  M.  Armand  VlUatte. 
«dhor  Oauiala:   headquertsre,   41   rue  d« 

AaaoelatloD  feoerele  d»  la  Pram  Prantalao 
«|  <sraac#re;  president,  Praaclaaae  Ta- 
matti;  headquarters.  M  rue  MUtoo. 

Association  r<»*rais  da  1*  Prwsse  aiiaorra- 
phtqva;  serrata.ry-e;<mcrel.  M.  A.  Ke»ar»e. 
97  kven.ua  La  Hnurdoanala 

AaMM-latloa  central*  da  la  Praaaa  Tevhnlqea 
pr—idaat,  Paul  Blursen,  " 
■Ire  da  la  Praaaa;  haadqaarura.  11T 


elation  daa  J"om 
mobilises;  president. 

Mali: 

Drotiot. 

daa  Joomallaiea 


llstss  prnfaaaloaaala 
Henri   Posit  editor 
IT  raa 


a   L  Inailiut  at 
Praaldent.  M. 
Cbarllar  Tabuf    (Tampa):   baadquarlara  I 
quel  d'AaJuU. 
Association    da    U    Praaaa   moneroMque  at 
cathollque   d»s   d*  per  laments;  Presldani 
Loul*   da   la   Channnle ;    headquarters,  la 
avaataa  do  Trocsdero 
Aaeoclartaa   da    la    Praaaa    pl*blaril*ir»  A4- 
partementate.    President.    Cb»fl*a  F»ur- 
aler-Canrlils,    (edllor-Ui  chief    La  Sartha, 
La  Mana):  beadquartara,  l«  bla  roe  d'At- 
laray,  Pari* 
A  arc  let  tun    da    la    Praaaa   th*a  I rala    perl  - 
o-dt<tu*.    President.    Camilla     L«  Baaae: 
heodqusrters,   tl  rua  Lemerrtar. 
Aaaaclatlon     ITofaaaJoaaalla     daa     Ota*  1 1' 
•rlataa    da    Tatatra    daa    Quotldlana  dft 
Parla;    President.    Pterrs    startler ;  head- 
quarters,   10    rua  Ixi«ilse-ls-Or*nd- 
Association  Profeaslonnelle  daa  aVrWaloa  at 
Publicist  en    milltelrea    marltlm*a    at  oo- 
lonUut :    Pr***»i»-«i    Lfl    Myr*   <ie  Vttsrs: 
headquarter*.  11  run  Le  Vcrrter 
Aaaaclatlon  ProfeselnnnslU  daa  Jftunul  lataa 
at  *cri*elna  setentioquse  francels;  PltH 
aeat.   Kdnmnd   Peirler;   baadqaartera  »& 
raa  LourtaKin. 
Association    prof-aatunrielle   at    Muluslle  de 
la  Critique  dramatlqua  at  musical* ;  Presl- 
dant.    Oaortaa  Doyar 
raa  Vivlaaaa. 
Aaaoc1a1l»n    Profaaalonaalt*  da 
tC*>mti*ui.4  om  faj[t  10 


baadqaartara,  44 


l*r-a 


9He 

Fitchburg  Sentinel 

Deserves  the  Careful  Attention 
of  National  Advertisers 

FuMy-onc  thousand  prople  live  in  Filchburc.  Ma".  Eight  thou- 
sand ropits  of  the  Sentinel  arc  »<>ld  in  its  home  city  each  dav.  Con- 
sider the  proportion  of  new  American*  to  the  population  of  Maisa- 
chu«tts.  and  thinlt  what  these  figures  »how  as  to  the  character  of 
thr  newspaper,  the  city,  and  all  its  people.  Remember  that  the  Sen- 
tmcl  ha  .stood  for  8J  years  for  the  best  American  ideals  and  the 
highest  journalistic  standards. 

The  Sentinel's  readers  arc  employed  in  home-owned  industries 
»o  widely  diversified  that  the  city  is  one  of  the  last  to  suffer  from 
depression  and  one  of  the  fust  to  recover.  The  living  standards  of  the 
city  are  high  and  the  piirrhasing  power  commensurate.  Htchourg  s 
influence  as  a  trading  center  extends  widely  along  both  sides  of  the 
Massachusetts-New  Hampshire  boundary. 

Not  many  cities  of  its  class  can  be  covered  so  thoroughly  by  one 
newspaper.    Notice  that  it  has  no  competitor. 

The  towns  immediately  surrounding  Fitchburg  take  about  1400 
copies  daily,  and  in  most  of  them  the  Sentinel  is  the  only  medium 
worth  considering. 

The  Sentinel's  natural  circulation  growth,  unforced  by  any  scheme 
whatever,  is  such  that  the  latest  report  is  always  the  fairest  The 
net  paid  for  the  first  ten  days  of  1921  was  96S6.  Later  figures  for  the 
asking. 

The  Fitchburg  Sentinel 


Fitchburg 
The  Julius  Mathews  Special  Agency 


New  York 


Detroit 


Chicago 


Salient  Facts 

For  Discriminating  Advertisers 

AhM  a  UN  Newspaper 

The  Racine  Times-Call 


Racine,  Wisconsin 


City  Circulation 


The  City  of  Kactne  has  a  population  of  58,593  census  of 

1920. 

The  City  of  Racine  has,  approximately  11,000  homes. 

According  to  its  last  official  circulation  report  the  Time»- 
Call  enters  5,676  of  the  homes  every  week  day.  This  is 
352  more  than  one-half  of  them. 

Country  Circulation 

According  to  the  1920  census  there  are  2,214  farms  in 
Racine  county. 

According  to  its  last  official  circulation  report  the  Times- 
Call  goes  by  mail  into  1,223  of  them  every  week  day.  This 
is  232  more  than  one-half  of  them. 

M.  ml,,r   V   B.  C. 


Growth  In  Advertising 


LochI  and 


Foreign 


Jan.  1,  1920  to 
Dec.  31,  1920.  .  .  . 
Jan.  1,  1919  to 
Dec.  31,  1919  3,153,108 

500,976  69,468 
Increase    \S%  10% 

Advertising  Rates 

The  Times-Call's  transient  rate  is  56c  an  inch 

For  2,800  or  more  lines  49c  an  inch 

These  rates  are  approximately  ONE  CENT  AN  INCH 
LESS  PER  1,000  NET  CIRCULATION  than  those  of  its 
only  local  competitor. 

The  Times  Call's  volume  of  business  and  net  profits  have 
been  satisfactory  during  1920,  so  it  retained  its  rates  estab- 
lished about  a  year  ago.  It  will  continue  this  policy  of 
giving  the  highest  possible  value  for  the  lowest  possible 
price  commensurate  with  costs  of  production  and  reasonable 
profit*. 

The  Field  It  Covers 

Racine  City  and  County  is  one  of  the  most  prosperous 
sections  of  the  nation.  The  city  contains  thousands  of 
highly  paid  mechanics  and  the  county  hundreds  of  very 
prosperous  truck  and  dairy  farmers. 

You  will  reach  a  majority  of  these  by  concentrating  in 

The  Racine  Times-Call 

Entahliiiheil  1R83 

FOREIGN  REPRESENTATIVES 

Payne,  Burns  &  Smith  G.  Logan  Payne 

Filth  A»r.  Mf,,  N.  V.  M»r*jtttlte  Bide.  CIl.ci»o 

United  Press  Leased  Wire  Service.    Member  A.  N,  P.  A., 
Inland  Daily  League.  The  A.  B.  C. 
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>l  ■ !  -  n i     ...-up    LiupM ; 
1  rm  Or-Mry. 
n»tioD    dii    Public  lanea  Coat<r«MUn; 
tUor«Ury  iBtt.n:.     Sully     Brun-t,  h»md- 
qu.\rtera,  t  rue  rle  Vlr-oAaj. 
AMoeUtkiB    df»   torttaJrea   d*  RMaollon 
4a*  J»«ra,a,u>  et  Ravita-a;  PT.eld-M.  Ar- 

m»nd  ||  h  t  lie  r  |  heed  ■  t  up,  r  •  •  r  b  4  «  r  u  * 
VivUnn*. 

AMovlattDB  dea  8tano.-r.phM  d«  la.  Pre  mo 
(short  hand  r*port»ra  and  editors);  R. 
Bad»b*ux*  (*cti©  4a  Parte)  .  haadQiakr- 
tara,  it  raw  Ittaneh*. 

AaaoclallaB  flrn>llcala  daa  Crltlqvae  LH 
i«ralree  at  Blbltarrsphaa.  Preaedant.  Abel 
Htrm»nt;  na*dqu*rtere.  10  c«*  Hoag«- 
nvont. 

AaaocUtlon  Br  fid  lea  le  Pro  reaalonn  alia  daa 
Journal  iat«e  oacnmarelan,  Induatrlala  at 
*<'■'-"'"  Hacratarr,  0  Fall*e;  haed- 
guartere,    llnuraa   da  Comntn-t. 

Aaamclatlon  ByndteaJa  Profaaalonai-tla  daa 
J  euro*)  late*  par  lementalrea.  President. 
O*orvaa  Aubry ;  headiaaar  t  -  ra  falsi  ■ 
Bowboa. 

A  asocial  lea    syndicate    PTofaaalonnallo  daa 
Juursaltstsa   rtpsbllcslna  francel*. 
d-tot,   I'aal  Ntrauaa.  baadquartera,  II 


Groupement  dea  Iat#r*ts  ftcooonilquaa  da  la 

l'r-mm-  f  r»r,i;«  lee ;  headq  war  tare.  1  rue  da 
ia  lioaraa. 

La   Potltlqse  etrangrre —  Aaan-clatlon  Hy/ndl- 

cala  Pr-efeeanunselle  da  Jotkraallataa:  haad- 

quart  era,   t*  riaa  Csatetlsae. 
So<14t*  Oituparatlva  da  Coaaommatlon  da  la 

Prease    (oo-operatlva   stores    Cur  Journal 

Ma);   President.  Julss  Breut;  headqsar- 

Ura.  «;  riaa  Vivien  ue. 
fecit  U  daa  Poctee  Praacala;  Praaldant,  H- 

bastien-Cnsrlea     Lscoate;  headquarters. 

*•  ma  daa  Mantis. 
fl>ndk*at  ilaa  Cnrr#a]Hini1ancaa  at  Axencea  da 

la    Press*;    I'raaldaat.    Osorc  **    Rocfaer , 

headquarters.  XI  r*a  Fsbert. 
9r ad loa t  da  la  Critlq ua  1  'trial* no o ;   Pr«ad - 

dent.   J.    .^abitu   da   CbampvilU  j  h*ad- 

quariera.  TS  riaa  Taltbout. 
Caiaaaa  da  B*co  \rm  at  its  ratraltaa  du  Bya- 

dlcat    da    La    critique    parlslenn*  llnaw- 

ancei;   Praaldant.  O.   Pabloa  da  Champ  - 

villa;  haatdquartera.  Tl  rua  Tut- bout. 
Myndlcat   irer.*ral   da   la   Praaaa  rran.aiae. 

President,    Jean    Barnard .  headquarter* 

11  place  da  la  Bourse. 
Brad  Icat     daa     JuurnallsUs     i  n»wiwrlt,n' 

uiilunl,  Secretary -a;*n»ral,  l.sclen  l>aa>- 
»»•    hasdqwsrters,  Malaoti  dea  Jnurnal- 

lataa.   19  r»a  Losle  la  Grand 
Mjrnatcat  daa  Journaliste*  frsncsl*  (mutual 


11  rua  du  Pre-aux-Clsre*. 
Bye  due  at    daa    Joumaua    d'Oplnlnn  |     h  -ad  - 

quartara.  14  ru«  Cnaiarhal- 
Hyndlrat  National  da  la  Praaaa  at  dea  Oeae 
l>attraa;  PI I,  Marcal  vniedary; 
tara.  <1 


aa  Juufaallstea 
L'Asaocieikia  daa  Jou 
perlei.oa.  U'AaaaclsUoai  at  Syadu-at  da  la 
Praaaa  r*p«blk>a4e>a  d*pa.rtantentaJ».  L' As- 
ia Praaaa  moaarcbique  at 
qua  daa  4*partemeata  and  t.  Aaao- 
ctatlon  da  la  PTeaee  depart mctit ale  pi* 
blaultalre:  Sacrataryceaeral.  Mario  Bar 
mat;  be«dq (tartars,  hi  ri 


Rrladrau     Uournal  du 

t  rua  da  La  Bo«tla, 
la  La  I'm  see  maracslne  (Moroccan 

<Ct»afiesW  en  fayfr  102) 


The 

Morning 
Record 

Meriden, 
Connecticut 

Has   BOTH  Quantity  Circulation 
and— QUALITY  Circulation. 

25%  more  net  paid  circulation 
within  10  miles  of  Meriden  City  hall 

than  any  other  local  paper — 

Compare  Meriden  A.  B.  C.  figures. 

90%  of  The  Record's  circulation 
goes  into  the  homes,  and — 

The  uniformly  high  character  of 
The  Record's  News,  Editorials  and 
Features  assure  it  getting  into 

THE  BEST  HOMES 

ALL  EASTERN  advert, .ing  handled  DIRECT. 
Oilman  Nicoll  &  Ruthman,  western  advertising  rep- 
resentative*, Tribune  Building,  Chicago. 


from  full  pof 0  ad  in 


THE  BUFFALO  EXPRESS,  TUESDAY  MORNING,  JANUARY  «, 


<diree  Hundred  Beavers 
Boosting  for  BixfFalo 


As  we  welcome  our  representatives  from  all  over  the  world 


for  the  Beaver  Quality  Sales  Convention  this  week,  it 
a  fitting  time  to  pay  tribute  to  this  city  of 


Ten  Yein  tgo  the  Sulci  foree  af  The  Bearer  BoarJ 
numbered  three  men,  while  today  three  hundre 
tellitic  Buffalo-made  Beaver  product!  into  nearly  every  civUlied  country 
in  the  world. 

There's  ■  rearon  for  the  wonderful  »cce*«  of  thii  great  Buffalo 
indoMry,  at  evidenced  by  their  own  wordu  in  a  full  page  ml  in  The 


of  their  , 


•ale* 


ntioo: 


"Buffalo't  natural  advantage*,  cheap 
power,  iplendid  transportation  by  rail  and 
neat  to  Niagira  Frontier,  have  bee 
Board*a  ripid  growth." 


From  inception  the  Beaver  Board  Companies  have  been  consistent  advertisers  in  the 


BUFFALO 


Express 


Digitized  by  Google 
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N  ChaJ.tbt  ,.D*p4rh*. 
tIhIIqr  da  |«  Pr**a«  Coh 


JMH'«-T"i;  FVMMMta  AugUMa  Tcit-.t-r.  iiead 

(3uiirt--r»_   ]»  ?u.  flatnt-aaorffta, 

ftyndtrat  d»  la  l*r»*M*  n.lhtalr*  t-t  fW.ff 
Am  **---<xiT*  MuluHa;  rr*-«»drn-.  fcmtV  Mbb- 
Mf'l;   headquarters,   144   ru*  Montmartrr 

SyivlLcaf  (1*  1*  Praaaa  daa  Mlnuiir*-*.  Pr*at- 
tlful,  M  Bourtau  (T*tn|i«) ;  r..:»djuHrUri.. 
44   rua  VlrUnni-. 

Byndltat  tie  la  Prr«M  municipal*-  par  la  I 
ran«;  PrcaldeiiC.  *mll«  WUIt-tus  (Petit 
Journal.,;  h<ra<l<,u*nnra  Haiti  il«  Villa. 

Syndlcal  .If.  I*  )"r»m**  Mu.ualUU  M  Horlil* 
f  r.tn<*i*- :  Pr*aM*nt .  M  I.oula  Kal  1-  r 
hr>..d<iuariers,  10  ru*  dm  Quatrr-Klla. 

ftynttical  il«  lu  Pr*»*«  Farlal-nr.*  (publish 
»ra  uf  I'nrti  rtnltlW);  Pr»BM«fH.  M«Jpb»n 
Mr  toon   U>IM  J*wn*l>;  headquarters, 


B>i\dUat  da  la  Pr****-  Rapubl.calna  da  Part*: 
Praaldenl.    Mtf  ],h»n.    Arti„ul.n,  haaduuat 
t#ra,  HZ  rue  l-aa>n<.T*. 
Hvn-Hc.u  d«  la  Preas*  XKlallaf:  President 
lif-adq«art«r«,  14  (lalorle  vitI 


tlWoacha,  i.) 

plnlaN 

■aiao ,  President.  Mar  tut  Boy  or .  headq  uar* 
t*Tn.  if  r»e  Farad  la,  ataraalll*. 
ianMtaMn  d»  u  Pimm  d*  i  km  (  a.  p.  k.," 

eoynpoaad  of  adllora  and  itubliNiina  of 
papera  ilMf  gjHtim  frontier  «.(  PlWM*). 
Pr.aident  U-on  <3ouleit.-;  headqiiart.ru,  I 
ru*  i;r«Mry.  Pari* 
A«*«-!iim«  d«  la  Pr*aa«  politique  du  Cher. 
pNNint  E.  Martial  (Journal  du  Ohrri; 
headquarters.  Hotel  daa  Syndlcata. 
BMNUt 

Aaaoclattnn  d*  Pre».»e  ri*rtttiiii-*in*  <tu 
M»ari* men!  du  <l*rs;  president,  rrancola 
Trior*  (editor  lUi-uhll-ju*-  daa  Travalll-are 
Atichr:  headquartara,  11  riM  da  Lorralv,*- 
Aach. 

Aaaoelattun  da  ta  Prvaaa  Mt^iluinolae  de- 
parivmenlal*  df  La  l-olra;  Pr«-aldo»t,  M 
Mtrh».  H'lr.nrUI  d*  la  l.mr-  .  h.'*du.uar 
term.  1  ■  rue  Dlanqul,  Kaint-Mlennw.  t-alr*. 

Cataae  d«  aetovra  dea  Juarnallafe  sr.- ,,ham.i» 
ec  ForAiirna  (mutual  aid).  President.  M 
llkhet,  heudquarora.  2  ruv  BUnqu<. 
ftatlil-tlUnnr. 


bam  (I.'Avankr  d'Arraa)  |  baad^yartera.  11 
l»lara  du  Th*fclr#.  Arrua. 

daa  Journal  latea 
l'n..*.t*»1  Louia 
(1*   I>fpH-h*   da   Ilrpau;  l.*ad 


Prraaa;  Bwretajy-a-etieral.  Victor  Taunay. 
»J  rua  du  Ba*.  Pftfia  Amcrlran  r-pr*- 
aaatatlv*  on  »*ec«tlv<a  cummlltea.  T.  9- 
K«?nan.  Jr..  PIMaburith  Pa 

FRENCH  ASSOCIATIONS — ^PROVINCIAL 

Aaacrtatlon  Amlr*U  Am  la  fVMM  LliiMUBlne; 
Prraldent.   M.   A.   Moulllaua,    L«  Coiarrler 
du  Ontre,  Umof't.  II.  V 
Aaaorlatlon     a.  .    ....     da    la    PT«BM  Q«nt| 

a;  Sai:ratary-lr«aaur*T,  M 
i.adquarlara,  4t  ruo  da  In 
Baatllte,  Nantf* 
AaaocUtiMB  Frat*-rn«lla  daa  Jowrnallat-a  H*- 
puhii<-aitva  a-  tVOrna;  Pr«ald»nt.  Victor 
Ntcolaa  (Nouvatllaia  da  1'Orne).  Laltrl-, 
Orn* 

A  we  lit  t  lob   d»-»  Journal  1st  ra   da   'a  Prfaae 
qunlldliieiAr   Lywiuialao;   6«<r<larL«-a  Kr»»- 


B6lk  d*a  Joumallatao 
,  President,  •mlla 
r*rr*  1 1,'fo  hn  dtl  N»rd  l ;  h«ad<i uartera, 
1*  plare  Itteheb*.  I. ill-. 
Aaaoolatlon  ProfeaalonnrU'  at  M«tu>ll*  de 
la  Prraae  quotldlarinc  de  Tool*-"**-.  Proal 
dant.  Uoula  Braud  (La  Dapecb*):  head 
•luart.ra,  BouUvard  da  StrBatwura-.  Too- 
|MM 

Aaaotlatlon  ProCaaalonfialU  d«  la  Pr*aae 
Savolalenne  MaaMatit.  af.  Builet;  an- 
nual  inactlBC  In  «ept*mh*r.  AU-I>«  Buina 

Aaaoelatlun  Syndicate  dea  Jnurnallatea  Pro 
fe*atonB>ala  da  Normaadle:  Praaldant.  J. 
i ...  r  i ,  '..*  ( Journal  da  Rouan> :  hea<!ujuar- 
tera.  TN  ru*  du  I.yret.  l«r  Havre 


1': 


Nlmea:  Prealdent. 
PMMIPtln  du  Hard) 
Auyualc.  Nlmea. 


It. 


PuJ«lai 
idquartara.  10  ru* 


ST.  CLAIR  COUlNTi,  ILUNOIS 

The  second  largest  count}'  in  the  third 
largest  state  is  covered  best  by  the 

Belleville  Daily  Advocate 


It  has  the  largest  circulation  in  the  city  of 
Belleville  (county  scat)  and  is  the  only  news- 
paper in  the  county  that  is  a  member  of  the 

Audit  Bureau  of  Circulations 

It  is  the  only  newspaper  in  the  state  of 
Illinois,  south  of  Springfield  with  a  full  leased 
wire  news  service. 

WE  HAVE  A  SERVICE  DEPARTMENT  THAT 
CFYES  REAL  SERVICE  TO  ADVERTISERS 

Foreign  Representatives 

CARPENTER  &  CO. 


PaopU'i  Cu  Building-, 
Chiraco 


Fifth    Armur  Building. 
N«r  York 


1018  New  York  Life  Building, 


For  Results  in  Paterson — It's  the  Press-Guardian 


Advertising  Gains 

Made  by  the  Paterson  newspapers  in  1920  over 

1919 


Gatna 
to  Linaa 


1st. 

Press  -  Guardian 

-  507,027 

2nd. 

Morning  Call 

420,159 

3rd. 

Sunday  Chronicle 

313,786 

4th. 

Evening  New* 

145,335 

Automobile  Advertising 

A  Barometer  of  the  Purchasing  Power  of  the  Reader*  of 


ADVERTISERS  agree  that  the  Paterson 
Press  (iuardian  is  the  newspaper  that  serves 
with  100'  ,  efficiency  the  combined  interests  ot 
readers  and  advertisers.  PROOF?  A  recent 
investigation  of  the  Paterson  newspaper  situa- 
tion conducted  by  Xewspaperdom  without  the 
knowledge  or  suggestion  of  the  Press-( iuardian 
management,  or  in  fact  any  other  Paterson 
•publisher,  by  means  of  12  questions  submitted 
confidentially  to  local  advertisers,  shows  the  fol- 
lowing results: 

Thr  pnblUher  »f  1h»  PrrM-Cnanliw  Kit  an  Affidavit  from  (he  Editor  of 
Xrw,papeT<ltTfln  Mlh'tintiatin,*  rhit  lUtraient 


The  Press-Guardian  and  its  Sunday  edition.  The 
Chronicle,  carried  a  total  of  761,995  lines  of  auto- 
mobile and  accessories  advertising  or  351 ,584  lines 
more  than  the  News  and  Call  combined. 


GuaH  an  Call  Xewi 

Which    paper   ha«    the    (realm    fam.lr    innanncef   J  J 

Which  Fiper  (irea  the  be«t  nrri  aervve?    6  .1  1 

Which  paper  elm  beat  leature«»   3  3  2 

Which  pajier  do  >ou  think  «uulj  lie  he.t  r.ir  .ml  .il  tu«n 

ailvertiaefa?   fi  3  I 

Which  pa|*r  it  heat  m*dr       and  pnntntP   |  4 

Which  paper  ha.  arrved  yrn  lieat  f,^  liuainea.  purpoaea*..  n  3 

Wliirh  paper  ia  rnr.,ii.rrril  nt.wt  pniarrr  •  ,t ve  •    ti  1  ,t 

Which  paper  it   moat   aiiau.ua   to  help   ailv.-mwri  ret 

reeultaf      I  I  J 

Which  paper  if  moat  careful  about  the  idTCrtWag  " 

priota?    4  4 

Which  tar«r  pava  moat  altrntiiei  to  n^tlmtt  up  adtrrlia*. 

uleltuf    6  1  | 

Whi.'.i  p.i'.fr  is  iMal  for  HUtoni^nle  adi-eTti»er. '   5  t 

Which  paper  arovlil  ycaa  a.r  if  us.ly  one  m  to  lie  ieieeted?  4  4 

TOTAL  VOTES  oO  .,1  10 


Wm.  B.  Bryant,  Publisher 
John  L.  Matthews,  Editor 


r  „  .Payne,  Burn*  &  Smith,  New  York  and  Boston 

Fore.gn  Representatives    g  Logan  payne  Cq    chicj(RO  Dc|roi,  and  s,  Loah 


The  Significance 
of  the  Slug 


III:  initial  saving  in  com* 
position  alone  would  be 
sufficient  reason  for  pre- 
ferring ihe  Linotype,  l>ui  Itu 
18  unl\  the  beginning  of  Lino 
type  economy;  every  operation  from  compo- 
sition to  stereotyping  aff  ords  an  added  reason 
for  favoring  the  slug. 

With  the  slug  as  the  unit,  the  make-up  man 
works  swiftly  and  surely.  The  slug-line  can- 
not "pi."  He  can  lift  as  many  lines  as  his 
hands  will  hold,  unham- 
pered b\  fear  of  accident. 
Corrections  or  changes, 
whether  in  the  galley  or 
in  made-up  page,  are  the 
work  of  a  minute;  the  re- 


4. 


moved  line  is  thrown  aside  and  a  corrected 
one  dropped  in  its  place  in  less  time  than 
it  would  require  to  change  a  single  character. 

With  the  Linotype  Slug  System,  distribu- 
tion is  eliminated  and  non-productive  time 
reduced  to  a  minimum.  When  a  form  com- 
posed of  Linotype  material  has  served  its  pur- 
pose it  makes  no  further  demands 
upon  the  compositor.  The  tvpe  is 
simply  swept  into  lliehell-boxand 
the  workman's  time  is  left  free  u  ~  ft  i 
for  constructive  effort. 


With  the  slug  a*  the  unit,  changes 
and  correction*  are  the  work  of  a 
moment. 


The  slug  eliminates  distribution. 
Furniture  ami  ruts  are  removed,  ami 
the  type  swept  into  the  hell-l>o\ 
available  to  recast  into  new  type. 


Mergexthaijsr  Linotype  Company 

29  Kyerson  Street,  Brooklyn,  TV.  V. 

Digitized  by  Google 


You  can  buy  a  Model  8  or  a  Model  14  Linotype  equipped  with  only 
one  main  magazine,  or  a  Model  9  Linotype  with  only  two  magazines, 
if  that  is  enough  for  present  requirements,  and  as  your  business  grow  s 
your  own  operator  can  add  the  others  right  in  your  composing-room. 
With  complete  equipment,  a  Model  8  places  at  the  operator's  com- 
mand six  different  faces;  a  Model  14  provides  seven  different  faces,  in 
sizes  from  5-  to  36-point;  a  Model  9  gives  the  operator  instant  control 
over  eight  different  faces,  and  permits  of  the  mixing  at  will 
of  matrices  from  four  magazines. 

••       m  m  ^  •■ 

Mergenthaler  Linotype  Company 

29  Ryerson  St..  Brooklyn.  V.  Y. 

Digitized  by  Google 
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d»   fUtraitra  dee   Dtlbri  el  d' 
au*  OrphaUna  da  I*  Pr«-ae« 

'pariemeaUl*  da  Franca;  bead- 
11  oiniiKa  d'Antrn.  Parla. 

Pra* 


t-nvir-.r.w      S*-  r-lnrv.     M  Chan 


.la  U 


Caff     ri*  Oraitl 
V,  place  de  IHopiial    i  >  . 

da   la   Preaae   raaraetllalat ;  Pre-al- 
Pl  tin     Ruux     (Petit  ProTenfftli; 
beadq. atari mru.   tt  rtM  Haxo,  Mare*ltl«. 
Srndlcat    da    la    Preaae    IUp«bll-taine  da 
Tun  Me ;   PreetdenL   Paul   Lambert   i  pub- 
llaher  La  Republloaln.  Tunla.  Africa). 
Byndlcal    da    la    Preaae    da    JUtfta -I  -  Marna ; 
Preeldent.   M     OeraultCarlon.  bradgtmr- 
tera.   Hfltel  d«  Villa.  Melun 
Syndic  at  da  la  Preaae  TuulonnaJee:  Preel- 
dent.     Cdouerd     PorcbUr .     headquarter  a 
BrMwtli  An  Xlunirb,  Toulon. 
■  n  i    .•    prof>aa1onnel    d*a    MMMn  do 
J»  urn  mux    !Iebdomadelr*a    <  weekly  pub* 

; 


Syndlcac  dea  Journalletaa  da 
Prealdenf.   Laelni    I'arla  it.' 
aim):  headquarter*   HI  Ma  boulevard 


quart  rra,    lk    rue  daa 


aui-Arta,  Mi>r> 


fl.a 

Tra- 


Ityndlcat  dea  Journaux  Republlralna  d« 
tranche  d#  Normandir.  lT*atd«nt.  <!•••>  rsee 
Plant) U-    1  Tribune    Am    It.  rnar) 

Syndirat  da  la  Preaaa  Alpine;  Frealdaat,  A 
ltepelln.  headquarter*,  i  rue  d«>  la  Tampla, 
Gap. 

Byndleat   da   la   Praaaa    da    flatfurt    at  d«a 


elnnnrie:    i-w  tf  t  a  ry.    II  V.Paraac 

I         Ii   i ;   beadquartera  Bo  area  du 
vail,  llontpallier. 

lr  It  ln*i    l'rnf*Mlonn*)le    il»>«  Jnuraalle.ea  A* 

4'ambreale:  PreeSdenl.  H  Drun»el:  b*ad- 
quartrre,  Houree  am  Grain*  Cam  brat 

Aeecctatlon  Profvaatoanalla  dea  Journal  late  a 
du    N.tr.t.  Prs-aldent, 
headquarter*, 
ta  Oar-.  Lille. 


CANADIAN  ASSOCIATIONS  AND  CLUBS 


■lBta«.t  Sept  .  lilt) 
Chnmlwra, 
Pr.Md.nl, 

Pr.«id..i.  p  j.  uur,i. 

X  c. 


grrr-in  ur« 

hip.   it.     For    l  .1,. 
Ilakara.     Praaldaal.   P.    D    Rua*.  J 
OMm:     Vtca-Pr.ald.nl.     P.  O. 

Traaaor.r. 

HMD 


Ury  and  Mtnaccr,  William  Wnllne.. 
lluifcr  Adv.rtlnlttc  Proui*tk>n 
Department:  J-  P.  Fercnaon- 
(nnadlnn  llxllr  NraaiHtprra  tawrlntUia — 
(Kat.MlatHKl  ISIS).  OIB«».  nt  Uanntn*- 
fTi.niti.re.  Toronto  Membership. 
For  publishers  of  weakly  nenapnpere. 
Prcaidcnt,  w.  HaiMtt  Dsvle*.  Mercury, 
Renfrew,  Ont. ;  VlewPrMld.nta.  V,  C. 
Frunrh,  Tlm.a.  Wetmeklurln,  villa.;  A.  R. 
Itr.nnan.  Journal,  Surnm.reiil.,  P.  B.  1  ; 
Mnnjtfr.  C.  Roy  Snylea,  Toronto.  Alberta 
.llvl.ton—  PrMtdenl,    J.    H     Wood  a.  C«l- 


THE  WARTINSBURG  JOURNAL 

MARTINSB11RG,  WEST  VA. 

Is  now  the  only  daily  news- 
paper in  the  eastern  part  of 
West  Virginia. 

Member  of  A.  B.  C 

Pretent  guarantee  4,800  daily 

Flat  rate  .03  a  line 


(Xotc:  The  only  other  daily  paper  in  this  section,  discon- 
tinued publication  Jan.  4  and  the  Journal  took  over  its  cir- 
culation. Exact  figures  not  available,  hence  the  guarantee.) 

Cover  this  large  section  of  this  prosperous  state  of  West 
Virginia  with  one  appropriation. 

MAX  yon  SCHLEGELL     FRANCIS  R.  LOWELL 


REPRESENTED  BY 

THE  MacQUOID  SPECIAL  AGENCY 


Mr.  Robt.  MacQuoid 

»  New  Yorlt 


Mr.  A.  R.  Keator 

in 


THE  EVENING  EXPRESS 

LEADS  ALL  COMPETITORS 

IN  LOS  ANGELES,  CALIFORNIA 

Gain*  4,955,114*  Linen  in  local  displav  advertis- 
ing—1920  over  1919. 

<»uiii»  more  than  both  it*  two  evening  coin- 

pctitor.  COMBINED! 


Gaina  more  than  boll)  it*  two 
competitor*  COMBINED  in 
big  Sunday  editions! 


in  1920  publi.hcd 

12,775,528  lines 

of  local  display  advertising 

24',   MORE  than  it*  neare*t  evening  competitor 
anil  more  than  the  combined  volume  rnrried  by 
BOTH  morning  competitor*  6  day*  again*!  6. 
In  addition  omitted  thoti«and»  of  line*  beeau»e  of 


EVENING  EXPRESS 

SUPREME  IN  FIELD 

I^»eal  merchants  are  on  the  ground — they  know  the 
comparative  value  of  all  Log  Angeles  papers  -what 
they  thiuk  of  a  newspaper  is  expressed  by  the  distri- 
bution of  their  copy — a  testimonial  to  pulling  power 
which  beats  all 


Reader  confidence  and 
larity  as  a  home  and  family  newspaper,  concentra- 
tion of  distribution  and  reader*  of  purchasing 
ability  are  some  of  the  factor*  that  make  the 
Evening  Express  the  leader  in  Los 


THE  LOS  ANGELES  EVENING  EXPRESS 

I  daily  in  Los  Angeles 
FOUNDED  1871 


£jrc/iuiYe  ajumoun  sen-ire 

•All  liirurc-  in  thfa 
the  \m*  Angeles  Time*  Statistical 


furnished  by 


O'MARA  &  ORMSBEE,  Inc. 

NATIONAL  \D\I  RTIS1NG  REPRKSKNT  \TI\  I.S 

320  Fifth  Ave.  '  People.  <...-  Bblg. 

Chirac,. 


New  York 


Digitized  by  Google 
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CANADIAN  CLUBS  AND 
ASSOCIATIONS 

<C'«fi»n*rf  from  t*gt  1©5) 


ffcry  H«r*ld:  N]s,c*ra  »nd  IVnlMglft 
divlalon — Pre.l<)«M.  W.  A.  Fxj.  w«iiud 
Chronic.*;  Giit*riu.if.iiii»p.rt  Conntlfti  AM 
•Ion  —  President.  C.  M  Mundj.  Obdhw* 
K*Cormtr ;  OtUw»  Vn  i  ley  ul  BiMtn 
Ontario  itivivinn — Frc.ld.at.  D.  A.  Jot).*, 
P»mbn>k*  OMtrrtr. 
CftaauJnu  National  X«wap*p*r*  and  l> 
Hwi1«a>U  AMMlftllo*—  E*t*bll»h*d  J*m- 
*T  H,  0Ac«*  U  LomtMr  l  at- 

Toronto.  Manifiarahtp.  90.  Por  pobllnlini 
of  trada,  ralUioua,  fum  tnd  t.-cbnieal 
papers  »n>!  m  urn  line*.  Preild-m.  Act  a  a 
tivm>ara,  tUllwajr  A  Matin*  World,  To- 
ronto Vlea-Prtatilant.  John  w*ia,  Partn- 
er** Advnrat*.   L-i'..  i.-.. 

*4ity  Club— US  Jon«*  airf^t.  Toronto. 
PounJad  iM«.  al«tnk*r»Mp,  f*.  Adtar* 
llalnc  an  if  n^wpaper  men.  Pr«-td«nt, 
H.  W.  W*.1!.n,l  Orlp  Limited,  Rlclunaad 
Mneb  W. :  Srcratarr.  FUiJay  W««v*r, 
Maclean  PnbHahlnv  C.v.,  Llmltait,  Vnivar* 
My  av«n«* .  Traaaurar,  Rrneat  Pond, 
llnclaan  Publishing  Co..  t.(d. 

<  aaadbui  Aaanciatlv«  of  AdvertUin*  Ag»- 
riaa — i-r-ni.i-n:  y  p.  Patterson.  Hof  tis> 
fnltfTaon.  Ltd.,  1*  Adelaide.  Caal;  Imma- 
dlat*  Pa*t  President.  W.  B.  Bomirwt,  A. 
lie  Kim,  Ltd..  Montr-en);  Ptrat  V|««-Pra*1- 
d*nt.  E.  Daabmraia,  I3**b*rau  AdTartlaUK 
Ag*ncy,  Mnntmnl:  Se-wmd  Vic* -Preal dent. 
J.  II.  MoConnetL  McConnell  A  Ferg uaaon, 
Ltd..  London  |  Secretary  -Tre»a«r#r,  A.  J. 
E>enn*.  Smith.  Oenn*  A  Muor*.  Ltd..  I.ume 
dan  Building',  Toronto. 

AaaoeftailaA  ..f  Canadian  AdwHam,  I  rw  - - 
Pounded  1!»U  Membaranlp.  I>  Preal- 
<i-nt.  II,  II-  Uramble.  Canadian  Chewlna 
Own  Co..  Toronto;  Vtoe-Prealdeat*.  Clif- 
ford Elvltu,  Intperial  Life  Insurance  Co., 
Toronto;  L.  R.  Orea**,  Tuekelts  Llmiiad, 
Hamilton.  H  9.  Van  Scuroe,  Can&d*  Ca- 
m«nt  Co  .  Ud..  Moptreal.  It.  Cala,  l*»n- 
inin'i  Limited.  Pari*:  Treasurer.  P  T, 
Stanford,  Canada  Life  Assurance  Co.,  To- 
ronto; i  :  m  •  .  Plorenea  E  Clotworthf, 
Roam  IH  Kent  Bullillnf.  Joof •  street, 
Toronto. 

Tnmnlo  A'l'"1l»liif  Club-t'iun  U  1  1*11. 
Membership.  11$  Honorary  Prealdanl. 
William  O.  Rook,  The  Canadian  Oonrard 
Oaraut  Co.,  Ltd..  Toronto*  President,  W. 
Q,  itioward.  Tb*  Goodyear  TLre  A  Rubber 
On.,  Limited;  Vkw-Prejrfdenl,  W.  T. 
ory.  The  Cowan  Co .  Limited;  aWretary- 
Treaswrer,  F.  A.  Trestrall.  Muatral  Mar  ■ 
diaadlaa  Salaa  Co..  79  Wellington  street. 
W, 

Toronto  Vrrm  CI  ah—  Founded  1»0«.  Mem- 
bership, ».  President.  W.  F.  Prenderfast. 
Motor  Macailne.  H.  Umrrnl-r,  Limited : 
Vlna>Pra*ldant.  William  Robinson.  Business 
Melboda  Matfaalne;  Secretary-Treasurer, 
J,  Lewis  MUlUran.  The  Qlobe 

Toronto  Wanaen's  Praa*  Club— Ponnde-t. 
I  I  I  Membership,  To.  President.  Ml«s> 
Lucy  Doyle,  CTenlna:  Teles  rain,  vice- 
|>reeldent,  Mra  Mabel  RlnvUna.  114  Close 
imut,  Tr*a*urer.  Mra  Clifton  Pease. 
Editor  I-  O.  D.  E.  Eehoes;  9*eretary. 
Miss  Asn**  ;fw.-  ..-  i'  Presbvterlsn  Fob 
llcationa  111  Oiureb  street. 


The  Atlanta  Journal 


ATLANTA,  GA. 


Daily 
5c 


Sunday 
10c 


Associated  Press 
UNITED  PRESS 

Leased  Wire  Cable  and 
Financial  News 

An  outstanding 
newspaper 

Advertising  in  The 
Journal  Sells  the  Goods 


Wo  so  en's   Praa*   Oat— Preaidtut. 

Mis*  Doyle,  Turttata  Telegram. 

Bee  also  V.  «.  llsta  for  American  Newa* 
pnpee  Pobllsbera*  Aaaoclallon;  International 
Circulation  Manacara*  Aaaodaikia,  and  tb* 
Associated  Adeertlslnt  Clabe  ot  the  World, 
all  of  which  have  a  conali! arable  Canadian 
inenabarasilp. 


Asao elation  Brndleale  da  la  Pr*sa  Ktre.ii- 
cen  A  Parla;  flecretarr-ceearaL  A.  Mar. 
lei,  boulevard  dea  BaUmeMee. 

Byndleae  da  la  frens*  Ktra oarer*  A  Parts; 
Becretary-seneral,  Bylvaln  Kratnlk,  ti.  r-u* 
Pierre  Cbarron. 


EMPIRE  PRESS  UNION  OF  GREAT 
BRITAIN 


NATIONAL  PRESS  CLUB  OF  U.  S. 


London,  Envlanel. 

&  Fleet  Street,  P  C  4, 
rurpoaes:  Closer  welding*  of  the  naitoni  n( 
the  British  F.mpire  and  tha  aclvsncecnent  ol 
education  through  jaurnaliarn.  Organired  In 
1vQ9,  Officers:  Viscount  Burnhsm.  London 
PaUy  Telrgrafih.  nreei'lent;  Viscount  Nierth- 
chile,  Lonilon  Ti«n,  daily  Mail,  etc.,  treas- 
urer; Robert  Donald,  maaajcUif  director  United 
NewtpajifTtv  chairman;  F.  Ctoehie  Roles,  Ttrnet 
»f  Oylon,  secretary;  W  It  Marston.  nu- 
agar.  Journalists  and  nea*|>sper  prop  rid  or  i  ui 
all  pans  of  the  llrimh  Kmptre  are  eligible  <o>r 
membership.  Pirst  Imperial  Pfeas  Conlerrnra 
was  beJd  in  England  in  19(19;  teeond  laaprriaJ 
Press  Con  Terence  was  held  in  Canada  in  1920. 


Waahiaa-saa,  O.  C. 

Officers ;  Aetry  C.  Mark*.  Jr.  (Editor, 
Washington  Times  K  president;  Leonard 
Or  roe  rod  (Evening  Star,  Washington),  vice* 
president]  Earl  Hamilton  Smith  (Washington 
Post),  secretary;  Robert  B.  Armslronf  (Lea 
Angeles  Tkmes),  treasurer;  J.  Homer  Dodge 
(FrdcraJ  Trade  Information  Service),  nnanetal 


secretary.  Board  of  Governor*,  in  eddttion  to 
officers:  William  A.  DuPuy,  Carter  Field, 
Frederic  J.  Haskin,  Jay  G.  Harden.  Mark  L. 
Goodwin,  Gun  J.  Kargex  and  Theodore  Tiller, 
Membership;  Active  (those  engaced  ta 
active  newspaper  work)]  non-Active  t those  who 
have  bad  at  least  two  yean*  active  newspaper 
work);  Aasacsate  (sacn  of  proeainenee  and 
tboae  wboae  daily  work  brings  tbem  into  can- 
tact  with  the  newspaper  Barn)  and  nan  Resident 
(former  members  and  active  and  non-active 
newspaper  men  resident  elsewhere  in  the  eoun< 
try).  Dues  for  all  classes  are  *40  per  year 
and  initiation  lees  sre:  Active,  »2S;  no  a- Active, 
$35;  Aasoeiste,  1 60.  and  non-slcaldcnt.  »S. 
Mrmhrrahip  i>tty  *l"|'' "  ""-  endorsed  by  two 
ovriohrrs  and  approved  by  the  gowe.-niog 
ho*rd-  Only  active  members  have  a  voice  ta 
maneavBam!  «d  the  club. 


FOREIGN  PRESS  ASSOCIATIONS 
IN  PARIS 

la    Presse  Anclo-Amarl- 


tieadquartsra  '■" 


Association 

calne     do  Part*; 
Ft  angola  I, 

Aaaoclallon  de  ta  Pre  ass  Rasae;  PreeMent. 

E  Omitrleff. 


DtnrpsttiUe  Stmocrat 


What  Would  You  Like  to  Know  About  the 
Territory  Covered  by  the 

MARYSV1LLE  (Evening)  DEMOCRAT 

? 

Enquiries  QUICKLY  Answered 


,EesB;  CALIFORNIA 


FLAT  RATE 
25<  PER  INCH 


What  Iowa  People  Think 
of  Des  Moines  Newspapers 

The  following  figures  show  the  actual  number  of  paid  subscribers  of  all  Des  Moines 
daily  papers,  by  monthly  averages.   All  figures  arc  from  the  publishers'  own  statements. 

The  best  evidence  of  the  public's  confidence  in  a  newspaper  is  shown  by  the  number  of 
people  who  read  it  from  monlh  to  month  and  year  to  year.  A  glance  at  these  figures  will 
show  yem  which  Des  Moines  newspapers  Iowa  people  like  best. 

Register  Evening  Second 

(morning.  Tribune  evening 

except  Sunday)  newspaper 

January      1919   61.594  44,130  59,924 

January     1920   62.008  51,070  59.950 

February     "    61,389  51.385  60.657 

March         "    62,322  52,455  60,700 

April          "    62,256  52,967  58,917 

May            "    62.044  48,128  56,812 

June           "    61,645  46,110  54.280 

luly           "    60.556  45,988  52.046 

August        "    61,005  47.513  51,691 

September  "    61,627  47,417  49.425 

October      "    61,857  46.908  *  

November    "    62.288  48,329  *  


GAIN  OR  LOSS 

Shown  during  period 


694 


4,199 


12,185 


*  Second  evening  paper  stopped  publishing  customary  monthly  circulation  figures 
in  October, 

A  Few  Facta  Brought  Out  By 'These  Figures 


1.  The  Daily  Register  is  clearly  the  leading 
newspaper  in  the  field  in  number  o{  subscribers. 
It  ha*  over  12,000  MORE  paid  subscribers  than 
*ny  other  Des  Moines  or  Iowa  daily  newspaper. 

2.  The  Evening  Tribune  ha9  50%  more  city 
circulation  and  its  present  tout  circulation 
equals  or  exceeds  that  of  the  second  evening 
newspaper. 

i.  During  1920  due  to  higher  costs,  all  Des 
Moines  newspapers  were  forced  to  advance  sub- 
scription rates.    Regardless  of  these  advances 


the  circulation  of  The  Daily  Register  barely 
fluctuated.  The  Evening  Tribune  showed  a 
slight  temporary  loss  but  November  1920  figures 
show  a  large  gain  over  January  1919.  The 
other  two  Des  Moines  evening  papers  showed 
steady  losses,  with  October  1920.  figures  far 
below  those  at  the  beginning  of  the  period 

4.  The  trend  of  circulation  plainly  shows  that 
Iowa  people  want  QUALITY  newspapers. 
When  they  get  quality  they  are  willing  to  pay 
a  (air  subscription  price. 


Ttu  DrM  SIoiwcm  Httiittr  amt  Tub***         Ik*  XuuJav  RrriHtr 
a*t    rtfrtMMtc4    by    I     A.    h.t*r*.     \tnf    Voti,  John 
Chuot*.  mmii   It'.   K.   Bmnrnttr  Ccmfom\   on  the  font*. 
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CNITED  (IT.ITKS 

w, .„:,),  ;ul«.  Lmu  J  —former  mil.  pjb- 
llarter  aa.l  editor  Albany  IX   T  >  Knlck- 
•rneckar-Fraaa     Mar  If. 
Atklaana.  Wllmer — foun  Jer  uj  editor  emar- 
Itue  Perm  Journal.  Faitadeiphla.  Mar  to. 

Dar»rrl     W— elce-preelaenl  an.l 

taneral    meaacer    Crltchn.l.l    A    Co..  CJll- 
e«o      J»»  >1. 

"WW  Carrol  «.-lom»r  roannalnt  ejl- 


Darla,     llearr  B — nnuif  r*rovlderu« 

(R.   I)  Joamal  alace   nil.    rob  I 
Dee>r7,  Robert  R  ra^HMMKM  N«w  Tork 

World  compoaaaar.  room     Apll  11. 
Dexfala,  Alexander— former  I nnulm  odllor 

Cliriatlaa  Dolanca  Monitor:  In  Plllaburari 

!>•<-.  t. 

o-d.-ortr.,  Mtr-litel  J    -treaaarer  Now  Tork 

Jovrnal  of  Commerce.    Fell,  a. 
Ilrnke.  Edward  K. — otmr  Kllaabeth  (N  i  l 

Journal      July  21. 
Eckaurav.  R..jr.  p—  well  kaown 

aowapapar  nn.| 
EuoVrta.  Il-nry  W.- 

rrelc.   t'reaae.  April. 

IN.  Tl 

M  Jl 


er    OU    City  (Pn_l 
laerrlck  and  am  Journal.    April  a. 
larba.   Ooorxa   P. — editorial   wrllar  Clum- 
boa  (O.) 


A«a.  « 


IMMBI    Bpla-opal   rhorch   m    New  York 
ami  former  aeerepaper  man.    Doc.  !». 
Uarnbaua.   Edward  J.-maay  year,  editor- 
in-chief     Manchaaner     (N.     R.)  Union. 
April  14. 

("allaarar.  Jamea— aaarxlat*    editor  Miron 

(Oa  I  Telegraph.  April, 
f  haankora.  Jalluo — famoaa  Now  Tork  mat- 

petpar  man.     Ft-b  IS. 
clamant,     Edward     Henrr — former  editor 

BaaUB  TraaacrlpL    Pan.  I. 
I  IIITord.  ffStmor  1- — tunn^aa  manager  New 

Tork  American.     Or  I.  If. 
Cohan.  Mas— ;manaaina      r.'.ltor  Detroit 

Abend  Foot. 
Cola.  CoL   Aflkloy   W — om   time  OKOoatlro 

Now  Tork  Herald,  at  Weet  Fllteton.  Pa. 

Dear.  tl. 

fojcacna,  Hanrr  W. — general  tale*  rrmnir^r 
Intertrpo  Company,  Brooklyn,  N-  T, 
Jan.  II. 

Crlteber,  Edward  Pare.->n — opaclal  newe- 
papor  reproaentatlre:  In  Chicago.  Peb.  II. 

Cnrtle,  Arthur  E. — 10  ream  a  newopaper 
man   In  New  Tork.     Oct.  I. 

Hamna,  Robin—  publlericr  Satem  IMaee  ) 
Dallr   Newa     July  IT. 


la!  editor  Chicago  Rar- 
aid  A  Examiner  and   noted   wrllar  onder 
name  of  -Iloeralanar."    del.  i. 
Flemlng.  ltofua — fnrmer    managing  a/Jltor 
Cincinnati     Tlmaeatar;     In  Kdlaburih. 
Scotland  April 
Galnea,  Col.  William  P. — former  editor  and 
owner  Anatln   ITex.)  Stateaman.  la  New 
Turk.    March  It. 
Garth*.  Louta — Waahlnglon  oorreepondent 

llaltlmore   American      dept.  t. 
Vrtwd.  Charlea  H  — part  owner  Kaaaae  Cltr 

JoarnaL    July  SC. 
'■utalliia,    W.    H. — former    owner  Trenton 

(N.  J.I  True  American.     Fab.  It. 
Rajl.  Henry — furnier  btinlaoea  manager  New 

York  Tribune.    Fob.  f. 
Haaavrnak,  Col.    Charlea   K, — editor-manager 

Richmond  Tlmeo-Dlepatrh.     Aug.  It 
Haya.  Joaeph — manager  typographic  and  ad- 
vertlatnc  departtneata  Laneton  Monotrp* 
Machine  Company.  Philadelphia.    May  It. 
tteanpel,  Henry  A. — Inventor  printer*'  quoin. 

at  lmrTalo.  N.   V  April. 
Hlntln.  Mowar.! — noted  old  time  joarnallat; 

la  New  Tork.    March  tl. 
Howell*.   William    Dean— novel  let.  easaylat 

and  cHltc;  In  New  York     May  11. 
HyneoB,  Onrr»tt  P. — advcrtlelng  manager  B 
D.  Warren  Company    Itnelon.     Sept.  16. 
fCiTftfinarJ        f'l*'  l"*1 


Rochester   is  the  Market  Place  of 
Western  New  York — 

Population  of  City  and  Trading  Territory,  750,000 


THE 

ROCHESTER 
HERALD 


Lr..l.  all 


Bayer    cirrnlalion     and  Reader 
worihr  of  lh»  allrniloti  of  entry  i 

•d  lit  adjacent 


Now  York'. 


FIRST 

-in  Wisconsin 

The  Journal  Leads  for  1920 


Total  Volume 

LINES 

The  Journal  16,242,943 

Sentinel    8.713,065 

Wisconsin-News    5,981,526 

The  Journal's  total  volume  was 
1,548,352  lines  greater  than  that  of  the 
other  two  papers  combined.  Journal 
total  pain  was  more  than  three  times 
the  gain  of  the  other  two  papers  com- 
bined. 

National  Advertising 

LINES 

The  Journal   3,040,116 

Sentinel   1,974,616 

Wisconsin-Xcws   1,323,938 

The  Journal  printed  3,040.116  lines  of 
national  advertising — nearly  as  much  as 
the  other  two  papers  combined.  The 
Journal  printed  1,065,500  lines  more 
than  The  Sentinel,  and  1.716,978  lines 
more  than  The  Wisconsin-News. 

Local  Display  Advertising 

The  Journal   S^Se? 

Sentinel   5273,583 

Wisconsin-News   3.851,108 

The  Journal  printed  388,676  lines 
more  than  the  other  two  papers  com- 
bined. The  Journal's  gain  was  1,369.- 
046  lines  more  than  that  of  the  other 
two  papers. 

Classified  Advertising 

LINES 

The  Journal    3,689,460 

Sentinel    1,464.866 

Wisconsin-News    807,480 

The  Jc  itirnal  printed  1,417,114  lines, 
more  than  the  other  two  papers  com- 
bined.' The  Journal's  gain  was  774,183 
lines  more  than  the  combined  gain  of 
the  other  two  papers. 


The  Milwaukee  Journal 


HARRY  J.  GRANT 
PubliaW 


R.  A.  TURNQUI5T 
Adr.  M(r. 


O'MARA  &  ORMSBEE,  INC. 


Spatial  Rr 


NEW  YORK 


CHICAGO 


Digitized  by  Google 
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ee»  fate  m;  I 


MmH,  Edward  U-  former  publlaher  aprlii* 
field  (IILl  Stale  MM*,    n.pt.  i. 

Miller.  I>r.  Oe0r»c  L  —  (Date  Omaha 
aid.     AVVN1  19. 

Turk 

Or..  12. 


[j= 

— 


I>r    Albert  t>— fonnder  Itrnoklyn 
Free  Preee  and  wilmliutlon  iD«L>  rr»e 
In  Baltimore.    Utr  3 

1— editor         ni.n«»tn«  dl- 

(Arle.)  CM***,    N»v.  T. 
JeluUn*.,   Pe.lcrkk   II  -oounei-l   for  *»'!• 
aled  Prcne  und  I  in.  j  national  Paper  Com- 
pany. 10. 
Jon**,  lMwir.1  I>— a  fnun.l.r  i.f  liow-Jmiu 
N-we  Service  nn.1  Will  Street  Journal  of 
Sew  Tork.    Feb.  li 
Joy.  T.i,.ma«  Li    IIIWT  Cenlralle  (Ill  )  Eve- 

r.liiK     Mentlnel.  AprlL 
Kennedy.    Brier  c—  former    mannxlnir  editor 
liuiiicomerr  iau.i  Advartiaer.  April. 

Hello**,   linnlel  P. — former  city  en.il  Ilntn- 

clal  edltnr  New  Turk  Hun     Oct.  11. 
Kelly.    John  C— owner    and    editor  mo«« 

Clly    lie  I    Tribune.      Ot  17 
Koeh.  nil.  J  —  Mllw.uk  ul.eTllel.Hf  eceM; 

in  Hollywood-  CkJ,     Nov.  H. 
Lllley.  KOward         former  n"enernl  maMgajf 

Mt.  Ix>ule  It.  public  anil  well  Known  ne  9%' 

eirutlve  of  other  Urire  dally  newapapere; 

Ontario.  Cal.    Jnly  li. 
Locke.   Rublneun    editor  ami  owner  Tol.du 

(O.)  Blade.    April  !♦. 


17. 
Moreno. 


.e  m 


■  New  Tork  adverlleinx 


K.b, 


Moynlhan,  Patrick— prealdent  Ciena  Telle 
(X.  T.J  Poet-Star.    Jan.  It. 

Xarrla,  Col.  True  I. — farmer  editor  and  pub- 
llaher Porterr.onlh  (N   II  )  Tlmea.  tieo-  11. 

Nectoa.  arurcc  W  -editor  In. chief  Port- 
land  (Me.)   bxprcea  Adveitlaer.     Oct.  11. 

OU  Joatnh  K.-edltor  New  Tork  Bv.nlna 
Telearem.    June  11. 

Inline   item    end   New   Orl.ane  American 


I  la  I 


In  chin 


Iphla. 


Ida.)  I>ally  Trleareph.  March 
Met  ajnnaoa.     Robert     L. — editorial  wrltei 

Kntieao  Clly  (Mo.)  Poet.    AOS.  17. 
Muclnrthy.   Jame*   I'—  veteran   New  Tork 

Mtrapaper  man.    Dee.  Si. 
MeKee.      Tliomae      L— founder  Abrrileen 

{M.  l>  >  American.    Feb.  11. 
MrNae.  Mra.  Milton  A.     at  San  loan.  Col. 

Sept.  II. 

Moloney,    Daniel    A — circulation  manager 

Boaton  Poet    Jan.  *, 
Mann.  Col.   William   l>  —owner  and  editor 

Town  Toplca,  New  Tork     May  it. 
MwuJell.  Hemuel  P.— prc.ldent  Iloelnn  Tran 
F-b.  It. 

I  F—  mnnaa-er  Aatorla  (Ore.) 


William    II— prealdent  fh 

it    Bee  It. 
John 
Hiandard  - 
March  11. 

I'eire,     H      W  — pnr.ll.her    Columltua     (Oa  I 

l*td«rr     Dec  I 
I'aliee.    John    Habl.n  rd—  nleht    «lty  edltnr 

New  T»lk  Tliuea     Oct.  I. 
Pat  man.  c    \\      fnrnter   aeeretarr  Aeencla- 

ii, ,n  of  National  Advertlaera  and  aecrelary 

National    Advertlalna    Corarnlaatun    A.  A 

C   TV.     Feb.  It. 
Pierre,    Jair-ea    M .  — publlaher    Iowa    1 1  nine - 

atead.   Ilea  Molaea      Not.  S. 
Pterwao,  Fniticia  II.    night  manager  Mated- 

ard  N«we  Aeeocletloii  New  Tork  Dec  1. 
rii.  iii-      Frederick— prealdent     Erie     (Pa  ) 

Time*  rubllehliia   Company.     July  I 
Phillip.   Tlleodorc—  aaenclala  eillto 

Abend  -Poet      May  10, 
rtilllip..  Walter  r     fnrrner  n-wer 

anil      etpert      li-lcgl  apher .  at 
Haven,  Mane     Jan.  11. 
rowell.  II.   II— maoaaer  Penrla  (III.)  Star 
Jan  t 

PrltehtKil.  w    A -vl. H -pr.atd.nl  Crltchlleld 
A  Co, 


CI. I,  ,i(m 

Ch.rU. 


,„r   I'm,  I  1. 


am  C— former  i.re.ld.nt  Paler 
aon  (N.  J.)  Ouarillan  Coir.p.n,     Apul  :J 
ilnnhanoen.    Annual— publl.b.r    D  .  t  r  o  1 1 

Abend  Poet.    HOT.  1. 


aa  a  dramatic  crlllc     Jan.  U 


Waahmamn  rollr.  chief.  P.b. 
Kent.  John  n-.fli.l»t  correapantet,  I 
(Coaliaae-a'  »«  Pare  lt») 


t  and 


Portland  (Maine)  Express 

A  three-cent  evening  paper.  The  only  evening 
paper  in  Portland.  Goes  into  nearly  85%  of  the 
newspaper  reading  homes  in  Portland  and  vicinity. 

NET  PAID  CIRCULATION  OVER 

24,000 

LARGEST  DAILY  CIRCULATION  IN  MAINE 

Portland  is  Maine's  metropolis.  Largest  city  in  the 
state.  Distributes  most  merchandise.  More  than 
one  hundred  Wholesalers  and  Jobbers  located  here. 

OUR  SUNDAY  EDITION,  THE 

Sunday  "Telegram" 

has  the  largest  Sunday  circulation  of  any  Sunday- 
paper  east  of  Boston. 

OVER  22,000  NET  PAID 
Evening  Express  Publishing  Co. 


PORTLAND,  MAINE 

The  Julius  Mathews  Special  Agency 
BOSTON  NEW  1IHIK  DETROIT         "  CHICAGO 


Buffalo  in  1921 


BiiMnegji  will  be  on  a  Bounder  foundation 
in  Buffalo  during  1921  than  in  any  other 
city  in  the  United  States. 

Big  Business! 

Diversity  of  industry — 85^  in  kind,  of 
all  essential  articles  made  in  the  ITnited 
States  are  manufactured  in  Buffalo. 

The  Buffalo  Times! 

The  Buffalo  Times  today  covers  over  half 
the  English  speaking  homes  in  Buffalo. 

Unduplicated 
Circulation! 

It  is  exclusively  The  Times'  field— SEVEN 
days  a  week— 75.000  Evening,  80.000 
Sunday. 

Most  Advertising! 

That's  why  The  Buffalo  Times  carries 
more  display  advertising  than  any  other 
Buffalo 


For  Gravure 
Copy,  Too. 


The  Buffalo  Sunday  Times  published 
Buffalo's  first  Gravure  Section.  Today  it 
is  the  best  on  your  Roto  list— The  Buffalo 
Times. 


NORMAN  E.  MACK 

Editor  *nd 


VERREE  &  CONKLIN,  INC. 

Foreifn  Repreientalilrc 
Nr.  York  Ch.c:.fo  Datroit  Pcrlland 
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nut  «.i  pl»rwri«>ii:  »«  IMHi  Mt 

OeL  J) 

..  William   M — .■tllor 
St.  l.o»la     Jul/  II. 


WUllnme,  M*J«r 

York  npw«j.»|i-r  men.    Dec.  l». 
Wntir,  J    IV — (euailer  Terr*  Haute  (Ind.) 

Evening-  SCe.ll;  In  Omelie.  Jan*  St. 
WeeMlwnrn.  Cherlee  II. — manafer  New  York 

olllce  John  B.  Wo<Kl».r.l.     Feb.  tt. 
Wmrihennt.  Wllll.m  O— ••lvertlelnf  dlreeilnr 

Kr-rrT    A     H.tchlneotl    Cinpenr.  New 

York.     Jen  17 

(e 


Yorker  8<aeteZ*»ui>«     April  H. 
Untie..  Ueul  r— principal  owner  New 

York  aiobe;  nt  M.lhuen.  Meee.  A  vie  I. 
v,.«or,   Hor.Uo  W — editorial 

York  World.    Dee.  11. 
eUMnmlter.   William  DeK.tb — edllor  E4ltor 

*  ruMlnW.    April  S. 
Health,  Freak — advertl.lna-  manacer  I'nlled 

Pepntn  Own  Compear.  New  York.  Feb.  1«. 
ItaUth,    Oe«r«*    M  -mwUlM    editor  New 

York  Tribune.     No*.  II.  ^  ^ 

Tad!,  %n¥?ZlL°u*'  Feb  H 


Paltl  - 

Le.  I'elrle.  Montreal:  In  Ottawa.    April  IT. 
Hbark,   K.  F. — maneelnc   director  Montreal 
o.eelle    and    preatdent    Canadian  Preea. 
J.td.     Feb.  II. 


mm  Orand  Raped.  (MKh.l  Herald.    April    n^Ukiepeert  ^""'^  *£' 


n. 

Newark  tN.  J.)  ad- 
vert tee**  ea'ent.    Deo.  19. 

Aewthwell.  William  U. — oreeUlenl  Rnrlln*- 
[*n  <Ia.)  Hawker*     Feb.  I* 

n ..  ..i  ii  en.  William  P. — maaasliur  editor 
Waahlnctoa  Pout.    June  «. 

Fttrrewa.  Ieanrj  N. — owner  Pueblo  lOolo.) 
Chieftain.     F»».  It. 

nomas***.  Oebrlel  P.— owner  Booth  Head 
llnd  >  New.-Xlmee     Auc.  II 


) 

Mar  M. 
(K.  TO  Dallr  T.le*-ra 
Polloh  Dallr  N«wa    Oct.  L 
Chippewa  Fall.  (Wl»)  Dally  Prone— to  Wl.- 

eetnola  Dallr  Prom*     Or*.  1. 
EraaeTtU*   (III.)    Journal-New.  eaenfod  to 

Jottmal.    Fan.  !< 
Mnrehhohl     (Win.)     Hnh    ouoe**dV.d  Time. 

(on  purcnaa*  br  fllenn  V.  Krauol.    Mar  L 
NnnhrlD.  Amvrtcan  changed  to  Tooneooean 
Jan.  rt. 

New  Took  Beenln.  »«m—to  Ne-  York  Sun 

Ort.  1. 


©be  (*outt)  JSenb  Cubune 

SOUTH  BEND,  INDIANA 
during  ITS  Banner  Year 

1920 

led  ITS  two  competitors  in  the  following- 

— The  Largest  Circulation 
— The  Largest  Advertising  Volume 
— The  Largest  Gross  Revenue 
—The  Brightest  Prospects   for  a 
decided  increase  in  1921 

—The  Highest  Plane  of  Reader  and 
Dealer  Confidence— 

In  this  brief  review  of  the  part,  the  future  take, 
on  an  added  incentive  for  service  to  advert  went. 
The  Year  1921  will  see  thu  t™P**»^*£ 
in  its  new  and  modern  building  where  the  im  - 
chaniral  facilities  will  be  the  best  pos-iblc. 


FOREIGN  REPRESENTATIVES: 

Story,  Brooks  &  Finley 

New  York  Office  PhilsiUlphis  Offi™ 

204  Fifth  Ave.  Colonial  TruM  KM*.. 


Office 
(;..  Bid*,. 


Only 


A.  B.  C.  in  South  Bend 


THE 


GAINED 

3,032,276 
LINES 

OF 

ADVERTISING 

In  1920  Over  1919 
AND 

OMITTED 

Approximately 

5,500,000 

Lines  of  Advertising  during 
the  same  period  because  of 
the  shortage  of  print  paper. 

GREATEST  DAILY  CIRCULATION 
IN  THE  WEST 

127,381  DAILY 

Verified  by  A.  B.  C.  Audit 


For  Consumer  Demand  in  Los  Angeles 
and  Vicinity  Use 

THE 


Los  Angeles,  Calif. 

CHICAGO  OFFICE       NEW  YORK  OFFICE 

(j.  Logan  Payne  Lester  J.  Clarke 

432  Marquette  Hu.Uina  604  Times  BuiUma 


Digitized  by  Google 
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Mexir*  OI4j> — Bl  Unlnrul.  Ex-elel.-.r; 
Bl  Heraldo  de  Mexke;  afoaltor  Rapubtl- 
L«  Vangaardbx;  Bl  Dwmocrata  (all 
morning).  Ui  Notlctaa  Revolnjelon  (af- 
ternoon); Bl  Dial  Bapaaol;  DuIMln  Plaan- 
claro. 

J'l«i».  Ver  — Kl  Be*  Japeaa;  La*  Soiirn.; 
Ultlmaa  Notlelaa 


Monterrey,     N.     I- — Kl 

Paula:  Bl  Nottclero. 
Oaxaa*.  On*. — Mercurto:  FenLx. 
Puwhl*.  I'ur-b — Bl  Monitor  La 
HerxaoalUo.  Boil— Orl*ntacii>n. 
N*gBl*a,  Bon.-  La  Neclon. 
Kbb  Potoel.  S.   I-   P— Juv.ntad; 

olon;  El  Plcudo 


Total  new. paper,  and  period  h  ate    17 

I>alll   II 

  I 

  I 

Weekllea    I 

Trl  mouth  Ilea    1 

Uonlhll.e    • 

  * 

  II 


HI   Comercbo  ISpanlah): 

Bandar:  J.  deLoyxago  y 
Kl  Debate  (Spaaiah  and  Tagalag); 

Ing  except  Sunday. 
El  Idaal  (Spanlah):  daily:  A,  S  Li 

A.  Rul. 


El  11. renin  (Spenlxh): 

Maria  Hon 
Independent 

weakly 
Kong   LI   Pa  (China**): 


;  D.  Jew* 


tEngllah  and 


Tab. — El  Herald*  da  Tabaaco. 
on— La  Cecal* 
Maaatbxa,  Din — Kl  Democrat* 
fhirango.  Dgo. — El  Monitor;  Bl 
Inllacaa,  Bin  —  La  Vai  Naclonal. 


Nay  — El  B 
(IxuuiaJwBtfi,     Oto  — La 

torch*. 
Leon,  ate  —  El 


NEWSPAPERS  OF  PORTO  RICO 


Tlia  number  of  ri.w*p*p*ra  and  periodicals 
publlahed  In  Part*  nioo  la  37:  Including  II 
dally.  1  eemlweekly.  11  weakly.  1  aoml- 
monthly.  I  monthly.  The 
weakly,  and  weekllea.  with  their 
and  editor*,   follow:     (all  are 


SAN  .VAN— El  Camavel; 


(Snellen    an-l  Vlaayan); 
Alfred  O.  Andereen. 
La  RevolueloB  (Bngtleb,  Spanleh  and  Vie 
ayan);    trl-weaklr;    Pllemon  B«11«. 
ILOILO—  El  Ad.  I  Id  (Bpanlah);  evening;  En 
graaclo  Padllla. 

El  Tlempo  (Bpanlitu:  dally:  Jox*  B  Mac 

alnna  and  Joe.  M.  Kava. 
M*klrt«ag*lln*i>n   iVlxwyanl;  eeral- weekly ; 

tlnaando  Mejlca 
.N'uevn  Heraldo  (Hrianlab);  evening  except 

Sunday:  F:niro  Zaragot*  and  Pro  Stan 

HUMl. 

MANILA— Ana-  Mlth!  (Tegalog):  dally;  In- 
ure. E.  Rrgaledo. 

Bulletin;  morning  mrpl  Sunday  Careon 
Taylor 

Cablenewe-  American;       morning  exo*p1 
Mi.nd.y;  Nnrbrt  l.yoa*  editor. 
.  .•lllaen    (En.ll.r,   and   Sp»nl.h);  weekly 
and  Pedro 


Pagkakalaanc    Bayan  (Tagalog); 

Mariano  Llm. 
Philippine!  Free  Preaa  (Eagtleh  and  Span 

Uhi;  weekly:  It.  MeCullnch  Hick. 

(Tagalng);  dally;  Carina  ItonqalHo 
;  evening  except  Banlay  and  Bar, 
day  morning:  L.  If.  ThlbnulL  editor. 
Way   of   Peace    lEngllah    and    Tegalog  i. 
weekly:  Philippine  Chrtettan  Institute 
SAN   rEKNAKDO— Daaltl   Nalmbag   a  Da- 
■aa<     (llocaao    and     Bnglleh);  weakly: 
Eveng.l  Preaa  puhlleher. 
ZBaiknaagw—  1-e   Vox  del  Pueblo  (Bpanlah): 
eeml- weekly ;  Santiago  Men-lone  Mindanao, 
Herald   tKnglleh   and  Bpanlah);  weakly: 
J   A   Har-kett.  Jr. 


Llbertad  (Liberty): 
'  Angel  M-  Torvegro.a. 
thKClBO—  Bl    Bexlanallata:    dally:  i 

Oonxalc!  Morale* 
OirTAhtA    Paacbo    Ibero.    weakly:  L. 


HUMACAO  ConacLancux  Popular;  weakly. 
MAYACilEZ  —  La 

dally. 
Carina 

La  Nueva  Bra  (Dlarlo  del 
except    Sunday ; 


e  la  Patrla;  dally 
Raoul  dome*. 
PONCB— El  Agulle  da  Puerto  Rico  (Porto 
Rtoo  Eagle) ;  evening  except  Sunday ;  Ai- 
fonao  GuaL 

Kl  Dta:  evening  except  Sunday;  < 

V.  damn. 


;  Joaa  Coll  Cuchl  and 
Antonio  E  rerendeg. 
El  Tlempo  (Engllah  and  Bpanlah) 

except  Sun  lay.  Salvador  Prat* 
Juatlcla   (Kngllah  and 

Santiago  Igleala*. 
La  Corrcapondencla  da  Porto  Rko:  even- 
ing except  Suttday  and  Sunday  morning; 
l.a  Correepondencta  Da  Puerto  Rico,  Inc 
L«  Democrncla;  evening  except  Sunday: 
La  Democracla.  Inc     I -a  Verdad 
ly;  Padrea  Frabclacanos 
Noaotroa;  weekly.  Cefertno 

Antonio  Uarcla  Matna. 
Porto  Rico   Proirreae   (Ensllah);  uraahlF! 

Caribbean  Publlalilng  Company. 
Puerto   Rico   lloetrarto    (weekly);  Paarto 

Hi 
Union 

Julio  Aybar. 


PRESS  CONGRESS  OF  WORLD 


Felloe  in*   the   annOakaxwaMall   recrnlly   that  reduced 
the  1921  areati:n  of  the  Freee  Conereea  of  the  taken 
World  would  be  held  in  Honolulu  on  October 
<  to  I',  Dciin  Walter  Willumi.  dean  ol  the    tend  the 
o<  Mixaouri  School  of  " 

Mo,.  U.  S.  A.,  prexident  of  the 


Statcx  about  the 


following  the  KTHioni  of  the 
■B(  to  Dexn  Williunx 


NEWSPAPERS  OF  HAWAII 


hhj 

Acceptance  e(  flonolulu'e  invitation  for  the 
congrexe  meeting  wae  decided  on  by  the  Ex- 
ecutive Comraillee  following  a  change  in  the 
Oovrrnment  of  New  South  Walei,  Auxtrxtia, 
Dran  Williama  Hid.  The  1921  teuton  wax  to 
have  been  held  in  Sydney. 

TV  congreea  delegalea  will  be  the 
of  the  Hawaiian  Government  ahUe  in 

and  the  Phil.pn.ne 
be  their  hot*  on  ' 


Notee;   morning  except 
:  Aadnln 

oxewpd 

D.  Hamilton  J 
St.  Croix  AVI.    dally  except 
weekly;  li  Johanawn. 

•  waat  B 


Forty-tlve  newapapera  and  parlndlcala  are 
;  l»  are  dally;  threa  are 
.  week;  «  arc  eeml- 
weekliea;  14  are  waektlaa;  one  la  avent- 
montbly.  IS  are  printed  one*  a  month.  The 
dalllea,  trl -weakly;  a 
Ilea,  together  with 
Habere,  follow: 

xxTLX) — A  gwtta  (Portucaaaa)  I  waakly:  E.  Q. 
UaSllva  and  Antonio  M.  Cabrlnba. 
Hawaii  Malnlchl  (Japaneae);  evening  ex- 
cept Sunday:  Hawaii  Malnlchl  ana 
Ka  Hoku  o  Hawaii  (Hawaiian),  weakly. 
'    O  Pacho   (I'ortagueae):  weakly: 
Oak. 

Pnet-Herald  evening  except  Sunday, 
weekly  edition  under  name  of 

T.  L.  Slave  bw 
Tribune;  morning  except  Monday; 
N.  Hardy,  editor. 

HOLI  AI.rH  —  Kobb  Echo 
weekly;  It,  M.  HevaahL 


K*  Alakal  o  Hawaii  (Hawaiian);  waakly. 

Jonah  Kumalae. 
Ka  Aluba  Alna  (HawalUn):  waakly. 
Now  rreedom;  weekly:  Thomaa  McVaagh. 
Nlppu  Jill  IJapnneee  and  Kngllah): 

lag  except 

Yaaularo 
Xupepa  Kuokoa  { 

nvon  Haaohano. 
..  LaxM  (Purtuguaao);  weekl)  ;  J    S  Ra- 

PboISc     Commercial     Advvrllxwr.  evary 
morning  <M 
tlaer);  E.  P.  Irwin. 
Star-Bulletin;  evenlx 

laleo  laeu...  >.m|. weekly  edition);  R.  A- 
M (  Nelly,  «lllor. 
Sun  Chin  Kwock  Bo  iCklnaaa):  trl  weak- 
ly- 

i  of  Pa- 


Po  (Chlneae); 


UHUE — Garden  leland: 
llola,  editor 

Kaaal  Khlnpo  (Japan***):  weakly 

WAILIKI-— Dally  Wlrehvaa: 


Hawaii  Ho<Im,  (J, 

Ohlnpo    I.I  i  i 

l«g;  T.  lienor* 
Hon  Man  Bo  (Chln.a«):  Irl  weekly; 

K  n  Foo  and  Lum  H.  Ch^ 


Newa;  weekly.  Will 

lor. 

xlaul  BllaH  (Jnpinea*):  aeml-weekly;  N 

K.  Uleuka,  editor. 
Maal  Shlnbun  (Japanaaa),  aeml-weekly:  T 

Kxnck... 

Tln.ce.  w.ekly.  V.  A  Vetlewro. 


The  Free  Information  Bureau 

conducted  by 

.^FREDERIC  J.  HASKIN 

in  Washington,  transacts  an  enormous  business 
with  school-teachers,  always  acting  for  the  news- 
papers it  represents.  There  is  no  more  effective 
way  to  reach  the  home  than  through  the  school. 
When  the  children  grow  up  with  a  newspaper 
they  enrich  and  stabilize  its  franchise. 
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YOUR  EXPORT  ADVERTISING  CAN  BE 
HANDLED  RIGHT  HERE  AT  HOME, 
THE  SAME  AS  YOUR  DOMESTIC 


THE  EXPORT  ADVERTISING  AGENCY 

of  Chicago  has  cooperated  for  years  with  a  great  many  domestic  agen- 
cies in  handling  their  foreign  business. 

We  do  not  place  any  business  in  this  country  and  limit  our  operations 
to  countries  outside  of  the  United  States,  dealing  directly  with  the 
different  publishers,  with  whom  we  enjoy  the  friendliest  of  relations. 

During  our  experience  of  twelve  years  in  this  business  we  have  han- 
dled, successfully,  some  of  the  largest  foreign  appropriations,  either 
through  domestic  agencies  or  directly  and  will  be  pleased  to  furnish 
export  advice  and  service  to  any  agency  or  manufacturer. 

Representatives  in  the  leading  cities  of  the  world. 


EXPORT  ADVERTISING  AGENCY 

822  TRANSPORTATION  BLDG.       CHICAGO,  ILL.,  U.  S.  A. 
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A.  N.  P.  A.  LIST  OF  RECOGNIZED  ADVERTISING 
AGENCIES  OF  U.  S.  AND  CANADA 


IHBIAKA 


Brooke.  S.  VI  .  Ada.  Ag.nc, 

CAUFOBSIA 
Irewao 

I!,  re  Adr.  W«<T.  Howell  ludg. 

Lot  Angola* 

■  trtl«  Seerliall  Apt    Agencr.  «2tl 


A*.,  lb.  (Inc.).  »  Iwtt  La  ! 


ft  Co.  (lor. |.  .i.»l.t«ra  Rutg, 
II..  Adr.  Axri.ir  I  It*.  I    Ht.g.r  Blilf. 
Witt  K..  Adr.  Al.nr>   (Inr.l.  Bote. 


I  Inc.),  41(1  k.nith  Michigan  Ate, 
D«k  *  Clnarj  Ilnr.l,  JK  Smith  ktalr  at. 
Coaoter-alcaiu.;  Co   Have),  llerrte  Trunl  Bl.lf. 
CrttcaJuild  *  Co.  (Ik  ).  Brooke  Bldg. 
r  ran  br -Chicago  (Inc. I.  «d  Eaet  Adania  HI, 

Krtrln.  vTaae,  'a'co^ilnc. )'.*"'  ill"' 


ftoillh    spr. nu- 


ll .  <v 


1  lltr 


[  a  : 


Jocund.  Ada. 


J  ..ctar...!  whacaelford  Co..  Uakar -OrtwIliT  Blag, 
Mli>er.  Iiao  B  Ada,  (rrti-j,  11  |i>  Slorr  Bhlg. 
Reeil-UIIIer  Co.   (lor.  I,   1»4  Sooth  Br.iail.oj 

Sao  Fraaoieaa 
Adtrrtlalag  nerelrk  Co.  (lac.l,  Chroolrle  BLJe. 
Krlooi-Lor,  Ball.  Flood  Bldg. 
<  anUl  Ada.  Co..  PaCbV  Bld(. 
Hake  Ada.  A grace  (1st.).  IS 
iMjke,  Johneol.  Ada.  Agency. 
Kbortiard.  Hit  droit  F.,  (.'« 

aeont  St. 
Mnnlc-CiNooaT  Co.  (Inr.l, 

■I. 

JeeunaloB'Arrea  CV  liar.) 
\»  Vrar.  Nat*.  18  Olen 
Inrkooeet  llaaaraoiiord  Co., 
MrCaoo.  H    K  .  Co.  ILae.i.  101  Market  kl. 
Walker  Ad«.  Agear,.  IBS  Kearu.r  nr. 

COLOBADO 
Coloraao  Springe 
rewcctl  Ailr.  Agencr  l/o.   (lot  ).  Il.iill.tl  1114a. 


Second  HI 
M  Kearoajr  HI. 
I  lot  I   Ida  Fre 


r*   Nam  atoalgoincri 

.  US  Market  St. 
roll  St. 
11  to  rot  Balg. 


Fuller.  Ch 
(•all  A.. 

□rait  k  Ward  Ilnr.l.  104  Month  Michigan  Bird. 
iloeotucr-Bradford  4;  Co.  (liic.l.  1  koulfc.  Hoar- 
h».ra  lit. 

Ililodlacn  Adv.  Co.   Ilnr.l,   reoolea  tint  ttlilg. 
Iloaillt.m.    i.    B...    Adr.    Agroer    1 1  nr.  1.  3Vn 

Mad  loon  HI.,  Weal. 
Hoegatra,   H.   Walton   (loci.  35  Eut  Jgekeoe. 

Bird 

St. 


J  


Id. 


(Inc 


II   Kurt  Jarkton 


tooaer  Adt  Agencr  iluci.  Mercantile  Bldg 
Hotter  Adt.   Agencr  Co.    lie*.).   Footer  BJdg. 


Hartford 

Mantero.irl.  Ob.  (Inr.l.  71  Colon  I'l 

■aw  Ha  raa 
rowniog.  Geo.  u.  liar, I.  ano  state  St. 

DELAWARE 

Wibalagrtoa 

H.h.ioo.   fetgar  M. .   Adr.   Agency    line.  I.  Ivp.lt. 


DISTIL CT  or  CO  Li 
Walk  1kg  ton 

l.ee.1.  Ageacr  (Inr.l,  Eieolng  ? 
Ixacan    Ihcataa  F.   .Inr.l.  Hll.to 

ni.orl.r,  J   Albert  nior  Bid*. 


Thuuee  Ah.  Srrtl..  ilnr.l.  Graham 


All.au 

Arm.  Adt    ,ltw).  Otlann*  k  7Vc.tl.em  r.nne 
Kl.lr 

Ford.  dia.  W    Co.  (Inc.l.  Aaatoll  Bldg. 
Jar.. DlUir.l.  Agency,  readier  Bldg. 
Johatuti  DallU  Co..  (Ire. nil-Id  lledg. 
Leo  la  A  Cu(r>  Adv    Ag-ec,    Talrd  Nut  I  Haul 
Bldg 

M...,..t.le  Adr    Agencr    Oll.llrr  Bldg. 
*oalhern  Ada.  Agenc,  ilnr.l,  Candler  Aut*t. 
ILLINOIS 
Caloago 

Bei.*..ii.  l^iiolde  A-  Klnten   f..rn  Frrliange  Hank 
Bldg 

nietierar  Hi,  Co  (Inr  I.  n  Eket  Modiu.li  «< 
Bowtn  IVawal  M..  Adt   Agrncj  (lor  I.  S.  W. 

■  -..r   In,Li..n  St.  and  Woba.li  At.. 
Iirn.dl  Ada.  Co.  (law. i,  1  Boalh  DaaitMl  «. 


Johnooa.  Kaad  A  Co,  (Inr  1,  303  Booth  Blatant. 
Kaator,  B.  W..  k  Hi ai.  Adr.  Co.  (lacl.  Litton 
Bklg. 

Kar.  J.  Roland,  Co.  (Inr.l,  111  Waal  Watl.lng 


Klrtland-Cngrl    Co.    Unci,    II  hi 
Bled, 

Lraan.  II.  E..  Adr.  Agenrr  ilaw.'i.  Old  Ctoear 
Bldg. 

Long  Cootello  Ilnr.l.  143  Michigan  At.  N.iMk. 
L0W4  A  Tkxamee  (law.  I.  Mollera  Bldg. 
MrJuaklk  Ada.  Co   ( 1  nr.  I ,  n  knillb  Waliaeh  Ate 
MrXInao;  Co.  I  Inr  1.  Ilk  Rant  Waahkagton  at. 
Malh.tr*    It    A  .   Ada.  Corp  .   IV)  Snnth  Pear 
keira  M. 

afattrann.  Fogartr.  Jordan  Co.  Ilae-.l   IK!  X.Hrll, 

Drarhoni  St. 
Mortk.  Lewla  H..  M  Eaet  Weehlngloa  HI, 

Meaner.     Bombard.     Adt.     Ag.nrr,     till  »..tirli 
Irearimrn  kt 

Mllrh.ll  rover  Adr.  Co.   (lar.l.  T  IVeoln  Hoar 
Sim  kt 

Nlrhc.la.  Ckarlea  r.   »V..  Co.    i  In. .  >,   »  Eaet 

Jarkeon  Blt4. 
Oetenrledor  Ada.  Corfi.,  35  Eoet  Jarhaoa  Rlrd 
Ronklli     Wllllata    II  ,    Co.     Ilnr.l.     IM  k..nih 

Michigan  Ave. 
Ruliol  A  Mrjant  Unci.  r>«  Sooth  Ireartejtal  »t. 
Itolierte  *  MecAtlorhe.  :ll>  Nnrtk  lv,rl..n,  St. 
It..gera  A  Smllh   Ada.   Agent.   Unci.   04  trot 

Van  Bnren  HI 
kohl  Adt.  Ageuj.  inn  North  Clark  St. 
kaoirt.  Flotd.  A  ■■nrln.r.  I  lac  I .  M  Xorth  Mich 

igan  AtO. 

Rnltlter  Warner  Co.   (Inr.l,  23A  North  Mlcklgia 
Bird 

Sn>der.  Hi.  J.  A..  Co.   llacl.  33n  konth  kletc 
Ml 

ktt.k  Adt    Agency  liar.  I    tlerarorlh  Bldg. 
klatnem  A  kaaf.r  (Inr.l,  It  L-iet  Jarfcoon  Blvd. 
rtleotrt  llatla   A. It.    Ageory.    Keener  Hilt 
Tkleterke  Ade.  Co.  (law.l.  33  Wool  M.mrt.c  St 
•r«.i.ni|.o.n.  J.  Waller.  C...  ilar.i.  Lyllon  Ill.lg 
Taeaaalln.  Ctutlee  H..   Agency    i|.c).  t  ko.ua 
TornerWagener  to.  Unci.  3k  E.  Jerk-.  Hurt 

Dearlttra  kl. 
V.ndotkaof  A  Co..  (Inr.l,  1«7  Ka.r  unlarlo  SI. 
WarH  Ada.  Ageary,  OU  Colony  Bldg. 
W.lk.r    IHidl.y.  A  Co     VwAn  DM  IIHo. 
Wllllaeaa   A   Cunajmgham.   «   Nort±    M  Ichor. n 

Ara. 


The  York  Dispatch 


York.  Pa. 

"You/d  Ilk.  to  Ha,  I,  Vort" 


Concentrated  Circulation 

One  person  out  of  every  five  living  in  York  (men,  women  and 
children  counted)  buys  and  read.  THE  YORK  DISPATCH.  Prob- 
ably every  other  peraon  reads  it. 

THE  YORK  DISPATCH  has  no  street  sales.  Its  entire  city  dis- 
ition  is  by  carrier  and  newsstands. 


BENJAMIN  &  KENTNOR  CO. 

National  Advertising  Representatives 
NEW  YORK.  CHICAGO, 
225  Sth  Ave.     900  Mailers  Bldg. 


C  lough,  John  t„  Adr.  Agency  I  lac  l.  Merehaita 

Honk  Bldg. 
Il'td  Adr.  Hon  Ice.  klale  Life  Bldg. 
McKoc   Hooter.   Co.    .Inr  ..   Kakn  Bldg. 
korda.  Rneaal  M-,  Co.  liar  ).  KV>  Cnlrereltv  *q. 
SMeoer  Van  Riper  Adt,   Co.   Ilk*.).  M.rcb.nla 

Bank  Bldg. 

Sooth  Bond 

Co  (Inc.),  J.  M  k  hl.lg, 
10WA 
Dot  Metoaa 
Ik.  Co  .  13IS  Orand  Ate 
KXJITUCKT 
LealarlUe 
am.  Tkoaiae  P...  Co.  (Inc. I, 


Kate  Orleans 

Agency  (lor  1.  Mai. 
Adr.  Ok-  (law... 
MASYLASD 
Baltlauro 

t'eat.l  Adl,  Serelr.    Ill  311  Ml,   I'aul  ai 
(Ireon-Uiraa  Co.   i Igor. I .   Hatroief  ami  Fai.tt. 
Sla. 

Moeeo  Ada    Sortl.-e    Monet,  Bldg 
kendlaae.  U  A..  317  Wool  Saratoga  kt. 


Anialerdam  Ageeatr  (loci.  A3  (  <oi great  St. 
Ayera.  II.  K..  *  Ok.  1«4  FaOrral  at. 

Barro-r.  J.  W..  Adr.  Agency  I  law.  I.  K>  BoyUlmi 


Wgltkej  A4e.  A  lMg.  Co..   Ill  Milk  kl, 
eVrtherold.  Janiea  T..  Adt,  Agency  (lar.(.  Ill 
Berkley  SI. 

Wvoil.  I'utuin  A  Wood  Ok  Ilnr.l.  176  Tremoat 
81. 

Lyaa 

Froat.    Harry    M..    Co.    (loci.    Security  Tenet 
Ill.lg 

sanngiaid 

Batae.  J.  D..  Adt.  Agency.  2ar<  Mala  SI. 


Aletander.    Mllloo.   Co..   I<m.k  Hl.lg 
BradSeld  Co.  I  Inc. ).  »H>  Kreaga  Bids. 
Brteoke.  Smith  A  Frror*  line  I.  Krrage  Bldg. 
Brtetnorlon  KaotOe  Co.  (loci.  110  Fort  kt  .  Woat. 
Cao.rit.rll  Bwald  Co.  (Inr  ).  iiarqoette  Bklg. 
Do»l..p.Ward  Adt.  Co.  (Inc.l.  Kroago  Bldg. 
(lr.cn.    rulleat.    Cuamtlaahaea   Cb,    llacl.  Frao 


M..  A4t.  , 

Beolye  A  Brown  (Inr.l.  110  W..I  Feat  kl 
toa  I-ootlgeo.  Carl  S.  Ilnr.l.  Kreage  llldg 
U'lnnkaghatn,  C.  C.  Book  Bids. 

Zlatiuor-Thi™  (Inc.l. 


Adr.  Co.   (Inc.).  Tribune  BUg 
Hnaband  A  Taooaa.  Co,   (lac,.   IBS  Keel  Erte 


Hre.iil.ear  Co,  (Inc.l.  II  Mt.  Veroon  kg 
lloyl'a  Sort  ice  ilor.i.  Ulllo  Bhtg 
llurardiioy,  B.  B..  Cav  (law  ).  JS1  Boylaton  St. 

D.,  301  IXeooahlra  St. 
J..    Adr.    Agency    (law.l,  I 


P.  P..  Adr.  .vg.ocy.  41  Bnwniaald  SI. 
iCMaller  Ada.  A  Sell  lag  Co..   Ololo.  Itl.la 

P..  Co.  Ilnr.l.  4M  W. thing 


C    Bre.er    Adt    Agencr.  37  k 
Snow.  Walter  B    A  Staff.  eg>  High  St 
Co.   Hoc  I    3  Arrk  St 

J    Welter.  Co.  ,|„r  ,,  20\  I 
St. 


Baiter  Adr.  Co ,  Coea merer  Trtjat  BMkj. 
r.rry  Hanty  Ada.  On.  (law  I.  US*  Walnkt  St. 
inner.  W.  Es.  Ada.  On.  (law.).  SIS  Grand  Ara. 
dray.  F.  A..  Adr.  Co   (law.).  1  in.  and  Oak  Sta. 
Putte  TnrnoaU  Adv.  Co.  (Inc.).  aataa  BMg. 
It.  looJa 

Anfenger  J.coloon    Ada.    Co     (Inr  I,    Roanl  ot 

Edacatlon  BUg. 
I  h.rtolow  Adr.  Co,   llacl.  Inlaraallonal  life 

A  Co.  (Inr  I,  115T  Pine  St 
(("...lio.rd  os  MS'  11*) 


The  Northern  Illinois  Group 

A  Now  (1920)  Syr.dicMe  ol  Daily  Nawapapora 

The  Aurora  Beacon -News 
The  Elgin  Courier 

The  Joliet  Herald -News 

i  A.  B.  C. 


The  district  servci!  is  from  the  Wisconsin  st.itc  line  south- 
ward 100  miles.  Its  eastern  line  i*  about  miles  from 
Chicago.    It  is  more  than  4,000  square  miles  in  extent. 

Population  275. 000- Homes  6 1  .il'.Hl-  Circulation  43,000 

Neither  of  these  papers  circulate  outside  the  trading  area 
Of  its  city  of  publication  Circulation  is  by  subscription, 
not  street  sales.    Xo  waste. 

Something  Absolutely  New 

'•Demonstration  Territory"  is  a  new  term  to  describe  a  new 
kind  of  advertising  service  It's  a  peculiar  service.  You 
ought  to  know  about  it.  Write  for  January  issue  of  the 
Dope  Sheet  and  yet  wise. 

Leading  Clarified  Mediums  in  State  Outtide  Chicago 
LINES  OF  ADVERTISING  IN  1920 

3.177,336  litvaa 
16,867,564  line,. 
2.468,956  line.  Total  22,513,856 


Northern  Illinois  Group 

A.  M.  SNOOK,  Gen'l  Mgr. 

J.  K.  Groom.  M«r   National  Ado.  D.pt..  Aurora.  III. 
Franklin  P.  Alcorn  Co.,  Eaatern  Rap.,  Marbridoc  Bldg.,  New  York 
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correspondent 

who  out-Sherlocked 
Scotland  Yard 

Qarl  W Ackerman.  chief  of 
the  Foreign  News  Service  of  the 


PUBLIC 


For  two  years  every  policeman 
and  officer  in  Ireland  had  been 
carrying  a  photograph  and  descrip- 
tion of  "Mick"  Collins,  with  orders 
to  arrest  him  on  sight  as  the  leader 
of  the  Republican  Army. 

They  couldn't  get  him.  But 
Carl  W.  Ackerman  found  him  and 
got  a  two-hour  interview  for  the 
Public  Ledger. 


PUBLIC 


LEDGER 


Ackerman  also  got  the  first 
authentic  story  of  the  last  days  of 
the  Tsar,  and  the  first  interview 
ever  given  by  the  President  of  China. 

Through  the  Ledger  Syndicate 
newspapers  may  obtain  exclusive 
rights  to  the  Public  Ledger  Foreign 
Service  including  the  cables  of  Mr. 
Ackerman  and  of  27  other  foreign 
staff  correspondents. 


LEDGER 


PHILADELPHIA 


Digitized  by  Google 
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THE  McCLURE  NEWS 


1884 


For  Over  Thirty-Five  Years  Distinguished  for  the  Excellence, 

WEEKLY  SERVICES 


ALL  STAR  COMIC  PAGES 

THE  CLANCY  KIDS  P.  L.  Crosby 

TOM  SAWYER  AND  HUCKLEBERRY  FINN 

Clare  V.  Dwiggins 

HAIRBREADTH  HARRY  C.  W.  Kahles 

UNCLE  WTGGILY'S  ADVENTURES 

Text  by  Howard  Garis 

Pictures  by  Lang  Campbell 

COMIC  PACES  ARE  FURNISHED  I.N  MAT  FORM  OR  IN  PRINTED 
FOUR-PAGE  SECTIONS 

DAILY  COMICS 

THE  CLANCY  KIDS  6  Cols. 

Percy  Crosby 
SCHOOL  DAYS  3  Cols. 

Clare  V.  Dwiggins 
OPHELIA'S  SLATE   1  Col. 

Clare  V.  Dwiggins 
THE  YOUNG  LADY  ACROSS  THE  WAY    1  Col. 

Hsrry  cstprnian 

THE  MEDITATIONS  OF  HAMBONE  1  Col. 

J.  P.  Alley 

GENERAL  FEATURES 

FRANK  H.  SlMONDS'  INTERPRETATIONS  OF 

INTERNATIONAL  AFFAIRS 
DAILY  SHORT  STORIES     DAILY  HOROSCOPE 
"HOLLAND"  FINANCIAL  LETTER 
SANDMAN  STORY  FOR  TONIGHT 

Mrs.  F.  A.  Walker 
HOWARD  GARIS  BEDTIME  STORY 

LAST  NIGHT'S  DREAMS— WHAT  THEY  MEAN 

H.  Irving  King 
LYRICS  OF  LIFE  (  Daily  Original  Poem) 

Douglas  Mallocb 

LINE  O'  CHEER  John  Kendrick  Bangs 

NEWEST  SERIALS  Best  Authors 

STORY  OF  OUR  STATES  Jonathan  Brace 

SOMETHING  TO  THINK  ABOUT  (Editorials) 

F    A  ^Jvr*ilk.<'r 

YOUR  LAST  NAME  Frances  Cowles 

GET-RICH-QUICK  BUBBLES  THAT  HAVE 

BURST  Harley  Mathews 

FIFTY  VAMPS  WHO  MADE  HISTORY 

C.  Young 


RITTENHOUSE  FASHION  PAGE— 
What  Well  Dressed  Women  Will  Wear 

Anne  Rittenhouse 

RITTENHOUSE  HOUSEHOLD  PAGE— 
What  Every  Woman  Wants  to  Know 

Anne  Rittenhouse 

INTERPRETATIONS  OF  INTERNATIONAL 
AFFAIRS  Frank  H.  Simonds 

BALDERSTON'S  EUROPEAN  ARTICLE 

John  L.  Balderston 

SKETCHES  FROM  LIFE— 

7  Cols,  or  5  Cols  Harry  J.  Westerman 

WEEKLY  FICTION  PAGES— 

Detective  and  Top  Notch  Best  Authors 

TORCHY  AND  SHORTY  McCABE  STORIES 

Sewell  Ford 

M.  QUAD  HUMOR  PAGE  C.  B.  Lewis 

WHITE  SHADOWS  IN  THE  SOUTH  SEAS  s 

Frederick  O'Brien 

NURSERY  RHYMES— 

Picture  Puzzles  Violet  M.  Higgins 

CARUSO— SINGER  AND  MAN — 

12  Articles  Pierre  V.  R.  Key 


FASHION,  HOUSEHOLD  AND 
WOMEN'S  INTERESTS 

ANNE  RITTENHOUSE  DAILY  FASHION  AND 
'  HOUSEHOLD  COLUMN 
HOUSEWIFE'S  ECONOMY  CALENDAR 
TOMORROW'S  MENU 

DAILY  ETIQUETTE  FEATURE— "The  Right 
Thing  at  die  Right  Time" 

DO  YOU  KNOW? — Series  of  Questions  and  Answers 

MARRIED  LIFE  SERIES— 

"Taming  My  Husband"  Kathleen  Fox 

"Remodeling  a  Wife"  Mildred  K.  Barbour 

"Helene's  Married  Life"  May  Christie 

"The  Marriage  of  Anne"  May  Christie 

"For  Love  of  Betty"  May  Christie 


The  Above  Continuous  Services  Have  Been  Running,  Many  of  Them 
We  Will  Send  You,  on  Request,  Complete  Samples  and  Price  for 

THE  McCLURE  NEWSPAPER  SYNDICATE 
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PAPER  SYNDICATE 

Variety  and  Distinction  of  Its  Circulation -Making  Features         J  92 1 

SOME  OF  OUR  NEWEST  SERIALS       SOME   OF  OUR   LATEST  ILLUS- 


Tii  Which  I.i.t  Wc  Arc  Constantly  Adding  the  Lutr*t  Succe»»e» 

THE  LAMP  IN  THE  DESERT  Ethel  Dell 

BULLDOG  DRUMMOND   '  Sapper" 

THE  MAGNIFICENT  AMBERSONS . .  Booth  Tarkington 

THE  FOUR  JUST  MEN  Edgar  Wallaee 

FANNY.  HERSELF   Edna  Ferber 

THE  U.  P.  TRAIL  Zane  Grey 

THE  BORDER  LEGION  Zane  Grey 

RIDERS  OF  THE  PURPLE  SAGE  Zane  Grey 

LIGHT  OF  WESTERN  STARS  Zane  Grey 

HERITAGE  OF  THE  DESERT  Zane  Grey 

THE  LONE  STAR  RANGER  Zane  Grey 

DESERT  GOLD   Zane  Grey 

THE  BLUE  MOON  David  Anderson 

THE  RAINBOW  S  END  Rex  Beach 

RIM  O'  THE  WORLD  B.  M.  Bower 

THE  RAMBLIN'  KID  Earl  Wayland  Bowman 

THE  rVORY  DISC  Percy  Brcbner 

TAXI  Geo.  Agnew  Chamberlain 

WHITE  MAN  Geo.  Agnew  Chamberlain 

THE  CHINESE  LABEL  J.  Frank  Davi» 

HANDS  OFF  Beulah  Marie  Davis 

WHISPERS  Loum  Dodge 

JENNY,  BE  GOOD  Wilbur  Finley  Fauley 

THE  WHITE  ROOK...-.  J.  B.  HarrU-Burland 

THE  MAN  NOBODY  KNEW  Holwortby  Hall 

THE  MELWOOD  MYSTERY  James  Hay,  Jr. 

NO  CLUE  James  Hay,  Jr. 

RIDDLE  OF  THE  FROZEN  FLAME. . .  .T.  W.  Hanshew 
YELLOW  MEN  SLEEP  Jeremy  Lane 

THE  CURIOUS  CASE  OF  MARIE  DUPONT 

Adele  Luchrman 

THE  IVORY  TRAIL  Talbot  Mundy 

THE  SHADOW  OF  ROSALIE  BYRNES. Grace  S.  Mason 

SLD?PY  McGEE  Marie  Conway  Oemler 

MERMAID   Grant  Overton 

HIS  SECOND  WIFE  Ernest  Poole 

DOPE   Sax  Robmer 

THE  GHOST  GARDEN  Amelie  Rives 

BEHIND  RED  CURTAINS  Mansfield  Scott 

MYSTERY  OF  THE  THIRTEENTH  FLOOR 

Lee  Thayer 

SKINNER  S  BABY  Henry  Irving  Dodge 


TRATED  PAGE  FICTION 

THE  ADVENTURES  OF  DETECTIVE  BARNEY 

(  "  Stori**>  Harvey  O'Higgin* 

POD  BENDER  AND  COMPANY  George  A.  England 

(13  Storiea) 

THE  CHRONICLES  OF  JEREMY  SCREED 

(  6  Storie.)  pcrcv  Brebner 

FROM  THE  MAELSTROM  L.  J.  Beeslon 

1 10  Stories  I 

HALF  PORTIONS  Edna  Ferber 


I  8  Storie** 


.  J.  Frank  Davis 


BILL  TITUS  STORIES  

(10  Storient 

TALES  OF  SECRET  EGYPT  Sax  Rohmer 

{  9  Stories  l 

THE  MYSTERIOUS  WAYS  OF  WANG  FOO 

<»  S,or""  Sidney  Partridge 

NEW  FEATURES  FOR  1921 

Jimt  releawd  or  about  to  be  released 

THE  YOUNG  VISITERS 

Four  Illustrated  Suiiduv  Instalment* 

SHERLOCK  HOLMES  MASTERPIECES 

Thirty-seven  utorie*  for  daily  or  weekly  use. 

COUNT  WITTES  MEMOIRS 

Sixteen  Illustrated  Sunday  Pages 

NEW  POTASH  AND  PERLMUTTER  STORIES 
By  Montague  Glass 
NONSENSE  NOVELS 
By  Stephen  Leacock 
MARRIED  LIFE  STORIES 
By  Marv  Stewart  Cutting 
WONDERS  OF  THE  SKY 
Bv  Isabel  Lewis 
THE  LAMP  IN  THE  DESERT 
By  Ethel  Dell 
BULLDOG  DRUMMOND 

Bv  "Sapper" 
THE  GHOST  GARDEN 
Bv  Amelie  Rives 
THROUGH  THE*  GLAD  EYES  OF  A  WOMAN 
Bv  Jane  Doe 

The  above  1921  features  will  be  fol- 
lowed each  month  by  others  of  equal 
newspaper  importance. 


for  Years,  in  Over  800  Papers  Throughout  the  U.  S.  A.  and  Canada 
Your  Use  of  Any  of  the  Above  Features  Open  in  Your  Territory 

373  Fourth  Avenue,  New  York  City 
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RECOGNIZED   AD   AGENTS  OF 
U.  3.  AND  CANADA 


O.rdnrr  Adr.  Co.  111*.).  HOT  Loctl.t  St. 
Kaator.  H.  W.,  A  Buna,  Ada.  Co.  ill..  I,  M 

III.  Nail  Ran.  BM». 
Illn».  IlU  Jr..  Ad.,  Co.  (Inr  I.  fhlllll  I 
Kn»  <--I.l  Co   (IBC.I.  -TO  North  lot.  81. 
KchlatT  ApIt.  On  line),  Cratrnl  Stall  Bank 
!il»|p....i  Au».  I»rtw  Co.  (Inc.,  MMInH 

WMl.ro    AdT.    O.  ll«*,>. 


p  AdT.  Co.  (lac.).  W...M  H«r.U 
VTarftrlil  Ut,  C...  aM.I   hmni  HHj 


K«M».  lulus'.  Co.   I  IPX.).  MPS  I 

Ijpiwjtr'pj  ApIt.  pQpk  (Inc.),  144 
Irfli.  John  M  .  II  Park  B.'.w. 
L«.n.  H.  B..  Ad..  A«fi.pjr  (Inc.),  44n  fourta 
A... 

LaToT.  II.  11..  1SI".  llrradwar 
Urln.  Ch.rl.-a  l>.  Hk  I    IDS  VTnt  4iU.  St. 
I.lnettr  Ad..   Aflicr   (loci.   14*  TXtth  Avr. 
Wan.  Tnomna  r.  (tJPJC.),  «*0  Flfto  A... 
Lord  it  Tnoaaaa   I laf. )    Tltoa.  Rlilx 

ij*ip.n  a  iijt.ri.rii  Co.  (loci,  aoo  nftn  at». 

1j»o  Adr.  Brrrlf..  (Ik  ), 

II.   K     In.   (Inc.).  «1 

Co.   .IOCI.  331 

AT.. 

VI..    Co.    liar;.  »2 

AM. 

Adr.  <Inr,|.  4H1  BUI.  In  An. 

r.  Co.  (Inr  I. 

C.. 

J. 

M-raa...  Tutu.  A 


Saarar. 

,  To  ,  IK  Mara.1  Ut. 

Ilac  1.  HOI  II  road  Ft. 
Af.ocv.  0  C)lat*a  It 
lit  Broad  ft. 

HEW  roue 
llnf  haanttro 

Wjlir  11..  Ada    As-np-y  IBM,), 
Brooklyn 

Ad.  *f-»rr.  :m  rnii>«  nt 
n.  R  .  aw:  n.iton  si. 


Rarl.m    Ilpir.Ha.  A  Oaboru  Co  lla».). 


i  II..  Co.  I  lor  \.  M..r»ti. 
Mo— Clmr  Co.  (Inc.),  i;o  rmaklla  St. 
Ramlnmoa.  K.  V..  Apjwey.  I2K>  Mala  Sr. 
Wall:,  Ariiuud  S.,  Co.,  IU3  BUIrott  Sq, 

Knar  York 
Arom  Areacr  lor..  1X7  Njfaan  St. 
AdTcreakns   Aa*«flcl*a  Corp..    ICQ  Mi'tmpollla 
Towt-r. 


A 


.  I. 


!  I 


Bt 


.... 


dm- 


rim 


■  i  - 


i  ;■ 


llmr!.-.  Adv.  KrrTlct  Hoc).  23-'jr.  Itaaf  '.Utti  St. 
ITr-am.tTt.  NrUoo  A  Co.  due. I,  4."«n  V.irirtti  Arc. 
I'h.lrrlilll  Hall   Unci.   50  Colon  S.icirr. 
Clarke   E.   H.,   Adr.   At.or.   pine),   3T  W.at 
TOIL  SI 

C.Hon.  VT.od.il  V.,  Co,  Hoc).  I«l  Bm.p|.raT, 
Coo*.  Apadrow.  Cm.  ApIt.  ArrntT  I  lot  ).  Trlr. 

•rnr  BMj. 
r.rmna  Co.  .loci.  It  Wm(  14th  St. 
Cowan  Co, .  so  fobta.  80.  a... 
rrt-t  A  Ii.  t.h.rd  Hoc).  44  WUt  »d  St. 
DOBMllJ  Co.   (Inr.).  9  laarrray  R4. 
iPorkar,   tl.nrj.  Ltd.,  foliar  Illdr, 
Inn.   trttomar.  AdT.  Bnroan.  14n  Xaaaaa  St. 
Horcm*.  A  Co.  line).  41  Broad  St. 
INmnr.  rvamood,  Co.  (loci,  30  En»t  43>1  St. 
Irrar.  tloorCB  L.,  Co.  Ilac).  42  Br,iodoaT, 
Klllolt.  A.  B.  I  la*.).  «S  Tnt  Broadoay. 
Brirkatpn.  H  N,,  Adr    Ak.n.y.  21   l>ark  Boar 
Krlrkaon  Co.  (Inc. I,  J»l  rnnrtk  At. 
I  A  lUroblll  Hoc).  II)  bat  4ild  M. 


.I.C  ..  0  Ea.t 
Pln,l,.  L.  J.,  Ad..  Ai.ooy  line). 


At. 


*  Co.  (loci.  14  St..n. 
AdT.    Al.n.y.   .147   firth  At., 

A  vr.ih  ct..  unci.  1» 
lonlB  1    .rn.M  !»: 
L.  «..  244  rirtx  An, 
<:««!d.  M.  P..  Co..  00  W.at  3510  M. 
nnrBtlPPr  IAW  liar. \.  Xp  Hr.,.,1  St. 
•  laarr  Motn.r  line  1.  Otl  Madl^op  Ar- 
il..!..   Edwin  11.,  5  fl.<kPiian  St. 
ll.wl.y  Adr.  Co.  (loci,  »5  Madtap.o  At.. 
Hil..oli  A  Bro..  114  Nataan  84, 
Hr. la   Ad..    Aconry    lla.-l.   2IT  Broadaray. 
n.p|.|.»r  AdT,  Arraary  I  lor).  14S  W..t  4:.llp  SI. 
n.-wanl.  M.  T,  Co    llor  l.   117  Wrat  4«th  St 
now..  Murray  A  Co.  Ilw  1.  DO  Koat  43.1  St 
llowlaod.  II.  »,.  AdT.  A».n.y  Hoc).  2ip  lii.r.l 
St. 

IIoti'i  s.r«lo«  (Inc).  US  Tfiat  32.1  SI 

n.ii.  vr  ii.  ii..  a  c«.  (in.  i.  THtippo.  ni.ta 

Irootoonc'r.  C  .  Adr.  AtBary.  23  Koal  MU  si 

Kalis,  BirartnaAd.  47  W..t  3IUi  St. 

K.ap...  N.   W..  05  Saiaiu  SI. 

Kp  II.j  .  MlHlB  V..  Co.  (Inc.).  IS  Wrar  4411.  St 

Ki.roan.  PnaA.  A  Co..  ltt  BrDBdwoy. 


I  AW, 


ATB. 

Moll.llv.  vrilll.a.  T   Hnr  i.  iim  nroadw.y 
~    A  Co.  (Inc.).  J30  VTrat  42d  B 


II.*.).  17  Bat 


Co.   liar).  120  Waat  32d 
C.  J.,   Ad..   A,.ory   (Ibc.I.  1 

3411,  St. 

ratt.rsos.  Axlrra.  Co.   (I«cl.  1  I 
I'aoraall.  W.  M^larua.  41  Park  Row. 
Pack  AdT.  Anaory   pIoc).  347  Pirtll  ATB. 
l-illlHHt  Harry  D..  7«  W.at  JAtl.  St. 
IIobpI  A  Co.  Il«c).  141  W~l  401k  HI. 
fl.ttTp.r.  H  .  sr.  S'soaan  SI. 
|-..rltr.  Uarry.  Co.  Use).  1J  W~l  44IB  St 
Power».  Jolir,  n..  Co.  (Inel.  .r.1  l.  ^rth  At. 
rrtatiray.  Prank.  Co.  llsc.l.  41M  Ponrth  At. 
Raoklo.    Willi. i   H..   Co.    I  In.  I.   M  HaillK.tp 
At*. 

PjBBMria  Adr    Ar.tvry  .In.  I,  31  W.-.t  Xlil  St. 
Kl.harda,  lna.pt!.  Co.  (In..).  0  Ea.t  Ottlp  Ml. 
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THE 

ASSOCIATED 
NEWSPAPERS 

controls  the  exclusive 
newspaper  work  ot: 


HERBERT  JOHNSON, 
DR.  FRANK  CRANE, 

HERBERT  COREY,  be»t  human  interest 
R.  L.  RIPLEY,  greatest  sport  cartoonist. 
H.  ADDINGTON  BRUCE,  popular  psychologist. 
JOHN  BARTON,  leading  Bedtime  Story  writer. 
CAROLYN  BEECHER,  favorite  women's 
JOHN  BRECK,  greatest  outdoor  authority. 
H.  L  PHILLIPS,  unexcelled  humorist. 
M.  JESSIE  LEITCH,  home  nursing  expert. 
"POP'  MOMAND,  "Keeps  up  with  the  Jc 
"LEO,"  comic  strip  artist. 
JOHN  PILGRIM,  the  new  story -essayist. 
AND  MANY  OTHER  DAILY  NEWSPAPER 
FEATURES. 

*  ¥  ¥ 

NONE  »f  the  above  listed  features  IS  FOR  SALE 
separately.  However,  any  newspaper  in  open  territory 
may  secure  all  of  this  service  by  joining  THE  AS- 
SOC IATED  NEWSPAPERS. 

Membership  rate?  are  based  on  population  and  r.Te 
very  low.  The  Association  is  operated  for  the  benefit 
of  its  members  and  NOT  FOR  PROFIT.  All  of  the  in- 
come (iocs  into  service.  Some  fifty  leading  newspapers 
in  the  United  States  and  Canada  arc  now  members. 

»  a*  <S 

THE  ASSOCIATED  NEWSPAPERS  i>  directed  by 
the  publishers  of  THE  CHICAGO  DAILY  NEWS, 
PHILADELPHIA  BULLETIN,  NEW  YORK 
GLOBE,  and  BOSTON  GLOBE,  and  has  an  editorial 
advisory  committee  made  up  of  the  manaKinj;  editors  of 
the  CINCINNATI  TIMES-STAR,  PITTSBURGH 
CHRONICLE-TELEGRAPH,  KANSAS  CITY  STAR. 
DETROIT  NEWS.  ST.  PAUL  DISPATCH,  MIL- 
WAUKEE JOURNAL,  DES  MOINES  CAPITAL  and 
SACRAMENTO  BEE. 

*  *  * 

"Nowhere  eUe  can  a  newspaper  secure  mo  good  a 
at  one-half  the  cost." 


write  for  membership  rates,  proofs  .n'  service 


and  complete  information. 


THE  ASSOCIATED  NEWSPAPERS 

170  BROADWAY,  NEW  YORK,  N.  Y. 
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The  Wheeler  Syndicate  Inc. 


NEW  YORK 


LONDON 


STAR  FICTION 

RICHARD  HARDING  DAVIS 
O.  HENRY 
FANNIE  HURST 
REX  BEACH 
HOLWORTHY  HALL 
HENRY  C.  ROWLAND 
H.  C.  WITWER 
ACHMED  ABDULLAH 
RICHARD  WASHBURN 
FANNIE  HEASLD?  LEA 


MSIIRI 


SPECIAL  FEATURES 

HELEN  ROWLAND  ARTICLES  Helen  Rowland 

WOODLAND  TALES  Ernest  Thompson  Seton 

A  JOYRIDE  AROUND  THE  WORLD   Dorothy  Dix 

MOVD2  LAND  Lillian  Gish 

'ROUND  NEW  YORK  TOWN  J.  Kaufman 

FACTS  ABOUT  IRELAND  Shaw  Desmond 

PAINTED  PLOTS  AND  STATUE D  STORIES  

Ethel  &  James  Dorrance 

WEEKLY  HUMOROUS  ARTICLE  H.  I.  Phillips 

POLITICAL  ARTICLES  William  Allen  White 


GENERAL  FEATURES 

CHARM  OF  GOOD  SPEECH  C.  N.  Lurie 

DO  YOU  KNOW  THE  BIBLE?  J.  Wilson  Roy 

THE  FRH5NDLY  PATH  Walter  I.  Robinson 

WHERE  IT  STARTED  F.  Gregory  Hartswick 

YOUR  HAND  C.  N.  Lurie 

WHAT  THE  STARS  PREDICT  Mildred  Marshall 

WHY  William  Nelson  Taft 

ROMANCE  OF  WORDS  v  William  Nelson  Taft 

CIVIL  SERVICE  SERIES  Daily  Short  Story 


DETECTIVE  STORIES 

By  WILLIAM  NELSON  TAFT 

WORLD  FAMOUS  MYSTERIES 
MARCIA  THE  MAGNIFICENT 
THE  LONG  ARM  OF  UNCLE  SAM 
ON  SECRET  SERVICE 


MILDRED  K.  BARBOUR'S 
SERIALS 

BORROWED  HUSBANDS 

THE  MARRIAGE  MUX 

MARRIED  STRANGERS 

THE  ADVENTURES  OF  A  MARRIED  FLIRT 


WOMAN'S  INTEREST  FEATURES 

DOROTHY  DLX'S  TRI  WEEKLY  TALK  Dorothy  Dix 

GIRL  ON  THE  JOB  Jessie  Roberts 

WHAT'S  IN  A  NAME  Mildred  Marshall 

JEWEL  COLOR  FLOWER  FOR  TODAY  Mildred  Marshall 

FOOD  ROUTE  TO  HEALTH  Emma  Hanko 


Samples  of  the  Above  Features  Will  Be  Sent  Upon  Request 

The  Wheeler  Syndicate  Inc.       373  Fourth  Avenue,  New  York  City 

Faxfield  House,  28  Watling  St.,  E.  C.  4,  London 


Digitized  by  Google 
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New  Contract  with  R.  L.  Goldberg; 

Holliday  and  Bryan;  Car 


RUBE  COLOBERC 
Readinf  Hi»  Morning  Mail 


ROBERT  OORTES  HOLLIDAY 
Author  of  '«  nlkin* >u.  k  Papers",  Elr 


CHARLES  DANA  GIBSON 
<  •  f  •  r  -r  of  Pen  tnd  Ink  Artist* 


WE  have  made  a  contract  with  CARTOONIST  R.  L.  GOLDBERG  for  a  long-term  period,  beginning  April  1  next,  and  are  now  ready  to 
close  with  newspapers  desiring  to  continue  the  service,  or  to  take  il  on. 

Mr,  Goldberg  stands  at  tbe  very  top  of  the  list  of  comic  cartoonists,  and  his  work  today  is  better  than  it  has  ever  bren  before.  IVir 
originality,  strength,  versatility,  and  for  freshness  of  entertaining  ideas,  he  is  unsurpassed.    His  store  of  wit  is  evidently  inexhaustible. 

We  are  glad  to  have  to  offer  uur  publisher  friends  the  work  of  this  great  and  popular  cartoonist.  His  conscientious  and  faithful 
application  to  his  work  insures  him  years  of  steadily  growing  success. 

ROBERT  CORTES  HOLLIDAY 

ROBERT  CORTES  HOLLIDAY,  author  of  "Walking-Stick  Papers."  "Broome  Street  Straws."  and  other  delectable  bo'>ks,  is  doing 
i  new  series  of 'humorous  articles  for  US.  for  weekly  release. 

Irvin  S.  Cobb  lias  written  for  us  an  appreciation  of  Mr   llolliday's  work.    He  says: 

"He  writes  beautiful  English,  yet  without  sacrificing  style  to  curry  favor;  he  nevertheless 
clothes  his  thoughts  in  language  so  quaintly  homely  that  what  he  writes  brings  joy  in  the 
same  paragraph  to  the  purist  and  the  vernacularian.  He  has  a  noae  for  news,  an  eye  for 
beauty  and  a  turn  for  whimsy,  What  he  writes  is  good  newspaper  copy— good  copy  for  any 
newspaper — and  by  the  same  token,  it  would  be  fitting  to  print  it  in  the  most  mansarded  and 
double-gabled  of  highbrow  magazines." 

I  liar  owi  comment  is  that  Mr.  Holliday  has  a  style  of  such  human  warmth  and  of  such  universal 
inpi-al  that  readers  arc  drawn  to  him  and  come  torcuard  him  as  a  very  special  friend. 

CHARLES  DANA  GIBSON 

greatest  of  pen  and  ink  artists,  is  drawing  a  new  series  of  cartoons  under  the  general  title.  "Pcuple  We 
I  oubl  (let  Along  Without,"  and  these  we  shall  begin  releasing  weekly  in  March. 

We  have  been  selling  Mr.  Gibson's  cartoons  to  a  large  list  of  newspapers  for  several  mouths  and  we 
expect  an  even  wider  demand  in  view  of  the  new  series. 

The     service  includes 


CLEVELAND  SERVICE 

Our  Cleveland  OR><«  it  now  lufplyms 
i  flenef.it  illustrated  aewi  and  future 
atrrvlce  to  Z>S  daily  newspaper  fc  in  1lie 
■dear 


United  States.  Canada,  Mexico,  the 
Philippine*,  China,  and  other  countries 
We  h'l.nr  thai  theie  it  no  mat*  prac- 
•  r»l  or  generally  desirable  ■ervice  al 
tbe  kind  to  be  had.  We  have  carefully 
maintained  our  etandarda  throogN  ,h" 
period  of  high  wagea  and  increased  coat 
ol  materials,  and  arc  toeing  rewarded 
by  receipt  of  much  unaollclted  business. 

The  servica  ia  oneil  by  papera  like 
the  Detroit  Journal,  Milwaukee  Sen- 
tinsL  Piiuburgh  Leader,  Minneapolis 
Tribune,  Loutiville  Timn  ami  Courier- 
Journal,  De»  Moinei  Pernter  and  Trib- 
une, Omaha  World-Herald.  Seattle 
Times.  Rochester  Tlmet-Uninn  and  the 
Syr  scuta  JournaL  Inquiries  should  he 
■ddrneed  to  H.  A.  m<  Hut.  manager 
of  the  Cleveland  office. 


two  carfoom.  a  wi'ck,  oik 
for  publication  on  Salur- 
day  or  Sunday,  and  one  on 
Wrdnrvclay.  Tlir  rnrlnons 
of  the  forthcoming  strir* 
dwling  humorously 
annoying  people  whom  syc 
;ill  know,  will  W  released 
a  I  the  ■  i  !  of  farh  werk. 


THE  CENTRAL  PR 


TIMES  BUILDING 
New  York 
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New  Series  by  Gibson,  Fullerton, 
toons  by  Fox  and  Tutbill 


FONTAINE  FOX 
The-  J.  M    Harrir  of  Cartoonists 


HUGH  S.  FULLERTON 
Leading  Authority  on  Sports 


WILLIAM  JENNINGS  BRYAN 
Most  Iiit-  n '-mis  Writer  on  Politics 


CARTOONIST  TUTHILL 
and  his  Plymouth  Rock 


V.  V.  McNITT 
Manager 


FONTAINE  FOX  has  a  unique  place  in  the  affections  ul  the  American  people.    We  include  all  the  people 
because  his  cartoon*  are  published  almost  everywhere  and  are  accepted  and  liked  because  they  embody 
llic  essence  of  our  best  native  humor. 

In  such  cartoon  characters  as  the  Shipper  of  the  Toonerville  Trulley,  the  Terrible-Tempered  Mr.  Rang, 
Tomboy  Taylor,  the  Abscnt-Minded  Professor,  the  Powerful  Katrinka.  and  Grandma,  the  Demon  Chapcronc. 
we  find  whimsical  folk  vividly  familiar  in  daily  life.  The  cartoonist's  license  to  accent  personal  peculiarities 
by  exaggeration  does  not  rob  these  friends  of  life-like  qualities.  They  are  very  real  to  us.  Hence  the  endur- 
ing popularity  uf  the  Fox  cartoons. 

HUGH  S.  FULLERTON 

is  now  sporting  editor  of  the  New  York  Evening  Mail,  and  a  friendly  arrangement  with  that  paper  enables  us 
ta  sell  generally  his  excellent  daily  feature.  ''On  the  Screm  of  Sport."  The  list  is  a  good  one  and  it  is  growing, 
Mr.  Fullerton  knows  all  about  spurts,  and  writes  with  most  agreeable  facility.  He  is  doing  his  best  work 
now,  and  his  feature,  mailed  daily  in  advance  for  simultaneous  release,  is  a  fine  buy. 

WILLIAM  JENNINGS  BRYAN 

wa»  our  first  big  star  writer,  and  we  are  pleased  to  have  him  with  us  after  nine  years  of  association.  We 
exprct  to  bring  out  soon  a  new  series  of  articles  by  Mr.  Ilryan  on  current  political  topics  suggested  by  the 
change  in  administration. 

HARRY  J.  TUTHILL 

was  discovered  in  St.  Louis  about  a  year  and  a  half  ago,  where  he 
was  doing  cartoons  for  the  Star.   Today  he  is  the  most  popular  of 

the  newer  comic  strip  artists, 
and  his  very  special  brand 
of  humor  If  bound  to  carry 
him  far.  His  conversations 
between  George  and  Josie  in 
"Home  Sweet  Home"  are 
irresistibly  good.  We  sell 
Mr.  Tuthill's  strip  for  the 
Evening  Mail. 


ESS  ASSOCIATION 


REMOVAL  NOTICE 

We  have  moved  our  New 
York  office  from  the  World 
building  to  larger  quarters  in 
the  Times  building. 

Our  new  telephone  number 
is  Bryant  1290. 


Google 
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ENGLAND 


atreet.  Slran.l. 


A   PUMIC117.   Ltd,  tl 
hall  atmat.   E.  C. 
AUtrtasa.    Praderlck.    It    PAtarnoatar  Bow. 

Alsar.  rraOarkk.  II  Claraaala  L«n'.  It  C. 

A   Co..   14   KIM  William 

W.  n, 

AaSihr   Service   Aicnty,   Ltd..   «l  Rathbona 


Darker.  Charlaa.  A  SonA  Ltd,.  I  Wb.lt.  Lion 

Court,  ComlilU.  E.  C. 
Barker,    llrabble    A  C< 

Lane,  W,  «.* 
Baxter  A  Bon.  !»  Patemoater  »a««re,  E.  C. 
Bench.  T.  C.   Ltd,,   Orahem   Houac.  T».lor 

atreet.   E.  «T. 
Bonn   A   Cronln.    Ltd.    II    Bumu«h  Illih 

alreaL  S.  E. 
Baaaon.  B   M„  Ltd.,  Klnaearar  Hall.  W.  C. 
Black'a    Aria     Akensy    Uamee    Blackl.  H 

Near  Oltor.t   atreet.   W.  C. 
Brandla  DarU.    Thanet    Huuae.    S»l  Stran.l, 

W.  C. 

Branrloo.    H.   A    Co.    t«    Hatton  Garden, 

Holbo™.  E.  C.  1, 
Brorkle.     Haelam     A     Co..     Templa  Bar 

nnaae    ls-2i  Fleet   atreet.   K.  C. 
Browne.  O.  A-  a.,  170  Fleet  atreet  R.  C. 

Browne.  T.  B..  LtiL.  lfl  Quaaaj  Victoria 

atreet.   C.  C. 
llurlon.  P.  C.  A  Co.,   Ltd..  deneral  Bulld- 
li.C    Aldroreh.    W,  C 


B.  C 

Cler-ltaon.  A.  H  .  Ltd..  11»  Pinal  atreet.  E.  C 
Clark.  SaniaOB  A  Co.  Ltd,  »• 

land   .treat,  W. 
Clark.    Bon    A  Piatt. 

Houae.  Ill  lllkh  Holborn.  W.  C. 
Clayton,  C.   D .   Ltd.,  ti  BhAtteahn 

nun,  W. 

Clearer  A  Co..  It  St.  Martln-a  Lane.  W.  C 
Colnian,  Thorsiaa  A  Co  .  Oranrllla  Houae.  1 
.Arun-lei  atreet,  Btran-1.  W.  C, 
Crawford,  W,  c.  Ltd..  Craren  Houae.  Kln«a. 

way.  w.  C  .  and  55  Fetter  Lane.  K  r.  «. 
erockford-Halea  Service.  Ltd-.  USUI  Pleat 

atreal.   E.  C. 
Croaaley  A  Co..  Ltd  ,  I  It.criuat  Court,  Fleet 

ntraet.  E.  <*_ 
Cuttlntt    A    trndarwood,    Ltd..  1» 

atreet.  atra^il.  W.  C. 
Dale.    Reynold.   A   Co.,    Lid..  «« 

alreel.  EL  C 
llaale.  A  Co  .  11  Pinch  Lane.  E.  C. 
I>.'la  S  .  A  Co  .  SO-ll 

E.  C. 

Dawaon.    William    A  8 
Houae, 
r.  C. 

tlay,    Bertram    A    Co..    Ltd.    ll«  .tirnnl, 
W.  C.  I. 

ivearon.  9.,  A  Co  .  T  l^adenhall  atreet.  K  C, 
<r<-ariaa>i  on  *o«»  US) 


QUALITY  SE  RV 

World  BuUdin*,  New  York 

Announces  the  Following  New  Features: 

"SAM  and  MIN" 


A  Daily  Panorama  of  Married  Life 
A  COMIC  STRIP  RELEASED  SIX  TIMES  A 

By  JACK  FARR 

Creator  of  "WHEN  A  MAN'S  MARRIED,"  for  many  year? 
a  lciding  comic  in  the  New  York  Evening  Telefrram  and 
other  papers. 

"The  Truth  About  the  Movies" 

Seen  Through  the  Eyes  of  Experience. 
and 

"Human  Nature" 

Everyday  Life  in  Tabloid 


am  Alternate  day »,  tkrwn  each,  parr  wank 

By  Ruth  Raphael 

Albany  correspondent  and  sob-story  writer  on  the  New 
York  Evening  Telegram  and  feature  writer  for  the 
St.  Louis  Times  and  other  leading  newspapers. 


sTw..,        FOREIGN  NEWS  RADIO  AND  LETTER  SERVICE 


A  foreitn  radio  i 


I  servict  t»tpUed  frv  thr  btit  informtd  and  best 
Iroitud  writers  in  Euraft. 


Our  Correspondents  are 

STEPHANE  LAUZANNE,  editor  of  Le  Matin,  P-jtU. 

BARON  AUCUSTO  FERRERO,  editor  of  L* 
Tribuna,  Rome. 

DAVID  L.  BLUMENFELD,  London  Daily  Exprew, 
London. 

DR.   BERNHARD  FUCHS,  former  editor  of  tbe 


of  the 


ADOLF  KONT1, 
Berlin. 


Other  equally  competent  men  in  the 


ESTaABLISHED  FEATURES:— 

HANK  AND  PETE.  .  .  .BRINGING  UP  BILL  FAMOUS  FANS 

ILLUSTRATED  NEWS  aV  FASHION  RELEASE 

FAVORITES  OF  FATE 
WOMAN'S  PAGE.  . .  . CHILDREN'S  STORIES 
KIDDIE  KAPERS  POME  PEDDLER 


Se-ria/..  f 


article  ftc,  aiWyJ  ready  for  the 
:   WIRE  OR  WRITE. 


Digitized  by  Google 
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Full  Cases 
of  New  Display  Type 

are  the  only  positive  insurance  against  interrupted  pro- 
duction. 

As  long  as  you  have  type  in  the  cases  and  compositors 
on  the  floor,  output  will  be  continuous. 

Monotype  Type-&-Rule  Caster  underwrites  the  policy 
— is  the  sole  guarantee  of  full  cases. 

The  more  diversified  your  equipment  the 
more  you  need  this  insurance 


LANSTON  MONOTYPE 


MACHINE  COMPANY 


PHILADELPHIA 


NtW  YORK  BOSTON  CHICAOO  TORONTO 

MONOTYPE  COMPANY  OP  CALIFORNIA:  SAN  FRANCISCO 


<4 


T tin  ujvctljmmt  rampnwd  m  Mnontyps  No.  99  Serin  ami  Muuotyye  nil* 


Editor    &    Publisher   for    January   22,  1921 


ONE  HUNDRED  YEA 


For  a  Full  Century 


Has  Been  the  Hall  Mark 


One  Hundred  Years  Ago  The  House  of  Hoe  Started  Building  Printing  Machinery.    Sinre  then  Every  Developm 
Invention  and  Improvement  That  Has  Made  the  Modern  Newspaper  Press  Possible  is  the  Result  of  Hoc  In, 


I  AM  THE  PRINTING  PRESS 

I AM  the  printing  press,  born  of  the 
mother  earth.   My  heart  is  of  steel, 
my  limbs  are  of  iron,  and  my  fingers 
are  of  brass. 

I  sing  the  songs  of  the  world,  the 
oratorios  of  history,  the  symphonies  of 
all  time. 

I  am  the  voice  of  today,  the  herald  of 
tomorrow.  I  weave  into  the  warp  of  the 
past  the  woof  of  the  future.  I  tell  the 
stories  of  peace  and  war  alike. 

I  make  the  human  heart  beat  with  pas- 
sion or  tenderness.  I  stir  the  pulse  of 
nations,  and  make  brave  men  do  braver 
deeds,  and  soldiers  die. 

I  inspire  the  midnight  toiler,  weary  at 
his  loom,  to  lift  his  head  again  and  gaze, 
with  fearlessness,  into  the  vast  beyond, 
seeking  the  consolation  of  a  hope 
eternal. 


IMttJl    r  IIIIIUI 


HOE  TWENTIETH  CENTURY  SUPEKSPEEI)  PRESS — THE 
Equipped  with  Hoe  Patented  Ink  Pumps — the  Greatest 
Hoe  Presses  Equipped  with  Ink  Pumps  Already  Installed  o 


•  ki  i   miinnroi.  11*111 


827  TRIBUNE  BUILDING,  CHICAGO,  ILL, 


R.  HOE 

504-520  Grand  ! 
109-111  Borough  Road, 


llllllllllllllllllllllllllllllllllllillllllH 
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RS   OF  LEADERSHIP 


on  a  Printing  Press 


>f  Quality  and  Supremacy 

if  of  Importance  in  Newspaper  and  Magazine  Presses  Has  Been  Brought  Out  by  R.  Hoe  &  Co.  Practically  Every 
alive.  Hoe  Ingenuity  and  Hoe  Perseverance.  Strip  Any  Newspaper  Press  of  Hoe  Mechanism — What  is  Left? 


When  I  speak  a  myriad  people  listen 
to  my  voice.  The  Anglo-Saxon,  the  Celt, 
the  Hun,  the  Slav,  the  Hindu,  all  com- 
prehend me.  1 

I  am  the  tireless  clarion  of  the  news.  I 
cry  your  joys  and  sorrows  every  hour.  1 
rill  the  dullard's  mind  with  thoughts  up- 
lifting. I  am  light,  knowledge,  and 
power.  I  epitomize  the  conquests  of 
mind  over  matter. 

I  am  the  record  of  all  things  mankind 
has  achieved.  My  offspring  comes  to 
you  in  the  candle's  glow,  amid  the  dim 
lamps  of  poverty*,  the  splendor  of  riches  ; 
at  sunrise,  at  high  noon,  and  in  the  wan- 
ing evening. 

I  am  the  laughter  and  tears  of  the 
world,  and  I  shall  never  die  until  all 
things  return  to  the  immutable  dust. 

I  am  the  printing  press. 

Written  bv  Robert  H.  Davis 
for  R.  Hoe  &  Co. 


MASTER  ACHIEVEMENT  OF  A  CENTURY  OF  ENDEAVOR 
dvance  Since  the  Invention  of  the  Triangular  Former 
Sow  on  Order  Aggregate  Over  250  Sixteen-page  Sections. 


&  CO. 


reet.  New  York 
.ONDON,  S.E.,  1,  ENG. 


Tl  It  ten  Mi  llintf'  ♦H84rrrTf-i*I'rti 


iLiuii»mi't 


I 
I 


I 

1 


I 


7  Water  Street-  BOSTON,  MASS. 
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Ludlow  Typograph  and  Elrod  Caster  Always  Prove  Best 


rHIS  is  a  picture  of  l.tidfons  in  ad  room  of  Cleveland  Press.     For  six  yean  this  equipment  has  been 
worked  day  and  tii/fht.    Scripts  composing  rooms  art-  known  for  high  standard  in  efficiency  and  economy 
of  operation.    Seven  other  Scripps  papers  now  use  Ludlous. 


Ludlow  Typograph 

Ludlow  casts  display  type 
lines  on  slugs  from  12  to  60 
point  in  a  great  variety  of  type 
families  and  series,  without 
mold,  liner  or  ejector  changes. 
N'o  experts  required, yourown 
men  quickly  learti  10  Operate 
Upkeep  cost  small.  Saving 
floor  space,  meul  ami 
storage. 

The  Ludlow  Tyni»grapli  is  the 
fastest  spiting  machine  tor 
display  type  r>n  slugs,  ht'CQIUW 
ii  f«s  the  ht'st 


fi 


The  Elrod  Caster 

makes  two  point  leads,  six 
point  slugs,  twelve  point 
slags,  column  rule  and  rule 
Imrders  front  hair  line  t<< 
twelve  ]>->int  faces,  in  contitt- 
iioun  strips  or  automatically 
cut  to  measure.  The  F.I  rod  is 
•du  ple  and  easy  to  operate.  \n 
welds  ami  no  excessive  heat. 
Greater  output,  greater  econ 
HittVi  better  material,  It's  ilie 
lussj  niai  hiv.i-  fait  Itf-tids.  sliigs 
;i:id  rule  border* 


EUtOO  SLUG  AND  LEAD  CASTER 


606  World  Building 
New  York  City 


Ludlow  Typograph  Co. 


2032  Clybourn  Avenue 
Chicago,  Illinois 


G005  le 
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I...0.  Adl  IV.  U  Park  R„«- 
■  iHkHS,  John.  31  Park  How 
V,h.trr,.ll  A<lv.  Acency.  11  Whitehall  1 


lw"    Hooa.    Jehnwrn   *   I'u..   Jt-ls  Wellesley 

Hosil,  Uwro  a  Crcer.nl,  N,  w 
larTrlrk.    Paul   li.    Adv    UtHr,   LM.  On- 

wnldcetrl.     H»i»..     It     Norfolk  elr-at. 

Ktrejid.  W.  C. 


I<  It.cent  street,  ft  V, 


street,  sirend. 


tt.  a 


elm  li 

Electrical    l-mi    Lid.,  tl 

Anulhampton   Row.  W.  C. 
Klllnlt.    Hranl.).   Adv.    Acency.    Lt.1..  Ift-M 

c'arrlncdi.n  alreel,   rl  I* 
Erwoo.l.  >V     I..   I.td.  I*  Ple»t  elre.1 
t-Uchnnc.   Tclccrnpli   IV.   1.14..   SJ  Ci 

e!r.-.-l.    K  IV 
Plah.r.    HM   a    IV.  LML. 

Saiathw.rk    ateeet.   ».  K. 
Pranrle.  J    C.  A  Co..  Ill  rinl.  elr.el 
A.lv    AceruBJE.   1.1.1..  II  llr.al 

atreet.  W.  C. 
Krwmai  A  Co.  9  Pleat  .treat,  i:  c 
freer   A    Yosnc.    1.1.1.    I J  Oerrsrd 

w  a 

<»»"♦«.  J  «•••  Adv  Acency.  it  «.  ..Ik 

Strwet.   R  K 

Bmiih  a  iv.  h  inch  Balkan, 


innanclal). 
c-idbold-  E    It  .  H  Dr.ama 
C.l.J.mllt..    w..    A    Co,  41 


I'm. .a.  J.  A  J.,  141  Cannon  .lreel,  fcV  c. 
1W1.  Co..  A  fa..   1.14..  IH  III  Fleet  •mat. 

act. 

Potior.  P    K.  Ltd  .  Imparl*!  Hnua.  klnc.- 

air.  W,  It,  *. 
Pr.tl   *  IV.   Ltd.,  S 

W  C 

Public  II)'.    Ltd..    11    Mark    I  .ana.    B.  C. 
H"a.  II.  Puw.ll.  Ltd..  »S  Palter  Lane.  E.  C. 
Recleler    Puhllehlnc    Co .    Lt.l  .  Hampden 

lluae-     1    hinceway.  W.  C.  2 
BaM.  K.  J„  «  On,  Watllnc  alreel,  K.  C. 
Kaulara  A.lv   Acency.  24  Ol.l  Jewry,  K  C. 
Ha,  nail  A  Hill-   tl  Chancery  I. an..   W  c. 
*ew.     w     II  .    I  t.™    llnsse.  Klnceway 

llnuec.  w.  c. 

Seward.    Haker    A    Co.    21    Chancery  l.ana, 

w.  c 

Broil.  1*.  «  .  »  Con.  (I  l.sdtef  HIM.  E.  C. 
rlrriv.n.  II    Wilfred.  II  l.udcala  Hill.  K.  C. 

w.    AMlnr    Hoiae*.    Iv  Chaadoe 
alreel.  charlnc  Cross.  W.  C. 

Bcswsrd.  II.  It.  »1  Kml  alt         W.  I 

rlelle.  Ltd..  U7  Plaal  atraat.  »:  c. 

*>'"  "I   *   c«.   :-l    Kl.l.n  »,*,    K  c 

»w«.   Waller  R-.  11-11  Clements  Lane. 
E-  C 

■Milk,  Jamea,  *  tStk,  Jl   1ts.li  LaiMl  K.  C. 
•nillh.   It    m.«.  A  LV.  t< 
tajast,   K.  C. 


CH  Ltd..  IX  Vlrt.m,  Mfsst. 
I."  A   Ml.hlla.al-.   It  N„,tl,  j„hs  Mt-at 
LIVrrtKH.l     E.rb.naa     I"i.m.     II     Tllh.  batn 
alt.ai 

Randal:  a  A.lv  A.-nry 

Smith.  <i^.r«*  J.,  *  Co..  at  lord  .traat 

MUrflaakomnKh 

KM.I.    Kroaal    W,    II    Altartt  Ruad 
\auraatla.an-T>na 

Raid.   A.   A  Co 

Plrmainlh 

llstchata  Adv.  A.ancy.  II  Kranktorl  atlaal 


K.nn-)>   Adv    A«aac>     t«    Hlddla  Abb-y 
alraal 

H.c.naal     Adv.     Harvlca.     <     »t.  An.ltaw 
alraai. 

"Kaaf,.  Adv.    Ace  nay. 

P.rkar.  J„k«  H..  4k  Co..  II  Dawann  arr.ai 
«COTl_»MI 

MMatak 

K.-lih  A  Co..  t  t'aatle  at  reel. 
MMtaMstn  A.lv    A.anry,   19  tleorce  alt.-.l 
rMsttna  A   Soil,   II   Hanover  alraal. 
Hlinoiia,  Pted  I..  »  North  St.  Iiavld  Mraat 
Hlauctiut  A  Co.   \.. ttli  Urldce. 


Oranlliam.  A.  K.  41  Co  .  Valpy  all.- 

Kanthporl 
lllaaat.n.   Willlant.   It   l^yland   Hi. ad 


KMf,  H-ury.  A  Co.  U  Cburrh 
■  KELtKD 


A    S..n.    Lid.    Ill  Greal 
.Ileal,   and    U«.'t    B.akvlll.  alraal 


llri.an.    It    tl  .    144   Huahanan  .tr^et. 
Ilow.t     Cinplila      Adv       H-rvlaa.  Atlantlo 

Cbaii.baia.    II    Hope  alraal 
McHsrtrle.  Ltd.   II   llnlhwell  strwa-t. 
Mntiaa.    P.Ol,    >3    lln|.a  .treet. 
M.n.lra.   p.   A  .  il..r.1..n  atla.i 
Monk    llntlah    Adv.    IV.    Ltd..    It  Inlon 

alr—l 

P..tta,.»«.  4k   Co.    II    *ou1h  Elahanca 

IMat  a 

■Mmcrour.  John.   1J  HI.   Vlsaant  riata 
rlharp.    A.    P  .    A   Co  .    II    el..)  al  ~ 
l~,u...a  lAnanrlall 

C.    P..    11    HanBaM  ,i,aal 


liordon   A   Uotch.    Ltd,.    II  Kl     Utlde  .treat. 

E.  C 

y,  t 

«  c 
Oorlnc.  J   It  . 

B  C 

Ooadan.    D..    4>    Cw..    II    Hanrlella  alr-el. 

Covenl  Oat. Ian    W.  O. 
tluuld   *    Portmana.    Ltd,    14    Sew  Octets 

alraeit.  W.  r. 
llreen.  Henry.  Il«  Chancery  Lane.  IV  C 
Craanly.   A.  J  .   Ltd..  »7   Slrand.   W.  C. 
iltlflllha  A   Mlllmcton.   Ltd..   IS  Welllacton 

atreet.  Illrand.  W.  C 
Haddon,  John  A  Co..  Houvarla  llouaa.  SsUs* 

hut)    Hiiuari.    ,-.  C. 
Ilannat.ird  A  llnoilaian.   Lid  ,   IT-I)  I.U'l.nla 

Hill.   K.  C 

llarla    Adv     IMRre.    Maltravera    Holre.  « 

Arsndal   atreet.   Clrand.   ST.  C. 
Harvey    Ilroa .    171   Queen   Vlctoita   at  real. 

K  .' 

Hicham.  C.  P..  LI.L,  Impetlal  H.iuaa.  Kin. a 
way.  W.  C.  .' 

II, .Hand.    J     P..    Wall,,.,    Houaa,  | 

atraat.  W. 
Ilolman,    L*sr*nr*.    Ad.  A.enr 

Mouaw,   Klncaway.  IV  c 
llnaitaer  A  Hatty.  Ltd  .  II  Wnllmmk.  E  C. 
Howard  A  Jonea.  Ltd..  J«  Bury  at  reel.  E.  c 
Howat  Adv.  Acency.  1  New  Inn.  W.  C. 
HyartiA  Artbsr.  A  Co.,  Ltd..  It  Eaaox  atraat. 

Ml  rami.    W.  r 
In.lualrlal  Publkny  ftai.lc-,  Had  Lion  Court. 


K  lr.h'an-H 


E.  C 

W.    R.,    114    Cl.ar.rery    l^.a.    W  C 
iba.  W.  J..   H7   Klrand.   W.  r 
Mpleta  A    P.m.l,    Ltd.     Ik   Saw    llald.a  atreet. 

K-  C. 

rtplara  rt.rvlra.   44   rieet  alreat.   K.  c. 
.<p.III»w,-.,la   t)l«,.n  A  Hunlln..  Lt.l.  Klnca- 
way Hall.  W   c.  I. 

J     P..    Ltd.,    11    PateinoMer  fl.|U*re. 

K.  C 

81.. la'a  Adv.  Hervlia.  Ltd..  Norfolk  H„u~ 
Norfolk    alt..  I.    Mlrntld,    W.    I-  . 

fHreet.  P..  A  IV.  It  C.rnhlll.  K.  C.  and  I 
Sella  at  teat    Uneoln'a  Inn.  W. 

Tanner.  A  K..  A  Co.  tl-.l  Chancery  Lane. 
IV  .- 

Taylor.  Charlea  A  Co  .  >0  Pleat  alreel.  E  C. 
Tlirowar.   8.   It   Imperial    Itulldln.a  New 

Brhlca  alraet.   K.  C. 
Vernon.    C.    A    ftona,    Ltd.,    Ill  New.ate 

alreel,    K.  C. 
Vlek.ra.    J.    W'..    A    On    Wd..    •  Nbrhotaa 

Lane,    i:    C.  rnaanrlal)- 

Walkar.  C.  J.,  II  Coleman  atraat.  E.  C. 
Walker.  Adv.  Acency.  Ltd..  »l  »s  Hlahopa. 

cute  atreet.  K.  C. 
Walk l».  A  OSSMKt,  I  Creed   Lkne.   K.  C. 
Walann.  R-.  Adv.  Ofjlaaa,  I  Rouvarla  atraat. 

E.  C. 

Waal    Knit    Adv.    Acenry.    1.1.1.    111  Dafnrd 


Ulsform.tlon.  trena- 
il: 

II  rue  MMalbn, 
Acanra  Attea.  17  rue  Calm  Hare 
AtJlAtl   .lea  CMsMC  lie  Precr-t   Ibollrrplale  I, 

11  roe  da  IJaenalla. 
Acanae  rranealae.  lad  tua  Uonln.arlre 
A.atKa    Krangalaa     1>  'Informatlnna.     IC  ma 

Peydess. 

AceiK-a  PoUriilar.    1   roe  da  U  llnsrw 
Acence  Havaa.   .   plAre  de  la  Hosree. 
AKanea    l.ahura.    .   rat  de  Plasrua. 
A.enee  da  Puhllrlt.  Plsancltra  al  tVmmer- 

elate.  II  rua  de  la  Vlt-tolrei. 
AmlMfe    Mcrllno.    *<     boulevard    .la  Slrna 


11    rn.   d-   la  Chas 


llodaina   PsbllCItt,   2   raa  du  Havre 
L .   Urn   hH  e,  «    Al***»<tr*.   1   tm  QtMlt 
lUBri.    JoyrnullBlnjo..    t-r    .V-    Publirlt*    .1,-  K 

IT*W   Karttlnnullptn.    c    rtl*    Iji  tUttJ 
lw»  MM!  ■  .'it  .r  ,1  -    «-t    Lm    Lllron.lt.,    f,   b,,t,i. . 

Yt.nl  >Um  *'npuc\n*». 
KmlU    Abf.1.    12  ri»f   ,]t|   tJ«-  It .» 
I-*   Prv.pt*  MocUlr.   44   r«<-  IlochMhoujirt 

I-*  I'uhJKlt*  rmhuiiijuc-   it  r«i>  >l*  rAbh.v- 

fubllrltt^p  Hfytti- «,         rife   Dn u ! anr.  ori 

XMfti^lltTiwn   4l«   P-ubllrlt*.    |  ru* 

■1        U     .M       !       •     •      •  * 

I'ubltu*.  tt>  boui.>vnr>t  Bonn-  .\uuvpUt. 
Lu  Pulillcll*  Lurratlvr,  t*  rw  Roch«,cltL.UAt-i. 
Hih  IM*   NottTflll*    il«   1'ublU  U#.  11 


•  7   rvji-  CVry. 

In:    I ...  I 


■i\  : 


h  i 


W  J  . 
K 


11  r\»*i  *n 
■ley  mir 


ft.  tt  C-. 
ft,  1,1  rnf- 


llfffl  A4*  Ajc*nry,  *&  Mtllnn  «,T<»r.».  R.  C. 
IllH  TarTcll  A  (*»,  143  r*tt*r  l.«tip.  K  C*. 
Ju«M.  Wa1t«>r.  IA<\  .  »T  «r»a*r.nm  «r*"-t.  B.  C. 
■■■■■I     D.    J..    *    CV> .    ,4  38  WhltorrUra 

■i ivmIi   Flfd  vt r««i.  I :  C. 
Klnc   J.  fl  .  •%   Suaa.   10   Bult  Court.  Fire. 

Mtr*«t,   K.  C. 
Kniaht.  Arthur  *  l'o  .  11  t.«i<I<al«  till     E  C. 
Knla-ht.    K.   A ,   A   Vu ..   **   Watlamt  tirMi, 

K.  C. 

Laufhlon  A  Co..  Mil.,  I  W*llln«ton  iimt, 

IdATItM.  C  *  E..  IP  Farrlnvitvii  atr«*t.  E  C. 
I.f.titt«alt*   A    Hlmmuba.    t   B*rcbin  l.*nf. 

It    C..  Iflnnnrlall. 
Uto,  John  H  .  IML  4  Ludc.U  Clr-rua,  B.  C. 
l^n-lon  *   I'rovlivrlal  Adv.  Aie«ncy,   Utt,  4 

OnforJ  llmtli  W, 
Lt.nslon    Preaa   Eirhan**-,    |,M„    U  fliraml, 

W,  C- 

tcntirman-a   Adv.    Aie.n-:y.    »    New  Osfor4 

wir***.   W.   C.  I. 
McL4.rw.it  *  B.,«^  Ltd.,  IS  Bi.o*  Lana,  E.  C. 
,proap*<t«a  -.Iv-rU.lrut). 

*    Co..     Ltd..  141-111. 


VHMi  Jrff^ry  A-  r„  ,  :v  i.uiUafo  Hill.  E  i* 
WUhaaf.  Jamia.   Ufai,   l«   atraild.   W.  C. 
WDtoi    LM  .   laliKMli.   H««w.   Hlit-h  Hulburn, 

w.  c. 

Vc'llann,  A-  X.  A  «'u  .  1.1  d  .  Ill  <'t«.rk»n - .  1 1 

Koatl.   K  I*. 

Wiu-.n.   Fred.  101    Hnlton  0X4* >■   R.  C. 

W|lao».  J.   II..  HI   FlfM  rtn-w-t.   K  C. 
WtoUr,  TlK.maa,  r.,  .  Danr'a  Inn  llounr.  3«fi 

SUuilO.  W.   l"  3. 


E      M.  R^nitti 
tl'  An  I  tr. 

K  n-rni*r,  4?  rtaa  iin  u 
l.'C>if|r«  <>» tralf  l-'Atiin 
tllfin.lrl  la  Routf-rv,  7  I 
Eon*1  HrllTaui.  11  tut  Taltbuui. 
Henri  Uaavln.  1  ru«  <|#  UaubMW* 
Diorama  a^M4M4>M  -l**  Var»*t**».  !<  b..ul'  VMT. 

Mi>nlnii.rtr*. 
Iiawrw  ml    MalhflliMl.   >T   r «.«  <t*>  It-nn-- 
Kna*>iirirw>rrita*it     rop-ulalrf.     Aa-rtrol**.  Hortl 

r<l^^.  »»t  n«»  I'ultarf  I'wlonlnlc.  T*  rtl*  Talt 

t»  H  i 

C.iin|>tnh  IntcriBkllvnali-  tlr  Publlntr,  :t  tm 
Tr-.hrb.i. 

It,  0^it*>rHl»  PubllrUA.  11*  ru<*  U<-  lllrhe-n-u 

tl-.y.    l*l-rr^il  .1   fit.,    ^1  >iunl  <1i>   I"  llorlii|Tf 

K    L    ( •  r«- Mr .  .lu  rw  da  la  Priivntvrf 

F.   (liiaToa.    5   rui*  itf  la  i-iranif-llalwaWri*. 

I^tt-llicr  et  Cm  .  »7  ma  Rlclt*li*u 

March^n.  P*tu  *>t  Flla.  I  ru*  Matt-  I. 

tl    Ukslllatd,   i   ru«  uu  Havro. 


!<«.rl#t(-    CuniriL-r,  |»|.  tl 

d'AinatPrdarti. 
•aocMMf   d«  Puhtlrlt*.   4  plut*  .!,.  In 
r-..ck*t#   P..rm|.V«  Altnualrxa.   41   ru*  d« 

La  Kajftt* 
*ti.,.nh    S3  riaaf  d*  Rlarhflli-W 
R.   Hlriwcr.    I  rua  da    Ii.j..  ii.--. 
I.  I'ntrt-rarllr    Publlrtlt-.    3»  rua 

Maurujr. 

I  nl.m    R'al-n.U   ,1-.    Publlcll*.    U   rw  «M 

P»lll-t'hani|>«. 
Pb.raan.1  d«  V.aqoea.  71   ...  da  MviM 
(ablli-t    Ti^hnlw   da   Publlirlt*.    S(   rM  du 

Tbi-'rr  la  alar>  a  fi-twal  oraanUatlnn.  cuiti- 
|HiNf>d  of  adv-rtlalng  afanta.  outdoor  advar- 
llalna;  Inter^ata  and  na-a  arap«r  pabllahcra, 
called  La  Cltaitibrc  Hyndlcal**  d«*  La  Pubtn  ilf 
«-  t»4»  .nil  nialnlalna  bualo-aa  and 
tredH    a«afiilar<*a    for    b«1h    ad»«-rt  lain.  »Q.| 
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ll.lli.r  A  Ctnwther.  Ltd.  10  II  Sew  Rrldca 


r. 


atreet.  K  C 


Hsr.  J-  a. 

May".  Adv 

fV.rd    Itnw.    W  C 
Mlllon    Adv     Acenry.    Ltd.    10  11  Bedford 
Cbkinbcra.    Klnc   air.-i.    Covant  Oar.len. 

W    C.  2. 

kHlrhatL  C.  A  Co..  Ltd..  1  Cnnw  mil,  B.  C 
Msllar.  Blalcbley  A  Co.  II 

alreat.    E.  C. 
Na.dham.  Martin  A  Co..  1 

Heme!  llampetead,  Harta. 
P»ltner.  Sewbould  •  Co..  Ill 
Parry  A   Co.   Pinner  a  Halt,  Auatln  Prlara. 

C.   B,  tsnanelalt, 
Partlnclon    Adv.    Co..  Ltd.. 

bankro.nl.  W.  C. 


Aahburner.  II.  II ,  A  J    A  .  Waterldo  Hulld- 

Inca.  Plecadllly 
Browne.  T.  B..  Ltd..  Market  atreet 
CollltlA  Jcmec,  A  Boa. 

Cntnmarclal    Adv.    Acaney.    Ltd-,    it  Cor. 

IMirallon  atra.L 
Cowley    A     Co.     11     Chapel     Walka.  Clot. 

at  reel 
Em.ley.  J.  II..  17 

Nr. 

Hobaon.  C.  W     3  St  Jam< 

Umdon  A  Provincial  Prea 
llullilliica.  Altilncham. 

Meilloln,  P.  J..^.Co..  Midland  Bank  Cham- 
hern.  Ill  Cheater  Road. 

Kr.by    A.    II..    Adv.    rani        27  Victoria 


Oabatrne -Peacock    Co.  Ltd. 

Inca,  Cannon  ttreat 
Pratt  A  Co..   17  Market  atreet 
Hoe,  p.  J.kn.  II  Croat  street 
Chephard.    W.    A-.    Adv.    Servloe.    II  Tib 

Ijine.    cmaa  alraal. 
VSIWSP.  John.   A  Own   lit  Ch..l.r  Bokd. 


1  nlted  Mtnlee 
Applecsl..   John   1> .   Jr. — sppoltlled  Clave 
land   m.na.er   N.   W.   Ayer  A  Hon.  Phlla 
dalphlA       llSt.  II. 

Archibald.  Edward  V- 


Tork.     pab  U 


Cl.lktld.    tCC,  New 


Knrward  Publicity  Co.. 
Monday,   ll.lto.rt.  A  Co.,   It  New  street, 
nmllh.  Il-.irx«  J  .  A  CV,  10  Eaay  Row. 
We.iwood.    QeorCn    Bn    >2    NawtoA  Roa 
llraalford 

Wllllama  Adv    Ollltea.  11  Klrkcala. 


Parlrldce  A  la>v..  Lid  .  Braadnitsd. 

t't  Adv.  Acanty.   14  l»w(ata. 


Inc  aa  a  director  and  handllnc  hla  par- 
aonnl  art-ounla  asreaadad  a.  praaldent  by 
Prank  II    Mmlth      Mac  I. 

AraoW.  Ray — appointed  Mlnneapolle  man 
acer  Crttchfletd  A  Co..  Chlcaso.     April  2. 

Avery,  Prank — appolnlad  apnea  buyer  llc- 
Junkln   Altar),   Chirac..     May  1, 

Area  A  Son.  S.  W  .  Philadelphia— Jama,  kl 
M.tha.  and  Adam  Keaaler.  Jr  .  admitted 
to  Arm.  Jan  22:  John  t>.  Applecate  ap- 
pointed Cleveland  manacer.     Dec.  21- 

Aaay.  A-  C.  M.  appolnlad  production  man 
alter  Barton.  Iruratlna  A  Oabt.ru.  Inc.. 
New  York.     pan.  II. 

Raw-new.  Arthur  K — beeama  aaaoclalad  with 
Prank  rV.mnn.  Inc..  Naw  York.  In  direc- 
tion *f  account.    Jan.  SB. 

P.  C    Millar.'   June  1. 

Todd-  appointed    Naw   York  man- 
LCeccr.  Phlladal 

M. 

N. — appointed  tsrslss  director 

Clavaland.    Pah.  1 


allltnn  M  —  appointed  art  dlr-c. 
lor  rllreat.  Thon.pa.tn  A  Phnlpa  Acency. 
Chtraco  May  II. 
Iliad. ell.  Pre.1 — alerted  secretary  and  A  di- 
rector utanley  r:  ilunnlaon.  Inc..  N.,w 
York.  Sept.  St 
llrswn.  .1  f>— acoslr.d  tnl.r«.t  In  llnyd 
A.ency.  Ri.l-.cli.  N.  C.    Sepl  1. 

.11  A— appointed  mcichsndla 
Inc  i.ianacar  K-d»ral  Acency.  New  York. 
April  St. 

Brown,  w,  L  —appointed  to  Dorland  Acenry 

orcanllatton.     Naw     York.     In  advisory 

capacity.     Nov.  ST. 
Burbaaau..    c  c.e— elected     vice- praald.nt 

Warflald     Acency.    Omaba.    Nab  March 

St 

By.rly,  Oliver  M—  appointed  »rvlce  di- 
rector Paul  Nemeyer  Af.firr  Cleveland. 
April  21 

Byrne.  Charlea — acquired  tntere.l  In  Thl- 
elrhe    Company.     Chlt-aco.     and  became 


vie, 
Cameron, 


al  1- 

Da 


ii  i  in 


alt, 


r,rr,tit 


anacer 

iilaaco 


Cohen.    Jullua— appointed    service  mtnacer 

Cnpehart  Acanay.  New  York.     Juris  1. 
CnlunablA.    Curtl.    P. —appolnlad  maAacer 

ta.'htilcal     dapartmanl     J.     W.  Oaziaon 
Company.  New  York.     flee.  t. 
C'onover.  Ilav.raa  W    -appolnlad  account  ai- 
ersllve     tttr.al     A     Plnney.     .Now  York 

Ibrl.  I. 

(Ccaricctw  >■  Mt<  1H) 


Digitized  by  Google 


Ml  i1-  L41  i  jJr 


,  mi  avh.  i  •nrum  M9S| 


On  Iftwr  Paper 

Our  files  contain  dozens  of  enthusiastic  letters  from 
publishers  who  have  found  the  Newsbox  a  profitable  invest- 
ment. Many  of  these  letters  have  already  been  reproduced 
in  the  Kditor  and  Publisher. 

Still,  you  may  be  skeptical  as  to  whether  the  Newsbox 
will  work  as  successfully  in  your  field  and  under  your  con- 
ditions. To  make  it  possible  for  any  circulation  manager 
anywhere  to  know  the  Newsbox  and  put  it  to  a  practical  test, 
we  arc  making  this  introductory  30-Day  Trial  Offer. 

-  Introductory  30-Day  Trial  Offer 

Send  us  your  check  and  let  us  ship  you  immediately 
five  Newsboxes.  Try  them  30  days  on  five  hard-to-cover 
locations.  If  at  the  end  of  that  trial  you  are  not  fully  con- 
vinced that  the  Newsbox  is  a  profitable  investment  for  you 
under  your  conditions,  notify  us  and  we  will  send  shipping 
instructions. 

Big  papers  and  little  ones — more  than  60  of  them — have 
found  the  Newsbox  profitable.  The  entire  cost  of  operating, 
including  interest  and  depreciation,  should  never  exceed  4c 
a  day  per  machine.  And  the  cost  of  serving  the  Newsbox 
can  be  entirely  eliminated  by  alloting  to  your  branch-office 
men,  dealers,  carriers  or  newsboys  as  many  machines  as  each 
can  use  profitably.  If  you  prefer  to  control  the  Newsbox 
directly,  you  will  secure  the  full  retail  price  of  your  paper, 
cash  in  advance. 

A  battery  of  Newsboxes  will  accomplish  two  important 
jobs  for  you  in  the  critical  year  ahead  of  us. 


Delivers  a  Dry  Paper  on  a  Wet  Day 
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box  for  30  Days 
-At  Our  Risk 

First:  It  will  build  up  your  circulation  by  making  your 
paper  available  at  many  new  points ;  it  will  stay  on  duty  until 
sold  out,  when  the  newsboys  are  at  school  or  in  bed. 

Second:  The  Newsbox  will  help  you  sell  advertising 
space.  Earl  Mullen,  circulation  manager  of  the  Tampa 
Times,  says:  "Our  management  considers  the  advertising 
value  of  the  Newsbox  equal  to  their  cost." 

You  Need  the  Newsbox  Now 

Accept  our  30-Day  Trial  Offer.  Install  five  machines. 
Test  them  thoroughly  on  locations  of  your  own  choosing. 
Prove  for  yourself  that  the  Newsbox  is  a  circulation  builder 
and  a  money-making  investment.  You  are  to  be  the  sole 
judge,  and  we  will  accept  your  verdict. 

The  price  of  the  Newsbox  is  $50  per  unit,  complete, 
f.o.b.,  Orange,  N.  J.  Simply  send  us  your  request  for  five' 
machines,  with  your  check  to  cover.  If  at  the  end  of  30  days 
from  receipt  of  the  Newsboxes  you  are  not  thoroughly  satis- 
fied with  them,  return  them  to  us  and  we  will  refund  your 
money. 

You  may  purchase  one  Newsbox  or  a  hundred,  but  the 
30- Day  Trial  Offer  applies  only  to  your  first  order  for  a  bat- 
tery of  five  machines. 

The  price  of  yembox  in  &fty  dollars 
prr  unit  F.  U.  H.  Orange,  New  Jmer. 


NEWSBOX  SALES  CORPORATION 

Candler  Bldg.  New  York  City 


Stays  on  Duty  Until  Sold  Out 


LA  NACION 
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pcrviacl  and  aasletanl  to  presl.Dnt  H.d 
Held  Agency.  N.w   Y~rk      Jan  2* 


Agency.   Chicago       Jan  22 


A  Co.  Cwfcagj*- -11  K.  Hola..  Jatnee  Acetic*.  New  York— Chat  let  C 
MMM  president;  Chart-.  II.  Porter  chair-  Orecu  ac'jolred  lnl-r»«t  and  tab  elected 
IBM  board  directors,   IV   K.   Kowlrr  rice-        president.    April  *, 

n'^ideni  and  "~r-tary.  «,  ■   But  IfW    JifliPlwB,      Krancl*    appoint.*  manager 

technical  dc|»nri.u«tit  llanrT-M"tt<»*r,  Inc.. 


urer:  H.  X).  Alexander  niiiig  la 
charge  merchandising.  Hcotl  *.  Hmltl. 
Vice-president  In  charge  Minneapolis  of- 
fice; Chnr.es  U\  Hymo  director  .>f  ser- 
vice; Charles  a.  aroiY  HM(  manager; 
PMl  Wk|  New  York  manager  March  11. 
.  Ocorga  B appointed  manager  in-r- 
drtig  and  food  Prodvrtg  Trl 
y.  New  York-  Nov.  JT. 
Arthur— appointed  account  »*• 
cent  ire  H.  K.  llcOana  Company.  New 
York.  Feb.  1?. 
ta.idanii.  W.  ...—appointed  rncrchandlvlng 
iitaaa*>r  Hoyt'a  Pervke.  Mt«  York.  Dec 
la. 


Ihavlee,     MillM     H  — elected     *  Ice  -ptusldetil 

Seelye  A  Brown.  Ind  .  Detroit-    Jan.  Jt. 
Dilate*.    Mutufi    R.— elected    president  ami 

general      manager      Fidelity      Advert  lalnit     l-evejoy,  Fr 


May  II 

K  ■  I  ler,   charl**   K  —appointed   manager  8- 

nanr  ,nl      advert  lalng      Laroy      A.  King? 

Agenry.  Chki(l>.     Dae.  11. 
Krlteher.    I-     It  —appointed    art  director 

Richard    J*.    Kauh    Company,  Pltt*butirl>. 

July  II 

Kah,     BtnH      appointed     copy  director 

(tiown  Agency,  N*w  York-    Jan.  2*. 
i  '«wiKi'i-  Mr  I  tannin'     Agency,     s-ittli  Bund, 
tad  — M     W,    Fok    and    A.    R.  McDonald 
elected  to  board  of  flmwi,     April  1. 
I^mmon.  Cvtrl  W._ appointed  head  rat©  de- 
partment Holt   Agency.  Little  R'^ck.  Ark 


Evana  *  HarnhlU.  New  V  Jtk     Dec  It. 
So*  In.    Frank    II  —  heeamt*    aaaoriat«d  with 

laatl.aon  Fo.ten>  Jordan    Company.  Chl- 

cagn     Nov.  S. 
tlkfr|pr.   M»nry   II  — appointed   1©  esecniive 

stalT  Altaa  Avency.  New  York.     July  li. 
(Sf  hneffer.   II.   R. — appointed  account  eiecv- 

UM  Hwn^k  1'uyoe  Agency.  Philadelphia 

Oct.  II. 

>.  ..»!.  William  I*  -appointed  New  York  M« 
*  uilv*  Tracy  Parry  Company.  Philadel- 
phia     Felt  I 

ftcott,  William  I* — elected  Tlce-preoldenl 
Tracy  -  Parry       Company.  Philadelphia 


han**  *  O 

Frank  W. 


w.  W  ,  ,Vrw  Y.rrk  — appatetad 
Llaaatoa  and  tinutiv  T.  Calla- 


It. 


iick  H. 


1'iimpany.   n<  v.- land      March  IS 
Dalaney,  1.   J. — appointed  apart*  buvr  T.  F. 

Una*an   A«erwy.   New   Y--r  k      March  2^. 
lieimy.  W.   II  — appointed  account  •fceeatlva 

Phillip  Hltt<-r  Atfency.  New  York.  Dev.  11. 
deVore,   Miaa  M.   I* — appointed    aparo  buyer 

J.    W.    Rlakt*    Atrency.     Ynnkera,    N.  Y. 

n*xUe.  B,  M  — appointed  copy  chief  Wood. 

Putnam  *  Wootl.  Boston     Jan.  If. 
Doornho*.  Arthur  C. — acquired  latereat  and 

Waa  elwcted  a  dtractor  anil  v(c*-|ir*-alil»-nt 

KuthraufT     A      Ryan.     Inc.,      N#w  York. 

flee  1>. 

liorranee.  Sturifa — elected  vtrf  president 
Thorn       A    I  o|«i    In,  .  V.-i.    X  ■<  V,    HlJ  I 

DufflVld,  W.  J  —appointed  m«infer  art  de< 
partincnt  Pencraft  At-ficj,  New  York. 
Dec  11. 

iHinater,  i"harl-a  M  — appolnfd  m*rch*nilla- 

ln«  manaarer  Jamaa  Acency    N>w  York, 
KholU.    Frank    A  — appolnt-d    art  director 

Peck   Agency.   New   York      April  I 
Rdreds*.     Frank     M.    appointed  Detroit 
manacar  Brearly-Hamlttoa  Agency.  Urand 
Haptda,   Mtrh.     De«.  11. 
KnajatPam,    ■     A. — Heeled    aecr*tary  KralT 

Agency.  Minneapolis.      May  12 
Fair,    Ray  —elected    vie-  pieal.lent  B-tllrtg 
Agency.  Ht-   Paul.     Aprtt  II. 


In   rharga   of   pro.lurl |.>n,    Stroud  * 
New  York      Ten  ]». 


app4>lot#d  SfW 
-Parry  Ag*ncy. 


York  l^unagn 
Philadelphia-  May 
MrCoaiDouighey,  f    K  —became  naaucialfd  In 
§■■•■« P>1  rapacity  with  J.   Horace  UttU 
Company.  Boston.     Feb.  16. 
Mr<*»v*ni.    U.    R. — apotdnt**d    apace  huy-r 

tM.nraider  Ag-acy.  Chicago.     May  11. 
Mrk.l.hl.    Arrliur  O— appointed  manage? 

r   A   <Jray  Agrency.  Daltlmorc.    Fak  11. 
MeMlehneL     J      r  -elected  vlc«-|irea1.t*al 
Frank  S.-tiau.  Inc  .  New  York.     I>ac.  11. 

A-  R— aleetad  a  director  Vmm- 

cl 

April  I 

In  charge  of  aervlce 
New  York.     F<b.  11. 
Malkiry.  Mitchell  A   Faoal.   Inc,  Chicago— 
C     Hugo     U-vln,     Stanley    <I  MwanbenK. 
Harry    II.    Uuulrt    *lacted  rlce-prealdenta 
Jan  SO, 

MarachnJk.  H  —elected  rlce-prcaident 
Frank  Seantan.  Inc..  New  York.     Daft,  11. 

Maaoci.  H.  O.—  appointed  RLchiuond  mana- 
ger  Frank  Preahrey  Company.     SI* pi,  1. 

Mayer,  J  K — a ppidn I  ad  apace  buyer  Red* 
MM  Ag*ncy.   NVw  York      Nor  !• 

Meek,  Xa  mael  W  .  Jr  — elec  ted  aecret ary 
Hoyt'a   Service*.   New   York,     May  1. 

Mealertdyke,  8.  L.. — appointed  office  mana- 
ger l>orland  Agency.  New  York..     Aug.  14 

Meyer.  Juaaph  A. — appolnlad  manager  apace 
buying  depart  man  I  William  It.  Rankin 
Agency.  Chicago      April  *, 

Meyer**.  Harry  A. — appointed  office  mana- 
ger and  apace  buyer  Richard  ft  Rauh 
Company,  Pittsburgh     May  1. 

Mitchell.  John  D.  -appointed  nfflc*  manager 
C.  Ilrewar  Smith  Agency.  Boston.  March 
IS. 


Pencraft  Ag-ncy,  New  Y»rh-    Dec.  11. 
FoUelt.    CH-orge     E---appolnied     pn.d-artlon    Moore.  Claude  C— appointed  copy  diraetnr 

N*w        Paul  Nemeyer  *  Co..  Cleveland.     Oct  le 
Mori  Is,   Mlaa  C.  Claudia — appointed  accuuat 


Hllre.  Dar# — appointed     In     char**     I  >  po- 
graphk-  department  Street  A   Finney.  New 

York.    July  It. 

>miih.    A.    C.     a |> pointed    Clih  ago  manager 

Van  Patten  Agency,  New  Turk.  Aug.  II 
San  |  til.     Ctsjajg*     <'- — alerted     ylca. president 

Hopper  Agency.  New  York.    NaT.  IT. 
Sinlth.   Frank    O  — alerted    praaldasit  Collin 

Armatrong,   Inc  .  New  York      May  t. 
Stark.   W     B  -—appointed    a^ count  eaerirtlre 

Harry   I*ro*ler  Cnrniiany.  New  Y-irk  Ang 

14, 

Mom    Agency.    Jutea   P..    New  Ya-rk— J.  C. 

Wllberdin« 

elected  a 

June  L 
Thayer.  John  Ad»m»-t| 

tiianagar    for   A.  O 

mond.  Va.     l*ar.  II. 
Thompson.     H      K  — retired     from  Btre->t. 

Thoinpson  *  Phelpa,  Chicago;  M.  J.  Swan 

and   N.   J.   Phelpa  contlnuJaig  na-Jer  »a>me 

of  Slreet  *  Phelpa 


It.-nlnglon    Agency.    BuRato.   N.  T. 

Hi 

Ueeha.     T      S  —elected     treasurer  Redfleld 

Agency,  Near  York.    Nor.  t, 

mi-eti,  t^urence  O  —  appointed  dlrecior  fi- 
nancial advertising  department  Vander- 
haa>f  *  Co  .  Chicago.    April  11 

Wolf,  II.  W — appoint»tl  production  Ound 
lach    Agency,    Chicago.      Feb.  11 

ITood,  Jarnea  W  — appointed  aaatatant  to 
president  and  account  eiccvUve  Fr«d  M. 
Randall  Company.  Detroit.     Dec.   «  $ 

Tlood,  Mcrrwli  A  —appointed  service  mana- 
ger Fralley  A<leert»air,g  Company,  Tuunga 
town.  o.    Jan.  I. 

U'nodrv*.  Ffd  appointed  general  mana- 
ger Campbell- Ewald  Company.  Detroit 
July  10. 

Worthing  ton.  It  I  —appointed  |gsjgt*J  nmn- 
•Cer  Klrilattd-Knarel  Agency,  C1ika<o> 
Jan.  Mi 

>nat.  It  i;  — » l.-rlt-d  vk-e-pregldent  WN  et»m 
AdrerlWng  company.  St.  Laaj|»    t»ea.  IL 

Young,  J  O— appointed  manager  mall  order 
dapart^.am  Ferry  Hanly  Coiwpany.  Kan 
aas  CttK   Mo      July  M 


CANADA 

Arher.  J    fl.  — appointed  manager  copy  and 
production  departnienta  Hamilton  Adwr 


minion.  Harry— *|.pol  rued 

utlve     Consolidated     Advertialng  oVrvlce. 

Torontu.    Ont.      Feb  19. 
Find  toy.  W    M— rejoined  executive  staff  J. 

J    Ulbhona    Ltd  ,  Toronto.     April  1 
fJlajoa     W.    E  — appointed    Tomato  mtMf'r 

McCoimell    *     FenroanSL     Hamilton.  Ont. 

Jan  ft 


CHANGES  IN  AGENCY  OWNERSHIP  AND 
FIRM  NAME  IN  U.  S. 


Ad'Cmfl  Agency.  Portland.  Ore — succeeded 
FLorenco  Proroat  Agency  when  purchased 
by  Haiel  P.  Unney  and  Hsloa  C.  Jenal- 
ann.    July  1. 


Apel-Tnckar  Company 
Campbell     Company  la 
Vi 


Apnl- 
with 


Mcleod  Agency  aueos adad  v.  !  <  •  )  A  Hane. 
In  Rocheatar,  N.  Y.     March  14. 

Mae  heat  A  IHearal  Company,  Toladn — E.  A. 
Machen  parcbaaed  Interests  of  R.  A.  Ar - 
k  an  berg  In  Arkanbara;*Mach«n-D>owd  Ag- 
ency and  name  changed.    Jan.  11- 

Maelay  a)  Multeity.  Inc..  Naw  Tork— WRIInm 

changed    to    W I  lllam  T. 

Dec.  II. 


and  n  dlreo- 
South 


York.     May  L 
Pent.  H.  W.— elected  trcasu 
lor  Lnmporl-MacDvnahl 

lUnd.    I  a<1       April  1. 
rmaik.  K    t?  —  appointed  copy  rhlef  Calnp- 

beli  Kwnl.i  Company.  ItetJvM      May  11- 
Gedaliurer,    J.    J. — appointed  vice-president 

Federal  Agenry.  New  York.     Jan.  1ft. 
t.'MHlwin  Agency,   Richmond.  Va.— appoint  - 

ed    Ph  lllp    R     I.     i ....   i  w  In    I  reaaurwr  and 

financial  manager  and  John  Adama  Thny- 

rr  NSw  Tork  manager,     Dec  31. 
feooalwln.    Philip    K     \V  —elected  treasurer 

ii  nd    financial    manager    A.    O     flood  win. 

■  nr.,  RIchiiMind.  Va.     D«c.  II. 
<»nuiy,     Frank     A  — appointed     tuolatant  t> 

prealdenl      Walea      Agenry,      New  York 


manager  and  head  prnductlnti  departmvat 
Pencraft  Agency.  New  York.     Der.  31. 
Mrann,  A    W  — appointed  art  director  N  w. 

Ayor  a>  Son.  Philadelphia     Sept.  It. 
Monro,  Walter  J. — appointed  manager  mer- 
rhandUing    department   Brooke.   Smith  A 
French,  Detroit.    Juna  I. 
Mtttiaet,     Ida     M — appointed  apace 
Rohel  A  Bryant.  Chicago     Dec.  II 
Nnah.     Jooeph.     Jr.  —  appointed 
l<r  Ifdlng  drpartmenl 
New    York.     July  1. 
O' Helen,  J.   chartea  Jr.— appointed   art  di- 
rector   Joaeph     Rlcfaurda    Company.  New 
York,     June  It 
Palmer.     Arthur     .1  — appoint -d  pmdtgHhail 
aupervlaor  Shnmnn  A   Biy.an    New  York 
Feb.  ft. 

l>»r*uMi.  -\  It  app-jlnt^d  iiorrliiindkaing 
counsel  and  eervtra  aserotlvw  Butaford. 
Constiintlne    A    Tyler    Agenry.  Portland. 

Ore.    Oct.  I. 

Parley.    Myron  C— elected    secretary    nnd  a 
director    Wlllmn.    11.    Rankin  Company 
Chh-.iao     Feh  IZ 
Pierre,   I.    A — appointed   account  cxoCgArrl 
BotsroTd.    Conatantine-    A    Tyler  Agvncy. 
Purtlund.  Ore,     Hept,  1 
Pierce.    W.    II      appointed    production  rhlef 
J.   W.   Barber   Agency.   Boston      Dec.  11. 
Prehn.  Martin — appulnind  prodnctlon  mana- 
ger tlnah   Advertialng  Service,   New  Tork. 
Jan.  It. 

Prra|«n.  William  S  — appointed  to  handle 
copy  riit.ni  ami  eslea  work  pat  Fred- 
erick    M.     Randall     Company.  Detroit 

Nov,  1. 

Thnmif  fit  kmp*  —  Wfcttar  Riley.  P  wight  M — appointed  ittannger 
Whitehead  nil  I  Moh  olin  Mi  limit  b-rama  Ct.-yvlond  olflce  Brotherton-Xliobla  Agen- 
metuhera  off  firm.    Nov.  a  ry.  I^i*  -n      Dec.  ||. 

litgerw.ll.   K'  tim  Hi  -appointed   a»nlor  ores      Morty.    Jam.a    H     appointed    copy  chief 
tir*     brad     Ur     Company.     Chvvlnnd         tleorge  F    Kh* rhmrd  Company.  8an  Fran 


ceeded  Benson.  Gamble  *  Slalen  Jan.  1». 
Blow  Company,  New  York — succeeded  Well- 

Hlow-Welll,   Inc.     June  1. 
•••lew-  Hnanmel    Corporal  Ion    aocceedad  R. 

J.  CulreT  Company.  l<ce  Angslea    May  16. 
IMka-Jaluanel  Agency   succeeded   Pake  Ad- 
verllamg  Ag-ncy,  San  Francisco  and  I>os 
F.    Daka  combining 
F.   W»,  Jphan-t      AprU  I. 
*  C». 

A 

a 

tire l«  A  OU.yer.  April 


Succeeded     C.Dswold  A 

pan?.  Charles  la 
holdings  of  A  W 


John  M.  Led.ly  and  Ja 
sajpasaag  John  M.  l^ddy  Agency     Dec.  11. 
*>w  Muiltmn     Company,     boulavltlg,     Ky  . 
siscceeded  SI  ark -Uwmm  Company;  T.  II. 


caadad    Malhiry.    Mitchell   A    Pauut.    Idc  . 

Chicago.     May  I. 
Mullnlly,  William  T..  Inc.,  New  Tork — star 

ceoded  Msclay  A  Mutlatly.  Inc..  Dec.  11. 
Rag  era*  Brett  Avency,   Cleveland  — purchased 

by   William   Henry   Maker      May  1. 
Rowland  Agency.  New  Tork — changed  name 

to    Rowland    Advertising    Company,  Inc 

Dec.  11. 

Sherannn  *    l-eHair,  New   York,  succeeded 

Bherman  A   Bryan  Agancy.     Oct  1. 
HlanmosA     Aaaocla(e^     inc  ,  Chicago— «c 
evaded  Cross  A   Simmon*    Inc.     Juns  1. 

Company, 
ceedad  Sntlalsr  Agency     Jan  11. 
A   Phelpa  succeeded  Street. 

Dec.  II. 
Bulla,   Mont  — H.  K 
tnt-raats  of   Henry  J 
of 

Stock- 1.  Inc.     Nov.  It 
Immer-Tbelti.  Inc. 
Waller  F.  Zlmmor  Company     Kept.  U 


fireen.  Charles  C— acquired  Igt-reat  In 
James  Agency.  New  York,  nnd  was  elect- 
ed  president.     April  1. 

Ilnmnieefrahr,  A.  C.  O.—  elected  vlce.pre-sl 
dent  Martin  V.  Kaltey  Company.  Toledo 
and  New   York.     Much  fl 

lletile  JgdUh  Jr  — appolnled  inannger  dlrert 
it  « il  department  Tr  iangle  Agency,  New 
York     Nov.  IT. 

He*  lit.        D.        W  — eleft-d       vice  ■  pteglden  t 

Prank  Preahrey  Cotniinny.  New  Y'.rk 
Mai 

lllrtwh.  Stanley  —  appoint.  I  Ifftnaaajfari  and 
apace  buyer  Triangle  Agency.  New  York. 
Dec.  4. 

HatUater.  Paul  M  — nppolm-d  NVw  Kngland 

manager     Bo  tton.     Duratlne     a  i.isborn, 

New  York.     In*c.  4. 
WosSklsai.     Albert      II     -iippntnted  Chlcnvo 

inarm «•  r  J    Roland  K;i>  Comiwny.  Nov. 

M 
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Marrk  1 


<lm-o.    IN-.-  • 


lnll«4  Kim?. 

Haii.lt.  I.....!,-  .'i.itutfu.   i>«  o. 

Ilnmr.  Jt    f..h»n«   An.'Dry.  1'I.ll.JclfllU  — I. 

A.  r.hlln..  W.rr»n  .4.  Hum...    Oct.  ». 
Iliilrh.lwr,  Mason,  tlrs.wn  AK«iu;y.  D*tntC*  - 

K.  A   Batchelor.  Ch.rle.  A.  M«M>n.  Wll. 

u. ui  U.  Brow*.    r*b.  n 
Wmm,  Pr.ak— fraumcd    I*    Um  Awl... 
-Jnn  4. 

Iiumitnnti.r  AdvariMM-Publicliy  Com- 
pany. Ilnl1ln,.,r« — .1  Ham|tl«0  B.Hn.VArt- 
n»r.  prc.M-nt      M.r  I. 

Ilrnrait  AJ-8cnrlc*.  Cnmp««y.  N.w  York— 
P»l.r  N.  CUott.  Mai  ltnat.ln.    laM.  L 

HfUlltiMint  A    Aut.i...   r',..i   •.  .'.il      An.  14. 

It.ra.n  AKWy,  At-  I^>UIk-  II.  1.  ami  II.  * 
Tlrrarn.  S.  A.  N.uiuan.    July  IT. 

Illu.  k iHiin  v.  >.     Yoik^O.  It. 

BUrklt.an.  J.  K  fraarr.  M.  I.  Wllwin.  V 
J.  H.tniM.    Fob.  I(. 


Clsaiad.  Inc..  Maav  York — Harry  K.  C)aian<l 


Inlki 


any.  I>«nver.  Coltt.  Sapt.  II. 
n  K-- Alrun.l    RapIJa  Mlih 


I'uiuiyuctiaan.  Vl>  t.>r  It  .  Akron.  <Hil"  K.b. 

I». 

Da*k  «  Maya.  AcaBcy.  Plllabartb— Oram 
Ban.  an.l  It   It  M.,.r     May  la. 

I»lz     Will    II  .    Clilraan-raaumad  buait,. 
IMC  II. 

Illl.p.     Air.  ik  y.     Itobwrt     II — I'hllad-lpbla 

tllalalhairM.   >    K     M-mfhla.    P»a.  7. 
EaalBUM   A.lvrnl«lnc  Karvic.   Soalil  Bernl. 

tail.— -A.  A.  KflMmnn     May  I. 

Aa.  acy.  t>allaa.  T.'»  -  ll'nry  Kly.  May 

at, 

(CiaHiai i  ««  r*tt 
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\\J  (  THI  BETTER  MACHINE 


LJLJ 


.The  Standardized,  Efficient  Composing  Machine  for 

Text,  Headletter  and  Display  Composition 


Model  A  single  ^.magazine  unit 

A.s.l  this  to  bare  I  tcrtype  with  180 
machine  ami  you  I  characters  from 
have  Model  A  In-  ^\  the  keyboard. 


Model  B  two  A  magazine  unit 


Add  this  to  bare  V  tcrtyp*  with  MO 
machine  and  you  I  characters  from 
huvr  Model  It  In-  A  the  keyboard. 


THE  BARE  MACHINE  ready  to  be 
converted  into  Model  A,  B  or  ( ! 


THIS  exhibit  illustrates 
clearly  the  simplicity 
and  versatility  of  Inter- 
type  Standardization. 

Note  particularly  that  all 
models  are  in  one — its  sim- 
ply a  matter  of  added 
units. 

Added  units  increase  the 
efficiency  of  the  machine 
by  enabling  you  to  control 
a  greater  range  of  typo- 
graphical production  from 
the  same  keyboard. 

Your  machinist  or  oper- 
ator with  helper  can  make 
the  change  from  Model  A 
to  B  or  C  in  about  fifteen 
minutes. 


Model  C  three  A  magazine  unit 

Add  thix  la  ban  A  tertype  with  540 
machine  and  you  I  character*  from 
have  Model  C  In-  ▲  the  keyboard. 

Intertype 
Standardization 


is  acknowledged 
the  greatest 
achievement 
in  the 

development 
of  the 

Line  Casting 

Composing 

Machine 

All  Models 

Perfectly 

Interchangeable 


oc  J  1/         I  i          i     Ituv  the  simplified  line  canting  composing  machine  that  was 

Safeguard  I  OUr  investment — designed  with  a  thought  for  your  future  business  development. 


+  


BUILDERS  OF  "THE  BKTTER  MACHINE" 


INTERTYPE  CORPORATION 

General  Offices :  50  COURT  STREET,  BROOKLYN,  N.  Y.,  U.  &  A. 


v    l.i  ■  W  .     ■  ■  i  Hrntirh 
rUn.1  MrN'nlli  Hn  .ldlt.tr.  <'hir »>.'•-.  III. 


IM  M»dt*"».  AVflHKi  M»mphi',  Trnn 


I'.vrirW  (  •  u -I  Hi  «.r 
«fi  Third  ftjrPH.  K*a  Kii.m-.xo.  C«L 
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NEW  AGENCIES  OF  1920 

[CMfcaari  /...«,  tv,  lag) 


Bor*.  d.  f,  mm,  n.  c    March  IT. 
Bcwllannasrh.  Harry  P..  Detroit.    March  II. 
Bryan    Agency.    William    J.— New  Tork. 
Jan.  If. 

Btitiell.  Jonathan  A. — Detroit.    Doc.  II. 

A  Stuff,  Detroit— Ouy  B.  Cedy.  8.  t>. 
Murray.  Edward  B.  TuTTlel.    Jul.  I». 

*  Tramp  Agency,  Detroit— 


Trump,     March  II. 

Cartor  Company.  K.  K,  New  York — H.  K. 

Carter.    OcL  »*. 

F.neery  Hank  Service,  Beaton.  Nov.  20. 


More*    - +.   ■  i : 

Sept.  1. 
I'nelne  Coast  Advertising 

Portland,  lire— Ororge    Wilson,    C-  K. 

Olmstead.    H.v  11. 
Pajnaer,  H.  V.   !      Rocasslsr.  N   T.  Nor 

ST. 

Paiwioimt     Publirllr     Corporation,  New 

Tork— J.  R  Mr.  .ot.y.  I    achwarts.  C.  C 

Jemsa    Nov,  le. 
Pasta*  A  Bvane  Advertising  Si-rvJcc,  Port 

Worth.   Ter — J.   L.  Orvvea,  Jr., 

minifer.    Nov.  16. 
riumberJnnie.  Servl 

Plunibar  and  Ft   P.  Jamea.    Sept.  1. 


Company,  Clarenoe  B. — took  over 
Toledo  oOlrs  Charloa  H   Fuller  Company. 

New  Tork,  absorbed   H.  B. 
Chicago;    R.    E  Keller 


AflKNCY   IHWIOM  TIONH  ANT) 


Frederick  B.  lloedlng.    Dae.  t». 
Forme  *  Ferre*  Agency.  St  Louia    Jane  1. 
Franklin    Company.    New    Tork — Maswrll 
Bruekeneleln.  II.  8.  UUter.     Sept.  15. 
I.  Z„  New  Tork.    Jane  L 

I. 
11. 

C    H.-N.W  V=rk 


__  Bar- 
ber. Don  Heruld.    Jan.  11. 

Ilnbart.  Paul  Gardner — Chicago.    Sept.  It. 

Hinli^-CawTew-Tmylwr.  Inc.,  flan  Frnnclsco— 
Oeorg.  M.  Hodge,  Oeorge  A.  Carrere,  Ray- 
mond W.  Taylor.    Jane  1 

lUiriweyer-Batladc*  Company.  CI..  ..laud— 
T.  f.  ;l  rrn  ,-v-r  and  Ralph  Horton.  Fgg 
11 

Hone  A  Dwwala  Ag.ncy,  Inc.  Rochester,  N. 
T.— Augustine  Hone.  Robert  1*  Duarnlo. 
March  10. 

H   I..         Koltl -„■■„. rL     Inc.    New    York — -A. 

It.  Hulechcr.  O.  V.  Rntl.enb.rk.  Dec.  11 
Inter-Ocean  Agency.  Now  York— Carl  Byolr 

Mtt««  rr. 

Johansen  at  TperbaJ,  Inc.,  New  York— 
Oeorge  P.  Johanasn.  Anthony  W.  Treybal 

Nov.  1*. 

Jnlineaa-narlea  Company,  Atlanta— Rodenicr 

Johnaon,  L.  O.  Surlsa.    Jan.  12. 
Klrsehhauni-Llggett 


Norman  Klrschbnom.  Cut  Liggett  D«c. 

It. 

K,  M.  It,  Agency,  Logaasport,  Ind, — Louis 
P.  Deumer,  William  Kerrigan.  R  F.  lieu- 
ger     May  11 

Larehar  Agency.  Previa 
l-archnr.    April  II. 


K.  B,  Fo-I.r. 
Fob.  13. 

!M».m»n..  Mine  Minna  Hall— How  Turk. 
March  17. 

St  or- k  fens  -  Eagllstl  Company.  Toledo.  O. — 
Clark  C.  atocktord.  Prank  W.  English 
June  1. 

Sweeney  A  Jeansa  Agency,  Cleveland.  Ohio. 
Jan.  11. 

Technical  Publicity  Company,  Pittsburgh  - 

George  li.  Land.    June  IS. 
Yrtangle     Service,     N(i     York     I      I  lUeTlM 

Blumenstock,  Abner  J.  Rubin,    Oct.  1, 
I'nltod  Advertising  Agency  (nf  New  Jersey), 

New  York — ftamu-l  I'ratl,   l.conar.1  I»rey- 

fun  Herman  C.  Itsych.  Thco-1ore  S.  Fct- 

tlnger;    absorbed    Kcttlngcr    Agency,  of 

Newark     Aug.  II. 
Walton   Advertlelng   Agency.   Charlotte,  N 

C— A.  a.  and  K.  F.  Walton     May  1*. 
Webster    Advertising    tUrvic..    *t.  l.nule — 

Qrant  M.  Weheter.    Jan  IS. 
Wilson.  F.  It— Nashville.  Tenn.    Nov  ST. 
Woodward  Companv.  W.  O  ,  New  Turk  -W 

<>  Woodward.  R.  L  Lammon,  E.  P.  Mead 

July  11. 

CANADA 

Bowman    Company.    Sidney    s --Montreal, 

cjue.    June  1. 
International  Agency,  Toronto,  Ont  — Tl.oraaa 

E.  Walah.  A.  W.  Jackaon.  Feb.  », 
KatloaaJ  Publicity.  Ltd.,  Montreal — K,  Em- 
ery.   Jan.  St-', 
Parkle,  Thornton— Toronto.  Ont     Jan.  i. 

Advertlelng  Agency.  Toronto.  Dec 


Blaeknaan-Boaa   Company.    New   Toik.  die- 

aolve.1.     Feb  S(. 
Ilack-llaenneeefalir     Agency,     Chicago  and 

New  York,  .tliaolved.    March  IT. 
Maah    Serrlce.     New    Tor*,  discontinued 

July  1«. 

f'aldwell  Barnet   Corporation.    New  York— 

dlaaulved.    Jan  If. 
Heade.    lUrvlce.     New     York — discontinued. 

Nov.  1, 

Maclay  •  MaUaltr,  Inc..  New  Ynrk.  Dac  It. 
UeLeoel  *  Hoae  Agency,   Rochester.  N.  Y., 

dlaaulved.     Marck  10, 
Stafford  Advertising  Agency,  providence.  It 

I — discontinue.!,    April  10 
Ttiawpaaa  Company  (J  Walter)— closed  D« 

troll  orllee.    March  IT. 


t  ailed  suites 
Bralnla-Parkell  /gen.  y,  St 

lo  hnnlrmptey.     Feh,  11. 
Cone  he  Agency.   Portland.   Ore  — went  Into 

receivership.    May  I. 
Fleateabwrg,  Tl.ns  E— Mllw.ukee— tiled  pe 

tltlon  In  Ii.nkr-jplcy     June  1. 


ladtod  Klntss 
serine,    Duretlno   A   Oeborn.    New   Tork — 

opened  Boston  office  in  charge  of  Uanlel 

K.  Ps'le.    Jan.  g. 
Blntv   Agency.  New  York— established  Chi 

CSgU    ufflc*    un.ter    Oer-lon    E.    Cule.  Dec 

n. 

Balafarsl,  c.r.el nnllne  A 
Franclsro  ofllce.    July  10. 

(row.eur-d'  en   nig,  m, 


Wilmington,  Del. 

In  the  Heart  of  the  In- 
dustrial Centre  of 
the  East. 

EVERY 
EVENING 

THE  FIRST  New.paper 

in  the  Field. 
• 

Every  Evening  has  long 
liecn  recognised  a*  the 
leading  newspaper  in  Dela- 
ware— in  prestige,  in  in- 
fluence, and  in  all  those 
essential  characteristic* 
which  go  to  make  a  news- 
paper valuable,  to  reader 
alike. 


EVERY 
EVENING 


Mrmtor  of  American 
l'-il.l.»fcrtV  Aswociition. 
<istt«J  Pi-cm  atvd  the  . 

of  CircitUlion 


BRYANT,  GRIFFITH 
&  BRUNSON,  Inc. 

Fi  rn'ra  /fcemralaircrr 
NEW  YORK  and  CHICAGO 
Ot  er  in  th»  Horn* 


M-i  m  >  CONSOLIDATIONS 


Oct-  T. 
I  ..Ferre  Agsney, 


nnii 

ger  Service  and  Peatel 
llaltlmore,  consolidated. 


M.  W.— Albany,    N.  T. 


Service,  both 'of 

J»iy  a- 


IJi.c.ln  Advertising  Service. 
Per 

Me! 
11. 

IfnUelt,  Joha  C  —  Indianapolis. 
Meredith  A  Co ,  Troy.   N.  T... 

Meredith.    May  1. 
Mid  CuaUneat  Agency.  Dallas  a 

Tea. — w.  T.  Pickering.  W. 
Jan-  I. 

Mills  Company,  New  York — 0. 
Jnae  B.  Matienao.    Dsn,  4, 


York.    Nov.  1. 


Peb.  b. 
-Russell  D 


id  Houston. 
A  Ortnth 


April  II. 

Castas)  Advertising,  Inc..  merged  with  l)or- 

Isnd  Agency  Inc..  New  York.    Jon,  19. 
Hwrland  Agency.  New  York— absorbed  Cak- 

ton  Agency.  Jan.  II;  took  over  Hadden 

Agency.     Dee.  11. 
Cttllwr-Banssnsl    Curpuralton,    Los  Angelua 

absorbed  MacDonatd  Company.     Aug.  1. 
Petting er  Agency,  Newark,  N.  Y  — absnrbed 

by  United  Advertising  Agency.  New  Tork. 

Auc,  SL 

tirslg  A  Olover.  Inc..  Chicago,  me 
Orelg  A  Ward.  Inc.    Jan.  II. 
ladden  Agency  absorbed  by 

c>.  New  York.     Dec.  11. 
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NEW  AD  AGENCY  OFFICES  OPENED  IN  1920 

(Cttttkmei  from  fgt  130) 


V.  S.— Ccavtinoad 
llrr*rl>  Hamilton  Aitencr  Cumt<nnr.  Orand 
Huiu.la    Jllch — opened    Kelroll    •me*  In 
rhnnr.  of  Prank  M    EHr>*«<.     Dae.  II. 
llrolliertoa-Kaoal*  Cumr*»nr. 

Cleveland  ofllt-o.     Oct.  1. 
Cmnk-l-axle    >|«|;,  Lo. 

Hun   Hraiirlnro  office   In  chirM   l>.   K  B. 
Jan.  ». 

*  On..  N.w  York,  opened  Ctilcaao 


mannarr     M»i  St. 
HTUII    I'ompnnr.    ThnmM  P. 
c»kii  .>lflce  In 
51,...  I.  :e. 


CUT.     M»  . 
,.!»,  .■  in  c>>ic  of  Cl»r- 

  P.  Hanlr     »1«r  1. 

nrenr.  I-  H  .  of  .4.11  Lake  niv- 


al 

J  mi.  11. 

Mart**  n>rvtea.  New  York— opene.l  itrTlc.  In    ,.ar«l»a,   Walter   C  -appointed 

K.   Hobba,       „,,„„.,   c.rlalnt.ed   Producte  Co.u|,ali>. 

M    Lo«l*     P»»  ». 
nil-    (illkcj.  Dm    MUlMal  aalce  anil  adverlln- 
In*  manaaer  Acnann  Truck  Cklf  0»- 
|f all    Oct.  :i 
i-nldfurb.    William    llalinihAn  idwttaau* 
wllh  Harold  P.  lilen.llnnlna       ^rvK»  In  N.»  York.     Mar  It. 
In  char«e.    Pan.  1».  IhkkI.iI...  K  A.— appointed  ad.ertlalna  man- 

Preebrev  QajHJMV.  N*«  Tork-^.pened  M.r  B„|i.lrr,m  u  .-,  ,..  Inc.  ft.  Louie. 
Plllaburah  office  In  cnarua  of  N.  Bowland       j|0     jan  % 

and  illlcacv  office  In  rbarae  of  A.  C  firay.  B.  B. — appointed  edvertlelnc  director 
llarward.     Doc.  St.  ||.  |.|..bee  A  Co..  I'ortlaad.  Ora.     Jan  IX 

lloae-tinuld  C0—Pbf  .  St.  Lnale — l>pene.  .^gn^  Wlllla...  R  -  appointed  advrllalna 
brnnchea  la  Chleaao  and  Philadelphia,  manaaer  Holtr.ea  A  Bdarnrde  Silver  Com- 
l>ac.  11.  |ianv.  Hrldaeporl.  Conn.    July  It 

Hoalhurelrrti     A.lv.rt  lalng     Service  op.  ned    (im>a,     1>      fllnl.in- appointed  alv.rUalal 


''rcrnutn.  Waltaf  C— appoint-.!  ndverllenc  Hall.  Vaara  <• —appointed  adv.rttaln.  man 
iiHJu.a-1  Yawntan  A  Krhe  llanufa.  lurlna  aarr  XatlMAl  Hevoraae  Company.  Cken- 
C.mipar.y.   Il<.,h..lcr    K.   T      Mar  H  _«►     *»»-  '  , 

Haaaeai.  t  -  .. I'v-.-ni  1.  .1  fnanaaer  ealee  and 
■dverttelnc  P  K  Mueller  Company.  Jer- 
eey  <liy.  X  J  Mar  1. 
Harala.  11.  F — appointed  advertlalnc  niaa- 
a*er  Preach  Lkk  Rnvlnka  Company. 
French  Lit  k  hprlnaa.  Ind.  Jan.  1. 
■MA  Roana]  11  — appointed  advert  elt.i: 
inanaaer  m-.ait  Motor  Car  Corporalo.ii 
..f  Huflalo.  X-  Y     P-b  It 

.■<  .-appointed  ndvenlelna 


A.  O  —  appoinl-d  copy  rhlaf  Henecr 
JWH'T.  Nawark.  N.  J.     Jan  t. 


Tti'tland.  Ora  — oitani-il  K»n 
oin<a  In  charaa  of  Praohlin  A. 
11*11  and  a  Chicago  branch  nlttl  OeaMPl 
llallar  maaaaar.  Julr  II- 
llnpklna  Aa"n""J.  Sua  Ifav.-ri,  Conn  — opened  Xnrria-I^altai 
branch  at  Itarlford  In  irhai«c  of  TUomaa 
I.  Crlanlon.     March  IS. 


onV»  at  Fort  Worth.  Tea-     Inn:.  C 

canaha 

MeKIm   Aaancy.   Toronto.   Ont  — opened  of 
flee   In   Hamilton,   oat.,   la   cbnnre    II  B. 


manacar  Bla 

Juir  si. 


I  I ' 


A  all 


■  llti. 


opeioiJ   Montreal    o«le»    In   cliarae  9 

l-lrken.     F.I..  »« 


NATIONAL  ADVERTISER  PERSONNEL  CHANGES 


A.    U — BPPMBaM 

«**r  KmplrtJ  Talkhic 
AlbricM.    N     T.—  MlWtBU*   In   thnrice  a-1 

vcrtlBlas  fur  AiltuniMJllv* 

tMity.  Kokonrn.  1ml.  No*.  1. 
All-tin.  JdiiittN-  uuuolaUO  a* lea 

ti+tnm  n»iutai.rr  J.  U  Hyuil  *  Co^  Omaha. 

May  1. 

ItVwrliUr,  Ht-nrj  1. — w»«ui.--<  it  »iK»r tlaUic  *r.il 
»nl>a  manairfnii'ni  Kartiuhnr-llnon  Un.nu- 
rnrtvrtnir  •'nmp^.a.y,  Chk mo.     l>#»o.  4. 

Kiiilry,   CharlfK   K — app^tnlcil   K*n*rn\  ■»!*» 


J  A.a  Jr.  advi-rUalM 
mtnifcr  OlMdr.*  .Not  Hnu«  i'mui-any. 
OloVeUnd-  DM  I. 
(  .imphfll.  A1l«n  W  —  appoli..-..  a.lv»fUaUl« 
manaser  »laon  Uotor  Trur  k  i'.>inp*tij . 
MftaMr.  >--■-■  .    Nov.  27. 

Chuiiry,  A    O  -   lipimltttvU   pVJtpllclty  .Itr^tnT 

Huuihxrn  KairrprliMa  t'iirpurHtl<.<n.  l>*llaa. 

T»>.     April  10- 
i  i  iiim-i,    i *     r  — niipninlni.   mdTtfrf laltiC  liian- 

•Wi-T    Vk-k    Ohrmlcal    1'umpa.ny,  Ur»«na- 

boro.   N.  C.     April   I " 


nn.i   a>lT*>rlUsnjr   iii*n»«t"T   rariuc»n   >l.>lnr    C'lfenrd.   C.    K— appoint *.)r*nimnr 


Oar  Company,  Co  n  Be  I  lav  lite.  Pa.  March  >Y- 
Mtaf.  K.  c. — ap 

tutor    lutrrnatlutiul   Xutur   Company.  N>w 

York.     Murrh  17. 
Bttlllrlt.     ■  ...!  J- 

T-f-T  Vlck  ChrmkcMl 
.N'-         July  1«. 
Bctrkrr.    At  tliut 

mattiMC«-r    Mtixw»tl    Mki    L'hulm.-t  *  Motor 

t*nmp>*r>l*>t>,    lixtruM      uct.  It. 
Barkww,     John     8  -  .ippulnu-J  mlvcnialnif 

mMnair>T    It"  mlnirtoii    Arn-Jt-l'alui.  Mvtal- 

Kr  Cartrlalirf*  < 'ompuny.  X»w  Hav»n,  CuBft. 

Ii»rw4t.  II    J  — «rtp<ilni»<t  »iiv*rt iNltiir  ni*a- 

•4f«-r  Hrlll  Hrothr-ra,  Nrw  York.  K»b.  1». 
«*MT#-lt,  o.  K  — »ppnint«il  »ilv«nlalni{  man 

.»ir<-r  S:ut1r>ti,tkT  t'-impany  »utono>b4hl  ill- 

vlalufi,   Sovth   D»n>V   Ind.     Aprtl  X«. 
Iturtlr.     Carl — appolntt-t!     advrrtlalna;  and 

nmU-m    piumutlon    dlrcctoi    Morrll    A  Co.. 

I1j.ltitn»r*>.     IMC  4. 
Uatafw,   Warn.r — nptKimtuil  aJ\ rf tlatn*  mjD- 

agtr     H.-O     Company,     nuffalo,     N.  Y. 

July  U. 

Hrntlry.  J    W  — uppolntnl  ailwrtlatnir  irntn- 
mxur    Hltak«-»prar«    Company,    K*i»n:  -  -  n-  ■• 
Mh  b.     8»pu  K 
lt-f-*t.    Kr»nk    J  —Appointed    cenrrnl  man- 
A     A.    VHiilltt«    A   Co..   New  York. 
1. 

* — appotntHd  publicity 
Truck  Corpora- 
la. 

.*.    O-    K- -appointed  edv..rlLalr*K 
Pslca-Uatroli   Motor    Car  Mf*. 

Detroit.     Feb  IK 


a* or  Auxilfi  ronLt-*ny,  Cleveland,  K>b  12. 
Wilbur  T. — became  .New  York  mati- 
Lamkuvvud  EnclneerlBr  Company. 
May  II. 

(  1,-itr.-,  Tn.Ut.J- appal nutl  w.1  N r t man- 
a««r  KleM  A  Kllnt.  llrookton,  Maaa 
Feb  1». 

<  !#««.  J    Km$Umm&    attafc||a|ni  Rdr-rtlwrr 

Service  la  Atlanta.     April  21. 
Colcoed.  Di  II — appuintfil  ailvr-rtHtnir  inrni- 
ac«r  8qtbara*D  Company.  l>etrott.    May  1 
C'ajIUaatm,  J.  A. — *p|*oliitnl  kailvertUlnc  rntn- 
ms*r    NHllunal    FlfN    Pruullnie  Company. 
PiloburKh      Maty  I. 
IhavU,  Paul  IJ.  —  apimlnli-.t  ai! Vi-rtlHlnK  man- 
•Ifir    l**rk.tnl     Motora    KtfHirt  Company. 
N«w  York.     »-pt.  II. 
H.  N.- 

It. 

11. 


*. 
H. 

Itankara-   Credit  & 
tern  Company.  Clevaland. 


manager  J.  1 

Minn.  Feb,  12. 
Brvnaiui,  Hojih — i 

a«T«r    Imperial  llfitli 
KO.     April  IV. 
Itro-ulbrwoka,   Willis  O 

raan*a-pr     Huber  Fuotlahtnc 
Rrxhrttor.   N.   Y.     Dee  It. 
Brown.     Athol  R,— *pc«olnt*.l 

maBBjter    Ti>rTtn*lon    Company.  Torrlnc 
Ian.  Conn.     May  2*. 
Rrwww,  P.  B  — oppolnti-.l  general  awl*-*  and 
artrerilalnc  m»nn*«r  Thon.art  Motor  Cooi- 
pnny,   K»nl.  Ohio.     Oct.  1. 
Brown.   Waltae*  -appoint-tt   dlraotor  a-1v*-r- 
llalnc  nod  aa.Ua  W.  V.  Block  Motor  Com- 
pany.  J i- trull.     March  t, 
Bryan.    Wolfr  revived    W.  (3. 

Ons*ttt.satton  In  ChlcaBo.     Sept.  1- 


N».w  York.    Jan.  » 
■Beta.    Howard— appitntwl    dlreetor   of  ad- 
v'rtlalna;   Uoldwyn    Picture*  CorporutiTio. 
New  York,     tve  25 
DUtMa*   B.    J. — appointed    ml  vert  Ulna;  man- 

aitrr  Thor  Cumpany.  Clilcaffo.     May  I. 
DoblM,     Samuel     C  —  rutlreil     aa  preaiilent 
CtK-a-Cnla    Company.    Allanta;  Mucri'atdvd 
by  Charbra  II.  Chandler.  Oct. 
|p«r-ey,    l>    C  — »ppotnt»*d    advprl laJtvc  mm- 
alter  wholenatf  department  Varahail  Fluid 
A  Co.,  Chicago,     tree  11. 
Drake.     U<-or««     D. — advert  lalnti  manaicer 
U'lnthor  Truek   Cumpany.   K*noafia.  Wla. 
— .•]...■■-. i  * 
Jan.  II. 

Harry 
manngrr  Pllmualc  Obi 
Doc.  L 

Kby,  l-all*  H-  —  appulntad  adrertlaln*  man- 
and  ad-        a»t-r    farkard    Motor   Car   Company.  De- 
troit.    Nov.  I*. 

lliot,  WlllUni — appointed  advrrtlMlna;  and 
auk- a  promotion  nianaaer  Paekanl  Motor 
Car  Company  of   Now  York.     July  10 


manat-r-r    I  ni«.n    Trual    Company.  CU*— 
land.     Dee  Jl 
Itriiumlea.  W 
„K.r  IUrio.1  Hetall  Hr«.r*a  In  I 
r..    wllh    h.  a-lMUanem    In    Ul»«iiva  Air*» 


W.  II  -awaoxxl  manaa-emant  Car 
nahan   Art   Ktwdio.  ^'bicago.     April  ! 


Fab.  12 

Poster.  I'aal  1*.— apptdnted  adv trfJlttuJ  ron*- 
■  »:   n   Dleklnson  A  Co.. 

Jan.  II. 
Fmaer.   J     H  — nppnlnled 

n#;er  Forhea  Choeolat* 

land.     May  IS. 
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George  A.. — appointed  advertising 
■  nil    mIm    manager    Long -Ball  Lumber 
•  mpnny,  Kumi  CUT.  Mo.    May  I. 
ItburU.  W»H«r  W. — appointed  adverttalng 
il    m1»i   maMfir   Ltadwtg   I'Un.i   Com  - 
pan)    factory  ;m  l  chain  M«m  Philadel- 
phia    Mar  11. 
Hud m«i.  ft    C — appolntad  advertising  man 
Kfrr   Bprnrue   Tire  at   Rubber  Company 
Omaha,  Kab. 
1 1  tamp-hrey ,    W     D. — appelated    advert  lalag 
rnanager  ftualop  Tira  A   R  sober  CortMra 
Hon  of  America,  Buffalo,  N.  T.    lxc  4. 
MinH    Samuel    II — a  pp* hi  ted  ndvertlaiAg 
"•nrtager    Remington     Phonograph  Com- 
pany, New  Tora\     Dec.  ST* 
JahiiMa,    C.    8. — appointed    pobUctty  man- 
a«*r  American  Safety  Raior  Corporation, 
Krooktyn,   X.   T.     F*%.  II. 
Kedly,  Joaopb  P.— advertising  manager  A.  O. 
9*rnith  Corporation,   appointed  aalea  man- 
ager,    Nov.  17. 
KoHifele,  K    I»  — appointed  ad»artleing  man 
ager    National    Caen    Register  Company, 
Itnyton,   Ohio.     July  li 


McCoy,  R.  B  —  appointed  U>ndon  ailvwrtla- 
lng  rrpteeenlallve  tleneral  Motor*  Com- 
pany-    Oct.  1. 

tirltnate,  Clint — appointed  advertising  mil- 
ager  K>v*t»ne  0|l  A  Manufacturing?  Com- 
pany. Chicago.     Nov.  «. 

Mrtkernatd.  William  A.— Toslgned  aa  adver 
tlslng  and  aalea  manager  Meanen  Chemi- 
cal Company,  Newark,  N.  J.,  and  became 
vie* -president  and  general  manager  Par- 
fumerle  t-nurnaj,  In*-..  New  York    Aug.  1. 

MrN'tohfftne.  John  J. — appointed 
dlrrrtor   Hudson  Motor 
pany,  PMlartelphta     Oct,  1. 


manager  Lancaster  Steel 
ratlub.     !>•<■  X. 
Maltloaore,     W.     J. — appointed 
manager  <*hal*n*re-Ma*wsH 
panUa.  Detroit.     Nov.  1, 
Maxcy,   T.   T  — appointed   general  advertis- 
ing agent  Hurllngton  Route  R    It.,  with 
headquarter*  In  Chicago.    March  IT. 
Mrlla,    Edward— appointed    aaalatant  aalea 
and   adverttalng   manager   Pyrene  Manu- 
facturing rompany.  New  York.     Deo.  i. 


win-Wllllama    Compaay.    CUreland.  ap- 
pointed publicity  manager.    Not.  17. 
I  lpmen.  A.  H. — advert  tatng  manager  Mayer 
ttroth*re,   Chicago,   made   aalea  manager 

Febv  1*. 

l.keyd.  Robert  L.—  appointed  advertising 
manager  Purity  Croe*,  Inc.,  Orange.  N.  J. 
Miy  St. 

MvCkvrtttf.  L  P—  appolnled  aiport  advertta- 
ing    manager    rireeton*    Tire  A 
v.  New  Tork.    4apu  IB 


director  «f  Pub- 
licity Packard 
trnlt.     Jan.  S. 
Percy.   H»rry- appointed   advertising  man- 
ager Olbeon-Moow  Company.  Inc.,  Albany. 
N.  T.     May  SI. 
PattlnglU.    A. — appointed  advertising 
agar     Regal     Shoe  Company, 
April  10. 

Phllllpa,  Halbert  B.— appointed  advertising 
noil  ealea  manager  Maigr."  A  Hy.ie.  Mem- 
phis- Pen.  12. 
rhllllpanet.  Herman — appotntad  ndvertlalng 
manager  NXman-Marcva  Dry  Ootids  Com- 
pany. Dallas.  Jan.  t- 
IN.  Hard.  J.  W  —  appointed  aalea  and  advsr- 
tiaiiig  manager  Heoaig-Bllla  Drug  Com- 
Jan.  t. 


li.al.a-rd  vn  r*»v  lUr 


CL1NE  ELECTRIC  EQUIPMENT 

Cline  Automatic  Electric 
Press  Drives 

U«d  by  the  Largest  U.  S. ! 


CLINE  PAPER  ROLL  STANDS  (Reel.) 


CLINE  MOTOR  DRIVES 

for   stereotype  and   other   auxiliary  machinery 
give  the  best 


CLINE  TYPESETTING  MACHINE  DRIVE 

The  standard  in  the  I 


CLINE  ELECTRIC  MFG.  CO. 


CHICAGO 


NEW  YORK 


The  Duplex 

Tubular 
Plate  Press 


This  remarkable  machine  is  already  in- 
troduced throughout  the  world.  Compe- 
tition has  melted  away  before  it  as  far  as  it 
has  been  possible.  To  provide  facilities  to 
meet  the  demand  one  of  the  most  modern 
and  extensive  factories  in  the  country  is 
now  completed  to  enable  the  company  to 
fill  the  orders  which  are  overtaxing  its 
facilities. 

The  secret  of  the  success  of  this  press  is 
the  simple  fact  that  the  tubular  plate  is  all 
the  time  on  the  Web  printing  and  so  dou- 
bles the  product  of  the  semi-cylindrical 
plate  which  is  just  one-half  the  time  off  the 
Web,  and,  therefore,  not  printing.  This 
fifty  percent  of  waste  is  eliminated;  this 
tremendous  saving  is  an  advantage  which 
explains  the  great  demand  for  the  tubular 
plate  press.  There  are  numerous  other 
very  important  advantages  involved  in  this 
machine. 

It  having  proved  impossible  to  meet  the 
demand  for  urgent  orders  they  should  be 
made  as  early  as  possible. 


DUPLEX 

Printing  Press 
Company 


BATTLE.  CREEK 
MICHIGAN 


E.rtere  Offies: 
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March  It. 

Prwnllna,  Van ^  C.— appointed  general  Mln 
JobneW^Mnnufncturlag  Company.  Chleo. 

Hanasey,  Robert  B. — appointed  director 
M«  promotion.  ndrerttalog  and  publicity 
American  Writing  Paper  Company.  Holy- 
oke.  Wane    March  IJ. 

Una.     Lester     C  eatubtlahed  advertising 

business  tn  Chicago.     Deo.  Jt 

Hajasneia.    Walter    I  appointed  adrertla- 

tng  manager  Upton  Company,  Loekport, 
N.  T.     Ko».  6. 

Resell.  Howard  fl. — appointed  adrerttelng 
manager  Underwood  or  Underwood,  Ntw 
York.    Dee.  II. 

Helersan.    C.     U— Sr«     vice-president  In 
f-hnrv"  of  nales  end  advertising  Ranting, 
ton  Arma-Unlon  Metallic  Cartridge 
p»ny,   New   JUt-er.  Conn— elected 
■lent  of  company.    Feb.  12. 

Mete*.  Cerl— IHtMM  dlroetnr  nt  a.lv.r- 
tlalng  Forty,  Dame  «.-  Co..  New  York. 
Ue*.  4. 

Rlgby,  Fred — appointed 
manager  Ktndebaker 
llen.t.  Ind  — Kept.  1. 

Roberta.  D.  K. — appointed 
nger  Plmme  Motor  Car 
Lenta.    June  It. 

Roberta,  H.  M. — al-polnled 
ager    IWely  MoUreae 
Lead.   Pla-     tier  t*. 

RmbertNon,  J»m»i  A. — appointed  advertla 
Ins  manatter  N.  K.  Falrbank  ft  Co..  Chi- 
cago, atseeedtng  Arthur  C.  Lang  promoted 
to  glgjaral  ealna  manager.    May  22. 

Boat.  Me-hotaa  O. — elected  elco.preelrient  In 
chanie  anlea  and  adverttalng  llocbeeler 
Mut.-ire  fori'oratlon,     March  *, 

flanagea.  Claude—  appointed  adverttalng  di- 
rector Canadian  Willy  -Overland  com- 
pany, Toronto,  succeeding  J.  R.  Robert- 
eon  made  ratal]  aalaa  manager.    Jan.  It. 

8  auburn,  Tracy  l~ — appointed  advertlolnc 
manager  Tracy,  Cioehlnjt  *  Foster.  Boa- 
ton.     Dec.  11. 

Hondo.  Brlant — appointed  publicity  manager 
National  Sample  Metre  association.  Nor 
IT. 

Nchnedrsr.  a.  R. — appointed  advertising 
BaknU—r  rvtall  Mora  Marshall  Field  4 
Co..  Chlcag 

T>ec  t. 


manager  Motor  Company.  Wlnaton-Malem. 
N  c.    Feb.  Ml 
fepellnoma.     John     L. — appointed  publicity 
director    Chicago     Tetapbone  Company. 
March  17. 

Aiirlcva,  Rernolda — appointed  adrartletnc 
manager  Columbian  Rope  Company,  Ala- 
barn.  N.  T.    Dee.  II 

Strmko,  George  A. — appointed  adrertteing 
manager  Standard  Motor  Truck  Com- 
pany. Detroit.    May  I. 

rlotphea,  Joseph  B. — appointed  adeartlalng 
manaiter  California  Motor  Car  Company. 
I-oe  Angelca     March  IT. 

Mwaa  E.  Francis— -appointed  adverttalng 
manager  Jooeph  Burnett  Company.  Hoe- 
ton.    March  a. 

Succoey.  Randall — appointed  advertising 
manaiter  Field.  Bell  lick  *  Co..  St.  Paul. 
Deo.  VI. 

Taylor,  H.  M  —  appointed  adrertlelnc  man- 
ager American  Radio  A  Reeearch  Cor- 
poration. Now  York.     July  L 

Thouuui.  Arthur  C-— appointed  ndyertlalnir 
manaiter  T.  T,  Stroud  A  Co..  Omaha 
Dec.  It. 

J.  B — appointed  adeartlalng  man- 
D.    Auerbacb    A    none.    New  York. 


1920  DAILY  NEWSPAPER  SUSPENSIONS 


I   STAT  FX 
Albert  Loa  (Minn.)  Eaeralner.    Feb.  «. 
llalUmore  Star—  dlocontlaued  ton  purchase) 

by  Frank  A.  Munaey.    Dae.  1. 
Clearfield  (Pa.)  Daily  Pabllc  Spirit.    May  II. 
(Tea.)  Gnsette.    Jan.  10, 
(Ind.)  Iterlew.     Mar  II 
(N.  Y.)  Hetald.    May  II 
(Ind.)  Ercnlng  I'oal.    June  1 6. 
Everett  IWnah.)  Voralnf  Tribune 
IHchl.org  (Maes)  Iiellr  News.    Mar  It 
Fort  llenten  (Mont  )  Daily  River  I'reee  Ire- 

rerted  to  weeklr).    Jan.  22. 
Hartford  Poet.     Ot-  *. 
J or  keen  (Mich  )  Ereulng  Newe    May  16 
JateeeelUe  (Win.)  Morning  Newa     Fvb.  II 
"adeem  (Cal.)  Dally  Mercury   (reverted  to 

weekly!.    Deo.  II. 
Metropolis  (III.)  Daily  Newa     ftepl  IS 
Mooae  Jaw  (Seek  1  Dally  Newa    Dec  « 
Nelllaellla  (Wla)  Deutscfc-Amertkaner.  Nor. 

Near  Auburn  (Wla  )  Times     Feb.  II. 
Newport  Newa  (Vo.)  Iterord.     Oct.  I». 
Newton  (Kan.)  Morning-  ; 

weekly.    July  It, 
New  Toe*  Hamt  (Jewish  dally.    Feb.  1. 

-  ffk| 


(Onla.)  Pally  American.    Jan.  1. 
-..-jia  Preee     <«-t  1 
Pratt  (Kan.)  Dally  Republican— rerertad  to 
'    Nor.  I. 

IM.  T.)  Newa.    Dec.  I. 
IN   C  >  American     May  21. 
(Cal.  I  Sentinel- 
dally  to  weekly.    Sept.  I. 
Roe* lord  (N.  DO  Dally  Tranarr 

from  -lally  to  eem I  weekly.    Oct.  I. 
lealt  ljkke  Clly  Herald.    July  27. 
ee  ran  too  ( 1'e  )  Sunday  Reamlnor.    Oct.  SI 
Seattle  Times'  evening  edition.    Feb.  4. 
Krymonr  (Ind  )  Democrat.    Aug.  II 
Toroato — Canadian  Courier     Nov.  II 
Towanala  I  Pa.  1  Itradford  star   Mar  1- 
Towaivda  (Pa.)  I-  i .  r-n -Journal.    April  ID. 
Vlneenaee  (Ind.)  Capital.    Aug  7. 
Vuneseiaee  tlnd. )  Commercial.    Bept-  1, 
Waco  ITeg.)  Item     ilurrh  20 

(Pa.)  Newa    May  22. 
ICrenlng 


Ttmen    Nor  II. 


Wle.    Stanton — appointed  advertlalug 
-Nut    Packing  Company. 
N    T.     Sept.  J,. 
Robert    W  — appointed 
manager    A  pel  Motor 
Tptllantl.  Mlcb.     Dec.  4 
Unite,  c.  J.— appointed 
flee  of  Wilfred  C  Floolng 
cagn.     Nor.  1. 
Welle.  John  D — appointed  adrertlelng  man. 
ager   William   A.   Morgan  merchandlalng 
enterprleea.  llurTalo.  N   T.    April  1«. 
Well*.  Ralph 

manager  A.  I.  Ball  A 
Dee.  1. 

Waltlaker,  Paul  K. — appointed  general  pub- 

llcltr     director    C  Crawford 

Corr.panr.  Itoaton.     Dec.  1. 
Wlbel.     Elmer     T  — a 

manager  Pltteburgh 

burgh.  Pa.  May  21. 
Wle  re.    Charlea    R.— a 

manager  DeLong  Hook  A 

Philadelphia.     May  22. 
Wllk.  Ilenjamln- 

manager  Crown 

York.    May  1. 
Williams.  J. 

Oarer  U.  B. 

Dee.  I. 
Willie.  It 

ager  l\  B.  Rubber  Company.  New  York. 
Jan.  II. 

WKhe.  Stanley  F — appointed  manager  ad- 
rertlelng arrvlce  department  Aetna  1.1ft 
Ineurnme  Company.  Hartford,  Conn.  May 


<om  > 
l  (Onl.) 

 1  Of.  T.)  _ 

lane  (Ont.)  Border  Cit,..-  Son  Dee.  II. 
■■peg  (Man  I  Tel-frem.    Qat,  u. 


IK*  C6XEB RATIONS 

CHANGES  IN  FIELD 

UoileJ  futea 

of    trot  English 
newaraprr  eelehrale.l   Dec.  2. 
Cettar  Baplale  (la.)  Republican—  ion,  birth- 
day.   Maroh  I, 
Hueleoa  (N.  T.) 

birthday;   lllth  American 
Join  tenlenatia>#claeo     Sept.  27 

II. 

(Maaa.)   Dally  Ne 

Oct.  It. 

(P..) 

7. 

(Conn.) 
10th  birthday.    Nov.  21 


Butler  (fa  >  Cli 

Job.  II. 
Culumhua  (Ind  l 

Ing     Aog  || 


United  Sutea 

Mien— tnornlng  to  afternoon. 


Hamilton   (Onl  )  Tlmee— evening  to 

la*.    Nor.  t     (Siaapeade.1  Nor.  It.) 

OO-LI 
motalng.    Oct.  II 


Ing   agent   Southern  Paclflo 
headquarter*  In  New  York. 
».  I. 


THE  "30"  CLUB  OF  LONDON 


rpllE  "Thirty  Club"  of  London  is  in  orggrii- 
*  tarion  of  which  the  mernberahip  Is  limited 
to  thirty.  In  addition  to  litis  number  tbete 
are  fifteen  setocinte  members,  who,  in  rnur.un. 
become  full  members  on  the  death  or  resil- 
r-it.on  of  any  of  the  thirty.  Its  membership 
is  rrptctenui^ve  ot  erery  side  of  advertising 
and  tha  object  of  the  Club  la  to  bold  monthly 
meetings  at  ohieh  ita  members  can  eachante 
riewa  and  so  help  to  being  about  a  betterment 
in  adeerttsint. 

The  -Thirty  Clob"  baa  been  in  existence 
some  l„uTlcen  years  Following  it  a  corn- 
plct.  li.l  of  .tTicrta  jnd  tncmbcTt: 


Freiident.  C.  P.  Hlgharn,  M.  P.;  Vice- 
rtewtlent,  Chatlea  BridKes;  Treasurer.  Leslie 
ifaraood;  SecreUry,  W.  S.  Crawford;  Com. 
nritlre,  J.  C.  Akennan.  Samson  Clark,  Hugh 
Hunter,  J.  Walker,  E.  Osborne,  Erse  Field. 

Members.  P.  C.  Burton,  Harold  Vernon, 
S  J.  Crockfotd.  P.  Emanuel,  Warebam  Smith, 
George  Sparkes,  Ivor  Kroner.  F,  W,  Van  Den 
Heuvel,  R.  F.  Goseop,  Unnel  Jackson,  E.  S. 
Raring-Gould.  John  Cbejhire,  John  Hart, 
George  Frost.  J.  C.  Orange.  Joseph  Thorp. 
W.  B.  Robertson.  C  W-  Ilobaon.  II.  D.  Stir- 
Unr.  J  Walton  Harvey,  J.  II.  Salt.  Etneot 
Moriaon.  Sui.url  Haiieliton. 


Blair  &  Austin 

Originators  of 
"Salesmanship  Club"  Campaigns 

IV e  do  more  business  than  all 
the  Contest  Companies  combine  J 

407  Walker  Building  1S04  Centre  Avenue 

LOUISVILLE,  KY.  READING,  PA 


America's  Foremost  Industrial  Adi'rrti'ing  Agency 

The  John  B.  Gallagher  Co. 
Makes  Business  Out 
of  Prospects 

Our  Industrial  Department  of  spe- 
cially trained  solicitors — will  increase 
your  advertising  ten  thousand  lines 
every  month  by  adding  a  Weekly  In- 
dustrial Review  page  to  your  news- 
paper. 

The  page  will  run  on  either  of  your 
light  days,  SATURDAY  or  MON- 
DAY, will  increase  your  advertising 
lineage,  help  your  circulation  and  aid 
the  paper  in  being  recognized  as  the 
Business  Man's  Newspaper  of  vour 
city. 

Ask  to  have  our  representative  call  on  you. 

John  B.  Gallagher  Co. 

52  Vanderbilt  Avenue 
New  York  City 

PHILADELPHIA  BROOKLYN  BALTIMORE 

BOSTON   CHICAGO  DETROIT 
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CALCUTTA     BOMBAY     HONG  KONG     TOKIO     BUENOS  AIRES 


LONDON  OFFICE,  CABLE  f'Scottpaper" 

ADDRESS  |    New  YorK 


J.  (Sl  J.  SCOTT,  Lm 

PAPER  and  PULP 

33  WEST  42nd  ST..  NEW  YORK 

Foreign  and  Domestic  \J  g    §.  ^#  Chemicals,  Casein,  China  Clay 

Papers  Ultramarine  Bine.  etc. 


News  Glazed  Ground  Wood  Printings 
Catalogue  Newg  Exlra  Fine  Free  prmtmgg 

Halftone  Book  pOMMM 
Rotogravure  Blble  ^P6™ 

Wove  and  Laid  Writings  Thin  Banks 

Air  and  Loft  Dried  Ledgers  Extra  Strong  Thin  Banks 

Paper  Mill  Machinery  and 

Supplies 


All  Grades  Mechanical  and  Chemical 
Pulps,  Boards  and  Specialties 

Samples  and  Quotations  furnished  on  application. 
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CHANGES   IN   SELLING   PRICES   OF  DAILY 
NEWSPAPERS  IN  U.  S.  AND  CANADA 


Junu 
copy. 

H,.fT»l.. 


r  Sunday  Telegram— to  10  cent*  Oct.  It 
Albert   La*   (Minn.)   Tribune—  dally   la  sc. 

by  carrier  It  j early,  by  null  II.  Auc.  II 
»W  City  (Mich..)  Times Tribune— II  I*  II 
y»«ny  by  uU;  II*  weekly  for  Mi  issoe* 
delivered :  u  ti  ll  per  III  to  newsboys 
Sept.  li. 

Boston  American— to  I  oeata  dairy.  Oct.  11. 
Boston  New*  Bureau— u>  til  par  year; 
I:  Mi  monthly:  single  coplee  from  le.  in  tc. 
June  1:  Record— redweed  price  to  1  cent; 
adopted  l-eolama  base  "prtated  slaewsrs 
Dec.  II;  Tranacrtpt  tncr**ae<l  Saturday 
price  u  I  oeata;  other  day*  remain!**-  at 
1  cent*  Oct.  II;  Sander  Herald,  Adver 
Hear  and  Ok) be — raleed  to  II  eeat*  par 
ropy.  Oat.  a. 
rtrtd*-ep*rt  (Coon.)  Peat  and  Telegram — 2 
to  1  rent*    Oct.  1. 

(Conn.) 
T ;  Sunday 
Sept.  1. 

(N  T.I  Commercial— to  tn  1c  Jan. 
II:  Ktpresa  Courier  aod  Tlmee  raioed 
8«nd*y  price*  from  le  to  10c.  Jaa.  It. 
GUrafw  2c  tn  3c.  Journal.  Sept.  IT; 
Evcnlni  Poet.  An*.  II;  Herald  4»  Exam- 
iner. Jnly  1;  llllnole  Stasts-Z-itunr  and 
the  Lithuanian  New*.  July  1;  Jewish 
flatly  rorwanl.  J  no*  11;  Tribune — re- 
duced price  on  Sunday  adltlo*  from  lie 
In  10c  In  all  territory  beyond  second  poet- 
a  I  sons.  Dec.  1. 
Cle.olaasl  -Haw*  Prat*  and  Plain  Dealer— 

le  tn  Sr.    An*.  I. 
Cllnlan   (lll->  Journal— city  circulation  II 

to  It  rente  per  weak.     0*t.  1. 
t'olumbas  (Ohio)-  Sunday  State  Journal  and 

Sunday  Dispatch— Te  to  10c.    May  1. 
Carry  (Pa)  Journal— dally  le  lo  la:  weekly 

lie.     Feb.  1. 
Danbary  (Conn.)  New*— to  la.    Jan*  II. 
Denver    (Colo )  Rocky 

atreet  edition  to  I  cents:  t#  oents  month- 
April  1;  Tribune.  Capital.  News—  Increased 
from  lc  to  te.    May  1;  Tribune  and  Cepl 
ta>— 1  lo  t  ™»l«    Sept.  II. 
Detroit,  Mich—  lc  lo  lo:  Pre*  Preen,  April 
II;  Journal  and  New*  May  I:  Pre* 
dally  delivery  lie  weakly.  April  II; 
ly  II.  Sept.  II. 
Ilnbnqu*   (I*.)   Teleejrapfc— to   le  dally;  Tc 
Sunday;  city  carrier  It*  weekly  tor  dally 
y;  II  per  yaer.    April  I A 
>  (III.)  Dally  Journal— le  to  tc. 
Much  1. 

B  Pan*  (Te».)  HernM— oat  of-terrltory  rale 
to  111  a  year  for  all  Issues  *  week.  May 

it. 

S3  Paao  (Tex.)  Morning  Tlmaa — aubaerlptlon 
mte   11.71   to  111   per  year  In  Arlsoaa. 

New   Mexico  end   Texas;  elsewhere  III. 
Kvnnav-Ule  (Pa)  Journal — In  lo  tc;  weekly 

11*  to  lie;  for  dally  and  Sunday  ndltlane; 

single  Sunday  cople*  Tc.    June  11;  Proe* 

— te  lo  lc:  lie  to  lie  weekly.  June  11. 
Fargo,  N.  It — Forum  and  Courier  News — II 

lo  IT  per  year.     Sept.  1. 
<3mnd  Parka.  N    D — American  and  Herald 

—II  to  17  par  year     Sept.  I. 
flitnd    Rapid*    (Mich.)    Pre**— lo    lc  par 

copy;  111  weekly.  April  If. 
UoboAen  (N.  J.)  Hudson  County  observer — 

to  Zr.    May  :t 
Houston  (Tex  )  Chronicle— to  it    Feb.  It; 

to  111  a  year.    Oct.  I. 
llai.Miuon     (Kan  i  Csi.u. — euliecrlptl-jn 

VMM  to  16.1*  yearly.    Oct.  1- 
ft.diaisepoll*  SUr— to  lc  par  copy:  carrier 

delivery  to  lie  weekly:  June  11. 
Independence    <Ken.)  Reporter— «lty  sub- 
scription to  tor  monthly:  mail  In  county 

■  o  II  yearly:  nulalds  It-    July  L 
Jseknoei     (Mich.)     Cltlaen-Patrlol— tn  toe 

weekly:  to  7c  Sunday.    May  1. 
Jersey    City    IN.    J.I    Journal— lo    lo  tc 

July  I 

Kanuse  City   (lis.)  Star — local  to  10o  per 
week:  out-of-lnwn  to  10c.    July  L 

(Tenn  >      Sentinel— aubacrlptlon 
im  10c  to  It*  weekly,  by  carrier 
and  agent  In  nearby  towns;  street  price 
lo  tn  lc:  annual  by  mall  17.    Jan.  17. 
a  Grange   Oli)   Dally  Report-!—  reduced 
from  17  10  lo  II  yearly.    Teb.  It. 

■  (P*)  Newa-Journal-lc  to  Jo;  J- 
Nov.  II. 


papers  to  to  (except  Ileoord  *t  lc) : 
morning  11.01  monthly  by  carrier:  evaalng 
dellvered  lie  monthly.    April  I. 

LaalavUle  (Ky.)  Herald.  Poll,  Courier -Jo  ur- 
eal and  Times — te  lo  te  per  copy;  Bun 
day  t'oarier-Jnurnal  and  Sunday  Herald 
To  to  be.    Sept.  I. 

Mr,  he-sport    (Pa.)    Dally  New*- to    lo  per 
copy;   lie   weekly   by  carrier;   to  newe- 
dealera  and  agent*  11.10  par  1*1.  an  In- 
erases  of  10  par  cant.     May  1;  reduoeoV 
price  from  1  to  1  cent*     No*.  1 

Memphis  Pre**—  to  to  lc    May  It, 

Michigan  Publisher**  Association — reported 
I*  state  dallle*  advanced  price*  to  lc 
Juty  It. 

Mllwaukeo,  Wis  -  Sunday  price*  of  Journal 
and  ftentlnel  to  10c;  dally  outxtde  ally  to 
lc.     Aug.  L 

Milwaukee  Wleconetn-Newe — country  price 

from  le  to  to.    M*y  1. 


-lo    to  la- 


te.    Sept.  11. 
Meant   Vernon    (V.   T.)  Airae- 

March  IT. 
Nebraska   City   I  Neb.)  Morning 

vanced  II  yearly.    July  11. 
Newark  (N.  J.)  Mnr-Bagla—  from  1*  to  lc. 

March  L 

New   Bedford    (Mesa)    Standard-!  t*  lc; 

lie  *  week  by  «*rrt*r;  II  yearly  ky  oar- 

rl*r  or  mall.    Sept.  II. 
New  Haven  (Conn.)  Journal-Courier — to  lo 

lc.     Peb.  II. 
New   York— te    lo    tc:    American.  Ilerold, 

livening  Mall.    June  •;  Evening  Journal. 

April   II:   Otobe.     May  II:   La  Prwoaa. 

SV  10.   r3v*ntng*"vrorld.  Au*.  1:   lc  to 
rnrng^elegrnpfO.    July  •.  a«nd*y 

l  (N.  Y.)  Oaiotte—  lc  I*  lo; 
July  1. 

(N.  T.)  News    7    t*  lc. 

NorwnDt  (Conn  )  Hour— to  to    May  II. 

Oklahoma  City  Oklahoma* — to:  Carrier  11c 
weekly.  71c  monthly,  II  yearly;  through 
newadeater*  In  etate  10c  weekly.  I  tc 
mnnthly.  110  y-arlr;  Sunday  edition  let- 
Fab.  1. 

Okxnulgo*  (Okla)  Morning  Time* — 1-month 


purtlunatsly.    July  I. 
Pataraan  (N.  Jl  Morning  Call,  Evening  News 
and   lbs  Preae-Cuardlan — I*  lo  per  copy. 
M*y  I*. 

Pennaylvnnln — dally  piper*  of  east  and  cen- 
tral parte  of  state  Increased  price*  to  tc 
A  copy;  lie  weekly.  Tlo  monthly,  II 
yearly.    Nov.  I. 

Philadelphia— All  Sunday  papers  went  to 
l*o     April  I 

roe-irtiewter.  <N  V  )  Item— te  lo  to. 
March  IT. 

Part  Chester  (Pa.)  Dally  New*— lc  to  lc; 

1110  to  II  yearly.    Sept-  II. 
Portland   (Ma.)  Telegram — 4c  to  to  outatde 

shopping  s—cttoa  of  city.     Nov.  II 
Portland  tore)  News — tc  to  lc    June  1; 

Oregonlan — Monday  from  to  to  He  Feb. 

1. 

(Cal  )  Be— monthly  tlo  to  lie. 
May  It 

eyluaw  (Mich  )  News  Courier — lc  to  To 
Kundsy,  May  I:  It  to  II  yearly  by  mall: 
lie  weekly  for  all  Isauss  delivered:  I1.M 
per  ion  to  newsboy*    Sept.  II. 

I  Pa)     Tlmee-Rooord— te     to  lc 
June  II. 

St.  lavole — Post-Dlspsteh.  Globe- Democrat. 
Star.  Times:  Inrreaeed  from  tc  to  to; 
Sunday  eilltlrn*  of  rost-DUpatch  end 
Olobe. Democrat  from  lc  to  10c:  dally 
editions  only  of  all  papere  delivered  by 
earrlar  In  city  TOc  par  month,  with  l*c 
for  each  additional  for  copy  of  Sunday 
edition  May  I 
(PA) 


mil 

(Mo.)    leader— to  tc 
Sunday:  on  train*  dally  lo  and  Sunday 
Tc.     Auc.  I. 

rCead'eaed  rre  fsirr  1.171 


by  mall  In  Michigan: 
etate  17      Sept.  II. 
(Ind.)   Herald— 10c  to   He  weekly 
ly  edition;  17.10  yearly.    May  1. 

it;  to  lc  per 
IT  per  year  by  carrier:  II  by 
1. 

(Ark)  IM 


BENJAMIN  &  KENTNOR 
COMPANY 


ESTABLISHED  1893 


REPRESENTING  DAILY  NEWSPAPERS 


NATIONAL  ADVERTISING 


225    FIFTH  AVENUE 
NEW  YORK 

MALLERS  BUILDING 
CHICAGO 


Getting  StudentTrade 
Is  Mainly  a  Matter 
of  Knowing  How 


For  a  logical  product  to  gain 
admission  to  the  student 
market  it  is  only  necessary 
that  its  manufacturer  adver- 
tise it  in  the  student  papers 
at  the  same  time  merchan- 
dising it  in  the  right  way. 
But  in  order  to  find  this 
right  way,  a  pre-requisite  is 
an  intimate  knowledge  of  all 
the  necessities,  customs,  buy- 
ing habits  and  oddities  that 
enter  into  the  commercial 
side  of  student  life.  This 
specialized  knowledge  we 
have— greater,  we  believe, 
in  scope  and  in  power  to  ap- 
ply it  than  any  other  source 
in  the  country. 

We  arc  prepared  to  furnish 
complete  merchandise  infor- 
mation, rates,  etc.,  to  adver- 
tisers interested  in 


Man'.  Daily  & 


C  ..liege 


High  School  papers 
Boys'  Prep.  School  Papora 
Girlo'  Prwp.  School  Phpwr. 
Humorous  papers 

Agricultural  Colle|*  paper. 


Women's  Collage 
Normal  School 

l-itrre  r  ,  StU.deflt 


Medical  Student 


C.-ij*  UtAnylkmt  M 
You  (i'oHf  lo  M 
Know  About  the  M 
Colltz'  Trad:  Jl 
eSeA/f 


Collegiate  Special 
Advertising  Agency,  Inc. 


1913 


Digitized  by  Google 
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V 


lo  to  Ic.  March 


Ww  (Tea.)  Tribune — city  ■ubocrlplioo 
ratea  to  *3c  monthly    June  19. 

Waohlncten  (V.  C>  Times— le  to  la  Jul) 
It;   Jc  to   Sc  Sunday.     Alee  IS. 

WUkM-Bwn  IPn.)  flnndey  Independent— 
to  tc.    April  II. 

IN    T  )  Herald— Ic  to  It  Minh 

IT. 


(HUM 

Uanlai  <Alta->  Journal— lie  to  »l«  w«ek- 
ly  In  city,  II  to  II  >r«rty  eubeorlptloo 
In  ronntry     Doe.  II. 

MarallMa  lOnt.)  Spectator.  H.rild — 10)  Ic 
Doe  1 

Montreal  (Que  )  Oaaette — lo  le  per  copy 
•ad  |U  yearly.  Sept.  1;  La  ftini    to  Ic 

Doe.  1 1. 

»«.  Calaariaea  (Ont.)   Standard— Jc   In  to. 

Nov  1. 

Toronto  lOnt  )  Globe — to  3c  per  copy,  too 
per  month  throw*!!  nawedeelera  outeM* 
Toronto:  moll  eubecrlptUiae  II  yearly:  lie 
inonthe  II. 71;  loo  per  month  for  leoa  than 
•it  month*    Month  1. 

Vnnoonerr  <B.  C. )  Bun — lor  lo  SOo  weekly: 
to  to  le  per  copy:  Sunder  Ic  to  Ho 
flopt.  1. 

Wlnnlpei  (Man  >  free  Preee— mornlni  odi 
lion  delivery  H<  lo  too  per  week  Sept  »t 


FOREIGN  NEWS  EVENTS  OF  1920 


M  «' 
a}er  Brltloh 
June  1. 


Alt  1-or.iloo  dally  pope  re, 
NorthcllBVe  Dolly  Moll  «nd  I 


ept  Lord 


china 

M.niMlnl  TtoiiiM  r.  Millard  aold  XII- 
lareVa  Review  of  the  Far  Knot  to  J,  D- 
Powell;  Don  D.  Pnlloraon  booon 

L 


Torknhlre  Toot.     Jon.  It. 

UTomowl—  Doroo  IMward  Richard  Run 
noli,  editor  Liverpool  Poet.  died. 

I  i- ml n ii — Orapfalr,  Dolly  Orophlr.  By- 
stander— purchaaed  by  William  E  Berry, 
J.  Oomer  li.rrj  ood  aaeoclatrn  Jen.  I; 
vr  E  and  J.  Oomer  Kerry  ncQUJrod  pnbll- 
eatloaa  ol  Caanoll  a  Co.  Oct.  II:  eBeoled 
romblnotlon  of  Brltlih  publlehlna  and 
Printing  latereata  valued  at  •l.llt.OM.  Deo. 


Sir  Arthur  Wltlort  recalled  aa  director 
Waahlairton  n*ei  bureau  to  aaewme  foreign 
WUmot  Lewie 
Sot 
tL 


R.    1     Barrett  ..t.de 


.1  The  While  Clt>  umler  aueplor.  of  ThW  - 
ty  Club.    Nov   19  Dec.  t. 

Sir  Campbell  Mewert  appointed  manag- 
ing director  London   Tlmea     Doe.  1. 

George  Herbert  F'rrle.  noted  Jouniallat 
and  oorroopondeat,  died.     Dec  II. 

International  Advertising  Show  attracted 
world-wide  Intereet  and  waa  honored  by 
vlalt  of  royal  fomlllee  of  England.  Norway 
and  Denmark  It  developed  fact  that  Oreat 
Britain  a  advertising  bill  had  reached  foj- 
uro  of  II0I.MI.0M  annually.  Don.  II. 
tCo.tloero'  ca  fojr  1S5I 


The  Advertising  Agency  of  New  England 


Business  can  be  improved  and  your  own 
particular  line  increased  by  good  advertis 
ing.    We  can  do  it. 

These  times  call  for  specialists  to  arouse 
the  dormant  buying  powers  of  the  people. 

We  have  plans  worth  considering.  May 
we  be  favored  with  a  word  from  you  if  you 
are  interested? 


CHAS.  J.  0*M ALLEY, 


J.  W.  KELCH  COMPANY 

Newspaper  Representatives 

KRESGE  BLDG. 

DETROIT,  MICHIGAN 

"WEEKLY  BUSINESS  REVIEW"  PAGES 

That's  all  we  do— but  we  do  it  right 

REPRESENTING  THE  SAME  PAPERS  FOR  PAST  EIGHT  YEARS 


Digitized  by  Google 
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Ask 

The  New  York  American 

The  ONLY  American  Newspaper  With 

A  MILLION  CIRCULATION 

How  was  it  accomplished?  The  New  York  American  is  the 
largest  user  of  comics  and  features  in  the  world.  These  include  the 

ALL-STAR  COMICS  and  FEATURES 


"Bringing  Up  Father,"  by  George  McManus;  "Boob  McNutt,"  by 
Rube  Goldberg;  "Mr.  Dubb,"  by  Opper;  "The  Katzen jammer  Kids," 
by  Knerr;  "Polly  and  Her  Pals,"  by  Cliff  Sterrett;  "Krazy  Kat,"  by 
Herriman;  "Tad";  "Bugs"  Baer;  and  Damon  Runyon;  THE  AMERI- 
CAN WEEKLY  MAGAZINE  SUPPLEMENT,  including  full  page 
cover  in  four  colors  by  world  famous  artists,  and  Lady  Duff  Gordon 
Fashion  Page;  and  Arthur  Brisbane's  editorial. 

Upon  these  notable  habit-forming  Elements  was  builded 
the  Greatest  Circulation  in  Newspaper  History 

Your  Territory  May  be  Open  for  Some 


241  West  58th  Street 
NEW  YORK 


INTERNATIONAL  FE^ 

M.  KOENIGSBERG, 

KING  FEATURES  SYND 


Digitized  by  Google 


Ask 

THE  PITTSBURG  PRESS 

Which  In  1920  Published 

25  Million  Lines  of  Advertising 

AND  GAINED 

25  Per  Cent  in  Circulation 

How  was  it  accomplished?  In  a  recent  issue  of  THE  PITTSBURG 
PRESS,  O.  S.  Hershman,  the  publisher,  wrote: 

Moot  important  of  all,  THE  PRESS  hat  no  a«l-  Up  Father;"  a  new  magazine  page,  with  Miss 
fish  interest  to  serve,  and  its  policy  of  tin-  Brinkley's  romantic  drawings,  and  "Tad's" 
bossed  square  dealing  and  of  protecting  the  humorous  classics;  the  great  "American 
public  rights,  meets  with  an  ever-increasing  Weekly"  Sunday  magazine  section;  new  edi- 
popular  appreciation.  torial  features  and  cartoons — all  served  to 

Next  in  importance,  we  secured  last  June,  at  brighten  "the  people's  paper,"  which  already 
record-breaking  coat,  a  large  number  of  fea-     had  won  first  place  in  the  hearts  of  Western 

most  popular  with     Pennsylvanians.    All  these  features  were 


newspaper  readers  everywhere.   A  new  comic     addition  to  Mr.  Arthur  Brisbane's  full-page 
page,  headed  by  George  McManus'  "Bringing     Sunday  editorial  and  his  "Today"  column. 

THESE  COMICS  and  FEATURES 

are  the 

Proved  Habit-Makers  Which  Get  and  HOLD  CIRCULATION 

of  these  Features.  Wire  for  Terms. 


TURE  SERVICE,  Inc. 

General  Manager 

CATE,  Inc.,  (Selling  Agents) 


241  West  58th  Street 
NEW  YORK 


Digitized  by  Google 
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..Fiulioy  6332 
.  Cramercy  1324 


UNITED  STATES 
NEW  YOfUC  CITY 

Firm  N«Mi*e 

Alcorn .Franklin  p..  Otnaaay  47  W«m  j4tk~iils*V. 

7"  Awa  '•«"■■>«"  Lantuaae  NeWBnaper4..ili  F.aat  23d  Kre*t.. 

Ma  FMM  ■  ■llhll.il  225  Wen  391k  street  .  Bryant  g»0 

wiJ  'r1*"1  ^""T 30  Ea"  4M  ««*««  Vsntkrbih  51»» 

V*"",  L  511  Fl*t">  "mot   Vanderbltt  1739 

«fTV»    *  P  F"'  2*"»   Msdiwn  Sq,  5064 

1.  ».  C„  .Special  Agency  63  park  R„ 

E.  A  

D  


■trMbt. 


 Beekman  1590 

...22!  Fifth  avenue  Madiaun  Sq  418 

nil     ■>  I    v-l ~     F'f,h  »»«»«  Cleric,  I02« 

Br.l,\     r    rC  «  •«•«•  Marliaon  Sq,  2100 

I"""**  2  Celinnlw.  Citcto  Circle  4260 

 M —  S3  33? 

"FSR«gl&  c'mp"'1'  *  Rf*  ™  

Ijr ,.,kc .Wallace G   225  Fifil  „cnue  Madlaon  Sq.  49S5 

n^i  '",m'.Con"'*"''  ii  Ea»t  J7*  «r«t  ii-mr  Hill  7<mj 

r         i^R-      1  ,f  "  Co>""k-«  nrcl.  Circle  S400 

mp;  *»   °— » «• 


....If.'*  Na.sau  meet 

 1*34  Broadway 

....40"  Times  BM« 
...1374  Broadway  .... 
.....'1  Eaat  4011.  etrvet. 


wi 


Biya<.l  2*41 

-CafaaaUi  M42 

■  M»».r  BO)  777 


Murray  Hill  4194  > 


■  Vandeibilt  7399 


Schwartz 

Carroll.  Dsn  A.  . 
Chr«.  W.lsnn  W  . 

Ctuve.a,  A.  B  

Che.,  Wilson  W  . . 
Chriatian  Science 

Fad  Harvey,  M. 

Clarke.  Letter  J  Time,  bij, 

fiStfa  A.  EV.-V 347  Ml  a. 

Colleciatr  Special  Airncr  301  Fifth  i 

One,  Hunton  &  Woodman  ,  22!  Fifth  a. 

Cooke,  R,  W   •  c .  v.-,... 

n      ,    ,   ........3.  ■licet 

Crall   L   H..  Company.  225  F.f.l,  avenue. 

Creel.  Allea  W  #j 

CuOi.    Spuiml    A«enry  4  50 

t>»virf.  Geotae  B..  <*«mpany   m 

tXeClerque,  A.  W  17 

Louia  Klrliahn,  Mar. 

L.iui«  Kle'ahn.  Slgr 

DeClrr,;,,,   Harry  ■  |f  WeM  42,1  «r«(. 

I.n'in  Me^olii,  3J|tr 

DV'l'rT  ',  """».!"«  17  W«  42d  M.re,, 

Louh  Ktrnahn,  Mrr 

W4y.  Charle.  II    Company  /OO  Fifth  arenne  Oamercy  4211 

F.alul  &  Batea.  Inc  1S4  N„MU  Kr«,  Beekman  2953 

Fiou.  Ijb.I,,  «,  Knhn  M  FKU,   w,  ,„  S„  M,j 

f.,!m»n.   JS.cr.II  h   KalhBan  6J   p„k   go-  Berkman  3772 

H.m.ltnn  n.LuM,.  Inc  J47  p,f,k   Vno.leehiti  6462 

Hamrron  ii  Waleull  JM,  Rf.h  aeenttt  Fit.Rov  192* 

""""   .1  Ea«!  40lh  Mteel  Murray  Hill  777 

IJelU"    K.   C  ,l3  rilA  ,vl,nu,  Mnrrar  Hill  27*5 

*  "»*'»»■«   103  Fifth  avenue  lsMuwrr  4229 

Hunter.  J.  W  H7  FjrtJl  mwat  Vandnbilt  1270 

A    K    «l„*n.  MSr  ( 

Joh.,«.,r,  n,tr«eaa  Agency  m  Broadway   »  Worth  2*49 

Kate,  f -.  Special  .\«ei.cy  ,5  £„„  2ittl  „Tett  Mailiaon  Sq.  I««0 

•  47  We«  34th  «1re«  FitiRoy  6315 

 17  Wnl  42d  «tre«  Vanileebllt  7399 

■«  A..  Metropolitan  Tower   Oraaaeeey  lilt 

 110  Wet.  40<l.  itreel  Ilr.ant  M42 

S-  S  .  »  Ce  402  r\mtt  BUUi  B.yant  2941 

I""1'h   501  Fifth  avenue  Var.derl.ilt  31«0 

LaCo.tr.  H,  D  45  Wr.1  34lh  Mrrel  FitrRoy  5»69 

LaCotfr  ft  Maxwell  j<  Wr.t  .Uth  atreet  FitrRoy  5*69 

Le»i».  H,  F    .  .  |{4  Kaaaaa  Jtrert  Brrkman  310* 

11   G  IIS  Eaat  2Slh  atreet  Madtwei  Sq.  M36 

!9  Writ  441*  tl.eet   VanderUlt  7612 


I-.irrnrrn  ft  Thnnsj.ann,  Inc. 


tnTrntl,   J.  D. 

McKinney.  J.       ft  S»  

MarQ'ipid  Special  Ajrenry. 
Mathews  Jnl.ua.  Sprrial  Aaenry 

Miller.  Cnarlea  C  

Molten,  WilHnm  T..  Companv.. 

Mull.ran.   Halph  R  

MuriM-r  N'rwipapert   

Kdwin  A.  Sutrhin.  M«r. 
Mvrpwy,  A.  " 


■  134  Vina    all f el ■  

.134  Fifth  avenue. ...... 

.103  Park  avenue  

.171   Mad. ion  a.rtme  ... 

.22$  Fifth  tvrntw  

.."00  Fifth  avenue  

,w  k\.,l  42,1  ,trert  





.  .llrrkman  921 
.  .I  rnnatlvania  17S7 
.  .  Van  lrrhrlt  307H 
.. Murray  Hill  3657 
.  Ma.li.nn  Sq  7973 
.  .t>tmerfr  3940 
..VanderbOt  J>9» 
-Worth  10000 


Northrup.  Frank  R  J01  Fiftli  avenue. 


I  F-nt  40tl.  itrrrt  Murray  4417 


ri'Dnnnell  Special  Aaenty.. 
H'FlaV.rrty'a  Suhurban  Liat 

O'Mara  It  Orrmbee,  Inc  

Payne.  Burna  ft  Smith. . . . 

Fowell,  Robert  E  

I'rbiMen,  Kin*  ft  PrudiV™.. 

Pntr-atn.  C,  I  

Randall.  Ihtvid  J  

Riehar.U.  F.  St.  John  

Script.  Nrw*papem  

Srra-.bine   ft   McTTeritt .  .  .  . . 

Shirk.   I>  M  

Stnch.rll.   W.  H  

oka  ft  Finley. 


.731  Brrad.ay 

 225  Weit  }9ih  tireet 

.....<20  Fifth  avenue  .. 

. . .  .300  Fifth  avenue  

 47  Writ  »4th  .treet. . 

 JM  Fifth  avenue  ... 

....341  Fifth  avenue  

.....'41  Fifth  avenue  

....154  Na.uu  MM.., 
. . .  .47  We*!  34th  itrrrt.. 

....10)  Fifth  avenue  

 Flatiron  Blow  

....225  Fifth  avenue  .. 
.200  Fifth  avenue  ... 


Stitphin.  Edwin  A  :«n  |t,, 

Tavl  .r.   Frank   C  310  Fifth  avenue. 

The-..  S.  C    Company  366  Fifth  avenue. 

Verree  ft  Cnnklin,  Ine  225  Fifth  i..mv. 

Rnbcrt    E                                ,  ,.215  Fifth  avrr.uc. 


Mr    leuett.  Mur. 

i  w.  n  

Wat.l  ft  Uwla  

Wa1-.11    M.  C  .  Ine   

William.,  Lawrence  ft  Creamer  

W.ner.  If   I...  Special  Aeenry  

Withinrton.  C,  M  

WnnHward.  John  B  


 LonuMCrr  4556 

 Barclay  72*2 

 Bryant  6H7* 

 Pmn.Tlvania  965 

 Oaenrrey  1540 

 FitrRoy  J336 

 ..Loneaere  4994 

 ..Murray  Hill  4H4 

 Murray  Hill  414 

 Berkaaan  7691 

.Fn«K..v  995 

 Lonna.-rc  F.lt'/l 

 tiramerey  4497 

 Martieon  Sq.  7973 

 Crameeey  3*97 

 Worth  1000U 

 Prnn.ylvanU  9*5 

 FitrRoy  3111 

 Madt«on  Sq.  6267 

 Maiinn  <iq.  3154 


 154  Kiasau  atreet  

 1 54  Naa.au  alnet   

 J*6  Fifth  avenue  

 -725  Fifth  avenue  

 134  Xa.aau  street  

 M  Rf.iri.l  .tree!  

.Tmtea  niilaru 


310* 
310ft 


.Lonnaere  3342 
Madiaoei  Sq 

.Reebrnan  22*5 
Broad  JJJ 
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Indiana's 
Natural 
Development 
Invites 
AH 

National 
Advertisers 


Circu- 


*CrawfordivUle  Review  ,   (If) 

Decatur  Democrat  (E) 

•Elkhart  Truth  (E)  9JU 

EvanaviUe  Courier  (M)  22,271 

Evanaville  Courier  (S)  20.J71 

•Fort  Wajme  Jouroal-Gauette  (M)  28,460 

♦Fort  Warne  Joumal-Oaaette. . . .  -  (8)   

tFort  Wayne  New*  and  Sentinel  (E)  33,313 

•Gary  Evening  Poat  (E)  6,093 

Qothen  News- Times  (E)  3,073 

•Huntington  Press   (If)  3,630 

•Huntington  Press  (8)  3,828 

ttLafayette  Journal-Courier   (MAE)  18,402 

La  Porte  Herald   1(E)  3,605 

Richmond  Palladium   (E)  11, 8 3a 

louth  Bead  Ne^.Tta£»*  . V  .  .V.V.^eJ '2,630  }  16'894 

South  Bend  Tribune   (E)  16^61 

Ootrernment  Sutementa,  October  1st,  1SM0. 

•A.  B.  C.  Publishers1  Statement.  October  1st,  1920. 

'Publishers'  Statement. 

ttGovernment  Sutementa,  April  1st,  1920. 

••A.  B.  C.  Publishers'  Statement.  April  1st,  1920. 


-0i 

.05 
Xr7 

m 

M 

MS 

MS 

MS 

MS 

M 

MS 
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CHICAGO 

*feSWL£T3r  

Allen,  A  W  

American  Presa  AeseeiatiDII  

}"hn  L.     irtaMc,  Mir. 


renjle's  C  Rid*.   Hainun  217 

feortet  Cm  Bide   II.,  .,...»  ftnB5 


Andrrfn,  C.  J. 
BecasrirJ,.  C. 


  ..M««<iuntt  Bids    Central  112 

T«*uor  mix.   emm  m 


. ..I4IH  Century  Bldii  Hartiwrt  Mil 

...Mailers  II Mi   Suit  734 J 


Bell.  K.  M. 

Benianttn  A  Kentrtor  Cos 
W.  H.  Kentaor.  M(r. 

Ber-ran.  E.  A.    ;0}  Traniporlalirm  nidi  

Berkitwiu   Me-rttaarr   UH  Hearst  Bt.l«  Franklin  79 

mj&     <■  fe V. m  SooU•  *""«  ••"««  Durim  4«l 

Arthur  5.  Thiirnao,  Mgr. 

]''  tv5".Vi S°"'h  jjw*mi  «»«!  Randolph  Ml 

B<*»tom  Joho  M.  Company  Mall.,.  Hid*     Bar.lolph  5014 

Jue.fi  M.  Brankam,  Mar. 
Bnr.nl.  Grrfith  I  Iiuij....,  Ok,  Bkla.   tUuium  eN 

*>nrje  W.  Bruruon,  Jr.,  Mgr. 
•#  JoJl.    Co4.ij.ny  TrlDejne  Rid*  €>■..■!  «M 

Harry  M  >  rr,  Mr 

Capper  P<it.lira1irm.   ID*  North  Pej  thorn  ilrrn    ..    ..Stale  7*t* 

J,  I"  Frrlry.  Mjr. 

C«w,,.,*c.  m  C,  »d«  Harrison  MJ 

Harr,  I.   Sharer,  Max 

fate,  Garth  W  MeCorrnirk  »M.   Wataarl  7t«J 

Clark  II.  K..  *»•  Smith  US.Pr  street  Walash  (1M 

'...?'.?•  E-  \V 4"  •*•"■"""«•  »'*  Slat*  6«5« 

J.  W.  Hunter.  Mtrr. 

Coast.  Harry      ..    ..  14  Fast  J«ek...n  Hnalevar.1.  .      .Hsrrlsan  7344 

Cone.  Huntnrt  A  Woodman   *_•  Wr«i   \rbma  UTM  Randolph  ?«» 

f    K.  Woodman,  Mgr. 

Crall.  I..  H,  Cennpasiy.  Trlhunr   tilde  Centta!  ft04j 

Crawford.  F.  E  IJrarM  Bide   !!  franklin  7v 

f>iv,rL  f.eorfje  B..  Company  Hartlord  Bldf  Randolph  *«S< 

r»eC1rr.|Ue.  A.  W  5  South  Wahi<h  avenue..   Central  <?J4 

IVCIeriue.  Henry.  In*  S  Smith  WV.i.h  avenue..   Central  fJ?J4 

UeCler.tue.  Harry  H  S  Sonrrt  Wi'  uh  avrnu«  Central  «7J4 

lllekaon.  J.  A  33*.  Weft  M   '  ..     tlrrel  Main  Snnn 

IKiukUi.  Rnfjrrl  K  140  South  IVarKntn  4treel  Central  S73S 

T)unn.  W.  Frank  15  South  Market  street  Franklin  MM 

Eddy,  Charlea  H.,  Company  Gu  Bid*,.  ..   Wjtash  JW3V 

Robert  J.  Virtue.  Mir. 

F»»1ey.  J.  C  1W  North  Dearhoni  alrrrl   ..Slate  79n« 

Fintxan  *  MeOnr*  «  Sonlh  Drarhnrn  atreel  Central  linoj 

Fiaher  4  llightowet  Company      .  ,,S  South  Wahoch  avenue   ..Central 

Ford  Farinna  Coftipmny   ..M.r^urrte  BI.14  Central  2l5d 

Fraliek  ar  Balr/4  2*  F.rJ  Maditon  ttreet  Central  4473 

Froat.  Iandi4  1  Kokta  122  South  MlrhKan  .renne  Ilarriioei  7829 

Oilman.  Nicoll  A  Ruthman  7  Sotjlh  tVarttorn  itrerl   Central  J.40 

A.  C.  Ruthanan.  Hgr. 

Claaa.  Joh.   112  Suuth  V.  .      ,„  avenue  Harriton  1579 

Cumel.  Martin   Trihune  Bldf.  

Hammond  &  Walcolt  Boyee  Bid*.  Onf-il  4.1 

tlowtand  ft  llowland  10  South  fjt Salle  atrert  State  44J9 

Berry  Steven*.  Mtcr. 

Hunter.  J.  W  419  Marnartte  Bid.  Slate  6«SB 

Katr,  K.  Sitreial  An*.  Ill  Weat  Monroe  llreet.   Central  4IJ* 

S   I.,  katr.  M»r. 

Krator.   A.    R  B  Semth  rtearfeorn  vlreet  Randolph  MM 

Kelly  Smith  Company   I*  Fa*t  .Tatkion  Boulevard. ..... .Harrlaon  7n5.1 

Klapp.  T  L» 'It     U!  Soiith  Mlehixan  aveanae  Harriaon  257 

Klebahn.  I^uia  i  Snath  Wabaah  avenoe   Central  4754 

tMeaari.  IHrClernue.  Repa.1 
Knill  Burke.  In<  I?J  South  Mirhiian  avenue  Harmon  J01O 

E   SI.  Burke.  Mir. 

LaCoue  »  Maawell  140  South  rVarhorn  itrtet  Central  312S 

K.  Heath  Uavia.  M|>. 

l-aky,  Bela  J27  South  TaSalle  nreel  Wabaih  7402 

T.orvrixrn  4>  Thompaon.  Ine   122  South  Mfrhiean  BTeeiu*  Ttarrlaon  1090 

Lnrr.  J  F  ■  SO  Sonth  Tararhorn  atreet ,  . . .    ..  .Central  252 

Marpuotd  Aiency   H.irtfnrd  Bid*  Central  Irlril 

McKinney.  J   P,  A  Son   South  Mlehia.n  avenue  Harriaon  1230 

McNamee.  William  M..  134  Weft  Mi  !  .-h  itrvet  Franklin  40/h3 

Mathem.  luliut.  Special  Aiency.  Il.rlford  Bid*  Ran.lol|,-h  lirut. 

A.  R.  Reator.  Mir. 

Merull,  Waller  J.  7  South  Dearborn  atreel  Crntril  inn 

Mi.Mleion.  ;.  E  (  South  Wahawk  avenae   RanrMph  «5I« 

Miller.  Charlra  K  ^a.  BM».   H.rri'ovi  ?03| 

Norton,  Witlbm  J„  Company  "  .South  Ceoeborn  itreet  Central  1 000 

Flmer  Wilaan.  Mar. 

Mulliian.  Ralph  R  Marrturtte  Bldt   Central  1112 

Muntey.  Frank  A.,  Contp.my  708  Roirlh  IjSalle  atreet  Wabaah  *l>li 

II    K   Hark.  MgT. 

Murfry.  E.  T.  R    *I14  R„„i  Bids  

Vortkrup.  Frank  R  10  South  f-aSntle  atreet  Central  4441 

E  /.  I'ooera.  Mir. 

O'Mara  31  Ot mibee,  Itac  .....122  South  MtrMa.n  avenue   Harrison  7374 

E.  C.  Trowbridre,  Msr 

Oaborn.  Guy  S  7  Soufk  Deatboro  atreet  Central  J447 

Favne,  G.  t.naan,  Company  140  Sonth  Dearborn  *trvet  Slate  inr) 

C,  I.or.an  Payne,  Mir. 

Payne,  Bitrna  k  Smith  140  South  Dearborn  'tree*  State  *l!0 

C.  Loian  Payne.  Mgr. 

Fruddeaj.  Kin«  k  Prtiddrn   ?«  Fa*t  Jarkaon  Boulevard  ..... .Ilarriion  bUn 

Harry  W  Kim,  Mir 

Poareta.  E.  )  19  South  T^Salle  nreel   Central  14*1 

Ravell.  Charlea  IT  132  South  LaSalle  itreet   Wabaih  ;r?.. 

Roekwood,  Ralph  K  J»  South  Dearborn  itreet  Central  »2 

Sebeerrr,  H.  Edmund  140  South  Dearborn  ttteel  Central  1112 

Sehwarta,  F.  B   .431  South  Wabaah  avenue  Harrison  5710 

Seott.  Walter  f  140  Soutk  Dearborn  meet  Central  4418 

Seripps  Newspapers  ..38  Sonth  Dearborn  street  Central  142S 

Seym  our.  Howard  W  ...MatQiietle  Bldf  

Smith,  A.  F.  Speriat  Aieney  1411  Hartford  Bids  Randolph  6065 

Snyder,  Gsoess  H  200  USattt  alrrat  Harrison  5940 

Stork-wetl,  W.  M  122  South  Michigan  avenue  HnrlllH  2931 

Story.  Brooks  k  Fin  ley  ,  .122  Soutk  Mlchittan  avenue  Harrison  .'744 

I    W.  Brook*.  Mitt 

(fosfieii/rf  en  fate  14't 


WHERE  BUYING 
IS  GOOD 

IOWA'S  farms  arc  maintained  in 
the  highest  state  of  excellence,  and 
its  homes,  barns  and  sheds  arc 
always  in  good  repair  and  well 
painted. 

IOWA'S  wonderful  soil  is  pro- 
ductive. 98.4%  of  it,  a  record  un- 
rivalled by  any  other  equal  area 
of  land  in  the  world. 

IOWA'S  farms  had  an  average  in- 
come in  1917  of  $7,345,  in  1918  it 
moved  up  to  $8,750  and  was 
approximately  the  same  in  1919. 

IOWA'S  income  and  profits  tax 
for  1920  is  $40,312,788.05  outrank- 
ing 36  other  states. 

THE  FOLLOWING  DAILY 
NEWSPAPERS 

will  help  you  make  your  product  a 
household  wtird  in  IOWA  and  they 
sell  goods. 


Circa-  Kite  (or 

Ution  5.000  line.. 

Burlington   Hawk  Eye  (If)    10.371  .03} 

Burlington  Hawfe-Eye   (S)    12,510  .035 

'Cedar  Rjipidl  Cuette  -  (E)    17.367  055 

Council  Bluff.  N ortp.tr ei I   (E&S)    14.998  .05 

Davenport  Democrat  A  Leader  (E)    15,363  M 

Davenport  Democrat  ft  Leader  (8)    16.959  .05 

•Davenport  Times  (E)   23,626  -07 

Dcs  Moines  Capital  (K)   53,850  .14 

Dei  Hoinei  Sunday  Capital.  (8)   37,935  .14 

Dee  Hoinei  Register  and  Tribune  (M4E)  109.323  M 

Des  Moines  Sunday  Register  (8)   82,046  M 

flowa  City  Presa-CiU'xen  (B)     7,397  .035 

•Mason  City  Globe  Caxette  <B)     9.516  .035 

Muscatine  Journal   (E)     8,057  .03S 

Otrumwa  Courier   (B)    12.056  05 

Sioux  City  Journal   (MAE)    52.808  .11 

Sioux  City  Journal   (8)    32.226  .11 

••Waterloo  Evening  Courier.  (E)    15.577  05 

Government  Statements.  October  1st.  192a 
•A.  B.  C  Publisher's  Statement,  October  1st,  1920. 
••A.  B.  C.  Audit  October  1st,  1920. 
t Publishers'  Statement. 
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chica  co-Coo  mmt 

Sutpala,  Edwin  A  122 

Tnela,  S.  C„  Company   ,.140 

W.  s.  Grathwohl.  Met. 

Tooey,  Frank  H  <04 

Verrce  k  Conklin.  Inc  i$  1 

J.  E.  Verier,  Mgr. 

Waflia.  1.  S.,  *  San  it 

Wui.  Ruben  E  5 

Warn*.  W.  C  ,  In*  in 

Wella.  Edwin  S  IS 

Williama,  Lawrence  k  Creamer.  .  .  ,    .Ill 

Willi.™  T.  Creamer.  Mir 

■kB*H!!"!'.!"H"!l'."."."jJi  Weat  Maditon 


79 

4611 
1110 


..Central  XT7S 


BOSTON 

..Little  Bid,. 


.BtacI-*?* 


FVw.  Name 

Block.  Paal,  Inc  

N.  Frederick  Facte,  Mer. 
Bryant.  Grufrik  It  Brunaon  201  Denroorhire  arret!  Fart  Hill  SO) 

George  Deary.  Mgr. 

Eddy.  Charle.  H..  Company    Old  South  Baildin,    ..Main  )12» 

A.  C.  MacCarey,  Mar. 

Mathewa.  Taliot,  Special  Attncy  I  Beacon  aireet   Haynearkat  30*6 

Jutju*  lfatbrwa,  Mgr. 

Ftyae,  Bora,  a  Smith   100  Bc.yl.ton  wren   Beach  »J 

Daa  Funeral H,  Mgr. 

Prudden.  Kin,  k  Prudden,  Inc  Globe  Bldt-   Main  S720 

V.  P.  kUloccy.  Mir. 

I-   


Smith.  A.  F.,  Special 


PHILADELPHIA 

Addrwu 

 tOO!  Ckeatnill  Itreet  . 

 Colonial  Truer  Bldf.. 


Atlrn.  A.  W  

Roy  HiicO,  ate*. 
Brckwdh.  S.  C. 

G.  T.  Walunack.  M,r. 
Block.  Paul,  lac.   

;tkn  M.  ~~ 
Rranhora,  John 

Bitell.  Roy   

0»ne,  lliintofl  &  Wcodra 
Rot  DiieliL  Mar. 

Ilaun,  Ray  II  

KeVh.  I   W  .  Co  

McCinn.  ICeil   

Mathrw,,  Julioa.  Sceclal 
Ur.v  Btiell.  Mtr. 

Othorn.  Guy  S  

If.iph  H.  Scolaio,  Mar 

FaVMt  Kaoraw   

F»,n«,  G.  Loena  

f>r>r,e  Payne.  Mtr. 
Vcrree  k  Conklin.  Inc 
C.  L.  Weaver.  Mbt. 

i  R  


Bt.U?,***,  

..521  Ford  Btdf.   Cherry  264* 

..till  Kre.,<  Bid*  Cfcerry  l**7 


.Cherry  Ml] 
l»?0 


.Cherry  ItU 
.Ckerry  Med 


..T01  Ford 


.  .1110 
..1110 


Ckerry  1B24 
. Cherry  6«l» 


."01  Ford  Bid, 


.Ckerry  I 


.Ilarriioo  7515 
•  Main  4700 


KANSAS  CITY 

•        Firm  Name 

Branham,  John  M..  Company  

Ceoree  F.  Dllloa,  Mar. 
BerWith.  S.  C.  Company  

J.  J.  Patretl,  Mtr. 
Capper  Potitiratiunt   ... 

R.  W  Mitrhcll.  Mtr. 
Carpenter  &  Co  . .  

Bryan  Murphy.  Mrr 
Ci-iic.  Huntcn  a  Woodman  

Oacar  G.  Davlea.  Mtr. 

Do.ir.,   Oeear  G  !0!   V.ctor   Bldf  Btlltlf  1021 

Dillon,  Georaa  F   1102  Republic  Mil*  Harmon  9040 

Kate,  F..  Special  Agency    41?  Waldhrim  Hl.lt  Hartiaon  7S»2 

Mitchell,  R.  W  MO  Graphic  Art.  Bid*  Main  4700 


.117  Bryant  Bldf  

f.r.phic  Art!   Bldl  .  . 

101!  K.  Y.  Ufa  Bid,. 

.Ml 


...Ha 


son  1021 


ST.  LOUIS 


A<let««<a 

.cris? .... 

.Ctoatfttl  Bid,  Oli»a  «14 

 Oli.e  1520 


Backwitk.  S,  C.  Spec! 

M    P    l  inn.  Mer 
Brarhom,  John   M  .  Cnmpany 

Perry  A.  Fol.oro.  Mgr. 
Budd,  John,  Company  Chemical  Bids 

C.  W.  Wetael,  M,r 
Cutter  Publication.   Chemical  Bid, 

C  II.  FJilrldte,  Mtr. 

O.hurn.,  Coy  S  .  lac  Globe  Democrat  BH«   OH»«  WOO 

C,  A.  ('our,  Mac. 

Allen,  A.  W  '.  Victoria  Bid,  Maia  15)1 

O.  I    Mareka,  Mgr. 

Fayoe.  G.  Lofan.  Company   ' 

Lyaa  II.  Gamble,  Mtr. 

.  I.  Carr  . ...  Globe  Democrat   Bldt    ••   Olire 


Firm, 

Branham.  John  M 
Frank  Younj.  Mer 


.1004  L'nicn  Nat.cr.il 


Temple.  Witlla'. 


OMAHA 

.Farnham  Bldt. 

•o.v  144.  > 


1021 


BE  A  BIG  ADVERTISER 
IN 

WEST 
VIRGINIA 


Here  is  a  territory  that  has  made  the  greatest 
increase  in  manufacturing  in  the  East,  where 
the  values  added  by  manufacture  show  a  gain 
of  87  %  for  a  decade. 

If  you  had  all  the  business  you  could  get  out 
of  West  Virginia  by  active  distribution  and 
live  daily  newspaper  advertising  you  would 
have  a  right  to  crow! 

But  can  you? 

As  a  market  of  about  1,500,000  people  it 
takes  the  widest  variety  of  commodities  and 
buys  with  liberality  all  the  best  advertised  spe- 
cialties that  use  the  daily  newspapers. 


Rate 

Rata 

lor 

tor 
Grcu-  SJM) 

latitat  linta 

arcu-  5,000 
l.tioo  llnee 

j.iw  at 

UMl  .46 

P           b  u  rg 
UNrw.   

 (H) 

S.tSJ  JU 

I44M  M 

ttNawa  ..... 

 »> 

I.OI  .M 

~Saattm>l  .. 
WheeUnt 

 <B 

MU 

J.4,1  -M 

 «M) 

tWawa   

 ff) 

14.1441  m 

ItNewa   

 <S) 

kin  m 

Hiantlarton 
■HaraU-Dlaaatah 
•Herald-D-patch 


(Ml 

.»> 


IGoTemmeot  Slateatiente,  Apr.  I. 
tJGuT.rnmt-nt   Statement.,  Oct.  L 

two. 

••A.  B.  C.  Repocta.  Oct  1.  1M0. 
•A.  B    C    Rruott..  Apr    1.  1»» 
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These  papers  will  introduce 
you  to  the  right  people 

«ASBiC7HIIBITTB-P«..l.U0».  0.404,411. 

On-  0,044  ii  m 

UtlM   1U«  Um* 

•Ottlabm  tm>   (K)      in     QS71  on 

biuilotv  UrmrVmm    .11)    ifT.tll    41  .M 

(MM  iHrtw   (■}    441.144    M  .N 

Mm  OUO*   «U)   tM.M    .to  <* 

ImIm  0I.«   [§}    MO  D-    ,«  .40 

Ma  Fat   (M)    MO  Ml    .00  .M 

Mmim  ro*t   II)  ooo.mi   .M  M 

•Im«m  T»u>Mit»<   (X)     M  ill   .04  JO 

•Till  Bit.,  I«U   («)     14,000    .401  004 

nt»o.»t  S..U..1   :t)     hit  .ot  too 

•K«..ttlU    CUj.tl.  (X)      14.007    .040  M 

L,.k  Il.m   (X)     10  1*4   .044  .44 

•Lro  T.l«n*«  B.w.      .'£*■)     11.441   .44  .04 

l*wn  CMilvailiM  ..(MAS)     17,040    044  .040 
■mn 

;  ii*ri    00.004  .or  jt 

....(X)      W.40T    .00  .OT 

•         itjjj  .tj  jo 

IU1ME—  Ponlillu,  7M,707. 

Buxor  D»Ut  Com=«Ul. . .(«)     14,0*4    .M04*  .Ml 

•P.nli.j  L.t,   Fmm.  -(MM)     10,404    .44  .44 

•F«Uui  Eiprau   (I)     04,040   ,04  .47 

'Fotul  TtMfTtm   (I)     n. lot   JO  .07 

m  b— ■  F.wittm,  too.ti*. 

B...,.   iMtlul   <I)        I.U1    .it)  .04 

I.(MOE)    t4,M4    .44))  ,44 
  I)      4,440   .44  .Ml 

:  ISLAjTO— IHfttMhto,  4M.111. 

■■  tWl      4,144   .40407  .44410 

•F.wtMkrt  TlHiM   (Xt     44,001   .44  .44 

BPi»lu«  T«ll«r  B.ll,  T«004t 

(initio)  (E>      1,144   .441U0  .001U0 

•Fn7l4*M*  Bollttla  (X)     04.414   .144  .144 

(Bt)     11.044   .44  .44 

■A\  »«!  :!.  3 

(5)      11.101  it? 
TTJU0OBT— FafAllUM,  141.040. 

•b.tt.  TtM   (S)      4440   .041  .40 

Brattl.kw*  TXllr  X.ferm.r.iEi       1.4(0   ,0*  .411 

■tirhnoua   D>ilr  *«»•       .(E)       7.110     04  .44 

•Sntlwtm   m*   Fran  (X)     14.I0I   .44  .44 

St.    JmmWtt    CkUrtnnn  tad 

x.-part  >«xt4   (I)      1.7*0    Oil  .411 

camcncoT— Fopnuun,  i.ioi.ou. 

•Bil.U.pwt  F«ot-T*lmi>(ZJtlf)    11.004   .144  .14 

•BrMctport  Foot   <1)     14.4M    .441  .04 

••H.nfonl  Oniul   (KM)     04.0*0    .07-0*1  .07-.40 

•H.rtf.i4  T1»m   (t)     M.404   .14  .14 

».»   K..«i>   *Mi.t>r    ..(1*4)     11.(41    .44  .44 

K.w  Umooo  D»,  (X)     10,440   .04  .441 

N«nr«k    BuU.Ur.   I M        14,7*4    .07  JO 

>«..  k  i!-.r   (X)      1.404   .004  .40* 

•OUmfard  Umu   (X)       7.744    .0474  J4 

•w.urWrr  Bafatlieu   (X)     It.  Ill   .01  .44 

•WtUrktrr   B.pubU«o   !0)      11.141    .04  .44 

OmmmmhI  HOttMKOOMt  Oetolwr  l*t,  11(0. 
!".u  t>  0.044  IIM*. 

-A.  ».  0.  F.MUW.  (UUauot.  April  t*4,  1410. 
K«»".».M  St.um.»l..  April  lot.  1*1*. 


THIS  FACT  MEANS  THAT 

New  England's 

population  live  in,  or  close  to  the  cities. 

In  1900  New  England  had  a  little 
less  than  5,000,000  people.  According 
to  the  1920  Census,  it  contains  7,400,- 
♦909,  an  increase  of  over  50%.  This  tre- 
mendous increase,  combined  with  the 
fact  that  85%  is  urban  population  has 
made  FOOD  IMPORTATION  neces- 
sary. It  has  also  made  fortunes  for 
discerning  food  importers. 

New  England's  workers  are  on  the 
alert  to  welcome  all  that  is  good  in  all 
kinds  of  food  and  they  depend  on  New 
England's  daily  newspapers  to  tell 
them  about  the  new  brands. 

Introduce  your  goods  where  results 
will  be  quickest  through  the  advertis- 
ing columns  of  these 

NEW  ENGLAND 
DAILY  NEWSPAPERS 


-noogfe 
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SPECIAL  REPRESENTATIVES  DIRECTORY 

(Contmutd  jram  fagt  142) 


ATLANTA 

Pirns  Naasa  Addraaa  Ti 

Becsaitu.  S.  C  Special  Agency  Ailatila  Ttuid  BIdg.   ....Irey  gJfl 

Braaham,  John  M  ,  Company  Candler  Btdg  Ivry  4B51 

Budd.  John,  Company  llcalcy  Bide   Irey  74611 

Cone.  Ilunton  »  Wetdaun   .CoiHtimim  Bid!  Mi.«  SOW 

Ksti.  E.,  Special  Agency  Candler  Annex   Ivry  47n> 

Keouth,  J.  B.  Candler  Illdi  Ivey  48SI 

Kohn.  George  M  Candler  BIdg  liey  *»>* 


CmrtWr,  M.  L. 


Firm  N. 


Firm  Nam 

llatantier.  W  R  ,  Company  

Itishop-Raranger-Connsrn  Company 

Budd,  John.  Company  

Itulterworth.  Bert,  t 


Lucius,  N.  L   .10*  llaaa  BIdg 


 431 

LOS  ANCiLES 

AMmm 

.Title  Insurance  Bldf  6Jo4o 

.       Title  Insurance  Bids,  .......... .  .44444 

Title  Insurance  BIdg  «.«»«4 

.SI*  Citlrens  National  Bank  Bld(.  .»SJJ1 


Talcphone 

llaraniiet,  W.  R  ,  Company     Kaaimner  Rl.lg  Krair.y  JSJ4 

Bishop-Ratangrr-Cnnnam  Company        . . .  I  .aroiner  RMg  Kraeny  J*M 

Rid  well,  11  J  .  Company  7U  Market  street  Kearny  2121 

Brankam.  John  M  ,  Company    Ilobart  Bide  Sutter  6536 

Budd.  John.  Company  Eaamirtr  BIdg  Kearny  38J4 

Butteneorth.  Ben.  Agency  I10»  Ilobart  BIdg  tavroeld  124 J 

Kat«.  E..  Special  Agency  Mnnsdnock  BIdg  Suiter  749s 

,  Kdwin  C  


C  R 
Bull 


.  W. 


r-Con 


C  R.  Bishop,  Mgf 
Budd,  John.  Company 


C  R.  Bi.hop.  Mgr 


Vet  tee  A  Conklin.  lot 


SEATTLE 

.JI4 
.114 
..114 


CANADA 


Mow  trial 

Firm  Nana* 

Cal.ler,  K  22  St.  John 

Hamilton.  J.  R  Ill  Metall  Hires  

Long,  \V   F  II  St   Saeretnent  street 

ICcArthur.  g.  L  224  St.  Jal 

RslWH»ie.  J.  B   ..120  St.  Ja 

D    R  171  f 


-Main  (.217 

.Man  8IU 
Main  6167 
.Main  8124 


Addreae 

Pari*,  J.  Lester  ....  .    11)  Jane  street  

Gow.  L.  I0S  King  street.  East. 

Guy.  Edgar  J  Ml  Royal  Bank  BIdg. 

Guy,  Henry   154  Mount  Joy  arenue 

Herklas,  Jean   TO  York  street. 

W  


 Junction  2121 

 Adelaide  JJ60 

 Adelaide  4*7J 

 Cc.rard  2254 

laide  t)7« 


Mctulh.ray,  W.  W  If!  Hay  street  Adelaide  2SO0 

Martin.  W.  T  12J  Bay  Mr  eel  Main  2041 

RalVikone.  J.  B  IS  K.ng  street.  Eaal  Main  5167 

Reel,  S.  L  122  Bay  street  Mam  7I7S 

Rittenhouse.  R,  V  ■.Stack  Karhenee  BIdg..  Bay  street.  Adelaide  946 

Thompson.  F.  W  402  I.tatnadrn  BIttf  Main  4497 


1920  ACTIVITIES  OF  THE  "SPECIALS" 


Company,   elan   Kraacteco—  uj>i'£.-it 
I.-.,  Angela*  ofSe*   with   William   SI  QsjsV 
nam  In  charge,     P>h,  8 
Hlnek.  Paul,  lnc — Charles  J    lloyle  and  Ar 
tliur    Thoraeu     elected  vlce-preeldents 
Jan.    ID;    atari   held   oonrentlon   In  New 
Totk  Dae.  17-31. 
Buna,   Flank  J— appointed  New   Sag  land 
manager    Oraphle    Newapapara,    Int.  of 
Near  York.     Feb.  I. 
t'ampbell,    A.     Don — antarad    banineen  for 

himself  In  Chicago     Jan.  22. 
Carpenter  A  Co.   New  Tork  and  Cnlcagi. 


ope 


M 


11 

Costa.  Huston  A  Woodman— aueeeeiled  Con> 
«  Wo.rfn.an:  M.  D.  Huaton  b-comlne 
m«mb>r  of  firm  an.1  rice-president  Dee 

II. 


Joel  Chsnitler — appointed  Southeast- 
ern manager  8.  C.  Beekwtth  Special 
Agency  with  olBca  tn  Atlanta  March  <■ 
Haatan.  M  D  -  became  part  owner  and 
etc.  -  president  Cona,  n onion  a  Woodman 
f>ec.  It. 

Kats  Special  Agency.  New  York--eetatilt*h<--1 

Atlanta  olTle*     rah.  f. 
r.  Kats  Special  Agency  bald  conference  of 
all  lie  aal.a  fore..  In  New  York.    Dec.  II. 

It.  Haw 

,  by  A.  F.  Lor.nsrn.  M. 

R.  " 


Meljiaurlilln.  Joseph  A. — elected  secretary 
Carpenter  A  Co.  New  York.  Chicago  an.1 
Kansas  City.    !)**■  is. 

HaeQucdd,  Itobert.  New  T™k — w.nt  Into 
bankruptcy.     Feb  11. 

slarfey.  B.  T.  B  ,  chl-ago — appointed  West- 
ern rspreaanlallte  Waahlngton  Times,  At 
lunta  tlenrglan- American.  Mllwaukea  Wla 
'onstn-Newa     lH-c.  31. 

Mnrpfty-lfnnaan  Company  urgnntx.it  with  of- 
flcca  In  New  York.  Chicago  and  Philadel- 
phia by  A.  H  Murphy  and  I'aol  V.  Ilan- 
aua.    Jan.  21. 

O'lSonnell  Special  Agency  of  Brooklyn  In- 
corporated by  R.  F.  R.  Huntsman-  D.  C. 
Adams.  Jr.,  and  R   J    O'Donnell.  Maicli 

to. 

I'atteraou,  Katlogg  M. — Mpiiulntad  AVuatern 
manager  I*   II-  1'rall  Company.     Jtatr  IS. 

I'ayn^.  Baraa  A  Hanllh.  Sew  York.  np.ned 
St  Irfinta  offlee  In  charge  of  Lynn  II 
Gamble.     April  21 

fwltwnrts,  Harton  K. — aptolnteil  New  York 
manager  Carpenter  A  Co.    April  19. 

Yerree  A'  Conklin  open*  1  PhoIA.  Ci^at  of 
Bee  m  Portland.  Ore.,  la  eltarga  of  Wil- 
liam J.  Hofman-     Dee.  IL 

Whalen.     WlllhSSn — opened    offle.     tn  New 


li- 


lt. 


Wllltmnrlh.    <!•  ore-    T  — appoint*  t  l>.ttv,it 
8.   C.    Heckwtth   Bpeclal  Agency 


i 


THE  DAILY  NEWSPAPER  IS 
THE  MASTER  KEY  TO  ENTER 
THE  HOMES  OF 

ILLINOIS 


Third  in  population,  the  center  of  inisiliiy  railroads, 
vast  grain  and  meat  packing  industries,  the  dominat- 
ing commercial  core  of  the  progressive  west,  with 
vessels  and  barges  crowding  its  numerous  waterways, 
Illinois  offers  unique  opportunities  to  the  National 
Advertiser  and  Manufacturer. 

Illinois  is  the  greatest  market  for  selling  farm 
products  in  the  world. 

*The  wheal,  oats,  corn,  meat  and  butter  of  the 
United  States  find  their  greatest  market  in  Illinois. 

Producers  from  all  over  the  country  send  or  take 
their  products  to  Illinois  to  sell. 

Consumers  from  all  over  the  country  go  to 
Illinois  to  buy. 


The  Illinois  daily 


listed  below,  cover 


this  great  state  and  cooperate  with 
creating  and  maintaining  sales. 

They  localize  national  advertising. 


Bloomingion  PuiUfraph   (M)    17,820  .05 

Chicago  Evening  American  (E)  364,769  JSO 

Chicago  Hera]d-Ex»mtner  (kt)  344.S3S  M 

Chicago  Herald-Exaniiner   (S)  626,637  .75 

^Chicago  Daily  Journal.  (E)  117,588  -26 

tThe  Chicago  Daily  News.  (E)    412.020  .65 

Chicago  Evening  Po»L  (E)    52,981  OS 

•Chicago  Tribune  (M)  437,158  .70 

•Chicago  Tribune  (S)  711,254  1.00 

•Lincoln  Courier-Herald   (E)     1.827  .02 

Moline  Dispatch  (E)    10.189  .04 

•Peoria  Journal-Tranacript  (M4E)    31.011  .11 

...(E)    22,913  a  75 

Argua  (E)     W72  .04 

Sterling  Gagette  (E)     4.863  XU 

Government  Statements,  October  1st,  1920. 

I Publishers'  Statement 

A.  B.  C.  Publishers'  Statement,  October  1st,  1920. 

April  lat,  1920. 


Line. 

JJS 
M 
.53 
.IS 
2* 
.65 
.12 
.70 
1.00 
.02 
.04 
.09 
M 
M 


Editor    &    Publisher    for    January    22,  1921 


PENNSYLVANIA 

THE  KEYSTONE  STATE 

The  manufacturer  who  is  looking  for  a  state  that  will 
yield  close  to  100%  returns  can  do  no  better  than  take 
his  wares  to  Pennsylvania,  get  his  merchandise  into 
the  local  stores,  and  then  tell  the  people  of  Pennsyl- 
vania about  his  goods  in  the  local  newspapers, 
adding  the  information  of  where  these  goods  are 
to  be  had,  and  his  selling  campaign  is  right. 

The  people  of  Pennsylvania  are  Newspaper  readers.  They 
read  newspapers  for  local  news.    They  buy  their 
goods  at  home. 

Cultivate  Pennsylvania  as  the  market  for  your  goods. 
Get  to  the  people.    Go  into  the  daily  newspapers 
of  the  cities  and  towns,  connect  your  merchandise 
with  a  dealer  that  the  readers  know.    Tell  them 
all  about  your  goods  and  your  representatives. 

These  daily  newspapers  cover  Penn- 
sylvania splendidly.      Use  them. 


Circu-  2,500  10,000 

Ution  Lines  Linen 

•AlUntown  Call  (It)  Item.  (E)    SUSS  .10  .10 

•Alt  <;n.  Mirror   (E)    22.530  .06  .06 

Altoona  Times  Tribune   (If)    15.049  .05  .05 

Beaver  Falla  Tribune   (E)     5,413  .025  .025 

Bethlehem  Globe   ••.  (B)     7.295  .04  .04 

•Cheater  Timea  and  Republican  (MAE)    15.216  .065  .05 

Coatcaville  Record   (E)     5.26?  021  Ml 

ConneUaville  Courier  (E)     5,182  .0179  .0179 

•Eastoo  Expreas  (E)    11,556  .04  04 

Easton  Free  Presa  (E)    13.648  .05  .05 

Erie  Dia patch  (M)  Herald  (B)  (MAE)    17.65?  .065  .065 

Brie  Diapatch-Herald   (8)    12,518  .07  .07 

Franklin  News- Herald   (E>     6,650  .045  04 

■Harriiburr,  Telegraph   (E)    32,558  MS  MS 

Johnetown  Democrat   (M)    10,990  .0425  .0425 

•Lancaster     Intelligencer    and  News- 

Jovrtval   (MAE)    26.266    .10  .10 

Government  Statementa,  October  lit,  1920. 

•A,  B.  C.  Publisher"*  Statement,  October  1st,  1920. 


Circu-    2,500  10.000 

lation  Lines  Lines 

Lebanon  Daily  News  (E)     8,511  ASS  .055 

New  Castle  New*   (B)    12449  .0357  j03S7 

Oil  City  Derrick   (M;     6,467  .04  MS 

Philadelphia  Record   (If)  109,573  .25  IIS 

Philadelphia  Record  (S)  117,132  2S  2S 

•Pittsburgh  Dispatch   (M)    56,17*  .17  .15 

•Pittsburgh  Dispatch   (S)    70382  -22  .It 

Pottaville  Republican   .'  (E)    1  1,357  MS  MS 

Scranton  Republican   (If)    31,153  .12  .10 

Scranton  Time*   (B)    34,001  .12  .10 

MSharon  Telegraph   (E)     5^54  M  M 

Warren  Mirror   (E)     JL21J  J017*  J0179 

•Washington  Observer  A 

Reporter   (MAK)    14,959  .06  OS 

West  Cheater  Daily  Local  News ...  (E)    12.244  ,03  .03 

Wilkes-Barre  Times-Leader   (E)    18,037  .05  415 

York  Gaaette  ft  Daily  (M)    1SL014  MS  MS 

tf Government  Statements,  April  1st.  1920. 
••A.  B.  C.  Report,  April  let,  1920. 
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1920  S  NEW  DAILY  NEWSPAPERS 


UNITED  STATES 
Albaar    (Ore.)  Ltemoorat- 

mornlng-  edition.    Oct.  I. 
Aenartla*    (Tex.)    Tribune— eluck 

R.  H-  Nichols,  sdltor;  Bugsns 

eualuess  tnanaa-er.    M*  1. 
Huffae*  (N.   T.)   Tthcm   (Pollen  dally) — 

John  I'rsprawa,  miuifr.     Oct.  14. 
tliarteeton  (W.  Vi  I  Mall  eetabllehed  a«n- 

day  edition.    April  II.    . . 
tblcog* — American  Dally  Stan-ler-1:  Rev,  J 

Clover  Manama.,  edltor-ln-chlcf ;  Oarret  U 

Van  Heynlngeii,  secretary. treasurer 

enre  E.  Wood,  general  mauager; 

Hag'    in  aaag  lag  editor;  Dec.  IS. 
Chirac*  Journal  of  Commerce;  Andrew  M 

Lawrence,  publisher.    Oct.  14. 
C'Uppewa  rails  |W1»)  Dalty  IVialty  New*— 

August  Esdsr.    An*.  II. 
Clare  (T.t.)  Morning  News— L   M.  Nlonol* 

P.O.  14 

(oajdel*  (P*J  Daily  Panther  Creek  Now*— 

I  nlt.d  Ire*  Worksrs  owner:  Thome*  J. 

Kennedy,  preeiaent;  John  Ouyer.  editor. 

Michael  Haraneady,  vlc*-pr*atd*nl.  Deo  II. 
De-trait  Dally  Tribune  (Pollah)— J.  Jenow- 

Mj  rrank  Bare.  J.  J.  Dare.  Thomaa  Ze- 

Wxaky.  sept.  4. 

Ilubaujae  (la.)  Daily  American  [Orel  Catho- 
lic   dally    In    C  S.}— Oenner  brother* 


(T*>.)  Oil  Bait  Newa  (dally  edl- 
I  1,11. Ilia  *  Dakan.     Man:  . 


Mt.  Vsrnan  (N.  Y.)  Dally  Argus  (afternoon) 
— Oeurge  VI.   Mark-)       Dec.  It. 

York  Halnt  (Jewish  dally)— Herman 
Bernateln.  Jan  1.  (Suspended  In  Febru- 
ary) 

Falls  (N.  T.)  Rlsveglio  (Italian 
dally)— Etlot*  Nloolottl  adltor  and  811- 
veatro  Bexlo  business  manager.  Doc  la. 
orleJk  (Vs.)  Tribune— J.  P.  Holland,  pub- 
lisher: I*.  T  Oreen,  sdltor;  C.  I'.  Cooke, 
btialneaa  manaier,  (Oct.  I.)  Huepended 
Not.  14 


(Tex.)  Dally  Signal.    Jan*  1. 
(N.    C)  Trlhwao— William  C. 
sd  Edgar  A.  Slinking.    J.ly  IT. 
(Mas*)  Dally  Reworder.    April  1. 
(Pa.)  Dally  Panther  Vallsy  Nswa 

'  i  (Ida  )  Dally  Post— started  Sun- 
day edition     Oct.  II. 
(laoeata    Fall.    (Or*)    Dally   Record—  Wil- 
liam II.  Mason.   Dec.  II. 

(Kan.)    Dally  Nswa— publlahsrs  of 


(X.  T.) 
Times  (evening).      April  6. 
Minneapolis    Dally    star — Herbert 

Thomal  VsnLsar.  Thomas  Sullivan  and 
other*    Au*.  II. 


r  :  O. 

Hon  aa  dally.    Oct.  1. 
Roahvtll*     Cnd.)     Dally    Rapuhllcan— Don 

Mellelt.     AUK.  It. 
■led  Wing  (Minn.)  Sunday  Republic*!).  Nov. 

II. 

Kallna  (Kan.)  Sunday  Union — J.  [a  Brady 
March  It. 

fermatao  (Pa.)  Sunday  Dispatch  Oct.  10. 
hVnaatoei    (Pa.)    Bunday  Examiner — M.  J. 

O'Toola  (Sept.  t).     Suspended  Oct.  14. 
Reward  (Neb.)  Dally  Tribune— H.  J.  Whlt- 

aer*    S*pt-  II. 
Sherman  (Tea  )  Courier — resumsd  aa  dally 

D«e.  11. 

Hlateaillle  (N.  C)  Dally — Tea  ram  A.  Bry> 

ant.    Sept-  I. 
hnpeeior  (Wis)  Time*— April  4, 
Tarboro  (N.  C.)  Dally  Tarhoroan — Sept  1 
i  lira    (N.    Y.)    Morning  Telegram — Jullua 

Bothatelrt.   »:.   M.  •   Willie  and  eaeoclatea 
Waco     (Tea.)     Dalty  Item— Clyde  Ea*-a 

(March  1):  suspended  March  10. 
Waatilagtoa  (Pa.)  Morn  Ins-  Kaws  (Jan.  Ill 

Suspended  May  II. 
Wauaao  (WUv) 

lae-d;  Paul  Stol 

other*.    Feb  t 
Wichita  (Kan.) 
Yaaoo  (Mlaa) 

r»b.  I. 


(Ont  > 


1920  LEGISLATION  AFFECTING  NEWSPAPERS 
AND  ADVERTISING 


Fale*  New* — Bolts  Bill,  making  It  a  mlav 

tamusnor  tu  fnrnlah  falsa  news  to  a  nswa- 
paper,  became  a  law  In  New  York  Stat*. 
May  6 

Prohibition  Law*—  Although  National  Pro- 
hlbltl  n  Enforcement  Act  prevented  pnbll- 
eatlon  of  liquor  advertleemento  In  U.  a 
newapapera  foreign  publlcatlone  were  *x- 
empled  from  provisions  of  the  law.    Pen.  I. 

Advertising-  Taiaalon — Bill  to  las  adver- 
tlslng  waa  introduced  In  Cungreos  by  Hep. 
roeentatlve  Charles  J.  Thompson  of  Ohio,  bat 
nation-wide  protest  from  business  men  pr*- 
vsnted  It*  passage  It  provided  tal  of  10* 
of  Ih.  amoant  pal-l  by  advertlsera  buying 
spare  la  newspaper*,  tonka  and  tuagaxlnea 
to  he  paid  by  the  advertiser*    March  10. 

Truthful  Advertising—Bill  to  compel  lot* 
truth  r-.il  atatementa  In  advertising  adopted 
by  rity  of  Moakogee.  Okie.    Dee.  II. 

ToUllaavI  Advertising;  Bate*  —  Oklahoma 
Corporation  Commission.  In  respoass  to  com- 
plaint alleging  that  the  owaere  of  Ih*  Ok- 


advertisement  tendered 
nd  on  another  occasion 

that'll  had  no  Jurisdiction  over  newapaperg 
May  i.  ' 

Millboard  Regalatloa—  Toledo  ordinance, 
practically  wiping  out  billboard  Wetness  In 
city,  psaaeil  by  city  council  Law  provides 
that  no  billboards  shall  bs  erected  In  a  reel- 
dsntlal  dletrlct  unless  agreeable  to  half  the 
property  owners  of  tns  block.    May  31. 

Copyright— Protection  of  American  copy- 
right law*  was  attended  to  awbjei-ts  of 
Denmark. 

Poet  OfB**  ray-  Congress  p-isaed  law  an 
lacreeatiig  pay  of  Post  Office  De- 
:  atnploycs.    Jun*  I. 
t  SeUpsaeat  Rales—  lnterslste  Com- 

nlaalon  approved 
iFi'-rease  of  half  a  cent  per 
haul  shipment*  of  dolly  newapapera  The 
former  rst*  we*  half  a  cent  per  pound  on 
dally  newspaper*  The  new  rats  l»  I  cent 
a  round  wt,-r.  the  first  etas,  rat*  do.e  Pol 


exceed  11.10  for  100  ponnda  The  Increased 
rata  Ones  not  apply  where  wagon  delivery 
and  special  newspaper  trains  are  used.  Ap- 
proval waa  *l*o  given  for  an  Increnae  from 
1  rent  to  IH  cents  In  the  short  hnul  mini- 
mum rale  nn  newapapera  other  than  dalllea. 
Nov.  II. 

N*w»-slaad  llcgnlatloa — City  of  Fori 
Wurtlr  passed  ordnance  prohibiting  newa 
alanda  from  bolng  operated  on  trie  etr<-ta 
and  sidewalk*     Juns  11. 

City  commleelnn  of  Houston,  Tex.,  psaaed 
prohibiting   newa. stands  on  cer- 
oa  ths  ground  that 

they  war* 
May  II. 

Newsprint  Import  Duty  Exemplar,*—  Hull 
Bill,  moklng  Imporled  paper  »c  per  pound 
and  under  free  of  duly  for  I  years,  was 
signed  by  President  Wllaon  and  went  Inv- 
erted.   April  14. 

New  »pap»r  Cotaaumpilon  Boatrlrtlam  — 
House  Poet  nmi-a  Committee  "pigeon-holed" 
the  Hoch  Dill.  Introduced  In  December, 
liil9.  which  would  have  prevented  any 
newspaper  Iron',  using  more  newrprlnt  than 
waa  consumed  during  the  corresponding  pe- 
riod of  ths  previous  rear.  The  bill,  as  orig- 
inally drawn,  provided  thai  It  should  be  In 
effect  until  July  1.  MM  Ths  eammlttag  «»- 
elded  that  lh»  hill  would  not  eerve  Its  pnr- 
pajgg  and  that  It  waa  not  clear  enough  In  Its 
June  t. 


AUTHORS' 

LEAGUE  OF 

AMERI 

CA.  Inc. 

41  Unio.  Square,  V 

Veet.  New  Yea*  City. 

Memhrrsnir  ia  rnranuwd  of  writer.,  dramtt- 
Utl.  rrtiell.  illttlratora.  Cc-r,no«r«  nlhrr  err- 
atari  of  cnryrlghtgble  saaterisl  Rrx  Beach, 
prcuilent;  Wlntloa  Churchill.  p..l  prreidmt; 
Booth  Tark.nglon.  vice  prnident;  Frtc  Rchulcr. 
srcrclar).trra«orrr;  I.utte  SiUcor.  managing 
iccrctarr     Otntnl   iiul.lica"ioe>.   The  Bulletin, 


Wisconsin 


FIRST  IN  DAIRY  PRODUCTS 


The  importance  of  Wisconsin  as  a  dairy  state  is 
indicated  by  figures  that  show  that  there  are  1,803,- 
000  dairy  cows  in  the  state,  making  an  average  of  nine 
to  a  farm,  1.005  creameriea  and  46  per  cent  of  the 


Wisconsin  produces  nearly  10,000,000,000  pounds 
of  milk  annually — one-tenth  of  the  nation's  total 


It  makes  more  than  one-half  of  the 
the  whole  United  States. 

The  total  export*  of  butter  and  cheese  and  con- 
densed milk  for  the  nation  require  about  2,000,000,- 
000  pounds  of  whole  milk. 

Winconsin'ri  excess  supplies  this  need  three  times 
over. 

These  figures  show  Wisconsin  has  the  money  to 
buy  almost  anything  good  enough  to  be  tempting. 

If  you  have  the  GOODS  advertise  them  in  the 
daily  newspapers. 


Circuit-  Rate  for 

tJoa  5,000  Line* 

tAppleton  Post-Crescent  (E)     7,915  .035 

Beloit  News  (B)     7,814  .043 

#Etu  Claire  Leader-Tdcermm-  • . .  (ME&S)     8,085  .0)5 

•Fond  du  Lac  Reporter  (B)     S,325  .  03 

••Green  Bay  Pr eg t- Gazette  (E)    10,005  JJSS 

ftKenosha  Herald   (E)     2,498  .025 

••Kenosha  News  (B)     5,548  .025 

La  Crosse  Tribune  ft  Leeder- Press.. (EAS)    12,085  .05 

••Madison  (Wis.)  Stite  Journal.. .  .  (EftS)    13,719  .OS 

Milwaukee  Journal  (E)  107,564  20 

MUwiukee  Journal   (S)    9S.074  .20 

 ►  (MAE)    82,927  .14 

 (S)    74,608  J4 

Racine  Journal-News   (E)     8.092  .04S 

Superior  Telegram  (E)    18,091  .OS 

ttSuperior  (Wis.)  Sunday  Time*  (S)    10,000  .OSS 

Government  Statements,  October  1st,  1920. 
•A.  B.  C.  Publishers'  Statement,  October  1st,  1920. 
••A.  B.  C.  Report,  April  1st,  1920. 
tlGovernmcnt  Statement,  April  1st,  1920. 
tPublinheti'  Statement,  September  1st,  1920. 
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The 

Southern 
Aarket 


The  South  offers  more  to  the  National 
Advertiser  than  ever  before.  It  is  established 
upon  a  secure  basis  of  diversified  production 
and  trade. 

It  is  rich  with  uncounted  resources  beneath 
its  surface,  water  power  to  turn  the  wheels  of 
an  empire,  ports  to  dock  the  shipping  of  all 
oceans,  a  climate  that  permits  three  crops  a  year 
and  a  soil  to  grow  an  unlimited  variety  of 
produce. 


The  Sout1  '-A  a  coal  reserve  of  one-quarter 
of  the  total  co^itry  is  mining  over  150,000,000 
tons  per  year. 

Four -sevenths  of  the  lumber  cut  of  the 
United  States  comes  from  the  South. 

The  national  advertiser  or  manufacturer  who 
overlooks  the  Southern  market  is  losing  a 
wonderful  opportunity. 

The  one  way  to  cover  this  prosperous  section 
is  by  advertising  in  this  list  of  daily  Southern 
newspapers. 
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NEWSPAPER  LINEAGE,  23  CHIEF  CITIES,  1914-1920 


A  DVr  KTISINi.  Iiw.tr  in  daily 

published  in  the  22  principal  cities  of  the 
L'nitnl  Sutra  reached  new  heights  during  the 
year  1920.  with  the  hiKh  water  mack  fit  ike 
12  mr.nihs  at  110.234.500  ault  lines  pul.h.lird 
during  October.  The  Inla]  fur  Hit  rear  was 
1.IJ5.021.33S  bm  n.inM  1.02*.5O4.?09  line, 
primed  Ju.in,  1919  ami  towering  over  the  toMl 
of  4!,2,385,S92  lino  published  in  MM,  ibr 
earliest  year  for  which  comperhrusi.e  nominal 
fignrci  Are  available. 

The  ne*»c*;*ra  which  printed  the  a.lvrtti. 
uia  such  ■>  giaen  in  lbs  lablrs  on  Ibis  and 
Ike  Win. in,  [uae  are: 
Sun.lav    American.    Atlanta  Journal, 

American  and  Star,  Baltimore  News.  Baltimore 


Sun,  Birmingham  A|r  Her- 
ald. Birmingham  New,,  Boiton  American  and 
Advertiser,  Boston  (jlobe,  lloiton  Herald  and 
Traveler,  Motion  Post,  Huston  Transcript,  Buf- 
falo Corantereiai,  Bitflaln  Conner  and  Emtuirer, 
Buffalo  KsprcM.  Bulialo  News,  Buffalo  Time,, 
Chicago  American,  Chicago  Daily  Newt,  Chi- 
cago Herald  Examiner,  Chicago  "uutua!.  Chi* 
cago  Post.  Chicago  Tribune.  Ciminnali  Cora- 
mcrcaal  Tribune,  Cincinnati  Enquirrr.  Cincatt- 
nali  Fnat,  Cincinnati  Tunes-Star,  Cleveland 
l.r«.!er,  Cleveland  News,  Cleveland  Plain 
nealer.  Cleveland  Press,  Detroit  Free  Press, 
Delmit  Journal,  Ilelroll  News,  Dctro.l  1  im<«, 
Houston  Cbroiuilr,  Huu,ton  luat,  Houston 
1'icaa.    Inihaniix.il.    News.    Indistupohs  Sue. 


In>li*nar<'is  Titlira,  Kansas  City  Post,  Kansas 
City  Star  Ti«ae»,  lj>s  Angeles  Ksaisrinrr.  Lo. 
Angeles  txvrrae.  I,ot  Anitlci  Herald,  Los 
Angeles  Kerord,  Lot  Angeles  Timra.  Milsrau 
kes  Journal,  Milwaukee  Leader.  Milwaukee 
Sentinel,  Milwaukee  Wiacuntan  News,  Milinc 
»|iolia  Journal.  Milincauulti  Newt.  Minneapolis 
Tnbiine.  New  Oilcans  Item.  New  Dilr.na 
Slates.  New  lit  leans  Time,  Lit ayunc.  New 
York  American.  Br.okljn  Eaulr.  Brooklyn 
Times  New  York  Commercial,  New  York  E.e 
mill  J.-lirnal.  New  Yutk  Evening  Mail,  New 
York  Evening  fast.  New  York  Kv 
New  York  Eve 


York    Even,,,,-  Telegram,    N,w    York  Est- 

World.  Nr.  York  Ceobt.  New  York  Her  W» 
New    Ymk    News.    B.-noklyn    Standard-  ton 


limns.  New  York  Sun.  New  Yoth  Timet.  Neav 
i  .-tk  Tribune.  New  York  « orld.  Philadelphia 
ll.iLleim,  Philadelphia  tl»,usHI,  ssaMthjfeta 
ledger,  Philadelphia  Evening  Lnlj.r.  Philadel- 
phia North  American.  Philadelphia  Pre.,.  Phil, 
delegsi.  Breed.  roeUuid  Oregon  Jmirnai,  Vast- 
land  nrrliiman.  1-ortland  Teleitam.  St  L.ema 
(Jlube  Ihranot rat.  Si  Louis  I'cial  DlapMek.  Si. 
Loula  S«ae.  Si.  Louis  Tinoes,  St.  Paul  Di.|»tch, 
St  Paul  Finneer  Press.  St.  Paul  Nrwe,  San 
Fmnriaco   Ltuijelin.   San   Ktanoarn  Chronicle. 

1  tanci.ra  taOl-Pnu.  Watkinron  Herald. 
WllMatll.  l*««t.  Waakinmu.  Star,  W.akin. 


Atlajila    1.517,902 

Bkltimote    2^?l,<»* 

Uiianlnii<iam    1.202.5(12 

Bcsl.n   :   2.991,351 

■    I.»«I.«X> 

CUeaec   a.CiJMuC' 

Caneinnati    1.572.OO0 

f>velan.|    a*. 17  1.300 

Delr.»t    j.Ju.rou 

Hninrnn    1.247.6HI) 

laatii  inaj   lis    1  ,a  - .  ; 

Kansas  Ciiy   1.11  J. 1*1 

l,'-i    'in  -  rJcJ        .  .     ,  .  ,  t  -11  ',r-' 

Milsaukte    1.B91.JW 

Mmnen;«lu    l,aM.634 

New  Url.ant   99S.562 

New  York   ",i42,l04 

Phila.lelrhia    3.3»R.Oi» 

Portland    1,7  J!. 000 

St.    Louia   1.JM.M0 

St    Paul   I.J47.344 

S.e,  l  iancitco   I.95H.4D* 

W^hinnon   J.04r.2ilB 

Totals  by  nmnlbs  JUlf, 
Year  s  l.«al— «*2,585.i« 

Jsas. 

Atlanta    1.292.27(1 

Raltitnairt    2,?79.91J 

Birmingham    072.07a. 

Bnariin    2.74S.4JO 

Buffalo    I .)  1 2.00O 

Chicago     4.054.200 

  1.50.1*10 

  2.37J.900 

  2.6O7.OO0 

HaSUIsas    «95,302 

lndianarolla    I.40I.S52 

Kanaaa  City   I.10I.6SI 

Los    Angeles   J.9BI.0OO 

Milwaukee    1,604.247 

Minneat-.lrs    I.1«*,IJ2 

New  Orlean,    I,ll»,«37 

New    York   (.1*1.??? 

Phils.lelyhia    J.5O9.100 

FtrtUanci   1.70J.100 

Si.   Louis   2.ISJ.100 

SI.   Paul   J.014.J0* 

San  Francisco   1^02. 62K 

Washington    1.9o2,o0o 

T.Ws  t«.r^t}jij»  64 
Java. 

Atlanta    i, It  SUM 

Bahimoet    2.0.14.44* 

Blrmmghain    1,223,112 

Boston   J.loi.929 

Buffalo    I.HOUjW 

Chicaen    4.M9.IO0 

Cincinnati   WUm 

CleielaiKl   2,703.400 

Deiroli    3.2(7.400 

isgwialnsi    1 ,049.544 

Iadiana|»oli«    I.6S4B76 

Kansas  City   1.243.349 

Los    Angel.s   3.H24.5O0 

Milwaukee    1.H04II0 

Minnrannlis    1.949  594 

New  Orleans   1.4K.5.0] 

New    York   8*94,73( 

Philadelphia    4.972.2O0 

Pnnland  1.410.400 

St.    Lotus.    2.44  j.HOH 

SI     Patll.   1.396,904 

San  lranenco   2  0  34.(190 

Wa^inglon    2.1911.700 


Atlanta    1,254.540 

Baltimore    2,474.490 

Birmingham    laMl.746 

Botton    J,I»».«J9 

Buffalo    l.?»4.t>00 

Chstaaa   3.217.40(1 

Cincinnati    l.dlJOO 

Cleveland    3.014.025 

Detroit    2,603  700 

Hmsalsn    I.04S.092 

Irdianapoli.    l.»47.595 

Kansas  Olr   1454.437 

I.e.    Angeles   4.I3B.SOO 

Milwaukee    I.736  34'i 

Minneatu.lis   1, 337,  M 

New  Oilcans    1.42S.4I4 

New    York   »,757.6M 

Philadelplna    4.72*. J00 

Portland    I.44V.40O 

Si.    I  Pint   2 .44 1.500 

Pasl   2,063.978 

  I.979.4S.S 

  2.241.300 

TeaV's'  tnL-?4?8«7.7M* ' '  °" 


Fata. 

1.5CW.452 
2,011,515 
l.l«l.43« 
2.112.552 

l.44.>,IIIN) 

1.5 '1.  i»i 
1.42M.JOO 
J  ,93  J.bOO 
2.3S3,3.M 
1.20J_>?2 
1.3B0.2O0 
1.020.169 
4.i>10.HII0 
1.553,337 
1.698  499 
9«3  834 
:  249.9J.) 
3.5.4T.9II0 
l,53r..»Ki 
2.15S.2O0 
I, 141.434 
1.76'5.I24 
I  ,■•  '  •   


March 

1.  »0.|.v)» 
.  441  -i.. 

1 

3.SS7.092 
1.69S.0OT 
,  y.l:._ 
1.S24.60O 
2.381.100 

2.  J3S.SHI1 
1.544,1  14 
1.442,073 
I.22I.45S 
4.735.Wri 
1.901  .": 
2.1*2,980 
1,395,411 
B.MU.937 
4.I5S...-. 

i.M 

1 ,S62  C2M 


April 

1.920.044 

j.;  1. '.not 

1.434.372 
J.J17.95J 
l.hHS.'  10 
4.7SI.400 
1.796.700 
2,529.400 
1,116,100 
1,377.124 
1, 760.357 
1.305.75* 
4  WF.O11O 
1  I  >."<, 
2.3.U.114 
l.jrl.lM 
».1S4.123 
4.144. .11111 
1.768,400 
J,-. '.run 

1 -86 

—  612 


1914 


1.081.6*6 
2.891.954 
1.40B.442 
3.B94.436 
I.70S.000 
4.773.  IO: 
t.9M,900 
2.642.414) 
3,533.700 

:  4  .'6.2i  1 
1.821.270 
1.3  58.2  ,'4 
4  a.'ii..  111 
2.227.  "-9 
2,343.916 
1.533.334 
9,919.379 
4,618.3.43 
1,926  WO 
J  026.7W 
1.644,384 


iin%  asm  as-si 


MIsVlM 
2.401.91s? 

I  2(10.9011 
J.2.',.iiJ2 
1.624  •  D 
4.2V..IHI 
1.541.400 

1.IBJ.1'* 

2.7  3.400 
I.241.WJ 
1,323.242 
1,132.501 
1,904,800 

1.  *77,l.lo 
2,074.0  8 
I  2J.  I<i4 
8.7  ».4«. 
3.97C.V4W 
1.74I0.7O0 

2.  U1.70O 
I  417,7*3 
2.I3S.3I4 


1,544.991 
2,019.4.01 
1.149.774 
2.534,991 
1,441.000 
3.717,900 
1.1S9.000 
2.0S2.900 
2,4*1.100 
1.148.000 
1,211,9115 
1.065.199 
■  «.»  1 
1.4IS.10) 
I  408.971 
1  186,942 
(..?».-■.  137 
3.191.500 
1,5  !?.»'.«i 
2016.(450 
1.192.124 


I.S3I.7IO 
I.473.S4S 
1.0S3.978 
2.145.462 
1.189.00 
1.3'uU  f, 
1.24!  !0 
I.9S8.IXI 
2,176  (CO 
1.082,29* 
1,171  226 
9  vu.  K-9 
l.vMi,:,..) 
I.4I5.7.J 
1. 647.9c  uj 
1.1).  .  211 
4  147.121 

-'  ,94  I  .'.  ,N 
1 .431. '••  -.' 

2.002.300 
1.136,792 

i  '": 
1,629,91)0 


1.394.362 
2.116.141 

1,027  2«* 
2.830.Ofk 

1,  *I5.I«»1 
.'.413.71  '1 
1. 186, 600 
2.114.500 
2,511  600 
1,044.814 
1.418.42) 
1,111,781 
1,451.71111 
1.599.852 

2.  cr».9li) 
1.110.769 
7.474.870 
1.422.700 
1.498.100 
2.248  C<v. 
1.26I.S'* 
1,741.421 


Oct. 

1  48  !; 

2  598.012 
1.167.040 
3190. 135 
1.874.000 
4.  J 1 1. 400 
r  7 :  11O.1 
2.419,400 

.,;is,:i-- 

1.1«5,|?( 
I.578.701 
1.297.V90 
1.954.400 
1.402.545 
2.012.444 

3.8  I7.<--.1 
I.938.9CO 

2  476.0110 
1.419.234 
'  1.6.114 


I.53'.lti0 
2.652.244 
1.125.944 
1.212,744 
1,5  •J.OOi] 
4.  ••■>  ■■*> 

1.7IB.I04) 

.'  M     .'  HI 

2J47.VK83 
1.243. 184 
1.497.199 

1.221,552 
2.870  :iOll 

2.018,43* 
1.289,834 
8.201.621 
4.1M.400 
1.415  900 
J. 701  1-.. II 
1.377  442 


Fab. 

1,272.380 

1,900,281 
931.678 
2.453.(11 
I.22C.000 
3.46SJID0 
1.46*  500 
1.914.300 
2,228,100 
(92.836 
1.297.013 
1,014.423 
3,511.900 
1,404.5-9 
9*1)  4MI 
1. 047.214 
4.(42  241 
3.299,7.50 
1,3)5  900 
2.074.300 
1,310.220 
1,624,414 
1.(32,100 


Mat-:h 

1,196.24* 
2.541,14* 
1.095.0*0 
I. .142.137 

:  r.in.oM 
a,  .111,0110 

1. 881,700 
2.478.900 
2.892.000 
1,110,1)1* 
1.670,154 
1.222,270 
)  KV.'.i  I'.. 
1.793.164 
1.296.722 
I.J4.1.6H4 
*.591.?30 
i,.i  1. ill) 
1.63B.00O 
2.3*2.400 
1.913.97* 
2.062.230 
2.24.  "DO 


April 

1.319,14* 
2.713.591 
1.092.4O6 
1.420  845 
1  800,000 
4,7'>4,9O0 
I.S-9.2II0 
7  .,-D,iC0 
1.I94.200 
I.140.292 
I.790.194 
1,159. 17( 
l.»oi(i.?0O 
1.920.744 
1.491. 868 
1,187.192 
(.911.461 
4,141,400 
1.3*4.700 
2.694.300 
2.129.412 
2,1I9.0<,( 
2,184,100 


Msy 

1,379,452 
2,755,654i 
1,045. MB 
1,519  7(19 
1,740  000 
4.522.800 

)>H  0  .. 

2.8.11  460 
1.279.900 
1.244.740 
1,760,)9I 
1.311.990 
••.•»'  

1.  (17,210 
1.731.580 
1.492.192 
9.137.2(9 
4.100,400 
1,5(6.700 

2.  (26.600 
2,693,920 
2.097,102 
2.421.100 


1915 


Juava 

1,417.976 

2,4'-so,r,iJ 
9*2,772 
1,124.144 
l,695.0or 
4.220.900 
67  I  "  .1 
2.341.900 
,.998  !■:« 
1.0*1.176 
1,302.041 
1  Tfll.lr.9 
1.566.7.* 
I.445..122 
1,3-.'.  m.o 
1.301  -11 
(.314,247 
...in..,  I.  c. 
1,320  700 
2.424,1  OC 
2,013,494 
2.0WI.9J2 
2.424.900 


ltdy 

1.259,454 
2  1".  "li 
927,554 
2,322.084 
!  .5  -•<..!•  HI 

3.460.300 

r.s»jM 

2.2e*.u(i0 
2,78*.2O0 

«41.94( 
1.444.4*0 
I.067.4J4 
3,444  400 
l.i!4.421 
1.  ••  '•••• 
l,l»),761 
6,367.135 
1.0?).2O0 
1,373.700 
2.107.2*10 

M8.934 

i.826.0110 


August 

I.I74.754 
1.904  54  B 
1,017.814 
2.120.441 
1,252.11*0 

1.4«5.Mlll 
1,452,100 
I46.ii  .1 

J.571.400 

912.714 
1.304.676 
I  08S.2..6 
l.SK.JDO 
1.4B9.SH 
1.282.176 
1.130.19* 
6.433.544 
2.093,7011 
1,298.400 
2028,31)0 
1,445  324 
1.885.394 
1.734.CO0 


1.111.7*4 


1.025.5  54 

2.9)5.194 


4.«i5.9t«) 

2.U5...40U 
.'118.7... 
2.9 1 7. 500 
I.I8J4.1W  , 
1,4*4.77? 
1.151.470 
.'.)'.'.  IX) 

1  '.6.8': 

1.172.616 
1.192.361 
(.209.81! 


1.350.400 
2.385.3O0 
2,044,1*4 
1  852,446 
5.541.200 


Oct 

1,551,154 

i  ,462.244 

3.659.B52 

4,507  JOO 

.■  1  ,'\  *<■■:. 

l.593.sxpo 

l..-  - 


1.406.442 
4.0I1.90O 
2.035.791 
1,473.612 
1.437,992 
10.337  17.62 
4.521.600 
1.731,700 
2.8?9,10i> 
1.452,58* 
2.129.250 
2.64*  100 


l,6l?.7»4 

:•  « 1  1  •;  .9 
1.115.6*4 
1,411,521 
I  -l  i.i  nil 
4.199.2O0 
.'  .  ,<.,200 
..'.<-. Aim 
J..-2S.900 
1.171.044 
1.712.225 
1.127.714 
3,7J'.l(iO 


1.431,942 
1,370.226 
9,038.775 
4,334.401 
I, '5  7,1011 
2.77.5,^.0 
1.991.938 
2,012.010 
2.S47.00O. 


1MI9.590 
2.4)8.141 
1.210.114 
2.78  ..  -  ' 
1.461  000 
1.728.4O0 
1.4*3.100 
2.289,900 
)  306,90 
1,125,866 
1.751,2** 
1JS8.47S 
3. 50). 800 
1.633.974 
1,741,32.8 
1.341,015 
7.200.014 
1,871.500 
-  1.1c  •»': 
2.356.JOO 
1.21  1.47  2 
1.795.94? 
2.13*  >'1 


1. 557.514 
1,051.144 
1,285.060 
1.4*01.669 
1. 340.000 
4.654.942 
2,042.400 
2.78i3.100 
1,1  '  i  60 
1,121.016 
1,959,027 
1,374.906 
3.9B6.700 
2.118.729 
J. 1 27.162 
1,67!  806 
9.0)4.646 
4.6*9.765 
1.713.400 
2.814.700 
1.331.82) 
2. 1 7I7.350 


1.821.370 
1.221,672 
1.416.044 
I.I68.S26 
'..962,000 

4.142,700 
1.447,040 
2.052.755 
1.441.119 
a  :.<■;, w  0 

2.454.SJ4 

2,194,894 
1  672.6*9 
9.97871* 
•  207.401" 

1.7  74,900 
1.169,500 
I.6S6.OO1 
2.226.896 


May 

1.654.  )98 
1.241.144 
1.455.114 
4,17*9.26? 
1,900.000 


1.191 
4.041, 900 
1,1.13  7  3  f. 
2,097,869 
1.455.455 

7,14'  ton 

2rl31.l4( 
2  1  l««04 

1,517  660 
9,6**  1 !( 
5,2J*.1M0 
1.73*  .200 
1.084.024 
1. 448.194 
2.245,344 


1916 


una.  July 

73.010  1.114. 


Jl  

1.473.010 

1,240.**? 

1,122,706 

1.743.1 10 
1.845.000 


.1.770.1.50 
1.261.480 
1.844.S70 
1,421.2)1 
J,S«4.d00 
2.1 1 J  898 
2,244.926 
1J89  .'17 
9,274  950 
5,026  50O 
1,563  10(1 
2.921.161 
1.547,454 
2.1*1.45? 


1.886 
r  54,«  701 
V.12(,936 
2  9110  OS  5 
1.350.01  »> 
4.119.100 
1.7IS.IPO 
2^12.B0O 
3.211.100 
1,299  984 
1,711.424 
1,258.328 
3,747.400 
1, 701,172 
1,*42,4»2 
1.274.721 
7,414,740 
1,814,200 
1 .44V.900 
2.179,6 18 
I  )26.?52 
1.941,520 
2.1I2.9O0 


AllgMSt 

.  -.-.-.'< 

2, 1ST  040 
1,129.12* 


I.I94.JO0 
2.97  7. 1*0 
1J71.20O 
2.407,111 

1.740,.  0C 


?.5V?:;o 

I.021.60O 
1, 078 .900. 
1,521  8C1* 
1.174.744 
1,674,101 
1, 64i).S  1 1 
1,202.244 
1.)94.0«6 

7,|S{.  ?<n 

1.595  .SOI 
1.446.(100 

2,202.1)19 
1.40U.266 

1,919.312 
I  705.200 


2.»13.1O0 


3,402.0111 
l,)04,S30 
1.862.41* 
I.X.8.72* 
1,749,400 
1 ,896.9?  I 
2.281,454 
1,313.581 
*.593,l07 
4.124.500 
1.612,500 
2.599.653 
■  '8,.«i:. 
I.89B.184 
3.940.900 


Oct. 

). 708.442 
,-•7-23? 
a<lv«'.2B0 

'413 

2.0M.O00 
S.  34 1.200 
5,341.200 

3,211.1.-.:, 

4.328.7O0 
1,42,  "76 
2.142.271 
I  i4)  ■  10 
4.427  400 
2.025,198 
1.710.168 
1,341  121 
11.141  518 
5,41 5.000 
1,771.400 
1,545  7«0 
1.444.552 
2,27**36 
2.621.700 


1.617.704 

1.4(1.407 

1,369 

3,77  1  220 

1,860  000 

S.DS.lOO 

5.175.100 

1.261,(00 

4.191, 000 

1,186.000 

,',1811  49  3 

1.428,210 
4.269,400 
1.39 1. J11 
2.274  442 
1.695,114 
10,1 20,7*9 
5,111.700 
1 .802.700 
3.250  20li 
1,62  '.71* 
I.B1T.S94 
3.)  «.,«,.C 


Fats, 

1.474,648 

'  (415  6  18 

1,147.510 
2.929,318 

1  :  i4.c<7a: 

4.1-4.8.II 

1.727.70O 
2,622,600 
3.051.900 
).,i8)i  inn 
1,882.412 
1,318,487 
3.92). 448i 
1.424, 704 
1.217.114 
1.137.524 
8.0.V118 
a.ioo.JOn 

I.  i-.,.;i.i 
2.8I7.X1H 
2.116.2(2 

1,917.796 


March 

1.600.270 
S.201  '11 
I. 468.432 
1.76)  |57 

■.'.a'l  <  w 

2, 17*.  .USD 
3.4 1 9.7O0 
4.03S.658 
'..315.822 
2.024.349 
1.495,691 

4,«4|,10O 

1.912.453 
>  <  7  5.294 
i.729,(l|4 

9.663.239 
3  1115  ;.'S 

i.?2.'.9i:o 

1  .'.•4,'56 

2.253.790 
IJSrlSJ 


1^61.324 
>  1 10,88  1 
l,4?2,3?6 
4.128.83) 


3.407,318 
2.533.BOO 
3.6nO,07S 
4.055,884 
1,408,064 

.:  2.  (17  3 

1, 6 19.68* 
4.444.24)11 

3.198,212 
1.8*4  290 
I.i  11.1148 

io,i8.t.ro6 

5.409,2(5 

1,021.9110 
1.4IM.OB3 
2.4??,740 


1917 

170J.9-4 
2,120.411 
1.K1.040 
3.781.4*4 
2,184.282 
3,131.395 
2, 168.4  IB 
3,314  950 
4,056.822 
1,247.532 
2,184  9)3 
1.462,333 
4,209  030 
1,947.474 
1.791.210 

1.6117  vl? 

9.673.315 
4,992,0)0 
1.(46  SCO 
4.213  7,' I 
2,483  *■  7 


1.44I.CX.2 
1.066.441 
1.284.122 
1.498.114 
2.4..MI1 
4.41.1.415 
1.8J4.490 
3.290.3  SO 
3,482  484 
l,.';r..'i4 

:.*;.'. 713 
1.43.5.975 

4.087.474 
1.7/1.840 

1,53S.3!2 
1.199,116 
9.162  0-14 
5.040.9.-1  , 
1,682  403 
2.797.46  1 
2.228,41* 


1,490.140 
2.454.010 
1.266.544 
2.6J7.574 
1.722.44V 
1.761.708 
1,(21.511 
?,9ia.6»B 

.1.432.484 
1,244.294 
1,802.702 
1^74.117 
4,032.790 
I.440.OS2 
1,311.54.2 
1,171.5  29 
7,221.151 
1.844  *00 
I. '40.800 
.M95.97I 
1.056.-20 
2.07O..VI6 

2.255.75! 


Acigust 

1774.344 
.'  469  7  .'9 
111!  II4I1 

2.4>5,11( 

MI8.175 
.1.87 1.117 
I.3O1.08O 
2.491,682 
2,912.442 
1.143.61* 
1,417.871 
1.229  628 
J,v3-,7'2 
I.446.80A 
i.499,110 
1.278.641 
4.682.074 
3  645,8.11-. 
I.540,(i» 
2.185.471 
I  936.220 


1,5,-1  ... 
.'  .Ill  4'4 

1,40*  258 

l.)i--,,61J 

2.114  205 
4.424.444 
1.754.0(14 
2,795.2811 
3J(JI,734 
I.26I.9K 

2.001  :_,} 

1.489.717 

4.1  7  4  816 

1.8-82.561 

.',299.206 

1514.450 

8.908.226 

i  70. 

1.69}  H00 

2,9111.115 

1.617.532 

1.899.884 


Oct. 

:  ."s'.iias 
1.478.221 
1.606  67« 
1.7I8.49* 
2J1B.418 
3.097,307 
2.219,404 
1.141  044 
.',73.'. 076 
1,401.548 
2. 183.116) 
I  313,18';- 
3  719.50: 
2.)  14.443 
2.483,432 
1.875.994 
10,791.395 
5  437.SI30 
1.79H..VO 
1.422.161 
1.727.852 


1.679,692 
1.15S.87S 
I. '07. 002 
1.514.742 
2.579.S5I 
4  5.H.51B 
2.02*.412 
)  1M1.556 
3.652.412 
1.277,(09 

.',1  7  4.  1 
1,491.975 
4.01(116 

193 

2.177.0K 
1.793.199 
9.748,673 
5.351.100 
1.750,136 
1.1 24.244 
1.6*9.116 
33.V. 374 

2,774  419 


1.19 

2.157.881 
1 .26.*.  144 
2M3.563 
l.SBB.'XKI 
4  i- «  mn 

•  279.800 
?,307.O(*J 
2.BB9.I0O 
1,14*0(4 
1.538.927 
1.190,94? 
8.7911,500 
1.702.100 

!:S 

(.228.1(1 
1.719,400 
1 ,646.400 
:  156,704) 
l.399,67( 


1,5S5.»01> 


510       49,171.165       60  328,175       62.S8t.9Bl       64,142.540      S6.471.6K       4(^83,831       44,979.475       51,121,450       57,4I*.09S       S4,634,?7(  53,925.954 


I  591.968 

2,a.;,40l 
I  470  :n 
l,2'6.nl( 
1.785.OO0 
4,721.100 
I.996.5O0 


1.124*00 
I.1O0.9M 
l.BI7_i91 
1.141.421 
1.810J0O 
2.012,107 
1.457.974 
1.41M20 
4.217,774 
4124.5O0 
1,721,71s) 
2,475.400 
1.986.02* 
2.125.022 
2.7  2*.  800 


45.624,892       56,(49.102       59,963.341       41,152.581       5S.60A133       46.931.551       45,(44.176       57.000.901       (4.II0.071       40.697,444  61.741.956 


Dsc 

1,579.970 
1,251.372 
1,(12,230 
3.707.91* 
1.(37.000 
."  3311  6  0, 

-'..'is. 

3,4*2.71.0 
1,949,600 
1.12O.I02 
2  040.582 
1.4)2.76? 
4.159.4U 
1.91 1.412 

■  1  ,5.070 
I.90.M77 
».946.0I( 
4.714JOO 
1.741.100 

)  iv.'.i.  i.i 
1.441,410 
2.199,340 
2,67*.  100 


S2.3-4.S42       63,181,714       69.7)1,403      6B.392.7BI       Mjlll.721       51.664,445       51,004.619       44.211,111       71.917,814       47.740.852  40.012.14* 


1.625.109 
3,057.42* 
1.542.114 
3.441.961 

^:SS 

J.082  t?8 
2.955.(25 
3JiO.»Cn) 

1,1  ..."44 

3.009,044 
1.492.114 
4.797.0)4 
2.028.570 
3.1811  '  Sf 
2,096.'*? 
9.294 J)  1 
(,986.9.:0 

m 

2.216..594 
3,104,122 


33.980.8*1       4».*(I.I80       ?2.2t4..."46       49.866.721       «*.?56,742       S5,014.?(1       52.9*6.737       67.663.710       71.572.394       67.844.904  67.407.3(1 

tCnnlrnsed  on  f*tt  ISO  ) 
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SOUTHERN  CALIFORNIA  IS  A 
DISTINCT  COMMERCIAL 


POPULATION  INCREASE 

CENSUS  FIGURES 

1910 

1920 

■  43,383 

■  54,843 

22  fin 

936,438 

■  61.375 

50,297 

56,706 . .  San  Bernardino. . 

.  73.401 

E1.M5   San  Diego  »  . 

112,248 

19,383..  San  Lult  Obiapo. 

.  21,893 

.  41.097 

806,293  1.417.006 

Southern  California  is  a  compact 
commercial  unit  in  itself,  differing  in 
topograph)',  in  climate  and  in  the  char- 
acter of  its  people  from  the  balance  of 
the  State.  It  leads  in  automobiles  and 
wealth  per  capita.  It  is  the  Mecca  of 
the  winter  tourist  caravan  with  an  im- 
mense buying  power. 

Southern  California  in  itself  has  more 
people  than  the  States  of  Arizona, 
Nevada  and  Oregon  combined. 

It  is  an  ideal  territory  to  concentrate 
newspaper  advertising,  because  your 
campaign  can  be  modeled  as  a  unit  with 
uniform  results.  The  following  news- 
papers will  help  you  to  cover  this  pro- 
ductive field. 


LARGER  THAN  MANY 
STATES 

Compare  the  area  of  these  10 
Southern  California  coun 
the  various  states. 

Imperial   4,089 

Inyo    10,019 

Kara    8.003 

Los  Angeles   4,067 

Orange   795 

Riverside    7 .240 

San  Bernardino...  . .  20,157 

San  Diego   4,221 

San  Luis  Obispo   3,334 

Santa  Barbara   2,740 


Anaheim  Daily  Herald    1,500 

Bakerefield  Echo    5.284 

Brawley  New*    •1,775 

Calexko  Chronicle    925 

Fullerton  Daily  Tribune   •l,1QO 

Glendale  Evening  New*   1.800 

'••Long  Beach  Daily  Telegram   10,736 

Monrovia  Newa    1,000 

Ontario  Daily  Report   2,000 

Orange  Daily  Newa   1,637 

Ocean  Park  Evening  Bulletin    1.517 

Redlanda  Daily  Facta  "2.313 


.0142 

.03 

.0178 

.0178 

.0214 

xa 

.04 

.0178 

.0178 

.0142 

J0142 

.02 


Rate  per 
5,000  line* 

Riverside  Enterpriae   4.000  .02 

Santa  Ana  Register    '6.166  .033 

San  Bernardino  Sun   4333  MS 

Santa  Monica  Evening  Outlook   1,500  .014: 

San  Luis  Obispo  Telegram...   •1.4M  .0142 

San  Pedro  Pilot   •2,138  .02 

Ventura  Free  Press    896  .015 

Unless  otherwise  noted,  circulation  figures  are 
era*  statement 

••A.  B.  C.  Statement. 
•Sworn  statement. 
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NEWSPAPER  LINEAGE,  23  CHIEF  CITIES,  1914-1920 


148) 


AO»nu,    JKM* 

gaJliinjrc  2,755,670 

Birmingham    1.204,840 

Beaton    2.773,541 

BaHalt.    2.123.08* 

CktOf    1.932,640 

Cincinnati   1,511,720 

Cleveland    2.702,873 

Detroit    2.915,876 

Houston    1.0*7.416 

Indianapolis    I.6IS.75S 

Kansas    CUr    1.4 '4,882 

Lot  Angeles   J.f  J2,SJ8 

Milwaukee   1.649.826 

Minneapolis    ...  1,840,941 

New  Orleans  1.517.702 

V'!*   H..'4i,so7 

Hklu<lHej.„    4.s-;.rao 

f—^«i   



vS*'»3S2*!:.::. 

Total.    5*.  1 68,140 

Yeare  loe.l-747.7-J.J:i 


1918 


Atlanta    1.195,158 

Baltimore    J.452.227 

Birmingham    1.57J.306 

Uoalim.   4,711.722 

Buffalo    2.623.395 

Chicago    4. J 

(  .ncinnnti  

Cleveland    M... 

Detroit    !,304,784 

Houumi    I.573.SI8 

Indianapolis    .'.238,819 

Kibhi  City   1.769,184 

Los  Angeles                .  1.8D3.744 

Milwaukee     .',1)1X1,668 

Minr.uii.lit  -'.263,2»2 

.Sew  Orleans   I,.v55,790 

New    York   9.504,150 

Philai>lph.a   ...  S.ii)7.«2l 

Portland  3.05o.82fl 

St.    Urns   .'.430,000 

Si    Haul   I.IMM.0M 

S4.i  rmeatoo.  j.jsj.sjo 

Wmmmmq  ...  v.,.. 

Totals   ~*tM2W 

Year'.  Wttl-I.02B,504.?W 


  1.698,662 

4.4I2.*73 
.•^79,92« 

  5.2J2.977 

  1.465,1*0 

  6.510.485 

Cincinnati   2,870,700 

Cleveland    4.62B.402, 

Detroit    4,664,646 

Houston    2.015.325 

Indianapolis    2.972,802 

Kansas  City   2.364,160 

Los  Angeles...  6,465,452 

Milwaukee    2.60I.J92 

Mtnneaptibt   .  .  .',682,202 

New  Orleans   2,589,9*6 

New   York   lt.J44.J49 

PhiUrJetpbi.    7.112.197 

Partliaid   .\*M,I«« 

St    Loui.   3,213,14(1 

...  3,'&.m 

  9JJ21.338 

Year's  total— 1.175.021,335 


Fab. 

811,258 
.'.350,  >4< 
1,240,8211 
2.770.837 

I  '."i  J.')  !■ 

3,181.470 
950.400 
2,274.750 
2,315.376 
I.1I8JJ26 
1.52 


3.279,416 
1.381,385 
l."62.> 
1.255,706 
6,915.414 
4.31D.045 
1.626,664 
2,210,003 


,-.->,.ii.  Z,aiU,IWJ 


Mann 

1,182.622 
J.463,007 

1.624.770 
3,530.789 
2.385,090 
4.556,640 
1.260.300 
3.091.575 
J.394,5lg 
I.S17,257 
2,166.752 
1,855.459 
3.841.866 
2.013. 160 
2,352.350 
2,1  i  6.455 
1.776,885 
5.781.7$; 
1.812,688 
2.528.636 

2.932>3*  y.'m'M'j 


Agwtl 

1.028.412* 
3,333,594 
1. 492,814 
i.4.-;.'.'.r.i 

I  286,778 
4.328,495 

2,429,127 
3.612.598 
1. 460.843 
2,160.701 
1,810.156 
1,595,146 
2,065,9-9 

;  .'.'s.fii,' 

1.791JS6 

10,053.585 
4.400,147 
I.Hi  ,4.»M 
2,937.818 


1.219,613 
J.J90.897 
1,342.316 
3,453.611 

38a 

2.240,400 
3.148.950 
5.618.834 
1,523.858 
2.265,980 
1.837.591 
5.159.688 
1.8*9,011 
;-.J  .1 1, . .  J 
I.J37.491 
9.774,424 
5.750,108 
1.905.028 
2,64  8,740 


99^074 
2  861,384 
1,2  50,49. 
.  683 

;v..4v,  tj.> 

.•  ,V4  .11 

i, 049,8110 

2.692.125 
2.702,124 

1.  J76.S7* 
1.725.495 
1.499.984 
2,872.450 
1.452.179 
1.7552*92 
I  421,125 
7.115,970 
4.352.2*8 
1.648,480 

2.  U8J.7.-8 


Aaig-iaet 

W>.4!2 
2.777.9K4 

1.346.674 
2.663.818 
1.970. JM 

3.260.7  51 
1.631.4C0 
2.708.850 
2.770,992 
1.ISO.U10 
1.765.579 
1.435.109 
J  SSa.1.92 
1,271.519 
1,952.774 
1,384.471 
6,5*9  K35 
4,574,089 
1.667,846 
2  031,600 


1. 154,568 

5,123,474 
1.450.982 

3.199,401 
2,509.182 
4,012,881 

,n» 

2.909.700 
3.089.422 
1.420,574 
2.02i:.'i67 
1.711.290 
3,171.714 
1.480.2*1 
2.208,486 
1,801,491 
1.745,834 
5,861.366 
1,859.934 
2,427.477 


™& 


Oct. 

1.199.306 

3,S60.9f2 

1,446.466 

3,359.021 

2.505,615 

4,273,584 

2. 20'1. 

3,263.925 

3.181.79a 

1.492,222 

2.075.253 

1.688. 25* 

3.110,580 

l.52*.lrH> 

2.109.828 

1,651.6.17 

m,;i38,7o5 

5.581,981 
1.785.116 
2,579.72" 


2,413.674 


2.25*.«*5  2.818,187 


:  '52,200 
4.037,201 
1.702,610 
5.611,817 
5.066,486 
4.126,455 
2.258.700 
5.217.725 
5,313.632 
1,656.340 
2,264.169 
1/A38.295 
2,713,516 
1,906,819 
2.222.724 
1, 1911,917 
9,534,044 
6,155.415 
I.854..-94 
2,782.260 
1.645.2*4 


Fat*. 

1.278.228 
J  597,818 
1.646,414 

4.632.116 
2.4*7.135 

.1-  47..12H 
1.786,806 
2.20J  ,674 
2,048.179 
3.669.456 
1.735,372 
2.2*2.014 
1,714.909 
8.446,324 
5.260,777 
2,191.672 
19.880 
1.567,118 
2.315.208 


M«reh 

554 

4,123.922 
.:  "Mi,  142 
4.57.1.885 

J. 155.759 
5.122.175 
2.52S.10O 
j,6i*.sou 

4,582.504 
2.101. 54J 
2.79S.970 
2.378.2*3 
4 .650.450 
2.590.954 
2.521.176 
?.47J,J60 
10,581,516 
6,546,478 
2.450.660 
2.932,760 
1.944.002 
2.782.766 
5.5*8.15  2 


April 

1.749,3  0 
4,458.621 
1,753.864 
4,»v  .154 

j, 

:,; .!  1 

4.27.',:. 5 
4,564.728 
1.975.276 
3,024.021 
2,512.443 
4.752.440 
2,393,'9t 
2.4'  4.704 
J  453.933 
11.621,848 
6,903.032 
2.555.153 

1  ':  1.680 
2,J4*.OM 
2.8 1  |2]N 
J  ,762,08' 


t,676.Hr>.l 
4.784,001 
1,784,328 
5.143,474 
.'  ■.'■>. 81  2 
S  <15.I81 


1919 


4.228.425 
4.657.030 
2.1242948 
3.131,756 
2.474,6*4 
S.157JS* 
2.560.2*1 
2,845.022 
2,»0*.520 
I-,."-'  1..191 
6  I  ",,.".1 
2,647,574 
5.2M.2BO 
2,260,153 
3.1*9.448 
4,067.871 


Jmr 

1.670.732 
4.598,222 
1,7C4.6<32 
3.029,546 
2.630.BJV 
S,«4.654 
2.770.50-', 
4.299.0J5 
4.421.914 
2.146.36* 

5.205. 100 
2.547.404 
2.902.060 
2.56».?7ii 
13.285.844 
6,901. 375 
2.648.611" 
3^37.520 
2.095.924 
3.I2S.724 
5.059.595 


Julr 

1,584,632 
3.836.7*5 
1.596.630 
3.9*7,000 
2.374,70* 
4,*73,S29 
2.582.100 
J.90  I  'I'.-' 

4.0«i  :4i 

1.823.S76 
2. 592.594 
2.188.323 
4.86.1.2)* 
2.219.276 
2.379.594 
2.236.346 
10.735,869 
3.648,524 
2.414.44' 
2.71 4.548) 
1,875.754 
2,749.02* 


Auiui! 

1.837,1'.6 
3.V01.4U6 
1.719,774 
5.842,1*5 
J..-7  1.257 
5.112  5.V2- 
2  " 

4.215.900 
4.185.776 
1,670,746 
2.821..  105 
2^47.009 
5.513.346 
2.302,0*9 
2.809.175 
3.1*4.5*5 
10.2142X15 
5,557.092 
J.5332&.' : 
2.8159.680 
2  [196,584 
3,007.284 
J.799.V39 


l,^?2v-8 
4,391.273 
1,724.300 
4.  '•  '.380 
J.636J-72 
4  298,318 
2,93SJ»Ci 
4,485.573 
4.567.878 
1.790.356 
3,115,362 
2,482,740 
5.208.26* 
2.640,404 
2.990.638 
3.981,414 
12.618.819 
4i.727.5T7 

a\*iy.v;< 

3.233J442I 
2.223.510 
2.84 1.  |M 
J.;99,9J» 


2,048,970 
S.O(l7.898 
1,975.52* 
5,725,9*1 
4.456,251 
6,4  5.  liv 
5.475,8110 
5.08.1,425 
5. 667.541. 
2.178.624 
3.433,619 
2.84)8.i6» 
6.1*1.1.74 

2.963.5*7 

'.4|l.  4.  I 

2.836J40 
5.456.0  .< 
f.^5,''58 
2.934,764 
3.9113.340 
2.364,722 
J.i  2,418 


Ka>. 

2.138.S9B 

s . i n J  tjk 
2.15V.738 
S.*»»,J3; 
4.107,5*4 
,  •,!,S;;94 
3.J73.2O0 
5,5*5.175 
5.712.042 
2,596.464 
3.5.56.903 
,'  '  46,19  1 
6,551.440 
2.938,703 
3,179.2*2 
3,140.569 
I4.5K»,2'i.' 
7.224,2*; 
3,952.73* 
3.525.700 
2,570,186 
3.628,828 
4.541^00 


1920 


lab. 


2,169,630 
5,358  IIS 


April 

2.095.674 
5.711 

5.953.317 


Maor  JuaM 

2.425.8^2  2.209,9 


1  12 


251 


19,914 
S.433,023 
3,1*5.030 
6.507.189 
3.303,3110 
5,132,850 
S,20*,274 
2.233,812 
3.411.672 
2.408.293 
6.436,716 
2.8*5.033 
3.0O7.550 
3.152.028 
13.6252843 
7.475,509 
2.9 1 7,9 10 

2,999,730 

I01.933.7S9     107.1W.1W  9B.522.180 


6.U8.644 
7.900. 100 
4,945,725 
5J87.282 
2,191.504 
3,026,280 
2.483,783 
6,545,043 
3  056,578 
J  63K  960 
.1  '4  i,206 
I  l.v.v.Blli 
7.787.1** 
3,1  16.684 
J.5;»,640 


6,039.250 
3.277.444 
6.6C5.6I3 
5,345,000 
5.194.5O0 
5,4*7,2*0 
2,169.082 
3.565.883 
2,575.05* 
6.666,716 
3,158.540 
3,655.932 
3,301,711 
14.898,03  7 
B.:  .-).<.;..' 
3.3*4,578 
J.937,180 


hiir 

1.B9II.6S* 

1  252  <  !  v 
2.015.372 
4,396.716 

2  M  5.607 
5.575.468 
5.011.100 
4.6' 5  4 50 
4,1*7.892 
2.131.100 
2,941.441 
j,:is,4uo 

4.191.83* 
2.419.596 
2.781.268 
2.989.377 
10,652,975 
5.716.15* 
2.565,800 
O.I60 


l7T;,364 
4.7  75, ..IIS 
,'  085  154 

3.8*2.121 
1.O72.140 
5,403.065 
2.9110.100 
4.553.725 
4,659,494 
1.751.400 
2.805.771 
2.257,190 
6,452,8*4 
3,S*2,ii|S 
2,796,03* 
2.795  63  I 
15,810.0)4 

5  566,518 

2.582.7.'* 
5.J70.4W 

?■)*<!.?.■♦ 


4.385J54 
2.1 13.498 
4.870.iiJ8 
1.55U.435 
4.698,408 
5.I59JO0 
4.*79,925 
4.794.538 
1,903.510 
3,128,370 
2.483,136 
6,635.163 
2,705.616 
J  251,510 
2.987,282 
12.616,556 
8.882. 5 10 
2,7.1.796 
J.5HVJ.8II0 


Oct. 


5.573.872 
2.519,49* 
3.670,251 
4,126.053 
6,837.622 
3.610,500 
4.962.975 
5,518.436 
2.774,138 
5.412.938 
2,892,094 
7.8S4.696 
5.112,722 
3.618,139 
l,;o*.6S2 
I5.2CJ.5.-2 
7.726,598 
3.293,338 
4,522.840 


1,973.066 
4.947.847 
2.14O.208 
5.115.786 
3.612,929 
t..490,5C4> 
3.541.40O 
4.721.700 
5,000.8*2 
2.690,91* 
3.328.330 
2.632,197 
7.438,214 
2.845.W9 
3/069,.';* 
3.655.605 
13,591,756 


22,373  PUBLICATIONS  IN  U.  S.  AND  TERRITORIES, 
CANADA,  AND  NEWFOUNDLAND 


'TIIF  year  1921  atari,  win  22  373  p.il.lka".nt 
x  of  all  kinoa  in  the  Unhed  Slatea.  in  terri- 
i:,nri  an,l  the  Dominion  of  Canada  and  New- 
fcundland,  areordint  to  tie  1*21  American 
Newspaper  Annual  and  Directory. 

The  192U  n-t  deciejic  wat  onlr  55.  In  1919 
il  waa  646.  TUe  countrr  weekliea,  wkleh  loat 
776  in  1919,  loat  Not  Dei  lm»t  year.  Dailara 
loM  25,  araintt  34  in  191* 

The  total  number  of  papers  hat  decreaied 
rach  year  since  1916.  At  the  end  of  that  year 
there  were  24.86A  [J;<rs  in  the  United  States 
knd  Canada,  17,168  of  them  heme  weeklies. 

The  22.37.1  ptibliraliunt  are  a  decretuw  in  four 
years  of  2.495,  The  weeklies  number  14,8*3. 
eating  lott  2,30J  in  the  foue  yei.!.,  the  dailies 
having  lost  163.  Semi  weeklie*  I'.tt  120  in  the 
larae  period.  FuWicatinnt  of  other  istnet  49fh 
as  semi  monthlies,  monthlies,  eu  ,  mad*  up  in 
great  part  of  manain.es,  elats.  trade,  asrie.il- 
tural.  rclicions  and  setencific  papers,  have  lav 
creased  slightly  in  the  four  yur  peiloil. 

The  tieut  loss  waa  dunu*  the  year  1918. 
Papers  of  every  class  and  period  ©I  issue  de* 
dieted  in  numbers  in  that  year,  and  the  year 
closed  witS  1.178  fewer  papers  than  weee  listed 
in  January  The  treat  decrease  in  that  yeae 
wits  due  to  the  draft  and  to  the  demands  of 
thr  govemr^ent  and  monition  factories  for  nien 
■ml  saalerlals  of  every  kind. 


chief  cause  of  the  decresi*  in  the  number  of 
newspapers  and  of  the  small  number  of  new 
vrulurea  in  the  new.inper  held.  During  1916, 
1,585  new  publication,  were  listed  in  tbe  An- 
nual, In  1*20  there  were  1.086  and  in  1918 
only  776. 


JweksonvUlo  (Fla)  Tlmaa-L'nlon- 
Ubrrml  (Kan.)  Dally  Nssra 
I»<  khuet  (T.a  )   Poal- II. .later, 
Iaiwa-  n.-:,rl,  (l-al  )  Tel-rratn 
Msradis  IConn  )  Rooord. 


1,329.288 
3,843.517 

1.79V.056 
3.6WJ.HOO 
3,1S0.9'J5 
4.6  <  !.0i.9 
2.5II8.50O 
4.102.121 
3.736,54* 

l.«W.»  ^ 

3.903^54 
2.027,8*; 
2  !*3,9'>0 
2,424.760 
9.712.559 
5.934.198 
2.155.134 
3.151.700 

16.1a 


SO.459,650       67,374.955       45  *31,410       47,742.070      61,578.946       52.450.884       52.45J.I84       45.522^6*       66.654.356       *8.;;2,*»*  ;3.»78.39* 


1.956.126 
4.305.*** 
2.014.476 
5,312.837 
4  136,5.  ! 
6,307.956 
3,510,5c.. 
4,919.625 
5.323.890 
2,332.483 
1. 287/0.'5 
2.454.436 
t.,28  5.300 
i.7(  1*09 
3.205^44 
3.2*UI9 
13,911  42 
6.1 99.840 
22713.U 
3.796,  7*4 
2,3li*.66t 
3.313.884 


66.541.921       81.066.180       84.145,480       89,573.685       88^51.480       74.710.974       79.fl0.850       8;,4»J.33S      t03.S45.094     104.414.935  97.3*3.:}] 


I.772JII 

4.507.549 
2,114,966 
4,724.725 
3,!39,97* 
6, 57;,  m... 
3,358.500 
4.51 5.975 

4,5!  4,2 -6 
2.428.5*7 
3.249.1*4 

2,549.569 
7.632.442 
2.773.3845 
2.512, 602 
3,757,845 
13,287,144 


NEW  BUIL2DI.NCS  OF 


CMTED  8TATKS 
Abllvaia  (Tax.)  Dally  Reporter. 
\.i.-i  i li,.  (N.  C.)  Illaori. 
Atlttntts  tieorrrlan  at  Amnkts. 
UUlLnrs  <Mont  I  Osvelta. 
flsasnairrh-  <N.  D.)  Trlbone 
RrenJiaan  (Tea.)  Banner-Tress. 
BetiLrrpwrt   (Conn.)   Cvenlna  Herald. 
Ilreaneetwn  (Wiiah.)  Dally  News 
i-.  irr,i„  (N,  T.)  PolSsli  Dally  News 
llorlslo  (N    Y.3  Times, 
raanalrn  (N,  J  I  Cnurter. 
I  spa  Girardeau  (Mo  )  Hoot!.w.at  Sllaao. 
4  hattJuiwoga  (Term, 3  News 
4  hlrwiu  Tribune. 

4  taek.UI.  (ill~t.)  Dally  lipglat.r. 
fai.lp.irt   (Ma  >  Sentinel. 

(Ind.)  Praaw 
(Ala  )   Evenlnc  Journal 
Times, 

 eyetle    (Okl.  )    Pre.  Iji.ee. 


TROUBLES 


(M.   T.)  Tlmaux 
tlrego.  City   (Or.  )  Ke.t.eprtse 
t'iswtiieket  (R.  LI  Times 
Peoria  (ML]  Journ«l-Tr»nw»lor 
Perth  Antboy  (N.  J  )  Btronltai  Msvn 
Petersburg  Progress  and  ln.lel- AppwC 
Pwrtlauail  (Ore  )  Dally  Nswa 
Pnsvltlene*   tR.   I.)  Journ.il 
KaWgh  (N,  C-t  Times 
KorkvtUe    Center    (N.    T.)  ObawgVSJ 

North   Aids  Post. 
MnensmSBtu   (Cat.)  Bea. 
Newftrsl    (Neb)  Illade. 
Nowth  Ream  (lnd.1  Tribune. 
HprtngtBesil   (atsss)  Uepublnsn. 
Myeaense  (N,   Y  )  Poat-8tsTnjar.1. 
Thee*  Rivers  (Mich.)  Dally 


Aberdeen  (8.  It.)  Square.  Deal  (Non  partisan 

Leacue  dally !— rscelverahtp.     Nov,  80. 
Belli  ngltaaa    (vTsath.)    Juurnal — recslvsrshlp. 

Jane  29. 

Belnaar   (N.  J.)  AdveeUasur— aold  by  tors- 
closure.    Nov,  18. 

Kralnla-Parliell     Advsrtlalns    Acsney.  St_ 
Louls—bankruptcy.     Feb.  18. 

rltleago  Wosnen'e  Press — receiver  Aojr.  88- 

Ctiat-he  Adtertiaing  Agency,  Portland,  Ore. 
— receivership,     lisy  1. 

rvhtenbsesr.  Hans  B. — Mllsraoka*  (advertis- 
ing ag"n*-y.  w.-nt  inlo  bankruptcy.  Jane  1. 

Kansas  City  I  Kan.)  I  rally  Ksjasan  -ese... 
erahlp.     Nov.  87. 

Katuaa   City   Kanaan   receiver  dlachargsd. 
Dsc.  1. 

kisnita  fit,  .Ii.urrnkl    re.elver  Nov.  18. 


vclnt.d.     Sell  !k. 


the  scarnly  and  high  price  of  ...wspr.nl  is  the 


(Pa.)  Dally  Dtrawui, 


HI.    Catharines     (lint.  I 
ship.    May  t*. 

|Out.l  Vlorld^ 


Bt  or  Bfwttltera 
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THE    WORLD'S    GREATEST    MARKET  UNIT 

NEW  YORK  STATE 

The  cost  of  covering  a  market  depends  largely  upon  the  square  miles  of 
territory  and  the  population. 

New  York  with  49,204  square  miles  has  more  possible  customers  for  any 
kind  of  merchandise  than  any  other  state  and  in  some  cases  groups  of  states. 

The  inhabitants  of  the  state  numbered  9,113,614  in  1910  and  now  number 
10,384,144.  In  1914  it  ranked  twenty-ninth  in  area  and  fifth  in  density,  having 
207.7  persons  per  square  mile  compared  with  191.2  in  1910. 

The  State  of  New  York  is  today 

THE  GREATEST  MARKET  ON  THE  FACE  OF  THE  EARTH 

and  because  of  its  splendid  railway  systems,  its  fine  roads,  its  great  interurban  systems,  it  is 
the  easiest  state  to  cover  as  well  as  the  most  pro  ductivc  state  in  results. 

It  is  the  state  of  die  greatest  newspaper  circulations,  the  state  which  leads  all  others 
in  the  number  of  its  daily  newspapers.  The  newspapers  listed  below  reach  more  than  six 
million  people. 

Daily  newspaper  advertising  is  the  thing— daily  newspaper  advertising  in  New  York 
State.   Daily  newspapers,  as  listed  here,  cover  the  best  ground  in  the  country. 


Circu- 
lation 


2,500 
Line* 


10,000 
Linn 


•Albany  Knickerbocker  Press  (If) 

Auburn  Citizen  (R) 

•Brooklyn  Daily  Eagle  (E) 

•Brooklyn  Daily  Eagle  (S) 

••Brooklyn  Standard  Union  (E) 

"Brooklyn  Standard  Union  (S) 

•Buffalo  Courier  and  Enquirer  (MJkE) 

•Buffalo  Courier  (S) 

•Buffalo  Express   (if) 

t  Buffalo  Express  (S) 

Buffalo  Evening  News  (E) 

Buffalo  Evening  Time*  (B) 

Buffalo  Sunday  Timet   (S) 

•Corning  Evening  Leader  (B) 

•Elmira  Sur-Gaiette  (B) 

Glen*  Falls  Poat-Star  (M) 

•Gloversville  Leader-Republican  (E) 

Gloversville  Horning  Herald  (M) 

Horncll  Tribune-Time*  (E) 

Ithaca  Journal-New*   (E) 

•J»me»town  Journal   .  (E) 

(M) 
(E) 
(E) 
(E) 
(M) 
..(S) 


ttj 

•Middlctown 
••Mount  Vernon  Daily  Argus. 
Newburgh  News 
New  York 
New  York 


30,788 

.09 

M 

44,163 

.11 

.11 

6,950 

.04 

.035 

50,882 

.20 

JO 

68,623 

JO 

M 

56,104 

M 

JO 

55,909 

JO 

.20 

83,843 

32 

.18 

107,994 

27 

22 

36,648 

.12 

JO 

63.766 

.18 

.14 

95,501 

Jl 

ji 

71,189 

.IS 

.15 

72,239 

.15 

.15 

7,620 

.04 

.04 

24,195 
7476 

.08 

.07 

.03 

.03 

5,938 

.03 

.03 

6,082 

.03 

.03 

6,533 

.035 

.035 

7,226 

.04 

.04 

6,552 

.025 

.025 

9.194 

JOS 

.03 

5.861 

M 

.03 

6.860 

.04 

M 

10.636 

.05 

J05 

291.840 

.60 

M 

949,450 

1^5 

1.25 

Circa-  2.500 

Ution  Line* 

New  York  Globe  (8)  181,475  .40 

New  York  Evening  Mail  (E)  172,703  .45 

•New  York  Evening  Post....  (B)   36,875  .32 

•The  New  York  Herald  (M)  203,686  JO 

The  New  York  Herald  (S)  207,662  JO 

•The  Sun,  New  York.  (B)  190,509  JO 

tNew  York  Time*  (M)  331.681  .65 

?N«w  York  Times  (8)  502,591  .70 

•New  York  Tribune  (M)  125,919  .40 

•New  York  Tribune  (S)  :27,82s  .40 

•••New  York  World  (M)  337,228  .60 

***New  York  World  (S)  590,965  .60 

***New  York  World  (E)  350,489  .60 

•♦•Niagara  Fall*  Gaaette   (E)    12,720  .05 

Olean  Times     (B)     5,037  .022* 

Poughkeepsie  Star  and  Enterprise.. .  (B)    10,437  .03 

Rochester  Herald  (M)    27J83  .08 

Rochester  Times-Union   (B)    62,894  JO 

Schenectady  Union-Star  (E)    13.417  .06 

•Statcn  Island  Daily  Advance  (B)     5.968  j04 

tISyraeuse  Journal  (E)    45,875  .09 

•Troy  Record   (MAE)    22,312  MS 

Yonkers  Daily  News  (B)     3,700  .03 

Government  Statements,  October  1st,  1920. 

•A.  B.  C.  Publishers'  Statement,  October  1st.  1920. 
•••A.  B.  C.  Auditor's  Report,  October  1st,  1920. 

tPublishers'  Statement. 


.40 
.40 
JS 
.45 
.45 
.45 


JS 
J8 
.58 
.58 
.58 
.05 
.02 
.05 
.08 
.18 
.05 
j03 

.09 

M 
J03 
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"The  African  World" 
& 

"Cape-to-Cairo  Express" 

Published    every    Saturday  in 
London. 

SOLE  AGENTS   FOR  UNITED 
STATES 

TtW  W..-IJ  Wijr  A,l  ,  r,  ■  „,  ,  j 

Corporation 

Na.  1  W«i  runr-i°>rth  St, 


Wire  Service 
New*  Reports 


Tc  letypc 


M.il 


International  News 
Service 

10lh  floor.  World 
Now  York 


lion  of  tha  two  la 
Jawlali    na.  atf  ■  of 


Nrw  Vara 

THE  DAY 


THE  WARHEIT 

krliio  Ibid  batn«  th*  aaaat  powerful 
ad.rrtiita,  maoDum  u,  iba  _l.wl.b  halo. 

SWjHn 


T*a 


The 

Pittsburg  Press 

Duly  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

Forafffn  Advartfclnf  Rpprcaantatlvaa 

Mrtropolitan  Tower.  Peopta'i  C»l  Bldf. 
L   A.   KLEIN  JOHN  H1.ASS. 

New  York  Oiiraao 


THE 


NEW  YORK 
EVENING 


j 


OURNAL 

has  the  largest 
circulation  of 
any  daily  news- 
paper in  Amer- 
ica 


INSTANT  CONTACT I 

tan  be  obtained  wlLh  Lot  Abgelet  01 
Suathrm  California  through  your  i:*cla] 
correal ondent.  which  coaet.  l!ir  odd  far 
.mar  Mum,     Wrlle  or  win. 

LOS  ANCELES  NEWS  BUREAU 

CHAMBER   OF   COMMERCE  BLOC. 
Loa   Angel.,,  California. 


COURT  RULINGS  1920 


IU«H  of  Libel  lliuaiiges—  l,egal  point  In 
*i|ng  of  lib- 1  ImiH  mm  Involved  In  re- 
versal by  New  Yoik  Htate  Court  of  Ak^kIm 
nt  Albany,  *f  I £(.000  verdict  that  had  pear, 
awarded  to  Maglatrnt*  John  F.  Comsat,  of 
New  York  City  in  hi*  BU|t  against  the  Bobbs 
Msrrlll  Publishing  Company  and  rjeorgc 
Branson  Howinl,  nn  author.  Th«  uclbn 
wan  aent  Lack  for  retrial  nn  ground  ihut  ilia 
Jury  wan  without  ii»jhi  to  award  punitive, 
damagm  mralnat  th«  publlahlng  cur.fa.iy 
and  ahuuM  have  confined  Hi  vcrdlrt  In  nn 
amount  m  keeping  with  th«  actual  d*nina-ea 
suffered  by  the  pin 1st  Iff  The  romMny 
withdrew  from  circulation  th«  book  c*usin* 
tha  ...it  after  it  had  ben.  advine,!  of  the 
libel,    Jan.  27. 

*•«!  Trait* I*,  f  Foreign  LmifUHfr-*  A  li- 
belous article  published  In  a  foreign  lan- 
gusge,  and  as  such  copied  into  an  informa- 
tion or  an  Indictment,  mast  be  accompanied 
by  a  correct  English  translation,  according 
to  a  decision  of  iha  Tessa  Court  of  Criminal 
AVtMll  in  rev«rslng  ami  dlniulnaing  rase  of 
J.  t>rosda,  convicted  of  alli'gad  lib- 1  bjmI 
tord  tt*4  by  trial  court.    April  X. 

Malic*  In  Idbel— In  can*  of  Stale  of 
Washington  va  K.  B.  Aalt,  editor  manager 
of  Seattle  Pally  Union  R«eoM,  for  alleged 
libel  nf  four  form. r  I',  n  soldiers,  killed 
at  Centralis  on  Arnilntir e  t>sy,  Ault  waa  ne- 
qultled  with  following  Interpretation  of  tha 
law  by  Judge  McDonald:  "Th*  clnt  of 
rrlmLnal  MWI  In  this  State  la  malic*.  UM 
can  ba  criminal,  whether  tha  stal  anient  com- 
plained »f  la  true  or  falat.  It  U  Ju»t  nn 
much  of  «  rrlme  to  publish  Ihe  trulh  ma- 
liciously as  It  I*  to  ,-ubllnh  a  ll*  mnllrhiaaly. 
mi  l  tf  no  malice  la  ihnvn  there  can  bt  no 
criminal  !lbel  Tim  Rlnln  hse  not  IntroOucoil 
any  rrMenco  to  nhnw  ma  I  Ira  -*    April  II. 

nefena*  af  Jan.lflrn.lkia— New  Y.uk  Hlatn 
Court  of  Apprnln  r*>vt>rned  lower  CourU  nn.J 
dlamlaa..!  complaint  of  William  K  lUnnet. 
former  fVnvr* -pwrnan.  In  hi*  a.tlun  aaalait 
Now  York  rtinba  and  Cttmmarclal.  to  recover 
1100.000  dama***  for  publication  of  alln.ed 
libel,  llannf-t  cliart«d  flflnnn 
turn  for  aeparata  artkUa 
Jor.e  to  Nu. ember.  1»M. 
rnunw-j  bin  flafaai  far 
rampaun  in 
trkt.  Thn  i«nJM  wan  that  the  aMtcla. 
were  a  fa 


"Na  Caaae  for  Act  kin"— Ha  rat,*  a  <N,  T.) 
I>alty  JtaratoRlan  w.»n  "Bti  caaae  for  action" 
verdict  In  llbal  action  hrowaht  by  Sipertn- 
tendent  of  Pullca  Kdward  T,  Carroll.  *nk- 
lox  |2fi,««0  darnaxea  Dcfcnaa  waa  that 
charvvn  mud*  aaalnnl  Carroll  by  thn  Barn- 
tot  Ian  were  tru*  and  CTldnac*  waa  nob- 
milled  In  anpport  them     Oct.  11. 

Pkniatrff  Held  ll^apoaalble—  When  a  par- 
aon  takc-a  a  controvoralal  arlkcla  about  him- 


•if  to 


n  nc 


h< 


In 


Ijflp 

court  If  ba  racalvaa  a  a* vera  crtticlam  when 
the  other  aldn  of  ihw  atnry  Is  printed  Such 
waa  rullnr  of  Clrralt  Judra  II.  H.  Belt  of 
Hurt  land,  tJre  ,  in  InatrwcttnaT  tho  jury  to 
ra-torn  a  ver>iu-t  in  faror  of  Hit  Orcsonlan 
ami  aaalnat  Merrill  F.  Hanvllla,  who  bruujthl 
n  IIb.n0O  libel  suit  Again  at  "Any  man  who 
projecla  hla  private  affaire  befura  lh*  pub- 
lic and  «eta  tha  Wural  of  It  la  not  entltte.il  |o 
any  aympatliy,"  rulnd  Judge  Bflli  June  H 
II lake — N.  V,  s.»n  Caaa — New  York  tttat* 
Cuitrl  of  Appeals  handed  down  decision 
hoMIn*  valid  tbe  complaint  of  Harold  A. 
Hiik.\  an  Albion  <N.  Y.)  attorney.  In  an 
rtrtvun  i,i  frdivcr  datriaaea  agalnat  tin*  New 
York  Sun  I*iJntln«T  A  Publishing  Aaaoclallon 
fur  alli-aeil  libel  and  authorised  trial  of  tba 
esse.  Tbe  article  In  question,  publlahml  la 
the  Hun  A  usual  11.  1911.  slaled  lhat  Mr 
Hliik*-  had  oblaln<'il  an  aliened  bonfaaalnn 
trout  I'harles  P.  Htlelnw.  who  wan  found 
Kultly  nf  Ihe  murJar  nf  Chart**  Phelps  anil 
Kl»  housekeeper  in  March,  lila  Another 
pf-rnnn  wan  arTantad  on  the  <harge  of  hav- 
ing (ornniltted  the  crime  arid  Stlelnw  was 
pardoive-d  when  It  was  eatabllahcd  that  the 
confession  was  foree-d  from  him  and  was 
fill*.  Blake  was  a  partnri  of  thu  dtsSrict 
atloritey  who  pronecuind  Sttrlow  and  aided 
hltn  at  lbs  trial  but  had  not  bins  to  dn 
with  obtaining  ilia  ennf. melon,  ha  stated. 
May  M 

( emment    op    rVnsl-Poblle  Cbaraclers— 

lN-rtinnd  Mrra  )  Talegrnm  won  a  significant 
victory  In  IRn.o-ja  Ubat  suit  broaght  by  "Dr.*- 
Alsamon  Ira  Lacaa.  a  healer  and  psycho- 
analyst, who  had  been  a  conspicuous  figure 
In  Portland, 
ed  some  Mil  known  white  rliU-t.-,  was 
said  by  tha  Tstegram  to  be  a  n.sro.  l«nor- 
unl  and  no!  entitled  In  ihe  dagraaa  he 
claimed.  The  naw*pap*r  mad*  n  vlgnrnun 
expoae  of  him   through  It* 


Haines** — Atif-r  entering  an  order  lommtt- 
ting  itlrhsrd  J.  Plnnegan.  managing  ail  ((at 
of  ihe  Chicago  Journal,  to  Jail  for  six  dayn 
for  contempt  of  court.  b*caus*  he  refused  to 
divulge  the  source  of  Information  contained 
in  a  *ror>  published  In  the  Journal.  Judgr- 
U.  r  Runli  of  lh*  Circuit  court  vacated  bis 
ruling  and  Mr.  Klnnegan  did  not  serve  the 
term.  Judge  lluah  baaed  his  revocation  of 
irntebc-  on  ihe  ground  advanced  by  Mr. 
Piuiiecan'n  attorney,  fid  won  J  P.  Dunn*',  for- 
mer governor  of  Illinois:  that  **lf  th-  witneas 
nlmut'1  annwar.  testimony  from  bis  Inform- 
ant might  tend  to  lncrlmlnata  him  In  crim- 
inal HbeL  alihuagh  lb*  original  atory  con- 
tained no  libel."    Nuv.  €. 

Tbe  Oregon  Ui 
Oregon  L-annol  be 
of    Information  of 
opinion  given  by   Attorney  General  Hrowo. 
who  .aid  then  Is  no  law  covering  the  point 


Ualbrtilge-Ka»an«gh  Caw  -Charged  wuh 
contempt  of  court  in  refusing  to  divulge 
e-'Uicu  of  their  information  for  gambling 
nlorlen  John  K.  Walhrtdge,  publislier  Aara- 
loga  IN  Y.)  Ssratoglan.  and  Jeasw  If  l'«»- 
jttMiMrh,  rapa^rter.  decided  io  rarry  their 
canes  to  the  Supreme  Court.  A  teat  caaa 
will  be  made  to  deride  whether  a  nt*l> 
paper  can  be  rompntled  lo  break  ronflilenca. 
Dac.  1 

T1»e  Cneineetleat  law  ArtliUr  J.  flloans, 
it.»ii.*Klng  eilllor  New  Haven  (Conn.)  Jour- 
nal-Courier, was  St-nteiicad  In  IS  daya  In 
)stl  tsenience  susp«nd>-d>  following;  trial  for 
contempt  of  court  111*  p>apar  had  criticised 
town  cwurt  of  Orange  nialing  that  "Ihe  court 
waa  Hkely  ie  i  r.  -  ■  '  illegally  (referring  to 
a  certain  caaa  *>r  allagail  liquor  and  gsmb 
ling  law  violations)  unless  close  watch  were 
l.ul  ap..n  It  by  the  public  "  In  hla  monuru 
dam  Judge  Charles  J.  Msrtln  said :  "In 
the  light  of  the  pf-nent  ntenarlng  dlaregard 
for  law  and  order  In  manv  >|UAr1*ra.  It  Is  of 
the  big  bent  linportanc*  lhat  the  news  col- 
umns of  the  prea*  contain  truthful  state- 
ments In  well -rhonan  language  when  report 
ins  tb*  prrM-e«dings  of  ©ur  -ourts  Thus 
will  respect  for  constituted 
snd  Iswlesanesa 
July  ». 

News  Is— Chicago  Tribune  obtained 
AppelJat..  Court  recognition  of  the  right  of 
a  n-wnpaper  to  publlah  what  It  considers 
newn  Mka  to  dl-ragant  whatever  It  feela  does 
not  c^me  within  that  category.  Attorney 
William  Reed,  an  "Independent"  candidate 
for  Superior  Court  Judge  In  tbe  November 
11917)  election,  sued  fur  $104,000  damages  on 
Ihe  ground  lhat  Ihe  Tribune,  In  nor  rubllnb- 
ing  all  of  a  farelmll*  of  a  npe<-|ni«n  ballot. 
thi-r*by  omit  t  in*  Independent  candidates, 
had  dune  so  "wilfully  and  maliciously"  and 
"with  intent  to  Injure  his  csndldscy."  Tbe 
Tribune  took  the  stand  thst  the  Independent 
candidates"  namee  were  excluded  not  with 
anv  Intent  of  ignoring  them  but  becauso 
they  were  nut  conaldered  active  contendere 
The  opinion  of  ths  cuurt  said  it  was  clear 
thai  a  nswspMp* r  in  the  dlasemlnstlon  of 
matte rn  nf  pubUr  In1ere*t  has  s  right  to 
abandon  nnr  department  It  may  have  eetnb 
llshed  or  to  add  new  ones  or  to  change  its 
polli  y,  political  or  otherwise,  at  Its  plessure 


t: 


1 


Soldier*  I. .riled  to  Riot — O.  W.  Iinuldln, 
editor  Sen  Antonio  (Tex.)  Inquirer,  sen 
t*nred  <■:•  two  years  In  V.  S.  panltanttarr  at 
fort  tyeavenworth  for  publishing  sn  article 
which  was  adjudged  "an  unlawful  attempt 
to  cause  insubordination  among  negro  sol 
dlera"  Tbe  article  waa  printed  November 
Jl.  1011.  following  a  riot  of  negro  soldiers 
In  Hnuatnn.  Ilouhlln  wan  rnnvlcted  in  Fed- 
eral Ulntrla-t  Court  ami  look  th*  appeal. 
t>eclston  upheld  br  Circuit  Court  at  New 
Orleans.    Jan.  t, 

Interfering  with  I *l  *1  r ll>nt Ion — Tern porao 
Injunction  Issued  by  V.  S.  Dlsrrlct  Court  In 
New  Mwlfll  restraining  State  Council  of  T>ea 
fanee  and  mrlsln  officials  of  that  atate,  from 
Interfering  with  the  satn  and  dlatrJbutlpti  Of 
tha  Rear  at  masaxlnen  m  New  U-*lcn  wan 
Upheld  br  R   «    I'lrcUlt  Court  Of  App-nla  nl 

St.  Paul.  Minn  Pefendants  had  opponed  the 
clrcuUtitin  of  the  publications  through  popu- 
lar appeal,  basing  their  action,  according  m 
the  complaint,  on  anil  British  and  allaged 
pro-German  statements  published  in  the 
May  M. 

Police  Chief 
of  Cleveland  waa  convicted 
of  contempt  of  court   and   flr.eii   $:.0no  for 


acter.  crlilclsm  of  him,  if  true, 
leged.     Jan.  «. 

lo  Confidence— CW 


J. 


Mlrh.vet    Lime    to    the    New    York  Clt, 

r  It  to  N  monlbs 
tCd .-H  peer  I5J) 


Tk* 

ADA  EVENING  NEWS 
The  Ada  Weekly  News 

ara 

SUPREME  In 
Southeastern  Oklahoma 

Combined  Circulation, 
7,000 


The  North  Jetaey  Shore  draw  a  Its  In- 
come   lium    widely    diver  gcsl  activttiaa. 


Park  Press 


thoroughly  covrra  this  territory  and 
through  it  ihe  advrrlinrr  ia  slwsya  as- 
sured of  a  highly  reapomaivc  sudien*re. 


Sfndstd  Kmtt  Cord 


1/cmSer  A,  B.C. 


Frank  R.  Norlhrup.  SpeacuaJ  Rat. 

m  FUth  Avevwe,   Nrw  Ysrb  Qty 


T'm-  i*'**rvg(t  Kie-iing  P*i%i  Is*  led 
the  Chacago  evening  held  in  ditplay 
\nu  io  *•  It-  •idvcrlising  rat.  U  *«U  every 
year  lor  tha  past  five  year.  The 
answer  in  lite  quality  w  its  circulation. 
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Why  ui  advertisements  co 
"     ice.    Italy,  Nt 
puhUihe-d  in 

Up 
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B«»n»t.  H'a  At   PitMlmr^  newipaper 


i  BtaiMin*.  New  York 


FIRST 

In  1920  The  New  York 
Times  printed  2.735,081 
agate  lines  of  financial  ad- 
vertising, exceeding  the 
volume  of  any  others  news- 
paper in  the  world  l'ur  any 
year,  and  twice  the  volume 
published  by  the  New  York 
newspaper  second  in  finan- 
cial advertising. 

THE  NEW  YORK  TIMES 


IN  NEW  ORLEANS 
ITS  

THE  NEW 

ORLEANS  ITEM 


TRENTON 


JERSEY 


TIMES 


A3 


A  Food  Medium 

Em  during  to*  put  ununcr  four  f*ofl" 
F.gri-  *ni  mar* — w».  the  lire  ol  oar 
regular  wrrltly  ThnT»d»y  food  feature— 
a   winner   for  hoatrwtvr*.   rciaitara  and 


WedDeiiUi  i  and  Standard 
Tueaday,  musk  Pace. 
Circulation  2bM9 

KELLY-SMITH  CO. 


A,  B.  C 


TO    REACH    THE  RICH 
TRADE  OF  KANSAS 

Oatht,  Capital 

Sworn  Government  Report 
for  6  Montb*  etvdjnj  Oct.  1,  1919 

33,137 


IU  mIm  promotion  dnpartmenl  U 
at  lias  acrrlra  of  adranlHTa.  And 
tt  raal 


I'onvkUui.  In  Court  of  Special  Seaeiona.  Tb* 
justices  In  passing  nnttnci  remarked  that 
Ihvf  Would  -'Hi  to  prison  all  other  defend- 
ante  ma  runvlrted.  This  «M  th«  flrat  con- 
viction ami  prison  a* ale nee  resulting  from 
rruande  of  Publishers'  Aaaorlallon  of  New 
York  against  auoh  theft*,  which  had  beoom* 
very  heavy.    July  H. 

C.  T.  Uralrvard  troultixf  -  Appaitste  Di- 
vision of  New  Turk  Supreme  Court  reversed 
conviction  of  Clinton  T.  Bralnard.  president 
Harper  *  Broa,  who  was  found  guilty  In 
January  In  Special  fWaalons  of  Unlawfully 
i,  barer,,,  book."  the  novel 
and  diamlsawd  the  charge 
By  vote  of  four  to  one  the 
court  threw  out  the  tame  chant"*  against 
Harper  A  Brother  a  as  publishers  of  tha 
uook     July  It. 

City  OfaVlala  Cannot  Hamper  Pre**  TugslS 
Kaw<-ett  of  Naw  York  !«Hpreme  Court  |a*u«d 
in  Injunction  asked  for  by  the  Brooklyn 
JMenrtard  Union  regtrslolng  May<->r  llylan 
from  excluding  Clarence  Worden.  the  paper'* 
City  Hall  reporter.  ■  from  the  meetings  of 
Hie  board  of  cellmate.  Justice  Faweett  said: 
Tha  press  la  Um  lover  that  imo<-t  the  world 
h*  no  other  earthly  poMof  could  mm«  It 
1 1  akwulrl  fittt  b*  hamperod  while  In  th* 
tt.ir  tea  I  pursuit  of  gathering  rkwi  or  Inter- 
fered with  while  honestly  dlsaemlnatlnu 
realty  Important  Information  t*>  readera.1* 
.Nrwapaper  Kent*  Ownership—  Newspaper 
r^ute  contract*  Involve  no  property  rlirht* 
Miid  it.ay  he  revok**-]  at  will.  according  to 
»  ruling  of  tha  California  Suprerii-  Court- 
in  dlamiaalng  item  ago  auita  for  ovur  $300, *(•» 
aaalnat  John  1>_  :  ;  -.  .  ►  who  waa  pub' 
llaher  cf  the  Han  r*r>arUrn  MnrnLng  CalL 
when  that  paper  waa  aold  In  1913.  It  waa 
charged  that  conirnrt*  were  abrogated  by 
th*  au.lc.  "A  newspaper  rout*  createa  only 
an  agency  and  itvea  Uut  veal  a  property 
right."  tha  decielon  aald.  '"An  iucreae*  of 
i-irvulatlou  In  a  rout*  rlnaa  not  Civ*  tha 
htildur  of  tha  rnulf  -nmlravt  an  Intwreat  In 
th*   bualnoaa,"   c  b*   mun   h*  Id.     Auk    2  V 

Sewm-«44tanf«  Illea-nJ  Ohatmellona—  Appal- 
late  Dlvlalon  New  Ynrk  Supreme  Court  da- 
Pled  application  of  t'Uy  of  Buffalo  for  re- 
hearing of  declaton  that 
Illegal  obatructlone  and 
fioin  atrr-Ma.     Oct  31. 

Darollctla.n  •(  Duty  by  Employe— In  or 
during  a  retrial  of  th*  ault  of  Berthold 
Yokel,  former  ainploy*,  who  bad  obtained  a 
VW-tM  In  hla  favor  agalnat  tb*  Naw  York 
Tribune.  Judge  Kenlllta  aatd :  "Aa  thU 
th*  dert.lletU.tt  of 
to  lb*  de- 
fendant to  avoid  the  defendant  t-Mna;  aub- 
jeclad  to  a  penalty  In  the  eye*  of  th*  law, 
It  ta  tha  duty  of  tha  court  to  grunt  the  de- 
fondiuit'a  motion."  Tha  Tribune  Juittftod 
Mr  Yokal'a  diacbara*  on  the  ground*  of 
dlaobedleuc*.  dlahnnaaly  and  vlolattoui  of 
tta  polkle*  and  ae»«r»l  rpgulatVona" 

CML)  Co 


paper    Whan   u   auwapapar   auap-rnda  publl 
cation  through  a  merger.  It  berornn  an  un 
fair  trade  practlra  for  another  p*t»-r  Ift  the 
aame  flald  to  aaavme,  in  aay  manner  what 
ever,  the  nam*  or  the  practice  .»f  ih-  aua- 
pended  publication,  according  lo  a  d-<-lakm 
of  the   Kanaaa  Supreme  Court   In  <.ftlrnilng 
ruling    of    Dlatrlet    Co«rt   of    Mon  tgom*  ry 
County  In  laauing  an  Injunction   agnlnet  A. 
J.  Vahmllna  of  Coffeyvllle.  who  changed  th* 
of  hi*  paper.  Th.  Kartb.  to  TI.e  Sun 


paiiy  aum 
cliir-d    to   b«  Tlnr 
charged    on  tran»,*>rtatlon 
fmm  Wiarnnaln  and  Ulaneaoti 
Ml   during    paat    thraa  y-ara. 

Ur,  Rumely  C««,»rlew— Dr. 
ly  IV  convkled  by  Federal  Court  Jury  of 
ehatce*  ->f  vi.Mnt.ng  Trading  with  the  Enemy 
Act  In  hiivlttg  failed  to  report  Oarman  own 
rrahlp  t.f  NVw  Yurk  Kv^nlng  Wait  !«•  th.- 
AIU>n  Property  Custodian  In  1»1  *■  T**r,  It 
of  Poat  OtlW  Ownership 
A.  B.  Andereon  of  K*d- 
eral  Dtagriol  Court  for  Dlatrkt  of  Indiana 
that  Oovarnniant  la  powerU**  to  proa^-iil" 
uudor  rrlmlnal  coda  any  viulatlon*  of  th* 
poatal    lawa    requiring    Iru*    at  atemcntg  of 


<  lr<  ulat 


Oi*r  pub 


IV  la van 
Section 
fala*  *1 

of  In  1  In 


In 


li  at 


iHt- 
WlH 

Palrbanka 

hi*  n 

Andfr-.it 
forged 
th*  t--  h 
Inatru 


1  uwnorahlp  of  n<*  wspapera 
Icattona  taking  a-lvantoae  nf 
all  ratea  Decision  vit  ren- 
•   Andetaon   In   sustaining  a 

Indictment  brought  agalnat 
r barging  him  with  violating 
he  Criminal  Coda  of  filing  a 
r  ret  a  Mv*  in  th*  ownership 
Now* — to  th*  aflVct  that  h* 


h  J. 
April  IT. 
A    WvrtifefeM    Purchase,    (outran  i 

lag  that  *v*n  If  tha  contract  wem  mad«  It 
would  be  void  under  tb*  Wlaoonaln  atntut* 
or  fraud*,  Judg*  Oeorg*  Orhnm  dl*mla*ed 
f?.0RQ  ault  of  J  t>.  Mahoney  agnlnat  John 
K  Kennedy  and  T  P.  Bum*,  member*  of 
the  Janewllle  (Wig  )  Ntwi  Publlablng  Com- 
pany. Suit  wa*  baaed  on  an  alleged  agree- 
luunt  between  the  three  men.  whereby  K«n* 
n*vly  and  Burn*  war*  lo  buy  th*  cDntrolllng 
Inter**!  In  th*  Janaavttla  N»«i  (now  da- 
fonrl  >  but  fallod  to  make  payment  within 
rh*  two  woeka*  Hmn  limit      April  II 

Dlvorre  Cnav  Pajbllvlty — Starting  a  ut  r-r. 
ault  In  a  county  olh»r  than  the  one  In  which 
IfM  partle*  reside  for  the  purpoeo  of  avoid- 
ing newapai-er  publicity  wa*  disapproved  of 
by  Judg*  EL  C.  Hlgb**  at  LaCrota*.  WU. 
in  p roc -ad in* a  brought  bafor*  hi*  court  by 
Mrs  Julia  C(>rdeH  of  Milwaukee,  Maying:  "I 
■  an  understand  Iha  plalatleTa  lUadra  but  I 
do  not  think  lh*  courts  nughl  to  aaalat  la 
avoiding  publicity  " 

Newaprlnl  Price  ( Antral  PrR-a  Bruiher* 
A  CO  won  appeal  In  Canadian  Huproine 
Court  agalr.at.  urd«r  of  Board  of  Commerce 
riMiulrlng  them  lu  furnish  nawa|>rtnt  to  car- 
lain  fttonirra)  ftrm*  at  prl«-.  flie.l  by  Hoard 
Court  rwlad  n-weprtr-t  la  n^t  a  m  rcaslty  of 
life  in  the  o.ual  a-ns,  of  th-  frm      April  ' 


the  estate  of  Charlea  W 
■  Th  ree  -  fourth  a  owner  In 
g  various  declglotig,  Judg< 
at  Section  SI  embraced  only 
inlarfviti'd  Instrument*  In 
n»-  and  "du«a  not  Include 
■h  are  ennuina,  but  which 
contain  etatenvenl*  which  are  not  true  In 
fact."    JM.  Iff. 


Harwo.>d    Ornvea    ft  ■ 
Mayar.    April  L 

Millar  flaw  Trios aner  Ins 

Court  of  Appeal*.  District  of  Columbia,  de- 
nied petition  for  rehoarlng  In  connection 
wllh  decialon  of  June  t.  1920.  In  favor  of 
Miller  Saw  Trimmer  Company,  Pittsburgh, 
to  effect  that  Hans  llonlgman  1*  not  orlgl 
nal  Inventor  of  certain  mechanical  features 
pertaining  to  automatic  feeding  devices 
for  printing  pre****,  named  In  hi*  paltcrn 
No.  074, 720.  and  that  th*  company's  in 
ventora  ara  legally  *atH1ed  to  the  en 
tested  pataat.  Th*  daclalon  terminated  a 
t*wal  controversy  extending  over  period  of 


llrlnlsm  Newspetttrr  lav,  giving  certain 
newspapers  In  North  Dakota  a  monopoly 
of  all  public  printing  and  publicity,  wa* 
declared  unconstitutional  by  Judge  W.  O, 
Crawford  of  Slatb  Judicial  District,  at  Uan  ' 
dan.  auppnrttag  roatcritlua  nf  North  Dakota 
Pr-ea  Association  lhal  th*  Act  vbolatoJ 
•ectlons  Bl.  I  ft.  127  and  ttt  of  th*  North 
Dnkctn   conatltwtlon,     Peb,  IT. 

Mghla  to  Malting  Pririlecew—  New  Tork 
Call.  Foctallet  dally,  won  suit  In  District  nf 
ColuiMbla  Supremo  Court,  to  cnrnp-M  Poat- 
maater-Oeneral  Burleson  to  restore  It  to 
tint  privileges  of  th*  mall*,  which  he  wtth- 
dr«w  from  It  D*eamb*r  H.  1911  Justice 
lilts,  who  heard  aull,  decided  that  th* 
postmaaler-Oeneral  had  »scea>d«d  his  au- 
thorlly  In  ape-riiinttng  on  what  sort  of  mat- 
ter the  Call  might  carry  In  Ita  columns  In 
future  Issue*  lie  ruled  that  th«  Espionage 
Law.  «nd«>T  which  Mr  BurUann  acted, 
contained  no  cspreas  grant  of  nuihorlty  to 
th*  Postmaster  General  to  eserciae  what- 
ever power  the  Act  glvee  him  hy  a  blanket 
order  operating  In  the  future  upon  lsau*s 
of  a  periodical  not  yet  In  existence  Aug  t& 
jVssMMrwMJ  fflws  of  |t0  on  charge  of 
profiteering  was  a»*»*a*d  In  Police  Judge 
Mis'*  court.  «t.  l-oula  agalnsl  Alvln  Over- 
by  of  Teorta.  III.,  whn  waa  arr*a(..d  for 
iHisr-rreaentinc  n  Tegular  afternoon  edi- 
tion of  the  St.  I^uls  «tsr  as  an  extra 
selling  It  for  I  cents.  Jan  I, 
Aaawrli 

*r  hi* 


of  tb*  A. 

for 

of    Iha    Rssrr.itter  *t 


^ln  small  type 

amlner."  which,  th*  A.  P  contended  wa* 
a  violation  of  lb*  by  law*  that  provirt*  a 
MRtW  efcall  publish  the  new,  suppllsd 
only  In  the  nawapaper  spec  ified  In  the  n-r- 
IS4> 
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tinrate  of  membership  and  ihn.il  not  por* 
rnU  any  other  im  lo  bi  nuda  of  It.  Mr. 
Hearst  aasarte-d  that  th*  *•.>'  ■  a  ■  A  of 
the  rule  In  San  Francisco  situation  wu 
contrary  to  reaaon  and  Justles,  a*  tbe 
Oaklamt  edition  vu  practically  the  tame 
aa  another  local   edition.     Jan*  t. 


Circuit  Court  of  Appeal*  for  Sec*n.l  Dis- 
trict, alt  tin*  In  Saw  York,  by  unanimous 
decision  set  aslJs  an  order  l*su*<t  h*  the 
»*1eral  Tr*<*e  Cum  mission  against  the 
Beech*  Nut  Packing  Company,  of  Cana* 
joharte,  N.  Y.,  whereby  It  was  dir«  tod  to 
ccuae  from  rsfuslnc  to  sell  to  dcalera,  who 
either  failed  to  observe  th*  relsll  pries*  aug- 


rstary.  Theta  Flgtna  Phi,  for  worn-n 
tUementtn*     Paddlstord,     president:  lor.* 


•d  hi 


Id 


other  dsatert  who  fallsd  to  observe  sunti 
prices  Decision  was  bassd  on  Cols/a  t» 
case  ruling  of  V.  ft  Supreme  Court  uphold- 
ing "th*  SEBrclaa  of  the  right  of  a  man  to 
do  what  ha  will  with  his  own"  and  that  It 
was  '*m»t 
March  13. 


sale*  and  rs fusing  to  sell  those  who  did 
not  sntsr  Into  snob  contracts  and  adhere  to 
uniform  rssale  price*  Hied  by  IV  Justice 
Ksynolda,  who  vara  decision,  aatd,  la  an- 
swering opinion  of  lowar  court,  that  tha 
main  detenu*  of  tha  defendant*  was  that 
the  effect  of  tha  Colgate  decision  was  to 
prevent  thslr  prosecution  for  rasa  la  prleo 
flalng;  that  tha  opinion  of  tha  court  was 
that  this  was  not  ths  Intent  and  applica- 
tion of  tha  Colgate  decision;  and  that  re- 
sale .  - 1  Bilog  la  a  violation  of  the  fiber* 
man  Ant) 'Trust  Act.    Marco  •. 

Cane  of  Colgate  Ou. — Federal  Oraad  Jury 
at  Trenton,  N.  J,,  retnmsd  indictments  on 
St  count*  again  at  Colgate  &  Co.,  ror  al- 
bjfwo  violations  of  the  Sherman  Anti-Trust 
Law  on  charge*  that  the  firm  dasd  re- 
es  I  e  prices  by  entering  Into  agreement* 
with  wholsaaJe  dealer*  and  Jobbsra  March 
II. 

Was  Pays  fas-  tha  Adeevthringf  — Judge 
Henry  O.  Ward.  Circe  It  Court  of  Appeals 
and  District  of  New  Tork.  declared  "ad- 
vertlelng  la  a  method  of  selling;  goods, 
which,  without  increasing  their  merits.  In 
creases   their   costs"   In   ruling   la   ease  of 

K.W 

April  i. 


Court  of  U.  S.  rulsd  embodiment  of  aa  ad- 
vertising phrase  does  not  Impair  the  stand- 
ing of  or  lessen  the  protection  that  many  be 
claimed  for  a  trademark,  thus  establishing 
a  nsw  principle  of  significance  to  publish* 
srs  and  advertiser  a  Ths  court's  dsclalon 
(mads  In  dlsputs  over  trademark  of 
Molstalr  Heating  vyatsm)  was  that  "the 
presence  of  an  advertlelng  phrase,  svan 
though  that  phrase  cannot  too  monopolized 
by  another  advertiser,  does  not  disqualify 
for  registration  at  Washington  ths  typo* 
graphical  design  of  which  It"  la  a  part." 
Sept.  4. 

What  Is  m  Legal  PubHeatloet  -  Franklin 
R.  Brown,  attorney  for  Buffalo  (N.  T.I 
Commercial,  obtained  temporary  Injunction 
restraining  award  of  contract  for  city  print* 
Inc  to  tha  Legal  I>atly,  a  publication  which 
submitted  lowest  bid  for  lftft.  Courts  will 
be  naked  to  pan*  upon  question  of  wbethsr 
a  publication  of  100  circulation,  as  admlttsd 
by  the  owner*  of  tha  Legal  Dally,  and 
reaching  few  save  th*  tagal  fraternity,  can 


SCHOOLS  AND  COURSES  IN  JOURNALISM 


*f 

Oalasavltle,  Fla. 
Journaliam,    and  a 


of  Oklahoma.  School  of  Jour* 
(coeducational),  Norman.  Okla- 
Establlahed  Kli  Prof-iewr*  It.  H. 
Russell  Monroe.  Wlllard  II,  Camp- 
bell, draco  K.  Ray.  KnrnUment  since  es- 
tabllehment.  1«  men.  250  women  Gradu- 
ate*. 10  hare  received  b.  A.  degree:  IS 
additional  have  received  a  B.  A.  degree  and 
certlflcate  In  Journalism;  course,  three 
years;  courses  are  In  semester  units.  Pres- 
ent enrollment,  121;  it  ass  of  itj|,  J2.  Pub- 
lication* Oklahoma  Dally  (tW**.  mornings  a 
week).  Oklahoma  Wet-kiy,  ftnoneT  Slnte 
Prras  twe«kly>,  University  of  Oklahoma 
at -.v  mine  <  monthly  1.  Fratemltle*  Sigma 
t'e-ta  Chi.  for  men,  president,  D>wi>  fcl 
N«al;  vice-president.  E.  >l  DeWeese:  sec- 
retary. H.  H.  Herbert  treasurer.  Joseph  A 
Brandt,  fur  women,  Theta  St**  in*  Phi; 
Oratis  K.  Ray,  presldsnt;  Carrie 
vim-presMent :  Kranoes  Clay. 
Luclle  Cowlea  treasurer. 

Ohio  *t*te  Unlveeulty,  College  of  Com- 
merce and  Journalism  <eo**ducatiub*l>, 
Columbu*  Ohio-  Kstabllshed  lilt.  Pro- 
fessors. O.  C.  Hooper,  J.  A  Myers-  Earolt- 
n.  cut  since  establishment,  tat  men,  244 
women,  tmlual'i,  2ft,  One  course,  >  rears; 
prtsent  enrollroent.  274:  claa*  of  1PS1.  IB. 
I'ublicntlorts,  the  Pally  Lantern  (.five  Issues 
weekly  during  school  year).  Fraternities, 
fur  men.  Sigma  Delta  Chi;  Chart**  ft.  Nel- 
son, president,  fur  women,  Tbeta 
Phi:  Margaret  Bambarh.  president.  Spe- 
cial award*  R.  ►".  Wolfs  medal.  |>»gr««* 
B    J,  arul  A.  B, 

Inlveralty  of  llllnole  <co 
Urbana-Champalgn.  III.  Cours*  In 
l*m  established  1302  aa  division  ot  Depart- 
ment of  Enaliah.  Prufet»or.  H.  F.  Har* 
rl-igtna:  asaUtaat*  E.  fl.  Wateon,  J.  F. 
Wright,     one  course    1  >-ars;   pr«.-<nt  sn- 


for  women.  Theta  Sigma  Ffcl;  Blanche  SLlr- 
ent.     Special   prise*   for  feature 


rnlverally,  Pulltxer  Kchool  of 
Journsllam  (ro-mlucatlonal)  New  York  City. 
Established  mi.  I'rof-saora  Dr  John  W. 
Cuntlffs.  director;  Roscoe  C.  E.  Brown; 
MSQglgll  rrofessora  Waltsr  B.  Pitkin. 
Charlea  F  Cooper,  Clare  M.  HowarJ  (assist* 
ant  professor  and  adviser  to  wgHH  *m* 
dents);  aasoclatss,  Albsrt  W.  Alwuod,  Carl 
Dfekair,  Waller  Prlchard  Es,ton,  Harold  d« 
Wolf  Fuller,  Kenneth  I^jrtl,  Ralph  U. 
Ki»r»nt.  Merryle  S.  Itukejraer,  ICilwIn  B. 
Kkrwon.  Allen  Sinclair  Will;  total  enroll- 
ment since  established,  lit :  total  gradu- 
ate* 170;  one  cours*  t  professional  years, 
following  on  two  college  years;  present  en* 
rollment  121,  cUna  u(  1*11,  II;  publU-allona, 
Titian  Copy,  published  twlcs  a  year  by  the 
Alumni.  Fraternities.  Theta  Klgma  Phi,  for 
women;  Martha  Francis  pre  wry.  presideni; 
Helen  L*wtght,  vice-president:  Marcella 
MltchelL  secretary:  Ruth  B.  Chamberlain, 
treasurer;  June^  Moll,  kr-ep-ir  of  the  ar- 
chtvsa;  for  man.  Sigma  Bolt  a  Chi;  Howard 
P.  Jones,  president;  Robert  A_  Curry,  vie** 

prealtUnt;  OlNrMH  Whltehllt,  UggggHfl 
Oerard  Chapul,  corr«av-->nillng  a*  ■  t »tary  , 
Kenneth  Lyons.  r*»rnrdlng  secretary;  dofJOgat 
the  Into  Joseph  Fulltser;  special  award*.  X 
faculty  scholarship*  entltllna  recipient*  to 
free  t  tilt  ten  during  second  professional  year: 
limited  nuinbcr  of  grant*  to  deserving 
students:  2  travelling  scholarships  of  ll.S't 
each, 


Letth. 


■  r  - 1  u 


I  nlveratty  of  Missouri,  School  of  Journal- 
ist*, (co-edux-atlonal).  Columbia,  Mo.  Es 
iMbUahed  a*  a  school  of  journalism  ami 
•iivislon  of  the  University  of  Missouri  oo* 
ordinate  with  ths  school*  of  law  and  msdl- 
nne  tn  11*1;  a*  a  department  of  Journalism 
tn  1*05,  coursus  In  Jiturnatlsm  having  !■■■  .  n 
offered  at  the  l't>u«miiy  as  early  as  1*71. 
Professora  Dean  Waiter  Williams.  Alb-ert 
Ross  Hill.  Hermann  Almstedt,  John  Sites 
Ankeney.  K  R.  Chlldern  Jay  William  Hud- 
ana,  laldor  Loeb.  Frank  Lee  Martin.  Nor- 
man MacLaren  Trenhotme,  Frederick  Mon- 
roe Tied  el.  Robert  Stanley  Mann,  Herh«rt 
Warren  Smith.  Enrullrnent  alnc*  estahLlah- 
U'.ent,  nior«  than  2,14*.  graduates  226, 
Preaent  enrultment,  2««  Class  of  1911,  II. 
Pnbltrallona,  The  Columbian  Evening  Ml*' 
sourlan  ta  general  n*wspap*r  with  two 
dally  editions).  Fraternltlea  Alpha  I>elta 
Sigma  Joe  Hosmar,  president ;  Kappa  Delta 
Alpha.  EL.  R.  Chtldsrs,  praaldeni:  Slgm* 
1  -I!-  Chi  Harry  Mann,  provident;  Gamma 
Alph*  Chi.  May  Miller,  precedent;  Theta 
ftlgm*  I'M,  Faye  Johannes,  president;  Dana 
Pr*es  Club.  J.  H.  McClaln,  president;  Amer- 
l<*n  Journalists'  Association.  F.  L.  Martin, 
president.  Special  Awarda:  Five  *chol*r- 
ahlpa  ha%e  baen  sslsbllshsd  by  H.  aV  Jewell 
of  th«  SprlaglUld  Laader.  In  memory  of  hla 
■on.  J   J.  Jewell;  Jay  L  Torrey  Scholarship 

L^d  Thr"ug**Mkr^M  sThoir 1 

llahed  through  ths  effort*  of  J. 
win  of  th*  Bedalia  Baioo.    J.  H.  Heff  Hall 
menu, rial  gift  of  Ward  Neff. 

Notre  Dame  lalverelty.  Notr*  Dame.  Inl 
(co-educattonal,  summer  school  only). 
Course  tn  Journalism  eatabllshed  1*12.  Pro- 
(esaora,  John  M.  (*<Miney,  Thomas  Lahsy> 
Number  enrolled,  222  during  regular  terms. 
Tl  during  summer  sessions  (1*11,  1*1*  and 
1120):  21*  mea.  II  women;  number  gradu- 
ated. 22;  course.  4  year*.  Preaent  enroll- 
ment, II;  claa*  of  1921.  2  Sped*!  Award*' 
J.  Slnaiill  Meyer*  gold  medal  for  excellence 
In  stud  lea 

Xorthwestom   Valvsrslry.    Joseph  Medlll 

School  of  Journsllsir,  (rn-edu-*atlnnalL 
Evanston.  til.  Established  1*2*.  Courses- 
Two    year   course,    full  time    day  stuflent*; 

pert  tlm*.  evening  stu 
Enrollment  began  In  Jaiiunry,  1*21 
*f  Wleeonala  fco-edu^atlonal  I. 
Win  Course  In  Jnurnallsm  e.lab 
II.  Profea^rs,  Wlllard  d,  llleyer. 
Orant  M.  Hyde.  E  Marlon  Johnson.  Mra 
O-nevUvo  J.   Boughner    E,   H    Oardner.  A 


Jegree.  Pri.f**»orri  I"  W  Beck-nan,  tttair 
C^nvrrae,  II.  II  Pride  and  W,  B.  Drip*. 
Publication*,  Iowa  State  Student  ftti* week- 
ly), low*  AaTTirulturlst  (monthly).  Iowa 
Engineer  (monthly*,  Iowa  Horns  Maker 
(monthly,  Iowa  Forester  (annual).  The 
Bomb  (annual).  Fratsrnttle*  for  erven. 
Sigma  Delta  Chi,  president,  Oeorg*  Rath: 
vice-president.  Paul  A.  Potter;  secretary. 
V.  B.  Hamilton ;  tressurer.  A.  I*  Mabon ; 
for  women.  Theta  Surma  Phi.  prealden*. 
Elisabeth  *«*■■■  j-v:  .  |gg  president-  Genevieve 
McKlm;  secretary,  Ann  Wood:  treasurer. 
Gladys  Dodge.  A  fellowship  In  agricultural 
Journalism,  am-ounllng  to  |4*6  annually  la 
available  through  th*  gsnsrostty  of  John 
Clay. 

Uidhuia  inlverslty  («o-*d»catl*n*n. 
Bloomtngton,  Indiana  Department  of 
Journalism  established  In  1*07.  Professors 
Norman   J-   Redder.   Clau.1*   M.  Bolser  and 


Country  Magailn*  (agricultural  monthly). 
Comrnerre  Magaalhe  tbuslnes*  quarterly) 
rraternitt-a  Sigma  Delta  Chi,  for  men,  II 
C.  Dennis  president;  Theta  Sigma  Chi.  for 
woman.  Ethel  Vlnje.  president;  t'niveraity 
Press  Club,  established  in  1*P  =  .  old-st  rol- 
leg*  press  club  In  the  country:  11.  C,  !>»"- 
nla    presldsnt  |    Advertising    Club    and  As- 


c|st*> 

clatto 


1'hapter.  Anierl*. 


A  ■ 


Inlverslty  of  Mnutherw  Calif u 

iKatlonal).  Lo*  Angeles.  Cat 
Journalism    ea-.*t>Uelied    In  1*12 


Mnrr  N 


I  in 


■  I:, 


Eli 


■  lit' 


ITof.  «..r 
since  esfab- 
era  J  unli'K 


llshmer.f,  2«0  men,  t' 
about  lo*.  Length  of  courses  cover  emir- 
school  year  Irr  elementary  and  advanced 
new*  writing;  present  snrnllmant,  II. 
Publlcntlon*.  The  Personalis*  (quarterly). 
*:t  Ro-lro  (annual)  The  Wampus  (humorous 
mnnthlyl.  The  Trojan  (four  days  n  wo* It)* 
I'nlveraHy  of  Pltisburgh,  School  of  BuV- 
nomk-a  Department  of  Journalism  cstah- 
llahod  In  1111  (co-*dui:atlonal).  Students 
ar*  registered  In  the  Srhool  of  nV-onomlia 
a*  Journalism  1*  not  a  separate  s-hool 
Journalism  Is  an  elective  coure*.  Pix.fes*or 
Charle*  Arnold.  Publkcatlon*.  Pitt  W.-k- 
ly.  Owl  (nn«unl).  Pitt  Panther  (comic*. 
Pitt  Review  (literary).  Fraternities,  for 
men.  Sigma  Delta  CM  E.  9  HassLcr  preat- 
isoldsteln.  secretary:  Mat  E 
hTI     f«r     women.  Alpha 


turlst    (monthly).  Th* 
murclal   quarterly).     Fralrrnltlaa.   for  men. 
Slcma  Delta  Chi.  H.  O.  Halldah.  pre.ldent; 


HalUm   W.    Davl*.   Charle*  E. 
gar  T.  Keith.   Ixll  I.  Fulsom.  E.  M.  Am.-. 
(»ne  course  of  4  years 

In  other  atudenta 
earabltahment.  2«1 

nt  enrollnienL   II  four  year 
of    1*21.  II. 
(weekly). 

Kanaaa  State  Pollsglan  (**ml-we.klyl, 
Hrnwn  Bull  (humorous  quarterly).  Xanaa* 
^tntr  Agrtrultur*!  Hullxtln.  and  Industrial 
Journalism  Series  (oro**tonnl).  Fraternt- 
tlea  Slgrnn  DMta  Chi.  fnr  men;  M  *  Klsen- 
hower.    president;   Walter   Karloweki.  se«. 


■  of  half  year. 


ment.    HI    men.  122 
">snwi,  tao  of  full  year, 
preaent  enrollment  71: 
tnivereity   N-wa  (weekly). 

Meehanlf  Aria.  Am**,  Ioaa:  (gw-galw  n 
tlonal).  Cour*ee  In  Journallam  were  of- 
fsrad  In  1*01;  dlstinrt  department  of  Jour 
nallem  founded  in  1*11  and  In  1*20  was 
made  full  collegiate  dT*rtr-.-nt.  slvlng  a 
four   year   course    leading   to   a  bachelor's 


Select  Features  Co* 

1834  B'dw.y,  New 


el  hi  Mi  dsM 

Newspaper  Features 

(Daily  and  SurveUy) 

Our  features  sre  now  gpp«arka«  in 
over  100  newspapers  in  the  United 


We  Reach 
Five  Million  Readers 

trii,-  for  1421  •Seriagii. 
Select  Feature*  Company 


ORANGEBURG,  S.  C. 

One  o4   the  lrruling  uiduatnsl   and  pros- 
perous Cltlg*.  oi  Sonlh  Carol. ns, 
Ranking  rr^^urcev  iiSout  ten  million  dol 
Ure-  j>tt  capita  wealth  $1,114. 
OringrLurg    seccaid    leading  agricultuisJ 
and  Caitlr  counlj-  nf  the  •ta*r. 
Tlve*    Times     &     Democrat     coven  this 
weiJthT  territorr. 
CircuJa  t  io-n  SJUi. 

Kate — 35  per  int-li  frnntrnrted  *parr)_ 
K  I  PHL'LM  Kl>  BY 

FROST,  LANDIS  &  KOHN 

ATUANTA 


Thf-Detrolt 


Thr  Detroit  New* 
largely  duplicates  the 
circulation  oi  every 
other  Detroit  paper  and 
has  an  SMUMC  exclu- 
sive circulation  besides. 


Famous  Wits  of 
History 

A  short  magazine  page  feature 


NEWSPAPER  FEATURE 
SERVICE 

241  W.  58th  ST..  NEW  YPRK 
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(Ccntimud  Iroan  Page  *»> 


Town 


Levi, 


Pape. 

Xfl  rjtineidi* 


, T.  .Vme»lee  f^agnun. 


Qnebee  ... 
Quebet  ... 
She,  Denote 
Quebec  ... 


...Gaielte  Gaaette  Ftg  Co....... 

Herald  Alfred  Leithhead  

tewiah  Eagle  Fagle  Pub.  Co..  Ltd  . . 

l  a  Patrie  I.  L.  •  Ear.  Tlrta  

La  Preiae.  Arthur  Benbiautne  

Le  Canada...  Canada  Publiahtng  Co.. 

La  Devoir  Henri  Bouraaia  

Star   The  Montreal  Star  Tub. 

....L' Action  Catholique. .  L' Action    Soctale,  Ltd. 


QUEBEC 

atnan 

J. 


.Cht 


.  I.- 


Editor 

.He  de  Pub 

dc  Levia  J.  Amedee  Gngnoei 

S.  VYfejte  John  Scoit  

.C.  Linton  Sibley.. .C.  Linton  Sibley.. 

.11.  Hlrah   

."baa.  RobtlUiJ  L.  Houle  

.eiugeae  Benbiaunie. Eugene  Berthiaume 

.Kef nand  Rtnfret. . .  .Fernand  Rinfrgf. . . . 

.Henri  Bouraua . . .  .(Icorgea  Petletier  

.('   K.  Crandall  C  P  Craodatl  Lord 

.IV.  F.  X.  Horion  . ;.  N.  Proulx  T.  N 


.La   Tribune  U  Tribune  Pob.  Co,  Ltd.. 

.I.'Evcneanent   I*  Cie  be  L'Keinement , ..... 

Telegraph   The  Telegraph  Pig.  Co  

Shrtbrooaie   Record    Sherbroolta  Record  Co.,  Ltd  , 

Tnrre  Hivere  .  . .  .L«    Nowflijte      ...la   Cie  de  Publication  "Le 


J,  M.  Eeliral 
.  foa,  F-.  Barnard 
.Frank  Carrel.  .  . 
A'.  E.  Morrill   Cordon  Miller 


C  A  Rr.hidr.ua, 
Too  F  Barnard. 


\-niJee  Gagrjon.l    Amodee  Gagnnn.J   AjanUct  Gagnrm.l.  Amedec 

 J,   R.   Hendera-n  AV.  Sutton  F.  l-awaun 

Mfred  Leitkhead.  ..C.  E   Coltag  W.  Telford 

-   Sherman  H  Lctwin  PV  Wolteky 

I.  N.  A.  Terrault..Fug  Tarte  I.  A  Blaia 

A.  Robert  H.  A.  Robert  

 £.  Bouraaea  V  H. 

I.  Bouchard. ...Paul  Oath... 
t!  Atholtton  .  ...VV.  S.  Maraon 

Klrouac  A.  Brouaaeau 

 P.  J.  E«an  .. 

 K.  Rivanl 

•ian  Fortln  I.  P-  !ltuui»e 

Camsran  K.  G.  Smith 


Alfred  Leithhead, 

II.  Wolfilty  

L.  J.  Tarte  

Arthur  Bertblaun 
J    B.  Lapolft 


Athotatan . 
Proula  


II 


..I.  J. 

,.w.  • 
a:  a 


r.alarneiu 


.<•.  A.  Rollout 
.Klnrian  Fortin. 
,E.  G,  Smith... 
A*   E.  Morrill.  . 


Utile 
Jean 


Dciort 


P.  H. 

Hao.  J.  Ueene 
I.  Moeia 

F..  G.  Pierce  C  P.  Rockland 


Mice  Jaw... 
"  Albert'. 


Tin 


.The 


............. 


.Leader  . 
. .  .  ITioenia 


.The  Leader  Pob.  Co.,  Ud. 
AV.  P.  Herman  


.11.  M.  BMW.. 

.A.  E.  Datbr  

.W   L  MrTeviah. 


Tho.  M,llr,w.. 

 II*1!4*  Pc*t .... 

Mian  Holme.. 


NOTE— The  Canadian  daily  ne.apaperi  thai  have  failed  to  aunp 


Rellerille  (Oert.)  Ontario,  Dawaon  (Yukon)  Neara.  Frederlclon  (N.  B.)  Gle 
^wtoJeXS  ffiy*  U'^rW^,iS  information  ara: 


ii  I  lit  man*  n  are: 
Gleaner.  Fte.l«i.cim  (N.  U.)  Umm,  Montreal  <Q*e> 


Burford.   1Ir«a|ce. . , . 
C.  A.  ElTin  R   M.  Elliott  V.  D.  Galbeaith  . 

I 

St.  John  (S.   D.)  Gtobt 


t   C  Cotterd 
JX  S  Forter 

St   John  (X.  B) 


St.  John.  Adrocate,  St,  Joluu  Star. 


SCHOOLS  AND  COLLEGES 
OF  JOURNALISM 


(Ce-a fin* re*  from  Aug*  1J4> 


J  Wjrmond  French;  eight  one  Mm««t«r 
rourawp.    Prcwnt  •nrollment.  CUm  of 

lt*l.  X».  Pvbllrfttlona.  IndlanA  Dally  Bta- 
ii-nt.  rr»' frn!tl*«.  for  man,  Slcnta  D«ltt%. 
Clil:  DnllftB  Newton,  pr-nldant :  for  woman, 
Th*la  Blsma  Phi.  Ruth  Uu«r,  proatttftit, 

N«?w  \'*rk  1  alTtradtr,  Der>artir.*nt  of  Joar- 
nnll*m  fco  e4»cattoaal »,  aatAbUahad  In 
Pro.  Jam**  M«-lvln  L««,  dlractor.  Caitni: 
a  four  year  (eollaffa),  tUcraa,  Baehalar  of 
««  lrfica  In  JoHrnallatn.  Thr»«  r**t  eouraa. 
d*cr*«  of         B.  tn  Joitmallam.     AUo  o(T»r* 


D*  Pauw  fnlveralty  (vo-el-jcatfonall 
Or-#neaM)»,  Indiana.  I>*partm«nt  of  Jour- 
nalism. Couraran.  •lnm<>ntar]r  n*wa  wrltlec. 
oti«  y*>ar,  X  hnura;  advantvil  JuurnallaitL. 
on*  year,  X  honrait  maaa*aatn*>  and  ntw« 
wrttlnv  and  a>1vortli1nir.  on*-ha!f  y**r,  I 
houra.  Publication*.  t*t>  Patiw  Mt*rarr 
MncriIb*  4quartfrlv>.  De  P**jw  CMS!* 
w*>«kly).  Fraternlllea,  for  men.  fllcma  Delta 
CM  J»hn  D.  Her  praaldent :  for  women 
Th*ta  Blcm*  Pht.  Maria  Bruhn.  pre»l.lent 
ttymetjae  raJwralCy,  Department  of  Jour- 
nahntii.  Srhool  of  Builn»«i  Adnilal*uxtl<m 
CO  »daW>M—>l>:  Byraeuat-  N.  T,  K*jt»b- 
mfci<  1919,  four  y*»r  rcmnw  fnr  Tl  B  In 
JnarnmliRnv  t  y*ar  r*rtlf.rat»>  roura*  Pro- 
r+nnnrn  O.  C.  W||«n,  Paul  M  Paine.  John 
O*- ar  Ptrnmona  J  Herrnan  Wriartor).  Ar* 
thtir  J.  Prewater.  Harry  Tf.  Blterrltt.  Wnr 
r»n  B  Bvlloek.  William  P.  Bak<r.  John  H 
BftWa,  Preaent  enrollment,  450.  Publl*a 
fl<,t,a,  Tl,*  Admlnlatrator  (annually  1.  Pra 
f»rnllt-a  PI  D-lta  Kpalloa.  for  men;  TliMa 
Phi.  to 


rnlreraltj  of  Wiwriinrton.  School  of  Jour- 
naHatin  i^o-eOiarallonal)  S«»tttle,  Waah.  De- 
parcmonl  nf  Journalism  ratalillahed  In  191*. 

•tvhnnl  at  Jn^irnallarn  In  1*IS. 
«ra,  nlf h*»w  f .yl<*  Bp>fn«r*r,  Fred  W. 
Kanne-lv,  ftoh*"rt  W,  Jonea.  Mnurtm  W. 
TUt-klii-  and  atady*  A.  Lanadon.  Knroll- 
rn*»n»  aim**  July  1117.  Ill  men.  IT*  women: 
tr'i^nl  enrallment.  111  claaa  of  19. 
Cotiraea  two  yrara,  with  two  y*ra  of  col* 
|o-r»  wnrfc  aa  a  pr*r->qoUlt*  to  entrance. 
Putllrarlona.  Th*>  >Va>hlnxlnn  Nvwapaper 
<nu*nttilv)  FTntprnltl-a,  Btirma,  f>i-lta  QM, 
f»ir  men;  Brron  -"hrlatian,  praatdant :  Mil- 
rh«ll  f*harnley,  Tlce-preatdenl :  rtanrira  Aa- 
tell,  eM-rrrary;  Steel*.  V.  I.lndaar.  irrnaurer, 
Theta  Nlair.a  Phi,  for  women.  Murcarr-f 
I^>aa*r,  prealdant;  P»tfH  la  Mal<*>ney.  aer rt». 
tarr-  .  Br**<-lal  awar^la,  Blar-iA  Helta  f*hl 
Pr1»e  of  f Uw D  fr>r  beat  t-n  adttitrlaia  WTlt("T1 
dorlnr  orhnol  T*ar  and  puhllahad  in  the 
UnWeralty  of  Wn»h1nir»nn  Daily. 

Vaawr  r«Uair#.  Poiwrbkeepale.  V.  T.  Of- 
fera  ar>-rlal  «rouran  In  Jour taallatlo  wrltlae: 
pre— nt   enmllmenl,  IS. 

l  aterally  mt  North  Camlliaa  |««-d  lura- 
1lona]>,  Chapal  HH1.  N.  C.  fourae  In  Jo«r- 
aallam  eatahllahed  l«l»  Profeaanr  C.  A 
Tllhhard.  P«bllratlona  The  Tar  Heel 
Bahy  faaml-weekly).  Tti*  Tar  Baby  (comte. 
1$  t1m«  *  y«r>.  The  T»«hety.Tarlt  (col- 


Ufa    annual).     FratamltUa,  llfma 
Chi;   Clarland   B.   porter,  praaldent: 
than   Danllaa.   aacratarr.  SpeoUl 
Mttrdirk  prla*.  caah  award  for  heat  rapor- 
tortal  work  on  Th#  Tar  H**»l; 

beat  entrlee  In  aevaral  fltltU  of 

Htata  t'nltaralty  of  Iowa  (eo-aducatioaa]  > 
Iowa  City,  Iowa.  Work  tn  Joornatlam  ft  rat 
offared  in  tilt  Prof-aaor  William  8. 
Mautaby  Fnrollmant  alnco  eatablWhrnaai. 
I».  Pniblioallona,  Dally  towan;  rrtvol 
(macoslne  laaued  T  timea  a  year).  Frater- 
nities Bit-ma  Delta  Chi.  for  men.  Earl  W, 
WeLla,  prealdent;  Charlea  B.  OoulJ.  vl«e- 
iiraaldeot;  Frad  A.  Steiner,  aacretary;  Bar* 
old  Andrew  tr«aaurvr ;  Thata  Blcrna  Phi. 
for  woman,  Marlon  Dyer,  prealdent;  Huber- 
teon  Kueneman.  y|ca-praaldant:  Klala  Kats, 
eecratary:  Thelma  B.  Oraeaa,  traaaurar; 
Dorothy  ML  Lin*  ham.  keeper  of  arch  I  va  a 

Stale  CoDeco  «I  WnatUnffton  {co-eduoa- 
tlonal)  Pullman,  WaahUifftun.  Couraa  In 
Jnnrnallam  aatabllahad  1911.  Profeaoora. 
Prank  Thayer.  J.  L-  Aahloek.  T.  J.  O'Day. 
Journallawn    la   irlven    aa   part   of  Bngtlah 

Cnlreralty  of  Kentucky  (co-oducatSaaal) 
I^alnKt-'H,  Ky,  Cnuraa  In  Journallam  ea- 
labllahad  1914.  Profeaeora,  Bnocb  Orahan, 
Mariruerite  McLaushlln.  Coura*.  4  yeara 
I'reaent  enrollment,  Tf'  Pnbllcatlona. 
fltate  Preae  Bulletin  <eem I -weekly).  Fra- 
ternlllea. for  men.  Alpha  Delta  Sl«ma. 
Herndon  Evane,  prealilent ;  Donald  Dlvalnc. 
vice- prealdent;  Robert  Ralbla,  aacretary  • 
irraaureri  fur  womun,  Thata  fltcma  Phi, 
Martha  Buckman,  pr«ald-nt:  Luclla  Mnora, 
vlre-praaiilent;  Kalherlne  Naakl-y.  treaa- 
Mary    Archer    U*ll.    keeper    of  ar- 


W.  J. 

ic«  edurallonal. 
Journal  lam  ea* 
Will   H  Moyaa. 


Prea*    the    prlullnv   atil  Ub.iratuty 
menl.     Enmllmant  Mm 
men.    160    women,  ffradttat 
•  tfitreiratea  «  yeara:  i>r-aenl 
claaa  of  19X1.  1»  IMhllratk.no, 


iweaklyi.       Fralarnltlaa,     (or     matt,  flltma 
<-ht.     Rarrla     Kllawprth,  preaMcnt; 

Klaman.     aarrelary-lreaaurer,  for 
Theto  Slirma  Phi.  Mary  MM  Ball- 
Nell    Warwick.  viea-preBt- 

i%  treaaurer. 

snath  Dakota  Btnta  Colkara  of  AffHcal- 
1  ure  and  Meehanlo  Arte  (eo-a'locatlonat). 
Brook  lag  a  S.  t>  .  Three  one  term  oouraaa 
In  Journal  lam  Proteaaor  Paul  W.  Kleoar. 
Btndanta  anrolle<1  <l»I0-tl)  I*.  Pnkltoa- 
tlona,  Co  I  lea  Ian  (weekly).  Jaok  Rabbit 
(annual). 

I'nlreralty  of  South  Dakota,  (co-edvna- 
tlunal)   Varfnlltlon,   S.   D.     Department  of 

Joaeph  A.  Wrlcht.  Courae.  two  yeara;  prea- 
ent enrollment,  II. 

Catlorndo  College  (co-edocatlonal)  Colo- 
rnrlo  Sprlnga  Cul.  Department  of  Journalism, 
rnurae,  pna  awmrater.   II  week* 


Nt-ai  Eaet  founded  a* 
gft>u|>  *>t  Atnorlcana 

OKKMANT 

act  Ir  ally  nil  Ootid 
their  piiea  by  bal 


FOREIGN  AFT. 

a1  frim  CO 

te  u;i 

rapera  tut  la  aba.lot.ly  n.ceaaary  t.  aara 

them  from  Imminent  rain  "    Jan*  19. 

JAPAX 

Oa^ua—  Th.  Malnlcnl  aetabllahed  London 
odlce  In  tharai.  of  T>.  J.  Evan*     Dec.  II. 

Tokaa — Joaeph  P.  Barry  appointed  i 
manager  Japan  Advartlarr.    Fab.  l>. 

Ainertcint- Jaran.aa  i 
gaol  tad  by  Roderick  O. 
nhaba.     Match  10. 

tchurtjau  Knrolna.  editor  and  o»ner  Viiro- 
dm  Choho.  daad.    Oct-  T. 

Combination  aaT<elad  «..tw»en  Kokuaal  and 
>(. 


-E.  B.  Stewart 

JoornaL     Joly  1. 


operation.  Oct. 


L 

FRANCE 


1 

Ml 

Mil! 


It-  JHarlow. 
t.  IM  woman 
and  75  men.  Couraee  Ntwi  writing,  on- 
year;  editing,  two  quarter*:  feature  wrltlmr. 
MM  quarter;  editorial  writing,  one  quarter; 
tiewapaper  problerna.  one  quarter; 
work,  ufin  guar  tar.  Pn 
tktm  "f  l^-t.  II-  Fralnrnltlaa, 
Slam  a  Delta  Cht,  William  McLaan,  preat< 
*1ent ;  Uwrenr.  Clark,  nowa  adltor ;  for 
women.  Helen  Hart,  prealdant ;  Maraarei 
Aldrlch. 
Murphy. 

t'nlraralty  nf  Toau* 
A  uatln.  T*  ina.  t'ouran  It 
f.Mlaheil  )»14.  Pnifeaanra. 
I 'n til  J.  Thompann,  W,  D,  Ilornaday  and  D 
C.  Wright.  Enrollment  alnco  eetablleh- 
ment.  Slfi  men,  13a  women;  graduatea,  I; 
1 1  co  or  era  of  one  year  each. 

I  .Uvera.fr     »r     Oragan      (--o-e.lorat lonal  t 
Orarton;  [>aparlrnent  of  Journahem 


Part  a — Ar  k  lr  -  A  tii»  r  i 
elected  Sto>1dnrd  l»*vr 
Poet,  prcablent,     Jan  t 

Stephen  Ptehon  ele<t»d  prealde 
rata   of   Pat  le   Newapapera.  Jan. 

All  newapapera  railed 

John    Franklin,  editorial 
Atrertcy.  died.    Oct.  |4> 


Praaa  Aaaa>clatlon 
lew  York  Rvanlng 


lleuvelam 

■apt.  II. 

Madrid  —  Spamett  invirnmtnl  prohibited 
publication  of  Bun>lay  newaiiapara    Feb.  1. 

(lore rn men t  order  a»thorta*d  tnrreaae  In 
prlrea  of  newapapera  to  10  cenlavoa.  Juno  S 

Import  dutlea  on  newaprlnt  ah«iUhe,s  by 
Royal   tlerree      AU«.  tL 

Han  Hntmatlnn—  Mlgnel  Moya.  rr--d«nt 
Aaaoclatlon  Prean  of  Madrid  act  owner  of 
■I  LAW*]  an-1  H  H*raldo.  dle-1      Aua  19. 
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OUTSTANDING  BOOKS  ON  JOURNALISM  AND 
ADVERTISING  OF  1920 


rilt  )Mr  IS.'O  tww  «#*  -rsWiii-r       *****  *>•-»»  H*rn4tiim  ami  *4ve*U»nt,  J-r-jfcaM, 
rWawie  :t  utii        of  fA*  fcMT/rf  *m$  kmuwn  sn  lAr  higrc-ry  gd  At  WW|^ 
buna***.  «-A*w  <  wihu  rf/irrM  A*rd  fry  ike  wcwp«i..m  •«  bW*  *•<  »  •  ed 
li  k#a,  **  a  *-*#,  NMfc  pJmm  vt  hrrtf— Mwi  io  and-rrtaAr  t*r  H*Mm  4  *  TAai 

tW  trer #  a  aVrrw  or  *s,r,  i-.-rwuwjJ  f*U*tie*i  ivf-me*  rurs-rJ  imf.  irrmr,  nnd-rv 

-A*  ifciBUMtnnw,  r-»  li  mmM  MM«Mir, 

tell  /iimliii  fnd  iA>ri«>n  »ndt't*i*t  great  rft*-grr  i»  faM*  ifj*. 
Ike  fundamental  rnmnH**  ***ttrr*it,  tmi  lAetr  afrlkmtw  ami*  lie  m*tkii  *f 

<»ndnthnt  imimr/j  i.  net.  Gfvtt*  Hmr7  ftffM  in  Ail  "//i/Wry  »/  A^m/uhi  in 
(A*  sited  JWrt,"  srtJ  /drt*  Jtf*sr  of*  lAe  changr.  roar  IM  MAch  Place  '«  ♦"») 
r**Prr  6m.nr/r.  w^tte  Th*-t  /fMJJrif  *«d  KfJ  l>*rum,  AdW  t*u4*w<i  »  «m»J«r  j<ri*<* 
/or  4drmiiiM(     71u>  /«>>uiw  *-  the  year  srsr  I  /*'■•"  .VittL-i-m  i  ■  ■**»», 

lithct*  um   them   in  further 


llrrhcrl  f.  Houston  1*11*  me  lh»t  h:*  company 
-I  •clmrd  it,  just  as  it  declined  hundred*  nf 
other  book*  during  the  year,  because  it  d.d  not 
consider  it  the  kind  of  a  book  that  wmiM  be 
j  credit  to  the  firm. 

The  New  York  Time*  and  other  prominent 
metropolitan  newspapers  th  it  had  featured 
articles  prepared  by  S'nclati  also  lost  interest 


W' II  I.N  »li  aii'h-  r  c.f  si-mr  proiiitnrr.ic  write* 
a  pretention*  hook  fur  the  purpose  of 
"showing  op"  thou-  who,  nuofdmi  to  bis 
opinion,  have  not  treated  him  right,  or  who 
have  not  done  the  things  h*  wanted  them  to 
dD  or  thought  they  should  do,  and  it  fail*  to 
create  tbe  sensation  h<  expected,  he  inuit  be 
a  ior«ty  disappointed  man.  I'pUin  Sinclair, 
whole  book,  "The  Jungle,"  made  hira  famuua. 
has  had  such  an  experience  with  "The  Bum 
Check."  which  he  brought  out  in  February  al 
his  own  expense  because  he  cou'-d  find  no  pub- 
lisher who  would  accept  it  a*  a  commcrrial 
venture.  The  reasons  why  the  publisher*  de- 
clmed  to  handle  it  are  apparent  to  any  on* 
who  icails  the  book.  Twenty  three  thousand 
copies  of  the  cheap  paper  cover  edition  arc 
said  to  have  been  sold  at  Sixty  eents  a  copy 
Jut  tug  the  tifSt  two  weeks  it  was  issued.  The 
r^-ait  t'i  tliefce  cu|ne*  were  distributed  through 
the  Soculstic  newfcpapeis  The  New  Vork 
-»1J,  Jewuh  Daily  Forwards,  Milwaukee  Leader, 
Sexillc  I'moTi  Rrcmd  ail!  Butte  Daily  HulleUfL 
"The  Bra**  Check"  ha*  duw  been  i>tit  a  year. 
How  many  eojiica  have  Wen  di*prt*rd  «f  we 
Havt  no  m-eans  of  knowing.  Little  xttrntion, 
however,  has  been  paid  to  it  by  the  general 
public.  The  magasinrs,  the  nrwwpapers,  the 
\irr*m  »s»octatinfi«  and  the  individual*  whom 
Mr,  Sinclair  ntlarVrd  have  refused  to  lair  him 
or  hi*  chargr*  »rrvr-u>dT,  Few  of  tbe  prnminml 
publication*  have  printed  a  rrview  of  the  book 
or  referred  to  it  in  any  wjy. 

"The  Hrs»*  CfcffJf* 
of  the  newKpaprr*.  crjgscnex  and  the  Amo- 
ciatrd  Prrsa  for  their  allecrd  treatment  of 
'lories  which  he  ipecifically 
T.-itn  and  in  whieh  he  w«  prrfcemally 
These  ioclnded  arti,  * 
ihem 


then)  of  thi 
stat«,  "is  that  our 
resent  public  interest*,  but  private  interest* ; 
they  do  not  reprewnt  humanity,  hut  property; 
they  value  a  man  not  because  he  i*  great  or 
good.  Of  wise,  or  useful,  twit  becauo*  He  is 
wealthy,  or  of  service  to  vrsted  wealth  " 

After  admitting  that,  with  the  ppsnbts.  ex- 
ception of  Jack  London,  he  was  In  191.*  "the 
mnst  widely  known  of  living  American  writers 
throughout  the  worW."  he  tells  how  he  te*led 
this  thesis.  In  the  experiment  Mr.  Sinclair 
said  he  represented  humanity  and  Vincent 
A»tor,  property.  Mr.  Aslor  was,  at  the  liiar. 
erecting  a  recreatwn  building  on  h;»  country 
estate  at  a  cost,  the  author  states,  of  a  million 
dollars-  It  was  Ike  Christmas  season  and  the 
Sew  Vork  Time*  had  jn*t  pnnted  its  "One 
Hundred  Keediest  Cases." 

Mr.  Sinclair  w-r-ie  Mr.  Astor  a  letter  asking 
him  how  he  could  enjoy  ggg  Christnroa,  how  he 
could  Ik  content  to  pbjy  in  a  million  dollar 
recreation  building  when  he  had  before  him 
such  evidence  of  poverty  and  need  as  the 
Time*  bad  furnished.  The  author  sent  a  copy 
of  the  letter  to  all  the  morning  and  esenbng 
newspapers,  but  only  one,  the  Xew  York  Call, 
a  Socialist  c  newspaper,  printed  a  Line  uf  it. 
Not  one  of  the  news  press  a«*octat»oiH  would 
send  out  the  story  over  their  wires.  This 
proved  to  Mr.  Sinclair's  satisfaction  thut  a 
letter  written  by  a  man  representing  humanity, 
himself,  had  a  total  news  value  of  0. 

"I  assert  there  is  no  daily  newspaper  in 
America,*"  says  the  author,  "which  d<»n  not 
represent  and  serve  vested  wraith,  gghj  which 
has  not  for  its  ultimate  ales  the  protection  of 
economic  privilege.**  In  another  chanter  he 
write**  "I  have  yet  to  sec  an  AflMtjtM  news- 
paper uhich  does  nnl  hold  money  fur  >t*  god 
and  the  local  masters  uf  m-mry  lot  drmi  gods 
at  least." 

It  wilt  be  seen  tr-im  tltr  f<  rrtt-iinr  gjtgC^tffflhl 
that  Sinclair's  attitude  towsrd  new*|i»|»cr«  ia 
the  same  a*  that  uf  mn*1  Socxa1i*ti.  He  can 
see  little  v-itur  in  any  of  thrm,  although  he  ta 
kind  enuuch  to  admit  that  there  are  at  least 
twc».  Ilic  Sprinifield  Mef.ul.Lc.in  and  the  Haiti- 


that 


1.  ■ 


Ellt  1.-. 


vested  interot*.  Hr  ek*rj(r*  the  ftew«|uprts 
uith  a1mo«I  rvcry  crime  on  the  calendar.  He 
asacrta  that  thr>  ouppte**  and  duttnrt  the  news; 
1vat  ther  dcliliei  itrly  lie  ibnut  and  miarep- 
i  Tttl  pnltl  e  tnrn  and  lattor  and  social  organi- 
that    they    deceive    their    reader*  by 


lalu*.  do  yuu  tliink  a  pobcy  o!  ami 
lion  and  supprr«»i"n  could  Bourlsl 
without  a  tremendoua  upheaval  in 
staff  of  the  A.  V  ■  K  *wch  a  u* 
Kicws  existed  there  are  du*rn»  of 
that  would  not  he*-tat*  tn 
at  the  bar  of  publir  r.pm 
In  reading  the  "B*-***  ( 
impression  that  Sinclair 
newspaper*  except  tbn»e  publihlied  f<*f  So- 
cialists. Thf  chief  reason  fur  his  attitude  is 
based,  as  it  apftrar*  from  hi*  own  statements, 
upno  the  lefuaal  of  the  newspapers  to  publish 
article*  .ttid  news  xtur  es  that  he  offered  then*. 
After  u-*ing  some  uf  the  imtefiat  he  fu'n  «bed 
thesn  a  few  yeas*  ago  when  he  first  becatM 
prueninriit,  the*  Latei  drx hoed  his  conlr  ibu* 
tionn.  He  Was  turned  down  ever  y  **  li  tt  e.  not 
only  b*  the  mettupuUtan  dailies,  l-ut  h>  the 
ciiunlry  wcekhr-*.  (hi  otic  tXCfcium  he  dt-Cided 
lo  -syndicate  "King  Coal"  in  which  he  pur- 
ported tn  tell  the  truth  abuut  this  basic  in* 
.liiNtry  He  aent  u  letter  to  l.'.UOO  weekly 
nrsipnpf:*  in  which  ht  offered  the  serial  for 
Jtn  or  »IS  plu*  the  curt  or  the  plates.  Only 

f-ilir  sierptrd- 

The    i|ur*tin*n    that    naturally    suggesU  itselt 

to  1be  reader  is  this:  ll<'«  I'lve*  it  happen 
that  the  newspaper-.  n.,  lunger  Itllgf ggge A 

ui  anything  Mr.  Sinclair  writes?  He  has  a 
eettam  style  of  ea  press  ton  that  appeals  to 
many  reader*.  He  know*  how  to  write  in- 
tereatingly  and  some  of  the  in»» •» ligation  work 
that  hs  ha*  done  has  been  warmly  commended 
Why,  thru,  is  he  /•c*/a«ii  msm  g'ttts  amung  » 
minr  new»jia|»er   «ud   magazine  editors? 

Whether  his  success  with  "The  Jungle" 
Iti-tifd  hi-,  head  we  du  nut  know,  but  HJI 
after  she  book  reached  the  height  ol  it* 
i'f.|n..l.ii  try  Mr.  Sinclkir  developed  an  alarm- 
ing <ase  uf  "the  big  head."  He  seemed  to 
think  that  all  be  bad  to  do  wj*  to  announce 
that  be  hud  an  article  or  a  book  to  sell  and 
publish."*  Mould  fall  over  themselves  in  their 
eager n ess  lo  get  it.  For  a  litr*  that  was  just 
what  happened.  Then  came  a  falling  off  In  the 
d:irt*nd  for  hsi  wares.  In  accounting  for  this 
change  in  attitude  Mr.  Sinclair  charge*  the 
published  and  their  editor*  with  "cold  feet." 
He  iti  tt  male*  that  Everybody's  Mugar^nc.  which 
had  used  several  of  hi*  sensational  article*, 
didn't  print  more  of  them  was  because  it  didn't 
dare  to  attack  the  steel  and  other  trusts. 

Erinan  J.  Ridgway,  then  one  of  the  owners 
of  Everybody's,  told  me  that  the  reason  he 
turned  down  the  article*  wits  that  the  truth  of 
many  of  Sinclair's  charges  could  not  be  estab- 
lished. Moreover  the  public  had  become 
tired  of  mixhrakiiig  and  wanted  a  change. 
DuubtrdUy.  I'age  4  Co,  who  bid  published 
"The  Jungle"  declined  to  accept  far  publica- 
tion Sinclair'*  next  work,  "The  Mctrne-olia,"* 
according  to  the  author  because  "the  *hirwd 
yting  busirvei*  men  saw  that  'The  Mrtiof-lia' 
sit  nut  going  to  be  popular  with  the  In*  tnut 
nies  and   infturonce  companies  which  fill 


rir  reader*  by  compantea  and  insurance  companies  which  fill 
that   their   pttb-     wp  thr  advertising  pice*  of  the  Worlil",  Work  " 


«*uil  and  poLittcal  inlrresU.  In  proof  «<  bis 
charges  he  c  t*s  many  instance*  giving  names 
and  date*,  which  appear  on  tbetr  face  to  verify 
aome  of  his  statements. 

Sinclair  is  particularly  xwilerjt  in  bis  attack 
upon  the  Associated  Pre**  to  -hich  he  devote* 
five  chapters.  He  ch.irge»  that  it  poisoned 
the  news  ot  the  Colorado  miners'  strike  at  it* 
yiiirtr;  also  that  it  »uppTc*«-d  important  news 
cimrrrning  it  *tn  the  interest  of  the  mine 
•rwnrra.  "The  dirrclor*  and  i--*tiageis  of  lbs 
An«ocustcd  I'icn*."  tn-  declares,  "were  so  di* 
rrrtly  ro>fMin*ible  fur  the  *urnei|uent  sUrvalion 
nf  these  thousands  of  Colorado  mine  slaves  as 
if  they  had  uken  them  and  .trangici  then 
with  their  tuaked  t      -   ■  " 

It  is  easy  enough  to  make  *ucb  a  slater 
mrnt  as  this  but  to  prove  it  i*  qu-.le  aoother 
matter.  H  the  A.  P.  wss  gwdiy  ol  the 
chargvi  trad:  by  Sinclair  t  w-uUI  cut  con 
tin  ue  in  business  very  lung.  It  is  nut  a 
commercial  urganUattun,  that  is,  it  is  not  a 
ramney -snaking  institution,  but  a  mutual  asso- 
ciation, orgamted  for  the  purpose  of  gathering 
news  and  Kiipi-ly  tig  it  to  lis  snembers  which 
include  more  th-*n  a  Ihoilgsssj  of  the  largtwt 
jnd  mo-il  luciewlul  d*t'y  lie wsjaper*  in  the 
country.  Is  ii  st  all  likely  that  its  officers 
w  uuld  count «*nsncr  toi  on*  moment  the  su{>- 
p'C*»>nn  ot  dittoituin  of  news  in  which  the 
people  of  tbs  t'mled  States  would  be  much 
interested?  With  a  thousand  newspaper*,  rep- 
resenting the  m*.it  imcortaiit  cities  »n  the 
country,  sratching  events  with  critical  eye*, 
ready  to  "priiig  sensations  that  have  a  near* 
step  resent!'' 
Ish  very  lung 
in  the  official 
policy  toward 
uf  new*papers 
gn  the  A.  P. 

one  gets  the 

ured"  on  all 


•A  year  after  "The  Jungle"  appeared.  W.  W 
Harris,  then  Sunday  Editor  of  tbfi  New  Vork 
Herald,  asked  Sindsir  to  gu  to  Chicago  and 
visit  the  stockyards  and  packing  houses  and 
see  if  the  conditions  had  improved.  The  latter 
declined  the  commission  *•  he  was  then  en- 
gaged in  writing  a  no*«1  but  Liccmioended 
Mrs.  tlla  Reeve  llloor,  »hu  lia.l  repre*entrd 
him  m  another  investig:ition.  Mr.  Horns  sent 
Mrs,  llloor  and  **l>an"  Myan,  a  Herald  re- 
porter,  ta  Chicago  where  they  sreured  employ 
iwent  in  the  packing  plants.  The  story  they 
turned  in  to  the  Herald  allowed  that  while 
winy  of  the  deplnrahlf  mnd  tion*  h.id  been 
remedied  others  h*d  not  hVfore  publia'nng 
the  article  Mr.  Harris  »ubtnittrd  it  to  Mr- 
Benrvel'  who  eridrnrly  con  r  I  Tided  n-rt  ro  print 
it  a*  he  never  even  mentioned  it  tn  his  ror- 
re»pondenre  "*I  nnderstand,*"  said  Mr, 
Harris,  "that  counsel  for  the  Herald  bad  told 
Mr.  Hennett  that  the  article  was  libelous  and 
several  suits  for  damages  would  undoubtedly 
t-e  I  i 1  Ji -  ii  .  t  \t.  r  f ;  -=  H  1  1  f  t  UM)  jiiini-Mi. 
As  Lot  d  Norrthcliffe  had  recently  been  obliged 
to  p*»  $250.OtHl  as  the  result  of  a  libel  suit 
hrnught    aitamsi    one    of    his    r,ewspat*rs  for 
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situation.     "You  musr 
tude  of  a  man  toward 
influenced  by  his  own 
judge  correctly  of  thr  salue 
any  statement  he  may  make 
says  Mr.  Lee. 

Tbe  reason  why  tbe  publishers  of  news- 
papers and  magac^nes,  and  the  public  at  large, 
did  not  take  as  much  -.ntrrext  tn  what  Mr.  Sin- 
clair wrote  is  probably  hcrauae  they  rega'ded 
his  •tatrment*  concerning  indurtrial  condi- 
tion* in  the  plants  of  the  big  manufacturer* 
which  he  investigated,  n*  unreliable.  Mr.  Sui 
clair's  sirs*  on  marriage  and  divorce,  on  re 
ligiun,  on  the  relations  of  the  sexes,  and  on 
many  other  topics  were  not  acceptable  to  a 
large  percentage  of  the  reading  public.  He 
expressed  opinions  that  were  not  regarded 
a*  safe  reading  for  tbe  young.  Hr  Uked  to 
say  thing*  that  shocked  people  and  sttracled 
attention  to  himself.  He  loved  notmirtv  and 
would  do  and  say  things  for  the  purpou-.  «rem- 
ingly,  of  getting  hi*  nartie  into  print,  But 
worse  of  all  the  nev.  •paper*  refused  kg  take 
him  seriously? 

Puht-shers  declined  Sinclair's  article*  and 
V.oks  tiecauie  thev  did  u>-t  appeal  to  them. 
His  gsjatiggfl.  Ins  sggrggl  ktriving  after  notoriety 
ui  the  pubic  print,  hi*  unreliability,  uere  the 
thing*  that  contributed  to  hi*  downfall  as  a 
popular  writer.  "The  Brass  Chech"*  i*  thr 
bitter  wml  of  s  man  who  has  wrecked  what 
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i*  true,  that  after 
*nldier*  who  had 
nirv  ved  returned  home  and  resumed  the  oc* 
eupoticn*  in  which  they  hnd  formerly  been 
engaged,  the  pubtvc  Inst  interest  in  war  b>ok». 
For  four  years  they  had  read  thrm-  good,  bud 
and  indifferent  -with  feverish  haste  because 
war  was  tbe  all  absorbing  subject.  But  w  th 
the  cessattoa  of  hostilities  eusse  tbe  desire  to 
forget  as  speedily  as  posaible  everything  con- 
nected with  it  rxecpt  those  who  had  bwt  their 
lives  tn  the  conflict.  As  a  lesutt  tbe  demand 
for  war  hooks  fell  to  almost  nothing  and  pub- 
lisbrrs  for  rauittbs  declined  I 
mure  manuscripts  for  publicati 
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betvir-rr.  |9|4  and 
lv)>  anil  ••■on  lie  forgotten.  When  .1  great  war 
i»  iifi  it  i*  i rripo-*.*ihle  for  any  writer,  no  matter 
h»w  gifted  he  may  he.  te*  get  the  per*peciive 
of  tt*  event*  ibit  is  ner«w*ary  to  produee  n 

book  th;il  will  b»vr  a  permanent  value.  Hi* 
i  idrniem  is  n"*  r,-.  hr  warped  by  the  pa.sion*. 
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trie  motives  and  the  ambition!  of  1 
him.     It  is  only  when  the  struggle 
and  the  white  heat  of  battle  gives  pi. 
ealfll  of  peace  that  it  beenntr*  possibl 
to  write  an  unbiased  and  truthful  story  too- 
cerning  it.  * 

Uniting  the  year  just  closed  Sir  Philip  Oib***. 
■me  of  the  forem-o*t  of  ibr  war  < 
r-ontruViited  Io  the  litrratuie  ol  the  | 
flirt.  "Now  It  Can  IW  Told," 
Harper  &  Brolhers,  wlnrli  bid 
regarded  as  one  of  the  best  of  the 
books  It  j*  not  a  history  g|  the  i 
the  am  ics  o|  ire  several  narion*  involved  but  • 
narrative  of  his  own  evrvrrirncva  and 
tioet*  as  a  eur  t  espondert  who  enjoyed  * 
facilities  lot  gaining  frst  hand  infv 
It,  therefoie,  gives  the  reader 
derstandmg  nf  the  human  rnuation  in  the  war 
thin  tnnu  boohs  that  have  hithetto  been 
pubrishrd. 

The  writer  take*  yon  behind  thr  wrnn  and 
brings  ynu  in  contact  with  thr  British  generals 
who  directed  the  movement  of  thr  troops,  and 
with  thf  men  w  ho  fought  under  them.  Tb*y 
book  is  crowded  sub  inriden'*  ««mr  humor- 
cub,  but  itvnit  of  them  tragic,  pivful  and  heart- 
touching.  4-ihb*  paints  the  hormr*  of  war  tn 
stack  vivid  colors  that  tbe  reader  i 
Yota  look  into  the  very  soul*  of 
facing  certain  death.  Drfore  your  rye*  he  un- 
rolls the  awful  scroll  of  battle  in  all  its  bide 
ousness — ike  butchery  of  r\»*onrt  fighting,  thr 
ruthless  slaughter  of  helpless  solders  in  the 
trenches  by  murderous  machine  gtm»,  by 
screaming  •hell*  and  possonoo*  ga«e*  You 
see  tbe  mutilated  rotpors  of  the  dead  *rattefrd 
about  and  bear  the  agonizing  cries  of  tbe 
wound»d—  SIT-*  with  arm*  or  legs  missing, 
or  with  f *tes  shot  **vs\  us  they  f .ill  tn  the 
ground.  Cndrr  the  *hork  nf  battle  m.iny  go 
itark,  staring  mad.  and  add  to  the  horror  of  tbe 
tcritr.  Vkw  If-il1  ipfg  '  .»■  vrty  souk  of  men  as 
thev   (ace  death  in  going  over  the  top. 

Glbb*  was  no  kid  gloved  correspondent, 
aeermg  .it  -~>fr  -l^tin.-r  It.  -n  ttic  bMllr-i* 
and  skelks  of  the  enemy  He  was  in  the 
trenches  with  the  mrn  when  the  enemy 
charged:  he  was  at  general  hradousrlers  when 
attacked  by  the  Germans ;  in  going  from  one 
division  to  another  along  the  battle  front  be 
took  kis  life  -n  hi*  band*  many  times.  L'n 
like  «onse  oorrr*pr>ndr-nts  he  ■*  ssndctM  about 
the  things  he  d»d  He  d-»*  not  nvrtwork  tbe 
personal  pronoun,  rn*  dnf*  be  the  I- 

know  it  all  attitude  that  irritate*  the  reader 
and  makes  him  want  to  kirk  him  in  the  shins. 

Gthbs  shines  a*  a  reporter.  He  [■  ■■-"■"< 
an  observant  eye.  a  remarkably  sensitive 
memory  and  the  ab  litv  to  describe  wh.it  he 
sees  and  report  what  he  know*  in  a  way  that 
grips  and  hold*  the  reader.  Busy  journalists 
who  have  little  tine  to  read  book*  about  tbe 
war  will  find  "Now  It  Can  Be  Told"  worthy 
of   their  attention. 


•"THE  literature  of  journalism  -s  far 
K  abundant.  Tt  would  not  lake  a  very 
long  sbelf  to  contain  all  that  have  been  wt  li- 
ter, on  the  subject  during  the  past  two  year*, 
wh  en  have  probably  been  mors  prolific  than 
any  similar  period  in  it*  htatory.  The  in- 
troduction of  schools  and  course*  ol  journal- 
ism hi*  h»d  a  stimulating  effect  upon  pro- 
duction which  even  at  that  has  not  bern  large. 

One  reason,  perhaps,  why  sn  few  book*  have 
to-rn  written  nn  tb>  subject  is  that  journalist* 
are  such  bu*y  mrn  they  hart  little  spare 
riror  i-.  deT->i«  to  their  preitsraticm  Thr  most 
of  those  that  have  been  written  are  from  the 
pens  of  mrn  *»  ho  are  engaged  nt  teach  ng  and 
who  have  felt  the  netsl  of  such  books  in  their 
classes.  As  all  the  successful  teachers  of 
Journalism  Save  had  considerable  experience  in 
newspaper  work,  they  arr.  or  should  be.  in  a 
position  to  write  intelligently  upon  all  its 
various  phase*. 

t  W  of  tbe  netaklr  book*  nf  tbr  year  was 
1-rn  VeHnei  Flint'*  "The  F-dilnrwl,"  pubHsbrd 
l.y  D  ApolrM,,  s-  fg  .  N,w  York.  Mr.  Flint, 
who  I*  pre>fr**>nr  of  jnurnaliasn  in  tbr  Uni- 
versity of  Ksnsx*.  ha*  umlrruken  to 
Ibe  snhjert  from  rtll  point*  of 
hist-ir-iral,  tbe  critical,  the  rrralive.  thr  ftinc- 
ttrnnl  and  »'-'  t vpngr*j**||**J  Thi*  t*  probahry 
the  first  time  that  nn  entire  book  of  2s0  or 
meire  pages  has  Keen  devotnl  i nifty  to  the 
editorial. 

The  following  titles  of  • 
indicate  tbe  sc**j-e  of  vclume 
and    His    Reade«*s.M  "Editos 
"BuiMng    the    Editor  ■a.K*" 
Paa*e."     "Paragraphs  and 
"Editorial   Hesporsibility*"  «nd 
Rout  me  and  Reading." 

Profes*or  Flint's  method  of  presentation  is 
Hear  :ind  incut ve;  kls  style  is  unhackneyed 
and  tefrexhing.  He  avoid*  the  temptation  to 
be  pTnty  or  preai  by.  When  he  discusses  * 
particular  kind  of  an  editorial  be  give*  an 
gSUSBSSjb)  srlrrted  frwm  current  issues  of  news 
papers.  This  tie  up  make*  clear  in  the  mind 
of  tbr  student  just  what  Professor  Flint  Is 
driving  st.  Some  of  tbr  author's  observation* 
are  woMliy  nf  thr  attention  of  even  the  pro- 
fr-sional  editorial  writers.  For  instance: 
"Tbe  wh.de  i-ouble  tsith  the  editorial  rmge — 
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or  at  least  nine  tenth*  pi  it— nuf  br  summed 
mp  in  two  brief  statement*: 

**Ftrs4.  editorials  will  neither  hnowlrdcc, 
weight  nor  coutatie  in  them,  nor  an  attractive 
sense  of  humor,  arc  nochiog  more  than 
"fillers';  second,  the  editor  «ku  has  not  thought 
oui  and  npohed  a  trrfan»i;ir  of  his  craft  ia 
'tftini  it  blind.' 

"If  be  exert*  »nr  influence,  it  is  by  accident 
It  ia  a  m«r«  foolish  dream  for 
to  •sercise  leadership  »hlk 
pit*  the  knowledge  of  tactics 
.■on  which  leadership  depends, 
auditors  who  are  lackmc  in  these  particulars 
i  r_i lly  have  nn  warrant  for  publishing  their 
epaniana,  «r  undertaking  policies. 

"The  fact  lhal  some  writer  may  do  a  thing, 
passably  well  by  instinct  does  not  argue  against 
the  necessity  ol  training  by  other  writers 
Even  the 


en  the  spiral  editor,  m.fthl  have  been 
re  powerful  for  a  study  of  the  teebmaut 
their  erafl." 


It  haa  lima  been  the  conviction  of  thnae  who 
hate  studied  the  reading  habits  of  edilon 
that  tbry  •prtid  too  milch  tinae  Upon  news- 
paper! and  magsaines  and  too  little  upon 
books  that  are  worth  while. 

Processor  Flint,  in  discuising  the  subject, 
state*  that  inquiries  answered  by  mitre  than 
a  hundred  editors,  mostly  outside  of  asctro- 
politan  cities,  showed  that  90  per  cent  of  their 
time  ii  devoted  tit  newspapers  Slid  inaa*aiines> 
*>  per  cent  to  miaeelbneotas  books  And  2  per 
cent   to  reference  books. 


fing  habit  of  the  editor  who  is  really  meet 
his  ohligAtions  tn  the  public  will  show 
*  division  of  lime  somewhat  like  this:  40 
r-er  cent,  newspapers  and  magaiinea;  40  per 
cent,  miscellaneona  books,  and  20  per  cent, 
reference  book. 

Professor  Flinl's  views  upon  «-.!itn-i*E  re- 
sponsibility aic  sound  and  convincing.  There 
are  timjs.  be  aa*-s,  when  the  personal  interest 
of  the  editur  bimwlf  leems  to  conflict  with  the 
interests  of  the  paper  upon  which  be  is  em- 
ployed, of  the  wet-reals  of  the  paper  conflict 
wilh  those  of  tbr  great  mast  nf  puhlx  for 
wh'im  the  newspaper  should  he  cha^ipton. 

"Xo  one  need  commit  the  error  of  a/fittat- 
tng  himself  with  a  paper  having  a  point  of 
view  opposite  to  his  own,  though,  to  be  sure, 
no  edii»r  will  find  a  great  paper  that  main- 
tains view*  raarily  the  same  as  his  own,  any 
than  be  will  find  a  church  offering  such  a 
harmony— or  a  political  party.  Afnli- 
i  life  are  alniuat  always  established  on 
principle  of  appfoxitnatc  rather  than  per- 


"The  retpnmibility  that  is  closest  to  the 
«>f  the  five-coluttm  weekly  or  the  great 
nut  of  »h»i  m»y  be  called  lus 
himself  as  an  editor,  and  to  hit  pru- 
the  pro  fesston  uf  journalism.  H  is 
dm>  t'-.  htmaelf  <9  of  the  name  character  and 
importance  as  any  sun's  duty  to  himself.  It 
is  sasunsrd  that  an  important  part  of  his  duty 
to  himself  i*  to  write  aa  h«  believes.  This  is 
not  only  ,  duty  but  a  aervice  of  power  in 
writing.  The  editor  owes  it  to  his  profession 
as  well  as  lo  Masse  If  to  make  out  a  settled 
phi'usuphy  «f  life,  that  is.  to  establish  adequate 
and  personal  principles  of  adinn  whseh  mark 
his  career  aa  an  editor  and  as  a  writer." 

As  s  test  book  "The  Editorial"  will  bf 
found  exceedingly  valuable  in  the  classroom. 
As  h  work  of  reference  it  deserve*  a  plat*  in 
the  liNmry  of  every  new*;taper  and  every  news, 
paprr  man  who  takes  pride  in  his  profession. 


PAYNES  "HISTORY  OF  JOURNALISM 
IN   THE   UNITED  STATES" 


JJXTir  George  Henry  Payne  bright  „ul  his 
w  "History  of  Journalism  in  the  United 
States'*  la*!  year,  only  two  books  on  the  swbieel 
had  (wen  written  Frederic  Hudson  snM  the 
stub  or  of  the  first  of  these,  "Journalism  in 
the  United  States,"  whirb  wai  issued  in  18*3 
It  waa  quite  4  pretentious  volume  and  repre 
•rnted  years  of  went  research  at  a  time 
wh*n  data  regarding  the  eatty  history  of  news- 
passers  was  n»t  as  accesuble  aa  it  is  now. 
Unfortunate!*-,  H  contains  manr  errors,  due. 
in  part,  at  leant,  10  the  unreliability  of  some 
of   hia   suurees   of   in  for  mat  ton 

James  Melvin  Lee.  of  the  New  York  I'ni- 
vrr-ity,  was  the  neat  author  to  venture  into 
the  neglected  fieliL  His  book,  "History  of 
American  Journalism,"  sihich  appeared  in 
!•!?»  attracted  tnueb  attention  because  it  aTM 
mere  thorough  ant!  went  farther  into  the  sub- 
ject than  !tudi.m's  work.  Ids  method  uf  as- 
sembling facts  and  analyring  them  *u»  far  bet- 
ter than  that  employed  by  his  prrdecesMor. 
Thr  chief  criticism  made  upon  hi*  book  was 
rhat  the  data  presented  was  n^-t  *ufrV»enrly 
correlated  to  bring  out  its  full  valor 

Mr.  Payne  baa  tackled  the  snbjrrt  from  a 
different  angle  than  either  Mr,  Hudson  or 
Mr  Lee_  Instead  of  attempting  to  present  a 
chronological  history  of  journalism,  he  con* 
finr*  his  aitrntirm  m  ihr  princi;«al  futures 
of  its  development  He  very  properly  begins 
by  deorriliing  the  beginnings  of  newvnier 
publishing  in  the  United  States,  special  em- 
phasis being  placed  upon  the  early  journals 
lhst  were  established  tn  Boston,  New  York 
and   Phitadetihia.    and   the   editors   who  con- 


He  then  takes  up  such  subjects  as  "The 
Assumption  of  Political  Power,"  "Journalism 
and  the  Revolution."  "tJt'iwth  of  Farty  Press,** 
"The  Editor  and  the  *  internment,"  "Adams 
and  the  Alien  and  SeiUhon  Laws."  "Hamil- 
ton and  the  Kvenlng  Past,"  '"Stiff rose  snd 
Slavery,"  and  "Penny  Papers  and  the  New 
York  Sun  - 
He  devotes  considerable  space  to  James 
tiordon  Bennett  and  the  New  York  Herald; 
Horace  Greeley  arid  the  New  York  Tribune, 
rind  their  contemporaries. 

His  account  of  the  development  rt  journal- 
ism and  its  influence  on  the  democracy  of  the 
I'nited  States  is,  to  a  large  eatent.  a  itory 
of  the  North  and  West.  In  the  South  the 
gfatVBJ  hnMer  d;<mtn.i'nl  thr  press  before  the 
Civil  War  and  kin  tiered  its  progress  Aboli- 
tion newspapers  could  not  e*ist,  As  Mr  Payne 
aptly  say*,  "There  can  he  bo  idealists,  no 
wreat  editors  or  journals  where  hrute  forrr 
and  material  wealth  so  completely  control 
Hinton  Rowan  Heifer  insisted  thst  there  were 
able  journalists  in  the  South,  but  that  their 
Lick  uf  enterprise  and  their  lack  of  freedom 
imidr  theeo  Merre  to  tie  inferior  to  their  breth- 
ren of  the  North. 

The  Civil  W  ar  did  not  make  icr  journalism 
in  its  larger  tense,  Mr.  Payne  asserts.  In 
lacl.  it  suffered  tn  diminution  of  force,  and 
tb«  very  mm  mho  had  cleared  the  giound 
for  the  Straggle  gave  way  to  lho*e  *bn  bad 
*lisrinKui»^cd  thernsrlre*  during  tbr  conflict, 
particularly  on  the  field  of  battle,  In  the  re- 
construction period  following  the  »ar,  Horace 
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of  both  thr  North  and  tbr  South, 
titrciry.  of  whom  James  C.  Blaine  wrote. 
"Nest  to  Henry  Hay,  those 
he  waa.  did  =»orr  than  any 
vote  his  countrymen  in  the 
i>l  protection  u.  home  _ 
candidate  f"'  president  en  the  UberaJ  Re- 
i-uhlican  tii±et,  and  ohrn  the  election  returns 
in  1472  indicated  h.s  „»er whelming  deft 
cTumpled  up  under  (he  blow,  and  a  few 
later  died. 

"So  pasied."  says  Mr.  Payne.  "Hoiaee  Gree 
ley,  one  of  the  greatest  of  American  journal- 
ists, human  in  his  faults,  hviman  in  Ini  great- 
MssV  He  represented  better  than  any  other 
man  in  history  what  is  nobt*  and  lasting  in 
journalism." 

In  a  chapter  dealing  uith  the  "Editors  of 
the  New  School."  Mt  Fsyne  tells  briefly  of 
the  work  of  Charles  A  Dana,  James  Gordon 
FlennMt,  Jr,.  WhiteUw  Keid  and  Henry  Wat- 
tcrson,  and  in  anc-ther  chapter,  of  the  work 
of  E_  Z.  Godkin,  William  R  Nelson.  Joseph 
Puiitaer  and  William  Randnlph  Hearst. 

Mr.  Payne  is  always  entertaining  in  what  be 
writes,  and  deals  with  the  more  important 
phase  of  jouvttaliam  with  an  impartiality  that 
betokens  the  possession  of  a  judicial  tempera 


1-nntT.rucmin  perioo  toiiowing  ine  «ar,  nm 
Greeley  tn  the  tasi.  and  the  New  York 
Lunr,  and  Joseph  Medtll  and  the  Chicago 
bune  in  the  West,  dcv.)»e«l  themselves  to 


WALT  WHITMAN  AS  A 


ITGoUo 


diAcutt  to  think  of  Walt  Whim 


"the 


•d  Grey  Port."  as  a  newspaper  editor. 
His  fame  as  a  writer  of  poetry  has  so  cum 
plrtety  overshadowed  everything  «l»e  be  did 
that  the  fact  that  he  was  for  two  years 
editor  of  the  Brooklyn  Eagle  haa  been  over- 
looked  or  tortiitten  by  most  of  tbos*  who 
have  written  about  his  career.  For  the  five 
years  before  ilUng  this  posiiwm,  Whitman 
had  worked  as  a  printer  a  part  of  the  time 
snd  was  connected  with  scTCTal  newspapers, 
including  the  Democratic  Review,  the  Aurora 
and  the  Taller. 

All  loTers  of  Whitman,  the  post,  wiU,  we 
■eel  certain,  be  grateful  to  G.  P.  Putnam's 
S-:ns  i^r  briugmar  ->ut  "The  tiathermg  »f 
the  Forces,"  n  two  voluanes,  containing  many 
of  the  editorial*,  essays,  literary  and  dramatic 
review*  written  by  him  whda  editor  of  tha 
Eagle.  The  material,  which  has  been  selected 
frv-m  the  1. 1».  i  of  that  uewitajer  from  1M6  to 
b>  Cleveland  Kugcis  and  John  HUck. 
a  full  of  interest  ta  the  journalist  of  the 
day.  Whtk  the  style  of  editorial  writing 
employed  was  often  of  a  more  intimate  or 
UuiLhar  character  than  ia  nuw  used,  it  pos- 
bcaaed  *n  appeal  that  newspaper  readers  of 
ihwsc  days  enjoyed  The  editor  talked  to  his 
aubacnberi,  in  many  instances  at  least,  as  a 
»rl>  no  1  mutter  to  bis  pupil».  'l'his  tam.liar 
form  of  address  probably  accounts  for  the 
rxliiordinat  >  influence  the  old  lime  editur 
exerted  upon  his  readers.  Greeley,  Bennett 
and  Raymond  weie  living  forces  in  the  political 
*nd  aooal  life  of  the  natson.  In  the  mind  of 
the  public  Greeley  was  the  Tribune,  Bennett 
was  the  Hnald  and  Raymond  was  the  Times 
Kick  had  hia  host  of  admirers  whose  loyalty 
never  wavered,  no  matter  what  happened. 

In  thr  Foreword,  w  r  i  tten  b  y  Cle  velan  d 
Rogers,  ia  presented  a  brief  outline  of  Whit- 
mo  life  and  *  ork,  ■[•erial  attention  being 
•riven,  of  t»iur»*.  tn  his  rarerr  a"  a  journalist 
Hi'  iarrtii»  tni.vrd  <o  Hr(*oklvn  whrn  Whitman 

He 


to  aiork  in  a  lawyer's  office,  then  in  a  ilortor's 
t&tc.  and  finally  he  learned  typesetting  in  the 
office  of  the  Long  Isiauid  Star,  in  Brooklyn. 
At  the  age  of  nineteen  be  taught  school  on 
Long  Island  and  later  started  the  Long 
liUiider  at  Huntington.  The  venture  did  not 
prove  successful  and  in  l&sO  he  came  bark 
to  New  York,  where  for  the  next  five  years 
be  worked  as  a  printer  and  as  a  newspaper 
writer,  and  then  became  editor  of  the  Brook 
lyn  Eagle,  which  was  owned  and  publiahed 
by    laaac   Van  Alidrii 

In  lookmug  over  these  two  lulume*.  which, 
hy  the  way.  are  bound  in  «ia>  board*,  one 
eajffcfajl  but  kg  impressed  by  Whitman's  firm 
grasp  of  Ihr  questions  of  the  day  and  by 
the  virility  of  what  he  wrote.  Whitman  wai 
no  araateur  He  did  n«t  dauer  to  the  musLC 
pfngsj  by  the  IirnitK-raiK  RrirnMii-an  leaders. 
He  had  idea*  of  his  own  and  was  not  ad  aid 
to  r Korea*  thrm-  In  lacl  it  was  because  he 
would  riot  subscribe  to  mum*  of  the  potiLiCS  to 
whirh  Van  Andcn  ciimin-.tted  the  Eagtc  that 
ingifa  led  to  In*  withdrawal  fiom  the  puuwi. 
In  his  political  writings  he  dsd  nut  spare  the 
P"'«y  mdividuall  in   it  when   they  de 

ported  (rem  the  primary  article*  uf  it*  p« 
lilical  faith- 
He  abhorred  slavery  and  was  rcsdy  to  go 
In  war  with  Htard  to  stufi  the  sUve  trade,  but 
along  with  his  party  he  was  not  ready  bg  dis 
turb  the  institution  of  slavery  l«  the  South 
em  states.  He  believed  thai  it  would  finally 
be  I. shed  by  the  growth  of  the  Demoeralie 
spanl  working  through  public  upinon  He 
denounced  the  ettiemr  Abolitiunist*  tin  thr 
gt.  unit  that  they  were  diaregArding  the  estah 
Ichetl  laws  of  the  land  and  weie  stirring  up 
strife  that  might  iriuli   -u  disunion. 

Whitman  supported  P  rsidrnt  Polk  in  the 
it  Mcvico.  and  believed  tb..t  the 
of  a  larsr-  amount  1  of  Meaiean 
waa  ittevluble-  He  claimed  that  he 
was  the  first  editor  in  New  York  to  em 
phatitally  uptose  the  extenston  of  slavery  tu 
oew  lertiloty.  The  New  York  Democrats 
in  convention  at  Syracuse  ignored  the 
beta  use  of  Its  danger  to 
and  as  a  result  the  Demociata 
defeatetl  in  the  election 
of  1X47.  Whitman  attributed  the  patty's  de- 
feat to  Its  cowardice  in  facing  the  slavery 
lawash. 

He  supported  the  Witmot  Proviso,  the  pur 
pose  of  which  was  to  exclude  slavery  from 
new  territory,  which  was  afterwards  passed 
fay  the  Hnose  of  Representatives  but  was  de 
fratrd  tn  the  Senate,  and  a  iplit  in  the  Demo 
cratic  ttATlr  followed.  Mr.  Van  Andcn  sided 
with  "the  rrrulai*,"  while  Wh  tman  favored 
the  Wilroot  Proviso  faction.  The  Utter  re 
fuaed  to  write  what  he  did  not  believe  and 
insisted  upon  expressing  Ins  own  inrsvict'ons 
on  thr  subject.  TMs  Course  finally  led  to  hr* 
withdrawal  from  the  Eagle. 

Before  Whitman  went  to  the  Eagle  he  had 
Kern  act  ve  ID  politics  since  ISsO.  He  was 
clr-sfly  conned  td  with  the  New  York  Demo 
cratK  organuation,  frequently  visited  Tam 
many  HaM.  and  made  speeches  and  wrote 
pol  tical  articles.  In  Brooklyn  he  was  a  mem 
her  of  the  Central  Committee.  He  anticipated 
Henry  George  by  at  lr*«t  twenty  yaM  in 
certain  suggestions  regarding  a  s" 
realty.  In  some  of  hi*  idea*  on  Hwrarimj  be 
anticipated  Madame  Monle**oH.     Hi*  views  on 


*t,  e«  slavery  q-.tr 
weeks    party  UflUy 


spirit.  But  evidently 
i    editing    the  B.onkKn 


■  the  past 

It  will  he  i 
of  his  work  aa 
the  tru 

while   Still   engaged  in 

Kagse  he  had  a  ..Iron*  inclination  to  cultivate 
ihe  poetic  muse,  for  a  number  of  poem*  from 
bis  pen  appeared  In  its  columoa.  And  It 
was  not  long  after  he  erased  Ira  ennneetvnn 
with  the  Engl*  that  Whitman  decided  to  de- 
vote hirMflf  lo  the  career  of  a  poet  There) 
CM  lie  no  doubt,  in  view  of  the 


ONE  of  the  moat  important  contri 
"  literature   of   advertising  dunna; 


tribu 

the  year 

Thomas  Russell's  "Commercial  Advertss- 
it:K,"  G  r,  I'utn-aiu*  Sues,  London  and  New 
York.  Mr.  Russell,  who  ta  president  of  the 
I tu-oi pouted  Society  of  Advettisement  Con> 
«ulunts,  uf  London.  ■«  fnr  sometime  adver 
liMtig  nunager  of  the  London  Tunes  lis  ss 
ileaoit  aa  well  knewn  in  the  United 
tn  Great  Britain  through  his  contrsb 
I'rmlrrs'  Ink  for  over  twenty  years. 

No  English  writer  on  advertising  haa  a 
■utter  gratf*  of  the  pnnciples  upon  which  the 
art  is  founded  iliau  Mr.  Russell.  He  poav 
srascs  the  ability  to  enunciate  these:  principle* 
n  a  delightfully  clear  and  yet  comprehensive 
manner.  You  are  never  at  a  loss  to  know  whal 
hr.  ts  drtvuig  at.  When  be  states  a  fact  ahoui 
copy,  nr  mediums,  oi  hade  msrks  he  give* 
.in  ilhi*lraliun  out  of  his  own  wide  evperi 
rrvce.  or  that  of  well  known  English  ;.dvrr- 
r..  that  fi»*-w  it  in  the  memory  of  his 
readers. 

Mr,  Russell  writes  with  a  sincer  t>  and 
earnestaess  thai  >i  impressive.  Yuu  feel  that 
he  rarr.rstlv  lie b even  in  the  ecutiiirrnc  value 
of  advertising  and  that  iti  practice  i*  worthy 
o  f  the  best  brain*  in  the  t  'rutcd  Kttt(  dost. 
His  enthusiasm  for  it  t»  nut  due  tu  the  emcdL 
inents  it  -Jui  yielded  hits  during  a  long  and 
successful  career  but  rather  tu  the  deep  cur. 
svction  th.it  it  is  a  mean*  for  making  the 
world  a  belter  place  to  Uve  In. 

"f  u turner t  *1  Advertising"  i»  thr  icnetsl 
title  of  ssx  lectures  debveted  before  the  Lon 
don  School  of  Economics  and  Political 
Scienee,  IJmvrtsiti  of  London,  in  1919,  and 
icprodticed  in  the  present  volume,  together 
with  an  introductory  sketch  giving  the  deriva- 
tions and  prestnt  status  of  commercial  ad- 
vertising, to  vih-rh  i*  atldrd  an  appendix  dts- 
c\uaing  stihjert*  which  would  hsvt  been  in- 
cluded in  the  lecture*  bad  time  permitted. 
It  docs  not  aim  tn  be  a  working  text  book 
of  advertising,  but  rather  a  statement  of  prac 
licxl  principle*  set  forth  in  attractive  and  ye? 
intimate  lecture  form.  The  hook  contains  no 
illustrations  or  reproductions  of  English  Or 
other  advertisement*,  thr  expbmation  given  by 
the  author  Iwing  that  "*it  i*  pStf«lll  "»ele*a 
tn  discus*  advrrli«<rnenl»  without  a  full  state- 
ment of  the  policy  behind  them,  fully  known 
nnly  by  the  advertiser*  themselves" 

White  the  English  pixel  ire  of  advertising 
differ*  In  sosae  mpeets  from  the  American, 
the  underlying  pvinripVs  are  the  same  in  br*tb 
ronnlries.  This  fact  is  borne  in  upon  the 
mind  of  trr  reader  nf  Mr  Ru»*elt'i  book  nrer 
and  over  sea»n  a*  he  looks  o»er  its  pages 
Mathematicians  tell  us  that  on  'very  planet  of 
our  universe  a  straight  line  is  the  shortest  dis 
tance  hetween  two  points,  fast  aa  ft  Is  on 
otit  earth  Likewise  the  vrriiiry  of  advertis- 
ing which  have  erv*tallie*d  out  of  the 
pfriences  of  mankind  with  this 
force  are  the  same  whervver  the  art  is  | 


00        In  discussing  the  past,  present  and  future 
of  advertising   in   the   Introduction   of  "Com. 
roercial  Advertising."  Mr.  Russell  makes  plain 
the)  differessee  between  publicity  and  advertis- 
•ng  in  this  way:   '  Publicity  means  merely  an 
nouncing  something  about  the  goods  for  the 
purpose  of  influencing  the  public  memory;  aaV 
tcrtiaing   Is   spreading   information   about  the 
goods,   the  object  being  to   increase  sales.** 
A   half  page   filled   with   repetitions   of  the 
words  "Pears'  Soap"  would  U  an  esample  of 
The  same  space  devoted  to  a  de 
*•  Soap  in'1  ^^lr^Jl<w,,,  ,u 
of  the  be*t   oi  the 
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the  ludianapolta  convention  of  that  bod/,  ha 
brought  with  hica  a  few  capita  of 


asserts,  have  fliw  hud  information  on  the  i 
twr*  of  th«  article,  th*  field  of 


the 
goods. 

"The  glory  ot  Mr.  hut!1  life  work  tu  ad- 
vertiaina.  was  his  Insistence  upon  the  two 
thin  fit  that  have  moat  advanced  the  business— 
sincerity  aitd  service.  1  d>d  not  know  Mr. 
Power*  and  never  aaw  hint.  What  I  have 
arm  ot  Iim  work,  and  of  the  advtrliserg  whom 
hr  influenced,  jus  tin  r*  me  in  acclaiming  him 
a*  thr  strimgrst  and  re-ost  beneficent  in- 
fl-jence  Out  modern  advertising  haa  Been.*' 

The  wTtter  admit*  thai  advertising  haa  not 
achieved  in  Great  Britain,  and  certainly  not  on 
the  Continent,  the  same  recognition  it  haa  re- 
ceived from  several  universities  in  the  United 
States,  and  says  that  the  day  is  probably  far 
distant  when  a  degree  in  advertising  wilt 
anywhere  be  conferred-  In  discussing  "The, 
Economvc  justification  of  Advet  tismg,"  the 
subject  of  hia  first  lectuie,  Mr.  Russell  de- 
fines advertising  ai  "a  means  tut  making 
known  the  truth  about  some  cooimetctaJ  sub- 
ject."  If  he  had  said  "object"  or  "article** 
instead  of  subject  it  would  have  been  mo?e 
specific.  He  contends  that  there  would  he  little 
justification  for  the  expenditure  of  t  hundred 
millions  (pounds)  a  year  Ln  advertising  if  the 
only  effect  of  thia  expense  nu  to  inerraae  the 
profits  of  advertisers.  Waate  of  money  injure* 
the  whole  community  and  not  the  person  alone 
whose  money  ia  wasted.  Therefore,  the  bwsincsi 
of  advertising  cannot  be  Justified  unless  it 
itself  pn 


The  three  objections  M  advertising  raited  by 
its  opponents,  as  given  by  Mr.  R^well,  arc 
these: 

"1.  Advertising  is  uaiscparably  bound  up 
with  exaggeration,  misrepresentation  and  over- 
charging. 

"2.  If  advertising  did  not  exist,  commodi- 
ties of  equal  value  would  be  obtained  by  con- 
sumers as  plentifully   and  as  cheaply. 

"3.  The  cost  of  advertising  must  be  added 
to  the  price  of  goods  and.  therefore,  ad- 
vertised commodities  are  unnecessarily  dear." 

Of  these  he  regards  the  second  as  the  most 
formidable, 

Mr.  RiimcII,  in  answering  these  objections, 
•ays  that  the  questuw  whether  the  large  susns 
of  money  spent  la  advertising  does  not  em- 
ploy  labor  that  could  be  better  employed  in 
production,  is  academic  rathrr  lhan  practical. 
"You  cannot  condemn  advertising  on  this 
ground."  be  says,  "unless  you  are  prepared 
to  abolish  fireworks.  Jewelry,  toys,  theatres, 
tobacco  and  every  other  kind  of  productive 
merchandise.*"  It  is  Just  sa  true  to  say  that 
bread  and  coal  would  he  cheaper  if  there 
were  no  diamond  rings  and  motor  cars. 

In  discussing  the  effect  of  competition  upon 
advertised  goods  Mr.  Mussel)  contends  that 
one  thing  it  cannot  do  is  to  degrade  their 
cruaiity,  because  the  moment  a  ttnug  la  ad- 
vertised, self-Interest  compels  the  manufacturer 
to  keep  the  goods  up  to  (he  standard.  Con 
ccrning  copy  writing  Mr.  Russell  hss  much  to 
say  that  is  practical.  He  pays  a  fine  tribute 
to  the  advertisement  writers  of  the  dav  when 
be  says  that  "few  words  of  the  cucuUling- 
library  type  atr  as  well  written  as  the  best 
advertisements  and  advertising:  pamphlets,"* 
He  warns  us  against  misrepresentation  in  these 
words:  'Testing;  the  truth  is  •  harder  job 
when  you  are  writing  an  advertisement  than 
at  any  time  efw.  Tt  is  a  great  ileal  easier 
and  more  showy  to  exaggerate  and  color  your 
statement*.  But  this  is  not  goo-!  advertising. 
It  doss  not  really  sell  the  good*  " 

The  newspapers  and  magarioes  of  Great 
take  the  public  into  their 
;  regarding  circulations  a*  do  our  o«n 
Leas  than  3  per  cent  publish 
;  at  .ill  of  their  circulation:  much 
1  pef  ee-nl  publish  I  heir  actual  sales 
and  over  9i  per  cent  refuwe  to  tell  the  *d- 
veTtisrr  anything  at  all  aho-.it  the  circula- 
tion he  gets  lor  his  money  In  this  regstd 
it  will  be  seen  th.it  American  advertisers  have 
an  enormous  advantage,  begUM  an  this  side 
of  the  Atlantic  the  p-jhlirity  of  circulation 
is  general,  and  with  this  information  in  hind 
they  can  d  arr  ihulr  their  advertising  invest- 
merit  in  a  m»  that  will  yield  them  the  best 
results. 

Other  lecture  v.ihjects  presented  by  Mr 
ftttssell  »rr  "Trie  Hall  Mark  of  Trimmer**." 
"Trade  Marks  and  Retail  Advertising,"  "The 
Three.  Modes  of  Advertising."  'Mail  Order 
Advertising"  and  "Advertising  as  a  Career" 


HICHAM 'S   "LOOKING  FORWARD" 


•wnrrv  Charts!  Frederick  High*™,  of  Lob- 

"     dm.  sr  rhe  time  one  of  th*  vice  presidents 
of  the  A*««eiated   Advertising  Clubs  of  ' 
World,  eirr?  *•>  America  I»»t  I 


Through  Publicity,"  which  he  presented  to  his 
friends  on  this  side  of  the  Atlantic 

Mr.  Higham,  who  is  one  of  the  leading  sal* 
verttsuig  practitioners  of  (treat  Britain,  and 
a  member  of  Parliament,  bad  much  to  do  with 
Government  publicity  during  the  war.  Hs  pre- 
pared and  carried  out  some  of  the  aggressive, 
campaigns  that  were  so  successful  in  putting 
over  the  big  English  war  loans.  From  hia 
broad  experience  be  is  able  to  present  really 
worth'wbile  ideas  on  educating  the  masses 
through  publicity.  e»;«ecial1y   in  Great  Britain, 

Public  opinion  regarilcd  as  a  constructive 
force,  Mr.  Higham  aays,  is  badly  neglected— 
a  statement  no  one  will  dispute.  While  he 
admits  that  attempts  to  influence  it  ate  made 
from  time  to  tims  by  politician*,  pre 
and  cliques,  little  intelligent  effort  is 
enlighten  it  upon  many  v-.ul  suhjeeta. 

"We  give  cons:dcrable  attention."  be  says, 
"to  the  development  of  material  weapons.  We 
spend  vast  sums  of  nvuiey  and  employ  the 
finrst  brains  in  perfecting  machinery,  or  in 
putting  gsfies,  chemicals  or  melals  to  the  proper 
use.  Rut  the  weapon  called  Thought— par- 
ticularly Thought  in  th*  Aggregate — we  treat 
with  the  greatest  ind  ffcrence.  We  faintly 
recognire  it»  utility  but  we  have  failed  to  guide 
or  to  develop  it  in  a  systematic  way.*" 

Uninformed  public  opinion  is  dangerous,  Mr. 
Higham  con  lends.  If  it  is  an  invaluable  force 
in  a  Democratic  form  of  government  it  must 
be  galvanized  and  educated.  The  most  direct 
medium  for  influenc  ng  the  public  la  the  news 
paper  press  because  newspapers  are  read  by 
all  classes  and  go  into  every  home,  Thtre  are 
two  Mfl  of  using  them,  through  editorial*  and 
through  advertisements.  The  main  interest  of 
a  newspaper  is  nesrs  and  It  Is  only  hatlnVntaUy 
that  it  is  an  educative  force,  editorially  con- 
sidered. "When  they  (the  newspaper*)  wish 
to  educate."  Mr.  Higham  continues,  "they  do 
it  splendidly ;  but  their  very  nature  u)  loo 
complex,  too  partial.  And,  one  might  say,  too 
human  to  he  eharged  with  the  cars  of  public 
opinion  as  a  whole.  The  newspaper  fails  to 
he  a  perfect  instrument  for  making  known,  he- 
cause  It  cannot  be  impartial." 

It  ia  only  through  the  advertising  columns,  be 
aaaerts,  that  public  <Ji>mion  can  best  he  in- 
fluenced, thus  eliminating  editorial  interpreta- 
tion, which  can  so  easily  distort  and  delicately 
camouflage. 

Me.  Higham  advocate*  she  establishment  cf 
a  government  publicity  bureau  for  the  purpose 
of  enlightening  the  public  upon  its  functions, 
its  aims  and  its  accomplishment*  In  thia  w-ay 
the  Government  can  win  the  confidence  of  the 
people  and  secure  their  cooperation  and  sup- 
port. "Advertising,'"  says  the  writer,  "honora- 
bly usrd.  developed  along  subtle  yet  dignified 
lines,  may  yet  prove  the  chief  factor  in  the 
Government  of  lh«  future,  which,  in  a  great 
democracy,  must  tend  ever  to  substitute  arbi- 
tration for  force,  and  enlightenment  for  co- 
ercion.*" 

f-abor,  Mr,  Higham  declares,  should  use  the 
newspapers  to  place  before  the  English  public 
the  facts  regarding  its  interests,  It  should 
ermdnrt  a  campaign  of  its  own  in  the  papers 
that  do  not  give  ft  a  fair  show  in  its  edi'orial 
■ind  news  columns.  The  newspapers  could  not 
■ronsittently  refuse  to  sell  its  space  to  labor 
organisation*,  for  auch  actions  would  be  a 
confession  of  fear. 

Many  of  the  suggestions  Mr.  Higham  has 
made  could,  with  profit,  be  adopted  by  our  own 
Government  and  by  our  owa  political,  ssrial 
and  bualneaa  institutions. 
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JAMES  MELVIN  LEE 


today  1 
thing  that  i 

the  stories  that  we  find  in  < 
(font  pages  of  the  nev.sp.ners  or  . 
raking  as  title*  featured  in  many  of  the 
tines." 
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job.    But  a  literary 


heart's  content  and  make  money   out  of  the 


"Morbid  fiction  may  go  with  the  reading 
publ>t,'*  says  Professor  Lee,  "hut  met  fed  ad- 
vertising with  the  purchasing  public?  Never! 

"In  ths  sdv erliiing  world  children  are  al- 
ways happy  and  healthy.  In  fact,  what  an 
ideal  place  to  live  in  the  advertising  world 
must  be  I  Here  the  range  in  the  kitchen  and 
the  furnace  or  hot  water  beater  in  the  cellar 
never  gives  trouble  The  lights,  whether  kero- 
sene, gaa  or  electric,  never  get  out  of  order 
and  always  bum  well.  The  food  one  eats  is 
always  the  purest  and  most  wholesome.  Pianos 
and  all  other  instruments,  including  the  phono 
graph,  have  the  sweetest  and  clearest  of  tunes. 
Guns  shoot  straight,  tents  dun't  leak,  canoes 
don't  sink,  cigars  have  a  fine  flavor." 

The  reason  why  the  advertising  world  in 
ger-eral  ts  optimistic,  ennlinurs  the  writer.  i« 
that_peop1e  are  more  easily  Inftuenerd  when  in 
a  pleasant  frame  of  mind.  Such  a  c-«idltion  of 
mind  is  not  induced  by  copy  containing  disa- 
greeable facts  or  dwelling  upon  depressing  sub- 
jects. The  advertisement  containing  a  tmli, 
like  the  cheerful,  jolly  salesman,  is  always  wel 
cum* 

Professor  Lee  shows  how  essential  It  is  that 
it  huninrss  man.  or  woman,  should  cultivate  the 
ability  lo  retort  news  events  that  telile  to  thr»r 
business.  The  newspapers  are  always  ready 
to  print  real  news  stories  provided  they  pos- 
»c*e  a  general  rather  than  a  atwtine  advertising 
interest.  The  writer's  instructions  upon  the 
preparation  of  news  an 
practical  and  helpful. 


FREDERICK'S  "MODERN  SALES 
MANAGEMENT" 


IN 


PROFESSOR  fames  Melvut  lee,  director  of 
H  th*  Pepannw/nt  of  Journalism  af  New  York 
I'ntversity,  Is  the  editor  of.  sad  a  contributor 
to  *'Tt-3*iness  Writing."  the  vrcmd  vnltimr  <>f 
|he  "I-angtiage  for  Men  .»f  Affairs"  series, 
published  by  the  Reiatd  Pres«  Companv,  New 
Sort. 

It  is  not  a  test  book  but  rather  a  series  of 
treatises  on  vinous  ph-iae*  of  the  general  sub- 
ject, written  b*  educational  and  other  special- 
ists. Edward  Hall  Cardnrr,  associate  professor 
of  business  administration.  University  of  Wis- 
cotiwin.  il-Tit»*e»  "letters  for  Men  of  Affairs"; 
John  Mantle  Chapp,  of  the  editorial  department 
of  the  Ronald  Press  Company,  writes  on  "The 
Esai.nv.ils  of  Writing."  and  Ralph  V.  Fitting, 
of  Barclay  Parsons  fi  Ktapp.  New  Ynrk.  gives 
advice  on  "Report- Writing." 

Professor  Lee's  own  contribution*  s^e  "Ad- 
vrrttsuig  Copy"  and  "The  Journalism  of  Busi- 
nr*s."  To  newspaper  and  a<hrrri«ing  men 
these-  *- injects  are,  naturally,  the  most  appeal- 
ing. 

As  he  is  writing  for  business  men  who,  swe- 
hap«,  prepare  their  own  advertising  copy,  Pro- 
fsaggc  Lee  ts  careful  to  avoid  all  technical  de- 
tail* that  might,  to  on:  whn  has  not  studied 
ndvertising  academically.  Scf«e  the  subject.  In 
his  discussion  of  "Knowing  the  Product"  be 
rmphasires  the  p>»n(  that  taw  saany  men  who 
write  advertising  copy  do  not  know  the  products 
to  describe.     They   should,  he 


to  All  important  positions.    It  haa  been 
by  long  and  careful  investigation 
it  costs  from  $350  to  SI ,200  to  hire  aaw 
or  hire  and  lose  a  salesman.  Therefore 

it  behooves  tht  aaleamauager  or  the  advertising 
to  lay  hold  of  any  and  all  information 
thai  will  increaae  the  distance  between  tb«  en- 
gaging of  a  salesman  and  his  discharge  or  hia 
voluntary  withdrawal.  Mr.  Frederick  duwusa**, 
in  this  connection,  such  topics  as  "Can  Sales- 
men lie  Picked  fr.en  Apiwarsnte  ?"  "Need  of 
Applying  Scientific  Test  to  Applicants,"  "Prin- 
cipal Native  Qualities  Generally  Agreed  to  Be 
~sscntial  fur  Salesmen." 

Other  chapters  that  the  newspaper  advertising 
manager  will  And  worth  reading  are  "Prist, 
Bonus  and  Stimulation  Plana  for  Sslrsoaen." 
"Managing  Salesmen's  Temperaments  and 
Habits."  "The  .Service  Principle  in  Selling." 
"The  Development  of  Good  Will."  "Practical 
Salesmanship  Principles,"  "Stimulating  and 
Assisting  the  Dealer,"  "Interlocking  Sale*  and 
Advertising." 


trr  what  a  salesman  sells,  whether  it 
i it o mobiles,  brick,  diamonds  or  thread, 
the  underlying  principles  be  employs  in  hia 
rtforts  to  Influence  the  prospect  are  the  same, 
The  books  that  have  been  written  on  selling 
idvertlsing  could  he  enumerated  on  one  band. 
Evidently  the  men  who  are  qualified  to  produce 
a  treatise  on  the  subject  haven't  the  time  or 
r1<*e  they  regard  the  books  on  general  sales- 
manmip  that  have  been  written  as  au&bent  to 
rr>eet  the  needs  of  those  who  are  engaged  in 
celling  advertising  space. 

For  this  Tcason  advertising  managers,  and  es- 
pecially those  who  are  alio  salr*-managers,  or 
who  realise  the  necessity  of  a  thorough  knowl- 
edge of  marketing,  are  paying  considerable  at- 
tention these  days  to  the  book*  on  salrsanan- 
*htp  that  are  listed  hi  publishers*  srnounoe- 
mrnts.  One  of  the  latest  of  these  volume*  io 
"Modern  Saleamanagement,**  by  J.  George 
l-*reder»ck,  president  of  the  Business  Bourse. 
Vrw  York,  and  published  by  D,  Appleton  & 
Co.  As  its  title  implies  It  deals  with  ths  man 
.igement  of  salesmen  as  applied  to  marketing 
rather  than  lo  individual  methods  of  setting. 

Advertising  man  users  of  newspapers  and 
periodicals  do  not  have  in  their  employ  armies 
of  salesmen  like  the  salesmanager  of  big  suv 
•  insul  distributers  r>f  merchandise,  t-vrt  it  is 
just  as  important  that  Ibey  should  know  how 
to  direct  the  work  of  their  salesmen  in  order 
M  secure  the  best  resulta  Mr.  Frederick's 
Honk  contains  much  that  is  practical  and  help- 
ful to  the  advertising  m-inageT.  Take,  f«r  in- 
stance,  the  author's  discussion  of  compensation, 
Of  the  three  methods  in  use.  straight  salary, 
straight  commission,  and  a  cnwthjnaHnci  of  sal- 
aiy  and  commission,  Mr.  Frederick  declares 
In  f-sor  of  the  third  and  gives  h;s  reason*. 

"Tests  hase  shown,**  he  says,  "that  neither 
by  increasing  commissions  slone  nor  Increasing 
saUrr  atone  ej.ii  sales nm  be  stimulited  to 
greater  achievement  .is  drftnitelv  when  a 
combination  of  a  minimum  salary  plus  a  com- 
r»t**inci  is  n*ed.  The  difference  l=es  In  the 
stimulus  of  the  plan  r,f  payment  A  enmnus- 
sinn-nnly  man  often  produces  le*a  sales  th»n 
hefnre  when  htn  commotion  rate  is  r:i;»rd- 
The  same  is  true  of  salaried  twlmmen.  The 
principle  it  work  here  is  identirallv  that  which 
induced  very  well  paid  miners  snd  shin  la- 
borers during  war  time  to  lay  off  part  of  the 
week  her.iuse  the  higher  wagrs  paid  met  ihri? 
money  desires  aft-r  making  a  or  5  dors  in- 
stead of  I" 

The  charter  on  the  "Selection  of  Sale. mm" 
en*itam>  manv  good  suggestion*.  The  employer 
fi-e-    r.n    more    irrpnr-iiint   problem   l^an  the 
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tng,"  as  So  km  Chase,  the  famoua  gTecnbacker 
of  Maine,  used  tu  say.  It  is  printed  in  large 
type,  with  plenty  of  apace  between  the  lines, 
and  is  writtrn  *n  short,  cusp  sentences,  in  a 
style  that  will  appeal  to  the  audience  to 
•  Inch  it  ia  addrcsacd- 

Mr.  Durst  inc.  although  one  of  the  young- 
est of  the  general  adveruaing  agents,  has  had 
H-iite  an  extensive  experience  in  the  held.  He 
haa  the  freab,  brcexy  war  of  looking  at  thing* 
that  belongs  t«  youth.  lie  M)  not  hampered  by 
tradition,  by  mesa  grown  or  worn '  %ut  aad 
archaic  rule*  of  practice.  He  writes  like  a 
mail  who  is  full  of  his  subject  and  liable  to 
blow  up  unless  be  gives  vent  to  the  ideas  that 
swell  up  within  him  and  demand  expression. 

There  sa  not  a  dull  line  in  Durstiiie *a  book. 
You  may  not  agree  with  him  in  all  hia  views 
but  you  will  lake  the  way  he  puta  them  serosa 
He  sires  up  the  educational  situation  la  its 
relation  to  advertising  in  this  ten u hi*  faahtoa: 
"Unfortunately  the  time  has  not  yet  arrived 
when  a  regular  course  in  college  u)  assumed 
to  he  preliminary  to  advertising  aa  it  ia  to 
medicine,  the  law  and  ths  ministry,  and  as  it 
e*  coming  to  he  in  architecture  and  account- 
ing. There  are  already  a  number  of  course* 
in  advertising,  ranking  high  in  educational 
value,  but  too  few  aspirants  take  advantage 
of  them,  They  prefer  to  go  into  advertising 
through  the  employee's  entrance  of  an  agency 
or  of  a  manufacturer's  adverttsing  drpartmcnt. 
And  though  the  entrance  may  be  swift, 
progress  is  often  too  slow  for  lack  of  a  grasp 
of  what  the  business  a  all  about.** 

It  is  the  opinion  of  nmst  advertising  men 
who  take  on  their  staffs  a  number  of  young 
in  rn  each  year  that  those  who  have  bad  the 
advantage  of  a  good  course  la  advertising 
shoot  ahead  twice  or  three  times  faster  than 
those  who  have  not  had  such  training.  They 
arr,  a*  a  role,  the  beat  material  unt  uf  which 
to  develop  assistants  that  wttl  eventually  he 
worth  the  time  spent  in  training  them. 

Mr.  Durst  me  di*cu*aes  »<>mr  tnptca  a*  "At- 
mitsphere."  "Sincerity."  "Hetting  Out  ot  the 
Rut,"  "Common  Sense."  "The  Great  Mystery — 
*sf«t«handi«in«.''  'The  fantfiaign"  arul  "Wher* 
i.  Advertising  Coing?"  The  f.Jlowhag  para 
grufvhi  arr  g'»*L  examples  of  his  iryle: 

"Every  business,  no  matter  how  young  ot 
hnw  utd,  haa  a  personality,  and  to  reflect  it  in 
words  and  type  and  picture  is  the  job  of  every 
advertisement." 

"You  can  strip  an  advertisement  of  almost 
anything  else  except  sincerity — beauty  of  form, 
cLirtty  of  expression,  taste  of  arrangement,  ex- 
cellence of  idea — and  still  you  will  have  some- 
thing left,  something  that  will  reach  out  and 
grasp  people,  if  your  advertisement  rings  true. 

"Advertisements  are  likr  people.  If  a  man 
It  sincere  you  can  forgive  him  almost  anything 
One  salesman  comes  to  see  you  w:,tb  a  manner 
that  is  so  abrupt  or  so  shy  that  your  first  im- 
pulse ia  lo  tell  him  to  go  out  again  into  the 
rain  which  drove  him  into  your  oftce  And 
vet  if  he  ii  sincere.  If  he  honestly  believes  in 
what  he  ts  selling  and  you  give  him  half  a 
r,  hr  witl  probably  1c. 

with  you  as  the 
a  high  polish." 
"What  is  the  mysterious  driving  fore*  that 
g*t*  into  some  campaigns  nf  apparently  medio 
rre  merit  and  lift*  them  on  I 
i  second's  hraitatum  '     Is  >I  I 
just    far    ennurh    ahead  «•! 
brains  or  jiwt  g»>d  lurk? 

"F.verv  advertising  man  can  remember  cam- 
paigns »n  wfairh  the  stage  had  been  beautifully 
set,  everything  powible  had  been  done — and 
ippcrmd.  Every  advertising  man  tan 
ill-fated  eumpaigvia  in  which  every- 
thing  went  wrmg  fr«m  the  start  of  prepara- 
tion to  the  day  the  first  advertisement  ap- 
peared—and then  suddenly  it  swept  along  se 
rrrely  to  *nrrra«  There  i«.  something  almost 
.live  about  a  enmpaien  at  tunes  -as  elusive  as 
•  three  foot  p'.iH,  as  contagious  aa  a  saxophone 
'.Mdienro,  a*  sbitH»h  nf  a  village  vamp  " 
(Cossriwaei  <m  p*ge  I5«i 
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Tit'  to  (We  year*  ago  no  book  on  Irnu-e 
^  ore* us  hail  been  published,  although  bouse 
organs  ba-J  been  in  ejustence  since  1*7*,  when 
die  Kail  kj¥er  Line  Journal  was  bought  out 
hy  the  New  Ed  gland.  Navigation  Company,  nf 
the  New  York,  New  Have*  ft  Hartford  K.  K 
CV  In  1*1$,  George  Frederick  Wilson  pub 
hshed  "Tbe  Mouse  Organ,"  a  thin  volume  of 
perhape  UO  page*. 

It  remained  for  Robert  £.  Ramsay,  late  editor 
of  Advertising  and  Selling,  but  at  present 
advertising  manager  nf  the  American  Writing 
Paper  Company,  of  HoljeAc,  Mass.,  to  prepare 
"Effective  House  Organs,"  Lhe  second  and 
nioch  snore  pretentious  bunk  on  the  subject, 
issued  last  rear  by  T>.  Appsrion  &  Co  Mr. 
Ramsay,  who  baa  edited  several  hum*  organs 
and  who  has  made  an  exhaustive  study  of  then, 
has  produced  a  work  which  promise*  to  have  a 
long  life  because  of  its  inherent  merit. 

Few  people  who  have  not  looked  ir-io  tbe 
subject  have  any  adequate  idea  of  the  number 
and  variety  of  house  organs  now  being  pub- 
lished, ot  of  the  money  invested  in  them  an- 
nually. According  to  the  latest  statistics  avail- 
able, $9,000,000  represent*  the  amount  spent 
upon  them.  Printers'  Ink  list  year  printed  a 
list  of  650  employe**  house  organs  and  has  just 
started  tbe  printing  of  a  tut  of  800  general 


»mong  aaJcasnen.  House  organ*  have 
place  In  the  community  of  publication 
they  fin  a  positive  need.  There  is  no  longer 
doubt  as  to  thetr  value  and  usefulness  to  tboae 
firms  or  corporations  who  issue  them. 

Mr.  Rasttsay  has  assembled  and  printed  la 
tbe  volume  under  consideration  a  large  amount 
of  data.  He  classifies  the  publications,  Uom 
iheir  editorial  content,  under  four  heads:  U) 
Salesmen  or  Agents.  <2)  Dealers.  (3)  Em- 
ployee, or  mirrnal,  and  («>  Consumer,  or  user 
of  house  organ*-  According  to  tbeir  physical 
be  divide*  tbrm  Into  tin  ctaaaca : 
envelope  enclosures,  booklet*,  neves- 
.  nagatinaa  and  novsltiea. 
After  describing  tbe  character iatiea  of  these 
al  classes  Mr.  Ramaay  proceed*  to  dis- 
the  construction  of  the  different  kinds 
of  bouse  organs.  Some  of  the  topic*  taken  up 
"The  Plan."  "The  Mahs-Up,"  "The 
teat  Details."  and  "Mi«elUn 
one  half  of  the  bonk  is  devoted 
afioti  of  interring  fact*  cone 
gJjg  secured  by  the  .ne  of  Knuse 


large     circulation*.  For 

devoted  to  amateur  photography, 
issued  by  the  Eastman  Kodak  Company,  of 
Rochester,  boa  a  circulation  of  200,000  copies. 

This,  moreover,  is  one  of  four  regular 
oiran*  put  oat  by  the  company. 
While  moat  house  organ*  are 

for  the  purpoee  of  promoting  good  will  be- 
tween the  manufacturer  or  other  employer  of 
labor,  and  tboae  who  work  for  him,  or  who 
buy  hi*  merchandise,  many  are  used  to  promote 
sales,  The  moat  expensive  house  organ  pub- 
lished i»  probacy  The  iturrough.  Clearing 
House,  which  costs  $60,000  a  year  to  issue. 

That  such  publications  pay  is  Lhe  apaiuon  of  a 
large  number  of  concerns  that  uaue  them. 
An  oil  and  grease  distributer  says:  "Fur  every 
dollar  spent  in  publishing  we  obtain  a  larger 
amount  in  profits  from  sales  than  by  any  other 
selling   expense,   including   direct  solicitation 

A  lumber  concern  says:  "We  have  received 
very  satisfactory  return*  from  our  publication, 
tn  one  issue  we  tested  a  special  article,  putting 
it  under  a  special  key,  and  found  tke  returns 
were  muck  greater  than  l' 
masrarine  of  general 
grent  deal  more  costly 

Mr.  Ramsay  has  covered  hi*  subject  so 
iboroufffaly  that  few  question*  could  be  asked 
about  house  organs  that  are  not  answered. 


A  LTHOUOII 
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Publication*  if  Ibis  character  have  n  some 


s  bonk  on  journalism, 
eis  of  Crewe  House,"  by 
Sir  rampttel!  Stuart  <Ceorge  H.  Doran  Com- 
pany!, it  concern*  the  work  of  a  journalist. 
Lord  Northrliffe,  nee  as  a  newsnaper  owner, 
however,  hut  as  director  of  British  propaganda 
during  the  last  year  of  the  war.  Sir  Camp- 
Sell  was  vice  chairman  under  NorthcliffV,  and 
Crewe  House  was  the  building  In  which  the  de- 
partment bad  its  headquarter*, 

Because  <tf  his  position,  Sir  Campbell  waa. 
of  course,  in  intimate  touch  with  all  the  secret 
work  of  the  nrga  titration,  and  in  the  present 
volume  he  tells  some  of  the  secrets.  Tke  read*' 
as  he  runt  his  eye  over  the  pages,  wishes  that 
he  had  told  more  of  them.  Sir  Campbell  prob- 
ably shows  wisdom  In  not  revealing  everything 
that  «as  done,  for  sometime  in  the  future 
another  war  may  have  to  be  fought,  in  which 
H  will  be  found  desirable  to  make  uae  ef  th.* 
method*  thst  were  so  iwrn-fulty  emnloyad  in 
the  great  war. 

(Oi«rf.i.,i  p»  Nee  IN) 


The  Other  Side  of  the  Story 

Advertising  figure.,  rate  end*  circulation  stett 
tell  •  newspaper's  story.  Hut  they  leU  only  half  i 
1 4x1  iv  are  demanding  the  other  half. 

they  are  tie, inning  to  measure  quality  aa  well  a,  circulation  quan- 
tity, to  realise  dial  reader  attachment  thai  ia  formed  i,  quite  aa  im- 
portant aa  how  many  readera  are  affected. 

They  are  baaing  this  judgment  of  newspaper  advertising  Talue  on 
personality  aa  well  aa  technicality,  on  reader  prestige  aa  well  aa  adver. 
liting  prestige.  A  new, paper  ranat  he  a  good  new  .paper  before  it  en 
be  a  good  advertising  medium. 

Th*  Santa  fa  Now  Mexican  is  read  by  seven  out  of  nine  persons  in 
Santa  Fe  who  read  the  English  language.  That  fact  alone  tells  an  im- 
portant technical  story  to  every  advertiser.  But  THY  it  ia  read  by 
those  seven  oat  of  nine  people  tells  a  bigger  human  story. 

The  Santa  Fe  Daily  New  Mexican  ia  a  sane,  clean-thinking  news- 
paper, published  for  sane,  cleen-ihinking  people,  a  progressive  news- 
paper that  has  grown  and  prospered  for  over  seventy-two  years,  a  news- 
paper of  national  reputation,  widely  read  and  widely  quoted,  a 
r,  unlioged  by  yellow  journalism,  a  newspaper  that 
rtb-wbile  family  in  Santa  Fe  takes  into  it.  home— the 


every  worth-while  I 

tribute  that  can  be  paid  to  any  newspaper.  Because  it  is  each  a  news- 
paper, Tbe  Santa  Fe  New  Mexican  is  read  and  trnaled  by  over  50,000 
people.  Its  circulation  reaches  the  most  progressive,  intelligent  and 
prosperous  newspaper  readers  of  New  Mexico.  Because  it  is  such  a 
newspaper  it  is  a  great  advertising  medium. 
Not  slane  from  a  circulation  standpoint,  i 

The  Santa  Fe  Daily  New  Mexican 

First  in  New  Mexico 
Santa  Fe,  New  Mexico 

Established  1849 


Repr 


ativs 


C  Logan  Payne  Company 
Marquette   BUg.        Kretge  Bldg, 
Chicago 


,  Mo. 


Payne,  Burns  A  Smith 
Incorporated 
5th  Ave.  Bid,.  S  Winter  St. 

Nnw  York 


Start  Your  Campaign  with  a  Bang 

Select  a  city  noted  for  its  pep,  and  a  newspaper  noted  for  its  pull,  and  you  will  make  the  up-grade 
encountered  in  the  "try  out"  with  the  ease  that  an  airplane  climbs.  The  same  thought  exercised  in  the 
selecting  of  the  city  and  the  medium,  as  in  the  preparation  of  the  copy,  will  i 


Akron,  Ohio 

The  Fir*t  City  in  the  Ohio  Directory 


and  The  Beacon  Journal 

The  First  Newspaper  in  Akron 


Population  If.  S.  census,  19M  208,155 

Population.  1910  census   ttfitl 

Percentage  of  increase     201.8% 

Area  of  Akron,  square  miles  25.1 

Number  of  important  factories,  1920   1J4 

Aggregate  capitalisation,  1920  *3S3,i65.S0* 

Number  of  employes,  average  far  1920  74,850 

Factory  payroll.  1920   $145,147,970 

Value  of  manufactured  goods  1920   6MI.92J.232 

Deposits  in  Akron  banks,  Nov.  1,  1920   72.16j.195 

Bank  clearings,  year  ending  Nov.  I   S89.721.IKH) 

Po»ioflir«  receipts  year  ending  Nov.  1   1.193470 

Building  permits  year  ending  Nov.  1,  1920   2U01.613 

Tax  duplicate,  1920    351.000.000 

Tax  rate    20jS 

Twenty-two  present  parks  acreage   220 

Number  of  schools  public  and  parochial  43 

Number  of  teachers,  820;  enrollment   29,021 

Number  of  churches  109 

Number  of  Lank,  11 

Akron  ha,  a  Municipal  iniveraity 

Akron  ia  tbe  rubber  manufacturing  renter  nf  the  world,  and  has  the 
largeal  cereal  mills,  elay  product  plant,  and  fi'hing  tackle  factory  in 
the  United  Stales. 


1920 


Average  daily  circulation  for 


.34,07* 


r  of  Andit  Bureau  of  Circulation 


Carries  more  advertising.  Local.  National  and  Classified  in 
than  any  other  Akron  newspaper,  including  their  Sunday  iasi 


8*4 
12 
15 
12 


Flat  Rate 

a  Una  R.  O.  P. 
"  "   Preferred  position 

niiverusinr, 


KaMem  Representative 
M.  C.  Watson,  Inc., 
286  Fifth  Ave, 
Now  York,  N.  Y. 

Western  Representative, 
Story,  Brooks  ft  Finley, 
Peoples  Gas  " 
Chicago,  III. 
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BOOKS  OF  1920 

iConttnutd  fr^-m  p*e*  159) 


According  to  tfee  writer,  it  was  Lord  Nonh- 
clef*  who  originated  the  diflc-rettt  kmda  o! 
pro;«tan<U  warfare  r*trled  on  asiQR|t  the  dif- 
fereni  nationi.  The  dtWribatiot.  of  pain  phi  dt. 
■IffWlMI  «nri  oth«-T  mediums  cunUininn  it* 
cnrauH*  nl  th«  Alliri  smong  the  German  and 
Aa«rian  people  waj  done  to  covertly  that  at 
timet  it  w*j  poiitively  uncannj.  With  every 
iTenne  cf  apprnach  carefully  guarded,  propa 
canda  material  flowed  across  the 
of  the  1% 


cf  those  for  whom  it  waa  intended- 

••S..mt  ci  the  method"  can  ne*cf  he 
vralciL,"  *ays  Sir  Ca»npb*M,  "but  it  is 
nti«iWr  10  htin  that,  for  inssawe.  »nu.nR 
etgn  *  rrkmrti  of  a  certain  nai»on*lity, 
went  irto  r<Tm»ny  eath  morning  and  ret" 
esxia  (vfiunt  theTt  might  be  some  to  w 
proiacMidiit  work  was  nol  uncongenial.  S 
how.  tutt  mas«ei  of  Uicratur*  were  p< 
in  Germany  to  selecTed  addre»w*  fiom  v 
the  German  )to*ul  icvenues  drnvrd  no  ben 

rile   b«n  '.    m  of   good  ■M&fcj 

in  a  lively  *<>n.  and  U  e^rtAin  1c  find  I 
lunanR   »U.*iit§  wnn  are  mierrtted  in  a 
rf  **ft*rr  in  which  no  lives  ar*  lost  or  i 
rrty  dctruyrd,  and  yet   was  helpful  to 


>vted 
hid. 


FOREIGN  CORRESPONDENCE  IN  THE  U.  S. 


THE   following  are 
the   Association   of   Foreign  Smifi 
t'nrre.pondenla  in  the  United  Sutra,  with  office 

HOME,  La  Tribuna,  A.  Arbib-CwU.  fOO 
Wed  f««ih  street,  York. 

LONDON.  Dill,  Telegraph,  K.  S.  Bollen.  ft 
Brua.iv.av.  Nets-  York. 

LONDON,  Dally  Teleg-rajih.,  S-  J.  Oatke.  ft 
Broaden.?,  New  Yurk. 

FRANCE,  Agence  Ha™,  Henri  ColHn  Deli- 
vand.  J12  Wrat  109th  street.  New  York. 

BUKNOR  AYRES.  U  Nacion.  W.  W.  Da 
vies.  51  Chamber!  street. 

Reuters  Bureau,  T.  A.  Dixon,  2SQ  Btu. it- 
war. 

LONDON,  Daily  Chronicle.  J.  W.  Harding. 
1207  Time*  Bids,  New  York. 

LONDON,  Daily  Mail,  Frank  HtlHer.  1X> 
Broadway,  New  Y'ork. 

MILAN.  Csrriere  de  La  Sera,  Dr.  Fenero. 
Lyme.  Conn. 

JAPAN.  Attv.m.er.  W.  Flciahcr.  1  West 
34th  afreet.  New  Yora-Kort  Myers.  Fta.  (win- 
Mr). 

ITALY,  l/Idea  Narionale,  Andrea  Feretti, 
IJ  West  Slat  street,  New  York. 
SCOTCn 


LONDON,  The  Financier,  l.eonold  Grahams. 
S4.'  VYeat  I  Ulh  atreet,  Nrw  York. 

I.ON1K1N.  Westminater  Gaaetle.  W.  J.  Her- 
nan,  Hotel  Chelsea.  West  2Jd  street,  New  York 

PAJUS  edition.  N.  Y.  Herald.  Eliihe  W. 
Kelly.  rare  New  York  Evening  Tetegraea, 
New  York. 

FKANCK.  Mai.en  de  la  Prrs»e,  Marcel 
Knrcbt.  abroad. 

PARIS,  L'lnformarino,  Max  Loewy,  I  Wert 
•»th  street.  New  York. 

LONDON,  Mornlna  Post.  A.  Maunce  Low, 

FRANCE.'  L'CKirtt 'eclair,  Leon.-.  Levy,  care 


Chum  CaOfta,  shea  Nilreki.  sit  World 
Bide..  New  York. 

Official  Polish  Bureau  ol  Inlurmation.  Dr. 
A    M.  Na-ench.  fc*l  West  lT«ih  atreet.  New 

Y«fc. 

Renter..  Ltd  .  l.ro,  M  Norr.  2M  Broadway. 
Ne.  York 

PARIS,  I.c  Matin.  A  Plottler,  Tim-.  Anres. 
Weai  <Jd  street.  New  York 

Man.be.ter  (Emr)  Guardian.  S.  K  Rat 
rliffe.  220  West  42d  street,  New  Yo.k. 

FR^-CF..  F.|.re».e  de  lUlkOaaM,  - 
RuetT.  :m  Broadway.  New  York. 

MH'TM  VMFRICA.  Ij  rrenta.  Ri 
ten.,  51  Otambers  atreet,  New  Yolk. 

AnatraUan  Presa  Aasn.. 
Bldr.,  Ne-  York. 

Rrtllers.  Ltd.  London.  Wilmer  StnarU  51 
Ckamheri  strret.  Ne.  York 

La  Nocion.  Se^rrc  Salce.Uj,  141  Broadway 

The  that*  Maintrhi.  F.  M  Takata.  1711 
Tnbane  Hide.,  New  York 

Norwegian  Metcanttle  \  5hiir|iinit  Gazette, 
Andun  Telnae>,  lis  Broad  street.  New  York. 

The  Osaka  Mairmbi.  L.  M.  Takata.  1718 
?7ta  street.  Elmhurst.  t.  I..  N.  Y 

!.ONl>t)N.  Time..  rorr..voodent  ot  Com- 
rnercial  5oc*lement.  J.  Andrew  White,  care 
Wireless  Pres.,  126  Broadway 

Reuters.  Ltd  (London!.  F  Douglas  Wil 
liaans.  210  Brnadway,  New  Yt.rk 

I-ONDON.  Daily  Mirror.  T.  Walter  Williama. 
25S  Wert  42d  street.  New  York. 

LONllON,  Oaily  New..  P  W.  Wil.nn.  512 
Times  BIHg  ,  New  Y  ork. 


U.  S  NEWS  WRITERS'  UNION 


LONDON.  . 
Bldg  .  Washington,  D.  C. 

LONDON.  Daily  Eapreat.  Wl 
316  World  Bdldlag.  New  York. 

La  Nacion.  A.  M.y.r,  51 
New  York. 

Osaka  AsaW,  M.  Midnro.  ♦  t  <s 
New  York. 
CniLE.  El  Merrario. 
Idg.  N«  York 


Newawriters'  I'r.ion.  No.  J,  Sc.anlon,  Pa. 
I'reluler.l.  Ed.ard  J.  Hart;  vke-premdent.  Har- 
otrj  XI  Mier».  reconbnc  »ecretarT.  Tom  J. 
■ngsJUaj  rinanclal  secret  .i .  trca.urer.  "Tony" 
Gilt:  .'rrrant  at  arms.  .Icepb  M.  Butler;  «• 
ecutive  board,  lame.  C.  Ma-kin,  C.  H.  Derby. 
Alea  Thnmpsog  Wage  agreement  of  the 
Newswritera'  Union  e«?ir.o  on  May  1  of  this 
year,  after  running  for  two  yrars.  It  tr.  the 
oldert  organitation  of  its  kind  in  the  country. 
Closed  .hop  ror-Hilioni  ttiamulned  in  all  Scran 
ton  newspaper  offices  through  it.  Union  is 
with  the  Tmematirn 

of  forty. 


LEADING  NEWS  AGENCIES  OF  THE  WORLD 


UNITED  STATES—  Associated  Press.  51 
Chambers  street.  New  Y'ork  City. 

Frank  B  Norea.  .res.;  Melrille  E.  Stone, 
gen  manager,  on  leave;  Frederick  Roy  Mar 
tin.  acting  gen.  manager. 

United   Prea.  Asaoclat 
New  Yoik  Cur.  W  w. 


Iliternattonal  Nrw.  _, 
New  York  City:  Marlin  Pew,  gen  manager. 

I.nivrraal  News  Service.  World  Bldg  ,  New 
York;  George  T.  Hargrcavca.  manager 

United  Ne...  World  Bl.lg  .  New  York  City; 
Fred  S.  Fer»ur*n.  manager 

Croaa-Atlantic  New,  Service,  III  W-,i  jotj, 
Mrert.  New  York  City. 

Public  Ledger  News  Servite.  Publ.e  Ledger, 
Fhiladetphsa.  Pa. 

Tribune  Ne.,  Set. ice.  Tribune  Bldg  .  Chi 
caco.  III. 

Consolidated   Prra.   A«s.-x-iation,  Washing- 

Inn,  D.  C. :  David  Lawrence,  president 

ENGLAND— Renter",  Ltd..  14  Old  Jewry, 
I  .--ndon.  Sir  Roderic  Jones,  managing  director 
Centra]  News.  Londna. 

CANADA— Canadian  Prea.,  Lid.  Toronto; 
I    F    B    l.ivruy.  general  BUncrrt. 

JAPAN  —  Kokn-ai  TanOiiu  I  liitcrn.lioo.l 
New.  Agencyi,  T"Win;  Janara  RiiaaelE  Kennedy, 
generil  manager. 

1  KANCE— Agrnce  Ham.  Paris 

SWEDEN  — The  United  Tilegrjmbuream, 
Stfickhnlm;  Me.  .  Gunlher  and  F.  O  T. 
Ekl^rnd.  manag.n. 

SWlTr-FRI.ANI>  -     Agrnrr  T.-t.r.pAniue 


DENMARK -I 
rrau.  Ciipcnfiigcn.  Mr.  liani.t.  manager 

POLAND  Ea.t  Fapre.a  Telrgrapk,  Waraa.  . 
M.  llgllUMlll.  general  director. 

GERMANY— Wolfe  Bureau,  Berlin;  Dr.  H, 
Man-ler.  managing  dlreetor.  Continantal  Tele- 
graphen  Agency. 

fniled  Telegraph,  Jager  Straaag  11,  Berlin 
We«  ».  (Wrmany^  Dr.  Edward  Bing.  manager 
Tran?  ncejr.  Service.  Herr  ! 


ITALY -Agetuia  Stefani 

HOLLAND-  T>e  Netherland.  i 
tie  Bureau  vivr  Dagbladcn.  The  Hague. 

SPAIN  — Accncie  Fabra.  Madrid. 

RUSSIA— Veatnik  Agency.  Fetrograd. 

RUl.GARIA    Agenrc  Tclcgraphi.tue,  Soghln 

AFRICA    African  Association,  tfalny 

SERBIA— Tel 
rrau.  Belgrade 

MONTENEGRO  —  Tclegra|>htn  Corrrsaamd 
enre  Bureau.  Centinje. 

l<OUMANIA — Agence  Tetewraphjo.je  Rou- 
enaine.  Bucharest. 

AUSTRIA — Telegrapiien  Correapondaoee  Bu- 


BELX7IUM  —  Agence  Tel-grai 
Brussels:  M.  Travail|ei*r,  mgr. 
GREECE — Agence  d'AtheaMg. 
TUSJCBY— Agence  Li  Turouie 


&9 

SOUTH  BEND 
NEWS-TIMES 

In  1920  heal  its  advertising 
record  of  the  ye^  previous  by 

MORE  THAN 
A  MILLION  LINES 

The  News-Times  in  1920  had  the 
largest  amount  of  advertising:  copy 
ever  carried  by  a  newspaper  in  its 
big  territory  in  Northern  Indiana 
and  Southern  Michigan.  Here  is 
the  score  in  detail: 

Foreign  advertising  1.504.482  lines 

Local  advertising  6,015.252  lines 

Classified  advertising  1.154,412  lines 

Total  News- Times  Advertising 

FOR  1920    8.674.146  lines 

In  1919  The  News-Times  carried  a  total 
of  7.486,735  lines. 


The  ?icw8-Tiiiie»  ia  proutl  »f  thin  record  and 
like  record*  for  many  month*  pa«t.  because  it 
i»  tangible  evidence  of  Newn-Timec  supremacy. 

In  order  to  so  thoroughly  outdistance  com- 
petition it  is  i  itv  for  a  paper  to  excel  in 

every  department — keen  advert isern  most  liber- 
ally patronize  the  paper  with  the  greatest  cir- 
culation— the  greatest  circulation  is  attained  by 
the  paper  that  most  strongly  appeals  to  the 


it  and  out,  four 
things  to  the  betterment  of  South 
South  Bend  people  has  built  a 
the  Newg-Times  in  mind*  of  thinking 
women  of  this  rich 


THE  SOUTH  BEND 
NEWS  -TIMES 


Morning       Evening  Sunday 
J.  M.  STEPHENSON 


Representatives 

CONE,  HUNTON  &  WOODMAN,  INC. 

N*w  York  Chicago 


Digitized  by  Google 
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CORRESPONDENTS'  CLUB  OF  NEW  YORK 


Prr»iiient,  A.  M    Krnsji;  tr«a»Tjrtr,  Chartco 
H.  (promt,  i#jcr<t»rr,  n  s.  Ktar&>. 
BALTIMORE.  Afncriran.  Charlr.  H.  flew,,, 

Sun  HeraM  Blrlj,,  2SO  Broadway. 
BALTIMORE.  Stir,  Charles  H.  Georaa.  Sun- 

lleralil  Bl.l,  ,  2S0  Broadway. 
BOSTON,  Globe.  Ctutlt-.  H.  Grorf*,  Sim-Hrr- 

ald  Kit..  i»0  Broajway 
BOSTON.  Everting  V.\at*.  A.  M.  K«*p.  I1W 

WotM  lilag. 
BOSTON,  Herald.   K.:w.  B    GWricb.  TLmei 

Annex  Bills. 
BUENOS  AYRES.  U  Prenaa.  Romeo  R.  Ron 

roni.  51  Chamber!  street. 
BUENOS  AYRES,  U  Nation,  W.  W  Darie., 

11  Chamber,  street. 
CINCINNATI.  TiraeaStar.  Jan.,.  M.  Alli.oo. 

Hotel  MeAlpin  A»n,« 
CHICAGO.  Tribune,  Roben  B.  Peattie,  Tin.,. 

Anne,  BW« 
CllirAnO,  Daily  New..  George  C. 


CHICAGO.  Evening  Po...  McGregor  Bond, 
Kelly-Snulh  Co..  4?  WeM  J4th  street 

CLEVELAND.  Plaiu.le.lrr.  L.  S.  Ilorae. 
Tinwa  Anne*  Bliltl 

DETROIT.  Newa.  Je»e.  S.einaa.l,  404  Fuk 
Row  Blrlg. 

DETROIT,  Free  Pre.,.  W    N    Hardy.  Coe.ll 


LONDON.  Times,  W.  F.  Bulbar*,  Sun  IIeral.1 

Bid!. 

LONDON,   Daily   Mali.  W.  F.   Bullock  Sun 

Herald  Bid,. 
LOUISVILLE,  Courier  journal,  faha  C  Mad- 

drrt,  Tiraea  Annex  Bldf. 
MILWAUKEE,  SenUaeL  Frederick  Beoiinter, 

Ttmea  Annex  BMg. 
MILWAUKEE.    Journal,    Ptrilip    Still.  1107 

World  Bid* 
MONTREAL.   Carrtte,  J    C    Anuin.  Time! 

Al.nr,  Ride:. 
TORONTO,  Cl^br.  J.  C.  Au.tin,  Tiroea  Annex 
Bldi. 

NEW  ORLEANS,  Time. Itta, une,  Marion  J. 

like.  Sun  Herald  Bldg..  l»a  Broadway. 
.N  EW  ORLEANS.  Daily  Stale.,  Marion  J.  Pike. 

Son  Herald  Blilx  ,  .'Kfl  Bruadwar. 
PHILADELPHIA.  Inquirer.  Robert  P.  Lowry, 
1107  WorW  Bldg, 
404    PHILADELFHIA.  Publit  Ledger,  Daniel  F. 

care    PIUUADEL^fil A."  R««£'  y^K^m^'l  ICS 

World  Bldg. 
Jr..    ST.  LOUIS. 


ST   LOUIS,  Port  Di.patch.  Ed..  I..  Mockler. 

World  Editorial  Roomj. 
WASHINGTON.  Po.1.  Timolby  Sullivan.  Sun 


ONE  DAILY  PAPER  FOR  EVERY  3.8  INDIVIDUALS 
IN  UNITED  STATES 


"THE   Kate  of   M.Miuir.i   aal   the  amalleil  Oklahoma 

daily    new.paoer    circulation    o(    napera  Penmylvania 

prinled  Wltnln  iu  border.  ..1  any  cily  in  Ike  South  Carolina 

United  State..  M  individual,   lor  eat*  copy  Tenneue.   

of  any  piper.    Tie  Dntiw  ,.I  C..!.ieakia  prinra  '  ul.   

ore  paper,  foe  it.  airr  than  any  of  the  aepa-  Virginia   

rate   Sutra,  and  Ike   St.tr   of  Ma.wchu.etl.  We»t  Virginia 


reader.,  according  to  figure.  j'..K  compiled  by 
R_  S  Kellogg  of  New  York,  aecrelaiy  of  the 
Newaprtnl  Service  Bureau. 

Mr.  K.llnrtx'.  6«urr.,  which  fallow,  .how  Ike 

number  of  inhabitant,  in  each  »t.vc  for  every 
<-«py  of  a  daily  roper  publiihr.1  therein: 

,   II.* 

  14.0 

  I.I 

  S.J 

  7J 

  7J 

  )J 

  5.4) 

  7,» 

  LJ 

  it 

  MO 

  LI 

  4.9 

  J.7 

  2-» 


Af  kanaa. 

Colurada 
Delaware 

Florida  . 
Idaho  . , , 
Ind'ana  .  i 

Mil  l.i. 


l.out.iana  . . 
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Biri.GARIA— I'nion  of  she  Jouraaluta.  So*a. 
ROUMANIA— l/A.aoeiateon    .lr    la  Preaae, 


CHINA-  Peking  Nrw.r.aper  Auoriation,  Pe- 


N.tional  New 
rmtrl,  ShatiiK^ki. 

ITALY  Aiuih-jni  .IdU 


Ottttia  «f  the  P*»U*nieiiiaiy  Pfd»  G4tltry, 
it  On***.  Out,  ar*: 

/,  B,  M  Oisftolm,  Jtring  prwdrni;  M 
Oration  0"L-?ary,  tccretarr  ireaanrtr,  ilfw-Iiera 
r*r:-aiiir<  ccflnmin«:  officfra  an<l  T.  BlarVI.H-W, 


NEWS  OF  THE  WEEK 


Philadelphia.  —  The  Poor  Richard 
Club  cclrhraterl  Hcnjamiri  Franklin'a 
birtli<la>  January  \7  wit*  its  annual  ban- 
quet amicl  advertising  exhihtts  of  every 
kind  and  color  in  the  Ilellevitc-Stratford 
Hotel.    Ceremonies  at  Franklin's  grave 


the  day. 


TogmsTf).  Ont..  Jan.  20—  John  M 
Imrie,  recently  manager  of  the  Canadian 
Daily  Newspapers  Association  and  later 
president  of  the  Hamilton  (Ont.)  Times, 
has  joined  the  staff  of  William  Southam 
A   Sons,   Ltd,   publishers   of  several 


New  1.  C  M.  A. 

The  International  Circulation  Mana- 
gers' Association  has  changed  the  dates 
nf  it.  annual  convention  from  June  7-9 
to  May  10-12. 


The  HERALD 

CARLISLE.  PA. 

Largest  Circulation 
Cumberland  County 

3-fj  -       I  ■      NET  PAID 

M       /■    •  M  JAN.  B 


"Somebody  Said 

that  it  couldn't  be  done, 


But  he,  with  a  chuckle,  replied: 

That  maybe  it  couldn't,  , 

But  he  would  be  one. 

Who  wouldn't  say  so 

Til  he  tried. 

So  he  buckled  right  in. 

With  a  bit  of  a  grin, 

On  his  face,  if  he  worried  he 

hid  it, 
And  he  started  to  sing 
As  he  tackled  the  thing, 
That  couldn't  be  done, 
And  he  did  it." 

Here  Is  the  Answer 

The  New  York  Globe 
The  Pittsburgh  Post 
The  Kansas  City  Post 
The  Pittsburgh  Sun 
Chicago  Journal  (West) 

Why!  Because  of  the  fol- 
lowing superior  aggregation  of 
advertising  men. 

An  organization  that  is 
daily  looking  after  the  interest 
of  this  excellent  list  of  news- 
papers in  an  intelligent  and 
efficient  manner. 

A.  F.  Lorenzen 
E.  J.  Culleii 
M.  R.  Thompson 
J.  L.  Sythoff 
H.  G.  Schryver 
C.  G.  Shannon 

Business  Getters  Every  One— If  in 
doubt  ask  our  Competitors 

Lorenzen  &  Thompson,  Inc. 

19  W.  44th  Street     -        -      New  York  City 
People.  Gas  Building,  Chicago,  III. 


Digitized  by  Google 


(fl,  T.(««t.M  u  Ej>ito.  * 
Seattle,  Jan.  1 /.-Establishment  oi 
llic  office  of  field  secretary  to  serve  as  a 
medium  for  interchange  of  cost  data, 
assist  papers  in  finding  printers  and 
other  workmen  when  needed;  assist  in 
supervising  arrangement  of  newspaper 
offices  of  members;  gather  data  on 
printing  method*;  assist  in  cooperative 
buying  oi  paper  and  printing  materials; 
and   drawing   up   code  of   ethics  for 
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at  Syracuse  last  October,  took  place  Jan.         URGE  NEW  OREGON  LAWS 
19  at  the  Hotel  Ten  Eyck  and  was  at- 
tended by  sixty  members.  Governor  Mil- 
ler was  a  guest  at  luncheon. 

H.  N.  Kellogg,  chairman  of  the  special 
committee  on  labor  of  the  American 
Newspaper  Publishers'  Association  of 
Indianapolis,  spoke  on  the  44-hour  week 
demands  nf  the  printing  trades  unions, 

A  resolution  » " ^'^.oraS'tr   *******  conference  held  in  this  city 

-J I  I  January  14  and  15.    A  committee,  ap- 


and  o> 
L.  M. 


c  article  ior  Sunday  use,  by  mail. 
Hell,  formerly  publisher  of  the 


R.  W.  Sawyer  of  Bend 
of  St. 

<Hy  TVIrc.fA  <o  Ei.ics  &  Pc.unna) 
Eugene,  Ore.,  Jan.  16.— Steps  to  se- 
cure more  favorable  legislation  affecting 
newspapers  in  this  State  will  probably 
he  taken  as  the  result  of  the  third  Oregon 


Washington  Herald,  has  just  started  on 
a  trip  through  the  South  and  up  the 
Pacific  Coast  for  the  McClure  syndicate 
and  H.  L.  McEwcn.  Middle  West  repre- 
sentative, is  visiting  (he  principal  cities 
of  h 


newspaper  publishers  and  as 
curtailment  of  production. 

The  executive  committee  had  a  meet- 
ing be  tore  the  opening  of  the  session 
and  presented  a  plan  to  base  the  mem- 
bership assessment  on  the  circulation 


pointed  I  year  ag".  tn  study  such  legis-    purns  was  the 


Puree*  Ad  Golf  Leaau* 

Pisr.iitasT,    N\    C— R.  M, 


Curry 

winner  in  the  tonrna- 


lation,  reported  that  the  present  laws  are   mmt  nf  the  Winter  Golf  League  of  Ad- 


Thc  assessment  for  newspapers  with 
less  thin  ?,O0O  circulation  will  be  $10 
and  increasing  correspondingly  to  the 
maximum  of  $50  for  a  circulation  of 
40,000  or  more. 


Present  officers  were_  all  reelected.   Portland .  secretary'.  George  Turnbull,  of 

Eugene. 


newspapers  of  the  State,  was  authorized 

"  SSon  adopted  a,  ti.e  closing  gt  «*ch  newapyf.  which  wit  adopted  M4 

session  of  the  amiual  institute  of  the 
Washington  State  Press  Association  held 
at  the  University  of  Washington.  The 
office  of  field  secretary  will  become  a 
reality  as  soon  as  a  satisfactory  man  for 
the  position  can  be  9ccured.  A  fund  of 
was  iiromplty  raised  among  the 
delegates  to  the  institute  to  provide  for 
the  work  and  authority  was  voted  to 
the  executive  committee  to  raise  addi- 
tional iimds  and  appoint  a  secretary. 

Another  mc.tion  adopted  favors  the 
introduction  of  a  bill  into  the  legislature 
now  in  session  providing  new  and  uni- 
form rates  for  legal  printing.  The  res- 
olution provides  a  standard  of  measure- 
ment for  printing,  and  suggests  that 
the  rate  be  based  on  100  words,  rather 
than  the  square  system  now  in  use. 


confused,  indefinite  and  difficult  to  inter- 
pret. W.  G.  Hale.  I>ean  of  tile  Univer- 
sity of  Oregon  Law  School,  said  in  dis- 
cussing libel  that  many  papers  had  been 
for  articles  which  were 
generally  regarded  as  being  within  the 
boundaries  oi  safety. 

The  following  officers  were  elected: 
President,  Robert  W.  Sawyer,  of  Bend ; 
ice-president,    Herbert    J.  Campbell. 


vertising  Interests  here  last  week,  taking 
the  rinal  match,  4  and  3,  from  Lou  Ham- 
ilton. Officers  were  elected  for  the  com- 
ing year  as  follows:  President,  H.  R 
Reed.  16  Wall  street,  New  York;  vice- 
president,  Rov  S.  Durstine.  New  York; 
secretary.  C.  A.  Stedman; 
Eliot  D.  Moore.  New  York. 


N.  E.  A.  C.  M.  ELECTS  POTTFJ* 


as  follows:  President,  Frank  E. 
nett.  Rochester  Times-Union;  first  vice- 
president,  Edward  H.  Butler,  Buffalo 
Evening  News;  second  vice-president. 
Lynn  J.  Arnold,  Albany  Knickerbocker 
Press  and  Argus;  treasurer,  Gardiner 
Kline.  Amsterdam  Recorder;  secretary. 
Charles  H.  Congdon.  Watertown  Times : 
executive  Committee,  Franklin  A.  Mer- 
riam.  Mt.  Vernon  Argus;  Edward  H. 
O'Hara,  Syracuse  Herald;  Prentis 
Bailey.  Utica  Observer;  Ralph  E.  Ben- 
nett. Binghamton  Press,  and  Frederick 
P.  Hall,  Jamettnwn  Journal. 


Tl„ 


of  the  As- 


sociated Pies,  will  mot  Monday  mom- 
mi.',  January  i\  at  9  o'clock,  at  the  La 


Salle  Hotel  in  Chicago. 


McClure'*  Handling  Mark  Sullivan 

The  McClure  Newspaper  Syndicate 
has  signed  a  contract  with  the  New  York 

Evening  Post  to  take  over  the  syndi-  l**WWi 

cation  of  Mark  Sullivan's  articles  on  Walter  Sammis  has  resigned  as  I 

national  developments.   The  service  con-  of  Associated  Advertising.  New  York,  ef- 

sists  of  two  daily  articles,  by  telegraph,  frctive  February  15. 


Circulators'  Meeting  in  Boston  At- 
tended by  21  Members  and  6  Guest* 

(B-i  Ttltvrafb  te  Eplti-a  V  J  tu) 

Boston,  Jan.  19.— The  New  England 
Association  of  Circulation  Managers  held 
their  January  meeting  today  at  the  City 
Club  with  21  members  and  6  guests 
present.  Officers  for  1921  were  elected 
as  follows:  President,  N.  E.  Potter. 
Manchester  (N.  H),  Union  and 
Leader ;  vice-president,  P.  F.  Viets, 
Hartford  Courant ;  secretary-treasurer, 
L.  M.  Hammond,  Jr..  Boston  Transcript; 

T.   F.   Lyon,  Boston  News 
E.    U    Croughtan.  Portland 
Express. 

MERRIAM  HEADS  N.  Y.  DAILIES 

Favor  End  to  Session  Laws  Printing — 
Ad  Rates  Can't  Come  Down 

(Special  te  Eoito*  tt  Pi'tt-isim) 
Albany,  N.  Y. — The  twenty-third  an- 
nual meeting  of  the  New  York  Asso- 
ciated Dailies  at  the  Ten  Eyck  hotel. 
January  18, -adopted  a  resolution  favor- 
ing Governor  Miller's  plan  to  abolish 
the  publication  of  the  session  laws  and 
concurrent  resolutions  under  the  present 
system  and  rates,  in  accordance  with  the 
bill  of  Assemblyman  Charles  H.  Berts, 
and  referred  the  question  of  revised 
rules  and  methods  for  publishing  the 
laws  to  the  legislative  committee  com- 
prising W.  H.  Clark,  Cortland  Standard ; 
F.  R,  Campion,  Schenectady  Union-Star, 
and  A.  R.  Kessinger,  Rome  Sentinel. 

Franklin  A.  Merriam,  Mount  Vernon 
Argus,  was  elected  president  to  succeed 
Gardner  Kline,  and  A.  R.  Kessinger, 
Rome  Sentinel,  was  elected  vice-presi- 
dent. Henri  M.  Hall.  Jamestown  Jour- 
nal, was  re-elected  secretary-treasurer. 

N.  Y.  STATE  OFFICERS  RE-ELECTED 


GEORGIANS  WANT  NEW  "SPECIAL' 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making   


Rates  for  Publishers'  Product*  and 
Agency  Relation*  DUcuued  at  Macon 

Macon,  r,a.,  Jan.  19  — The  special  mid- 
winter meeting  of  the  Georgia  Press 
Association  here  Monday  was  well  at- 
tended by  leading  publishers  throughout 


•     FOR  SALE 

A  WORD  for  mtrertii  tmm 


nV  nreei 

96 


•old. 


•very  eeernroow, 
St.,  He" 


the  State.      Foreign  representation  of  ggaCTClatrTV 

small  publishers  by  a  publisher's  agent    Yet*  Pty.  

was  discussed  at  some  length.   Many  of    For  Sale 

the  publishers  prrsent  were  dissatisfied  natterr  Df  a  pneumatic  electric  drrin*;  pt<«i«* 
at  the  service  they  have  been  receiving  r.^^^^-^P^K^iTliJS 

for  115  eolt*  tl.C.  «.mpt«e  with  Mto- 


EQUIPMENT  WANTED 

A  WORD 


Wane**) 

Te  hwy  Too!   Cutter.   Sharing  Mi 
Trimming  Block  to  St  one  of  the  later 
of   Poller  NrMpaper 

C7JS.  rare  ot  Ed.lot  i 


from  an  agency  handling  the  accounts  t,i,les 
of  small  newspapers  and  a  unanimous 
resolution  authoriied  the  president  to 
appoint  a  committee  to 
at  the 


this 


FOR  SALE 


Go**  Straight  Una  Qaaarvnt*  Foor. 
Deck  Twr>Pa»e  WM»  Preaa.  Print* 
1  i  10.  11,  14  or  M  race  °*P«r*  at 
34.0CO  per  hour,  30,  X,  «  or  SI  ►**•* 

 3  per  hoar,  folded  to 

length  o<  P*te  OH' 


paper*  at  12,000  per 
half  page  «l*e.  " 


ThU  Pre«  May  Suit  You. 

WAITER  SCOTT  A 


mastic  chate  eircttir  2?"  a  59H"  ca»t  iron  table 
and  all  auxiliary  app-tratu*.  Manufactured 
by  F.  Wcect  Mfr-  Co.,  New  York  City,  V. 
The  above  equipment  is  in  pcHrt  t  eoteditian 
nad  ibe  only  reseoo  we  hive  ft  for  taJe  la  oe 
account  oi  adapting  dry  mat*  Fntr  »e»y 
reasonable  H  taken  at  once.  Addreaa  Bert  K, 
Garatia,  Suiimi*  Mac-ager.  The  Courier- 
lournal  and  Titae*.  Louisville.  Ky. 

Far  Sal* 

Ilumaaa  Feeder  and  New  &rrirt  Chandler  «% 
Price  r.-n.  12  x  IS,  at  a  Mcri6ee  to  uka 
room  (or  cylinder.  Now  in  nee  and  in  per- 
fect condition.  Has  not  hid  enough  nee  to 
mar  oriciaat  act  of  rollers.  Samptea  of  It? 
work  on  request.  Prefer  to  sell  entire  outfit 
Mfatfcar,  tiut  will  acll  iep>arate  amis  If 
ticalite.  Price  on  application.  Unlet 
can  pay  caah,  do  not  write.  The 
Printerr,   St.    FranciairilJf,  UHnota. 


Tmkm  11  To 


POWERS 

Open  24  Hoar*  oat  of  24 
Tho  Fartott 


Power*  Photo  EngTawing  Co. 


Yorfcf 


Cee*   quad    printing  oreia 
copies  per  hour  up  to  sixteen  pt 
per  boar  up  to  thirty-teo  pa* 
j2\i  icchrt  lonf.    j£inch  and  17W-ineh  roll* 
used,    Sheets  rut  JJW  incke.  tool.  Kiiulpped 
tier  fliniaer  eon- 
1007  Union 


•ilk  JS 


capacity  24,000 
i set,  and  li.uu* 
Type  p*jft 
17ti.ioek  rntU 


44-Hour  Week 

Due*  Ba*i* 


Condemned  —  New 
Adopted 


(5>r.-ni/  to  Eorroa  a  Pviutw**) 
Albany,    N.    Y.— The  first 
convention  of  the  New  York  State  Rub- 
Association,  which  was 


We  catA  ,«cr< 

WKAt  It   ir...  reni,.-d. 

You  Umvm  tbougbt  of  preaa  cll|>pu>re 

rouraelf.    But   lot  ua   Cell  real  how 


BURRELLE 

145  Lafayette  Sl,  N.  Y.  Gty 

of  a 


FOR  SALE 

Eight-page  Go 1 1  Comet  pre** 
for  March  1  delivery. 
Hu  run  only  «trrrn  rears.     In  rwod 

Price,   *4t,*50o!'  rjOJkX,  WtUUh 
tonrn,  Ohio 


THE 

MIDDLETOWN  JOURNAL 

MlDIiLETUVrN.  OHIO 


For  Prompt  Service 

TYPE 
Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  SWpment  by 
Selling  Houses  conveniently  located 

"Amrrwan  Ty/>c  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Kaiviw  Clxty 
EVnvcr 
Lm  Anaelea 
r-nar>.-t*co 

PerdMsd  r- 
■jlhaj 
Wtoeupe* 


EkMt<_-<n 
Nr-r,  YorV 
Phil*d*lrHla 
BtUlimcee 


Firnimrirh 
C»ev«(er>d 
Prtrolt 


Digitized  by  Google 
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||  Introductions  to  Employer  and  Employee' 


SITUATIONS  WANTED 

3  A  WORD  f«T  WvOTtlMBMat*  under  tbia 
*™  eU.W  A  cation.  Cull  with  order.  Fnr 
thoa*  u»i#«np4oypd  an*  inn* wXlau  (adv.  wot  to 
•aceed  St  wortU)  FREE. 


WiJI  .parantfe  twenty  five  prr  cent  increase 
advertiatng  revenue.  Mutt  have  complrte 
control  local  and  national  Acid.  Ten  year*' 
experience,  newspaper,  advcrtialng  agencies 
and  publishers'  representative*.  Contract  sal- 
»ry  and  bonus  only  consideration. 
Boa  C-74*.  care  Editor  ft  " 


Duaitita*  M»nagrr(  Assiitant  to  Pabliaher ; 
ywing  man,  25.  .le-irta  connrctii>n  with  nrat- 
paper  in  any  of  the  above  eapae.tica;  thor- 
oughly exjtcrietTCrd  in  ncw.paprr  work  Irnm 
copy  boy  to  advertising  manager  and  ai»int 
ant  buainrs*  man»««.  Can  write  aid  aeit 
finished  copy  to  advertiser*.  Iron*  a  method  oi 
wrjnnf  foreign  advertiaiag ;  purchasing  paper 
and  other  newspaper  nrre-.nt.es ;  run  but  net* 
economically  aa  wrll  a*  efficiently.  Competent 
to  take  burden  of?  the  shoulder*  of  pub  hah  rr 
who  ta»  other  care*  Willing  to  go  any- 
where, at  a  sal-try  ot  |J,ti>J  and  percentage  of 
grr.it  revenue  Address  Boa  C754.  care  oi 
Editor    &  PuMiaher. 


Adverliacng  Manager 

Snw  connected  with  one  of  the  livest  dailies  m 
the  NoTibweat.  Seek*  aimilar  poiitu.ii  in 
eastern,  central  or  aouthern  stales.  Twelve 
>en*'  experience  on  raetropoht-in  paper*. 
Co>d  record.  Age  JO;  married.  W  f»'i  health 
demand*  another  climate.  Seeking  permanent 
■n  only.     Boa  4$7,  Hoquiam,  Walk. 


Iiv-i 


Roslnea*  Manager 

"eeka  position  aa  manager  ol  Job  pla 
■cwap«|i*T  combination,  ' 


sired 


City.     Several  rears'  experience  in  circulation 
:  and 


re%.,Jo» 

care  of  Editor  &  Publlaher. 


Masifir 

years    new  .paper,    including  editorial 
1  record  ei-nvlructive  orculatiuri 
;   has  knack  handling  carriers  roc 

res    prrn-ancnl    local  inc.  loam 
Bo*   C749.   car.    Editor  A 


Cacet.l.rjasi  Ma 

Ksperii-nced  Circulation  lCir«»,  de>i-es  pou- 
farra  jotirn.il.  Can 
l  C.  C.  Chambers. 


tinr,  with  dsily  paper  or  fain 


-  eighteen  ran'  experience  on  large  and 
upon  •mall  papers;  thorough  in  all  branches  nf 
circulation  "ork;  drurea  permanent  coonec- 

»•  "v,h  *s?  "i,cre  rwa,u  cmb|:  »•»« 

hich  clan  references  from  former  employers 
ar  I  giiamntrr  goo.]  service,  tyatera  anil  satis- 
factory development.  Stale  your  reqBirement. 
plant  equipment  and  salary.  Addren  Boa 
C-748.  ca,e  ol  Editor  A  Publisher. 


Maaiagvr 

HUh  ten  yeara'  experience  in  no>ccesafut  rnan- 
atjerneni    and    pro-notion    wort,    now  pee- 


marjemly  eanployed.  deaire.  chanj,  to  tart*, 
field.  Hate  made  aiaty  per  cent  Increaar 
duitnc  paal  twelve  monlna  Eaecvtive  aad 
creative  ability.  Would  conaider  eltbcv  r»— 
dian  or  American  newapa|ier.  Tnirty-dve  , 
old  and  married.  Am  not  looking  for  an  eaay 
place;  if  your  clrcuUlioo  department  ii  dia- 
ota.nUed.  would  be  (lad  to  Hjure  with  you. 
Andrea.     Ho>    C  !5«.    can    Editor  i  P,.b- 


Clrcula 


Fifteen  yeara'  eapenenre     Capable,  enrrtre 
mar  tied.     A«e  forty.      Prefer   city    of  over 


SITUATIONS  WANTED 

i     A  WORD  for 

v^  daaiatAcaticrax  C**h 

Tlboaa  unaanploTMl  one 
t-aca*d  SH  wnnli) 


Ala  jf*  A  V 
Kor    DC*  iU. 


I  Want  to  Bur 

An  intereit  in  your  newspaper.  If  you're  an 
ambition*  pub|j»bet  anaioua  to  build  a  larger 
utMspaper  and  denting  to  drvutc  all  your  time 
tu  the  editorial  and  executive  end  ol  your 
ncwapapei,  yet  afraid  *n  take  your  bands  otf 
the  buiiiirta  and  ailverti^ing  managrmrnt,  tKen 
you  and  I  can  form  a  tram  unwrh  wdl  be 
l  rT'.nlt  in  duplirate.  Make  me  rtaponnble 
lur  the  btiftneM  and  advertivng  maTiagemetiL 
1  am  now  the  buainea*  manager  of  one  oi  the 
Inrgri;  ncwinapera  in  the  countiv  and  the 
mrtat  ifjrcenrtil  tn  its  local  field.    Hxve  twelve 


dttioti  to 


advertising  man- 


ager. Am  an  organ  iter  and  har-nonii«r_  I 
lo*e  mr  work  arui  am  latitfted  with  my  job 
but  realize  the  limited  poisibilitiea.  I  want 
to  devote  my  youth,  energy,  braina.  expe- 
rience anil  money  in  building  a  concrete  (jture 
jut  myaelf.  I  am  looking  to  join  handt  witK 
■  publiabrr  who  la  big  enough  to  know  that 
be  can't  do  it  alt  by  htmat-lt  and  Milling  to 
iell  me  an  intereit  in  hla  ptaet  «r»d  allow  me 
to  work  with  htm  In  building  a  larger  newt- 
piper.  In  your  letter  pleaae  tell  about  yoiir 
plant,  whether  an  evening  or  morning  paper. 
iti  circulation,  number  of  naaclnnfa,  the  po^' 


sibilitiea  ol  your  town,  the  capital  of  yoar 
company,  mortgage*  and  tbe  «xrent  to  whick 
>ou  will  allow  me  to  inTeit.    If  thi* 


nut  iaterc.'  you,  dip  it  out  and  amj  it  to 
a  friend  pnblUher  or  to  a  h  uinggl  man 
inter  who  owna  and  wanta  to  iell  him  intere-l 
of  old  ag*r,  etc.  You  can  write  m*  in 
Addrcia    C*?<1,  Kditoe  ft 

r»  York. 

l^nfaAggaJgr 

I  it  era  it,  versed  in  langnaw  ,  wanta  poaition  ; 
prepare*,  revisea  and  odiu  copy.  Reader,  Box 
I.   Station   W,  City. 


All  around  newipaper  man  of 
mnti  to  make  a  change.  Al 
nanagutg  one  ol  the  largea't 
«yndtcatea  in  the  Umttd  States,  but  am  de- 
nroua  ot  making  a  change.  For  tilteen  yeara 
paat  I  have  Wen  syndicate  manage*,  with 
petioda  of  being  in  charge  ol  other  depart* 
meata  to  straighten  out  matteta,  oo  one  of 
the  largeat  daily  newipapera  in  tha  United 
State*.  I  have  shown,  am  ahowing 
can  ahow  result).  II  ' 
man  who  thoroughly 
?apcr  buaineaa,  wnta  mr, 
rTdilor  ft  Publlakcr. 


today  and 

cm. 


I  W«l  .  Job 

Karmtrve  poaition  rei  newipaper  in  city  of 
JMOO.  to  100.000  Twenty  two^reara-  ealperi. 
rot.^.  '."  "'.'y  deiartment  from  reporter  to 
ruHlaber  Have  J.iiilt  and  can  btiilil  punilar 
an.l  prnStable  i.roi^rty.  Now  employed  bn« 
aeek  wider  (pr*:  rtonity  and  trore  conxenial  ait- 
nation.  Glad  to  aubmit  record.  Addre..  C-756. 
rare  Editor  A  Publiahee 


Maeiaa-bae  Editor. 
Inaj  EdJtaa- 

llava  had  fourteen  yeara'  practical  et|jcrienr« 
anil  can  fill  either  one  of  above  nitaitioei*  to 
aiut  beat  taale,  Aan  little  over  thirty  yrara. 
have  wife  and  two  kiddies;  know  came  fmna 
A  to  Z  and  arrk  immediate  engageroent  aa 
my  newipaper  auapended.  Wire  me  brief  par 
ticulara,  aalary.  etc  Adverliaer,  l*»  TiHinihaal 
Place,  Flint.  Michigan. 

W.  Cowl oct  tba  Wars, 

Hrtnging  into  Quick  communication  the  em- 
ployer and  the  poaition  seeker  in  toe  Adver- 
tising, Printing  and  Ptjbtiabing  field,  sast 
aoolh  and  werL  Our  lists  include  men  and 
women  fined  for  poiitioris  up  to  tbe  bigbeal 
fraponaibilily,  with  newspapers,  class  journal*, 
advertising  agencies  and  tbe  publicity  depart- 
ments of  mercantile  and  manufacturing  eon- 
terns.  No  charge  Ea  made  to  ctnpjiiyrr. ; 
fca-ittration  is  free.  Established  Iftog.  Frr- 
n.Wa  Fj.-Kange.  Inc..  Third  Nstiona]  Bsnb 
Rldg.,  Springfield.  Mass. 

Reporter 

Young  man  seeks  connection  srjth  seaall  town 
dairy  or  weekly  as  reporter,  with  opportunity 

"  in  the 
Ave.. 


HELP  WANTED 


WANTED 

Circulation  Manager 
Advertising  Manager 

For  evening  paticr  in  great 
metropolitan  city.  lie  sprcific  in 
giving  qualifications.  All  com- 
munications in  Uriel  confidence. 
Address  E  D,  Box  C-732,  care 
Editor  &  Publisher. 


$40,000  Cash 

for  first  payment  on  a  daily 
newspaper  property.  Northern 
and  western  locations  preferred. 
V.  L. 


Charles  M.  Palmer 

NEWSPAPER  PROPEJtTIES 
22S  Fifth  A».,  N.  Y. 


OVERUSING 
MANAGER 


Experienced  advertising  man- 
ager wanted  for  evening  and 
Sunday  newspaper  in  middle 
western  city  of  one  hundred 
thousand  population.  Must 
be  forceful,  aggressive  and 
one  who  can  furnish  refer- 
ences of  accomplishment.  Sal- 
ary to  fit  man.  Wl  arc  not 
interested  in  has  been*  nor 
inexperienced  youngsters. 
Write  full  particulars  includ- 
ing references.  Address  Box 
C-752.  care  of  Editor  &  Pub- 
lisher. 


THOROUGHLY  POSTED 

During  our  10  years  of  espenmce  sa 
brokers,  we  have  become  perhaps,  beat 
knuwn  through  the  important  traaafera 
and  consolidations  of  daily  arwapspers 
we  have  effected. 

While  specialising  in  the  DAILY  field, 
.e  arc  also  tonally  informed  on  WEEKLY 

HARWELL  &  CANNON 

York 


LINOTYPES  FOR  SALE 

Tot  ratMini  i»d  lloetym  an.  ojie-.l  for  sal. 
r  r.  a  (art  baa  ta-n  me,whl,  ri.avS  ard 
t<~  tw  m  rsoert  ILvotnv  rnMii  Tb-r  sin 
Iv  tlarrt  anorr  toarr  s  i<   a  h>  Mt  b  atvrs- 

ti**- 

aloe/I  »  -Vo  rtarL,-allr  a  n-ant  nr. 

surbuw    Fnte.  IS.OSO  sat 

M-.KI  S — Sa    IIO.O       li  rtrrilrst 
ana  tully  •uutape.l     Ptlet.  I!  STO  n.1 

Uf.t-I   r.  lltto      TS.  Iln=l)i» 

nnart*  :Ual  this  nartilna  u  lu  ftnt  citai  i 
t.lt,    i^a      frlrr.    II  »«0  Ot. 

M.>trl  1— So.  5T«».    Kanfln  as  lt>0  ret. 

LUDLOW  FOR  SALE 
Wtra  or  Writs 
SOUTHERN  PUBUSHEft.S  EXCHANGE , 
INCORPORATED 
Newapai>ar  Propertsas  aV  Eourptovnt 
P.  O.  Bess  ISfrr  RUbmosst,  Va. 

Roe-u  2SX  tz  Nor"" 


BUSINESS 
6c. 


OPPORTUNITIES 


A  WORD  tor  adv, 
this  rlsnsWIrsrlasi 


BUSINESS 
6c  A  ' 

"  this 


OPPORTUNlTIEf 


BuslrtaMai  OptportunltT 

V  new  finarictil  and  c«_ 
tn  be  started  in  one  of 
no  inrb  publication. 
This  S'lite  oiler*  an 
for  a  high 
the  conan 
the  Sute. 

At  the  prevent  Hrn«  there  ii  no  central  point 
frnra  which  such  new*  is  dn«eminated. 
Tbe  .Will  j*  a  large  one  with  rvery  Indication 
of  tueeeaa. 

Publtahtiig  arTar-gemmts  have  been  made 
with  a  PuhtUhing  Hotne  in  this  Sute  which 

£fS2  'SH3?»s;  "edY 

||  R-'ltp, 

Only  those  who  have  had  experience  on  finan- 
cial and  commercial  Journal*  and  who  tbor* 
onchly  underaund  eolltxtien  of  r.xb  ne«*  will 
be  considered 

M-mag.ng  editor  muit  be  fully  competent  in 
every  respect  and  paat  record  mint  have  been 
with  similar  publications, 

Tbe  position*  are  alao  open  for  advertising 
manager  and  circulation  manager. 
Advertising  manager  most  have  >iad  conifdrr- 
able  experience  with  financial  and  cornmercial 
understand  can- 
gtlYMftNHM 


man  to  eatablUk  and  operate  t 
.  _.  rr  in  a  live  and  growing  city  Ar 
excellent  opening.  Interested  parties  corre- 
spond with  A.  R.  Workman.  MataeiHea, 
Illinois. 


INFORMATION  WANTED 


ft-    A    WORD    tor  sdv 
thi,  eUaasnc.tUn. 


Pvibllsners.  Pla 


Rood 


Advertlsemrttt  of  l.ooa;  Printing  Company 
Philadelphia,  about  me  is  gross  rttlsreprrsenta- 
uon.    John  Cheshire.  Winchester,  Kentucky 


jsiver-.iiing  manavcr  ni:it  have  v 
able  experience  with  financial  and 

journals  and  mo.t  thoroughly  und 
raising  sdverttaing  rrom  banks, 
and    manufacturing  comnanlea. 


po  yon  need  a  man  of  my  qualification.? 
I  am  27,  have  been  in  the  game  sis  years  and 

So%sr  in,  crrd.  "cir.'fci;o?yput-,o?,n " 


I  want  an  advertising  pnomorrr  and  »al**- 
man  for  social   work   wbo  m-ast  pmkm  fob 


Want*  eonnfclioB  with  large  paper.  East  or 
Went.  Strong  referencea.  XtMr«S  Boa  C-731. 
ea;e  of  Editor  ft  Tubluher. 

Maaangtng  Eddtt*n-Oty  Editor 

Knows  r.ews,  how  to  display  it,  who  can 
handle  men  and  build  up  atafl.  Been  auc- 
ceaaful  in  medium  siied  cities.  Know*  the 
valtse  of  money  and  how  tn  eeooomiie.  Cap- 
ahl.»  of  taking  entire  charge  of  new* 
Boa  C  ?«.  care  of  Editor  ft 


.  ililteattrns;  ablli ._ 
and  sell  ht*  own  copy.  One  fertile  in  idea* 
with  pleasing  and  cr»Ti  Tin  ring  personality. 
Large  metropolitan  rlaslr  in  middle  w«t  o! 
Irrs  permanent  pnaitiom  with  eacellent  future 
posaibihtie*  ■■>  nun  wf-o  can  produce.  Com- 
pcaaatioo  in  accord  with  ability.  Sell  your- 
sell  In  first  le^rr,  giving  detailed  informa- 
tion a*  to  capcrienrr,  age,  personal  life,  aalary 
ted,  etc.     Addren*   Boa  £-1*7,  car*  of 


earjeet 

Editor  ft  Publish. 
Coimpeaiog  Boot*.  Fa 


»t»rt  a 
lr* ojuent  is 
growth  warrants. 

Owner  wiJI  retain  ?!  p<r  cent  of  capital  Slock, 
and  prefers  to  *rll  LaUnce  of  stock  to  bl* 
e»rc.mve  a»*ocia!es,  particularly  to  the  editor. 
All  rrphe*  will  be  Uraird  .n  strictest  i-ot.fi- 
dence  and  should  be  written  a»  complete  a* 
powible  with  foil  record  <>'  p:cvioua.  ed- 
itorial and  bitsine**  connrr  t  Tor 
State  lie*  west  of  Mi«Hssipf>l  River. 
This  is  an  exceptional  npficrtu-nty  to  becorae 
an  owner  in  a  high  clasa  Ananciat  newspaper 
and  to  be  actively  identified  with  an  impor- 
tant ofRj-itiatinn 

Address  all  eephe*  to  FiaanHnl  Newspaper. 
Bldg..  Mrw  York  City. 


Wanted 


Chance  for 


1    m  i;r"- «  r  g  mm  Km  i  .t     „  ■.  mr.-v  n  -   «.  f--.  .•  ■  lfS. 

I'  bt    1 1  -J:*"f    tn        ty    .  t      ,nf     "ir  !  tt'- .IJ-kvinl  ,f  jou  hu*e  *     r*   -     ■     •   '    ■,      rVr.l     r    a.-  .  I 

need,  man   of  executive  ability   and  able  tn  plant.     For    n.rtie„Urx   addre*.  A 7  iJVnVor 

mgfci  "1-     Box  C  751.  care  Editor  *  Publisher.  $44  W.  2Jrd  St  .  New  York  City.  'o6nMB- 


Better  Positions 


Better  Men 

are  located  through 

EDITOR  &  PUB- 
LISHER 

Classified  Advertisement. 


Digitized  by  Google 
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ALUMNI  OF  SO  YEARS 
AT  PRESS  REUNION 

Ac*  mai  Dignity  Fori ottam  •*  Glories 
of  Philadelphia  Prwaw  Shin*  Again 


Br  E.  A.  Muach&mp 

Philadelphia— The  Reunion  Dinner 
of  the  former  members  of  the  staff 
jf  the  old  Philadelphia  Press  was  held 
in  the  Gold  Room  oi  the  Adelphia  Hotel 
in  this  city  last  Saturday  night.  January 
IS.  It  was  a  success  iar  beyond  the 
expectations  and  even  the  hupes  ol  the 
committee  that  promoted  it. 

The  scene  in  the  reception  room,  out- 
side the  banquet  hall,  where  the  men 
gathered  before  going  into  dinner  was 
probably  the  most  remarkable  feature  of 
the  whole  reunion.  Reporters  of  a  quar- 
ter of  a  century  ago,  who  have  since  risen 
to  commanding  positions  in  the  newt- 
paper,  business  and  professional  worlds, 
met  for  the  first  time  in  all  these  years, 
their  old  city  editors  and  managing  edi- 
tors who  taught  rhem,  in  their  cub  day*, 
the  first  rudiments  of  journalism. 

Newspaper  men  arc  accustomed  to 
writing  about  "affecting  scenes"  and 
"happy  reunions"  but  rarely  do  they  par- 
ticipate as  principals.  They  did  last  Sat- 
urday night,  however,  and  it  is  not  ex- 
in  the  least  to  say  that  no 


Editor   &  Publi$her  for  January  22,  1921 


touching  than  this  reunion  of  the  mem 
jers  of  the  family  of  the  old  PhiladeJ 
phia  Press. 

In  that  group  of  ISO  newspaper  men 
and  former  newspaper  men.  there  were 
many  who  today  occupy  high  and  com- 
manding positions,  including  a  Governor 
of  a  great  commonwealth,  and  tditors- 
in-chicf  and  publishers  oi  largr  and  suc- 
cessful publications,  but  to  their  friends 
and  icllow  workers  they  were  just  plain 
'Bill"  or  "Ben"  or  "George." 

And  a  little  later  when  the  diners  were 
all  assembled  in  the  banquet-room  the 
very  first  announcement  made  by  Col. 
George  No*  McCain,  the  toastmaster, 
was  that  there  were  "no  guests  of  honor." 
When  Governor  William  C.  Sproul  of 
Pennsylvania  was  introduced  as  one  of 
thr  speakers.  Colonel  McCain  said:  "It 
gives  me  great  pleasure  to  introduce  to 
you.  Bill  Sproul.  ex-Chcstcr  and  Swarth- 
morc  College  correspondent  of  the  Phila- 
delphia Press'" 

At  the  speakers'  table  with  Col.  Mc- 
Cain were  Gov.  Sproul.  Cyrus  II  K 
Curtis,  head  of  the  Curtis  Publishing 
Company  and  publisher  of  the  Public 
Ijedger  and  Evening  Ledger,  bat  former 
advertising  solictor  of  the  Press;  Dr. 
Talcott  Williams.  Director-Emeritus  of 
the  School  of  Journalism,  Columbia  Uni- 
versity, former  editorial  writer;  j'atnes 
G.  G.  Duffy,  dramatic  critic,  literary  and 
Sunday  editor:  Karl  Bloomingdale,  ad- 
vertising man  and  president  of  The  Poor 
Richard  Club,  but  formerly  star  re- 
porter and  correspondent;  William  W. 
Long,  member  of  the  Pennsylvania  legis- 
lature, former  publisher  of  the  Coates- 
ville  Record,  and  ex-sporting  and  city- 
editor;  Professor  John  Dennis  Ma- 
ht.ney  of  the  West  Philadelphia  Beys' 
High  School,  a  former  reporter;  Regi- 
nald Wright  KatitTman,  novelist,  and 
former  reporter;  George  G,  Pierie.  now 
a  registration  commissioner  in  Philadel- 
phia, hut  formerly  a  reporter  who 
worked  under  the  late  Colonel  John  W. 
Forney  who  founded  the  Press ;  Charles 
M.  Lincoln,  now  publisher  of  the  Xew 
York  Herald,  and  a  former  Press  re- 
porter and  managing  editor :  Oswald  G. 
Villard,  editor  and  publisher  of  the  Ma- 
rion, former  owner  and  editor  of  the 
New  York  Evening  Post,  and  for  a  num- 


ber of  years  after  he  left  college  a  Presi 
reporter;  Ben  H.  Gordon,  the  veteran 
city  editor  who  went  to  work  on  the 
Press  as  an  otticc  boy  in  1873  and  whose 
connection  with  the  old  paper  cuntinued. 
unbroken,  for  thirty-three  yean ;  Harvey 
Maitland  Waits,  now  on  the  editorial 
staff  of  the  Public  Ledger,  but  formerly 
Press  copy  reader  and  managing  editor; 
Judge  Samuel  C.  Wells,  former  editorial 
writer  and  editor  uf  the  Press;  Dean 
Hoffman,  former  reporter  and  city  edi- 
tor, now  editor  of  the  Patriot  and  the 
News  of  Harnsburg,  and  Thomas  C. 
Richter,  the  last  city  editor,  now  di- 
rector of  publicity,  Philadelphia  Cham- 
ber of  Commerce. 

The  dinner  had  hardly  gotten  under 
way  before  inquiries  began  coming  from 
all  parts  of  the  banquet  room  as  to 
whether  the  reunion  was  tu  be  made 
an  annual  affair.  This  sentiment  spread 
and  grew  with  surprising  rapidity,  and 
when  the  matter  was  formally  brought 
"before  the  meeting"  it  was  unanimous- 
ly decided  to  form  a  Philadelphia  Press 
Alumni  and  to  make  the  reunion  an  an- 
nual affair.  Col.  McCain,  the  toast- 
master,  was  authorized  to  appoint  a 
committee  of  five — himself  to  be  one 
of  the  five,  to  perfect  a  plan  for  a  per- 
manent organization. 

An  unexpected  feature  of  the  dinner 
came  in  the  form  of  a  letter  of  greeting 
from  "Marse  Henry"  Watterson,  form- 
erly Southern  correspondent  of  the 
Press  under  CoL  Forney,  more  tliau  half 
a  century  ago.  "Marse  Henry's"  letter 
provoked  a  gale  of  laughter,  and  a  tele- 
gram of  appreciation  and  best  wishes 
was  immediately  dispatched  to  the  dis- 
tinguished editor  and 

A  number  of 
were  introduced  during  the  evening 
which  made  big  hits.  One  was  the 
Hahy  Press— the  "last  edition"  of  the 
nld  Press,  a  copy  of  which  was  served 
to  each  diner.  In  physical  appearance 
it  was  a  miniature  copy  of  the  news- 
paper to  whose  memory  the  former 
members  of  the  staff  had  gathered  to 
honor. 

The  menu  was  perhaps  the  most 
unique  feature  of  the  dinner.  It  was 
served  in  0>e  form  of  "A  P.  flimsy"- 
regular  Associated  Press  copy,  in  ap- 
pearance and  form,  but  reading  as  fol- 
lows : 

t  A  NIGHT. 
Wash t koto,..  D.  C.  Jan.  IS. — President  Wit- 


Celery,  olives,  almonds  and  nuts  (sealed  and 
otherwutel. 

Potage  Longthampt  (use  •  spoon) 
Ly^ve.  oyste,..  anc^ 


-nu- 


CORRECTION. 

Luicaao,  Jan.  IS.    EDITORS;     Kill  aho« 
despatch.    Prohibition  authorities  object  to  last 
wont  M  violation  ol  Volstead  act 
Tin  Attoclai 
 Du   . 

PniLaotLratA,  Jan.  I}.— (API)  PRESS  DIN- 
S'ER.)- 

Orange  atirrbet  (without  I. 

I      lerloin  steak 

I  otatoes  Bennett. 

Cauliflower  ltatianne 

Hearts  ol  Rwnaine 

Cheese  tuaasiea. 

ltomV  titled  with  |>ii 

Aaaoned  cakes. 

Demitaasc  (coffee;. 

Masks*.    0-    Jan.    IS.— I  ADD  CABINET 
APPOINTMENTS,  l— 
Secretary  of  she  Nav> — Ralph  D.  Pame 
Secretary  of  the  Treasury — Al  Ford  (*a  Shy- 

-ecretary  of  the  Interior  -Dean  Hoffman. 

Secretary  ol   Aa-rii  ullure  — Beta  Gordon. 

"-ecreeao-  «'  t'.  ninniee  -TtKsnas  D,  Richie*. 

Secretary  r-1  lalior    Allien  March. 

Attorney  General— Judge  Wells 

l-.Mtnasrrr  1  .corral— Thigh  J.  Doyle.  Ilia 
private  secretin-,  will  tie  II  S  McDrvitt,  who 
tiaa  had  some  experience. 

 Du  

CORRECTION. 
PMH-Aiiu.rnu.   Jan.    IS— EDITORS:  In 
Press  reunion  ilnc-ier  on   I   A  NIGHT  make 
rea.l-  "Bern"  instead  of  whisker 
Tn»  Ar  —  - 

 Da  

1  B  NIGHT  _ 

Sostlwniai  ist  rixaiOA  Jan  15— City  So 
licltnr  Dave  Smylh  of  rtnladclpb.le  it  dlacon- 
solatr  Here  today  because  he  is  compelled  to 
miss  the  Pre**  reunion  dinner  in  Philadelphia 

""jlfaese  Henry  Watlerann.  who  is  alto  here, 
says  that  nothing  which  tat  eret  htplrened  tu 
h.m  Sit  caused  him  more  keen  regret  than  the 
fact  i  hat  he  was  unable  to  attend  the  dinner  in 

Philadelphia  tonight 

 svn — ■ — 

Movtrusn  Cat.  Jan.  15— J  Allen  Boone 
wept  here  today  because  he  was  not  on  h,t  way 
across  tie  continent  to  the  Press  reunion  din 
an  in  Philadelphia. 

(Ut  LLET1N).  * 
ranLaricLrnit.  Jan  IS.-   It  was  announce!  at 
Hie  Pm.  reunion  dinnn  here  rtminbl  that  al 

cheer" 


•  they  both  "cam,  across." 
was    greeted    w.tli  loud 


told  Congress  tu 

(I 
T>n- 


Ski 


PMit-ano.ru  is,  Jan.  IS. — The  Presn  reunion 


WAsni»6toie,  Jan  !S—  lAOtl  WILSON  1— 
the  question  el  arranging  the  l.rneue  of  Na- 
nons  in  suit  itself.    Ilr  alto  toM  Senators  Frn- 

rose  and  Lodge  lhat  they  muld  tri  

(MORE) 

PntLAtmritiA.  Jan.  IS.— Trie  Preat  reunion 
dinner  has  begun  with  Col.  George  Mos  Mc 
Clain  aa  tc*astma»-.er     The  menu  is  as  followa: 
(MORE) 

CORRECTION. 
PHlMntt.rHit.  Jan.   15.— EDITORS.  Make 
stmt  in  above  (;.uT||e  Noa  McCain. 

Tut  Aatoeuttti  I'aiss. 

 Du  

Wasiii»ctc«.  Jan  15-  (ADD  WILSON  I— • 
kill  the  league  if  they  wanted  to  but  would 
havt  to  answer  to  the  American  people  for  it. 

 Dia— 

PMil.snra.mis,  tan.  '.!  lAOD  PRESS  DIN- 
NER, > — The  menu  it  as  folluwi: 

WWkraw  roeltails  with  Marasehino  eheinet 
Cananr  of  anrhuvirs. 

(MORE) 

CORRECTION. 
Fitiistauait,  Ian.  IS  — EDITORS.   Kill  alt 
reference  to  whiskey  eucklalU  In  Preat  dinner 


Msaios,  O.,  Jan.  11  — Pri 
ins  toilay  annostnted  his  cal 
as  folluws: 


Hard- 
irnta 


(MORE) 


Du- 


.•  A  NIGHT 

P„„.nr.»iitA.  Jan.  IS. — (ADD  PRESt  DIN- 
S' I  K  ' 


Nrw  Ynaa.  Jan.  15— AGENTS  AND  OP- 
E  R  VIORS • 

B  wire  cloted  for  the  nlalit.  Nuihitm  will 
hapren  snshow.  escept  the  Preat  dinner,  whuh 
ia  running  on  A.  wire.  .  p 

LAST  SHEET  SENT  Ot'T  I  l<  NIGHT: 
(GUUD  NKItIT) 

ll'lStm 

The  speeches,  while  the)  were  largely 
of  a  reminiscent  nature,  recalling  ihc 
days  of  the  journalistic  glory  of  the 
Pro  under  Col  Fnrivcy,  and  later  under 
Ihc  editorship  of  Charles  Emory  Smith, 
dwelt  to  some  extent  on  the  rrsisonsi- 
bilities  of  a  newspaper  as  a  leader  in 
civic  righicousncss.  and  the  forward 
march  uf  democracy.  Dr  Takott  Wil- 
liams' eloquent  tribute  to  the  work  of 
the  Press  did  under  the  direction  of 
Mr.  Smith,  in  its  fight  for  political  re- 
form in  Pennsylvania,  and  the  integrity, 
ahtlitv  and  fraternal  co-operation  of  the 
men  who  made  the  Press  the  RTcat 
paper  that  it  was— all  of  which.  l>r.  Wil- 
liams said,  combined  to  create  that  ex- 
traordinary "Press  spirit"  which  has 
never  died  out.  was  grerted  with  spon- 
taneous and  prolonged  applause.  Mr. 
Villard's  remarks  wer#  somewhat  along 
the  same  line,  and  his  expressed  belief 
that  the  American  newspapers  would 
aaain,  as  they  had  in  the  past,  take  their 
places  as  genuine  leaders  of  the  people 
in  their  fight  for  democracy,  was  gen- 
erously applauded. 

Mr.  Curtis  interested  the  diners  with 
an  account  of  his  early  days  in  Phila- 
delphia as  an  advertising  solicitor  of 
the  weekly  edition  of  the  Press,  and 
Governor  Sproul  said  that  he  attributed 
much  of  whatever  success  he  had 
achieved  to  the  training  he  received 
when  a  young  man  as  a  correspondent 
oi  the  Press. 


In  addition  to  Col.  Wattcrson's 
inga,  letters  from  the  following 
"Press"  men  were  also  read:  Clark 
Howell,  editor  and  publisher  of  the  At- 
lanta Constitution;  Nathan  Haakell 
Dole,  literary  critic;  Ralph  D.  Paine, 
the  novelist;  Bradford  Merrill,  general 
manager  of  the  Hearst  newspapers;  J. 
Allen  Boone,  I^os  Angeles;  W.  D. 
Adair,  (,uy  Viskinskki,  Henry  C. 
Sulucr.  Hen  De  Casscres,  F,  T.  Rich- 
ards. Frederick  G.  Gruger,  William 
Glackens,  Luther  Price,  Harry  S. 
Brown,  W.  C.  Brownell.  Ernest  V. 
Chamberlain.  J.  W.  Photbua,  I*on 
Conwcll.  Isaac  R.  Pennypacker,  Edgar 
Mcls,  Evan  C.  Patterson,  Walter  C 
Hamm.  Willard  D.  Coxey,  William  B. 
Ramsey,  Edward  N.  Vallaiidigham. 
Channing  Leidy,  George  Morgan,  Ed- 
ward M  Cooke.  Charles  E.  Shull.  Wil- 
bur Morsr,  Colonel  James  H.  Lambert, 
M.  O.  Messenger,  Kdward  H.  Hushnell 
and  many  otheri. 

The  former  Press  men  who  »rere  at 
the  dinner  were: 

Yaraall  Abbott  t™d  J.  M.  Annanberf. 
Philadelphia.    Dr.  Harry  C-  Allen,  oorrstlowu, 

\-tiae  Itarfod.  Lseph  Barton.  A  Bluah, 
Hi.  I-  ;.r.l  J.  Itrar-.ish.  KaiI  Hloominrdale. 
L  larence  K.  Iltsdm,  William  B.  Bray,  Cnartra 
Bell,  Phlladclphii.  Fred  K.  Rare,  T.  M.  Bam- 
beiger.  New  Voik. 

.Scsecicir  L.  Coac,  Warren  C.  Cawler,  Morrla 
L.  Cooke,  H.  T.  Ciascii,  Hoch  I.  Ciunptiell. 
II.  L'.  CrowhttTst,  lathe*  A.  Camphell,  Cyeua 

H.  K.  Cnrtia.  AdelWno  Laporile,  John  Con- 
rad Theodore  II-  Creamer,  Philadelphia; 
Joaeph  L.  Copeland.  Paoll ;  A.  N.  Cansminta. 
VVil=niu«ton;  Edward  K.  Sansey,  Waahingtow. 

Karl  de  Sehwrinila.  Hiaih  Doyle,  Emrnatt 
Dick  torn.  Edgtr  M  Dilley.  John  P.  pwree. 
Philailrlphia;  J.  O.  G.  Duffy,  t.osichca  Bndge, 
[telaware;  Charlet  P.  Dorworth,  Bclletonle. 

L.  B.  Ertin.  William  H  F.sant.  Abe  L. 
F.inttetn.  PlnUdelphla  •  Henry  M  Eaton, 
WashiriB-tcrn ;  William  T.  Ellit.  Swarthmqs-a. 

I. a  €  Foul..  Ilaeiy  S.  Furneta.  Al  Ford, 
David  Fish.  PhiUdelplisa;  Walter  V.  Fitt- 
er.ll.  Nrw  Voile;  aitianiplier  J.  FiuGerald. 
Rivctaldc,  Conn. 

William  A.  Gordon.  Albert  S.  Ger.ung,  Harry 
Goldberg.  Edwin  Giles.  Hv  Gajr;,  Rice  Gar- 
land. Willijni  Golds-lone.  George  W.  (i-jeot; 
Philadrlplua .  Hen  II  tiordon,  Srwell,  N.  J.; 
Edward  tisdalilaa.  Meichantrille,  N.  J  ;  Ben- 
iamin  f  Gh.rrr,  N I  -  V  ..'  I  .  VI  Ml  tL 
Garvin.  Sharon  Hill.  . 

E-iward  I  Hiinirr.  Cliailet  lleyer,  Louta 
Ilanlon.  odel:  Haii-rr.  <  l>-dr  llambrlght.  Prof. 
A.  W.  Ilowr.  lolin  M.  Hutchinaon,  Peter  J. 
Mohan.  Philad'ipKia:  Dean  Hoffman  Harrit- 
t  urg;  W.  R.  D.  Hall.  Naibrrili  ;  William  S. 
Ilillrs.  Ilaltmore;  Norval  Haaelip,  Haddon 
Heiabu.  N.  L 

Vicloi    I.  laarmetty.  Atlantic  City. 

Harry  J.  Kearney.  C^uss  Keller.  Samuel  R. 
Kirkpalriek,  Ailhur  Ke«ai-..  all  oi  Philadel- 
phia; R.jinsld  Wright  Kauffman.  Colamlna, 
Pa.;  Bntnrr  Kawff.-.an,  Ktouklvn. 

Samuel    L.    I.aciar,    George    Lawwora.  Jay 

I.  avanaon.  Philarlelphia ;  William  W.  Long, 
Coatrtville. 

George  Nos  McCain.  John  Miniclc  Arthur 
R  H.  Morrow,  William  I  McLean  W.  Ran 
dolpl.  Marshall,  Walter  Mel.non.  Henry  Me- 
(  aitei.  Judge  Clayton.  B.  McMkhaeU  Philadd- 
phia;  Atdcn  March  and  Stor-tv  Mcl.inn.  New 
York.  Hirty  S.  MelScvitl  and  Jamea  McCoy, 
HarriaUurg ;  Robert  M.  McWade  and  P.  J. 
McGahan,  Wathingion;  E.  A.  Muschamp.  Nar- 
berth ;  Prolrtaor  John  Ottmia  Mahoner, 
L.Tr  didow-ne.  Joaelih  Macketcll.  Pittstiurgh ; 
Harry  J.  Merrrt..  Hrlhlr'-.rni  ;  Alvin  J.  Meyer, 
Passaic.  N.  J.,  and  A.  C,  Mauehrr,  Butler, 
Pa. 


loscp*  J.  o  Ncill,  fc.  I .  O  Longhim  and 
l'Umias  Orr.  New  Vorlt;  Elmer  Obrecbt.  of 


Edward  Nocton.  Camden,  N.  J. 
J.  O'Neill.   E.  T.  O'L 
Jir,  "' 
Philadelphia. 

W.  Hancock  Payne,  WaiwKk  Tamet  Price, 
C!-»rlca    P.,a.    R.    W     Pr.rce,  Han 
Kr-n     PoCkard,    George    G.  Picric. 
Pohlig,    Philadrliifci*;    Hamilton  I 
Frank  J    Price.  Jr.,  New  Vork, 

Francis  C,  Richtrr,  Jr  .  Tho-nas  Ri< 
Francis  C.  Richter.  Sr.  William  C.  Rasael, 
loseph  S  Rogers,  Philadelphia'.  Alan  H.  Reed, 
sN'yncote;  E-  C.  Rogers.  Waarington. 

lolin  J.  Spurgeon,  Dai  id  E.  Smiley.  George 
Siuoule,  Gilbert  H.  Shearer.  Philadelphia: 
Milton  V.  Snyder.  F.rtd]  Sclinlt,  Henry  L. 
Sl.^lilard  anal  Joswlih  Shaplen,  New  York. 
C.  D.  Teeple,  Philadelphia. 
Robrtt  Vale.  Phllad-lpr  ia  -  Oswald  G.  Vil- 
latd,  New  York;  A.  O.  Vorte,  HarriabMrg. 

Roy  WiJIsame.  George  Wrlib,  Mimy  M. 
Walls,  Samuel  II.  Warnwrk,  Samuel  C  Wella. 
1.1-u.  s  WSarton.  Philadelphia :  Dr.  Talcott 
Williams  New  York;  Henry  C  WDtbank, 
Metiachen.  Hi  J. ;  Arnold  WiUcentng,  C 


Wiliiam  J.  Yeoell,  Philadelphia. 


The  reunion  and  dinner  was  arranged 
by  the  following  committee:  George  Nox 
McCain,  Samuel  L.  l-aciar,  W.  R.  D. 
Hall.  E.  A.  Muschamp,  H.  T.  Craven, 
Richard  f.  Beamish,  Karl  de 
and  Kent  Packard. 
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OHIO  FIRST 

In  any 
National  Advertising 
campaign  whether  of  minor 
or  major  importances  these  Ohio 
Newspapers  are  sure  to  bring  results. 


Ohio  Newspap 


ividual  qualii 


whole  state 


Getting  to  the  Fundamentals 

of  Advertising 


igh  gracefully  giving  the  public  what  it  wind  at  gradu* 


>ut  40  centa  a  pound  compared  with  bulk  ctacktn 
be  made  to  accomplish,  but  the  heavy  added  unci 
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By  Mad  in  Advance 
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December  Advertising  in  Chicago 

The  dominance  of  The  Daily  News  in  the  six  day  field  is  strikingly  revealed  in  the  following  statement 
of  display  advertising  for  the  month  of  December.  1920: 

.  Books   THE  DAILY  NEWS  FIRST! 

The  Daily  New..  19.234  line..  *  llYkJ  I  • 

Neil  highe.t  ocore,  1 1.809  line..  6  jay<  ,galn,,  7 

Churche*  .THE  DAILY  NEWS  FIRST! 

The  DaUy  New..  6,275  l.ne..  aT  lJTVftJ  A  • 

Next  higheat  .core.  1.156  line.  D  dn).t  „,„;„,,  7 

Clothing   THE  DAILY  NEWS  FIRST! 

The  Dntly  New*  287. 1  28  line..  *  AAYawJ  1  • 

Next  highe.1  .core.  212.065  l.oe..  6  j^.  -j-.—  6 

Department  Stores   THE  daily  news  FIRST! 

Th.  Daily  New..  552.428  l.n...  aT  AAXO  1  • 

Next  higher  .core.  425.338  line..  6  j^,  .g„in„  7 

Educational   the  daily  news  FIRST! 

The  Daily  N.w..  4.615  lino.  *    AAYkJ  1  • 

Next  highe.t  .core.  3.98  I  line..  6  j.y,  ,glin„  (, 

Out  of  the  Loop  Stores  ....  the  daily  NEWS  FIRQT. 

The  Daily  New.,  61.320  l.ne..  1   AAXftJ  A  . 

Next  h.ghe.t  .core.  I  1.716  l.ne..  6  (ji4  V ,  .g„iM.  7 

Foodstuffs   THE  DAILY  NEWS  FIRQT? 

Th.  Daily  New..  47.661  l.n...  T  llVO  A  • 

Next  h.ghe.t  .core.  43,303  line..  6  j.y,  „|>|n^  6 

Furniture   THE  DAILY  NEWS  FIRQT! 

The  Daily  New..  42,153  lin...  aT  1IYO  1  • 

N-nt  highe.1  .core.  24.147  line..  6  j0>.,  „g.jn„  6 

Household  Utilities   THE  DAILY  NEWS  FIRST? 

Th.  Daily  New..  20.195  tin...  *  lAXaJ  1  . 

Next  higbert  .core.  14.487  line..  6  oav,  .,.(„.,  7 

Musical  Instruments         ....  THE  DAILY  NEWS  FIRST! 

The  Daily  N«wa.  70.717  Una..  *    11W  *  • 

Next  highe.t  .core.  56,621  line..  0  dmy,  »gaintt  6 

Shoes   THE  DAILY  NEWS  FIRST? 

The  Daily  New.,  35.050  l.n...  *   AS^k./  *  • 

Next  h.gtieit  Kote.  31,068  line*.  6  day,  again.)  7 

Total  Display  Advertising        ...  THE  DAILY  NEWS  FIRST! 

Th«  Daily  New..  1.423.844  line.  *   AAX*J  A  . 

Next  highe.t  .core.  949.216  l.n-.  „  jay,  „.„;n,t  6 

IN  NEARLY  EVERY  IMPORTANT  CLASSIFICATION 

THE  DAILY  NEWS 

FIRST  in  Chicago 

(Figure,  furniibed  by  Ady.rti.ing  Record  Co.,  an  independent  audit  .rr»i,r  aubicribed  to  by  all  Chicago  ncw.paperi.) 
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NEW  ENGLAND 


These  papers  will  introduce 
you  to  the  right  people 


MASSACHUSETTS — Papulation.  3..SS2.3S6 
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B.nior  Dally  Commercial  (E)  u.ul  .04242 

'I'ertlua  Daily  Pr.ee  (MAS)  lS.O»  .04 
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RHODE  ISLAND — Pop.latlo..  S04.3S7 
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CONNECTICUT — Population,  1.360.631 
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NEW   HAMPSHIRE— Population  443.083. 
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New  Havaa  Raflater 

New  London  Day   (E>  10,406  .OS 

Norwich   Bulletin    .                      [Ml  10.TSS  .07 

Norwalk  Hoar   (E)  3,426  .025  ASS 

•Stamford  Advac.t.   (Ej  7.70S  A37S  A3 
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with  7%  per  cent  of 
America's  population 
furnishes  40  per  cent 
of  America's  savings. 
A  fund  for  investment 

of 

$1,739,554,182.90 

This  territory  offers  the  great- 
est market  and  the  greatest 
field  for  intensive  advertising 
by  daily  newspapers. 

Thesignificance  of  the  suprem- 
acy of  New  England  Savings 
Deposits  and  the  concentration 
of  purchasing  power  makes 
this  a  market  the  National 
Manufacturers  should  adver- 
tise to,  through  this  list  of 
daily  newspapers. 


Editor  &  Publisher  lor  January  29,  1921 


WYTHE  WILLIAMS 

who  cabled  to  the  Public 
Ledger  17  hours  ahead 
of  every  other  paper  In 
the  world 

the  biggest  news 
story  since  the 
armistice" 


— the  Pasteur  Institute's  discovery  of 
an  anti-tuberculosis  vaccine  for  cattle. 
Scientists  declare  this  "the  beginning 
of  the  end  of  the  great  white  plague." 

Williams  saw  every  great  battle  of 
the  entire  war.  The  day  the  war  be- 
gan he  was  in  Paris,  and  was  with  the 
armies  from  the  first  shot  to  the  day 
of  the  armistice.  When  General 
Pershing  set  foot  on  French  soil, 
Williams  was  there  to  meet  him. 
After  the  battle  of  Verdun,  he  was 
the  first  person  to  enter  the  fort  of 


PUBLIC 


Douaumont.  After  the  "Somme" 
he  was  the  first  correspondent  to 
cross  the  recaptured  territory. 

He  nows  covers  Paris  and  south- 
western Europe  for  the  Public 
Ledger  Foreign  News  Service. 

Through  the  Ledger  Syndicate 
newspapers  may  obtain  exclusive 
rights  to  the  Public  Ledger  Foreign 
Service  including  the  cables  of  Mr. 
Williams  am  of  27  other  foreign 
staff  correspondents. 
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Metropolitan  Population:  3,000,000 


Philadelphia 


PHILA.  SAVING  MORE 


Savings  Deposits  Here  Increased  817,738,959  During  Past 

Twelve  Months 

Philadelphia  savings  deposits  jumped  $1 7,758,959  in  the  last 
twelve  months,  or  about  6.4  per  cent. 

The  total  reached  8254,703.499  January  1,  as  compared  with 
$236,944,540  a  year  ago.  The  gain  was  accompanied  by  an  increase 
in  number  of  depositors  from  427,009  to  428,058,  the  latter  establish- 
ing a  high  record.  The  figures  show  nearly  one  out  of  every  four 
persons  in  Philadelphia  has  a  saving  account. 

Withdrawals  were  heavier  during  the  first  six  months  of  1920 
than  in  th  elast  half  of  the  year.  This  was  ascribed  to  many  buying 
their  homes,  funds  being  needed  for  this  purpose.  There  is  nothing  to 
indicate  withdrawals  on  accoun  tof  unemployment,  in  fact,  the  most 
pronounced  gain  was  shown  in  the  closing  months  of  the  year. 

—    Bulletin,  January  8,  1921. 
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FIGHTING  SPIRIT  CARRIED  AGNUS  TO  VICTORY 


Baltimore's  Famous  Soldier  and  Editor,  Though  Actively  Out  of  Journalism,  Is  Still  "in  Ring"  at  82 
Years— Fortune  Teller  Predicted  His  Career  Back  in  1860 


AMONG  the  passengers  on  board  a 
ship  hound  for  New  York  in  ihc 
Mimmer  of  1H60  was  a  young  French- 
man, who,  because  of  his  vivacity  and 
goad  humor,  >oon  lwcame  a  favorite 
among  his  fellow  voyagers.  One  of 
these,  a  matronly  woman  of  middle  age, 
look  quite  a  fancy  to  tin-  youth  and  dur- 
ing one  of  the  chats  they  had  together 
told  him  that  she  had  had  some  success 
in  telling  fortunes,  and,  if  he  so  desired 
she  would  read  the  future  for  him.  The 
toting  man  was  delighted  with  the  pro- 
pnsal  and  she  proceeded  to  consult  the 
lines  of  his  hand  and  a  pack  of  playing 
cards  that  he  had  shuffled  at  her  re- 
quest 

"You  have  been  a  soldier,"  she  began. 
He  nodded,  for  although  only  21  years 
'  nf  age,  he  had  fought  for  Napoleon  III 
in  the  Third  Regiment  of  Zouaves  in 
his  war  against  Austria  and  afterward 
was  detailed  to  the  Flying  Guard  under 
Garibaldi.  He  did  not  attach  much  im- 
l.  jrtancc  to  her  declaration  that  he  had 
1-cen  a  soldier  because  he  thought  she 
might  have  picked  up  the  fact  from  one 
of  the  passengers  who  knew. 

A  Ch&Mr  and  Sculptor 

"  You  will  be  a  soldier  again."  site 
continued.  As  he  was  then  on  his  way 
to  New  Y'ork  to  take  a  position  with 
Tiffany  &  Co.  as  a  chaser  and  sculptor, 
and  as  no  war  was  in  progress  in  the 
L  ulled  States  at  the  time,  the  young 
man  thought  this  a  rather  wild  prophesy. 

"You  will  lie  severely  wounded  in 
hattle.  but  you  will  recover.  You  are  go- 
ing to  become  very  rich.  You  will  have 
millions." 

"How    many?"   asked   the  practical 

youth. ' 

"Oh.  at  least  seventeen  millions,"  she 
replied,  tlie  amount  being  expressed  in 
francs  rather  than  in  dollars. 

The  fortune-teller  told  him  many 
other  things  concerning  his  future  but 
these  were  the  outstanding  ones,  and. 
remarkable  as  it  may  seem,  they  all 
came  true. 

17.000,000   Fr.nc.  R*»li7ed 

General  Felix  Agnus,  who.  a  few 
weeks  ago,  told  the  Baltimore  American 
and  the  Baltimore  Star  to  Frank  A. 
Munsey  for  an  amount  in  excess  of  the 
equivalent  of  seventeen  million  francs, 
told  me  the  above  story  about  himself 
as  I  sat  beside  his  desk  in  his  office  in 
the  American  building  in  Baltimore. 

As  I  looked  at  this  veteran  of  the 
Austrian  and  Civil  Wars  I  found  it 
difficult  to  believe  that  the  General  is  in 
his  8Jd  year.  In  appearance,  in  the  ac- 
tivity of  his  mind,  in  his  grasp  of  pres- 
ent day  problems  he  is  not  a  day  over 
65.  He  was  affectionately  called  "the 
little  Frenchman"  by  his  comrades  in 
arms  because  he  is  below  the  average 
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height.  He  speaks  with  the  vivacity  of 
his  race  and  rarely  ever  halts  for  a 
name  or  a  date  he  desires  to  recall. 
During  the  two  hours  I  spent  with  bim 
he  showed  no  trace  of  weariness. 

"It  was  remarkable."  said  General 
Agnus,  reverting  to  the  fortune-teller's 
prophecies,  "that  she  outlined  my  career 
m>  accurately,  t  had  not  been  in  Amer- 
ica more  than  six  months  when  Furt 
Sumter  was  fired  upon  hy  the  Confed- 
erates and  the  call  to  arms  was  sounded. 
The  spirit  of  battle  awoke  within  mr 
and  1  responded  by  enlisting  as  a  pri- 
vate in  Duryea's  Fifth  New  York  Zou- 
aves. 1  had  the  same  patriotic  desire 
to  fight  for  the  land  of  my  adoption  as 
1  had  had  in  fighting  for  'La  Belle 
France.'  the  land  of  my  hirth.  I  was 
glad  to  give  my  services  to  the  L'nion. 
In  becoming  a  soldier  again  I  fulfilled 
the  first  of  the  fortune-teller's  predic- 
tions." 

In  those  strenuous  days  there  was  no 
time  for  training  raw  recruits  before 
sending  them  to  the  front.    Within  a 


tew  weeks  after  they  had  enlisted  they 
were  at  the  front  engaging  the  enemy. 
That  is  how  it  happened  that  Duryea's 
Fifth  New  York  Zouaves  on  June  10, 
1861,  participated  in  the  battle  of  Big 
Bethel.  Agnus,  who  had  been  made  a 
sergeant,  and  whose  former  experience 
under  Garibaldi  in  Napoleon  Ill's  war 
against  Austria  for  the  redemption  of 
Italy,  enabled  him  to  be  of  signal  ser- 
vice to  the  officers  of  his  company,  won 
the  confidence  of  his  comrades  by  his 
bravery  tinder  fire.  It  was  while  the 
battle  was  still  on  that  Agnus  saved  the 
life  of  Captain  (later  Brigadier  Gen- 
eral) Judum  Kilpatrick  and  was  pro- 
moted to  the  grade  of  second  lieutenant 
■or  his  gallantry. 

In  telling  one  of  his  experiences  on 
this  occasion  General  Agnus  said :  "The 
battle  had  been  in  progress  for  some 
t-me.  We  had  swept  forward  over  a 
lug  npen  field  and  had  been  driven  back 
hy  the  enemy  to  the  woods  by  which 
■  was  bordered.  It  was  then  that  we 
discovered  that  Captain  Kilpatrick.  who 
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had  charge  of  our  company,  was  miss- 
ing. Some  one  reported  that  he  had 
been  wounded  and  at  that  moment  lay 
ir.  a  log  hut,  the  only  structure  within 
sweep  of  the  eye  in  any  direction,  situ- 
ated in  the  field  we  had  just  left.  The 
soldiers  knew  Kilpatrick  would  fall  into 
the  enemy's  hands  if  he  remained  there 
long  and  at  once  determined  to  rescue 
him  at  any  cost.  I  volunteered  to  make 
the  attempt  alone.  Although  the  bullets 
whizzed  hy  me  as  I  made  my  way  across 
the  open  field  I  reached  the  log  cabin 
in  safety.  Kilpatrick.  who  was  lying 
on  the  floor,  was  mighty  glad  to  see  me 
and  expressed  surprise  that  the  rebels 
hadn't  picked  me  off  in  crossing  the 
field. 

Rescuing  Kilpatrick 

"While  we  were  still  talking,  a  de- 
tachment of  Confederates  advanced  to 
attack  the  hut  and  capture  the  inmates. 
We  could  see  them  through  the  cracks 
between  the  logs  forming  Ihc  wall  of 
the  hut,  and  hear  the  chug  of  the  bullets 
as  they  hit  the  structure.  The  outlook 
was  not  very  cheerful.  What  cnuld  we 
do  to  repel  their  assault? 

"Captain  Kilpatrick,  in  spile  of  the 
pain  he  was  suffering  from  his  wound, 
was  remarkably  cheerfuL  Taking  a  gun 
and  propping  himself  against  a  table  he 
tired  at  one  of  the  Confederates  and 
dropped  him  in  his  tracks.  Handing 
the  gun  back  to  me  with  a  request  that 
I  load  it,  he  took  my  gun  and  dropped 
another  rebel.  Kilpatrick  was  a  fine 
shot  and  every  time  he  fired  there  was 
one  less  in  the  attacking  party.  The 
frequency  of  the  shots  led  the  Con- 
federates to  believe  that  tile  hut  con- 
tained too  many  Union  soldiers  to  be 
raptured  by  their  detachment,  and  with- 
drew. 

C oramMaioA *d  a  Captain 

"Believing  they  would  soon  return 
with  reinforcements  and  realizing  that 
we  must  at  once  make  the  attempt  to 
escape,  I  took  Kilpatrick  upon  my  back 
and  started  across  the  field.  As  we  ap- 
proached our  line  we  were  met  by  two 
of  our  own  soldiers  who  helped  us 
over  the  remaining  ground.  The  boys 
gave  us  a  hearty  cheer  on  our  arrival." 

Y'oung  Agnus  led  the  charge  at  Ash- 
land Bridge,  he  was  in  the  dash  at  Han- 
over Court  House,  and  participated  in 
the  storming  of  the  hills  in  the  vicinity 
of  Richmond.  At  the  battle  of  Gaines' 
Mills  he  was  shot  through  the  right 
shoulder,  thus  fulfilling  the  second 
prophecy  nf  the  fortune-teller.  The 
wound  was  so  serious  that  the  shoulder 
joint  had  to  be  amputated  to  save  his 
life.  While  recovering  from  his  injuries 
at  Baltimore  he  received  hii  commis- 
sion for  Captain  for  gallant  service  in 
the  field,  When  he  had  sufficiently  re- 
covered his  strength  he  rejoined  his  old 
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regiment,  the  Duryca  Zouaves,  and  in 
the  next  few  months  took  part  in  many 
oi  its  engagements  wi|h  the  enemy. 

By  this  time  the  regiment  Itad  lost  90 
many  of  its  men  that  Captain  Agnus 
volunteered  to  go  to  New  York  and 
raise  another  regiment.  He  was  given, 
a  leave  of  absence  and  in  a  short  time 
organized  the  165th  New  York,  or  2d 
Duryca  Zouaves.  He  selected  the  color 
company  as  his  own  and  with  the  regi- 
ment went  to  New  Orleans  and  Baton 
Rouge  where  it  garrisoned  those  cities. 
Agnus  was  again  wounded  at  the  siege 
of  Port  Hudson,  and  later,  white  check- 
ing a  charge  at  Fayetteville,  received  a 
sabre  cut  across  the  wrist  during  a 
hand-to-hand  fight  with  a  Texas  caval- 
ryman. .  While  the  wounds  he  reccivrd 
weakened  his  bodily  strength  they  did 
not  weaken  his  fighting  spirit.  He  Con- 
tinued in  active  service,  being  promoted 
from  time  to  time,  nntil  he  resigned  at 
the  close  of  tile  war  with  the  rank  of 
brigadier  general.  He  was  then  only  26 
years  old.  the  youngest  brigadier  gen- 
eral in  the  Union  Army. 

5 1 *rt»  with  Baltimore  American 

'  It  is  always  interesting  to  note,  in 
studying  the  lives  of  men  who  have 
achieved  success  in  any  line  of  activity, 
the  events  that  determined  their  choice 
of  a  career.  When  General  Annus  came 
to  the  United  States  in  I860  tn  enter  the 
employ  of  Tiffany  &  Co.  as  a  chaser  and 
sculptor,  he  expected  to  follow  that  oc- 
cupation, in  which  he  had  already  at- 
tracted attention  hy  his  unusual  skill, 
for  the  rest  of  his  days.  And  yet  within 
a  short  time  after  he  resigned  from  the 
army  he  became  business  manager  of 
the  Baltimore  American-  What  led  him 
to  ahandon  the  career  he  had  marked 
out  for  himself? 

After  his  right  shoulder  had  been 
shattered  hy  a  Confederate  bullet  at  the 
battle  of  Gaines*  Mills.  June  10.  1862. 
Agnus  was  placed  with  other  wounded 
soldiers  on  hoard  a  steamer  and  taken 
to  Baltimore  for  medical  treatment. 
Among  the  loyal  supporters  of  the 
Union  cause  who  were  at  the  wharf 
when  the  steamer  arrived  to  render  such 
service  as  they  might  be  able,  were 
Charles  C-  and  Edingtoii  Fulton,  of  the 
Baltimore  American,  who  had  defied 
popular  sentiment  in  that  city  by  vigor- 
ously advocating  live  principles  for 
which  the  Federal  troops  were  fighting. 
They  found  Lieutenant  Agnus  lying 
prostrate  in  the  cabin  of  the  steamer. 
Their  hearts  were  touched  by  his  con- 
dition and  Charles  C.  Fulton  had  him 
taken  to  his  own  home,  where  he  was 
carefully  nursed  until  the  wound  in  his 
shoulder  had  healed.  Shortly  before 
the  war  came  to  an  end  Agnus  returned 
to  Baltimore  and  married  his  gentle 
nurse.  Miss  Annie  E.  Fulton,  daughter 
of  Mr.  Fulton,  who  had  won  his  heart 
during  his  former  stay  in  the  Fulton 
home 

A  Newapapar  of  Proud  Racord 

General  Agnus  nn  returning  from  the 
army  was  appointed  assistant  assessor 
in  the  internal  revenue  service  in  Balti- 
more, but  soon  resigned,  at  the  earnest 
solicitation  of  his  father-in-law,  to  en- 
ter the  business  department  of  the 
American,  where  his  remarkable  busi- 
ness capacity  at  once  Isecame  apparen'. 
In  1868  he  was  appointed  cnnsul  at 
Londonderry.  Ireland,  and  was  con- 
firmed by  the  Senate,  hut  resigned  the 
position.  On  July  4,  the  following  year, 
he  became  business  manager  of  the 
American.  Shortly  before  the  death  of 
Mr.  Fulton  in  1883.  the  latter,  recognix- 
ing  Genera]  ftftmi*  fitness  for  the  posi- 
tion and  his  long  and  faithful  services, 
executed  a  deed  of  trust  making  him 
tbr  sole  manager  of  the  paper. 

The  publisher  of  nn  American  news- 


paper has  liad  reasun  to  be  more  justly 
proud  of  the  history  of  the  daily  whose 
fortunes  he  has  directed  than  General 
Agnus.  Established  August  20,  1773,  by 
William  Oxidant,  as  the  Maryland 
Journal  and  the  Baltimore  Advertiser, 
the  name  of  which  was  later  changed  to 
the  Baltimore  American,  the  paper  has, 
during  the  1-48  years  uf  its  career,  occu- 
pied a  foremost  place  among  the  rep- 
resentative newspapers  of  the  country. 

In  its  enterprise  in  gathering  anil  pre- 
senting the  news  in  its  advocacy  of  re- 
form measures  both  local  and  national, 
in  its  loyalty  to  the  government  and  in 
its  discussion  of  the  great  questions  of 
the  hour  it  has  had  few  superiors.  Four 
of  the  twelve  broad  columns  uf  its  very 
first  issue  were  filled  with  advertise 
nicnts,  a  remarkable  achievement  in  a 
day  when  comparatively  little  advertis- 
ing was  being  printed  in  tlu-  newspapers, 
From  that  day  to  this  the  American  has 
been  a  favorite  medium  of  national 
and  local  advertisers  for  reaching  the 
Maryland  public. 

No  newspaper  that  hart  been  estab- 
lished on  this  side  of  the  Ailantic  during 


known  as  the  Baltimore  American, 
showed  its  enterprise  in  getting  and 
printing  the  news  on  many  occasions. 
It  printed  the  inaugural  address  of 
Thomas  Jefferson  as  President  of  the 
United  States  the  next  day  alter  it  was 
drlivcrcsl,  an  unprecedented  feat  in  the 
journalism  of  the  day.  It  was  the  first 
newspaper  to  employ  stenographers  to 
report  the  daily  proceeding*  uf  Con- 
gress. Mrs.  William  Gnddard.  wife  oi 
the  owner,  was  the  first  woman  to  be 
regularly  employed  on  an  American 
newspaper 

The  immortal  pOMI  "The  Star- 
Spangled  Banner,"  writt-n  by  Francis 
Scott  Key.  was  first  printed  in  the  Bal- 
timore American  in  1814.  It  was  put 
into  type  hy  Samuel  Sands,  a  15-year- 
old  apprentice,  who  in  1890.  at  the  age 
of  91,  was  'till  connected  with  the 
American. 

In  1824  the  American  gave  a  ten- 
column  rrport  oi  the  reception  accorded 
to  l„ifaycttc  on  his  final  visit  to  this 
country  that  year.  In  1844  it  received 
DVtr  the  first  telegra|di  line  to  he  estab- 
lished in  this  country,  between  Washing- 
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the  eighteenth  century  showed  greater 
enterprise;  or  more  nearly  fulfilled  the 
DMa  ideals  of  jnuriialism  than  this  pio- 
neer paper.  Goddard  was  a  militant 
rslitor  and  patriot.  He  advocated  the 
resistance  of  the  colonies  to  the  irritat- 
ing encroachments  of  England  and  com 
mended  the  Massachusetts  patriots  for 
throwing  overboard  in  Boston  harlsor  a 
cargo  of  tea.  His  attacks  upon  the  Kng- 
lish  government  gave  offense  to  the 
ministry  and  in  order  to  check  the  cir- 
culation of  his  paper  it  placed  a  tax  of 
£52  for  its  diffusion  through  the  mails. 
This  led  to  the  establishment  of  the 
first  independent  post,  which  developed 
later  into  our  present  postal  system.  Mr. 
Goddanl  originated  the  idea  and  was  the 
directing  force  in  carrying  it  through. 
He  is  regarded  as  "the  father  of  the 
American  Postal  System." 
The    Maryland    Journal,  afterwards 


ton  and  Baltimore,  the  first  Congres- 
sional report  ever  transmitted  by  wire. 
Charles  C.  Fulton  became  part  owner 
and  editor  of  the  American  in  1853,  and 
General  Agnus"  connection  with  it  be- 
gan in  1865.  as  already  stated  earlier  in 
tlii*.  article 

From  this  briei  outline  "of  the  news- 
paper's history  it  will  be  seen  that  Gen- 
eral Agnus  had  reason  to  he  congratu- 
lated upon  forming  a  business  connec- 
tion with  -nrh  an  important  publication 
He  found  his  new  duties  congenial  and 
singularly  interesting.  Much  to  his  own 
surprise  he  developed  business  ability  of 
I  high  order  and  later  on  when,  after 
the  death  of  Mr.  Fulton,  he  took  over 
the  editorial  direction  uf  the  American, 
he  discovered  that  he  could  write  ar- 
ticles that  the  Baltimore  public  liked  to 
read.  Since  then  and  up  to  the  day  Mr. 
Munsey  took  over  the  property,  few 


issues  oi  the  pa|>er  were  published  that 
did  not  contain  something  irons  his  pcu. 

Looking  back  over  the  years  that  have 
passed,  General  Agnus,  during  the  inter- 
view I  had  with  him  a  few  days  ago. 
expressed  his  thankfulness  that  God  had 
granted  him  length  of  days  during 
which  he  bad  been  privileged  to  assist 
in  the  development  oi  Baltimore,  and  in 
making  the  American,  and  the  Star,  an 
evening  newspaper,  which  he  established 
in  1908,  highly  successful,  not  only  com- 
mercially but  morally,  politically  and 
socially.  Under  his  direction  the  Amer- 
ican became  one  of  the  foremost  news- 
papers of  the  day.  When  a  Republican 
administration  is  in  the  ascendency  in 
Washington,  the  American  is  regarded 
as  one  of  its  must  important  mouth- 
pieces.  Because  Baltimore  is  only  an 
boor's  ride  from  the  national  capital  the 
American  has  quite  a  large  circulation 
among  the  members  of  Congress  and 
governmental  officeholders  and  execu- 
tives. 

Always  Cloaa  to  White  Houaa 

Because  oi  the  close  relationship  that 
has  always  existed  between  General  Ag- 
nus and  the  White  House  he  has  fre- 
quently been  urged  to  accept  high  ap- 
pointments at  the  hands  of  the  several 
Presidents  who  have  occupied  it.  Cab- 
inet positions  and  ambassadorship*  have 
been  offered  him  but  politely  declined  on 
the  ground  that  he  could  serve  the  ad- 
ministration best  by  remaining  at  his 
post  as  editor  of  the  American. 

When  asked  hy  James  G.  Blaine  at  the 
request  of  President  Harrison,  after  he 
had  declined  the  war  portfolio,  "Well, 
Agnus,  what  CAN  we  do  for  you?  Is 
there  anything  you  DO  want?"  General 
Agnus  replied,  "Yes.  Your  respect 
while  I  live,  and  the  flag  half-mast 
when  I  die."  President  McKinley  re- 
l-caledly  urged  him  to  become  Minister 
to  Russia  and  when  he  firmly  declined 
the  place,  appointed  Charles  Emory 
Smith  of  the  Philadelphia  Press,  whom 
General  Agnus  had  recommended.  The 
only  position  of  national  preferment 
Gen.  Agnus  ever  accepted,  except  per- 
petual delegate  at-Urgc  at  all  national 
Republican  conventions,  was  the  chair 
man  ship  of  the  Chesapeake  and  Dela- 
ware Commission,  to  which  he  was  ap- 
pointed by  President  Theodore  Roose- 
velt. It  was  because  of  his  very  great 
interest  in  the  canal  project  which  he 
regarded  as  having  an  impnrtant  bearing 
upon  the  future  of  Baltimore,  that  he 
consented  to  take  the  position. 

Tra.ady  of  His  Ufa 

"One  oi  the  tragedies  oi  my  life." 
said  General  Agnus,  "was  the  destruc- 
tion of  the  building  and  entire  plant  of 
the  American  in  the  great  fire  of  Feb- 
ruary 8  and  9.  1904  The  building, 
which  was  erected  in  1875,  was  one  of 
the  finest  in  the  city  and  the  newspaper 
equipment  was  the  best  to  be  found  in 
the  South.  Although  staggered  hy  the 
blow  I  soon  got  my  wind  and  went  to 
work  Frank  A.  Munsey,  then  owner  of 
the  Washington  Times,  offered  me  the 
use  of  the  facilities  of  his  plant  and  for 
eighteen  days  the  American  was  set  up 
and  printed  in  that  office,  and  the  copies 
shipped  to  Raltimore  for  distribution  at 
the  us'ial  time  in  tlie  morning.  And 
when  after  we  had  secured  printing 
facilities  in  Baltimore  I  asked  Mr. 
Munsey  to  send  me  a  hill  be  wrote  hack 
that  I  uwrd  him  nothing ! 

"The  great  fire  hail  swept  away  all  my 
business  property.  If  I  had  sold  every- 
thing, I  had  Irft  I  could  not  have  raised 
more  than  $35,000  or  $40,000.  a  wholly 
inadequate  amount  to  erect  annthrr 
building  and  install  a  new  printing  plant. 
Where  could  I  get  the  money  I  needed 
tu  rehabilitate  the  American?  The 
(Continued  'Hi  fatit  301 
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Washington.  D.  C— Hitch  newsprint 
"  prices,  despite  the  fact  that  there  is 
no  shortage,  have  again  turned  the  atten- 
tion of  Congress  toward  the  paper  in- 
dustry and  Senator  Harris  this  week 
in  the  Senate  introduced  a  resolution 
requesting  the  Federal  Trade  Commis- 
sion to  inquire  into  the  price  of  print 
paper  during  1920  ami  to  ascertain 
whether  or  not  the  newspapers  of  the 
United  Slates  are  being  subjected  to 
unfair  practices  in  the  sale  of  print 
paper. 

Senator  Harris  explained  to  the 
Senate  that  newspapers  in  contracting 
for  their  1921  print  paper  requirements 
were  forced  to  enter  agreements  in 
which  the  paper  manufacturers  reserved 
the  right  to  fix  their  own  prices  suhject 
to  quarterly  adjustment.  He  also  re- 
ferred to  the  fact  that  while  paper  is 
now  being  offered  on  the  spot  market 
at  lower  prices  than  now  prevail  on  con- 
tracts for  the  first  quarter,  which  aver- 
age $130  a  ton  for  the  product  of  the 
larger  companies. 

He  declared  he  w'as  anxious  to  ascer- 
tain why  high  prices  continue  to  be 
charged    for    paper,    when  "all 
prices   of   manufactured  articles 
suffered  big  declines." 

Meanwhile,  publishers  are  keeping 
sharp  eyes  on  pending  tariff  legislation, 
ami  representatives  of  the  American 
Newspaper  Publishers  Association,  thr 
Publishers  Buying  Corporation,  and 
other  bodies,  are  exacted  to  be  in 
Washington  on  February  5.  ft  and  7. 
when  committee  hearings  are  expected 
on  the  question  of  tariffs  on  imported 
print  paper.  The  publishers  will  oppose 
the  imposition  of  any  duty  beyond  that 
*hich  now  exists,  taxing  imported  pa- 
per valued  at  over  8  cents  a  pound. 

United  States  paper  mills  produced 
124357  Ions  of  print  paper  of  all  kinds 
and  111.038  tons  of  standard  newsprint 
during  December,  according  to  the 
Federal  Trade  Commission  statistics, 
issued  this  week.  Tim  is  an  increase 
of  10  per  cent  over  the  average  produc- 
tion of  standard  newsprint  for  the  years 
1917,  1918  and  1919,  The  increase  for 
December.  1920,  over  December,  1919, 
was  about  6  per  cent.  Mill  stocks  of 
standard  newsprint  increased  from 
16.599  tons  at  the  end  of  November  to 
19573  tons  on  December  31. 

Imports  and  exports  of  non-dutiable 
prim  paper  for  the  month  of  November. 
19.fi,  as  conqxtred  with  November.  1919. 


Kns  19J0  Nov  1919 
Net  T.ins      Net  Tons 
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Watch  Tariff 


TRADE  COMMISSION  ASKED  TO  REOPEN 
PAPER  PRICE  INVESTIGATION 


Level 


concerns  held  about  70  per  cent  of  the 
tonnage  on  hand  at  the  end  of  the 
month. 

Domestic  consumption  of  standard 
newsprint  by  metropolitan  dailies  using 
from  500.009  to  750,000  tons  annually 
for  December,  1920,  compared  with  De- 
cember. 1919.  shows  that  consumption 
for  the  month  in  both  years  was  ap- 
proximately the  same  and  increased 
slightly  more  than  23  per  cent  for  De- 
cember, 1920,  over  December.  1918. 

The  weighted  average  price  of  con- 
tract deliveries  from  United  States 
mills  to  publishers  during  December, 
f.o.b.  mill  in  carloads  for  standard  roll 
news  was  $5,969  per  hundredweight. 
The  weighted  '  average  contract  prices 
based  on  deliveries  from  Canadian 
«as  $5,770  for  the  month.  The 
s]sot  price  was  $7,854. 


SEE  3.S0  PAPER  THIS  YEAR 

Texas   Dailies   Encouraged   by  Better 
Labor  and  Busmen  Conditions 

(SfrcUl  l«  Kditos  *  Pualisnis.) 

Kiwt  Wouth,  Tex  -The  Texas  Daily 
Press  League  met  here  last  week  for 
discussion  of  questions  of  interest  to 
daily  newspapers  in  Texas.  The  meet- 
ing was  informal  and  took  the  form  of 
round-table  discussions,  which  were  pre- 
sided over  by  President  VV.  li.  Kdwards 
of  Denton.  1-abor  conditions,  the  busi- 
ness outlook,  paper  supply  and  price,  ad- 
vertising problems,  circulation  problems, 
and  advantage  ol  membership  in  the 
league  were  chiefly  discussed. 

J.  H.  Allison  of  the  Fort  Worth  Rec- 
ord intimated  that  the  price  of  newsprint 
paper  should  drop  to  3yi  or  4K  cents  a 
pound  by  the  end  of  1921.  Improvement 
in  labor  conditions  was  universally  re- 
ported. A  brighter  business  outlook, 
with  prospects  for  better  advertising 
business  was  also  indicated  by  expres- 
sions of  those  who  spoke-  Robert  K. 
Ward.  New  York  advertising  man.  dis- 
cussed the  national  advertising  field  and 
declared  that  there  were  signs  of  im- 
provement everywhere.  Otto  S.  Bruck 
of  the  Dallas  Advertising  League  spoke 
on  truth  in  advertising  and  discussed  the 
steps  Texas  advertising  men  had  taken 
to  purify  advertising  in  general. 


HEADS  PAPER  BODY 


N.  Y.  Tunes  Club  Entertains 

The  New  York  Times  Club  enter- 
tained at  a  dance  January  26. 


River  Men  Elected  by  Ci 
Manufacturer* 

I5t*titt  In  Konoa  a  I'tii-isiis.) 

MoxrajuL— Percy  B.  Wilson,  vice- 
president  and  general  manager  of  the 
Spanish  River  Pulp  &  Paper  Mills,  Ltd.. 
Sault  Ste.  Marie,  Ont.,  was  elected 
president,  and  George  M.  McKec,  gen- 
eral manager  of  the  Donnacona  Paper 
Company,  Ltd.,  Donnacona.  Que.,  vice- 
president  of  the  Canadian  Pulp  and 
Paper  Association  at  its  annual  meeting 
here  last  week. 

Reviewing  the  events  of  the  year  in 
the  industry.  George  Chahoon,  Jr.,  re- 
tiring president,  declared  that  amicable 
relations  had  been  restored  between  the 
publishers  and  the  news  print  manufac- 
turers. He  said  thai  some  of  the  more 
representative  publishers  have,  since  end- 
ing of  Government  control  of  the  indus- 
try, declared  that  the  control  had  worked 
out  to  the  economic  disadvantage  of 
those  whom  it  was  designed  to  serve 
and  that  the  newspaper  industry  of  Can- 
ada would  have  lsren  in  a  stronger  posi- 
tion today  had  the  laws  of  trade  been 
permitted  to  take  their  natural  course. 

President  Chahoon  also  declared  that 
the  failure  of  the  Underwood  resolution 
in  the  United  States  was  viewed  with 
satisfaction  hy  the  industry,  inasmuch  as 
its  success  would  have  been  regarded  as 
detrimental  alike  lo  Canada  and  the 
pa|«r  industry. 


C.  B.  DRAKE  IN  NEW  POST 


Charles  B.  Drake,  formerly  vice-presi- 
dent of  Sherman  &  Associates.  New 
York,  is  now  vice-president  and  director 
of  sales  of  the  National  Accounting 
Company.  Mr.  Drake  has  had  consid- 
erable experience  in  the  advertising  field, 
having  been  advertising  manager  uf  sev- 
eral drug  publications  and  for  a  time 
was  connected  with  a  prominent  adver- 
tising agency. 

The  National  Accounting  Company 
specializes  in  industrial  engineering  and 
analytical  accountancy.  Besides  making 
audits,  conducting  accounting  investiga- 
tions and  installing  accounting  systems, 
it  devises  cost  systems. 


Making  Pulp  in  Port  Arthur 

Toronto. — The  mill  of  the  Kaminis- 
tiquia  Pulp  &  Paper  Company,  at  Port 
Arthur,  has  been  eumpleted.  Power 
has  been  turned  on  and  the  production 
of  woodpnlp  commenced  January  24. 


Lewieton   Mill   Nean  Completion 

Bi  rrALO. — The  Lewiston  (N.  Y.)  mill 
of  the  Riverside  Paper  &  Pulp  Com- 
pany of  Rochester  is  practically  com- 
pleted and  will  soon  begin  the  production 
of  paper.    Pulp  is  now  being  delivered. 
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Publishers'  stocks  increased  10.128 
•ons  to  198.927  tons  dunnit  Dcccmlscr. 
The  average  daily  tonnage  used  during 
December  was  104  Ions  less  than  the 
November  average.  Publishers'  stocks 
and  tonnage  in  transit  37.930  tons,  on 
December  31  represented  slightly  more 
than  37  days'  supply  at  the  existing  rate 
of  consumption.    Eighty-five  publishing 
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NEWSPRINT  MAKERS'  CONFESSION 

5  Cents  Is  Enough 


too  to  $100  after  April  1  neat,  that  Canadian  mills  will  be  pee 
dueing  et  en  excellent  profit.  D 


print  drops  from  $130 
dien  mills  will  be  peo- 
tbe  early  part  of  1920  the  price 


IT  is  stated  that  even  if  the  present  rata 
per 

"  nl  prosit.  During  the  early 
received  by  most  of  them  was  considerably  leas  than  $100  a  ton,  and 
yet  the  profits  ran  above  those  of  any  preceding  year.  All  the  produc- 
tion manufactured  is  being  consumed,  bat  with  the  drop  in  the  price 
of  ground  wood  pulp  and  the  general  trend  of  quotation!  in  other  lines 
of  paper,  it  is  not  felt  that  the  present  newsprint  level  will  be  kept  up. 
There  is  little  fear,  however,  of  the  figure  going  below  $100  a  ton  daring 
1921.  The  industry  in  Canada  is  pretty  well  stabilised  at  the  l 
time,  and  practically  no  Canadian  newsprint  i»  sold  to  jobbers, 
milts  know  exactly  the  requirements  of  their  business  from 
month  and  do  not  stand  to  lose,  as  do  most  industries,  by  a 
tion  of  their  inventories. — The  Paper  Mill,  January  IS,  1921. 
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U.  S.  PAPER  PRODUCT  GAIN  4% 

Canadian  Mills  Bring  Continental  1920 
Gain  Up  to  6  Percent 

The  44  companies  reporting  to  the 
Newsprint  Service  Bureau  produced 
176,328  tons  and  shipped  169,514  tons 
during  December.  Production  exceeded 
shipments  by  6,814  tons.  Production 
figures  include  2,509  tons  of  hanging,  of 
which  834  tons  were  made  in  Canada. 

The  average  daily  produetiun  of  news- 
print paper  by  the  mills  reporting  for 
December,  amounted  to  96.9  per  cent  of 
the  average  daily  output  during  the  three 
months  of  greatest  production  in  1919, 
the  low  production  being  due  lo  Christ- 
mas shutdowns. 

Production  by  the  United  States  re- 
porting mills  during  the  entire  year  1920 
was  48,986  tons  or  nearly  4  per  cent 
greater  than  during  the  same  period  in 
1919.  Production  by  the  Canadian  mills 
during  this  period  was  75,709  tons  or 
9  per  cent  greater  than  during  the  same 
period  in  1919.  This  made  total  pro- 
duction by  the  44  reporting  companies 
124,695  tons  or  6  per  cent  more  for  the 
twelve  months  of  1920  than  during  1919. 

Stocks  during  December  increased 
3.205  tons  at  United  States  mill  points 
and  3,539  tons  at  Canadian  points.  Total 
stocks  at  all  reporting  mills  amounted  to 
6.744  tons  more  on  December  31  than  on 
November  30,  The  total  of  28.646  tons 
on  hand  December  31  amounted  to  about 
4  days'  production. 

I'nited  Stale.  M.lla 

Steel. 

Ship-  on  Han.!  .1 

tion       menu  all  Points 
1920  — 

laoiuur  —   loo,*87     ioa.556  IJ.071 

l'et*ua»r           06,131       87,721  21,636 

March                 107,368      105.8X4  23.319 

p.::::.:  K  JiSJS  iisU 

June    107,481  106,243  19,2(0 

Jaly    105,241  106,6**  17.120 

Ajio.it    106,12*  103,871  20.1)1 

September    ..  99,951  IO0.291  19,691 

October            103.622  106,1*0  17J24 

November  ..  lOa.set  106455  14)24 

December   ..    101,322  100,117  17.529 

12   Months.  .US 5.399  1 , 248.7*6 
1919— 

12   Heaths.  .1.200.413  1.213,011  11.611 

Canadian  Mill. 

1920— 

January  .          71.909  71.652  0.664 

Kelirsurr            65.517  64.671  10.119 

Match                 77,414  76,672  10.861 

April                  75,7)1  71.062  11,464 

Mar                   76.1*6  73.041  14,471 

June                   71.576  74.423  15,370 

)«1*                    75.31*  11.071  9.500 

M  ®k  W 

October   ....  72.437  70.254  10,237 

November  ..  71,031  73,193  7,578 

December   ..  73.006  69.397  11.117 

12   Month...  883,215  878  W 
1 V IV 

12   Month...  807.506  115,722  8,412 

United  States  anil  Canadian  Mills 

1920— 

Jaooary  ....  182,79*  180,208  22,7)5 

Frbraary  ...  161,723  I52,)»»  ji  s«j 

March    ...  164.852  1*2.556  J4.mil 

April    180.504  185.544  29.025 

May    I1),B33  178,934  32.522 

Jane    I  Mi.059  180.666  34.630 

Jnlr    180.558  117.760  27,320 

August    181.344  171.840  29J.1J 

September..  172.644  174,492  28,036 

Oclnhee    17*1169  176,444  27,561 

Not-ember    ,.  174,902  180,446 

December  ...  176.J28  169,114 

12   Month.  .  .2,138.614  2.127,795 
1919 

12  Mnetha. -2.0IJ.9I9  2.026,740 

New  Mill  for  British  Columbia 

Toronto. — A  new  pulp  and  paper  com- 
pany in  which  Winnipeg  capitalists  are 
interested  has  been  incorporated  in  Brit- 
ish Columbia,  under  the  name  of  the 
Harrison  Lumber  4r  Pulp  Company,  with 
a  capital  of  $15,000,000  The  new  pulp 
mill  will  be  erected  adjarrnt  to  the  com- 
pany's lumber  mill  at  the  mouth  of  the 
Harrison  River  and  will  have  a  capacity 
of  60  tons  of  pulp  daily.  The  principals 
of  the  company  are  Sir  Douglas  Cam- 
eron and  the  Uat  Portage  Lumber  Com- 
pany.   

Riordan  Paper  Plant  Cloeed 

Bi  rr  sin —The  plant  of  the  Riordan 
Pulp  «!  Paper  Company  at  Merriton, 
Ont..  has  clows]  for  an  indefinite  period, 
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HEARST  PAPER  CHIEFS 
MEET  IN  NEW  YORK 


Publisher*.   Managing    Editor*.  Adver- 
tising and   Circulation  Executives 
in  Four-Day  Joint  and  Indi- 


Problems  of  the  Hearst  organisation 
kept  seventy  men.  representing  10  news- 
paper*, busy  seven  hours  a  day  for  {our 
days  this  week  at  the  third  semi-annual 
conference  of  the  Hearst  newspaper 
executive*  at  the  Waldorf-Astoria,  in 
New  York,  at  an  expense  in  salaries 
alone,  estimated  hy  one  of  those  present, 
10  tie  about  $500  an  hour.  The  con- 
ferees were  divided  into  four  groups, 
publishers,  managing  editors,  advertis- 
ing managers  and  circulation  managers, 
each  of  which  met  independently  one 
day  and  jointly  with  the  general  as- 
sembly on  the  other  three  days. 

No  representative  was  present  from 
the  Atlanta  Georgian  and  Hearst's  Sun- 
day American,  which  is  moving  into  a 
new  building. 

Fundamentals  of  newspaper-making 
applied  to  big-city  journalism  packed 
the  long  program,  which  would  have 
done  credit  to  a  joint  meeting  of  the 
A.  N.  P.  A-.  the  International  Circula- 
tion Managers,  several  department*  of 
the  A.  A.  C.  W,  and  a  composite  edi- 
torial  conference. 

Addresses  were  made  at  the  first 
day's  luncheon  by  William  Randolph 
Hearst  and  Arthur  Brisbane  and  by 
Bradford  Merrill  at  the  Thursday 
luncheon. 

Mr.  Hearst  in  his  address  warned  the 
members  not  to  be  disturbed  by  any 
pessimistic  talk  they  might  hear,  that 
while  conditions  at  present  were  not  as 
fsvnrahlc  as  they  had  been,  they  would 
improve  as  soon  as  the  period  of  re- 
adjustment through  which  we  are  now 
i  over,  which  would  not  be 
The  Hearst  newspapers  had 
increase  in  circulation  and  in 
advertising  revenue  from  year  to  year 
and  there  was  no  reason  why  the  record 
of  1921  should  not  be  better  than  that 
of  1930    He  urged  his  executives  to  be 


Executive  Staff:  J.  A.  Moore.  H.  E. 
Murray.  W.  G.  Bryan.  E.  D.  Shaw, 
Bradford  Men-ill,  Arthur  Brisbane, 
John  MacMahon. 

Present  as  representatives  of  the 
allied  organizations  were:  Marlen  E. 
Pew,  International  News  Service;  M. 
Kocriigslscrg.  International  Features 
Syndicate;  G.  T.  Hargreaves,  Univer- 
sal Service;  A.  Silverstone.  motion  pic- 
ture enterprises. 


HEARST  BUYS  SEATTLE  "T.V 


Lone  Negotiation*  End  with  Addition 
of  12th  Daily  to  Publisher'*  Uat 

William  Randolph  Hearst  has  pur- 
chased the  Seattle  Post- Intelligencer 
late  this  week,  Eotrog  &  PugUStTD 
learned,  having  completed  negotiations 
which  have  been  in  progress  for  several 
months,  as  recently  noted.  News  of  the 
purchase  of  the  old  Pacific  Coa«t  daily- 
was  confirmed  by  members  of  the  ex- 
ecutive staff  of  the  Hearst  newspapers, 
who  stated  that  details  were  not  ready 
for  publication.  Mr.  Hearst  now  owns 
12  newspapers  in  American  cities. 

Nottl.ton  Denies  Sal* 

(Yp/fW  to  Kuttna  &  IVsltsw*:*) 

Seatti*;,  Wash.,  January  27.— Clark 
Nettleton,  publisher  of  the  Seattle 
Post-lntelligencer,  today  denied  em- 
phatically reports  published  here  that 
William  Randolph  Hearst  had  pur- 
chased the  Post-Intelligencer. 


last  year.  If  they  were,  and  they  main- 
tained the  high  ideals  to  which  the  sev- 
eral newspapers  were  committed,  there 
could  be  no  doubt  as  to  the  character 
of  the  record  that  would  be  made  in 
1921 

The  chairman  of  the  several  sessions 
was  Edgar  D  Shaw. 

Those  present  included: 

New  York  American  :  D.  Fitzgibbon. 
II.  M  Rnherts.  M.  Bcrkowitr.  J  D, 
Bannon.  W.  A.  Thayer. 

New  York  Journal:  J.  C  Davton. 
E  N  Callender.  F.  B  Trimm.  J.  R. 
Hastings. 

Chicago  Herald-Examiner:  J.  A. 
Dickson.    A.    G.     Williams.  Walter 

Hnwey. 

I  hicatw  *.me  1 1  »n  :  Herman  Blat  k, 
M.  C  Meigs.  J.  N.  Eiscnlord,  W.  A. 
Cut  ley. 

San  Francisco  Examiner:  C.  S. 
Stanton,  J.  A.  Callahan.  A.  E.  Craw- 
ford. E.  D.  Coblenti. 

Los  Angeles  Examiner:  F-  M, 
Swasey.  K.  J.  Corrigan.  F.  W.  Eld- 

ridjc, 

Boston  American  E.  A.  Wcstfall. 
C.  H.  Tobey.  E.  M.  McSwecnry.  R.  C 
McCabc. 

Boston  Advertiser:  John  D,  Bogart. 
M.  C  Priest,  l.cwis  Taplingcr. 

Milwaukee  Wisconsin  News:  M.  U 
Anncnhcrg:,  Max  Fenske.  H.  S.  Can- 
field. 

Washington  Time* :  A.  T.  Macdon- 
•Jd.  E.  C.  Rogers.  M  E.  Zrpp,  A.  C. 
Marks 


Waldo  with  Haarst'*  Magaa  r.f 

Richard  H,  Waldo,  formerly  business 
manager  of  Good  Housekeeping,  gen- 
eral manager  of  the  New  York  Tribune, 
and  who  during  the  war  organiied  the 
Stars  &  Stripes  for  the  A.  E,  F.  abroad, 
will  on  February  1  become  publisher  of 
Hearst's  Magarine. 

Albany  Correspondent*  Organise 

Al.su nv.  N.  V,— The  Legislative  Cor- 
respondents' Association  at  its  annual 
meeting  Wednesday  elected  officers  as 
follows:  President,  Harold  P.  Jarvis. 
Buffalo  Courier:  first  vice-president. 
George  M.  Van  Slyke,  New  York  Her- 
aid;  second  vice-president.  John  M. 
Francis.  Troy  Times;  secretary.  H.  J. 
Adamson,  New  York  Evening  Post; 
treasurer.  Alfred  11.  Hirclibufer.  Buf- 
falo News;  directors,  Tilden  Lynch. 
New  York  Tribune,  chairman;  George 
D.  Morris.  New  York  Evening  Tele- 
gram; W.  .Axel  Warn.  New  York 
Times;  Charles  S.  Hand.  N'ew  York 
World:  J.  E.  Watson,  New  York  Amer- 
ican ;  Joseph  J.  Early.  Brooklyn  Stand- 
ard Union:  Walter  S  Green,  Rochester 
Times -Union  and  Jerome  L.  Smith. 
Albany  Knickerbocker  Press. 


"Contrihs"  to  the  Conning  Tower  of 
the  New  York  Tribune  held  their  an- 
nual dinner  January  26  at  the  Waldorf- 
Astoria  According  to  his  custom 
Franklin  P.  Adams,  "boss''  of  the  Tower, 
was  absent  Deems  Taylor  was  the 
toaMmastcr.  and  among  the  guests 
were :  Edna  Ferber.  Zona  Gale,  Caro- 
lyn Wells,  Nrysa  McMcin,  Ruth  Hale, 
Alice  Megan  Rise.  Virginia  Rice.  Brock 
lYmberton.  Jamrs  Forbes.  Heyw"od 
Broun,  Alexander  Wonlcott,  Mare 
Connolly  Kenneth  MaHJowan,  George 
S.  Kaufman.  Cale  Young  Rice,  Rnllin 
Kirhy.  Henry  Sydnor  Harrison  and 
John  Peter  Toohry. 


Moffat-Pierce  Wedding 

Edward  S.  Moffat,  advertising  man- 
ager of  the  Universal  Film  Muiutac 
hiring  Company,  ami  Mis*  Emma  Kel- 
logg Pierce,  of  Cranford.  N.  J.,  were 
married  January  22  in  New  York. 


LIGGETT  SEES  NO  CAUSE 
FOR  PESSIMISM 

Urges  Advertising  Men  to  Talk  Fad*. 
Not  Theories  end  Rumors,  As 
Beside  Antidote  for  De- 


No  better  analysis  of  business  condi- 
tions prevailing,  both  during  and  after 
the  war,  and  no  more  cheerful  a  mes- 
sage has  recently  liesn  presented  to  any 
liody  of  advertising  men  in  New  York 
than  that  delis  end  ly  l-nuis  K.  Liggett, 
president  of  the  United  Drug  Company, 
before  the  4Jtl  members  and  guests  of 
the  New  York  Council  of  the  American 
Association  uf  Advertising  Agencies  at 
luncheon  ill  the  Hotel  McAlpin  on  Jan 
uary  14  Mr.  Liggett  began  hy  saving 
that  he  had  heard  more  pessimism  dur- 
ing the  brief  time  lie  had  been  in  New- 
York  than  during  all  the  time  he  had 
been  traveling  about  the  country.  Any 
one  would  think  after  listening  to  the 
tales  of  woe  and  gloomy  forebodings 
current  in  this  town  that  everything  was 
going  to  pot.  Such  wa"s  not  the  case, 
however,  he  said,  and  then  proceeded  to 
gise  his  reasons. 

"People  forget  what  happened  yester- 
day and  last  year."  continued  Mr.  Lig- 
gett. "The  present  depression  in  busi- 
ness dors  n^t  begin  to  compare  now,  and 
never  will,  with  that  of  1914  after  wai 
had  been  declared.  Do  you  remember 
what  happened  then?  How  manufac- 
turers shut  down  their  factories,  how 
retailers  stopped  busing,  and  how  the 
bottom  dropped  out  of  all  kinds  of  mer- 
chandising, and  the  Stock  Exchange 
quit  business "'  September  following  the 
outbreak  of  the  war  put  the  fear  of  God 
into  men's  hearts  The  future  indeed 
looked  black. 

"But  early  in  January  the  manufac- 
turers began  to  receive  orders  for 
good*  The  small  stocks  held  by  re- 
tailers had  been  exhausted  and  they 
needed  more  merchandise.  By  and  by, 
sorb  is  as  the  demands  of  their  custom- 
ers that  they  couldn't  wait  for  the  mails 
to  carry  their  orders  so  they  sent  them 
by  telegraph.  The  manufacturers 
opined  their  factories  and  put  every 
man  back  to  work.  Some  of  them  ran 
two  shifts  in  their  efforts  to  fill  orders. 
Then  followed  the  difficulty  of  obtain- 
ing raw  materials,  and  the  delavs  in 
transportation  The  railroads  were 
choked  with  freight.  The  shortage  in 
cars  and  the  great  congestion  that  pre- 
vailed at  all  terminal-!  prccipitatesl  all 
kind>  of  troublr.  Merchants  were 
afraid  tlit-y  would  he  unable  later  on  to 
secure  an  adequate  supply  of  merchan- 
dise and  sent  duplicate  orders  to  the 
manufacturers,  apparently  forgetting 
that  lliey  already  had  heavy  consign- 
ments coming  to  them  on  the  railroads 
!>ut  that  had  not  been  delivered. 

"My  own  company  had  between  £4.- 
Om,(m  and  $5,000,000  worth  of  goods 
in  transit  at  ime  time-  Today  we  do  not 
have  more  than  $500,000. 

"And  now  we  are  passing  through  tile 
readjustment  period,  which  began  last 
September.  Manufacturers  have  un 
hand  great  stocks  of  merchandise  that 
must  be  marketed  at  a  loss  because  of 
diminished  demand  and  the  lower  cost 
of  raw  materials  and  to  a  limited  de- 
gree of  labor. 

"The  retailer  represents  ||lr  neck  of 
the  bottle.  Back  of  him  is  the  manu- 
facturer The  How  of  the  latter 's  pro. 
ducts  is  through  the  neck  of  the  bottle, 
and  if  the  retailer  stops  buy  ing  the  man- 
ufacturer must  shut  up  his  factory  and 
discharge  his  men. 

"When  the  public  stopped  buying  list 
year  the  merchants  were  carrying  lamer 
stocks  of  u  |«  than  in  |9|4  when  tin- 
war  started.    They  have  got  to  get  rid 


of  them,  hut  at  a  loss,  before  they  ran 
purchase  fresh  stocks  of  goods  at  the 
lower  prices  that  now  prevail.  The 
manufacturers,  during  the  last  four 
months  have  been  selling  their  surplus 
products  at  from  30  to  40  per  cent  re- 
duction. The  cotton,  woolen  and  leather 
manufacturers  have  about  completed  the 
readjustment  of  their  business  to  new 
conditions. 

"As  our  country  was  never  in  a  more 
prosperous  condition  that  it  is  today,  and 
there  was  never  so  much  money  in  the 
savings  banks  as  at  present,  the  period 
of  depression  now  prevailing  cannot 
last  long  It  took  six  months  in  1914 
for  ns  to  grt  hack  on  our  feet  after  the 
shock  of  August  2.  It  may  take  us 
eight  months  from  last  September  to  li- 
quidate the  stuck*  now  in  the  hands  of 
the  manufacturers  and  retailers.  By 
next  May.  and  possibly  liefore  then,  this 
will  have  Veen  accomplished,  ITicn 
business  will  again  be  on  the  up  grade, 
factories  will  lie  working  on  full  time, 
ami  employment  will  be  found  for  all 
who  want  to  work.  This  is  no  time  to 
talk  pessimism.  Every  one  of  you 
ought  t"  !>c  an  optimist,  and  preach 
optimism  to  all  who  will  listen  to  you 
T  alk  t'acts,  nut  theories,  <>r  rumors " 


R.  W. 
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l-im,r.  Rons,  Ark..  Jan.  24. -Robert 
W  Hankins,  secretary  of  the  Arkansas 
Typothctae.  was  elected  field  secre- 
tary of  the  Arkansas  Press  Association 
at  its  mid  winter  meeting  here  Saturday 
Mr.  Hankins,  assisted  by  a  committee  of 
five,  will  organize  printing  interests  in 
Arkansas,  establishing  a  uniform  cost 
system  upon  rerjucsl.  Plans  for  a  rustic 
club  house  to  be  erected  immediately  at 
Glenwood-on-the-Caddo  were  placed  in 
the  hands  of  Graham  Burnham,  as  sup- 
erintendent of  construction  and  a  build- 
ing committee  of  seven.  Mr.  Burnham 
recently  donated  3,000  acres  at  C,1  en  wood 
as  arlub  site,  on  which  it  is  proposed  to 
erect  I  club  house  modeled  after  "Para- 
dise Inn"  in  Tacoma,  Wash. 

The  organization  endorsed  the  state 
bill  now  pending  to  relieve  editors  of  the 
responsibility  of  deceptive  advertising  if 
published  in  good  faith.  Will  Wilkie  of 
Grey  Eagle,  Minn  ,  president  of  the  Na- 
tional Editorial  Association,  and  R.  F. 
Forte  of  the  Forte  Publishing  Company, 
Salt  Lake  City,  were  guests  uf  the  con- 
vention. The  annual  meeting  of  the 
Press  Association  will  tie  held  at  Hot 
Springs  in  June. 


A.   P.   Executive   Committee  Meet* 

The  executive  cummittee  of  the  As- 
sociated Press  met  January  26  to  trans- 
act routine  business  Those  present 
were:  Frank  B.  Wives,  Washington 
Star  president;  Charles  Hopkins  Clark. 
Hartford  Cmrant  |  Col.  C.  A.  Rook. 
Pittsburgh  Dispatch;  Adolph  S  Och*. 
New  Yotk  Times;  John  R.  Rathom. 
Providence  Journal;  Melville  E.  Stone, 
general  manager,  and  Frederick  Rov 
Martin,  acting  general  manager  of  the 
Associated  Press. 


New  Mullauy  Officers 

William  T.  Mullally,  Inc  .  New  York 
agency,  formerly  Maclay  &  Mullally 
Inc..  has  elected  officers  for  1921.  as 
follows  William  T  Mullally.  presi- 
dent: Amos  H.  Barnctt,  vice  president, 
in  charge  of  production  and  art:  H. 
M  Thurbci.  vicr  prriidrnt.  in  charge 
of  plans  and  ropy;  N-cah  G.  Stilrs.  sec- 
retary and  general  manager;  Harry  J. 
Kiker,  assistant  secretary;  F.  A.  Seidell, 
treasurer  and  au  li'or. 
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POOR  RICHARD  CLUB  SPOKE  FOR  CITY  IN 
HONORING  BEN  FRANKLIN 


Ceremony 


it  Old  Christ  Church- Yard  Mid  C*m»c  Street  Luncheon 
Start  Day  Which  Ends  in  Gorgeous,  Sixteenth 
Annual  Banquet 


By  EDWARD  A.  MUSCHAMP 


<fl'rllfr«  l-stlmittety  ft 

pilll.ADKI.rillA.— Good  old  Ben 
Franklin's  ears  nm-i  indeed  have 
tingled  January  17,  thr  215lh  anniver- 
tarj  of  his  birth.  And  if  they  did.  it 
v*as  with  jusiil'iatilc  pride,  for  fine  and 
eloquent  were  the  tribute*  paid  Id  the 
great  American  -moreover,  the  ureal 
American  pioneer  employer  of  printers' 
■tit; 

And  while  Hostnn  may  justly  claim 
the  birthplace  of  Benjamin  Franklin,  it 
was)  in  I'U.'ili  that  lie  grrw  to 
manhood  and  did  the  large  portion  of 
his  great  work.  It  »i.  in  Philadelphia 
that  he  began  printing  America's  uldcst 
publication — The  Pennsylvania  tiazrttc. 
and  his  various  other  periodicals,  out  of 


r  fclouok  Ac  PusLltltca) 

which  lias  come  the  Saturday  Evening 
Post,  still  published  in  Philadelphia ; 
and  al-o  MM  of  this  country's  leading 
newspapers,  the  Philadelphia  North 
American.  It  was  in  Philadelphia.  tio. 
that  Franklin  wrote  and  printed  his 
famous  Poor  Richard's-  Almanac.  Here 
he  also  Hems)  as  postmaster ;  founded 
those  four  great  institutions — the  Uni- 
versity of  Pennsylvania,  the  Pennsyl- 
vania Hospital,  the  Philadelphia  I  now 
the  Free  Public)  Library  and  the  Amer- 
ican Philosophical  Ssoety.  Here  he 
conducted  his  epoch-making  invc<tiga- 
tion  of  lightning ;  here  he  signed  the 
Declaration  of  Independence,  and  litre 
he  died  and  Mas  buried. 


It  is  therefore  altogether  fitting  that 
the  famous  organization  of  advertising 
men  in  this  city  should  be  banded  to- 
gether under  the  name  of  live  Poor 
Richard  Club.  And,  loo,  it  is  equally 
fitting  that  the  all-day  programme  of 
exercises  in  honor  of  Franklin  should 
have  been  under  llie  auspices  of  Phila- 
delphia's advertising  men. 

"Pour  Richard"  and  his  wife  are 
buried  in  the  old  Christ  Church  Ceme- 
tery in  this  city,  and  it  was  to  this 
quaint  old  burying  ground  that  mem- 
liers  of  the  Poor  Richard  Club  jour- 
neyed on  Monday  to  lay  a  wreath  on 
the  slab  of  marble  that  marks  the  last 
resting  place  of  the  immortal  Franklin. 

Al  no>»n  members  of  the  Poor  Rich- 
ard Club  gathered  in  their  club  house 
on  Camac  street  for  their  annual  Poor 
Richard  luncheon, 

In  tile  evening  came  the  big  feature 
of  the  day's  programme— the  sixteenth 
annual  dinner  of  the  Poor  Richard  Club 
in  the  ballroom  of  the  Bellcvue-Strat- 
ford.  Here  gathered  the  member*  of 
this  famous  adscrtising  club  and  their 
friends   tu    the   number   of  1,000 — alt 


identilietl  directly  or  indirectly  with  the 
business  of  advertising,  or,  as  the  Poor 
Richard  Club  puts  its  qualifications  for 
membership— "men  who  make,  buy.  or 
sell  advertising." 

This  big  celebration  was  called  t 
"Forward"  dinner  and  President  Bloom- 
mgdale  sounded  the  keynote  when,  in 
opening  the  evening's  programme,  he 
said : 

"Poor  Richard  welcomes  you  in  the 
spirit  of  fellowship.  The  motto  of  the 
Poor,  Richard  Onb  is.  speak  to  others 
as  you  would  have  others  speak  to  you. 
and  speak  it  first. 

"Ours  is  the  spirit  of  optimism.  We 
look  ahead,  and  men  who  look  ahead 
arc  necessarily  not  bound  by  the  so- 
called  hard  times  about  which  so  many 
other  people  seem  to  be  talking  right 
now.  We  regard  the  present  condition 
a-  merely  a  lull.  Our  vision  carries 
ns  beyond  the  present.  That  is  why  wt 
have  called  this  a  'Forward'  dinner, 
We  mean  not  only  to  look  forward, 
but  to  go  forward,  and  that  is  Poor 
Richard's  message  to  yon  to-night.1* 
|  ait   I'agf  10) 


THE  HIGH  MOMENT  OF  THE  PHILADELPHIA  PRESS  REUNION 


By  WILLIAM 

ijf'rsiir"  t'-*iiwm*lj  ft 

TMOTABLE  as  a  bit  of  journalistic  history  was  the  high  moment  of 
^  an  unusual  gathering,  the  Philadelphia  Press  Reunion  Dinner,  when 
Dr.  Takott  Williams  brought  a  great  company  of  newspaper  workers 
to  (heir  feet  with  a  shout  of  acclaim  as  he  lifted  aloft  the  blazing  torch 
of  the  noblest  ideals  of  the  profession.  In  all  of  Dr.  Williams'  long 
life  of  distinguished  newspaper  service  be  doubtless  never  before  cvokcsl 
such  a  demonstration. 

From  every  angle  the  dinner,  held  in  the  Hotel  Adelphia.  January  15. 
was  remarkable.  Of  the  nearly  two  hundred  men  prrscnt.  every  one 
was  a  veteran  worker  of  the  now  extinguished  Philadelphia  Press,  from 
the  Governor  of  the  State  to  the  new  owner  of  the  paper,  Cyrus  H. 
K.  Curtis.  There  arc  few  ties  stronger  than  those  which  bind  men  who 
have  worked  together  at  a  great  task:  10  the  Press  graduates  came  from 
many  directions.  Among  them,  to  cite  uiilv  a  few  of  the  New  York 
visitors,  were  Henry  I-.  Stoddard,  rditor  of  the  Evening  Mail,  Oswald 
Garrison  Villard.  editor  of  The  Nation,  and  Charles  M,  Lincoln,  pub- 
lisher of  the  New  York  Herald.  Several  Philadelphia  editors  who  arc 
Press  alumni,  as  well  as  distinguished  newspaper  men  from  Washington, 
Pittsburg  and  other  centers,  were  among  the  guests. 

The  speeches  were  as  distinctive  as  the  occasion.  Mr.  Curtis'  terse 
autobiography:  Governor  Sprout's  appeal  from  a  public  official  to  the 
men  of  his  own  craft;  and  Mr,  Villard's  stirring  story  of  the  occasional 
revsard  that  comes  to  an  editor  when  he  clinches  with  a  crook,  would 
have  made  any  occasion  notable.  Other  addresses  there  were,  appro- 
priate to  the  occasion  and  of  inherent  interest. 

Quite  as  significant  was  the  discriminating  rharacler  of  the  applause. 


T.  ELLIS 

r   Kill  Tu*  if   1*1  Ml  tsMfck) 

These  were  not  ordinary  diners-out.  prepared  tu  cheer  anything  and 
everything.  They  were  professional  appraisers  of  utterances  and  occa- 
sions, men  of  independent  judgment  and  courage.  So  when  they  stood 
up  tu  greet  "Judge"  Wells  and  Ben  Gordon,  or  gave  a  salvo  of  applause 
lo  Fish,  the  incomparable  foreman  uf  the  composing  room,  the  opinion 
was  like  a  judicial  deliverance  / 

Therefore  the  meaning  fulness  of  die  ovation  accorded  "T.  W."  the 
brilliant  head  of  the  Pulitzer  School  of  Journalism  quickly  got  to  the 
great  rralilirs,  as  he  recalled  instance  after  instance  of  the  permanent 
achievements  of  the  Philadelphia  Press  in  public  service,  and  bore  testi- 
mony to  the  truth  that  the  old  paper  had  never  struck  nor  sullied  its 
flag  of  noble  ideal-.  He  reminded  the  men  that  practically  none  of  them 
had  made  money,  but  they  had  achieved  a  success  worth  infinitely  more. 
With  prophet  tongue,  tipped  by  the  flame  of  passion,  Dr.  Williams  set 
to  blazing  the  tires  that  smoulder  in  every  newspaper  man's  breast,  and 
we  were  all  made  to  sec  ourselves  as  the  men  we  dreamecl  of  Incoming 
nhen  we  gave  our  lives  to  journalism.  The  .'peech  was  oratory  at  its 
highest. 

With  a  roar,  a*  the  Neslor  of  the  Pre-*  sat  down,  his  former  col- 
leagues were  on  their  fest,  shouting,  cheenng  and  clapping  hands  in 
«uch  a  tribute  as  cusstes  rarely  to  a  public  speaker.  I>ccp  had  cried  unto 
deep,  and  the  answer  was  profound.  The  men  were  for  the  moment 
no  longer  sophisticated,  worldly-wise,  blase  and  rather  cynical  nrw*pa]ier 
worker*,  but  dreamer-  hailing  their  comrade,  leader  and  interpreter. 

In  a  sut-c  >eldom  meant,  llir  Press  pa-'ed  from  active  life  in  a  blftVC 
of  glory. 


Google 
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When  the  members  of  the  cluh  and 
their  friends  marched  intu  the  ball- 
room fur  the  dinner,  they  found  them- 
selves within  what  to  physical  appear- 
ances was  nothing  lest  than  a  Temple 
of  Advertising.  The  walls  anil  the  pil- 
lars supporting  the  balcony  were  liter- 
ally covered  with  samples  of  advertising 
ranging  all  the  way  from  original  paint- 
ings up  to  great  flaring  posters.  Hang- 
ing from  the  rail  of  the  horseshoe  bal- 
cony were  dozens  of  electric  twinkler 
signs,  each  about  three  feet  square  and 
each  being  an  advertising  trademark  of 
some  well-known  Philadelphia-made 
product.  All  through  the  evening  these 
signs  twinkled  their  bright  lights  and 
proved  to  be  one  of  the  most  striking 
features  of  the  celebration. 
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At  the  tables  were  more  evidences  of 
nationally  advertised,  particularly  Phila- 
delphia-made and  advertised,  products 
in  the  form  of  souvenirs  presented  by 
the  Franklin  Fire  Insurance  Company, 
Franklin  Printing  Company,  Milwaukee 
Journal.  Philadelphia  Record,  livening 
Public  Ledger.  Liggett  *  Meyers  To- 
bacco Company,  United  Retail  Candy 
Company.  Garrett- Buchanan  Company, 

B.  J.  Johnson  Soap  Company.  Richard 
Hudnut  Company.  Armour  &  Co.,  Du- 
pree  Chemical  Company,  Denny  & 
Denny,  and  Strath  more  Paper  Company. 

Again,  when  the  entertainment  feat- 
ures came  along,  advertising  bobbed  up 
in  a  clever  and  unique  form  in  a  song 
and  dance  number  by  the  Poor  Richard 
Chorus,  composed  of  twelve  winsome 
yuung  ladies  and  staged  by  Poor  Rieh- 
ardite Jerry  Taft.  Each  one  of  these 
young  ladies  appeared  in  a  costume 
featuring  in  some  way  the  well-known 
characteristics  of  the  products  of  these 
well-known  Philadelphia  advertisers: 
Fayette  R.  Plumb,  Victor  Talking  Ma- 
chine. Burpee  Seeds,  Not-a-Scme  Ho- 
siery. Frls  Naplha  Soap,  Fenton's 
I-ahels,  Stetson's  Hats.  C.irard  Cigars, 
Whistle,  Disston's  Saws,  Whitman's 
Candies.  This  was  called  "The  Adver- 
tisers' Number"  anil  made  a  big  hit. 

But  it  is  only  fair  to  say  that  the  en- 
tire entertainment  programme  made  a 
hit.  It  opened  with  "a  toast  to  our 
patron  saint — Benjamin  Franklin"  by 
Poor  Riehardite  Edward  James  Cattcll. 
who  spoke  from  the  speakers'  table. 
Running  from  the  center  of  this  table 
tip  to  the  ceiling  was  the  string  of  Ben 
Franklin's  kite.  Hall  way  up  this 
string  was  suspended  a  replica  of  the 
historic  key  and  at  the  upper  end  was 
Franklin's  kite.  When  Dr.  Cattell  had 
finished  his  toast,  Ben  Franklin's  voice 
was  heard  in  response,  seemingly  com- 
ing from  the  kite  itself,  but  in  reality 
emanating  from  Pour  Riehardite  Frank- 
lin R.  Wood  who  was  hack-stage,  but 
who,  with  the  aid  of  an  electric  con- 
trivance, was  enabled  to  so  project  his 
voice  as  to  make  it  appear  to  In-  corn- 
ing directly  Out  of  the  kite. 

A  Limariek  Novelty 

Then  followed  various  musical  and 
dancing  numbers  in  which  members  of 
the  Poor  Richard  Club  participated 
either  as  actors  or  directors.  Among 
the  members  taking  part  were  Philip 

C.  Staples,  Walter  F.  Mulholl,  Joseph 
W.  Simpson,  W.  R,  Clark.  Jr..  Harry 
Taylor,  George  Barrett,  Dr.  David 
Stem.  Jack  A.  Lut*.  Jerry  Taft  and 
Wayne  Marshall.  What  was  probably 
the  most  popular  ami  certainly  the 
"noisiest"  feature  was  the  "tarn  nutnhcr" 
introduced  frmn  "The  Follies."  and  in 
which  everyone  of  the  thousand  men  on 
the  banquet  floor  and  the  several  hun- 
dred women  in  the  balc.my  were  sup- 
plied   with    tambourines    which  they 


wielded  to  their  hearts'  content  in 
keeping  time  to  the  singing  and  danc- 
ing of  the  girls  on  the  stage, 

Another  novelty  was  introduced 
through  the  courtesy  of  the  Evening 
Public  Ledger,  which  is  conducting  daily 
limerick  contests,  in  which  a  prize  of 
$100  cash  is  awarded  every  day  to  the 
person  supplying  the  best  last  line  to  a 
limping  limerick.  The  Evening  Public 
Ledger  supplied  all  the  guests  with 
cards  containing  the  first  four  lines  of  a 
special  limerick  prepared  for  the  Poor 
Richard  Dinner.  All  the  cards  were 
collected  at  6:30,  and  by  11  o'clock  the 
judges  had  made  their  decision  and 
awarded  the  special  prize  of  $100  to 
Philip  C.  Staples,  vice-president  and 
former  director  of  publicity  of  die  Bell 
Telephone  Company.  The  limerick  as 
completed  by  Mr.  Staples  read  as  fol- 
lows: 

The  Poor  Richard  Clab  ev'ry  J«ar 
Gives  s  Bftnauet  at  wil,  song  and  cheer. 
Rrn  Franklin,  oar  saint, 
SHonlil  be  Kerr — hal  he  ain't — 
Which,  all  (bint*  cnttsiftrred.  ain't  qiK'r 

White  the  dinnrr  was  in  progress 
newsboys  arrived  with  a  special  "Poor 
Richard  Extra''  of  the  Philadelphia 
Record — a  miniature  of  that  well-known 
daily  paper  giving  a  "full  account  of 
the  big  dinner." 

Stewart  Speak,  far  A.  A.  C.  W. 

Of  tile  several  speakers  the  remarks 
of  two  were  of  peculiar  interest  to  ad- 
vertising men  Rowe  Stewart,  general 
manager  of  The  Philadelphia  Record, 
and  president  of  the  Associated  Adver- 
tising Clubs  of  the  World,  was  the  first 
speaker.  Mr.  Stewart  called  attention 
to  the  fact  that  the  Poor  Richard  Club 
was  but  one  of  200  similar  organiza- 
tions scattered  all  over  the  globe,  in- 
cluding 30  in  Great  Britain,  several  in 
South  America  and  one  is  even  far- 
away Shanghai.  These  200  advertising 
clubs  comprise  a  memliership  of  20,000 
He  emphasized  the  fact  that  advertis- 
ing men  carry  with  them  the  spirit  of 
optimism,  which  is  the  watchword  of 
modern  advertising  and  merchandising, 
into  everything  they  do.  He  touched 
•  >u  the  educational  work  that  the  As- 
sociated Advertising  Cluhs  of  the 
W  orld  have  done  and  are  doing  today 
along  the  line  of  honest  advertising 
and  merchandising,  and  said  that  plans 
were  now  under  way  to  have 
tary  courses  in  advertising 
of  the  curricula  of  the  schools  of  the 
country.  He  praised  the  work  of  till 
Vigilance  Committee  and  the  twenty- 
eight  local  brtter  business  bureaus 
throughout  the  country  which  have 
been  organised  under  the  direction  of 
the  Vigilance  Committee  and  which 
have  been  instrumental  in  making  ad- 
vertising a  better  and  safer  projiosition 
for  the  consumer  as  well  as  the  adver- 
tiser. 

The  next  convention  of  The  Associ- 


ated Clubs  will  be  held  in  Atlanta  next 
June,  and  Mr.  Stewart  said  be  wanted 
to  launch  a  movement  to  bring  the  1926 
convention  to  Philadelphia,  for  in  that 
year  the  city  of  William  Penn  will  bold 
a  World's  Exposition  to  commemorate 
the  150th  anniversary  of  the  signing  of 
the  Declaration  of  Independence.  Said 
he: 

"We  want  to  have  one  week  of  the 
Exposition  devoted  to  advertising  and 
we  also  want  wliat  has  never  been  in 
any  exposition — a  building  devoted  ex- 
clusively to  advertising." 

The  chief  speaker  of  the  evening  was 
Tchyi  Hsieh,  a  special  representative  of 
the  Chinese  Republic  sent  to  the  United 
Slates  to  investigate  labor  conditions. 
Mr,  Hsieh  paid  a  glowing  tribute  to  the 
"pep  and  punch"  of  American  adver- 
tising and  urged  his  hearers  to  do  every- 
thing in  their  power  to  co-operate  with 
the  Chinese  people  in  developing  their 
re  barn  nation.  He  added  that  within 
recent  years  the  2,01X1  characters  in  the 
Chinese  language  as  written,  had  been 
c.mdeused  into  39  characters  and  that 
this  achievement,  plus  the  develo|«nent 
of  a  public  press  in  China — there  are 
today  in  the  Chinese  Republic  25.O0O 
periodicals-  were  the  most  hopeful 
vigils  in  this  great  oriental  nation  of  a 
progressive  future. 

"You  advertising  men,"  laid  Mr. 
Hsieh,  "have  made  the  world  sit  up 
and  lake  notice  of  America  and  I  want 
you  to  work  with  the  people  of  my 
country.  We  have  an  advertising  club 
in  Shanglvai  and  through  that  organiza- 
tion you  can  reach  into  every  part  of 
China." 

D  tractors  and  Guaat* 

At  the  speakers'  table,  with  President 
Bloomingdale,  who,  aided  hj  a  capable 
committee  directed  the  dinner,  were 
these  guests  #>f  honor — several  of  whom 
al«o  spoke: 

Mont  H.  Wright,  President  of  the 
Association  of  National  Advertisers: 
former  Governor  Edwin  S.  Stuart ;  for- 
mer Mayor  John  Weaver;  Dr.  Edgar 
Fain  Smith:  Dr.  Francis  Harvey 
Greene,  President  of  Pennington  Sem- 
inary: Rabbi  Alexander  Lyons  of 
Brooklyn;  Harry  M.  Blair  and  Richard 
H.  Lee. 

Tbc  dinnrr  and  celebration  were  in 
charge  of  Mr.  Bloomingdale  as  direc- 
tor, J.  B.  Taft.  manager,  Harry  Apple- 
ton,  assistant  manager,  and  the  follow- 
ing committee:  B.  J.  Doyle,  J.  M. 
FogclsangcT.  Frank  C.  Gobbler,  Joseph 
Green.  Harry  T.  Jordan.  E  L.  Lewis. 
J.  A.  Lutz.  Irvin  F.  Paschall,  Joseph 
S.  Potsdamer.  Walter  Mulhalt.  P.  C. 
Staples.  Rowe  Stewart.  Howard  C. 
Story,  Theodore  Ash.  M.  H.  Thomas. 
Frank  Therkildson,  Ernest  Ackrrmaii, 
S.  H  W'cilcr.  Lee  E.  Hood,  Wayne 
Marshall,  George  Goldsmith.  Jack  Sims. 
Howard  K.  Mohr. 


BUYS  IN 


PRESIDENT-ELECT  HARDING'S  FRIENDS 


tS^oaJ  lo  Haifa 
WASHINGTON.  D.  C.-H  the  dual 
"  kinship  of  political  and  professional 
associations  makes  for  friendship  be- 
tween Warren  G  Harding,  publisher  of 
the  Marion  Star.  soon,  according  to  ru- 
mor, to  attain  high  official  position,  and 
scleral  thousand  country  editors  uf  Re- 
publican tendencies,  then  might  the  Pres- 
ident-elect well  exclaim: 
"Save  me  from  my  friends  f" 
Senators  and  representatives  arc  hear- 
ing from  the  wicldrrs  of  the  editorial  pen 
in  county  weekly  offices.  The  real  farts 
as  to  how  Harding  and  Coolidge  carried 
this  county  or  that,  l«  it  in  Maine  or 


*  PttaLi.Hia) 

New  Mexico,  are  coming  to  light.  They 
are  accompanied  I  >v  gentle  reminders  that 
the  aforesaid  editor  would  accept  ap- 
pointment as  the  fourth-class  postmaster 
of  his  rotinty  scat.  In  no  instance,  yet 
reported,  has  there  been  any  indication 
but  that  such  an  appointment  would  be 
a  just  reward  for  actual  servire  rendered 
the  party  and  the  ration,  and  one  sure 
to  command  general  approval. 

The  story  is  an  old  one.  It  is  retold 
every  time  the  political  complexion  of 
the  Presidency  is  changed  Democratic 
editors  have  had  their  right  years  of 
plenty.  Tbe  Republican  editors  are  be- 
coming vocal. 


Haad.   Tinas   and   Allagaaian   Co. — 
Finaa  Vka-PraaatW  a  ad  Sacratary 

Cumberland,  Md— H.  E.  Wt*«r  and 
several  other  stockholder*  of  the  Times 
and  Alleganian,  Inc,  have  sold  their 
interests  in  that  corporation  to  J.  J, 
Divine  of  New  York.  Mr.  Devine  and 
others  associated  with  him  have  organ- 
ized a  new  corporation  entitled  The 
l  imes  and  Alleganian  Company,  and 
the  new 
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over  the  entire 
property  and 
business  of  the 
Evening  Time* 
and  Weekly  Al- 
leganian. 
The  negotia- 
tor the 
purchase  of  the 
property  by  Mr. 
Uevine  were  con- 
ducted by  Thom- 
as B.  Finan.  of 
his  city.  The 
new  company  has  elected  the  following 
directors:  J.  J.  Devine,  New  York;  J. 
R.  Hoover,  Washington.  D.  C ;  Joseph 
It,  Finan.  W.  E.  McDonald  arid  R.  E. 
King,  Cumlierland.  The  directors  have 
elected  the  following  officers:  J.  J.  De- 
vine,  president ;  Joseph  B.  Finan,  vice- 
president  and  secretary,  and  W  E.  Mc- 
Donald, treasurrr. 

Mr.  Devine,  who  is  an  experienced  news- 
paper publisher,  with  interests  in  New 
York.  Massachusetts,  and  elsewhere, 
will  not  reside  in  Cumberland  for  the 
present.  There  will  be  no  change  in 
the  management  or  working  organiza- 
tion of  the  Evening  Times  or  the  Alle- 
ganian. the  new  new  ownership  inter- 
ests having  decided  that  the  policy  and 
aims  that  have  guided  both  publications 
for  several  years,  shall  be  continued, 
with  such  further  improvement,  from 
time  to  lime,  as  i 


Springfield  Union  Rumors  Denied 

Reports  reached  New  York  this 
week  that  George  F.  Booth,  who  re- 
cently sold  his  interests  in  the  Wor- 
cester (Mass.)  Gazette  to  T.  T.  Ellis, 
publisher  of  the  Worcester  Telegram, 
has  been  negotiating  for  the  purchase 
of  the  Springfield  (Mass,)  Union,  J. 
D  I'luinmcr.  publisher  of  the  Union, 
replied  by  telegraph  to  an  Er.tT.aj  & 
Puamm  inquiry  a;  follows-  "No 
truth  in  the  report  outlined."  Mr. 
Booth  replied  from  New  Haven,  Conn.: 
"1  have  several  things  before  me,  but 
ant  in  no  hurry,  have  not  seriously  con- 
sidered the  Union  and  have  not  ncgo. 
tiated  for  it.  I  prefer,  as  a  matter  of 
fact,  to  do  nothing  for 


N.  Y.  Evening  World 

In  the  Daily  Newspaper  Executives' 
Personnel  Directory,  published  in  last 
week's  International  Year  Book  Number 
of  Ehitok  8;  Prtu  isnrjt,  the  name  of 
Harold  L.  Pollard,  editor  of  the  New 
York  Evening  World,  was  omitted  and 
the  name  of  Frank  I.  Cobb  substituted 
by  error  in  its  place.  Mr.  Pollard  is 
editor  of  the  Evening  World  and  Mr. 
t  "M.  is  editor  of  the  Morning  World 
Correction  should  be  so  made  in  tbe 
Directory. 


Capper   Ad.   Men  Shifted 

Cm.  .sco.  Charles  C,  Clark,  late  Den- 
ver manager  for  the  Capper  Farm 
Press,  has  been  transferred  to  the 
Kansas  City  branch  He  succeeds  Ralph 
Mitchell  who  has  Wen  transferred  to 
(  hicago. 
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LOOKING  AHEAD  IN  CONSTRUCTION 
OF  NEWSPAPER  HOMES 

Unique  Feature*  Embodied  in  Chattanooga  Newt 
Pro vUion  for  Storing  Ten  Car-Load.  of 
on  Top 


The  vault  for  valuables,  stationery,  ctc^. 
is  concealed  between  walls  under  (hr 
front  stairway.  The  lighting  system  ii) 
the   business   office,  a*   well   as  other 


from    tltt*    Hoe   os-tuple   press   lo  the 
tables  through  a  window  located  within 
a  few  fret  of  the  folders.    The  trucks 
arc  loaded  at  the  rear  while  the  car 
lien  and  newsboys  receive  their  papers 
The  rear  of  the  first  floor  is  occupied   through  windows  arranged  in  the  heavy 
hy   (lie  pressroom,   mailing  room  anil    iron  wire  partition,  the  entire  length  of 
carriers'  and  newsboys'  delivery  room,    Iheir  rouins.    The  newsboys  make  their 
These  arc  entered  through  the  business   exit  through  a  rear  door  while  the  car- 

_,,„.         .   ., ,.       .  .     _    .    office  and  from  a  door  leading  from  the    ricrs  pas,  through  a  different  door 

fllh  new  budding  ol  the  Chattanooga   the  side.    In  the  counter,  are  concealed    M*yw»y  on  the  side  as  well  as  donrs       I  he  mezzanine  floor  contains  a  rest 
iTeniU   News,  winch  was  recently   Id..,*  cabinets,  lockers  and  roller  slide.    in   ,he   rw,     Another   iron    stairway    room  for  the  worn,-,,  employees  of  the 
.-omplctcd  and  ill  occupancy  celebrated    for  Ides.    A  private  branch  telephone   lcad4  (r,„„  lhc  nuj|in(,  ruoni  lt>  ,he  paper  and  al.o  a  retiring  room  for  the 

xchange  occupies  one  corner,  the  oper-   mezzanine  tW  &Wt,    The  pressroom   men  employee*     In  these  rooms  steel 


in  exercises  and  a  public  reception  held 
Ml  New  Year's  Day  with  thousands  of 
citizens  in  attendance,  has  been  pro- 
nounced as  near  a  model  newspaper 
plant  as  it  is  possible  to  make.  The 
plans  carried  out  represent  the  ideas 
f  irmed  by  George  F.  Milton,  ptcsident 
ami  editor  of  the  News,  and  Walter 
L".  Johnson,  the  manager,  o»er  a 
period  of  twenty-five  years  in  newspaper 
making,  The  requirements  of  the  paper 
for  years  to  come  were  carefully  con- 
sidered even  to  the  extent  of 
for  future  expansion  and  the 
tion  of  additional  machinery. 

The  building  is  located  on  a  lot 
.50  x  135  feet,  in  dose  proximity  to  the 
Federal  Building.  Municipal  Building 
It 


ator  acting  also  as  information  clerk. 
Classified  advertising,  circulation  and 
accounting  each  have  clerks  here.  The 
desks,  all  of  which  are  flat,  are  of  olive 
green,  harmonizing  with  the  counters 
and  woodwork,  arc  arranged  in  three 
rows  the  entire  length  of  the  ofhee  back 
to  the  mezzanine.  Under  this  mezza- 
nine is  Incur,*  the  executive  office, 
which  is  occupied  by  the  president  and 
the  general  manager. 

In  the  other  corner  steel  filing  cab- 
inets will  be  installed  for  taking  care  of 
file  copies  of  the  paper  for  a  period  of 
twelve  months.  Special  cabinets  arc 
provided  for  thr  current  week  or  mouth 
and  also  for  the  bound  volumes.  An 


FLOOR  PLANS  OF  CHATTANOOGA  NEWS  BUILDING 
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and  leading  hotels.  It  is  also  within  ir)„,  Mairway  leads  from  the  business  close  proximity  to  the  pressroom 
two  bl.K*.  of  the  main  street,  and  be-  (lffifl.  floor  to  ,ht  m«iarmlc  allove.  lmg  ,h,  irnmedutc  delivery  of 
tween  the  two  large  railway  stations, 
this  latter  being  of  special  advantage 
for  the  reason  that  paper,  can  be  deliv- 
ered to  the  trains  within  a  very  few 
minutes  and  without  compelling  the 
truck,  to  pass  through  congested  traffic 
of  the  main  streets. 

Railroad  at  Back  Dear 

While  the  lot  on  which  the  building 
is  located  is  50x  135  feel,  the  front 
half,  occupies  only  45  feet,  the  addi- 
tional 5  feet  being  given  over  to  an 
alley  way,  which  leads  from  the  street 
to  the  various  departments  in  the  rear 
of  the  building.  All  of  the  rear  half 
of  the  lot  is  taken  up  by  the  building. 
In  the  rear  of  the  buikling  there  is  an 
alley  and  across  this  are  tracks  of  the 
Belt  R.  R.  and  T.  A.  G.  R.  R..  over 
which  cars  of  paper  and  other  supplies 
are  brought  to  the  building  and  un- 
loaded on  the  platform  connecting  with 
an  elevator  in  one  corner. 

In  the  construction  of  the  building 

this  is  not  apparent  in  viewing  the  ex- 
terior or  even  upon  entering  the  com- 
modious business  office.  The  front, 
which  is  of  Bowling  Green  stone  and 
pressed  brick,  resembles  a  hanking  in- 
stitution rather  than  that  of  a  news- 
This  is  even  more  appar- 
in  the  business  office  with  its 
19.fo»t  ceiling  and  mezzanine  or  rial- 
cony  effect  in  the  rear. 

Ckaaper  to  Build  Than  Dig 

The  building  is  of  ferro  concrete  con- 
struction and  fireproof.  The  side  walls 
are  brick  Owing  to  the  great  expense 
of  excavating  solid  rock  it  was  found 
more  economical  to  add  a  story  for  the 
storage  of  paper  and  other  supplies  than 
t<.  go  down  for  a  basement,  as  is  the 
custom  with  many  newspapers.  This  ad- 
ditional story  was  also  considered  desir- 
able for  future  expansion.  Here  a  club 
room  for  employees  will  he  fitted  up- 
The  various  floors  of  the  building  are 
reinforced  concrete,  the  top  floor  being 
of  aufficicnt  strength  to  support  the 
weight  of  ten  car-loads  of  paper,  The 
is  21.100  square  feet 
all  of  this  is  utilized  to 
advantage,  with 
to  future  expansion. 
The  business  office  on  the  first  floor 
occupies  a  space  of  45  x  74,6  feet  with 
a  19-fnot  ceiling.  A  sleel  counter  ex- 
i  the  full  length  of  the  front  of  the 
i  office  and  down  one  side,  there 
ample  vestibules  in  front  and  on 


ceiling  is  19  feet  high,  the  building  on  lockrri  are  provided  for  each  employee, 

the  east  side  rear  being  set  in  five  feet  the  men's   room  being  equipped  with 

iK'ginning  with  the  ceiling  of  the  press  showcV   l»aths  and  other  conveniences, 

room  so  as  to  provide  light  immedi-  The  balcony  of  the  mezzanine  is  <>ccii- 

ately  over  the  press.    The  entire  rear  pied  by  the  advertising  siaff,  the  busi- 

of  the  pressroom  with  the  exception  of  manager's  room  being  just  in  the 

that  part  occupied  by  the  elevators  have  rear  and  next  in  order  the  circulation 

sleel   window   frames  and  sash   with  manager's  room,  which  is  al  thr  head 

prism  glass.     The  floor  of  the   press  of  the  stairway  leading  from  the  mail 

room  is  of  wood  blocks  over  a  con-  room  below.    An  observation  balcony 

irete  base.  overlooks  the  pressroom  and  visitors  can 

The  pressroom  is  especially  well  ar-  witness  the  o|ieration  of  the  press 

ranged.  The  two  Hoe  presses  are  ""rough  the  windows  extending  al..iiK  a 
operated  singly  or  jointly  at  their  full ~ ' portion  of  the  mezzanine  floor, 

capacity  as  needed,  the  Kohler  electric  Tl'r  second  floor  front  contains  the 

control  being  in  operation.    The  mail-  n**u1  ofcf  of  the  president  and  editor, 

ing  room  and  delivery  rooms  are  m  associate  editors,  conference  room,  li- 

enab-  brary  and  women's  department.  The 

ling  the  immediate  delivery  of  papeTs  (Conlmufd  tut  fayt  12) 
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rcportorial  room  is  next  in  order,  this 
heing  ilic  large  well-lighted  room,  which 
connects  with  the  composing  room.  In 
one  corner  of  the  editorial  room  a  tele- 
phone booth  has  been  arranged  while 
at  the  other  end  a  room  it  provided  lor 
the  Associated  Press  operator.  The 
report  of  the  International  News  serv- 
ice is  received  in  the'  adjoining  building. 

The  composing  room  in  which  are  in- 
stalled nine  Linotypes,  two  Intertype*, 
and  two  Ludlow  Typographs.  together 
with  make-up  tables,  composing  stones 
and  other  modern  steel  composing  room 
equipment,  are  so  arranged  that  there  is 
no  lost  motion  in  handling  the  copy  and 
the  type  from  beginning  to  end.  The 
body  machines  extend  along  one  side 
of  the  room  next  to  windows,  while  the 
head-letter  machine  and 'the  ad  ma- 
chines are  arranged  to  the  best  advan- 
tage. The  ad  room  occupies  the  west 
side  of  the  building  with  the  make-up 
in  the  center.  This  room  is  also  splen- 
didly lighted  by  the  factory  lighting 
plan  of  Meet  sash  with  prism  glass. 
The  installation  of  a  factory  lighting 
system  also  makes  it  possible  for  the 
rooms  to  be  lighted  as  bright  as  day- 
light when  required. 

Employs!  Thank  Publish*™ 

The  stereotyping  room  occupies  the 
rear  end  of  lite  building  and  is  equipped 
with  two  matrix  rolling  machines,  a 
plate  finishing  machine,  two  roasters  for 
dry  mat*,  a  five-ton  melting  pot.  casting 
box,  saw  trimmers  and  flat  casting  box. 
The  furnace  is  heated  with  gas  under 
the  combnstion  system,  a  blower  being 
installed  for  the  purpose  of  mixing  the 
air  and  gas  on  a  bed  of  carborundum 
under  the  pot. 

The  plates  are  delivered  from  the 
stereotyping  room  to  the  press  room  be- 
low by  a  special  plate  conveyor  located 
near  the  end  of  the  plate  finishing  ma- 
chine. Every  machine  m  this  depart- 
ment has  been  arranged  with  respect  to 
efficiency  in  handling  and  dispatching 
the  forms  and  the  finished  plates.  The 
room,  like  all  others,  is  well  lighted  and 
those  who  havr  inspected  it  have  com* 
mentcd  favorably  upon  the  excellent  ar- 
rangement and  the  provisions  for  the 
comfort  of  the  men  working  therein. 
The  men  composing  the  News  Chapel 
have  already  met  and  passed  formal 
resolutions  thanking*  the  management 
for  the  consideration  shown.  They  also 
say  in  conclusion  "we  pledge  ourselves 
to  co-operate  with  the  foreman  in  every 
way  to  make  the  composing  room  not 
only  a  pleasant  workroom  but  a  monu- 
ment to  the  members  of  the  Newt 
Chanel."  This  but  expresses  the  good 
feeling  which  prevails  in  all  departments 
of  the  paper  and  has  been  so  important 
a  factor  in  its  success.  With  the  im- 
proved equipment  the  management  ex- 
pert-, to  give  a  delivery  an  hour  earlier 
in  the  urban  trrritory  about  Chat- 
tanooga. 

Op*  is  ad  by  Bishop  Bcatty 

Form:il  extremes  were  held  incident 
to  the  taking  over  of  the  building  from 
the  contractors.  Bishnp  Bealty,  of 
Tennessee,  delivered  the  invocation. 
Addresses  were  rtiade  by  Ma>or  A.  W 
Chambliss,  Judge  W.  B  Swanry.  Wal- 
ter C.  Johnson.  George  K.  Milton  pre- 
sided and  in  accepting  the  building  said 
it  would  be  used  fnr  "the  pursuit  of 
Truth,  the  defense  of  Justice,  and  the 
glory  of  God." 

The  organization  of  The  News  is  as 
follows:  Grnricr  F.  Milton,  president 
ami  editor.  Walter  C.  Johnson,  vice- 
president  ami  general  manaser,  George 
F.  Milton,  Jr..  secretary  and  associate 
edit  r.  Cm  S.  Currier,  treasurer,  W. 
Alt™  Kindel,  businrss  manager,  J.  H. 
Akcr«.  circulation  manager.  J.  B  Clark, 
mnnaRinR  editor,  T.  J.  Campbell,  as- 
•.i-tant  editor 
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Mr.  Milton  began  his  newspaper  career 
In  Knoxville  and  was  editor  and  pub- 
lisher of  the  Knoxville  Sentinel  from 
1895  to  1912.  Mr.  Johnson  was  also 
associated  with  the  Sentinel  and  was 
successively  business  manager  uf  the 
Memphis  Morning  News  and  the  Chat- 
tanooga News.  For  several  years  he 
has  been  secretary  of  the  Southern 
Newspaper  Publishers'  Association, 


DEFENDING    RIGHT  TO 
SET  OWN  AD  RATE 

Pataraon    Praaa-Guarslian    Rafuaaa  to 
M«t     Demands     of  Department 
Store*  and  U  Catting  Along 
Without  Tlvam 


WANT  NEW  LIBEL  LAWS 


Virginian  Pre**  Association  Alao  Re 
vising  Lagal  Ad  Rat*  Schedule* 

(StecitJ  to  Eairoi  ft  FvaLttnai) 
LYNCBivac,  Va. — The  Virginia  Press 
Association,  at  its  convention  here.  De- 
cember 20  and  21,  gave  special  consider- 
ation to  the  subject  of  lilsrl  law.  finally 
authorizing  its  legi-lativc  committee  to 
review  the  libel  laws  of  other  states  and 
report  a  draft  of  a  new  Virginia  statute 
at  the  summer  meeting.  The  committee 
on  legal  advertising  raters  was  also  or- 
Hered  to  prepare  a  new  schedule  for  the 
next  conference. 

Senator  Carter  Glass,  a  member  of  the 
association,  was  a  speaker,  saying  that 
the  financial  situation  of  the  nation  is 
intrinsically  sound.  Senator  Glass  said 
the  Federal  Reserve  System  saved  the 
country  from  panic  at  the  outbreak  of 
the  war  and  enabled  the  nation  not  only 
to  finance  its  own  war  measures  but  to 
lend  billions  of  money  to  our  allies  in 
Kurope.  Me  declared  the  proposition  to 
make  Liberty  Bunds  legal  tender  was  an 
"idle  dream."  Lynchburg  invited  the 
association  to  make  it  the  permanent 
mid-winter  meeting  place. 


Ohio   Newspapers   Raduea  Price* 

Stcckkxhxz,  Ohio.  — .  The  Herald 
Star  and  the  Gazette  have  reduced  their 
selling  price  to  2  cents  from  J  cents  a 

copy. 


I'ATtasfiN.  N.  J, -—There  is  waged  In 
this  city  by  The  Patcrson  Press-Guard- 
ian, a  fight  in  defense  of  a  newspaper's 
rights  to  set  its  own  advertising  rates, 
in  which  every  publisher  in  the  land 
should  have  a  per- 
sonal interest.  It 
is  the  old  story  of 
department  stores 
combining  to  beat 
down  space  rates  to 
what  thev  agree  to 
pay.  W,  B.  Bry- 
ant, the  publisher, 
is  determined  they 
shall  not  succeed 
with  his  paper,  and 
the  defense  of  his 
position  to  date 
has  aroused  the 
admiratinn  of  all 
who  kiiuw  him  and  his  side  of  the  case. 
The  facts  of  the  situation  are: 

Five  years  ago  when  the  Press  and 
Guardian  were  consolidated  the  adver- 
tising rates  were  increased.  One  ur  two 
Of  the  retail  stores  refused  to  pay  the 
new  rate  and  dropped  out  of  the  paper. 
I  .'Hi  r  on  they  changed  their  minds  and 
came  back. 

In  the  latter  part  of  1919  the  publish- 
ers of  all  the  I'atersnn  dailies,  realizing 
that  the  increased  cost  of  white  paper 
and  nf  labor  made  it  impossible  for 
them  to  sell  their  space  at  the  rate  then 
prevailing,  decided  to  is-uc  new  rate 
cards  on  January  1.  1920.  calling  for 
an  advance  in  the  price  of  advertising. 
As  the  dcpMtmem  stores  held  con- 
tracts at  the  old  rates  with  the  PresS- 
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Guardian  that  did  not  expire  until  De- 
cember .11,  IV20.  they  were  not  imme- 
diately affected  by  the  change.  One  of 
the  dailies,  after  trying  unsuccessfully 
to  enforce  the  new  rate,  abandoned  its 
efforts  in  so  far  as  the  department 
stores  were  concerned  and  accepted 
business  at  the  old  figure. 

Before  their  contracts  with  the  Press- 
Guardian  expired  on  December  31st  last, 
the  three  department  stores  were  ad- 
siscd  by  the  publisher  of  the  Press- 
Guardian  that  their  rate  for  1921  would 
be  the  minimum  rate  established  the  be- 
ginning of  1920,  due  to  the  fact  that  pro- 
duction cost*  had  increased  from  40  to 
50  per  cent  during  the  year.  Mr.  Bry- 
ant figures  production  costs  monthly 
anil  produced  his  intimate  detail  figures 
covering  expenses  in  all  departments  of 
his  business,  as  well  as  the  cost  per  inch 
for  rvery  month  of  1920. 

Saving  Paper,  Too 

He  explained  that  he  did  not  want 
them  to  spend  more  money  with  the 
Press -Guardian  and  Sunday  Chronicle 
than  they  spent  in  1920  in  the  aggre- 
gate, but  that  they  must  pay  the  card 
rate  and  could  consistently  curtail  the 
amount  of  space  used  without  affecting 
results,  and  since  January  1st  no  adver- 
tising from  the  three  department  stores 
has  appeared  in  either  the  Press-Guard- 
ian or  Sunday  Chronicle.  Figured  on 
their  1920  rale  this  is  a  loss  of  525,000 
in  gross  business,  but  figured  from  the 
cost  uf  production  basi*  the  savings 
which  have  been  effected  in  white 
paper  and  overtime  in  the  composing 
room,  will  mure  than  offset  this. 

"There  is  a  prevailing  idea,"  said  Mr 
Bryant,  to  Eziitos  &  Pi-uj.sheji.  "that 
many  people  buy  the  daily  newspapers 
to  read  the  department  advertising. 
This.  I  think,  is  a  mistake.  They  huy 
the  newspaper*  for  the  news,  first  of 
all.  This  fact  is  borne  out  by  our  own 
experiences,  for  although  we  have  not 
primed  a  line  of  this  kind  of  advertis- 
ing siner-  the  first  of  the  year,  our  cir- 
culation has  increased  400  copies. 

"We  have  develnped  some  new  ad- 
vertisers among  the  smaller  merchants 
and  have  received  increased  space  from 
others  who  appreciate  our  fairness  in 
the  matter  of  rates,  and  are  taking  ad- 
vantage of  the  situation.  During  ihr 
last  six  months  of  last  year  the  actual 
production  cost  of  an  advertising  inch 
lias  increases!  over  that  of  1919  40  per 
cent,  and  this  increased  cost  will  at  lea't 
hold  for  the  first  six  months  of  1921. 
and  may  be  increased  if  llie  arbitration 
procreiliiiKs  with  the  local  Typographi- 
cal 1'n ion  end  with  an  award  to  the 
pr  inters.'* 

Can  Do  Without  Store* 

"We  liave  come  to  the  conclusion  that 
we  can  get  along  very  comfortably 
without  department  store  advertising. 
Our  national  advertising  is  showing  an 
increase  in  volume  as  the  result  of  the 
special  effort  we  arc  devoting  to  it. 
the  local  field  gives  promise  uf  a 
Krealrr  lineage  from  the  smaller  mer- 
chants. 

"The  compositors  and  pressmen  in 
our  oilier  have  applauded  the  stand  ue 
have  taken  and  have  become  active  ad- 
vocate* of  the  tmppoti  of  the  Pre»s- 
'■tiardian  by  the  shopkeepers  and  are 
getting  their  friends  to  read  it  by  pref- 
erence.  They  tell  us  that  as  we  have 
Ih-cii  square  in  our  dealings  with  them, 
that  the  department  store  rate  has  al- 
ways been  a  handicap  to  the  local 
newspapers,  they  are  now  goinn  to 
stand  by  us  in  our  fight  to  the  and 
The  ueneral  public,  too,  is  apparently 
with  us.  judging  by  the  letters  com- 
mending our  action  that  we  have  re- 
ceivsnj  and  the  expressions  of  good  will 
thai  we  hear  on  all  sides." 
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SCRIPPS  LAUNCH  PAPER 
IN  BIRMINGHAM 


Vtatnre  of  Orgaaisatioa  la  Sav- 
i  Yaan — Port  on  Straals  II 
Day.    After    Work  on 


<flv  MajR«i  la  E»iro.  a 
Rikuingham,  Ala.,  Jan.  21.— The  firtt 
new  Scripps  newspaper  venture  in  sev- 
eral year*  and  the  first  progressive  move 
of  that  organization  since  it  has  passed 
under  thr  active  control  of  Robert  H. 

and  Roy  W.  Howard  was 
here  today  with  the  publica- 
tion .if  the  Birmingham  Post.  This 
brings  the  total  number  of  Scripps  news- 
papers up  to  23  and  is  probably  the  fore- 
runner of  uther  new  activities  by  that 
organization. 

The  first  issue  of  the  Post  was  on  the 
streets  just  eleven  days  after  the  first 
piece  of  machinery  had  reached  Bir- 
mingham. Three  multiple-magaiine  in- 
tcrtyps-s  and  »  l.udlow  and  lilrod  lead 
and  slug  caster  besides  a  press  and  com- 
plete stereotyping  equipment  have  been 


The  first  issue  was  of  eight  pages, 
containing  twenty-four  columns  of  ad- 
vertising, which  is  the  maximum  amount 
the  new  paper  will  carry  during  its 
establishment  period.  The  paper  will 
receive   the    full    leased   wire  United 

paper  Enterprise  Association  Service. 

Edward  T.  Leech,  for  the  last  four 
years  editor  of  the  Memphis  Press,  is 
editor  of  the  Post.  Ralph  B.  Chandler, 
formerly  advertising  manager  of  the 
Cincinnati  Post,  is  advertising  manager. 
Bruce  Susong.  of  the  Cincinnati  Post 
editorial  staff,  and  J  A,  Keefc,  business 
manager  of  the  Memphis  Press,  as- 
sisted in  the  installation  of  the  plant. 
The  paper  u  ill  Ise  published  every  week 
day  afternoon.  This  is  the  first  Scripps 
paper  started  in  more  than  ten  years, 

DOUBLE  MEETING  IN  WACO 


Tama.  Ad 

N.  P.  A.  Discuas, 

(fly  Trlrtnfh  Is,  Emms  a  IV«us»ts.) 

Waco.  Tkx  .  Jan.  25  — The  Associated 
Advertising  Clubs  of  Texas  in  confer- 
ence here  unanimously  decided  to  send 
a  committee  before  the  next  meeting  of 
the  Associated  Advertising  Clubs  of  the 
World  asking  that  Texas  be  permitted 
to  organize  a  district  within  itself  wth- 
out  taking  in  any  other  state  and  be 
accorded  recognition  by  the  national  or- 
ganization, 

It  was  urged  by  those  favoring  this  ac- 
tion that  Texan  has  14  advertising  clubs. 
This  is  more  than  any  other  state  has 
and  that  to  operate  as  a  part  of  a  district 
.-.imposed  uf  this  state.  New  Mexico  and 
Arizona,  as  heretofore  suggested,  ham- 
pered the  state  and  placed  it  at  a  dis- 
advantage. 

The  fallowing  officers  were  elected  to- 
day : 

President.  W.  R.  Patterson,  Dallas; 
sice-presidents.  J.  W.  Carlin.  Waco;  H. 
C  Burke.  Jr.,  Fort  Worth;  C.  N.  Olen- 
s..n,  Corsieana:  Harold  Kaytnn,  San  An- 
t.  .nio ;  A.  S.  Pimentel.  Houst  on ;  presi- 
dent of  Advertising  Clubs  at  Large.  A. 
K  Millicau.  Houston;  secretary-treas- 
urer, Joe  Daw  sun,  Dallas. 

The  convention  selected  El  Paso  for 
the  convention  city  in  1922. 


the  labor  situation  uf  1921  and  the  white 
paper  market  and  other  problems  that 
confront  the  newspaper  industry.  Pub- 
lishers were  present  from  Dallas,  Fort 
Worth,  San  Antonio,  FJ  Paso.  Houston. 
Galveston,  Austin,  Waco,  Corpus  Christi 
and  Beaumont 

In  the  general  discussion  of  wage 
in  Texas,  reports  'bowed  a 
in  scales  of  mechanical 
all  being  the  highest  on 
all  based  on  last  year's  high 
living  costs  and  scarcity  of  labor.  It 
was  the  general  impression  that  labor 
should  lessen  its  demands  this  year,  in 
line  with  the  general  decline.  K  B. 
Cressy  of  the  Austin  American,  W.  A. 
Dcalcy  of  the  Dallas  News,  and  A.  E. 
Clarkson  of  the  Houston  Post  were  ap- 
pointed by  President  Foster  as  an  in- 
dustrial committee  to  compile  a  tabu- 
lated statistical  survey  of  existing 
salaries,  bonuses  and  expiration  of  con- 
tracts. This  committee  was  authorised 
to  employ  the  services  of  an  industrial 
commissioner  for  the  benefit  of  Texas 
members  of  S.  N.  P.  A. 

A  discussion  of  the  newsprint  situa- 
tion developed  the  fact  that  practically 
every  publisher  in  Texas  is  committed 
to  a  year's  contract  at  prices  ranging 
from  5</i  to  7  cents  per  pound  Many 
reported  that  offers  of  domestic  paper 
received  at  from  5  to  6 


iSftcUl  !■>  Ebitos  4  Prstisnn) 

St.  Louis,  Mo.— The  National  Adver- 
tising Cumiaissiun  of  the  Associated  Ad- 
vertising Clubs  of  the  World  in  quarterly 
session  here  January  21  heard  the  re- 
port of  a  special  committee  that  adver- 
tising rates  in  newspapers  and  periodi- 
cals cannot  well  be  reduced  now  on  ac- 
count of  the  high  cost  of  every  item  iu 
their  publication  and  distribution,  The 
committee's  conclusions  were  that  while 
here  and  there  advertising  rates  might 
be  reduces!,  in  the  main  a  reduction  is 
not  justified  and  would  cause  publishers 
to  go  out  of  business. 

This  special  committee  was  appointed 
at  the  October  meeting  of  the  commis- 
sion to  investigate  advertising  costs  and 
to  ascertain  if  reductions  were  possible. 
Reuben  H.  Ilonnelley  of  Chicago, 
former  president  of  the  A.  A.  C.  W. ; 
Horace  C.  Klein,  Webb  Publishing  Com- 
pany.  Baltimore  and  £  Allen  Frost,  Chi- 
cago, comprise  the  committee.  Mr.  Don- 
nelley is  chairman. 

The  committee  in  its  investigation  of 
the  newspaper  situation  learned  that 
there  had  Iteeii  these  advances  from 
Aug.  1,  1914,  to  Jan  I,  1921);  print  paper. 
212.5  per  cent  ;  ink.  200  per  sent. ;  metal. 
108  per  Cent. ;  machinery  and  equipment. 


1(14  per  cent.;  twine.  225  per  cent.;  la- 
bor, 91.75  per  cent,  (the  increase  since 
then  has  been  1087  per  cent.),  making 
the  average  increase  171.6.  In  addition 
to  these  costs,  the  postage  bill  was  much 
greater  as  a  result  of  the  rnning  bill. 

Mr.  Donnelley  in  submitting  the  re- 
port used  figures  taken  from  an  article 
in  Kmtc*  &  I'misnn  of  December  25 
to  show  that  in  the  twenty-two  months 
frtim  January  1.  1919.  to  November  1, 
192(1,  thr  average  increase  in  advertis- 
ing rates  of  newspapers  was  41.6  per 
cent. 

The  committee  further  ascertained 
irom  five  leading  general  magazines  that 
their  average  increase  in  paper  bills  was 
208.5  per  cent.,  the  highest  being  250  per 
cent,  and  the  lowest  100  per  cent.  Six 
business  papers  reported  an  average  in- 
crease in  their  entire  cost  from  1915  to 
1920  of  213.5"  per  cent.,  the  lowest  in- 
crease being  95  per  cent.,  the  highest 
.120  per  cent.  The  percentage  of  in- 
crease in  paper  alone  of  these  business 
papers  from  1914  to  1920  was  268.75  per 
cent.  FrtM  reports  of  42  farm  papers  it 
was  learned  that  costs  from  1918  to  1920 
has  increased  an  average  of  119.7  per 
cent. 

Charles'  Henry  Mackintosh,  Chicago, 
chairman  of  the  Exhibit  and  Educa- 
tional Committee  of  the  commission,  re- 
ported that  the  exhibit  at  Atlanta  in  con- 
nection with  the  convention  of  the  A.  A. 
(".  W.  in  June  would  be  larger  than  at 
Indianapolis,  which  was  the  largest  in 
the  history  of  the  clubs.  He  reported 
that  a  big  feature  of  the  Atlanta  conven- 
tion would  lie  an  international  exhibit 
of  advertising,  and  that  material  is  now 
being  gathered  from  many  foreign  coun- 
tries. The  exhibits  will  be  placed  in 
Taft  Hall,  a  room  in  the  Coliseum 
where  the  convention  will  be  held,  and 
delegate*  must  pass  the  exhibits  to  en- 
ter the  auditorium  proper. 

Mr.  Mackintosh  said  that  colleges 
where  advertising  courses  are  given  arc 
leing  encouraged  tn  form  advertising 
clubs.  These  are  to  be  permanent  or- 
ganizations along  the  line  of  other  col- 
lege activities.  An  effort  also  is  being 
madr  to  have  national  advertisers  pre- 
pare traveling  exhibits  of  advertising,  to 
be  sent  from  institution  to  institution. 

A  program  of  four  days  in  addition 
to  the  Sunday  afternoon  inspirational 
meting  is  being  worked  out  for  the  At- 
lanta convention  by  Irvin  Paschall,  Phila- 
delphia, recently  appointed  chairman  o( 
the  Program  Committee.  There  will  be 
general  sessions  Monday,  departmental 
sessions  Tuesday,  interdepartmental  ses- 
sions Wednesday  and  general  sessions 
on  Thursday.  Sessions  in  connection 
with  the  exhibits  will  be  held  Tuesday 
and  Wrdnesday  evening*. 

The  commission  approved  the  change 
in  name  of  the  Newspaper  Department 
to  .the  National  Association  of  News- 
paper Executives. 
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At  the  call  of  President  M.  E.  Foster  a 
regional  mesrting  or  the  Southern  News- 
paper Publishers'  A.oKiation  was  held 
M onda v  and  Tursdav  during  the  con- 
senting of  Texas  Advertising  men.  This 
meeting  was  f..r  the  purpose  of  discus- 
sing with  the  daily  publishers  of  Texas 


BUND— BUT  A  GREAT  EDITOR! 


MOW  many  newspaper  men  know  that  one  of  the  country's  great  dailies  is 
±R  edited  by  a  blind  man  who,  by  hU  wonderful  vision,  has  helped  to  make 
his  city  one  of  the  most  beautiful  in  the  United  Stales? 

How  manv  tirr.es  base  you  complained  about  the  limited  opportunities  for 
advancement  in  sour  own  activities? 

The  story  of  one  man  suffering  from  the  greatest  of  handicaps  blindness 
-  who  daily  interprets  the  news,  inspires  the  individual  and  lead,  his  com- 
munitv  to  bigger  and  belter  things  will  be  told  In  Eortoa  t  Publisher 
nest  week. 

His  ryes  are  sightless,  but  he  has  s-isioned  beauty  and  service  for  his  com- 
munity through  the  daily  newspaper  of  which  he  is  editor.  His  cily  is  a 
Isrller  city  l>ccause  he  has  lived  llleie  around  the  world  Portland  is  known 
a.  Ihe  "l!o»e  <  its."  Lul  onlv  a  few  know  thot  the  editor  of  the  Oregon  Journal 
is  a  Wind  man. 

This  will  he  one  of  •  do  sen  feature,  worth  reading  in 

EDITOR  &  PI  RUSHER   NEXT 


sd  Arrangasaents  Coos  Or  or 
At  Two-Day  Sassioa    Big  Sunday 
Inspk-atiotsal  Mooting  Will  Open 
Juno  P roc ood tags 

(fl»    T»/»Sr«#*    Id    EoiToS    *    FlU  HNIll 

Atlanta.  Jan.  25. — Having  completed 
a  survey  of  Atlanta  with  reference  to 
convention  facilities,  the  executive  com- 
mittee of  the  Associated  Advertising 
Clubs  of  the  World,  which  un  Monday 
began  a  two-day  session  here  to  plan 
for  the  annual  convention  of  that  or- 
ganization to  be  held  in  Atlanta  in  June, 
got  down  to  "brass  tacks"  on  Tuesday 
and  formulated  some  of  the  details  of 
the  convention. 

While  the  general  outline  of  the  pro- 
gram was  drafted  at  Monday's  session, 
most  of  the  day  was  devoted  to  a  dis- 
cussion of  questions  to  be  considered 
at  the  convention  and  looking  over  the 
city  to  inspect  the  various  halls  where 
the  several  departments  of  the  associa- 
tion will  hold  business  sessions. 

Reports  by  general  chairmen  of  the 
Atlanta  Advertising  Club  were  heard 
Tuesday,  indicating  that  these  commit- 
tees are  making  excellent  progress  in 
their  preparations.  One  of  the  big 
meetings  of  the  convention,  it  was  an- 
nounced, will  be  the  inspirational  gath- 
ering on  Sunday,  preceding  the  first 
business  session.  This  will  probably  be 
held  at  ihe  big  Atlanta  Auditorium. 
Samuel  C-  Dolihs,  a  former  president 
of  the  A.  A.  C.  W,,  is  chairman  of  the 
committee  handling  this  meeting. 

Hotels  An  Raady 

J.  T.  Trciare,  chairman  of  the  hotel 
committee,  gave  assurance  that  local 
hotels  and  restaurants  will  be  able  to 
properly  care  for  visitors  up  to  five 

thousand. 

A  tentative  program  of  entertain- 
ment was  reported  by  l.eroy  Rogers, 
chairman  of  tltat  committee.  The  visi- 
tors will  he  entertained  at  the  East 
Lake  Country  Club  the  first  day,  will  be 
gisen  a  theatre  party  the  second  even- 
ing and  a  tsarbecue  the  third  day.  Spe- 
cial entertainmrnt  will  lie  provided  for 
nicst  in  certain  professions  hy  Atlanta 
men  in  the  same  lines. 

H.  S.  Baker,  chairman  of  the  Atlanta 
committee  in  charge  of  the  advertising 
exhibit,  reported  that  this  would  prob- 
ably be  the  largest  and  finest  exhibit  of 
its  kind  that  has  ever  been  held.  It 
will  be  known  as  the  Graphic  Arts  Ex. 
hibit  and  will  include  specimen!!  of  ad- 
vertising art  from  all  parts  of  the  world. 
A  feature  will  be  specimens  from  va- 
rious foreign  countries  depicting  the 
progress  that  has  been  made  since  the 
war. 

Two  Hundred  at  Banquet 

Ten  members  were  present  at  the  ex- 
ecutive committee  meeting,  which  Pres- 
ident Kowe  Stewatt  of  Philadelphia  said 
surpassed  any  similar  meeting  of  the  in- 
ternational committee.  There  are  eigh- 
teen members,  four  of  whom  live  in 
foreign  countries. 

Other  members  present  included: 
P.  S.  Florea.  New  York;  Miss  Jane  J. 
Martm.  president  of  the  League  of  Ad 
vertising  Women  of  New  York,  and  the 
following  vice-presidents:  H.  H. 
Claries.  New  York :  John  E.  Raine, 
Baltimore;  Frank  E  1-owcnstein,  At- 
lanta ;  William  J.  Betting.  Si.  Pawl  I 
T.  W.  Le  Quatte.  Des  Moines;  Charlc- 
J  (Irl'isnn.  Indianapolis.  In  addition  to 
these.  Reuben  H.  Donnelly  of  Chicago 
and  Irs  in  F.  Paschall  were  present- 
About  two  hundred  prominent  Atlan- 
tians  attended  the  banquet  tendered  in 
honor  of  the  executive  committee  at  the 
Capitol  City  Club  Monday  night 
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THE  AMERICAN  JOURNALISTS'  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS'  ASSOCIATION 

Editorial  Board — Richard  I*.  Stoke*.  <(l?  Commercial  Duildinr.  St.  I^nuii.  Mf..  rffr»«nnmi  the  ArcmraB  Jottraalista'  A— matine;  Paul  Y  Andntrm  rditiirial  ■teparie&rnt, 
Hn^  thr^St.  Uniii^  A^onarji.n       JoarBahatl;  Arlhur^R    Frirdman.  ^rdilnrUI  drtiailmriit.^lha  Sun.  ■•■ttalHarik.  Pa  .  ^ r ,  lie 


Si.  Louis. 


THEORY  OF  CO-OPERATIVE  PAPERS 


DOSTON,  Muss.— The  American  press 
was  scathingly  assailed  for  a  solid 
hour  one  evening  recently,  at  Ford  Hall 
Forum— likewise  all  connected  with  it. 
from  the  publishers  who  "kept  their 
consciences  locked  in  the  cash  box''  to 
the  $JO-a-week  plutocratic  reporter*— 
by  Walter  W.  Liggett,  deputy  commis- 
sioner of  immigration  for  North  Da- 
kota and  general  manager  of  a  service 
bureau  for  the  SO  co-operative  news- 
papers of  his  state.  As  a  remedy  for 
the  "capitalistic  slavery"  °»  the  pr«s  h<: 
offered  the  community  the  co-operative 
newspaper. 

Mr.  Liggett  stated  that  the  readers 
should  control  the  papers  and  that  chief 
arming  the  readers  were  the  workers. 
But  then  in  effect  turning  on  his  own 
remedy,  he  declared  that  the  Non- 
partisan League  papers  of  the  North- 
west were  full  of  propaganda  and  ad- 
mitted from  a  personal  observation  that 
the  New  York  Times  printed  a  much 
fairer  and  more  accurate  account  of  a 
labor  meeting  than  did  the  Socialist 
paper,  the  Call. 

"The  daily  newspapers  are  the  great- 
est obstacles  that  lie  in  the  way  of 
political  progress  or  economic  ad- 
vancement," Liggett  declared.  "We 
can't  function  healthily  so  long  as  the 
streams  of  public  opinion  are  damned 
at  the  source  by  instruments  that  color 
the  news  or  entirely  suppress  it  The 
papers  do  not  present  the  news  in  a 
fair,  unbiased  way,  and  the  bias  is  capi- 
talistic. No  longer  are  there  any  lofty 
editorial  standards  either  as  to  intelli- 
gence or  ethics.  Nor  is  there  any  accu- 
racy in  their  survey  of  world  affair*. 

"The  papers  are  inaccurate,  unfair  and 
untruthful  simply  for  the  reason  that 
they  are  not  in  a  position  to  be  other- 
wise, They  are  iso  more  than  plutocratic 
publicity  organs.  But  they  have  degen- 
erated not  because  the  publishers  arc 
fundamentally  different  from  the  great 
pioneer  journalists  of  the  Greeley  type, 
but  because,  whereas  the  papers  used  to 
be  controlled  by  tile  readers,  they  are 
now  controlled  by  the  advertisers,  and 
the  'man  who  pays  the  fiddler  calls  the 


publishers  as  a  means  of  preventing  per- 
sons unacquainted  with  their  business 
and  without  limitless  training  from  en- 
tering it  and  exposing  them  to  unfair 
and  illegitimate  competition.  Tile  pro- 
posal was  that  the  law  slwuld  apply  only 
to  persons  in  an  executive  capacity. 
"A  number  of  other  interesting  commit- 


tee reports  were  made  at  tlir  meeting. 
Among  the.n  was  a  report  on  collective 
buying,  which  strongly  recommended  that 
the  experiment  be  attempted.  The  meet- 
ing endorsed  the  recommendation,  which 
was  that  lor  the  present  the  collective 
buying  experiment  be  confined  to  the 
purchase  c  (  white  paper  (or  newspaper 
work,  the  system  to  be  extended  10  "ther 
materials  if  the  original  venture  proves 
successful. 


EASY  TALK— By  Philip  R.  Dillon 


Origin  of  "4." — All  of  us  in  Amer- 
ica who  went  to  public  schoc*  thirty 
years  ago  will  perhaps  easily  recall  that 
we  were  taught  to  recite  the  alphabet, 
end  sonorously — "X.  V,  Z,  And !"  In 
England  they  used  to  say  "X,  Y,  Zed. 
And."  The  school  primers  of  those 
days,  and  for  more  than  a  hundred  years 
prior,  printed  the  character  "'&"  at  the 
end  oi  the  alphabet.  Sometimes  it  was 
printed  "Act"  for  "and  so  forth."  The 
fashion  of  printing  the  character  "&" 
M  an  addition  to  the  alphabet  seems  to 
have  gone  out  entirely. 

I  doubt  that  many  newspapermen  or 
other  writers  have  spent  time  in  re- 
searching for  the  origin  of  the  character 
"tk"  as  used  in  the  title  EtiiToft  &  Pub- 
lisher, and  so  I  will  take  the  risk  of 


_J  of  Newapapara  Uncoaati- 
 ,  Washington  Editors  Lawns 

<  Sr"£i«<  '»  EsiTim  •  Pttsmnta) 
Slattle.  Wash  - -Publishers  of  West- 
ern Washington  in  session  here  voted 
unfavorably  on  a  proposal  to  ask  the 
next  Legislature  for  a  law  requiring  ar- 
sons entering  the  publishing  business  to 
take  out  a  state  license,  l-awycrs  who 
were  consulted  had  advised  the  commit- 
tee appointed  to  inquire  into  the  legal 
aspects  of  the  proposed  legislation,  that 
the  recent  decision  of  the  federal  dis- 
trict court  here  holding  lite  state  bar- 
bers' license  law  unconstitutional  had 
made  it  useless  to  seek  the  enactment  of 
a  similar  law  coscring  publishers.  In  the 
barbers'  ease,  the  court  held  that  the 
right  to  work  was  a  constitutional  right 
that  could  not  I*  limited  or  impaired  by 
taw. 

The  proposed  law  was  favored  by  the 


From  that  fine  book  "Words  and 
Their  Ways  in  English  Speech"  (pub- 
lished by  Macmillan  in  1901),  written  by- 
James  Bradstrect  Grccnough  and  George 
Lyman  Kitlrcdgc.  both  Harvard  profes- 
sors. I  quote  the  following  part  of  a 
paragraph :  "  .  .  ,  Accounts  were  kept  in 
Latin  down  to  a  pretty  recent  date. 
Most  striking  of  all  is  the  sign  4. 
which,  though  merely  a  short  way  of 
writing  el,  is  always  called  'and'  and 
used  tn  l>e  annexed  tu  the  English 
alphabet  under  that  designation. 

Reading  further  we  learn  that  the 
name  of  the  character  "&"  is  "Ampers- 
and." which  is  a  corruption  of  the  phrase 
"and  per  se — and."  Literally  translated, 
the  phrase  is  "&  by  itself— and."  All 
the  dictionaries  give  "A"  under  the  name 
"Ampersand." 

The  original  script  combination  of  the 
litters  in  the  Latin  el  was  &,  which 
was.  in  fact,  a  pretty  sort  of  flourish 
such  a*  experts  in  penmanship  are  fond 
of,  even  nowadays.  The  scribes  and 
copyists  ol  manuscripts  in  the  Middle 
Ages,  who  were  mostly  men  of  the  re- 
ligious orders,  seem  to  have  heen  in  the 
habit  of  writing  the  Latin  el  always  with 
this  capital  letters  combination,  and  very 
nicely.  A  page  of  such  manuscript,  be- 
fore the  invention  of  printing,  shows 
the  standing  out  frequently,  and  one 
is  led  to  believe  that  it  was  used  for  the 
double  purpose  of  conjoining  and  punc- 
tuating. 

But  the  earliest  printers,  who  had  to 
engrave  in  wood  their  own  typr.  proh- 
ably  were  unahlc  to  reproduce  the  deli- 
cate flourishing  of  the  expert  penmen 
and  so  they  changrd  the  cr  into  Sc,  a 
distortion,  but  easy  to  engrave.  The 
new  arbitrary  &  stood  out  in  the  printed 
page  quite  as  demonstratively  as  the  old 
fr  in  the  written  books.    De  Vinne,  in 


Ins  "Correct  Composition,"  reproduces 
part  of  a  page  of  "Doctor  John  Scott's 
Commentary  on  the  Four  Hooks  of  Sen- 
tences," printed  at  Venice  in  1745.  Here 
nne  sees  the  Si  almost  exactly  in  the 
form  now  used  The  sign  is  used  in- 
variably fur  all  significances:  of  the  con- 
junction "and." 

Recently  1  have  studied  somewhat  the 
first  Plymouth  Patent  granted  by  King 
James  I  to  the  l-ondnn  Adventurers, 
dated  June  6,  1621.  In  this  printed 
document,  the  use  of  St  is  limited,  though 
much  wider  than  nowaday*.  Thus  we 
note  the  phrases  "tlteire  heires  St  as- 
signs." "severally  &-  rcspectyvlie,"  "all 
such  Liberties,  pryviledges,  profit!  & 
comodyties."  "the  said  Undertakers  & 
Planters,"  "at  theire  own  cost  &  charge." 
Hut  the  ampersand  is  not  used  in  such 
phrases  of  the  patent  as  "John  Peirce 
and  his  Associates,"  "and  to  that  intent 
they  have  gTanted."  "already  transported 
and  undertaken  to  transport." 

A  century  later  the  sign  St  was  com- 
monly used  in  the  body  of  the  printed 
page  or  at  least  in  letter  correspondence. 
Here  is  a  formal  letter,  w  ritten  by  Judge 
Samuel  Sewall  (who  became  chief  jus- 
tice of  Massachusetts  in  1718)  to  the 
Governor  and  the  Council  of  the  colonv, 
in  171.1: 

"There  is  a  Rumor,  as  if  some  de- 
sign'd  to  have  a  Play  acted  in  the  Coun- 
cil-Chamber I  at  Boston),  next  Monday: 
which  much  surprises  me-  And  as  much 
as  in  me  lyes,  I  do  •  forbid  it.  The 
Romans  were  very  fond  of  their  plays: 
but  1  never  heard  they  were  so  set  upon 
them,  as  to  turn  their  Senat-House  into 
a  Play-House.  Our  Town-House  was 
built  at  a  great  Cost  Si  Charge,  for  the 
sake  of  very  serious  and  important 
Business;  the  Three  Chambers  above. 
&  the  Exchange  below;  Business  of  the 
Province,  County,  &  Town  I*ct  it  not 
he  abused  with  Dances  or  other  Scenical 
nivcrtiscmcnts.  It  cannot  lie  a  Honor  to 
the  Queen,  to  have  the  lj»ws  of  Honesty 
and  Sobriety  broken  in  upon.  Ovid 
himself  .iflers  invincible  argument 
against  publick  Plays: 

"('»  fame*  hoc  fatear:  LtJsfl  quoifue 
xettuna  firnebent  X  cquiliae  ■ 

"\jet  not  Christian  Boston  goe  beyond 
Heathen  Rome  in  the  practice  of  shame- 
full  Vanities. 

"This  is  the  voice  of  your  most  humble 
«  obedient  servant, 

Sami-q.  Sewau." 
I  regret  that  we  have  not  gone  back 
to  the  correct  and  graceful  <S-  el,  instead 
of  perpetuating  the  arbitrary  distortion 
St  Yes,  I  do  know  that  a  few  printer 
artists  use  the  <~-,  but  not  many. 


As  a  side  light  i  n  the  report  the 
nccting  was  addressed  by  a  representa- 
tive of  a  paper  mill  in  Finland  who 
tuld  the  publishers  that  his  firm  had  a 
JUO-ton  shipment  of  white  paper  due  to 
arrive  in  New  York  in  January  that 
could  be  sold  aliout  3  ocntl  a  pound 
under  the  present  market,  and  was  pre- 
pared tn  make  further  shipments  by 
steamship  direct  to  I'uget  Sound  (sorts 
if  contracts  would  tie  obtained. 

The  merting  indorsed  a  plan  to  estab- 
lish a  central  cmplnyment  bureau  or  la- 
bor exchange  for  the  mutual  benefit  of 

;i-.l  I'lis!  l<  -      ,t::  ■;    vv,  r    1  -  s    1-1*  I ■  1 1'      n::t  l.< 

trades  _______ 

"NEWSPAPER  ENGLISH"  DEFENDED 

Harvard  Profaaaor  Sara  Modern  P  a  para 
Ara  Mad >  Up  of  Good 

(SrVeiaJ  I*  Foitoa  * 


der  which  most  newa  stories  are  written 
and  declaring  that  (acts  are  often 
meagre.  Prof.  Swain  Thomas,  teacher  of 
English  at  Harvard  University  and 
member  of  the  editorial  staff  of  die  At- 
lantic Monthly,  startled  the  National 
Council  of  Teachers  of  English  in  ses- 
sion last  week  by  coming  to  the  i 
of  "newspaper  English."  Prof, 
told  the  assembled  English  i 
the  general  tone  of  new 
has  improved  greatly  in  the  past  ten 
years, 

"Considering  that  a  newspaper  is  pro- 
duced under  excessive  speed  and  that  re- 
porters write  their  story  from  often- 
times meagre  facts  and  first  impressions, 
it  is  remarkable  that  we  have  as  high  a 
class  of  writing  in  the  daily  press  as  we 
have,"  Prof.  Thomas  said.  "The  news- 
paper of  today  is  made  up  of  remarkably 
good  writing  when  you  take  all  into 
consideration," 

Prof.  Thomas  attributed  the  improve- 
ment in  newspaper  diction  and  use  of 
English  to  the  many  journalistic  schools 
of  the  country's  universities  anil  paid 
particular  compliment  to  Columbia  Uni- 
versity and  the  University  of  Wisconsin 
for  their  accomplishments  in  this  line 


(StrfM  !*  Kama  »  Pi  »Li«»«a) 
Biictwxsvm.it.  Pa— Mention  of  United 
States  Senator  Philander  C  Knox  as  i 
possible  Secretary  of  State  in  President 
Harding's  cabinet,  calls  to  mind  the  fact 
that  the  Senator  liegan  his  career  as  a 
reporter  on  the  Brownsville  Clipper,  later 
combined  with  the  Monitor  and  nuw 
known  as  the  Clipper-Monitor,  When 
Henry  Baker  Reiley  bought  the  Clipper- 
Monitor  in  December.  1915.  it  became  the 
weekly  edition  of  the  Brownsville  Tele- 
graph. 

In  the  event  that  Senator  Knox  goes 
into  the  Cabinet,  it  is  possible  that  State 
Senator  W  illiam  E.  Crow,  of  Fayette 
County,  will  succeed  him.  Senator  Crow 
after  learning  the  printer's  trade  attended 
Southwestern  State  Normal  School  at 
California.  Pa.,  and  after  being  grad- 
uated was  engaged  as  foreman  of  the 
Clipper  office.  He  continued  in  that  ca- 
pacity foi  about  a  year. 
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Founded  m  1896 
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Frank  Presbrey,  president  of  the 
Frank  Presbrey  Company,  was  given  a 
dinner  at  the  Plaza  Hotel  January  25,  liy 
members  of  the  Presbrey  organization 
in  celebration  of 
the  ZSth  anniver- 
sary of  the  found- 
ing of  the  company 
by  Mr.  Presbrey, 

More  than  fifty 
memberi  of  Mr. 
Presbrcy's  staff  of 
advertising  writers 
and  department 
men  greeted  their 
chief  and  through 
their  spokesman 
congratulated  him 
on  the  attainment 
of  the  quarter- 
century  milestone  by  the  company.  "The 
t  hief"  received  a  loving  cup  frum  "his 
Hoys" 

Mr.  Presbrey  began  his  career  as  an 
advertising  man  in  thr  West,  although 
l-.rn  in  New  York  State  In  1878-79. 
while  still  a  student  at  Princeton,  he 
went  over  the  route  of  thr  Denver  & 
Rio  Grande  Railroad  before  that  road 
was  built,  assisting  in  the  laying  out  of 
townsitrs  and  srnding  hack  tn  the  large 
cities  news  and  advertising  concerning 
the  new  road  and  the  country  it  was 
opening  up. 

While  at  Princeton,  where  he  was 
graduated  in  1879.  and  where  he  was 
captain  of  the  freshman  crew,  he  had 
gained  experience  in  newspaper  work 
as  college  correspondent  for  six  metro- 
politan dailies  and  as  one  of  the  foun- 
ders and  editors  of  the  Daily  Prince 
tnman,  and  soon  after  his  graduation 
and  the  completion  of  his  railroad  pub- 
licity work  in  the  West,  he  became  ad- 
vertising manager  of  the  Youngstown 
(Ohio)  News-Register.  He  resigned  in 
1882  to  go  to  Springfield.  Ohio,  as  ad- 
vertising manager  of  the  Springfield 
Globe-Republic,  now  owned  by  Governor 
Cox.  Later,  he  established  Puhlic  Opin- 
ion at  the  national  capital,  and  for  six 
years  was  puhlisher  of  that  periodical. 
In  1894  Mr.  Presbrey  became  publisher 
of  the  Forum,  of  which  the  late  Am- 
bassador Walter  H.  Page  then  was 
editor.  The  advertising  agency  which 
bears  Mr.  Presbrey's  name  was  founded 
by  him  in  January-.  1896 

Originated  World  Cruise. 

One  instance  of  the  influence  of  his 
business-developing  ideas  the  world  over 
is  the  great  growth  of  the  steamship 
cruise  business,  an  idea  w  hich  he  initiated 
and  which  was  made  fruitful  by  his  pub- 
licity methods.  In  the  extraordinary  ad- 
vertising campaigns  which  did  so  much 
to  help  "win  the  world  war,  Mr.  Presbrey 
was  in  the  forefront  from  the  beginning, 
giving  his  own  and  his  organization's 
services  to  many  of  the  big  movements 
which  awakened  the  American  spirit 
and  kept  it  awake. 

In  addition  to  his  activities  as  head 
n{  one  of  the  largest  of  the  advertising 
agencies,  Mr.  Presbrey  finds  time  for 
other  important  duties.  He  i»  chairman 
of  the  executive  committee  of  the  Boy 
Scouts  of  America,  a  trustee  of  the 
New  York  Life  Insurance  Company  and 
of  the  Bowery  Savings  Bank,  a  director 
..f  the  National  Surety  Company,  the 
Union  Fxchange  National  Bank,  the 
National  Liberty  Fire  Insurance  Com- 
pany and   vice-president   of   the  New 
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York  Advertising  Club.  He  is  a 
ber  of  the  board  of  governors  of  India 
House  and  of  the  Society  of  Genesee 
and  a  member  of  the  Union  League 
Club. 

Golfers  know  Mr.  Presbrey  as  the 
winners  of  many  cups.  He  is  president 
of  tilt  Seniors"  Golf  Association  and 
was  on  the  American  Seniors  team 
which  last  summer  defeated  the  Cana- 
dian team.  He  is  a  member  of  Apa- 
wamis.  Garden  City  and  West  port  Golf 
clubs. 

Mr.  Presbrey's  travels  have  resulted 
in  several  volumes,  including  "Memories 
of  Vacation  Days,"  "In  Far  Away  Voca- 
tion Lands"  and  "Motoring  Abroad-" 
Ocean  travelers  are  familiar  with  "Pres- 
brey's Information  Guide  fur  Transat- 
lantic Travelers." 

Among  the  invited  guests  at  the  din- 
ner were  Darwin  P.  Kingsley,  Louis 
Wiley  of  the  New  York  Times.  Delos 
W.  Cooke.  Jason  Rogers  of  the  New 
York  Globe,  W.  K.  Marble.  H.  I.  Stod- 
datd  of  the  Evening  Mail.  T.  A-  De- 
Weesc,  Joshua  A.  Hatfield,  William  R. 
Wilder,  T.  C  Fogel,  J.  A.  McKay  of 
the  Spur,  Joseph  Ganlz,  George  McNeir, 
Albert  B.  Ashforth,  Charles  Sliding  of 
the  Oil  Trade  Journal,  and  George 
Hazen  of  the  Crowd  Publishing  Com- 
pany. 
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NOTES  OF  THE  AD  AGENTS 


Chicsoo^W.  Frank  McClure.  adver- 
tising manager  of  the  Fort  Dearborn 
Natmnal  Bank  of  Chicago,  has  been  re- 
elected chairman  of  the  advertising 
council  of  the  Chicago  Association  of 
Commerce.  Homer  J.  Buckley  of 
Buckley.  Dement  &  Co.,  and  John  H. 
Logeman  were  elected  vice-chairmen. 


New  Secretary  of  Hick  s  Agency 

anrf'^rf'of '  the"'  Hick  s^Advcrtisii 
Agency.  New  York,  has  bee 


J.  Hanford,  formerly  with  the  Win- 
chester Arms  Company  and  more  re- 
cently with  the  Martin  V.  Kcllcy  Com- 
pany, has  joined  the  Phillip  Rittcr 
Agency.  185  Madison  avenue.  New  York, 
as  director  of  service.  He  succeeded 
William  Meadewell,  who  has  joined  the 
M.  P.  Gould  Company. 

Pierson  A.  Skelton  of  Ihe  D'Arcy  Ad- 
vertising Company.  St.  Louis,  and  Mrs, 
Alice  Lange  Henley  also  of  St.  Louis, 
were  married  recently  in  New  York. 

K.  F  I'ittis.  who  has  hern  overseas* 
has  joined  the  copy  staff  of  the  Toronto 
office  of  Norris-Patterson.  Ltd. 

J.  A  Tedford,  aftrr  six  years  with 
the  Lyddon  &  Hanford  Agency,  has  be- 
come associated  with  the  New  York  of- 
fice of  the  Wylic  B.  Jones  Advertising 
Agency. 

Robert  M.  Ncucnmb.  who  has  been 
for  some  time  with  Hoyt's  Service,  Inc.. 
New  York  office,  has  heen  transferred 
to  the  Cleveland  branch.  He  is  now 
working  as  an  assistant  to  Gail  Murphy 
in  Cleveland. 

John  A.  Frazer,  president  of  the  Mon- 
treal Publicity  Association,  has  been 
elected  chairman  of  the  new  Montreal 
Auditorium  Association,  which  aims  to 
build  a  monster  convention  hall  in  that 
city. 

Arthur  Cummiiigs  has  resigned  from 
the  staff  of  the  Northern  Advertising 
Service.  Canton.  Ohio. 

McConnell  &  Fergusson.  advertising 
agency.  London,  Ont .  has  heen  incor- 
porated as  a  limited  company,  and  man- 
agers of  the  branch  offices  in  Toronto. 
Montreal,  and  Winnipeg,  together  with 
A.  R.  Malton  who  recently  joined  the 
l^sndnn  staff,  have  been  made  directors. 
M.  M.  Fergusson  is  leaving  for  a  vaca- 


NEW  A.  A.  A.  A.  COMMITTEES 


ALBERT  FRANK  &  CO..  New  York,  and  Brooke,  Smith  4:  French,  IniL,  have 
become  mcmlsrrs  of  the  American  Association  of  Advertising  Agencies.  The 
membership  of  the  various  committees  uf  the  A.  A.  A,  A.  for  the  year  19/21  has 
been  decided  upon  and  the  list  of  the  committees,  issued  by  James  O'Shaughnessy, 
executive  secretary,  follows: 

Agaaer  Service. — Chairmen.  Mac  Martin. 
MM  Martin  Advertising  Agent-y,  MinncsiwUa. 
A  W  Diller.  BUckman  Company,  New  York; 
H,    8.    Humphrey   Company.  JJnei™:   I.  It 


Newspapers.  —  Chairman.  Collin  Arm 
strong.  Nee  York;  C1e»vel.nd  A-  Chandler. 
AmMcvdam  Agencv.  Inc..  New  York;  H.  R. 
While.alt.    Clark  Wr.itrrafl    Coeapeu.  Pbita 

Agency.  Inc..  Nee  Orleans. 


,V*!hT'Wan."'™im.*n'.d 


Fn.es..      John  E 

„  lot,  Nee  Y..tV; 
Waller  B.  Snow  a  Staff.  Bostoe;  Ckaa.  Blum, 
duties  Blum  Advertising  Corporation,  l'hi] 
adrlphia:  M  B  Hart.  Cnlchheld  A  Co..  Chi. 
uiu,  B.  E.  VYyatt,  John.nn-D.Ui.  Company. 
Atlanta. 

Mech.nk.l  PreeeetJon. — Chairman,  Mason 
Warner.  Siiltxler Warner  Company.  Chicago; 
F-  C.  Hubbard.  Barton.  Durstine  *  O-uorn. 
Inc..  New  Yolk:  A  W.  Ellis  Company,  1W 
H.  11.  Kynelt.  Aitken  Kynctt  Co  Phil.. 


delphia:  K.  G.  Cramer.  Cramer  Kraiaeft  Com- 
p.uy.    Milwaukee:   Tho,    F-    Baaham,  " 
E.  Baabam  Company,  l.nai«ville. 

Export.  Chairman.  Frank  Arnold.  Frank 
Seaman,  Inc.  New  York;  W.  H.  Denoey. 
1'hilip  Ritter  Company,  Inc..  Nee  York; 
Franklin  P.  Shumway,  Franklin  P  Shum- 
way  Company.  Boston;  Herbert  M.  Morns. 
Herbert  M.  Morris  AdvertMing  Agency, 
Philadelphia;  R.  F.  Clark,  F-eerin,  Waaev  A 
Co,  Chicago;  S  O  Ijsndry,  Chambers 
Aircricy,  Tnc  ,   New  Orleans. 

Fmeec  —  Chairman.  C.  R  Erwin.  Erwtn. 
Wasey  a  Co,  Chicago. 

Membership. — Chairman,  Harry  D-wlght. 
Smith,  Filler  A  Smith.  Cleveland. 

Magaitne.. — Chairman,  O.  H  Blackraan. 
Blatkman  Company  Nee  Yo.k;  John  H. 
Howler.  Hawley  Advertising  Company,  Inc., 
New   York;    P    F.    O  Ke.fe,    P    F,  OKeelc 


,    Agency,    B...lnn;    W     M  R 
aHson^    Barrnet^  ft    R-..  hsnl.no,  PhiUdelphb^ 

cage; 


Agricultural    Pre... — Chairman,    Pail  E. 

Faust.  Mitchell  Faust  Advertising  Co.,  Chi- 
cago; 11.  II.  Charles,  Charles  Advertising 
Service,  New  York;  HamM  F  Barber.  J.  W. 
Barber  Advertising  Agency,  atuMeai:  W.  L 
Day.  J.  H.  Cms  Co.an.nr,  Philadelphia; 
F.    Wm     Thomas.    Vanderbool    ft    Co..  Chi- 

.  wo:  H    1  ...  » ia,de.  »  Staple*,  1  r  -  . 

Richmond. 

Rutin...    Paper.  —  Chaieman.    Ca.l  M. 

Crten,  Green.  Fulton.  Canninghana  Co.,  Chi. 
cagu;  J  a  nses  Albert  Wales.  Wale.  Advertis- 
ing Company.  New  York;  A.  E.  Creenleal. 
Greenleaf  Co.  Boelon;  Wm.  W.  Mat,., 
Matoa  Advertiwng  Company,  lne-  Phlladel. 
t.hia;  Walter  Hoops,  Hoop.  Advertising 
Cnmpany,  Chiraen;  Heney  Tritschler,  Nel 
k,ii  Chetm-sn  ft  Co.,  t>auaoonga. 

Oeldeor  Adeerd.bic.  —  Cheitman.  C.  C 
Sherman.  Sherman  ft  fehair,  Inc.,  New  Yoth; 
R.  P.  Clayb.rger.  Calkins  ft  Hidden,  Inc. 
New  York;  Har  Jd  F  Barber,  t  W,  BatWr 
A-lverlising  Agenrv.  Botton;  tnhn  I..  Butlet, 
Tracy  Parry  Cnmpany,  Philadelphia:  W  D. 
Mrlunlrin.  Mrlunkin  AdTerti.ing  Compair. 
Chicago:  W  K  Master-gale,  Maateagale  A.1 
T.rtistng  Agency,  Atlanta. 

Street-Car  Advertising. — Chairman,  J-  K. 
Fraser,  Blarknun  Company.  New  Yotk. 

Art  Predsistlee.  Ch»lrm«n.  V  W  F.s. 
celt,  Fnllet  ft  Smith.  Cleveland:  E-iwin  de 
C.,..ey,  Hand  Metigrr.  Inc  .  New  York;  Wal 
let  B  Snoe.  Walter  B  Snow  ft  Staff.  Bo.ton; 
11.  II.  Kvr.ett.  Aitker,  Kvoett  C  mimny,  Phila- 
delphia; Walter  Whi 
i'<  -mpany.  Chicago;  Th-.i 
Hi. ham  Company,  I^ioisrille 


Kvoett  Company.  Pli  Is- 
,.ad.  Human,!  ft  Thomas 
....  F   Bsthsm.  Tho..  E. 


IS 

tion  of  some  months  on  account  of  ill 
health. 

The  Fidelity  Advertising  Agency  has 
moved  from  the  Oarfield  Bank  Building, 
Cleveland,  tn  the  Otis  Conk  Building. 

O'Ncil  (ioodwin  is  general  m.inagcT 
and  head  of  the  reorganized  Hurger- 
(joodwin  Advertising  Company,  which 
hereafter  will  be  known  as  the  O'Neil 
Goodwin  Cnmpany,  I-ouisvitle.  The  old 
concern  was  dissolved  January  1.  As- 
sociated with  Mr.  Guadwin  are  Fred  O. 
Kleestad,  Charles  R.  Hunt  and  Edward 
O'Fallon,  Jr,  Mr.  (ioodwin  is  also  editor 
of  a  new  civic  magazine,  as  yet  unnamed, 
jmblishrd  as  it  monthly  hy  John  F-. 
Huhn,  vice-president  of  the  Uberty  In- 

H.  C.  Howard,  who  formerly  lived  in 
Dallas,  lex.,  but  who  went  to  Okla- 
homa City  several  months  ago.  has  re- 
turned to  Dallas  to  join  the  United  Ad- 
vertising Corporation  as  copy  writer. 

I.  Webster  Drake  has  resigned  as  ad- 
vertising manager  of  the  Guardian  Sav- 
ings A  Trust  Company  to  join  the  Wil- 
liam Klliott  Graves  Financial  Advertis- 
ing Agency,  Grand  Rapids  and  Chicago. 

C.  F.  Woolcy  has  been  appointed  man- 
ager of  the  McComick- Armstrong  Ad- 
vertising Corporation  as  copy  writer, 
merly    with    the    Hower  Advertising 
Agency  in  Denver. 

William  H.  Rankin  has  transferred 
his  headquarterg  from  Chicago  to  New 
York,  where  he  is  located  at  30  1 
avenue. 

The  O'Connell-lngalU 
Agency,  consisting  of  John  F.  O'Con- 
tiell,  for  eight  years  publicity  director  tor 
the  L'nited  Shoe  Machinery  Corporation, 
and  Arthur  W.  Ingalls,  of  the  Ingalts 
Advertising  Agency,  lias  established  of- 
fices in  the  Ames  Building,  Boston. 


President  Matteeon  of  A.  A.  A.  A.  Put. 
Their   Conversion  Up  to 


W  T 


Mullally.  Wm.  T.  Mullally.  Inc  .  New  York. 


(5rerial  to  EatTtM  t  1 
PitiLAiirjj-aiA. —There  are  thousands 
of  potential  advertisers  in  the  United 
States  ready  and  financially  able  to  buy 
paid  advertising  space  in  the  newspapers 
and  other  periodicals,  if  advertising  men 
will  but  apply  themselves  to  selling  the 
idea  of  advertising  to  these  "prospective 
customers,"  according  to  the  various  ad- 
vertising experts  who  spoke  here  last 
Saturday  night  at  a  dinner  given  in 
honor  of  Jesse  F,  Matteson,  of  Chicagn, 
president  of  the  American  Association 
of  Advertising  Agencies,  at  the  Belle- 
vue  Stratford  Hotel.  Approximately 
there  are  30,000  of  these  concerns  which 
have  vet  to  learn  that  what  advertising 
has  done  for  other  concerns  it  will  do 
for  them. 

"All  business  houses  are  going  to  ad- 
vertise." said  Mr  Mattesdn,  "if  we  can 
show  them  that  the  advertising  agencies 
are  business  organizations  and  are  will- 
ing to  aid  and  adi'ise  in  an  intelligent 
manner  all  those  that  are  willing  to  take 
advice." 

Mr.  Mattevm  urged  his  hearers  to 
bear  in  mind  that  there  rested  upon  them 
the  responsibility  of  bringing  about  a 
better  understanding  between  business 
men  and  themselves,  and  iJeaded  for 
optimism  in  their  own  thinking  and 
planning  and  in  their  dealings  with  busi- 
ness men.  . 

James  O'Shaughnessy.  secretary  of 
the  association,  also  spoke  and  gave 
much  interesting  data  with  respect  to 
the  manner  in  which  advertising  had 
aided  the  United  Slates  Government 
thr.-dighe.iit  the  great  war. 
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THE  ROUND  TABLE 

Conducted  under  the  ku»pic*«  of  the  National  A**ociation  of  Newspaper  Executrraa, 
the  newspaper  department  of  the  A.  A.  C.  of  W.  ] 


PREPARING  FOR  THE  AD  CONVENTION  AT 
ATLANTA— JUNE  12-16 


A  LETTER  has  been  sent  to  each  of  example  of  what  is  being  put  up  tn 
A  the  vice-president*  of  the  National    newspaper*.   This  is  part  oi  a  letter 

from  a  manufacturer  to  a 


Association  of  Newspaper  Executives, 
by  Charlie  Miller,  the  president,  asking 
for  suggestions  for  the  program  for  the 
newspaper  department  at  the  Atlanta 
convention,  which  will  be  held  June  12 
to  16. 

"Write  me  what  you  want  us  to  dis- 
cuss at  our  convention— what  subjects 
you  are  most  interested  in.  and  what 
men  or  women  you  would  like  us  to  put 
on  the  program,"  write*  Mr.  Miller. 
This  letter  is  part  of  the  preparation 
which  Mr.  Miller  is  making  in  advance 
of  calling  a  meeting  of  the  directors  and 
officer*  of  the  association,  at  which  a 
decision  will  be  made  on  the  program 
fur  the  June  convention.  Especially  for 
readers  of  Editor  &  PcnusHfji  he  em- 
phasises the  following: 

"I  hope  that  members  of  the  associa- 
tion  will  write  direct  to  me,  telling  me 
what  they  want  diicussed  at  the  con- 
vention. We  expect  to  even  do  more 
brass-tack  huiincsi  building  work  at 
Atlanta  in  June,  than  we  did  last  year 


with 


nlhei 
operation. 


our  eaperieiice 
-i>-»  ,,.,[■ n,,  who  have  n  ■ 
we  have  the  (utlowing  co< 
In  offer: 

"1 — To  have  your  sale*  i>n>m(iiion  tevre 
tentative*  personally  call  anon  the  drug  •tn»r»I 
specialty  .hop.,  hair  dre.nng  dcitIm*,  etc. 

"  1 


ng  ■  i - 

boon  our  National  and  L-txaT  Adverliung  Cam 


paler,  carrying  with  them  a  hroadanle 
several  of  our  adverti.rnirnli  and  lihtuig  our 
vavt  lu-l  campaign. 

"2 — To  have  ynut  rcvteientative.  aolicit  in 
itiat  Faihir.nrlte  order.,  while  talking  about 
OUT  advcrliaing  anil  imiducl. 

"To  have  ynu  lorwatd  tu  the  accounts  in 
your  territory  a  letter  enclosing-  a  circular,  ex- 
plaining in  detail  oiar  proposition  on  Faihion- 
etlr  Hair  Net*. 

■II  >uu  have  a  merchandise  supplement 


FILING  AD  COPY 

DECAUSE  of  the  many  inquiries  that 
have  come  into  the  Newspaper  De- 
jartment  office  as  to  how  long  It  is  cus- 
tomary to  keep  on  file  the  original  copy 
of  the  department  stores,  a  question- 
naire- wa*  sent  to  a  number  of  the  lead- 
ing; newspaper*  of  the  country.  Answers 
showed  that  there  are  several  news- 
paper over  the  country'  that  keep  on  file 
the  original  copy  of  department  store 
advertising  for  as  long  as  three  years. 
Most  newspapers,  however,  are  content 
with  sixty  days.  They  figure  that  this 
allows  thirty  days  after  bills  have  been 
sent,  (or  questions  or  errors.  An  analy- 
sis of  the  answers 


Chicago  Amtfian   ill  day. 

Walk, i. .ton  Herald    •  nvinlh. 

The  Cleveland  I'm.     a  week. 

The  Chicago  Tribune   J  yrai. 

Knickerbocker   I'reai  I  year 

Peoria  Journal   .  .  .  ,  2  nvmllii 

Birmingham   Age  Herald   a  nvonlhi 

F.vanavtlle  Journal  ...   6fi  day. 

Wavhing.cin  Kvrning  Slat    h  m..tilh» 

Augw.lx  Chrimicle   JO  data 

Wa.hinglnn   I'oel   J  Mil 

JasMalown  Journal   I  month 

Spnnghrld,    <  I  il  i    Stair    Rcgtitei  1  year 

The    Macon    Seal   60  day. 

I>eiivef  Time*   I  year 

Evening   lleiald   2  year. 

Sacrament.,  llu'lrtln   I  year 

 10  day. 

the  MTami  Herald  ."//.'.'.'./.V.V.'.'i  3 


— II  yuu  ui 
you  uut  to  lhe  trade 
*  nets,  our  hair  m  _ 

rtant  on*,  pr.tna.rily  on  •rcowr.i  ni 


our  hair  nrt 
very  imp-orU.it  on*,  primar  , 
it   helot.   imuH   by   n*.   who  »rr 
leader*  m  the  hair  net  huwM« 

"5— To  bave  ynn  m-ilte  »rr 
the  d*.iler  for  window  di^nUyi, 


coor.l  of  VV.Imingt 
.n.i.tcted     New  [la 


New  York  Sun   3"  daya 

Rocklord.  (III.)  Regi.tet  Gatette  10  da;. 

No, wick    Bulletin   «  month. 

Chicago  Daily  New*    I  rent 

Tile  Binghamton  Pre*.   3  month. 

York  Evening  Journal  3  ovinia. 

ington  Every  Evening  1  week 

New  Haver.  "j*'*1"  j  '1'1  *9J 

New  York  World   J  yean 

New  York  Cllolw   I  year 


LATE  ENTRY 


"I  have  had  many  suggestions  from 
individual  members  of  the  association 
for  topic*  to  be  discussed.  But  the  of- 
ficers and  the  executive  committee  want 
to  hear  from  tvrryone. .  We  have 
nearlv  500  member*  and  we  certainly 
would  like  to  have  500  suggestions,  so 
that  we  could  go  through  all  of  them 
and  pick  out^those  that  seem  to  interest 
the  majority,* 

P.  S.  Florea,  secretary-manager  of 
the  A  A.  E,  W..  was  in  Atlanta  on  Jan- 
uary 26,  when  he  conferred  with  Mr. 
Miller  on  < 


The  following  statement  ha*  been  is- 
sued by  President  Miller,  in  answer  to 
the  question  of  the  outlook  for  news- 
paper advertising  during  1921. 

"I  believe  that  institutional  copy  has 
seen  its  best  days,  and  that  the  changing 
market  conditions  will  make  it  impera- 
tive that  wc  get  back  to  the  selling  talks 
of  the  pre-war  times.  There  is  no  que*- 
tion  that  there  ha*  been  quite  a  loss  re- 


call foreign  advertising,  and  some  loss 
in  classified  advertising,  while  most 
newspapers  have  shown  gains  in  local 
display  advertising.  By  that  I  mean  ad- 
vertising from  their  local  merchants. 

"I  believe  that  the  local  merchants  are 
going  to  demand  more  than  ever  that 
the  manufacturers  from  whom  they  buy 
place  their  adverthing  with  the  local 
newspapers,  so  that  they  can  cash  in  on 
it  locally  instead  of  the  magaiine  copy 
that  they  have  been  running  in  the  past, 
which  has  proven  of  no  direct  value  to 
any  local  merchants." 

Mr.  Miller  has  issued  a  word  of  cau-  . 
tion  to  newspapers  suggesting  that  they  f)      of  tile  entries  in  the  Retail  Publication  contest  held  by  the  National  Asso 
not  allow  their  zeal  for  getting  business        ciation  of  Newspaper  Executives,  which  came  in  too  late  to  be  given  con- 
to  lead  them  to  giving  unusual  and  on-  sidcration,  was  from  the  British  Whig,  published  in  Kingston,  Ont.,  Canada 
called-for  merchandising  co-operation.  This  publication  is  a  little  out  of  the  ordinary,  in  that  it  is  more  of  a  house  organ 

The  following  is  part  of  »  letter  sent  than  a  retail  publication,    "More  Pep,"  however,  contains  much  which  will  interest 

into  the  association  office,  which  is  an  the 


W  DEPARTMENT 

THE  Norwich  Connecticut  Bulletin  is 
one  of  the  recent  new  member*  of  the 
National  Association  of  Newspaper 
Executives. 

The  campaign  nt-ititutrd  by  President 
Charlie  Miller  of  the  organization  to 
increase  the  membership  to  at  least  1,000 
is  having  very  excellent  re.ults.  The 
*arious  different  vice-presidents  over  the 
countr)  are  cu-operatitig  wuh  Mr.  Mil- 
ks in  bringing  the  membership  up  to 
I'*)  per  cent  of  the  newspapers  of  the 
country. 

"Plan*  now  tinder  way  for  the  At- 
lanta convention."  says  Mr.  Miller,  "will 
justify  belonging  to  this,  organiiation  on 
the  part   of  every-  newspaper  in  the 


GIOVANNOU  NEW  V1CE-PRESIOENT 
JJARRY  GIOVANNOLI,  editor  and 
manager  </f  the  Lexington  (Ky.J 
I  eader,  has  been  appointed  vice-presi- 
dent for  Kentucky  of  the  National  As- 
sociation of  Newspaper  Executives,  to 
lake  the  place  of  M  N.  Carslin,  busi- 
ness manager  of  the  lxmisvillc  Courier- 
Jounial,  who  has  resigned.  Mr.  Garstin 
is  one  of  the  vicc-pre.idctil*  of  the  A 
A.  C.  W,  and  is  a  member  of  ihc  stand- 
ing committee  pa  agency  teljtioii*  of 
the  N  A.  N.  E.  He  wrote  to  Charlie 
Miller,  president  of  the  association,  atk, 
ir.g  to  be  relieved  of  the  vice-preiidency 
liecausc  he  felt  that  some  of  the  other 
Kentucky  papers  shuul,]  have  reprcsent- 
'  I  the  association's  work. 


ROSENBROCK  DIES 

|J  W.  ROSEN RROCK,  business  i 

*  .igcr  of  the  Reno  (Nev.)  Evening 
Cagrtte  and  vice-president  of  the  Na- 
tional Association  of  Newspaper  Execu- 
tives for  Nevada,  died  following  a 
very  brief  ilhte,*.  January  2.  Mr.  Ro- 
senbrock  was  one  of  the  most  prominent 
newspaper  men  in  Nevada  and  had  an 
eSCtenlrte  acquaintance  throughout  the 
Pt«  We»t. 


PRINTERS'  DUMMIES 

INTERESTING  results  have  been  *e- 
cured  from  a  questionnaire  sent  to 
members  as  to  the  advantage  of  making 
a  dummy  for  the  composing  room  show- 
ing exact  location  for  all  advertisements 
in  the  paper.  The  reports  show  that 
newspaper^,  generally  are  abandoning 
this  prartire  More  than  three-fourths 
f,f  the  replies  indicate  that  the  advertis- 
ing department  is  handling  positions  by 
tickets  and  guide  line*,  rather  than  by 
the  old  f 
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—quoting  a  leading  advertising  agency 

"Salts  First— 

''then  Commercial  Independence. 
"To  Advertisers  who  are  coming  to 
grips,  with  the  Buyers'  market. 
"Salesmen  must  return  to  intensi- 
fied  selling.     Workmen    must  re- 
turn to  a  solid  day's  work.  The 
Buyers'  Market  is  here." 
The  predominant  medium  to  pro- 
duce immediate  sales  in  any  desired 
locality  is  the  daily  Newspaper. 
Daily    Newspapers    actually  sell 
more  merchandise  than  any  other 
advertising  medium. 
So  much  for  "Sales  First." 
The  Daily  Newspaper  is  the  Uni- 
versity of  the  Masses.    It  is  the  one 
national    meeting    ground    of  all 
classes,   professions,   interests,  the 
rich  and  the  poor.    This  incompar- 
able sales  force,  national  or  sec- 
tional, as  you  wish,  available  at  a 
moment's  notice,  can  at  once  stimu- 
late and  stahilizc  any  business.  It 
can  be  localized  right  where  your 
goods  are  on  sale,  and  extended  to 
keep  pace  with  distribution, 
"then  Commercial  Independence." 

Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 

F  .t.bii.h.d  i  ass 

Publishers'  Representatives 

Chicago  Atlanta 
Kansas  City  Ne»  WK  San  Francisco 


This  is  Number  53. 

1921  ought  to  bring  new  advertising 
faces  into  the  Newspaper  field. 

Publishers  who  appreciate  the  News- 
paper as  the  most  compelling  of  all 
sales  aaenls.  what  are  you  doing  to 
sell  that  fact  to  advertisers  and 
agents? 

E.  Katz  Special  Advertising  Agency 
15  East  2bth  Street,  New  York  City 
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pi  assififh 

V/LAjOlrlLU 

PAP.FS  PAY 

A  w«Ur  Falun  of 

Editor  *  Publisher  conduct  e 

1  by  C.  L  Perkins, 

secretary  of  the  Aim 

elation  uf  NfWMMrirr  CUaalfl* 

•re  invited  la  bliss 

your  lljfUl.  problem*  to  1 

hi*  department  for  ditcu».loo 

IN  BUYING  SPACE 

fW  iMl  page  ■ 

her  classified 


|iriutcd  thr  De 
ertising  figure 


advertising  column*  of  ncw*i*pers  and 
they  furnish  such  a  variety  of  inspira- 
tion for  copy  thai  I  cannot  see  why  a 
more  liberal  use  is  not  made,  by  the 
newspaper,  of  its  own  column*  to  edu- 


k  that  we  have  (ailed  at  some  point  in 
the  office,  Since  "the  public  is  always 
right.'  we  allow  the  claim  hut  wc  would 
like  to  make  our  system  as  nearly  fool- 
proof as  possible  and  any  suggestion  will 
bt  appreciated." 

The  plan  of  the  Baltimore  Sun.  ex- 
plained in  thrse  coltrmns  some  time  ago. 
has  greatly  reduced  claims  on  "kills."  The 
one  feature  of  that  plan,  which  made  live 
redaction*  was  the  centralizing  of  all 
"kills"  tkrosigh  one  desk,  thus  making 
it  possible  to  definitely  hold  some  one 
person  responsible  for  all  errors. 


Nunar  nf  t'»ly 

Alb»»r.  X.  V.  ... 
I'nliKulius,  <) 
Ilrttwt,    Mxk  ... 
|m|>«i  l|.          I  nil 
UlKJUu.  Ill  

.M.l.iukit.  Wis. 
Si.  Lumi.  Mo.  ... 
Kansas  Lily,  Mo. 
Linc.ln.  Neb.  .  . 
Onulii.  Neb  .  . 
Llesclsivd.  Ohio 


Sjw  of  City 
Albany.  N.  V.  . . . 
t  •^utnhuf,    O,    .  .  . 
Dftrrsil,   Mich     ■  .  . 
I  itrjianntMi^i*,  I  nil, 

Chic»|(„.  Ill  

Mitwitlkre,  Ww.. 
Si  lj>ui»,  Mo  . . 
hUtiKU  City,  Mo.. 
I.intiilri,  ^eb.    .  -  - 


NUMBF.R  OF  AGATE  LINES  OF  CLASSIFIED  PUBLISHED 

Help,  _  Real 

Toul  liaiu  Wanted        <i.i.n        krni*N         Cain         i  n.,t. 

»J,flS2  Ml, 844  17.410        'J.,920         s),9I2        'J  .•»» 

.  S4J.17H  •i.w   

.    ZM.IM  '177. am  J9.I71      '70.622       43,092       2I1.8S8  1S.4H8 

.   VUJW  •  120,180  14,111      "75.525       28.64S         $.74*  S2.441 

.   7»J.5'i6  •42»,J»1  162.298    -J»4,«l»       85,121       22.751  IIMI7 

.   281.765  *7I,*21   

4II6.JMI  *I11.1M    69.8411 

.   41  J.I, II  5.9V!)       41,617    71,1*4    17.W7 

5.1. «I6  '11.1114     

.   Je.J.975  '75.145  J1I.0JJ     '27.909       58.412       10.178  5J.1B6 

,    674,954  '549.916  60.I02    'M3.940     111.748       52.808     101.570  " 

•  NUMBER  OF  CLASSIFIED  ADVERTISEMENTS  PUBLISHED 

Help  Real 

Tout  Csin  Wsnled        Cain       Henuls        (lain  Estate 

11.408  M.iMJ  1.112         -691         1.872         '521  1.0M 

46,134  '.1.9.11  4.418        '3,|.»          6.S92        '1.927  8.309 

.      27.S02  '8.088  1,294        '6.064          8.199  4.350  J.572 

611,363  '13,2(18  5,855        '".Sol         8.571  2.716  8.I49 

140,450  '31,446  26,912     'IS.ool       23,410        6,316  211,1332 

51.249  10,244  1,068       '9J7i         7,076        3.8*1  3.811 

84.885  '15,464  14,570      *  1 5.864         13.049  3,871  9.125 

95.622  15.077  11,066       '6.982       22.674       11.514  9.606 

9.452  '976  4IJ          '980         2.080         1,164  2,515 

.     40.425  '6.861  4.6S1       '3.085        8.703         3.069  4.398 

.    103.913  '3.807  le.99B      '19.491        33,206        17.085  13.536 


IN  DECEMBER,  1920 

Asjtnsso 


Sale 


29JB14 

•4.201 

15,610 

■4.604 

•  1  i.it'iii 

44.I3J 

•15.0113 
•629 

29.218 

"'  t. 

94.279 

47.566 

•ISAM 

•33,965 

124,216 

4.112 

117.110 

•IJJJ 

■41,460 

45,464 

89,997 
29.179 

■40,684 

28.105 

•1H.044 

134.738 

•»24 

71.421 

•7.5114 

IN  DECEMBER. 

1*20 

A  11',  -  , 

For 

Gain 

biles 

Gain 

Sale 

Gsl* 

•901 

1.479 

•101 

2.512 

•497 

•2,638 

6.787 

•308 

111.  !46 

•140 

M.024 

1.J5I 

3. 166 

•M» 

•2,258 

10.711 

M.047 

1I.JI1 

•145 

•3.819 

18.942 

1,082 

2".3>l 

•1429 

•1,168 

6,265 

54* 

e,  ■  ,  r  1 

1.140 

■2.494 

11.028 

!42 

21.710 

•1,636 

I.11S 

9,17* 

2,276 

17.380 

.2.203 

•896 

B22 

•138 

2.141 

•506 

•3.719 
•2.305 

1.392 
11.713 

•275 
•777 

ffl 

1.724 

IMPORTANT 
'pilE  figures  published  on  this 
page  are  of  vital  importance 
to  every  classified  manager. 
They  enable  him  to  tee  the 

Send  of  classified  condition*  and 
epare  to  overcome  the  ten- 
neies  to  decrease  in  certain 
classifications  and  lo  take  the 
greatest  advantage  of  upward 
trends.  All  newspapers  are 
therefore  urged  to  send  t 
figures  promptly  after  the 
of  each  month  to 

C  L.  Perkins, 
326  Wot 

III. 


St.. 


CLASSIFIED  MISCELLANY 

T\    W.  LAWSON,  formerly  classified 
advertising  manager  of  the  Deca- 
tur Review,  has  accepted  the  position  as 
classified  manager  of  the  St.  Louis  Star 


THE  lan»  Angeles  Express  is  running 
a  contest  to  create  reader  interest 
for  its  Want-ad  pages.  Prize*  ranging 
from  $100  to  Jl  are  offered  to  persons 
sending  in  the  liest  letter  stating  which 
particular  Want-ad  in  thr  Evening  Ex- 
press appealed  lo  them  most  and  the 
reason  for  the  appeal.  The  contest  will 
be  over  a  period  of  about  a  month. 


eleven  cities.  Considering  them  as  a 
whole,  the  loss  over  December,  1919,  is 
23  per  cent  in  lineage.  In  number  of  ad- 
vertisements, however,  the  loss  is  8  per 
cent  This  indicates  an  economy  in  space 
hnying  rather  than  a  decrease  in  the 
use  of  classified.  In  Milwaukee,  for  ex- 
ample, the  number  of  advertisements 
actually  shows  a  gain,  although  there  is 
a  loss  in  lineage.  In  Kansas  City  both 
number  of  advertisements  and  lineage 
show  a  gain. 

Help  Wanted  is  still  the  classification 
showing  the  greatest  losses,  while  rent- 
als are  responsible  for  the  largest  in- 


cale  people  to  the  value  of  classified 


ADVERTISE  FOR  ADVERTISING 

WHAT  should  newspapers  do  to  cre- 
™  ate  more  classified  advertising  dur- 
ing 1921  ? 

In  answer  to  this  question,  S.  J.  Kck- 
ens,  classified  advertising  manager  of 
the  Portland  (Ore.)  Journal,  writes:  "I 
am  forced  to  revert  to  my  old  conten- 
tion that  newspapers  as  a  whole  have  it 
within  their  own  power  to  create  more 
classified  advertising  of  all  kinds,  by  the 
simple  expedient  of  a  more  liberal  use 
of  space  for  promotion  purposes  in  their 


MORE  LIGHT  ON  "KILLS" 

/"■OMMENTINC,  upon  the  article  in 
Edito*  &  Publishoi  recently  de 
scribing  the  system  of  "kills"  used  by 
the  Houstun  Chronicle,  Morton  McDon- 
ald, classified  advertising  manager  of 
the  Oakland  (Cat,)  Tribune,  writes: 
"That's  all  right  for  a  morning  paper, 
hut  not  for  an  evening  publication  The 
Tribune  uses  a  triplicate  'kill'  slip,  send- 
ing the  original  lu  flic  composing  room 
and  duplicate  to  the  accounting  deftart- 
nient  and  the  triplicate  by  mail  to  the 
advertiser,  unless  he  calls  at  the  office, 
in  which  case  he  takes  it  with  him,  A  rec- 
ord of  each  'kill'  mailed  out  is  entered 
in  a  journal.  For  all  that  we  have  many 
adsertisers  who  insist  that  they  have 
cancelled  advertisements  for  which  they 
can  show  no  order  and  the  presumption 


"I  have  not  always  been  a  newspaper 
man.  Coming  out  of  the  commercial 
world  some  few  years  ago.  I  have  been 
astounded  and  am  still  unable  to  under- 
stand ihe  general  tendency  on  the  part 
of  newspapers  as  a  whole  to  fail  to 
make  adequate  use  of  their  own  columns 
for  tiie  promotion  of  interest  in  classi- 
fied advertising.  Someone  has  said: 
There  arc  only  two  classes  of  people 
who  du  not  believe  in  advertising,  name- 
ly, the  newspapers  and  the  advertising 
agencies.' 

"There  are,  of  course,  a  few  excep- 
tions to  this  rule,  but  they  are  so  few 
as  to  lie  decidedly  noticeable.  It  seems 
to  me  that  if  we  wish  to  promote  our 
business  and  at  the  same  time  be  con- 
sistent, we  should  take  the  same  means 
to  promote  such  intcrr<t  that  we  urge 
other  lines  of  business  to  adopt— 4.  t„ 
newspaper  advertising  There  are  so 
many  ihings  that  can  be  said  and  so 
many  ways  to  attract  people  to  classified 


The  Atlanta  Journal 

Atlanta,  Ga. 

The  department  store  of  M.  Rich 
&  Bros.  Co..  Atlanta,  has  just  dis- 
tributed among  its  employe**  • 
bonus  totaling  $107,000. 


compares  wit  h  »BO.O 
ed  last  year. 


Trill 


The 

up« 

For 


anus   it  bused 


minim,  s.ile*. 


yean  Rich's  has  concen- 
trated its  advertising  in  The  At- 


Advertising  in  The 
Journal  Sell*  the  Good* 


Boston  Evening  Transcript 

 Record  for  1920  


The  TRANSCRIPT  gained  MORE  lines  of 
advertising  over  1919  than  any 
other  Boston  Daily 

The  TRANSCRIPTS  gain  was  exceeded  by  only 
one  paper,  daily  and  Sunday  combined. 

The  TRANSCRIPTS  tolal  of  advertising  was  ex- 
ceeded by  only  one  evening  paper. 

The  TRANSCRIPT  was  second  among  Boston 
dailies  in  total  of  and  gain  in  National  Advertising. 

The  TRANSCRIPT  carried  more  classified  advertis- 
ing than  any  other  Boston  daily,  and  was  second 
only  to  one  Sunday  and  daily  paper  combined.  It 
made  the  greatest  gain  of  any  Boston  paper. 
The  TRANSCRIPT  carried  more  New  Publications 


The  TRANSCRIPT  carried  metre  automobile  adver- 
tising than  any  other  Boston  daily,  and  stood  fourth 
among  the  daily  and  Sunday  papers  combined. 

The  TRANSCRIPT  published  more  high  grade 

financial  advertising  than  any  other  Boston  paper. 
Some  papers  carried  more  lines,  but  the  Transcript 
refused  to  publish  many  thousands  of  line*  which 
did  not  measure  up  to  Transcript  standards. 

That  Advertisers  are  turning  more  and  more  to  the 
Transcript  under  current  business  conditions  is 
shown  by  the  fact  that  the  TRANSCRIPT  carried 
the  largest  total  for  December  of  the  dailies  and  was 
the  only  Boston  paper  to  show  n  gain  for  the  I 
dailies  and  Sundays  combined. 


NATIONAL  REPRESENTATIVES 

H.  Eddy  Co.,  New  York,  Chicago, 
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The  Publishers  Buying  Corporation 

and  the  New  Newsprint  Campaign 


I  US  I  because  the  spot  price  of 
"  bers  at  five  cents  last  week),  the 
a  two  or  three  years'  nap. 

If  he  does,  he  will  wake  up  to 
article  from  a  paper  trade  journal 


is  below  six  cents  (the  Buying  Corp.  was  buying  some  for  its  1 

publisher  should  not  draw  a  napkin  over  his  face  and  drop  into 


If  you  don't  believe  it,  stop  right  here  and  read  the 


IFrsm  Tkf  Ptfrr  Mill,  lint  ef  /»»,  22, 

DOWN  FOR  REPAIRS 


of   Tk*   Psptr  Mtti) 


N.  Y-,  )ma.  21,  1921— Th- 
in thr  demand  fov  n*w«print 
Mil  !•  btgUiBlnc  to  have  Ita  effect  upoa 
tha  mllU  of  thla  aaetlom  of  thm  aUta  and 
...  vrml  of  them  ar*  oparattng  at  greatly 
reduced  production.  Th«  Remington  Paper 
and  Power  Company,  of  this  city,  which  1a 
on*  of  the  large*!  independent  torn  pa  nice 
In  the  atate.  has  temporarily  put  Ita  mlUa 
on  a  three  tie y  baala.  The  company's  mill* 
ar*  at  Norfolk,  RaymondvlJIe  and  Nor- 
wood and  several  hundred  men  are  em- 
ployed in  them.     The  dally  normal  prothic- 

200  i«."€W-l>rlllt  """^  b*tW*"° 

Th«  company  ia  taking  advantage  of  the 
to  make  some  needed  repairs  and 
n  are  bring  employed  a«  fay 
I  In  thia  work.  Other  mills  along  tha 
River  Valley  and  In  fact  through- 
out northern  Naw  York,  are  experiencing 
similar  difficulties. 

However,  the  situation  Is  only  temporary, 
There  Is  no 
In  the  minds  of  the 
businesa  men  and  manufacturera  of  the 
whole  United  5tate*  that  the  early  ram- 
mer  will  aee  business  booming  and  every 
throughout  the  land. 

the 

edge  *f  the  greatest  advertising  campaign 
that  the  country  has  known.  It  Is  predicted 
that  ft  will  aurpaaa  that  of  the  war  period- 
It  t*  obvmu.  that  the  p.p+r  Industry  will 


Those  conversant  with  the  situation  are 
looking  ahead  to  a  situation  which  will  mean 
that 

It  U  confidently 
nd  In  the  next  few 
month,  will  ao  far  ml-- J  I  he  production 
of  print  pip«r  that  nawacmpara  not  pro 
iretvd  with  good  contract*  wlU  find  them 


face  more  trouble, 
herewith. 

The  paper  making  district*  are  prophesying  8 -cent  newsprint  again. 
They  think  that  the  contract  price  is  GOING  UP  ON  JULY  I. 

Here  is  where  the  Publishers  Buying  Corporation  tackles  another  job. 

The  present  membership  is  more  than  satisfied  without  1920  promises 
and  performances,  thoroughly  sold  on  the  soundness  of  our  methods  and 
the  accuracy  of  our  information  and  predictions. 

In  six  months  we  spent  $30,000  of  their  money,  but  saved  them  sev- 
eral million  dollars.  Every  time  the  price  of  paper  went  down  one  cent 
a  pound,  our  members  saved  over  11,000,000.  The  Buying  Corporation 
chased  the  paper  famine  back  to  the  woods,  broke  the  spot  market,  pre- 
vented many  of  iu  members  from  accepting  1 0-cent  contracts,  and  got  them 
contracts  at  6^  cents.  The  stockholders  of  the  Buying  Corporation  won't 
have  iU  information  service  and  group-buying  machinery  scrapped  and  you 
can't  blame  them. 

In  saving  the  situation  for  themselves  the  members  of  the  Buying  Cor- 
poration benefitted  thousands  of  other  publishers  who  were  not  asked  to 
help.    Now  is  their  time  to  subscribe  to  a  new 

NEWSPRINT  SERVICE  BUREAU  FOR  PUBLISHERS 

It  will  always  be  prepared,  in  case  of  another  emergency,  to  handle  the  situation 
as  it  wu  Kendlod  in  1920  and  to  that  end  the  buying;  machinery  will  be  kept  intact. 

It  will  try  to  know  the  newsprint  actuation  from  the  bottom  up.  all  oyer  the  world 
and  all  the  time  by  the  thorough  and  syatrmatic  collection  and  study  of  authentic  infor- 


It  will  advise  its  member*  what  price  newrprint  should  aell  at  and  what  price  it  i. 
selling  at,  the  changes  in  relation  of  demand  to  aupply,  the  probable  price  changes  and 
the  moat  favorable  times  for  making  contracts  and  for  buying  for  reserve*. 

It  will  make  a  service  charge  of  $1.00  to  $5  00  a  week  according  to  the  tonnage 
consumed  on  a  scale  which  will  make  it  coat  for  intelligent  and  complete  advice  on  your 
newsprint  problems  a  fraction  of  a  cent  per  week  for  each  Ion  of  annual  consumption. 

It  will  handle  negotiations  for  newaprint  on  the  request  of  sny  member,  give  any 
other  advice  or  informstion  without  estra  chsrge. 

There  will  be  no  other  obligation  escepl  each  subscriber  to  the  service  must  take 
one  $100  share  of  stock  in  the  Publishers  Buying  Corporation.  Thia  will  be  a  part  of 
the*  permanent  capital  to  be  utilized  to  finance  group  paper  purchases  when  the  need 
arises. 

FIVE  HUNDRED  MEMBERS  NECESSARY 

To  properly  support  such  a  service  s  meml-erahip  of  500  newspapers  or  newspaper 
associations  is  needed.  Meetings  will  be  held  during  February  in  the  principal  cities  east 
of  the  Rockies  to  explain  the  plan  fully  and  to  enroll  members. 

SCHEDULE  OF  MEETINGS 


PITTSBURGH,   Monday,   February    1 4,  2 

P.  M.     Ft.  Pitt  Hotel. 
CHICAGO,  Tuesday.  February   15.  2  P. 

M.  La  Salle  Hotel  (at  meeting  of  the 

Inland  Daily  Pr.as). 


CHICAGO,  Wednesday.  February  16.  2  P. 
M  La  Salle  Hotel  (for  non-mem- 
ber, of  the  Inland  Da.lv  Press). 

KANSAS  CITY.  Frid.y.  Febru.ry  18,  10 

A.  M. 


BOSTON,  to  be  announced  later. 
NEW  YORK,  to  be  announced  later. 
ATLANTA,  to  be  announced  later. 


Iht 


For  fuiihcf  ififotmoiion  t 

PUBLISHERS  BUYING  CORPORATION 


73  DEY  STREET,  NEW  YORK  CITY 


WILLUM  J.  PAPE. 


JASON  ROCERS, 


J.  RAYMOND  HOOVER,  Coun.el 


J  el-l  ■  sla-lifcee--  eisase!        —  - 
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FOR  THE  CIRCULATION  MANAGER 


N.  E.  A.  C.  M.  U  Optimistic 

gOSTON.— The  staff  of  officers  elec- 
ted for  the  coming  year  at  the  New 
F-niiland  Association  of  Circulation 
Managers'  last  meeting,  held  last  week 
at  the  City  Club  in  Boston,  as  noted 
in  EDtroa  *  PuauSHM,  augurs  well  for 
the  progress  and  success  of  this  live 
organization  during  the  coming  twelve- 
month. Headed  by  W.  E-  Potter  of  the 
Manchester  (N.  H.)  Union-Leader, 
who  was  chosen  president,  thev  include 
V    I-".  Viets  of  the  Hartford  Courant. 

Louis  Hammond.  Jr. 
Transcript,  secretary  and  treas- 
urer;  F.  F,  Lyon  of  the  Uoston  News 
Bureau  and  E.  L.  Croughlan  of  the 
Portland  Express,  directors. 

"The  Kffect  on  the  Mind  of  the  Read- 
ers of  Scare  Heads.  Double-Column 
Heads  and  'Run-Over'  Stories"  was 
taken  up  hy  I.ouis  Hammnnd,  Jr.,  of 
the  Boston  Transcript,  who  stated  that 
his  views  on  this  subject  would  have 
to  he  given  more  from  observation  than 
experience  because  of  the  type  of  paper 
he  was  connected  with. 

"The  great  army  of  newspaper  read- 
ers 1  do  not  think  are  greatly  disturbed 
by  scare  headlines;  in  fact,  I  feel  that 
the  masses  like  to  see  the  news  of  the 
day  in  large  type  and  a  well-written 
headline  results  in  increased  street  sales. 
However,  it  is  my  firm  opinion  lhat 
there  is  nothing  in  the  daily  life  of  a 
newspaper  reader  that  will  so  quickly 
disturb  his  peacr  of  mind  as  when  he 
discovers  that  he  has  been  fooled  by  a 
sake  heading.  And  it  is  gratifying  to 
note  that  in  the  last  frw  years  news- 
papers have  come  to  the  proper  con- 
clusion that  truth  not  only  in  headline, 
but  in  every  page  of  their  editions,  is 
the  only  way  to  increase  and  hold  its 
number  of  subscribers,"  he  said. 

"Today  the  advertiser  is  asking  for 
more  than  mere  figures  in  circulation 
—he  is  not  asking  how  much,  but  what 
kind  and  how  did  you  get  it. 

"With  regard  to  the  run-over  story 
question.  I  have  always  considered  this 
from  two  phases — the  convenience  of 
the  reader  and  the  increased  attention 
it  concentrates  on  the  inside  pages, 
which  works  of  course  to  the  benefit 
<>i  the  advertiser. 

"1  believe  that  the  reader  expects  to 
find  the  front-page  news  heads  an  in- 
dex to  the  important  events  of  the  day. 
and  that  he  appreciates  that  cut  overs 
a  greater  scope 
:  he  is  not  annoyed  in  following 
the  cut-over  of  an  interesting  item  to 
.in  inside  page." 

H.  M.  Wheeler  of  the  Hartford  Times 
gave  a  talk  on  "Definite  Standard  Prac- 
tice Methods  of  Daily  Co-operation  be- 
tween the  Circulation  and  Editorial 
Departments."  Mr.  Wheeler  stated 
that  the  business  manager  of  the  Times 
had  recently  started  Monday  morning 
conferences  between  these  departments, 
which,  he  states,  have  been  beneficial. 

Other  interesting  addresses  delivered 
includes  those  of  B.  F.  Griffin,  city  edi- 
tor of  the  Boston  News  Bureau  -"What 
is  the  Matter  with  the  World  in  a  Busi- 
ness Way?";  "The  Practicability  of 
Publishing  in  Pamphlrt  Form  the  Vari- 
ous Papers  Read  at  Meetings  of  the 
N,  F.  A.  C.  M,  also  a  Synopsis  .if 
Discussions  at  Said  Meetings"  by  1". 
F.  Viets,  Hartford  Courant;  "How  Can 
Publishers  Determine  What  Kind  of 
News  or  Features  Attract  New  Readers 


No  Wiggling  or  Wabbling! 

Mr.Diri.SE  Lows'.,  Kan— Editor 
Joseph  Sims,  of  the  Medicine 
Lodge  Index,  recently  received  the 
follow ing  letter  fiom  a  subscriber 
of  some  years  standing: 

"Joe  Sims  •  Pleas  stop  the  pap- 
per.  It's  a  good  papper.  1  like  it 
and  BO  does  the  old  woman  and 
tile  kids.  We  don't  like  no  other 
papper  so  good  as  the  Index,  but 
we  are  taking  a  lot  of  them  that 
ain't  no  worse  lhan  the  Index 
We'll  stop  some  of  them  maybe 
and  then  take  the  Index.  We 
don't  know  what  we  would  do 
wiihuut  the  Index.  It's 
papper    Pleas  stop  the 


and  the  Best  Way  to  Check  Up  on  It?" 
by  J.  W.  Nolan  of  the  Springfield 
Union;  "How  tn  Overcome  Irregulari- 
ties in  Deliveries  both  Carrier  and 
Mail  Service?"  by  E.  D.  Delhanty, 
Worcester  Telegram ;  "What  Benefit  I 
Received  from  the  October  Meeting  of 
the  N.  E.  A.  C.  M-."  by  W.  F.  Potter 

Retiring-President  F  S.  Hoy  of  the 
I.rwistnn  Sun  prepared  a  paper  on 
"What  Membership  in  the  N.  F_  A.  C. 
M.  Has  Meant  to  Our  Paper." 

"In  discussing  this  topic.  I  think  in  the 
first  place  my  publisher  dues  not  need 
any  argument  to  convince  him  of  the 
value  which  my  membership  in  the  N. 
E.  A.  C.  M.  has  meant  to  the  Sun," 
states  Mr.  Hoy,  "To  get  down  to  the 
brass  tacks  of  this  topic  and  show  defi- 
nitely what  a  membership  in  the  N.  E. 
A.  C.  M.  has  meant  to  our  paper,  I 
will  rir*t  enumerate  some  of  the  most 
important  changes  which  have  been 
made  during  the  last  frw  years. 

"1.  The  circulation  of  the  paper  has 
steadily  increased  from  a  net  press  run 
average  of  6.300  in  1914  to  a  net  paid 
of  1007K  for  the  period  ending  Septem- 
ber 30.  1920.  our  latest  A.  B.  C. 

"2.  All  subscriptions  were  changed 
from  a  credit  to  a  paid-in-advance 
bisis. 

"J.  Mail  and 
rates  have  been  twice 

"4.  The  selling  price  has  been  in- 
creased from  2  cents  to  3  cents  lier  copy. 

"5.  Have  eliminated  return  privilege. 

"fi.  Have  rut  white  paper  waste  to  a 
minimum  so  that  during  the  past  year 
we  have  bought  white  news  at  from  n 
cents  to  12  cents  a  pound  to  supply  our 
reporters  and  for  general  olTici 

'7.  Have   greatly  increased 
circulation  by  auto  delivery  routes  and 
early  morning  carrier  delivery  service. 

"8.  Have  changed  from  the  old  ex- 
pensive galley  proof  mail  list  method  to 
the  addrcssugraph  strip  lister  system. 

"9.  Have  had  very  good  success  with 
newsboys;  have  established  a  News 
Boys  Weekly  Bulletin,  and  brought 
home  from  the  Hartford  meeting  the 
nucleus  of  a  team  captain  idea  which 
has  resulted  in  a  greatly  improved  car- 
rier delivery  service  and  the  biggest  in- 
crease in  weekly  subscriptions  which  the 
Sun  has  ever  lutl  in  such  a  shnrt  time. 

"My  publisher  will  back  me  op  in  the 
statement  that  my  membership  in  this 
association  has  in  one  way  or  another 
been  resjKmsiblc  for  or  has  been  help- 
ful in  putting  across  everyone  of  the 


The  T.  K  Kelly  &alee 
Minneapolis  reports  quit*  unusual  re. 
Mir*  from  nn  estenelve  advertising 
campaign  being  conducted  tn  The 
Minneapolis  Sunday  Trfbune.  daring 
the  eouree  of  which  doable-page 
spread*  have  been  ua«d.  Thoenae  K 
Kelly.  hee>d  ol  the  company,  credit  a 
the  advertl.i...  in  The  Sunday  Tit. 
bone  with  having  brought  to  Me  eales 
organization  several  •rronnl.  mn 
nlng  ere'l  over  the  $  inO.I>0«  mark 
The  T  K  Kelly  Sale.  Sv.tem.  oele  of 
the  large.!  nt  it.  kind  In  th.  United 
State.,  and  operating  all  over  the 
country,  put.  on  stock  reducing  aale. 
for  retail    merchant.  And  aall.  bank- 


Ther.  are  good  time,  ahead"  I. 
the  war  the  L  S  Donaldson  Com- 
pany. o(  Mlnneapolla.  the  oldeat  de- 
partment .tore  In  the  city,  introduce, 
in  a  full  patre  a  me.M.'e  of  opllml.m 
to  th.  people  of  the  Narlhwe.t  in  a 
recent  issue  of  Th.  Minneapolis 
Tribune  "Observation  and  experience 
during  the  pa.t  thirty  eight  year.." 
aay.  Mr  Donald.on.  "have  taught  u. 
lhat  thl.  nation  will  weather  thi. 
period  a.  It  ha.  weathered  th. 
other.  "  •  •  •  -«',  believe  In  the 
future  an  strongly  that  w.  are  plac- 
ing many  ordera  for  gooda  to  be 
manufactured  and  delivered  to  u» 
during  th.  early  spring  of  l»JI  We 
keep  steadily  on.  |u.t  a.  1.  to  be  ex 
peeled  of   every   house  of  reliability 

and  progress  p||w 

thi.  meeaage  because  we  believe  It 
la  our  duty  to  do  an  Thle  nation, 
the  strongest  and  richest  In-  the 
world,  cannot  be  affected  advera.lv 
by  a  temporary  uncertainty,  caused 
by  a  readjustment  which  should  have 
been  more  gradual  Optimism  I.  the 
word  to-day  Ther.  ar.  good  tilt 
ahead."  Several  more  page,  ol 
similar  nature.  In  whirl)  no  pri 
statement,  or  direct  selling  argu 
mania  will  be  employed,  are  scheduled 
for  publication  In  aucceedlng  week, 
in  The  Minneapolis  Tribune 


The  t  rad  M  Randall  Company,  of 
Detroit  and  Chicago,  ia  pioneering 
Aladdin  houses  In  the  hlorthwe.t  by 
the  use  eaclu.lvely  in  The  Mlnne 
epulis  Tribune  of  lour  color,  full  page 
advertising  running  on  the  back  pag 
of  The  Minneapolis  Sunday  Trlbun 
-  action.  Backed  by  the  big 
of   Th.  Minneapolis  Trl" 


circulation  of 
bune  thl.  mc 


St-  J  Bromley,  formerly 
with  1  S.  Donaldson,  and  more  re- 
cently with  the  Munatng-wear  Corpor- 
ation, ha.  recently  been  Metalled  aa 
adverti.lng  manager  of  the  New  Eng- 
land Furniture  and  Carpel  Co.  of 
Minneapolis. 

William  Wrigley,  who  kept  the 
nickel  in  circulation  by  holding  the 
price  of  turn  at  S  cent.,  ha.  renewed 
hi.  contract  with  The  Mlnneapoli. 
"  through  the  Stewart  Adv.r 


The  Mlnneapoli.  Tribune  1.  In  re. 
celpt  of  a  70- time  order  for  the  Whit. 
Ing  Paper  Company     SnappUy  Illus- 


trated  copy,   carrying   a  convincing 


Dickinson  &  Gillespie,  rml  estate 
sub  dividers,  of  Minneapolis,  are  run ■ 
nlng  copy  in  The  Mknnaapoll*  Tribune 
and  oUo  ihiri>  «vtn  California,  Arl* 
zonn  and  New  MnlM  paper*.  The 
Kraft  Adverting  Agency,  of  " 


Inter  resort  advertising 
_  -Ivad  from  the  AmUn 
dam  Agency.  Irvc  ,  by  The  Minneapolis 
Tribune  for  Tarpon  Inn.  The  Des 
pland  and  the  Tanpa  Bay  hotel  The 
Northwest  la  one  of  the  moat  reapon- 
alva  section*  ol  the  country  for  winter 
reaort  advertising-  So  Urge,  in  fact, 
la  the  outflow  of  raaldente  to  warmer 
cllmea  during  the  cold  waalh*rr  lhat 
when  th*  Federal  Canada  wae  taken 
last  winter  «  wae  necessary  for  the 
census  officials  to  mek*  special  ar 
rangetnent*  for  the  enumeration  of 
Minneapolis  people  who  were  winter 
ing  in  the  South  and  In  California,  in 
order  that  anything  like  a  complete 
check  could  be  mode  of  the  people  ol 
the  city. 

The  Minneapolis  Sunday  Tribune  It 
carrying  an  escluaive  campaign  of  In 
atitutional  copy  fnT  the  automobile 
dealers  of  Mlnneapolla.  The  schedule 
comprises  sts  full  pages  running  twice 
a  month  tn  February  J.  Stress  is 
laid  upon  the  position  the  aulamob. It- 
Industry  occupies  as  the  second  larg- 
est business  Institution  in  the  United 
States,  the  part  it  plays  as  an  esse<n 
tie!  factof  In  the  everyday  life  of  the 
people,  a*  an  allay  of  transportation. 
Its  time  saving  qualities,  and  Its  aid 
}"  devajop^g  h.althl«lne».  and  better 


During  a  recent  drive  In  Minneap- 
olis for  a  united  charities  fund,  beau- 
tilul  windows  were  dteaaed  by  all  the 
department  stores  and  many  of  the 
specialty  shops,  carrying  out  the  idea 
of  the  objects  to  be  attained  by  ad 
ministration  of  the  fund  Probably 
ihe  most  elaborate  of  thsae  was  that 
of  the  Dayton  Company.  In  which  a 
dozen  or  more  men,  women  and  chil- 
dren posed  to  illustrate  the  various 


P'*«      fitted  by  the  fund 


The  Minneapolis  Tribune  is  carry 
Ing  another  Robert  Burn*  cigar  cam 
galgn  (or  the  General  Cigar  Company 


The  advertising  is  placed  by  the 
lilackraan  Company  and  runs  for  26 
Sundays.  The  Rlackman  Company  alao 
sent  The  Tribune  a  schedule  run- 


ning  until  April.    I«2I.   for   the  Van 


celved  by  The  Minneapolis  Tribune 
from  Lord  &  Thomas,  oi  Chlca  go,  lor 
the  Troco  Nut  Butter  Company.  Lib- 
eral advertising  In  The  Minneapolis 
Tribune-,  field  for  Troco 
It  a  popular  1 


Aunt  Jemima's  Pancake  flour  is  be- 
ing advertised  again  to  the  peopU  of 
Minneapolis  and  the  Northwest  In  The 
■■  .-polls  Tribune,  copy  coming 
..the  Chicago  office  of  the  j,  Wal 


The  George  A  Hormei  «,  Co.  meat 
products  are  being  popularized  in  the 
held  of  The  Minneapolis  Tribune  by 
an  extensive  advertising  campaign, 
placed  fay  Crltchfceld  &  Company  of 
Chicago,  through  the  Northwest  office 
in  Minneapolis,  of  which  Scott  Smith, 
vice  president  of  Crltchfisld  H  Com- 
pany.  is  manager.  The  Hormei  Com 
pony  is  located  at  Austin,  Minn  ,  and 
specialize*  In  package  r 
bacon  and  hams 


The  Pettmg-Thompton  Co..  Inc  .  of 
5t,  Paul,  is  running  a  campaign  in 
The  Mlnneapoli*  Tribune  for  the  Flour 


Krafl  Advertising 


Kraft  Advertising  Agency,  of  Min- 
neapolis, la  placing  a  Urge  schedule 
of  display  advertising  in  The  Min- 
neapolis Tribune  and  other  papers  of 
the  Northwest  for  the  Sterling  Elec 
trie  Company,  of  Mlnneapoli*. 


A  consistent  campaign  Is  be,ng  car 
rled  exclusively  in  The  Mmn*«apolis 
Tribune  by  the  PeUirohn  Pure  Prod 
nets  Company  of  Minneapolis  for  It* 
"Pan  Parched  Cereal*."  Thirty-inch 
copy  is  being  used  each  week 


A.  h  c. 


FIRST  in  its  City. 
FIRST  in  its  Stste. 
FIRST  in  it.  Federal 
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TIME  FOR  5-CENT  PAPER 

THK  semi-official  spokesman  of  the  iwpfr  manu- 
facturers. The  Paper  Mill,  ill  its  i*suc  of  January 
15,  confesses  l hut  newsprint  makers  can  pr.wpcr 
uiul  grow  wealthy  on  a  contract  price  of  5  cents  a 
potatd.  Such  an  authority  can  not  he  ignored  ami 
every  fact  relative  to  the  costs  of  paper  manufactur- 
ing and  market  conditions  bear  out  this  statement. 

Any  amount  above  5  cents  a  pound  for  the  balance 
Of  1921  will  1>e  unfair  and  unjustified  The  Paper 
Mill,  under  a  Toronto  date-line  in  the  issue  referred 
to.  anticipates  a  price  of  $101)  a  ton  fur  the  year  and 
does  not  seem  to  feel  sad  about  it— in  fact,  it  ac- 
knowledges that  the  Canadian  mills  will  not  suffer 
at  that  price,  fur  1920  was  the  most  profitable  year 
in  their  history.  One  hundred  dollars  a  ton  was  the 
average  price  realized  by  the  Canadian  Mills  during 
last  year. 

While  the  contract  price  for  newsprint  for  the  first 
quarter  of  this  year  has  hern  fixed  at  61.'  cents,  it  is 
interesting  to  note  that  offers  of  spot  paper  at  from 
SH  to  d'A  cents  per  pound  arc  going  begging,  With 
present  conditions  continuing  for  another  month, 
there  is  every'  reason  to  believe  that  the  newsprint 
manufacturers  will  come  to  their  senses  and  treat 
their  customers  with  the  justice  to  which  they  are 
entitled  and  lie  content  with  a  fair  profit. 

Reliable  authorities  place  the  amount  of  unsold 
1921  production  in  the  east  at  50.000  tons :  nearly  as 
much  in  the  middle  west,  and  there  is  also  about 
25.000  tone  nf  marginal  mill  capacity.  Many  new 
machines  are  coming  in  this  year  and  in  addition  to 
all  of  this  there  is  a  great  amount  of  foreign  and 
dumestic  tonnage  that  was  ordered  on  speculation  in 
1920  and  is  still  held  in  storage. 

Kdito*  &  PuBt-isttra  it  opposed  to  cheap  paper 
that  would  mean  a  return  to  the  unsound  business 
methods  that  prevailed  in  the  newspaper  publishing 
business  four  years  ago.  and  it  believes  in  co-opera- 
tion that  will  insure  the  stabilization  of  the  news- 
print manufacturing  business,  but,  as  previously 
stated,  has  no  interest  in  co-operation  by  the  pub- 
lishers that  works  only  for  the  benefit  of  the  paper- 
makers. 

1-jiiTOK  &  PtiausHU  has  often  pointed  out  that 
newsprint  can  be  manufactured  in  standard  domestic 
mills  at  less  than  $70  a  ton,  even  with  the  high  cost 
of  labor  and  material!  that  prevailed  in  1920.  That 
is  truer  today  than  it  was  six  months  ago,  for  the 
price  of  raw  materials  is  downward  and  there  has 
been  no  increase  in  wages. 

Present  paper  conditions  are  not  confined  to  the 
United  States  and  Canada.  They  are  worldwide. 
In  England  the  supply  offered  is  unlimited  and  the 
price  is  the  lowest  in  four  years.  Every  newsprint 
manufacturing  company  is  overstocked  and  bidding 
for  buyers. 

Thtf  newsprint  manufacturers  golden  orgie  is  over. 
The  Canadian  manufacturers  are  the  first,  it  seems, 
t<>  see  the  light  and  confess  that  they  can  sell  it  a 
handsome  profit  at  $100  a  ton.  There  never  was  any 
question  about  that  being  the:  proper  and  fair  price 
for  the  first  quarter  but,  being  absolutely  blind  to 
everything  but  millions  a  minute,  the  manufacturers 
ignored  the  age-nld  law  of  supply  and  demand. 
This  is  the  t  iine  for  the  publishers  of  the  country  to 
drmaud  a  reductiuu  in  their  contracts  to  5  cents, 
straight,  fur  the  remainder  of  1921. 


THE  INTERNATIONAL  YEAR  BOOK 

THK  reception  given  to  the  International  Year 
Itnok  of  Emma  fc  Pt'MJSHEa,  issued  last  week, 
shows  that  newspapermen,  space  buyers,  agents, 
representatives  and  advertisers— too — fnr  that  matter 
— regard  it  as  an  invaluable  aid  in  quick  editing 
and  buying  and  selling. 

We  ourselves  aie  rather  proud  of  it.  not  because 
It  carries  an  unusual  volume  of  advertising,  fur 
which  we  are  sincerely  grateful,  but  because  it  con- 
tains information  that  will  be  helpful  to  our  readers 
every  working  day  during  the  yrar  1921. 

The  International  Year  Book  will  hereafter  be  an 
annual  event  in  the  journalistic  field.  The  data  it 
r-mtain*  will  be  revised  and  brought  up  to  date  each 
year,  and  new  features  will  be  added.  If  any  of  our 
renders  have  a  suggestion  to  make  that  will  enhance 
it«  value  they  should  "end  it  in  and  receive  the  sin- 
ew's llianks  of  the  editor. 


Wt  thank  Thee,  0  Cod  of  all  Creation, 
that  Thou  hast  taught  us  to  say  Our 
Father.  Xighl  and  day,  storm  and  sun- 
shine Thou  hast  willed  shall  work  for 
man.  May  we  drive  away  doubt's  des- 
pair with  recollections  of  past  delights 
and  deliverances.  Sun  our  spirits  with 
visions  of  bright  tomorrows.  The  sky 
lavishes  the  silver  of  the  moon,  the  gold 
of  sunshine  and  the  diamond  sparkle  of 
steadying  stars.  Earth  nests  the  sooth- 
ing lakes,  leads  near  us  the  laughing 
streams  and  guards  us  from  the  reach- 
ing arms  of  the  angry  ocean.  Trees  turn 
storms  into  timber  for  our  service,  while 
flowers,  fruits  and  vast  stretches  of 
green  fields,  sustain,  spur  and  satisfy 
man.  Open  our  eyes  to  Thy  rich  pro- 
visions until  ardor  awakens,  itsarry  dies 
and  songs  flow  from  sunlit  hearts.  In 
humanity's  name.  Amen.  —  CHgisn an 
Reisker. 


LITTLE  CHILDREN  ARE  STARVING 


EmfcfVM  Ktlirf  CV«»rif  TAslt* 

T,  feed  starving  children  is  not  a  charity,  it  is  a 
duty.  In  Central  Europe,  the  Near-East  and  the 
—  Far-East  the  number  of  children  who  are  today 
crying  for  black  bread  mounts  high  in  the  millions. 
The  national  friendships  and  hates  of  the  future  arc 
going  tn  be  built  upon  the  opinions  formed  by  those 
millions  of  children  that  live  thruugh  the  period  of 
great  want. 

America's  table  is  running  over— she  has  been 
blessed  with  plenty  and  has  food  to  antwer  every 
child's  cry.  The  newspapers  of  United  Stales  must 
accept  leadership  in  answering  the  pitiful  cries  that 
come  from  overseas.  Every  community  must  do  its 
part  in  this  great  work. 

From  the  ranks  of  the  starving  children  of  today- 
will  rome  the  national  rulers  nf  tomorrow.  We 
must  bind  them  to  us  now  through  love  by  giving  to 
thrsn  fond.  Every  newspaper  must  take  its  place  in 
carrying  on  this  work  fuf  humanity— American  ideal" 
demand  it. 


I  A.  L 


"MARKET  LETTER"  FREE  PUBLICITY 

OTOCK  brokers  have  various  ways  of  securing  free 
ij  publicity.  One  of  the  most  popular  is  the  "market 
letter"  which  they  offer  to  newspapers  without 
charge,  the  stipulation  being  that  the  name  of  the 
concern  shall  appear  as  its  author. 

Urttrr  propaganda  of  an  investment  house  could 
not  be  devised  because  such  articles  would  give  the 
firm  an  opportunity  to  boost  the  sale  of  securities,  in 
which  it  is  specially  interested,  in  the  most  effective 
manner.  People  would  read  the  letter  with  the  ex- 
pectation of  getting  unbiased  information  on  the 
stock  market,  never  dreaming,  nf  coarse,  that  the 
information  given  would  be  colored  to  suit  the 
purpose  of  the  writer. 

However,  the  newspaper  publishers  are  wiser  than 
they  were  a  few  years  ago  and  fight  shy  of  these 
offers.  But  a  few  still  lend  themselves  to  the  scheme 
and  print  the  market  letters,  apparently  ignoring 
thr  manner  in  whirh  their  readers  are  being  deceived 
and.  in  some  instances,  robbed  of  their  hard  earned 
savings. 

The  only  market  letters  that  are  worth  printing 
are  those  written  by  independent  observers,  the  best 
usually  bring  supplied  by  the  financial  editors  of  the 
metropolitan  newspapers  who  arc  trained  experts. 

One  of  Boston's  leading  newspaper  agencies,  wc 
are  surprised  to  learn,  has  recently  sent  a  letter  to 
the  city  newspapers  of  Massachusetts  on  behalf  of 
one  of  its  clients  offering  to  supply  "a  weekly  market 
review  which  will  be  a  valuable  news  acquisition  to 
your  financial  page."  Every  newspaper  that  accepts 
will  give  this  client  a  half  column  or  a  column  uf 
free  publicity  every  week. 

It  would  seem  as  though  in  these  days  of  high 
cost  of  newspaper  production  that  most  newspaper 
iwblishrrt  would,  without  urging,  reject  every  line  of 
free  publicity  offered  by  advertising  agents  acting  as 
press  agents,  or  by  anybody  else.  If  stock  brokers 
want  their  "market  letters"  printed  let  them  pay  for 
them  as  advertisements  and  not  attempt  to  put  them 
oser  on  the  publisher  as  "a  valuable  news  feature  for 
your  financial  page." 

HARDING  THE  PRESIDENT 

T  T  must  have  given  Warren  G.  Harding  a  wrench 
J,  to  formally  sever  his  connection,  as  editor,  with 
the  Marion  Star.  He  has  personally  directed  its 
fortunes  for  so  many  years  that  the  paper  had  be- 
come a  part  of  himself.  His  daily  contact  with  the 
life  of  the  city,  the  intimate  relationship  that  existed 
between  him  and  the  men  and  women  representing 
all  phases  of  the  political,  social,  business  and  relig- 
ious development,  brought  to  him  a  richness  of  ex- 
perience that  he  could  not  have  had  in  a  metropoli- 
tan field. 

To  cut  himself  off  from  these  and  all  other  asso- 
ciations which  he  had  long  enjoyed  and  to  abdicate 
the  editorial  tripod  for  four  yrars  and  perhaps  longer 
in  favor  of  some  one  else  was  not  a  congenial  duty 
hut  ne  that,  nevertheless,  had  to  be  performed. 

And  when  Mr.  Harding  is  at  length  established  in 
the  White  House  and  the  cares  of  state  rest  heavily 
upon  his  shoulders  there  will  be  time  when  his  mind 
will  turn  to  Marion,  the  Star,  and  the  many  friend* 
of  his  youth  and  manhood,  and  he  will  wish  that  he 
was  once  more  seated  in  the  editorial  chair.  The 
make-up  rule  of  gold  presented  to  him  by  his  own 
printers-on  the  day  of  his  election,  and  which  he 
continually  carries  in  his  pocket  will  be  an  ever  pres- 
ent reminder  not  only  of  the  days  when  he  stood 
at  the  composing  stone  in  his  own  office,  but  also  of 
the  pledge  he  made  to  himself  to  follow  that  other 
gnlclen  rule  in  all  his  official  acts. 

During  thr  next  four  years,  which  will  be  crowded 
with  rcs|ion»ilrilities  uf  the  most  serious  nature.  Mr 
Harding  will  have  great  work  to  do.  He  will  per- 
form the  duties  of  the  high  office  to  which  he  has 
been  elected  by  the  people  conscientiously  and  to  the 
best  of  his  ability,  For  serving  the  nation  he  will 
exhlhit  those  same  traits  of  character  and  the  same 
nobility  of  purpose  that  have  marked  his  career  as 
editor. 

In  his  new  position  lie  will  have  the  loyal  support 
of  111-  -sc  who  have  admired  him  as  a  United  State, 
Senator  and  as  an  upright  and  eminently  capable 
journalist.  And  when  his  term  of  office  is  ended  he 
will  l>c  welcomed  back  into  the  newspaper  rank*  with 
a  sincerity  and  earnestness  which  will  warm  the 
.-•  ckK>  uf  his  heart. 


Digitized  by  Google 


Editor  &  Publisher  for  January  29 ,  1921 


PERSONAL 


JAMES  M.  COX,  publish  of  the 
Springfield  and  Dayton  New*,  retired 
troni  (lie  govcr norship  of  Ohio.  January 
10.  He  was  presented  by  state  house 
executives  and  employe*  with  a  hand- 
some solid  platinum  caw  watch.  The 
governor  broke  a  record  by  serving  sir 


sccutivcly.  He  has  gone  to  his  rountry 
liomc,  Trailsend.  outside  of  Dayton,  and 
contemplates  a  tour  of  England  and 
Continental  Europe  during  the  yrar.  and 
wilt  he  accompanied  by  his  wife  and 
young  daughter,  Anne. 

A.  C.  Batten,  president  and  gmcral 
manager  of  the  British  &  Colonial  Press. 
Ltd..  of  Toronto,  with  nnices  at  1463 
II  road  way.  New  York,  has  been  elected 
president  of  the  Manufacturing  Photo- 
engraving Association  of  Canada. 

C,  J.  Palmer,  for  a  numlicr  of  yean 
business  manager  of  lite  Houston  (Tex.) 
Post,  has  announced  his  candidacy  for 
mayor  of  Houston  at  the  primary  elec- 
tion to  he  held  in  the  spring. 

Mrs.  Willard  E.  Carpenter,  wife  of  the 
publisher  of  the  Lincoln  (IB.)  Courier- 
Herald  and  chairman  of  the  I.  D.  P.  A. 
board  of  directors,  is  at  Biloxi.  Miss., 
resting  up  after  a  nervous  breakdown. 

Charles  M.  Redficld.  publisher  of  the 
Malone"  ( M.  Y.)  Telegram,  and  Mrs. 
Redncld,  were  in  New  York  City  on  a 
visit  this  week.  They  were  entertained 
by  Mr.  and  Mrs.  Wallace  Odeil.  of  the 
Tarrytnwn  News,  and  Mr.  and  Mrs 
Thomas  Main  of  the  Porchrster  Item. 

Dr.  Burris  A.  Jenkins,  publisher  of 
the  Kansas  City  Post,  recently  returned 
to  Kansas  City  from  a  hunting  trip  and 
vacation  in  Texas.  He  was  accompanied 
by  F.  Ci.  Bonhls.  one  of  the  owners  of 
the  Kansas  City  Post  and  Denver  Post. 

Rowland  B.  Mahany.  former  Buffalo 
congressman  and  editor,  and  more  re- 
cently solicitor  of  the  department  of 
labor,  has  been  appointed  by  President 
Wilson  as  American  representative  of 
the  International  Commission  of  Immi- 
gration and  Emigration,  to  meet  in  Gen- 
oa. Swiuerland.  Mr.  Maluuiy  was  edi- 
tor of  the  Buffalo  Enquirer  in  1910-1911. 

A.  T.  Wilgress.  sometime  editor  and 
publisher  of  the  Broclcville  (Ont.)  Time, 
and  more  recently  Kings  Printers  to  the 
Province  of  Ontario,  has  been  appointed 
Provincial  Librarian  by  the  Ontario 
Government. 

G.  W.  C.  Perry,  managing  editor  of 
the  Chillicothe  (Ohio)  Sdoto  Gaiette. 
is  being  mentioned  for  a  $6,000  berth  on 
the  state  board  of  administration. 

Col.  C.  D.  McPherson,  publisher  of 
the  Daily  Graphic  and  the  Manitoba 
Weekly  Liberal,  Portage  La  Prairie. 
Man.,  has  been  sworn  in  as  Minister  of 
Public  Works  for  Manitoba. 

Collin  Armstrong  has  resigned  as  a 
director  of  Collin  Armstrong.  Inc.,  New 
York. 

E.  S.  Underhill,  owner  of  the  Corning 
Leader  and  Bath  Advocate,  has  hern  ad- 
ded to  the  directorate  of  the  Bath  (N. 
¥.)  Farmers  and  Mechanics'  Bank. 

Major  Henry  A.  Shorcy  this  month 
entered  upon  his  5Ut  year  as  editor  and 
publisher  of  the  Bridgton  (Mel  News. 
He  is  at  his  office  every  day,  writing  all 
the  editorials  and  looking  after  the  finan- 
cial end  of  the  business.  He  is  assisted 
by  Miss  Eva  L.  Shore),  his  daughter. 

Baron  Augosto  Frrrero,  editor  uf  La 
Trihuria.  Rome,  is  now  the  Italian  cor- 
respondent of  the  L'.  S.  Feature  Service. 
Inc..  New  York.  Baron  Ferrero  will 
write  weekly  on  current  topics  and  also 
a  series  of  interviews  on  vital  questions 
with  the  representative  men  In  his  Coun- 


try. This  service  lias  also  made  ar- 
rangements to  be  represented  in  Loudon 
by  David  Blumenfcld.  son  of  Ralph  D. 
niumenfeld,  editor  of  the  London  Daily 
Express. 

J.  S.  Powell,  editor  and  publisher  of 
Millard's  Review  of  the  Far  East.  ShatlK. 
hai.  China,  is  visiting  New  York  and 
stopping  at  the  McAlpin  Hotel.  Mr. 
Powell  is  making  his  headquarters  at  the 
office  of  the  World  Wide  Advertising 
Corporation. 

Mundy.  for  many  years  editor  of 
the  Ojhawa  (Ont.)  Reformer,  is  con- 
fined to  his  home  by  illness.  Though  in 
bis  eighty-fifth  year,  Mr.  Mundy  has 
until  recently  been  at  his  desk  at  the  of- 
fice  nearly  every  day.  On  January  4 
he  and  Mrs.  Mundy  cclchratcd  the  sixty- 
first  anniversary  of  their  wedding. 

Chester  Rnwcll,  former  owner  of  the 
Fresno  (Cal  l  Republican,  has  tendered 
his  resignation  as  a  member  of  the  new 
Shipping  Board  to  become  a  member  of 
the  California  Railroad  Commission, 

S.  S.  McClure  is  back  home  in  New 
York  after  spending  several  weeks  in 
England,  France.  Germany,  Austria  and 
Switrcrland. 

IN  THE  EDITORIAL  ROOMS 

E.  F.  Payne,  day  manager  of  the  As- 
sociated Press  in  Chicago,  has  resigned 
after  eleven  years'  service.  Hr  will 
ojien  offices  as  publicity!  counselor  at 
1312  Ashland  Block.  Chicago. 

L.  A.  Petit,  well-known  Texas  news- 


FOLKS   WORTH  KNOWING 


k  of  'illness  with T  which  he 
on  the  streets  of  Austin. 
J.  M.  Harris,  for  a  number  of  years 
editor  of  the  Sherman  (Tex.)  Daily 
Courier,  but  for  the  last  two  years  a 
resident  of  Texarkana.  will  return  to 
Sherman  to  again  become  editor  of  that 
paper.  While  in  Texarkana,  Mr.  Harris 
was  associated  with  newspapers  of  that 
city. 

Coke  Wimmer.  former  sports  editor 
of  the  Dallas  (Tex.)  Dispatch,  has  be- 
come telegraph  editor  of  the  Dallas 
Morning  News. 

Walter  C.  Hornaday.  of  the  Dallas 
(Tex.)  Journal,  and  John  Sneed.  of  the 
Morning  News,  together  with  William 
M.  Thornton.  Austin  eorrespondcrtt  for 
the  Belo  papers,  compose  the  team  that 
is  now  covering  the  Texas  legislature  for 
the  Dallas  News  and  Journal  and  the 
Galveston  News. 

Miss  Jeannette  Vincent,  formerly  of 
the  Oil  City  (Pa.)  Derrick  staff,  has 
been  added  to  the  city  room  force  of  the 
Cleveland  Plain  Dealer. 

Carl  Robertson,  editorial  writer  for 
the  Cleveland  Plain  Dealer,  is  spend- 
ing a  few  days  in  New  York  and  con- 
tributing articles  on  his  visits  and  obser- 
vations in  museums  and  art  galleries. 

W.  W.  Raynnlds,  city  editor  of  the 
Cleveland  Plain  Dealer,  is  confined  to 
his  home  by  illness. 

Richard  J.  Reamish,  formerly  manag- 
ing editor  of  the  Philadelphia  Press 
and  now  feature  writer  on  the  Inquirer, 
was  one  of  the  collaborators  in  the  prep- 
aration of  the  scenario  which  was  used 
in  making  the  Associated  Exhibitors' 
new  film,  "The  Devil,"  starring  George 
Arliss,  which  bad  its  first  showing  in  New 
York  last  week.  Another  former  Press 
man  who  has  met  with  success  along 
Broadway  is  Benjamin  F.  Glarcr,  joint 
author  of  "Thy  Name  Is  Woman."' 
which  has  been  scoring  fur  many  weeks 
at  the  Playhouse.  Mr.  Glarer  was  an 
editorial  writer  on  the  Press  when  that 
paper  was  taken  over  by  the 
Ledger. 

Edward  McKernon.  Boston 
tative  and  manager  of  the 


Wi  C.  STEIGERS.  vice-president 
•  and  business  manager  of  the  St. 
Louis  Post-Dispatch,  was  the  guest  of 
honor  at  the  an- 
nual dinner  given 
at  the  Missouri 
Athletic  Associa- 
tion last  Friday  by 
George  M.  Bur- 
bach,  advertising 
manager  of  the 
newspaper,  to  the 
members  of  its 
advertising  staff. 
It  was  the  fifth  an- 
nual dinner  given 
by  Mr  Hurbach  as 
a  means  of  show- 
ing his  apprecia- 
tion of  the  efforts  of  the  staff.  As  usual, 
all  business  was  talioo 

As  a  further  testimonial  to  Mr.  Stei- 
gers, the  only  three  outsiders  invited 
were  intimate  friends  of  the  honor  guest 
for  many  years.  Colin  M.  Selph.  Post- 
master at  St.  Louis  for  the  last  eight 
years,  spoke  of  "Mr.  Steigers  ill  the 
Early  Days."  Bruce  Dougan,  vice-presi- 
dent of  the  Western  Advertising  Com- 
pany, spoke  on  "Mr.  Steigers  as  a  Boss." 
He  told  how  he  came  to  St.  Louis  as 
a  gTecn  country  boy  and  bad  received 
his  start  on  the  Post-Dispatch,  where  he 
worked  for  more  than  10  years.  M.  P. 
Linn,  formerly  general  manager  of  the 
Republican  and  since  that  paper's  de- 
mise representative  of  the  S.  C  Beck- 
with  Special  Agency,  talked  of,  "Mr. 
Steigers  as  a  Competitor." 

In  Mr.  Steigers'  response  he  told  of 
the  early  days  of  the  Post-Dispatch ; 
how  Mr  Puliuer  had  purchased  the 
paper  for  $2,500.  He  has  been  with  the 
paper  fnr  more  than  40  years. 

The  cover  of  the  souvenir  program 
contained  a  life-like  drawing  of  Mr. 
Singers  by  Carlisle  Martin,  a  Post- 
Dispatch  artist,  from  which  the  accom- 
panying cut  was  made. 

Press,  delivered  an  interesting  address 
before  the  Boston  Chapter  of  the  Ameri- 
can Institute  of  Banking  a  few  days 
ago.  He  said  lite  American  public  ought 
to  be  appreciative  of  the  quality  and  en- 
terprise of  its  press. 
Peter  Fagan  has  been 


respondent  at  the  Stile  capital  by  the 
Detroit  <  Mich.)  Times. 

Julius  Heller,  of  the  old  Albany  (N. 
Y.)  Argus  staff,  has  joined  the  force 
of  the  Albany  Times-Union. 

Miss  Ruth  Lenore  Fisher,  society  edi- 
tor of  the  Salem  (Ore.)  Capital  Journal, 
and  Alford  R.  Nolan,  also  of  Salem, 
have  become  engaged. 

Lorenzo  Ferguson  Woodruff,  of  tlie 
staff  of  the  Atlanta  Constitution  and 
Mrs.  Lillian  McCaller  Locltridge,  of  the 
same  city,  were  married  recently.  Mr, 
Woodruff,  who  is  a  native  of  Montgom- 
ery, Ala.,  is  one  of  lite  best-kn^wu 
newspaper  men  in  the  South  and  has 
also  worked  nn  Chicago  and  New  York 
newspapers. 

George  A.  Shortle,  editor  of  the 
Quincy  (Mass"!  Enterprise,  and  Miss 
Mary  Elirabcth  Krohn.  of  South  Brain- 
tree,  were  married  recently. 

William  H.  Page,  formerly  of  the 
Philadelphia  Press  and  more  recently  a 
member  of  (he  local  staff  of  the  Record, 
has  been  granted  an  indefinite  leave  of 
absence  owing  to  trouble  with  Is  I*  eye- 
sight. 

Odell  Hauser,  of  the  Philadelphia 
Public  I-edger.  and  John  M.  Cununings, 
of  the  Record,  are  two  of  the  legislative 
correspondents  at  Harrisburg.  "serving 
their  first  terms"  as  representatives  of 
Philadelphia  newspapers  at  the  State 
Capital.  As  for  many  years.  George 
Brennan.  who  is  probably  the  dean  of 
the  Legislative  correspondents,  is  repre- 
senting the  Inquirer,  and  Waller  Dar- 
lington, slate  editor  and  Collcy  S.  Baker 
are  representing  the  North  American. 
For  the  firsl  lime  in  many  years  the  As- 
sociated Press  is  not  represented  at  the 
present  session  of  the  Legislature  by 
John  Reitinger.  Mr.  Reitinger  is  now 
manager  of  the  A.  P.  Bureau  in  Phila- 
delphia. 

Moses  H.  Williams,  managing  editor 
of  the  Boston  Traveler,  was  presented 
with  a  loving  cup  last  week  at  an  infor- 
mal get-together  party  of  the  Traveler 
staff  and  various  departments.  The  oc- 
casion marked  the  opening  of  Mr.  Wil- 
liams' third  year  in  his  position. 

Ben  Fcrriss.  former  city  editor  of  the 
St,  Paul  Pioneer  Press,  has  been  given 
charge  of  the  drive  in  that  city  for  relief 
of  starving  children  in  Europe. 

R.  D  McCord.  late  of  the  United 
{Continued  on  fagt  26) 
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Auociatad.  DaUiea  EUct  C  W.  C.  Perry 

Prr.idrnt  BVICr   Pay    A.tr.I  lor 

Reporter,  u  Encouragement 
to  Better  Men 

(By  TtUftrh  f  Emtoh  fc  Fvssiiitia.) 

CoLi'MBts.  Ohio,  Jan.  26.— The  an- 
nual convention  of  the  Associated  Ohio 
Dailies  today  unanimously  adopted  a 
resolution  declaring  the  publishers  op- 
posed unalterably  tn  a  working  week 
of  less  than  48  hours.  This  resolution 
was  supplemented  at  a  later  session  by 
a  further  resolution  favoring  an  in- 
crease in  the  number  of  apprentices  and 
for  the  establishment  of  a  standard  of 
efficiency  for  bating  wages. 

Officers  were  elected  as  follows: 
President.  G.  \V.  C.  Perry.  Chillicothe; 
first  vice-president;  Fred  W.  Bush, 
Athens;  second  vice-president;  Egbert 
H.  Mack.  Sandusky;  secretary.  Louis 
H.  finish.  Salem;  treasurer,  Alfred 
Haswell.  Bowling  Green.  Delegates  to 
the  National  Editorial  Association  se- 
lected are;  S.  J.  Flickingrr,  Hamilton; 
W  (>.  Littick,  Zancsvillc;  L.  H.  Brush, 
Salem;  Alfred  Cookman  MeClung. 
Troy;  Alfred  Haswetl,  Rowling  Green; 
F.  E.  Alvord.  Sandusky;  Homer  Gard, 
Hamilton. 

A.  D.  Robinson  of  Ravenna  presented 
a  paper  showing  the  general  tendency 
of  modern  newspaper  publishers  to  pay 
more  attention  to  the  business  and  edi- 
torial ends,  rather  than  mechanical  end. 
Professor  Eldon  L.  Usry  and  Paul 
Carty  of  the  School  of  Journalism  of 
the  Ohio  State  University  presented 
some  suggestions  as  to  best  methods  for 
the  education  of  printers. 

Charles  T.  Hardin,  of  the  Columbia 


Dispatch,  spoke  on  methods  of  seeurc» 
ing  classified  advertising.  E.  C  Hop- 
wood,  managing  editor  of  the  Cleveland 
Plain  Dealer,  gave  a  very  entertaining 
talk  on  the  responsibilities,  opportuni- 
ties and  pay  of  reporters,  pleading  for 
the  placing  of  higher  value  on  the  serv- 
ices of  reporters  and  favoring  a  smaller 
number  at  better  pay  and  securing  men 
of  • 


Deadlock  « 

Merriam  Elected  President 

Mt.  Veinok,  N.  Y— The  Westchester 
County  Publishers'  Association  met  at 
the  Daily  Argus  office  January  24  and 
re-elected  the  following  officers :  Presi- 
dent. F.  A.  Merriam,  Mt.  Vernon  Ar- 
gus; vice-president.  Wallace  Odell, 
Tarrytown  Daily  News;  seerelary- 
treasurer,  Thomas  J.  Blain.  Pnrtchester 
Daily  Item.  Mr.  Merriam  is  also  presi- 
of  the  New  York  State  Associated 


The  members  considered  the  demand 
of  the  union  for  a  44-hour  week  and 
voted  unanimously  to  oppose  it.  At 
present  Mt.  Vernon,  Yonkers  and 
White  Plains  have  the  new  scales  of 
the  union  before  them.  In  Mt  Vernon 
the  men  have  asked  $46  and  $48  and  the 
employers  have  offered  the  present  scale 
of  $42  a  week  and  if  this  is  not  ac- 
cepted they  will  go  to  arbitration. 

The  Mt.  Vernon  tution,  after  con- 
sidering the  offer  of  the  employers, 
voted  against  it  and  asked  for  arbitra- 
tion by,  a  local  committee.  The  pub- 
lishers of  tlie  Argus  refused  this,  say- 
ing that  they  would  accept  only  the 
A.    N.    1*.   A.   arbitration  agreement. 

Yonkers  is  waiting  to  see  what  Mt. 
Vernon  settles  on.  In  White  Plains  the 
employers  have  offered  the  men  $40  a 
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week  and  a  48-hour  week.  The  ques- 
tion has  become  so  tangled  that  Presi- 
dent McParland  of  the  1.  T.  U.  is 
coming  to  Westchester  to  try  and 
straighten  matters  out.  The  employers 
are  a  unit  on  standing  out  for  48  hours 
a  week  and  it  is  reported  that  the 
I.  T.  I.',  is  to  start  its  drive  for  44  hours 
in  Westchester  County. 


CONSIDER  FIELD  SECRETARY 


Coloradoans  Eject  Giffin  President  of 
Proas  Association 

(By  TtUtffk  to  Eairos  *  Pra.mil>.) 

Denve»,  Coin..  Jan.  26.— Plans  for  a 
mid-summer  meeting  of  the  Editorial 
Associations  nf  Nebraska,  Kansas.  Wy- 
oming. New  Mexico,  Utah,  Colorado  and 
Iowa  were  started  at  the  mid-winter 
meeting  of  the  Colorado  Editorial  As- 
sociation in  this  city  last  Friday  and 
Saturday.  It  is  the  intention  of  the  as- 
sociation to  have  the  combined  meeting 
in  the  mountains  west  of  Denver,  hold- 
ing outdoor  sessions.  The  city  of  Den- 
ver will  furnish  tents  and  accommoda- 
tions free.  Already  Nebraska  and  Iowa 
have  accepted  the  invitation. 

Members  of  the  Colorado  Editorial 
Association  arc  not  a  unit  on  the  field 
secretary  proposition.  However,  a  com- 
mittee was  appointed  to  investigate  and 
report.  The  Colorado  Editorial  Asso- 
ciation has  always  adhered  to  the  policy 
of  treating  the  editorial  end  of  the  busi- 
ness rather  than  the  commercial  end. 


Field  secretaries  from  a  number  of 
western  states  were  present  at  this  meet- 
ing and  told  what  they  had  done  com- 
merrially. .  Many  of  the  Colorado  editors 
feel  that  there  is  a  much  higher  plane 
for  an'  editorial  association  to  strive  to 
reach  than  commercialism.  The  Colo- 
rado Editorial  Association  has  always 
occupied  this  field.  A  mrmlwrship  card 
in  it  has  always  entitled  the  holder  to  as 
many  courtesies  as  a  membership  card 
in  any  fraternal  organization  in  the  state. 
Its  officials  have  always  been  called  into 
counsel  on  all  state  and  other  public  mat- 
ters. Those  who  feel  that  this  should 
I*  the  function  of  an 
linn  do  not  take  kindly  to 
isjng  its  mrmhership. 

Officers  were  elected  as  follows : 
President.  L.  I.  Giffin,  Ordway  Era: 
vice-president.  A,  W.  Barnes,  Iceland 
Reporter:  secretary,  George  Haubrich. 
Greeley  News;  treasurer.  Alva  A.  Swain. 
Denver.   

Portland  Herald  Succeed.  Argus 

(Sftctmt  to  Ectyae  $t  IVsLiintt) 

Portland,  Me. — The  Daily  Eastern 
Argus.  Maine's  oldest  daily  newspaper, 
published  continuously  without  change 
of  name  since  1WXI,  made  it  last  appear- 
ance on  Jan.  24.  The  next  morning  the 
Portland  Herald,  also  a  morning  paper, 
made  its  initial  bow  to  the  public,  as 
the  production  of  the  Independent  Pub- 
lishing Company  which  has  taken  over 
i He  Argus  property. 


The  automotive  industry 
may  have  been  influ- 
enced in  preferring 
Journal  space  for  its  ad- 
vertising in  Minneapolis 
through  1920  by  the 
fact  that  when  prices  rose 
to  two  cents,  The  Jour- 
nal lost  934  of  its  city 
readers,  while  its  nearest 
competitor  lost  14,689 
city  readers  whom  it 
has  never  regained 
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PROMOTION  IDEAS 


Drraoii. — The  Detroit  Timei  has  es- 
tablished a  new  department,  the  Times 
free  concert  bureau,  which  i<  or»-arui- 
ing  a  series  of  free  public  concerts  in 
high  school  auditoriums  and  other  com- 
Hcrraann  Hocxter,  an 


as  director  of  the  liureau. 

lit  tciiinso.n,  Kan. —  Twenty-one  car- 
riers of  the  (iazette  were  entertained  l>y 
the  management  of  a  local  moving  pic- 
lure  theater  at  a  performance  of 
"Ointy."  featuring  Wesley  Harry,  a 
Frisco  newspaper  boy. 

Vernon.  Ttx.— The  Vernon  Record 
has  anmmncrd  a  contest  which  is  in- 
tended to  encourage  poultry  raising  in 
Wilbarger  County.  The  paper  oilers 
cash  prim  of  S2S,  $15  and  $10  for  the 
three  best  records  made  as  to  profits  on 
a  flock  of  poultry  between  January  15 
and  December  1  of  this  year.  O.  B. 
Dawrty,  circulation  manager  of  the  Rec- 
ord, will  have  charge  of  the  contest. 

St.  Pail.— The  Daily  News  offers 
cash  prizes  for  the  best  gue<«  as  to 
ss  liat  "Everett  True"  should  say  in  an 
rmlarrasing  situation  in  which  he  tiii- 
ures  in  a  certain  illustration. 

Philaitxphia—  Newspaper  publishers 
looking  for  good  local  picture  features 
w  ill  be  interested  in  two  daily  l  eal  fei- 
ture»  of  the  Evening  Public  Ledger, 
whirh  have  been  appearing  on  the  last 
page  of  the  Evening  Ledger — tie  pic- 
ture page — for  several  months.  One  of 
these  features  is  entitled  "Orr  Citv'- 
Workers  and  What  They  Do."  Under 
thb  caption  a  picture  is  printed  every 
day  illustrating  some  phase  of  one  of 
Philadelphia's  industries,  The  picture 
always  shows  one  or  two  men  or  women 


at  work  in  the  factory,  shop,  mi 
or  whatever  the  scene  is.  In  so  tie  o!  th.1 
plctllfCl  as  many  as  a  dona  "f  the  em- 
ployes are  *hown.  Under  «arh  pirture 
the  business  or  industry  is  deseri!*  I 
briefly — just  twenty-live  or  thirty  word-, 
including  the  name  of  the  concern  anil 
the  names  of  the  individual 
shown  in  the  illustration. 
The  other  picture  is  a  daily  portrait 
of  one  of  the  city's  reserve  patrol  nen 
on  duty  beside  bis  traffic  semaphore  in 
one  of  tlie  busy  sections  of  the  city. 
Under  the  picture  are  run  live  or  six 
vhort  lines  giving  the  patrolman  s  name, 
the  point  where  he  is  Itttfoned  and  a 
few  personal  facts. 

W .vmu.no,  la  — The  Evening  Couriet 
and  Reporter  has  stand  a  department 
for  farmers,  under  the  editorship  of  E. 
T.  I jeavitt.  Its  aim,  as  expressed  in  the 
prefatory  announcement,  is  to  make  the 
Courier's  pages  a  "daily  experience 
meeting"  for  the  farmers  and  their  fam- 
ilies of  the  country. 

Sr.  PAt'U-The  Daily  News  will  pull 
off  its  annual  dog  race  on  I'ebrmry  5, 


Sum  to  Kill  BrooUya  Citiun 

Thomas  F,  Nevins,  owner  of  250  of 
the  5.0(10  shares  of  stock  of  the  Brook- 
lyn CStisen,  applied  this  week  to  the 
Supreme  Court  in  Brooklyn  for  the 
dissolution  of  that  newspaper  corpora- 
tion. Kevins  alleges  that  of  $111,000 
borrowed  in  1893.  1894  and  1895  on  cer- 
tificates nf  indebtedness  ami  notes,  only 
$18,000  has  been  paid.  He  also  alleged 
that  the  circulation  has  fallen  from 
,1,895  in  1°I0  to  3.000.  A  statement  of 
the  corporation  in  1919.  Nevin  alleged, 
made  it  appear  that  its  losses  for  20 
years  preceding  had  been  $191.01111, 
when  they  had 
was  reserved. 


Southern  Markets  are 
active  the  year  round 


3  he  wide  variety  of  the  products  of  the 
to  year-round  activity  In  her  markets. 

t  hr  re  is  a  high  percentag' 
of  labor  and  him  branches  « 

at  lh< 


t  th*ir  Kritiht   almost  everr  rnontH 
Whlis  ther*  are  "seneW  m  the  1 
mast  commodities,  m  the  South  at  el__ 
ovsrUp  as  to  give  an  unusual  degree  of  continuity  to 
business 

"Sell  It  South"  Is  food  policy,  •side  from  other  rea- 
sons, because*  of  the  extent  to  which  there  Is  demand 
In  the  Southern  States  for  useful  articles,  throughout 
the  entire  year 

To   "Sell    It    South,"   efficisntly   and   economic*. It. 
to  advertise   your  product   In   Southern  <U»ly 
n  the  great 
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States  army  and  former  Twin  Cities 
newspaper  man,  has  become  rewrite  man 
for  the  St.  Paul  Dispatch.  He  succeed* 
A.  G.  Crocker,  who  is  doing  general  as- 
signments. 

Charles  U.  Becker,  newly-elected  Sec- 
retary of  State  of  Missouri  and  for- 
merly a  newspaper  man  in  St.  Louis  and 
City,  and  Miss  Mary  Tolson  of 
Ktrksville.  Mo.,  who  was  associated  with 
Becker  while  he  was  chief  clerk  of  the 
Missouri  Highway  Commission,  were 
married  recently  in  Chicago. 

Horace  Epcs,  western  superintendent 
of  the  Consolidated  Press  Association, 
spent  a  week  in  Kansas  City.  Omaha  and 
Denver.  A  new  leased  wire  service  of 
the  Consolidated  Press  Association  was 
opened  January  22  in  Kansas  City. 

Kay  King,  cartoonist  and  feature 
writer  for  the  New  York  Evening  Jour- 
nal, just  spent  a  week  visiting  "home 
folks"  in  Kansas  City.  Miss  King  was 
employed  on  the  Kansas  City  Post  and 
Denver  Post  before  going  to  New  York. 

L.  A.  Kernsworth,  formerly  in  San 
Francisco,  Los  Angeles  and  other  Pacific 
Coast  cities,  is  now  employed  as  tele- 
graph editor  of  the  Dallas  (Tex.)  Morn- 
ing News. 

William  P.  Drew,  formerly  city  edi- 
tor of  the  Bayonnc  (N.  J.)  Evening 
News,  has  become  secretary  of  the  lo- 
cal chamber  of  commerce.  He  is  suc- 
ceeded on  the  News  by  A.  Van  Ripps. 
Harold  B.  Stratford  has  been  added  to 
the  staff  and  Miss  Lillian  Kramer  has 
been  appointed  ca9hier  of  the  company. 

George  H.  Wyatte  has  purchased  the 
Broken  Bow  News,  formerly  published 
by  W.  J.  Old  of  Idabel.  Okla.  Mr.  Wy- 
atte was  for  a  number  of  years  editor 
of  the  Ardmore  (Okla.)  Ardmoreite  and 
is  one  of  the  best-known 


R.  B.  Walthall,  of  Nacogdoches.  Tex.. 
for  several  years  editor  of  the  Garrison 
(Tex  )  News,  lias  been  appointed  as 
private  secretary  to  Governor  Neff. 

Chester  Crowell,  formerly  a  news- 
paper man  in  Texas  hut  now  a  maga- 
zine writer  in  New  York,  has  been  visit- 
ing friends  in  Dallas  and  other  Texas 
cities. 

H.  M.  McGill,  formerly  connected 
with  the  Dallas  Morning  News  and  later 
with  the  Dallas  Chamber  of  Commerce 
and  Manufacturers  Association,  has  re- 
entered newspaper  work  and  is  now 
night  filing  editor  of  the  Associated 
Press  at  Dallas,  Tex. 

J.  M.  Grimes,  long  editor  of  the  Mon- 
tezuma (la.)  Republican,  has  quit  news- 
paper work  to  go  into  banking.  His 
brother.  Perry  Grimes,  of  Bloomfield, 
la.,  will  assume  charge  of  the  Republi- 
can. 

J.  Alroy  Mo9cnfelder.  who  has  been 
financial  editor  of  the  Des  Moines  Reg- 
ister and  Tribune,  and  journalism  in- 
structor at  Drake  University,  has  re- 
signed to  enter  the  advertising  field. 

Karl  K.  Kitchen  of  the  staff  of  the 
N'ew  York  Sunday  World  has  gone  on  a 
trip  to  Panama  and  before  returning 
East  will  visit  California. 

Luther  P.  Weaver,  manager  of  the 
Merchandising  Service  department  of 
the  St.  Paul  Dispatch-Pioneer  Press,  for 
two  years,  and  for  seven  year*  a  mem- 
ber of  the  editorial  and  advertising  staffs 
uf  this  newspaper,  lias  tc-igncd  to  join 
the  Bruce  Publishing  Co..  St  Paul,  pub- 
lishers of  business  publications.  Mr. 
Weaver  will  become  associate  editor  of 
the  Northwestern  Druggist. 


Hyron  C  I'techt.  formerly  on  the  tele- 
graph desk  of  the  Kansas  City  Post,  is 
now  Sunday  editor  of  the  Fort  Worth 
Star- Telegram. 

Tom  M.  Arnold,  city  editor  of  the 
I'ort  Worth  Record,  was  recently  mar- 
ried to  Miss  Mildred  Gladncy,  a  reporter 
on  the  Dallas  News. 

Frank  Tillman,  former  managing  edi- 
tor of  the  Fort  Worth  Record.  i->  now 
assistant  night  editor  of  the  Star-Tele- 
gram. 

Kichard  G.  Massock.  formerly  with 
the  Jefferson  City  (Mo.)  bureau  of  the 
Associated  Press,  is  advance  news  edi- 
tor for  that  organization  at  Fort  Worth. 

Frank  Baldwin,  former  managing  edi- 
tor of  the  Waco  New  «  Tribune,  is  cap- 
ital correspondent  at  Austin.  Tex.,  for 
the  Charles  E.  Marsh  syndicate  of 
papers. 

Perry  Ross  has  left  the  San  Antonio 
News  and  now*  is  a  copy  reader  on  the 
Houston  Chronicle- 
Ward  E.  Duffy,  formerly  nf  the  Man- 
chester Herald,  has  joined  the  city  staff 
of  the  Hartford  Times. 

R.  W.  Hawlcy  has  resigned  as  city 
editor  of  the  Youngstowii  (Ohio)  Tele- 
gram to  become  managing  editor  of  the 
Salem  (Ohio)  News  in  which  paper  he 
has  purchased  an  interest  from  L.  H. 
Brush,  publisher. 

IN  THE  BUSINESS  OFFICE 

W.  J.  Hoffmann,  advertising  manager 
of  the  Portland  Oregonian.  ha9  been 
elected  chairman  of  a  new  association  of 
the  Western  Shrine  Temples. 

John  Morrison,  formerly  foreman  of 
the  Toronto  Globe  mailing  room,  was 
presented  with  a  parlor  lamp  by  his  fel- 
low employes  when  he  left  recently  to 
become  associated  with  the  Toronto 
financial  firm. 

Lester  F.  Wallace,  of  the  advertising 
department  of  the  Portland  (Me.)  Ex- 
press-Advertiser, is  now  one  of  the  city 
fathers.   He  was  recently  elected  a  coun- 


tral  Trust  Company  of  St.  Louis.  He 
formerly  was  in  the  advertising  depart- 
ment of  the  Mississippi  Valley  Trust 
Company,  there  and  more  recently  was 
advertising  manager  of  the  Atlanta 
i(.a  )  Trust  Company.  He  is  a  former 
president  of  the  Juninr  Advertising  Club 
of  St.  Louis. 

J.  J.  Biuzell.  formerly  a  member  of 
the  advertising  staff  of  the  General 
Motors  Corporation,  author  of  two 
books  on  sales  letter  writing  and  a 
widely  known  advertising  man,  has  re- 
signed from  the  General  Motors  Cor- 
poration to  open  an  advertising  service 
office  in  the  Henry  Building,  Detroit. 

E.  Melville  Price  has  resigned  as  gen- 
eral sales  managrr  of  Henry  Tetlow 
Company,  manufacturing  perfumers. 
Philadelphia,  to  enter  business  for  him- 
self. 

F.  N.  Marrcllu*  has  been  appointed 
advertising  manager  of  the  Louden  Ma- 
chinery Company,  Ltd..  Guelph,  Ont. 

George  M.  Dmgman,  a  ton  of  W.  L 
Dingniati.  owner  of  the  Stratford  (Out.) 
Herald,  has  been  appointed  advertising 
manager  of  the  Richards-Wilcox  Can- 
adian Company,  London.  Ont- 

I'rank  J.  Coupe,  sales  manager  of  the 
Sotiora  Phonograph  Company,  Inc,  has 
been  appointed  vice-president.  He  has 
been  connected  with  the  Sonora  company 
since  its  early  days,  first  as  advertising 
director,  and  later  as  manager  of 


COMING  EVENTS 


31-  Associated     Pf  raa    R(.bui'.H  rg 
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16  17— Inland  Daily  Pieaa  Ajmm»Hbi 

nsrettna:.  Hotel  La  Salie.  Chicago 
Eighth     Dialrii-t,    Associated  Advertising 
Cltabt  of  tbr  Wortd  convention.  Si.  Pan). 
Mttinrfnla    Airaulrd    AdscrUsir.t  Cubs 
convention,  St.  PanL 
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Minnesota  Kditutial  Association 
St  Pant. 

P.ttabui«h  Prea.  I3ub  dinner. 


ertising  u,b  ol  New  York 

sales.  d.nnrt  anj  ball,  Hotel  AMOe. 


David  M,  Cowie.  advertising  manager 
of  the  Webster  (Mass.)  Times  for  half 
a  century,  has  resigned  to  become  an  in- 
structor in  the  Webster  public  schools. 
Mr.  Cowie  will  teach  printing. 

A.  R.  Magec,  advertising  manager  of 
the  Louisville  (Ky.)  Courier  Journal 
&  Tunes,  has  returned  to  his  home  after 
a  two  weeks"  visit  to  New  York. 

Claude  F.  Harris  has  resigned  from 
the  advertising  department  ol  the  De- 
troit Free  Press  to  accept  a  position  with 
the  Telephone  Directory  Advertising 
Company,  Detroit,  Midi. 

C.  L.  Cain  has  joined  the  New  York 
office  uf  the  William  J.  Morton  Com- 
pany, newspaper  representative.  Previ- 
ously Mr.  Cain  was  associated  with  the 
foreign  newspaper  office  of  the  Frank  A. 
Munscy  Company,  for  several  years  with 
Chemical  &  Metallurgical  Engineering 
as  assistant  business  manager,  and  also 
as  New  York  State  and  Pittsburgh  rep- 
resentative for  Popular  Science  Monthly. 

W.  A.  Patterson  has  been  appointed 
advertising  manager  of  the  Victuria  (B. 
C.)  Times. 

Bernard  Kramer,  business  manager, 
and  Walter  W.  Hubbard,  advertising 
manager  of  the  Bayonnc  (N.  J.)  Eve- 
ning News,  were  named  on  the  local 
thrift  week  committee. 

her  Lund,  advertising  manager  of 
Alabama  Farm  Facts,  is  spending  a  week 
in  New  York  on  business  for  Ml  pub- 
lication.   


WITH  THE  AD 

J.  Vincent  Corrigan  has  been  made 
advertising  manager  of  the  Liberty  On- 


pje  Queuing 


Washington,  D.  C. 

THEN  AND  NOW 

1914-1920 

Circulation 

Dairy  Sunday 

Year  1920    91,464  87,506 

Year  1914    68,080  50,879 

Increase   23^84  36,627 

Advertising 

Year  1920    21,052,990  lines 

Year  1914    10,896,033  lines 

Increase   10,156,957  lines 


Line  Rate 

20  cents  Flat  Daily 
1  5  cents  Flat  Sunday 


Present  Rate 
Rate  1914  .  . 


The  policy  of  the  Star  has  been  to  depend  upon 
its  enormous  volume  of  advertising  to  take  care 
of  the  increased  expenses  including  the  tremen- 
:  in  wages  and  the  cost  of  print 
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OHIO 


is  one  of  the  richest  trade  fields 
in  America.  There  are  over  five 
and  three  quarter  millions  of 
people  with  over  a  million 
homes,— two  hundred  thousand 
home  owned  farms. 


There  are  over  500,000  workers  who  earn  over  $250,000,000 
yearly  working  in  over  15,000  industrial  plants. 

There  are  over  13  cities  with  a 
population  of  50,000  or  more 
each. 

There  is  the  greatest  transporta- 
tion system  of  anv  state,  rel- 
ativelv  speaking,  in  regard  to 
cities  hv  which  vou  can  distrib- 
ute \  our  goods.  Use  these  Ohio 
daily  newspapers 
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(Obituary 

George  Washington  Pattqi- 
tos,  wife  of  the  editor  of  the  Morris- 
town  (N.  j'J  Jerscyman,  died  January 


dusky  (Ohio)  Star-Journal  and  for  the 
past  four  years  business  and  circulation 
manager  of  the  Asheville  (N.  C)  Star, 
died  recently  in  Asheville-.  He  leaves  a 
wife  and  three  small  children. 

Mas.  I-"ii.\x«s  Louise  Howard,  con- 
14  following  an  operation.  She  won  the  iHbutor  to  several  United  Stales  and 
Croix  dc  Guerre  during  service  as  a  Canadian  magazines,  died  suddenly  in 


c  vjurrrt 
nurse  in  France. 

Cot-  Nathan  P  Pond,  secretary- 
treasurer   of   the  Rochester    (N.  Y.) 


Montreal  recently.  Her  home  was  in 
Ottawa. 

Sik  William  Gage,  aged  71,  text  book 


Democrat  anil  Chronicle,  died  in  that  publisher  and  president  nf  the  Kinleith 


Limited.  St.  Catharinrs, 
last 


city  January  15.  after  an  illness  of  a   Paper  Mills, 
few  days.  Col.  Pond,  who  was  89  years  Ont..  died  at  his  home  in  Toront 
old,  had  been  connected  with  the  Demo-  week, 
crat  and  Chronicle  since  its  organisation      Ru  hard  J. 
in  1R70  and  before 
the  Democrat. 

Mas.     Charles     lHM.IV  Warner. 
widow    of    Charles    Dudley  Warner, 
author  and  editor  of  the  Hart 


Tothill,  former  editor 
with  and  publisher  of  I.ockport  (N.  Y.)  pa- 
pers, died  in  New  York,  aged  70  years. 

William  J.  Mosio,  former  owner  and 
editor  »f  the  Morris  (Minn.)  Sun  and 
12  years  ago  president  of  the  Minne 


font  (Conn.)  Courant.  died  January  14  «,ta  Editorial  Association,  died  in  St. 

in  Hartford  Paul  Janoary  16,  aged  70  years.  He  had 

James  Pi  Day.  editor  and  publisher  bean  a  postal  inspector  the  latter  part  of 

of  the  Tunkhannock   (Pa.)   Wyoming  his  life. 

Democrat,  died  there  recently.   He  had  HnarsT  A.  Anoirmv.  president  of 

been  publisher  of  the  Democrat  for  25  the  Andersen  Company  of  Pittsburgh, 

years  and  was  active  until  a  year  ago.  publisher  of  the  Blast  Furnace  and  Steel 


i\hrn  he  suffered  a  stroke  n(  paralysis. 

J.  A.  Hagan,  former  advertising  man- 
ager n  f  the  Detroit  Journal  and  the  De- 
troit Masonic  News,  died  January  9  at 
his  boyhood  home,  Gravel  Switch,  Ky. 
He  was  34  years  old. 


Ham.  Coal  Industry,  and  the-  American 
Drop  Forger,  trade  papers,  died  Janu- 
ary* 22.  aged  .16  years. 

Aunt  H.  Smiley,  for  40  years  en- 
gaged in  newspaper  work  in  Kansas, 
died  January  10  in  lola.    He  was  as- 


William  R.  Bates,  well  known  news-  sociatcd  with  the  Chillicothc  (Mr.  ) 
paper  man  and  publisher,  died  in  San  Tribune  for  20  yeirs.  W.  T.  Smiley,  a 
Diego,  Cat,  January  5.  vnn.  is  telegraph  editor  of  the  lola  Reg- 
Mas.  Krixit  M.  Lkland.  wife  of  Dex-  ister. 
ter  Leland,  publisher  of  the  Weatborn  John  Davi»  Bejuiy,  widely  known  as 
(Mass.)  Chronicle,  died  January  14  fol-  n  writer  and  an  authority  on  lahor  and 
lowing  a  long  illness,  aged  57  years.  industrial  affairs,  died  from  illness  due 
Mas.  Frank  T.  1'srsons,  aged  67.  to  old  age.  at  the  Pas  savant  Hospital, 
wife  of  the  publisher  of  the  Northfield  Pittsburgh,  Mr.  Berry  was  horn  Feb- 
[Vt)  News,  died  at  Mnntprlier,  Vt  fol-  ruary  22.  1849.  at  Pleasant  Unity.  West- 
lowing  an  operation.  moreland  county,  Pa. 

W.  Frank  Kennedy,  former  manag-  Ml5S    Marcsdet    Steele  AxntRsny. 

ing  editor  of  the  Fall  River  ( Mass.)  |jlerarv  ^aor  of  the*Losii.ville  Evening 

Globe,  and  for  over  40  years  the  Fall  !>„,,  ,;„„  mx  djH  januarv  lo-  „  thr 

Riser    correspondent    <.l    the    Boston  rciu(t  o(  burm              when  her 
Globe,  died  recently  in  rail  River. 

Edmund  O.  Dewey,  aged  59.  pub- 
lisher of  the  Oswego  (Mich.)  Times, 
died  January  22  of  a  stroke  of  paraly- 
sis. He  was  secretary  and  treasurer  of 
the  Michigan  Republican  Newspaper  As- 
sociation, and  secretary  of  the  old 
Michigan  Press  Association. 

Mas.  Ebwin  S.  UxDEJtHiLL,  aged  59.  |0"join"the  staff  of  the  Poll.  Miss  An 

wife  of  former  Congressman  Edwin  S.  dCTlcm  for  ,ix  y,ar,.        wi(h  McaUreV 


caught  fire  from  a  gas  grate.  She  was 
52  years  old.  As  poet,  educator,  art 
critic  and  contributor  to  magazines  Miss 
Anderson  enjoyed  a  wide  reputation. 
She  had  written  two  hooks,  one  of 
verse.  "The  Flame  in  the  Wind"  and 
the  other  "A  Study  of  Modern  Paint- 
ing."   Prior  to  her  going  to  Louisville 


Under  hill,  owner  of  the  Corning  (N.  Y.) 


T.  C  Dean,  editor  and  publisher  of 


Advocate  and  the  Steuben  County  Advo-  fhe  Meafor<i  '(0nt.)  Monitor,  is  dead. 


cate.  died  last  week. 

John  Reed,  who  died  recently  in 
Washington.  D.  C.  was  a  former  Iowa 
newspaper  man.  having  at  one  time  been 
editor  of  the  Shell  Rock  News. 

Walter  B.  Mr  Adams,  aged  59,  veteran 


aged  68  years. 

Jamestown   Paper   Increas..  Capital 

BrrrALA. — The    Jamestown  Journal- 


Press  has  increased  its  capital  from 
newspaper  man  of  Texas  died  in  Dallas.  $12,500  to  $50,000.  and  the  Journal 
Rurert  C.  Macrkady,  aged  66.  one  of  Printing  Company  its  stock  from  5J7.500 
the  best  known  telegraph  operators  in 
the  country  and  known  to  hundreds  of 
newspaper  men.  died  in  Philadelphia  last 
week  after  a  week's  illness.  Mr.  Mac- 
ready  had  been  with  the  Postal  Tele- 
graph Company  for  the  grcttcr  part  of 
his  life,  being  one  nf  the  Philadelphia 
superintendents  for  thirty-five  years. 

William  S.  Harris,  editor  of  the  New 
York  Crockery  &  Glass  J<mrnal.  died  at 
his  home  in  Ridgewnod,  N.  J..  January 
24. 

Mrs.  Harrii.t  Flsm.  m  tlur  of  Rxli- 
ard  Elam.  publisher  of  the  Ponce  City 
(Okla.)  Daily  News,  and  other  Okla 
homa  papers,  died  in  Anthony,  Kan., 
recently. 

Jiisemi  C.  Upton,  formerly  editor  of 
the  Kl  Dorado  Springs  ( Mo.)  News, 
was  found  dead  recently,  hanging  to  a 
■rafter  of  his  lf>mc. 

A.  W.  Cari*ln ter.  aged  75,  founder  of 
the  Carthage  (Mo.)  Patriot,  died  in  Des 
Moines  recently. 

Alrmt  (i.  Bier,  aged  Jo.  for  several 
years  circulation  manager  »f  the  San- 


FOR  SALE 

All  or  part — 20  tons  of 
standard  newsprint,  size 
28  x  40.   Basis  24  x  36, 

No.  32. 

INQUIRIES  SOLICITED 

INVINCIBLE  PAPER 
AND  PULP  CORP. 

135  Broadway    -   Now  York  City 


OWA 


Make  your  advertising 
appeal  characterist  ic, 
for  science,  the  founda- 
tion of  Iowa's  farming 
success,  has  made  think- 
ers of  them  all. 

Use  the  daily  news- 
papers  and  tell  the 
readers  what  you  can 
do  for  them  by  whatever 
it  is  you  have  to  sell. 


Iowa  spends 
approximately 
$30,000,000.00 
every  year  for 
educational  pur- 
poses or  $12.67 
per  capita. 
Iowa's  30,000 
school  teachers 
develop  the 
ability  to  think  and  apply  science  to 
all  things,  even  to  the  selection  and 
purchase  of  necessities,  conveniences, 
and  luxuries  of  life. 

Apply  this  to  your  ad- 
vertising and  use  the 
Daily  Iowa  newspapers. 


Circu- 
lation 

Burlington  HawkEye   (M)  10,371 

Bur  I  in,  to    II— fc   (S)  12,510 

•Cedar  Rapid*  Gaaette   (E)  17,567 

Counnl  Bluffs  Nonpareil  (EAS) 

Davenport  Democrat  St  LaaaW  (E) 

DaTenport  Democrat  &  Leader  (S) 

*Davenport  Time.   (E) 

 (E) 

 (S)  37. 

Tribun.  (MAE) 

 (S) 

flow.  City  Prea-Citiaen  (E)  7.397 

City  Glob.  Geaette  (E)  9.516 

 (E)  8.057 

 (E)  12.056 

Sioui  City  Journal  (MAE)  52,808 

Sious  City  Journal  (S)  32.226 

'Waterloo  Evening  Courier  (E)  15,722 

CoTernment  Statements,  October  1,  1920. 

•A   B   C    Publisher'.  Statement.  October  1,  1920. 

tPubli.her.'  Statement. 
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OF  H.  W.  SEYMOUR 


Illuminated     Souvwntr     Praaaalad  to 
Family  by  Old  Chica.o  Comrade 

The  following  tribute  to  the  late 
Horatio  W.  Seymour,  of  the  New  York 
World's  staff  of  editorial  writers,  in  the 
form  of  a  memorial  souvenir,  hand-let- 
orations  and  bound  in  flexible  covers, 
has  been  presented  to  the  family  by 
Lester  L.  Jones,  a  former  newspaper 
associate  of  Mr.  Seymour  in  Chicago, 
now  of  New  York : 

It  was  mjr  load  Inrmne  to  know  "II.  W." 
»»  we  ilfeentuialcly  toilet!  bin.  noi  at  an  ed- 
itor or  writer,  but  aa  a  buainrta  nun,  and  I 
tfarify  to  bla  clear  baualicaa  amon  and  hit 
probity  in  the  miauteat  details  of  all  trantac- 
liona. 

I  knew  bun  intiaaalely  on  plraaant  days  and 

g.'Vra  .no  tt£fc£rE 


JLI.on0.O00  llanna  building, 
plrtion.  Slocum  is  supposed  to  have 
gone  to  the  top  of  the  building  to  look 
■boat  for  a  site  for  a  billboard  for  a 
client.  He  was  identified  with  the 
drama  much  of  his  life,  and  was  on  the 
staff  of  the  Cleveland  Press  and  Plain 
Dealer,  being  movie  editor  of  one  of 
these  papers. 


MlStTi 

ai.d  eanr 


«asT*""' 


ot  the 


W.  P.  Craig  Dead  in  Kanaaa  City 

Kansas  City.— William  F.  Craig, 
aged  67,  for  nearly  30  years  a  Kansas 
Cty  newspaperman,  died  January  20 
in  Chicago.  He  succeeded  the  late  Col. 
R.  T.  VanHnm  as  editor  of  the  edi- 
torial page  of  the  Kansas  City  Journal 
and  retained  that  position  until  two 
years  ago  when  he  gave  up  his  executive 
duties  hut  continued  to  contribute  to  the 
editorial  page  until  recently.  Fot  the 
last  12  years  of  his  active  work  on  the 
Journal  he  was  managing  editor  of  the 
paper  as  well  as  editorial  writer. 


rtoenca  waTch  the  charm  of  6 la 
B.a  lental  ...alrarliir.  bad  noon 


of  tbe  in 
rai-tci  and 

nasi  inalnacl.oa  bad  noon  my  Hie  aa  a 
man.    la  later  ycart  aa  friend  and  coain- 
bta  advicr  wat  often  roiafhl.  geacrowaly 
mm  and  buibly  appreciated. 

Itia  Ufa  and  bit  teachings  were  iaaoirina. 
Hit  memory  will  ever  be  revered  and  cher- 
ithrd.    A  truly  great  man.  modest  and  unaa- 


aunting.  bat  lone  from  among  na.  wbotc 
fluence  will  abide  with  those  -bo  knew  bun 

lyS'Imff*!  "b"a''mem'rd*  *™  *"  eBd"r" 
Ioria  L.  joKts. 


CucvrxANp.— This  city  lost  an  alert 
newspaper  and  publicity  man  last  week, 
when  Palmer  Slocum,  36  years  old. 
dropped  sixteen  stories  through  an  ele- 
vator shaft  from  the  top  of  the  new 


French  Editor  Lett  17,500 

BiDintroan.  Me.— An  estate  of  $7,500 
was  left  by  Alfred  Bonnrau,  editor  of 
La  Justice  de  Biddeford.  His  widow  is 
sole  beneficiary. 


Peoria  Dedication  February  1 

(By  Ttlttrtfk  iv  Emma  ft  Pmw.lSMia  ) 
Pimis.  III.— The  Journal  and  Tran- 
script, united  by  Henry  M.  Pindell.  will 
dedicate  its  new  office  building  Febru- 
ary I.   


Wabash,  hid.— The  Times-Star  suf- 
fered a  lots  estimated  at  from  $10,001)  to 
$12X100  from  fire  January  25th. 


Bureau  of 

Canadian 

Information 


T^HE  Canadian  Pacific 
Railway,  through  its 
Bureau  of  Canadian  Infor- 
mation, will  furnish  you  with  the  latest  reliable  in- 
formation on  every  phase  of  industrial  and  agricul- 
tural development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada.  Additional  data  is  constantly  being 
added. 

No  charge  or  obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use  of  it. 


Canadian  Pacific  Railway 

Department  of 


1  65  E.  Ontario  St. 


1270  Broadway 
New  York 


INDIANA 

"The  World's  Mart" 

^^HEN  you  buy  advertising 
in  the  Dailies  mentioned 
below,  you  deal  in  known 
quality  and  quantity — they  are 
the  undisputed  leaders  in 
business-getting. 

CO-OPERATION 

ASSURED 


Clrea- 


•Crawfoeda  villa  Raviav,  (M) 

Decatur   Democrat   (E) 

•Elkhart  Truth  (E)  »,31l 

•  -  -(•*)  22.271 

I  Courts*  (S)  20,571 

•Fort  Wayra.  Joumal-Gaiatta  (M)  25,406 

•Fort  Wayne  JourrvalCaaatte  (S)  23,829 

fort  Wayna  News  and  Sentinel  (E)  33,313 

•Gary  Evening  Post  (E)  6,095 

Coahaa  Naws-Timea  (E)  3.073 

...<M) 
...<S) 

*l  ■fajlWl  Journal  Courier   (RULE)  17.721 

LaPorta  Harald   (E)  3,605 

Richmond  Palladium   (E)  11.830 

South  Band  New.  I  ime.  (M)  10,264  I  ., 

South  Band  Navra-Tima*  (E)    6,630  1 

South  Band  Tribune  (E)  16.261 

1st.  1S20. 

•A.  B.  C.I 
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THE  FK^TING^  SPIRIT  OF 

(Continued  from  page  b) 


of  the  local  bank!)  had  hern  so 
that  they  were  hi  no  positiou  to 
loan  mc  the  million  or  more  dollars  that 
would  be  required.  1  went  to  New 
York  and  >iw  Henry  Black,  president 
of  the  (jec'rge  I).  Fuller  Construction 
Co.  1  told  him  that  I  wanted  to  bor- 
row $500,0U),  but  could  offer  no  collat- 
eral a>  security.  He  introduced  me  to 
the  omcers  of  the  Mutual  Life  Insur- 
ance Co..  who  after  making  a  few  In- 
quiries about  the  American  and  myself, 
made  the  loan.  1  railed  on  Robert  Hoe, 
of  R.  Hoc  &  Company,  and  told  him  that 
I  needed  a  complete  new  press  equip 
mem  for  my  new  building.  Without  the 
slightest  hesitation  he  agreed  to  give  me 
credit  to  the  amount  of  $375,000. 

"The  contract  for  the  construction  of 
the  new  building  was  given  to  the 
George  A.  Fuller  Company.  I  told  Paul 
Stcrrctt,  who  had  charge  of  the  work, 
that  if  it  was  completed  in  one  year  I 
would  take  him  on  the  finest  trip  to 
California  and  the  Pacific  Coast  he  had 
ever  enjoyed.  The  building  was  com- 
pleted within  the  specified  time  and  1 
made  good  my  promise.  We  traveled 
across  the  continent  in  the  private  car 
of  the  president  of  a  big  railroad  which 
had  been  placed  at  onr  disposal  fully 
equipped  with  everything  we  would 
nerd,  even  to  liquid  refreshments. 

"When  we  took  possession  of  our  new 
home  we  had  as  fine  a  newspaper  plant 
as  could  be  found  anywhere  in  the 
L'nited  States.  Within  a  reasonable 
length  of  time  1  paid  back  to  the  Mu- 
tual life  the  $500,000  I  had  borrowed. 

Hoe  &  Co.  *Had  I 'not  had  the  loyal  and 
even  generous  support  of  the  business 
men  of  Baltimore  I  would  not  have  been 
able  to  do  this  so  promptly." 

The  Baltimore  American  has  greatly 
prospered  since  the  fire  of  1904.  It 
has  now  the  confidence  and  esteem  of 
its  constituency  by  its  attitude  on  ques- 
tions affecting  the  welfare  of  the  city 
General  Agnus  is  a  fighter  with  his 
pen  as  in  war  time  he  was  a  tighter  with 
his  sword.  He  has  never  been  afraid 
to  attack  any  puh(ic  official  who  failed 
to  do  his  duty,  or  to  support  any  move- 
meat  that  had  for  its  object  the  better- 
ment of  Baltimore. 

In  addition  to  editing  the  American 
General  Agnus  found  time  to  do  con- 
siderable literary  and  dramatic  work. 
He  has  written  a  number  of  picturesque 
based  on  his  own  ex- 
ilic war.  In  collabor- 
Miss    Louise    Malloy  he 


wrote  a  drama.  "A  Woman  of  War," 
which  was  successfully  produced  a  num- 
ber of  years  ago.  , 

General  Agnus'  country  place,  "Na- 
circma"  (American  spelled  backward), 
located  in  the  famous  Green  Spring 
Valley,  is  considered  one  of  the  most 
heautiful  in  the  state.  Here  he  gave  thst 
memorable  dinner  to  President  Frank 
Thompson,  of  the  Pennsylvania  Rail- 
road, which  was  attended  hy  Secretaries 
Blaine  and  Kusk  and  2,500  other  guests 
including  some  of  the  foremost  men  of 
the  day  in  business,  art,  literature  and 
the  drama. 

The  <  ieneral  had  talked  with  mc  for 
nearly  two  hours  about  the  American 
and  about  his  experiences  as  a  soldier 
and  as  an  editor,  that  December  after- 
noon, when  I  arose  to  take  my  leave. 
White  1  could  sec  that  in  giving  up  the 
ownership  and  management  of  his  two 
newspapers  he  had  iwrtcd  with  some- 
thing that  had  absorbed  his  attention 
and  engaged  his  best  effort  for  half  a 
century,  and  to  which  he  was  devotedly 
attached,  nevertheless  he  gave  me  the 
impression  that  he  felt  that  it  was  for 
the  best. 

"And  now,  General,  that  you  have 
turned  over  the  American  and  Star  to 
Mr.  Munscy."  I  said,  "I  presume  you 
will  retire  to  your  country  estate  and 
take  things  easy." 

"No.  I  do  not  intend  to  retire."  he 
replied,  "Why  should  I  retire,  even  at 
82  as  long  as  I  have  good  health  and 
am  able  to  attend  to  business  ?  1  have 
other  interests  besides  the  newspapers 
that  I  must  look  after.  1  won't  have  to 
work  quite  as  hard,  but  I  intend  to  come 
down  to  my  office  daily,  just  as  I  have 
been  doing  for  fifty  years."  As  be  said 
these  words  his  eyes  flashed  while  a 
smile  illumined  his  face.  The 
spirit  was  still  with  him. 


elected  to  fill  the  places  of  correspond- 
ents who  have  been  recalled  to  their 
homes  :  Percy  Monteith,  Detroit  News  ; 
llurr  Price,  Pittsburgh  (jarettc-Timej ; 
Pcrlcy  H.  Boone,  Chicago  Tribune :  Paul 
Williams,  Paris  Trilmne.  antl  A.  H. 
Loud,  Boston  Herald.  The  club  plans 
to  have  a  dinner  in  February  at  the  Mc- 
Atpin  Annex. 

HARDING  RESIGNS  AS  PRESIDENT 


tieorgc  II.  Van  Fleet,  managing  editor 
of  the  Star,  becomes  president  of  the 
company.  The  President-elect's  deter- 
mination to  withdraw  from  active  direc- 
tion of  the  Star  is  said  to  have  been 
based  on  conclusions  that  it  would  be 
best  that  future  editorial  utterances  of 
the  paper  be  not  ; 
tial  influence. 


Allison  Hods  N.  Y.  CarrtsspendatiU 

The  Correspondents'  Club  of  New 
York  held  its  annual  meeting  January 
25  when  the  president,  A.  M.  Kemp, 
who  has  served  the  club  for  five  years, 
refused  re-election.  The  following  of- 
ficers were  elected !  President.  James  M. 
Allison,  Cincinnati  Times-Star;  vice- 
president,  L  S.  Home.  Jr.,  Cleveland 
Plain  Dealer:  secretary.  B.  S.  Kearns. 
Philadelphia  Record ;  treasurer.  Charles 
A.  Ixivctt.  St.  I^ouis  Globe-Democrat. 
The     following    new    rncml>ers  were 


N«w  H«aa«  of  tfca  H.nlo.d  Hosts 

Concentrate  Your 
Advertising 

It's  good  policy  to  »d**«rti««  in 
a  community  that  Isolds  some 
prorata*  oi  doing  bsisinost  with 
to«,  isn't  it? 

Hartford,  »t  this  writing,  is  one 
of  ttso  most  , 
r! 


iThf  3fartftn*  tow 


Since  1(17  Co.~cUc.ara 


BUSINESS  OPPORTUNITIES 

The  Nor  York  Timet  en«Jr»»or.  to  keep 
it*  Buwinr^R  Oiijinrlsitiitw-*!  culnmni  f  rrr 
from  »lt  doubtful  or  questionable  awlver 
I.K-mrnU,  tint*  saving  the  time  and  t-»on«T 
tii  »1>i  reailer* 

A.Krrtt«m-?tit»  in  th*  Pucinnt  OppoT- 
tiiTHtir*  eolumnt  of  The  Times  »re  care 
■  nllr  tuprrriM-f]  unit  all  annonnocrmentt  of- 
fered for  pa  Miration  »r»  mbjetrt  to  «rent©T- 
■Aip,   hm   Tne  Titwi   itrann  no  retpon- 

The  New  York  Times 

Times  Square  New  York 


The 

Pittsburg  Press 

Dally  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

MEMBER  A.  B.  C. 

l-ortim  AdvsrtUtaf  Rstmsratstlvtt 

afftropctitan  Toner,  PenpJt 's  Gas  HM* 
I   A  KLEIN  JOHN  C  *■ 


N.«  York 


JOHN  CLASS 
Ctocaifo 


The  Ad-route 

Now  of  all  limes  you  need  the 
lit- it  new spapet  hou*f  organ  tu  be 
had. 

This  optimistic  little  monthly 
medium  is  now  used  hy  righly 
paprrs  alt  over  the  1'.  S.  and 
Canada. 

The  International 
Syndicate 


IN  NEW  ORLEANS 
IT'S  — 

THE  NEW 
ORLEANS  ITEM 


Nearly  every  pcra-un  tn  kitttiUonJ  temU 

NEWS-LEADER 

The  NiwiLiAMs'i  circulation  in 
RutunuBil  is  ittiln  thin  thit  of  all  Ike 
wher  Rlchiu.n.d  papers  rr*nbin»it. 

The  Ntsra .LuosVt  circulation  in  Vir 
finis  it  greater  than  4*7  olhrr  Virtoiia 
newspaper. 

The  isom  statements  cit  Ihe  Richmond 
papers  show  the  News  I^sahes  has  s 
daily  rirealation  in  Richmond  which  it 
more  than  Ihrer  tinses  greater  than  Its 
nr-arrtt  rtimprtttnr 

Forearn  repreaentatrers 
The  KeIlT  Smith  Co..     Chiron,  III. 
Matbrudiie  Buildinl        Kelly-Smith  Co 
B'.aj  si  J4ih  St.  l.rli™  Bmldlnf. 

New  York  City 

].  B.  Keusmh.  Candler  Bldg..  Atlanta.  C> 


FIRST 


The  N*»*  led  afl  tu  di|f  eveniuf  p*p*r»  in  U.  .4. 
>n  1919  1a  vlutm  of  mbeeul  adnrOMif.  That 
m«i  dnpste  the  fees  thaw  npj  ntuanlup  tcriudrd 
nearly  e  million  I  met  u  I 
{sfttnl  edvsmuifi*.. 


ffv*k  7*.  GmE 

.IsJ^Vf-ltllKJ  .IfatMJffT 


Jhe 
India  1  idp  >l  15 


rVUr.cn  Star  Hs.rWd  by  G.  H.  Van  Fleet 

While  "W.  C"  Is  •>  White  HosUMS 

(  V/n»i  l<»  Ebiioa  &  l'Lausiias) 

C1j.VfX.tM1.  —  President-elect  W  arrrn 
Q,  Harding  luis  retired  front  the  presi- 
dency of  the  Harding  Publishing  Com- 
pany, owner  of  the  Marion  Star,  thus 
relinquishing  active  control  of  this  news- 
paper after  holding  it  continuous))1  for 
M  years.  The  President-elect  has  not 
>rvrred  his  connection  with  his  daily 
newspapers  but  »il|  be  chairman  of  the 
board  of  directors  and  his  duties  will  be 
more  or  less  perfunctory  during;  his 
term  in  the  White  House. 


Nr«nM;«ri 


OF  THE  SHAFFER  GROUP 

Th*  CHicAffo  Evening  Pott  led  all 
Chicago  «Vsemr»n  newspaper*  tn 
financial  advarl  t*mK  (or  the  nrat 
ie<n  months  of  1920.  with  a  total  of 
S22.WI  aVat»  lines  asceadinc  if 
nearest  *v»»nin»;  competitor  oy  101.- 
0B7  afste  lines. 

THE  CHICAGO 
EVENING  POST 

Cklcags's  Class  Nswspapar 

OF  NEWSPAPERS 


World  Wide 

ADVERTISING  CORPORATION 


On*  Wssst  14th  St.,  N.w  York 
Ts»s»hor.e.  ritarsir !, 


is  all  of  N. 

The  Plain  Dealer 


NEW  YORK 
EVENING 

JOURNAL 
has  the  largest 
circulation  of 
any  daily  news- 
paper in  , 


LOS  ANGELES 

rr  is  the 


Cevsnanasnt  CirtuUiioa  Sl«l«iai«sii 
April  1,  l«20 

134,686 

I  Daily  Circulation 
in  the  Wett 

MEMBER  A.  B.  C 
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NEWS  OF  ASSOCIATIONS 
AND  CLUBS 


St.  Loi-'is.— Wa< 


and 


creasing  the  service  of  the  Financial  Ad- 

I  at  the  annual  mid-winter 
conference  of  the  executive  committee 
"f  the  association  here  January  22.  The 
association  now  is  sending  out  on  the 
first  of  each  mnnth  a  bulletin  of  article! 
on  financial  advertising  and  on  the 
fi  I  tccnlh  of  each  month  a  bulletin  jhow- 
ir>n  the  best  advertisements  issued  by 
the  members.  Plans  for  the  exhibit  at 
the  Atlanta  convention  of  the  Associated 
Advertising  Clubs  of  the  World  were 
discussed,  and  it  was  decided  to  have  an 
even  larger  exhibit  than  was  shown  at 
Indianapolis  last  year. 

But/TAIA— ThC  Greater  Buffalo  Ad- 
vertising Club  has  elected  William  J. 
Wcppner,  president :  Edgar  C-  Ncal.  first 
vice-president ;  Joseph  K.  MelLa.  second 
vice-president;  A.  H.  Hopkins,  treas- 
urer :  DeForest  Porter,  secretary'  I  Mr. 
Hopkins,  Dai  H.  Lewis.  Mr.  Metis  and 
Maurice  If.  Wall,  directors.  Fred  McB. 
LXirris.  retiriiur  president,  reported  a 
membership  growth  to  rj&J. 

Albany,  X.  Y. — The  organization  of 
the  Advertising  Cluh  of  Albany  was 
completed  at  a  dinner  last  night  at  the 
HantptOO  Hotel  when  fifty  advertisers 
and  advertising  solicitors  were  enrolled 
as  members.  Monthly  meetings  will  be 
conducted  except  July  and  August.  Per- 
manent officers  will  be  elected  at  the 
March  meeting.  Alfred  J.  Sporburg  is 
temporary  chairman  and  Theodore  Sei- 
(leman,  temporary  secretary  and  R.  F. 
Clapp.  Jr.,  is  chairman  of  the  member- 
ship committee, 

Detooit. — The  Better  Business  Bureau 
ot  the  Adrraft  Club  has  elected  the  fol- 
lowing officers :  President,  H.  P.  Brei- 
tenbach  ;  vice-president,  Fred  G.  Dewey ; 
treasurer,  Jacob  Nathan,  and  secretary, 
Alfred  J.  Pitts. 

Bkntux,  Iu.,~-L.  B.  Seeley,  of  Mur- 
physboro  has  been  elected  president  of 
the  Egyptian  Publishers'  Association, 
svhich  is  enm|K»ed  of  publishers  in  the 
three  Southern  Illinois  Publishers'  As- 
sociations. Other  officers  follow:  Vice- 
president  daily  newspaper  division.  \V. 
( >.  Paisley,  Marion ;  vice-president 
weekly  newspaper  division,  W.  O. 
SiK'rkman,  Metropolis;  secretary,  C.  W. 
Stafford.  Marion.  The  association  will 
meet  here  in  March  and  in  Murphys- 
horo  in  April. 

Kikksvillf.  Mo.— Charles  Weiscnborn, 
Macon  Chronsclc-Hcrald,  has  been 
elected  temporary  president,  and  Miss 
Anna  Nolan,  Monroe  City  News,  tem- 


The 


N.  Y. 


DAILY  ARGUS 

carrie*    more    display  ad- 


This  is  an 
meat  of  iu  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people   of   Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Farsiin    Rt-pf  ■»«mtAti  v« 

171  Madlaon  A-o.     NEW  YORK 


porary  secretary  of  tlie  Northeast  Mis- 
souri Publishers  Si  Printers  Association, 
which  was  organized  here  recently.  Per- 
manent organisation  will  be  effected  at 
a  meeting  m  Mason  the  second  week  in 
June. 

Dallas,  Tex.— Plans  for  improving 
advertising  and  selling  methods  in  Dal- 
las were  discussed  at  a  meeting  of  the 
retail  merchants  of  Dallas  with  the  Bet- 
ter Business  Bureau.  Talks  were  made 
by  Fred  Harries,  representing  the  Na- 
tional Dry  Go<xls  Association;  Max 
Cioettinger  and  Kdgar-Hurst,  represent- 
ing the  retail  clothiers.  Representatives 
of  the  daily  newspapers  agreed  to  assist 
the  movement  for  better  advertising. 

PiTT5Bt'«r.H—  The  fourth  annual  ex- 
hibit and  luncheon  of  the  Graphic  Arts 
Gub  of  the  Pittsburgh  Adsertising  Club 
was  held  at  the  Hotrl  Chatham  last  week 
with  300  members  and  guests  present. 

CmrAca— The  first  meeting  of  the 
new  year  of  the  Women's  Advertising 
Gub  of  Chicago  was  held  January  18. 
Discussion  of  clnb  plans  for  the  coming 
year  was  followed  by  a  mnsical  program 
and  talks  by  Prof.  Nathaniel  Barnes  of 
the  University  of  Chicago,  Mrs.  Anne 
Ahsens  of  the  Chicago  Trust  Company, 
and  Alice  F.  Goodwin  of  the  Chicago 
Daily  News. 

PMti.AnrLpHis.— The  members  of  the 
Women  Writers  Club  arc  holding 
weekly  luncheons  M  Tuesdays  at  the 
Arcadia  Cafe. 

Hitchixson,  Kak.— The  Hutchinson 
Ad  Club  aided  the  Retail  Merchants  As- 
sociation in  the  Thrift  Week  campaign, 
preparing  the  advertising  copy  and  di- 
recting the  placing  of  tabs  on  all  checks, 
urging  employees  receiving  them  to  bank 
them,  save  a  portion,  buy  a  home  and 
take  out  insurance. 

PimaUKa,  Pa.— Col.  Theodore 
Roosevelt  and  Cnngrr«man-woman 
Miss  Alice  M.  Robertson  of  Muskogee. 
Okla.,  will  be  the  principal  speakers  at 
the  fortieth  anniversary  banquet  of  the 
Pittsburgh  Press  Gub  to  be  held  at  the 
William  Penn  Hotel.  February  18.  A 


Th«  Family  / ftcom* 

Over  $3,000.00 

In  Ruffolo  the  percentage  of  fam 
lllea  with  iMfflTIM  over  I). 000  00  ia 
Sts  Times  Greater  than  the  average 
for  United  States. 

Buffalo  Evening  Newa  raachea  93 
per  cent  of  the  families  with  Si.000  0« 
Income  or  over  It  raachea  B0  per 
cent  ol  the  Engltah  reading  families 
In  the  Buffalo  market. 

KELLY  SMITH  CO. 

foreign  rVrare/eaienYer 

New  Y.rV  Ciit 


§  Jn^atjon^o^ 

1920  v..  1918 
in  the 

BOSTON 
AMERICAN 

on 

Financial  Advertising 

Total  Line*   1918.  .  .  21.769 
1920. 


„,  Bar  Spae*  In 
7*       Boafon**  4*i 


m     framing  ISmpaper 


sjiecial  number  of  "  The  Flaming  Torch'' 
the  official  publication  of  the  Press  Club 
will  lie  issued  at  the  banquet. 


Fab.  10— Ad  Club  -De.dW 

The  Inaugtiril  Hall  and  Dinner  being 
planned  for  February  21  at  the  Astor 
Hotel  by  the  Advertising  Club  of  New 
York  will  lie  the  most  brilliant  social 
function  the  organisation  has  ever  given. 
Part  two  of  the  program,  which  has 
been  termed  "A  Night  In  the  Orient," 
will  be  an  elaboration  on  the  minstrel 
given  recently  by  the  club.  The  lyrics 
are  by  C.  P.  McDonald  and  the  music 
by  Tom  Hughes.  It  will  be  given  in 
conjunction  with  a  specially  engaged 
Russian  ballet.  February  10th  is  the 
dead  line  for  reservations.  Arrange- 
ments are  being  made  to  take  care  of 
800  guests. 


New  Special  lor  Wilmington  Star 

The  Wilmington  (Del.)  Star  has  ap- 
pointed Huwland  ti  Howiand  as  its 
Eastern  and  Western  advertising  repre- 
sentatives, effective  February  15. 


NEWSPAPER  SERIALS 

R«  Beach  Booth  T«rkln|Ttofi 

Sax  Rohmer  Talbot  Mundy 

David  And*f»on    Louli  Dodge 
Marie  Conway  Oemler 
Zbbc  Cxey 
And  olher  popular  authors 
Stories    ot    Love,  Adventure. 
My  aviary.    Out -oJ -Doors — 
Selected  specially 

to  appeal  lo 
Newspaper  Renders 

WRITE  US  FOR  PARTICULARS 

THE  McCLURE  NEWSPAPER 
SYNDICATE 

373  Fourth  Aw.,  Now  York 


The  Rome  (Ga.)  News  Leads 

An  afternoon  and  Sunday  morning  paper 
n-t  yel  two  rears  old  ahich  has  carried 
more  local  advertising  month  by  ntntith  and 
hat  ted  in  circuUttou  since  it*  fatal  italic. 
December.    1920,   tar   Newa   carried  more 


>■■  Rome.    Wc  claim  this  is  quite  a  record. 
Rapraeaeitad  by 

Frost.  Land  ia  &  Kohn 

YORK  ATLANTA 


The  Detroit  News  has  the 
largeat  circulation  both 
neck  day  tnd  Sunday  in 
Michigan  and  leads  all  com- 
petitor* week  day  or  Sunday 
in  advertising  lineage. 


NEW  HAVEN  REGISTER 

largest  circulation  in  Connecti- 
cut's largest  city.  Average 
daily  paid  circulation  over 

30,000  Copies 

Double  the  circulation  of  any 
New  Haven  paper.  It  covers- 
trie  field. 


31 

Hail  Maoris  Bay  Stat*  Editors 

Wulu LStts.  Mas-*. — Lemuel  C  Hall  n 
the  Warcltam  fMasg.  1  Courier,  w.ir 
fleeted  president  of  the  Massachtisctti 
Press  Association  at  the  annual  dinnei 
and  meeting  held  in  Boston  Olher  offi 
cers  are :  Vice-Presidents,  Gardner  E 
Campbell  of  the  Wakefield  Item  ant 
1-cwii  K.  Chandler  of  the  Palmer  Jour 
nal;  auditor,  J.  Lee  Robinson  of  thi 
Cambridge  Tribune. 


Tb<  Kurlb  Jersey  Shorr  draws  iu  in 
corae  from  widely  divergent  activities 
Tana,  this  secticei  enjoys  uniform  prof 
periry,  unaffected  by  business  dtpressioo 
that  spells  havoc  ia  localitici  dependrnt 
on  one  industry. 

ASBURY  PARK  PRESS 

thnrnttghty  covers  tbka  territory  and 
through  it  the  advertiser  1*  alaayi  as 
sured  of  a  highly  responsive  audience 

Sfmdmri  R*t.  Card         .trVmhrr  A  B  C. 

Fra.k  R.  Noethrup,  Spatial  I 


Perth  Amboy 

NEW  JERSEY 

One  of  the  leading  induatrial 
centars  of  tha  East.  Fully  cov- 
ered by  the 

Evening  News 

F.  R.  NORTHRUP 

Foreign  Repi.arrilat.vr 

303  FIFTH  AVE..  NEW  YORK  CITY 


Circulation  sells  in  New 
York  for  5094, 


Sunday  than  any  other 
New  York  Morning 


Famous  Wits  of 
History 


feature 


NEWSPAPER  FEATURE 
SERVICE 

241  W.  58th  ST.,  NEW  YORK 


Digitized  by  Google 


Editor  &  Publisher  for  January  29 ,  1921 


WHAT  OUR  REAPFRS  SAY 


Acaoaa.  III.  Dae.  14, 

To  EDrrw  ft  Pnunu:  Having  read  the 
reeent  report  in  Eoiro*  A  Pon.i»Htft  oi  the 
Astociuton  of  NaiUMial  AdveTtiaeT*  Sliding 
fautt  wiih  newvipapera  (or  publishing  atones 
about  fall  in*  prices,  1  hope  you  will  be  Able 
to  find  room  )<ir  the  loUowing  answer  to  the 
A   N.  A  ,  a»  the  ptibtUfee-fY  aide  of  tbr  nutter: 

"Crttimifctenry.  toon  art  a  jewel,"  newspapers 
are  hrre  to  help  everybody,  but  if  they  pub- 
lic i  bit  M  «ew.  you  don't  like,  kick  like 
thunder.  Sever  mind  the  fact  that  1bry  b*ve 
b,um\rA  your  game  many  timet  and  oft.  rue 
grt  all  they  rver  did  for  yon  and  Ibe  many 
ifvbls  at  gratitude  you  owe  the*,  Juat  Hive 
them  Ha  J  Columbia.  *  They  have  it  com  in*. 
When  tbr  H  C.  L.  began  to  mount,  mefchattU 
wrtr  *carc4  to  death.  Prim  were  advasicing 
so  fast  that  they  were  mortally  afraid  people 
would  not  stand  for  It.  They  aa*  Teal  trouble 
Ahead.  , 

But  the  newspaper  running  true  lo  fnraa.  in 
that  they  published  all  the  news,  sieved  rvef;- 
bo*1y  that  the  same  condition  that  existed  la 
one  (urn m unity  prevailed  in  every  other  com- 
munity— there  were  no  exceptions.  All  this 
prepared  the  public  mind  to  accept  with  pretty 
good  grace  every  raise  and  they  cam*  almost 
every  day.  Deafen  found  it  dead  eaey  to  push 
up  prices.  Some  even  t<v»k  advantagr  of  the 
newspaper  prepared  mind  of  the  public  to 
profiteer  in  a  toost  outraceous  and  e»-en  crim- 
inal manner.  In  faxt,  f-ne  big  retailer  re- 
marked  to  me  tberr  was  not  a  retailer  in  Amer- 
ica who  could  not  have  been  ■ucrrsrdully  pruse- 
currd  utidrT  the  I-ever  act. 

Of  coarse  that  act  wan  on*  «f  the  most 
unfair  things  put  over  during  Ike  whole  war, 
for  no  businesa  nvuld  eaist  undeT  a  atrset 
rendering  of  the  law,  but  even  no  the  news- 
papers by  publishing  thr  news  as  it  dcvrlnped, 
prepared  the  public  mind  so  that  merchant, 
could  raTnr  cm  and  make  money  in  apite  cf 
rvrry  handicap. 

D-.d  anybody  ever  thank  the  newspapers  for 
that'  Not  enntagh  s°  you  could  notice  it.  Well, 
in  the  rmirie  »f  human  event*,  prices  In-gan 
tit  derline.  The  newspapers  still  functioning 
properly  by  publishing  all  the  news,  began  to 
carry  Murlea  of  the**  declines.  Then  what 
the  tart  chant,  aaid  about  the  paper*  waa  not 
hue  and  1  apprehend  that  what  thry  thought 
was  nut  fit  lor  oeal  or  printed  expression. 
W  the  first  atones  of  falling  peicrs  ap- 
peared, coterica  uf  dealers  got  togcthrr  and  ex- 
p<  at^Uted  with  the  publishers,  aomctimrft  rn 
must  emphatic  and  threatening  manner,  even 
filing  so  far  in  suoae  instances  a*  to  threaten 
lo  withdraw  tbeir  advertising  patronage. 

In  perfect  refutation  of  that  ridiculous  charge 
that  advertiser*  control  tbe  news  columns  of 
the  newspapers,  not  a  slnale  paper  in  th* 
V.  S.  A.  has  regarded  these  protests  and  cut 
out  the  news  about  falling  price*  and  declining 
tnarketi  and  I  call  anybody  who  knows  to  wit- 
ties*  that  advertisers  never  asked  publishers  to 
do  a  thing  easier  to  grant  than  to  put  the  soft 
pHal  on  this  particular  thing.  But  news 
[■•per*  ptabtisb  all  the  newa  "ssithnut  fear  or 
favor"  in  spite  of  the  claim  to  the  contrary, 
which  claim  is  usually  made  by  ancaebody  wbo 
has  tried  to  pvt  something  of  a  personal  nature 
over  and  tailed-  A  newspaper'a  bnsinesjf  is  to 
publish  the  newt.  No  one,  even  the  party  who 
furnishea  the  occasion  for  a  story,  baa  any 
right  to  kick  on  that.  Editorial  expreawiua  ti 
an  altogether  different  thing.  That  is  one 
turn's  opinion  expressed  along  the  linee  of 
thr  paper's  editorial  policy  and  is  open  to 
difference*  of  viewpoint. 

Hat  new.  is  news.  When  it  favors  you  and 
yutir  business  be  glad  and  take  advantage  of 
it  When  ii  dnra  nnt,  keep  well  under  cover 
until  you  can  adjust  yourself  t.  it  and  then 
i-.-fiic  up  sindtng.  Condition*  are  subject  to 
t..ii*taai  cbanve  and  business  mu*t  adiuM  itself 
tu  ,  these  omMM  change*.  That  is  as  in 
ev  liable  as  death  and  taxea  But  be  uf 
giMi.l  ti>urage,  fausmesa  has  aluays  adjusted 
itself  to  >u  own  satisfaction  and  always  wfll 
In  a  year  Ibe  anxiety  nf  this  fall*  uneaainess 
in  business  circle*  will  be  forgotten  and  every 
body  will  he  happy. 

J.  K.  GROOM. 
Director    National  Advertising 
Northern   Illinois  Group. 


His  Choice 

Sl HKvsx-rstiv,  N.  V.,  Jan.  15,  19.11. 
To  K ottos  &  Puat-tsnca:    I  am  mailing  the 
following  letter  to  Crrnville  Talbott,  Augusta. 

fia. : 

"After  reading  ye,ur  excellent  article  'What 
Palters  Have  Best  Editorial  Pagea?'  in  Kotto* 
6t  Pnauanra,  January  8,  19.*1,  iasue  1  asked 
myself,  what  MM  has  ibe  beat  editorial 
page  *nd  I  replied  'The  Christian  Science 
M-.tntr.r."  I  might  add  1  am  famil'ai  with 
m-.st  ol  the  papers  name-d  in  your  nrtkle  " 
JAMKS  F.  CANNON. 

Who  Started  The  JournaJiU? 

To  Fdito*  &  PcBLtsnaa:  Aa  one  of  the  old 
timers  in  journalism  I  would  like  to  have  you 
•etlle  a  dispute  1  bavc  bad  with  another  newt 
paper  man  as  to  who  started  The  Journalist. 
My  im;'Te**iuu  is  that  Allan  Formau  »as  its 
founder.  He  cays  it  was  tome  cne  else,  but  be 
cannot  tell  wbo. 

T.  D  S 


Roragon  N'nrr  C.  A.  Byrne  and  I-ennder 
Richardson  started  The  Journalist,  March  22. 
18414.  John  C  Freund  beeane  one  of  the 
partners  beginning  with  the  issue  of  November 
t.  MM     The  last  week  in  January,  1BHS,  the 


to  Charles   T.   Smith    for  a 
editor  of  ibe  New 


paper    was  sold 
number  uf  years  managing 

York  Star,  and  later,  the  owner  of  the  New 
York  Sunday  Times.  Mr.  Smith  appointed 
Allan  Forman  aasisunt  editor  and  W.  G. 
McLausrhlin  btssuiesa  manager.    Several  years 

Bully  I  A.  tU  Coloo.1  Would  Ssy 

N«w  V«l,  J.»L'.tv  24.  IW|. 
To  Kottok  *  Pt)«Ll9HK:  Trrmit  ine  to 
felUiUte  jrim  utinn  your  Yrir  Book.  It  ii 
"•bully"  ft.  oar  frirn<i  tbf  Colourl  wnqld  biv*! 
Mid.  Tbi^  bit  97tb  r»ir  in  tbr  joarnftlutK 
vlBcrftrd,  Irftvr,  mr  mmroKljr  ftnwd  »ith 
yi>tlr  annual.  Lonit  mmj  it  w«vrl 
Siitcrr.ly  your*. 

EDGAR  MILS 
Milliliter  Nr.«  *i*»yir» 
l-'lnlrd  Slfttr.  Km 


SciimiciADr.  N.  Y.,  J»»,  14. 
To  Eoitot  &  tVMMnMI  Wr  want  you  to 
know  ihdt  wr  ,ir  fmilins  I)»n  (islUfhrr',  srrir,, 
now  bring  published  in  KblTOft  &  Pt'»l-l«HKli, 
yery  intere.tilitf.  OftllaHbrr  ti  wrll-known  to 
Ibe  Sthenetftftily  I'mon  Star  aUIT.  antl  prvrral 
of  u>  hare  pef.ona]  kitu.lntur  nl  thr  rai^rri- 
mce«  be  it  relating  Ihrvuub  your  cnlunmi. 
He  ia  indeed  a  vety  line  iiewanaoer  man  and  I 
want  you  to  know  that  wr  ate  enjoying  hu 
writing* 

SCHENECTADY  UNION  STAR, 

F.  8  Chamnion,  M.nagrr 


Roger.  S*y>  It  Pay* 

X«w  Yn««.  JtkMUH  31.  IHI- 
To  KntTGi  h  PtSUlSni  Your  laaue  4ur 
Ual  Saturday  mm  a  corkrr.  It  ia  one  nl  tbote 
thLnga  that  will  br  .ought  after  by  advrrtkirr. 
aud  agent*  for  Boimtb.  to  cr-me.  It  ia  the  dia 
lloctly  lir.l  Munt  eyrr  rtilM  oil  by  a  ttale 
lic.«|i«Dcr  and  ia  w>  absolutely  free  frum  tbe 
utual  L-brap  mma,rrrtali*ni  aa  to  be  refreahing. 

You  ate  cntrtlrd  to  tbe  urniualined  auppn.t 
of  the  whole  sew.paprr  tnduttry  for  your  un- 
.etllab  and  wonderfully  ronvtructive  aervu.-e, 
whteb  gto..  itirarc  rfferlivr  at  you  obtain  ad- 
ditional .UOWTt. 

1  know  tliai  lbr  advertiting  of  The  Globe 
in  tbe  Eottoa  *  Kiat-itHca  ia  read  by  all 
worth  while  people  In  the  advertising  world. 
We  have  u»ed  at  lean  a  page  in  eTery  iuiae 
for  about  three  year,  and  it  paya. 

Yourt  aincrrrly, 

JASON  ROGKRR. 
Tublithet.  New  York  Globe. 


Forward  to  Next  Yni'i 

Nrw  Y'oag.  Jan.  26,  I92S. 
To  Kbiroa  ft  PrBtisiiEk:  The  Inlrrnaltonat 
Year  Book  for  1920  1921  baa  ju.t  come  lo  my 
deak  and  I  batten  to  extend  my  rongratula 
tiona.  Il  co.rr»  a  multitude  ol  Information  of 
great  value,  and  information  tbat  baa,  no  doubt, 
taken  a  great  deal  of  time  and  energy  to  cotti 
Mle.  VVe  hope  as  this  is  ibe  tit  at  International 
\  ear  Book,  that  a  similar  iasue  will  be  pub 
li.bed  by  yuu  each  year,  and  I  am  .are  that 
the  reader*  will  look  forward  lo  lis  pollination. 
Yours  very  truly. 

H.  K.  SWARTZ. 
rretident  Interlype  Corporati m. 


From   ■    Wr.el.ly  Publisher 

Nrw«»».  G*..  January  12.  1921. 
To  Eon..k  Ik  Ti  . ii. nra:  If  the  stthwrriiWn 
►  The  Heaald  pat.!   ihnr  subacnpliun.  w.lb 
->e  half  a*  muili  p:ra*tiTr  and  wllllllgneM.  aa  I 
paying  Ibis,  we  would  have  to  buy  atntbrr 
^type  and  ' 
Komi*  &  ~ 
rontinued  _ 
linanrial  return*. 

O.  W.  PASS AVANT, 


■.jiiig  mi»,  we  wouio  nave  to  liny  antttrr 
rpe  and  a  web  pica  Certainl.  do  enj<.y 
ii*  4  Puausitea.  n.id  hope  you  have  . 
nned  growth  In  buainr**,  circulation  and 


tines*  Manage!  The  Nr 


Woodw.rd  Head.  N.  Y.  Ad  Mavnaaraw-. 

At  flic  January  mretinii  of  the  Daily 
Advertising  ManaKcri'  Association  of 
N'rw  York  City,  the  following  officers 
were  elected  for  1921:  President,  W. 
G.  Woodward,  the  World:  vice-presi- 
drnt.  Hal  Kink,  the  World;  secretary , 
I~  C.  Paine,  the  Cumniercia! ;  treasurer, 
J-  M.  Boyle,  the  Evening  Post 

BookJovera  Company  Lo»e«  Case 

A  suit  for  $75,000  damages  instituted 
by  the  Booklover*  Sales  Company 
auainst  the  Pictorial  Review  Company 
•>f  New  York,  alleging  infringement  of 


a  copyrighted  and  registered  circulation  hy  the  Pictorial  Kcview.  Justice  Hotch- 

promotion  plan,  was  dismissed  by  Jus-  kiss  ruled  that  the  plaintiff's  game  had 

tice  Hotchkiss  when  it  came  to  trial  be-  not  been  copied,  even  though  the  de- 
fore  him  in  the  Supreme  Court,  January 

14.  as  being  without  sufficient  ground  that 

for  action.    The  litigation  was  over  >  therefore  was  public  property  for  any- 

niotion  picture  game  run  some  lime  ago  one  to  u«t. 


FOR  SALE 


FOR  SALE 


That  Yaar  Book 

N*w  Yi>»k.  faHOaSV  2*.  1921. 
To  Knirtia  ft  Pi:«L.-»Kia-  Congratulation*! 
A  wonderful  *)ra.  .plrndidly  eiecuted.  Th* 
i.  tbe  moat  lavish  display  of  fart  in  good  ' 
that  I  have  rrn  .rrn  in  a 
a  grateful  aufc.rtibet. 


c,  A  WORD  for  *  J  • 
»»*•  ela.aifSeatlon. 


A  WORD  tar 


per  hour  up  to  thirty  two  pases  Type  page 
22*i  inches  long,  J5  inch  and  l?*-i  inch  rolls 
used  Sheets  rut  21  ti  inchrs  long-  Eijaipped 
w.ih  15  H.  P.  motor  and  Cutler  Hausmer 
imllrr  Address  W  G  Chandler.  I IM1T  V 
Nalion.l  Bank  building,  Cleveland.  Ohio 


For  Sal. 

Rouse    nrw.paper    ateel    base*,    style  B. 
»ale.     Guaranteed  g<«id   as   new.  175 
saving  piece*:  ' 
pica  column 
IJoMlo  Wi 
i  he.t«  i    I '. 


anient  g<«Ml  as  new  >js  lalnr 
es:  for  II  point  ihwk  pl.te.;  |i 


F«r  Salt 

Ilnni4na  FeeHer  *n*1  New  Series  Lliandlet  ft 
Prire  Presa.  1^  k  1M,  at  a  sacrilKe  i<>  make 
room  fnr  cylinder  Now  in  uae  anil  i» 
feet  eoindUi«n.  Ha*  n»t  bad  enough  use  Ii 
m»r  original  set  o*  rollers  SamfiTea  t»(  its 
work  on  requesl  Prefer  lo  sell  entire  ositlit 
tugerher,  hui  will  k)1  separate  units  H  |irac 
dcsblr  Prtrr  on  application.  I'nless  y-jtl 
am  ts*r  c*»h,  do  nnl  write.  The  Times 
Printers-,  St.   Frsmrisrille.  Illinpia, 


Far  Sal. 

We  uffer  (ue  sale  a  14-page  Potter  jireas  print 
ing  8  column  12  em  pge*.  together  with  motor 
and  siereot»|ti?ig  eiratiimeT.t  *fl  in  perfect  work- 
ing order  fuc  $*.QQQ  plua  enrt  of  dismantling. 
Hoaing  and  eartage-  I(  ytyn  ire  now  publish- 
ing a  7  <:olucnn  paper  wiih  a  efrculation  around 
12.000  jrou  cciufd  (are  tbe  entire  price  of  the 
equipment  in  roat  of  news-print  in  12  months, 
let  us  khJ  yoa  sample  enpies  to  show  high 


let  us  seuij  yon  sample  copses 


FOR  SALE 

Eight-page    Com    Comet  praaa 

for  March  1  deliver, 
Has  rua  only  seven  ywara.    In  good 
oid.r.     Outgrown  by  praaaat  owner. 


Prica,   S4.5O0.  FOB.. 


THE 

MIDDLETOWN  JOURNAL 


NEWSPRINT 


PublUhera  by  placing  their  or- 
ders with  ua  can  reat  naaured  of 
aaltainction  in  quality,  shipments 
aa  promised  at  prices  that  war- 
rant our  being  favored  with  th* 


Bafor*  contracting  ASK 

J.&J.  SCOn,  Ltd. 

Pulp  &  Paper 

33  W.  42nd  ST. 

Pboae  Van4arb.lt  1037 


cUasineatlaa.    Cash  with  or*ae. 


PriisUrs"  OutftltsTS 


fi"SB   <jujd    printing    press,    rapaoty  _'4.0(Hi 
per  hour  up  to  sixteen  pages,  and  12.000 


Printing  Plants  and  Business  bought  and  aold. 
American  Typt founders'  prodorts,  printer*  and 
hookbinder*  machinery  of  eTery  descripd  i». 
Conner.  Fendlrr  *  Co..  96  Heekman  Sl-.  New 
York  City. 


Far  Sal* 

Batters  uf  2  pneumatic  eleetric  drying  presaes 
with  2 A'  a  25"  platen*  operated  by  16"  x  ]**" 
air  cylinders  and  32 li"  deep  eteetric  heated 
tables  lur  115  volts  I>.C-  complete  with  auto 
matic  chase  ejector  27"  a  59^*  cast  iron  table 
and  all  aus.it  iary  apparatus  Manufacture-^ 
by  F.  Wesel  Mfg.  Co..  Hew  York  City.  S.  Y 
Tbe  above  equipment  is  in  perfect  condit»n 
and  the  only  reason  we  have  it  for  sale  is  on 
account  of  adopting  dry  ma's.  Price  rtrj 
reasonable  if  taken  at  once.  Addres*  Bert  TV 
Garsiin,  Business  Manager.  Tbe  Courier 
Journal  and  Times,  Louisville.  Ky. 


FOR  SALE 


Cues  Straight  Line  Quadruple  Four. 
Dack  Twn-Hage  Wtda  Praaa.  Prints 
4,  6.  B.  10.  12.  14  or  la  page  papara  at 
14.000  psr  hnur.  20,  24.  2«  or  12  pace 
papara  at  12.000  per  hour,  folded  to 
half  page  sue.    Length  of  page  22  V*. 


This  Press  May  Suit  You. 


WALTER  SCOTT  A 


ANY 


Take  It  To 


POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 


For  Prompt  Service 

TYPE 
Printers'  Supplies 
Machinery 


In  Stock  for  tmr 
Selling  Houses  I 


"Atwriftm  TjpetlurBe*  in  Anj  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  ftataSburgh  Kansas  Ctry 

New  York  Clsrwland  Denver 

Phtladelpetla  Detroit  Los  Aattla 

&sliiA»j<e  CKixsaro  Sen  Fnrsrkscat 

Richsncitvd  Cincinnati  Ti  aillss.lt  • 

Atlanta  Sc.  LamU  SpL>kao« 

tWilfslo  MletMas>pasas  Wtnnlpvsj 


Digitized  by  Google 
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Introductions  to  Employer   and  Employee 


SITUATIONS  WANTED 

-j      A  WOW)  fare  WveetJeeoueuU  mmdtt  thla 
cU««MVc»ioM.     Cash  with  orato.  Fue 
thoa*  uiMmpl»y*d  one  bisection  {nstv..  not  1o 
•sc««4  SO  wordtl  FREE. 


J5.  <lc§irrt  connection  with  ne*st 
»ny  .-.I  the  shove  rsparitie*:  thor- 
■  u«  my  ei|wnen<e<l  in  nrHipc^r  wurk  from 
copy  hnj  to  ssfverliwna;  nun»|rr  ami  »uiu 
■nil  tiaatn***  m.vr»»jrr  Csn  write  »nif  *ril 
rwt.she-4  ro(»r  .<>  a.Wertisers,  know*  meiho<l 
HCtlM  Inrrvn  avjvrrn.ang ;  uurchssini  puper 
at.J  utlirf  isewapMper  i*rvrv»ilK« ;  ran  basinr** 
nuhMuiifilly  s*  well  m  efficiently.  Ompnrnl 
to   l-she  hurileti         the  tutauliters  »f  i>ubluh*r 

*  ho    ha*    other    dm      Willine    l«i    go  any- 

•  hrTf,  at  a  uUrj  «J  tZJOO  *n4  f»eTC*nUi»e  of 
*r*ss  revenue  Adilteas  Bo*  C  754,  eare  of 
Ki  t,.,   &  I'ubl.shrr 


N'rnr. — Through  a  typographical  error  the 
■alary  &g«r*s  in  this  advertisement  were  trm- 
qttoteej  at  $2,600  in  our  Last  isine .— Editou 
A*n   V\  slishib. 


A4v*r.faJ»f  Mim|w 

Advert,  •ilia  nunafer  of  inaall  southern  daily 
If»ir«  to  <>>mmaiiicatc  with  publisher.  uh» 
kam  sosnetlunf  inore  to  offer  than  just  salary, 
In  return  what  can  the  pwblithtr  expect?  If 
at  all  curious  ramble  a  two-cent  ■tamp  and  wc 
will  exchange  conliderKes  confidentially  Em 
ployed  at  present  and  in  no  nnh  to  leave; 
r«-»wtii  suivVrient  fnr  vecking  otker  o-rporluni 
ne*.      A.UIres*    '  A  D  VertT.e,*'    Brit    C  772. 

rare    F.niT"*  *  Fl'SlllHtB, 

Advertising  Maasfwr 

N«»w  connected  with  one  of  the  1 
the  Northwest.  Seeks  limit*  i  . 
eastern,  central  or  southern  nates  Tsrelve 
?  tars*  experience  on  metropolitan  pai»rr» 
Gi  od  record  Age  J');  married  Wife**  h*allb 
d*rrwrndf  an  other  climate,  Seeking  perma 
l.-vation   only.     Bus  6S7,  H»«j«um,  Wash. 


ill  guaran 

advertising  revenue.  Mian'  ha.r  cuanptete 
Lontrol  liical  and  national  field.  Ten  year* 
t  sperierwre.  newspaper,  sdvcrWng  agencies 
»>id  publishers'  t cprcarntaUve*.  Contract  sal 
are  and  bona*  utsly  enaakJeration.  Addre»s 
Box  C  74J,  rare  Editor  &  Publisher. 

Bus  lav***  Manager 

W  anted — By  man  now  employed,  wmtinn  a* 
huattiesa  manager  of  daily  in  city  of  10.000  or 
iiver.  Am  a  producer;  can  deliTer  th*  good*, 
and  famish  references  from  former  ssaploj 


Want  p>  til  ion 
igittal  vrthndfl 


auloj-efs. 

■  here  energr.  ability  and  of 
will  be  recof«aed  N»  ub- 
jLction  lo  run  down  prr>iKiwtinn  if  firld  is 
there.  Can  create  and  hnhl  hu> 
all  departments  run  n  at 
Address  M.  V  II,  .>«!_ 

9mm 


I  kold  bun new  and  keep 
uig  to  best  advstii-txe 
-  Browtilr*  St.,  Marion. 


Clrcs.Ul.o*  Direct  er 

Ksperience-d  t*~irculati.-»n  Manager  dr»rres  on 
i. ration,  "n  either  mnrtnng  rt  evening  pub- 
lication. Extensive  rx-jM-rieticr  m  cirrutaiiitti 
;       tr  -r  iin    :.r  I  ■.  ,r,  i:l*ti.  a   »j  ttrm*  Al 


■..tclrnt 

health. 


AccBURttaat 

Thoniughly  rxperieficed  in  big  neaipaoer  prnb 
kmi  desires  poiitum  with  New  York  City 
Daily  as  •*»•.» taut  to  General  or  Operating 
Manager,  Treasurer,  Auditor  or  General  Cash 
ier  Knows  nuance,  control  and  disbursing  a-c 
i ■anting ,  operations  and  functions  of  depart- 
raenta ;  elements  uf  c<>st ;  where  and  huw  to 
|.*-ate  neglect  and  extraragance.  Can  develop 
practice^  to    keep    responaibk    executive  .fully 

B»xTC-76J.  care  Editor  »Tu 


Editor  and  Manager 

Editor  and  Manager  at  Eastern  weekly,  young, 
carried,  practical  peioteroperafi*.   «wul«l  Ukt 


Have  had  broad  experience  in  »1S  of  tbew 
Inrm  ituluding  enryrlop'dia,  atalistica!.  medi- 
cal, and  industrial  fields  Highly  apeeralirnl 
education  In  Enrlil*:  A  M  degrrP  in  KngUsb 
from  Colombia  Univrrsity.  AiMress  B.>a 
C  771,  care  Epitop  ft  Pvsitsitta. 


-.  v  n  j  . i ■  » i •  Manager  and  General  Manager 

AH  around  newspaper  man  nt  eapenetue 
wants  to  make  a  change,  At  perscnt  I  am 
managing  one  of  the  largest  newspaper 
■  rndica'es  in  the  United  States,  hat  am  de 
sirous  of  making  a  change.  For  fifteen  >eirt 
(  have  brrn  syndicate  manager,  with 
"j  of  being  in  charge  <■{  other  depart 
_  10  straigaten  out  matters,  on  o«e  of 
the  largest  daily  newspapers  in  the  United 
States.  I  have  shown,  am  showing  today  ar.rl 
ran  show  results.  If  you  are  looking  for  a 
man  who  thoroughly  understands  the  r-ews 
yajer  business,  write  use.  Box  C  74?.  care  of 


SITUATIONS  WANTED 

0_  A  WORD  far  adverllsavneeits  under  this 
classification.     Cash   with   ordae.  For 
those  unenspUyed  o«*  insertion   (adv.  not  In 
excood  M  worda)  FfftEC. 


BUSINESS  OPPORTUNITIES 

6c  lt!&M2&m 


Yau  May  B-  Intavastod 

In  knowing  that  the  farmers' 
which  employed  me  as  a  publicity  director  has 
gone  out  of  business,  k-iving  me  fiwit-lousr  and 
heart  tree  I  am  awaiting  the  arrival  uf  the 
right  sort  of  editorial,  pubiivity  or  feature 
writing  )oh      My   salary  hrrc  baa  been  $5,000. 


1  havr  a  college  education,  newspaper  and 
magaaine  e*iH-n»nec,  and  Urely  JS  years  he 
hind  sir  I  havr  a  doren  nutaUnding  rrfer 
enees — inriudmg  a  prnnunent  puhliahrr, 
wrll  known  editors  and  two  college  presi 
—  to  nffer  anyone  who  i*  serious  and  who 
have  something  mtrreslitig      Immediately  avail- 


Newspaperman 

An  in temat tonally  known  newspaper  man,  with 
wide  experwnce  at  home  and  abroad,  now  in 
an  important  pott  m  Europe,  desires  to  return 
to  Ameriei.  His  talents  and  training  would 
make  him  particularly  valuable  to  a  large 
newspaper  desiring  intelligent  and  space-saving 
supervision  of  its  cable  nests,  or  in  almost  any 
other  executive  position  demanding  npe  ex 
perience  and  the  ab£i*y  to  handle  men  and 
nrwi  prrjblrms  ecnnnmirally. 
He  muld  apply  his  thorough  familiarity  with 
affairs  at  home  and  abroad  advantageously  to 
intelligent    interpretation    nf    news  dispatches 


I'.ar-.laSlr 


ihr, 


al- 


Only    lug    you,   or  a   job   with  big  pn«*ibi)itl's 


sd   In  languages,   wanta  position ; 
pepAfes.   re^vises^and  edits  copy.  Krader.  Boa 


Edilarial  Writer.  Paengraphae,  Enncutrve 

Wants  connection  srith  large  paper.  East  or 
West  Strong  references  Address  Box  C7JI. 
care  of  Editor  A  Publisher. 

Young  Man, 

Young  man,  thirty,  married,  expersettced  iu 
rirrulatKiii,  advertising,  general  accounting, 
also  collection  a,  secka  connection  with  news- 
paper. Eight  yenrs'  experience.  References. 
Bus  C-77J,  tare  Eoirnt  at  Pt'iusnxft. 

EsBtur  and  Pro^rewasler 

S on  union  shop  (28)  experienced — will  travel. 
W.  Weiss.  3S4  Hancock  St..  Brooklyn.  N.  V. 


HELP  WANTED 

6C  fKU^nlrUs 


Excellent  Opportunity  for  Live  Wire 

C'irettlatioct  Manager  or  Assistant  who  has  Ha-;) 
ce  handling  crews  of  canvassers  Po-i 
wy  iood  salary  to  start  with  definite 
neat.  Future  earnings  depend  on  .  sin 
ability  to  produce.  State  age,  experience,  mar 
ried  ur  aiagle.  and  if  employed  now,  Isvattnn 
— east  of  Mississippi.  Replies  ronfVVntial, 
Address  Box  C  76M,  care   Editor  *  Publisher. 


Young,  unmarrird,  ambitions  all  around  »ra« 
paperman,  acrompJished  apcrial  writer  and 
copy  readeT  with  experimce  in  San<lay  work, 
wanted  for  F.UTnpean  job  with  big  futurr, 
Must  be  a  i:ltitton  for  work.  Have  B'-'o-i  bnowl- 
eilge  international  affairs,  no  preiu  lic-rs,  »tvder 
itand  United  Suie«,  have  no  tierman  blood 
and  b*  snlling  to  itm  with  bn.,..**.,  hrginliing 

¥j;;.rv^}:'-  *■■>*■ 

Pronf  Reader 

Wanted  —  C"mpetrnt  pr^of trailer ,  es|>rririn'ril 
on  news  and  advertising  »*<imp  .«tti:iii.  Day 
work,  permanent  fftsHU-n  if  satisfactory.  Slate 
experimcr  and  salary  rs(»rctril  Evening  Dar. 
New  I^ndnn,  Conn 


Must  b*  able  to  pr^mnrr;  morning  paper,  old 
established,  A.  B.  C.  needs  increase  Want 
shirt  sleeve  workrr  who  can  get  results.  Give 
all  information  rrjarding  Toursrlf  rirst  letter, 
including  salary  ideas  Address  Bex  C  757, 
care   Fdtmr   ft  Publisher. 


Editor  and  Managee 

Wanted— Competent    editor    and    manager  of 


weekly  nenspaper  near  New  York.  State 
rience    and    salary    requir  * 
C  7«.  care  Editor  ft  Publu 


quired.  Address 


Opportunity 

Earn  a  Real  Salary  and  own  voar  own  , 
Will  srll  $5,000  stuck  In  UO.OOfl  company  to 
man  of  exceptuinal  ability,  to  take  charge  of 

democratic  sem  i-weekly.  We  do  not  need 
money;  need  advertising1  soliritor -rdilot.  Town 
has  frown  300  per  cmt  in  seven  ■  i ;  1  was 
formerly  with  large  dailies;  require  pep  and 
xperience  from  applicant.     He  must  become 

Al 


a  leader  among  city's  In 
fred  F.  Isham.  Brighton. 


Far  Sale 

To  dose  partnership  will  sell  half  or  whole  in 
rerest  In  newspaper  and  )ub  plant  in  thriving 
incorporated  village  of  ft.ltOO  within  19  miles 
of  New  York  City,  Adjacent  territory  covered 
by  paper  includes  three  incorporated  villages 
and  another  soon  to  be  incorporated,  totalling 
another  u.OQO  with  no  newspapers.  Excellent 
opportunity  for  prion  desiring  to  take  up 
nrwspsps-r  alone,  or  for  a  combination  news 
man,  limit yprr-printer  Paper  is  8  pages,  ft 
rulumns.  and  baa  good  advertising  patronage: 
prmt  plant  doing  good  bustnesi.  Health  of 
junior  partner  requires  him  to  change  occu- 
pation.    Fine  held^joe  hustler  W 


York. 


FREEMAN     CONNF.CTICUT  HEAD 


Editor!  Hft*r  Gonmor  L*  W*  .nd  W.  J. 
Pip*— Nam*  N.  E.  A.  DaUfa*** 

(Sfnml  lo  Eoitob  a  !'r,u  iti  r»  I 

New  Ha\-en,  Conk.— O  S.  Frcrman 
w;i»  re-elected  pre»ident  of  tile  Connecti- 
cut Editorial  Aisociatinn  at  its  annual 
meeting  here  January  22.  Governor  Ev- 
errtte  j.  Lake  was  the  guent  of  honor 
and  explained  his  position  on  several 
state  government  questions.  William  J. 
Pane,  publisher  of  the  Waterliury 
<  Conn. )  Republican  and  president  of  the 
Publishers'  Buying  Corporation,  discus- 
sed the  newsprint  situation  al  present 
and  its  probable  developments  during  the 
next  two  years. 

Besides  Mr.  Freeman,  the  following 
officers  were  elected :  Vice-presidents, 
Robert  Russell,  New  Britain  Herald;  W. 
J.  Papc.  Waterbury  Republican;  J.  S. 
Anderson.  Mystic  Mirror;  Ernest  U 
I'rann.  I>rcp  River  New  Era;  Miss  Shir- 
Icy  Putnam,  Greenwich  Press;  A.  S. 
Ralstofs,  Ralston  Transcript;  Harry 
Smith,  Rockland  Journal;  Carl  Eischer, 
Litchfield  Enquirer;  secretary-treasurer, 
Arthur  S.  Barnes;  auditor,  John  E. 
Hersam;  historian,  Everett  G.  Hill;  del- 
egates to  the  National  Editorial  Associ- 
ation convention,  O,  S.  Freeman.  C  H. 
Sdiolcy.  H.  B.  Hale.  W.  J.  Papc  and 
W.  S.  Jones, 


Aav«rtUia<  Manaaar 

Ailvrrtainl  ^lan«H«r  wactrd  hy  niArtert-  d*lly 
urn  -|.»(irr    ill   nnc  nt   tk*  1isr^» t   *tiull   citir,  til 

KiutSwrvti  nun  fcium  44v«itl*lnc  and  W 
,<iimI  MlomiB  ,nij  copy  wnlrf ;  $75  per  werH 
S|  riitbt  nan,  peifDanrut  pu,itmn  in  live  tyr- 
■  aliifaliiia  where  real  jtilily  in 
liive  (utl  iletalli  in  lirll  letter. 
f  ?al,  tare  EJItnr  »  fulili.her. 


TO  A.  P.  A.  LIST 


Publishers  Balk  oa  Com 


Fifty  members  nf  the  Long  Island 
Press  Association  participated  in  a  full 
day  of  busmrss.  social  and  pleasurable 
activities  in  New  York  City,  January 
17.  In  the  morning  lhc  editors  were  the 
guests  of  the  New  York  Telephone  Com- 
pany at  the  Howling  Green  exchange, 
which  was  inspected  thoroughly  and  the 
nuny  interesting  processes  explained 

The  Select  List  of  New  York  State 
Weekly  Newspapers  plan  was  explained 
by  a  representative  of  the  American 
Press  Association.  Although  two  or 
three  Lour  Island  members  have  joined 
this  li<t.  objection  was  made  to  some  of 
the  provisions  of  the  contract— particu- 
larly one  which  requires  members  to  pay 
a  g.-  il  sired  commission  on  "foreign"  or 
general  adve. tiling  already  established, 
which  amounts  to  considerable  with 
Lorn;  IOand  papers  The  hope  was  ex- 
pressed that  this  objection  eould  be  over- 
come, as  otherwise  the  list  could  not 
become  the  representative  list  it  pur- 
ports to  be. 


$3,000  Cash 

available  for  firal  payment  on 
waakly  nawapaper  property. 
England  locations 
Proposition  V.  N. 


Charles  M.  Palmer 

NEWSf  AJ'EJt  PttOrtKTlZS 


Uur.iig  hut  10  year.  <A  ruptrieaee  u 
nrnarrs.  we  have  beojme,  jjerhar*.  t>e,t 
knosn  torouch  the  important  Sranafers 
anil  si.oioliiiallorii  uf  daily  tirwwnapera 
•m r  have  eETecteil. 

Wliac  •i'r--,i-,inf  fa,  the  DAILY  held, 
»*  are  also  equatly  lafnemed  an 
VVKKKLY  new.j«peT.  TRA1>E  and 
1  I. ASS  journal,  and  MAGAZINES 

HARWELL  &  CANNON 


York 


UNOTYPES  FOR  SALE 

Tlie  tallnwlna  iwl  llnntyppa  ara  ««Teee-1  Ur 
■al*  r  o.  r..  Kach  haa  b**n  Iboer.u«l,l y 
i  leant-^l  an<l  rneie  ovnr  by  an  evp*rt  llnosvp* 
ooeralrir  They  will  ba  plaoad  tin.Ser 
[Miwer    w  mm  lo  Ur.   ar*nn   In  nprTatlon 

Motel  l-No  sura  Pnaellcally  a  brand 
new    ttiarhlna.     I'rtea,   Sl,taS)  nat. 

M*>tel  S— No.  llrwu.  In  eaecdleal  eeasduloa 
and  fully  eejutpewd.     Trine.  t1.f?f  net 

Mclet  S—  No,  LMra  The  linotype  maeliln- 
lat  repnr-ls  thai  thda  marhtna  la  In  Arms  clan* 
con>tlile4i.    take  new.    priest,  11. Wi  nas. 

Model  1— No.  BIOi     Itaxamln  at  SSM  aes 

LUDLOW  FOR  SALE 
Win  ar  Writ* 
SOUTHERN  PUBLISHERS  EXCMAlsCE. 
INCORPORATED 


a.  Va. 


r.  o. 


u 


F.  D.  CORSE  RE  ELECTED 

NortharW  N.  Y.  Pre..  AaaOei.tioa  New- 
paper  Subacriban  Now  90,000 

WATrrrowsr,  N.  Y. — At  the  eighth  an- 
nual meeting  of  the  Northern  New  York 
Press  Association,  numbering  37  news- 
papers in  the  counties  of  jcffcuoti.  St. 
Lawrence.  Franklin  anil  parts  of  Oneida 
ami  Oswego,  held  here  January  14-15, 
the  following  officers  were  elected :  Pres- 
ident. F.  D.  Corse,  Sandy  Creek  News 
(rc-elerted)  ;  vice-presidents.  C.  Q.  Wil- 
lard.  tloonville  Herald;  W.  J.  Allen. 
Adams  Journal:  and  C.  H,  Congden, 
Watertown  Times;  secretary-treasurer. 
Floyd  J.  Rich.  Carthage  Republican: 
directors,  D.  Fuller,  Antwerp  Gaxette; 

F.  T,  Swan,  Potsdam  Herald-Recorder; 

G.  A.  Willard.  Boonville  Herald:  J.  C. 
Seamans,  Pulaski  Democrat;  F.  1- 
Turner,    Malnne    Farmer;    F  Mannix, 


President  Corse  urged  the  editors  to 
t'amiliarire  themselves  with  the  aggre- 
gate trade  manufacturers  and  other  in- 
dustrial enterprises  in  his  particular  lo- 
cality. It  was  brought  out  that  the  com- 
bined circulation  of  the  members  of  the 
Association  amounts  to  90.000  sub 


San  Franciaco  Price.  Raiaarl 

Sax  FasNcisco.  Cal..  Jan.  27. — All 
San  Franci>co  and  Oakland  newspapers 
will  raise  their  subscription  price  Febru- 
ary 1  The  evening  newspapers  will 
raise  their  subscription  price  20  cents  a 
month  and  increase  their  street  sale* 
price  from  three  cents  to  five  cents  per 
dp\.  The  miming  and  Sunday  news- 
|.:iikt*  will  increase  their  subscription 
price  25  rents  per  month  but  will  not 
make  any  change  in  the  present  street 
sale*  price  of  5  cents  a  copy  daily  and  10 
cents  on  Sundays. 


Digitized  by  Google 
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TIPS   FOR    AO  MANAGERS 


P.  F.   re >;,,!<-    Adveetleln,    «i»rT.  41 

Bromnetd  etrerl.  Boatun.  Reported  will  iwkr 
up  liat  of  newapapera  dunns  tbe  neat  thirty 
days  jor  Wbitteoaotc  Broe.  Corp.,  »boe  polish. 
Carobrida,e.  Ilia 

Harry  D.  Paulina,  It  Weal  J5th  elr-et. 
New  York.  rUcing  onlc-r,  wltb  newapapera  m 
wt'ou,  lection,  lor  (ilrmby  Uair  Net  Co.. 
12  f.  22'i  atteet,  Nrw  \\o,k. 

I,„l  Preabrey  Ceeneiaay.  4»»  Filth  eve- 
nee,  New  York.  Will  ' 
.elected  ' 


Nrw 


ana   '  '"in 'r    v...,.,..,...      '  '    •  »•  — 

New  York.   Will  Uortlr  Pl«r  order,  w.ih 
ectcd  lui  of  new>pai*rr«  iur  Einaitable  Life 
ranee  Society  of   U    -S  ,   120  Broadway. 
York. 


Ruaaal  M.  Stt.li  Company.  330  Univer- 
sity square  India\napoti*_  Reported  will  make 
at1  »  '»<  oi  newspapers  during  this  month  for 
Durham  Manufacturing  Company.  "Duplex 
Fireless  Slove*,"*  Munae,  Ind. 

Saodgroso  A  Coyneo*.  469  Fifth  avenue, 
Rei  York.  Again  placing  orders  with  neua- 
paper*  in  various  srctiun*  for  Jnorph  D""*." 
Crucible  Company,  lubricant,  Jersey  dir.  N.  J. 

Stavrwm  A  Sb*i.e,  14  Cost  Jocksem  boule. 
**rd.  Chicago  Will  use  ncutpapers  for  U 
Kurb*  Cigar*  Company  Jackson  Cigar, 

and  Evanaritlc,  Ind. 
_hl  '.Advertising  Company,   22  W«*t 
street,   Chicago,      Hrported   will  use 
nrwapapers   for   Cbarle*   A.    Straw  Company, 
"Straw's  Cobb  Mints."  Chicago. 

4.  Walt.r  Thompson  Company,  242  Mad. 
aon  avrnHe,  New  Vork.  Again  placing  order* 
with  new'spopeta  tit  various  section,  ftvr  riclsch 
nani  Crwnpony.  yeast.  701  Washington  atreet, 
New  York.  Ag.,.«  placing  orders  -ith  new* 
papers  in  various  section*  tor  Psetnr ial  Review, 
rnagannc.  95  Madison  itniar,  New  Wk 


Hamilton  AdvorUear**  Agency,  Hamilton, 

Ont.  Ha«  secured  avu.uut  «l  the  Firestone 
T.r«-  ft  Hub-WT  Company  of  Canada,  Ltd.  Con 
Iran*  art  u«w  going  out  i  ■  a  general  bit  of 
papers 

Jaanea  Flatter  Company.  306  Yufl«t  atteet. 
Toronto  Now  sending  out  contract*  to,  general 
lut     for     Mnlual     Life     Aasurarsrc  Company, 

Waterloo,  Ont 

A,   McKlni.    Ltd..    Toronto   arid  Mneitraol 

Now  placing  Canadian  advertising  for  Brrry 
Bros.,  Walkrrvitie.  Ont,  varnishes  and  stain*, 
hoof  *  Co,  Vanderhoof  Building. 
Preparing  neospapcr  ami  magaiinr. 
fur  tilt  Lloyd  Manufacturing  Com 
pany,  Metiuminte.  Mich.,  man  of  actur  era  of 
'  Lloyd  Lwm  Wuimi"  baby  carriage*  and 
furniture ,  wall  uae  ntMspapvrs  iur  tie  Central 
Trust  Company  uf  Chicago  and  the  Chicago 
Marria  I'lan  Bank;  also  placing  new  t"PZ  m 
II.  it.  farm  papers  for  the  lludaon'i  Bay  Com' 
pany. 

Power,  Alaaandbr  A  Jeaklaa  Cawipa« 

Mad»on     HI  .K       Urli.it  ' 
snrvry   t>l   the  hooar  apfliancr  _ 
Happy  Hoant  Itidustrira,  I>rtrott, 
of  an  tledric  duhwajdirr. 

Hoyt'a  '--r.:rr  |Be^  ||6  W*at  32d 
Nrw  York.  Handling  the  fallowing  new  ac 
counts:  United  Electric  Company,  Canton, 
Ohio,  **Tues"  vacuum  cleantrs;  Ueneral  Op- 
tical Company.  Mount  Vernon.  N,  Y .  optical 
indtamrnn;  »ll  Wringer  &  Washer  Company, 
Cleveland,    vaahiag    machines;    Outing  Shn« 


rMrwapapvrt  iut  C^ifotnia  Fruit  Growers'  Im 
change 

CkaeUa  H.  Fuller  Co,  Inc.,  bZi  South 
Wabash  avrnue,  Ch»r*«Q.  Maktng  1,000  lUie 
tmitracta  with  nrwai^pcta  fur  AraoU  Labor*, 
trmea.  Making  7.UO0  hne  eontiacla  with  new* 
]ia|tcra  Un  Rrc&tt  Co.,  Itt*. 

Campboll-Ewold,  1118  South  Michig-n 
avfnue,  Oicagn  Making  yrarly  rnntrarta 
with  farm  pijTTs  for  Hyatt  R'>lltr  Bearing 
Company 

C.  T.  Howard  Campapr.  Inc.,  117  Waat 
4oth  alreet.  New  York  Making  |,o«X»t»ne 
yrarly  contract*  wiih  t>r«  *pat*T»  for  Wkolt- 
*alf    rf»strry  Company, 

Cowan  Company,  50  Union  aquora,  Naw 
York.  Making  yearly  conlraela  with  new.- 
taper,  f"r  I'    Lorillard  Coenpneiy 

John  O.  Pawora  Coanaiany.  lac^  «al  Fourth 
avenue.  New  York  Makini  i.".'"  Ime  yrarljr 
contract,  with  new.paKr.  for  A.  Iv-hillfn,  i 
Company. 

DUUra  Jacob,  Ajeoc, 

.  itlauu.    Makirc    7.uo»  I. 
wltb  uewapapera  (or 

HI 

In 

cnltart,    lor  'l>olly    Var.ler.    C"bt.e..l«te  <:uaa 


Cundlaei   Advertlalaf  Company! 

Chicago. 


People's  cand»e». 


Albert  F.  FUU  Companr.  2)3 

nue,  Pittsburgh     Reorwing  orders  with 
Oaiperr  for  JeTtry  t'trcal  1-ood  Company,  "Jer- 
sey Pancake  Flout,"  Cereal.  Pa. 

International  Prooa  Association.  320  Brood- 
way.  New  York.  Makin«  3.000  contracts  with 
some  Connecticut  newspopers  lor  Portonol 
Drue  Company. 

Lord  dk  Thomas.  Motlara  BuiUlins.  Chi- 
cago. Handling  advertising  fr»r<  Oneida  Motor 
Track  Company.  Green  Bay,  Wis. 

Id.  McMullffl.   S22   Fifth  ovenue. 


i  911 


New  York-    Placing  ^orders  with  nrwspa|»*ia  in 


avenue.  New  York. 


R.  A.  Motthow*  Corporation.  140  South 
Dearborn  street,  Chicago.  Handling  advertis- 
ing for  National  Soap  arid  Perfume  Ciimtmny. 
"Lady  Love  Toilet  Preparations,"  l5i  North 
Wells  street,  Chicago. 

B.  G.  Moon,  Proctor  Building.  Troy.  N  Y. 
Handling  advertising  for   Arrow   Grip  Mann 
lactunng  Company,  ^'Non-Skid  Truck  Chains, 
Glen  Falla,  N.  Y. 

Nosa^l-Lnmott  Cosnpoay.  120  Weat  )2d 
alicet.  New  York.  Making  contract*  with 
newspapers  in  various  ^rrtxiru  lot  Liggett  * 
Myers  Tobacco  Company,  212  5th  avenue.  New 


World-Wide    Advortial-c    Corporation.  I 

West  34th  street.  New  York.  Handling  adver 
tin  tig  tut  the  following  raal  estate  tirms: 
Payson  McL.  Meirill,  Inc.,  •  Weat  44lh  street. 
Nrw  York;  Durirnvne,  Harai!lr>i,  Adrian 
Iielin  II.  S  Fast  4Jth  street.  New  York;  E.  P. 
Hatch.  Inc..  Greenuich,  Conn. 

Martin  V.  Keller  Cosnpony,  327  South 
La  Salle  street.  Chicago.  Handling  the  adver- 
tising foe  the  Whitestooe  Company,  ownrra  of 
the  new  Drake  Hotel,  Chicago. 

Rooa-Gould  Company,  Tenth  ond  Oltva 
itreets,  St.   Iaouis-     Ualng  niatarinrs  for  the 

K»a«^r--&7.o 

Agoney.  Ltd..  184  Boy 

tnitrurtion  and 
s  for 
Ltd  . 


Manufacturing 
"Lrwia  Built  Ho 

Ctaronco  B.  Koenai 

Hand  ling  advert  mng 
pony,  Toledo,  Ohio. 

Amatordam  Agency.  I  180  Broadway,  Nrw 
York-    Handling  advertising  for  Page  ft  Shaw. 

n.  New  York  and  PhiUdrlphia. 
Company,  Inc.,  Fourth  a v«> 
nor    Bldg..   New   York      Placing   orders  with 
newspapers  in  a  few   selected  sections  for  the 
laimaon  ('omp 
East  37th  atr 
adverttsing  for 
Lowell,  JuTatK 

Fmll  Bnsacbtr,  Flood  Building.  Son  Fron 
casco,  Placing  advertising  in  Middle  West  and 
Pacific  (toast  newspapers  for  George  W.  Caa- 
wrlt  h  Co.,  "Ciawell  s  National  Crest  Collee"; 
California  Milk  Products  Co..  "Puppy  Skan 
Milk";  _  Boldrmann  Chocolate  Company, 
"Malto-Coroa" ;  Revival  Yeast  Company .  San 
Leatidro  (tanning  Tompmy,  "Sunsirand  Fruits"; 
Berg  Bros..  Oooolatr*,  and  O.  F.  Darling  (tan- 
ning Comjiany,  Fruits  \  Grange  Company, 
dried  grape*. 

Capahart-Corar  Corporation,  Tunes  Build- 
ing, New  York  Placing  orders  with  nrwspap«rs 
for  Fred  Fischer,  music  publisher,  224  West 
4iSth  street.  New  York 

Caorga  S.  Do  RouvilU  Advortlatng  Ageocy, 
Savings  Bank  Bldg.,  Albany.  N  Y.  Reporte.1 
tn  be  placing  orders  with  iiestspapers  in  New 
>o<rk,  Pennsylvania,  Majbsachusett*.  Ohio  an. I 
Vermont  for, Gibson  Snow  Company,  "Muster 
Ice";   "Wild   Cherry   Cough   Syrup."  Albany, 

Charloo  H.  FuUer  Company.  62)  South 
Wabash  avenue,  Chicago.  Placing  orders  with 
newspapers  in  various  sertir.ns  for  Channel 
(.hrmkal  Company.  "O-Ceilar"  m-'ips  ai^d  pul 
nh.  1419  Carroll  avenue,  Chicago. 

Albert  Frank  A  Co,  14  Stone  street.  New 
York.  Placing  orders  with  icme  New  York 
City  newspapers  Urx  l-nuw  SchlesMnger,  Inc. 
factory  broker,  Times  Bldg  ,  \vw  Yolk 

Blaekman  Co.,  Inc..  116  WuM  42d  street. 
New  York  Making  1.M0U  line  yearly  con. 
tract*  with  newspaper,  for  the  Peerles.  Motor 

Car  Companv, 

«,^,upb.r  C^\^L^: 

w.ih  newipapen  lor  Euuilahle  Life  luiutaue 
l^impany. 

E.  P.  Raaalnjtoa  A«aacy,  1240  Main  afreet. 

BurTalo,  New  York  Makin,  yearly  rx.titraeta 
wrth  nevaiiapera  (or  Hoerler  >  Centeiinul 
Chocolate  Company,  Inc. 

Lara  a\  Thanaaa.  lac..  Mailer,  Building, 
Ckicifu.     MakuiK    J.Vki  line    contt.ici.  with 


TO   REACH   THE  RICH 
TRADE  OF  KANSAS 

Copcka 
Daily  Capital 

Sworn  Government  Report 

far  8  Month,  Hiatal  Saal.  20.  1920 

34,222 

lU  aaJaa  promotion  aV  part  man  I  U 
at  the  wrvica  of  advertiaar*.  And 
it  raally  promotea. 


FrtW 


Found  True 


Whether  aa  a  kou.ehold  neceainy  for 
5      aJ^rt'  "'   *  ''"jdut'"t  »»leunan 

putsburg  IDtsipatci, 

bai  atood  the  leal  lor 

Branch  OlSeaa: 

Wallace  <;  Brooir, 
Brun.wtck    BniMinir.  New 


lick     Haililmir,     New  ^ 


York 
III 


A.  B.  C. 


_  PoPUIATlrN.II.IH 
tOKH,  I  An  lata 


The  York  Dispatch 


d  rig* 


pany 

Fodorol  Advartialag  Agosicy,  Inc.,  6  Last 
.Wth    Street,    New   York.     Making  yrarly 
Irarts  with  newspapers  for  Consuliil* 
Company.  - 

Noloon,  Ckoaanon  4%  Co.,  1127  Pina  at  r*«l , 
St.  Louis.  Making  i.iHW  l«ne  contracts  f r-r 
Sans  Ake  Company,  Making  7»vXH*  tine  r«m- 
tract*  of  A.  H.  Lewis  Medicine  Cosnpoay. 

Pari*  Medicine  Company.  St  Louis  Plac- 
ing 4.000  line  contract*  direct. 

Dutslop  •  Word  Advartiaing  Conapooy, 
Kreige  Bldg  ,  Detroit  Making  1 .000  line  con- 
tract* with  nrwipnper*  for  Grant  Motor  Car 
Company 

E,  H,  Clorko  Ad  Afoncy.  Stager  Building, 
Chicago  Making  2,500  line  contract*  with 
newspapers  for  lames  S.  Kirk  k  Co. 

Crttchft.ld  dk  Co„  Brook*  BuUding.  Chi 
cago.  Placing  J  M  inch  orders  to  run  21  umes 
for  Russell  M.tler  Milling  Company 

Fra.nk  Soaanon.  Inc.,  470  Fourth  avenue. 
New  York.  Making  contract*  for  Studeboker 
Corpor  aliun. 

Lyddoa  A  Hon  lord  C«aapony,  Inc..  200 
Stb  avenue.  New  York.  Making  yearly  con- 
tracts lor  N    Y.  k  K,    Co.  k  Allied  Interest*. 

E.  W.  K.Mwif.  299  Madtsxin  nvwnua,  N-w 
York  Making  rontrarts  for  Corn  Product* 
Rrrimiig  Comitany, 


Lonaerci  Wire  Servico 
Forsttf  n  Nowa  Roporta 
"Pony"  Swricno 

TolotypO  Srfv.r 


10th  floor.  World 
Now  York 


FIRST  IN  1000 
NEWSPAPERS 

A  National  AoWtiaey  with  30 
yarn'  axparianea  recently-  atatod 
that  his  racorria  allow  that  for 
th«  money  eipe-nded  th«  rasulta 
produce*!  by  the  Waahing-ton 
Star  placed  it  FIRST  IN 
AMERICA  amon«  a  thouaand 
newapapera. 

Wealern    Repre  lentatree,    J     E.  Lutl. 
FirM  Nafl  Bank   Bl.!«„   Chkaio.  III. 
Kaatern  Reprrarntative.  Dan  A.  Carroll. 
Tribune  Bl.l, .  New  VVrk.  H.  Y. 


Few  Paper, — (II  any)— aurpaaa  tha 

rttwww  TIMES 


A  Food  Medium 

Lven  during  the  p»at  lummet  four  food 
poges  — and  more  was  tha  aUe  of  our 
regulnr  w»*kly  1'hursday  food  leoturr— 
o  winner  for  houaewtve*.  retailer  a  and 
monufocturera. 

Wcdnesdova     arid     Sundnv*     four  auto 
pages     Tue*d-»r.  Music  Poge. 
Circulation  2b.n49.  Member  A.  B.  C. 

KELLY  -SMITH  CO. 
Marbridgo  Bldg.  Lytton  Bldg. 

New  York 


Elliott  Ad  Soevico,  lne^  262  Eoat  ovenue. 
Nrw  York,  Making  I.OOO-lino  cn.uact*  for 
.Sc.vut  Gum  Company. 

Horry  0.  Phillip.,  76  Waat  Ulh  atrw-t. 
New  York.  Making  S.rvtj  hne  contract*  for  S. 
Clenby  k  Company. 

Vick  Chemical  Company,  Cre*n*boro.  N  C, 
Making  conuacU  direct. 

Mors*   Internationa)   Agency,   449  Fourth 
.    New    York.    Makino    S.OOO-Une  Cut, 


tracts 


tunton.   New  York. 
Wo.«Jward  Products  Company. 

Willis    Sharp.    Kiim.r,      Swamp  I 
Buighamton,  N    Y  ,  pUctug  advetl.iuig 

Colklna  *%  Holdon,  Inc.,  250  fifth  avenue 
New  York  Making  20,000-Nno  contract,  for 
H    J.   Uriar  (  nmp*n) 

Cbamboea  Agency,  Mataon  Blanch*  Build 


ing.  New  Orlcan*     Placing^  ordeT*  with  »nmr 
for 

daily  newsjtajKTw  for   aferchanta  Cofleo  Com- 


ing > 

Southern    newspaper*    for    IaOUirrillc    k  Nash- 
H    M    Co     Sending  cut  new 


World" 


"Cap*? -to- Cairo  Express" 

Publtahed     every     Saturday  in 
London. 

SOLE  AGENTS  FOR  UNITED 
STATES 

The  Werle-Wiae  Adv.rtiala, 
Corporation 

Na.  I  Waat  Thlrty-feavrta  St.. 
NEW  YORK  CITY 


We  con  Increase  your  business — you 


You  have  thought  of  proas  clippings 
your.. If  But  l*rt  us  tall  you  haw 
press  clippings  con  be  made  a  butt 
Bess-builder  for  you. 


BURRELLE 

1  45  Lafayette  St..  N.  Y.  City 

Ealabliahad  a  Quarter  ol  a  Century 


The  eeialiaanetlen  al  the  two  leaaln, 
rtrofraaalve    Jewlah    neveaaeeea  al 

THE  DAY 

AND 

THE  WARHEIT 

brlnea  lata  batai  the  meat  powerful 


The 


Million 
Dollar 
Hearst 
Features 


The  World*. 


Crr  dilation 


International 
Feature  Service,  Inc. 

New  York 


Digitized  by  Google 
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Pennsylvania 

The  Keystone  State 

Offers  a  ready-made,  per- 
manently  prosperous 
market —  sufficiently 
attractive  and  sufficient- 
ly diversified  to  warrant 
the  most  intensive  culti- 
vation. Pennsylvania 
Dailies  are  strong  on  co- 
operation. 
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A  Story  Every  Advertising  Man 


From   Advertising   and   Selling,  Jan.  8 


Who  Pays  for  Advertising? 


n  ma  nwiunorum  wncn  neat  was  a 
ind  as  you  no  doubt  know  Heck  w 
i  old  cloft  now. 

:  then,  as  now.  the  conundrum  had  an 


Who  paw  (or  the  advertising?  That 
was  an  old  conundrum  when  Heck  «n  a 
pup  and 
a  very  < ' " 

But  I 
answer. 

And  the  answer  is  Advertising  pays 
lor  itself. 

Which  is  to  say  that  neither  the  con- 
sumer nor  the  dealer  pays  for  the  advertis- 
ing in  either  higher  prices  or  lowered 
quality. 

There's  an  illustration  which  has  been 
going  the  rounds  for  a  long  while  now.  It 
is  worth  repeating  here. 

X  and  Z  are  competitors  in  the  manu- 
facture of  rubber  nipples  for  babies'  feed- 
ing bottles.  Both  produce  100,000  nipples 
a  year  and  neither  advertises.  The  nipples 
cost  each  manufacturer  12  cents  each  tn 
make  and  they  are  sold  to  the  dealer  for  14 
cents.  Thus  each  manufacturer  makes  a 
profit  of  2  cents  on  each  nipple  he  sells. 

X  determines  to  advertise  and  appro- 
priates 1  cent  on  each  nipple  sold  and 
presently  finds  his  market  expanded  to  a 
demand  for  200.000  nipples  a  year. 

When  he  gets  to  making  200.000  nipples 
a  year  lie  discovers  that  economics  in 
manufacture  thus  made  possible  make  his 
factory  cost  10  cents.  So  that  instead  of 
making  2  cents  on  each  nipple  he's  makmj 
3  cents  and  selling  twice  as  many. 

So  next  year  he  increases  his  appro- 
priation to  2  cents  per  nipple,  sells  300.000 
and  gels  his  factory  cost  down  to  8  cents— 
a  profit  of  4  cents— and  the  price  still  re- 
mains 14  cents  to  the  dealer. 

Thus  encouraged,  the  third  year  he  in- 
n-eases his  advertising  appropriation  to  4 
cents  for  every  nipple  sold  and  enjoys  a 
distribution  of  500.000  -and  through  fur- 
ther economics  made  possible  through  hu^t 
quantity  production,  he  gets  the  factor, 
cost  down  to  a  bed-rock  figure  of  5  cents 
per  nipple.  Then  be  decides  that  his  profit 
is  too  long  and  he  cuts  the  price  to  the 
trade  to  12  cents.  2  cents  lower  than  the 
beginning  price — and  makes  4  cents  profit. 

Meanwhile  Z  continues  his  enterprise 
without  advertising  and  is  found  standing 
still— his  factory  cost  continues  at  12 
cents,  profit  2  cents  and  the  dealer  s  price 
14  cents. 

X  is  clearly  in  the  commanding  position 
—he  got  there  through  advertising.  1  It- 
tell*  his  nipple  to  the  trade  for  2  cents 
less,  which  affords  the  dealer  an  opportunity 
to  make  a  longer  profit— and  you  can  guess 
whow  nipple  he  buys  and  pushes.  Mean- 
while X  is  making  4  cents  against  Z's  2 
cents  profit. 

Thus  the  advertising  paid  for  itself,  gave 
dealer  and  manufacturer  a  longer  profit, 
cost  the  corummer  no  more  and  probably 
in  some  cases  less. 

Good  advertising  pays  its  own  way  every 
time. — Merchandising  Advertising.. 


Should  Know 

The  writer  of  this  article  failed  to  drive 
home  even  a  stronger  argument  by  imagin- 
ing Manufacturer  X  having  the  concep- 
tion of  a  Henry  Ford. 

Suppose  he  had  decided  that  a  profit  of  2 
cents  a  nipple  was  all  he  wanted  and  had 
then  let  advertising  do  its  utmost. 

If  he  secured  a  sale  of  500,000  for  a  profit  of 
4  cents  per  nipple  it  is  safe  to  say  that 
through  advertising  and  lower  prices  made 
possible  through  increased  traffic  he  would 
have  sold  2,000,000  or  more  at  2  cents 
profit. 

Ford  only  wanted  $100  profit  a  car  when  he 
started  out  and  got  a  market  for  over 
1,000,000  a  year  and  upwards  of 
$100,000,000  profit. 

Advertising  will  sell  increasing  volume  of 
goods  at  lower  prices  to  the  consumer, 
enormous  profit  to  the  advertiser,  and  pay 
for  itself  through  increase^  traffic. 

Advertising  will  sell  increasing  volume  of 
goods  at  unfairly  high  prices,  and  is  doing 
so  every  day  for  those  of  narrow  vision  re- 
garding possibilities. 

JASON  ROGERS. 


Member 
A.B.  C. 
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NEW  YORK  STATE 

OFFERS  UNUSUAL  ADVERTISING  INSURANCE 

New  York  State,  with  a  total  wealth  of  nearly  $13,000,000,000  and 
10,384,144  people  is  the  wealthiest  community  in  the  world. 
It  is  easily  accessible  from  all  sides  cither  by  ocean-going  steamships 
or  great  railroad  trunk  lines— thus  giving  ample  and  economical  dis- 
tribution service  to  all  points. 

NEW  YORK  STATE  PRODUCES: 

42,986,900  pounds  of  butter 
112,500,000  pounds  of  cheese 
6,000,000  tons  of  hay  (valued  at  $132,000,000) 

New  York  State's  fruit  industry  is  of  great  value.  The  19 19  apple 
crop  was  16,800,000  barrels  (value  $25,200,000);  grape  crop  was 
250,000,000  pounds  (value  $6,500,000). 

The  value  of  other  fruit  crops  were:  peaches,  $4,950,000;  pears,  $3,- 
672,000;  plums,  $519,192;  cherries,  $544,500;  quinces,  $135,345; 
and  small  fruits,  $8,500,000. 
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The  Publishers  Buying  Corporation 


and  the  New  Newsprint  Campaign 


(Fm  Tkr  P.fvr  MM,   U*u,  of  /en.  22.  19211 

DOWN  FOR  REPAIRS 


II.  of  North.™  Naw  Yarn  Take  Advantage 
•f  Lull  In  Deroaad  fnr  Tnair   n ■  J »<  ti 

iC—Ttoftmdtmct  */  Tkt  Ptper  MM) 

u  N-  Y  ,  Ian.  21.  1921.  The  .lack 
_  In  the  oVmend  far  nerwaurLnt  paper  it 
beginning  to  hnve  Its  affect  upon  the  mills  of 
this  section  of  the  etat»>  »r»H  several  of  them 
otr  operating  at  greatly  r^»»4  production. 
The  Remington  Paper  and  Powr  Company,  of 
this  city,  which  fa  one  ol  the  largest  independent 
compenlrt  In  the  state,  haa  temporarily  put  It* 
milt  a  an  a  three-  day  basis  The  company  s 
mtlla  ar«  at  Norfolk.  Raymorvdville  and  Norwood 
and  aevaral  hundred  men  are  employed  in 
them  The  dally  normal  production  of  news- 
print ranged  between  17.  and  200  tone. 

The  company  ie  taking  advantage  of  the 
situation  to  make  eome  needed  repaira  and  the 
men  are  being  employed  a*  far  a*  possible  in 
thia  work.  Other  mills  along  the  Black  River 
VaUsy  and  In  fact  throughout  northern  New 
York,  are  experiencing  similar  difficulties. 

However,  the  situation  la  only  temporary, 
the  manufacturer*  are  certain.  Them  la  no 
longer  any  question  in  the  tntnd*  of  the  busk- 
neea  men  and  manufacturer*  of  the  whole 
United  States  that  tfc 
business  booming  an 
lliroughout  the  land. 

Business  hag  already  stepped  upon  the)  edge 
of  the  greatest  advertising  campaign  that  the 
country  haa  known.  It  Is  predicted  that  It  will 
surpass  that  of  the  War  period-  It  la  obvious 
that   lb*   paper  industry   will   reap  an  unlaid 


JUST  because  the  spot  price  of  newsprint  is  below  six  cents  (the  Buying  Corp.  was  buying 
members  at  five  cents  last  week),  the  newspaper  publisher  should  not  draw  a  napki 
and  drop  into  a  two  or  three  years*  nap. 

If  he  does,  he  will  wake  up  to  face  more  trouble.    If  you  don't  believe  it,  stop  right  here  and  read 
the  article  from  a  paper  trade  journal  printed  herewith. 

The  p nper  making  district*  are  prophesying  8-ccnt  newsprint  again. 
They  think  that  the  contract  price  ••  GOING  UP  ON  JULY  I. 

Here  U  where  the  Publisher*  Buying  Corporation  tackle*  another  job. 

The  present  membership  is  more  than  satisfied  without  1920  promises 
and  performances,  thoroughly  sold  on  the  soundness  of  our  methods 
the  accuracy  of  our  information  and  predictions. 

In  six  months  we  spent  $30,000  of  their  money,  but  saved  them 
eral  million  dollars.  Every  time  the  price  of  paper  went  down  one  cent 
a  pound,  our  members  saved  over  $1,000,000.  The  Buying  Corporation 
chased  the  paper  famine  back  to  the  woods,  broke  the  spot  market,  pre- 
vented many  of  its  members  from  accepting  1 0-cent  contracts,  and  got  them 
contracts  at  bYi  cents.  The  stockholders  of  the  Buying  Corporation  won't 
have  its  information  service  and  group-buying  machinery  scrapped  and  you 
can't  blame  them. 

In  saving  the  situation  for  themselves  the  members  of  the  Buying  Cor- 
poration benefitted  thousands  of  other  publishers  who  were  not  asked  to 
help.    Now  is  the  time  to  subscribe  to  a  new 

NEWSPRINT  SERVICE  BUREAU  FOR  PUBLISHERS 

ill  always  be  prepared,  in  case  of  another  emergency,  to  handle  the  situation 
handled  in  1920  a»ci  to  that  end  the  buying  machinery  will  be  kept  i 

tion  from  the  bottom  up. 
natic  collection  am!  study  of 


Those  conversant  with  the  situation  are  look- 
las  ahead  to  a  situation  which  will  mun  that 
publishers  will  be  scrambling  In  the  open  market 
far  supply.  It  It  confidently  prophesied  that 
the  demand  in  the  nent  few  months  will  so  far 
exceed  the  production  of  print  paper  that  news 
papers  not  protected  with  good  contracts  will 
find  themselves  in  a  precarious  situation. 

Of  centre*  the  publisher  who  is  looking  ahead 
can  r**d  as  easily  as  anyone  iIm  that  this  all 
means  a  stiffening  In  the  price  of  newsprint 
again.  Not  only  Le  rt  doubtful  tf  a  bettsr  price 
than  six  and  one' half  cants  a  pound  will  b« 
forthceaaLng  an  contracts  during  tha  balance  of 
the  ysar,  but  It  Is  doubtful  If  as  good  a  price  as 
that  can  bs  negotiated  with  the  manufacturers 
for  the  quarterly  period  starting  July  1. 

Sonne  prophets  ge  so  far  aa  to  forecast  a  mini* 
mum  price  of  nat  lass  than  seven  and  one-halt 
or  eight  cents.  The  only  thing  that  wit)  prevent 
prices  rising  to  ftlrnn*  heights  will  be  lower 
wage  scales  with  the  advent  of  the  new  labor 
agreements  due  on  May  I,  It  iMtn«  Inevitable 
that  there  must  be  eome  reduction  In  wage* 
with  wages  In  other  lines  of  Industry  dropping 
Lp  to  the  present  time  there  has  been  no  sub- 
atsntlal  reduction  In  the  costs  of  materials 
which  go  Into  the  manufacture  of  paper.  Pulp 
wood  may  drop  slightly  for  a  short  time,  but 
with  ths  limited  avis  liable  supply  and  the  pros- 
pect for  m  renewed  haavy  demand  for  paper, 
there  is  no  doubt  that  the  price  will  come  hack 
again. 

.TO 


It  will  .! 
a>  it  waa 

It  will  try  to  know  the  newsprint 
and  all  th*  time  by  th*  thorough  and 


It  will  adviae  it*  me 
veiling  at,  th*  change*  in 
the  moat  favorable  timea  for  makin 


b*ra  what  pric*  newsprint  ahould  eell  at  and  what  price  it  i* 
relation  ol  demand  to  eupply,  the  probable  price 
contract*  and  lor  buying  lor  reeervee. 


It  will  make  a  service  charge  of  $1.00  to  $5.00  a  week  according  to  th*  tonnage 
consumed  on  a  acale  which  will  make  it  coat  lor  intelligent  and  complete  advice  on  your 
newaprint  problema  a  fraction  of  a  cent  per  week  for  each  ton  of  annual  coneumption. 

It  will  handle  negotiation*  for  newaprmt  on  the  request  of  any  member,  give  any 
other  advice  or  information  without  extra  charge. 


There  will  be  no  other  obligation  except  each 
of  stock  in  the  Publiahera  Buying 
to  be 


To 


to  the  service  mutt  take 
Thi.  will^be  expert  of 


FIVE  HUNDRED  MEMBERS  NECESSARY 

>rl  auch  a  aervice  a  membership  of  500  newapapera  or  newapapet 
Meetinga  will  be  held  during  February  in  the  principal  eitiea  eaat 
in  the  plan  fully  and  to  enroll  member*. 

SCHEDULE  OF  MEETINGS 

ry   14,  2 


PITTSBURGH,  Monday.  Feb 

P.  M.    Ft.  Pitt  Hotel. 
CHICAGO,  Tueaday.  February   IS,  2  P 
M.  La  Salle  Hotel  (at  meeting  of  thi 


CHICAGO.  Wednesday,  February  16.  2  P. 
M.     La  Salle  Hotel  (for  non-mem- 
bera  of  the  Inland  Daily  Preee). 
KANSAS  CITY,  Friday,  February  18,  10 
A.  M.    Hotel  Baltimore. 


BOSTON,  Tueaday.  February  8.  9  A.M.. 

Hotel  Copley-Plaza. 
NEW  YORK,  to  be  announced  later. 
ATLANTA,  to  be  announced  later. 


For  further  information  addrtit  the 


PUBLISHERS  BUYING  CORPORATION 

73  DEY  STREET,  NEW  YORK  CITY 

•      WILLIAM  J.  PAPE.  Preaiilent  JASON  ROGERS.  Treasurer  J.  RAYMOND  H< KJVER,  Coun..  ! 
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Ten  Reasons  Why  the 
Merchant  Succeeded 

L  He  kept  up  with  the  times. 

2.  He  did  not  try  to  do  everything  himself. 

3.  He  took  time  for  exercise  and  relaxation. 

4.  He  maintained  efficiency  by  developing  able  help. 

5.  He  did  not  permit  system  to  run  into  red  tape. 

6.  He  did  not  practice  cheese-paring  economy. 

7.  He  did  the  little  things  worth  while. 

8.  He  developed  his  capacity  for  large  things  by  avoiding  the  pit- 

falls of  detail. 

9.  He  took  frequent  inventory  of  himself  and  his  stock. 

10.  He  was  a  regular  and  consistent  newspaper  advertiser. 

Dominate  Philadelphia 

Metropolitan  Population:  3,000.000 
City  Population:  '  L823.779 
Separate  dwellings:  390.000 

You  tan  at  one  cost  reach  the  greatest  number  of  possible  consumers  in  the  Philadelphia  territory-  by 
concentrating  vour  advertising  in  the  newspaper  "nearly  everybody  reads"-  

The  Bulletin 

Net  paid  average  circulation  for  A  Q  O     /_  O  ^7  copies 

the  year  1920,  tOO^OO  i  «  ^) 

\»  |irur.  premium,  voting  coupon  or  other  artificial  method*  of  stimulating  circulation  have  ever  been  used  by  The  Bulletin. 
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POSTAL  PROBLEMS  OFTHE  NEW  ADMINISTRATION 

Re-organization  of  the  Service  Will  Probably  Be  One  of  First  Job*  Tackled  by  Incoming  Republicans 
— Is  One  Place  Where  Increased  Expenditures  Will  Be  Necessary 


'JpiLRE  will  I*  plenty  for  Ihc  Repub- 
lican party  to  do  wlirn  it  return*  tu 
•  we*  March  4,  1921.  Mostly  ii  will  be 
HI  connection  with  the  "rcsision  down- 
ward" <  f  taxes,  appropriation*,  rxpcmli- 
ti"rc*.  sundry  and  diver*  inflated  or- 
i-.iuizatiolis:  all  of  these  things  will  (WW 
1>>  undrrgn  !  scrutiny  liy  an  admin- 
istration pledged  to  their  deflation  and 
illicit  will  be  judged  by  its  success  in 
carrying;  out  tile  process. 

In  thr  general  movement  ot  the  period 
toward  greater  economy  and  lesser  cx- 
psmliture*  and  a  curtailliient  61  the  ex- 
tvas-agincc  nf  a  wartime  period,  one  of 
tlic  Rovcrnment  departments  mu«t  he  an 
c-xcejptton.  I  refer  to  Ihc  Post  Office 
I  irpartmrnt.  Here  Bi*  nne  place  where 
llu-rc  has  been  "ccdtinmy"  that  has 
caused  as  much  complaint  through  the 
whole   United  States  concerning  tiiis 

•  iepartment  as  too  lavish  expenditures  in 
ir  '-t  of  the  others  Tlit  incoming  Post- 
master General  will  find  a  postal  service 
ntUCh  imisaired :  a  postal  personnel  thnr- 

•  uglily  dissatisfied  and  a  mail  transport- 
.Mon  system  thai  has  lseeu  starved. 

The  Personnel 

I'pon  the  organising  genms  nf  the 
l*>>st  master  General  and  his  principal 
-sststants;  upon  their  understanding  of 
i lis.-  postal  and  business  methods  of  the 
country  and  their  constructive  ability. 
s\  ill  depend  the  extent  of  their  success 
.itul  the  eehahilitation  of  that  arm  of 
■be  national  government  which  most 
r|.  *tdy  touches  all  of  the  people. 

In  the  heginning  a  discussion  of  the 
things  that  will  he  necessary  to  restore 
the  American  postal  system  to  the 
-lanrlard  nf  efficiency  when  it  outranked 
my  similar  organization  in  the  world, 
.myotic  familiar  with  the  present  condi- 
ti<~»fl9  sa  i  mill  begin  w  ith  tin*  personnel, 
six.,  the  men  and  women  who  are  post- 
r-asters.  assistant  postmasters,  post  office 
Vrks.  city  letter  carriers,  rural  mail 
carriers  and  railway  po<tal  clerks.  The 
1'ost  Office  Department,  -as  you  may  or 
may  not  know,  it  the  largest  employer 
f  labsr  of  any  civil  organization  in  the 
ration  and  counts  its  employees  by  the 
'  ondrrds  of  thousands.  The  largest 
•ingle  factor  in  the  debacle  which  has 
i  \  ertaken  the  postal  service  has  been 
the  loss  of  morale  among  these  worker*. 

Part  of  the  Workers 

Of  all  the  great  business  organizations 
in  the  country,  the  postal  service  is  the 

•  tie  wherein  the  workers  play  the  larg- 
■  st  |Kiri.  Aside  from  the  machines  in 
pod  offices  which  cancel  stamps  on  Ict- 
trrs.  the  machinery  used  in  the  service 
i-  negligible  It  is  all  hand  work.  The 
collection  of  mail,  its  assorting,  distribu- 
tion and  delis-cry  arr  all  the  result  of 
human  effort  and  skill. 

The  postal  service  lias  suffered  the 
same  difficulties  from  the  deterioration 
,.f  its  personnel  as  have  other  organira- 
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tions,  large  and  small,  plus  an  intensity 
of  dissatisfaction  among  its  employees 
that  probably  has  not  been  exceeded  in 
any  oilier  line  of  effort. 

In  the  recent  election,  it  is  safe  to  say 
that  aside  frum  the  postmasters  who  hold 
political  apfiointmcnts,  98  per  cent,  of 
the  postal  employees,  without  regard  to 
what  had  been  their  political  leanings  or 
affiliations,  voted  againsl  ihc  party  ill 
power.  I  have  talked  this  year  with 
lioslal  officials  and  employees  all  the 
way  from  the  western  slope  of  the 
Rocky  Mountains  In  the  Atlantic  sea 
board.  Without  exception  they  told  me 
that  they  intended  to  vote  for  a  change 
in  administration  and  invariably  I  was 
itifnrineil  that  the  postal  employees  who 
felt  otherwise  were  so  rare  as  lo  cause 
comment  among  their  fellow  worker*. 
Probably  no  other  workers  in  a  single 
employment  were  so  nearly  unanimous 
or  furnished  an  exhibition  of  "class  con 
-ciousness"  to  the  same  degree  as  postal 
w  orkers. 

Broken  Morale 

It  is  not  the  intent  here  to  enter  into 
an  exhaustive  discussion  of  the  reasons 
which  led  to  this  condition.  That  would 
require  too  much  *pacc  and  time.  The 
facts  |<.im  unerringly  to  a  condition, 
the  correction  of  which  mti-t  be  the 
first  step  in  rrcnstrurrioii  nf  pe  fjflkjkjai 


postal  service.  It  is  not  possible  lo 
satisfy  every  worker  in  any  employment, 
large  or  small,  but  thr  unanimity  of  feel- 
ing among  postal  employees  tuward  the 
present  postal  conditions,  calls  for  early 
and  immediate  attention.  Tlic  things 
which  have  led  to  this  condition  include 
a  nuniWr  of  points,  some  of  which 
staled  in  a  reasonahle  order  of  their  im- 
portance might  be  itemized  as  (I J  the 
inadequacy  of  pay  which  was  allowed  to 
continue  through  a  considerable  period 
of  ihc  soaring  of  living  costs;  (2)  the 
efforts  of  the  Pustufnce  Department, 
through  it*  interpretation  of  the  laws 
passed  by  Congress,  to  mimmiie  the 
relief  intended  lo  hr  given  under  these 
laws  and  (.t|  the  general  lack  of  under- 
standing of  and  sympathy  with  the 
v.orker*  of  the  postal  system  by  those 
in  authority,  manifesto  so  many  times 
m  ihc  official  act*  of  the  Pnstofficc 
Department. 

Relief  for  the  postal  worker  from  the 
effect  of  the  rapidly  ascending  living 
costs  came  sluwly.  Only  after  it  was 
made  thr  subject  of  serious  comment  by 
the  daily  and  periodical  press  of  the 
country  wa*  anything  like  adequate  re- 
lief given.  The  first  efforts  of  Con- 
gress  to  deal  wild  the  situation  were 
not  effective.  Iirsl  lieeause  of  the  atnall- 
nes*  of  relief  offered  as  compared  w-ith 
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increased  arias,  costs  and  second  the 
thwarting  of  such  efforts  by  the  inter- 
pretation and  administration  of  relief 
measures  by  the  Post,  fficc  De|>artment. 
which  withheld  their  benefits  from  postal 
workers  whenever  possible. 

One  might  illustrate  the  spirit  in 
which  postal  problems  were  met  by  cit- 
ing the  action  taken  by  the  Postmaster 
General  in  the  matter  of  the  civil  re- 
tirement measure  passed  by  the  last 
Congress.  After  many  years  of  effort, 
provision  was  made  for  the  retirement 
of  civil  employees  under  certain  condi- 
tions, not  necessary  to  discuss  here,  al 
ages  ranging  from  fii  years  upwards. 

The  Retirement  Measure 

The  railway  mail  service  being  regard- 
ed as  the  rm»t  strenuous  nf  jiostal  em- 
ployments carried  the  minimum  age 
limit,  namely  62  years.  Provision  was 
made  that  employees  of  the  service  phy- 
sically and  mentally  capable  of  doing 
efficient  work,  might  be  retained  upun 
their  application  fur  a  period  of  not  ex- 
ceeding two  years. 

h  was  plainly  not  the  intent  of  Con- 
gress that  every  man  should  he  required 
tu  leave  the  service  al  the  minimum  age. 
regardless  of  his  physical  and  mental 
condition.  But  the  law  was  not  so  ad- 
ministered. The  moving  spirits  of  the 
Postoffice  Department  had  1*ren  op- 
posed to  the  Icgidatjun.  When  it  was 
enacted  Ihey  forced  the  employee*  for 
whose  benefit  as  a  class  it  had  been 
enacted  into  retirement.  Appeals  from 
every  source  for  a  sane  and  liberal 
policy  of  retirement  were  denied. 

Supervisory  officials  nf  the  railway 
mail  service  have  told  me  within  the 
last  month  or  two  that  probably  six  or 
seven  hundred  railway  postal  clerks, 
anxious  to  continue  active  work  during 
the  next  two  years,  and  abundantly  able 
because  of  their  training  and  skill  to 
render  efficient  service,  have  been  fnrced 
into  retirement  at  expense  to  the  govern- 
ment of  more  than  one-half  million  dol- 
lars a  year  besides  the  loss  of  their  own 
earning  power  There  may  have  been 
some  reason  of  public  policy  for  such 
action  hut  it  is  not  known  to  those  fa- 
miliar with  the  service. 

The  Transport* lion  Feature 

This  may  fairly  be  said  to  be  typical 
of  numerous  policies  which  have 
brought  the  department  into  continuous 
and  many  times  needless  conflicts  with 
those  whn  serve  it,  whose  desire  to  ren- 
der loyal  and  efficient  service  is  as  strong 
a*  that  oi  the  Po»lina*ter  General  him- 
self. 

I  wrote  (or  the  April  number  of  the 
"Nation's  Business."  a  story  dealing 
with  the  way  in  which  transportation 
of  the  postal  system  had  been  starved. 
The  detailed  facts  contained  in  that 
story  will  not  he  repeated  here.  It  is 
sufficient  to  say  that  there  has  heen  no 
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material  change  in  policy  or  conditions. 
The  principal  thing  that  has  brought 
about  this  condition  has  been  a  desire 
fur  economy  in  postal  expenditures, 
based  upon  the  "space"  system  of  mail 
transportation  payment  to  the  railroads. 

It  is  not  the  purpose  here  to  enter 
into  discussion  of  the  rrlative  virtues  of 
the  "vyeight"  system  of  railroad  mail 
pay  as  against  the  "space"  basis.  If  it 
were  agreed  by  the  Poslofftce  Depart- 
ment and  the  railroads  that  any  given 
sum  would  be  regarded  as  an  adequate 
compensation  for  transportation  of  the 
mail,  probably  it  would  not  nuke  much 
difference  to  tile  railroads  whether  the 


Efficient  service  can  be  rendered  under 
either  uf  them. 

The  main  jioint  I  have  to  make  is  that 
the  weight  basis  of  railroad  mail  pay 
which  obtained  up  until  November  1. 
1916,  is  a  sort  of  blanket  compensation 
based  upon  the  total  average  weight  of 
mail  carried  per  day,  regardless  of  the 
numher  of  trains,  whether  five  or  fifty, 
upon  which  mail  is  transported.  After 
all,  if  a  railroad  has  a  number  of  trains 
running  between  certain  terminals,  the 
carriage  of  mail  upon  any  or  all  nf  them 
is  attended  with  little  additional  specific 


Transportation  Uaa>  Big  Factor 

'I  hc  space  system  of  pay  which  obtains 
now  is  b  .sr  I  upon  the  amount  of  space 
used  upon  each  specific  train  or  trip. 
The  more  trains,  the  more  pay;  the 
fewer  trains,  the  less  pay.  Thrrcfnre,  as 
1  pointed  nut  in  my  previous  article, 
there  is  a  constant  temptation  to  a  pos- 
tal administration  striving  to  "econom- 
ize" to  reduce  the  frequency  of  service 
by  reducing  the  number  of  trains  upon 
which  mail  is  carried  and  this  policy  as 
follnwrd  during  the  last  four  years  has 
humbled  into  the  dust  what  was  once  the 
most  prideful  branch  of  the  Department, 
namely,  the  railway  matl  service,  and 
next  to  the  lowering  of  the  morale  of 
the  workers  has  been  the  largest  factor 
in  the  lowering  of  etisciency. 

I  do  not  wish  to  be  understood  to  say 
that  the  space  system  of  railroad  mail 
pay  cannot  be  administered  so  as  to 
provide  a  good  service,  but  in  the  very 
nature  of  things,  it  is  more  difficult  tu 
ailininis.  :r  than  the  weight  basis.  Ex- 
perience has  amply  demonstrated  that 
fact.  The  space  system  has  some  ad- 
vantages but  is  has  the  overwhelming 
disadvantage  of  measuring  efficiency  in 
mail  transportation  in  term;  of  dollars 
of  expenditure.  Before  the  postal  ser- 
vice is  rebuilt  into  a  condition  approach- 
ing its  forr»er  efficiency,  its  transj 
tion  needs  .just  be  amply  met. 


The  modern  postal  service  began  with 
the  establishment  of  distribution  of  mail 
on  railroad  trains  en  route  in  1864.  Up 
to  that  time,  mail  had  gone  to  the  prin- 
cipal postofficcs  which  were  known  as 
"distributing  postoffices"  and  made  up 
into  pouches  for  individual  towns  served 
through  such  central  points.  As  the 
idea  of  working  the  mail  cm  the  trains 
w  is  developed,  practically  all  of  the  dis- 
tribution of  mail  came  to  be  made  en 
route  and  the  railway  mail  service  be- 
came the  most  technical  and  highly  or- 
ganized branh  of  the  postal  system. 

With  the  (.rowth  of  second  class  mail 
(newspapers  and  periodicals)  and  the 
development  of  the  parcel  post,  the  mail 
cars  were  over  burdened,  and  in  1913 
a  system  of  "terminals"  was  established 
for  the  distribution  of  mail.  Originally 
intended  for  the  distribution  of  parcel 
post  and  printed  circular  mail,  these  ter- 
minals have  been  expanded  and  their 
activities  have  been  extended  to  take  in 
rail  classes  of  mail  milter,  including  the 


r,  the 


bulk  uf  paper  mail  ; 
first  class  mail. 

It  is  true  that  in 
it  not  delayed  by  . 
terminals,  but  in  fact  such  delays  fre- 
quently occur  and  are  a  common  source 
of  complaint  from  the  business  interests 
as  to  the  slow  transit  of 
ness  mail. 

Mail  can  he  handled  more  cheaply  in 
a  "terminal"  than  in  a  moving  railway 
postal  car  and  this  has  been  the  incentive 
to  increase  the  terminal  distribution  and 
reduce  the  distribution  of  mail  en  route. 
The  new  administration  w  ill  have  to  give 
this  problem  its  serious  consideration 
anil  be  prepared  to  make  judicious  ex- 
penditures for  the  purpose  of 
uting  mail  en  route  which  is  n 
to  the  terminals,  thereby 
and  serious  complaint. 

City 

The  present  postal  auministration  has 
come  into  conflict  with  the  business 
organizations  uf  those  of  the  large  cities 
which  were  served  by  pneumatic  tube 
service  up  to  its  discontinuance  within 
the  last  year  or  so.  The  present  admin- 
istration claims  that  equally  prompt  and 
reliable  service  at  a  lower  cost  is  fur- 
nished by  automobiles.  This  it  dis- 
puted. 

In  any  event,  the  need  fur  rapid  and 
dependable  communicatum  between  the 
main  postoffice  and  postal  stations  in  the 
large  cities  of  the  country  is  so  great 
that  whatever  is  necessary,  must  be 
done.  The  principal  complaint  of  delay 
from  this  source  arises  in  New  York 
City,  where  the  pneumatic  tube  service 
had  come  the  nearest  to  fulfilling  its 
potential  efficiency.  The  postal  prob- 
lems of  the  great  cities  increase  in 
importance  each  year  and  are  always 
among  the  most  pressing  of  any  for- 
ward-looking postal  administration- 

That  years  of  experimentation  and  ex- 
perience will  be  necessary  to  develop  the 
possibilities  of  aircraft  for  passenger 
carrying  and  commercial  purposes  is  a 
commonplace.  In  the  experimentation 
and  expenditure  necessary  to  this  end, 
the  United  States  fiosrrnmcnt  should, 
as  a  highly  interested  party.  !>ear  its  part. 
If  it  is  desired  that  such  experiments 
should  be  carried  on  in  part  by  tire  Ptoft- 
officc  Department,  as  well  as  by  the 
.Army  and  Navy,  well  and  good.  But 
to  hold  out  the  idea  that  aircraft  in  its 
present  stage  of  development  is  render- 
ing  any  important  service  in  the  expedi- 


tion of  mail  is  so  far  from  the  truth 
as  to  discredit  any  administration  which 

The  present  administration  not  only 
has  made  such  claims,  but  goes  further 
and  points  out  alleged  economy  effected 
through  the  use  of  aircraft  in  trans- 
porting mail.  Such  claims  are  absurd. 
There  is  no  transportation  known  at  the 
present  time  so  expensive  mile  for  mile, 
in  proportion  to  the  weight  carried  and 
capacity  of  the  vehicle,  as  the  aeroplane. 
To  claim  that  aeroplanes  have  been  ahle 
to  carry  mail  more  cheaply  than  railroad 
trains  is  so  preposterous  as  to  make  one 
wonder  that  a  responsible  postal  admin- 

The  question  of  cost  is  easily  deter- 
mined. The  mail  transportation  of  the 
country  costs  on  an  average  a'iout  eight 
to  twelve  cents  per  ton  mile.  So  far  the 
aeroplane  expense  per  mile  of  operation 
has  been  about  sixty  or  seventy  cents. 
The  average  load  carried  is  about  M) 
pounds;  the  maximum  mail  carrying  ca- 
pacity of  most  of  the  planes  is  350 
pounds.  A  few  planes  are  being  tried 
that  arc  rated  to  carry  1.000  pounds,  but 
so  far  operation  un  this  basis  is  neg- 


Aoro  Sonic*  Limitod 

The  bulk  of  mail  matter  especially 
first  class  letter  mail,  originates  at  the 
great  centers  throughout  the  day  and  is 
sorted  in  the  postoffice  and  ready  to 
move  out  in  the  early  morning.  In  the 
present  stage  of  the  development  of  the 
art  of  flying,  planes  cannot  fly  at  night. 
Therein  lies  the  great  limitation  upon 
the  utility  of  aircraft  for  the  movement 
Of  maiL 

Between  important  points  not  over 
four  hundred  iriles  apart,  mail  originat- 
ing in  any  one  of  them  may  be  delivered 
in  any  one  of  the  others  the  next  day 
by  means  of  trains  which  make  the  jour- 
ney through  the  night  Between  such 
points  aeroplanes  would  not  have  any 
advantage  over  railroad  trains. 

From  the  close  of  business  in  any  city 
on  any  day  and  the  opening  of  business 
in  another  city  the  next  day.  an  interval 
of  from  twelve  to  fifteen  hours  elapses 
and  is  used  for  the  collection,  distribu- 
tion, transportation  and  delivery  of  mail. 
There  would  be  no  practical  advantage 
in  being  able  to  carry  out  these  steps  in 
a  smaller  numher  of  hours  than  is  now 
used,  so  that  even  if  the  aeroplane  could 
tl>  at  night  there  would  be  little  or  no 
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^F.W  agreements  have  been  negotiated  II 

between  newspaper  publishers  and 
locals  of  the  International  Pressmen  & 


vi-r  day  scale  lor  Saturday  night.  Hours, 


week  for  day  foremen; 


M«. — Increase,    of    $7.10  a 

$11.10  a  weak  for 
night  foremen;  $4.  JO  tor  day  junrocymrr., 
mrn  in  charge,  and  apprenlsce. ;  $6  (.->r  night 
journeymen. 

Mtnnaapolfa — A  contract  just  nea-otiotcd 
with  the  Daily  Slar  provides  a  fi.it  Tat*  of 
$1  OS  sn  hour  for  all  |nurnrymm.  Ixi.r-d  on  a 
»c%-cn  hone  day  or  night,  sis  ilay.  rr  night  a 
week,  a  scale  nf  145  36  a  wrrk.  Apt-rentices 
Irmvr  not  lr».  lhan  50  per  cent  of  j^orney. 
mcn'a  scale  during  first  year  with  10  per  cent 
additional  each  year  unlit  five  years  are 
served.  Conciliation  and  arbitration  ol  all  dis- 
putes la  provided. 

Galveston.  Tea.— Oalve.tnn  Neve,  fvas 
agreed  to  increases  of  $$  a  week  tor  foreman, 
$10,311  for  assistant  foremen  and  $9  for  jour- 
neymen. 

San  Antonio,  Tax.  —  Increase  of  Sr)  cents  » 

day  to  web  pressmen,  nuking  total  pay  above 
contract  scales  $7,50  a  week  on  the  Express 
and  the  News 

Dayton,  Ohio  —  Inrraa.e*.  men  m  rSarge 
and  journeymen  on  day  ahifr.  16  a  week;  night 
shift,  $7  So,  New  scale,  men  in  charge,  day. 
»4J  SO  a  week:  rrlftrt.  $45;  journeymen,  day. 
$J9i  night.  Ua  SO. 

Tranlon,  N.  J— New  .ol..  men  In charitr, 
day.  $48.  olgbt,_$51;  first  journeyman,  day. 


Houaton.  Tax.  —  Increase  of  30  cents  a  nay 

tor  wrh  journeymen,  nuking  present  wages 
$J9  a  week  for  day  or  nlghi  w,,ek. 

Savannah,  Go. — Increase*  of  $10  to  $13 

a  wrrk  over  contract  .cole  for  foremen.  $12 
foe  journeymen,  and  $3  to  $Q  a  week  lor 
apprentice,  making  scale  fur  foremen,  $an, 
day;  $4 J,  night;  journeymen,  $36,  day  or 
night. 

Bnrlington,  la. —  Increase  of  $3.25  a  week 
for  web  foremen  on  aaorning  MMga  and  web 
ua«istanta;  $3  tor  net,  fnrenscn  on  afternoon 
lepers 

Stockton,   Cat. —  Ineranaa   of   $6   a  wrrk 

for  foremen  and  orfurr  journeymen,  effective 
Srpfrnlier  1,  1920.  and  an  additional  incteaie 
•>f  $J  on  January  1,  1121.  bring  acale  to  $31 
for  foremen  and  lag  for  journeymen 

Austin.  Tea.  Increaara.  foreman,  $2  n 
week;  i  .urneym-r,.  $12  a  week;  apprentices, 
$6  lo  til  a  ajeck 

Fee.no.  Cal  hi,,r„.r.  of  $12.30  n  week 
for  fncrmen;  $9  50  for  journeymen.  Scale  now 
$56  a  week  for  ilay  foremen;  $30  for  journey, 
mm.  with  $1.30  additional  (or  foremen  and 

journeymen    on    night  shift 

Tampa.   Fla. —  Incrra.r.  nf  $7  SO  a  wrrk 

for  dor  foremen;  $12  f  ir  fir.r  dav  journeymen . 
$10  511  fag  othee  day  inurnryearn  Night  work 
$.1  additional,  chanced  fr  .in  »l  SO  a  week 

PhaaniK,    Aril.      Incrra.r.    of    $j    a  week 

for  mtb  pretsmrii. 

Salt     !_..«    City.    Ul.h      Srw    ,r,|r      $0  . 

shlfl  for  men  In  charge,  day  or  nighr.  $6.30  pee 
shift  for  journeymen,  day:  and  $7  for  jour- 


advantagc    in    its  uat 

points. 

If  aeroplane  service  should  become  de- 
pendable, which  it  has  not  been,  and  is 
not  now.  doubtless  such  craft  could  te 
utilized  in  connection  with  train  service 
covering  bug  distances.  As  an  illustra- 
tion, the  principal  transcontinental  mail 
train  leaves  New  York  City  at  nine 
o'clock  at  nigh:.  It  is  due  to  pass  Roch- 
ester about  daylight  the  next  morning. 
If  an  aeroplane  could  pick  up  the  Chi- 
cago mail  at  Rochester  and  arrive  at 
that  point  by  noon,  it  would  allow  de- 
livery on  the  first  day  out  of  New  York, 
instead  of  the  second.  Or  if  the  aeru- 
plane  could  take  the  letter  mail  off  of 
the  fast  mail  train  at  Rochester  and  fly 
through  to  North  Platte.  Nebraska,  in 
ten  hours,  it  would  overtake  the  fast 
mail  train  carrying  mail  leaving  New 
York  twenty -tour  hours  ahead  of  it* 
dispatch  and  thus  advance  transcontin- 
ental mail  to  that  extent. 

Public  Should  Knew  Truth 

There  is  a  field  for  the  aeroplane  as  a 
supplement  to  the  mail  trains  tinder  i 
carelul  and  intelligently  worked  out  pro- 
gram of  mail  distribution.  Hut  the  hap 
hazard  system  that  has  been  carried  out 
has  not  only  brought  no  practical  result  i 
but  has  occasioned  fatalities  excecdins 
in  proporti  n  to  the  number  of  men  en- 
gaged, those  sustained  hy  Pershing 
army  in  the  battle  of  t'le  Argonnc. 

On  the  scry  best  authority  obtainable 
I  am  informed  that  eighteen  men  have 
been  killed  in  the  performance  of  acr.. 
plane  mail  service  uiit  of  a  total  mimU" 
of  men  engaged  as  pilots  and  mechanic; 
of  probably  not  cncccdiiig  two  hundred 
(It  is  difficult  to  ascertain  the  exac- 
number  of  men  that  have  been  used  in 
this  service.) 

The  actual  facts  are  directly  contrary 
to  the  glowing  reports  as  to  the  develop- 
ment of  the  air  mail  service,  especially 
regarding  dependability  and  cost  of  ser- 
vice. As  was  said  in  the  beginning,  the 
I'nited  States  Government  shnuld  bear 
its  part  in  the  development  of  aircraft, 
fart  of  this  may  perhaps  as  well  be  al- 
lotted to  the  Postoffice  Department  as  to 
the  Army  and  Navy,  but  certainly  the 
public  shnuld  be  told  the  truth. 

I  have  touched  on  nome  of  the  maiti 
postal  problems  that  will  confront  tie 
next  administration.  There  are  many 
others.  There  is  more  need  lor  con- 
structive thought  in  the  Postoffice  De 
partment  from  March  4th  next  year 
than  has  been  the  case  for  many  years 
The  constantly  increased  efficiency  of 
the  postal  institution  has  been  inter- 
rupted during  the  last  five  >ears  and  the 
postal  organiratirm  has  deteriorated  to  a 
point  that  will  require  painstaking  effort 
to  repair  the  damage  and  to  start  it  on 
the  way  to  again  serve  the  business  an^ 
social  needs  of  the  country. 

The  next  Postmaster  General  wiC 
have  a  hard  task. 


Warn  Plain*,  N.  Y. — The  Eastern 
State  Journal,  an  evening  paper  estah 
lisbed  in  1843.  suspended  publication 
January  31.  The  discontinuance,  whici 
the  publishers  announce  as  temporary 
was  caused  by  high  production  costs 
the  Reporter,  also  published  evenings, 
is  now  this  city's  only  daily  paper.  A 
year  ago  there  were  four.  In  March. 
19.1).  the  Reporter  took  over  the  Daib 
Argus  and  the  Daily  Record.  W.  L«e 
Tuller  is  publisher  of  the  Reporter  anJ 
Walter  V,  llogan  is  editor. 


.   )51;  neat  j 

$46-30;    second  journeymen,  way, 

night,   HI  SO;    third    loomeymen.   day,    anill  lor  Journeymen,  day:  and  $7  for  jour- 

,TS  six  J:n,r.M;di,^..7e'cH..  SB'S.  ifEmimA  —  • 


Camden  Poat-Toiogrwm  Name*  Special 

Ilamilton-DcLisser,  Inc..  has  been  ap- 
pointed to  represent  the  Camden  (N.  J  ' 
Post-Telegram  in  the  national  advert.* 

ing  field. 
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DETAILS  OF  THE  NATIONAL  EDITORIAL 
CONVENTION  AND  TOUR 


Secretary  SchloMer  Crre*  Editor  &  Publisher  Pint  Authorized 
Statement  on  Itinerary  and  Program — Setaion* 
in  St  Aiajwtine  March  10-12 


BY  GEORGE  SCHLOSSER 

Stcritmy  A'alsaa*/  Eiitwiti  Anoci*ti«m,  Wttiimgten  SfrmQt.  S.  D. 


J\"  making  the  preliminary  announce- 
ment of  the  Florida  meeting  of  the 
National  Editorial  Association  the  tecre- 
tary  is  obliged  to  confine  himself  to  only 
a  portion  of  the  program.  The  details 
covered  in  thi>  announcement  may  be 
subject  to  slight  changes.  In  the  main 
bnwevcr,  they  arc  correct. 

The  first  important  inquiry  of  the 
delegate  contemplating  attendance  is  ex- 
pense, route  of  travel,  entertainment,  etc. 
Thii  information  I  will  briefly  cuver  in 
the  foregoing  announcement  and  (or 
any  further  special  or  personal  informa- 
tion touching  any  particular  case,  dele- 
gates will  »  rite  immediately. 

All  lines  of  railroad  lead  to  Florida 
this  year.  Knr  the  convenience,  how- 
ever, of-  delegates  a  ho  are  going  and  who 
enjoy  fraternizing  with  their  fHluw  pub- 
lishers the  following  routes  are  sug- 
gested as  affording  first-class  accommo- 
dations and  serving  every  purpose. 
Illinois  Central  Railway 
The  initial  tlarlinjt  point  frnaB  middle  weit- 
frn  ijaStl  will  b*  Ouritfo-  Tile  Illinois  Cen- 
tral Railway  will  to  the  oflivial  tine  and  tfi* 
atari  and  niB  will  to  as  follow*: 

I  ritr  tltteago,  Hlinola  Central  Station  on 
Krwlay.  March  aid,  at  8:15  P.  M 

Kankake*   *:«?  P.  M. 

Malti*,n   12:24  A.  31 

t.thnfbam    1:05  A.  M. 

Onlral.a    2:30  A  M 

i  arbondale    S:4»  A  at. 

Cairo    ):0I  A.  M. 

Fultnn.  Ki  «:54  A.  M. 

.  I  -  .  ,    T.   »;)}  A.  V 

rminlk.   Kin.   10:Jt  A.  M- 

Arrtvinjf  at   Ilirmin(ham,  Alabama,  4  10  P.  M. 
Malta  Sth. 

Through  tickets  from  Chicago  to  Jack- 
sonville, via  nffAcial  routing  will  be 
$74.98.  including  war  tax. 

A  proportionate  saving  can  he  made 
by  buying  round  trip  tourist  ticket  from 
the  initial  point  routing  yourself  as  per 
indication.  Your  local  railroad  agent 
has  the  tariff,  but  if  not  the  secretary 
rnn  give  you  the  rate. 

Delegates  from  Indiana,  Illinois. 
Michigan,  Wisconsin.  Minnesota,  the 
Dakotas,  Inua  and  Nebraska  points 
should  sn  time  themselves  as  to  connect 
with  this  train  if  going  via  Chicago. 

Delegates  from  Kansas  and  Missouri. 
K-oing  via  Kansas  City  and  St.  Louis, 
should  arrange  to  leave  St.  Louis.  I.  C. 
Railway  at  9:5°  P.  M.  March  4lh,  con- 
necting at  Carbondale  at  3;*&  A.  M  . 
with  Chicago  train. 

L.  and  N.  from  Cincinnati 

Continuing  on  down  the  line  the  Okla- 
homa and  Arkansas  delegates  will  go 
via  Little  Rock  and  Memphis,  connect- 
ing with  Ihe  Frisco  line  at  Memphis  at 
8:20  A.  M.,  Marrh  5th.  reaching  Uir- 
mum-ham  at  4:00  F.  M. 

The  Louisville  ft  Nashville  Railroad 
is  designated  the  official  route  fmm  Cin- 
cinnati tn  destination.  Delegates  origin- 
ating in  the  tributary  territory  traver«eil 
by  this  line  in  Indiana.  Ohin,  Kentucky 
and  Tennessee,  or  eastern  points,  should 
arrange  to  take  train  No.  J. 

Leaving  Cincinnati  at  10:25  P.  M. 
March  4lh. 

Louisville  2:20  A.  M. 

Nashville  8:50  A.  M. 
reaching  Birmingham  at  4  00  P  M.  en 
March  5th. 

The  Seaboard  Air  Line  with  its  line 
connections  in  all  eastern  and  sou;hcrn 
states,  affording  a  direct  route  to  either 


Birmingham  or  Jacksonville,  is  named 
as  the  official  railroad  for  that  territory. 

Good  connections  may  be  bad  from 
New  York,  Philadelphia.  Baltimore; 
Washington,  Norfolk.  Rkhmnnd,  via 
Atlanta,  to  Birmingham.  Two  trains 
daily.  One  of  these  trains  will  land 
delegates  at  Birmingham  at  I  40  P.  M., 
the  other  at  10:40  P.  M.  Leaving  date 
from  eastern  points  March  4th.  All 
delegates  who  plan  to  attend  the  meet- 
ing from  eastern  points  should  make 
their  routing  to  correspond  with  the 
schedule  of  one  of  these  two  train*. 

Chicago,  Milwaukee  &  St.  Paul  Ry. — 
Owing  to  the  large  delegation  origin- 
ating in  Minnesota  and  the  Dakotas,  the 
C.  M.  &  St.  Paul  Ry,  is  designated  the 
official  route  out  of  the  Twin  Cities. 

Leave  St.  Paul.  1 1 :20  P.  M. 

Arrive  Chicago,  II  :4S  A.  M. 

Have  your  ticket  routed  out  of  Chi- 
cago over  the  Illinois  Central  and  L  & 
N.  to  Jacksonville  via  Pensacola.  Re- 
turn route  of  your  own  choice. 

If  you  get  in  immediate  touch  with 
the  secretary  he  will  see  that  you  have 
necessary  sleeping  car  accommodations 
out  of  the  Twin  Cities, 

Slreping  Cars  and  Rates — Without 
knowing  at  this  lime  whether  or  not 
there  will  be  a  sufficient  registration  to 
warrant  chartered  Pullmans  from  any 
of  the  central  starting  points,  viz:  Chi- 
cago. St.  Louis,  Cincinnati,  or  points  on 
the  Seaboard  Air  Line,  this  will  have  to 
be  sctilcd  by  further  direct  correspond- 
ence with  individual  delegates. 

In  any  events,  the  secretary  will  see 
that  all  delegates  who  take  this  matter 
up  in  advance  are  provided  with  Pull- 
man accommodations  from  all  initial 
points  already  indicated.    In  all  cases 


where  Pullmans  are  filled  to  regulation 
requirements,  whether  chartered  or  not. 
«ill  be  turned  over  at  Birmingham  to 
the  Louisville  &  Nashville  railroad.  Bir- 
mingham has  been  selected  as  the  south- 
ern point  of  general  assembly  and  from 
this  city  the  movement  will  be  by  special 
train,  with  all  sleepers  filled  to  capacity 
and  chartered  for  a  period  of  five  days, 
or  until  we  reach  St  Augustine,  where 
the  regular  business  sessions  of  the  as- 
sociation are  to  be  held. 

In  quoting  sleeping  car  rates  they  are 
to  Birmingham  only,  for  the  reason  al- 
ready explained. 

Sleeping  car  charge  for  double  berths 
accommodating  two  people  will  be  at 
follows : 

Chicago  to  Birmingham,  war  tax  added  S  R.  10 
Cincinnati  to  Birmingham,  war  tax  added  6.64 
Kansas  City  to  Birmingham,  war  tax  added  410 
Si.  l-ouis  to  Rirmwifham.  war  tax  added  60S 
New  York  to  BirTntnffbatt!,  war  tax  addast  11,74 

These  quotations  will  give  you  a  basis 
from  which  you  can  figure  your  approxi- 
mate sleeping  car  expense.  These  rates 
are  for  one  way  only, 

In  Buying  Your  Ticket— See  that  yon 
are  routed  to  connect  with  your  fellow 
associates,  on  the  going  passage.  For 
the  return  trip  you  have  a  score  of 
mutes  to  select  from,  all  practically  at 
the  same  price,  with  stop-over  privi- 
leges, in  fact  every  convenience  imagin- 
able, and  you  should  take  advantage  of 
the  opportunity. 

Day  at  Montgomery 

The  occasion  for  assembling  at  Bir- 
mingham should  perhaps  be  explained. 
The  association  has  accepted  the  invi- 
tation and  will  be  the  guest  of  the  city 
of  Montgomery  for  one  day,  Sunday, 
March  6th.  By  assembling  at  Birming- 
ham we  will  arrive  by  special  train,  in 
one  body,  rather  than  in  small  delega- 
tions, making  the  task  uf  caring  for  and 
receiving  nor  party  much  more  desir- 
able. However,  this  should  not  be  under- 
stood tu  liar  those  who  may  come  from 
lioints  in  Alabama  and  who  intend  to 
become  members  of  our  party,  from  ap- 
pearing at  Montgomery. 

Arrangements  will  be  made  to  make 
the  hours  of  waiting  at  Birmingham 
pleasant  and  profitable  This  feature 
will  be  announced  later. 


WHEN  A  SPACE  GRABBER  TAKES  CHARGE 


Big 


vie  have  (liu  U-adtrr  in  thr  Y.mlh  Class  of  Mnti.in  Picture  Space  Grabbers, 
.■lie)  Harry,  tufted  1**.  known  lo  tin*  flit -kin  public  be*  a*  "Dinty"*  in  full 
I*  jsisMun  nf  the  dok  uf  the  n*M»ciute  publisher  nf  the  New  Orleans  Item,  and,  if 
our  fact?  i*  Mi  aumi.  he  i«.  giving  instructions  to  Arthur  li.  N'twmyer.  the  right- 
ful pOM&WT  of  viid  ilck,  who  run  vume  reputation  a*  a  -pace  seller.  In  this. 
CMC  Dtnty  i,  fufgiven  because  he  i*  working  all  (he  time  fot  the  starving  children 

uf  Rmopr. 


The  Famous  Normal  and  Industrial 
Institute  founded  by  Booker  T.  Wash* 
ington,  for  the  training  of  colored  young 
men  and  women,  located  at  Tuskcgee  In- 
stitute, Alabama,  is  on  our  itinerary  for 
a  visit  following  our  reception  at  Mont* 
gomery. 

H.  C.  Hotaling,  financial  and  field 
secretary,  desires  to  impress  the  follow- 
ing advice  upon  N.  E,  A.  members. 

"The  1921  conve*tiw«  ia  right  tapir,  tat.  A* 
far  aa  the  new*  pa  per  interest*  arc  cancer aed, 
it  i*  the  nott  mum  nam  that  baa  net  Wn 
beW;  the  problem*  which  eon  front  aw  art 
•  act.  a*  to  demand  the  attention  of  every  md- 
lisber  who  H  inter-* ted  in  the  traitnea*  end  of 
hii  u&ce.  It  if  to  be  fa  aped  tkat  repreaen* 
utina  win  be  preaent  from  every  elate  in  the 
anion ;  that  wtv-re  delegate*  are  ami,  they 
fthuald  lw  men  aliv-  to  (be  r-ipOT.nbi.iue* 
which  confront  ibe  nrwjpaper  bsisinrm  at  tbi* 
miimenl.  In  arranging  the  peograsn  for  Iba 
Florida  anrsrljOaj,  men  of  the  etrongeat  pcraos* 
aJitv  bate  hern  irnirH, 

"Now  a  word  In  regard  lo  due*.  The  1921 
due*  were  raited  by  the  Buitun  convention  to 
U  ■  year.  They  are  now  due  and  the  work 
of  the  field  aecretary  will  be  materially  IcV 
aened  if  thr  or  doe*  can  be  mailed  to  hia  n&rc 
m  the  Earhange  Bank  flu  Mine.  Si.  Pari,  at 
<mec,  mi  tfeat  thr  a-nouTit  can  be  in<)i»drd  in  the 
annnal  trDi-rt  at  St.  AnipiMine.  Make  yoor 
nlana  in  be  wit*  u*  and  faa-v  a  part  in  the 
big  work  which  we  ar*  bow  carrying  on.*4 

Itinerary   in  Florida 

The  Florida  program  is  entirely  in  the 
hands  of  the  Florida  Press  Association, 
G.  E.  Hosmer,  past  president  of  the  N. 
E.  A.,  in  charge.  Speaking  of  the  plans 
Mr.  Mo«meT  has  this  to  say: 

•The  party  will  anrnd  Marrh  7ih  at  Prim- 
Cola,  where  clabocate  preparation*  for  enter- 
tainment are  being  made.  On  Ihc  Hth  the  v.ii- 
tora  will  break!  a*t  at  Panama  Ciiy  and  will 
lunch  at  Mjmji  iii  reaching  Tallahaaaor  m 
tine  for  the  evenitig  banguei  at  the  capltoL 
The  9tb  will  be  apeni  at  fack*i>n*il]r,  and  the 
10tb,  lllh  and  12th  will  be  put  in  at  St 
Aucottine,  when  the  biuineta  aeaiiona  will 
be  held. 

"Sunday  night,  tbe  12tb.  tbe  tpecial  train 
provided  by  thr  wtatr  ataoriation,  will  leave 
lot  Palaika  or  C.t.inriTine  for  brrakfaet  On 
tbe  eight  of  tbe  Uth  the  party  will  go  to 
Lake  Cuunty.  where  l^eabtWf,  TraTCTw*.  Mt. 
Dora  and  Etttli*  will  be  vuitrd,  thrnce  to 
I.ak«land  foe  an  evening  bantiuet.  Arrit-ing  at 
Dradentown  Ibe  moritlng  of  tbe  13th,  tbe 
vittiori  will  be  taken  by  antot  tbronab  tbe 
trork  firwit  snd  citm*  grove*  0f  M.idit«« 
.-i  unit  and  will  vi«.if  thr  eitie*  of  P^metto, 
MariMiee  and  SaraMla. 

"At  J  P.  M  the  party  will  Irate  by  boat 
for  St_  Peleraburg,  where  the  banquet  i* 
achrdoled  for  ibe  Ifith,  and  Clear  water  and 
IJ)  T art-oil  Bpgiikll  *'ll  I"?  gUtt'J  ljffl[ia 
will  b**  reaenrd  in  the  erening  and  the  f-aitt 
will  rrtnain  rherr  the  17th.  Tbe  n>e>cijj  train 
will  be  ctthrr  at  Fort  Myeri  or  Bartow  foe 
bff  akfa*t.  At  or  nnr  Bartnrw  one  of  tbe 
world'*  greatest  phosphate  mine*  will  be  in* 
ftptxied  and  a  day  »pcnt  viaiting  ibe  'Sconig 
II  ighUndt*  in  Polk  and  De  Sntn  coumtka, 
where  some  of  tbe  hne«  grape  fruit  and  orange 
gTovea  on  .earlb  will  be  aeen.  Proan  thi* 
letiion,  whirh  inclnHea  Winter  Haten,  Ijke 
Wale»  and  Aenn  Park,  thr  tnwriiu  will  go 
t.t  Kiwilfnee  and  Orlando.  At  Ibe  tarter  place 
thr  •frcial  train  wilt  he  difmitaed  and  ibe  trip 
frnm  ihrrr  will  be  made  by  ante  Included 
in  ibe  itinerary  are  Sanfi>eil,  Drljind.  I>aytrma. 
<■:•■.*.  Fuet  Pleree,  Palm  Reach.  Fort  louder- 
dale  and  MULXDL  tbe  Utter  tuwn  being  the 
journey'*  end.  _  Thence  thute-  who  drairc  to 
mar  make  a  trip  to  Co  ha  or  BimtnL 

In  all  part*  of  the  Mate  the  FtorUa  Pre** 
A**ociation.  whirfa  it  aawming  tbe  burden  of 
ibi*  entertarniavmt.  i»  getting  tbe  nott  heart <r 
s>u|ipnri,  and  wr  havr  made  mnM  wonderful 
j-mirreaa  in  ralaitag  Ibe  ISO.OOD  which  we  expect 
in  tfiefid  on  the  special  train  nr  train*  !■ 
sildilton  ibe  eiluen*  wUI  apend  al  U»*t  $$0,000 
More  in  the  local  -entertainment!,  not  enonting 
ibe  donatio*  of  automobile*.  Of  .  n---  th* 
•"Isihoratrne**  of  our  j»rogrfm  make*  it  e««en- 
ttal  that  no  nete  rnene  on  the  trip  who  la  nut 
a  ta-mj  fide  nrwsioanrr  man  nr  newspaper  aro- 
nun .  ne  the  immediate  member*  of  the  family 
nf  a  new*.|ia|ter  t<ub1i*her  nr  editor." 

Trip  lo  Cub* 

Pwt  President  J.  K.  Junkin.  now  a 

resident  of  Miami.  Florida,  under  recent 

date  writes  a«  follows : 

"I  have  i**t  recehred  a  letter  from  thf 
Havana  American  Steomabip  T.inr  and  am 
authonird  lo  »iaie  that  a  round  trip  rate  fnwn 
Vinmi  tt>  Hivsr  >.  Cuba,  wilt  be  made  inr  the 
N.  E.  A.  member*  at  a  rate  rvf  U-fl,  whirb 
include*  Uateroom  and  berth  Th«*  will  be  a 
very  delightful  cxteniino  trm  Miami  i*  mak- 
ing preparations  to  gilt  the  Ataoriarion  a  great 
time  at  the  tail  end  of  their  trip  rhmugh 
FloTida." 

It  will  he  no  lTO«bk  to  arrange  for  this 
sitlc  trip  to  Cttha  and  can  be  handled 
without  sfH'ciil  advance  preparation,  ex- 
ce\\t  that  it  may  he  wise  for  any  dele- 
gate intrndmg  fn  make  the  trip  to  come 
prepared  t->  secure  the  necessary  pass- 
jxirts.   The  rtt|tiiremrnlx  are: 

I  hrer  pholiK  for  earn  person. 

(Crmtfimtd  on  popt  8> 


a 
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Certificate  of  date  of  birth. 

A  witness  who  can  vouch  for 
cant's  citizenship. 

firing  your  Federal  Income  Tax  Re- 
ceipt with  you.  This  or  a  letter  from 
the  collector  in  yuur  district  showing 
that  the  law  has  been  complied  with. 

All  these  requirements  may  be  waived 
and  members  of  our  party  admitted 
without  any  annoying  conditions. 

Convention  Fee 

Attention  to  the  following  bylaw  of 
the  N.  E.  A.  is  very  important: 

Section  V — A  Consc-Minn  fee  nS  Fise  IMUrs 
(fsOin  loall  be  juiil  t>7  rari  Mrlnfccr  (cicfjrt 
sustaining  aarnibert  wSa  haer  paM  Twenty  five 
Dollars  C$3SjM]  or  mare  yearly  dues),  ami 
fnr  every  aitalt  asr-nmiiaiij me  ansa  member. 
arleiMing  lbs  convention  in  the  seleclrd  con- 
vention ti\y,  The  convention  fee  aball  be  paot 
brfurr  tlie  member  or  accompanying  adtilt  *s 


alV->wr<l  la  ill  in  the  contention  or 
Ihr  rnioyment  of  coartrsirs  or  entrrtammrn' 
provided.  A  convention  fee  of  S2.*0  shall  be 
paid  for  children  accompanied  by  parent*  or 
guardians. 

The  financial  secretary,  H.  C.  Hota- 
ling,  604  Exchange  Bank  Building,  St 
l'aul,  Minn.,  should  have  your  dues  and 
convention  fee  in  advance  in  accord- 
ance with  the  provisions  of  the  by-law 
quoted  above.  If  not  p3id  in  advance 
be  made  at  St.  Augus- 


Adrance  Deposit 

In  providing  necessary  accommoda- 
tions for  the  delegates  an  advance  de- 
posit is  required.  Each  person  traveling 
on  a  full  fare  ticket  will  forward  to  the 
secretary  $30.  There  is  no  loss  in  this 
payment.  It  will  he  used  in  meeting  ob- 
ligations not  covered  in  the  details  of  a 
program  of  such  magnitude.  In  fact 
each  delegate  will  find  to  his  or  her 
credit  any  amount  not  so  used  with  a 
statement  of  distribution.  This  is  simply 
a  guarantee  of  good  faith. 

It  is  not  possible  to  give  exact  figures 
of  expenditures  at  this  time  as  informa- 
ion  is  slow  in  reaching  the  secretary's 


St.  Augustine 

St.  Augustine  is  named  as  the  con- 
vention city,  while  Jacksonville  is 
named  as  the  Florida  terminal.  Some 
additional  railroad  expense  will  be  nec- 
essary, the  rate  to  St.  Augustine  is  only 
$2*9.  The  Florida  committee  will  be  on 
hand  to  see  that  all  dclcgntcs  are  prop- 
erly and  satisfactorily  rand  for.  While 
the  secretary  has  not  been  furnished 
with  the  hotel  tales  and  accommoda- 
tions, the  city  conlains  mure  lhan  thirty- 
hvc  hotels  and  innumerable  first-class 
boarding  houses  with  rates  varying  from 
$1  for  room  European  plan  up  to  $S, 
and  on  the  American  plan  accommoda- 
tions can  be  had  at  varying  prices  from 
$2.50  per  day  up. 

In  speaking  of  the  rates  and  accom- 
modations the  delegation  is  to  be  pro- 
tected. If  found  necessary  the  Pull- 
mans will  be  used  and  occupied  while  at 
St.  Augustine.  The  Florida  Press  As- 
sociation will  luw  a  committee  mi  the 
train  from  Pensacola  who  will  make 
n  cessary  hotel  reservations  and  look 
after  the  wants  of  the  delegation. 

Cater*!  Information 

South  Carolina.  Georgia  and  Alabama 
delegates  who  intend  cither  to  join  our 
parly  at  Birmingham  or  Jacksonville,  or 
for  that  matter  delegates  from  Texas 
and  Louisiana  or  the  western  state*,  who 
plan  to  attend  this  meeting  and  «  ho  will 
require  sleeping  car  accommodations 
should  make  their  applications  and  com- 
ply with  all  the  necessary  requirements 
so  that  there  will  be  no  disappointment 
at  the  critical  lime. 

Some  of  the  sleepers  may  be  used  dur- 
ing our  stay  at  St.  Augustine,  although 
it  is  understood  the  hotel  accommoda- 
tions at  a  reasonable  rate  will  l>c  ample. 
The  special  train  to  be  made  up  at  Bir- 
mingham will  not  likely  leave  for  Mont- 
gomery before  midnight.  March  5th.  The 


management  of  the  New  York  Central 
lines  has  already  given  the  secretary  as- 
surance rif  the  he-arty  co-operation  of 
that  system  in  routing  delegates  from  all 
sections  of  the  east  and  middle  west, 

Delegates  going  via  Chicago  will  re- 
ceive special  attention  while  in  that  city. 
To  all  such  we  have  arranged  to  have 
our  headquarters  at  Motel  Morrison,  and 
it  will  be  serving  a  good  purpose  if  you 
report  on  arrival,  and  let  the  secretary 
know  whether  you  will  be  there  ahout 
the  usual  mid-day  luncheon  time.  It  is 
not  known  just  what  form  Chicago's 
welcome  will  take  hencr  this  request. 
Taking  it  as  a  whole  the  entire  ex- 
pense for  the  delegates  from  the  middle 
west  or  extreme  east  will  not  be  more 
than  $200.  I  believe  this  to  1<  a  safe, 
conservative  estimate. 

Conditional  riser  va'.i'  ns  already  madc 
will  be  final  when  the  advance  deposit  is 
received.  Remember,  all  information  is 
specific  only  as  to  central  starting  points. 
Delegates  not  clear  as  to  routing,  ex- 
pense, sleeping  car  accommodations,  or 
desiring  personal  information,  should 
immediately  write  the  sccrr!ary.  There 
is  no  time  to  lose  and  really,  it's  a  pleas- 
ure to  render  every  assistance.  Send  on 
your  advance  deposit  at  once  and  let  me 
know  just  what  accommodations  to  pro 
vide  for  you  and  your  plans.  Give  num- 
ber in  your  party.  I  shall  lie  pleased  to 
answer  an>  questions  not  covered  in  this 
ankle. 

KENTUCKY  PAPERS  SOLD 


Robert  A.  Butler,  editor  of  the  Times, 
and  II.  F_  Lawtcnec.  business  manager 
of  the  Star,  both  informed  F.wroit  & 
Pi  MjsitEJt'-s  representative  that  there  is 
nothing  to  the  stories  about  the  sale  of 
either  paper ;  as  did  the  News  on  the  re- 
port of  its  Sunday  edition.  The  Times 
is  owned  by  W.  I).  Boycc.  of  Chicago, 
who  is  now  touring  the  South  Sea 
Islands  and  the  Star  is  one  of  the  papers 
owned  by  John  C  Shaffer,  also  of  Chi- 
cago. 


KANSAS   CITY  KANSAN 
STARTED  JANUARY  31 


New   Daily    at  Pinnacle — Fulton  and 
Ha.ca.rd  Paper*  Change  Hands 

(SercMj  to  Eiutob  k  PcBLisnr.a.1 

Lot'ISVILLE,  Ky. — A  number  of  recent 
changes  in  Kentucky  newspaper  proper 
tics  have  been  made.  Hie  Pinnacle 
News,  published  as  weekly  and  semi- 
weekly  for  the  past  live  years  by  Charles 
E.  Herd,  has  been  purchased  by  H.  R. 
Chandler.  E.  E.  Laird  and  M.  W.  Mor- 
gan and  is  l>eing  issued  as  a  daily.  Mr. 
Chandler  is  to  be  general  manager. 

A  mw  paper  has  been  launched  at 
Hazard,  Ky.  It  will  be  called  the 
Leader  and  is  to  be  capitalized  at  $25,- 
000.  W.  A  Stanfill,  W.  B.  Roberts.  P.  T. 
Wheeler.  J.  W.  Craft  and  James  Woo- 
ton  are  the  incorporators  Mr.  Roberts 
formerly  was  editor  of  the  Thousand- 
sticks  at  llydcn.  Ky. 

R.  T.  Moore  and  J.  II  Moore  have 
purchased  from  R.  S.  Williams  the  busi- 
ness of  the  Fulton  Publishing  Cnmpanv 
and  the  Fulton  Daily  leader.  The 
Messrs  Moore  have  been  publishing  the 
Fulton  Wireless  and  it  is  expected  that 
the  two  papers  will  be  merged. 


(By  7»JV»ro»«  i»  F.niroi  k  Pi  aimna  ) 
ImuAVAroLis.  lnd-  Rumor  to  the  ef- 
fect that  the  Indianapolis  Star  is  to  take 
oser  the  Indhnapolis  Times  and  that  the 
Indianapolis  Wws  is  about  to  start  a 
Sunday  edilion  have  brought  emphatic 
denials  from  ihe  publications  mentioned 
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Minnesota     Editora    Disc  uaa 

Phone   *•  News  Distributor 

iBy  TrJegmf*  re  Eoitea  a  PcsLlsMis.  1 

CaooKSTOK,  Minn..  Jan.  24.— A  news 
service  issued  to  smaller  newspapers  of 
the  state  by  wireless  telephone  is  expec- 
ted to  follow  action  of  members  of  the 
northern  Minnesota  Editorial  Associa- 
tion adopted  at  their  annual  businrss 
meeting  here.  A  committee  headed  by 
W.  E.  McKctizie,  publisher  of  the 
Crookston  Times,  was  appointed  to  in- 
vestigate the  pmposcd  plan  and  if  prac- 
tical it  will  lie  started  within  the  next 
few  weeks.  A  digest  of  news  gleaned 
from  Minneapolis  papers  would  be  read 
into  wireless  telephone  at  Dunwoody 
Industrial  Institute.  Minneapolis,  and 
copied  free  by  all  Minnesota  newspapers 
that  cared  to  install  a  receiving  station. 

(  I".er  reoperation  between  advertis- 
ing agencies  and  the  rural  press,  as  well 
as  more  business-like  methods  .-n  part 
of  the  rural  press  were  featured  It  the 
meeting  and  several  addresses  and  dis- 
cussiuns  along  that  line  were  given. 

Among  the  resolutions  was  one  recom- 
mending that  newspapers  of  the  coun- 
try call  a  halt  to  furnishing  the  Federal 
Gnvrrnmrnt  with  free  publicity  and  it 
was  recommended  that  Congress  ap- 
propriate a  sum  to  pay  for  such  service 
Legislative  support  for 
jects  in  Minnesota  was 
New  officers  elected  were:  H.  L 
Phillips,  Malin.  men,  president :  A.  L. 
l-afrenicr,  Grand  Rapids,  vice-presi- 
dent; A.  G.  Rutledge,  Minneapolis,  sec- 
rctarv-trcajurer.  The  next  winter  meet- 
ing will  be  held  at  Sauk  Center. 


Pindell  Introduce*  HU  "Folks" 

Peoria.  III. — Everybody  in  the  Jour- 
nal Transcript  family,  from  Henry  M 
Pindcll,  owner,  to  the  carrier  force,  got 
their  pictures  in  the  Sunday  Journal 
Transcript's  photogravure  section  last 
week  which  celebrated  that  paper's  en 
trance  into  its  new  building.  Pictures 
of  the  executive  offices,  and  of  the  var 
ious  departttunts  in  the  new  home  and 
individual  photographs  of  the  editorial, 
business,  office  and  mechanical  staffs 
supplement  a  full-page  likeness  of  the 
building's  front  and  description  of  the 
interior. 


<  II 


Ben  B.  Hampton,  formerly  head  of 
the  Hampton  Advertising  Agency,  of 
New  York,  later  publisher  of  Hampton's 
Magazine,  and  now  a  producer  of  mo- 
tion pictures  in  California,  this  week 
sent  a  1200-word  telegram  to  the  World 
complaining  that  Dr.  Wilbur  F.  Crafts 
in  an  interview  in  that  newspaper  hail 
misrepresented  him  when  he  stared  that 
he,  Hampton,  favored  censorship  of 
moving  pictures  Mr.  Hampton  recently 
contributed  to  a  magazine  an  article  in 
which  he  deplored  the  fact  "that  there 
was  too  much  sex  stuff  in  the  movies 
ami  urged  the  public  to  cooperate  with 
the  producers  and  cxhibilnrs  in  creatine: 
public  opinion  that  would  demand  .-lean 
and  wholesome  pictures." 

St.  Louis  Saved  $18,172  OB  Paper 

St.  Lot'ls — The  sale  of  waste  paper 
collected  last  year  hy  the  school  children 
of  St.  Louis  netted  $18,I72KX,  which 
will  be  donated  to  the  Teachers'  Benevo. 
lent  Annuity  Association  and  the  Junior 
Red  Cross.  This  sum  is  in  addition  to 
the  expenses  of  collection,  which 
amounted  to  $4,412.50. 

Concord  Patriot  Will  Build 

Concokd.  N.  H  — The  Patriot  is  now 
publishing  its  morning  anil  evening  edi- 
tions from  its  temporary  home.  A  new 
building  will  l<r  started  soon  on  the  site 
of  the  nld  structure  recently  destroyed 
by  fire. 


Large  Acrrertising  Patronage  in  First 
Issue  of  Senator  Capper's  New 
Daily — C.  H.  Session*  is 
Managing  Editor 

(By  Trl'irrafs  <•  Emma  *  Pisusnzti 

Kansas  City,  Kan.— Sen.  Arthur 
Capper's  new  afternoon  daily  made  its 
initial  appearance  here  January  31.  It 
is  an  afternoon  publication  with  the 
United  Press  service  and  an  additional 
Saturday  night 
service  by  the  In- 
ternational News 
service  for  Sun- 
day 

Senator  Cap- 
per started  the 
paiier  here  in  re- 
sponsr  to  an  ap- 
peal by  the  Cham- 
ber of  Commerce 
that  the  Kansas 
solon,  already 
publisher  of  a 
daily  and  several 
other  publications 
at  Topeka.  give  them  an  afternoon  paps- 
The  Capper  paper  is  called  the  Kans  .r 
►lu-rial  attention  being  given  to  lucit 
news  of  Kansas  City.  Kan.  The  Iflitnl 
issue  contained  .12  pages,  with  3*211 
inches  of  local  advertising.  371  inches 
of  forrign,  and  10  columns  of  classitici 
The  ordinary  size  is  expected  to  be  eight 
pagev 

Merchants  of  Kansas  City,  Kat_. 
signed  contracts  for  $200,000  worth  «f 
advertising  during  the  first  year  and  tie 
Chamber  of  Commerce,  through  a  drive, 
obtained  a  subscription  list  of  l*.|gsi 
before  the  Senator  agreed  to  start  tlx 
paper. 

diaries  Sessions,  managing  editor  of 
the  Topeka  Capital,  has  come  to  Kansas 
City  to  he  managing  editor  of  the  paper 
here  at  the  start.  Harvey  Parsons  is 
the  Capital's  new  managing  editor.  Ijter 
Carl  White,  city  editor,  will  become  man- 
aging editor.  White  for  some  time  had 
been  assistant  city  editor  of  the  Kansas 
City  (Mo.)  Post.  Jack  Williams  and 
William  Bradiirld,  ropyreadcrs  an  the 
staff  of  the  Post,  went  with  White  to  the 
new  publication.    B.  P.  Bartlett  is  ad- 


WILL  ADVERTISE 


Associated  Dashes  Plan 
Advertising  Trad. 

{Sy*c\a!  to  Feeroa  a  PcsiJSMta.) 
_  J  «x.-.  NVH4.I  .  Fla  —  Publishers  i 
Florida  daily  newspapers  at  their  bi- 
monthly meeting  here  last  week  decided 
to  advertise  Florida  to  advertisers, 
through  a  campaign  in  trade  journals. 
Over  50  editors  and  publishers,  repre- 
seining  practically  every  newspaper  in 
Honda  were  in  attendance,  srs  guests  of 
the  Florida  Metropolis  and  of  Ma;. 
Quimby  Melton,  vice-president  and 
general  manager  of  the  Metropolis 
T.  E.  Fitzgerald,  editor  and  publisher  of 
thr  Da\t  .na  News  and  president  of  thr 
Florida  Associated  Dailies,  preside. I 


Business  Bureau  in  Seattle 

SiATTtt.  Wash.— A  Better  Business 
Bureau  has  lwrn  organised  by  the  Seat- 
tle Advertising  Club,  under  the  manage- 
ment of  George  T.  Hall,  with  offices  in 
the  Stuart  Building. 


Fire  in  Salem,  Mo. 

Salem.  Mo.--Thc  plant  of  the  Salem 
Monitor  was  destroyed  by  fire,  a  total 
loss.  C  P.  Organ,  son  of  the  founder 
of  the  paper.  John  E.  Organ,  is  editor 
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NEW  YORK  STATE  PUBLISHERS  OPPOSE 
44-HOUR  PRINTERS'  WEEK 


cirgajlalioii  and  g 
p,  ints  imiirosi.il 


Tl 


Declare  48  Hour'*  Work  Economic  Limit  That  Indiutry  i 
First  Annual  Meeting  a  Splendid 

New  Auociation  Hai  52  Member* 


l-wi'l. 

Mr.  H; 
istinct  differ 
rapitalizalion 


Some  oi  lllr 
c  were  thai ; 
-nrc  httwtgl 
Circulation 


A  l-BAXY.'  X.    V.    The    New  York 
State     Publishers'    Association,  nf 
which  Frank  K.  Gannett.  <»(  the  Roches- 
tcr  Times-Union  is 


Flattie  E  Gasmiii 


dMriced  lot  ap 
pnintment  of  a 
00  in  m  i  1 1  e  e  tu 
consult  with 
State  associations 
of  all  other 
trades  allied  with 
printing  to  for- 
mulate  plans  to 

comlat  the  44- 

hour  week  which 
the  International 

Typofra  »b  ical 
Union  and  the 
Internal  io Mai 


Hlectrolypers  Union,  propose  to  put  into 
t-rTcct  on  May  1,  next.  At  the  Associa- 
tion"! annual  meeting  in  this  city  the 
members'  reasons  against  shorter  work- 
ing hours  were  set  forth,  in  resolutions, 
unanimously  adopted,  as  follows: 

'AVe  submit  lh.it  the  tendency  to  tlv.rtrr 
hour*  i>l  labor  cannot  be  supported  imletinitcly. 
The  4«  hour  week  was  the  desire  and  ultimate 
contention  of  organized  labor  tbrnuzb  years 
of   struggle.     It  has   been  established  by  CHI. 


1  , 


i.l  irr 

An 


be  the  basts  o[ 
■    ami  employee 
utifidctic-e  inil 


I  tonally  in  statiiti 
tyrsdies  ami  r»rtaliw«. 
;.t    |UM  compensation  I 
Utwni    between  emvlii.rr 
tnn'tial  respect 

factory   ttolustcsll  status  ace  to  lie  c-sliitilishrxl 

mill  maintained.  It  a  ati  utt  American  theory 
that  il  is  I  proper  liinctinn  ol  lab>,t  to  enact 
a    maximum  toll  o(  ptoliu  regardless  ul  condl- 

tteMfc*. 

"Our  relations  are  with  the  oldest  anil  Most 
experienced  _i  labor  unioiu  and  we  accord  to 
them  the  •taTidini  and  dignity  to  which  they 
are  entitled,  alike  lo  their  reputation  tor  pa 
triotiftm.  service  and  a  wise  conservation  of 
the  present  rights  and  futvre  development  ot 
the  memhers  of  their  unions.  With  such  a 
background  of  mutuality,  we  leel  sure  that  the 
untune  that  have  joined  in  this  Xlrmoran-lum 
will  consider  both  the  efTrn  thst  will  be  pro 
.1  tlied  mi  Ihr  public  nsir-il  isnil  on  the  puMie 
welfarc  by  thr  proposal  of  a  44-hour  wrek 
T  n  the  opinion  of  your  cintsmittee  thr  effect 
■  f  this  stsrgrsT.QR  wncslil  lie  to  rrrnte  an  ira 
preasiurl  that  does  not  fairly  irllect  thr  slutily 


Eftiyoi  a  Pllgl  l«Mss> 

York  State  publishers  have  in  these  con- 
ferences I  lattklin  A.  Merriam,  of  the 
Mt.  Vcrnun  Argus,  was  elected  presi 
dent  of  the  Assoshud  Dailies. 

Provisions  for  financing  the  Pub- 
lishers' Association  were  made  in  the 
form  of  light  assessments  upon  the  mem- 
bers according  to  circulation.  This  will 
provide  a  fund  in  the  neighborhood  of 
$1,500  for  the  year  1921.  to  be  used  in 
getting  useful  information  for  the  mem- 
bers, aublishing  frequent  bulletins,  and 
developing  functions  of  the  organisa- 
tion as  called  for  by  the  members.  Funds 
aside  from  the  ten-dollar  initiation  fee. 
are  In  oe  provided  by  the  following  plan 
of  assessment:  Kewgaaperi  having  a 
circulation  of  S.lMJO  op  less,  $10  a  year: 
between  S.(KIO  and  lO.tKXl.  $10  a  year: 
Stcreotypers  and  between  10,«W  and  20.000.  $.50  ■  year; 

between  20.000  and  40.(100.  $40  »  year; 
and  all  having  im.rc  than  40.000.  $50  a 
year. 

The  entire  morning  session  was  de- 
voted to  the  discussion  of  labor  tpies- 
lions  and  an  address  by  It  V  Kellogg, 
labor  commissioner  of  the  A  X.  P.  A. 
Governor  Nathan  L  Miller,  as  guest  of 
honor  ,ii  luncheon,  invited  (rum  the  pub 
lishers  a  free  discussion  of  all  state 
problems  and  urged  tliem  to  advocat- 
whatrver  lliey  believed  to  lie  riujht.  Fol- 
lowing the  luncheon  each  member  and 
guest  present  was  introduced  individu- 
ally to  Governor  Miller  by  President 
Gannett. 

Mr.  Hye.  an  appraiser  and  accountant 
of  Rochester,  explained  some  features 
of  the  excess  profits  lax  as  relating  to 


goodwill 

cannot  be  net  up  as  value  for  the  purpose 
of  a  sale.  Thr  excess  profits  tax  may 
not  1»  repealed,  it  Ifing  lhr  opinion  in 
Washington  thai  with  certain  modifica- 
tions this  tax  will  continue  for  a  lung 
time  to  come" 

The  merits  of  a  new  automatic  mailing 
machine  were  presented  by  E.  R.  Smith 
of  Eilchhurg.  Mass 

"tieneral  Prospects  for  Advertising  in 
1921"  was  the  subject  of  a  discussion, 
led  by  Thomas  H.  Moore,  associate  di- 
rector of  the  Bureau  of  Advertising  of 
the  A.  N.  P.  A.  Mr.  Moore,  who  made 
the  long  trip  from  New  Orleans  to  be 
present,  said  that  advertising  rates  are 
not  coming  down,  but  in  many  cases  are 
advancing.  There  is  a  tendency  in  s"me 
campaigns  just  now  to  use  smaller  space, 
hut  in  full  position  and  in  more  papers^ 
There  are  some  clouds  which  Concern 
matters  of  credit  and  recognition.  "Some 
large  agencies  are  hard  hit,  but  I  think 
they'll  all  come  through,  New  agencies 
will  hear  close  scrutiny.  Hy  April  I 
national  advertising  will  he  running 
t  a  normal  pace."   Mr  Moore 
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Mr.  Mi  sore  also  told  of  the  advertis- 
ing campaign  of  the  Southern  Rice 
Growers'  Association.  which  had  been 
temporarily  held  up.  He  spoke  of  it  as 
the  worst  basic  condition  which  the 
Advertising  Bureau  has  to  face  at  the 
present  time.  This  advertising  cam- 
paign, which  was  to  run  five  or  six 
months  was  suddenly  held  up  on  Jan- 
uary 1.  It  develerped  that  the  rice  grow- 
ers were  only  getting  ,1  cents  a  pound 
while  the  retailers  throughout  the  coin 
try  had  not  cut  down  the  price  from 
20  to  22  cents.  The  retail  <situatif.ii  killed 


NOMINATED  FOR  A.  P. 

Two!*.  N.eno.  Will  Go  to 

.1  Annus*]  M..„r,  in  April 

I.VfecnlJ  tt   holloa  a  realisms  I 

run  alio. --Ten  Humiliations  to  till  the 
places  of  the  five  tlirectnrs  whose  terms 
expire  in  April,  1021.  were  made  Janu- 
ary .11  by  the  nominating  committee  o( 
the  Associated  Pre**,  and  two  nomina- 
tions were  made  to  fill  the  unexpirrd 
term  of  A  C  Weiss,  whose  connection 
with  the  board  ended  when  he  revciitls 
sold  llie  Dnlnth  Herald  to  M.  K  Han- 
son and  Paul  Block.  The  regular  nom- 
inations were: 

E.  P.  Adler,  Davcnpr.rl  (la.)  Times; 
John  Stewart  Bryan,  Richmond  iVa.) 
.News-  Leader :  Stuart  H,  Perry,  Adrian 
(Mich,  i  Telegram;  Henry  M.  Pindell. 
Peoria  (HI. I  Journal;  E.  Ian<mg  Ray, 
S(  l.nuis  Globe  Democrat ;  D.  D. 
Moore.  Xt-w  Orleans  Times-Picavunc ; 
W.  H.  O.wlcs.  Spokane  Spokesman-Re- 
view; Victor  F.  Lawson.  Chicago  Daily 
News;  Frank  P.  MacLcnnan.  Topcka 
Slate  Journal;  D.  EL  Town,  Louisville 
<Ky.»  Herald.  Messrs  Cowles,  Ijw 
»nn,  Mafl ■aula  and  Town  were  re- 
nominated. 

To  fill  Mr.  Weiss'  term,  which  expires 
m  102.,.  the  following  were  nominated: 
H  V.  Junes.  Minneapolis  Journal.  J 
H.  McKrcvrr,  Aberdeen  (S.D.)  Amer- 
ican.  

ORDERS  KODAK  CO.  DISSOLVED 
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MORE    FREEsDOM     FOR    PRESS  IN  MEXICO 


■i... 


WASHINGTON.  D.  C— An  improved 
condition  of  the  Mexican  press  is 
evident  today  under  the  regime  of  Piesi- 
.    dent  Obregon.  according  to  Ralph  H. 
.,f    thTtI»,o„:  concerned  it,  il,..  .,„e.,..l    Turner,   who   spent   the  past   year  in 
reduction.   A  tnarkesl  teduction  ol  ..ot-.oH  with    Mpxteo  as  United  Press  correspondent 

ranid   e-hancetuen,  ft   Ihe  c.w,  of  pr^uetn.n    ^  „,  j(  ■„  ^  ^ 

ington  bureau  of  the  U.  P. 

From  a  journalistic  standpoint,  Turner 
declares,  an  improved  Situation  in  Mex- 
ico it  indicated  by  the  greater  freedom 
which  the  press  enjoys,  an  increasing 
tendency  among  government  officials  to 
reeogr.ire  the  rightful  functions  of  the 
newspaper,  a  warmer  welcome  to  for- 
eign correspondents  and  an  expanding 
amount  of  newspaper  advertising. 

The  prov  incial  press  of  Mexico  is  still 
in  a  woefully  backward  condition.  Tur- 
ner says,  with  not  more  than  a  dorm 
patters  of  any  influence  outside  the  eapi 
tal.  In  Mexico  City,  however,  he  be- 
lieves the  newspapers  are  on  the 
upgrade, 

"Not  only  has  the  cable  censorship  on 
incoming  and  outgoing  news  dispatches 
been '  abolished."  Turner  explains,  "but 
there  is  less  disposition  on  the  part  of 
the  government  in  iisswer  to  dictate  what 
the  newspapers  should  publish  and  what 
they  should  suppress.  The  newspapers, 
as  a  consequence,  arc  showing  more  in- 
in  their  criticism  of  the  gov- 
than  they  exercised  under  Car- 


nd  an  extension  ot  the  <H, 
■  ii si  prices  will  be  the  imror-Juie  h 
i.-.ul*  ni   »ui  h  j  course. 

"In  view  of  the  business!  eonditsons 
labor  costs  cannot  be  advanced.  A  . 
creased  cost  such  at  proposed,  would  neces- 
sarily have  In  be  absorbed  by  Ihe  publishing 
business],  which  the  Unions  and  the  puhlie  are 
well  aware,  arc  in  no  position  lo  stand  such 
tinanesal  ln«s  Thr  inctras.ng  number  of 
papers  rea.sng  publication  and  consolidating  is 
proof  ol  Ibis  point. 

"In  the  jndgmrnt  of  your  committee  the  4S 
hour  week  is  Ihe  economic  limit  beyond  which 
under  present  ennditions  in  the  newspaper 
industry  N  ss  not  possihte  lo  go.  In  some 
rases,  instead  of  looking  for  shorter 
labor  has  .istrrrd  to  longer  hours  than  II 
*i.,tir  week.  Ss  *  leenpoTArr  rora. lire  ot' 
in  restoring  previous  ronditsons  anil  hHncir,, 
ib.cl    nre.l    of   the   dsy-  stabilised 


Ihe   dsy-  slabili 


The  first  annual  muling  at  Albany, 
January  19.  was  a  complete  success  Not 
t-nly  was  the  full  mcmlsership  of  fifty- 
two  newspa|>ers  practically  all  repre 
stntcd,  but  a  number  of  papers  not  yet 
among  the  members  were  also  there  and 
signified  their  intention  t- >  p  ine  in  with 
the  others.  The  meeting  of  the  Asso- 
ciated Dailies  the  day  previous  was  also 
largely  attended  and  nearly  every  one 
of  its  members  remained  over  to  be 
present  at  the  Publisher's  meeting.  'ITic 
fact  that  the  Associated  Dailies 
unanimously  to  continue  its  organiza- 
tion, although  nearly  all  the  members 
are  also  members  of  Ihe  Publishers'  A»- 
sc.ciation,  indicates  the  high  interest  New 


Mexican  newspaper  men,  in  the  past, 
occupied  an  extremely  low  position  in 
the  eyes  of  officialdom.   Sometimes  they 


escrow  >*  EtHici  a  mat  ■■■■  1 

mistreated  or  wholly  ignored.  That 
conditiun  began  to  change  under  Provi- 
sional President  De  la  Huerla.  who 
recognized  the  value  of  publicity  and 
opened  the  official  news  channels.  Ob- 
regon has  continued  his  tsolicy 

"Newspaper  men  are  now  received  by 
cabinet  members,  or  under  secretaries, 
and  conferences  arc  held  v.mrwhat 
along  the  lines  followed  in  Washington. 

"Foreign  correspondents,  always  con- 
sidered 'fair  game"  by  Carranra,  who 
expelled  them  from  Ihe  country  when- 
ever his  whims  dirtated.  arc  now  lunch- 
eon gursts  of  the  President  in  the  Na- 
tional Palace. 

"Xewspaper  advertising  is  on  the  in- 
crease m  the  papers  of  Mexico  City, 
reflecting  better  business  conditions 
Practically  all  of  this  advertising  is  done 
by  foreign  enterprise,  indicating  the  ex- 
tent to  which  business  in  Mexico  is  con- 
trolled by  foreign  capital,  American 
firms  are  beginning  to  realize  the  value 
of  the  Mexican  newspapers  in  marketing 
their  products  Ix-lnw  the  Rio  Grande. 
In  this  connection,  there  is  great  need 
for  either  a  new  advertising  agency 
which  could  place  copy  in  Mexico,  or  a 
Mexican  department'  in  some  existing 
American  agency.  There  is  no  agency  at 
present  which  seems  to  possess  proper 
facilities  (or  handling  Mexican  copy." 

Mexico  City  always  has  been  a  "morn- 
ing paper  town."  according  to  Turner. 
The  two  most  influential  newspapers, 
Excelsior  and  El  Universal,  are  pub- 
lished in  the  morning,  and  there  arc  four 
other  morning  papers,    There  are  two 


UJi.  Dorses  C„«rt,  UneUr  Sherman 

f.TfVcig/  fc.  ks.ir.is  *  IV.i.isnrai 
Birrxto  — Federal  Judge  John  I. 
Ila^el  this  week  entered  a  decree  in 
ihe  case  of  the  lTni(ed  Slates  against 
the  Eastman  Kodak  Company  under  tire 
Sherman  Anti  trust  law,  directing  tln- 
dissoluticin  of  the  company  by  the  sale 
of  certain  of  its  factories  with  certain 
lines  of  photographic  supplies.  The  de 
cree  orders  the  sale  of  the  Premo  fac- 
tory and  the  Century,  l-olmer  &  Schwing 
factory  in  Rochester  and  the  Aristo 
plant  in  Jamestown.  The  lines  which 
are  to  1*  disposed  of  by  this  decree 
represent  an  investment  of  approxi- 
mately &1.7W>.000  and  the  sales  in  them 
in  1920  totaled  over  $7,000X100.  it  was 
said  by  Government  attorneys 

The  decree  is  handed  down  in  conse- 
quence nf  the  Eastman  company's  with- 
drawal of  it,  appeal  lo  the  United  States 
Supreme  Court  from  the  adverse  de- 
cision of  the  Federal  Court  here  in  an 
anti-trusl  ease  tried  in  1915. 


llmi>xiv.*T.  Lonn. — George  F_  First- 
br.sck.  recently  of  Allrany,  X.  Y„  |«a« 
succeeded  Joseph  H.  Masterson  as  sport- 
ing editor  of  the  Bridgeport  (Conn.) 
Times.  John  Hurley  has  gone  to  the 
Times  from  the  Bridgeinvrt  Post. 
Thomas  F.  Flaherty,  who  left  the  Times 
to  go  to  war.  is  hack  alter  I  trick  on 
trade  papers.  Edward  F.  Maher  has 
g.tne  into  the  rral  estate  business  in  Mil- 
ford.  Conn.,  following  his  departure 
from  the  Times  staff.  Alfred  G.  Jack- 
son is  city  editor  and  Miss  Mabel  R, 
Sherwood  occupies  ihe  telegraph  desk. 


were  tolerated  ;  as  other  limes  they  were    evening  papers. 


F.k. 

Him  hinsux,  Kan.  The  Hutchinson 
Ad  t'hih  and  the  Chamber  of  Commerce 
have  reaches!  an  agreement  that  no 
member  r.f  either  organization  is  to  as- 
sist  any  solicitor  for  outside  advertising, 
who  has  not  received  the  authorization 
of  the  Chamber  of  Commerce  and  also 
the  Ad  club  directors.  Several  recent 
occurrences  of  lu.gns  solicitors  working 
herr  made  the  two  organizations  take 
steps  to  st'p  tlie  practice. 
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HEARST  EXECUTIVES  ON 
WAY  TO  SEATTLE 


"P.4."  Sale  Denied,  But  A.  &  William* 
Lane*  Chicago  Herald- Ex*  miner  To 

of 


Despite  denial*  from  Clark  Nettlcton, 
who  has  been  editor  and  publisher  of 
the  Seattle  Post-Intelligencer,  that  that 
newspaper  had  been  sold  to  William  R. 
Hearst,  as  reported  in  Editor  &  Pub- 
usiikr  last  week,  and  refusal  of  Mr. 
Hearst's  executive  staff  in  New  York  to 
(rive  out  any  details  of  the  sale  or  of 
changes  in  the  personnel  of  the  paper. 
Editor  &  Publish**  learned  in  Chicago 
this  week  that  A.  G.  Williams,  for  a 
number  of  years  circulation  manager  of 
the  Chicago  Herald  and  Examiner,  had 
gone  M  Seattle  and  taken  over  the  du- 
ties of  business  manager  of  the  Post- 
Intelligencer.  It  is  reliably  reported 
that  the  general  managership  of  the 
paper  has  been  assumed  by  J.  A.  Calla- 
han, business  manager  of  the  San  Fran- 
cisco Examiner,  and  that  editorial  direc- 
tion of  the  "P.-I"  is  under  H.  D.  Nich- 
olas, until  recently  assistant  managing 
rditnr  of  the  San  Francisco  Examiner, 
No  successor  has  yet  been  named  for 
either  of  the  latter  executives,  but  Mr. 
Williams'  place  on  the  Chicago  Herald- 
Examiner  has  been  filled  by  the  appoint- 
ment of  W.  H.  Wcshey.  fnrmerly  city 
circulation  manager.  There  will  be  no 
other  changes  in  Chicago.  Mr.  Wesbey 
taking  into  his  new  office  many  of  the 
duties  and  responsibilities  of  his  former 
Hp  has  been  with  the  Herald 
fc 


Mr.  Williams  is  a  native  of  San  Fran- 
cisco, beginning  work  24  years  ago  as  a 
reporter  for  the  Examiner,  later  going 
to  the  business  and  circulation  staffs  of 
that  paper.  He  was  transferred  as  cir- 
culation manager  to  the  Hearst  Chicago 
papers. 

When  Gark  Nettlcton  was  asked  re- 
garding his  future  plans  by  Editor  & 
Pubmshct's  representative,  he  insisted 
that  the  deal  had  not  been  closed  and 
that  he  was  still  hopeful  that  negotiations 
would  be  unsuccessful.  Reports  in 
Seattle  this  week  had  it  that  Mr.  Hearst's 
title  to  the  paper  rested  upon  options  on 
its  stock  which  expired  February  4. 

At  the  office  of  Joseph  A.  Moore  of 
Mr.  Hearst's  executive  staff,  it  was  said 
that  there  was  nothing  official  to  give 
out  regarding  the  purchase  and  that  the 
rumored  appointments  of  Messrs.  Calla- 
han. Williams,  and  Nicholas 


AMERICAN  PROSPERITY 
DEPENDS  ON  EUROPE 


Condition*    Abroad    Muet    Improve  So 

That  Extra  U.  S.  Production  Can  Ba 
Sold,  E  A.  Filer.*  Tolls  Adv.rtie.na 
Club  of  Now  York 


HOW  DAY  DOES  IT 


Mr.  Moore  likewise  refused  to  con- 
firm or  deny  reports  received  by  EotToa 
ts  PnausHM  from  well-informed  and 
reliable  sources  lhat  part  of  the  Sunday 
edition  ■ . f  the  Chicago  Herald-Examiner 
would  he  circulated  in  Milwaukee  as  the 
Sunday  edition  of  the  Milwaukee  Wis- 
consin News  in  the  near  future.  By  the 
establishment  of  a  Sunday  edition  in  that 
way.  the  Wisconsin  News  circulation 
and  advertising  rates  might  be  increased 
appreciably  without  the  expense  of  addi- 
tional personnel  and  equipment  in  Mil- 
waukee. 

Change*  Sunday  from  P.M.  to  A.M. 

Washington.  D.  C — The  Washington 
Times  will  issue  a  Sunday  morning  edi- 
tion beginning  Frhrunry  6.  it  is  under- 
stood here,  discontinuing  its  Sunday 
evening 


MINNEAPOLIS  PAPERS 
FIGHT  FOR  AD  RATES 

Retail  Advertiser*'  Withdrawal  of  Copy 
from  Tribune  to  Beat  Down  20  * 
Re  Lie  Combatted  by  Editorial* 
Giving  Coet  Fact* 


(fly   Ttlrgrark   la  Editoi   4  PcmisMf.fcl 

Minneapolis.  Feb.  2.— Withdrawal  of 
advertising  patronage  »  being  used  as  a 
weapon  by  seven  or  eiicht  Minneapolis 
retail  merchant*  against  the  Minneapolis 
Tribune  in  an  effort  to  make  the  Tribune 
and  other  Minneapolis  newspapers  re- 
duce llieir  advertising  lates.  It  is  claimed 
!>v  the  Tribune,  in  editurials  giving  cost 
«{  production  data  wilh  which  it  is  con- 
ducting a  vigorous  counter-fight,  that 
lhat  p-pcT  has  hern  specially  singled  out 
as  the  only  direct  object  of  offensive 
tactics." 

It  is  rumnred  that  this  action  «a< 
taken  by  agreement  and  under  direction 
of  Minneapolis  Retailers  Association, 
which  had  last  summer  attempted  to  pre- 
vent the  last  four  cent  raise  in  adver- 
tising natal  by  all  the  Minneapolis  dail- 
ie?.  The  evidence  In  the  outsider  is 
merely  that  certain  advertiser*  artrd  at 
w  time  and  in  sime  way.  although 
the  Minneapolis  Typographical  Union 
through  its  president  an 
mitiT  have  addressed  a 
subject  tn  the  Minneapolis  Re-ai'ers  A-- 
•..  ciation  and  to  the  advertisers  holding 
..in  individually  accusing  (hem  of  a  com- 
I, 'nation  to  boyentt  the  Tribune  t  break 
down  its  rates,  and  indirectly  th.  se  of 
the  other  papers,  and  holding  these  mcr- 
ch-nts  up  to  ridicule  for  rrvrting  to 
methods  which  they  criticized  on  the  part 
..f  ssagr-earners. 

Thr  Tribune  h.id  calculated  toward 
the  clo-e  of  1920  that  the  total  advertis. 
ing  lineage  for  this  year  would  prolsably 
l.r  25  per  cent  less  than  that  of  la-t  year 


and  that  while  net  receipts  from  adver- 
tising would  be  less  this  year  than  last, 
it  expected  to  show  this  year  a  fair 
profit,  despite  decreased  lineage,  on  ac- 
count of  the  highcT  rate  effective  for 
litis  year. 

The  month  of  January  shows  that  de- 
spitc  the  abnormal  lineage  decrea'c  due 
to  the  attempt  to  break  down  rates,  nev- 
ertheless the  Tribune  display  lineage  for 
January  was  only  26  per  crnt  less  than 
the  display  lineage  in  January.  1920,  and 
the  total  linoge  of  all  kinds  in  J 
1U21,  had  kept  up  with  the  total  lin. 
of  January.  1920,  within  belter  than  the 
25  per  cent  difference  originally  esti- 
mated and  the  holding  out  of  advertis- 
ing in  order  to  break  rates  has  not  had 
the  effect  of  making  the  Tribune  lose 
money  in  January,  although  the  net 
profit  is  less  than  it  otherwise  would  be. 
because  the  high  cost  of  last  year  has 
not  yet  been  diminished  to  the  extent 
lhat  had  been  plannrd. 

The  action  of  ihc  advertisers  is  depre- 
cated by  Minneapolis  business  men  and 
sume  of  those  who  started  to  hold  out 
on  the  Tribune  have  already  come  back 
for  full  lineage. 

A  census  last  month  of  stores  on  sev- 
eral days  following  advertisements  of 
special  -ales  showed  that  stores  using 
other  papers  and  not  using  the  Tribune 
had  fewer  customers  than  stores  using 
also  the  Tribune  which  has  a  mon- 
opoly of  the  morning  field.  Ad- 
vertisers staying  in  the  Tribune  and  es- 
pecially c  mpe'itors  of  those  striking 
;*.gaiost  the  Tribune  arc  using  Tribune 
Iineave  in  excess  of  whit  they  i  therwisc 
would  to  get  the  advantage  of  (he  in- 
creased excliisiveiiess  given  their  adver- 
tisements in  the  Morning  Mba  Evening 
I  ribitne.  The  Trilrotic  is  increasing  this 
advantage  by  playing  up  loyal  advertis- 
ers on  the  first  page  in  a  display  index 
and  extensive  reading  notices  and  has  no 
inti-ilion  to  lower  its  rates. 


Edward  A.  Filene,  one  of  Boston's 
largest  retail  merchants,  gave  the  mem- 
bers of  the  Advertising  Club  of  New 
York  something  to  think  about  in  hi* 
address  on  "The  Fundamentals  of  Fu- 
ture Good  Business."  delivered  at  the 
club  luncheon  on  Wednesday.  He  as- 
serted that  our  working  men  will  uoi 
have  adequate  work  or  adequate  pay 
until  European  workmen  have  them ; 
that  the  business  situation  of  the  coun- 
try can  only  be  brought  through  mass 
production  and  that  mass  production 
ran  only  be  made  successful  through  ad- 
vertising; that  the  time  is  coming  when 
the  chain  store  idea  will  be  applied  to 
the  several  departments  of  a  department 
store,  and  that  cooperative  buying  by 
retail  shops  in  different  cities  will  re- 
duce the  cost  of  goods  ,o  the  consumer. 

Mr.  Filene  began  his  talk  by  saying 
that  conditions  here  in  the  United  States 
are  conducive  to  good  business  but  that 
conditions  abroad  are  not  favorable  to 
good  business  in  European  countries.  Il 
was  folly  to  expect  that  our  workmen 
and  factories  will  have  much  to  do  un- 
til the  workmen  and  factories  across  the 
seas  are  fully  employed. 

"The  prosperity  of  our  own  country," 
said  Mr,  Filene,  "depends  upon  our  abil- 
ity to  dispose  of  our  surplus  production 
and  the  mercandise  the  war  gave  us, 
I  he  world  instead  of  I-  iru-  !.  :n  d.  !  : 
last  year,  two  years  after  the  war  ended, 
had  further  increased  its  indebtedness 
$.t,II]fl,nOO,«IO.  We  exported  $1,500,000,- 
000  less  goods  than  in  1919. 

"All  of  us  are  not  going  tu  be  success- 
ful in  the  near  future,  but  more  of  us 
will  lie  succcssfful  if  we  find  markets 
abroad  for  our  extra  production.  We 
have  always  had  an  idea  that  if  Europe 
couldn't  buy  our  merchandise.  China. 
Japan,  and  India  would  buy  them.  At 
present  this  is  not  true  for  they  arc  as 
l:adlv  off  as  France,  Germany.  England 
and  Italy. 

"During  my  recent  visit  lo  Europe  1 
found  conditions  worse  than  they  were  a 
year  ago.  To  a  degree  America  is  re 
sponsible  for  some  of  them.  The  na- 
tions were  misled  by  our  change  of 
attitude  toward  the  League  of  Nations, 
and  our  failure  to  carry  out  what  we 
sent  our  bey  across  the  sea  to  do.  The 
French  declare  that  when  we  at  length 
go  in  with  them  the  whole  European 
situation  will  improve.  Germany,  if 
overpressed.  will  turn  Itnlshevik.  She 
should  pay  roundly  for  the  war.  but 
there  is  a  point  beyond  which  she  can- 
not go.  Each  of  the  eleven  countries  of 
Europe  owe  billions  of  dollars  which 
will  have  to  lie  paid.  The  situation  is  so 
serious  and  concerns  our  future  pros- 
perity 10  much  that  it  is  our  duty  to  give 
serious  study  lo  it.*' 

Concerning  retail  trade,  Mr.  Filene 
had  this  to  say :  "  As  you  already 
know,  we  retailers  stopped  buying  good- 
awhile  ago.  and  arc  now  just  beginning 
In  start  in  again.  When  our  orders  go 
in  in  mass  the  manufacturers  will  tell 
us  we  will  have  In  pay  a  liltle  more  for 
them  and  wait  a  little  longer  for  deliv- 
eries. Mow  much  longer  the  presrnt 
liquidation  is  to  go  on  depends  on  our 
ability  to  look  ahead  to  what  must  hap- 
pen unless  we  believe  in  miracles  Thai 
liquidation  must  continue  a  while  longer 
is  certain  as  pricrs  on  many  lines  of 
merchandise  are  still  too  high  for  the 
people. 

"Then.  tOO,  we  have  a  surplus  of  pro- 


W.'ilKN  an  evening  newspaper  gains 
"  nearly  five  million  lines  of  local  dis- 
play advertising,  even  in  a  banner  year 
like  1920,  there 
must    be  unusual 
reasbns  for  it.  As 
outlined  by  M.  S. 
Day,  advertising 
manager   of  the 
I. os  Angeles  Eve- 
ning Express,  they 
are  of  interest  to 
every  advertising 
man  and  news 
aner  man. 

First,  of  course, 
nines  reader  con- 
fidence, but  Mr 
Day  has  worked 
out  a  plan  in  building  bis  display  staff 
that  has  been  a  big  factor  in  holding  the 
friendship  and  confidence  of  advertisers 
This  is  based  on  the  idea  of  dividing  all 
advertising  into  classifications  and  plac 
ing  a  man  in  charge  of  each.  This  man 
becomes  a  specialist  in  furniture  adver- 
tising or  shoe  advertising  or  department 
store  advertising  as  the  case  may  be 
He  reads  the  trade  journals  in  his  line. 
He  studies  all  the  merchandising  prob- 
lems of  his  clients  and  is  prepared  t  > 
offer  constructive  suggestions  on  other 
phases  than  advertising.  In  other  words, 
Mr.  Day  has  a  staff  of  merchandising 
men,  not  a  lot  of  copy  chasers  This 
staff  now  totals  fifteen  and  the  duty  of 
e&ch  individual  is  to  give  the  merchants 
of  Lost  Angeles  real  service. 

ducing  power  lhat  must  be  provided  for. 
Four  principals  are  involved  in  the  liqui- 
dation process — the  producer,  the  middle 
man  or  wholesaler,  the  retailer  and  the 
consumer  The  manufacturers  did  nn! 
like  it  a  liltle  l  it  when  we  ri>/used  to  buy 
more  goods  at  the  then  prevailing  frg'i 
prke-s.  but  we  believed  that  we  were 
protecting  the  public  in  doing  so.  They 
seemed  to  think  lhat  the  retailers  showM 
stand  all  the  losses  resulting  from  the 
forcing  down  of  prices. 

"We,  on  the  other  hand,  didn't  agrev 
with  them.  We  were  perfectly  uillin? 
to  stand  our  own  losses  on  the  goods  we 
had  already  purchased  from  them  but 
did  not  propose  to  shoulder  theirs  in  ad- 
dition. Had  we  bought  more  gnosis,  as 
they  insisted  we  should,  to  help  them 
get  rid  of  their  stocks,  we  would  hive 
had  to  pay  too  high  a  price  for  thent. 
in  view  of  markrting  conditions,  an.', 
then  would  have  been  compelled  to  sell 
them  at  a  proportionate  increase  to  our 
customers,  for,  after  all.  it  is  the  public 
that  nuisl  pay  the  bills. 

"Tile  lo'ses  incurred  by  the  twenty  01 
more  big  stores  with  which  Filenes  it 
affiliated,  including  llarrods,  of  Lon- 
don, have  been  greater  than  ever  l>cf"<re 
in  the  history  of  our  business.  In  sayinc 
this  we  arc  only  taking  into  account  the 
replacement  value  of  the  goods.  The 
mail  order  pc<  pie  have  heen  hit  harder 
than  ourselves  by  the  slump. 

"The  producer  cannot  sell  his  go-.d- 
lo  the  retailers  because  they  won't  bur 
at  prevailing  high  prices  and  he  cannot, 
in  the  present  upset  conditions  prevail- 
ing abroad,  sell  them  in  Europe,  there- 
fore what  can  he  do?  The  remedy  sug- 
gested is  for  him  to  go  into  the  retad 
business,  hut  it  is  a  matter  of  record 
that  manufacturers  and  wholesnlef*  di 
not  make  a  success  of  retail  selling.  Thev 
I'.ncVl  Is-,  n  trained  for  it  and  the  iw.\ 
oils  are  se,  different  from  those  to  wh  . 
they  have  heen  accustomed  that  they  do 
not  get  along  very  well.  The  manufac- 
turers have  g<l  to  stand  losses  through 
'iqtiidntinn.  ju't  like  the  rest  of  us." 
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BEAVER  FALLS  TRIBUNE 
IS  SOLD 


L.  Stewart,  of 
A  .Id.  Fourth 


County 


Blttu.  Pa..  February  I.— Negotiations 
have  lately  hern  completed  by  which 
John  L.  Stewart,  of  Washington.  Pa., 
owner  anil  pcdslishgr  of  the  Washing- 
ton Observer  and  RcSClltl  an<!  chief 


Jotis  U  Stiwast 


ovirier  and  publisher  uf  the  Daily  Times 
in  Heaver,  has  purchased  the  Beaver 
Falls  Evening  Tribune  from  John  C. 
Telford,  who  has  hern  chief  owner  anil 
manager  since  lYOH 

Hoth  the  Tribune  and  the  Braver 
Daily  Time*  will  be  continued  as 
afternoon  dailies,  the  former  serving 
Beaver  Falls  and  Xew  Brighton,  and  the 
latter  taking  ill  Rochester,  Beaver.  Free- 
dom, Monaca,  Woodlawn.  Ambridgc 
and  Midland. 

E.  1.  Frceland.  secretary-treasurer 
and  general  manager  of  the  Daily 
Times  will  become  general  maiiagrr  of 
hoth  papers,  James  March,  who  has 
been  advertising  manager  of  the  Tri- 
bune', will  be  retained  in  the  same 
capacity.  Others  who  will  he  interested 
in  the  enterprise  will  be  Floyd  Chaliam. 
now  editor  of  the  Daily  Times  and 
Robert  E.  Slough,  advertising  managrr 
..if  the  Daily  Times. 


MAKINC  THE  DOLLAR  WORK 

How  It  May 
to  Co  Farther 

The  New  York  Business  Publishers 
Association  held  it*  regular  monthly 
meeting  at  the  Machinery  Cluh  on  Fri- 
day evening,  January  28.  The  first 
speaker  was  M,  J.  O'Neill,  business  man- 
ager of  Machinery.  whMC  subject  was. 
"(irtting  thft  Most  tint  of  the  Publishing 
Dollar."  The  gist  of  Mr.  O'Neill's  ad- 
dress was  that  business  paper  publishers 
must  unceasingly  strive  to  increase  the 
value  of  their  papers  to  advertisers  by 
making  the  |>u  >)icatiun  indi-|>ciis-'iblc  to 
the  fields  they  represent,  by  selecting 
subscribers  more  carefully,  and  by  im- 
proving copy  service  to  advertisers. 

Roger  W.  Allen  of  the  Allen  Nugent 
Company,  in  speaking  on  the  same  sub- 
ject, said  he  was  strongly  in  favor  of 
increasing  subscription  prices,  to  make 
the  subscriber  more  neatly  pay  his  way 
and  declared  that  the  subscription  price 
of  i  ne  of  the  Allen-Nugent  publications 
had  recently  been  successfully  iiscreasrd 


The  final  speaker  was  W.  L.  Rickard, 
of  the  advertising  agency  of  Rickard  & 
Sloan,  New  York,  on  "Getting  the  Mo,t 
Out  of  the  Advertising  Dollar." 

"The  slogan,  'Advcr!i;ing  pays.'  has 
cause.!  the  loss  of  a  lot  of  money."  sa:d 
Mr.  Rickard.  In  explanation  he  went  on 
to  say  that  advertising  campaigns  are 
what  pay.  and  then  explained  how  cam- 
paigns are  planned,  illustrating  his  talk 
with  graphs,  cruris  and  advertisements 
projected  on  a  screen. 


COPYRIGHT  SUIT 


Federal    Judge  Hand 

Public  L.Jjrr  Company 

United  States  Judge  Augustus  N. 
Hand  of  New  York  has  dismissed  the 
copyright  infringement  suit  brought  by 
the  Philadelphia  Public  Ledger  Com- 
pany against  the  New  York  Times  Com- 
pany because  of  the  publication  of  the 
letter  in  which  Viscount  Grey  expressed 
his  views  on  the  attitude  of  the  United 
States  regarding  the  League  of  Nations. 
Judge  Hand  ruled  that  no  cause  for  ac- 
tion was  shnwn.  Thirty  hours  before 
its  publication  in  the  New  York  Times, 
the  letter  was  printed  in  the  London 
Times.  The  Public  Ledger  Company 
claimed  that  it  had  a  contract  with  the 
London  Times  for  the  exclusive  me  in 
the  L'nited  States  and  Canada  of  special 
articles  appearing  in  the  English  news- 
paper and  the  right  to  copyright  them  in 
this  country.  Judge  Hand  gave  the 
Public  Ledger  Company  twenty  days  in 
which  to  tile  an  amended  complaint  if  it 
wishes  to  continue  the  case. 


NO 


IN    ENGRAVING  RATES 


F.mployers     and  Union 
Adjusting  Differences 

(Srtrial  to  Eiutm  a  Pvsijsacs) 

PHUAMtritlA. — F.vcry  business  con- 
cern and  every  individual  in  and  around 
Philadelphia  who  uses  photn-cnitrav- 
nigs,  especially  advertisers  and  advertis- 
ing agencies,  will  be  glad  to  hear  that 
the  differences  between  the  Philadelphia 
Phut -  Engravers'  Union  and  Philadel- 
phia Manufacturing  Photo  Engravers' 
Association  that  ted  to  the  recent  strike, 
are  not  only  being  adjusted,  but  that  the 
price  of  photo-engraving  is  not  goini; 
up! 

In  an  announcement  issued  by  the 
Manufacturing  Association  this  state- 
ment is  made: 

"The  fine  spirit  of  co-operation  be- 
twren  employers  and  employers  (hat  has 
cvistcd  here  uninterruptedly  for  twenty- 
five  years  asserted  itself  and  on  Mon- 
day, January  17.  all  Philadelphia  en- 
graving shops  re-opened  and  resume. I 
operations. 

"The  price  of  photo-rngraring  is  not 
going  up  The  executives  and  the  work- 
ers in  this  industry  are  united  in  the  de- 
sire lo  fully  as-ist  in  a  return  to  normal 
business  conditions.  We  all  lielieve  that 
this  nation  is  to  go  ahead.   We  believe 


market  and  consume  more  merchandise 
than  ever  before,  and  that  the  products 
of  America's  workshops  will  find  in- 
creased consumption  abroad. 

"To  this  end  the  Employing  Phcto- 
Engravrrs  of  Philadelphia,  together 
with  their  employees,  have  joined  hauls 
in  a  mutuil  desi.-e  to  produce  the  best 
that  in  LhC Rt  lies  and  to  sell  it  as  rea- 
sonably as  possible." 

The  statiucnt  is  signed  by  the  follow- 
ing: Beck  Engraving  Company.  Chest- 
nut Street  Engraving  Company,  Cam- 
n-.ercial  Photo-Engraving  Company. 
Electro  Tint  Engraving  Company.  Fn- 
ttHirisr  Lr.graving  Company,  Franklin 
Photo-Engraving  House.  Gatchcl  4 
Manning.  Inc.,  Uiti-Wilhelm  Engraving 
Company,  Photo  Chromotype  Engraving 
Company.  Phototype  Engraving  Com- 
pany. The  Rodgers  Engraving  Company, 
Rrrnhraudt  Engraving  Company  and 
Weeks  Photo-Engraving  Company. 


SOUTHERN  AGENTS 


Raady  for  Med  ill  School 

Chicago. — Quite  a  number  of  pros- 
pective students  are  arriving  in  town 
for  the  opening  of  the  Mcdill  School  of 
Journalism,  which  begins  its  first  term 
February  7th.  The  school  which  is 
established  in  connection  with  North- 
western University,  starts  with  night 
classes  only.  Ijter  it  will  broaden  its 
scope  and  become  a  regular  part  of  the 
university.  Recent  additions  to  the  staff 
of  instructors  include  Walter  A.  Wash- 
bufne,  city  editor  of  the  Chicago  Eve- 
ning Post  and  a  veteran  of  old  and 
new  schools  of  journalism,  to  direct  the 
course  in  reporting.  George  Putnam 
Stone,  of  the  Post's  local  staff,  will 
Mr.  Washhume. 


Chicago-Tribune  Forms  Girls'  Club 

Chicago. — A  new  institution  in  the 
Chicago  Tribune  family  is  the  Girls' 
Club,  which  opens  next  week  in  rooms 
just  above  the  old  Overset  Club  in  the 
Tribune's  downtown  building  at  Dear- 
born and  Madison  streets.  The  club  has 
a  dining  room,  and  one  of  the  chief 
attractions  will  be  lunch  every  day  for 
Tribune  girl  employees. 


Buys  Kentucky  Farm  Paper 

LoutsviU-z,  Ky. — A.  L  Walkc  heads 
a  syndicate  which  has  recently  taken 
over  the  Farmers  Home  Journal  It  is 
anm.iinrrd  that  the  Journal  will  be  con- 
ducted as  a  semi-monthly  and  the  sire 
increased  from  16  to  48  pages,  Thomas 
H.  Starks  is  advertising  manager.  Edi- 
torial positions  are  to  be  tilled. 

Better  Busmeaa  Bureaus  to  Meet 

Oiiuaoo,  A  conference  of  secretaries 
and  managers  of  ah  n!  thirty  Better  Bus. 
iness  Bureaus  will  be  held  at  Chicago 
February  8  to  II,  under  the  direction  of 
the  National  Vigil  nice  Committee  of  the 
Associated  Advertising  Clubs  of  the 
World. 


Sabaan  Magazine  Moves 

The  Sabean  Magazine  has  moved  to 
n<  a  at  I  I  ir.u-r  i.i.  ••  -t  ■  at  1440  Rroa  ;- 
way.  New  York. 


LIVING   IN   DARKNESS   HE  RADIATES 
LIGHT  AND  CHEER 


A  story  of  the  life  and  work  of  ti 
of  the  leading  daily  newspapers  of  the 
ir  publication  aa  a  feature  of 
paper  will  appear  In 
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Jefferson     Thorn  a*     and  Jacksonville 
Publisher.  Hosts  to  A.  A.  A.  A. 

fft>  Trlrereri  "  Fcnns  a  PtauraU 

Jacksoxviux,  Fla..  February  2.— One 
of  the  most  successful  business  meetings 
in  its  history  was  held  February  I  here 
by  the  Southern  Council  I  f  the  American 
Association  of  Advertising  Agencies, 
presided  over  by  E.  E.  Dallis  of  the 
John'cn-Dallis  Company  ci  Attar  ta. 
Gue.-ts  included  Charles  W.  Hoyt.  pres- 
ident of  the  Advertising  Agencies  Cor- 
poration, anil  James  O'Shaughm-ssy.  ex- 
ecutive secretary  of  the  A.  A.  A.  A. 
Sessions  were  held  all  day.  at  the 
Mason  Hotel. 

Jefferson  Thomas,  president  of  the 
Thomas  Advertising  Service,  was  host 
at  the  luncheon  at  the  Rotary  Club  and 
at  the  conclusion  of  the  business  sessions 
Tuesday  afternoon,  a  joint  conference 
was  held  between  the  agency  men  and  a 
number  of  representative  Florida  pub- 
lishers. Mr.  Thomas  was  again  host  on 
Tuesday  night  lo  the  ageuts  and  publish- 
ers and  a  number  of  Florida  business 
men  at  a  banquet  at  which  Messrs.  Dal- 
lis, Massengale.  O'Shauithnessy  and  Sta- 
ples were  speakers. 

W.  A.  Elliott,  publisher  of  the  Florida 
Times  .Union,  and  Quimby  Melton,  gen- 
eral manager  of  the  Florisla  Metropolis, 
and  W.  M.  Traer,  publisher  of  the  Flor- 
ida Farmer  &  Stockman,  took  the  visit- 
ing agents  on  automobile  trips  Wednes- 
day morning  and  afternoon  Tho«e  pres- 
ent at  the  meeting  were: 

M.  B.  Landry.  Chambers  Aslverttsing 
Agency.  New  Orleans ;  W,  R,  Massen- 
gale. Massengale  Advertising  Agercy. 
Atlanta:  C.  L  Bixhv.  CecU,  Barreto  * 
Cecil.  Richmond:  H.  L  Staples,  Staples 
&  Staples,  Richmond ;  Jefferson  Thomas, 
F.  S.  Wadssvorth.  Wayre  Thomas,  lohn 
J.  Srnvth.  Frank  Mav  Anderson,  R,  F. 
Clark.  L  A-  lV.cr;nn  and  D  A  McNeill. 


NO  WAGE  RAISES  IN  NEW  YORK 


Publishers  Association  Decides  to  Re- 

Deinands  for  increased  wages  by  union 
employes  of  New  York  City  newspapers 
will  not  be  granted  by  the  publishers,  it 
is  indicated  by  a  resolution  passed  Feb- 
ruary 2  at  a  meeting  of  the  Publishers 
Association  of  New  York  City.  Demands 
for  higher  scales  by  the  electricians,  ma- 
chinists and  paper  handlers  upon  the 
New  York  publishers  were  refused  and 
the  following  resolution  indicates  the 
association's  future  policy  toward  simi- 
lar demands : 

"Tint  the  several  scale  committees  be 
instructed  tn  grant  no  increases  in  < 
to  any  unions  employed  in 


Northeast  Nebraakane  Meet 

r'MEjsoN,  Neb. — W.  D.  Shepardson  of 
the  Pierce  Call  was  elected  president  of 
the  North  cast  Nebraska  Press  Associa- 
tion at  its  recent  meetinrr  here,  attendr-d 
by  25  editors  and  publishers.  J.  P. 
d'Furcy,  of  the  Hartington  Cedar  Coun- 
ty News,  was  elected  secretary  treasurer 
for  the  fourth  time,  Field  Secretary 
O.  O.  Buck,  of  the  Nebraska  Press  Asso- 
ciation, led  the  discussions  on  various 
topics.  Invitations  to  meet  in  the  rnij- 
'immrr  session  it  Sioux  Ci'y  and  Nor- 
folk were  received1. 


New  York  Circulators  Meet  April  19 

Utica,  N.  Y. — The  directors  of  the 
New  York  Stale  Circulation  Managers 
Association  have  decided  to  hold  the 
next  meeting  of  that  Association  here 
April  19  and  20. 
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CANADA  FIGHTS  SLUMP 
WITH  ADVERTISING 
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ers  of  the-  Fast,  he  said,  is  mulling  in  a 
loss  uf  $1,000  a  week  in  revenue  to  the 


Dominio 


ade 


Cut  Um 


ToauMTO.— The  three  Canadian  press 
associations,  daily,  weekly  and  national, 
are  concurrently  mirlcrtakitig  an  import  - 
ant  campaign,  which  will  have  as  its 
main  ohjertive  a  revival  of  tradc 
throughout  the  Dominion.  From  head- 
quarters here  bulletin*  are  going  out  to 
the  memberships  explaining  the  schcmi- 
aiwl  enclosing  series  of  draft  advertise- 
ntents.  which  advertising  department* 
are  to  u*e  as  suggested  copy  in  approach 
ing  manufacturers  and  merchants  for 
space.  The  bulletins  further  explain 
that  the  Canadian  Manufacturers'  Asmi- 
ciation  is  taking  action  along  the  lines  of 
urging  Us  members  to  use  advertising  as 
one  means  nf  furtltrring  the  project  and 
suggest  thai  members  should  take  ad- 
vantage of  the  opportunity  to  approach 
in  a  general 


The  tenor  of  the  advertising  is  to  im- 
press the  public  with  the  desirability  of 
buying,  whenever  possible,  the  products 
of  Canadian  factories.  It  is  pointed  nut 
that  for  the  year  ended  November  Ml, 
1920,  Canada's  imports  amounted  in 
value  to  $1,345,582,300,  as  compared 
with  $92!>.IIK2.927  in  the  previous  year, 
an  increase  of  S42S.499..J7J.  Of  this  to- 
tal. $927,564,711.  or  over  b8  per  cent 
came  from  the  United  Slates.  Not  in 
any  sense  of  hostility  to  the  United 
States  but  simply  in  an  effort  to  Imp 
the  wheels  of  Canadian  factories  turning, 
the  public  arc  to  be  urged  to  cut  down 
mil*  .nations  and  substitute  therefor 
home-manufactured  product*,  If  this 
is  <lone  in  a  widespread  waif,  it  is  felt 
that  most  of  the  problems  of  trade  dc- 
pris-ion  and  unemployment  will  be 
solved, 

The  advertising  committee  of  the 
Weekly  Association  met  last  week  and 
discussed  the  scheme  thoroughly.  The 
Daily  Association  is  also  working  vig- 
orously and  it  will  not  be  the  fault  of 
the  head  office  if  individual  members  do 
not  take  advantage  nf  the  opportunity  to 
jet  a  lot  of  business  from  manufactur- 
er! and  merchants  in  their  localities. 

Ontario  to  Save  Forest  Wealth 

Tuhunto.— Hon.  K.  C.  Dmry,  Pre- 
mier of  Ontario,  has  announced  that  the 
Government  would  shortly  advertise  for 
tenders  upon  a  number  of  limits,  the 
largest  a  considerable  tract  uf  pulpwood 
at  I  g  Lake  in  the  Thunder  Hay  dis- 
trict and  the  others  of  smaller  area. 
It  is  intimated  that  in  the  disposal  of 
future  limber  limits,  attention  will  he 
given  by  the  Government  to  perpetuat- 
ing the  timber  wealth  of  the  Province 
by  the  adoption  of  a  forestry  policy. 


Third  Labor  Paper  for 

Wtnm — This  city  is  to  have  a 
third  weekly  labor  pajier.  Incorporation 
has  been  asked  for  a  company  to  pub- 
lish a  weekly  newspaper  to  represent  an 
independent  farmer-labor  group  which 
has  political  amhitions.  David  Ltngle. 
former  editor  of  the  Western  Labor 
News,  will  be  editor  and  W,  B  Simp- 
sun,  late  manager  of  the  Western  Labor 
News,  will  he  manager.  The  Western 
l-abor  News  is  owned  by  the  Interna- 
tional Trade  Movement  and  Bogle  and 
Simpson  broke  with  this  organization 
during  the  recent  civic  elections.  An- 
nouncement has  been  nude  by  the  One 
Dig  Union  forces  that  they  will  enlarge 
their  weekly  organ,  the  One  Big  Union 
Bulletin.  W.  A.  Tutte,  parliamentary 
reporter  of  the  Winnipeg  Tribune,  is  to 
become  editor  of  the  Western  Ijbur 
News. 


who  has  also  resigned  from  the  Sun.  is 
lca\ing  for  Winnipeg  to  join  the  staff  of 
the  MgnhorK  Free  Press.  Henry  Torey, 
formerly  reporter  on  the  Sun,  has  been 
promoted  to  the  position  of  managing- 
editor  of  that 


BRITISH    NEWS  UNION 
REVISES  DEMANDS 


U.  S.  Litaratura  "Bod  Influanca" 

TimosiTo.— Higher  tariffs  as  a  wall  t" 
influences  in  American  litera- 
ture which  are  dangerous  tu  Canadian 
unity  were  urged  by  Horace  J.  Hague, 
K  C.  B.C.I..,  of  Montreal,  before  the 
Women's  Canadian  Club  of  Hamilton, 
Onl.,  recently.  He  pointed  nut  that  it 
was  the  experience  of  history  that 
where  the  adjoining  countries  spoke  the 
same  language  there  was  a  probability  ol 
■nsnlidalion  unless  their 
went  in  divergent  directions. 
The  constant  stream  of  liookx,  news- 
papers, magazines,  plays,  moving  pic- 
tures, reviews,  etc..  that  poured  into 
Canada  from  the  United  Slates,  he  de- 
clared, had  a  harmful  effect  on  Canadian 
youth. 


Tabiot  for 

Toronto. — A  ceremony,  probably 
unique  in  the  annals  of  Canadian  jour- 
nalism, took  place  in  Brnckvitlc  (<>nt .), 
List  week,  when  a  solid  hronir  tablet 
of  the  door  of  the  Recorder  Building, 
commemorating  the  continuous  publica- 
tion of  the  Brockvitle  Recorder  for  one 
hundred  years,  was  unveiled. 


(Crvrw.'  f«  F.oitm  *  Pi  iitsMrsl 
Toroxto. — A  well-attended  meeting  of 
the  board  nf  directors  nf  the  Canadian 
Weekly  Newspaper  Association  was  held 
at  the  offices  here  on  January  21.  with 
the  prc-ideni,  W.  R.  Davics,  Renfrew 
Mercury,  in  the  chair.  Reports  liy  the 
finance  and  membership  committees  and 
by  the  manager  were  presented,  review- 
ing the  work  of  the  past  year. 

The  roll  now  shows  420  paid-np  num. 
hers.  It  was  decided  In  spend  csira 
time  in  organizing  the  western  pr  rbtCCI 
during  the  year,  forming  district  a«sn 
nations  along  the  lines  nf  the  county 
organizations  in  Ontario.  Then  in  1922. 
the  work  will  Ik-  carried  down  to  the 
Maritime  Provinces. 

Arrangements  were  concluded  for 
holding  the  annual  meeting  in  Van- 
couver. B.  C  .  the  dates  set  Icing  June 
9  anil  10.  It  is  expected  that  a  special 
train  will  lie  run  from  Tor. into  to  the 
Coast  for  the  accommodation  of  eastern 
memhers,  leaving  on  the  evening  of  June 
2-  Stops  will  be  made  at  important 
points  and  the  return  journey  mil  In- 
timed  to  bring  the  excursionists  back  to 
Toronto  by  June  20. 

Evaa  tha  Go«U  Err 

ToaovTii. — Publishers  who  have  been 
rebuked  by  readers  for  errors  which 
have  lirrn  allowed  to  creep  into  their 
papers  mas  take  comfort  from  the 
knowledge  that  c»en  official  publication- 
are  not  almvc  error.  In  the  special  edi- 
tiofl  of  the  Canada  Gazette,  whicli  an- 
nounced ihe  opining  of  the  House  of 
for  Monday,  February  14.  it 
at  the  same  lime  to  call  the 
Senate  for  sessional  duty.  A  special 
edition  calling  the  Senate  was  necessary 
the  following  day) 


VMKocvzr,  B.  C. — John  Ciirns,  who  Montrku.,  Qfr..— Robert  l.ipsetfr,  for 

was  appointed  recently  managing  cdi'or  several  years  on  the  now  defunct  Winni- 

of  the  Vancouver  (  B.  C. )  Sun,  has  re-  peg  (Man.)  Telegram  and  at  one  time 

signed  and  will  return  to  the  staff  of  the  its  business  manager,  has  joined  the  edi- 

Vancouvrr   Province.     Prank    Phillips,  torial  staff  of  the  Montreal  Star. 


EDITOR   GOVERNS  BRITISH  COLUMBIA 


Tatar  m, — Al  the  eoajvaamM  Md.  la* 

week  by  the  United  Fanners  of  Mani- 
toba at  Brandon,  G.  F.  Chipman,  editor 
of  the  Grain  Growers  Guide,  official  or- 
gan of  the  association,  complained  of  an 
attack  from  Eastern  Canada,  engineered, 
he  asserted,  by  G.  M.  Murray,  formerly 
of  the  Canadian  Manufacturers  Asso- 
ciation. The  attack.  Mr.  Chipman.  al- 
leged, was  caused  by  the  advocacy  by  the 
iniide  of  ideals  which  would  elect  to  the 
Federal  House  men  who  will  insert  the 
edge  of  the  wedge  for  the  almlition  of 
special  privilege.  The  w  ithdrawal  of  ad- 
vertising patronage  by  the  maniifactiir- 


|YJ\.\Y  interesting  experiences  fall  In 
the  lot  of  newspapermen,  but  it  is 
an  HniajM  experience,  in  Canada  at  any 
rati*,  to  receive  an  assignment  to  take 
over  a  governorship.    Such  is  the  for- 
tune that  recently  came  to  Walter  Cam- 
eron    N  i  c  h  o  I, 
proprietor  of  the 
Vancouver      { B. 
C)   Daily  Prov- 
ince,   who  has 
just     hern  ap- 
pointed Lieuten- 
ant-Governor of 
British  Colum- 
bia.    It   is  ihe 
lir«t  lime  that  an 
active  editorial 
w  ritcr   or  jour- 
nalist   lias  liter- 
ally been  called 
from  his  desk  to 
the  rxecutivc  chair  of  a  Canadian  prnv- 
incc. 


WsLtii  f  X  


Ihe  new  Lieutenant -4 iovrrniir  is  a 
of  a  family  which  played  a 
is  part  in  early  Canadian  his- 
tory. His  great-grandfather.  Commo- 
dore Grant,  served  under  Lord  Jeffrey 
Amherst,  while  his  grandfather.  Col. 
Robert  Nichol.  was  a  member  nf  Sir 
Isaac  Brock's  slaff  ill  the  war  of  1812 
His  father.  Rohert  Addison  Nichol.  wa« 
a  barrister  at  Goderich.  Onl..  where  he 
himself  was  bom. 

He  ha'  been  a  journalist  since  1881. 
when  he  joined  the  Hamill*  n  >|H-clalor 
-tafT.  later  going  with  the  Toronto 
News  and  the  Toronto  Sat  irdav  Night, 
which  he  helped  to  found.  From  1888 
to  1896  he  was  editor  of  Ihe  Hamilton 
Herald  and  ill  the  latter  year  joined 
the  gold  rush  to  British  Columbia.  He 
became  editor  of  the  Province  in  Vic- 
toria in  1897,  moving  this  weekly  to 
Vancouver  the  following  star  and  con- 
verting it  to  a  daily.  He  has  owned  and 
edilcd  it  ever  since. 


By  Herbert  C.  1 

<Z.«Js.n  Cil'K.ir.  Editos  k  PaaiMnaa] 
CVll.l.OWlNG  upon  the  "Jam  Fac- 
r  tnry"  journalistic  rebuff  nf  the  Na- 
lional  Union  nf  Journalists  by  Lord 
Northcliffe.  when  lie  declared  he  would 
rather  shut  down  his  four  newspapers 
than  submit  to  the  demands,  the  Union 
has  modified  its  claims  and  now  pub- 
lishes the  new  scale  and  conditions  which 
it  has  laid  before  the  Newspaper  Pro- 
prietors' Association.  This  program,  be 
it  noted,  only  relates  to  the  London  area, 
where  living  and  working  conditions, 
are,  of  course,  vastly  different  to  those 
in  the  country. 

The  new  proposals  include  minimum 
salaries  nf  11  guineas  wet-kly  tor  re- 
porters sub  editors,  press  photographers 
and  artists  of  more  than  two  years'  serv- 
ice, genrral  increases  nf  J  guineas  weekly 
all  arnund.  4  weeks  annual  holiday  with 
extra  day-  at  nthcr  seasons,  one  paper 
nne  slaff,  and  emplnycrs  to  notify  va- 
cancies to  the  Uninn. 

For  its  country  members,  the  National 
Union  has  also  submitted  a  new  sched- 
ule of  projiosals  for  revision  of  wages, 
under  this  system  grading  newspaper 
staffs  into  six  classes  and  the  news- 
paper* into  two  categories  (This  grad- 
ing method  was  rejected  by  the  proprie- 
tors in  the  first  London  program.)  The 
categories  of  the  country  papers  (out- 
side London)  are,  first,  the  morning  and 
evening  papers  and  national  weeklies, 
for  the  staffs  of  which  the  proposrd  *al- 
aiies  arc  16  per  week  to  19;  and  second, 
the  weekly  iwpers  (other  titan  national 
or  Sunday),  in  which  the  salaries  are 
from  £5  10s.  to  17,  15s  weekly. 

Both  these  programs  are  now  before 
the  newspaper  proprietors"  societies  for 
o  at  Met  at  tern. 

The  <ther  organization  representing 
the  interests  of  British  journalists  is  the 
Institute  of  Journalists,  an  important 
Ikxly  which  has  suffered  criticism  be- 
cause its  includes  among  its  members  not 
only  working  journalists,  but  journalists 
who  are  also  proprietors  or  who  bold 
proprietary  interests  The  Institute  has 
also  put  forward  claims  for  a  revision  of 
its  members'  salaries,  and  its  program 
grade*  staffs  and  newspaper*,  but  ex- 
cludes daily  papers  irom  its  list  of  re- 
sponsible officials  in  Class  1.  This  class 
unhides  leader  writers,  chiefs  of  staffs 
and  editors,  and  1he  salaries  are  g  radial 
from  9  guineas  to  18  guineas  a  werk- 
In  the  nther  two  rlasses.  the  minimum* 
are  from  7  guineas  to  14  guineas  a  week 
in  one.  and  in  the  other  (i|ualified  liter- 
ary and  art  staff*  of  not  le*<  than  three 
years'  practice)  from  5  guineas  to  10 
guineas  a  week.  » 

Thi*  pfsgram  is  even  more  ambitious 
that  the  first  proposals  of  the  National 
Union,  and  a*  the  latter  were  uncompro- 
misingly rejected  by  the  newspaper  pro- 
prietors, it  would  appear  as  if  the  In- 
stitute w  ill  have  to  make  substantial  re- 
visions. The  Nrwsii-iper  Society  has  al- 
ready intimated  to  the  Institute  that  it 
seas  unable  to  accept  either  the  grading 
or  classification  put  forward,  and  fur- 
ther, that  it  was  unable  to  depart  from 
the  existing  minima  put  forward. 

The  situation,  therefore,  is  one  of  gen- 
eral uncertainty,  though  there  is  a  dis- 
tinct tendency  on  the  part  of  the  proprie- 
tor* to  maintain  their  backbone  and  pre- 
serve their  unanimity  of  action. 
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ARNOLD  PREDICTS  BIG 
BRITISH  ADVERTISING 


Export    Advertising    Authority,  Back 
from  Europe,  Tells  of  Plant  to  Sell 
English  Manufacture*  In 
America 


Frank  A.  Arnold,  of  Frank  Socman, 
Inc..  and  Or.  Charles  Katun  of  Leslie's, 
were  the  only  speaker*  at  the  fourteenth 
annual  dinner  of  the  Representative 
Club,  held  at  the  Hotel  Pennsylvania  on 
Friday  evening  The  remainder  of  the 
evening  was  taken  up  with  an  excellent 
variety  entertainment  contributed  by 
Helen  lliMrcih,  "the  World's  Cliam- 
pion  Woman  Boxer,  and  members  of 
the  club.  including.  J.  K.  Atkinson,  of 
Variety;  Roy  F  Williams,  of  the  Scicn- 
tific- American;  George  W.  Walter. of  the 
New  York  Evening  Journal,  and  a  group 
of  fun  makers  whose  names  did  not  ap- 
pear on  the  program. 

Mr.  Arnold,  who  recently  returned 
from  a  trip  to  England.  France.  Holland 
anil  Belgium,  gave  some  of  his  imprcs- 
M..ns  of  conditions  in  those  countries. 
He  said  that  notwithstanding  the  pessi- 
mistic report*  made  by  some  returned 
travelers  he  came  lark  home  a  conserva- 
tive optimist.  Advertising,  lie  declared, 
was  the  most  prosperous  luisincss  in  the 
British  Empire,  Great  progress  has 
been  made  in  the  past  few  years  in  ad- 
vertising methods  and  practice.  England 
is  preparing  to  regain  its  prestige  in 
foreign  trade  under  a  mo<t  carefully 
vv  orked-ont  plan  which  calls  for  the  use 
of  extensive  advertising. 

Mr.  Arnold  said  that  the  large  inann 
facturers  of  (ireat  Britain  would  seek  an 
outlet  for  their  gond«  in  the  United 
States-  In  order  to  create  a  market  for 
them  much  advertising  would  he  done. 
This,  of  course,  means  a  new  source  uf 
revenue  for  the  newspapers  and  maga- 
zines on  this  side  of  the  Atlantic,  as 
hitherto  English  advertising  has  amount- 
ed to  little  in  vulume. 


RADIO  NEWS  FOR  MINNESOTANS 


Northern  Editor.  WUI  Experiment — H. 
P.  PhUlipa,  of  Mahnomen,  President 

ttfttU  la  Eoitos  *  hWWWsl 
Minneapstus.— Dissemination  of  news 
by  wirelrss  telephone  to  the  newspapers 
of  Minnesota,  declared  hy  Dr.  Charles  E. 
Pr.  'Slier  of  the  Dunwoody  Institute  of 
this  city,  to  he  entirely  feasihlc,  will  lie 
undertaken  just  as  soon  as  arrangements 
can  lie  made  by  the  publishers  of  North- 
ern Minnesota,  i:  was  decided  at  the  an- 
imal convention  of  the  Northern  Minne- 
sota Editorial  Association  at  Crookston. 

It  was  suggested  that  the  wireless  ap- 
paratus first  be  installed  fn  the  office  of 
the  Crookston  Times  in  order  that  a 
practical  test  might  lie  made  in  receiving 
wireless  news  sent  out  by  the  Dunwoody 
Institute.  W.  E.  McKcnzie.  publisher 
of  the  Times,  was  named  chairman  of  a 
-perial  committee  to  arrange  for  the  ex- 
periments. Serving  with  him  are  Asa 
W  allace  of  the  Sauk  Center  Herald.  E. 
H.  l>enu  of  llentidji.  W.  E.  Verity. 
W.idcna  and  S.  P.  Phillips  of  Mahno- 
men. 

Flection  of  officers  resulted  as  fol- 
lows: President  H.  P-  Phillips,  of 
Mahnomen  Pioneer;  vice-president.  .V 
l_  Lal'renicre.  Grand  Rapids;  secre- 
tary. A.  (".,  Rulledge,  Minneapolis. 

Unite  to  Enforce  Printing  Law 

SitiNGritLii,  III.— Officials  of  the  Illi- 
nois Pre«s  Association  are  taking  pre- 
cautions against  the  overlooking  hy  offi- 
cials of  Illinois  villages  cities  and  school 


districts  of  the  law  passed  by  the  last 
general  assembly  requiring  the  publica- 
tion of  financial  reports.  The  letters  sent 
out  by  the  Press  Association  to  all  offi- 
cials explain  the  law  in  detail.  The  law 
requires  the  publication  of  financial  re- 
ports in  a  paper  of  the  town  in  which 
the  repoits  are  made  and  if  there  is  no 
iiapcr  in  that  town  publication  in  the 
county  seat  newspaper  is  required.  A 
line  of  from  $25  to  $500  is  provided  for 
officials  nrglectmg  to  carry  out  the  pro- 
visions of  the  law.  School  treasurers 
come  under  the  provisions  of  the  law. 


BILL  TO  PRIVILEGE  NEWS  TIPS 

Colorado    Legislature    May  Legalise 
Editors'  and  Reporter*'  Confidence* 

(.Yfrcial  Id  Koitos  ft  Pc  bushes.) 

DtLNVEa,  Colo.— A  bill  providing  that 
newspaper  owners,  editors  and  reporters 
cannot  be  examined  on  the  witness  stand 
as  to  the  source  or  nature  of  any  confi- 
dential news  tip,  has  been  introduced  in 
the  Colorado  legislature  by  Representa- 
tive Charles  Sacktnan  of  Denver.  The 
bill,  the  first  of  its  kind  to  be  introduced 
in  any  legislature,  was  drafted  by  Judge 
Ben  B.  Lindscy  of  the  Denver  juvenile 
court.  It  puts  communications  to  news- 
paper men  in  the  same  class  with  com- 
munications between  lawyer  and  client 
or  doctor  and  patient,  which  in  Colorado 
are  already  declared  privileged. 

The  section  applying  to  the  press 
reads ; 

"Nn  newspaper  owner,  niaeaaer.  editor  or 
irpoTler  up»ii  xuy  nrwspaper  »h;ill  br  rsaoaineu 
as  lo  citmmanicaltois*  nude  In  him  in  coort- 
tlriivr,  wfcrn  an*  such  newspaper,  owner,  man 
uitrr.  c.tKuf  or  reporter  shilt  sure  upon  oath, 
warn  tailed  as  s  witness  to  any  nutter  that  the 
vinic  wis  disclosed  lo  him  in  confidence  with 
his  promise  not  lu  reveal  the  name  of  the  per 
»jii  disclosing  any  such  information  or  making 
any  such  communication  and  rhat.  lit  the 
opinion  of  such  nrwipaper  owTicr.  manairr. 
editor  or  reporter  It..-  public  interest  in  their 
judimert  would  suffer  hr  ihe  disclosure  of 
such  conMrntisJ  cnw.mur.ic.lior,." 

TOWNSFOLK  DINE  GRAHAM 

Editor     of     100- Year-Old  Brockville 
Recorder  Given  Loving  Cup 

(Sprriml  to  Enrros  ft  Ptiaiasurs.) 

"I  *  silo,  '  >«l  -A  v  .Miplinienttlv  ban 
quel  was  tendered  to  the  Hon.  George 
P.  Graham,  president,  and  the  staff  of 
the  BrocJcvDIC  (Out.)  Recorder.  Jan. 
IK.  by  the  local  Iwarrl  of  trade  in  honor 
of  the  newspaper's  centenary  The 
duel  speakers  were  Col.  George  H. 
Ham  of  the  C.  P.  R.  press  department, 
Montreal,  and  Dr.  P.  D.  Ross  of  the 
Ottawa  Journal-Press,  president  of  the 
Canadian  Daily  Newspapers'  Associa- 
tion. 

On  behalf  of  the  citirens  of  lite  town. 
Mr.  Graham  was  presented  with  a  sil- 
ver loving  cup.  He  was  also  presented 
by  the  staff  of  the  Recorder  with  a 
golden  cotn|K>*ing  rule,  while  W.  J. 
Reynolds  newsroom  foreman,  an  em- 
ployee for  47  years,  and  W.  J.  Moore, 
manager,  after  45  years,  received 
watches. 


Boosters  Busy  in  Williston 

St.  Pa  rt.. — A  unique  community  ad- 
vertising scheme  has  been  developed  by 
the  Commercial  club  of  Williston,  N.  D. 
under  the  direction  of  Secretary  Henry 
P.  Doolcy,  a  former  Minnesota  news- 
paier  man  A  group  of  forty  or  fifty 
business  men  of  Williston  pooled  their 
advertising  allotments  for  neighlioring 
town  newspapers  and  turned  the  budget 
over  to  the  Commercial  Club,  which 
bought  a  half  page  in  the  newspapers  in 
territory  tribtitory  to  Williston.  A  part 
of  the  space  was  devoted  to  general  com- 
munity  boosting.  A  list  of  merchants 
contributing  to  the  Shopping  club  was 
practically  the  only  individual  advertis- 
ing. 


PAPER  CUTS  OLD  PARTY  TIES 


Don  C.  Seats  and  E.  C.  Bowler,  Sr., 
with  New  Portland  Herald 

PoxrijVND.  Mr.. —  It  is  announced  that 
the  new  Portland  Herald,  which  has 
succeeded  the  Argus,  will  be  inde- 
pendent in  politics,  as  its  name  implies, 
abandoning  the  political  affiliation  of  the 
Argus  w  hich  has  been  the  official  organ 
in  Maine  of  the  Democratic  party  since 
its  birth  a  century  ago. 

The  Independent  Publishing  Com- 
pany, Inc.  which  nrgani/cd  recently, 
with  an  authorized  capitalization  of 
$.1011,1X10  is  comisoscd  of  those  finan- 
cially interested  in  the  Argus  corpora- 
tion, including  Don  Sciti,  business  man- 
ager of  the  New  York  World,  and 
Ernest  C,  Howler.  Sr.,  who  the  past 
two  years  has  been  general  manager 
and  part  owner,  together  with  a  dozen 
local  business  men.  mostly  leading  mer- 
chants doing  a  large  amount  of  adver- 
tising. 

Robert  Brattn.  of  Porteous,  Mitchell 
&  Braun  Co..  which  conducts  one  of 
Portland's  largest  department  stores,  is 
president  of  the  board  of  directors. 
Mr.  BowlcT  continues  as  general  man- 
ager ;  Eli  R.  Russell,  formerly  of 
I'eekskill.  N.  Y..  as  editor,  and  William 
H.  McDonald  as  night  editor.  A  num- 
ber of  new  men  have  been  added  to 
the  staff,  including  C  II.  Miller,  who 
is  city  editor,  a  position  which  he  has 
filled  with  Ihe  Worcester  Post  the  past 
three  years,  and  Harold  J.  Anderson  of 
Boston,  sporting  editor,  and  H.  Augus- 
tus Merrill,  editor  of  the  Rockland 
Messenger  and  formerly  of  the  Argus 
editorial  staff,  as  special  writer.  Mrs. 
Philip  Mclntire.  w-idnw  of  a  former 
editor  of  the  Argus,  bas  charge  of  the 
woman's  page. 

Ernest  C  Bowler,  Sr.,  who  as  general 
manager  has  complete  charge  of  both 
the  business  and  editorial  sides  of  the 
new  paper,  for  several  years  was  pub- 
lisher of  the  Gardiner  Independent,  pre- 
vious to  which  he  published  a  weekly 
paper  at  Bethel.  His  son  is  associated 
with  him  in  the  business  department. 

The  Argus  was  established  as  a 
weekly  in  11*13,  and  some  years  later 
Isecamc  a  daily.  For  a  long  period  it 
issued  tri-weekly  and  weekly  editions, 
as  was  customary  in  many-  sections  of 
the  country,  hut  the  tri-wcekly  was 
dropped  several  years  ago.  Many  of 
it*  subscriptions  date  back  to  the  first 
issue  of  the  paper,  some  in  the  original 
mines,  being  maintained  generation 
after  generation  as  a  matter  of  family- 
pride. 


Texas  Typothetae  Elect 

D.xta  vs.  T».\— The  Texas  Typ  tlu-tae 
Federation  has  selected  San  Antonio 
for  the  next  meeting  and  the  dates  were 
fixed  as  the  third  Monday  and  Tuesday 
in  May  Officers  elected  are:  F  B. 
MeCurdy.  Houston,  president ;  M. 
Hill,  San  Antonio,  vice-president;  Mar- 
vin Evans  of  Fort  Worth,  George  L. 
Stevens  of  fialveslon,  W.  S.  MrMath 
of  F.I  Paso,  John  Tnbin  of  Austin,  Tom 
LiniB  of  Beaumont.  William  I.  Casey 
of  Dallas.  Donald  Rein  of  Houston, 
and  Ben  Swerkerman  of  San  Antonio, 
vice-presidents;  J.  Gillespie  of  Houston, 
secretary -trrasurer. 


South  Getting  Back  to  Normal 

Atlanta. — Problems  in  connection 
with  the  financial  readjustment  of  busi- 
ness, especially  as  they  concern  thr 
smaller  daily  newspipers,  were  discussed 
at  a  spcchl  mid-» inter  melting  of  the 
Associated  Dailies  of  South  Georgia, 
held  in  the  office  of  the  Albany  Herald 
It  was  agreed  that  the  return  to  normal 


has  set  in  and  that  within  two  or  three 
months  business  in  general  will  be  back 
to  its  old  basis.  J.  A.  Davis,  of  the  Al- 
bany Herald,  is  president  of  the  associa- 
tion; Lovelace  Eve,  of  the  Amcricus 
Times-Herald,  is  secretary.  All  of  the 
daily  new  spatters  in  South  Georgia  are 
members. 


OREGON  PRESS  WATCHES  LAWS 

Urges  Publication  of  Delinquent  Tax 
Lists — Wants  Higher  "Legal"  Rale 

(.vy«W  lo  Enuoa  ft  Hcsusatt) 
Salem,  Ore.  Smaller  newspapers  of 
Oregon  are  interested  in  several  bills 
which  are  now  before  the  Oregon  Legis- 
lature. One  of  them  would  restore  the 
publication  of  delinquent  tax  rolls.  Such 
publication  was  discontinued  several 
years  ago.  It  is  contended  tliat  fear  of 
publication  is  effective  in  promoting  the 
prompt  payment  of  taxes  and  that  the 
experiment  of  giving  delinquency  notice 
only  by  mail  has  not  lseen  a  success. 

Another  proposed  law  would  increase 
the  rates  for  the  publication  of  legal 
notices  from  the  present  rate  of  3'4 
cents  per  eight-point  line  to  10  cents 
for  the  first  insertion  and  5  cents  for 
each  additional  insertion. 

It  is  also  proposed  to  allow  news- 
paper, to  include  street  sales  in  their 
circulation  when  bidding  for  the  pub 
lication  of  county  legal  notices.  At  pres- 
ent only  mail  circulation  is  counted.  The 
country  weeklies  are  asking  some  modi- 
fication of  this  bill,  as  they  fear  it  will 
lx>  an  effective  weapon  in  the  hands  of 
the  smaller  dailies. 


CODIFY  STATE  PRINTING  LAWS 


(5r>erisl  u  Fsitos  ft  Pususats) 

St.  Pai  i     In  Minnesota  and  Colorado 
rommittees  are  codifying  the  laws  rela- 
tive to  legal  publications.    The  Minne- 
sota Bulletin,  edited  hy  H.  C.  Hotaling. 
executive  secretary  of  the  National  Edi 
torial  Association,  says  that  the  associa 
lion  should  take  up  this  work  and  pre 
sent  a  plan  for  standardizing  the  charges 
for  legal  publications  in  various  states. 
The  legal  rates  for  publications  in  various 
states  are  very  much  at  variance;  in 
fact,  so  much  so  that  a  publisher  moving 
from  one  state  to  another  is  at  a  loss 
to  know  how  to  measure  up  a  legal  no 
tic*. 

"We  presume.'"  says  the  Bulletin,  "a 
square  means  an  inch  All  legal  notices 
should  lie  based  on.  say  a  six-point  basis. 
State  Printer  S.  V.  Gordon  of  Minne- 
sota would  make  twelves  lines  of  six 
point,  or  3ffl  ems,  as  the  basis,  and  if 
set  in  other  type  to  contain  that  numlicr 
of  ems.  This  would  indure  the  publisher 
to  set  all  of  his  notices  in  six  point  and 
would  eradicate  the  setting  of  notices 
leaded  in  eight  or  test  point  type  without 
the  publisher  wanted  to  give  away  his 
space"   

New  Daily  in  Sitka 

Port l.sn ft.  Ore.— The  Sitka  Sun  is  the 
latct  newspaper  to  begin  publication  in 
Alaska,  W.  R.  Ilanlon.  an  old  time 
Alaskan  is  editor  and  publisher.  It  is  a 
four-page  sheet,  carrying  Associated 
Press  news,  and  is  the  first  publication 
that  Sitka  has  had  for  more  than  25 
years.   

Mrs.  Marble  111 

I'obt  Scott,  Kan— Mrs.  George  W. 
Marble,  wife  of  the  publisher  of  the 
Tribune-Monitor  and  secretary  of  the 
Publishers'  Buying  Corporation,  has  suf- 
fererl  a  stroke  of  paralysis,  and  is  in  a 
very  serious  condition. 
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FELL  AND  VAN  LOAN  BUY 
HUDSON  REPUBLICAN 


G.n.r.l 


editor  of  the  Evansville  Journal-News, 
the  predecessor  of  the  present  news- 
paper,  Mid  from  1913  to  August,  1920, 
was  associate  editor  and  then  city  editor 
of  the  Indianapolis  Star.  After  leaving 
the  Star  he  was  associated  for  lix 
months  with  the  Kussel  M.  Seeds  Com- 
pany, Indianapolis, 
of  Indianapolis. 


ELLIS    IS  REMODELING 
WORCESTER  PLANT 


Sells    Surplus    Gazetta    Equipment  to 
M.  F.  Hanson  of  Duluth  Herald— 
Preee    Ordered— AD 


A.  W.  Fux 


C5>'e>of  lo  Eniroa  &  Fusuimi .) 
Ht  Dsns,  N.  V.  Tin-  entire  capital  of 
the  Bryan  Printing  Company  has  been 
acquired  by  tile  Hudson  Republican 
Corporation,  a  new  company  in  which 
Albert  W.  Fell,  of  Worcester,  Mass.,  a 

 former  Hudsunian, 

and  Emory  V. 
Van  Loan,  of  this 
city,  are  the  con- 
trolling stockhold- 
ers. Mr.  Fell,  the 
president  of  the 
new  corporation, 
will  become  pub- 
lisher of  the  Daily 
Republican  and  the 
Columbia  Repub- 
lican, assuming  su- 
pervision of  the 
editorial  and  news 
departments,  while 
Mr.  Van  Loan  will  continue  aa  general 
manager,  which  he  has  been  since  the 
death  of  Henrv  R.  Bryan  in  Septem- 
ber. 1917.  Mr.  Fell,  from  1897  to  1907, 
was  associated  with  the  late  William 
Bryan,  and  his  son,  the  late  Henry  R. 
Bryan,  as  business  manager  of  the 
Bryan  Printing  Company. 

For  a  number  of  years  Mr.  Fell  was 
business  manager  of  the  Williamsport 
(Pa.)  Sun,  and  later  general  manager 
of  the  Pilgrim  Press,  of  Boston  and 
Chicago.  He  is  at  present  general  man- 
ager of  the  Worcester  (Mass.)  Tele- 
gram -Gaiette. 
When  a  resident 
here  he  served  as  fi 
alderman  for  two 
terms.  He  il  a 
32°  Mason,  and 
was  one  of  the 
charter  members 
of  Hudson  I-odge, 
No.  787.  B.  P. 
O.  E. 
Mr,   Van   I  .nan 


FRESNO  WINS  "BILLY"  MORTON 


with     the  paper 

since   June,    1904,      E  C.  Van  Loaa 
»*Jta    he  entered 

the  business  office  as  bookkeeper,  under 
Mr.  Fell's  management.  Later  he  suc- 
ceeded him  as  business  manager,  and 
upon  Mr.  Bryan's  death,  liecame  gen- 
eral manager.  He  is  a  Mason,  and  is 
active  in  local  social  and  business  af- 
fairs. 

Frank  L.  Kent,  selrctary  of  the  new 
corporation,  has  been  connected  with 
the  Republican  for  over  thirteen  years. 
He  began  his  newspaper  career  as  a 
carrier  boy.  later  joining  the  reporting 
staff,  where  he  served  under  his  fathrr. 
the  late  Jamrs  Ki-nt,  whom  he  succeeded 
as  city  editor.  Mr.  Kent  becomes  man- 
aging editor. 

Henry  M.  James  will  continue  a« 
editor  of  the  Republican  until  ^uch  time 
as  Mr.  Fell  derides  to  remove  to  Hud- 
son and  take  active  charge. 


Veteran  Special  Still  Talking  of  Hi. 
Recent  Viait  There 

W.  J.  Morton,  special  newspaper  rep- 
resentative of  New  York,  recently  re- 
turned from  an  extended  trip  through 
the  far  West  and  the  Pacific  Coast 
States.  He  found  the  newspaper  busi- 
ness  "spotty,"  that  is  in  some  cities  it 
was  very  good  and  in  some,  because  of 
local  conditions,  bad.  He  was  most  im- 
pressed by  what  he  saw  at  Fresno.  Cal. 

"Of  all  tile  places  I  visited— and  I 
visited  nearly  every  city  of  importance 
on  the  Pacific  Coast — Fresno  impressed 
me  most.  It  has  a  population  of  45  000. 
is  well  located,  and  is  as  thoroughly  up- 
to-date  as  any  city  of  its  sire  or  even 
75.000. 

Everything  about  the  place  indicated 
prosperity,  progress  and  good  business. 
I  never  saw  so  many  automobiles  parked 
along  the  curb.  They  were  lined  up  on 
both  sides  of  the  street  as  far  as  I  could 
see.  The  stores  were  doing  a  rushing 
trade.  From  the  siie  of  the  crowds  you 
might  think  you  were  in  Butte  on  Satur- 
day night.  Fresno  looks  brand  new — as 
though  it  were  built  yesterday.  It  con- 
tains no  old  structures.  It  has  one 
building  that  is  fourteen  or  sixteen  stor- 
ies high.  Its  department  stores  are 
equal  to  the  best  to  he  lound  in  cities 
four  or  five  times  larger. 

"Fresno  is  the  center  of  the  raisin 
growing  district  of  California.  Its  pres- 
ent prosperity  is  due  to  the  passage  of 
the  Volstead  amendment-  The  demand 
for  raisins  for  home  brewing  has  strip- 
ped the  wholesale  market  bare  and  you 
can't  buy  a  pound  except  at  the  retail 
stores.  The  growers  here  having  dis- 
posed of  their  entire  crop  have  plenty 
of  money  to  spend,  and  they  are  spend- 
ing it,  too.  The  stores  are  crowded  with 
buyers.  The  grape  growers  within  a 
radius  of  75  to  100  miles  drive  to  Fresno 
with  their  women  folks  of  the  after- 
noon, where  they  do  their  shopping  and 
are  back  home  again  in  time  for  supper. 


Woucestui,  Mass.— Theodore  T.  El- 
lis, publisher  of  the  Worcester  Telegram, 
who  recently  acquired  the  Evening  Ga- 
zette, has  consummated  a  sale  of  the 
entire  surplus  mechanical  equipment  of 
the  Garettc  to  M.  F.  Hanson,  who  lately 
acquired  the  Duluth  Herald.  The  equip- 
ment sold  consists  of  two  Hoe  sextuple 
presses  with  stereotype  equipment  com- 
plete, including  one  press  installed  and 
running  hut  a  few  wreks.  several  Lino- 
type machines  and  a  large  assortment  of 
steel  composing  room  equipment.  The 
balance  of  the  equipment  of  the  Gazette 
will  be  removed  to  the  Telegram  office, 
where  alterations  are  being  made  to  han- 
dle the  publishing  of  the  morning,  eve- 
ning and  Sunday  editions  of  the  new 
combination. 

The  composing  room  of  the  Telegram 
is  undergoing  extensive  alterations  in- 
cluding a  steel  merianine  floor  extend- 
ing entirely  across  one  end  and  one  side 
of  the  room,  which  will  support  on  one 
side,  a  new  lavatory  equipment  for  the 
employees,  consisting  of  a  battery  of 
24  steel-enameled  wash  bowls.  The 
other  side  of  the  merianinc  will  house 
the  monotype  equipment  and  storage 

tern. 


(N.  H.)  Union,  and  for  a  time  was  tele- 
graph editor,  and  later  an  editorial 
writer.  Harold  A.  Small,  who  came 
from  Hartford  several  months  ago  to 
join  the  Sunday  stall  of  the  Telegram, 
succeeds  Mr.  Houston. 

The  newspaper  photoplay  based  on 
pictures  taken  at  the  Telegram  plant 
last  summer  has  found  such  popular  fa- 
vor that  it  is  to  be  exhibited  in  theatres 
throughout  that  paper's  territory,  The 
plot  is  based  on  tile  identity  ot  a 
v.ealthy  Connecticut  politician  killed  in 
a  railroad  wreck  and  depicts  reporters 
at  work  on  the  story. 

George  F.  Booth,  editor  and  pub- 
lisher of  the  Evening  Garcttc,  who  re- 
tired when  that  paper  was  bought  by 
T.  T.  Ellis,  of  the  Telegram,  was  the 
guest  of  honor  at  a  meeting  of  the  New 
England  Newspaper  Alliance  in  Boston 
this  week  and  was  honored  with  the 
presentation  of  a  life  membership  in  the 
association.  Mr.  Booth  was  one  of  the 
•  rganiiers  of  the  alliance 

James  H.  Guilfoyle,  night  editor  of 
the  Telegram,  has  resigned  as  civil  serv- 
ice labor  registrar  for  the  city  of 
Fitchburg.  Mass.  When  Mr.  Guilfoyle 
joined  the  Telegram  staff  He  continued 
his  duties  as  labor  registrar  pending  the 
appointment  of  a  successor. 

The  Post,  which  lost  its  building  in 
the  fire  which  swept  the  business  dis- 
trict a  few  days  ago,  has  been  issued 
from  the  Telegram's  office  since. 


D.  Motrit-Jonae  Make*  Change 

D,  Morris-Jones,  who  for  seven  years 
has  been  with  Hanff-Mctzger,  Iiic_,  New 
York,  as  manager  of  the  plan  depart- 
ment, wiU  go  on  February  14  with 
Sackhcim  Jr  Scherman,  as  director  of 
copy  and  plans.  Mr.  Jones  is  managing 
editor  of  the  Advertising  Club  N'cws. 
Sackhcim  &  Scherman  are  moving  from 
42  Fast  23d  street  to  354  Fourth  avenue. 
New  York 


Buy  EvanjTilh 

Evansvuae.  I  no.— Considerable  stock 
interest  in  the  Journal  Publishing  Com- 
pany has  been  sold  to  Karl  Mushtitz  of 
Indianapolis  and  his  brother,  Curtis 
Mushliu,  for  more  than  ten  years  ad- 
vertising ptanager  of  the  Journal.  Earl 
Mushlitz  becomes  editor  and  general 
manager  of  the  Journal,  and  Curtis  be- 
comes business  manager.  Earl  Mush- 
litz for  several  years  prior  to  1913  was 


Dxu-as.  Trx.— The  Dallas  Saturday 
Night.  Beau  Monde  of  Dallas,  and  the 
Foil  Worth  (Tex.)  Observer,  all  society 
pipers,  have  ronsolidatcti,  anil  will  here- 
after be  published  as  one  in  Dallas  by 
D.  K.  Willingford,  editor  of  the  Ob- 
server. Mr.  Willingford  will  continue 
as  editor  and  L.  R.  Lytic,  former  man- 
aging direct. ir  of  the  Observer,  will  be 
husineis  manager  of  the  new  publication. 


New  Post  for  Arno  Doach-Fleurot 

Arno  Dosch-Klriirnt.  staff  correspond- 
ent for  the  New  York  World,  this  week 
assumed  the  post  of  the  World's  chief 
staff  correspondent  for  Germany  and 
Central  Europe,  with  headquarters  in 
Berlin. 


When  completed  there  will  be  a  bat- 
tery of  thirty  Linotypes  of  the  latest 
pattern,  four  Miller  saw*,  and  every 
facility  in  the  line  of  steel  cabinets  and 
make-up  tables.  Mr.  Ellis  has  just  or- 
dered a  Goss  octuple  press  to  be  especi- 
ally built  and  installed  during  the  sum- 
mer. This  press  will  print  three  colors 
and  black  on  the  outside  and  one  color 
and  black  on  the  inside,  enabling  the 
Telegram  to  produce  its  own  Sunday 
comics. 

This  press  will  be  in  addition  to  the 
Scott  multi-unit  octuple  press  now  used 
by  the  Telegram.  An  electric  elevator 
is  being  installed  in  the  business  office 
to  connect  the  four  floors  and  basement. 

The  foreign  and  local  advertising 
department  in  charge  of  Walter  L, 
Thomas,  assistant  publisher,  will  be  re- 
moved to  the  fourth  floor.  This  floor 
will  also  contain  the  private  office  of  the 
publisher,  occupying  the  entire  front  of 
the  floor,  the  information  desk,  and  a 
lobby  for  customers.  The  rear  of  the 
fourth  floor  is  being  fitted  up  for  the 
Sunday  Telegram  editorial  department 
which  will  be  moved  up  from  the  second 
floor.  The  present  office  occupied  by 
Mr.  Ellis,  when  the  improvements  are 
completed,  will  be  occupied  bv  the  edi- 
torial director,  Dipt.  Roland  F,  An- 
drews, while  the  entire  second  floor  will 
be  refitted  to  accommodate  the  editorial 
staff  of  the  Telegram  and  the  Gazette. 

Staff  Reorganization 

The  third  floor  has  been  arranged  in 
accrmimndale  the  accounting  depart- 
ment ard  the  office  of  ihe  auditor  in  the 
front  while  the  center  rooms  will  con- 
tain files  and  janitor's  workshop.  The 
entire  rear  of  the  third  floor  is  occu- 
pied bv  the  Telegram's  engraving  de- 
partment and  artists'  studios. 

After  completing  20  years  of  service. 
Edward  D.  Houston,  of  the  editorial 
staff  of  the  Worcester  Telegram,  has 
left  that  paper.  Mr.  Houston  is  soon 
tr.  enter  business,  the  nature  of  which 
has  not  yet  been  di«closed  He  came  to 
ihe    Telegram    from  the 


Blanckard  Ad  Claaa  Dines 

The  Blanchard  Class  in  Advertising 
at  the  23d  St.  Y.  M.  C.  A  New  York, 
held  hi  annual  dinner  at  the  Advertis- 
ing Club  on  Wednesday  evening.  Rich- 
ard H.  Waldo  delivered  a  spirited 
address  upon  the  influence  of  advertis- 
ing upon  the  life  of  the  people.  He 
said  that  the  opportunities  for  young 
men  to  achieve  success  in  this  field  were 
never  so  great  as  they  will  be  during 
the  next  ten  years.  The  present  depres- 
sion. Mr.  Waldo  asserted,  will  not  con- 
tinue beyond  March  or  April,  and  by 
August  business  will  be  driving  ahead 
at  a  full  rate  of  speed.  Edward  H. 
Schulze.  of  the  Making-It-Pay  Corpora- 
tion, contributed  a  talk 
letter  writing  in  which  he  I 
of  the  possibilities  of 
ness  by  mail.  H.  E  Doremus  gave  the 
class  an  opportunity  to  listen  to  several 
musical  selections  received  by  wireless 


N.  Y. 

The  New  York  Times  this  week 
opened  a  branch  office  in  Brooklyn  at  300 
Washington  street-  Hugh  A.  O'Don- 
r.ell  presided  at  the  luncheon  served  at 
the  Hotel  Clarendon.  Borough  President 
Edward  Riegclmann  welcomed  the 
Times  to  Brooklyn.  Charles  F.  Hart. 
Benjamin  T.  Buttcrworth  and  Edwin  S. 
Friendly  spoke  for  the  New  York 
Times. 


George  F.  Lord  with  Creanleaf 

George  Frank  Lord  has  become  vice- 
president  of  the  Greenleaf  Advertising 
t  nrpnralion  with  headquarters  in  New- 
York.  He  was  formerly 
manager  of  E.  I.  du  Pont  de 
ft  Co.,  Wilmington,  Del .  and  later  direc- 
tor of  advertising,  as  well  a<  promotion 
and  sales  manager  of  the  Agricultural 
Dynamite  Division. 


BcrTALO.— One  hundred  photo-en- 
gravers, employed  in  eight  commercial 
plants,  went  on  stiike  last  week.  They 
"■  i  L'l  ■  t'  il'  ti  and*  ['<  r  ;i  $10  ,i  w>:ek 
wage  increase,  to  a  minimum  of  $40  a 
week,  but  demanded  still  greater  in- 
creases. The  plants  affected  are  in  par- 
t>al  peration, 
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WHAT  OUR  READERS  SAY 


"MS.1 


I  did  not  find  any,    But.  I  want 
1  Kcrpi  jnr  *y  '-  >ty  anyway. 
i-u».fratulati"ne. 

JAMES  J.  SMITH. 
Publither  Dry  Good.  *  Apyartl. 


mc  for  yon  to  ee.,  prepaid  ""J.^J"* 


1 


Abr*ut  of  tka  Time* 

N.w  Voaa,  Jamaar  J», 
holloa  &   Pvatiinaa:     1  have  nlway. 


til  KB 

ti»    cover"    reader  of 
EoiToa  ft  PtrBLiiRta.  bat  I  beliere  that  dona* 
the  mm  ux  month.  y<air  publication  hai  been 
filled  with  Mtt  driirable  information. 
MtlB»  nm  heme  and  thr  helpful  inn 
thus  any  other  peri.id  d«rln«  the  lime 
been  a  reader  of  Eottoa  ft  l'Lluim.. 

Of  cotartt,  ate  are  living  ui  a  period  of 
Dew.p«per  pnbliehina*  when  there  are  more 
vital  problem  eocitrtmlini  the  adeertinaa  men 
and  publiibrra  than  e»er  befure.  and  w>,en  a 
publication  ran  keep  abeeatt  of  the  time.,  a. 
fcoiroa  ft  PtitliMta  baa.  It  certauilr  mean. 

dot  to  read  your 
teep  informed  and 
of  the  1921 


Mncere  coni 
erhcirneT  of 
of  joornalurtn. 

our 


Yours  sincerely, 

C.  r.  C RANDALL, 
Editor  Montreal  Daily  Star. 


A  Miiw  of  Information 

New  Yc»k.  Jtnuur  24.  1921. 
To  Em  tot  4  Plblishib:  I  take  gnat 
pleaaure  in  congratulating  \rf*  «P"«  the  **«|- 
Irnre  of  your  year  hot*.  It  is  the  best  publl- 
cation  of  iu  kind  I  tut  ha*  crnnc  before  me. 
I  feel  Hiuia  that  every  publisbrr  anil  every 
 1  will  find  it  a  mine  of  useful 


abreast  c 
b  has,  it 
_ .    Rift*   earn   have  go 
publication  if  ,Vy  want  to  keen 
be  able  to  march  in  the  front 
army  of  bu«ne.s  getter*. 

Y'our  I**?CH»21  International  Year  Book  bai 
found  a  permanent  plate  In  the  tap  drawer  of 
my  desk.  That  is  the  position  occupied  only 
by  literature  of  the  mort  important  kind  in 
every  day  work.  The  book  certainly  U  in 
keeping*  with  thr  progressive  •pint  of  1921 
and  abonld  be  of  great  value  to  all  men  who 
want  to  keep  at  tnetr  Auger  tint  Information 
and  important  data  which  ii  an  important 
in   tlit  education  u(  an  advertising  man. 

C  U  PANCOAST. 
Director  of  Merchandising. 
The  Chicago  Tribun 


Alaska  Will  Bo  Included 

Cmcaoo.  Jauuaav  29.  1921. 
To  Eniroa  ft  PtraLianta:   What  a  wonderful 
tea  tire  Eoitot  ft  I'ciusiini  International  Year 
Booh  Number  tsE   At  a  book  for  reference,  ii 
ahould  be  on  the  desk  of  e 


Wanta  It  Every  Tkraa  Months 

Bostoh,  Mate,,  Jasjuaiv  79.  1921. 
To  Kinroa  ft  PtTBt-isttia:  Your  International 
Year  Book  was  the  beit  publication  of  sle  kind 
that  ha*  ever  come  to  mr  de%k.  There  la  no 
other  publication,  which  I  recall,  that  haa  the 
personnel  ui  the  newspaper*  throughout  the 
country.  Ttaia  issue  of  F piths  k  PtisusMta  la 
a  valuable  directory  of  wc*ld  infoi-malion  to 
every  newspaper  and  advert. una  agency  in 
1  Hunk  you  ought  to  .we  it  at  1 


There  ti  absolutely  no  canvassing.  1 
Ine  apruoi  to  u«  at  toon  aa  through  i 
and  you  receive  your  pay  from  us  by 
mail.    We  furnish  the  thread. 

Some  firm*  pay  nily  m  all  |1  a  doarn  for 
Bungalows,  w hrrrsa  rmt  Pi  tnect*  Bib  aprona 
have  only  one  ftiurth  the  tewing  to  do  on  thrra 
-  no  barton  Ko|e»  to  make  and  no  binding;  to 
do  like  on  the  bungalow  aprum  and  betide* 
doing  vour  own  h:iu»eavfk.  jou  ahntald  «arn 
fr..m  \2  to  %\2  a  week,  according  to  yonr 
apare  time,  and  rniny  it.  The  dry  gooda  houaea 
to  whom  wr  irtl  ihcae  aprona  deure  neat 
aewirag.  Some  tA  our  aprona  have  only  on« 
me  none. 


Very  nncerely  yourt, 
U.  S.  FEATURE  SERVICE.  INC. 
R   S.  lUita.  lieneral  Mai 


I  an. 


Very  truly  yourt. 
CHARLES  J.  OMALLEY. 
O'Malley  AdvertUing;  ft  Selling  Co- 


No  Gramtor  Compliment 

N»w  Yoas,  EtcaaraftY  1.  1921. 
T<>  Emma  *  Pvst.itiiaa:  Lei  mc  add  a  word 
cf  congratulation  for  yo«r  great  International 
"..«  le-A.f     Year  IV-ck  number.    It  take*  a  pU«r»  on  my 
MmC     kookihfH  aU.na-.de  of  the  Bible  and  Dr  fat. 
B       '    met  Holt  on  "How  m  RA,«  Cbtldren  "    I  can 
not  |>aj  you  a  greater  c*-mjJimrnt  than  tbla. 
McD,  PUCKETTE,  Managing  Y 
Nrgj  York  ! 


.  apron      Ltcry   woman  I 

nageT.  cb«k  Amnakcag-  n  the 
f  adea,  and  preanme,  tbia  i 
qnallty  aelb  for  about  % 


Ha   Wantwd  „ 

N.  Y.  Jattwaar  29.  1921. 
To  Entrai  ft  Puiusttxa:  Within  fifteen 
minutea  after  rocetviag  your  International 
Year  Book,  I  bad  occaaioo  to  look  up  a  nuttrr 
of  caoaidetable  importance  and  failing  to  find 
it  fan  any  ocber  volume  of  oar  library,  opened 
the  Year  Book  and  found  what  I  wantad,  at 
once.  1  cunttder  it  tbe  moat  valuable  refer- 
ence work  that  haa  come  to  my  deik. 

THE  TIMES-PRESS, 
H.  A    McOowan,  Manager. 


agtace  buyer  in  the  country ;  it  »ou£f  certainly 
make  bta  »ork  a  lot  eatier  and  more  accurato 
than  it  ever  kaa  been.  I  want  to  extend  my 
congratulations  to  you.  knowing  what  ■  big 
tatik  your  oftcf  haa  b^en  up  ag-amtt  in  compil- 
ing it  — but.  liaten,  why  did  yon  over  look  tb* 
Alaaka  papers?  This  territory  has  a  number 
of  dailies.  Aa  it  happens.  I  represent  a  large 
number  of  them  and  also  quite  a  few  wcek)i«-i — 
with  tbf  exception  of  a  few  papers,  I  have 
them  all  Thr  s*enci*a  are  aakmg  qurttiona 
about  this  territory,  and.  inatsnucb  as  you  have 
given  information  abowt  territory  outatde  of 
the  United  States.  prThaps  neat  year  toot 
book  will  have  the  Alaska  papers  in  it.  Alaika'a 
never  looked  to  bright  aa  now.  Derel 
lry  urvdrr  way  promises  to  make 
Alaska  one  ol  the  country'!  great 
paper  and  wood  pulp  producing  regions  at  an 
earty  date,  She  already  leada  in  fisheries  and 
geld  prc-Hortion. 

S.  C  THEIS  COMPANY. 
VV.  S. 


x  Noti:  Mr. 
neat  year*'  is  well  taken 
and  pre**  interests  will  be  represented  in  the 
1922  International  Year  Book  and  would  have 
bad  a  niche  m  the  issue  of  January  22,  1921, 
along  wrtb  those  of  several  other  nations  and 
territories,  if  the  up  to  the  minute  Information 
concerning  them  that  was  needed  had  made 
their  long  journeys  and  reached  Estroi  ft 
1'uai.isnxa's  office  before  the  "deadline**  for 


Haa  Evory  Book 

CMesjnttft,  jAftTfMaa  II,  1921. 
To  Eniroa  ft  I'mmiii ;  Allow  rae  to  f»n- 
cratulatr  yea  on  the  roust  excellent  resolt  of 
yonr  initial  effort  at  publishing  an  lnterna- 
tionat  Year  Book.  As  a  nrwtpaper  man's  book 
o(  uitUnUneous  reference  and  guide,  it  beala 
everything  hitherto  put  out  and  will  occupy  a 
place  on  my  deak  for  the  next  twelve  months, 
unlet*  fi)ru«*:*tk.  *nme  rfivetnttt  devil  should  ma- 
liciously remove  it 

H.  E.  ITRST,  Circulation  Manager. 

Western  Cbri.tun  Advocate. 


R.gi.t  Up-to-tho- Minute 

'amkstowk,  N.  Y.,  Jaxvaxt  -8,  I9ail. 
To  EotToa  ft  PvsxisHKa;  In  renewing  onr 
subscription  to  EnrToe  ft  Pt'SUauta,  by  check 
herewith,  permit  tai  to  compliment  yon  on  tbe 
increaaeu  and  increasing  %-alue  of  your  publi- 
cation   to   the   trade      We    nnd    it   regularly    »■  »>™ 

most  interesting  and  con»ider  the  rdninn  of    tbrted  — 

January  t3  as  a  most  marvelnut  piece  of  work.  Tie  Journal  ol  Co. 
Including  aa  it  dor.,  every  item  of  particular     one   pnhUsbed  here- 

.adVertisers.    BERT  E    BARNES,  Advertising 
etc,  and 


Very  Monty! 

BaooKLVtr,  N.  Y..  J*u    31,  192L 
To  Eniroa  ft  Pcausnxa;    Some  book,  that 
Year  Book.    Very  meaty.    You  people  are 
be  congratulated.     In  looking  up  tbe  J< 
of  Commerce  of  Liverpool,  I  failed  to  i 

on  de-red   if   it   was  an  overiiajht, 
e  is  similar  to  tbe 


are  to 


Before   sb.ptong    the    readyrnt  _ 

a  |r.m  tf  you  will  like  the  work  and 
way  to  find  out  is  for  you  to  m«  tbe 
Firrj   woman   knows  that   the  bio. 

"*  i  best  gingham — nrrtr 
style  apron  in  this  best 
1123  or  more  In  tb. 
•Hires,  but,  being  we  nant  you  to  sew  for  us. 
kimlly  smd  one  dollar  blU  or  Post  Office 
BKiney  neder  far  tbe  Prtncens-Bib  apron  to 
copy  from — tbla  dollar  is  merely  to  avoid  lorn 
where  we  do  not  know  each  sewer  personally  or 
whether  you  will  like  to  aew  for  ua,  but  w. 
ar.  sure  yuo  will  aitcr  seeing  aow  easy  tb. 
wrvrk  n  on  the  apron. 

We  are  a  strictly  honest,  reliable  firm,  own 
real  rtiatc  and  U  dear,  so  jou  need  not  nets- 
tate  tn  tend  the  dollar  for  tbe  apron  to  copy 
frncn  and  to  learn  what  the  work  is.  No  more 
cash  than  tbe  dollar  for  apron  requested  of 
you.  Received  many  good  sewers  from  last 
ad — hope  you  will  join  ua  this  time,  aa  wo 
need  more  neat  sewers.  Please  tell  your 
friends  tu  send  and  sew  too. 

We  arc  more  interested  in  yonr  ■ 
the  dollar,  as  that  hardly  pays  for  i 
and  the  con  of  advertising  to  get  sewers. 
You  wilt  earn  many  many  times  the  amount 
for  the  apron.  Some  have  sewed  for  our 
manager  seven  years  and  do  not  compare  us 
with  lake  concerns  who  never  send  any  work 
but  only  want  your  money.  We  want  yon  to 
aew  and  the  more  you  sew  tbe  more  money 
you  nuke.  You  are  not  paying  for  fake 
instructions,  but  get  sewing  to  do  as  per  our 
plan  inclosed,  with  tbe  finished  apron  to  copy 
from,  sent  as  soon  as  we  bear  from  you  to 
get  you  started  sewing- 

HILL  GARMENT  FACTORY. 

Per  A,  E,  Hill. 


Dry 


WtuMUCTOu.  Dat_,  jAMtiaav  2R,  1921. 


To  Emtm  ft  Pv.libbxs;  I  wish  to  PorigTst- 
utate  Eniroa  ft  Prat jm-jm  on  the  special  issue 
of  la*t  week  You  have  assembled  an  amaimg 
volume  of  irt formal  ion.  not  only  to  advertisers 
and  agmciea,  but  to  tbe  newspapers  and  adver- 
tising woTld  in  genrral,  and  it  reflects  great 
credit  on  your  publication  and  the  organisation 
responsible  for  it 

WILLIAM  F  METTEN. 
General  Manager  Wilmington  Every  Evening. 


Too 

N«w  Yos«,  Januaav  29,  1921. 
To  Eniroa  ft  PuuLtsHxa;  Your  Year  Book 
is  a  great  constructive  step  forward  for  your 
publication  and  will  be  tke  reference  book  for 
journalists  and  advertising  men  outside  of  tb. 
usual  newspaper  directories.  Keep  it  up. 
Make  it  even  more  cosnprebrnstv.t 

EMIL  M.  SCHOLZ, 
President  World-Wide  Advertising  Corporation. 


Reforestation  in  Wisconsin 

Milwadkex.  Wis. 
To  Ke  Mm  ft  Puausnta:  We  are  end -.wing 
an  editorial  front  our  issue  of  January  S,  1921. 
which  we  believe  will  b.  of  more  than  ordinary 
interest  to  your  readers,  aa  well  as  to  your- 
selves. 

Publiabera  and  advertisers,  aa  welt  aa  paper 
manufacturers,  should  give  careful  thuugnt  to 
tbe  serious  effect  of  a  timber  famine.  The 
high  cost  of  print  paper  is  affected  greatly  by 
the  scarcity  and  high  cost  of  pulp  wood  and 
the  expense  of  hauling  It  over  long  distances. 

From  every  pulnt  of  view,  a  state  forestry 
program  would  be  not  only  desirable,  but  In 
many  states,  an  absolute,  necessity.  In  duo 
time,  it  will  add  hundreds  of  milliona  to  tbe 
wealth  of  tbe  country,  to  say  nothing  of  the 


A    Distinct   3.1  lico 

Naur  Yoaa.  Feb.  I.  1921. 
To  Er-iToa  ft  PcaLisuaa:  We  are  altogether 
pleased  and  satisfied  with  our  two  page  adver- 
utetnent  in  your  Year  Book  edition  of  January 
number  and  you  rendered 
everybody  interested  in 


It  w 
distinct  service 


Detailed    and    D-.ir.ctlr  Valuable 

iMbiAXArnua,  JaMUAav  29.  1921. 
To   Eniroa   ft   PuwilsKia:     The  newspaper 
and  Advertising  fraternity  is  so  arewstomrd  to 
expect  Ewtos  ft  Pttst.itttia  to  do  things  in  a 
bag    way    that    the    International    Year  Bonk 
created  no  special  comment  around  the  office 
until  we  were  able  to  get  under  the  covers. 
The  wealth  of  drlailrd  and  distinctly  valuable 
information  contained  in  the  number  rs  really 
wonderful  and  ymir  org  animation  is  to  be  con- 
It     gratulated  for  the  enterprise  which  has  mad* 
for    thi»  number  po-sible. 

FRANK  T  CARROLL. 


have  iu 

have  certainly  packed  it  full  of  vital  Info* 
tion  of  great  interest  to  the  advertii.Uaf 
publishing  huainrta.    More  power  to  you  I 


like  it,  I  do 
In  your 
servae. 


ISfTi 


'v  dav  until  sou  set  nor  another                               rtvnniv    a<    maai rata n 
not  believe  that  any  other  trade    Adverti.iog  Manager  The  Indianapolis  Newt- 
line  baa  ever  performed  so  uae-  .  __   


Vital  to  Advertssors  and  Publishers 

Nxw  Yoax.  Jab  cast  Jl,  1921, 
To   En  i  to  a  ft   Pvausjua :  Congratulations 
on   the   wonderful   International   Year  Book 
Number   which   yon  have  juu  issued.  Yon 
of  vital  infer  ma - 
and 

you  I 

C.  C.  GREEN. 
President  James   advertising  Agency,  Inc. 

Far  Surpassed  Announcement* 

Kauaai  Cirr.  Mo  .  Jam.  29,  1921. 
To  Emtoo  ft  PirsLisnia:  As  an  ftdvertiaer 
and  subscriber,  we  request  you  to  send  us 
another  copy  of  the  International  Year  Book, 
issue  of  January  22.  This  number  by  far  sur- 
passed your  announcements  in  recent  issues. 
RECIPROCAL  NEWS  SERVICE. 


Question,  it  n  one  of  tbe 

tie  country  today. 


important  in 


This  movement  needs  leadership  in  fnrmmg 
pinion,  in  creating  understand  tag  ana 


advertising 

ereala  will 


public 

in  bringing  about  action  by  State  L^ialaturra. 

With  proper  support  of  tke  trade 
newspapers  in  various  communities,  t 
c -rgan  izatjons    and    paper  mill 
take  up  this  matter  and  obtain  i 

We  earnestly  hope  thai  it 
interest   and   support.  May 
comment  from  you  In  reply  t 
at  yonr  convenience? 

Yours  very  truly 
THE   MILWAUKEE  JOURNAL. 
L.  A  Webster,  Assistant  Publisher. 

Kuitos'al  Notx:  Tbe  Journal  is  tn  be 
commended  for  tbe  campaign  it  baa  started 
as  was  formally  slated  in  an  edilnt tal  La  the 
issue  of  Eorroi  ft  Pitblishss  for  January  IS. 


V.  V.  McNITT. 


Wants  n  Cloth  Cover 

Dataoir.  Jan.  31.  1921. 
To  Editob  ft  Pt'tiriSMSs;  I  want  to  tell  you 
bow  much  we  appreciate  your  International 
Year  Book  of  E*it*>b  ft  PtrausHzx.  I  wi*b  it 
was  possible  tn  obtain  a  copy  of  this  wi.K  a 
..;  lta  ,_,  Ir,  \Vr  w-.iujI  V.c  wi'A  'i ii  "  ■  i  •■  ' 
it  if  you  do  haee  any  bound  in  tbis  manner 
becsuae  undnubiedly  through  the  year  ws  will 
u*e    IT    f  reqwrnlly. 

HUDSON  MOTOR  CAR  COMPANY, 


A  Mawnifieont  Nnmbor 

Nrw  Yoax.  Jamua.v  31.  1921 
To  Eniroa  ft  Pi<»t.isM«R;  Your  work  kn 
getting  nut  your  Internatinnal  Year  Bnok 
Nnmbrr  must  have  been  enormous.  I  shall 
preserve  my  copy  r.f  thut  nnsnher  and  expect 
tn  refer  to  it  many  times,  N«  publication 
niros  ft  Piibusmm  wonld  .Ure  to 
ny   *orb  stttpendnug  undertaking, 

C.  IRONMONGER. 
C.   Ituiimr  !.,•«  Advrrtiaing  Agency. 


Homo  >w,n.  and  Cla^fiod  Ada 

JaiiEsvnLS.   Wis..   Jaw.   39,  1921. 
To  Eoiroa  ft  Pciushzs;    I  am  enclosing  a 
letter  which  was  received  by  one  of  the  younB 
ladies  nf  my  detainment  from  the  A.  E.  Hill 
Company,   Auburn.   N.   Y  .  manufacturers  " 


and  Intoroatinf  Data 

Nsw  Yoaa.  Janusa*  29,  1921. 


I  he  WMttaker  of  Journalism 

MoxrssAU  Cax..  Jaxuaxy  27,  1921. 
To  F-mtob  ft  PfBUsnxt:  I  gnt  a  letter 
today  from  an  Fnglisb  friend  of  mine  aikmg 
me  to  let  bun  have  a  last  of  the  managinc 
editors  of  one  hundred  '.eadlng  dailies  m 
Canada  For  tbe  mmute  I  did  not  know  wbrrs 
to  art  hitn  tbe  information.  Just  then  "ur 
I  ntrrnatkonaJ  Year  IW>,k  ol  the  Er  iToi  *  K-a- 

1he""dei_  and  'there  waa  the  information  I 


have  seen  in  a  k.ng  time  and  I  wish  to  enn 
a  up^n  your  enterprise  in  pre 
implrtc  and  interesting  data, 
iidertakmg  but  you  have  aucce1 


rratulats  yoo 
ing  sucb 
was  a  big  urn 

admirably, 


BENJAMIN  WOOD. 
President  Wood  Flong  Corporation. 


apeonA.  Several  days  ago  I  rereUed  an  au 
from  thl*  cumpariy  calling  for  young  wumm  to 
■*w  aprons  at  home  At  tbat  time  I  d*d  not 
believe  that  the  ad  was  *>lru-t!y  lrjitmiatc  and 
held  it  up  for  investigation  Tbe  tndooed 
>1ler  ia  »elf  explanatory  and  I  do  not  believe 
it  ih:.uld  be  run  in  newspapers  unlr.i  tie  Hill 
Company  agrees  ti  incorporate  in  their  adver- 
tfcment  tkat  $1  ii  required  if  all  applicants 
for  an  apron  before  they  can  be  put  to  work. 
I  think  this  information  should  be  phased  on 
to  papera  throughout  tbr  V ruled  Stale*,  as 
undoubtedly  tbe  irajorly  nf  them,  at  Iea»l  the 
■mailer  LXir-i,  will  receiw  ads  siindar  to  the 
one  received  by  mr. 

JANESVILLE  GAZETTE, 
J.  F.   Ml- Cue.  Oassified  Adv.  Mgr. 


Has  School  of  Journnlsaan 

Fa v xtttvi tu,  Aax..  Jan.  29,  1921. 

EoiTOB  ft  PuausnxB :  In  your  list  of 
"Schools  and  Courses  in  JournaH'n."  on  page 
154  of  th«  Year  Book  Number,  which  has  just 
come  to  my  deak,  I  And  tbat  you  have  omitted 
tbe  University  nf  Arkansas,  and  I  am  hoping 
that  you  rectify  this  aomebow  in  aa  early 
regular   i«u.   of   the  paper. 

University  of  Arkansas  fen  edoratmnal). 
Fayrtteville,  Arkansas.  Associate  profe-Aor. 
Murray  Sheehan.  Course  established  in  1916- 
Tw.-.  rlaswea  at  present,  in  news-writing  and  in 
editing-  Pretent  enrollinent.  J 5 .  Publicati<-«na. 
Universsty  Weekly,  The  Rarorback  (^uninr 
Annual),  Arkansas  Engineer.  Fraternities,  Pi 
Delta  Epwilon.  for  men,  and  Pi  Kappa,  for 
wcrarn     Yours  very  truly. 

MURRAY  SHI 


"No  Apologies  Needed" 

Niw  Yobk.  Javvasv  2R.  1921. 
To  EoiTou  ft   IVsLJinrt:    Congraiuta'.i  cins  I 


Eoitosial  Nora:  The 
by  Mr.  McCue  follows: 


oclotur.  referted  to 


Dvas  Faix»»o:    Yiiur  letter  re 

Van  an  came  in;  I  tnre  the  wrapper,  looked  at  To  KnTrom  *  rcBLnnrti  Congratulations!  plan  it  ta  bave  you  sew  Amosl-ffjg  1'rincest- 
he  index  and  there  was  the  inf  ormAtion  I  The  fir*-t  number  nt  r  Interna',  ^ual  Year  Bib  aprons  at  home  during  your  spare  time, 
ranted     lust  like   that!  Book  of  Editob  ft  I'cBusnta  was  all  y.-a  Mid    We  pay  you  In  all  for  handling  each  doien 


N.  Y. 
d  and  our 
Princest- 
spare  time. 


Wnnia  Floridn  Surrey 

Srstncrttu>.  O  .  Jam  aav  24,  1921. 
To  Eniroa  ft  rfBLta»tts:  Hav.  you  within 
the  last  year  or  so  i»su'd  an  edition  L-ovetitit  the 
•tate  ot  Florida,  giving  thf  la^a  aoncrrning 
the  ditferent  newspaper  s*tii*t":na,  tbe  char- 
acter of  the  terTiiory,  etc ,1  If  yon  have,  will 
vou  please  forward  same  to  me  at  my  b^me, 
7J7  So.  Urn  est  one  Street,  and  I  will  be  very 
glad  to  remit.  I  am  in  immediate  need  of  this 
data  and  will  appreciate  a  piompt  reply. 

Yours  very  sincerely, 
GEO.  V.  SHERIDAN, 
Publisher,  Tte   Sub.  Springfeld. 
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THE  AMERICAN  JOURNALISTS'  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS*  ASSOCIATION 


F-ditoro)  Roar. I—  Ktcbxnt   U  Stofcn,  507  Commt-fcidl  BuiUm«,  <L  Lnvi*.  Mo..  fepr«rntin 


K  th<-  A™"noi»i  JoiinijIiMi' 
R    FrieHirnr..  'Hi-  - 


Univrrsiir  of  M«...»i 


i)»rti»:irt.'  AssnciMir*;  Pa«l  V.  AllJrr>t.n.  rdilmul  dep* 

jess: 


department. 


AIDING  COMMUNITY  IDEA  IN  ST.  LOUIS  to  «  *l»  »  pun***  on  the 

  part  of  publishers  and  editors  to  pre- 
sent all  available  (MM  that  will  help 

ST.  LOUIS—  The  idea  of  making  com-    into  even  the  advertising  columns  was  their  readers  to  formulate  opinions  of 

munity  centers  of  the  high  schools  of    viewed  as  little  short  of  treason  to  the  their  own."  ' 

St.  Louis  is  now  being  developed  in  St.    G.  O.  P.  SERVICES 

Louis,  following  meetings  m  twenty  pub-       "It  is  well  known  that  the  publication  bLA         l"WJ  ^ 

lie  schools  on  election  night,  when  30.-  uf  betting  odds  exerts  an  influence  upon  TDORONTO  —  C  A.  C.  Jennings,  editor 
000  persons  heard  the  returns  furnished    that  fraction  of  the  voters  that  wishes        nf  the  Toronto  Mail  &  Kmpire,  deliv- 

b)  the  Post- Dispatch.   So  successful  was    to  be  on  the  winning  side.    Thry  always  tred  an  interesting  address  on  "Chang- 

the  Post-Dispatch  in  bringing  the  people   vote  for  the  favorite.    I  have  seen  a  ing  Standards  in  Newspaper  Work"  at 

of  the  various  neighborhoods  together  in    paper  that  on  its  editorial  page  fought  a  meeting  last  week  of  Alpha  Pi  chap- 

a  real  community  spirit  that  the  sug-   to  the  last  ditrh  for  the  Ixagnc  of  Na-  in-  of   I'i   Delta  Epsilun. 
gcstion  was  made  in  many  quarters  that    tions,  announce  cm  it*  M r it  page  that  the 
such  gatherings  should  be  encouraged    odd!,  were  seven  to  one  on  Harding  and 
and  the  school  hiiildings  might  be  used  Coolidgc. 

on  a  much  greater  scale  for  neighbor-      •■]  have  seen  a  paper  whose  Democ- 
hood  get  together  meetings  (or  the  wlwle    racy  was  a  tradition  in  New 


urnahsttc 

fraternity,  at  the  University  of  Toronto 
In   thr  course  of  his  remarks.  Mr. 
Jennings  took  a  fling  at  the  pessimistic 
reader  who  affects  to  see  evidences  of 
decadence  in   the  modern  newspaper, 
conduct  a  straw  ballot  in  the  closing    He  declared  that,  after  all.  the  daily 
days  of  the  campaign  and  display  on  its 
front  page  figures  supposed  to  show  that 
the  drift  was  three  to  one  toward  the 
Republican  candidates. 
"The  intelligent  observer  cannot  fail 


journal  is  only  I  reflection  of  the  age  in 
which  it  is  published,  and  that,  like  any 
oil:  ci  human  in  ititntioti  th>  1  ww ■•;■■..;»  ' 
must  adapt  itself  to  charming  times. 
Much  of  the  matter  with  which  read- 


family. 

The  Board  of  Education  welcomed  the 
stiggesiion  of  the  Post-Dispatch  that  that 
paper  furnish  the  returns  to  the  people 
in  the  public  schools.  The  only  obstacle 
— that  other  newspapers  might  object  to 
it  as  an  advertisement  for  the  Post-Dis- 
patch—was  quickly  removed  when  the 
three  other  newspapers  expressed  them- 
selves as  willing  that  the  Post-Dispatch 
perform  this  service. 

The  Cost  Dispatch  also  showed  mov- 
ing pictures  in  connection  with  the  bulle-   |yrTMVA.  Ont  -The  store  of  how   slow  up  Clermont's  ,loKs.     The  result 
tin  service  n.  front  of  their  oHicc  on  yr  Canadian  nc«s-   was  that  the  Indians  got  into  Mattic 

Twelfth  street.  Here,  as  in  some  of  the 
schools,  the  Magnavox.  an  electrically 


WALKED  HUNDRED  MILES  ON  SNOWSHOES 
BUT  MISSED  BEAT  AT  MATTICE 


controlled  sound  amplifying  device  was 
used  in  transmitting  bulletins  to  the 
crowds.  The  Magnavox  also  was  used 
in  a  new  role  of  experiment  when  it  was 
tried  at  the  Central  School  for  the  Deaf, 
deaf  pupils  heing  able  to  hear. 

The  wireless  telephone  also  was  used, 
ICO  owners  of  wireless  telegraph  stations 
in  St.  Louis  receiving  the  bulletins.  Bul- 
letins also  were  sent  to  a  number  of 
outside  stations  and  relayed  into  Can- 
ada and  to  ships  in  the  Cr.tf  of  Mexico. 

The  greatest  achievement  of  the  Post- 
Dispalch.  nf  course,  is  the  awakening  of 
the  people  to  the  benefits  to  be  derived 
from  a  wider  use  of  the  public  schools 
by  the  people. 


lapcrmcn  scooped  Secretary  of  the  eight  hours  ahead  of  Clermont;  the 
Navy  Daniels  on  the  story  of  the  ar-  other  correspondent*  made  a  dash  to 
rival  of  the  U.  S.  naval  balloonists  at   meet  the  party,  ami  returned  in  time  to 


Matticr  is  told  by  the  Journal—  presum- 
ably by  M.  Grattan  OT.eary,  who  cov- 
ered the  story  for  that  paper. 

The  article  gives  a  vivid  word-picture 
of  the  waiting  at  Cochrane  in  the  early 
days  of  the  story,  when  opinion  was 


lile  their  stories  early  enough  to  spoil 
t'lermont's  "beat."  Hard  luck  pursued 
the  American  man  still  farther,  for  he 
went  on  to  Cochrane,  and  missed  the 
Farrell  Hinton  tight. 
Crossland  had  never  been  on  snow 


PRESS  FAIR  IN  POLITICS 

|OSTON.    Edward     J.  McKcrnon, 


divided  as  to  whether  Kloor.   Hinton  shoes  before,  ami  on  the  first  day  out, 

and  hrrcll  would  come  out  at  Mattice  he  stumbled  and  was  badly  bitten  by  a 

or  Clute.    To  safeguard  themselves,  the  husky.     He  camped  for  the  day.  and 

correspondents  engaged  Indian  runners  th.-n   pushed   on   for  more  than  fifty 

— "at  figures  that  to  them  mm!  have  miles,  only  to  learn  from  a  runner  sent 

scented  fabulous" — to     watch     both  out  after  him  that  the  balloonist*  had 

routes,   intercept   the   balloonists,   and  taken  tin:  other  trail — a  hundred  miles 

beat  them  hack  to  the  telegraph  station  away. 

by  eight  hours.    This,  the  newspaper  Despite  the  warning  received  from  the 

men  figured,  would  give  them  lime  to  Indians  the  returning  party  arrived  be- 

reaeh  the  party  before  the  trio  could  fore  expected,  and  Isefore  a  hundred 

receive  Secretary  Daniels'  message  ask-  words  were  got  out  of  Lieuts,  Hinton 


and  Kloor,  they  had  received  and  read 
Secretary  Daniels'  instructions.  For- 
tunately, Lieut.  Farrell  was  half  an  hour 
behind  them,  and  a  detachment  of  the 
NporttM  set  out  I0  intercept  him,  while 
the  other*  remained  to  "take  care  of" 
Hinton  and  Farrell  The  inducement  of 
n  the  ■  hot  cup  of  tea  enticed  Farrell  into 
a  shack  -and  the  arms  of  the  news- 
paper  men.     Here,   he   underwent  a 


BOSTON.  Edward  J.  McKcrnon,  jnK  ft>r  :ul  official  nix-el  before  saying 
New  England  manager  of  the  Associ-  anything  to  the  papers, 
aled  Press,  gave  the  members  of  the  Hay  Two  of  the  reporters  decided  to 
State  Automobile  Association  an  instruc-  strike  out  on  their  own— A.  Clermont, 
tive  talk  a  few  days  ago  on  his  own  of  the  \'cw  York  American,  and  R. 
organization  and  paid  a  neat  tribute  at  Crossland.  of  the  New  .York  Tribune, 
that  time  to  N'ew  England  journalism    The  former,  with  two  Indians,  ten  dogs 

He  said  in  part  •    "The  wholesome-   and  two  toboggan*,  started 
ness  of  the  press  of  New  England  was    M.Ytticf    trail,    while    Crossland.  with 
signally  emphasised  in  the  recent  polit-   similar    equipment    went    from  Clute. 

ical  campaign.  The  thing  that  impressed  Their  hope  was  to  meet  the  halloonists  cross-examination  that  covered  the  en 
me  most  was  the  impartiality  with  which  fifty  or  sixty  miles  out.  get  their  story,  tire  journey  from  Rockaway  to  Mat- 
thr  newspaper*  of  both  parties  presented   and  male  a  dash  back.    But  luck  was    lice.    Just  as  he  concluded,  Hinton  en- 

against  them.  tcred. 

Clermont  pushed  on  for  nearly  ninety  The  story  ohiainrd,  the  next  thing  was 
milt's,  met  tjie  returning  party,  got  his  to  get  it  out.  Mattice  has  only  two 
*tory,  and  hegan  the  journey  hack  tn  wires,  one  via  Winnipeg  and  the  other 
the  wire.  His  feet,  umi'cd  to  snow-  via  Oucbcc— and  there  were  75.000  or 
shoes,  blistered  and  bled,  and  he  suf-  more  words  to  be  filed.  Naturally,  there 
fen-d  from  the  cold— with  the  result  was  a  hot  delate  as  to  how  the  wires 
that  his  pace  slowed  down  to  about  should  be  divided,  but  it  was  finally  de- 
fourtecii  mile*  a  day.  Meanwhile,  the  cided  to  cut  cards,  with  low  man  getting 
Indian  runners  *rnl  out  by  the  other  first  right,  and  high  man  last;  and  those 
burst  of  indignation  in  the  Republican  correspondents  met  the  balloonists  the  in  between  according  to  the  value  nf 
camp  when  the  publisher  of  the  Union,  morniivj  after  Clermont  got  his  story,  their  cards,  each  man  to  file  500  words 
now  Secretary  of  State  Albert  P  Ling-  and  headed  hack  at  a  gait  such  as  only  at  a  time  Ity  3  o'clock  the  next  morn- 
try,  accented  a  paid  advertisement  from  an  Indian  or  backwoodsman  can  main-  ing  four  operators  had  got  out  50.000 
the  loral  Democrats.  To  have  allowed  tain— and  as  they  ran  they  dropped  hits  words  on  the  two  wires— and  the  world 
a  word  of  Democratic  argument  to  creep  of  tallow  and  cheese  along  the  trail  to   had  the  story  over  its  morning  coffee. 


both  sides  of  the  case 

"There  was  a  time  when  in  order  tn 
know  both  sides  of  the  question  you  had 
to  buy  two  papers — and  no  one  did 
Nowadays,  you  need  to  buy  only  one— 
and  everybody  buys  at  least  two. 

"In  the  Cleveland-Harrison  campaign 
of  1S°2  I  was  beginning  newspaper  woik 
on  the  Springfield  Union,  then  regardrd 
as  a  Republican  'organ.'    I  recalled  the 


ers  find  fault,  he  said,  arises  largely 
from  the  inability  of  the  press  services 
anil  other  similar  agencies  which  fup- 
plied  it  to  sense  accurately  new.  values. 
They  either  do  not  or  cannot  take  pre- 
cautions essential  to  preserve  a  high  and 
uniform  level  of  output. 

Consequently  special  article*  and 
stories  are  published,  for  which  the 
newspaper  is  often,  unfairly  he  thought, 
condemned.  As  an  example,  he  in- 
stanced the  extended  newspaper  notice 
given  to  the  recent  mishap  to  the  Amer- 
ican balloonists  in  northern  Ontario, 
which,  he  contended,  was  magnified  and 
elaborated  far  beyond  its  real  import- 
ance. 

Character,  he  emphasired.  is  indispens- 
able to  lasting  success  in  newspaper 
work.  The  reporter,  a*  well  as  the 
editor,  must  realize  that  he  has  the 
reputation  of  his  paper  in  his  keeping 
and  that  he  must  serve  it  with  courage, 
tact,  sympathy  ami  understanding 

William  G.  Colgate,  of  Norris-Pattcr 
son.  Ltd.,  president  of  the  chapter,  acted 
.i-  i  'asimaster 


JAPAN  PLANS  PRESS  LAW 

SEATTLE.— An  attempt  is  made  in 
the  revised  press  law  of  Japan  which 
is  to  be  submitted  to  the  next  tegular  ses- 
sion of  thr  Diet,  tn  list  specifically  those 
item*  forbidden  publication,  ratlicr  than 
leave  the  law  to  Inn.rty  forbidding  The 
publication  of  articles  "which  may  dis- 
turb the  peace  and  onler  of  the  public," 
according  to  information  received  here. 

The  eight  classes  of  articles  which  are 
taboo  are  reported  as  follows ; 

1.  Profaning  the  dignity  and  sacred 
ness  of  the  Imperial  Throne. 

2.  Impairing  the  character  or  prestiB- 
of  the  Empire. 

3.  Instigating  or  covering  the  crim- 
inal offences  of  others,  extolling,  help- 
ing, or  otherwise  encouraging  the  ac- 
cused or  criminal  offenders:  or  delib- 
erately placing  them  in  unfavorable  civ 


4.  Impairing  public  morality. 

5.  Impairing  the  honor  or  credit  of 
other*. 

n  Mentioning  the  contents  of  pre- 
liminary court  examinations  specified  bt 
the  Judge  in  a  rhargc,  or  the  facts  of 
a  criminal  offence  forbidden  by  the  pub- 
l:c  procurators,  prior  to  the  formal  court 
trial. 

7.  Mentioning  military  or  diplomatic 
secrets. 

8.  Impairing  the  public  morality  by 
printing  indecent  statements,  or 
ing  indecent  pctures. 


REPORTERS  GET  TRIAL  TRIPS 

PHILADELPHIA,  A  number  of  thr 
local  newspaper  men  have  rccentlv 
been  enjoying  a  series  of  sea  journeys  as 
guest*  of  the  N'ew  York  Ship  Building 
Company  nf  Camden.  N.  J.  This  con- 
cern has  already  sent  on  their  trial  trips 
five  of  the  sixteen  passenger  liners 
which  the  company  is  building  for  the 
U.  S.  Shipping  Board.  On  each  of  these 
trial  trips  the  Ship  Building  Company 
has  taken  one  and  sometimes  two  repre- 
sentativr*  of  the  Philadelphia  new*- 
papets.  The  big  *hips  run  about  150 
mile*  off  the  IVaware  cape*  and  are 
out  from  two  to  three  days. 
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Lexington  Trade  Territory 


\umhrr  1  of  a  serin  of  adferturmnut  by  the  Lei- 
int<on.  Ky..  lender  a  service  to  manufacturers  and 
es  of  Aprcific  facts  on  the  territory,  population. 


baring  hat-its.  trade  conditions  and  the  Leader's 
relation  to  them.    Reprints  supplied  upon  request. 

File  for  Reference 

The  following  is  a  simple  outline  of  the  exact  trading  terri- 
tory served  by  Lexington,  Kentucky-"  the  heart  of  the  Blue 
Grass  region  "—well  known  to  be  one  of  the  most  fertile 
sections  of  America. 


Population,  1920 
Kentucky. 


The  City 

41,534. 


Third  largest  city  in 


Tlie  Suburban  territory  as  designated  by  the  A.  B.  C.  in 
co-operation  with  both  Lexington  newspapers  is  based 
upon  an  average  trading  radius  of  30  miles.  It  exactly 
includes  Fayette,  Scott,  Bourbon.  Clark,  Madison,  Jessa- 
mine and  Woodford  Counties. 

This  is  the  cream  of  the  Blue  Crass.  The  territory  was 
determined  largely  by  transportation  facilities  and  the 
character  of  population. 

Country 

While  the  territory  on  the  north  and  west  is  splendid, 
most  retail  buying,  outside  of  neighborhood  stores,  nor- 
mally gravitates  to  Cincinnati  90  miles  north,  and  Louis- 
.ville  85  miles  west.  On  the  south  and  east  the  country 
is  less  productive  and  sparsely  settled.  Fart  of  the  coun- 
try is  mountainous.  Most  of  the  retail  buying,  outside 
of  neighborhood,  including  commissary  stores,  normally 
gravitates  to  Knoxville,  Tenn.,  and  one  or  two  small  Ken- 
tucky cities  on  the  south,  to  Huntington.  W.  Va..  and 
Ashland.  Ky..  on  die  east,  and  some  goes  to  Cincinnati 
lx-cause  of  letter  railway  facilities  than  Lexington  at 
present  can  ofTcr. 

Tin-  exact  counties  which  normally  come  within  the  Lex- 
ington country  territory  (not  including  the  aforemen- 
tioned suburban  counties)  are:  Boyle,  Mercer,  Anderson, 
Franklin.  Harrison.  Nicholas.  Bath,  Montgomery,  Gar- 
rard. Lincoln. 

The  average  radius  covering  the  normal  country  terri- 
tory served  by  Lexington  is  about  forty  miles. 


Four  railroads:-  The  Southern;  Louisville  &  Nashville; 
i  &  Eastern;  Chesapeake  &  Ohio. 


Steam  railway  service,  with  frequent  trains,  connects 
Ijexington  daily  with  Winchester  in  Clark  County,  Rich- 
mond in  Madison  County,  Moutit  Sterling  in  Montgom- 
ery County,  and  Frankfort,  2<>  miles  distant,  in  Franklin 
County. 

Trolley  service,  radiating  through  Fayette  County,  con- 
nects Lexington  with  Georgetown  in  Scott  County,  Paris 
in  Bourbon  County,  Nicholasville  in  Jessamine  County. 
Versailles  in  Woodford  County,  Frankfort  in  Franklin 
County. 

Automobile  bus  service,  passenger  only,  is  conducted 
twice  daily  with  Winchester  in  Clark  County. 

There  is  no  freight  truck  service  to  or  from  I^xington, 
with  the  exception  of  trucks  operated  by  local  whole- 
salers and  retailers  for  their  convenience.  Considerable 
freight  is  delivered  to  and  from  Lexington  by  trolley. 

The  highways  throughout  all  of  the  suburban  area  are 
excellent  and  place  Lexington  in  easy  access  with  prac- 
tically every  mile  of  the  seven  principal  Blue  Grass 
counties. 


The  Lexington  Leader,  published  Evenings  and  Sunday 
morning,  has  85 'V  of  its  circulation  concentrated  in  the 
A.  B.  C.  local  territory,  the  section  which  supplies  by  far 
the  greater  part  of  Lexington's  business. 


A.  B.  C.  member.  Paid  circulation  over  15.500. 
rate  ,5c.  flat,  January  1,  1921. 
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MARTIN  READY  CLOSES 
25  YEARS'  SERVICE 
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Newapaper    mad    Advertising  Friend* 
Celebrate  Popular   New   Yorker' i 
Jubilee   with    Banquet   at  Del- 
monico'a  Given  Oil  Painting 


One  hundred  inlimatrs  and  Advertis- 
ing friends  nf  Martin  C.  Ready  of  the 
New  York  American  made  merry  Satur- 
day night,  January  22,  at  Delmnnico's  by 
crlehrating  Mr  Ready's  twenty-fifth  an- 
niversary as  an  advertising  man  l>y  ten- 
dering him  a  banquet  and  presenting  him 
a  watch,  as  they  put  it — "In  testimony  oi 
twenty-five  years'  service,  combining  the 
agate  rule  and  the  Golden  Ride."' 
Among  those  who  paid  homage  to  Mr 
Ready  in  speeches  were  William  C. 
1-reeman,  VV,  Ray  Gardiner,  J.  M.  Gid- 
ding,  V  Morton  Oppenhcim,  Ralph 
Peek.  James  P.  Silo,  Jerome  Buck. 
Howard  Davis  and  a  host  of  others. 

"Pop"  Freeman  testified  to  Mr. 
Ready's  ability  as  a  solicitor;  Mr.  Gardi- 
ner his  worth  as  an  adviser,  and  James 
P.  Silo  asserted  his  ability  as  an  art 
connoisseur,  presenting  him  a  magnifi- 
cent oil  painting  bv  one  of  the  old  mas- 
ters worth  $1,000  "to  round  out"  as  he 
put  it  "as  tine  a  collection  of  old  mas- 
ters as  perhaps  any  man  today  pos- 
sesses." 

F.  Irving  Fletcher  in  the  name  of  the 
Intel  presented  Mr.  Ready  a  handsome 
watch  The  committee  in  charge  was 
tl.  M.  Roberts,  chairman:  F.  Irving 
Fletcher.  James  F.  McGrath,  Howard 
Davis.  J.  M.  Gidding,  W.  Ray  Gardiner 
;ind  Jerome  Buck. 


shares  issued.  Mr.  Sutherland  has  been 
president  since  the  company  was  organ- 
ized and  has  been  manager  of  the  busi- 
ness for  six  years.  He  succeeds  Mr 
Wing  as  editor.  Mrs  Sutherland  is  in 
charge  of  local  and  national  advertising. 
She  becomes  secretary-treasurer.  The 
Daily  News  is  published  every  wcrk  day- 
evening  save  Saturday  and  has  a  Sunday 
morning  edition. 


CHESAPEAKE  EDITORS  MEET 


BERGER  CONVICTION  REVERSED 


Milwaukee  Editor  G*U  Now  Trial  on 
Charge  of  Breaking  Espionage  Act 

l\frrifj  Jo  EelTOR  &   I'vaLisau.  1 

Washi.n<;ton.— Because  Judge  Kene- 
sM  Mountain  Landis  did  not  retire  from 
the  case  after  Victor  Bcrgcr,  editor  of 
the  Milwaukee  Leader,  Socialist  daily, 
had  attacked  htm  in  an  affidavit  as  pre- 
judiced, the  United  States  Supreme 
Court  reversed  the  conviction  of  Bcr- 
ger  of  violating  the  I-jpionage  law.  Six 
Justices,  including  Chief  Justicr  White 
and  Associate  Justices  Holmes.  Clarke, 
Van  Devanter  and  Brandies,  concurred 
in  the  opinion  written  by  Associate  Jus- 
tice McKenna.  Associate  Justices  Me- 
Reynolds,  Day  and  Pitney  dissented 
from  the  majority. 

Berger  was  convicted  Feb.  2,  1918, 
with  William  F.  Kruse,  Adolph  Gcrmer. 
J.  Louis  Engdahl  and  Irwin  St.  John 
Tucker,  each  being  sentenced  to  twen- 
ty years'  imprisonment.  The  action  of 
the  court  means  that  the  men  will  have 
a  new  trial. 

At  the  trial  the  defendants  submitted 
an  affidavit  charging  Judge  Landis  with 
prejudice  against  the  first  three  and 
demanding  that  another  judge  be  as- 
signed.   Judge  Landis  denied  this  mo 


Dei-mar-via  and  Maryland  PreM  A*eo- 
cieboa*  Hoar  State  Executive* 

(fly  Ttitifafk  to         ik  &  Publish**) 

Easton,  Mil.— The  Dcl-mar-via  Press 
Association  composed  of  the  editors 
of  Delaware  and  the  eastern  shores  of 
Maryland  and  Virginia  and  the  Mary- 
land Press  Association  met  jointly  at 
the  Hotel  Dupunt  in  Wilmington  Jan- 
uary 29.  There  was  an  attendance  of 
nearly  100.  The  meeting  was  attended 
by  Governor  Ritchie  of  Maryland  and 
Governor  Denny  of  Delaware  and  also 
by  the  Maryland  State  Purchasing 
Agent,  who  explained  the  working  of 
the  new  State  Department  and  how  the 
editors  and  printers  may  profit  by  it. 
*l"hcrc  was  a  ruund-iahle  discussion  on 
nearly  every  phase  of  the  printing  and 
publishing  industry. 

The  Del-mar. via  Press  Association 
re-elected  S.  I".  Shannahan  of  the  Easton 
Star-Democrat  for  his  fourth  term  as 
president  and  William  F.  Metten  of  the 
Wilmington  Every  Evening  secretary- 
treasurer. 

The  Maryland  Press  Association 
elected  John  E.  Raine  of  Baltimore  pres- 
ident and  S.  E.  Shannahan  of  Easton 
as  secretary-treasurer.  Resolutions  of 
regret  were  passed  upon  the  death  of 
C.  E.  Williams  of  Elktnn.  Md .  Senator 
Marion  Brrwingtnn  of  Salisbury,  Md.. 
and  George  E.  Mclvin  of  Annapolis,  Md. 


The  Maryland  Press  Association  ap- 
pointed a  committee  of  four  to  confer 
again  with  the  State  Purchasing  Agent 
who,  with  the  governor,  promised  every 
co-operation  possible  to  the  members  of 
tile  two  associations. 

A  second  meeting  will  be  held  prob- 
ably late  in  April  at  Salisbury,  Md.,  and 
a  third  meeting  in  the  fall  at  Easton. 


Capital  loxraa  sod 

Dltiimt,  Mich.— The  Booth  Publish- 
ing Company,  publisher  of  a  chain  of 
newspapers  throughout  Michigan,  has 
increased  its  capitalization  from  $2,700.- 
000  to  $3,000,000,  according  to  an  an- 
nouncement (rum  the  secretary  of  state's 
office.  The  capitalization  of  the  Herald 
Publishing  Company,  Grand  Rapids. 
Mich.,  has  been  increased  from  $150,000 
hi  $.100,000. 


Better  Btseisteei  Bureau  Organised 

William  Green,  organization  secretary 
of  the  A.  A.  C.  W.,  has  returned  from 
Akron,  Ohio,  and  Fort  Wayne,  Ind, 
where  he  organized  better  business  bu- 
reaus. He  also  visited  Pittsburgh  en 
route  home  and  laid  plans  for  a  bureau 
there. 


Critic  Turn*  Playwright 

St.  Paul.— -Husbands  for  Three,"  a 
three-act  farce-comedy  by  James  Gray, 
music  and  dramatic  enlic  of  the  St. 
Paul  Pioneer  Press,  had  its  initial  pro- 
faclioo  in  a  Minneapolis  theatre. 


ROTH  HEAD  BUCKS  EDITORS 


Old   Pennsylvania   Aaaociation  Adopt* 
New  Constitution  at  Allen  town 

'.Sffriol  to  EoiTOt  A  I'lllUSHK*) 

Ai-LENTOWtx,  Pa.— The  twenty-fourth 
annual  banquet  and  reunion  of  the  Press 
League  of  Rucks  and  Montgomery 
Counties,  one  of  the  oldest  press  asso- 
ciations in  the  State,  was  held  at  the 
Hotel  Traylor  January  29. 

While  the  men  held  their  business  ses- 
sion, the  ladies  were  taken  to  a  theatre 
matinee.  Questions  of  much  interest 
were  discussed  by  the  editors  and  among 
other  things,  a  new  constitution  was 
adopted.  Five  new  members  were  ad- 
mitted. 

The  principal  speaker  at  the  banquet 
was  Congressman-elect  Fred  H.  Ger- 
nard  of  Allentown.  Others  who  spoke 
were  Col.  Smith,  one  of  the  new  owners 
of  the  Allentown  Call,  David  Miller,  re- 
tired owner  of  the  Call,  and  Mrs.  Elmer 
F..  Althouse  of  Sellcrsville.  Officers 
elected  by  the  association  arc:  Pres- 
ident. Earl  R.  Roth,  Bristol  Courier; 
cice-president,  Joseph  J.  McOinlcy,  Nor- 
ristown  Times;  secretary.  Marco  G. 
liean,  Sellcrsville  Herald;  treasurer,  R. 
Witman  Dambly,  SWippack  Transcript. 


MICHIGAN      DAILIES  RE-ELECT 


Hear  Boughner  on  Clauihed — Witt 
Push  New  Libel  Law 

iSfr.-usl  tc  Eeiroa  &  Pum.iikir.) 

Gran-p  Rapids,  Mich.— All  officers  of 
the  Michigan  League  of  Home  Dailies 
were  reelected  at  the  second  annual 
meeting  of  that  association  here  January 
28  and  29.  They  are :  President,  Frank 
R.  Moses.  Marshall  Chronicle ;  vice-pres- 
ident, Thomas  J.  Ferguson,  Alpena 
News;  secretary-treasurer,  Harry  H. 
Whiteley,  Duwagiac  Daily  News, 

L.  J,  Boughner,  classified  advertising 
manager  of  the  Chicago  Daily  News, 
conducted  a  round-table  discussion  at 
the  meeting  on  classified  advertising, 
legislation  was  also  considered  and  it 
was  decided  to  push  the  enactment  of  a 
more  adequate  libel  bw  to  protect  Mich- 
igan publishers. 


A.  N.  A.  in  New  Quarters 

The  Association  of  National  Adver- 
tisers has  moved  its  headquarters  from 
15  EaU  26th  street  to  15-17  West  4f.lh 
ctrcet.  New  York.  It  will  occupy  the 
entire  seventh  floor. 


Sutherland*  Buy  Wing  Slock 

LrtuxcroN.  Mich. — The  interest  in 
the  Daily  News  (Inc.),  owned  by  the 
lair  <_'h»s.  G.  Wing,  has  Keen  sold  by 
the  Grand  Rapids  Trust  Company,  ex- 
rcntor,  to  Mr.  and  Mrs.  G.  H.  D.  Suth- 
erland, who  n.iw  own  299  of  the  300 


A.  H.  Belo  Officer*  Re-elected 

Galvtston,  Tex.— The  annual  meeting 
of  stockholders  of  A.  H.  Belo  &  Co- 
publishers  of  the  Galveston  Daily  News. 
Dallas  Morning  News.  Dallas  Journal 
and  Dallas  and  Galveston  Semi-Weekly 
Fans  News,  rc-elcctcd  the  old  board  ot 
directors  as  follows:  Mcdamcs  J.  B. 
Pcabody  '  and  A.  11.  Belo.  Messrs. 
George  B.  Dcalcy.  C.  E.  Lurnbardi,  John 
Scaly,  Tom  Finty,  Jr.,  and  John  F.  Lub- 
hcn.  The  directors  re-clccted  the  fol 
lowing  officers:  George  B.  Dcalcy,  pres- 
ident and  general  manager:  Mrs.  J.  B. 
Pcabody,  vice-president ;  John  F.  l.uh- 
lien,  srcrclary-trcasurer ;  Walter  A. 
Dcalcy,  assistant  gcnrral  manager. 


IP  Brooklyn,  they 
■pill  the  Standard 
Union  the  "Live 
Wire."  I 

Connect! 


R.  D.  Bokum  Appointed 

Chkaoo.— Richard  D.  Bokum  has 
hecn  made  advertising  manager  of  the 
Chicago  Journal  of  Commerce. 
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NOTES  OF  THE  AD  AGENTS 


Charles  Lee  Seovil,  formerly  associat- 
ed with  Spencer  Traslc  4  Co.  as  adver- 
tising and  sale*  manager,  has  become 
first  vice-president  of  Medley  Seovil  & 
Co..  Inc.,  25  Broad  street.  New  York. 
II.  Lamson  Seovil,  grandson  of  the 
founder  of  the  Seovil  Manufacturing 
Company,  has  become  treasurer,  and 
Gale  McNomre,  formerly  news  editor 
of  the  Daily  News  Record  and  Women's 
Wear,  has  been  made  vice-president 

Miss  Sarah  E.  Allen,  formerly  on  the 
editorial  staff  of  the  Albany  (N.  Y). 
Argus,  lias  become  associated  with  the 
George  S.  DeRouville  Advertising 
Agency. 

Pauline  Desha,  for  a  number  of  years 
connected  with  the  Cleveland  News  and 
Los  Angeles  Herald,  has  joined  the  enpy 
staff  of  Stanley  E.  Gunnison,  Inc..  New 
York. 

The  Gardner  Advertising  Company. 
St.  Loui«.  has  opened  Eastern  head-quar- 
ters in  New  York.  John  Gully  Cole, 
formerly  a«i 
Company. 

with  the  organization  with 
in  New  York. 

R.  \V.  Know,  formerly  advertising 
manager  of  the  Columbia  Graphophone 
Company.  New  York,  and  for  the  past 
year  in  charge  of  advertising  and  promo- 
tion of  sales  for  the  Hudson  Motor  Car 
Company  of  New  York.  Inc..  has  joined 
the  George  Batten  Company.  Inc. 

J.  F.  Cross.  Jr.,  who  has  been  in  the 
advertising  department  of  the  Winches- 
ter Repeating  Arms  Company  since  his 
retirement  from  the  army,  became  asso- 
ciated February  1  with  Clarksnn  A. 
Collins.  Jr  .  Inc..  of  New  York. 


Mis?  Ida  E.  Thomas.  f?rme'ly  of  the 
Richard  A.  Foley  Ad-ertifing  Agency. 
Philadelphia,  is  now  Eastern  representa- 
tive of  the  General  Ad-l'latc  Company  of 
Terr*  Haute.  Ind..  with  ufDces  in  New 
York.  ,  

RADIO  TO  "S.  Au- 


thentic" HI  a  statement  madr  to  Ed:to» 
4  P'HLt<nra  today,  by  C.  S.  Stamen, 
the  Examiner's  publisher.  '  No  changes 
are  hring  made  at  the  present  tin.e. 
added  Mr. 


can  Committee  Wants  U.  S. 
to  Carry  II— m 

Wa.huxgton,  D.  C. — The  Permanent 
Committee  on  Communications,  formed 
on  recommendation  of  the  second  Pan- 
American  financial  conference,  held  its 
first  meeting  February  3,  and  adupted 
a  resolution  providing  that  Congress  he 
urged  to  pass  the  pending  bill  author- 
izing the  navy  to  accept  press  messages, 
at  a  fair  rate,  to  and  from  South  Amer- 
ica. The  resolution  was  introduced  by 
Senator  Fletcher  of  Florida.  Chairman 
of  the  Sub-Committee  on  Radio  and 
Cable  Communications.  The  committee 
also  adopted  a  resolution  recommending 
the  enactment  of  legislation  which  would 
enable  the  erection  of  a  high-powered 
radio  station  on  the  west  coast  of 
Africa.  Hear  Admiral  Bollard,  Director 
of  Naval  Communications,  urged  that 
the  United  States  acquire  as  soon  as 
possible  radio  stations,  cable  service  and 
privately-owned  trade  papers  in  I-atin- 
Arnerican  countries  so  that  lite  United 
States  point  of  view  on  general  trade 
questions  might  better  be  presented  to 
those  countries. 


Wright  Com  to  Los  Angeles 

Washington.  D.  G— Harry  H. 
Wright,  for  the  past  year  in  the  adver- 
tising department  of  the  Washington 
Times,  has  been  transferred  by  the  di- 
rectorate uf  the  Hearst  publications  to 
the  1 .05  Angeles  Examiner.  He  was 
formerly  connected  with  the  Baltimore 
Sun  and  other  eastern  papers. 

Now  London  Telegraph  Stop* 

Nr.w  London.  Conn.— The  Morning 
Telegraph,  an  independent  newspaper, 
and  the  ottlv  morning  daily  published 
in  this  city,  failed  to  appear  February  S 


owing  to  financial  difficulties.  The 
Tel  '  'raph  had  been  established  for 
al*>ut  a  quarter  of  a  century.  The  pa- 
per was  purchased  by  the  late  Com- 
modore Morton  F.  Plant  about  ten 
years  ago.  It  has  been  managed  by 
Julian  L  Moran,  a  part  owner,  f.>r  the 
last  three  years. 


Rett.  Bill  Hearing  February  23 

Aijaxy,  N.  Y.-The  Belts  bill, 
which  would  discontinue  publication  of 
laws  passed  by  the  Legislature,  will 
have  a  hearing  on  February  2S  before 
the  Assembly  Committee  on  Printing. 
It  is  potable,  it  is  said,  that  the  law 
may  be  amended  to  include  cessation  of 

passed  by   the   lawmakers.    This.  Mr 
Belts   claims,    would   »ave  the 
about  $1  ,"50,000  a  year. 


"P.-L 


Purchase    "Not    Known"  in 
Sen  Francisco 

San  Fr».n<-!soo,  Cat,  Feb.  X — Reports 
reaching  this  city  of  William  R. 
Hearst's  purchase  of  the  Seattle  Pflkt- 
Intelligencer  and  of  the  appointment  of 
J.  A.  Callahan,  who  has  been  business 
manager  of  the  Examiner,  as  publisher 
of  the  "P-I.' 
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McLain-Hadden-Sirnpers  Co.,  (Advertising  Agency)  writes: 
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every  line  of  business  in  the  city  and  its  40  mile  trading-radius. 
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BELL  ELECTED  HEAD  OF 
PARIS  BODY 


Williams  Cbseen  Vice-President 
of  Anglo-American  Preae  Associa- 
tion— New  American  Malabar* 
Bring  Roll  to  73 


The  press  of  New  Kngland  seems  i<> 
be  gelling  behind  the  reforestation 
movement  both  editorially  anil  in  rrw» 
column*.  The  latest  adjunct  is  the  pub- 
lication of  a  book  entitled  "Forest 
Protection  and  Conservation  in  Maine" 
by  Forest  H.  Colby.  Laud  Agent  and 
Forest  Commissioner. 


AWARD  AD  CUPS  IN  ST.  LOUIS 


tSftCfl    tt    F-I'lTtti    Si    Pi  'BUSKS!  > 

Paris.— John  Bell,  correspondent  of 
the  London  Daily  Telegraph,  has  been 
elected  president  of  the  Anglo-American 
Press  Association  of  Paris,  in  accord- 
..tier  with  its  custom  of  alternating  the 
presidency  between  American  and  Brit- 
ons. Wythe  William-.,  correspondent 
of  the  Philadelphia  Public  Ledger  For- 
eign Service,  is  vice-president.  Active 
members  of  the  association  number  73, 
against  65  last  year,  and  among  the 
Americans  who  have  been  admitted  to 
membership  recently  arc: 

Alexander  Kabn.  Boston  Post ;  Sislcy 
Huddteston,  Christian  Science  Monitor; 

E.  Percy  Noel,  New  York  Globe;  Wil- 
liam Bird.  Consolidated  Press  Associa- 
tion; Basil  D.  Woon.  Hearst  publica- 
tions; William  Co<  k.  International  News 
Service;  Charles  A.  Seidell,  New  York 

F.  vening  Post;  Laurence  Hills.  J.  R. 
Morrison.  H.  E  Walker,  R.  Briggs 
Davenport.  New  York  Herald;  Ralph 
Courtney,  New  York  Tribune;  (ircnvillc 
Vtrnon.  New  York  World:  Samuel  Da 
shiell.  Philadelphia  Public  Lcslgcr. 

ORGANIZING  KANSAS  GRIDIRON 


Tan  PubliaJier-Leglalatora  Plan  Winter 
Recreation 

<Sp<ei*l  lo   Kuirws   Bt   Pt  m.iftHss.) 

TontiiA.  Ksn.— The  newspaper  own- 
ers of  the  Kansas  legislature  are  ar- 
ranging to  organise  a  "Gridiron  Cub," 
to  enable  them  to  liven  tip  the  dull 
periods  of  the  remainder  of  the  winter. 
There  are  three  newspapermen  in  the 
Senate  and  seven  in  the  House.  Kansas 
ha*,  an  unusual  mimlKT  of  newspaper- 
men ill  public  office,  both  Governor 
Henry  J.  Allen  and  Senator  Arthur 
Capper  being  newspaper  publishers. 

The  publishers  in  the  assembly  are: 
J.  M.  Saltcrthwaitc,  of  Douglass;  R.  C. 
Howard,  of  Arkansas  City;  Frank  A. 
Mr  Ivor,  of  lloxic;  Clark  Conklin.  of 
Lsons.  A.  A.  Gillispie,  of  Roxford;  W. 
F.  Hill,  of  Westmoreland;  John  C 
Mack.  „f  Kowton;  Mrs.  Ida  M.  Walker, 
of  Norton;  Charlrs  E.  Mann,  of  Or- 
borne,  and  H.  W.  Shidler,  of  Uirard- 


int  Supplies 

t.Vr.-iw/  t*  Eairoa  a  Pcslisku) 
Salih.  Ore.— Oregon  newspapers, 
outside  Portland,  have  complelrd  a  busi- 
ness consolidation  for  the  purpose  of 
buying  paper  and  other  supplies  in  large 
quantities.  The  organization  is  known 
as  the  Oregon  Publisher*'  Syndicate, 
anil  has  tiled  incorporation  papers  here 
svith  a  capital  stock  of  $10.<W0 

The  incorporators  are  George  Putnam, 
publisher  of  the  Salem  Capital  Journal: 
Carl  G,  Abrams,  Salem  Statesman;  G. 
Lansing  lfurd.  Corvallis  Gazette;  I.  M. 
Ragan.  Albany  Herald,  and  J  E.  Shrl- 
ton,  Eugene  Guard. 

The  syndicate  presses  to  buy  in 
wholesale  quantities  to  meet  not  only 
their  own  needs  but  those  of  other 
newspapers  throughout  the  state  There 
are  fifteen  newspapers  already  rcprr 
sentcd  in  the  syndicate  and  it  is  ex- 
pected that  others  will  lie  added.  The 
subject  of  ro-opcrativc  buying  has  been 
under  consideration  by  newspapers  in 
the  stale  for  some  time.  Definite  plans 
were  finally  formulated  during  the  Ore- 
gon newspaper  conference,  held  recently 
at  Eugene  under  the  auspices  of  the 
i/imcr-ity  ,>f  Oregon 


Great 

Need  of  Savin,  Wood* 

ttftU  Is  Eimoe  •  Ullllla) 
Boston.— Evidence  is  almost  daily  at 
hand  that  staid  old  New  England  is  a! 
last  awakening  to  the  vital  question  of 
reforestation  in  its  wide  domain.  Iliilip 
W  Ayres  of  Boston,  secretary  of  the 
Society  for  the  Protection  of  New 
Hampshire  Forests,  was  not  far  off 
when  he  -tated  (bat  N\-w  England  for- 
ests are  being  stripped  daily  of  their 
w  ealth  in  a  "dance  of  death"  by  lutn- 
her  men  without  a  thought  of  the  fu- 
ture, before  the  House  Committee  on 
agriculture  on  the  hearing  of  the  Snell 
bill,  which  is  a  conservation  measure 
proposing  appropriation  by  Congress  of 
fljKMUOOO  annually  for  co-operation 
i.iih  tin  -tatcs  in  lighting  forest  fires, 
and  flll.UHI.Iisi  .i  sear  for  the  purchase 
fit  additional  forest  lands. 

The  University  of  Maine  at  ()r"nu  is 
educating  the  people  to  the  needs  of 
seienlitic  forestry.  A  chair  of  forestry 
has  been  established  and  this  study  has 
been  made  a  major  prajesi.  The  rhair 
is  Idled  by  Prof.  John  M,  Briscoe. 


(Sertitt  u  Euros  1  Pnunnl 
Si.  Lofts. — The  Wilkinson  Cup.  do- 
nated by  Melville  I..  Wilkinson,  presi- 
dent of  the  Scruggs.  Vandervoort  & 
Barney  Dry  Goods  Company,  to  the 
member  of  the  Advertising  Club  of  St 
Louis  who  did  the  most  constructive 
work  for  advertising  during  the  year 
was  awarded  to  Marvin  E.  Holderness. 
vice-president  of  the  First  National 
Bank  of  St.  Louis,  for  his  efforts  in  vigi- 
lance work  while  president  of  the  club 
in  1920. 

The  Morton  J.  May  cup.  donated  bj 
the  president  of  Famous  tt  Barr  Com- 
pany for  the  best  advertising  work  dur- 
ing WJtl  was  awarded  to  M.  P.  Linn, 
representative  of  the  S.  C.  Beckwitli 
.special  Agency;  Max  K"eiugsberg,  ad- 
vertising manager  nf  Famous  &  Barr 
Company,  and  Arthur  Siegcl  of  the  St 
Louis  Poster  Advertising  Company  for 
their  successful  efforts  in  behalf  of  the 
Municipal  Opera  movement  in  St.  Louis, 


sociation,  at  the  annual  meeting  held  here 
recently.  T.  E.  Skinner,  of  the  Osborne 
Farmer,  was  elected  president;  J.  H. 
Hammil  of  the  St.  John  News,  was 
el-cted  vice-president,  and  D  K  Dogle, 
of  the  V,  amego  Reporter,  secretary- 
treasure.  Mr.  Ib.gle  also  is  secretary 
treasurer  of  the  Kansas  State  Hn  Chiefs 
Association,  and  has  been  re-elected  to 
this  office 


Hl'tthinmim,  Kan  —  Kansas  news- 
paper men  are  active  hi  lire  prevention 
affairs  in  Kansas,  as  evidenced  by  the 
election  of  three  newspaper  men  to  of- 
fice in  the  Kansas  State  Firemen's  As- 


END  "SPECIAL  EDITION"  GRAFT 

Portland  Lao  Permits  Mailing  or  Special 
Issues  Only  by  Puhlish.r. 

(Veene/  lo  Knilna  a  PusLlsnsal 
Porilasii  Ore-  A  petty  grail  which 
has  bed  worked  here  at  the  expense  of 
Iwth  the  public  ami  the  newspapers  has 
Mm  ended  by  an  ordinance  enacted  b> 
the  City  Council,  which  prohibits  the 
seller  of  newspaper*,  Othet  than  the  pub- 
lisher, from  stamping  and  posting  a 
I  pa|>cr  for  a  purchaser. 

When  special  editions  are  issued  in 
Portland  it  has  been  the  custom  of  many 
transients  and  boys  not  usually  engaged 
hi  the  sale  nf  papers  to  set  up  stands  to 
handle  the  specials.  As  a  rule  they  take 
lists  nf  names  from  purchasers,  collect 
ing  list  price  Os  the  paper  and  postage 
and  agreeing  to  forward  the  copies. ,  It 
lias  been  found  that  in  most  instances 
they  pocketed  the  money  and  never  sent 


Tim  Little  Made  Editor 

Belleville.  Ont. — "Tim"  Little  has 
been  appoint^  rditor  of  the  Daily  On- 
tario. Previous  to  the  war  he  was  city 
editor  of  the  Toronto  News,  which  later 
ended  its  existence  as  the  Toronto 
Times.  Since  his  return  from  the  front 
where  he  served  with  the  artil  erv,  Mr 
Little  has  been  >vorking  as  a  contractor 
near  Port  Hope,  Ont. 


Fake  Ad  Law  in 

HAtTFOMi,  Conn.  -  Representative 
Howard  D'nham  of  Wcthcrsfield  is  to 
in  rodtice  Iwfore  the  General  Assemhly 
thi-  week  a  lull  providing  rrininal  pen- 
allies  for  the  insertion  of  "fake"  adver- 
tisements in  newspapers.  The  Hartford 
Advertising  Club,  co-operating  with  the 
Associated  \dvertising  Clubs  nf  the 
World,  is  said  to  be  interested  in  the 
passage  of  the  bill. 


Hartford  Courant  Start  Together 

HvtiTmmi.  Conn  — Throuvli  the  re- 
moval nf  oi'ier  tenants  in  its  building, 
the  Courant  has  been  able  to  concen- 
trate all  editorial  departments  on  the 
fourth  floor.  Formerly  thr  offices  of 
the  Sunday  editor  and  the  editor-in- 
chief  were  on  the  fifth  floor,  while  the 
editorial  writers  and  the  society  depart- 
ment were  quartered  on  the  third  floor. 


Wichita.  Kan  — Govemnr  Henry  J 
Mien,  ediior  and  owner  of  the  Wichita 
Beacon,  is  again  a  "reporter."  This 
time,  however,  he  was  appointed  a  re- 
porter for  the  Wichita  area  of  the  M  E. 
Church  to  handle  publicity  for  about 
1.000  churches  in  Kansas,  Oklahoma, 
Texas  and  Louisiana 


Bridgeport  Post  Drops  "F 

UsiiKitfORT.  Conn.— The  Post  has  dis- 
continued  i's  late  afternoon  final  edition 
and  now  goes  to  pre--  at  l..ttr  p,  m.  with 
a  make  over  r.lition  an  hour  later.  A 
program  of  additional  earlier  work  is  in 
force. 


A  Great  Paper's  Compliment  to 

The  Detroit  News 
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Detroit  "News"  Nabs 
American  Championship. 

Htuky  Midwestern  Daily  Top*  the  LUt  With 
Chicago  "TribunJ*  W  Lot  Angetee  "Jim*? 
Not*  to  No**  for  Second  Piece. 


tt  1fi»  IH*  •Utrvrtliui  1.n*mf  at  ail  !>•  Sml  r 
i  I'filliq  &t*t*o  ■ho**  th'n  th«  twtrctt  K«««  hfct  •■- 
i  iMtlt  of  tho  Oilfwt-i  TiBYMM  «t>i  U*  Ann!-i 
TlmMb  ttMrvvr  wlnnlM  firm  tionort  ««r  Mit  than  «ol«ii- 
potvl'4-triitd  c»*atn»lon  «rf  fell  AJtitrttfa t 

Ttf  Tim**  bt  r*fl  le        t*^  ln*rvf »  |*j  tKIt  ««n1«rful  ■ 
Mill  ftit4  H  lnrtt*>  «**frn  tewrltU.  -tp.clMI-  ftitr*  | 


*  1.1  '  ■  s ■  ri •  ~*  mwn  in  TVatrolt.  th 

to  not  MlAth  i*  IU  "Hui'.irit,-  bu;  La  fet»pr  tm  «rrii"0  i 
•v*r  It  ftpp*«r»  

»r  rm\i*.  WKp^ritiuL 

Am*t|  ttt*  11*.  Am"r1re>s»  **JH*«  Is  a  #m«1l  I 

painblawdj  earcuU-Tlona  r«atti  Mri  •ilf  t>  i*»<in«  tm 
T*—m*  s  ,  1K«  n«nrrr,  ■  wn+t «««*n>«t>-ra,  »n<l  i*vf  in  »w5Lij*nt  try 
lb* ti»»»! t—  la  errtua  •.  ntlteul  nurkM  for  any  cccn mo<l!*r  The, 
T-o*  Aa»« n  Tlw«*  to  th«  only  etouth.rn  Okltf«r«t*  mmiii  mm 
thto  9WI  mi  |tT*nu  to  Ikarovfhl)  6mmm  II  Mm  tha  graat  rte*  toaw* 
■tot  of  *Vntta>ant  CaUfarrxta  ttoal  ~  hnuaaa4a  m4  Inil  atl ***\im»rm  mmm 
It  OMlaaroot*  — - konoa,  vlth  Ita  etVoOoaJ  aocnm  af  II, Ml, Til  >ff * 
Mn—.  It  hn  c*U*ad  tbbrt  placa  air. ang  all  »**  f*jponiow>pe>f>an 


TT  it  a  Jitttnct  +1  future  to  The  Detroit  Newt  to  aekrtpwl' 
tdf*  the  above  handtomt  tribute  from  the  Lot  Angeles 
Times,  a  newt^afier  which  for  to  many  yeart  hat  been  the 
California  leader.  To  be  one  of  the  tmaV  grout  of  very 
great  newspapers  in  the  United  States  ts  indeed  a  distin- 
guished honor,  which  The  Newt  it  Proud  to  thare  with  the 
Los  Angeles  Times. 
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NEWS  DISPATCHES  FORGED  AGAIN 


When  AdoUW  Cons..  Up 

(Sftc*l  t,  Koiiiw  *  Pnuiatt) 
PHILADELPHIA.  —  ForKcd  newspaper 

dispatches  represented  as  having  been 
sent  by  the  PuMic  Ledger  News  Unreal! 
have  IgMfl  been  received  by  newspapers 
liikiiiv  news  service  from  the  1-nlucr 
Bureau.  ITie  latest  deception  was  at- 
tempted on  January  17  when  a  •.lory  wat 
*eni  over  the  Postal  Telegraph  Com* 
pany's  wire*  to  "the  Minneapolis  Tribune 
lo  the  effect  that  Johnny  Tillman  of 
Minneapolis  and  Louis  Hogash  ol 
Bridgeport,  Conn.,  boxed  a  draw  at  the 
National  A.  C. 

The  true  stnry  of  thr  tight  a«  MM  out 
by  the  I-cdgcr  Sens  Bureau  MM  to  tile 
effect  that  B.  gadi  won  easily  ns  Tillman 
faded  to  even  put  up  a  good  defense, 
and  that  Bug-ash  led  throughout  the 
eight  round*.  The  Public  Ledger  (~om- 
pany  is  taking  steps  lo  put  an  end  to  the 
forgery  of  the  name  of  the  Public  Led- 
kct  News  Bureau.  One  such  case  i» 
now  |>rnding  in  the  Philadelphia  crim- 
inal courts. 

HUNDRED  NEW  MEMBERS 

Roy    Bailey  of 


and  R.  T.  Port  of  Salt  L.ike  l  ily  were 
the  out-of-state  speakers.  Hound  table 
discussions  were  held  on  the  apprentice 
question  and  rates  fur  legal  advertising. 
The  question  of  a  state  field  secretary  is 
being  investigated. 

Roy  I-.  Bailcs,  Kcneral  manager  of  the 
Salina  Journal,  «as  elected  president 
ami  other  nlhccrs  were  named  as  fol- 
lows :  Vice-president,  Drew  McLaughlin, 
Paola ;  secretary.  O.  W.  Little.  Alma. 

Resolutions  adopted  declare  for  100 
per  cent.  Americanism,  deplore  the 
alignment  of  class  against  class,  unquali- 
fiedly endorse  the  lone  postal  plan  and 
Condemn  the  restoration  of  capital  pun- 
ishment. 

A  visit  to  the  State  legislature  and  a 
midnight  frolic  put  on  by  the  Topeka 
Press  Club  were  features,  as  were  also  a 
reception  and  dance  given  by  the  Xative 
S'lis  and  Daughters  .,(  Kansas. 

A  message  of  fellowship,  drawn  up  by 
the  members  of  the  Kansas  State  Ed- 
i.orial  Association  at  its  annual  meeting 
here,  was  forwarded  this  week  to  Pres- 
ident-elect Warren  (i.  Harding,  "bel- 
low Editor  of  tl»e  Marion  Star." 


<«v  Trlronfk  lo  El  ,-.  .  *  FMUtataJ 
Alms.  Kan.,  Jan.  31. — The  Kansas 
Editorial  As-ociation  meeting  at  To;>eka. 
January  28  and  2V,  was  marked  by  an 
unusually  large  attendance,  with  100  new 
members  secured  through  a  mcmliersliip 
campaign  conducted  by  retiring  Presi 
dent  <)  W.  Little  of  Alma  and  the  ex- 
ecutive  committee.  The  mreling  vuted 
lo  raise  the  membership  fee  to  S5  and 
to  publish  the  Jayhawkers  Press,  as  a 
nt.'iithb  ii-urnal  of  the  association. 
Heurv  Prohbins  of  the  St.  Louis  Timet 


Daily  for  C.pe  F««r,  N.  C. 

I  Art  1-r.sK  N.  C— Announcement  is 
l>eing  made  of  plans  for  starting  a  daily 
lanrr  called  the  Messenger,  to  appear 
every  evening  except  Sunday.  The 
names  of  those  behind  the  venture  have 
not  yet  bmM  known,  all  inquiries 
leing  referred  to  Room  It.  Gjrnll 
Building,  Wilmington.  X.  C. 


KINGMAN,  Kan— The  Sunday  School 
of  the  First  Baptist-  Church  here  has 
begun  a  10  weeks'  advertising  campaign 
to  secure  new  members,  A  twro-enhimn. 
5-inch  ad  was  inserted  in  the  Kingman 
Journal  tor  the  first  time. 
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THE  AGROS  CORPORATION 

Importers  Finnish  Paper 
27  WILLIAM  STREET  NEW  YORK 


(  THE  BETTER  MACHINE 


The  supreme  test 

Every  newspaper  publisher  and  printer  knows  that  an  hour  strikes  in  the  composing 
room  when  all  hands  must  produce  at  top  speed — to  their  utmost. 


Here  i*  where  the  faultless*  Standardized  ronistruetion.  the 
■simplicity  and  the  many  lime  naving  improvement*  embod- 
ied in  the  Interlype  carry  it  through  the  Supreme  Tetst.  The 
Intertype  in  dependable — that  In  what  rounts.  Tim-  getting 


Write  at  your  convenience  and  arrange  for  demonstration  by  a  practical  man. 


BUILDERS  OF  "THE  BETTER  MACHINE 


INTERTYPE  CORPORATION 

General  Offices:  50  COURT  STREET.  BROOKLYN,  N.  Y.,  U.  S.  A. 


^nni>irrn  JlmnrVi 
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S6  Third  Street,  Sari  FranciKo,  0*1. 
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NEWSPRINT  PRICES 

DOMESTIC  newsprint  was  offered  in  New  York 
this  week  at  S'A  cents.  Some  sites  were  re- 
ported as  low  as  S  cents.  There  is  now  plenty 
of  newsprint  around  that  figure.  Thousands  of  tons 
of  the  best  grades  of  Scandinavian  newsprint  are 
offered  to  American  buyers  under  a  guarantee  de- 
livery clause.  There  was  a  curtailment  in  consump- 
tion during  January  as  a  result  of  a  falling  off  in 
volume  of  advertising. 

From  every  quarter  there  comes  convincing  proof 
that  the  present  contract  prices  are  not  justified  and 
never  were,  and  there  is  no  record  of  any  newsprint 
manufacturer  having  made  any  effort  to  justify  them. 
A  good  example  of  the  reasoning  that  prevailed  in 
arriving  at  the  prices  to  be  charged  was  furnished 
by  the  method  used  by  tile  Minnesota  &  Ontario 
Paper  Company.  Cost  of  labor,  raw  materials,  or 
interest  on  investment  were  never  considered.  Other 
companies  had  decided  to  get  a  certain  price  and 
the  M.  &  O.  announced  that  they  would  take  for 
theirs  an  average  of  what  three  others  had  de- 
cided they  wanted. 

The  M.  &  O.  ten-year  contracts  were  made  at  a 
time  when  spot  paper  prices  were  being  driven  sky- 
ward and  the  trend  of  labor  cost*  and  raw  materials 
was  upward.  Every  sane  business  man  knew  these 
conditions  could  not  continue  indefinitely.  Every 
other  established  business  was  attempting  to  get  back 
to  normal  on  a  sound  basis.  That  was  the  time 
selected  by  the  newsprint  manufacturers  to  set  future 
prices.  Publishers  in  the  meantime  had  readjusted 
their  business  to  a  5-cent  newsprint  price  and  found 
themselves  up  against  a  stone-wall  of  public  opinion 
when  they  attempted  to  take  care  of  the  new  burden 
forced  upon  them  by  the  newsprint  makers.  Adver- 
tisers went  so  far  as  to  demand  a  lowering  of  rates 
in  face  of  an  acknowledged  need  of  an  increase  to 
meet  the  contract  cost  of  the  principal  raw  product 
that  goes  into  newspaper  making. 

The  earnings  of  the  paper  manufacturers  were 
huge  when  newsprint  was  selling  slightly  under  S 
cents  and  the  costs  of  labor  and  raw  products  were 
at  their  peak.  The  earnings  of  the  M.  &  0.  at  that 
time  are  understood  to  have  been  nearly  $2,000,000. 
In  comparison  labor  and  raw  products  are  now  on 
the  way  down  and  every  excuse  ever  advanced— 
and  they  were  always  excuses  and  not  reasons — 
have  been  discredited  by  the  natural  readjustment 
in  the  business  wnrtd. 

There  is  now  a  surplus  of  labor  for  the  lumber 
camps — the  current  issue  of  The  Paper  Mill, 
recognized  spokesman  of  the  paper  makers,  an- 
nounces wage  reductions  running  as  high  as  162-3 
per  cent.  Conditions  on  the  Montreal  market  during 
the  past  week  indicate  that  the  Canadian  paper  mak- 
ers arc  preparing  for  a  drop  in  prices  and  this  is 
reflected  in  the  action  of  paper  mill  stocks. 

F.niTrat  &  IVsuMtra  wishes  to  again  remind  its 
readers  that  newsprint  can  be  manufactured  in  this 
country  and  Canada  and  show  its  makers  a  hand- 
some profit  at  $100  a  ton ;  at  the  same  time  it  is  not 
amiss  to  remind  the  newsprint  makers  that  the  news- 
paper publishers  of  America  have  based  their  adver- 
tising and  subscription  rates  for  1921  on  $100  paper. 

We  doubt  if  any  American  publisher  will  break  a 
newsprint  contract  that  he  has  entered  into,  but  when 
he  comes  to  a  full  realization  of  the  extent  he  is 
being  gouged — which  is  clearly  indicated  by  the 
prevailing  prkes  on  spot  paper — he  is  going  to  de- 
mand that  the  contracts  be  rewritten  at  a  fair  price, 
and  failing  to  secure  justice  he  is  going  to  ask  Con- 
gress to  investigate  the  basis  for  determination  of 
present  contract  paper  prices. 


TO  many  persons  the  classified  advertising  col- 
umns are  the  most  interesting  part  of  thr  daily 
newspapers.  These  columns  always  reflect  the 
business  temper  of  each  particular  community.  In 
this  connection  it  is  interesting  to  note  that  Decem- 
ber figures  for  1920  over  the  same  month  for  1919; 
in  eleven  cities  »huw  a  23  per  cent,  decrease  in  line- 
asie,  but  only  an  8  per  rent,  decrease  in  the  numhrT 
of  advertisements.  Jn  Milwaukee  an  actual  increase 
is  shown  in  the  number  of  advertisements  against 
an  actual  decrease  in  lineage,  demonstrating  that 
while  economy  is  being  practiced,  faith  in  the  ]>owcr 
of  newspaper  advertising  is  increasing. 


Put  yourself  in  harmony  -fish  the  things 
among  which  your  lot  is  cast;  love  those 
with  whom  you  have  your  portion  with 
a  true  love.  Here  one  thin/j  is  of  true 
leurth.  to  live  our  life  in  truth  and  justice 
— M.  Aurelius. 


LITTLE  CHILDREN  ARE  5TARVINC 


THE  eyes  of  millions  of  little  children  look  toward 
us  to-day  pleadingly  for  food  and  the  opportun- 
ity tf>  live.  What  we  give  will  kindle  a  k>ve 
that  will  last  for  America.  Never  before  has  a  people 
been  given  such  an  opportunity  t»  serve  humanity.  Re- 
member, it  is  innocent  children  who  don't  know  how 
to  laugh  whose  eyes  are  turned  to  us  from  the 
ravaged  and  famine  gripped  countries  of  the  Far 
East,  the  Near  F.ast  and  Central  Europe.  America 
is  already  giving  from  the  plentiful  stock  with  which 
she  has  been  blessed— in  a  single  day  the  farmers 
of  the  Mid-West  gave  millions  of  bushels  of  corn, 
workrrs  volunteered  to  handle  it  and  the  railroads 
offered  to  carry  it  free — but  even  that  is  not  enough. 
What  is  your  newspaper— the  greatest  single  force  in 
ynur  city— doing  daily  to  carry  the  cries  of  these 
starving  children  of  the  world  to  your  city's  happy 
iire'ideS? 


NATIONAL  EDITORIAL  ACTIVITIES 

GOING  steadily  forward  and  widening  the  scope 
of  its  activities,  the  National  Editorial  Asso- 
ciation is  rapidly  making  itself  as  necessary  to 
the  publishers  of  smalt  city  newspapers  as  the  Ameri- 
can Newspaper  Publishers  is  to  the  metropolitan 
dailies. 

There  still  remains  a  wonderful  amount  of  con- 
structive work  to  be  done  for  the  small  community 
newspapers  of  America  and  no  better  organization 
could  be  conceived  to  take  it  up  and  carry  it  to 
a  conclusion  than  the  National  Editorial  Association. 
It  has  made  wonderful  strides  forward  since  the 
adoption  of  the  executive  and  field  secretary  form 
of  organization  and  now  there  is  a  new  movement 
afoot  among  the  members  that  promises  to  make  it 
of  even  greatrr  benefit  to  publishers. 

The  Northeast  Nebraska  Editorial  Association, 
which  is  affiliated  with  the  national  organizations,  at 
its  recent  convention  adopted  a  resolution  presented 
by  J.  P.  O'Furey,  of  the  Cedar  County  News,  calling 
upon  the  parent  body  to  hotil  annually,  in  addition 
to  the  present  convention  and  excursion,  a  delegate 
meeting  devoted  entirely  and  exclusively  to  the  busi- 
ness side  of  the  publishing  business.  Following  their 
action  the  Colorado  Editorial  Association  unanimous- 
ly adopted  a  similar  resolution  and  in  other  sections 
of  the  country  the  suggestion  is  being  favorably 
received. 

No  plans  have  been  decided  upon  for  the  election 
of  delegates  to  the  annual  business  gathering  which 
will  take  up  all  problems  of  circulation,  advertising 
and  business  efficiency,  but  it  is  probable  they  will 
he  selected  by  state  units  from  the  organizations 
now  in  existence- 
Such  a  gathering  annually  would  do  much  to 
standardize  rates  and  practices  in  a  branch  of  the 
business  where  improvement  is  most  needed,  and, 
at  the  same  time,  it  might  lead  to  group -buying  with 
its  many  advantages. 

The  present  annual  mretings  are  highly  educational 
and  will  be  continued.  Under  the  new  plan,  however, 
the  summer  meetings  could  be  greatly  broadened 
and  given  over  entirely  to  editorial  matters  and  prob- 
lems of  national  good. 

It  is  the  wish  of  Kdittw  &  Pumisum  that  the  sum- 
mer meetings  of  the  National  Editorial  Association 
might  take  the  same  place  of  importance  m  Ameri- 
can journalism  that  the  Empire  Press  Union  holds 
in  British  journalism. 

This  can  be  done  best  by  entirely  divorcing  busi- 
ness from  the  summer  meetings  and  Editor  O'Furey 
seems  to  have  hit  upon  the  proper  means  of  doing 
it.  At  the  same  time  the  suggested  order  would 
mean  greater  good  to  the  business  of  making  a  small 
community  newspaper.  The  National  Editorial  Asso- 
ciation here  has  a  wonderful  opportunity  for  in- 
creased service. 


A  CONSTRUCTIVE  JOURWAUST 

rTlHERE  is  no  other  profession  except  journalism 
X  in  which  the  work  of  the  individual  could  have 
such  far-reaching  effects  on  the  events  of  the 
world  and  he  remain  practically  unknown  to  the 
general  public  as  was  the  case  of  Wilraer  Stuart, 
market  editor  and  director  of  election  service  for  the 
Associated  Press,  who  died  in  Brooklyn  last  week. 

He  revolutionized  the  methods  for  handling  market 
and  election  news;  it  was  the  tables  and  codes  that 
he  devised  that  made  possible  the  rapid  transmission 
of  news  at  times  when  the  entire  world  demands 
quirk  results;  within  the  profession  that  be  honored 
by  choosing  it  as  his  own  he  was  recognized  as  an 
international  expert,  without  a  peer,  but  to  the  gen- 
eral public  which  henehtrd  most  from  his  efforts  he 
was  practically  unknown. 

Mr.  Stuart  joined  the  market  department  of  the 
Associated  Press  when  a  boy.  and  since  1693  he  had 
hern  its  head.  He  was  the  originator  of  the  co-opera- 
tive election  service  of  the  Associated  Press  that 
makes  possible  the  flashing  of  election  results  to  all 
great  centers  of  population  within  a  few  hours  after 
the  polls  close.  This  alone  is  sufficient  monument 
to  any  man. 
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HrTLUAM  R.  HEARST  entertained 
at  dinner,  at  hi,  home  on  Riverside 
Drive.  New  York,  on  Thursdav  of  last 
week,  the  principal  executive*  of  all  his 
newspapers,  magazine*,  news  and  feature 
services,  and  motion  picture  interests. 
Between  ninety  and  l  hundred  guests 
partook  of  his  hospitality  in  his  great 
dining  ronm  and  afterward  at  the  Mid- 
night Follies.  There  were  no  formal 
talks.  Mr.  Hearst  concluding  that 
after  four  days'  conference  they  had 
heard  about  all  the  speeches  they  wanted 
to  listen  to.  On  Saturday  a  majority  of 
the  out-of-town  members  of  Mr. 
Hearst's  organization  left  for  their 
homes. 

Mcrris  Taylor,  after  25  years  as  editor 
of  the  Wilmington  (Del.)  Every  Even- 
in«  and  a  total  of  37  years  in  that 
paper's  «erviee,  has  retired  and  his  name 
will  hereafter  be  carried  at  the  head  of 
the  editorial  column  as  editor  emeritus 
Charles  B.  Parmer,  editorial  writer  on 
the  Nashville  Tennesseean,  has  suc- 
ceeded Mr.  Taylor  as  editor  of  Every 
Evening.  Mr.  Taylor  will  continue  to 
contribute  to  the  paper  on  matters  of 
local  interest  and  will  also  write  a  col- 
umn of  "Reminiscences." 

Frank  E.  Gannett,  publisher  of  the 
Rochester  (N.  Y.)  Times-Union,  and 
Mrs.  Gannett  arc  in  Bermuda. 

William  J.  Kline-,  publisher  of  the 
Amsterdam  (*»'.  Y.)  Recorder  and  Ad- 
vertiser, is  at  Miami,  Ma.,  and  will  later 
go  to  Daytona, 

Jay  E.  (Clock,  publisher  of  the  Kings- 
ton (N.  Y.)  Freeman,  and  Mrs.  Klock 
are  leaving  for  a  vacation  in  the  South 
within  the  next  few  days. 

Charles  M.  Redfield.  publisher  of  the 
Malone  (N.  Y.)  Telegram,  and  Mrs. 
Redfield  have  gone  to  St.  Petersburg, 
Fla..  after  spending  a  few  days  visiting 
in  New  York  City  and  Westchester 
County. 

Franklin  A.  Merriam.  business  man- 
ager of  the  Mount  Vernon  (N.  Y.) 
Daily  Argus,  and  Mrs.  Merriam  leave 
tomorrow  for  a  vacation  at  Daytona, 
Fla.  Mr.  Merriam  will  attend  the  Na- 
tional Editorial  Association  convention 
in  St.  Augustine  next  month  before  re- 
turning home. 

Fred  P.  Hall  and  Mrs  Hall  of  the 
Jamestown  (,N.  Y)  Journal  will  spend 
the  next  few  weeks  at  Miami,  Fla. 

Wallace  Odell  of  the  Tarrvtown  (M. 
Y.)  Daily  News  and  Mrs.  Odell  will 
leave  for  a  trip  to  Georgia  in  a  few 
weeks  to  visit  Mrs.  Odell',  family.  Later 
they  will  join  the  National  Editorial 
Association's  Convention  party  in 
Florida. 

F.  H.  Roberts,  editnr  of  the  Oskalcosa 
(Kan.)  Independent,  has  bcrn  made  ex- 
ecutive clerk  of  the  I.'.  S.  Srnjtc.  Mr. 
Robert,  has  been  40  years  in  the  news- 
paper business. 

Emorv  C  Van  l  oan,  general  manager 
of  the  Hudson  (N.  Y.)  Republican,  was 
in  New  York  recently  tn  attend  the  an- 
nual dinner  of  the  Columbia  County 
Association. 

Cromhir  Allen,  editor  oj  the-  Ontario 
fCal.)  Daily  Report,  and  president  of 
the  Southern  California  Associated 
Dailies,  after  two  terms  in  the  California 
legislature  declined  to  run  again  last 
year,  devoting  his  time-  to  the  California 
Republican  Editorial  Association,  of 
which  ht  is  vice-president. 

Herbert  F.  Gunnison,  publisher  of  the 
Brooklyn  (N.  Y.)  Daily  Eagle,  has  an- 
l  of  his  daughter. 


Miss  Florence  Gunnison,  to  Charles  H. 
Brown.  Jr.,  of  East  Orange,  N.  J. 

William  D.  Chandler,  publisher  of  the 
Concord  (N.  H.)  Monitor,  is  slated  for 
postmaster  of  that  city.  It  was  reported 
that  the  Monitor  was  going  to  change 
hands,  but  in  a  recent  edition  Mr.  Chand- 
ler denied  the  report. 

Harvey  Ingham,  editor  of  the  Des 
Moines  Register  and  Tribune,  will  de- 
liver the  Convocation  address  at  the 
University  of  Iowa,  February  8,  to  forty- 
one  students  who  will  receive  degrees 

J.  P.  O'Furey.  editor  and  publisher  of 
the  Hartington  (Neb.)  Cedar  Countv 
News,  attended  the  recent  meeting  of 
the  Colorado  Editorial  Association  at 
Denver  as  a  representative  of  the  Na- 
tional Editorial  Association. 

John  J  Mead.  Sr.,  general  manager  of 
the  Erie  (Pa.)  Times,  was  given  a  din- 
ner by  the  employees,  of  the  times  re- 
cently and  presented  with  a  silvrr  loving 
cup.   

THE  EDITORIAL  ROOMS 

Charles  H.  Dennis,  managing  editor 
ol  the  Chicago  Daily  News,  is  recuper- 
ating after  a  protracted  illnes,.  Through 
his  recollections  of  Eugene  Field  and 
his  work,  appearing  on  the  editorial 
page  of  the  Daily  News,  Mr.  Dennis  is 
telling  newspaper  folk  as  well  as  news- 
paper readers  generally  some  delightful 
stories  of  the  poet  and  columnist. 

Fred  Smith,  one  of  the  corre- 
spondents of  the  Chicago  Tribune  in 
the  Orient,  is  returning  to  America  to 
see  what  home  atmosphere  will  do  for 
his  health.  Mr.  Smith  contracted  fever 
some  time  ago  while  on  a  missionary 
rescue  expedition  and  has  never  re- 
gained his  strength. 

Sy  Sanborn,  of  the  Tribune's  sport- 
ing staff  and  president  of  the  Baseball 
Writers'  Association,  has  gone  on  his 
vacation  to  get  it  in  before  the  spring 
training  camp  time  rolls  round. 

John  D.  Wells  became  managing 
editor  of  the  Buffalo  Evening  and  Sun- 
day Times  on  February  1.  Mr.  Wells 
was  for  many  year,  managing  editor  of 
the  Buffalo  Evening  News.  He  resigned 
from  the  News  staff  about  a  year  ago  to 
become  advertising  manager  for  the  W. 
A.  Morgan  department  stores.  He  has 
been  contributing  a  humorous  column  to 
the  Times  during  the  latter  period. 
John  S.  V.  Bowrn,  for  many  years 
managing  editor  of  the  Times,  is  now 
its  news  editor. 

Isaac  Dun  Irvine,  of  the  Chicago 
Daily  News  Foreign  Service  staff,  who 
recently  returned  from  Russia,  probably 
will  leave  for  Europe  again  shortly 
with  a  new  assignment. 

Magda  F.  West,  society  editor  of  the 
Chicago  EvvtiiiiK  Journal,  is  ill  with  a 
severe  attack  of  grip. 

H  V,  Kaltenborn.  assistant  managing 
editor  of  the  Brooklyn  Eagle,  lectured 
before  an  audience  of  2.000  people  at  the 
Brooklyn  Academy  of  Music  January 
2°  on  the  Brooklyn  Eagle  tours.  The 
lecture  was  illustrated  by  special  moving 
picture,  and  lantern  slides  taken  of  the 
Eagle  party  while  the  members  were 
inaugurating  the  new  Park-to-Park 
Highway  in  1919  and  dedicating  the 
Grand  Canyon  National  Park  in  1920. 

Wallace  T.  Bassctt,  managing  editor 
of  the  Bridgeport  (Conn.)  Telegram, 
has  two  children  in  the  hospital  with 
scarlet  fever. 

Thomas  J.  Merlin  has  returned  to  the 
advertising  staff  of  the  Birmingham 
(Ala.)  News  after  an  absence  of  two 
years.  Prior  to  his  resignation  two  years 
ago,  Mr.  Heflin  had  been  on  the  staff  of 
the  News  for  eight  years. 

Frank  B.  Brown,  of  the  Reading  (Pa.) 
Eagle  editorial  staff,  was  sworn  in  as  a 
member  of  the  Pennsylvania  legislature. 


FOLKS  W< 

)RTH  KNOWING 

S.  Miles  Bouttin,  for  eight  years  in  the 
Associated  Pre,,  foreign  service,  has 
written  a  new  book.  "And  the  Kaiser 
AlKlicates."    Mr.  Bouton,  whose  service 


F.  A.  MxstiAU 


pRANKLIN  ASBURY  MERRIAM, 
publisher,  vice-president  and  treas- 
urer of  the  lit  Vernon  (N,  Y.)  Daily 
Argus,  was  born  at  Aurora,  III  His 
paternal  ancestors  were  known  in  Eng- 
land as  early  as  1295  in  the  reign  of 
Edward  L  One 
settled  at  Con- 
cord. Mass.,  in 
1638  and  another 
was  a  founder  of 
Lexington.  Mass  , 
in  1712.  Two  of 
his  ancestors  were 
members  of  the 
Lexington  Min- 
ute Men  and 
were  present  at 
the  Battles  of 
Lexington  and 
Concord.  Three 

others  also  fought  in  the  Revolution, 

Mr.  Merriam'*  early  life  was  passed 
in  U-cknort,  N  Y,  and  Newark,  N.  J. 
Shortly  after  attaining  his  majority  he 
entered  the  printing  and  publishing  bus- 
iness and  up  to  1888  was  connected  with 
the  Ithaca  (N.  Y.)  Daily  Journal.  In 
1891  Mr.  Merriam  became  connected 
with  the  Mount  Vernon  Argus,  at  that 
time  owned  by  Alvah  P.  French  and 
Henry  O.  Sniffen.  In  the  fall  of  1897 
he  purchased  the  interest  of  Mr.  Sniffen 
in  the  Daily  Argus  and  assumed  the 
business  management.  On  February  6, 
1891.  he  married  Miss  Eva  Sickels,  of 
Newark.  N.  J. ;  they  have  one  daughter, 
Ethel  Carolyn  B.  Mr.  Merriam  is  dean 
of  journalists  in  Mount  Vernon  and  is 
a  Son  of  the  American  Revolution, 
member  of  the  American  Newspaper 
Publishers'  Association,  New  York  State 
Press  Association,  president  New  York 
State  Associated  Dailies,  president  West- 
chester County  (N.  Y.)  Daily  News 
paper  Association,  member  of  the  West- 
chester County  Chamber  of  Commerce, 
director  of  Mount  Vernon  Chamber  of 
Commerce,  member  of  Mount  Vernon 
Business  Men',  Association,  director  of 
the  Mount  Vernon  Realty  Corporation, 
and  member  of  the  Rotary  Club. 


Mr.  Brown  is  sending  to  the  Eagle  newsy 
letters  of  legislative 


via  and  Russia,  is  now  free-lancing  in 
Berlin. 

J.  E.  D  Coffey  who  for  three  years 
past  has  been  in  the  copy  department  of 
the  Tracy-Parry  Advertising  Agency, 
has  just  joined  the  editorial  staff  of  th« 
business  section  of  the  Philadelphia 
Public  Ledger  as  assistant  to  Stanley 
Bogert  who  is  in  charge  of  the  Section. 

Frank  Clarke  Harper,  chief  edit  rhl 
writer  of  the  Pittsburgh  Press.  an<I  M  rs. 
Adele  Singer  Rasmussen.  of  Chicago 
have  become  engaged.  The  wedding  will 
lake  place  in  April. 

Joseph  F.  Wright  has  been  appointed 
director  of  university  news  service  at 
the  LTniversity  of  Illinois.  Urbana. 

John  T.  Seehan.  Jr.,  telegraph  editor 
of  the  Des  Moines  (Iowa)  Capital,  and 
Miss  Cordelia  Kearns,  of  Des  Moines, 
have  become  engaged. 

Frank  Phillips,  late  telegraph  editor 
on  the  Vanccmver  Daily  Sun,  has  left 
for  Quebec  to  become  managing  editor 
of  the  Quebec  Telegraph. 

John  Cairns,  former  news  editor  of 
the  Vancouver  Daily  Province  and  later 
managing  editor  of  the  Vancouver  Daily 
Sun.  has  returned  to  the  Province  as 

Genrsre  Murrav  has  been  am>oint>-d 
managing  editor  of  the  Vancouver  Daily 
Sun. 

George  Shaffer,  of  the  Chicago  Tri- 
bune sporting  staff,  is  recovering  after 
Iwing  laid  up  for  two  weeks  with  a 
poisoned  foot. 

Paul  Moyer  has  left  the  editorial  staff 
of  the  Manchester  (N.  H.)  Upion- 
Leadcr  anfl  entered  the  advertising  de- 
partment. 

Alger  S.  Beane,  former  night  editor 
of  the  Manchester  (N.  H.)  Union,  has 
become  city  editor  of  the  Manchester 
Mirror. 

State  Editor  Harry  Sheehan  and  Ad- 
vertising Solicitor  Ralph  Robinson  of 
the  Manchester  (N.  H.)  Union-Leader 
have  resigned. 

Frank  H.  Challis,  staff  reporter  on  the 
Manchester  (N.  EL)  Mirror,  is  a  mem- 
ber of  the  military  affairs  committee  of 
the  state  legislature. 

(Continutd  on  page  24) 
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iCanlinmti  from  tW  2J> 


Forrc-1  Davis,  former  editor-in-chief 
"f  the  Kvantvillr  (ln<l.l  Juum:il.  awl 
Allen  S.  Raymond,  of  the  local  <taff, 
have  joined  the  Drtrnit  Times,  Davis  ai 
dramatic  critic  and  Raymond  as  rewrite 
man. 

Oijttain  Walter  Rogers,  a  former 
newspaper  man  of  Xewark.  0.  has  been 
appointed  executive  clerk  to  Governor 
Marry  I.,  Davit  of  Ohio. 

John  T.  Hurke.  veteran  pnlitic.il  writer 
fur  the  Cleveland  News-Leader,  is  presi- 
dent of  the  Legislative  Correspondents' 
Association,  whose  members  are  now  in 
Columbus  to  report  the  legislature  pro- 
ceedings, 

William  D.  Wolfe,  formerly  of  the 
Tnpeka  k;u.  Capital  and  the  State 
Journal,  and  Miss  Fayeben  Williams 
have  been  married. 

Joe  Myers,  until  recritlly  city  editor  of 
the  Norman  (Okla.)  Transcript,  ha* 
been  made  city  editor  of  the  Ponca  City 
Daily  News. 

David  D.  Leahy,  dean  of  Kansas 
newspaper  men  and  an  editorial  writer 
on  the  Wichita  Beacon,  who  was  oper- 
ated on  for  appendicitis  recently,  was 
able  to  Irave  the  hospital  last  wevk  and 
return  M  lm  home.  He  Is  past  76  years 
of  age. 

h'red  Sflinltir,  formerly  nf  the  Jack- 
son (Mich.)  Citizen-Patriot,  has  joined 
the  Dettoit  Times  editorial  staff. 

Sim  W.  Crabtree,  formerly  secretary 
of  the  Taiewcll  County  Farmers'  Insti- 
tute, ha«  become  agricultural  editor  nf 
the  l'coria  (IS.)  Journal-Transcript. 

THE  BUSINESS  OFFICE 

T.  W.  I.eQuatte,  advertising  man- 
ager of  Successful  Farming,  Des  Moines, 
la  .  was  in  New  York  last  week.  To  a 
representative  of  Editc*  &  Publisher  he 
said  that  business  in  the  Middle  West 
showed  greater  activity  than  here  in  the 
East.  Chicago,  he  asserted.  i<  alum!  a 
month  ahead  of  New  York  in  its  re- 
adjustment program. 

Fred  I.,  Hall  who  has  been  associated 
with  the  W.  R.  Barangcr  Company  of 
San  Frftnetacn  ibc  t»asl  year,  previous  to 
that  advertising  manager  and  director 
of  the  t  laklaiid  Tf  iloine  for  over  LJ 
years,  has  severed  his  connection  with 
the  Itarangcr  organization.  He  has 
Opened  offices  in  San  Francisco  and  Los 
Angeles  and  is  to  represent  a  list  of 
newspapers  on  the  Pacific  Coast. 

F.  L  E.  Gauss,  advertising  manager 
of  Leslie  Weekly,  has  severed  his  con- 
nection with  that  publication.  He  has 
made  no  announcement  of  his  future 
plans,  Mr.  dans*  has  had  an  extensive 
experience  in  the  advertising  field  and 
has  ;i  wide  acquaintance  among  adver- 
tisers. 

Harold  Wrngler  recently  with  (he 
New  York  World,  has  joined  the  staff 
of  iIk  S.  C.  Beckwith  Special  Agency. 

Herbert  A.  Cone,  formerly  on  the 
New  York  Times  staff,  has  been  awarded 


the  Conspicuous  Service  Cross  by  the 
New  York  State  legislature.  He  had 
previously  been  awarded  the  Distin- 
guished Service  Cross  by  the  War  De- 
partment for  heroism  in  action. 

H.  K.  Scbeerer  has  opened  a  Detroit 
ufhee  at  828  Farwell  Building,  in  charge 
of  S.  J.  Andrews,  who  was  formerly 
with  the  Campbell- Ewald  Cnmpany.  Mr. 
Andrews  will  represent  his  list  in  Michi- 
gan ami  northern  Ohio. 

George  B.  Donnelly,  who  has  been 
handling  food  accounts  for  the  adver- 
tising department  of  the  Philadelphia 
Record  has  resigned  to  become  sales 
and  residence  manager  of  the  Autorau- 
bilc  lixchangc.  an  insurance  concern, 

Harry  S.  Waters,  formerly  in  the  ad- 
vertising department  nf  the  Philadelphia 
Press  and  later  of  the  advertising  staff 
of  the  Ledger,  is  now  with  the  Record. 


STAR-TELEGRAM    IN    NEW  HOME 


WITH  THE  AD  FOLKS 

W.  F.  Marr,  sales  manager  of  the 
McCaskey  Register  Company  of  Alliance. 
Ohio,  has  resigned.  He  has  managed 
the  company's  sales  and  advertising 
since  December,  1917. 

W.  A.  Johnson,  formerly  with  the 
Baltimore  Sun,  is  now  handling  adver- 
tising (or  Smith.  Lockhart  &  Co.,  Balti- 
more, brokers  in  investment  securities. 

Miss  Jane  J.  Martin,  a  vice-president 
nf  the  Associated  Advertising  Clubs  of 
the  World,  and  advertising  manager  of 
the  Sperry  &  Hutchinson  Cnmpany. 
New  York,  was  entertained  in  Baltimore 
last  week  by  the  Wnmcn's  Advertising 
Club. 

J.  A,  Young,  (or  the  last  fuur  years 
connected  with  the  advertising  depart- 
ment of  the  Banner  Furniture  Company. 
Indianapolis  and  Muncie.  Ind.,  and 
Toledo.  Ohio,  has  become  advertising 
manager  of  the  Ginsberg  Furniture  Com- 
pany, Des  Moines,  la. 

George  F.  McClelland,  who  for  several 
years  has  been  John  Sullivan's  princiual 
assistant  in  the  office  of  the  Association 
of  National  Advertisers  has  resigned  to 
lis-come  associated  with  Anthony  Van 
<jylcnl>cck,  an  expert  in  advertising 
specialties.  New  York. 

Otto  N.  Frankfort,  formerly  nf  the 
western  sales  staff  of  the  Chicago  Ele- 
vated Advertising  Company,  has  become 
general  manager  of  the  Red  Seal  Depart 
IMM  of  Morris.  Mann  &  Kctlly 


Commercial  Wins  Advertising  Suit 

BtTFAioj—  That  tile  Legal  Daily  is  not 
a  new  spaper  and  therefore  cannot  receive 
a  contract  for  the  printing  of  city  notices 
is  the  substance  of  a  decision  handed 
down  by  Justice  Pooler  here  following 
injunction  proceedings  instituted  by 
Charles  A.  Finncgan,  owner  of  the  Buf- 
falo Commercial,  and  acting  as  a  tax- 
payer. The  court's  decision  will  be  ap- 
pealed Meanwhile  tbr  city  council  lias 
DMI  directed  to  continue  to  place  its 
notices  in  the  Commercial  by  virtue  of 
a  holdover  contract  Irom  last  year.  The 
status  ,>t  legal  and  other  advertising 
which  has  already  appeared  in  the  Legal 
Daily  tuay  also  have  to  be  determined 
by  the  courts. 


ilia  rg  sin  I  It  democrat' 


NATIONALLY  ADVERTISED  PRODUCTS  BY  THE  HUNDRED 

ARE  NOW  SOLD  IN  MARYSV1LLE. 
IS  YOURS? 
IF  NOT  —WHY  NOT? 

We'll  be  glad  to  help  you . 


1 


Million-Dollar     Building     and  Plant 
Erected  by  Fort  Worth  Papar 

(.Vfvnal'  r     Fbltot  *  1' L'KLI  •  Ills,  > 

Forr  WoKtS,  Tex  — The  Fort  Worth 
Star- 1  clcgram  lias  moved  into  its  new 
million-dollar  building,  creeled  by  the 
the  Caner-Worlliam  Publishing  Com- 
pany. The  Star-Telegram  now  boasts 
one  of  the  finest  newspaper  buildings 
and  plants  in  the  entier  Southwest.  The 
building  alone  cost  $6(10.0(10  and  with  the 
new  equipment  installed  the  cost  was 
brought  to  a  mark  in  excess  of  Sl.Ol").- 
000. 

The  plant  is  of  four  stories  with 
double  basement  and  a  mezzanine  floor. 
The  basements  have  been  fitted  with  new- 
presses,  and  with  the  change  to  the  new 
"lidding,  the  style  of  the  paper  was 
changed  from  seven  to  eight  columns. 
The  business  office  is  located  on  the 
street  floor.  ITie  editorial  office,  library 
and  rest  rooms  occupy  the  second  fbior. 
The  advertising  rooms,  engraving  de- 
triment, etc..  are  on  the  third  lloor. 
while  the  fourth  Boor  is  given  over  14) 
the  mechanical  departments. 


president ;  B.  W.  Marston,  vice-presi- 
dent ;  Douglas  Attaway,  secretary,  and 
J.  H.  Jordan,  treasurer.  Mr.  Attaway 
was  also  re-elected  business  manager. 
Dolph  Frantx  was  continued  as  manag- 
ing editor,  and  A.  U  Williams  was  re- 
elected as  associate  editor.  The  busi- 
ness manager  was  authorized  to  pro- 
ceed with  the  addition  to  the  two-story 
building  recently  purchased  for  the 
piper,  and  to  purchase  a  new  press  hav. 
nig  a  larger  and  (aster  output.  The 
directors  also  declared  a  10  per  cent 
dividend.  

Naw  Machinery   in  San   LuU  ObUpo 

S.\sj  Lin*  Obi -i  •  Cal. — The  Daily 
Telegram  lias  changed  from  seven  col- 
umns. LI  ems.  to  eight  columns.  12  ems. 
A  new  tioss  Comet  press  and  a  battery 
of  three  linotypes  has  been  installed.  In 
changing  the  page -width,  the  Telegram 
also  rhanged  its  press  rollers  and  found 
that  the  rollers  sent  by  the  supply  firm 
had  lirrit  cut  lack  so  that  they  would  not 
ink  the  widened  |uge.  To  meet  the  diffi- 
culty, the  outside  columns  on  two  pages 
were  reduced  from  12  ems  to  8  ems  (or 
two  days,  awaiting  new  equipment. 


Larger   Home  for  Sbrcveport  Journal 

SmtEVEroiiT.  La. — Directors  of  the 
Shreveport  Journal  Publishing  Company 
held  their  annual  meeting  in  Shreveport 
last  week.  Officers  uf  the  company 
were  elected  as  follow* :    S.  B.  Hicks. 


Ask  Caaeor  for  Stage  and  Movie* 

Pini.Miet.Fim. — Local  newspapers  are 
giv  n  z  considerable  space  to  the  question 
of  a  municipal  censorship  over  theaters 
and  motion  picture  shows.  Clergymen 
have  urged  Mayor  Moore  to  eslablisti 
some  form  of  censor-hip 


COT  Let's  ^ 
w^E^ Develop  More 
National  Business 


WHY  rant  r;ich  «.f  nj  newspapers  thriughi.ut  the  ouintry  <et 
ourselves   the  very  moderate  quota  oi"  developing  at  least 
three    Dew   natiuiial    ur   semi -national    newApaper  advertiser:, 
during  1921. 

Lei's  do  tilit  work  very  lelfishlv.  at  the  same  time  vrry  practically 
for  nur  own  papcff,  The  most  logical  way  to  work  is,  knowing  how 
merchandise  sells  in  our  own  market*  to  go  into  the  nearby  cities  first 
and  get  there  DM tM I faCllil II  H  ft  whuse  ttOdj  have  a  more  or  less  general 
<li*tnhution  and  sale  in  our  own  market  to  develop  their  ]K*sftihi1itics  tu 
the  tUmofft  thrriUajh  linking  their  selling  ami  advertising. 

Km i  <-*«m|ilc,  *imnn(  llie  pruiltH-U  ••  III  m  Heillirtxire  tliTtmtrh  llir  rffiirt*  of 
H-itf*    II.    Malloal,  orvr  nf   nur  and    in    -I    MB0MH til   ".nnr.i'  Mm-.'    M|trDt-  or 

biuber*.  is  Snux-t'n  Ktmly  Puctch,  nutlr  by  C  K  Saaer  Co.,  RtchoMind,  V*.  Kick- 
mufiil  ik  Meaty  three  itt  fiHir  Iwm  (mm  Kaltimtiir  It  khould  be  pouible  for  n*  In 
cwjiviikc  the  Seiucr  Co.  i'ii  Isfftt  il  i-.  »■  Mow  i  ri  :  t  h  i!  i.i  n  iii  tit  Hailliiaurc  eatn  uiily 
.icci>nii>h»ti  iu  maximum  if  bo>rd  oh  i-1*r:*i-i  »  ■  .,u,l  ■.  u  ■  i  I  And  *  I  •  i  i  l  < »ii  t 
tcruuiih  The  IBn.OOO  <«|i(ca  oi  the  NKWS  and  AMr  KtCAN,  iUil>,  will.  130.000 
ixlil  told  la  in-  ■  r   and  VKimty,  tbuutd  meet  lbl»  desctt|itiuci. 

Tht  rT«Jrwr«-  tfBWS  «n4  JHf£ftH~.4\  M0  AMN  h*  H&n*  mm- 

 .;  to  0ft  a  ■■■■'>  mtany  m.  ■-■  lAr«*i*  i.uju.  >;  'n  -■        a.,  ,  rr"  . 

tnrm  to  <-  through  "■  ■  ■  r      <  .  tm  1  '*  J I .  CdHNor 

j..'  of  us  fri  j  I*?  .i.'«ii  tkf  4»m*t  ^MCttVw  t*mtt  ftit  omr  fivmcrai 
*f  srrfJ  ms  omr  cam  dirttt  i  .'■  i"  jj-- 

The  Baltimore  News 

EVENING,  DAILY  AND  SUNDAY 

STlje  Baltimore  American 


MORNING.  DAILY  AND  SUNDAY 


DAN  A.  CARROLL  T 
Eenrrn  R*prr»»niel*ve     fa  I 
IM  N..«.i  .Sliael  "I*  «  «  ■  «> 


IN 

New  Yurk 


J.  E.  LUTX 

Firvt  Nai'l  Baatk  Hldi, 
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UNDER  THE  JACKET 


T!m  .ifi>»r1rr.cnt  nl  ttllTOR  * 

<rnm  Mif  to  Hm«  la  ne 
interes!  ti>  ilie  i 
1  ..<  tbie  Ions*  wJI  be  heartily 


will  be  ilev.ilej  «t»   rallitiK  sllmtiun 
NurslsOr  jiiJ   mt,,tnm,in  of 
lea.     Saur.lx.ua  j 


/*\NE  of  the  feature)  of  a  luncheon  in 
^■'i.ondon  in  honor  of  Viscount  and 
Viscountess  Burnham.  on  their  return 
from  the  Imperial  Press. Conference,  was 
the  return  of  Lord  NortisclifTe  to  public 
life  after  a  long  absence  thru-.iKh  illncss. 
The  event  was  given  by  the  Empire 
Press  Union,  and  viscount  Northctiflfe, 
alio  presided,  told  the  company  some  of 
the  interesting  experiences  of  his  early- 
career  as  a  reporter  and  of  his 
lion  with  the  London  l>ail) 
l..»rd  Bumham's  newspaper. 

Lord  Notthcliffc  expressed  hit 
ore  at  being  asked  to  propose  Lord 
lUimham's  health  and  said  he  regarded 
it  as  a  fitting  occasion  for  many  reasons, 
one  that  he  himself  was  one  of  the  old- 
est contributors  to  the  Daily  Telegraph 
present. 

lie  continued: 

"In  the  very  happy  days  when  I  was 
a  reporter,  the  Daily  Telegram  was  one 
of  the  unfortunate  journals  that  received 
my  work  and  thought  so  ill  of  it  that  it 
did  not  keep  me  \cry  long  None  the 
less,  I  Irarned  a  great  deal  from  the 
Daily  Telegraph,  During  the  time  I  was 
reporting  for  Sir  John  Le  Sage,  there 
was  a  great  controversy  in  the  United 
and  Great  Britain  about  an  ele- 
called  Jamba  I  learned  a  great 
deal  fr<  m  the  late  Lord  Burnham  in  the 
handling  of  the  Jumbo  incident  There 
was  not  much  left  of  Jumbo  when  the 
Daily  Telegraph  nnished  with  it. 

"I  learnrd  a  great  deal  from  the  very 
brilliant  staff  the  Daily  Telegraph  had 
then — and  has  now— from  George 
Augustus  Sala,  who,  wearing  a  white 
waistcoat,  fixed  rr*  with  liis  beady  rye 
-nd  said  'Young  man.  get  out  of  Fleet 
Street  ,  it  is  no  place  for  anybody.'  As 
a  matter  of  fact  the  nld  man  had  done 
rvtrrmrly  well  in  Fleet  Street. 

-My  connection  with  the  Burnhattu 
was  renewed  again,  when  the  great 
honor  was  conferred  up' n  me  of  mak- 
ing a  presentation  on  the  great  old  man's 
With  binhday.  On  that  particular  day 
his  brain  was  as  active  as  that  of  a  man 
of  .10  and  he  gave  me  a  good  deal  of 
sound  advice,  some  of  which  might  be 
borne  in  mind  nowadays.  I  said  to  him, 
as  I  believe  scores  of  others  hail  said 
to  him:  'The  time  has  now  come.  Lord 
Iturntiam,  when  you  should  write  your 
memoirs  in  a  diary.'  'No,'  lie  said, 
'diaries  and  memoirs  are  very  dangerous 
things  '  It  thowed  that  my  pushfuhKM 
was  not  cuual  to  his  prescience,  He 
evidently  knew  what  was  coming  to  ns. 

"In  the  last  100  years  there  have  been 
very  few  really  great  organisers  of 
newspapers.  I  cqunt  five  or  six  and  I 
think  I  have  studied  my  trade  as  closely 
as  most  men.  There  was  Barnes  of  the 
Times,  ferry  of  the  Morning  Chronicle, 
a  most  able  man;  John  Walter,  the 
second  Delane,  I-ord  Burnham's  father 
and  Mr.  Mudford.  I  think  I  have  named 
ad  the  outstanding  organizers  and  it  is 
Do  flattery'  to  say  that  Lord  Burnham 
saw  as  far  ahead  as  any  of  them.  On 
that  day  when  I  went  down  to  Hall 
Ham.  be  knew  all  that  was  going  on  in 
the  world;  he  knew  a  very  good  piece 
of  news,  which  he  did  not  tell  me— but 
which  h?  told  the  Daily  Telegraph, 
where  I  saw  it  next  morning,  and  felt 
nust  aggrieved. 

"He  ha»  left  in  his  Son  one  who  has 
different  qualities,    When  I  wis  work- 


ing at  the  Daily  Telegraph  he  used  to 
he  called  Mr.  Marry  and  some  of  the 
older  iren  used  to  shake  their  heads 
and  say  'W  hat  will  he  do  with  the  Daily 
Telegraph"''  We  know  what  he  has 
done  with  the  Daily  Telegraph.  I  can 
hardly  conceive  a  more  difficult  proposi- 
tion than  an  old -established  newspaper 
like  that  assailed  by  some  of  the  young 
v  ipers  I  have  let  loose  at  him 

"Our  friend  Garvin  has  truly  said  that 
Peterborough  Court  met  these  scorpions 
in  the  only  way  they  could  he  met.  They 
have  not  had  any  effect  on  the  Daily 
Telegraph,  That  i<  absolutely  true.  The 
Daily  Telegraph  today  is  exactly  what 
it  was,  in  the  difficult  circumstances  we 
are  all  experiencing. 

"I  can  say  this  for  I,ord  Burnham.  as 
for  the  late  Mr.  Walter  of  the  Timet, 
that  when  I  was  a  reporter  in  Fleet 
Street,  there  were  only  two  newspapers 
that  paid  a  living  wage,  When  I  hear 
of  linotype  operators  with  incomet  of 
£600  to  £l.fKX)  a  year  and  when  I 
know  of  the  very  proper  rate  of 
remuneration  paid  to  reporters  and  edi- 
tors. I  remember  that  I  had  to  write 
a  very  long  column  for  a  well-known 
morning  newspaper  for  which  I  re- 
ceived one  guinea  I  can  hear  from  the 
laughter  that  you  think  it  was  probably 
more  than  it  was  worth. 

"The  Daily  Telegraph  has  never  been 
run  on  those  principles  and  that  is  why 
it  attracted  men  like  Sala.  Beatty,  King- 
ston, Greenwood,  (  ourtney  and  a  whole 
host  of  giants,  to  our  profession. 

"f  am  writ iNf  my  diary.  I  arn  calling 
mine  'Monsters  of  tlve  Meet  Street 
Deep.'  ]  can  assure  you  there  will  be 
nothing  but  pleasant  reminiscences  of  my 
brief  career  on  the  Daily  Telegraph." 

l.ord  N'onht-lirTr  added  that  anything 
he  had  turn  able  to  do  for  the  working 
journalists  was  due  to  the  fact  that  he 
began  as  a  reporter— not  on  the  present 
magnificent  wagr.  hut  cm  £1  a  week. 
He  had  always  sympathized  with 
the  reporter  and  with  those  who  handled 
"flimsy"  because  he  had  handled  "miles" 
of  it.  He  symoathi-.rd  w.lh  foreign  cor- 
res|»oiMlents  bcc.nisc  be  had  acted  on 
several  occasions  as  foreign  correspon- 
dent for  his 

k  .  KlDOLT.  


HBEM.AM.  Tev— Henry  MuchVr_  ha* 
Ijcer.me  biuine**  m.inaKi'r  of  the 
h;irn   Mnrninif   McurtiKcr.  This 
isasi  established  by  his  father. 


FOR  SALE 

All  or  part — 20  tons  of 
standard  newsprint,  size 
28  x  40.  Basis  24  x  36, 
No.  32. 

INQUJRIES  SOLICITED 

INVINCIBLE  PAPER 
AND  PULP  CORP. 
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New  York  City 


Phone,  Rector  9957 -A- ft* 


CONSIDER 

ILLINOIS 


In  looking  for  a  prospective  market  one  must  first 
consider  ho  wmany  prospective  customers  there  are 
in  the  territory,  and  second,  how  these  prospective 
customers  are  fixed  financially. 

The  State  of  Illinois  is  the  home  of  6,485,098 
people. 

Illinois  produces  58,000.000  tons  of  coal  annu- 
ally. 

This  coal  is  valued  at  approximately  $65,000,000. 

Illinois  produces  307,000,000  hushels  of  corn; 
175,000,000  hushels  of  oats;  45,000,000  hushels 
of  wheat  annually. 

These  products  are  valued  at  $410,000,000. 

Illinois  produces  52,000,000.000  worth  of  manu- 
facturing goods  annually. 

What  more  could  you  ask  in  way  of  a  market. 

This  list  of  daily  newspapers  will  coverlhe  Illinois 
territory. 


Rata  far  Fata  for 
Circa-      2,800  10,000 


Bloomington   P.ntagr.ph   (M)     17,820  .05 

Chicago  Evening  American  (E)  364,769  .60 

Chicago  Herald-Examiner   (M)  31-1,538  .58 

Chicago  Herald-Examiner  (S)  626,637  .75 

Chicago  Dally  Journal  (E)  116,243  .26 

tTh.  Chlcato  Daily  Nesn  (E)  412,020  .68 

Chic. go  Evening  Poet  (E)    52,981  .28 

•Chicago  Tribune   (M)  437,156  .70 

•Chicago  Tribune  (S)  711,254  1.00 

•Lincoln  Courier  Herald  (E)       1,827  .02 

Molina  Dispatch   (E)     10.189  .04 

•Peoria   Journal. Transcript         (MAE)     31,011  .11 

Peoria  Star  (E)     22.913  .075 

Rock  Island  Argua   <E)      9,072  .04 

Sterling  Caiatta   (E)      4.863  .03 

October  1,  1920. 
•A.  B.  C.  PuWi.her.'  Statement,  October  I,  1920. 
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TIPS  FOR  AD  MANAGERS 


Al- 
lot 


Ooldm.  Ad  Agency.  36  State 

banv,   N.   V.     Pl.t, eg  SOOlnch 
Goldine 

Ertckaon  Caarur.   )«■  Fosirth 
New  York.    Making  ln,i»titine  comrade  tor 
Weitinghouse  lam?  Company. 

J.  H.  Croee.  214  Susilh  12th  street. 
Philadelphia.  Handling  advettieing  lor  Halo- 
gen Laboratories, 

BUckman  Company.  1 16  Weat  42nd  atreet. 
New  York.  Making  a.OOO-lin.  contract,  fur 
r-mrreor.  J*  r.on-i-f raph  ^iimnanv. 

Thona.a  F.  Logan,  e-80  1-Uth  avenue.  New 
YcfK.  .tjaairs  tlt.v'iHI  line  rortmct,  icr  New 
York  Cranl  linn. 

DUlartf -aerobe  Agency,  Candler  Bldn..  At- 
lanla.  Making  .*,<•.  v  hne  contract,  for  Blosper 
Company.  Atlanta. 

Van  Patten,  Int.,  10  Ncrth  Michigan  nv*. 
oue,  East.  Detroit.    Miking  1,»«9  Itna  cool 
Cornell  'Wood  Product..  Chkago 
H.   Fuller  Compel 


Albert  Fraak  A  Co..  I*  5loeie  alreet.  New 
York  Again  placing  order,  fnr  Mutual  Life 
Imurani-e  Company  of  Nrw  York,  J4  Nassau 
alreit,  New  York. 

Friend  Advertising  Agency.  M7  Sth  eve. 
fust*.  N/e  York  Placing  advertiaing  fnr 
lcim.1  Trading  I '<  .mp.ir.y.  "Kleanrtt  Hair 
Net."  o?  Irving  place.  New  York, 

Frank  Merman  A  Co..  lit  Broadway.  New 
York.     Placing  orderi  with   new-paper,  for 


iurk.     Placing   ordrra    » nil    n-a-paptra  tor 
l-.uiii-lt.   Kot.-n.ii    «   1  o.   stock  M.,krrs. 
Beaver  aire*,.  Nen  York. 


YVaasaau  avenue  Chi 
cnnlta^a^ith  Tesaa 


cewil  i;<ri 


.any,  621  South 
Making  .'.000-line 
iper,  for  E  1-an- 


H.  H.  Goad  Company.  45  Murray  etrwet. 

New  York  Placing  200  inch  orderi  for  Hit) 
indie,  for  "Carlrr  a  Liver  Pills." 

Chambers  Agency.  Ic.l  .  Malaon  Blanche 
Bldg..  New  Crrlcan.  Sending  out  new  scbed- 
ulct  to  daily  tapci.  for  Wicomh'e  Tooth  Pane, 
oow  ow-neo  and  being  manufactured  by  the 
Parker- Blake  Co. 

Cemdiacb  Advertising  Company.  People. 
Gai  Bldg  ,  Chicago.  Making  1.000  line  con 
tracta  for  Haaa  Brothers  "Watt  Cigar." 

Tkeod are  F.  MacManua,  44  Hancock  ave- 
nue. Eaat.  lXriit.  Making  a.S00tine  contract! 
for  Do.lge  Brulhers. 

Camlhar-Bradloed  *  Company.  7  Sooth 
Dearborn  etrrel.  Chicago,  Making  coo  Ingot 
for  Lloyd  Kenyon  Jonea 


R.  rC  MtCann  Company.  Cleveland,  Ohio. 
Will  place  advertising  ol  Yoalagilown  Pressed 

Meet  I  >jflipany.  Warren,  Ohio. 

Manternach    Company,    7  4    Union  place, 

l(art:.-.rd.  Coe.n.  Placing  a,heTti»,r-g  nf  Allen 
Ploir ratal   (  .inpar.v,  "Royal  Tueta  Poaroer," 

hgirigMt  n.  j. 

Daniel  E.  Parle,  SO  Bnylaton  atreet.  Boa 

ton.  kTortrd  to  bare  secured  YVal-harn  Watch 
account. 

,  W.  Montague  Pearaall.  41  Park  Row.  New 
York.  Placing  imall  advertisements  with  neaa- 
rar- ri  for  VV.  D.  taann  &  Co.,  tinanuel,  IB 
Broadway.  New  York. 

Fred  M.  Randall  Company.  Book  Build- 

K.k^pap^^or"^„Vi•7u;,eS. 
N  rb. 


fi.M 


Rowland   Adv.rtleing   Agency,   4»0  Lea 

rnue.  New  York.  Placing 


•     Co..     Brooke  Bldg. 
Making    yearly    rontracla    with  ! 
for  Southern  Fertiliser  AesocUtiun- 


newspaper,  in  various  sections  for  No  Leak  O 
Piatoli  Ring  Company,  Baltimore. 

Shumaa  Advenialng  Company,  II?  North 
l)i-arb.Tn  street.  Chicago  Reported  will  make 
uo  liars  of  newspapers  within  neat  50  daya  for 
Northern  Jobbing  Company  fooda  1600  South 
taiucnis   place.  Chicago. 

Street    A    Finney.    1 7 1    Madiaon  avenue. 
New  York, 
paper,  in 
Insurance 
York 

A.  M.  Sward  Company,  147  Sth 

New    York      Placing   order,   with  N 


at    nnne-y,     l/l     Mnuiaon  avenue, 

k.  Again  placing  or.lrr.  with  newa 
vatK.ua  aectwna  for  Liberty  Mutual 
Company.  JO  Ea>t   42d  atrerl.  New 


Bldg..  Bgl 


rl-eUiK 

Ciny   rfwi[kiwfi   tut   CwrlavhaH   rroilucti  Com 
.  "CVliUd  SftiKlcl  Sail, 


aM.-.kiny  ye-rly  coritT*ci«  wiih  (arm 
(or  AlDrrKan  Radiatnr  Company. 

A  Scott.  2  20  Wast  4  2nd  atreet. 
New  York.  Making  yearly  conuicta  with 
newauapcra  for  Alberi  r-urmaorvLiul  Com- 
pany. 

Gaorf  a  Bat  ton  Coanpajny,  Fourth  Avenue 
Dl.ti  ,  Nrw  York.  Making  1 1 .000  hnr  con- 
traeta with  newapapcrs  for  Waitt  &  Bomi. 

L.  A  Sonttlaaa,  217  Weat  5>ratoCo  «tr.-t. 

Bt\It.mu:r.  MaktOaf  yearly  contraeta  with 
ncira {j.it«r a  for  Keauio.  Chemical  Cnmnany, 

Loral  A  Taoanaa,  Tltnea  MM.  .  N-w  York- 
Makuitf    1,000 1 1 nr   ctmtracU    with  nrwiraprra 

mton. 
Lltm 
for  Ar 


,  4k  Bowne.  Blootnftelii.  N    j  .  R-ae. 

inc   ciitttfai'la  u.tecl. 

Albert  Frank  *  Co-  U  >*  atreet.  New 
York,  Plactna  aiivrrti*in«  tot  Let  IIi£Bin*on 
k  Co. 

Frank  Seaman,  470  Fourth  avenue.  New 
York.     Makinc  contract,  for  Studebaker  Mo 

tor  Corporation. 


York. 


New  York 

lucti  Cosn- 
90  Writ  atreet. 


1\.   Y.     Kenrwinaj  conlrarli  tc-r  r. 
enli    Products.  Reneaing 
row   Chrmical  Cnmnany. 


Colllna     A  rm  it  r  -,n  e  .«[  n  r  ..  \4 

Making  T.100  linr 


York. 


:.*  I  .1 


Frank  Prenbrey  Coanpony.  456  Fourth 
aviruue.   New    York.     Making   5, WO  line  con- 

trai-U  with  aeuipaperi i  for  Lyknu  Pohih  Man-     Phtladeliili-a:    Plnrjng  largf 
nfavitufing;  Ccm«>any.  PittioTirgh.     Making  con-     paper*    !*>   varic*.  irrli.mi 
i  i»it.h  rctugTavure  nrw»pap-ri  for  Bonnie    Co.,  '"Ivory  tiattet." 


ir-Ll*  ■ith  rc-tugravure  nrwrpapen  1 
B-  (Vimi-iny.  Inc..  New  York. 


EST 

Blaine'Tnompaoi 

Bant     Bldg,  tmri 

of  Philo  B 
I  brarea. 


.lame.town,        Evana  aV 


Nolaon  Cheaman  ea  Co.,  let  National  Bank 

BMc  .  Cliaitanooga.  T'nn.  Rrport'd  handling 
acrount  of  Newbro  Manufacturing  Comt>any, 
"IJnrrn  Hair  Drewing."  Atlanta. 

Ceoege  3,  D«  Rouvllle.  Albany.  N.  Y- 
Handling  advertiring  of  and  will  place  pre- 
liminary campaign  in  Eaatern  neaapapera  for 
.laciruea  Capsule  Comi'ar.y,  Plattiburg,  N.  Y. 

Elliott  Advert,   Service,  201  Eaat  eve 

.T.ur.  Kucbeatei.  N.  Y.  Ifan,lline  acLx,ui,t  ol 
Seoul  Cum  Company  "Clover  Muil  C-um," 
K  . <t,  Her.  N.  Y. 

Failon  A  Lggeran 
York.     Placing  oril 
baie  rotogravure 
1'slul.ir    !    m pat...  b. 
New  York. 

K^i.llly   Advertiauic   Agency,   322  EeMeW 
gtenue.    Clr.-l.nd       Re|  «l. - 
eouet  .A  Ml  H.ver_k»50ef 


,  109  1th  avenue,  New 
with   be.  .taper,  that 

»  for  ButLr.gt.iti 

r   hu-l.,    15   Park   K  a. 


ItTpaw^TrK 


M.  M.  Nre  Agent y.  2010  Broadwny  New 
York  Handling  aovertiamg  (or  Lagbtoller 
C«»  ,    lighting    tiatarca,    56'J    Broaiiaay,  New 

nk 

Radnald  Advartlaing  Agamcy,  3  4  Weat  1  i 
street.  New  York.  Making  wp  a  liwt  of  newa 
paper*  for  Mercedr*  Aut.>in«U^e  Aeroey  foe 
America,  JS  Weat  4 3 if  elreel,  New  York.  Re- 
ported will  place  iubt  order*  in  neaiapapera 
Fnr  Brookmire  Fx»»i«'«nii:  ScrvKc.  Int. 

A.  M.  Swe/d  Company.   M7  Fifth 
New  York.    Placing  advenialng  for  Nip*.  Inc. 
"Nipa  Perfume,"  2J9  Jackson  alreet,  Hoboken, 
N  ) 

Lytfdon  a\  Haaforal,  42  f-a«t  avenue.  Roch- 
ealer,  N.  Y.  Good  Luck  Food  Company,  of 
Roc  beater,   N.    Y..   ia   now   using  newapapera 

for  adverti*ing  oi  Coo?  Lurk  P.*  Filling  and 
Podding*,  accoaam  oeing  bandied  by  Q  R 
Lyddou,  ^rea-dent,  petunaii). 

Januta   Agency.  Fourth  avenue.  Sew 

where  ibey  have  luanche*.  The  Sot-tty  ia 
York.  .*Lmericaa  Crtocrt*'  "Stic^ty  ■*  nuw  jcae- 
ing    adveiu»iiig    in    ejcwapai-ria   a    ite  tittea 

comc-c-aed    ol    rseariy    JO.-X/1    fetait  gr^ceia 


PROMOTION  IDEAS 


ctgar- 


Co»mo  poll  tan     DUtHbuting  Corporation 

119  Weat  40th  atreet,  New  York.  Placing  ail- 
vcftuing  direct. 

Philip  Kokb*  Company.  Inc..  208  Fifth 
avenue.  New  York.  Handling  advertising  for 
■  aouia  Dntenbary  k  '  Co.,  mi.:it*f  adnrera  and 
import  era  of  automobile  upbulatcxy  anatrrual. 
WuM  nae^newa paper*  and  nuguiuea  f.:r  Hwdd. 

.     20  Weat 

JM  street. 
Tor  Mcgett 
tr-ti. 
cttes. 

Charlaa   H.   Fattier  CaeimaBy, 

Wabaah  avenur,  Chicago  Sending  tint  at  bed 
lOea  tu  a  large  li«  of  newspapers  lor  Bout'* 
llyomri  C._.iii,.t,t 

RUkard   A.   Folay   Ad    Agency.  Tertnitsal 

Bldg  ,  Pl»lad*4|ihia.  Pa  Sending  cut  I0,n0t>- 
liue  atliedtiles  fur  Mrgett  k  Myer*.  '  S|mr" 
cigarette*. 

WUIiaana  *  Cwnnyngbani,  i>  North  Michi- 
gan avrnnr,  Chicago-  Making  np  tchrdules 
(or  "Lucky  Strike  '  cigarettes. 

Coorge  L.  Dy«  Company,  42  Broadway. 

New  York.  Making  an  I  f*,0i>>  line  rnntract*  for 
Simmons  Bed  Company,  Keno^hn.  Wis. 

J.  Walter  Thosaj 

iaon  Av 
contrar 
buckle  Bros 


irit-. on    Cunipanr.    Inc  1*2 

Madiaon  Avenue.  Nrw  Y.,rk.     Making  lll.Cai- 
1   with  a  Ira    uew.^aiier,  lor  Ar- 


N.  W.  Ayrr  aV  Son,  300  Cheatnut  atreet. 
Philadelphia.    Placing  large  copy  with  new. 

for  Ivory  Garter 


a.  Trump,  Detroit.  Mich. 
Reptirted  will  jlace  a  campaign  in  nearapacer. 
in  Micliwan.  Ohio  and  Irnliana  and  laier  will 
extend  it  Inr  Peck  A.r.Kalt  Shingle  Coaapany, 
"I'a^.!-  aliniglr,  Drlroil 


Dorland  Advertialng  Agency.  9  Oat  40th 
atreet.  New  Yiirk.  Handling  advertising  for 
I.  Lea Ma-iul.tturing  Cnmpany,  "lohn  Ku>- 
km'  and  ••^^eiha■•  cigari,  Newark.  N.  J..  and 
111  Eaat  imh  .tree..  New  York, 


10  Ln.t   41,d  alr-et, 


Denver  Paper.  Shift  Nave,  Sarvicee 

I>isve». — Several  chanRts  in  ncwi  and 
feature-  service*  have  been  put  into  ef- 
fect on  llr-nvrr  paper*  rerently,  The 
Denver  Times  has  jecureil  ilic  luterna- 
Itunal  News  Service,  which  heretofore 
has  appeared  in  the  Denver  Post.  The 
Post  has  secured  tlic  Chicago  Tfibune- 
Vew  Yurk  J'itties  leaved  wire  service, 
which  heretofore  has  appeared  in  the 
Roc'.y  Mountain  News.  The  Times  has 
dropped  the  cartoon  atrip  l.y  Sidney 
Smith,  entitled  -The  fiumps" 


Graham    I  gaVnW   a  Deily 

(JkAiiAM.  Tex.  -The  Graham  Ixader 
was  changed  from  a  weekly  lo  an  after- 
noon daily  last  week.  The  Leader  was 
establivhed  more  than  45  years  ago  and 
is  one  of  Ihe  oldest  ne»  spapcrv  in 
northwest  Texav.  The  puhliahers  will 
continue  to  issue  a  weekly  edition  in 
to  the  daily. 


Bltfalo— The  llnffaln  F-vcniiig  News 
has  opened  information  bureaus  in 
Washington  and  Albany,  through  which 
its  readers  may  obtain  information  on 
federal  and  state  legislation  or  O'.her 
government  matters  in  which  they  are 
interested. 

Philaielphia.— The  Recurd  is  offer- 
in:  S200  in  cash  pries  for  tne  three  brtt 
photogrLphs  oi  Misf  Violet  Oliver, 
kr.tiwn  av  ihe  "Sun  Msid  of  Raisin 
Fame."  The  contest  is  open  to  amateur 
photographers  c.r.iv  fml  the  first  prill  i% 
J10C,  the  secend  is  and  the  third  is 
$25.  The  Record  is  one  of  a  group  of 
papers  that  are  putting  over  this  promo- 
tion stunt  in  connection  with  one  of 
California's  fruit  growing  oritaniations. 
A  camera  fete  similar  to  the  one  thai 
The  Record  is  sponsoring  will  be  held 
at  different  times,  in  eighteen  differer.t 
cities,  and  in  addition  to  the  local  prizes 
there  will  !«  a  grand  national  prize  of 
$1,000  awarded  to  the  photographer,  who 
among  all  the  prire  winners  in  the  va- 
rious cities,  takes  the  picture  of  Miss 
Oliver  that  is  adjudged  to  be  the  best  of 
them  all.  The  Philadelphia  fete  will 
lake  place  February  5  in  an  armory 
artificial  light  so  powerful  that 
"tough  he 
indoor  picture  he- 
fore. 


To 

St.  Pacl— The  Minnesota  Ten  Thou- 
sand l-akcs  Association  will  ask  the 
legislature  to  increase  the  annual  grant 
of  $15,000,  for  the  nation-wide  adver- 
tisement of  the  Slate. 


O.elow  Adveeti.l.g  Company.  World  Bold- 
in,.  Omaha  Pi  .ring  adverting  f,„  Skinner 
Macaroni  Cnmnany,  Omaha. 


N.  W.  Ayar  aV  Son,  }00 

PhUadcli,lita.    Placing  order, 
in  Ne»  Yoik  City  and  vicinity  (or 
Manufacturing   f'„mi<anj.  '"' 
Leonard  .tfeet,  N-«  Yurk. 

George   Batten  Company,  f  ourth  Avenue 
ItMl*  ,    Vew    York-     Again   placing  order,  with 
n.m«i>arer»  in  wln-t  aerlinn.  fr.r  l.a!ll>*.n  Cum 
'■Ijit=.„r.    C  .nveyiir.,"    B^ihin,    and  V 
tk  atrerl.  New  York. 

Company,  4th  National 
•Cei^irtr.l  t,i  have 
irt  Manufacturing 

etc.  Ja 

Butt.rick  Puhll.hing  Company.  22i  Spring  !n"van"u*    £ctt™f  fcrlt"ut*r^w'WE]eVtr.t 

.om.  N,.  Ve.rk  tVill  pl.ee  order,  -On  Cable  C.mpan v.  1 0  Eaat  4Jd  meet,  NewlSgk 
nr  «%|,.|,rr.    in    large    riori    thrnugli  van, — 


Erlckeon  Company,  S«  I  Fourth  avenue. 
New  York.  Placing  order,  with  uewapifeie 
ir  sarluu.  .edict,,  ir-r  VVealir.ghouae  lamp 
Company,  "Maada"  lamp,,  ]6j  Broadway,  New 

York. 

Gundlach   Advertialng   Company,   People  a 

r^a  Uldg.,  Chicago     Renewing  enntracli  with 
nsaapapee.  Lie  the  D.  D.   D.  Co.,  "' 
.^H.i   Kaieii.a.i,nl  arenne,  ClllLag.j 

Stanley  E.  Calanlaon.  10  Church  atreet. 
New    Yi>rlc     I'lacuig  order,  with   nea, patera 

in  varinn,  arct»na  loe  Taller  Publi.tiing  Co., 
,LTat>r  Magatine,"  1571  Broadway,  New  Yurk. 

VVylle   B.  Jones   Advertialng   Agency,  Jl 

East  lull  ateeel.  New  York.  Handling  adver 
1,'irg  fcr  C.  S    Clark  Entelr-rlaes,  "Derwtl|.-.w" 

MM  "floe  Ople."  Uli  Pear!  atte-t  Kcchesfei, 

H.K.McCann  Company.  461  Market  street. 

San  France.  The  ..».»!,  f,  rmerly  handled 
by  the  Walker  Advmiainjt  Ag.ncy  wcie  tiar* 
ferred  by  the  above  agency 


GOSS- 


The  name  that  etands  for 

SPEED,  DEPENDABILITY, 
SERVICE 


THE  GOSS 
High  Speed  "StraighUiaie"  Pre.. 

Used  In  the  larsaat  nt-war^pi-r  pUnta 

in  L'.  S.  A.  and  Eurnp* 


THE  GOSS 
High  Speed  "Unit  Type" 


THE  GOSS 
Rotary  Magazine  Printing  and 


Specially  designed  lor  Catalogue 
and  Mngaiine  Work. 

GOSS  STEREOTYPE  MACHINERY 

A  complvle  hrva  fur      alia  it  and  An.tvh.ng 
Aa.t  or  curvej  pUtet. 
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ThJ»  ,-.t.:ir,-i,t  ■•  i  rt(ul>r  laalura 


ol  EDITOR  *  PUBLISHER. 
N#"  York. 


ARGUE  NEWS-STAND  RIGHTS 

A  LBANY.  N.  Y. — The  Court  at  Ap- 
peals, January  17,  heard  argument!  in 
the  appeal  of  the  newspapers  and  the 
eity  council  of  Buffalo  in  the  proceed- 
ing brought  by  Eugene  D.  Hofcller,  a 
taxpayer,  to  compel  the  removal  of 
twenty-fire  news-stands  from  Main 
street,  Buffalo.  Justice  Hinckley  at  the 
Eril  special  term  granted  a  writ  ot 
ttvandamus  requiring  the  council  to 
cause  their  removal  as  encroachments 
and  obstructions  to  the  street.  The  Ap- 
pellate Division,  Fourth  Department, 
upheld  the  order.  The  stands  placed  at 
the  curb  were  two  feet  wide,  four  feet 
long  and  five  feet  high  and  32.500  news- 
l>apers  were  sold  from  them  daily. 

Frank  C  Wcstphal.  assistant  corpora- 
tion counsel,  representing  the  council. 
:md  H.  J.  Adams,  the  intervening  news- 
paper publishers,  argued  that  the  coun- 
cil has  statutory  authority  to  allow  the 
stands  on  the  street  but  has  the  au- 
thority irrespective  of  any  statute.  They 
contended  they  are  for  the  convenience 
of  the  public  and  as  reasonable  a  use  ot 
ihe  street  as  electric  light",  telegraph 
and  telephone  wires  and  poles  and  rail- 
way equipment,  all  of  which  are  main- 
tained for  profit  as  well  at  service  to  the 
public.  Franklin  R.  Brown  appeared  for 
the  taxpayers  who  instituted  the  pro- 
ceeding. The  case  will  be  a  test  one  to 
determine  the  status  of  newspaper  vend- 
ing stands  operated  by  newspaper  pub- 
lishers in  many  cities. 


recently  guests  of  the  Eagle's  city  cir- 
culation minagcr  at  a  baaquct  given  at 
the  Y.  M.  C.  A.  Alfred 
sided  as  toastmaster. 

St.  Paul— The  Sunday 


boys  and  girls, 

Fred  E.  Locke,  formerly  of  the  St. 
I'aul  Dispatch,  Ray  Hanelt  and  A.  J. 
Truesdale  have  joined  the  circulition  de- 
partment of  the  St.  Paul  Daily  New!  aa 
solicitors.  Fred  J.  McCormick,  for  sev- 
eral years  connected  with  the  circuli- 
tion department  of  the  St.  Paul  Daily 
News,  has  resigned  to  join  the  sales 
force  of  the  Broderick  Specialty  Com- 


The  New  York  Evening  Post  last 
week  increased  its  price  out-of-town  on 
its  Saturday  edition  to  10  cents.  The 
price  to  the  dealer  is  7  cents.  In  the  an- 
nouncement of  the  increase,  the  Even- 
ing Post  stated  that  the  white  paper  in 
each  copy  of  the  Saturday  issue  cost 
Ihe  Post  8.1  cents. 

Miss  Monna  B.  Ash,  a  member  of  the 
circulation  department  of  the  Wichti 
Beacon,  and  J.  Roy  Churchill 


CIRCULATION  NOTES 

St.  Pact.— The  Minnesota  senate  has 
under  consideration  a  bill  which  is  re- 
garded inimical  to  the  interests  of  news- 
boys, which  was  drafted  by  the  State 
Federation  ol  Women's  Clubs  as  a  part 
of  its  program  for  social  legislation. 
The  bill  prohibits  the  employment  M  tin- 
streets  and  in  public  places  of  boys  under 
12  years  old  and  requires  permits  for 
boys  from  12  to  18  sears  of  age.  At  a 
committee  hearing  E  C.  White,  circula- 
tion manager  of  the  St.  Paul  Dispatch- 
Pioneer  Press,  spoke  against  the  meas- 
ure. He  declared  that  his  papers  were 
not  financially  interested  In  Ihe  matter 
and  that  he  was  speaking  for  the  many 
youngsters  who  would  be  thrown  out  of 
business  should  the  bill  become  a  law. 
He  defended  the  general  character  of 
the  regular  newsboys  and  said  that  an 
unusually  high  percentage  of  them  be- 
useful  citirrru. 


Duxvta,  Colo.— The  Denver  Publish 
ing  Company,  publishers  of  the  Denver 
Times  and  the  Rocks'  Mountain  News, 
is  defendant  in  a  suit  for  $2,500  dam- 
ages filed  in  the  Denver  District  Coun 
by  Joseph  Sobule.  a  circulator  on  the 
Denver  Post,  owned  bs-  H.  H.  Tammcr. 
and  Frederick  G.  Rnnfils.  Sobule 
charges  that  the  IVnvcr  Publishing 
Company  hired  "professional  fighter> 
and  thugs."  to  interfere  with  the  circu 
lalion  of  the  Denver  Post  on  the  streets 
He  alleges  that  on  April  22.  1920  one  of 
these  aliened  thugs  attacked  him. 


W  H.  Keeler,  manager  of  the  Union 
News  Company  of  Philadelphia,  was 
viven  a  dinner  January  .11  by  his  staff, 
at  the  Adelphia  Hotel.  The  occasion 
Mr.  Keeler's  birthday. 

F.i.  Paso,  Tex.— Herald  newsboys  and 
their  friend*  were  entertained  recently 
at  the  Herald  Happy  Hour  Hall  with 
moving  pictures  showing  the  cowboy 
rodeo,  horse  show.  Armistice  Diy  pa- 
rade. oi>e  reel  comedy  and  the  Kl  Paso 
newsboys  «oing  to  iheir  Christmas  din- 
ner. The  Herald  Happy  Hour  Hall  was 
recently  opened  for  a  meeting  place  for 
Herald  newshoi «  and  cirrirrs  A  Mex- 
ican newl.oy  band  will  lie  organized 
shortly. 

K.nik.  Oki  v— Sixty  newsl  oys  were 
Ihe  guests  of  the  Rotary  Club's  annual 
Christmas  banquet  \  musical  program 
and  short  talks  followed  the  dinner. 

Wichita.  Kan.— Eighty  carrer*  n<t 
circulation   department  members  were 


Washington,  D.  C—  Permission  will 
be  granted  to  the  Navy  Department  to 
contract  with  newspapers  and  press  as- 
sociations for  the  transmission  of  news 
dispatches  by  radio  until  June  5,  1922 
if  the  House  passes  a  hill  which  was 
reported  tn  it  favorably  by  the  Commit 
tee  on  Merchant  Marine  January  31. 
The  measure  would  remove  existing  re- 
strictions under  which  such  dispatches 
may  be  transmitted  by  navy  radio  only 
when  the  department  is  officially  advised 
by  the  IVpartment  of  Commerce  thai 
commercial  transmission  facilities  are 
inadequate. 

Fir*  in  Buffalo  News  Caraga 

Bi'FFALO  —  Frank  Donovan,  lunht 
watchman  at  the  Buffalo  Evening  News 
garage,  was  blown  -40  feet  when  escap 
ing  gas  caused  an  explosion  in  the  g.i- 
rage.  Fire  which  followed  the  explo- 
sion caused  $3,000  damage 


PoKLand,  Ore— James  E  Haggerty. 
inventor  of  an  oil  burner  which  he  ad- 
vertised extravagantly  in  lite  newspapers 
and  elsewhere,  has  been  sentenced  to  six 
months  in  jail.  He  was  convicted  in  the 
local  Federal  court  of  sending  false  ad- 
ih  rough  the  mails. 


Watterion's  Ex  Sac  rata ry  an  Editor 

Leavenworth.  Kan.— The  Fairview 
Fnlt-rprise  has  been  purchased  b>  Hcnrs 
Ross,  former  private  «ecretary  to  Henry 
Walters,  n  ol  Louisville.  Ky. 


THE  RICHEST  AREA 

OF  ITS  SIZE  IN  NATURAL  RESOURCES 

WEST 

Virginia 

ALSO  HAS 

The  largest  natural  gas  pumping  station 
in  the  world. 

Largest  white  ware  pottery  in  the  U.  S. 
Largest  axe  manufactory. 
Largest  bottle  manufactory. 

Ask  any  man  whose  goods 
are  advertised  and  sold  in  West 
Virginia  how  sales  per  capita 
compare  with  other  states? 
Ask  any  National  Advertiser 
who  knows ! 

These  West  Virginia  newspapers  will 
help  you. 
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THEATRE  ADVERTISING  A  CHALLENGE 
TO  NEWSPAPER  MANAGERS 


By  TRACY 

jp^ Ai Is  hnmr  in  the  little-  town  where 
I  grew  tip.  wc  used  to  say  that  a 
laxy  person  waa  "asleep  at  the  switch." 
That  expression  always  comes  to  my 
mind  ;very  time  I  open  a  newspaper  and 
try  to  find  the  theatrical  advertisements. 
The  legitimate  theatre  advertiser  is  at 
the  present  time  "asleep  at  the  s « itch." 

The  enterprising  photn-play  man  has 
side  tracked  the  legitimate  anil  the  movie 
special  went  iluwn  the  main  track  a 
long  time  ago,  carrying  with  it  prac- 
tically all  the  passengers.  The  legiti- 
mate nn  the  side  track  has  let  the  steam 
so  down  over  the  boiler  and  the  coaches 
are  empty,  except  for  a  few  stand  pat 
passengers  who  rcmrml*cr  the  old  days. 

On  New  Year's  night  the  writer  had 
an  interesting  discussion  on  theatrical 
ami  moving  picture  advertising  with 
a  memher  of  the  cast  of  "The  Charm 
School"  playing  that  week  in  Iudianap- 
olis.  This  gentleman  was  very  much 
excited  because  of  the  poor  attendance 
at  the  show,  he  could  not  understand 
why  more  people  did  not  come  to  see 
The  Charm  School,  lie  felt  in  the 
usual  theatrical  way  of  saying,  that  this 
was  "a  dead  show  town." 

I  pointed  out  to  him  that  the  rlTurts  tu 
Sell  The  Charm  School  to  the  general 
public  in  Indianapolis  had  not  only  been 
weak,  hut  were  almc  st  ridiculous  in  their 
crutlencx*.  Their  sales  campaign  was 
some  bill  board  space  supplemented  by 
considerable  wasted  effort  in  an  en- 
deavor to  get  free  publicity  in  the  new? 
paper. 

The  twenty-four  sheet  bill  bnards  over 
town  had  the  following  copy.  "The 
Charm  School,  a  wee  bit  of  music  by 
Jerome  Kern,"  and  then  the  name  of  the 
theatre  and  the  date.  There  was  noth- 
ing else.  What  a  convincing,  interesting 
advertisement!  After  talking  to  this 
member  of  the  east  of  The  Charm 
School.  I  took  occasion  to  check  tip  on 
the  newspaper  advertising,  and  I  found 
that  they  used  a  large  amount  nf  .340 
lines  altogether.  The  total  cost  of  their 
Indianapolis  newspaper  advertising  was 
not  in  excess  of  $250  , 

This  advertisement  was  not  written  by 
the  local  theatre  manager,  but  was  pre- 
;  ii  -I  in  Kcw  York,  by  some  man 
whose  permanent  business  evidently  was 
t'  work  the  publicity  game.  As  on  the 
billboard  there  was  nothing  more  than 
the  bare  announcement  of  the  name  of 
the  show  and  the  prominent  members  of 
the  cast,  the  writer  had  taken  for 
granted  that  everybody  in  Indianapolis 
was  familiar  with  the  show,  the  people 
wlm  were  playing  with  the  -how.  and  its 
N'ew  York's  success.  Yet.  there  are  less 
than  3(10  N'ew  York  City  nrmp-ipers 
••old  daily  in  Indi-inajioli-.  and  the  ma- 
jority of  these  are  sold  by  newspaper 
stands  to  transient  hii>cr>. 

My  aclor  friend  united  that  the  ad- 
vertising for  The  Charm  School  was 
"ethical"  copy  and  that  every  produc 
lion  depended  upon  its  success  in  the 
province  from  its  \>«  York's  success. 

He  conveyed  that  •  :,  followed  and 

Rare?  their  patronage  ta  the  play!  tha* 


W.  ELLIS 


jyjR  ELLIS'  article  on  theatre 
advertising,  is  of  interest  to 
every  advertising  manager.  If 
the  newspaper  advertising  man- 
agers over  the  country  will  take 
the  aggressive  interest  of  en- 
deavoring to  improve  legitimate 
theatre  advertising  they  will 
soon  find  that  their  editorial 
columns  are  taking  about  double 
the  space  that  they  are  now. 

Read  this  article  through  and 
go  after  to  your  local  theatre 
managers  and  follow  them  up. 
just  as  Mr.  Ellis  is  doing  in 
Indianapolis. 


The  reply  front  one  of  the  managers 
is  printed  here,  which  will  give  you  an 
index  to  the  way  they  stand: 


''I  hive  read  your  letter  carefully  through 
and  I  quite  agree  with  yoa  with  some  .  f  n 
Vou  know  the  advertising  muter  we  recriir 
i«  ftaaj  the  puiniiisT  and  we  ate  not  at  Utterly 
to  change  this.  I  do  not  see  the  rarer  onlfl  el 
it  on  the  board.  Then,  again,  very  often  the 
theater  as  per  rontraet  wilh  the  alteaetmn  it 
limited  for  I  he  awiiant  of  mnney  In  spend  for 
the  cnirsarmrnt.  to  we  are  handicapped  to 
Willie  eitenl. 

"Of  course,  wilh  picture*  it  mm  veey  different 
imposition,  a*  Ihrir  prices  are  io  entirely  del- 
eiriit  It.  hi  thr  hr.t  class  attractions  played  at 
_        ..I  ■  theatres. 

"When  we  hate  Attraction*  they-  want,  the 
,  ii'  i.  i-olun.  at  mn.  In  tny  many  years' 
esperielKe  aa  manager  nf  the  theatre,  t  find  that 
when  we  have  something  they  don't  want,  in 
many  caset,  where  we  hate  ijcnt  frccn  two  to 
Ifcgrv  lln'.i       I  dollars  iti  ,i-r  i.    thr  pub 

lit  dill  Maya  awav. 

"I  thank  ywu  lor  yuui  letter.  Will  he  glad 
to  Ulk  to  joll  at  some  flalilte  inm-." 


hail  nude  good  in  Xtw  York  and  Chi- 
cago. |  pointed  out  to  him  that  the  mn 
tion  picture  managers  have  been  work- 
ing lite  other  way. 

Instead  of  depending  upun  advance 
men  endeavoring  to  work  up  a  reputa- 
tion for  a  show  through  the  editorial 
columns  ttf  newspapers  they  are  telling 
their  stories  in  display  advertising.  Tile 
newspaper  reader  knows  after  reading 
the  motion  picture  advertisements  which 
show  lie  wants  to  sec.  The  motion  pic- 
ture copy  is  full  of  human  interest,  it  is 
ahly  illustrated,  it  gives  a  description  of 
the  kind  of  show  they  arc  filming,  and 
it  endeavors  to  sell  the  reader.  The 
fact  that  it  does  sell  is  found  in  the 
attendance  figure  of  any  picture  home. 
Taking  these  facts  into  consideration  I 
wrote  a  letter  to  each  of  the  managers 
of  the  Indianapolis  legitimate  theatres, 
stating  the  case  and  pointing  out  the 
condition. 


Note  that  this  letter  admits  everything 
and  takes  exception  at  limbing— in.tr  the 
next  tu  last  paragraph.  What  advertis- 
nig  manager  nf  a  newspaper  would  say . 
"We  can't  induce  advertisers  to  use  our 
advertising  space  until  they  want  to  do 
so  |TI  resign  and  tire  my  advertising 
force.  It's  no  use  selling  our  paper.  If 
they  want  to  advertise  they  will.  If 
they  don't  want  m— let  thetn  stay  nut." 

This  is  lint  a  direct  criticism  of  -.he 
local  managers.  The  trouble  i-  with 
those  over  him  If  the  owner  or  lessees 
of  llicsc  thejtrrs  would  only  lakr  a  trip 
through  the  "provinces'"  and  investigate 
local  conditions  they  would  »oun  realize 
the  I-  IK  of  advertising  a  theatre  in 
Kansas  City,  \tlanta.  Houston  or  Wich- 
ita, as  thev  do  Oft  "The  fas)  White 
Way." 

I'ick  tip  >otir  newspaper  tonight— look 
id  the  advertisements  of  the  movies  that 
announce  a  change  of  bill.*  They  snap — 
»ip— get  you,  lliey  attract  interest 
—sell  you  Then  turn  In  the  theatres, 
provided  yon  can  find  '  them.  Away 
down  in  a  corner,  out-displayed,  out- 
advertised, alisolutcly  lust,  except  to  the 


THIS  IS  THE  DADDY  OF  'EM  ALL 


RKT AlLagfefo  LEDGER 


TPHK  Retail  Public  Ledger,  published  twice  a  month  by  the  Public  Lcdget  Coro- 
pan)-  of  Philadelphia,  is  without  question  the  most  complete  ami  most  interest- 
ing paper  put  out  by  any  newspaper  for  retailers.  William  Ketann  Taft,  the 
editor,  has  maintained  in  the  Retail  Public  Ledger  tile  '.aine  high  editorial  stand 
arils  which  are  in  effect  with  all  the  Curtis  publications.  The  Public  Ledger  is 
now  entering  the  sixth  volume.  It  has  a  regular  subscript!,  n  li*t,  selling  tor  $1 
a  year,  nr  10  cents  a  copy.  At  the  mast-head  is  carries  the  following  statement: 
"The  Retail  Public  Ledger  is  a  news-magarinc  devoted  to  the  inierests  of  rrtail 
merchants.  Its  purposes  are  to  promote  greater  efficiency  in  storekecping  by 
giving  publicity  to  improved  methods  nf  operation  and  management ;  tti  arouse 
merchants  to  a  keener  appreciation  of  the  dignity  of  their  calling,  its  opportunities 
and  its  responsibilities,  and  to  advance  all  movements  lieiiclioial  to  their  interests." 


PERSONAL  C.ORNF.R 


A.    K  SHCIISSt 


A     L  Slil'MAM  indignantly  denies 
*  that    despite   his   pure    (  ?)  white 
hair  that  he  is  the  grand  old  man  of  the 
newspaper  bu-mess.    However,  he  has 
been  connected 
with    the  Fort 
Worth  (Tex.) 
Star  •  Telegram 
since  its  birth  as 
advertising  man- 
ager  and  treas- 
urer. 

"Incidentally,  we 
have  just  moved 
into  our  new 
plant,  in  which 
we  have  an  in- 
vestment of  ap- 
proximate- 
l>  SLOOO.OtiO. 
Folk-  who  have  fern  in  to  see  us  have 
expressed  the  opinion  that  we  have  one 
of  the  hand-omcst  newspaper  plants  in 
the  entire  country,  occupying  four  floors 
and  a  mryrainnc  above  grnund  and  two 
floors  mulct  ground,  the  building  being 
lOOxl(r).  Kxpect  lo  have  the  formal 
opening  in  March  and  will  send  out  in- 
vitations to  our  advet  using  ffiends 
throughout  the  country,"  says  Mr.  Shu- 
man 


REAL  ESTATE  CAMPAIGN  PAID 


pilll.AlU'.l.PHIA  - The  value  of 
newspaper  advertising  was  attested 
the  other  day  by  William  H  Wilson, 
president  of  the  Philadelphia  Real  l-s- 
latr  Buard.  who.  In  reviewing  the  work 
of  that  organisation,  made  the  following 
statement : 

"Prominent  among  the  achievements 
and  among  the  original  ideas  of  our 
Board  was  a  widely  advertised  cam- 
paign under  the  supervision  of  our  real 
estate  publicity  campaign  committee, 
whit  for  eleven  weeks  carried  on  an  ex- 
tensive publicity  campaign  through  alt 
>  f  the  daily  newspapers  in  our  city.  The 
initiative  of  our  Buard  in  inaugurating 
a  cimpaign  founded  on  the  principles 
of  advertising  the  merits  of  Philadelphia 
has  spread  to  the  four  corners  of  the 
L'nited  States  and  is  today  being  copied 
by  cities." 

FINE  NEWSPAPER  PREACHMENT 

'PI  IK    llowland    Homily,  published 
every  til- null  by  How-land  &  Howland. 
publishers'  representatives,  is  aa  fine  a 

I  stcr   for  newspaper  advertising  as 

sumo  out.  Howl.ii  i.  ■  monthly  prcach- 
tvent  is  to  concentrate  on  newspaper  ad< 
vtrtisitag  where  distribution  is  thorough 
anil  where  newspaper  readers  will  lind 
it  easy  In  buy  your  advertised  mrrrhan 
rise. 


ib-vottil  few.  vou  will  find  the  bare  an- 
nouncement nf  the  shew  house  -name  of 
show— cast  and  prices  of  scats  Whether 
it  is  a  comedy,  drama,  a  BAt  opera,  or 
what  not  is  nm  revealed.  The  manager 
of  the  theatre  doesn't  care  to  tell  yon. 
The  man  in  Xew  York  thinks  you  ought 
to  know,  anil  when  the  show  opens  and 
only  eight  rows  rilled  greet  the  players, 
fnsr  actor  friends  say :  "This  is  a  hell 
of  a  town." 
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*zr     .iitilcil    1u    bsifig    yuur     LiAMiArd    problem*)    to    tin*    tlrL^ilititiil    fur  ililCUMKiti 


EDUCATE  THE  WANT  AD  READERS 
rT*00  much  classified  proniotinn  copy 
devoted  to  classified  advertising 
merely  says  in  one  form  ur  another, 
"i.imme  a  Want-ad."  The  public  would 
probably  use  more  classified  advertising 
if  they  were  convinced  to  a  greater  ex- 
trnt  of  the  power  and  utility  pi  the 
Want-ad.  This  can  he  accomplished  best 
l>)  advirti'ing  and  it  is  gratifying  to 
see  some  papers  running  copy  which 
educate*  il«  readers  to  look  up,  not 
down,  up-m  Want-ads.  The  following 
fortiori  of  an  advertisement.  rli]>ped 
from  the  Cleveland  Frcss.  is  an  example 
•  i  this  kind  of  copy : 


WHAT  IS  A  WANT  AD 
WORTH? 

If  a  will  ad  iil*i»  a  buyer  ft*  rmo 
hooae  m  ymaf  jmnnonile,  nukini  a 
sale  ramioiur  into  the  thousand!— buw 
iBui-h  aria  that  ad  worth  lo  j&u? 

If  a  clainr  -  :  a4veniseis>mt  hriiit* 
nsre  iirw  customer!  i  yiiur  iloro — weo- 
lir  who  will  spend  several  liwndre-1 
■I0IU1.  a  year  foe  tout  narrrnamlkse — 
h*iw  mach  it  Ike  want  ait  worth  T 

Preoo  aaat  ads  butld  bualweoo  tor 
•  torn  •!  Ilia  entorprsstoJB  awrt — Ibav 
(mod  buyara  Ur  bit  proposition., 

TKa  coat  of  Praaa  want  alio  to 
oosull  for  Ibo  big  and  valuoble  ser- 
*-|«e  they  rondar, 

I'rosa  Wont  Ado  we.feroa  aa  oils* 
Ubet  *  service  oo  Iho  telaphoraa,  Iba 
■alaeroph.  or  Ibo  o»ils.  Tri.y  carry 
many  fauriilre-i.  of  0)0000(00  bnlo 
many  thousands  of  boflVOt  O0<h  day. 


WHAT  ABOUT  1921? 

Question  What  are  ihc  19JI  pros- 
pects from  a  classified  siandpmiti  and 
what  can  newspapers  do  to  overcomr 
the  loss  of  lineage  caused  h>  Help 
Wanted  returning  to  normal  after 
several  )ears  of  unnatural  inflation"' 

Answer  —  liy  Harry  Gwalltic). 
classified  advertising  manager  of  ihc 
Milwaukee  journal. 

"Conditions  point  lo  an  improve- 
ment within  the  next  thirty  to  sixty 
days.  Factories  are  hcy,inniug  to  op- 
erate with  larger  forces.  Employment 
and  wages  will  have  a  greater  hearing 
on  classified  than  any  other  one  fea- 
ture. At  present  real  restate  advertis- 
ing is  small  but  a  drop  is  inevitable 
in  real  estate  prices  and  when  il 
cutties  buying  will  again  be  brisk  and 
it  will  he  accompanied  by  liberal  ad 
vertising.  Spring  will  find  the  largest 
number  of  used  cars  ever  seen  in  the 
market.  There  will  be  several  months 
of  good  buying  and  dealers  can  lie  de- 
pended upon  to  use  extensive  adver- 
tising. Vm4  car  advertising  should 
show  an  increase  over  1920.  rlcnts. 
of  course,  will  show  increases.  With 
business  injecting  new  economic  poli- 
cies it  would  seem  that  some  new 
classification  might  lie  Hrv  eloped.  An 
example:  Why  would  it  not  be  profit- 
able f"r  manufacturers,  jobbers.  Mfcoh* 
salers  to  advertise  to  their  trade 
thr.iugh  the  classified  columns.  Each  of 
thesr  classes  of  trade  has  daily  an- 
nouncements, which  may  lw  made  openly 
to  their  trade.  It  can  he  done  through 
the  classified  columns  at  a  very  small 
portion  of  the  cost  of  old  mclhnds." 

Answer— Ry  l".  K.  Kw-ing.  classified 
advertising  manager  of  the  New  Ox- 
leans  Item: 

"I  believe  1921  is  going  lo  he  a  bet- 


ter year  than  1920.  I  believe  it  is  go- 
ing lo  be  a  year  when  brains  and  ex- 
perience will  count.  The  drone  will 
I..II  by  the  wayside,  but  the  salesman 
with  idras  will  gel  there  and  cash  in 
f.rttrr  than  formerly.  Conditions  will 
be  what  we  make  them." 

Answer  Hy  George  11.  Morgan, 
classified  advertising  manager  of  the 
Nashville  Tennrsseau . 

"The  outlook  for  classified  adver- 
tising ill  Nashville  is  very  optimistic. 
We  look  Inr  a  decrease  in  real  e'tate 
and  automobile  advertising,  hut  the 
remedy  lor  this  tendency  is  a  more 
extensive  campaign  in  these  two 
classifications.  Promotion  advertis- 
ii  g  ill  the  display  columns  will  lie  one 
cl  the  most  beneticial  methods  of  in< 
creasing  classified  lineage.  Add  to 
■  his  more  intensive  sales  effort  and 
1921  will  be  prosperous  from  a  Want- 
.-.d  standpoint." 


ADVISES  CASH  BASIS 

A^NSWKRINO  a  query  in  these  col- 
umns as  lu  the  best  way  lo  collect 
classified  accounts  on  a  paper  with 
thirty-five  hundred  circulation,  Morton 
J  McDonald,  classified  manager  of  the 
Oakland  (Cal.)  Tribune  vays:  "If  it  is 
the  dominant  taper  in  the  town,  whether 
it-  circulation  is  3.500  ur  35,000  or 
.150.000.  a  paper  can  put  its  classified  nn 
a  cash  basis  and  make  money.  The 
Tribu  te  figured  its  percentage  of  lots 
and  its  overhead  on  charge  accounts, 
-nhtraclcd  the  total  from  the  cash  rate 
and  then  virtually  abolished  open  ac- 
counts. Bring  able  lo  keep  its  rates 
...fupjirativrl)  low  when  other  prices 
were  rising,  it  has  tremendously  in- 
<  reaicil  its  volume  of  business  and  any 
other  paper,  providing  it  is  the  leading 
classified  medium,  can  to  a  greater  or 
less  degree,  do  the  same  thing." 

There  are  a  number  of  successful 
newspapers  in  both  large  and  small 
cities  that  are  on  a  cash  Insis,  yet  that 
dxs  nof  prove  the  fact  that  it  is  the 
lust  procedure.  The  cosl  of  collection 
and  the  amount  of  losses  can  lie  com- 
paratively small,  if  efficient  systems  are 
properl)  executed  and  many  papers  have 
proven  to  their  satisfaction  that  business 
i-  erentrd  by  allowing  advertisers  to 
place  Want-ads  via  (lie  lelcphnnc. 


BRIGHT  OF  HOUSTON 


DOWN'  in  the  classified  advertising 
department  of  tin*  Houston  Post. 
M.  S.  Hrighi  reigns  supreme  In  1911 
he  started  his  newspaper  career  in  the 
display  advertis- 
ing department 
of  the  Houston 
Chronicle  Then 
in  1917  when 
I'ncle  Sam  need- 
ed sailors  for  his 
Navy.  Mr.  origin 
enlisted.  On  be- 
ing rfi«charged. 
in  1919,  he  re- 
turned to  Hous- 
ton and  joined 
the  staff  of  the 
man  of  display 
space  but  was  toon  promoted  to  his  pres- 
ent position  of  classified  advettitmg 
manager. 


M    S.  lllU.III 


WISCONSIN 


According  to  the  last  government  re- 
port of  manufacturers  Wisconsin  had  to  its 
credit  $675,172,002  of  manufactured  prod- 
ucts. And  over  60  percent,  was  reported 
from  the  18  cities  having  over  10,000  pop- 
ulation. 

Materials  used  amounted  to  $417,415.- 
074,  and  net  added  value  created  amounted 
to  $277,7,56,928. 

The  manufacturing  record  of  the  State 
is  truly  sensational;  the  values  added  to 
materials  bv  manufacturing  have  increased 
during  a  period  of  fifteen  years  from  $141,- 
000,000  to  nearly  $3,000,000,000. 

In  Wisconsin  the  national  advertiser 
gets  concentration  of  buying  units  in  a  few 
chief  centers.  The  best  wav  to  sell  vour 
goods  is  to  use  the  daily-  newspapers. 
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Editor  &   Publisher  for  February  5,  1921 


Philadelphia.— Frederick  A.  Wal- 
lace, United  Stale*  Immigration  Com- 
missioner, was  the  speaker  at  the  Co- 
Cltib  luncheon  February  3.  at  the  Riti- 
Carlton.  His  topic  was  "The  Alien." 
These  Co-Club  luncheons  are  held  under 
the  auspices  of  the  Poor  Richard  Club, 
on  the  fir«t  Thursday  of  each  month. 
The  members  of  all  advertising,  commer- 
cial and  civic  clubs  in  Philadelphia  arc 
invited. 

Philadelphia. — The  annual  Frolic  of 
the  Philadelphia  Club  of  Advertising 
Women  will  be  held  February  22,  at  the 
Bellevuc-Stratford. 

Wichita.  Kan— Ten  ads  carried  in 
Wichita  newspapers  in  November,  select- 
ed by  a  committee  for  the  purpose,  and 
submitted  to  advertising  cluhs  in  nearby 
towns  were  discussed  at  the  weekly 
of  the  Wichita  Ad  Club  last 


Buttalo,1 — Organization  of  the  Print- 
ing Trades  group  of  the  Buffalo  Cham- 
ber of  Commerce  has  been  completed. 
The  group  includes  publishers  and  allied 
industries.  Officers  chosen  are:  David 
L.  Johnston,  chairman ;  R.  G.  Hausauer, 
C  G.  Denny,  J.  H.  Ford.  Huhert  K. 
Perry.  Charles  K.  Bork.  Anthony  Paul, 
Mr.  Johnston,  J.  J.  Laney.  A.  W.  Tur- 
ner and  Andrew  Koehler.  executive  com- 
mittee.  Martin  P,  Fleming  is  secretary. 

Portland.  Ore.— Mrs.  Kathryn  C  (field 
his  been  elected  president  of  the  Port- 
land Women's  Advertising  Club.  Other 
officers  elected  are:  Vice  president,  Dr. 
Edith  Phillips:  secretary,  Opal  Brown; 


man,  Arlie 

man,  Hallie  Garrigue 

St.  Lotris — Governor  Arthur  M.  Hyde 
of  Missouri  has  hren  elected  an  honor- 
ary member  of  the  Advertising  Club  of 
St.  I^ouis.  Prof  Joseph  Jastrow  of  the 
Department  of  Psychology,  University 
of  Wisconsin,  spoke  on  "Human  Na- 
ture in  Business,"  at  the  regular  meeting 
of  the  club  on  Fctroary  1.  John  L. 
Buchanan,  president  and  general  man- 
ager of  the  Wesro  (electrical)  Supply 
Co.,  was  the  speaker  on  January  25.  his 
subject  being  "Creative  Salesmanship." 
Isaac  Hedges,  manager  of  the  Washing- 
ton University  properties  and  the  Sam- 
uel Cupples  Estate,  spoke  before  the 
Women's  Advertising  Club  of  St.  Louis 
on  January  31.  on  "St  Louis — the 
Growth  of  the  City."  Donald  G.  Wylie, 
copywriter  of  the  Gardner  Advertising 
Company,  spoke  recently  before  the 
Junior  Advertising  Club  of  St.  Louis  on 
■•The  Future  of  Copv." 


,  District  Ad.  Meeting  Feb.  16-17 

Minneapolis.—  Men  of  national  repu- 
tation are"  to  speak  at  the  fourth  annual 
convention  of  the  Associated  Advertis- 
ing  l  lubs  of  Minnesota  and  the  first 
annual  conference  of  the  eighth  district 
of  the  A.  A.  C  W.  in  St.  Paul,  Feb. 
16  and  17.  which  will  precede  by  two 
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days  the  convention  of  the  Minnesota 
Editorial  Association.  The  North  Da- 
kota advertising  clubs  have  abandoned 
plans  for  a  state  meeting  in  order  to 
join  in  the  district  convention  which 
takes  in  North  and  South  Dakota.  Min- 
nesota and  Montana.  An  attendance  of 
500  persons  is  anticipated.  There  will 
be  a  banquet  the  night  of  February  17. 
H.  C.  Klein,  publisher  of  the  Farmer 
and  the  Farmer's  Wife,  St  Paul,  has 
just  been  named  president  of  the  As- 
•ociated  Advertising  Clubs  of  Minne- 
sota, succeeding  Elliot  C.  Hensel.  re- 
moved to  Los  Angeles. 


The  Technical  Publicity  Association 
of  New  York  will  hold  a  dinner  Feb- 
ruary 10,  at  the  Machinery  Club.  J. 
Malcolm  Muir,  vice-president  of  Mc- 
Graw-Hill Company.  Inc..  will  present 
the  case  for  the  technical  and  trade  paper 
rates  and  Crosby  Spinney  of  the  Curtis 
Publishing  Company  will  present  the 
case  for  the  national  magatine  field. 
Another  speaker  to  be  announced  later 
will  present  the  case  for  the  space  buyer. 


Chicago  Pruee  Club  Ball  February  19 

Chic sco.— The  Press  Club  will  induct 
its  new  officers  and  directors  into  office 
.md  celebrate  the  achievements  of  the 
past  year  at  its  inaugural  mask  ball  on 
February  1°.  in  the  Cameo  Room  of  the 
Hotel  Morrison.  Festivities  will  start 
at  9  p.  in.  and  end  "next  day."  the  an- 
n  HiieiUKIll  says.  Robert  F.  Tarrant  is 
general  chairman  of  the  entertainment 
committer. 


Weekly  Editor.  Meet  in  Boa  ton 

lio.-Tox.     I  hi  K<  •..  Hamp  hire  V,  <•  4. 
ly    Publishers'    Association    held  their 
mid-winter  session  in  Boston  la»t  week, 
and  numerous  problem  which  beset  the 
small  town  newspapers  were  thoroughly 


rlis 


ed 


New  York  Credit  Men  Meet 

The  Credit  and  Adjustment  Manager's 
Association  of  New  York  City  met  at 
luncheon  January  27  at  the  New  York 
I  rilnine  office.  Anold  Sandier  of  the 
New  York  Times,  chairman,  presided. 
Representatives  of  all  New  York  news- 
papers were  present  and  were  requested 
to  submit  a  list  of  troublesome  accounts. 
Credit  standing  of  advertising  agencies 
wafi  also  discussed.  Theodore  B.  Sey- 
iroiir  of  the  American  Newspaper  Puh- 
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lishers'  Association  staff,  gave  ses'eral 
suggestions  for  efficient  credit  work. 
The  next  meeting  will  he  held  February 
24lh  at  the  Tribune  offices. 


Oxark  Meeting.  February  11 

Jwuk,  Mo.— The  Mid-winter  meeting 
of  the  Ozark  Press  Association  will  lie 
held  in  Springfield,  February  II,  Charle» 
Fear,  of  Joplin,  president  of  the  associa- 
tion, announces  "Advertising"  and 
"Orark  Development"  will  be  the  chief 
topics  discussed  and  the  increasing  of 
advertising  patronage  will  be  given  con- 
sideration. 


Reporters  Give 

The  Marine  Reporters'  Association  of 
New  York  City  gave  a  theater  party  at 
the  Belmont  "l"heater,  February  2  to  see 
"Miss  Lulu  Rett"  in  compliment  to 
llrock  Pemberton,  the  producer,  whose 
first  position  in  New  York  was  as  a 
ship  news  reporter. 


Sportiag  Writers  Will  Entertain 

[•luiA.nr  i  rim  II.,-  Philadelphia 

Sporting  Writers'  Association  will  give 
a  banquet  at  the  Hotel  Walton  on  Feb- 
ruary 8. 


Cbeiterton  Franklin  Club  Cueal 

PniL.siiELPHiA.--Gilbcrt  K.  Chester- 
ton, the  celebrated  English  author,  was 
a  guest  at  the  regular  daily  informal 
luncheon  at  The  Franklin  Inn  Club  last 
Friday,  Mr.  Chestetton  was  brought  to 
the  club  by  his  friend,  George  Gibhs.  the 
Philadelphia  novelist  and  illustrator. 
Among  the  members  of  the  clnh  who 
met  Mr.  Chesterton  were  H.  T.  Craven, 
editorial  writer  on  the  Evening  Ledger ; 
I'ullcrton  L  Waldo  of  the  eilitorial  staff 
'  f  the  Public  Ledger .  Herman  Dkdt, 
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The  New  York  Times 

tcqultci  ■alia factory  bank  and  bual- 
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of  the  Record;  H.  S. 
editor  of  the  Satur- 
day Kvrning  Post.  The  Franklin  Inn 
Club  is  one  of  a  group  of  clubs  in  Phila- 
delphia's "liggest  little  street  in  the 
world" — Camac  street — and  it  is  an  in- 
teresting fact  that  it  was  to  this  little, 
narrow  thoroughfare  which  is  prohably 
more  suggestive  of  many  of  the  curious 
and  interesting  byways  of  London  he 
was  first  taken  on  his  first  visit  to  I'hila- 


Senetor  While  Honored 

Senator  Smraton  White,  president  of 
the  Montreal  Gaiette.  was  the  guest  of 
honor  at  a  dinner  by  125  employees  of 
the  Gaiette  a  few  days  ago.  He  was 
presented  with  a  mahogany  clock. 


NEW  HAVEN  REGISTER 

largest  circulation  in  Connecti- 
cut', largest  city.  Average 
daily  paid  circulation  over 

30,000  Copies 

Double  the  circulation  of  any 
New  Haven  paper.    It  covers 
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GATHERED  AT  RANDOM 


Spikr  Hunt  spent  a  pleasant  It*  days 
in  NCW  Vfllfc  this  week  on  his  way  back 
to  the  Chicago  TribttM  main  office  after 
a  trip  around  the  world  He  did  not  try 
to  break  any  records,  (pending  eighteen 
month*  en  route.  Mrv  Hunt  and  Bobby 
accompanied  him.  Hill  McNutt  me! 
them  at  the  boat  and  showed  them  the 
way  to  Broadway. 

a    a  • 

Karl  Bickcl  spent  the  last  week  end 
with  Henry  Ford. 

•    *  • 

Tka  New  Daaca  Pari! 

When  you  dance  the  perspiration  may 
start  your  eyebrow  coloring  wandering 
over  your  complexion.  An  unconscious 
black  eye.  CANNOT  HAPl'EN  if  you 
uu  Brandt's  Liquid.— The  Illustrated 
News.  New  York, 


l.mrjtAi..  Kan. — Insult  was 
injury  when,  with  the  Liberal  Demo- 
crat  office  tied  up  with  extra  work  and 
the  paper  two  hours  late,  the  carriers 
walked  out  on  a  strike.  It  was  settled 
•    shortly,  however,  except  two,  who  re- 


"N«w«"  Favorite  Tltto  In  Kanaag 

ToreiCA,  Kan- — Kansas  has  624  news- 
papers, according  to  a  list  announced  by 
the  State  Historical  Society  here.  The 
favorite  name  for  newspapers  is  "News" 
there  being  55  newspapers  of  that  name 
in  the  state  The  Journal  is  next  in 
popularity  with  37,  while  the  Herald  if 
third  with  31.  While  there  are  24 
papers  in  the  state  willing  to  be  known 
as  "Republican"  there  are  but  six  "Dem- 
ocrat" Other  names  in  their  order  of 
popularity  are :  Times.  Tribune,  Cia- 
retlc,  Record,  Suit,  Press,  Advocate, 
Review  and  Star. 

•   •  • 

Regular  Doril  in  His  Day 

GaMMBh,  Kan — Kd.  Eaton,  publisher 
of  the  Gazette,  who  has  turned  over  the 
paper  to  hi<  son,  while  he  goes  west  to 
recoup  lvs  health,  tells  the  following 
story  of  Herbert  Capper,  father  of  Ar- 
thur Capper,  head  of  the  great  Capper 
Publications,  Mr.  Eaton,  was  then  pub- 
lishing  a  paper  in  Garne't,  Kansas,  and 
Mr  Capper,  looking  rather  glum,  came 
into  the  office  after  Arthur  had  decided 
«o  go  to  Topeka  to  "seek  his  fortune." 
"Well  Arthur's  going  to  Topeka  to- 
day." said  the  father.  "It  was  a  very 
foolish  thing  to  do.  He  was  getting  $7 
a  week  here,  and  saving  it.  He  will  get 
$°  a  week  there,  hut  he  will  spend  every 


Two  Brooklyn  Court**  in  Journalism 

Two  courses  in  journalism  will  be 
offered  by  the  College  of  the  City  ol 
New  York  at  its  Brooklyn  branch  dur- 
ing the  term  which  begins  Eebruary  9. 
The  first  course  covers  instruction  in  re 
porting  and  editorial  writing  and  the 
second  deals  with  current  events  and 
news  analysis.    The  work  of  the  course 


NEWSPAPER  SERIALS 

Rex  Beach  Booth  TarkmBlon 

Sax  Rohmer  Talbot  Munrfy 

David  Andertcin    Livui.  Dndg* 
Marie  Conwav  Oeml.r 
Zane  Grey 
And  other  popular  author* 
Slorie.    of    Love.  Adventure, 
My.lery.   Out  of  Door* — 
Selected  apt-daily 


WRITE  US  FOR  PARTICULARS 

THE  McCLURE  NEWSPAPER 
SYNDICATE 

373  Fourth  Ava.,  Naw  York 
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tee:  Dr.  Herliert  L  Uridgman.  business 
manager  of  the  Brooklyn  Standard 
Union ;  H.  V.  Kaltcnborn.  assistant 
managing  editor  of  the  Brooklyn  Eagle, 
lecturer  and  supers  isor  of  the  courses, 
and  l>r-  Frederick  R.  Robinson,  dean  of 
the  school  of  holiness  and  civic  adminis- 
tration and  director  of  the  evening  ses- 
session.  C.  C.  N.  Y,  students  in  the 
journalism  classes  arc  issuing  the  Cub, 
the  expense  of  the  last  issue  of  which 
w-ai  borne  by  the  Brooklyn  Eagle- 


SPHINX  PLANS  DUAL  PARTY 


Silv 


Fata  (or  Chkagoan. 
ifht.  April  It 

Celebration  of  the  25th  anniversary  of 
the  Sphinx  Club  and  entertainment  of 
the  Chicago  advertising  fraternity  will 
be  combined  at  the  dinner  of  the  Sphinx 
on  March  8  at  the  Waldorf-Astoria, 
New  York,  it  was  decided  at  a  meeting 
this  week  of  the  officers,  executive  com- 
mittee and  members  of  the  governing 
committees. 

It  will  be  the  most  important  d  inner 
of  the  season,  if  not  in  the  club's  his- 
tory. President  R.  E.  R.  Huntsman  de- 
clared after  the  meeting,  at  which  he 
informed  the  officers  that  William  H 
Kankin,  the  Chicago  advertising  agent, 
had  promised  to  provide  an  array  ot 
Chicago  speakers  for  the  dinner  that  in- 
cluded Governor  Frank  C.  Lowdni. 
Judge  Krnesaw  M.  Lambs.  William 
W  rig-ley .  Jr.  A.  D  La«Vcr,  and  possihlv 
Will  H.  Hays.  Wilbur  D.  Ne.hit  of  the 
Rankin  Agency  will  he  toastmastrr- 
President  Huntsman  added  that  he 
thought  Governor  Miller  of  New  York 
might  alto  be  at  the  speakers'  table. 
Due  to  the  unusual  expenses  incurred  by 
the  club,  tire  cost  of  the  dinner  will  be 
$10  a  plate, 

Indies'  N'ight.  usually  a  Sphinx  Club 
Fcl'ruary  function,  nas  been  postponed 
until  after  Lent.  Mr.  Huntsman  an 
nounccd.  and  will  be  held  April  12 
There  will  be  no  February  dinner. 


Sciiknectadv.  N.  Y.— The  Union-Star 
staff  held  a  dinner  and  entertainment 
fatfl  week,  a  feature  of  which  was  the 
Union-Star,  Jr..  illustrated  with  appro- 
priate cuts  rescued  from  the  advertising 
and  job  printing  departments  and  pun- 
gent with  lampoons  of  staff  member*. 


Famous  Wits  of 
History 


A  .hort  mi| 


NEWSPAPER  FEATURE 
SERVICE 

— 

241  W.  58th  ST.,  NEW  YORK 


The 
Pittsburgh 
Post  ^ 

has  the  second 
largest 


7ANDERBILT  R.  OLMSTEAD  has 
to  the  New  York 
&  Thompson  Spe- 
cial Agency,  han- 
dling financial  and 
steamship  adver- 
tising for  the 
agency's  list  of 
newspapers.  Mr. 
Olmstead  entered 
the  advertising 
field  in  1902  with 
the  Hearst  news- 
papers and  seven 
years  later  went 
with  the  New 
York  Evening 

Mail.    In  1914  he 
V.  R.  Or«.rx»       ^    up  nMwJa] 

advertising  work  with  Cove.  Lorcnren  & 


and  steamship  advertising  for  a  list  of 
his  own  until  poor  health  forced  a  tem- 
porary retirement.  His  new  work  with 
Lorcnren  &  Thompson  brings  I 
to  his  many  old  friends  in  the 
district  —  \.  w  %  ork 


Sheboygan  Telegram  Sold 

.Sntiiovi.sN.  Wis— The  Daily  Tele- 
gram, which  has  been  owned  and  pub- 
lished for  a  number  of  years  by  George 
Zufcblt.  has  been  bought  by  the  Farm- 
ers and  Laborers  Publishing  Company, 
H.  S.  Humkc,  president,  which  will  as- 
sume  control  on  January  31.  New  me- 
chanical equipment  has  been  ordered 
and  full  leased  wire  service  of  the  In- 
ternational Neiss  Service  has  been  con- 


Perth  Amboy 

One  of  the  leading  mdu.tri.l 
center*  of  the  Eaat.  Fully  cov- 
ered by  the 

Evening  News 

F.  R.  NORTHRUP 

Foreign  Ranraaantativn 

303  FIFTH  AVE, 


The  PLAIN  DFALEKls  MARKET 


it  all  of  N.  Ohio 
The  Plain  Dealer 

Cleveland 


THE 

NEW  YORK 
EVENING 

JOURNAL 
has  the  largest 
circulation  of 
any  daily  news- 
paper in  Amer- 
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tracted  for.  K.  Hillie  will  be  manag- 
ing editor  and  A.  C.  Van  dc  Repe  will 
be  city  editor. 


of  the  Hou-c  as  judge  Reinald  Werren 
rath  of  the  Mitruuolitan  Opera  Com 
puny  was  soloist. 

Birmingham  Editor  Aaaaultvd 

BiasiiNi.li.SM.  Ala— Phil  Painter,  edi- 
tor and  publisher  of  the  llirmingham 
Advance,  was  recently  sent  to  the  bos 
pital  by  a  heating  which  he  received,  he 
alleges,  from  agents  of  local  coal  opera- 
tors. The  Advance,  it  »as  recently  an 
BOUBCed,  would  be  issued  as  a  daily  in 
March.  Plans  were  later  changed  to 
make  the  first  daily  issue  last  week,  hut 
Mr.  Painters  injuries  caused  a  return 
to  the  first  date. 


Marrsville  Naw i  Starts 

Maiv(.vili_£,  Mich.— A  new  weekly, 
the  News,  ha*  been  started  in  this  city 
by  Norman  T.  Parr,  until  recently  tinan- 
cial  editor  of  the  Detroit  Journal.  How- 
ard S.  Hempstead,  formerly  advertising 
of  a  local  s:orr,  is  business 


$650,000  Printing  Building 

Devoted  to  the  printing  trade  and  in- 
solving  an  investment  of  about  $650,000, 
a  new  building  is  to  be  erected  at  313- 
321  West  37th  street,  New  York.  It  is 
expected  that  the  stru  ture  will  be  : 
for  occupancy  next  May 


The  Wit.  Jmi  Shore  draws  it.  in 
come  from  »«tclT  divergent  ael.vitiea. 
Ttu..  thi.  aeeUoa  enjoyi  uniform  „„,- 
tarn.,,   anafferted   h,  Wires.  aVore-ioa 


ASBURY  PARK  PRESS 

thoroughly  covers  tab  territory  and 
through  it  tar  advertiser  i.  alwags  a* 
•urcd  of  a  highly  responsive  audience. 
.Standard  Rett  Cavd  Mrm*rr  A  B,  C. 
Frank  R.  Northru*.  Special  Rapraaantativa 
303  Firth  Avenue.  New  Yarn  Cltv 
Aaaoctatlaa  Bide.,  Chicago,  IU, 

J.  LYL£  KINMO.VTH,  p,  l  I  ■  i,  ■ , 
Aahury  Park.  N.  J. 


Thm  Family  /neonta 

Over  $3,000.00 

In  Buffalo  the  percent. mm  of  fans 
•  Ilea  Willi  Income,  over  Si, 000  00  I. 
Six  Tim..  Greater  than  the  average 
for  Ualtad  Stat... 

Buffalo  Evening  New.  raachca  9} 
par  eaat  of  the  Untitle,  with  $1,000.00 
Income  or  over.  It  ranch*.  W  par 
cant  of  the  English  reading  lamtfte. 
in  the  Buffalo  market. 

KELLY  Sn/ITH  CO. 

•'    .•<■:"     '■'■■I"  '  <  ■  '   '-"  ■  '  I 

Marfcridg.  »M4,  Naw  York  Cltv 
1-rtton  Bldg.,  Chi.  .go.  1IL 


g        Indication  of 
•      Lineage  Increase 

1920  v.,  1918 
in  the 

BOSTON 

AMERICAN 


Financial  Advertising 

Total  Line.,    1918  .  .  .  21,769 
1920.  .  .233.609 


so         Buy  Spaea  In 
•T      Botlont  Cnwdxt 
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OPPOSE   44-HOUR  WF.EK 

{ConlHlMti  from  pmjf  9) 


tiiKctluT  with  that  of  the  01 
er..  i.  'ifinK  clearetl  up 

••The  year  1931  wa»  fir  and  away  the 
best  year  for  general  ailvertijitig. 
amounting  tn  more  than  S'OO.flOO.OOi). 
Ju«t  now  there  is  a  lull,  lmt  it  is  iwminK 
and  in  a  mutilh  or  two  the  situation  will 
materially  improve  The  prohlem  of  the 
manufacturer  is  now  t  selling  prutilcm. 
Thin  is  u  lii-tind  chanite  in  the  policy 
of  national  ailvertucM  from  the  me  of 
magazines  to  newspapers.  In  the  case 
of  Lucky  Strike  cigarette",  all  hut  the 
newspaper  schedules  were  cancelled," 
Mr.  Moore  told  the  publishers. 

In  answer  to  a  question  from  Jerome 
I).  Ha r num  of  the  Syracuse  Post-Stand- 
ard :  "I*  there  any  plan  of  the  Bureau 
to  combat  a  drive  for  reduction  tn 
rates?"  Mr.  Moure  stated  that  the  ques- 
tion with  the  advertisers  now'  is  n<  I 
one  of  lower  rates,  hut  of  how  hi^h 
rate*  will  go  l«for«  it  ceases  to  pay 
him." 

Reformation  Urged 

Prc'idrnt  Uinnett  called  attention  to 
the  bill  of  Congressman  Snell  on  re- 
forestation and  urged  the  support  of 
this  measure. 

A  brief  discussion  on  the  subject  of 
the  Session  Law*  and  other  state  prun- 
ing followed,  hut  no  action  was  taken. 
The  Associated  Dailies,  however,  on  the 
day  previous  passed  a  resolution  favor- 
ing the  repeal  of  the  law  providing  the 
publication  of  the  Session  Law*  in  its 
present  form,  and  the  enactment  of  a 
la«  by  which  their  publication  shall  he 
made  in  shorter  form  and  at  busiiKM- 
like  rales. 

The  present  three  cent  retail  selling 
price  per  copy  for  newspapers  was  quite 
thoroughly  discussed  and  every  publisher 
who  spoke  expressed  his  intention  of 
maintaining  that  price. 

Officers  of  the  Publishers'  Association 
arc: 

President.  Frank  E.  Gannett,  Rochester 
Tunes  Union;  frrss  vsee-iirealileiit,  Edward  II. 
[lutler.  Huflfalo  Evening  Nc«;  .ecor-d  vw 
prcnderir,  Lyrm  J.  Artn»lu,  Jf  ,  AJbar.y  Knicker- 
bocker Press;  treamrer,  Gardiner  Kline,  Ams- 
terdam Reorder,  secretary,  Charte.  H.  Cong- 
don.  Waicrtiiwn  Time*. 

f.sertlti»c  timirrAittre.  Krariklin  A.  Mrreiam, 
Ml.  Vetnoei  Alans.  Edward  II.  Ollara,  Sr«* 
<iu  Herald:  Premiss  S  Bailey,  Ulira  Ob 
.riser;  K;i!|iti  E  UeliTiett.  Ibnehnminn  Plr.fc. 
r"rc«ler»tav  P.  Halt,  Jamestown  Journal. 

Membmhlp  Now  82 

The  total  membership  of  the  Assocta- 
lion  now  is  52.  representing  a  combined 
rirculalinn  ot  approximately  a  million 
copies  a  day.  The  rosier,  complete  Id 
dale,  follows: 

Albany  Journal — Robert  It,  Waters 
Attune  Knickerbocker  Pres* — I-yon  J.  Arnold. 
Jr 

Arrw,  r.-.»m   Rerordrr — \V    J    Kline,  (Uritinrr 

Kline, 

Aalnam     Ailrrrli.rr  .tourruLl-Clisrlc.    D.  CI. 

h  ro.  Herbert  J.  r'owlef. 
Aejliorr,  Cili.ru— flarle,  D.  Osborne.  William 


Niagara  Kails  Linieite-A    I  Dniell. 
Olrkb   Eicllinir   Herald — William  t..  D.tnirfi. 
()ue-,nu  Daily  Star— 11   W  t.ce. 
Oswego  Palladium — t'l.irlc  Mntriauci. 
Oswego  Time* — J.  B  Alesainlei. 
PLmaourg  Sentinel — W-   U  Lviieh. 
Poet  Ckritrr  Dailr  Hern    Ttraitua  J. 
k-kriler     Democrat     *     CkrouKtc—  W.  II. 


rat  ft 

Matthew..  J.  H.  Basis 
R.vtMlrt  Herald 
Rrv.-kr.lcc  Time,  toool;  c 


alt  E.  Ganneti,  E 
irrger.  A.  R  Kes 


Sihrlieeladv   I'nion  Star  — F.   R    t  bamfion, 
S-ratrjie  lleraJd--Ed»ard  II.  O'llac 
Syrasnac  Journal — Harvej  I)  Itnrnll 
Syracuse  Post  Standard — Jerome  II  Hum-jit 
Tarrvlown  Sews— Wallace  lldell 
I'lKa  Herald  Risiiatrh    Jinn  I  Eisloaer. 
I'tiea  Observer-  Prcnm.  Hailey. 
I'liea  Press — William  V.  lone* 
Wellssille  Rein>rler--K.  W  Halite* 

lime.     (lute.   It.  (oligdon 


FOR  SALE 

"Sail i  •«fjrgtfaWi, 


w 


Kansas  Citv.  Mo.—  Kmploying  print- 
ers of  the  mid-west  at  a  meeting  here, 
decided  to  oppose  any  demand  of  union 
printers  for  a  44-h-  ur  week,  larginning 
May  1.  Men  from  Omaha,  Tupcka.  Si 
Joseph,  St.  Louis,  t.'hicagu.  and  Kansas 
City  attended  the  conference. 


Priming  Plants  and  Bonne.,  t>  ugr,t  and  »-dd, 
American  I  vl.etoue.ders  nrialiacta,  |,rvnlen  and 
boeAliinder.  machinery  of  evesy  deseriniinn. 
Ciner.  Fer  tier  »  C- ,  *.  Beekman  SI  Ne. 
York  Llty. 


F.r  Sal. 

B.tlery  of  :  pneumatic  electric  drying  pre.se. 
with  I»"  «  IS"  alalen.  operated  by  If  x  It* 
air  cylinder,  and  )2M'  deep  electric  heated 
table,  lor  1 1  ?  volt.  n.  C.  eotnfrlrne  witb  auto- 
matic chase  ejector  27"  a  east  itoe,  table 
and  alt  arjlltiarr  apnacattas.  M.t-iuf  arlure.i 
hr  P.  Weiel  Mtg  Co..  Nr.  York  City,  K  Y 
The  above  e'|»i|>cnrnt  i.  In  petltv-t  condition 
and  the  only  rra.on  we  have  It  lor  sale  is  on 
account   of   adopting   dty   man      Price  very 

if   taker,  at  ode      AddtC*.  Bert  N. 


lie  if  taker.  , 
an.t'Time..  ] 


Shapiru. 


Ngss  Voaa  — Je.pcr.on  Newiprint  Cne- 
poratinn  lU.law.rc  cot |,otall-,n> .  1 1 . S'jO.oOu : 
Samuel  B.  Howard,  Robert  K.  Thistle  and 
Artkur  W,  Hntton,  New  Yolk. 

k    Priming   Company:    *]0.00O;  H. 
a  C.  Woolf,  1.  J    Cussow,  5  Beck 
man  vitrei. 

Printing  Craft.  Building.  2,.i00  .tiate.  cum" 

moo  stock,  no  par  sable;  active  capiud,  $12,- 

Mt|  C.  C.  Pearce,  W.  T.  Stuck.  <_  B.  San 
tec.  IJI)  Broadway. 

Fulton  Paper  Cucnpany;  printing  and  »d- 
yerll.log:  flO.OOO.  A.  R  McUVraMtt.  S.  F. 
Frank,  F.  Oosuun,  IS  FrankUnl  street. 

Ktitscb  Prea*:  prittlntx  ami  vjIiIoIiuik  . 
*2S,0OO;  C  V.  Heilly.  s  B  Howard,  H.  C. 
Hand,  65  Cedar  atreel. 

I'ubJicalion.  Building  Corporation:  tS.ODO; 
K,  H.  Ilavn,  M  It.  Ellison.  S.  B.  Klre.  ttl 
St.  Xii-hoU.  gTesstsr. 

Anld  Paper  fompanr.  $5'>"v;  M  Damrau. 
H.  Ruib.  A  B.  Anld.  .Vi.M  rnt,,n  orour, 
Brcoklyn. 

P.  L.  Stevens  Company,  fashion  illu<traling 
and  advertising;  flll.otlll:  F.  Stevens,  h. 
Bake>.  A.  I..  Moston.  JS  Si    Nicholas  avenue. 


For  S.I. 

Rou.e    e-ew.cclpCT  steel    ba.r.,    .tyle    B,  f.ir 

•ale      Guaranteed  good   a.   new.     .175  labor 

saving  piece.;  for  11  point  thick  plate*;  IJ 

pica  i-.lumn  paper  Vri  foundry  r-^l  t-^iay. 
JJ67.SU!..  Wlil  sell  for  tJ-'O.  F.OB.  Time*. 
("Iiester.  Pa. 

For  Sal. 

bee  Feeders  for  Linotype*,  guaranteed  good  a* 
new,  $4tl.lr0  each.  Also  4  section  Lee  Nfold. 
The  Telegram  Company.  Ynung.town.  Oh». 


For  Sale 

■«  4, 
.liable  ,. 

I  I  to.  *1   M.Oihlll  street.  P- -UB  hkeep.tr,  \.  Y. 


Ituftea  4.  6  and  »  Page  Angle  Bar  Pre. 
Re,,  liable  price.    Early  delivery.    John  GrSf- 


t>. 


I 

itiiigV-amtori  Morning 
llMii.'li.liiton   Pir.k  K.I, 


Gn.w  .1.! 

Sun    Ha*ry  G-  Mote. 
lliin.-l,*ititon  1're.s    K.l-,.h  K.  Bennett. 
Buffalo  Courier— WlUiain  J.  Connor*.  Jr 
Buffalo  Evening  New*  -Edwat.l  II  lluller 
Buffalo  K-presi— William  M.  Ramwletl. 
t  iming  tuning  Leader — Edwin  S.  Underbill. 
Cortland  Standard— W.  II.  Clark 
Dunkirk  Oh*erver— II.  K.  Waliams.  Tan  H 
W,  -I. 

Ftmita  Star  Gaartte — W.  J.  Conelae.il 
Geneva  Daily  Time*— W.  A.  Gmcey.  Gev.rge  II 

William.. 

file,,.  Fall.  Daily  Tianr.-t.   V  Fume.. 
C3en.   Fall.   Port  Star— Arthur   P.   Irving,  J. 
Irving  Fowler 

Glnver.vlBe 
Htiuer*. 

Ilomell  TribtaM Tinc^— W.  G.  M^iffiaan, 
llmUiiti  Nr[tubtkan — Emory  C.  Van  l.<wn. 
Ithaca  J..ufiMl  New»— J.  W.  Hatter. 
glamrxowD    .lourm.—F.    P.    Hall.    Jlecrl  M. 

Haft 

;itiBil..ii  FrrrniTin — Jst  E.  Klo-rW 
l.iirlc  Fall-  Timr*— John  rrnwl*T 
I.ittk|i.irl  .'fiint.,  Sim  an*.  Journal—  E.  D  Cor- 

V.,:.'ur  Tr!r«rAm— Charlr.   M  RHfieltJ 

Mr    Vrrftuu  l>±Hy  Ai«u-—  Franklin  A.  Mer 

N't*>\l.mi{  l>»ily  N'm —  RiibiinKin  P*"nt|»-r 


Spirlbvrc  I'notiui.  Cuni|aii> ;  tb.DUO-  B. 
Silfrrman.  L.  Stem.  A.  SpKlbcrg.  17  Wert 
II7lh  rtrrrt. 

1'awtcckbt,  R.  I. — Jobn  W.  I.iitlr  Vomytm/, 
tuiitt  r*.  Ami  jiublttlicr k ;  IJuO.iUHii  lnhii  W. 
T     Mrwarl    anit   Jut.ti   W.    I-tllr.   Jr..  Paw- 

Nl*  He\.»n,  Conn. — Vrtrrana  Joiirna]  I'ab 
Infatnc  ( H-timny  ban  hrrti  .irtitioniirii  into  bank- 
tupity  by  lltrer  crc.li.i.r,  wilb  datm,  that 
total  about  9750. 

I'oaTLAMD,  Ml — bleicpendc.it  Publish  mi 
t  umpany.  (xtatc-ra  and  publiabcr*;  U00.0O0 
cntnnoii  and  $100,000  preferred.  M.  A.  An 
tlrf.un,  J.  G.  Ryati  and  Leniiairil  A.  Pierce. 

Bi^tnit — Near  Kart  Cueanneixa  Review ,  lo<-. 
pemtrm  ami  t>ub.i»hn«i;  $50,000.  NittnUn  I. 
<  ana .  rt  e»,    A 1 1  re    H     i  "on  i  .  k  ur    and    M .  M 

\l  lCmuji. 

PtHJVit>EHci:,  R.  I. — Providence  Cownty 
Titn*»  Company:  200  »diaf»  rottimon  itork,  no 
par  value;  Frank  A.  Chapman.  Providence; 
Walter  II  Nunon  and  Frank  T  Ea»ton,  East 
Prov  itlcnr*. 

Sentinel  la  Publuhlnc  Cum^ni;  $Jf,000: 
William  A.  Hickey,  Antonio  Bovr,  Atncllo 
Greco.   Cetare   Scbetiini,   Coumo  Fiarlro. 

Cn  1  t.i.Koi nr,  0  —  The  Stiuta  (iaacite  Com- 
piay ,  $25,000  to  $40,000. 

PiiftTtJMvo  Oar  —  Tr:o!e  TiMirn.tl  f  oriuiratinn  ; 
t25. 0CO;  Trafl.  nl  W,  SiH.l.ory,  Fr-nk  P.  Ten- 
l».-t»  Atn!  R..H.TI  K  Rankin, 

Bvrr*i»— Buffalo    labor   Journal  Corpora 
iu<n;  $10,000;  to  pnUUb  an  olfkul  ornan  *.f 
nirH   [ab.r:  ^harlr,   K.   Grant,  Elizabeth 
nnte  and  William  A.  lmn|, 

nal  pTintinB 
i'.-  in.  rein] 
iiaipment  in 
and  acguifa- 

1 


F»r  Sal* — Ch«ap 

0>«a  Moutdins  Machine  anil  three  ton  anrlal 
in>r  » ith  ortf  riump  ,\Ui>  etahi  t-nlnsjui  n*t 
enstins  box  Make  an  offer,  The  New  Oileana 
Item,  New  Orlearn,  laoni^iana. 

For  S.J* 

SO  tb».  brata  «  petir-t  cnlttmn  rule;  1  It.  36 
t-iint  Condenxd  Capi;  I  ft  JO  p"in|  Latin 
C'onden.ed  Can*;  I  ft-  30  5Jwn*  C<mden*cd 
Crnihir  Cap*:  1  ft.  14  nomt  ChrltcnluHt  Con 
derted:  I  ft.  10  point  Cfcrlteoliam  Coiiden#rd: 
1  ft.  A«te  Bold:  3  ft*.  .*«ate  fjlWIe  t=iat») ; 
A  III.  nonp  tingle  aaata.  The  Wjah.itfftM 
H.r..  .1.  \Vi,l,irxt  .n.  r>  r 


rir;c»r^.  lit  —Acer  ft  Co,  tnc.  dealer*  tn 
w...n|  rule..  John  H,  A  Acer.  MtinireaL,  preii 
,|.  ri'  1  V,  -"-  \f.  "  r  n  .ti  V  niif  il,  •■  ■  t  t.it  y 
$100.06/1.  of  wnu-h  $2*,EM  will  be  u-etl  in  the 
Illinois,  bwftne**  hrxi|f,u.irter*  nf  mhith  are  at 
Ml  North  Ta  Salle  itreet.  Chieaira  . 

Eastuihti.    Tlx— Oil    Belt    PnMt-i.in»  Com- 

r-anv;  fso.nnfl;  H.  I..  Mo«4er,  H.  K  Phillips 
and  P.  S.  Wolfe. 

Amo*—  The  Ohio  .^ll^efti-^ins  r^mpapy, 
$10,000;  C.  E.  Wade  and  C.  R.  Werkinc 

  Allen  IVnl.nf  Com 

pany;  $.10  0r>n:  O  [..  AHm.  1  If.  Turbett  and 
Genrcv  C.  Jaefcwei.  all  of  Allen 

C.»Maainc».  M*-s— New  Cpenrrjt:on  PuMi-h- 
in  riirr-it^nv ;  mill ;  fletirce  W  Mathrw*. 
;\     |i    H   .„■--   H  ,f.,-  K    W    H  vrT 

WriKTta   Mass.— The  Timr*  Publishins  Com 


pan*  ;  $w*0,000;  %\x  weekly  Brsnpapers  in  Sosith 
Henry  J.  Steinberg. 


ern  Wt!*c*M<f  County: 
ster,  pre*iif*nt  ar.rl  trea 


Web 
>   Hill  a-iil 


Orraw*.  lu.— Free  Tr*der  Journal  J'rintino 
Company;  $i5.000  to  $?5.000.    The  ' 
stock  will  be  med  for  additional  ci|*i 
thr  fnrm  of  liniirype/i  and  1 


Ctnciw)t<T.  The  1'nlted  States  Paper  Oooila 
Company,  from  $250,000  to  fjoo.000. 

Cl.1c\RL>ii» — The  Union  Papet  ft  Twinr 
Ci>npany;  from  $100,000  tu  $500,000. 

nrvrlnrul  Tall  PuMUhinir  C"mpony:  $10,000; 
t;    A    M iiTjt-tn  and  J    E    F.  B'vrrlnrh. 


p|  rhe  Oitawa'Fatr  Dealer,  a  weekly  nape* 
rjunrnal  ha.  punh^ied 


w.u-rh  the   Free  Trader 

frrini  C,  A.  Crowtjen. 

r.,^VantrPfl$.W0i  R  A.  W  t%:,PA.hl"! 
and  U  A.  I'rtit. 

laOCKroMT,  N.  Y — Froniirr  Wood  Pulp  Com' 
pany;  $125,O<»0,  to  begin  businesi  c«i  $5,000; 
Fred   W.    Robert-,   Raym.^-t   M.   Noble  and 

MX  S«»  £  'Fran-k"  P."  Wi^er. 
Carthage.  V.  Y, 

Rivguog  Darve.  N.  V—  Frontier  Pijier 
OniTKitJti.in :  t.UlO.OOO;  I.  V.  II.  Gill.  H.  C. 
Cray.  J-  A.  Dtx. 

WaLTgas,  Okul — YValteta  Fttbli.hing  ('ran. 
Hay ,  $J0,000.  Henry  K.  (  aitlebcrry.  M  .rtinirr 
Wiiousnr.  ami  W.  B  Aiitb-.iiy. 

Pmansat,    K.    V.— Frderatinn    Paper  Mill*; 
SQO  .bare,  etinatnnei 
capital,  $10,000:  W. 
F.  I..  CuUry,  I'^taOam. 


Editorg  Quickly  Frewd  from  Jail 

CuKtMWa,  W.  Va. — Jail  veniencc« 
were  imposetl  by  the  mayor  nn  W.  I. 
r.cppcrt,  edilrr  and  publisher  of  the 
CUrk.buru;  Telegram,  and  Wtlber 
Swiyter.  I'tty  editor,  for  refusing  to 
to  disclose  the  source  of  certain  news 
that  appeared  in  the  Ti-lenTam.  Tliey 
were  released  after  a  frw  minutes,  whr'i 
the  city  sulicilor  informed  lite  mayor 
thai  he  had  no  ground  for  imprisoning 
the  editors  under  the  state  or  city  laws. 


— Feileralintt  Paper  Mill*; 
it  C V Br" r n?  R '  1  {"  bun bar, 


Names  U.  S.  R.prw.wntative,a 

Qur.wc—  Le  Solcil  has  appotutril  Oil- 
man, Nicoll  &  Ruthman  as  its  L'nited 
States  Kastrrn  representatives. 


FOR  SALE 


Con  Straight  Line  Quadruple  Four- 
Deck  Two  Pair*  U'lde  Press  Prints 
4.  6.  ft,  ID.  12,  14  ot  16  pave  paper  a  at 
24.00O  p«r  hour.  20,  24.  2B  or  52  pa«e 
papers  at  12.000  per  hour,  folded  to 
hjilf  pan*  si*«     l.ffnvth  of  p*«*  22  \ 


This  Press  May  Suit  You. 

WALTER  SCOTT  •  COMPANY 


Take  It  To 

POWERS 

Open  24  Hours  out 

of  24 

The  Fastest  Engravi 

srs  on 

the  Earth 

Powers  Photo  Engravi 

tag  CO. 

154  Nu»u  St..  Tribun. 

N.w  Ytk  City 

For  Prompt  Service 

TYPE 
Printers' Supplies 
Machinery 


In  Srock  for  Immediate  Shipment  bT 
Selling  Houac.  conveniently  located 

"Amerv-an  Tjpe  ine  Best  in  Anj  Cose" 

AMERICAN 
TYPE  FOUNDERS  CO. 


New  York        Cleveland  D»nvrr 
Philadelphia    rVrrf.lt  Los  AngrWs 

Baliirnosc        CKk«fo  Ssei  FrsMiaco 

RicKmnod       CiAcinnarl  Portland 
Srokaoe 


NEWSPRINT 


Publisher!  by  placing  their  or- 
ders with  ua  can  rest  assured  of 
satiafaction  in  quality,  •hipmants 
as  promised  at  pricei  that  war- 
rant our  being  favored  with  the 
buaineaa. 

Before  contracting  ASK 

J.&J.  SC0nf  Ltd. 

Pulp  a  Paper 

33  W.  42nd  ST. 

Pbtiai.   V   .iJerl,,!!  10S7 


Cotattg  Sella  Kellogg  Enterprise 

Kei.iooc,  la. — \V.  P.  Coutts,  publisher 
of  the  KelluKK  Ivnlerprise  for  forty- 
lliree  year*,  has  sol.1  that  newspaper  to 
I.  H.  llospers  of  Arm-trone. 


Digitized  by  Googl 


Editor   &   Publisher  for  February   S,  1921 


Columns  In  Which  Opportunity  Is  Sought  and  Found 


N 


SITUATIONS  WANTED 

A  WORD  fix  AdvNilMn«iti  under  this 
*-"-  claaslfuatJuit.  Cash  with  order.  Far 
tha»«  uncsnpleysd  am  mas>rtlon  (adv.  not  to 
*-<ee<j   SO  word.)  FREE. 

AdvartJalnf  Mm — Solicitor 

F«r  five  yeara  I  wnu  in  dune  of  adierttaers' 
"  ice  deiuiliawnt  and  aolicitor  for  prunttticm 
ew>  \ufk  Stair  ncw»ji*rier.  Wide  cn^H-rmn'C 
"iniit  iJiUM^n),  Uving  out  idvertiKcntui* 
.Tti.l  preparing  copy  for  Horn — engaged  in 
ItridkmUy  all  Imn  rf  basinet*  Will  grounded 
si  >*  ledge  of  advertising  fandoeDf ntab  anil 
■"■■■Ifli  detail*  and  successful  in  ap^iiiM 
mjr  rMpefteeice  and  ability  to  increasing  ip«ir 
-n.l  f>tocuTiti«  tirw  business.  Understand 
rr.*ibi»da  ol  tridwiling  foreign  advertising  ac 
munia  aa  well.  I  an  2+  rear*  old.  college 
•-.uued    and    ft- tried.  Safari 

Kuif.t«  ft  1'f  ILMIILR. 


AdvarUalng  Managae— Auditor 

'  ■  ;  n  mttil  aJ,e,ti»mg  manager,  now  on  lead- 
k'  iitrtf ■>|Mtlilati  daily,  desire*  Tra-iru-til  ton- 
taction  by  July  1  aa  advertising  tnanagei  of 
Lie  daily  ot  nmre  than  Ji>.<mhj  rirc  uUn.iii. 
KomW.  every  detail  Vlrertising  department 
l....r.ir.g    include*   aellmg,   copy   arming,  cor 

mpmmmni  mdw.  and  direet.r»n  of  drpan 

nirnta.  l«D<lvx1r  Jecuuti  taint,  can  tuperv.se 
*t.  •  •tinting  deportment,  ami  eitcnpilr  ball n re 
sheet*.  |rre»fi(  and  Uj%*  statements,  rle.  Good 
i<rr»oiulilj  and  natural  pleasant  dupe-ait  ir<n 
I'n-iei  «•-.««!  paper  in  winch  ifitCfgffl  «uv  he 
..uuhaacd.     Ho*   i'  7'tS.  care   Edito*  *   Fi  a- 


AdveetlaJng  Man 


Thai  ran  pr.M|«re.  wants  in  hear  Inw  a 
li>tiet    uf   *  lite  daily  nrwiist) 
m*n  that  can  organ  ire  a  department  and  get 


-  n  Mat 


Advertising  Agancy  Man 

■  i.ung  ti  llricr  man,  with  legal  training  d«*«ire« 

■:>  tiTintHirt  with  advertising  agency  tin  N.  Y. 
(..»►  onVrtng  an  npr.ortt.nity  for  advancement, 
Addre*.  B..X  C  7*_\  care  Koitng  a  Fuai  itHva, 

Auditor   and  Accountant 

i    >r  >ughly  experienced  in  general  arxonntiitg, 
t  ttLlic  auditing  and  dirfeteut  branebrs  of  Urge 
id  ■mall  newspaper  and  periodical  are»untjr>g 
•  idirt  Htuatinn  where  real  tervKc  can  be  Ten 
f<i    tnanagesneni   <>r   publisher .   Win  travel 
-  i   auditor   lor  A.  B    C.   four   year*  and  nin 
'.umltar  with  their  rulings,  definitions  and  »n- 
r  (.relations     Can  analyse  your  buauirsu  and 
r«uder  accurate  Infer  motive  statements.  Will 
any  a  here.     Auditor,   rare    lolin    L.  Bmt. 
Ally.,  Rochester.  Mum. 


Circulation  Man 

Reliable,  intelligent  and  well  educated  vi.ung 
man  »<  integrity,  with  busstscaa  aalea.  circa  la 
mm.  promotion,  o-ntest,  marina  and  general 

•  Irtatl  eanersenee  desire*  rxtsitsun  in  dreul.it>K>n 
jlligrywj    Pbil  Grecnberg.  15B  Rcrgm  St., 

Clrculatson  Manager  or  Atalatant 

Have  bad  fifteen  yean*  experience  in  circula. 
tx.ri  department  at  various  raCtsggggaggg  Th*r- 
■Jt-hlj  rapcrienced  in  ruutinr  duties  and  pro 
n  ation  w«>rb  Am  JQ  years  of  age.  alngle.  and 
ai  ftrarnt  employed  on  neasput^t  of  Su.nuf1 
c  rt-ulation.  LareulaKT.  *Jt  W.  Brrtkrnridrr, 
l"Ui»i  illr.  K>. 

Mr. 


Are  juur  big  atones  and  tight*  being  "r^jt 
ier"  right*  If  tbey  aren't,  you're  looking 
■  t  me.  I  dux  up.  write  and  illustrate  my 
ttoeurs.  edit  them.  hea,J  them  and  de-ign  vugr 
pUy  •bem.  I-el  me  show  >«,u  abat  !  have 
^M.e  then  draw  y»ur  own  concluaioe...  Write 
Lt^x  L  7«?,  care  Eattna  A  Pin  mum. 


Circulation  Manager 

'  irculation  tuanagcr  draires  change.  ThoT- 
"safUy  experienced  in  esly  and  country  ciicula- 
t-on.  Esieetjiive  and  cusnprtrnt  to  buuiio 
■  ^rge  of  orrulan,  ,,  Jcp-tlm.  ni  First  clasa 
rn»tfr.res     Box    C  7*4.   cate    Kortnt   A  Pfg- 


NVted  Papers  are  Ouoted  Paper*  If  tou  want 
<  Jusnnwi  for  buR»r  defditruent  address  Box 
i      •       .^r.    hnrm  A  Pi-rti*uxa 

_  Claaaifiad  Manager 

n'irh  six  yrarx"  experience,  now  emplorrd.  de 
nvrs  to  make  rhartgr.  R-  a*-.rj  Have  nrrn  in 
rsv.nvitipn  work  for  several  yexra  and  wi*h 
-  ,  mnrrl  permanently  with  a  lue  |iri>girt«ive 
»;f'  where  karil  w  -rfc  Will  be  appreciated  and 
Motion  will  be  aawured  Can  give  rrferenres 
ti  l  i  alwlrty  f  r<  sn  aeveral  leading  Stnilbrrn 
dailies.     Ad<lre*a    Box    C  *;«0,    tare    KtHIuX  ft 


Managing  Editor  or  Aaaiatant 

Thr  rougbiy  experienced  in  all  news  depart- 
rrwtir»:  tried  executive;  has  gone  up  lit  itame 
rat-tdty;   no  failures;  27;  oppnrtunity  to  ad 


Circulation  Diractor 

Kxperienced  Circulation  Manager  desires  con 
nertsnn.  on  erlber  morning  or  evening  jjub^ 
lit-ation,  Extensive  exprrsencc  in  circulation 
promotion  ami  circulation  systems,  At  present 
rtuplnycd  but  mu*t  change  account  af  health, 
lligbot  references  Apply  B"x  C  care 
Ed.ue  4  Puhlisbrr. 


HELP  WANTED 


and    married.       Salary  r«-3U>remeii'v 


Wh  .  has  sold  interest  in  small  city  dailj  and 
printing  plant,  is  open  for  lusttiou  in  cits  ul 

ti.tMHi    t..   4<>j  ,     A ee    JO.     Kepubl'caa.  <;., 

anywhere,  Referencex.  Can  invest..  Write  ..r 
wue.  Editor.  „'.Wr>  No  New  Jersey  street, 
Indianapolis,  |nd 

Editorial  Wrftar  and  Paragrnnhee 

(".■m[-»ifnt  ejitori.il  wnter  and  paragrajher  i» 
seeking  permanent  location  where  merit  will 
tell  on  daily  of  from  JM.UOU  to  4U.OD0  cireuU- 
li.wi.  Has  sucetssiul  record  but  does  nut  «Uim 
in  !«■  "national"  wnter.  Guarantee*,  however, 
to  give  paper  prestige  in  local  matter*,  put  Mr 
dead  page  and  follow  policy. 


.  25,  deairet  conneclinn  with  new* 
kUCri  :n  any  of  ifae  above  cai'icit  ie» ;  thur 
oughly  ex  iwriencrd  in  newspaper  work  i  rom 
copy  buy  to  adsertiaing  manager  and  asust 
ant  ba»inn»  manager,  Can  write  and  sell 
tUiuhed  copy  to  advertiser,,  knnws  BHlhod  o( 
securing  loseigr.  advertiung;  t>urrha«ing  paper 
and  other  newspaper  neeeasittew ;  run  business 
economically  aa  well  aa  emeiently.  Competent 
IO  Mac  burden  ufl  the  shoulder*  nf  publisher 
who  bat  other  catea.  Willing  to  go  any- 
where, at  a  salary  «l  tl.nOO  and  percentage  uf 

C7M-  ~"  °( 

Noit  -  Through  a  typxicraphKal  error  the 
salary  Lgures  in  this  advertisement  were  ml* 
uuuled  in  our  prrvivu*  lasucs — Enirua  ft  Fu»- 


fV  A  WORD  for  _ 
vv     tbla  ciaaaiftcation. 


Circulation  Manager 

Mail  he  able  to  prifmule;  morning  paper,  old 
eMabluhed.  A.  B.  C-  needs  increase.  Want 
shirt-sleeve  «orker  who  can  grt  reintti.  Give 


\V»n1t.l— Ccmprtcnt  rdilor  and  miiui.r  »( 
wrrkl.  mi  Nt«  Yotk.     SUI»  >»r 

r.*,'"i?:'"I    a,!d  _"Ur7  r^uifed 
Ho«  C  JtO,  cart  Editor  «  J'obliah.r. 


KiHciKil  Wr 


Mi,  fan  Bma  t 

Situation  V,  1 

Aitvrrti.inf   Manaccr.  la^oul 


ni^ltuuni   rrtal*.     For  ihr   (Oat  tin 
WfrmM  innn«|rf  «i#  a  tine  alM-rnoun  paper 
aith   a   tm-uUtinn   oi    nvct  aO.OOa    In  this 

H  i.  ,.>el  tht.c  auiHlrr.l  her  cent     Will  e,.n 


mat.  «b<i  aa  make  anr  .|»ru  Dane  an  a.«<  1,„ 
■MBM native.  .na,.|.,.  nn|irejl|.)ic«d  aturlea  on 
am  uid  every  .,^rt  .rrkr  permanclil  loealivti 
■  OU.Jdle  «e.t  N.iw  empJuyeil  tiuoit  le 
iur  makiiia  ebanitr.    Write   Hex  t  74*. 

fc&ll>-.a  &  1'Lfel.ltUVa- 

■aii  e«l«tl<nce    Ulali  k  lu  lalilire  the   . 

,.i   a.I.erti.u.r  a,  ,1  .ellin*   l,„   the    SynJk.i.  Man.,.,  ,nd  UeiveraJ  Mu.„, 
«t  bmrt^aa  .QuahtuJ  U  Sj>M    Ml    HWMd    r,e-,rarer    man    .1  Z£5L> 

»a«t.  Baake  a  chanse.  At  prelect  1  am 
■■■•Jlal  one  o4  the  lamest  ueoapaper 
•  jnanalea  ir.  the  United  Slater,  but  am  de 
ilrtm*  ut  makuiy  a  chanee.  tot  tilteea  yeatt 
l^it  I  have  been  ayndieate  ■Mttauer,  «itil 
peliodft  ol  betna  in  rbarfe  <d  other  dejait 
meuta  to  aUaiK&teti  out  tn.itl'ra.  on  one  of 
the  largest  daily  newspapers  in  the  United 
r».  1  have  alioien,  am  taowmg  t^day  and 
abow  le.ulla.  II  you  ate  loukinf  Iur  a 
man  who  thufcnafely  andrrsuniis  the  news- 
paper biatiueaa,  wnte  me,  H.ie  C-74J,  care  ol 
Kd.lcr  a  I'tabliihei. 


Mtvertlailtw 
Available  lor 
l"»""»  »"h  eonienial  envirnntttenl,  where  a 
cleat  ne-a'led,  reliable  worker  can  pall  ..IT  hi. 
o.at  and  Imrkle  into  it.    Address  "Baekeye," 
IV.a  a'  Hill,  rare  KotT.)!  t  I'uaurma. 

EditoeUI  Wrttar 

t'lran-rut   yntanff   nun.  25.  i 
want*   editorial    position.  Tbter 
itilletle   weekly  |iuh' 


Newanapsr  and  Job  Foranaan 

Snmewhere  there  la  a  fir.t  rlasa  news„ 
jotaforeman  wh„  u  lookin,  lot  a  day  j«b  in  a 
mirdetnly  equipped  ,l.i.li«ht  office  ..Hi  verv 
'  .ainUry  arrauieirirnta,  a.od  wotkinf 
ri;— -V  «'">d  l-ay.  where  he  would  be  ItraleS 
like  a  man  and  avsured  ol  a  permanent  puutum 
a.  hint  aa  he  Cited  lite  bill.  To  the  man  po^ 
•»s.e<  cd  earewliee  ability  and  .an  knows  and 
ran  do  food  work  wr  oejee  .nrh  a  job  in  a 
food  New  Jetwy  t.Tnn  A  first  cUat  job  and 
*il  man  ran  tind  a  |trrvnanetil  toh  in  Ine  same 
office.  Cive  lull  unrtiralar.  ami  .nr.  .anted 
AddreM  C  7v7.  care  Fjnroa  A  I'l'SllaMta. 


Publi.ltr  Man  (not  Adv.  I 

\ati.  nal  inssauiratinn  wants  pablidtf  fnot  ad 
v.  lining)  "Jan.    State   age,    preparation,  ea 
...  ...   .    P«™si0e.    KSCrSISUS.    .afaty     esprrt-d.  first 

.nde^undf^tiie   new.     |e»eT.^  Address    Bun   C777.   care    EotToa  « 


j-  »  ii.-ii  I  bave  ioetra.rd  the  advertising  earn- 
ing, over  tbiee  hundred  per  eent  Will  e,,n 
•  n:er  any  place  in  United  State,  ot  Canada. 
{•relrr  the  noith  Available  Marcb  I.  Address 
Boa  C  r/a,  csre  ol  Fouoa  &  ~ 


Kl.il,.a  Jr  rtiast 

EdJlorinl,  Rs-Wrlta.  or  I,  Woek. 

Have  bad  broad  experience  in  all  of  these 
lines  including  encyclopedia,  statistical,  medi 
cal.  and  industrial  held.  Highly  specialised 
edise»!i:.n  in  English;  A.  M.  degree  in  English 
trum  Cnlumbia  Univen.ty.  Addresi  Box 
L  7*1.  care  EtitTns  Or  "~ 


I  r..p 


General  Manager 

Who  hai  done  million  dollar  business  and 
mule  second  paper  mat  in  middle  westrtn  field 
seeks  pusitinei  as  business  manager  ur  general 
manager  Practical  knowledge  of  newspaper 
administration  gained  Ibmugh  twenty  years  oi 
eapeeience.  Has  the  abdity  and  tbe  persever 
enee  to  make  a  popular  and  a  nrnnlablr 
efty.  Wants  permanent  connection 
come  can  grow  as  fronts  grow.  Addl 
emu,  rate  Raima  *  I'limaii 


Wa  Connect  tbe  Wlrea 

Bringing  into  c/akk  cunirnunication  the  em 
plnyef  and  tbe  position  seeker  in  the  Adver- 
tising. Printing  and  I'ubli.lung  field,  east, 
si.uib  and  west  Ovjr  lists  include  mni  and 
wunini  tiled  for  positk.na  up  to  thr  highest 
rc|Mintibility.  with  newspapers,  class  journals, 
advertising  agencies  and  tiie  publicity  depart- 
nents  ol  mrtcantile  and  manufacturing  con- 
cern*- No  charge  is  made  tu  employers: 
registtalion  is  Iree.  Eitahlitbed  !»■>»  Fet- 
*  '"*[l'»»«e,  Inc ,  Third  National  liana 
Kldg  .  Npntlgtield,  Ma... 


Writer 

E.Ubliihed  New  Voik  trade  maglrnr  want, 
wrnrr  witb  news  sense  and  editorial  capabili- 
ties  who  IS   able  to  advance   himself-  State 


C  779,  care  Eoiroa  *  Pg 


INFORMATION  WANTED 


6c 


A  WORD  for  advert 
clasatticati*n.  Cish 


Managing  Edltar 

Managing    Mitor,    experienred    in    alt  news 

branches;  i  

eseey  (Kisilii... 

J5.00II  a\.|.ir 

ruaiisima. 
Eatltorsal  Writer 

Editorial  writer,  parigf  Mpftrr,  wants  iirnnr 
western   ronneclinr.     .\ddiraa   Ro-  C 

toiioa  ft  I'i--Li5nrs_ 


ra-i-ui,     rv.Tiirnrrq      m     »||      new  •  ,, 

capable    executive ;    rr-uh    getter;  . —  * 

Hon  held  an  advance;  nnthing  under  «... 

id.iresa   Box   C79I,   care    E»iir.«  ft  Bl 


Publlabara.    Plaate  Read 

A-!verli.eit,ent  of  Ix>ng  Priming  Comjany, 
riit-*:lelvlr-i.  nH»ur  me  •»  a  etu»«  miarerre-ienla 
tiun.     I.,lm  <;he*hire,  Winchesicr,  Kentssrby. 


News 

An  internationally  known  new-paper  man.  with 
w«Je  experience  ai  home  and  ahrnad,  now  in 
an  in]H-nant  po*t  in  Kumpc,  desirri  to  return 
to  America.  His  talents  and  training  would 
make  bun  particularly  valuable  to  a  large 
newspaper  dr- 1 ring  intelligent  and  space  saving 
super  vi-ion  of  iu  cable  new*, 
other  exrhcutiTe  position  dt 
penenve  and  the  ability 
news  problem}  economics  I!  j  , 
He  could  apply  bis  thorough  familiarity  wilh 
alfaiti  at  hi?me  and  abroad  advantageously  to 
intelligent  interpretation  of  nrws  di*palthe« 
in  uuder.tandable  editorials. 

Only  big  Mi,  or  a  ;ob  wrth  big  possibdltiea 
nut  ton  re».le.  wi.|  tempt  him  Aidrtss  in 
conridetitc,  Bon  C  770.  tare  Kditor  ft  Pub- 
lisher. 


w*.  or  in  aJm-»t  any 
demanding  ripe  ex 
10  handle  men  and 


Wanted — Ta  Laaae  Republican  Weakly 

In   E.i*t;  aive  eirrulition,  enuipment.  bosine** 

dime  1920.  ete. ;  prnbibly  buy  alter  expiration 
Irase;  ot  would  *<vcpt  tnanagersbip    Rue,  J6J 

w  V. 


BUSINESS  OPPORTUNITIES 

(•  A  WORD  for  ndvnrtiaamanta  undar  this 
DC  classincation.    Cash  with  nrdar. 


Earn  a  Real  Salary  and  own  your  own  iob^ 
Will  sell  Ji.DOO  stock  in  |J0,0i»  company  to 
man  of  exceptional  ability,  to  take  charge  uf 
democratic  inai  weekly.  We  do  not  need 
money;  need  advertising  ii.Iicitiir -editor.  Toon 
has  Bro.n  JCO  per  cent  in  seven  yrars  1  was 
lurmerly  with  large  dailiei;  require  pep  and 
experience  from  applicant.  He  mu.t  hcti.mr 
?    ■  J"  1*m,,n«  Seader.  to  qualify  At 

fred  F.  Itbam.  Brighton.  Colo. 

N.W  i.  the  Tim.  to  Buy 

Thu  la  tbr  paper  to  buy.  Location,  Easlern 
Pennsylvania.  Paper  high  class  werkly  Cross 
lilaatnesa  1»J0.  $!I.II2°,IM:  gross  expense.,  10^11, 
»4.7J5*U:  net  prorata,  |9Jt).  »7,I0J»I  I'rsre 
SI''. iii»:.  including  newspaper  and  i.fc  plant 
Stork  on  hand;  Acci^ints  receivable.  I.  B. 
Shale.  I  li  J  fart  Ave..  New  York  City. 

Will  Purchase 

Controlling  interest  in  newspaper  in  gr  .wing, 
mtdwestern  city  of  I7,r»0  |„  if.uiMJ  population, 

leg*    ia    rig*kt    m.l  ........ki. 


FOR  SALE-NEWSPAPER  EQUIPMENT 


S-page  Cox  Duple*. 
12  tinge  Cox  Duplex. 


S  page  On..  C 
I  following  with 
la  page  Potter 
I*  page  Coaa 
12  page  Cn.s 
•I)  poga  Hoe 

I    Model  8  1 


mi'jwr.irm   rit  . 

provided  price  is  right  and  te 
Box  <_•«.»»,  care  Eoiroa  A  ~ 


P l.- rat  It 


WEEKLY  NEWSPAPERS 

We  Save  available  for  purchase  sev- 
eral exceptional  WEEKLY  NEWS 
PAPERS  located  in  Eaatern  Slates 
Tb.ae  are  important,  staple  proper- 
ties,   well    equipped,    serving  good 


bnei.  of  earning.,  and  fair  term,  will 
bn  considered. 

HARWELL  &  CANNON 

Tlextapaper  nud  Rasraalae  l*i^neiil»a 
Timaj.  Bid..  Nave  York 


rand  Av 


oklyn.  N. 


What  I  Have  to  OrTer  Big  Publisher 

I  National  reputation  as  a  writer.  2.  Ability 
to  save  thousand,  of  dollars  on  new.  print  by 
more  emcient  eontlensation  of  news,  i  Broad 
and  intensive  newspaper  training,  witb  thor- 
nurrt  era.p  uf  present  day  prablisb  penblems 
a  Tborc^gk  knowledge,  through  wide  and 
diversitied  experience  ata  borne  and  aeveral 
rears  yournaltallc  training  in  Europe,  nf  both 
home  and  European  social,  economic  and  no 
litiral  conditsons,  thns  being  able  to  interpret 
properly  the  tveara.  S.  Ability  to  get  the  ten 
rr.ult,  tr.im  et=|ilnyee.  6.  Comparative  yuuth, 
but  npe  experience  and  judgment.  7.  Entgr 
lin.r.  reliability,  enthusiasm,  thar.ictet,  and 
ir.la.truiuirr.s  Only  a  big  job,  such  at  pub 
''■her  i  first  aaaod.tr,  and  where  tbete  ia  ex- 
celleut  opportunity  to  expand  and  develop  the 
pliiprrty,   would   appeal.    Would    prove  valu- 


Will  Buy 

1  am  m  the  market  for  an  afternoon  daily  in 
urn  sued  town  olTrnng  good  held  fnr  de 


CORRESPONDENTS 

AND 

FEATURE  STORY  WRITERS 

gc  A  WORD  fur  advartla. 

.  I  .  •  ,  in  :  v  -  ...  ■  " 


SpecUl  Articles 

Prominent  Engineer  wrttea  interesting,  enter- 
taining,  in.trxtrtive  articles  on  auhiects  in  oeld 
of  Cnginerring.  Economics.  Itidmtraal  Rela- 
lions.  Alignments  or  will  provide  nwn  nib 
Jects.  Address  Engineer.  Co  Mr.  ("ox,  K.c^n 
ill,  JO  Churrh  street.  JJew  York  City. 


Cash 

•vai'atila  for  ttrat  payment  on  a 
waakly  newapaper  properly.  New 
Engtanci  local, ,,n.  preferred. 
Proposition  V.  N. 

Charles  M.  Palmer 


Ava^  Naw  York 


Digitized  by  Google 
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WILMER  STUART  DEAD; 
AN  "A.  P."  VETERAN 

Built  Up  Organisation's  Systam  at  Col- 
Wctiag  and  Collating  Election  Nawi 
— Handled     Financial     Nawi  of 
Ani.rk.  and  Europ* 

Wilmer  Stuart,  director  of  the  elec- 
tion service  of  the  Associated  Press  and 
its  market  editor,  died  January  30  of 
pneumonia  in  Brooklyn.  As  head  of 
the  market  division  of  the  A.  P.,  Mr. 
Stuart  had  travelled  to  every  section  of 
the  country.  For  over  20  years  he  had 
been  in  charge  of  the  commercial  and 
financial  branch  of  Reuters'  Limited  and 
for  three  years  was  head  of  that  service 
for  the  Kokmai  News  Agency  of  Japan. 
Mr.  Stuart  entered  the  market  depart- 
ment of  the  Associated  Press  as  an  office 
boy  in  1883  and  became  its  chief  10 
sears  later.  He  was  hern  in  Brooklyn 
in  1869.  A  widow  and  a  son  survive 
him. 

In  speaking  ahout  Mr.  Stuart's  work 
on  the  Associated  Press.  Frederick  Roy 
Martin,  acting  general  manager,  said: 

"Mr.  Stuart  was  connected  with  the 
A.  P.  for  thirty-seven  years,  has'ing  en- 
tered its  employ  at  the  age  of  15.  He 
filled  various  positions  until  a  number 
uf  years  ago  when  he  was  placed  in 
rharge  el  the  market  and  financial  re- 
ports, a  post  of  great  responsibility  and 
calling  for  exceptional  ability-  He  had 
a  penchant  for  figures  and  could  analyse 
reports  in  a  wonderful  manner. 

"He  not  only  handled  the  financial 
news  for  this  country  but  also  for  for- 
eign countries  af  well.  For  twenty  years 
he  had  full  charge  of  the  nna«c:al  and 
commercial  brrnch  of  Reuters  Limited 
and  for  three  years  was  in  charge  of  a 
similar  service  for  the  K-ikusai  News 
Agency  of  Japan.  Until  the  war  he  also 
lor.ked  after  the  service  of  the  Wolff 
News  Bureau  of  Berlin. 

"It  was  because  of  hit  ability  with 
figures  that  Mr.  Stuart  was  made  direc. 
tor  of  our  election  returns  service.  He 
rcurganiicd  the  department  and  built  up 
a  system  for  collecting  and  collating 
flection  news  that  is  the  nearest  to  per- 
fection of  any  system  in  existence.  He 
established  staffs  of  expert  accountants 
at  various  points  to  handle  the  figures 
as  they  were  received  from  the  several 
election  districts.  The  machinery  was 
<n  well  adjusted  that  it  ran  without  a 
hitch. 

"The  present  system  as  devised  and 
put  into  operation  by  him  required  his 
personal  supervision  for  over  eighteen 
months  prior  to  the  election  in  which  he 
traveled  all  over  the  country  conferring 
with  and  instructing  hundreds  of  news- 
paper publishers  and  employee*. 

"Mr.  Stuart  prepared  chartj  showing 
just  what  to  do  in  organizing  and  carry- 


Editor  &  Publisher  for  February  5, 
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ing  the  election  work  so  that  in  case 
anything  should  happen  to  him  others 
would  know  just  what  to  do.  In  Mr. 
Stuart's  death  the  Associated  Press  has 
suffered  a  great  loss." 


Obituary 

Ben  F.  CfcaWSHAW,  for  ten  years 
editor  of  the  Pacific  Odd  Fellow,  and 
formerly  engaged  in  other  newspaper 
work,  died  recently  at  Portland,  Ore 
He  was  born  in  1845. 

Charles  S.  Scanlam,  a  retired  news- 
paper man.  for  ten  years  on  the  editurial 
staff  of  the"  New  York  World,  and  prior 
to  that  Eastern  correspondent  for  the 
Cincinnati  Enquirer,  died  in  New  York 
January  25. 

Charles  R.  L.swrenci:.  aged  60,  for 
40  years  a  member  of  the  business  office 
staff  of  the  Buffalo -Evening  News, 
.lied  after  a  two  weeks'  illness.  Mr. 
Lawrence  was  in  point  of  service  the 
oldest  employe  of  the  News. 

Samuel  O-srk.  for  40  years  a  Kansas 
editor  and  in  point  of  service  one  of  the 
oldest  editors  in  Kansas,  is  dead  in  Con- 
crdia.  Mr.  Clark  was  editor  of  the 
Washington  Palladium. 

George  !•".  O'Neil.  former  Binghamton 
publisher,  died  in  that  city  January  30. 
One  of  Hi  tons.  Frank  S.  O'Neil,  is  a 
well  known  sporting  writer  and  was  for- 
merlv  state  boxing  commissioner  of  New 
York. 

Chahlks  Howard  Auirs.  managing 
editnf  uf  the  English,  Spani'h  and  Por- 
tuguese bulletins  of  the  Pan-American 
Union,  published  at  Washington,  D.  C. 
died  recently  in  that  city.  His  body  was 
taken  to  his  former  home  in  Decatur. 
Ala.,  for  interment. 

Miss  Clara  LoUIM  CnmiAN,  for  11 
years  cashier  in  the  business  office  of 
the  Syracuse  Post-Standard,  died  Janu- 
ary 21  at  her  home  in  that  city  follow 
ing  an  operation  for  appendicitis. 

WaLTD  SCTKOUI  Abott,  lor  30  years 
editor  and  publisher  of  the  McKeesport 
(Pi.)  Times  died  at  his  home  in  Con- 
neaut.  Ohio,  recently,  following  an  ill- 
ness of  pneumonia. 

Mrs.  Jane  K  Howk,  aired  82.  widow 
of  William  P.  Howe,  died  in  Tarenturn. 
Pa-.  January  ?>.  Since  the  death  of  her 
husband  in  1905.  Mr<  Howl  was  pres- 
ident of  the  News  Ptinting  Company, 
puhhsher  of  the  Tarenturn  Daily  News 


Jauks  Sweeney,  aged  66,  chief  of  the 
Pennsylvania  Stale  Bureau  of  Stand- 
ards, and  former  newspaper  man,  died 
at  Harrisburg  on  January  30. 

Capt.  W.  H.  I-ongwell.  aged  82,  for- 
mer postmaster  of  Oil  City,  Pa.,  and 
founder  of  the  Oil  City  Derrick,  died  in 
Hollywood,  Cal.,  January  29. 

Hugh  L.  Fitzpatrick,  for  more  than 
thirty  years  a  sport  writer  on  New  York 
newspapers  and  at  one  time  owner  of 
Rider  iv  Driver,  died  February  1  in  this 
city.  He  began  his  career  on  the  Sun 
and  for  thirty  years  wrote  the  news  of 
the  golf,  poultry  and  dog  worlds.  He 
was  regarded  as  an  expert  on  golf,  and 
was  the  author  of  numerous  books  on 
the  game,  among  them  "Golf  Don'tJ." 
Mr.  Fit7p:trick  was  employed  also  on 
the  staffs  of  the  Evening  Sun.  New  York 
City  News  Association  and  New  York 
Evening  Po«t. 

Arn<*j>  Polaciikk,  of  Chicago,  a 
brother  of  Victor  Polachck,  former  pub- 
lisher of  the  New  York  Sun.  died  Janu- 
ary 25th  at  the  home  of  relatives  in  New 
York,  aged  42  years.  He  was  president 
of  the  Polachek  Sign  Company  of  Chi- 
cago. 

Arthur  Walter  Daad 

London.— Arthur  Walter,  editor  and 
reporter  of  Official  Debates  in  the  House 
of  Lords,  since  1S9S.  died  January  27. 
Mr.  Walter  traveled  through  Europe 
as  private  secretary  to  the  late  A.  Pulit- 
zer, founder  of  the  New  York  Journal. 
He  was  one  of  the  representatives  of 
British  journalism  at  the  International 
Congress  of  the  World's  Press  in  1894 
and  at  Berlin  in  1908.  and  was  president 
of  the  British  International  Association 
of  Journalists  fmm  1918  to  1919 


Vernon,  N.  Y. 

DAILY  ARGUS 

more    display  ad- 


newipaper    in  Westchester 

Ccunty. 

Thi*  is  an  acknowledg- 
ment of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foreign  R«pr*»«mtatlva 
171  Madison  Av..     NEW  YORK 


World  Wide 

ADVERTISING  CORPORATION 

Advertising  Counsel 

On.  Wast  34th  St..  New  York 
Talapkoat*  t~  l' it" v  \    ^  j*j  j 


Trve  aiaoltainaUiw  of  Hit  two  "'"r 
procrrftsiv*  Jawkb  a*w»o*»er«  of 
KWw  York 

THE  DAY 
THE  WARHE1T 

Knn-.  Into  bating  Iks  an**,  powerful 
*.H*r^  ia.ni  t  fiMpdium  In  ttxa  Jaw. alt  A*ld 


The  Newark 
Evening  News 

now  met  our  new 

"Handicraft  in  the  Home" 


The 


BALTIMORF. 


IN  NEW  ORLEANS 
ITS  — 

THE  NEW 
ORLEANS  ITEM 


la  Canadian  Export  N.  Y. 


K.  C  Sharpley  has  heen  ap. 
manager  of  the  New  York  office  of  the 
Canadian  Kxport  Paper  Company,  as- 
sisted hy  C.  W. 
E.  Pope. 


Th. 


JowUh  Daily 


Nearly  every  pcr*oo  In  Richmond  rea-da 

NEWS-LEADER 

The  Nrw*  LtAtirn'*  ctfttilavtion  in 
Rirhmoiisi  is  greatrr  than  that  of  all  the 

wfe  vt,. 

giniA  it  greater  m>  other  VVf-W 

•  ts,ri*.pap*rr  .   . 

The  iwr.m  atftttinents  <-_A  thr  KKftmaim 
vif  ri  ahnw  the  Nrwvl.MfM  ha»  a 
daily  ctrt-alafion  in  Rirhnvnd  whico  w 
Bore  than  three  timr*  grratef  ttun  *t» 
nearr.l  competitor 

Fureien  rej.rc*mt»t,vea  ... 
Th*  K*ll»-Srrith  Cn.,     (Tir-ago.  III. 
MarttTMlge  BuiMitig 
at  S4th  St 


RfSlllllV'l 

KSala 


Circulation  sells  in  New 
York  for  5<Kl  more 
Daily  and  100  ;  more 


New  York 


The 

Pittsburg 


Press 

Daily  a»d  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

MEMBER  A.  B.  C. 

R«arMoat«t4v«i 


Fsndga 

N»  York 


"The  African  World" 
& 

'Cape-to-Cairo  Expreas" 


every 


Saturday  in 


SOLE   AGENTS  FOR  UNITED 
STATES 
Th.  WorW  WIS.  AJ~ftl>ta( 


International  Newa 
Service 

floor,  World  Building, 
New  York 


Wo  can  inc-r«»»*  your  fa-uaineaa — yo*» 
wiint  it  incr«»*»»<«L 

You  Kavr?  thought  of  pr««a  clipping;* 
yovraelf-     But  M  «»  tell  yo*  bow 


BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Quarter  of  • 


Digitized  by  Google 


THE 


SOUTH'S 

BUYING 
POWER 


The  South  witli  bank  deposits  of 
more  than  four  billion  dollars  is  the 
purchasing  power  for  these  various 
articles. 

With  cash  to  pay  for  it,  they'll  buy 

1       .  'J  *y 

farm  implements,  machinery,  tools, 
office  and  factory  equipment,  safety 
devices,  food  specialties,  household 
articles,  etc. 

Ixist  year  the  South  increased  its 
crop  values  over  those  of  the  pre- 
ceding year  by  a  round  billion  dol- 
lars, or  60  °lo  of  the  total  increase  in 
crop  values  for  the  whole  United 
States. 

The  South  wants  goods  from  the 
outside.  Tell  them  what  you  have 
to  sell,  in  the  daily  newspajx^rs. 

These  great  Southern  dailies  are 
read  and  believed  bv  the  people 
they  reach.  Use  them  now. 


SOUTHERN  LIST 

2..1O0  10.000 

ClrculatUs  lu*a  Hum 

■•B.rmm.h.m  A,.  Harald              V,  22,354  AO  M 

••BlrmlB.h.m    Af.  H.r.ld            (SI  24,412  .10  .10 

••BlraiU.k.m  Nm   <Sl  SI.OAS  -IS  .IS 

••Blrmla.k.m  N.w.   IE)  UU1  .IS  .11 

••Mobil.  N.w..||.m                    (F.l  lO.OtO  .07  .07 

••M.kll.  B.fl.l.r   <M)  22.411  .07  m 

• -Mobil.  R.fl.twr  (S)  21.711  M»  ,OU 

FLORIDA. 

(MAS)  21.M1  .07  (OcS)  .07  (IcS) 

"P.l.llr.  Momla,  Put   (M)         1.4S0  .0122  .0122 

"P»uc«U  .]„  .,-„,!   (Ml        4.M0  JO*  JOt* 

••P»aac«U    In.,,,.. i                   (S)        1.241  .02*  .021 

PnuoU                                   IE)        4.1*0  JM  03 

RCJA. 

nU  C-oa.lHutlur,             IM  13.114  .IS  .13 

■•■All.nl.    C.n.tltutUl.   IS)  M.lll  .13  .11 

"•Atlanta  Gaarilaa   IE)  40.117  .12  .If 

■•■Atlanta  3mbiI.>    Am.rLan       IS)  105.527  .11  .IS 

Cbr.nkl.   (M)         1,703  .045  .041 

Chronitl.  IS)        1.703  045  .041 

hV»M   IE)  13411  M  .OS 

Arr.a.t.   H.r.ld   IS)  II. MO  05  .01 

•••C.Ui»b..   LWp>   IIUI        1.071  JO*  .04 

Hv.v:;J  S:2.  3  8 

 IMA3)  21.114  .011  04 

■  IE)  14,112  .01  .01 

KtrrrucKY 

 IE)  144*0  OS  .01 

l,.,„,l„r   L..rUr   (S)  14.534  .OS  -OS 

^sg£E»  ::::::::M  ZSOt  S  8 

LOUISIANA. 

Nn  Orl..n«  Time,  riorum   .  IM)  73.334  .11  .It 

New  OrUaa.  Tlm«->  Plc.»„r,c      (S>  01,117  .11  .M 

■•■N.w  OrUaa.  tun.  Sum.     IE)  3a, SIS  .10  .10 

•••N.w  Orltim  Daily  SUM   ..IS)  37.IS3  .10  .10 

Naw  Orlaaaa  Iuan  IE)  03.024  .IS  .11 

«"  Orl.»a  Ham   (S)  14.M0  .11  .It 

NORTH  CAROLINA. 

A.  bar  II  I.  CHIxaa   (M)  11.012  JO*  04 

A.b.,,11.  Clriaan  (S)  10.423  .04  .04 

-•Ourlatt.  Na-.-Ckr.akl.  .  (EA9)  10.170  .04  .03 

•••Ck.rl.tt.  Ob.rrv.r   IM)  20.lt*  .Ott  04 

••-Ch.rlr.it.  Oba.rv.r    ....... .11)  21.137  ,07  JO* 

Di.rh.m    H.r.ld     ,   |M)         0,172  .03  .03 

G>nn>b.n  Daily  N.w.                  IM)  17.001  .0*  .0* 

Grr.nib.ro  D.llr  N.w.                (9)  22.071  .07  JO* 

"KiliiihllmiMOrMW.IM!  34.230  .00  0* 

"•R.lrllh  N.w.  and  Ok.rrv.t      IS)  20.300  .00  .00 

WllmUfUa  Sui   (M)        0.010  04  .04 

"Wlii.Lo-S.Um   Jour.,. I    .       IM,         0.727  .04  .04 

■■WU.UnS.lm   Journal   IS)        0.361  .04  .04 

w  ,,,,„„              Snlkd   IE)         0.474  -04  .04 

SOUTH  CAROLINA. 

A.dor.on  Mill                           (El        4.3ZS  .021  021 

•••Columbia  R.r.rd  (El  I2J337  05  .01 

•••Columbia  R.card   (S)  13.74*  .05  Ot 

•••C.lumbU  Slab   (M)  21. BM  .0*  jOO 

•'•C.lumbU  SUI.   (SI  23.307  .0*  04 

Gr. «-,.,. I.  Naara   (MAS!  10, tH  045  .04 

Cr«.»nd   hvAn   Journal            (El        4,117  .02  -02 

'  * 'Spart.nburf  Jwflll  A  Cro- 

liaa  5p.ru.                       IE)        3.132  .04  .04 

•••tnnortm  H»r*M   imi      4.744  .04  jo* 

•••Soartaakur,  H.cald (S)        S.*I3  J>4  .04 
TENNESSEE 

'"CkitluMii  N.w.   .            -(E)  20.101  .0*  JO* 

CbatUaooaa   Ilm...   (Ml  22.001  .07  07 

Ck.lt.no...   Tim..   | SI  23.040  .07  .07 

•••Kaoa.lM.  S.alinol                   (El  10.122  .07  .0* 

■••M.mphl.  Comm.rr.1.1  A»«l  IM)  13JW  .1*  .IS 

---M.mpMa  Caana..rclal  A*p«*l.(S>  113441  .1*  .11 

•••N.»k»UI.   Baan.r                   .    (El  41.077  .07  .07 

:,meaJ!  itiil  :S  5! 

VIRGINIA. 

"...••-I    H.r.ld   Couriar  I  MAS)        CttO  04  .04 

Daavlllo  R.fi.to.  ul  Em  (MAE)           9.9S0  .04  JO* 

N.wport  Now.  TUna.-H.r.ld       (E)        1.444  .05  .00 

Nr.           Nawa  DaOy  P....     (SAM)        0.340  .01  .05 

••'Narfalk  VlrfiaUa  Pilal          |M)  32.10*  -OA  .00 

•••N.rlolk    Vlr.lnun   PU.t         (5)  S1.4S2  .10  .10 

•••Roanaa.  TUtwa                 I  MAS  I  23.431  .07  At 

••■R.aa.k.  Wortd-N.w.   IE)  10.103  JS7  .04) 

~  lad..    41,3*3  .11  .11 

Suum.at,  Ortob.r  1.1.  1*20. 

..n-^A-uM 
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Don't  Expect  Advertising  to  Do 

the  Impossible 

IT  WILL  CREATE  CONSUMER  DEMAND  FOR  REASONABLY  PRICED  GOODS,  PAY  FOR 
ITSELF  AND  PRODUCE  LOWER  PRICES  TO  THE  CONSUMER  FOR 
THOSE    WHO    KNOW  HOW. 


EVFRY  dollar  spent  for  advertising 
by  the  man  or  organization  who 
really  knows  what  he  or  they 
are  after  will  create  increased  traffic 
and  reduce  overhead  sufficiently  to 
more  than  repay  the  cost,  and 
perhaps  spell  lower  prices  to  the  con- 
-iimer. 

Selfishness,  greed,  ignorance  or  lack 
of  courage  is  the  chief  {tumbling 
block  in  the  business  careers  of  most 
of  those  who  really  have  a  meritorious 
article,  fairly  priced,  and  for  which  an 
enormous  demand  can  be  created,  but 
who  failed  to  arrive. 

Henry  Ford  needs  no  artificial  pro- 
tection in  the  way  of  patents  and  such 
to  give  him  a  monopoly  in  the  making 
of  a  sound  automobile  for  very  little 
money.  His  enormous  success  seems 
to  point  out  a  most  valuable  lesson  to 
other  manufacturers,  and  yet  he  has 
no  serious  competitor. 

Instead  of  establishing  methods 
which  obviously  give  the  consumer  the 
benefit  of  quantity  production  in  the 
shape  of  lower  prices,  too  many  are 
inclined  to  spend  more  money  on  the 
package,  vast  sums  for  hurrah-boy 
salesmanship,  and  other  fortunes  in 
non-selling  general  medium  6pace. 

Soda  crackers  in  handsome  pack- 
ages sold  for  approximately  40  cents 
the  pound  as  compared  with  f,  cents 
bulk  goods  of  former  days,  inflicts  too 
heavy  a  penalty  to  be  paid  for  im- 
aginary' or  real  cleanliness. 

The  makers  of  such  high-priced 
good*  are  rather  unconsciously  at  the 


mercy  of  any  newcomer  with  the  goods 
which  he  will  sell  at  fair  prices  and 
who  is  willing  to  let  the  public  know 
it  through  newspaper  advertising. 

Too  many  of  u*  have  grown  soft 
under  the  conditions  of  the  past  two  or 
three  years,  when  demand  exceeded 
supply  and  any  fool  could  sell  a  dollar's 
worth  of  almost  any  commodity  for 
two  dollars  and  a  half. 

Many  businesses  are  suffering 
through  payment  of  unjustified  salaries 
to  pretentious  parasites  who  have 
grown  in  on  the  traffic  and  buili 
fallacious  reputations  for  salesmanship, 
when  in  reality  thay  have  been  mere 
distributors, 

Certain  advertising  men  who  have 
carelessly  spent  millions  of  dollars  for 
clients  during  the  past  year  or  two  are 
now  shaking  in  their  boots  because 
they  know  in  their  hearts  that  from 
now  on  they  must  get  back  on  their 
marrow  bones  ami  hustle. 

It  is  quite  easy  to  load  up  a  man- 
ufacturing concern  with  heavy  addi- 
tional costs  on  a  rising  market,  but 
much  marc  difficult  to  prune  down 
and  return  to  earth  without  serious 
results. 

That  is  exactly  what  business  is 
up  against  today-  and  exactly  in  accord- 
ance with  the  'degree  of  intelligence 
and  efficiency  employed  in  readjusting 
things  will  depend  future  success. 

The  man  who  will  render  greatest 
service— quality  and  price  considered 
—to  the  consumer  is  the  one  who  has 
unlimited  opportunity  in  the  present 


situation.  Those  who  do  the  big  things 
will  hi-  the  millionaire  successes  of 
the  future — to-morrow,  next  year,  and 
the  many  years  to  come. 

The  Bible  tells  us  that  it  is  more 
difficult  for  the  rich  man  to  enter 
the  Kingdom  of  Heaven  than  for  a 
camel  to  pass  through  the  eye  of  a 
needle. 

In  business  it  is  more  difficult  for 
one  who  has  tasted  the  blood  of  extor- 
tionate profits— politely  called  profit- 
eering— to  see  any  fun  in  narrower 
margin  of  profits, 

Labor  will  not  willingly  forego  the 
highest  wages  it  can  get,  any  more 
than  clerks,  managers,  and  bosses. 

The  dollar  must  be  made  to  buy 
more  and  the  cost  of  manufacturing 
must  be  reduced  in  order  10  permit 
the  earned  dollar  to  do  its  proper  duty 
in  buying  the  necessities  and  comforts 
of  life. 

Newspaper  advertising  which  sells 
enormous  extra  volume  for  the  retail 
shops  in  every  city  in  the  country'  can 
create  constantly  increasing  sales  for 
sound  goods  reasonably  priced. 

Those  who  would  continue  the 
methods  of  the  past  two  or  three  years 
and  seek  10  maintain  unjustifiably  high 
prices  arc  merely  riding  for  a  fall,  and 
perhaps  unconsciously  providing  ad- 
ditional opportunity  for  thoie  smart 
enough  to  seek  to  be  the  Henry  Fords 
in  other  lines. 

JASON  ROGERS. 
New  York,  Feb.  2,  1921. 
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These  Advertisers  Follow  Facts 


They  are  the  big  drygoods  and  depart- 
ment stores  of  Chicago.  They  are  the 
merchants  who  must  reach  the  greatest 
number  of  buyers  at  the  least  possible 
cost;  who  must  figure  expenditure  on  the 
basis  of  returns;  who  must  know  news- 
paper values  because  they  check  results 
from  day  to  day. 

Month  after  month,  year  after  year,  these 


advertisers  consistently  use  more  space  in 
The  Chicago  Daily  News  six  days  a  week 
than  in  any  other  Chicago  newspaper 
seven  days  a  week. 

They  know  — because  they  have  proved- 
that  The  Daily  News  is  the  quickest,  surest, 
most  economical  medium  through  which 
to  reach  the  Chicago  buying  public.  Fol- 
low their  lead. 


Total  Agate 
Good*  a 

Dally  Neva 

RolhachBd  A  Company  751.902 

Boaion  Stem   548,212 

Th.  F.ir   

Mand«l  Brothers  

C.r.on  Pirie  Scot  A  Co. 

M.  L  Rot h. child   ami. ski 

W.  A.  WUbaUt   434,834 

Tbe  Hub   403.784 

H.Uman  *  Co   355.679 

Ch».  A.  Street,.   Br...  210.238 

M.r.h.ll  Field  ft  Co. .  .  542,277 

L.  Klein   222.857 

12th  SI  reel   Store   118,647 

E.  Ireeeon    157,136 

L.  Weber   43,457 

Lore.  MOlor   14,495 

Becker  &  Ryan   28,797 

Coryden.    34,204 

Albert  Luri.  *  Co   9.928 

At  km.  at  Fretmd   104 

48,738 

lore* .  . 

TOTAL 


of  Display  Advertising  Used  by  Individual  Dry 
in  Chicago  Papers  During  the  Year  1920 


Dn.ly 

64,121 
7.308 
73,423 


333.443 
11,140 
224,720 
540.320 
222.867 


6.137 


358,712 
20,051 
328,986 


110,940 
98.027 
154,610 


80,966 

3,968 
17.289 
15.037 
28.134 

4.447 


1.1 


He.al 

1  Laamlnet 

Poet 

Dally 

Sunday 

51,075 

283.162 

42,044 

71,799 

192,030 

22,256 

83.960 

288,426 

63,460 

101.876 

125,446 

136.072 

273.268 

162.769 

174,463 

8,376 

2,956 

103,300 

216,950 

51.688 

26.268 

7.560 

11,779 

'"iti* 

13.040 

336,934 

540,465 

2,118 


14,499 
10.840 
28.499 


11.712 


416,717 
259.902 
375,384 
187.007 
209.318 
154.588 
66,816 
249.599 
23,356 
35,811 
372.250 
86,972 
72,739 
30.255 

1.784 


31,514 
1.970 


283,987 
323,595 
352,189 
247,817 


70,047 
16,366 

194,317 

77.953 


71.316 

2.310 


1,334,738        1,321,796        1,015,358      2,579,932  1,840,510 


THE  DAILY  NEWS  PRINTED 


3,761,795  more  lines  than  the  next  morning 
3,833,925    "      "       "    "    "  evenii 
1.827,891    "      "        "    "    "    daily  and  Sunday  paper 
2,427,057    "      "        "    "    "    all  fnorning  paper*  combined 
3,208,157  '    all  Sunday  paper*  combined 
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OHIO 


t 


is  one  of  the  greatest  producing  states 
in  the  Union,  and  one  of  the  biggest 
buying  states. 

The  Ohio  mind  is  alert,  quick  to  make 
decisions  and  prompt  to  act,  conse- 
quently her  1,138  family  heads  respond 
to  advertisers'  messages  in  Ohio  News- 
papers in  the  shortest  time. 

While  most  other  states  are  thinking  it  over 

OHIO  DOES  IT! 

One  intelligent  tryout  campaign  in  the 
accompanying  list  of  Ohio  Daily  News- 
papers  will  substantiate  this  fact. 

Ohio  is  a  state  of  preferred  buyers,  keen 
in  their  analysis  of  fundamentals,  ready 
and  willing  and  able  to  buy  with  ready 
cash  at  a  moment's  notice. 

National   advertisers   should  choose 
Ohio 


FIRST 


PP 


Akton  Beacon-Journal   >.  (E) 

Akron   Tieeae   (El 

Alhnra.    MlltMIH  (Eft 

Bellalre  D.ily  Loader   (E) 

R*ll.{ontiime  Eeaminer   I  E  ) 

'Cambridge  Dill?  Jefreraonian   (E) 

Cincinnati   Fn,uir.r.  9c  (M-S, 

Cleveland  Plata  Dealer   .(Ml 

Cleveland  Plain  Dealer  (91 

Columbtii  Dlepatch   ..   (El 

Columbia    DUpatch  .    ISI 

Columbu.  <0.)  Slate  Joaraal  (Ml 

Columbu.  10.)  Slate  Jotiraal   ISI 

Dayton  New*   ...   (El 

Dayton  reowa  (Si 

-Dover  Dally  Reporter   (El 


Circu-  2.500  10.000  Clrea- 

Inttoa  Luiea  Llaaa  lattoa 

34,679  .US  .OSS  Iroatea  Irontonlan   (M)  3.150 

23.599  .08  .06  'Lima  Mm  and  Tlaiee- Democrat    ILeVS)  13.930 

9.909  .03  .03  *LUaa  Republican. Galetle  (MAS)  B.59B 

3.942  .02  .01 S  Middl.tewn  Journal   IE)  4.469 

3,759  .014  .014  Newark  Aarerlcaa-Trlbuno   (E)  9JO0 

«,BH3  .03  .03  New  Philadelphia  Dally  Tlaaea  (E)  4.492 

99,442  .17.  35         17.  35      Pique  Call  and  Preae-Dlepatch   (MAS)  9.109 

193,197  .32  .32  Portunoulh  Tianoa  (E)  12,144 

214,329  .32  37  Portsmouth  Timoa  (S)  N.U7U 

79,499  .IS  .14  *Sprla(lield  Neei  IE)  19.793 

79.949  .14  'Snrlneneld    New.     (S)  1.1  Jr.l 

99.972  .12  .11  Toledo  Blade  (E)  99,490 

29.903  .12               .11              Warren    Daily    Chronicle   (E>        :  -.17 

39.14S  .10  ..10  Ynuneatoten  Telearam  (Fl  22.419 

3I.Z2I  ,09S             .099  Vounaatown   Vindicator  (E)  23.790 

3.9S0  .017            .017           Younc.town  Vindicator   <S>  23.949 

Government  Statetnenta.  Or  to  her  l.l.  1920.    tPnbliaher'a  statement. 
•A.  B.  C.  Publlaher'e  Statement.  October  l.t,  1920. 
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33143 
3)25 
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3329 
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334 
22 
4121 

.07 
337 
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ID.0O0 
Liana 

3)14 
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.039 
0143 
.023 
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.023 
.04 
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—and  in  Mexico 

STEPHEN  BONSAL 


represents  the 


PUBLIC 


LEDGER 


Foreign  News  Service 


With  new  American  and  Mexican 
presidents  and  congresses  in  power, 
now  begins  a  most  important  period 
in  our  relations  with  Mexico — certainly 
the  most  vital  period  since  Porfirio 
Diaz  fled. 

Stephen  Bonsai  knows  Mexico. 

He  was  present  at  the  Madero 
revolution  in  1910-11,  visited  that 
country  on  a  special  mission  for  our 
Department  of  State  in  1915,  and  was 
advisor  at  the  American-Mexican  con- 
ference in  1916. 


PUBLIC 


This  special  experience  combined 
with  Mr.  Bonsai's  wide  knowledge  of 
world  affairs,  gained  in  his  career  of 
35  years  as  diplomat  and  war  corre- 
spondent, eminently  fits  him  to  observe 
and  interpret  Mexican  events. 

□ 

Through  the  Ledger  Syndicate  news- 
papers may  obt.iin  exclusive  city  rights 
to  the  Public  Ledger  Foreign  Service 
including  the  cables  of  Mr.  Bonsai  and 
of  28  other  foreign  staff  correspondents. 


LEDGER 


PHILADELP H  I  A 
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WW      KH    ft"  Separate 
.^XUjU^A3kA2JM^^|^£  Dwellings 
1,823,779  '^■7?U*n««ul  f  390,000 


Metropolitan  Population:  3,000,000 

National  Advertising 

in 


Philadelphia 


These  three  things 'expressed  in  your  advertisement  will  bring  you  sales: 

1.  — What  are  you  selling? 

2.  — How  much  is  it? 

3.  — Where  can  it  be  bought? 

One  of  the  beauties  about  advertising  in  the  Philadelphia  Bulletin  is 
that  it  so  thoroughly  meets  the  sales  requirements  of  national  advertisers. 

Dominate  Philadelphia 

You  can  at  one  cost  reach  the  greatest  number  of  possible  consumers  in 
the  Philadelphia  territory  by  concentrating  your  advertising  in  the  newspaper 
"nearly  everybody  reads'' — 

The  Bulletin 

The  paid  average  circulation  for  the  year  192(1, 


488,687 


copies 
a  day 

No  prize,  premium,  voting  coupon  or  other  artificial  method  of 
stimulating  circulation  have  ever  lieen  used  by  The  Bulletin, 


Vol.  53 


EDITOR  &  PUBLISHER 


Issued  every  Saturday — form*  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Build- 
ing. 63  Park  Row.  New  York  City.    Private  Branch  Telephone.  Beekman  4330.  Charter 
Member  Audit  Bureau  of  Circulation*. 


NEW  YORK,  SATURDAY,  FEBRUARY  12,  1921 


No.  37 


THE  MAKING  OF  BETTER  CITIZENS  IN  BROOKLYN 


Educational  Work  Among  the  Young  and  Old  Is  Only  One  of  the  Many  Services  That  Make  the  Eagle 
Stand  Out  as  One  of  America's  Great  Newspaper  Institutions 


ftSE  t<iiring  into  a  renowned  city  may 
he  channel  with  its  environs  and, 
turning:  aside  into  the  parkways  encir- 
cling  it,  leisurely  saunter  (or  the  day 
through  scenes  pit  comfort  and  pleasure, 

•  I  happy  living,  enlightened  intercourse, 
.  hrcr  o<  human  hrnthrrhnod  and  laugh, 
trr  .if  rhddrcn,  while  catching  only  occa- 
MOflll  floating  vistas  of  the  city  itself 
wh..<e  liusy  activities  are  the  source  of 
:>ll  this  s<<ial  welfare  and  happiness. 

U  it  possible  to  approach  a  study  nf  a 
newspaper  enterpri<c  by  much  the  <Jntr 

■  ifl  nhtfully  indirect  route  through  tile 
pleasant  parkways  of  human  service  that 
nirmund  it  all  about? 

To  the  Brooklyn  Eagle  there  is  no 
'.•:l\rr  practicable  apprnaeh,    It  was  a 

■  i".  dav's  journey  among  the  public 
hrntfice  iters  that  radiate  on  all  sides 
iri'tn  the  Kaglr's  routine  activities. 

Eighty  Years  Building 

In  rnattcr-o  f-f  aei  way  1  had  intended 
I  illlrrvirw  Publisher  Herbert  F.  Gun- 
niMm  and  Managing  Editor  Harris  M. 
Iri'i  regarding  the  Motrins  and  meth- 

■  ds  lliat  have  made  the  Brooklyn  Daily 
Eagle  an  outstanding  example  of  jour- 
naltnic  excellence  fnr  MX)  years  and  to 
inspect  the  newspaper  plant  that  is  famed 
throughout  the  world.  I  was  eager  to 
•ee  the  press  room  with  its  hig  battery 
nf  sextuple  perfecting  presses  fed 
through  slits  in  the  floor  and  driven  by- 
individual  motors  without  shafting  or 
'•citing,  with  new  rolls  »f  paper  attached 
by  the  flying  paster  without  stoppage  of 
the  presses,  ink  pumped  to  the  fountains 
hjr  compressed  air.  all  the  oils  used  in 
the  building  for  luhrication  or  cleaning 
piped  tn  the  points  where  needed  and 
each  of  the  more  than  250  pieces  of  ma- 
chinery throughout  the  plant  controlled 
by  its  own  motor.  I  had  intended  a  tour 
of  the  many  branch  omcrs  of  the  Eagle. 

•  KM  of  them  occupying  its  own  build- 
ings located  in  the  centers  of  population 
in  the  various  sections  its  wide  service 

rs,  and  had  hoped  for  full  details  of 
the  elaborate  bureaus  maintained  in  Lon- 
don, Paris  and  Washington  which  serve 
I  I  '-inly  as  news-gathering  centers  but 
also  a,  headquarters  Foe  traveler)  and 
a*  hnreatts  of  infurmatinn. 

Creator  Than  Machinery 

It  was  to  learn  in  detail  a1>out  all  these 
tHngs  of  practical  importance  to  editors 
and  publishers  that  I  innocently  set  out. 
Rut  without  getting  tn  any  of  these  won- 
ders in  steel  machinery  and  efficiency  in 
management,  I  saw  things  more  practi- 
cal, more  permanrnt,  more  prnfitahle  and 
<nore  vitally  important.  I'm  sure,  to  every 
rditor  and  publisher  who  realizes  that 
he  equipment  and  power  of  journalism 
■e  nnt  in  the  magic  of  mechanism  hut 
n  the  human  spirit  that  leavens  the  com- 
nnnity  with  higher  ideals  and  happier 


By  CHARLES  GRANT  MILLER 


and  Itcttcr  matihuud.  womanhood  and 
childhood. 

As  the  human  soul  U  greater  than  the 
lx>dy  and  Its  skill,  is  not  the  spirit  of  a 
newspaper  of  more  importance  than  its 
physical  plant  and  its  routine  methods  f 

About  the  Br.. .>lth  n  Eagle  there  shines 
steadily  the  light  nf  a  great  ."ill. 

What  constitutes  this  newspaper  soul 
1  cannot  attempt  to  say;  it  will  make 
enough  <•<  a  <tury  to  trll  of  its  manifes- 
tations. 

The  elevator  I  took  in  the  Eagle  (twill- 
ing was  crowded  with  women,  and  (nun 
•craps  of  their  cnnvcrsaiini  I  heard  of 
"Kaglc  Talks  Ml  Current  Topics  '"  W  hat 
cnuld  lie  these  talks  in  a  newspaper  orricc 
M  which  women  »cre  flocking?  Here 
Wat  an  irresistibly  tempting  hy-path. 

In  a  comfortable  auditorium  on  the 
H-cond  floor  were  already  seated  ali'in 
400  women  and  a  score  of  men,  and  a 
mcmhrr  nf  the  Ragle  editorial  staff  was 
informally  giving  them  the  in-idc  "Truth 
About  Coal"  and  the  "Rounding  (Jp  of 
the  Building  Grafters."  In  a  25-minutc 
talk  he  had  given  his  alert  audience  a 
very  clear  understanding  of  the  two 
leading  national  and  local  news  topics 
of  the  week.  The  girl  reporter  who  had 
covered  the  arrival  in  N'eM  York  of  Mrs 
Terence  McSwiney  followed  with  a 
charming  account  of  her  unwilling  "be- 
witchment" by  the  young  widow  of  the 
patriotic  Lord  Mayor  of  Cork.  The  big 
features  of  the  national  and  international 


news  of  the  week  «ere  interpreted  hy 
.hi  Eagle  editor, 

An  Interesting  Hour 

Altogether  it  was  an  hour  of  intensely 
Interesting  and  enlightening  discussion. 
There  w.is  eager  show  of  appreciation 
on  the  part  of  the  women,  most  of  whom 
wore  an  at-home  air  ol  regular  attend- 
ants. 

These  "Eagle  Talks  on  Current  Top- 
ics," now  in  their  eighth  season,  are  a 
dicidcll)  Snvel  departure  in  daily  jonr- 
n  dion  and  one  of  many  example*  of  the 
Eagle's  spirit  as  a  public  service  institu- 
tion. Thc>  are  given  every  Tuesday  at 
II  o'clock  and  are  free  to  all  who  care 
t  .  r  mr,  though  hecausc  of  tile  limited 
opacity  of  the  auditorium  they  are  not 
advertised. 

A  unique  feature  in  itself  is  this  Eagle 
auditorium.  Besides  its  weekly  use  for 
the  Current  Topics  class  it  is  convenient 
for  gatherings  of  childfeu's  clubs  too 
large  for  the  children's  own  department, 
fnr  thr  entertainment*  and  dances  of  the 
I'jgle  Social  Wrlfare  Club  and  for  other 
i  realisations  clustered  ..  ..  -.it  the  Kaglr. 
for  illustrated  travrl  talks,  lectures  by 
notahlc  exponents  of  new  ideas  in  gov- 
ernment and  education  and  motion  pic- 
ture rxhihttinnc  of  patriotic  and  educa- 
tional nature,  and  it  is  always  available 
without  cost  for  any  public  meeting  in 
the  interest  of  Rrnnklyn  or  for  the  ad- 
vancement nf  movements  of  human  wel- 
fare. 


Eagle  editorials  art  quel** 
arotiad  thr  world.    Vtiiofi  ihat 

SO*S  beyond  pelllneo,  thlaklag 
Ikat  is  rdurnllonal  and  a 
crlapnoss  that  la  aatartaJalag 
ara  lis*  outstanding  reaaoaa 
why  tha  opinion  al  tha  Brook- 
lyn paper  Is  ooaght  waaa 
national  and  International 
Ihoslahl    la    In    tha  balaacs — 

■ad  t*  b«  frank  wo  must  say 
thai  a  look  al  Edltor-la-Chiel 
Arthur  M.  How*  oanlousa  tka 
roasoa  lor  tkla  conftdonce. 


■V 


The  Eagle  Information  Bureau  arresti 
attcntiun.  It  was  the  first  bureau  of  the 
kind  and  it  keeps  itself  in  the  lead.  The 
guiding  principle  is  that  of  service  to 
any  inquirer.  The  bureau  will  arrange 
any  manner  of  trip  fur  you.  It  will  tell 
you  when  the  local  and  express  trains 
are  due  at  any  station  in  the  country;  it 
will  untangle  a  knotty  whist  problem, 
give  you  the  amount  of  rainfall  or  tem- 
perature at  any  place  on  any  day,  give 
you  a  list  of  the  hotels  and  boarding 
houses  at  any  resort,  with  description  of 
each  and  their  rates,  and  supplement  it 
with  a  list  of  Brooklyn  and  Manhattan 
people  who  are  named  as  references  by 
lite  hotel  keepers. 

Information  For  All 

The  bureau  does  as  thorough  work  for 
those  who  are  Inquiring  into  educational 
institutions.  Catalogues  of  all  the  col- 
leges, their  courses  of  study,  their  rates 
and  other  information  are  on  file  and 
may  be  consulted.  In  addiiion,  the  In- 
formation Bureau  hns  charge  of  the 
compilation  of  the  Guide  to  Brooklyn. 
Educational  llirectory.  Summer  Resort 
Directory,  Winter  Resort  Directory, 
Health  Resort  Directory.  Guide  to 
Washington,  Trolley  Exploring  Guide, 
all  issued  annually,  and  the  Eagle  Li- 
brary Series,  issued  mnnthly.  Among 
the  Eagle's  extraordinary  media  of  pub- 
lic information  the  Eagle  Almanac,  pub- 
lished annually  since  1886.  is  nationally 
popular. 

Dovetailing  into  the  service  of  the  In- 
formation Bureau  is  that  of  a  large  re- 
ference library  and  the  editorial 
"morgue"  which  Isolds  nne  and  a  half 
million  pieces  nf  live  information  and 
three-quarters  of  a  million  pictures,  clas- 
sified, cross-indexed  and  instantly  ac- 
cessible. 

War  Sar-rica 

As  a  part  of  its  service  to  the  public 
in  war  time  the  Eagle  compiled  a  mili- 
tary card  index  record  of  over  60,000 
men  enlisted  from  Brooklyn  and  Long 
Island  and  over  12.000  photographs  nf 
snldirrs  and  sailors,  and  through  excel- 
lent special  news  services  from  the 
fronts  was  aljle  to  keep  very  accurate 
accounts  of  the  movements  and  condi- 
tion of  all  the  home  boys.  Many  thous- 
ands nf  Brooklyn  mothers  received 
through  the  Eagle,  after  great  battles, 
precious  assurance  of  the  safety  of  their 
hoys,  or  the  sad  news  of  death,  maiming 
or  missing,  long  in  advance  of  official 
announcements. 

The  big,  busy  circulating  library  in 
the  heart  of  the  building  on  the  seventh 
floor  resembles  the  library  of  a  well- 
kept  priv  ate  house  except  for  the  number 
of  books  and  spaciousness  of  room.  It 
indeed  is  in  a  way  the  "home"  of  the 
Eagle  "family."  The  latest  novels,  works 
f  Continued  on  fait  14) 
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Editor  *  Publisher  for  February  12,  1921 


EDITORS  DECIDE  PRESS 
ISN'T  GOING  BACK 

Brooklyn    Journaliete    at    Luncheon  to 
Watertown  Editor  Given  by  H.  F. 
DUcum  N« 
PhUo.ophy 


briefly  upon  journalism  in  the 
northern  counties  of  New  York  State. 
Mr.  Gunnison,  in  introducing  him,  al- 
luded to  the  fact  liiat  hi»  paper,  the 
Watertown  Times,  has  a  circulation  of 
lh.OUO  in  a  city  of  32.000  population,  a 
what  unusual  showing. 


SPORT  WRITERS  DINE 


STRINGS  ON  "P.-I."  STOCK 
BAR  SALE  TO  HEARST 

Seattle  DmI  Foil.  Through  Whan  It  It 
Found  10  Par  Cant  Dividend  Must 
Be  Paid  on  Holding!  of  Sen. 
Wilton's  Widow 


Round-tahle  discussion  of  newspaper 
problems  held  at  the  Brooklyn  Chamber 
of  Commerce  February  4  proved  to  be 
of  such  interest  that  some  of  the  editors 
present  were  of  the  opinion  that  if  surh 
conference*  could  l»  held  from  time  to 
time  during  the  winter  months  they 
would  be  mighty  helpful  to  the  makers 
of  daily  paper*. 

The  occasion  was  a  luncheon  given 
by  Herbert  F.  Gunnison,  publisher  of 
the  Brooklyn  Eagle,  to  Harold  B.  John- 
son, editor  of  the  Watertown  (N.  Y.) 
Times.  Other  guests  sealed  about  the 
big  oval  table  were  Andrew  McLean, 
editor  of  the  Brooklyn  Citizen ;  Herbert 
L.  Bridgman.  business  manager  of  the 
Standard  Union;  F.  W.  Spicer.  The 
Fourth  F.statc:  Frank  Lc  Roy  Blanch- 
ard.  Editor  &  Publisher;  and  the  fol- 
lowing members  of  the  Eagle  staff : 
William  V.  Hester,  vice-president;  Ar- 
thur M.  Howe,  editor:  Harris  N.  Crist, 
managing  editor;  If.  V.  Knltcnhorn,  as- 
sistant managing  editor;  Cleveland 
Rodgcrs  and  John  Seldrn,  associate  ed- 
itors; Frederick  Boyd  Stevenson,  Sun- 
day editor:  Edwin  B.  Wilson,  city  ed- 
itor; Raymond  M.  Gunnison,  assistant 
secretary-treasurer ;  Edward  G.  Martin, 
auditor,  and  Nelson  Harding,  cartoonist. 

Some  of  the  ideas  that  crystallized 
out  of  the  informal  discussion  of  sev- 
eral topics  were: 

The  daily  newspapers  of  the  country 
have  not  retrograded,  notwithstanding 
the  charges  to  this  effect  that  have  been 
brought  against  them,  hut  have  made 
progress  since  the  days  of  Greeley, 
Bennett,  Raymond  and  Dana.  They  do 
not  mould  public  opinion  as  they  did  in 
the  days  of  those  famous,  journalists, 
but  rather,  they  crystallize  it.  Instead 
of  doing  the  thinking  of  the  masses, 
they  encourage  people  to  do  their  own 
thinking  by  furnishing  them  all  kinds  of 
information  on  public  questions  and 
urging  them  to  form  their  own  con- 


Magnates,  Players,  Reporter,  and  Bu»i- 


The  editorial  page  is  of  better  average 
quality.  Personal  vituperation  between 
editors  is  no  longer  indulged  in.  except 
in  rare  cases.  Bitter  partisanship  has 
been  replaced  by  tolerance,  or  rather  a 
desire  to  be  fair  and  just  to  those  who 
belong  to  the  opposing  party. 

Generally  speaking,  quality  of  circu- 
lation is  more  desirable  than  quantity  in 
the  eyes  of  advertisers.  A  puhlisher 
must  canvass  his  field  and  make  up  his 
mind  to  the  class  of  people  he  wants  for 
his  readers  and  then  give  them  the  kind 
of  a  paper  that  will  please  them. 

Some  of  tlie  editors  present  at  the 
luncheon  were  of  the  opinion  that  the 
New  York  newspapers  were  carrying 
too  much  foreign  general  news,  and  thai 
some  of  the  money  now  spent  upon  Dews 
of  this  character  could  profitably  be 
invested  in  improving  the-  character  of 
home  news.  There  seemed  to  he  an 
impression  that  features  are  bring  over- 
donc. 

One  of  the  delightful  things  about 
the  luncheon  was  a  short  talk  given  by 
Andrew  McLean,  of  the  Brooklyn  Cit- 
izen, the  dean  of  Brooklyn  journalists, 
up*  -i  some  of  1  s  t\ir"y  experiences  in 
journalism.  He  worked  on  the  New 
York  Sun  before  Dana  became  its  editor 
and  on  the  Nrw  York  Herald  during 
the  lifetime  of  James  Gordon  Bennett, 
the  elder.  And  in  recalling  thosr  days 
he  told  sevrral  interesting  stories 

Mr.  Johnson,  the  guest  of  honor. 


PniLADfXriiiA.— The  14th  annual  din 
ner  of  the  Philadelphia  Spurting  Writ- 
ers Association  was  held  February  8,  at 
the  Hotel  Walton,  and  was  attended  not 
only  by  all  the  sporting  writers  in  the 
Quaker  City,  and  from  a  number  of 
nearby  towns,  but  by  many  men  prom- 
inent in  business,  professional  and  poli- 
tical life  who  arc  directly  or  indirectly 
interested  in  sports.  The  toastmastrr 
was  Robert  W.  Maxwell,  president  ol 
the  association  and  sports  editor  ot  the 
Evening  Public  Ledger, 

Perhaps  the  most  important  speech  of 
the  evening  was  made  by  John  B. 
Ileydlcr,  president  of  the  National 
League,  who  declared  that  thcTe  is  nu 
chance  for  the  indicted  players  of  the 
Chicago  White  Sox,  who  were  connected 
with  tile  world's  series  -cau  l.,  of  I9|y, 
returning  to  baseball. 

Other  speakers  were  "Wild  Bill" 
Donovan,  the  new  manager  of  the  Phila- 
delphia National  League  team  ;  William 
!•".  Baker,  president  of  the  Philadelphia 
Club;  "Hug*"  Baer,  the  New  York  sport- 
ing writer:  Jack  Kelly,  and  Paul  Cos- 
tt-llo.  American  oarsmen  who  won  .uch 
triumph*  at  the  Olympic  game*;  William 
J.  Shcttslinc :  Eddie  Collins,  second  base- 
man of  the  Chicago  White  Sox;  Harry- 
Davis,  former  captain  and  manager  of 
the  Philadelphia  Athletics :  Stony  Mc- 
Linn,  former  Philadelphia  and  Pitts- 
burgh sporting  writer  and  now  secre- 
tary manager  of  the  American  T rep- 
Shooting  Association;  Starr  Matthews 
also  representing  the  trap-shooters;  C. 
B  Imrborow  and  George  Ki<tler,  swim- 
mer: Hugo  Bczdek.  the  famous  State 
College  foot  hall  star;  J.  Emory  Soule 
and  Joseph  Mayer,  billiardists ;  John  S. 
Smith,  chairman  of  the  New  Jersey  Box- 
ing Commission;  Lew  Tendter.  Philadel- 
phia light-weight:  Director  of  Public 
Safety  James  P.  G.rtelyou,  and  others. 


irtjr  Ttltartpk  to  EeiTos  &  PciLi.Ht.  J 

SKiStti.e.  Feb.  8.— Negotiations  for  the 
sale  of  the  Post-Intelligencer  to  the 
Hearst  interests  were  declared  off  at 
midnight,  February  5,  when  Mr.  Hearst's 
option  expired.  Representatives  of  *,Ir. 
Hearst  who  have  been  on  the  ground 
here  for  several  days  have  left  and  there 
are  now  no  known  plans  for  the  resump- 
tion of  negotiations. 

Failure  of  the  Hearst  organization  to 
in--  .  lit  >i  i  il  i  rti  in  .-I  tlM  ■  ipitet 
needed  in  this  section,  together  with  the 
fact  that  an  essential  block  of  Post- 
Intelligencer  stock!  called  for  annual 
dividends  of  not  less  than  10  per  cent 
arc  reported  here  to  be  the  chief  stum- 
,  blocks  that  resulted  in  the  deal 
falling  through 

When  the  late  Senator  John  L.  Wilton 
sold  his  interests  in  the  Post-lntclli- 
grncrr  «• >nntv  }  ears  ago,  according  to 
authentic  repots  here,  it  was  stipulated 
in  the  contract  of  sale  that  certain  block 

'  -t   r»:    i  :    I:ii.:.J  lo  l»c  ill  natM  M  Ml  I  . 

Wilson,  had  to  draw  10  per  cent  irre- 
spective of  the  earnings  of  newspaper. 

Up  until  a  few  da)  s  ago  it  was  thought 
certain  that  the  sale  of  the  Post  Intelli- 
gencer to  Mr.  Hearst  would  be  con- 
summated but  w  lieu  linal  stages  ol  nego- 
tiations were  reached  differences  and 
obstacles  developed  that  could  not  be 
satisfactorily  threshed  out  or  swept  aside 
up  to  the  dale  when  the  option  expired. 

Clark  Nettleton,  publisher  of  the  Post- 
Intelligencer,  has  vigorously  resisted  the 
sale  throughout  the  period  negotiations 
were  uridrr  trey,  Although  the  disposi- 
tion of  the  stock  of  the  paper  in  several 
particulars  was  so  tied  up  that  Mr. 
Nettleton  could  not  claim  dictatorship 
over  a  majority  of  slock,  it  cannot  be 
drnied  that  his  pronouncedly  unfavorable 
altitude  toward  the  proposed  deal  had 
considerable  to  do  with  its  failure.  Mr. 
Nettleton  refused  to  discuss  the  nutter 
today  except  to  admit  with  undeniable 
satisfaction  that  the  paper  has  not  been 


"Prelude:  When  We  Dead  Awaken." 
Mr.  Rorty  is  also  a  dramatist  and 
journalist.  The  judges  in  the  Nation's 
contest  were  William  Rose-  Benet,  asso- 
ciate literary  editor  of  the  New-  York 
Evening  Post,  and  Ludwig  Lewisohn 
and  Carl  Van  Doren,  dramatic  and  liter- 
ary editors,  respectively,  of  the  Nation. 

Olympia  Printer.  Strike 

Olympia,  Wash,  The  typographical 
crews  of  tile  Morning  Olympian  and  the 
Evening  Recorder  walked  out  recently, 
when  their  demands  for  increases  in 
wage  were  refused.  New  crews  were 
obtained  without  much  dinSrulty  and  the 
papers  continued  publication  without  in- 
terruption. The  Olympian  and  the  Re- 
corder j>aid  union  printers  in  1920  $45 
a  week  for  day  work  of  seven-and-a- 
half  hours  and  $48  a  week  for  night 
work  of  seven  hours.  The  Olympia 
publishers  claimed  that  these  wages  were 
as  high  or  higher  than  paid  on  any  daily 
paper  published  in  the  United  States  in 
a  city  of  10,000  or  less  population.  The 
printers  were  offered  the  same  wages  for 
1921.  They  wanted  an  in 
hring  refused  walked  out. 


Want  Political  Rates  Equalised 

Boston  -  Passage  of  a  bill  prohibiting 
newspapers  from  charging  higher  rates 
for  political  than  for  mercantile  adver- 
tising was  favored  by  Representative 
Russell  T,  Bates  of  Quinev  at  a  hearing 
before  the  Massachusetts  legislative 
committee  on  mercantile-  affairs  at  the 
state  In. use  February  i.  He  claimed  that 
such  legislation  would  protect  politicians 
•'from  blackmailing  sheets."  According: 
to  him  the  rates  charged  are  four  times 
ordinary  rates.  Thomas  Rrennan.  an 
attorney,  represented  the  Boston  Herald 
and  Boston  Traveler,  and  Fred  A.  Fer- 
nald  represented  the  Boston  Globe  at  the 
hearing  Mr.  Fernald  held  that  the  pas- 
sage of  the  proposed  law  would  result 
ir.  discrimination  and  affect  the  freedom 
of  contract  between  parties. 


Oregon  Publishers  Elect  Officer. 

Saij:u,  Ore  —The  Oregon  Publishers' 
Syndicate,  formed  recently  to  conduct 
co-operative  buying  for  the  newspapers 
of  the  state  outside  Portland,  has  per- 
fected its  organization  with  the  election 
of  officers.  George  Putnam,  of  the 
Salem  Capital  Journal,  was  named  presi- 
dent, and  other  officers  were  selected  as 
follows  :  Vice-president,  l.ec  Drake.  As- 
toria Budget ;  secretary-  treasurer,  E.  L. 
Hurd.  Corvallis  Gazette-Times;  direc- 
tors. S  S.  Smith,  publisher  of  the  Med- 
ford  Sun;  Bruce  Dennis,  publisher  of 
the  La  Grande  Observer ;  E.  M.  Raegcn, 
publisher  of  the  Albany  Herald,  and  J. 
K.  Shelton.  publisher  of  the  Eugene 
Guard. 


It  ... 

stockholders  aligned  against  Nettleton 
have  become  all  the  more  vigurous  in 
their  stand  against  the  publisher  since 
the  Hearst  deal  failed  to  materialize, 
and  that  some  new  developments  in 
addition  to  a  liberal  number  of  suits 
now  pending  in  courts  here  over  the 
right  of  ownership  by  certain  stock- 
holders of  blocks  of  stock,  as  well  as 
damage  suits  involving  erstwhile  and 
present  stockholders,  may  be  expected 


Editor. 

At'STise.  Tex— Governor  Will  P. 
Hobby  has  appointed  Henry  Edwards, 
editor  and  publisher  of  Use  Troup 
(Tex.)  Banner  and  former  president  oi 
the  Texas  Press  Association,  as  a  mem- 
ber of  the  board  of  regents  of  the  Col- 
lege of  Industrial  Arts  at  Denton.  With 
the  appointment  of  Mr.  Edwards  there 
are  three  Texas  editors  now  member! 
of  this  college  board.  Sam  P,  Harben 
of  Richardson,  secretary  of  the  Texas 
Press  Association,  and  J.  H.  Lowry, 
editor  and  publisher  of  the  Honey  Grove 
I Tex )  - 


Development* 

Ottawa,  Ont.— Plans  for  an  imperial 
system  of  wireless  communication  for 
press  and  commercial  purposes  arc  being 
revived  in  London,  but  the  Canadian 
government  is  disposed  to  await  the  out- 
come of  experiments  now  in  progress 
before  taking  any  action  in  the  matter. 
The  scheme  was  originated  before  the 
war,  and  proposed  a  chain  of  wireless 
stations  from  England  to  the  Africas. 
India,  Singapore  and  Australia,  tile 
question  of  Canada  being  included  in 
the  circuit  being  left  open.  The  British 
government  is  now  going  ahead  with  the 
first  link. 


i's  Poetry 

PiiiLAtitixiiis— One  of  the  winners  in 
the  recent  poetry  contest  conducted  by 
the  Nation  was  Roy  Helton,  professor 
of  English  in  the  West  Philadelphia  High 
School  for  Boys  and  a  former  special 
edit,  rial  feature  writer  on  the  Philadel- 
phia Evening  Ledger.  After  Chrtstopher 
Morley  left  the  Evening  Ledger  and 
went  to  the  New  York  Evening  Post. 
Mr.  Helton  continued  to  write  a  numher 
of  the  "Travels  in  Philadelphia,"  a  feat- 
ure which  Mr.  Morley  had  inaugurated 
on  the  Evening  Ledger.  The  Nation  an- 
nounced originally  that  it  would  award 
a  prize  of  $11X1  for  the  best  poem  sub- 
mitted in  the  contest,  but  the  judges 
t.niilly  decided  to  divide  the  prize  between 
Mr.  Helton  for  his  poem  entitled  "May 
Jones  Takes  the  Air"  and  James  Rorty. 
of   California,    for  his   poem  entitled 


Director.  Elect 

Providence.  R.  I.  At  the  annual 
meeting  of  the  Providence  Journal  Com- 
pany held  last  week.  Stephen  0.  Mct- 
calf.  Henry  D.  Sharpr,  fohn  R.  Ralhom. 
Harry  P.  Cross,  G.  Pierre  Mctcalf.  Wil- 
liam L.  Ilodgman  and  Edward  S.  Aid- 
rich  were  elected  directors.  The  follow- 
ing officers  were  elected:  President. 
Stephen  O.  Mctcalf :  vice-president. 
Henry  I)  Sharpe;  editor  and  general 
manager.  John  R.  Rathom  j  treasurer 
and  secretary,  Robert  W.  Warren;  busi- 
ness manager,  Allison  Stone. 


Buffalo  Commercial  Two  Cents 

BrrPAUi.— The  Buffalo  Commercial 
on  February  7  increased  its  sale  price 
from  one  to  two  cents,  claiming  in- 
creased cost,  made  the  new  price  neces- 
sary. The  Commercial  reduced  its  price 
from  two  cents  to  one  cent  a  year  ag0, 
other  newspapers  maintaining  the  for- 
mer pricr,  as  now. 
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CONGRESS  UNLIKELY  TO  PUT  NEW  DUTY 
ON  PAPER  IMPORTS  FROM  EUROPE 


Publishers  Fight  Hard  for  Permanent  Exemption  of  Newsprint 
Maker*  Want  $15  a  Ton  Duty, 
with  Threat  to  Canada 


WASHINGTON,     D.     C.  —  Congress  IS 

likely  to  make  permanent  the  duty 
frre  importation  of  newsprint  so  long 
a-  its  value  in  the  country  of  origin 
dots  net  exceed  eight  cent*,  it  is  be- 
llivrd  here,  following  the  prr'entation  of 
a  brief  by  the  American  Pulp  &  Paper 
Association  and  testimony  by  publishers 
Controverting  the  manufacturer*'  request 
tor  a  tariff  of  $15  a  ton  on  newsprint 
imports  frnm  all  countries  except  Can- 
ada. To  the  surprise  of  the  committee 
not  one  representative  of  a  newsprint 
manufacturer  appeared  before  the  House 
Committee  on  Ways  and  Means  when 
hearing*!  on  a  tariff  on  pajKT  were  called 
la«t  Saturday",  suggested  changes  in  the 
rrrscnt  tariff  regulations  hcing  pre- 
sented by  the  association  in  a  brief,  the 
salient  points  of  which  were: 

1.  That  newsprint  manufacturers  in 
the  United  States  were  at  a  disadvan- 
tage as  compared  with  manufacturers  in 
Germany,  Sweden,  Norway  and  Fin- 
land, because  of  the  artificial  conditions 
created  by  the  rate  of  exchange,  and 
with  Canadian  manufacturers  who  de- 
rive pulp  wood  and  power  from  low- 
priced  leases  front  their  provincial  gov- 
ernments and  who  have  not  large  in- 
vc-trncnts  in  woodlands  and  water  pow- 
er*. 

Want  Am  Over  Canada 

2.  That  the  Federal  Trade  Commis 
si'  n  reported  in  1917  that  the  cost  of 
making  newsprint  in  Canada  was  $4  to 
$?  a  ton  cheaper  than  in  the  United 
Mates  and  that  the  Pulp  and  Paprr  As- 
sociation now  estimates  the  difference 
st  $15.  However,  as  Canada  now  pro 
duces  about  40  per  cent  of  the  news- 
print used  in  the  United  States,  it  is 
asked  that  the  duty  on  Canadian  news, 
print  be  suspended  and  that  a  duty  be 
applied  only  by  executive  order  when- 
ever it  may  be  shown  that  the  Canadian 
provinces  are  maintaining  or  imposing 
restrictions  that  are  inequitable  and  un- 
fair. The  latter  provision  is  looked  upon 
as  a  possible  weapon  to  replace  the 
Underwood  proposals  which  failed  of 
enactment  last  year. 

3.  That  a  duty  of  $15  a  ton  be  im- 
posed on  newsprint  imports  from  coun- 
tries other  than  Canada. 

4.  That  the  following  duties  be  placed 
on  wood  pulp:  Mechanical  pulp.  l-10th 
of  1  cent  per  pound ;  unhleachcd  chem- 
ical pulp,  2  lOlhs  of  I  cent  per  pound: 
bleached  chemical  pulp.  J-lOths  of  1  cent 
per  pound. 

The  duties  on  pulp,  while  not  opposed 
befnre  the  committee,  were  vigorously 
objected  to  in  a  statement  issued  by  the 
Association  of  American  Wood  Pulp 
Importers,  through  its  secretary,  L.  W. 
Bowmail,  on  Saturday.  It  was  con- 
tended that  if  such  a  duty  should  be  im- 
posed the  price  would  be  added  by  the 
American  wood  pulp  manufacturers  to 
their  product  and  would  then  be  added 
to  the  price  of  paper.  It  was  pointed 
out  that  the  shortage  of  available  wood 
in  the  United  States  makes  necessary 
the  importation  of  a  large  amount  of 
wood  pulp. 

Testifying  for  the  publishers  were 
S.  E.  Thomason,  business  manager  of 
the  Chicago  Tribune  and  acting  chair- 
man of  the  American  Newspaper  Pub- 
lishers' Association  paper  committee;  J. 
II  Finan.  publisher  nf  the  Cumberland 
(Me.)  Times,  and  William  J.  Pape.  pub- 
lisher of  the  Waterbury  (Conn.  )  Repub- 
lican, and  representative  with  Mr.  Finau 


of  the  Publishers'  Busing  Cnrtioration 
and  affiliated  organizations. 

"The  total  consumption  of  newsprint 
by  American  newspapers  in  1920  was, 
according  tn  the  Newsprint  Service  Bu- 
reau. 2,144,1)00  tons."  Mr.  Thomason  de- 
clared. "The  total  newsprint  produc- 
tion of  American  mills  in  1920  was 
1.511,000  ton<,  or  lr«s  than  70  per  cent 
of  the  domestic  consumption.  Of  the 
689,000  tons  imported.  htiR.IJUO  tons  were 
imported  from  Canada.  Since  1909, 
newsprint  consumption  in  the  United 
States  has  increased  practically  100  per 
cent ;  production  has  increased  less  than 
30  per  cent. 

"So  far  as  Canadian  imports  are  concerned, 
nn  one  appears  asking  a  protective  tariff  on 
newsprint  Wages  of  the  riewse-rinl  itiduvlty 
■re  the  -ame  in  Canasta  as  in  the  united  Stales, 
tn  tronoving  tanfl  f.ie  revenue,  Leugfesa  lias 
always  been  mindful  of  ike  ediKatvonal  ami 
puhtir  utrs  to  which  rhe  product  «  put 

'The  only  tariff  asked  by  the  reutiuf acturres 
i«  against  imrv-rt,  from  filter 
These  la»t  rear,  with  the  highest  prices  in 
hivtcry  of  the  industry  prevailing,  amour 
In  onfy  arane  21.000  torts,  certainly  not  *  »uftV 
cirri  amount  1c.  disturb  the  American  industry, 
cscrpt  as  it  was  indicative  of  a  possible  aource 
of  competition  if  priori  tonlltiatsl  to  climb. 

Europe  Can't  Compete  Always 

"These  Scandinavian,  Fmnwh  and,  Cerman 
imports  tn  normal  tianes  offer  no  threat  to  tile 
industry  here,  and  prs-ir  to  l«l«.  such  itnt^rrs 
have  been  aeclielble.  The  |iaprr  imported  from 
I'ur.ipe  has  tut  bun  ri|nal  to  the  American  in 
quality.  The  winding  and  moisture  content 
has  made  it  dlrSenlt  to  run  on  American  presses. 
The  necessity  of  gaTfajftWH  fa*h  to  insure 
•hipevent  has  made  the  publishers  wars.  The 
damage  in  transit  ha*  tirm  hash.  Ha  American 
puhlxh'r  would  tale  this  paper  today  at  110 
a  ton  under  tLr  American  price  and  some  who 
hare  nsed  It  mould  lot  u»e  more  at  any  price. 
So  no  tariff  is  needed  for  the  protection  of 
the  American  industry  in  rripect  to  European 
eKp-'rts. 

"On  the  .Mher  hand,  the  postibiliry  of  Eu 
tvpran  imporu  In  another  runaway  maikrl 
would  have  a  sobering  effect  on  American 
prices, 

_  "So  tariff  it  going  to  bring  about  an  expan. 
sion  M  the  Amentan  paper-iuukir.c  industry, 
The  forest*  in  the  East  ate  depicted.  The  for 
the  Far  Weir  and  Alaska  will  net  be 
avalUhlr  for  mary 
price 

of  continued  high  prices  would  have  brought 
about  the  location  of  new  plants  before  this. 

"Wood  pulp,  in  the  proportions  of  80  per 
tent  mechanical  and  /CI  per  cent  chemical,  is 
the  raw  material  from  which  newsprint  is 
made  There  is  hardly  any  argument  that  can 
be  advanced  in  favor  of  the  frre  Niltnrvvion  of 
newsprint  that  would  not  be  equally  applicable 
to  wood  pulp  The  domestic  supply  is  insuffi- 
cient to  meet  requirements.  Manufacturers 
are  in  no  danger  of  Canadian  cnmpelitinn. 
The  question  ot  protection  to  home  labor  is 
nut  involved.  A  duty  would  work  hardship 
upon  a  <l»«s  of  small  paper  manufacturers 
who  have  no  pulp  resources  uf  their  com  gnd 
who  are  dependent  upon  the  open  market  foe 
their  raw  material  It  would  discriminate  in 
favor  of  the  Urge  producers  who  have  their 
own  pulp  wood  resources  in  this  country  " 

Mr.  Finan  expressed  surprise  that  the 
manufacturer'  wanted  a  tariff  on  wood 
pulp  and  added:  "If  a  tariff  is  put  on 
newsprint,  the  great  danger  is  that  it 
will  fall  into  the  hands  of 
who  will  force  the  prices  up." 

Replying  to  a  question  regarding  "un- 
derstandings" between  the  paper  manu- 
facturers regarding  prices.  Mr.  Finan 
said  that  while  there  may  have  been 


some  between  a  few  manufacturers,  he 
believed  that  many  have  been  dealing 
fairly  with  consumers. 

"When  newsprint  was  selling  at  In 
cents  a  pound  and  cost  $80  a  ton  to  man- 
ufacture I  could  have  had  all  I  wanted 
if  I  had  been  willing  to  pay  the  high 
price,"  Mr.  Finan  told  the  'committee. 
"The  Scandinavian  paper  coming  into 
this  country  at  8  and  then  at  714  cents 
broke  the  spot  market  quicker  than  any 
cessation   of   consumption   ever  would 


it  in  tor   r.u  weir  ana  Alaska  will  not  be  w*s»  oiswn  at  *xa  cents 

alUl.lr  tor  msrr  vears  If  ihey  were,  the  high  19]  1     wncn   prices  had 

ices  uf  the  tuvvr  H  months  and  the  pioepecl  '     .     u   e>r,*«  nila 

continued  high  prices  would  have  brought  exemption  threatened  tc 


Take  in  Pape  Testimony 

Admit  "I  he,  Broke  Marker! 

William  J.  Pape.  publisher  of  the 
Waterbury  (Conn.)  Republican  and 
president  of  the  Publishers  Buying  Cor- 
poration, established  his  status  as  an 
expert  witness  by  summing  up  the  gen- 
esis uf  the  Publishers  Buying  Corpora- 
tson  and  its  accomplishments  in  checking 
the  runaway  market  of  1920  and  provid- 
ing its  members  with  contracts  for  1921 
at  prices  far  below  those  quoted  in  the 
middle  of  last  year.  He  presented  cre- 
dentials to  the  committee  as  the  spokes- 
man for  250  daily  and  Sunday  papers  of 
small  and  medium  size  and  several  hun- 
dred weeklies,  published  in  31  states 
east  of  the  Rocky  Mountains,  who,  he 
said  "feel  that  the  group  buying  plan 
has  been  remarkably  successful,  in  which 
opinion  the  officers  and  directors  coin- 
cide"    He  continued: 

"As  soon  as  the  spot  market  on  news- 
print was  brnken  in  New  York  last 
October,  and  we  admit  that  we  are 
generally  charged  with  having  broken  it, 
paper  circles  began  to  say  that  Congress 
would  have  to  impose  a  duty  on  news- 
print paper,  which  is  at  present  admit- 
ted free  of  duty  if  its  value  in  the  coun- 
try of  origin  is  less  than  8  cents  a  pound. 

"H'e  are  here  lo  effuse  any  effort 
that  may  be  made  to  place  any  duty  upon 
nruifrint  fafer,  and  to  ask  that  it  be 
retained  fermanently  on  the  free  list. 
At  present  it  is  on  the  free  list,  if  valued 
at  not  over  8  cents  a  pound,  until  May. 
1922,  only.  The  history  of  this  provi- 
sion show*  that  originally  the  price  line 
was  drawn  at  2>A  cents  a  pound.  About 
1911,  when  prices  had  risen  until  the 
to  become  inoper- 
ative, the  price  limit  was  raised  to  S 
cents  a  pound.  Again  in  May,  1920. 
when  foreign  newsprint  was  again  in 
danger  of  becoming  subject  to  duty,  the 
limit  was  raised,  for  two  years  only,  to 
8  cents  a  pound.  This  recurring  neces- 
sity for  amendment  made  necessary  by 
rising  prices  very  neatly  illustrates  the 
price  trend  of  the  newsprint  market  in 
recent  years. 

"At  the  present  time,  owing  to  the 
depression  of  business,  there  is  some- 
what more  than  a  suffici  ency  of  news- 
print to  meet  the  demand  and  it  is  for 
the  greater  portion  of  the  production 
being  sold  at  654  cents  a  pound,  or  $130 
a  ton.  Habitually.  90  percent  of  the 
newsprint  produced  in  the  United  States 
and  Canada  is  sold  under  contract  and 
the  high  prices  of  1920  were  not  contract 
prices,  but  spot  market  prices,  affecting 
less  than  10  per  cent  of  the  tonnage. 
The  monthly  newsprint  reports  of  the 


Federal  Trade  Commission  show  that 
the  90  per  cent  of  the  North  American 
product  which  was  sold  in  the  United 
States  under  contract  during  1920 
brought  an  average  price  of  less  than 
$100  a  ton  f  o  b  mill  as  against  $130  a 
ton  for  the  first  quarter  of  1921. 

Big  Profit,  at  $78  a  Ten 

"Yet  at  $100  a  ton  the  regular  news- 
print mills  of  the  United  States  and 
Canada  enjoyed  in  1920  what  iv  admit- 
tedly the  most  prosperous  year  in  their 
history,  and  the  year  1919.  *hen  thr 
average  contract  price  was  $75  a  ton. 
was  also  a  remarkably  prosperous  year. 
During  these  years  they  accumulated 
large  surpluses,  paid  up  back  dividends 
on  preferred  stock,  and  made  heavy  in- 
vevlments  in  new  manufacturing  'pro- 
jects. The  extraordinary  profits  which 
were  being  made  in  paper  were  matters 
of  common  report  and  Mimulalcd  new 
projects  in  spite  of  high  construction 
costs.  The  shares  nf  one  paper  com- 
pany rose  from  $48  to  $290  on  the  Mon- 
treal Stock  Exchange  in  a  comparatively 
short  time. 

"In  spite  of  this  record  of  profits,  we 
sec  evidence  in  the  publications  speak- 
ing for  the  paper  trade  that  there  is  a 
disposition  to  look  for  renewed  higher 
prices.  The  Paper  Mill,  published  in 
Ne*J  York,  printed  on  January  15  a  dis- 
patch from  its  Montreal  correspondent 
selling  forth  that  even  if  the  price  of 
newsprint  did  average  $100  a  tnn  in 
1921,  the  Canadian  manufacturers  would 
not  suffer  because  $100  a  ton  was  their 
average  price  in  1920,  which  was  the 
most  profitable  year  in  their  history. 
In  its  issue  of  January  29,  it  printed  a 
dispatch  from  Watcrtown.  X  Y„  stat- 
ing that  the  paper  interests  in  that  dis- 
trict anticipate  a  renewed  peak  in  the 
demand  for  newsprint  and  expect  that 
publishers  will  soon  be  scrambling  in 
the  market  for  supply,  that  the  contract 
price  will  nut  go  below  $130  a  ton  and  is 
more  likely  to  rise  to  $150  or  $160. 

U.  S.  anri  Canada  One  Field 

"It  will  be  noticed  that  in  this  argu- 
ment the  United  States  and  Canadian  in 
terest  is  discussed  as  one.  For  newsprint 
purposes,  North  America  must  be  con- 
sidered as  one  unit.  The  United  States 
contributes  nearly  all  of  the  demand, 
and  supplies  from  its  own  mills  about 
60  per  cent  of  its  own  needs.  The  re- 
mainder comes  from  Canada  where  the 
mills  have  mostly  Iseen  established  iin 
the  last  ten  years,  since  our  own  wood 
supplies  began  to  dwindle.  The  paper 
making  machines  of  Canada  have  in  gen- 
eral been  built  to  supply  the  printing 
presses  of  the  United  States,  and  the 
alliance  between  paper  making  interests 
on  both  sides  of  the  border  and  between 
Canadian  producers  and  American  con- 
sumers is  intimate. 

"No  protective  tariff,  however  high, 
could  give  the  paper  mitts  of  the  eastern 
United  States  their  former  dominant 
position.  Their  safety  lies  in  the  fact 
that  ei'en  at  the  prevailing  high  prices 
there  is  a  consistent  demand  for  their 


NEXT  WEEK: 

LIVING  IN  DARKNESS  HE  RADIATES  LIGHT 
AND  CHEER 


A  story  of  bow  one  man  through  the  editorship  of  a  nr  - 

baa  helped  to  lift  bis  community  to  higher  and  better  things  

how  he.  though  blind,  h«.  visioeed  greater  beauty  for  tboee  who 
can  gee.    It  U  a  glory  of  r— 


"Tariff  measures  would  simply  raise 
prices  and  the  Canadian  paper  would 
continue  to  come  in  because  the  news- 
paper presses  must  be  fed.  Eventually 
it  might  stimulate  the  building  of  new 
mills  in  Alaska  and  the  Far  W'est,  but 
the  principal  markets  are  in  the  territory 
from  New  York.  Philadelphia  and  Bos- 
ton on  the  cast  to  Kansas  City  and  Chi- 
cago and  in  much  of  this  territory  news- 
print from  the  Pacific  Coast  could  be 
distributed  only  at  high  c«5t.  Our  con- 
clusion is  that  Canadian  newsprint  is 
vitally  necessary  to  the  United  States 
supply  and  if  it  were  po.sible  to  shut  it 
the  re-ult  would  be  widespread 


d,"5,"'gitiz ecf  l^t^OOgle 


B 


F.J  it  or  &  Publisher  for  February  12,  192  1 


consumer  will  pay  the  duly.  This  is 
already  provided  for  in  the  contract* 
between  Canadian  manufacturer!  and 
United  State*  Cnnnniri. 

"The  only  remaining  competition  to 
he  feared  is  from  Europe,  principally 
from  .Scandinavia,  Finland,  and  Ger- 
many. There  are  many  inherent  diffi- 
culties in  the  way  of  the  European  man- 
ufacturer MtMiig  to  invade  the  United 
States  market.  The  industry'  >«  better 
developed  here. 

"The  United  Statr*  and  Canada  make 
approximate!)'  two  and  a  half  times  a* 
much  prim  paper  a*  the  rest  of  the 
world.  Germany,  Isrfore  the  war,  made 
more  than  half  of  the  remainder  and 
the"  German  industry  has  l-»t  it*  old-time 
vigor  and  most  of  its  coal  supply. 
Europe  can  import  to  the  United  States 
under  the  most  favorable  conditions 
100,000  to  150,000  tons  a  year.  The  North 
American  production  for  1920  was 
2,-»00,TJ00  tons. 

"Hut  liurof,-  tiUM  unable  to  (omfttt 
in  this  mark,-!  until  nmsfrini  rate 
abate  $130  ii  tan  Practically  no 
European  newsprint  had  ever  come  in 
until  last  spring  when  1.050  tons  came 
in  one  month  During  the  next  six  or 
seven  months  the  record  shows  a  general 
rate  of  one  to  three  thousand  ton*  a 
month.  In  November,  a  high  record  of 
over  8.000  tons  was  made.  This  paper, 
however,  could  be  contracted  for  in 
August  and  September  when  the  domes- 
tic spot  market  was  $200  to  $250  a  ton. 

"It  arrived  with  a  market  of  $160, 
and  much  of  it  is  in  warehouses  still 


Service  Bureau  for  Publishers  on  News- 
print Will  Prevent  Future  Runaway 
Markets   Pepe  Tell.  New 


unsaid.  The  November  imports  may 
prove  to  be  the  peak.  Some  observers 
think  that  foreign  paper  brought  the 
spot  market  down.  Undoubtedly  it  con- 
tributed, but  it  was  not  so  much  the 
comparatively  small  quantity  actually 
imported,  hut  the  fact  that  very  much 
larger  quantities  could  and  would  lie 
imported  if  the  United  States  market 
remained  high,  that  was  effective.  Con- 
sequently, European  newsprint  not  actu- 
ally imported,  acted  as  a  check  against 
inordinately  high  prices  during  1920. 
The  writer'*  experience  as  purchasing 
agent  for  the  Buying  Corporation  shows 
that  there  is  in  the  mind  of  the  pub- 
lisher a  differential  of  $10  in  favor  of 
the  domestic  product  because  of  greater 
certainty  and  promptness  in  delivery  and 
this  would  seem  to  be  sufficient  protec- 
tion for  a  bulky,  low-grade  product  that 
is  subject  to  heavy  damage  in  ocean 
transit  with  its  numerous  handling  at 
hoth  ends  of  the  journey.  Consequently 
we  urge  that  newsprint  not  exceeding  8 
cent*  a  pound  in  value,  be  placed  on  the 
free  list  permanently.  ' 

"The  United  States  consumes  consid- 
erably more  newsprint  that  all  the  rest 
of  the  world,  and  produces  only  oO  per 
cent  of  her  own  supply.  The  paper  trade 
told  the  publishers  from  October.  1919. 
to  October.  1920,  that  there  was  a  world 
wide  famine  in  newsprint  and  in  this 
way  justified  prices,  which  were  inde- 
fensibly high.  Wc  cannot  be  blamed  if 
we  take  the  pap**r  trade  at  its  word  and 
insist  that  any  newsprint  which  is  avail- 
able should  come  in  free  of  duty" 


SMILES  HELP  TRUTH  IN 
ADVERTISING 


Dillon    Tells    New    York    Club  That 
Courteey  end  Truth  in  Goods  as 
Well  as  us  Copy  Are 
Needs  Today 


BUYING  CORPORATION 
IN  NEW  CAMPAIGN 


rffvr.«(  m  Bams  i  Pram**-) 
K. — The  second  meeting  of  the 
s'  Buying  Corporation,  in  an 
induce  the  publishers  of  the 
country  to  grt  ht-ftind  the  organization's 
plan  to  build  tip  a  Newsprint  Service 
Bureau  for  Publishers,  was  held  at  the 
Copley- Plaza  Hotel  in  this  city  Tuesday 
morning.  W  J,  Pape.  puhlisher  of  the 
Walerbury  Republican,  and  president  of 
the  Buying  Corporation,  recounted  the 
activities  of  the  organization  since  its 
inception,  and  urged  the  publishers  pres- 
ent to  give  tt  their  careful  eonsi deration 
and  co-nperatc  with  the  publishers  al- 
ready behind  the  movement. 

Mr.  Pape  stated  that  the  present  price 
of  $130  a  ton  for  newsprint  paper  was 
not  justified,  since  it  was  possible  for 
some  of  the  large  manufacturers  who 
were  advantageously  located  to  manu- 
facture newsprint  at  $40  a  ton.  It  was 
being  done,  he  declared,  by  the  New 
York  World.  Since  all  manufacturers 
could  not  manufacture  at  such  a  low 
cust  the  publishers,  be  said,  were  willing 
to  pay  a  substantial  profit,  sufficient  to 
pay  not  only  reasonable  dividends  but 
sufficient  to  encourage  extension  oi  ex- 
isting paper  plants.  He  bruugbt  out  the 
fact  that  it  was  doubtful  if  there  was  a 
mill  in  this  country  or  Canada  which 
could  not  manufacture  newsprint  at  a 
handsome  profit  at  $100  a  ton.  and  many 
could  realize  a  large  profit  at  $80  a  ton. 

The  new  bureau  which  the  corpora- 
tion is  establishing.  Mr.  Pape  stated, 
would  tend  to  assist  every  movement 
toward  a  stabilization  of  prices.  The 
corporation  was  going  out  of  the  buy. 
ing  field,  he  *aid.  as  it  recognized  the 
fact  that  buying  was  the  legitimate  field 
of  the  broker,  but  the  corporation  would 
endeavor  to  continue  its  work  of  assist- 
ing the  publishers  without  Contract!  to 


buy  his  rn'is sprint  supply  in  an  intelligent 
manner,  hi  keening  him  informed  in 
regard  to  the  actual  and  not  a  fictitious 
condition  of  the  market  such  a*  brought 
about  the  recent  panic. 

Mr.  Pape  feels  there  will  he  more 
paper  next  year  than  this  year,  and  un- 
less there  is  a  sudden  increase  in  busi- 
ness and  another  tremendous  growth  in 
advertising,  there  will  be  enough  paper 
made  to  take  care  of  everybody's  supply 
for  two  years.  According  to  Mr.  Pape 
the  organization  bought  snot  tonnage 
during  December  at  $28.50  a  ton  cheaper 
than  the  average  price  made  by  the  news- 
papers of  the  country,  "We  are  going 
to  keep  the  efficiency  of  the  huying  cor- 
poration 100  per  cent  strong,  similar  to 
the  fire  department*  of  the  great  cities, 
for  a  possible  conflagration  that  may 
break  out,"  said  Mr.  Pape.  "Wc  pro- 
pose to  spend  $50,000  a  year.  We  have 
the  organization  in  New  York  pretty  well 
tuned  up  now.  We  arc  going  to  lie  in 
a  position  to  know  just  what  is  going 
on  in  newsprint,  and  they  will  not  be 
able  to  put  over  on  us  more  propaganda 
as  they  did  in  1920. 

"If  newspapers  like  the  Chicago  Neve*. 
New  York  Times  or  Boston  Po*t  wish 
to  enter  the  organization,  they  are  en- 
tirely welcome.  Their  charge*  would  be, 
of  course,  commensurate  with  their  siie- 
I  should  say  off-hand  that  if  Mr. 
Grozier  of  the  Post  wanted  to  become 
a  member  of  the  organization  I  should 
tell  him  the  charge  would  be  in  the 
vicinity  of  $1,IIIU  a  year,  whereas  the 
average  charge  to  the  publishers  of 
the  country  would  be  fiom  SI  lo  S5  a 
week — $50  to  $25*1  a  week  because  thcy 
arc  not  so  huge.  $50,000  is  the  minimum 
cost  of  running  the  organization,  but 
this  would  mean  a  *mall  charge  to  an 
individual.  This  $50,000  would  carry  the 
organization  even  though  it  might  in- 
crease to  1|000  m  membership." 

The  New  England  Newspaper  Al- 
liance held  its  regular  meeting  at  the 
Copley-Plaza  Hotel  following  the  meet- 
ing of  the  publishers  in  this  district  in 
the  murning  who  gathered  to  listen  to 
Mr,  Pape. 


"I  went  to  Indianapolis  soon  after 
Ihe  convention  of  the  Associates!  Ad- 
vertising Clubs  of  the  World  had  been 
held  to  secure  for  the  publications  I 
represented  an  advertising  contract 
it  .in  a  large  pancake  Hour  manufac- 
turer. Upon  the  globes  of  the  street 
lamp*  was  still  tu  br  seen  the  word 
'Truth, '  the  motto  of  that  organization 

"I  presented  arguments' to  prove  that 
he  ought  to  use  our  publications  and 
after  1  had  finished  he  leaned  back  in 
his  chair  and  said : 

""I  will  give  yuu  an  order  if  you 
will  guarantee  distribution  in  certain 
Stales  where  at  present  we  have  practi- 
cally no  distribution.' 

"For  a  moment  I  did  not  reply. 
Looking  out  <  f  the  window  1  saw  that 
wold  "Truth'  on  an  electric  light  globe, 
Then  I  said: 

"  'My  publication*  would  not  help 
you  much  in  the  States  to  which  you 
refer,  for  the  people  in  them  do  not 
u*e  prepared  pancake  Hour.' 

"To  make  a  'gos isl  story'  I  ought  to 
be  able  to  ray  that  the  manufacturer  in 
recognition  of  my  frankness  and  hon- 
esty, gave  me  a  large  advertising  con- 
tract for  my  papers,  covering  other 
sections  of  the  country,  hut,  I  am  sorry 
report,  he  did  nothing  of  the  kind," 

The  aliovc  was  one  of  the  stories  told 
by  Charles  Dillon,  formerly  of  trie 
Capper  publications  at  Topeka  and  later 
of  the  American  Press  Association,  in 
an  inspirational  address  deliverrd  before 
the  Advertising  C  ub  of  New  York  at 
its  Wednesday  luncheon.  Mr.  Dillon's 
Subject  was  announced  as  "Good  Hu- 
mor in  Advertising."  but  he  dwelt  at 
xmie  length  on  the 
of  advertising— truth 

"There  is  need  of  truth  in  the 
a*  well  as  m  the  advertising."  *aid  the 
speaker.  "  The  men's  suits  you  see  in 
the  wind..w  arc  expressly  made  for 
display— a  bait  to  catch  buyers.  I've 
tried  many  times  to  buy  one  of  those 
suits,  but  have  invariably  been  told  that 
they  were  nut  my  size." 

Mr.  Dillon  defined  an  egotist  as  a 
"man  who  smiles  at  the  girls  and 
think*  he  makes  hfe  happier  for  them. 
He  has  an  idea  that  when  he  dies  an 
admiring  public  will  make  a  public  park 
of  the  place  where  he  passes  away." 

On  one  occasion  he  went  to  Cincin- 
nati, he  said,  and  called  upon  a  manu- 
facturer to  secure  an  advertising  con- 
tract. He  had  only  spoken  a  few  words 
when  the  latter  threw  up  his  hands  and 
exclaimed : 

'Advertise!  Vy  should  I  advertise? 
Vat  I  need  is  four  men  to  look  after 
the  cancellation*." 

"Truth  is  needed  in  art  as  well  as  in 
text.  Did  you  ever  see  a  Kuppenheimer 
young  man  in  real  life?  Or  one  of 
those  brutes  that  are  pictured  in  collar 
ads?  The  style  of  young  women  who 
figure  in  the  newspaper  and  magazine 
advertisements  are  not  the  kind  that 
make  good  wives  and  mothers. 

"We  need  more  truth  in  our  advei- 
tising  agencies.  Did  you  ever  stack  up 
against  'he  is  in  conference*  when  you 
have  called  to  see  an  agency  man'  Or 
•he  is  with  a  client'?  Of  course  you 
have.  I  have  visited  agencies  so  early 
in  the  morning  that  the  janitor  and 
myself  were  the  only  persons  present, 
but  couldn't  beat  'the  conference'  ex- 
cuse. 

"Whv  don't  the  agencies  take  their 
Very   few  of 


seem  to  think  it  necessary,  although 
their  business  needs  it  just  a*  much  a. 
that  of  the  grocer  or  the  druggist. 

"I  would  like  to  have  a  few  words 
of  conversation  witli  the  copy  writers 
who  use  baby  talk  in  advertisements  ad- 
dressed to  farmers  on  the  supposition 
that  they  are  different  from  other 
people  Not  all  the  jays  arc  on  the 
farm.  You  have  some  right  here  in 
New  York.  Farmers,  as  a  rule,  do  not 
wear  whisker.  They  do  not  'dress  up' 
in  stiff  collars  and  si'k  shirts  when  -it 
work  in  the  fields,  but  when  they  drive 
to  town  or  go  to  church,  they  are 
dressed  and  look  like  the  average  busi- 
ness man. 

"'The  trouble  with  a  lot  of  copy  writ- 
ers is  that  they  do  not  know  the  people 
they  are  talking  to.  What  they  ought 
lo  do  is  to  get  out  of  their  receiving 
rati  Hi  and  mingle  with  the  people  tftey 
are  going  to  address  so  that  they  may 
know  how  to  talk  to  them  in  a  way 
that  will  he  effective. 

"What  we  lack  in  the  advertising 
business  is  courtesy  anil  consideration 
In  South  America,  smiles,  politenrs. 
anil  courtesy  are  absolutely  necessary- 
It  we  had  them  here  lo.w  much  pleas 
anter  the  world  would  be  to  do  htisincs* 
in! 

"Many  a  man  has  heen  made  success 
fnl  by  a  fool  wife  who  believed  in  him 
Love  the  occupation  in  which  you  are 
engaged  Believe  in  it  nr  get  out  of  it 
Beware  of  the  man  who  is  continually 
knocking  his  job. 

1  admire  live  courage  of  the  busines 
manager  r.f  a  New  York  newspape- 
win  recently  told  one  of  his  big  relai 
advertiser'  that  if  he  didn't  revise  anr 
reduce  his  prices  he  would  throw  hic 
advertisements  out  of  the  paper.  He  re- 
fused to  allow  the  merchant  to  prey 
upon  his  readers. 

"The  country  editor  is  the  freest 
editor  on  earth.  The  thing  that  is  go- 
ing to  save  this  nation  is  countrv 
journalism.  The  country  eslrtnr  knows 
his  reader,  and  his  readers  know  htm. 
He  can  talk  to  them  frankly  on  the 
subjects  that  concern  them  and  they  re 
spec!  anil  are  influenced  by  his  opinions 
and  advice.  He  wields  a  far  greater 
influence  over  his  constituency  than  thr 
metropolitan  editor  wields  over  his. 

"We  neexl  kindness  and  courage  in 
our  dealings  with  our  fellow  men,  The 
cherry  smile  and  the  warm  handshake 
do  more  to  make  life  worth  living  than 
anything  else  Goethe  says:  'No  nun 
can  commit  a  deadly  sin  who  laughs." 


BROMPTON  EARNED  $1,853,58-8 


American   Subsidiaries   Equalled  Can- 
adian Cains — CoaU  Have  Been  Cut 

iSftcMl  fe  Ediths  a  PcausiiKa.) 

ToaoSTO.— Earnings  for  1920  of  $1,- 
853,588  were  shown  by  the  Brompton 
Pulp  Si  Paper  Company's  yearly  finan- 
cial statement  to  shareholders  at  a 
meeting  a  few  days  ago.  This  amount 
is  before  deduction  for  depreciation, 
fixed  charges,  etc  After  interest  and 
dividends  had  been  deducted,  the  amount 
carried  forward  was  S67S.8S6.  The 
regular  quarterly  dividend  was  de- 
clared payable  February  15. 

Earning*  of  the  two  American  sub- 
sidiaries, the  Claremont  Paper  Com- 
pany and  the  Groveton  Paper  Company, 
it  was  stated,  were  together  equal  to 
those  of  the  parent  organization.  These 
however,  were  not  included  in  the  re- 
port of  the  Brornpton  Company.  De- 
mand for  the  company's  paper  is  im- 
proving, the  shareholders  were  informed 
and  the  mills  which  have  heen  re-opened 
arc  now  working  at  half  capacity  with 
cost!  reduced  all  along  the  line.  The 
retiring  board  of  directors  wai  re- 
elected without  change. 
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SE1TZ  AND  WILLIAMS  TALK  STRAIGHT  AT 
PENNSYLVANIA  MEETINGS 

New  York 
Newtpa 


For  Higher  Reward  For 
R.  Long  of  Chert**  Agmi 
Other  Officer.  All  Re-Elected 


1 1  \n»r*»i nr..  IV.  Feb.  10— A  brighter 
future  fur  newspaper  fnWlthfTI  after 
the  hlind,  extravagant  orgy  in  which  the 
Country  has  indulged  fur  the  past  sev- 
eral years  was  predicted  by  speakers  at 
the  annual  meeting  of  the  Pennsylvania 
A-so.-iatcd  Dailies,  the  Pennsylvania 
S:atc  Editorial  Association,  and  the 
Association  of  Weekly  Newspapers,  held 
lure  yesterday  and  today. 

More  than  a  hundred  publishers  and 
editors  from  all  sections  u[  the  Mate 
and  representing  all  classes  of  papers 
attended  the  sessions. 

Appealing  for  closer  co-operation 
from  the  public  and  from  the  advertis- 
ers, the  speakers  at  the  banquet  last 
evening  predicted  a  revival  of 
paper  prosperity,  fourth  among, 
tries  in  this  country. 

T.  R.  \\  illiaiu-,  business  manager  of 
the  Pittsburgh  Press  and  president  of  the 
American  Newspaper  Publishers  Asso- 
ciation, gave  his  audience  a  clear  picture 
of  current  newspaper  conditions,  show- 
ing that  costs  of  production  arc  rising 
and  not  falling  and  that  advertising  rates 
anm<[  come  down  while  that  condition 
prevail*.  His  address  is  published  in 
toll  in  another  column. 

Don  C.  Seilz,  business  manager  of  the 
New  York  World,  praised  publishers' 
associations  and  expressed  his  convic- 
tion of  their  value  to  members  of  the 
profession.  He  asserted  that  in  the 
tuture  the  price  of  the  paper  to  its 
readers  should  advance  rather  than  the 
advertising  rates,  quoting  the  compara- 
tive advances  in  other  commodities. 

An  appeal  tor  the  news  gatherers  and 
editors  was  also  put  forward  by  Mr. 
Seitz,  who  s|>oke  of  the  increased  wages 
of  the  mechanical  forces,  but  "not  a 
cent  for  brains."  The  increases  have 
Inren  out  of  all  proportion  in-so-far  as 
the  "upstairs"  men  were  concerned,  he 
said. 

Devoting  a  few  minutes  to  press 
agents.  Mr.  Sella  condemned  the  propo- 
sition of  big  industries  overloading  the 
papers  of  the  country  with  propaganda 
deigned  to  aid  their  several  causes,  and 
claimed  that  by  these  means  the  free- 
dom of  the  press  was  becoming  little 
les-  than  a  meaningless  phrase. 

"The  people  hok  to  the  newspaper  as 
their  intellectual  leaders."  said  Mr 
Sect*,  "and  it  devulves  upon  the  editors 
to  >ce  that  their  trust  is  not  misplaced." 

Charles  R.  laing.  president  of  the  As- 
sociated Dailies,  presided  as  toast- 
master,  and  urged  a  closer  union  of 
the  publishing  interest',  dwelling  upon 
the  importance  of  the  newspaper  sup- 
port of  all  agencies  having  to  do  with 
law  and  order  and  the  development  of 
the  community  and  the  Slate. 

(■forge  McManus,  the  cartoonist,  was 
the  closing  speaker. 

The  meeting  opened  yesterday  aftrr- 
ii'M'ti  ttith  President  Long  in  the  chair. 
Old  the  opening  address  was  delivered 
by  Auditor  (ieneral-rlect  Samuel  S. 
la-wis.  of  York,  wlio  told  his  hearers 
of  his  early  work  as  a  carrier  on  the 
York  Dispatch,  and  then  outlined  bis 
program  of  office. 

Maior  J.  C.  Shumbcrgcr,  income  tax 
expert.  Allentowvi.  explained  the  m- 
mar  tax.  how  it  opcrais-d  with  respect 
to  the  publisher,  and  <4r.uglilriicd  on! 
...•in  oi  the  problems  which  confronted 
ibrm  in  after- war  adju-tnieuts. 

II.    X.    Kellogg,    cli.rin.in    of  l'ie 


-landing  committee  of  the  A.  X.  P.  A. 
on  labor,  gave  tile  results  of  his  inves- 
tigations in  the  labor  field  and  pre- 
sented some  suggestions  to  the  Penn- 
sylvania publishers. 

Suggest  ions  by  Doit  C.  Seitz  that  they 
discontinue  the  practice  of  publishing  a 
financial  page  was  considered  today  by 
a  large  number  of  the  Pennsylvania 
publishers. 

"Wall  street  is  the  curse  of  the  na- 
tion," said  Mr.  Scitr.  at  the  banquet  last 
evening,  "and  1  cannot  sec  why  we 
should  give  column  after  column  of  val- 
uable space,  for  which  no  money  is 
laid,  only  for  gamblers  to  use.  That's 
what  it  amounts  to,  and  there  is  scarcely 
live  per  cent  of  news  in  the  financial 
columns,  they  only  serve  to  drag  many 
of  their  impecunious  rural  subscribers 
into  the  net  of  Wall  street." 

The  first  speaker  at  the  session  this 
morning  was  R.  H.  Wildman,  classified 
advertising  manager  of  the  Baltimore 
Sun.  Mr,  Wildman  declared  that  a  loss 
of  but  3S  per  cent  resulted  on  classi- 
fied phone  calls  and  that  the  service 


more  than  compensated  fir  the  loss. 
He  deprecated  the  use  of  "tf  orders, 
and  urged  that  all  orders  be  specific  in 
the  number  of  insertions. 

Newspaper  publishers  should  not  bc 
a  I  raid  of  the  44-hour  week,  w  as  the 
word  brought  by  one  speaker  yesterday, 
who  claimed  that  only  the  job  print  end 
of  the  publishing  business  would  be  thus 
affected  and  that  out  of  all  the  publish- 
ing Smu  of  which  he  knew  but  four  had 
acquiesced  in  the  44-hour  proposition 
Scvcr.il  Chicago  papers  have  advanced 
the  proposition  of  reduction  of  the  max- 
imum wage  from  $fsO  to  $40,  it  was  also 
said. 

"The  value  of  the  newspaper  in  com- 
munity life  cannot  be  measured  in  dol- 
lars and  cents;  it  is  deeper  than  that." 
M.  Hoke  Gottschall,  chief  of  the  Bureau 
of  Statistics  of  the  Pennsylvania  l>e- 
partmrnt  of  Internal  Affairs,  said.  "The 
publishing  interests,  representing  an  in- 
vestment of  $87,000,000  in  Pennsylvania 
alone,  are  a  power  for  untold  good  in 
their  several  communities  and  an  insep- 
arable link  in  the  chain  of  Pennsylvania 
progress." 

Charles  R.  Ding,  Chester  Times  and 
Republican,  was  re-elected  president  of 
the  Associated  Dailies,  George  J.  Camp- 
htll.  Pittsburgh  Daily  Law  Journal,  was 
re-elected  first  vice-president,  and  John 
L.  Stewart  of  the  Washington  Observer, 
second  vice-president.  Wilmer  Crow  of 
Harrislmrg,  was  again  made  secretary 


NEW  YORK  DAILIES  SHOW  LOSS  OF  11  PER  CENT 
IN  JANUARY  LINEAGE 


veraging  11.1  per  cent,  arc  shown  by  most  New  York  dailies  in  adver- 
neage  during  January,  1921,  as  compared  with  January,  1920.  the  rcspec- 


T  OSSES, 
*?  tising  1. 

five  totals  for  the  17  New  ^  ork  and  Brooklyn  papers  being  12,7.15,128  lines  and 
14.J44.249  lines.  Five  Sundays  in  1921.  against  four  in  1920,  helped  to  keep  the 
totals  closer  than  ruusjh  estimates  of  daily  lineage  during  the  month  had  indicated, 
hut,  on  the  other  hand,  the  lack  of  a  national  truck  show  in  connection  with  the 
New  York  Automobile  Show  early  in  the  month  cut  automobile  lineage  during 
that  period  50  |p*r  cent  and  more.  I 

Detailed  analysis  by  classifications  of  the  figures  by  the  New  York  Evening 
Post  Statistical  Bureau,  which  prepared  the  following  "table,  is  not  yet  available, 
but  the  totals  show  that  the  25  per  cent  decrease  on  last  year's  business  which  is 
expected  by  many  newspapers  ail  over  the  count  rv  is  likely  to  be  a  high  estimate 
of  the  New  York  dailies'  losses    The  tabulated  figures  follow: 
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and  W.  L.  Binder  of  the  Pottstown 
News,  treasurer. 

Committees  were  appointed  by  the 
executive  committee  as  follows:  largis- 
lative,  treorge  J.  Campbell,  chairman; 
J  H.  Seerby.  Pottsville  Republican;  C. 
N.  Andrews.  Kaston  l-"ree  Press;  K  J. 
Stack|>olc,  Harrislmrg  Telegraph,  11.  L. 
Johnsc-n,  Altoona  Mirror;  executive 
cummittre,  H.  C  Carpenter,  Lancaster 
Intelligencer;  Elmer  L.  Stoll,  Pittsburg, 
and  E.  J.  Stackp.de,  rc  elected.  Hold- 
overs— W.  L  Taylor,  chairman;  R.  C. 
(kndon,  Waynesboro  Record;  A.  B. 
Schropp.  Lebanon  News;  C  N.  An- 
drews. C.  J.  Smith.  Allcntown  Herald; 
W.  L  Taylor,  York  Dispatch;  J.  H. 
Zerbey;  uniform  advertising  rates.  H. 
C.  Carpenter.  C.  J.  Smith  and  John  L, 
Stewart;  membership.  R.  C.  Gordon, 
Waynesboro,  chairman;  John  L,  Stew- 
art and  C.  J.  Smith;  bulletin  and  labor, 
Wilmer  Crow,  George  J.  Campbell.  E. 
R.  Stoll,  Jesse  l^mg  and  E.  J.  Stackpole, 
chairman, 

(tVoitiitMs-if  im  /•iix'c  33) 


COLES  HEADS  PENNA.  WEEKLIES 
Expoet  No  Lotnr  Ad  Ralans — 27  Nsnr 


(fly  Telttnth  10  Eoiros  a  Pi  .iisnti.j 
H.sJtRiSBVftC,  Pa.,  Feb.  10.-  .predic- 
tions that  there  will  be  no  drop  tn  either 
advertising  or  subscription  rates  for 
several  years  at  least  were  voiced  today 
at  the  annual  meeting  of  the  Pennsyl- 
vania Weekly  Newspaper  Association, 
which  adjourned  following  the  election 
of  Charles  W.  Coles,  of  the  Lykrni 
Standard,  as  president.  Other  officers 
elected  were  C.  M.  Bumbcrger.  Jeanette 
News,  Vice-President;  Howard  Rey- 
nolds, yuarryville  Sun,  secretary-treas- 
urer ;  executive  committee,  G.  Ross 
Kshleman,  l-ancaster  Law  Review;  John 
G.  Zook,  Litiu  Express ;  Charles  B. 
Span,  Buyerstown  Democrat;  J.  F.  Ilid- 
dle.  Huntington  News,  and  N.  A.  Ball. 
Clarion  Republican. 

N.  S.  Iluse  of  the  American  Press 
Association  described  the  Pennsylvania 
select  list  of  country  newspapers  agree- 
ment, and  spoke  of  the  recently  formed 
New  York  State  list.  At  the  close  of 
the  meeting  it  was  announced  that  27 
new  members  had  been  admitted,  bring- 
ing the  total  to  163  in  the  State.  The 
annual  dues  were  raised  from  $1  to  $2. 
George  J.  Campbell,  editor  of  the  Daily 
Law  Bulletin,  Pittsburgh,  spoke  on  the 
legislative  program  of  the  associations. 


Urg.  Yo 

Ham  Macao,  Pa..  Feb.  10—  That  the 
"f  the  country  should  be  urged  to 
their  interest  in  the  various 
trades,  rather  than  concentrating  solely 
on  the  profes-ions,  was  unanimously 
starred  at  the  meeting  of  the  Pennsyl- 
vania State  Editorial  Association  here 
tulay,  in  view  of  the  present  serious 
shortage  of  printers.  More  frequent 
regional  meetings  were  urged  to  enable 
members  to  keep  in  cluser  touch  with 
out-  ait  .tlier  and  with  changing  business 
condition*.  Among  the  resolutions 
adopted  was  one  advocating  the  in- 
creased conservation  of  natural  resources 
and  the  greater  cultivation  of  water- 
ways, urging  that  the  publishers'  inter- 
est* in  Congress  be  protected  by  Penn- 
sylvania members  in  that  lx>dy;  advo- 
cating  i-o-operativr  buying  a*s,<>ation 
aftrr  '.lie  manner  of  the  Publi-'iers  Buy- 
ing Corporation  and  the  weekly  pub- 
lisher, of  M  .iitgomery  County  and  ar- 
ranging for  the  annual  mrctii'i:-  Ml  !' 'at 
the  members  of  the  several  a**"*-iati"iis 
mmht  bear  the  bs-st  ad. Ires.es  in  each 
association  meeting. 


Digitized 


by  Google 


10 


Editor  &  Publisher  for  February  12,  1921 


NO  LARGE  ADVERTISING  RATE  DECREASE 


FOR  YEARS,  SAYS  WILLIAMS 

Pittiburgh.  Newspaper  Man  and  A.  N.  P.  A.  Chief  Tell*  Pennsylvania 
Colleagues  That  Publishers  Have  Not  Profiteered 
and  Must  Meet  Rising  Costs 


TJARRISBI-Rr,.  Pa.,  Feb.  10  "A  year 
ago  at  this  time  rising  newsprint 
prices  caused  trouble:  tSttjf  f  ntlisur 
newsprint  prices  threaten  trouble.  Re- 
Irased  frrim  the  fiery  fiirnai-e,  we  have 
yet  the  den  of  lions  to  encounter."  said 
T.  R.  Williams,  presiilrnt  of  the  A.  V 
P.  A..  Iiefore  the  Pennsylvania  Asso- 
ciated Dailies  here  today.  "For,  accord- 
ing to  many  items  appearing  recently  in 
the  newspaper  trade  journals,  advertisers 
are  asking  (or  reduction  of  advertising 
rates  on  the  basis  of  falling  prices  in 
other  lines  and  softening  n{  the  spot 
newsprint  market. 

"Of  cuurse,  tile  sophisticated  adver- 
tisers, who  understand  present  news- 
paper conditions,  know  that  there  can- 
not In;  a  rrduclion  of  rates;  hut  on 
account  of  the  attention  directed  to  the 
reque«ts  made  by  the  unknowing.  m> 
theme  is  timely. 

"Requests  for  reducing  advertising 
rates  would  not  be  made  if  the  advertis- 
ers cosild  be  made  to  understand  thor- 
oughly how  vastly  different  is  the  news- 
paper business  from  other  businesses. 
Getting  hack  to  normal  to  many  hn*i 
nesscs  means  lower  prices  of  labor  and 
materials  and  less  profit ;  but  to  the 
newspaper  business  it  means  lower  price 
of  materials  and  labor  and  more  proht. 

"Not  only  i  i  -  the  publisher  not  profi 
teered.  but  his  increases  in  advertising 
rates  have  not  l>ern  proportionate  to  his 
increased  cost  of  newsprint,  labor,  ma- 
chinery, and  all  other  materials  neces- 
sary to  publishing  a  newspaper.  And 
the  lowest-priced  commodity  that  the 
manufacturer  or  merchant  has  purchased 
during  these  abnormal  times,  or  is  Inly- 
ing today,  is  advertising  space ;  whereas 
the  publisher  has  lseen  the  helpless  victim 
of  all  the  i-i.ml.ined  evils  resulting  from 
a  world-wide  shortage  of  newsprint, 
shortage  of  tabor  and  calamitous  con- 
ditions resulting  from  the  cost-phi*  sys- 
tem ..f  government  war  com  tacts. 

"Xev.  sprint,  labor  and  materials  in 
publishing  a  newspaper  are  at  present 
at  their  very  highest  point,  and  further 
increases  are  still  being  made.  The 
present  contract  price  of  newsprint,  bYi 
crnts  per  pound  f.  o.  h.  mill,  as  you 


know,  is  the  highest  it  has  Wen  in  25 
years.  Priming  press,  stereotype  and 
c. .mooting  machinery  are  tuday  at  the 
highest  price  known  in  the  newspaper 
business.  Latn.r.  likewise,  has  been  con- 
stantly increasing,  and  man)  new  scales 
tht  past  six  months,  since  the  present 
depression  started,  have  been  made  at 
increased  prices,  some  ranging  as  high  as 
20  to  .W  per  rent.  This  in  fact  Of  the 
fact  that  the  men  were  getting  ihuible 
their  wanes  of  a  few  year*  agi i.  In  no 
case  has  iIhtc  been  a  reduction. 

How  Costs  Has**  Climbad 

"A  recent  compilation  of  publishing 
cost  Increases  of  a  metropolitan  news- 
paper, tshkh  niiitlii  lit  the  ease  of  any 
one  out  of  half  a  duieu  Of  the  largest 
ritit's,  *huw*  tlu*  following  ; 

Ptw  C 7.1 

Krfrsnrint    3ii 

Cvst  due  M  c.rculsiiun  increase    28 

N    r..   si.U   ir.r.wr   wnw«    JO0 

\rn«    ill  St   75 

I'uliir  ink    47 

Printing  msrhinery    sii  to  |rsi 

Delivery  seTVKe      4fjO 

I'sinter*  lUafaa)    tos 

I'trsMiirii   (UasssS]    102 

Stervirtypr  it'nionV                      ....  94 

Og.te  hel|i    B» 

r  i ,  t .  sionse      87 

Urayssc    7S 

Ktriifcl  BMM    107 

I'TtiitifiR  |trrs«  blsnkrl*    HO 

T<lr|.h.>ne  sen  ice              .......         ....  I  i 

Electric   power    90 

Kuel    40 

"These  increases  represent  uhal  has 
happened  to  newspapers  throughout  the 
rtmitt)  in  the  past  nr%  years.  The  in- 
crease-.  in  adserlising  rales  have  not 
been  proportionate  to  the  increase*  in 
costs,  There  may  be  an  exceptional 
case  here  or  there,  but  they  are  very 
few. 

"In  getting  back  to  normal,  there- 
fs>re.  there  cannot  be  any  decrease  in 
. .- . s : ■ .  . .' r , . . . ,  rales.  Many  other  manu- 
facturing industries  have  been  getting 
back  to  normal  hy  simply  closing  down 
their  plants,  discharging  their  labor  and 
starting  up  later  with  a  reduction  in 
wages.     This  the  publisher  obviously 


cannot  do.  His  labor,  for  the  most 
IKirt  is  highly  skilled,  requiring  years  of 
special  training,  ami  closing  his  plant 
to  reduce  wages  would  ruin  his  busi- 
ness. Moreover,  there  i«  no  surplus  ot 
the  specially  skilled  labor  he  requires, 
as  is  indicated  by  tile  increases  granted 
tabur  in  scales  made  rrceulls.  The 
newspaper  is  necessarily  a  continuous 
business,  and  the  publisher  it  at  all  times 
subject  tu  demands  resulting  from  the 
inexorable  law  of  supply  and  demand, 
lie  has  no  alternative  of  Closing  to  bet- 
ter conditions ;  he  pas-  It  is  the  desire 
■  if  publishers  generalls  that  wages  of 
their  employees  shall  remain  perma- 
uently  at  a  higher  figure  than  during  the 
pre-war  prriod,  and  there  can  \ye  no 
hone  of  rcsluclions  in  wages  for  sear* 
to  coin*- — not  until  the  purchasing  paWtr 
nf  the  dollar  shall  have  increases!  suffi- 
ciently *o  that  *nch  reductions  may  l»c 
made  without  lowering  the  higher  stand- 
ard of  living  that  talsor  has  deservedly 
g*  inrd. 

"It  has  lieen  pointed  out  that  aftgnti 
paper  ,id:rrtitwg  rates  tirer  li>i>  tow  bf' 
!«rf  the  tcsir.  This  is  a  notorious  fact. 
The  causes  are  not  bard  In  understand 
u  ben  you  appreciate  the  character  of 
the  business,  that  it  is  the  most  individ- 
ualistic and  Competitive  business  in  the 
world.  There  ha*  never  iieen  any  such 
thing  as  combinations  Of  trusts  among 
newspapers  tu  raise  advertising  rates; 
but  in  line  with  llie  nature  of  their  busi- 
ness—everything open  and  above-board, 
often  too  many  competitors  in  a  licid — 
each  sought  to  make  rates  at  the  very 
lowest  jmint  possible  ami  live. 

Nsssr  Foot  With  Profits 

"The  publishing  iKisinrss  stands  about 
fourth  among  the  great  industries  of 
the  country,  but  if  statistics  on  profits 
were  available,  before  anil  during  the 
war.  thes-  would  show  that  newspaper 
publishing  ranks  near  the  end  of  the  li't 
of  great  national  industries  as  prufit- 
tuakers. 

"Nnl  onl>  were  advertising  rates  loo 
low  before  the  war,  but.  during  the  war. 
newspaper*  constituted  the  only  business 
uf  the  country  to  give  gratuitously  their 
service  and  space  to  war  activities,  such 
as  the  Liberty  and  Victory  l^ians.  the 
Red  Cross,  Knights  of  Columbus.  Sal 
vation  Army.  etc.  Our  government  did 
not  ask  tile  steel  cumpanie*  to  donate 
their  products;  it  did  not  ask  the  ship- 
builders to  donate  theirs;  it  did  not  ask 
the  artillery  and  munition  companies  to 
donate  theirs ;  nor  did  it  ask  any  of  the 
uther  industries  needed  in  the  war  to 


donate  their  products.  But  the  news- 
papers it  did  ask,  and  the  publishers' 
product— space  in  their  columns — was 
given  most  generously  and  unstintingly. 
While  other  manufacturers  were  being 
paid,  same  legitimately,  some  on  a  cost- 
plus  talk  that  has  been  so  largely  re- 
sponsible for  our  present  ills,  others  by 
profiteering,  cheating  and  robbing;  the 
publisher,  meanwhile,  was  serenely  giv- 
ing his  wares  gratuitously,  without  even 
a  temptation  to  profiteer. 

"Then,  during  the  war  when  costs  of 
publication  began  increasing,  the  pub- 
lisher, in  order  tu  remain  in  business, 
was  compelled  to  advance  advertising 
rates.  It  is  true  that  practically  all 
daily  newspapers  increased  their  selling 
price  from  one  to  two  cents  daily,  and 
many  uf  the  Sundays  from  5  cents  to 
10  cents,  while  a  number  of  dailies  have 
increased  to  three  cents.  But,  because 
the  wholesale  price  of  pipers  covers 
only  a  small  fractional  part  of  the  cost 
of  the  paper  on  which  they  are  printed. 
the*e  increase*  meant  only  "a  drop  in 
the  bucket,'  and  in  many  cases  were 
made  only  for  the  purpose  of  giving 
something  additional  to  the  newsboys 
and  newsdealers  to  help  them  in  view 
of  rising  cost  of  living. 

Rates  Have  Hung  Back 

"Advertising  rate  increases  have  not 
been  proportionate  la  the  increased 
costs  to  the  publisher.  In  other  words, 
advertising  rates  today  are  not  as  high 
as  the  increases  indicate  they  should  be. 
Publishers'  lotal  c»«ts  have  increased 
at  the  scry  lowest  estimate  over  200 
per  rent,  while  rales  have  not  increased 
100  per  cent. 

"Knima-  &  Pru.tSHFx's  statistics  cov- 
ering rates  of  nearly  2.600  evening, 
morning  and  Sunday  newspapers  show 
increases  in  advertising  rates  in  the  past 
two  years  of  *1l.6  per  cent.  During  the 
same  period  newsprint  contract  price 
advanced  nearly  74  per  cent,  and  other 
costs  in  these  twn  years  more  than  40 
per  cent.  On  this  basis  the  advertising 
rale  in  these  two  years  should  have  in- 
creased at  least  65  per  cent  instead  of 
41.6  per  cent.  The  reason  for  this  dis- 
proportionate increase  of  rales  has  been 
in,  doubt  due  to  the  publisher's  gambUr 
that  the  tremendous  volume  of  adver- 
tising would  keep  np. 

"Advertising  volume  in  the  news- 
paper of  America  has  increased  practi- 
cally 1110  per  cent  in  the  past  five  years, 
and  we  optimists  think  it  is  only  in  its 
.infancy  By  fixing  rates  on  the  basis 
(Continued  M  Page  42) 
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GIVING  TRADE-MARK  ADVICE  A  FUNCTION 
OF  MERCHANT'S  HOME  PAPER 

Big  Opportunity  for  Service  Staff  to  Aid  Local  Business  Men 
and  Increase  Advertising  Income  of  Their 
Own  Journal 

By  WALDON  FAWCETT 

EAR  from  being  peeved,  or  feeling  "rider"  on  all  the  several  and  sundry 

*    that  good  nature  hai  been  imposed  wares  on  his  shelves,  regardless  of  the 

upon,  the  manager  of  a  newspaper  art  fan  that  these  ware»  hear  the  marks  of 

department  or  service  department  should  the  respective  makers.    This  privilege 

secretly  rejoice  when  called  upon  to  help  has  been  vouchsafed  to  the  retailer 

"  :-mark 


a  .ocal  advertiser  evolve  a  trade-mark  distributor  by  various  decisions  of  the 
M  properly  identify  his  business.  What-  Federal  courts  in  which  it  has  been 
csrr  his  emotions,  the  art  or  service  held  that  trade-mark  ownership  can  rest 
man  may  as  well  steal  himself  to  re-  as  readily  in  a  tTadcr  who  selects  or 
ceive  requests  of  this  kind  in  ever  in-  sells  goods  as  in  the  trader  who  ma'nu- 
crcasing  numbers.  Trade-marking  is  facturrrs  or  produces  articles  of  com- 
becoming  the  habit  in  the  United  States,  merce.  As  for  the  other  half  of  the 
to  an  impressive  extent,  as  is  eloquently  proposition,  the  courts  have  likewise 
attested  by  the  fact  that  new  trade-  ruled  that  there  is  no  objection  to  the 
marks  are  appearing  at  the  rate  of  10,000  use  of  two  or  more  trade-marks  on  the 
to  12.000  a  year,  and  the  total  number  same  article,  thus  infercntially  sanction- 
rr-corded  at  Washington  is  now  far  ing  dual  marking  by  maker  and  mar- 
above  the  1O0.UU)  post  Only  a  fraction  kelcr. 

oi  these.  tr>  be  sure,  are  store  marks  or  There  are  three  forms  of  aid.  three 
the  marks  of  traders  whose  business  is  progressive  steps  in  assistance,  where 
primarily  local,  but  that  fraction  is  ever  initiative  and  originality  on  the  part  of 
enlarging.  a  nen,,,aper's  service  or  art  department 
In  defense  of  yonr  local  advertiser's  will  prove  of  tangible  value  to  an  ad- 
call  for  first-aid  in  a  trade-mark  dilem-  vcrliser. 

ma.  be  it  said  that  it  is  entirely  logical  First,  comes  the  selection  of  the  prop- 
tor  him  to  turn  to  the  service  annex  fr  subject  matter  for  the  prospective 
of  his  home  newspaper.  This  is  another  trade  mark— an  advisory  service  which 
way  of  saying,  of  course,  that  trade-  may  be  the  more  satisfactorily  per- 
mark  counsel  and  the  execution  of  trade-  formed  the  more  intimate  the  adviser's 
mark  designs  is  a  consistent  function  of  knowledge  of  the  business,  the  product 
this  particular  department  in  the  mod-  and  the  market. 

cm  newspaper  office.    Frankly,  the  ad-  Second,  is  the  execution  of  a  trade- 

vertiser  is  not  remiss  if  he  does  not  mark  design  or  drawing-a  straight  art 

know  where  else  to  turn.    Trade-mark  proposition. 

attorneys  and  specialists  are  not  so  nu-  Third,  and  by  no  means  least,  is  the 

merous    that    the   everyday    merchant  employment  of  the  proper  wnys  and 

should  be  expected  to  have  one's  tele-  mcani  for  trle  predion  of  a  new-found 

phone  number  in  mind,  alike  to  that  of  trade-mark  against  imitation  or  infringe- 


stcncils.  tags  or  labels,  has  also  con- 
tributed to  the  popularity  of  trade-marks 
among  all  those  who  have  commodities 
or  service  for  sale. 

Piloting  a  prospective  trade-marker 
in  the  selection  of  the  proper  subject 
matter  for  a  trade-mark  is  a  rather 
formidable  responsibility  and  yet  it  is 
one  which,  when  you  come  to  think  of 
it,  falls  logically  to  the  newspaper's  ad- 
vertising copywriters  and  service  men 
who  have  been  working  in  co-operation 
with  the  business  man  and  who  have 
made  bis  problems  their  own. 

The  newspaper  executive,  summoned 
under  such  circumstances  as  consulting 
expert,  will  take  into  consideration,  as 
has  been  said,  the  character  of  the  busi- 
ness, the  nature  of  the  product  and  the 
market  that  it  is  sought  to  cultivate. 
Also  he  will  take  due  beed  of  the  trade- 
mark practice  of  competing  houses,  for 
there  are  fashions  in  trade-marks,  as  in 
everything  else,  and  the  telecter  will 
probably  wish  to  either  conform  to  trade 
or  boldly  defy  it,  according  to 


Slang  Not  for  Pi 

As  yet  another  factor,  the  newspaper 
cooperatnr  will  take  into  account  the 
permanency  of  the  trade  that  it  is 
sought  to  build  up  under  a  trade-mark. 
For  example,  if  a  local  candy  house  is 
looking  for  a  mark  to  distinguish  a  can- 
dy specialty  that  is  counted  on  to  have 
only  temporary  vogue  it  may  be  a  happy 
stroke  to  dub  it  with  the  latest  slang 
word  or  phrase.  But,  on  the  other 
hand,  it  is  plainly  a  mistake  to  wish  a 
slangy  nickname,  that  might  cease  to 
be  current  a  few  years  hence,  upon  a 
product  that  it  is  hoped  to  make  a  fix- 


the  family  doctor.  And  moreover,  not 
every  trade-mark  attorney  has  the  fa- 
cilities for  the  preparation  of  original 
pictorial  designs,  etc. 

The  executive  wilh  an  eye  to  the  ad- 
vertising patronage  of  his  paper  and 
the  uplift  of  the  local  business  com- 
munity has  tangible  reasons  for  rejoic- 
ing over  every  convert  to  the  trade- 
mark fold.  Adoption  of  a  trade-mark 
by  a  local 


nicnt.  On  tins  last  score,  the  merchant 
is  apt  to  be  peculiarly  in  need  of  prac- 
tical cooperation  and  the  newspaper  or- 
ganization has  a  selfish  interest  all  its 
own  in  that  merchandise  imitation  and 
substitution  has  definite  reaction  in  the 
advertising  field. 

Determining  Factors 

On    the    fundamental    question  of 
or  not  to 


"collective" 
ity"  trade-marks,  it  is  obvious  that 
there  is  virtually  no  line  of  business  ill 
which  trade- marks  may  not  be  used  to 
advantage.  The  ingenuity  that  has  been 
displayed   in   recent   years  in  finding 


use  of  advertising,  mark,  a  newspaper  cooperator  is 
By  like  process,  it  invests  a  firm  or  a  ably  safe  in  always  answering  "Yes." 
store  with  an  individuality  in  which  With  banks  and  service  corporations 
pride  can  be  taken — which  is  a  good  adopting  individual  marks,  and  with 
thing  for  local  business  morale  in  gen-  groups  of  farmers  and  poultry 
eral.  And  it  usually  operates  that  a  undertaking  team-work  in 
merchant  who  has  a  trade-mark  of  his 
own.  and  thereby  comes  to  cherish  trade- 
marks as  guarantees  uf  satisfaction,  con- 
ceives a  new  enthusiasm  for  the  trade- 
marks on  the  nationally  advertised  goods 
that  he  handles. 

Apropos  this  last,  the  newspaper  ex-  means  to  affix  trade-marks  to  products 
ecutive  can  render  a  truly  constructive  —say.  raw  materials— that  do  not  read- 
service  to  himself,  and  the  other  fellow    i|y  lend  themselves  as  a  foundation  for 

also,  if  he  will  emphasize  in  every  eon-  

versation  wiih  a  local  merchant,  in 
which  this  subject  is  brought  up.  that 
there  is  no  reason  why  the  local  adver- 
tiser should  not  only  have  a  private 
trade  mark  of  his  very  own  but  literally 
link  it  up  with  the  famous  national 
brands  on  his  shelves.  Many  a  mer- 
secretly  covetous  of  a  trade- 
has  strangled  thr  ambition  be- 
having nary  a  "private  brand" 
commodity  to  his  name,  he  has  assumed 
that  he  had  nothing  to  trade-mark,  ex- 
cept, maybe,  printed  matter  or  advertis- 
ing literature  of  some  kind  that  has 
seemed  scarcely  worth  the  candle 

If  he  will  but  be  made  to  realire  it, 
your  local  merchant  is  free  to  adopt  a 
trade-mark  that  may  be  mounted  as  a 


The  nature  oi  an  advertiser's 
may  dictate  in  some  measure  a  trade- 
mark preemption.  There  are  trade 
fields  in  which  a  catchy,  coined  word 
makes  the  ideal  buy-word,  but  there 
arc  other  activities  the  dignity  and  pres- 
tige of  which  are  better  typified  by 
symbols  that  will  stand  as  commercial 
coats-of-arms.  Not  a  few  advertisers 
have  a  weakness  for  the  use  of  per- 
sonal portraits,  but  the  newspaper  man, 
with  visions  of  Memten  and  his  anti- 
quated collar,  ts  due  to  warn  his  pupil 
that  when,  with  the  passage  of  time, 
personal  attire  becomes  antiquated,  the 
may  suffer.  In  view  of  the 
fad  for  slogans  and  store  mot- 
toes it  is  fitting  that  the  newspaper 
counselor  appraise  the  merchant,  in 
quest  of  a  trade-mark,  that  a  catch-line 
or  store  slogan  may,  if  proper  precau- 
tions arc  taken  in  its  selection  and  use, 
stand  as  a  valid  trade-mark.  The  up-to- 
date  service  man.  when  called  in  as 
consultant  by  a  local  advertiser,  will 
also  call  attention  to  the  latter-day 
trend  to  "house  marks."  "House  marks" 
are  trade-marks  that  are  adaptable  to  a 
varied  line  or  a  large  "family"  of  prod- 
ucts. Such  a  mark  has  the  advantage 
that  it  automatically  accommodates  it- 


DO  YOU  GOTO  A  HARDWARE  STORE  FOR  MEAT? 


Certainly  not.  Neither  would  yon  as  to  a  Kitchen  Help  Employment 
Bureau  for  an  editor  or  to  a  meeting  of  dock  workers  to  sell  a  pieee  of  news- 
paper machinery  for  which  you  have  no  further  nse. 

When  you  want  to  hire,  buy  or  sell  anything  that  aoes  into  newspaper 
making  from  brains  to  paste.  99  per  cent  of  your  problems  in  securing  what 
you  want  have  been  solved  by  the  elaaufied  coh 
USHER. 

There  is  no  lost  motion  in  EDITOR  A  PUBLISHER 
meals  because  every  reader  ia  a  prospective  customer. 


of  EDITOR  &  PUB- 


F.DITOR  &  PUBLISHER  CIRCULATES  WHEREVER  NEWS- 
PAPERS ARE  MADE 


self  to  the  expansion  of  the  business  in 

which  it  is  used. 

Good  Art  Work  EstonHal 

It  is  probably  true  that  any  good 
commercial  artist  is  capable  of  design- 
ing a  passable  trade-mark.  However, 
the  newspaper  art  departments  and  ad- 
vertising agencies  that  have  I 
successful  in  this  field  have 
pen  and  ink  men  to  specialise  un  this 
lay.  The  character  of  the  product,  the 
position  that  the  trade-mark  is  In  oc- 
cupy on  that  product  and  the  scale  of 
reproduction,  on  labels  and  in  adver- 
tising are  all  factors  to  be  taken  into 
consideration  in  the  making  of  a  trade- 
mark drawing  In  view  of  the  large 
number  of  local  business  men  who  de- 
sire that  surnames  or  corporate  names 
shall  serve  as  trade-marks  it  is  of  the 
utmost  importance  that  the  art  work  be 
in  the  hands  of  men  who  realize  the 
importance  of  having  all  such  names 
"distinctively  displayed." 

An  authority,  when  asked  what  con- 
stitutes the  requisite  "distinctive  dis- 
play," replied  that  it  is  found  in  letter- 
ing, etc.,  so  peculiar  or  unusual  that  a 
beholder  will  be  impressed  first  by  the 
typography  rather  than  by  the  name. 
This  may  be  putting  it  a  triHc  strong, 
but  certainly  a  trade-name  should  have  a 
unique  setting  in  order  to  be  lure  of 
as  a 


Every  trade  mark  that  is  designed  to 
stand  as  the  exponent  of  the  good-will 
of  a  business  should  be  protected  in 
every  possible  way — notably  by  official 
registration.  If  a  merchant  does  a 
strictly  local  business,  the  best  he  can 
do  is  to  register  his  mark  under  the 
State  law  (if  his  State  provides  for 
registration)  and  beyond  that  trust  to 
the  common  law  against  unfair  compe- 
tition. The  newspaper  executive  can 
render  no  better  service,  though,  to  a 
trade-mark  protege  than  to  point  out 
the  advantages  of  trade-mark  registra- 
tion at  Washington.  In  order  to  ob- 
tain a  trade-mark  certificate  from  Un- 
cle Sam,  a  mark  must  be  used  in  inter- 
state commerce  rather  than  merely  in 
intrastate  commerce.  But  the  newspa- 
perman can  puncture  the  misapprehen- 
sion that  a  merchant,  in  order  to  qual- 
ity as  an  Interstate  trader  must  be  con- 


ments  of  goods  across  State  lines.  So 
long  as  a  firm  makes  occasional  ship- 
ments—has  filled  the  Intermittent  mail 
orders  that  come  to  almost  every  store 
—the  obligation  of  interstate  commerce 
has  been  met  and  the  trade-mark  may 
be  submitted  at 

Withal,  the 
must  drive  it  home  that  a  trade-mark, 
to  qualify  for  Federal  registration, 
must  be  used  "on  the  goods,"  not  mere- 
ly in  advertising.  Advertise  your  mark 
as  much  as  you  like,  but  meanwhile  at- 
tach or  affix  it  to  the  goods, 
identification  of  the  origin  of  the 
is  its  primary  function. 


Dsu.as,  Tex—  Harvey  M. 
who  has  been  connected  with  the  me- 
chanical department  of  the  Dallas  News 
rv-r  since  its  first  issue  in  1885.  has  re- 
tired on  account  of  age  and  failing 
health  Mr.  Campbell  was  for  over  25 
years  composing-room  foreman  of  the 
Dallas  N'rwi  and  lor  several  years  me- 
chanical 


,  Tex.— The  first  issue  of 
the  Stamford  Daily  American  appeared 
January  24,  Wilson  Kilgore  is  editor 
and  L.  L.  Rurkhcad  business  manager. 
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REJECT  BIDS  ON  PAPER 
SUPPLY  FOR  U.  S. 


Editor  &  Publisher  for   February   12,  1921 


(SftCtet  f«   EWTOS  4    PCBHSHXX. ) 

Washington,  D.  C— All  bids  for 
Government  paper  supplies  received 
last  week  by  the  Joint  Congressional 
Printing  Committee  were  rejected  Feb- 
ruary 9.  The  committee  regarded  the 
offers  as  unsatisfactory  and  said  that 
new  bids  would  be  called  for.  Thirty- 
nine  manufacturers  entered  the  bidding 
cm  the  55.000.000  tons  of  paper  to  be 
used  by  the  Government  Printing  Office 
during  the  coming  year,  which  is  double 
the  number  which  submitted  proposals 
to  the  committee  last  year. 

The  competition  was  the  liveliest  that 
the  committee  has  had  for  a  number  of 
years,  many  of  the  bidders 
proposals  on  a  large  number  of  the 
items  carried  on  the  Printing  Office 
schedule  and  ranging  from  newsprint  to 
the  highest  grade  ledger  paper  and  from 
tissues  to  the  heaviest  binder  boards,  in- 
cluding also  paper  for  the  printing  of 
money  orders  and  postal  cards.  About 
50  paper  manufacturers  and  their  rep- 
resentatives were  present. 

The  prices  quoted  were  the  lowest 
that  the  committee  has  received  for  sev- 
eral years.  For  instance,  on  newsprint 
there  were  seven  bidders,  the  lowest 
quotation  being  628  cents  per  pound  de- 
livered. Last  summer  the  committee 
had  difficulty  in  getting  quotations  on 
newsprint  at  12  and  14  cents.  There 
was  also  a  good  field  of  bidders  on 
machine  finished  printing  paper,  which 
is  used  largely  for  the  printing  of  the 
Congressional  Record  and  other  publi- 
cations. Prices  on  machine  finished 
printing  paper  range  as  low  as  8J  cents. 
For  this  paper  16  to  22  cents  was  de- 
manded during  the  past  year. 

If  awards  are  made  on  the  basis  of 
the  lowest  bids  submitted  the  paper  bill 
of  the  government  will  be  reduced  sev- 
eral hundred  thousand  dollars  the  com- 
ing year.  l-ast  year  the  Government 
Printing  Office  bought  about  $4,500,000 
worth  of  paper  under  the  direction  of 
the  joint  committee  on  printing.  Before 
the  war  paper  used  by  that  establishment 
cost  about  $1,250,000  a  year. 


determined,  as  it  must  of  necessity  de- 
pend MpM  a  lime  when  the  new  prext 
dent  can  leave  Washington.  Mr.  Hard- 
ing verbally  accepted  the  invitation  ex- 
tended to  him  by  a  member  of  the  club 
who  called  upon  him  at  his  office  in 
Marion,  some  weeks  ago.  and  has  also 
replied  in  similar  vein  to  a  formal  in- 
vitation sent  him  by  the  president  of  the 
club.  The  dinner  will  be  a  compara- 
tively modest  affair,  for  members  of  the 
Press  Club  only  and  a  few  specially 
invited  guests. 


BUSY  DAYS  PLANNED 
FOR  INLAND 


Pro jrmm  with  AdrertJiinK  Question* 
That  Ar*  Expected  to  Am* 
During  the  Nat  Y««r 

tBy  Ttt'rttafh  J?  F.hitos  4V.  Pen ismks. t 

Clinton,  la,  Feb  8. — The  Inland 
Daily  Press  Association  will  assemble  at 
the  Hotel  l.a  Salle,  Chicago,  February 
15  and  16.  for  its 


Houston  Poll  Officer*  Re-Elected 

Houston,  Tex.— Roy  G.  Watson  was 
re-elected  president  and  publisher  of 
the  Post  at  a  meeting  of  the  board  of 
directors  a  lew  days  ago.  R.  M.  John«- 
ton  was  elected  to  succeed  himself  as 
chairman  of  the  board,  and  G.  J.  Pal- 
mer and  L.  J.  Van  I-acys  were  continued 
as  vice-presidents  and  A.  10.  Clarkson  as 
secretary-treasurer.  Additional  direc- 
tors are:  George  F.  Eberle,  Jesse  An- 
drews. H.  F".  Macgrcgor  and  J.  C.  Kidd. 


Old  Argus  Editor's  WU1  Filed 

Albany.  N.  Y.— The  will  of  Theophi- 
lus  C  Callkot,  former  Albany  journalist 
and  editor  of  the  Argus,  has  been  ad- 
mitted to  probate.  Callicol  went  to 
Germany  in  1901  and  died  at  Wiesbaden. 
November  27.  1919.  The  will  has  been 
probated  in  the  German  courts  and  the 
English  translation  with  the  signatures 
of  the  attesting  witnesses  certified  by 
the  Marquis  de  Bell  pug.  Spanish  minis- 
ter, who  represented  American  interests 
the  war. 


Johk  Si'KPim 

A.  A.  A.  com- 
"How  much  co- 


isua  for  La  Crmnge  Reporter 

Atlanta.— The  La  Grange  Reporter, 
an  afternoon  paper,  will  begin  the  pub- 
lication of  a  Sunday  issue  within  a  few 
weeks.  The  weekly  Reporter, 
in  1842.  is  the  fourth 
in  Georgia.  The  publication  day  of  the 
Weekly  Reporter  will  be 
Friday  to  Wednesday. 


election  of  offi- 
cers, election  of 
new  members, 
reports  of  officers 
and  two  full 
days'  program. 

The  latter  in- 
cludes papers  on 
"Commission  to 
Advertisers."  by 
Collin  Arm- 
strong,  national 
chairman  of  the  A. 
mittce  on  newspapers 
operation  should  be  given  to  Advertisers 
and  should  we  refuse  to  sell  position," 
by  J.  K-  Groom,  Aurora,  III. ;  "What's 
Ahead  in  the  Nrw*pai>er  Business?"  by 
H.  W.  Harrington,  publicity  manager  of 
the  Moline  Plow  Company;  reports  on 
print  paper  by  K,  P.  Adler,  Davenport, 
la.,  chairman  of  the  A.  >J.  P.  A.  paper 
committee;  by  Willard  E.  Carpenter, 
chairman  of  the  Inland  board  of  direc- 
tors; and  Jason  Rogers  and  W.  J.  Pape 
of  the  Publishers'  Buying  Corporation. 

"Better  Newspaper*  in  1921"  will  be 
the  subject  of  A  W.  Peterson,  puhlisher 
of  the  Waterloo  (la.)  Courier  and  past 
president  of  the  Association,  and  Presi- 
dent John  Sundinc.  of  the  Moline  Dis- 
patch, will  talk  on  "Church  Advertising." 
The  committee  on  linotype  schools  and 
the  committee  on  percentage  reports  of 
of  all  members  and  the  final 
arrangements  for  the  trip  through  West- 
ern Canada  in  the  Summer,  besides  other 
important  matters  will  be  taken  up. 


NATIONAL  DAILY  POSSIBILITIES 


C.  D.  N.  A.  CAMPAIGN  IN  CANADA 
Using  Space  Worth  $100,000  in 


(Sftcul  (k  Emms  It  PVsusMSx) 
TcHtoMii. — The  Canadian  Daily  News- 
papers Association  is  conducting  an 
"advertising  advertising"  campaign  in 
the  daily  press,  using  space  equivalent 
in  value  to  about  $100,000.  At  present 
two  advertisements,  measuring  three 
columns  wide  by  140  lines  deep,  are  ap- 
pearing each  week  in  the  Canadian 
dailies.  The  purpose  of  the  campaign, 
which  will  continue  for  a  year  or  more, 
it  to  sell  the  idea  of  national  advertis- 
ing to  manufacturers  and  that  of  local 
advertising  to  merchants.  It  is  ex- 
prclcd  that  the  advertising  will  be  of 
•nrfit  to  l>oth  agencies  ana 
publishers. 


HARDING  WILL  BE  GUEST 


President-elect  Wi 

Club  Calebrata  35lh  Birthday 

(Srteial  to  Ew  ms  a  pi  in  inula  > 
Boston — Prrjidrnt-rlect  Warren  G. 
Harding  will  be  the  guest  of  honor  at 
the  dinner  in  celebration  of  the  35th 
anniversary  of  the  Boston  Press  Club. 
The  date  of  the  dinner  has  not  s  et  been 


Major  Reed  Grcsham  Landis  of  the 
United  States  Air  Service  in  discussing 
the  "Commercial  Possibilities  of  Air 
Service"  before  the  Men's  Club  of 
Grace  Church  told  of  the  probable 
effect  the  development  of  aerial  trans- 
portation will  have  upon  the  circula- 
tions of  newspaper!. 

-Hitherto,"  said  Major  Landis,  "the 
circulations  of  daily  newspapers  have 
been  limited  to  the  cities  in  which  they 
arc  published  and  nearby  places.  We 
base  no  national  newspaper  and  can 
never  have  one  until  it  is  possible  to 
deliver  copies  to  any  spart  of  the  coun- 
try on  the  date  of  issue. 

"When  we  have  perfected  an  aerial 
transportation  system  it  will  be  possi- 
ble to  deliver  New  York  morning  news- 
papers in  Chicago  before  breakfast  and 
in  San  Francisco  late  in  the  evening  of 
the  same  day.  This  is  fast  service,  but 
it  is  wholly  within  the  range  of  possi- 
bility. 

"Think  what  it  would  mean  for  a 
metropolitan  newspaper  to  enlarge  its 
distributing  field  to  such  an  extent  I 
have  described.  At  present  no  daily 
newspaper  has  reached  a  circulation 
of  1  (100,000  copies  except  in  a  single 
instance  on  Sunday.  Tomorrow  we 
may  expect  circulations  as  high  as 
4,000.000  and  5.000.000  copies,  when  the 
arrc.plane  service  is  perfected. 


"Again,  think  what  a  raft  of 
tising  such  a  newspaper  could 
mand.  Instead  of  appealing  to  an  au- 
dience of  800,000  to  1,000,000  daily,  as 
at  present  (two  readers  to  each  copy), 
it  would  have  8,000,000  to  10.000.000  and 
perhaps  more.  On  this  basis  a  news- 
paper would  print  all  the  advertising  it 
could  carry,  at  an  enormous  rate. 

"When  these  aerial  lines  are  fully 
established  fifty  daily  newspapers  could 
cover  the  United  Slates  with  their  is- 
sues. Il  might  be  found  advisable  to 
limit  the  territory  to  be  covered  on  the 
ground  that  the  cost  of  distribution 
would  lie  too  great  to  leave  an  adequate 
profit  for  the  publisher.  'ITien.  more- 
over, the  size  of  the  paper  would  have 
to  be  limited. 

"If  a  newspaper  is  to  be  printed  for  a 
large  section  of  the  country  it  would 
have  to  cover  its  entire  territory  from 
a  news  viewpoint  as  thoroughly  as  it 
now  covers  a  city  and  its  suburbs.  This 
would  require  much  space  in  the  news- 
papers. If  the  size  of  the  paper  is 
limited  to  twenty-eight  or  thirty-two 
page*  the  amount  of  advertising  would 
have  to  lie  limited  to  fourteen  or  six- 
teen pages.  Perhaps  the  art  of  con- 
densing the  news  and  of  limiting  the 
site  of  advettUcmeuts  may  be  su  per- 
fected that  the  newspaper  of  the  future 
will  lve  smaller  and  more  compact  than 
it  is  now." 


WARNINC  ON  FREE  PUBLICITY 

INCREASING  tendencies  to  couple 
UP  proviso!  for  free  publicity 
with  advertising  contracts  bin 
caused  tha  American  Newspaper 
Publishers  Association  to 
the  following  l« 
ganixed  agenciaa: 


advising  you  that  recognition  of 
this  association  baa  been  extended 
to  your  agency  for  one  year,  sub- 
ject to  continuation  should  the 
volume  of  business  placed  during 
that  time  warrant  such  action. 
Recognition  is  extended  also  sub- 
ject to  the  stipulation  that  you 
will  not  request  publication  of 
fr 

L.  B.  PALMER. 

A.  N.  P.  A. 


BLSMARCK  S  STORY  NOW 


After  Three  Years'  Negotiations  Copy 
Reaches  This  Country 

Often  the  stories  behind  the  stories 
that  appear  in  the  newspapers  are  as 
interesting  as  those  that  reach  the  pub- 
lic This  is  probably  more  true  in  the 
case  of  the  suppressed  book  of  Bis- 
marck than  in  any  other  instance- 
Since  it  was  first  learned  about  three 
years  ago  that  this  hidden  manuscript 
was  to  he  given  to  the  world  at  least 
two  New  York  newspapers  and  as  many 
feature  syndicates  have  been  trying  to 
sicure  the  English  language  publication 
rights.  The  McClurc  Feature  Syndicate 
which  has  sold  the  British  rights  to  this 
story  to  Londun  newspapers  and  is  now 
offrring  it  to  American  newspapers  was 
the  successful  bidder.  According  to  the 
McClurc  people  a  great  deal  of  trouble 
was  experienced  not  only  in  getting 
possession  of  a  copy  of  the  manuscript 
but  in  getting  it  out  of  Germany,  be- 
cause of  the  activities  of  the  Kaiser's 
friends. 

The  delicate  task  was  in  the  hands  of 
J.  C.  Slater.  Bismarck  provided  ip  his 
will  that  this  book  was  not  to  be  pub- 
lished until  after  the  death  of  the  Kai- 
ser and  it  has  since  been  safely  guarded 

An  effort  of  the  publishing  firm  of 
Cotta  to  puhlish  this  book  after  the 
Kaiser  had  abdicated  was  blocked  by 
injunction  proceedings  brought  by  attor- 
ney representing  the  former  ruler. 


ST.  LOUIS  COPY  IN  90  CITIES 


Newspeper  Advertising  Used  to  Attract 
Buyers  To  City  For  Spring  Season 

(Sfrritl  tj  Eonot  i  r  t.> 

St.  Lofts,  Mo.-  Ninety  newspapers  in 
ninety  cities  of  fourteen  neighboring 
states  last  Wednesday  carried  the  first 
advertisements  of  the  1921  St.  Louis 
Municipal  Advertising  Campaign.  The 
lu21  fund  will  aim 'tint  to  $75.00.  an  in- 
crease of  $25,000  over  the  1920  fund. 
The  first  Mini  will  cost  $7,000.  quarter 


"The  whole  and  sole  purpose  of  this 
advertising."  explains  John  Ring.  Jr, 
president  of  the  John  Ring.  Jr-  Adver- 
tising Company,  which  is  handling  the 
campaign,  "is  to  bring  buyers  to  St. 
l-otii'  for  the  spring  buying  season 
which  starts  ahout  February  1.  Mer- 
chants are  wondering  here  a» 
where  whether  the  buyers  are 
this  season.    It  U  hoped  they  will  i 

"But  in  St.  l-nsiis  we  decided  to  insure 
it  by  going  out  and  advertising  in  these 
ninety  cities  to  bring  them  in.  We  be- 
lieve it  is  indicative  of  an  aggressive 
spirit  in  which  St.  Louis  has  led  for  the 
last  few  years."  • 
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THE  "ME  TOO"  SOLICITOR  NO  LONGER 
HAS  PLACE  IN  MODERN  ADVERTISING 


Space  Buyer  Today  Wants  Definite 
of  Newspaper  an 

of  Local  Field*. 


on  Circulation 


By  J.  F. 

Of 

pVKRY  advertising  agency  ant 
*-<  merchant  who  buys  newspaper  space 
knows  the  "nvc  too"  salesman,  lie's  the 
fellow  who  bunts  in  un  you  about  five 
minute*  after  ytiu  open  your  door  and 
says: 

"Say.  can  we  pick  up  that  ad  you  run 
:n  the  morning  paper?" 

Or  if  he  happens  to  represent  the 
morning  paper,  bustles  energetically  iu 
about  two  minutes  alter  the  noon  edi- 
tion is  on  the  streets  and  says: 

"Say,  can  we  run  thai  ad  of  yours 
tomorrow  morning?" 

It  you  say  "No"  he  hustles  out  again 
and  you  know  that  at  precisely  the  same 
hour  tomorrow  hp  will  be  in  again  with 
the  same  question  to  which  you  will 
(five  the  same  answer.  If  you  say  "Why 
should  I  run  my  advrrtUrments  in  both 
papers?"  or  "Why  should  I  use  your 
paper?"  his  stork  reply  i<  usually: 

•  Well,  you  run  in  the  other  paper, 
don't  you?" 

And  this  is  the  sum  total  of  his  sales- 
manship. Then  because  you  won't  waste 
your  money  if  you  can  help  it  be  trots 
back  to  his  advertising  manager  and 
says  you  are  a  crank  or  wedded  to  the 
ether  paper  or  something  just  as  silly. 

Of  course  every  advertising  manager 
tries  to  hire  "salesmen."  not  "me  too" 
peddlers  of  advertising  space.  But  the 
advertising  manager  cannot  go  around 
still]  a  doren  or  more  advertising  so- 
licitors and  see  exactly  how  several  hun- 
dred display  accounts  are  being  indi- 
vidually cared  for.  He  must  judge  the 
ability  of  his  salesmen  by  results. 

Often  enough  it  is  the  advertising 
manager's  own  fault  that  tus  salesmen 
do  not  get  business.  Many  newspaper 
advertising  salesmen  become  "copy 
snatchers"  because  the  advertising  man- 
ager sends  them  around  to  "pick  up" 
ads  that  run  in  other  papers  but  are  not 
scheduled  for  his  own,  and  his  salesmen 
become  content  to  get  what  they  can 
and  not  bother  about  the  balance. 

But  now  and  again  some  untoward  in- 
cident occurs  which  if  the  advertising 
manager  takes  advantage  of  the  oppor- 
tunity impresses  itself  upon  the 

id  is  a  lasting  lesson  to  him. 


One  day  « 
a  solicitor  of  the  "me  too"  type  to  sec 
a  large  seed  company  which  had  a  big 
ad  in  the  other  paper. 

"Go  down  and  get  this,"  he  said  an- 
ticipating no  trouble. 

This  particular  firm  usually  used  both 
morning  and  afternoon  papers  How- 
ever, as  luck  would  have  it  the  man  who 
placed  the  advertising  was  out  and  the 
salesman  was  sent  in  to  the  gem 


manager. 

"No.  I  will  not  give  it  to  you.  I 
don't  read  your  paper.  I  don't  like  it. 
It's  too  radical"  These  in  substance 
were  the  words  which  greeted  the  "me 
ton"  solicitor's  advances. 

Rack  he  went  to  the  office. 

"What  did  you  reply  to  him?"  queried 
the  advertising  manager. 

"What  could  I  say?"  said  the  "me  too" 
man.  "You  cannot  argue  with  a  man 
about  your  editorial  policy,  to  get  ad- 


The  advertising 
back  with 
in  to  see  tl 


Wn.t 

"One  minute."  interrupted  the 
Us  ng  manager  when  the  big  retailer 
said  he  didn't  like  the  paper  and  didn't 
nad  it  because  it  was  too  radical.  "How 
do  you  know  it  is  radical  if  you  don't 
read  it?" 

Might  there  the  sale  was  made.  The 
advertising  manager  showed  the  pros- 
peel  some  recent  editorials  and  not  only 
vecured  the  advertising  but  a  new  sub- 
scriber as  well. 

The  biggest  point  however  was  the 
psychological  effect  upon  the  salesman, 
Before  he  went  out  and  solicited  another 
account  he  made  it  a  point  to  learn 
everything  he  rould  about  the  conditions 
under  which  his  paper  was  printed,  its 
attitude  an  topics  of  the  day  and  why. 
its  special  features  and  how  they  created 
"reader"  interest,  the  class  of  subsctiber, 
where  most  of  the  subscriptions  came 
from  and  how  they  were  secured,  f'rob- 
ahly  for  the  first  time  in  his  experience 
as  an  advertising  solicitor  he  knew  as 
much  about  his  own  paper  as  the  shrewd 
spare  buyer  and  could  intelligently  sell 
space  and  create  accounts  instead  of 
crying  "me  too." 


And  right  here  is  where  the  service 
department  comes  in.  Some  publishers 
thnk  that  the  big  advertising  agencies 
and  national  advertisers  are  suffering 
from  a  chronic  attack  of  the  "gimmies" 
But  the  service  department  wnich  ac- 
tually makes  a  comprehensive  survey  of 
its  territory  and  then  turns  the  infor- 
mation it  secures  over  to  the  local  dis- 
play department  as  well  as  the  foreign 
advertiser  is  really  earning  huge  divi- 
dends in  increased  business  from  a  source 
from  which  it  was  prnhahly  never 
originally  intended  it  should. 

How  few  newspapers  have  a  really  in- 
telligent analysis  of  circulation!  When 
a  newspaper  equips  a  service  and  re- 
search department  the  first  thing  it  does 
is  to  analyze  its  own  circulation.  It 


its  circulation  is  in  the  residential  dis- 
tricts. It  begins  to  talk  in  terms  of  per- 
cenvage  of  yearly  subscriptions  to  home 
and  radius  circulation.  Then  it  tabu- 
lates its  figures  and  when  these  are 
given  to  the  local  display  solicitor  he 
has  the  nucleus  of  an  argument  upon 
which  to  intelligently  command  the  at- 
tention and  respect  of  the  advertiser. 
Then  it  analyzes  markets.  Perhaps  it 
analyzes  the  "tea"  market  for  a  big  na- 
tional advertiser.  But  when  the  an- 
alysis is  complete  it  may  give  the  result 
of  its  analysis  to  the  local  display  sales- 
men. Then  one  day  the  local  tea  mer- 
chant who  is  advertising  his  own  pri- 
vate brand  of  lea  in  the  opposition  pa- 
per gets  a  call  from  a  salesman  who 
instead  of  commencing  "Say  can  we 

pick  up  "  commences: 

"There  are  seven  hundred  and  thirty- 
five  grocery  stores  in  this  city.  Only 
two  hundred  and  twelve  carry  your  tea 
and  ol  these  only  eight  per  cent  of  their 
tea  sales  is  your  lea"  You  know  the 
kind  of  reception  this  sort  of  salesman 
would  get  from  you. 

Hsslp  in  Display 

He  is  asked  to  cume  in  and  sit  down. 
Where  he  gets  his  information ;  who 
compiled  it  and  why  Nine  times  out 
of  ten  the  merchant  is 
he  did  not  know  before.  This 
can  tell  him  just  how  many  retail 
grocers  read  the  morning  paper  and  how 
many  the  afternoon  paper.  He  can  cer- 
tainly tell  Iv.m  how  many  grocers  read 
his  paper.  And  before  he  leaves  he  has 
commenced  to  sell  the  idea  of  a  co-or- 
dinated sale  and  advertising  campaign. 

Now  the  information  he  has  received  is 
scented  in  the  course  of  the  daily  busi- 
ness of  the  service  and  research  depart- 
ment, usually  expressly  to  influence  a 
particular  account,  but  there  is  no  gain- 
saying the  fact  that  the  information  can 
be  used  to  great  advantage  by  loral  dis- 
play men  if  it  is  properly  presented  to 
the  local  advertiser  and  the  salesman 
previously  educated  along  right  lines. 

The  whole  difference  between  this 
salesman  and  the  "me  too"  man  is  that  in- 
stead of  selling  simnn  pure  unanalyied 
crcubtion  he  is  setting  information 
about  his  circulation  and  a  knowledge 
of  the  prospects  business  which  the 
merchant  himself  didn't  know.  Seven- 
tenths  of  success  in  making  a  sale  is  in 
knowing  more  about  what  you  have  to 


Standard  of  Merchandising  Practice  for  Newspapers 


ADOPTED  It,  1921  by  National  AmmUuVm  ul  New.ju 
ccatitrs.  Prrparsd  hy  Slanilitaa  Committer  on  Aar 
l.tiont.  M.  E.  Foster,  eh.irmsn.  and  Bert  N  Gsrstin, 
M.   Burbacb.   A.   O    Newmrfr  and  Frank  D.  Webb, 


G««srjT 
Kmbers 


j     i«  the  opinion  of  this  committee  that  newspapers  conducting  service 
and  nirti-liand.sing  departments  should  assist  advertisers  In  every 
campaign  successful.    The  legitimate 


FIRST — To  study  the  local  mar- 
ket and  trade  territory  and  be 
able  to  report  intelligently  thereon 
for  both  local  a. 


SECOND — To  furnish  such  in- 
formation  for  prospective  adver- 
tisers and  to  make  investigations 
which  may  be  general  in  scope 
and  applicable  to  many  account*, 
but  to  insist  that  llie  identity  of 
the  proposed  advertiser  be  made 
known  before  reporting  informa- 
tion compiled  on  a  specific  line. 

THIRD    To   endeavor  to  edu- 


that  advertise.)  goods  be 
customers   rather  tha 
good"  substitute. 

FOURTH— To  encourage  ade- 
truale  merchandising  to  supply- 
ing data  maps,  route  lists  to  the 
trade  for  the  use  of  salesmen  of 
the  manufacturer  or  advertiser 
who  has  made  a  bona  fide  contract 
for  advertising  space. 

FIFTH— To  dorline  requests  for 
service  that  are  death  not  within 
the  province  of  newspaper,  such  as 
selling  goods  or  other  canvassing, 
or  the  pavmrnt  of  hill,  for  prim- 
ing and  postage  of  letters,  broad- 


.ell  than  the  man  jou  are  trying  to  sell 
and  the  other  three-tenths  is  in  know- 
ing what  your  prosjieci  has  to  sell, 
where  he  sells  it,  and  who  buys  it. 

Co-operation  between  the  service  de- 
partment and  tlie  local  display  solicitors 
through  the  advertising  manager  can  be 
nude  productive  of  marvellous  result! 
in  increased  local  business.  For  exam- 
ple, a  service  and  research  department 
found  that  alxiut  thirty  million  cakes 
of  household  soap  were  imported  into 
its  city  every  year  while  there  were  four 
soap  fa>  tunes  :n  the  town,  none  of  which 
spent  a  cent  on  advertising.  It  gave  the 
information  to  a  local  display  solicitors. 
One  day  one  of  them  ran  into  one  of 
the  local  soap  manufacturers  and  gave 
him  this  bit  of  information  Incidentally 
he  found  out  that  the  local  manufacturer 
didn't  know  the  soap  market  was  so  big 
in  his  home  territory.  The  next  time 
the  solicitor  saw  him  he  suggested  he 
should  do  some  advertising  Then  he 
tipped  off  an  advertising  agency  to  the 
prospect  and  the  result  is  a  b:g  campaign 
in  preparation  for  the  local  manufac- 
turer in  his  paper. 

The  potential  financial  returns  from  a 
service  anil  research  department  co-op- 
erating with  the  local  display  advertis- 
ing department  are  so  great  that  it  is  a 
wonder  every  daily  newspaper  in  the 
country  docs  not  install  one. 

Some  newspapers  sell  space  on  pres- 
tige and  total  circulation.  Others  on 
volume  of  advertising  carried 

But  advertisers  are  Iwginning  to  ap- 
preciate the  difference  lietween  the  blind 
purchase  of  newspaper  space  based  upon 
circulation  alone,  and  the  compelling  in- 
fluence of  the  well  informed  salesmen 
who  with  his  solicitation  submits  a  crit- 
ical analysis  of  his  own  medium  and 
the  territory  the  advertiser  wants  to 
cover,  and  who  at  the  same  time  ex- 
hibits an  intelligent  and  accurate  knowl- 
edge of  the  potential  market  for  the  ad- 
vertisers product. 


STORE  FIGHT  IN  PEORIA 


Journal  Sum  Retailers  Who  Quit  Ad- 
vertising svnd  Issues  Seles  Sheet 

(SpttM  l»  Euros  k  Pt-stlinss) 
Pioma,  III  — The  Peoria  Daily  Journal 
Company  has  sued  in  the  circuit  court 
of  Peoria  for  $13,000  alleged  due  on  ad- 
vertising used  by  the  Block  and  Kuhl 
company  of  Peoria.  The  Block  and 
Kuhl  company  is  Peoria's  largest  dry- 
goods  concern  and  the  suit  is  undet- 
stnod  to  be  the  result  of  a  dispute  be- 
tween the  paper  and  the  dryg"ods  com- 
pany which  has  resulted  in  the  store 
withdrawing  all  advertising  and  starting 
the  publication  of  a  "sales  bulletin" 
which  it  intends  to  distribute  free  In 
Peoria  in  lieu  of  advertising  in  the  news- 


Norman  Hapgood  with  Hearst 

Norman  Hapsrood  joined  the  Hearst 
forces  this  week  and  will  write  from 
Washington  for  the  New  York  Amer- 
ican and  other  Hearst  newspapers.  Mr. 
Hapgood,  from  1903  to  1912.  was  editor 
of  Collier's  Weekly.  In  1913  he  became 
editor  of  Harper's  Weekly  and  served 
in  that  position  until  1916  President 
Wilson  in  1919  appointed  him  to  be 
Minister  to  Denmark,  but  the 
failed  to  confirm  the 


Ask  Congress  to  Advertise  Parka 

St.  Louis. — Congress  was  asked  to 
appropriate  not  less  than  J2.473.594  for 
development  and  advertising  of  national 
parks  in  the  United  States,  in  a  resolu- 
tion adopted  at  a  convention  of  the 
American  Travel  Development  Associa- 
tion here  this  week. 
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"BUSINESS"  AT  CAPITAL 


National  Chairman  Paint* 
^or   Nat    :  . 


MAKING  BETTER  CITIZENS 
IN  BROOKLYN 

(Cenlinued  from  page  5) 


(Sferitl  u  EotToi  k 

Tknton,  N.  J. — Will  H.  Hays,  chair- 
man ol  the  National  Republican  Com- 
i  leading  candidate  for  post- 
general  under  the  new  adminis- 
i  was  the  guest  of  honor  and  chief 
at  the  mid-summer  luncheon  of 
I  New  Jersey  Press  Association  at  the 
Trenton  House  here  February  7.  Optim- 
ism was  the  keynote  of  his  address  and 
noteworthy  among  his  utterances  was 
that  the  new  administration  is  commit- 
ted first  to  the  reorganization  on  a 
thoroughly  business-like  basis  the  gen- 
eral system  of  government  control  made 
necessary'  through  the  conditions  that 
have  followed  the  war. 

lie  also  declared  that  the  administra- 
tion is  committed  to  a  very  material 
reduction  of  the  income  tax,  especially 
that  feature  of  it  which  has  discouraged 
business  initiative.  His  hearers  inferred 
from  this  statement  that  the  excess  pro- 
fits tax  would  be  quickly  abolished. 

Mr.  Hays  hinted  strongly  that  the 
$33,000,000,000  war  debt  must  be  spread 
over  a  number  of  years,  so  that  the 
present  generation  might  be  relieved  of 
the  oppressive  conditions  that  would 
continue  were  the  present  plans  of  pay- 
ing off  the  debt  within  the  next  few 


President-elect  Harding  was  described 
by  the  speaker  as  in  every  way  qualified 
to  lead  in  the  great  work  before  the  next 
administration.  He  believed,  Mr.  Hays 
stated,  in  shaping  his  policy  on  the  views 
of  the  many,  rather  than  relying  solely 
on  his  own  judgment,  Mr.  Hays  spoke 
of  the  security  of  the  future  in  no  opti- 
mistic tone,  stating  that  he  had  been 
from  one  end  of  the  country  to  the 
other  and  had  found  that  men  and 
womrn  were  solidly  behind  the  work  of 
reconstruction  and  that  a  united  people 
would  bring  order  out  of  the  recently 
threatened  business  chaos. 

Walter  L.  Tushingham,  president  of 
the  association,  presided  at  the  luncheon 
and  the  other  speakers  included  former 
Governor  E.  C  Stokes.  President  Allen 
of  the  State  Senate  and  Speaker  Hobart 
of  the  New  Jersey  House. 

The  business  session  of  the  association 
was  held  in  the  morning  and  continued 
until  the  luncheon  at  which  the  members 
of  the  legislature  were  guests.  The 
executive  committee  of  the  association 
wilt  meet  in  Trenton  February  21,  when 
arrangements  will  be  started  for  the  an- 
nual meeting  of  the  association,  at  which 
officers  wid  he  elected.  The  committee 
in  charge  of  the  dinner  consisted  of  W. 
B.  R.  Mason.  Bound  Brook;  John  W. 
Gift.  Summit;  and  W.  I..  Tushingham, 


ALTDB,  Okh  — The  Alius  Times- 
Democrat,  which  had  announced  that  it 
would  launch  a  daily  edition,  announces 
thai  this  must  be  postponed  for  an  in- 
definite prriod,  or  until  trade,  markets 
and  financial  conditions  arrive  at  a  more 
normal  basis. 


Charter  for  Brackonridga  Paper 

Brxckexiudcr,  Tex.— The  Brcrkcn- 
ridge  Democrat  Publishing  Company 
has  been  organized  at  Hrrckcnridge  and 
charier  has  MM  filed  in  the  office  of  the 
Secretary  of  State  at  Austin.  The  Com- 
pany is  capitalized  at  $75.(100.  and  the 
incorporators  are  i  John  T.  Risien.  C.  M. 
Nichol,  and  J.  W.  Crotty. 


of  science,  biography,  history  and  poetry 
are  here  for  the  exclusive  and  free  use 
of  employees  and  their  families.  It  is  in 
charge  of  a  librarian  and  assistant,  who 
keen  it  replete  with  the  latest  volumes, 
and  a  regular  library  card  system  is 
used.  It  is  a  means  of  relaxation  and 
great  help  to  practically  every  member 
of  the  staff.  Many  a  young  elpmoyee  has 
here  found  incentive  and  light  to  rapid 
advancement.  The  circulating  library  is 
not  maintained  as  a  reference  room  for 
the  departments.  Each  department  has 
its  own  working  library,  fitted  for  its 
own  needs. 


The  Eagle  has  conducted  mammoth 
spelling  bees  and  current  events  bees 
for  all  Brooklyn  and  Long  Island 
schools,  which  have  had  a  direct  appeal 
to  270,000  pupils. 

A  Junior  Eagle  Athletic  League — base- 
ball, football,  basketball  and  track  organ- 
izations— interests  20.000  boys.  In  a  final 
contest  Ebbet's  Field,  the  largest  ath- 
letic park  in  Brooklyn,  has  proved  none 
for  the 


The  encircling  parkway  widens  and 
grows  more  beautiful  and  enticing.  The 
prosaic  activities  of  business  enterprise 
are  hidden  from  sight  by  homes  made 
happier  by  wholesome  ideals  and  sound 
human  betterment .  the  hum  of  tlte  fam- 
ous press  room  is  drowned  out  by  the 
joyous  cries  of  children. 

Brooklyn  is  primarily  a  city  of  perma- 
nent homes— real  homes  with  real  chil- 
dren. With  the  children  of  its  families 
the  Eagle  holds  itself  in  peculiarly  di- 
rect and  intimate  contact. 

In  the  Eagle  Building  is  a  targe  club 
room  for  children,  where  "Aunt  Jean" 
is  always  glad  tn  M*  hrr  nephews  and 
nieces  any  day  between  9  a  m.  and  5 
p.m.  and  they  come  in  troops,  for 
there  are  many  special  inducements  to 
win  them  in.  it  is  the  headquarters  for 
four  clubs  of  children  under  16 — the 
Humane  Club  with  37.235  members,  the 
Literary  Club  with  7,034  members,  the 
Art  Gub  with  5.167  and  the  Puzzle  Club 
with  a  membership  of  11,616. 

And  all  of  these  clubs  combine  into  a 
Fresh  Air  Fund  Club  which  through 
public  entertainments,  exhibitions,  sales, 
special  earnings  and  personal  contribu- 
ting maintains  an  annual  fund  of  no 
mean  bulk  for  summer  outings  for  less 
fortunate  little  ones  of  the  city. 

"Aunt  Jean."  young,  robust,  handsome, 
virile,  gracious,  has  rare  genius  for 
touching  and  quickening  the  minds  and 
hearts  of  the  children,  They  cluster 
about  her  as  burzingly  as  bees  about  a 
rose,  and  dart  away  as  sweetly-laden. 

These  thousands  of  children  have  their 
own  paper,  the  Junior  Eagle,  which  is  a 
12-page  magazine  section  of  the  Sunday 
Eagle  printed  in  soft  colors,  and  a  half- 
page  of  the  daily  Faults  picture  section. 
This  section  is  especially  made  up  for 
this  particular  field  by  a  staff  of  Junior 
Eagle  writers  and  of  copious  contribu- 
tions from  club  members  themselves. 

The  Junior  Eagle  is  a  long-established 
institution,  and  more  than  one  successful 
newspaper,  magazine  and  syndicate  illus- 
trator of  today  started  in  the  Eagle  Art 
Club  and  its  art  school.  The  Literary 
Gub  holds  man>  members  of  incipient 
talent  and  sevrral  have  passed  beyond 
the  age  limit  and 
literary  careers. 


Credits  are  awarded  to  the  children 
for  acceptable  literary  and  art  contribu- 
tions or  correct  answers  to  puzzles,  and 
also  for  worthy  efforts ;  and  these  credits 
arc  exchangeable  for  valuable  prizes 
that  are  kept  temptingly  on  display  in 
the  children's  department.  The  opera- 
tion of  this  credit  and  prize  system 
causes  additional  inducement  to  the 
children  to  rome  constantly  to  the 
children's  club  rooms  and  creates  a 
strong  material  bond  between  the  news- 
paper and  its 


Youngsters  flock  to  scries  of  lec- 
tures by  prominent  men  and  women  and 
to  motion  pictures  specially  selected  for 
them,  given  in  the  Eagle's  Auditorium. 


These  various  insistent  influences  for 
educational,  moral  and  social  improve- 
ment among  the  children  are  aimed  at 
results  not  for  the  present  day  alone  but 
for  the  future.  The  children  of  today, 
tlte  men  and  women  of  tomorrow,  are 
being  reached  with  influences  that  incite 
wholesome  ambitions,  cultivate  right  mo- 
tives and  develop  genuine  powers.  In 
its  work  among  its  children  the  Eagle 
has  long  been  demonstrating  that  a 
newspaper  may  more  than  mould  the  opin- 
ions of  its  generation;  it  may  and  does 
mould  countle<s 
of  the  generation 

In  all  its  public  welfare  side  lines  the 
Eagle  management  is  inspired  with  the 
idra  that  it  is  its  mission  to  deal  not 
only  in  material  achievements  and  in 
matters  that  bring  direct  gain,  but  in  the 
subtler  elements  that  count  for  manhood 
anil  womanhood,  for  civic  betterment, 
for  community  rleansing  and  for  indi- 
vidual development. 

Eagle  country-wide  tours  for  people 
of  Brooklyn,  carefully  planned  for  a 
maximum  of  comfort  and  siuht-seeing 
at  a  minimum  of  cost,  have  become  es- 
tablished as  annual  events  of  more  than 


touring  parties  have  dedicated  the  Grand 
Canyon  of  Colorado  as  a  national  park, 
have  paid  for  a  free  public  information 
pavilion  conveniently  located  at  that 
paradise,  and  have  built  a  15-milc  stretch 
of  rnad.  the  last  link  tn  the  series  of 


with  Glacier  Park.  U.  S.  A.,  which  is 
known  as  the  "Brooklyn  Eagle  Trail." 
Thus  in  farthest  mountain  fastnesses  as 
well  as  at  home  the  name  of  the  Brook- 
lyn Eagle  stands  for  exceptional  public 
service. 

To  the  assistant  managing  editor,  H. 
V.  Kaltcnborn.  orator  of  distinction  and 
cultured  Harvard  graduate,  must  be 
given  the  credit  for  much  of  the  super- 
vision over  many  of  the  public  service 
activities  of  the  Eagle,  such  as  the  cur- 
rent event  talks,  spelling  and  current 
event  bees,  and  the  educational  travel 
tours. 

"The  sermon  page  of  the  Brooklyn 
Eagle,"  in  the  expert  opinion  of  the  Rev. 
Dr.  S.  Parkes  Cadman.  "is  the  most 
potent  religious  influence  in  America." 

Strangely  enough,  the  Bercher  scandal 
gave  the  Eagle  a  strong  hold  on  the 
hearts  of  the  "city  of  churches."  Bcecher 
in  hi?  place  of  power  had  sometimes  de- 
nounced the  Eagle  for  some  of  its  polit- 
ical policies ;  when  Beechcr  first  became 
the  shining  target  of  sensational  attack 
the  EaitSe  rcfr.xined  from  printing  a 
word  of  the  scandal  that  stank  through- 
out the  nation,  Bcecher,  astonished, 
called  upon  Editor  Kinsclla.  "You  and 
I  have  differed  upon  every  conceivable 
subject  and  I  have  frequently  criticised 
you,"  the  great  preacher  exclaimed, 
"You  now  have  a  chance  to  even  old 
scores.  May  I  ask  why  you  are  si- 
lent?" 

"The  Eagle  doesn't  even  scores  in  that 
way.  Mr.  Beechcr."  Kinsclla  answered 
quietly.     "You  and  I  have  nc 


agreed,  but  we  both  have  fought  sin- 
cerely and  fairly.  I  have  no  desire  to 
fight  you  with  a  poisoned  weapon.  Not 
a  word  of  this  scandal  will  appear  in  the 
Eagle  unless  the  matter  gets  into  court. 
Never  mind  the  thanks.  It's  not  for 
your  sake  but  for  the  sake  of  what  tie 
Eagle  holds  to  be  right  principles  of 
journalism." 

When  the  famous  Bcecher  trial  began 
the  Eagle  at  once  took  the  lead  in  re- 
porting it  thoroughly,  introducing  into 
newspaper  work  the  first  instance  of  re- 
lay stenographic  reporting. 

For  27  years  the  Eagle  has  published 
approximately  two  pages  of  church  news 
every  Saturday  and  two  pages  of  verba- 
tim reports  of  the  strongest  sermons  on 
Monday.  More  church  advertising  is 
carried  in  the  Eagle  than  in  any  other 
newspaper  in  the  world. 

A  large  picture  of  Walt  Whitman 
hanging  conspicuously  in  a  corridor 
serves  as  reminder  that  the  "good  gray 
poet"  was  editor  of  the  Eagle,  1846-7. 
relieving  Isaac  Van  Anden,  the  founder 
of  the  paper,  of  editorial  detail  and 
leaving  him  free  to  build  thoroughly  and 
well  an  institution  that  under  his  guid- 
ance and  that  of  his  nephew.  William 
Hester,  lias  progressed  steadily  in  bals- 
as in  puhlic  service  for  80  years 
Memory  of  Walt  Whitman's  early  ed- 
itorship of  the  Eagle  had  become  almost 
obscured  by  the  later  fame  of  Henry 
McCloskey,  Thomas  Kinsclla.  St.  Clair 
McKelway  and  Atthur  M.  Howe;  but 
Whitman's  writings  for  the  Eagle,  his 
earliest  known  work,  ha\'e  jtnt  been  col- 
lected ami  published  by  Putnams  in  two 
volumes  under  the  appropriate  title.  "The 
Gathering  of  the  Force*." 

Labor  ol  Lives 

.Somewhere  in  the  Eagle  Bui'ditig  must 
be  a  fountain  of  eternal  youth,  For 
while  there  is  scarcely  an  old-looking 
man  rncuntrred,  at  leas:  one.  William 
H.  Sutton,  has  been  constantly  in  Eagle 
,  r  [C  l  r  "  }t.r,  K  ,t  u  l"llg  till  " 
he  was  foreman  of  the  composing  roorr. 
and  is  now,  at  90,  fraternal  editor  and 
steadily  r.n  the  job.  The  Eagle  sets  him 
up  against  all  competitors  in  length  of 
continuous  service  on  any  newspaper  in 
the  United  States. 

A  cIoh:  second  is  William  Hester, 
nephew  of  Founder  Van  Anden  and  his 
direct  successor  in  the  management,  who 
came  to  the  Eagle  in  1852  and  is  still 
active  as  president  at  the  age  of  85 
Where  is  there  another  newspaper  that 
has  been  continuously  under  control  of 
twn  members  of  a  family  for  eight  de- 
cades ? 

George  Windram,  the  young-looking 
active  mechanical  superintendent,  is  also 
entering  upnn  the  fiftieth  year  of  service 
with  the  Eagle,  and  Miss  Celia  Kenncy. 
the  gracious  librarian,  earned  her  gold 
service  medal  long  ago. 

Sixty-eight  of  the  present  members  of 
the  staff  have  Iwen  with  the  Eagle  from 
25  to  50  years ;  24  have  a  record  of  over 
20  years :  32  can  count  back  15  years  or 
more,  while  there  is  a  10-year  class  that 
embraces  78  members.  The  Eagle  offers 
this  whole  record  also  against  all  comers. 

My  day  was  at  an  end,  and  I  had  not 
interviewed  Publisher  Gunnison  or  Man- 
aging Editor  Crist  at  all :  but  had  looked 
upon  them  from  all  sides,  through  the 
human  services  thev  are  rendering, 
through  the  puhlic  spirit  they  are  engen- 
dering in  all  classes  through  the  keen 
minds  of  hundreds  of  earnest  women, 
the  drvoted  hearts  of  hundreds  of  loyal 
employees  and  the  shining  eyes  of  many 
thousand*  of  delighted  children.  I  had 
not  inspected  any  of  the  machinery  and 
systems  that  make  the  Eagle  famed  afar 
off.  hut  am  more  than  content  to  have 
sensrd  some  of  the  greater  human  mo- 
tives and  methods  that  make  the  Eagle 
loved  at  home. 
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A  VISIT  TO  THE  HOME  OF  THE  BROOKLYN  EAGLE 


H*f«  tlx  of  th*  oulatandlDc  entrant  unity  ncllHtlna  of  th*  Brooklyn  Eogto  »re  pifUirnl    lor    you.      Up>p*T    (loft);    F-a(t«    Audltorlwaa    durinf    ■    wnakly    discuaai+n  of 
current  HW||  Irlfkt)  th*  laJorination  Burwu      0»«l;  the  C»lldr*m'  Dtoartmont   »h>tr*  "Aui»(   J«*n"   rtltdora   amuauol   aorvlco  to  y««B|r«T  raaoora.      I  *  ft 
i«  rt|fct.  In  tko  <«tit«r»  w*  kavt  H.  F,  GuNaUon,  pwollak+n  Col.  William  Maotar,  »f**J*ant:  M.  M.  Crlat,  mooaftnc  -»dli*>r.    Warn  It*  t«*  tim*  la 
ParU  all  Biooklynite*  In  tkat  city  fathtr  al  EofU'a  Bureau,  oa  you  can  ao*.    Balow  w*  kavt  (Ml)  tko  took  Dayartmant  and  (rtflfct) 

a  Luir.rr   n f  ik«  Ckculatiaa;  Library 
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■BE 


Write*  Another 

■  -  s ■  i  -.  <-   Cat-,  Januaav  31.  1931. 

4  Pi'M-imU-  1  mailed  you  a  brief 
..  yesterday  taking  exception  to  your  fail 
urr  to  discnes  "The  Bras*  Check,"  and  your 
mr  instead.  Sim**  then  I  have  re- 
liniijj  fr.en  HH  issue  of  January 
22mI.  and  I  -ill  »**  you  to  cancel  that  letter 
and  substitute  this  one. 

Your  publication  i*  printed  oil  good  paper 
and  trad*  amiab'y.  thrrrfuic  rt  U  tumlul  t.. 
•Imuvri  that  yuu  do  not  unite  Ml  the  truth. 
1  have  reference  to  paragraphs  5  ami  6  uf 
your  revst**.  Both  these  paragraph*  sum 
thrflktckc*  np  to  otie  »tater»*enl  aheml  me. 
which  ia  false,  and  would  be  so  WMIM  by 
any  person  whu  read*  »h»l  I  actually  aaid  in 
'*Thc  Bras*  Chech;,''  and  what  yon  say  t  sa*d. 
In  *ub*iamr  you  state  that  1  wrote  a  Mter  f» 
Yinretit  Aslur.  and  »cnt  a  Mff  tu  all  the 
capitals*!  newspaper*  of  New  Wk.  and  not 
onr  printed  a  liar  ut  it,  and  the  pee**  asso- 
ciation* would  not  send  il  nut  over  their 
wsrrs.  Thru  you  >uns  the  nu'frr  hi-  in  a 
►entrncr:  "This  proved  tu  Mr.  Sinclair's 
satisfaction  that  a  Irtlei  wrtlen  by  a  man 
rrprrsrntmr,  humanity,  liim.tr)!.  had  a  total 
news  valne  "f  rem" 

Ami  nw,  all  thitt  j-iut  reader  ha*  1m  do  is 
t:<  take  np  "Thr  Brans  Cheek"  and  read  the 
chapter  entitled  "A  Millionaire  and  an 
Author."  and  he  will  »  i  -  thai  yuu  have  cut 
of!  the  ineidrnt,  and  left  nut  all  thr  really 
significant  pan*  Thr  newspapers  wrre  under 
no  obligation  to  print  my  irttrr  In  Mr  A  Hoe, 
it  they  <Ud  not  consider  it  "new-*."  But,  then. 
v.h»  d>d  the*  all  vt  fit  lo  print  Mr.  A«tor*s 
reply  in  mr;  to  print  it  fully  and  eoanpleirly, 
and  *i!b  eljh.  rate  headline*,  and  picture, 
a*  I  capl-imed  >  And  then,  why  did  they  fait 
tu  (tint  m>  reply  to  Mr.  Aslor t  I  assure  yoti 
that  1  have  many  tines  in  my  life  written 
lrtter*  about  public  questions,  and  sent  them 
tu  the  pres..  ami  had  then  lrlt  unpublished, 
and    I    ha\r    riot    om»i  lered    that    the-,  pivsrd 

Tr  thing,  and  1  dr>  nut  mrntliMi  the  mattrt  m 
he  Bra*i  Ckm'1  What 1 1  made  in  "The 
Hr»M  Check"  was  a  rrmiplrte  and  triers!  in* 
test,  whtrb  provrd  that  in  a  New  York  rapa- 
talist  nrw»raprT  a  milli'.naire  wa*  the  nn«1 
important  new*  ol  the  day.  while  an  author 
■  J'  nrehing.  \i  I  fay.  ynu  havr  tnwej^r 
trntrd  the  entire  incident  by  cutting-  off  all 
thr  «iirnihrant  part 

Then  again,  you  matt  Mr.  Ivy  Lee.  Mr. 
LrC  trIU  yuu  that  the  WJaaTH  he  sent  out  to 
the  pfcta  fur  the  R<xkeJellef»  were  nur;  aod 
yu  titr  that  acainst  "'The  Bra**>  Chrc*,** 
di^i-ti.-  the  fact  that  m  "Thr  Bt*»*  tlurh"  it 
is  thinly  •  i  :  ■'.  out  that  Mr.  l.<-t  ,  put  upon 
llir  wttncu  stand  bef:irf  thr  (!ammiuinn  nn 
ltidu*lrtal  MrUtUnk.  admitted.  Hn|  rorrrly 
that  be  had  lied  ab-.ut  thr  miner*,  that  hr  had 
puhlixhed  whulr  tahlrx  nf  falar  £«urr*,  and 
haJ  (ailed  lc  puhliih  any  enrrertian  nf  thnr 
fal»rli-«xla.  Why  do  yuu  r.nt  *.akr  ihe  IrnuMr 
tn  Isjsjti  np  thr  mcidrnl  in  the  printrd  trtti- 
nm-ny,  whirh  ynu  ran  get  in  any  public 
Inhrary  ? 

And  then  again,  ynu  quote  Mr.  Harris,  editor 
of  the  New  York  Herald,  as  to  why  Bennett 
suppressed  the  Herald's  InveMigattaa*  in  the 
irhiuigti  Stink  Yards.  You  say  that  "counsel" 
had  advised  Mr.  Bennett  that  the  articles  were 
lihrliitts.  Why  do  yon  leave  out  the  details, 
plainly  ttrntaoned  in  "The  Brass  Check,"  that 
Mr  Beenrlt  was  fully  informed  abnat  the 
jtmpiised  work  in  advance,  and  that  1  saw  the 
rahlr-graa  giving  hi*  aelhoeixatinn.  Any  news- 
paper man  who  vend*  hi*  reportrrs  tn  get 
nnthand  infnrmatirffi  rneirerning  condition*  tn 
the  Chirago  Stt»rk  Yard*,  know*  that  the  facta 
the  rrpcrtrri  discover  will  be  libefoui  nnlevs 
trne ;  unless  he  is  a  fool,  he  does  not  need 
any  "connseP  to  tell  him  that.  Bennett  knew 
it.  because  I  stated  tt  in  my  letter,  and  said. 
"Bennett  will  never  permit  tt  to  be  published, 
and  1  will  ban  nothing  to  do  w  ith  the  matter 
unless  Bennett  agrees  in  advance  that  the 
ankles  will  be  published."  I  was  not  asking 
Bennett  to  take  my  word  for  anything.  I  was 
askiDK  hun  to  send  his  own  reporters  and  get 
the  tiuth,  and  Bennett  knew  perfectly  well  that 
if  hr  published  the  truth,  and  stood  on  the 
1  a.  t  that  he  was  serving  pnblic  inter  esc,  no 
,iuiy  in  the  world  would  ever  have  awarded 
damage*  to  the  beef  trust.  Bennett  had  sees 
!).mblrday  Page  publish  the  truth  only  a  year 
before,  and  stand  by  it.  and  make  good  tn  a 
public  bivrsligatu  ii  Why  doe*  Mr.  Harris 
but  mention  tu  yuu  the  fact  that  eight  editnr* 
r>f  the  Herald,  i&  a  conference  <wcr  these 
arliilr*.  agreed  that  H  was  tbp  biggr**,  ttnry 
thr  Nr.  York  Herald  had  ever  had,  Mr, 
Harr-*  wrcde  that  tu  Mrs,  Bloor.  anil  I  saw 
the  letter  with  my  own  ryes. 

Now.  finally,  you  say  that  '*The  Bran  Check" 
ha*  made  no  imprrWion.  Yon  say  that  "2J,OC>0 
L-npir*  of  a  ebrap  paper  covered  edition  are 
*atd  to  have  been  sold,"  elc,  "The  Brass 
t'h^.-k"  is  print'd  bv  one  of  the  largest  print 
inc  nrms  in  the  Unit'd  States,  the  \v.  B. 
Conkry  Corspanv  of  Hammond.  Indiana,  and 
I  enclose  herewith  a  letter  authorising  you  to 
ff"m  them  the  ngures  as  to  the  printing*. 
Theae  rtgures  will  show  that  they  have  so  far 
pnntr.l  more  than  144.0CO  enpie*  of  the  honk 
and  hate  shipped  onl  in  the  neighborhood  of 
l-'O.mjo  on  my  order.  Ynu  think  that  brranse 
the  houk  is  no4  reviewed  in  tar  big  capitalist 
nrwipaprr  *,  therefore  it  in  making  no  rm 
prr*»un.  That  *s  your  standard  of  iudgnvrnt, 
and  it  is  one  illustration  of  how  Irttle  Wall 
Strrrt  Journalism  know*  about  Amrrica_  1 
tan  tell  you  where  von  can  find  doth  copies 
of  "The  Bra**  Check"  In  mining  camps  and 
lumhrr  camp*  in  this  country,  which  ha\r  brcn 
rr»d   by    senrcs   of    people;   have   been  read 


niild  they  are  worn  to  piece*.  These  people 
urr  ut  present  without  any  way  ut  evprrssmg 
thmnselvr*,  and  *u  far  a*  unr  prostitute  jour- 
nalt*m  n  concerned,  they  do  not  exist.  But 
taark  my  prediction,  they  *•  dl  find  some  way 
af  making  their  rxutcnte  known  to  our 
priiMHUte    inurn»li*ra   bet.jrr  loiig. 

Ynw  mak.'  yourself  frrt  eusnftn table  ab>Mil 
"Thr  Bra**  t'hrrk"  by  saying  that  I  am 
"aotired,"  ar-d  that  1  ana  rru««  Sevan  »r  the 
nrwsaiaprT*  and  thr  maaannr*  pay  nu  alien- 
tmn  to  me  I  asanre  yuu,  Mr.  my  going  <->ul 
frosn  the  grrat  hrntbel  of  j<Marnali»m  wa*  a 
deliberate  act  on  my  part.  I  saw  what  -.hr 
place  was.  and  I  <psit  knowing  prrfrctW  well 
what  the  cviiisequrnces  to  sny*elf  would  be 
If  you  think  ihat  I  am  worried  at  nnhappr. 
yuu  mi>*  the  point  entirely  I  am  perfectly 
tat  lined  with  the  etfrct  my  work  i*  having  in 
the  world,  and  1  confront  thr  future  with 
complete  aeremty. 

I  understand  Ihat  the  circulation  of  thr 
Ut*  Wh  Time*  has 


MM  Yoaa,  Fa**L'aar  7,  1931. 

To  r>iT*»a  h)  Pvausnaa:  hV^ying  to  your 
letter  of  the  Ivth  ultimo  relative  to  a  com- 
plaint  of  drlayr  l  drlivery  rd  cunra  <d  youi 
piiMiratimn  addresard  In  Hstry  E  First,  224 
Woolper  avenue,  Cincinnati,  Obia,  yosj  ire 
infnrmrd  that  watch  maintained  at  the  General 
Post  Oehte  shows  that  copies  of  the  paprr 
are  bring  rrgalaily  deposited  in  a  direct  s-irk 
madr  up  bv  yuu  and  forwarded  promptly  to 
thr   Railway    Mast   Sen  ice   lur  dispatch 

The  matter  »as  also  taken  up  with  the  Post- 
uuuicr  at  the  oaToce  of  address,  who  advises 
that  the  complainant's  paper  is  promptly  de- 
livered after  arrival  ar  his  office,  and  that  the 
delays  probably  occur  in  transit  dnr  to  mm  ng 
Haiti  connections  at  transfer  point*, 

For  yaur  further  i*f»rm*l»an,  pint*  he 
advised  that  weakly  puhlicatsona  are  ns>t  ac - 
corded  the  same  dispatch  aa  ara  daily  na-ws- 


the  pa*l  year.  1  may  be  misinformed.  Suppose 
tou  Jind  nial  and  Irt  me  know !  Anyhow.  1 
know  that  Ike  (aimer,  ut  the  n»rtb«r»t  have 
gut  thcm*rl*«-«  their  own  newspaper.  The 
Minneapolis  l>aily  Star,  and  thr  people  *>f 
<Kk|ah'inia  have  al*n  got  otic,  and  in  Chicago 
and  San  Kranct* ro  thry  arr  grtliBg  ready  tu 
get  nne  It  won't  be  very  long,  1  think,  he- 
f..rc    mauler*    of    -nr    ki|rt    pins  wilt  br  doing 


afar. 

UPTON    SIM  I.AIK 

BUL  Notl  — Anyone    int>*Tritrd    in  thr 
referred   to  hy   Mr,   Sinclair   in  the 
second  paragraph  of  his  letter  can  turn  to  page 
126  of  "The  Brass  Chech"  and  read  the  fol 


all  the  wcerying. 


FniT' 
irahji 


[..•■ma  Matemrnt: 

"This  X'brirtaaas  letter'  to  Vincent  Astor 
was  otlered  tt>  every  newspaper  m  Nrw  York 
City  on  the  same  date,  addressed  tn  'City 
KdMof,'  special  delivery.  It  was  tent  to  both 
m  itnnig  ami  aflrrnmm  papers.  And  how 
many  pubuished  it*  Just  one-  tte  Nrw  York 
("all —  .Socialist  paper!  No  other  paper  in  New 
York,  morning  <ir  aftrrnuon,  printed  a  line  ol 
ft,  or  rrferred  tn  it  in  any  way.  Jt  wit  uffrred 
to  e*-ery  b*g  news  agency  in  the  country.  And 
hr,«  many  handled  « *  Not  one  Oui»u»e  of 
New  York  it  was  published  in  the  Apical  tn 
Reason  and  in  one  Chicago  paper  which  hap- 
pened to  be  edited  by  a  personal  friend  of  the 
author's.  So  here  you  hare  the  first  verdict  of 
capitalistic  journalism  of  New  York  City;  a 
letter  writlrn  bv  a  man  of  humanity  represents 
a  tulat  Eirwiiafur  of  prrciaelv  0" 

The  fact  that  Mr.  Anur'i  reply  was  printed 
Hi  numerous  newspapers  does  not  change  or 
nimldj  the  slatemrut  made  by  Mr.  Sinclair  in 
the  afioir  quotation. 

Mr.  Sinclair's  invi-iesgalinn  in  regard  tn  the 
number  of  eujiirs  id  "Brasa  Check'*  that  have 
brrn  sold  m  a  ginnl  e sample  of  hit  prnnmeiw 
lo  twist  facts  to  pr^ive  t»*  prunt  The  EntTOa 
-V  Pi  ail  Mi  »■*  »-r  it  u-ism  did  not  flair  t  hat 
"2 J  ,000  copies  of  «  rhrap  paper  edit»?n  had 
hern  sold,"  thus  implying  that  at  the  end  of  a 
r«r  only  that  number  had  been  marketed. 
A' hat  it  did  say  was  that  '25.000  copies  of 
the  cheap  paper  edition  had  been  sold  at  slaty 
iodt  during  tkt  first  rno  necti  that  it 
was  issued.  '  which  is  quite 


orired  Mr. 
cagu  Stnck 


V 

tl  _ 

cents  a  copy  during  tkt  fatt  i 
as  i**ued,  '  which  is  quite  anutbe 

The  fact  that  Mr.  Bennett  am 
Harris  to  get  the  story  of  the  Cab 
'»  .rds  did  .t  ■  it->  v  :■  — 
that  it  would  he  published  when  it  had  been 
obtained.  There  is  nothing  unusual  in  Mr, 
Bennett's  refusal  to  print  the  article  after  tt 
had  been  twitter*.  lie  would  certainly  have 
been  'a  fool"  to  do  so  if  rla  appearance  in  the 
Herald  would  result  in  caany  libel  suits  for 
hravy  damages,  which,  amirdmg  to  the  advice 
ol  cotmvcl.  were  likrty  to  be  successful. 

Mr.  Sinclair  *ay*;  Jilv  going  out  from  the 
great  brothrl  nf  journalism  was  a  deliberate 
act  on  my  part  I  saav  what  the  place  was, 
and  I  quit  knowing  perfectly  well  what  the 
e»n arii nenees  to  myself  would  be.  I  am  per- 
fectly satisfied  with  the  effect  my  work  fig 
having  on  the  world." 

Mr.  Sinclair's  withdrawal  from  "the  great 
brothel  of  journalism"  has  left  rm  aching 
that  cannot  he  rilled.  In  fact  ita  general  tone 
seems  to  be  better  without  him. 

Concerning  the  circulation  ol  the  New  York 

Time*    wbscn    Mr.   Sinclair   understands  **L  

fallen  u&  1 00 .WO  during  the  past  year."  an 
examinaUun  of  that  newspaper's  report  to  thr 
lejvecitaielit  fur  the  ux  months  ending  Septem- 
ber JO,  192U,  a*  published  in  the  KniToii  A  Pti* 
Listiia,  shows  that  it*  averaae  eiTmkatinn  was 
J2D.SSS  as  compared  wilh  .CJ'J.KSH  fnr  the  same 
period  in  1919,  »r  a  lows  of  Iv.OOJ.  The 
lalrit  figures  available  show  that  for  January. 
1921,  its  dady  circulation  was  JW.922  aa 
parrd  with  34H.4S5  for  Januai 
of  2.46 

An  rramin-nion  of  the  report  of  the  Indus- 
trial Rr latino  i  Committee  doe*  not  hear  out 
Mr  Sinclair's  itatersetir  regarding  Mr,  Lee's 
tettimony  Mr  lee  M  that  only  one  »i*>- 
sUtrtarnt  ba*|  been  rnade  tn  the  copy  sent  out 
by  the  mine  uwnrrs  and  that  as  sooci  aa  hia 
attent.on  hail  been  railed  to  H  a  collection 
was  foiwurdrd  to  the  ctcss 

Hia  Dailr  Suff  of  Ufa 

Ana,  OaLanoua,  Fgakfaar  1,  1921. 
Tn  Fa>t7o«  A  Publisher:  W«  consider  Eav 
IToa  k  Pt'lLlsilKa  the  very  best  trade  publsea- 
tion  published  tn  America.  We  pursue  tnewt 
carefully  every  edition  nf  your  publiuati  >r.  anil 
and  it  a  comprehensive  guide  to  peogres*  and 
out  dally  staff  of  life  in  the  editing,  publishing 
and  advertising  bu»me*i. 

MARVIN  BROWN. 

r-  ■    i.    Ada  Hcwm 


Cuicaco.  Fra.  I.  1921 
■'tease  accept 


To  Eoiroa  a.  Frai  — 
very  sincere  enr-gr jtulatio>«s  >ti  ynsaY  InteTti*- 
lMin.il  sear  Ik-^k  number  It  is  simply  won 
derful  and  I  think  the  specul  feature*  nf 
earcutivcl  of  newspaper*  of  the  I'nited  States 
and  Canada  is  ear^vially  good,  Of  course.  I 
can  note  some  omi**roii*  and  corrretson*  wluch 
1  will  be  very  glad  to  ad«l*e  ynu  at  ay 
leisure  I  wish  you  continued  Sucre** 
efforts  and  I  a*y  snore  power  lo  you 


'UI.AKR  WII.I.SUEN. 


i>«p«r».  Whll«  dally  n.w.p.p.r,  aim  dl»- 
K.liScd  will,  lirtl  (  •■>  m*U,  w..fcly  pub 
Uc«lion.  »l»  lorvarded  In  ,tar»(.  t»r». 


T.  U.  PATTEN. 


Tw»5  F  Mvtrav. 

A,,i,linl  l>o«m>.l.r. 


Long  Soufhl  Information 

Kt«  V«u,  j«>u»v  It. 

To  Kottci  *  Piiauinn:  M«.»  I  n»ti«rilu 
lair  >,«  ui«n  thr  lnu,ni1ioi..f  %»ar  Book, 
topy  of  »hl*»  I  r»cc,vrJ  Klllll  -laT»  »•»• 
HH  kilti  ,-nttlam,  w^ic  very  valuaMr  III 
(ntfiialKio,  hw  of  watch  I  hate  brtn  attrmpt- 
in,  lu  a«1  for  qoitr  a  U-m  mulllaa.  I  .inrrrrly 
licln*  llial  th,.  i.  a  ,lr|>  m  Hie  ruiat  dirrrtina 
and  I  „«lr  honf  lhal  M  ia  y,i»f  lolclinon  tn 
,hl.  ...rk  «S  „.,r  HmuL 

Secretary.  Harry  pirrler  C 


CsiaTyAMnoca.  Tan  it .,  Fr.aai.  aaT  5,  1921. 
To  Faarna  &  Pi  ausnta:  That  Year  Book 
isaisr  ia  rertainly  a  novel  coticei'liun  and  I  'in* 
glad  I  i  n-rte  Ihut  tt  is  going  tn  be  a  permanrnt 
fratiiTr.  I  omsider  it  quite  valuable  And  1  Wilt 
make  *te»"*t  ei»i*tar.i  use  of  it  fur  the  informa- 
tion prwi tamed  therein.     Yoti  have  «aved  m/ 

nwisiiletahle  •  .rL  as  seifeUl?  .1  the  S.  N.  I*. 
A  in  gathering  aonir  data  which  1  had  an- 
ticipated grit  trig  up.  I  rralire  the  enuf  m-«us 
am<>unl  of  w<  rk  conneclrd  with  gatbetinr,  and 
compiling  lie   inf ormati'Ti. 

W    C  JOHNSON. 
Secretary,    Southern    Newspaper  Fuhtuher* 


Inapiration  Toward  IcUaJg 

Coli  uai*.  Mo,  In'".-  2.  1921. 
To)  Hpitob  4  nigilBalll"  1  congratulate  »«a 
mi-at  heartily  upon  your  tsfst  International 
Year  Book  number  It  it  an  invaluable  "Wbo *a 
Who  and  What's  What"  in  journalism.  It  is 
another  and  admirablr  eoulributiuu  by  EniTna 
A  I'tatiuira  to  it«  »rr*icr*  to  |i.uinali»Tn  I 
bote  you  will  continue  it  7*ar  by  year  'EM 
i>t  .blnn*  of  the  year  ahead  call,''  as  yota  *o 
well  say.  "foe  the  con*rrratr<l  devotion  to  thr 
highest  ideals  of  journalism  "  Kuttoa  tt  Pea 
Msjtga  has  inspiration  io*ard  those  ideal*. 


Will  Be 

MswiiArra*.  Kaa  ,  Fia*r»av  5,  1921. 
To  Cairo  a  A  Pi  anaitia;  On  page  154  of 
>  l  ur  I r.l*T national  Year  flo«  *  number  thr 
*ddre**  of  thr  Kar.«as  Sratr  Agricultural  Col- 
lege  as  given  as  latwrrnrr,  Kan«as  Thr 
mistake  ts  very  easy  to  mak*   brrause  the 

University  of  Kansas,  which  also  maintains  a 
department  of  journalism,  is  situated  at  la** 
rence  and  the  two  institutions  are  »ft»u  ron 
fuseil.  The  matter  is  nut  of  grral  irnnartaare, 
but  if  you  find  il  convenient  to  do  so,  I 
should  be  glad  lo  have  you  make  a  cnrrrction. 
as  your  special  number  »il]  doubtless  be  ev- 
lenirvelj  used  as  a  directory  We  are  thus 
using  it  and  find  it  very  valuable 

N   A   I  HAWFORO, 


Pfesidgnt.  Pre 
l>ean.    School  of 
Mtssuur  i 


J„o",.il,.i=,    I'nlirc.Hy  of 


I  Hicaoo.  Htaaoaar  4.  1921. 
To  Koitor  I  ri'aLliliaa:  I  iKink  thr  Uior  of 
tuiiaa  I  I'uaumaa  of  January  22  <.nr  1,1  Uie 

III,  .1   lumUMr.   irlrrplting  and  valllablr  b.x.L.a 

„l  ,1.  kind  1  haic  rvrr  arrn 

L.  J.  VAN  I.AF.VS. 

\'irr  r'rrai-lriil,  Houitua   iT'XJ*'  To*!. 


Coav*t-nv  o«a   rnwas*  *. 

To  Emir*  h  Piiai.i.ii.a:     1  nu  thai  l»r 
tlrrarliiirnl  „l  jniln.trial  ,nurnali«m  of 
AilTicultural  <\,l>af  wi,  1,1 
,11   tlrjttrtmrnt.  and  wrhiNiU 
l>,hrd  tn  the  Inlpmational 
id  Kotroa  It  PuauaMva, 


Survey.  Jtial  What  Ha  Wanted 

Ciiicaow.  FaattTAty  J.  1921. 
To  F.airo*  *  l'itai.i*iiaa:  It  v.a*  indeed 
■ood  of  ynu  to  tend  mr  the  baik  number*  of 
Ln:Toi  &  Pcimimii,  apace  buyer*'  <hart  and 
market  surveys.  Thr*e  arr  absolutely  the  must 
'.nitrurtive  and  intrrrsting  survey*  that  have 
ever  come  to  my  notice.  They  arr  lust  whai 
I  have  been  looking,  waiting  and  wishing  tor 
for  year*.  Now  I  am  wondering  if  1  have 
them  all.  The  list  at'arhrd  show*  the  one  you 
*ent  rce     If  their  arr  any  other*  I  want  to  be 


.milled  from  the  ]i*t  <S 
*  of  journalism  p.,K  Manul 
Year  Book  number  and 


"<S-gnedl   CHANNEL  CHEMICAL  CO. 
Manufacmrera  and  ni.trihulor.  of     0  Cedar" 

'     n"    Pr  " 


special  note  of  this  in 
enrltising  the  nerensary 


Will  you  kindly  tssakr 
your  neat  »•«.  I  aa 
luforrnatioss. 


SNOW. 


Tn 


ORKlrON  At.RICIJLTURAL  COI.LF.C.F^- 
(co  rducational)  Cofvallta,  Ore.  Depansnrnt 
•I  1  ndustnal  Journalism  ratabbahed  1918. 
Faculty:  Frank  L.  Snow.  C,  J.  Mdntnsb  ami 
Homer  L.  Roberts.  Twcnly-onr  credit*  of  in- 
dustrial journalism  offered — no  drgrrr  Tntal 
enrollment  unie  establu.hie.eiit,  4)5  (rleclivr), 
Present  enrollment,  SO.  t'uhlirationv:  O.  A, 
C,  Barometer  l»«nl  weekly),  Oregon  Cnuntry- 
man  ^agricultural  ninntbly),  Orange  Owl  (htj 
i^uarlerly).  Student  Engineer  <yrarly>. 


29? 


nLi-.g    E'r  inters 

Ngw  Yoag,  Jajivaar  51.  I92t. 
&  l'raLisuct:    Would  you  please 

tir        ■(:     it.  .Ut    ,(-■!•.. v. r  :r  r 

in   handling    positions  by 
departments   to   which   y»u  make 
page  lb  in  your  issue  of  January 

THE   NEW   YORK  TIMES. 


erly),  Beaver  Can 
Meg  Chi  for  mrn, 
and   Paul  E. 


CmctxftATt,  Ftam  *ar  1,  1921. 
To  EniToa  a.  PrWMgsjg*T*     The  Year  Book 

ta  so  g>  ..-d  that  1  am  sorry  that 

I  did  not  have  a  hand  in  thr  making  nf  it. 


January,  1920,  a  gain 


LswixNcg.  K.s  ,  Faa.  1,  1921. 
To  Edit-  a  tt  I'l  ousuk*  :  Y<^ur  International 
Year  Ilouk  number  i*  a  truly  wonderful  pro- 
duet  ton.  VVe  at  the  University  of  Kansas 
are  considerably  cut  up,  however.,  by  the  fact 
that  our  DrpiriTient  of  journalism  is  omitted 
I  mm  ynur  directory  of  sue  h  achou  It.  Of 
cfiurae.  [  kn:iw  it  was  unimentiotial  because  I 
think  y.m  appreciate  the  fact  th.it  in  respect 
to  curriculum,  facpltr.  nnrr.bfr  of  student!  and 
made  by  graduates,  our  department  ts 

* 

...     L  K.  FLINT.  Xm 


record 


Fnir..si*l-  S<rtr  —  The  system  referred  to 
could  be  used  vej y  eaaily  oA  the  N  rm  Y  or k 
Times  with  its  early  clouing  time  and  alrsct 
t.ilHir-ri.    ot&rr  policies. 

1  know  of  at  least  ais  big  evening  naper« 
that  are  u«ing  tint  syatetn. 

I,  Cnlrsa  position  is  definitely  bougbt,  all 
advrrti'ing  goes  nn  a  run  of  paper  baai* 

2  nirterent  cnlcn-s  are  used  for  the  tickets 
in  sending  ovrr  position  advertising  and  run 
of  paper  advertising.  Untrs*  advertivrng  comet 
from  the  ropy  order  drpartmmt  with  posi 
(ion  order  blank*,  the  advert i»r mem  is  sent 
by  thr  ad  room  lo  the  make-up  without  any 
guide  linr  matrurtton*. 

J.  Whrre  advertising  is  drfinitely  ordered 
for  position  the  ad  room  tin  in  with  the 
advertisement  a  slug  lo  which  the  poiition  ia 
specified,  Soene  paperi  are  doing  away  with 
the  slug  and  are  using  some  pieces  of  card 
board  which  can  be  stuck  in  any  where  in  the 
advertising;  the  disadvantage  of  tin*  is  that 
often  in  piling  ada  on  top  ot  one  another  the 
cardboard  will  be  ma*brA  or  kn.cked  off. 

*  A  paper  like  the  Time*  ha*  a  little  more 
time  f.  T  the  make  "p  than  an  evening  paper. 
Thr  position  advertising  which  cornet  over 
"  !■■  ■■■  p-  i  r.  i;  i-  rl.i  -•  i  :n  t!  ■■  I  '  Then 
ihr  rvm  nf  [tapT  advertising  is  put  in  wher- 
ever it  ran  tit  in  on  tte  pyramid  style. 

Unless  the  Time*  is  trying  to  see  that  all 
of  its  regular  advertisers  get  preferah>  posi- 
tions in  th*  course  of  time,  there  ts  no  reason 
in  the  world  why  thry  should  use  a  dummy. 
Simply  have  each  advertisement  orderrd 
through  where  M  wants  to  go.  But  «o  the 
other  hand  there  may  be  rrafceis  why  it  would 
be  absolutely  necessary  fur  the  Times  to  uve  a 
i my.  at  least  in  thesr  copy  urder  depart. 


EniToktAL  Not* — The  omission  of  the  De> 
partment  of  journalism.  University  of  Kansas, 
was  unintentional  EstTua  4  Pntiiinri  recog- 
nirrs  this  achoul  a*  one  of  the  leaders  and 
r.  at  all  time*,  recommends  it  to  the 
deration   -rf    persons   trrking  information 


ttu-n  t 

For  instance,  the  Time*  may  have  quite  a 
demand  for  paid  positions  on  either  pages  two 
three  or  four  fee  smaller  ada  and  it  would  be 
almost  a  necessity  tn  make  up  a  dummy  in 
order  to  sec  that  they  don't  over-sell  those 
particular  pages — Fsi-D  Miio.ii,  editor  cd  the 
Rutin  J  Table  Orparirornt. 
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THE  SIGNIFICANCE  OF  THE  SLUG-IV 

The  Slug  is  a 
Permanently  Live  Asset 

Following  its  saving  in  composition,  revision,  make-up,  lock-up,  and 
pressroom,  ike  Linotype  slug  produces  Us  great  final  saving  when  the 
job  is  off  the  press.  Three  minutes'  work  removes  the  furniture  of  a  form, 
and  in  another  two  minutes  the  cuts  are  removed  and  the  type  tossed 
into  the  hell-box — a  total  of  five  minutes  to  clean  up  a  job. 


Mergenthaler  Linotype 
Company 
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THE  AMERICAN  JOURNALISTS'  FORUM 

A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS'  ASSOCIATION 

Editorial  Board-Richard  U  Stoke*.  597  Commercial  Bnidin».  St.  Lo.i.,  Mo...  rrorr.enlm»_lh. 


i  Paul  V.  And>rio«i,  editorial 
Pa., 


CUTTING  THE  EDITORIAL  'TURNOVER' 


Br  L.  E, 

I  ABOR  turnover  in  the  editorial  de- 
partment is  the  most  annoying  prob- 
lem newspaper  editors  and  publishers 
have  to  solve.  That  has  been  true  for 
at  least  twelve  years  thai  I  know  of.  It 
has  been  only  recently,  though,  that  ed- 
itors and  publishers  have  begun  to  look 
on  this  problem  as  one  that  may  be 
approached  like  any  other  difficulty  inci- 
dent to  conducting  a  big  business. 

Reporters,  copy  readers,  city  editors, 
news  editors  and  even  managing  editors 
are  forever  changing  jobs;  moving  from 
paper  to  paper  and  from  town  to  town. 
Why  do  they  do  it? 

Admitting  that  most  of  the  fault  is 
with  the  craftsman  and  always  has  been, 
it  is  of  the  employers'  share  in  the  fault 
that  I  wish  to  talk  mainly  here,  as  it  is 
the  employer  who  must  solve  the  prob- 
lem. 

Briefly,  before  going  into  the  em- 
ployers' fault,  let  us  describe  the  con- 
dition to  he  met.  A  man  comes  into  the 
office,  walks  more  or  less  nonchalantly 
to  the  employing  factotum  and  asks  for 
a  job.  If  there  is  a  job  the  applicant, 
if  he  looks  intelligent  and  Is  sober,  is 
put  to  work.  The  rule  is  to  ask  no 
questions  beyond  whether  he  is  a  desk 
man  or  a  street  man.  In  a  few  weeks 
the  man  either  is  fired  because  he  can 
not  make  good  or  he  quits  because  he 
is  tired  of  the  place.  Then  a  new  man 
must  be  broken  in.  Often  that  means 
two  salaries  are  paid  for  the  same  job 
for  one  week.  One  lo  the  man  who  is 
lo  leave  and  one  to  the  man  who  is  to 
take  his  place,  while  the  former  is  show- 
ing the  latter  how  to  do  his  work. 

In  cities  off  the  main  run,  like  El 
Paso,  where  I  am  writing  now,  if  a  man 
quits  his  run  or  his  disk  on  a  week's 
notice,  it  means  disruption  of  the  entire 
force,  sometimes,  because  men  have  to 
be  shifted  armmd.  And  until  a  re- 
adjustment is  made  everything  is  in  the 
air  and  the  cost  of  operation  is  increased 
as  much  as  20  per  cent  during  the  re 
adjustment  period,  if  we  consider  mis- 
takes, time  lost,  and  the  results  in  the 


of  nervous  energy  at 
sporadic  intervals  than  any  other  busi- 
ness under  the  sun.  Their  nerves  get 
to  he  too  much  for  them  and  they  seek 
relief  hy  going  to  the  next  place. 

The  tendency  to  instability  has  got 
editors  and  publishers  to  thinking  that 
because  of  the  favors  and  advantages 
their  men  have  on  the  outside  they  need 
little  special  attention  on  the  inside. 
Newspaper  men  are  given  tacitly  to  un- 
derstand that  they  are  not  workers  in 
the  common  sense,  but  that  they  are  pro- 
fessional men  who  should  be  above  the 
sordid  level  of  working  men  who  have 
to  have  hours,  sanitary  improvements, 
holidays,  bonuses,  etc.  The  employer 
asks  nothing  of  his  men  but  delivery  of 
salable  goods.  That  done,  he  offsets  his 
failure  to  provide  for  their  needs  by 
allowing  them  the  freedom  of  doing  as 
they  please. 

If  a  newspaper  man  was  drunk  all 
night  last  night  it  makes  no  difference 
provided  he  is  on  the  job  on  time  this 
morning  and  able  to  work.  He  has  to 
find  his  amusement  where  he  can. 

I  believe  that  if  there  is  a  solution  it 
is  something  as  follows : 

Make  more  rigid  requirements  of 
would-be  newspaper  men.  Require  a 
course  in  training,  a  sort  of  an  appren- 
ticeship ur  preparation  to  lie  concluded 


by  a  stiff  examination.  That  would 
keep  out  men  who  have  no  business  in 
the  game. 

Have  a  more  critical  system  of  ques- 
tioning applicants  for  positions  and 
make  surer  of  their  ability. 

Stabilize  the  work  of  editorial 
more  and  install  a  system  whereby 
may  lie  promoted  as  occasion  offers  and 
their  own  improvement  justtifies. 

Make  a  newspaper  office  ju*t  as  good 
a  place  Ui  work  in  as  a  store  or  an 
office.  Keep  the  office  clean,  well 
lighted  and  well  ventilated. 

Hold  frequent  conferences.  Pay  men 
well  and  encourage  saving  by  means  of 
an  office  bank. 

Give  men  life  insurance  and  where 
feasible,  let  them  acquire  small  amounts 
of  stock  after  long  periods  of  service 
and  see  that  their  living  conditions  are 
satisfactory. 

Inspire  versatility  by  shifting  the  men 
occasionally  when  to  do  so  will  nnt  dis- 
rupt the  organization.  Change  of  work 
often  relieves  the  dull  monotony  which 
drives  men  to  other  jobs. 

There  are  many  other  things  that  can 
be  worked  out  in  accordance  with  local 
conditions.  But  the  big  thing  is  to  take 
an  interest  in  the  men.  Be  sure.  Mr. 
Owner,  it  isn't  your  fault  that  a  man 
leaves.  It  is  the  editorial  matter— the 
news  matter --that  sells  your  paper ^  It 

the  public  judges  you  and  on  which  tile 


EASY  TALK — By  Philip  R.  Dillon 


Just  now  El  Paso  has  no  difficulty  in 
rinding  newspaper  men,  such  as  they 
are,  for  the  reason  that  Juarci,  across 
the  river,  is  wet.  But  the  turnover  on 
the  telegraph  editor's  job  alone  on  one 
of  the  papers  was  eight  men  in  three 
month*,  or  an  average  of  a  new  man 
every  week  and  a  half,  The  managing 
editor  went  away  once  for  three  months 
and  when  he  returnrd  there  were  just 
two  men  on  his  staff  whom  he  knew. 


That. 


I  have  found,  has  been  almost 
on  several  other 


equaled  on  several  other  papers. 

Now  what  is  the  reason  behind  it  all' 
Why  don't  editorial  men  stick  like  book- 
keeper*, clerks  or  department  heads  in 
other  businesses? 

In  the  first  place  I  think  too  many 
fellows  go  into  the  newspaper  game  be- 
came they  believe  anybody  with  a  little 
education  and  the  ability  to  use  a  type- 
writer can  get  by.  In  the  second  place, 
too  many  college  men  and  high  school 
graduates  believe  a  career  awaits  them 
in  journalism,  little  realizing  the  nature 
of  the  business-  Once  in  the  game  men 
find  it  require*  n  greater 


Cbatttarlon   wad    hia  internal 

Gilbert  K.  Chesterton,  a  leading  per- 
sonage of  England,  distinguished  as  a 
thinker  and  writer,  arrived  in  America, 
at  New  York,  un  January  1(1.  He  came 
to  deliver  lectures  in  cities  of  the  United 
States.  The  editors  of  the  New  York 
dailies  chose  to  make  his  arrival  a  major 
news  event,  and  their  judgment  seems 
to  have  been  right. 

At  the  risk  of  being  called  hyper- 
critical, I  will  say  that  the  New  York 
reporters  who  interviewed  Chesterton 
obviously  dissipated  in  their  writing  of 
the  Chesterton  story.  No  doubt  they 
followed  a  journalistic  tradition.  Ches- 
terton is  an  iconoclast,  a  paradoxcr,  a 
thinker  in  terms  of  whimsical  wit.  and  a 
powerful  man  The  tradition  urged  the 
reporters  to  make  game  of  him  in 
their  own  styles  of  wit,  But,  I  ask.  were 
the  reporters  sure  of  their  public? 

I  read  all  the  interviews  with  keen 
interest.  I  liked  best  the  articles  writ 
ten  hy  the  regular  news  reporters — the 
humbler  Ones,  so  to  speak.  The  stories 
written  by  well-known  feature  writers, 
star  men  who  always  sign  their  articles, 
gave  me  smallest  satisfaction. 

1  state  a  familiar  truism  when  I  say- 
that,  as  |  rule,  the  star  feature  writer, 
especially  the  one  with  a  reputation  for 
wit,  gets  into  a  sort  of  helplessness 
when  he  is  sent  to  write  a  story— a 
witty  story,  about  a  thing  that  fills  the 
national  mind,  somewhat  like  a  tragedy. 
;i»  a  national  political  convention.  Be- 
cause of  a  similar  tule  in  psychology, 
he  is  at  a  disadvantage  when  he  meas- 
ures his  own  wit  or  whimsincss  with 
that  of  Chesterton  in  a  Chesterton  in- 


For  the  time  being,  it  is  Chesterton 
who  is  in  the  public  eye;  the  public 
wants  to  see  Chesterton  accurately,  not 
the  varying  caricatures  made  obviously 
by  his  interviewers ;  wants  to  hear  and 
read  what  Chesterton  says  and  not  what 
the  interviewer  says,  except  the  neces- 
sary setting  to  make  the  Chesterton 
speeches  more  quickly  understandable. 
I  do  believe  tliat  the  public  gets  im- 
patient at  the  pushing  forward  of  the 
personality  of  the  interviewer  into  a 
news  interview  with  Chesterton — or  any 
other  good  siied  man  who  is  worthy  of 
being  honored  and  interviewed  1-atcr, 
when  the  public  has  read  what  Chester- 
ton has  to  say,  the  public  may  want  to 
know  what  sonic  particular  man  thinks 
about  Chesterton — some  man  known  to 
he  big.  as  big  mentally,  as  Chesterton. 

I  was  asked.  "Who  is  Chesterton?" 
hy  several  people  uf  more  than  ordinary 
nitturr.  It  so  happened  that  I  had  read 
only  one  of  his  book". — "The  Man  Who 
Was  Thursday,"  one  of  the  most  pre- 
posterous ph  ts  done  in  exquisite  ^yle 
that  I  ever  read.  I  could  not  satisfac- 
torily answer  the  question.  And  then  I 
regretted  that  ro  New  York  paper  had 
printed  a  short  sketch  of  Chesterton, 
including  the  titles  of  his  chief  books, 
at  :he  beginning  of  their  interview  ar- 
ticles. Now  that  so  many  famous  Brit- 
ishers are  coming  over  to  visit  us  and 
talk  to  us.  it  might  he  well  for  the 
dlilies  that  have  a  working  lihrary  to 
install  a  British  "Who's  Who." 

It  will  he  interesting  to  follow  Mr. 
Chesterton  through  the  country,  and 
note  whether  he  will  be  written  ahotit 
more  effectively  in  the  other  chics  where 
he  will  lecture  than  in  New  York. 


public  bases  its  opinion  of  yuu.  You  can 
not  afford  to  let  the  editorial  department 
just  run  itself  as  it  has  been  doing  for 
so  long. 

An  efficiency  system  would  do  more 


tpUGKNK,  Ont.-Psychological  tests 
*■*  given  the  students  in  journalism  at 


the  University  of  Oregon  by  Dr.  E.  S. 
Conklin,  head  of  the  department  of  psy- 
chology, evoked  many  unexpected  an- 
swers. The  questions  were  put  to  the 
students  in  rapid-fire  order  and  some 
of  the  answers,  while  doubtless  due  to 
speed,  would  have  made  queer  reading 
if  incorporated  in  newspaper  articles. 
One  student  thought  that  the  Non-Par- 
tisan  League  is  an  organization  of  jour- 
nalists. Some  of  the  other  answers  re- 
ported Irvin  Cobb  as  a  baseball  player ; 
ranked  a  major  lower  than  a  captain; 
had  the  capital  of  Texas  in  four  differ- 
ent cities ;  made  "Bud" 
and  had  the  river  Nile 
different  directions. 

PRESS  TO  CLEAN  RESTAURANTS 

PORTLAND—  "Newspaper  publicity 
seems  to  be  decidedly  more  effective 
than  patiently  urging  people  to  comply 
with  the  city's  sanitary  laws,"  say-i  City 
Health  Officer  Parrish  of  Portland, 
"and  in  the  fulure  I  shall  resort  to  that 
method  of  cleaning  up  the  filthy  places 
where  food  is  sold  to  the  public,  unless 
the  dealers  obviate  the  necessity  for  such 
action  by  immediately  complying  with 
the  department's  instructions  to  clean 
up." 

Dr.  Parrish  said  he  had  found  news- 
paper publicity  cffeciive  in  cleaning  up 
Ihc  slaughter  house  conditions  in  Port- 
land, and  that  he  proposed  to  proceed 
at  onre  to  give  restaurants,  bakeries  and 
other  places  the  same  publicity  without 


MARINES    GIVE    EDITOR  WATCH 

HANNIBAL.  MO.  —  George  E. 
i 


Uatherneik.    Qvsantira.    Va , 


Bounds,  advertising  manager  of  the 
Hannibal  Courier-Post,  has  received  a 
gold  watch,  with  this  inscription  en- 
graved on  the  back: 

PrewnleH   t.y   Gen.  J. 
Marine  (V>rp«, 
the  Ouanttvo 

1517-11. 

With  $50  borrowed  from  the  Y.  M. 
C.  A.,  Bounds  while  in  the  service  siart- 
ed  work  on  the  Quantico  Leatherneck,  a 
par-r  printed  in  behalf  of  the  Marine 
Corps.  The  paper  grew  so  rapidly  that 
the  circulation  was  1J.0II0.  when  Bounds 
released  his  editorship  upun  being  dis- 
charged in  1919,  The  paper  was  edited 
in  camp  and  primed  in  Washington.  The 
paper  still  is  being  published. 


JOURNALISM  SCHOLARSHIPS 

RAMON  A  HERDMAN.  of 
Greenwich,  N.  Y„  and  Joseph  J. 
Dromgoolc.  of  Alton,  111.,  have  been 
selected  as  winners  of  scholarsips  in  the 
department  of  journalism  of  the  School 
of  Business  Adminstration  at  Syracuse 
University.  The  scholat  ships  are  J150 
each  and  are  awarded  annually  to  stu- 
dents taking  the  course  in  journalism. 
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The  new  SPORT-NEWS  service 
of  the  Consolidated  Press 

- 

has  won  thousands  of  readers  for  the  papers  which  print  it,  because  it  is 
the  only  service  that  "  keeps  up  with  the  news.'* 

It  reports  developments— instead  of  reminiscence. 

Hot  from  the  wire  it  comments  on  events  while  they  are  happening. 
It  doesn't  warm  up  ancient  history.  It  tells  the  latest  news  and  gossip  in 
the  world  of  sport. 

Every  dispatch  is  written  for  immediate  publication  and  is  distrib- 
uted from  the  wire  and  not  from  the  editor's  "hold  for  release"  hook. 

The  moden  newspaper  cannot  afford  to  print  a  sporting  page  which  is 
behind  the  news  pages  in  timeliness.  None  of  the  Consolidated  Press 
Association  dispatches  is  written  in  advance  and  mailed  for  simultaneous 
release  dates.  That  method  naturally  forbids  discussion  of  timely  topics. 
Every  dispatch  is  published  from  coast  to  coast  within  a  few  hours  after 
it  leaves  the  hands  of  its  author.  Professional  and  amateur  sports  are 
covered  daily. 

Lawrence  Perry  and  Walter  Camp  cover  the  entire  field  of  amateur 
sports  with  dispatches  from  each  on  alternate  days  of  the  week  so  you 
have  a  star  on  your  sporting  page  every  day. 

"Fair  P/«y"  covers  every  angle  of  profesional  sport,  prize  fighting, 
racing,  baseball,  and  all  the  minor  sports.  This  service  is  sent  daily  over 
our  leased  wire  system  and  constitutes  the  most  authoritative  and  up-to- 
the-minute  sporting  service  in  the  country  today. 

FOR  RATES  AND  DETAILS  APPLY  TO 
ROBERT  B.  McCLEAN,  Business  Manager 

CONSOLIDATED  PRESS  ASSOCIATION 

Executive  Offices:  Commercial  Bank  Building,  Washington,  D.  C. 

Horace  Epet,  Western  Superintendent  Jay  Jerome  William.,  Eastern  Superintendent 

Fourth  Floor,  Daily  New.  Building,  Chicago  Eleventh  Floor,  World  Building,  New  York 
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JAMES  HUNEKER  DEAD, 
CRITIC  OF  SEVEN  ARTS 


torium  in  New  York  on  Wednesday 


Internationally  Famous  aa  Writer  and 
Muaiclan,  H.  Had  Ban  >  Journalist 
Sine*  1891 — Last  With  Nam 
York  World 


James  G.  Huneker,  musk  critic  ot  the 
New  York  World, 
a  writer  and  a 


v4 


tional,  died  on 
Wednesday  in 
h  i  s  sixty  -  first 
year.  He  was 
stricken  with 
pneumonia  o  n 
Saturday,  and  so 
rapid  was  the 
progress  of  the 
disease  that  the 
physicians  could 
not  control  it  and 
his  death  fol- 
lowed four  days 
t*N>»G  Himsais  iatcr 

Mr.  HunekrYs 
i  singularly  eventful.  Born  in 
January  21,  1860,  he  in- 
herited his  love  of  music,  to  which  he 
devoted  his  life,  from  his  father,  who 
was  a  musician  and  a  composer.  After 
his  graduation  from  Roths  Military 
Academy  he  studied  law  for  a  time,  but 
not  finding  that  profession  suited  to  his 
taste  he  decided  to  pursue  the  study  of 
music  which  he  had  already  taken  up  as 
a  diversion. 
He  went  to  Paris  and  for  several  years 
under  Georges 
On  his  return  to  America  he 
became  associated  with  Raphael  JosefTy 
as  teacher  of  piano  at  the  New  York 
Conservatory. 

It  was  while  he  was  employed  in  this 
work  that  he  began  to  devote  critical 
attention  to  literature,  drama,  painting 
and  architecture.  In  1891  he  became 
ramatic  critic  of  the  New  York 
which  position  he  held  until 
that  paper  suspended  publication. 

Afterward  he  served  in  a  similar  ca- 
pacity for  the  New  York  Advertiser  and 
various  musical  journals.  He  succeeded 
Franklin  Files  as  dramatic  critic  of  the 
New  York  Sun.  Four  years  ago  he  be- 
came music  critic  of  the  New  York 
Times  and  two  years  ago  he  went  with 
the  World.  His  last  contribution  to  that 
newspaper,  a  plea  for  the  revival  of 
"Salambo,"  appeared  in  last  Sunday's 
issue. 

Some  of  his  books  were  these:  "Mez- 
zotints in  Modem  Music,"  "Chopin,  the 
Mnn  and  His  Musk,"  "Iconoclasts:  a 
Book  of  Dramatists."  "Egoists,  a  Book 
of  Supermen,"  "Franz  Lisrt,"  'The  New 
Cosmopolis,"  "Ivory  Apes  and  Pea- 
cocks," and  "Steeplejack." 

Mr.  Huneker,  who  was  the  dean  of  the 
New  York  critics,  was  regarded  with 
affectionate  esteem  by  his  confreres,  and 
when  his  death  was  announced  on  Wed- 
nesday, they  drew  up  a  letter  to  the 
editor  of  the  World  expressing  their 
deep  personal  loss.  One  paragraph  con- 
tained these  words:  "The  loss  to  them 
(the  World's  editors  and  readers),  how- 
ever, is  no  greater,  can  be  no  more 
poignant  than  that  to  us  individually, 
and  while  we  feel  that  literature  in 
general  and  music.il  journalism  in  par- 
ticular has  sustained  in  his  death." 


LOUIS  A.  HORNSTEIN  DEAD 


After   Operation   Fatal  to 
ChJaf  of  Margonthaler  Co. 

A.  Hornstein,  who,  since  1908, 
was  manager  of  the  publicity  depart- 
ment of  the  Mergruthalrr  Linotype 
Company,  died  of  pnenmonla  in  a  sana- 


Mr.  Hornstein  had  been  in  ill  health 
for  more  than  a  year.  A  few  months 
ago  he  underwent  an  operation  at  the 
Eye  and  Ear  Infirmary  which  was  only 
partly  successful  and  a  week  ago  a 
second  operation  had  to  be  performed. 
After  it  was  over  the  physicians  said 
that  he  had  recovered  and  on  Monday 
he  returned  to  his  home.  Late  that 
night  pneumonia  developed  and  he  was 
taken  to  a  sanitarium,  where  he  died. 

Mr.  Hornstein  was  many  years  con- 
nected with  the  typographical  depart- 
ment of  the  Chicago  Tribune  as  a  proof- 
reader. In  1905  he  joined  the  Chicago 
office  staff  of  the  Mergenthalcr  Lino- 
type Company,  which  position  he  re- 
tained until  he  was  invited  to  come  to 
New  York!  in  1908  to  organize  the  pnb- 
licity  department  of  that  company.  In 
this  work  lie  was  eminently  successful. 
Through  his  attendance  at  typographical, 
editorial  and  advertising  conventions 
he  became  widely  known  and  gained 
many  friends  for  the  Mergenthaler 
company. 

The  funeral  took  place  at  Campbell's 
Funeral  Church.  66th  street  and  Broad- 
way, Friday  afternoon. 


(Ohttuarii 

Ellwooo  Roberts,  for  more  than 
twenty  years  a  member  of  the  editorial 
staff  of  the  Norristown  (Pa.)  Herald, 
died  in  Swarthmore,  Pa.,  this  past  week. 
Mr.  Roberts  was  75  years  old  and  for 
the  greater  part  of  his  life  had  been 
prominently  identified  with  the  Society 
of  Friends, 

Marion  E.  Pasjiott,  aged  45,  an  at- 
torney, for  many  years  engaged  in  news- 
paper work  on  several  Philadelphia  pa- 
pers, died  February  4  at  Norristown. 

Charles  H.  Olin,  for  about  twenty- 
seven  years  in  the  employ  of  the  Boston 
Transcript,  for  which  he  did  secretarial 
work,  died  last  week  in  Saugus.  Mr. 
Olin  long  had  charge  of  the  "Divers 
Good  Causes,"  the  Transcript  feature 
devoted  to  appeals  for  worthy  objects 
and  needy  people. 

James  Poole  Bacon,  of  the  firm  of 
Bacon  &  Kinsman,  court  reporters  at  11 
Peroberton  square,  died  this  week.  Mr. 
Bacon  was  said  to  be  dean  of  bis  pro- 
fession in  this  section  of  the  country, 
p  court  reporting 
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more  than  40  years  ago  was  night  editor 
of  the  old  Boston  Advertiser. 

Baia-GEK.  James  Forney,  aged  77,  a 
son  of  the  late  Col.  John  W.  Forney 
who  founded  the  old  Philadelphia  Press, 
died  February  2  in  Philadelphia. 

Samuel  Clark,  aged  66,  editor  of  the 
Washington  (Kan.)  Palladium,  died  at 
Conordia  following  a  long  illness. 

Charles  L.  Miller,  founder  of  the 
Rockford  (111.)  Daily  Republic,  and  ed- 
itor of  the  Quincy  Journal,  died  at 
Rockford  at  the  age  of  72. 

Acnes  Mary  Brown-ell.  Kansas  short 
story  writer  and  contributor  to  Kansas 
newspapers  and  magazines,  died  in  Con- 
cordia. 

Mrs.  Anna  Royal,  sister  of  Mist 
Alke  Ward  Proctor,  editor  and  owner 
of  the  Byers  (Kan.)  Journal  and  the 
Truesdak  (Kan. J  Journal,  died  in  Lee. 


Rev.  Linus  Blakesley.  father  of  the 
late  Charles  A.  Blakesley,  former  editor 
of  the  Kansas  Notes  and  Starbeams  of 
the  Kansas  City  Star,  died  at  El  Paso, 
Tex. 

Mas.  T.  L.  Potter,  sister  of  Sidney 
D.  1-ong.  business  manager  of  the  Wi- 
chita ( Kan.  I  Eagle,  died  in  Saginaw. 
Mich.,  recently. 

Mrs.  I'erweacy  Morgan  Haley, 
aged  78.  dkd  recently  in  Columbia. 
Tenn.  She  was  the  mother  of  Mrs  W. 
C.  Johnson,  wife  of  the  general  manager 
of  the  Chatianuoga  News  and  secretary 


of  the  Southern  Newspaper  Publishers 
Association. 

Edward  Mivby,  president  of  the  Os- 
hawa  (Out.)  Reformer  Printing  &  Pub- 
lishing Company,  died  in  Oshawa  a  few 
days  ago.  aged  84.  He  had  served  on 
the  Globe,  the  Leader,  the  Colonist  and 
the  Echo,  all  Toronto  papers,  and  had 
published  the  Reformer  since  1878. 

Samuel  Hadoen,  secretary-treasurer 
of  the  Toronto  Typographical  Union, 
died  recently,  aged  65.  One  of  the  oldest 
members  of  the  local  printers'  union,  he 
had  been  president  for  several  years. 

Mrs.  Sophia  Rogers  Hennessy.  one 
of  the  first  women  telegrRph  operators, 
died  at  Niagara  Falls,  N.  Y.,  February 
4.  aged  76  years. 

Stephen  Binnincton.  aged  71,  em- 
ployed in  the  composing  room  of  the. 
Journal  of  Commerce  and  Commercial 
Bulletin  for  more  than  forty  years,  is 
dead  at  the  Union  Printers'  Home,  Col- 
orado Springs,  Col 

Lorenzo  O'Rourke,  aged  52,  literary 
critic,  died  last  week  after  a  long  ill  - 
ne«s.  He  had  served  on  the  staffs  of 
the  Brooklyn  Citizen,  Times  and  Eagle, 
and  until  his  illness  he  had  been  literary 
critic  of  the  Literary  Digest  and  a  con- 
tributor to  Current  Opinion  and  World's 
Work. 

Lovick  P.  Yearcin.  aged  28,  former 
assistant  foreman  of  the  mailing  de- 
partment of  the  Dallas  (Tex.)  Morning 
News,  died  in  Wichita  Falls.  Tex.,  last 
week  after  a  brief  illness. 


With  what  interest  The 
Journal,  of  Minneapolis, 
is  read  in  100,000 North- 
western  homes  may  be 
measured  by  the  24,000 
inquiries  our  Washing- 
ton Bureau  received  in 
ten  weeks  for  further 
information  on  special 
articles  that  appeared  in 
this 
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A  Business  Building  Suggestion 
For  Newspaper  Publishers 

~"OL'  arc  doubtless  familiar  with  our  trade  paper 
scries  advertising  Newspaper  advertising.  Most 
of  these  advertisements  are  adaptable  for 
local  use,  and  many  publishers  throughout  the 
country  are  employing  them  to  advantage. 

We  believe  that  1921  will  develop  many  new  Newspaper 
advertisers,  because  this  year,  of  all  years,  advertising  MUST 

Publishers  should  bring  every  possible  pressure  to  bear  upon 
local  wholesalers  and  retailers  to  secure  their  intelligent  co- 
operation. Insist  that  these  wholesalers  and  retailers  demand 
of  every  salesman  who  calls  that  his  particular  company  adver- 
tise in  Newspapers.  Explain  to  the  salesman  that  this  News- 
paper advertising  will  be  to  his  own  personal  advantage  and 
profit,  since  it  will  increase  his  company's  business  in  the 
salesman's  territory. 

Don't  cloud  the  issue  with  a  demand  for  your  paper.  Join 
hands  with  the  big  circle  and  build  business  for  all  papers. 
Your  share  will  come  to  you. 

Consider  what  it  would  mean  for  Newspapers  if  salesmen 
traveling  throughout  the  land  were  intelligently  sold  on  the 
value  of  Newspaper  advertising.  The  manufacturer,  beset  by 
his  salesmen  and  his  customers  to  employ  the  use  of  News- 
papers, would  switch  many  accounts  from  where  they  are  to 
where  they  belong. 

If  there  is  a  sufficient  demand,  we  shall  be  glad  to  reprint  the 
1 920  advertisements  in  booklet  form  and  send  you  a  copy. 

We  shall  be  glad  to  hear  from  you. 


E.  Katz  Special  Advertising  Agency 

15  EAST  26th  STREET  NEW  YORK  CITY 

Publiiheri'  Representative* 

CHICAGO      KANSAS  CITY     NEW  YORK      ATLANTA     SAN  FRANCISCO 

i  
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MEDILL  JOURNALISM  SCHOOL  WELCOMED 
BY  WORLD'S  PRESS  CHIEFS 


G.  Harding,  Lord  Northcliffe, 

u.  s. 


r-HlCAGO-The  new  newspaper  col- 
lege  of  the  West-the  Joseph  Medill 
School  of  Journalism  of  Northwestern 
University — formally  began  its  first  ses- 
sion Tuesday  night,  February  8,  at  Fisk 
Hall,  Evanston.  More  than  100  students 
were  registered  for  the  opening  and 
have  now  entered  upon  what  its  foun- 
ders and  management  hope  to  make  the 
practical  course  in  all  phases  of 
work  ever  offered. 
Interesting  exercises  marked  the 
opening.  President  elect  Harding  tele- 
graphed greetings  from  the  Florida  in 
his  capacity  as  editor  of  the  Marion 
Star.  Lord  Northcliflfe  of  the  London 
Times  sent  his  congratulations  in  a  long 
wireless  message ;  M.  Stephane  Lou- 
tanne  of  Le  Matin  and  M.  Du  Puy  of 
the  Petit  Parisien,  also  wirelessed  felici- 
tations, and  there  was  a  message  from 
Lady  Bathurst  of  the  London  Morning 
Post,  especially  for  the  young  women 
journalists.  Arthur  Brisbane  and  other 
distinguished  American  editors  were 
present  in  person  to  say  a  word  of 
counsel  and  good  will  to  both  students 
and  faculty. 

Dr.  Walter  Dill  Scott,  president  of 
Northwestern,  presided  and  made  the 
opening  address  after  he  had  led  into 
the  hall  a  procession  including  Dr. 
David  Kinley,  president  of  the  Univer- 
sity of  Illinois;  Dr.  Harry  F.  Judson, 
president  of  the  University  of  Chicago, 
members  of  the  school  staff,  the  speak- 
ers and  the  officials  and  deans  of  North- 
western. 

Dr.  Scott  emphasized  America's  need 
today  of  "what  others  may  call  a  saner 
outlook  on  life,  a  healthier  community 
spirit,  an  enobled  national  morale"  and 
the  part  which  the  press,  with  the 
church  and  the  school  may  play  in  cre- 
ating this  better  public  opinion. 

"The  press  in  America,"  he  said,  "has 
a  direct  influence  on  practically  all  the 
inhabitants  above  the  age  of  four,  and  is 
a  dominant  factor  in  determining  the 
thought  of  each  individual. 

"For  centuries  we  have  had  in  Amer- 
ica schools  of  theology  for  training  the 
leaders  in  the  church.  For 
have  had  normal  schools  for 
leaders  in  the  schools.  But  only  now 
are  we  beginning  to  establish  schools 
of  journalism  to  train  leaders  for  the 
press." 

In  his  wireless  message.  Lord  North- 

ctlflfc  ititd,  in  p«ir  t  ' 

"I  shall  be  particularly  glad  if  there 
in  your  part  of  the  United 
i  a  generation  of  newspaper  writers 
whose  eyes  have  been  opened  by  the 
right  kind  of  training,  under  the  right 
minds,  to  the  end  that  they  shall  see 
not  only  across  your  broad  land,  but 
across  the  sea.  For  events  of  the  past 
six  years  have  widened  and  deepened 
channels  of  journalism  and  increased  the 
demand  for  pilots  of  public  thought  who 
know  the  waters  far  beyond  the  famous 
three-mile  limit  of  your  eastern  coast." 

The  new  school  is  named  for  Joseph 
Medill,  famous  publisher  of  the  Chicago 
Tribune.  Joseph  Medill  Patterson  and 
Cnl.  Robert  R.  McCormick. 
of  Joseph  Medill,  arc  now 
of  the  Tribune.  Mr.  Patterson  was  one 
of  the  speakers  at  the  opening,  and  Col. 
McCormick.  on  his  way  to  Europe,  sent 
■  letter  which  wa*  read  by  Dr.  Scott. 
Mrs.  Eleanor  Medill  Part 
of  Editor  Patterson,  had  a  seat  of 
on  the  platform. 


All  of  the  Chicago  newspapers  are 
cu  operating  in  the  conduct  of  the 
school,  and  from  their  ranks  have  been 
drawn  the  practical  newspaper  instruc- 
tors. For  the  present  the  school  is  a 
department  of  Northwestern's  School  of 
Commerce,  under  Dean  Ralph  E.  Heil- 
man,  and  during  the  opening  semester, 
which  continues  until  May  28,  there  will 
be  night  classes  only,  held  at  the  School 
of  Commerce  Building,  31  West  Lake 
street,  in  the  Chicago  "loop."  Later  a 
director  of  the  new  school  mill  be  se- 
lected and  full-time  courses  will  be 
opened  on  Northwestern's  Evanston 
campus. 

Dean  Heilman  explains  that  it  is  the 
purpose  to  "give  the  student  not  only 
the  technical  newspaper  training,  but  in- 
struction in  those  general  subjects  which 
are  essential  to  the  proper  development 
of  a  journalist." 

When  the  full-time  course  is  estab- 
lished at  Evanston,  graduates  will  take 
the  degree  of  bachelor  of  science.  Part 
time  work  throughout  the  four  years 


Following  are  the  principal  members 
of  the  faculty: 

Editing,  re-writing,  copy  reading— 
W.  A.  Dill,  of  the  Chicago  office,  As- 
sociated Press,  and  formerly  profes- 
sor of  journalism  at  the  University  of 

Editorial  writing  and  polky— Tif- 
fany Blake,  chief  editorial  writer,  Chi- 
cago Tribune,  supervisor:  Prof.  James 
Weber  Linn,  chief  editorial  writer, 
Chicago  Herald-Examiner,  and  Baker 
Brownell,  editorial  writer.  Chicago 
Daily  News. 

Law  of  the  press. — Prof.  A.  W. 
Bays. 

Ncwa-writing  and  reporting — Wal- 
ter A.  Washburne.  city  editor,  Chi- 
cago Evening  Post,  supervisor; 
George  P.  Stone,  assistant  city 
Chicago  Evening  Post. 


W.  A.  Curley,  managing  editor,  Chi- 
cago Evening  American;  James 
O'Donnell  Bennett,  of  the  Chicago 
Tribune,  and  Walter  A.  Strong,  of  the 
Chicago  Daily  News.  Under  this 
head,  lectures  on  all  phases  of  news- 
paper making  will  be  given,  and  the 
co-operation  of  leaders  in  journalism 
throughout  the  Middle  West  will  be 


F.  S.  Deibler. 
English—  Prof.  Walter  K.  Smart. 
Government— Prof.  P.  O.  Ray. 
American    mstory — rrot.    w.  >. 
Pooley. 

Terry.  ** 

Psychology— Prof.  D.  T.  Howard 
and  Louis  Webb. 

Sociology— Prof.  A.  J.  Todd. 

Of  the  first  75  students  enrolled, 
men  and  women  were  about  equally 
divided  in  number.  Most  of  ^them 
lived  in  Chicago,  but  there  were  repre- 
sentatives from  several  states.  Only 
two  of  the  lot  were  experienced  news- 
paper workers,  and  forty-one  were 
real  tyros.  Twelve  had  some  general 
newspaper  experience  and  twenty-two 
had  worked  for  short  periods  on 
trade,  community  and  college 


DENVER  POST  AD  SELLS  18,000 
SHIRTS  WITHIN  330  MINUTES 


St  or.  Overrun  Thursday  with  Mm  Who  Saak  Bargains 
rate  the  Ad  Pow.r  of  Th«  Pest 


One  full  page  advertisement  in  Wednesday's.  Denver  Post 
sold  18.000  men's  shirts  for  the  Joslin  store  in  five  and  one-half 
hours  Thursday,  Jan.  27. 

"That  Denver  Post  ad  was  the  most  successful  ad  ever 
inserted  by  any  store  in  any  newspaper  in  the  country,"  John 
Rice,  advertising  manager  for  Joslin's  store,  said  Friday. 


"Advertisements  appeared 
Thursday  afternoon,  but  before 
those  ads  reached  the  readers  all 
the  shirts  were  gone, 

"We  expected  the  sale  would 
last  two  or  three  days.  The 
store  doors  opened  at  8,30  a.  m. 
The  shirts  at  $1.25  each  were 
ready.  So  were  the  sixty-two 
sales  people.  It  was  just  a  mat- 
ter of  minutes  until  the  store 
was  packed  with  purchasers. 

"Those  shirts  were  sold  before 
the  purchasers  came  into  the 
store.  All  the  salespeople  had 
to  do  was  make  out  the  orders. 
That  one  full-page  ad  in  The 
Post  Wednesday  did  the  work. 

BIGGEST  SALE  EVER 
HELD  IN  COUNTRY 

"It  was  the  biggest  sale  ever 
held,  not  only  in  Denver,  but 
in  the  whole  country. 
:  the  most  wonderful  feature 
about  it  all  was  that  fully  two- 
of  the  purchasers 
The  sa 
that  Denver  Post  i 
are  read  by  the  men.  This  sale 
brought  more  men  into  Joslin's 
than  ever  went  into  any  store  in 
Denver  in  a  single  day. 

"From  8.30  until  10.30  a.  m. 
most  of  the  shirt  purchasers 
were  men.  From  10.30  until 
noon  the  number  of  men  and 
women  was  about  equally  di- 
vided. Then  during  the  noon 
hour  until  the  supply  was  ex- 


The  Denim  Pott  is 

lit  circulation  daily 
158,000.  It 

to 

other  dailiet  publithed  in 

A,  B.  C. 


luusted,  the  men  predominated. 
And  after  all  the  shirts  were 
sold  and  even  Friday,  we  had  a 
flood  of  demands  for  shirts 
which  we  could  not  fill. 

"The  advertisement  was  jost 
right.  It  was  a  man's  ad.  The 
Post  took  it  to  the  men.  The 
shirts  were  sold  to  the  mat  be- 
fore they  came  into  the  store. 
The  only  question  in  their  minds 
was  how  many  to  buy.  And  the 
average  purchaser  carried  away 


POST'S  AD  POWER 
WITHOUT  A  PEER 

Selling  18,000  shirts  in  five 
and  one-half  hours  by  a  single 
newspaper  advertisement  is  a 
world's  record.  It  means  that 
one  Denver  Post  advertisement 
sold  men's  shirts  at  the  rate  of 
fifty-four  a  minute— that  each  of 
the  salespeople  handling  the  sale 
at  Joslin's  sold  shirts  to  pur- 
chasers at  the  rate  of  almost  one 
a  minute.  It  demonstrated  that 
as  an  advertising  medium.  The 
Post  is  without  a  peer. 

If  you  have  something  to  sell, 
if  you  want  something  somebody 
else  has  to  sell  or  trade,  just  tell 
The  Denver  Post  No  need  to 
spend  your  money  in  duplicating 
your  ad  in  other  papers. 

Not  while  one  Denver  Post  ad- 
vertisement sells  18,000  men's 
shirts  in  five  and  one-half  hours. 


Denver,  Colorado. 

128J000.  Sunday 
Wyoming  and 

to 


Mtm 
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The  Kaiser's  Suppi 

and  the  Iron  Chancellor's  Own  J 

History — When  the  j 

Bbmar, 


*  SIX  BIG  FULL  PAGE  ILLUSTRATED 


Why  The  Book  Was  Written 

The  Kaiser's  dismissal  of  Bismarck,  in  1890,  easily  ranks  as  the 
most  sensational  political  event  of  the  nineteenth  century. 


It  is  not  too  much  to  say  that  the  temerity  of  the  young  Kaiser 
the  Iron  Chancellor  Astounded  the  World! 


Bismarck  retired  to  hi*  Friedrichtruh  estate  and  started  to  write  hi» 
memoir*  which  were*  to  tell  posterity  just  why  and  how  he  was  forced 
out  of  public  life*.  Two  volumes  were  published  in  1698.  The  third,  in 
manuscript  form,  was  handed  over  to  the  publishers  with  the  express 
proviso  that  it  was  not  to  be  published  in  the  Kaiser'*  lifetime. 

Why  The  Book  Was  Suppressed 

A  glance  at  the  volume  in  question  is  all  that  is  necessary  to 
ascertain  why  Bismarck  did  not  want  the  book  published  in  the 
Kaiser's  lifetime. 

'  It  gives  in  full  the  facts  surrounding  the  dismissal,  but  it  also  in- 
clude. Verbatim  Copies  of  Hitherto  Unpublished  Letters  Writ- 
ten by  the  Kaiser,  Hectic  Interviews  Between  the  Kaiser  and 
Hk  Prime  Minister  and  a  Detailed  Study  and  Analysis  of  the 
Kaiser's  Character — much  of  which  was  calculated  to  prove 
most  embarrassing  to  the  German  Emperor. 

Why  The  Book  Is  Now  Released 

Although  the  Kaiser  is  still  alive,  he  is  politically  DEAD.  The 
great  German  Empire  that  Bismarck  fought  so  hard  to  build  up 
is  now  but  a  memory. 

For  that  reason,  it  was  decided  to  defer  its  publication  no 
longer,  particularly  in  view  of  the 
ceived  for  its  immediate  release. 


Despite  the  protest  of  Bismarck's  heirs  and  the 
ifluences,  therefore,  the 
,  to  the  public. 


of  other 
I 


NOS.   1    and   2  Trte  Future 

(D<™U.  Truck) 

NO.  3  TherUuer'.d-i 

NO.  4  BbnwckgeU"! 

NO.  5  HowBbmarck, 

NO.  6  Gr«df .ther,  W 

BISMARi 

The  executors  of  Bismarck's  estate  by 
this  matter  during  the  Kaiser's  lifetir 
for  "WORLD  Good  and  Internatioru 
the  facts. 

It  is  a  noteworthy 
War  would  PRC 
HAVE  OCCUR* 
been  kept  at  t 


A  Veritable  Voice  from  the  Dead  tha 

Write  for 

This  material  is  fully  protected  by  copyright  and  wiU  be  published  sim 
McCLURE  NEWSPAPER  SYNDICATE 


issed  Letters  to  Bismarck 

try  of  the  Most  Significant  Episode  in  Modern 
user  "Dropped  the  Pilot"and  Gave 
"The  Blue  Envelope" 

used  Beginning  March  13 

ITORIES  IN  PROOF  OR  MAT  FORM  <  ■ 

y»:   "I  Must  Be  Obeyed!" 
"rule  alone"  become,  increasingly  evident. 
Hue  Envelope." 

id  son  compared  by  Bismarck. 

:(s  WILL 

i  WILL  were  not  permitted  to  publish 
but  now  it  has  been  determined  that 
ublic  Policy"  the  public  must  be  given 

zct  that  the  World 
\ABLY  NEVER 
ZD  had  Bismarck 
German  Helm. 

the  Kaiser  Tried  in  Vain  to  Silence!! 

tes  NOW! 

neously  in  France,  Italy,  Sweden,  Norway,  England  and  other  countries. 

373  FOURTH  AVENUE,  NEW  YORK 


"Historical  Matter  of 
Commanding  Significance" 

■ays  Charles  Downer  Hazen,  Professor  of  History,  Columbia 
University,  who  has  read  the  60,000  word  book,  which  has  not 
yet  been  published— The  HIGH  LIGHTS  of  whkh  are  OF- 
FERED TO  YOU  for  vour  paper  now  for  FIRST  PUBLICA- 
TION ANYWHERE  1 1 

Contemporary  documents  of  great  importance  are  here  pre- 
sented and  the  studied  characterization,  the  weighty  judgments, 
the  penetrating  expose  of  conduct  make  this  a  most  important 
and  fully  commanding  publication. 

Devoted  almost  entirely  to  the  events  that  led  up  to  the  famous 
dismissal,  to  the  divergences  of  opinion  of  the  Minister  and  his 
master,  to  the- wire-pulling  and  intriguing  of  the  lesser  figures, 
it  is  an  ex-parte  account,  of  course,  and  its  actual  value  will 
only  be  known  after  historians  have  subjected  it  to  their  criti- 
cisms and  after  other  archives,  public  and  private,  have  yielded 
up  their  relevant  treasures. 

Professor  Hazen,  says:  "It  will  remain  the  most  extensive, 
the  most  detailed,  and  the  most  authoritative  account  we  have 
of  an  important  and  dramatic  turning  point  in  modern  history ! 

If  its  publication  should  prompt  the  Kaiser  or  his  friends  to 
add  a  similar  installment  to  our  information,  it  would  be 
gratefully  received. 

"Between  them,  these  two  autocrats,  William  and  Bismarck, 
cut  a  large  figure  in  the  history  of  the  world — building  and  de- 
stroying, precipitating,  among  other  things,  four  memorable 
wars  I 

"Anything  that  throws  light  upon  their  relations  to  each  other 
is,  therefore,  destined  to  be  appreciated  by  all  who  seek  to 
understand  the  present  age." 

The  paper  in  your  territory  that  secures  this  feature  will 
be  complimented  and  talked  about  for  months — MAKE 
IT  YOURS  BY  WIRING  AT  ONCE. 
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TELLS    BUYING  PUBLIC 
ABOUT  ADVERTISING 


"Newipaperi  carry  a  'news  of  rncrihamlisr* 
that  ia  just  at  interrstingj  jo»1  a*  vital,  as  tha 
'n*»i  of  events'  which  tSc  editors  gather  for 

OS. 

"And  sire*  this  'news  of  merchandise'  fnds 
iu  only  expression  ia  the  form  of  advertising 
we  must  admit  that  the  sdvertiseing  columns 
are  quite  worthy  of  our  serious  attention  as  tha 
largeit^news  beading  or  the  mort  ponderous 

"Sn»t  yese  ryer  to  ti:rrtiii*e—cn4  yea 
s*«r  ear  the  sews  of  commiriM  forest  and 
eerr   ••/  Ihivjf  Mat  miff 


Without  the  beating  nf  drums  or  the 
sounding  of  trumpet!  the  New  Y»rk 
American  a  week  ago  launched  a  cam- 
paign that  promises  to  have  a  far  reach- 
ing effect  upon  the  attitude  of  the  public 
toward  advertising.  While  the  Ameri- 
can will  bear  all  the  expenses  of  carry- 
ing it  on  neither  its  name  nor  that  of  any 
other  Hearst  newspaper  will  he  men- 
tioned in  connection  with  the  campaign, 
the  purpose  of  which  is  to  promote  the 
reading  of  advertisements  by  the  gen- 
eral public. 

The  American  has  invited  the  leading 
advertising  agents  of  the  country  to 
an  editorial  on  the  subject 
i  will  be  printed,  without  signature, 
on  the  second  page  of  the  paper.  Copies 
of  each  editorial  with  the  writer's  name 
attached  will  be  reprinted  on  high  grade 

t  in 


such  quantities  as  he  can  use. 

Under  the  plan  first  adopted  the  edi- 
torials were  to  appear  only  in  the  Amer- 
ican, but  at  tilt  conference  of  the  Hearst 
organization  held  in  New  York  last 
week,  the  publishers  of  several  other 
Hearst  newspapers  expressed  a  desire 
to  be  accorded  the  privilege  of  printing 
them  and  they  were  authorized  to  do  so. 
Mr.  Hearst  has  since  concluded  that 
there  may  be  other  publishers  who  would 
like  to  join  him  in  carrying  on  this  edu- 
cational campaign  and  therefore  offers 

editorials  for  their  own  use  free  of  all 
expense. 

An  examination  of  the  editorials  that 
have  already  been  printed  shows  that 
,  they  arc  of  an  unusually  effective  char- 
acter and  are  likely  to  be  read  with  much 
profit  not  only  by  the  general  public  but 
also  by  advertisers  and  advertising  men 
everywhere. 

Perhaps  the  dearest  idea  of  the  char- 
acter of  the  campaign  can  be  obtained 
from  the  editorials  themselves.  Here 
are  the  titles  of  a  few  of  them:  "Don't 
Buy  Anonymous  Goods,"  "Make  Money 
on  What  You  Spend,"  "Advertising  Cuts 
Price*  You  Pay,"  "Why  Advertised 
Goods  Sell  Quickest,"  "Merchandise 
Merit  Guaranteed." 

The  following  paragraphs  taken  from 
one  of  tJieee^  editorials  furnishes  the 

"Today,  wheat  the  haying  public  la  right, 
fully  expecting  Ma  every  duller  to  da  double 
doty,  this  publication  feela  Hurt  It  can  render 
no  mora  constructive  service  to  tie  readers 
than  to  intelligently  and  sincerely  point  oat 
the  Feasibilities  of  advertising  as  related  to  Use 
needs  and  opportunities  of  every  home. 

"  The  buying  public'  to  which  reference  la 
nsade  will  certainly  ha  interested  in  reading 
these  editorials  because  tbejr  discuss  la  a  moat 
entertaining  and  informative  manner  enh,e*ts 
of  vital  importance  to  their  pocket  hooka. 
The  following  excerpts  Indicate  Use  methods  of 

1      ,en1a^.  n    eniTWri!  ■ 

"The  men  who  aigi 
Independence  had  faith  in  it  tu 
meant  fame— its  failure,  death.  Bin  they  had 
faitb— they  Mer-ti&ed  themselves  with  it—  lacy 
/iawed 

"So  with  the  manufacturers  who  trade  ourlta 
and  advertises  hie  goods-  His  trade-mart  name 
ia  his  signature  to  the  pledec — "I  bayk-  this 
article,  ire  quality,  ita  value,  and  its  service  to 
the  public.  I  am  responsible  for  rt;  the  praise 
or  blame  belongs  to  use  ' 

"Today  if  a  man  makes  a  product  that  is 
good  enough  to  be  proud  of.  he  trade-mark*  and 
advertises  it,  that  all  the  world  may  knew 
him  as  the  author.  This  mark  is  his  pledge 
of  quality — rt  hie  responsibility— ,f  hia  wrrd 
of  honor  to  yno  that  be  hacks  his  product  to 
the  limit.    And  if  a  ravenufeclurer  does  theae 

hinge,  let  the  buyer  be  •  ,s--let  hint  [ 

he  trade  mark  I 


Walter  G.  Bryan,  of  the  executive 
branch  of  the  Hearst  organization,  in 
talking  to  a  representative  of  Editor  ti 
Publishes  about  the  campaign,  said: 

"If  we  can  persuade  the  public  to  read 
faithfully  the  advertisements  appearing 
in  the  newspapers  and  magazines,  we  ate 
helping  them  to  grt  the  full  value  of 
every  dollar  they  spend  for  the  necessi- 
ties and  luxuries  of  life.  You  and  I 
know,  and  every  one  else  who  has  giver, 
the  matter  careful  study  knows  that 
advertised  products  represent  the  best 
values  there  are  in  merchandise.  If  we 
can  only  make  the  consuming  public 
realize  this  fact  advertising  will  assume 
a  new  importance  in  their  eyes  and  ad- 
vertising itself  will  gain  in  power  and 
effectiveness.  When  this  is  accomplished 
merchants  who  handle  advertised  goods 
will  sell  more  of  them,  and  because  a 
greater  demand  has  been  created  the 
manufacturers  will  be  benefitted  by  the 
increase  in  size  and  number  of  orders 
they  will  receive  from  the  retailers. 

"It  naturally  follows  that  when  adver- 
tisers realize  greater  returns  from  their 
publicity  they  will  want  to  use  more 
space  in  the  newspapers,  and  manufac- 


vertised  will  want  to  avail  themselves  of 
this  tremendous  selling  force.  Thus  you 
sec  that  all  who  have  to  do  with  mer- 
chandising will  be  benefitted  by  this 
campaign  to  promote  the  reading  of  ad- 
vertising— the  manufacturer,  the  retailer, 


Dallas.  Tex.— The  Oak  Cliff  Com- 
mercial Association  hag  raised  a  fund 
of  several  thousand  dollars  for  adver- 
tising and  has  launched  an  intensive 
publicity  campaign.  Covering  a  period  of 
fifteen  weeks,  the  advertising  pages  of 
the  Dallas  county  newspapers  will  be 
used  to  tell  the  advantages  of  Oak  Cliff. 
Full  page  advertisements  in  the  Dallas 
News,  Dallas  Times-Herald  and  other 
Dallas  newspapers  are  being  used. 


Deetsrellou  of 


the  trade  mark  name  and  buy  with  his  tnreiey 
s  pledged  commodity. 

'Advertising  ia  a  rwo-edjed  ivord.  It  gives 
the  consumers  the  advantage  "f  knowing  rx- 
artly  who  disappoints  tbeirt-  \a  .me  realises 
this  nwrt  keenly  than  the  manufacturer.  5io 
with  bias  rt  is  a  principle  of  awd  Wnnci*  as 
well  as  honne  to  make  his  gool<  measure  up 
to  hie  advertising  claims. 


The  Standard  Size 

For  ortfiptper*  has  become 

8  Cob.  12  Ems;  6  Pt.  Rules 


68  &34-in.  Newsprint  Rolls 


Compare  with  your  present  size  and 
figure  the  gating. 

Made  possible  by  the  Wood  Dry  Mat 


AJJtest  inquiries  to 

Wood  Flong  Corp. 

28    Madison    At..,    New  York 


Bury  Connors  in  Tactnaeesve 

Coxrus  Chijsti,  Tex.— The  body  of 
D.  E.  Connors,  about  45  years  old,  city 
editor  of  the  Corpus  Christi  Times  be- 
fore the  storm  of  September  14,  1919, 
who  was  drowned  in  the  tidal  wave  that 
swept  the  city,  has  been  disinterred  and 
shipped  to  Jacksonville,  Tenn.,  where  it 
will  be  buried. 


National 
Advertising  Score 
For  1920 

Among  the  approximated?  2,000  daily  papers  in  tha  United 
States,  thare  are  a  few  which  stand  forth  as  tha  i 


}  s  Super- 

Theee  are  the  passers  whoa*  combined  circulations 
form  tha  backbone  of  any  campaign.  They  are  papers  of  prestige 
as  wall  as  mare  size;  of  quality  circulation  as  well  aa  t 


fare  are  fourteen  of  the  leaders,  with  the  volume  of  advet 
they  carried  during  tha  year  1920.     (Stated  in  agate  linat. 


tare  volume, 
of  | 


> 


Los  Angeles  Times 

Third  among  all  newt paper »  in  the 
United  States 

News    Ia.H7.tlt 

 a  Ttfgmne   25.725.070 

Las  Aagalea  Tlaaaa   Z8.031.7in 

Pittsburg  Prase    24.776.570 

New  Yen*  Tama   2J.450.0D0 

Baltimore  Sun  (Evening  and  Sunday)    22.157. 304 

Cleveland  Plain  Dearer   22.0Cg.M2 

Washington  Star   21,0)2.906 

Chicago  hsewe    Ia.1se.7b6 

Cohimbue  Dispatch   19.2*2.)  It 

St.  Louts  Post  Dispatch   19, Oil, 660 

Philadelphia  Inquirer    IS, 305. 500 

New  York  World  iMoealag  and  Sunday)    !»  ".'/'« 


Southern  California 

Advertising  Score 
For  1920 


Kv 


pectevcular  than  ita  nation-wide  achievement  is 
erw  helming  lead  in  ita  local  field.     Its  raptdly- 


Tha  Tier  as'  overwhelming  lead  in  ita  local  held.  Its  raptdly- 
growing  circulation,  all  concentrated  within  Southern  California 
and  consisting  of  full-fledged  newspapers  (no  incomplete  editions, 
no  pre  dated  street  sales,  no  returns  from  ttsrwsdealers)  has 
attracted  mora  and  mora  tha  total  advertising  appropriations  of 
hundreds  of  local  firms,  The  Tunas  ia  the  only  morning  newspaper 
used  by  Los  Angeles  department  stores,  and  tha  judgment  of  these 
expert  spacs-buyars  ia  backed  up  by  tha  universal  experience 
of  the  general  public,  as  shown  by  Tha  ~ 


Times'  enormous  lead  in 


LOCAL  DISPLAY  ADVERTISING 


Las  Aagelsa  Tlaass,  first 

Lapreaa  

Harald 


14. Ml. 77(1 
I2.77S.5IS 
».»77.770 
8.777.61* 
7,414.000 


WANT  ADS. 


Las  Augslea  TIanee,  Seat    T.TTe.S24 

Examiner    5.417.721) 

Harald   S.0I3.4SS 

.::::::::::::::::::::::::::::::::::::::::::::::•; 


FOREIGN  ADVERTISING 


2.M3.424 

2.40J.I42 
912.232 

is4.na 

S  12.062 


TOTAL  ADVERTISING, 


1.  =■■  Anri.f.  Tim**,  fir»t 

Kxatrnirva«r 
Hiir-Ui1  .  . 
F*pr-».. 

R»>coTd    .  . 


The  Los  Angeles 

Hatria  Trust  Building.  Chicago— 225  Fifth  Avenue. 


Digitized  by  Google 


BUFFALO  EVENING  NEWS 


FIRST   IN    NATIONAL  ADVERTISING 


For  the  year  1920  the  Buffalo  Evening  News  printed 
more  National  Advertising  than  any  other  paper  in  the 
United  States  publishing  only  six  issues  per  week. 

(From  figures  January  Advertising  Age) 

This  achievement  was  accomplished  notwithstanding  the  omis- 
sion of  several  thousand  columns  of  copy  due  to  freight  embargo, 
lack  of  paper  and  a  strict  censorship  of  copy. 


National  -  -  2,958,307  agate  lines 

Local  Display  7,041,534  agate  lines 

Clessified    -  3,655,868  agate  lines 

Tetal  -  •  13,665,709  agate  lines 


NOTE — Boston  Post,  a  seven-day  publication,  exceeds  Buffalo  Even- 
ing News  National  Advertising  Lineage  both  in  their  morning  and 

seven-day  totals. 


BUFFALO  EVENING  NEWS 


KELLY-SMITH  CO. 


Lytton  Bldg., 
Chicago,  111. 


REPRESENTATIVES 
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HOST  TO  "SPECIALS" 


Dinner   as   Mark   of   Appreciation  of 
Cap  Tbay  Ga  ra  Him  on  Ajtntv'i 


Davis  was  connected  with  the  Knicker- 
bocker Press  and  Albany  Evening  Jour- 


Frank  Presbrey,  president  of  the 
Frank  Presbrey  Company,  of  N'ew  York, 
entertained  a  number  of  New  York 
newspaper  representatives  at  luncheon 
at  the  Union  League  Club  February  10. 
It  was  a  mark  o(  appreciation  of  the 
tribute  paid  him  recently  by  the  repre- 
sentatives, when  they  presented  him  with 
a  loving  cup,  in  celebration  of  the_2Slh 
anniversary  of  his  agency.  Mr. 
brey  spoke  briefly  of  the  pleasant 
ciations  he  had  bad  with  these 
during  his  years  of  business, 

His  guests  were:  Franklin  P.  Alcorn, 
J.  Frank  Duffy.  J.  T.  Beckwilh.  C  T. 
Lngan,  C.  I.  Putnam,  Fred  P.  MoU, 
Mortimer  D.  Uryant,  B.  M.  Schwartz, 
Rodney  F_  Boone.  E.  S.  Cone,  George 
B.  David,  Charles  1".  Kddy,  \V.  C.  Bates, 
A  \V.  Howland,  C.  C.  Kahlert,  I.  A. 
Klein.  G.  P.  Knill.  A.  W.  Creel,  0.  R 
K;.t/.  \V.  J.  Morton,  Charles  K.  Miller. 
Ralph  R.  Mulligan,  C.  W.  Brucker. 
)\>\m  E.  O'Mara.  George  D.  Smith, 
W  allace  G.  Brooke,  Hugh  Uurkc.  D.  M. 
Shirk,  J.  Finlev,  P.  J.  Seraphine,  F.  St. 
John  Richards."  S.  C.  Thcis.  William  D. 
Ward.  W.  H.  Lawrence  and  M.  C 
Watson.   

NOTES  OF  THE  AGENCIES 

Raymond  C.  Martin,  former  city  ed- 
itor, and  John  T.  E.  Davis,  former  news 
editor  of  the  Albany  (N.  Y.)  Argus, 
have  organized  the  Albany  Publicity 
Service  and  opened  offices  in  the  Argus 
Building  at  410  Broadway.  Mr.  Martin 
had  been  associated  with  several  papers 
on  the  Pacific  Coast  before  returning 
to  Albany  to  join  the  editorial  staff  of 
the  Knickerbocker  Press,  which  he  left 
to  become  city  editor  of  the  Argus.  Mr. 


The  I .ccs  Company,  Cleveland,  at  its 
recent  annual  meeting  elected  the  follow- 
ing officers  :  George  EL  Lees,  president ; 
Kenneth  Ingersoll,  vice-president;  E.  D. 
Wolaver.  secretary;  Charles  l_  Burns, 
treasurer  and  manager ;  M.  H.  Hattlcr. 
assistant  treasurer. 

John  M.  Sweeney,  Jr.,  for  the  past 
year  New  England  representative  for 
Art.  A-  Decoration,  and  E.  McMllc 
Price,  recently  sales  manager  for  Henr> 
Tctlow  Company.  Philadelphia,  have 
formed  a  partnership  as  publishers'  rep- 
re«cntativrs  with  headquarters  at  161 
Slimmer  Strict.  Boston. 

R.  W.  Knox,  for  some  time  adver- 
tising manager  of  the  Columbia  Graph- 
ophone  Company,  and  who  for  the  past 
two  years  lias  been  in  charge  of  the 
advertising  and  promotion  department 
of  the  Hudson  Motor  Car  Company,  of 
New  York,  Inc.,  has  joined  the  George 
Batten  Company,  New  York 

H.  Rea  Fitch,  who  has  been  with  the 
copy  department  of  Frank  Seaman,  Inc., 
has  resigned. 

C.  A.  Seward,  art  director  for  the 
Southwestern  Advertising  Agency,  and 
his  father  were  seriously  injured  when 
a  motor  car  struck  the  car  in  which 
they  were  riding.  Mr.  Seward  is  re- 
potted improving  slowly. 

Captain  Le  Hain  of  the  Drsbarats  Ad 
vertising  Agency,  Montreal,  for  the  past 
five  years  with  the  army  in  Siberia,  has 
returned  to  the  staff  of  that  agency. 

H.  C.  D.  Fitigerald  has  rejoined  the 
Frank  Presbrey  Company  of  New  Yotk 
as  a  member  of  the  copy  staff  after  an 
absence  of  eight  years. 

George  E.  Harris,  treasurer  and  gen- 


eral manager  of  the  Dauchy  Company, 
New  York,  for  many  years,  was  recently 
elected  president  and  treasurer  of  that 
agency. 

Harry  McMains  has  opened  the 
McMains  Advertising  Agency,  with  of- 
fices at  1607;,  Main  Street,  Dallas  Mr. 
McMains  was  formerly  with  the  South- 
western Advertising  Agency  of  Dallas. 

The  Wales    Advertising   Agencv  of 
New  York  City  has  appoint 
E.  Prins  as  manager  of  its 


Percy  Nickel,  formerly  dramatic 
critic  fur  the  State  Journal,  l-aming 
i  Mich,  i  i*  now  writing  copy  for  the 
Walter  J.  Peterson  Company,  a  Grand 
Rapids  (Mich.),  advertising  agency. 

Fred  A.  Slaten.  for  several  years  a 
mcmher  of  the  advertising  agency  firm 
of  Benson,  Gamble  Slaten,  Chicago, 
has  retired  from  the  agency  business  to 
become  president  .>f  the  Eden  Allpiance 
Company,  with  headquarters  in  Chicago. 
The  company  will  distribute  washing 
machines  and  other  household  appli- 
ances in  Several  middle  western  stale*. 
The  advertising  agency  will  continue 
under  the  same  name  for  thr  present 

John  S.  Boyd,  of  the  New  York  fftce 
of  Hoyt's  Service,  Inc.,  went  to  Colum- 
bus. Ohio,  to  attend  the  Automotive 
Tractor  Show,  which  opened  there  on 
February  7. 

Wells  Drury  has  entered  the  adver- 
tising business  in  San  Francisco  as  head 


of  the  Drury  Service.  This  agency  has 
offices  in  the  Monadnoik  Kuilding.  Mr. 
Drury  is  a  former  editor  of  the  San 
Francisco  Call  and  Examiner.  Sacra- 
mento Union,  Los  Angeles  Record,  and 
other  newspapers. 

J.  C.  Healy,  at  present  manager  of  the 
copy  department  of  the  Turner-Wag- 
ner Agency,  Chicago,  will  join  the 
McCutcheon-Gcrson  Service,  Chicago, 
as  chief  of  the  plan  and  copy  < 
succeeding  William  J.  Mat 
signed. 

Irving  S.  Johnston,  son  of  Samuel  P. 
Johnston,  of  the  Johnslon-Ayres  Com- 
pany of  San  Francisco,  has  joined  the 
art  start  in  the  Philadelphia  oilier  of 
N.  W.  Ayer  &  Son. 

Smith  &  Smith,  a  new  advertising 
agency,  has  been  established  in  Kansas 
City  by  Clyde  H.  Smith  and  Allen  C. 
Smith. 

Hugh  I).  McKay,  formerly  with  Frank 
Seaman.  live.,  is  now  with  the  Philip 
Ritter  t.ompany,  New  York,  as  account 
executive. 

The  Rogers-Gano  Advertising  Agency, 
with  offices  in  Houston,  Tex.,  and  Chi- 
cago, has  been  formed  by  D  C.  Rogers 
and  R.  C.  liano.  The  Houston  offices 
will  be  under  the  management  of  Mr. 
Rogers  and  the  Chicago  office  under  Mr. 
Gano.  It  is  handling  the  accounts  of 
the  Hughes  Tool  Company,  Guibcrson 
Corporation    and    Frick-Rcid  Supply 
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Announce*  the  appointment  of 

FRANK  SEIDER 


Mr.  Seidera  experience  of  twelve  years  in  the 
National  Advertising  field,  during  which  time  he  ac- 
quired a  close,  thorough  knowledge  of  National  Ad- 
vertising and  Merchandising  methods,  will  be  at  the 
service  of  our  advertisers. 

Intelligent  co-operation  with  the  National  Adver- 
tiser is  necessary  in  the  Jewish  field.  It  is  just  such 
co-operation  that  the  Quality  Newspaper  in  the 
American  Jewish  Field  is  now  ready  to  i 


sUjoAfcor. 


A.  B.  C 


183  EAST  BROADWAY 


NEW  YORK 
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HERE  IS  CIRCULATION  FOR  YOU! 


€1  22  Million  People  in 
United  States  Pay 
To  See  Moving 
Pictures  Daily 


€J  Rotogravure  Sections  Have  Proven 
to  be  the  Greatest  of  all  Circula- 
tion Builders. 

<J  A  Rotogravure  Moving  Pic- 
ture Magazine  as  a  Supple- 
ment to  Your  Sunday  Paper 
Links  the  Best  Circulation 
Builder  with  the  Biggest 
Clientele  to  Which  a 
Paper  Can  Play 


M  o  r  e 
People  Pay 
Daily  to  Mov- 
ing Pictures 
Than    to  Anv 
Other    One  Thing 
Excepting    For  Food 
and  Transportation. 

<1    The   Cos!  of 
Rotogravure  Supplements 
Have   Made   Their  Ise 
Prohibitive  To  Many  Newspapers 

BUT—  ™" 

<TMOVING  PICTURES,"'  A  National  Weekly  Rotogravure  Magazine  For  Film  Fans 

Is  Offered  To  You  As  A  Supplement  For  Your  Sunday  Paper  Under  A  Plan  Whereby  It  Becomes  An 
Asset  Instead  of  A  Liability.     It  Makes  Money  For  You  Instead  of  Costing  You  Money 

WIRE  FOR  OPTION  IN  YOUR  TERRITORY 

GRAVURE  PICTORIAL  PUBLISHING  COMPANY,  INC. 

25  FRANKFORT  STREET,  NEW  YORK 


Google 
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JAPANESE  WANT  CABLE 
TO  UNITED  STATES 


Editor  &  Publisher  for  February  12,  1921 


U. 


Sh.ro  It  With  Chin. 


An  international  movement  U  on  fo-t 
for  a  new  American-Japanese  cable-  Con- 
certed action  is  being  organized  at  Wash- 
ington and  Tokio.  The  need  and  the 
prospect  of  increased  cable  communica- 
tion direct  between  the  United  States  and 
the  Orient  are  discussed  in  an  article 
in  the  current  number  of  the  Trans- 
Pacific  Magaxine  by  Kakichi  t'chida, 
vice-minister  of  corn- 
hit  canvassed  influen- 
ti.il  capitalists  and  public  officials  in  both 
America  and  Japan  and  says  that  capi- 
tal and  government  favor  are  in  sight. 

The  present  Pacific  cable  extendi  from 
San  Frandsco  to  Honolulu,  thence  to 
Midway  Island  and  on  to  Guam,  where 
it  splits,  one  branch  going  to  Manila  and 
an  to  China  and  the  other  to  Boiu'n 
Islands.  All  this  line  belongs  to  the 
Commercial  Pacific  Cable  Company. 
From  Bonin  Islands  has  been  laid  a  line 
belonging  to  the  Japanese  government 
So  Japan  is  served  with  only  one-half  a 
cable,  as  roughly  half  the  business  which 
arrives  at  Guam  for  transmission  east- 
ward comes  from  the  Philippines  and 
China  and  the  other  half  from  Japan,  but 
from  Guam  to  San  Francisco  a  single 
line  must  carry  the  entire  business  of 


A  comprehensive  survey  of  the  situa- 
tion is  given  by  Cchida.  "The  capacity 
of  this  cable,"  he  says,  "is  about  8,- 
000,000  to  9.000 jOOO  words  a  year.  Origi- 
nally this  was  quite  adequate,  as  the 
business  during  the  first  full  year  of  its 
operated  totaled  only  635,000  words. 
From  that  point,  however,  the  volume  of 
business  has  been  increasing  by  leaps  and 
bounds,  and  during  the  past  few  years 
that  between  In  pan  and  America  has  been 
as  follow:  l°14.  945,000  words;  1915, 
1.228,000;  1916.  1,825.000;  1917.  3,322,000; 
1918,  4.297.000 

"The  figures  for  1919  arc  not  as  yet 
available,  but  they  probably  exceeded  5,- 
000.000  In  other  words,  we  are  already 
using  it  up  to  its  full  capacity.  I  have 
been  informed  that  the  demand  from  the 
Philippines  and  China  is  also  increasinK 
rapidly. 

"Sometime  ago  I  figured,"  the  former 
»IH  millillCI  continues,  "that  on  the  basis 
of  past  changes  it  was  safe  to  estimate 
that  the  rate  of  increase  hereafter  would 
I*  about  33  per  cent  a  year,  or.  roughly, 
that  Within  thtec  years  the  volume  of 


DAY-WARHETT  NAMES  SEIDER 
ADVERTISING  MANAGER 


H.dway  l.lAOd  1/ 
J.u.n     Must  '' 


j'R.WK  Seider,  for  a  number  of  years 
advertising  manager  of  The  Fourth 


Lstate    and  prior 


to  that  on  the 
business  staff  of 
the  New  York 
Times,  has  been 
appointed  adver- 
tising manager 
uf  the  Day-War- 
I  heit,  Jewish  daily 
n  e  w  s  p  a  per  of 
New  York  City. 
Mr,  Seider  has 
been  in  close 
contact  with  the 
national  adver- 
tising field,  to 
he  will  de- 
his  chief 
efforts  in  his  new  connection,  for 
12  years,  as  he  joined  the  New  York 
Times  advertising  staff  immediately 
after  he  graduated  from  college  in  1909. 
He  is  also  well  known  among  advertis- 
ing agents  in  New  York  and  other 
cities. 


devoted  to  navy  business.  It  handles 
about  4,000  words  a  day  coming  and  go- 
ing Though  it  is  able  to  receive  sig- 
nals from  San  Francisco  and  could 
probably  send  direct  to  that  point,  it 
works  a  relay  in  connection  wilh  the 
Marconi  station  at  Hawaii  " 


Funk  Stints 


business  would  be  doubled.  I  found  that 
officials  in  the  United  States  agreed  wilh 
this  opinion  A 5  a  matter  of  fact,  this 
estimate  was  bruught  forward  at  the 
hearings  held  in  the  United  States  Sen- 
ate on  the  subject,  and  I  was  particularly 
gratified  that  Mr.  Eldridge,  an  expert  in 
the  employ  of  ihe  Department  of  Com- 
merce, made  the  same  calculation.  A» 
a  matter  of  fact.  Mr.  Eldridge  told  the 
Senate  that  as  soon  as  the  new  cable  had 
been  laid,  there  wqpld  be  immediate 
necessity  for  a  third  one. 

"In  this  connection  it  should  be  stated 
that  commerce  is  very  seriously  ham- 
pered in  that,  where  it  depends  on  a  sin- 
gle line,  it  becomes  almost  entirely  help- 
less when  this  is  interrupted.  It  is  true 
that  use  may  be  made  uf  other  routes; 
thus  messages  may  be  sent  via  Australia ; 
hut  the  line  thence  to  Vancouver  is  al- 
ready overcrowded,  owing  largely  to 
the  great  span  from  Farming  Island  to 
Vancouver,  the  longest  in  the  world, 
which  makes  transmission  very  slow. 
Messages  have  also,  though  less  fre- 
quently, been  sent  to  America  by  way 
of  Kurope,  but  this  is  very  expensive,  as 
well  as  very  slow,  owing  largely  to  great 
congestion  in  (he  Atlantic  cables. 

"Some  relief  has  been  provided  by  use 
of  the  Japanese  Navy's  great  wireless 
station  of  about  200  kilowatts  at  Funa- 
bashi.  a  few  miles  out  of  Tokyo.  This 
is  placed  at  the  service  of  the  Depart- 
ment "f  Communications  during  nine 
hours  a  day.  the  rest  of  the  tone  being 


K.kon  Mow  Up 

Hot'STO.v,  Tex  — Steve  Kelton.  who 
has  been  in  charge  of  the  merchandising 
and  service  bureau  of  the  Houston 
Chronicle,  has  been  ap 
of  national  a<lv  rrti-ing. 


To  Ihe  Managing  Editor*: 
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arc   in   Imjuiwm   to  plan**  aur   tuliKi iber*.  and  wi- 
thal  through   an   Inquiry  r»f   shia   kind   we  will  hnv»* 
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Addfeu:  R.  S.  BARTA,  General  Mmgw 


U.  S.  FEATURE  SERVICE,  Inc. 


World 


NEW  YORK 


Omaha. — Four  printing  courses  are 
given  in  the  mechanical  department  of 
the  Omaha  High  School  of  Commerce, 
Use  34  buys  enrolled  printing  an  edition 
of  25,000  copies  of  the  Public  School,  the 
official  publication  of  the  board  of  edu- 
cation, and  the  weekly  high  school  pa- 
per. Equipment  includes  a  linotype,  a 
two-revolution  Campbell  press  and  two 
job  presses. 

Established  Nrw  York  Office 

opened  a  New  York  office  at  65  5th 
avenue  February  I.  Frederick  T. 
Fraxer.  former  editor  of  the  Haber 
flasher  and  the  Boys'  Outfitter  will  he 
in  charge,  and  Arthur  J.  McElhone,  for 
several  years  connected  with  the  Class 
Journal  Company  of  New  York,  will  be 
an  account  executive. 


Now  Agency  in 

Iah  A  xratLES.— Victor  M.  Clark  and 
Walter  P.  Clay  have  opened  an  adver- 
tising agency  in  Pasadena,  Cal.,  under 
the  name  of  the  Clark-Clay  Company. 


La  NACION 


BUENOS  AIRES 


Sl  s.  KOPPE  &  CO. 


Tim*.  Building 


York 


n«  tta  apsacJal  advertiafcng  repreaania 
H'.m  tn  tha  United  Slatea. 


With  a  world  wirjf  11  -  nrwi  •■■  - 
vac*  "LA  NACION**  Ivaa  advancad  by 
merit  alone  to  Aral  place  among  all 
the  tiaiUci  or  South  America  In  pree- 
ttute.  Influence,  quantity  of  circulation 
and  advertiali 


U.  S.  ADVERTISING  OFFICES 
Tlasaa  Building 


GENERAL.  U.  S.  OFFICES 
EottoriaJ  mm4  Biaaioaaa 

M    fk.mk.r.  St. 

W.  W.  Davtaa 

Cntrtl  RtfrtunHtht 


Ann  otitic  in  g 
Grandin  -  Dorrance  -  Sullivan 

INCORPORATED 

General  Advertising 
MerchandisinK-Salcs  Counsel 

EXECUTIVE  OFFICERS 

Frank  C.  Granijin 
Formerly  Advertising  Director  Postum  Cereal  Company;  General  Man- 
ager, "There. s  a  Reason"  Company;  President,  Liberty 
Advertising  Agency 

St(/r<;es  Dorrance 
Formerly  Vice-President  and  Director,  Thos.  F.  Logan,  Inc.;  Adver- 
tising Staff.  Mhr'l  and  MtClure  Publications 

George  L.  Sullivan 

Formerly  Advertising  Director.  Fisk  Kuhher  Company;  Supervisor  of 
I.ranches,  American  Locomotive  Company  (Automotive  Division) 


ASSOCIATE  EXECUTIVES 

John  J.  Fi.ohf.rtv 

Formerly  Director  Advertising  and  Sales  Promotion,  J.  A.  Migcl,  Inc  ; 
Silks:  Vice-Pre«idenl,  Tracy-Parry  Company;  Manager  Dealer 
Sales  Promotion  Department.  Z'ry  Goodi  Economist 

Rot  B.  Woollev 

Formerly  Director  Publicity.  Society  for  Electrical  Development,  Inc.; 
Sale*  anil  Advertising  Manager.  Standard  Electric  Stove  Company 

E.  C.  Griffith 

Formerly  Advertising  Manager,  Chicago  Daily  .Vmu 

Lawiekci  J.  Delaxb\ 

Formerly  Eastern  Manager.  Audit  Bureau  of  Circulations 

F-t  nENK  DE  Lnl'ATECKI 
Formerly  Art  Director,  Thos.  F.  Logan.  Inc  ;  Assistant  Art  Director, 
J.  Walter  Thompson  Company 

Edward  Sprin<;stf.ad 

Formerly  Auditor  and  Assistant  Treasurer.  Titos.  F. 


Inc. 


Temporary  Offices 
151  FIFTH  AVENUE        NFW  YORK. 
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A  TRIPLE  service  worth  many  times  the  small  membership 
/\    fee  is  performed  for  every  newspaper  on  the  continent  by 
t  %  the  National  Association  of  Newspaper  Executives.  With 
the  sup|>ort  of  practically  every  aggressive  publisher  in  the 
United  States  and  Canada,  the  organization  is  presenting  a  solid 
front  for  the  newspapers  to  the  advertisers  and 
agencies  at  the  annual  world's  advertising  con- 
ventions. 

The  closed  meetings  of  the  association  are 
crowded  with  practical,  brass  tack  discussions. 
The  open  meetings  are  an  inspiration  and  go 
far  towards  selling  the  newspapers  as  the  one 
real  national  advertising  medium  to  the  adver- 


of  Advertising  Agencies,  has  determined  on  a  standard  of  merchan- 
dising practice  and  is  now  in  the  process  of  general  adoption. 

Clauses  in  agency  contracts  that  would  control  editorial  policy 
even  but  slightly  are  now  under  the  guns  of  the  able  committee,  and 
will  probably  be  one  of  the  topics  of  the  Atlanta  < 


SikJuUt 


Til  rough  its  "round  table"  page  in  Editor  and 
Publisher  each  week,  through  its  various  meet- 
ings, its  OOttnOKNTlAL  diukct,  and  its  secretary's 
office,  which  is  a  clearing  house  for  information 
for  its  members,  the  association  is  graduallyattain- 
ing  its  ambition  of  being  of  real  service  to  its 
members  both  as  a  whole  and  individually." 

From  July  1  to  Occcmber  31,  15*20.  answers 
were  given  to  -*'J  questions  from  newspaper 
members.  51  special  investigations  were  made. 
Available  men  and  31  positions  were  brought  together.  A  r.4-page 
book  on  newspaper  advertising  was  prepared  and  sent  to  the  mem- 
bers. A  symposium  and  ranking  of 
i  of  the 


YOU  can't  afford  to 
Atlanta  Convention  of  this 
held  with  the  Asso- 
Advcrtising  Clubs  of  the 
World.  There'll  be  fun,  of  course, 
but  this  will  be  a  week  of  work 
principally  for  the  newspaper  men 


June  12  to  16 


Mm 


An  activk  campaign  is  carried  on  through  the 
year  by  the  association  to  sell  the  newspapers 
as  the  national  advertising  medium  not  only  to 
advertiser*  and  agencies  but  the  members  of 
the  association  themselves.  Some  tangible  re- 
sults arc  beginning  to  show  from  this  campaign. 

"A  thousand  newspaper  men  at  Atlanta"  is 
the  slogan  of  the  officers  and  directors.  This 
will  be  a  serious  brass  tacks  convention  again 
this  year.  At  the  executive  sessions  during  the 
week  considerable  lime  will  be  spent  in  discuss- 
ing practical  ways  of  increasing  advertising 
volume.  A  number  of  confidential  matters  will 
come  before  the  body.  This  page  is  being  pub- 
lished in  order  to  acquaint  those  few  newspaper 
men  over  the  country  who  are  not  familiar  with 
•this  work  with  the  many  things  i 
done  by  the  association. 

The  < 


tend  to  you  a  cordial  invitation  to  join  with  us  in  solving  our  mutual  prob- 


Irs  standing  committee  on  agency  relations,  which  functions  in  close 
understanding  with  a  similarcommittec  fromthe  American  Association 


>  in  cities  with  population  of  less  than  one  hundred 
thousand  is  $10.00;  over  one  hundred  thousand  is  ♦'io.OO.  Any 
newspaper,  which  is  not  a  member  joining  the  association,  now  will 
receive  a  copy  of  ooxFWKNrut.  woKsrot  HfJO  and  the  Host's  plan 
worked  out  for  organization  by  Charlie  Miller,  the  president:  also  a 
plan  that  will  secure  for  you  a  full  page  once  a  week  for  a  year  from 
your  food  dealers  or  grocers  association. 

Write  to  the  vice  president  of  your  state  today — or  to  the  i 
of  the  National  Association  of  Newspaper  Executives,  Tth 
News  iiuilding,  Indianapolis. 


Here  are  the  men  who  are  giving  their  time  to  the  organization 


OFFICERS  1920-21 

CM  Jim  UlLl.li,  Prtridtnl 
ft*  Manxger.   C*etu jr>»it  American, 
Fit*  Ml  14.1  ft.  SrtT*tawt.Tr*i*ur*r 


M.  E.  Ko 


DIRECTORS 

Hakvrt  Y«.l*ma,  A4v*rtinn0  Mamaatr 


E.  Fo*TM,  Fubiuher  Harvrv  You  am,  Aiv*Ttin*f  M*»*g*r     Fmkk  T.  Camom,  Adi+rtu^  Man 

Chronicle,  HouAtan.  Texa.    CotiinaVua  niapat-rh.  C*l«amb„..  Ohio        Indiana**!,.  N-w».  Indi 
WaAtfa  C.  Bit  a*  W.  J.  HortfAVM.  Advtriigmg  Manage 

Srw  York  American,  New  York  Portland  Oceanian,  Portland.  Ore. 


Canada— Or  icr    U  Coomb. 
AdT«rti»inf    Manager.  Ed 

mnntotl     lo,irnaf.  Mt--iM'HI, 

Canada 

^JoS«mtt — 4  n*i    Ami,  P*uV 

li-hiT.   A  lvrrtiw-,  M.-tiig,...- 

-rry,  Afa, 
/friet'im    I  mu.    A.  St.%i'l 

Ru-iinru.     M   r  , .   ■  ,     I*b*i  _.. 

HnjuWUfcii.   Ph-rmx,  Art*. 
Arkamntj  -ELM!*     l_  CLaaa, 

rjublialier,    Iieimwrat.  Little 

CaVi/orMaa      E.    M .  Swam*. 

Advert  i  *  i  nit     Pirerto-r.  L«» 

Ang-e-'e*  Exifninvr 
C*»'wr»ru*r-  -Ho  I'l  irtEi,  fWn 

eral  Manager.  Telegram  P 

ilridge|.<jri.  i  »no. 
Colorado    Km  *  k  t.  (  itirTM ' 

•  ■V  Advermi-ng  M*n.ig*T, 
Iimeer  Port.  Ilrnvrr.  Coa- 

PHrdt        t  Bhtmwt*  -  C  C 

U  ..i  i%,  Buune*^  MatiiR-et , 
Wa*lungtr<n  Tiittm,  \\  at  It  in* 
ton,  I  ■  C. 

I'*:*we  —  W.   T.  ftfii-inr. 

Prruilrut  and  Jliomrt.  M.m 
mure  E*w>tv  Evitung  Prim- 
ing Cu..  Wlluiinglnu.  Ilrlj. 
FUndm—Cu**.  S.  IUtti.  Ad 
VrflttKig  Manager,  M.Airii 
lleruld.  Mian...  F  la. 

P.  AtKlrt«*«. 


Ilcr.t).  Mian... 
Crv&a    CliAi  t) 
lluo-ie**  Manaii 
Atlanta,  Oa. 


t4aM*—C&c*K*  L.  Funmv, 
Rustic*'  Manager.  Capital 
Xrir-i,  Bmie 

niimou—K  M,  Pa«»«r«,  Ad- 
l-eMifting  Dirrxrliir,  (  huac> 
Tribune    i "ItKuyu.  III. 

/»tf»*«ii  Hk*.  K  Ijtnftftttt  I, 
BLlwr.i-»>  Matl.lRT'.  In-luufcLi 
ulia  Star,  lndL.it Ind. 

f— ■  IIami  T.  Wat  it.  Ad 
teriitiriu  M  .inter  r,  Rc^iMrr 
and  Tr|V.iinr.  I>»  Moin<« 

K*#n«»#-  II'ivt  F.  B>^vlav.  Ad- 
ia-rliuru      M.majrr.  Hra-1- 

rVritJau*T    Hai».'  (;ii**mm<<U, 
Mmii  i a-c • .       The  l.r»ttnluii 
<k>  I  l.*.idcf 
Lit****!    J    A    Van  ItLBftN, 
IliiMttvo*     MiliMKer,  Tltxx-a. 
pKiijunr,    Xrvr  Ortr.itl*.  1^. 
U*im*    U     II    On*,  Utmne^. 
Xlanairet,   Portland  E»i"te*s 
Portliiiil,  M.ime 
M*rvlam4    J'-irii    V.LMrn.  Atml. 
Adv.  Mir..  Balttttwfr  Mm 
and  American 
M'tmchuicltM — Inn  n  A. 
Ptru*.    Worcester  Pf>*t. 
Wti»<e*ter  Mau 
M*ck\0o» — IlianiT  S  Ct»mr»*, 
AdrertiMn«  Manacr.  GnM 
I'rrw^  <Vand  RmMa 


STATE  VICE-PRESIDENTS 

M.«t«.rr.-W.  c. 

M.ioi(;rr.  Sr.,,  ;»ck 


\\  <  .  .1  «  T  <  i  \  , 


ir.  jaanafc 


.i;,M„.-,.  la   i  j.  ft* « ni  tT,  .\.w. 


Uwmmi  Qtfc   M.  rttiMiii. 

Advrrti^ini  Manager,  St. 
Xmui*       PiMt  Ihftpatrh,  St. 

■'     n',1-   .        B.  J. 

Bualnrta 
Mitief 

\/rWaj*ii  —  kii'itaao  A  <'*■• 
Ulimi,  Ji..  Adverlutmj 
Miniikier.  Bee.  Omaha,  Neh. 

Sew  Iiampiki9t—J.  A. 
Mi  rni  tna.  Htninr«  Man 
Kir.   Minchratrr  l.  nion  an-i 

■V.*«r  Jrttfv — F     F,**»*T  Wai 
l-AC  K,    AdverliHitc  Al*n.iirr-. 
Daily   JiiumaT  Kliaaheth 
^  .1 . 

-V*'W  HUsn  ii-Tm'-,    Hi  -. ii ia, 

UiiMitrtiB     Mmairef,  AJtiu- 

<juer<^Lbc  Herald 
A'ear  }fk    Ia»<i*  Rucm», 

PuM.d.er.  Nr*   Yurk  iilobc. 

New  V.-rk.  K.  V. 
AVrarfa    II.   \V.  kniiMi. 

Iln»ne»  Manager.  Keno  lia- 

rette 

A.  rlk  CarmW— J,    L.    II-  ■)!. 

M.vkr    Mn'jni  Telegram. 

K-<av  M.mnl.  X.  »" 
Ohi-     C    K    R.nfifttT.  Adeer 

t'«irig     Mmuger,     I  tticntvali 

Tinie»-StaJ.  I  itirjnnali,  l)h.» 


,b_H,  F-.  Datrra,  Ad 
ng  MAiuger,  Uuly 
i.l     <  iklahuana 

t-lty. 


Okimh^m, 
■  t  ■  tiaing 

(All  " 

<  it y  Timcft.  okluhw 

auk 

hmt/i  ';«H1fl  R-Wt  StI*  ART. 
Him  new  Manager,  Phil.ul*!- 
rditi    Kecord,  Pbilaiklpbia. 

Rhode  Island  —  ARTHt'a  L. 
P'NiRif a«.  Adveeliiiiig  Man 
ager.  Frovidrm  r  Iiminil. 
PfMnlrnrr,  H.  L 

South  Cmrwmmm  Witmii  P 

ETriiii-.w.  A<Nertmtm  M*n 
ager.  The  Stute,  Culm 
S.  C. 

>'...»•  i  h  i'ahita      B  ( 

IliMineft  Manager. 

Fall*  Argui  Leader 
Timnfaer —  lUtti  t  I'latR.  Ad- 

Trrtmng     Manager,  Banner 

Ptilili'tnng   t  .ir»it*n*,  N.(ah- 

*dle,  T*nn. 
Tera* — A    I..  Shi  m**,  Atlvet- 

liMng  Murwagrr,   F.irt  Worth 

Stkt  Telcgctain.  Furt  WnrDi. 
i/ldifc        Nat  HAS     II.  Fl'LLUKR, 

Advi-ftoi^if  Manager.  Thf 
lAraerer     Ne»»,     Sail  Lake 

City.  I'tak 
Vermont-  II.  B.  Il-wg.  Bum 

nni  Manager.  Burlington 
Free  Ytt** 

rirgiMM- MaCTtfl  S  Kmr.t1T, 
Atlvri 


Ailvertiamg   Maniger,  Rirli- 


tntinH  TimeR-DVwpfltch,  RKh 
rtinnd,   \  i 
II  diaiHtft^n       A     I  ».     I-.  vm. 

»»."•'.■«  —  LA.  Wl 
Asdnam  I'libhiker. 
MihmikK  journal  ll.l 

ktti  Wu. 

MEMIIERS  KATIONA 
toMMIs-SKiN 


ti.inf  M»nj(<r,  Tbr  U«nvrr 
P.«l 

Funk  P.  Wkbi,  A'lvrrii*in( 
Mnuitt,    Tbr  ll.hinm, 

Km  «tvJ  Aantfaa, 

ooHMrrrji  or  acbxcy 

MOATIOItS 

U.  E.  r~M.it>,  l-iilili.Vr.  Ilou,- 

Inn  4'hrunnlr,  I'hoirnian 
llCft  T      \.      li„>N«,  Mll.inr.a 

Mjii^Hi-i.  l>-tii.villr  f*»urK*r< 

J..uit,«l  j>ri'l  Timn 
r,i  >»-.c  M.  Hi  »kA>  ii,  A'Kvrlif- 

lli||  .M.iriAKt-i,  .*i|.  I. >itii.  I'i.»|. 

I>.yii.h 
A.    0.    AKWWVta.  AMurialc 

Pllbtivbrf.  Nrw  I  Irlrun.  Ilrnt 
FaANK    l>.    WlLlik.  .VIvrilLinir 

jtunftr,  Th»  ll.lumoic 
N>*»  and  AsnrKan. 
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her  for  February  12,  1921 


TIPS  FOR  AD  MANAGERS 


Ixlimi  ..f  "Boston  i 
Grip'    hnae  snouoltrts. 


during 


Will 


"  and  -Velaet 
make   up  lull 


ReMnbffi    lompinr,    110  Wtlt 

34cti  atreet.  New  York.  Now  handling;  the  ad 
veniiing  of  I-  Heller  it  Son*.  "Delta "  pearls. 

N.  W.  Ay«r  *  Sou,  100  Cheetnut  atreet. 
Philadelphia.  Handling  pencil  advertising  oi 
the  Joseph  Diaon  Croatia  Company,  Jersey 
City.  N,  J. 


Cro.byChlf.ro.  Inc.,  »8  t««  Adams 
street,  Chicago.  Handling  advertising  for  the 
National  Lumber  UannfachlTrra'  Aesncsalloii. 
McKbsn.y  Campim     inc..  SB  East  W.ih 


Wheel 


lane)  Agusscr,  1  Enat  40th  atreet.  Sow 
York.  Handling  ad»ers..iug  (or  United  Ante 
Store..  Inc..  New  York. 

Snodgraee  A  Ctmi,  419  Hh  avenue. 
New  York  Handling  general  aoliimobite 
lubricant  advcrtmng  (or  ike  Joseph  Diaon 
Crucible  Company,  Jersey  City,  N.  J. 

Tbarna.  F.  Logan,  Inc..  »60  Fifth  avenue. 
New    York.      Pbc.ng   nlvrruial    lor    W.  J. 

fix:  !srtt«^iiA£2i-  &z 

p*»r 

Fred  M  Randall  Coanpaay,  Lyttom  bid*.. 
Chicago  Sending  out  order*  to  a  large  lit! 
r.i  trail*  publications  lor  thr  InlrtivAt ..-mil  Tag 
Company.  .Tung  Middle  Weal  newspapers 
l(.r  the  Chtcdgo  K«c  A  Marine  Itiaaranee 
Company,  Clmago  Making  up  a  .arte  list 
of  new.;ii|in>  in  the  Middle  Weit  (or  Perkins 
Flmsiagraph.  Comjxuiy,  Chicago.  Sending  out 
order*  to  newspapers  and  trade  pub  I -.cat  ion  J 
lor  kuuen  Electric  Company,  Chicago  Mak 
ntg  up  a  Urge  list  of  newspapers  fur  Ki,ler» 
Kemical  Company,  Lansing.  Mich  Prep-ring 
in  extensive  newanaper  campaign  for  Pc-bare 
Mfg.  Company,,  Chicago. 

Joaeph  Richard*  Company,  9  Last  40th 
Hrerf,  New  York  Handlim  act-iinni  of  Hnl- 
Htter.  White  4"  Co..  Inc.,  imnlraent  hankers. 
5«  Cotagretn  mrrrt.  Baslnn.  A  W  Sullivan, 
vice  -president,  :*   in   cliHiir  tit   I  lie  account. 

Charioa  H.  Fuller  Company,  623  South 
Wabash  M*m  fj|Wlf>  Handling  adver- 
tising  for    Re  win,    Inc.,  medical. 

Gardiner  4a  Walla  Company,  I  SO  Mad.aon 
avenue.  New  York  FU«.-tng  orders  with  a  iew 
r-ru  (.papers  in  setectrd  section*  for  While 
Rock  Mineral  Sp  ring <  Company  ,  "White  Rock 
Ginger  Ale,"  1 0*1   Bruadu..),  New  York 

M.  P.  Gould  Company,  bO  Wetl  JSth  elreet. 
New    York       Making    tfoitlr-cla    for    a  tryuut 
with  new.iuprra  in   Alb-iny.  Cub**-*, 
-I*    and    Troy,    N.    Y..    (or  WM 

onp-y.  i  tor,  N.  Y. 

Kaan'a  Sarrvkca,  lb  Central  ilrtct.  Boaton. 
Placing  order*  with  crw.puS<ii  lor  Newell  1). 
Alwood,  atti-liuciecr,  Js   hctiuol   atreet,  Uoaiou. 

Frank  Klarnan  Company.  1)1  Bruudtway, 
New    Ynrk       PMng    otder*    wilb  S 


■iglnn.  itreel,  Chirago.  Plan 
living  t  a  in  pa -.f  n  for  the  Mnr-jnil 
Company, 

Loula  J.  Goldman.  lac,    I'M  Broadway. 

New  York.  Will  place  copy  in  clast  publics 
tioni  for  the  Angora  Specwliiy  Company.  Will 
alto  handle  advertmng  for  the  Kuoa  a  Pan 
Company  of  Attleboro,  Maw  .  numlMtmg* 
ot  a  new  patented  adjustable  belt  buckle. 

Hatha**  *  Thomat  Company,  us  ^att 
KrK  ttreet,  Chicago.  Placing  adverLiung  for 
Barrett- Crevena  Co  id  pa  cy,  Chicago,  manuf  ac 
Hirer*  nil  lift  tJ/uclu,  cranes,  barrel  trucks  and 
gat  indntlrial  tractor*  and  the  Catt  Iron  Pipe 
AltaOr ill  ion  Trade  papers  and  national  meoi 
uni  will  b<  nted  for  both  advertiser*. 

Barker -Condon 


Advert!* in*  Agency,  Den 

ig     adverttaing     for  Coon* 


Lord  A  Thomat.  Ttm»a  Bldg .  Now  York- 
Making  ci-Qtracti  for  DKtograpb  Prodttcta 
Corporal  ion. 

r  rank  Kiornan  a\  Co.,  I  H  Broadway,  New 
York.  Making  1,000  line  contract!  With  newt 
papert  tot  Plunkett-kobertaon  Company. 

C.  C  Wtaoingbam.  Book  Bldg..  Detroit. 
Making  10.000-line  contracia  with  newapapeft 
for  lludtuu  Motor  Car  Company. 

Harry  Portar  Cocnpany,  IS  Woat  44th 
ttrret.  New  York.  Making  yearly  contract* 
with  nrnapapert  for  International  Cont-Jidated 
(  hemaraJ  Co_ 

Maaoongala  Ad«r«*rt4amc   Agancr.  Candlar 

Bldg.,  Atlar.l*  Making  JS.OtjO  line  contract* 
with  newipapert  for  International  PToprietar- 
iet.  Inc. 

Snltalor.Wamor     Company,     22S  North 

Chicago. 

Chariot    H.    Fuller    Company,    621  South 
Chicago      Making   H.OOfl  line 


rnntrari*  with  Pacific  Coast  newapapert  for  E. 
latwrencc  4  Co.  Making  S.flnO  line  contract* 
with  newtpaprrt  fr.r  Booth't  Hynmei  Co 

Dawcky  Company,  •  Murray  atrwwt,  New 


Kansas  Ciiy.  Mo-  Tliree  Kansas 
newspaper  rHilors  and  thr«t  Missouri 
etliiors  received  pri.  es  for  the  be»t  ed- 
itorials on  tlie  passage  of  the  goo-J 
roads  amendnicnls  submitted  at  the  re- 
cent election.  In  the  Minouri  contest. 
$100  went  to  F_  C.  Hadley,  editor  nf  the 
1'airplay  Advocate;  $50  to  Edfiar  White, 
of  the  Macon  Chronicle-Herald,  and  $25 
lu  W.  C.  Kapp.  editor  of  the  Warrens- 
Uurg  Star-Journal.  In  the  Kansas  con- 
test, P,  C,  l-nrguc*on,  Attica  Indepen- 
dent, received  $100;  K.  P.  Mechem, 
Wichita  Price  Current,  $50,  and  Frank 
A.  Mekel.  editor  of  the  Topeka  Mail  and 
Breeze.  $25. 


McFarland   Publleilr  S.»»lt».  Harrlatiurg 

i'Ucina  order,  w.lh  newtpaperr.  in 


Mntaa  vdvertl.to.  Company,  Bulletin 
Bld«  .  Philadelrhia.  rlatine  '-.fder,  mill  idoc 
Southern  new.napera  (or  Or.  C.  A  Voorbret, 
"Bttm^enii'i  Worm  Syrwp,"*  426  VV.  Cfeelten 
a.rtiar,  Philodrlp.hia,  Pa 

Power.  Aleaandor  *  Jenblna.  Madiaon 
Itl.iaT ,  Detroit.  I'lacinx  orders  with  new,- 
lepers  in  various  seetsons  (or  C.  II.  Wilt., 
ai]lonv,biles.  Mayiville.  Sl>tb. 

J.  P.  Storm.  120  West  «l. t  street.  New 
York.  Placing  orders  witb  some  New  York, 
^(,'lrvland  and  Pentisyt.,ius  tirw»i.-i*;<r*  (oi 
Park  *  TiHord  tandies.  519  West  sjud  .tieet. 
New  York.  Will  shortly  n.kr  u;,  aenrr.l 
nrnipapers  for  their  nprinsi  schedule  lor 
"Tinirx."  Handling  adsertikin,  lot  Louis 
Philhiir.  "Anfelu,  l^mnii  Cleansing  Cream." 
Schedule,  will  go  to  all  large  eity  pa|irrs  where 
distribution  b»,  hern  etTrried  Petrole  llahr, 
lUir  rtrparmtwn  sdvertiiing  will  be  placed 
with  a  li.t  ot  .Sunday  new.|isiirr,  throughnul 
the  country.  Making  up  a  list  ol  aelrrted 
newspaper,  lur  M.un.r  Levy.  "HygieTiol 
Pooder  Pull.."  120  We.!  41.1  .Irr.t.  Nr» 
York. 

Strowt  *  Flisnwy.  I  J  I  Madison  avenus.  New 

York.   Repnrtrd   u,  lie  t'lsring  ;i,H-ertT,ing  (or 

and*"T^l%dIlo'UsC,ii..  svePoue7Nrw 
York. 


Schsale     Advartiaisig  Conpas' 

Natmnul  Rank  lUiljt  .  St    I-omi..  i 
I  J- lime  roller,  to  Tesa.  itrw.pajiers  (or 
Phsrttiaoal  Comtuny,  Kisuu  City. 

Frank  Seaman.  470  Fourth  avenue.  New 
N'otL  Sending  out  (ull  rages  to  run  10  times 
on  rntc«ravurr  nrw.jtt|>rt.  tor  Katlraan  Kodak 
I  onituny. 

Gaindlach    Advertising    Company.  Pecjplea 

Qag  lthlg  ,  Oiicagn.  Making  2 si  tine  contracts 
»nh  nrwa|ia|iera  (or  I>    D    D.  Coav|iany. 
Tlvaoalora  F.  MacMaaui.  44  tianenck  ave 

East.  Iletroit  M.iking  .t.'>Vt  line  contracts 
uith   newspspers   (or   MaaweM  Chalmers  Com 

pany. 

Erwlis,  Wasty  *  Co..  )*  I  ".a  at  Waahlngton 

itreet.  Chicago.  Making  S.0O0  line  tuntratta 
with   neoapapers   for   Reverse   atrmedy  Com. 

'  Veostanreurgh-Kennedy  Company,  171  Mad 

>.»n  arenae.  New  York  Making  2.HIH1  line 
cnerlracl.  wilh  Desrspnpert  lor  Atom.)  O.  Bliss 
(  oin,uny 


Alaup  Conrictodi  Will  Appesal 

Waco.  Tex.— Fisher  Alstip  of  Tem- 
ple, tried  on  a  charge  of  libeling  Pat  M. 
Ni-ff.  socces.ftil  candidate  fcr  governor 
of  Texas,  was  found  guilty  and  was 
given  thr  maximum  fine  of  $2,000  before 
a  jury  in  the  rnunt)'  court  nf  McLennan 
County.  Mr.  Alsup  was  alleged  to  have 
been  author  nf  an  article  that  was  pub- 
lished in  ihe  Ferguson  Forum  last  Oc- 
tober m  which  the  age  of  Mr.  Neff  in 
relation  W  the  draft  law  was  discussed. 
Mr  AUup  was  tried  in  December  and  a 
mistrial  was  entered.  The  one  will  be 
appralrcl  tn  the  court  of  Crminal  Ap- 


rfrSeSSij! 

Nr"  w"°bHunft^^^  r£^UM^m\in* 
kahrtiUahcT,   57J   Fifth  avenue.   N«  a    York  pat>era  lor  Th.vmaa  De  L 


Lyddon  A  Hanford.  Cutler  Bid...  Roch- 
ester, N  Y-  Placing  adrrrtwing  f»r  Crod 
l.uvk  Fno.1  Company,  pic  ar-d  pvnlding  piling, 
Ro-rheiteT.   N.  Y. 

Lyon  AdvwrtiaLng  Sarvsco.  Placing  order* 
with  newKiaper*  in  ggktipM  arrt«iiM  for  the 
Vita  main  Corp,  'Hralth  Buildrr  Tablets," 
Time*   Bldg  .   New  York. 

McComnall  4  Faeguaaon,  LtcL,  Montrool. 
Now  placing  advrrlMttig  of  thr  Rock  City 
l'utxAtto  Ctitnp4.1i} ,  Ltd.,  Cjne.  Sending  out 
lo  LaUiadian  nroapupcri  lor  Dominion 
Company.  Halifax,  and  United  Finan- 
cial Corporation,  Montreal. 

E.  Star  I  lag  Dean  Advertising  Agency,  Wel- 
lington atreet,  fc.au,  Toronto,  Handling  Can- 
adian advertising  for  1921  of  Fiat  Automobile* 
and  Fiat  Tractor*. 

Baker  Advert!  ting  Agency,  Bay  street. 
Toronto.  Handling  Cainadian  advent* tog  of 
ilit?  Beaver  Board  Companies  of  Buffalo,  N.  Y. 
Copy  will  appear  in  list  of  newstaapcra  and 
trade  journal*.  Pre  poring  to  send  out  copy  to 
list  of  general  publications  for  Canadian  Chew- 
ing Gum  Company,  Ltd.,  Toronto. 

Richard  A.  Foley  Agency,  Terminal  Bldg  . 
Philadelphia-  Handling  advertising  for  Aunore 
it  Son,  Philadelphia,  manufacturers  of  atince- 
me.it  and  plum  pudding,  Will  make  up  lists 
dunng  the  month  of  March,  using  newspapers, 
ma gan net,  direct  by  mail,  trade  papers  ana 
sign* 

Critwold-Eablesnan  Cocnpany.  AQ3  Lender 

New*  BWg  .  Cleveland.  Ohm.  Handling  ad 
vertising  for  the  KW  Ignition  Co.  2*11 
Chriter  avenue.  Cleveland,  Ohio  manufac 
turera  of  "K  W"  Magneto*,  Will  make  up 
liata  during  March  nr  April. 

Jaamaa  AdvertiaJna;  A(.n(y.  450  4th  svt 
nur,    New   York.     Handling    advertising  ac 

SS\nd  the'  oil  k±^t»,rh"LS^i 
liny  and  tne  UH  I  rnilorn  t.ompany,  tmln  ot 

New  York, 

Char  lea  H.  Fuller  Company,  62)  Smith 
Wahath  avenue.  Chicago  Placing  ad  vert  u- 
ing  for  Orangine  Chemical  Company,  224  West 
Huron  strert,  Chwrngo 

Lord  4.  Thoanat.  MalUr-  Bldg,  Chicago 
Placing  advertising  for  Coppes.  Brothers  S 
Zij.-fc,  Nappanee.  Ine 

CrtuhfVeld  4>  Co..  Brooka  Bldg..  Chicago. 
Has  secured  the  folio*,  ing  new*  accounts: 
S-tmson  Tractr.r  Cm.  Janes*  ille.  Wit,  Haver- 
lord  Cycle  Company,  Pfcil.idrlf.hin ;  Hayes 
SVinrk  ,Mi«rTber  Cnmpaov,  M inr-c-t^KiHs ;  Hewitt 
Bros.  Soup  <?i:mpany  I'hu-agn.  Nm  Owshin- 
t  j  St;n  uia,.  tant^  I  i  ^.|.*ny,  I  la  a  tin  nJ  Minn  ; 
J.  f  Newman  Cigar  (  umpanjf,  Cleveland.  Ohio. 
Catkint  4%  Holdam,  2 SO  Sth  avenue.  Now 
sjjfc  Will  in  all  pr.iliah.lilr  make  uP  litis 
*  .  of  Mareh  and  April  for 
Cnmpany,  Cleveland.  Ohio 
Company,  Inc.  SSI 
oumm  Handling  *dv» 
for    »-*  rg»    fcrost    Company.  Ronton. 


J03  Sth 

g  f»r  F.  R  Arnc4d  k 
New  York 
I4S7  Broadway,  New 
_  with  news 
lirena*  De  La  Rue  A  Cotnpgny. 
C,  W.  Ford  Company,  214  Rhode*  Bldg. 
Charago  Making  contract*  with  Southern 
newapaper*  ami  farm  papers  lur  Soulbern  Oik 
lacd  Company,  .Souther n  Fertilner  &  Chrnrnid 
C.:nipiiny  and  S.'Utttern  Fertiluer  Company. 

William  H.  Rankin  Company.  104  South 
Michigan  avenue,  Chicago.  Making  yearly 
contract*  with  newtpapers  fur  the  B.  F.  fiij-CHl- 
rich  Company, 

Benton.  Gambia  A  Slatam,  Corn  Eachange 

«  «si  r 

pany. 

George  Batten  Compi 

nue,  (few  York.  Slaking  tafil 
with  riewipa(«,.  („,  Rambow  W* 


|0W.    Week  ]  v  SOU 

HsMBi-ac,  Iowa.— W.  T.  DavWfon, 
who  for  fourteen  years  has  been  the  edi- 
tor and  proprietor  of  the  Hamburg  Re- 
publican, has  vild  his  newspaper  to  L.  R. 
Sims  of  New  Cambria,  Mo. 


Bt  rPAUi  — Arthur  E.  Wares  and  Ralph 
I.ultrell.  of  Warsaw,  N.  Y.,  have  pur- 
chased the  equipment  nf  the  Genesee 
C'nurit-r.  of  Lerov.  N.  Y.,  and  will  re- 
move it  to  their  job  plant  at  Warsaw. 
The  Courier  ceased  publication  after 
having  been  in  existence  since  1870. 


New  York 
onlrrs,  to  run  1J 


381  Fourth  nv, 

ine  contracts 
Shop,  Inc. 
go-.,.  14  7  Filth  ave 
nut  14  lines  or  more 
for  Sol  Young 

44V  Fourth 


..,fe,TNew'Y*rkJ   CS3Z:,2  sIlll'linTron,"'., 
with  newspaiirta  (or  L.  E.  Waleiman  Company 
Cisantbar  Law,  2S  Brrmd  ttreet.  New  York. 

Iff  Henry  I.    tJonrrty  Compony 


H.  B. 


FOR  SALE 

All  or  part — 20  tons  of 
atandard  newsprint,  size 
28  x  40.   Basis  24  x  36. 

No.  32. 


INQUIRIES  SOLICITED 

INVINCIBLE  PAPER 
AND  PULP  CORP. 

13S  Brcdw.r  •  Now  York  CHy 

Pbona,  Reetoe  99t7-».» 


Southern  markets  are  active  the 
year  Wound 

Th.  wide  variety  o(  the  product.  o(  the 
■  round  activity  in  bar  market. 

TV!  Urro*uagI*oi 

'  month. 


(n  the  South  aa  el.rwh.re.  th.y  SO 
an  unuauol  dagrwa  of  continuity 


'Sell  It  South"  la  c< 
rMaona.  because  of  tht 
mand  1st  the  Soutben 
throughout  the  entire  y. 


Icy.    a  aide    from  othee 
to  Which   there    ia  da- 
a    (or    uaelul  artict... 


To  "Sell  It  5ooth,"  ofBcimtly  ana)  economically,  means 
to  adverti.e  your  product  in  Southern  daily  new. 
popera.  Through  no  othor  medium  can  th.  groat 
Ssi.lheen  market  b.  (ulty  covered. 


Southern  Newspaper  Publishers'  Association 

Ch.ttauiooga,  Tenn. 


Digitized  by  Google 
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STANDS    OFF    BUFFALO  STREETS 

City  Obe».  Appellate  Court's  Dkwoh 
That  Th«r  An  Hiatal  Obstruction* 

t/tmU  to  Emtos  *  Pvsuiau) 
Burr aijo. — Sunday.  February  6,  was 
moving  day  for  all  Buffalo  newspapers. 
This  was  ihc  day  nn  which  the  news 
papers  had  their  choice  of  removing 
from  the  streets  their  news  stands  or  nf 
haVing  thrm  confiscated  by  the  city  De- 
cision by  the  court  of  appeals  th.it  the 
news  stands  were  an  illegal  obstruction 
was  followed  by  an  order  directing  Wil 
liam  F.  Schwartz,  commissioner  nf 
streets,  to  forthwith  remove  them.  The 
commissioner  gave  the  newspapers  three 
day  s  to  remove  all  stands  in  the  business 
district  and  February  6  saw  them  off  the 
streets.  There  were  stands  on  prac- 
tically every  important  business  corner 
in  Buffalo.  Some  were  six  to  ten  feet 
in  length  and  were  weather  proof.  The 
decision  and  the  removal  of  the  stands 
is  the  result  of  a  suit  of  Kugenc  li. 
Ho  feller,  a  taxpayer.  The  courts  to  the 
highest  bench  in  the  state  sustained  Mr. 
Hotelier's  plea  for  removal  of  the 
»t 


Hiddlr,  lluritilia-duti  News;  C  R  Baile>  New 
York;  J.  IV  and  N.  A.  Cafiatdine.  rbiladelpaia 
.V-ith  Atntrtear, ;  \\  1  N  !'<■*.  Willtamtiiurt 
Sun,  C  W.  Catlin.  All*fhrM|r  Anrus;  G.  J. 
(jmiib.il.  I'nobuTih  Ilailj  l.aa  Hall. tin,  l> 
M  <  rcsaaelL  PerinarlvaeiLi  Slate  UMOJI 
News:  II.  C"  Csriwiilrf,  l.amatier  IntcUia-em-et 
atl't    New»  Jmitr-al,    V.  timer    K.    Ct«».    lL:  i. 

bun;  C  ] 


l>&tl>llti 

Wei 


I'kin-t. 


Pennsylvania  Martinis 


(Con/inn.  d  frcm  fagt  °) 


The  committee  on  arrangements  in- 
cluded: W.  I-  Taylor.  York;  R.  C 
Gordon,  Waynesboro;  H.  C.  Carpen- 
ter, Lancaster:  C  J..  Smith.  Allentown, 
and  George  J.  Campbell,  Pittsburgh. 

Those    who    attended    the  banquet 


C.  N",  Andrews.  Fauna  Free  Prn»;  B.  M. 
Alleruan.  l.ltilrinvin:  W  E.  Andrews.  Car. 
IMn  C  y  Alli.on.  Belleville  Times;  A.  M. 
.\iiratid,  Jr.,  Braver  Sprinri;  Durham  Bar. 
Int..  M.rr.r  Hi. patch:  It  It  Barton.  Iltin 
ransrni  Rrrnro1 :  H.  V.  Rtaek.  llluititiudnti : 
\V  I,  Ba|p«.  Mradrillr:  V.  F.  P.  Barkman. 
■staff-art]    OaMttti    C     F     Bolter.  AlVchrar 

\V*"l.'    Binder. 8 1'aVMaCl  *  ™&'r. 


ImImm, 

•nuiiea.  Battle  Creek:  A.  C  Dick, 
ran:  Charles  Eater.  Kulrtuwn 
L.  Ener.  Middleman  Journal;  H 
S  K'llu.  <.'tiarr.t>rtitiurr.  I'uUic  Op-.mon;  John 
Karnaarorth.  I'kiladelpaia:  H  B  Faniiiliar, 
Bethlehem  lilnbe;  Walter  J.  Fo«ant,  Uwiansn 
fffliwtl.  U  K.  lifalf,  WillaatnaiMJrl  Sail;  J. 
M  Oilbert,  l.atieaalrr  tsaanitirr,  H  ('.  tli.idoii, 
U'i)tii<lMtM  Retor  t  lli-tald.  K  W.  tiiay,  llu 
Ihim  ;  4',   W.   tnitellua,   Not  tlluuibrf  I  jnd .    I.  U. 

Hum,.    Al  i  i  Mirror;  V.  ii.  HaMtacs.  Mil 

um  Standard.  K.  J.  Mart,  Scrantuti  limes;  K. 
1°  llnkonike,  I  li.  Haner.  Belletome  Ga 
aeltr:  Mrs.  Julia  R.  llaiard,  Saanhm-ire 
Xeaa:  H.  W.  Herbert.  Greemhuri ;  C.  P. 
Moat.  Taremuni;  I.  J,  llmsrk.  Hr.-okl,i>.  F. 
It  Jacket,  llojlcstnwn  Prminmt;  H  1.  l»hn- 
.l.in.  .Minima  Mirmr;  K  H  Jarsia,  Tuiiatian 
nock;  C.  J  lohntluti,  Cleveland;  J.  D.  Keal.it. 
Scraiiloii  Time.;  I'  W  Ktma,  \Vayrjr,liar(j . 
W  S  l.iviniu.Hl,  Mrriadale  Revubllcan.  11.  O. 
l-oll,    I'btUdrlvdiij     Ir.uultei;    Jraae    E.  Long. 

McKee.iKitt  News;  1".  W  LcawaMM,  Allen 
lowti  t  all;  Charles  Laaa,  Cbetn-i  Times;  M.  J. 
l^iEiadr.  Willtaai»v...ir  Grit;  Je«K  E.  Long. 
M.Keeapuii  News;  S.  G  Lindensletn.  McKees 
[Min  News;  G.  C  Lee,  Carlisle  Herald;  Lena 
Liiwena'ard,  llarntbnrf  Courier ;  W  1  Lereh, 
Allentnwa  Chronicle:  S.  S,   Usnt.  Vnrk;  W. 

I'     v.,  1.   I  ■  ■         r,      -  ...  .   K    I'    M..M.  Mob  . 

I^n;  J  L.  Mead.  Erie  Tiroes;  I.  J.  McGixiler. 
Viirrialoan;  C.  J.  MeBriiU.  Hncradale;  C  A. 
Nasb,  I^nibm;  Vl.  W.  Kaill.  Hanuvrc;  E  K 
Oyitrr.  Harrubais  Telramcb;  Wward  OKnl 
lv.  I.oek  Haven;  W  K.  I'etk,  Pilutnti  Gazelle: 
1  healer  Heileer.  Carlisle  Herald.  Una-art 
RrinnJda,  Uoar ryville  San:  W.  J  Rae,  Myers- 
dale  Reiiatluari;  Donald  E.  Rnseiaan.  Norlh- 
umberlatid;  E.  J  Sta.kr"le,  Harn.burB  Tele- 
uraiih;  C  J.  Smith.  Allenlo.n  Call;  W  San 
born.  I^nsdale  Rrroril;  A  tl  anil  J  K  H. 
Schropp.  Lrbanoa  News;  I.  1.  Starkhoaae. 
Eastnn  Esnress;  M  S.  Sebork,  Srlinaatuvc; 
I.  S  Stewart,  Washington  (lbacr.tr;  K  K. 
Slull.  Psllahurgb;  tl  A.  Slsaatl,  Clearlicl.l; 
O  D  Srh.Kik.  Hamburg:  A  K  .Saeeaey, 
Crrenabiirg:  O  D  Stark.  Tuckhaiuiock ;  J.  F 
and  J.  H.  Stirteeaau.  Lancaster. 

l>orgr  W.  Stgnuti,  Editor;  R.  D.  Tbnmp- 
•on.  Carlisle  .Sentinel:  W.  L.  Tarlor  Yorb; 
A  N.  Thomiaon.  Ridgrway;  W  1  Tniimaa, 
Piltabureh:  11.  W.  Walkir-i.  I-inalnrd  Record. 
P.  W.  Weiler.  Allentosrn  Call;  J  F  Wi.h|. 
ward.  McKeesport  Newt;  Richard  Wharton, 
Harruburg  Patrint;  F  C  Wallace.  Chester 
Tiroes;  N.  L.  Wildg-r.  Lebanon  Nr«.;  W.  A 
Walker,  Warren  Time:  J.  1..  Wise,  Butler 
Eagle:  Thomas  Whitrmau.  Latrobe:  W  L. 
Waltl.  PilUhargh;  A.  B.  Wiggins.  HomeHcad; 
H  E  Ziegler.  Herndosi  News:  1  C,  Zm.k. 
F.«ptp,a;  J.  11.  Xerbey.  l'ottsville. 


Bureau  of 

(aauadian 

Information 


'HE  Canadian  Pacific 
Railway,  through  its 
Bureau  of  Canadian  Infor- 
i.  will  furninh  you  with  the  latest  reliable  in- 
formation on  every  phase  of  industrial  and  agricul- 
tural development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
Additional  data  is  constantly  being 


No  charge  or  obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use  of  it. 


Pacific  Railway 

Department  of  Colonization 
and  Development 


165  E.  Ontario  St. 


335  Windaoe  Station 


1270  Broadway 


1  THE  BETTER  MACHINE 


Dominant  Requisites 

The  dominant  requisites  of  a  line  casting  com- 
posing machine  are  quality,  reliability,  speed  and 
economy  of  upkeep. 

These  requirements  are  fulfilled  to  the  highest 
degree  in  the  INTERTYPE. 


'  Arrange  for  an  inspection  and  a  working  cicmonMratintt  of  anv 

Juit  write  and  ask. 


at  your  cunvenienoe.- 


BUILDERS  OF  "THE  BETTER  MACHINE" 


INTERTYPE  CORPORATION 

General  Offices:  50  COURT  STREET.  BROOKLYN,  N.  Y.,  U.  S.  A. 
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E  D  I 


POSTAL  SERVICE  RE-ORGANIZATION 

WHILE  newspapers  arc  interested  in  every  de- 
partment of  the  government  from  a  news  stand 
point  they  are  particularly  interested  in  the 
post  office  department  because  of  the  vital  relation 
of  its  activities  to  the  very  business  life  of  the  news- 
l>apcrs  themselves. 

It  it  entirely  possible  that  the  policy  of  the  last 
sixty  years  will  he  followed  and  a  man  of  ability  as 
a  political  organizer  will  enter  the  new  cabinet  as 
postmaster  general  and  the  actual  work  of  re-or- 
ganizing the  system  will  fall  upon  his  assistants, 
that  has  been  fostered  by  the  present  management 
no  doubt. 

During  the  last  twelve  years  the  postal  service  of 
this  country  has  been  wrecked.  It  has  never  before 
been  permitted  to  reach  such  a  state  of  inefficiency. 
Mismanagement  has  made  it  the  bane  of  modern 
business.  Instead  of  being  a  service,  it  is  today  a 
dead-weight,  and  no  industry  has  suffered  more 
under  the  handicaps  it  has  imposed  than  the  pub- 
lishing business. 

Rank  discrimination  has  been  an  outstanding  factor 
that  has  been  fostered  by  the  present  management 
under  the  name  of  economy  Rates  have  been  raised 
and  public  service  for  which  the  department  was 
created,  has  been  lost  sight  of  entirely. 

Take  the  cave  of  the  newspapers  of  the  country 
as  an  example.  While  the  service  is  slow  and  far 
below  the  former  standards,  daily  newspapers  are 
still  dispatched  with  first-class  mail,  Imt  weeklies, 
even  those  with  national  circulation  whose  very  life 
depends  upon  rapid  distribution,  are  forwarded  in 
storage  cars  that  arc  in  many  cases  held  at  terminals 
fur  days  at  a  time  until  full  loads  are  secured. 

It  is  for  this  reasnn  that  the  re  organization  of 
the  pnstal  department  by  the  incoming  administra- 
tion is  of  deep  concern  to  ever;  newspaper  in  the 
country. 

In  this  connection  Eiiiti*  tt  ft  «.i^iim  has  no  hes- 
itancy in  urging  the  name  of  Clyde  M.  Reed,  editor 
of  the  Parsons  (Kan.)  Sun,  for  consideration  as 
assistant  postmaster  general  to  have  charge  of  the 
rc-nrganization  of  the  transportation  division  of 
the  postal  department.  No  other  man  has  had 
wider  experience  in  this  branch  of  the  service.  He 
is  a  valued  member  of  the  Republican  party  and  in 
an  exclusive  article  in  lipiion  St  1'rmistii.K  last 
week  on  the  subject  he  showed  that  he  possesses  a 
thorough  knowledge  of  Use  postal  problems  that  con- 
front the  new  administration,  and  has  also  a  keen 
appreciation  of  the  need  inr  immediate  re-organiza- 
tion. 


JOURNALISM  AND  THE ! 

FIILADELPHIA  U  already  making  plans  for  a 
World's  Exposition  to  be  held  in  1926  to  com- 
memorate the  1 5l.'tl i  anniversary  of  the  signing 
of  the  Declaration  of  Independence.  The  Poor 
Richard  Gub  of  that  city  is  preparing  to  launch  a 
campaign  in  Atlanta  in  June  to  bring  the  convention 
of  the  Associated  Advertising  Clubs  of  the  World 
to  Philadelphia  during  the 


Rowe  Stewart,  president  of  the  A.  A.  C.  W .  at  a 
recent  dinner  of  the  Poor  Richard  Club  went  a  step 
farther  and  advocated  an  entire  building  devoted  to 
advertising  as  a  feature  of  the  proposed  fair.  But 
why  stup  with  a  building  devoted  to  advertising. 
What  would  be  more  fitting  than  a  journalism 
building,  too. 

It  was  in  Philadelphia  that  Benjamin  Franklin 
achieved  success  as  a  journalist ;  it  was  there  that  a 
new  freedom  was  born  that  made  possible  the  de- 
velopment of  journalism  in  America.  It  is  there- 
fore entirely  proper  that  Philadelphia  should  have 
the  first  building  devoted  to  journalism  and  adver- 
tising as  a  feature  of  a  world's  exhibition.  There 
is  no  more  interesting  story  in  tliis  country  than  the 
development  of  our  journalism;  it  is  the  most  pow- 
erful single  influence  in  our  daily  life  and  the  people 
should  be  brought  into  more  intimate  touch  with 
its  progress  and  day  to  day  work. 

There  can  be  no  better  place  for  this  than  the 
Scsqui-Ccr.tennial  of  the  signing  of  the  Declaration 
of  Independence  and  in  the  adopted  home-city  of 
our  first  great  journalist. 


RIAL 


From  trouble  and  the  noise  of  strife 
we  ft»r<t,  O  Lord,  to  Thee,  our  refuge 
and  our  strength.  Let  peace  rule  in  our 
hearts  amid  the  cries  of  world  unrest, 
li'e  knote  that  /cur  and  peace  and  joy  are 
fruits  of  Thine  Otm  Spirit.  The  love  of 
Cod  is  shed  abroad  in  our  hearts  by  the 
Holy  Spirit,  and  along  with  love  comes 
peace,  which  passeth  understanding,  and 
joy  unspeakable.  Help  us  to  realize  that 
these  blessings  so  greatly  needed  by  all 
are  not  of  human  invention  but  of  divine 
origin.  W e  pray  for  all  men  everywhere 
in  this  stern  testing  time  through  which 
we  are  being  called  to  pass.  Grant  us  to 
be  more  faithful  to  what  cannot  be 
touched  by  any  earthly  vicissitude,  to  be- 
tieie  earnestly  in  the  best  things  and  to 
live  what  zee  believe.  Give  to  us  and  to 
our  whole  digitization  a  new  spiritual 
quickenitig,  a  desire  for  the  eternal.  And 
to  this  end,  0  God,  sanctify  the  press, 
and  may  those  who  direct  it  aim  at  the 
true  good  of  the  community  and  seek  to 
raise  their  country  higher  and  higher  in 
the  Christian  scale.  This  we  ask  in  the 
name  of  Jesus  Christ  our  Lord,  Amen. 
—A.  Murray  Porter. 


SANITY  IN  THE  RANKS  OF  LABOR 

ONE  of  the  sanest  and  best  of  the  publications 
devoted  to  the  interests  of  working  men  is 
Lal>  r.  a  national  weekly,  issued  in  Washing- 
ton by  sixteen  standard  railroad  organizations  It 
is  a  nine  column  folio  which  contains  i 
carries  a  spirited  cartoon  each  week,  and  is 
with  accounts,  first-hand  information. 

The  theory  upon  which  it  is  conducted  is  that  if 
the  men  and  women  who  do  the  world's  work  can  be 
placed  in  possession  of  the  truth,  this  may  be  depend- 
ed upon  to  make  intelligent  and  just  decisions  con- 
cerning every  problem  placed  before  them. 

The  idea  is  a  just  one  for  the  people  of  this  coun- 
try are  capable  of  doing  their  own  thinking.  One 
reason  why  they  sometimes  go  wrong  is  that  the  data 
upon  which  they  base  their  conclusions  are  based 
is  incorrect  and  misleading.  Labor  aims  to  give  them 
the  facts  and  let  them  draw  their  own  conclusions. 
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NEWSPRINT  AND  THE  TARIFF 

THE  newsprint  manufacturers  are  asking  for  pro- 
tection from  imports  from  Norway,  Sweden. 
Holland  and  Germany,  according  to  their  testi- 
mony brfore  the  Hnuse  Ways  and  Means  Committee 
this  week,  They  arc  requesting  tariff  of  $15,00  a  ton 
They  claim  that  as  a  result  of  the  present  exchange 
situation,  the  newsprint  manufacturers  of  those  coun- 
tries can  sell  their  product  in  the  L'nited  States  at 
a  price  below  production  costs  here.  Unsupported 
by  actual  figures,  that  claim  is  the  roost  brazen  piece 
of  misrepresentation  that  has  so  far  been  offered  in 
the  tariff  hearings. 

What  docs  it  cost  to  produce  a  ton  of  newsprint 
in  North  America'  ITie  newspaper  publishers  who 
have  been  floundering  around  in  a  sea  of  uncertainty 
because  of  the  newsprint  situation  in  this  country 
would  give  a  great  deal  to  know  that  important  fact, 
in  order  that  they  may  have  a  basis  upon  which  to 

contenting  themselves  with  a  general  statement 
which  means  nothing  and  which  only  confuses,  why 
don't  the  newsprint  manufacturers  come  out  fr''m 
liehind  the  cloak  of  secrecy  of  their  inter-locking 
Canadian  and  L'nited  States  manufacturing,  holding, 
purchasing  and  selling  corporation*,  and  tell  honestly 
what  it  does  to  produce  a  ton  of  newsprint? 

The  only  countries  to  which  American  publishers 
can  look  with  any  hope  of  relief 
hold  that  the  paper  manufactu 
them  are  those  against  which  Congress  is  now  asked 
to  erect  a  wall  of  protection  and  monopoly. 

It  is  no  exaggeration  to  say  that  it  was  those  very 
countries  that  are  keeping  American  and  Canadian 
pulihsliers  from  paying  from  7  to  8  cents  a  pound  for 
newsprint  today.  Those  were  the  contract  price  tig- 
ures  that  the  manufacturers  were  gleefully  consider- 
ing four  mouths  ago  as  about  the  right  toll  to  force 
from  the  publishers  of  North  America  for  the  tirst 
i|uarter  of  1921,  when  overseas  newsprint  was  at- 
tracted to  this  market, 

American  newsprint  contract  prices  are  exorbitant. 
They  are  not  based  on  a  sound  business  policy,  but 
s>n  squeezing  the  last  pentu  out  of  a  business  that 
they  had  by  the  neck  until  the  countries  mentioned 
EMM  t"  its  rescue  with  spot  paper  at  .Vi  cents- 
There  should  lie  no  uncertainty  about  the  action 
that  American  newspaper  publishers  should  take  in 
this  case.  Every  representative  and  senator  should 
be  made  acquainted  w  ith  the  facts  b)  a  publisher  who 
knows  him  personally. 


E 


TO  PROMOTE  AD  READING 

LSE WHERE  in  this  issue  of  the  Eiiiti*  &  I'm- 
UMUB  will  l>e  found  some  interesting  tacts 
about  an  advertising  campaign  undertaken  h> 
the  New  York  American  to  promote  the  reading  01 
advertisements  by  the  general  public.  It  is  not  de- 
to  benefit  that  newspaper  alone,  for  the  ad- 
ii  the  form  of  editorials  printed  on  a 
news  page,  will  contain  no  reference  to  the  Amer- 
ican i ir  any  other.  Hearst  newsjuper  or  magazine,  but 
rather  to  beneltt  all  newspapers  and  all  periodicals. 

Advertising  is  more  believable  today  than  it  has 
ever  been,  and  therefore  it  should  be  mute  produc- 
tive of  results,  but  much  of  its  effectiveness  is  lost 
through  the  failure  of  a  considerable  proportion  of 
the  public  to  examine  the  announcements  made  by 
the  producers  and  distributors  of  merchandise. 

To  what  may  this  indifference  be  attributed? 
Probably  to  the  haste  with  which  people  read  the 
newspapers  and  magazines.  People  will  only  read 
those  advertisements  that  deal  with  things  in  which 
they  are  interested.  If-  however,  we  can  increase 
the  number  of  things  that  will  interest  them;  if  we 
can  show  them  how  they  can  be  benefitted  by  a  care- 
ful perusal  of  advertising  columns,  then  advertising 
will  become  a  more  productive  and  therefore  more 
attractive  to  the  sellers  of  merchandise. 

This  is  exactly  what  it  is  hoped  the  campaign 
planned  and  inaugurated  by  the  New  York  American, 
and  carried  on  not  only  by  the  Hearst  publications, 
but  all  newspapers  throughout  the  country,  will  ac- 
complish. That  there  is  need  of  such  an  educational 
campaign  is  realized  by  alt  who  have  to  do  with 
marketing  through  the  printed  word. 
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p  E.  BURTON.  publisher  of  the  Jop- 
*  lin  (Mo.)  Globe.  was  renamed 
curator  o(  the  University  of  Missouri 
by  Gov.  A.  M.  Hyde. 

Thomas  B.  Norton  has  been  elected 
a  director  ajid  appointed  manager  of  the 
Morristown  (N.  J.)  Jcrseyman. 

Celsus  A.  Lamb,  one  of  the  oldest 
newspaper  men  in  Kansas,  for  47  years 
connected  with  the  {'arsons  Daily 
Eclip«e,  who  recently  disposed  of  his 
interests  in  the  Eclipse,  has  retired  front 
active  newspaper  work. 

lion.  Thomas  Rces,  publisher  of  the 
Springfield  (10.)  State  Register,  with 
Mr -v  Rees.  has  left  on  an  extended  trip 
to  California  and  Honolulu. 

E.  J.  Kicst.  editor  and  publisher  of 
the  Dallas  (Tex.)  Times-Herald,  has 
been  re-elected  as  president  of  trie  Texas 
State  Fair  Association,  which  annually 
conducts  a  fair  and  exposition  at  Dallas 
lasting  two  weeks. 

William  Dnnseath  Eaton,  who  was 
editor  of  the  old  Chicago  Herald,  author 
of  "Joshua  Whitcomb"  and  other  plays 
and  several  books,  lias  just  brought  out 
"Spirit  Lite:  or  Do  We  Die?"  (Stanton 
&  Van  Vliet  Company.  Chicago). 

Eugene  Dyar  has  sold  the  Carnesville 
(Ga. )  Herald  to  C  J.  Culpepper,  and 
has  also  sold  the  Royston  (Ga.)  Record, 
and  states  he  will  become  a  farmer. 

James  Schcmierhorn,  publisher  of  the 
Detroit  Times,  was  toastmaster  of  a 
banquet  given  in  honor  of  Tyrus  Cobb, 
new  manager  uf  the  Detroit  American 
League  baseball  team,  here  February  Z. 
Grove  Patterson,  managing  director  of 
the  Detroit  Journal;  Phil  Read,  inanag- 
-  ing  editor  of  the  Irre  Press,  and  Mal- 
colm Uingay,  managing  editor  of  the 
News,  were  at  the  speakers'  table. 

E.  E.  Kelly,  owner  of  the  Toronto 
(Kan.)  Republican,  and  assistant  state 
printer  of  Kansas,  was  recently  admitted 
to  practice  before  the  Kansas  supreme 
court. 

Volnc)  Williams,  rditor  of  the  Way- 
cross  (Oa  i  Journal-Herald,  who  is  also 
in  the  kUKMMbtta  business  at  Wa>  cross, 
was  elected  president  of  the  tieorgia 
Automotive  Jiealrrs'  Association  at  the 
rccrnt  annual  meeting  in  Atlanta. 

Lurd  Northcliffe  and  Lord  Bcaver- 
brook,  London  newspaper  owners,  liavc 
left  England  for  the  South  of  France 
to  spend  the  winter. 


THE  EDITORIAL  ROOMS 

Lloyd  N.  Prince,  city  editor  of  the 
Sioux  City  Journal  for  the  Last  five 
years,  has  resigned  to  assume  charge 
of  "Who's  Who  in  Iowa,"  a  biograph- 
ical directory  of  |owa  citizens,  which  he 
is  publishing  jointly  with  State  Rep- 
resentative Frank  C.  Lake,  a  former 
Sioux  Ctty  newspaperman. 

Roe  Eastman  is  now  doing  duty  on  the 
copy  desk  of  the  Cincinnati  Commer- 
cial Tribune.  A  dozen  years  ago  he 
"broke  ill"  on  the  paper  and  since  that 
time  he  has  been  city  editor  of  the 
Memphis  News  Scimiter  as  well  as  hav- 
ing worked  on  other  local  papers. 

Robert  Copclan,  for  several  years 
connected  with  tile  editorial  staff  of 
the  Cincinnati  Enquirer,  is  back  in  that 
city  after  a  year  in  the  advertising  de- 
partment of  the  Gratun  &  Knight  Man- 
ufacturing Company,  at  Worcester, 
Mass. 

George  Richmond,  formerly  of  the 
Buffalo  Times  staff,  is  now  with  the 
Buffalo  Evening  News. 

Frank  C  Gikhriese  has  resigned 
from  the  Buffalo  Commercial  staff,  on 


which  he  w-as  city  hall  reporter  for 
twenty  years.  He  leaves  soon  for  Cali- 
fornia. 

Miss  Constance  Drexel,  who  has  rep- 
resented the  Philadelphia  Public  Led- 
ger abroad  during  the  past  year,  talked 
to  the  members  of  the  Poor  Richard 
Club,  February  10.  Her  subject  was  "A 
Woman  Journalist  in  Paris"  Miss 
Drexel  was  one  of  the  representatives 
of  the  Chicago  Tribune  at  the  Peace 
Conference. 

Charles  T.  Kelley,  a  veteran  Minne- 
sota publisher  and  now  deputy  immi- 
gration commissioner,  has  retired  as 
editor  of  the  Menahga  Journal  and 
leased  the  plant  to  his  daughters,  Miss 
Genevieve  and  Mrs.  Mildred  Kelley- 
Basliaw,  The  young  women  have  been 
running  the  paiser  since  July  last. 

Robert  H.  K.  Whitely,  Detroit  Free 
Press  make-up  editor,  has  been  appoint- 
ed a  member  of  the  city  civil  service 
commission. 

Harry  W.  Sheehan,  formerly  stale 
editor  of  tile  Manchester,  (N.  H.) 
Union,  has  joined  the  staff  of  the  Bos- 
ton Herald. 

H.  C.  Rogers,  until  recently  city  edi- 
tor of  the  Rome  (Ga.)  News,  has  been 
appointed  business  manager  of  the 
Brunswick  (Ga.)  Banner, 

William  J.  Welpley,  assistant  news 
editor  of  the  Philadelphia  Record  and 
Miss  Elizabeth  F.  Pugh  of  Wayne.  Pa., 
were  recently  married  in  that  city.  Paul 
F.  Stacey,  of  the  N.  W.  Ayer  &  Sons 
advertising  agency,  was  best  man. 

Miss  Adalyn  Faris.  a  special  writer 
on  the  St.  Louis  Globe-Democrat,  and 
Edward  J.  McKetr  of  Kansas  City,  Mo., 
were  married  secretly  in  Boonville,  Mo., 
on  January  12.  The  announcement  was 
made  three  weeks  later  at  Jefferson 
City,  where  the  bride  is  covering  the 
legislature  for  her  paper. 

John  H.  Kline,  formerly  city  editor 
of  the  Filchburg  (Mass.)  News  and 
until  recently  news  editor  of  the  North 
Adams  (Mass  )  Herald,  has  resigned 
to  become  county  editor  of  the  North 
Adams  Transcript. 

George  J.  Lemmer.  assistant  night 
city  editor  of  the  Worcester  (Mass.) 
Telegram,  was  a  recent  visitor  in  New 
York. 

Miss  AHene  Sumner,  who  has  been 
connected  with  the  United  Press,  Unit- 
ed News,  and  United  Feature  Syndicate, 
for  some  time,  is  now  on  the  feature 
staff  of  the  Cleveland  Press. 

Charles  U.  Becker,  former  Kansas 
City  and  St.  Louis  newspaperman,  and 
a  representative  in  the  Missouri  legisla- 
ture when  elected  secretary  of  state  of 
Missouri,  and  Miss  Mary  Tolson.  of 
Kilksvillc,  Mo.,  were  secretly  married 
last  June  in  Chicago. 

Miss  Buda  Stephens,  special  writer 
for  the  Detroit  News,  and  LsMtl  H.  D. 
linker,  vice-president  of  the  American 
State  Bank,  were  married  February  I. 

David  D.  Leahy,  dean  of  Wichita 
newspapermen,  was  re-a|»pointed  elec- 
tion commissioner  of  the  city  of  Wichi- 
ta by  Governor  Allen.  Mr.  Leahy  lias 
just  recently  recovered  from  an  opera- 
tion for  appendicitis. 

John  Knott,  cartoonist  for  the  Dal- 
las-Galveston News,  has  opened  an  art 
class  under  the  auspices  of  the  Busi- 
ness Women's  Club,  The  work  includes 
illustrating,  cartoon  work  and  commer- 
cial drawing. 

Clifford  L  King  has  resigned  after 
thirty  years'  service  on  the  news  staff  of 
the  Taunton  (Mass.)  Gazette,  to  take 
charge  of  a  large  farm  in  northern 
New  England  that  he  has  just  pur- 


McCEEHAN  N.  Y.  TRIBUNE'S 
NEW  MANAGING  EDITOR 


A  NOTHF.R  California  newspaper  man 

has  risen  to  prominence  in  the  New 
York  newspaper  held.  He  is  William 
O.  McGeehan.  new  managing  editor  of 
the  New  York  Tribune,  successor  to  the 
late  George  M. 
Smith.  Mr.  Mc- 
Geehan was  born 
in  San  Francisco, 
and  was  educat- 
ed at  the  Uni- 
versity of  Cali- 
fornia. He  left 
college  to  enlist 
with  the  First 
California  Regi- 
ment and  after 
serving  in  the 
Spanish  A  m  e  r  - 
w  o  ttttlmwn  iean  war,  re- 
turned to  his  na- 
tive state  tn  engage  in  newspaper  work. 
He  began  his  career  on  the  staff  of  the 
San  Francisco  Examiner,  going  from 
there  to  the  San  Francisco  Call  as  chief 
reporter  I>atcr  he  became  a  member 
of  the  Chronicle  editorial  staff,  then  ed- 
itorial writer  and  in  turn  city  editor  and 
managing  editor  of  the  old  San  Fran- 
cisco Post. 

After  about  fourteen  years  of  news- 
paper work  in  California,  he  turned  hit 
steps  toward  New  York  and  the  Evening 
Journal.  Thence  he  went  tn  the  Trib- 
une, where  he  lias  been  for  about  six 
years,  chiefly  as  sporting  editor.  His 
work  on  the  Tribune  was  interrupted  by 
the  World  War,  and  he  served  as  a 
major  with  the  50th  Infantry.  He  had 
also  served  with  Pershing's  expedition 
to  Mexico  as  a  correspondent,  At  the 
close  of  the  war,  he  returned  to  the 
Tribune.  Mr.  McGeehan  is  satisfied 
with  the  profession  he  has  chosen,  and 
does  "newspaper  work  because  he  loves 
it,"  he  says.  In  addition  to  that,  he  has 
written  a  number  of  short  stories  and 
while  in  California  was  a  frequent  con- 
tributor to  the  Argonaut  and  the  Over- 
land Monthly. 


chased.  He  was  presented  with  a 
travelling  bag  by  the  Gazette  staff. 

W.  B.  ("Brad")  Hcnnessy.  formerly 
one  of  the  most  widely  known  news- 
papermen   in   the   country,   who  was 


managing  editor  of  the  St.  Paul  Globe 
when  it  suspended  sixteen  years  ago, 
has  undergone  an  operation  at  the 
Mayo  Hospital,  Rochester.  Minn.,  and 
is  convalescing  at  the  home  of  his 
brother,  Joseph  E.  Henncssy,  who  covers 
the  state  capital  for  the  St.  Paul  Daily 
News.  When  his  health  gave  way 
"Brad"  was  in  Indianapolis.  Ind .  writ- 
ing on  surinlogical  subjects. 

Col.  W.  G.  Sterett.  staff  correspon- 
dent of  the  Dallas  News,  was  one  of 
the  principal  speakers  at  the  annual 
banquet  of  the  Chamber  of  Commerce 
at  Bryan,  Texas,  recently. 

George  B.  Johnson,  secretary  of  the 
Oklahoma  branch  of  the  American 
Federation  of  Labor,  has  resigned  to 
engage  in  tile  newspaper  business.  He 
has  been  succeeded  by  Victor  S.  furdy, 
who  has  been  publisher  of  a  newspaper 
at  Wilson,  Okla. 

Henry  H.  Tinkham,  former  assist- 
ant managing  editor  of  the  Grand  Rap- 
ids Press,  and  chief  political  writer, 
has  become  a  director  of  the  Commit- 
ter of  Puhlic  Information  for  the  gas 
and  electric  interests  of  Michigan. 


IN  THE  BUSINESS  OFFICE 

Marvin  H.  Crawford,  a  recent  grad- 
uate of  the  journalism  course  at  the 
University  of  Missouri,  has  been  made 
advertising  manager  of  the  Independ- 
ence (Mo.)  Jackson  Examiner. 

L.  A.  Ward,  who  has  been  connected 
with  the  Murray  Howe  Advertising 
Agency,  has  become  a  mcmlier  of  the 
Charles  H.  Eddy  Company's  New  York 
office  staff. 

J.  H,  Ford,  advertising  manager  of 
the  Buffalo  Commercial,  is  on  a  business 
trip  to  New  York. 

L  J.  Van  Laeys.  vice-president  of  the 
Houston  (Tex.)  Post,  is  spending  a  few 
days  in  New  York  on  business. 

R.  C.  Patterson  will  receive  on  Feb- 
ruary 14  a  welcome-home  luncheon  from 
his  Chicago  friends  in  the  advertising 
agency  business,  to  celebrate  his  twenty- 
first  anniversary  m  the  advertising  bus- 
iness, and  his  return  to  Chicago  as  as- 
sociate business  manager  of  the  Cosmo- 
politan. 

H.  D.  Hascall  and  associates  have  es- 
tablished themselves  as  publishers'  rep. 
resentatives,  with  offices  in  the  Times 

(Continued  en  fagf  36) 


Among  tKe  papers  tKat  Kave  signed 
contracts  for  tKe  Haskin  Service  for 
tKe  coming  ^ear  are  tKe  folio-wing: 

The  Los  Angeles  Times 

TKe  Fort  Worth  Star  Telegram 

Trie  Sen  Diego  U  nam 

The  El  Paso  Herald 

The  Beaumont  Journal 

The  San  Bernardino  Daily  Sun 

The  Austin  Statesman 

The  Bakersjield  Californian 

The  Arizona  Republican 

The  Santa  Barbara  Klesvs 
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Building,  New  York.    Mr.  Hawaii  was 

formerly  connected  with  Popular  Sci- 
ence Monthly  and  Everyday 


H.  R.  Sharp,  formerly  with  the  George 
Matthew  Adam*  Service,  has  joined  the 
Thompson  Feature  Service  as  special 
representative. 

O.  J.  Maloney,  country  circulation 
manager  of  the  .Springfield  (III.)  State 
Register,  will  be  confined  to  the  hos- 
pital for  several  days  as  the  result  of 
injuries  received  in  an  aulumolntr  colli- 
sion. 

Mark  R.  Plained,  for  several  years 
advertising  manager  of  the  .Springfield 
(III.)  State  Journal,  has  left  for  River- 
side, Cal..  to  take  up  advertising  work. 

I\  J.  Walsh,  general  superintendent 
of  the  Philadelphia  store  of  hnnwit 
Teller  &  Co.  for  eleven  years,  has  joined 
the  advertising  staff  of  the  Philadelphia 
North  American. 

Bury  I.  Dascnt  and  Krank  A.  Amis 
have  been  added  to  the  advertising  staff 
of  the  Los  Angeles  Times. 

W.  H.  Law  mice,  of  die  firm  of  Wil- 
liams. Lawrence  &  Cresmcr  Company, 
rrcently  visited  the  Pacific  Coast  news- 
papers which  he  represents  in  N'ew  York. 

G.  W.  Brett  of  the  E.  Katz  Special 
Advertising  Agency's  New  York  office, 
is  making  a  trip  to  the  Pacific  North- 
west to  study  the  territory  in  connection 
with  the  Western  Farmer,  which  has 
just  been  added  to  the  Kat»  list.  Mr. 
Brett  will  also  stop  at  Butte,  Mont., 
Cheyenne.  Wyu..  and  Colorado  Springs. 

John  D.  Baker,  formerly  manager  of 
the  promotion  department  of  the  St, 
Louis  Star,  has  heen  made  advertising 
manager  and  publicity  director  for  the 
Skouras  Brothers  Enterprises,  which 
control  nine  moving  picture  theatres  in 
St.  ■ 


WITH  THE  ADVERTISING  FOLKS 

R.  W.  Ashrroft.  advertising  manager 
of  Ames-Holden-McCready,  Ltd  ,  Mon- 
treal, has  been  appointed  assistant  to  the 
president  of  the  company. 

Karl  F.  Knipe  advertising  manager  of 
The  Barber  Asphalt  Company,  Philadel- 
phia, is  recovering  from  severe  injuries 
which  he  alleges  are  the  result  of  an  at- 
tack upon  him  last  week  by  a  policeman 
in  Radnor  where  Mr.  Knipc's  suburban 
home  is  located.  Subsequently  Mr. 
Knipe  caused  the  arrest  of  the  police- 
man. 

Kussell  A.  Brown,  recently  with  the 
Federal  Advertising  Agency,  New  York, 
has  been  appointed  advertising  manager 
of  Lord  &  Taylor,  New  York  depart- 
ment store.  Before'  joining  the  Federal 
Agency,  Mr.  Brown  had  been  advertis- 
ing manager  of  Marshall  Field  &  Co., 
retail.  Chicago.  He  succeeds  James 
White,  who  has  recently  been  appointed 
to  take  charge  of  the  advertising  of  the 
Associated  Dry  Goods  Corporation,  New 
York. 

Frederick  P.  Geyer  has  resigned  as 
advertising  manager  of  the  Columhia 
Tire  &  Rubber  Company  to  brcomc  as- 
IHtanl  advertising  manager  of  the  Re- 
public Rubber  Company  of  Youngstown, 


Frank  W.  Prcscott  has  been  appointed 
advertising  manager  of  the  Leopold 
Morse  Company,  Boston,  manufacturer 
and  retailer  of  men's  clothing.  Mr. 
Prescott  was  a  member  of  the  adver- 
tising staff  of  the  Boston  Evening 
Transcript  for  several  year. 


D.  L.  Weston,  formerly  of  Montreat 
is  now  advertising  and  -ales  promotion 
manager  of  the  John  Shillito  Company 
of  Cincinnati. 

Rtibert  Miller,  secretary  of  the  Ham- 
ilton Watch  Company,  has  been  elected 
vice-president  of  the  Advertisers'  Club 
of  Lancaster.  Pa. 

Joseph  S.  Jacobs  has  been  made  ad- 
vertising manager  of  the  American 
Hammered  Pistnn  King  Company, 
Baltimore.  Mr.  Jacobs  has  been  asso- 
ciated with  the  sales  -and  promotion 
activities  of  this  concern  as  assistant 
to  Walter  P.  Coghlatt.  general  sales 
manager.  He  will  lie  assisted  by  C.  B. 
Cook. 

Frank  E.  Fehlman.  vice-president  of 
the  Advertising  Club  of  New  York 
will  address  the  Baltimore  Advertising 
Club  on  February  14.  on  "Retail  Mer- 
chandising." 

A.  H.  Heme,  who  for  the  last  year 
has  hecn  advertising  manager  of  the 
Borden  Company,  New  York,  was  ap- 
pointed general  sales  manager  February 
1.  Before  going  to  the  Burden  Com- 
pany a  year  ago.  Mr.  Deute  was  sales 
manager  of  the  Vogan  Candy 
of  Portland,  Ore. 


IN  EUROPEAN  CITIES 

Arthur  Rnhl,  who  has  been  in  Latvia 
and  the  Baltic  States  for  the  N'ew  York 
Evening  Post,  has  left  l.ondon  tor  New 

York. 

Clyde  Bcals.  who  is  spending  a  year  in 
Europe  on  a  traveling  scholarship  of 
the  Pulitzer  School  of  Journalism,  has 
just  left  l.ondon  for  Holland. 

Frederick  Wassnn,  a  Pulitzer  scholar 
now  in  London,  spent  the  Christmas 
holidays  in  Scotland. 

Benjamin  Guinsburg.  a  1919  graduate 
of  the  Pulitzer  School  of  Juumalism.  is 
now  with  the  Paris  edition  of  the  Chi- 
cago Tribune.  He  spent  a  week  in  Lon- 
don after  covering  the  Riga  conference 
for  the  Tribune, 

5  i-  «:•-•  I  ■  Dashii  II,  formerly  of  the 
Philadelphia  Public  Ledger  and  the  New- 
York  Tribune,  is  in  Paris  on  the  Pub- 
lic Ledger  staff. 

William  Hillman  is  now  with  the  Uni- 
versal Service  in  Paris.  He  was  form- 
erly in  New  York  for  this  service. 

Herbert  Pulitzer  of  the  New  York 
World  is  in  London. 


HEARING  ON  BETTS 


Printing  of  Law  in  N.«.p.p«r.  Cost 
N.  Y.  11,950,000  Last  YW. 

Ai.«any,  N.  Y.— public  hearing  will 
be  given  by  the  public  printing  commit- 
tee in  the  Assembly  chamber,  Wednes- 
day afternoon.  February  23.  on  the  bill 
of  Assemblyman  Charles  H.  Betts  to 
abolish  the  publication  of  session  laws 
in  the  newspapers  of  the  state,  as  rec- 
by  Governor  Miller  to  the 
The  bill  applies  only  to  the 
of  the  session  law*,  for 
which  the  state  paid  $41*4,820  last  year, 
but  it  is  understood  it  is  planned  to 
amend  the  bill  to  include  concurrent 
resolutions.  The  cost  to  the  state  of 
both  is  estimated  to  amount  to  $1,950,000 
a  year. 

The  New  York  Associated  Dailies  at 
the  annual  meeting  in  Albany  last  month 
authorized  its  legislative  committee  to 
prepare  a  new  bill  as  a  substitute  for 
the  Belts  hill.  The  substitute  bill  will 
favor  the  payment  of  earn  paper's  teg- 
ular advertising  rates.  Under  the  pres- 
ent system  the  same  payment  is  made 
tu  all  papers 
Irss  of  the  ci 


The 

SOUTH  BEND 
NEWS-TIMES 

In  1920  beat  its  advertising 
reeord  of  the  year  previous  by 

MORE  THAN 
A  MILLION  LINES 

The  News-Times  in  1920  had  the 
largest  amount  of  advertising  copy 
ever  carried  by  a  newspaper  in  its 
big  territory  in  Northern  Indiana 
and  Southern  Michigan.  Here  is 
the  score  in  details: 

Foreign  advertising  1,504,482  lines 

Local  advertising  6,015,252  lines 

Classified  advertising.  .  .  .  1,154,412  lines 

Total  News-Times  Advertising 

FOR  1920   8.674,146  lines 

In  1919  the  News-Times  carried  a  total 
of  7,486,735  lines. 


The  News-Times  is  proud  of  this  record  and 
like  records  for  many  month*  past,  because  it 
is  tangible  evidence  of  News-Times  supremacy. 

In  order  to  »o  thoroughly  outdistance  com- 
petition it  is  necessary  for  a  paper  to  excel  in 
every  department — keen  advertisers  most  liber- 
ally patronize  the  paper  with  the  greatest  cir- 
culation— the  greatest  circulation  is  attained  by 
the  paper  that  most  strongly  appeals  to  the 
people. 

The  out  and  out,  four  square  stand  for  all 
things  to  the  betterment  of  South  Rend  and 
South  Bend  people  has  build  a  monument  for 
the  News-Times  in  minds  of 
women  of  this  rich  section. 


THE  SOUTH  BEND 

NEWS-TIMES 

Morning      Evening  Sunday 
J.  M.  STEPHENSON 


CONE,  HUNTON  &  WOODMAN,  INC 

New  York  Chicago 

Kansas  City 


Editor  &  Publisher  jar 


February   12,   192  1 


WHY  A.  B.  C.  DECLINED 
TO  SECnONAUZE 

RequeaU  for  Direct  Southern  and  Ca- 
nadian RepraMaUtion  in  Board  Dia- 
approeed  as  Conflicting  with 
Spirit  of  Organization 

Chicago— A  nutter  in  which  members 
of  the  Southern  Newspaper  Publishers' 
Association  and  of  Canadian  Daily  News- 


will  h*  atrpeniatril  and  that  n.,  seetioiial  di- 
ii.o.ti.  itrur  in  m.k.n«  up.  Ibe  niembe labia 
..f  tli*  hfard  of  directors.  Ttie  matter,  hew- 
ever,  i.  left  to  the  convention  tor  full  cor.. 
tidrraticTi  and  decision." 

TW  mailer,  itierelure,  .at  left  to  the  con- 
vrr.lum    (Vr  arlKm. 

1  lie  tl.iv  nfffera  tbe  convention,  the  neat- 
paicr  tli.ititm  li.M  a  errv  largely  attended 
merlin*  in  the  llolrl  la  Salle  lis  delibera- 
tion,, *i.trfini|  the  Ktraler  of  the  alter- 
nmn  ol  (k-tnlirr  I4tli,  were  moellr  devoted 
t.    itle  <■  ..n.lcr.Uon  of  ta,a  eubjrct. 

Hetaiiac   Hit  pfrtent  .j.iem  of  reprrunta- 
l...n  lia.l  pruven  to  lutceiaful  in  tae  - 
derided   Itiat   no  monunendanoa 


I  is  the  reason  for  the 
their  request  to  the  Audit  Bureau  of  Cir- 
dilations  that  their  respective  organiza- 
tions should  have  special  representation 
OB  the  A.  B.  C.  board  of  directors.  The 
case  came  up  before  the  recent  annual 
contention,  but  the  newspaper  division 
and  the  board  of  directors  declined  to 
the  suggested  changes.  It  was  the 
that  the  present  plan,  having 
satisfactory,  should  BOt  be  dis- 
turbed and  that  "tlwrc  should  not  1*  in- 
jected into  the  affair*  of  the  bureau  any 
disturbance  of  the  broad  spirit  of  inter- 
st-rti.malisrn  and  mternatiunalisiri  which 


The  poirtion  oi  the  Audit  Bureau  of 
on  the  matter  of  sectional 
zs  set  forth  by  Stanley 
managing  director,  in  a  letter 
to  the  office  of  the  Canadian  Daily 
Newspaper*  Association  as  follows; 


br   teu<lr   lo  Ike 

«   CrUll»<-   III  1H* 

an  llie  bujfil. 

At  the  convention  held  on  Friday,  October 
IS.  I  regret  lo  *»y  that  there  vu  not  cne 
•tannic  Canadian  a-r»« paper  publiibrr  present. 

I  felt,  kn w ever,  thai  Uie  view*  of  the  C»- 
nathasn  pubiithrrt  •kould  be  presented  1o  tk» 
cummin  n,  ami  I  ouilined  the  reco«nm*».d*- 
tmt.  niml-r  by  you.  supported  by  a  nutribtr  of 
t'ainaiUan  publisher!.  I  also  said  that  H 
mr  persvonal  riew  it  wcnld  be  rrgreitable  if 
the  pres*fit  very  *itt*fftc1r>ry  arrang emrrrt  wert 
in  any  way  interfered  «nth.  brrauur  it  wu  th« 
pride  of  the  Audit  P«r*»«  of  CircuUtltma 
that  it  is  the  one  organ uatii in  nf  Canadiaa 
and  United  State*  inl#rr«t»  in  whirls  there  u 
not  even  an  inaginarT  boundary  Hit*. 

The  conventwn,  in  Ha  anantm^ut  expres- 
sion of  opinion,  coincided  with  tbia  view  and 
hoped  the  Canadian  publiahera  would  fee]  thai 
we  have  on*  mnniun  uiterrat  at  heart,  and 
that  representation  .turn!  it  be  decided  irre- 
spective of  whether  the  newapaper  rerreaenra* 
Uvea  on  the  hoard  were  selected  ficm  the 
t  titled  States  or  Canada. 

At  a  nr-ering  of  tbe  board  nf  directors,  held 
immediately  alter  the-  axa*  entire.,  the  board 
reaffirmed  *  it*  *«prr*aie>u  of  desire  to  bold 
otter  merlinga  in  Canada,  and  in  this  way  to 
beeo-ne  snore  clrssely  aaanciated  with  the  rep- 
resentativm. 

It  is  mv  hope  that  this  unanimous  deur*  on 
the  port  if  tl>e  nrmbers  of  the  biiTeatt  to 
maintain  a  cohesive  organiration,  irreag*ri-i*a 
nf  .inUr>  or  sectional  lines,  will  nwet  »*th 
the  afrpre*al  of  yourself  and  our  Canadiasi 
friend* — -f'tihlianer,  advertiser  and  agenry  mem* 
bera.     Yours  very  truly, 

AUDIT  rH'RF.AU  OK  CIRCULATIONS. 

By  its  managing  director. 

As  to  the  request  of  the  Southern 
Ncwspap*-"  Publisher*'  Association,  sim- 
ilar to  that  of  the  Canadians.  Mr.  Clajruc 
has  announced: 


dun  Daily  Xtwpmpm  Aaa«cla«onv 

Toronto,  Can. 

GEtrTLiMKK:  Ju*l  prior  to  the  convera. 
lion  held  in  Chiraao,  (Htnber  14  15.  »  Inch  by 
*be  way,  was  ibr  tnoit  anccessfu]  cittvemton 
the  Itureau  has  ever  held,  both  in  jw.nl  of  at- 
tendance and  enUiuaiaum — I  received  letters 
from  a  number  of  Canadian  newspaper  publish' 
rrs,  evidently  as  the  rr«ult  of  a  rircular  letter 
sent  out  by  you,  urging  that  there  be  a 
(  anadian  representative  nf  newipai-e's  on  th« 
rmard  of  directors  of  the  Audit  Bureau  of 
Circulations- 

I   assured  the»e   publishers  that  the  matter 
mould  be  brought  Wfore  the  b-^ard  of  directors  - 

at  the  meeting  held  immediately  prior  to  the    idea;   namely,   that   the   Sonthern  I 
convention    and    that    same    w.itild    be    given     Publishers    A<«ociatim    should  have 
prompt    attention.      Tbe    board    of    directors.     Mutative  on  the  board 
having  given  very  careful  ci  nBtifrrfttiim  to  the 
subject,   espressed   themselves   is   the  follow- 
ing  manner,  as  outlined  tn  the  report  which 
ma«  prr«rnted  to  the  convention: 


th»  Board  of  Otwtors 

the  gasajfj  rnroiirairing  trend  of 
aHrffrTtrfl  reganlang  ihe  work  of  ihe  Bureau  on 
thr  p*it  oi  publtOirr  inrmt>*;i  has  been  the  e*' 
prenrnt  ti  uf  demte  fnun  various  classes  of 
airuotietft  and  from  vartnut  •rrttun.t.  bodies  of 
mrmbets  tn  seviirr  direct  r«prr»rntatioei  on  the 
board  of  dtfeetnra.  , 

"Various  gmups  of  pub-lisbrrs  hot  frit  that 
thry  individually  shr-uld  have  reiueseriiatiun  in 
tbr  heard,  and  'he  b>-<ird  views  wttli  pride  this 
drmrr  nn  the  part  of  tbe»e  sectional  orgt.rtiia 
it<ir»    for    m.lividual    represeuiati'-n.  becat 


ev  idencrs  thr  growing  ^ec  .-gl.itti.  n  of  the 
its  a-overnmrnt 


»<  rk  i  f  the  bureau 


■'.Srvertbrlcn,  thr  lm^raf  p.iaft  this  matter 
along  tn  the  cnnvrntioa  at  tbu  time  fur  its 
conuderaiiun,  if  »%  •>(!  drstrrs;  but  tbe  h>:ard 
tfTMrrs  to  rail  narSiealar  attention,  in  the  con* 
*idrra,t»un  of  rbt-  «iibjrrl.  fr-.  the  fundamertal 
priueiplr  nn  Iggsjei  thr  htirran  i«  based,  in  re- 
gitfi]  to  re^rrrienUttun  on  the  b^anl  of  di- 
rector*. 

"It  was  regarded  by  tbe  foun-lrr*  |  f  the 
bureau  as  bring  a  rule  nbks  wtmld  be  held 
invmlate.  that  the  boat  J  should  have  m  its 
gsNagsssgsM  a  majority  nf  advertisers. 

-Tut.  a«  a  m.ittrr  of  fact,  in  a  meeting 
of  thr  hoard  of  direct om,  a  stranger  ■<'iild 
find  it  im:.nw«ibJr  to  d*Srrmtne  to  which  cla^s 
an  indindual  director  hrl- <n(cd.  Every  mem- 
l»rr  of  thr  hoard  u«r»  bio  rr-t*nnsibi lines  and 
dvttte*  in  ihr  l-ioadrM  |.o*wih»c  manner,  and 
thr  ih»ru»Miir.*  and  the  rule*  niailr  are  in  lb* 
mtrrr-»t«  if  all  and  not  in  tbr  intrtrit*  of 
anv  iuitiiidital  sertton  or  iliu.  The  wonder- 
ful >t>  itil  clura<.1eti/ii.g  the  mertttigs  nf  Ihe 
board  h*»  ilesnonniafrd  the  stitdnm  of  tae 
founder*  of  thr  lluieaii.  und  a>iy  clunves  thai 
arc  ni»tde  alinuld  be  made  with  extretjoe  cau- 
Host 

**As  a  matter  of  fart  the  only  wnv  in  *»  hi--h 
additions  can  be  made  to  the  board  would 
br  bv  rrnr-  nional  adit«tions  to  tlie  advertisers' 
m»mb#r«a,ip  oei  the  h-»ard_  At  the  pvr«jrnt 
t.mr  there  are  two  agency  r»rmber»),  t»n  ne*"- 
tiai-rr  pulilMhrr-mrmlier^.  two  mjigjjine  pub- 
li  *S«  r  memtaf  r».  tan  farm  pnfrr  |iuli|t*hri- 
err  r-  l)*r-  anil  tw  i  ti'Jtiliea-  |.ub|ic-itic<n  men*. 
btr«.  niahitig  ten  in  air  l*  t«  necsHI0,  there- 
f.  re.  t  >  h*vr  eleven  advrttiorr  mrmliet*.  In 
the  va*iou»  |tuhlocati"n  divanion*  ihne  is  ISO 
p*etn  nal  mnsidr rattan.  A  nicmtiri  ma v  be 
elrrtrd  from  the  South,  or  the  West,  or  ftosa 
CanaiLa.  at  the  choice  and  discretion  rf  Ihe 
itnli%i<1ual  publication  division,  wttitse  wishes 
«tr  rrgaidrd  alss>n»f  a»  law  in  the  tfOVrniion 
when  tbr  elect  Km  if  dirccrors  occurs. 

"It  t»  hrtMd  that  thts  broad,  intr r«en i-  nal. 
inter nataonal  character  of  the  bureau's  work 


"The  Southern  Xe»apaner  Publishers  Asio- 
ciarion.  through  the  chairman  of  Ha  eomwittre 
on  the  relationship  between  the  Southern  News- 
paper Publishers  A»*onation  and  the  Audit 
bureau  of  Cirrnlati<>n.v.  advanced  the  same 
Newiipaper 
a  repre- 

"This  renueit  wa«  conaidered  by  the  Vews- 
paper  Division,  and.  as  stated  above  in  con- 
nection with  the  Canadian  publishers'  renueat, 
it  was  felt  by  the  publishers  that  the  present 
plan  of  representation,  having  proven  satis- 
factory, shnnld  not  be  disturbed,  and  thai  ther* 
should  not  be  injected  Into  the  affairs  nf  th« 

Mw  preraile  ia  ibe  bureau  " 


Barker  Witi  Arooalook  News 

Hoiu.ton.  Me— The  Aroostook  Daily 
N'rws  in  recently  announcing  lhat  it  had 
completed  its  first  year  as  the  only  daily 
newspaper  in  Aroo-«t<«>k  County,  slated 
that  a  new  editorial  writer  anil  manager 
had  heen  secured  and  a  campaign  for 
larger  circulation  and  more  advcrti«inu 
wa«  to  Ik-  instituted  T.  I..  Barker,  for 
12  vears  edilor  and  manafter  of  th- 
Humford  Fall"  Times,  is  the  new  mem- 
her  of  the  Maff. 


Pkilaalclplua  Record  Ineurr-e  Staff 

PHiLArta.piiiA. — Newepoper  me 
iralty  will  Ik-  interested  in  the  system 
of  death  benefit*  in  effect  on  the  Phila- 
delphia Record.  It  is  a  double  system, 
the  Employers'  Association  paying  $750 
death  hrnefil«  and  the  Record  Company 
siivine  a  years'  salary  to  the  beneficiary, 
a  blank  insurance  plan  taking  rare  of 
the  latter. 


Ellia  Edit*  th*  Co-Operator 

UiKWAH.VA,  X.  Y.— Charles  W 
rili*.  editor  and  publisher  of  the  I.acka 
wanna  Journal,  is  editor  of  anew  weckh 
lhat  afiprared  here  February  1.  entitled 
the  Co-Operator,  and  its  title  sa\'  it  i» 
"issutJ  in  the  iniere-t  oi"  persona!  and 
rivic  ei'onomy.''  It  is  the  organ  of  tbe 
United  Consumers.  Inc..  which  conducts 
a  chain  of  co-operative  stores. 


SALIENT  FACTS 

For  Discriminating  Advertisers 

About  ■  Use  Nesrapaper 

The  Racine  Times-Call 

In  a  LiVe  City 

Racine,  Wisconsin 


Wealth  and 
of  Wisconsin 


City  Circulation 


The  Cily  of  Racine  has  a  population  of  38,593,  census  of 
1920. 

The  City  of  Marine  has,  approximately,  11,000  homes. 

According,  to  its  last  offiri.il  circulation  report  the  Hmr*-Caill 
enters  5,676  of  the  homes  every  week  day.  This  is  176  more 
than  one-half  of  them. 

Country  Circulation 

Accnrding  to  ihe  1920  census  there  are  2,214  farms  in  Racine 
County. 

According  to  its  lasl  official  circulation  report  the  Timeis-Gull 
goes  by  mail  into  1,233  of  them  every  week  day.  This  is  126 
!  than  one-half  of  them. 

Member  A.  B.  C. 

Crou  th  in  Advertising 


Lasal  aae) 
O.  .elded 
Line. 


Jan.  1,  1920,  lo 

Dee.  31,  1920  .  .  .  .3,651,084 

Jan.  1,  1919,  to 

Dee.  31,  1919  3,153,108 


500.976 
13.7% 


Foreirn 
Lme. 


691.768 
622,300 

69.468 

10% 


Advertising  Rates 


The  Times-Call's  transient  rate  is. . . 
For  2.1100  or  more  line*  


...........  s5*jc  mi  inch 

 19c  an  inch 

These  rate,  are  approximately  ONE  CENT  AN  INCH  LESS 
PER  1,000  NET  CIRCULATION  than  bW  of  ils  only  local 
competitor. 

The  Times-Call's  volume  of  business  anil  net  profits  have  been 
satisfarlorv  during  1920.  10  it  retained  its  rales  established  about 
a  year  ago.  Il  will  continue  this  policv  of  giving  the  highest  pos- 
sible value  fin  thr  lowest  possible  price  commensurate  wild  costs 
of  production  and  reasonable  profits. 

The  F  eld  It  Covers 

Racine  Cil\  and  Counly  is  one  of  the  most  prosperous  sections 
of  ihe  nation.  The  city  conlains  thousands  of  liigblv  paid 
meehanirs  and  the  counly  hundreds  of  very  prosperous  truck  and 


You  will  reach  »  raajnrtly  of 

The  Racine  Times-Call 

E.tahli.hed  IHA3 

KJKMCN  KEPRfcSLNTATlVtS 

Payne.  Burns  &  Smilh  C.  Logan  Payne 

tilth  Are  Bid*.  N.  Y.  Marquette  HM«  .  (Mia.'" 

I  nifed  I'ro-  l.ras.-d  Wile  Service.    Member  V  Y  P.  A..  Inland 
Daily  League,  The  A.  B.  C. 
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Criticism  of  any  ar- 
ticle or  contributions 
should  bo  sent  Fred 
Millie.  Nawa  Build 
ing,  Indianapoiia. 


DANGER    SIGNAL   SOUNDED    ON  ADVERTISERS 
WHO  WOULD  CONTROL  EDITORIAL  POUCIES 
THROUGH  THEIR  ADVERTISING  CONTRACTS 


NEW  and  dangerous  practice  ii 
now  being  started  by  some  adver- 
tising agencies.  Gauses  are  being  in- 
serted in  advertising  contracts  sent  to 
newspapers  tn  the  effect  that  "Nothing 
shall  be  printed  which  is  in  any  way 
antagonistic  to  the  advertiser." 

A  Texas  publisher  writes  r  'it  is  a 
condition  of  a  contract  I  received  yes- 
terday from  the  Srhl  Agency  for  the 
Calumet  Raking  Powder  Company  that 
no  other  baking  powder  company's  dis- 
play advertising  or  reading  notices  of 
any  kind  in  the  paper  should  mention 
personally,  nor  in  any  other  way.  the 
Calumet  Baking  Powder  Company  of 
Chicago,  n-T  shall  their  name  be  used, 
nor  they  be  attacked  directly  in  any 
article  detrimental  to  the  Calumet  Bak- 
ing Powder  Company's  interest.  Of 
course,  the  clause  is  not  dear  as  to 
whether  the  phrase  'in  any  article  detri- 
mental' refers  to  an  advertisement  or  to 
news  columns  of  the  paper." 

"This,  however.  IS  specifically  men- 
tioned by  a  contract  being  sent  out  by 
Scott  A  Bowne,  which  boldly  states  that 
'nothing  should  be  printed  in  the  paper 
which  is  in  any  way  antagonistic  to  the 
advertising.' " 

This  situation  calls  for  immediate  ac- 
tion on  the  part  of  newspapers. 

Agencies  and  advertisers  should  not 
be  allowed  to  get  away  with  this  in  one 
single  instance.  Publishers  and  adver- 
tising managers  should  issue  imme- 
diately instructions  to  their  copy  order 
departments  to  check  very  closely  all 
contracts  for  clauses  similar  to  this. 

The  life  blood  of  a  newspaper  is  its 
independence.  A  real  newspaper  is  a 
train,  the  destination  of  which  was  fixed 
long  ago  and  on  which  the  advertiser  is 
merely  purchasing  a  ticket  to  ride  for  a 
short  distance. 


Too  often  it  is  said  that  the  large 
department  stores  in  the  city  conlrol  the 
editorial  policies  of  the  newspaper. 

It  is  often  said:  "Oh.  the  ncws]>aper 
won't  publish  that.  That  man  is  an  ad- 
vertiser." 

No  one  should  be  more  interested  in 
upholding  a  strict  editorial  policy  on  the 
part  of  the  newspaper  than  the  adver- 
tising manager. 

In  the  final  analysis  the  advertising 
manager  has  a  commodity  which  is 
based  fundamentally  on  nne  thing  and 
that  thing  is  reader  confidence.  Reader 
confidence  means  circulation.  Reader 
confidence  means  better  results  for  each 
thousand  circulation. 

Any  time  the  editorial  bars  are  let 
down  in  the  slightest  for  any  advertiser, 
just  then  and  there  the  newspaper  loses 
some  self-respect,  and  with  it  some  of 
the  reader  confidence  to  which  it  is  en- 
titled. 

This  Scott  &  Bowne  and  Calumet 
Baking  Powder  stunt  is  being  called  to 
the  attention  of  the  committee  on  ageucy 
relations  of  the  National  Association  nf 
Newspaper  Executives  with  the  sugges- 
tion that  they  take  the  question  up  at 
once  with  the  Ameriran  Association  nf 
advertising  Agencies. 


BOOSTS  NEWSPAPER  ADVERTISING 
IN  BOOKLETS 

"IV'J  Loitering  on  Business  Highway 
■of  1921,"  is  the  subject  of  a  booklet, 
which  acclaims  the  newspaper  as  tile  log- 
ical advertising  medium,  written  by  H. 
5.  (taker,  advertising  manager  of  the 
Cliambcrlain-Johnson-DeBoi*  Company 
a  department  store  of  Atlanta,  Ga.  Mr. 
Baker  says  that  volume  is  the  battle  cry 
of  1921. 

"Volume  at  the  lesser  market  prices 
will  take  up  the  slack  of  the  losses  sus- 
tained through  lho  period  of  deflation 
lust  passed,"  says  Mr.  Baker. 

"No  better  medium  for  presenting 
your  merchandise  and  service  to  the 
public  can  he  found  than  the  daily  news- 
paper." is  the  strong  statement  of  this 
practical  dr|>ariment  store  advertising 
manager, 

The  booklet  is  without  question  one 
of  the  best  presentations  of  the  case  for 
the  newspaper  that  has  been  issued  re- 
cently Mr.  Baker  is  for  newspapers 
from  A  to.  i  and  every  time  anyone 
comes  in  to  sell  him  some  merchandise 
and  tells  him  about  the  magazine  adver- 
tisements running,  he  immediately  turns 
the  account  down,  unless  they  promise 
to  do  some  local  newspaper  advertising. 

If  nrwspader  advertising  managers 
over  the  country  during  the  coming  year 
would  work  hard  to  sell  Mr.  Baker's 
ideas  and  viewpoints  to  the  drparimetit 


A  WORD  FROM  PRESIDENT  MILLER 


A  COUPLE  OF  ROSES  FOR  THE 
LAP. 

TWO  things  of  the  many  splendid  ar- 
ticles which  have  recently  appeared 
in  Editor  &  Pi-nusHsat  almost  demand 
mention  on  this  page. 

One  is  the  editorial  entitled.  "Be- 
trayed." which  appeared  on  the  editorial 
page  in  the  issue  of  December  II  last. 
This  is  the  best  kind  of  information  that 
could  profitably  be  disseminated  by  daily 
newspapers  among  local  merchants  who 
feel  that  rates  should  be  reduced. 

Two  newspapers  over  the  country  have 
already  made  zinc  etchings  and  reprints 
of  this  editorial.  The  editorial  shows 
the  enormous  increase  in  price  of  print 
paper.  It  is  effective  hecause  it  is  like 
a  third  party's  testimony.  It  is  abso- 
lutely impartial. 

Another  good  thing  that  every  adver- 
tising manager  should  carry  close  to  his 
heart  durinx  1921  is  the  Spare  Buyer's 
Chart  on  page  $  of  Emm*  &  Pcbi.ishe* 
for  December  18.  Any  man  telling  ser- 
vice in  newspapers  can  tell,  of  course, 
at  a  glance  from  this  chart  just  what  a 
campaign  in  the  morning  or  evening  or 
Sunday  newspapers  of  any  given  state 
would  cost. 


pHARLIE  MILLER,  president  of  the 
National  Association  Newspaper  Ex- 
ecutives, is  planning  progressive  work 
for  his  organization  during  the  coming 
year.  '"W'e  have  made  greater  strides 
forward  since  the  Indianapolis  conven- 
tion than  the  average  newspaper  man 
realises,"  writes  Mr.  Miller.  "The  de- 
partment is  now  doing  actual  tangihle 
work  that  sou  can  put  your  fingers  on. 
The  wurk  Of  the  committee  on  agency 
relations  is  the  must  constructive  thing 
now  being  done.  Ii  we  c-tablish  between 
now  and  June  a  standard  til  merchan- 


dising practice  we  will  have  justified  in 
that  one  thing,  the  support  of  the  news- 
papers uf  the  country  to  our  association. 

"Through  our  Indianapolis  office  we 
are  maintaining  a  clearing  hou'c  for  in- 
formation tor  our  memlters.  In  addition 
to  this  we  are  caerying  on  a  constant 
intensive  campaign  on  national  adver- 
ti  er>  who  have  not  yet  realized  that  the 
newspaper  is  the  true  national  adverfis- 
inir  medium.  This,  of  course,  is  all  in 
addition  to  our  holding  a  real  brass  lack 
wetk's  session  each  year  and  printing 
and  compiling  a  very  complete  digest  of 
MM  producers.'' 


store's  advertising  managers  of  their 
towns,  the  result  would  be  a  great  in- 
crease in  the  volume  of  newspaper  ad- 
vertising. 

Mr.  Baker  made  a  "ten-strike"  at  the 
Indianapolis  convention  when  he  spoke 
before  the  newspaper  men  on  the  "De- 
partment Store's  Side  of  Advertising." 


HOW  DO  YOU  MEASURE  YOUR 

FOREIGN  SPACE  7 
■TARRY  T.  WATTS,  vice-president 
for  Iowa,  and  advertising  manager 
of  tlie  Des  Moines  Register  and  Tribune, 
recently  wrote: 

"We  have  been  having  considerable 
trouble  recently  with  advertising  agen- 
cies insisting  upon  measuring  the  adver- 
tising nf  their  clients  from  top  to  bottom 
of  the  electrotype  without  allowing  for 
any  white  space  at  top  or  bottom. 

"It  is,  of  course,  a  physical  impossi- 
bility to  print  the  average  electrotype 
« iihimt  giving  a  few  lines  of  white  space 
at  the  top.  Our  usual  practice  is  to 
measure  foreign  advertising  for  the 
space  ordered. 

"Recently  several  agencies  have  made 
deductions  from  our  statements  which 
called  for  the  space  originally  ordered 
explaining  that  we  bad  charged  for  white 
space  top  and  bottom.  What  is  the 
usual  practice  among  larger  newspapers 
in  this  regard?" 

This  matter  was  referred  to  Mr.  M.  E. 
Poster,  chairman  of  the  committee  on 
agency  relations  of  the  National  Asso- 
ciation of  Newspaper  Executives,  who 
makes  the  following  statement; 

"I  do  not  think  I  could  personally 
make  any  different  ruling  in  regard  to 
the  matter  discussed  by  Mr.  Watts,  ad- 
vertising manager,  of  the  Des  Moines 
Registrr  Tribune.  Nor  do  I  think  our 
committee  should  be  asked  to  make  a 
ruling  on  such  a  matter.  As  a  matter 
of  fart,  an  advertiser  is  supposed  to  piy 
only  for  the  number  of  lines  ordered  in 
the  make-up  of  newspapers.  There 
should  be  small  rule  between  ads  and 
this  is  generally  considered  in  making 
rates.  Many  advertisers  prefer  to  pay 
for  white  space  rather  than  to  have  their 
ads  crowded  against  the  one  above  and 
the  one  lielow. 

"1  am  quite  sure  if  our  committee 
made  any  ruling  on  this  subject,  or  if 
we  were  supposed  to  decide  the  matter, 
we  would  be  compelled  to  decide  against 
the  conditions  made  by  Mr.  Watts." 


SPECIAL  CHURCH  EDITION 

flAKl.AN'D  iCal)  Tribune  lias  an 
unusual  success  in  a  church  section 
published  Friday  evening,  December  24, 
The  section  of  ten  pages  is  at  least  50 
per  cent  church  advertising  and  the 
other  50  per  cent  reading  matter  is 
about  the  plans  and  possibilities  of  the 
Oakland  churches. 

Although  the  policy  of  the  newspaper 
department  was  very  clearly  stated  at 
its  last  meeting  as  in  opposition  to  spe- 
cial editions  and  pages,  yet,  a  thing  like 
this  desires  a  lot  of  commendation. 

Morton  J.  A.  McDonald,  classified 
adverti-itiu  manager  of  the  Trihune, 
w  ill  gladly  send  a  copy  of  the  section  to 
ativ  member  of  the  department. 

Digitized  by  Google 


Pennsylvania 

A  recent  report  of  the  State  Banking  Department  shows  that  a 
total  of  241  banks,  10  savings  banks,  330  trust  companies  and 
114  private  banks  all  enjoying  business  in  Pennsylvania. 

Their  total  assets  are  $2,137,891,170  divided  as  follows: 


Banks 

Savings  Banks 
Trust  Companies 
Private  Banks 


$352,1 15,061 
314,741,274 
1,461,395,890 
9,638,944 


The  total  deposits  in  these  banks  are  $1,602,466,131. 

This  great  commonwealth  offers  an  excellent  trial  territory  to  any 
advertiser  who  seeks  to  test  the  appeal  of  his  commodity  to 
Americans  of  the  substantial,  discerning  kind.  And  the  initial 
expense  in  thus  entering  one  of  the  richest  markets  in  the  world 
is,  as  shown  by  the  line  rates  quoted,  moderate  indeed. 
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BRANCH  AGENCY  DISTRIBUTION 


By  E  F. 

Ctrriibtion  Manasi 


<N.  Y.)  ilcral.1 

[N  my  opinion  the  branch  agency  melh- 
1  od  of  newspaper  distribution  solves 
ih«  problem  of  prompt,  intelligent  and 
efficient  delivery  service.  And  prompt 
intelligent  and  efficient  delivery  service 
forms  the  basic  foundation  of  construe- 

I  of  this  system  have  led  to  its 
adoption  by  progressive  newspapers  in 
all  parti  of  the  country.  This  is  par- 
ticularly true  in  the  afternoon  field,  to 
which  the  adaptability  of  this  method  is 
peculiarly  effective 

While  morning  newspapers  are  some- 
what handicapped  in  the  matter  of  se- 
curing proper  representation  because  of 
the  early  hour  at  which  their  deliveries 
are  made,  I  fed  that  they  will  eventually 
follow  the  lead  of  the  afternoon  papers 
in  the  adoption  of  the  service  which  has 
produced  such  effective  results. 
Central  distribution  from  the  office  by 
controlled  carriers  is  clumsy  and 
It  reduces  the  efficiency  of 
the  delivery  service,  because  the  carriers 
radiate  from  one  point  at  one  time,  in- 
stead of  from  a  large  number  of  widely 
separated  districts  simultaneously.  The 
delivery  to  subscribers  in  the  outskirts 
is  thus  delayed  from  one  to  two  hours 
beyond  the  time  at  which  people  living 
in  the  central  section  are  served.  Under 
the  branch  agency  system,  deliveries  in 
all  sections  are  made  at  practically  the 
same  huur. 

In  the  establishment  of  the  branch 
agency  plan,  care  should  be  exercised  in 
the  appointment  of  the  so  called  whole- 
sale representative*.  Active  and  progres- 
sive neighborhood  merchants,  who  ap- 
preciate the  value  of  a  regular  and 
profitable  income  without  investment, 
should  be  secured.  Of  course  they  should 
be  made  exclusive  for  one  paper,  because 
their  entire  efforts  will  be  put  forth  in 
the  interests  of  one  publication,  without 
any  divided  allegiance.  Usually  these 
agents  work  on  a  lOvt  commission  plan, 
and  are  responsible  for  the  handling  of 
all  papers  for  the  district  to  which  they 
are  assigned.  Some  newspapers  find  a 
fixed  salary  with  a  bonus  for  increased 
business,  effective.  The  commission  or 
salary  plan  is  optional. 

Personally,  I  have  found  that  a  flat 
commission  offrrs  more  of  an  incemitc 
lo  the  energetic  agent  whose  desire  is 
for  increased  profits  rather  than  a  fixed 
salary.  This  agent  not  only  strives  to 
hold  every  copy,  but  is  constantly  en- 
deavoring to  increase  his  sales,  by  se- 
curing more  and  better  carrier  boys  lo 
bring  about  this  result. 

The  city  should  be  divided  into  dis- 
tricts, or  perhaps  neighborhood  locali- 
Thc'c  districts  range  in  population  from 
lies  that  converge  to  central  points, 
three  to  ten  thousand,  and  tlie  agent  in 
each  district  is  thoroughly  familiar  with 
every  nook  and  corner  within  his  terri- 
tory, even  to  the  names  and  addresses 
of  most  of  the  people  living  there.  Thus 
the  newspaper  is  brought  into  the  max- 
imum drgrre  of  close  personal  contact 
with  its  subscribers. 

These  various  district  agencies  in  turn 
form  distinct  units  of  a  circulation  de- 
partment within  the  general  circulation 
department  Fach  is  a  small  circulation 
department  in  itself,  distinct  and  pecu- 
liar  lo  the  psrlic'tlar  territory  rcpre- 


The  advantages  of  these  arrangements 
are  manifold.  Complaints  on  the  day 
of  publication  are  at  once  referred  to 
the  agent  in  which  district  it  belongs. 
A  copy  is  immediately  delivered  to  the 
subscriber,  eliminating  the  cost  of  mes- 
senger service,  and  the  resultant  effect 
of  soothing  the  feelings  of  a  much  ruf- 
fled individual.  On  the  following  after- 
noon the  agent  deals  personally  with 
the  carrier  who  made  the  miss,  and"  a  re- 
currence isn't  likely. 

In  the  matter  of  promotion  the  agency 
p!an  offers  great  advantages.  In  con- 
ducting priie  offers  or  carrier  contests 
it  is  not  necessary  to  make  a  plan  gen- 
eral throughout  the  city.  One  plan  can 
be  operated  at  one  agency  while  one  en- 
tirely different  can  be  conducted  at  the 
same  time  at  another.  Efforts  can  be 
concentrated  on  weak  sections  without 
utilizing  energy  in  parts  where  you  feel 
that  the  .field  is  thoroughly  covered,  or 
at  least  satisfactorily  so. 

In  the  distribution  of  extra  editions, 
particularly  during  the  World  Series,  or 
nn  F.lertinn  night,  the  branch  agency  is 
of  great  assistance.  Boys  can  be  gath- 
ered at  the  various  branches  and  cover 
their  neighborhoods  quickly  and  effec- 
tively. 

On  flash  extras,  district  agents,  par- 
tirn'arly  during  the  vacation  season  and 
after  school  hours,  are  better  able  to 
muster  a  number  of  boys  in  a  hurry 
with  the  result  that  all  sections  of  the 
city  are  completely  and  quickly  covered. 
Agents  in  the  vicinity  of  large  industrial 
plants  are  able  to  secure  their  hoys  dur- 
ing the  noon  hour,  in  the  event  of  the 
issuance  of  an  "Extra"  late  in  the  morn- 
ing. 

In  short,  the  branch  agency  plan  con- 
centrates the  efforts  of  the  circulation 
department  upon  a  small  number  of  large 
responsible  agencies,  instead  of  dividing 
it  upon  a  conglomerated  and  unwieldy 
of  irresponsible  individuals. 


CIRCULATION  NOTES 

St.  Pan.— At  a  hearing  before  the 
committee  of  public  welfare  of  the  hoii'c 
of  representatives  on  the  hill  to  prohibit 
hoys  under  twelve  years  of  age  to  sell 
newspapers.  Royal  A.  Stone,  director  of 
the  St.  Paul  N'ewsboys'  Club  and  former 
assistant  attornry  general,  njnKised  the 
measure  lie  said  the  "newsies"  were 
learning  industry,  business  principles 
and  h"w  to  make  and  save  money,  and 
declared  that  their  environment  is  better 
than  that  of  many  hoys  of  wealthy 
families.  Former  newsboys  and  others 
nhu  have  charge  of  newboys  crews  told 
the  committee  thai  the  real  newsies  are 
receiving  ltelter  training  in  many  in- 
stances than  they  would  get  in  high 
school  to  fit  them  for  the  struggle  <■( 
life. 

I'tiii.si.n  em  v— The  annual  nireting 
"f  the  Paper  Carriers"  Protective  and 
Heneiicial  Association  was  held  Frbni- 
ary  i  at  Mosehach's.  More  than  250 
newspaper  carriers  attended  the  hu-iness 
session*  and  dinner.  Several  of  the 
speakers  at  the  busincs  scions  spoke 
of  the  modern  motor  delivery  systems 
now  u«ed  by  ncw.|sa|«crs  to  deliver 
papers  from  the  newspaper  plants  lo  the 
he;id>|iiarters  of  the  distributor',  and 
h>>w  this  aided  the  distributors.  Milton 
I  >tt>>  is  the  new  president  of  the  Carriers 
Association  for  l')2\.  E.  li.  Schwartz, 
retiring  president,  was  given  a  pair  of 
diamond  cuff  links. 


OWA 

Explaining  the 
$3,957  per 
eapita  wealth. 


In  19 1 9  Iowa  produced  farm  crops  to 
the  value  of  $950,056,002;  livestock 
$6+4,187,200  and  over  $750,000,000 
of  manufactures. 

Add  them  up!   Some  money? 

And  only  2,404,02 1  people  to  spend  it. 

Wise  National  Advertisers  will  give 
such  a  State  the  utmost  consideration 
in  publicity  and  promotion  plans. 

Use  these  daily  Iowa  newspapers  to 
start  your  campaign. 


Hawk-Ey.   (M)  10.371 

Hawk-Eye.   (S)  12,510 

 (E)  ".567 

pares.   (EAS)  14,998 

*  Leader  (E)  18.363 

Davenport  Democrat  &  Leader  (S)  16.959 

•Davenport  Tim*.   (E)  23.626 

D«  Moinaa  Capital  (E)  53,880 

Lie.  Mo, nr.  Sunday  Capital  (S)  37,935 

Dm  M  e.  Register  and  Tribune  (MAE)  109,523 

Dr.  Moinaa  Sunday  Register  (S)  82,046 

tlowa  City  Preaa-Citiun  (E)  7,397 

•Mason  City  Glob*  Gazette  (E)  9,516 

Muscatine  Journal   (E)  8,057 

Ottumwa  Courier   (E)  12,056 

Sioux  City  Journal  (MAE)  52,808 

Sioux  City  Journal  (S)  32,226 

'Waterloo  Evening  Courier  (E)  15,722 

Government  Statement.,  October  1,  1920. 
•A.  B.  C.  Publisher'.  Statement,  Oetobar  1, 
^Publishers' 
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CANTON'S  TWO  MILLIONS  READ  43 
DAILY  NEWSPAPERS 


Ml  L  THOMAS 


PotTLANP.  Oar.,— With  43  daily  news- 
paper* to  serve  a  city  of  2,000.000 
people,  the  life  of  a  publisher  in  Cant<  n. 
China,  is  not  a  happy  DM  Sc  says  Judge 
Peter  Hing.  mutiaKitiK  director  of  th« 
Canton  Times,  ihr  only  newspaprr  in 
Canton  in  which  Knttlish  ii  printed. 
well  as  Chinese.  He  recently  visited  this 
country  on  an  inspection  tour  ol  Ameri- 
can newspaper  plants  and  to  buy  equip- 
ment for  the  KwoiiRtung  Tramway 
Company  of  Canton,  which  has  a  fran- 
chise over  15  miles  of  streets  in  the 
Center  of  the  city  and  of  which  Judge 
Hing  is  the  chief  director.  Incidentally 
lie  is  also  chief  of  the  department  of  the 
ministry  of  justice  in  the  southwest  gov- 
ernment nf  China  and  former  chief 
justice  of  Kwonjjtunit  province. 

Although  he  is  high  in  the  cahinet  of 
the  Chinrte  republic  JhHrc  Hing  is 
first  and  foremost  a  newspaper  man. 
His  first  experience  in  this  line  wn 
gained  in  Canada,  where  he  started  a 
Chinese  revolutionary  newspaper  while 
he  was  attending  NfcGtll  univertlty  in 
Toronto,  of  whi.-h  he  is  a  graduate 
That  was  IS  .ears  ago. 

"I  was  editor  of  the  Canton  Times 
for  several  years,  but  my  other  inter- 
ests took  so  much  nf  my  time  that  I 
was  compelled  tn  relinquish  the  editor- 
ship and  content  myself  with  directing 
the  work  of  the  paper,"  laid  Judge 
Hing  In  Portland  on  his  war  east  "We 
have  the  only  daily  paper  in 


that  prints  both  Kngish  and  Chinese, 
but  as  there  are  43  dailies  altogether 
you  ran  see  that  we  have  our  problems. 

"It  was  really  during  my  embryonic 
days  as  an  editor  in  Canada  that  I  had 
my  most  thrilling  experiences,  For 
tverkj  at  a  time  I  would  be  arrested 
aim'  st  daily  for  my  revolutionary  writ- 
ings. In  fact,  I  was  in  jail  so  much 
that  I  was  never  able  to  tell  whether 
I  could  get  out  my  paper  regularly 
But  I  knew  my  cause  ~  that  of  the 
Chinese  republic  —  was  right,  and  the 
jail  bars  made  no  difference  with  me 
in  those  days." 

After  completing  the  Law  course  at 
McCill.  Judge  Hing  returned  to  China, 
where  he  assisted  in  the  organisation 
of  the  republic  and  was  elected  com- 
missioner of  interior.  He  is  a  director 
of  the  largest  department  st.-re  in  China 
and  is  president  of  several  mining,  in- 
surance and  investment  companies. 

"We  are  incorporated  for  $3,500,000," 
said  Jtidje  Hing  in  discussing  his  tram- 
way interest*  "The  company  is  financed 
entirely  by  Chinese  capital.  Our  fran- 
chise permits  in  to  charge  as  high  as 
20  cents  for  a  single  ride,  although  our 
present  plans  call  for  a  rate  of  5  and 
10  cents  F.ach  car  will  have  two  com- 
partments, one  for  poor  people  and 
the  other  for  people  of  more  meant. 
It  is  the  same  idea  as  your  tourist  and 
standard  sleeping  car  service," 


NAME  1921  AD  COMMITTEES 


lSffT«J  u  KoitM  *  Plausnis) 
Chicago.— The  Advertising  Council  of 
the  Chicago  Association  of  Commerce 
has    selected    the    following  executive 
hoard  for  1921: 


Km 


Grower ; 


Sarnsjrl  F 

Burl'ich  B  Asrr.,  M,tvrtlL*i*w  manager,  Am« 
ican  Steel  k  Wire  t  o..  Stanley  Claque,  man 
aping  director  AtMht  Bureau  tit  Ort-ulatrjiia; 
iTur  VV.  Cooke.  »<ivetii«in«  raana*er.  Kirn  Na 
tional  Bank  of  CtiKairo;  Jnfcn  A.  Ditktoe,  lien- 
rial  manager.  Chicago  llerajt  anil  Esammrr; 
Reuben  H  Donnelley,  preaiiienl,  Reuben  H. 
Donnelley  Core. -ration;  Charle*  Daniel  Frer, 
president.  Charle.  Daniel  Frrjr  To.;  Herman  A. 
(irosfa,  treasurer.  William  H;  Rankin  Co.;  J,  A. 
Hall,  executive  «rerrr*r7.  National  Association 
i>f  A-Jvertisin*  Specially  Manafarrurrrs;  Frank 
R.  llia.ser,  adver1i«tnx  manager,  Chicago  Even- 
ing Port;  Fenlon  Keliey,  president.  Fenton 
Stelie,  Co.;  Fd.arH  S.  laRsrl.  director  of 
publicity,  Wilson  i  Co  ;  William  Laugnlin,  a<l 
rerijting  manager.  Armour  k  Co. 

Jrsae  F.  Maneson.  president.  Mattrton 
Fogartj  Jordan  Co.;  Uoyd  R.  Maxwell,  vice 
preaiucnt.  Ernin,  Wasey  k  Co  :  M.  C.  Meigs, 
adrertrtlne  manager.  Chicago  Evening  Amen 
ran.  Ernest  1-  Mitchell.  pre.fcdrnt.  Mitchell. 
Faoat  Advertising  Co.;  Irwin  S.  Roaenlelt, 
advertising  manager.  Sears.  koetnack  k  Co.; 
Walter...*.  R.  Rothacker.  president,  ttolharker 
Film  Mtg  Co  .  G  R.  Sclacltrr.  ailvrrii<iog 
manager,  Marshall  Field  k  Co.  (retain ;  W  K. 
Simpaon,  aaai.Utit  general  paaarnger  agent, 
Atrhi.nei.  Topeka  k  Sante  Fe  Ky.  Cix  ;  Charlei 
H,  Stncliiart,  wevteen  direclcr,  Frank  A.  Mnn- 
•ry  Co.;  A.  Q.  Swanson,  ataiMant  man.iger. 
Hoirl  t-a  Salle.  Howard  Van  S.  Tracy.  director, 
lobn  Barnkim  ft  tV>  ;  C  A.  Topper,  president. 
International  Trade  Pre**.  Inr.;  Frank  B 
White,  rice  |tre.i.lent.  Arthur  M.  Crumrine  Co.; 
~   Woodward,  adverliiini 


porter.  In  the  next  house  will  he  George 
H.  Carswcll.  Irwtnton  Bulletin;  A.  J. 
I'crryman,  Talhotton  New  Era:  R.  L, 
Move,  for  many  years  with  the  Cuthhert 
Leader-Enterprise:  and  Arthur  W'hit- 
akrr.  who  formerly  published  the  Cen- 
sors Times.  These  are  all  old  mem- 
bers of  the  house,  new  members  repre- 
senting the  newspaper  profession  are: 
W.  K,  Tloatwright,  Swainsboro  ForeM- 
BUde:  Horace  B.  Folsom.  Montgom- 
ery Monitor ;  Emmctt  Houser,  former 
editor  of  the  Fort  Valley  I-eadcr;  and 
John  C.  Houston,  Gwinnett  Journal. 


Arretted  for  Starting   "Presa  Club" 

BrrrAi.o. — Clarence  D.  Held,  adver- 
tising man,  who  recently  attempted  to 
organize  a  press  club  unauthorized  by 
any  Buffalo  newspaper  or  organization 
of  newswriters,  is  under  arrest  here. 
Held  is  charged  by  the  police  with  hav- 
ing passed  a  worthless  check  for  $279 
cm  a  Buffalo  hotel,  but  it  is  understood 
he  will  lie  surrendered  to  the  Pittsburgh 
authorities,  who  hold  a  fugitive  warrant 
for  him.  It  is  also  said  Held  is  wanted 
in  Bemus  Point,  N.  Y„  in  connection 
with  a  $6,000  swindle  Held  has  re- 
turned nmre  than  $700  which  he  col- 
lected from  prominent  business  men  for 
"The  Buffalo  Press  Club," 


I    B  Woodward, 


Its  Georgia  Legialature 

Atlskta.  Ga_ — C.  E.  Binns.  secretary 
of  the  Georgia  Press  Association,  and 
editor  of  the  Butler  Herald,  states  that 
the  next  session  of  the  Georgia  General 
Assembly  will  contain  an  unusually  large 
number  of  newspaper  men.  J.  H.  Boy- 
kin,  editor  and  publisher  of  the  Lincoln- 
ton  Journal,  will  lie  in  the  Senate  as  will 
John  H.  Jones,  of  the  La  Grange  Re- 


tt 0,000  for  Ad  Slogan 

Loi'tsvtujr.,  Ky  — Col,  C.  W.  Fowler, 
head  of  the  Kentucky  Military  Institute, 
his  been  designated  winner  of  the  first 
prize,  $3,000,  in  the  $10,000  picture- 
slogan  contest  of  the  Everready  Flash- 
light Company.  The  award  was  made 
Tuesday  under  the  auspices  of  the  Ad- 
vertising Club  of  Louisville.  Colonel 
Fowler  received  $273.73  each  for  eleven 
words  which  read ! 

"Danger  lurks  where  darkness  lies. 
Till  drive,  back  ky  Dart.-,  erea." 


Indiana 


A  Leader  in  the  Agricultural 
and  Industrial  Life  of  the  Country 


INDIANA'S  first  great  wealth  came  from 
its  farms,  and  agriculture  still  plays  an  im- 
portant part  in  its  trade  life.  Other  natural 
resources  such  as  timber,  oil,  gas  and  coal 
have  also  contributed  to  the  buying  power  of 
the  people  of  the  state. 

The  industrial  growth  of  INDIANA  is  the 
natural  result  of  superior  transportation  facil- 
ities. It  is  in  the  pathway  of  most  of  the 
great  trunk  lines  and  branch  railroads  tap 
every  corner  of  the  state. 

INDIANA  people  are  waiting  for  your  good 
merchandise;  they  have  money  with  which 
to  pay  for  it. 

INDIANA'S  buying  power  is  enormous. 
It  is  a  market  worthy  of  the  most  intensive 
cultivation. 

The  daily  newspapers  cultivate  intensively. 


•CeawfordsvUI.  Review  (M) 

Decatur  Democrat   (E)  3,044 

•Elkhart  Truth  (E)  9,311 

EvanaritU.  Course*  (M)  22,271 

Kvan.ville  Courier  (S)  20,57  I 

•Fort  Wayne  Journal -Co  sotta  (M)  25,406 

'Fort  Wayne  JosirissJ-Gnaartl*  (3)  23,829 

iFott  Wayne  News  and  Sentinel  (E)  33,313 

•Gary  Es-ming  Post  (E)  6,095 

Cosh  an  N.se.-Time.   (E)  3.073 

•Huntington  Preaa  (M)  3,650 

•Htustinfton  Preaa   (5)  3,828 

•Lafayette  JoumaJ-Courierr  (MAE)  17,721 

LaPort.  HarralaJ   (E)  3,605 

Richmond  Palladium   (E)  11,830 

South  Brad  News-Tins**)  (M)  10,264  I 

South  Brad  News-Time.  (E)     6.6  30  t    16  894 

South  Brad  Tribttn*  (E)  16,261 

Government  Statement.,   October  1st.  1920. 
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AYER  AGENCY  STAFF  MKETS 


PUu  for  1921  Formed  When  Horn* 
■nd  Branch  Executives  Convene 


ISfrrui  to  Fjsito.  a  FuaLisiiM.) 

1'iiii.aputhia. — The  annual  conven- 
tion of  the  entire  staff  of  \'.  W<  Aycr 
&  Sun,  wa.  held  on  Monday  and  Tues- 
day of  this  week  in  the  assembly  room 
in  the  Bourse.  The  four  business  ses- 
sions were  attended  by  not  only  the 
members  of  thr  home  office  but  by  the 
staffs  from  the  branch  otttcta  These 
latter  included  J.  M.  Mathrs.  resident 
partner  in  cltarge  of  the  New  York 
office;  Louis  Seaber.  Boston  office;  John 
Hansel.  Jr..  Chicago  office;  K  P.  Rob- 
inson,  Cleveland  office. 

\V.  M.  Armistrarl,  a  memlx-r  of  the 
Aycr  firm,  presided  at  all  the  business 
sessions  which  were  attended  by  about 
200  members  of  the  Ayer's  business 
family. 

The  various  sessions  were  taken 'up 
with  reviews  of  the  past  year  and  the 
outlining  of  and  discussing  of  plans  for 
1921.  On  Tuesday  afternoon  special 
talks  were  made  by  members  of  the  hrm 
ami  the  four  branch  manager*. 

On  Tuesday  evening  the  delegates  at 
the  convention,  and.  in  addition,  every 
employe  of  the  Aycr  home  office,  in- 
cluding the  office  boys,  to  the  number 
of  about  500,  were  the  guests  of  the 
hrm  at  a  tnncruet  at  the  Manufacturers' 
Club. 


NO  CUT  IN  AD  RATES 

(Canti»u(d  from  /><J»V  10) 


of  etiormous  volume  of  advertising 
that  would  yield  two  per  cent  profit  on 
a  business  turnover  of  $10,000,000  a 
year,  the  publisher  would  realize 
SSJO.OOO,  which  might  represent  six  per 
cent  on  his  investment;  but  if  that  ad- 
vertising volume  should  drop  to  say  5<J 
jier  cent,  or  to  the  point  it  was  at  five 
years  ago,  it  is  easy  to  see  that  his 
profit  would  be  onty  three  per  cent  on 
his  investment,  and,  if  some  unexpected 
expense  should  arise,  would  be  wiped 


"Another  viewpoint;  rate  card  sta- 
tistics of  American  newspapers  show 
that  at  present  the  price  per  agate  line 
for  100.000  circulation  is  28  cents.  At 
this  rate  the  advertiser  can  get  a  full- 
page  advertisement  set  up,  proof  read, 
corrected,  printed  and  distributed  at  a 
rate  of  $7  per  thousand.  Where,  may 
wc  ask.  can  he  get  only  the  physical 
part  of  this  work  done  so  cheaply  today? 
And  the  publisher  gives  him  more  than 
the  physical  part  of  printing  and  dis- 
tricting; he  gives  him  interested,  re- 
ceptive and  responsive  readers  to  boot, 
besides  all  the  other  customary  services. 


TO   REACH   THE  RICH 
TRADE  OF  KANSAS 

Copcfea 
Bail?  Capital 

Sworn  Government  Report 

lor  s  Moulin  nelaf  Sept.  tO,  lKXO 

34,222 

It.  aatea  promote 


»t 

it 


of 

promote*. 


A.  B.  C.  PuMi.her. 


BOWEN    NAMED    EDITOR  IN 
SPRINGFIELD 


gPRIXGFlELD.  III.— A.  L.  Boweri, 
who  has  been  connected  with  the 
Illinois  state  charities  for  the  last  eleven 
years,  will  be- 
come associated 
with  the  Illinois 
State  Journal 
as  soon  as  his 
successor  as  su- 
perintendent n  t 
charitable  insti- 
tutions is  select- 
ed and  ready  to 
relieve  hi  ru  . 
Mr.  Bowni  will 
he  in  charge  of 
the  e  d  i  t  or  i  a  I 
page  of  the 
State  Journal,  and  will  write  his  per- 
sonal comment  on  daily  affairs  under  his 
own  name.  Other  features  of  that  page 
will  be  under  hi*  direction. 

Mr.  Buwcn'*  J'i r •? t  newspaper  cxpei- 
ience  was  in  Bluomingtun.    He  came  to 


A   t.  Bowis 


twenty  years  ago  as 
uf  the  Evening  News. 


"The  quc-tion  might  lie  asked  that  in 
case  reductions  started  in  the  costs  of 
the  publisher  (of  which  there  is  no  in- 
dication at  present)  to  what  point  must 
they  proceed  before  reduction  of  rates 
should  be  considered?  To  this,  my 
judgment  would  be  that  ensis  should 
have  to  decrease  from  25  to  30  per  cent 
from  the  point  they  arc  at  now.  and 
then  the  circumstances  of  e.ich  rase 
'hnuld  govern,  increased  circulation,  etc. 
This  cannot  even  be  hoped  for  at  least 
a  long  period  of  year-.  Wc  know  that 
skilled  labor  will  remain  high  perhaps 
for  years;  and  this  means  also  that  the 
price  of  printing,  stereotvpe  and  com- 
posing machinery  anil  equipment  will 
rrmain  high.  Printing  inks  arc  not 
likely  to  decline  rapidly  in  price,  be- 
cause of  the  constantly  dwindling  sup- 
ply of  natural  gas  from  which  the  car- 
bon is  made,  but  there  is  hupe  for  fur- 
ther reduction  in  oils. 

"Newsprint,  it  is  generally  believed, 
will  not  greatly  advance,  if  any,  for  the 
next  quarter:  many  expect  a  reduction 
of  half  a  cent  per  pound,  while  the 
most  hopeful  do  not  expect  the  price  to 
settle  permanently  to  a  point  much  be- 


Circulation  telle  in  New 
York  for  50' ;c  more 
Daily  and  100  more 


New  York 


The 


Pittsburg  Press 


Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

MEMBER  A.  B.  C 


jOHNMCU.Afs 


low  five  cents.  The  disturbing  clement 
in  the  newsprint  situation  are  the  fluc- 
tuations. Just  recently  spot  paper  was 
offered  as  low  as  five  cents  per  pound, 
f  o  b  New  York-  An  immediate  return 
to  pre-war  newsprint  prices  would  work 
havoc  among  publishers  temporarily. 
It  would  therefore  lie  mo<t  desirable 
if  a  stabilized  market  could  be  main- 
tained, thereby  preventing  the  rapid 
fluctuations  up  and  down.  Much 
thought  has  been  given  to  this  suhject, 
but  no  definite  results  are  in  sight.  A 
stabilized  market  would  be  uf  great  as- 
sistance to  the  advertiser,  enabling  him 
to  figure  advertising  appropriations  an 
entire  year  in  advance,  which  he  can- 
not do  now  with  rates  in  many  in- 
stances subject  to  increase  every  90  days. 

'In  ibowksS  the  advertiser  why  he 
cannot  expect  any  reduction  in  adver- 
tising rates,  it  has  been  pointed  out  tha. 
during  the  newsprint  shortage,  the  pub- 
lishers saves!  advertisers  millions  of 
d'dlars  that  would  have  hern  required 
in  much  higher  rates,  had  publishers 
nut  put  into  effect  the  strictest  econ- 
omies and  conservation  measures  that 
effectively  prevented  a  more  serious 
shortage  and  much  higher  newsprint 
prices.  But  the  publishers  did  these 
things  to  save  their  own  tmsinc««.  Us. 
the  f net  that  advertisers  thereby  gained 
to  the  extent  of  many  millions  of  dol- 
lars was  incidental. 

"Closer  co-operation  and  better  tin- 


vcrtiscrs  is  essential  for 
most  beneficial  conditions.  The  pub- 
lisher must  realize  that  his  success  de- 
pends  upon  the  success  of  his  adver- 
tisers; their  interests  are  mutual. 
Publishers  owe  it  to  themselves  and  to 
their  business  and  to  their  profession 
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of  a 


to  insist  upon  and  maintain  advertising 
rates  that  will  yield  a  suitable  remunera- 
tion for  their  effort,  for  the  hazards 
ami  necessarily  unsuUeneu  of  their 
business,  and  in  keeping  with  the  s-alu- 
able  services  they  render  to  their  com- 
munity and  the  nation.  Certainly  the 
'laborer  is  worthy  of  his  hire,"  and 
advertisers,  when  they  know  the  facts, 
do  not  want  charity;  they  want  to  pay 
their  way  and  get  results." 


The  Six  I'oint  League  will  give  a 
luncheon,  February  1$.  at  the  Hotel 
Mc  \lpiii,  at  which  O.  C.  Ham,  adver- 
tising manager  of  the  National  Lead 
Company  and  president  of  the  Audit 
It  ii  r  can  of  Circulations,  will  be  tltv 
speaker. 
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NOTES  OF  ASSOCIATIONS 
AND  CLUBS 


a  hundred.  The  course  has  been  ar- 
ranged by  llie  educational  mmmitlcc  of 
.he  cluh,  of  which  I'hilip  Kind  M  chair- 


Wotnrsrsji.  Mass.  —  The  Worcester 
AdvcTtisinsi  Club  is  having  many  ac- 
tivities now.  John  !),  Sullivan,  who 
lias  been  putting  on  the  annual  auto- 
mobile show  edition  for  the  Worcester 
Telegram-Gazette  the  past  two  weeks, 
addressed  the  club  this  week.  Harry 
L.  Hurrbm,  representative  of  the  Sim- 
mons-Roardman  1'ubHshing  Company 
of  New  Votk,  was  also  a  recent 
speaker,  on  the  snbjcrl,  •  Selling  Point, 
in  Technical  Advcrti'inrf." 

MosmtAU— To  evolve  a  plan  for  re- 
moving fraudulent  and  illegitimate  ad- 
vertising scheme*  the  Montreal  Pub- 
licity Association  has  entered  into  an 
agreement  with  the  Better  Business 
i  of  the  Montreal  Merchants  As- 
Among  the  forms  of  adver- 
tising criidcmncd  arc  the  announce- 
ments in  local  exhibition  and  similar 
programs,  kiiliru!. >usly  large  sums  are 
often  demanded  for  such  space,  which, 
from  an  advertising  point  of  view,  has 
no  value  Amounts  varying  from  $100 
to  $300  have  been  asked  for  page  ad- 
vertisements on  snme  of  the  local  pro. 
grams.  It  is  to  abate  this  waste,  that 
local  merchants  and  advertising 
have  agreed  to  discourage 
for  media  of  this  nature. 

KhiksvilU!.  Mo.-  The  Wrtheast  Mis 
»"iiri  Printing  and  Publishers  Associa- 
tion was  organised  here  with  aU>ut  thirty 
members.  They  plan  to  meet  twice  a 
year  and  to  di-cu»s  topics  of  interest  to 
newspaper  men.  1  he  next  merlins?  will 
be  held  in  June  Charles  Wcisenhorn.  of 
the  Macon  Chronicle-Herald,  was  elected 
president,  atid  Miss  Anna  Xoleri,  Mun- 
roe  City  News,  secretary- 

F<ist     WottrH,     Tex.  The  Fort 

Worth  Advertising  Club  has  changed 
its  weekly  meetings  to  the  evenings  in- 
stead of  at  noon.  It  is  believed  that  a 
larger  attendance  can  be  had  and  more 
time  for  discussions  in  the  evenings 
than  at  noon. 

Philahelthm.— Robert  W.  Durbin. 
advertising  manager  for  Straw-bridge  & 
Clothier,  delivered  a  talk  on  retail  ad- 
vertiiing.  February  2.  before  the  adver- 
tising class  nf  the  Poor  Richard  Cluh. 
Mr.  Durbin  pointed  out  that  scTvice, 
consistency,  and  truthfulness  were  the 
three  important  factors  in  retail  adver- 
tising. Another  recent  speaker  before 
the  class  was  W.  L.  Day.  vice-president 
of  the  J,  M.  Cross  Agency,  on  national 
advertising.  All  told  there  will  be 
twelve  lessons  in  the  course,  and  in  ad- 
dition to  the  two  topics  already  referred 
to,  these-  subjects  will  be  discussed  and 
studied  ■  Mail  Order  Advertising,  Copy, 
Art  in  Advertising.  Typography  Space- 
Buying  and  Agency  Service :  Plate- 
making.  Electrotyping.  etc.;  Magazines, 
Newspapers.  Outdoor  Advertising,  Bill- 
boards Eketrfc  Signs,  Street  Cars,  etc.; 
Direct-hy-Mail  Advertising.  The  class 
has  a  membership  of  68.  with  a  total 
attendance  at  each  session  running  over 
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I.INUHN.  Nkb.— The  annual  business 
meeting  of  the  Nebraska  Press  Asso- 
ciation was  held  here,  February  10.  II, 
12.  The  first  session  was  held  Thursday 
afternoon,  when  Edward  T.  Miller, 
general  secretary  of  the  United  Typo- 
thctar  spoke  on  "Organization."  P.  W. 
Ivey,  of  the  University  faculty,  spoke 
on  "Salesmanship  and  Advertising." 
Representatives  of  the  State  Bar  Asso- 
ciation, Stale  Bankers'  Association  and 
other  State-wtde  organizations  will  be 
present  Saturday  and  have  part  in  the 
program. 

<jitsNi>  Rapids. — The  Advertising  Club 
i*  planning  tti  issue  a  semi-monthly 
publication  for  its  members.  The  aim 
of  the  publication  is  to  show  weak- 
nesns  in  advertisements  already  pub- 
lished and  to  help  in  working  up  a 
closer  co-operation  among  the  local  men 
interested  in  the  firld  of  advertising. 

Ottawa,  Ont  —  The  Women's  Press 
(  luh  has  elected  the  following  officers: 
Honorary  president,  Mrs.  M.  E.  Cole, 
founder  of  the  cluh;  president,  Mrs. 
Madge  Macbeth;  first  vice-president. 
Hilt  Mary  McKay  Scott;  second  vice- 
president.  Mrs.  R,  C  Connell;  record- 
ing secretary.  Miss  Bessie  Watt ;  cor- 
responding secretary,  Miss  Alice  Hig- 
gins;  treasurer,  Miss  M.  Casey. 

St.  Paim.— At  a  dinner  of  the  Town 
Criers'  Club,  on  the  evening  of  Febru- 
ary 2.  the  members  had  a  rhance  to  see 
themselves  as  others  seer  them,  when 
motion  pictures  taken  at  the  club's 
Christmas  party  were  shown  for  the 
first  time.  William  Morris,  advertising 
manager  of  the  Munsingwear  Corpora- 
tion, spoke  on  direct  mail  copy. 

MiN.VL.trtn  is. -An  Apache  dance  in 
whirh  a  couple  weighing  512  pounds 
stubbed  the  light  fantastic  toe;  a  breach 
of  promise  suit  wherein  one  of  the 
city's  well  known  sundown  botdevard- 
iers  got  his  hive"  letters  read  right  out 
loud ;  a  clever-slithering  tiff  between  a 
dinner  and  a  chef;  limericks  that  limned 
foibles  and  songs  that  harked  hack  to 
yesteryear— these  were  a  few  features 
of  the  newspaper  dinner  and  dance  in 
the  Elks  Club  last  week.  It  was  the 
first  grneral  turnout  of  the  Minne- 
apolis scribes  in  five  years. 


The  New  York  Herald  recently  gave 
a  prize  of  $100  to  the  high  school  stu- 
dent in  greater  New  York  who  wrote 
the  best  essay  on  "The  Duties  and 
Obligations  Incumbent  Upon  American 
Citizens  in  View  of  the  Present  Indus- 
trial Unrest." 

St.  P ,«•!_— The  Daily  News'  annual 
dog  race  Feb.  5  was  the  most  successful 
yet  recorded.  The  event  occurred  on 
the  ice  at  Lake  Como,  in  Como  Park, 
one  of  the  city's  principal  pleasure 
grounds.  There  were  10J  entries  and  a 
notable  feature  was  a  dashing  exhibition 
drive  with  a  team  of  "huskies"  by 
Walter  Goyne,  winner  of  the  Hudson 
Bay-  derby. 

Dtmoir  —  More  than  100  disabled  sol 
diers  frum  Detroit  hospitals  were  guest* 
of  the  Detroit  News  at  the  sixth  and 
I..-'  .   ncctl    .1  the  News' 
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charge  of  the  plant  and  business  January 
31.  Arthur  L.  Francis,  present  pub- 
lisher of  the  Observer,  will  take  the  busi- 
ness management  of  the  I  anting  Cipital 
News,  a  new  afternoon  daily  which  will 
be  launched  about  April  1.  He  will  re- 
tain an  interest  in  the  Observer,  which 
he  has  published  for  10  years. 

Oregon  Bans  Roftd  Signs 

Salty,  Ore — All  advertising  signs 
within  Die  rights  i.f-way  of  public  high- 


W«t«n  Agents' 

Chuaijs—  The  Western  Council  of 
the  American  Association  of  Advertis- 
ing Agencies  will  meet  here  February  14. 
Addresses  -will  be  given  by  James 
O'Shauglinessy,  executive  secretary  of 
the  organization.  O.  II.  Blackman  of  New 
York,  national  chairman  of  the  maga- 
rine  committee,  and  R.  F.  Clark,  chair- 
man of  the  Western  Council  export 


C nil rr  Bur* 

Lv.vs.ivo.  Mich.  Ross  H.  Colter,  for- 
mer city  editor  of  Battle  Creek,  Kala- 
mazoo and  Dnwagac  newspapers,  lias 
purchased  a  half  interest  in  the  Portland 
(Mich.)  Observer,  and  will  take  full 
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m.  ved  immediately,  "l  ive  order  is  issued 
by  the  slate  highway  detriment  to  divi- 
sion engineers  and  is  bascsl  on  an  opiniosi 
by  Attorney  General  Brown  to  the  ef- 
fect that  the  posting  of  sin " 
is  illegal 
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WOOD  FOR  300,000  TONS 
OF  PRINT  A  YEAR 

National  For..!  Supereieor  of  Wul-f 
ton  Seyt  Six  200-Ton  Mills  Can 
B«  Run  for  Years  on  Tim- 
bor  Now  Neglected 

(StrtM  in  E»ijt>i  &  Pntuaam) 
Sesttu:.— Through  private,  slate  and 
federal  t'orestry  resources  a  |*ipetual 
pmiliictirn  of  approximately  300.(100 
I09H  annually  of  newsprint  paper,  in- 
suring continued  operation  of  a  large 
number  of  wood  pulp  industries,  is  pos- 
sible in  the  PuKet  Sound  and  Grays 
Harbor  timber  areas,  according  to  a  re- 
port made  by  live  office  of  the  forest 
supervisor  uf  the  Snoqualmie  national 
forest,  after  an  extensive  survey  of 
Western  Washington  pulp  paper  re- 
.  .r-i  .  < 

Forest  Supervisor  Weiglc  declared 
that  "while  tliere  is  much  complaint 
throughout  the  United  States  concern- 
ing the  scarcity  and  high  prkc  of  news- 
print paper,  millions  of  cords  of  wood 
juitable  for  the  manufacture  of  news- 
print are  going  to  waste  or  forced  upon 
a  nonreceptive  market." 

It  it  declared  in  the  report  that  the 
timber  area  in  Western  Washington  has 
a  larger  and  better  stand  of  paper  wood 
than  any  other  region  of  similar  area 
in  the  i'nitcd  States.  The  lutal  stand 
of  timber  in  this  state  west  of  the  Cas- 
endes  i.  approximately  245  billion  feet, 
of  which  at  least  75  bullion  feet  consists 
of  hemlock,  spruce  and  silver  fir.  all  of 
which  are  suitable  foi  paper.  The  re- 
port continues: 

"We  are  emitting  anruall,  more  than  4  bil- 
Uim  leet  west  .4  the  CnMade  mountains.  Of 
tin-  amount  appti-stmntely  440  million  feet 
cniu.t.4.  of  hemlock,  .pruce  Slid  sil.cr  nr.  all 
of  which  Are  .uitabfe  for  the  manufacture  of 
nr. .[mill  roper.  Tht*  amount  is  t-qinvalerit 
lo  746.000  cordt—  sufficient  to  lullr  s-jpply  ten 
.MW  cm  daily  i.pAiity  pulp  and  paper  plants. 
It  w  Sethi  not  hi  raprxtr.t.  h  "ever,  that  rr»,re 
th.m  60  pc»  "lit  of  thia  am,  nut  would  He 
turned  into  pulp:  at  Icon  40  per  cent  .fionld 
be  manufactured  into  lumber. 

••*upnr.ing  that  60  per  cent  of  the  tower 

E'J  tr,  of  hrrrJ..rV  and  •pritte  l-Jtl.  which  Ut 
now  forced  u|um  the  market,  ei  ulil  be  uutired 
in  rbr  mm  uf.cture  uf  pulp,  it  would  be  eouiv 
a  lent  of  460.0X1  e>  ed..  of  atifSclent  to  supply 
.is  plants  with  4  daily  capacity  of  290  terns. 
*..»ch  wnulil  pcodoce  annually  360.000  total  of 
new.  rrint  paper— and  five*  uf  these  plants 
•StnoM  lie  bcatnl  on  firay.  HaatlMM  and  ruget 
Smin  I. 

"Tki.  amount  could  be  Greatly  increased, 
f.w  x*  »..■  n  a.  a  market  for  paper  wood  it 
created,  large  c|iaaiititte*  ol  temkek  now  be 
niK  lelt  in  tt-e  woods  would  He  logfed,  and 
the  quantity  ol  hemlock  and  silver  rir  in  the 
timber  arena  not  yet  opened  up  is  much 
greater  than  I  he  area*  that  have  been  cut. 

"There  are  immense  atfirdt  of  paper  wood 
on  the  national  forest*  along  the  weft  slope 
of  the  Cascade  rrcuouint..  Ihh  the  best  stand 
in  the  whole  region  II  located  on  the  west 
•Mr  „f  the  UUi-pic  rtvAintama  inside  and  out- 
ndr  ol  -he  f'tl.nipir  national  frrru  Of  a 
total  .mail  .,(  appro.imately  Til  billion  fed 
on   the   Olympic   peninsula,   about  billion 
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fret  consists  of  hemlock,  spruce  and  Mlver  fir. 
all  •tiltat'le  fie  taper  »o*«d. 

"Mm  of  the  privately  owned  timber  will 
be  cm  during  the  rest  thirty  to  f  ny  years, 
hul  the  Manila  in  rhr  national  forest!  will  be 
rut  on  the  summed  «ie-hl  |lsn.  which  mean* 
that  no  more  rml-er  will  be  cnt  annually  than 
gtows.  Therefore,  the  am  ual  cut  of  Iter 
litaja  Mari-or  INieel  Soflid  region  fr.an  pri- 
.alelv  -wiled  ,,|,te  and  federal  limber  will 
always  le  .'ifrHrcui  from  -be  lower  trades  I  f 
Iocs  to  prc-JiKe  at  lent*  .UXi.utm  tons  of  newt- 
print  rarer  an  unlls  - 

"Tnla  I*  an  ,  iserweu.  hv.inct,  lying  dnr- 
man:  here  the  product  of  whoh  the  wirld  ia 
beggrng,  and  tl  ia  de  nand  ia  certain  to  tn- 
 *e.  the  c.matrmlioe  and  operali.  n  of  sev- 
eral Inrce  null,  rod  taper  plan*  on  Puget 
Sound  aoutd  .upuly  labor  r„  a  Urge  number 
of  piople>  i.is-1  lie  t,  tremendnu*  trrmanenl 
j,*cl  to  Seattle  Mi  l  the  r  enmunity.  betide* 
aitoptjrnc  a  iruth  rer-de.l  produce  to  the 
country.  ■ 

•'The-e  are  enorni  ot  am-nni.  ni  water 
oower  uitharrr»«ed  within  tssy  reach  of  every 


London  Globe-  and  Pall  Mall  G.r.tte 
and  Two  Plymouth  Dailies  Combine 

IxiNtiox.— Owing  to  the  increased  cost 
of  newsprint  and  waites  paid  tn  echlnriul 
and  mechanical  staffs,  the  I'all  Mall 
Gazette  has  amalgamated  with  the 
Globe,  The  Globe  is  the  ■  blest  evening 
newspaper  in  London,  having  heen  es 
tabliihid  in  180.1.  It  has  changed  hnnrh 
several  times  and  has  ltccn  on  tile  mar- 
ket for  some  time 

The  high  co»t  of  operation  has  also 
caucrd  the  amrilk-aination  of  the  Ply- 
mouth Western  Daily  Mercury  and  the 
Western  Morning  News. 


Columbia  Couraea  in  Typography 

Columbia  University  will  give  two 
courses  in  printing  anil  allied  lints,  in- 
cluding the  preparation  of  manuscript, 
proof-reading,  spelling,  correct  division 
of  words,  punctuation,  capitalization,  ab- 
breviation, selection  of  type  faces,  ink. 
paiK-r-m.-iking.  art  work,  engraving,  the 
preparation  of  dummies  and  the  visualiz- 
ing of  finished  work.  James  I>.  Gablcr 
will  direct  the  courses,  which  will  he 
given  in  the  Home  Study  and  Extension 
Teaching  branches. 


Owners  Chance  in  Sprtiu/s-tUe 

Bcft.mo. — The  Springvillc  (N.  Y.) 
Journal  and  Herald  has  changed  owner- 
ship. F.  K.  I-owc  has  withdrawn  from 
the  partnership  with  his  brother.  W.  C. 
Lowe,  who  will  continue  publication  of 
the 
\V 

company. 


.«iwc,    r»io*    mil   huiiiiiim   |iui'i'iauv„  v, 

he  newspaper.  Kichard  I -owe,  son  of 
V.  C.  Lowe,  will  be  associated  with  the 


For  Prompt  Service 

TYPE 
Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  me  Best  fts  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Bownen  Ptmburvh        Kirov  Gnr 

CW.^Und  Drove* 
LVfroit  Lot  Aaaelc* 


NEWSPRINT 


Publisher*  by  piecing  their  or- 
ders with  ua  can  real  naauted  of 
satisfaction  in  quality,  ahipmenta 
promised  at  prices  that  war- 
rant oe 
buainea 


J.&J.  SCOn,  Ltd. 

Pulp  &  Paper 

33  W.  42nd  ST. 

I  v« 


SUPPLIES  &  EQUIPMENT 

For  W.wiptper  Makinf 


FOR  SALE 

c-  A  WORD  for  attvertlai 
DC  , 


FOR  SALE 


A  WORD  for  adveetlae 


claaatficatlen.    Cash  with  order 


Ixe  Feeler,  for  l.inntype..  guaranteed  g-<-J  at 
uesr.  $4ntKl  each.  -Air-  4 
The  Telegram  f'ompany.  Vi 


For  Snla 

Dlrpl 


Printers'  Ontfttlsea 

F*rir.tir.g  Plaora  and  Business  bouglft  and  a  .Id, 
American  Typefounder.'  product.,  pric.rrr.  aod 

ttSffi.jzz'irz:.  si  zii^'tX 

Vor*  City. 


4,  6  and  a  Pace  Angle   Bar  Frets 
ble  pru-e     Eaily  delivery,    l.-.hn  Chf 
--  N  V 


For  Sal. 

Battery  ol  pneumatic  electric  drying  ;inv« 
with  29"  x  25*  platen,  operated  by  ir,"  a  I-" 
air  cylinders  and  J.si"  deep  electric  heated 

table,  for  111  voltt  D.C.  rompleee  with  auto 
ma-ic  chase  ejeclor  a  5vvi  ra.t  iron  table 
and  all  aus'liary  apparatus  Manufactured 
by  K  Wevrl  Mfg.  Co  .  New  York  City.  N  Y 
The  ibove  e^u.p-vent  i.  in  peeled  condiooli 
and  the  only  reason  we  bare  it  lor  sale  ia  on 
account  of  adopting  dry  mats  Pricr  very 
reasonable  if  taken  at  once.  Ad.lrr.a  Bert  V 
lurein.  Hu.inea.  Manager.  The  Courier- 
Journal  and  Time..  t.ouiavUle.  Ky. 


For  Sal* 

I   In  fuge  Qajg 
0  lb  inrhe.: 
o^nplete  uitli 
Wheeling.  W 


For  Sel. 

Cu»  ttuplea  Webb  Pre..  feint,  and  f.dda 
lour,  ats  or  eight  pager.,  aeven  column*.  J.SOO 
l-r  hour  F^uipped  with 
roller.,  .haflmg  and  b. 
.tally  ami 
li.lr,  J'a 


n,  Reing 
Th,  Herald. 


ing  page  cut  oft  21- 
n  nr  ei.ht  c.Jnmn.; 
oulfit.    Address  .New.. 


For  Sal. 

Double  stram  table. 

''ogapany.     About  sis  year,  old  anil  MM  halt 
Gagette   I'minng  C-mpany,  Jane.ville, 


Far  Sal. 

ISutiea  J  t-age  .tram  table,  with  ga.  heating 
ristuir..  in  good  condition;  (In*  dron.  tumacr. 
never  u»ed.  Hat  "  olamn  wide  earning  bog 
in  g..-d  i-oti-lition .  .15  in  hand  cutter  in  fair 
condition.  trail,  H-anr  New..  Xew  Bruo. 
wnk.  X.  J. 

For  Sale 

Huplcs  Metror.dltan  Sterexilypr  preaa  in  per- 
fect  running  order:  print.  4.  6.  a,  10,  IX.  14. 
-II  page.,  i  Columii*.  I J  rnij  i-an  easily  he 
changed  to  S  lolunin*.  12  or  12',  em.;  a!«u 
IHjpIes  atereotype  ruuttKnriit  in  carell.nt 
trerfer;  reaton  fur  selling,  about  lo  gei  prrM 
to  print  H  pagea.  I'm.  can  he  -en  runn.nj 
any  afterl|.-.|l  Hall,  H.uar  New..  New 
Rrune.ic*.  N.  J. 


'  by 


Duple, 


For  S.I. 

Intrrtype  M.vt.w.  | 
rent.    The  Nil, 

ractic.lly  nrw     Direct  cur- 
a-a.r-nwneth.  Kan.a*. 

For  Sal. 

Sent!  auto  caster,  metalled  tan    1.  \t*2\.  1'ut 
rhare  of  new  preaa  make,  it  nsrlrae.  Would 
ro.t  if  pur.ha—d  today  tS.UOO  witbtHst  double 
page   eouiptnent.     Will   reccru-e   .mi  the  floor 
fr.      $4.01111         Ad.lrr.a      Chronicle  Telegram. 

FOR 

SALE 

Coaa  Straight 
Dock  Two-Pei 
4,  6.  ■.  10,  12. 
24.000  per  hou 
papara  at  I2.C 
h.lf  pega  al«a. 

Line  Quadruple  Fovir- 
•  Wide  Pt.ss  Print. 
14  or  lb  p.ge  papers  ar 
r.  20.  24,  21  or  >2  page 
00  per  hour,  folded  to 

l..n,lb  otp...  22H-. 

This.  Pres. 

i  May  Suit  You. 

WALTER  S 

COTT  *  COMPANY 

Ktsr  %mU 

Ouflr-  <|,saai,*»  Irifi  flat  br<l  tut-jb,  pHMl 

6.  nr  ft  (xiir-s.  7  culvnn*,  1 J  rm*.  ran 
chjiiKs-.I    In    H  frtlumni 


i-rrfrrt  rvntutic  nrdrr;  cftn  br  •crn  rtinfiinR  any 
—  for  HMm,  «et*>tyur  jirri*. 

Nr-..  N>w  Bruni.uk.  S,  J, 


Aut.  .|t,air*       At    t-fctrrmrtj    f»vr--r»1i>    TiKtar4 » 

l>..ut,le    S.rrI     MArui.    T»bl«.  I 
e..ubl-  I'^r  SUM 


move  M  .I  very  1<rw  pri 
IK.  Bt.   *  hlt.**«  TnbttHc.   ThiridTM,  I 


■ajr  t«*r. 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 

154  r- St..  Tribune  Bide. 
New  York  City 


Columbia  Record  on  Eight  Columns 

Columms.,  S.  C. — The  Record  has 
changed  its  make-up  to  8  columns,  12 


FOR  SALE 

Two  four-deck 

Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  roller*,  motors, 
etc.,  all  in  splendid  running  condition.  Presses  print  7 
columns  20  inches  up  to  32  pages  with  one  set  of  plates. 


Complete  Stereotype  Equipment 

chases,  etc.,  of  corresponding  size  and  all  in  A-l  condition. 

Will  be  sold  reasonably,  immediate  delivery  to  make 
room  for  our 


THE  DULUTH  HERALD 

DULUTH  MINN. 


Digitized  by  Google 


Edito 


&  Pub  It 
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t  u  a  t  > 


19  2  1 


Introductions  to  Employer   and  Employee 


SITUATIONS  WANTED 

-j  A  WORD  lor  adv>tt>,«n«nt>  uaeer  ihi. 
«**>  clauUiciUn-  Ca,h  with  oraar.  For 
theee  uaeeaplaree  ana  lasertlea  (.J,,  rial  lo 
nmd  »0  word.t  FRHfl 


Advarttataf  M»n»i»r 

That  can  produce,  wanlt  to  hear  fn>an  a  pujb- 
h.hrr  uf  a  list  daily  neeinaper  that  nrrd»  s 
man  thai  can  oreaniie  •  oVparlinrnt  anil  in 


SITUATIONS  WANTED 

1_  A  WORD  lor  adv.rtlaemoota  under  tele 
«*C  cUaarftcattm.  Caeh  wtlb  erder.  Far 
theae  aaempleaed  ana  Leertlon  lady,  not  la 
eacaed  SO  .erdel  FREE. 


6c 


HELP  WANTED 

A   WORD    lor  advscttsei 
this 


advertising  r, 
with  a  circi 
position  1  ha 
ings  cv. 


itttv  For  tare  part  three  j«ti 
nager  of  a  fine  sfternoom  paper 

 atior.   of   vrrr  ♦O.OiiO.    In  lais 

have  increased  thr 


N*n,  I  am  tint  •  wizard 
when  I  take  hold  of  them. 

take*  the  place  of  inspiration. 
1  have  nude  my  m 


and  perspiration  tal 
That's  how  I  MM 


Experienced  in  newspaper  bu.iBru  who  ia 
capable  of  selling  high  class  Feature  Service 
throughout  the  country   on  special,  attractive 

C-B2S.  fare  Kaifoa  4  I'L'BU.llfB. 


1*1  r  r 

ra 


over  three  hundred  per  cent-  Will  « in- 
sider any  piste*;  in  United  Stairs  or  Canada. 
Prefer  the  north  Available  March  I.  Addiesa 
Boji  C  ?74,  care  of  Eaima  A  Pt-gusMsa. 

r 

editor,  advertising  man  and 
all-around  printer  desire.  position  in  full 
charge  of  country  newspaper.  Address  H.  J. 
Cornell,  10*  Burling  avenue,  Flushing,  N.  Y. 

L  J  i  1  :  i  *  I .  Ra-Wrttu,  as-  lUs-sarcb  Work. 
Have  had  broad   experience  in   all  of  these 
line*  Including  encyclopedia,   statistical,  medi- 
ail,   and   industrial   field.     Highly  sgs  * 
edueaiion  in  English;  A    M   degrr,  m 
from     Columbia     University      A<"  * 
CWI,  eare  E»iToa  ft  PciLiasjta. 


Using 


g| 


.  i . 


the  count. 


merest  because  it  is 


Kd. tonal 
•  extern  l 
£t>iroi  ft 


paragrapher.  - 

Address  fere  C  784, 


Editor — Mainagtr 

Who  ha,*  wil  l  interest  in  small  city  daily  and 
printing  plant,  is  open  tor  position  in  city  of 
15.(M»rt  to  40.000.  Age  JO  Republican.  Co 
anywhere.  Reference*  Can  inve.t..  Writ*  or 
wire.  F-d.lor,  25*6 
I»di*napo4i»,  IimL 


No.    New    Jersey  street. 


atn  giving  tn  sell  .my 
high  cnntkgh  I  don't  want  your 
I  can  hreneae  a  substantial  os,ner  after  l 
have  proven  these  srild  claims.  Then  I  want 
all  or  pan.  of  it,  I  know  local  advertising  and 
how  to  get  it.  I  know  every  apace  buyer 
worth  knowing.  t  understand  foreign  adver- 
tising and  I  get  it.  If  ynur  pay  days  make 
you  groan  or  seek  your  banker  you  and  I  can 
get  together,  providing  yoam  is  a  city  over 
JS.OOO.  I^t's  be  frank-  Cosnr  clean  nn  the 
first  Inter  and  we  will  get  together  It  will 
be  mutually  c«tifiu>nt.al.    Address  Bos  C-««. 


Care  Editou  ft  PugusMta. 
Managing  Editor 

Managing  Editor,  experienced  In  aJt  news 
branches;    capable    executive;    result  getter: 

KToV^^ 


Mr.  Publisher 

Are  your  big  stories  and  fights  being  "put 
over"  right  t  If  they  aren't,  you're  looking 
for  me.  t  dig  up.  write  and  illustrate  my 
atones,  edit  them,  head  them  and  design  page 
to  piiy  tbem.    Let  me  show  you  what  1  have 

i7x  C7S7.  care  jiffing* V PvblTu^  W** 


Ediic  .i  Wrttur  and  Parngmpher 

Cowperent  editorial  writer  and  paragTapher  tf 
seeking  permanent  kx Alton  nbrre  inrrit  will 
tell  on  .Uily  of  from  20.000  to  4U.00CI  rircula- 
tion  flai  suctrssiul  record  but  does  not  elaina 
to  be  --natUmjl'*  writer.    Guarantees,  bnwevei 


give  pa|»er  picsttge  in  IocjI  m-itters,  put  life 
I  dead^page^and^foMnw^pohcj. 


Personal  conference 
7*5.  care  Kditos  & 


N'ewspaprr  man.  experirnced  street  and  desk, 
would  con«»drr  position  \n  or  nrar  New  York 
Box  C  W,  Care  Eoims  ft  Pvblishk«. 

Muataging  F.rf liar  s>r  Aaaistant 

Thoroughly  experienced  In  all  news  depart- 
ments: tried  executive;  has  gone  uo  in  gurne 
rapidly;  no  failures:  27;  opnortunftj  to  ad- 
vance, not  Marling  salary,  real  object.  Address 
Rox  C  792.  care  Eniroa  A  Puatmiia. 


Coluansalat 

Noted  Papers  are  w* 
columnist  for  humor  depattnaent 
C  7SJ,  care  Eoima  A  Puulisubi. 


Quo«rd  Nytffl  If  you  want  Thoroughly  experience.! 
mar  department  address  Box    man  who  can  make  any 


V  and  desk- 
an  asset  by 


with  a  rev-id  as  a  prnduerr  under  the  nio»t 
adverse  conditions,  drsirei  rbange  fi>r  pur*  ly 
pcrsouii]  reason.  K'ftr*n  year*  I'rov incial  anil 
Mrfroptitiun  cxfKTi'nc*  and  now  »u^cessfully 
holding  position  as  Business  Msn^uer.  Mai 
rird,  still  in  the  thiriM-s,  iimiurstu^iMlile  rrlcr 
ftirt*.    Kssi       New  England 


Wl  I 

only  cxnisidei  a  real  jHrrsnauent  up,wrtuiiity. 
Wr.tr  ttii«iUe*lumable,  ifox  CHUB,  Clfg  toiToa 
A  I*l ai.t *uii. 


AdvurUalnc  M*n 

Nn-*      ;    n-ici  It-!     •*  ith     IjTgr      "'-t  •     lUilj  , 
p.Mitmn    a*    jnl*erti-.ir.g    nianagrr    *>r  ■.hIksI^I 
with   dsily    jsapef    m    town    of    trn   to  Iwenty 


refrrrnces. 
A  Pi  m^iin 


care  of 


N"w    selling    dispUy    advertising,    desires  tu 
nt   well  esubhshed,  progTi  nivr  puMsv-a- 


reprt 

tn>n  in  New  Ymh  City.  D--lirvr»  in  prrarhmg 
op4imisan>  ffctlstun,  25.  Would  Uke  to  dis- 
cuss experience  in  uaterxiew.  Box  C-819,  Care 
Edito*  A  Pi  ai.tt.iira 


F.ditnr  sad  Pi 

S  Y 


W-  r«nn#»-t  t^e  Wlrs>. 

Bringing  into  quick  comanuoieatiom  the  em 
p|..vrr  .-itiiI  the  position  «rrk»-r  in  ihe  Adver- 
tising, Printing  and  Publishing  field,  east 
••Uth  attil  writ.  Out  Its!*  inclnile  enrn  hnd 
wornrn  fitlrd  for  positions  up  to  thr  highest 
"  "ty,  with  newspapers,  diss  Journals, 
_  agencies  and  tltr  publicity  depan 
■  ruts  of  mcriantile  and  maauf a< luring  <»n 
eerw*.  No  charge  is  nude  lo  emwoyert; 
rijcfsirafk 


StaS^HnU    ^.(^W.   Ur.  TniH  N.liona, 


Circulation  Msnsiement 

by  one  who  has  had  over  20  years'  experience 
on  morning.  ei*ening  and  Sunday  pap'  rs  in 
cities  running  from  100,000  lr>  uver  1.0X10,004 
in  population  Now  siilh  nnr  of  thr  t*g  papers 
stl  the  country,  and  e*n  remain,  but  f»r  purely 
ps-rs-inal  reasons  desire  to  snake  s  change.  Am 
familiar  with  every  angle  of  circulation  sswrh. 
and  believe  I  can  get  any  r^I'T  all  0m  busmr«» 
it  la  logically  entitled  in  -and  then  some.  If 
you  are  l**.kisng  f..T  a  man  mb»  ha*  ibe  *rpuu 
lion  of  being  a  *"tnp«iitrhrr."  get  in  touch 
with  me  Ml  rrferrnres:  !*re»*iit  and 
employers  W»H  emit  any  publisher,  at  tty 
uttb  e»i^n--».  wh*t  ha«  an  «|trtiin»t  ihsl  »|it«ra;s 
to  me.  Address  Bf.x  C-R24,  C*tr  Kuitoa  A 
I'l  bushes. 


Advertising  Mansger 

demurs  |ni»jliim  ■  ith  fusiniTy  nen spupci .  Can 
originate  or  build  up  classified  column.  Also 
writes  ad*  for  local  merchants  that  bring  te- 
suits  Wflt  nn  i.  h»lp  in  shop  if  necrssaty. 
Address  Box  C  B27,  Care  Kihtob  A  Pi  ai  tnn* 

Young  Jo-urnallst 

Y  .unit  journalist  wouU)  like  to  connect  with  a 
magarme  or  similar  publication,  where  nbslrty 
to  write  habits  of  studv.  and  a  proved  ex*/*-**- 
lise  and  business  ability  will  be  of 
Hot  C«JO.  Car*  Klitroa  A  Pissisuss 


AhJe  and  dcpriidahle:  a  capable  IMgggJfg  of 
wide  caper leecr.  obtained  by  many  years'  met> 
rofMditsn  conticcliors.  desires  to  (note  with  a 
progrrssive  Hepublitan  daiK  in  citv  of  >>o,m>o 
or  more.  Address  Box  C  »2*.  Care  of  Epitob 
A   Pi  bl:*uis 

Gensrsl  Manager 

tVeneral   managrmeitt   smalt   city   daily  wanted 


or  Adv«e11slng  Manager 

i*  buxinrs*  maiuger  or  sd- 
lrrtisit^  nunagrr  iMi  S.-nie  live  pl.tgfessisr 
f  t      a|,i:  et    I'  j     l    I  I'm  I    1'  >  r    •«  n  r    s^n  l(Miv>>    In  -m 

lo  i>roilucc  results.  Pil  I reii  years'  exverlence 
dtvrded  upon  four  newspapers.  At  present 
business  nunagrr  of  medium  unl  southern 
■•r*i,si  et.  Corres^riideoce  cou^lrntial.  Ad 
drrs*  Hog  CHJI.  Care  Euitob  A  Pi  bli»ncb. 


Want**    To  Lease  Republican  W««hly 

In  East;  give  circutatiim,  equipmcnl.  Irsssjsjggjg 
by  all  around  raperienced  rir«»iar*r  man  d'-ne  1«.'0.  etc  :  pr-bibly  buy  after  ex ..ir^itaii 
Can  give  best  of  references  M.irrie.1  Ad  le.ise;  or  would  aciept  nurikgeislup  Rue.  JfVJ 
dress  B->*  C-H22.  Care  Ecitob  A  Pi  tusnra.       liiand  Ave,  Brooklyn.  N.  V. 


Linotype  OpcintaT 

A  fern  clam  linotype  operator  to  work  on  an 
upstate  (New  York1)  morning  newspaper. 
Steady  work,  surroundings  congenial,  and  good 
place  to  work.  Wages  from  SlsVOfl  to  £40.00. 
Considerable  overtime  if  desired.  Address  Bos 
Cm io  Care  Et>itoi  A  PcBtisniav 

Nr*  lps|Mr  sud  Job  Kotrmio 

Sounrwhere  there  is  a  first-class  newspaper  and 
,ob  lorraun  who  is  lookine  for  a  day  job  in  a 
Bsoderuly  eiruipprd  daylight  office  with  very 
ben  sanitary  atrsngesaents.  good  working 
hours,  goiol  pay,  where  he  would  be  treated 
like  a  man  and  assured  of  s  permanent  position 
at  long  ai  he  filled  the  bill.  To  lbs  man  pos- 
sessed of  executive  ability  and  who  knows  sad 
can  do  good  work  we  oiler  such  a  job  in  a 
gi»od  New  Jersey  town.  A  first  class  job  sad 
■  in  the  aame 


Emm.  •  Priiinn 


BUSINESS  OPPORTUNITIES 

C_  A  WORD  far  aaVartUaanaala  aadar  (hi. 

"c  claaalftcatla*.    Caak  with  araar. 

W.nt»d  Ta  Sua 

tn  marktt  for   intn<ibi  or  other  »iil4l#  wr»1 


M 

■I 


York.  Luiita. 


lo«n  ten  to  Iwrnlr  tlu.n«anrt.  <>r  ron- 


Dalls*  Ns-wspnpsr  fur  Sat* 

Newspuper  in  prosperous  Middle  West  town 
of  4n,0»«  will  be  sold  at  attractive  pfite,  «m 
trrsns  to  right  party  Circulation  n.000. 
VOOd  territory.     Box   C  S07,  Care   EniTUB  A 


.    pom  nage 
authoritative,  snap**,  unweiudlced 
iny  and  every  snort  seeks  permanenl 
in  middte  west    N.^w  esnnloyed.   O-sd  reasons 
f.-.r   making   change     Write   Box   C  786.  care 
Emms  A  Publishes. 

Syndicate  Manager  and  General  Msnsgwr 

AH  sround  newspaper  man  of  experience 
wsnts  to  make  a  change.  Al  present  I  am 
msnsging  one  of  the  larcest  newspaper 
■vndtcs'es  tn  the  United  States,  but  am  de- 
sirous of  enakiog  a  ebarnre.  Eor  fifteen  years 
nasi  I  have  been  syndicate  manager,  with 
neriods  of  being  in  charge  of  other  depart 
In  atralehten  out  matters,  on  one  of 
rgest  diily  newspapers  in  the  United 
t  have  shown,  am  showing  todav  and 
ea-s  show   results.     If  you  are  loolrir-g  for  a 


Who  ran  invest  from  $5,000  to  *  15.000  in 
afiernraon  daily  in  growing  city,  taking  over 
business  and  advertising  manage  tthly  Phr- 
toisntnal  field,  beautiful  city,  new  plant,  won- 
derful opportunity  State  experience,  refer 
Box  C42S,  Care  Eoitos 


citccs.  incl  ise  phnln 
&  Pi  BMSltsa. 


CORRESPONDENTS 

AND 

FEATURE  STORY  WRITERS 

gc  A  WORD  far  i 


Spatial  Articla. 

Pmminent  Er>fineer  *f,l«»  tiitrreatlii*.  r-nlrr- 
tainifg.  ir.,Tructiv«  article,  on  aubtrct.  in  Arlil 
ol  Enainrrrirnt.  F^onooiic.  tmluauiut  Rrla- 
tirtn,.  Afiia;fimrn1a  c-r  *itl  prfivijc  .j.n  rab- 
icctf.  AHqr.ta  K.ncinrrr.  e/f  Mr.  Co*.  Runa, 
lit.  )n  Churck  Urrct.  N.w  York  City. 


INFORMATION  WANTED 
6cA 


DAILIES  SHOW  BETTER 


it  Nawapapar, 
Acliva  Markrr  Soon,  PiLarima  Hear 

<5frrMf  tv  I. fir. a  a  Fi-ai.itnaa.) 

Hiihtun— SiK-akitin  lM-torr  the  member. 
Of  the  Pilitr.m  I'til.lirily  As-ncialion 
Kilwarrl  F,  Ciillrn.  pri-viiicu  of  ihe  Jolm- 
siiri  Etlui-atur  F<«*l  Company,  sairl  the 
5ttrt-<t  indication  of  pm«|K*rou4  bu^inei? 
(\>H(litiiKI<  w:i*  the  increiiaerl  amcnint  of 
atlvvrtiMiiK  in  the  tUily  papers.  He 
l«  ititc<l  out  that  direcior>  of  1'ii-itie.f 
i.mcrin  wife  saeaftiitn  in  the  rxpenrti- 
ture  of  money  ?m\  that  they  can  see  an 
■Ctta  market  in  tilt  tu  ir  future  to  war- 
rant til*  ifritrral  ailvertishiic  of  their 
merchandise.  I  he  inertinu  was  held  at 
the  rooms  of  tin-  association  en  Wash- 
iriHton  sItstI.  and  is  the  tliirsl  of  a  <cnc< 
now  bsinK  rondncterl     Mr.  Ciillen  sjid 


$50,000  Cash 

for  first  payment  on  an  attractive 
daily  newspaper  property.  Earl  - 
am  locationa  preferred.  Propoai- 
tion  V.  P. 


M. 

PROPERTIES 
A»e,  New  Yerfc 


WEEKLY  NEWSPAPERS 

W«  have  available  for  purchase  aev 
era  I  nceptkissal  WEEKLY  NEW3- 
PAPERS  locatod  In  Esatam  ||A|gsj 
Th«s«  nru  unpurtnnt,  staple  proper 
ties,  well  equipped,  serving  good 
fields  Are  reasonably  prated  on  a 
basis  of  warnings,  and  fair  terma  will 
ba  con*4dr**rs>d, 

HARWELL  &  CANNON 

feeraaaeer  a. 4  Ratailaa  Praaartlra 
Tlmea  Blslc-  New  York 


Advertising  Manager 

W«   kaow   an   txreMrnt    man    wtlh  Im 
yaar,'  oartmpotiun  newapaprr.  arlvrrlirinf 
represrntatn-e  <« 


tier  witb  COiltplrlr  rontrul  tit 
national  ailTrrtiairaf . 


Adoraaa 

SOUTHERN  PUBLISHERS  EXCHANGE. 


Naw.p.a.r  Praaartlaa 
12  North  Bth  St. 

RRhaaaad,  VI 


P.  O.  Bo.  ISV7 


Advertising  Promotion 
Manager  Wanted 

The  Canadian  Daily  Xewsnapcti 
Association  requires  a  Manaver 
for  its  department  for  the  pro- 
motion  of  advertising  in  Canadian 
ilaily  new-papers. 
This  position  calls  for  i  man  with 
proven  ability  in  celling  daily 
newspaper  advertising  —  a  man 
with  good  address,  strc^ig  per- 
sonality, capacity  as  an  organizer, 
and  accustomed  to  merlins  busi- 


\  B  I  salar*   will  lie  paid 

Apply  by  letter,  stating  r^iialinea- 
lions  and  experience,  to  Canadian 
Dailv  Newspapers  Association, 
902  Rxcelsior  Life  Building.  To- 
ronto, Canada. 


that  many  huiinrss  hotisrs  '.serr  forcei 
"out  of  ihnr  stride"  during  the  pas 
three  yean  to  keep  up  with  Rhetor— 
conditions  and  that  the  reaction  that  fol 
h.wed  dcinmdid  abandoning  all  "showy' 
methods  and  Ketting  down  to  rial  "lion 
rs!  l.iht*  hard  work." 


Country  Preaa  Demanda  Living  Rata 

St.  Psn..— H.  C.  Hotaling.  vxcvuii'-i 
and  lield  iccretary  of  the*  N'ational  Hd 
itorial  Association,  notes  that  .oiinr. 
newspaper  publishers  are  hennaing  ti 
organize  properly  lo  the  end  that  Ik  Itei 
rates  may  l>e  obiainesl.  Kor  example 
the  publiJirrs  of  I'olk  t'-mntv.  Mii.n 
have  tssuetl  a  signed  statement  that  it 
Ihe  future  tht-v  will  nol  accept  Irjial  no 
tices  except  at  legal  rate». 
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MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  nf  Editor  *  Publisher  conducted  by  C.  L.  Perkins,  executive 
arcretary  of  the  Association  of  Newspaper  Classified  A  I. rtti.ic.it  Mauacera.  You 
are  invited  to  bring  roar  claauAcd  problem*  to  thii  department  for  discussion. 


ORDER  TAKING  OR  ORDER  MAKING 

JOKES,  classifies!  manager,  whose  rec- 
ord for  the  past  three  years  had  been 
highly  (rratifyirtft'  tn  his  publisher  and 
himself,  discovered  that  he  was  up 
against  a  stone  wall.   Business  had  been 

had  been  unable  to  secure  needed  hetp, 
and  as  a  result  had  been  trying  to  out- 
bid each  other  for  the  available  labor 
supply,  using  the  Want-ad  pages  as  their 
auction  room.  Labor  of  all  kinds  had 
been  malting  lots  of  money,  along  with 


Therefore  all  classes  of  Want-ad  users 
had  been  buying  columns  of  advertis- 
ing instead  of  inches.  So  classified  line- 
age records,  at  higher  and  higher  rates 
per  line,  had  been  climbing  and  climb- 
ing. Business  was  just  naturally  easy 
to  get  and  everyone  on  the  staff  was  a 
big  producer. 

the  past  months  the  staff  had^been  sell- 
ing too  much  copy.  There  was  a  paper 
shortage  and  space  was  limited;  Jones 
and  his  staff  had  intentionally  or  othcr- 
wise  stopped  selling  and  even  curtailed 
their  efforts  at  "copy-chasing."  This 
added  to  the  case  of  life  in  the  classified 
department  ami  as  one  of  the  men  in 
the  department  expressed  it,  "This  work 
is  certainly  the  gravy." 

Tint  the  tide  must  always  recede. 
Jones  and  his  staff  had  lost  sight  of  this 
fact.  The  labor  market  changed.  Firms 
that  had  formerly  required  a  ten-inch 
advertisement  for  seven  times  to  secure 
a  c ouple  of  office  boys  or  business  man- 
ager, as  the  case  might  be,  discovered 
that  a  three-line  advertisement  in  one 
paper  one  day  would  bring  more  appli- 
cants than  they  onild  hire.  Commodity 
prices  started  to  drop,  the  public  having 
gone  on  a  so-called  buying  strike,  with 
the  result  that  automobiles,  real  estate 
and  other  For  Sale  classifications  in  the 
Want-ad  section  took  a  slump. 

Jones  had  scolded  the  staff,  but  still 
rlassitii  lint  ag<  ki  pi  going  <l  wit  Hi 
fired  a  couple  of  the  men  who  in  the 
days  of  easy  copy  had  been  good  pro- 
ihifrr<  Still  loss  •,  «  ere  l.fins  :  r  >--t  tic  ' 
esery  day.  Jones  pictured  his  reputa- 
tion as  a  successful  Want-ad  executive 
vanishing:  he  became  filled  with  fear 
and  convinced  that  business  was  headed 
for  the  Picks 

Then  he  decided  to  go  into  confer- 
ence with  himself,  to  analyze  conditions 
and  to  find  the  trouble  with  Jones  and 
his  staff  and  most  important  to  find  a 
way  through,  around  or  under  the  stone 
wall  he  seemed  to  1st  facing.  As  a 
rcult  of  this  conference,  every  member 


The  Detroit  Newts  led  all 
American  six-  or  seven- 
time  n  week  newspapers 
in  total  advertising  pub- 
lished during  1921. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad- 
vertising than  any  other 
newspaper  in  Westchester 
County. 

Tli  is  is  an  acknowledg- 
ment of  it*  power  that  the 
advertiser  should  heed,  if 
of    reaching  the 


GEO.  B.  DAVID  &  CO. 

For.tr  n  R.pf...i>l.tlv« 

171  M.di.«m  A«.     NEW  YORK 


of  the  staff  received  notice  that  there 
would  he  a  meeting  Monday  morning, 
with  no  excuses  for  absence  accepted, 

Monday  morning  came  and  the  staff 
gathered.  Jones  started.  "Gentlemen. 
1  have  a  confession  to  make.  For  sev- 
eral years  I  have  kidded  myself  into 
believing  that  I  was  one  of  tlte  greatest 
classified  advertising  managers  in  the 
country.  Our  Want  ads  have  grown 
month  after  month,  and  I  have  greatly 
over-estimated  my  contribution  to  the 
growth.  Business  came  easily,  and  I  did 
the  natural  thing— gave  less  and  less  at- 
tention to  sales  methods  and  more  and 
more  thought  to  technicalities  of  the 
classified  business, 

With  all  the  business  we  could  con- 
veniently print  1  plunged  into  various 
kinds  of  reforms  and  alleged  reforms. 
We  have  improved  the  typography  of 
our  classified  pages.  The  makr-up  has 
been  changed,  making  it  easier  for  the 
reader  to  find  the  desired  Want-ads. 
The  methods  of  taking  care  of  the  busi- 
ness in  the  office  have  been  changed 
many  times  and  improved  About  eighty- 
nine  percent  of  time  has  been  devoted 
to  studies  of  classified  problems  other 
than  selling,  and  I  had  started  to  think 
that  this  work  of  mine  was  the  greatest 
cause  for  our  growth.  Then  business 
conditions  changed,  the  abnormal  vol- 
ume of  help  wanted  advertising  dropped 
—the  real  cst.ttc  and  automobile  mar- 
kets tightened. 

"When  this  movement  had  nude  some 
headway  I  was  filled  with  fear  anil  in 
this  state  of  mind  I  began  scolding  the 
staff  and  even  fired  a  couple  of  mem- 
bers with  the  idea  of  making  you  work 
hard — with  the  hope  of  making  you 
tearful  of  your  jobs.  Then  last  week 
I  faced  the  prohVm  squarely  and  I  have 
discovered  the  trouble  and  the  solution 
of  It 

"My  first  discovery  was  that  I  had 
not  been  the  creator  of  all  the  increased 
lineage,  that  while  I  am  egotistical 
enough  to  consider  myself  a  good  classi- 
fied manager,  1  have  done  nothing  to 
mark  me  as  a  genius.  1  have  done  what 
a  lot  of  classified  managers  have  done, 
given  more  attention  than  ever  before 
to  Want-ad  typography,  make  up.  and 
methods.  This  has  been  a  fin#  thing 
for  the  paper  and  we  will  cash  in  on  it 
in  the  future,  but  the  big  gains  made 


were  due  to  conditions  and  not  to  our 
reforms  or  our  selling.  They 
some,  but  the  Want-ad  husincsj 
have  grown  with  the  sales  staff  rc| 
by  a  messenger  furce  and  without  any 
improvements  in  our  methods  of  opera- 
tion. 

"My  next  discovery  was  that  I  had  in 
my  effort  tu  make  improvements  neg- 
lected to  think  about  selling  My  job 
in  fact  is  classified  sales  manager,  but 
by  custom  the  word  sales  is  omitted 
when  my  title  is  spoken  or  written  and 
I  almost  eliminated  it  from  my  duties. 

"Then  came  the  discovery  that  there 
was  nothing  in  the  situation  to  fear.  I 
realized  that  present  conditions  were 
merely  a  challenge  and  that  intelligent 
sales  effort  and  not  fear  were  the  things 
needed  to  start  the  lineage  up  again. 

"The  abnormal  Hetp  Wanted  lineage 
was  velvet  to  us  and  much  of  it  was 
wasted  as  far  as  the  advertiser  was 
concerned.  The  elimination  of  extrav- 
agance in  Help  Wanted  advertising  is  a 
good  thing,  and  we  can  and  must  by 
intelligent  selling  replace  it  with  legiti- 
mate classified. 

"The  first  step  in  this  is  for  each  of 
you  men  to  realiie  conditions  as  I  have 
outlined  them  to  you — to  take  inventory 
of  yourself  and  discover  whether  or 
not  you  have  fooled  yourself  as  I  did. 

"Then  we  are  going  to  establish  a  new 
rule  in  this  office.  In  the  past  all  of  you 
men  have  been  known  as  classified  so- 
licitors. The  word  'solicitor'  has  come, 
by  universal  usage,  the  name  applied  to 
one  who  secures  Want  ads  from  classi- 
fied advertisers.  Solicit  is  a  perfectly 
good  English  word,  but  to  many  it  is 
associated  with  'soliciting  alms.'    It  sug- 


The  Perianal  Contact 

Kr«  a-Jvirrtitinit  mntiwns  »hi-re  read- 
er, take  a  prr*onal  inirrest  in  ail  the 
nr»,  and  alvrni.in,  ejtci  I 

Pittsburg  ©lapatcb 


Wallace  G. 
Brunswick    Huiltlini.    New  York 
The  Fcrd  Parsons  Co„ 
Manrurtte    Building-.    ChicMJ.  1IL 


World  Wide 


Advertising  Counsel 

On*  Wtsst  34lh  St..  N.w  York 
>  2Ma 

Sill 


SCMOLZEM,  NEW  YORK 


THE  DAY 


THE  WARHEIT 


bells.  It  is  a  word  that  implies  'asking 
for.'  True,  it  is  a  name  that  actually 
fits  many  men  who  have  been  paid  to  sell 
classified  advertising  and  whu  are  af- 
flicted with  the  gimmes.' 

"In  the  future,  however,  every  man  in 
this  department  will  be  called  a  sales- 
man. The  word  solicitor  is  banished 
and  every  man  is  expected  to  live  up  to 
his  new  name." 


The  N.tion.1  J.wiah 


>  m  tejectlai  doubtful 
annciuntrtner-ta  offered  for 
.1,  Busincu  Opportunities 
let-line,  the  be.!  interests  oi 


Tbe  New  York  Tit 
or  misleading 
publication  in 
columns  ia 
its  readers, 
Bankir-c  and  business  references  are  re- 
•paired  In  ronnrclinra  w  lib  the  insertion  of 
tneae  announcements. 

The   advertisements   in   tbe    Business  Op- 


of  the  .. 
iliauibuled  in 
■be  Un.le.l  " 


-    untt  - 
tbe 


jourrunniea 

Tunes  recrire  tbe  aitrntKin.  every  Sunday, 


,  Iban  5U.UO0  to^ca 
dies  and   lm.na  ol 


NEW  YORK  TIMES 


OF  THE  SHAFFER  CROUP 

The  IrsdUnapolla  Star.  The  Muncla 
Star  and  The  Terr*  Haute  Star  com- 
pot*  The  Star  l.rti.ur  of  Indiana 
The  Star  Levi v tie  oi  Indiana  reach** 
the  maximum  buying  power  of 
Indiana  at  minimum  ci>»t,  every  morn- 
Ins  of  the  in: 

THE 

STAR  LEAGUE  OF 
INDIANA 


OF 


LOS  ANGELES 


EVJ 


Government  Circulation  Stat*m**f.t 
April  1,  1930 

134,686 

The  Giant  of  the 
Wett 


IN  NEW  ORLEANS 
ITS  — 

THE  NEW 
ORLEANS  ITEM 


Nrarty  every  vrrvm  In  Rkhrnoeid  read* 

NEWS-LEADER 

The  N'twi  Limdu'i  elf  dilation  In 
Ritfemcnil  ia  ertiter  than  that  of  all  the 
ot^et  Kichmntd  papfr*  K-mbtned. 

Tbe  Niwi  I^XAPEft's  circulation  in  Vir- 
ginia is  greater  than  any  other  Virginia 

The.  awnrn  niirmmti  nf  the  Richmond 
naprra  «h»w  the  NrWfc-1  juxoaa  ha*  a 
da-lv  rirc^1a¥»n  tn  Rii-hrnmid  whUh  U 
R;.tr  Hi  ah  ihrre  tio.c-1  greater  than  tu 

nearr»!  *-,,m j-rtltur. 

Far -run  repreientativea 
The  Kelly  Smith  Co.,    Chicago.  IB. 
Mart>r.dge  ButMing        K-lly  Smith  Co 
B'aay  at  J4tb  St  l.ytton  Building. 

New  Yorlt  C«y_ 

J   D  Kn.ugh.  Candler  Bldg  ,  Atlanta,  Ca. 
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$300,000,000 


These  papers  will  introduce 
you  to  the  right  people 
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IN  CROPS 

supplements  the  annual  income  of 

NEW  ENGLAND 

One  rarely  refers  to  the  agricultural  re- 
sources of  New  England  in  view  of  the 
importance  of  its  manufacturing  in- 
terest. 

Statistics  show  that  two-thirds  of  all  the 
clocks,  firearms,  silver-plated  ware, 
corsets  and  ammunitions  manufac- 
tured in  the  United  States  are  made  in 
the  New  England  States. 

New  England  has  many  sources  of 
wealth.  Its  income  mounts  higher  and 
higher.  Savings  swell,  buying  in- 
creases. 

Can  you  afford  not  to  advertise  in  this 
mighty  prosperous  market. 
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BUSINESS  OPPORTUNITIES 

u~ight  young  men  with  worth-while  commodities 
,,'nd  unlimited  sale  for  them  at  reasonable  prices 

SHOES,  CLOTHES,  COLLARS,  STOCKINGS,  SOCKS,  DRESSES, 

TRUNKS,  VALISES,  FLOUR,  SUGAR,  TEA,  COFFEE,  CANDY, 

THEATRE  TICKETS,  CAR  FARES  OR  ANYTHING  ELSE. 


ALL  of  these  things  and  thousands  of  others 
are  to-day  demanded  by  the  consuming 
American  public  at  fair  and  reasonable  prices. 

Through  newspaper  advertising  nny  young 
man  with  the  courage  to  take  minimum  margin 
of  profit  on  largest  possible  traffic  can  become  a 
limelight  millionaire  success  of  to-morrow  and 
years  to  come. 

War  time  opportunity  and  inflation  have 
softened  the  fighting  powers  and  muscular  tissues 
of  some  of  the  giants  of  yesterday —before  tlic  war. 

Standard  advertised  goods  a  few  years  ago 
meant  reasonably  priced,  best  quality  articles  sold 
everywhere  at  one  price. 

They  never  would  have  attained  the  enormous 
sales  they  did  if  their  prices  had  not  been  fair  as 
compared  with  unbranded  goods. 

Deadly  overhead,  representing  the  giving  way 
to  various  temptations  toward  refinements  and 
pretty  looking  packages,  plants  and  offices,  made 
a  possibility  by  recent  conditions,  are  now  an 
in       annihilating  hardship. 

Only  a  few  years  ago  the  manufacturers  of 
many  so-called  standard  articles  were  fighting  for 
legislation  to  enable  them  to  maintain  prices 
which  they  claimed  were  absolutely  essential  to 
make  their  selling  plans  stand  up. 

Circumstances  over  which  neither  they  nor 
(  ongress  had  control  (the  world  war)  intervened 
ami  they  and  all  the  rest  of  us  have  experienced 
only  trifling  difficulty  in  pricing  up  as  justified 
by  mounting  costs. 

We  now  find  nearly  every  business  operating 
upon  a  previously  unheard-of  basis  of  expense  for 
manufacturing,  distribution  and  selling. 


Nearly  all  of  us  realize  what  we  are  up  against, 
but  few  of  us  will  voluntarily  get  down  quickly 
enough  to  meet  serious  and  effective  salesman- 
ship by  a  newcomer  with  the  punch  and  the  good*. 

When  soda  crackers  first  commenced  to  grow 
in  packages  we  got  quite  a  bunch  of  them  for  5 
cents  and  for  10  cents. 

Before  that  time  we  got  them  for  5  cents  a 
pound  out  of  the  barrel. 

To-day  soda  crackers  in  packages  cost  very 
nearly  40  cents  a  pound. 

Scxla  crackers  are  merely  mentioned  here  as 
an  incident  and  as  typical  of  many  other  similar 
situations. 

Advertising  can  be  utilized  for  great  construc- 
tive use  to  the  nation  in  the  hands  of  some  one  able 
to  sell  a  soda  cracker  for,  say,  20  cents  a  pound. 

Such  a  step  would  give  the  public  the  good* 
it  requires  at  nearer  fair  price  and  compel  those 
now  selling  at  high  prices  to  come  down  regard- 
less of  the  temporary  suffering  involved. 

It  Ls  a  fundamental  law  that  no  one  can  go 
on  forever  to  greater  and  greater  success.  Those 
who  grow  strongest  in  time  grow  ineffective 
through  temptation  to  take  greater  profits  than 
they  demanded  or  were  able  to  take  during  the 
upward  cUmb. 

If  things  were  otherwise  there  would  not  be 
opportunity  for  the  young  men  of  to-day  who  are 
to  become  the  big  fellows  of  to-morrow. 

Business  opportunities  lurk  around  on  all  sides 
for  the  young  man  of  vision  who  is  willing  to  and 
knows  how  to  use  advertising. 

JASON  ROGERS, 

New  York,  Feb.  9.  1081. 


The  New  York  Globe 

Member  170. 
A-  B-  C-  LORENZEN  &  THOMPSON,  Inc.  a  Day 

NEW  YORK  CHICAGO 
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Chicago 
Tribune 

owns  forests 
of  pulp  wood 

H  ^^MS^S!    '  OP" I*  fnun  the  world  Iiy  snow 
at*  fwmftA         'tt--  >l'\cral  Iiuiulrcd  men  ill 

f,    VPfiS  '  1  >•  ■  •  1  >-* *i  forests  arc  chop- 

rSf^HS  ping    down    tree-    from  which 


Into  this  rear. 


In  a  wilderness  on  the  north  shore  of  the 
<  iiilf  of  St.  Lawrence,  iar  down  towards 
Labrador,  Tub  Chicago  Triuc.ve  is 
carrying  out  a  great  work  of  pioneering 
and  development.  The  earliest  P'rcnch 
explorer;,  sailed  along  these  shores  Dur- 
ing the  intervening  centuries  migrations 
from  Furopc  have  swept  past  them  10 
populate  a  continent  with  more  than 
12U0OO.0U)  people.  Hut  through  all  tin- 
years  these  virgin  t-  .rv-l-  of  the  far  north- 
east lay  untouched,  from  the  CSulf  of 
St.  Lawrence  to  the  Arctic  ice  fields. 

A  rocky  shore  without  harbors,  n 0  settle- 
ments, high  tides,  a  stormy  gulf,  long 
and  severe  winters,  combined  to  makt- 
protitablc  titnher  operations  almost  im- 
possihle.    In  the  face  of  these  obstacle. 

The  Chic aco  Trhu-nk  purchased  5(0 


square  mile*  of  forests  and  undertook 
to  develop  its  own  supply  of  pulp  wood. 

Dams  have  been  built,  flooded  out  and 
rebuilt:  a  power  house  has  been  con- 
structed, washed  away  and  rebuilt ;  docks 
have  licen  torn  to  pieces  while  under 
construction,  but  others  have  taken  their 
places. 

Setbacks  and  discouragements  have  heeu 
many,  but  success  lias  finally  been 
achieved. 

Til?  Trhiixe  must  see  that  before  navi- 
gation closes  each  year  sufficient  supplies 
are  received  at  these  points  to  maintain 
twelve  hundred  people  and 
more  than  a  hundred  horse* 
(faring  the  si \  months  thai 
thev  arc  isolated. 


Last  iall  the  St.  Lawrence 

was  dotted  with  quaint 

schooners. manned  by  hardy 
French  -  Canadian  sailors, 
beating  down  the  river  and 
gulf,  laden  with  fond,  cloth 
ing.  tools, building  material* 
and  Other  equipment  for 
Shelter  I'.ay  and  ISaic  des 
Ced  f  c  s      I  bese  are  the 


towns  created  by  The  CuiCAGO  Tri- 
bcxk's  operations. 

\s  the  trees  are  felled,  they  are  trimmed 
of  branches,  sawed  to  12-foot  lengths, 
and  dragged  by  horses  through  deep 
"■now  to  the  frozen  streams.  In  the 
•.pring  they  are  floated  down  to  tide- 
water, cut  to  4- foot  lengths  at  the  saw- 
mills and  loaded  on  steamers  which  take 
them  across  the  <iulf,  up  the  St.  I-aw- 
rencc.  through  the  Grand  Lachine  and 
other  canals,  then  the  length  of  Lake 
Ontario  and 
up  the  Wcl- 
land  Canal  to 
The  Ciiicaui 
T  R  i  b  o  n  e's 
paper  mill  at 
Thorold,  On- 
tario, near 
Niagara  Falls. 


Tribnnr  lumber  prncwftir,  on 
tar  Cult  »,(  St.  Laarrncr: 
Shrltrr  Bar.  I, alio  mitrt  (ram 
Chiraca,  ■Hoot  a»oar« 
milrt;  aad  Bait  drt  rvdrrt,  75 
mirrs  writ,  abnrjt  ITS 
rnirrr:  Tribute  paper 
Thor^M.  Ontario,  in  tbc  lowrr 
Irft  band  rornf r  ot  mip 


iiraaie 
mill  at 


Bar. 

All 
r.iirr 


I  'r.  lo.tiltrc  surpltra  al  Sbrllrr 
Tlir  Triliunr's  liralirr 
,trir.*ilir,  arr  In  .unlit  I17  aril* 
Ir  -ttt  t/ti  «.  *j*H  mi  r-  ttn 
l.-i.Irl.  "Ir-liri-il  ..in  a  rnrlaflr, 
l.i.iuvlil  irljr.il  111  *.->»,,».  nnl...iilr  :l 
ajcair.,  aii'l  lln-is  rami  J  in  fmutHf 
Iv,  lar  timlti  inr  11* ,  rawaia, 


-rilF.  ex- 
*  Iraor- 
dinary  efforts 
of  The  Chi- 
i  M  o  Tribune 
to  develop  an 

independent  newsprint  supply  prove 
that,  notwithstanding  its  enormous 
growth  in  circulation  and  advertising  it 
is  not  depriving  smaller  publications  of 
paper.  Far  from  taking  paper  out  of 
the  market  or  raising  the  price  by  com- 
petitive bidding,  Titr  Cm- 
CAOn  Triiu'nk  is  materially 
increasing  the  production 
of  newsprint. 


The  economic  indv]iciideiice 

of  Th*  Liiii  ago  TaiBL'sns 

jiarallcls  independence  of 
editorial  stand,  of  news- 
fiulhcriug  facilities,  and  of 
advertising  policy,  which 
have  combined  to  establish 
this  great  iicws|>apcr  in  its 
unique  position. 


19X1 

Will  Reward 
FIGHTERS 


nTHF.  CHICAGO  TRIBUNE'S  tremendous 
*  prestige  is  mailable  for  the  upbuilding  of  any 
reputable  business.  The  advertising  columns  of 
THE  CHICAGO  TkIM  M  have  made  fortunes  for 
many  men  and  are  today  more  efficient  than  ever. 
CHICAGO  Trim  \l.  experts  are  ready  to  give  prac- 
tical advice  to  manufacturers;  to  show  them 
precisely  how  to  link  CHICAGO  Trim  nf.  adver- 
tising with  the  spirit  of  1 92 1  the  spirit  that  IVJl 
Will  Reward  Fighters, 
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NEW  YORK  STATE 

A  MARKET  FOR  YOUR  MERCHANDISE 

49,204  square  miles  10,384,829  people 

207.7  persons  per  square  mile 

10  Cities  of  over  50,000  population 

17  Cities  of  over  20,000  and  under  50,000  population 

Value  of  manufactured  products  exceed  83,814,661,114 


NEW  YORK  STATE  CROPS  (1919) 


35,260,000  bushels  of  corn. 
11,178,000  bushels  of  wheat. 
29,580,000  bushels  of  oats. 

2,486,000  bushels  of  barley. 

5,126,000  bushels  of  buckwheat. 
16,800,000  barrels  of  apples. 


39,567,000  bushels  of  potatoes. 

6,579,000  tons  of  hay. 
42,986,900  pounds  of  cheese. 

3,500,000  pounds  of  tobacco. 

2,100,000  bushels  of  onions. 
250,000,000  pounds  of  grapes. 


A  territory  that  prod 


reduce 


Use  this  list  of  daily 
they  go  into  the  home*  of 
for  their  advertisers. 


s  like  this  can  consume  equally  well 

sell  your  i 


to  cover  this  territory  for  you.  They 
buying  public  and  «re  read.  Results 


get  results 
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Separate 

Dwelling** 

390,000 


National  Advertising 

in 

Philadelphia 

Perhaps  one  of  the  most  important  reasons  why  national  advertisers  get 
such  good  results  from  advertising  in  the  Philadelphia  Bulletin,  is  because 
local  retailers  have  been  educated  to  the  importance  of  linking  up  their  adver- 
tisement to  the  announcements  of  the  manufacturers  whose  wares  they  sell. 

Dominate  Philadelphia 

You  can  at  one  cost  reach  the  greatest  number  of  possible  consumers  in 
the  Philadelphia  territory  by  concentrating  your  advertising  in  the  news- 
paper "nearly  everybody  reads" — 

The  Bulletin 

Net  paid  average  circulation  for  the  year  1920, 

488,687 

No  |>i  i/r.  premium,  toting  coupon  or  oilier  urlifiriul  melhoii- 
of  -1 1 1 mi l.i 1 1 iil;  circulation  huvi-  cut  In  en  u*c<l  liy  Thf  Bulletin. 


EDITOR  &  PUBLISHER 

lasued  every  Saturday — forma  closing  at  ten  P.  M  on  the  Thursday  preceding  the  date 
of  publication— by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Build- 
ing, 63  Park  Row,  New  York  City.    Private  Branch  Telephone,  Beekman  4330.  Charter 
Member  Audit  Bureau  of  Circulation*. 
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LIVES  IN  DARK  BUT  RADIATES  LIGHT  AND  CHEER 


Editor  of  Oregon  Journal  is  a  Leader  in  Community  Upbuilding — Popular  a*  Public  Speaker — Noted 
for  HU  Editorial  Expression — Doesn't  Believe  in  Age  Limit  to  Mental  Development 


i.TVEVER  let  a  day  go  by  without 
learning  something," 

This  motto,  adopted  when  he  was  a 
lx>y  and  faithfully  adhered  tu  as  he  sit* 
into  manhood,  ij  credited  by  B.  F-  Irvii'e 
of  PurtLand,  Ore.,  with  whatever  suc- 
cess he  hat  made  in  journalism.  That 
his  success  has  been  great  and  that  his 
career  is  nne  u{  the  must  inspiring  in 
the  entire  field  of  newspaperdom  may  be 
judged  from  the  fact  that,  although  to- 
tally blind,  he  is  editor-in-chief  of  <>nc 
of  the  large  dailies  of  the  l'adtk  Coast, 
the  Oregon  Journal. 

XI r.  Irvine  may  well  he  ranked  with 
the  handful  of  men  who  have  completely 
triumphed  over  the  affliction  of  blind- 
ness, doing  a  man's  work  in  the  world 
Itnd  doing  it  better  than  most  men  who 
have  no  physical  handicap.  He  is  not 
ml)  an  editor,  hut  an  orator  of  distinc- 
tiort,  a  leader  in  the  thought  of  his  com- 
munity ami  friend  of  many  of  America's 
ureal  men  who  both  admire  ami  ester  in 
hint.  Incidentally,  too,  it  may  be  re- 
marked that  his  disability  does  not  pre- 
vent him  from  getting  the  fullest  en.ny- 
■nrnt  out  of  life,  for  he  shares  in  all 
the  pleasures  of  his  friends  and  his  in- 
terests are  far  more  varied  than  those 
of  the  average  man. 

"It  wa>  impressed  upon  me  early  in 
life  that  a  man  cannot  stand  still,"  said 
Mr.  Irvine  recently.  "Since  boyhood  I 
have  taken  seriously  the  admonition  to 
stain  something  in  knowledge  or  cx- 
l»c  ricucc  each  day.  When  I  was  stricken 
with  blindness  I  determined  that  it 
should  make  no  difference  with  me.  In 
some  ways  this  affliction  may  even  have 
been  a  lienelit,  for  a  person's  fighting 
spirit  is  aroused  when  he  knows  that  the 
handicap  against  htm  is  increased." 

It  was  difficult  to  inouce  Mr.  Irvine  to 
talk  about  himself.  He  is  naturally  of  a 
retiring  disposition  ami  has  preferred, 
like  most  newspaper  men.  to  keep  him- 
as" If  in  the  background.  But  the  story  of 
a  li'e  such  as  his.  I  convinced  him. 
-hmila  be  recorded  in  FiitTng  &  Pm- 
LisHia,  a."  object  lesson  in  cheerfulness 
and  accoinj.lislinunt  to  his  fellow  crafts- 
men. 

Norm*    Sight  in  Youth 

Even  as  a  boy  Mr.  Irvine  was  inter- 
ested in  new-pap.  is  and  wanted  to  have 
a  part  in  their  miking.  In  youth  hi* 
sight  was  normal  ai  d  it  was  not  until 
rarly  manhood  that  hit  rye9  began  fail- 
ing He  is  a  native  Oregonian,  havimt 
been  born  58  years  ago  in  Scio,  a  village 
in  the  western  part  of  lite  state.  Ill  his 
grammar  school  days  the  tendency  pf 
his  life  developed,  lie  delighted  :n 
writing  the  simple  compositions  of  the 
school  roi  m  and  read  whatever  came 
into  his  hands.  It  was  his  hohoy  ami, 
as  might  tie  expected,  he  disliked  "uatli- 
nutirt  and  kindred  subjects  as  his  ed- 
ucation progressed. 

"I  was  nut  more  than  12  or  1J  vears 


By  HORACE  E.  THOMAS 

{Xtrnf  \  i'tfftf a.frvt  Kuitub  a  I'.  kii.iim' 


old  when  I  did  my  first  nrwspaprr 
work,"  he  recalled.  "  Iliis  was  the  writ- 
ing of  neighborhood  news  for  the  Al- 
Iwny  Democrat,  then  a  country  weekly 
printed  in  our  county  seat.  I  can  re- 
member yel  what  a  thrill  it  gave  men 
when  I  first  saw  my  items  in  print.  In 
return  for  my  work  I  got  a  free  copy 
of  the  paper." 

A  few  years  after  this  his  father,  J.  ft. 
Irvine,  became  interested  in  a  small 
newspaper  venture,  financing  a  strangei 
to  establish  a  sheet  in  Scio.  The  town 
did  not  have  more  than  160  or  170  in 
habitants.  Moreover  the  paper  was  Re 
publican,  whereas  the  village  was  Dem- 
ocratic, 

"They  used  to  call  Scio  the  remnants 
of  Price's  army,"  explained  Mr.  Irvine. 
"The  town  and  the  surrounding  country 
on  the  furk  of  the  Santiam  River  where 
settled  by  a  colony  of  Southerners.'' 

In  this  environment  that  little  five- 
cohunn  folio  lasted  just  a  year,  when  it 
was  necessary  for  the  elder  Irvine  to 
take  it  over  and  provide  more  capital. 
He  renamed  tile  sheet  the  Scio  Adver- 
tiser and  established  a  small  job  plant 
in  connection.  The  son,  Frank,  as  he  was 
known  then  and  is  still  addressed  by  his 
intimates,  was  in  his  element.  He 
learned  lo  <et  type  as  well  as  a  mm  and 
often  had  much  61  the  responsibility  of 
the  paper,  soliciting  the  ads,  writing  the 
copy  and  sticking  the  type.  On  one  oc- 
casion, he  remembers,  he  vol  nut  an 
entire  issue  unassisted  and  he  admits 
that  it  must  have  been  a  weird  publica- 
tion.   He  was  still  in  his  early  teens. 

Young  Irvine  had  the  ambition  to  ac- 


quire a  college  education,  although  in 
the  little  pioneer  community  most  of  Ihe 
young  people,  and  their  parents  as  well, 
regarded  schooling  above  the  grammar 
grades  as  entirely  superfluous,  partly 
by  working  his  way  and  aided  in  part 
hy  his  father  he  completed  a  course  at 
Willamette  University  in  Salem,  where 
he  made  an  enviable  record.  When  he 
was  through  school  he  was  thrown  en 
tirely  on  his  own  resources. 

"My  desire  was  to  go  at  once  into  the 
newspaper  business  then."  he  says,  "hut 
1  had  little  encouragement.  Kvrn  if  I 
could  have  got  hold  of  a  small  country 
weekly  the  outlook  was  discouraging. 
Country  editors  in  those  da)  s  in  Oregon 
were  on  a  starvation  basis.  The  pay- 
ment of  subscriptions  in  everything  from 
cord  wood  to  cabbages  was  not  a  juke 
then  but  a  most  serious  fact  and  it  was 
nn  such  miscellaneous  stuff  as  was 
turned  in  that  the  poor  editor  had  to 
keep  his  presses  grinding.  My  great 
ambition  was  to  get  on  one  of  the  Port- 
land dailies,  hut  I  lacked  the  self-confi- 
dence lo  apply  fur  a  position." 

Irvine  then  turned  to  railroad  work, 
becoming  the  first  station  agent  in  Cor- 
vallis.  Ore  He  didn't  forget  his  motto 
tn  learn  something  each  day.  He  built 
up  the  business  of  the  office,  became  an 
expert  telegrapher  and  devoted  all  his 
spare  time  to  reading.  Meantime  he  was 
married  and  Mrs.  Irvine  had  no  small 
part  in  helping  him  lo  overcome  the 
affliction  of  blindness  with  which  he  was 
threatened  even  then. 

The  trouble  with  his  eyes  forced  him 
tn  give  up  the  railroad  job  and  he  in- 
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vested  his  savings  in  a  dairy  ranch  near 
Sprague  in  Eastern  Washington.  There 
his  eyesight  became  worse,  but  he  per- 
severed for  several  years  against  great 
difficulties.  A  small  boy  was  employed 
lo  lead  him  about  the  farm  and  acted 
as  a  guide  in  all  his  farm  work..  In  such 
circumstances  farming  could  not  pay, 
and  the  family  returned  to  Cut  vallis. 
First,  however.  Mi.  Irvine  was  operated 
on  by  eastern  specialists  in  a  vain  hope 
that  his  failing  vision  might  be  restored. 
It  is  probable  that  he  then  realized  the 
fate  that  awaited  him,  but  it  is  charac- 
teristic of  the  man  that  be  went  ahead 
with  a  new  venture  regardless  of  ap- 
proaching blindness. 

The  isew  venture  was  list  purchase  of 
the  Corvallis  Time,  the  family  return- 
ing to  their  former  home.  That  was  in 
1895.  Corvallis  vvas  a  country  town  ot 
perhaps  1,800  people,  the  site  of  the 
Oregon  Agricultural  College.  Farming 
had  nut  paid  and  Irvine  had  mighty  1  Mir 
money  to  make  the  purchase.  Among 
the  assets  turned  in  was  a  note  due  him 
for  $MIH  and  out  of  which  $25  was 
tmally  realised,  but  the  man  who  sold 
the  Times  was  paid  in  full  as  soon  as 
the  paper  began  turning  a  profit. 

In  the  next  five  years  Irvine  put  the 
Times  on  its  feet  and  built  up  a  cire  h 
lalion  of  perhaps  1,500  or  2.000  cop  e'. 
He  also  took  over  for  a  Song  the  Leader, 
which  had  been  established  by  the  Ore 
gon-Pacihe  railroad  to  promote  its  own 
interests,  discontinued  the  Leader  and 
added  its  200  subscribers  lo  the  Times 
list. 

Then  came  blindness,  the  tragedy  that 
has  made  his  life  notable  among  those 
of  newspaper  men  Within  three  days 
his  sight  failed  completely,  never  tu  be 
restored. 

"It  was  a  terrible  shock,  of  course, 
although  not  unexpected."  relates  Mr. 
Irvine  "When  it  came  it  hardly  caused 
a  ripple  in  the  conduct  of  my  daily  af* 
fairs.  With  the  aid  of  a  cane  I  could 
get  hack  and  forth  lo  the  office  and  1 
knew  my  typewriter  so  wcT  lhat  writ- 
ing did  not  liother  me  at  all,  My  read- 
ing was  all  done  for  me  by  Mrs.  Irvine, 
who  has  continued  to  do  it  throughout 
the  years." 

Editorial*  Attracted  Attention 

With  the  loss  of  sisjht,  indeed,  Mr.  If- 
vine's  energies  and  inlcre-ts  scciind  lo 
expand.  He  Ml  iccugiii/id  as  a  force- 
ful writer  and  his  rd  torhls  in  the  Times 
were  often  copied  ill  the  city  paper* 
One  of  them  in  particular  allr.  c  cd  the 
attention  of  Colonel  C.  S.  Jackson,  p.i'< 
lisfier  of  the  Oreg  .ii  Journal  of  P  rl- 
land.  He  clipped  it  out  and  mailid  it 
with  a  letter  to  Mr.  Irvine. 

"That's  good  stuff ."  he  said  in  tnVct, 
"The  Journal  needs  c'lilorvil-  like  th.it. 
and  we  want  ton  to  write  tht'-u.  Will 
voil  do  it 
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Mr.  Irvine  would  and  did.  H<  tut 
two  of  them  bick  on  the  next  mail  and 
tltey  appeared  in  the  Journal  of  Novem- 
ber 2,  1905.  and  there  ha»  hardly  been  a 
day  to  the  present  lime  that  he  has 
been  unrepresented  on  the  Journal's  ed- 
itorial page. 

"That  letter  from  Colonel  Jackson  was 
a  great  event  in  my  life,"  admit-  Mr. 
Irvine.  "1  had  always  wanted  to  get  into 
the  city  field,  bui  I  had  never  mu-tered 
sufficient  courage  to  make  the  break.  I 
believe  in  a  person  striking  out  boldly 
for  himself  lo  fulfill  any  amhitiou  he 
may  have,  but  I  had  never  been  able  to 
practice  that  policy  myself.  I  have  spent 
many  hours  of  my  later  life  in  an  effort 
to  overcome  thrit  lack  of  self-as^ertivc- 
ness  which  I  consider  a  fundamental 
weakness." 

Those  were  happy  and  busy  days  for 
the  Mind  editor.  In  the  first  place,  almost 
unaided  except  in  the  mechanical  d- 
partmcnt,  he  was  fretting  out  one  of  live 
best  country  pap-.rs  in  Oregon.  He  vat 
on  the  regular  editorial  staff  of  the  Jour- 
nal and  his  dally  contributions,  sent  in 
by  mail,  required  both  lime  and  thought. 
To  fill  up  any  odd  moments  he  handled 
the  Corvall  s  correspondence  to  the  Ore- 
gon ian. 

Two  years  iB'er  Mr.  Irvine  wa9  re- 
quested to  come  to  Portland  where  be 
might  devote  all  his  time  to  the  Journal. 
He  did  so.  leasing  the  Times  and  selling 
it  at  the  end  of  the  year's  lease.  The  late 
George  M.  Trowbridge  was  then  editor 
of  the  Journal,  but  Mr.  Trowbridge's 
chief  interest  was  in  the  news  field  an  I 
from  the  first  the  editorial  page  was 
turned  over  in  gre.l  part  to  Mr.  Irvine 
who  originated  the  subjicta.  wrote  nu  h 
of  the  copy  and  read  at!  of  it,  Mr.  Trow- 
liridge  being  well  contented  to  leave  !'  e 
page  to  his  capab'e  direct  on.  He  con 
tinued  in  this  caracity  until  Novcmler, 
191°.  when  he  was  formally  made  n'itor 
of  the  Journal,  loll  wing  the  death  ol 
Mr,  Trowbridge. 

There  seems  no  limit  to  the  Irvine  c~i- 
pacity  to  work.  The  J  nroal,  at  leas' 
during  the  first  f  w  yea  s  he  was  there 
was  inad  qnatrly  suppl  r<l  wi  h  editorial 
writers  and  the  burden  of  it  fr'I  on  ihe 
editor. 

"1  should  say  that  there  were  from 
ISO  to  200  days  when  I  wrote  every  line 
of  the  three  columns  of  editorials  that 
we  carried  daily."  said  Mr.  Irvine.  "On 
one  record  day  I  wrote  five  and  three- 
quarters  columns  of  editorials.  I  had 
to  select  the  subjects,  too.  and  as  every 
editorial  writer  knows,  that  is  no  easy 
matter.  Then,  of  course,  whatever  re- 
search was  necessary  had  to  he  done 
second  hand  and  read  to  me. 

"Time  to  me  is  the  most  valuable 
thing  in  the  world.  What  couldn't  we 
do  if  we  just  had  time  to  accomplish  it? 
My  necessary  reading  takes  so  long  that 
it  almost  discourages  mc.  One  of  the 
banes  of  my  life  is  the  approach  of  Sun 
day  when  I  must  listen  to  the  reading 
of  the  bulky  Sunday  newspapers.  A 
man  with  his  sight  can  skip  lirre  and 
there,  but  to  one  who  is  blind  and  wishes 
to  keep  in  touch  with  events  it  is  neces- 
sary to  hear  pretty  nearly  everything. 
The  days  are  entirely  too  short  for  what 
we  would  like  to  crowd  into  them." 

There  certainty  is  little  waste  lime  in 
Mr.  Irvine's  office.  He  still  writes  all 
his  copy  on  the  typewriter,  declining  all 
suggestions  that  he  dictate  his  copy.  He 
believes  that  dictating  leads  to  verbosity. 
When  he  writes,  he  says,  he  "sees"  the 
copy  before  him.  can  avoid  the  waste 
of  words  and  express  most  clearly  and 
concisely  the  thoughts  he  is  recording. 
Mrs.  Irvine  is  with  him  at  all  times  and 
herself  confers  with  many  of  the  callers 
who  would  otherwise  take  up  the  editor's 
time.  She  also  knows  the  suhjrcls  in 
which  her  husband  is  most  interested 


and  intuitively  puts  before  him  the  ma- 
terial that  he  most  needs  in  his  editorial 
work. 

While  Mr.  Irvine  has  never  hesitated 
to  do  two  men's  work,  on  occasion,  he 
is  a  firm  believer  in  not  overcrowding 
newspaper  writers. 

"It  is  a  mistake  to  think  that  the  best 
work  is  done  under  pressure."  he  said. 
"By  observation  and  personal  experience 
I  have  tested  it  until  I  think  I  know. 
Errors  in  fact  and  errors  in  judgment 
on  newspapers  are  due  in  large  measure 
to  ihe  unstrung  or  jaded  nerves  of  over- 
worked employees.  It  is  a  short -sighted 
policy  to  crowd  to  capacity  thr  men  who 
write  the  papers.  Employers  can  well 
afford  to  hire  enough  men  to  do  the 
work  without  undue  strain  Be  sure 
that  you  gel  reliable  men  in  the  first 
place  and  then  give  them  the  opportunity 
to  work  to  the  best  advantage.  I  be- 
lieve in  hard  work  but  not  overwork." 
His  Active  Social  Ufa 

Mr.  Irvine  is  just  as  emphatic  in  urg- 
ing the  need  of  proper  recreation  out  of 
uffice  hours.  He  is  a  brilliant  conversa- 
tionalist and  has  a  host  of  close  friends. 
He  docs  not  dodge  public  entertainment* 
and  lias  an  active  social  life.  He  is  an 
excellent  dancer  in  which  he  finds  much 
pleasure.  The  ease  with  which  he  gets 
about  a  ballroom  floor  is  cause  for  re- 
mark by  everyone  whn  sees  him.  A 
partner  who  dances  with  him  is  much 
safer  from  collisions  and  barked  toes 
than  she  would  be  with  many  a  dancer 
whose  eyesight  is  the  best.  Mr.  Irvine 
is  fond  of  the  theater  and  is  a  frequent 
attendant. 

It  is  an  orator,  aside  from  his  news- 
paper work,  that  the  blind  editor  is  best 
known.  In  Portland  and  throughout 
Oregon  he  is  in  constant  demand  and 
through  his  acceptance  of  speaking  invi- 
tations has  formed  the  acquaintance  of 
community  leaders  throughout  the  slate. 
He  possesses  unusual  eloquence  and  no 
speaker  in  Oregon  has  better  control 
over  an  audience.  He  introduced  Presi- 
dent Wilson  in  Portland  when  the  Pres- 
ident made  his  ill-fated  swing  about  the 
country,  introduced  Cox  to  his  Portland 
audience  and,  although  a  Democrat,  de- 
livered one  of  the  addresses  of  welcome 
to  Taft  on  his  last  official  trip  west- 
Irvine  writes  all  his  speeches  on  the 
faithful  typewriter,  but  he  docs  not 
commit  ihcm. 

"Nevertheless  I  see  them."  he  says 
"As  1  write  I  vision  the  lines,  particu- 
larly the  sub-hrads,  and  when  1  speak 
I  can  sec  them  in  their  proper  sequence. 
My  blindness,  il  seems,  helps  me  to 
concentrate  for  I  escape  much  of  the 
distraction  of  the  normal  speaker.  At 
the  same  time  I  quickly  catch  the  spirit 
of  an  audience  and  am  easily  sensitive 
to  approval  and  disapproval." 

Mr.  Irvine  began  public  speaking  he* 
fore  his  sight  hail  entirely  failed.  At 
first  he  used  to  have  a  white  cloth  placed 
at  the  edge  of  the  rostum  in  front  of 


him  so  that  lie  could  keep  his  sense  of 
direction.  Now,  however,  he  is  per- 
fectly at  home  on  the  platform  and 
never  confused.  The  admiration  of  the 
public  for  a  man  who  has  overcome  an 
affliction  results  in  a  spontaneous  cheer 
whenever  Irvine  appears  on  the  plat- 
form, but  his  reputation  as  a  public 
speaker  does  not  at  all  rest  upon  his 
physical  limitation. 

"Be  brief  when  you  speak."  he  ad- 
vises, "particularly  when  there  is  another 
and  more  noted  speaker  to  follow.  I 
hesitated  a  long  time  before  I  consented 
to  introduce  President  Wilson,  for  I 
know  how  impatient  an  audience  Is  with 
an  introductory  speaker  when  they  are 
eager  for  the  main  address.  However. 
I  was  as  brief  as  possible  and  the  au- 
dience treated  me  very  kindly.  There 
have  been  times  when  I  have  talked  two 
and  a  half  hours,  but  I  realise  the  enor- 
mity of  the  offence  and  am  determined 
that  it  shall  not  be  repeated." 

Idealist  But  Not  a  Visionary 

Mr.  Irvine  taVes  an  active  interest  in 
the  news  end  of  his  paper,  as  well  as  the 
editorial  page.  He  is  a  keen  student  of 
events  and  is  particularly  interested  in 
politics.  He  covered  the  Democratic 
convention  at  San  Francisco  for  the 
Journal  and  many  of  the  correspondents 
marveled  to  see  a  man  who  was  blind 
reporting  an  event  of  such  importance. 
Vet  ihe  article*  that  he  wired  home 
showed  that  nothing  escaped  him  and 
that  he  was  always  in  touch  with  the 
real  trend  of  events. 

An  idealist  but  not  a  visionary  might 
well  define  tliis  notable  character.  He 
has  always  in  mind  high  objectives  hut 
he  does  not  permit  dreams  to  obscure 
the  practical  facts  of  Ihe  workaday 
world. 

"I  believe  intensely  that  the  newspaper 
calling  is  the  greatest  on  earth,"  he  says. 
"The  writer  has  more  opportunity  to 
promote  the  general  welfare  than  any 
other  cititrn  whatever.  The  editor  who 
has  lofty  ideals  does  good  beyond  com- 
pare with  the  professional  preacher,  in 
my  opinion.  Even  after  all  these  years 
I  write  with  a  feeling  of  awe  when  I 
think  of  the  great  audience  I  am  ad 
dressing.  It  is  a  great  responsibility 
and  a  great  privilege. 

"Moreover  a  man's  ability  and  effect- 
iveness should  increase  with  the  years. 
I  am  not  a  believer  in  any  'chlorofurm' 
age-  If  a  person  lives  right  there  should 
hardly  be  a  limit  to  his  mental  develop- 
ment. We  should  grow  lo  old  age  far 
more  useful  than  we  were  at  middle  age. 
each  day  gaining  a  little  more  until  our 
work  is  accomplished." 

Anyone  knowing  Mr.  Irvine  must  ad- 
mit that  he  meets  his  own  prescription. 
At  58  he  has  the  energy,  the  vision  and 
the  ambition  of  a  man  in  his  thirties. 
In  a  world  that  is  dark  to  him  he  ra- 
diates good  cheer  among  all  with  whom 
he  comes  in  contact 


"P.-l."  WON'T  BE  SOLD 
EXECUTIVES  DECLARE 


Pint   Mention   of   Hasn't  Deal    in  Its 
Columns  I*  Pledge  of  Faith  and 
Support  to  Seattle  Republicans 
Under  Present  Management 

(By  Tttttrsfh  to  £pitos  &  rust-uniiV 

Seattle.  Wash..  Feb.  16.— The  Port- 
Intelligencer  made  its  first  reference  ill 
its  own  columns  to  widely  circulated  re- 
ports that  the  paper  was  about  lo  be  so'.d 
to  the  Hearst  intrrcsts  in  a  front  paste 
editorial  Sunda),  Ihe  tenor  of  which 
would  indicate  that  all  negotiations  hase 
been  definitely  called  off.  as  prcvioutly 
reported  in  Fjiitoc  &  PreusiiEU 

At  the  time  negotiations  with  Mr. 
Hearst  were  under  way  the  fact  that  if 
Ihe  <lral  went  through  Srattle  and  the 
stale  would  lose  its  staunchest  Krpublir- 
can  organ  was  widely  commented  on 
here  and  it  is  interesting  tn  note  that  the 
first  public  statement  made  by  the  Post- 
Intelligencer  that  it  was  not  sold  was 
contained  in  a  printed  "salutation"  first 
distributed  among  the  banqueters  at  the 
Republican  Lincoln  Day  banquet  held 
Saturday. 

On  the  following  day  the  paper  pub 
lished  the  "salutation"  on  its  front  page 
Read  in  pan  as  follows  : 

"Under  the  ownership  and  manage- 
ment established  a  little  over  two  years 
ago,  the  progress  of  the  I'ost  Intelli- 
gencer as  a  newspaper  and  as  a  since  1 1* 
and  disinterested  adviser  in  affairs  of 
government,  has  been  more  marked, 
more  sure  and  steady,  than  at  any  other 
time  in  its  career. 

"Conditions  and  events  have  combined 
to  give  this  newspaper  an  opportunity 
to  demonstrate  its  attachment  to  funda- 
mental Republican  principles  in  a  prac- 
tical way,  and  with  all  due  modesty  it 
may  be  said  that  the  Post-Intelligencer 
ha*  taken  full  advantage  of  the  oppor- 
tunity with  results  so  evident  that  they 
need  not  here  be  recounted. 

'The  Post-Imelligencer  will  continue 
on  its  Course.  Undistiirhed  by  manifes- 
tations of  tnvy.  hatred  and  malice,  this 
newspaper  looks  down  upon  its  detrac- 
tors with  a  charity  not  wholly  free  from 
contempt.  Unhurt  by  lies  and  rumors 
of  lies  that  have  been  disseminated  fnr 
a  purpose  of  injury,  the  paper  goes  on 
and  forward,  'with  the  firmness  in  right 
as  God  gives  us  to  see  right,'  to  work 
it  is  doing  and  has  yet  to  do.  The 
ownership,  management,  and  editorial 
direction  of  this  newspaper  remain  un- 
changed ;  no  change  is  in  contemplation 
or  under  consideration — and  none  will 
be  made." 

The  salutation  was  signed  by  pub- 
lisher Clark  .Mrttlelon  and  editor  James 
A.  Wood 

Against  Shorter  Printers'  Week 

St.  Ijhih.— A  fight  against  reducing 
the  working  week  from  48  hours,  as  de- 
manded by  union  printers,  was  launched 
here  February  3  at  a  conference  of 
employers  of  job  and  commercial  print 
ers  frum  throughout  the  Middle  We*t. 
Thr  proposed  cut  would  decrease  pro- 
duction and  raise  prices,  they  contend 
The  conference  was  attended  hy  166 
delrgalev  representing  1,077  shops,  with 
26.000  i-mploycc'.  in  forty-nine  cities,  it 
was  announced. 


'I'M   failed  editor  at  the  PortUnd  Journal  at  fat*  typewriter.  and  at  till  elbow  his  leu* 
helpmate,  Mrs.  B  F  Irvine,  the  constant  companion  and  aid  of  her  popular  nusfaend 


Plumb  with  Syracuse  Post-Standard 

Svmii  M.  X  Y  —  John  V  Plumb  ha* 
been  appointed  advertising  manager  of 
tlie  Syracii-e  (S.  Y  I  Post  Standard 
He  w ' i i  in  charge  <s|  the  promotion  de- 
partn'itii  of  il»  W  -iii-iir  (Mass.)  Kvr- 
uiiiy  I'o-i  until  lamiary  l.s,  and  prc- 
\i.  ii-ly  was  a«'n  rti.ii>g  manager  of  tin- 
Wort,  ster  Ti  b  cram.  _  - 
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BATTLE  TO  BREAK  DEPARTMENT  STORE  CONTROL 


New  Haven  Register  and  Times-Leader,  After  Twenty  Years'  Cut-throat 

Against  Rate-Dictating  Merchants 


Competition,  Join  Hands  for 


MEW  HAVEN 

seem  never  to  have  heard,  t.r  at 
least  never  heeded,  the  ulrl  tnrahle 
which  (he  father  gave  tu  hi*  sons  aliout 
the  bundle  of  slicks.  These  publishers 
for  twenty  year*  have  permitted  them- 
selves to  Ite  broken,  one  by  tine.  I»y  a 
b*:al  department  More  combine:  they 
have  been  permitting  themselves  se»- 
aralety  tu  be  utilized  by  the  combine  as 
lever*  to  hrrak  one  another,  or  a  |»art 
of  thrm  hnnrlleil  together  to  bludgeon 
another. 

A*  result,  the  advertising  rales  of 
.ill  are  pitifully  low  and  there  i*  ab- 
solute dictation  by  the  store  comlwnc  in 
-» 1 1  matter*  of  rate,  position  and  inser- 
tion and  even  of  editorial  policies  so  far 
a-  the  interests  of  the  department  stores 
are  involved. 

.Now.  for  the  first  time  in  twenty- 
years'  experience  of  this  condition,  as 
many  as  two  publishers  out  of  the  four 
have  revolted  and  are  co  operating  in 
a  refusal  to  carry  any  of  this  advertis- 
ing at  the  rates  ofTcrciL  The  Krgiitir 
and  the  Times-I.eader  have  throswi  it 
all  out.  The  Journal-Courier  and  the 
Union  continue  to  carry  it.  The  register 
and  the  Times  Lender  together  have 
alH.ut  4".0JX>  net  paid  circulation  out  of 
a  total  circulation  of  J5.UM  to  Jt<.<»»>  in 
the  evening  field. 

Publishers  John  Day  Jackson,  of  the 
Register,  aud  William  A.  Hendhck.  of 
the  Timcs-la-ader.  are  acting  in  unison 
Mat)  in  their  dealing  with  the  depart- 
ment stores  combine.  Competition  lie 
twren  them  is  as  keen  as  ever  in  all 
other  matter-.  These  two  |>uhltshrrs 
.imply  refuse  longer  t..  allow  the  com- 
bine to  play  them  one  against  the  other 
if  keeping  down  their  rates. 


The  conditions  of  repression,  suppres- 
sion and  oppression  against  the  New 
Haven  publishers  have  struggled  *ep 
aratcly.  and  so.  of  Course,  futilely.  for 
twenty  years,  will  prove  astonishing  to 
publishers  elsewhere. 

There  is  no  common  ownership  among 
the  five  big  stores  of  New  Haven,  but 
they  act  a»  a  unit  through  :<  committee 
of  two  of  their  member*  in  all  their 
dealings  with  the  press.  It  is  estimated 
by  those  familiar  with  the  condition 
that  these  five  stores,  since  I9t«j,  have 
made  or  saved,  by  holding  the  advertis- 
ing rate  down  far  below  what  it  ought 
to  be.  something  like  $I.S»I.IW(I.  which 
they  should  base  laid  the  newspapers. 
Their  combination  having  been  so  profit- 
able to  the  stores,  they  are  apparently 
lsilling  to  suffer  considerable  loss  in 
trade  in  a  light  to  hidd  this  tremendous 
ail  vantage. 

Here  is  a  letter  to  one  of  the  publish- 
ers which  contains  a  triple  admission  of 
tfie  existence  of  the  combine,  its  control 
of  rates  and  its  membership: 

New  H.svtN.  Conn.,  June  II.  I°30. 
!>r.s»  Snt:  It  was  unanimously  decided 
at  a  recent  meeting  of  the  New  Haven 
Dry  Good*  Association  that  we  volun- 
tarily increase  your  rate  from  •  to  •. 
the  new  rate  to  date  from  June  I.  The 
al»ovc  association  includes  the  F.dw.  Mal- 
ley  I'm.,  the  (•amble  Desmond  Co..  Men- 
del *  Krecdman's.  ShartenberKs  and 
the  t'ha-.  Monson  Co. 

Yours  very  truly. 

Pu  t.  M.  Wai.ku. 
Secretary  X.  II.  Dry  floods  \„n. 


By  CHARLES  GRANT  MILLER 

That  the  store  combine  restrains  its  Th,n  hcr>.  j,  ,  tM„  ,„  .hich  „,,  „, 
own  member,  from  having  individual  tMi  krttU.  |)Ut.k  Mni  thr  „„„  C1>m. 
dealings  with  the  publishers  is  shown  in  |llnaIi„„  „f  nvc  memVrs  refuse,  to 
this  letter  from  one  of  the  store  man-  ,rra,  with  anything  Ifle.  a 
agers  to  one  of  the  publishers  : 

Dt.An  Sik  I  fully  appreciate  the  posi- 
tion in  which  you  are  placed,  but  as  we 
hate  always  dealt  with  your  paper  is  an 
association,  I  personally  am  not  in  a 

•it  vtihi "I!    l-i  nsult ins!    'he     th<  r 

ineniU-rs  of  the  assoeiat 
a  iletinite  answer  as  to  our 
Yours  very  truly, 

HtVHV   M.  SlIAKTtNUkr:. 

Here  is  another  letter,  showing  that 
not  the  individual  store  managers,  hut 
the  combine,  acts  upon  the  publishers' 
proposition* : 

GBIUm  :  Replying  to  yours  of  re- 
rent  date  concerning  new  advertising  ar- 
rangements to  go  into  effect  September 
I  ll>2il.  would  say  that  at  a  meeting  of 
the  Xew  Haven  Dry  (Joods  Association 

i'  was  decided  to  acceirt  y.«ir  proposition  ting  up  a  fight  the  other  u.iitrr>  "stood 
at  the  present  rate,  no  advertisement  pat"  with  the  combine.  One  publisher 
exceeding  bmr  columns.  after  another  ha*  made  his  futile  demand 

Sincerely  yours.  -ingle-handcd  aud  l>ccn  beaten  out  by 

N'tw  Haiiv  DftV  (ioims  Associ  vtion.  the  combine  method  of  playing  his 
I !av id  S.  < iambic.  Secretarv,  Pro  Tern,  hmthrr  publishers  against  him.  Thus 


Step  on  the  Gas! 

A  few  hills  ahead  mean  noth- 
ing to  the  progressive  business 


He  is  used  to  driving  his  car 
and  knows  that  a  shift  of  gears 
and  a  "little  more  gas"  will  put 
the  high  spots  behind  him  in  jig 
time. 

Beyond  the  problems  of  the 
present  is  the  smooth  level  road 
of  the  future. 

The  outlook  for  business  holds 
no  fears  for  the  men  who  "step 
on  the  gas  and  go  to  it." 

The  real  good  times— the  good 
times  based  on  normal  values, 
smaller  profits  and  quicker  turn- 
overs, the  good  times  of  peace 
and  plenty  are  right  before  us. 

Step  on  the  gas!  Advertise! 
Advertise  to  your  consumers  at 
the  places  where  conditions 
favor  the  sale  of  your  product. 

Use  the  newspapers  to  do  this 
best. 


In  »i»  effort  to  stimulate  business  and  promote  nesvopaper  edvertteiaf  .s  Ike  one 
moons  to  that  ead  the  Buroou  el  Adveefiaiaf  of  lb*  American  Newspaper  Publisher* 
Aeaeciation  he*  prepared  and  seat  osit  a  *ertet  of  promotional  advecttftetiasnt*.  Toe 
use  of  them  la  optional  with  tk*  aewspaper*.    That  great  food  wilt  reault  Icons  their 

nt  that  la  offered  loe 
,  our  ..wspaper  before  that  date  is  loittddeti. 


all  have  played  according  to  the  i 
plan-  of  the  combine  and  dead  against 
their  own  real  interests.  Kach  in  turn 
has  sold  his  birthright  for  a  mess  of 
|H>l'.ag.-,  and  betrayed  himself 
traving  a  brother  publisher. 


combination  of  two  mrmhers. 

I  )i,s«  St»;  We  cannot  accept  the  raw 
combined  with  an  obligation  to  take 
space  with  another  pajicr,  although  we 
are  willing  to  treat  at  any  lime  with  you 
as  a  combination  if  the  rates  do  not 
HlJUY  ,OU   h"r        "''"K-tory  feature. 

Xr.w  H.»vr.s4  Retail  Dbv 
G«M   Asms  IATIon. 

W  K.  Malley.  President. 

This  advertising  has  always  been 
handled  by  a  committee  of  two  men  rcp- 
lesenting  the  five  stores.  No  newspaper 
could  deal  with  any  one  establishment 
except  through  the  committre. 

Heretofore,  the  puldishers  have  indi- 
vidually made  their  pleas  for  increased 
rate,  and  whenever  one  paper  wa<  put- 


As  in  inevitable  result  there  has  been 
arrested  development  of  all  lite  papeii 
for  twenty  years.  There  has  been  no  in- 
centive even  to  increased  circulation, 
for  the  larger  the  circulation  the  less  the 
profit  or  more  the  loss  in  carrying  the 
advertising.  At  the  rates  fixed,  the  only 
possible  way  a  pa|>er  could  win  on  Ihim 
was  by  reducing  its  circulation.  But  the 
circulation  of  some  of  the  papers  incvii 
ably  increased,  and  there  was  a  corres- 
ponding loss  in  carrying  this  advertis- 
ing, particularly 


H 


Ig  Costs. 

•ndnrk. 


id  the 


-I. cade 


frankly  talked  to  the  extent  of  -aying 
that  since  newsprint  prices  began  to  n-.e 
his  custs  have  increased  -WO  per  cent, 
while  in  the  same  period  he  has  been 
able  to  get  from  the  committee  an  in- 
crease in  advertising  rate  of  only  five 
cents  an  inch  three  cents  at  one  time 
and  tw  -  rents  at  another  He  wa<  rt 
lend  another  slight  increase  if  he 
would  stand  with  the  combine  while  it 
bludgeoned  Jackson,'  of  the  Register; 
but  he  declined  longer  to  tie  used  as  a 
tool  in  their  hand*  for  holding  down 
the  general  rates. 

Hendriek  had  figured  out  that  the 
carrying  of  thi*  advertising  was  costing 
him  51.50U  a  month  mure  than  he  was 
getting  for  it.  He  offered  to  prove  tin* 
to  the  committee  b>  having  them  put  an 
accountant  on  his  book*  at  his  expense. 
They  replied  that  they  were  not  inter- 
ested in  his  costs  but  only  in  their  own. 
They  hail  figured  out  what  they  were 
willing  to  pay.  they  said,  and  he  could 
take  it  or  not. 

Position  Dictation 

Dictation  regarding  position  ha*  been 
as  positive  as  that  regarding  rates,  One 
of  the  two  paper*  still  carrying  the  busi- 
ness is  now  giving  an  island  position  on 
the  hf«l  page  of  a  second  section  every 
day,  to  maintain  which  it  much  run  from 
one  to  four  dummy  page.  The  rate 
doe*  not  cover  the  cost  of  the  space 
actually  occupied,  to  say  nothing  of  the 
extra  page*.  This  publisher  told  me  he 
is  satisfied  la-cause  he  i.  now  getting  the 
highest  rate  paid  in  town  by  the  depart- 
meiil  stores.  He  says  he  knows  noth- 
ing als  lit  a  combine  among  them,  and 
sees  no  ntuon  for  the  publisher*  to  get 
together.  Incidentally,  he  is  taking  full 
advantage  of  this  rare  opportunity  to 
boast  "quantity"  lineage. 

Though  the  store  managers  cannot 
deal  ii'div  nl ii.illy  with  thr  papers  re- 
garding advertising,  any  one  of  them 
feels  free  to  make  editorial  demand*. 
\o  sliop-lifting  incident,  no  store  acci- 
dents, no  riuploycc*'  grievance*,  nor 
anything  else  inimical  to  the  interc-ts  or 
tastes  of  the  store  managements,  ha* 
found  print  in  all  these  years. 

"Has  any  of  Ihem  ever  called  ynu 
down  for  anything  you  printcsl?"  I 
asked  one  of  the  publishers. 

"\o.  because  we  call  thrm  up  first," 
was  his  significant  reply. 

To  this  same  question  another  pub- 
lisher replied: 
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"You've  heard  of  the  French  king  who 
marie  no  threat*  but  simply  announced 
that  he  had  a  lot  of  hirrl  cages  too 
small  (ur  a  man  cither  to  stand  up  or 
lie  down  in,  but  large  enough  to  hold 
any  of  his  recalcitrant  subjects  he  might 
ire  fit  for  any  reason  to  shut  in  them. 
That  king's  subjects  saw  the  point,  and 
so  rio  the  New  Haven  publishers.  In 
any  editorial  matters  tliat  could  possibly 
affect  any  of  the  department  stores  we 
have  anticipated  their  wishes  and  taken 
their  point  of  view." 

Effort*  Successful 

This  astounding  plan  of  combined  ac- 
tion of  the  stores  operated  with  unquali- 
fied success  from  1902,  when  the  com- 
bine was  formed,  up  to  May  1  last,  when 
Jackson,  from  the  Register,  following  a 
vain  effort  to  secure  a  higher  rate,  re- 
stricted their  space  to  four  columns  each 
in  any  issue  Four  months  later  Hen- 
drick.  of  the  Times-Leader,  after  similar 
<ITort«.  imposed  thr  same  limitations. 
The  stores  continued  to  take  their  four 
columns  space  in  both  the  Register  and 
the  Timcs-l-cader  until  September  15, 
when  the  Register  declined  to  run  any 
further  copy  at  thr  prevailing  rate. 

Then  the  committee  approached  Hen- 
drick.  offering  him  a  slight  increase  in 
rate  if  he  would  remove  his  four-column 
restriction  and  give  them  unlimited  space 
to  offset  through  the  Times-Leader  the 
publicity  they  were  losing  in  being  out 
of  the  Register.  It  was  the  same  old 
trick  and  Hendrick  had  gotten  tired  of 
it.  He  not  only  refused  to  remove  the 
limit  but  declined  to  run  any  further 
copy  for  any  of  them  until  they  ad- 
justed rates  with  the  Register. 

The  committee  now  approached  Jack- 
son, who  refused  to  make  any  deal  in- 
volving the  Register  unless  it  also  in- 
volved the  Times-I^arier  to  the  satis- 
faction  of  the  latter.  The  Times-Leader 
dropped  the  advertising  on  October  8. 
and  none  of  it  has  since  appeared  in 
either  of  the  two  newspapers  up  to  the 
preset] I  time. 

D.  S,  Gamble,  the  head  of  one  of  the 
five  department  stores,  sees  nothing  in 
the  situation,  he  says,  but  a  dispute  over 
rates.  He  admits  that  he  "was 
to  find  out  through  actual  ex 
that  advertising  in  only  tw 
bringing  better  results  than  they  had 
been  getting  in  four. 

In  New  Haven  It's  We 

"Then  why  don't  you  cut  it  alt  out 
and  do  better  still."  1  asked  him.  He 
did  not  care  to  juke  about  it ;  he  said 
it  was  just  a  fact.  "We  arc  all  doing 
more  business  than  we  did  at  this  time 
last  year  and  are  satisfied  with  the  situ- 
ation," he  added. 

"Why  do  you  say  'we'  and  'all' — is 
there  some  sort  nf  combine  among  you 
all,  particularly  regarding  advertising?" 
I  asked. 

"No.  no:  not  at  all.  not  at  all."  he 
hastened  to  say.  "I  place  my  adver- 
tising individually  and  presume  that  the 
others  do." 

1  "How  do  you  know  they  all  are  satis- 
fied with  the  situation?" 

"Oh.  they  say  they  are." 

This  is  the  same  Gamble  who,  under 
dale  of  August  26,  I"20.  wrote  one  of 
the  above-quoted  letters  to  a  publisher. 

W.  E.  Malley  and  H  M.  Shartcnhcrg, 
the  heads  of  two  other  stores  and  pres- 
ent members  of  the  advertising  commit- 
tee of  the  combine,  are  both  in  Florida, 
enjoying  a  long  vacation. 

It  is.  of  course,  impossible  to  secure 
any  figure,  regarding  the  business  being 
done  by  the  live  stores:  hut  it  is  com- 
mon observation  about  the  city  that  their 
present  volume  of  business  is  not  what  it 
was  a  year  ago,  not  what  it  might  be 
if  they  were  reaching  the  full  public 
with  their  publicity,  and  that  special  sales 
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in  particular  have  notably  fallen  off. 
A  striking  feature  of  the  New  Haven 
shopping  district  is  the  rapid  increase 
nf  specialty  stores,  that  are  doing 
thriving  business. 

That  the  loss  of  newsi«per 
is  seriously  felt  by  the  department 
is  confessed  in  the  extraordinary  meas- 
ures taken  to  make  up  for  it.  They  are 
putting  out  hand-bills ;  and,  as  one  in- 
stance, a  circular  issued  by  one  store  is 
costing  $400  for  10.000  distribution, 
whereas  the  same  message  through  the 
Times-Leader  and  the  Register  used  to 
reach  50,000  people  for  S200.  It  is  more 
than  a  loss  of  money,  of  course,  for  the 
lit  W IJMP 1 1  carries  prestige  which  the 
hand-bill  does  not. 

Circulation  Aids  ? 
Another  extreme  resort  of  the  store 
combine  is  an  attempt  to  build  up  free 
circulation  for  the  two  papers  serving 
thetn.     Five  return  postcards,  printed 
from  the  same  type,  on  the  same  stock, 
and  identical  in  every  respect  except  for 
the  firm  signature,  are  sent  out  to  the 
charge  customers   of   the   five  stores, 
which  post-card  reads  as  follows: 
As  our  local  advertisements  appear 
exclusively    in    "The    New  Haven 
Union"  and  "The  Journal-Courier," 
we  art  anxious  that  a  copy  of  either 
of  these  publications  should  come  to 
your  notice.    Therefore,  in  case  you 
are  riot  already  a  subscriber  we  are 
pleased  to  present  you  with  a  three- 
months'  subscription  to  either  of  the 
above  mentioned  newspapers,  and  will 
see  that  same  is  delivered  to  your 
home.    Simply  fill  in  the  lines  below 
and  mail  card  back  to  us. 
It  wOtlld  he  highly  interesting  indeed 
to  know  exactly  the  results  of  a  four- 
months'  circulation  building  campaign  of 
this  extraordinary  character.   J.  B.  Car- 
rington,  of  the  Journal-Courier,  not  with 
this  in  mind  at  all.  as'ured  nic  that  his 
circulation  "ha«  steadily  increased  for 
the  la<t  year." 
"Sure  about  'steadily?'"  I  asked. 
"Yes,  indeed,"  he  reassured  me,  "the 
increase  runs  right  along." 

No  extraordinary  inclement  for  this 
paper  then,  as  result  of  this  free  offer 
ill  the  last  four  months 

On  tile  other  hand,  Hendrick  and 
Jackson,  whose  Times  Leader  and  Regis- 
ter might  have  been  expected  to  lose 
circulation,  both  claim  to  have  gone  on 
gaining  at  about  their  usual  rates  of  in- 
crease. Hendrick.  indeed,  proved  a  gain 
of  over  400  in  the  four  months 

No  report  was  secured  from  the 
Union.  But  the  three  pa|iers  out  of 
four  uniformly  show  no  perceptible  ef- 
fect of  ihis  free  offer. 

And  public  sympathy  has  not  been  en- 
listed, either:  not  a  word  about  this 
contest  between  the  two  newspapers  and 
the  store  comhine  has  as  yet  been  pub- 
lished in  New  Ham. 

Union  Rocks  Ahead 
Serious  complications  impend  with  the 
typographical  union.  The  strange  cus- 
tom has  prevailed  here  for  many  years 
by  which  the  five  stores  have  supplied 
type  «et  in  their  own  print  shops  and 
deducted  from  the  space  price  of  each 
I  tfwr  the  saved  cost  of  individual  type- 
setting. 

Perhaps  in  frw  cities  other  than  this 
iloes  the  typographical  union  stand  for 
such  practice  and  the  publishers  here 
thus  far  have  avoided  a  definite  break 
with  the  union  only  by  making  such 
heavy  concessions  in  wages  that  the 
saving."  which  they  don't  save  anyway, 
is  wiped  out.  The  publishers  have  been 
directly  paying  the  store  combine  for  the 
composition  and  also  indirectly  paying 
their  own  printers  for  it. 

-Still  the  process  is  so  irregular  in  the 
view  of  the  typographical  union  that  the 


publishers  confront  serious  trouble  as 
the  time  closely  ai»proaches  for  anuther 
renewal  of  their  printers'  contract. 
Hitherto  this  has  hern  the  one  matter  in 
which  the  publisher,  have  held  their 
own  by  standing  together. 

"In  view  of  this  experience,  what  do 
you  think  of  the  common  theory  that  de- 
partment store  advertising  is  an  import- 
ant reading  feature  to  gain  and  hold 
circulation  ?" 

This  question  was  put  to  hoth  Hen- 
drick and  Jackson,  and  each  declared 
that  so  far  as  his  thorough  experience 
has  gone,  with  it  and  without  it,  the 
theory  is  bosh,  and  that  ini|>erceptihly 
little,  if  any,  circulation  is  due  to  tliat 
feature, 

Interesting  Discoveries 

Now  that  Hendrick  and  Jackson  have 
got  to  comparing  notes  they  have  made 
interesting  discoveries.  For  instance,  the 
store  committee  for  years  has  prepared 
tables  purporting  to  show  results  from 
advertising  in  the  several  papers.  Jack- 
son would  be  shown  a  table  indicating 
that  hi*  Register  was  pulling  poorly  as 
cmpared  with  the  other  papers;  then 
to  Hendrick  would  be  shown  a  tabic  in- 
dicating that  it  was  his  Times-Leader 
tliat  was  lagging  behind.  Notes  have 
not  heen  compared  with  the  Journal- 
Courier  and  the  Union  in  this  regard, 
but  there  is  ground  for  strong  suspicion 
that  all  regularly  havr  heen  treated  to 
this  system  of  a  flexible  record  con- 
trived to  make  each  publisher  look  small 
to  himself. 

There  seem  to  be  a  whole  lot  of  things 
the  New  Haven  publishers  would  learn 
by  a  general  comparison  of  notes,  to 
the  decided  advantage  of  all. 


SOUTHAMS  PLAN  TO  BUY 
TORONTO  WORLD 


Eyes  on  Montreal  Heesld, 
V  Says,  in  Effort  to  Get  Chain 
of  Doily  Papers  Across 


SEE  NO  DECLINE   IN   AD  RATES 

Technic. 1    Publishers    Discuss  Future 
Tread  of  Sps.ee  Costs 

The  Technical  Publicity  Association 
of  New  York  held  its  monthly  dinner 
meeting  February  10,  at  the  Machinery 
I  lub.  discussing  "Where  Do  We  Go 
From  Here"  as  applied  to  the  future 
price  of  advertising  space.  Crosby 
Spinney  of  the  Curtis  Publishing  Conv 
pany,  George  Andrews  of  the  McGraw- 
Hill  Company.  Inc..  and  Fred  H.  Walsh 
of  Newrll  F.mmett,  Inc..  were  the  speak- 
ers Mr.  Spinney  stated  that  the  Curtis 
Publishing  Company  had  increased  the 
price  of  advertising  space  about  S1  j  per 
rent  from  1914  to  the  present  time,  bas- 
ing the  figures  on  per  1.000  eopies  print- 
ed. Continuing,  he  said  that  he  saw  no 
prospect  for  lower  spare  rates,  and  that 
they  might  go  even  higher,  on  account 
of  increased  circulations  and  because 
editors  werr  demanding  more  money. 

Mr.  Andrews  read  a  paper  prepared 
bv  Malcolm  Muir,  vice  president,  stat- 
ing that  his  company  has  miprovrd  the 
editorial  staffs  of  their  various  publica- 
and  also  extended  the  service  de- 
lent,  thereby  giving  more  to  the 
space  buyer.  He  said  that  the  produc- 
tion costs  were  40  per  cent  of  the  total 
publishing  costs  and  the  paper  costs 
were  17  per  cent  of  the  production,  so 
lhat  a  reduction  in  the  price  of  paper 
would  not  help  a  great  dral.  and  that 
his  company  did  not  look  for  a  decrease 
in  the  price  of  space  costs. 

Mr.  Walsh,  speaking  from  the  space 
buyer's  standpoint,  read  excerpts  from 
letters  from  publications  and  said  that 
the  space. buyer  does  not  want  indis- 
criminate increased  circulation,  but 
rather  increased  circulation  in  thr  field 
interested  in  his  own  product. 

Dabney  White  Sells  Again 

Tvus,  Tex,  Dabney  White,  one  of 
the  publishers  of  the  Tyler  Daily  Tri- 
bune, has  sold  his  interest  to  S.  Cnnter. 


(fly  TrlttTifh  lo  Farms  ft  r>t«M>nss) 

Toso.M-ro,  Feb.  16.  According  to  an 
apparently  well-founded  rumor  current 
here  The  Soutliam  newspaper  interests 
are  negotiating  for  the  purchase  of  the 
Toronto  World  and  it  is  said  that  official 
confirmation  of  the  report  may  be  ex- 
pected at  anv  time.  Since  the  assign- 
ment of  the  World  some  months  ago 
several  attempts  have  been  made  to  in- 
terest capital  in  various  quarters  in  the 
publication  with  a  view  to  piirrha-e 
Recently  such  an  effort  was  made  in 
Grrat  Britain. 

The  reason  given  for  the  contemplated 
purchase  by  the  Southams  is  their  be- 
lief that  in  Toronto  there  is  more  room 
for  a  third  evening  paper  than  for 
three  morning  papers.  At  present  the 
Southams  own  or  have  a  substantial 
interest  in  various  prominent  Canadian 
newspapers.  They  own  the  Ottawa 
Citizen  and  the  Hamilton  Spectator. 

Utely  they  purchased  the  Hamilton 
Times,  an  old  established  evening  jour- 
nal, and  changed  it  to  a  morning  paper. 
It  lived  for  three  days.  Its  then  mys- 
terious and  sudden  death  is  now  under- 
stood lo  have  been  a  Soutliam  plan  to 
remove  competition.  They  have  a  large 
interest  in  the  l^ndon  Free  Press  ann 
a  few  weeks  ago  they  obtained  control 
of  the  Winnipeg  Tribune,  which  had  ab- 
sorbed thr  Winnipeg  Telegram.  They 
also  own  the  Calgary  Herald  and  the 
Kdmonton  Journal.  The  Southams  are 
keen  to  control  a  chain  of  newspapers 
across  Canada  and  it  is  said  they  would 
purchase  the  Montreal  Herald  if  Lord 
Atholstan,  who  is  likewise  owner  of  the 
Montreal  Star,  could  be  persuaded  to 


WORDS  CANT  BE  TWISTED 


Oklahoma  Court  in  Libel  Ruling  Soys 
Usual  Meanings  Must  Govern 

14>»-m!  Id  Eairos  ft  Pusvlliirs) 
Oklahoma  City,  Okla.— "Words  used 
in  an  alleged  libelous  article  are  to  be 
construed  by  their  must  natural  and 
obvious  meaning,  and  in  the  sense  they 
would  be  understood  by  those  reading 
the  article,"  is  part  of  the  holding  of  the 
Supreme  Court  in  a  decision  handed 
down  in  the  case  of  the  Phoenix  Print- 
ing Company  of  Muskogee,  appealing 
from  the  Muskogee  county  district  court 
from  a  judgment  in  which  Charley  Rob- 
ert son  was  plaintiff.  The  judgment  of 
the  lower  court  is  reversed  and  the  case 
remanded.     Robertson    had    sued  the 

article  printed  concerning  him. 

The  court  further  *aid:  "The  fact 
that  a  publication  may  be  unpleasant  and 
annoy  or  irk  the  subject  thereof,  and 
may  s'.ihject  him  to  jrst  or  banter,  so  as 
to  affect  his  feeling,  is  not.  standing 
alone,  sufficient  to  make  it  libelous.  In 
■  rder  to  be  libelous  it  must  tend  to  lower 
him  in  the  (  pinion  of  men  whose  stand- 
ard of  opinion  the"  court  can  properly 
rrcogniie  or  tend  to  induce  them  lo  en- 
tertain an  ill  opinion  of  him." 


Kentucky  Daily  Reorganised 

Minot*sw*i>.  Kv  —  The  Citixrns' 
News  Company  has  succeeded  the  Pin- 
nacle News.  Inc.,  as  publisher  of  the 
Middlcsboro  Daily  News.  Charles  F_ 
Herd,  who  has  conducted  the  News  for 
five  yoars.  retires  and  will  give  his  atten- 
tion to  other  activities  and  K.  G.  Laird, 
for  two  months  managing  editor  of  the 
News,  becomes  general  manager. 
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INLAND  ADMITS  CANADIAN  DAILIES  AT  J*™"'*-  ."">"  »'  *• 

noon  Tuesday  was  given  over  to  paper. 

MEETING  WHERE  OPTIMISM  REIGNS 


Tufford  Rejected-Joyful  at 


Jason    Rogers,   of   the   New  York 
Globe,  and  \V.  J.  Pape,  president  of 
the    Publishers'    Buying  Corporation, 
started  the  discussion   with  addresses 
Trend  of  Paper  Prices — Press  Congress  Delegates  Named  outlining  the  activities  of  the  During 

Corporation.     Mr.    Rogers,  renounc- 
ing   the    newsprint    manufacturers  as 
"pirates"  and  "robbers,"  declared  that 
<Hj  Ttkm*  <o  taw  *  NtUM)  the  p\tn  o(  ,he  manufacturers  now 

/"UllCAGO.  Kcb.  17.— Promotion  of  Miller.  Battle  Creek,  three  years;  Wis-  was  to  make  three-year  contracts  at 
^  closer  relations  between  the  press  cousin.  Frank  H.  Burgess,  U  Crosse  five  cents  a  pound,  and  that  the  only 
and   people  of  the  Unilrd   Stairs  and   Tribune  i rr-ctc<-ted).  three  >ears.  way  for  the  publishers  to 

Canada  is  foreshadowed  by  the  action  Mr.  Miller  was  named  chairman  of  was  tn  make  themselves 
of  the  Inland  Daily  Press  Association  the  board  of  directors.  The  permanent  lie  said  he  had  the  neccs 
at  its  annual  meeting  here  this  week  in  cost  rinding  committee  was  appointed,  for  a  publishers'  mill,  which  would  turn 
si  ting  unanimously  to  admit  Canadian  as  follows:  E.  K.  Johnson.  Iowa  City  out  paper  at  a  profit  well  below  present 
newspapers  to  membership.    The  asso-  Citizen,  ^hairman ;  A.  L.  ^Miller,  Rattle   prices,  and  invited  members  of  the  as- 


spot  market  was  what  caused  the  col- 
lapse. Mr.  Adler  added,  however,  that 
he  had  no  objection  to  the  Buying  Cor- 
poration. 

He  joined  in  the  prediction  that  the 
trend  of  prices  would  continue  down- 
ward, asserting  that  by  fail  publishers 
ought  to  get  paper  at  almost  their  own 
prices.  He  thought  the  price  would  M 
as  low  as  V  j  cents,  and  that  it  should 
not  go  much  lower.  New,  modern 
mills  and  big  additions  to  existing 
ie  said, 


261 

states  of  tin.,  union  on  its  list  of  mcm- 
Isers,  became  an  international  body  by 
the  election  to  membership  of  the 
Guclph,   (Ont.)  Mcrcurs.  J.  J.  Mcln 


Creek  Emtuircr-News;  F.  F. 
Kalamazoo  Gazette;  C.  R. 
Mankato  Free  Press. 


get  in  on  the 
Saying  paper  could  he  manufactured 
today  for  two  and  a  half  cents  a  pound, 


President-elect    Harding,   a   member  Mr.  Rogers  announced  that  he  had  no 


of  the  association,  in  his  capacity  as  an 
Ohio  editor,  sent  from  Florida  a  let- 


cuntracts  with  manufacturers  and  did 
not  propnse  to  make  any ;  that  contract 


tosh,    and    the    St.   Catherines    (Ont.)    'er  of  greetings,   with  expressions  of   prices    necessarily    would   continue  to 


fall  as  the  price  of  spot 


regret  at  his  inability  to  be  present 

Xo  meeting  in  the  history  of  this  year.    He  wrote  that  he  had  been  much  down.    He  said  he  had 

flourishing    organization   has  been    so  impressed  by  the  fairness  of  the  press  paper  recently  at   four   and  one-half 

■gely  attended  and  perhaps  none  has   of  all  political  faiths  during  the  presi-  cents  a  iiound.  and  confidently  believed 

it  most  that  would  he  about  the  price  at  which 

nt  the  contracts   could   be   made   in  March. 


Standard,  W.  R  Burgoyne. 


sessions  with  so  much  of  interest   dential  campaign  and  since,  th 


hold  tin 


members,   of  tile  papers  seemed  ti 


S-'mc  two  hundred  men  with  a  sprink-    news  fairly  and  let  the  public  draw  its   He  referred  to  the  general  slump  in 


j  that  there  had  L 

The  following  were  chosen  to  repre-   a  drop  of  about"  eleven  per  cent  in 
es.     Everybody   wanted  to  hear   sent  the  association  at  the  world  press    New   York   newspaper    advertising   in   lions  from  the 
husinrss    prospects    and    paper   congress  at  Honolulu  in  October:   Wil-  January. 


J.  B.  Finan.  of  Cumberland,  Md  , 
was  called  upon  to  tell  the  meeting 
something  about  the  prospects  of  a 
tariff  on  paper.  He  declares!  very 
emphatically  no  tariff  was  necessary 
and  that  none  should  be  tolerated. 
Protesting  against  the  theory  that  a 
newspaper  should  pay  any  price  asked 
for  paper  and  pass  the  cost  on  to  the 
advertiser.  Mr.  Finan  urges!  that  every- 
body fight  for  a  proper  price  He 
urged  that  the  Publishers'  Buying  Cor- 
poration be  maintained  efficiently  as  a 
sort  of  "fire  department,"  predicting 
that  another  attempt  to  send  paper 
prices  up  would  come  in  a  few  years. 

Urey  Woodson,  of  Owenshoro,  Ky, 
also  predicted  that  paper  prices  would 
continue  to  decline.    All  the  speakers 


prices.    And  the  news  was  good.    The  lard  K.  Carpenter.  Mrs.  M.  S.  Shaw, 

prevailing  opinion  was  that  better  times  F.  F.  Rowe,  John  Potter.  Verne  Joy, 

were  at  hand,  and  all  authorities  on  the  S.  G.  Goldthwaite,  I-ee  P.  Loomis.  Mrs. 

paper  situation  agreed  that  prices  from  Z   H  Deming.  D.  P.  Worthington,  D. 

now  on  would  be  downward.  W     Suwck    i    U    Sears,   H    F  Ken 

E.     P.    Adler.    of    the    Davenport  "all.  H.  H.  Bliss  and  >V.  V.  Tufford. 
(Iowa)  Times,  chairman  of  the  Amcri-      Willard  K.  Carpenter  was  appointed 

Newspaper  Publishers  Association  master  of  transportation  to  have  charge 

committee,  confidently  pre-  of    inland    delegations    attending  the 

the  price  would  be  around  Press  Congress  of  the  World  in  Hono- 


Mr.  Pape  told  the  publishers  that 
one  of  the  chief  purposes  of  the  Buy- 
ing Corporation  was  to  keep  manu- 
facturers informed  of  what  was  going 
on.  He  said  the  newspaper  industry  in 
the  United  States  all  but  failed  in  1919 
because  the  newspapers  did  not  know 
what  they  were  doing  and  had  mislead- 
ing information  from  the  American 
Newspaper      Publishers'  Association. 


three  and  a  half  cents  a  pound  by  fall.  Ml  in  October  and  of  the  party  which   He.  told  how  the  Buying  Corporatio 
the  Mo-   has  been  invited  to  visit  Western  Can-   had  built  up   sources  of  informatioi 


E.  P.  Adle 


5f  the  news- 


tion 

President  John  Sundine.  of  the  Mo-  has  been  invited  to  visit  Western  Can-   had  built  up   sources  of  information 

line   (1)1.1  Daily  Dispatch,  and  secre-  a<b»    •!»»   summer   as   guests   of   the  had  promised  its  members  protection, 

tary-treasurer  Wil  V,  Tufford.  Clinton.  Dominion  government                         and  had  gone  into  the  foreign  market 

la,    were   re-elected    without   opposi-  Sessions  of  the  association  were  held   to  get  cheaper  paper, 

ti.  ti     Tuesday.      Vice-presidents    were  in   the  Red   Room  on   the  nineteenth 
elected,  as  follows: 

Kansas.  A.  S.  Butler.  Wichita  Bea- 
con ;  Ohio.  A.  HaswetL  Bowling  Green  during  both  days,  loss  of  time  at  mid- 
Gazette;  Arkansas,  Gsnrgc  H.  Adams,  day  lieing  reduced  to  a  minimum  by 
Pine    Bluff    Graphic:    South    Dakota,  having  luncheon  served  in  lite  meeting 
r„..,rge  W.  Kauaii.  Sioux  Fills  Press;  room. 

Nebraska.    A.    R.    Keim.    Falls    City  Discussion  of  the  newsprint  situation. 


floor  of  the  La  Salle  Hotel.    Business  print  committee  of  the  American  News- 
in  expeditious  fashion   paper  Publishers'  Association,  insisted 


that  the  Publishers'  Buying  Corporation 
was  not  responsible  for  the  drop  in 
price  of  paper  from  the  peak  spot 
figure  of  15  cents  some  months  ago. 
He  'aid  foreign  paper  did  the  work 


Journal :     Kentucky,    Urey    Woodson,   past,  present  and  future,  featured  the   thst  the  action  of  Hearst.  Munscy  and 


Owcnslmro  Messenger  (re-elected);  opening  day.  After  the  morning 
Missouri.  Fred  N'arter.  Cape  Girardeau  session,  at  which  fourteen  new  mcm- 
South  Eastern  Missourian ;  Illinois. 
Elliott  Bartlctt.  Rockford  Register- 
Gazette:  Michigan.  A.  E.  Kettle,  Kala- 
mazoo Gazette  (re-elected);  Wisconsin. 
W  I  G<  Midland,  Racine  Times-Call; 
Minnesota.  J.  F.  Ritckcr.  Winona  Re- 
publican-Herald; North  Dakota,  ■  N.  B. 
Black.  Fargo  Forum:  Indiana.  E.  H. 
Harris.  Richmond  Palladium. 


one  or  two  others  in  buying  foreign 
paprr  and  getting  out  of  the  American 


The  association  adopted  a  resolution 
presented  by  President  Sundine  chang- 
ing the  by-laws  so  as  to  provide  for 
one-  two-  and  lliffee-year  terms  for  di- 
rectors so  j«  to  avoid  tlie  necessity  of 
electing  the  entire  hoard  each  year. 
When  the  new  directors  had  been 
tttCted,  lots  were  drawn  for  the  as- 
signment of  terms,  the  result  being  as 
'  follows : 

Illinois.  Verne  E.  Joy.  Centralia 
Sentinel,  two  years;  Minnesota,  («.  R. 
Butler.  Mankato  Free  Pre",  one  year. 
Kansas.  Gene  E.  Howe.  Atchison  Globe, 
two  years:  Indiana,  George  D.  l.inilsay. 
Marion  Chronicle  ( re-elected  1  one  year; 
Iowa.  L.  P.  Loomis.  Muscatine  Journal, 
one  year :  Canada.  W.  B.  Burgoyne,  St. 
Catherine*  i  Out. )  Standard,  two  years; 
Ohio.  N.  J.  Calvin.  Lima  News  (re- 
flected), three  years;  Michigan.  A.  L. 

I 


INTERNATIONAL  WILL  CONTRACT  FOR 
OF  YEAR  AT  $110,  OR  SECOND 
QUARTER  AT  $114 

WITH 


at  |1I4  a  ten. 


anouncement  by  th*  Canadian  Export  Pa 
its  price  on  newsprint  contracts  for  the  second  quarter  of  1921 
would  be  $110  a  ton,  5  H  cents  a  pound,  f.  o.  b.  mill,  against  a  present 
price  of  $130  a  ton,  and  by  the  International  Paper  Company  of  two 
new  propositions,  definite  impetus  was  given  to  the  movement  for  Ion 
newsprint  contract  . 
The  International  gave  its  - 
alternatives! 

I.  A  i 
f.  o.  b.  mill 

ApriM.  a*$er"oTton.r  ^  n,OBtB»  •*  ,921'  1 

The  International's  price  for  the  first  quarter  was  $130  a  ton,  as 
was  thai  of  the  G.  H.  Meed  Company,  which  informed  EDITOR  & 
PUBLISHER  that^had  nrt  yet  set  ito  price^f ot^  the  second  quarter. 

above  prices. 

Spot  quotations  In  Chicago  on  February  16  on  Finch-Prujra  roll 
paper  averaged  $115  a  ton,  with  sheet  news  quoted  at  $120  a  ton. 
The  situation  in  New  York  this  week  was  expressed  by  one  buyer  of 
peper  when  he  said: 

"Spot  market?  There  ain't  no  such  animal.  It's  a  buyer's  market 
 end    I'd  ' 


The  association  began  its 
with  a  business  session  Tuesday 
ing.  Minutes  of  the  last  meeting  were 
approved,  reports  of  officers  were 
heard,  new  members  were  elected  and 
given  an  informal  reception. 
Following  are  the  new  members: 
Arthur  H  McKechnie,  Charles  City 
(la.)  Daily  News;  L.  N.  Heminger. 
Findlay  (Ohiol  Morning  Republican; 
A.  F.  Butler.  Wichita  (Kan.)  Beacon; 
Charles  F.  Scott.  Polo  (Kan.)  Daily 
Register:  George  W.  Eagan,  Sioux 
Falls  (S  D.)  Daily  Press;  Hopewell 
I-  Rogers,  Chicago  Daily  News;  Hugh 
A.  Bamelt,  Rochester  (Ifid.)  Sentinel; 
J.  A.  Cliew,  Xenia  fOhio)  Gazette- 
Rrpuhlican;  H.  B.  Burgoyne.  St.  Cath- 
erines (Ont.)  Standard;  J.  H.  Mc- 
Keever.  E.  P.  Neil!.  Aherdeen  (N.  D  ) 
Ameriran-News ;  J.  I.  Mcintosh,  R.  M. 
Hamilton.  Cuelph  iOnt.)  Mercury;  C. 
E.  Diltmer.  Wahash  (Ind.)  Plain 
Dealer. 

There  was  some  discussion  during 
the  meeting  of  the  fnrty-four-honr 
week,  speakers  suggesting  that  the 
unions  would  go  after  the  newspapers 
for  that  concession  as  soon  as  they 
were  through  with  the  job  primers. 

Secretary-treasurer  Tufford  reported 
tlie  affairs  of  the  organization  in  ex- 
cellent condition,  a  treasury  balance  of 
S2000  being  considerably  in  excess  of 
balances  in  the  past.  Mr.  Tufford 
touched  on  what  had  been  done  to  help 
members  during  the  critical  paper  situ- 
ation, telling  how  paper  had  been  allo- 
cated through  the  association's  com- 
mittee by  the  International,  fieorge  H. 
Mead  Company  and  the  Finch-Pruyn 
companies,  Ninety-four  memliers  were 
assisted  in  this  way,  some  of  them  un- 
doubtedly bring  saved  from  discontinu- 
ing publication  It  was  planned  to 
charge  $5  per  ton  more  than  cost  for 
allocated  paper  but  the  r  ,mmittee  found 
after  all  transactions  had  been  com- 
pleted it  had  a  lialaiice  on  hand  and 
was  able  to  return  three  dollars  of  each 
five  so  Collected 

Willard  K  Carpenter,  chairman  of 
the  board  of  directors  and  head  of  the 
special  newsprint  commit!  rr  made  his 
final  report  and  at  his  request  the  com- 
mittee was  discharged. 

He  said  newsprint  conditions  were  so 
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im|>rovr<]  that  there  wa*  DO  necessity 
for  continuing  paper  allocation!,  that 
all  paper  in  the  hand*  of  the  committee 
hMl  belli  turned  luck  to  the  manufac- 


n  contract  could  get  one  direct 


Ninety-five  per  cent  of  the  member* 
now  have  contracts,  he  added,  and  the 
other  5  per  rent  prefer  to  get  their  sup- 
ply on  the  *pot  market.  Mr.  Carpenter 
Commended  the  attitude  of  the  Minnc- 
■Otl  and  Ontario,  Finch- Pruyn.  GeOTgC 
H.  Mead  Company  and  International 
Companies  for  their  attitude  during  the 


President  Sundine.  read  a  report  from 
the  American  N"cv*>oapt*r  Publisher** 
A<«ociation  stating  that  the  I  anaclian 
Export  Company's  price  for  the  second 
quarter  of  1921  was  expected  to  be  5'  j 
cents  a  pound,  a  reduction  of  one  cent 
from  the  price  for  the  first  quarter. 
Several  members  reported  Spot  paper 
available  m>w  direct  from  dome-tic  null- 
at  prices  as  low  as  cent*  a  pound. 
The  general  opinion  was  that  the  Amer- 
ican Tontract  pnee  for  the  sccmld  quar- 
ter would  conform  to  that  of  the  Can- 
adian Export  Company. 

F_  E.  Harm  of  the  Richmond  (Ind.) 
Palladium  made  an  interesting  report 
Tuesday  on  an  intensive  investigation  of 
advertising  rates,  4 me  of  his  exhibits  was 
a  tabulation  of  advertising  rates  of  75 
new-paper*  in  cities  of  between  .'5.0011 
and  30.000  population,  shewing  an  aver- 
age minimum  rati-  per  inch  per  thousand 
of  paid  circulation  of  four  and  nine- 
tenth-  cents.  The  Metropolis  of  Miami. 
Fla..  had  the  htghe-t  rate  per  inch  per 
thousand  in  this  group,  and  the  kafcgh 
(N-  C).  News  &  Observer,  had  the 
lowest. 

The  News  &  Observer  rate  was  ac- 
counted for  by -the  fact  that  all  but 
9,200  of  the  paper's  23,919  circulation  is 
outside  of  the  city  and  is  covered  by 
the  stale  and  foreign  rate.  No  pub- 
lisher* were  reported  to  be  contemplat- 
ing a  reduction  of  ratcv 

KMahltthmcut  of  a  linotype  school  by 
the  Inland  was  characterixed  a-  imprac- 
tical b)  the  committee  headed  by  B.  E. 
Pinlcertoit  of  the  Muitmoulh  (111.  I  Alia*, 
111  it«  report  to  tike  association.  The 
fallowing  reasons  were  given: 

KlM;  Th*  rsitlrnc*  t*4  •■■  BM.li)  •ibuvl*  at 
xht  vwn\  l-iBi-  tKii  xtv  with  !•»  *nj  number 
oi   tri*  Inland  who  wa.h  l.>  artid  oil*  ai  tli«.r 

firU  or  bam 

S««on<l:  Th*  .ii*Ft(UMir,  m  Crt1<n«  x  lota  turn 
acttrnhJ*  Im  th*  rioifc   InUnd  Tn.mUr«hit-. 

Trnr  t  TI11-  tiiffiiutly  .  f  <nnrlii(  *.|Ut,nit-iit. 
»rw|  tfte  rifht  M»t  iif  Mu»jkirni«nr  at  *«/ 
NHniulilr  firuir  c>mwrr.l  rtilh  thr  raislUl* 
■i|«1«>rtBfiiti»  in  Mini  ilie  U*y»  tn  a  *ttw*A 

Km  fill  Th*  f**t  that  many  Inland  nuolirrn 
arr  tif*  helping  In  »np*x>rt  »»r  w-hifd  *i 
MAioti.  <ia..  and  that  this  wkx.nl  »  ottll  M 
rx;«rimrnt  that  shouM  he  an  inoV*  fur  future 
uh<»U  <*intr<ilkd  lij 

Fifth:  Thr  Ink 
nmmillrr  nicmhn* 
«vrh  **  wtmld  he  urcrtidiy  i<.  submit  .my 
smt  n(  an  mtilhccfH  returt  tn  ibis  aatoeiaoon 
rvrn  ih»««h  ih*  nrtd  id  a  ttb-jol  wrre  .ID 
IKirrtit. 

Continuing  with  the  discussion  of  the 
problem  of  finding  linotype  operators. 
Mr.  Pinkcrton  said: 

"The  irovhtr  atith  InlaiwI  jwl.li^rr.  |f  nut  a 
Urh  nf  Imntypr  ftrsx>oIa  Il  t*  in  th*  InUnd 
oftiir*  (hraiarlvra.  A  <fuc*tii>tail:urr  ajn  artil 
<i«r  .mil  *m  lb*  stiasvrra  wrr»*  n-tur  nril  ihv 
aliuf  t  taxhtriliirata  id  era  »p*ip*r  pubtiafcrra  *v&« 
Uid  liatr,  and  ihr  help  |»T<ih1rm  tnjilr  j>lain. 
h'ftn  all  call*  «f  Illinois..  I  ml  una.  Iiiwm,  Win- 
(•tiMl),  Mk-hiff&n  and  n-tferr  sUtra  raiilr  Hie 
lltdtrret  icply.  tt  said:  *Wr  want  ihr  nfhrf 
I  elluw  tu  ItiaVr  ou  1  li  tuA  j \v  tuxn  and  AoOf 
■nrn  ' 

"Mrpl>rs  all  «nid  fh-st  ihr  psibHribtni  arrrr 
willins  to  do  thfu  part.  »»  far  ai  ihr  unions 
allr.wr.l  ih'm  to  <l»  •«».  Ivql  thry  uwr  nnf  mxtc 
oik  n*w  j.rintri"*.  uni)  thii  i«  |ii*t  .«  trnr  in 
tfcr  an'mrunivnl  <<fftrt-*  nt  wrll  »•  ifar  organ  Ord 

"A  linotype  Baachimsi  better  than  the  »vcrjti*- 
now  in  the  cdTirra  id  thr  country  ran  be  made 
within  ahrtui  »ix  weeks.  Mr  will  not  be  an 
expert  t»vu»*e  if  he  comes  from  the  rajtht 
snfl  ot  a  «cho<d  he  will  taefc  even  the  ordinary 
rnfthdener  of  his  oulside  brother  in  (be  trade 
wh^  may  Kare  spent  many  years  as  a  machin- 
ist, hm  nve  him  six  months  of  trial  to  gel  his 
r.  ntiiUtin  xn-i  xlif  <rhmd  marhinitt  will  put  it 

all    nvrr   thr    nun  Khrv.l  m.nrhini»t. 

"One  puM^her  Ml  Ohio,  wh«  .t..|  nci  rrlom 


by  *  prr«  Mw>rialii>n. 
••I  time  on  the  twrt  of  the 
la  to   nuke  an  invr«maiwm 


a  card  aaul  he  purchaard  an  extra  tnarhine  at 
$>IH)  nn  a  aalc  and  ha*  ia«nl  il  inr  a  number 
of  jreara  M  |  Irarnrr  machine  He  re|Hir1s 
il  Ma  ihr  mti*t  et-nn  nroiral  :im|  valvalile  pirrr 
id  marhitirry  hr  n  rr  parrh.-iarxl  liner  he 
nrvrr  ha«  hail  an  :i|irralnr  ahiirlagr.  anil,  m 
(act.  h;i>  hrl|«rd  nthei  piiblwherf.  Tlsere  ia  a 
Imvitr.  krrr   fur  many  i--1>.rr  puhhfhers 

"The  unkon  oftce  cannui  always  do  what  it 
desires,  but  down  state  in  illinoM  wr  have  the 
city  of  Peoria  with  24t  union  o Inert  and  four 
at'prriitice*  And  the  unions  in  that  city  are 
.iboul  as  cln»e  to  thr  miniuiuni  in  production 
of  say  city  in  the  raited  States.  A  i  aat 
operator,  a  union  raan.  recently  went  to  that 
city  and  kad  to  tease  because  he  woutd  not 
deatroy  his  'huftu*'  speed  oi  over  Sn.ooo  etna 
•  point  by  trylnc 


•  •I. 


at  aituali 


little  more  tfcan  ju.otki  en*. 

"lust  as  a  little  aide  Ii|ht  of  tl 
It  miahl  be  mrntmnrd  that  the  Proru  |U|*ers 

kavr  Jna1  :hr  4.lvrM:<Oi|t  til"  :iM  thr  lii((  at.  .rr « 
ainre  the  fieac  nf  Ihr  yrar  heeasiar  rd  radiral 
rat*  inrreaaea.  Of  rour*e.  thrae  rate  increase* 
nee  the  dtrerl  rrtult  «d  hmitrxl  nun  prndttCtinn 
:ind    esreaaivr    nvrrhral    uairi!    by  thr 


rr_ichir-r.  (hati  arr  itrtroarv  Inland  rahliVk 
rra  ni^l,-  .Iu.It  ikta  aiiwali.m  m  thrir  own 
hem*  cities  It  ia  the  conrern  nt  evrry  newa 
;uiM-f  tm.najtrr  to  kreii  (Mil  down.  n<4  thrnu*h 
rffirient  i 
d  l< 


araK*  rrdatliim*.  but  by  effirient  proiliirtion. 
Any  MU»r  thai  bmi||a  an  rt? 


tiolt  is  a  aerinn*  menat-e  In 
Ir 


l  Ir 


pnidiic 

ir  pen 


'These  1J7  report inc  oeVes  give  fa 
eermnc  68?  nrwspaper*  and  peintinc  rdfir 
their  cities     Oi   these  2S?  shops  are  repnn 
as  uperatinc  as  «r»en  shop  and         at  c\c* 
nr  unmn  shops     There  are  reported  as  or»r 


inf  in  these  cities  *S1  typesctiins: 
and  that  there  are  J.uoK  iournevssen  printer* 
in  these  offircs.  ft  shnuM  not  he  overlooked 
that  naany  of  these  journeymen  are  in  strictly 
10b  ahwips  and  also  that  many  of  them  are  do 
mar  >oh  prinlmc  in  the  rtewspdipcr  o«k*s 

"Associated  with  these  J.*WV  joutnryitirn 
printers  are  47'i  uppienticea,  «r  in  other  wutda, 
one  foe  rvrry  aim  pouter  a.  One  hundred  ot 
■M  rettortillK  nafcrea  aay  that  there  ia  an  nr>lKir- 
lunlly  lur  more  app^rntMea  white  S«  aay  that 
the  quotas  are  full,  r'or  inatanvr,  aonte  id  the 
otarn  shop*  fei>onilv(  ii"  Djipitrlnnity  fn>r  addi 
iHinaJ  apprentices  when  tfcrre  atr  n>>  reattic 
Hons  upon  then),  wlulr  one  <ily  with  user 
iral  punters  reports  uu  apprenllLra. 

"Siaty-twn  report*  sar  that  th*  aupply  nf 
flour  nun  if  *i|n|uarr,  wnile  6ft  my  the  vupply 

"Siaty  thrrr  offices  aay  that  their  is  op*>ui- 
tumty  Id  trai.li  new  men.  white  67  aay  llirrr  ia 
no  opportunity. 

"Twenty  n*e  Hfire,  m  ihry  have  MbM 
T^iinit  men  whn  ar*  working  ■>»  mho  would 
like  to  work,  hut  mi  say  thry  know  of  n» 
one  oi  their  tnwna 

"•One  hundrrd  and  thirteen  »fhcea  aay  the? 
are  wdh&x  t«>  take  on  their  full  uu*>la  id  at* 
prent  ices,  hut  eleven  aay  they  ate  u>«  m 
could  not  do  so  for  unwui  and  other  reuaims. 

*'||  will  not  h*;  ptv%aible  to  do  so  in  a  sery 
f*w  T*.-t*s  »nd  the  smaller  publUher.  oisre  he 
ia  nwake.  with  prrarnt  tnu^inB  co*-i|iOor.«.  <aill 
heein  to  «*t  th*  l»r*t  nf  the  larrer  puldvaher 
by  I'vnvtdniB  hnmn  or  keeping  in  ctnse*  touch 
with  bouainR  condition*  ihiin  hi*  hint**  brother 
And  oner  your4  printer  i«  naed  in  hia  town 
iiy  a  hitejtr,  the  SiKRer  publish  rr*  mat  wht*tl* 
lor  the   help   h*   >*   now   not   doins;   hia  psrt 

1r>  ptHTtde 

"The  44  hnigr  meek  dues  ■■  ■  >4  I  -ok  txiil  t  >  ihe 
at* race  publisher  oi  an  afternoon  daily.  It 
ii  rlrasant  to  get  out  rail*  .,ti  Saturday  any 
way,  bajt.  tet  the  day  cotnr  that  tin*  for* 
tbroqch  cenerally  and  iNr  bin  fuMi«l<rr  vn"l 
find  himself  )oair>c  because  oi  tits  rate  cost* 
or  because  it  n  addinsT  another  to  the  times 
*r  mu*t  give  way  to  dait«rrn«»  rratrictlona 
plarrd  UKin  his  profession  nr  buautea*  j>  you 

nay  be  rdeasrd  to  call  it. 

"The  Lilnir  problrrt*  ol  tin*  memWr«bi7t  »r* 
•urr  to  Jir  |Uhi  a*  arute  in  another  two  years 
4»  they    have  been  the  u*.t  1w>.  an.)   when  the 


Mil 


to  Ihe  tired-  .d  lli.it  iutnr*.  Oi 
lose  dollars  where  it  will  no*  coal  hot'  eeartt 
to  create  new   printer*  and  linutyn*  men, 

"The  committee  recniumenda  no  new  Into 
type  •chctol.  but  it  afeef  recommend  a  full  tianr 
*errelary  ot  eaemtive  bea*l  for  the  Inland 
Aaaorislion  and  that  -.n*  of  hi*  print  mm!  dutie* 
*hall  be  to  nrrantr*  and  kcrp  Rotnc  the  crea- 
tion of  new  printers  and  "linot vpe  mm  wb<  • 
may  hr  Uusrht  in  tkre  II J  and  more  idhrea 
whrre  publi alter*  My  they  are 


rt.. 


tli. 


„|  .|,. 


«i: 


There  was  much  favorable  comment 
on  a  report  by  Chairman  Johnson  of 
the  c»-t  mnling  committee  on  the  c-mi- 
mittee*C  work  toward  standafdi^in« 
ln«okkecpinu  methods.  Variou*  mem- 
ber* referred  to  tbu  work  as  possibly 
the  moot  constructive  untlert;iken  by 
any  American  ne ws|aaptT  association. 

Collin  Armstrong,  national  chairman 
of  the  A.  A.  A.  A.  spoke  in  condemna- 
tion of  the  practice  of  giving  commis- 
sions direct  In  large  advertiser*.  He 
*.aid  it  was  up  to  the  newspaper,  them- 
selves to  establish  standards  of  mer- 
chandiaiitu  eo-operaibm :  that  runninit 
wild  was  to  the  detriment  ot  all  parties 
omrcrncd.  Me  |aM  the  tneelinn  mutm:- 
tliitiK  c^f  the  work  done  for  the  govern- 
ment by  the  organized  advertising 
agrtKirs.  remarking  that  a  Kt.vernment 


department  of  advcTtisinK  had  hee-t 
made  unnecessary. 

J.  K.  Gronm.  of  Aurora  111.,  head  of 
the  foreign  advertising  agency  for  ihe 
Copley  group  of  papers,  made  an  inter- 
rcting  address  on  "how  much  co-opera- 
tion should  be  given  advertiser*  and 
should  lie  refuse  to  sell  position."  He 
argued  that  thr  he*t  policy  was  to  keep 
the  makeup  man  reminded  that  he  is  tu 
give  a  fair  share  of  preferred  positions 
to  each  and  all  advertisers,  Mr.  f»room 
contended  earnestly  for  borders  around 
patent  medicine  advertising  and  other 
ads  sel  in  body  type.  This,  be  *aid. 
would  eliminate  most  of  the  complaint 
•against  patent  medicine  advertising. 

The  general  opinnm  among  the  pub- 
lishers seemed  to  be  that  the  business 
situation  is  well  in  hand:  that  the  expe- 
rience of  the  past  year  or  two  has  been 
invaluable  and  that  even  with  some 
falling  off  in  advertising  the  news- 
paistrs  now  have  their  hu*incss  ON  a 
basis  to  operate  safely  under  almost 
any  conditions. 

The  meeting  closed  with  a  round- 
table  discussion  of  clarified  advertis- 
ing led  by  Mr.  Boughner  ol  the  Chi- 
cago Daily  New«.  president  of  the 
National  Association  of  Classified  Ad- 
verting Managers,  and  participated  in 
by  a  large  number  of  the  memberi. 

No  formal  action  was  taken  on  a 
plan  to  send  |  special  train  to  New 
York  in  April  for  the  A.  N.  P.  A. 
meeting-  because  of  the  uncertainty  of 
many  member^  as  tn  whether  they 
could  attend.  Kor  the  "ante  reason  the 
matter  of  arranging  for  a  special  car 
for  the  Florida  >*".  K.  A.  convention  in 
March  was  left  open, 

f>n  account  of  the  absence  of  Bruce 
Walker,  representative  of  the  Canadian 
f  rtivernment.  and  tlw  fact  that  the 
Canadian  plans  are  still  incomplete,  de- 
tails of  the  promise, |  trip  nf  members 
of  the  a«*»ciation  to  Canada  during  the 
coming  -ummer  were  not  taken  up. 


NEWSPAPERS  ARE  KEY 
TO  BETTER  BUSINESS 


Key.ton«  Editorul  Offic.r.  H. 

HAMismno.  IV— All  officcri  were 
rc-rkcioii  at  th«"  closine  >ci.i<  n  <>{  ihe 

Pcaatyhraaai  Siai<-  RdliarM  Aaajcav 

prrvifws  <c««ionfi  of  which  ViCTv 
rrportrd  in  Hnirtic  &  Prnt.iMiF.R 
week.  They  arc:  Prc.i.lent,  C.  N. 
Andrews  RaMon:  ton  vicr-prc^iilcm. 
John  <i.  Zook.  I.ilil»:  »ccni(l  vi«-i>nii- 
dtnt.  H.  U  Johnjon  Altomu;  third 
vkr.|in-Mi!rnt  Howard  \V,  I'at-c.  I'hila- 
ddpaM ;  >i  irrtary-lrcasurcr.  Marion  S. 
Schnch:  director*.  J.  H.  Zcrhcy,  chair- 
man.   Pott.ville;   C.   J.   Smith,  Allrn- 

to«n;  C*»n*  }■  OaayadL  Wttifcaiaji j 

A.  II.  Schroff.  Lihanon:  \V.  J  IVtk, 
PitHtnn;  H.  C  Gordon.  \Vaynr~horo ; 
(icoruc  \V,  \V.i(tcn-rllcr.  Middlcburg. 


Akron  Morniaf  N«w>  SUrti 

Ifir  Tdrgrm^h  t*  Emtlnt  h  l'v«tt.>u«l 

Akx.n,  Ohio.  Kch.  16— A  new  morn* 
ini!  |Mticr.  thr  Akron  Xe«v  lias  liwit 
itarte.t  hrrr.  with  A<«<ciatrd  l'rc-"< 
•ct^Hcc.  John  R.  Carroll  it  president 
of  the  company  and  other  officer*  are: 
vceri'lary-treasurer.  John  J.  kicr;  dt 
rector*.  Mr«rt.  Carroll  and  Rice.  A. 
J.  Scliaffer.  James  P.  Dnnley.  John 
Mi  xander.  A  thrcr-story  htiildimt  has 
lncn  secured,  with  4.8(0  square  fect  of 
floor  space.  Mechanical  equipment  in- 
elude*  five  linotypes  and  a  tioc  Hat-I*ed 
prcs*.  Ilie  |«pcr  will  Is-  non-partisan 
in  politics. 

Ritter  A«ency  Advance*  Hanf  ord 

J--ick  Hanford.  who  recently  joinerl  the 
Philip  Rittcr  Company.  Inc..  Xew  York 
advertising  a«enc>.  has  '•i<-rn  made  direc- 
tor of  service  of  that  agency. 


Importance   ol   Daily   ProftJ    to  Break 


At 

MMtiii  in  Mini 

tfly  Ttbgwfk  ta  cpit'im  *  p*aua*a*l 

St.  PAW.  Minn,,  Feb.  17.  -Kmpha»ts 
on  the  value  of  newspaper  advertising 
to  burnt  business  out  of  its  depreision 
itatund  the  hirst  Annual  Conference  of 
the  Eighth  THstrict  Associated  Advertis- 
in«  Ouhs  of  the  U  orld  and  the  Fourth 
Annual  Convention  of  the  Associated 
Advertising  Clubs  of  Minnesota,  which 
cb  Mid  bcrc  today.  More  than  300  mer- 
chant*, tankers,  editors  and  advertising 
men  from  all  parts  of  the  Northwest 
attended  the  convention  which  opened 
February  16. 

That  business  depression  was  but  a 
temporary  condition  due  to  misunder- 
standing between  thr  buyer  and  seller 
was  the  keynote  'truck  at  the  opening 
ssssii  m 

"There  is  every  facility  in  this  country 
tail*  for  the  best  business  in  history." 
James  O'Shaughnessy,  Executive  Secre- 
tary of  the  American  Association  of  Ad- 
vertising Agencies.  New  V  >rk.  declared 
"Misunderstanding  has  stopjwd  trading 
and  the  newspaper  in  conjunction  with 
i  tiler  means  of  educational  advertising 
is  the  best  means  to  restore  normal  con 

dirt—." 

"National  distributors,  an. I  that  ><l 
course  means  advertisers,  as  no  ttui 
ever  made  a  commercial  success  without 
using  the  columns  of  the  press,  are  get- 
ting d'  mii  t'>  brass  tacks  anil  demanding 
results."  said  H.  C.  Hotabna.  Kxccutivc 
and  Field  Secretary  nf  the  National 
Editorial  Association, 

"Advertisers'  investigations  have 
brought  then)  to  the  point  where  they 
are  convinced  that  good*  are  not  thor- 
onglib  advertised  without  connecting  up 
with  tin  retail  dealer  and  thr  home  town 
paper  There  never  was  a  time  before 
when  the  truth  and  value  at  home  trad- 
ing could  be  more  ably  set  forth. 

"There  are  newspaper  men  who  arc 
looking  forward  to  that  golden  age 
when  national  advertisers  will  fill  their 
columns  to  overflowing  and  they  b.rgcl 
the  local  home  field,  they  have  the 
wrong  pers|>ectivc  If  they  will  culti- 
vate the  local  field  thoroughly,  they  will 
•  tart  things  off  on  the  right  foot." 

"The  newspapers  of  the  country  as  ef- 
fective publicity  and  advertising  nuilu 
cannot  be  injured  without  corresponding 
d.,magr  being  inflicted  upon  business," 
wa.  the  statement  of  A.  J.  McFaul.  Ad- 
lenising  Ibrectorof  the  St.  Paul  Pioneer 
Pre".  Mr.  McFaul  called  attention  of 
the  advertising  men  to  the  Trailer  habit 
which  has  grown  slowly  and  tremend- 
ously over  an  entire  lifetime,  poil 
out  that  unwise  curtailment  of  n 
aaatT  publicity  would  work  untold  dam- 
age on  retailers. 

"The  new  spupers,  however,  take  a 
broad  vifwisoint  of  this  subject."  he  said 
"and  m*  glad  to  enco«ragc  a  more  skill- 
ful use  of  advertising  space — a  use  that 
will  prrvrnt  sjiace  as  it  is  In  their  ad 
vantage." 

A  large  number  of  Minnesota  editor) 
who  came  to  St  Paul  to  attend  their 
annual  Convention  owning  tomorrow  at- 
tended the  advertising  sessions  Thurs- 
day, (Hher  principal  speakers  who  ad- 
dressed the  convention  were  Jesse  H. 
Neal.  Executive  Secretary  of  the  Asso. 
ciatcd  Business  Papers,  New  York:  C. 
H.  Mackintosh,  Head  of  Correspond- 
ence Department,  I-aSallc  Extension 
I'nivcrsit).  Chicago:  Bert  N.  Garstin. 
Vice-President,  Fifth  District,  A.  A.  C 
W-  and  C.  J  Orbison.  Vice-President 
of  the  Sixth  District  Advertising  Clubs 
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"P.  O.  STATEMENT  STENCH  IN  NOSTRILS  <li"a»«  °<  «"•«  th<  toro 

OF  ADVERTISERS,"  SAYS  CLAGUE  ""Dil  the  publisher  have  10,000  cir- 
  caUtion  f 

"■Oh.  certainly.' 
"  '50.000  circulation?" 

*  'Yt%: 

" '100.000  circulation  V 
'Maybe.' 

""A  quarter  of  a  million?' 
""Well,    it    is    somewhere  between 
100,000  anil  a  >|tiarter  of  a  million.' 

"And  that  was  lite  only  information 
he  ever   secured   from  that  particular 


A.  B.  C.  Director  Calk  on  Kansa/  City  Advertising  Club  to  Start 
at  for  Repeal  of  Law  Compelling 
Report  Average  Circulations 


(fly  Trlrrrafk  H  BM1 

Kaxsxs  CRY,  Mo.,  Feb.  14.— "The  ri 
so-called  Government  Statement  of  Cir- 
culation, a*  provided  under  the  act  of 
August  24.  1912.  is  a  stench  in  the  not- 
trill  of  the  advertising  world.  While 
it  remains  on  the  statute  books  ami  while 
it  is  rniorccd  in  its  feeble  way  by  the 
PVistoffice  Department,  it  is  a  detriment 
and  handicap  to  the  honest  publishers 

<>f  the  United  State*,"  declared  Staaley 

Clagur.  managing  director  of  the  Audit 
Bureau  of  Circulations,  before  die  Kan- 
sas City  Advertising  Club  today  in  the 
course  of  an  address  on  the  accomplish 
menu  of  his  organization. 

So  strongly  did  he  urge  his  point  that 
the  club,  following  his  address,  unani- 
mously passed  the  following  resolutions : 

"Resolved,  that  this  club  heartily  en- 
dorses the  movement  of  the  Audit  Bu- 
reau of  Circulations  tending  toward  the 
elimination  of  that  part  of  the  publish- 
er*' statement  to  the  (iovernment  of  the 
United  States  under  the  act  of  Congress 
of  August  24.  1912,  which  refers  to  the 


even  care  to  discuss.  My  paper  covers 
the  community  thoroughly — that  is  all 
it  is  necessary  to  know.' 

Tim  advertising  manager,  who,  in  the 


United  States  and 


habit  nf  placing  Ml  advertising  on  an 
A.  II.  C  lusia.  of  course,  was  nut  sur- 
prised, heeause  he  had  had  similar  ex- 
periences in  many  cities  during  his  visit 
to  England.  But  impertinently  insisted 
upon  endeavoring  to  get  within  hailing 


the   publisher.    This  experience  was  th< 


rule 

in  Kngland  less  than  a  year  ago — not 
the  exception.  Anil  this  was  the  rule 
seven  years  ago  in  the  United  States — 
not  the  exception  The  only  difference 
now  is  that  in  the  matter  of  circulation 
the  United  Stales  is  seven  years  ahead 


ADVERTISE  TO  MAKE  PUBLIC  BUY 


"Further  resolved  that  the  committee 
appointed  on  this  occasion  by  the  presi- 
dent uf  the  club  is  hereby  instructed 
to  co-operate  with  the  Audit  Bureau  of 
Circulations  and  to  secure  the  co-opera- 
tion of  the  Associated  Advertising  Clubs 
of  the  World  and  other  agencies  for 
the  accomplishment  of  this  reform. 

"Further  resolved  that  a  copy  of  this 
resolution  lie  forwarded  hy  the  club  to 
nur  Senators  and  Congressmen." 

Mr.  Clague's  remarks  which  were  en- 
thusiastically received  hy  the  advertis- 
ing men.  were  in  part  as  follows: 

"One  of  the  first  achievements  of  the 
founders  oi  this  institution  was  to  wipe 
out  the  so-called  imaginary  boundary 
line  between  the  United  States  and  Can- 
ada. They  formed  an  organization 
which  has  among  its  members  the  lead- 
ing publishers  and  advertising  agents  of 
the  Dominion,  as  well  as  the  United 
States. 

"And  then  they  sent  the  idea  across: 
the  seas.  «o  that  today  in  Australia  ad- 
vertisers and  publishers  are  planning  the 
e-talilislimcnt  of  an  Audit  Bureau  of 
t  irculations  and  in  London  the  ques- 
tion nf  the  hour  is  not  'Shall  an  A  B.  C. 
be  formed  "  but  'Who  shall  form  it r 

"Cablegrams  have  been  crossing  the 
\ilantic  repeatedly  during  the  past  few 
weeks,  seeking  information  concerning 
the  work  of  the  Audit  Bureau,  and  I 
have  no  doubt  that  by  this  time  »  per- 
manent organization  has  been  formed 
which  wilt  carry  on  the  work  in  the 
United  Kingdom,  ju«t  as  it  is  being  car- 
ried on  in  the  United  States. 

"A  little  over  six  months  ago  a  friend 
of  mine,  advertising  manager  of  a  large 
tire  concern  of  Akron,  Ohio,  desired  to 
place  his  business  with  a  large  news- 
paper in  a  town  in  the  Midland  district 
->t  Kngland.  It  was  his  first  business 
trip  to  Great  Britain. 

"He  visited  the  office  of  the  publica- 
tion with  his  Ijindon  agent,  and  in  the 
course  of  the  conversation  preceding  the 
placing  of  the  contract,  he  asked  for 
the  circulation  figures  of  the  paper.  The 
publisher  looked  astonished  and  pained. 
It  was  an  exhibition  of  impertinence 
which  would  never  come  from  an  Eng- 
lish advertiser  and  was  but  another  ex- 
ample of  the  erudeness  of  the  American. 

"  'That  is  a  personal  matter,'  the  pub- 
lisher replied,  'and  one  which  I  do  not 
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The  Retailer's  Fortune 
Is  YOUR  Fortune  and  Mine! 
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What  Helps  Others,  Helps  You 


rJ1HK  above  is  one  of  a  series  of  full 
page  advertisements  set  in  large  type 
and  illustrated,  prepared  by  the  Sidcner- 
Van  Riper  Advertising  Co.,  of  Indian- 
apolis, for  the  use  of  newspapers  in  a 
campaign  to  re-establish  a  buyers'  mar- 
ket. The  title  of  the  series,  "How  Your 
Income  May  Be  Assured,"  indicates  their 
general  character. 

These  advertisements,  which  are  writ- 
ten in  an  appealing  style,  are  full  of 
sound  logic  and  convincing  argument. 
They  *how  what  the  resumption  of  buy- 
ing hy  the  puhtic  means  to  the  manufac- 
turer, the  jobber,  the  retailer  and  the 
consumer.  To  quote  from  "The  Circle 
of  Prosperity,"  which  appears  in  a  box 
at  the  bottom  of  each  of  the  advertise- 


"Prosperity  means  good  business.. 
Good  husincss  means  active  buying. 
Buying  moves  in  a  circle  It  must  begin 
with  you  and  in  the  end  it  comes  hack 
to  you. 

"Our  interests  are  all  curiously  inter- 


woven in  the  business  of  living.  Each 
depends  upon  the  other  for  his  welfare 
If  you  are  doing  your  hot  giving  good 
value  and  service  for  a  fail  profit,  just 
assume  that  tlie  other  frllozc  is,  also, — 
and  go  to  it! 

"You  ftsir  from  him— and  he'll  buy 
from  you! 

"And  that's  what  we  md— BUY- 
ING." 

Here  are  the  titles  of  some  of  these 
papers;  "Docs  the  Jobber  Keep  Prices 
Up?"  "The  Manufacturer  May  Be 
Wearing  Your  Face! Phe  Cart  Gin't 
Go  Before  the  Horse,"  "Are  Yrou 
Throwing  a  Boomerang?" 

These  advertisements  are  now  run- 
ning in  the  New  Orleans  Times-Pica- 
yune, Mcmphi'  Commercial  Appeal. 
Dayton  TO.)  News,  Indianapolis  Star, 
Cincinnati  Enquirer,  Sacramento  Bee. 
Omaha  Bee,  Tolcda  Blade,  Denver  Ex- 
press, and  the  Richmond  (Va)  Times 
Dispatch,   and   other   prominent  news- 


of  Great  Britain— and  twenty  years 
ahead  of  the  rest  of  the  world— with  the 
exception  of  Australia,  where,  1  under- 
stand, an  audit  bureau  is  lieing  formed 


"But  in  one  short  sear  this  whole  situ- 
ation lias  lx-fTi  changed  in  Great  Britain. 
A  tremendous  change  in  public  opinion 
has  taken  place  through  the  personality 
of  one  man— Lord  Northcliffe,  the  head 
of  the  Northcliffe  press. 

"Less  than  six  months  ago  he  decided 
tl  at  the  advertiser  had  the  right  to  have 
nrculaiion  counted,  and  the  truth  known 
as  to  how  much  the  advertiser  was  buy- 
ing when  he  invested  his  pound  or  his 
shilling  --  just  as  hr  had  the  right  to 
know-  how  many  pounds  there  were  in 
every  roll  of  paper  He  purchased.  With 
the  vigor  that  has  distinguished  l-ord 
Northclirle  in  the  many  movements  he 
has  championed  in  the  British  Isles  dur- 
ing the  past  two  decades,  he  succeeded 
iii  a  few  short  months  in  breaking  down 
what  seemed  insurmountable  barriers  by 
bringing  the  issue  squarely  before  the 


"With  virile  )>en  and  with  the  aid  of 
the  facile  pencils  of  distinguished  art- 
ists, he  has  driven  his  message  home 
through  the  printed  word  and  through 
the  pitiless  publicity  of  caricature.  The 
highest-priced  writers  and  the  highest- 
priced  artists  have,  day  in  and  day  out 
for  several  months  pilloried  the  'dumb 
press,'  as  he  has  characterized  those  in 
the  publishing  business  who  refuse  to 
divulge  their  circulation  data. 

"May  I,  for  a  moment,  briefly  sketch 
what  these  results  have  been  in  the 
United  Stales  and  Canada?  Practically 
every  newspaper,  magazine,  farm  paper 
and  business  publication  in  the  United 
States  and  Canada,  necessary  for  a  na- 
tional campaign,  is  a  member  of  the 
Audit  Bureau.  There  is  only  one  out- 
standing exception  in  the  magazine  field, 
very  few  exceptions  in  the  newspaper 
field,  one  worth-while  exception  in  the 
farm  paper  field.  In  the  business  press 
there  is  gathered  togrther  in  the  A.  B.  C. 
a  larger  number  of  influential  business 
journals  than  were  ever  gathered  to- 
gether bciore  in  one  organization.  In 
a  nutshell,  the  Audit  Bureau  of  Cir- 
culations certifies  to  the  daily,  weekly 
and  monthly  circulation  of  United  States 
snd  Canadian  mediums  that  amounts  to 
several  billion  individual  printed  copies. 

"But  the  work  of  the  Audit  Bureau 
goes  further  than  the  mere  counting  of 
printed  copies.  It  is  eliminating  waste 
in  the  office  of  the  publisher.  Thousands 
and  thousands  of  tons  of  newsprint  and 
magazine  stock  arc  lseing  saved  every 
year  by  the  standardization  of  press- 
room and  other  records,  and  by  the 
elimination  of  free  and  worthless  circu- 
lation, for  which  the  advertiser  in  the 
past  has  paid.  It  Has  discouraged  com- 
petitions, contests  and  schemes  which 
attracted  millions  of  so-called  subscrib- 
ers who  were  cajoled,  not  by  the  merits 
of  the  publication,  but  by  the  allurements 
of  the  inducements  offered, 

"It  has  saved  thousands  and  thnus 
ands  of  dollars  as  represented  by  the 
time  of  advertisers  and  advertising 
agents  in  listening  to  the  descrip- 
tion of  the  halo  of  one  puhhea 
tion  a-  against  the  utter  worthlessness 
of  the  halo  of  its  competitor.  The  ad- 
vertiser and  the  agent  no  longer  desire 
or  rare  to  hear  the  story  of  circulation 
claims.  These  are  established  through 
the  A.  B.  C.  All  thry  ask  is  a  copy  of 
the  A.  H  C,  report  and  a  copy  of  the 
publication  itself ;  -and  then,  with  what- 
ever information  the  representative  can 
give  as  to  the  local  conditions  prevailing 
in  his  territory,  they  are  in  a  p  virion 
to  wisely  buy  their  space. 

"The  A.  B.  C.  publisher,  while  proud 
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oi  the  position  he  has  taken  in  this 
movement  (or  'above-board  circulation/ 
has  one  'pet  peeve.'  He  it  constanly  ir- 
ritated by  the  fact  that  there  are  »till 
a  few  publications  who  claim  to  be  en- 
titled to  recognition  in  the  placing  of 
national  appropriations  who  refuse  to 
divulge  their  circulation  figures  and  in 
some  cases  are  getting  away  with  their 
claims  'that  we  cover  the  community'  or 
'our  word  is  our  bond.' 

"In  a  few  cases  these  publishers  are 
conscientious  objectors  against  this  great 
reform  which  has  swept  the  United 
States  and  Canada  and  is  now  spreading 
its  influence  throughout  the  rest  of  the 
civilized  world.  For  then,  I  have  the 
utmost  respect ;  hut  there  arc  others  who 
neither  deserve  nor  inspire  respect,  who 
are  hiding  behind  one  of  the  greatest 
influences  for  evil  which  now  inflicts 
the  publishing  and  advertising  business. 

"By  this  I  mean  the  so-called  "Gov- 
ernment Statement  of  Ownership  and 
Circulation,'  called  (or  by  the  PostuflVce 
Department  under  a  law  enacted  by  Con- 
gress in  the  year  1912.  The  so-called 
'Government  Statement'  of  circulation, 
as  provided  under  the  act  of  August  24, 
1912,  is  a  stench  in  the  nostrils  of  the 
advertising  world.  While  it  remains  on 
the  statute  books,  and  while  it  is  en- 
forced in  its  feeble  way  by  the  Postoffice 
Department,  it  is  a  detriment  and  handi- 
cap to  the  honest  publishers  of  the 
United  States. 

"The  honest  publisher  lays  his  cards 
on  the  table— he  tells  the  truth,  the  whole 
truth  and  nothing  but  the  trulh.  The 
publisher  who  hides  behind  this  so-'called 
'Government  Statement'  may  be  telling 
the  truth,  but  in  many  cases  he  is  lying, 
and  the  government  is  almost  powerless 
to  detect  his  lying.  The  government 
has  no  machinery  to  follow  up  the  state- 
ments of  the  twenty  odd  thousand  daily 
and  weekly  newspapers.  And  publishers 
who  offer  these  lying  statements  to  the 
advertiser  and  the  agent  as  evidence  of 
their  net  paid  circulation  are,  with  the 
the  aid  of  the  government,  obtaining 
money  under  false  pretenses. 

"For  many  years  the  Audit  Bureau 
fulluwed  the  rule  of  the  government 
that  a  subscription  in  arrears  not  over 
twelve  months  should  be  included  in  net 
paid  circulation,  That  is  tr>  say,  the 
government  established  the  rule  that  a 
publisher  had  twelve  months  in  which 
to  determine  whether  a  former  sub- 
scriber wished  to  renew  his  subscription 
—and  during  those  twelve  months  he 
was  allowed  to  supply  a  copy  of  the 
pa|*r  free.  The-*  free  copies  were  car- 
ried through  the  mail  at  public  expense 
and  the  advertiser  paid  for  the  whole 
cost  of  production. 

"A  year  ago  the  Audit  Bureau  deter- 
mined that  a  reform  in  this  direction 
should  he  inaugurated  and  it  was  de- 
cided to  cut  down  the  period  of  time  in 
which  a  subscription  should  be  called 
legitimate,  if  unpaid,  to  six  months  after 
the  subscription  had  expired.    The  bu- 


members  have  gladly  accepted  the  bur- 
den of  the  handicap  it  imposes  upon 
them  in  competing  with  publications  who 
are  allowed  this  privilege  of  sending 
copies  twelve  months  after  a  subscrip- 
tion expires.  , 

"There  are  among  our  members  pub- 
lishers who  are  impatient  regarding  the 
progress  of  this  reform.  They  feel — 
and  perhaps  properly  so — that  even  six 
months  is  loo  long  a  period  of  credit  to 
be  given  to  a  subscriber  who  apparently 
has  no  interest  in  renewing  his  subscrip- 
tion. 

"And  so,  with  all  the  circumstances 
in  mimi,  I  feel  that  it  is  fitting  for  me 
to  come  to  you  today  and  ask  for  your 
support  in  a  reform  which  the  Audit 
to  wage  after  the  new 


SPACEBUYERS  DON'T  USE 
A.  B.  C,  SAYS  HARN 
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Neglected  by 


"We  desire  and  shall  plead  for  the 
abolition  of  the  so-called  'Government 
Statement'  of  circulation,  on  the 
grounds — 

(1)  That  it  covers  fraud  and  deceit; 

(2)  That  even  if  it  did  not  cover 
fraud  and  deceit,  it  is  inadequate  in  that 
it  docs  not  give  the  advertiser  the  in- 
formation as  to  how  the  circulation  was 
obtained  and  where  it  goes; 

(3)  That  even  if  these  two  objec- 
tions were  overcome,  it  would  be  im- 
practicable— if  not  impossible — for  the 
government  to  verify  the  statements  of 
over  26,000  publications,  without  an 
added  burden  on  the  finances  of  the 
nation,  unwarranted  at  any  time,  but 
particularly  so  at  this  time. 

"I  want  the  Kansas  City  Advertising 
Club  to  get  squarely  behind  the  Audit 
Bureau  of  Circulations  in  its  fight  for 
this  reform.  I  not  only  want  your  reso- 
lutions of  support,  but  I  urge  that  all 
possible  pressure  lie  brought  to  bear  by 
you  on  your  congressmen  am" 
senators  in  Washington. 


Eight  Columns  in  Charleston 

Charleston.   W.   Vsl— The  Gazette 


place  of  the  seven 
ployed.     The  new 
is  UK  err 


of  M 


The  Six  Point  l.rJglir  of  New  York 
entertained  at  its  monthly  luncheon, 
February  15  at  the  Hotel  McAlpin.  O.  C 
Ham,  advertising  manager  uf  the  Na- 
tional Lead  Company,  and  president  of 
the  Audit  Bureau  of  Circulations.  In 
the  absence  of  Col.  Mortimer  B.  Bryant, 
president  of  the  League,  Herman  Hal- 
sted  presided,  and  introduced  the 
speaker 

Mr.  Ham  told  of  his  seven  years'  con- 
nection with  the  A.  H.  C.  and  how  at 
first  that  all  of  the  publishers  did  not 
accept  all  of  the  principles  of  the  or- 
ganization, not  liking  their  word  to  be 
questioned  regarding  the  circulation  of 
their  papers,  but  that  now  most  of  them 
had  "come  across."  realizing  the  im- 
portance of  it.  Speaking,  in  part.  Mr 
llarn  said: 

"But  this  is  not  enough,  for  I  know 
that  many  members  of  the  A.  B.  C.  are 
not  using  it.  I  know  that  advertisers 
and  agents  are  not  getting  what  they 
should.  They  ask  'Are  you  a  member 
of  the  A.  B.  C.?'  and  go  no  umber. 
For  illustration,  if  the  purchasing  agent 
of  a  big  COaJ  COJICtftl  bought  COoJ  with- 
out making  the  proper  investigation,  he 
would  probably  lose  his  job.  And  I  say 
that  many  advertising  managers  and 
space  buying  agencies  art  not  on  their 
jobs,  and  today  are  not  yetting  the  in 
formation  they  should  get 

"We  arc  in  the  position  of  basing  sold 
a  machine  fur  certain  purposes,  when  the 
man  buying  it  is  only  using  it  about  10 
Jicr  cent.  For  instance,  a  muttigraph 
machine  duplicates  letters,  but  it  also 
does  tither  things,  so  for  this  year's 
work,  we  arc  taking  the  silling  of  the 
A.  B.  C.  to  our  rnemlscrs." 

Mr.  Ham  made  an  urgent  request 
that  all  members  and  space  buyers  turn 
to  page*  2,  3  and  4  of  the  audit  state- 


ment and  read  them.  He  referred  to  a 
meeting  held  in  Chicago,  following  a 
talk  which  he  had  with  Stanley  Clague, 
when  a  number  of  New  York 
copy"  writers  went  to  the  general 
of  the  A.  B.  C.  in  Chicago  and 
some  days  giving  their  best  efforts  in 
behalf  of  the  organization, 

He  also  called  attention  to  the  book, 
"Scientific  Space  Buying,"  which  is  be- 
ing published  by  the  Audit  Bureau  of 
Circulations  and  which  will  shortly  be 
out.  In  the  course  nf  his  talk,  he  showed 
maps,  of  advertisements  which  are  ap- 
pearing in  leading  publications,  advertis- 
ing the  A.  B.  C. 

About   seventy   newspaper  represen- 


POOR  RICHARDS  JOINING  JOBS  AND  WORKERS 


tr,  support  it  in  this  position.  Mrmhers 
of  the  Postomce  Cummtilees  of  both 
the  Senate  and  the  House  heartily 
agreed  that  the  icform  should  be  sup- 
ported, but  up  to  this  date  there  has 
been  not  one  particle  of  evidence  that 
Congress  was  even  asked  to  take  action 
in  the  matter.  In  the  meantime,  while 
various  committees  of  the  House  and 
Senate  have  been  spending  thousands  of 
dollars  in  investigatinns  regarding  the 
best  methods  of  preventing  newsprint 
shortage,  millions  of  copies  have  been 
carried  in  the  mails  at  the  expense  of  the 
people,  without  a  definite  order  from  the 
recipient  for  the  publication  mailed. 
"The  bureau,  nevertheless,  has  gone 
[  with  its  reforms,  and  its  publisher 


J>H  1 LADELPH I  A.— The  Poor  Rich- 
ard Club  has  inaugurated  a  new 
members  of  the  club,  lu  act  as  the 
to  solve  a  most  timely  and  perplexing 
problem.  Acting  on  the  recommenda- 
tion of  Secretary  J.  A.  Lulz,  the  Board 
of  Directors  has  just  authorized  Mr. 
Lull  tn  establish  «hat  he  has  called  the 
Placement  Bureau  of  the  Poor  Richard 
Club,  open  to  nun  members  oS  well  as 
members  of  the  club,  to  act  as  the 
connecting  link  between  the  job  that  is 
looking  fur  a  ixarticular  man  or 
and  the  man  or  woman  who  is 
for  a  particular  job. 

"This  new  Placement  Bureau,"  said 
Mr,  Lutz  in  speaking  of  the  bureau, 
"is  a  perfectly  natural  or  logical  de- 
velopment of  what  you  might  call 
casual  experiences  which  I  have  been 
having  during  the  past  year.  Hardly 
a  day  has  passed  that  someone  has  not 
telephoned  me  or  called  to  see  mer  and 
asked  if  I  could  get  the  kind  of  man  or 
woman  that  they  wanted  tn  till  a  par- 
ticular position  in  the  advertising  or 
merchandising  line, 

"And  when  it  has  not  lx.ni  a  question 
of  a  job  seeking  the  right  kind  of  man 
or  woman,  it  has  been  a  man  or  woman 
seeking  a  particular  job  In  this  tut- 
or miss  fashion  we  have  been  rendering 


not  a  little  help  to  both  sides  of  the  em- 
ployments problem.  It  is  interesting  10 
note  too,  that  so  far  as  men  and  women 
have  been  concerned  it  has  been  practi- 
cally a  50-50  proposition. 

"We  have  already  placed  a  number 
of  people  and  in  the  future  as  in  tire 
past  there  will  be  no  charge  for  this 
service.  We  are.  however,  limiting  our 
service  to  two  lines— advertising  and 
merchandising, 

"Our  plan  is  fur  employers  who  arc 
seeking  employees,  -  and  for  employees 
seeking  positions,  to  file  with  the 
Placement  Bureau  at  the  club  hou«e, 
2J9  South  Camac  street.  Philadelphia, 
tlscir  specific  requirements  and  nerds. 
We  want  as  complete  information  as 
possible  and  all  such  data  will  be 
strictly  confidential.  We  will  maintain 
a  list  of  positions  that  are  open  and 
another  list  of  jseoplc  seeking  employ- 
ment. These  lists  will  be  posted  on  the 
bulletin  board  at  the  Poor  Richard 
Club  and  will  bear  no  names,  but  be 
keyed  with  numbers.  The  bureau  will 
maintain  a  confidential  card  index  and 
each  card  will  he  keyed  to  correspond 
to  the  listings  on  the  bulletin  board,  and 
will  contain  any  additional  data  such  as 
names,  addresses  and  everything  of  a 
confidential  nature." 


TEXAS  SENATE  PASSES  AD  LAW 


Finaa  Provided  for  Fraudulent  Adver- 
tisers Publisher.  Exempt 

(SfeHml  lv  KoiTiM  ft  PcauSMia) 

ArsTiN,  Tex. — With  the  passage  by 
the  State  Senate  of  a  bill  providing  for 
honesty  in  advertising  the  proponents 
of  the  rending  measure  believe  it  will  be 
passed  by  the  House  and  go  to  the  Gov- 
ernor before  the  end  of  the  present  ses- 
sion. As  amended  by  the  Senate  the 
bill  is  as  follows : 

"Any  per.oti,  firm,  corporation  or  aieorta- 
lion,  who,  with  inlrnt  lo  »rt!  or  in  any  wise 
diapu**  of  mrtchandise,  *ecurilie.,  urmce.  or 
.nytluiia  nrtetrj  by  such  person,  hria,  cor- 
poratton  or  eaaoeaatinn  directly  nr  indirectly, 
lo  the  pehtic  far  tile  nr  diatttlmtton.  or  with 
latent  to  increase  the  i  im*tsiuptum  thereof,  or 
lo  induce  the  peblac  In  any  euiitirr  tu  enter 
into  any  obligation  relative  therein  nr  lo  aa- 
•luire  title  thereto,  or  any  interest  therm:, 
make,  iiuS1i.be.  di«.rmtnatea,  circulate*,  01 
places  Itf-fore  the  aohlic  in  the.  state.  In  a 
newspaper,  or  other  putsicarion,  or  ta  the  form 
nf  a  book,  notice,  handbill,  poster,  bill,  clr- 
nit.tr.  aaaaaaaat,  or  tetter,  or  in  any  other  way. 

sn  ailvrrtiartnrnt  oi  any  .on  ret-ariling  mer 
fhandisr,  a.  to  il.  character  or  coat,  securities, 
•mica,  ot  anything  to  ofTrrei!  tu  the  public, 
which  Mtlyrrtitrnvrnt  enntain.  any  assertion. 
rcftfr*Cfttalum  of  statrnseut  of  fact  which  i. 
untrue,  deceptive  nr  misleading,  in  any  material 
particular  a.  In  Mich  mailer,  nr  thins,  ao  ad- 
vertised, .halt  b«  frailty  of  a  misdemeanor,  and 
upon  conviction  .hull  be  fined  not  lot 
than  $10  nor  hhafa  titan  $2110  for  earh  offense; 
provided,  however,  that  the  provision*  of  thi. 
act  shall  not  apply  lo  any  owner,  imhti.her, 
azent  or  employee  ot  a  u«w«|iaprr  or  other 
ruhticalioo,  periodical  or  circular,  whn  in  Bond 
faith,  and  without  knowledge  of  the  falsity  of 
the  character  of  »uch  advertisement,  cause*  to 
to-  iitahlitbcd,  or  take,  part  in  the  publication 
nf  such  adverttseaaent." 


Poor  Richard.  Train  Speaker. 

Pit  fLAtitLPH  i  a  —  A  puhlic  speaking 
class  has  been  organized  by  the  Poor 
Richard  Club,  one  of  the  objects  of 
which  is  to  forestall  any  member  of  the 
Club  arising  at  any  time  and  at  any  place 
and  saving  "Unaccustomed  as  I  am,"  etc 
The  c'ass  will  open  February  15,  under 
the  direction  of  Dr.  Silas  NerT,  a  member 
of  the  Poor  Richard  Club  and  head  of 
the  Neff  School  of  Oratory.  The  course 
will  consist  of  eleven  lessens  and  will 
cover  such  subjects  as  Public 
Mind  Training.  Voice  Development  : 
Vocabulary--  The  class  will  meet  every 
Tuesday  evening  in  the  club  house. 


Grmndin  Heeds  New  Agency 

Grandin-Dorrance-Sulliv-an,  Inc.,  is 
the  name  of  a  new  agency,  with  tem- 
porary offices  at  115  5th  avenue.  New- 
York,  which  has  Ix-en  formed  by  Frank 
A.  Grandin.  president  of  the  Liberty 
Advertising  Agency,  the  affairs  of  which 
are  being  liq.inl.ited,  and  a  number  of 
former  executives  of  the  Thomas  K 
I.ngan  Agency,  who  include:  Sturgcs 
Horrance.  George  1-  Sullivan.  Roi  B. 
Wooley.  Lawrence  J.  Delano.  Eugene  de 
I.opaterki,  and  Kdward  Spnngstead. 
Also  associated  with  the  new  agency  are 
John  J.  Floherty  and  K.  C.  Griffith.  A 
Chicago  branch  is  contemplated. 

A.  P.  Bureau  at  Lansing 

The  Associated  Press  has  opened  a 
new  bureau  at  Lansing.  Mich.,  with 
Monroe  W.  Stern  as  correspondent. 
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AUTHORITY  AND  SINCERITY  ESSENTIAL 
IN  GOOD  AD  WRITING 


Word*  Must  Ring  True  if  They  Are  to  Carry  Conviction 
English  and  a  Punch  at  the  End 
Are  Not  Sufficient 


to  the 


By  FRANK  H.  WILLIAMS 

J-JKKE  is  the  record  of  a  little  oc-  pies  of  "crude  stuff"  that  has  Rotten 

currence  in  the  copy  department  of 
a  hig  advertising  agency: 


over  big  with  not  alone  tike  particular 
audience  to  which  it  has  been  addressed, 
but  with  everyone  else  who  has  read  it 
Speak  with  authority  on  a  vital  topic 
and  you'll  get  attention  whether  yuur 
method  of  presentation  is  faulty,  your 
diction  poor  or  your  grammar  soinc- 
"This  copy  of  yours  won't  do,"  said  astonishing.    But  if  you  can  com- 

bine authority  with  perfect  presentation, 
then  there  is  no  reason  in  the  world 
why  your  copy  shouldn't  sell  the  goods. 

Take  soap,  for  instance.    Most  people 
know  soap    Some  bolsheviks  may  be 
rather  hazy  as  to  its  general  purposes 
plier'V'There's'aTo,"oTsnapVa''nd"dash   ,"d  ******       ««,  hut  the  American 


The  head  of  the  copy  department 
called  the  youngest  copy-writer — young 
est.  that  is,  in  the  point  of  actual  ex 
pcrience  in  the  preparation  of 
advertising  copy— to  his  office. 

cony  of 
the  chief,  bluntly. 

The  youngest  copy-writer  was  a  little 
dazed. 

"W-why  not?"  he  questioned.  "Isn't 
it  well  written  ?" 

"Sure,  it's  well  written,"  the  chief  re- 


to  it.  It  reads  right  along  to  a  good 
punch  at  the  end.  Your  headline  is 
goosl,  too.  But  it  won't  do  because  it 
lacks  authority." 

"What    do    you    mean — authority  ?" 
questioned  the  youngest  copy-writer. 

"I  mean,"  explained  the  chief,  "that 
you  either  don't  believe  what  you've 
written,  or  you  aren't  familiar  with  your 
subject  ur  you  aren't  fully  convinced  of 
its  merits.  Your  copy  doesn't  ring  true. 
It  hasn't  that  very  essential  tune  of  au- 
thority about  it  that  good  copy  must 
have.  The  reader  doesn't  get  the  im- 
pression that  what  you  say  is  so— there's 
no  authority  in  what  you've  written. 
Good  copy  must  convince  the  reader,  it 
must  ring  true,  it  must  sound  like  the 
writer  knows  thoroughly  what  he's  talk- 
ing about.  It  simply  must  have  author- 
ity if  it  is  to  get  over  with  the  reading 
public  in  (he  way  it  should  get  over." 

The  youngest  copy -writer  went  hack 
tn  his  desk  and  ponderrd  over  what  the 
chief  had  said.  There  was  a  sort  of  un- 
canny feeling  in  the  youngest  copy- 
writer's heart  that  it  surr  was  weird  the 
way  the  chief  had  unerringly  placed  his 
finger  o:i  the  weak  spot  in  his  copy. 
For  tlie  youngest  copy-writer,  being  ex- 
tremely candid  with  himsrlf.  admitted 
that  the  chief  was  right.  He  had  con- 
centrated his  efforts  on  style  and  presen- 
tation and,  in  doing  so,  had  nt'glected  to 
thoroughly  familiarize  himself  with  the 
product  he  was  writing  about.  He  had 
not  first  convinced  himself  that  his 
product  was  the  hest  thing  of  its  kind 
in  the  world  and.  tiot  being  convinced 
himself,  he  could  not,  of  course,  con- 
vince anyone  else. 

It  is  an  easy  task  to  pick  the  ads  that 
have  been  written  with  authority  from 
those  which  lack  this  vital  essential. 
Utter  sincerity  often  illuminates  an  or-  The  Cits  Club 
dinary  bit  of  copy  until  it  grips  and  remarks 
holds  the  reader  in  a  way  the  most 
polished  an<l  witty,  but  not  thoroughly 
convincing,  copy  never  can.  And.  in  the 
final  analysis,  isn't  it  this  firm  founda- 
tion of  authority  which  makes  some 
copy  which  looks  exceedingly  pour  on 
the  face  of  it,  pull  and  pull  and  keep 
on  pulling  while  more  brilliant  copy 
fall s  by  the  wayside  with  a  mighty  poor 

record  to  its  credit? 

Isn't  this  the  in-on  why  an  unlet - 


knows  soap.  It  is  pretty  hard  to  write 
interestingly  as  well  as  authoritatively 
about  soap,  for  the  simple  reason  that 
eVtfyOfM  who  reads  the  ad  is  pretty 
crrtain  to  be  thoroughly  familiar  with 
soap  as  soap.  But  here  is  an  ad  for 
Goblin  soap  which  says  a  few  interest- 
ing things  in  an  authoritative  manner 
that  makes  everyone  realize  beyond  the 
shadow  of  a  doubt  that  the  writer  knows 
exactly  what  he's  talking  about,  Listen 
to  this: 

"It  especially  answers  the  needs  of 
delicate  skins.  The  pure  oriental  oils, 
comhined  with  an  active  clement,  thor- 
oughly cteanse  the  pores  and  leave  the 
skin  soft  and  smooth.  Goblin  lathers 
freely  in  hard  or  cold  water.  It  quickly 
and  safely  removes  the  most  stubborn 
stains,  grime  and  dirt  from  the  skin." 

That  last  sentence,  particularly,  rings 
true.  It  calls  up  to  the  mind  of  the 
reader  at  once  a  picture  of  the  ad 
writer  trying  it  out  for  himself  on  his 
own  hands  after  he  ha*  let  them  become, 
for  the  purpose  of  making  this  experi- 
ment, as  black  as  those  of  a  coal  heaver 
after  a  busy  day. 

It  is  easy  to  be  rather  hazy  and  un- 
convincing regarding  office  appliances, 
lull  here  is  an  advertisement  of  the  Rand 
V  ble  ISn  ■  i.<  ss-CiMitr..!,  w  'i ich  is  au- 
thoritatively  specific  and  wholly  con- 
vincing on  this  subject.  That  the  man 
wli  i  wrote  this  ad  wjs  I  i  ■  .i-.igh:.  fa- 
miliar with  his  subject  anil  absolutely 


convinced  of  its  utility  is  plainly  evi- 
dent from  a  jserusal  of  the  copy.  The 
nd  is  headed  "Perfect  Control— through 
VISIBLE  records— makes 
Easier."  And  then,  after  some 
tory  paragraphs,  the  advertisement  au- 
thoritatively tells  just  how  the  Rand 
system  does  this,  in  the  following 
words: 

"In  the  Credit  Department— Rand 
speeds  up  service  tn  the  waiting  cus- 
tomer, saves  you  time  and  clerical  cost 
and  saves  loss  ftom  memory  authoriza- 
tions. 

"In  Personal  Records — Rand  gives  an 
instant  grasp  of  your  labor 
often  eliminating  a  vital  labor  crisis. 

"In  Sales  Promotion  Work— Rand 
puts  all  facts  so  readily,  groups  pros- 
pects so  clearly,  it  speeds  your  follow 
up  and  gets  more  business  from  any 
given  number  of  prospects. 

"In  Stock  or  Production  Management 
—the  ease  with  which  records  are  made 
and  seen  is  a  certain  guard  against  over- 
stocking, material  shortages,  and  gives 
visible  control  of  routing  and  jobs  in 
work." 

How  much  better  such  an  advertise- 
ment  is  than  one  that  might  be  written 
by  the  most  brilliant  user  of  English 
in  the  whole  wide  world  who,  however, 
would  depend  for  his  data  for  his  ad- 
vertisement upon  the  say-so  of  others 
or  the  testimonials  of  users  instead  jf 
getting  down  to  brass  tacks  and  finding 
out  fur  himself  just  what  his  product 
will  do  and  why  it  will  do  it.  Doing 
just  that— getting  right  down  to  brass 
tacks  in  studying  the  product  and  its 
uses,  is  just  about  the  only  way  for  an 
outsider  to  acquire  the  specific  knowl- 
edge about  a  product  which  he  must 
have  if  he  is  to  write  authoritatively, 
truthfully  and  convincingly.  Of  course, 
it  the  ad  writer  has  grown  up  in  the 
manufacturing  plant,  where  the  product 
is  made,  as  a  salesman  or  hench  hand  or 
executive,  all  this  authoritative  knowl- 
edge is  a  part  of  his  very  soul  and  he 
needs  no  study  before  he  can  convince 
his  audience  that  he  knows  what  he's 
talking  about  and  knows  that  he  knows. 

Now  let's  consider  the  proposition  of 
writing  an  advertisement  for  a  motor 
truck  axle.  It  would  be  easy  enough  to 
claim  that  any  axle  had  different  feat- 
ures from  other  axles.  It  would  be  an 
easy  task  to  be  rather  brilliant  and  in- 
teresting and  decidedly  hazy  as  to  just 
what  these  differences  were.  But  to  be 
authoritative  ■boot  these  differences  and 
to  convince  your  readers  lhat  you  know 


GAG  ON  PRESS  IS  DEMOCRACY'S  END — SMILEY 


PHILADELPHIA.— David  E.  Smiley, 
editor-in-chief    of    The  Evening 
Public   Ledger,   was  the  speaker  last 
Friday  at  the  l-ong  Tahle  Luncheon  of 
In  the  course  of  his 
which   he  stated  emphati- 
cally that  a  gag  on  the  newspapers  of 

the   i  'tintn    ■  iM    n  iV'-i   :l  r     !:■!  "t 

democracy,  he  said : 

"The  newspaper,  while  one  nf  the 
most  familiar  institutions  to  the  public, 
is  one  about  which  the  public  knows 
least  It  arrives  with  the  morning 
coffee  and  the  reader  does  not  stop  to 
analyze  the  real  thought  In-hind  many 
articles  carried  in  its  pngrs. 

"Newspaper  editors  are  human  be- 


tered  man  who  doesn't  know  the  first  ings.  I  am  constantly  being  a<kcd  'Why 
principles  of  advertising,  can  grasp  a 
stubby  pencil  in  his  grimy  list  and  labor- 
iously turn  out  some  crude  write-up 
which  will  win  its  way  to  the  hearts  of 
a  vast  audience  while  some  better  writ- 
ten, more  sprightly  copy  gets  nowhere? 
And  this  is  no  mere  fanciful  illustration, 


don't  newspapers  tell  the  truth?'  We 
are  today  expected  to  know  and  discuss 
intelligently  everything  (hat  comes  up  in 
the  new*.  The  critic  usually  is  the 
nun  who  knows  only  ft i s  particular  sub- 
ject and  is  ever  ready  to  pick  flaws. 

"A  newspaper  must  give  the  puhlic 
what  it  wants.    The  paper  that  tries  to 
can  cite  one  or  more  interesting  exam-   be  a  moral  teacher  is  pedantic  and  not 


-•m.t.  •  •  in  !  i  t  |  [he  MUSK  HsM  tbt 
newspaper  can  improve  the  puhlic  taste 
by  careful  choice.  It  is  the  most  influ- 
ential of  all  public  institutions,  not  ex- 
eluding  the  schools,  and  it  therefore 
has  a  great  responsibility,  and  secrets 
intrusted  to  it  arc  well  kept. 

"The  American  newspaper  is  the  pre- 
server <>f  t lie  liberties  of  the  people. 
It  enables  the  exposure  of  graft,  of 
dirty  politics  and  of  innumerable  other 
crimes,  which  otherwise  would  go  on 
unheeded.  Nothing  in  the  world  so 
terrifies  the  crook  or  grafter  as  the  fear 
lhat  when  the  bright  light  of  publicity 
i<  turned  on  he  will  lie  exposed. 

"The  newspaper  must  be  the  medium 
of  opinion  for  all  elates  of  people. 
I-abor  must  be  allowed  to  have  its 
fair  share  and  so  must  capital.  The 
advertiser  does  not  control  the  news- 
paper. It  would  be  against  his  own  in- 
terests to  do  so  and  the  worthy 
newspaper  is  not  an  individual  organ 
to  promote  the  interests  of  some  one 
set  of  people,  but  to  serve  the  public 
with  the  trulh  at  all  " 


what  you're  talking  about  when  you 
speak  of  these  differences  is  quite  an- 
other matter,  Notice,  now.  how  author- 
itative a  recent  ad  of  the  Sheldon  Axle 
and  Spring  Company  is  when  it  says: 

"Do  you  know  the  strength  of  loco- 
motive axle  construction?  Here's  a 
heavily  loaded  motor  truck  climbing  a 
sharp  grade  on  a  road  with  a  side  slope 
of  6  per  cent.  That  truck's  axle  is 
taking  punishment  -weight,  traction, 
side  strain— every  burden  is  thruwn  on 
it.  A  Sheldon  Worm  Gear  Axle  can 
stand  this  test  of  service  indefinitely 
with  practically  no  replacement  or  up- 
keep charges,  because  of  the  principle 
of  Sheldon  Construction. 1  It  is  the  same 
principle  of  construction  that  is  used  io 
Locomotive  and  Freight  Car  Axles, 
which  catry  the  Freight  Tonnage  of  the 
World" 

There's  certainly  no  lack  of  authority 
al>out  that  advertisement.  The  reader 
knows  beyond  the  shadow  of  a  doubt 
that  the  writer  knows  what  he's  talking 
about  and  is  telling  the  truth  about  what 
he  knows. 

And  here,  to  still  continue  in  the  au- 
tomotive business,  are  some  authorita- 
tive facts  regarding  motor  trucks  con. 
tained  in  an  advertisement  of  the  Con- 
tinental Motor  Corporation.  The  ad  is 
headed  "A  Principle  of  Truck  Perform- 
ance" and  here  is  what  it  says: 

"It's  CONTINUOUS  PERFORM- 
ANCE that  earns  the  profits  on  your 
truck  or  fleet  of  trucks.  The  truck  on 
the  job  is  the  earning  truck  The  truck- 
in  the  repair  shop  loses  more  than  the 
cost  of  repairs— it  loses  time..  Lost  time 
is  lost  earnings.  Upon  the  motor  more 
than  anything  else,  depends  the  char- 
acter of  service  your  truck  will  give.  If 
you  can  dipend  upon  the  mctor  you  can, 
in  most  cases,  depend  upon  the  truck 
Motor  dependability  widens  the  user's 
profit  margin.'* 

There's  no  bunk  about  that  stuff.  The 
writer  simply  states  facts  in  an  author- 
itative, compelling  manner. 

Listen  to  the  authoritative  manner  in 
which  Houtwcll,  Milne  &•  s  arnum  Co. 
speaks  abosif  granite  for  tombstones  in 
a  recent  ad : 

"In  the  early  days  of  memorial  art. 
man  was  forced  to  be  content  with  the 
use  of  the  softer  stones;  but  the  deman.l 
for  an  everlasting  material  has  devel- 
oped machinery  and  methods  which  have 
not  only  made  it  possible  to  quarry  and 
shape  the  harder  granites,  hut  to  polish 
the  surface  in  such  a  way  that  it  pro- 
duces a  most  beautiful  effect  and  makes 
it  practically  impervious  to  the  ravages 
of  time  and  the  elements.  'Rock  of 
Ages'  is  a  hard,  enduring  granite.  An 
all-polished  'Rock  of  Ages'  memorial 
will  always  look  as  though  someone 
cared  for  it,  for  any  slight  amount  of 
dust  which  may  find  lodgment  on  its 
surface  is  washed  away  every  time  it 
rains.  Its  beauty  is  permanent,  because 
its  highly  polished  surface  will  not  ab- 
sorb smoke,  gas  or  other  atmospheric 
elements,  which  lead  to  ' 
and  disintegration." 

The  writer  of  that  ad,  it 
necessary  to  point  out.  was  another  one 
of  that  growing  ckm  of  copy-writers 
who  know  what  they're  writing  about — 
not  only  what  is  thus  and  so  about  their 
product,  but  why  it  is  thus  and  so. 

These  examples  illustrate  the  direct 
use  of  authority  in  ad  writing— the 
knowing  a  subject  thoroughly  and  get- 
ting that  knowledge  over  to  the  reader 
in  the  simplest  possible  manner.  Small 
wonder  these  ads  carry  conviction  to  the 
mind  of  the  reader.  They  have  abso- 
lutely everything  necessary  for  doing 
that  very  thing. 

Of  course,  not  every  authoritative  ad- 
vertisements makes  its  authority  ;o  self- 
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evident  a'  their.  Many  advertisements 
cover  the  authority  with  which  the) 
*!>ralc  in  unif|uc  styles,  odd  allele*  of 
attack  and  all  that.  Rut  the  authority  is 
there,  nevertheless,  and  through  it  I 
conviction  to  the  reader. 

The  lack  of  authority,  too,  can  be 
ihrondcd  with  style  and  sprightlincss 
and  odd  method  of  presentation,  hut 
though  its  disguises  may  he  deep,  most 
readers  s<K>n  sense  the  lack  and  come 
to  feel  that  the  ad  writer  doesn't  really 
mean  what  he  -ays.  and  feeling  this  way, 
of  course,  do  not  buy. 

Almost  the  first  essential  to  good  ad 
writing,  it  would  seem,  unless  the  writer 
is  a  brilliant  genius  who  can  do  things 
that  no  average  man  can  possibly  do. 
i<  tn  know  whit  you're  writing  about 
and  be  convinced  that  what  you're  writ- 
ing is  true.  In  other  words,  if  you  want 
to  write  good  ads — ads  that  will  con- 
vince people  and  sell  goods— w  rite  with 
authority ! 


GOSS  HEADS  SEATTLE  CLUB 
I  for  Pra.id.nt— Liv.ly 


(Sfro.1  to  Keiroi  *  FmLisnu) 

Ssattul  -Frank  P.  (kiss,  poMcal 
writer  on  the  Seattle  Pnst-ltuclligen- 
cer.  is  unopposed  for  election  to  the 
presidency  ol  the  Seattle  Press  Club. 
For  first  vice-president.  H.  W.  Ross, 
formerly  of  the  P.-l.  and  W«  D. 
Chandler,  day  editor  of  the  Times,  have 
been  nominated.  Beriah  Brown,  retired 
newspaper  man.  is  the  unopposed 
nominee  for  second  vice-president; 
James  A.  Wood,  editor  of  the  P. -I,  for 
treasurer,  and  E.  H.  Thomas  for  sec- 
retary. 

The  names  of  sixteen  members  were 
put  in  nomination  for  the  six  places  oil 
the  board  of  trustees,  as  follows: 
Carlton  Fitchctt.  Charles  E.  Clavpool, 
E.  A.  Harwell,  F_  J.  Fricdlander,  F_  L. 
Carpenter.  Gustav  R.  Stahl,  Frank  C. 
Fitts.  0  J.  David.  John  W.  Potter,  W. 
J.  Pctrain,  William  F.  Smith.  A.  A. 
Andersen.  W.  C.  l-yon,  [.  Cotneanx, 
1)   B.  Duncombu  and  A.  A.  Bartow. 


Dtmocnu  Want  Missouri  Daily 

J  Kr person  City,  Mo. — The  members 
of  the  Democratic  State  Committee  want 
a  daily  newspaper  in  Kansas  City  or  St_ 
Louis  for  a  party  organ,  Meeting  here 
last  week  the  committee  proposed  to 
finance  the  purchase  of  the  newspaper 
by  selling  stock  to  Democrats  all  over 
the  state.  Frank  Armstrong,  publicity 
man  for  the  committee,  estimated  that 
Sl.OjO.flOO  could  be  raised  in  this  man- 
ner. The  committee  appointed  to  ascer- 
tain at  what  price  a  newspaper  could 
be  purchased  in  either  of  the  two  largest 
cities  of  the  state  follows-  State  chair- 
man Yancey;  Thomas  H-  Fisher,  sec- 
retary "f  the  state  committee;  A.  T. 
Dnmm,  Jefferson  City.  The  latter,  a 
lawyer,  negotiated  the  sale  of  the  Jef- 
ferson City  Capital  News  to  R.  F.  Hoi- 
lister,  executive  secretary  of  the 
Democratic  National  Committee. 


Two  Ag.ncia.  Consolidate 

The  H  K.  Carter  Company,  lnc_ 
New  York  advertising  agency  ha*  l«n 
consolidated  with  Cecil.  Barreto  &  Ce- 
cil of  Richmond,  Va.  Herbert  K.  Car- 
ter has  been  made  a  vice-president  of 
Cecil.  Barreto  &  Cecil,  in  charge  of  the 
agency's  New  York  office 


Poutusxd—  The  Oregon  Journal  was 
host  to  its  employees  and  their  families 
at  a  dancing  party  recently.  More  than 
400  people  attended. 


'G.-E."  WILL  USE  DAILIES 
FOR  FAN  CAMPAIGN 


Two-*«or*  C«i»»  t< 

and  Dealers  —  Co 
Will  Help 


By  Euwaiui  A.  MtsiH.sui' 

Advertising  managers  of  news- 
ivajiers  in  practically  every  city  through- 
out tile  country — especially  those  lo- 
cated in  nearly  two-score  of  the  larger 
cities— will  be  interested   in  the  plan- 

made  by  the  General  Klectric  Company 
for  the  G-E  fan  newspaper  advertising 
In  he  done  during  the  1921  season. 
Kight  now  activities  in  this  campaign 
are  taking  the  form  of  merchandising 
conferences  that  are  being  held  ill  the 
big  cities  throughout  the  country. 
Fifteen  specialists  of  the  (ieticral  Elec- 
tric Company  and  its  associated  enm- 
lanics  are  going  from  city  to  city 
holding  these  merchandising  confer- 
ences, explaining  the  sales,  service  ami 
advertising  programmes  which  combine 
to  make  up  the  campaign  for  the  season 
of  1921, 

A  brief  account  of  the  recent  Phila- 
dclphia  convention  held  in  the  Contin- 
ental Hotel  will  serve  as  an  illustra- 
tion. This  conference  was  held  under 
the  auspices  of  the  Philadelphia  Klec- 
tric Company  supply  department. 

In  addition  to  the  fifteen  experts  of 
the  General  Electric  Company  and  its 
associated  companies,  thr  conference 
was  attended  by  representatives  of  the 
Philadelphia  FJectrie  Company  supply 
department  and  the  central  stations, 
jnlilscr*.  retailers,  contractor  dealers 
and  manufacturers'  representatives  to 
the  number  ni  about  hOO. 

The  1921  campaign  is  elaborate  and 
each  phase  of  it  was  discussed  by  one 
of  the  traveling  representatives  of  the 
General  Electric  Company  or  one  of 
its  associated  companies.  The  keynote 
of  the  conference  was  co-operation— 
first  between  the  General  Electric  and 
its  associated  companies,  and  the  dis- 
tributor; and  then  in  turn,  co-opera- 
tion between  the  distributor  and  the 
dealer— and  others  who,  like  the  deal- 
ers, buy  their  supplies  from  the  dis- 
tributor. 

Plans  for  the  localised  newspaper 
advertising  to  be  done  by  distributors 
and  dealers  were  explained  in  detail. 
The  expense  of  this  advertising  is  in 
be  borne  jointly  by  dealers,  distributors 
and  manufacturers.  Distributors  will 
n-e  space  ranging  all  the  way  from  one 
column  wide  and  about  5(1  lines  deep 
up  to  full  newspaper  pages. 

Dealers  will  use  space  ranging  from 
a  column  wide  and  about  thirty  lines 
deep  up  In  four  columns  wide  and  halt 
a  page  deep.  The  tieneral  Electric 
Company  has  prepared  electrotype's  of 
all  of  the  ads  suggested  for  use  in  the 
localized  iiews|K*per  campaigns  which 
they  offer  to  supply  free  to  distributors 
and  dealers.  This  part  of  the  campaign 
is  fully  explained  in  an  eight-page 
"newspaper  folder"  entitled.  "laicalized 
Newspaper  Publicity."  copies  of  which 
base  been  sent  lo  all  G-E  fan  dealers 
and  distributors  throughout  the  coun- 
try. 

An  excellent  plan  for  assisting  dis- 
dcalers  in  their  news- 
has  been  provided  by 
i he  General  Electric  Company  in  the 
form  of  large  "Tempi-  fature  Calendars." 
These  calendars  cover  the  four  months 
of  the  fan  campaign— Mas.  June.  July 
and  August.  A  full  page  of  each  cal- 
endar is  devoted  to  a  month  and  at  the 
top  of  each  page  is  a  map  of  the 
United  States  divided  into  states  and 


colored  in  zones  of  temperature,  each 
/one  Ixnng  markeil  with  the  degree  uf 
he.it  that  may  be  expecteu  in  that  tone 
during  the  mouth  shown  on  the  page. 
The  various  <lays  in  each  month  that 
should  mark  certain  activities  <m  the 
pari  of  the  distributor,  am!  dealers  are 
lettered  accordingly. 

For  example,  the  space  on  the  May 
calendar  for  the  nineteenth  of  the 
mouth  carries  this  notice-: 

"Have  you  scheduled  your  C  ampaign 
Newspaper  Space  and  Dates v'  Atten- 
tion is  called  to  the  aptieals  in  the  na- 
tional maga/ines  of  the  general  adver- 
tising and  there  are  specific  days  sug- 
gested for  making  window  displays, 
sending  out  (pccial  sales  letters,  featur- 
ing new-paper  advertising  strongly,  etc. 

In  urging  the  earnest  co-operation  of 
dealer-  and  others  in  supporting  the 
newspaper  advertising  campaign  and 
the  other  pleases  of  the  general  cam- 
paign. I.  V.  i.arr.m,  manager  of  the 
Philadelphia  Electric  Company  supply 
department,  in  addressing  the  confer- 
ence said : 

"We  all  have  a  common  effort  that 
of  selling  the  ultimate  consumer.  To 
W  successful  we  must  he  partners.  We 
must  tolerate  each  other's  views  and 
get  together  and  discuss  our  problems 
as  a  whole — fairly,  justly  and  without 
selfishness.  This  is  the  thought  for 
which  this  effort  is  made.'* 

The  representative  of  the  General 
Electric  Company  and  its  associated 
companies  who  attended  this  Philadel- 
phia conference  and  are  going  from  cily 
to  city  addressing  similar  conferences 
are: 

A.  I).  Page,  -airs  manager.  Kdisoit 
I -amp  Works;  Kolin  llager.  merchan- 
dising service  bureau.  General  Klectric 
Company;  11.  H.  Russell.  Edison  Elec- 
tric Appliance  Company;  A.  1_  Powell, 
lighting  service  department.  Edison 
Lamp  Works;  D.  W.  MacCready.  W. 
I).  Yates,  supply  dejiartment  I  T.  J. 
Casev.  Hurley  Machine  Company:  H  S, 
MacWIiorter.  Electric  Vacuum  Cleaner 
Company;  H.  B.  Kirkland.  Spraguc 
Electric  Works:  J.  M.  Smith.  Ivanhoe- 
Rrgrnt  Works;  R.  E.  Harringion.  de- 
|kartment  of  publicity,  Edison  l.amp 
Works;  A  L  Powell,  lighting  service 
department,  Edison  Lamp  Works;  W. 
I).  N  ates,  supply  department ;  Guy  P. 
Norton.  Duplex  Lighting  Works;  and 
T.   J.    McManis,   department   of  ptlb- 


PAUL  BLOCK 
FROM  N.  Y. 


RESIGNS 
MAIL 


PrssMura  of  OtW  Bustruns 

Aaaignad  as  Reason  for  Withdrawal 
aa  Publisher  after 

Years'  Sersrice 


The  traveling  specialists  will  be  on 
tour  continuously  until  early  in  May 
when  the  advertising  and  general  mer- 
chandising campaign  will  get  under  way. 
In  addition  to  New  York  and  Newark 
and  Philadelphia  where  the  first  confer- 
ences were  held,  the  itinerary  include  - 
the  following  cities;  Baltimore,  Pitts- 
burgh. Columbus.  Cleveland.  Toledo. 
Buffalo.  Schenectady.  Washington,  Jack- 
sonville. Atlanta,  Birmingham,  Memphis, 
New  Orleans.  Houston.  Dallas.  Kan-.i- 
-City.  St.  Louis.  Indianapolis,  Cincinnati. 
Boston,  Detroit,  Chicago,  St.  Paul, 
Omaha.  Denver.  Salt  Ufa  City.  Bulte. 
Six.kane.  Seattle.  Portland.  San  Frati- 
ciss-n,  |.„.  Angeles. 


Paul  Block,  publisher  and  special 
representative,  has  withdrawn  from  ac- 
tive connection  with  the  New  York 
Evening  Mail,  with  which  he  has  lsren 
associated  since  July.  1918.  and  for  a 
time  prior  to  that  paper's  sale  lo  E  A. 
Rumely.  who  was  lately  convicted  of 
L-niici  ding  ii-  i  ii  -  man  own<  r  ship.  K'u 
mors  of  his  intention  tn  resign  as  pub- 
lisher of  the  Mail  have  lsren  current 
for  several  months,  due  lo  his  manifold 
interests  in  the  publishing  business,  but 
no  confirmation  could  be  secured  until 
Februai)  In,  when  Henry  L.  Stoddard, 
editor  of  the  Mail,  made  the  following 
ai.ooi  in  I'm  ii  in  thi  •  -I1'!-  ial  page 

"It  is  with  regret  that  I  amtounce  the 
withdrawal  of  Mr.  Paul  Block  as  pub- 
lisher of  the  Evening  Mail  Mr.  Block 
has  lieen  my  associate  and  friend  for 
over  15  years.  When  1  sold  the  Even- 
ing Mail  ill  the  winter  of  1915.  he  re- 
tired with  me  from  its  control,  but  in 
July.  1918,  he  joined  with  me  in  its  re- 
purchase. 

"In  the  upbuilding  of  the  Evening 
Mail  to  its  present  strong  and  prosperous 
position.  Mr.  Block  as  publisher  has 
done  his  full  share;  his  spirit,  vision, 
and  energies,  always  unbounded,  have 
lieen  an  inspiring  influence  in  all  that 


"Mr.  Block's  many  other  interests  are 
constantly  requiring  more  of  his  time; 
they  make  impossible  that  active  par- 
ticipation in  the  company's  affairs  which 
thr  position  of  publisher  obviously  de- 
mands. 

"Only  recently,  he  added  the  Duluth 
I  Minn.)  Herald  lo  the  list  of  publica- 
tions with  whirh  he  is  associated  in  many 
cities.  It  wa'  on  the  announcement  of 
this  latest  acquisition  that  Governor 
Miller  trlrgraphed  Mr.  Block:  'I  hoisc 
your  many  successes  ill  the  Fiast  will  be 
duplicated  in  the  West,'  a  sentiment 
that  I  warmly  endorse. 

"Mr.  Block  remain-  a  mcmlscr  of  the 
of 


i«r's  Daughter  Ends  Panic 

Havana.  Kitty  Barrett,  right-year- 
old  daughter  of  Edward  W.>rc  Barrett, 
publisher  of  the  Birmingham  i  Ab. 1 
\ge  Herald,  shared  honors  with  a  pet 
parrot  in  a  tale  of  a  fire  at  sea  told  by 
passengers  landing  from  the  steams-np 
Cartagn.  February  10.  The  little  girl 
reiusVd  to  enter  a  lifeboat  until  she  bad 
brought  her  parrot  from  her  stateroom, 
and  her  insistent  demand  that  the  bird 
be  rescued  calmed  something  approach- 
ing a  panic  among  the  passengers  and 
gaye  the  ship's  crew  a  chance  to  ex- 
tinguish the  names  and  save  the  i 


P..  no   Stuff  in  Washington 

Washington-,  D.  C  -"Resolvrd,  That 
it  is  more  noble  to  he  fat  than  lean."  was 
the  subject  debated  before  the  members 
of  thr  National  Press  Club  at  Keith's 
Theater,  Fehruary  3.  the  affirmative  be- 
ing Upheld  by  Rep.  J.  N.  Tincher.  of 
Kansas,  and  Rrp  S  I-'.  Winslow,  Massa- 
chusetts, and  against  Senator  Pat  Harri- 
son of  Mississippi,  and  Senator  Henry 
Ashurst,  Arizona,  with  the  Sprakrr 
of  the  House  as  judge.  Reinald  Wer- 
renrath.  of  the  Metropolitan  Oj>era 
Company,  was  soloist. 


The  Diem  &  Wing  Paper  Co.,  Cincin 
nati,  has  opened  an  office  in  Indianapolis, 
which  will  be  in  charge  of  R_  N.  Adair. 
Mr.  Adair  has  been  traveling  the  State 
of  Indiana  for  some  time,  and  in  the 
future  will  divide  hi'  time  between  the 
Indianapolis 


New  Ohio  Public  Printer 

Clxsu-ank.  Ohio— Governor  Harry 
L.  Davi,  has  appointed  Walter  M.  R em- 
ley,  editor  and  manager  of  the  George- 
town Gazette,  superintendent  of  public 
printing  for  Ohio,  succeeding  W.  A. 
Fylar.  Democrat,  also  of  Georgetown. 
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U.  K.  REPORTERS'  WAGE  ISSUE  CONFUSED 
BY  DEMANDS  OF  TWO  UNIONS 


National  Union  and  Institute,  the  Latter  alio  Including  Owners,  in 

Paper  Profitless  for  60  Years 
Amalgamation  Discloses 


By  HERBERT 

ILWn  Htoer. 
'J'HE  subject  of  a  revision  of  news- 
paper men'*  salaries  in  the  British 
field  is  not  rendered  easier  by  the  fact 
that  the  two  organizations  claiming  to 
represent  those  workers  have  each  drawn 
up  s  distinct  and  separate  basis  for  the 
proposed  new  scales. 

lite  National  Union  of  Journalists 
represents  the  greater  rank  and  file 
throughout  the  country  and  1  think  have 
the  ear  of  the  newspaper  proprietors  as 
such.  Thi9  union  restricts  its  member- 
ship to  actual  working  journalists,  ex- 
cluding from  its  roll  all  who  have  any 
proprietary  interest  in  newspapers. 

The  other  body  ii  the  Institute  of 
Journalist*.,  an  association  of  older  ex- 
istence than  the  Union  and  formed  at  a 
time  when  it  was  probably  never  con- 
templated that  there  would  be  any  seri- 
ous dis-union  between  the  publishers 
and  journalists  or  causes  upon  which 
the  interests  of  the  two  sections  might 
split.  The  Institute  includes  among  its 
members  both  workers  and  employers, 
arid  while  it  is,  in  the  abstract,  the  more 
impressive  body  of  the  two,  its  very 
mixed  membership  does  not  give  it  the 
strength  or  labor  standing  as  represent- 
ing solely  the  voice  of  the  paid  workers. 

The  publishers  thus  find  themselves  in 
the  quandary  p|  being  faced  with  two 
distinct  proposals,  and  while  both  are 
said  to  be  under  consideration,  time 
alone  can  prove  which,  if  cither,  of 
the  two  bodies  « ill  gain  their  demands. 

Several  efforts  base  been  projected  to 
f.irm  an  alliance  between  the  Union  and 
the  Institute,  but  without  success,  and 
the  present  situation  ha>  produced  fur- 
ther doubts  this  time  in  the  minds  of 
some  of  the  "higher  form"  section  (so 
to  call  Ihem)  of  the  Institute 
that  body  can  effectively 


Meantime,  the  power  that  the  National 
Union  believes  itself  to  possess  is  sug- 
gested by  a  notice  recently  issued  that 
"members  who  accept  any  new  position, 
without  first  informing  the  general  sec- 
retary, are  liable  to  be  expelled  from 
the  Union." 


|  AST  May  there  was  > 

reverend  gentlemen  making  pocket 
money  and  competing  with  recognized 
journalists  in  providing  for  the  press 
reports  of  the  "May  Meetings"  Be- 
cause of  the  fact  that  these  functions 
were  not  opened  to  the  press,  there  was 
Ml  unusual  paucity  of  publicity  and  the 
press  was  rather  unkindly  accused  f 
ignoring  the  spiritual  side  of  the  news 
during  that  month. 

Now,  Lord  Hawke.  a  great  British 
sportsman  and  cricketer,  has  attacked 
another  evil  in  the  existence  of  the  pro- 
fessional player  who  also  criticises  in 
print.  He  said,  at  a  meeting  of  the 
Yorkshire  Cricket  Gut  (a  big  county 
organization),  that  he  condemned  the 
practice  of  cricketers  writing  'or  the 
press  and  hoped  no  Yorkshire  cricketer 
would  be  tempted  into  writing  about 
the  gamr  in  which  he  was  taking  part. 
He  attached  much  value  to  the  writing 
of  experienced  players  on  cticket.  but 
no  man  was  capable  of  writing  in  an 
unbiased  way  about  a  match  in  which  he 


C.  RIDOUT 

g  PcauiHii) 

was  taking  jiart.  He  went  so  far  as  IP 
say  that  he  hoped  wbrn  the  tram  was 
chosen  for  next  summer,  it  would  be 
made  a  condition  that  neither  amateur 
nor  professional  should  write  an  article 
on  the  match  for  which  he  had  the 
to  be  selected. 


Another  point  of  virw  is  also  revealed 
PI  the  •'Journalists"  by  the  statement  that 
Wore  the  dispute  was  user,  the  possi- 
bility was  being  discussed  in  local  news- 
pai*r  circles  generally  that  one  of  the 
results  would  be  the  separation  of 
newspapers  from  the  general  printing 
tridc  in  future  negotiations  on  wages 
and  conditions.  There  can  be  little 
dnulit  ihat  a  considerable  section  of  the 
newspaper  office  members  of  the  Typo- 
graphical Association  were  not  at  all 
happy  about  the  stoppage  of  the  differ- 
ent papers  and  on  the  other  hand,  the 
owners  have  realirrd  what  the  last 
Bulletin  leader  said,  that  "a  serious 
newspaper   is   something   a  great  deal 


Year.  PwUishssd 


IT  seems  incredible  that  the  proprietors 

of  any  publication  would  continue  to 
issue  it  over  any  period  if  it  did  not  at 
least  exhibit  signs  of  making  profits, 
hut  we  are  asked  to  believe  that  a  news- 
paper has  actually  been  published  in 
I'ngtand  for  nearly  61  years  without 
showing  I  penny  profit. 

The  Western  Daily  Mercury  is  the 
paper  to  which  this  curious  distinction 
belongs,  and  it  has  been  a  daily  feature 
of  Plymouth— the  port  at  which  many 
Americans  make  their  first  acquaintance 
with  the  soil  of  England.  The  news  of 
its  deficiency  was  disclosed  upon  the 
announcement  of  its  amalgamation  with 
its  rival,  the  Western  Morning  Post, 
which  appears  under  the  title  of  the 
Western  Morning  News  and  Mercury. 

The  change,  it  is  frankly  acknowl- 
edged, is  the  DUtttnttC  ol  a  recognition 
of  the  hopelessness  of  making  the  re- 
ceipts of  the  Mercury  balance  the  ex- 
penditure. 

"Throughout  its  long  history."  the 
journal  says,  "the  Mercury  has  never 
returned  one  single  copper  to  the  pro- 
prietors by  way  of  dividend,  so  far  as 
we  can  ascertain.  Taking  100  as  the  in- 
dex figure  for  1914,  expenses  in  1920 
have  increased  as  follows:  Wages  to 
300,  salaries  to  270.  COM  of  paper  to  500. 
Receipts  have  increased:  Sales  to  192. 
advertisements  revenues  tn  330.  To  ex- 
press these  figures  in  actual  costs  and 
receipts  would  reveal  a  considerable  loss, 
not  to  he  overcome  by  any  course  ap- 
parent to  the  proprietors," 

It  was  recently  announced  that  the 
Western  Daily  Mercury  had  been  pur- 
chased hy  Sir  Leicester  Harmsworth. 
who  seemingly  has  found  no  solution  to' 
the  problem  of  making  the  property  pay 


AN  interesting  instance  of  the 
hold  maintained  by  a  well  edited 
newspaper  upon  its  public,  and  at  the 
same  time,  a  not  unamusiug  incident  of 
comparative  official  incapacity  reaches 
me  from  Swindon,  Berkshire.  A  war 
memorial  was  proposed  lor  the  town  and 
the  local  authorities  made  strong  efforts 
to  raise  funds  for  its  provision.  The 
response  was  so  feeble  that  the  appeal 
practically  failed.  So  the  local  paper, 
the  Swindon  Evening  Advertiser,  took 
the  nutter  in  hand  and  boosted  a  shill- 
ing fund  tn  rai»e  the  memorial,  calling 
for  21,00(1  shillings  (one  thousand 
poundsi.  In  a  few  weeks  the  whole 
amount,  and  over  a  hundred  isounds  in 
excess,  had  Iseen  jabscril>rd.  Swindon 
thinks  more  of  its  journal  than  it  did. 


OPEN  NEW  ONTARIO  LIMITS 


Algoma  and  Thunder  Bay  Districts 
Rudy  for  New  Paper 


Journalists  on  the 
Newspaper  Strike 

W'lTII  the  successful  settlement  of 
"  t'ne  newspaper  strike  in  Man- 
chester and  Liverpool  come  some  in- 
teresting after -rerlections,  not  the  least 
being  those  of  the  journalists  who, 
more  or  less,  found  their  occupations 
gone  as  the  result  of  the  dispute.  One 
writer,  ill  the  columns  of  lite  National 
Union  of  Journalists'  monthly  organ, 
refers  to  the  efforts  of  the  strikers  to 
supply  ihe  deficiency  of  newspapers,  and 
from  his  comments  it  would  appear  that 
they  did  Dot  strike  him  as  very  work- 
manlike 

He  says.  "The  National  Uhor  Press 
came  along  with  the  Kscnittg  Paper, 
and  a  four  page  production  of  Lalmr 
Leader  sire,  which  sold  like  hot  cakes 
at  two  |>rnrc  a  copy,  and  never  managed 
to  be  more  than  an  apol"E>'  a*  a  daily 
paper.  It  duel  with  the  dispute.  On  the 
Wednesday  following  a  racing  flyshrct— 
the  'Mid-day  Paper'— was  issued  from 
the  same  office,  and  has  since  gone." 


iSfrcwl  f.i  Ftnroi  ft  Prni:sM»si 
TntoNTo  The  establishment  of  two 
additional  pulp  and  paper  industries  in 
Northern  Ontario  foreshadowed  by  the 
announcement  by  the  Hon.  Beniah  Bow- 
man. Minister  of  Lands  ti  Forest  in  the 
Ontario  Government  that  extensive 
pitlpwnod  limits  will  shortly  be  adver- 
tised for  sale.  One  of  these  limits  is 
tributary  to  the  Nagagami  River  in  Al- 
goma and  so  situated  that  the  mills 
would  probably  be  located  north  of  the 
transcontinental  railway.  The  other  Is 
around  Long  Ijkc  in  the  Thunder  Ba, 
district  south  of  the  railway 

The  usual  conditions  requiring  the 
erection  of  a  pulp  and  paper  mill  of  a 
specified  daily  output  will  be  imposed  on 
all  bidders.  The  limit,  will  carry  with 
them  rights  to  develop  sufficient  power 
tor  the  operation  of  the  plants. 


FIGHT  TO  KEEP  NEWSBOYS 


(ffeneJ  i.  Rants  *  muse**) 
Boston.— The  legal  status  of  the 
iicwsIr.)  was  taken  up  last  week  at  a 
meeting  in  the  Boston  City  Club  by 
members  of  the  Suburban  Newsdealers' 
Association.  The  newsdealers  are 
alarmed  pbout  an  intimation  from  the 
Slate  Board  of  Lalsor  and  Industries 
that,  like  the  Indian  and  the  Chinese, 
the  newsh.iv- "must  go"    The  intima- 


Receivrr  for  Hartje  Paper  Co. 

Com  si  in  s  -Federal  Judge  Satrr  here 
appointed  George  K.  Wi<ncr  receiver  for 
the  llartie  Paper  Manufacturing  Com- 
pany of  West  Virginia  wilh  nffices  at 
Steubenville.  Ohio.  Appointment  was 
made  on  petition  of  William  J.  Alexan- 
der of  Steubenville.  who  alleges  more 
than  $5,000  due  from  the  company  on 
an  account.  The  petition  also  alleges  the 
company  is  indebted  on  t,.  tes  and  ac- 
counts amounting  to  $1,000,000. 


De.*  Hearst  Purchase  in  "K.  C." 

<Hy  Tttrgrvfk  itt  EotTtti  a  PrjreUSrppp ) 

Ksns.\s  Cm  .  Mi...  Pcb.  IS.— A  report 
•  f  Ihe  purchase  of  the  Kansas  City 
Journal  by  William  K.  Hearst  i«  charac- 
terized as  "unfounded"  by  (Starlcs  C. 
K'osewater,  the  paper's  publisher.  Th» 
rumor  is  laid  lo  the  journal's  contract- 
ing to  do  Ihe  Hearst  color  work  for  the 
new  Kansas  City  (Kan. >  Kans.ui.  The 
Journal  is  still  in  the  hands  of  a  re- 
ceiver. 


tioil  is  conveyed,  newsdealers  believe, 
in  a  recent  notice  from  the  state  board 
calling  attention  to  the  following  para- 
graph from  Section  1,  Chapler  831,  of 
the  Acts  of  1913: 

"Nn  minor  under  fourteen  years  of 
age  shall  be  employed  or  permitted  t.. 
work  in  or  alwut  or  in  connection  with 
any  factory,  workshop,  manufacturing, 
mechanical  or  mercantile  establish- 
ment. Isarber  simp,  bootblack  stand  or 
establishment,  public  stable,  garage, 
hrick  or  lumber  yard,  telephone  ex- 
change, telegraph  or  messenger  office 
buildings,  or  in  any  contract  or  wage- 
or  in  (lie  construction  or  repair  of 
earning  industry  carried  on  in  tene- 
ment or  oilier  houses." 

The  strict  enforcement  of  Ibis  law. 
newsdealers  say,  means  the  death  knell 
of  existing  delivery  systems.  M.mhrrs 
of  the  Massachusetts  legislature,  many 
of  whom  "carried  routes"  lo  work 
iheir  way  through  grammar  and  high 
school,  declare  that  there  was  no 
though!  of  hitting  at  the  newspaper  de- 
livery boy  in  the  original  legislation. 
Newsdealers  find  it  ihrre.  nevertheless, 
and  if  it  is  declared  by  legal  authority 
to  be  there,  may  ask  ihe  legislature  to 
take  it  out,  on  lirhalf  of  a  large  class 
of  well  behaved,  industrious  and  am- 
bitious American  boss. 

Prises  for  Rural  Weeklies 

Bm.h.kim.s,  S.  D.  -  In  ordrr  to  stimu- 
late interest  in  higher  standards  (or  the 
rural  press,  the  Department  of  Agri- 
cultural Journalism  of  South  Dakota 
Stair  College  here  has  announced  a  prirc 
ribbon  contest  open  lo  all  weeklies  of  the 
slate.  Ribbons  will  lie  offered  for  the 
hc*t  typographical  makeup  of  front 
page:  for  the  best  editorial,  written  by 
the  editor  or  other  member  of  staff  of 
the  paper ;  for  the  best  farm  news  page 
•  ■r  department,  including  advertising, 
variety  or  agticullural  items,  local  serv- 
ice rendered  suliscrihrrs  in  this  depart, 
ment  and  method  of  presentation:  for 
the  best  display  advertisement,  any  size, 
atJvtjrtisiug  farm  products  for  sale  by  a 
South  Itakota  farmer  Ribbons  will  be 
offered  for  second  and  third  prizes  in 
each  class. 


Returning  Forester  Booms  Alaska 

PoaTt.ANti,  Ore  — Prospects  for  the  de- 
velopment of  the  pulp  and  paper  indus- 
try in  Alaska  are  very  bright  according 
to  W,  J.  Jones,  ex  deputy  forest  super- 
visor of  Ihe  Government  forests  in 
Alaska,  who  has  arrived  in  Portland 
He  has  left  Alaska  because  of  his  wife's 
health  and  hopes  to  be  transferred  lo 
California.  A  large  number  of  permits 
recently  base  been  granted  for  the  use 
of  Alaska  power  for  pulp  mills,  he  said. 
Sales  of  timber  for  paper  manufacture 
he  also  reports  as  very  heavy. 


Holt  Heads  College  Foundation 

Hamilton  Holt,  editor  of  ihc  Inde- 
pendent, has  been  circled  president  of 
the  American-Scandinavian  Foundation, 
which  conducts  an  exchange  of  students 
between  the  universities  of  the  United 
States  and  those  of  Sweden.  Denmark 
and  N'orwa) 
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THE  AMERICAN  JOURNALISTS'  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE   AMERICAN   JOURNALISTS*  ASSOCIATION 

Editorial  Board — Richard  L.  Stokes,  SO?  Commercial  Bt.ik.uig.  Si.  Loois,  Mo.,  repcorntmr  tlir  Anwricao  Journiliitt*  Ataociation;  Paul  V.  Aaderio«,  cditeruJ  dcftarimcat, 
the  Port  Dupatch,  St  Louis.  Mo.,  representing  in*  St.  Lo'sii  Association  of  Juornatisu;  Arthur  R  Fnedwan,  rdiloftaj  department,  the  Svn,  PitUavurik.  Pa.,  fcpfeseittin*  thm 
Pittsburgh  NewiHritert*  Aasociatk>n;  and  Walter  Wtllianai,  dean  of  l he  School  of  Journalism,  Uni*fTwtjr  of  Miwotsn.  Columbia,  Ha,  representing  the  school*  of  journalism. 


ADVENTURES  IN  INTERVIEWING 


By  1.  ALLEN, 

San  Franriaco  Examiner 


WTHE  Adventures  of  One,"  by  Edgar 
Mels,  undoubtedly  will  give  i  "cub" 
some  insight  of  the  work  he  will  be 
called  upon  to  do  if  he  intends  to  be  a 
newspaper  man — not  a  journalist. 

When  the  budding  James  Gordon 
Bennett  the  elder  or  the  coming  Henry 
Watterson  is  sent  out  by  his  hard-boiled 
city  editor  to  see  a  man  or  woman,  he 
must  find  that  person  if  he  or  she  be 
alive. 

My  first  lesson  in  interviewing  was 
given  me  by  Arthur  McEwen,  <>nc  of 
the  brightest  pen-wieldcrs  of  his  day. 
He  was  M  E.  Y  everything  on  the  Mail 
in  1876  nr  77,  I've  forgotten  which 
year.  I  was  working  on  a  fraternal  or- 
ganization paper,  a  weekly,  setting  type, 
sweeping  out  the  office,  folding,  mailing 
and  delivering  the  paper  to  city  sub- 
serihefs.  I  got  acquainted  with  the 
pallet  rrpnrtrr  nf  the  Mail  and  was 
introduced  to  MrKwen.  Kor  a  few 
ii  id  In  5  I  hung  around  the  office  from  7 
to  10,  unnoticed.  Then  McEsren  said 
to  me: 

"See  'Hallelujah'  Cox  and  get  his 
virws  on  'Life  Insurance  and  Hell.'  Cox 
was  a  life  insurance  agent  and  on  Sun 
days  would  preach  the  Word  on  the 
street*  to  derelicts.  He  was  a  notable 
figure  in  San  Francisco  those  days.  He 
lived  among  the  sand  hills.  I  returned 
tn  the  Mail  office  about  midnight,  hungry 
and  weary  from  a  fruitless  quest  around 
that  dark  part  of  the  city  looking  for 
Cox. 

McEwen  looked  stern  when  I  told  him 
I  had  failed  in  my  mission. 

"My  boy,"  he  said,  "when  you  go  out 
nf  this  office  to  do  a  thing,  do  ft.  If 
the  man  you  wish  to  interview  is  swim- 
ming in  the  bay,  hire  a  boat  and  talk 
to  him.  tiet  to  your  man.  even  if  you 
need  a  balloon.  Excuses  for  failure 
satisfy  no  one.  Anybody  can  make  ex- 
cuses." 

The  reporter  may  not  have  a  "story" 
when  he  returns  to  the  oflice.  hut  the 
city  editor  will  he  mollified  if  he  knows 
a  contentions  effort  was  made  to 
'make  the  person  talk." 

Sam  Chamberlain,  nnr  of  the  largest 
Main  that  ever  twinkled  for  a  Hearst 
salarv  was  an  insistent  editor  for  inter- 
view) with  big  men.  While  I  was  in 
Xrtt  York,  as  correspondent  for  the  San 
Francisco  Examiner.  Chamberlain  gave 
me.  in  the  early  9tys.  litis  stum : 

A  Bishop's  Wi.h 

"See  big  men  on  following :  'What  will 
I  ic  the  greatest  event  coming  year  r* 
Suggest  as  starter  talk*  with  Hishop  Pot- 
ter, Henry  Stanley,  Ingersnll,  Cardinal 
(iihhons.  Edison." 

The  F.xaminrr  files  will  show  that 
most  of  the  big  fellows  "came  through." 

Hishop  Potter  dodged  me  three  limes 
wbn  1  knew  he  was  in  his  apartments 
■  ippn«ite  Central  Park.  Finally  I  sent  a 
litter  requesting  some  sort  of  a  reply 
10  the  query.  I  cnclnfcd  a  2-eent  stamp 
imil  a  10  cent  special  delivery  stamp, 
ierling  certain  the  Bichop  would  ntit 
hang  on  to  the  whole  12  cents.  A  letter 
came  from  the  llitlinp  in  which  hr  hoped 


that  all  reporters  would  be  put  on  a  far- 
uff  island  inhabited  by  cannibals  so  that 
he  wouldn't  be  further  pestered. 

Major  Pond  prevented  me  from  see- 
inn  Explorer  Stanley  while  he  was  in 
New  York.  Through  friends  in  the 
telegraph  office,  1  located  Stanley  in  a 
Philadelphia  hotel  and  got  a  message  to 
him,  reminding  him  that  as  he  was  an 
old  newspaper  man,  he  shouldn't  throw 
down  a  struggling  youngster.  His  re- 
ply (collect)  was  a  gem.    It  began: 

"Persistence  wins." 

lngcrsoll,  though  he  gave  me  for  the 
Kxammer  the  preceding  year  a  "watch- 
word," reneged  on  the  prediction  re- 
quest. He  was  at  his  high  desk  in  the 
office  in  lower  Broadway  or  Nassau 
street  when  I  addressed  him  and  showed 
him  Chamberlain's  message.  The  Colonel 
read  it.  gave  it  hack  to  me.  turned  on 
hit  high  stool  and  began  writing  on  a 


sheet  uf  legal  cap.  1  got  nervous.  The 
great  man  must  have  noticed  my  physical 
•late  from  behind  his  ears,  for  he  turned 
to  me  and  said . 

"Good  day ;  call  when  you  have  some- 
thing sensible  to  ask." 

One  of  the  kindliest  men  I  ever  called 
upon  to  interview  was  Cardinal  Gibbons. 
Fortified  with  a  letter  of  introduction 
from  Charles  Henry  Mctzlcr  of  the  New 
Y'ork  Herald,  I  sneaked  aboard  the 
newspaper  train  leaving  Jersey  City 
around  4  or  5  a.m. ;  no  passenger  tick- 
ets were  sold  for  this  train.  The  Car- 
dinal was  ordaining  a  negro,  the  first 
negro  Catholic  priest,  I  think,  ordained 
in  this  country.  I  lolled  around  Balti- 
more until  after  12,  when  1  spoke  to  the 
Cardinal  as  he  was  leaving  the  Cathe- 
dral. He  asked  me  to  call  on  the  mor- 
row, as  he  was  tired  and  had  to  lie  down. 
When  I  told  him  I  had  to  go  back  to 
New  York  that  afternoon  and  get  more 
interviews  and  stay  up  all  night  and 
that  I  had  not  been  to  bed  myself  for 
M>  hour.,  he  patted  me  on  the  shoulder 


WE  HAVE  WITH   US  TODAY— 


Gwrighieil,   1  ii. S,-,  w.j- - 1  4c  1'ndrrwnn.t 


INURING  111*  tact  century  Washington  corr.apontaenta  havi  became  a  pow«r  in  moulding 
national  opinion.  From  behind  the  seen*,  of  our  political  atat*  thoy  ere  able  to 
detect  tha  ambition*,  po.slon*.  Jo.lou.la.  and  aolflab.  .ndoovor*  ol  alataaraan  frcat  and 
aaaoll,  Tory  con  anoka  of  brook  budding  political  caraara.  Wa  bav*  with,  u*  todoy,  rood- 
lilt  Iron  lolt  lo  right;  Robert  Small,  ol  the  Consolidated  Plata  Assoc. .lion:  Frank  I, 
Whilohaad.  ol  tho  Washington  r»»l.  &*«ator  Dillingham,  of  Vermont  (under  examination  1 . 
and  J.  Lincoln  Gould,  ol  tho  Washington  Star 


and  said  lie  felt  sorry  for  all  newspaper 
men,  he  knew  how  hard  they  had  to 
work.  His  Eminence  called  a  secretary, 
opened  a  Bible  he  carried,  selected  a  text 
and  dictated  a  message  to  the  "Catholics 
of  the  Pacific  Coast."  which  the  Ex- 
aminer published. 

Clrrrel.nd  So. ad  O.  K 

During  the  Presidential  campaign  of 
1891  I  received  a  letter  from  a  San 
Francisco  friend— a  conservative  man — 
announcing  hit  belief  that  from  all 
political  signs,  California  would  go 
Democratic  I  sent  the  letter  to  Cleve- 
land, then  in  Buixard's  Bay.  Cleveland 
wrote  that  he  was  pleased  to  get  the 
tetter  and  indicated  that  he  had  received 
similar  news.  His  letter  to  me  was 
marked  confidential  The  night  Cleve- 
land's  election  was  announced  I  asked 
Mr.  Nelson,  etlitnr  of  the  New  York 
World  fwho  had  "made"  the  President- 
elect), how  I  could  "reach"  Cleveland 
National  Committeeman  Harrity  had 
previously  wired  me  Cleveland  was  at 
W.  H.  Whitney's  house  getting  the  re- 
turns. Nelson  said  Cleveland  wouldn't 
give  out  a  word.  I  lent  a  boy  with  a 
note  to  Cleveland,  begging  him  to  per- 
mit me  to  use  a  part  of  his  confidential 
letter  to  me  as  a  message  to  the  faithful 
Democrats  on  the  Coast. 

The  boy  brought  back  my  note  with 
"Yr>.  <•.  C."  penciled  on  the  margin  in 
Cleveland's  neat  handwriting.  The  Ex 
aminer  was  the  only  paper  in  the  country 
that  had  a  personal  message  from  Cleve- 
land the  day  after  the  election. 

For  the  next  few  months  I  got  busy 
with  Cleveland.  He  was  close-mouthed, 
Would  not  tell  whether  he  was  going  to 
close  up  his  law  office  and  see  America 
(especially  the  Pacific  Coast)  before  in- 
auguration, or  just  lake  a  rest  San 
FraiK'iM'o  F-xaroiners  sent  ttaily  to  his 
East  ?7th  «treet  residence  and  to  his 
olhce  brought  no  results.  Ditto  with  a 
lew  letters.  Finally  1  wrote  two  "in- 
terviews" with  Cleveland  of  about  300 
words  each.  One  was  to  the  effect  that 
he  would  embrace  the  opportunity  to  see 
the  Western  country  The  other  detailed 
that  he  was  sorry  he  could  not  spare  the 
time  for  the  trip.  I  sent  the  hoy  with  a 
IcIUt  eiiclniitiK  both  interviews  to  Cleve- 
land, telling  him  that  I  had  to  telegraph 
one  of  them  that  night.  He  returned 
the  "no  trip"  interview  with  a  few 
eliminations. 

The  Family    I  .Ike, 

C  Pi  Huntington  of  the  Southern 
Pacific  Railroad  "gave  up"  readily,  if 
nnv  were  "solid"  with  Miles,  his  secre- 
tary. Hut  when  1  was  instructed  to  find 
•  •in  what  Huntington  bad  to  say  about 
1 1 ■«*  v  ahfornia  legislature  waste-basket 
veanrlal.  the  old  gentleman  had  "nothing 
I"  sa>."  I  telegraphed  my  deduction  that 
Huntirisiioit  wa%  not  a  "d— n  fool."  The 
Kxammrr  the  following  day  had  an 
"Klfline"  cartO"ii  portraying  Huntir.ginn 
a*  the  iluinli  man  steering  a  lmat  in 
which  was  the  corpse  of  the  California 
i»-litici.rti  involved  in  the  scandal.  There 
were  .il\n  varied  comments  on  Hunting- 
ton'* "Nothing  to  say  "  After  those 
Examiner*  arrived  in  New  York  I  could 
never  mid  Huminglnn  "in"  when  I  called 
at  hi*  i-lVtciv 

The  il"or  nf  CaVauWery  Dcpcw's  office 
ill  tlic  Grand  Central  vrai  alway*.  open 
U  'ii.'rjilifr/  fit  pgfle  SO 
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"Absorb  the  Shocks  that  Tire  You  Out" 


Newspapers  Did  It! 


Q'SULLIVAN'S  Rubber 
Heels  have  been  adver- 
tised to  the  public  for  eighteen 
years. 

They  have  been  advertised 
extensively  in  Newspapers 
during  the  last  eight  years. 

Specifically,  during  the  last 
four  years,  in  spite  of  new 
competition  from  big  manu- 
facturers, New  York  City  sales 
have  increased  from  a  supply 
for  one  person  in  every  Jour, 
to  enough  heels  to  keep  one 
person  in  every  two — men, 


Invest  in 


women  and  children — shod 
with  O'Sullivan's  all  the  year 
'round ! 

Let  us  pay  just  tribute  to  the 
many  factors  which  combined 
to  produce  this  extraordinary 
result — 

— but  the  fact  is  that  the  great- 
est single  sales  force  in  this 
specific  success  was  the  daily 
Newspapers! 

If  you  are  not  buying  News- 
paper advertising,  can  your 
sales  reach  their  peak? 


E.  Katz  Special  Advertising  Agency 


NEW  YORK 


Publishers'  Representatives 

CHICAGO  ATLANTA  KANSAS  CITY  SAN  FRANCISCO 


Serial  Aflvertisement  Number  5 


This  year,  of  all  years,  advertising  MUST  sell  [_ 
Newspapers  are  the  only  mediums  equal  to  THIS 
emergency. 

By  enlisting  the  intelligent  cooperation  of  local  whole- 
salers and  retailers,  publishers  will  establish  a  chain 


of  Newspaper  supporters.  Urge  your  local  trade  to 
demand  Newspaper  advertising  of  every  salesman 
who  calls.  Let  the  salesman  understand  that  ad- 
vertising in  HIS  territory  will  increase  his 
profits  by  swelling  his  company's  l 


E.  Katz  Special  Advertising  Agency,  15  East  26th  Street,  New  York 
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ROBERTS  NEW  GENERAL  MANAGER 


H.  M  RmSssts 


Promoted   from   Held  of  N.  Y.   Aiurr  - 
lean's  Local   Advertising  Staff 

H.  M.  Roberts,  local  advertising  man- 
ager  of  the  New  York  American,  has 
been  appointed  general  manager,  and 

was  given  a  lun-   

cheon  on  Fcbni- 
■ry  11  at  (he 
Hotel  Plaza  by 
the  advertising 
staff  of  the  pa- 
per to  welcome 
him  in  hi*  new 
position.  W.  R. 
Hearst,  owner  of 
the  American, 
attended  the  lun- 
cheon. Martin 
Ready  has  been 
appointed  local 
advertising  man- 
ager to  succeed  Mr.  Robert*. 

Mr.  Robert?  will  be  in  full  charge  of 
the  business  and  advertising  depart- 
ments of  the  American,  a  post  which 
has  not  been  permanently  Tilted  since 
the  resignation  of  Walter  G.  Bryan  as 
publisher.  There  will  be  no  other 
changes  in  the  American's  staff,  it  it  an- 
nounced. 

Mr.  Roberts  ha9  been  in  newspaper 
w:>rlc  for  four  years,  all  of  which  has 
been  spent  on  the  American.  Following 
his  graduation  from  Yale  in  1905,  he 
entered  the  engineering  department  of 
the  New  York  Telephone  Company, 
shifted  to  the  sales  department  of 
James  Stewart  &  Co.,  general  con- 
tractors, and  then  to  the  storage  battery 
division  of  Thomas  A.  Edison,  Inc. 
Then  he  entered  the  classified  advertis- 
ing department  of  the  American,  under 
the  management  of  C  L.  Perkins, 
learned  the  business  of  selling  news- 
paper space  and  applied  his  knowledge 
to  the  American's  local  advertising,  was 
promoted  to  local  advertising  manager 
and  then  to  his  present  position. 


TufTord  Cut  Paper  Cost  30  P.  C. 

St.  Paul — "Wil  Tufford,  chairman 
of  the  National  Committee  on  News- 
print Supply."  says  H.  C.  Hotaling.  in 
the  Minnesota  Bulletin  of  the  National 
Editorial  Association,  "has  been  able  to 
make  a  refund  of  JO  per  cent  of  the  ex- 
pense money  advanced  liy  those  who 
obtained  paper  from  the  committee." 


Advertising  Class  at  Boston  University 

Boston — "Advertising  is  no  skin 
game,"  said  William  H.  McLcod.  adver- 
tising manager  of  William  Filene'i  Sons 
Company  at  Boston  University  a  few 
nights  ago.  "Advertising  is  not  myster- 
ious," said  Mr.  Mel-end.  "and  it  does  not 


perform  miracles.  It  docs  not  take  the 
place  of  a  good  product  and  is  not  a 
substitute  for  hard  work."  A  few  points 
in  writing  advertising  brought  out  by 
Mr.  McLcod  in  his  talk  were  "have 
something  to  say,"  "say  it  so  that  the 
people  who  read  it  will  understand  it 
easily,"  and  "put  it  where  they  can  see 
it."  The  stenographer's  desk  was  sug- 
gested by  Mr.  McLcod  as  the  most 
effective  road  to  an  advertising  position. 


Two  Buying  Corporation  Moorings 

CMCMOi  Feb.  16. — Publishers'  Buying 
Corporation  meetings  were  held  this 
week  at  Pittsburgh.  Monday,  and  at 
Chicago,  Tuesday  and  Wednesday.  At 
Chicago  the  meetings  were  in  connec- 
tion with  the  annual  meeting  of  the 
Inland  Daily  Press  Association.  W.  J. 
Papc.  president  nf  the  coriioration.  and 
Jason  Rogers,  of  the  New  York  Globe, 
met  with  groups  of  publishers  and  gave 
them  full  details  of  the  news  print  ser- 
vice and  mill  building  plan* 

Plan  Minnesota  Select  List 

St.  Paul— N.  S.  Huse  of  New  York, 
vice-president  of  the  American  Press 
Association,  conferred  in  St.  Paul  with 
the  publishers  of  twenty-five  leading 
weeklies  of  Minnesota.  It  was  decided 
to  organize  what  is  called  the  Minnesota 
Select  List  and  an  effort  will  be  made 
to  add  seventy-five  papers  to  those  rep- 
resented at  the  conference.  Officers  will 
probably  be  elected  at  the  meeting  of 
the  Minnesota  Editorial  Association  in 
St.  Paul  in  February. 


Super  Calendered  Newsprint 
:W 661..        70"  Rolls 


Standard  Newsprint 
49  Vo  66'  2 

On  Spot  New  York 

I'ricvs  on  Application 


67"  Rolls 


THE  AGROS  CORPORATION 

Importers  Finnish  Paper 
27  WILLIAM  STREET  NEW  YORK 


junior  officers  of  the  Texas  National 
Guard,  asking  damages  of  $15,000  The 
suit  is  based  on  the  arrest  of  Sanders 
by  members  of  the  National  Guard 
under  orders  of  Col.  Mayfield,  while  the 
latter  was  judge  advocate  of  the  guard 
organization  at  Galveston.  Sanders'  ar- 
rest was  ordered  because  of  the  alleged 
publication  of  articles  in  the  Houston 
Press  ridiculing  officers  of  the  Texas 
(iuard  nn  duty  at  Cralvrston. 


Advertising   50   Years   Behind  Flint 

Lawrence,  Kan— The  best  place  for 
merchants  to  go  for  "first  aid"  in  writing 
advertiscmcnta  is  the  news  columns  of 
a  good  newspaper.  Prof.  L.  N.  Flint, 
head  of  the  department  of  journalism 
at  the  I'niversity  of  Kansas  here,  told 
Kansas  merchants  attending  the  annual 
Kansas  Merchants'  week  here.  His  sub- 
ject was  "Mr.  Busyman  as  an  Ad 
Writer."  He  declared  that  advertising 
today  is  in  about  the  same  place  where 
reporting  was  fifty  years  ago. 


Using    Radio    in  Minnesota 

St.  Pai  l,  Minn- — The  dissemination 
of  news  by  wireless  telephone  has  be- 
come a  reality  and  Minnesota  editors 
are  probably  the  first  in  the  country*  tu 
put  the  system  to  practical  use.  The 
wireless  telephone  is  carrying  messages 
from  the  Dunwoody  Institute  in  Minne- 
apolis to  the  Minnesota  Editorial  Asso- 
ciation in  session  this  week  in  St.  Paul. 
Local  and  world  news  is  being  trans- 
mitted. 


Daily  for  Tooawaada 

Ht  rrAio.— Business  men  of  Tonauan- 
da.  X.  Y  .  arc  forming  a  company  to 
publish  a  daily  newspaper.  A  company 
wilh  a  capital  stock  of  $100,000  will  be 
incorporated  in  the  mar  future.  Tona- 
wanda,  nine  mites  from  Buffalo,  has  no 
daily  newspaper.  It  is  served  by  the 
N'otth  liinawauda  N'e.n.  ]■  catrd  in  an 
adjoining  city,  and  by  the  Buffalo  news- 
papers. 


Philadelphia  Writer.  Elect 

Pmii-*in.M'|||a— I  he  Pen  and  Pencil 
Club,  the  newspapermen  ■  <  riianization 
has  elected  the  following  officers  for 
IVZ1 ;  President.  James  A.  Campbell  | 
vice-prendrllt.  James  B.  McKeown . 
treasurer  John  M.  Hutchinson ;  secre- 
tary'. Mark  V.  Wilson.  The  board  of 
governors  includes  J.  Solis-Colten.  Jr.. 
Robert  W.  Comber,  Joseph  Mclgw.  Wil- 
liam F.  O'Diinnell,  George  W.  Shafer. 


Montrssl   Weekly   Change-.  Sis. 

MuNTtmss.— The  Weekly  Witness  and 
Canadian  Homrstrad  celebrated  its  75th 
birthday  b>  changing  to  a  smaller  sized 
page.  It  now  appears  in  a  four-column 
page.  15',  inches  deep. 


Goes  to  Eight  Columns 

Hc.vti.ncton.  W.  Va. — The  Hrrald- 
Dispatrh  has  adopted  the  right-column 
make-up. 


Eight  Columns  ia  Stamford 

Stamford,  Conn. — The  Advocate  has 
changed  its  makeup  from  the  7-column 
to  the  8-column  page.  The  new  type 
measure  will  be  \2yi  cms.  Recent  im- 
provements in  the  Advocate's  mechan- 
ical equipment  include  an  addition  to  its 
building  containing  4,500  square  feet  of 
floor  space;  an  8-page  unit  added  to  Hs 
press;  two  additional  linotypes:  im- 
proved stereotyping  machinery,  and  a 
complete  dry-mat  outfit. 


Hart  Heed*  Legislative  Writer. 

HAHxisnrwi,  Pa.— For  the  first  time 
in  many  years  the  Correspondents  .As- 
sociation at  Harrisburg  has  selected  a 
president  whn  does  not  represent  either 
a  Philadelphia.  Harrisburg  or  Pitts- 
burgh newspaper.  The  new  executive 
is  Edward  S.  Hart  of  the  Scranton  Re- 
publican. 


Sanders  Sims  Texas  Officers 

HovsToje,  Tex. — G.  V.  Sanders,  editor 
of  the  Houston  Press,  has  filed  suit 
agaimt  Col.  Billie  Mayfield  and  three 


You'd  be  much 
obliged  if  some- 
one would  tell 
you,  an  adver- 
tiser, where  you 
can  pick  up  hun- 
dred dollar  bills. 

Well,  it's  in  Brooklyn. 

Full  information  at 
the  Standard  Union 
office. 

You're  welcome! 

ftf,  ft,  tyWlsVvVVsVt^ 


by 


oogle 
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FIRST  IN  THE  SOUTH 


TOTAL  ADVERTISING  LINEAGE  OF  THE  FIVE 

LEADING  SOUTHERN  NEWSPAPERS  FOR  1920 

1st  THE  TIMES-PICAYUNE  .  .  16,863,772 

2nd  BIRMINGHAM  NEWS  .  .  .  16,193,352 

3d  COMMERCIAL  APPEAL .  .  15,215,662 

4th  ATLANTA  JOURNAL .  .  .  14,938,812 

5th  DALLAS  NEWS   13,783,083 


give*  fey  the  Advertising  Age  aBd  Mall  Order  Jouraal  lor 

i«nt  lor  .m 


The  Times-Picayune  delivers  into  the  homes  of  New  Orleans  MORE  papers  than  BOTH  the 
Even  advertisers  who  use  afternoon  papers  exclusively  in  other  cities,  draw  then- 


New 


National  Representatives:    Cone,  H union  &  Woodman,   Inc.,   New  York,   Chicago,   Atlanta,  Detroit, 
Kansas  City.    R.  J.  BidweU  Co.,  772  Market  St.,  San  Francisco,  Cal. 
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FROLIC  FOR  AD  WOMEN 
IN  PHILADELPHIA 


WiJL  Entertain  Only  Cong rMAwooum  in 
at  BcMraw 
on  Washington's 


PsnjkMLHa*  —  The  fourth  annual 
dinnrr  dance — or  annual  frolic,  as  it  is 
popularf 


tied — of 


Bl-»»CM|,  F..  C>Al» 


tin-  Philadelphia 
Club  of  Advcr- 
tisine  W  omen 
U-  held  next 
Tuesday  rrtn- 
ing,  February  22 
on  the  roof  of 
the  Itcllevue- 
Stratford.  And 
the  reputation 
that  thrsc  adver- 
tising women  of 
Philad  e  I  p  h  i  a 
have  made  for 
tlicm  selves  in 
giving  similar 
affairs  in  the 
past,  plus  the  in- 
terest ing  pro- 
also  plus  the  large 
for  reservation',  assures  the 
nf  next  week'*  celebration. 
In  view  of  the  fact  that  next  Tuesday 
it  Washington'*  Birthday,  the  party  will 
take  on  a  Colonial  character.  None 
other  than  "George  Washington,  him- 
self." in  full  costume,  will  be  the  master 
of  ceremonies  throughout  the  entertain- 
ment part  of  the  evening.  The  guests 
will  be  given  doicns  of  unique  advertis- 
ing novelties  and  favors  contributed  by 
numerous  local  and  national  advertisers. 

There  arc  more  than  one  hundred 
members  of  the  Philadelphia  Club  ot 
Advertising  Women  and  in.  addition  to 
these  the  diners  will  include  about  three 
hundred  guests  among  whum  will  be 
many  of  the  most  prominent  advertising 
men  in  Philadelphia.  There  will  also  be 
a  number  of  out-of-town  guests. 

ss  Mar)"  A.  O'Dnnnell.  the  presi- 
of  the  club,  will  be  toa*tmaster  and 
the  aftcr-dinucr  speakers  will  include 
Miss  Alice  Robertson,  new  Congress- 
woman-elect  from  Oklahoma,  ana  Mrs. 
Maud  Wood  Park  of  Boston,  who  is 
chairman  of  the  National  League  of 
Women  Voters  and  an  authority  on  civic 
and  social  problems  of  immediate  inter- 
est to  women.  Miss  Robertson  used 
newspaper  paid  advertising  space  to  a 
decidedly  good  advantage  in  the  recent 
national  election,  and  she  says  advertis- 
ing w„9  one  of  the  chief  factor?  in  elect- 
ing her— the  only  woman  member  of  the 
new  Congress  to  assemble  after  Presi- 
dent-elect Harding's  ' 


Karl  Bloomingdalc.  president  of  the 
Poor  Richard  Club,  will  be  one  of  a 
number  of  Poor  Richarditcs  who  will 
attend  the  dinner  and  prohatrty  speak. 

One  feature  which  the  advertising 
w<*mcn  have  planned  is  a  "Fashion 
Show"  for  both  men  and  women,  and 
the  chairman  of  the  entertainment  com- 
mittee, Miss  Itlanrhe  IC.  Clair,  says  that 
this  show  will  be  decidedly  unique  and 
unlike  any  other  frature  that  has  ever 
been  staged  by  any  club  or  organira- 
tion.  After  the  dinner  and  speeches 
there  will  be  dancing  and  one  dorm  t 
have  to  be  even  a  second  cousin  to  « 
prophet  to  predict  that  "a  large  and 
pleasant  time  will  he  had  by  all." 

Assisting  Miss  Clair  on  the  enter- 
tainment committee  are:  Miss  O'Don- 
nell,  the  president;  Miss  Anna  K.  John- 
son, vice-president ;  Miss  Viola  A.  Hat 
ris.  treasurer;  Miss  Klinor  M  ilrgley, 
corresponding  secretary;  Miss  Marie  A. 
Cramer,  recording  secretary ;  Miss  Ger- 
trude H,  Shearer.  Miss  V.  Bertha 
Fitch.  Miss  Gertrude  M.  Flanagan, 
Miss  Anna  M.  Krllcy  and  Miss  Bertha 
I'.  Shaffer. 


to  Two 

Boston  The  Boston  Evening  Record, 
which  on  Dec.  13th  last,  decreased  its 
retail  price  to  I  cent,  has  returned  to 
its  former  retail  price  of  2  cents.  The 
Record  management  states  that  when  it 
made  the  decrease  to  1  cent  it  was  hoped 
by  them  that  a  recession  in  newsprint 
cost  would  follow  the  very  marked  de- 
crease in  prices  of  basic  materials  used 
in  other  lines  uf  business,  but  that  it 
could  not  continue  to  lose  money  stead- 
ily on  a  1  cent  newspaper  as  the  condi- 
tions hoped  for  had  not  come  about. 


The  thirty-ninth  annual  skelter  of 
the  Kit-Kit  Club,  of  New  York,  will  be 
given  March  4  at  the  Palm  Garden. 


Madison,  Wis.  —  The  mid-winter 
meeting  of  the  Wisconsin  Daily  League 
took  place  here  la't  week,  called  because 
of  the  banquet  given  by  the  newspaper 
men  of  the  state  to  Secretary*  of  Agri- 
culture li.  T,  Meredith.  The  business 
of  the  Association  as  coming 
its  representatives  J.  W.  &  J.  M. 
tin  with  offices  in  Milwaukee,  was  re- 
viewed. Legislative  matters  were  given 
consideration.  It  was  found  that  there 
was  no  legislation  inimical  to  the  news- 
papers with  the  exception  of  one  hill 
to  annul  the  present  law 


LEDGER  SYNDICATE 

News  and  Feature  Services 

Maintain  Prestige— Create  Circulation — Attract  Advertising. 

Complete  Leased  Wire  Service  From  52  Correspondent*. 

Foreign  News  Service  from  2t  Correspondents. 

Domestic  News  Service  from  Staff  of  Trained  Writers. 

Financial  News  Seivicc  from  16  Authoritative  Correspondents. 

Commentaries  by  former  Pre- idem  Taft,  Col.  E.  M  House, 
and  oiher  Authorities  of  World  Renown. 

Feature  Sen  ice  Includes  Magazine  Pages.  Comics,  Cartoom, 
Paris  and  American  Fashions,  Home  Page  Features,  Dai's1 
and  Weekly  Serials,  Sports  Feature!,  Inspirational  Feature*. 

All  Needs  of  a  Distinctive  Newspaper 
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INDF.PF.NDF.WK  syl'ARE 


PHILADELPHIA,  PA, 


regarding  publication  of  council  pro- 
ceedings to  come  at  the  prrsent  session. 

PirrsBt-BGH— Former  members  of  the 
staff  of  the  old  Pittsburgh  Times  at  a 
disuses'  at  the  I'lttshurgh  Press  Club  on 
Feb.  10,  formed  an  organization  called 
the  "Old  Guard  of  the  Pittsburgh 
Times,"  to  perpetuate  the  memory  of  the 
men  who  worked  on  that  newspaper 
and  the  history  of  the  publication  and 
other  newspapers  of  Pittsburgh  Shir- 
ley P.  Austin  was  selected  as  president 
of  the  Old  Guard  and  Harry  A,  Picker- 
ing as  secretary.  An  organization  com- 
mittee composed  uf  Charles  W.  Dan- 
ziger,  chairman ;  John  K-  F.mge,  Charles 
K.  Slltplirn,  John  D.  Watson.  Burd  S. 
Patterson  and  John  D.  Pringlc  worked 
out  a  plan  of  procedure  and  organiza- 
tion and  nominated  the  men  selected  as 
officers. 

DAVEMsinr.  Iowa  Thirty-six  news- 
paper women  of  Davenport.  M'dinc  and 
R'Hk  I 'land  have  organized  under  the 
name  of  the  Tri  City  Women's  Press 
Hub.  Miss  Mary  S.  Wright  is  presi- 
dent, and  the 


have  been  named:  Constitution,  Mary 
M.  Kinnavey;  social,  Elizabeth  Bryan; 
entertainment.  Grace  Woodrow ;  mem- 
bership, Laura  Ade.  Meetings  will  be 
held  twice  a  month. 

UlLWAUSB—  Martin  Taylor,  presi- 
dent of  the  Otto  J.  Koch  Advertising 
Agency,  gave  the  principal  address  of 
the  evening  at  the  monthly  meeting  of 


the  Milwaukee  Sentinel  Spizzerinctum 
Club.  Feb.  7.  Mr.  Taylor's  subject  was, 
"If  I  Were  Back  in  the  Advertising 
Department  of  a  Newspaper."  and  he 
welcomed  the  way  the  newspaper  ad- 
vertising men  were  studying  the  mer- 
chandising problems  of  the  users  of 
space  in  their  paper.  Also  that  the  so- 
called  "luiyers'  strike"  was  only  a  '"buy- 
ers' protest." 

Sr  Li  iota — Mac  Martin,  head  of  the 
agency  which  bears  his  name,  spoke  at 
the  regular  weekly  luncheon  meeting  nf 
the  Advertising  Club  of  St.  Louis  on 
Feb.  15.  Edward  Mead,  of  the  Thomas 
Cu«ack  Company,  spoke  before  the 
Women's  Advertising  Club  on  Feb.  14. 

Denton— Detroit  Adcraft  Club 
hers,  deflating  lure  Feb.  10.  wrre  unable 
to  reach  a  decision  as  to  whether  ad- 
vertising space  contracts  should  be  can- 
cellable. Both  sides  of  the  question 
were  heard  in  formal  delvate.  but  the 
question  went  undecided  because  of  the 
even  division  of  opinion.  Otis  Morse, 
advertising  manager  of  the  Detroit  Free 
Press,  was  chairman.  General  opinion 
was  that  nearly  every  cancellation  should 
be  judged  by  circumstances.    W  here  no 

^m.    [  i  r:i  .i  :  I    1  .r  l\it  i  . r t  <'S  [  .tr.:.  'h<- 

advertising  men  declared,  the  publisher 
should  be  able  to  rely  upon  the  contract 
to  the  extent  of  proceesling  with  his 
business  in  the  belief  that  the  contract 
would  be  fulfilled,  and  if  such  does  not 
follow,  to  take  >tep«  to  compel  it. 


Let's  Unite  and 
Get  Somewhere 

"ITTKAKF.R  mrd'i  ire  deTelopinar  more  national  adv-rT.iMt.-f  Iwaiw  tfcry  are 
W  dome  lc»»  lighting  amoti|{  themielrei  ant)  preien.1  a  ur-itnl  frnnl  Farl^rr- 
moTt.  from  many  aaenciea,  who  have  found  Utile  rramtn  for  co-oiir rating 
with  fir wtpaper*.  thr»e  media  are  getting  c«  n-jtrraliiw  hrcatiste  they  tlteinwlvri  are 
creating  haiineat  f*«r  the  agrnci*"*;  in  other  word*,  are  offering  a  qmtJ  fro  yan. 

No  one  should  be  able  to  outplay  the  nrwip«per»  at  this  time  if  at  aet  our 
aelve*  to  it.    We  are  particularly  fitted  t»  give  mar. afactMajW  in  nearby  or  dutant 


town*  a  fine  on  co-nditio-na  anil  potwbililiea  in  owr  own  market*,  and  if  th-te 
manufacturer*  art  tis-»n  adwrtim-ra.  w»  *ri*  in  a  pnvilMin  f>  put  live  _w.r.-..!.  r 
ager-M  in  contact  with  th'rn.  In  thr  initi.it  »lj«f«  wr  *rr  offering  »  cooperation 
that  they  wUI  ht  Tr*(|y  nr.il  anainui  tr>  rniitn. 

In  addition  to  working  with  AdveMning  Ager.ii  who  appreciate  what  neart- 
paperi  can  do.  there  i*  a  aplendid  brnad  conatriKttvp  ar.->rk  that  every  nrwtrsaper  »n 
ihe  LViited  Mate*  can  do  with  and  through  the  mannf artufrrV  agrnta  in  its  own 
tewn.  by  getting  them  adyerti*ing  auniMirt  frrrr.  titnr  roamiiacturrn,  which  aupjKTt 
in  turn  will  help  no  one  more  'K»n  the  manufacturer*  thrrnvrlvr* 

Among  the  product!  flpjendidty  *cM  in  Bahtmorr?  by  Wm.  If.  Brynn  there  it 
no  more  atriking  illvwration  ol  national  advertitirg  development  work  thai  we 
!iet»»paper»  ah<  litd  d<i,  than  the  \aU.i  producti  put  up  by  Cavanna  A  Co  ,  of 
Pliitadelphtj.  With  v«ry  little  advertiairg  this  line  »bow*  turprinngly  high 
ir.  Baltimore,  thanki  to  the  nr»t  rl.i«  selling  work  of  the  Iwal  Tepre*enlatiTef,  but 
Baltimore  ahoald  he  twice  thr  market  for  T^vanna  ft  Co,  and  it  will  be  it  we 
tuTivince  them  lhal  adverriiing  and  irllitag  are  both  more  productive  when  one  ti 
ai  good  at  the  other 


t*r  hrttr* 


/•  /0Mfun^ri'<m  atVih  iknr  j\t$t  cUst  jetting,  a 

...^.i  J*J:.~   ,f  tk*  SEWS  dt-i  th<  AMERICAS'  uWJ  <wnan 
>if  foe  the  C§r*mma  hme  t  dtttfot- 

m  ttP*0B\mied  in  ike  Battimote  territory. 


Baltimore  News 

EVENING  DAILY  AND  SUNDAY 

Sf !je  Baltimore  American 


MORNING.  DAILY  AND  St  NDAY 


DAN  A  CAR  HULL 
1  sslern  HeprrseniAii1 
IS*  Ntissnu  Strrel 
New  York 


Western  Reprrsentflilv  r 
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Lexington  Buying  Habits 


\  umber  2  ot  a  Mffa  M  ■AwMtflMMI  by  the  Lei- 
inflon,  Ky..  Leader  a  service  to  manufacturers  and 
tfmtfn  of  specific  facts  on  the  territory,  papula- 
tion, buying  habits.  traJe  conditions  and  the  Leader's 
relation  to  them.    Reprints  supplied  upon  request. 


"In  your  judgment,  what  percentage  of  the  total  retail  trade  of  Lexington, 
all  lines  considered,  comes  from  the  following  described  territory: 

Latum  anil  Fayrlle  County  Paris  arid  Hnurlnn  GNHH 

WiiichnMer  and  Clark  County  Nkhi>l»»vil]<-  and  Jcuuunim-  County 

C«MSMMN  and  Scnlt  County  Wr.nillr.  and  Wimdtnrd  County 

and  Madi«in  ( ..unty 


.P«-r  Ont. 

Sijinrd 


"April.  1920. 

The  Bulk  of  Retail  Business 

In  April,  1920,  the  Lexington  Leader  submitted  in  writing  exactly  the  above 
question  to  50  of  Lexington's  merchants,  representing  the  foremost 
retailers  in  the  city,  doing  at  least  50%  of  the  total  retail  business.  Each 
»  questionnaire  was  signed  and  returned  by  a  principal,  and  is  on  file  in  the 
Leader's  office. 


The  average  reply  showed  that  95%  of  Lexington's  retail  trade  comes  from 
the  territory  prescribed. 

The  Trading  Territory 

The  territory  exactly  prescribed  in  the  aforementioned  questionnaire  includes 
precisely  territory  designated  by  the  A.  B.  C.  in  co-operation  with  both  Lex- 
ington newspapers  as  city  and  suburban.  The  average  suburban  radius  is 
30  miles. 

Lexington  Leader 

The  Lexington  Leader  is  a  home  paper  published  every  afternoon  and  Sun- 
day morning. 

Of  the  present  circulation,  over  15,500  net  paid,  about  12.000  is  delivered 
exactly  in  this  local  territory,  which  it  is  proved  supplies  95%  of  Lexing- 
ton's retail  business. 

We  believe  this  accurate  information  will  be  of  service  to  you. 


LEXINGTON  LEADER 

Circulation  Largest  where  Business  is  Greatest 

REPRESENTATIVES 

E.  KATZ   SPECIAL  ADVERTISING  AGENCY 

E*tablrth«d  1888  * 

New  York  Chicago  Kansas  City  Atlanta  San  Francisco 
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The  New  York  Herald 
First  in  Advertising  Gains! 

HE  great  impetus  given    The  New   York  Herald  by  its 
consolidation  with   The  Sun    (Feb.  1,  1920),  is  clearly 
made  manifest  in  the  tremendous  advertising  gains  made 
since  the  amalgamation  of  the  two  papers,   based  on 
New  York  Evening  Post  figures  for  the  last  eleven  months  of  1920, 
compared  with  the  same  period  of  preceding  year. 


HERALD  cc*v-,d  uiih  sm        .      .      .  5,179.096  GAIN 

HERALD  <  ^  '               .     .     .  3,300,576  GAIN 

TIMES   3,073,980  GAIN 

TRIBUNE   1,618,754  GAIN 

WORLD   143,755  LOSS 

AMERICAN   342,834  LOSS 


The  marked  extent  to  which  the  trend  of  advertising  has  turned  to 
the  columns  of  The  Herald  is  further  emphasized  by  the  fact 
that  during  these  same  eleven  months  of  1920  The  Herald 
carried  a  greater  number  of  lines  of  Foreign,  Local  and  Total 
Display  Advertising  than  any  other  New  York  Morning  Newspaper, 
except  The  Times. 

You  are  not  buying  on  theory  or  predictions  when  you  purchase 
advertising  space  in  The  Herald.  The  productiveness  of  The 
Herald's  "Quality  Circulation  in  Quantity"  is  an  established 
fact.  Only  unusual  results  to  advertisers  can  produce  records  like 
that  of   The  Herald  for  1920. 


-continuing  Leadership 
in  Advertising  Gains! 

FTER  leading  all  New  York  Morning  Newspapers  in  adver- 
tising gains  for  the  last  eleven  months  of  1920,  The  New 
York  Herald  starts  1921  by  showing  in  January  an  adver- 
tising gain  more  than  twenty  times  greater  than  the  next 
morning  paper  that  gained  in  January,  1921,  compared  with  the  same 
month  last  year. 

The  New  York  Herald 

Gained  320,014  Lines  of  Advertising 

(Compared  with  The  Sun  la»t  year) 

Gained  306,804  Lines  of  Advertising 

(Compared  with  The  Herald  last  year) 

The  Daily  Advertising  Report  of  New  York  Newspapers,  issued  by  the  Statistical  Depart- 
ment of  The  Evening  Post  for  January,  1921,  compared  with  January,  1920,  shows 
important  gains. 

That  you  may  more  fully  appreciate  the  growing  leadership  of  The  Herald  it  is  necessary 
to  explain  that  January,  1921,  had  five  Sundays,  against  four  Sundays  in  January,  1920. 
Without  this  extra  Sunday  every  New  York  Morning  Newspaper  showed  a  loss  except 
The  Herald,  which  gained  over  200,000  lines  with  this  extra  Sunday  eliminated. 

The  tremendous  purchasing  power  and  responsiveness  of  Herald  readers  are  attracting 
advertising  to  the  columns  of  The  Herald  in  rapidly  increasing  volume  from  local  and 
national  advertisers. 

U  The  Herald  on  your  1921  Schedule? 


THE  NEW  YORK  HERALD 

"Quality  Ciradation  in  Quantity." 

Over  200,000-DAILY  or  SUNDAY 


Digitized  by  Google 


21 


Editor    &    Publisher    for    February    19.  192! 


A  PROFITABLE  FIRST  YEAR 


Northwest   Daily   Pre*.  Secured  Over 
1,700,000  Line*  of  Advertising 

<3><riaf  I"  Kmn»  ft  PvuLiinu) 
MivvtAKiUS.  —  Member*  of  the 
\nrthwcst  Daily  Press  Association,  as- 
scmhlrd  l>erc  today  fur  the  first  annual 
convention  of  the  orgnniiatiuu,  ex- 
pressed genrral  satisfaction  over  the 
result)  obtained  during  the  new  busi- 
ness-getting hodv's  first  year  of  exist- 
rncr.  Reports  showed  that  the  associ- 
ation obtained  from  Minneapolis  ami 
St.  Paul  advertisers  a  total  of  U(6SM 
lines  of  advertising  fur  its  32  member 
dailies,  the  value  of  which  was  $*•»,- 
00081. 

A.  \V.  Peterson,  of  the  Waterloo 
(la.)  Evening  Courier,  spoke  of  the 
advisability  of  publishers  adhering  to 
present  subscription  rates  for  some  time 
tu  come- 

Merits  of  the  Publishers'  Buying  Cor- 
poration were  discussed  by  L.  S.  Whit- 
comb,  of  the  Albert  I.ea  (Minn.) 
Times,  and  treasurer  of  the  Northwest 
Association. 

Details  of  the  l-'argu  (N.  D.) 
Forum's  educational  demonstration 
week  tu  be  held  February  21-26.  were 
sent  to  the  convention  by  C-  W.  Brocn. 
advertising  manager  of  the  Korum.  and 
discussed  by  the  member*.  Much  in- 
terest has  been  aroused  by  this  cam- 
paign which  is  aimed  to  stop  the  so- 
called  buyers'  strike  in  the  h'argu 
territory  and  to  convince  consumers  that 
retail  merchants  are  selling  their  guuds 
at  prices  beyond  criticism. 

Fred  B.  McClellan.  of  the  McCletlan 
Paper  Company,  Minneapolis,  was  the 
luhnipml  speaker  at  the  luncheon,  his 
topic  being  "The  Past.  Present  and 
Future  of  the  Print  Paper  Situation," 
and  he  ga»  c  the  publishers  little  encour- 
agement of  materially  cheaper  print 
paper  for  some  time  to  come. 

Officers  of  the  association  were  re- 
elected fur  another  term  of  office  as 
follows:  President,  Fred  Schilplin,  SL 
Cloud  (Minn.)  Time*;  treasurer.  L.  S. 
Whitcumb,  Albert  Lea  (Minn.)  Tri- 
bune; secretary,  Ed.  M.  La  Ford,  Little 
Falls  (Minn.)  Transcript;  executive 
committee.  Howard  Bratton,  Faribault 
(Minn.)  Daily  News  and  C.  R-  Butler. 
Mankato  (Minn.)  Free  Press;  business 
manager.  R.  P.  Palmer;  general  man- 
ager and  supervisor,  R.  R.  Ring. 


journalism  fraternity,  as  honorary  mem- 
bers. They  are:  Robert  W.  Sawyer, 
publisher  of  the  Bend  Bulletin;  Merle 
Chessman,  editor  of  the  Astoria  Budget; 
Elbert  Hede,  editor  of  the  Cottage  Grove 
Sentinel;  Charles  Fisher,  editor  of  the 
F.ngrnr  Guard,  and  K.  E.  Brodie.  editor 
of  the  Oregon  City  Enterprise. 


From  Columbus  to  Stamford 

Sr-xMPoau.  Tex. — W.  Kilgore,  of  the 
firm  of  Kilgore  fc  Burkhcad.  publish- 
ers  of  the  Columbus  <N.  M.)  Daily 
Courier,  announces  that  the  work  of 
moving  the  printing  plant1  from  Colum- 
bus to  Stamford  will  be  completed  with- 
in a  short  time  and  that  the  publication 
of  a  morning  newspaper  in  Stamford 
will  then  be  launched. 


N.  A.  P*p*r  Company  Dis*ohred 

Stockholders  of  the  North  American 
Pulp  &  Paper  Company  have  voted  for 
a  dissolution  of  the  company  and  the 
formation  of  a  new  concern  to  be 
known  as  Tlie  Saguenay  Pulp  &  Paper 
Company.  The  old  concern  was  an 
American  company  and  had  to  pay  both 
American  and  Canadian  taxes-  As  a 
Canadian  company,  only  Canadian  taxes 
wilt  have  to  be  paid. 


New  Associated  Press  Members 

The  fullowing  newspapers  have  be- 
come members  of  live  Associated  Press; 
Fulton  (Ky.)  Leader  and  the  Middles- 
boro  (Ky.)  Daily  News,  both  evening 
and  the  Akron  (Ohio)  News,  morning. 
The  Valparaiso  (Chile)  Evening  EI 
Mercuric  has  changed  its  name  to  La 
Estrclla. 


Ulica  Paper*  Name  Special 

The  appointment  of  Oilman.  Nicoll  & 
Kuthman,  New  York  and  Chicago,  as 
foreign  advertising  representatives  of 
the  L'tica  (N.Y.)  Morning  Telegram  and 
Utica  Saturday  Globe  has  been  an- 
nounced by  Business  Manager  Fred  B. 
Stuart. 


Lose  Stands  and  Pay  Fines 

Bi'STAUJ.— In  addition  to  losing  their 
stands  by  court  order  seven  Buffalo 
newsboys  have  now  been  directed  to  pay 
their  share  of  cost  of  a  legal  battle 
waged  to  prevent  a  decision  barring  the 
stands.  The  newsboys  were  directed  to 
pay  $17.38  each.  All  stands  have  now 
been  removed  from  the  streets  of  the 

«iy- 

Oregonians  in  Sigma  Delta  Chi 

F.t!«st,  Ore.— Five  well-known  Ore- 
gon newspaper  men  were  recently  ini- 
tiated into  the  University  of  Oregon 
chapter  of  Sigma  Delta  Chi,  national 


Plan  New  Windsor  Daily 

Wikdsoii,  Ont. — Plans  arc  being 
made  fur  the  establishment  of  a  new 
daily  newspaper  in  the  Border  Cities, 
within  the  next  two  or  three  months. 
W,  Taylor,  owner  and  editor  of  the 
Woodstock  (Ont.)  Sentinel  Review,  Is 
said  to  be  behind  the  project. 

Akron  Magyar  Papers  Merge 

ClevciaNd,  Ohio. — The  Akron  Hun- 
garian Journal.  Aprad  Turnoczy,  pub- 
lisher and  editor,  has  absorbed  its  com- 
petitor, a  weekly,  called  A.  Htt. 


Nine  Columns  in  Lansing 

I.ansixc,  Mich. — Nine  columns  to  the 
page  is  now  the  form  of  the  State 
Journal. 


Adds  Photo-Engraving  Plant 

Detroit.— The  Daily  Tiroes  has  added 
a  photo-engraving  department  to  its 
Baglcy  street  building. 


iVhmistulie  Scmotrat 


3.000  Mile*  from  You 

but 

ONLY  ONE  MINUTE  FROM  YOUR  DEALER 
CONNECT  THE  LINK 


hy  ndvrr tiling  Lu  tlie  t'T-.r>rteat 
IT  WILL  Hf.t-P  YOUR  OLALER'S  SALES 


MY  CALIFORNIA 


flat  rate 

2SC  PES.  tMCH 


The  Rochester 
Herald 

Makes  Record  for  Entire  Country 


During  the  recent  Automobile 
Show  in  Rochester,  N.  Y.,  Tlie  Herald 
published  105,364  lines  of  automo- 
bile and  accessory  display  advertis- 
ing, which  was  3,262  lines  more  than 
the  combined  lineage  of  all  the  other 
Rochester  newspapers  together. 

Incidentally,  no  other  newspaper 
in  the  United  States  has  carried  this 
season  a  volume  of  automobile  adver- 
tising equalling  this. 

In  addition,  The  Herald  published, 
during  the  same  period,  29,827  lines 
of  classified  automobile  advertising. 

The  Herald  has  always  led  the 
newspapers  of  Rochester  in  volume 
of  automobile  advertising.  The  paper 
that  so  completely  dominates  its  field 
in  this  important  industry  has  positive 
value  for  every  national  advertiser 
who  wants  to  reach  a  prosperous  and 
responsive  class  of  readers. 

"  Western  New  York's  Home  Newtpaper  " 


John  M.  Branham  Company 


New  York 
Brunswick  Bid*. 
Atlanta 
Camllrr  llldg. 


KrpresenUlliea 

St.  l-oui* 
Chemical  Bldg. 

Detroit 
Krtngt-  II  big. 


Kiiuii  City 
Hrpabllr  Bldg. 

Chicago 
Mallei*  Bldg. 


J 
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Editor    &    Pu  hi  is  her    for    February    19.  1921 


Great  Removal  to  the  New  Orleans  States 

]iggs  and  Maggie  {"Bringing  Up  Father"),  "The  Kalzenjammer  KUls,"  "krazy  kat,"  Tad's 
"Indoor  Spans,"  Beatrice  Fairfax,  and  a  host  of  other  world-jamous  neu  spaper  celebrities,  after 
more  tlmn  a  decade's  residence,  in  the  NEW  ORLEANS  ITEM,  are  coming  home  at  last  to  THE 
NEW  ORLEANS  STATES,  accompanied  by  a  galaxy  of  news  service  ami  literary  stars  from  the  four 
corners  of  the  globe! 

This  record-breaking  acquisition  constitutes 

The  Biggest  Event  in  the 
Newspaper  History  of  the  South 

All  the  World's  Greatest  Newspaper  Comics  and  Features — 
Plus  the  News  Feature  Leased  Wire  of  UNIVERSAL  SERVICE- 
And  INTERNATIONAL  NEWS  SERVICE  Leased  Wire. 

s 

These  Ail  Star  Comics  and  Features  Exclusively  in  the  New  Orleans  States 

Daily  and  Sunday  The  America  n  Weekly  Daily  Magazine  Page 

Bringing  Up  Father  Sunday  Supplement  por  Women 

Katren jammer  Kids 

Mr.  Dubh  A  ten-page  illustrative  magazine  section  brim-  Nell  Brinklev*  beautiful  romantic  drawing*, 

Little  Jimmv  f">  of  «°ri«.  of  impelling  fascination;  color  articles  bv  Beatrice   Fairfax.   Hal  Coffman, 

Eddies  Friends  cover  by  Harrison  Fisher,  Howard  Chandler  Gert  rude  Beresford,  Virginia  Terhune  Van  <le 

Christy,  Penrhyn  Stanlaws 


Jerry  on  the  Job  Christy,  Penrhyn  Nanlaws  and  other  famous  Water,  William  F.  Kirk,  Aline  Michaelis,  J.  J. 

Abie  the  Agent  Tad,  art.**;  Lady  Duff  Gordon  Fash.on  page,  and  MuIK,    Brjce  flnd  ^       p  £^ 

Krazy  Kat.  and  Penny  Ante  other  big  features. 

These  are  the  Features  which  in  the  last  six  months  of  1920  accomplished  a  gain  of  25  per  cent  in  the 
enormous  circulation  of  the  PITTSBURG  PRESS ! 

Added  to  the  established  prestige,  character  and  influence  of  this  newspaper,  the  new  comic,  feature  and 
telegraphic  news  acquisition  will  not  only  mean  INCREASED  CIRCULATION,  but  also  form  an  index  to 
the  increased  advertising  merit  of 

The  New  Orleans  States 

Eastern  Representative  WiMem  Representative 

The  S.  C.  bVckwith  Special  Agency  Jno.  M.  Branham  Co. 

New  York  City  Chicago,  III. 
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MOTOR  COPY  AND  "WANTS"  CHIEF  LOSSES  IN 
JANUARY  OF  NEW  YORK  DAILIES 


CLUB  FOR  DOW  EMPLOYES 


\\  advertising  and  automobile  display  copy  are  the  classifications  which 

were  responsible  for  most  of  the  11  per  cent  loss  in  advertising  lineage  for 
January,  1921.  against  January.  1920.  by  New  York  City  newspapers,  as  set  forth 
in  KpiroU  *r  Pi  hlishk*  last  week.  Analysis  of  the  total  figures  bv  i ' 
Bureau  of  the  New  York  Evening  Post  discloses  that  most  other 
cither  made  considerable  gains,  held  about  even,  or  incurred  comparatively  slight 
losses,  while  the  automobile  display  copy  fell  off  from  SO  to  60  per  cent  and 
"wants"  showed  a  similar  deficiency. 

For  instance,  the  6,352338  lines  carried  by  morning  papers  last  month  were 
1,181.977  lines  less  than  they  had  in  January  last  year.  Automobile  copy  in  the 
morning  papers  dropped  from  647,214  lines  to  280.113  lines  and  "wants"  clipped 
from  a  total  of  1  J29.172  lines  to  618.766  lines,  a  comhined  loss  of  1,077,507  lines. 
Foreign  advertising  in  morning,  evening  and  Sunday  papers  dropped,  and  the 
advertising  of  newspapers,  magaiines,  and  railroads  was  also  lower  Increased 
advertising  of  dry  goods,  women's  specialty  shoj«,  furniture  and  amusements 
largely  offset  these  losses  in  all  the  papers. 

Lineage  of  the  following  papers  is  included  in  the  analysis  below : 
New  York  American,  New  York  Commercial,  New  York  Herald,  New  York 
Sun,  New  York  Times.  New  York  Tribune,  New  York  World.  New  York  News, 
New  York  Evening  Journal.  New  York  Evening  Mail.  New  York  Evening  Post. 
New  York  Evening  Sun.  New  York  Evening  Telegram,  New  York  Evening 
World,  New  York  Globe,  Brooklyn  Eagle,  Brooklyn  Standard  Union,  Brooklyn 

MORNING  EVENING  SUNDAY 

ToUl  Total  Total 

1921  1920         1921         1920        1921  1920 

TOTAL  SPACE   IMlMt  7.534,815  «.*37,44*  6.IU9.S34  1.473,23*  3.412,480 

Amu- menu                    ..  JisJ.lllH  i76,S*J  241,91s  Jj».94S  182,8*2  IS4.SJU 

Ail    JH.238  21,472  J  on*  S.338  Jl,JJ>  20,674 

Auction  Sales    1I4.8SH  177,719  W.Jlo  11.418  2A.954  49,548 

Automobile  Display    280.113  t.47,214  771.340  5!8.*7"  171,092  J91.U82 

Aulonobile  VtvdissUr  .  .  40.454  44,*24  74,510  81.922  1 8.8 So  I9,II9« 

Bmi  it  Shoe.    Ss.451  JS.212  68,772  67,974  32,140  19,89ft 

BeiUini  Material    3.S*4  1.SJB  4,040  248  110  f) 

Candy  i  Can.   22,796  15,796  JB.4'6  49.6611  7,*74  *\510 

Charity  &  Religion    49.646  58,846  42.08a  83.372  IS.Stn  950 

Psr-ruia    12.502  10.862  6.8SS  1144*  4.14*  9.872 

tlr-ilt...  F.lr    6-5.454  67  JV<  2S.042  32.440  16.970  18.074 

I  "  uv      Prep   47.264  52.348  21,780  50.518  26.70*  38,134 

Drr  tV-~4a    1.308.854  1.255.330  2.599,417  2,299.256  1.139.702  903,988 

Financial    656.U78  804.460  469.270  .  508JO5  98,218  135,156 

5..o.t  Slugs    88.650  95*04  176,830  230.157  30.590  23.682 

lurausie    217.271  131.642  128.380  98.256  253.630  143.540 

H.lrSt  &  Rrataarants  ..  29,220  38,0*0  »u,t4»  *0.238  2U./3B  15.488 

Jewelry   ..   14.176  17.140  17,394  23.791  6.180  4,630 

W>l    >6.«70  41.756  109,218  122.840   

Men'.  FttrnMiuit   ....  232.828  225.765  278.17*  294.83*  17.098  40.1154 

Uuixal  InMrtKlion   ....  4.186  1.460  8.402  7.692  4,94»  2,690 

\I„.,-,1  In.lrumenl,   ...  75  (.66  97.408  96,294  1*3.90*  55.814  *«,I5* 

Mi.i-fllann.ui  DiafUr   ..  29«.2t2  4n7,4!9  BUM  24  1  38*  InJ.l'l,  •  .  '.7.-, 

«.,rrll4Jiri.ui    I"**..    ..  293,667  282.623  369.927  317,803  144.518  117,092 

S    15.1  16  40.850  14,222  !-  720  LH  i  Lljfl 

OHU-r   Am.luiKr.    16.840  18.432  540  1.670  750  l,*42 

rt«l>     MrdKin*    6S.974  71.150  129.826  184.604  41.931  40,180 

Public  Service    B.4|r  40.394  18.070  36,310  2.400  3,420 

Irrioalcal  I. Ma«>    32.378  84.914  23.074  68.100  4.004  11,022 

Pusllahen    66.324  69.224  14.412  21.092  55.012  52.084 

fUllfoad*    17.590  31.108  17.1*6  10,191    690 

Kt.i  Estate    426.810  383.868  294,84*  223.1*0  254.164  274,39* 

Ktaona   53,03*  44.530  33.702  38.44*  33.816  22.544 

S.  S.  a  Travel    284,626  201,442  65.946  4I,«27  50.254  29.58* 

Sch. -nli  a  Collrari   ....  43.984  55.4*4  19.778  16,548  31.6*6  35,012 

ToK.-i.-ro   20.4AO  37.596  28.764  44.134  8,'*8  i.St* 

Wants     418,74*  1,329.172  82418  193.61*  2.15.034  394,672 

\'i:iili,ta<     TSrvrranr.    ..  1,880  12.982  2.910  9.426  200  4*8 

VsV.mrn'a  Spec.  Shops  ..  409.649  298.086  480.794  292,443  353,616  241,19* 

FoTrum   A<lv   1.210,158  1,684.005  1.0117.951  1.689.215  522.542  681,03* 

t^ca!  Oiatilay    3.951.774  4.050.996  4,752,544  4J85.771  2,452.292  2.146.9il» 

I'mli.i.l.j   Ailr   1,1*7.004  1.797,8.14  876,74  8  834.4  4  8  498.4  04  S*4,S3« 

S.  S.  a  Tiavcl  Oulde  ...  23.902   

Kufupran    3.392  388  1.160    1.632  76 

Ut.«.»l.n      276.4)2  191.704  242.812  204,248  276.472  203.627 

Hartem  a  Broax    97.354  4.276  45.114  14.088  94.732  51,450 

New    Jersey    5.440  4.718    5,440  «,718 

Graraic  Section    124.882  16*  360  32.956  9.7*0  128.352  176,120 

.•.(filiated    A4v   •   1,440  6.014  32.282  11,25*  220  6,014 

Office  Ad«   109,532  55.774  40.022  41,3**  3*. 320  11.338 

Total  Fat**    6.05H  ^.50*  3.960  5,7*2  3,124  3,010 


in  Weal  Warm 

Wr.st  Waiuxen.  Mass. — This  town  is 
ready  for  its  experiment  with  a  com- 
munity newspaper,  one  of  the  first  to 
be  published  in  this  section.  The  con- 
tract ior  printing  the  paper  has  been  let 
to  the  Covell  print  Pi  Warren  and  tlie 
paper  is  expected  to  make  its  appearance 
within  the  next  week.  Howard  S. 
Peiiibcr.  M.  William  Sheehan,  Miss 
Agnes  Watson  and  John  Keating,  Jr., 
are  members  of  the  editorial  staff.  The 
new  paper  will  be  called  The  Community 
News.  It  will  contain  news  of  War- 
ren and  West  Warren  and  neighboring 
towns.  The  paper  will  be  issued  every 
two  weeks  for  a  few  months,  then 
weekly.  Enough  advertisements  have 
been  secured  to  pay  expenses  and  most 
of  the  merchants  have  agreed  to  adver- 
tise in  every  ijiue  for  at 
months. 


ian.  Adlai  Stevenson,  grandson  of  the 
former  vice-president  of  the  United 
States,  was 


,  N.  J.— Thomas  Covington 
McKachin    of    Jacksonville.  Fla.. 
elected  chairman  of  the  Daily 


FOR  SALE 

All  or  part — 20  tona  of 
standard  newsprint,  size 
28  x  40.   Basis  24  x  36. 

No.  32. 

INQUIRIES  SOLICITED 

INVINCIBLE  PAPER 
AND  PULP  CORP. 

135  Broadway  -  Naw  York  City 
■iff  SS 


Portland  Express-Telegram  Relief  Asso- 
ciation Organized 

(-Y*rc**f  to  Esirom  k  Pi'st-tsnu) 
Pottn-ASD,  Maine. — The  employes  of 
the  Evening  Express  Publishing  Com- 
pany, publishers  of  the  Express-Adver- 
tiser and  the  Sunday  Telegram,  have 
organized  the  Evening  Express  and  Sun 
day  Telegram  Relief  Association  and 
Social  Club.  The  organization  is  de- 
signed to  afford  financial  aid  to  inca- 
pacitated workers,  to  provide  life 
insurance  and  for  social  purposes. 

The  association  has  been  made  es- 
pecially attractive  !<•  ibe  employes  as  the 
assessments  each  month  will  lie  doubled, 
the  company  agreeing  to  provide  an 
amount  equal  to  that  paid  in  by  the 
employes.  One  hundred  have  enrolled. 
A  room  for  socials,  lectures,  etc..  is  to 
be  provided  to  an  addition  to  the  plant. 


AH  permanent  employes  of  the  two 
papers,  over  16  years  of  age,  are  eligible 
for  membership.  The  monthly  due's  are 
65  cents  for  those  receiving  more  than 
$12  a  neck,  and  JO  cents  for  those  re- 
ceiving le««  than  that  salary.  The  in- 
itiation fere  is  $5.  Members  incapacitat- 
ed by  sickness  or  accident  will  receive 
$12  a  week  for  ten  weeks,  except  that 
those  paying  .Kl  cents  dues  will  receive 
$6.   A  death  benefit  of  $1500  will  be  paid. 

Officers  were  elected  as  tollows : 
President,  Thomas  Ward;  vice-presi- 
dent  William  Rogers:  secretary,  H.  J.  R. 
Trwksbtiry;  treasurer.  Maurice  G.  Pres- 
ses'; trustees,  Miss  Elizabeth  [,  Taylor, 
Miss  Margaret  Doughty.  Bert  D.  Wey- 
mouth. Edward  Coughlan,  Lloyd  Drake 
and  Lester  Wallace. 

The  house  committee  consists  of  L. 
Barton  Motherwell.  Miss  Kalherine  V. 


Doyle,  James  I..  Anderson,  Charles  D. 
Sym,  Mrs.  Alice*  Lnndberg,  Clarence 
Cliiaison  and  George  Davis. 

Naw  Bennett  Home  Directors 

The  Board  of  Directors  of  the  Jamc* 
Gordon  Bennett  Memorial  Home  for 
New  York  Journalists  on  February  7 
elected  as  directors  of  the  corporation 
Edward  Percy  Howard,  editor  of  the 
American  Press  and  president  of  the 
New  York  Press  Club,  and  Merrill  P. 
Callaway.  One  vacancy  in  the  (director- 
ate came  as  a  result  of  the  death  of 
Jusiah  K.  Ohl.  the  directors  passing 
resolutions  expressive  of  their  regret 
prior  to  the  election  of  Mr  Ohl'»  suc- 
cessor. The  committee  appointed  for 
the  puriwse  of  considering  applications 
for  relief  by  this  home  being  unable  to 
function  due  to  the  death  of  Mr.  Ohl 
ard  the  fact  that  a  second  member  of 
lite  committee,  Commander  Kelly,  is  no 
Innger  a  director,  President 
Wanamaker,  appointed  a  n 
consisting  of  Robert  W. 
Messrs.  Callaway  and  Howard. 


Meek.  Add  to  String 

Atlanta. — Ralph  Meeks,  editor  and 
publisher  of  the  Calhoun  (Ga.)  Times, 
and  president  of  the  Covington  (Ga. ) 
News  Publishing  Company,  has  leased 
the  plant  of  the  Douglas  (Ga.)  County 
Sentinel,  R.  N.  Kirby  has  been  named 
managing  editor  of  the  paper,  succeed- 
ing Z.  T.  Dake,  editor  and  publisher  for 
the  past  eight  years. 


Ohio  Paper  Chang  a*  Sin 

Cleveland  —  The  Mount  Sterling 
Tribune  has  ceased  using  the  "blanket 
sheet  form"  and  has  become  an  eight- 


"We  Thank  Y«u  for 
Your  Helpful 
Co-operation" 

Hood  Rubber  Produclt*  Co.,  Inc. 

Let  us  help  you  in  Rochester. 

Our  Service  Department  is 
thoroughly  familiar  with  con- 
ditions here. 

Write  us  —  we're  at  your 
service. 


Rochester 
Times -Union 

First  in  lu  Field 

Circulation  (A. B.C.)  64,018 

J.  P.  McKINNEY  &  SON,  Representative 

3.14  Fifth  Ave,  New  York-  122  S.  Michigan  Ave.,  Chicago 


Digitized  by  Googl 


'Know  the  Tremendous  Pulling  Power  of  Worcester's  One  Big  Newspaper!*9 


WORCESTER 

TELEGRAM-  GAZETTE 

Circulation  exceeds  Worcester's  other  daily  newspaper  by  300  per  cent 

The  important  consolidation  of  the  two  top-notchers  of  the  Worcester  field  clarifying,  as  it  does,  the 
Worcester  newspaper  situation,  renders  this  rich  field  more  attractive  than  ever  to  the  National  advertiser. 


WORCESTER, 
MASS. 

and 

WORCESTER 
COUNTY 


Second  largest  city  in  the 
State.  Population  179,- 
741  (census  1920). 
With  suburbs  and  county 
450,000. 


One  of  the  richest  coun- 
ties in  all  New  England. 


Worcester  and  Worcester  County's  list  of  Manu- 
factures presents  a  great  diversification  of  products. 
Loom  factories;  steel  and  wire  mills;  rugs  and  car- 
pets; abrasives  (largest  in  the  world);  corsets;  val- 
entines; envelopes;  woolen  goods;  leather  goods, 
and  many  other  industries. 


TELEGRAM-GAZETTE 
CIRCULATION 

Since  Consolidation. 


January  8 

73,483 

January  15 

72,939 

January  22 

82,087 

January  29 

74,131 

February  5 

74,254 

February  12 

74,54<5 

To  the  Powerful  circulation  of  the  "Telegram"  (City  and  County)  is  now  welded  the  Potent  Concen- 
trated circulation  of  the  "Gazette."  Thus  this  combination  constitutes  one  of  the  most  powerful  adver- 
tising influences  that  can  be  brought  to  bear  upon  any  Merchandising  situation  of  equal  Importance  any- 
where in  the  United  States. 


THE  TELEGRAM-GAZETTE 

WORCESTER,  MASS. 


PAUL  BLOCK,  Inc. 

Special  Representative 

NEW  YORK  CHICAGO  ROSTON  DETROIT 
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TASMAMAN  EDITOR  DF.AD 


Hon.  C.  C.  Davie.  Had  Visited  U.  S. 
After  lmp«nt]  Press  Conference 

Ottawa,  Ont.— Hon.  Charles  C.  Da- 
vies.  M.  L.  C,  managing  proprietor  of 
the   Hohart   Mercury  and  Tasmanian 
Mail,    died  re- 
cently   at    b  i  * 
home  in  Hohart, 
Tasmania.  He 
was  a  member  of 
the  Imperial 
Press  Conference 


held 

last  summt 
a  member 


Canada 
and 
!  Ihe 


Newspapers  Association,  of  which  he 
e  chief  organizer  when  for 
the  Canadian  Press  Asso- 
ciation was  split  into  several  coordinated 
bodies. 

He  was  lsorn  at  Warsaw.  N.  Y.,  in 
1874.  Educated  at  the  University  of 
Rochester,  he  commenced  as  a  reporter 
in  that  tily.  In  1898  he  went  to  Cuba 
as  special  correspondent  of  the  Wash- 
ington Times.  Later  he  came  to  Can- 
ada and  worked  on  several  Montreal 
dailies.  For  some  years  he  was  circu- 
lation manager  of  the  Toronto  Mail  and 
Umpire.  His  work  on  that  paper  during 
the  South  African  war  w; 
notable. 


first  Imperial 
Press  Conferrnce 
held  in  England 
in  1909.  After 
1920  conference  »"*•  C  C  Da«i«» 
and  tour  of  the 

Imperial  newspaper  nun.  Mr.  Davics 
visited  the  United  States  and  spent  sev- 
eral weeks  traveling  across  the  conti- 
nent. He  had  been  home  only  a  few 
weeks  before  he  died 


Son  of  Don  Marquis  Dead 

Robert  Marquis,  five-year -old  son  of 
Don  Marquis,  who  conducts  the  Sun 
Dial  in  the  New  York  Sun.  died  Febru- 
ary 15  at  the  borne  of  his  parents  in 
Brooklyn.  His  mother,  Mrs.  Regina 
Marquis,  is  also  a  writer  anil 


Cham  mas  M.  Lugmixv.  aged  68,  an 
employe  of  the  Pittsburgh  Dispatch 
more  than  20  years,  and  twice  president 
of  Pittsburgh  Iibcal  No.  7,  Typographi- 
cal Union,  died  Feb.  14. 

Jams:*  Gii.wcxt  Ginas,  68,  founder  of  a 
Norwalk  (Ohio),  daily  newspaper  and 
for  many  years  treasurer  of  the  National 
liditoria]  Association,  fell  dead  .if  heart 
trouble  Feb.  II. 

Joseph  P.  Rjxno,  aged  82.  died  at  St. 
Charles.  Mo.,  Feb.  II.  He  was  a  re- 
porter in  St.  Louis  for  several  years 
liefnrr  the  Civil  War  and  served  witli 
the  Union  Army.  He  and  his  son.  K. 
Lee  Rcnno,  bought  the  Cosmos-Monitor 
at  St.  Charles  in  1898.  Joseph  Renno 
retired  several  years  ago. 

Cait.  Frank  Gaiessie,  aged  79.  and 
who  was  head  of  the  advertising  com- 
pany which  lion-  his  name  until  his  re- 
tirement several  years  ago.  died  in  St. 
after  an  illness  of  about  a  week. 


charges  against  him  may  be  pressed,  ac- 

to  Francis  V.  Galloway,  district 


York  Evening  World  Music  Critic 
Collapse*   at  Desk 

Silvester  J,  E.  Rawling,  music  critic 
of  the  New  York  Evening  World  since 
1**08.  died  February  16  in  St.  Vincent's 
Hospital  of  a  complication  of  troubles. 
Hr  rralircd  his  wish,  so  frequently  ex- 
pressed to  his  associates  of  -Cdying  in 
harness."  for  lie  was  at  work  on  an 


P«ovit>t;siT.,  R  I.  — Albert  tawit,  for 
many  years  editor  of  the  Providence 
Democrat  and  the  Providence  New', 
died  late  on  the  night  of  February  16th 
ill  his  77lh  year.  He  was  president  of 
the  Rhode  Island  Press  Club. 


article  for  hr 


at  the  Manhattan  Club  early  Tuesday 
morning,  the  day  before  his  death. 

Mr.  Rawling  was  born  in  Saltash 
Cornwall.  Fngland.  about  63  years  ago. 
He  came  to  America  when  he  was  a 
lad  iif  seventeen,  going  from  there  to 
Sr.  I^ouis,  where  he  began  his  journal- 
istic work  on  the  Globe  Democrat.  He 
progressed  through  the  entire  news- 
paper field  from  composing  room  to 
editor's  desk,  with  frequent  ventures 
into  dramatic  and  musical  criticisms 
and  came  to  New  York  in  the  late 
seventies  at  the  invitation  of  the  New 
York  Tribune. 

A  few  years  later,  he  went  to  the 
New  York  Herald,  filling  various  cdi- 

n  .1  posts  Hi  attracM(l<  tbt  itftetrti  I 
of  and  became  a  cb»c  personal  friend 
of  James  Gordon  Bennett,  who  sent 
him  to  Paris  and  found  ami  manage  the 
Paris  Herald,  Liter  he  acted  as  I  .un- 
it?] correspondent  of  the  Herald,  and 
it  was  while  acting  in  that  capacity, 
that  he  performed  his  biggest  news, 
paper  "heat"  giving  to  his  home  paper 
the  news  of  the  Samoan  disaster. 

In  1888.  Mr.  Rawting  joined  the  staff 
of  the  World,  of  which  until  1JW2.  be 
was  night  editor,  also  writing  on  musi- 
cal topics.  He  joined  the  staff  of  the 
Kvening  World  in  IH9.1,  and  for  fifteen 
years  was  make-up  editor  and  music 
critic,  performing  the  latlrr  duties  out 
of  his  love  for  music,  and  receiving  no 
compensation  In  19118  he  became  musi- 
cal edit«.r. 


Advertising  Agent  Dead 

F.dward  T.  Perr>.  a  New  York  ad- 
vertising agent,  died   February   16  in 
when  he  collapsed    that  city. 


COhttuary 

James  Ryan  Ktixtii.  aged  40.  'cnior 
associate  editor  *>f  the  Louisville  Times, 
died  Feb.  9.  in  Louisville.  He  had 
been  in  declining  health  several  years. 
He  started  as  police  reporter  for  the 
Times  18  years  ago,  later  was  city  editor, 
but  in  recent  years  bail  been  associate 
editor. 

Ciiau.es  A.  TttOHMi  of  Hastings. 
Minn.,  one  of  the  oldest  newspaper  cor- 
respondents in  the  Northwest,  died  on 
Feb.  9.  aged  53  years,  after  eight  days' 
illness  of  pneumonia.  For  over  thirty 
years  be  represented  the  Twin  City  dail- 
ies and  Associated  Press, 


Born,  Had  Long  Career 

I  St  TrlrtrAfk  tj  Rtmns  a  Peeaseejan) 
TimoNTn,  Ont  .  Feb.  17— Milton  Roh- 
Im  Jennings,  editor  and  general  man- 
ager of  the  Eilmnnton  (Alta.t  Journal, 
died  Miildcnk  in  Victoria.  R.  C.  tester- 
day  from  acute  In-art  disease.  One  of 
the  outstanding  new  >papcrmrn  rjj  the 
West,  the  late  Mr.  Jennings  bad  been  a 
director  iif  the  Canadian  Pre>«,  Ltd., 
and  president  of  the  Canadian  Daily 


Daily  Story 
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Cots  Original  Press  la  Wert 

F-vcitsfE,  Ore,— The  first  | 
used  west  of  the  Rocky  Mou 
been  received  as  a  gift  by  the  journalism 
department  of  the  University  of  Ore- 
gon. It  is  the  gift  of  Harrison  R.  Ktn- 
caid.  who  donated  it  to  the  university 
some  time  before  his  death  recently. 
The  press  was  used  for  the  first  issue  of 
Ihe  Oregon  Spectator  printed  at  Oregon 
City  on  February  5.  1846.  At  about  the 
close  of  the  Civil  War  it  was  then  ship- 
ped to  Mr.  Kincaid  at  Eugene,  out  the 
boat  sank  and  it  was  several  months  be- 
fore the  press  was  rescued  from  the 
bottom  of  the  Willamette  River  and  de- 
livered to  Mr.  Kincaid.  For  44  years 
before  he  retired  in  1909  Mr. 
ptfhhshed  the  Oregon  State  Journal. 


The  Dalles,  Ore.— Joseph  Ruffner, 
Jr.,  former  reporter  on  newspapers  in 
Portland  and  The  Dalles,  is  under  ar- 
rest here  charged  with  larceny  by  bailee. 
Uuffner  started  an  advertising  agency  in 
this  city  about  three  months  ago  and  left 
with  obligations  amounting  to  about 
J 1. 400  The  specific  charge  against  him 
is  that  he  took  to  another  part  of  the 
state  an  automobile  on  which  he  had 
made   only   a   small    payment.  Other 


Pie  funeral  of  Louil  A. 
director  of  publicity  of  the  Mergen- 
ihaler  Linotype  Co.,  which  was  held  at 
the  Campbell  Funeral  Church.  66th  street 
and  Broadway,  was  attended  by  many 
advertising  and  newspaper  men,  includ- 
ing a  delegation  from  the  Advertising 
Club.  The  impressive  service  was  eon- 
ducted  by  Dr.  Jacob  Tarlan.  rahhi  of  the 
People's  Synagogue  of  the  Educational 
Alliance. 


$250  Reward 


The  current  directories  and  rate  sheets  list  the  Morning  Daily  Advance 
of  Ho  Dieter,  California,  with  a  slightly  larger  circulation  than  the  Evening 
Free  Lanct  of  Hollistcr,  California. 

When  the  Free  Lance  published  its  postoffice  statement  of  net  paid 
circulation  for  October  I,  1920,  the  Advance  followed  with  a  statement 
showing  a  slightly  larger  circulation. 

The  Free  Lance  immediately  deposited  $200.00  in  a  Hollistcr  bank  to 
the  credit  of  the  American  Press  Association,  to  guarantee  an  audit  of 
the  circulations  of  the  two  papers,  on  condition  that  the  Advance  dn 
likewise,  the  paper  failing  to  make  good  its  statements  to  pay  the  cost 
of  both  audits. 

This  challenge  was  not  accepted. 

The  Free  l-aiicc  then  publicly  stated  that  the  circulation  report  of  the 
Advance  was  false. 

This  charge  was  never  answered. 

The  American  Press  Association  was  immediately  advised  of  these  facts 
by  both  the  Free  Lance  and  the  bank  holding  the  money. 

The  postmaster  at  Hollistcr,  California,  bad  the  matter  called  to  his 
attention  anil  promised  an  investigation. 

Nothing  has  happened  so  far.  ' 

The  P.  O.  statement  of  the  Evening  Free  Lance  showed  a  net  paid 
circulation  of  951  for  the  six  months  ending  October  1st,  and  a  net  paid 
circulation, of  12.10  for  the  first  eight  days  of  October. 

The  P.  O.  statement  of  the  Morning  Daily  Advance  showed  a  net  paid 
circulation  of  96J  for  the  six  months'  period  and  1380  for  the  first  eight 
days  of  Octoher. 

The  average  gross  press  run  of  the  Evening  Free  Lmec  for  the  six 
months'  period  was  1027.    For  the  first  eight  days  of  October  it  was  1.180. 

The  average  gross  press  run  of  the  Morning  Daily  Advance  for  the- 
sis; months'  period  was  less  than  TOO,  Average  for  first  eight  days  of 
October  is  unknown  to  the  writer,  but  at  no  time  approaching  the  circula- 
tion claimed. 

The  amount  of  paper  used  by  the  Morning  Daily  Advance  during-  the 
last  eighteen  months  (to  Feb.  1.  1921 1   would  permit  an 


press  run  of  less  than  650  copies. 

The  local  advertisers  are  well  acquainted  wi'h  the  facts.  To  protect 
national  advertisers  against  false  circulation  claims.  1  hereby  offer  a 

REWARD  OF  $250  00 

To  anyone  furnishing  competent  proof  that  an>  and  all  statements  made 
above  are  not  substantial!.-,  correct. 


Evening  Free  Lance 


M.  F.  Hoyle,  Publisher 
Hnllister.  California 
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MUST  BE  SOLD  IMMEDIATELY 

Complete  Newspaper  Equipment,  Including  Twenty-Four 
Page  Goss  Press,  Installed  (New)  April,  1916 

A  modem  newspaper  press  in  perfect  running  order,  guaranteed  as  good  as  new,  must  be  disposed 
of  immediately  to  wind  up  the  business  of  the  Albany  Argus,  Albany,  N.  Y. 

GOSS  HIGH  SPEED,  THREE  DECK,  THREE  ROLL,  STRAIGHT  LINE  PRESS,  «dl 

print  cither  4,  6,  8,  10,  12,  16,  20  and  24  pages  of  seven  or  eight  columns  printed  matter  of  thirteen  cm* 
pica  to  each  column,  six  point  column  rules,  length  of  columns  twenty  inches  including  head  line,  center 
margins  between  pages  \'/$  inches,  two  folds  will  deliver  the  product  one-half  page  size,  counted  in  lots  of 
fifty,  capacity  of  press  at  the  rate  of:  A  running  spcod  of  from  .10,000  to  36,000  per  hour  of  cither  4,  6,  8,  10 
or  12-page  |«pers  delivered  in  one  section,  book  form;  A  running  speed  of  from  15,000  to  18,000  per  hour  of 
cither  16,  20  or  24-page  papers,  delivered  in  two  sections  as  one  product. 

This  press  is  completely  equipped  with  I  Simplex  motor  equipment  with  automatic  push  button  control 
for  slow-motion  and  for  stopping  the  press  at  convenient  points  on  the  press. 

This  press  includes  a  complete  stereotype  equipment  as  follows:  one  matrix  roller,  one  single  pump 
metal  furnace  with  rocker  casting  box.  one  curved  plate  shaving  machine,  one  tail  cutter  with  double  knives 
and  double  straps,  one  double  head  steam  table  with  apron  and  steam  generator,  one  elevating  table,  sixteen 
iron  top  form  tables,  sixteen  chases  with  dummy  columns  and  lock-up  complete:  arrangement  for  printing 
double  page ;  complete  dry  mat  equipment  PURCHASED  IN  JI  NK,  1020  from  the  Wood  Flong  Com|>any. 

COMPOSING-ROOM  EQUIPMENT. 

Coniposing-n.om  equipment  of  metal  furniture  (RF.CF.NTLY    PURCHASED),  eight   Linotypes  and 
two  Intcrtypes  IN  PERFECT  RUNNING  CONDITION. 
One  Linotype,  Model  14  (PURCHASED  APRIL,  1920). 
Two  Linotypes,  Model  4  (PURCHASED  IN  1917). 
Five  Linotvpes,  Model  2. 

Two  lntcrtvpcs,  Models  A  and  B  I  PURCHASED  1915  ). 

One  No.  432  Steel  Dumping  Table  with  three  (3)  lights  over  top  (  PURCHASED  1920). 
One  Steel  6-foot  Newspaper  Make-up  Table  with  Quoin  surface,  28"  x  72",  and  dead  slug  bin  (PUR- 
CHASED IN  1920). 

Two  No.  549  Steel  Ad  Man  Cabinets  with  lights  I  PURCHASED  IN  1920i. 
One  No.  549  Steel  Ad  Man  Cabinet  with  lights  (  PURCHASED  IN  1917). 
One  No.  555  Sleel  Mills  Cabinet  (PURCHASED  IN  1920). 

MATRICES. 

Two  fonts  6  point  No.  2  with  Italic. 

One  font  10  point  Cheltenham  Bold  and  Italic. 

Two  fonts  10  (Kiint  Gothic  No.  3  with  11  point  Gothic  Condensed  No.  1. 

One  font  14  point  Cheltenham  Bold  ami  Italic. 

One  font  36  point  Gothic  Condensed  No.  3  with  figures. 

One  font  24  point  Cheltenham  Bold  with  figures. 

One  font  18  joint  Cheltenham  Bold  Condensed  Italic. 

One  font  14  point  Cheltenham  and  Cheltenham  Condensed 

One  font  18  point  Century  expanded. 

One  font  18  point  Cheltenham  Itold. 

One  font  42  i>oint  Gothic  No.  14 

One  font  10  point  Antique  No.  3 

One  font  12  point  Gothic  No.  1. 

Seven  fonts  7  point  No.  2  with  Bold  Face  No.  1. 

Many  of  these  fonts  are  NEW  and  HAVE  NEVER    BEEN    USED -others   in    FIRST  CLASS 
CONDITION. 

PRICE  FOR  ENTIRE  EQUIPMENT  WILL  BE  FURNISHED  UPON  REQUEST 
WRITE  OR  WIRE 

THE  ARGUS  COMPANY, 

ALBANY,  N.  Y. 

This  equipment  must  Ik-  sold  immediately  to  wind  up  the  affairs  of  The  Albany  Argus  which  ha-  been 
consolidated  with  Albany  Knickerbocker  Press. 
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E  D  I 


ADVERTISING  OSTRICHES 

RIDICULOUS  is  about  the  only  word  that  covers 
the  cases  of  local  merchants  who,  in  some  in- 
stances, arc  withdrawing  their  advertising  from 
newspapers  because  the  publishers  have  insisted  upon 
putting  their  advertising  rates  on  a  cost  plus  basis 
that  will  insure  them  against  bankruptcy. 

The  most  notable  cases  at  the  present  time  are  in 
Minneapolis,  New  Haven,  Conn.,  and  Paterson, 
N.  J.,  and  it  is  to  the  credit  of  the  local  publishers 
in  each  city  that  they  arc  successfully  maintaining 
their  courageous  stand  for  adequate  compensation 
and  the  only  people  who  have  suffered  to  date,  it 
would  seem,  arc  the  local  business  houses  who  have 
blindly  refused  to  co-operate  with  their  best  friends, 
the  newspapers. 

In  no  instance  have  the  newspapers  demanded  that 
their  actual  revenue  lie  increased  from  each  adver- 
tiser. What  they  have  demanded  is  a  price  per  inch 
for  their  space  that  will  permit  them  to  meet  their 
own  increased  costs  on  per  inch  production.  The 
advertisers  do  not  need  to  spend  any  more  money. 
All  they  need  to  do  is  to  trim  their  announcements 
to  meet  their  poeketbooks. 

The  day  has  passed  when  the  publisher  can  be 
made  to  believe  that  prolits  come  from  an  advertis- 
ing volume,  and  the  greater  the  volume  the  cheaper 
the  price:  he  now  knows,  generally  speaking,  that 
every  inch  of  space  in  his  newspaper  costs  so  much 
money  and  he  must  grt  that,  plus  a  profit,  if  he  is 
to  render  the  9crvke  that  he  owes  the  community. 

The  history  of  the  business  world  is  filled  with 
stories  of  business  failures  brought  about  by  the 
belief  that  the  owners  could  get  along  without  ad 
vertisitig  and  in  fact  save  the  money  that  had  been 
appropriated  for  that  purpuse 

If  anything  further  was  needed  to  prove  that  the 
action  of  local  merchants  in  withdrawing  their  ad- 
vertising is  ridiculous  it  can  be  found  in  the  way 
their  loss  is  being  made  up  b>  tlie  smaller  advertise- 
ments of  smaller  merchants  who.  recognising  the 
opportunity  to  improve  their  business  Conditions 
without  fear  of  being  overshadowed  by  display  vul- 
ume,  are  crowding  their  shops. 

It  would  seem  that  the  small  specialty  advertiser 
is  in  almost  every  instance  the  key  to  the  situation. 
His  advertising  should  be  well  taken  care  of  and  he 
should  be  encouraged  to  at 


THE  REAL  WORTH  OF  A 

DID  you  ever  hear  of  a  regular 
newspaper  bringing  suit  for  c 
publishers  for  not  delivering  the  paper  to  him 
for  a  number  of  days?    We  confess  we  never  did 
until  a  few  days  ago  when  a  suit  of  Ibis  kind  was 
reported  from  Texas. 

It  appears  that  through  some  fault  in  the  routing 
of  the  mail,  an  out-of-town  subscriber  failed  to 
receive  several  issues  of  the  Fort  Worth  Star  Tele 
gram.  The  circulation  department  took  up  the  mat- 
ter as  soon  as  it  was  bruught  to  its  attention,  but 
befure  it  had  been  straightened  out  the  subscriber 
riled  a  suit  for  damages  amounting  to  $19.50. 

In  his  complaint  he  fixed  the  value  of  each  copy 
at  $1 65  or  at  the  rate  of  $592J5  a  year.  He  claimed 
he  had  suffered  great  mental  anguish  through  fail- 
ing to  receive  the  -Star  Telegram  for  fourteen  days, 
and  the  only  thing  that  would  restore  his  pcacelul- 
ness  of  mind  would  be  an  award  of  $19.50  damages. 

The  publisher  naturally  regarded  $592,25  as  a  rather 
high  valuation  to  place  upon  a  year's  subscription  to 
the  Star-Telegram. 

But  from  whatever  angle  (he  subject  is  viewed 
the  publisher  of  the  Fori  Worth  Star  Telegram  ought 
to  feci  highly  complimented.  While  $59225  seems 
like  an  excessive  valuation  to  be  placed  on  the  yearly 
issue  of  any  newspaper  by  one  of  its  suhseriliers 
yet  that  amount  is  not  at  all  unusual,  A  single  issue 
sometime*  contains  information  that  is  worth  many 
time*  $592.25  to  a  manufacturer,  a  retailer  or  an 
inventor,  who  reads  it. 

Take  a  cattle  dealer  who  depends  upon  a  daily 
newspaper  for  his  quotations,  as  an  illustration.  If 
the  paper  fails  to  reach  him  at  a  time  when  there  is 
a  sharp  advance  in  the  market  he  stands  to  lose 
thousands  of  dollars  because  of  his  ignorance.  Hail 
the  information  romc  to  him  through  the  usual 
channel  he  might  have  cleaned  up  a  fortune. 


RIAL 


Settle  us,  0  Cod  of  Hosts,  to  shut  out 
cynicism,  to  sustain  the  sanity  of  faith, 
to  suspicion  others  seldom  and  to  sert'c 
our  fellows  unselfishly. 

Check  easy  criticism,  eager  scandal 
spreading  and  envious  beliitlement  of 
others'  successes. 

Pour  through  our  personalities  sympa- 
thy to  the  suffering,  suggestions  for  the 
struggling,  sweetening  for  the  soured  and 
sunshine  for  the  sullen. 

Brighten  our  spirits.  0  Man  of  Gali- 
lee, that  tie  may  be  real  brothers  to  the 
burdened,  bewildered  and  blemished  all 
about  us— for  man's  enrichment— Amen 
—Christian  F.  Keisnek, 


GETTINC  DOWN  TO  EARTH 

THE  first  indication  of  a  hack-to-normal  move- 
ment came  this  week  in  the  newspaper  business 
when  in  response  to  the  repeated  demands  of 
Enron  &  Pck  islirs,  two  of  the  leading  manufac- 
turers of  newsprint  announced  reductions  of  from 
half  a  cent  to  a  cent  a  pound  on  their  prices  for  the 
second  quarter  of  1921. 

The  International  Paper  Company  and  the  Can- 
adian Export  Paper  Company  are  to  l>c  commended 
for  their  action  in  announcing  the  reduction  in  con- 
tract prices  so  far  in  advance  of  the  actual  time  of 
putting  them  into  effect.  The  benefits  from  this  will 
be  far-reaching.  It  will  remove  uncertainties  that 
threatened  to  have  kept  the  publishing  business  in  a 
turmoil  of  uncertainty  for  several  months. 

It  is  to  be  hoped  that  this  is  only  the  beginning  of 
a  general  reaction  that  will  result  ill  business  sanity 
which  certainly  had  no  part  last  winter  in  arriving 
at  the  decision  that  6'/i  cents  a  pound  was  a  fair 
price  for  newsprint  for  the  first  quarter  of  1921. 
No  bettrr  evidence  of  this  is  needed  than  the  Inter- 
national's offer  to  contract  for  the  hatancc  of  the 
year  at  $110  a  ton 

A  price  of  5E  j  cents  a  pound  for  the  next  quarter, 
quoted  by  the  Canadian  Export,  is  a  move  in  the 
right  direction:  the  5  70  quotation  el  the  Interna- 
tional is  encouraging.  EuiniR  &•  PvausHE*.  is  glad 
that  the  light  of  better  business  relations  between 
newsprint  makers  and  publishers  is  beginning  to 
prnrtratr  —everything  points  to  newsprint  at  a  fair 
price,  which  must  in  elude  a  profit,  before  the  Fall 
rush  of  business. 
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NEWSPAPER  INFLUENCE 

THAT  the  influence  of  the  editorial  page  up~m 
puhlic  opinion  is  not  as  great  now  as  it  was  in 
the  days  of  Greeley.  Raymond.  Bowles  and  the 
elder  Bennett  is  the  belief  of  many  representative 
journalists.  To  many  newspaper  readers  this  ad- 
mission comes  as  a  surprise  because  they  had  !wen 
led  to  believe,  from  sermons  and  lectures  to  which 
they  had  listened,  that  the  newspaper  editorial  was 
all  powerful. 

Hut  while  it  is  undoubtedly  true  lhat  people  are 
not  influenced  by  editorials  to  the  dcgTce  they  were 
in  the  sixties  and  seventies  it  is  nut  true  that  the 
newspapers,  per  sc.  are  losing  their  grip  upon  the 
public  mind.  What  they  now  do  is  to  crystali/e 
public  opinion.  They  present  the  facts  ujnm  an  im- 
portant subject  honestly  and  fairly  and  leave  the 
reader  to  draw  his  own  conclusions,  and  form  his 
own  opinions. 

This  change  in  editorial  influence  is  due  to  no  loss 
of  editorial  ability  or  of  public  respect.  The  news- 
papers of  ('■rcc!c>  *  da>  were  violrntly  partisan  and 
the  editors  themselves  were  professional  political 
leaders  who  were  expected  to  tell  the  people  what 
position  to  take  on  all  party  questions  and  for  whom 
to  vote. 

The  public  of  today.  Iietter  educated  and  better  in- 
formed, refuses  to  lie  led  aruund  by  the  nose.  It  is, 
however,  influenced  by  the  newspapers  just  as  much 
as  it  ever  was.  but  in  a  different  way.  It  is  not  the 
editorial  but  the  news  article  lhat  moves  to  action.  It 
is  the  story  telling  of  thousands  oi  children  starving 
in  the  devastated  countries  of  Europe,  or  emphasiz- 
ing the  need  of  a  new  hospital  that  opens  people's 
pockrtls.oks.  An  article  enumerating  a  half  do^en 
or  more  cases  in  which  the  police  have  been  derelict 
in  their  duty  arouses  public  indignation  and  forces 
the  police  department  to  bestir  itself  and  do  better 


The  newspaper*,  except  a  few  blindly  partisan 
ones,  now  print  the  news  impartially.  Democrats 
and  Republicans  want  to  know  both  sides  of  a  po- 
litical question.  It  is  no  unusual  thing,  as  it  was  in 
the  old  days,  for  a  Republican  to  vote  for  a  Demo- 
crat if  he  is  a  better  man  than  the  nominee  of  his 
own  party,  or  vice  versa. 

Editorials,  however,  arc  still  indispensible  to  a 
newspaper  and  probably  always  will  be.  Readers 
want  to  know  the  truth  ot  men  and  measures — the 
facts,  if  you  please— and  are  just  as  keenly  alert  toaay 
as  ever  for  intelligent  analysis  and  interpretation  of 
these  basic  facts.  The  whole  truth  is  very  likely  lhat 
the  newspaper  editorial  is  today  the  great 
perhaps  the  greatest  educational  force  at 
amongst  the  people. 

THE  RETURN  OF  THE  BOOK  REVIEW 

ONE  of  the  outstanding  indications  of  the  striv- 
ing for  better  things  and  a  mure  instructive 
joumalisism  by  the  daily  new  spapers  of  America 
is  the  widr-sprrad  return  of  the  book-review.  This 
has  been  especially  noticeable  during  the  last  year. 

There  was  a  time  when  practically  every  newspaper 
of  standing  in  the  country  carried  literary  criticism 
as  a  feature,  but  for  two  very  good  reasons  it  ceased 
to  attract  interest  and  was  dropped  or  died  a  natural 
and  convenient  death.  The  two  outstanding  causes 
ut  the  noticeable  apathy  of  the  public  toward  book 
review  departments  were,  in  one  class  of  newspapers, 
the  settled  policy  of  touching  only  upon  works  oi 
interest  to  scholars  and  the  fact  that  reviewers  took 
themselves,  too  seriously;  in  another  class,  of  mak- 
ing the  review  columns  a  boost  department  for  books 
advertised.  In  the  last  class  the  solicitor  of  adver- 
tising was  sometimes  the  "reviewer"  and  the  import- 
ance of  each  book  was  judged  entirely  by  the  amount 
of  advertising  bought  for  it.  It  is  a  debatahlr  ques- 
tion as  to  which  of  the  two  was  most  responsible  for 
the  decline  in  public  interest. 

Not  enough  worthwhile  books  have  been  read  in 
America  in  recent  years  but  if  the  revival  of  the  book 
department  in  the  daily  newspaper  is  accepted,  and 
it  certainly  should  be.  as  a  trend  from  literary  trash 
to  constructive  thinking,  then  the  hook  department 
is  back  to  stay  as  one  of  the  most  important  features 
of  the  daily  press. 

We  believe  that  editors  and  publishers  will  profit 
by  the  blunders  that  killed  ibis  importai 
service  a  few  years  ago. 
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PERSONAL 


l  H,  BAKF.R.  president  of  the  Clevc- 
*  lam!  Plain  Dnkf  Publishing  Com- 
paiiv,  with  Mrs.  Baker,  is  planning  to 
spend  <i>mf  time  hunting  and  fishing  in 
Florida.  They  will  leave  in  a  few  days 
and  Mr.  Halter  expert*,  to  return  home 
with  Mime  triumphs  as  a  fisherman,  as 
he  has  been  well  cached  hv  "Viv"  Grey, 
nxl  and  gun  editor  nf  the  P.  D.  "Viv" 
would  rather  *i«-H  and  hunt  than  eat.  and 
contemplates  a  three  week*'  fishing 
junket  in  Florida  himself  during  April. 

('■d.  Henry  W.iltcrson.  editor  emeritus 
ot  the  Louisville  Courier-Journal,  who 
ts  spending  do-  winter  at  'ialveston,  Tex  , 
celebrated  his  eighty-first  birthday  Feb- 
ruary 16.  "Marie  Henry"  has 
Ml  strength  following  ■ 
several  week-  ago  and 
friends  from  Louisville  on  his  anni- 
versary. 

Nathan  F.  Pahenstnck,  founder  ami 
until  recently  editor  of  the  Versailles 
(Ohio)  Leadrr.  has  Inxome  the  editor 
of  the  Minister  Post  He  recently  sold 
the  Lcidcr  to  a  eompanv  which  com- 
bined it  with  the  Policy,  of  the  same 
place. 

K.  F..  E.  Mcjimsey,  editor  of  the  Spring- 
field (Mi>.  I  Republican,  recently  candi 
date  for  the  gubernatorial  nomination 
•  n  the  Republican  primary  ticket,  de- 
clined an  appointment  to  the  Missouri 


C.  W.  C.  Perry,  editor  of  the  Chilli- 
c.uhe  Scioto  Gazette  and  president  of 
the  Ohm  Associated  Ohio  Dailies,  is  be- 
ing urged  by  his  friends  for  the  position 
of  a  member  of  the  state  hoard  of  ad- 
ministration. 

Charles  Mcl'herson.  editor  and  pro- 
prietor of  the  Daily  Graphic  of  Portage 
la  Prairie,  has  been  appointed  minister 
of  public  works  for  Manitoba.  He  has 
been  in  the  legislature  eight  years,  rep- 
resenting the  constituency  of  lakeside. 
Mr,  Mci'lierson  served  throughout  the 
war  with  the  Canadian  forces,  rising  to 
the  rank  of  brut,  colonel, 

Kent  Cooper,  assistant  general  man- 
ager of  the  Associated  Press,  accom- 
panied by  Mrs.  Cooper,  returned  Feb 
niary  1.1  on  the  S.  S.  France  from  a 
three  months'  trip  to  South  America. 
England  and  France. 


Bertram  R.  Br-okcr,  who  for  four 
year'  has  been  promotion  manager  of 
the  Winnipeg  Free  Press,  is  leaving  on 
March  1  to  become  managrr  of  Market- 
ing, an  advertising  and  salesmanship 
paper  published  iii  Turonln.  Mr 
P.rooker  has  Wen  editor  of  the  Retail 
Merchants  Monthly,  recently  inautlu 
rated  by  the  Free  Press,  and  also  had 
charge  nf  the  motor  page.  He  has  had 
both  advertising  and  editorial  experi- 
ence. 

Charles  Hanson  Towne,  former  editor 
of  McClure's  Magarine,  has  resigned  as 
copy  chief  of  the  Thomas  F.  Logan.  Inc , 
New  York  Advertising  aRcncy.  Frank 
H.  h'ayant,  vice  president  of  the 
agency,  succeeds  him  as  copy  chief. 

Leroy  G.  Billiard,  of  the  Topeka  Cap- 
ital staff,  and  Miss  Alma  Walden  were 
married  recently. 

Jo>e|>h  P.  Connolly,  for  several  years 
re|»irter  with  the  Bridgeport  (Conn.) 
Telegram,  has  entered  the 
department  of  the  Post 
pans 

Fred  H.  Strong,  city  editor  of  the  St. 
Paul  Daily  New-,  was  married  on  Lin- 


coln's Birthday,  the  bride  being  Miss 
Frances  Fgglestoti  of  St.  Paul. 

Henry  A.  S.  Ives,  formerly  on  the 
Capitol  run  for  the  St  Paul  Dispatch- 
Pioneer  Press,  later  secretary  of  the 
ate  tax  commission  and  if- 
a  Republican  campaign  manager 
ii  the  Middle  West,  is  writing  editorials 
for  the  Dispatch-Pioneer  Press. 

Jay  R.  Vessels,  formerly  well  known 
newspaper  man  of  Sioux  Falls,  S.  D., 
but  more  recently  connected  with  the 
St.  Paul  bureau  of  the  Associated  Press, 
has  been  transferred  to  Duluth  as  cor- 
rcspi  indent. 

H  R.  (  ar)»enter  i.  correspondent  in 
charge  of  the  new  Associated  Press  bu- 
reau at  Pierre,  S.  D.  He  gut  his  A.  P. 
training  in  the  St-  Paul  bureau 

George  King,  a  well-known  Philadel- 
phia newspaper  man  who  was  fnrmerly 
connected  with  the  Evening  Telegraph 
and  the  Evening  Public  Ledger  and  until 
recently  with  the  Mat  is  Advertising 
Agency,  lias  just  joined  the  local  editor- 
ial staff  of  the  Inquirer.  Another  addi- 
tion to  the  Inquirer  staff  is  John  Kre- 
mer.  Jr..  who  served  in  the  Navy 
throughout  the  war  and  was  the  recip- 
ient of  special  honors  for  distinguished 
service  in  action,  At  present  be  is  study- 
ing at  the  University  of  Pennsylvania 
and  working  at  night  on  the  Inquirer. 

Frank  \V.  Bander,  former  Philadel- 
phia newspaper  man  and  at  one  time 
connected  with  the  office  of  the  British 
Consul  Genera!  in  the  same  city.  i>  now 
associate  editor  of  the  United  States 
Review,  a  commercial  publication  in 
Philadelphia. 

Robert  H.  Brugere,  for  two  years 
correspondent  of  the  Associated  Press  at 
Fargo,  N.  D..  and  for  a  time  at  Duluth. 
has  been  transferred  to  the  Northwest 
bureau  of  that  organiiation  at  St.  Paul. 

James  1).  Foster,  fnrmerly  of  the 
Chicago  office  of  the  Associated  Press, 
now  is  tilling  thr  day  Northwest  circuit 
of  the  A.  P  in  the  St.  Paul  bureau. 

Herlwrt  A.  Hoy,  the  man  who  cooked 
President  Wnodrow  Wilson's  Christmas 
dinner  in  France  in  1918.  is  now  a  full 
fledged  newspaper  man.  Hoy  has  joined 
the  starl  of  the  Worcester  (Mass,)  Tel- 
egram and  is  correspondent  in  Paxton. 

Lawrence  W.  Randall  has  been  ap- 
pointed corres|>ondent  in  charge  of  the 
Associated  I'rest  bureau  at  Phoenix. 
Ari* .  succeeding  H.  S.  Hunter,  who  has 


JOSEPH  A.  HAN  FT.  chairman  New 
York  Council  American  Association 
■f  Advertising  Agencies  and  president. 

Hanff  Mctzger, 
Inc  ,  went  into  the 
agency  business 
following  a  gen- 
eral mercantile 
experience.  He 
w  a  s  associated 
with  the  Allen 
Advertising 
Agency,  of  which 
n  r  g  a  nidation  he 
became  general 
manager  and  vice- 
president.  Then 
he  formed  Hanff  - 
Mctzger.  with 
George  P.  Mctzger.  at  that  time  adver- 
tising manager  of  the  Columbia  Graphn- 
phone  Company     HanrT-Metgzer.  Inc.. 

and  incorporated  in  1913. 


pointed  Columbus  representative  of  the 
Ohio  Republican  Editorial  Association, 
v.hich  serves  200  <laily  and  weekly  news- 
papers throughout  Ohio.  Mr.  Walter- 
mire  is  vsell  known  as  a  political  writer, 
having  served  as  correspondent  at  the 
state  house  for  several  years. 

Earle  F.  Yettcr  lias  been  appointed 
city  editor  of  the  Lackawanna  ( N.  Y.) 
Daily  JournaL 


manager  of  the  Mobile  (Ala  >  Register 
anil  News-Item,  has  U-en  spending  the 
past  week  in  New  York,  and  was  a 
guest  at  the  Six  Point  League  luncheon 
February  14. 

Miss  N  I).  Prendergasl,  former  mem- 
ber of  the  advertising  department  of 
Associated  Advertising,  has  resigned  to 
join  the  adverti-ing  staff  of  the  Sabean 
Magazine,  now  located  in  new  quarirrs 
at  1440  Hroadway,  New  York. 

A.  Schaefer  has  resigned  as  business 
ntd  advertising  manager  of  the  Newark 
(  N.  J.I  Ledger.  He  was  formerly  busi- 
ness manager  of  the  Peoria  (III  )  Jour- 
nal and  Transcript.  On  account  of  the 
continued  illness  of  his  daughter  he  has 
found  it  necessary  to  return  to  the  Mid- 
dle West. 

Henry  Martin,  of  the  advertising  staff 
of  the  Des  Moines  Capital,  will  he  mar- 
ried February  26  to  Miss  Mary  Ander- 
son, of  Chicago. 

C  11.  Middleton.  formerly  with  Greig 
&  Ward,  Inc.,  Chicago,  has  joined  the 
promotion  department  of  the  Milwaukee 
Journal. 

E.  R.  Crowe  has  left  the  management 
i  f  Hearst's  Magazine,  New  York,  to  be- 
come associated  with  the  general  man 
agement  of  the  International 
Company. 

Lawrence  A  Weaver,  for  six 
associated  with  the  New  Y'ork  office  of 
the  Curtis  Publishing  Company,  repre- 
senting the  l-i. lies'  Home  Journal  in 
New  York,  has  become  associated  with 
the  New  York  office  of  Good  Hn,s-. 


THE  BUSINESS  OFFICE 

Victor  E.  Graham,  advertising  man- 
ager of  the  Magazine  of  Wall  Street, 
has  been  given  an  interest  in  the  busi- 
ness and  made  vice-president  of  the 
Ticker  Publishing  Company,  publisher 
of  the  Magazine  of  Wall  Street. 

C.  S  Kelly,  of  the  Kelly-Smith  Com- 
pany, of  New  York,  has  returned  from 
an  extended  trip  through  the  South. 

James  I..  Ewing.  director  of  adver- 
tising of  the  New  Orleans  Daily  States, 
will  arrive  in  New  Y'ork  February  20 
for  a  stay  of  a  few  days. 

G.  W.  Brunson,  Chicago  manager  of 
Bryant.  Griffith  &  Brunson.  newspaper 
representatives,  is  spending  the  week 
in  New  Y'ork. 

Walter    Webb,    national  advertising 


Robert  Trinkaus,  superintendent  of 
the  Buffalo  Commercial,  has  resigned 
p.  go  Wert,  where  he  plans  to  purchase 
a  small  community  newspaper.  He  has 
been  succeeded  by  George  Hilhert. 

George  B.  Donnelly,  for  some  time  in 
the  advertising  department  of  the  Phil- 
adelphia Record,  is  now  sales  and  resi- 
of  the  Automobile  Ex- 


William  G.  Jones,  for  several  years  a 
member  of  the  advertising  staff  of  the 
Dallas  (Tex  )  Dispatch,  is  now  with 
the  Times  Herald  of  that  city 

Edwin  M.  Neil,  formerly  advertising 
manager  of  the  Chemical  Color  &  Oil 
Daily,  New  Y  ork,  and  until  recently  ad- 
vertising manager  of  the  Amsterdam 
Development  &  Sales  Co..  also  of  New 
York,  is  now  associated  with  the  Palm 
Beach  Post,  West  Palm  Beach,  11a. 


Clifton  A.  F'ollatishcc  is  Worcester 
Telegram  staff  man  at  Athol  while  Ed- 
ward B.  C'onroy  who  has  been  corre- 
spondent at  North  Brnoklicld  has  been 
transferred  to  Clinton.  Archiliald  Gold- 
smith, who  covered  Clinton,  has  gone  to 
the  Bridgeport  (Conn.)  Post,  and  Ches- 
ter K.  Grosvenor,  who  was  also  in  Clin- 
ton f.rr  a  time,  has  joined  the  staff  of  a 
Baltimore  paper. 

Ernest  H.  Eaton,  formerly  with  the 
Worcester  Evening  Post,  has  succeeded 
William  J.  Dooling  as  Telegram  staff 
man  in  Fitchburg.  and  Philip  H.  Sheri- 
dan succeeds  George  II.  Jordan  as 
Grafton  correspondent.  Mr.  Jordan  was 
on  the  staff  of  the  Telegram  for  \3 
years.  L.  W.  Hubbard  replaced  Harold 
C  David  in  Holden  and  James  F.  Mc- 
Namara  fills  the  vacancy  in  North 
Hrookfield.  James  D  Fearin  has  heen 
transferred  to  Spencer  from  Rochdale 
and  his  place  there  is  taken  by  Frederic 
L.  Rushton.  A  change  has  also  been 
made  it  South  Barre  where  Humbert  S. 
Cortcllesse  replaces  Tlsomas  M.  Casey 
T  E.  Henneberry  and  Frank  Tragan 
arc  covering  West  Warren  and  Warren 
replacing  John  Keating.  Jr..  who  for- 


Tke  Hajkirv  Letter 
lias  a  direct  appeal 
for'  "trve>  ^olid-^ 


reader*. 


C   Waltermirc  has  been  ap-  JL 
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Forty-Four  Hour  Week  Will  Become 
Effective    Spor-dicaJIv  Under 
Seal ci  Negotiated  For 
Next  Year 


l'i>liT»m>l'tM.  0.-;lnere»se  el  »5  Mr  week 
day  and  fi  ni«bc.    New  state  ia  »4t>  day,  »4J 

nichi. 

Knunui,  Mo—  *J5  ilav  aod  «7  all 
amend.  Increase  of  %i  lor  nlgbl  war*  and  *' 

for  Hay  wortl 

Coiyatu*.  Ore.— Flat  scale  of  |J2  day  end 
»JS  night. 


Cum.  N.  V.- 
day.  W7  eight. 


Increase  ot  *♦  a  week;  $24 


New  scales,  carrying  increases  in 
wages  and  some  of  them  embodying 
provision  for  the  44-hour  working  week 
have  been  arranged  by  many  newspapers 
in  many  cities  of  the  United  States  and 
Canada  during  the  past  six  weeks.  Those 
which  have  been  announced  by  the  Typo- 
graphical Union  are: 

■Uwixgi,  Nek-— Nrw  scale  lo  tun  wntil 
M>7  1.  %H  rer  week  *»'• 

CiiicKisiu,  Okie — A  Sat  scale  of  «J».  day 
work;  !J"  for  nighi 

On.  Cirv.  Pa.— »M  der  werk,  *«  nie>« 
work.  Centred  rem  from  January  J  lo  >1sy 
1.  next.  Increase,  $*  ft  week  for  dsy  work 
sr.d  $9  foe  nlgkt  work 

BiiKmn,  New-—  New  wage  agreeraent  ero 
ruling  for  ax  increase  of  flu  per  week. 

Jlnitui.  Miie—  »J7S0  for  handmen.  dej. 
and  $40  SO  ii*bt;  machine  osterarore,  *4"  »•»• 
|il  ni«hl-  Increase,  *I0  per  w«k.  The  eon- 
trurt  roue  lo  Mar  I.  IMl. 

Tutiims  Ark.— Increase  of  »B  •  week  all 
eroand.  with  tinse  and  one  halt  tor  overtime. 

Kkixuk,  la. — New*  naucr —Foreman  end  eaa- 
rhinnt-ocerattirs.  H6;  handmen  and  operators, 
»J«. 

Pirrsacacn.  Fa  — Newspaper  araJe  *49.  day, 
ami  %S2.  night     Increeee  of  $7  per  week- 

Oixunu  la_— Uo  e  week  for  flnormen. 
$*o  for  machine  opemtnre  end  $31  for  lore- 
men,  with  !-'  bonus  for  ell  who  arc  receiving 
ever  ihc  scale. 

Nrw  Voax.  N.  Y.— Hebrew- American  Union 
No.  HJ.  *n  increeee  of  f $  per  werk.  The  scale 
Is  le<).  wilb  e  week  of  J»  bowre  for  day  work 
and  twenty-ecven  bonrs  night  wotk. 

WAsmxcrow,  Pa.-  Increase  of  **  per  week 
no  uewspapers  end  »7  per  week  SB  book  and 
lob  oeVes.  has  been  tuned;  t ■>*  S"  'ley,  *42 
■ixiht. 

Laruaupcs,  Alberta— FUt  scale  %i«  night. 
Ml  day;  increase  ol  IS  per  week 


CaeiLLAC,  Mich  — *2«  per  week  for  day  work 
ami  |27 .Jl  night. 

MowAXtowx.  W.  Vs.— «40  per  week,  day. 
anil  »*:  night. 

Tasir*.  Fla.— Scele  fixed  et  »44  per  week. 

Txexti>x,  N.  J  — Newspaper  icele-Ociober 
»,  1»J0.  lo  January  I,  »4"  »Je*t,  *46 

day;  January  1,  lo  September  I,  »" 
right,  »«B  day.  Increase  since  leal  tKIOMr, 
SI  km  per  week;  in  last  three  years  J20.5O. 

Hassissvsc.  P».— U*  for  kand  and  Soor 
asen  and  *40  for  operators  lor  day  work  on 
newspaper.,  end  MO  end  fl  for  night  work. 
Increase  »f  Jl«  per  week. 

fro  as  Harms,  la.— All  jnwroeyrnen,  »40  lor 
day  work  end  WJ.50  night,  with  machinist 
operators  recusing  tl  per  week  additional, 
nuking  a  basic  scale  jwmp  to  four  years  from 
J22  to  »SI>. 

WixsTcxS.itsi.  N.  C— Newspapers  kave 
eerreed  to  si«n  e  |42  MS  scale.  Increase  over 
Uit  year  of  $S  day  and  «n  e.l«kL 

Ktxnsna,  Wu— FUl  scale  of  »«  fjr  day 
work  sod  MS  »  for  nlgkt  work:  eieht  kour 
day  and  seven  boor  nlgkt.  Inciceae  IS  per 
week,  day,  and  |I0  nrgbt. 

Wikpsob.  0»t—  Newspapers:  JMS  ttawl. 
|46-M«;  oniU  September  I.  M?  M»l  jg* 
bours  day,  seven  and  one  ball   hours  nktbl. 

Wnoxsocxrr.  K.  1.— Newspaper  work  Is  IJ2 
per  week,  day,  and  |JJ  nxjbi-  Increaec  ol  17 
per  week. 

Poor   Asrwux,    Ont.— Incrxeee    ol    |8  ell 

around 

Ctrssf inn.  Pa.— Increase  of  IS  a  week. 
Wage  will  be  |JS  a  week. 

Gabv.  Ind—  M»  "ay,  151  nlghi.  Increase,  M. 

Hiaaixo-ViaGixiA.  Minn  — M*  per  week  day 
and  |Sl  for  night  work.    Increase  |3  per  wee*. 

Bi.irirutn.  W-  Va. — Flat  ecale  of  |3«  day 
and  IJS  night-    Increase  ol  |»  ^d  110  per 

*  Ci  sxs  Fstta.  N.  Y.-Flet  scale  of  %3i  <lay 
and  |Je  nigkt.  Increase  to  per  week. 

Bbliviu-x.  HI— Scale  foe  1921  was  ftsed 
at  M0.B0  per  werk,  day.  ami  |43.20  for  night. 


Niiitm  Vasiwa.  Wask— r>sr,  MS;  night, 
M*  lnerraao  11.20  per  week  for  night  ne»a 
paper  work  and  |J  per  week  in  Ike  job  pisnta 

tCixorrox,  N.  V.— A  flat  scale  provides  for 
|2)  per  ink  day  work  and  |J7  nigbt.  In- 
crease of  |3. 

OssixtxOv  N.  Y.— Increase  of  M  pee  week 
for  night  work  and  |6  lor  day  work,  making 
Ike  wage  f  38  flat. 

Wtxxirso,  Man.- 
wafer  13  e  week. 


EowAansntLt,  111—  lnrreate  of  II. So  per 
week. 

Jac  asoxvnj.1.  III— Increase  ol  II  a  week. 
The  scale  is  |JS  day.  Ml  nigkt. 

MixnT.  N.  D.— Tbe  new  (1st  scale  ia  MO 
day.  Ml  nigkt:  Increase  of  IS  a  week. 


Newspapers  hare  increased 
_.  in  accordance  with  a  pro- 
vision in  the  contract  tbsl  the  stale  skmibf  be 
adjunct  in  ratio  lo  Ibe  ductuation  of  nanrea 
in  the  family  budget  as  compiled  by  the  pro- 
vincial government  lur  eath  sis  month  period. 

Csttaianao.  N.  C — New  seale  carrying  |4S 
per  week  on  aaorning  paper*.  |4D  |«-r  week  on 
afternouii  papers,  and  Mo  per  wr<k  in  tbc  nook 
end  job  onVee.  witb  price  and  one  hall  for 
all  ovcrtigae. 

FlAaag,  VI. — A  new  Kale  hue  been  signed, 
newvpaprv  machine  operators  being  Increased 
from  |2I)  per  week  to  132  ami  (landmen  li.m 
|l*  lo  130. 

llABTroan.  Conn. — Day  !  Hand  and  floor  mm. 
143  day.  M°  night;  eaacbine  cd>eratnrv,  150 
day.  ISO  nigbt    Seven  kours.  day  or  night. 

MaiiLux.  O. — MO  <Uy,  144  nigkt.  This  i> 
an  increase  of  |U  per  week. 

Duavaux,  la.— MS  day,  and  M*  nigkl ;  an 
ineeceae  of  $2. 

PalxuvtLLg,  0  —136  and  |39  on  newspaperi. 

Palo  Attn.  Cel.— A  flat  scale  signed  m  run 
until  May  I  provides  lor  1*6  tor  day  wurk  und 
|4Q  tor  machine  operators.    Inrrrese.  |J  per 


KEATS  SPEED  GOES  TO  TELEGRAM 


seek. 

CjuivassviLLa  (Fwltnn  fnwiilyl.  N.  V. — 1)2 
for  day  work  and  IJ-t  night  Increase  of  M  a 
week. 


Cherlea     M.     Lincoln     to     DwVOt»  En- 

Urn  Time  to  Herald  Newt 
Direction 

Keats  Spied,  for  a  number  of  years 
managing  editor  of  the  New  York  Son 
and  later  the  New  York  Herald,  will  be 
made  news  director  of  the  New  York 
Evening  Telegram  on  March  1.  accord- 
ing to  Park  Kow  rumors,  and  Charles 
M.  Lincoln,  late  of  the  New  York 
World,  who  joined  the  Frank  A.  Mun- 
sey  forces  about  the  first  of  the  year  will 
take  active  charge  of  the  news  direction 
of  the  Herald  at  the  same  time. 

Efforts  to  verify  this  rumor  totlay 
were  unavailing.  Mr.  I.inculn  was  liMrd 
as  publisher  of  the  New  York  Herald 
and  the  New  York  Sun  in  data  fur- 
nished to  the  Evrroa  &  rVxajaHEa  Inter- 
national Year  Book  on  January  22. 


Newspapers  Should  Carry 

More  Na'ional  Advertising  for  the  Good 
of  the  Merchants  in  Their  Own  Localities 

Vast  potential  power  lies  in  the  tremendous  sums  of 
money  spent  for  advertising  in  publications  of  Nation- 
wide circulation.  It  takes  but  a  turn  of  the  switch  to 
convert  this  potential  power  into  an  active  agent 
which  will  benefit  Newspaper,  Merchant  and  Manu- 
facturer alike. 

H-  S.  Baker,  Advertising  Manager  of  Chamberlin 
Johnson  DuBose  Company  of  Atlanta,  Georgia,  tells 
how  you  may  help  turn  the  switch  in  a  brochure 
entitled 

NATIONAL  ADVERTISING 
AND  RETAIL  SELLING 


Pin  »  Dollar  to  Your  Letter 
Head  and  Send  for  a  Copy 

Smnd  il  today  to 

H.  S.  BAKER 

c  o  Chamberlin  Johnson  DuBoae  Company 

9 1  Whitehall  Street       -       -       -       ATLANTA.  GA. 


* 


On  the  Basis  of  Facts 


The  life  of  our  country 
is  built  around  its  Public 
Utilities.  Our  social,  in- 
dustrial and  Government 
activities  could  not  exist 
today  without  the  contin- 
ued operation  of  their  in- 
dispensable services. 

That  such  services  may 
be  extended  and  developed 
to  be  of  the  greatest  use  to 
the  greatest  number,  the 
Federal  Government  and 
practically  all  the  states 
have  appointed  Public 
Service  Commissioners  as 
permanent  tribunals  to 
regulate  public  utilities 
with  fairness  to  all 
concerned. 


Facta  as  to  the  past  and 
studies  as  to  the  future,  the 
Bell  Companies  find  are  es- 
sential to  the  proper  man- 
agement and  development 
of  their  business.  This  in- 
formation is  open  to  study 
by  these  Commissioners 
and  through  them  by  the 
public  generally. 

The  solution  of  the  prob- 
lem of  building  up  and 
maintaining  the  public 
utilities,  which  is  of  the 
greatest  importance  to  the 
people  of  this  country,  is 
assured  whenever  all  the 
facts  are  known  and  given 
their  due  weight. 


American  Telephone  ano  Telegraph  Company 

And  Associated  Companiis 
Onw  Policy  On*  Syltm  UniiMrtml  Sorvicm 
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'BUY  NOW,"  IS  AGENCY 
MESSAGE  TO  PUBLIC 


Wester*  Council  of  A.  A.  A.  A.  Hwn 
th»t  Condition*  An  Improving — 
I  Tell,  of  Relation. 


informed  of  what  the  agencies  are  do- 
ing. He  outlined  the  birth  of  the 
American  Association  of  Advertising 
Agencies  and  referred  with  enthusiasm 
to  the  remarkable  spirit  of  co-operation 


*   I".  ,<.!,«,,) 

was  the 


pre- 


dominant note  in  all  discussions  of  the 
Western  Council  of  the  American  As- 
sociation of  Advertising  Agencies, 
which  met  here  Tuesday  with  Collin 
Armstrong,  chairman  of  the  Newspaper 
Committee  of  the  association,  and 
James  O'.Shaughnessy,  executive  secre- 
tary, as  special  guests.  The  council 
has  jurisdiction  over  the  territory  from 
Pittsburgh  to  the  Pacific  Coast,  and 
from  many  cities  came  members  with 
encouraging  reports  on  the  business 
outlook- 
Mr.  O'Shaughncssy,  just  back  from  a 
trip  through  the  South,  told  the  coun- 
cil conditions  down  there  were  "not  so 
had  "  Most  of  the  discontent,  he  said, 
probably  was  caused  hy  those  unwilling 
to  take  their  share  of  inventory  losses. 
Referring  to  prospects  for  getting  a 
great  American  merchant  marine  on 
a  substantial  peace-time  basis,  Mr. 
O'Shaughncssy  said  a  start  toward  that 
end  was  at  hand.  He  urged  evcrylxxly 
to  talk  optimism.    The  public  should 


buy  now,  he  said,  in  order  to  keep 
prices  low.  Declaring  that  business 
generally  was  too  timid  and  slow,  he 
suggested  that  the  advertising  agencies 
should  act  as  a  dynamic  force  back  of 
business. 

Mr.  Armstrong  spoke  particularly  of 
the  success  met  with  by  his  committee 
in  its  work  of  bringing  about  co-opera- 
tion between  newspapers  and  advertis- 
ing agencies  and  keeping  the 


The  council  was  much  interested  m 
Mr.  Armstrong's  account  of  the  effec- 
tive efforts  his  committee  is  making  to 
bring  about  standardization  of  prices, 
the  use  of  standard  rate  cards  and  the 
elimination  of  unfair  competition 
which  for  many  years  handicapped  the 
newspapers.  He  deprecated  the  efforts 
of  some  buyers  to  get  old  rates  after  a 
newspaper  had  fixed  new  rates,  saying 
the  agencies  should  seek  a  one-price 
standard  thoroughly  fixer),  in  fairness 
both  to  newspapers  and  to  advertisers. 
Mr.  Armstrong  has  given  considerable 
time  to  traveling  over  the  country,  at- 
tending meetings  of  newspaper  associa- 
tions and  informing  publishers  of  the* 
efforts  of  the  A.  A.  A.  A.  to  further 
the  recognition  of  ethical  practices. 

W.  D.  Mcjunkin,  chairman  of  the 

council,  made  a  report  on  outdoor  dis- 
play. Jesse  F.  Matleson,  chairman  of 
the  association,  made  a  brief  talk  on 
internal  questions  and  matters  of  spe- 
cial interest  to  the  agencies. 

Herman  O'Groth,  chairman  of  the 
Western  Council,  «noke  of  the  unem- 
ployment situation  and  its  bearing  upon 
the  movement  to  bring  back  sane  Inly- 
ing. He  said  if  everyone  would  do  his 
share  of  sensible  buying  just  now  it 
would  aid  the  manufacturers  and  go 
a  long  way  toward  stabilizing  husiness 
conditions  generally. 


Establish.*  Western  Office 

O'Mara  &  Ormsbec,  publishers'  rep- 
resentatives, have  established  an  office 
in  San  Francisco,  in  charge  of  C  E. 
Greenfield,  who  has  been  connected  with 
that  organization  for  some  time. 


Tlie  Addison  Advertising  Agency. 
Chicago,  is  the  new  name  of  the  Greig 
Advertising  Agency. 

Henry  C.  Garneau  has  been  made 
vice-president  of  the  Fisher-Bruwn  Ad- 
vertising  Agency,  St.  I-nuis.  He  for- 
merly was  treasurer  and  advertising 
nianagr  of  the  William  J.  Lemp  Brew- 
ing Co.  He  is  a  graduate  of  Yale 
I IH95)  and  St.  Louis  University.  He  is 
a  former  President  of  the  St  Louis 
Board  of  Education. 

Everett  G.  Whitmyre  has  been  ap- 
pointed head  of  the  retail  advertising 
department  of  the  Campbell -Ewald  Ad- 
vertising Agency,  Detroit.  Mr.  Whit- 
myre has  had  10  years'  experience  in 
retail  advertising. 

Harry  Burdick  has  resigned  from  the 
staff  of  Vamlerhoof  &  Co,  Chicago,  to 
become  vice  president  of  the  Hoops  Ad- 
vertising Company,  in  that  city.  He  for- 
merly was  associates!  with  Henri,  Hurst 
&  McDonald. 

William  H.  Bond  has  resigned  as  ad- 
vertising and  merchandising  manager  of 
H.  R.  Mallinson  &  Co.,  New  York,  and 
will  join  the  O'Connor- Fyffe  Advertis- 
ing Agency.  He  will  handle  the  Mal- 
linson account  for  this  agency. 

John  J.  Hagan,  formerly  with  Ber- 
rien-Durstine,1  Inc.,  has  been  made  au- 
ditor of  Thomas  I".  Logan,  Inc. 

The  Ross-Gould  Company  has  opened 
two  branch  offices  in  New  York  and 
Cleveland.  Kay  O.  Dice  lias  charge  of 
the  former  and  J.  W.  Chennell,  the 
latter.  Both  are  from  the  home  office 
in  St.  Louis. 

Herb  A.  Knight,  who  for  some  time 
lias  been  in  the  service  department  of 
the  J.  M.  llundscho,  Inc..  advertising 
tspngrapher.  Chicago,  has  hern  made 
chief  of  service. 
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L.  Grant  Hamilton  has  just  joined  the 
staff  of  the  Akron  Advertising  Agency, 
of  Akron,  Ohio.  Since  the  war  he  has 
been  in  active  charge  of  the  advertising 
of  the  Federal  Motor  Truck  Company, 
of  Detroit. 

J.  A.  Taylor,  for  several  years  adver- 
tising and  sales  manager  of  the  W.  S. 
Quinby  Company,  Boston,  has  joined 
Ruthrauff  &  Ryan,  Inc.,  New  York,  in 
an  executive  capacity. 

The  Chappelow  Advertising  Com- 
pany, St.  I»uis,  has  leased  10.000  square 
feet  of  floor  space  nt  1701  Washington 
avenue,  for  a  term  of  ten  years.  The 
new  quarters  will  be  in  readiness  by  the 
latter  part  of  ne> 


CALEXICO 


Mexico.  »o  V.  S.  It  Is  lb.  |.t. 
y  <  v  to 

VelSrr  in 

in*  tributary  >  laree  «ectl 
tb.  V.  S. 

The  coeabir.ee  peesilatlea  el  I 


ol  StZ.sn 4,000  ereetsr  tkan 
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( "THE  BETTER  MACHINE 


L_3L_J 


Critical  Publishers  and  Printers 

approach  the  matter  of  installing  line  casting  composing  machine  equipment 

with  a  very  prominent  "SHOW  ME" 

* 

Intertype  Engineers  and  designers  anticipated  this — with 
the  result  that  we  are  installing  Intertypes  in  busy  com- 
•  posing  rooms  where  they  must  and  do  make  good. 


•or  Let  m 

typographical 


the  high  quality  of<  Intertype  construction.     Intertypes  will  produce  any 

Jus,  write  and  usk  for  working 


BUILDERS  OF  'THE  BETTER  MACHINE" 


INTERTYPE  CORPORATION 

General  Offices:  50  COURT  STREET,  BROOKLYN,  N.  Y.,  U.  S.  A. 

-  Where  B^ch.    _  „  T,,  ?^e^  liSctce.  Cat 
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[Conduct  . 


1  thai  suspicss  of  tks>  National  Association  of  News? 

t  of  the  A.  A.  C.  ofW.I 


Criticism  of  any  ar- 
ticlsj  or  contributions 
should  be  sent  Fr»d 
Millis,  News 


Here  is  the  list  of  the 
who  answered  the  questionnaire 

No 

VVtvihtucLun  Time* 
Miami  fl*iil<l 
San  FranriMo  1 
S.in  Difgo  " 
Aofu-rx  Hrnlil 
Snrr:irariiti>  B*«* 
\jr>*  Aii|flfi  F,»  filing 
Druvrr  Tii»ro 
Atlanta  ('fiMllttit.on 
IIn-.lK»-f»^tt  Puts 
|s,iA...n>iUrTittsr« 
Nt-t*  y«rlv  lirr«]il 

.  i!.  .  I  .  -1    I*'.,.:-:  ■  ,.,/r".r 

Norwich  bulk*  in 
Ctiicngu  Daily  Newt 
Aurora  BeMM  Nrwt 
)'fcir«ri  Amrri<4n 
N'r«  V  ,rL  r.l„h- 


.\  IKui »  Ki 
i      •  j  i  Ti 
H-mltml  raurant 
K*  j ii. I r.ti  <  Ml.  I  Nr«n 
W  aifctnittm  JlrraM 

Sumluftl  iXufitv)  Ail.oCAtr 
New  Jlavcri  Journal  Courier 
Wiiminftofi  (Del. J  Every  — 
Wathinitfift  Mar 
<;Un»  Killi  Pn»t  Star 
iVcmur  (IK.)  Herald 
n«W  Haven  Register 
Attga'ta-f-liTtmiirlt 
W  kt^irigttm  Putt 
Jamr.itxr.li  <N.  V  >  To«nial 
SiirifigtirM-llliiiiiia  Stale 
Macon  <tii  I  Nrw* 

Ye. 

Birming;h»nD  Ase-HeraM 
Kvantvillr  (Itvcf  ■  Journal 
IVofU  Jimrnal 
BttiKhaintim  Prr*w 
New  Yt.tk  W«rW 

awlvftl»vjlle^auttt*l 


LACK  OF  KNOWN  SELLING  AGENCIES  SHOWN  BY 
RECENT  SURVEY 

|>EM"LTS  from  a  recent  survey  made 
under  the  supervision  of  Charlie 
Miller,  president  of  the  National  Asso- 
ciation of  Newspaper  BuCCBtl'CT,  among 
fifty  papers  scattered  over  the  country 
show  the  great  weakness  of  so-called 
"naiitmal"  advertising. 

This  is  the  first  of  a  series  of  such  in- 
vestigations which  are  to  Ise  conducted 
by  the  newspaper  department, 

Fifty  newspapers  were  asked  the  ques- 
tion :  "Does  the  Kahn  Tailoring  Com- 
pany have  a  branch  or  a  selling  repre- 
sentative in  jour  city?" 

Thirty-seven  newspapers  wrote  back 
that  there  was  positively  no  Kahn 
Tailor  Company's  branch  in  their  par- 
ticular cities. 

Seven  wrote  hack  that  there  was. 

Six  did  not  answer  the  questionnaire. 

The  remarkable  thing  is  that  the  New 
York  W  orld  and  the  Decatur  (IILJ  Re- 
view said  that  there  was  a  Kahn  branch, 
while  the  New  York  Herald  and  Decatur 
t III- J  Herald  said  that  there  was  not  a 
branch,  it  will  have  to  be  admitted  that 
if  the  advertising  department  of  a  daily 
newspaper  does  not  know  of  the  exist- 
ence; of  a  business  representative  of  such 
.1  national  advertiser  as  the  Kahn  Tailor- 
ing Company  that  not  mure  than  one 
n.an  in  ten  thousand  of  the  prospective 
customers  will  know  of  the  existence  of 
the  branch. 

When  such  newspapers  as  printed  be- 
low are  not  aware  of  any  connection  of 
the  Kahn  Tailoring  Company  in  these 
large  cities,  there  must  be  something 
wrong  with  their  method  o£  distribution 
and  advertising. 

Daily  newspaper  advertising  in  those 
cities  where  the  Kahn  Tailoring  Com- 
pany las  selling  representatives  would 
mean  actual  sales.  As  it  is  now.  about 
all  their  advertising  is  doing  is  to  create 
possibly  a  familiarity  with  the  name  and 
i  little  dealer  prestige 

There  may  lie  some  justification  in  an 
automobile  manufacturer  using  large  na- 
tional publications  in  order  to  get  to  the 
dealers,  but  with  a  product  that  can  br 
sold  to  every  man  in  the  country  and 
with  such  a  limited  selling  representa- 
tion over  the  country  it  scerns  logical 
that  the  Kahn  Tailoring  Company  would 
get  much  further  if  they  concentrate 
their  advertising  in  dominant  news- 
pa  per*. 

Of  course,  it  can  be  taken  (or  granted 
that  there  are  Kahn  Tailoring  dealers 
in  maiiy  of  the  cities  where  the  news- 
paper, listed  them  as  having  no  repre- 
sentation. The  point  is,  that  whatever 
representation  they  have  is  now  known, 
and  that  the  Kahn  Tailoring  Company's 
advertising  in  the  magazines  is  there- 
fore, waMcd  as  far  as  actually  creating 
any  real  salts. 

Jason  Rogers  of  the  New  York  Globe 
has  been  spending  his  money  in  trade 
pajHT  <i»aee  for  years  preaching  the  fal- 
lacy of  not  tying  advertising  with  the 
retail  stores. 

One  nf  the  primary  lesson*  in  the  first 
grade  advertising  book  is:  "Make  every 
advertisement  tell  what  it  ii  and  where 
sou  can  get  it." 


NEW    ORLEANS  TIMES-PICAYUNE 
HAS  DEALER  PA 


A  LARGE  number  of  retail  publica- 
tions were  not  entered  in  the  contest 
of  the  National  Association  of  News- 
paper  Executives.  Every  day  or  so  a 
new  one  bobs  up  at  the  office  of  the 
association  in  Indianapolis  in  an  anx- 
ious letter  from  the  editor  of  the  pub- 
lication asking  whs  in  the  world  his 
particular  organ  was  not  given  consider- 
ation Only  those  publication*  which 
were  entered  in  the  contest  by  the  news- 
papers were  given  consideration. 

Edwin  Kemp,  editor  of  the  Store,  pub- 
lished monthly  by  the  Merchandising 
Bureau  of  the  New  Orleans  Times- 
Picayune,  is  the  latest. 

'"Do  they  read  it"'  Well,  you  just 
ougbt  to  hear  the  was  one  of  them  kicks 
when  he  misses  his  copy,"  writes  Mr. 
Kemp. 

"We  try  to  hit  the  dealers  with  news 
about  themselves  first,  print  their  pic- 
tures and  stories  of  people  they  know, 
before  we  Mart  off  on  news  of  our  ad- 
vertisers. 

"The  Times -Picayune  has  published 
the  Store  since  last  June,  but  at  rather 
irregular  intervals.  From  now  on  it 
will  lie  a  monthly.  The  press-run  nf 
this  issue  was  10,800  Its  editor  was 
drafted  from  the  Times- Picayune's  copy 
desk  to  get  out  the  little  sheet." 


fJpilE  Newspaper  l)e|>artmcnt  knows 
of  an  advertising  manager  who 
has  made  a  rcTnarkable  success  in  a 
smaller  Pennsylvania  city.  He  is 
looking  for  a  larger  opportunity  as  a 
BaMMM  Manager. 


A  STUDY  IN  ADVERTISING  RATES 


Present  Present 

Paper,  Ctrin-    Pent  Slore 

lsliun.  Rase 

■  s/rs  ilME.'. 

I>aily    J0.0J7  lOclier 

Sunosr    4J.1M  iKc 

riOUX  CITY  Apr  l  -   LEADER                ..  17.000     60c  inch 

MILWAUKEE  JOURNAL 

Daily    107.5W  Hct.n* 

Sunday    »5.U74 

CHICAGO  TRIBUNE 

Daily    4SJ.M4     50c  Hoc 

Sunday                                                 . .  734.2J4  40c 

BALTIMORE  NEWS      105.000  tic 

WILMINGTON  EVERY  EVENING  14.000      St  line 

DENVER  POST 

Daily    124,014  .1* 

Week   day   ffiSlj 

5u»d»y    IJ7.9I9 

OKLAHOMA  CITY.  OKLAHOMA 

Daily   56,000     1.50  inch 

-Sun.lay    66. (hO     I  SO  inili 

WORCESTER,  MASS,  POST   JJ.SOO  7c 

CINCINNATI  TIMES-STAR    141,04*  Uk 

LITTLE  ROCK  ARK,  DEMOCRAT   M.000  5c 

JACKSON.  MISS.  DAILY  TIMES    5,006  Jc 

DES  MOINES  TRIBUNE  *  REGISTER 

SimMs,    »5.(l00     lie  line 

Mm"inK    62,0.10       f  ,< 

Evemn,    4*.«Q0  7>4C 

NEW  ORLEANS  ITEM  «c 

NS    *!.00n  10c 

Sunday    U.OOO 

PHILADELPHIA  RECORD 

fall,    110,000     19c  line 

Suu.li,    IMOOO 

CRAND  RAPIDS  PRESS   (HUM      I  25  inch 

NASHVILLE.  TENN,  BANNER  PUB.  CO. 

Daily    42,500     1.10  inch. 

Sunday    4.SO0  1.20 

BRIDGEPORT.  CONN.,  TELEGRAM  POST 


Rata  Dsu  sad  Amount 
Same   Ott  L  MM. 


70c      Sept    1,  t»J0,  10c 
inch.  rial. 


Feh   I.  1920,  lc 

line. 


Same     taly   !.   1»J0,  IOC. 

  10c. 


NATIONAL  ADVERTISER 
COOPERATION 

THE  Natitmal  Association  ol  News- 
paper Executives  will  l>e  able  to  give 
the  Association  of  National  Advertisers 
considerable  co-operation.  This  has  been 
offered  to  Mont  II.  Wright,  the  recently 
elected  president  of  the  organization. 

One  of  the  officers  of  the  newspaper 
association  has  called  the  attention  of 
the  A.  N.  A.  to  an  incident  in  which 

fold  by  switching  part  nf  "the  Ever- 
Sharp  pencil's  account  into  the  news- 
papers,   He  *ays : 

"When  llie  Ever-Sharp  pencil  account 
was  held  almost  exclusively  to  the  na- 
tional publications  the  newspapers  were 
unable  to  get  but  very  little  local  copy 
irom  dealers  on  these  pencils.  But  this, 
year,  with  Ever-Sharp  pencils  using 
more  newspaper  copy,  there  is  consider- 
able more  tie  up  of  local  cop>  being  run 
from  the  dealers  in  newspapers  over  the 
country. 

"Newspaper  advertising  managers  can 
increase  their  national  lineage  by  work- 
ing in  close  co-operation  with  the  agen- 
cies handling  the  accounts  and  the  ad- 
vertisers themselves.  This  does  not 
mean  the  selling  of  actual  mere 
but  it  does  mean  the  securing  of  i 
from  local  retailers  advertising  the 
product. 

"Once  a  retailer  lias  paid  some  of  his 
own  good  money  to  publish  a  product 
like  Ever-Sharp  pencils,  or  has  been 
induced  by  the  newspapermen  to  put 
them  in  his  window,  the  pencil  is  in  the 
•  tore  to  stay  and  will  become  a  good 
•eller  "• 


tXVii  TO  TAKE  UP  AT  ATLANTA 


Ms°  '''"..ised  to 
4c. 

May  1.  1920. 
railed  5c  a  line. 


.Ss=,c    tunc  15,  lt» 


7t         Sej.l.    1,  I920» 
Trosn  554  in  Jc 

"",5e'-,.V 
Scul.   1.  I9J0. 

3c       Jan.    L   1920,  la 

Jc 

Ssmc    .Isn   L  1920, 


♦c  April  I. 
lie 


Same 

1  40  Mar  I.  I9.H>.  I  09. 
Same     Inly  20.  2c  line 


IJc       Sep«    I.  frrnn  t« 

to  10c 


A  STRONG  letter  on  I 

I  has  l>ein  written  by  M.  R  Foster, 
publisher  of  the  Houston  Chronicle,  and 
chairman  of  the  Committee  on  Agency 
Hi  I  iti  .r  ■  if  the  National  AtaaclMlWI  of 
Newspaper  Executives,  saying: 

"No  publisher  should  accept  a  con- 
tract from  Scott  &  Bowne  which  gives 
them  agency  commission  in  the  first 
place.  And  it  is  ridiculous  to  think  of 
allowing  them  to  include  a  guarantee 
of  editorial  endorsement  with  their  con- 
tract. Nor  should  anyone  accept  a  con- 
tract from  the  Schl  Agency  for  Calumet. 
I  thank  you  very  much  for  calling  this 
In  my  attention  and  we  will  take  it  up 
at  the  next  annual  meeting  of  the  Newi- 
Ittper  ! b-partmcnt  of  the  A.  A.  C.  W. 
I  do  not  thing  there  is  anything  we  could 
do  as  a  committee,  except  to  submit  it 
to  the  coitv eitlion.  It  should  be  an- 
nouncid.  however,  and  I  am  quite  sure 
contracts  nf  that  kind  will  not  be  ac- 
cepted   by    any    sound-thinking  newt- 
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BENEFITS    OF    AN  ASSOCIATION 

By  F.  S.  Hoy.  1-cwiston  (Me.)  Journal 

rpi>  gel  down  to  the  brass  tacks  of  this 
IO|iir  ami  show  definitely  what  a 
membership  in  the  New  Kngland  Asso- 
ciation of  Circulation  Managers  has 
meant  to  our  paper,  I  will  first  enum- 
erate «omc  of  the  most  important 
changes  which  have  been  made  during 
the  last  few  years. 

First.  The  circulation  of  the  paper 
has  steadily  increased  from  a  net  press 
run  average  of  o,.«10  in  1914  lo  a  net 
paid  of  10.07K  for  the  period  ending 
September  .10.  1920,  our  lale-t  audit 
hureau  statement. 

Serond.     All     subscriptions  were 
changed  from  a  credit  to  a  paid-in-ad 
vancc  basis. 

Third.  Mail  ami  carrier  subscription 
rates  have  been  twice  Increased, 

Fourth.  The  selling  price  has  been  in- 
creased from  2  cents  to  -I  cents  per  cc*py. 

Fifth.  Have  eliminated  return  priv- 
ilege 

Sixth.  Have  cut  white  paper  waste 
In  a  minimum  „.  that  during  the  past 
year  we  have  bought  white  news  at  from 
X  cents  to  12  cents  a  |>ouiid  to  supply 
our  reporters  and  for  office  needs. 

Seventh..  Have  greatly  incrrascd  out- 
side circulation  by  auto  delivery  routes 
and  early  morning  carrier  service. 

Eighth.  Have  changed  from  the  old 

expensive  galley  proof  mail  list  method 
t>>  the  addrrssograph  strip  lister  system. 

Ninth.  Have  had  very  good  success 
ssith  newsboys,  have  established  a  N'ews 
Boss  Weekly  Bulletin,  and  brought 
home  from  the  Hartford  meeting  the 
nucleus  of  a  team-captain  idea  which 
has  resulted  in  a  greatly  improved  car- 
rier delivery  service  and  the  biggest  in- 
crease in  weekly  subscriptions  which  the 
"sun  lias  ever  had  in  such  a  short  time. 

For  instance,  when  we  were  consider- 
ing changing  from  the  galley  proof 
method  because  of  an  acute  lal»>r  short- 
age in  our  composing  room  the  unsatis- 
factory experience  of  circulation  mana- 
ger-, who  had  used  the  different  kinds 
of  paper  stencil*  kept  ii.  away  from  that 
expensive  experiment  and  lead  us  to  the 
addressograph  and  metal  plates. 

My  membership  and  the  memln-rship 
of  the  circulation  manager  from  our 
competing  )taper  in  the  X.  E.  A.  C.  M. 
leail  us  to  get  together  on  the  paid-in- 
advancc.  no  return,  and  increase  In  rate 
problems  so  that  when  the  War  Indus 
tries  Board  came  along  with  ruling,  on 
these  points,  our  publishers  already  bad 
litem  in  effect. 

The  seed  for  the  team  captain  idea 
was  planned  in  my  mind  ai  our  latest 
meeting  in  Hartford.  It  also  illustrates 
how  the  fact  that  the  size  of  your  paper 
does  not  limit  the  l-cm-fits  which  you 
can  ohlain  because  this  idea  came  to  me 
from  a  discussion  of  the  district-man- 
ager-graduate-carrier  idea  which  Mr. 
W  heeler  of  the  Hartford  Times  has  de- 
veloped and  which  he  explained  at  our 
last  meeting 

At  the  time  of  our  Hartford  meeting 
the  Sun  had  been  having  more  than 
trouble  from  carrier  hoys,  jsoor 
servicr  Then  too,  we  had  lost 
a  few  hundred  weekly  subscriptions  in 
the  city  when  we  changed  from  2  cents 
to  3  cents  and  these  subscriptions 
seemed  to  be  coming  lock  very  .lowly. 


,,1 


We  were  n< 
growth, 

Upon  returning  to  the  office  I  im- 
mediately tackled  this  problem  and  put 
in  a  young  college  man  as  superintendent 
of  carriers.  He  had  had  experience  de- 
livering papers  in  Worcester  where  he 
had  also  worked  in  the  circulation  de- 
partment of  tlu-  Worcester  Post.  The 
plan  was  (or  him  to  devote  his  entire 
time  while  on  duty  to  the  newsboys, 
showing  them  where  new  subscribers 
lived,  straightening  out  complaints  or 
helping  them  with  their  collections 

Then  the  idea  came  of  starting  up 
rivalry,  getting  interest  among  the  boys. 
Boys  like  if  good  game,  why  not  make 
a  game  of  their  newspaper  work. 

To  have  a  game,  you  must  have 
teams ;  teams  mean  leaders  anil  team 
leaders  are  usually  captains.  That's  just 
what  we  would  do,  we  would  divide 
<  ur  hoys  into  three  teams,  as  near  an 
espial  number  on  a  team  as  possible. 

Right  away  we  put  die  college'  fel- 
low in  charge  of  Team  1.  and  then 
selected  two  of  the  best  former 
l  W  heeler  would  call  them  graduated 
Sun  carriers  we  could  get  and  put  theni 
in  charge  of  Teams  2  and  S. 

Then  we  -el  a  lime  for  a  conference 
of  the  business  manager,  manager  of 
city  circulation,  head  mail  clerk,  team 
captains  and  myself  every  Saturday 
forenuon. 

We  explained  the  idea  to  all  con- 
cerned, offered  small  priies  in  money  to 
the  team  captains  for  the  best  increases 
in  weekly  subscribers.  We  also  offered 
a  suit  of  clothes  for  the  carrier  making 
the  best  individual  gain  on  all  Irani' 
and  abo  three  prizes  for  the  best  indi- 
s  idual  increases  on  each  team,  ten  prices 
in  all.  amounting  to  about  S75.  the  con- 
test to  end  ami  the  prize  winners  were 
announces!  si  'he  annual  Sun  newsboys 
banquet.  January  8.  1921. 

N'ext  we  had  a  rally  of  all  news(»oys 
in  the  mail  mom.  assigned  them  to  their 
teams,  introduced  their  team  captains, 
announced  the  prircs.  stuffed  them  all 
with  ice  cream  and  fancy  cookies  ami 
started  them  out.  Ran  a  little  publicity 
in  the  paper.  ke|>t  the  News  Boys  Bulle- 
tin MX/ling  each  week  with  contest  news 
and  held  similar  rallies  every  two  weeks, 
We  saw  to  it  that  those  carriers  who 
had  perfect  records,  that  i«  no  delivery 
Complaints  from  one  rally  to  another, 
were  called  to  the  front  anil  given  an 
extra  dish  of  ice-cream. 

At  one  of  the  rallies  newsboy  letters 
I  an  N.  K.  A.  C.  M.  idea*  were  read  to 
ihe  nc*wslM>ys  and  the  entire  plan  ex- 
plained, how  a  letter  was  to  lie  attached 
in  the  upper  left  hand  corner  of  a  Sun 
every  day  for  a  week  and  they  were  to 
Ih-  given  -o  many  copies  to  lie  delivered 
at  houses  on  their  route  where  the  Sun 
was  not  taken  and  call  on  Saturday 
forenoon    for   the    subscription  order. 

The  team  captains  were  of  course 
working  with  their  hoy  s  all  of  the  time. 
One  of  the  captains  proved  him-elf  a 
real  find,  lie  more  than  won  the  loyalty 
of  his  learn.  He  gave  a  radium  faced 
Ingersoll  of  his  own  accord  lo  the  high 
carrier  on  his  team  and  in  Ihe  midst 
of  Ihe  contest  he  persuaded  his  mother 
to  gise  a  supper  lo  all  of  his  boys.  The 
contest  was  close  but  there  was  no  stop. 
|>tiig  that  !»unch  and  they  gained 
weeklies  and  wen  first  prirc  for  team 
gain.  The  other  teams  gained  154  ami 
7t>  making  a  total  gain  of  *W  in  live 
weeks." 


ITS  THIS  WAY  ABOUT 

ILLINOIS 


Geographically  Illinois  is  Central.  Fanners,  stock 
raisers,  merchants  from  the  west  go  to  Illinois,  not 
only  to  sell,  but  to  buy. 

Manufacturers  and  importers  have  headquarters  or 
important  branch  houses  in  Illinois  for  the  distribu- 
tion of  their  wares. 

Everything  tends  to  making  Illinois  a  great  commer- 
cial state,  as  well  as  the  meeting  ground  of  people 
from  all  parts  of  the  United  Stales. 

As  a  tryout  territory  Illinois  is  second  to  none.  The 
daily  newspapers  are  able  and  willing  to  co  operate 
in  opening  new  sales  territory. 

This  group  of  Illinois  daily  newspapers  can  do  won- 
derful work  for  you. 


Ciren- 
latioa 

EUoomington    Pantagraph   (M)  17,620 

Chicago  Evening  American  (E)  364,769 

Chicago  Herald-Examiner   (M)  344,638 

Chicago  Herald-Examiner  (S)  626,637 

Chicago  Daily  Journal  (E)  116,243 

tThe  Chicago  Daily  Newe  (E)  412,020 

Chicago  Evening  Poet  (E)  52,981 

•Chicago  Tribune   (M)  437,158 

•Chicago  Trihuna  (S)  711,254 

•Lincoln  Courier-Herald  (E)  1,827 

Moline  Diepatch   (E)  10,189 

■Peoria   Journal-Transcript  .  -  .  (MAE)  31,011 

Peoria  Star  (E)  22,913 

Rock  Uland  Argue   (E)  9,072 

Sterling  Gaselte   (E)  4,863 


October  1,  1920, 


Rate  for  Rale  for 
2.500  10.000 


.05 
.60 
.55 
.75 
.26 
.65 
.25 
.70 
1.00 
.02 
.04 
.11 
.075 
.04 
.03 


.05 
.60 
.55 
.75 
.24 
.65 
.12 
.70 
1.00 
.02 
.04 
.09 
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SUNDAY  PAPERS  WASTE, 
WEINTHAL  FINDS 

African  Editor  Tell.  Hi.  R.eder.  Bit 
U.  S.  D.ai»  L.f  Behind  UritUh  in 
New.  Service  —  Prai.ee 
Printin*  Facilitie. 

American  newspapers  are  discussed 
frankly  and  without  flattery  in  the  ac- 
count of  Leo  Weinthal's  recent  vi.it  to 
New  York,  written  by  himself  for  his 
paper,  the  African  World.  Under  the 
heading,  "The  American  Pre**,"  Mr. 
Wrinthal  sets  forth  the  following  im- 
pressions of  metropolitan  journalism  in 
the  issue  of  January  22: 

"Their  great  newspaper.  I  found 
(with  few  exceptions)  a  long  way  be- 
hind the  British  press  in  organization, 
style  and  newsy  character.  The  leading 
journals  in  New  York  apparently  are 
farced  to  cater  for  the  narrow 
outlook  of  the  greater  majority  of 
cosmopolitan  readers. 

"International  news  is  quite  of  sec- 
ondary importance-  Mr.  Lincoln,  the 
distinguished  managing  editor  of  the 
New  York  Herald  of  the  Munsey  presj 
group,  told  me  frankly  one  afternoon 
that  Africa  did  not  interest  their  read- 
ers, except  on  very  rare  occasions  and 
in  the  briefest  form  only.  Alas!  gone 
are  the  days  of  James  Gordon  Bennett, 
who  financed  Henry  Stanley  on  the- 
greatest  quest  ever  initiated  to  Central 
Africa.  What  a  task  it  will  be  to  re- 
awaken the  interest  in  African  affairs — 
and  I  think  it  can  be  done. 

"The  Sunday  editions  of  the  great 
papers  are  an  exemplary  object  lesson 
of  how  masses  of  waste  paper  can  be 
sold  to  the  public  at  a  profit,  Compare 
any  of  these  New  York  Sunday  journals 
—bulky  beyond  all  reason  in  their  full 
editions — with  such  dignified  and  won- 
derfully informative  British  Sunday 
publication,  as  .our  London  Observer 
and  Sunday  Times  I  Not  for  a  moment 
cun  there  be  a  comparison,  either  in  lit- 
erary merit  or  international  news  ser- 
vice, and  week  after  week  one  was 
sorely  disappointed  on  this  subject. 

"Yet.  to  be  fair,  it  must  be  stated  that 
the  wonderful  photographic  process  sup- 


there  are  great  journals  which  present 
many  attractive  literary  features. 

"This  somewhat  genera!  criticism  is 
not  meant  to  assert  that  the  United 
State?  picss  docs  not  contain  many  fine 
publication,  with  transcendent  features 
of  public  and  artistic  interest,  such  as 
technical  journals  and  wonderful  maga- 
zines :  but  I  have  referred  mostly  to  the 
daily  arid  Sunday  journals,  which  I 
carefully  compared  during  the  five 
weeks  1  spent  in  the  United  States. 

"In  conclusion  it  may  he  said  that. 

even  one  great  national  newspaper  on 
the  lines  of  the  Times  or  the  Daily 
Telegraph  in  London,  the  American 
pre.,  must,  for  mechanical  production 
am!  almost  phenomenal  record  in  speedy 
work  in  color  and  pictorial  printing  on 
the  biggest  -tale,  be  admitted  to  be  far 
ahead  i»f  Europe  as  fa.-  as  these  depart- 
ments arc  concerned." 


MF.RGF.R    IN    SARATOGA  SPRINGS 


Seretoeien  Remain.  After  Purchaie  of 
Daily  New.,  Which  I.  Suspended 

(By  Ttltgrmph  fp  F.01T".  ft  Pi  ni.i.m...) 

Saratoga  Seaixr,..  N.  Y.,  hVh.  15, — 
The  Saratoga  Daily  News  and  the 
Ii.illst.iii  Spa  Daily  News  have  been 
purchased  by  John  K.  Walhridge,  pub- 
lisher of  the  Daily  SaritoRtan,  and 
merged  into  trie  Daily  Saratogian,  the 
latter  continuity  as  an  afternoon  paper. 


now  in  its  sixty-eighth  year.  None  of 
the  staff  of  the  News  has  been  retained 
and  the  personnel  of  the  Saratogian 
remains  unchanged. 

John  P.  Donlon  and  Allen  Eddy  of 
New  York,  who  bought  the  Saratoga 
Sun  a  lew  weeks  ago  and  changed  the 
name  to  the  News,  which  was  published 
only  a  week  before  it  was  sold,  have  re- 
turned to  newspaper  work  in  New  York 
and  Syracuse.  The  Ballston  Spa  New. 
was  identical  with  the  Saratoga  News, 
differing  only  in  name  and  being  pub- 
lished at  the  same  plant.  The  Sara- 
togian is  now  the  only  newspaper  pub- 
lished at  Saratoga  Spring.. 


North we*t  New.  Bureau  Expand. 

St.  Paul.— The  Northwest  News 
Bureau,  news  gathering^  organization 
financed  by  the  Minneapolis  and  St. 
Paul  members  of  the  Associated  Pre*., 
has  extended  its  activities  to  the  Uni- 
versity of  Minnesota.  W.  F.  Kecfe, 
formerly  of  the  state  capitol  run,  is 
handling  the  new  assignment.  The 
Northwest  News  Bureau  is  supervised 
by  the  Associated  Press  and  is  under 
direction  ot  M.  M.  Oppcgard.  corre- 
spondent at  St  Paul,  where  the  bureau 
ha.  its  headquarters.  Other  assign- 
ments of  the"  News  Bureau  include  J.  C. 
Hammond  at  Bismarck,  N.  D,  for  the 
legislative  session. 


Birthday,  in  Western  New  York 

Bt'PFALo. — The  Fredonia  (N.  Y.)  Cen- 
sor observed  its  100th  anniversary  Janu- 
ary 10.  The  paper  is  owned  by  Fred- 
erick C.  Bickers.  The  Buffalo  Express 
observed  its  75th  anniversary  on  Janu- 
ary 14. 


INTERVIEWING  ADVENTURES 


<Oisli.iu.-<f  from  page  16) 


to  newspaper  men.  I  was  standing 
alongside  his  desk  getting  something 
ieoin  him  one  day  when  Vanderbilt  en- 
tered through  a  door  in  the  rear  of  the 
big  office.  I  remarked  to  Depew,  "Why, 
here's  Mr.  Vanderbilt  1  guess  I'll  get 
him  to  talk."  and  I  started  for  the  mil- 
lionaire railroad  man, 

Depew  rose  from  his  swivel  chair  and 
placing  a 
chest,  said: 

"Your  guess  is  wrong.  I  do  all  the 
talking  for  the  family.  Goodby." 

I  had  a  strange  experience  with  poor 
Joseph  McCullagh  of  the  St.  Louis  Globe 
Democrat.  He  "invited"  the  interview. 
I  had  been  told.  1  saw  him  in  his  den  in 
St  Louis,  exchanges  two  feet  high  all 
around  the  floor.  He  was  in  a  swivel 
chair,  at  a  cluttercd-up  roll  top  desk.  He 
was  affable  for  ten  minutes.  Then  he 
grabbed  a  20-pagc  paper,  opened  it. 
turned  his  back  on  me  and  buried  his 
nose  in  the  news.  My  visit  ended.  He 
promised  to  mail  nit  to  New  York  that 
first  interview  He  did.  It  was  with 
Lincoln. 

In  my  experiences  I  found  that  after 
you  get  in  the  presence  of  a  "big"  man 
he  will  "open  up,"  while  the  lellow  who 
is  ju-i  an  ordinary  cuss  will  "stall"  and 
try  to  impress  upon  you  that  he  is  do- 
ing >onr  paper  a  favor  by  permitting 
his  views  to  be  given  publicity.  But  it's 
hell  IIIMlIwi  to  git  through  the  big 
fellow's  army  of  office  boys  and  secre- 
taries. 

In  short  interviews  I  always  asked 
the  person  seen  if  he  would  please  write 
his  statement.  If  the  interview  would 
keep  a  few  days  I  would  write  it  and 
then  submit  it  to  the  man  inter 
That  prevented  "denials"  if  thi 
should  look  "bad"  in  cold  type. 


Farm  and 
Factory  Values 


of  Wisconsin's  industrial  efforts 
mount  yearly  to  above  One  and  One- 
Half  Billion  Dollars  from  agriculture, 
livestock  and  manufacturing. 

Too  many  think  of  Wisconsin  as  an  agricul- 
tural state  without  seeing  the  market  here 
for  goods  used  by  factories,  offices  and  city 
dwellers. 

The  eighteen  cities  having  10,000  or  more 
population,  manufactured  goods  to  the 
value  of  upwards  of  $400,000,000,  by  the 
last  authorized  annual  figures. 

Wisconsin  is  an  active  market  and  can  be 
reached  economically  only  by  these  daily 
newspapers. 
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FACTS  GET  RESULTS  IN  CLASSIFIED 

|yT ARRET  analysis  is  a  thing  that  is 
greatly  discussed,  ami  as  sales  com- 
petition becomes  keener,  we  hear  more 
about  it.  Newspapers  vie  with  one  an- 
other in  an  elTort  to  present  market  farts 
tr.  national  advertisers,  maintaining  well 
organized  departments  for  that  pnrpose- 
The  modern  retailer  before  entering 
l>u«incs*  makes  exhaustive  investiga- 
tions, scientifically  deciding  upon  a  loca- 
tion and  sales  methods.  Today  the 
manufacturer's  product  is  determined  by 
market  surveys.  He  does  not  guess— 
he  knows  the  type  of  people  who  will 
buy  his  mercliandisc — he  knows  why 
they  buy— the  appeal  that  reaches  them. 
He  has  facts  on  which  to  base  his  sales 
policy. 

A  modern  sales  analysis  shows  among 
other  things: 

1 — Sue  of  possible  market ; 
2  -Character  of  market ; 

3 —  Competition  in  market : 

4 —  Buying  motives  of  market,  etc. 
Could  not  the  principle  of  the  market 

analysis  be  applied  to  a  greater  extent 
than  it  is  in  the  development  of  classi- 
fied advertising? 

In  one  city  a  classified  advertising 
manager  recently  decided  that  the  auto- 
mobile owners  of  his  city  did  not  use 
want-ads  enough  in  disposing  of  their 
machines.  He  therefore,  without  any 
investigation,  decided  to  mail  to  each  of 
the  70,1X10  motor  car  owners  a  letter  ad- 
vising them  to  use  the  classified  columns 
of  his  paper  to  sell  their  cars.  The  cost 
of  the  campaign  would  have  been  over 
SJ.noO  This  cost  alone  prevented  this 
mailing,  which  would  probably  have 
failed  to  produce  profitable  results. 

Recently  the  classified  manager  of  an- 
other metropolitan  newspaper,  in  order 
to  dig  out  some  facts  on  which  to  build 
a  sales  policy,  made  an  interesting 
analysis.  The  city  in  which  this  survey 
was  made  contains  two  developed  classi- 
tied  mediums  He  started  tq  clipping  all 
the  classified  advertisements,  with  the 
•  s  i  epl  ion  of  i  *r.:  and  help  »  riled,  ■■ 
they  appcarrd  in  these  two  papers  for 
a  period  of  time,  and  pasted  them  on 
3x5  cards  These  were  then  made  the 
basis  of  all  calculations. 

It  wis  discos-ercd  that  the  advertisers 
classified  into  three  distinct  groups, 
namely,  transient,  regular  anil  contract. 
The  number  of  purely  transient  adver- 
tisers was  rive  times  that  of  either  the 
regular  or  contract,  which  were  about 
e.pial  iii  lambll,  with  a  slight  advan- 
tage to  the  contract. 

One  of  the  significant  features  of  the 
survey  was  that  only  5  per  cent  of  the 
transient  advertisers  were  duplicated 
i.i  the  two  papers.  More  of  the  regu- 
lars. 8  per  cent,  went  in  both  papers, 
while  40  per  rent  of  the  contract  ad- 
vertisers used  the  two  publications.  This 
one  fact  was.  no  doubt,  worth  the  entire 
rott  „i  the  analysis  as  it  clearly  pointed 
■  nt  to  the  classified  manager  that  no 
ttiatter  how  much  classified  business  he 
had.  forty-seven  and  a  half  per  Cent  of 
the  transient  advertisers  did  nut  use  his 
mcrlium.  and  that  one  of  his  sales  prob- 
lems was  to  get  them. 

Another  fact  developed  by  this  in- 
vestigation was  that  the  number  of  in- 
sertions per  ads-rrti«rmrnt  increased  as 
the  advertisers  became  more  familiar 
with  advertising.   The  transient  adver- 


tiser using  paper  "A"  exclusively  puts 
his  advertisement  in  for  1  56  times.  If 
he  uses  both  papers,  he  buys  an  average 
of  1.78  insertions.  The  regular  adver- 
tiser, being  better  acquainted  with  the 
fundamentals,  uses  2.07  insertions  if  he 
uses  one  paper,  and  runs  his  copy  for 
2.09  days  in  each  paper  when  he  ha* 
advanced  to  the  use  of  two  publications. 

The  relation  of  distribution  of  circu- 
lation to  classified  advertising  was 
greatly  emphasized  bj  analyiing  the 
geographical  soutce  of  the  exclusive 
ttansient  advertisers  in  each  paper.  The 
city  was  divided  into  numerous  resi- 
dential districts  of  different  character- 
istics. The  number  of  exclusive  tran- 
sient advertisers  living  in  each  district 
was  determined.  This  tabulation  of 
these  figures,  when  compared  with  the 
circulation  statistics,  proved  that  each 
paper  dominated  in  number  of  exclusive 
advertisers  in  those  districts  in  which 
it  had  the  largest  circulation. 

Then  one  hundred  of  the  exclusive 
advertisers  of  each  paper  were  inter- 
viewed— fir<t  to  determine  their  reading 
habits,  and  second  their  buying  habits. 
In  the  matter  of  reading  habit  it  was 
shown  that  about  80  of  the  200  exclusive 
advertisers  read  only  the  paper  in  which 
they  advertised,  while  97  read  both 
papers,  and  23  read  neither  paper, 

I'robahly  of  greater  value  than  any- 
thing else  in  this  analysis  was  the  deter- 
mination of  the  motives  that  cause 
people  to  select  a  particular  medium. 
The  two  hundred  interviewed  gave  rea- 
sons as  follows: 

Oja  tdve,t..ed  «.lh  ,*«1  ,c.iilt.    37 

AibernaeJ  on  friend's  advice   12 

Believed  medium  ilirf  was  best   U 

Believed   inner   Bted   had   largest  circala 

lion    18 

Medium  uaed  only  one  known   26 

Wanted    to    reach   a    particular   class  of 

people    • 

Preferred  a  morning.  Sunday  or  eveninc  ^ 

Mtae'ellanrou..'  nn,i»|mrta»t  MM."""  2« 

The  first  three  of  these  reason'  are 
related  to  results  37  actual  results,  12 
rrsults  secured  by  friends,  and  38  an 
impression  of  results.  This  is  a  total  of 
87  influenced  by  the  actual  or  reputed 
pulling  power  of  the  papers. 

The  fact  that  less  than  10  per  cent 
Were  influenced  by  circulation  would  in- 
dicate that  selling  campaigns  built  on 
number  of  readers  were  making  an  ap- 
peal that  influenced  a  comparatively  few 
people  While  the  display  advertiser, 
particularly  those  desiring  grneral  pub- 
licity, value  quantity  of  circulation,  the 
classified  advertisers,  demanding  a  com- 
paratively limited  number  of  replies  hut 
immediate,  definite  ones,  largely  disre- 
K.irds  numjx-r  of  readers. 

Many  newspapers  talk  about  class  cir- 
culation, and  some  use  that  as  a  success- 
ful sales  argument,  yet  these  fimires  lend 
to  show  that  only  4  per  cent  buy  space 
in  a  particular  medium  for  the  purpose 
nf  a  specific  class. 

The  tesults  of  this  invc-tigation  can- 
not lie  accepted  as  conclusive  or  as  de- 
tr  miming  definite  principles,  since  the 
number  of  people  interviewed  and  the 
t  umber  of  advertisements  analyzed  was 
not  sufficiently  large.  Yet  it  undoubtedly 
shows  tendencies  which  would  prevail 
in  any  city,  rather  accurately  reflects 
conditions  in  the  city  where  it  was  made, 
but  more  important  than  these,  it  sets 
an  example  to  other  classified  advertis- 


IF  IT'S  WORTHWHILE 


IT'S  IN 


WEST 

Virginia 


West  Virginians — because  they  are  pros- 
perous— are  up  to  the  minute  and  they  en- 
joy the  benefits  of  all  the  new  and  worth- 
while things  that  are  put  on  the  market. 

They  understand  what  it  is  that  a  manu- 
facturer is  trying  to  tell  them  about  when 
he  advertises  in  their  daily  local  news- 
paper. If  he  has  a  worthy  product  and  gets 
the  facts  before  them  through  their  news- 
paper, he  is  pretty  close  to  making  a  sale. 

West  Virginia  has  about  60,000  automo- 
biles and  yet  you  will  rarely  see  a  make  of 
car  that  is  not  advertised  in  the  West  Vir- 
ginia newspapers. 

West  Virginians  respond  so  readily  to  the 
advertising  of  worthwhile  articles  in  their 
local  daily  newspapers  that  you,  Mr. 
National  Advertiser,  cannot  afford  to  stay 
out  of  this  prosperous  state. 
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WHAT  OUR  READERS  SAY 


W&oU  Permanent  Binding 

Fiiit  W«.atu,  Tex.,  February  li.  19.11. 

T»  Kikhii  &  Pit»ti*jtt«:  Jan  a  word  rela 
live  to  the  International  Ve*t  Ml  1  feel 
sure  that  at  lr«t  200  ^.1  M>  '(lend*  would 
I.,  willing  Ui  jmy  llir  en*!  of  a  copy  of  tke 
International  \  cat  Ik mk  with  mine  permanent 
tiin.lmjt  on  it.     1  noticed  one  ut  the  letters  tn 

•  uUcuacnl  mmic  auies  this  samr  suggrition 


III  -  '     1'Ut  I 


Mr.  P.p.  Wu  Misquoted 

WuOHtr,  Conn..  Feb  II.  I'.'l 
Tt>    Kiiitob   A    I'l  Bi-i'iin     The  newsprint 
In  be  somewh.1  rnn  nbslr 


ituaWl  hi 

may  hilsr 

PTBUSHMS  iicviNC  <ori;.. 

Willi. in  J.  I'av.  President 


3 


help  , 


<lr    Niafw.r.    I.   whi.h    I    .ill   be   »UJ  «.. 
•(  ,<.u  ..II  nit  u|«.n  mr 

AHXK  Kl I.DAI.. 


Bitty  i  iTRi  c!.n"*.V it..r.. 


.  ot 


T.Iiot  P , .., , ,ir n  ,  .■ 

To«n«ni.  Feb  It.  IMI. 
Tn  Ebit.ii  i  I'tlllUKi  I  hare  jim  fin 
i»be-l  a  careful  i-rrusal  oi  \n»r  annual  non.-l.rr 
Sn  far  I  have  we.  no  anrrisl  •AIM  in.le 
*n  rnnaplelr,  «•>  ramprrhe.uve  in  its  arnpe,  an 
toll  of  u.rful  anil  rrarlily  available  infnrmalii.i. 
A.  a  newspaper  itirevtiiry,  rnnvetiirnlty  ctaaal- 
(,r,l  anil  inile.nl.  I  shuavM  I  hull.  ,1  lake 


Million 
Dollar 
Hearst 
Features 

Tbe  World's  Greatest  CircuUtioo 


International 
Feature  Service,  Inc. 

Now  York 


II  iu  have  anything;  like  that  tn  mind,  you 
.  jt  mc  down  tor  a  copy.  .->»  I   would  liWr 
lo  have  the  International   >  ear   Rn,ik   r.n  mr 


desk  permanently  for  the  nrsi  t*rl»f  mnnlbs. 
I  consider  it  thr  most  valu-ihlr  rrfrrencr  for 
newspapers  published  in  rnrtu  jrnii  and 
think  11  ought  to  he  in  >»-.nir  kind  rd  a  shape  so 
a  fellow-  who  want*  tn  trfrr  tn  it  could  have 
rt  convenient  when  hr  found  tsar  fo-r  it, 
U  he  many  limn  iluting  the 


Forestry  Work  Praised 

Pni.-*T«ELritiA,  F«s»v.*ny  5.  1921. 
To  Hoi  roe  &   IViuiHti:    My  be»»  thanks 
fur  what  tuu  hair  hern  do. tig  alt  along  in  th* 
interest  of  forestry.     It  ruuld  nut  be  better. 

t  UKrORD  PINTllUT. 


A     L  MH'MAN. 
Advertising  JWge.  a  Trea...  For,  Worth  Star 


uursli-. 

foi  a  newspaper  reporter  to  rover  accurately. 
The  New  1  ork  Tim**  nf  February  **  print*  a 
dispatch  from  ftojinn  -.lilting  ihat  I  «:tid  the 
ti.jiitifacturer*  drrrivrd  publi^heT^  tn  intu 
believing  that  there  Wtf  a  ararrity  id  paper. 
What  I  aaad  *«•  that  thr  immnf«r«ialH»i 
riTrubted  |ir.  i^randa    by  the 

trade 

The  Hoviun  Piiat's  report  <ju<xe»  me  a*  also 
•;iTir.<  Ifeal  Latitc  HI. mil  I  acturen  who  arr  ad 
viintagriiualy  lutateil  can  manufacture  news 
print  at  1*0  a  ton  and  that  this  i«  being  done 
by  the  New  York  World.  I  stated  the  co«t  of 
nunulacture  in  thr  \r»-  York  WoHil'i  nt'TU 
«u  4  cents  per  Ih,.  or  $CM't  per  tnn.  Will  ynu 
please  nrwe  this  correction  for  tbr  nunHiar'nd 
felling    the    report    straight    ;n    thr    tnindi  id 


Meaaenfer  at  Wilminctnn 

WUMUtemm,  N.  C.  February  1*21, 
T«i  Km  ma  h  Pi  at.isnaa.  We  were  vri 
miarh  autpiifted  ti>  tutle  in  a  recent  i**ut 
vimt  vaprr  an  antinuncemerit  under  a  r.inr 
Fear.  N.  CL,  date  tine  that  a  daily  i«aprr.  The 
lle«riiger,  w.is  to  start  at  t  ape  Frar.  X  I* 
Cap*  F>ar,  S.  f„  i»  not  niurh  .»•>  a  arid* 
place  tn  the  n>td  The  Tape  Fear  M riM-i.gr r 
«ill  be  ii  *i*  da>.  eiening  daily.  puMiihrd  at 
and  for  Wtlmingrnn,  \.  V.  We  will  ««r  the 
ln»ematir.|i)il  Kews  Service  hat  »dl  mil  print 
n-rwi  of  rrittw*  or  cnminaU.  divorce  i-atrs. 
intent  mrdtnne  «d\ rrii-itig  or  .jur»li..ft..Me 
ailirrtiMBg   nnr  *randal  ..r  K-™.!)- 

\fh;iiborkch>d  skws.  inc. 

Norway  Neat  Year 

W ash i  ■» i_  i '  ■  n  ,  I>.  C.  KuaoAaT  4.  1921. 
To  Ktiiroa  h  Puautilia:  Y»ur  International 
g*eM  Boob  nunhrr  t*  a  very  taltaable  refer- 
mtr  book.  I  an  glad  tn  havr  it  antoim  my 
h^iiilhnok.  anil  ciakr  nw  .  (  tt  iiuitr  (rr^uetitly. 
I    beM   tbat    nrnt   year   you   »halt   Ik-   ablr  to 


Remarkable  Number 

WaianecTOM.  1>.  C  ,  FKaacaay  8,  1921. 
To  Loirna  a  fi  suints     I  t.^ngratulate  you 

T'li   yutit    Inter  nan  t>nal    \  ear    Ut^k  dumber 
January  21.  which  I  have  read  eith  greai 
tiilereat      It  i»  a  iernar»alile  nutfiher. 

Ch,rf,    Divi.ion  Foretgu 
rariit  at  Stale. 


Wbo  Started  the  Leatherneck? 

Run  mo  asp.  Vs.,  February   i  '.  tQ21. 

Ti>  Kotroa  A  IVpi.tssiaa:  I  note  on  page 
IB  uf  your  usee  of  Fehruary  1J  >■>«  tarry  a 
story  regarding  the  presentation  of  a  watch  t._. 
iVeorge  K.  Bound*,  advrrticing  manager  of  the 
l/uamico  leatherneck.  QuantKo.  Ya  .  and  tbat 
a  siatrment  is  made  in  tee  *4»ry  ahwb  would 
lead  nee  m  infer  tbat  Mr  Bound*  «a*  tbr 
j  , under  of  thi*  newipaper,  which  •tatrmet*!,  ur 
ttiterervce.   w.yqld   he   an  rrr»r. 

The  Ou.mtten  Leather  neek  wa«  alurled  in 
November,  1917,  by  i»ne  Sergeant  Sniilh,  who 
w.a*  poH  rr>  ntrr  at  tbr  Murine  Ibinack*. 
UuaniKo.  Ya  ,  at  the  time  I  «U  I  fust 
Iieatrnant  at  ilir  otlicet*  tiatmug  •vho>d  at  the 
•ansr  i«">»t  aikd  hckl  an  honorary  poailioti  on 
the  staff  of  the  Leatherneck  with  several  olber 
omcrrs  tvho  were  r.ru  •rot*  r  men  tn  rivO  Jiie, 
among  whom  Mas  Captain  Jonas  H  plait,  n»» 
attar hed  \o  the  puhlicit v  depairtmrnt  ol  the 
Marine   i"--Tp*   in   New  York 

Sergeant  Smith  w«  ibe  lenthrrncck  The 
Mtea  wa*  hi*  and  he  >*>>umnd  tbr  «>>rk  Hard 
mirk  "t  »a»,  ton,  f|c  Marled  without  rim 
the  XI r.    Bound*    i*   credited    wtlb  having 

he>rr-metj  from  the  *'Y."  Tbcrr  were  n«  fund* 
nnil  iiothmg  hut  ptnmttr*  from  mrr.:h*tiu  lo 
advcili»r  in  the  pa,>ri.  I'lctnio*  (en  they 
were,  too,  and  the  tale*  wrte  oltilully  low. 
Bat  Smith  g.itheied  abuut  htm  a  lev.  men  who 
■t-ere  printers  in  cud  tile  and  the  i:tgti  beture 
the 


I  i 


lo  apfrear.  the*  went  dowr. 
md  "borrowed '  ike  news 


rderickshurg  if„i  "harrowed'  the 

l-lant  therr  These  boj»,  alter  a 
laj's  drill.  w< irked  all  right  l-mg  setting 
»  f»int.  leaded.  b»  hand  ;itol  ad*,  made 
of  ran  the  pre**  therr.«elvr«  with  the 
IK  prospect  of  .mother  bard  day's  drill 
of  tbem  the  next  day.     But  they  did 


They  g<<t  "Ut  the  rnlire  .taper,  right  p-i«ci,  aim 
lie,  thry  tioik  Ihrtr 
(.»per».  hc.nlrd  for  ytaintieo  and  got  there  In 


sitttMia,  Whrit 


twirning-i 
I  fju-uitt 
evrdle  ar 


hrr  tiK.k  ihrtr 
I  got  there  in 

liltte  to  anxwri  revrdlr  and  bet  wren  that  und 
hreaklatt  srl  .rut  lo  sell  tbrir  t<aper»v 

This  is  the  real  slory  el  tbr  Ugmnttig  of 
l  he  thiaittiro  Leathrrneck.  Sergeant  Smith 
started  it  ait- 1  u   wai   Sergeant  Smith's  papet 


Hi 

Pitt»bur, 


Press 

Daily  aad  Sancley 

Has  tlie  Largest 

CIRCULATION 
I\  PITTSBURG 

MEMBER  A.  B.  C. 

F.reign  Adv.rtlal.g  ItrprtMnt.tivaa 

MetmpiiliUn  To.er,  People-,  Oaa  BMf. 
I   A  KLEIN  JOHN  GLaJs 


ihBi.nd  paper,  ecentnnej, 

|»  I  Insil  l  clfeiilation  In  \  II 

itatcf  tin.  an.  other  Virctniw 


Nearly  erery  person  in  Richmund  re.'la 

NEWS-LEADER 

The  N«*t  I JLO>p«>  circulation  in 
Richmond  |g  greater  than  that  of  all  the 

othee  Richnti 

ginia  is  grc 
pr»»paper 

The  sworn  itatrments  of  the  Rkhmond 
rapers  show  the  Ngws  LgAOii  hj->  a 
daily  drrnlatson  in  Rirh=innd  wh.rh  is 
mnrr  than  threr  t>m'«  grratrr  than  tti 
nrarrst  enmprtitor 

Foreign   r^ v^rieKi^tives 
The  Kelly-Swiitb  C^.,     Chirago,  III. 
Matbr:dge  Building        Kelly. Smith  Co. 
B'way  at  J4tb  It,  Lytton  Building. 

New  York  Tiiy 

).  B.  Keough.  Can.ilrr  BMg  .  AtlaaU.  C«. 


until  he  was  sent  overseas.  There  was  no  one 
■J  the  name  m  Bounds  on  the  staff  o*f  the 
paper  at  the  start  to  my  certain  knowte4^r. 


__  ray  <er  

But  while  ee  are  at  it.  lei's  place  the 
where   it  belongs    with   Sergeant  Smith 

ANGUS  A.  At  LL. 


lirerrdrnre  ovrr  ati>  thing  of  the  kind  yet  pub- 
lished. Your  enterprise  in  waiisfactorily  cue 
plrting  sutli  a  work  —  likely  to  racite  ike  ad 
tun i ng  •■  under  ot  every  on*-  w  bo  has  any 
appfcviaiHm  of  tbe  long  and  Uhuriuui  prepara 
l  ».,!■.  in  solved,  t  i.^iigr*lulaie  vuu  upset  the 
successful  completion  ol  it. 

WILLIAM  a  COLGATE. 


Murrav'i  circulars  to  bis  subKrih-rrs  are  in- 
vanahly  marked  "rontidrnttal."  whilst  s^irne  of 
bis  dcrwments — luch  as  his  "key  to  chart  of 
dailies are  tuarkrd  "*i«  itortest  runbtlenee.** 
Thr  following  is  a  rtiuy  or  a  circular  sent  out  by 
Murray  to  hi*  "aubarribers"  last  November 
The  crcular  is  a  typical  Murray  effusion  and 
spcaka  lor  itself 


Trying  to  CMoroform  tke  Pre** 

Rrctn*.  SaSK  ,  Caw  ,  Jam.  29,  1921. 
To  EotToa  h  PL-ausnra-  Someibing  over  a 
year  ago  a  wonderfully  bright  idea  r-crurred 
to  a  man  down  ea«  Thr  man  in  ^mraUot* 
was  thr  mysterious  Mr  Murray,  otherwise  G 
M  Murray,  our  time  manager  of  the  Canadian 
Manufacturer*'  A*woctalinr..  Tbe  bright  idea 
which  flosbrd  on  Mr  Muna7  was  Vet)  Simple. 
1ml    vrry    Ltg     »-..    \>t    mdrrJ    that    c\en  Mr 


able  to  carry  it 


ha* 

uut  tu  his  own  sat isf act 

Brierty  stated,  tke  Murray  idea  was  >ust  this 
to  make  tke  newspapers  of  Canada  t-x  the 
line  which  Murray  should  mark  nut  for  them 
so  far  as  editorial  policy  wa*  runcrrned,  The 
mean*  Viy  which  this  wa*  to  be  achieved  su 
S'mplicrty  itself,  vis.,  the  giving  or  withhold- 
ing of  advertising  contracts  by  the  big  Can- 
adian  national  advertiser*. 

Mr.  Murray  in  due  cuutse  unfolded  bis 
scheme  to  certain  uf  bis  friends  at  Ottawa 
and  to  a  few  of  his  closest  friends  among  the 
manufacturers,  and  to  these  the  scheme,  as 
outlined  by  Murray*  louked  very  good.  Ac 
cordingly.  without  mure  ado,  Mr  Murray 
opened  up  a  sumptunu*  suitr  ot  offices  tn  the 
C.  P.  R   building  at  Toronto,  stuck  bis  eame 

on  the  door,  »n«f  "in  strirlrst  rontidrnce"  aw- 
bounced  himself  a*  ready  for  busmens — buss- 
nrss  in  fci*  case  bring  the  advising  of  Canadian 
manufaiturrra  as  tn  wluil  ncws.iapris  were 
rdilorully  "wound"  and  desen  ing  nf  patron 
age  and  w  bat  papers  wrrc  unsound,  and  as 
such  should  be  buycotled. 

Might  at  the  start  the  Morning  Leader  was 
bliitklisieU  by  Mr.  Murray,  and  be  has  never 
since  Idted  the  boycott— his  very  latest  "chart 
of  dailies"  listing  the  Leader  as  "highly  ob> 
iectionable  "    To  ibr  credit  nf  the  majority  of 

Mr, 


I 


pla 


their 


vrrimng  liusinr>\<  upon  rrrnittixed  bu* 
lines,  Acting  largrly  upnn  thr  advi-.*e  of  eapert 
adveiiiamg  atencies  anil  with.iOl  regard  to 
lint  jMilitiral  hsas 

(low  I  mi  1nJL  advertising  hi.*  been  affeutrd 
by  tke  Murray  bog  stick  idea  it  is  as  yet  too 
early  to  determine  At  a  later  date,  however, 
wfcen  most  of  the  targe  national  advertisers 
kave  completed  their  schedules  for  tke  present 
year,  it  wilt  be  possible  to  fairly  well  determine 
'  r  many  Canadian  business  men  have 
tbr  Murray  pUn  and  allowed  him  lo 
eir  advertising  schedules  for  tke  pees 


Leased  Wire  Service 
Foreign  Newt  Report* 
*"Pony"  Services 
Teletype  Service 
Mat  and  Mail  Service* 


International 
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"The  African  World" 
& 

"Cape-to- Cairo  Express" 

Published     every     Saturday  in 
London. 

SOLE   AGENTS   FOR  UNITED 
STATES 
ft*  World  WIJi  MnMS) 


'n*lw'  y&SL  Sfr* : 


Famous  Wits  of 
History 

A  short  miganne  page  feature 
twite  a  week. 

NEWSPAPER  FEATURE 


241  W.  SStb  ST.,  NEW  YORK 


Tnenun.  HM  10.  1920 
If  il  ha*  strnrk  y.-u  that  my  bulletin 
service  of  late  has  been  spa  (anodic  or  lwli>w 
par.  1  trnst  you  will  hold  mr  guilty  of  no 
neglect  when  I  asswrr  you  that  I  have  ln^t 
been  idle  It  is  at  this  season  oi  the  year 
1  hat  m-  -st  fed  i  ri  Elaei  s  get  but;  "  ti  t  heir 
le  acufes  uf  oflues.  flarj* 
lo-  the  a 


of  IV21  advenising  appropriations.  Tbe 
chief  reason  yam  nase  not  been  hearing 
■  regularly  from  me  is  tbat  a  great  deal  of 
my  time  is  new  being  s|ient  to  going  over 
list*  otf  mediums  that  advertising  agents 
have  leenmnsended  thtir  clients  to  use 

Tbe  averagr  agent,  of  course,  pays  little 
ur  mi  attention  to  edit^r-aj  policy;  witk 
htm  ill  that  count*  is  rate*  an  A  circulation 
If  W  bad  bis  war,  many  a  publication 
that  is  doing  It*  best  tn  ruin  Canadian 
tnduitry,  would  be  rewarded  by  thr  pru* 
pective  vtctioks  to  it*  folly,  with  hure 
chunk*  of  triititaKr  Lwnlie**,  tendered  on 
a  silver  platter.  I  try  to  persuade  mr 
subs,  rhers  to  let  use  lock  over  tke  sched- 
ule ibeir  agents  are  asking  them  to  adopt 
When  they  comply,  1  give  them  a  brief 
irtoirt   mom    every    putiUcjU.in    in   the  Ittt 


Circulation  aelli  in  New 
York  for  S0'"c  more 
Daily  and  100%  more 
Sunday  than  any  other 
New  York 


IN  NEW  ORLEANS 
ITS  — 

THE  NEW 
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FIRST 

in  automobile  advertising 

roe  lis  rear)  Tn.  Nr*.  hai  carr*J  •  Ureer 
■      eunsoM.  .J«tmm  iha 


o»*^  paper  Ma  Jar.  a  »«ak.  nauraiiw  <a" 
K*anin«-  M  1910  Tlie  Nn..  (.fried  inc. 
th»n  may  oih.r  tnaia.j  taper,  Rrault. 
aaunt. 

TK 
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Da.  A  C»m«.  Aea  Vert  ~ 

/  £.  Zm 

U>  Nearapav 


1  a  J  Ycae  I 


M'e  can  Lnc 
want  it  incrniand 

You  have  thought  of  prwss  clipping* 
yourawlf.     But   let    u*   tell   you  bow 
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.  t>ie»-lu>.iaMr     Some  air  wofff  than 

•  •titer*.  S'imr  I  rex-,  mtrie.itl  he  rrtjjtteil, 
inn  ih  *  rnlu.  ii.  -i  lf»m  lot'  *■  part 
~hr«Ju1c  Souse  I  iNonaKiiii  4rnf>fiiw  *t 
.••ctihrr,  a  tut  tn  replace  them  I  s-nrimit 
wlirf r  ^tMuitJr  the  ri  lines  <■»  merit. -n**Tjs 
|>ablK«tiueft  ut  a  similar  t.ass  t  irritation 
in  the  sstne  territory. 

In  rtTiewinf  irr.|ividu*l  srhcilulea  in  tkia 
way,  I  »m  gising  pra*:tt*al  ai-plltatjua  to 
the  sslea  tjrvrlrrly.ng  my  stbtile  SefTlCe. 
Kv#nr  w  hHul.-  irvud,  every  subm-triber 
l>ri*uai!f'l  ,.i  Iitlliiw  mj  iluit.  I.  iitinther 
atej.  trmar-i.  the  Jtuifiaaetit  ul  our  goal. 
tij    Krltinf    "A"  pltij    the    M-Jllir:.    1  an 

.m'seasmg  llie  liiihhoud  thai  "B"  ati<l  "C* 
will  r«n»e  a  square  deal  at  the  (sands  of 
the  pre**,  later,  by  getting  "B"  and  "C 
tu  pin  the  fame,  ]  3m  bettering  eonditioni 
f«*  "D."  "E,"  "F."  and  HC  "  U  is  whtn 
I  -m  busiest  »ith  that  kmd  of  wtIi  that  I 
-»m  tnikl  tig  Ttf  m<«i  teal  heail  May.  And 
that  M  trh»t  ma  an  it  p4.an.iU  f.-r  me  tn  be 

•  I  -111(1  my  snnrt  etTrcllte  seek  fin  yu*  at 
the  very  tune  th.Al  » nit  ate  .SSJBfSBBj  \ht 
lea»t  from  me. 

The  far  reaching  reliabilities  of  tbia 
work  are  nicely  illustrated  in  an  unsolicited 
letter  jmt  received  from  an  old  friend 
connected  with  a  paper  that  bat  l«n  giv- 
ing u«  »|>lenrM  lui'iKirt  Shaking  M  (trie 
cnlemporary  la  k.w  tariff  arieorate)  be 
um  ha*  f-otivtsatily  m™|rtjtnl  in  tone, 
in  an  effort  l"  ImW  all  thr  a<Jvrrti*ittg  it 
ut;  N.-rakir  <  uf  anuther  i,a  I  irr  trade 
(■Iliaii  i  hi-  saja  that  dest-ilr  many  m.i  i 
Jrai.ittt.iia  -if  wrath,  aa  it  U>st  sinrdute 
alter  tvchevlute,  it  m.w  apt,-rji»  tu  be  t*ct- 
t u  1 1 y  back.ttg  *w*y  Irosa  tree  tradr.  "11 
yt-ur  work.''  he  corairuea,  "hat  had  one 
kali  tbe  effect  in  other  parta  of  Canada 
1  it  ha«  had  here,  then  yowr  subscribers 
bj  he  .-.Ne  gg  arr  jt  Bft  |  do.  More- 
an  otT'irtwnity  foe  increasing  its  ef- 
ret»e*S  will  romr  wilh  |bjg  new  year, 
whet,  nrwta/mit  entrla  will  (»k-  a  further 
lutnj  .  and  the  di.fcVfllt>r*  'if  th*  ,'fliViahii.g 
rVtiainrs*  will  grow  more  artitr.  Many  najtrrs 
will  wateh  their  •te|i,  more  tartit-ularK  ao 
.because  they  know  through  rust  (tohlwity 
that  you  mist  and  air  walehtng  thing*."* 

Tbia  frank  statement  of  the  case  ahould 
wtjrely  t«gge«i  ga  aM  subscriber*  the  de«ir< 
ability  of  refrainirtg  frum  entering  into  any 
until  they  hay* 
dale,  to  me  for 
M  Mfiaav. 


Mr  MtirmT  w»»  first  given  pwblititv  last 
Kebruary  by  W  A.  l  ydUrt.  r>f  Tomntu,  who 
diwliiwed  iwirrw  <let»ils  of  the  Mumy  scheme 
in  Markrtinx  magarine  The  Tornnto  Otnbe 
likewise  devotnl  eon»ider*blr  altenrinn  1o  M«r 
lay's  hi  lien  attempt  tn  "f «  '  tbr  f*rrs«  of 
Canada  That  Mr.  Murray  ta  r.nt  altnfrther 
working  "on  his  trntr  goes  witbout  «ying. 
On  Keallf  of  the  Manulatlutef  A»<*utacm 
it  has  been  sUted  if!  *t  he  t»  unomr-exted  with 
that  or<aritatioei,  and  there  is  nu  feaaon  to 
•li'iibt  rhe  correctness  of  that  statement. 

Me.  Murray .  however.  U  nut  without  his 
friends  in  Ottawa.  frietMls  wh»  hrbetr  ihat  the 
\!n,ihrr,  rMlVrriiniei>«  and  High  l'fute<ti«ii 
mast  be  mii ntai ned  at  all  cost*  YV ith  t hese 
friends  be  is  in  close  and  constant  U*ucb„ 

In  his  "I  rian  nf  Dailies"  Murray  reserves 
ri-tumn  VI  For  his  "Rating  foe  Advertising 
Ttirfos-s  forder  of  preference  based  solely 
apnn  pnlwr  pursued  >  '  Hi*  nbnffs  are  five 
in  number,  ranging  fr->m  "V."  wn»th  desig- 
tiatrd  tiew*t>a|>er«  he  urge*  deserve  all  the 
advertising?  thai  can  he  given  to  tkem,  down 
tr,  "V,"  wbirh  U  the  rating  of  the  Morning 
leader  Tbe  f.litf  in  detail  and  »r.l«-T  of 
e  as  foil. 


U— Specially 

5owwd  ow  peacticiUy  all  pYlata. 
Alwrt  and  capable  In  defense  of 
business. 

V — Deserving   of   support.     Sound  on 

most  points,  but  less  alert  and  less 

capable  than  U. 
W— Not    oolecMooable.  Good 

offset  bad.  Harsntess. 
X— Unfair.   Bad  points  outbalanc 

Objectionable. 
Y  —  Decidedly    antagonistic  or 

Highly  objectionable. 


points 


of  Canada  staml  for  the 


tt  baa  to  be  admitted  that  Mr.  Murray  baa 
tackled  a  big  job  otic  ul  the  bulge*!  thai  any 
Caitfediau  ba>  ever  set  out  to  'pit  across  '  The 
question  is  can  he  get  away  with  it Can 
he  make  the  newspapers  of  Canada  toe  the 
political  line  he  marks  out  lor  them  m  the  h<»pe 
that  he  will  reward  ibem  w»th  advertising  ran- 
Itacls1 

Will  tbe  nr 
Murray  Jchcrae  ? 

Will  Ihe  snanufsLturers  stand  for  the  Murray 
scheme  ? 

Will  tie  Canadian  peoplg  stand  f«t  the  Mur- 
ray H  keltic* 

We  believe  the  answer  to  all  these  questions 
is  NO-ibe  m..st  emphatic  NO  that  decent 
Canadian  citizens  woo  arc  proud  o4  their 
Rntisn  traditions  oi  fair  pla»  can  possibly 
re  gut  rr, 

Meanwhile,  whatever  fair  eventually  Ih" falls 
Mr  Murray  »  trherrve,  it  is  thr  pwmm  s4  the 
leader  to  give  tbe  fullest  passsbfe  pahlu-ity 
to  the  man  oho  has  art  out  to  rhIor.ilr.rrn  the 
press  of  Cetiada.  Hts  systrm  will  ui  <iue 
course  be  explained  in  detail,  tnr  i>a*t  »arrer 
of  tbe  man.  his  1 1  lends  1  ••otittcal.  rVusmeat 
and  otherwise),  his  present  mode  of  life,  his 
political  and  business  afttiattons  and  all  the 
little  intricate  touches  which  go  to  make  up 
the  personality  9]  such  a  man  as  Mr  Murray 
will  be  let  forth  in  the  Morning  Leader,  and, 
unlike  his  own  rirciaUrs,  millmig  u  ill  W  10W 
"in  strictest  (-ontidetirr."  bin.  .m  1he  rnntrary, 
openly  for  the  people  of  Saskatchewan  and  the 
rest   of    Canada    to    read    and    ultimately  pean 
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Quito  Worthy 

Mink mmi  is,   f-rbroaiy  Ul,  19JI. 
Tn  Eotiua  4   1'i  si  i-viira.     I   msh  to  con- 
gratulate you  on  the  Year  Book  edition.    It  is 
•Mite  worthy  ol  sou. 

GERALD  HEW  £. 
Advrrtisir/g  Manager.  Minr^-ai-olkf  Tribune 


INTERNATIONAL   YEAR   BOOK  OF 

EDITOR  A  PUBLISHER 

INTERESTING 

Tbe  lnlfrTi»fi»nal  Yr-ir  Hock  Number  of 
Euima  &  Pi;(ii«KM  it  |u*t  off  th*  pr«M.  It 

nMl.ikfi  nf  innr.  than  .'tHI  pattV  of  iflf nrmH IM 
tntrtr»»ui|f  t..  nrw*f*}*1  |iilhl:.hrrf  .n<l  »:|»ct 
liwra.  K*-rr>  tUilr  iirw^aiM-r  in  1kr  l'mtf.l 
Milr.  t«  li.fv.l  thftrin.  fiiKrltirr  wilh  thr  njmr« 
ol  Ibc  fltlllallrt.  UhM  uc.l  Man»«rr.  Advrt 
Ittinn  itlJ  t  iicuUliiXi  Manairtn.  4't t.  uUtiur. 
Jtiil    tlnw    >]|.tti.utctl,   Atfi    AJvettiitnu  M-ilr. 

Tb«  |>rinctsaJ  n*-.*ii*t't t»  ili»..uKh"Ut  tli*  *..fl.i 
:it>  (imilarlj  lulnl. 

I'iiBr  attrr  ^1  ml ni inatinfi  <j|  llir  winir 

int.rr«t  to  [>uK'i»hrra  arnl  a^vcrtneri  f.  car- 
HM  ill  thn  immhrr 

PWBlSw  >  tmn  W.  Brawn  and  kia  brilliant 
.tad  urr  tn  lie  roitltralu-it'il  0(.>n  the  tltot 
■  .uitaiicM  ..111  »hich  ihrj  kiir  carri.  il  out 
thnt  antn  in  tki.  Krtf  natnber  ol  tke  Inlettia 
tibial  Vrai  Hunk.    /)r>  m»4 


Pnntirm  Economy  in  Ontario 

TimoNTii — A  bill  Ita.  Iirrn  EMraAMed 

in  the  Ontario  kstibtMic  by  I.  W, 

Curry,  K.C..  M.I'.P.  to  iboSsil  tl.f 
printmu  nf  Part  III  of  the  annual  vulnV 
list  on  the  Rround  of  erniKim)-,  Part 
111  rnnuint  ilif  names  of  ihosc  eiitilk-<l 
to  vote  at  the  provincial  iHcUoSI  t>nl). 


fn  ttmilar  maooet  in  I 

lurrajr  tiites  tbe 
daily  rii MWWaTi 


c  '  ejtiiiit  '  nf  mii  Cai^adUn 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

Carrie?*  more  display  »d- 
vertuing  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledg- 
ment of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

F*rtlfn  Representative 
171  M.d, .on  Ave.     NEW  YORK 


In  Vkksburg,  Miss. 

The  Evening  Post 

Itiada  In  quality  circulation  It  carries 
mare  loeal  and  national  advertising  th>nn 
Its  competitor  and  gives  real  to  opera- 
tive service  to  Its  advertisers. 

Un  the  EVKNINC  POST.  «r>d  at  oeie  cost 
cov.r  this  territory  thoroughly 

Represented  by 

Frost,  Landis  &  Kohn 

CHICAGO       NEW  YORK  ATLANTA 


is  all  of  N  Ohio 
The  Plain  Dealer 

Cleveland 


BWVAU)  lturTalo  newnpapen  ml  lie 
well  repreienlnl  in  the  American  Howl- 
ing CiMigrm  W'orld'i  Cltatn|iioti>hip 
Touriument  hire  lieKinrutiK  Fe"i.  28. 
I  he  tlourier  and  Enquirer  have  entered 
sixteen  teams  through  a  popuUhty  con- 
test. Single  teams  wiTe  entered  h>  the 
HulTal"  Kvening  New*  and  the  Buffalo 
Kxpre". 

St.  PAOli— The  Mailt  NVwi  cmduit- 
t4  an  ice  carnisal  for  i«i>  and  girl  -kat- 
er*  on  l.afce  C'.Mtio  in  conjunction  »iih 
Ihe  city  Department  o(  Park]  and  I'lay 
gr.uiniU.  The  progranime/  incl.'ded  race« 
for  girls  of  ]0  and  under  and  for  boys 
not  over  18,  a  rela>  race.  ele.  liohl  and 
silver  mettaU.  skates,  a  trophy  cup  for 
ihe  rela>  race  and  oilier  pri«cs  rewardol 
the  victors. 

U*%  HKXTt--*,  N.  \ . — What  its  putihshers 
bcitttS  i*  the  la^gr^l  autotnolnle  show 
wction  inihliilied  thi.  year  wa»  issued 
].  ,t  week  (n  I  r  H  h<  ster  !  In  dd  in 
connection  with  thai  city's  show.  Motor 
and  accessory  advertising  totalled  89,- 
5o5  lines,  a  gam  of  UUIKI  lines  over  last 
year,  in  spite  of  the  general  fallina-olT 
in  tin*  line  throughout  the  country.  The 
show  it«Hf,  run  on  a  purely  hu<ine» 
liasi-.  with  the  free  list  eliminated,  set 
new  attendance  and  sales  records,  deal- 
ers reported  to  the  Herald. 

Ranch.  Tcx.— The  Daily  Times  is- 
sues! an  88  page  -|»ecial  edition  hist  w  eek 
during  the  eonventirm  of  the  \Ve*t 
Texas  C'hanihcr  of  Commerce  wilh  over 

12,0011  Inches  of  advertising.  The  rhnes 
is  a  member  of  the  Bagtey-Aflieoa  group 
of  Texas  nrnspaprrs. 


OU  Busk 

l/'j   T/.'/ir'a/a  rn  Ktiioia  S  l't'BLl.nral 

Lincoln.  \eb.  Feb.  12,— The  Ne- 
braska Press  Association  closed  the 
most  successful  business  session  in  its 
history  to-day  anil  ihe  attendance  was 
unusually  large  and  much  enthusiasm 
«»  evident  Reports  of  officers  showed 
the  most  successful  year  in  the  48  years 
since  the  association  was  organored.  The 
rei-'M  of  the  executive  secretary  I 
imptoiing  business 
tnisinc-s  crealesl  and  a 
»ation. 


Wherever  You  Are 

in  tuiarti  sotk 


Vt^i  are  anxasu*  tn  k< 
the  n»«s  liu 


hi  '.  'ji  \i  » 
Thai'.  s>hr 

pittsburg  ZDiepatcU 

an.t  Innw  y.^i  ert  the  "Br«l  Alwar.." 
Branck  Ol&caai 

Wallace  C.  Brooke, 
rtrlin.Rr.rk  BuiMifiK,  N.  s    N  ark 

Mar.|«rn.-     SjajlasT  "hftjak  111. 


Detroit  can  !i< 
'pletely  covered  week  day 
or  Sunday  with  one 
newspaper  —  The  News, 
which  reaches  practically 
every  English  speaking 
home  in  the  city. 


77i«  F omily  farsaw 

Over  $3,000.00 

In  Buffalo  tli«  percentair*  al  r.rr 
III*,   wnh    llscom<-.  over   SI.O0O.0D  I. 
Six   Tims,   lircnlcr   (Kan   thr  av«r>|. 
lor  Utllled  31.!.. 

Duttnlo  tvnrnii  N.w.  r*T>r\\*t  *S 
per  cent  ol  the  fiimili*.  Witt.  SI. (Hill  Oil 

Income  or  av*r  It  rpnehes  0<l  p*r 
cent  ol  th«  tjia-liah  rawdlng  lamllie. 
Ul  the  Buffalo  market 

KF4XY  SMITH  Co. 

IWUtkrSd..  Bide.  Mm  York  Cll, 
Lytta.  Bid,  .  Chlca«o.  til 


for  N.  g,  A. 

St.  Paul.— The  Republican  Editorial 
Ass.  ciations  of  Indiana  and  Idaho  have 
voted  lo  affiliate  with  the  National  Ed- 
itorial Association,  according  to  H.  C. 
Hotaling.    executive    secietary   of  the 


Perth  Amboy 


One  of  the  leading  industrial 
centers  of  the  Easst.  Fully  cov- 
ered by  the 

Evening  News 

F.  R.  NORTHRUP 

Foreign  Raprraocitativn 

3«3  FITTM  AVE.,  NE' 


BROOKLYN  OFFICE 

The  N«w  York  Timos  has  opened 
a  brunch  office  at  100  Washing, 
ton  Street.  Brooklyn,  near  Fulton 


the   receipt  of 


The  Boston  Globe 

has  just  ordered 
our  "Smiled  Comic 


BALT-MORE 


Tae   Nwrth  Jersey 
come     from  widely 
Trias,    1  his  section 
fwrity,    umrTrdrtl  by 
ihat   spalls  havoc  li 
tin  teSie  inHostry. 


ASBURY  PARK  PRESS 

.ured'uf  a  hijhlj  te.tvmu.e'aqllrnc"  " 


MemimrJ   Halt  Ctri 


lfrm>e»  A  B.C. 


Frank  R  Nnrthrup.  Special  Reprasantatlve 
ki.i  Fiftk  A. .......  Na«  York  Cltr 

Aaaoelatlon  Bldf.  Chkan,  Ul. 

J.  LYIX  KINMONTti.  rakllsker 
Askury  fark,  N.  J. 
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MIKE  BURKE  SPENDS  ANOTHER  DIME 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making  


6c  ft 


FOR  SALE 

WORD  far  advertUaeoaaala  under  I 
Lullulkl.     Ca.h  »ltk  orif.r 


FOR  SALE 


C,  A  WORD  lor  advert 
v*  cUultolki. 


Ca.h  with  order 


rrtaUrr'  OatrUlere 

Printing  Plan's  »i>l  Hoalneee  boaght  and  •••14, 
Akiiuih  Typefoejnilere'  pruducta,  printrre  and 
ol    every  deaeiipti'jn 
96  Beekaaan  Si  .  New 


bookbinder,  machinery 
Conner,  Fendlrr  &  Ctt. 
York  City. 


Far  Salt 

fna  Dnplex  Webb  Pres..  Prints  and  fold, 
four,  »  x  ur  eay.hl  pages,  erven  culuront.  J.SOO 
per  hoar.  r.quipped  with  naotor,  duplicate 
rollere.  rkaftlng  ud  brlting  Helm  sued 
daily  awl  good  eondilion.  The  Herald,  Car- 
lisle. Pa. 


Far  Sala 

Bim  Clipper  Preaa.  lunr  or  eight  page,  all. 
•even  or  eight  rnlaaana  enloll  2.1  inehrn,  »ith 
atreeo  ajarfciwry-  al  very  law  prvce  H  ejoat 
eaiste.  Baker  Sale.  ('.,..  200  Fillh  A»«..  New 
York  Ciiy  

Far  Sak 

Double  rjnplea  Straw  Table  eomptel*  wilb 
boiler  in  opleftdid  condition;  alao  extra  new 
boiler,  ball  prate  Gasrlte  Priming  Company, 
lancaville,  W  tacomin. 


For  Sale 

Dnplex  2-page  .team'  table,  wilb  gae  healing 
haturra,  in  a-«nl  ciindrtmn ;  Hoe  droaa  futnare, 
never  oie<l .  flat  7  column  wide  caetoig  boa 
in  good  condition;  J5  In.  kandj  cutter  in  fair 
condition  Daily  Hons*  Nrers,  New  Bruna 
wkk.  K.  J 


Far  Sale 

Semiaulo  caller,  inatalled  Jan.  L  l«2l.  P»' 
chaer  u<  new  press  makra  il  naeleea.  WaM 
coal  if  pnrchaaed  today  IS.000  without  doable 
page  equipment.  Will  aarriftre  on  Jhe  floor 
for  M,00O. 
Klyria.  Obw. 


Addreaa     Chronicle  Telegram. 


rSONT  alia" 
V  cHreallallo. 


thl.  picture  to  mlataad  ya.  lo  conalderlng  the  reg-lar  baklta  ol  Ik. 

,  „,.„.,.,  .1  i he  Brooklyn  tag  la.     Ha  la  h.r.  pklwrW  allp  ,  I" 

nickel,  to  Ik.  >>-  I"  •  ••§*      Editor  •  Piabllahar.  b«t  k.  i—  .at  d.  tb-i  Hn 
•  eek     Ha  la  a  llva  wfra.  and  la  a  rafular  aubacrtbac— wfclek  provee 
.L>aa    rwad   Edllar   *   Publlahar,    awd   Editor   *    Pabllebar  la 
wirwa.    Owr  aorwUa  la  thai  aoawrbady  a.llckad  kla  regular  topp- 
-Ith  Iktofa  ol  valve  II  yau  daa'l  walgh  thaw. 


For  Sala 

Duplra  Metropolitan  Stereotype  preaa  in  per 
lei-l  running  order;  prinia  4.  *,  8,  10,  12,  16, 
20  pence,  f  rulumru,  1J  eoia,  can  easily  be 
changed  to  It  eoluwoa,  12  or  12  pi  aaai;  alao 
Duplrx  atereolyne  equipment  in  excellent 
order;  reason  for  selling,  about  to  net  preaa 
|a  jtruil  J2  paaTfa.  Preaa  can  be  aeon  ronnirtf 
any  afternoiin.  Dady  Howe  Newa,  New 
Brwnawick.  K.  J. 


Far  Sal. 

Duplex  dovble  drive  ftat  bed  preaa;  printa  4. 
a,  a  I  paaea.  7  colamna.  13  etna;  can  be 
rkanard  tu  8  columni.  12  or  I2ya  rana;  im 
perfect  running  order;  can  be  aeen  running  any 
day.  Bra non  Tot  acllutuT,  bare  atereotyoe  tirraa. 
Daily  Home  Newi,  New  Brunawick.  V  J. 


Far  Sala 

1  It  page  Go»  preaa,  peiatlatc  pane  cut  off  Si- 
9  It  laxkea;  all.  aevrn  or  eaakt  colawnt: 
raluplrU  with  atereotype  mllftl  Addreaa  Ne«- 
Wheeling,  W.  Va 


Foe  Sala 

Hoe  rotary  newv|U)|>er  pfeaa,  printing  Inair.  are, 
eigkt.  ten  or  twelve  page  papera.  aix  or  aevrn 
columna,  mtoff  22  H  mekea.  aritb  atereo.  ana- 
thinerv,  all  in  good  order,  immediate  delivery. 
Baker  Salea  <n..  200  Filtk  Ave,  New  Yolk 
Ciiy  

F  or  Sal. 

1'acinc  Coaat  Daily— with  Job  printing  depart 
enetn  Live  Ciiy  4,040.  Doing  groii  baiMnra. 
$3U.CKKI  annually  al  uata  frtohl.  Tkia  ia  a 
rare  opatorlnnily.  Will  lake  eight  to  ten 
thouaand  cnan  to  awing  il.  Balance  cany. 
Don't  anawrr  unleaa  yota  have  that  aaaniant  nt 
rnah.  Addreaa  Box  CMI,  Care  Eeina  * 
Pgnjiliim, 


thine. a.  leva 
ntctaaary  lar  llva 
Ikat  alwaya  happen. 


Far  Sal. 

Wr  utter  ike  following  at  extremely  low 

lor  immediate  axle: 

I-  Weatingkouae  Air  C  orapreaaof,  cap, 

per  mingle 
I    Trimmer,  fnr  email  oftce 


[j  run 

JO  II. 


Dally  Newapapar  lar  Sale 

Newapaprr  in  nroiperooa  Miildle  Weal  town 
of  4t,000  will  be  aotd  at  allracuve  pi  ice,  on 
Irrma  lo  tight  party.  Circulation  now  t.000. 
<«.».:  lerritury.  Bog  C-807.  Tare  lu.M  A 
Pi'kuaugk. 


NEW  HOME  FOR  BUFFALO  EXPRESS   fir5t  time  a  daily  m*e*r  office  f™r.  HjO-,-       „„d.  ,ep.lr. 

the-   railroad    nation,    lake   dock   anil  ,  ^h,,,!,^.  Furnace 

hotel  dirtrict,  but  places  Ihc  Kxprew  in  1  -°um^'   v""   l',uc  Cylindera;  tangle 

ail  advantageous  position  to  kCTVe  a  , _<v.mplelc  Cnat  Iron  Bed  Plate;  from  Hoe 
larire  liusinns  and  residential  district.  Pre. 

•  ,  I— Folder  lor  aame;  hrat  claai  condilion 

The  Bafitaao  Expreii,  a  morning  and  jt— Uaaa»ft  Metal  Pota  wiik  Caa  mtmen 


Quit.    Nawapapwr    Roar    for  Btietnaea 

Diatrivl — SlU  Cowor«  City  Block 

tSf0cU  to  Koitoi  at  PgmttaKgu) 

Burp alo.— The  J.  M.  Matthews  Com-  „r„  ,lkl(ltr,  is  now  published  at 

pany  has  annuunced  purchase  of  almost  Watvhington     and    Exchange  streets, 

an  enlire  city  block,  on  which  will  be  Thc  MalIhcwa  company  also  operaies 

erected  a  new  building  to  house  the  ^  Matthew»-Northrup  printinn  estah- 

RufTalo  Express  and  the  printing  estab-  ijshment.     The?   new    building    U  so 

lithmeiit  of  the   Matthews  corporation  p]annr,|  that  additional  stories  may  be 


For  Sal. 

Lee  Feedera  for  Linotyuaa.  guaranteed  good  XI 
new.  140  00  e*rh.  Alao  *  aectaon  Lea  Jlold- 
The  Telegram  Company.  Young.tnwn.  Oklo. 


Ahich  owns  the  Express.  The  new 
huilding  will  be  erected  on  a  site  at 
East  Huron  and  Oak  streets,  half  a 
mile  north  of  the  district  in  which  the 
newspaper  planlJ  of  Buffalo  center. 
It  is  claimed  the  new  site  was  chosen 
after  careful  consideration  of  the  trend 
of  business  and  movement  of  the  city's 
center  of  population. 


added  as  needed, 
was  made  public 


No  estimate  of  cost 


rye 
Proof  rreee 

1  —  Monotype  Machine  Hood 

2  Jrtinry  Linotype  Klectric  Motor. 
1 5  -  W  oud  Cabinet  Drawers 

Wr.lt  B.  Brewers.  Buaineai  Manager, 
Cleveland  Wear.  Cleveland,  Ohio. 


Far  Sala 

I  rr  Feeder,  replaced  by  Electric  Pot.  fine 
cotHlitiun.    $40-00-     Cauette,  Lima,  Ohio. 


EQUIPMENT  WANTED 

g_  A  WORD  lar  advevtlaemante  undue  tbla 
cUaalltcalloei-    Caak  wltk  order 


Waulad 

We  kare  client,  lor  go^l  loi>v  nraapapei 
preaiea.  at  the  right  prrre  Wntr  lull  deaci.c 
tioo,  with  .ample  paprra  pflnlrd  thetKm, 
pricel.  etc.     Baker  Sxlr.  Co..  2l»  Klf III   .\vc  . 

New  York  Ciiy 


Kingston  Frneman  Staff  Dusaas 

Kinoston,  N.  Y. — The  Daily  Free- 
man staff,  organiied  as  the 


Freeman 

Social  Club,  held  its  annual  banquet  last 
week  at  a  local  hotel.  The  club.  46 
Erection  of  a  three-story  block  on  a  strong,  has  members  whose  service  wHth 
site  140  hy  2(>l  feet  will  be  begun  in  the  paper  dates  to  1871.  Jay  E.  Klock. 
ihe  near  future.  Removal  of  buildings  editor  of  the  Freeman,  and  Colin  K. 
now  occupying  the  site,  il  is  «aid.  uill  Urqhart,  of  the  F.  A.  Flinn  Paper  Com- 
soon  be  begun.  pany.  honorary  member  of  the  club,  re- 

Chooaing  Of  this  site  removes  for  the   lieved  each  other  as  toastmasters. 


FOR  SALE 

Co..  Straight  Lino  Quadrupla  Four' 
Deck  T-o-Pag*  Wide  Pteaa.  Printa 
4  6  •.  10.  12.  '4  or  "  pagapaparaat 
24  000  par  hour.  20.  24.  21  or  »  page 
papera  at  12,000  per  hour,  loldnd  lo 
Kmil  page  all*.    Length  ol  page  !*»"- 

ThU  Pre«»  May  Suit  You. 

WALTER  SCOTT  a  COMPANY 
PLAINFIEl.il.  NEW  JERSEY 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Power*  Photo  Engraving  Co. 

1S4  Nnaanu  St..  Tribuna  Bldg 
Naw  York  Clip 


FOR  SALE 

Two  four-deck 

Potter  Printing  Presses 

complete  with  Cutltw-Harniner  Control,  extra  rollers,  motors, 
etc..  all  in  splendid  runnins  condition.  Presses  print  7 
columns  20  inches  up  to  32  pages  with  one  set  of  plates. 

also 

Complete  Stereotype  Equipment 

chases,  etc.,  of  corresponding  size  and  all  in  A- 1  condition. 

Will  be  sold  reasonably,  immediate  delivery  lo  make 
room  for  our  new  plant. 


THE  DULUTH  HERALD 

DULUTH  MINN. 


Digitized  by  Google 
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Introductions  to  Employer   and  Employee 


SITUATIONS  WANTED 


HELP  WANTED 


0_  A  WORD  ler  .dv.rtLeineati 
**C  ,l...in.-v.«. 
those  < 


.m.nl.  UBdar  thl.  C_ 

31  SjF  & 


W  wards)  FKXE. 


A   WORD  lor 
this  cinssintauon. 


Advertising  M>u| sr -Sol  letter 

\*>w  employed.  .1ft,  married.  13  years  e  s  peri- 
s-nee.  A  1  references,  desire  to  change,  where 


.dvartiaina;  Seiicitsr 

Prefer  man  «kn  can  write  witnc  copy.  State 
all  first  letter,  including:  rsprrieucc  Aivd  salary 
desired.     tsUpubltran   t.sxette,   Lima,  Ohio. 


EAST  TEXAS  "BOOMED' 
AS  PAPER  CENTER 


to  B. 


<  HJj. 


Aii>  rrlniri    CoCty  WrttOT 

With  copy,  product  inn  and  managerial  cxneri- 


(agency  and   mdnstrial)   desires  Conner- 
ritn    service   department    nf    Nr*  York 
C*$J,  <  are  Rbimi  ft  Puts- 


ClaaalJWd  Mtntfir 

Young  nun,  2J;  several  years'  experience  as 
assistant  classified  najiagcr  on  daily  >d  119.447; 
thoroughly  experienced  in  cUsasfted  prutitutlcrf.; 
prefer  aouth  western  paper  *d  about  50,000; 
will  no*  consider  paper  with  "Old  Pott"  re- 
strictions. Address  Box  C-SJ2,  Car*  r.DJToa 
St  PtipuSKis. 

Classified  M  »  r.  s  -  #  - 

With  Metropolitan  newspaper  experience,  wn«ld 
consider  any  lire  proposition  where  the  bnild- 
ini  n{  classified  advertising  will  he  appreciated- 
Mr-  Ftshltslser,  if  your  classified  ia  rvot  what  it 
should  br  tr*m  a  financial  or  vnlnrsve  starsd- 
point.  set  fa  Kitsch  with  mc  Address  Box 
C  »SJ,  Care  Knixoa  ft  PnaLisiiia. 

Sued  Papen  are  Quoted  Paper*-  If  yosj  want 
mltimmst  lor  humor  department  address  Box 
C-7W.  rare  Eaiwi  ft  Ptiiuwia,  

Expert  Cm!  Analyst 

Ksprrt  cast  analyst  open  (of  |itopoaltk>ii.  Ten 
years   present   f«aailxiit-     tiood  busir 
agcr,  financier,  crcditiav 
it.    married.  Present 


Box  C  M,  Care 


Editor.  Oty 

Open  to  ertfacemem  as  editor,  oty 
editorial  writer:  Metropolitan  and  aecondary 
city  experience  covering  2S  vnrt  Virile 
thinker  and  writer;  master  of  newspaper  Y.ng 
|i*h.  Know  ihr  same  all  the  way  thruuah 
Polttirally  am  an  independent  liberal  Will 
not  tie  op  to  a  hidr-bohnd  partisan  organ. 
Po«Mr*»  character,  personality  — and  a  afnir  o[ 
humor,  thank  (Wad.  New  Ytitk,  New  Jersey  or 
New  KngUnd  preferred.  Addreaa  Box  CM, 
Care  KoiToa  ft  PvaitSHKB. 


Editorial  Writer 


Now  Era  or  Old  T 

a  thonged  world.  Dull  newspapers  are  lo» 
ittg  i«i  to  "peppy"  Bovit*.  G»rle  and  boys 
IHM  former  op  Experienced  all  around  news- 
t>ai>er  man  wantx  joh  in  or  near  New  York 
where  "forward  looking;"  ideaa  are  desired- 
Vvr  instance,  let  me  sogers!  hmw  pnlHirs  can 

they 


l;«r  instance,  let  me  <uxgr<t  how  pnlHir 
lie   made   interesting  **   le.vr   stories-  aa 
must  be  b«w-  as  giddy  girls  a.  well  *. 
matron    hate   v,,tr.     Frank    P^onA  571 
MM  alreet.  New  York. 


N.  Y. 


"  r,"i  J-*   Hispxs   31.,  nrrHisirn, 


Wontad  a  Chance 

Stark  hi  lemon  grove,  my  how ts trap*  hruken. 
1  nrrd  hei|u  Alter  It)  yeara  as  reporter  and 
editor  mi  great  and  small  dailies.  I  blindly 
rxaed  myseM  into  city  editorship,  etc  .  on  the 
largest  daily  in  town  of  liiO.OAO.  with  a  host 
who  bought  into  the  game,  Expert  to  dig  o«jt 
before  April  1  Can  shnw  clean  and  rather 
I  record     Nnt  cheap.     Box  CM7,  Care 


Special 

Kxperie 


Lino ty pa  Oporater 

A  first  ciaaa  linotype  operatur  to  work  on  an 
update  (New  « ork)  morning  nenipaper. 
Strady  work,  aurrnn ridings  cungeitu.1,  and  gi»J 
place  In  work.  Wages  from  U6.0Q  to  f 40  00. 
rneiaiderable  overtime  if  desired.  Address  Box 
i "  -  'V,  I  '.vr  Kin  mi  A   V  i ■  ii.i  .ii  »> 


Wanted  a,a  Bsiainooa  Mastngsxr  «f 
Largo  5«atb«ni  Dally 

Experienced  man  of  agreeable  yet  ag-greasite 
personality.  Must  know  hnatnesa,  rirenlation, 
and  mechanical  ends  of  nesnpaper.  The  man 
in  want  is  now  rm[doyr<l  on  a  paper  of  nrr 
in  some  Hre  town  To  that  man  we  can 
offer  an  attractive  and  iwrmnneril  propnoition. 
Addrrsa  Box  CM',  Care  Eaima  ft  Puai.iuiia 

Advartlaing  Mss 

Wanted — Good  adverlWug  man.  one  who  can 
prepare  copy  and  ia  experienced  in  handling 
special  fextnrea:  must  also  have  knowledge  of 


Weal 


i  in  rrj!    rn.ir  if.  tn<-  i    «tr  i  II    i  ■■■■ 
by    all    around    eeprrirn^nl  r.r 
I  "an   give   best   of   referrneee.  Marred, 
dress  Box  C         Carr  Fpiroa  4  Pi  at  i 


a" 


BUSINESS  OPPORTUNITIES 
6c 


A  WORD  tor  advertisements  under  thsa 
cUaalAcntino.    Cash  with  order. 


INFORMATION  WANTED 

c_  A  WORD  fwr  ndvortii 

eUaalA<ati»n.    Caah  with  ordae. 

Wanted 

As  fntsrhly  as  pnsaible  infnrrriMttoei  o\  a  maw 
who  represents  himself  to  be  J-  B. 
slereotyprr   and  presai 
Orleans    ami    of  Mem 
telegraph  if  eaiiedtentl 
Dsspntch,  Ytiek,  V 


>tl  to  W.  L.  Taylor.  The 


Writar 

rienced  special  writer  seeks  new  connee 
EsM  where  thnroug-h  training,  ability  tn  write 
well  and  broad  outlook  will  he  assets— with 
ncsiapoper  feature  writrr  or  Sunday  editor 
or  w*th  weekly  publication  nr  sy  nil  irate,  Ad 
i!r«s  Br.s  C  JUJ,  ("are  Ewnns  A  Pi  ai  tsHIR. 

Clrru'stion  M«b»io 

Able  and  decemlaWr;  a  capablr  raeculivr  of 
aide  experience,  obtained  by  siany  yrsrs'  rnrt- 
ropolitan  cimneelwins,  desires  to  locate  with  u 
progressive  Republican  .lail*  in  city  af  200.0011 
..r  more.  Address  Box  C  «J9.  Care  »-f  KjilToa 
«  Pi-ansMsa 


CORRESPONDENTS 
STORY  ' 


Prominent  Engineer  writes  interesting,  enter 
tuning,  instructive  artieles  ud  subferta  in  field 
■if  Engineering,  Economics,  Industrial  Rela 
lions.  Assignments  or  will  provide  own  sub 
(rets  Address  Engineer,  c/o  Mr.  Cox,  Room 
J12.  JO  Church  street.  New  York  City. 


Business  Manager  or  Advertlalng  Manager 

l*it«itinn  wantrrf  as  tm»me*i  stianager  or  ad- 
rrtMing  manager  on  »"tor  IiVr  pi'Sic»«iif 
rtewspaiter  by  a  resl  t'*r  siitr  who  kio  a*  h*j» 
IA  ■UdSJCI  result.  K.llren  years*  es 
divider)  upnn  four  newspapers  At 
r.UMiir.s    ttuniasre   <-l    mrNliUfli  »t*ej 

ffea-TETn  ciTtt»l* 


Financial  and  Commercial  Trada  Journal 

Similar  to  the  Inurnxl  of  Commerce  is  to  he 
established  in  a  Slate  west  of  the  Mississippi 
Riser  which  offers  careplsoital  advantages  tor 
such  a  pahlM-Mtioti  and  which  has  no  ouch 
luarnal  and  has  never  had  ooc  The  held  is 
large  and  compteneuaive  with  many  interests 
to  be  served  and  sueh  a  publication  would  meet 
nub  almost  immediate  success,  dependent  upon 
amount  o4  energy  put  back  of  installing  rt. 
A  publisher  with  a  well  equipped  mechanical 
plant  and  advantageously  located  who  has  this 
project  in  cnsjrte  of  cciniumavaboa  desires  to 
near  from  interested  parties,  particularly  a 
competent  editor  who  has  had  experience  on 
such  journals,  and  advertising  man  who  under 
stands  financial  and  commercial  advertising, 
and  a  rirenlation  man  who  understands  thai 
branch.  Paper  will  be  issued  at  finrt  aa  a 
weekly  and  more  frequent  isasjrs  will  he  in- 
stalled aa  prcsrrcsa  wsrranta.  Absolutely  es- 
sential that  the  three  principal  positions  as 
staled  should  he  tilled  by  men  witling  to  sub 
scribe  for  stock.  Answer  in  detail  giving  all 
oualifWationa  and  amount  ol  money  available 
lor  investment.  This  la  not  a  promotion  hut 
is  a  strictly  business  proposition  and  the  pub- 
lisher desires  only  men  highly  qualified  and 
in  a  position  to  make  substantial  investment. 
Address  Box  C  8J8,  Care  Editor  at  Pvilisiixb. 


A  Real  Opportunity 

Welt   established    sreeklj    mi  rapidly 
Ohso  city.    Present   population  27.0011. 
receipts  1920  over  1M.000;  gross  expenses 

',^^Sor•T^rm.0''^».s,•'.*<»,^^x',. 

nn,  Nr.  York  Chy. 


I.VJWI.J  la  EtHTiM  A  PcfttMHIal 

Dallas,  Tex.— The  Texaj  Chamber  of 
Commerce  has  launched  a  movement  for 
cstablithing  paper  and  pulp  mills  in  the 
various  -  commercial  centers  of  East 
Texas.  It  is  claimed  thai  sufficient  raw 
fibrous  products  fr<ra  which  paper  may 
be  manufactured  are  available  in  East 
Texas  to  supply  the  demands  of  the  en- 
tire Southwest.  W.  K.  Clark,  manager 
of  the  research  department  of  the  Cham- 
ber of  Commerce,  who  has  studied  East 
Texas  as  the  seat  of  a  great  pulp  prod- 
ucts center,  announces  that  several  towns 
of  the  Texas  pine  timber  belt  are  ideally 
located  for  paper  mills. 

Communications  received  by  Mr.  Clark 
from  various  sdentiric  bodies  assert  that 
East  Texas  is  an  ideal  pulp  producing 
area.  Among  the  organisations  inter- 
ested in  East  Texas  as  a  paper  center 
are  the  I'nited  Stairs  Department  of  the 
Interior  and  various  technical  schools 
and  colleges  of  the  country. 

There  is  at  present  one  paper  mill  in 
East  Texas,  located  at  O/ange  and  op- 
erated in  connection  with  the  Miller- 
Unk  saw  mills.  This  mill  is  devoted 
exclusively  to  the  manufacture  of  krafl. 
Several  other  mills  for  the  manufacture 
of  kraft  arc  being  considered  for  East 
Texas. 

A  mill  for  live  manufacture  of  news- 
print paper  will  soon  be  established  a: 
Mineola  to  use  cotton  linters,  cotton 
sulks  and  other  ribtous  products,  and 
negotiations  are  under  way  for  the  es- 
tablishment of  the  mills  for  the  manufac- 
ture of  newsprint  from  linters,  of  which 
there  is  an  almost  unlimited  quantity  in 
Texas. 


$50,000  Cash 


for  first  payment  on 
daily 


an  attractive 
East- 


em  1 
lion  V.  P. 


Charles  M.  Palmer 

NEWSPAPER  PROPERTIES 
US  Fifth  Av.„  N.w  V.rfc 


WEEKLY  NEWSPAPERS 

r 

h...  »ir.il»M.  for  parch*,,  hv. 
•SSI  auptKmal  WEEKLY  NEWS. 
PAPERS  loctod  la  Ea.Unt  Juu. 
Ttb.M  .re  Important,  .t.pl.  proper- 
li...  w.11  *qakpfi.d.  ,«rvtn|  stood 
Add*.  Ar.  reasonably  pried  on  a 
bail,  of  earauia.,  and  faLr  t«m»  wtH 


Tune.  Bfdg~ . 


New  York 


FOX  SALE— NEWSPAPER  EOUlPgHT 


B-paa-e  Cox  '  ■  .    .  e..v 

12-pa,.  Cm  Duplpi  e.Ovv 

•  P>(.  Cos.  Convet   4.0«0  lob 

iFoIlnwms  with  Stereotype  EqehMn.nl) 

It  page  Potter   S.ilO  f  ob. 

IS  page  Co..    OOO 

)J  |»te  Co.. 
40  pace  Ho.  . 
I  Model  ■  Li 


.   i $2,004  fob 


..  S.I00 
12.000 

...1 2.000  lob. 

a  Linotype          1.000  f  o  b. 

.  Model  S  Linotype          1.070  l  o  b. 

I  Ludlow.  Complete   ...    2.0IS  lob. 

Wire  er  Write 
SOUTHERN  PUBLISHERS  EXCHANGE, 
Incorporated 
New.paper  Properties  and 
IX  North  »tb  SL  P.  O. 


St.  Louis.— The  Clayton  Argus  will 
Ik  combined  with  the  St  Louis  County 
Sentinel,  which  will  be  owned  by  a  new 
company  composed  of  Willis  Benson, 
K.  L,  Corson,  I'eter  C.  Ropp  and  O.  E. 
Morton,  manager  of  the  Argus,  who  will 
he  secretary  and  general  manager.  The 
Argus  was  owned  by  William  H.  Lewis, 
Stale  Lalxir  Commissioner  It  was 
lounded  in  1K76  and  was  the  oldest  news- 
paper in  St.  Louis  County. 


Hot*!    Prui.     NOW  Print. 

Mimeograph  has  given  way  to  regular 
printing  machinery  in  the  production  of 
the  Pennsylvania  Register,  the  daily  is- 
sued by  the  Hotel  Pennsylvania.  New 
York.  The  maMhead  carrie*  the  names 
■  if  t«o  members  of  the  New  York 
Ltsgur  nf  Advertising  Women— Grace 
Crawley  Oakley,  edilur  and  in  charge  of 
publicity;  and  Anne  Taylor,  assistant 
rtlitt-r. 


The  staff  of  the  Reuben  H.  Donnelley 
Corporation,  publishers  of  the  Red  Book, 
on  February  6  pulled  off  a  surprise  to 
Mr.  Donnelley  in  the  shape  of  an  enter- 
tainment at  the  Sclwyn  Theatre,  that 
showed  what  versatile  and  talented 
actors  thev  are.  ITie  program  opened 
with  a  very  creditable  performance  by 
the  Red  Book  Mastodon  Minstrels, 
which  was  followed  by  a  playlet  entitled. 
"The  Second  Generation,™  by  Leon  J. 
Bach.  Songs,  bright  dialogue  and  music 
by  the  Reuben  II.  Donnelley  Jaiz  Band 
kept  the  audience  in  rare  good  humor 
throughout  the  evening.  Besides  the 
employees  nf  the  company  and  their 
friends,  there  were  present  as  special 
guests  a  number  of  prominent  advertis- 
ing men,  including  "Pop"  W.  C.  Free- 
man. John  Clyde  Oswald  and  Frank  H. 


To  Know  the  Trend  of  Faabion 

In   Nr*   York  i*  the  de«r<  of  almost  ei.ry 
eunian   in   the   cauulry.     A  weekly 
Irtlet  will  kee|>  y<i»r  re.d.r.  t»i»ieH 
M..»  t  Hit.  '  nr  FtilT".  *  Pr«  r. 

P.  S.  TyUr  Withdraw,  from  Agancy 

Potm  svii.  Ore. — P.  S.  Tyler,  former 
pri'siilciit  si  the  Kol.ford,  Cnn 'taurine 
iX  I  s,  K - 1  niK  it! i.inv  ;i  k.t  ncn  >l  San  Fran- 
cisco. Portland.  Ore.,  and  Srattle,  has 
«>ld  hi.  interest  and  withdrawn  from 
the  firm 


Six  Editor,  in  LaajieUttsro 

MoSHAN,  '  tklit.— Six  <  NfMntM  cslttors 
vs  II  occupy  seats  in  the  state  legislature 
as  the  re.ult  nf  the  recent  elections.  Thev 
are:  W.  A.  HornU-ck,  Sayre  Standard: 
E.  Cu  l-i/old.  Temple  Tribune:  Eli  U 
\dmiie.  fiirmerl)  rdilor  ,,f  the  Oilton 
fiusher.  JbjaSM  C  Nance.  Marlnw  Re- 
view; J.  II.  CltsptsX  Dklahoma 
H.iriK-i :  John  tirloliie,  Guthrie  Oklah.una 
State  Register 


Singor  QuiU  Main*  Jottrssalian 

Dasjaris<i>tta,  Mc. — With  the  change 
oi  ownership  in  the  lancoln  County 
News,  sold  by  the  estate  of  the  late 
Leon  A.  Gray  to  Samuel  H.  Erskine. 
formerly  of  the  editorial  staff  of  the 
Rutland  (Vt.)  Evening  News,  who  has 
assumed  charge,  (jeorge  W.  Singer,  its 
editor,  retires  from  the  newspaper  busi- 
nrii.  in  which  he  has  been  < 
l(«K. 

Hamburg  Weekly  Poet  Starts 

Bt  ryALo. — The  Hamburg  Post  i<  the 
nevsc't  addition  to  tbt  weeklies  of  Krie 
county.  It  is  published  b>  Milfonl 
Wcsp,  former!)  of  lite  BuIIjI  .  Times 
ttsfll. 
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TIPS  FOR  AD  MANAGERS 


D.  Kolleck  Advertiaing  Agency. 

Ilandl.n*  ad 
ny,  Hy'-r 


„j  F.  Logan,  lac,  *>0  Fifth  .vtn»., 

few  York  Handling  advertising  for  the 
lectnc  Vacuum  Cleaner  Comp»nj  <;l  Close 
land,  Okin  Sunday  rotogravure  ecctiot,.  wil. 
I*  used  in  all  «.l  ike  leading  «•<«•  "I  "»' 


Ji>;  [kvonsrirr  aMccl. 
icrt.tuig  for  B.  K.  Slui 
Park.  (MM 

BmlutCJUlS  M  <KM* ,< 
IM«  ad.ciii.ing  for  MM*  U' 
Company,  Klhllurt,  llld. 


Chicago 

il 


..any.  People* 
Handling  advertising  f»t 


as1  fife*?  Bureau  of  Analysis 

Field  Ad  S.rvltt.  Slala  Lite  Bldg.  India 
napiihs.  Planning  campaign  of  natauiiai  stop, 
tor  The  Shqler  Asle  Manufacturing  Oimprnv 
••I  Louisville.  Ky  Handling  advert., tig  for 
the  American  Bearing  k  Die  Casting  (  orr-  r» 
Iron  of  lndiniaa|H»lls. 

Sidwner  Van-Riper  Advertising  Company, 
Mrrekanta   Dank   Bldg,   Indianapolis  Slatted 

 .paper  campaign   in   Indiana,   Uler   to  be 

■         "' ,,r— ■  '  While 


sealer  .oftener. 

Calkln.  A  Hold**.  230  3lh  avenue.  New 
York  Sending  <>ut  schedule,  t..  newspaper, 
Inr  II   J   Heme  &  Co.  Pittsburgh. 

Jules  P.  Stores.  110  Weal  Hal  atreet.  !<ww 
V..lk.  Scaling  cut  | .IBM  line  contract*  In 
Sur.dav  paper,  through  the  Wr.l  lor  Part,  & 
tllforil  products. 

E.  W.  H.llwig  A  Co..  2"  Madison  av.no. 
Sending  out  schedule  to  a  li»l  "I  rotogravure 
uewirciprr*  Inr  Cum  Products  Company 

Acme  Adv.rti.i-.,  Agawcy.  Clt  liana  » 
Southern  Hank  Illdg..  Atlanta.  Making  l.ll|">- 
line  contracts  with  Southern  m-w»ioifr*  lor 
L   K    Chri.tman  Company,   lack.nll.  Ter.n 

CampbelL  Blood  *  Trump,  Penobscot  Bldg 

Unreal.  Slaking  2.0un.llne  OTntrarl.  wslb 
m.rl.lle  Western  newspaper*  i",  Bar  H.ltery 
Company. 

Mcjuakla  Advertising  Ceaipaar.  3  South 
Waha'h  .ver.ue.  ITiicsgo  Makiroj  J.i»ilitte 
contract*  lor  Great  Northern  Railway  Cum- 
pany 

M.i  .  Advertising  Company.  Bulletin 
Bldg  .  Philadelphia.  Making  yearly  contract* 
unit  r-rw  »|«,ipers  tor  the  Philadelphia  hvcrung 
Bulletin. 

Nalsen     Che. man     A    Co..  Chattanooga. 

Term.  Making  yearly  contracts  with  newspa- 
pers lee  lleth  Juice  Medicine. 

Thompson  Company,  4lh  Net  Bank 
incinnjti.    Making  1. mm  line  contract. 
•  •paper,  lor  A-  Tietlg  k  Son. 
J.  Waller  Thompson  Co 
v.in    avenue,  Sew 
yearly  contractu  with 
lergen.  Company. 

Martin  V. 

Chicago.  Ma 
Spice  Company, 

Laird  at  r  V.mae,  5  South  Wabash  avenue. 

i  hie..g.,  MjWir-**  |O.000-line  yearly  contract* 
with  newspapers  for  Caliloeula  Associated 
Raiain  Company-.  Making  3,000  line  contract* 
i,  .  .  I,-  t  i'"P|.niy. 

Crttcfcfield  aV  Ce.,  Brooke  Bldg .  Chicago 
M  ik.rj     -  rarly    couirai  Is     t        e         Von  t  .  .  , 

K.il.alor  Company. 

101  S  Br~d- 

MlH  con- 


Ble 

HMg.. 


■npeny,  242  Madi- 
Makmg  l.nnoline 
pai^i.  lot 


•rge  L.  Dyer  Coeapanr,  42  Rrondwey. 

Nr.  York.  Wat  place  ad.crti.iag  for  Regal 
Sh-K-  Cooipany.  tlaing  iiewa|.a|.cr>.  magarine*. 
Itade  paper*,  eaport  publication*,  direct  by 
mud  and  *ign* 

D'Arcy  Advertiaing  Coaapeny,  Inlernaltonal 
l.ile  HMg..  St.  1a>ui.  Will  place  advertmng 
in:   I  i-jiia  Cola  OinaiiAity,  Atlanta. 

Frank  Seamen.  470  4th  evenue.  N.w  York. 
Will  place  ailvritlaing  lor  Ibelie.  Br.lhr... 
;H  ith  avenue.  New  York,  manutartujrrr*  ol 
"I'beney"'  *ilk. 

Henri.  Hural  *  McDonald,  id  Keel  Weak- 
tngton  vtrrct,  t'kicagn.  Will  make  up  liege, 
•luring  February  and  March  lor  Tildrvley  It 
luiitpenr,  iti  N   Clark  atreel.  Chicago. 

Tuthlll  Adveeliakng  Agency.  Ill)  Brnnd- 
New  York  W.d  make  up  lints  during 
April  for  the  l»wc  Brother,  t'umpany,  Dayton, 
Ohio,  airing  »r.Hu|eik.  mag.irtne*.*  trade  and 
I  arm  paiwr.  and  direct  by  mail. 

Crmndin-Dorranee-Sullivaal,  Inc  .  I  I  Sth 
avenue.  New  York.  Sending  out  order*  to 
daily  and  wrekly  newspaper*  in  PenniyWania 
and   other   Si.uthra.tnei   state*   lor   the  Hud- 

I,    I ',  ;,!    I       , ; i .  i  s      I    Si  tai.toii.    I':-       Srr  ;l;ng 

out  ontrr.  to  daily  neaipapers  hi  Boston. 
New  Yi.ik,  Chteago,  St.  Louil,  San  Franriern, 
I  lrv.-l.....l  and  h.a.l.  City,  fcr  the  htrallte 
F.le.ir.r.,1  Pr-.-dactg  Corporation.  Yoektnwn 
llrigkle,  N  ^.  Sending  out  or.leri  t.,  da,ly 
nrar.|wpef.  Hid  trade  paperi  Inr  thr  Superior 
I  nlrrnei,:    Company,   Piaua.  Ohio- 

Meeeeagale  Adveni..ng  Agency.  Candler 
lll.lx  .  Atlanta.  Ga.  Planning  campaign  lot 
CutnV  Brother*  Cornpanv  Inr,  ituln.  of 
T.r.  meter  Heary  Touring  Tuhei.  Newape^crr. 
Ira.le  paper*  and  magaiinct  will  he  u.ed. 

Aeoral  Agency,  H2  Naeawu  atreet.  New 
York.  Placing  order*  lor  E.  H  Wolfee  *  Co., 
tWrman  :>  .ltd*.  212  Brnaduay,  New  York. 

A..ocUted  Adv.rtielng  Agewciea.  1472 
Broadway,  New  York.  Placing  order,  to, 
nnuidville  Tlte  Company,  1V26  Brrwdway.  New 
York. 

Berrien    Company.    1°    Weet    44th  atreet. 

New  York.  Again  placing  >ir  ler,  j..r  Klrar 
ft.iT   f.inrn  Rug   Company,   llululh.  Minn 

China  A  Holden.  2(0  Sth  evenue.  New 
York.  Probably  will  make  up  l.<t  durieig 
Marrh  and  Aplll  for  Shere,«id  *  Wi!liam. 
Cnnapany,   paint*.  Cleveland.  O. 

CrltchAeJd  A  Co.  Brr«,k.  Bldg..  Chicago 
Reverted   to  have   iccured  the  following  ai- 
roont.:     Samion  Tractor  Company  lanaville. 
W,e  ;  Haverlord  Cycle  Company,  Philadeh 
Have.    Shock   Abtorber.    >jf,nneapo!i.,  \( 
and  the  Uewitt  Bro.  Soap  Company.  -Bunny 
an,  O. 


Hewloy  Adverlulag  Cocnp.ny.  95  Madleon 

avenue.  Nee  Vurk  Placed  »  few  order*  with 
Nome  New  York  City  nrw-.peper*  lor  Der.ance 
Check  W titer  Corp.,  Rochratrr,  N.  Y.  (Stanley 
A  D.  nth.  k  Co,  agent*.  220  Weal  4.M  atreet, 
New  York  ) 

Hoyt'e  Service,  Little  Bldg .  Boelon.  Again 
.U.-.ng  iiniria  with  ncwapaper*  fnr  Frank  K- 
liavi.  r-jmpony,  "Davi*  Canned  laj,,ter,"  SI 
Control  SYhaif.  Glouceeter,  Mai. 

H.  B.  Humphrey  Company,  ft  I  Roylaton 
•  ireet.  Boeton.  Reported  will  make  up  He* 
during  March  lor  George  Fr.'.t  Guniumy, 
-■Boitiin  Gartrr"  and  "Velret  Grip"  Hoar 
Supporter.,  551  Tiemonl  urect,  B.-.tno.  M,w. 

Hutbend  A  Thnma.,  lot  Ca.t  Erie  atreet. 
Chicago.  Placing  order*  for  Portland  Cement 
Association.  Chicago, 

H.  t.  Janaea  Advertl.lng  Agency.  1 10  Weat 

Ivth  atreel,  New  York.  Handling  arlrerliamr 
for  IT.  S.  Industrial  Alcohol  Company.  27 
William  meet.  New  York,  and  Oil  Product. 
Company,  "L'soline,"  SO  Union  Squate.  New 
York. 

John  S,  King  Company.  Altanaont  Bldg  . 
Cleveland  Placing  ordrra  with  newspaper,  n. 
Ohio  and  lurroundine  tettilory  lot  Wells 
I'rocen  Company,  "Blue  Devil  Cleanser." 
Youngetowm,  0, 

Lord  A  Tkwnaea,  Mallere  Bldg..  Chicago 
Handling  the  advertising  inr  Coppct  Btcs.  & 
/rv>k,   Nappanee  Dutch  Ritchenrta,  Naptance, 

Mutual   Service   Ccnrpsratlnn,    140  Cedar 

meet.  New  York.  Handling  the  account  of 
lehigh  Valley  R    R    Comivany.  New  York. 

Daniel  E.  Parle.  SO  Boylaton  atreet.  Bo* 

ton.     Making  contract*   lor   Waltham  Watch 


lelyhla! 

Minn., 

v  „       »**  a    t  _c.i._   .,     and  me  uewitt  l»ro*.  ^oap  compr — 

ktn,  yearly  coitr.cl.  for  Wool—        ^  tl,lnd  .,r..u 

San   Francisco.     Placing  or.irr.  w.lh  areiia 
In  twelve  Western  state*  for  Hill.  Br 
Can  Bran 


way.    Ian,"  Angel,,'  **.*".'« 

mem  lor  II.ll*  Brno. 


Lyddaei  A  Han  ford  Company.  200  5th  ... 

tine.  New  York  Making  1.000  line  contract* 
(.,[  The  International  Chemical  Company. 


Vradeukurgk-Kenneely  Company.  171  Mad 

iann  avenue.  New  Yr.ik  Making  2.S0H  line 
yearly  conlracti  with  newspaper,  lot  Parker 
Blot  hemic  Company. 

Warneld    Advertiaing    Company,  feiletal 


uaakers  of  macarom  pro.lnrl.. 


Indication  of 


1920  v..  1918 
in  the 

BOSTON 
AMERICAN 


Financial  Advertising 

Total  tines,   1918.  .  .  21.769 
1920.  .  .233,609 


«         Buy  Spite  In 
J      BoaiWg  <7 molest 
v     I   r  X—*ipaper 


LOS  ANGELES 

IT  IS  THE 


April  1.  1920 


134,686 

Grtnct  Jntt  Uke 

a.  b.  c 


NEW  HAVEN  REGISTER 

largest  circulation  in  Connecti- 
cut's Inrgett  city.  Average 
daily  paid  circulation  over 

30,000  Copies 

Double  lltr  circulation  of  any 
New  Haven  paper.  It  covers 
the  field. 


Hi. 


M 


per.  ... 

-Red  Can  Brjn.l  Coffee."  San  Franei..-. 

George  L.  Dyer  Company.  42  Broadway. 
New  York.  Placed  orders  lor  John  H  Strtaon 
Comisany,  "Stelaon  Hal*."  >l- -tiigi  mrly  ave 
nur,   Philadelphia,  Pa. 

Richard  A.  Foley  Advertiaing  Agency, 
Terminal  Hlihl  .  Philadelphia.  Reported  will 
makr  up  list  duiing  March  lor  Alenure  h  Soil. 
-Mince  Meat  and  Plum  Pudding."  110  T, 
.Heel,  Philadelphia. 

Gardner  Advertising  Coenpnny,   1022  Lo 
rual  alrrrt.  St 
lor  Ortainteed 
St.  I.-  u...  Mo. 


..ker 


Company.  102?  Lo 
Again  placing  orders 
t*    Company,  toofm,, 


FIRST  IN  1000 
NEWSPAPERS 

A  National  AdTcrtiaer  with  30 
yaavrs*  ex perieoce  recently  alated 
tkat  bis  recorda  ghow  that  for 
the  money  expended  the  results 
produced  bjr  iho  Waahington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
nawapapar*. 

Western    Representative,   J,    E.  Lot,, 
First  Nat'l   Bank   fUdg.,   Chicago,  111. 
Eastern  Representative,  Dan  A  Carroll. 
Tribune  Bldg..  New  York.  N.  Y. 


World  Wide 

ADVERTISING  CORPORATION 

Advertising  Counsel 

Ores  Wast  34th  St.,  New  York 

Telephone.  Fitaroy  | 
Cable  Addrosa: 

SCHOI  7FM.  I 


ory'*  Garters,  Congr.es  atreet  I 
nue,  Chicago 

SImn.ends  *  Slmavonde.  422  South 
horn  *l!eet,  Chicago  Placing  order*  for  Na 
tu.nal  Kellastone  Company.  r'Ke'.la.tone  '  In- 
perishable  Stucco,  \S>  F>ist  Suneti./r  atreel. 
Chicago,  and  J.  P  MnlTr  Omtsuiy,  dl.trihu 
Ion,  Tark  arena,  anil  :jslh  .liret.  New  \  or'. 

5treet  ek  Finney,  I  7  I  Madleon  avenue.  New 

York  Again  placing  order,  lor  l%nrdon  Pr» 
Fi.herie*  Company,  "Gordm'*  Cod  Ki.h. 
Clmtcestrr,  T" 


Tuthlll  Advartlalng  Agency. 


1131  Broad 

of  Vila 


JSSr^"nranr,a^ 

New  York. 

S. ^  Weill  ^C..pa.y.^  »4^Elllcolt 
Buffalo  H.m.r  l>"c.„  .,  Hurl.. 


Harmnn 

N.  Y. 


Raco.nition  Changea  in  Boeton 

Boston— The  Hncion  puhlishers  havt 
v.ilrd  In  transfer  rcrofrnitinn  from  the 
Pfcffitt  Advertising  Aurncy.  Inc..  to  tlte 
Walton  Advertising  Service,  Inc..  357 
Westminster  street,  Providence,  R.  I- 
eiird  220  Devonshire  street,  Boston,  and 
tn  transfer  recognition  from  S.  A.  Con- 
r.ver  Company  to  S.  A.  Conover  Com- 
pany, Inc.,  24  Milk  street.  Boston. 


Peck  AdverttaJag  Ageacy.  147  ttb  avenue. 
New  Yotk.  Placing  ordrrs  sriln  Pacinr  Coast 
ncw.pOfrt.  for  Teror  Prodorla  Cneporaliuii. 
-Teaot  Candy  Mlnla."  32S  East  24  atreet.  New 
York. 

Roberta  A  MacAvlacbe.  30  North  Dearborn 
street,  Caicaeo.  Again  plaring  order,  lor 
I  Urn,  Peaho.lv  A  Co,  collars  and  shirti.  4JJ 
stiver  siren,  ftoy,  N.  Y. 

Frank  Seaman  Company,  4  70  4th  avenue. 

New  Yi>rk.  I'tacing  orders  with  new.rcira-rs  in 
Boston,  ltiiladclphia.  New  Yolk  anil  Chicago 
for  the  present  lor  McClurc  t:ompany,  -Mc- 
l  lurr's   Magaiine."  New  York.    Will  extend 

Saltiler-Waruer    Company,     223  North 

«^«,»iivB5LftB 


The 

Pittsburgh 

1 

hats  the  second 

largest  roorn- 

ing  and  Sunday  circi 

in  Pittsburtrh. 

OF  THE  SHAFFER  GROUP 

Trie  Louisville  Herald  led  the  other 
Louiavtll.  morning  newspaper  in 
local  display  advertiaing  for  the  first 
ten  months  of  1920  by  171.6*0  agate 
lines. 

THE 
LOUISVILLE 
HERALD 

Kctituck y'»  Cr**t««l  Newtpapcr 

OF  NEWSPAPERS 


Few  i'.i'i.r.s — (U  *ny>      »*>rp*»»  tk« 

TREyroy  TI1\IF^ 

NEW  JERSEY  X 
AS 

A  Food  Medium 


Even  dur 


inng  the  tinet  aununer  lour  food 
pages— and  more — w.a  the  aUe  of  our 
regular  weekly  Thursday  lood  feature  ■ 
a  winner  for  housewrves,  retailers  and 
manufacturers. 

Wsxlneedeye    and    Sundays    four  auto 
pagea.     fueadey.  Music  Page 
Circulation  26.649.         Member  ABC 

KELLY  SMITH  CO. 
Marbrldge  Bldg. 
N~  York 


THE 

NEW  YORK 
EVENING 

JOURNAL 
has  the  largest 
circulation  of 
any  daily  news- 
paper in  Amer- 


Thr  amalgamation  af  I 
proaressive 
New  York 


THE  DAY 


THE  WARHEIT 

brings  into  being  the  most  powerful 
sd.e.li.inc  medium  in  th.  J.wl.k  field 


.a 
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SUCCESS  SURE 


IN  THE 


SOUTH 


Last  year  the  Southern  States  pro- 
duced enormous  crops — the  greatest 
in  history.  The  South  increased  its 
crop  values  over  those  of  last  year  by 
a  round  billion  dollars. 

The  corn  crop  of  the  United  States 
last  year  was  valued  at  a  little  less 
than  §4,000,000,000  and  the  Southern 
States  produced  approximately  35  per 
cent  of  the  total  value  of  this  crop. 

The  increase  in  crop  value  of  the  Southern 
States  during  the  past  ten  years  has  been 
more  than  300  per  cent. 

The  South,  rich  in  tradition,  rich  in  natural 
resources,  rich  in  industries,  is  now  develop- 
ing faster  and  progressing  more  rapidly  than 
any  other  part  of  our  land. 

Send  your  goods  to  these  people,  use  these 
daily  papers  to  tell  your  story. 


SOUTHERN  LIST 


ALABAMA. 


••Blrml.a;hna.  A,. -Held   .Mi 

••Blrmlaih.a    A.n-Hnrald   (3) 

'  •B.rmio.h.m    Naara   [91 

••Birmia.haaa   Narara   (E> 

•■Mobil.   N.wa-lt.m    (El 

••Mot.il.  «..l.l.r   CM) 

••Mobil.  ft.rl.Ur   {91 


FLORIDA. 
••JaclMaavU).  M.tr.p.lla 
Florid.  Tin...  L)olo»,  Jack 


. .  .  (E) 

ivin* 
CMMI 

•  '  r.  In  Ik  .  Morula*  PM  (M) 


•*P«*.acol.  Jour  n*l 
•'Pana.col.  Journal 

"Frniirn.i  Nl.t 


<M) 

(si 

(E> 


GEORGIA 

•••Atlanta  Caaalltatiaa   (M> 

"•Ail.nl.    Canntlrutlan   (SI 

•••At!..  I.    ■".».-.  r   (El 

•••Atlanta  Sunany  Ana.rka".  (SI 

Auru.L  ChraalaJa   (Ml 

Aurvtta   Ciraalela   is) 

Auru.t.  HaraM   (El 

Aufu.ta   MaraM   i3> 

•••Calumbaa   Ladt.r   IU3I 

•••Macau  T.I. .mob   (Mi 

•■•Macon    T.l.,i.Ph   (» 

'Sa.aaaak  Mo.nl.,  N.ar.  .  (MAS) 
•"5.«...k  Praaa   IE) 

KENTUCKY. 

Laafatftaa  Laaaar   (El 

i^lnilen   La.dar   (3) 

**l  mi. »v  ill.  HaralJ   (M) 


•••Laalaallla  HaralJ 

LOUISIANA. 
Nra>  Orlaaa.  Tunaa-Pkcnraaa 
Naar    Orlaann  Tin.i-Pk.runi  , 
•••>«-  Orl.an.  Dally  Slataa. 
■"Naa.  Oriaan.  Daily  Stalaa  . 

Naw  Oriaan.  Itcan   

N.w  Orlaaa*  Itana   

NORTH  CAROLINA. 

Aahavill.   OH  tan  

A. h. .-ill.  Cltlaaa   

'CkariatU  Naara-Caraalcla .  .(I 


(SI 


<M> 

M 
M 

(S) 


<M) 

(S) 

1) 


"'Caarlott.    O.aarv.r   (M) 

'"Ckarlatt.   Ob.arv.r   (S) 

Dariaaai  HaraM   (Ml 

Graaa.bara  D.il.  Naara  (Ml 

Cr.4a.bara  Dally  Naara   IS) 

■-RaJ.tlb  Nam.  lU  Oh..,,.,  iV 
•■  R.I.I, h  Naar.  and  Obaarrar.  , . (3) 
Wilabftaa  Stai  (Ml 

■■W.n.lnn-S.l.m     Jour.nl     .  .  .  ,  ,M> 

"Wio.at.a-Sal.ai    Journal   |S] 

■•Wtn.taa-Sal.ai  Saatla.l  II 


(El 
(E) 

,'Sn 

...  (5) 
(MAS  I 


SOUTH  CAROLINA. 
Andaraaa  Mail   

■•  "Columbia    Hnto.d  .... 
""•Columbia  Racord   (9) 

""  "Columbia    St. I.    .  .  , 

•••Columbia  Stata  . 

Oana.lUi  Naara  

Oaaawaaal   lactan   Jaamal  I  1. 1 

*  *  'Spartan  bur.  Journal   A  CrO- 

Una  Spartaa   (El 

■••Saartanbari  Htrtll   .(Ml 

•••Saartaabairf  IWrald  (S) 

TENNESSEE. 

*  '  'Chattanooga  Naar.   (El 

Cb.tlanoofa    Tim..   ...{Ml 

Ck.tlanao.a    Tim*.   ..,.(91 

•■•KnaartTl.  S.ntin.l   (Bl 

'"Maannhla  Commarcl.1  Appaat  (M) 
•••Maaaphl*  Caroiav.rc.al  A|>p«.l  <S) 

•••.Na.hvl.lt    11a  nr.. r    .  .ft) 

"'Nutivlll.  Baanar   (SI 

'••Naakvilla  Tanuaaaaaa  .  .  (MEJkS) 

VIRCUNIA. 
iBrl.tol   Herald   Caurfar ....  (MdtS) 
D.nvllla  Rtjl.l.r  nod  B«*  (MAE). 
Natapart  N.»a   I  inoaa- Harold  Iti 
Nan-part  N.w.  D.Ur  Praaa  (SAM) 

•"Narlalk  '.',,,,„,.„  mat  M 

"'NarlaU.  VU»laUn  Pllst  (Si 

••"Roanaba  TLaia*   (MAS) 

••■Roannb.  World-.N...   (E) 

'"Richmand  N.ar..Laa4.r   


Cavarana.nt  St.tam.nt.  Octabar  lit,  1920. 

ttncludara  Brtotol.  Tann. 
•  A  B.  c.  Audit.  Octobar  l.t,  I.JO. 
'•A.  B.  C.  Publl.b.i.'  Stal.ta.al.  0<tob«r  l.t.  1920 

•A  RC.   Auditor' a   Rapoil.  Dacoabar   31,  1020. 
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study  of  advertising  experience,  as  frankly 
expressed  by  merchants  and  retailers  all 
the  way  across  the  country,  indicates  they 
have  found  that  at  least  fifty  per  cent,  of 
their    business    is    the    result  of  advertising. 

The  stores  which  advertise  do  the  heavy  business  of  the 
cities,  draw  the  shopping  crowd  to  shopping  centres,  while 
the  smaller  dealer  "who  does  not  advertise"  gets  only  the 
emergency  or  chance  sale  that  occasionally  comes  his  way. 

The  community  or  neighborhood  store  which  gradually 
breaks  out  into  effective  and  purposeful  advertising  can 
be  made  to  grow  to  a  large  business  which  will  attract  other 
businesses  to  come  to  its  vicinity  and  advertise,  thus  making 
a  new  shopping  centre. 

The  big  retail  shop  which  occasionally  thinks  it  can  get 
along  without  advertising  or  resists  a  reasonable  increase  in 
rates  suffers  more  than  the  newspaper  or  newspapers  from 
which  it  withholds  its  advertising. 

If  this  attitude  were  persisted  in  for  a  year  the  trade 
of  that  store  would  shrink  fifty  per  cent.,  which  would  make 
its  business  unprofitable. 

In  the  fifty  per  cent,  of  business  created  by  advertising 
is  all  of  the  merchant's  overhead  and  profit.  Without  this 
volume  of  trade  the  business  would  gradually  sink  to  the 
proportions  of  a  non-advertising  community  store. 

The  lesson  is  obvious. 

1st — The  community  store  which  advertises  may  be- 
come the  big  retail  shop  of  the  future. 

2nd — The  large  retail  shop  which  thinks  it  can  get 
along  without  advertising  cannot  continue  doing 
a  profitable  business. 

We  occasionally  see  a  non-advertising  store  located  be- 
tween two  heavy  advertising  stores  doing  a  big  business, 
but  not  within  twenty-five  or  thirty  per  cent,  of  what  it 
would  be  doing  if  it  established  the  potential  good-will  that 
can  be  created  through  advertising. 

JASON  ROGERS 

New  York,  Feb.  16,  1921. 

THE  NEW  YORK  GLOBE 

Member  A.  B.  C.  170,000  a  Day 
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New  York  Chicago 
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January  Advertising  in  Chicago 

The  dominance  of  The  Daily  News  in  the  six-day  field  is  strikingly  revealed  in  the  following  statement 
of  display  advertising  for  the  month  of  January.  1921. 

Books  THE  DAILY  NEWS  FIRST! 

The  Daily  New.,  J.  146  line.  ,   ,  , 

N.,l  high..!  .co...  3.059  lino.  6  *»"  "«•«-  ? 

Churches  the  daily  news  FIRST! 

Th.  Doily  Now*  5.526  line*  .  .  .  , 

N.si  highet  .core.  73  7  lin...  6  "k^"  •«"n*,  7 

Clothing       -------     the  daily  news  FIRST! 

The  D»it»  New*  249,486  lion.  -  ...  _„.,„.,  - 

N«t  higk.*t  .core,  155.134  lin...    •   •  6  *^«--**  6 

Department  Stores  the  daily  news 

FIRST! 

Tfc.  D.ily  New.,  505.769  line..  .  .  .  , 

N«t  high..!  .co,e.  297.816  lin.*  *  *my'  •I*""'  ' 

Out  of  the  Loop  Stores-     -     -     -     the  daily  news  FIRST! 

The  Dntly  New.,  46.879  I.W  6  j  itM  j 

Neil  highe.t  .core.  16.495  line*  '  * 

Foodstuffs  THE  DAILY  NEWS 

FIRST! 

The  Nb  New..  20.50 1  lin...  6  j  ^  , 

Nmii  high..*  .cor..  18.272  line..  » 

Furniture  the  daily  news  FIRST! 

The  Daily  New,.  49.206  lin...  A  .    .  .„:».,  «, 

N«l  h.,hee,  .cor..  22. 1 40  line..  6  d">"  6 

Household  Utilities  the  daily  news  FIRST! 

i^'B^  V^TTn... 

Jewelry  the  daily  news  FIRST! 

Th.  Daily  N.w..  8.220  lin...  6  .    ,  ■_«.-  7 
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Pennsylvania 

Just  put  your  advertising  message  into  the  daily  newspapers 
and  inspire  your  salesmen  to  stir  up  the  distributors. 

Pennsylvania  daily  newspapers  permit  co-operation  with 
local  dealers—a  vitally  important  adjunct  to  any  selling  cam- 
paign and  something  unobtainable  through  other  media. 

Persistent  newspaper  advertising  promotes  and  maintains 
supremacy.  It  is  the  constant  drop  of  water  that  wears  away 
the  stone. 

It  is  the  constant  flow  of  advertising  that 
promotes  and  maintains  Business  Supremacy 

Give  your  newspaper  campaign  a  chance  to  "make  good.'* 
'Try  advertising  by  the  year"  in  these  Pennsylvania  daily  news- 
papers.   They  get  results. 
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Seymour  B.  Conger 


of  the 


PUBLIC 


Conger  joined  the  staff  of  the  Public  Ledger 
with  the  two  highest  endorsements  that  a  man 
in  his  position  could  have.  One  was  from  Mel- 
ville Stone,  President  of  the  Associated  Press, 
whose  correspondent  in  Germany  he  had  been 
from  1910  to  1917.  The  other  was  that  of 
Ambassador  Gerard  who  had  seen  him  at  work 
in  Berlin  during  the  years  before  the  United 
States  entered  the  war.  Mr.  Gerard,  writing  of 
the  difficult  position  of  American  correspon- 
dents in  Germany  at  that  time,  said :  "  It  is  the 
splendid  patriotism  under  fire  of  Ackerman  and 
Conger  that  deserves  special  mention." 


PUBLIC 


LEDGER 


Conger's  remarkable  dispatches  from  Po- 
land, Germany  and  Russia  have  become  a  feature 
of  the  Public  Ledger  Foreign  News.  Last  sum- 
mer he  was  the  first  newspaper  man  to  reach 
Brest-Litovsk  and  get  through  to  the  Public 
Ledger  the  story  of  the  battle  between  the  Bol- 
shevists and  the  Poles. 

Through  the  Ledger  Syndicate  News- 
papers may  obtain  exclusive  rights  to  the 
Public  Ledger  Foreign  Service  in- 
cluding the  cables  of  Mr.  Conger  and  of 
28  other  foreign  staff  correspondents. 
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1,823,779  ^mjSS3H3^  390,000 


Metropolitan  Population:  3,000,000 

First 

in  the  hearts  and  homes  of  • 

Philadelphia 

In  Philadelphia  there  are  about  390,000  separate  dwellings, 
and  the  name  of  The  Bulletin  is  a  household  word  in  practically 
every  one  of  them. 

ar 

The  metropolitan  population  of  Philadelphia  is  approximately 
3,000,000,  of  which  1,823,779  is  within  the  city  limits. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  Philadelphia 
newspaper  "nearly  everybody  reads" — 

The  Bulletin 

Net  paid  average  circulation  for  the  year  1920, 

488,687  Xs 
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of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Build- 
ing, 63  Park  Row,  New  York  City.    Private  Branch  Telephone,  Beekman  4330. 
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NEWSPRINT  COSTS  DO  NOT  JUSTIFY  $110  PRICE 

Records  Show  Ton  Can  Be  Produced  at  Cost  of  $70  in  East  and  Far  Less  on  Pacific  Coast— Group- 
Buying  Movement  Grows  Among  Publishers  to,Check  Manufacturers'  Demands 


WfHAT  does  it  cost  tu  make  a  ion  of 
newsprint  paper'  That  question 
was  asked  by  Euirna  &  Pt-M.iSHE»  on 
the  editorial  page  of  the  i«ut  of  Feb- 
ruary 12  and  it  has  hern  answered. 

Cost  sheets  of  the  milts  whow  prod- 
ucl  is  sold  through  the  Canadian  F.x- 
port  Paper  Company,  arr  herewith  pre- 
-ented— Exhibit  A— for  November.  1919. 
showing  the  comparative  cost  of 
their  operations  in  the  conversion  of 
wihnI  into  a  ton  of  mechanical  pulp, 
which  constitutes  from  70  to  80  per 
cent  of  newsprint  paper.  The  cost 
■heetl  are  photostatic  reproduction*  of 
the  Canadian  Export  Paper  Company's 
records  and  represent  a  period  wheii 
the  price  of  ground  wood  w 
to  the  heights  it  reached  last  year. 

Wax  Curate*  for  Hart  of  Yoar 

Exhibit  B.  which  Editoh  &  PvSUSHEt 
presents  gives  in  detail  the  cost 
of  manufacturing  a  ton  of  ground-wood 
pulp  at  the  Cape  Madeleine  mill  of  the 
St.  Maurice  Paper  Company,  a  Canadian 
Export  firm,  for  the  period  March 
16-51,  1920,  when  the  ground-wood 
market  price  was  near  its  highest  point. 
The  total  cost  at  this  mill  at  this  time 
<>f  making  a  ton  of  ground-wood  pulp, 
including  the  cost  of  preparing  the 
wood,  was  $.10,99. 

Exhibit  C  is  a  transcript  of  a  cost 
sheet  of  the  Pacific  Mills.  Ltd.,  at  Ocean 
Falls.  B.  C.  showing  that  this  company 
a  year  ago  was  making  paper  at  a  total 
cost,  including  depreciation,  of  $408.1 
per  ton.  Its  gTOund  wood  cost  $17.91 
per  ton  and  its  sulphite  $41,52  per  ton. 

Additional  weight  is  lent  to  thee 
figures  hy  the  announcement  last  week 
of  prices  fo»  the  second  quarter  hy  the 
International  Paper  Company  and  the 
Canadian  Export  Paper  Company  and 
especially  the  alternative  offer  of  the 
International  Paper  Company  to  con- 
tract with  its  newsprint  customers  at 
SI  10  a  ton  for  the  last  nine  months  of 
1021.  ostensibly  to  permit  its 
customer.,  to  arrange  thrir  ratrs  to 

schedule  of  paper  costs  that 
f,,r  the  rest  of  the  year. 

While  that  is  the  reason  stated  by 
these  companies,  in  addition  to  thr  In- 
ternational'' exprc-sed  desire  to  asM*t 
m  the  downward  movement  of  com- 
modity prices,  publishers  interviewed  by 
Enunii  A  Prausnm  are  frankly  stating 
that  the  International,  in  their  opinion, 
is  seeking  to  guarantee  it -elf  agaimt 
loss  by  future  declines  in  the  price  of 
newsprint  by  getting  its  ru«1omrrs  tin! 
to  a  price  of  $110  a  ton  during  the  era 
w  hen  prices  are  certain  to  go  below  that. 

In  plain  words,  the  International  is 
"digging  in."  Its  costs,  according  to  fre- 
quent statements  in  thr  past  by  Inter- 
national Company  officers,  which  are 
accepted  at   face  value  hi  competitors 


of  this  company,  are  higher  titan  are 
those  of  its  Canadian  contemporaries, 
due  to  its  long  hauls  of  raw  wood, 
which  in  turn  are  due  to  its  policy  in 
past  years  of  stripping  the  forest  around 
its  nulls  and  making  no  provision  for 
their  restoration  until  a  few  years  ago. 

The  peak  of  its  costs,  says  Vice- 
President  Lyman  in  announcing  the 
new  prices,  has  not  yet  been  reached, 
as  the  mill  is  now  using  wood  that  was 
harvested  when  wages  were  at  their 
height.  Nevertheless,  he  says,  the  com- 
pany is  willing  to  cut  $20  a 
the  price  which  it  <et.  and 
thereby  fixed  for  the  other 
paper  companies,  of  $130  a  ton  for  the 
first  quarter  of  this  year. 


At  $110  a  ton.  the  accompanying 
tablet  show  manufacturing  costs  have 
very  little  relation  indeed  with  the  sell- 
ing prices.  These  prices  since  the  fall 
of  19)9  have  represented  what  the 
manufacturers  believed  the  traffic  will 
l>ear;  the  prices  quoted  so  far  for  the 
second  quarter  are  not  based  on  manu- 
lacturing  costs,  but  are  lower  than  pre«- 
ent  rates  because  the  paper  manufactur- 
ers realise  that  publishers  are  expecting 
them  to  bear  their  share  of  present-day 
retrenchment,  and  they  believe  that  the> 
can  "put  over"  their  cut  of  $20  a  ton  as 
a  genuine  effort  along  this  line  and  pre- 
vent action  hy  publishers  which  will 
force  lower  prices  for  paper  than  had 
been  considered  a  few  months  ago. 


ar*>ut  iiic  ff  Finn  ea:i»jn.m!iT!» 


l'a:filna  ^li'.hlrf 

Kata  ino  •!  roo 
totalis 
:-  c-o  rr 
Ispflasa 


:S 

Meat  tsr.dslAt 

trt  atari 

5on»w-» 

In*  Us  LaiObr* 

.:«»:'[< 

.>«i«ie«  ut.«.vr 

.01 

Irl*l  od-» 

\.?\ 

•13 

toffy]  !•• 

!  .t  -1  C«B  U 

X*i<pv<i  i*t  Ion 

l'l  11  *turd«a 

-?J 

T.T» 

L**ur 

.a) 

V*tMn*  »ir*>* 

n  [  a .  ra 

,91 
.2  1 

i 


11)  TC->«1« 
Sloth  IBS 
taetorlog 
'-•[,lr« 
r  rarirliir 
3hlreliy, 

Flllaa 
It)  t  Tataj  aero 

boor  to 

•  bla  i'.oos 
(51  <  5T.r-ti„,  Bon,. 

to  Total  Nova 


!W.« 


1.?} 
■2S 
'..01 

.:i 

uU 
.it 

.to 
.ot 

.J! 

SI  oi 


•i 


l.}» 

.1 . 


^'  -I. 


:i1 

t.Jt 


1.11 

% 

,»5 


».c7 
.10 


1.2i 

.US 


J*5 


1.35 

•5» 


bi«> 

•5* 
63b 


.as 


i.b» 


.SI 

J:ti 

.31 
.01 
1.03 

».J7 

.1* 

.Ji 

.OS 


l.ti 

US] 
lo}< 
.It 


w 

h 


:oot 


.+s 

Jn 


2 

88 

M 
<3» 


pxtlllllt  A  H.rr  w.  have  •  photostat  »l  a  page  ol  tha  Canadian  Esport  Pap.f  Cosn- 
a-  panv  t  Kecards.  Ihia  company,  ostensibly  (he  aaUtnc  aianl  tor  the  product  of  th» 
h.r  nrms  nomasl  on  Ihr  ahrot,  is  shown  by  Ibis  chart  to  bo  also  a  rompllor  and  diatn' 
ol  information  on  tbr  costs  of  Omic  coinpaniaa.  an  activity  which,  with  ita  Aaod 
—   would  rrndrr  It  liable  lor  pcoaocution  in  Ihr  t.'nitrd  Slaloa  undrr  thr  " 


law.  G.  F.  Slralr.  m«a»|rr  ol  Iho  Canadian  Export 
.1  Ihr  Nrwapnnt  Manulacturrra'  Aa.oci.lion  in  thr 


>».  war  pflor  lo  1917  c 
St.l.a.  which  d.sbandosl  un 


What  the  North  American 
manufacturers  fear  is  increased  de- 
velopment of  the  production  of  news- 
print abroad,  accompanied  by  improved 
in  the  paper  and  stronger 
of  delivery  on  time.  A 
finish  than  the  American  product  pos- 
sesses, and  conditions  imposed  by  paper 
importers  upon  delivery  in  thr  United 
States  have  kept  foreign  paper  from 
being  more  widely  used  during  the  past 
six  months  than  it  was  (and  it  is  credit- 
ed by  Mime  publishers  with  having  been 
a  greal  factor  ill  breaking  the  runaway 
spot  market  of  1920). 

With  these  conditions  corrected,  and 
the  paper-buying  executive  of  a  group 
of  American  newspapers  told  Epito«  & 
Prsi  isHis  that  they  are  being  corrected, 
the  lower  prices  that  the  foreign 
exporters  quote  will  appeal  more 
strongly  to  American  consumers,  to  the 
disadvantage  of  the  firms  which  are 
maintaining  prices  at  $110  a  ton.  A 
tariff  on  newsprint  is  not  likely,  it  is 
thought  in  Washington,  despite  manu- 
facturers efforts  to  effect  one. 

Croup  Buying  Is  Foarad 

Feared  by  the  paper  manufacturers 
almost  as  much  as  imported  paper  is  co- 
operative purchases  of  papcT  hy  United 
States  publishers.  This  idea  made  great 
progress  during  1920.  The  Publishers' 
Buying  Corporation,  the  National  News- 
print Distribution  Committee,  the  In- 
land Daily  Press  Association  and  the 
Southern  Newspaper  Publishers'  Asso- 
ciation demonstrated  that  it  was  possible 
to  get  newsprint  when  there  wasn't  any 
— if  one  believed  what  the  paper  manu- 
facturers, brokers  and  propaganda  trade 
papers  stated  and  restated. 

Further  progress  of  the  coopera- 
tive idea  is  indicated  by  the  Publishers' 
Buying  Corporation's  declared  inten- 
tion to  stay  in  the  field  as  a  srrvice 
organisation,  to  supply  "formaldehyde" 
against  the  poisonous  high-price  propa- 
ganda that  the  mills  and  their  organs 
have  not  ceased  to  circulate.  Develop- 
ment i<  also  shown  hy  the  organisation 
of  the  Oregon  Publishers'  Syndicate  a 
week  or  two  ago.  to  gather  data  aftd 
supply  the  requirements  of  Oregon  daily 
publishers.  and  to  deal  with  paper  manu- 
facturers as  a  unit. 

Still  more  ominous  from  the  paper 
manufacturers'  viewpoint  is  the  call  that 
KlITOl  &  PUoUaaa  Icarm  has  been 
sounded  for  a  meeting  of  25  of  the 
Pacific  Coast  daily  newspapers  in  New 
York  during  the  convention  of  the 
American  Newspaper  Publishers'  Asso- 
ciation to  organize  a  group-buying  organ- 
iration,  ITic  Hearst  and  the  Scripps 
new  spapcrs  on  the  Coast  are  ^aid  to  be 
the  sponsors  of  this  meeting. 

of  paper  was  endorsed 
by  Io*a  publishers  at  their  annual 
mi-cling  last  week  and  an  organization 
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was  perfected  to 
purchases  as  a  unit. 

The  idea  is  growing  and  it  has  plenty 
of  opportunity  for  growth  under  con- 
tract prices  uf  $110  and  $114  a  ton. 
Customers  of  the  International  am! 
Canadian  Export  Companies  arc  likely 
to  have  to  pay  those  prices  during  (he 
second  quarter  of  W2I  ;  the  Minnesota 
and  Ontario  customers,  under  the  con- 
tract which  they  entered  into  covering  I 
period  of  10  years  from  January  1,  1921. 
will  not  get  a  reduction  in  price  until 
July  I,  according  to  advices  from  that 
cu.np.iny  to  KniTim  &  I'l'nusiin  this 
week. 

Thrsc  prices  are  lower  th;in  would 
have  been  po"ible  had  not  publishers 
combined  last  year  to  bring  in  foreign 
paper  and  to  er.d  the  suicidal  competi- 
tion and  bidding-up  of  prices  between 
publishers  for  domestic  tonnage  on  the 
spot  market,  snme  nf  which,  it  has  long 
been  suspected,  was  tonnage  diverted 
from  contracts  by  delayed  deliveries. 
They  are,  nevertheless,  prices  which  are 
based  on  "all  that  the  traffic  would  bear" 
and  not  upou  cost  of  production  plus  a 
rea^ona  hie  return  on  the  manufacturer's 
investment. 

Additional  evidence  on  the  cost  of 
making  a  ton  of  newsprint  was  adduced 
at  the  recent  hearings  in  Washington 
before  the  House  Ways  and  Means 
Committee  on  the  question  of  imposing 
a  t.iriff  on  newsprint  import*.  S.  E. 
Thomason.  business  manager  of  the 
Chicago  Tribune,  which  makes  its  own 
paper  at  its  mills  at  Thorold,  Ont.,  and 
hauls  its  wood  from  limits  near  the 
Gulf  of  St.  Lawrence,  hundreds  of  miles 
aw .iv.  wa-  questioned  and  gave  answers 
as  follows: 

Kep.  I-ongworth— Mr.  Thomasuii.  can 
you  tell  us  approximately  what  your  cost 
of  production  is  now. 

Mr.  Thomasnn — In  our  own  mills} 
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Rep.  Long-worth— Yes;  of  your  own 


Mr.  Thomnon— Around  $64. 

Kep,    I.ongvv'rlh     \  little 


over  3 


cents  a  pound. 

Mr.  Thomason  — Yc  I  will  modify 
that.  In  the  la>d  three  months  the  costs 
have  been  closer  to  $70  in  our  particular 
ease.  Iiecause  we  have  lieen  using  some 
of  the  very  high-priced  wood  we  bought 
in  the  high  market  last  winter. 

Rep.  Copley — When  you  m;ide  the 
statement  that  your  print  paper  was 
costing  you  $70  a  ton,  did  that  include 
inlcre*t  on  your  investment  or  wai  BB  ' 
the  mere  cost  of  turning  nil  the  paper, 
Mr.  Thomason— Tlial  was  our  com- 
plete COit 

Rep.  Copley—  Including  interest  on 
your  investment? 

Mr,  Thomason    Yes,  Mr. 

William  J.  Pape,  prcsWcnt  nf  the 
Publishers'  Uuving  Corporation,  also 
testifying  before  the  committee,  declared 
that  at  "$75  a  ton.  every  manufacturer 
in  the  United  States  ami  Canada  that 
was  a  regular  newsprint  manufacturer 
made  more  money  during  1°F9  than  he 
had  ever  made  in  any  previous  year. 
I  he  effect  of  this  high  spnt  market,  this 
unbalanced  market,  was  to  raise  that 
contract  price  of  $75  a  ton  in  1919  to 
an  average  of  somrthing  over  $100  a  ton 
in  1920  and  to  $130  a  ton  for  the  first 
nuar:er  of  1921.  •  »  •  This  mbject 
has  bren  very  thoroughly  investigated 
both  in  Canada  and  the  United  States 
at  several  periods  since  1911.  the  latest 
by  the  Federal  Trade  Commission  in 
1917.  and  I  think  you  will  find  there 
thai  in  1917.  with  war  costs  already 
here,  paper  was  being  made  in  efficient 
and  some  not  very  efficient  mills  in  the 
L'nited  Slates  at  $50  and  $60  a  ton." 

Mr.  Pape.  in  a  communication  to 
Editor  &  Publisher  last  week,  said  that 
the  New  York  World  was  making  paper 


the  prc§cnt  pciiosj  fof  $80  a  ton 
in  its  own  mills.  The  World's  mills  are 
in  northern  New  York  and  in  Connecti- 
cut and  are  far  from  the  forests  which 
supply  them  with  pulpwood,  making 
their  cost  of  operation  considerably 
higher  than  tli.it  of  mills  in  Canada. 
Maine  and  on  the  Pacific  Slope,  which 
are  close  to  their  base  of  supply.  He- 
fore  the  commence.  Mr.  Pape  said  that 
his  information  from  the  «alcs  agents 
of  manufacturers  led  him  to  believe 
that  the  average  cost  of  his  informant 
mills  was  $M>  i  ton. 

Times  have  changed.  Early  in  1920 
newspapers  felt  justified,  whether  llley 
were  or  not  on  an  economic  liasis,  in 
paying  exorbitant  prices  for  paper  upon 
which  to  print  the  advertising  which 
was  swamping  their  other..  There  is 
no  such  flood  today  and.  while  there  is 
more  lhati  there  ever  was  before,  there 
is  not  enough  advertising  at  the  present 
time  to  pay  the  highest  wages  ever 
known  to  mechanical  employees  and  to 
pay  wartime  prices  for  paper.  Wages 
of  ncw  .jiaper  cmployrcs  are  nnt  expected 
to  ri«c  from  no*  on  as  lhe>  have  risen 
in  the  past  few  years;  in  fact,  they  are 
more  likely  to  drop  slightly  from  pres- 
ent levels  before  1922.  with  the  prices 
of  staple  foods  and  living  necessities, 
i'aper  prices  must  come  down,  too.  and 
soon,  if  1921  is  not  to  surpass  1920  in 
newspaper  mortality.  Then,  many  papers 
found  it  impossible  to  meet  expenses 
when  revenue  was  increasing.  Few.  in- 
deed, can  meet  higher  expenses  than 
those  of  1920.  when  the  curve  of  rev- 
enue is  dropping,  and  unprofitable  news- 
papers are  poor  assets  to  the  community 
as  well  as  undesirable  customrrs  for  the 
seller  of  newsprint. 

There  is  no  shortage  of  paper  now. 
There  may  be  a  shortage,  or  an  image 
of  one  created  hy  the  manufacturers. 
Liter  this  year  if  bu-iness  the 


EXHIBIT  "B" — COST  PER  TON  OF  MAKING  GROUND  WOOD  AT  CAPE 
MADELEINE  MILL  OF  ST.  MAURICE,  MARCH  1631,  1920 


Front  of  Shswt 

Raw  Slu.h 

Quantity 

Slock  Uaad   Pries   Amouat  pi 

Wood,  pre- 
pared Oida  1.607.J  $21 .10  W5.MJ.tO 


Rapaira  I  Rao  Sluahl 


Total 


$.1  5.043.! 


•LaUr  .. 

•Ri-pau.   

•RepUccssrou  

l.ubticanla   

Supylic.  

rue'-  16   llis.,   coal   per  !<"' 
production;  115  lbs.  strata 

l«-r   ton  production  

r..wcr--2.1$6.9«i  K«r.  Hi... 

1.164  per  1cm   

•Sundry  WaJ  cbaigsa  

IStprceiation  


Tatal 
Administration 


$2,012  Kl 
1.684.7.1 
1.4)0.62 
1)6.74 
56.24 


s.m.s'i    2  to 


1)7.65 
1-766.61 


Millailghta   

Machine  abop  labor 

Mjlrrial   

Ilrltir,,   

Urind.luliea   

Total  

Repairs  (Deckers) 


Millwrights   

Macbinr  shop  lalu.r 
Material   


.\!l|,  UlO 
$61  I  RJ 

2tl«.)» 

612  26 

m.M 


to.)) 
.11 

.11 
M 
,t.' 


Wire..  2 
Fetta.  4  . 


Per 

Amount  Toil 


$1.6114  7)    $0  8H 


$14.1*3  OB 


61 

i.au 


»7.4» 

.00 


T.  sal 


Per 

Am-unt  Ton 
tlo)7  $0.02 
I0.«»  ,61 
f».l5  .04 

~$K«)7  $<ui? 


Totsl   

Production 

N...  i   

Nu.  2   

Total   

Screenings  . 
Ai  erase  daily 
Per  cord  used 
Per  grinder  . . 
H.iis  mill  ran. 


pf--jla.i 


Tons  produced.  I86VB.0: 

lata)  caal     .  >»0.t»>8  8l  I 

Dickered  Slu.b 

  $2)6  5« 

::::::::::::  HI 

  28.11 

  378 


Millwright.  . 
Marbinr  .V.p  I 
Valerial   .  . 


Am--»unt 
;:■-)  ,s 
39  56 
ISVJ.I8 


Per 
Ton 
$0  31 

M 
s: 


lloan  lot  powet 
lloan  trpuits 
Too  muck  si 


...    1361171  $".!» 
Pound.  Toas 
3.777.625  1.888* 


3.777.6.')  Uffl.S 

162,8  IS  11.4 

269.831  M4.7 

2.)  to 

251.842  125.4 


11  ta  Mir,. 

=,015  21 

6  24 

is  is 

.    720  O0 


EXHIBIT  "C" — PAPER  COSTS 
AT  OCEAN  FALLS 


Cal  at 

Slack 


£2? 


a  Toai  ol  Pulp 


Tolal 


<il.>Un.l  Wad  Sulphite 
Pulp  Pulp 

....  iicuso  »Si 

a .. a  ....  I.JJ 

  *6 


$23  17 


Cons  r  ssmsi— 
l.iliur  noil 

'Repairs   . 

Wires   

Power   

Supfdics   

T~i«    dxketed.  I.J4S2 
total  ••.••*.*« 

Total  cnM  of 
l.appad  Stacb 

C'tnvaisto" — 
•taibur   

PflSrCt   

•Machine  clolking 
•Repairs 


*■'  '*  Replacasnanls 


t4)l.8il    $.5  69 


"i  r 

."J 


4S5.7'» 


12  l 
M  j 


..h  |<M   

•*  I4SH  

..K  Mil)  <1J|  ., 

"b  1110   


Per 

Aniu'i'  Ton 
W  6»  $0  on 

66.J2  .nj 
•«)15  .4t 
65*62  .)5 


Tons  lapped.  625  c^il. 
Deduct     ci.M  ,  ol  la, 

and      hanilllnc  ictecn. 

ims.  114  ions   4«»4J 

JliTtnn.    MM." 


Tel.-  

Labo.  Uelalla  iRaw 


Suj.ro  ntendeiits 
itrinder  room 
Screen  r<>om   . . 

Inside   

Oajtsi-te   

Mujr-  ItaMSJH  ,. 
ll.in.lH., c  wood 


:«««  Peered. 


SuatJry  L«e» 

Ijjcunut.vc   

lti>aiiiir>ff  liuuse   

Rirn  and     rt ixc   

iWirrnl  fx,r4-n*c   

T n*uranrf  ............ 

Yard  npcMC   

fc<;4irv-_«ivjrj-   

(sitia-rail  rrt'  prot<cti>«ii 

T«lal 


5.7411 


M2.63 


43.32 
6BLH1 
246*4 
16S.43 
8.39 


4.04 


_T.H6l  enU  at  lipSsrd  .lock.. 
•  See  back  tot  details. 

Tots)  operating  enat   

Daily  ot^ralins!  eort   


II 

Pan 


is  daly  pmdaKtion.. 
April  i.  142U. 


..$17 

■.'.iii 


233.  Wl 
....14 
'I  i.  .,. 


Total 
Labor 


Wri  miekinas  ... 
flidiaulie  pre>aes 

mm   

Shipping   

too  iimss  abipnrd 
T.aial   


Amount  Ton 

.'$l.'lM>>  %$i)'.« 

1612*  .04 

6760  .04 

14524  .0* 

4!i.ua  '  -24 

$2,<1I2«|"  $1.07 


r,  uii.!. 

.1,010.656 
.2.7IIU.473 
.).?4M.120 


To 

»7tt82  $11 
361.74  .5 

74.43 
65)70 


I  • 

1  a 


Sutra   

I'-  frt 

f«d  SJlill 


T.rfal  ,. 
Incrraar  in  inveti. 

tnry    J7.49* 

I'twerda  g.~l 

Hock    ,  .1.777.623 

Screening. 

Sde.    I6K.154 

llrsfeise  in 

inventory    5,339 

l"<ecda  •arrcniuga  162,81  5 
Total  Procaeda 

Cr-ls   

rrolila   


  IUI44I 

VCu.-        T  .ii 

$35,811.85  $69.55 

S4.I89  46     40  00 

$90.0)1  31 

$511  00  $30«« 

$90.612.31 


Labor 

Stones   

Fehs   

Wires   

Helling   

Lubricants   

kVt-i=rs  

Furl  (.ulpbite  dujmers)... 

I\.wrr  ae.,1  Water 
Miarriliicrtius 


,-.4 

.03 

.lie. 
7! 


$4)7 

".27 
.01 
.14 


$2.)I2.12    $27  50 
$20,02     $7  50 


.$92,904  41  $49  19 
.  54,045  77  28.nl 


Coal  par  To.  ol  Naaraprtut 

75^  (irrniod  Wood  Tulp   $]).*D 

25%  Sulpkiir  Pulp    10.71 

  14.32 


Conversion 


Total  . 


try  over  succeed  in  overcoming  depres- 
sion by  nsc  of  newspaper  space,  ami 
now  is  the  time  to  prepare  for  such  a 
contingency.  Sectional  groups  of  pub- 
lishers, on  the  lines  of  those  already  in 
existence  and  covering  territory  that  is 
not  now  covered,  for  the  purpose  of 
dealing  with  the  paper  situation  as  the 
matiut'aeturcn  deal  with  it— as  *  unit- 
will  prevent  a  recurrence  of  the  spring 
«(i.j(  market  of  1920  and  will  make  the 
manufacturers  sell  their  paper  at  a  price 
which  will  more  closely  approximate  a 
decent  profit  for  the  paper  man  and 
leave  the  publisher  something  over  oper- 
ating expenses  for  the  purpose  of  mak- 
ing a  better  newspaper. 


REFORESTATION  IN  ONTARIO 


..$1.834  6*  $2.9* 


$)8.85».64  $J0.SB 


ind  For.at.  Miniat.rg  Urge. 
Go.err,„:r„i  Control  Poticy 
(SacriaJ  lo  Fnrroa  ft  Pvauiiim) 
Turosto.-  In  an  address  dealing  with 
the  work  of  his  department,  Hon. 
Iteniah  Bon  nun.  Provincial  Minister  of 
t-ands  and  Forests,  told  the  members 
of  the  loronto  Board  of  Trade  recently 
that  he  would  introduce  a  hill  at  the 
present  session  of  the  Ontario  Legisla- 
lure  to  provide  for  reforestation.  He 
urged  the  necessity  of  taking  care  of 
the  existing  timber  and  expressed  the 
opinion  that  the  exchange  rate  between 
I  au.ida  and  the  United  States  would  be 
very  much  higher,  but  for  the  large  ex- 
|a>ris  of  pulpwrod  from  Canada  across 
ihr  border. 

Asked  if  his  department  had  been 
ciiMdering  the  patrol  of  the  forests  by 
aeroplane,  as  in  Quebec,  the  minister  re- 
plied that  he  expected  the  province 
would  prolsahly  take  it  up.  At  present 
however,  only  large  private  corporations 
were  making  use  of  this  system.  No 
land  was  allowed  to  be  used  for  agri- 
cultural purposes  unless  fifty  per  cent, 
thereof  was  already  tit  for  tillage.  It 
was  uncertain  how  long  trees  wmiM 
lake  to  grow  large  enough  for  commer- 
cial use  afler  reforestation.  Even  tint 
I  it  experts  differed  on  the  question 
Some  trees  planted  12  years  ago  were 
now  25  feet  high  and  in  from  10  to  2T. 
y.ars  might  be  ready  for  cutting 

Contracts  had  been  let  for  brush  burn- 
ing operations,  he  said,  at  5  cents  a 
tie  in  tie  operations  and  $4  for  eacrt 
1.INX1  feet  in  lumber  operations  He 
intimated  that  his  department  intended 
to  put  I  slop  to  the  waste  which  has 
been  going  on  in  the  past  on  the  pro- 
vincial timber  lands.  - 
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N EARING  FINAL  STAGE  OF  STANDARDS 
IN  MERCHANDISING  CO-OPERATION 


Approval  of  Foster  Committee'*  Recommendation*  by  Inland  Pub- 
lishers and  Chicago  Representatives  Puts  Matter 
Up  to  the  A.  N.  P.  A. 


4^N'L%  ot  the  big  questiutis  bound  lo  be 
brought  up  ut  the  coming  annual 
convention  of  the  American  Newspaper 
Publishers'  Association  in  April  and  at 
the  Witting  of  the;  A-  N.  P.  A.  Bureau 
oi  Advertising  will  be  that  of  news- 
pet  merchandising  co-operation.  For 
wars  ideas  and  practices  of  what  co- 
operation a.  newspaper  should  render  a 
rational  advertiser  and  what  the  latter 
(tight  to  expect,  were  at  wide  variance, 
lately,  though,  efforts  to  establish  a 
candard  of  co-operation  have  been  well 
under  way  and  last  week  when  the  ln- 
lui'l  Daily  Pre**  Association  and  the 
v  nicago  Newspaper  Representatives  A»- 
n  ialiOfl  added  their  endorsement  to  the 
Sl-indard  of  Practice  worked  out  by  the 
standing  committee  of  the  National 
Association  of  Newspaper  Executives, 
i  which  Ma  reditu  E.  Foster,  publisher 
of  the  Houston  (Tex.)  Chronicle,  is 
chairman,  it  was  left  only  to  the  A,  X. 
V  \  and  its  Bureau  of  Advertising  aim 
Em  •uthern  Newspaper  Publishers 
.Wnciation  to  approve  in  order  to  have 
the  standard  finally  adopted  by  the 
American  Association  of  Advertising: 
Aueitcies.  The  question  naturally  will 
come  before  the  A.  N.  P.  A.  first,  as  its 
enventinn  will  be  held  in  April, 
Ire  S.  X.  P.  A.  annual  convention  not 
being;  scheduled  before  July.  Approval 
by  the  Southern  body  is  considered 
certain  in  view  of  the  fact  that  Oiatr- 
M  Foster  is  its  president.  The  star- 
dard*  h*v*>  boon  printed  w»m«I  timn*  in 
Editor  &  Publisher,  the  last  publication 
hiring  bean  on  February  12,  Page  13. 

The  attitude  of  the  American  Asso- 
ciation of  Advertising  Agencies  towards 
tir  proposition  has  been  plainly  iudi- 
oted.  The  matter  was  submitted  to  the 
executive  council  of  that  association  at 
l<  quarterly  meeting  a  munth  ago,  but 
it  wat  felt  that,  as  newspaper  merchan- 
dising co-operation  originated  with  the 
newspapers  and  was  a  part  of  their  sell- 
in?  proposition,  it  was  up  to  them  10 
*et  up  a  standard  of  practice  in  the 
prrmtsrs.  So  it  may  be  safely  assumed 
that  when  ill  newspaper  organizations 
have  adopted  the  I'ostcr  Committee 
resolution  the  A.  A.  A.  A.  will  accept  it. 

The  Foster  committer's  report  was 
presented  to  the  Inland  Association  by 
J.  K.  Groom  national  advertising  rnan- 
i;«T  oi  the  Northern  Illinois  Group 
Xrvapaacil  and  chairman  of  the  Inland 
committee  on  merchandising  co-opera 
1i'<n,  who  incidentally  gave  a  talk  on  the 
tol-ject  that  convinced  the  Inlanders  of 
lie  necessity  for  getting  together  on  the 
:<riHption  of  a  standard  of  practice*. 
\It.  Groom  said  in  part : 

"Direct  rale  cutting  ts  ■  chins  of  the  past 
M>tti  most  publisher*.    Spue  buyers  know  thai 

Ml  their  effort  fur  aotnettme  has  be*  n  tn  yet 
lie  MRie  retail  by   indirect  methods,  »hi«:h 

"  Hr  ihe  way,  don't  let  anybody  hid  vou  with 
'V  id*a  t  •«  can  do  •omeining  .■   r  -  :■- ■  -i  .'  ■ 

I  *  -I  tut  <inr  will  ever  know  but  the  spar? 

hti»ci  vims  happm  to  he  dexlinv  with  and  your 
ttfl .  Thotr  i  !i.i ;  »  have  little  ' .  u  ■  i  li  rluh*' 
nfttfr  lhejr   meet  and   *wa|    rsprrieiirrt,  *n  If 

t^l  gjV<   *   -|'<-i  1*1    :■  IIH  (■•»:  II     li>  Clfie  of    'll'  K)  in 

'"fciraeo  today,  it  will  be  kmiwn  la  vr-"'t<i"*H* 
•II      them  la  every  city  in  tin  land  in  *  fatV 

'All   ro  operation   a*Ved   i*  alnee   the  Hm 

I*  v.rlt     r  fined  pUni  CO  B**t  U*  t.i    bl  T*lrS 

tn-literily,  if  «t  will  not  cut  ihem  If  sltrevf 
Newel  i  art.  If  our  rates  are  too  hiefc  «ve  ousht 
**<  reduce  them  without  farther  pirlry.  II  ibty 
■»e  tint  tiMi  higk  we  r^nfiot  afford  to  render  a 
•'*"■  tie  which  eoai*  ui  nv>ney  and  d<<s  not 

»■»  d   ttt    Ally    tin  '-t    in    J. r  .r-    |<t  1  h»t  *'.»t 

II  Wr  do  rendrr  «urh  *rrvire  we  are  ruttiiiR 
war  rate*  hy    u*i  that  murh. 

"At  That,   It  rl  gnod  ha«inr«*   (n  Mffsfwl  ■ 
F'l..  r.i\.\r    «.  r>;  :r    static    Unm    lh»|    we  cmn 
,  reh-ler  «t  httle  or  du  SS4t«  -r-  !  which  the  pj 
H-»r-  .  »nr,ot  da   foe   MaueH,     Pur^icnhrlT  i: 


■arb  tervice  will  rnablc  m  to  understand  our 
c«n  peobleou  belter  and  perioral  our  funciiun* 
aft    advertising    purveyor*    attar*    InO-Hif  ently. 

Trade  ■arTeya  fall  oader  tkia  head. 

"Oar  purpote  no*  Is  to  aee  if  we  can  nx 
a  place  at  which  tu  draw  the  line  between  proper 
and  improper  aervire.  whkh  is  mirnanHd  ^a> 

op^miun.' 

"Get  tbU:  There  la  au  ■  i-  r  .r :,  -.  when 
ualy  one  |ucrty  'npeeatea'  t  ran  only  tnention 
a  f»w  of  the  roajiy  ibinaa  this  •  j'  ■  micht 
inclade.    The  hrti  la  aelllua:  aoodk  (ne  i  -  .» 

■.     ill    '     _  I-  ■  :(■.-:> 

I  only  htinw  one  chap  who  it  morr  foolish 
than  the  publisher  who  g«cs  out  to  tell  anoda 
sad  la  *  i  ta  the  manufacturer  who  aika  htm  to 
du  ii.  We  are  not  specialty  aalesmea,  and 
can  hill  mnre  territory  in  a  day  taxu  ihe  *d- 
T«rti*<r  can  revive  ba  a  year. 

"Yr».  I  know  ■  mr  art  away  wilk  U  after 
a  fwhion.  bat  never  to  the  entire  tatlafactton 
of  the  advertiser  or  dealer,  and  wr  outfht  not 
b*  saiitlied  txarkelvr*.  It  ran  be  more  eastly 
dune  with  ilrwtsMrt  lhaxi  wrtk  other  Intra, 
rrpecially.  if  there  ift  a  wholesale  drnffiil  in 
town,  fur  an  eaira  5  per  crnt  nff  will  W  en^nch 
to  eel  bins  1»  take  a  btom  of  anytbinH-  But  it 
i*  nut  annd  bnftineaa,  because  not  a  *uuar<  deal 
for  the  adverliter.  v 

"Sellini  n  suntetking  Che  adeeriiser  can  do 


far  himself  and  be  ought  to;  mostly  it  is 
a-Vr-J  for  by  weak  lirma  who  may  not  be 
able  to  carry  oat  tbeu  advertising  contract. 
Stimr,  undent,  nrvrr  intend  to.  Or  by  »owib 
sales  manager  or  advertuing  agrnt  who  has 
•pent  the  bulk  of  the  appropriation,  la  raaaa- 
liitea  without  rraultft,  and  1«rna  lo  the  neat- 
naprrs  to  poll  the  'ckrtlnuti  out  of  the  fire* 
fur  him  or  for  his  magazine.  They  alnayt  bet 
on  newspaper  brtug  'ea»y  niarkt'  enough  to  fall 
fur  it. 

"In  any  case  a  peomisrd  campaign.  Dut  car 
ried  out,  or  an  inadeqwaie  catnpasgn,  Irave*  a 
bad  tattr  tn  the  mouth  of  ihr  lnral  dealer,  and 
wr  brtlrr  n  •  he  partirs  to  ivxh  things,  if  we 
rvr  want  to  d*vrlup  the  borne  Itelds  ta  it* 
fulkftt  eatrnt.  No  publuher  can  afford  to  kelp 
to  help  fool  any  local  dealer  in  hit  town. 

"Neirt-  They  send  ai  'pp  letters'  telling 
of  the  amaiirag  amount  of  adJiHunal  business 
we  can  net  br  g<->irig  out  and  inducing  oar  local 
•drcTtiaeTft  tn  t*r-up  with  their  national  adver- 
tising. That  terms  tn  me  to  be  aa  Insult  to 
the  untrtligrncr  aj  newspaper  men.  rrgardlcas 
uf  the  fart  wr  du  acl  like  darn  fools  pretty 
offrn, 

"If  you  arc  doing  all  yoa  ought  with  your 

local   field  yirU  have  evrtybody  tUd-up  for  all 

■her  wilt  •peml  m  a  year,  and  you  doa't  care 
a  rap  what  they  pal  into  their  copy.  Su  why 
spin  J  any  uf  yuor  lime  gg  «fturl  trying;  to  get 
yjur  lural  pslrom  lo  lie  «p  arilh  a  foreign  nfm 
who  never  'poured  any  aatcr  on  yuur  wheels" 
and  dues  nut  eapect  to. 

"I'll  du  what  I  can  tn  get  local  advrrtisera 
in  tu>  ap  with  naiinnal  adeertUrrt  wku  use 
our  papers,  but  nil  on  the  'bird*  wku  aevrr 
spends  a  .'i  i  with  u*  and  ha*  the  nerve  to  brag 
alwmt  ike  gTral  sums  be  spends  with  maga 
lino. 

"Wlndoas.  A  window  la  wurik  money.  Wt 
ekarge  thr  lural  dealrr  fur  «-t-ery  inch  of  I  pace 
hr  tiaes  in  our  paper*.  It't  like  begging  to 
ask  him  to  donate  a  window  so  yuu  can  get  a 


WE  HAVE  WITH  US  TODAY- 


bit  of  ratra  advertising.  I  send  •  )■**  of  deal- 
ers' names  to  the  advertiser.  tell  him  to  .da 
his  own  begging.  Of  course,  I  do  that  aa 
diplumalirallr  as  1  can. 

"Broadsides:  Print  them  and  tend  tkrtn  Owt, 
If  tbe  advertiser  pays  the  cost  of  baring  the 
work  done,  and  the  pastaoxe;  otherwise  not. 

"letters:  We  have  a  pnta,!  card  on  which 
we  notify  dealers  when  a  campaign  Marts.  Bat 
Mr  do  not  writs  suggested  Letters. 

"Vim  *cad  out  a  Idler  today  telling  what 
a  superior  article  'I.  X  tm  auap  U,  and  kow 
rhe  draler  ougjit  to  pu*h  tkal  in  prrfrrenr<  to 
other*.  Next  week  you  send  oat  another  boost- 
ing 'A.  II.  C  soap,  and  a  couple  of  weeka  s 
later  on  T-  Z.*  *nap.  How  long  ilo  yoo  rapposa 
yna  eoald  keep  that  up  befure  yryo  would  di»* 
crrdit  yourself  ».  yotj  would  not  hive  any 
influence  with  the  dealer  t  It  would  not  be 
long  before  your  aoUertur  eould  not  gst  any 
kind  of  a  hearing  in  any  More  in  to*  n 

"Introdoctng  Salesmen:  The  best  salesmen 
don't  want  you  around  when  they  are  working. 
If  yoa  kave  a  k«r«  enough  contract,  it's  good 
service  to  write  an  introduction  telling  the  deal* 
or  just  bow  much  advertising  will  be  done,  and 
even  give  the  salesman  a  start  by  personally 

Introducing  him  io  a  few  beil-wcthcTa.  aiuiuring 
them  tklt  Lhe  adrertlaing  promised  will  be  done, 
but  when  you  go  fat  enough  with  thb  wrinv 
so  It  ran*  inta  mnnry  coat,  ?<:u  arc  culling 
rate*  and  that  shoold  be  tabooed. 

"Surreys:  This  I*  a  service  you  eaa  badly 
go  too  far  with.  Where  an  advertiser  or  a 
prxnpertive  advertiser  asks  for  it,  III  go  the 
the  limit,  but  I  try  to  look  out  for  the  wlkwi 
who  wanes  to  use  It  for  some  itlegitimats  pur- 
pose, Some  fellows  get  data  from  a  Urge 
nnmber  of  papers  and  thra  offer  it  for  sale  to 
manufacturer*. 

"The  better  we  know  tbe  trading  conditions 
la  our  territory  the  betirr  able  we  will  be  ta 
land  contracts,  so  they  are  worth  to  nt  aO  tbe 
cost  to  get,  at  well  as  performing  a  serrice 
fur  our  patron  or  prospect.  Having  made  a 
survey  for  one  party,  it  will  be  o-  k.  for  any 
number  of  inquiries.  I  have  used  a  milk  sur- 
vey lot  no  Ich  than  foor  applicants  witkln  the 
past  thirty  day*. 

"Routing  Salc*mrn:  Ye*,  do  thai.  It**  the 
easiest  thing  they  ask.  hut  i*  a  real  kelp  to  the 
Mrangrr  saleiman.  If  there's  a  wholesaler  in 
your  town  you  do  not  even  have  to  prepare  it. 
The  jobber  nil!  be  glad  to  *urnl»h  you  a  copy 
be  baa  prepared  and  a  girl  can  in  one  hour 
make  all  tbe  copies  yoa  will  need  in  s  year. 

"Kow  I  want  to  say  ( parent k et icalty,  aa  it 
were),  lhat  lhe  tbmga  I  kave  aaid  don't  do, 
are  thing*  not  done  by  Tbe  Chicago  Tribune 
nor  Tbe  Chicago  Examiner  in  spue  ol  their 
sen  Ice.  Neither  of  thoae  paper*  gur*  farther  in 
free  servKe  than  any  of  wa  can  In  our  smaller 
fields.  What  we  cannot  aSord  to  do  free,  tkry 
cbarge  for.  but  no  arrount  of  the  snagnitwle 
of  thrjr  Ifval  market,  it  is  an  accommodation 
and  an  economy  for  their  natrnns  to  have  tbe 
11  •(■  nf  the  service  drpasimrnt  and  nay  for  H- 

"No*,  whftt  abaut  position*? 

"Why  tbiiuld  Tke  Chieago  Daily  Krwa  be 
ahtr  to  do  mare  in  this  competitive  territory 
than  any  of  nt  can  do  la  our*  t  Tbe  Newt 
does  Rut  guarantee  poalitoo.    Why  should  we? 

The  eaira  price  we  get  fur  pusitum,  con- 
sidered as  an  insurance  premium,  does  not 
cover  the  losses  from  claims  for  incorrect  vois- 
lions  given,  Tkry  why  under  the  inn  should 
we  do  it*  Reside*,  there  are  a  M  of  papers 
carrying  an  extra  price  for  position  on  rate 
cards  and  often  fail  to  enforce  it.  Why  carry 
tbe  price  at  all* 

"Laut  June  the  management  ot  Tke  Nortbrrn 
Illtnni*  firuuji  miJo  a  rule  In  nut  guar  ant  re 
pu«illnn  and  removed  lhe  eatra  prirr  tbrrrfn* 
front  out  rate  cards.  Our  policy  is  to  keep  the 
make  up  man  reminded  ke  ia  to  give  to  thr  heat 
of  his  ability,  a  fair  sbarv  of  the  preferred 
position!  lo  rarh  and  all  of  our  advertiser*. 

"We  have  had  very  little  trouble  and  I 
would  like  lo  have  every  nun  here  grt  ihl*  Idea 
and  put  it  into  operation  when  yon  grt  home. 
Position  demand  is  one  oi  tbe  evilt  tkat  has 
hem  with  us  for,  lo.  these  many  years.  It'a 
tioar-  I;  aras  knocked  uul.  Sow  as  the  time  to 
do  it.  when  publaihers  all  ovrr  the  cnuntry  ara 
considering  it. 

"Tke  Newspaper  DepartmeaUl  of  tbe  Atso- 
risled  Ouha  will  dUensa  it  at  the  Atlanta 
■netting  in  Junr.  The  Inland  has  put  over 
many  a  stunt  by  just  going  to  it  at  individuals 
from  mutual  understanding  rather  than  agree, 
ment.  It  can  pat  this  over  and  dti  it  vastly; 
let  us  do  U  and  add  anotkrr  to  ihr  many  good 
Iking*  to  uur  credit. 

"BovoVra  around  madlcloo  ads  are  another 
rula  wo  pal  bn  forca  with  very  little  trouble. 
Most  of  th*  complaint!  you  haw  about  pa- 
lent  medicine  advertising  are  from  well  pwa- 
pJs  who  thought  they  wee*  reading  now*  until 
they  get  well  lata  the  story  and  And  It  adver- 
tising. Put  a  border  around  all  ada  sot  km 
body  type  asmulatlng  reading  matter  and 
you  will  bm  surprised  al  how  litis*  you  will 
mmrnt  in  tk*  way  of  complaint."' 


New  TonawanoU  Daily  Gats  Home 

Bt  pp  \ut.— Sttw-k  *>f  a  new  daily 
which  is  soon  to  br  published  in  Tona- 
wanrla,  K.  V.,  is  said  to  have  Wen  prac- 
tically stifMcnWH.  A  tentative  lt>cation 
has  hern  HrcidrrJ  upon  in  the  old  post- 
nffice  building  al  Tonawandsu  it  is  said. 


(fafsn  /'      :     '  .ii.'.      i  *>  r'«stmi^a>d> 

S^hUITE   lreo,u*ntly   visitor*   1*  tbs  Mousa  ol  RspresorstatWaa  ara  heard   to  Inquire. 

"  "Whs  i»  I  hat  handsome  man,  ovir  there  ?"  Don't  waata  ynur  tins*  lurnbig  I* 
look  bicsuu  It  la  a  tvo-to-nni  bet  that  Harh  Walker  of  th*  Waahlngton  buresu  e>f  the 
Unst*d  Praas  has  canas  into  vfcrw.     The  photographsr  caught  bum  \m  Iba  act  nl  tahlag 

Sam*  **good  dop*"  away  frwn*  RapT»s*nt*tlve  John  J.  Each,  ol  Wisfonmin.     "Which  I* 

Herb  *"  did  w*  hear  you  ask.    At  the  left,  al  cour*e. 


Clnrksburi  Exponent  £i#fat  Columns 

Ci.Akh.rhl  *t;.  \V.  \*a  -  The  Kxpuqenl 
i>n  r'rb.  Jtt.  rhan««'ii  its  make  up  from 
*vven  roltimns  to  the  pope  to  eight  col- 
umn* ol  12  t*tn\ 
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JOINT    AD  CAMPAIGNS 
MINNESOTA  PLAN 


Editor*  Hear  HotaJing  Report  an  Co- 
operation  Between  Manufacturer, 
Sales  Outlets  and  Publisher 
New  Preaident 


<S>rriaJ  I.,  Kuitfli  ft  PvtLtlUIII 

•  St.  PaOI*  libit.— Tli*  topliner  of  the 
fifty-fifth  annual  convention  of  the  Min- 
nesota  Editorial  Association  held  litre 
February  IS  and  19  was  an  address  by 
Mrs.  Emma  J.  Harwood,  owner  and  edi- 
tor of  tbe  Roosevelt  Reporter,  telling 
how  ;i  cultured  woman  of  energy  and  re- 
came  from  the  East  anil  made  a 
of  an  almost  down-and-out 
newspaper  in  the  then  unsettled  part  nf 
northern  Minnesota.  It  was  a  gripping 
"human  interest"  story. 

The  editor*  were  welcomed  to  the  city- 
by  the  mayor,  Laurence  C.  Hodgson, 
better  known  as  "Larry  Ho,"  the  poet- 
journalist,  who  later  on.  as  a  member 
and  official  historian  of  the  association, 
treated  his  hearers  to  a  blend  of  humor 
and  sentiment. 

Radical  Pram  Scored 
The  president,  J.  R.  Landy  of  the 
Olivia  Times,  in  his  address  scored  the 
radical  newspapers,  "whose  practice, 
aims  and  purposes  have  been  to  hreed 
class  prejudice*,  hatred  and  discontent 
and  to  coin  existing  prejudices  into 
gold."  He  lauded  the  work  done  for 
the  State  Association  by  H  C,  Hotal- 
ing, field  and  executive  secretary  of  the 
National  Editorial  Association.  Mr. 
Hotaling,  who  is  treasurer  of  the  State 
Association,  made  his  report  as  chairman 
of  the  joint  advertising  committee.  He 
had  addressed  the  Eighth  District  A.  A. 
C.  W.  on  "Co-operation  Between  Manu- 
facturer, Jobber  and  Retailer  " 

A  demonstration  of  transmission  of 
news  by  wireless  telephone  was  made 
under  the  direction  nf  Dr.  C.  A.  Prosser 
of  the  DtW WOOdy  Institute.  Minneapolis. 
News  items  were  received  from  the 
Dunwoody  station  and  University  of 
Minnesota  through  an  amplifier  in- 
stalled in  the  convention  hall 

The  members  accepted  an  invitation 
from  Rome  G,  Brown,  president  and 
executive  manager  of  the  Minneapolis 
Tribune,  to  he  the  guests  of  that  paper 
when  the  association  meets  in  Minne- 
apolis next  year. 

A  "scolding  message"  was  read  from 
John  Talman,  newspaper  librarian  of 
the  Minnesuta  Historical  Society,  which 
applies  to  the  relations  between  news- 
papers and  the  newspaper  departments 
of  historical  societies  and  public  li- 
braries everywhere.  Mr.  Talman  ehided 
publishers  who  ignore  oft-repeated  re- 
quests for 


and  urged  legislative  action  toward  a 
survey  to  insure  control  hy  the  State  of 
power  sites  in  northern  Minnesota 

L.  J.  Boughner,  classified  advertising 
manager  of  the  Chicago  Daily  Xcws, 
talked  on  his  specialty  as  applied  to 
Minnesota  newspapers.  John  Shadbolt, 
of  Duluth,  spoke  on  "A  Kcal  Business 
Builder;"  L.  E.  Potter,  president  of  the 
Minnesota  Farm  Bureau  Federation,  on 
"The  Co-operative  Movement."  and 
Alexander  Carr,  of  Fargo,  N.  D-,  on 
I  •mmuuits  Spirit." 
Will  Wilkc  of  the  Grey  Eagle  (Minn.) 
Gazette,  president  of  the  National  Edi- 
torial Association,  told  of  the  work  of 
that  body  and  discussed  the  meeting 
scheduled  for  Florida  next  month. 
Standardize  Legal  Printing. 

It  was  decided  that  each  member 
pledge  himself  to  work  for  the  proposed 
hill  to  standardise  the  measurement  of 
legal  notices.  The  bilt  provides  for  a 
standard  form,  using  the  point  system 
as  the  base,  and  would  on  a  standard 
piece  of  copy  provide  the  same  number 
of  folios,  the  folio  to  In-  the  base  for 
payment.  The  publication  of  legal  no- 
tices in  any  language  but  English  is  pro- 
hibited. The  report  of  the  legislative 
committee  on  the  MP,  which  was  ac- 
cepted, was  made  by  former  Lieutenant- 
Governor  Sam  Y.  Gordon  of  the  Browns 
Valley  Tribune.  State  printer. 

Walter  P.  Confarr.  of  Minneapolis, 
speaking  on  "Price  Lists  for  Printers," 
rcfrrrrd  to  "the  vipers  and  other  reptiles 
on  two  legs  who  have  infested  this  coun- 
try with  venom  against  Americanism." 
He  advised  the  use  by  all  printers  of  the 


Franklin  price  list  and  urged  that  no 
printer  cut  prices  just  hecause  merchants 
in  his  town  were  conducting  sales.  "The 
printer  makes  only  to  order,"  said  Mr. 
lonfarr.  "and  cannot  reduce  his  prices 
as  the  merchant  does  on  standarditcd 
goods  on  which  he  makes  a  big  profit." 

The  question  of  creating  the  office  of 
State  iield  secretary  was  left  to  the  ex- 
ecutive committee  after  the  idea  had 
Hern  generally  approved  ill  discussion. 

The  resolutions  express  gratitude  for 
the  splendid  service  rendered  by  Mr. 
HoUling  to  the  newspaper  publishers  of 
Minnesota  in  securing  newsprint  at 
lower  rates,  etc..  and  protest  against  the 
proposed  removal  of  the  headquarters  of 
the  held  and  executive  *ecretary  from 
St.  Paul  to  Chicago. 

The  new  officers  are : 

President.  Philip  Lie»ch,  New  Clm 
Journal;  first  vice-president,  W.  E 
Verity,  Wadena  Pioneer-Journal ;  sec- 
ond vice  president.  J.  P.  Coughlin, 
Waseca  Herald;  third  vice- president, 
Martin  J.  McGowan.  Appleton  Press. 
H.  C.  Hotaling.  Mapleton  Enterprise, 
and  John  F.  Casey,  Jordan  Independent, 
were   re-elected,  respectively,  treasurer 


Advertising  Report 

There  were  the  u«ual  banquet*  and  en- 


In  its  report  the  joint  advertising  com- 
mittee, which  consist*  of  six  members 
divided  equally  between  the  Minnesota 
and  Northern  Minnesota  Editorial  As- 
sociation*, discusses  the  question  from 
the  standpoint  of  the  newspaper  pub- 
lisher, the  manufacturer,  the  jobber  and 


"Some  of  you."  he  wrote,  "have  often 
found  yourselves  in  the  Twin  Cities,  far 
from  home,  in  urgent  need  to  consult  an 
issue  ci f  your  paper  for  the  last  few 
days.  week*,  months  or  years.  This  is 
bound  to  happen  again.  What  if  the 
vrrv  op)  yon  waul  and  must  have" 
should  be  missing  because  of  your  own 
negligence?  Wouldn't  you  kick  your- 
self with  all  four  feet?" 

Lawsuits  and  disputed  points  in  local 
history  always  have  been  and  always 
will  be  settled  and  cleared  up  solely- 
through  the  testimony  of  old  newspaper 
files  "Henceforth."  concluded  the  writer, 
"let  us  do  better  team  work  than  ever, 
h  will  repay  !>oth  yourselves  and  the  his- 
torical society  even  more  richly  than  we 
can  realize  DOW,     Our   interest*  are 


Newspaper  Advertising 
Starts  the  Wheels 


In  November,  business  had  * 
The  financial  waters  were  troubled. 

Corn  and  wheat  and  cotton  were  tumbling 
— business  was  halting  and  hesitating. 

Everywhere  you  heard  the  croakers  say, 
"People  are  not  buying." 

Then  the  retailers  took  the  cold  plunge. 
They  began  to  readjust  prices  and  offer  in- 
ducements. 

And  they  advertised  the  fact — advertised  it 
in  the  newspapers  of  their  home  cities.  They 
kept  at  it — and  kept  at  it. 

After  a  bit,  buying  began  to  wake  up  — 
slowly  at  first,  then  in  greater  volume. 

Progressive  merchants  who  know  news- 
paper advertising  pulls  progressively  went  at 
tt  harder. 

Business  grew  better  and  better,  and  by  the 
last  part  of  December  many  merchants  were 
reporting  record-breaking  sales,  and,  taking 
the  country  as  a  whole,  business  was  good. 

Newspaper  advertising  saved  the  day  and 
made  it  possible  for  the  merchants  to  clear 
their  shelves  and  reorder  from  the  manufac- 
turer— thus  loosening  the  clogged  stream  of 
commerce  and  setting  the  factory  wheels  in 
motion. 

Newspaper  advertising  is  the  greatest  f 
business  force  on  this  continent  today. 


Former  Lieutenant -Governor  Frank  A. 
Day  of  the  Fairmont  Daily  Sentinel  re- 
ported  on  an  examination  "f  thr  possi- 
bilities of  a  State- fostered  paper  plant 


IN  an  effort  te  stimulate  bsisiaeee  and  promote  aewseapvr 
■»•>«•  l»  that  ena  tea  Bia 


the  retailer.  Conferences  have  been  held 
in  St.  Paul,  Minneapolis,  Duluth  and 
other  points.  The  committee  is  well  sat 
isfied  with  the  progress  made  thus  far 
and  believes  that  negotiations  now  under 
way  will  yield  further  material  prog- 
res* 

"The  proposition  is  a  very  simple 
one,"  says  the  report.  "The  manufac- 
turer, wholesaler  and  jobber  must  have 
a  crnain  volume  of  business,  and  this 
volume  cannot  be  brought  about  if  their 
goods  get  no  further  than  the  shelves  of 
the  retailers  throughout  the  country. 
On  the  other  hand,  the  local  publisher 
has  a  medium  which  will  assist  to  move 
these  goods  to  the  ultimate  consumer, 
but  he  is  blocked  to  a  certain  degree 
througlt  lack  of  co-operation  of  the  re- 
tailer. The  way  to  cut  the  knot  is  for 
the  jobber,  manufacturer  and  puhlishrr 
to  work  together  to  assist  the  retailer, 
and  all  three  w  ill  profit  in  the  end  " 

A  clause  in  the  resolutions  in  favor  of 
state-owned  pulp  mills  was  rejected  after 
a  heated  debate.  It  was  opposed  on  the 
ground  that  it  tended  toward  governmrn' 


Said  Howard  Folsom  of  Tayt  .tr 
Falls:  "If  we  pass  this  it  will  be  I 
selfish  measure,  hecause  we  would  be  oi 
record  as  favoring  any  kind  of  govern 
tiient  ownership  only  when  it  would  h* 
directly  profitable  to  us  and  repudiatim 
it  where  it  might  benefit  others." 

"Government  ownership,"  said  Jens  K 
Grondahl.  editor  and  manager  of  thr 
Red  Wing  Daily  Republican,  "as  a  ma 
jority  of  us  hold,  applies  only  to  puhlr 
utilities  and  not  to  natural  resources." 

The  establishment  of  a  state  rensor 
ship  board  for  motion  picture*  vs.. 
urged.  ' 

Harold  H.  Barker  of  Elbow  Ukc,  on, 
of  Minnesota's  world  war  hcroe*.  wa 
elected  a  memlsrr  of  tbe  executive  i 


T.  T.  E 
Hi. 

WoacxSTM.  Mass. -The  Evening  Ga- 
zette, recently  purchased  by  Thcodorr 
T.  Ellis,  publisher  of  the  Telegram, 
moves  to-day  from  its  quarters  on  Me- 
chanic street  to  the  Telegram  building 
on  Franklin  street,  where  arrangement 
for  taking  care  nf  the  two  papers  had 
been  completed  The  Gazette  building 
will  be  rented  Additional  equipment 
has  been  installed  in  the  mechanical 
department  and  the  press  room  to  tike 
rare  of  the  two  Vapcrv  the  editorial 
rooms  have  been  re-arranged  and  the 
Sunday  department  has  been  moved  t> 
the  fourth  Boor  to  give  additional  spare 
for  the  reportorial  staff  in  tbe  nn. 
rtsom  on  the  second  floor. 

No  drastic  changes  have  l>ern  made  in 
the  personnel  of  the  papers.  Daniel  N 
Pickering,  w  ho  has  lieen  county  edit-  >r 
of  the  Telegram  for  a  numher  of  year- 
transfers  to  the  day  side  and  become 
county  editor  of  the  Gazette.  Willian 
J.  Larkiti  of  the  Gazette  staff  ha*  re 
signed  and  will  join  the  staff  of  tW 
Worcester  Evening  Post.  Francis  F 
Murphy,  assistant  county  editor  of  th, 
Telegram,  will  have  the  night  side  ■  ■• 
the  county  staff  for  the  present 


,u.  Deal,  N, 


Dtm  oi  r.  Iowa— The  Daily  New- 
suspended  publication  Sunday.  Tlx 
Times  Journal  ha*  purchased  it*  sulo 
scription  list.  Tbe  News  was  launched 
in  August.  1919.  entering  the  daih 
newspaper  field  in  Dubuque  in  oppositt'i 
to  two  old-established  papers.  J.  H 
Walli*.  former  alderman,  is  head  of  thr 
News  Publishing  Company  and  served 
as  editor  and  manager  of  the  publica- 
tion. 
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EDISON  COMPANY  DEVELOPED  $3,500,000  and  siit1iti6c  «™i««n  <••    «■  in  one 


NEWSPAPER  ADVERTISING 


Remit*  Are  Sbown  in  Report  on  Local  Dealer- 
Hook-Up"  Experiment  of  One  Yew 
to  Other 


By  FRANK  L.ROY  BLANC  HARD 

A  SI.VGl.R  manufacturing  c  .nccrn  well  that  many  of  the  Edison  Heated 
last  year  developed  among  hi  deal-  would  advertise  locally  if  some  one 
f"  a  total  of  SJ.5tW.000  worth  of  local  would  write  the  cony  for  them.  Often 
newspaper  advertising,  a  record,  it  i»  the  dealers  would  appeal  to  "the  sales- 
believed,  that  ha-,  never  been  equalled  in  men  fur  omittance  in  this  direction 
the  history  of  business.  This  acenmp-  which  thry  could  not  gree  because  they 
liniment  is  so  unusual  that  mamifactur-  had  hail  no  training  in  the  preparation 
i-rs  and  newspaper  publishers  every- 
where will  he  interfiled  to  know  how  it 
was  June  It  was  the  outcome  of  a 
carefully  prepared  plan  adopted  for 
■<  curing  the  co-operation  of  dealers  that 
treat  into  effect  February  I.  1920 

William  Maxwell,  vice-president  and 
general  manager  of  Thomas  A.  Edison, 

Inc..  V\  i-»t  Orange.  N.  J.  manufacturers    city  for  organisation 
of  the  New  Edison  Phonograph,  in  1*1 19      -Mr.  Maxwell  noli  lied  all  Edison  deal 
became  much  disappointed  with  the  re-  ers  through  the  jobheri  that  under  cer- 
stilt  of  efforts  that  had  Iktu  made  to    tain  conditions  the  company's  advertis- 
scrure  the  cn-nperntion  of  dealers   in    ing  <lepartment  would  prepare  for  them 
products.    The  company.   advertisements  of  any  si/e  they  might 


mure  local  newspapers  for  twelve 
month.  The  Edison  Company  agreed 
to  furnish  the  newspaper,  direct  mats 
or  stereotypes  of  the  advertisements  that 
are  to  appear  during  thp  month,  space 
being  left  to  insert  the  name  and  address 
of  the  dealer.  Each  newspaper  would 
furnish  a  proof  of  each  ad  to  the  dealer 
for  his  O,  K.  before  publication  in  order 
that  he  may  approve  or  disapprove  of 
the  way  the  address  has  been  inserted. 

The  copy  furnished  will  be  timely, 
will  often  possess  a  news  interest  and 
will  he  prt|>arcd  by  writers  who  under* 
Hand  h  »  •  make  it  aura  rtivt  and  pri 1  ■ 
ductile  of  business.  The  estimated  co't 
of  this  c "t>v  service  to  the  company  is 
$60  a  year  but  is  furnished  the  dealer 
free. 


nf  advertising  matter 

To  meet  this  situation  Mr.  Maxwell 
re-organized  and  enlarged  his  advertis- 
ing department,  placing  at  Hs  head. 

J.  B.  Gregg,  who  had  been  connected    „^Zgm*m*'  wiih'the' 
with  the  company  m  another  capacity 
fur  several  years,  but  wh,>  had  an  expert 
knowledge  of  printing  and  a 


exploiting  It 

i. hie!  is  one  ol  thi  three  la rg.  ■  i  plionn 
graph  manufacturers  in  the  United 
State,  distributes  its  instruments  through 
thirts-six  jobbing  houses  which  are  so  their 

with 


Company  HondL.  All  Details 

The  Ellison  Company  makes  all  the 
•papers  for 

the  appearance  uf  the  ailvertisements. 
check,  them  up  as  thry  are  printed  to 
see  if  they  arc  in  proper  position,  and 
appear  on  the  days  designated  in  the 
contract-  If  insertions  are  omitted  or  the 
ads  are  out  of  position  the  matter  is 
taken  up  with  the  publishers  and  an  ad- 
justment is  secured. 

In  other  words  the  company  renders 
lesire;  it  would  also  write,  print  and  Mmt.  MryKe  ,()        ai,vtfliMr  ,ha( 

their  customer,   or  prospects   an  adv,.r,j.mg  .^mcy  ,ynM  TrnArr  „. 


mail  I 

circulars   that   would  bring 

stores;   and   would   supply  them 
■  uch  uther  advertising  matter  as 
in  their  local 


located  that  they  cover  the  entire  o»un 

tr>      Mthough  Mr  Maxwell  had  tried  they  could  use 

very  hard  to  get  the  jobbers'  salesmen,  compaigns. 

not  only  to  sell  Ellison  phonographs  to       Mr.   Maxwell  himself  then  wrote  a 

thr  dealers  but  to  show  the  latter  how  pamphlet  containing  the  details  fifteen 

they    could    build   up    their    business  advertising  and  service  propositions  that 

through  advertising,  but  somehow  the  the  company  asked  the  jobbers'  salesmen 

salesmen  didn't  enthuse.    They  told  him  <o  submit  to  the  dealers  of  prospective 

that  they  were  salesmen  and  not  adver-  dealers,    Thnse  that  are  of  special  in- 

Using  men,  and  therefore  it   was  not  tereM  to  the  publishers  of  newspapers 


their  province  to  do  the  missionary  [ 
tooling  work  he  had  in  mind. 


Mr.  Maxwell  finally  concluded  that  if 
he  «a.  ever  to  get  hold  of  the  dealers 
he  would  first  have  to  win  over  the  joh- 
l>crs"  salesmen.  He  knew  perfectly  well 
that  they  couldn't  be  expected  to  take  up 
the  study  of  advertising  in  order  tu  he 
in  a  position  to  talk  intelligently  about  it 
tii  the  4.200  Edison  dealers  upor 
they  Called  at  regular  intervals 
the  year. 

If.  however,  he  could  show  them  how- 


are  the  following 

Interlocking  Advertising.  Dealers 
were  asked  to  pledge  themselves  to  use 
2.000  inches  of  advertising  in  a  complete 


eept  that  it  has  nothing  to  do  with  the 
payment  of  bills  for  space  and  receives 
from  the  publishers  no  rebates  or  com- 
missions. 

l.ast  year  2.000  Edison  dealers  signed 
contracts  for  the  2.000-inch  newspaper 
advertising  cam|>aigns,  or  a  total  of 
4.000.000  inches  for  the  year,  represent- 
ing a  total  investment  of  $J.448,500. 
These  figure!  show  that  Mr.  Maxwell's 
proposition  regarding  newspaper  adver- 
tising appealed  to  nearly  half  the  total 
number  of  dealers  during  the  first  year 
it  was  in  force  The  dealers  liked  it 
because  it  relieved  them  of  all  bother 
incidental  to  the  writing  and  placing  nf 


THE  1921  NEWSPRINT  SITUATION 


rpHE  January  statistics  on  production  States  mill  points  and  -1.001  tons  at  Ca- 
and  shipments  of  newsprint  by  44  U.  nadian  points.  Total  stocks  at  all  re- 
S.  and  Canadian  mills  reporting  to  the  porting  mills  amounted  to  9.94J  tons 
News  Print  Service  Bureau  show  clearly  more  on  January  Jl  than  on  December 
how  the  "bottom"  has  dropped  out  of  Jl.  The  total  of  .10,5(19  tons  on  hand 
they  could,  without  much  effort,  interest  the  newsprint  market.  Every  item  listed  January  .11  amounted  to  about  6  days' 
the  dealers  in  the  national  advertising  with  the  exception  of  stocks  on  hand,  production  Last  year  at  this  time  there 
the  company  ssas  doing  and  encourage  'hows  a  falling  off  as  compared  with  were  only  227J5  tons  reported  on  hand, 
them  to  take  advantage  of  it  and  thus  January.  1920.  Stocks  during  January.  A  study  of  the  figures  are  well  worth 
largsty  increase  the  numbers  of  phono-  1921,  increased  5.942  tons  at  United  while  from  the  newspaper  standpoint, 
graphs  they  could  sell  the  dealers,  thrn,  «-,»™.  ...... 

perhaps  they  might  be  willing,  and  even                                             UNITED  STATES  MILLS  Skips...!,  T-.U1 

inxiotis  to  encourage  the  dealers  adver-  ^    ^    Predsicttoa   Per 

lise  locally.  il*  -.""it"    Mai iainon Tons 

After  -tudying  the  problem  for  some  Mr, 


time    Mr.   Maxwell   evolved  the  plan   U^lIEr? ;  |  $ 


described    below.     The   company  was 

then  investing  $500,000  a  year  in  exploit-  n*i  

ing  its  phonograph  in  the  national  rnaga 
rines  that  had  a  distinctively  home  cir- 
culation, but  was  investing  no  moncv  in    \*2\- tinwin 
the  new.pai.ers.     This  year's  schedule  lwH«nif 


25 
24 


it 
16 


I'tnt      T.ms      t'rr.1  mi  Hand 
Actus)  ioTorts  of  Mmxi-  Duoiih  of  Max.-  st  all 
Per  Mi.  Per  Dsy   Per  Mo.  V*r  il-sy    mum    Muttlfci   mum  Points 
1IW.M*    4.147         1114  7SI     4.M»      »S.l      H.IKI6     W2  2J.47I 
IIJ.SOS    4,17*        1IW.SS7    4.(180      97.4     I0S..SS6    16.2  1J.07I 

tn'ilj   „  i  MIIIS 

74,125  2,965  71. MS  2.MI  Ml 
72.232    2.7S2        72.909    2, so?    lull  7 

U.lted  SllUl  «nd  Co.odl..  Mills 

1SJ.66.I  7.112  176.2"!  ».«SH  '16  2 
IM.1M    ».»»0       lti.796    hjtft  9*7 


67.16.1  *l,l  11.11* 
71.652    ♦».(!  ».»*4 


166.166    swift  1S.SR0 

1M.2VS    V7  .1  22.72-5 


_ll.   r   „   „„   „_-„Ji»„„  „/  „,._,  eo/m       NoU!  Moslfnuas  n.urts  1921  represent  .vrr.fr  production  boat  thrrr  si.or.tks  •(  1*20. 

calls  for  an  expenditure  of  over  js/uo ..    N„„.  Hui„„  is,u,..  ,920  r.proso.t  .»»■<  producoo.  b«.t  thro,  month,  of  |«|*. 

ooo. 


A  series  of  illustrated  advertisements 
large  and  small  that  were  to  l>e  used  in 
rhe-  national  campaign  was  prepared  and 
r"pic.  of  same  together  with  a  list  of 
the  periodicals  in  which  they  must  ap- 
were  in  a  handsome  leather  port- 
id  presented  to  all  of  the  jobbers' 
smen  who  call  upon  Edison  dealers 
r  prospects.  Enclosed  also  in  the  port- 
folio was  a  description  of  fifteen  adver 
tising  propositions  from  which  the  sales- 
men could  select  one  or  more  that  would 
Ik-  likelv  to  appeal  to  the  dealer. 
Jobbers'  salesmen  had  told  Mr  Max- 


In  connection  with  the  ahove  figures, 
the  efforts  of  paper  manufacturers  to 
find  markets  enough  to  keep  their  mills 
running  is  illustrated  by  the  new  bids 
just  made  to  the  United  States  Govern- 
ment. 

Forty  of  the  largest  paper  manufac- 
turing concerns  in  the  United  States 
submitted  proposals  today  to  the  joint 
Committee  t>n  Printing  for  furnishing 
paper  to  the  (iovernment  Printing  Office 
for  a  period  of  either  three  or  six 
i,  beginning  March  1.    The  prices 


submitted  January  .11  last,  at  which  time 
the  joint  committee  rejected  all  bids. 
For  instance,  the  price  on  atu.ut  4.000,000 
pound,  of  writing  paper  shows  a  de 
crease  since  January  Jl  of  from  .1  to  4 
cents  a  pound,  book  paper  is  down  1 
cent,  Ti-Aio*  Hfwsprtnt  fapfr  uhich  kvjj 
quoU'd  it!  0.2H  ivufr  drtiverrd  <ot  January 
Jl.  t>  quoltd  at  5.48  rents  delivered. 

It  is  estimated  that  if  the  committee 
awards  the  contracts  on  the  basis  of  the 
figures  submitted,  it  will  have  saved  the 
government  SJOO.000  as  a  result  of  its 
rejection  of  all  bids  three  weeks  ago 


the  advertising  and  gase  them  first  class 
advertisements.  Moreover  the  plan 
gives  the  smallest  dealer  a  service  that 
he  could  not  afford  to  buy  and  places 
him  on  the  same  footing  as  the  big 
dealer  who  employs  an  advertising 
agent. 

Newspaper  publishers  regard  the  Eli- 
son  dealer  advertising  plan  with  favor 
because  it  often  deveh>|is  advertising 
contracts  where  none  existed  before. 
Moreover,  any  business  or  advertising 
manager  of  a  newspaper  located  in  a 
city  where  Edison  dealers  are  not  adver- 
tising, with  the  informal!-  n  contained 
in  this  article  in  hand,  can  make  a  can- 
vass of  such  dealer,  that  will  Ik-  hard 
for  them  to  resist. 

In  order  to  get  the  views  of  Edison 
phonograph  dralers  on  newspaper  ad- 
vertising. Mr  C.regg,  the  advertising 
manager  of  the  company,  recently  sent 
out  a  t|uestionnaire.  which  brought 
out  some  interesting  facts. 

One  of  these  questions  was:  "Do 
you  believe  in  the  law  of  replenish- 
ment in  connecting  with  newspaper 
advertising?"  In  explanation  of  the 
question  it  was  shown  that  just  as  a 
farmer  must  fertilize  his  fields  from 
year  to  year  if  he  expects  to  harvest 
abundant  crops,  so  the  advertiser  mu-t 
fertilize  his  market  with  advertising  if 
he  would  build  up  a  large  patronage. 

The  replies  received  showed  that  out 
of  J59  dealers  J52  answered  "yes."  In 
reply  to  other  questions.  JJ9  out  of  .170 
dealers  declared  their  belief  that  ad- 
vertising should  be  a  constant,  regular. 

ahead  like  the  rent  of  a  store :  196 
favored  one  comparatively  large  ad  |>er 
week  while  1JJ  preferred  ths 
amount  in  two  smaller  ones. 


That  the  laws  of  optics  rather  than 
eccentric  display  that  disregards  those 
laws  should  govern  the  display  of  ad- 
vertisement* was  the  opinion  nf  274 
dealers  while  26  took  the  opposite 
view.  Concerning  the  use  of  coupons 
which  readers  can  fill  out  and  send  to 
them  for  catalogues  and  other  printed 
matter.  224  dealers  favored  them  and 
IJ0  did  not. 

"Do  you  agree  that  the  effectiveness 
of  your  advertising  can  Ik  greatly  in- 
creases! by  circularizing  and  canvassing, 
and  that  a  larger  share  of  its  effect 
ought  to  be  obtained  in  this  way?"  was 
another  question  asked. 

The  almost  unanimous  answer  was 
"yes."  J4S  voting  that  way.  and  only  II 
disagreeing. 

In  order  to  ascertain  what  elements 
the  dealers  believed  should  be  incor- 
porated in  Edison  newspaper  advertis- 
ing. Mr.  Gregg  set  down  a  list  nf 
eleven  and  requested  them  to  indicate 
their  preferences.  From  the  replies  it 
appeared  that  the  following  were  most 
favored  in  the  order  turned :  "Kcalism 
of  the  New  Edison,"  "New  Recrea- 
tions," "Sentimental  Home  Circle  Ap- 
peal." "General  Benefits  of  Music," 
••Entertainments."  and  "Fact  that 
Prices  Have  Been  Reduced" 

The  Edison  Company  does  not  limit 
its  service  to  dealers  to  furnishing 
newspaper  advertisements.  It  prepares 
and  sends  to  lists  of  customers  and 
prospects  supplied  by  their  letters,  fold- 
ers and  circulars  designed  to  supple- 
ment the  national  and  local  advertising 
at  no  exiH-nsc  to  the  dealer  except  pay- 
ment of  postage.  It  prepares  a  new 
window  display  earh  month  which 
carries  out  the  theme  of  the  newspaper 
and  magazine  advertising  for  that 
month.  For  these  several  displays  a 
charge  of  $2.50  each  is  made 

Another  advertising  feature  that  has 
helped  sales  wonderfully  is  the  tone 
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concerts  given  by  dealers  to  arouse  in- 
terest in  the  New  Edison  phonographs 
and  records.  Over  5,000  of  these  con 
certs,  with  a  total  attendance  of  up- 
wards of  5,000.000.  have  hern  held  in 
three  year*.  The  newspaper  advertis- 
ing employed  to  exploit  these  concerts 
amuunted  to  565.296  inches.  This  is  in 
addition  to  the*  tegular  advertising. 
Besides  these  concerts  arc  the  more 
pretentious  concerts  given  in  public 
halls  and  auditoriums  at  which  high 
class  artists  appear,  one-half  of  the  ex- 
pense being  borne  by  the  company  and 
one-half  by  the  dealer.  In  twelve 
months  624.593  inches  of  newspaper 
advertisements  were  used  to  exploit 
them. 

For  dealers  handling  the  Diamond 
Amberola  a  special  co-operative  news- 
paper campaign  was  arranged  last  year, 
'['here  were  21  advertisements,  totaling 
602  inches  of  space  in  the  series  whicli 
began  to  appear  September  1  and  will 
be  continued  to  March  1.  1921.  The 
arrangement  made  with  the  dealer  pro- 
vided that  an  allowance  of  6%  on  all 
instruments  purchased  was  made  by 
jobbers  up  to  two-thirds  the  cost  of  the 
advertising. 

Mr.  Maxwell  estimates  that  Thomas 
Edison,  Inc.,  is  responsible  for  more 
than  5,000,000  inches  of  newspaper  ad- 
vertising which  will  appear  during 
1921. 

An  advertising  feature  furnished  by 
the  company  that  is  attracting  attention 
among  the  dealers  is  a  twelve-page 
magazine  printed  on  a  fine  quality  of 
paper  and  illustrated  with  plenty  of 
half-tone  pictures  of  singers  and 
actresses  who  appear  in  the  big  musical 
productions  and  of  artists  whose  songs 
are  reproduced  in  Edison  records. 
These  are  mailed  to  customers  and 
prospects  at  a  cost  of  two  cents  each. 

Frum  the  above  outline  of  the  activi- 
ties of  the  advertising  department  of 
Thomas  Edison.  Inc..  it  is  quite  evident 
that  Mr.  Gregg's  staff  has  plenty  to  do. 
Five  million  pieces  of  printed  matter 
arc  handled  each  month.  At  present 
135  persons  arc  engaged   in  (he  de- 
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STORES  COURT  RUIN  BY 
CUTTING  AD  SPACE 


St.    Paul    Advertising   Manager  Tolls 
Retailer i  That  Copy  in 

Is  Vital  to  Prosperity  of 

Their  Business 


INTENSIFY  ADVERTISING 


Neal    Tolls    Chicagoans  Some 


Chicago. — In  his  address  last  week 
before  the  Advertising  Council  of  the 
Chicago  Association  of  Commerce,  Jesse 
II,  Weal,  of  New  Yolk,  executive  secre- 
tary of  the  Associated  Business  Papers, 
aroused  much  interest  among  the  mem- 
bers by  an  appeal  for  intensified  adver- 
tising. Mr.  Neal  said  9-1  per  eetit  of 
of  all  corporate  business  in  trade  and 
industry  was  done  by  232.000  concern' 
wild  gross  annual  business  amounting  to 
Ami  eighty  billions,  tremendous  buy- 
ing power  thus  being  centered  in  the 
han.K  of  a  fraction  of  one  per  cent,  of 
the  population. 

"Are  you  shooting  at  the  one  hundred 
and  five  million,  or  at  your  particular 
game?"  he  asked.  "Are  you  sinking 
dry  holes  all  over  the  land  or  are  you 
putting  down  a  line  that  you  know  will 
pierce  the  center  of  rich  soil  bearing 
sand'?  Some  one  has  said  this  con- 
spicuous waste  rraches  its  zenith  when 
a  pretty  woman  kisses  a  small  hoy,  but 
how  ahout  the  spectacle  of  beautiful 
advertising  going  where  there  can  be  no 
responsive  thrill  on  either  side?" 

George  Creel,  chairman  of  the  Com- 
mittee on  Public  Information  durinir  the 
war,  was  the  guest  of  the  advrrti«ing 
council  at  luncheon  Monday.  He  ad- 
dressed the  members,  telling  them  some- 
thing of  the  government's  advertising 
experiences  anil  dwelling  upon  the  uses 
of  the  moving  picture. 


dress  made  hy  W.  II  Mann,  wholesale 
manager  of  Marshall  Field  &  Co.,  at  the 
recent  convention  in  New  York  of  the 
National  Retail  Dry  Goods  Association. 
Mr.  Mann  was  report"!  to  have  said 
that  retail  stores  had  been  extremely 
wasteful  «f  advertising  space  and  that 
now  they  should  make  every  rffort  in 
ination  with  each  other  to  reduce 


ISftU  raiTot  S  PVtUtlUnO 
St.  Paut,  Minn. — "It  is  of  paramount 
importance  that  newspapers  throughout 
the  country  and  retail  interests  of  the 
various  cities  shall  work  to  preserve  the 
cordiality  which  has  characterized  their 
relations  for  the  past  generation — the 
period  of  time  in  which  retail  stores, 
also  newspapers,  have  grown  to  their 
greatest  prestigr  anil  prosperity,"  said 
A.  J.  McFaul,  advertising  director  of  the 
St.  Paul  Dispatch-Pioneer  Press,  in  ad- 
dressing the  relail  department  of  the 
Associated  Advertising  Clubs  of  Minne- 
sota at  the  recent  convention  here. 
Mr.  McFaul  called  the  attention  of 
to  the  reports  of  the  ad- 


"\Vhat  logic."  asked  Mr.  McKaul.  "dic- 
tates such  suggested  action  ill  view  of 
the  fact  that  it  would  tend  to  cripple 
the  very  force  of  publicity  which  has  in 
large  part  explained  the  phenomenal 
growth  of  the  department  store  and  gen- 
eral retail  business  in  thi 
compared  with  other  countries' 

"The  newspapers  of  the  country  as  an 
effective  publicity  and  advertising  mrdia 
cannot  lie  injured  without  corresponding 
damage  being  inflicted  upon  the  retailers 
who  have  been  employing  space  in  the 
newspapers  and  building  up  a  reader- 
habit  which  has  grown  slowly,  but  surely 
and  tremendously,  over  an  entire  life- 


RULES  OF  SALESMANSHIP  APPLY  TO 
ADVERTISING  SOLICITATION 


WUALESMANSHIP  as  Applied  to 
Advertising"  was  the  subject  of 
an  interesting  address  delivered  ln-fore 
the  23rd  Street  Y.  M.  C.  A.  class  in 
advertising  on  Wednesday  evening,  by 
M.  D.  1  (union,  of  Cone,  Hunton  v* 
Woodman,  special  newspaper  represent- 
atives. Mr.  Huntun,  who  has  had  a 
long  and  extensive  experience  in  sell- 
ing newspaper  advertising,  illustrated 
his  points  hy  many  good  stories.  # 

The  chief  principles  of  salesmanship. 
:ie  declared,  are  tour  in  number — a  good 
address,  a  thorough  knowledge  of  your 
own  and  competitor's  goods,  combined 
with  general  business  information,  versa- 
tility, and  a  knowledge  of  human  nature 
There  arc  two  kinds  of  salesmen  of 
advertising — those  who  make  people 
want  to  advertise — who  in  a  sense  create 
it,  and  as  the  general  advertising  agents 
and  the  A.  N.  P.  A.  Bureau;  and  the 
men  who  go  after  it  when  it  has  been 
created— the  solicitor  for  various  publi- 
cations. 

After  showing  how  important  it  is 
for  a  salesman  to  be  well  groomed, 
courteous,  and  have  a  pleasing  address 
Mr  Hunton  went  on  to  say: 

"You  must  visualize  your  proposition 
to  the  buyer.  It  is  necessary  to  show 
the  aim  and  character  of  your  medium 
in  order  to  show  the  kind  of  people  ii 
readies.  If  you  can  demonstrate  an  al 
most  undcinonstrable  proposition  by 
comparing  results  olrtaincd  by  one  ad- 
vertiser, with  probable  results  to  he 
obtained  by  another  advertiser,  with 
somewhat  similar  goods,  you  have  your 
prospect  interested. 

"1  f  you  can  further  show  that  Un- 
people who  read  or  see  vonr  medium 
not  only  want  the  prospect's  goods,  hut 
have  the  money  to  buy  them,  you  havc 
the  prospect  half  landed.  In  solicitation 
comparison  Is  almost  inevitable  and  it 
has  to  lx-  dexterously  done  not  to  be 
offensive. 

"If  you  abuse,  run  down,  or  under- 
rate your  competitor's  proposition,  you 
almost  invariably  arouse  sympathy  for  it. 
It  is  a  trait  of  human  nature  to  run  to 
the  help  of  some  one  who  is  being  at- 
tacked. What  is  called  'knocking'  is  poor 
solicitation.  In  making  comparisons 
don't  make  'ordorous'  ones  as  Mrs. 
Malaprop  says. 

"The  value  of  general  information 
is  always  apparent.  It  is  important  to 
know  the  financial  conditions  in  the  dif- 
ferent parts  of  the  country,  the  jobbing 


houses,  freight  facilities  and  particular 
wants  of  the  people.  Last  summer  an 
electric  fan  manufacturer  was  advertis- 
ing merrily  in  San  Francisco  where  it 
is  always  cool  enough  in  summer  to 
wear  a  light  overcoat  and  where  strong 
winds  blow,  and  not  using  a  line  of  ad- 
vertising in  Sacramento  or  Los  Angeles 
in  which  sections  there  is  a  lot  of  hot 


time,  and  it  will  take  I 
to  Change  this  hahit.     Meantime  what 
will  happen  to  the  retail  interests? 

"What  happens  to  an  army  when  its 
artillery  is  destroyed— and  the  news- 
papers, let  me  emphasize,  have  been  the 
artillery  of  the  retail  army. 

"However,  newspapers  take  a  broad 
viewpoint  of  this  subject  and  arc  glad 
to  encourage  a  more  skillful  use  of  ad- 
vertising space-  a  use  which  will  pre- 
vent waste,  as  it  is  to  the  interests  of 
newspapers,  as  well  as  retailers,  that  ad- 
vertisers shall  he  efficient  so  that  they 
may  obtain  maximum  results  and  there- 
fore remain  permanent  advertisers. 

"It  it  conservative  to  suggest  to  the 
retail  interests  that  they  continue  to  ex- 
pend between  I  per  cent  and  5  per  cent 
of  their  net  income  in  newspaper  adver- 
tising— the  1  per  cent  for  stores  of  huge 
volume,  and  as  high  as  5  per  cent  for 
smaller  institutions,  which  must  make 
more  intensive  efforts  to  attract  the  pub- 
lic to  their  less  elaborately  equipped  and 
less  prominently  located  establishments. 

"Even  in  stores  of  great  size  the  1  per 
cent  of  advertising  expenditure  is  no' 
sufficient  for  many  departments.  Fo* 
instance,  yard  goods  sections  ofttimc 
can  make  increases  in  business  withotr 
expending  even  1  per  cent  for  advertis 
ing  on  the  basis  of  a  year's  business,  bu; 
women's  ready-to  wear,  even  in  the 
largest  stores,  requires  advertising  pro 
motion  to  the  extent  of  2!  i  to  3' ',  per 
cent  and  the  proper  merchandising  of  J 
men's  ready-to-wear  department  marr 
times  necessitates  an  appropriation  of  ! 
per  cent  for  advertising.  Even  banket 
have  been  trained  to  regard  the  latt. 
figure  as  fairly  conservative." 


"Versatility  is 
lion.  To  show  an  advertiser  that  your 
medium  is  good  for  the  sale  of  steam 
engines,  and  5  minutes  later  show  an- 
other advertiier  that  it  is  well  adapted 
to  sell  women's  veils,  requires  a  quick- 
change-brain  artist-  There  is  no  reason 
why  a  medium  may  noi  lit  good  for 
both,  but  it  takes  the  versatile  man  to 
show  it. 

"I  have  seen  Uneeda  Biscuit  adver- 
tised in  the  New  York  Commercial,  a 
financial  and  commercial  paper,  and 
men's  suspenders  and  razors  in  Vogue, 
an  ultra  feminine  publication.  A  solici- 
tor has  to  call  un  many  kinds  ot  people 
and  versatility  is  an  asset  Since  women 
in  large  numbers  have  come  in  to  orna- 
ment and  elaborate  business  it  is  obvious 
that  the  solictor  s  line  of  business  con- 
versation, or.  at  least,  his  manner,  must 
change  somewhat  in  addressing  the  fair 
advertising  manager,  ironi  what  it  is  in 
pushing  facts  at  sonic  bluff  a 
space  buyer  of  the  opposite 
isn't  impressed  if  you  don't 
your  list  on  the  table. 

"In  no  business  is  a  knowledge  of  hu 
man  nature  more  important  than  in 
soliciting  advertising.  It  is  evident  that 
in  soliciting  some  crusty,  busy  and  nerv- 
ous bank  president  it  is  not  wise  to 
dally  with  jokes  or  lake  excursions 
away  from  the  main  subject.  On  the 
other  hand  there  is  the  chap  who  enjoys 
the  amenities  and  a  short  conversation 
before  getting  down  to  the  Imsiness  in 
hand,  One  fellow  is  affected  by  statis 
lies;  another  is  influenced  by  generali- 
ties. 

"So  it  is  well  to  size  up  the  man  and 
classify  him  according  to  your  experi- 
ence with  men.  One  thing  the  solicitor 
may  be  sure  of  is  that  the  appeal  to  the 
pucket  book  is  a  sound  argument  with 
any  ptT.spcct,  Every  argument  should 
be  used  to  show  the  advertiser  how  his 
interest  would  be  served  by  taking  your 
medium.  A  good  sohritor  never  asks 
for  an  order  as  a  favor." 


1'ohtI-and,  Me— The  Portland  Dail; 
Press,  a  morning  paper,  was  forced  tc 
move  up  one  story  to  the  third  floor  of 
the  Press  Building  because  of  the  ex- 
pansion of  the  plant  of  its  afternoon 
competitor,  the  F'vening  Express. Adver- 
tiser. The  publishers  of  the  latter  in 
order  to  give  additional  floor  space,  built 
a  two-story  addition  which  unfortunately 
extended  to  the  wall  of  the  Press  Uuild 
ing.  shutting  out  the  light  from  the  com- 
posing room  and  necessitating  the 
change  to  the  story  above. 

Kennebec  Journal  a  Text  Book 

Avgvsta,  Me — The  distinction  of  be 
ing  a  text  book  for  use  in  the  publ.r 
schools  has  hern  accorded  the  Krtuiebec 
Journal.  Several  Maine  towns  have  sub- 
scribed for  the  Journal  for  three  months 
so  that  the  pupils  may  keep  trafc-'k  of 
what  the  Legislature  is  doing  during  ill 
biennial  session  and  thus  study  the  ele- 
ments of  civil  government.  Extremelv 
full  reports  are  given  by  the  Journal, 
which  is  the  State's  official  paper. 


No  New  Printers'  Scale  in  Hartford 

HAxrrutui,  Conn.— The  recent  an- 
nouncement of  the  negotiation  of  a  ne« 
I.  T.  U.  scale  with  Hartford  newspapers 
by  EniT<w  ti  IVblishk.  is  slated  to  U 
iucorrecl  by  Clayton  P.  Chamberlain 
vice-president  of  the  Times,  "We  hast 
been  unable  thus  far  to  come  to  am 
agreement,"  says  Mr.  Chamberlain,  "are 
the  matter  is  to  come  to  arbitrator, 
within  the  next  30  days " 


Key   West   and  Havana 

Havana,  Cuba.— Tests  of  the  re- 
cently completed  telegraph  and  tele- 
phone cable  between  Havana  and  Key 
West  have  proved  entirely  satisfactory, 
it  is  declared  by  officials  of  the  Cuban 
Telephone  and  Telegraph  Company, 
inauguration  nf  the  new  service  is  ex- 
pected in  about  three  weeks. 
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N.    Y.   AD   CLUB  BALL 
SPLENDID  SUCCESS 


O.rr    700   Guam   Sp«nd    Evening  of 
Plaaiur*  at  Hotel  A. tor  in  N.  Y, 
— American  PuIU  a  "Stunt" 
Mad*  an  Annual  Affair 


The  Advertising  Cluh  of  Vew  York 
entertained  at  the  most  brilliant  social 
function  in  its  history  on  Feb.  21,  at 
the  Hotel  Astor,  with  about  seven  hun- 
dred guests  present.  It  was  the  first 
affair  nf  its  kind  the  elub  has  ever  given, 
and  so  successful  did  it  prove  that  be- 
fore the  close  of  the  evening,  Charles 
C.  Green,  chairman  of  the  entertainment 
committee,  announced  that  it  would  l>e 
an  annual  event  henceforth,  on  the  eve 
of  George  Washington's  Birthday. 

The  grand  ball  room  of  the  Astor  was 
transformed  into  a  veritable  fairyland 
for  the  occasion,  and  decorated  with  a 
wealth  of  ferns,  palms,  banners  of  rich 
colors  and  softly  shaded  lights,  making 
an  effective  setting  for  the  entertain- 
ment, which  was  called  "A  Night  m  the 
Orient." 

The  evening's  program  began  with 
songs,  skits  and  dances  by  a  number  of 
professional  entertainers,  including  Han- 
ford  and  Pee  Wee  Myers.  Jack  Hnnly. 
Edith  Baker,  Julius  Tannen,  Harriet 
Hoctor  and  Miller  and  Sterner,  This 
was  followed  by  a  musical  whimsy  "A 
Vight  in  the  Orient,"  in  which  the  cast 
was  composed  of  the  club  members  as 
follows : 

Kin  Alt  Gib.  Moil  Wonderful  Quiac*. 

_       _  Frank  E-  Fchtman 

Hhj  Pm.  Guard*  of  tar  "Hnoch." 
m  r,  J*    ?»"'«.  *   H.  Van  Doim 

HI  K  .1,1  Abiff.  Royal  Seeretiri, 
_  .  ^  Lout.  W  Rlr*tr 

Faterona,  One  o(  tbe  Many. 
.       _  .  Charles  C.  Grren 

B"ai,  Oriental  Mwktaa, 

■      ,  ^  .       .     .'  K.  *r«  Fittb 

Tie  Jan  Jttbelam.  Royal  Eaeeutt.iner. 
_  Albrrt  1- 

rr<Hd<nl  Adrcrtliinc  Club  of  New  York, 
i        _  lieorpr*  W.  II aaMaj 

Outer  Guard  W,  J.  Mi  fnd  ., 

Aratn  Cberw,  Bandit  Ch^tt 

m  ,  George  W.  Strarni 

fcih-bari.  Poor  Jaiiaruil  Stave-  Gill. 

Manair*  WakelWl.l 
fXOl.CM.VK 


(Delore  muni)  "Ijc  Conteur,"  C.  1*.  Sic. 

DanM 

Smn-«»m  in  Pallet  of  Km  All  Gib, 
Cairo,  .-  .-r-  • 

MUSICAL  NUMBERS—  L1FSKV 
ORCHESTRA. 
Onrtare.  "A  N.»l,t  in  ibr  Orient."    M-!l.  ..  .. 

Thomai  1  Hath** 

•*»t.  ••Fiteerai"  HI  Ham  Ahilt 

S^ait,  "lanan^w  Sailor"  Tar  lap 

S-K.C,  "Br.brbira"  Mi  Rae>  AM 

Sutm,  "Tbc  Royal  Exrcationer.". . .  .Jubctuea 
Place,  "Krtliehara"    Sr-tbrbati 

The  libretto  was  written  by  Charles 
C.  Green,  the  lyrics  by  C.  P.  McDonald 
and  the  music  by  Thumas  J.  Hugho, 
and  the  little  playlet  was  given  a  warm 
ovation.  The  programs  were  most  artis- 
tic, and  will  be  treasured  as  souvenirs 
by  the  guests.  At  the  place  of  each 
guest  alio,  was  a  special  edition  of  the 
Advertising  Club  News,  ft  was  a  mo»t 
entertaining  little  sheet,  containing  car- 
Irons,  and  "puns"  on  the  members. 

Before  the  last  course  of  the  dinner 
nad  been  served,  a  special  Advertising 
Club  edition  of  the  N'ew  York  American 
arrived  at  the  Astor  Hotel,  containing 
nol  only  a  complete  story  of  (he  dinner, 
and  the  names  of  all  those  present  but 
a  picture  of  the  guests,  and  club  mem 
affl  participating  in  the  show. 

A  delicious  course  dinner  was  served, 
after  which  dancing  was  enjoyed  un- 
til the  wee  small  hours,  two  orchestras 
furnishing  music  continuously.  Sixty 
"Gnats"  from  the  Poor  Richard  Club 
of  Philadelphia,  came  over  in  a  private 
car  for  the  occasion,  and  a  number  of 
id  men  from  Boston,  Buffalo,  and  other 
nearby  cities  were  present.  All  sorts 
and  ktnds  of  souvenirs  were  given  away, 
from  rubber  tires  to  boxes  of  tapioca, 
and  those  who  did  not  draw-  a  lucky 
number   were  consoled   by   having  a 


sltccial  bag,  hllcd  with  Miiiveuirs  pre- 
sented to  them  with  their  coats,  at  the 
rlo«e  of  the  evening. 

1  lie  entertainment  committee  headed 
by  Charles  C.  Green,  chairman,  am! 
composed  of  C.  P.  McDonald,  John 
Adams  Thayer,  Albert  J.  Gibney,  Her- 
man G.  1 1  aisled.  Arthur  Doornbns,  II. 
K.  Stroud.  George  Nowland,  H,  Rei 
I-itch,  Thomas  J.  HurIics,  Cal  J.  Mc- 
Carthy. D.  Morris-Jones,  Paul  Meyer, 
Louis  W.  Blesser,  Manning  Wakefield. 
Waller  5,  Donaldson  and  Sidney  R. 
Clarke  were  untiring  in  their  efforts  and 
their  enthusiasm  was  responsible  for  the 
great  success  of  the  affair. 

Mr.  Green  lived  for  a  number  of 
years  in  Philadelphia,  and  the  clever 
novelties  interspersed  by  the  Poor  Rich- 
ard Ouh  were  largely  due  to  his  work. 

During  the  evening.  Miss  Anna  Vix 
dressed  in  a  Turkish  costume  as  "Lady 
Nicotine."  passed  around  cigars  and 
cigarettes  as  souvenirs 


AD  WOMEN  MAKE  MEN 
LOOK  TO  LAURELS 


Fourth  Annual  Banquet  in  PhtUd«lphi» 
Demonfttratcf   that   Male   Sex  No 
Long:*!'  Manopol.i*B  Pennsyl- 
vania Advartuinf  Field* 


By  £.  A.  Muachamp 

I'mii  awj  i-iiia  -L'rj  to  the  evening  of 
Washington's  Hirthday  about  ninety- 
nine  nut  I-:  every  hundred  people  in 
Philadelphia  imagined  that  every  big 
and  successful  dinner  and  entertain- 
ment given  hy  the  memlnrs  e»i  the  <ir- 
ganircd  advertising  profession  who 
constitute  the  members  o.  the  celebrated 
Poor  Ri  chard  Club.  Readers  nf  Rot- 
T"R  ft  Pr.^BusnER  know  only  too  well 
that  the  Poor  Ridurdiu*.  are  famous 
;i*  pr<>nMt-r*  nf  dinners  and  entertain- 

meutv 


AIMING  TO  GIVE  NEW  YORK  BEST  AD 
CLUB  PUBLICATION 


P.  McOWMaa 


'JMIF.  Advertising  Club  of  New  York, 
having  titrinlillnd  a  reputation  as  a 
doer  of  big  things  in  American  adver- 
tising clubdom,  has  decided  tliat  it  is 
going  to  add  still  another  distinction  to 
ils  many  well  won  laurels — the  best  pub- 
lication issued  by  any  organization  uf 
its  kind.  At  the 
tint  step  toward  the 
goal  of  perfection, 
tile  affairs  nf  the 
Advertising  Club 
■  News  have  been 
Mi  ^  placed  in  the  hands 
of  a  board  and  an 
entirely  new  edi- 
torial and  i:-.M-.r 
policy  adopteil. 
which  so  far  ha>. 
develuprd  a  new 
typngraphi- 
cal  dress,  an  en- 
largement of  page  size  from  four  lu 
live  columns,  tbe  narrowing  of  column* 
friiin  13  to  }2'/j  cm«,  more  use  of  illus- 
trations and  real  club  news  and  con- 
slluclive  discussions  on  matters  of  most 
vital  inlrrrsl  to  members. 

The  editorial  board,  which  has  come 
into  power,  is  composed  nf  C.  P.  Mc- 
D.inahl,  cditnr-in-chief ;  D.  Morris- 
Jones,  managing  editor;  John  Clyde 
Oswald,  associate  editor;  Harry  Var- 
ley.  associate  editor; 
and  EdMrd  Kra- 
mer, advcrli-iug  di 
rector  —  all  adver- 
tising and  pttMiah" 
ing  nun  III  em  p 
tiunal  ability  am 
attainments 

M  r  .  Mcl>  .inV 
lias  U-i-n  hit  eight 
years  a  iricf  j  r. 
dent  of  the  I  i  .u.l- 
Prcslircy  Catstpaisy. 
He  ttartCn  life  in  Jn"» 
St.  lonis.  Janu- 
uary  28.  1877,  hit  business  ability  it 
is  related,  asserting  itself  at  an  early 
agr.  At  any  rate,  at  nine  years  he  was 
selling  newspapers.  Shortly  afterwards 
he  moved  to  Omaha,  where  he  was  sec 
retary  to  Edward  Rosewaler,  publisher 
of  the  Onuha  Bee  during  the  Trans- 
MissiMippi  Expusitinn  and  later  became 
a  railroad  stenographer.  He  studied 
law  in  Chicago  and  for  sevrral  years 
was  a  court  repurter.  For  ten  years 
!>efure  cnmmg  to  New  Yurk.  Mr.  Mc- 
Donald was  on  the  editorial  staff  of 
and  was  a  feature  writer  on  the  Chicago 
Tribune. 

T>.  Morris-Jones,  managing  editor, 
since  191-1  has  been  with  the  Hanff- 


Metigcr  Advertising  Agency,  New 
York,  but  on  February  14  will  join  the 
organisation  of  Sackhctm  &  Scherman 
as  director  of  copy  and  plans.  He  first 
look  up  advertising  with  the  Ireland 
Advertising  Agency,  in  Philadelphia,  and 
liked  u  «>  well  that  he  has  stuck  ever 
since  and  is  now  one  of  the  most  active 
members  of  the  New  York  Advertising 

Ouh 

Robert     H.    Updegraff,    until  this 
week      an      associate      editor  was 
assistant   editnr  of 
^•^■X^^^        \dvcrtising  &  Sell 
^1  :ng  daring  the  First 

^^^k  and    was    later  in 
^L^  hargc 


8.  L'rDt&aiir 


r.  o... 


vcrtising  depart- 
ment  of  the  Mel- 
Iin's  Food  Company 
'  f  Boston.  He  was 
idvertising  manager 
:or  four  years  for 
Daniel  Low  ft  Co., 
mail  order  jewelers, 
and  was  for  three 
years  with  the  I£rickson  Company  of 
New  York  M  copy  chief  and  later  as 
account  executive,  last  September  he 
acipiired  an  interest  in  the  Displays 
Company,  of  New  Yurk,  creators  and 
pruduccrs  of  display  materials  for  na- 
tional adverlisrrt.  In  addition  to  his 
regular  work  Mr.  Updegraff  has  been 
a  cull  slant  editorial  contributor  to  rrfhg- 
Miatl  and  trade  publications  and  is  the 
author  .if  "Ohvious  Adams,"  "The  Sixlh 
Prune."  "Old  Speci 
ficaiian,"  "Rip  Va 
Winkle  Ijindi  U 
Order."  "Wlicth  ir 
the  Air"  and  t  it 
Adtli%nn  It,  VVIl  - 
Chester  storie*. 

John  Cl)de  (.)* 
nald,  puMishcr  0 
The  Anieii  n 
I'rinter,  is  al%..  ..r 
associate  e tl  1 1  n  i 
He  gained  his  ii-i 
knowledge  of 
printing  when 
conducted  a  newspaper  in  his  home 
town  of  Fort  Recovery.  Ohio.  From 
there  he  went  to  Chicago,  where  lu- 
gained  practical  experience  and  then 
came  to  New  York  a«  representative  of 
The  Inland  Printer,  afterwards  becom- 
ing editor  of  The  American  Bookmaker, 
In  JW7,  he  purchased  that  periodical 
and  named  it  the  American  Printer  and 
bookmaker,  and  in  1900.  shortened  the 
name  to  The  American  Printer.  His 
f Ci'Rjiiiirr/f  /in  fiOfJt  22) 
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But  what  is  not  generally  known  it 
ihat  there  is  another  advertising  or- 
ganisation in  Philadelphia  that  is  run- 
utng  the  Poor  Richard  Gub  a  close 
src-:>nd  in  this  respect.  This  organiza- 
tion is  the  Philadelphia  Club  of  Adver- 
tising Women,  and  on  Tuesday  evening. 
Washington's  Birthday,  these  advertis- 
ing women  of  Philadelphia  and  their 
friends,  lu  the  number  of  about  five 
hundred,  had  their  fourth  annual  din- 
ncr-dance  in  the  Rose  (iarden  of  the 
Brllcvuc-Stratford.  And  these  keen, 
enterprising  advertising  women  certainly 
demonstrated  beyond  any  question  that 
they  arc  worthy  sisters  of  the  adver- 
tising profession. 

The  dinner  was  as  bright  and  enter- 
taining an  affair  as  has  been  held  in 
Philadelphia  in  a  long  time.  There 
were  noted  speakers  two  of  them  be- 
ing women  who  are  nationally  known 
for  their  achievements ;  and  there  were 
entertaining,  interesting  and  fun-making 
features,  Miss  Mary  A.  O'Donnell. 
the  president  of  the  club,  acted  as 
toastmasler  and  introduced  the  speak- 
ers, who  included  Miss  Alice  M. 
Robcrt<»n,  CongTcsswoman-cleet  frum 
Oklahoma;  Mrs.  Maude  Wood  Park,  of 
llnston,  chairman  of  tbe  National 
League  of  Women  Voters,  and  Ruwe 
Stewart,  president  of  the  Associated 
Advertising  Clubs  of  the  World, 

Interest  naturally  centered  about 
Miss  Unhertson,  who  had  never  spoken 
in  Philadelphia  before,  and  of  whom 
very  Jittle  is  known  in  the  Fast,  other 
than  the  information  that  came  in  tbe 
election  news  sent  out  of  Oklahoma  last 
November.  Site  also  has  the  distinc- 
tion of  being  the  only  woman  who  will 
sit  as  I  member  of  the  new  Congress, 
which  will  assemble  shortly  after 
President-elect  Harding's  inauguration, 
and  is  the  seeoiul  woman  to  he  elected 
to  the  House  of  Representatives.  Miss 
Robertson  speaks  in  a  very  quiet  man- 
ner, but  is  quite  emphatic  in  expressing 
her  views.    She  said  in  part: 

"When  I  first  took  up  politics  I  dis- 
covered that  1  knew  almost  nothing 
aboM  it,  and  that  ninety-nine  out  of 
every  hundred  women  knew  very  little 
alwut  the  subject.  But  1  also  learned 
very  quickly  that  very  few  men  knew 
anything  about  politics,  either  I 

"I  won  my  campaign  without  making 
any  promises  to  anyone,  without  bind- 
tog  myself  to  support  any  group  or 
faction." 

The  new  Congresswoman  also  ex- 
pressed some  very  frank  opinions  with 
respect  to  women  who  spend  a  large 
part  nf  their  time  playing  bridge.  Said 

she: 

"A  little  bridge  once  in  a  while  is  a 
very  gnnd  thing  probably  and  there 
ecn.iinly  can  be  no  harm  in  it  or  in  any 
•  ilhcr  game.  But  when  women  rlay 
cards  fur  money  or  prizes  six  and  even 
seven  times  a  week  I  cannot  see  that 
tht-y  ate  an>  belter  than  little  boys  who 
are  reprimanded  or  punished  for 
shooting  crap." 

Mrs.  Park  paid  a  tribute  to  the 
women  of  the  country  and  particularly 
ti  those  who  had  been  opposed  to 
sulfrauc,  for  the  splendid  manner  in 
which  thry  accepted  and  responded  to 
their  new  duties  as  citizens.  She  said 
also  that  she  had  observed  that  the 
Congressmen  were  busier  than  ever  now 
that  they  had  the  opportunity  to  send 
seeds  to  women  vnters  as  well  a9  to  men 
voters. 

Mr.  Stewart  in  addition  to  compli- 
menting the  women  on  the  general  suc- 
cess of  the  dinner  told  something  about 
the  convention  of  the  Associated  Adver- 
tising Clubs  of  the  World  which  will  be 
held  in  Atlanta  next  June,  and  urged 
the  Philadelphia  advertising  women  to 
send  a  large  delegation  of  representa- 
1ivcs. 
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THE  AMERICAN  JOURNALISTS'  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN   JOURNALISTS'  ASSOCIATION 

Editorial  Bnanl — Richard  I.  Stolen,  $07  Com-ncrcial  BuiMing,  St  Lovia,  Mo.,  rrp*r»mting  the  American  Juuraaltiu"  AkvxtAtion;  P*ul  Y.  Aadcraoa,  edilorul  dett-rtment, 
thr  Pint  Diasttieh,  5*.  Lottit,  Mo.,  rr|tr«cratinp;  t'r.r  St.  I-otjip  Association  of  Journal  ins :  Artbnr  It.  Fnrde&tn,  edAMial  depxi tm-rnt,  lie  Sua,  Pitubartb,  Pa.,  repr«aratinf  tbe 
PUubuYgh  Ncwawritera*  AsaocUlion;  and  WiHrr  William,  dno  of  the  School  of  Journalism,  Uaivcrtity  ei  MiMoufk.  Cadimibia,  Ho.,  r«pfes«atiB(  the  acJioob  oi  lovroahiaa- 


THE  DOG-WATCH  POET 


Br  PAUL  D. 

otic  ..'clock  in  the  morning,  when 
thr  rrst  of  the  town  is  sleqiing  and 
the  rats  and  mice  hegin  to  dart  about  thr 
local  room.  Guy  F.  Lee  I  ■  >  _j  «  his  daily 
WOrfc.  Mi  is  Ihr  mall  who  keep*  the 
'"dog-watch"  on  the  Chicago  Tribune 
and— this  is  incidental — writes  verses 
which  thousands  uf  readers  chuckle 
over  daily. 

After  the  cit)  edition  nas  hern  put  to 
lied  ami  the  presses  down  below  liegin 
their  long,  rumbling  grind,  the  editorial 
mum  hecoines  slowly  depopulated,  (.hie 
by  one  the  executive*  depart,  and  soon 
Guy  is  left  alone  with  the  rodent*  and 
the  office  boy. 

Then  it  in  that  he  slips  a  piev-e  of  copy 
paper  in  the  hatterc-d  old  typewriter  and 
begins  to  .•  -v\\-  »e  a  hit  of  philosophic 

V  t'T  SC. 

The  phone  rings.  I  )ver  the  wire  comes 
the  voice  of  a  sleepy  police  reporter  with 
the  vtory  of  a  west  side  bomb  explosion. 
Three  men  have  hern  killed,  and  another 
is  in  the  county  hospital,  dying. 

Immediately  Guy  debarks  from  I'e- 


AUGSBURG 

MnM  all  the  time  of  dsrknea,  the?  their  faith- 
ful vigil  keep. 

Rui  rnu  I  knnw:  I'm  toting  weWhf  in  gamer 
ing  the  new*. 

Onr  nip  eepnnert.  etrry  nnr.  mf  .spree  hnor 
ebneite ; 

I'll  nred  an  iielti|iav*  arm*  in  neder  In  em-reeil 
In  traliennai  nB*  ibr  item*  anil  eviveliirmiH  the 
(reel. 

Kilt  MM  1  vainly  try  to  eruen  .  bltr  lit  VIII let 
down 

S<ime  five  tir  mm  O.  Henry,  pouiie  tnc  epacs 
uf  the  tuWDt 

It  is  nol  always  the  police  reporter 
who  hreaks  into  Guy's  iambics,  huwever. 
Sometimes  a  belated  cable  will  rrerp 
over  the  ocean  bed  to  tell  uf  armies  ad- 
vancing on  a  Poli-.lt  front.  Or  perhaps 
it  is  an  Associated  Press  Hash  from  the 
eastern  seaboard  to  announce  the  death 
of  a  great  American  -.tatcMUatl.  I  f  the 
president  were  to  die  at  4  o'clock  to- 
morrow morning  the  bus)  little  bee 
would  have  nothing  on  Guy  for  indus- 
try. Such  an  event  would  necessitate 
ripping  the  stuffing  out  of  Page  I  to  in- 
ICfl  the  new  screamer  and  give  position 
to  the  lcngihy  obituary  which  U  always 
waiting  ready  on  the  stone. 

The   laureate  of  the  Tribune  is  42 


typewriter  while  the  rats  rustled  arrots 
the  papcr-litlcreil  floor  or  the  local 
room  and  the  phom*  clamofed  intermit- 
tently at  his  elbow.  Now  hi-  readers 
number  a  hundred  thousand  and  more, 
and  <iu>  has  proved  tltat  Kansas  did  not 
exhaust  it<  poet  crop  when  il  raivrd 
Wall  Mason. 


NEW  HEAD  Of  REUTERS  IN 
UNITED  STATES 


of  Guv  F.  Lea — here  r*ft«t*re 
ha  Mai  story  ol  a  dlitrict  mai 
bo  vena  »t  uuped,  or  the  tola  ia  one  of  a  i»ud  murder  thai  Dlvered. 


FROM  ttve  frown  on  Iho  lace 
to  bet  th*t  h>0  la  lUtoninc  to  tbe  tad  atocy  •!  a  dlitrict  man  who  I*  explaining  why 


wo   would    be  willing 


gasus.  lie  srnds  the  boy  to  the  com- 
posing  room  with  the  order:  "Stand 
by  for  a  rcplutc."  Then,  rijrping  the 
unfini-hed  poem  from  the  machine,  he 
dashes  off  the  story,  writes  a  head  for 
it,  anil  skips  up  the  winding  •♦eel  stairs 
to  supervise  its  insertion  in  the  steel 
forms. 

Back  once  more,  pausing  only  to  call 
the  hnspital  and  find  if  the  dying  man 
ha«  completed  his  demise.  Guy  climbs 
aboard  Pegasus  to  continue  his  ride. 
Even  In-fore  the  presses  have  resumrd 
their  rumbling  with  the  news  of  the 
explosion,  he  is  gallnping  up  Parnassus, 
fine  night  he  wrote  about  this  phase-  of 
bis  daily  stint: 

Tbo  Sojaowb  of  the  La  If  Watcb  Man 
A    reader    write,   t«   aaeefUln    what  moment 

nf  tbe  nirtbt 
II  at  ibat  robber,  rei.a  supreme;  when  crime 

to  At  eu  beisHt. 
01  that  I  cannot  specify.    They  work  while 

uthefft  steep; 


tears  old.  Twenty  of  these  have  been 
spent  in  newspaper  work  in  towns  from 
Abilinc,  Kas„  to  X'Yawk.  X.  Y.  Before 
jonrttalistittg.  he  was  successively  a  sign 
painter,  patent  medicine  peddler,  carni- 
val showman,  newsboy  and  restaurant 
proprietor— the  last  vocation  being 
plied  for  a  total  of  live  days.  Once  he 
ran  for  pro'  judge  of  Barton  county. 
Kan.    His  opponent  won  in  a  walk. 

H\  this  time,  however,  Guy  is  an  insti- 
tution on  the  Tribune.  He  has  been 
with  the  paper  for  thirteen  years,  earn- 
ing an  extra  stipend  during  the  past 
quarter  decade  with  hi<  verses.  Guy's 
iir»t  rythmical  efforts  were — well,  awful. 
Some  nf  the  brotherh'xsd  uved  to  smirk 
at  his  cerebral  progeny  as  they  beheld 
'em  in  print. 

"If  he's  a  (Kiel,  Pope  Benedict's  an 
athic«t."  they  would  say. 

But  Guy  kept  at  it,  hammering  at  his 


EASY  TALK 

By  Philip  R  Dillon 


Tbe  Anonymou,  Editorial  Superstition 

—Vow  that  the  Psasnox  is  in  fashion, 
and  the  times  are  such  that  it  is  no 
longer  improper  to  talk  about  the  Queen 
of  Spain's  anatomy,  shall  we  lake  up  the 
anonymous  editorial  <  leader)  which  is 
paradoxical ?  or  fraudulent? 

Consider  the  Public  thai  reads  the 
newspaper  and,  for  this  investigation, 
take  one  of  them— a  man  for  woman), 
a  type.  He  reads  an  editorial  and  telle 
hi*  neighbor— "The  vVorld-Garettc- 
Hcrald  says  thus  and  so."  He  is  like 
to  use  the  word  "says"  in  a  literal  sense, 
as  if  expressing  a  near-physical  fact 
Ahstract  and  symbolical  things  arr  out- 
side his  ken,  yet  may  come  inside  when 
he  relates  them  intimately  to  the  expe- 
rience nf  his  senses.  To  be  sure,  the 
World-Gazcttc-Herald  cannot  jtiiy  any- 
thing, except  miraculously.  But  this 
man  of  the  Public  makes  a  miracle  in 
order  to  help  his  own  scheme  of  logic. 
If  the  World  Gazette  Herald  be  a  great 
daily,  he  must  vision  it  as  a  living,  pro- 
digiously intelligent  being,  hollowing  a 
normal  instinct,  he  sees  it  saving  things, 
as  a  man  multiplied  many  times  in  sire 
and  intelligence  would  say  them.  The 
anonymnus  editorial,  particularly  the 
schnlastic  editorial,  is  to  him  the  message 
from  a  Gargantua,  or  thr  more  learned 
Panlagrurl  < though  he  does  not  know 
Ihe  names  of  these  descendants  of  Go- 
bath). 

He  knows  that  a  Gargantua  and  a 
Pantagruel  may  reason  ill  Ihe  human 
way.  even  though  they  be  giants.  He 
admit*  that  they  may  lightsomel).  at 
times,  comment  on  human  phenomena. 
He  knows  that  these  giants  have  settled 
convictions,  which  thry  are  in  the  habit 
of  calling  "our  policy  "  This  is  all  well 
enough,  and.  in  the  muddle  of  human 
thinking,  does  no  harm,  so  far  as  I 
know,  a*  long  as  the  newspaper  giant 
*ays  giantlike  things,  which,  of  course 
must  be  inystifieal. 

But,  when  ihe  editorial  seriously  af- 
firms "our  policy"  in  some  concrete 
issue,  where  the  average  man  of  the 
Public  has  the  daily  experience  of  his 
own  tenses  and  e«i<t«'i  infallibly  from 
such  experience,  he  is  liable  lo  ri«r  up 
against  the  newspaper  that  tells  him 
something  which  is  contrary  to  his  ev- 
ery-day  sensual  experience,  and  de- 
nounce the  newspaper  giant  as  a  fraud, 
a  pygmy  tlrrssed  up  to  fool  people. 
One  can  pretty  well  lay  out  the  future 
state  of  mind  uf  this  new-made  agnostic. 

I  have  in  mind,  at  this  moment,  a 
recent  editorial  in  a  great  metropolitan 
daily,  discussing  the  rumor  that  women 
of  good  Society  are  lo  smoke  pipes. 
The  editorial  counseled  women  against 
the  pipe,  pointing  out  that  the  cigar  and 
cigarette  are  superior  in  every  way  to 

iCei titintrrcf  nn  fa<ie  jVit 


rpiiK    appointment    of    F.  Douglas 
William*  ,t»  general  manager  in 
the  United  Slates  of  Reuters.  Limited. 

has  brought  to 
New  York  a 
British  journal- 
ist as  well 
known  to  Amer- 
ican correspond- 
ents here  and 
abroad  as  lo  his 
former  col- 
leagues iii  Lon- 
don and  Paris. 
Me  succeeds  S. 
Levy  Lawsuit, 
doyen  of  the 
R  Dnt-ot,,  wo  iiAiis  foreign  press 
correspondents  stationed  in  America, 
who  has  retired  after  mnre  than  thirty 
year*  of  active  service  for  Reuters 
As  a  member  of  Reuters  special  staff 
which  covered  the  World  Peace  Con- 
ference, Mr.  Williams  came  into  inti- 
mate contact  with  most  of  the  Amer- 
ican writers  assigned  to  report  this 
great    historical  event. 

With  an  increased  staff  in  New- 
York  and  Washington,  Reuters  ser- 
vice  of  American  news  to  the  United 
Kingdom,  Europe  and  ihe  Orient  has 
been  greatly  extended  since  the  close 
of  the  war.  and  its  general  ofticcs  have 
been  moved  from  20  Broad  street  to 
new  and  larger  quarters  at  280  Broad- 
way.  Sew  York. 

While  Mr.  Williams  is  probably  the 
youngest  member  of  the  group  of 
foreign  press  representatives  in  the 
United  Slates — he  is  nol  yet  thirty 
years  of  age — his  journalistic  experi- 
ence rovers  a  remarkable  range.  Like 
many  of  his  colleagues  he  resigned 
from  Reuters  news  staff  early  in  the 
war  to  go  into  active  military  service, 
subsequently  obtaining  a  commission 
with  the  British  Artillery.  In  1917 
be  was  seriously  wounded  tightini.' 
with  the  Hritt-h  forces  in  I'rance  and 
upuu  his  recuvery,  however,  he  again 
rejoined  the  British  force*  and  was 
srnt  to  North  Russia  as  captain  in 
the  Artillery.  Because  of  his  knowl- 
edge of  (lerinan  he  was  appointed 
liaison  omcer  with  the  Polish  Legion 
(attached  at  thai  time  to  the  British 
Army);  subsequently  he  was  made 
adjutant  at  Brigade  Headquarters  a; 
Kem  and  finally  attached  to  the  head- 
quarters staff  of  General  Marsh  as 
staff  captain.  lie  received  for  hi* 
war  services  the  Military  Cross.  1914 
1915  Star,  the  British  War  Medal  and 
the  Allied  War  Medal,  and  upon  his 
return  to  England  was  welcomed  back 
to  Reuters  staff. 

For  a  time  he  was  Reuters  corre- 
spondent in  Paris.  As  a  member  oi 
Reuters'  Peace  Conference  start, 
under  the  direct  supervision  of  Sir 
Roderick  Jones,  the  managing  director, 
it  was  Mr.  Williams'  privilege  lo  tele- 
phone from  Versatile*  for  distribution 
by  Reuters  that  peace  had  been  signed 

Inaugural*  Annual  Dinner 

E.ssr  Livehissjl.  Ohio. — The  Review 
Tnlmnr's  staff  hrld  their  first  annual 
"family"  dinner  at  the  Y.  M.  C.  A.  on 
llle  cvrtiing  of  February  19. 
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THE  SIGNIFICANCE  OF  THE  SLUG-IV 

The  Slug  is  A 
Permanently  Live  Asset 

Following  its  saving  in  composition,  revision,  make-up,  lock-up,  and 
pressroom,  tlie  Linotype  slug  produces  its  great  final  sat  ing  when  the 
job  is  off  tlie  press.  Three  minuies'  uvrk  removes  the  furniture  of  a  form, 
and  in  another  two  minutes  the  cuts  are  removed  and  the  type  tossed 
into  the  hell-box — a  total  of  five  minutes  to  clean  up  a  job. 


Mercenthaleu  Linotype 
Company 
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MUNSEY  FINDS  UPTOWN 
SITE  FOR  TELEGRAM 


Editor   &    Publisher   for   February   26,  1921 


Frank  A.  Munscy  lias  leased  the  six- 
story  building  at  the  vmthrast  corner 
of  16th  street  and  7th  avenue  as  a  new 
home  for  the  Evening  Telegram.  The 
structure  is  substantially  built  and 
when  the  necessary  alterations  are  made 
it  will  make  a  model  structure  for  a 
newspaper  plant.  The  property  has  a 
frontage  of  75  feet  on  7th  avenue  and 
150  feet  on  16th  street 

Xewspaper  men.  especially  in  New 
York  City,  have  been  wondering  what 
nas  going  to  become  nf  the  Evening 
Telegram  when  the  lease  of  the  Herald 
■  ite  at  Broadway  and  35th  street  expires 
on  April  30. 

Soon  after  Mr.  Munsey  purchased  the 
New  York  Herald  and  the  Evening 
Telegram  in  January,  1920,  he  moved 
trie  Herald  downtown  to  his  building  at 
Chambers  street  and  Broadway,  where 
the  morning  and  evening  editions  of  the 
Sun  were  being  published,  but  allowed 
the  Telegram  to  remain  in  its  old  quar- 
ters, Since  then  that  newspaper  has 
been  the  only  occupant  of  the  Herald 
building  erected  by  James  Gordon  Ben- 
nett in  the  early  nineties. 

At  the  time  when  he  purchased  the 
Bennett  newspapers.  Mr.  Munscy  was 
given  an  opportunity  to  buy  the  land 
upon  which  the  Herald  building  stands, 
which  is  owned  by  the  Manice  estate, 
for  $3,500,000.  Mr.  Munsey  regarded 
the  price  as  excessive  and  declined  to 
buy.  In  speaking  to  a  representative  of 
the  Editor  &  Pi  klishei  at  the  time 
Mr,  Munsey  said : 

"The  plot  is  so  small  that  a  building 
thirty-five  stories  high  would  have  to 
he  erected  to  make  the  investment  a 
profitable  one.  On  a  5  per  cent  hasts 
the  ground  rent  alone  w  ould  be  $175,000 
a  year.  As  I  did  not  regard  the  property 
as  worth  anywhere  near  the  price  asked 
for  it  I  decided  not  to  take  it  over  and 
tn  move  the  two  newspapers  to  other 
quarters  when  the  lease  expires." 

With  the  expiration  of  the  thirty  year 
lease  of  the  Herald  Building  site  on 
April  30,  the  property  reverts  to  the 
Manice  estate.  Should  that  owner  of 
the  reality  then  or  later  elect  to  dis- 
mantle the  present  building  for  the  pur- 
pose of  erecting  one  of  a  type  more 
likely  to  be  economically  profitable,  the 
bronze  owls,  the  bronte  Minerva,  the 
clock,  "Gog  and  Magog/'  the  several 
bronze  tablets  of  a  commemorative  char- 
acter affixed  on  the  structure's  exterior 


and  interior  and  all  other  fixtures  dis- 
tinctly associated  with  the  personality 
of  the  New  York  Herald  and  the  Eve 
ning  Telegram  remain  in  the  ownership 
of  Mr.  Munsey,  the  present  proprietor 
of  those  newspapers,  who  will  see  that 
they  receive  proper  sanctuary. 

During  the  past  year  Mr,  Munsey  has 
been  looking  about  for  a.  new  home  for 
the  Telegram  and  has  finally  leased  the 
property  adjoining  the  Street  &  Smith 
publishing  plant  at  the  corner  of  16t!i 
street  and  7th  avenue.  The  property 
which  is  owned  by  James  L.  Van  Alen 
of  Newport  and  London,  has  been  occu- 
pied by  the  British-American  Tobacco 
Company  as  a  cigarette  factory. 

Two  new  presses  for  the  Evening 
Telegram's  modern  equipment  already 
have  been  completed.  A  third — a  gi- 
gantic octuple  machine— is  now  being 
built.  With  the  installation  of  these  in 
the  new  home  will  go  new  stereotyping 
machinery,  re-inforced  and  improved 
composing  room  facilities  and  equipment 
and  every  modern  device  requisite  to 
make  the  establishment  a  model  of  its 
kind. 

The  leasing  of  the  7th  avenue  prop- 
erty puts  an  end  to  the  rumors  that  had 
been  current  for  several  weeks  to  the 
effect  that  Mr.  Munsey  intended  to  bring 
the  Telegram  downtown  to  Chambers 
street  and  consolidate  it  with  the  Sun, 
Several  months  ago  Mr.  Munsey  told 
the  writer  that  he  had  no  intention  of 
trapping  the  Telegram  because  it  had 
established  a  constituency  of  its  own 
and  was  a  paying  property.  Neither 
did  he  intend  to  move  the  paper  down- 
town because  the  mechanical  plant  at 
Broadway  and  Cliamliers  street  could 
not  handle  it.  The  Telegram  was  an 
uptown  institution  and  would  remain  in 
that  section  of  the  city. 

In  its  new  location  the  Telegram  will 
be  far  enough  uptown  to  quickly  reach 
the  news  distributing  centers,  and  far 
enough  downtown  to  deliver  its  several 
editions  promptly  in  that  pari  of  the 
town.  An  express  station  on  the 
Broadway  Subway  is  located  at  14th 
street  and  7th  avenue.  The  nth  avenue 
Elevated  railroad  station  is  only  three 
blocks  away,  and  cross  town  and  other 
surface  line  cars  are  near  at  hand. 

When  Mr.  Munsey  took  over  the 
Herald  and  Telegram  he  had  all  kinds 
of  trouble  in  securing  enough  newsprint 
to  run  off  the  several  editions  of  his 
group  of  papers.  On  one  occasion  the 
last  roll  on  hand  had  been  used  and  the 
pressmen  were  in  a  quandary  as  to  what 
they  were  going  to  do  to  get  out  the 
next  edition  of  the  Sun  when,  just  in  the 
nick  of  time,  two  truck  loads  of  paper 
which  had  heen  loanexl  hy  a  New  Ynrk 
publisher,  arrived. 

Circulations  had  to  be  cut  to  the  hone. 
Very  late  and  very  early  editions  were 


Super  Calendered  Newsprint 
33V2         661/2         70*'  Rolls 


33l/2 


Standard  Newsprint 
491/2  66V2 

On  Spot  New  York 

Pruvs  on  Application 


67"  Rolls 


THE  AGROS  CORPORATION 

Importers  Finnish  Paper 
27  WILLIAM  STREET  NEW  YORK 


done  away  with.  Small  quantities  of 
paper  were  picked  up  whenever  they 
could  he  found  in  order  10  help  mrtj,he 

sey  made  a  contract  with  a  broker  for 
the  delivery  of  2,000  tons  of  imported 
paper  on  a  certain  date  and  to  whom 
he  gave  an  unlimited  letter  of  credit. 
T  he  paper  did  not  arrive  when  promised. 

to  whom  the  first  broker  had  transferred 
the  contract  sought  to  make  delivery  but 
when  it  was  discovered  that  the  ship- 
ment was  not  consigned  to  Mr.  Munsey 
but  to  another  New  York  publisher,  and 
was  neither  the  paper  ordered  nor  of  the 
specified  quality,  Mr.  Munscy  refused 
to  accept  it  and  the  lunk  declined  to  pay 
for  it,  The  broker  has  recently  brought 
suit  against  the  bank  for  the  value  of 
the  paper  and  the  case  is  now  before 
the  courts, 

Mr.  Munsey  says  he  will  buy  no  more 
fureign  newsprint  unless  the  paper  has 
already  arrived  in  this  country  and  has 
l>ecn  subjected  to  the  proper  test.  At 
present  the  Munsey  papers  have  an  ade- 
quate supply  of  newsprint  purchased  at  a 
reasonable  figure.  In  fact  more  paper 
is  being  offered  than  can  be  used  for 
many  months  to  come. 

Mr.  Munsey  i>  much  pleased  with  the 
progress  that  is  being  made  by  both  the 
Herald  and  Sun.  Both  circulations  and 
advertising  have  been  materially  in- 
creases! and  the  outlook  for  the  future 
is  bright. 


"1  cannot  see  any  probability  of  an 
immediate  revival  of  business,"  said  Mr. 
Munsey  to  Editc*  &  Polishes.  "In- 
deed, it  would  be  a  great  misfortune  to 
have  such  a  revival  before  the  process 
of  liquidation  is  completed.  That  we 
have  not  yet  reached  that  point  is  ap- 
parent to  any  one  The  prices  of  most 
commodities  are  not  by  any  means  back 
to  normal.  Lumber,  leather,  building 
materials,  rents  and  household  supplies 
are  still  high. 

"How.  then,  is  it  going  to  be  possible 
for  business  to  start  up  again  and  run 
at  full  speed  until  inflated  values  are 
eliminated  and  business  men  are  content 
with  a  reasonable  profit  on  their  invest- 
ment ?  1  cannot  see  much  chance  for 
improvement  before  next  fall. 

"I  look  for  a  S3'A  per  cent  decrease  in 
the  volume  of  all  kinds  of  advertising- 
bill  boards,  magazine*,  newspapers  and 
street  cars — this  year,  l-ast  year  there 
was  a  perfect  orgy  of  advertising  and 
from  that  we  are  hound  to  liave  a  re- 
Ihis  year.  After  awhile  we  are 
to  get  back  mi  a  sound  basis  and 
e  do  we  will  be  in 
build  up  a  strong  business 


BoyU  ia  SsmcuI  Field 

Eugene  G.  Boyle  has  joined  the  New- 
York  staff  of  Cune,  Lorenien  &  Wood- 
man. He  has  been  engaged  in  advertis- 
ing and  newspaper  work  for  18  years 
and  during  the  war  was  a  liculcnant- 
pilut  in  the  Royal  Flying  Corps. 


Our  Best  Prospects 


CONCERNS  with  strong  local  selling  representation  are  our  be«1 
prospects.  Brother  Newspaper  Men,  if  we  are  to  cash  in  on 
the  idea  of  each  of- us  developing  al  least  three  new  national  or 
semi-national  newspaper  ads'crtisers  from  our  own  or  contiguous 
territory. 

Here  is  H.  B.  Cook,  of  Baltimore,  doing  splendid  selling  for 
Krumm's  Macaroni.  Spaghetti  and  Noodles.  Sheffield  Milk,  Brer 
Rabbit  Molasses.  Hitter's  Catsup  and  Beans,  Normanna  Sardines 
Remmo  Soap  and  Magic  Blue.  We  found  Ritter's  Beans  in  83%  of 
the  Baltimore  stores,  but  reported  the  best  selUr  in  only  14.  We 
found  Krumm's  products  in  more  stores  than  similar  lines,  but  the 
of  distribution  was  only  Mr  at  that. 


We're  going  to  try  and  we  believe  we  can  shww  the 
Ritler  concerns,  both  located  in  nearby  Philadelphia,  the  wisdom  of 
hacking  up  their  products  with  advertising.  With  such  effective  mer- 
chandising as  Mr.  Cook  has  brought  to  bear  we  believe  their  per- 
centage of  distribution  and  sales  can  lie  tremendously  increased  in 
this  territory  on  a  reasonable  appropriation,  invested  in  NEWS  and 
AMERICAN  space,  enjoying  more  than  185.800  circulation,  daily  and 
Sunday,  very  largely  in  city  and  suburbs,  but  covering  the  state  of 
Maryland  and  working  portions  of  adjoining  states  as  well. 


fM'l  u*e  trf   hj    fit-fr  ohI  the  K*m»\m.%  and  the  R%tim  %n 

nearby    eUttt.    c*n<crmt    nlut    mred    si.it  .fiimu   and   are   *»  « 
ttlcnJM  fiantiam  to  CASH  IV         U.  *nJ  b.uj  them  inta  the 
gMt  BOIlWrf  +Avr*turrt  tkrv  lAi-H.'J  iV.' 


The  Baltimore  News 

EVENING.  DAILY  AND  SUNDAY 

Site  Baltimore  American 


MORNING,  DAILY  AND  SUNDAY 


DAN  A.  CARROLL 
KsMern  Representative 
1«4  KauMu  Mreet 
New  York 


J  E  LUTZ 
WrMi-rn  Re 
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— newspapers  cut  the  h.  c.  of  L 

When  John  Wanamakcr  cut  his  re- 
tail prices  20  per  cent  on  all  hit 
merchandise  in  Philadelphia  and 
New  York,  Newspapers  flashed  the 
news  across  the  continent. 

Instantly  in  practically  every  city 
retail  prices  tumbled. 

Through  the  Newspapers  Henry 
Ford  announced  price  reductions 
in  the  modest  "flivver" — and  crash 
fell  the  prices  of  most  other  cars.- 

The  actions  of  Wanamaker  and 
Ford,  even  though  potent  in  them- 
selves, would  have  been  futile 
possibly,  delayed  certainly  and 
weakened  immeasurably  without 
the  daily  Newspapers.  Through 
Newspapers  the  forceful  messages 
were  flashed  throughout  the  en- 
tire nation,  and  the  effect  was  in- 
stantaneous/ 

Daily  Newspapers  released  the 
healthful  flood  of  retail  liquidation. 

What  other  medium  could  have 
accomplished  this,  or  even  ap- 
proached such  a  result? 

Daily  Newspapers,  equal  to  any 
emergency,  can  actually  sell  more 
merchandise  than  any  other  me- 
dium. 


E.  Katz  Special  Advertising  Agency 


Publishers'  Representatives 

Chicag°  New  York  AtUnta 

Kansas  City  San  Francisco 


H umber  $4  »f  a  Strut. 

Publishers  are  you  trimming  your 
business  sales  to  take  advantage  of 
current  winds?  The  average  adver- 
tiser must  sell  goods.  He  meeds  tale*. 

.Kni'spafers  are  the  most  active  of  all 
sales  forces. 

F..  Kat:  Special  Advertising  Agency 
15  East  26th  Street,  New  York  City 
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RATES  PROBLEM  EXISTS 
EVERYWHERE 

lest  Mill»r  of  National  Association 
of  Newspaper  Executives  Declares 
Must  Ba  Brought  to 
Haad  at  One* 
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Charlie  Miller,  business  manager  of 
the  AtlanU  Georgian  and  American,  and 
president  of  the  National  Association  oi 
Newspaper  Executives,  spent  part  of  the 
week  in  New  York.  In  his  swing 
around  the  country,  Mr.  Miller  told 
Editi*  &  Publishes,  he  was  more  and 
more  impressed  with  the  fact  that  the 
most  vital  problem  confronting  the  pub- 
lishers today  is  what  newspapers  are  go- 
ing to  Ho  about  their  advertising  rates 
when  the  price  of  paper  comes  down. 

"Advertising  ratrs  cannot  go  down." 
said  Mr.  Miller.  "Why.  not  a  rate  made 
in  the  last  year  has  been  high  enough 
to  absorh  even  half  of  tlic  increased 
cost  of  white  paper  alone.  The  pub- 
lisher of  every  daily  newspaper  in  the 
country  should  give  this  matter  serious 
thought  and  consideration,  hi  several 
cities,  among  them  New  Haven,  Minne- 
apolis, Paterson,  Peoria,  Grand  Rapids 
and  Seattle,  the  merchants  have  handed 
together  and  agreed  to  stay  out  of  news- 
papers until  the  rates  come  down."  The 
merchants  claim  that  as  the  price  of 
paper  drops  advertising  rates  should 
aUo  go  down.  But  the  drop  in  paper 
has  not  been  sufficient  and  will  never 
be  sufficient,  for  the  price  of  newspaper 
advertising  to  decrease. 

-At  the  convention  of  American  News- 
paper Publishers'  Association,  to  be  held 
in  New  York,  in  April,  the  publishers 
will,  as  usual,  discuss  the  cost  of  paper, 
the  cost  of  labor  and  press  service,  but 
the  price  of  advertising  rates  has  never 
been  a  subject  to  which  the  A.  N.  P.  A. 
has  paid  much  attention.  The  time  for 
this  discussion  will  cutne  at  the  meet 
ing  m  Atlanta.  Ga.,  in  June,  of  the  Na- 
tional Association  nf  Newspaper  Execu- 
tives. Last  year  in  Indianapolis  we  had 
650  representatives  present  and  this  year, 
in  Atlanta,  we  expect  1,000.  Every  pub- 
lisher should  see  that  his  newspaper  is 
properly  represented. 

"I  th.nk  the  answer  to  the  cry  of  de- 
creasing rates  is  for  the  newspaper  to 
give  better  service.  Another  reason  why 
advertising  rates  cannot  go  down  is  be- 
cause of  the  fact  that,  while  the  wages 
nf  other  classes  of  labor  are  going  down, 
newspaper  lahor  costs  are  going  up.  At 
the  directors'  meeting  of  the  National 
Association  of  Newspaper  Executives, 
to  be  held  in  Louisville.  Ky..  March  13 
or  20.  the  exact  date  not  yet  having 
been  decided  upon,  the  program  will  be 
mapped  out  and  such  men  as  Arthur 
Brisbane  and  Prank  Munsey  will  speak 
to  the  publishers." 

Mr.  Miller  left  New  York  yesterday 
for  Pittsburgh  and  other  points  before 
returning  to  Atlanta. 


Doctor  of  Human  Letters  at  the  cele- 
bration of  the  100th  anniversary  of 
George  Washington  University  here  on 
February  22.  Mr.  Betts,  who  is  a  mem- 
ber of  the  New  York  Assembly,  attend- 
ed the  celebration  as  a  representative 
of  Adrian  College  of  Michigan,  and  was 
awarded  the  degree  for 
public  service"  through  his  ne 
and  other  writing. 


RECEIVER  FOR  LESLIE- JUDGE  CO. 


AuiAXY,  N.  Y— The  hearing  on  the 
bill  to  repeal  the  statute  requiring  the 
printing  in  newspapers  of  the  laws 
passed  hy  the  legislature,  scheduled  for 
February  23.  was  put  off  until  March  9. 
Assemblvman  Charles  H.  Betts.  editor 
and  publisher  of  the  Lyon'  (N.  Y.) 
Republican,  introduced  the  bill. 


Iowa  City,  la.  —  Irving  N.  Brant, 
formerly  editor  of  the  Iowa  City  Repub- 
lican, has  signed  a  ten-year  contract  as 
editor-in-chief  of  the  St.  Louis  Star. 
His  wife,  formerly.  Miss  Haieldean 
Toof  of  Red  Oak,  is  book  review  editor 
of  the  Star. 


Famous  Old  Publishing  House 
to  Ba  Insolvent 

The  Leslie-Judge  Company,  of  New 
York,  one  of  the  best-known  publishing 
houses  in  America,  was  placed  in  the 
hands  of  a  receiver  February  23.  The 
receiver.  Thomas  B.  Felder.  14  Wall 
street,  announced  that  the  Imsineis 
would  he  conducted  for  thirty  days,  at 
the  end  of  which  time  the  order  for  the 
receivership  would  be  extended,  if  it 
could  be  shown  that  the 
profitable  There  will  be  no 
for  the  present  in  the  publication  of 
Leslie's  Weekly.  Judge  and  Film  Fun. 
a  monthly  periodical. 

The  liabilities  of  the  company  are  esti- 
mated bv  the  petitioning  creditors  at  $2,- 
210.000  and  its  as,rts  at  $420,000.  The 
appointment  of  the  receiver  was  made 
hy  Federal  Judge  Mariin  T.  Manton  on 
a  petition  in  involuntary  bankruptcy 
tiU'd  by  Saul  S.  Myers,  attorney  for  the 
petitioners. 

The  difficulties  of  the  Le.lie-Judgc 
Company  are  attributed  in  the  petition 
to  its  loss  of  the  services  of  John  A. 
Sleicher.  formerly  president,  due  to  i'l 


health,  as  well  as  to  the  high  cost  of 
labor,  print-paper  and  materials.  Mr 
Sleicher  at  the  time  of  the  reorganiza- 
tion of  the  business  in  1909  was  in  ac- 
tive charge  of  the  affairs  of  the  Lesl.e- 
Judge  Company. 

"In  1919,"  the  petition  says,  "the  com 
pany  lost  upwards  of  $150,000;  in  1920 
it  lost  upwards  of  $300,000.  and  the 
month  of  January,  1921,  it  lost  upwards 
of  $16,000,  and  the  company  will  not 
make  anv  money  at  all  for  the  year 
1921,  and  will  probably  lose  if  allowed 
to  continue,  a  sum  approximating  the 
of  1920." 


Ad  Women  Hear  of  China 

An  address  was  given  by  Edward 
Hall,  who  represented  the  Y.  M.  C  A. 
m  China  for  seven  years,  before  the 
New  York  League  of  Advertising  Wo- 
men at  their  weekly  luncheon.  Mr,  Hall 
stated  that  the  famines  which  are  rav- 
ishing China  today  are  due  to  a  succe- 
sion  of  drought'  which  they  have  had 
dating  back  as  far  as  1916  and  from 
u  h:rh  they  have  been  unable  to  recover 
The  League's  annual  dinner  will  he  held 
at  the  Hotel  Pennsylvania,  March  15 


M-m  ■n;tTOunni^?ir-T":TT:.niiiiiniiT»g 


Food  Manufacturers 


The  Intertypc  Corporation's  board  of 
directors  reports  that  for  1920  profits  ex- 
ceeded those  of  any  other  previous  year. 
After  deducting  allowances  for  deprecia- 
tion of  machinery  and  equipment  and 
for  other  contingencies,  profits  are 
shown  to  have  been  $572.2X2.52.  suh.ect 
to  reserve  for  taxes  of  $170000.  leaving 
net  profits  of  $402,282  57.  The  three  di- 
rectors, whose  terms  expired,  Welling- 
ton K-  Bull,  George  F.  Morrison  and 
John  W.  Herbert,  have  been  re-elected 
for  a  further  term  of  three  years. 

Lyons  Editor  Receives  Deere* 

W'ASHiNrrro*.  D.  C.  —  Charles  H. 
B,tts.  editor  of  the  Lyon,  (N.  V.)  Rc 
publican,  was  awarded  the  degree  o' 


are  invited  to  participate  in  The  Des  Moines  Register 
and  Tribune's  Fourth  Annual  Cooking  School—six  days 
starting  March  28th. 

Not  a  pure  food  show— not  a  money  making  scheme- 
but  just  one  of  the  ways  we  have  of  increasing  the  effec- 
tiveness of  food  advertising  appearing  in  the  columns  of 
The  Register  and  Tribune. 

March  30th,  w*  will  entertain  the  retail  and  wholesale  grocers  of 


Write  for  Details 

DES  MOINES  REGISTER  AND  TRIBUNE 

MORNING— EVENING— SUNDAY 


New  York 
1.  A.  Klein 
Metropolitan  Tower 


REPRESENTATIVES 
John  Glass 

People*  Cm  Hhin 


San  Francisco 
Los  Angeles  &  Seattle 
W.  R.  Baranger  Co. 
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New  York  City  Morning 
Newspapers'  Advertising 
Record,  1920 


Agate  Lines 

The  New  York  Times  .  23,447,395 

The  World  18,152,009 

The  Herald  ....  13,019,976 
New  York  American  .  10,870,294 
New  York  Tribune  .   .  10,197,262 


^Millions  of  lines  of  advertisements  were  omitted  The  New  York, 
Times  in  1 920  because  of  lack  °f  spoce  and  because  of  the  rigid  rules 
of  The  Times  regarding  the  character  of  advertising  accepted. 

'^Including  both  *C7»e  Sun  and  New  York  Herald  for  January,  1920, 
and  New  York  Herald,  February  to  December,  1920. 
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IOWANS  TO  BUY  PAPER 
CO-OPERATIVELY 


Orraniaalioa  Appro***  Plan   at  Praaa 
Association  Convention — Ask  Lift- 
inf  of  Boa  on  Tobacco  Copy — 
GUIeapie  Named  President 


Iflx  TWcetee*  to  Eoirot  h  PtiaLiiiiKa) 

On  Moixes,  Feb,  20. — The  sixth  an- 
nual convention  of  the  Iowa  Press  Asso- 
ciation, held  here  February  17,  18  and 
19,  wh  the  most  successful  and  interest- 
ing of  any  yet  held,  with  a  larger  attend 
ante.  Approximately  400  newspaper 
men  and  women  attended  during  the 
three  days  and  the  enthusiasm  kept  up 
tu  the  end.  Thursday  was  daily  news- 
paper day. 

L.  J.  Boughner,  of  the  Chicago  Daily 
News,  president  of  the  Association  of 
Classified  Advertising  Managers,  con- 
ducted a  program  on  classified  advertis- 
ing that  was  of  immense  value.  Thurs- 
day evening  the  daily  paper  conference 
continued  and  again  on  Friday  the  daily 
men  met  to  plan  a  home  legislative  pro- 
gram that  will  permit  advertising  of 
cigarettes  and  tobacco  in  Iowa. 

Judges  of  newspaper  contests  reported 
Saturday  morning,  giving  the  Des 
Moines  Register-Tribune  silver  cup  for 
the  best  front  page  makeup  to  the  Car- 
roll Herald.  The  Ames  Tribune  silver 
nip  for  the  best  farm  news  handling  was 
awarded  to  the  Denisnn  Review,  and  the 
Sigma  Delta  Chi  cup,  for  the  most  note- 
worthy community  service,  to  the  Oak- 
land Acorn. 

A  comprehensive  survey  of  two  news- 
]>a]»ers'  fields  was  presented  in  a  re- 
markable way  by  C.  A.  Daumgart  of 
Successful  Farming,  showing  the  rela- 
tion of  newspapers  to  their  readers,  how 
the  latter  look  upon  advertising,  the 
reading  material,  stories,  features,  etc. 


Nothing  like  this  was  ever  given  in  a 
press  convention  in  the  State. 

Officers  were  elected  as  follows : 
James  C.  Gillespie,  Lemars  Sentinel, 
president;  Senator  Ed  M.  Smith,  Win 
tersrt  Madisonian,  vice-president:  O.  E. 
Hull,  recording  secretary ;  Crenrge  C. 
Tucker,  treasurer,  and  K.  P.  Harrison 
and  T.  \V.  Pureed  for  directors:  G.  L. 
Caswell  was  later  re-elected  field  secre- 
tary by  the  executive  committee  on  the 
same  terms  as  last  year. 

Saturday  afternoon  the  officers  were 
installed  and  a  lively  program  follnwed. 
Curator  Edgar  R  Harlan,  of  the  State 
Historical  Department,  gave  another  de- 
cade of  history  of  early  Iowa  publish- 
ers, ami  O.  J.  Benjamin  of  the  Nevada 
Journal  told  how  to  increase  foreign  ad- 
vertising. He  dwelt  strongly  on  reader 
confidence,  and  pointed  out  that  such 
confidence  is  essential  if  advertising  is  to 
bring  good  results. 

A  meeting  of  stockholders  of  the  Iowa 
Press  Co-operative  Association,  Inc.. 
was  held  at  noon  Saturday,  with  over  75 
voting.  This  meeting  decided  that  all 
print  paper  for  its  members  should  be 
purchased  by  the  secretary- treasurer 
and  authorized  him  to  make  permanent 
all  contracts  for  them  when  advisable  to 
do  so.  President  Will  Wllke  uf  the 
N.  E.  A.  was  a  visitor  at  this  conven- 
tion. 


the  "Iowa  Associated  Daily  Newspapers 
are  irrevocably  opposed  to  reducing  the 
hours  of  employ  litem  in  the  mechanical 
departments  below  the  present  practice 
of  48  eights  a  week.  To  make  the  re- 
duction to  44  hours  would  he  to  in- 
crease wages  and  reduce  production  at 
a  time  when  t^r  burdens  of  publica- 
tion are  already  too  heavy  to  l>e  borne." 

A  session  devoted  to  the  development 
of  classified  advertising  was  held  Thurs- 
day afternoon.  Officer*  of  the  associa- 
tion are:  President.  B.  M.  Conroy. 
Mason  City  Cltltw  <?HlWgj  and  secre- 
tary, Lee  P.  Loomis.  Musratine  Journal. 
The  Iowa  Associated  Dailies  met  as  the 
Daily  Section  of  the  State  Press  Associ- 
ation in  annual  convention  at  Des 
Moines.  Thursday.  Friday  and  Saturday. 


Reynolds,  city  editor  of  the  Evening 
Mail,  was  a  guest  of  the  society. 


IOWA  DAILIES  WANT  48  HOURS 


Say    Shortor    Printers'    Woak  Would 
Make  Coats  Prohibit!** 

{By  ■    Editoi  k  I'lieUslfKlV 

Des  Moisr*.  Feb.  21. — Opposition  to 
a  reduction  of  hours  of  employment  in 
the  mechanical  department  was  ex- 
pressed in  a  resolution  adopted  by  lire 
Iowa  Associated  Dailies  here  Friday 
afternoon.    The  resolution  reads  that 


CITY  NEWS  STAFF  D1NL5 


Second    Annual    Function    of  Society 
Attended  by  Man  and 
Famjtia* 

Reporters  of  the  New  York  City  N'ews 
Association  ceased  gathering  news  Feb 
1°.  long  enough  to  congregate  with 
their  wives  and  lady  friends  around  the 
festive  board  at  the  second  annual  din- 
tier  of  the  Nycna  Society,  While  they 
supped  and  were  entertained  by  former 
City  Srwi  rqiorters  now  employed  on 
ncwspaiKTs  covered  their  districts  and 
handled  their  inside  jobs. 

William  (i.  Henderson,  treasurer  of 
the  association,  on  behalf  of  the  society 
handed  Joseph  A  Larkin,  assistant  night 
cit>  editor  and  its  president  a  gold 
fountain  pen.  In  his  presentation  re- 
marks Mr.  Henderson  characterized 
President  1-arkin  as  a  good  boss,  a  good 
all  round,  dependable  newspaperman, 
and  everybody's  friend,  Mr.  l-arkin  pre- 
sided There  were  no  speeches  with 
the  exception  of  a  few  remarks  bv  J.  E. 
Hardenbergh.  the  "hig  boss."    H.  C 


Hanson  Ends  Alabama  Coal  Strike 

Birmingham,  Ala.,  Feb.  22.— Victor 
H.  Hanson,  publisher  of  the  Birmingham 
News,  has  brought  to  a  snccessful  con- 
clusion his  intercession  in  the  Alabama 
eual  strike.  Mr.  Hanson,  at  the  request 
of  a  committer  oi  Birmingham  ciliiens. 
undertook  to  represent  the  people  of  the 
stale  in  the  controversy  and  deliverc, 
to  the  governor  signed  agreements  from 
"lerators  and' union  officials  thai  they 
would  abide  by  any  decisions  arrived  at 
on  a  basis  of  settlement  determined  by 
the  governor, 


Merger  in  Twin  Falls 

Twist  K»li*.  Ida.  —  The  moriurut 
Chronicle  and  Evening  Times  have  con- 
solidated and  hereafter  will  publish  as 
a  morning  and  afternoon  edition, 
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Growth  in  Average  Net  Paid  Daily  Circulation 

of  The  Baltimore  Sun  (Morning  and  Evening) 
In  Eighteen  Months    -  September,  1919.  to  January,  1921 
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I.  C.  M.  A.  CHANGE  OF  DATES 

TPHE  International  Circulation  Man- 
ager* Association,  which  usually 
meets  in  June  each  year,  has  decided  tu 
change  the  dates  from  June  7-9  to  May 
10-12.  The  convention  is  to  he  held  in 
Columbus,  Ga.,  and  it  was  deemed  ad- 
visable by  the  officers,  directors  and 
members  of  the  advisory  committee  to 
meet  in  May  on  account  of  the  weather 
conditions  existing  in  the  South  during 
ihe  month  of  June. 

The  1.  C.  M.  A.  now  has  a  mrmlier- 
ship  uf  over  500,  and  the  most  prom 
incnt  newspapers  of  the  United  Slates 
and  Canada  are  represented.  \V.  E. 
Page,  chairman  of  die  entertainment 
committee,  who  wurked  Ho  hard  at  the 
St.  Louis  convention  to  have  the  mem- 
bers meet  in  Columbus,  has  promised 
some  agreeable  surprises  in  the  enter- 
tainment line  for  the  members,  after 
they  are  through  with  the  regular  bu*i 
ne**  of  the  convention. 

It  is  expected  that  a  largr  number  of 
the  members,  coming  from  the  eastern 
section  of  the  country,  will  leave  in  a 
body  from  New  York.  A  boat  trip  is  sug- 
gested of  which  the  members  will  hear 
more  later,  through  the  chairman  of 
the  transportation  committee,  A.  E.  Mac- 
Kinnon. 

A  prominent  publisher  said  of  the 
I.  C  M.  A.:  "This  organization  ac- 
tually accomplishes  more  real  work  at 
their  convention  than  any  association  I 
ever  attended."  Most  publishers  realize 
this  and  insist  upon  their  circulation 
"managers  not  only  joining,  but  .Mending 
the  conventions. 

Al  the  convention  held  last  June  in 
St.  Louis,  there  were  over  SO  pajiers 
read  by  members,  covering  practically 
everything  that  a  circulation  manager 
might  want  to  know  in  conducting  the 
business  of  the  newspaper  he  represents. 
With  such  a  source  of  valuable  infor- 
mation, it  is  little  wonder  that  the  or- 
ganization is  growing  at  such  a  rapid 
rate. 

Over  150  new  members  joined  at  the 
St.  Louis  meeting,  and  the  membership 
committee  is  working  hard  to  beat  all 
previous  records  this  year. 

Members  should  make  a  note  of  the 
change  of  dates — Tuesday.  Wednesday 
and  Thursday,  May  10,  11,  12;  Colum- 
bus, Ga_ 


figliting  time  and  distance  in  the  deliv- 
ery of  newspapers.  Scarcely  an  individ- 
ual in  the  country  today  cummands  a 
Letter  control  of  a  va»t  output  of  papers 
and  the  facilities  for  quick  and  accurate 
dispatch.  . 

NEWS  AND  NOTES 

JOE  K.  HUGHES,  for  a  number  of 
scar*    circulation    manager    of  ihe 

IVmacola  Journal  and  the  PiiMirrili 

New*,  and  at  one  time  slate  circulation 


boys  in  Sioux  City,  sold  papers  on  the- 
streets  la»t  week  to  assist  in  raising 
money  to  provide  quarters  for  the 
Newsboys'  Club.  \mong  those  who 
railed  out  "extra"  again  on  one  <>f  Ihe 
busy  corner*  was  \V.  N.  Mc.Master,  now 
governor  of  South  Dakota. 

Carl  Julian,  formerly  circulation  man- 
ager on  the  I'enria  (111.)  Journal,  now 
M'rving  in  the  sune  capacil)  on  the 
•Indiana  Daily  Times,  has  heen  visiting 
old  friends  in  Peoria.  J.  II.  I.ediler. 
general  manager  of  the  Time-,  accom- 
panied Mr.  Julian. 

RrrT.su>.— A  hall  given  by  the  Buffalo 
Newsboys'  Ik-net  nlcnl  Association  Kain- 
cd  12.600.  Of  the  profits  $1,400  were 
used  to  pay  off  the  balance  due  on  a 
mortgage  on  the  newshnys'  home. 

Harry  J.  Ilargrave,  formerly  of  the 
circulation  department  of  the  Topeka 
Capital,  and  now  with  the  San  Fran 
Cisco  Chronicle,  circulation  department, 
spent  teVCfal  «rel»  visiting  old  friend* 
in  Topeka.  Kan.,  recentlv. 

Hamuli  ki.,  Pa— Arrangements  for 
the  annual  meeting  of  the  IntcrStali 
t'irculation  Manager*'  Association  are 
being  made  by  J.  II.  Miller.  Jr..  and 
a  committee  of  Pittsburgh  circulation 
men,  who  promise  a  merry  and  profit- 
ahtc  time  for  the  members  at  the  Fort 
Pitt  Hotel  in  that  city  on  March  22. 
Speaker*  scheduled  (or  the  convention 
are  T.  K.  William*,  fcttatiaM*  manager 


of  the  Pittsburgh  Press,  and  president 
of  the  American  Newspaper  Publishers' 
Association;  and  E.  R.  StolL  secretary 
of  the  Pittsburgh  Publishers'  Associa- 
tion. The  Inter-State  Association,  which 
includes  newspapers  in  Pennsylvania, 
Maryland.  West  Virginia  and  the  Dis- 
trict of  Columbia  is  officered  as  follows : 
President.  A.  R.  Michencr,  Harrisburg 
Telegraph;  vice  president,  C.  C  Bauer, 
Philadelphia  Record;  and  secretary- 
treasurer,  II.  C.  Carpenter,  Lancaster 
Intelligencer  and  News-Journal. 

St.  Pai  i_— The  Sunday  Pioneer  Press 
i»  giving  the  ambitious  youngsters  who 
write  for  the  children's  page  a  chance 
to  shine  a*  bardlings.  The  latest  eon- 
let  is  to  determine  which  can  write 
the  lir*t  poem  in  honor  of  President- 
elect Harding. 


New  Home  for  Kuryer  Poliki 

MiLvvvt  uri.— The  Kuryer  Polski  has 
purchased  a  site  for  a  new  building  on 
Wisconsin  streel.  to  cost  about  SlfsS.OOO. 
Hie  purchase  price  of  the  real  estate  is 
said  to  be  about  $60,000. 


New  Plant  for  Carlisle  Herald 

Cakusle,  Pa—The  Herald  is  about  to 
move  into  its  new  newspaper  and  job 
printing  plant,  in  which,  it  is  said, 
$100,000  worth  uf  new  machinery  has 
been  installed. 


J-.irrn  K  Haaaca 

manager  of  the  .Charleston  (S-  C.) 
American,  i*  mow  circulation  manager 
of  the  Tuscaloosa  (Alabama)  News. 
Mr.  Hughes  secured  his  training  in 
his  home  city  of  I'eiisacola.  Fla..  and 
in  Charleston,  S.  C.  He  is  a  member 
of  the  International  Circulation  Man- 
ager*' Association  and  has  nude  a  close 
study  of  the  circulation  problems  oi 
'mall  town  newspapers.  During  the 
World  War  he  was  with  the  19th  Antt- 
Aireraft  Battalion. 

Richart1  S.  Barrett,  director  of  the 
New  York  World's  Catskdl  Bureau, 
and  known  to  all  circulation  manager* 
in  the  F-ast.  ha«  been  elected  president 
of  the  Catskill  Chamber  of  Commerce. 

SlOVS  Cnv,  la. — Prominent  men  who 
30  tears  aM  sold  newspapers  as  news- 


CHARLIE  LEVY — CIRCULATOR 

JN  a  recent  issue,  the  Chicago  Tribune 
pays  a  handsome  tribute  to  the  abil- 
ities of  "Charlie"  Lev*  of  Chicago. 
Speaking  of  the  extent  of  his  daily  or- 
der, the  Tribune  says:  "His  daily  order 
averages  about  75,000  Tribunes,  deliv- 
ered in  truckloads  at  various  parts  of 
the  loop  between  2 :20  and  4  ;00  am. 
to  his  loading  crews.  The  crews  make 
up  the  orders  and  off  they  go— by  sur- 
face  and  L  cars  and  by  truck." 

Charlie  Levy  is  a  distributor  who 
takes  care  of  the  supplies  of  carriers 
who  cover  territory  north,  west  and 
south  of  Chicago,  and  one  can  easily 
imagine  the  extent  of  his  organization 
and  effectiveness  of  a  system  that  is 
planned  to  take  care  of  a  suburban  field 
running  north  45  miles  and  south  and 
nest  almost  a  corresponding  distance. 

Charlie  grew  up  in  the  Chicago  news- 
paper delivery  atmosphere,  and  from 
his  earliest  working  days  he  exhibited 
a  tendency  to  organize  along  liDes  of 
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So  Inseparable  are  building  in- 
terests and  home  interests  that 
when  the  National  Building 
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Minneapolis,  the  builders  nat- 
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Newspaper  advertising  figures  for  1920  compiled  and  published  by  the  Statistical  Depart- 
ment of  the  New  York  Evening  Post  and  the  Chicago  Advertising  Age  and  Mail  Order 
Journal  show  that  The  Columbus  Dispatch  for  the  entire  year  stood  FIFTH  in  Americaand 
FIRST  in  Ohio  in  volume  of  paid  advertising  published  by  the  leading  evening  and  Sun- 
day morning  newspapers.  There  were  only  eight  newspapers  in  the  world  (evening  or 
morning)  that  exceeded  this  newspaper  in  advertising  carried. 

Here  are  the  five  papers  (evening  and  morning)  having  the  greatest  record: 

Detroit  News   28,121,438  Lines 

Pittsburg  Press   24,776,570  Lines 

Washington  Star   21,052,990  Lines 

Chicago  Daily  News   20,396,781  Lines 

COLUMBUS  DISPATCH      .     .  19,292,310  Lines 

In  its  own  field  (Central  Ohio)  The  Columbus  Dispatch  in  1920  published  1,472,690  lines 
more  paid  advertising  than  was  carried  by  all  the  other  Columbus  papers  combined 

166  di*play  advertiser*  doing  business  in 
Columbut  use  but  this  one  evening  netcspaper 

Ohio's  Greatest  Borne  Daily 
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DECLARES  PRESS  CAN'T 
BE  CONTROLLED 


J.  E.  Atkinson,  of  Toropto  Star,  Re.pl.ua 
to  Reeuut  Efforts  of  Polhiciaas  in 
Canada  to  Buy  Editorial  Opinion 
Through  Aduurtising 

(Sf*tU  i'  f»ito»  ft  Fmimo) 
Tokonto.  Oni.— In  an  address  before 
the  members  of  the  Kiwanis  Club,  on 
February  U.  Joseph  E.  Atkinson,  chief 
executive  of  the  Toronto  Daily  Star, 
spoke  on  "The  Influence  of  the  Press." 
He  told  of  the  part  played  in  contempor- 
ary life  by  the  modern  newspaper,  not 
solely  as  a  business  enterprise,  but  as  an 
agent  which  discharged  a  public  trust. 
For  himself,  lie  believed  in  suiting  the 
pnhlic  taste,  hut  so  far  as  principle  was 
concerned,  in  giving  that  which  was 
dictated  by  one's  own  conscience. 

Democracy,  he  asserted,  was  an  im- 
possibility without  some  means  of  news 
distribution  such  as  the  press.  The 
State  depended  more  and  more  on  the 
newspaper  in  the  mobilisation  of  public 
opinion  and  in  the  stimulation  of  public 
courage.  Where  press  news  was  in- 
volved, its  presentation  did  not  mean  a 
demonstration  of  partisanship  as  some 
publishers  seemed  to  think. 

Subservience  to  party.  Mr.  Atkinson 
continued,  was  fortunately  on  the  wane, 
end  newspaper*  were  less  disposed  than 
ever  to  be  tied  to  the  intercMs  of  any 
politician.  Lately  he  had  heard  of  an 
attempt  to  contrul  the  freedom  of  the 
press  in  the  discussion  of  politics,  and 
he  felt  it  to  lie  nothing  short  of  destruc- 
tive. Those  who  favored  putting  the 
lid  on  the  newspapers  were  taking  a 
leaf  out  of  Lenine's  book.  Left  to  them- 
selves the  newspaper  publishers,  has 
concluded,  should  prove  of  the  greatest 
value  in  restoring  and  maintaining  pub- 
lic confidence  in  constitutional  govern- 
ment, 


THE  AGENCY  FIELD 


St.  Kioto  Massengale.  head  of  the 
Atlanta  advertising  agency  of  his  name, 
celebrated  his  birthday.  Feb.  16.  and  he- 
sides  receiving  the  congratulations  nl 
his  friends,  had  the  pleasure  of  reading 
a  half-column  biography  of  himself  on 
the  editorial  page  of  the  Atlanta  Georg- 
ian of  that  date. 

H.  W.  Doremus;  for  many  years  part- 
ner in  the  Doremus  8t  Morse  Financial 
Advertising  Agency,  has  resigned  from 
the  Seaman's  Church  Institute  of  New 


York.  Unable*  to  go  abroad  during  the 
war.  Mr.  Itorcmus  was  its  executive 
secretary  of  the  Ways  and  Means  Com- 
mittee, to  secure  funds  for  co-operation 
in  welfare  work  for  and  with  the  sea- 
men in  the  Port  of  New  York.  Mr. 
Dnriit in-  has  not  made  definite  plan*, 
but  expects  to  again  become  associated 
in  the  advertising  agency  held. 

The  Franklin  Advertising  Service 
has  moved  from  the  Bulletin  Building. 
Philadelphia,  to  the  Dc  Long  Building, 
at  13th  and  Chestnut  streets. 

Emil  M.  Scholj,  formerly  publisher 
of  Oie  New  York  Evening  Post,  and 
now  president  of  the  World  Wide  Ad- 
vertising Corporation,  of  New  York, 
recently  visited  New  Orleans  to  open 
an  office  for  the  latter  firm.  He  has 
appointed  Loring  Scott,  formerly  with 
the  Burroughs  Adding  Machine  Com- 
pany, as  New  Orleans  manager. 

H.  R.  Van  Pelt  has  been  appointed 
Cleveland  manager  for  Hoyt's  Service. 
Inc.,  advertising  agency,  succeeding  Gail 
Murphy,  who  has  been  appointed  mid 
supervisor  for  the  Middle  West  of  the 
I'm.  •  Electric  Company  of  Canton. 
Mr.  Van  Pelt  has  been  with  the  Hoyt 
Agency  for  a  year  and  prior  to  that  was 
Detroit  manager  of  the  J.  Waller 
Thompson  Company. 

Technical  Advertising  Service,  of  214 
West  34th  street.  New  York,  is  moving 
into  the  Printing  Crafts  Building. 

James  Duimigan.  formerly  advertis- 
ing man  on  the  Illinois  State  Register, 
Springfield.  III.,  has  established  an  ad- 
vertising agency  in  Springfield  in  part- 
nership with  Everett  Swain. 

William  J.  Healy  has  severed  con- 
nections with  the  Joseph  Richards  Com- 
pany, Inc.,  to  accept  a  position  with  the 
advertising  department  of  the  Financial 
World.  Mr.  Healy  was  head  of  the 
Richards  checking  department. 

R.  L.  Casey,  for  many  years  adver- 
tising manager  for  tile  Whitehouse  Dry 
Goods  Company,  has  resignrd  and  will 
establish  the  Casey  Advertising  Agency 
in  Beaumont.  Tex. 

H.  B.  LcOuatte,  hnsiness  manager  of 
Sheet  &  Finney,  New  York,  addressed 
the  first  annual  convention  and  adver- 
tising conference  of  the  Third  District 
Associated  Advertising  Clubs  of  the 
World  at  Baltimore,  February  14. 
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hobby  is  the  life  and  works  of  Ben- 
jamin Franklin,  having  written  a  book, 
"Benjamin  Franklin,  Printer." 
The  list  of  publications   to  which 
Harry  Varh-y  is  a 
constant  cuntrilm- 
tor,    makes  his 
friends  wonder  tha: 
he  ha<  the  time  10 
be  even  an  associate 
El  editor.    Mr.  Varley, 
*   who  is  an  English- 
man bv  birth,  ca  ue 
to  the  United  States 
in    19W*  and  too'* 
a  position  with  the 
Goodrich  Rubber 


Another  Harrington  Book 

'  Writing  for  Print"  is  the  title  of  a 
new  book  on  journalistic  composition 
written  by  Prof.  H.  F.  Harrington, 
director  of  courses  in  journalism  at  the 
University  of  Illinois,  .to  be  published 
by  D.  C.  Heath  &  Co..  New  York.  The 
volume,  equipped  with  numerous  exer- 
cises and  assignments,  attempts  to  utilize 
school  publications  and  local  town  news- 
papers as  a  basis  of  practical  instruction 
in  writing  in  the  high  school. 


D.    M  ■-.»•:■  JouM 


Sunday  Edition  in  UltU  Roek 

LiTTir.  Rock,  Ark.  —  The  Sunday 
Arkansas  Democrat  will  make  its  first 
appearance  Feb.  27.  as  an  edition  of  the 
Evening  Democrat.  It  will  sell  at  5 
cents. 


Company.  From  there  he  went  ttj 
the  Toledo  Scale  tompanv  of  Toledo, 
Ohio,  and  finally  came  to  New  York 
with  the  George  Ratten  Comjiany.  Mr. 
Varley  has  written  many  articles  on 
"Advertising"  and  for  numerous  maga 
zinrs  and  newspapers. 

Edward  Kramer,  advertising  director 
of  the  Sfws.  started  out  in  li'c  as  a 
salesman  lor  an  engraving  house  and 
speedily  huilt  up  a  big  following  on 
his  theory  of  "p  r 
s  o  n  a  I  i  t  y  "  hocj 
"friendship  in  l  usi 
ness." 

When  the  Asr ■  I 
ated  Engravers  w  is  I 
iormcd  in  N  e  w  I 
York  he  was  made  ' 
sales  manager,  and 
at   the   last   bu.tr. I 
meeting   he  was 
made   president   of       '  4  ^f^f 
the  company.  Eow„0  K«m. 


Daily  Story 
CHILDREN 

II  v 

Howard  R.  Garis 


Uncle  Wiggily 

a  % i ». .tin  *  noun i. 


THE  MeCLURE 
NEWSPAPER  SYNDICATE 
j?t  i--.it!,  Air..  %fm  Y«tt.  On 


21   MONEY  CROPS 

in  the  Agricultural  South 

Thai  shows  the  see tattluy  soil  ist  economic  independence  of  thr  1J  stslca  HrcMl 
by  the  S.  N.  P.  A. 

The  Souis  raises  those  cropi  itti.  They  are  biu  crop*,  too.  bit  enough  to  be 
w4il  throughout  thr  country.  They  leerp  the  Southerner  writ  equipped  with  real 
money 

Thcac  crnpa  differ  from  1he  crop*  m  cither  arcliuaa  in  ttus  way: 
The  South  is  ratting   ill.  craps  ficsn  January  1o  January.     Tbrre  are  always 
more  crops  ''combos  in"  waist  others  are  beiai  loM.    Thia  meana  a  steady  proa 
prrity,  wrth  no  "on  season  " 

Crops  alone  would  make  the  South  rsrh  iTh*  wealth  in  Southern  Manufactures 
and  Southern  minerals  is  Mttl  another  thins-  a  very  isnportant  thins-) 


I  i. to. I 
Cora  . .  . 
Qata    - . 
Wheal 

II  ir 
Rye 


Hay  (Tame  and  Wild) 

TnJau-rn   

Sweet  I   ....  ■  .  


 I :  i...t.  ■ :  •■  

,  l.JHJ.Wm.irOO 
  171.tutl.000 

  2«.'.OOII.OCO 

i  m,m 

314.97t.0O0 

4..i.iiiiii.ono 

.tlllt.750.OCO 


Irish  Potatoes    BV.1«4>.0U0 

S.  ,«hut»    2W.UIIO.uoO 

Mice    0.5.000.000 

Peanuts    tW.0O0.00O 

Fr.na  and   Kula    H6.0O0.t0O 

Brans  and  Peas    52,0O0,nno 

Ve,e|»WeS    J10.OO0.0O0 

Broom  torn    7J4O.00O 


If  you  have  soanrthuig;  10  sell,  cultivate  the  Southerner — tbe  buyer  who  has  money 
and  1 


I  weeds  tbe  year  round 
The  Promotion  Departm-ml  of  the  Newspaper!  in  the  5 
Die  way  lo  relttlt  advertising. 
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In  1920 

The  Providence  Journal 

AND 

The  Evening  Bulletin 

PRINTED 

OVER  NINETEEN  MILLION  LINES 

(19,018,145) 
OF  ADVERTISING 


More  Than  Six  Million  Lines  Ahead  Of 
Any  Other  Newspaper  in  New  England 


THE  REASON  FOR  THIS  SPLENDID  SHOWING 
IS  TO  BE  FOUND  IN  THE  ONE  WORD 

ww  RESULTS  -m 


These  Papers  are  Printed  and  Circulated  in  the  Most  Densely  Populated 
and  Most  Prosperous  Territory  in  the  United  States 


Represented  by 

Charles  H.  Eddy  Co. 

BOSTON  -  NEW  YORK  -  CHICAGO 
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Sell  Thr  "Clauified"  1«U» 

I'JUKIN'G  the  last  year  or  so  in 
selling  classified  advertising  there 
has  been  a  desirable  tendency  to  get 
away  from  the  habit  of  selling  merely 
M  much  space.  The  more  modern  idea 
is  to  sell  advertisers  and  prospects  on 
the  value  of  classified  as  a  service.  As 
one  classified  manager  has  aptly  said. 
"If  people  can  he  sold  on  the  classified 
idea,  they  will  buy  'pace  without  any 
sale,  effort  on  our  part." 

in  considering  as  a  whole  the  past 
effort*  to  develop  classified,  one  is 
forced  to  admit  that  the  great  majority 
of  the  rffort  has  hern  devoted  to  selling 
so  much  lineage  to  possible  space 
users. 

Promotion  copy  has  said.  "If  you 
have  a  house  to  sell,  use  a  want-ad." 

Salesmen  have  gone  forth  and  begged 
advertising  prospects  by  saying.  "The 
way  to  sell  this  automobile  is  go  take 
so  many  lines  in  my  paper." 

Telephone  solicitors  have  railed  the 
home  and  said  to  the  housewife.  "Ism- 
ail advertisement  in  the  want-ad  section 
of  this  paper  and  you  will  get  a  maid." 

Now  the  idea  which  seems  to  be 
gaining  ground  is  that  the  sales  pro- 


classified  adsertising  to  the  prospect 
and  explain  its  service  and  function. 
W  hen  this  is  properly  done,  the  as- 
MUD|MiMl  is  that  the  prospect  without 
being  asked  wilt  then  say,  "I  had  never 
reahied  that  classified  was  such  an 
economic  service  and  so  valuable  to  all 
of  us.  Right  now  I  can  use  it  to  sell 
my  house.  Will  you  take  an  advertise- 
ment for  me?" 

Classified  advertising  can  be  used 
profitably  several  time*  a  year  by  every 
person,  yet  few  use  It  and  those  that 
do  have  not- accepted  want-ads  as  the 
easy  natural  way  to  get  in  touch  with 
persons  who  can  fill  their  unsatisfied 
wants.  This  is  more  nearly  true  in  the 
rave  of  employment  where  many  seek- 
ing labor  noi\  unci  m  scion  sly  use  the 
classified  columns  to  fill  vacancies. 
These  very  employers  however  fail  to 
reahre  the  power  of  the  newspapers' 
classified  advertising  sections,  because 
they  do  not  use  it  as  they  might  for 
ntln-r  purposes  than  that  of  securing 
worker*. 

The  W  ichita  Daily  Eagle,  of  which 
\V.  C.  Pruitt  is  classified  advertising 
manager.  i->  using  promotion  matter  in 
an  effort  to  sell  the  broader  aspect  of 
rlassifird.  This  promotion  is  in  the 
form  of  circulars.  The  following  sen- 
tences are  quoted  from  two  of  the  re- 
cent ones: 

•The  classifying  of  small  advertise- 
ments into  the  various  fields  of  needs 
arising  with  alt  the  people,  is  the  chief 
value  of  a  classified  medium.  The 
readers  are  its  backbone  and  through 
education  and  the  use  of  Eagle  classi- 
fied columns  they  instinctively  hecome 
accustomed  to  consulting  the  columns 
whenever  a  need  or  desire  arises.  The 
small  advertisements,  commonly  known 
as  want-ads,  are  divided  into  groups 
depending  upon  whether  they  are 
wants,  iales,  trades,  rents,  services  or 
notice-  A  well  balanced  classified  me- 
dium is  in  reality  a  full  page  or  tuo- 
pagc  advertisement,  made  up  with  hun- 
dreds of  ads,  thus  representing  such  as 
a  big  department  store  with  the  ar- 


5! 


FOR  SALE 

All  or  part — 20  tons  of 
standard  newsprint,  size 
28  x  40.  Basis  24  x  36, 
No.  32. 

INQUIRIES  SOLICITED 

INVINCIBLE  PAPER 
AND  PULP  CORP. 

13S  Bro.dw.y  -  New  York  City 


Other  eapenaea  gn  nn  . 

—rent,  oiiesultr 
Every  <W  atI.rrtu.iog 

mif  each  day 

Another  example:  Tiki 
id  six  pieces;  property  pUnl 
mil  Kt  if  it  worst  produce 


eactic*  .  new  arjui- 

•  tout,,  snd  tm  * 
III  in  seuatale  kills 


Agairr—  On.  ad  will  nut  nil  I  piece  of  proe- 
ert,  any  mute  than  one  trim  of  wheat  demon, 
states  a  farm. 

In  the  second  circular  the  subjects  of 
good  copy  and  increased  insertions  are 


THESE  SIMPLE  RULES  WILL  INCREASE  THE  V 
YOUR  CLASSIFIED  ADVERTISING  MANY  TIMES 


rangement  of  its  goods  into  groupings 
by  departments  in  -order  to  make  it  con- 
venient fnr  the  customers. 

"Ukc  the  big  department  store  with 
many  detriments  under  one  roof,  the 
ik-partmentiied  classified  pages  make  a 
lug  and  attractive  showing  to  its  read- 
ers. 

"The  classification  headings  serve  the 
same  purpose  as  do  big  department 
sign,  hung  out  in  the  large  stores  to 
guide  the  patronizing  public.  These 
a«sist  the  readers  to  go  at  once  to  the 
advertisements  in  which  they  are  inter- 
ested. 

"The  indexing  of  advertisements  is 
for  the  purpose  of  grouping  together  all 
advertisements  offering  things  or  serv- 
ices of  a  similar  kind.  This  indexing 
alphabetically  is  a  serving  of  patrons  in 
the  same  way  as  "do  counter  and  shelf 
signs  in  the  big  stores.  They  tell  you 
alunit  the  varieties  offered,  without  a 
moment's  lost  time,  etc.,  etc." 

In  these  circulars  Mr.  Pruitt  takes  up 
two  other  vital  pnints  in  classified- 
proper  classification  of  advertisements 
and  In-tter  copy.  These  points  were  de- 
veloped as  follows  in  one  of  the  cir- 
culars : 

Good  Cop?  i.  One  of  the  Most  Esaaatikl 
Thing,  in  Adv.rtUn« 

Point,  of  Imjv.rtance  to  cevrr  in  Real  Es 
Lie  Adverti.Tiig: 
I  —  [.oration  ol  property  offered. 
.'—  Utilities*  M  industrial. 
J    Resilience  or  apattaseut. 
4 — LdM  or  •ah-tlisi 
5  —  t'umi,  or  !..:■[. 

6 —  IF  BUILDING 
(a)  Sue. 
ft.)  <:,inJitinn. 
it!  ri.lure.. 
<<l>  Trade  condition,. 
<e)  General  detcriptusn. 

7-  IF  RK.SIDF.NCE  OR  APARTMENT: 

(a)  Street,   then  number, 
(hi  Site  ol  lot. 
lei  Number  of  room*, 
oil  Outbuilding. 
fe>  Walks  and  improvements. 
I>  Shade  and  lawn. 
General  description. 


.S7or.il— Conaider  the  reader  s  time  and 
EXAMPLES  TO  USE 

MAI  IV- Wanted :  competent,  white  "  preferiej, 
mint  be  neat  and  energetic;  no  waaliing  or 

mining. 

i  AWREXCK  AVE.V  S„   m-SWn.  ,„.„ 
inti    aitTing    f  uosi.    ctititifctrd,    -aiUMr  fnf 
iwo  or   fiiiir  men  or   •..Jilting  girt*.    Or  r>n« 

Urge  sleeping  room. 

<  Ol'LKdi:    HILL     I..rKf    ciKbt    ronm  fciimr, 
■II   oak   fluon,   ln.-ltlA.t    i....m,   laird  h*ith. 
shower,   hot   water   heat,  eUtert.,   io4t  wairr 
thr.mghfiat,  vacuum  cleartet,  extra  Urgr  bam*- 

T,TtT^'  "d ,w- |0C,,H  -  C°"'V 

O.  A.  WHITE 


your  ad  ptoferlr  tor 

EXAMPLES  NOT  TO  BE  USED 

BtrsidTmusTb; 

r  work. 


WANTED— A  rc.mp.1erl 
Jie.t  and  rnrrgetie,  no 
Sleeping  room  and  aittlng 
•slltatslr   tor  two   or  four 
girls     Or   nne   large  slcepii] 
Tjwrrnee  Ave. 

Usrgr  eight  r.om  house,  all  oak  floor,,  hreak. 
fast  room.  tiles!  bath,  thuwer,  ho* 
cittern  .oft  water  throughout.  va< 
estra  large  haseenrnt.  garage  an 
!     .-.  I         I.',   leer  Mil  .  Sl.t 

0.  A  WHITE 


men'  or  u  .tVing 
ng   rooen.    712  S. 

floor.r  hteak- 
t   water  heal. 

d",.T.r,"lee^ 


sr  mi  lullr  .rul  make  T,ir  ad  f>ar  to  the 
FoarM— Ward  J^nr  ad  in  the  ra  .t  aimt.lc  form  unwiWe.    Do  rot  cause  too 
srrain  on  the  reader- the  tiuioje  srotd.d  ads  generally  receive  grrater  returns. 

Ullk  - If  your  need  ot  dr.ite  is  vety  srgent  or  of  rnrnideraale  value, 
to  tell  your  story  ttutlifu'.Ie  and  e»|.lan«ioty ;  al>/> 
'    gr.   type  r.r  while 


noticeable,  tor  instance  using  larger  l 

.So/!A--Tj]|i  tu  the  trader  of  yonr  ad  a,  yc 
ad  read  like  the  tr^Sen  atord. 

Smnlh-  Pri.l.ter.ry  evet,tia.llr  win,;  each 
tease  bceauar  .if  the  cumulative  iiuwrr  of  ail 


...  pre.cnt:  in  (act. 


day  the  od  b  tun  ike  remlu  will 


CLASSIFIED  MISCELLANY 

A  P.  Slenti  of  the  Indianapolis  Star 
has  become  a  classified  advertising 
manager  of  the  St.  Louis  Times. 

William  A.  Mayborn,  for  a  number 
of  years  classified  advertising  manager 
of  the  Cleveland  Press,  has  become 
advertising  manager  of  the  Cincinnati 
Post.  Mr.  Masborn's  successor  on  the 
Press  is  Dvs-ight  Israel  of  the  Press  cir- 


culation department.  Mr.  Israel  has 
been  connected  with  the  advertising 
departments  of  the  Cincinnati  Post  and 
the  Des  Moines  News. 

The  Providence  Journal  Company  has 
opened  a  new  "want  ad"  advertisement 
department  with  a  frontage  on  West- 
minster street  and  entrance  from  the 
street.  The  want  ad  counter  is  less  than 
10  steps  from  the  sidewalk  of  the  prin- 
cipal ' 


•  -IF  FARM  OK  LAND! 
U>  Number  ol  a*. 

rbl  Kind  of  mIL 
(c)  Amount 
til)  Product. 
l*>  Market  a_  _ 
til  lV«rir*t>on  of  bu 
ijr  i  Price  and  terms. 

Wby  ll  Pay*  to  AdvertiM  Every  Day 
'  n  iKe  W*«k 

Your  '.ifhce  it  open  6  day*  i  week,  your  tele- 
I>hone  bill  cover*  every  day  ia  the  snurttb — 
why  not  use  it? 


Bureau  of 

Canadian 

Information 


T  HE  Canadian  Pacific 
^  Railway,  through  its 
Bureau  of  Canadian  Infor- 
mation, will  furnish  you  with  the  latest  reliable  in- 
formation on  every  phase  of  industrial  and  agricul- 
tural development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada, 
added. 


Additional  data  is  constantly  being 


No  charge  or  obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use  of  it. 


Canadian  Pacific  Railway 


165  E.  Ontario  St. 
Chicago 
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The  \rutboi  intrnducn  ike  Tiunpc  Timrl  la  laaritti. 


Are  you  still  selling  your  paper 

As  Ben  Franklin  sold  his  in  1731? 


ED 


|  EN  FRANKLIN  sold  his  paper  entirely  through  personal  solicita- 
tion.    He  eoulil  multiply  his  sales  only  as  he  secured  holiest, 
capable  assistants.    Many  desirable  points  had  to  go  uncovered. 
But  you  can  put  the  Newsbox  at  every  important  carstop  and 
cover  your  territory  24  hours  a  day  if  desired. 

You  have  progressed  in  every  other  department.  Are  you  still  depending 
solely  upon  Franklin's  methods  of  distribution? 

The  Newsbox  fits  into  your  distribution  system  without  upsetting  any  part. 
It  serves  every  reader  a  clean,  dry  paper  regardless  of  the  weather  and 
always  collects  in  advance. 

The  Newsbox  keeps  the  name  of  your  paper  in  full  view  of  the  public 
throughout  the  day.  This  stimulates  circulation  and  classified  advertising. 
And  it  impresses  upon  the  local  display  advertiser  the  thoroughness  of 
your  distribution. 

Accept  our  30-day  Trial  Offer  explained  at  the  right.  Install  five 
machines.  Test  them  thoroughly  on  locations  of  your  own  choosing.  Prove 
for  yourself  that  the  Newsbox  is  a  circulation  builder  and  a  money-making 
investment.    You  an-  to  be  the  sole  judge,  and  we  will  accept  your  Verdict. 


Try  the  Newsbox  30  Days 
On  Your  Paper  at  Our  Risk 

To  make  it  po»*ilde  for  any  circulation  manager 
to  know  the  Newsbox  and  to  put  il  to  a  practical 
lest  in  his  own  field  we  make  this  introductory 
.W-Day  Trial  Offer: 

The  Price  of  the  Newsbox  is  $10  jier  unit,  com- 
plete »no  lettering).  Orange,  N.  J.  Simply  send  us 
your  check  to  cover  five  machines.  We  will  ship  at 
once.  If  at  the  end  of  30  days  from  the  receipt  of 
the  Newhhoxe*  you  ore  not  thoroughly  satisfied, 
write  us  for  shipping  instruction*  and  we  will  re- 
fund your  money. 

You  may  purchase  one  Newsbox  or  a  hundred, 
but  the  30-Day  Trial  Offer  applies  only  to  your 
first  order  for  a  battery  of  five  nwhinc.-.  If  inter- 
»ted,  write  for  our  partial  payment  plan. 


Newsbox  Sales  Corporation,  Candler  Bldg.,  New  York  City 

Serves  a  Dry  Paper 
On  a  Wef  Day 
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Stays  on  Duty 
Until  Sold  Out 
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CONTRACTS 

AN  unusual  clanger  in  the  publishing  business  has 
developed  in  England  as  the  result  ot  the  sign- 
ing of  longtime  contracts  for  newsprint,  ac- 
cording to  I  statement  of  Lord  Beavcrbrook,  propri- 
etor of  the  London  Daily  Express,  and  it  is  one  that 
should  1*  given  serious  thought  in  the  United  States. 

Last  fall  many  British  newspapers  were  stampeded 
into  signing  long-term  contracts  for  newsprint  at 
prices  scaling  upward,  believing,  as  did  American 
publishers,  that  the  world  shortage  of  print  paper 
that  prevailed  while  trade  channels  were  being 
switched  would  continue  for  many  years.  While 
the  readjustment  of  world  trade  conditions  proved 
that  belief  a  fallacy,  those  contracts,  which  at  the 
time  were  generally  looked  upon  as  a  business  advan- 
tage, have  turned  out  to  lie  a  Ixsomcrang. 

Newspapers  of  England  that  signed  long-term 
contracts  at  the  high  prices  of  last  fall  now  find 
themselves  at  a  business  disadvantage  with  their 
competitors  that  stayed  in  the  open  market,  which 
may  in  some  cases  result  in  their  financial  ruin.  At 
present  spot  market  prices,  the  contract  papers  are 
now  finding  it  more  difficult  each  day  to  meet  the 
unusual  margin  of  difference  between  the  cost  of 
their  raw  product  and  that  of  their  uncontractrd 
competitors. 

The  passing  of  the  l-ondop  Globe  is  attributed  to 
this  factor  in  publishing  costs  and  it  is  rumored  that 
several  other  forced  consolidations  are  being  con- 
sidered, On  good  authority  it  is  stated  that  three 
London  metropolitan  newspapers  are  now  on  the 
market  at  prices  that  would  have  been  considered 
astonishing  bargains  less  than  one  year  ago 

"Few  outside  the  inner  circle  of  newspapcrdom 
realize  how  serious  the  position  is."  says  the  London 
Mirror.  "It  has  even  been  described  by  the  I>aily 
Express  as  'desperate,'  and  those  who  know  most 
are  the  1ea«t  inclined  to  quarrel  with  the  description. 

"The  plain  truth  is  that  the  majority  of  newspa- 
pers are  being  published  at  a  loss,  and  in  many  cases 
the  loss  is  so  heavy  that  the  proprietors  affected  can- 
not long  postpone  a  decision  as  to  the  future  of  their 
publications.  Even  those  newspapers  with  incomes 
that  enable  them  to  meet  their  obligations  promptly 
are  looking  ahead  with  grave  concern. 

"It  is  no  longer  Fleet  street;  it  is  Queer  street.' 
is  how  a  director  of  one  important  London  daily 
summed  up  the  situation." 

Long  term  contracts  are  a  factor  in  the  newsprint 
situation  that  has  not  been  discussed  to  any  great 
extent  in  the  United  Stales,  but  it  is  one  that  will 
undoubtedly  come  to  the  fore  eventually.  A  new 
question  will  enter  into  it  here,  namely,  the  legal 
right  to  "contract  to  contract."  as  some  have  con- 
strued contracts  calling  fur  the  fixing  of  prices  on 
future  definite  dates.  Developments  in  the  British 
newspaper  world  during  the  next  few  months  will 
he  watched  with  interest  by  American 


POSTAL  MATTER  IN  STORAGE 

NO  better  evidence  of  I  lie  need  of  a  general  re- 
organization of  our  postal  service  could  be  than 
the  letter  from  Thomas  F    Murphy,  assistant 
postmaster  of  New  York  City,  that  was  printed  in 
Ijpiti*  &  PuRUSHE*  last  week.   He  said  that  no  con- 
i  was  given  In  the  rapid  distribution  of  such 
s  Eoitoh  &  fvm  .lumen  although  their 
is  dependent  upon  the  quick  dissemination 
oi  vital  information. 

"Forwarded  in  storage  cars.'"  to  qiMc  Mr.  Murphy, 
is  a  fair  Mze-up  of  the  entire  postal  service  as  it  is 
operated  today,  It  is  not  imprnhahle  many  long 
over-due  and  important  business  letters  have  been 
in  thosr  «amc  storage  ears. 

A  new  administration  is  preparing  to  take  over  thr 
operation  oi  the  business  affairs  of  the  government 
and  it  i«  not  too  early  to  make  a  demand  that  the 
Postal  Service  be  rescued  from  the  blight  of  Hitch 
rock  and  llurleson  and  operated  in  the  interest  of 
tin  American  people  instead  of  politics 

Efficient  operation  of  the  Postal  Service  is  neces- 
sary to  the  success  and  prosperity  of  every  branch 
of  American  business  and  it  is  one  department  from 
which  excuses  for  failure  to  function  should  licscr 
be  accepted 


RIAL 


We  pray,  0  Creator  of  men,  that 
weeping  crime,  stvaying  greed  and  self- 
ish seal  may  not  sour  or  stultify  our 
spirits. 

Forewarn  us  against  start  ing  our  souls 
in  the  pursuit  of  gold  or  in  the  pace  of 
seeking  pleasure  or  amidst  the  pressure 
of  insuring  success. 

I nerease  our  purpose  to  safeguard  end 
sustain  our  inner  spiritual  selves.  So 
shall  we  serve  and  stand  as  sons  of  God. 
For  the  world's  uplift— Amen  ' 

CllklSTlA.N  F.  Klisner. 


LESLIE  JUDGE  CO  S. 
rptIK  announcement  of  the 
JLeciver  for  the  Leslie-Judge 

of  Leslie's  Weekly.  Judge,  and  Film  Fun  was 
received  with  regret  by  all  who  have  known  John  A. 
Sleieher.  for  years  its  chief  owner,  who  was  com- 
pelled two  years  ago  to  retire  from  its  management 
by  ill  health, 

Mr.  Sleieher  obtained  control  of  the  property  in 
1902  and  succeeded  in  the  intervening  years  in  build- 
ing up  a  large  and  prosperous  liusiness  The  war 
gave  Leslies  its  first  serious  setback  The  high  cost 
of  labor,  paper  and  other  materials  together  with 
decreased  revenues  from  advertising  and  circulation 
crippled  its  finances. 

Then,  just  as  the  long  war  came  to  an  end.  Mr. 
Sleieher  was  stricken  with  an  illness  that  compelled 
him  to  give  up  all  participation  in  the  management 
of  the  I-eslie-judge  Company's  affairs.  Although  he 
had  hnilt  up  n  strong  organization  it  was  his  brain 
that  directed  it  He  was  its  mainspring,  and  when 
he  retired  the  loss  to  the  company  was  irreparable. 
Others  tried  to  fill  his  place  but  without  success, 

It  is  the  hope  of  Mr.  Sleicher's  many  friends  that 
be  may  in  the  near  future  so  far  recover  his  strength 
that  he  will  be  able  once  more  to  direct  the  affairs  of 
the  publications  with  which  he  has  long  been  iden- 
linen. 

J^K.  FRANK  CRANE  makes  a  happy  suggestion 
that  every  newspaper  become  a  pulpit  of  sanity. 
The  need  of  the  day  could  not  have  been  put  better. 
Presenting  the  nrws  in  a  spirit  that  inspires  trust 
and  promotes  public  welfare 
quircment.   Contempt  for  individuals  and  i 

far  enough.    It  is  time  for  sanity  and  the 
must  lead  the  way. 
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"MU.Y"  good ll,  FIRST-CLASS  CITY  EDITOR 

ONE  of  the  highest  tributes  that  can  he  paid  to 
any  profession  is  to  have  a  member  of  it  i 
good  in  rarrying  a  great  and  drffici 
outside  of  his  everyday  labors,  to  a  successful  con- 
clusion. It  is  the  highest  possible  compliment  that 
can  be  paid  to  a  man's  past  training.  For  this  i 
every  newspaper  man  should  find  something  to  i 
him  proud  of  the  work  being  done  by  Sir  William 
Athelstanc  Meredith  Goode.  K.B.E-,  the  uncrowned 
King  of  Austria. 

He's  a  Newfoundlander  by  birth  but  the  United 
States  has  first  claim  for  credit  for  his  achievements 
in  that  part  of  Middle  Europe  where  he  wields  a 
power  that  is  almost  as  great  as  was  that  of  the 
llapsburgs  themselves,  for  he  is  an  American-trained 


'  Billy"  Goode,  with  never  a  thought  for  titles  or 
power  and  right  to  rule,  was  a  first-class  reporter  in 
the  United  Stales. 

Many  newspaper  men  in  this  country  remember 
him  well  as  a  man  of  enterprise  and  daring  who 
knew  news  and  how  to  get  it.  The  career  of  "Billy" 
Goode  is  one  of  the  unusual  stories  of  the  World 
War.  He  left  his  berth  as  purser  in  the  British 
mercantile  marine  to  become  a  trooper  in  the  4th 
United  States  Cavalry ;  later  he  became  a  reporter  in 
San  Francisco,  finally  drifting  to  Nriv  York.  In 
1896  he  joined  the  Associated  Press  and  when  the 
Spanish-American  War  started  he  was  assigned  to 
npson's  flagship.  In  1904  he  went  to 
where  his  work  as  a  reporter  attracted  at- 
and  won  him  the  news  editorship  uf  the 
Standard.  In  1911  he  went  to  the  Daily  Mail  to  fill  a 
similar  position. 

In  1895  New  York  reporters  responded  to  the 
summons  of  "Billy"  Goode,  city  editor  of  the 
Mercury',  as  marquises,  grandees,  counts,  politicians 
and  even  the  Prime  Minister  answer  to  his  call  today 
They  call  him  His  Excellency.  Sir  William,  but  its 
"Billy"  Goode.  American-trained  newspaper  man. 
who,  as  head  of  the  Austrian  Section  of  the  Interna- 
tional Reparations  Commission  and  chief  representa- 
tive of  the  British  Treasury  in  Austria,  is  being 
counted  upon  to  bring  back  a  nation  in  decay. 

In  Europe  they  are  betting  he  will  make  good— 
what  higher  compliment  could  be  paid  to  the  effi- 
ciency and  unlimited  resourcefulness  of  American 
journalism  ? 

SOME  HOPEFUL  BUSINESS  SIGNS 

IT  is  a  source  of  satisfaction  to  learn  from  pub- 
lishers' representatives  that  no  more  cancellations 
are  being   received   from   national  advertisers. 
Some  campaigns  that  were  held  up  in  Nos-cmher  and 
December  last  have  been  released  and  others,  it  is 
reported,  will  soon  follow. 

These  facts  indicate  that  a  revival  of  activity  in 
the  world  of  advertising  is  not  far  away.  Adver- 
tising is  tile  barometer  of  business.  When  the  vol 
is  large  good  business  follows.  The  rise  always 
precedes  a  heavy  demand  by  the  general  public  for 
merchandise. 

While  the  bottom  has  not  been  reached  in  the 
general  liquidation  of  business  that  has  been  going 
on  for  six  months,  great  progress  in  that  direction 
has  been  'made.  It  is  not  at  all  probable  that  the 
prices  of  many  articles  of  merchandise  will  ever  be 
back  where  they  were  before  the  war.  Marketing 
conditions  have  changed,  merchants  do  not  place  a* 
large  orders  as  formerly  and  manufacturers  are  in 
clined  10  he  more  conservative  in  their  production. 

It  is  not  to  be  expected  that  everything  is  going  to 
be  straightened  out  to  everybody's  satisfaction  right 
away,  but  the  fact  that  liusiness  men  are  beginning 
to  feel  mote  confidence  in  the  situation  is  a  hopeful 
sign. 

The  winter  is  practically  over  and  with  it  the  inac- 
tivity that  characterizes  many  lines  of  business  dur- 
ing this  season  of  the  year.  With  tlse  advent  of 
spring  will  come  the  quickening  of  industrial  life,  an 
increased  demand  for  all  kinds  of  merchandise,  and 
a  freer  use  of  money. 

There  can  lie  no  rcvis-al  of  business  without  a 
irvival  of  advertising,  and  while  1921  may  not  pro- 
duce as  many  lines  of  publicity  as  1919  and  1920  the 
total  will  not  Ik-  far  behind  the  record. 


Digitized  by  Google 


Editor    &    Publiiher    for    February    26,  1921 


27 


PERSONAL 


WILLIAM  P.  BAKER,  editor  of  the 
Syracuse  Post -Standard,  was  elec- 
ted a  member  of  the  State  Board  of  Re- 
gents last  week  to  succeed  the  late  Wil- 
liam Nottingham,  of  Syracuse,  at  the 
joint  session  of  the  Legislature.  Mr. 
Baker  is  a  graduate  of  Cornell  Uni- 
versity and  is  an  instructor  in  Syracuse 
University.  He  has  devoted  the  greater 
part  of  his  life  to  newspaper  work  and 
has  been  an  editorial  writer  on  the  Post- 
Standard  since  1909. 

William  F.  Rogers,  advertising  man- 
ager of  the  Boston  Transcript,  is  enjoy- 
ing a  week's  snowshoe  trip  in  the  White 
Mountains. 

R.  I.,  Richardson,  former  editor  of 
the  Winnipeg  (Man.)  Tribanr  and 
member  of  the  House  of  Commons  for 
Springfield.  Man.,  is  seriously  ill  at  his 
home  with  heart  trouble. 

T.  J.  Brereton,  president  and  an  edi- 
tor nf  the  Charnbcrsburg  (Pa.)  Valley 
Spirit,  has  retired  from  that  paper.  Hit 
interest  has  been  taken  over  by  William 
Alexander,  who  becomes  president,  and 
his  son.  King  Alexander,  who  moves 
into  the  secretary-treasurer's  office. 

Marry  B.  Darnall  has  resigned  as 
postmaster  at  Key  West,  Fla.,  to  he- 
come  president  and  general  manager  of 
the  Key  West  Citi«en  Publishing  Com- 
pany, of  which  he  has  been  a  stockholder 
for  several  years.  Mr.  Darnall  recently 
made  a  trip  from  New  York  to  San 
Francisco  as  a  lieutenant,  naval  reserve, 
on  an  Eagle  boat,  and  is  a  veteran  of 
both  the  army  and  navy,  serving  in  the 
Spanish-American  and  World  Wars. 

Gardner  Cowles,  publisher  of  the  Des 
Moines  Register  and  Tribune,  has  just 
left  to  spend  a  month  in  California- 
John  R.  Morris,  who  has  been  con- 
nected in  an  editorial  capacity  with  sev- 
eral Missouri  newspapers,  and  who  has 
lately  been  acting  as  private  secretary  to 
Walter  Williams,  president  of  the  Press 
Congress  of  the  World,  has  been  ap- 
pointed executive  secretary  nf  that  or- 
ganization. 

H.  P.  Moore,  editor  and  publisher  of 
The  Acton  (Ont.)  Free  Press,  formed 
one  of  a  delegation  last  week  to  inter- 
view the  Provincial  Minister  of  High- 
ways at  Toronto,  as  to  the  route  for  the 
Toronlo-Sarnia  highway. 

William  T.  Robinson  has  been  busy 
the;  past  week  acknowledging  congra- 
tulations on  the  35th  anniversary'  of  his 
ownership  of  the  Southbridge  (Mass.) 
Herald. 

Victor  Mnrdock  nf  the  Federal  Trade 
Commission  and  former  editor  of  the 
Wichita  (Kan.)  Eagle,  has  written  a 
new  book  "Folks,"  which  is  to  be  issued 
by  the  Macmillan  Company.  It  is  a 
series  of  articles  written  for  the  F-agte 
and  sketches  of  Wichita  business  men. 
whom  Mr.  Murdock  knew  well  during 
his  long  editorship  of  the  paper. 

A.  G.  Penny,  editor-in-chief  nf  the 
Ouehec  (Chie. )  Chronicle  has  been 
awarded  the  cross  of  Knight  of  the 
<  )rdrr  of  David  I.  by  King  Nicholas  uf 
Montenegro,  for  services  rendered  to 
the  Montenegrin  cause  when  Mr.  Penny 
defended  Dr.  Rurnham.  head  nf  the 
Canadian  mission  in  Montenegro. 

P.  H.  Schwa-bach,  president  of  the 
hoard  of  directors  of  the  Wolf  Newt 
Bureau  nf  Berlin  i-  in  New  York  on 
private  banking  business.  He  is  a  guest 
al  the  Hotel  Plaza. 


IN  THE  EDITORIAL  ROOMS 

Harry  S.  Milliken.  instructor  in 
charge  Of  the  printing  department  ai  the 
Worcester  (Mass.)  Bay's  Trade  School 
received  word  this  week  that  his  son. 


Kenneth  V  Milliken.  a  student  at  the 
University  of  Arizona,  was  killed  in  a 
fall  from  a  mountain  peak  while  he  was 
climbing  near  Oatman,  Ariz. 

George  G.  Witham,  has  resigned  from 
the  staff  ol  the  Worcester  Fretting 
Gazette. 

Samuel  J.  T.  Coc,  who  had  been  city 
hall  reporter  un  the  Argus  for  28  years 
until  its  discontinuance,  has  joined  the 
staff  of  the  Knickerbocker  Press. 

L.  R.  Swayze.  a  member  of  the  news 
staff  of  the  Portland  Oregon  Journal, 
and  Miss  Ethel  Walton  of  Tualatin. 
Ore.,  were  married  recently  in  Portland 

Miss  Jean  Easton  has  become  society 
editor  on  the  Springfield,  Illinois,  State 
Register.  She  was  previously  engaged 
in  newspaper  work  in  Gillespie.  111.  She 
succeeds  Miss  (tract  Comstock,  who  is 
now  writing  features  for  the  Peoria 
JournaL 

Kenneth  La  Roberts,  formerly  of  the 
Lowell  Courier-Citizen  left  the  copy 
desk  of  the  Worcester  I  Mass.)  Tele- 
gram this  week  to  join  the  copy  desk 
force  of  the  Utica  (N.  V.i  Telegram. 

Ralph  J.  Corcoran,  formerly  Spencer 
correspondent  for  the  Worcester 
I  Mass. )  Telegram,  has  rejoined  die 
staff  succeeding  John  Fearin,  who  has 
resigned.  Mr.  Corcoran  is  also  secre- 
tary of  the  Spencer  Chamber  of  Com- 
merce. 

John  R.  Cotton  has  jninc-d  the  writ- 
ing staff  of  the  Thompson  Feature  Ser- 
vice. New  York. 

D.  I.  Mcl-eod,  formerly  engaged  in 
newspaper  work  in  London.  Ottawa,  and 
Toronto,  lately  as  financial  editor  of 
the  Toronto  News,  has  joined  a  new 
linn  of  bond  brokers  in  Toronto,  known 
as  McLcod.  Young.  Weir  &  Co. 

A.  R-  Carman,  for  the  past  three  years 
connected  with  the  editorial  staff  of 
the  Philadelphia  Public  Ledger,  is  re- 
turning to  the  Montreal  Daily  Star.  Mr. 
Carman's  vigorous  denunciation  of  poli- 
ticians who,  "played  politics  on  the 
brink  of  hell."  at  the  time  of  the  entry 
of  United  States  into  the  war  attracted 
wide  attention. 

Miss  Florence  Rice,  society  editor  of 
the  Chicago  Evening  Post,  is  on  her 
vacation.  Her  place  is  I -ring  filled  by 
Miss  Beniadine  Zold. 

I-co  O.  Streeter.  formerly  with  the 
Milwaukee  Wisconsin  News,  has  joined 
the  copy  desk  force  of  the  Chicago 
Journal. 

Richard  Spillane,  editor  of  the  Busi- 
ness and  Financial  Section  of  the  Phila- 
delphia Public  Ledger,  last  Thursday 
addressed  The  Poor  Richard  Club's 
weekly  Co-Club  luncheon  on  "The 
Evolution  and  Future  of  the  American 
Newspaper." 

Joseph  K.  Cusiello.  former  Philadel- 
phia newspaper  man  and  until  recently 
chief  oi  the  Cairns  Bureau  in  the  City 
Solicitor's  office,  has  been  appointed  sec- 
retary nf  the  Joint  Bridge  Commission 
which  will  have  charge  of  the  construc- 
tion of  the  proposed  bridge  connecting 
Philadelphia  with  Camden.  Charles 
R.  Bacon,  for  many  years  New  Jersey 
editor  of  the  Philadelphia  Record,  has 
been  selected  as  assistant  secretary.  Mr. 
Bacon  will  continue  his  work  with  The 
Record. 

F.  S.  Glavis,  who  has  been  in  charge 
of  the  American  Legion  page  on  the 
Philadelphia  Record,  it  leaving  that 
paper  March  1st.  to  take  a  position  in 
the  Philadelphia  Municipal  Government, 

Sidney  Coleman,  managing  editor  of 
the  Wichita  I  Kan.).  Beacun.  addrrs-rd 
the  Advertising  Club  last  week  on  the 
advantage  to  Wichita  of  a  bureau  of 
the  Associated  Press. 

Kenneth  Mactrowan,  formerly  a 
Philadelphia  newspaper  man  and  now- 
dramatic  critic  on  one  of  the  New  York 
evening  papers,  was  a  recent  speaker  on 
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ALTER  I.  ROBINSON,  until  Jan- 
uary I  an  editorial  writer  for  the 
Cleveland  Plain  Dealer,  has  been  elected 
executive  secretary  of  the  City  Plan 
Commission,  an  official  municipal  or- 
ganization com- 
posed of  Mayor 
W.  S.  Fitzgerald, 
directors  of  the 
city  departments, 
and  five  pris-ate 
citizens.  Mr. 
Robinson  will 
have  charge  of 
directing  exten- 
sive plans  for 
beautifying  the 
city. 

He  has  been 
engaged  in  news- 
paper work  for 
19  years,  having  served  with  the  Spring- 
field (Mass.)  Republican,  Philadelphia 
Record,  Philadelphia  Evening  Public 
Ledger,  before  coming  to  Cleveland 
about  two  years  ago.  During  the  last 
Ohio  campaign  he  toured  Ohio  with 
former  Mayor  Harry  L.  Davis,  elected 
governor  by  a  big  Republican  majority. 
Since  coming  to  Cleveland,  Mr.  Robin- 
son has  made  a  study  of  financial 
problems  and  has  been  an  advocate  of 
legislation  which  will  make  cities  pay 
as  they  go. 

Far   several   years   he   has  written 
The    Friendly    Path,"    an  editorial 
feature  appearing  in  many  newspapers 
through)  the  Wheeler  syndicate. 
He  will  continue  this  work. 

the  drama  before  the  members  of  the 
Contemporary  Club  of  Philadelphia. 

Joe  H.  Myers,  former  owner  of  the 
Bliss  (Okla.)  News  and  recently  editor 
nf  the  Nnrman  Transcript,  lias  become 
city  editor  of  the  Ponca  City  (Okla.) 
Daily  News.  He  was  at  another  time 
connected  with  the  Enid  Daily  Eagle. 

John  K  Morris  of  Columbia.  Mo., 
formerly  secretary  to  Dean  Walter  Wil- 
liams of  the  University  of  Missouri 
School  of  Journalism,  and  later  asso- 
ciated with  several  Missouri  newspapers, 
has  been  made  executive  secretary  of 
the  Press  Congress  of  the  World. 

Terrance  F.  Cox,  for  many  years  con- 
nected with  the  Hutchinson  (Kan.) 
Gazette  and  a  veteran  of  the  Spanish 
American  and   Indian  wars,  has  been 


made  a  justice  of  the  peace  in  Hutchin- 
son. During  many  Indian  campaigns 
news|Kiperwoinan  and  correspondent  for 
New  York  newspapers 

Mrs.  Ruth  Parvus,  a  Tnpcka  (Kan.) 
news|saperwoman  and  correspondent  for 
a  number  of  mid-West  newspapers,  has 
coined  lite  word  "legislady"  for  the 
feminine  members  of  the  Kansas  lower 
house. 

Clyde  Sid  Jones,  editor  ol  the  Polo 
(Mo.)  News-Herald,  is  back  at  work 
after  nine  weeks'  absence  due  to  an 
operation. 

P.  A.  Kinsley  of  the  Philadelphia 
Record  staff  has  resumed  his  old  posi- 
tion as  I-  -ok  reviewer.  For  more  than 
a  year  the  Record  has  been  giving  very 
little  space  to  hook  news. 

Hubert  M.  Harrison,  who  lias  been 
secretary  of  the  Wichita  Fall*  (Tex.) 
Chamber  of  Commerce  for  some  time, 
has  been  promotes!  to  general  manager 
of  that  body.  He  was  formerly  promi- 
nent in  Texas  newspaper  circles, 

Joseph  Ruffncr,  Jr..  has  been  appoint- 
ed managing  editor  of  the  Walla  Walla 
•  Walk.)  Bulletin,  succeeding  J.  H. 
Gibbons.  Mr.  Runner  has  recently  been 
with  the  Seattle  Post-Intelligencer. 
Previously  he  was  on  l^ouisville,  Cincin- 
nati. New  York  and  Charlcstown  (W. 
Va.)  newspapers. 

George  W.  Dixon,  who  has  been  pub- 
licity director  for  the  Houston  (Tex.) 
Chamber  of  Commerce  and  prior  to  that 
was  a  member  of  (he  editorial  staff  of 
the  Houston  Post,  has  resigned.  Mr. 
Dixon  will  engage  in  the  practice  of 
law  in  Houston. 

First  Lieut.  Harlan  W.  Holden. 
formerly  a  reporter  on  the  Worcester 
(Mass.)  Telegram  staff  will  be  trans- 
ferred on  March  I,  from  Cristobal.  Pan- 
ama Canal  Zone,  to  Langlcy  Field.  Va 

T.  N.  Pratt,  assistant  managing  editor 
of  tlie  Illinois  State  Register.  Spring- 
field. III.,  has  been  confined  to  his  home 
by  illness  for  several  days. 

William  Graham,  Associated  Press 
mall  editor  at  Springfield,  III.,  has  been 
sent  to  North  Dakota  and  is  succeeded 
temporarily  by  Charles  Hurd  from  the 
Chicago  office. 


THE  BUSINESS  OFFICE 

Joel  Chandler  Harris,  Jr..  manager  of 
the  Atlanta  office  of  S,  C.  Heckwith 
Special  Agency,  is  in  New  York  for 
several  days  on  business. 

W.  E.   McClelland,  advertising  direc- 
(CoMiimtd  on  fogt  38) 
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AN  ARTICLE  THAT  SHOULD  BE  ANSWERED  BY 
EVERY  NEWSPAPER 


By  H.  S. 


4  RECENT  article  which  appeared  in 
™  the  Dry  Goods  Economist,  the  mer- 
cantile trade  publication,  implying  that 
there  was  a  close  working  arrangement 
l>ctwcc-n  editorial  and  business  orhres  in 
newspapers  over  the  country  should  he 
publicly  challenged.  The  matter  is  so 
vital  that  I  believe  that  every  news- 
paper man  in  the  country  should  see 
that  this  stnry  which  is  bound  to  create 
considerable  impression  on  the  minds 
oi  the  merchants  of  the  country  is  cor- 
rected. 

The  tenor  f  the  article  appeared  to 
me  to  be  that  the  editorial  policy  of 
endeavoring  to  force  price  declines  had 
been  assumed  hy  newspapers  over  the 
country'        business  office  reasons. 

The  newspaper  functions  through 
two  distinct  departments,  the  editorial 
department  and  the  business  office.  To 
be  wholly  efficient  both  of  these  de- 
partments must  of  course  function  in 
harmony  in  so  far  as  they  actually 
touch  each  other,  but  the  interference 
of  either  one  with  the  working  of  the 
other  would,  and  has,  hundreds  of 
times,  resulted  in  disaster. 

Primarily,  a  newspaper's  purpose  is 
to  disseminate  news,  and  to  voice  and 
mould  opinion.  The  advertising:  is 
secondary  and  is  effective  on'y  in  so  far 
as  the  news  of  thr  paper  is  uncolored 
If  the  policies  of  the  business  office. 

I  do  not  believe  any  newspaper  in 
the  country,  maliciously,  th rough  the 
business  office,  works  to  the  detriment 
of  the  merchant  or  the  manufacturer. 
The  editorial  policy  of  many  news- 
pai>rrs  conformed  to  and  expressed 
public  opinion.  Had  the  newspapers  of 
the  country  exhibited  an  attitude  of  in- 
difference to  commodity  prices  and  to 
conditions  they  would  not  have  been 
truly  reftrcttnR  the  state  of  the  public 
mind  and  they  would  patently  have 
been  agents  of  the  merchant  and  the 
manufacturer  in  attempting  to  divert 
thr  mind  of  the  public  from  conditions 
and  in  the  building  of  false 
as  to  prices  and  costs. 

In  doing  this  the  newspaper 
have  lost  its  effectiveness  as  a 
for  after  all  the  tiling  we  purchase 
fr.'in  a  newspaper  is  reader  confidence, 
in  the  paper  and  in  the  news,  both  topi- 
cal and  mercantile  which  the  paper 
carries. 

Such  articles  as  the  one  referred  to 
have  a  tendency  to  narrow  the  view- 
point of  the  merchants  and  manufac- 
turers who  read  thrm  and  to  blind  them 
to  the  fundamental  fact  that  fur  them, 
newspaper  efficiency  lies  in  thr  frcr  and 
untrammclcd  functioning  of  the  edito- 
rial department 

1  have  talked  to  a  great  many  busi- 
ness and  advertising  managers  of 
newspapers  and  I  know  that  they  as 
business  men.  deplore  some  of  the 
things  newspapers  have  said  and  done 
in  the  past  year. 

Hut  when  a  medium  is  dominated  by 
a  class  or  an  interest,  as  a  great  many 
of  our  mediums  are.  especially  in  the 
class  field,  it  loses  effectiveness  with 


^|R.  BAKER,  the  advertis- 
ing director  of  the 
Chamberlin-Johiwon-DuBose 
Company  of  Atlanta,  Cs„  it 
a  strong  advocate  of  news- 
paper advertising.  This  it 
the  second  excellent  article 
by  Mr.  Baker  which  has  ap- 
It  is 
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of 
to  the 
in  their 


the  reader  because  the  reader  knows 
that  snrh  a  medium  cannot  but  publish 
the  news  from  the  standpoint  of  the  in- 
terest which  controls  it.  • 

Just  at  this  time  when  the  merchants 
of  the  country  nerd  rvery  possible  me- 
dium for  increasing  the  volume  of  their 
business,  in  order  to  overcome  the 
losses  of  the  deflation  period  iust 
passed,  the  writer  does  not  believe  that 
the  hest  interests  of  the  merchant  lie* 
in  bucking  his  hest  medium  for  trans- 
ferring the  potential  rnrrgy  of  adver- 
lising  into  power. 

The  newspapers  face  a  hard  enough 
year  as  it  is.  With  the  cost  of  white 
paper  rising  and  the  cost  of  lahor  and 
maintenance  already  greater  than  last 
year,  the  newspaper,  if  it  is  to  produce 
for  the  merchant  as  it  should  produce, 
must  he  encouraged  rather  than  dis- 
rou raged. 

While  the  newspaper  is  an  integral 
part  of  the  retail  merchant's  business, 
and  should  be  an  integral  part  of  the 
manufacturer's  business,  neither  the 
merchant  nor  the  manufacturer  has 
ever  taken  the  trouble  to  look  into  the 
nesvs]>ii]>rr  situation.  Opinions  as  to 
the  cost  of  newspaper  space  are  based 
entirely  on  the  merchant  s  own  views  of 
the  matter,  and.  since  the  merchant 
faces  a  falling  market  he  cannot  "see" 


a  rising  market  for  any 
purchases. 

.Such  articles  as  the  one  published 
are  detrimental  not  alone  to  the  news 
paper,  but  In  the  merchant  as  well. 
They  build  up  in  the  merchant  a  spirit 
of  resentment,  a  spirit  of  resistance  to 
i  i  i '  r  i>  ■  -  <.  I'  irti  i-x-.s'  .ii  i]  v\'.ni-  must 
he  dealt  with  as  they  exist.  Since  the 
newspaper  is  an  integral  part  of  the 
merchant'*  business,  lie  can  no  more 
derive  complete  efficiency  through  the 
use  of  the  newspaper  while  in  that 
frame  of  mind  than  he  could  if  he 
were  10  fed  thp  same  way  about  cer- 
tain depaitments  in  his  store. 

I  have  set  out  above  the  same  infor- 
mation and  arguments  which  I  presented 
to  the  Dry  Goods  Economist  in  a  pro- 
test against  their  article.  'I  hey  answered 
me  in  a  very  fair  way  and  it  is  inter- 
esting to  note  a  parti  of  their  reply: 

"The  editors  and  reporters  seem  to 
have  figured  about  tike  this:  'this  mat 
ter  of  price  cuts  is  one  of  general  inter- 
est to  our  subscribers  and  the  more  at- 
tention we  give  it  and  the  more  we  talk 
it.  the  greater  will  he  the  public's 
towards  our  paper.'  The  papJCfl 
seem  to  have  handled  matters  which 
are  of  profound  economic  significance 
the  same  as  they  would  any  other  de- 


be  of  interest  to  their  readers,  and.  in 
our  opinion,  this  method  tended  to 
create  a  wrong  impression. 

"At  the  same  time,  as  above  sug- 
gested, we  do  not  feel  that  the  news- 
Wipers  were  actuated  by  any  wrong  mo- 
lives.  They  were  simply  careless  or 
thoughtless,  or  they  took  a  wrong  view 
of  their  responsibilities  to  the  public 
generally.  A  very  serious  example  of 
the  wrong  view  sometimes  taken  by  a 
newspaper  editor  was  brought  to  our 
attention  recently  in  the  case  of  a 
newspaper  in  California,  which  repro- 
duced on  its  front  page  a  flashlight 
photograph  showing  three  men  who 
had  just  been  lynched,  their  ghastly 
bodies  hanging  with  ropes  around  their 
necks, 

"We  certainly  do  not  favor  a  news- 
paper's coloring  the  news  or  refusing  to 
print  facts  which  are  worthy  of  dis- 
semination, hut  we  do  think  that  very 
often  the  newspapers  are  misleading 
because  of  the  prominence  they  give  to 
facts  and  to  the  reiteration  of  them." 


HOLDING  THE  DANGER  SIGNAL  ON  TOO 
MUCH  CO-OPERATION 


TN  the  fight  for  business  this  year 
there  is  a  noticeable  tendency  on 
the  part  of  some  newspapers  to  loosen 
up  on  the  co-operation  they  are  giving 
national  advertisers. 

The  functions  of  a  broker  and.  in  a 
few  isolated  cases,  the  actual  functions 
of  the  jobbers  arc  being  assumed  by- 
newspapers.  It  is  maintained  by  those 
who  have  been  making  a  very  careful 
analysis  of  the  requests  for  service  that 
come  to  newspapers  from  advertisers, 
and  the  results  from  informative  work, 
that  there  are  certain  limits  beyond 
which  a  newspaper  should  not  go  with 
an  advertiser  in  the  way  of  co-opera- 
tion. 


Thr  newspaper  has  certain  functions. 
It.  first  of  all,  is  to  be  a  newspaper. 
Then  it  has  advertising  space  to  sell. 
W  hin  in  an  over  anxious  desire  to 
force  business,  it  gets  clear  out  of 
bounds  of  the  publishing  business,  it  is 
l.i .mid  not  only  to  offend  the  people 
with  whom  it  automatically  comes  in 
contact,  but  it  loses  cast  with  those 
whose  favor  it  is  seeking. 

I  hese  things  were  very  carefully  con- 
sidered by  the  committee  that  formu- 
lated the  Standard  of  Merchandising 
Practice.  The  committee  is  made  up  of 
practical  fighting  newspaper  men.  Their 
judgment  is  that  of  practical  men,  Fol- 
low  them  and  you'll  be  better  off. 


EXTENDING  STORE  SERVICE  TO 
THE  STORE'S  ADVERTISING 

OT.  PAU1..-C-  C  Peterson,  of  Grand 
Rapids,  Minn.,  a  director  of  the  Min- 
nesota Dry  Goods  Association,  believes 
in  the  extension  of  store  service  to  the 
advertising  columns  of  local  newspapers. 
Speaking  at  a  session  of  the  merchants' 
short  course  in  the  University  cf  Minne- 
sota. Mr.  Peterson  said: 

"The  merchant  thinks  nothing  of  giv- 
ing real  and  vital  service  to  his  cus- 
tomers with  free  telephones,  a  rest  room, 
writing  room,  etc,  but  ignores  the  fact 
that  he  should  also  furnish  an  equal 
service  to  his  customers  in  his  advertis- 
ing. Every  advertisement  should  have 
an  editorial  on  some  phase  of  merchan- 
dising It  should  tell  market  conditions, 
cost  of  handling  goods,  why  one  brand 
of  silk  is  better  than  another  -anything 
and  everything  that  would  be  of  value 
t.  >  1lie  people  who  buy  their  goods  from 
him. 

"The  same  language  should  be  used 
in  advertising  as  the  merchant  speaks 
over  the  counter.  Inject  the  personality 
into  the  ad.  The  price  should  be  the 
smallest  part  of  the  ad.  Tel!  what  the 
merchandise  is  and  the  price  will  take 
care  of  itself.  The  retail  merchant  in 
small  towns  cannot  he  a  profiteer,  for 
his  people  have  mail  order  cat- 
alogs, the  papers  from  the  larger  towns 
and  automobiles  in  which  they  can  go 
shopping  for  a  radius  of  fifty  miles  or 
more  Meet  mail  order  competition  just 
as  you  would  meet  any  other  kind  of 
competition.  Keep  mail  order  catalogs 
on  your  counter,  consult  them  when 
making  up  your  price  lists,  order  some 
of  the  merchandise  and  display  it  along- 
side your  own  goods;  and,  mind  you. 
never  criticise," 

PLUMB  COES  TO  SYRACUSE 

JOHN  A.  PLUMB,  formerly  adver- 
tising manager  nf  the  Worcester 
(Mujs.)  Telegram  and  afterwards  a 
representative  of  the  Worcester  Eve- 
ning Post,  has  been  appointed  adver- 
tising manager  of  the  Syracuse  (N.  Y.) 
Post-Standard,  Mr.  Plumb  was  vice- 
president  uf  the  National  Association 
of  Newspaper  Executives  (or  Massa- 
chusetts. 

Because  of  this  change  Mr.  Plut-ib 
has  sent  his  resignation  in  to  President 
Miller,  although  he  continues  his  in- 
dividual membership  in  the  organiza- 
tion. Mr.  Miller  has  not  yet  appointed 
Mr.  Plumb's  successor  as  vice-president 
[of  Massachusetts. 

PLANS  FOR  EXHIBITS 

Jsl.ANS  for  the  newspaper  exhibits  at 
the  Atlanta  Convention  of  the  A. 
A.  C.  W.  are  n<>vv  being  formulated  by 
Charlie  Miller,  president  of  the  news- 
paper division,  in  co-operation  with 
Charles  H.  Mackintosh  of  Chicago, 
chairman  of  the  exhibit  committee  for 
the  convention. 

"We  expect  to  make  our  exhibits 
even  greater  than  last  year,  says  Mr. 
Miller.  "The  one  advantage  we  see  is 
that  it  gives  us  an  opportunity  to  sell 
the  newspapeis  to  the  advertising 
agency  men  and  manufacturers  as  the 
most  logical  national  advertising  me- 
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Distinguished  Magazine  Eaitor 
Now  at  the  Capital  Front 


New  Washington 
Correspondent  of 
Universal  Service 


THK  eves  of  America  and  the  world  locus  on  Washington. 

EVENTS  now  happening  and  those  to  come  with  the  new  Administration 
will  form  Hie  RIG  NEWS  of  1921. 

TO  tell  the  truth  alwuit  them,  fearlessly  and  accurately,  and  to  interpret  them 
from  an  absolutely  inde|icndcnt  and  unbiased  viewpoint,  Universal  searched 
for  a  political  writer  of  international  reputation. 

THERE  was  a  man  equally  well  know  n  to  newspaper  and  magazine  readers 
on  both  sides  of  the  Atlantic— an  eminent  publicist  and  penetrating  analyst, 
whose  forceful  commentary  on  national  and  international  politics,  diplomacy, 
and  finance,  challenged  the  attention  of  all  Americans.  Democrats  and  Re- 
publicans alike. 

THAT  man  was  Norman  Hapgood,  former  editor  of  Colliers'  Weekly  and 
Harper's  Weekly  and  at  one  time  I".  S.  Minister  to  Denmark,  who  enjoys  the 
friendship  and  confidence  of  statesmen  and  diplomats  because  of  his  fairness 
to  both  sides  in  any  controversy. 

AND  so  Universal  Service  takes  pleasure  in  announcing  his  appointment 
and  the  beginning  of  his  daily  articles  on  the  Highest  Xcivs  in  W  ashing 

lull. 


Hapgood  Articles  arc  stipplied  as  part  of  Universal  Leased  Wires. 
For  morning  and  afternoon  papers. 


UNIVERSAL  SERVICE 


World  Building, 
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WHAT  OUR  READERS  SAY 


lst»IAB*roLi»,  Feb.  II,  Iftl. 

To  EoiToa  ft  rciLtSMKi:  I  enclose  copy 
ai  letter  written  to  H.  J.  Kenncr,  Secretary  of 
the  Vigilance  Conmittcg  of  the  Aiaociatcd 
Advertising  Club* 

Some  of  the  mutters  touched  upon  may 
serve  to  illustrate  the  methods  of  the  VsgiUner. 
Co  annul  tec,  anil  are  of  considerable  moment  to 
many  newspaper  publisher*  who  are  already 
su&tienlly  barawed  under  preacnt  conditions, 
even  without  the  aggravation  winch  this  Vigi- 
lance Committee  continually  inspire*. 

Whether  tha  Vigdance  Loxumittcc  is  merely 
a  harsales*  cftuaion  or  an  unmitigated  nuiaance 
in  the  advertising  and  publishing  world,  i*  a 

rear  rA^jxLsrsssr  a 

am  »ny  italic  on  ih«  ,ubj*ct. 


VK<-Praldrnl. 


JACK 
K«ud  M.  S«ei.  Co. 


Feb.  10,  1921. 

Mi.  H    J.  Kiuicr, 
Secretary,  Vigilance  Committee. 
Auuciated  Advertising  Clubi, 
1 10  Wen  40th  Street. 
Ne»  York  City.  N  V. 

Emulsion  Company-    And  we  will  continue  to 

do  in, 

The  ad  reprinting  a  news-story  from  the 
Altnfina  Times-Tribune  of  Match  26,  192U,  it 
•till  being  used,  and  will  continue  to  be*  BO 
long  at  da-aired, 

\'. -j!  whole  procedure  in  tbij  matter  it  an 
excellent  indication  that  the  Advertising  Club* 
til  the  World  aught  be  doing  something  really 
constructive  for  advert-sing  and  for  business 
in  general,  if  they  would  take  their  so-called 
Vigilance  Lotninittee  by  the  icrnff  of  tbe  trous- 
ers and  heave  it  into  »om<  aband-wied  clatem. 

The  fact*  are  these  A  wdmu  wrqtr  the 
Milks  Emulsion  Company  from  Altnuna  that 
her  b.»y  was  at  the  gajjajf  of  death,  and  a*  a 
last  resort,  after  the  .JurtiMa  had  given  up  the 
rd   Milks   Emulsion,     The  buy  re 


•d  lo  cat,  started  gam. 


boy,  i_ 

gained  bis  apyetile.  started  lo  cat,  started  | 
ing  atrcugtb  and  wi  .  " 

jKiint  where  hr  spent  hit  I  

outdoor  play,  instead  of  in  bed  with  doctors 
pronouncing   tain  hopeless. 

Unwilling  to  use  this  letter  without  invevti 
gatiuo,  the  Milks  Emultun  Company  sent  it 
lo  the  Altoona  Times  Tnbuue,  asking  them 
■hat  they  knew  of  the  case,  if  anything  In- 
stead of  merely  replying,  the  paper  sent  a 
reporter  to  the  house,  ami  as  a  result,  wrr-4*  a 
slrorg  news  story  describing  the  boy's  rrciys- 
ery,  which  was  printed  in  the  Time* -Tribune 
March  26.  1920,  The  Milk*  Emulsion  Own- 
pan  v  harl  nn  knnwlrdgr  <>!  this  new*  aiticle 
until  after  it  bad  appeared  in  print,  and  had 
no  part  whatever  in  its  publication.  Under 
our  suggestion,  this  br«i  article  was  later 
etched  exactly  as  tun,  and  then  used  in  ad 
veritsinc— a  not  uncommon  practice  in  all 
kind*  of  advertising. 

In  using  it,  no  claim  whatever  was  mide 
lor  Milks  Emulsion,  but  the  product  was 
offered  to  others  with  a  simple  statement  that 


proposition. 

The  farts  were  there  in  Altoona  for  yvrit  to 
investigate.  The  Times  Tribune  will  probably 
show  7>.ii  the  ne»"  arlule  and  vuaih  for  it  a» 
MM,  The  ooetor*,  parents  antd  itetjtbboit  are 
ihete,  either  in  fWUch  f tie  the  tacts  ut  deny 

thrUl. 

Did  you  invrstluale  t  i  find  out  whether  the 
advertiser  was  telling  the  truth,  before  going 
uwt  all  over  the  country,  using  the  money  «n 
advertiser*  to  brand  another  advertiser  as  a 
fraud*    You  did  not. 

Id stead,  you  strove  to  h-ivt?  newspaprrs  hill 
th'  adverti^irg.  V"«  al»o  wrote  letter*  to  the 
If  .niitg  business  rn»-r.  rif  Terre  ff .iqlr  Ind  , 
trying  to  besmirch  the  advertiser  tn  his  own 
h*"'Tnr  Arr|  llir  fxrt  that  y.m  rrceivrl  replies 
indicating  that  you  were  wrong  and  that  both 
and  r 

miMnent 

Tli<r  fact  serin*  perfeitly  liUin  that  you  are 
wnrkitig  hand  in  glove  with  the  American 
Mrdit.it  Association,  trying  to  hill  all  medicine 
advertising.  Failing  In  most  ol  their  etfortt 
to  have  laws  passed  stopping  the  sale  of  home 
remedse*.  putting  the  druggists  to  the  trouble 
of  registering  every  sale  of  asperin,  laxative*, 
cnuch  remedies,  and  ererylhtng  else,  these 
d'<1or  politkbaus  hnd  their  most  efficient  ally 
in  you 

I  mt  ibis  *V.r  Yr-n — vr>n  have  made  life 

mivrable  for  ro-^t  nl  the  newspaper  publisher*. 
Sr.rnr  of  them  hav  been  weak  enough  to  e»- 
lalvi*h  "srerr gated  s«»ra"  for  ntnlii  ir.r  ad- 
verti*inir,  an  a«  lo  avoid  thr  ehfotiie  eomnlaint 
of  ndverttaing  maiiagrr*  «ho  abu»e  thrir  priv- 
itrgr  by  using  their  employer *a  name  iri  their 
protest  against  r*rtng  place- 1  on  the  ■tint'-  p*re 
with  any  aaediciiiaf  ad.  The  Insincerity  r>f 
these  cootfdiitnt*  and  of  the  slatllar  "eondl- 
■tons"  which  some  advertisers  and  a  few 
agericirt  place  In  their  orders.  Is  bewt  evl- 
de)nrd  by  the  fact  that  no  newspaprr  with 
enough  spine  tn  manage  it*  own  business  ever 
lost  a  nickel  by  so  doing  Rut  you  have  sue 
reedH  in  "getting  the  goat"  of  tome  of  the 
thnsjghilets  Even  Ihev,  some  day,  will  prob- 
ably realive  thai  with  medkine  advertising 
kdl'4,  yoq  wnnM  still  further  infringe  upon 
th#»r  right  !•>  I  hi  tilt 

Ymir  reference  t«  the  bulletin  of  the  Pnr'au 
.-d  Oiemistry,  agatnat  the  Milks  FmuUinn 
Oimpinv  is  well  eateulntrd  to  deceive  the  unin- 
formed, but  nobody  rl*r.  Yam  y.MsriwIf  must 
the   mere   fact   that  an  advertiser 


th*  [  rodnrt  and  its  maker  stood  sery  high  in 
Trrrc    Haute,    never    discouraged    you    lor  a 


P- 


■oiet  to  submit  to  the  arbttrarr  ilevlaiont  of 
this  bureau,  rather  than  suspend  tit*  b-attueu 
for  a  year  and  bght  them,  d^ea  t-ot  pi^ve  that 
he  ia  a  fraud,  BOt  that  he  i>  guil!y  ol  even 
the  ftlighieat  ml»caii<iu«.t.  The  Bureau  of 
C'bemialry  uaa  orqclnally  liengued  tu  protect 
the  public  against  adulicrati«:<  ol  lood  and 
drugs  Since  then  a  baa  changed  to  tucfa 
extent  that  fa*  shown  m  the  Coc\>-Cola  cate>  it 
is  wholly  controlted  bv-  physictatis.  all  mem 
bers  of  the  American  Medical  Association  and 
all  chiefly  concerned  with  enforcing  theiT  no- 
tions of  what  medicines,  if  any,  the  pubiic 
should  be  permitted  tn  use  without  a  prescrip- 
tion. (Of  course,  it  isn't  the  respected,  hard- 
working, studious  physwian  who  is  engaged 
in  this  work  of  feathering  his  nea!  by  pouticaJ 
is,  hut  Ihr  agitators  who  earn  their  salt  in 
lative  lobbies  and  political  jobs,  rather 
in  alck-roueu*.) 
For  Instance,  the  MUka  Emulsion  Company, 
prior  to  September.  1919,  had  been  operating 
with  a  package  and  label  which  had  been  ap- 
proved by  the  Bureau  of  Chensittry  four  year* 
previously.  Then  without  informing  the  maru 
facturer  that  hi*  package  had  ceased  to  meet 
their  approval^  these  doctor  poliiicians  filed 
suita  against  him  in  all  parts  of  the  country, 
A  mere  recuesi  to  change  the  package  would 
bare  turnced.  One  suit  would  have  tested  uny 
real  point  involved.  Tnsirad,  in  the  name  of 
y«Jttr  government  and  mine,  the»e  i*>Htieo- 
mrdios  ftlrd  suits  from  Matne  to  California, 
lAkiag  defense  M  dinVult  and  expenaive  aa 
Mtible.  The  advertiMrr  then  went  to  Waah- 
igtim,  found  what  change*  wrte  wanted  and 
made  them.  Meanwhile,  his  goods  had  been 
teued  in  ait  put*  of  the  couutry,  hit  sale  had 
been  stopped,  and  he  had  tu  employ  attorneys 
everywhere  to  close  up  ihe  suits.  Then  he 
had  to  call  in  all  his  goods  and  replace  them. 
The  loss  of  business  and  the  court  expense 
cost   the   Milks   Emulsion   Company   not  one 

rrtit  'h-in     J     "       '--V..     u"-,|,-h     ...i^  ■jt.j'c 

dently  the  only  efTect  intended. 

And  at  a  result  of  it  all,  what'  The  adver- 
tiser la  again  proceeding  with  a  package  which 
lias  the  verbal,  but  not  the  written,  approval 
of  Ihe  Bureau  of  Chemistry,  thus  leaving  the 
bureau  (tee  t>j  repeat  its  tactics  at  any  time. 
The  product  has  been  used  for  over  20  years 
fur  "stomach  trouble"  and  endorsed  in  thou 
sands  of  tetters,  but  the  advertiser  may  not  put 
those  letters  in  hi*  package  brcauic  they  are 
from  "laymen'  and  laymen  are  not  competent 
p  know  whether  they  had  "Hornarh  trouble" 
or  n---t  Of  course,  most  of  them  say  that  their 
physicians  l^ld  them  they  had  it,  hut  that  St 
'unofficial."  Vainly  tbe  manufacturer  produces 
the  t*,  S.  I*harmarupoei^  tn  peve  that  the 
ingredients  are  endnrsrd  fur  rertain  ;tirpo»e* 
liy  ibi*  recngriijed  nt-miUrd-  The  answer  is  4 
wave  of  the  hand  anJ  a  Mstid  aaitirance  that 
Ibe  t'-  S  rharmacn|>oeta  is  tbe  wtsrh  of  "mere 
chrnusts,"  and  none  but  phj  *Kiait»  re.illy  know 
the  value  ol  Ingredients.  Mean*  lute,  tbe  ad- 
vertiser it  without  literature  in  his  package 
because  four  of  the  learned  medical  politicians 
M  the  bureau  can't  agree  on  the  wording. 

Bear  in  mind  that  I  berg  is  no  law  defining 
tbe  tlirraprutic  values  i>i  t!(W(».  The  Bureau 
(.[  Cbrmiicry  has  never  been  emposered  to 
Jrenle  whether  quinine  1*  good  l-.i  a  ci-ld,  v.r 
••  not.  Il  is  cxefiisuig  that  authority  without 
legal  warrant,  merely  because  few  pe.  pie  care 
to  indulge  in  the  expensiie  luxury  of  a  con. 
lest — although  anosi  ol  tho»e  who  have  appea^e-d 
to  tbe  count  have  won. 

In  short,  the  Bureau  of  ChersHsiry  it  an 
evrellenl  illustration  nf  thai  species  of  gov. 
eminent  by  prr«  tiial  whim  and  caprsre,  piatead 
of  hy  lau,  «bicb  has  gruwii  aUrmitigly  M  the 
past  few  bu»y  jrars.  and  pesti-ird  business  of 
±\\  MMg  irUk  bureaucratic  tyranny.  And 
nhrit  t!ic  vaimus  orhVtali  of  a  bureau  cannot 
make  their  <aIi.hu,  agree.  It  is  mcreaalfigly  hard 
lor  a  manufacturer  to  steer  hi*  ewurse  t£ 
the  troubled  teas  oi  executive  anarchy, 
be.  there  are  other  days  Coming. 

Meanwhile,  even  alter  a  runulnrturer  makes 
his  peace  with  these  bureau  gentle-men,  they 
vent  their  spseen  against  him  in  "government 
bulletin*"  and  rerile  the  fact  that  he  rhargril 
a  few  words  nn  bin  package  at  proof  rnn- 
ctusivf  lhat  hr  was  a  fraud.  Whrreupnn,  the 
Journal  of  the  American  Medical  Association 
loudly  until  r«  ftutn  the  "bulletins  o|  the 
t'nitcd  State*  <\m  rrnrttcnt,**  and  U»1  but  not 
lraal,  the  Vigilance  Committer  of  the  Atso- 
ciaied  Advertising  Clubs  takes  u;i  the  cujgels 
to  Help  kill  an  advertiser. 

Usually,  the  advertiser's  only  ofTrnse  is  that 
he  advertises  We  all  rneartl  a  certain  liquid 
antisVptir  whirh  wa*  tbe  ruling  favorite  among 
doctors  just  a  few  years  ago.  The?  ronusieosl 
it  no  longer.  The  product  is  unchanged.  The 
only  ditTerrner  it  that  it  h.is  ceased  tn  be 
"ethical'* — it  ia  now  a>lverti*eil  in  ernspapers 
— Quwily,  modrktly  advertised,  hut  nevertheless 
advertised.  Before  long  the  Vigilant*  Com- 
mittee may  be  helping  to  kill  II.  and  the  news- 
paper  putdtthert  may  support  yemr  elTorl.  if 
they  lose  their  minds. 

Now.  we  handle  a  variety  of  accounts,  in- 
cluding two  mrdirinal  accounts.  So  l»e>g  at 
drug*  and  med'einrs  are  standard  »fiirle»  of 
trade,  along  with  f nod,  d rTgomli,  and  hard- 
ware, we  know  of  only  one  test  to  apply,  and 
that  is  the  merit  of  the  article  and  the  honesiy 
nl  ft*  sale*  policy  We  have  never  inti  r.Honatly 
been  eonnrried  with  a  fraud  nl  Mg  kind,  and, 
Kj\ing  a  t *ir1y  active  roriacrriice,  do  rsut  MM 
tn  lean-UTKHi  ihr  suoerbum.in  <Aud<im  ond  rer- 
titude  sbich  the  Vigilance  Committee  admits 
il  pottcs»c».  Wr  iruly  admire  the  perfect 
balance  and  the  strength  of  wing  «faich  en< 
ables  you  to  soar  aloft,  and  the  hawk  like  vision 
and  infallibility  of  judgment  with  which  you 
detect    fraud    in    advertising   "^d    sw<v>p  hla 

•ping  in 


tantly  down  npon  it.  without  even  stopping 
investigate  tbe  farts,     But  for  ourselves.  s»* 
are  inclined  to  feel  that  agencies   like  publish- 
ers,  must   form   their  own  conr-tjstnus  at  to 
what  it  and  what  is  not  truthful  and  upr-xut 


■n  the  *ilvrrti*ing  tbry  hamlle.  It  paina  us  to 
l biok  that  our  experience  may  he  Jess  than 
(hat  which  yu-u  •»  modestly  confesa,  but  we'll 
attiaggle  along  sumehuw  un  .>ur  qmii. 

Since  yuu  ask  our  vies*,  permit  u»  to  give 
you  one  mute: 

If  the  automobile  industry 
Vigilance  Committer,  which 
broke  forth  in  print  warning  tbe  public,  before 
buying  a  car,  to  examine  caret  uily  it*  brakes 
and  steering  knuckles,  because  some  rxakers 
were  careless  and  dishonest,  would  the  indus- 
try benefit?  Would  buyers  be  given  more 
(oundenre  in  all  r-»rsf  If  so.  then  certain 
advertising  clubs  haTe  done  »»M  to  announce 
their  " Vtgilanc*  Committee."  which  assumes 
to  putatas  enough  intiniale  knowledge  of  all 
r-atthly  things  to  dctrrrainr,  in  a  mral  careless, 
oil  hand  ma  a  tier,  what  is  and  what  is  not 
truthlul  in  advertising.  It's  a  rather  lug  job, 
because  truth  tt  a  rather  complex  subject 
Human  conceptions  <A  truth  are  c«cr  chang- 
ing— it  can't  be  weighed  like  a  pound  of  augar. 
Then,  t l»o,  there  is  the  chance  that  if  tbe 
weighing  ia  hastity,  carelessly  done  by  cealous 
theortats,  on  n  salary  basis,  the  damage  to 
advertising  and  to  business  in  general  may  he 
infinitely  greater  than  any  imagined  benefit 

la  i«  safe  to  classify  adverrisert  inlo  group*, 
such  as  iiutiiM,  hardware,  toilet  articles,  ooedt 
cine*  and  foiols,  and  then  aatume  that  all  in 


truths?  Woub 
dvertiuug. 


he  interest 
publishers   onirtly  to 


weed   out   (he   frauds  in  all  lines, 
decide  what  they  will  or  will  not  .  _ 
they  have  been  doing*     Might  it  not  even 


iOt  even  be 


better-  for  the  Associated  Advertising  Clubs, 
while  in  no  tense  belittling  the  value  of  truth. 
Input  more  strrsi  on  tbe  value  of  advertising* 
Business  and  advertising  have  grown,  band 
in  hand,  for  several  years  that  even  I  can 
recall,  and  the  ideal  of  truth,  the  constant 
striving:  for  a  more  perfect  honesty,  has  been 
a  recognised  -.art  of  that  growth  Arid  most 
of  that  growth  was  attained  Irtng  before  the 
Advertising  ITuba  proclaimed  'Truth"  as 
though  It  were  some  new  and  si  range  dit 
covery  in  advertising,  or  paid  a  salary  to  a 
Vigilance  Committee  t»  defamrt  advertiser*.  ! 
wonder  whether  the  few  real  crook*  against 
whom  you  have  issued  ptuud  and  pomr-oua 
pamphlets,  and  who  were  ot  sluM  have  been 
quietly,  effectively  handled  by  the  pubtuhers 
in  the  natural  course  of  events,  arc  sufficient 
to  justify  your  existence.  And  then  1  wonder 
who  is  to  repair  the  damage  to  tbe  business 
man  whom  you  injure  unjustly 


Vice  Prr,ident, 


tt£5  «A  Wc* 


Saw  Y«i«k,  Feb  15.  IWI, 

To  Ktilioa  ft  rirsilSUUt;  In  Une  w:|h  our 
telephone  cunvetaaMion  concerning  th#  leller 
tutsarded  lo  you  by  the  KuaicI  M  .Seeds 
Advertising  Agent  y  and  your  rr*jucat  fur  the 
privilege  ot  printing  ui  coiinectiog)  with  that 
letter,  copy  of  our  reply  thereto,  1  am  enclos- 
ing copy  ot  the  reply  with  the  clear  under- 
standing, a*  stated  by  telephone,  tbatnhit  let- 
ter »ill  be  printed  in  connection  with  the 
correspondence  if  it  is  used. 

It  is  Tint  the  policy  of  the  National  Vigilance 
Commit i<e  in  give  any  publicity  whatever  lo 
correspondence  of  tbis  type  pending  an  in 
»r«ligation.  and  rralising  the  damage  which 
may  result,  not  only  to  Milks  Fmul  *ion,  but 
perhaps  to  the  Kuase]  M.  Seed,  Agency  as 
well,  through  making  public,  the  facts  141  cut 
in.  this  corresp>.>ndeiKe,  s  v  tuggesl  t>^x%  you 
wire  tbe  agf-ncy  stating  that  you  are  publishing 
b>-ib  their  letter  and  our  reply  thereto,  copy 
of  which  they  should  have  by  ibss  time,  so 
that,  in  the  event  Mr.  Harding  is  acting  en 
hi*  own  initiative,  the  agency  may  be  lore- 
warned  of  any  possible  consequence*  which 
may  Tf<uli  and  have  the  opportunity  of  plac- 
ing their  approval  or  disapproval  upon  hit 
at  ate  men  ts- 

Tlie  aim  of  this  committer  i«  to  do  coe<- 
alrurtivc  work  rjlhrr  than  destructive  work, 
an.!  this  applies  of  Milks  Kmulaioci.  We  have 
not  at  yel  condemned  this  product  cor  rrarbrd 
any  conclusions  corsceining  il,  nor  are  w* 
judging  its  merit*  by  any  comparison  with  i  tber 
package  remedies,  and  it  might  he  well  to 
state  thai  thit  association  has  nu  policy  toward 
package  remedies  as  such.  We  apply  the  same 
rute  to  them  which  we  apply  to  iuditsirut  en- 
tcrprises  of  whatever  nature. 

The  statement  that  we  have  ever  asked  any 
publication  to  throw  out  any  taWe  of  copy  is 
without  foundation,  The  truth  of  the  matter 
is  that  many  publications  now  refusing  package 
ietnr.lv  advertising  adopted  that  poliCT  before 
this  committer  wa*  formed,  nn  the  brntid  theory 
that  r^any  nf  them  were  *o  rotten,  deceptive, 
and  fraudulent  thai  Ihry  t^mld  not  determine 
whirh  were  go-nd  and  which  were  bail.  This 
committee  baa  never  followed  that  policy,  but 
in  each  ra.se  w  e  has  c  |udged  tbe  remedy  on 
its  merits,  and  from  an  adiedmng  standpoint 
swly. 

Many  newspapers  are  going  further  in  tbe 
matter  of  throwing  out  medical  copy  thai  tins 
comui'ttee  has  ever  suggested,  and  they  are, 
undoubtedly,  liking  this  position  very  largely 
through  the  influence  of  confidence  destroying 
copy  tubtsitted  in  connection  with  detestable, 
deceptive  and  fraudulent  raos* rums  which  they 
are  unwilling  to  pass  on  to  tbe  observation  of 
their  reader*. 

In  our  opinion  the  mo#t  drMrucMTe  in- 
fhienrr  now  .it  srork  as  far  as  clean  rr liable 
package  remedies  are  cnr.eerned  finds  ita  snurces 
in  tho-e  individuals  who  have  no  regard  either 
for  advertising  at  a  businras,  reader  confidence 
a«  a  puhliration  aatrt  or  nfHirted  individual* 
matle    MUhcrptiMe   through   their  suffering. 

Ily  sending  «n  to  yu  voluntarily  a  cony  nf 
hi*  lrlt-r  to  us  Mr  rlardiiig  makes  perfectly 
eletir  what  apprata  obvious  on  rereading  Ins 
Irtter  an.l  ihal  is  that  it  was  prepared  originally 
tor  puMiratntn  but.  ol  «:«r«e.  we  did  not  as- 
sume that  W  l>e  the  fact  upon  it*  receipt  «r 
in  the  writing  of  our  reply. 

Again  let  us  say  that  in  passing  on  to  you 
f«*T  public  itnin  our  reply  to  thit  Itlter.  we  are 


vularitig  t>ur  established  rule,  but  lee!  justi- 
fied in  doing  so  that  the  public  may  not  be 
further  deceived  and  rataled,  either  as  to  the 
work  of  this  committee,  or  it*  actioaj* 
ence  to  the  product  known  a*  Milks 
ASSOCIATED  ADVERTISING  CLUBS, 

Vigilance*  ct'mni'^t 


L«Va  Letter  to 

New  Voag.  Feb,  14,  1921. 
Mr.  Ja.k  Harding,  We  I'm 

Hi:,-.  I    M  .  Co., 

IndiAuapivlia,    I  nd. 

IlLak  Ma.  Ilasnihti:  Vour  tetter  under  date 
g|  February  10.  direclnl  |g  our  Mr.  Kcnncv, 
baa  lieen  rrlrrrrd  lo  the  writer. 

We  iiutc  i  jut  ruiiimrut  on  the  work  we  are 
domg.   which  (tmndi  mc  of  a« 
it.  the  piper  a  -Uy  at  s«  ago  rxmc_... 
about  to  be  hanged  in  Csiuk  Cuutity,  IlUnoia, 


read 


slio  capre-tsed  the  opinion  that  capata.1  puuuh- 
ment  was  barbatoui. 

Never  having  met  you,  I  am  naturally  at  a 
lots  to  knou  just  what  kind  of  a  man  occupies 
the  ptiHtion  oi  vice  president  el  the  Kussei  M. 
Seeds  lompany,  and.  frankly,  how  any  man 
who  woulil  to  tooiely  spread  clear  libel  through 
the  mails,  involving  individuals  not  connected 
with  the  topic  under  discussion,  could  even 
occupy  a  |Hi«ttiun  as  office  boy  in  a  fir  it  class, 
well  meaning  advertising  agency  is  beyond  Bie. 

Your  letier  shows  ao  conclusively  a  complete 
lack  of  any  conception  nf  advertiung,  as  a. 
business,  that  one  is  forced  to  wonder  how 
you  ever  happct-.ed  to  be  entrusted  with  Ihe 
maintenance  and  protection  ul  the  g^oil  iiMtttc 
of  some  of  your  tlientt  «hiise  h'gji  ideals  a.r* 
known  tD  the  writer  personaJl*. 

It  it.  of  course,  TAtncr  inc  ongiuout  to  point 
out  errors  in  a  letter  which  k*  nn  efror  yve  it, 
but  you  skip  along  so  glibly  through  misstate- 
men;*  of  fact  thai  we  are  lorced  tu  wonder  ii 
the  real  factt  were  of  any  interest  to  yuu  while 
writing  your  letter. 

In  tbe  fir»t  place,  we  have  n"t  at  yet  con- 
demned the  Milk*  KmuUum  Company  What 
wr  arc  trying  tn  find  out  is  whether  or  not 
the  pit. duct  should  be  condemned  and  who,  if 
anyone,  should  be  cat tvdr mated  aUmg  with  the 
product. 

We  n cite  your  statement  that  tlir  laila  were 
in  AltCK.na  fW  our  fiivestigatioit,  and 
remark  that  we  realize  that  and  arc 
vrsttgating  them,  In  fact,  we  wrote  Altouna 
before  writing  you.  They,  however,  do  not 
seem  tD  have  your  personal  interest  m  the 
matter  and  have,  apparently,  delayed  their 
ar.«wee  until  they  could  give  us  something 
worth  while. 

Von  say  we  "have  strove  to  have  newspaper! 
kill  the  advertising. "  Our  file*  do  not  mii- 
tale  any  such  endeavor  nn  our  part,  and  again 
we  are  forced  In  assume  that  you  are  dealing 
iplcion   rather  than  knowledge, 


Bight 


As  to  our  'working  hand  in  jr.li>ve  with  the 
American  Mejical  Asnuciation,M  far  be  it  from 
ut  to  attempt  to  disillusion  you.  or  to  even 
ask  what  you  mean  by  "hand  in  glove,"  but  tn 
make  our  position  perfectly  ilear,  I  ni>glil  say 
that  reliable  inforourioii  from  the  American 
Medical  Association  is  just  as  welcome  in  tats 
nfrWe  ai  reliable  intorraatior.  iruni  any  other 
source. 

Of  crvurse,  I  ran  not  overlook  your  mention 
of  Aspirin  in  the  same  paragraph,  and  though 
It  may  hurt  your  feelings  I  must  class  won 
with  the  other  individuala  who  in  their  ctr. 
respondents  with  this  oeVe  constantly  try  to 
mix  their  products  with  pr  <lu.t»  rVan  as 
Aspirin. 

As  to  your  tutemrni  that  ue  "are  driving 
medical  accounts  from  the  riewsj-.tpers."  tha! 
i*  a  guess,  and  a  very  bad  one.  lor,  quite  to 
the  contrary,  we  have  no  quarrel  with  clean 
product*  and  wben  we  investigate  them  they 
do  not  »u«prcr  us  or  drop  us  into  any  "aban- 
doned intrm," 

We  note  your  reference  to  the  automotive 
imlufclry,  ar:|  while  it  m.is  put  a  der.t  in  the 
^aloe  *  if  yi:iur  eapreasri)  '  opinion,  yotl  may  be 
interested  in  knowing  that  they  have  done'  the 


th. 


■d 


litfht  he 


at  under- 
ng  srbich 
•  »-obiect. 

nish  to 
stry.  In 


T be  point  ui  the  matter  ii 
stand  enough  aV-ut  the  thing'  concr 
you  write  to  write  inteHagently  on 

We.  of  course,  have  nn  desire 
the  defense  of  the  Bureau  of  Che 
the  first  place,  they  do  not  need  it, 
frel  that  there  i*  an  obligation  on  every  decent 
•elf-renpectrng  citiren  to  protect  legitimate  gor- 
em mental  agencie*  from  attack*  SUcb  aa  yours 
It  is  «o  aimple  and  eaty.  though  MgKVMl 
cdd-faahinrrird  for  individuals  inclirtrd  to  ,  ""* 
things  to  make  *curTiloii«  remark*  abo 
tn  the  high  plarrs  dealing  with  high 
that  ue  tfclnk  thry  should  be  handled  on  their 
merits  atwl  the  practice  discnuraged- 

Now,  in  conclusion,  Mr.  Harding,  vour  letter 
must  be  handled  on  It*  merits;  either  it  la 
true  and  must  stand,  or  it  ia  false  and  must 
be  discredited.  We  are  going  tn  handle  the 
matter  We  are  going  to  handle  it  as  we  think 
best.  We  d>:  not  care  to  work  in  the  dark  in  a 
matter  of  this  tort,  nor  to  take  any  advantage 
of  any  expression  for  which  pfl*si.->n  or  preju- 
dice may  be  given  a*  an  excuse.  To  that  end 
we  desire  to  give  you  this  opportunity  to  read 
again  ynur  letter  to  which  this  replies  and  lbrn 
tell  us  whether  or  not  you  mean  wfcai  jagaj  u? 
in  that  Inter  and  desire  to  stand  by  your 
atatrrartits.  Very  truly  yours, 

ASSOCIATED  ADVERTISING  CI.t'BS, 
Richard  H.  Lag. 
Courtel  National  Vigilance  Committee. 

Mr.  Hanliraf  AcUa  «  Word 

EoiToatAL  Nnr.  Alter  receiving  Mr  I.er*t 
reply  t  -  Mr.  Harding  Editor  &  I'urusm**  wired 
Mr  Ifardrng  and  asked  If  he  had  any  objection 
to  publication  of  all  the  correspondence  be- 
tween him«rlf  and  Mr.  Lee,  Including  the  lettrr 
printed  above  Following  la  bts  telegram  la 
us.  dated  February  17: 

To  Fntrn*  A  rViumga:  No  objection  to 
publishing  lettert.  but  pkaae  add  these  fact*. 

(CoHtitiutd  oh  page  32) 
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Ohio  daily  newspapers  give  both 
quantity  of  circulation  and  quality  of  circulation 
—a  winning  combination. 

"Ohio  First"  newspapers  have  a  local  dealer  influence  and  a 
greater  local  advertising  potentiality  than  any  other  advertising 
medium. 

These  Ohio  daily  newspapers  go  into  the  homes  every  day.    They  tell  the 
home  news—political  news—church  news— and  business  news. 

They  tell  the  people  where  to  spend  money  and  where  to  save  money  while  spend- 
ing it. 

The  list  of  Ohio  daily  newspapers  here  presented  can  help  vou  a  whole  lot— they  can 
give  you  local  market  knowledge  and  can  do  great  work  for  the  national  advertiser. 


Ahr*n  Raacan-Jounkat  (B) 

Abran  Tlaaaa     (E) 

Alkml  M«iMlliif       (C) 

B.ll.lr.  Daily  1  ..d.r     (E) 

Balltlantalna  EiamlMT    <£) 

'Caiabrldaa  Dally  J«rtara«»lan   (E) 

Cincinnati    EaqjidraT.    »C      .  (M'S) 

Cttvaland  Plain  Daalar    (M) 

Cl.reiand  Plala  Daalar  (5) 

Caluanbua  Dltpanb    (E) 

Caluoabua    Diapatcb   ,  (5) 

Calutnbua  (O.)  Slala  Journal    <M> 

Cohimbui  10.)  Stan  Journal   ...     IS) 

D*t '•>'»  Nawa   <E) 

Day  [on   Nava    ,  ,  ,(«,) 

tDavar  Daily  Raporlar  ,  (E) 


Ircntnn    tranlarijan   (Ml 

'Una  Na»a  and  Tiaaal-Damacral  (EASl 

'Uaoa  RapublbtaaCaiclle  (MAS) 

Mlddlatawn    Journal  (E) 

Newark    American  -Tribune    ||  | 

Ni»  I'b.i.d.ipbi.  Hail,  Tina.  (E, 

Plqua  Call  anal  Praaa-Diapatcb  (MAS) 

PoTtafnautb  Tlmae   .  (El 

Porlanpm!th  Tlmea   ....IS) 

•Sprln.hHd  M**t.  IE) 

•SprlaalScId  Nawa   (S> 

Tolad*  Blada   .  .  (E) 

Warraa    DaU)r   Chroaitla   (£| 

YeunffliawB  Tatciran   ,  (El 

Yauntatawa  Vindicator   ,  i£) 

Young-alowa  Vindicator   (S| 

Cnv.mmrnl  Statammt »,  October  111,  1»20, 

•A.  B.  C.  PubluuWe  Statement.  October 
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OUR  LETTER  BOX 


U7E  have  letters  and  request  *  for  in- 
formation  at  the  nflfiee*  of  Emto* 
&  PMUSau  for  the  following  persons 
and  Amu.  they  will  be  forwarded  upon 
request : 

Hatirrt  Kuitrrau.n  (formerly  of  tbe  Asso- 
ciatrtl  i'-r ...  New  Vork  City). 

Tbe   Fashion  Camera  Studio. 

Syndicate  handling  "Keeping  Up  With  the 
Joties**  " 

Syndicate  ha  ml  ling  "Rrigg»" 

Syndicate  handling  "I'etry  Dink." 

Syndicate   handling  Rot^.™ 

tienrge    Tjrnn*    ijfirsrarrljr    c.1  thr 


WHAT  OUR  READERS  SAY 


VigiUinr  (  usiin itte*  wrote  i»r  Jsntury  27, 
nuMing  *i|v*Tti*er*.  They  wrote  A) toons  runrT 
January  IS  quoting  government  halletin  ami 
criticising  advertiser.  Week*  before  ewi  that 
attempt  to  inve*»ig*te  they  had  been  iw.Mlmit 
ns  from  go*emmrnt  hutlelin 


in  yuwr  imik  ut  January  22.  In  your  list  of 
excitative*  of  nrwapaper,  <mi  fstgr  16.  yon  omit 
mention  af  the  Pucatelln  Tribune,  in  the  Idlaho 
Uittsiu*.,  but  on  the  other  lund  print  the  Poca< 
lello  Kewa,  ahich  pused  out  a  month  of  more 


rever.  yosi  have, 
the  Poeatello 

Tribune,  our  own  paper,  and  correction*  iimuM 
be  made  in  the  emrentive  staff  to  eonform  to 
oar  schedule,  and  the  whole  placed  under  the 
Idaho  colann,  where  h  beloeiga. 

Please  make  these  correctors,  as  well  aa 
revise  the  sUtt  M  the  Trihune.  aa  follows: 

"Poratello;  Triliune;  Tribwne  C»  .  Ltd.; 
Charles  G  Sntunrr.  rxlitor;  V»  H.  lift,  city 
tdil  t  Willuw  Wallm.  jrrnrral  manaifrt  .  Hrrt 
SMt«f  tnmmm  mamiuet;  w,  J. 
advert  inn | 


On  tbe  apposite  fage.  howe' 
under    the    Illinois  ftfran, 


very 


We  do  not  wish  to  he  unr  _ 
as  disapproving  the  aaethnd  used  hy  the  Hearst 
ptjblit4tK.ni.  and  trsjM  it  is  only  a  Winning 
of  what  will  develop  into  a  wide  spread  menre- 
ment  along  thia  line. 

Knowing  your  interest  in  everything-  pertain- 
ing to  the  WOflHing  Up  of  the  nrarapaprr  Titts- 
mesa.  we  thought  yosj  might  be  interested  in 
I  he  foregoing 

THE  SPOKESMAN  REVIEW. 

A.  O.  Loom  is.  Adv.  Mgr, 


tfiiaur'  .  Hrrt 

k  j.  HtciAm 


Uwwd  Up  to  1 

fcrfl  B**...  tnd  .  Few.  3.  IMI. 
To  Ewiioa  ft  Pi'aLisnaa;  Permit  me  to  r«- 
tend  to  you  and  your  staff  my  mo*t  aincrrr 
rong rat uUt ions  on  the  January  22  iasar  ol 
Fntfis  A  I't'si  tsnaa.  YotJT  ailvani-r  announce 
menr  that  it  would  ronlain  a  larax*  amoniit  ot 
matter  of  interest  and  value  to  puhliahers,  ad- 
verlisrra  anil  *grn< >r«  sta*  crrlainly  lived  up  to 
the  rsici  letter.  The  idea  ol  an  International 
year  b».,b  ia  an  rat-ellem  one  tn  that  il  brings 
to  r  <■*.»  n.  advertiser  and  agent*  much  they 
ile»ire    to    know    and    keep   mi    nle.  Y< 


nwaa  in  Grwwt  Britain 

Chicaoo.  HI.  Frheuary  2\,  l9il. 

To  Foii'-a  *  PittLKHRa:  In  a  letter  from 
Oiarles  V  lliuham  of  l-.Mi.it. n  he  sends  us  the 
fnllnsnna;  nod  news  which  1  think  your  read- 
.  r-  m-rh:  lie  interested  in. 

"During  the  laal  JO  iU>  ■  we  have  had  more 
new  arrmints  than  mt  base  had  in  16  months 
Itu-mrs*  it  gettini  quite  gooil  and  there  is 
nnthing  to  complain  of.  Of  course,  when  we 
make  nioriry  we  have  to  give  the  bulk  of  it 
hark  tn  the  (kivernment.  twit  we  don't  mind 
ina.-  the  main  thing  ti  to  get  the  C*overnment 
owl  ol    if'  - 

This.  I  think,  u  contrary  to  the  belief  in  thin 
country  regarding  business  in  Orrat  Britain 
and  for  that  reason  I  think  it  wnuld  be  a  good 
tdea  to  give  the  neves  to  your  reader*,  m-nan** 
every  boost  like  this  helps,  If  they  have  good 
tiusines*  in  Great  Britain  we  are  gning  to 
share  in  it.  because  at  you  know  when  hm- 
mess  was  not  good  in  Great  Britain  we  rrertved 
our  share  of  poor  huaineta  also. 

What  we  all  must  know  is  th*t  the  world 
-n\t  i'l  Ur  «tt-rr«ifti  in  nrder  f^r  eath  Indi 
vidua)  nation  to  be  tuerr«lu!  and  we  cannot 
feel  that  we  ran  paddle  our  own  eanor  unless 
the  tier  nations  go.  We  are  a  part  now  of  a 
world -wide  commerce  and  in  nrder  to  make 
our  own  business  snrersaful  we  must  take  an 
interest  and  see  that  every  other  nation's  bus 
mn%  it  »urc#safu1  tow. 

WI1.MAM    H  R.WKIV 
President.  AVjltiaaa  H    Rankin  Company 

Educating  the  Public  in  Adtrartiaing 

$rv>K*»i    Wash,   Frheuary   19,  1921. 
To  EotTna  k  PlfWUSHga:     It  is  gratifying  1» 

note  that  such  papers  aa  the  Xrw  York  Amer- 
ican and  other  Hearst  puhliearxms  are  taking 
a  definite  interest  in  educating  the  publsc  to 
the  advantages  to  he  *ainrd  by  faithfullj  read- 
ing the  adTertisrnarnt*  appraring  in  thr  newa 

Sp»krsnian-Rrvtr«  has  drvntrd  roliaid- 
erable  attention  to  thn  -n'  :  -  •  hut  has  ihoucht 
it  more  ronstttrnl  to  use  display  sipace  than 
to  use  its  editorial  columns   tor  thr  purpose 

Fot  nearly  a  yrar  pasi  a  lull  pagr  has  dp- 
pearrsl  in  every  Sunday  isaue  of  the  paper 
with  a  generous  amount  of  smaller  advert  is* 
menl.  on  week  days.  Our  theory  ■»  that  we 
could  not  consistently  sell  advertising  » pl- 
anless we  oueselves  helirsr  tn  its  met  Its,  and 
if  wr  do  an  believe,  then  it  seems  only  l*«lcal 
that  wr  should  u«c  the  same  kind  of  space 
under  1ke  same  general  tnlidllsolia  as  la  used 
by  those  who  buy  from  us. 

In  other  word*,  wr  are  aa  thoroughly  sold 
to  the  value  of  our  own  snaee  thai  we  brlieve 
we  ran  sueeeasfully  use  It  tn  sell  the  ilea  of 
law  value  to  tbe  public  of  constantly  reading 
advert  inti|. 

Our  local  merchant*  tell  us  the  puling 
sower  of  advertisements  m  Tbe  Spokesman 
Revieu  has  increased  very  materially  ainee  we 
inaugurated  tbe  campaign,  and  the  increased 
rahanai  of  space  they  are  using  would  seem  to 
indicate  tbeir  belief  in  the  statement. 

Our  local  Advertising  Club  thought  tbe 
matter  of  sufficient  interest  to  devote  nearly  a 
full  page  to  us  publicity  We  are  enclosing 
co«y  of  one  of  the  Ad  Club's  bulletins  show 
ing  a  reproduction  of  one  oi  laveoc  pages  with 
comments  on  tbe  tame. 

A  full  page  illustration  has  been  used  in 
practically  every  case,  and  we  believe  trm 
method  of  handling  the  fubyect  has  been 


q  service  which 
appreciation. 

F   A    M ILL EH 


and 

imld 


Enormous  Reference  Value 

Mn.w.»iKir.  Feb.  2,  l°Jl. 
To  Raima  k  Punxiaiiga:  Please  accept  gay 
congratulations  on  your  International  number 
I  regard  it  a»  superior  to  anything  that  you 
have  ever  dune.  Il  seems  to  me  that  every  one 
ubo  receives  it  will  want  to  file  it  permanently. 
It  has  enormous  value  for  reference  porpoors- 
W.  L.  HALSTEAD. 


Wiatvaa  It  Waa  thai  Other  Fallow 

D*La»d.  Kla..  jan.  St,  1+2). 
To  Kbiroa  ft  Pi-austiaa:  In  looking  over 
your  list  of  rzrcutivra  of  thr  newspapers  af 
the  I 'luted  Sutra,  I  fund  that  uur  publication 
lias  been  left  out.  In  amassing  this  uuaiitily 
of  information  fur  thia  eaccllml  issue,  mis 
lairs  arc  tmpuastble  to  keep  out.  only  1  wish 
it  bad  been  the  other  fellow  . 

CLAYTON  <:.  COIIRINCTOV 
A  si  is  taut  Mai.agrr,  llrlaMid  News. 

EniTnaui,  Bfom  The  News  ia  published  hy 
the  News  Publishing  Company,  Inc.  and  its 
personnel  ia  given  at  Ru»in*w  Manager,  Chris 
O.  Codrington;  Amisiant  Manager,  Clayton  C. 
Codringtnn.  Corrertion  should  be  made 
sul^scribers*  H«t» 


Tribunn  i. 

I^cartixo.  Idaho.  Jan   Jl.  Iffl. 
&   PtratlSHft     We  bee  tn  rail 
to  a  couple  of  errors  occurring 


Why  Th«r«  W»«  •  Paper  Shorltf* 

Pmmmn.  VL  t,  Feb.  14.  1*21. 
To  F.pit...  ft  PMUMISI    WOW!   Now  w. 


JOHN  ft  RATIIOM. 

t  Juvrnil 


E»im*iAL  Not*-  By  Ih*  rttok*  of  a  pen 
Em  TIM  ft  Trm-miM  rac«r<Ud  in  di«po»tng  of 
SS.nno.om  Ion.  of  oapvr.  and  rovicd  iW  ri»i 
hilitir*  of  the  l*roTnlenc«  Journaf'*  cenial  ed- 
inir  Thr  ilreif  w»*  ifone  in  the  Wa.*iwBtnn 
dMnalcft  in  the  Fenru/rr  12  low  statinc  that 
the  Joint  f'ommitlee  «m  Printing  hail  tejerted 
liiil.  on  paper  to  he  u.nl  in  the  Ciovrrnmrnt 
printtnc  omer  Hurint  the  roflninB  year.  Of 
rniinr,  the  amount  .hoald  have  hern  ttStJtd 
a.  iS.OOn.OOO  |Hund..  hat  then  there  wo«ld 
hare   hrrn   nri  jofte. 


CKiaholm   Prtaa  Gallery  Head 

(fly  Trlrgraph  fa  Koiri>,  ft  PrauttHRk) 

Ottawa,  (Hit..  Frli.  21—  At  the  an- 
nual incrliiiR  of  the  Parliamentary  Prcsi 
(iallery  the  folluwing  oflieers  were 
rlectrti :  President.  H.  K.  M.  Chtiholm. 
Manitnha  l-'ree  l*ress  and  Tomnto  Star; 
vice-president.  Thomas  H.  BlacklocV. 
Montreal  Gazette ;  Mrcretary,  \V.  J.  Jef- 
fers.  Toronto  Gloltc;  executive.  Emetl 
Rilodcau.  retirinK  president  and  M.  G. 
O'ljrary.  ("Mtawa  Jmirnal;  Claude 
Melanson.  Lapresse,  Montreal;  Omer 
Langlois,  Le  Soleil,  Ouelwc;  Charles 
Hishop.  Ottawa;  M.  J.  Shea.  Canadian 
Press.  Ltd. 

Georgia  Dailica  Nam*  "Spaciala" 

Frost.  l.andU  i  Koliit.  special  repre- 
sentatives, have  heen  nametl  to  repre- 
sent in  the  national  advertising  field  the 
Moultrie  rC.a.)  Observer.  Tiftori  (Ga.) 
Gazette.  Valdosta  (Ga..  Times  and 
W  aycross  (Ga.)  Journal-Herald. 


OWA 

EXPLAININ(;  THE 
400,000 

AUTOMOBILES 


loiva  is  gaining  in  wealth  faster  than  in 
population.  That  is  why  its  2,404,021 
people  have  over  400,000  automobiles  or 
nearly  as  many  as  there  are  families. 

During  1919  Iowans  spent  830,000.000 
for  gasolene  for  their  machines  alone  and 
$11,792,000  for  gasolene  for  tractors  and 
farm  utility  gas  engines. 

It  is  a  pretty  good  thought  to  give  the 
weight  of  your  advertising  to  the  territory 
that  can  buy  the  best,  and  where  news- 
papers are  read  at  home  for  the  adver- 
tising as  well  as  the  telegraphic  news. 


 (M)  10.371 

 (3)  12.510 

 (E)  17.567 

i  Ne.npar.il  (E*S)  14.SSS 

Davenport    Democrat    &    I-e.d.r  (E)  1 5,3*3 

Davenport  DsMnocrat  A  Leader  (S)  16.959 

•Davenport  Tim«   (E)  23.626 

D.a  Maine.  Capital  (E)  53.850 

Dm  Moin*.  Sunday  Capital  (S)  37.935 

Dm  Main*.  HeSi,ter  and  Tribttn.  (MAE)  109,523 

Du  Maine.  Sunday  IU|i.tor  (S)  82.046 

tlowa  City  Praas-Cibxen  (E)  7,397 

•Mason  City  Glob.  GaaajM*  (E)  9.816 

Muscatine  Journal  (E)  8,057 

On  u  i.i  -  a  Courier   (E)  12,056 

Sioux  City  Journal  (MdfcE)  52.808 

Sfess  City  Journal  (S)  32,226 

hr  (E)  18,722 

Government  Statements,  October  1,  1920. 
•A.  B.  C.  Publisher's  Statement,  October  1,  1920. 
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WOMEN  WRITERS  HONOR  WASHINGTON 


PHILADELPHIA—  Mernbers  of  the 
Women  Writers'  Club  of  Phila- 
delphia, and  guests  to  the  number  of 
about  MM  hundred,  celebrated  Washing- 
ton's Birthday  with  a  banquet  and 
unique  entertainment  Tuesday  evening 
at  the  Arcadia  Cafe.  The  big  feature 
of  the  fun- making  that  followed  the 
dinner  was  a  skit  given  by  some  of  the 
member*  entitled  "A  Scene  From  the 
Life  of  Washington  which  has  never 
been  published.'"  Just  what  this  scene 
was  the  women  writers  refused  to  di- 
vulge anil  as  "no  reporters"  were  per- 
mitted to  be  present  the  details  referred 
to  must  remain  a  dark  secret.  However, 
some  light  may  he  thrown  on  the  "mys- 
tery" by  the  list  of  characters  in  the 
■tit. 

The  part  of  "George  Washington  him- 
self" was  taken  by  Miss  Mary  Diehl; 
Miss  Agnes  Rcpplicr  2nd.  appeared  as 
"Martha  Washington."  "the  heretofore 
unpublished'"        Washington  twins. 

ind  "Ananias"  (is  it  pos- 
that  the  latter  refers  in  any  way 
to  the  well-known  Cherry  Tree  inci- 
slent?)  were  portrayed  by  Mrs.  William 
Reed  McGill  and  Miss  Julia  Blanken- 
Isurg,  respectively;  Mrs.  Clyde  Ham- 
bright  appeared  as  the  "Sentry"  and 
-'Washington's  Standing  Army"  con- 
sisted of  Miss  Margaret  Lukes,  Miu 
Clara  Zillcssen  and  Miss  Kchckah  Elliot. 

The  scene  pictured  by  the  skit  was 
supposed  to  have  taken  place  at  Valley 
l'"orge  and  the  whole  stunt  contributed 
no  end  of  fun  to  the  affair.  Another 
feature  of  the  entertainment  given  by 
the  members  of  the  club  Mas  a  "Pa- 


r's Cap 

Oscar  of  the  Waldorf— does  any 
American  newspaper  man  confess  to 
having  never  heard  of  him?— has  been 
roblsril  of  a  possession  highly  prized  by 
him.  The  cup  given  to  him  several 
years  ago  by  members  of  the  Sphinx 
Club  in  appreciation  uf  his  services  o\er 
a  score  of  years,  was  carried  off  by 
thieves  and  Oscar  was  desolate.  Four 
hundred  names  of  his  friends,  mcmlsers 
of  the  Sphinx,  were  engraved  on  the 
silver  mug  and  it  could  never  lie  re- 
;  1."  nl '  li  .t  ,i  *ill  be  Th<  5phtni 
Club,  lacking  a  few  of  the  four  hundred 
whose  names  decorated  the  original 
remembrance,  but  still  all  friends  of  the 
Waldorf  wizard,  has  arranged  to  secure 
a  new  loving  cup,  which  will  Ik*  properly 
engraved  and  presented  to  Oscar  on  the 
twenty  fifth  anniversary  night  of  the 
club,  Mar.  8,  when  the  silver  jubilee 
will  W  relebrated  with  the  assistance  of 
Chicago's  leading  advertising  men. 

New  N.  E.  A.  Chicago  Manager 

Chicago.— Burton  Rascoe.  a  Chicago 
newspaper  man  recently  with  the  Tri- 
bune, has  been  made  Chiogo  represen- 
tative si  the  \ew-iiaper  Enterprise 
Association  with  headquarters  in  the 
Evening  Post  Building.  Mr  Rascoe  suc- 
ceeds Russ  Simonton.  who  has  gone  to 
Seattle. 


Chicago. — Stanley  Ciaguc.  managing 

director  of  the  Audit  Bureau  of  I  ireula 
turn,  has  returned  from  New  York  where 
on  February  18  he  presided  over  the 
monthly  meeting  of  the  A.  B  C.  dirrc 
tors-  Mr.  Ciaguc  said  the  meeting  was 
devoted  to  regular  business  and  nuthinK 
of  general  interest   was  taken  up 


thetic"  dance  which  rumor  has  it  intro- 
duced a  decided  new  and  novel  note  in 
the  art  of  dancing!  There  were  also  a 
number  of  tableaux  of  «ccncs  from 
several  of  the  well-known  professional 
shows  which  have  appeared  in  Ph.ladel- 
phia  this  season. 

In  addition  to  the  program  given  by 
the  members  of  the  club,  the  entertain- 
ment included  musical  numbers  by  Miss 
Elizahcth  Hnod  I-alta.  Miss  Mary  Bar- 
rett. Miss  Agnes  Clune  Quinlen.  Miss 
Ruth  Barber,  Mrs.'  Guy  Stewart  McCatie 
and  Mis,  Robert  GetUfo. 

The  Women  Writers'  Club  was  or- 
ganized seven  years  ago.  has  about  sixty 
members,  and  is  composed  of  women 
who  write  for  the  Philadelphia  news- 
l>apcrs,  the  general  magazines  and  others 
who  are  engaged  in  advertising  work. 
Mrs,  William  Reed  McGill  who  presided 
at  Tuesday  night's  dinner,  is  president. 
Mrs.  Henry  Skerrett  and  Miss  Myra 
Hedges  are  the  vice-presidents,  Mrs. 
George  D.  Myers  is  the  treasurer  and 
Miss  Rebekah  Elliot  is  secretary.  The 
hoard  of  managers  is  composed  of  Miss 
Agnes  Repplier,  2nd..  Miss  Mary  Diehl. 
Mrs.  William  Kreighoff,  Miss  Mary 
Scholl.  Miss  Julia  Blankenhurg  and 
Miss  Clara  Zillessen. 

Mrs.  McGill  received  the  members  and 
guests  and  was  assisted  by  the  fol- 
lowing Members  of  the  entertainment 
and  dinner  committee:  Miss  Mary 
Scholl.  Mrs.  Clyde  Hambright.  Mrs. 
Julia  Blaukenburg.  Miss  Mary  Diehl, 
Miss  Clara  Zillessen,  and  Miss  Aries 
Repplier.  2nd. 


week  in  the  passing  of  the  Weekly- 
Chronicle  after  a  short  and  uneventful 
career.  The  paper  was  first  established 
a  little  over  a  year  ago  under  the  direc- 
tion of  T.  Tonms,  a  carpenter  and  La- 
bor member  for  West  Peterborough 
in  the  Ontario  Legislature.  A  couple 
of  weeks  ago  Mr.  Tooms  withdrew  and 
the  paper  was  continued  under  the  man 
agement  of  a  cuuple  uf  job  printers.  It 
is  about  nine  months  since  the  Daily 
Review  reased  publication  after  an  exis- 
tence extending  over  40  years  in  the 
weekly  and  daily  held.  The  Peter- 
borough Daily  and  Weekly  Examiner  ii 
now  the  sole  survivor  of  the  local  news 


Another  Peterborough  Casualty 

I'mawiioinH,  Ont.  -  Another  news- 
paper casualty  was  recorded  here  this 


New.-Scimitar  Sale  Denied 

tti.v  feHartfh  l*>  Kdito.  &  I'vsusilis.) 

Memphis,  Tenn.— Humors  to  the  ef- 
fect that  negotiations  for  the  sale  of  the 
News-Scimitar  are  under  way,  with  the 
name  of  William  R.  Hearst  mentioned 
as  one  of  the  principals,  are  declared  to 
1-e  without'  foundation  by  the  News- 
Scimitar's  management  "There  is  no 
truth  to  the  Hearst  rumor.  The  News- 
Scimitar  is  not  for  sale,"  was  the  state- 
ment given  Emit*  Sc  Pi  an  sum's  repre- 
sentative.   

Painters,  Not  Printers 

GaMMPt,  Ala.-  -  An  error  w-herehy  the 
word  "painters"  was  rendered  "print- 
ers'" was  responsible  for  press  dis- 
patches under  date  of  February  10.  that 
Gadsden  union  printers  had  voluntarily 
reduced  their  wages  from  75  cents  an 
hour  to  65  cents. 

Bultd.nj.  in  Plymouth 

Pl-YMnt-TM.  Ill— Samuel  E.  Boys, 
publisher  of  th|  Republican,  is  about  to 
l«-gin  construction  of  a  new  home  to 
twA  betwe-n  $20.(«J0  and  $30000.  It 
••  ill  lie  two  Tories  high  on  a  site  44  by 
78  feet. 


INDIANA 


products,  including  automobiles,  agricul- 
tural implements,  machinery  of  all  kinds, 
kitchen  cabinets,  furniture,  pianos,  phono- 
graphs, steel,  iron  and  food  products,  are 
all  merchandised  throughout  the  entire 
globe.  Never  have  the  manufacturers  of 
this  state  been  so  energetic  in  thus  reaching 
out  for  foreign  trade  than  since  the  armis- 
tice was  signed. 

All  this  means  that  the  people  of  Indiana 
are  assured  of  steady  work,  high  wages  and 
profitable  business  for  everyone. 

Indiana  people  are  intensely  interested  in 
Indiana,  Indiana  products,  Indiana  busi- 
ness and  Indiana  newspapers. 

National  advertisers  may  obtain  profitable 
results  by  cooperating  with  Indiana  mer- 
chants in  Indiana  daily  newspapers  in  reach- 
ing Indiana  people. 


fcrtlM 

•CrawfordsvUle  Rams*  (M)  4,003 

Decatur  Democrat   (E)  3,044 

•Elkhart  Truth  (E)  9.311 

.    .(M)  22.271 

...<S)  20,571 
..(M) 
...(S) 

tFort  Wayne  New.  and  Sentinel  (E)  33.313 

P<-»  (E)  6.005 

...(E)  3.073 
...(M) 

•Huntingum  Pra«   (S) 

•Laf.yert.  Waal-Courier   (HAVE)  17.721 

LaPorte  Herald   (E)  3.606 

Richmond  Palladium   (E)  11,830 

South  Bend  -—  Time.  (M)  10.264  I 

South  Band  News-Tinas  (E)     6,630  '  16  894 

...(E)  16.261 

1st.  1»20. 

•A.  B.  C.  Publisher.'  i 
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TIPS  FOR  AD  MANAGERS 


Fr»k  5ea-i«n.  470  4th  avenue.  New  York 

M»kinB  yearly  ronlrarU  f«.r  Stadrbaker  Co*- 
poration. 

Martin  V.  Uhn  HI  -South  L«S*1U  »tr«t. 


Chita.*,:..     Makias   1,000  line   yearly  c^ntra<t-i 
with  newspaper*  for  Cbicijo,  Roc*  " 
Railroad. 


Mi.».ni:»l»     Ad     AB«ncy.    Candler    fildg . 

Attar,.*     Slaking  ?00tine  jrartjr  contract. 
Re  C«  Ma   Medicine  Vamymtty. 

■  li  A  Down*.  I ■<:..  Blooenfield.  N.  J. 
renew  nig  Lon.ract*  iLret.t. 

f*rc.  t*r  4>  Collier  Company^  Carnmrreial 
Tribune  Bide..  Cincinnati.  Making  1 ,2Si>  line 
yearly  cunlracts  for  the  Proctor  4"  Gamble 
Company. 

I  1 1  t : I '_■  (i - W * r il  Ad  Company,  Union  Natl 
Bank  BIdg.,  Cleveland.  Making  LOW  line 
yearly  cntracts  (or  the  Giant  Motor  Car 
Ctitiioauy. 

Atlanta*"  Makine'r'arly  contract*  (or  William 
C,  Ceraty  Cc-wpanjr. 

MMot     Advertising     Compear,  Bulletin 
Bid*..    PbtUdetplua.      Making    eoutxauU  (or 
l*i  Worm  Syrup.  • 


pen  t.,r  Berber  Manufacturing  Cnmpany, 
"Deilu)  *  til  tux  eatitneu,  Caatua,  Ohio. 

F.drral  Advertising  Afenry,  6  En  at  39th 
•trrrt,  N>w  York.  Again  placing  orders  (or 
Wrin  car-ten  Bra*  ,  *'W.  B."  corsets,  IJ28 
Broadway.  New  York. 

Haatf-.VWt.cger.  9*   MadUan  avtnua,  N«w 

Yoik.  A**  in  plarinx  orders  for  Fanv.tjs  Flay- 
«•  l-»»ky  i.tnvnt *i\<**k  "Paramount  Pirtafi," 
48S  Stfc  avniur,  New  Yivrk 

H«r»'a  Stnrice,  I '6  West  J2d  street.  New 
York.  Again  placing  orderi  with  Nr»  Krig- 
land  and  New  York  newspaper*  for  Philip*  a 
Clark  Stove  Company,  Genera,  N.  Y. 

Thomaa   F.   L«K*(t,   Inc.,   680   Sth  ivraui, 

New  Yutk.  tracing  nrdrr*  for  Flectric  Vac- 
uum (  leaner  Cumpinr,  Prr«i«r  Electric  Vac- 
uum  (leaner,   Cleveland,  O. 

l  ord  A  Thames.  Mailer*  BuUdiag.  Chicago. 
Acs  in  placing  orders  fur  California  A»*onatrd 
Raisin  Company,  Fresno.  CaL 


juthwe^Urn  farm  p**pett  lor  C-arolina 
FrmfprtM    C&ap«uiyV    advet  tning-  Planning 
spring  cameoi|ta  in   Southern  fain  pacers,  to 
run   (ix  Bitmllt*,  lot   V  Hat  ma  Can  Company** 
hnro-r  cj.ntuiig  cmtnls,     Planning  three  months' 
spring   campaign    in    Southern    and  We 
farta    publication*   for    F.    S.    Roy  iter  '" 
Company  (Ruy*t«  FertiuieO. 

i  I  hr    Armstrong,    14W    Broadway,  N«w 

York.  Placing  orders  with  co-operation  of 
Local  agent  for  New  York  Life  Insurance  Com- 
pany, 546  Broadway,  New  York. 

J.  D.  Bataa  Advertising  Agency.  292  Main 
Ktrett,  Springfield,  Mill.  Agltn  placing  orders 
iut  Hcnde*  Manufacturing  Company.  "Indian 
Mutur  t  jcle,"  Springfield,  Mas*. 

f.mi  g*    Batten    Company,    Fourth  Avcnu* 

BHk  .  New  York.  Again  plating  crtler,  frt 
Norns  Candy  Company,  Atlanta,  Ga-  Re- 
ported io  be  asking  newapapera  for  "of  uTmation 

££34 

Elrn.on.  GimUi  A  Slat-a,  Cot 

Bank  Bids..  Chicaro.  Flarine;  or* 
land  Cement  Aa,ociark.n,  Chicaso. 

Brt  Ima-Thornpaan -Madden  Company.  Ci.obe 

Bid*  .  M  Will  «urt  a  caniiiaiBn  for 

Hrinir  Comfort  Oimiiany,  oTranl.  M,  Paul 
n.i.-mr  mJm  with  Wiir.Mi.in  »n4  Minnr.ota 
orw.Mi.it-  for  IjCtro.r  ClMlinij  Cmj^tiT. 
"Pr»r  llraml  OvtralK"  UCrmr,  Wi, 

Braa«»M  *  C*.„  45  West  Mth  KM, 
Nr»  Yock.  I'lacine  ..rdtr,  for  W.  Allrr 
Butprr  &  Co..  xed«,  47i   North   Mh  »trcet. 


M.cM.rtlo  AdvwtlalKf  Afencr.  S-cunty 
fllilit  .  Minnrapdi>.  Rtportrd  will  BrAt  rn.ir.tli 
itart  a  nrwafaper  ramjiaiitn  in  thr  N.  tlhwnt 
fnr  B.  F.  Vrltnn  Mannfacturini!  Campany. 
r.-^finr.  Minnrapolti. 

FranJi  Praabrey  Cnapaay,  416  «th  av«tiu«, 

New  Yotk.  Rrpurtcil  tc.  H»  vla.ir.;  ..rdrri  for 
K^ulUlilc  L.fr  Aantiatr  Society  of  Utlitrd 
SUIr».    110   Bt„.J.«r.  New  York 

William  H.  rUakln  Cnraar.  104  South 
Mirhintan  arrnoe.  Chitaav..    llaa.llisi  tht  ad 

tm  Advartlalac  A(Mcy,  iOt  f>th 
tir«h.    PlarrtiB  ordrra  with  !^utk. 
rro    aewimprr,   fnr    Hrin    Caady  Ci.mt»ny, 
I'tllaliutKk. 

Spafford  Company,  ii  Arch  atr««t.  Boatan. 


LoaU  V.  Urany,  41  Park  Rrm.  NW  York. 
Placln,  ,„Jrt.  for  Ed  Pinaad  Parfamc.r.  »* 
5th  areolar.  Nra  York. 


William.  A  Cimnyafham.  Ill  Ml-  avanua, 

New  York  Sending  out  arenad  in.lrarlitin, 
tu  tiew.par<rr,  for  Arnrtiraa  Tnliacen  Company, 
•'I.uekr  Strike  Ctcarcltei."  Ill  fth  nraot, 
New  Ynrk. 


NEWS  OF  THE  CLUBS  AND 
ASSOCIATIONS 


ivrnue,  New 


Calklna  *   Holdall.   250  )th 

Yutk.    Rer..rlrd  to  be  pUeirig  eo 
papeia  i.n  rontracta  to.  It.  J.  Hrtiu  Pn 
^flaked  Btaii.."  Pitlal.ut«li 

Canaplarll.  Blood  AS  Trump  Acaacy,  Petiob 

•cot  Bldi..  Detroit.  Platrng  order,  for  Inirr 
national  Corn  Product,  Companj,  "Tip  Tvp 
Popcorn.'*  Detroit. 

Wendell   P.   Coltoa  Company.    I6S  Broad. 

Ynrk      Reportrd  will  plare  order, 
jiap'r,  in  citie,  with  population  of 
30.000   or  over   for    Dnrh.im   DnpJtx  Raror 
Company.  Jer.ey  Qty,  N.  J. 

Dareeniia  A  Co..  44  Broad  atraet.  New- 
York.  Repurted  to  be  making  up  lwt  for  En- 
dicott  jL^naon  Company,  ihoea,  Lndicott,  N.Y. 

EraHa,  Waaay  <t  Co,  5S  Eaat  Waahmaton 

atrett.  ( hiraa-o.     PUrinc  order,  ailh  newtru 


«at.  N. 
with  nea 


Indication  of 
Lineage  Increase 

1920  vt*.  1918 
in  the 

BOSTON 

AMERICAN 


Financial  Advertiaing 
Total  L.n«.  1918.  .  .  21.769 


1920. 


233.609 


Buy  Spacm  in 
T.  f.'rewlawl 


Pittsburg 


Dally  ami  Sanday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

MEMBER  A.  B.  C. 

Foralgn  Advartlalag  Ra*r«Me*«.taUvai 

Metropolitan  Towtr,  PeopU'a  Gas  BUg. 

I    A,  KLEIN  JOHN  CLASS 

New  York  Chicago 


Kc&8orife%ncrJ|an 


York  for  50% 
Daily  and  100% 
Sunday  than  any 
New  York 
newspaper. 


Miniuiota;  Fred  M.inn  of  Devils  Lake, 
N.  D. ;  C  C.  Peterson  of  Grand  Rapids, 
Minn.,  well-known  for  his  forceful  ad- 
vertising and  selling  methods;  and  F^l. 
BtlTi  editor  of  the  1-armer. 

Bfrraio— The  Retail  Merchants'  As- 
sociation of  linffalo,  has  asked  the  Buf- 
falo Chamber  of  Commerce  to  take  steps 
to  suppress  the  publication  of  "untruth- 
ful, misleading  or  deceptive  advertis- 
ing." It  is  probable  the  request  will  lie 
the  subject  of  action  by  the  chamber*, 
board  of  directors. 

Wichita,  Kan -  Three  rooms  in  a 
downtown  office  building  have  been  se- 
cured by  the  Press  Club  for  head- 
quarters. Two  of  the  rooms  will  be 
used  for  recreation,  including  billiard 
tables,  while  the  third  will  be  used  for 
a  reading  room.  A  library  will  be  built 
up  gradually,  it  being  the  intention  of 
the  club  to  set  aside  a  portion  of  its 
funds  every  year  to  purchase  books. 
Two  hundred  newspaper  men  and 
women,  mostly  active  in  newspaper 
work,  are  members  of  the  club. 

The  Lafayette  (Ind.)  Journal-Courier 
has  been  elected  to  active  membership 
in  the  American  Newspaper  Publishers' 
Association, 

Chicsco—  The  Press  Club  held  its 
annual  inaugural  ball  Saturday  evening 
at  the  Hotel  Morrison  with  a  large  at- 
tendance and  a  darling  display  of 
fancy  costumes.  One  of  the  features  of 
the  affair  was  the  appearance  of  the 
entire  company  of  "Satires  of  1921," 
playing  at  the  Olympic  Theatre,  to  par- 
tiri|wtc  in  the  ball  and  entertain  the 
merrymakers.  The  danceta  celebrated 
the  election  Ian  month  of  President 
Clyde  A.  Morrison  and  other  officers. 

PaiA'UWMt-K,  R.   I.- Walter   B.  Nor- 


St.  Paul,  Minn. — The  Finch  Mer- 
chant!' Advertising  Club,  with  a  mem- 
bership of  nearly  500  country  merchants 
of  the  Northwest,  has  just  held  its  first 
annual  convention  here.  C  E.  Laur- 
ence, advertising  manager  of  Finch.  Van 
Slyck  &  McConville,  St.  Paul  wbole- 
■ :.  .  .]-.  -  g«j.  i»«  h.  ii-.-.  and  •Virmrr  <r  '"r 
tary  of  the  Town  Criers'  Club,  is  presi- 
dent. Views  on  advertising  in  connec- 
tion with  the  selling  of  merchandise  in 
rural  communities  were  exchanged  and 
evcrwlay  prnbtrmt  encountered  hy  the 
tiK-rchaiit  di*ciis<-e'l.  Among  the  speak- 
er* were  Dean  George  W.  Dowrie  of 
the  Schoul  uf  Commerce,  University  o( 
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ton  was  elected  president  of  the  Rhode 
Island  Pros  Club  at  the  thirty-filth 
annual  meeting  February  22.  He  suc- 
ceeds J.  B.  S.  Bratcau.  The  other  offi- 
cers elected  are:  Vice-presidents, 
George  M.  Danielson,  Roy  l_  Swain, 
K  O.  Ilustedt;  corresponding  secretary. 
E.  F.  Sibley ;  recording  secretary,  E- 
\.  Noyes;  treasurer,  T.  S.  Hammond; 
auditor,  1".  A.  Chapman.  Walter  U. 
Frost  and  Edwin  A.  No>cs  were  ap- 
pointed delegates  to  the  annual  conven- 
tion of  the  National  Editorial  Associa- 
tion to  lw  held  at  St.  Augustine,  Fla,, 
in  March. 


Houston,  Tex  Mayor  A.  E.  Amer- 
man  of  Houston  has  put  the  ban  on  ad- 
vertising bunting  suspended  across  the 
business  streets,  and  declares  that  here- 
after all  permits  for  such  advertising 
displays  will  be  refused.  The  reason  as- 
signed by  Mayor  Amerman  for  hi*  stand 
is  that  Houston  is  no  longer  a  village, 
but  has  grown  to  be  a  city,  and  hence 
must  put  aside  village  ways  and  take 
on  the  airs  of  a  city. 
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LOW  FARES  TO  HONOLULU 


Pr*M  Congress  Delegate.  Get  Preferen* 
tiel  Trevnl  end  Hotel  Retee 

Colcmdia,  Mo.  —  Definite  assurance 
that  delegates  to  the  14^1  meeting  oi 
the  Press  Congress  oi  the.  World  will 
receive  the  benefits  ul  a  twenty  per  cent 
roluctioii  in  hotel  rules  in  Honolulu  has 
I'cen  received  here  by  W  ater  Williams, 
dean  of  the  School  of  Journalism  of  the 
University  of  Missouri,  and  president 
of  the  Congress.  The  Press  Congress 
sessions  will  he  held  in  Honolulu  from 
Oct.  4  to  14,  inclusive. 

Preferential  rates  on  stramship  lines 
between  San  Francisco  and  Honolulu 
will,  in  .ill  probability,  be  secured  for 
tlie  delenates.  All  jxrsons  who  hold 
cards  of  BSCSnbership  in  the  Congress 
vsill  be  entitled  to  the  special  rates. 

A  committee  of  editors  and  publishers 
of  Hawaii  has  charge  of  this  phase 
of  the  congress  pre|>arations.  Fifty 
Hawaiian  journalists,  comprising  the 
general  committee,  met  in  Honolulu, 
Feb.  5,  and  outlined  a  series  of  enter- 
tainments that  will  keep  the  delegates 
biisiK  occupied  during  their  visit.  Ac- 
cording to  tile  present  plans,  the  busi- 
ness sessions  of  the  congress  will  be 
held  in  Honolulu,  but  the  remaining 
time  will  be  divided  between  entertain- 
ments in  the  capital  city  and  excursions 
to  as  many  of  the  is!and*s  points  of 
scenic  and  historical  interest  as  time 
will  permit.  Additional  tours  not  only 
in  Hawaii,  but  in  the  Far  Hast  are  to 
be  arranged  for  those  who  wish  to  travel 
further  Among  them  is  a  visit  to  the 
Philippines,    following    the  Honolulu 


accounted  for  by  the  fact  that  January, 
1921,  had  live  Sundays  against  four 
last  year.    The  figures  by  cities  follow: 


The  invitation  to  visit  the  Philippines 
came  from  the  Philippine  Government 
through  Manuel  Quezon,  president  of 
the  Philippine  Senate,  and  Sergio  Os- 
mena,  speaker  of  the  Philippine  House 
of  Representative-  It  w.is  presented 
l.y  Jaime.  C.  de  Veyra,  resident  Philip 
pine  Commissioner  at  Washington 

JANUARY  LOSS.  5,736.088  LINES 


Eight  Cities  or  23  Listed  Mad* 
31  Papers  But  Lest  Year 

Net  loss  of  5736.068  lines  of  adver- 
tising is  shown  by  the  New  York  Eve- 
ning P  .st's  Statistical  Bureau's  tabula- 
tion for  January.  }°2\.  and  January. 
1MQ,  CQWIpiring  A*  records  of  109 
newspapers  in  23  cities,  l-jght  cities 
show  a  gain,  a>  do  31  newspapers. 
The  total  lineage  for  January.  1921, 
was  86,760,706  lines  against  92.4<>6,794 
lines  in  the  same  month  last  year. 
The  cities  in  which  the  1921  total  ex- 
ceeded that  of  1920  were  Philadelphia, 
Iu>s  Angeles.  Baltimore.  Washington, 
St.  I^>uis,  San  Francisco.  New  Orleans 
and  Louisville,    Part  of  the  excess  is 
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The  executive  committee 
Associated  Press  met  Feb.  22.  Those 
present  were  President  Frank  B.  Noyes 
of  the  Washington  Star,  Adalph  S.  Ochs 
of  the  New  York  l  imes,  W.  I„  McLean 
of  the  Philadelphia  Bulletin.  Charles 
Hopkins  Clark  of  the  Hartforsl  Courant. 
and  John  R.  Rathom  of  the  Providrm-e 
Journal.  Col.  Charles  A.  Rook  of  the 
Pittsburgh  Dispatch,  was  ill  and  unable 
to  attend,  and  Victor  F.  I-awson  of  the 
Chicago  Daily  News  ssas  detained  in 
Chicago  by  business.  Also  present  at 
the  meeting  were  Melville  E.  Stone, 
general  manager:  Frederick  Roy  Mar- 
tin, acting  general  manager ;  Kent 
Cooper,  assistant  general  manager: 
Jackson  S.  FJiiott,  general  superin- 
tendent; Milton  (Jarges.  chief  of  traffic 
department,  and  J.  R.  Youatt  treasurer. 
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falo  Sunday  Times;  and   William  G  late  Hun.  Ges,ri;e  Brown,  the  founder 

Hippler.  city  editor  of  the  Buffalo  Com-  of  the  paper.    During  this  time  he  was 

mcrcial  and  president  of  the  Press  Club  Canadian  correspondent  to  the  Chicago 

of  Buffalo,  died  after  a  short  illness  at  Tribune,  and  also  correspondent  to  a 

the  age  of  73  years.  number  of  Canadian  papers. 

V/ltUAst  Maris  0'Br.!RNK,  editor  of 
the  Stratford  (Ont.)  Beacon,  since  1891 
and  a  past  president  of  the  Canadian 
Press  Association,  died  at  Stratford, 
February  18  after  a  length)  illness.  Mr. 
0"Bcirne  was  editor  of  the  Napanee 
lOnt.)  Express,  1SS1-1HS5.  representa- 
tive of  the  Toronto  Globe  in  Montreal, 
1885-1888;  and  editor  of  the  Woodstock 
(Ont.)  Standard,  18H91891.  He  was 
president  of  the  Daily  Section  of  the 
Canadian  Press  Association.  19O7-190H. 
and  when  the  Dominion  Association  was 
reorganized  in  1914-1915,  he  was  its  first 
president.  A  paral>tic  stroke,  in  1915. 
hi. 


"Ed"  Brewster  Gene 

Chicago. — Callrrs  at  the  Daily  News 
building  will  miss  "Kd."  Brewster,  who 
for  nearly  twenty  years  had  a  cheery 
"good  morning"  for  all  comers.  "Ed." 
once  a  successful  painting  contractor, 
went  to  work  for  the  Daily  News  when 
business  was  tUt  a  long  time  ago,  and 
became  head  janitor.  In  recent  yeais 
he  had  heen  day  elevator  man.  He  died 
February  21,  at  the  age  of  65  years 
after  a  brief  illness  from 


(Obituary 

Fsanc  Makccm,  former  Georgian 
newspaper  man.  is  dead  at  Denver.  Colo  , 
following  an  operation  for  appendicitis. 

James  W  iistcas.  former  Pittsburgh 
newspaper  man  and  Civil  War  veteran, 
died  last  week  in  that  city.  He  was 
80  years  old. 

Ma*.  F.U7A  V,  Hirsts*,  mother  of 
W.  Hippler.  editor  of  the  Buf 


P.  Baismt,  dean  of  the  print- 
ing trade  in  Fredcriclon  ( N.  B.),  is 
dead,  aged  88.  Ho  had  spent  his  whole 
business  life  in  Fredcricton  in  connec- 
tion with  the  publication  of  the  New 
Brunswick  Royal  Gazette.  Fifteen 
jcars  ago  he  was  presented  with  an  Im- 
perial Service  Medal  in  recognition  of 
his  long  public  service. 

Tiiouas  H.  Leonard,  veteran  em- 
ployee and  foreman  of  the  McKeesport 
(Pa.)  Daily  News  composing  room, 
dinl  oi  paralysis   February   18,  aged 

57  years. 

D».  Johs  Slsipier  Kisr.,  a  prominent 
Canadian  physician  and  also  dis- 
tinguished as  a  writer,  died  on  Fchruary 
14.  in  Toronto,  aged  78  years.  He 
serves!  for  three  years  on  the  editorial 
staff  of  the  Toronto  Globe  under  the 


Nearly  rs-err.  person  In  Rittunonit  tean* 

NEWS-LEADER 

'Pi-  Nswi-LiuMa'a  circa  Ut  ion  in 
Kwaraond  it  greater  than  that  of  all  th« 

finta  if  greater  Hun  any  other  Virgins 

Tax  swtirn  rt»(rm«™ta  of  the  Richmond 
ptfifft   anaw   ihr    Ntw«l*jMi   ha*  a 

daily  cifouUtuan  in  Rknmocid  which  ■ 
more  than  three  l<mr»  grnvter  than  it* 
nrar*»t  ctitnpMitor. 

Fore  ten  repreienUiiVea 
The  Keny^mitb  Co..    nii«g©.  UL 
MarhTirijr  Buitrtinc 
B'way  at  J*th  St 
New  York  City 
J.  B.  Keonah.  OiRdlsrr  HI  :K  ,  Atlanta.  Ca. 


FIRST  IN  1 000 
NEWSPAPERS 

A  NetMsnel  Advertiser  with  30 
yeere*  eeperieiace  recently  stated 
that  his  recorsis  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  pbced  it  FIRST  IN 
AMERICA  among  e  thousand 
newspapers. 

Western    Rejirtsentstise,   J,    E.  lasts. 
First  Nat'l   Bsisk   Rilf-.   Cfctcste,  III 
Esstera  Sepnetnutrre.  Din  A  Carrell 
Tribeti.  BW,..  N.w  Y.,k,  N.  Y. 


World  Wide 

ADVERTISING  CORPORATION 

Advertising  lounsei 

On.  Vfmt  34th  St..  N.w  York 

•  roes 
1  Sill 


Fr»  P.p.r. — (If  aav)- 


TIMES 


A  Food  Medium 

Cv«m  duruif  tha  paat  lummrr  four  food 
pagst>« — tsnd  mnr» — mi  tha  alza  of  our 
rarular  wspakly  Thuraday  food  (aatura— 
a  winner  for  Kouiewlvn.  retailer  a  and 
manufacturer  a. 

Wadtiaad^ya    and     Sundaya    (our  auto 
—    aday.  Muale  Page. 

26.649.         Member  A.  B.  C. 

KEIXY-SMfTH  CO. 


FIRST 

in   buying  power 

<mtf  u.*n  AaM>os>iK«ii  <•(  A^m is-nx  Ayrrxxt 

nth  hissVat  hssTtng  po*.«r  ta  <*>ssnrry,  I  <«4 
in  iuvct  *.hss)  ttuttfcrt  clirpj^. 

THE  LNDa^AI»0f.I5 

SINEWS 

F'mi  T  rvT\sfr.  /fAefftit<e  If iwiiii 

CM  A  Cm/t.  Nrw  >'M  Rrt~rs*i^* 


The  seilfiBsliei  el  Ike  tsse  lesdlag 
progr.ssiv.    itvlsh    n.ws.apers  el 

Ness  Y.rk 

THE  DAY 

AND 

THE  WARHE1T 

kli.fS  Into  \.t  us  tbe  eHt  eestertul 
•dvsrtislec  bi.SIsibi  i.  lb.  JesrU*  Asia 


The  National  Jewish  Daily 


Million 
Dollar 
Hearst 
Features 


The  WorW. 


Builders 

International 
'c  Service,  1 

New  York 


Digitized  by  Google 


36 


Editor   &    Publisher    for    February    26,  1921 


{Cvntinmtd  from  page  12 1 
EASY  TALK 


thr  (iipt.  The  editorial  was  as  olni<Hi<ly 
srriotis  as  an  appeal  fur  Prohibition  by 
Dr.  Wilbur  Crafts. 

Nuw,  one  can  reatlily  conceive  lhat 
I'antaKrnel  might  make  a  profound  ar- 
gument in  purpose  to  pro*  c  that  women 
should  not  smoke  pipes  in  preference  to 
cigars  and  cigarettes;  bsit  the  initiates 
tnow  in  advance  that  Pantagrucl  is  a 
huge  joke,  white  a  large4  number  of  the 
outsiders  who  have  not  hrard  of  Rabel- 
ais, but  who  do  know  from  sensual  tJt- 
perieiKe  about  pipes,  cigars  and  cigar- 
ettes, will  question  the  intelligence  of 
the  giant  and  suspect  that  his  great  siie 
is  the  result  of  pumping,  as  a  balloon. 

When  Pantagruel  Incomes  truly  se- 
rious about  pipes-and  women,  or  about 
many  other  matters  of  taste  which  are 
discusssed  seriously  in  newspaper  edito- 
rials, we  have  a  paradox,  To  the  aver- 
age newspaper  reader,  the  paradox  is  a 
joke,  or  an  irritating  fraud. 

In  slkort,  une  may*  ask  definitely — lias 
the  \Vorld-(iarct«e-Herald  an  editorial 
"policy"  opposing  pipes  and  favoring 
cigars  and  cigarettes? 

This  editorial  of  the  pi]>cs  is  not 
unique.  It  is  but  a  single  one  of  many 
illustrations,  from  many  newspapers,  any 
one  of  which  might  point  out  the  ab- 
surdity of  the  anonymous  editorial. 

1  hold  that  the  anonymous  editorial  is 
no  more  fitting  in  these  times  than  many 
other  superstitions  which  have  silently- 
died.     American    journalism,  moving 
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without  discipline  to  envelop  what  has 
been  the  magazine  field,  roust  more  and 
more  emphasize  the  personality  of 
writers,  Signed  articles  of  news,  fiction 
and  belles  ItUres,  are  fast  growing  com- 
mon ;  only  the  editorial  writer  remains 
submerged  in  an  old  superstition.  Sn 
wonder  he  is  (with  some  exceptions) 
apathetic,  having  smatl  stimulant  of  re- 
sponsibility to  the  Public. 

Instead  of  trying  to  be  a  miraculous 
oracle,  seeking  to  produce  the  illusion 
of  a  multiplied  brain  and  achieving  only 
the  character  of  Pantagruel  for  the  edi- 
torial page,  why  not  have  the  editorials 
signed  and  make  the  point  of  view  un- 
derstandably human?  Or  if,  after  an 
"editorial  conference,"  the  majority 
opinion  is  to  be  handed  down  in  the 
manner  of  the  U.  S.  Supreme  Court, 
then  let  the  man  who  uritej  that  upinion 
be  given  credit,  as  is  the  custom  of  the 
Supreme  Court ;  as  was  the  custom  when 
a  certain  cummittee  of  hve  was  appoint- 
ed to  "prepare"  a  certain  well-known 
Declaration,  of  an  editorial  kind,  and 
one  Thomas  Jefferson  was  picked  to  do 
the  writing  and  was  given  full  credit. 


Profeuor.  Chang*  for  Si 

Not  HAN,  Okla— Prof.  t-T  H.  Herbert, 
director  of  the  school  of  journalism  at 
the  University  of  Oklahoma  here,  will 
have  charge  of  the  summer  school 
courses  of  journalism  at  the  University 
of  Kansas  during  the  summer  of  1921. 
Prof.  Herbert  will  take  the  place  of 
Prof.  L  N.  Flint,  of  the  Kansas  school, 
who  will  have  charge  of  a  similar  school 
at  the  University  of  Wisconsin. 


For  Prompt  Service 

TYPE 
Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  fttubursh  Kansas  Or? 

New  Yiirlc  Cleveland  Denver 

Philadelphia  Detroit  Lh  Anjcira 

foltimoec  Cfcfcaaa  J>«n  Frsrw-tsco 

Richmond  Ctartnnerl  fortlaftd 

Ailanrs  St.  Louis  Spokane 

Buffalo  Minneapolis'  Wintupsi 


FOR  SALE 

Two  four-deck 

Potter  Printing;  Presses 

complete  with  Cutler-Hammer  Control,  extra  roller*,  motor*, 
etc.,  all  in  splendid  running  condition.  Presses  print  7 
column*  20  inches  up  to  32  page*  with  one  set  of  plate*. 

also 

Complete  Stereotype  Equipment 

chases,  etc.,  of  corresponding  cizc  and  all  in  A- 1  condition. 

Will  be  sold  reasonably,  immediate  delivery  to  make 
room  for  our  new  plant. 


THE  DULUTH  HERALD 

DULUTH  MINN. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


6c 


FOR  SALE 

A  WORD  for  idvirtlunmli  unJ 

classiKcation.     Cash  with  order. 


Printers*  Outfitter  > 

J*n  rir.ng  Plants  and  Basinm  bought,  and  ■■  '.  1 
American  Tyre.otindeTi'  product*,  printer*  and 
bookbinders  machinery  of  every  deaeslpuuii- 
Conner.  Fer.HUr  A  C.  . :.  Brrkn--.:.  ^  i  .  -Nc* 
York  Csty. 

For  SaJa 

Cbl  Duplex  Webb  Pre»«  Print*  and  fulds 
four,  hx  or  right  race*,  s«ven  c  iln-mm  J  ,$00 
per  hour.  Equipped  with  motor,  duplicate 
rollers,  shafting  and  belting,  firing  n*rd 
daily  and  good  condition.  The  Herald.  Car- 
lisle, Pa. 


F*r  Smim 


HOE  PRESS  AND  EQUIPMENT 

AT  A  BARGAIN 

Him'  Quintuple  <Fo«ynage)  Preas,  inctud 
in*  holder  drive:  stereotyp*  outfit,  chase*: 
alao  tatra  .irmatwre  for  preta  raptor.  In 
gool  conditiun  Can  be  seen  in  ua*rratioD. 
ImcitedsAie  deliver*.  AI*o  one  Nn  I  Lino- 
type,  uoe  No.  S  Lattutyue;  itifm  ifu«b*,  el*. 

THE  NEWS- JOURNAL  CO. 

WILMINGTON.  DEJ_ 


For  Sale 

)  la-page  Go»»  press,  printing  page  cut  off  -  V 
9-14  roehrs :  six,  aeven  or  eight  column,; 
romnlrle  with  MereoiTpe  outfit.  Address  Newt, 
Wheeling.  W.  Va. 

Far  SaJa 

Pacific  Coait  Dadr— with  job  pointing  rlepart 
merit-  Live  CHj  4.000,  Doing  gmaa  bi)*-in<ae 
$ji).O00  annually  at  nice  profit  This  is  a 
rare  opeanrtisiiity.  Will  tah«  right  to  ten 
thousand  cash  tr>  awing  it.  Balanre  raay. 
Don't  answer  nnlesa  you  hare  thai  anumnt  oi 
cash.  Adtltcaa  Box  C  B41,  (.'are  Fj>ltos  ft 
PirM  llaTgl, 


EQUIPMENT  WANTED 

g_  A  WORD  for  idytrtttanvmL  unaar  tal. 
clusincstl...    Cut  with  arsssr. 


FOR  SALE 


Gosa  Straight  Line  Quadruple  Four- 
Deck  Two  Page  Wide  Proa*.  Prime 


4.  6.  8.  It. 

24.0OO  per  hour.  20,  24.  21  or  >2  page, 
papers  at  12.000  per  hour,  lolded  to 
half  page  alee.    Length  of  page  22  44*. 


12.  14  or  la  page  papers  at 
21  or 


This  Prc»s  May  Suit  You. 

WALTER  SCOTT  A  COMPANY 
Pl.AlNFlFl.rj.  NEW  JERSEY 


Press  Wanted 

Stereulype  press  Id  print  up  to  32  panes  incJu 
stve.  Slate  uaaar  of  manufacturer .  Ii 
number,  width  and  rength  ->t  columns;  page 
and  ipeed  rapacity;  eonidiiban.  deactiptlon  of 
alneutype  equipment;  delivery  date  and  cash 
Miee.  Addict*.  Bus  CdHS,  fare  Kairoa  > 
l't  SLJaDU. 


For  S«U 

Matrix  RolWr  suitable  for  wrt  matt  fnr  aale. 
Goos  snake,  Ha*  large  upper  cylinder,  aartaMr 
for  mllina;  wrt  mat*  nnrr  if  d«-«rrd.  nr  twice 
Of  three  times  This  roller  will  he  tuitablr 
for  a  paper  thai  richer  nreila  twn  roller*  ur  a 
apart  machine,  against  rmeri  rnetn.  Pr  ire 
$5Wl,  111)  with  19  Cm]  rhain  drive  rrady  fur 
motor.     Morning  Ledger,  Newark,  N.  J. 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engraver*  on 
the  Earth 

Powers  Photo  Engraving  Co. 

164  Nassau  St.,  Tribune  Bid*. 
Ntsr  Yark  City 


Hoe  Rotary  Newspaper  Press 

Printing  six  or  seven  column  papers.  Cut-off 
22'  *  inches;  speed  20.000  four  or  six  page 
paper*;  10,000  eight,  ten  or  twelve  page 
papers.  Outfit  with  atereotype  machinery  all 
in  good  operative  condition.  Immediate  de- 
livery. 

Baker  Sales  Company,  200  Fifth  Avenue,  New  Yotk  City 
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Classified  Advertisements 


COUNTRY  PRESS  NEEDS 

college:  men 


SITUATIONS  WANTED 

O  _  A  WORD  lar  •rfv«niuniiiiU  under  this 
claealAcatlaa.     Caab  with  ordar.  Far 
thoea  un«tnploy»«  oete  l«eertl«a  (adv.  max  t« 
mcm4  M  «erd«)  FREE. 

a.Mrii  MtMiir 

<  apablc  Alt-froaa>d  acwapaprr  man  or  pleasing 
-»« >i  tiggresaive  (•frsonality ;  u«r  aha  under 
•stands  «  r  rti*ib(,  circulation,  buairteas  Ami 
m*-rhj»nk*l  detail.  desires  general  manacrmrnt 
•  f  paper  demanding  caret  ul  arvd  economical 
i.  s  r1,.|,BKfi»;     best     o.      reference*.  AH<lrr«» 

t  Care  of  Emma  ft  Pvu  num. 

AdvartJalag  Manager 

T  ruinrtt  and  rspertrnccd  Adverti*.ing;  MiuifM 
■  if»  (Otitircliun  a* ith  ltvr  pubtufccf  who 
x.')UlJ  appreciate  loyalty,  eiiefcLueotio-iu  work 
■JUfl  results.  Ill  year*'  experience  in  ml  vert'* 
nth!    and  btulnria  depart  meat*  of  mediums  of 

!t..x  <:  RU,  Care  Em-tor  ft  I'liuinri. 

Rualrtaae  Maiutr  or  Advertising  Manager 

1'oait.un  wanted  aa  bttaiimi  nanager  or  ad 
verttaing  manager  on  tane  live  progressive 
new*pat>er  by  a  real  live  wire  who  knuws  hi»w 
to  produce  reaulta.  Fifteen  years'  experience 
divided  upon  (<*ir  newavpapera.  At  preaent 
buaineas   nunager  ai   medium  aiied  aouthern 


6c 


HELP  WANTED 

A  WORD  imr  advarti*««7t««it»  ur.d«r 
tbia  cla**ifieaik,a.     Caab  wttb  arder. 

Advirtiaing  Man 

Wanted — Good  adrmiaiog  nun,  on*  who  ran 
pre  (tare  upy  and  u  experienced  in  handling 
apcttal  features;  must  auo  hare  knowledge  at 
the  handling  of  classified  ada  Wit)  par  rea- 
sonable salary  and  c  run  minion,  Address  South, 
Hoi  C85«,  Care  Entroa  &  Finuisitan. 

Cnandantlal  Secretary 

(Vinndential  Serretary  fur  Umr  American  f ■* 
tahtisbmetit  m  Tokyo.  Japan.  Yuiuig  man 
mnM  be  well  rdacatcd,  of  gi>od  habit*  ami  pre 
ferahty  with  mhiic  knowledge  id  jxurnaliarn 
and  tbr  publicaiiitu  liu*u>e*a_  Mttderaie  salary, 
■u*j.-n-nt  fur  mmfutflaltle  living  for  tingle  man. 
Reply  in  detail  giving  fall  particular*  Ad- 
■Irr..  all  repliea  by  mad  to  VVufld  Wide  Ad 
*ert.»i»g    Corporation.    L    West    J«lh  Street. 


Head  of  Canadian  WerLly  Na-wapapara 
PolrrU  Out  that  Opportunitiea  Arw 
BoundJeaa  for  Educated  Man 
Who  Can  Ejiprwaa  Viawa 


newspaper.    Correapoaderjc*  confidential.  Ad 
Dog  CSt  Care  ™ 


dreaa 


EDiToa  &  Pritiinn 


Fdimr  and  Praofraadar 

N" on  union  shop  (2S).  Experienced— a  ill 
travel.     K.  Weiia.  15*  Hancock  St..  Brooklyn. 

N.  Y. 

Editorial  Writer 

Kd.tnrial  writer,  parsgrapber,  wants  Strang; 
western  conned  ion     Address  Box  C  784,  care 

Eniton  &  PVM.IIHU, 
CoJurw-M 

Niited  Papera  are  Quoted  Pajtera.  If  you  - ■  l 
C'dumntat  foe  humor  department  addreaa  Box 
C  78J,  care  Kjmtor  at  Pciubmxjl 


Editorial  Writer 

Young,  college  education,  tn  join  staff  pr«*grr» 
aive  mid  western  daily  which  leads  in  stale 
Kxpanding  opportunity  for  man  a  ho  prove* 
him»elf  Address  Box  C  85°.  Care  K.niToe  * 
I'tatmin 

Ltnatype  Oparatae 

A  first  claaa  linotype  operator  to  work  on  an 
upstate  (New  i  orb)  morning  newanaprr 
Steady  work,  (urroundinga  congenial,  and  gn«d 
place  to  work.  Wage*  from  $,M>.0<)  to  $49-00. 
Coniiderable  orertiane  if  deaired. 
C-«0».  Care  E»lTOa  k  Pvatiswri. 


tSfteiat  tn  Fniroa  It  I'rauiini) 
Toronto,  Oitt. — "The  Influence  of  the 
\Yr«kly  Ni- w >p;i|>tr  and  Its  r*Ucc  as  a 
Nat  urn  Builder, "  waa  the  subject  of  an 
address  delivered  h>  \V.  Kupcrt  Davies, 
editor  and  publisher  nf  the  Renfrew 
fOnt)  Mercury  and  president  of  the 
Canadian  Weekly  Newspapers  Associa- 
tion, tiefore  the  members  of  Pi  Delta 
KpMlon,  journalUtk  fraternity,  in  Hart 
Hutitt.  University  of  Toronto,  but 
H  cek. 

Mr.  Davi«  in  hi,  remark*  stressexl 
the  importance  of  the  country  news- 
paper to  it*  community,  an  importance 
whkh  he  thought  wa*  evctt  reUtivcly 
greater  than  that  of  the  average  daily 
newspaper.  Particularly  was  this  true  in 
Canada  where  the  weekly  papers  greatly 


6c 


A  WORD  for  I 


vtrttw 


Ro*n*  Pormva. 

Now     *mpl.>ft.i    do    mtdwett    daily  devirci 
(hangr:  rrhci«nt  rxec«tiv«.  Umilkll  with 
"*lrm;    comprlrnt    makfup:    union;  iwi<t<11« 
prtitmi.    Wrilr  or  wiic  D.  S.  CaKcn. 

RapoflW 

Kr|Hirtrr  want.  po«ilir4i  with  Patlr,  Morning 
<r  Kirnine.  i"  rHy  nl  about  15.<MM,  C.radaatf- 
.(  .chniil  i.f  inurnalnrn,  and  n<.«  wi<h  «Tmin« 
p»l^r  in  unall  city,  ("an  l«rni«h  b»»1  nl  rrfrr 
.n.-r. .^.UajlaWr  May  I.    ,Wiirr»  B..«  (  *».'. 


Special  WrltH 


tion  and  in  influence.  He  pleaded  for 
a  wider  and  more  intelligent  considera- 
tion of  the  weekly  press,  not  merely 
because  of  what  it  is  doing,  but  also  for 
the  attractions  it  offers  to  the  university 
trained  man.  The  need  for  men  who 
could  write,  he  said,  is  great  in  an  age 
whrn  country  publishers  who  give 
editorial  expression  to  their  views  arc 
the  exception  rather  than  the  rule 

An  interesting  discussion  followed  the 
address,  during  which  brief  romments 
were  made  by  E.  Roy  Sayles.  president 
of  the  Canadian  Press  Association;  \V. 
in  niiiMlr  »rsi  .ants  to  trade  wmr  t«t  ut|.lr»    A.  Craick.  editor  of  Industrial  Canada, 
pr<*i  and  linniypea.   Addre*.  B.t*  <'mi.  t^ate  ana  F.  C    Mears.  day  editor  of  the 

,    '-'BLisuta.   Toronto  Globe.    William  G.  Colgate,  uf 

Norris- Patterson,  Limited,  president  of 


Bualneaa  Opportunity 

Party  owning  cruniriilling  intrre-t  in  well 
known  palihr.ni--.ti  plan*  to  ntrrge  it  into  daily 
in  rity  (if  iittt  fiftr  thnunand  Want*  In  gri 
in  Umrh  a  ith  eKiH-rterwed  man  with  fifteen  to 
twenty  (ire  lhn«j«a»d  U>  ?nm  hisn  in  tbta  pr» 
fr-€t,  Pa|*rr  i*  nut  nf  drill  and  tireaml  OKMItf 
ik  worth  in  holding*  ui  uthrr  puUication*  about 
•evenly  five  ib>>u*a.nd  dollar*.  Addrea*  Bo* 
t"  B60,  ("are  Kt-ito*  St  PLBLUHH, 

Bualnaaa  Opoartunfty 

Party  •* ith  new  apartment  houae  in  live  ciij 
m  middle  weai  want*  to  trade  w»e  U*  Dupd 


on  nee 
write 


broad  uutloob  will  be  wet*  -wttb 
iM-wtftaper  aa  feature  writer  or  Snnday  editor 
■  r  Hith  aeeaJy  publication  ur  t>ndicate.  Ad- 
dreta  Box  C  84 i.  Care  Eoitok  Jt  Pt  gLisnr-g. 


CORRESPONDENTS 
FEATURE  STORY  WRITERS 

g_  A  WORD  far  advartlaawiaala  uaaWr  tkti 
claai4Acatn».    Caah  with  arawr. 


Scrorta  Editar-R.partar 

^'..une«tfr  aith  |»rp.  r«ht.  drtr rminatitm  ami 
aSiltty  wrl«.  rnnnrrli.M)  as  tports  fditorrt 
r^.rtrr.  \oa  rmtilMyrd  but  nrr.i  room  to  rx 
pan.!  Plmly  rrfrrmrr-s  Nolhine  anrfri  " 
pr  wrrk  cnn.idrrrH  Writt  Bnx  CHS. 
Kntrria  At  Pi  bm.hii 


Car, 


Prominent  Engineer  writet  intereating.  enter- 
taining,  instructive  artiftei  on  subjecti  in  PeW 
of  Engineering.  Economic*.  Industrial  Rela- 
tions, Assignments  or  will  provide  own  sub- 
ierts,  Addrrsa  Engineer,  c/o  Mr,  Coa.  Room 
III,        C^urrh  ,trrrt.  New  York  City. 

TO  CONSIDER  COPYRIGHT  BILL 


SctanttAc  Circulation  Director 

.If-Mirea  change  and  wotild  like  to  crtinret  with 
Urge     S.*ulherii    or    Weitrrn  nru*p, 

Sn.ij.lO    l<.    100.000  c-ircutatUsn. 


TO" 


w:tb  Motninx,  Evening  and  Saiwlay  edition. 
K*t^rt  ■>«  tiltice  maiiaaTenieiit.  di.trihulina,  srr- 


fanarl:an     Wril«t.    WiH    M«a)t    .»  Moil- 

11  and  12 


»1  ad  tsiints  uf  pr 


year-  i>t 

pt'-dtuibtg  ext-eiient-e.  Wilfa  prenrut 
rfnployet*  *ix  >ear»  and  ha.e  intrcasrd  rir- 
i-ulatMift  *0  prr  cent.  Marrted  man  with  fain 
ily.  Desire  change  to  get  into  larger  Mi 
Mrmtjef  1.  C.  M.  A.  alao  founder  and  e»- 
{•rraident  t,f  one  of  the  largest  tvectiimal  ttr- 
l  uirmon  m.iniger*'  as»tXMlsona  in  the  Uaitrd 
-talc*  Pro.iucli.-n  records  gladly  lubrmttrd. 
Keterrn<e>  I'reaent  emT-loyer*  M  leading 
•..embers  nf  I  C.  M.  A  and  sectional  -.rgani 
tat-.n*  Addre«  Bog  C  «58.  Care  Eoiroa  « 
I'tauaMta.   

Wan  tad  a  Chance 

Stark    in   lemon  grave, 
I    nerd  hetp- 


ny  b. 


Alter    18  jear*  a*  repurter  and 
on    great    and    aniall    .Uilies.    I  blindly 
m»»err   into  erty  editofibip.  etc  .  on  the 
daily  in  town  of   10O  000,  with  a  b«.*a 
*h;.  twught  into  the  game     Expect  U>  dig  <.ut 
before  April  I.     Can  abow  (lean  and  rather 


nuaual  record  Not  <h 
Efiima  k  Pvattsitga. 


Box  C  847.  Care 


P<'*itiniB  at  sgwcial  new*  »»r  editurial  writing. 
s,--,rn    >",*rJ*.  •**«h^  and^  rr|>..Tting  experience. 

■trr*.   iv«  ran?.  Em  Tim 
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HELP  WANTED 

A   WORD    lar  adswrtlaasnrat. 


 Man  Waataa- 

Ma.aarausrtt*  Kirnina  Xrw»t>aner  wut.nl.  uf 
Bo.l  in.  r.Jtt«1  wtlli  Mrlr^t*  ililan  stanrlaril. 
rc  ijuirra  a  enmaeteat  r»i|.v  rr.il.r  al  n»rs> 
Ability  us  tdrt  copy  Inlrllarrnlly  anil  thnr- 
..uchlt  w  a.  rsM-nlial  a>  th.  knack  »l  nutting 
the  lira*  in  tirk.ls  writa  a  snan.  A  rouni  nun 
win.  tan  uVsetup  eaetntrtfe  ability 
Wtilf  Itux  CM*,  tare  Eimiim  at  l*i«tt»m 


{Sffctil  to  Edito*  &  PoLItllial 

MoNltEAL,  Qtte. — A.  convention  of 
(  anadtan  writers  is  to  be  held  here 
March  11-12.  for  the  purpose  of  obtain- 
ing- aj.leiitiite  expression  of  opinion  on 
the  subject  of  the  new  copyright  bill 
from  the  jiersons  most  concerned  in  its 
construction.  Most  of  the  preliminary 
work  is  at  present  being  carried  on  in 
the  offices  of  Professor  Bernard  K. 
SaniUvill,  of  NfcCitll  University.  wh<»  is 
well  known  as  a  jntirnalist  and  as  editor 
of  the  Canadian  Bookman. 

\"i>iing  him  in  lite  work  of  prepara- 
tion is  a  committee  consisting  of  Pro- 
fessor Stephen  Leacock :  J.  Murray 
(filnSon,  J.  J.  Harpell,  tradr  [tatter  and 
inag.i/tnc  publisher,  and  !•*  W.  Wallace. 


High  Court  to  Rule  on  Legal  Daily 

Hrrrst/i. — The  Court  of  Appeals  lias 
ftxttl  February  28  tn  hrar  arguments  of 
the  Buffalo  Commercial  against  the 
Buffalo  cily  council  in  the  action  to 
prevctil  awarding  of  a  city  printing 
contract  to  the  Legal  Daily.  The 
Commercial  claims  the  Legal  Daily  is 
not  a  newspaper  and  that  publication  in 
it  of  city  notices  is  illegal. 


Bourjialy  Cily  Hall 

Cleveland.— Another  member  of  the 
Plain  Draler  staff  has  got  a  city  job. 
He  is  M.  J.  Bourjaily,  city  hall  man, 
who  will  become  publicity  director  for 
the  city  administration,  headed  by 
Mayor  .W.  S.  Fitzgerald  The  position 
also  carries  with  it  the  editorship  of  the 
ofhcial  bulletin  of  the  city  council.  This 
work  has  been  done  by  the  council'* 
clerk.  The  new  job  will  pay  J4.000  a 
year.  Mr.  Bourjaily  has  been 
for  the  P.  D.  on  city  finances. 


Strike  on  Boaton  City  Printing 

Boston— An  attempt  by  a  special 
committee  of  the  city  council  to  arrange 
a  compromise  of  the  city  printing  strike 
failed  when  Mayor  Peters  reiterated  to 
the  committee  that  he  will  enter  no  com- 
promise and  will  take  the  men  back  only 
if  they  are  willing  to  take  the  proposed 
(4  a  week  raise  as  of  April  1.  The  men 
originally  wanted  the  S4  raise  to  be  re- 
troactive to  September  10  and  later  said 
they  were  willing  that  it  be 
as  of  February  I. 


Hudaon  Out  of 

TorrKA.  Kan—  Donald  Hudson,  son 
Of  Paul  Hudson,  editur  of  the  Mexico 
City  Herald,  who  was  held  by  the  Bo- 
livian government,  has  been  released  and 
is  now  Isatk  in  the  L'nited  States,  accord- 
ing to  word  received  here.  Hudson,  a 
former  V.  S.  aviator,  went  to  Bolivia  to 
take  charge  of  the  aviation  department 
of  the  Bolivian  army.  When  the  govern 
n'cnl       •  nverrumed  in  I  rl  rOlnti  I,  Ml 
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TRADE  PAPERS  TO  HAVE  SCHOOL 

N.  Y.  Bstaitsawa  Publisher." 
Will   Lrt.hli.r,  it 

The  recommendation  that  a  school 
of  industrial  journalism  be  established 
by  the  New  York  Business  Publishers' 
.Association,  made  hy  II.  M  Swetland. 
president  of  the  United  PuUMwi*' 
Corporation,  was  adopted  by  a  unani- 
nious  vole  at  a  meeting  held  February 
I".  The  school  was  characterized  as 
the  greatest  thing  the  association  has 
ever  attempted.  Judging  'rom  the 
enthusiasm  manifested,  it  is  assured 
of  the  hearty  suppurt  of  all  member* 
of  the 


Mr.  Swettand  presented  an  outline 
for  the  inauguration  and  operation  of 
the  school  for  the  first  year,  after 
which  such  changes  as  suggested 
themselves  will  be  made.  In  part,  Mr. 
Swctland  said:  "The  committee  be- 
lieves thai  the  school  should  have  a 
faculty  composed  of  at  least  seven 
men — one  man  as  chairman,  and  two 
nun  from  each  of  these  departments, 
editorial,  business  and  service.  These 
men  should  function  through  a  bead 
master  who  will  have  charge  of  the 
enure  work.  The  instructor*  are  to 
prepare  the  literature  for  the  use  of 
their  particular  departments.  This 
•.vill  he  passed  on  by  the  headmaster. 


Iowa  Praia  Chiasm  Sold 

lows  Citv,  la  —  Merritt  C  S|K'idel  of 
Piqua.  Ohio,  has  purchased  the  control- 
ling intere.t  in  the  Iowa  Cily  Press. 
Cili/en.  Associated  with  Mr.  Spicdel 
will  he  F.  Wad*  of  New  Y--rk.  Mr. 
Speidel  recently  wild  his  paper  at  l'irpta. 
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tor  of  the  Rocky  Mnuntain  News  and 
Times,  Denver,  Colo,  is  spending  a 
few  days  in  New  York  on  business. 

K.  L  Bacon,  business  manager  of  the 
Philadelphia  Inquirer,  is  on  a  trip  t" 

Florida. 

W.  K.  B.  D'Esterre,  advertising  man- 
ager of  the  Winnipeg  Free  Press,  has 
been  on  a  tour  of  eastern  Canadian 
cities,  lie  reports  prospects  good  for 
increased  business  in  spring. 

K.  G.  Wheeler,  formerly  with  the 
Tulsa  (Okla.)  Tribune,  has  been  ap- 
pointed advertising  manager  of  the 
Sapulpa  (Okla.)  American. 

Arthur  Booth,  formerly  with  the  ad- 
vertising firm  of  Botsford,  Constantine 
&  Tyler,  of  Portland,  Ore.,  has  been 
appointed  Pacific  Coast  representative 
of  the  New  York  Journal,  Chicago 
Herald  and  Examiner  and  Boston 
American,  with  headquarters  in  Port- 
land. 

Russell  E.  Smith,  manager  of  the 
merchandise  and  data  service  depart- 
ment of  the  Indianapolis  Star,  has 
broken  into  fiction.  Several  stories 
from  his  typewriter  have  appeared  re- 
cently in  the  Bookman,  Telling  Tales. 
Youth's  Companion.  Boys'  Magaiine, 
Classmate,  Extension  Maga2ine,  and 
others,  and  he  is  preparing  a  book  on 


Whitehouse  Dry  Goods  Company  in 
Beaumont,  succeeding  R.  L.  Casey. 

George  E.  Newland,  fur  a  number  of 
years  advertising  manager  of  the  Rosen- 
thal Dry  Goods  Company,  Beaumont, 
Tex.,  has  liecome  advertising  manager 
for  The  Fashion,  a  large  dry  goods 
house  in  Beaumont  Mr.  Newland  is 
president  of  the  Beaumont  Ad  Club. 
Dwight  Locb  of  Port  Arthur.  Tex.,  will 
succeed  Mr.  Newland. 

E.  D.  Reed,  former  directur  of  adver- 
tising for  the  F,  F.  Dalley  Corporation, 
Hamilton,  (int..  has  been  appointed  sales 
and  advertising  manager  of  the  Andrew 
Motherwell  Comjiany  of  Glasgow,  Scut- 
land  and  Dundas.  Ont.  Mr.  Keed  will 
be  stationed  at  the  Dundas  branch  of 
the  company. 

George  F.  Harris,  general  manager 
of  sales  of  the  Falcon  Steel  Company. 
Nile*.  Ohio,  will  take  charge  of  that 
company's  advertising. 

0.  S.  Barrett  has 
tising  director  of  the  Studebaker  Cor- 
poration, South  Bend.  Ind. 

Thomas  T.  Cook,  publicity  manager 
of  the  Bell  Telephone  Company  in  Bal- 
timore since  1918.  and  in  the  employ  of 
that  company  fur  more  than  a  decade, 
has  joined  J.  M.  Daiger.  advertising 
agent,  Baltimore. 


less  telephone  station  of  the  Westing- 
house  Electric  and  Manufacturing  Com- 
pany's plant  at  East  Pittsburgh.  The 
test  was  the  first  formal  one  attempted 
by  the  East  Pittsburgh  station  and  it 
was  worked  on  tile  reverse  when  music 
furnished  by  the  company  band  and 
singers  at  the  Wcstinghousc  station 
wirelessed  back  to  the  banquet  hall. 

President  Pardons  Finnish  Editor 

Poari-ANo,  Ore— W.  M.  Reivo.  one  of 
the  publishers  of  the  Toveri,  a  Finnish 
newspaper  at  Astoria,  ha*  been  par- 
duiieil  by  President  Wilson  from  serv- 
ing the  remainder  of  a  two-year  sen- 
tence at  the  Federal  prison  at  McNeil's 
Island.  Reivo  was  convicted  in  March. 
1920,  for  printing  and  publishing  false 
reports  calculated  to  bring  disrepute  on 
the  American  army. 


Say  Hotter  is  Deceiving  Public 

Detkoit,  Mich— The  police  of  this 
city  are  of  the  opinion  that  M.  Henry 
Putter,  editor  of  Facts,  a  Philadelphia 
sheet,  who  was  recently  reported  to 
have  mysteriously  disappeared  while  on 
a  visit  here,  is  deceiving  the  public. 
They  have  abandoned  their  hunt.  Facts 
recently  began  an  attack  un  Henry 
Ford,  and  Potter  is  supposed  to  have 
come  to  Detroit  in  an  attempt  to  in- 
terview the  automobile  manufacturer. 
His  associate  in  the  business  manage- 
ment of  Facts  is  J.  Aaron  I-a?ar,  who 
several  years  ago  was  instrumental  in 
issuing  some  sensational  fake  "extras' 
in  New  York  and  other  citi«  that  drew 
official  attention  from  the  police. 


•n  Star  Editor  Rubral 

Wilmington.  N.  C— Charles  N. 
Feidefman  has  resigned  as  editor  and 
manager  of  the  Wilmington  Star,  and 
has  resumed  newspaper  work  in  his  old 
home  in  Savannah,  Ga.  Pryur  H.  Battle 
has  been  made  general  manager  and 
Thomas  R.  White  has  been  designated 
as  editor  with  general  supervision  over 


JOLLY  NIGHT  IN  PITTSBURGH 


liun. 


W.  A.  McDennid  has  resigned  from 
Parfumerie  Lournay,  Inc.,  New  York. 

Richard  B.  G.  Gardner  and  William 
Menkel  are  new  assistants  to  John  Sul- 
livan, secretary-treasurer  of  the  A*soci- 
ation  of  National  Advertisers,  in  New 
York.  Mr.  Gardner  recently  was  ad- 
vertising manager  of  the  Vick  Chemical 
Company  and  is  also  well  known  in  the 
national  advertising  field  through  previ- 
ous connection  with  Eaton,  Crane  & 
Pike  and  as  manager  of  the  Publishers' 
Co-operative  Company,  New  York.  Mr. 
Menkel  was  a  captain  in  aviation  during 
the  war  and  spent  18  years  with  the 
American  Review  of  Reviews,  latterly 
as  an  assistant  editor. 

W.  P.  I'"rye,  advertising  manager  for 
the  M.  S.  Wright  Company  of  Wor- 
cester, Ma**.,  has  resigned.  Mr.  Frye 
was  formerly  advertising  manager  for 
the  Royal  Worcester  Corset  Company, 
but  joined  the  staff  of  the  Wright  Com- 
pany in  August.  Mr.  F'rye  has  not  an- 
nounced his  future  plans. 

W.  D.  Scruggs,  who  has  been  adver- 
tising manager  for  the  Graham-Jarrell 
Dry  Goods  Company,  Waco,  Tex.,  has 
for  the 


40th    Ann  ivcj  mry    Banquet    of  Pr«M 
Club  a   Notable  Affair 

(.VpfiW  to  holloa  a  l'l  slisiizs  > 
I'lTTMH'KOH,  Pa.  ■ —  Col.  Theodore 
Roosevelt  and  Miss  Alice  Robertson, 
('ongresswomaii-clect  from  Oklahoma, 
were  the  prindiral  speakers  at  the  Press 
Club  banquet  at  the  William  Pan 
Hotel,  Friday  evening.  Feb.  18.  The 
event  marked  the  fortieth  anniversary 
of  the  club's  existence.  The  affair  was 
attended  by  almost  1,000  persuns.  repre- 
sentative of  the  city's  business,  profes- 
sional and  civic  life,  and  of  newspaper 
dom.  A  message  from  President-elect 
Harding,  who  is  a  life  member  of  the 
club,  was  read.  Each  guest  received  a 
copy  of  "The  Flaming  Torch,"  the 
official  organ  oi  the  club,  gotten  out  by 
the  local  staffs  of  Pittsburgh  news- 
papers. 

The  speeches  were  sent  by  wireless 
phuue  to  points  1.200  miles  distant  A 
transmitter,  concealed  in  a  hank  of 
flowers,  was  connected  with  the  wire- 
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P.sgos.v  SrstlNcvs  Colo.— The  plant  of 
the  Pagosa  Journal  was  destroyed  in  a 
tire  which  swept  the  business  section  of 
this  town  last  week,  doing  $250,000  dam- 
age. 


Cixt»alia,  Wash.— J.  E.  Wells,  a  for- 
mer member  of  the  *taff  of  a  Centralia 
paper,  has  commenced  publication  at 
Toledo,  Wash.,  uf  Use  Cowliti  Valley 
News.  Toledo  has  been  without  a  news- 
paper for  several  month*,  the  Farmer- 
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IS  GREATLY  FAVORED 

Here  are  people  of  all  classes 
and  occupations,  for  the  most 
part  thrifty  and  well  paid;  living 
close  together—yet  with  plenty 
of  room—than  occurs  in  any 
other  similar  area. 

The  zones  of  wholesale  distribution  are 
clearly  defined,  so  that  each  of  them 
can  be  worked  alone  and  results  deter- 
mined rather  than  approximated.  That 
is  why  many  big  selling  ideas  of  this 
generation,  founded  upon  newspaper 
advertising,  have  their  "premiers"  in 
New  England  and  their  spread  over  the 
United  States. 

Every  section  of  New  England  can 
be  worked  in  detail  and  adver- 
tised in  a  Daily  Newspaper  that  is 
read  at  home. 
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PRESIDENT  HARDING— WE  ALL  WISH  YOU  WELL 


Editors  of  All  Political  Faiths  Join  Editor  &  Publisher  in  Extending  Greetings  and  Pledging  Fairness, 
Justice  and  Co-operation  to  First  Journalist  to  Occupy  the  White  House 


|>KESIDENT  HARDING:  May  you  be  is 
bold  as  Cheltenham,  as  square  as  Gothic,  as 
broad  at  DeVinne.  as  upstanding  at  Miehlc.  May 
you  nut  seek  the  Century  Oldstyle  and  may  all  jour 
ftirms  lift  without  the  aid  of  a  "Dutchman." 

IK  VINO  BRANT, 

fkief  F.dltiiriol  Writer  SL  Loui*  Slor     I     !  -  ,<n,ler,t  I . 
★  *  * 

l>ROUD  of  the  distinction  conferred  upon  one 
of  their  profession,  newspaper  men  of  South 
Dakota  join  with  me  in  cordial  greeting  to  their 
fellow  jnurnaliit,  President  Harding,  now  so  worthily 
elevated  to  the  preferred  position  at 
"ilie  top  of  column."  His  "make-ready" 
justifies  us  in  the  belief  that  the  "press 
run"  will  be  without  mishap  and  the 
"impression"  good  to  the  end.  News- 
paper men  everywhere  owe  it  to  them- 
selves to  prove  worthy  the  honor  and 
confidence  the  nation  hat  reposed  in 
one  of  n».  We  are  firm  in  the  convic- 
tion that  he  will  clearly  exemplify  to 
the  world  those  ideals  of  truth  and 
just  account  which  we  cherish. 

J.  H.  M'KEEVER. 

Fijitnr  AKrrdcrn   Anirt.i~l.il  anil  News 

(Pfucrcaiive  tttf-ubtlcan). 

*  ★  ★ 

M>RESI DENT  HARDING  has  estab- 
lUhed  two  new  precedents.  First, 
he  is  the  only  man  who  has  ever  been 
a  member  of  the  United  States  Senate 
to  be  elected  to  the  Presidency.  Sec- 
ond, he  is  the  only  man  ever  been 
elected  President  who  ha*  been  an  edi- 
tor of  a  newspaper.  I  hope  he  will 
establish  a  third  new  precedent  in  that 
he  will  he  the  first  President  of  the 
United  States  who  will  lead  us  and  lead 
the  world  in  a  constructive  program 
for  peace  and  harmony  among  all  na- 
tions, providing  for  the  settlement  of 
all  deputes  between  nations  by  arbitra- 
tion or  ihruugh  an  international  court, 
so  that  we  may  do  away  forever  with 
war  as  a  meant  of  settling  such  con- 
troversies.    JOHN  C  SHAFFER. 

Editor   Shaffrr  Ncnouotrcr*  i  tnilepeudetltt. 

★  ★  * 

'T'HE  best  wishes  of  every  loyal  news- 
paper  editor  go  out  to  Warren  G. 
Harding,  not  because  he  is  an  editor, 
but  because  he  is  our  President  at  a 
time  heavy  with  trying  problems.  The 
fact  that  he  is  a  fellow  editor  only 
makes  it  the  more  pleasant  privilege 
to  extend  our  felicitations. 

GEN.  CHARLES  H.  TAYLOR. 

Editor  Boutin  Glube  I  Independent). 

★  ★  ★ 

rT,HF.  newspaper  profession  has  been  signally  hon- 
tired  by  the  election  to  the  Presidency  of  a 
practical  newspaper  man.  His  fellow  publishers, 
regardless  of  party,  will  lend  President  Harding 
their  support  in  helping  him  tolve  difficulties  which 
face  our  country.  We  take  pride  in  a  pnhlisher- 
President  and  as  giant  him  we  are  for  America  first 
and  party  last.  £  K.  GAYLORD. 

Frlitnr  ffcnlT  OUUhtmwn    »r  <|  Oktaliiitsu  i'tlv  Ticnn 

I  ]l«m„rrotl . 


PRESIDENT  HARDING  Tho  lows  k.».  doc rood 
I  Ihllt  to  VOM  In«ul4l  bo  fixer,  the  o ,e*trtt  o|>(iot  - 
tunlttoo  thai  have  over  hssa  'ijuncJ  to  on  Am,, 
Scon  odltor*  Wo  oro  pioud  of  jroui  wo  honor  th* 
position  you  novo  boot*  chooon  to  AIL  Tno  Vouraol- 
Ism  ot  AsnerUo  nlodfeo  to  rot*  loir,  nahlaoood  ond 
tnio  to  tho  boot  traditions  *l  tsto  nmloooloot  la 
»,  tuth  jrosi  were  o  fallow  woroer,  wkoioboorwj 
support  tor  tho  fulfilment  of  Iko  hlrhoot  idonlo  ol 
America. 

JAMES  WRIGHT  BROWN, 

Editur  ol  Eoirot  A  Pvsusiikr  f/oornofrtfi,  l . 


WITH  tho  innnrtsrolion  ot  Worren  C.  Hordlne- 
Preeldenl  ol  tho  United  Stetot.  Iko  kl«neel 
honor  ever  occoeeVed  Sowroollsiw  In  this  country 
boo  boooj  paid  to  o  resident  of  our  own  city  ol 
Morton.  Th.  Morion  Tllbsino  reins  teitk  Iko  Editor 
A  Publish.,  In  esleadlaf  to  Prooidont  Hordlne 
heertseet  greetine.  ond  t°<rd  wloboo  ond  In  tho 
publieking  frnternity  ot  tho  country  boorlioot  con- 
Srnlnloliono  Inr  Iko  hlsk  konor  thot  bos  CMH  to 
one  ol  ill  members. 

THOMAS  BROOKS  FLETCHER. 
Cdltor  Morton  lOhlol  Tribune  rind  Dereocmlu: I 


PUR  the  first  time  in  the  history  of  our  country 
*  the  newspaper  profession  lias  seen  one  of  its 
own  inaugurated  as  President  of  the  United  States. 
All  newspaper  men  may  well  have  a  just  pride  in 
the  fact  that  in  this  trying  period,  the  country  has 
turned  to  their  profession  for  its  chief  executive. 
In  Warren  Harding,  the  newspaper  profession  has 
a  thnrough-gning  representative.  In  his  great  office 
all  newspaper  men  will  certainly  wish  for  him  the 
fullest  measure  of  success,  and  in  so  far  as  they 
can.  except  for  conscientious  differences  of  opinion, 
they  will,  we  feel  sure,  give  Warren  G.  Harding  the 
best  there  is  in  them  in  the  way  of  good  will 
and  support. 

FRANK  A.  MUNSEY, 

(Indeprndrni  a<  ■ 

★  *  * 

¥N  common  with  tbe  almost  unanimous 
'•pinion  of  the  people  of  the  United 
Stales,  the  Hartford  Courant  rejoices 
that  Editor  Harding  is  to  be  our  next 
President.  It  has  faith  in  hit  charac- 
ter and  his  ability  and  believes  that 
his  i.,  u -  paper  experience  will  be  very 
helpful  in  dealing  with  the  great  prob- 
lems left  for  him  to  solve. 
HARTFORD  COURANT  (m^ukllcan). 

•k*  * 

A  BIT  of  gossip  from  its  correspon- 
dent  at  Washington,  D.C..  gave  the 
Seattle  Post-Intelligencer  opportunity  to 
be  the  first  newspaper  in  the  country  to 
mention  Warren  G.  Harding  as  a 
Presidential  possibility.  This  was  a  day 
or  so  after  the  death  of  Colonel  Theo- 
dore Roosevelt.  Claiming  no  gift  of 
prophecy,  it  is  still  with  a  peculiar 
sense  of  gratification  that  this  news- 
paper joins  with  all  others  of  the  na- 
tion in  welcoming  to  the  high  post  of 
honor  and  responsibility  the  competent 
newspaper  man  who  this  week  becomes 
President  of  the  United  Slates.  Speak- 
ing for  the  far  Northwest,  let  us  say 
that  we  are  with  him  in  the  great  work 
that  he  has  to  do  and  will  be  with  him 
until  it  is  done. 

JAMES  A.  WOOD. 
Kilttnr  Sratrtr  Pmt  Intelligencer  I  Republican ) 

★  *  * 

•THE  Atlanta  Constitution  is  glad  to 
join  with  other  American  news- 
papers  through  Ed  nop.  ft  PfkusHut,  in 
conveying  tn  President  Harding  the  as- 
surance that  regardless  of  political 
affiliation  he  will  receive  our  realous 
support  ill  his  endeavor  to  solve  the  many  vital 
problems  of  the  nation  on  a  patriotic  rather  than 
on  a  partisan  basis.  The  hour  has  struck  when 
patriotism  rather  than  partisan  bitterness  mu«t  be 
the  keynote  to  the  solution  of  the  many  difficulties 
confronting  the  country.  However  great  the  prob- 
lems, they  can  be  better  solved  by  dependence  upon 
tbe  response  of  the  patriotic  impulse  of  the  people 
rather  than  hy  an  appeal  to  their  political  preju- 
dice or  passion.  No  American  journalist  ever  had 
•nth  an  opportunity  as  confronts  Warren  <•. 
Harding,     Lai  PR  hope  that  after  more  titan  one 
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hundred  years  hi*  administration  may  be  character- 
ized as  America'*  second  "Era  of  Peace." 

CLARK  HOWELL 

Miiur  AiUtitft  Cuiinl.tuikift   I  Democratic)- 

THK  Memphis  Commercial  Appeal  salutes  the 
editor-President.  The  finest  tradition*  of 
American  journalism,  we  are  confident,  will  be  hit 
guide  'Juring  his  term  of  office.  Mr.  Harding  has 
grave  questions  before  him.  All  Americans  of 
good  will  should  give  htm  earnest  support.  He  is 
not  our  choice,  but  he  is  our  President. 

C.  P.  J.  MOONEY. 
Editor  Memphis  '    mn  i  "  i»l-A|i*srul  4Uea»ocr*ticl. 

★  ★  ★ 

rTMIE  l'atriot.  Democratic  organ  of  New  Hamp- 
shire  for  112  years,  admires  Warren  G.  Harding 
fnr  the  way  he  forgot  politics  in  the  Marion  Star, 
always  supporting  Marion'1;  Home  candidate  for 
Stat«!  office,  whoever  he  might  he.  regardless  of  po- 
litical belief.  Congratulations  to  him  now  and  may 
God  bless  him. 

EDWARD  J.  GALLAGHER. 

PulitUlirr  <\.ii..nl    I.N     II  I   Patriot   t  IVmnrnitic  I. 

★  ★  ★ 

DRESIDENT  HARDING :  Confronted  as  you 
arc  with  the  most  difficult  problems  a  President 
has  been  compelled  to  face,  you  will  require  the 
united  support  of  all  loyal  Americans.  Please  be 
a--ured  of  full  co-operation  by  the  Houston  Post. 

ROY  G.  WATSON, 
I'mlilriit-I'ablohef    IhmMun    <T»x  >  Pom 
(I mlrurii Jem   !>.-r  ...!.  t 

JLIK.  PRESIDENT:  The  Chicago  Tribune  and 
ilir  Daily  News  of  New  York  felicitate  you. 
In  accordance  with  the  best  tradition  of  our  pro- 
fession we  intend  to  praise  you  when  «e  believe 
yon  are  right,  to  blame  you  when  we  believe  you 
are  wrong,  never  to  lie  about  you  on  pm pott,  and 
even  in  our  fauh-finding  if  we  ever  come  to  it,  (o 
remrmlHT  that  you  are  the  first  magis- 
trate and  entitled  to  the  rrs|>ei-t  and 
consideration  of  all  Americans. 

ROBERT  R.  MrCORMICK.  and 

JOSEPH  M.  PATTERSON. 

I  .1  ■   r  -  1  'I:  TriIL»n*ir  uM  Nrw  York 

\    .  ,   i  I  ■  !.-■-.!    .t   l>:  ■■  ;ll  '  

★  *  * 

|RRKSPECTIVK  of  iwrty  lira**,  j.,iir 
nalists  of  America  necessarily  sensc 
the  honor  l>c«towed  upon  their  profes- 
sion in  the  election  of  'a  newspaper 
puhlisher  to  the  Presidency.  Some  uf 
us  may  have  In  orry  some  arrow-  in 
our  quivrr  am]  let  them  fly  al  our 
hrolhcr  editor  in  the  White  House 
should  occasion  arise,  but  he  has  had 
la  ensrage  in  the  same  sport  himself  and 
u  ill  know  how  it  is.  Warren  G.  Hard- 
ing will  enter  the  White  House  with 
the  Rood  will  of  his  fellow  workers  on 
American  news|iapers  and  for  the  sake 
oi  himself,  the  craft  and  national  good, 
they  will  extend  him  their  ln-sl  wishes. 

WALLACE  T  HUGHES, 
Vice  Pr*siitmt  ar..l   A«srwi*ir  Pvliflslirf 
!    n  •-.  !'-    r»nrirr-ltiurn*l  4lnl    I   ■  li  . .  : 
TinSf-s    I  .  in    in         I  !     iin  ■  t  i'  ■ 

★  ★  ★ 

1\<  >T  basing  supported  President 
Harding  in  either  the  camp-sign  or 
al  the  poll,  we  none  the  less  rejoice 
thai  the  profession  i-  reiiresenled  by 
such  a  fine  old-1'a.sliioncd  American, 
who  is  as  modest  a*  he  is  courageous 
and  patriotic.  May  he  ever  enjoy 
health  and  happiness  in  ibis  great* II  ad- 
venture that  an  rditor  ever  embarked 
up-iii.    Let's  all  pull  for  him. 

JAMES  KEKNEY. 
Kilio.t  Tirnis>ti  (N.  J.I  Tunes  i  ln.te|»niileiu>. 

★  ★  ★ 

|  'I  AKE  pleasure  in  i<iuiiig  with  Ew- 
Tmh  &  I'lnusttrii  in  greeting  Mr. 
Hwsllim  Reserving,  of  cour'c.  the 
right  to  object,  as  they  say  in  Congress. 
All  newspapermen,  regardless  of  poli- 


tics, will  wish  him  success  in  handling  the  tremen- 
dous problems  that  face  him. 

STANLEY  M.  REYNOLDS. 

Kililur  Baltioiure  Kermis!  Sun  I  Independent  Dem.vrr»l»r). 
*** 

JW  EW  SPA  PER  MEN  of  the  South,  regardless  uf 
party  beliefs  and  activities,  gladly  extend  greet- 
ings to  a  newspaper  man  on  his  inauguration  as 
President.  We  hope  for  Warren  G.  Harding  a 
successful  administration  and  sincerely  trust  that 
lie  and  his  Cabinet  may  be  able  lu  solve  the  many 
vital  problems  now  confronting  this  nation.  May 
this  country  be  blessed  with  peace  and  prosperity 
and  may  our  citizenship  be  united  in  helping  to 
bring  this  about  should  be  the  hope  and  prayer  of 
every  patriotic  newspaper  man. 

MARCELLUS  E.  FOSTER. 

•-  Editor  HotM-ufi  iTc*  I  ('hronirlf-  4 1 inJr[H-iiJrnI ) 

★  *  * 

A  N  editor  who  could  solve  the  white  paper  prob- 
lem  in  1919-20  lias  no  occasion  to  worry  over 
the  responsibilities  of  the  Presidency,  or  the  admoni- 
tions uf  his  fellow  editors.    Long  may  he  circulate. 

THE  .KANSAS  CITY  STAR  i  ln.U|.en.lVnt> 

★  ★  * 

r¥,HE  Richmond  Times- Dispatch,  prime)  of  its 
support  of  James  M.  Cox.  journalist,  joins  with 
the  press  of  the  nation  in  wishing  Warren  G. 
Harding,  journalist,  the  first  member  of  the  jour- 
nalistic proles-ion  chosen  lo  the  Presidency,  a  suc- 
cessful administration  that  will  make  for  national 
prosperity  and  rerlcct  credit  on  our  calling  so  sig- 
n, 'i Ik  honored. 

JOHN  T.  BURKE. 
Editur  gictinsonj  Times  Dispatch  (DenHKraticl. 

★  *  ★ 

JOURNALISM  is  honored  by  the  election  tu  the 
Presidency  of  one  who,  having  made  a  success 
in  his  own  profession,  now  achieves  the  highest 
political  ambiiion  an  American  could  have.    It  is  a 


OATH  ADMINISTERED  ON  FAMOUS  BIBLE 


WARREN  G  HARDING,  editor  of 
the  Marion  (Ohio I  Star,  took  his 
oath  of  office  as  29th  President  of  the 
United  Stales,  yesterday,  on  the  >amc 
Bible  vsed  by  George  Washington  in 
1792.  It  is  considered  by  Masons  as  o*K 
of  the  pricelrs;  relics  in  possession  of 
the  order  in  this  country  and  was  taken 
to  Washington  for  use  in  this  week's 
inauguration  by  a  committee  of  New 
Yurk  Masons  on  a  special  car. 

The  llihle  was  opened  at  precisely  I  lie 
same  page  as  when  it  was  it'cd  in  the 
historic  ceremony  on  April  30.  1789.  on 
the  steps  of  the  Federal  Building  now 
called  the  Subtrcasury.  That  is  the  page 
containing  the  last  of  the  Forty-ninth 
Chapter  of  Genesis  and  the  beginning 
of  the  Fiftieth  Chapter  of  the  same 
bonk,  shown  in  the  alios e  photograph 
taken  fur  Entn»  A-  Piioliskkk. 


According  lo  Masonic  records.  Wash- 
ington kept  his  hand  on  this  page  while 
he  took  the  oath,  kissed  this  page,  and 
then,  perhaps  in  nervousness,  turned 
over  the  page,  where  the  Book  of  Exo- 
dus begins.  The  upper  corner  of  tins 
page  is  creased  a  liltie  as  if  it  had  been 
turned  down  as  a  marker  either  during 
ur  after  that  historic  ceremony. 

The  Bible  was  '"Printed  by  Mark 
Haskctt.  Printer  to  the  King's  Most  Ex- 
cellent Majesty,  London.  1747." 

The  Bible,  in  excellent  state  of  preser- 
vation, is  slightly  smaller  Ihmn  the  Usual 
family  sijtc  Iliblc  and  also  smaller  than 
the  hook  usually  used  in  Masonir  ritual 
work.  Il  is  nnw  used  only  in  conferring 
the  degree  of  Master  Mason  in  St. 
John's,  hut  the  lodge  i*  considering 
omitting  even  this  use  and  bringing  the 
relic  uul  only  on  special  inc  isiuns. 


privilege  to  send  Warren  Harding  our  greetings  as 
fellow  newspaper  men.  and  I  cordially  join  in  do- 
ing so.  May  he  do  so  well  in  the  White  House 
that  in  years  to  come  the  nation  in  other  crises 
will  again  turn  with  confidence  to  the  editorial  sane 
turn  for  leadership. 

HENRY  U  STODDARD, 

Editor  New  Y«rti  Evening  Mail  ( TnHeprndrnl ). 

*r*  * 

^(  iT  only  is  Warren  G.  Harding.  President,  a 
journalist,  but  likewise  his  competitor.  James 
M.  Cox.  That,  however,  cut  no  figure  in  the  nomi- 
nation of  either  man.  Nor  was  any  honor  to  jour- 
nalism intended.  Mr.  Harding  owes  hi*  nomination 
largely  to  CoL  George  Harvey,  another  journalist. 
The  journalist  should  not  become  a  candidate  for 
office.  Disinterestedness  is  Ihe  soul  of  journalism. 
The  juurnalist  should  be  content  with  the  oppor- 
tunity afforded  by  his  craft  for  personal  display 
and  public  carefulness.  Nevertheless.  I  join  Edit.* 
&  Publishes  heartily  in  congratulating  the  new 
President  and  in  assuring  him  of  the  sympathy  and 
confidence  of  patriotic  men. 

HENRY  WATTERSON. 

(illVCftllKI,  Tel. 

★  ★  * 

rpilE  Nashville  Banner  in  common  with  all  Ameri- 
can newspapers  is  glad  to  congratulate  the  first 
ieiluw  of  the  craft  to  become  President  and  hopes 
his  administration  will  lie  in  all  respects  successful. 

RICHARD  H.  YANCEY, 

Eiiltur   NaskvUlc    Hunn<-T    (tmlf  cwnslcnt  ) . 

*  *  * 

WARREN  G.  HARDING'S  experience  as  an 
editor  and  publisher  gives  him  many  qualifica- 
tions for  the  office  of  ['resident.  He  ha*  been  closer 
to  ihe  penple  than  has  any  President  of  recent  years. 
He  is  the  first  real  editor  to  be  President.  The 
press  is  |o  be  congratulated.  He  is  a  strong  man 
physically  and  an  able  man  mentally.  The  univer- 
sal esteem  in  which  he  is  held  in  Marion,  where 
he  lives  and  worked,  testifies  to  hi* 
genuine  manhood. 

LAFAYETTE  YOUNG. 

KaVlwl  I>r«  Mmiirs  (III  Capital  '  R*|'Uh1«ar,> 

★  *  * 

J^VERY  good  citizen  is  hopeful  of 
greatest  success  t"  the  Harding  ad- 
ministration and  this,  of  course,  includes 
Ihe  journalistic  profession,  of  which 
Mr.  Harding  is  a  member.  He  goes 
into  ufficc  with  the  best  wishes  of  alt 
<>f  us.  He  should  feel  assured  news- 
paper  men  everywhere,  especially,  wish 
to  support  him  in  his  effort*  to  solve 
the  ureat  problems  of  this  country. 

ROBERT  P.  SCRIPPS. 

V     .'!■  l'\  r.;,;,.       Vl  .  f 

llrvdrp«n.l<riil). 

*  ★  * 

j^jk'  HARDING:  An  edit.ir-Presi- 
denl  is  an  inspiration  lo  American 
journalism,  an  honor  to  a  profession 
which  you  have  long  graced  and  which 
you  cannot  cease  to  love.  The  editors 
of  this  country  will  not  forget  that  yott 
arc  one  of  them  and  in  the  solution  of 
the  vast  problems  that  confront  you. 
you  will  have  their  sympathv  and  their 
help 

F,  LANSING  RAY. 

Preside:*!  a-.il  E.lilor 

Si.  I-ouo  Glofce  Dem**  ral  iKrtMitilifanV 

★  ★  ★ 

nrlglibor  and  friend,  we  extend  lo 
President  Harding  a  hand  of  fel- 
lowship, a  greeting  of  good  will  and  a 
hope  that  mind  to  mind,  the  solution  of 
the  country's  problems  may  he  made 
easy  t,t  the  end  that  the  welfare  of  this 
great  nation  will  bc'l  lie  served. 

ARTHUR  C.  JOHNSON. 

Eililtir  I'.Kumliui  lOhiol  Evening  Di»|s»uti 

(Independent*. 

*  ¥  ★ 

pERMIT  me  to  join  Eiiitob  &  Pub- 
uatfga  in  conveying  to  President 
Harding  my  he-l  wi-hc*  tor  ihe  success 
(Coniwurd  n»  Page  28} 
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WARM  WELCOME  AWAITS  THE  N.  E.  A.  IN 
LAND  OF  SUNSHINE  AND  FLOWERS 


Problem*  Vital  to  Smaller  Newspaper*  of  Nation  to  be  Conatdered 
At  Annual  Convention — W21  be  Goeats  of  Florid* 

for  Whole  Month 


(Sprnei  to  Eerroa  a  Publishes) 


Will  Wilks 
/V/ndVel  If.  £.  A. 


£»1  NSACOLA,  Fla.,  March  4.— This 
city  is  ill  primed  for  the  reception  tif 
llir  members  of  the  National  Editorial 
Association  of  the  United  States,  who  arc 
to  be  the  guests  of  the  people  of  Florida 
for  nearly  the  entire  mouth  of  March. 
The  first  session 
of  the  N.  E.  A. 
Cuvcntion  is 
scheduled  to 
open  here  un  the 
morning  of 
March  7.  Indi- 
cations are  that 
the  meeting  wilt 
lie  the  best  at- 
tended and  most 
important  ever 
held  by  the  rep- 
resentatives o  f 
the  smaller  news- 
papers of  the 
Nation, 

Arrangements  for  entertaining  the 
visiting  editors  are  in  charge  of  the 
Florida  Press  Association  and  the  bus- 
iness men  of  the  stale.  Approximately 
$100,000  has  been  raised  tn  cover  ex- 
penses. George  E.  Hosntcr  of  Braden- 
town  is  secretary  -of  the  entertainment 
committee. 

The  editors  are  gathering  from  every 
corner  of  the  nation  today  in  Birming- 
ham. They  are  to  be  the  guests  of  that 
Alabama  city  tomorrow  and  on  Sunday 
the  city  authorities  and  business  men 
ot  Montgomery,  Ala,  will  play  the  part 
of  hosts. 

The  N.  E.  A  party  is  due  here  early 
Monday  morning  and  will  be  officially 
welcomed  to  Florida  by  Governor  Cary 
A.  Hardee  and  by  President  Gilbert 
Leach  of  tlie  State  Press  Association  at 
?  great  civic  banquet.  The  program 
thereafter  will  be : 

Three  Days  in  Sl  Augustine 

On  the  8th  the  visitors  will  breakfast 
U  DeFuniak  Springs  anil  will  lunch  at 
Marianna,  reaching  Tallahassee  in  time 
for  the  evening  banquet  at  the  capitol. 

The  9th  will  be  spent  at  Jacksonville, 
and  the  10th.  1 1th  and  12th  will  be  put 
in  at  St.  Augustine,  when  the  business 
sessions  will  be  held. 

Sunday  night  the  Uili,  the  special 
train  provided  by  the  state  association 
will  leave  for  (iainesvillc  for  breakfast. 
On  the  night  of  the  14th  the  party  will 
K<i  to  Lake  County,  where  Leesburg. 
'I  raverse,  Ml  Dora  and  Ku'tis  will  be 
visited,  thence  to  I-akcland  for  an  eve- 
ning banquet 

Arriving  at  Bradentown  the  morning 
of  the  16th.  the  visitors  will  be  taken  by 
kutos  through  the  truck  farms  and  citrus 
uroves  of  Manatee  County  and  will  visit 
the  cities  of  Palmetto,  Manatee  and 
Sarasota.  At  3  P  M.  the  parly  will 
leave  by  boat  for  St.  Petersburg,  where 
the  banquet  is  scheduled  for  the  16th. 
Clearwater.  Oldswar  and  Tarpon  Springs 
will  he  visited  March  17. 

Tampa  will  lie  reached  in  the  evening 
and  the  party  will  remain  there  the  18th. 
The  special  train*  will  be  at  Bartow  for 
breakfast  on  the  19th.  At  or  near  Har- 
low one  ol  the  world's  greatest  phos- 
phate mines  will  be  inspected  and  a  day 
spent  visiting  the  "Scenic  Highlands"  in 
Polk  and  De  Soto  counties  where  'ome 
of  the  finest  grape  fruit  and  orange 
groves  on  earth  will  be  seen.  From  this 
section,  which  includes  Winter  Haven, 
Lake  Wales  and  Avon  Park,  the  tour- 


ists will  go  to  Kissimee  and  Orlando  on 
March  20  and  21;  Sanford,  DeLand. 
and  Daytona  on  the  22d  and  23d;  Palm 
Beach.  Fort  Uudrnlalr  on  the  24th.  and 
Miami  on  March  25,  the  latter  town 
being  the  journey's  end.  Thence  those 
who  desire  to  may  make  the  trip  to 
Cuba  or  Bimini. 

The  official  program  of  the  National 
Editorial  Association's  36th  annual  con- 
vention lists  as  speakers:  Senator 
Charles  L.  McNary  of  Oregon.  Dean 
Walter  Williams,  president  of  the  World 
Press  Congress  and  dean  of  the  Mis- 
souri School  of  Journalism;  William  J. 
Papc  and  Jason  Rogers  of  the  Pub- 
lisher*' Buying  Corporation;  Col.  W.  E. 
Haskell  of  the  International  Paper  Com- 
pany and  numerous  others  of  distinction 
in  newspaper  affairs.  The  detailed  pro- 
gram follows: 

PENSACOt-A 
M..J.T,  M.rch  7 

Opening  Session  10  o'clock 
Invocation. 

Addreea  ol  Welcome    Hon.  Carey  A.  Hardee. 

Governor  ol  Florida. 
Addreae   ol   Welcome-  Hon    Gilbert  Luck. 

Prealdent  Florid*  Preea  Aaeoclatiae. 
Kaeponee — Joa    Mitchell   Chappie.  National 

Xtagacina,  EeOeloa. 
President's  Addreee     Will  Woke.  Cray  Eagle, 

Minn. 

Appelalsneat  a  I  Cocrunitteee. 

Afternoon 

1 2 -JO — Luncheon 
1:41 — Tour  of  City,  Ship  Building  Plnnte. 
etc. 

Evening.  7. TO  o'clock 
Banquet — Guests  of  City  of  PenaocoU. 
ST.  AUCUSTINE 
Thursday.  March  10 
Morning  Seealon.  0  o'clock 
Addreee  of  Welcome-  Mayor  ol  St.  Autur- 
tine. 

Reckon** — Mre.  H.  C.   HotnUng.  Mepletan. 

"Creellnga  from  tho  Nevrsciepcr  Man  In  the 

White  House"-  Hon.  Warren  C.  Harding. 

Preeldent  ol  the  United  Statea. 
"The  Story  of  a   Country   Printer,  or  The 

Origin    of    tha    Franklin    Prlco  Ual" — 

Frederick  W.  Smith,  department  of  coats 

nod  etatlatlce.  Porte  Publiahisia  Company. 

Salt  Lake  City.  Utah. 
"Tho    College    Trained    Journnllat — la  He 

Making  Good)"— Profaaaor  Eric  W.  Allen. 

Dean  School  of   lournaiiam,  University  of 

Oregon,  Portland! 
"Colored     Suppleenanto" — W.     G.  Sutllve. 

managing  editor.  Savannah    iGa.l  Pros*. 
Afternoon,  2  o'clock 
" Woman' e  Broadened  Work  In  journalism. 

in  Cltlreoship — Dutlee   In   tho  Home'" — 

Mra.  Genrge  Roomer.  Bradentown.  Florida. 
"Agriculture  and  the  Preae"— F.  W.  Murphy. 

•s-Preaidont  Minnesota  Agricultural  So. 

csety,  Wheeton,  Minn. 


'  Influence  of  tho  Editorial  Page  " — Hon.  C. 

j.    Mooney,    Editor.    Memphis  ITenn.) 

Commercial -Appeal. 
"Going  Alter  Advertletng" — Paul  T.  Harbor. 

Editor.  Commerce  ICe,  I  Observer. 
Evening,  TJ«  o'flock 

Water  "porta  Carnival. 

Friday.  March  II 
Morning  Session.  •  o'clock 
Paper  Proof  ease. 

'  Congressional  Dlecloeurce  in  the  Print 
Paper  Situation" — Senator  Charlee  L. 
McNary.  Chairman  Senate  Invaetigatlon 
Committee. 

"Wood  Pulp  Substitutes,  or  Tha  Manufacture 
of  Paper  from  Saw  Creee" — Gilbert  Leach. 


Editor.  Leeeburg  iMa.i  Cosnmarcial. 
"    ill  N 
nt  V 
alios 

Afternoon,  a  o'clock 


"Saving  the  Small  Newepa 

tlon"  —  President  W.J.  Papa,  Publishers 
Buying  Corporation,  Wat 


«per  from  Estln 
Papa,  Pubhthe 
tarbury,  Conn. 


New  Advertising  Firm  is  Chicago 

The  firm  of  Marsh  &  Marsh  has  been 
formed  to  engage  in  advertising  and 
sales  promotion  work  in  Chicago.  H.  V. 
Marsh  was  formerly  production  man- 
ager o(  the  ).  Roland  Kay  Company, 
and  later  director  of  the  Crafton  Studios 
of  Giicago.  H.  T.  Marsh,  his  associate, 
has  been  in  the  printing  industry  for  a 
number  of  years. 


Bayard  Jonas  Made  Ad  Manager 

Bkiocepokt,  Conn. — Bayard  Jones  has 
been  made  export  advertising  manager 
of  Remington  Arms  Company,  Inc.  Mr. 
Jones  recenily  returned  from  a  trip 
around  the  world  in  the  company's  in- 
terests. 
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COLONEL  McRAE  BACK 
IN  HARNESS 


After    13   Year.   i.   R.t,rem„|    E.  W. 
Scrippa'  Partner  Takaa  Up  Reins,  as 
Business  Director  of  Pacific  Coast 
Dailies  for  One  Year 


(Sertesf  to  to  it,  i  ft  Pt  statists) 

San  Diego.  Cal.,  Feb.  28.— Following 
the  recent  election  of  Roy  \V.  Howard 
as  chairman  of  the  board  of  all  the 
Scripps-McKae  newspaper  companies, 
east  of  the  Rocky  Mountains,  as  sue- 


"Co-Operetlve  Paper  Mille" — Jeeen  Rogers. 
Publisher.  New  York  Globe. 

Report  Standardization  Committee — F.  E. 
Evans.  Chairman.  Belleville  (111.)  Advo- 
cate. 

Report  Executive  Secretary — H.  C.  Hauling. 

Sl.  Paul,  Usui. 
General  Bueineee. 

s  !3_ Visit  lo  Historic  Spots  of  St.  Au- 
gustine. 

Ee.mng.  »JC  o'clock 
"Paper  in  the  Making — Sense  Sidelights  on 

Production,  Consumption  and  Future  Sup- 
pllaa"  llllu  el  rated! — W.  E.  Haskell,  vice. 

R resident.  International  Paper  Company, 
aw  York 

"Zone  Poelal  Problems"  Wright  A  Patter- 
son. Editor  In  Chief  Publishers  AucUlary. 
Chicago. 

"Lights  In  the  Distance  What  of  tho  Fu- 
ture?"'— Charlee  Brough.  es-Gnvemor  of 
Arkansas. 

Saturday,  March  11 
Morning  Seeatoe.  ♦  o'clock 
"Handicape  In  Securing  Foreign  Advertising 

Why   Co  Operation   ie   Neceaeery" — S.  C. 

Thlee.  New  York.  • 
"International    Window    Breaking" — Walter 

Williams,   President   World- a  Press  Con. 

greaa.  Dean  Missouri  School  of  Joumellstn, 

Celtembie.  Mo. 
Report   Legislaiive  Committee — Past  Peesl. 

dent  George  Hoemer.  Bradentown.  Fla. 
Report  el  Cemaaltlee  en  Reeohttioea, 

Election  of  Officers. 

Selection  of  Ntat  Place  of  Meeting. 

Afternoon.  1  o'clock 
Sightseeing  gueete  of  City  of  St.  Augustine 

Evening.  7.30  o'clock 
Banquet  tendered  by  City  of  St.  Auguetine. 


Cot.  Milton  A.  McRae 

cessur  to  the  late  James  G  Scripps.  Col. 
Milton  A.  McKae  today  agreed  to  ac- 
cept the  chairmanship  uf  the  Pacific 
Coast  companies  for  a  period  of  one 
year. 

Col.  McRae.  who  retired  from  active 
newspaper  work  nearly  fifteen  years 
ago,  has  been  the  father  ennfecsor  and 
business  godfather  of  most  of  the  pres- 
ent Scripps-McRae  business  executives, 
by  whom  his  return  to  active  service, 
even  for  a  single  year,  was  received 
with  enthusiasm.  The  Colonel's  office 
today  was  banked  with  flowers  and 
swamped  with  notes  and  wires  of  con- 
gratulation. 

Roth  Col.  McRae  and  Mr.  Howard 
will  confine  their  efforts  entirely  lo  bus 
iness  and  financial  matters,  the  entire 
responsibility  for  the  editorial  policies 
of  all  the  Scripps-McRac  newspapers, 
both  east  and  west,  being  vested  in 
Rubert  P.  Scripps,  the  last  surviving  son 
of  E.  W.  Scripps  and  the  personal  rep 
resentativc  of  his  father. 

The  newspapers  which  will  be  operated 
under  the  business  direction  of  Col. 
McKae  are:  Seattle  Star,  Spokane  Press, 
Tacoma  Times,  Portland  News.  Sacra- 
mento Star,  San  Francisco  New-,  Los 
Angeles  Record  anil  San  Diego  Sun. 


Paper  Mill  Unions  Ask  Raise 

Paper  mill  labor  unions  have  asked 
the  manufacturers  for  an  increase  in 
wages — paper  makers  one  of  5  per  cent 
and  all  other  working  divisions  one  oi 
10  per  cent.  The  proposition  was  placed 
before  representatives  of  the  manufac- 
turers at  a  joint  meeting  held  at  the 
Murray  Hill  Hniel,  New  York,  Feb- 
ruary 24.  No  action  was  taken.  Other 
conferences  will  be  held  and  it  is  prob- 
able that  no  decision  will  be  arrived  at 
before  April. 


To  Honor  E.  L.  Moaaa 

Blttalo. — Friends  of  the  late  Eaton 
L.  Muses.  Jamestown  (N.  Y.)  newspaper 
man  and  historian,  will  place  a  bust  of 
him  in  the  I'-sgles'  temple  of  that  city. 


Uigitizeci  Dy 
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EDITOR  LEADER  IN  LEGISLATIVE  DRIVE 
AGAINST  SESSION  LAWS  GRAFT 


New  York 


Newspapers  Divided  on  Bill 
of  Lyons 


by  C.  H. 


By  ARTHUR 

J>L'BLIC  printing— long  looked  upon 
as  a  nuisance  and  a  burden  upon  tax- 
payer* by  far-sighted  legislators  and  edi- 
tors, and  by  others  of  the  latter  class 
eagerly  sought  after  as  "honest  graft," 
comes  before  what  might  be  called  a 
"super  grand  jury"  at  the  State  House 
in  Albany.  N.  Y,  next  Wednesday. 
Charles  H.  Betts,  editor  of  the  Lyons 
Republican  and  representative  of  Wayne 
County  in  the  Assembly,  and  distin- 
guished as  a  writer  on  topics  govern- 
mental, recently  introduced  a  bill  in  the 
Assembly  to  eliminate  the  publication 
in  newspapers  of  the  laws  enacted  by 
the  legislature,  and  representatives  of 
the  press  and  the  public  will  present  their 
arguments  for  or  against  its  enactment 
before  the  Committee  on  Public  Print- 
ing, of  which  Mr.  Betts  is  chairman,  on 
the  aftcniuun  of  March  9. 

Nation-wide  interest  attaches  to  the 
subject  and  to  the  arguments  which  will 
be  set  forth  at  this  hearing.  What  is 
done  in  New  York  may  suggest  similar 
action  in  other  slates,  possibly  at  the 
instance  of  an  editor  or  editors,  who  find 
little  opportunity  for  public  service  in 
printing  unread  and  unreadable  columns 
of  enacted  statutes.  Mr.  Betts  outlined 
his  ideas  on  the  subject  in  general  in  an 
interview  with  Eomia  &  Publishes)  in 
Albany  a  few  days  ago.  His  bill,  which 
is  in  conformity  with  Governor 
Miller's  message  to  the  legislature  com- 
manding economy  during  his  adminis- 
tration,  is  likel>  to  be  amended  and  will 
pa-s  the  legislature,  Mr.  Betts  believes, 
in  amended  form. 

Disputes  over  a  period  of  almost 
eighty  years  have  marked  the  history  of 
state  printing  in  New  York,  according  to 
Mr.  Betts,  who  has  made  a  close  study 
of  this  aspect  df  stale  government. 

"In  1845."  he  said,  "the  first  statute 
governing  the  printing  of  the  session 
laws  was  enacted  by  the  legislature.  It 
empowered  the  Board  of  Supervisors  of 


I  be  given 

the  privilege  of  publishing  the  laws  en- 
acted by  the  legislature  at  each  session. 
Expenses  of  publication  were  defrayed 
from  the  county  funds,  raised  by  direct, 
local  taxation. 

Lightening  Tax**? 
'"That  continued  for  quite  a  while 
There  were  cnntinu.il  rights  between  the 
county  officers  and  the  newspapers  over 
the  patronage  involved  and  tlw  expense 
r.f  paying  the  newspapers  That  cost  and 
the  continued  squabbling  could  not  last, 
however,  and  the  law  of  1845  was  re- 
pealed in  1892. 

taken  by  a  new  law,  enacted  in  1892. 
which  still  permitted  the  supervisors  to 
name  the  favored  pajiers,  two  in  each 
county,  one  Democratic  and  one  Repub- 
lican, to  receive  the  printing  of  the  scs- 
siun  laws.  That  looks  a  good  deal  like 
the  old  law.  doesn't  it?  The  different 
came  in  the  disbursement  of  payment  for 
the  advertising.  Instead  of 
the  county  funds  direct,  the 
for  public  printing  in  newspapers  came 
from  the  state  treasury  under  the  new 
law,  thus  relieving  the  county  taxpayers 
Of  the  direct  burden,  though  no!  light- 
ening their  taxes  by  a  penny  in  the  long 
run. 

"This  law  provided  also  that  the  pa- 
pers with  the  largest  circulation  be  pre- 
ferred in  the  award  of  the 


T.  ROB8,  Jr. 

but  this  requirement  has  not  been  fol-i 
lowed,  the  Democrats  naming  their  pa- 
per in  each  county  and  the  Republicans 
naming  theirs.  The  result  has  l>ccn  a 
rotation  of  the  printing  among  the  pa- 
pers in  each  county  and  awards  to  two 
papers  each  year  with  the  understanding 
that  other  papers  of  the  same  political 
faith  were  to  be  given  a  part  of  the  'pap' 
by  the  editor  who  received  the  award. 

"Many  evils  have  arisen  from  this 
condition,  not  only  to  the  interests  of 
the  citiiens  whose  pockctbooks  bear  the 
brunt  of  state  expense,  but  to  the  news- 
paper business  itself.  Newspapers  were 
started,  have  been  started  time  and  time 
again,  simply  for  the  purpose  of  print- 
ing the  session  laws,  concurrent  resolu- 
tions, etc.  They  got  an  award  from  the 
count)  board,  or  secured  a  part  of  the 
printing  by  arrangement  with  other  edi- 
tors, became  established  and  made  a 
living  for  their  owners  despite 
incapacity  for  the  newspapi 
the  part  of  the  latter. 

Demoralize  Conditions 

"These  'editors'  know  nothing,  as  a 
rule,  about  the  cost  of  job  printing  or 
advertising,  upon  which  a  country  pub- 
lisher must  depend  for  his  livelihood, 
they  underbid  men  who  know  their  bus- 
iness and  the  cost  of  making  their 
product,  they  produce  inferior  work  and 
in  general  demoralize  publishing  condi- 
tions wherever  they  are  located. 

"From  an  editorial  point  of  view, 
their  influence  has  been  just  as  bad. 
Their  political  opinion  is  for  sale  to  the 
party  that  has  the  disposal  ot  the  session 
laws  printing  and  is  subject  to  change 
just  as  soon  as  they  have  collected  the 
state's  money  in  payment  for  that  print- 
ing. They  are  grafters,  editorial  pros- 
titutes, and  any  editor  who  takes  money 
from  the  public  treasury  and  does  not 
render  in  return  snme  service  to  the 
public,  educational  or  otherwise,  cannot 
stand  up  as  a  self-respecting  leader  of 


thought  in  his  community.  He  cannot 
point  out  derelictions  by  public  officials, 
for  he  is  no  liettcr  than  the  most  cor- 
rupt public  official.  He  has  sold  his 
opinion  and  his  manhood. 

Hall  ■  Million  Wasted 
"What  does  it  cost*  In  round  num- 
bers the  session  laws  in  1920  cost  tile 
state  for  their  publication  in  newspapers 
about  $500,tKX>,  ami  the  concurrent  reso- 
lutions cost  about  $700,000.  The  money 
expended  fur  the  printing  of  the  ses- 
sion laws  can  be  regarded  as  largely 
wasted.  Originally  the  idea  was  that 
their  publication  gave  the  citizens  nf  the 
stale  an  opportunity  to  read  in  their  home 
newspapers  the  laws  that  their  repre- 
sentatives had  enacted  at  the  session 
just  before  the  publication.  That  was 
the  theory'. 

"The  fact  is  that  the  laws  are  supplied 
to  the  newspapers  without  any  index, 
with  no  summary  or  explanation  at  the 
head  of  each  law,  no  statement  of  how 
the  old  statutes  are  changed  by  those  re- 

(Conlinurd  on  Page  24) 

Cornell  Return*  to  Houston 

R.  H  Cornell,  who  has  been  in  charge 
of  display  advertising  for  the  New  York 
Morning  World,  has  resigned  to  go  to 
the  Houston  (Texas )  Chronicle  as  as- 
sistant to  the  publisher.  Marcellus  L, 
Foster.  Mr.  Cornell  was  the  honor  guest 
at  a  dinner  given  at  the  Hofbrau  Feb- 
ruary 28.  when  about  thirty  of  his 
friends  entertained  in  his  honor.  Among 
those  present  were  Howard  Davis.  F. 
Porter  Caruthers.  Steve  Berger.  George 
H  Larke.  Hal  Fink.  George  Auer,  Er- 
nest Birmingham,  ami  George  B.  Mc- 
Clellan.  Following  Mr.  Cornell's  resig- 
nation, W.  G.  Woodward  was  put  in 
cliargc  of  display  advertising  for  the 
Morning  World. 

Ad  Club  To  Grre  Dance* 

The  Advertising  Club  of  New  York 
will  entertain  at  a  series  of  four  "get- 
together"  .lances.  M  March  7.  March 
28,  April  11  and  April  25. 

I.  P.  Mill.  Work  Flea-Day  Week 

LnTBMO«E  Falls,  Me. — The  Interna- 
tional Paper  Company's  mills  at  Chis- 
holm,  Riley  and  Livcrmorc  Falls  have 
adopted  the  five-day  working  week- 
Market  depression  was  assigned  as  the 
cause  in  the  company's 


WOULD  REQUIRE  OHIO 
FINANCE  STATEMENTS 


WHY  NEWSPAPERS  STAND  SUPREME 


PROVIDENCE,    R.   l.-William  A. 

Thompson,  director  of  the  Bureau  of 
-Advertising  of  the  American  newspaper 
Publishers'  Association,  in  an  address 
before  the  Town  Criers  of  Provi- 
dence, R.  I.,  recently,  proclaimed  news- 
paper advertising  as  "the  cheapest, 
most  effective  and  simplest  medium  of 
advertising."  He  predicted  that  the 
great  volume  of  national  newspaper  ad- 
vertising in  1920  would  be  increased  this 
year,  conditions  being  markedly  in  favor 
of  such  a  growth.  He  declared  the 
amount  of  advertising  last  year  in  the 
newspapers  was  approximately  S700.- 
000.000,  about  $2O0.0l«MIO0  0f  which  was 
used  by  national  advertisers. 

In  die  course  of  his  address  Mr. 
Thomson  said:  "You  will  find  the  lead- 
ing local  advertiser  everywhere  the 
leading  merchant.  He  knows  what  he 
wants.  The  national  advertiser  takes  a 
leaf  from  the  local  advertiser's  book- 
He  wishes  to  reach  the  people  of  all 
communities  where  he  wishes  to  do  busi- 
ness. He  knows  that  everybody,  every- 
where, every  day  reads  the  newspapers 

"Advertising  rates  in  the  newspapers 

have  not  begun  to  advance  in  am thinst 
l . i. _  ,k-  - -  . ■        i  ., 


printing,    like  the  proportion  of  the  increase  in 


cost  of  materials  used  in  newspaper 
making.  The  expenses  in  many  in- 
stances have  increased  from  50  to  200 
per  cent. 

"Newspaper  advertising  offers  the  na- 
tional advertiser  an  opportunity  to  ap- 
ply his  advertising.  The  newspaper  is 
with  the  consumer  every  day  like  the 
weather-  Aficr  the  advertiser  has 
studied  his  markets  he  is  going  into 
the  simplest  and  most  effective  form  of 
advertising  there  is,  the  newspaper.  I 
don't  mean  that  the  newspapers  are  per- 
fect. I  believe  that  they  have  a  good 
deal  to  learn.  They  will  have  to  become 
more  conversant  with  the  protflems  of 
the  national  advertiser,  and  they  can 
well  furnish  the  latter  the  fullest  sort 
of  market  analysis.  Agencies  will  have 
to  give  more  thought  to  good  adver- 
tising copy.  Newspaper  advertising  has 
reached  its  .point  of  supremacy  in  the 
national  field,  has  won  its  success,  be- 
cause it  is  in  line  with  modern  economic 
demands  and  common  sense." 

"In  my  opinion,"  Mr.  Thomson  stated, 
"the  automobile  industry  is  coming  to 
realize  that  the  automobile  is  no  longer 
a  specialty  of  a  luxury,  but  is  coming 
to  a  commodity  basis.  The  COM  of  sell- 
ing must  be  cut  down." 


Buckeye  Press  Association  Member*  to 
Work  for  New  LesjislatioB — A.  D. 
Robinson  of  Ravenna  Republican 
Ejected  Preaiclesst 


(fly  TtlttHfh  Id  Edith*  *  Pu*u*a») 
CoLtFMHi-s,  Ohio— The  Buckeye  Press 
Association,  meeting  ht  re  Fehru-irv  24 
and  25.  recommended  the  enactment  of 
a  law  requiring  publication  of  financial 
statements  of  townships,  schools  and 
village  officials.  The  matter  was  placed 
in  charge  of  the  legislative  committee,  nf 
which  6.  W.  C.  Perry  of  Chillicothe  is 
chairman.  James  F.  Gaskins.  editor  of 
the  Sahino  News-Record,  presided. 

Officers  elected  for  the  coming  year 
are:  President,  A.  D.  Robinson.  Ra- 
venna Republican;  first  vice  president. 
S.  B.  McConncll,  Cadiz  Republican : 
second  vice  president.  A.  E.  Huls.  Lo- 
kan  Republican ;  third  vice-president. 
George  R.  Kinder.  Rockfnrd  Press ; 
fourth  vice  president.  H.  C.  Ramsdell. 
Sycamore  Leader;  fifth  vice -president. 
C.  B.  linger.  Eaton;  corresponding  sec- 
retary. F..  Benjamin  Yale.  WaynesfieUl ; 
recording  secretary'.  Miss  Eloi*  Thrall. 
Carey  ;  treasurer,  W,  R.  Conaway,  Car- 
dington.  Each  vice-president  is  chair 
man  of  his  district.  The  executive  com- 
mittee was  instructed  to  investigate  pos- 
sibilities of  a  summer  outing  on  the 
Ohio  River 

Students  Pr***nt  Program 

During  the  program  addresses  were 
made  by  )  H.  Larimore.  publicity  man 
of  the  State  Farm  Bureau  Federation. 
"Linotype  Stunts ;"  A.  E.  Huls.  Logan 
Republican,  "If  I  Were  a  County  Edi- 
tor;" J.  R  Alexander.  Zanesville :  Ru 
pert  Beethan.  speaker  of  the  Ohio  House, 
and  Licut.-Gov.  Clarence  J.  Brown; 
•Newsprint  Situation,"  ll.  E.  Burry. 
Whittakrr  Paper  Company;  "Paper 
Making."  W.  A.  l-egg,  of  Howard  Pa- 
per Company,  L'rbana ;  "Future  of  the 
Printing  Industry."  Harry  Hillman,  ed- 
itor of  the  Inland  Printer;  "Censoring 
the  Censor  Board,"  Maude  Murry  Mil- 
ler, Member  of  the  Ohio  Censor  Board  ; 
"Government  Trained  Apprentices."  Karl 
Buhl,  Cedarville  Herald 

Students  in  the  Ohio  State  University 
department  of  journalism  presented  a 
program  February  25  during  the  session 
on  the  campus.  Under  the  direction  of 
Professors  J.  S.  Myers  and  O.  C.  Hooper 
of  the  department,  a  tour  of  the  print 
ing  plant  of  the  University  Daily  Lan- 
tern precesled  the  discussion  of  news- 
paper problems  by  the  students. 


On  the  basis  of  replies  received  to  a 
questionnaire  mailed  to  200  weekly  edi- 
tors, Harold  W  Wctherholt  discussed 
"Making  Advertising  Pay"  Results  of 
the  canvass,  which  concerned  itself  with 
an  attempt  to  determine  the  cause  of 
the  weakness  of  so  many  weeklies, 
showed  that  few  publishers  employ  the 
cost  accounting  system  and  that  only 
a  few  of  the  weeklies  are  successful 
financially  when  not  run  in  conjunction 
with  a  job  printing  shop.  The  value  of 
n<  wsinrss  in  -torus,  .it  cut  service  fi  if 
advertisers  and  of  changing  the  ads 
semi-monthly  was  emphasised. 

F.  C.  Dean  -t  the  agricultural  exten- 
sion service  discussed  "Farm  News  in 
the  Weekly  "  Other  speakers  and  their 
subjects  were:  Margaret  A  Bamhach 
on  "The  News  Field  of  the  Weekly  ;" 
Rut'i  Bushv  on  "Newswriting,  Head- 
lining and  Makeup:"  Maurice  A.  Sett*, 
piro  on  "The  Yalue  of  the  Editorial;" 
and  Charles  S.  Nelson  on  "Corrcspond- 
•.  Its  Gathrrir.ir  and  Editing." 
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EMPIRE  PRESS  UNION'S  SCHOLARSHIPS 
FOR  YOUNG  BRITISH  JOURNALISTS 

Travel  Over  Britiah 


o 


N'E 


in  Interest,  of  Unity 
at  Lifting  of  Excess 
Tax  on  Business 


By  HERBERT  C.  RIDOUT. 

Londfn  Editor,  Eihtob  &  Pi'b«.ishk» 
>f  the  many  subjects  discussed  general    business   conditions  in 


at  the  Imperial  Pre«s  Conference 
Canada  last  August  is  now  taking  con- 
crete form  and  in  its  operation  promises, 
in  itself,  to  justify  that  convention  bv 
its  far-reaching  results.  It  is  no  lew 
than  thr  institution  of  a  scheme  of 
travel  scholarships  for  young  journalists. 

A  powerful  committee  of  the  Empire 
Press  Union  has  the  arrangements  in 
hand,  its  mentlHrrs  comprising  Robert 
Donald,  the  Yorkshire  newspaper  pro- 
prietor. Sir  Sidney  Lee.  Miss  M.  F 
Biliington  (the  Daily  Telegraph  J.  J.  P. 
Collins  (the  Cape  Times,  etc.).  Taylor 
Derbyshire  (Australian  Press  Associa- 
tion), Miss  A.  E.  Evans  (New  Zealand 
\*sociatcd  Press),  R.  K.  I.nng  (The 
Times).  J.  A.  Spender  (Westminster 
Gazette),  George  Springfield  (president 
of  the  Institute  of  Journalists),  and 
Miss  E.  L.  C.  Watson  (New  Zealand 
Press  Agency). 

The  scheme  was  originated  at  the  Im- 
perial Press  Conference  and  is  intended 
to  enable  young  journalists  of  proved 
capacity  to  secure  by  travel  a  comprc 
hensive  and  accurate  knowledge  of  the 
political  and  industrial  conditions  and 
possibilities  of  the  Overseas  Dominions 
of  the  British  Empire. 


Great 


Britain.  E.  P.  D.  was  a  war  tax  of 
such  magnitude  that  it  crippled  enter- 
prise, and  operated  unfairly  in  its  inci- 
dence 

Because  advertising  expenditure  was 
permitted  to  rank  as  a  business  rxpensc 
and  therefore  reduced  the  amount  of 
E.  P.  D.  payable,  it  resulted  in  a  certain 
amount  of  additional  advertising,  but 
this  was  renderesl  of  little  value  by  rea- 
son of  the  fart  that  the  same  duty  in 
another  direction  had  the  effect  of  lim- 
iting enterprise  and  its  consequent  Ivgher 
production  and  maintained  high  prices. 
The  abolition  of  the  tax  will  now  divert 
expenditure  into  those  channels  that  se- 
cure better  and  cheaper  production  meth- 
ods and  in  natural  sequence  a  gradual 
decline  in  prices,  when  advertising  will 
once  more  take  its  place  as  an  economic 
factor. 


less)  will  not  fall  into  line,  and 
and  until  it  does,  any  price  advance  by 
other  journals  would  be  fraught  with 
danger  to  those  concerned. 

New  Dailies  in  Illinois 

Sr»iNe»itij),  111.-- A  number  of 
changes  have  been  announced  by  Central 
Illinois  weeklies  in  the  past  (ew  days. 
Harry  L.  Frier,  publisher  of  the  Benton 
Republican,  has  announced  that  he  will 
launch  the  Daily  Republican  March  15. 
L.  O.  Trigg,  publisher  of  the  Eldorado 
Journal,  is  preparing  to  start  a  daily  in 
that  city.  The  weekly  edition  of  the 
Saline  (  ourity  Register  which  was  es- 
tablished at  Harrisburg  in  lott  has  been 
suspended.  After  suspension  of  publi- 
cation for  over  two  years  the  plant  of 
the  Clay  County  Advocate  has  been  sold 
by  J,  C.  Sanders  to  William  T.  Carder 
who   has   resumed   publication   of  the 


'BOB"   SMALL  DIRECTS 
CONSOLIDATED 


of  President*  and  Politician  of 
Ail  Parti-  Will  Assume  Editorial 
of 


have 


nd  on 

ACCORDING  to  the  official 

the  Newspaper  Society,  the  prices  of 
the  London  penny  dailies  were  to  ad- 
vance on  January  24  to  three-halfpence 
(six  cents).  We  arc  well  into  February 
and  no  such  step  has  been  taken.  That 
it  was  justified  seems  heyond  doubt. 
The  Daily  Express  says  that  the  posi- 
tion is  so  serious  that  three  metropoli- 
tan newspapers  are  offered  for  sale, 
(One,  the  Globe,  has  passed  over.) 

trouble  is,  continues  the  Express, 


120-Yoar-Old  London  Globe 
a  Victim  of  High  Coats 

gRITISH  journalistic  traditin 
suffered  a  severe  blow  in  tt 

tion  of  the  London  Globe  as  a  separate  that  in  order" to  ensure"  ihrir'suppTie's  of 

entity.    It  has  just  been  amalgamated  newsprint,  newspapers  were  obliged  in 

with  another  evening  paper,  the  Pall  Mall  1919  and  1920  to  undertake  long-term 

Gazette.    The  Globe  has  been  in  exist-  contracts  for  paper  at  prices  averaging 

ence  since  1803.  but  latterly  had  passed  £15  a  ton  more  than  the  figure  at  which 

through  a  very  trying  period  owing  to  newsprint  can  he  ohtained  in  the  open 


the  very  high  costs  of  production.  Tli 
new  proprietor  is  the  Hon.  Morton  Weir, 
son  of  Lord  Inrerforth,  who  acquired 
the  greater  portion  of  Sir  Henry  Dal- 
riel's  interest  in  the  Pall  Mall  Gaiette 
about  three  months  ago. 

The  story  of  the  Globe,  for  many  years 
printed  on  a  pink  paper,  is  one  of  un- 
usual incident.  It  was  first  published  in 
1803  because  the  book  publishers  of  that 
day  were  dissatisfied  with  positions  alot- 
ted  to  their  announcements  in  the  Morn- 
ing Post,  and  a  prominent  London  book 
publisher,  John  Murray,  was  associated 
in  its  production.  In  1892  it  was  one 
of  the  first  London  dailies  to  adopt  the 


McCona  Charges  in  Book  Form 

Buffalo  — "The  Closed  Shop  Press." 

made  bciorc  business,  industrial  and  civic 
organizations  throughout  the  country,  is 
the  title  of  a  volume  now  being  distrib- 
uted !  '■  '  Mi  Cone,  general  manage* 
of  the  Buffalo  Commercial.  In  this  book. 
Mr  McCone  reiterates  his  charges  that 
with  a  half-dojten  exceptions,  and  as 
many  more  "milder  exceptions."  the 
press  of  the  nation  is  dominated  and  ren- 
sored  by  chapels  of  the  International 
Typographical  Ifnion, 

Associated  Pre**  Note* 

Donald  McKay,  who  has  heen  cor- 
respondent at  Sioux  Falls,  S.  D.,  has 
been  transferrer!  to  Des  Moines,  as  mail 
editor.  He  has  been  succeeded  by  Wil- 
liam H,  Graham,  who  was  state  mail 
editor  at  Springfield,  HI.  Frank  Butzow 
succeeds  Mr.  Graham.  The  Marshfield 
(Wis.)  Daily  News,  afternoon  paper, 
has  become  a  member  of  the  Associ- 
ated Press.  E.  P.  Powell,  A.  P.  cor- 
respondent at  Manila,  P.  L,  has  discov- 
ered a  new  mailing  tube.  Recently  he 
forwarded  two  membership  certificates 
in  a  section  of  bamboo. 


By  Hardest  Colfax 

(Sftcltl  la  Eoitok  a  Fl'sajsHna} 

Washington,  March  4.— Robert  T. 
Small,  one  uf  the  best  known  reporters 
m  America  who  returned  here  this  week 

 with  President 

Harding  from 
St.  Augustine, 
Florida,  bee-  mi-s 
editorial  director 
of  the  Consoli- 
dated Press  As- 
soc i  a  t  i  o  n  on 
Monday,  March 
7th. 

"Boh"  Small, 
as  he  is  famil- 
iarly  known  to 

T  Snsi.i 


rid  generally,  hi 


net  officers,  and 
the  newspaper 
avenng  the 


activities  of  the  President-elect  since 
December,  writing  daily  dispatches.  He 
will  write  an  analysis  of  political  devel- 
opments from  the  national  capital. 

During  his  stay  in  Marion  and  St. 
Augustine,  Mr.  Small  added  manv  new 
acquaintance*  to  an  already  long  list 
that  has  been  developed  through  Demo- 
cratic and  Republican  administrations. 
Durmg  the  campaign,  he  traveled  with 
Governor  Cox.  Prior  to  that,  he  ac- 
companied President  W  ilson.  President 
Taft,  President  Roosevelt.  Mr.  Small 
is  equally  at  home  at  Republican  and 
Democratic  gatherings.  His  writings 
have  a  fine  sense  of  balance  and  a  back- 
ground which  carries  conviction  to  his 
readers. 

Acquaintance.  a 


market  to-day.  In  other  words,  they 
are  paying  SO  per  cent  more  than  they 
would  be  paying  if  they  were  not  sad- 
dled with  contracts. 

The  prices  of  the  dailies,  it  is  under- 
stood, would  have  heen  duly  raised,  as 
mentioned,  hut  for  the  fact  that  one  very 
powerful  group  (which  shall  be  name- 


Memorial  To  George  Brown 

Toronto,  Ont, — William  Houston,  XL, 
A ,  has  presented  to  the  Public  Refer- 
ence Library.  Toronto,  what  is  said  to 
be  the  most  lifelike  portrait  in  Canada 
of  the  late  Hon.  George  Brown,  founder 
of  the  Toronto  Globe. 


PULITZER  STUDENTS  PRINT  ONE  PAGE  TO  SEE 
WHAT  THEIR  DAILY  LOOKS  LIKE 


A  NEWSPAPER  in  New  York  just 
for  a  day.  That  is  what  the  stu- 
dents of  the  Columbia  School  of  Jour 
nalism  did  on  Thursday,  February  24, 
to  demonstrate  that  they  could  put  out 
a  real  newspaper  in  New  York  City 
under  real  working  conditions. 

Not  only  did  they  write  and  edit  it, 
but  thcv*made  it  up  as  well  and  had  the 
first  page  printed  to  show  how  the  "Co- 
lumbia Journalist"  would  look  in  type. 
Expense  kept  them  from  having  the 
other  pages  printed,  but  llicy  were  ready 
and  could  have  gone  to  press  on  time. 

For  weeks  regular  New  York  city  as- 
signments have  been  given  to  students 
in  the  class  under  Prof.  C-  P.  Cooper, 
formerly  of  the  New  York  Times.  An- 
other section  worked  on  copy  reading 
Will  Improve  Conditions  atlf[  head  writing  and  a  dummv  paper 

TpHE  undertaking  by  the  British  Chan-   was  made  up. 

*  cellor  of  the  Exchequer  that  the  "Do  you  think  it  would  lie  possible 
harmful  excess  profits  duty  is  to  be  to  put  out  a  newspaper?"  an  owner  of 
withdrawn  has  created  a  new  wave  of  one  of  the  New  York  job  printing  plants 
confidence  that  will  go  far  to  improve   who  was  visiting  the  school  asked. 


One  of  its  institutions,  maintained  un- 
til the  early  days  of  the  war,  was  a 
system  of  riders  on  horseback  to  bring 
the  Parliamentary  reports  from  the 
House  of  Commons  to  the  office,  in  re- 
lays every  few  minutes  while  the  House 
was  sitting.  In  1915  the  paper  was  sup- 
pressed for  a  fortnight  in  consequence 
of  its  articles  declaring,  in  defiance  of 
official  contradiction,  that  Lord  Kitch- 
ener had  tendered  his  resignation.  From 
that  period,  under  various  proprietors, 
the  Globe  shrank  in  site  until  it  became 
a  victim  to  the  high  prevailing  costs. 


"Why  not?"  was  the  answer. 

"If  you  can  really  do  it,  I'll  print  the 
front  page  just  to  show  you  how  it 
looks,"  he  offered, 

The  demonstration  was  made  under 
actual  working  conditions.  Copy  from 
the  Associated  Press,  the  United  Press 
and  the  City  News  was  used.  Early  on 
the  Thursday  morning  students  were 
sent  to  various  parts  of  the  city  to  cover 
real  assignments.  About  fifty  students 
worked  as  editors,  make-up  men,  and 
news  writers  Women  students  helped 
as  well  as  the  men.  The  paper  went  to 
press  on  time,  although  some  of  the 
copy  traveled  fifteen  miles,  from  down- 
town to  Morningsule  Heights  and  back, 
before  it  went  into  type. 

The  first  page  of  the  paper  can  well 
be  compared  with  that  of  many  of  the 
New  York  evening  newspapers  of  that 
date.  While  the  students  scored  no 
Inats  they  claim  that  they  were  not 
"lifted"  on  a  single  story  of  importance 
during  the  day. 


No  newspaper  man  ever  i 
friendship  with  a  Republican 
than  Small  did  with  Mr.  Taft.  For  two 
and  a  half  years  of  his  administration 
Mr.  Taft  never  left  Washington  without 
asking  if  •  Bob"  Small  was  on  board. 
Mr.  Small  was  a  member  of  Mr.  Taft's 
"bridge  whist  cabinet."  which  led  to 
an  interesting  incident  at  St.  Louis  in 
1909  when  Taft  was  starting  on  a  five- 
day  trip  down  the  Mississippi  to  New 
Orleans.  No  one,  but  a  few  cabinet 
members  were  to  be  included  in  the  Pres- 
ident's immediate  party  aboard  the  light- 
house tender  on  which  Mr.  Taft  was  to 
travel.  The  newspaper  men  and  others 
were  aboard  a  separate  steamer  as  were 
several  score  of  congressmen  and  sena- 
tors and  members  of  a  waterway  asso- 
ciation. The  President's  boat  had  cast 
off  from  the  levee  when  Mr.  Taft  dis- 
covered "Bob"  Small  was  not  aboard  the 
craft.  The  whole  get-away  program  was 
halted,  boats  pulled  alongside  and  Small 
was  taken  aboard  bag  and  baggage. 
While  Small  was  with  him,  Mr.  Taft 
never  let  his  stenographers  give  out  a 
statement  until  Small  had  seen  it. 

Later  when  Smalt  was  head  of  the 
Public  Ledger  Bureau  at  Washington 
and  Mr.  Taft  was  writing  editorials  from 
Washington  he  always  referred  to  him- 
self as  being  "on  'Bob'  Small's  staff"  and 
freely  consulted  with  "Bob"  Small  as  to 
what  he  should  write  and  how  he  should 
write  it, 

In  Mr.  Taft's  administration,  Mr. 
Small  often  knew  news  and  published  it 
before  Mr.  Taft's  private  secretary  had 
knowledge  of  the  fact.  This  was  notably 
true  when  Charles  Dwyer  Norton  was 
<«-rrtary  to  Mr.  Taft.  Mr.  Small  pub- 
lished the  statement  that  Mr.  Taft  was 
sending  Senator  Murray  Crane  to  Minne- 
apolis to  consult  with  Secretary  Ba!- 
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linger  as  to  whether  the  latter  would 
resign  and  end  the  senatorial  fight  in 
Washington.  Norton  formally  denied 
the  story  before  he  had  seen  Mr.  Taft. 
Then  he  went  to  the  President  to  "com- 
plain" of  Mr.  Small  hot  was  met  with 
that  chuckling  which  made  Taft  famous. 
Norton  hated  to  get  "scooped"  as  sec- 
retary, but  the  truth  of  the  matter  was 
that  numerous  times  he  did  get  scooped 
and  no  one  enjoyed  his  discomfiture 
more  than  did  Mr  Taft. 

But  "Bob"  Small  has  been  trained  not 
alone  in  national  publics  but  practically 
every  branch  of  ncvespapcr  work.  Dur- 
ing fourteen  years  bf  service  with  the 
Associated  Press.  Mr.  Small  covered  as- 
signments in  nearly  every  part  of  the 
world.  On  the  executive  side  of  news- 
paper work  he  has  served  for  four  years 
as  superintendent  of  the  Southern  Divi- 
sion of  the  Associated  Press. 

It  was  Mr.  Small  who  met  William 
Bryan  on  his  return  to  this 
in  1906  and  in  this  same  year 
covered  the  first  gubernatorial  campaign 
of  Charles  Evans  Hughes  Mr.  Small 
covered  the  Thaw  trial  for  the  A.  P..  in 
1907,  and  the  Haywood-Moyer-Pettibonc 
trials  in  Boise,  Idaho,  the  same  year. 
He  wrote  the  vivid  description  of  the 
departure  of  the  American  battleship 
fleet  on  its  trip  around  the  world  in  1907 
and  his  story  was  of  such  striking  merit 
that  the  Associated  Press  broke  a  life- 
long precedent  and  sent  a  note  on  its 
wires  telling  editors  that  Small  was  the 
author  of  the  classic  they  were  inquiring 
about 

Mr.  Small  was  the  first  to  write  of  the 
split  in  the  Republican  party  in  1912  and 
covered  the  first  convention  of  the  Pro- 
gressives. With  the  exception  of  1916, 
when  he  was  on  the  European  hattle- 
front.  Mr,  Small  covered  the  political 
conventions  of  every  party  during  the 
last  sixteen  years.  He  succreded  Fred- 
erick Palmer  in  1916  as  the  official  Amer- 
ican correspondent  at  the  British  front 
an  France,  where  he  was  stationed  with 
Sir  Philip  Gildis,  Sir  Perceval  Gibbons 
and  others  Small  wrote  some  of  the 
most  brilliant  accounts  of  the  later 
Sommc  offensives  anil  the  operations  nt 
Vimy  Ridge  and  Arras. 

Mr.  Small  met  General  Pershing  in 
1917  when  he  arrived  in  France  and  cov- 
ered the  American  expeditionary  forces 
until  his  return  to  America  in  1918,  when 
he  became  head  of  the  Washington  bu- 
reau nf  the  Philadelphia  Public  Ledges 
He  joined  the  Consolidated  Press  last 
December. 

Baker  Lmtm  St.  Louis  SUr 

Sr.  Louis.— John  R.  Baker,  for  the 
past  three  years  manager  of  the  Bureau 
of  Merchandising  and  Promotion  of  the 
St.  Louis  Star,  and  formerly  with  the 
Minneapolis  Journal,  has  resigned  from 
the  Star  to  become  publicity  director 
and  assistant  to  the  president  of  Skouras 
Brothers'  Enterprises,  which  control  a 
circuit  of  eight  motion  picture 
in  St.  Louis. 
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SUNDAY  EDITION  FOR 
WISCONSIN  NEWS 

Hunt    MihrauluM    Paper    Will  Use 

Chicago  Herald  Examiner  a*  Nucleus 

for  Eight-See tioa  km,  with 
A.  P.  5ei 


SJiLWAUKuc,  Wis.,  March  1  —  The 
Wisconsin  News  announced  Tuesday* 
that  beginning  next  Sunday  it  will  pub- 
lish a  Sunday  issue,  as  stated  in  Enrnn 
&  Pt  m-ISIICT  several  weeks  ago.  The 
News  is  an  afternoon  newspaper,  owned 
by  William  Randolph  Hearst,  and  the 
Chicagn  Sunday  Herald-Examiner  will 
be  used  as  the  nucleus  of  the  new 
The  name  will  Ik-  "The  Sunday  W 
sin  News  and  The  Sunday  Chicago 
Herald-Examiner."  and  the  paper  will 
be  a  combination  of  the  feature  and 
telegraph  news  sections  of  the  Herald- 
Examiner  and  Milwaukee  ami  Wisconsin 
News  to  be  supplied  by  the  News. 

The  combined  ncwspai>rrg  will  be  fur- 
nished to  Wisconsin  residents  who  have 
been  taking  the  Sunday  Herald-Exam- 
iner, which  has  a  large  circulation  in 
Wisconsin.    The  price  will  be  10  cents. 

By  combining  the  Herald-Examiner 
with  the  News,  the  new  paper  will  have 
the  benefit  of  a  Saturday  night  Associ- 
ated Press  service  which  it  otherwise 
would  not  have.  The  International  and 
Universal  news  services.  both  Hearst 
services,  also  will  be  at  the  disposal  of 
the  editors. 

The  new  paper  also  will  have  such 
Hearst  features  as  the  American  Weekly 


Magazine  in  colors,  the  Hearst  comic 
section  in  colors,  the  city  life  section 
and  Arthur  Brisbane's  illustrated  Sun- 
day editorial  There  will  be  eight  suc- 
tions in  the  paper. 

1mu«  Two  New  Paper* 

Mik.vi:spoliv— The  Hennepin  Pub- 
lishing Company,  a  Minnesota  corpora- 
tion organized  January  1.  with  C  H. 
Hubbetl  of  Robbinsdale  as  president, 
has  bought  out  newspapers  in  Osseo, 
Robbinsdale.  Hopkins  and  St.  Louis 
Park,  and  plans  to  issue  in  their  stead 
two  county  papers,  the  Herald-Review 
and    the     Hennepin     County  News. 

Hlliae      nflwAahsaap      as./  lavs'  _  '  

urncr  or  racers  01  trip  cr(Tix>r.mnn  arc . 
D.  C  Martin,  St.  Louis  Park,  vicc- 
aDd  J.  N.  Goslin,  secretary. 


LEE  SYNDICATE  BUYS 


lerged  February  27  with  State  Journal, 
in  Which  O.  D.  Brandenburg  Get* 
an  Interest — Democrat  Print- 
ing Company  Continues 


Author**  League  Dines 

The  Authors'  League  held  a  dinner  in 
New  York.  Saturday  night,  calling  it 
the  "first  dinner  of  the  Fellowship,  a 
new  activity  of  the  league,  partly  social 
in  purpose,  partly  educational."  Geleli 
Burgess  introduced  the  speakers,  who 
were  Dr.  A.  A.  Brill,  Cosmo  Hamilton, 
and  other  members.  They  spoke  in- 
formally. 


Ontario  Weakly  Has  Big  Fire  Loss 

Ottawa,  Ont. — The  office  and  plant  of 
the  Winchester  (Ont.)  Weekly  Press 
was  completely  destroyed  by  fire  re- 
cently. The  equipment  and  stock  is  al- 
most a  total  loss,  and  J.  H.  Ross,  the 
owner,  has  not  yet  arranged  to  resume 


LOW  EFFICIENCY  OF  WORKMEN 


W.'HILK  Frank  A.  Arnold,. manager 
of  the  export  department  of  Frank 
Seaman.  Inc..  was  abroad  la<t  year  he 
had  a  talk  with  a  large  shoe  manufac- 
turer on  the  labor  situation.  In  telling 
about  the  interview  at  the  Advertising 
Ctuh  of  New  York,  on  Wednesday,  he 
said  that  the  manufacturer  spoke  upon 
the  low  eflickney  nf  many  of  his  work- 


"On  to  Atlanta"  Committee 

The  Advertising  Club  of  New  York 
has  appointed  an  "On  To  Atlanta"  com 
milter  to  arrange  for  attendance  of 
members  at  the  annual  A,  A.  C.  W.  con- 
vention in  Atlanta.  Fred  P.  Mntz  is 
chairman  of  the  committee  which  is 
composed  of  \\\  G.  Bryan.  Harry  D. 
Reynolds.  Manning  Wakefield  and  Har- 
vey G.  Wood. 


in  Urban. 

Urnisss,  Ohio— The  first  annual  ban- 
quet and  entertainment  of  the  l.'rhana 
Daily  Citizen  staff  was  held  a  few  days 
ago,  wilh  the  officials  of  the  GaumrT 
Publishing  Company,  publishers  of  the 
Citizen,  as  hosts. 


"Before  the  war  a  ms 
a  certain  machine  handled  300  pairs  of 
shoes  a  day,"  said  the  shoe  man,  "later 
on  when  we  had  to  birr  women  to  take 
the  places  of  the  men  who  had  gone  to 
the  front,  a  young  woman  who  worked 
the  same  machine  handled  600  pairs  in 
the  same  time. 

"Believing  that  even  that  output  did 
not  represent  the  capacity  of  the 
machine  I  asked  the  girl  to  see  how 
many  pairs  she  could  put  through  in  a 
day,  working  at  top  speed.  The  girl 
asked  if  I  was  not  satisfied  with  what 
she  was  already  doing  and  I  replied 
'perfectly,'  but  that  1  wanted  to  know 
what  the  limit  of  production  of  herself 
and  the  machine  was.  This  allayed  any 
anxiety  she  might  have  felt  about  her 
position,  and  she  readily  consented  to 
see  what  she  cnuld  do.  The  next  das- 
she  handled  1.000  pairs  before  lunch!" 

This,  the  manufacturer  said,  showed 
by  comparison  how  inefficient  the  men 
machine  ojieraiort  were.  The  war.  in- 
stead of  keying  the  men  up  to  belter 
service  after  their  return  home,  have 
made  them  less  efficient  than  formerly. 
Utiles*  some  way  was  found  to  grt  the 
men  to  do  a  better  day's  work  manufac- 
turers of  alt  kinds  would  he  unable  long 
to  continue  to  pay  the  high  wages  that 
now  prevail. 

Holland,  Mr.  Arnold  stated.  U  a  fine 
field  for  advertising.  The  proplc  are 
more  prosperous  than  those  of  any  other 
country  in  Central  Europe.  They  have 
plenty  of  money  and  are  therefore  good 
prospects  as  purchaser*  of  all  kinds  of 


merchandise.  France,  on  the  other 
hand,  offers  the  poorest  field  for  adver- 
tising  effort.  Ihiring  the  war  the  gov- 
ernment took  over  or  sui>ptcssed  the 
newspapers  of  that  country.  The  scar- 
city of  paper  cut  the  edition-;  down  to 
a  few  copies.  In  many  publications  no 
advertisements  were  printed.  Even 
now.  two  years  after  the  war.  paper  is 
still  scarce.  Moreover,  the  publishers  do 
not  handle  the  advertising  that  appears 
in  their  papers.  They  sell  their  adver- 
tising space  to  contractors  from  whom 
the  public  must  buy  iL  Hence  a  mer- 
chant who  wants  to  advertise  does  not 
go  tu  the  publication  office  hut  tu  the 
contractor  or  broker  who  controls  the 
space. 

In  speaking  c.f  the  big  advertising  ex- 
hibition held  ill  London  while  he  was 
there  Mr.  Arnold  said  it  was  the  great- 
est ever  held  in  any  country.  The  im- 
mense buildings  of  the  "White  City" 
where  the  international  exhibition  had 
been  held  the  year  before  were  used  for 
the  several  divisions  of  publicity.  One 
was  devoted  to  bill-posting,  where  en- 
lire  campaigns  were  displayed  on  board- 
ings erected  for  the  purpose.  Another 
was  devoted  to  window  display*  ar- 
ranged just  as  they  are  shown  in  store 
window-'  A  third  building  contained 
office  appliances,  methods  for  securing 
greater  efficiency  in  various  departments 
of  mechanical  production,  washing  ma- 
chines, etc.  While  a  fourth  was  devoted 
to  advertising  agencies.  Here  the  lead- 
ing agencies  had  offices  presided  over 
not  by  subordinates,  hut  in  many  case* 
by  the  principals  themselves.  The  price 
of  admission  was  a  shilling  hut  on 
Royalty  Dav  it  nas  five  shillings.  The 
crowd  was  just  as  great  at  five  shillings 
as  it  wa<  at  one  shilling.  King  Grorge 
and  the  Quern,  accompanied  by  many 
of  the  members  of  his  Court,  attended 
the  exhibition  and  gave  it  the  hall  mark 
of  his  approval.  This  was  the  first  time 
that  advertising  received  royal  endorse- 
ment. 


tSft.M  l..  Celtos  ft  Pi.au, m«.> 
M.suisoN,  Wis— The  Madison  Demo- 
crat has  hern  purchased  by  the  Wiscon- 
sin State  Journal,  afternoon  daily  and 
was  issued  for  the  last  time  F'ebruary 
27.  O.  D.  Brandenburg,  editor  of  the 
Democrat  for  thirty  years  and  president 
of  the  Democrat  Printing  Company, 
said ;  "I  sold  the  paper,  the  least  profit- 
able and  least  important  part  of  our 
plant,  in  order  that  its  equipment,  its 
linotypes  and  precious  floor  space  might 
be  devoted  to  our  general  printing-  busi- 
ness, which  has  gTcatly  outgrown  exist- 
ing facilities  and  room." 

Only  the  subscription  list,  goisd-wi". 
and  a  duplex  tubular  press  were  sold; 
hut  the  State  Journal  acquires  the  morn- 
ing membership  in  the  Associated  Press. 
It  king  has  especially  wanted  the  Sun- 
day morning  report.  It  also  automatic- 
ally gains  membership  in  the  Wisconsin 
Daily  League. 

This  leaves  the  Milwaukee  Sentinel 
as  the  state's  only  morning  paper.  The 
Democrat  wa.  established  May  21.  1868. 
but  one  of  the  papers  of  which  it  wa* 
an  evolution.  The  Wisconsin  Democrat 
was  founded  in  1846,  two  years  before 
Wisconsin  became  a  state. 

Mr.  Brandenburg  who  was  for  several 
years  prior  to  1890  managing  editor  of 
the  State  Journal  and  has  since  held  the 
Democrat's  editorship,  continue*  as 
president  of  The  Democrat  PrimiiiK 
Company,  but  acquires  stock  in  the 
State  Journal  and  becomes  a  director. 
His  son,  Frederick  S.  Brandenburg,  is 
secretary-treasurer  and  general  manager 
of  the  Democrat  Printing  Company. 
The  Democrat,  under  Mr.  Branden- 
burg's editorship,  has  been  conspicuously 
independent.  The  State  Journal  belongs 
to  the  Lee  syndicate,  headed  by  E.  P. 
Adlcr.  with  other  papers  at  Davenport. 
Muscatine.  Ottawa  and  in  Iowa,  La 
Crosse,  in  Wisconsin,  and  Hannibal  in 
Missouri. 


Short  Course  at  Minnesota  University 

Minxxapoijs. — Problems  of  Minne- 
sota editors  will  he  the  subject  of  dis- 
cussion for  thrre  days  at  the  Ulthtuhy 
of  Minnesota.  May  5.  6  and  7.  Invita- 
tions to  all  Minnesota  newspaper  pub- 
lishers to  attend  the  editor's  short 
course  have  just  been  issued  by  \V.  P. 
Kirk  wood.  University  Farm  publisher. 
The  three  days  of  discussion  will  close 
with  a  banquet.  Among  the  speakers 
already  arranged  for  are  Prof,  Br! MOW 
Adstns.  head  nf  the  news  service  of  the 
department  of  agriculture,  Cornell  Uni- 
versity ;  Lotus  D.  Coffman.  president  of 
the  University  of  Minnesota,  and 
Bishop  G  G.  Bennett  of  the  Episcopal 
Diocese  of  Duluth.  Contests  in  which 
priites  will  be  awarded  for  the  best 
front  page  make-up  of  a  newspaper  and 
for  the  best  country  weekly  farm  page. 

Wine  for  Scribes — It's  in  Russia 

Washington-.  D.  C— David  R.  Fran- 
cis, former  publisher  of  the  St.  Louis 
Republic,  nude  a  present  of  200  bottles 
of  wine  to  a  group  of  newspaper  men 
when  he  went  to  the  White  House 
March  2  to  resign  for  the  fifth  time  as 
smKi-sador  to  Russia,  Mr.  Francis 
has  drawn  no  pay  since  April,  1919. 
but  has  been  deterred  from  resigning 
tc«t  his  action  lie  misconstrued.  The 
only  condition  attached  by  Mr.  Francis  to 
his  gift  of  wine  was  that  the  recipients 
should  go  to  Petrograd  to  collect  it. 
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CAN  AN  ADJUSTABLE  PRICE  CONTRACT 
BE  BROKEN  WITHOUT  DAMAGES? 


Frank 


A.   Mtmsey  Hu  Never  Sued  Paper  Finn  Which  Ended 
Agreement  Daring  High  Spot  Market — Court 
Decisions  Against  Recovery 


WE  HAVE  WITH  US  TODAY— 


Br  FRANK  LE  ROY  BLANC  HARD 

JJF  an  adjustable  contract  for  paper  is  Then  there  exists  a  further  difficulty 
cancelled  by  either  a  manufacturer  in  connection  with  enforcing  the  Con- 
or a  publisher,  when  no  provision  (or  tract  arising  from  the  Mime  clause  which 
such  cancellation  is  made  in  the  con-  provides  that  the  price  of  all  paper  de- 
tract, can  damages  be  recovered  by  the  liverable  after  DaceMbcr,  1919,  is  to  be 
injured  party?  This  question  has  sug-  "agreed  upon"  by  the  parties,  but  also 
Rested  itself  in  connection  with  the  ex-  "<he  length  of  term"  for  which  such 
perience  of  Frank  A.  Munsey  with  the  price  should  apply.  Accordingly,  even 
Remington  Power  &  Paper  Company,  of  if  the  price  at  any  given  time  subsequent 
Watcrtown,  N.  V.  to  December,  1919.  should  be  deemed  to 

On  October  6,  1919.  the  Sun  Printing  he  that  charged  by  the  Canadian  Export 
&  Publishing  Company  of  New  York  Company  to  its  Large  customers,  at  that 
signed  a  contract  with  the  Remington  time,  the  question  would  still  lie  left 
Company  for  the  purchase  of  lfi.000  tons  open  and  could  only  be  closed  by  argu- 
of  newsprint  paper,  to  be  delivered  at  ">cnt  between  the  parties  as  to  the 
the  rate  of  1,000  tons  a  month,  the  length  of  the  period  over  which  the  price 
agreed  price  for  September.  October,  should  govern. 
November  and  December,  1919.  being  4 
cents  f  o.  b.  at  the  mill  The  clause 
providing  for  the  price  to  be  paid  during 
1920  read  as  follows: 

"For  the  balance  of  the  period  of  this 
agreement  the  price  of  the  paper  and 
length  of  the  terms  for  which  such  price 
shall  apply  shall  be  agreed  npon  by  and 
between  the  parties  hereto  fifteen  days 
prior  to  the  expiration  of  each  period 
for  which  the  price  and  length  of  term 
thereof  lias  been  previously  agTcrd  upon, 
said  price  in  no  event  to  be  higher  than 
the  contract  price  of  newsprint  charged 
by  the  Canadian  Export  Paper  Company 
to  the  large  consumers,  the  seller  to  rc- 
crive  lite  benefit  of  any  differential  in 
the  freight  rates. 

Said  Contract  Was  III.-, -I 

The  Remington  Power  it  Paper  Com- 
pany made  deliveries  during  October, 
November  and  December,  and  then  noti- 
fied the  Sun  Printing  &  Publishing  Com- 
pany that  it  would  make  no  further 
deliveries  on  the  ground  that  the  con- 
tract was  illegal.  This  action  on  the 
part  of  the  Remington  Comjainy  caused 
Mr.  Munscy's  newspaper*  a  lot  of 
trouble,  as  there  was  a  serious  shortage 
of  paper  at  the  time  and  prices  ranged 
from  5  to  7  cents  under  contract,  and 
spot  paper  around  9  cents.  M  r.  M  unscy 
was  compelled  to  go  into  the  open  mar- 
ket and  buy  a  supply  at  any  old  price. 

Mr.  Munsey  thought  it  rather  queer 
that  the  Remington  Power  &  Paper 
Company  should  break  a  contract,  the 
terms  of  which  were  perfectly  satisfac- 
tory to  its  president  at  the  lime  it  was 
signed.  When  a  contract  is  broken  the 
aggrieved  party  can  usually  bring  suit  fnr 
damag'S  resulting  from  the  act.  L'p  to 
the  present  time  no  such  suit  has  been 
instituted  by  Mr.  Munsey,  although  he 
sustained  a  considerable  loss  through 
the  refusal  of  the  Kcmington  Company 
to  carry  out  the  terms  of  the  contract. 
I.aw>vrs  whn  have  examined  the  instru- 
ment mv  he  would  be  unable  to  recover 
substantial  damages  because  of  its  in- 
definiteness  as  regards  price. 

The  Disabling  CU>» 

The  clause  of  the  contract  that  ap- 
parently stands  in  the  way  of  recovery, 
and  which  is  quoted  above,  clearly  con- 
templates a  future  agreement  as  to  price. 
The  only  limitation  in  this  respect  is  the 
stipulation  that  the  future  price  should 
he  no  higher  than  the  price  fixed  by  the 
Canadian  Export  Paper  Company.  Ac- 
cording to  a  decision  of  the  Appellate 
Division  of  the  Supreme  Court,  this  iit- 
definiteness  as  to  price  would  prevent 
the  plaintiff  from  securing  substantial 
damages. 


The  decision  of  the  Appellate  Court 
that  scents  to  apply  to  the  contract  be- 
tween the  Sun  Printing  &  Publishing 
Company  and  the  Remington  Pnwer  4k 
Paper  Company  is  that  given  in  the  suit 
of  the  United  Press  vs.  the  New  York 
Press  Company.  Ltd  ,  in  1892,  to  recover 
damages  for  breach  of  contract.  Under 
the  .provisions  of  the  contract  the  New 
York  Press  agreed  to  receive  the  news 
report  furnished  by  the  United  Press 
and  to  pay  therefor  "a  sum  not  exceed- 
ing $MiO  during  each  and  every  week 
that  same  news  report  is  received  by  the 
New  York  Press  Publishing  Company 
until  the  first  «lay  of  January,  in  the 
year  1900,  it  being  understood  and 
agrred  that  said  news  report  continues 
to  he  fully  equal  in  quality  and  quantity 
to  its  present  average  standard." 

It  was  also  further  provided  that  the 
New  York  Press  "shall  have  the  right 
the  receive  the  said  news  report  without 
interruption  from  and  after  the  first  day 
of  January,  in  the  year  19110,  and  the 
first  party  (the  U  P.)  shall  continue  to 
deliver  the  same,  if   required,  to  the 
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party  of  the  second  part  (the  New  York 
Press)  at  a  price  that  shall  be  fair  and 
equitable  to  both  the  parties  hereto,  pro- 
vided that  such  price  shall  not  be  more 
than  other  daily  morning  newspapers 
shall  be  required  to  pay  to  the  first  party 
for  the  same  news  report." 

A  few  days  before  January  1,  1894,  the 
New  York  Press  notified  the  United 
Press  to  cease  delivering  its  service  on 
the  ground  that  it  had  become  necessary 
to  make  a  reduction  in  the  cost  of  its 
news.  Shortly  afterward  the  U.  P. 
brought  action  for  the  recovery  of  dam- 
ages, fixing  the  same  at  $93,000,  upon 
the  basis  of  $JOD  a  week  from  January 
1.  1894,  to  January  I,  1900.  The  court 
found  lor  the  plaintiff  but  awarded  only 
six  cents  damages  on  the  ground  that 
there  was  a  technical  breach  of  contract 
for  which  only  nominal  damages  could 
be  given. 

Toe  IndoSntta,  Ruled  High  Bench 

When  the  case  came  before  the  Ap- 
pellate Court  on  appeal  the  question  the 
court  had  to  decide  was  whether  the 
contract  was  so  indefinite,  by  reason  of 
its  failure  to  state  the  price  to  be  paid 
by  the  defendant,  as  to  preclude  a  re- 
covery of  substantial  damages  for  its 
breach.  In  affirming  the  judgment  of 
the  lower  court  the  Appellate  justices 
ruled  that  the  phrase  "not  exceeding 
S.100  during  each  and  every  week  that 
said  news  report  is  received,"  is  so  in- 
definite as  to  the  price  to  be  paid  as  to 
preclude  a  recovery  of  substantial  dam- 
ages for  Hs  breach  in  refusing  to  re- 
ceive the  service,  and  the  fact  that  the 
sum  specified  has  been  paid  for  a  period 
of  time  is  not  an  acknowledgement  of 
an  obligation  to  pay  that  amount  during 
the  whole  of  the  contemplated  life  of 
the  contract. 

As  the  contracts  made  by  the  Inter- 
national and  nthrr  paper  companies 
often  contain  clauses  providing  for  a 
future  readjustment  of  price  it  would 
appear  from  the  above  decision  that  thry 
can  lie  broken  by  either  party  and  that 
substantial  damages  cannot  be  obtained 
through  an  appeal  to  the  courts  by  the 
injured  party. 

During  the  war  the  government  re- 
quired all  paper  contracts  to  contain 
clauses  providing  for"  the  future  read- 
justment of  prices. 


Editors  Plan  CleTaUods  Birthday 

Cleyu-axd.—  Cleveland  will  celebrate 
its  125th  birthday  during  the  week  be- 
ginning June  22.  and  Mayor  W.  S.  Fur- 
Gerald  has  appointed  a  committee  of  SO 
well-known  Clcvelanders  to  arrange  for 
the  festivities.  The  press  is  represented 
by  Charles  T.  Henderson,  editor  of  Town 
Topics;  Benjamin  Karr,  editorial  writer 
for  the  Cleveland  News ;  Charles  A.  Otis, 
owner  of  Finance  and  Industry,  a  weekly 
financial  publication ;  William  R  Rose, 
associate  editor  of  the  Plain  Dealer ;  Vic- 
tor H.  Morgan,  editor  of  the  Cleveland 
Press ;  and  others. 


Cwfjrngti  I'ssrnnv^  &  t'noVruvoo' 

Newspaper  mma  m«d.  Unci,  Jo*  Cannon's  black  sloiloo  laaieua.  tlbowloo  S.  Hani  Lawis's 
pink  whisaori.  No  wonder  public  aw  pauso  whan  reporter*  hall  than — It  may  bo  Iboir 
turn  MSI.  Wo  aoa't  know  whet  A.  O.  Hsmrard  [Itltl,  persistant  oowi-bound  of  tba 
Inttrnaltafia]  Now*  9ervlco.  lo  after,  but  Irons  general  oppoaruncss  wo  would  say  ho  sa< . 
teedtd  In  worrying  It  out  ol  Rsprosentatlva  Flm.  Carroll  (right  I  of  Tanaenoou. 


Glass  Trade  Mafaaina 

The  Glass  Industry  is  the  name  of  a 
new  monthly  trade  publication  dealing 
with  all  phases  of  that  industry.  L.  J. 
Krom  is  president;  W.  S.  Cooper,  vice- 
president,  and  G.  W.  Cooper,  secretary- 
treasurer,  of  the  publication  company, 
which  is  located  at  19  Liberty  street, 
New  York  City. 

To  Advertise  Florida  Boos 

GaineSvillc,  Fla— Plans  are  on  foot 

for  advertising  to  dispose  of  the  product 
of  Florida's  bee  industry,  which  has  just 
concluded  a  census  preparatory  to  enter- 
ing the  business  on  a  larger  scale. 
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IMPORTED  14,206  TONS 
OF  GERMAN  NEWSPRINT 


Docombor  P.per 
Tom  From 


Editor   A    Publisher    for   March    5.  1921 


Wasiusgton.  D.  C— German  nrws. 
print  enured  this  country  in  Dcccmlier, 
1920,  to  the  amount  of  i4.206  tons,  tile 
Federal  Trade  Commission  reported  this 
week  in  its  review  of  the  January  news 
print  market.  Xn  (,rrman  tonnage  had 
lieen  imported  the  previous  Decemlscr. 
Sweden  landed  52**8  tons  here  in  the 
same  month,  Finland  2797  tons  and  Nor- 
way 840  tons,  a  total  of  23.111  tons  of 
North  European  newsprint,  which 
coupled  with  38,275  tons  of  Canadian 
print,  ran  the  December,  1920,  total  of 
imports  up  to  81.789  tuns  against  52,127 
tons  the  previous  December. 

It  was  this  influx  of  foreign  tonnage, 
coupled  with  that  which  arrived  in  No- 
vember, totalling  8.451  tons,  delivered 
upon  orders  placed  by  large  publishers 
and  group-buying  organirations,  which 
is  credited  with  having  caused  the  No- 
vember-December panic  in  the  spot 
new-print  market,  as  noted  in  Krtn«  & 
Pi  HI  l. sunt  at  the  time. 


5%  Off 

t  by  United  States  mills,  the 
commission  reports,  was  lower  for  Jan- 
uary, 1921,  than  fnr  January'  1920,  the 
decrease  amounting  to  about  5  per  cent 
for  newsprint  of  all  kinds  and  about  1 
prr  cent  for  standard  newsprint  The 
average,  or  normal  production  of  total 
print  and  standard  news  based  upon  the 
total  eomhined  production  for  the  vears 
1918.  1919  and  1920,  amounted  to  102.925 
tons  of  total  print  and  101.650  toils  of 
standard  news  for  a  period  correspond- 
ing to  January.  The  ariual  production 
amounted  to  123,830  tons  of  total  print 
and  113,764  tons  of  standard  news,  an 
increase  in  the  production  of  total  news, 
print  of  10  per  cent  over  the  average 
for  the  three-year  peritwl  and  an  increase 
in  the  case  of  standard  news  of  12  per 
cent  over  the  average.  The  increase  for 
January.  1921,  over  January,  1919. 
amounted  to  seven  per  cent  for  Isoth 
kinds  of  newsprint,  and  the  increase 
over  January,  1918,  amounted  to  17  per 
cent  for  both  classes. 

Mill  stocks  of  both  total  newsprint 
and  standard  news  increased  during  Jan- 
uary. 1921.  Slocks  of  total  print  rose 
from  24.763  tons  on  December  31.  to 
32,417  tons  on  January  21,  and  standard 
news  stocks  increased  from  19.573  tons 
to  27.109  tons  in  the  same  period  These 
are  the  highest  totals  for  the  month  sinre 
January.  1918.  Mills  reporting  totalled 
85  for  total  print  and  67  for  standard 
news. 


Import  and  export  statistics,  gathered 
by  the  commUsion  from  Department  of 
Commerce  reports  for  December,  1920. 
and  December.  1919,  are  as  follows: 

i>c .  H2n  Drt.,  iiii 

Vet  Tim,    Mr!  Tint, 

Imports  at  Nrsnprint  (total)  52. 127 

Frc-si  Canada    5A.275  59,417 

Fmffl   Germany    14,206  .... 

Frttra   s'weHrn    5.268  .... 

Fn«  FiaUml    2.79?  .... 

Froan  Kumar   H40  .... 

Exports  cd  Newsprint  (total)  J-.J24  J.5B4 

To  Amentias    I.J77  M 

To  Cuba   1.104  1,005 

To  t'rsvnur   ■   1 52  20 

To  Philijininr  IsUmU    I  JO  SO 

Tn  ndi«>  countries    561  2  419 

Init*irt»  .it  Gr.uful  Wi.uU 

Pulp  (total I    27.299  2J,65-6 

Imporl*  o(  rtirmiral  Wno<l 

Polp  (total)    SJ.Ma  Sl.lW 

llnhl'-ich**!  Hiiltihiic   2J.21H  21.51° 

RWKrH  Salpriih    IJ.240  S.tM 

rnUrstsH   Sulpoaw    15,952  14.067 

Exixirlh  i>t  Uut=roic  Won.! 

Pulp    2  J7«  3.S47 

Little  activity  in  the  spot  market  dur- 
ing January  is  sbown  by  the  commis- 


sion's report  on  jobbers'  tonnage.  Stocks 
of  rolls  in  the  hands  of  jobbers  at  the 
end  of  the  month  were  133  tons  less  than 
their  stocks  at  the  beginning  of  the 
month.  Stocks  of  sheets  were  111  tons 
less  at  the  end  of  January  than  at  the 
beginning.  The  net  decrease  in  the  total 
stocks  of  newsprint  in  the  hands  of 
jolgiers  at  the  end  of  January  amounted 
to  244  tons. 

Commitments  to  sell  roll  news  were 
7,902  tons  greater  than  commitments  to 
buy.  Commitments  to  sell  sheet  news 
were  606  tons  less  than  commitments  to 
buy  total  commitments  to  sill  both 
rolls  and  sheets  wire  7.296  tons  greater 
than  commitments  to  buy. 

Publishers'  stocks  increased  10.210 
tons  during  the  month,  to  201.952  tons  on 
hand  and  34.905  tons  in  transit.  The 
average  daily  tornage  used  during  Jan- 
uary was  535  tons  less  than  the  average 
used  in  December.  1920.  Publishers' 
stocks  and  transit  tonnage  represented 
slightly  less  than  53  days'  supply  at  the 
existing  rate  of  consumption.  Eighty- 
two  publishing  concerns  held  atiout  72 
per  cent  of  the  tonnage  on  hand  at  the 
end  of  the  month. 

The  domestic  consumption  of  stand- 
ard newsprint  by  metropolitan  dailies 
using  between  half  and  three  fourths  of 
a  million  tons  annually,  for  January. 
1921,  compared  with  January,  1920, 
shows  that  the  consumption  for  the 
month  of  January  for  both  years  was 


approximately  the  same,  and  increased 
slightly  more  than  23  per  cent  for  Jan- 
uary, 1921,  over  January,  1919. 

The  weighted  average  price  of  con- 
tract deliveries  from  domestic  mrls  to 
publishers  during  January.  1921.  f.o.b. 
mill  in  carload  lots  for  standard  roll 
news  was  $6,U76  per  hundredweight  The 
price  for  December,  based  on  the  same 
data,  was  $5,069. 

The  weighted  average  contract  prices 
liascd  on  deliveries  from  Canadian  mills 
of  about  23.000  tons  of  standard  roll 
news  in  cat  b  ads,  f.o.b.  mill,  in  January. 
1921.  was  $'...W5  |M-r  hundredweight.  The 
December  price,  based  on  similar  data, 
was  $5,770. 

Averaged,  the  North  American  con- 
tract price  lor  January.  1921,  was 
$6.2305  per  hundredweight,  an  increase  of 
$0,811  per  hundredweight,  or  $16.22  a 
ton  over  the  average  North  American 
price  for  December,  1920 

Tlw  weighted  average  market  price 
for  January  of  standard  roll  news  in 
rarload  lots  f  ob  mill,  based  upon  do- 
mestic purchases  totalling  about  5.000 
tons  was  $6,945  per  hundredweight, 
which  compared  with  an  average  spot 
price  for  December.  1920.  of  $7854 


"I.   P."    1920  EARNINGS 
$17,000,000 


Now  Main*  Wooklr 

Buckmv  *r,  Mr  — riucksport  has  a  new 
weekly  paper,  the  llucksport  Enterprise, 

published  by  W.  A  Smith. 


NEW  ENGLAND  LEADS  IN  REFORESTING 


It'  iSTON  — New  Kngland  leads  the 
ration  in  reforestation  activity  with 
Massachusetts  leading  New  England. 
Col.  William  W.  B  Greeley,  chief  of 
the  United  States  Forest  Service,  guest 
of  the  Boston  City  Club  last  week,  told 
New  Knglandrr*  in  three  addresses  on 
the  imperative  nece«sity  of  reforesta- 
tion, one  before  the  Boston  City  Club, 
the  second  before  the  Massachusetts 
House  of  Representatives  and  the  third 
at  the  dinner  of  the  Society  for  the  Pro- 
tection of  New  Hampshire  Forests  at 
the  Twentieth  Century  Club. 

Cme  of  the  foremost  aims  of  those  in- 
terested in  forestry  must  lie  to  build  up 
among  the  people  of  the  United  States 
a  conception  of  the  vital,  fundamental 
value  and  necessity  of  forest  building 
and  preservation,  stated  Col.  Greeley. 
In  our  former  abundant  timber  he  found 
the  cardinal  reason  for  our  high  stand- 
ards of  living,  and  contrasted  them 
with  scenes  of  economic  decadence  in 
France,  where  wood  is  a  luxury  and  the 
sight  of  a  new  building,  outside  the  de- 
vastated areas,  extremely  rare.  He 
pleaded  earnestly  for  a  campaign  of 
education,  attributing  the  recent  $1,000,- 
000  appropriation  in  the  face  of  a 
general  demand  for  economy  to  the 
shock  of  the  discovery  'bat  our  timber 
is  disappearing  so  fast  as  to  add  greatly 
to  the  cost  of  living. 

Speaker  Young,  in  introducing  Fores- 
ter Greeley  to  the  House,  said: 

"The  General  Court  of  1920  took  the 
first  step  in  a  farsighted  policy  of  re- 
forestation in  order  that  Massachusetts 
in  future  yrars  may,  *>  fag  as  possible, 
provide  for  her  homes  and  industries 
through  her  own  forest  resources. 
Problems  connected  with  forestry  are 
now  before  us  for  consideration. 

"It  Is  therefore  fitting  that  we  wel- 
come today  a  high  public  official  of  the 
Federal  Government  who  has  under  his 
care  the  forest  domain  of  the  United 
States.  A  graduate  of  the  University 
of  California  and  the  Yale  Forest 
School,  he  has  for  17  years  been  ill  the 
forest  service  of  the  United  States. 
During  the  war  he  commanded  the  10th 


army  forest  engineers,  a  regiment  of 
more  than  10,000  men,  who  cut  the 
French  forests  and  thereby  supplied  the 
vast  wood  material  necessary  for  the 
French.  British  and  American  armies  in 
Francr  during  the  war. 

"He  now  has  charge  of  50.000,000 
acres  of  national  forests,  a  territory 
vastly  greater  than  that  of  the  entire 
New  England  states." 

Col.  Greeley  congratulated  the  House 
on  recent  Massachusetts  legislation  for 
the  acquirement  and  planting  of  1(10.000 
acres  of  denuded  lands,  also  the  action 
in  New  York,  which  now  has  2,000.000 
acres  of  slate  forests,  and  Pennsylvania 
1.000,000  acres,  but  pointed  out  that 
"over  WXOW.OOO  acres  in  the  United 
States  1.000.000  acres  in  your  own  state, 
have  been  reduced  practically  lo  absolute 
idleness,  and  this  area  is  being  increased 
by  10.000.000  acres  or  more  annually,  as 
destructive  logging  and  forest  fires  go 
on.  Idle  forest  land  represents  just  as 
greatly  loss  lo  the  economic  stability  of 
this  country  as  idle  farms  or  idle  fac- 
tories." 

Contrary  lo  widespread  impressions. 
Col.  Greeley  predicted  that,  although 
Europe  uses  only  a  third  to  a  half  as 
much  wood  as  we,  "the  older  our  states 
grow  the  more  timber  will  they  require, 
in  one  form  or  another,  if  social  and 
industrial  progress  is  lo  keep  pace  with 
age."  He  instanced  that  U00rj,000 
boxes,  each  box  using  SU  board  feet  of 
timber,  arc  required  annually  to  ship 
Florida's  citrus  crop,  and  40.000,000 
boxes  will  be  needed  in  a  decade. 

Col.  Greeley  took  up  the  housing 
problem  and  showed  how  the  eastern 
states,  which  formerly  had  lumber  to 
export,  now  must  import  from  60  to  90 
per  cent,  of  what  they  need,  transport- 
ing some  of  it  3.000  miles.  He  showed 
that  the  remedy  for  the  vanishing 
forests  can  be  found  only  in  action  by 
thc  nation  and  by  the  states.  Conserva- 
tion of  watersheds,  of  water  supply,  of 
sources  of  navigable  streams  and  of 
water  power  is  imperative,  and  he  plead- 
ed for  wide  nnd  general  education  on 
the  subject. 


While  the  annual  report  of  Interna- 
tional Paper  Company  is  not  expected  to 
lw*  published  until  the  latter  part  -t 
March,  unofficial  estimates  of  the  1920 
figures  place  net  earnings  after  allow- 
ance for  taxes  at  approximately  $17,000.- 
000.  says  the  New  York  Wall  Street 
Journal  on  March  1.  It  is  claimed  that 
ordinary  depreciation  will  be  carried  at 
S20O  and  charg  off  ft*  rjepn  i  la 
lion  of  inventory  will  amount  to  Jf5.ru gi, 
000,  making  a  total  deduction  of  $7.00(1.- 
000  from  net.  On  the  basis  of  estimated 
earnings,  deducting  approximately  $5013. 
fthl  for  bond  interest  and  $1 .500.1  NX)  for 
dividends  on  the  preferred  slock  would 
leave  in  the  neigj-.lsorhood  of  $8,000,000 
available  for  the  common  stock. 

"I  his  would  Ik-  equivalent  to  $40  a 
share  on  the  198,039  shares  of  common 
stock  outstanding.  This  compares  with 
net.  after  taxes  and  interest,  available 
for  the  emmon  stock  of  $2,621,494. 
espial  to  $13  a  share  for  the  1919  fiscal 
year. 

Inventories  at  the  close  of  1919 
amounted  to  $23,713,000.  ITic  company 
then  was  borrowing  heavily  from  banks 
and  notes  payable  were  carried  at  $8.- 
500.000  against  nothing  the  previous 
year.  At  that  time  it  was  thought  that 
it  would  be  necessary  to  fund  the  indebt- 
edness '  i  I  inks  by  »  note  issu.  \  ft.  i 
neg<  tialions  had  started,  it  was  decided 
that  this  would  not  be  needed.  It  is 
believed  that  the  1920  annual  report  will 
show  the  $8,500,000  indebtedness  to  the 
was  practically  wiped  out. 


NO  PAY  FOR  10 

Popo*-  Company  SiaOS  by  Fo 

Haul..,  WoorJ  ia 

<S»»e»i  i.  Eon-OS  *  1 

Ottawa,  Ont.-An  action  recently  in- 
stituted in  the  local  courts  against  the 
Riordon  Pulp  4  Paper  Company  ha* 
excited  employees  engaged  in  lumbering 
and  paper-making  in  this  district.  Ac- 
cording to  the  allegations,  a  man  must 
work  from  4  am.  until  7.30  p.  m.  to 
eam  $4  for  himself  and  a  team  of  horses 
in  the  Riordon  Company's  logging 
camps,  and  out  of  this  amount  pay  $2 
for  board  for  himself  and  horses.  The 
charges  are  contained  in  a  claim  filed  by- 
eight  former  employees  of  the  camp. 
The  plaintiffs  are  farmers,  who  engaged 
to  work  for  the  Riordon  people  for  $4 
per  day,  this  amount  to  include  horses 
supplied  by  each  man.  On  starting  to 
work,  according  to  the  allegations,  they 
were  told  of  the  hours  of  labor,  but 
refused  to  work  afier  2  p.  m.  on  the 
ground  that  ten  hours  is  the  maximum 
a  man  can  be  compelled  to  work  in 
Quebec.  When  pay-day  came  they  were 
paid  for  only  half  a  day.  and  this  $2  was 
held  by  the  company  for  "keep"  of  the 
men  and  horses.  Labor  circles  are  pre- 
paring to  support  the  plaintiffs. 


Accuse  Edw.rdson  of  Lilsol 

Chicago.— Grand  Jury  investigation  of 
public  statements  concerning  Chief  Jus- 
tice Charles  A.  McDonald's  work  in 
handling  the  White  Sox  baseball  scandal 
resulted  March  2  in  the  voting  of  a  true 
bill  against  Leonard  G.  F.dwardson,  Chi- 
cago correspondent  for  the  New  York 
Sun  and  the  New  York  Herald.  It  was 
learned  tonight  that  the  writer  is  charged 
with  criminal  libel  and  that  the  jury 
expects  to  continue  its  investigations 
into  the  liability  of  the  newspapers. 
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MOVIES  HIT  HARDER  THAN  NEWSPAPERS 
SPILLANE  TELLS  POOR  RICHARDS 


Pre*.  It  No*  Trusted,  He  Says,  Became  It  Present*  New>  Inaccurately, 
Poorly  Drected  and  at  Excess  Length — 
Young  Men  Not  Trained 


By-  EDWARD  A.  MUSCHAMP 

pHII.ADKI.PHIA— Some  very  fnuik 
straight-from-lhc-shoulder  statements 
regarding   American  newspapers  were 
made  by  Richard 


kirn ktr>  Spii  i  avi 


Spillane.  editor 
of  the  liuailKSl 
news  section  of 
the  Public  Ledg- 
er, last  week  in 
his  talk,  before 
the  members  of 
The  Poor  Rich- 
ard Club  at  the 
club's  regular 
Thursday  l.unch- 
eon.  The  subject 
of  Mr.  Spillane's 
talk  was  "The 
ICvolution  and 

the  Future  of  the  American  Newspaper.'" 
He  spoke  first  of  the  Boston  News- 
Letter,  the  first  newspaper  published  in 
the  United  States,  which,  he  said,  had  a 
drrulation  of  something  over  100  copies 
and  consumed  no  more  paper  than  a 
good,  husky  l»oy  could  carry  into  the 
printing  shop  where  it  was  published. 
Today,  the  daily  newspapers  published 
is  the  English  language  in  the  United 
States  have  a  combined  daily  circulation 
of  approximately  27.740.000  copies  and 
during  1920  it  cost  ahuut  $2.10,000,0110  t<> 
produce  these  daily  newspapers,  facts 
which  show  the  newspaper  publishing 
business  today  to  In*  one  of  the  rnuntry's 
major  industries. 

'"It  is  a  far  cry  from  the  Boston  News- 
Letter  to  the  modern  daily  newspaper  of 
America,"  said  Mr.  Spillane.  "Curiously 
enough  there  was  an  advertisement  in 
the  first  issue  of  the  Ncws-Letler  ami  it 
was  an  advertisement  for  advertising. 


"To-day  the  average  newspaper  is 
made  up  of  about  fifty  per  cent  adver- 
tising and  about  fifty  per  cent  straight 
reading  matter.  :md  I  don't  know  which 
is  the  hrtter. 

"To  speak  very  frankly,  I  am  not  a 
very  keen  admirer  of  the  newspaprr  of 
to-day-  We  are  groping  around  trying 
to  solve  our  probjrm  But  we  do  Ml 
know  our  public.  We  often  assume  that 
we  knpw  what  the  public  wants  but  as 
a  matter  of  fact  we  do  not  know. 

"Something  is  wrong  somewhere. 
Why,  tile  muvies  hit  harder  than  the 
newspapers  do. 

"For  one  thing,  I  do  not  think  we  put 
the  news  up  in  the  right  way.  We  are 
often  windy  and  verbose.  We  don't  pack 
nnr  news  in  the  right  kind  of  packages. 
Nor  do  we  dress  our  news  in  that  accu- 
racy and  charm  that  puts  it  over  rightly. 

"The  newspapers  of  London.  Man 
Chester,  Liverpool,  and  Paris  are  <mallcr 
titan  our  American  newspapers,  but  they 
are  read  more  carefully.  They  are  bct- 
ter  written:  they  are  more  accurate,  and 
they  can  be  depended  upon.  I  am  sorry 
that  I  cannot  say  the  same  of  most  nf 
our  Amerkau  newspapers. 

"Another  thing,  we  have  developed  is 
what  I  might  call  'headline  hound-.'  And 
also,  our  newspapers  are  of  such  sire 
that  no  ordinary  man  can  encompass 
everything  and  attend  to  his  business. 

"We  do  not  train  uur  young  men  to  do 
newspaper  work  intelligently.  Let  me 
tell  yon  a  story.  Perhaps  some  of  you 
may  MM  know  it,  but  I  am  a  doctor,  so 
to  speak.  I  have  a  medical  degree  for 
which  I  pard  ten  dollars  and  I  secured 
that  degree  from  a  man  who  was  after 
wards  put  out  of  husinrss  and  sent  to 
jail.    Now  I  am  no  better  qualified  to 


practice  medicine  than  many  of  the 
young  men  who  go  tu  work  on  news 
papers  are  qualified  to  practice  journal- 
ism. 

"The  American  people  do  not  take 
their  newsttaperx  seriously  and  they 
never  will  until  we  make  them  tietter. 
and  smaller,  and  far  more  accurate. 
Young  men  planning  to  enter  the  news- 
paper profession  should  be  thoroughly 
trained  and  we  arc  not  doing  that  Not 
one  in  a  thousand  young  men  who  go 
into  the  newspaper  business  is  fitted,  at 
the  beginning,  to  go  out  into  the  street 
and  do  reporting.  I  would  like  to  see  a 
real  school  for  training  reporters.  The 
only  'school'  that  I  ever  knew  that  ap- 
proximated real  training  was  that  of 
'Boss'  Clark  of  the  New  York  Sun— the 
hardest  taskmaster  that  the  newspaper 
world  has  ever  known. 

"A  good  reporter  ought  to  he  ahle  to 
write  a  column  story  cm  just  w  hat  he  can 
see  walking  through  and  around  Inde- 
pendence Square,  or  the  City  Hall,  or 
any  similar  place  or  institution.  He 
ought  to  l>e  ahle  to  write  a  good  story 
on  lost  what  is  to  be  seen  any  day  on 
any  street  in  the  ebh  and  flow  of  the 
human  tide.  A  good  reporter  should 
have  the  eye  of  a  camera,  an  apprecia- 
tion of  the  complexities  of  life,  sympa- 
thy for  all  human  beings,  and  he  should 
I*  in  love  with  his  business. 

"A  ticks  paper  reporter  should  be  a 
great  preacher— as  great  a*  any  preacher 
in  a  pulpit.  The  newspaper  man  who 
puts  an  untruth  wilfully  into  a  news- 
paper  should  he  cast  out.  I  love  and 
revrre  my  profession  and  I"  would  like 
to  see  it  greater  and  more  useful  and  a 
better  American  institution." 

Mr.  Spillane  said,  to  speak  frankly, 
that  while  he  wanted  it  distinctly  under- 
stood that  it  was  all  wrong  to  put  inac- 
curate statements  in  newspapers,  he  ad- 
mitted that  he  had  done  that  very  thing 
at  times  in  the  past,  but  that  he  was  now 
trying  to  do  penance  for  his  earlier  sins. 

He  told  some  interesting  reminiscences 
of  Joseph  Pulitzer.  Frank  A.  Munsey, 
and  the  laic  Jamas  (Wdon  Bennett, 
whom  he  characterized  as  an  "the  ab- 
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Sen  lee  landlord."  He  called  attention  to 
the  present-day  tendency  toward  the  con- 
solidation of  newspapers,  the  surpris- 
ingly high  mortality  of  publications  dur- 
ing the  last  two  years,  citing  (he  fact 
that  there  are  today  only  two  morning 
newspapers  in  Chicago,  one  in  St,  Louis, 
and  one  in  Cleveland,  adding  that  two 
seems  to  lie  the  limit  for  the  number  of 
morning  newspapers  in  practically  all 
the  large  American  cities. 

Iu  connection  with  calling  attention  to 
the  great  asset  that  an  Associated  Press 
membership  has  become,  he  said : 

"Recently  there  lias  been  some  exploi- 
tation of  the  Associated  Press  member- 
ships and  there  are  publishers  who  have 
tried,  through  obtaining  this  privilege, 
to  choke  off  newspapers  in  rival  cities. 
Dow  n  in  Texas  not  so  long  ago,  by  this 
means,  a  publisher  attempted  to  make  the 
people  of  a  nearby  town  dependent  on 
the  !  •  w  ■  papers  nf  this  particular  pub- 
lisher's city  for  Iheir  morning  news.  If 
Senator  Bailey  and  some  others  hadn't 
gotten  after  the  Associated  Press  in  this 
matter  there  would  have  been  a  great 
newspaper  modal  in  this  country. 

"An  Associated  Press  membership  has 
become  so  much  of  a  power  today  that 
it  is  almost  a  peril  and  I  think  it  would 
he  well  if  the  Associated  Press  had  a 
good,  stout  competitor." 

Touching  on  the  subject  of  rewards 
and  the  lack  of  rewards  in  the  newspaper 
held,  Mr.  Spillane  said  that  be  had  hern 
told  by  a  New  York  newspaper  editor 
that  a  certain  comic  artist  had  made  a 
contract  for  newspaper  work  that  would 
net  him  $450,000  in  three  years,  while 
from  another  source  he  had  learned  that 
one  of  the  other  popular  comic  artists 
received  an  income  of  ra>rc  than  $200,000 
per  year.    And  then  Mr.  Spillane  said : 

"Why,  these  sums  are  more  than  we 
pay  the  President  of  the  United  Stales ! 
I  wonder  if  it  is  a  measure  of  the  intel- 
lectual capacity  of  the  American  people 
that  a  rough-neck  cartoonist  should  be 
able  to  command  such  a  princely  sum? 
If  it  is,  it  is  all  wrong  and  shows  that 
we  in  the  newspaper  business  don't  know 
our  own  business." 


SOUTHERN  COUNCIL  AMERICAN  ASSOCIATION  OF  ADVERTISING  AGENCIES  IN  SESSION  AT  JACKSONVILLE 
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CITY  MARKET  IS  KEY  TO 
SALES  SUCCESS 

Tli*  On*  Way  to  Reach  It  la  Throne* 
it, c  Daily  S,..;. per— Frank  Carroll 
of  Indianapolis  News  Gives  an 
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''The  day  of  putting  over  a  rational 
campaign  with  a  tew  periodical  publi- 
cations is  past.  The  day  of  the  ineffi- 
cient medium,  be  it  newspaper,  billboard 
or  magazine,  is  past.  Just  as  the  em- 
ployer has  weeded  out  the  time  wasters, 
the  clock  watchers,  the  malcontents  and 
the  other  four-flushers  of  business,  so  is 
the  advertiser  up-rooting  the  medium 
that  can  not  pay  its  way.*' 

This  was  the  statement  made  by  Frank 
T.  Carroll,  advertising  manager  of  the 
Indianapolis  News  before  the  Third 
District  of  the  Associated  Advertising 
Clubs  of  the  Wurld  convention  held  at 
Baltimore  February  15. 

"Let  us  see."  he  continued,  "what  the 
manufacturer  who  wants  to  break  into 
print  today  is  up  against  in  the  Mi  lead- 
ing jobbing  centers  of  the  country.  The 
average  druggist  lias  over  5.000  items  in 
stock,  the  average  grocer  one  thousand 
and  the  hardware  dealer  between  six 
thousand  and  ten  thousand  items. 
Pushing  the  Product 

"How,  then,  is  the  dealer  gmng  to 
push  your  product?  Long  profit  won't 
move  your  product  today.  Dealers  are 
being  educated  to  the  value  oi  turnover. 
You  have  to  show  them  quick  sales. 
Portfolios  of  page  magazine  ads  will 
not  turn  the  trick  with  the  intensive 
competition  which  is  faced  today.  Time 
was  when  a  double-page  spread  in  a 
magazine  of  naAnal  distribution  would 
build  a  dealer  oliaiiizatinn  almost  over 
night,  yet  witnesi  the  disastrous  expe- 
rience of  an  automobile  tire  manufac- 
turer recently. 

"Why  is  it  that  the  executives  of  a 
business  secnr-  to  lose  common  sense 
when  they  gather  around  the  confer- 
ence table  to  discuss  advertising?  Why 
do  they  think  of  advertising  and  market- 
ing a«  something  entirely  out  of  the 
realm  of  ordinary  living?  Isn't  it  be- 
cause they  have  caught  the  patter  alvout 
magazine  pays  in  color,  and  millions  of 

prestige  and  portfolios?  And  yet  there 
are  thousands  of  manufacturers  who 
are  rated  by  the  hankers  as  good  bus- 
iness men  who  are  buying  'consumer 
acceptance'  for  a  new  patented  anti- 
freeze jitney  radiator  preparation  in  tcr 
ritories  where  it  never  freezes  and  who 
are  creating  foolish  and  impotent  con- 
sumer demand  for  articles  in  other  ter- 
ritories where  they  have  never  «>I<1  a 
I'ollar's  worth  of  goods. 

Fait*  Lure  of  Color 

"To  the  manufacturer  who  has  m  >ncy 
to  s|K'nd  for  advertising  there  is  a  tre- 
mendous lure  tn  the  pretty,  pictures  na- 
tionally known  vanity  of  publicity.  Na- 
tional advertising  can  point  to  leaden  in 
most  every  city  such  as  Campbell's 
Soup,  Ivory  Soap.  Colgate's  Tooth- 
paste, etc.  But  the  manufacturer  who 
would  break  into  an  already  overcrowd- 
ed market  forgets  that  these  lines  were 
entrenched  in  public  favor  before  the 
prr<ent  era  of  intensive  competition; 
thai  these  commodities  have  created 
natural  monopolies  which  can  not  be 
c.mharted  with  the  same  method  of 
sales  and  advertising  by  which  they 
were  established. 

"You  can  t  sew  thi'tlcs  and  pluck  figs 
That  is  not  exactlv  the  way  the  Bible 
says  it.  but  it  means  that  you  can't  ad- 
vertise in  Washington  and  exprct  to 
creair  a  demand  in  Baltimore.  Neiilirr 
can  you  advrrtisr  in  Washinstt'in  and  sell 
your  goods  there  if  the  Healer  hasn'l 


them  on  his  shelves.  When  >ou  do  this 
you  are  merely  making  it  easy  far  com- 
petition to  come  into  your  market  and 
cash  in  on  your  copy.  The  consumer 
will  ask  for  an  advertised  article  four 
or  five  times,  but  rarely  the  sixth  time. 
Thereafter  your  advertising  falls 
waste  places  of  that  consumer 

"During  the  past  six  months  the  Mer- 
chandising Department  of  the  Indianap- 
olis News  has  made  over  one  hundred 
careful  surveys  of  the  sale  and  distribu- 
tion of  various  commodities  on  general 
sale  in  Indianapolis.  Take  coffee,  for 
instance,  what  do  you  suppose  are  the 
leading  brands?  If  there  are  any  of 
our  magazine  friends  here  1  can  hear 
them  saying.  'Why,  of  course,  Yulsan, 
Barmington  Hall,  or  G.  Washington.' 
Well,  there  arc  94  different  brands  on 
the  market  and  there  are  only  four  with 
worthwhile  distribution.  Not  one  is  a 
nationally  advertised  brand,  but  all  are 
locally  newspaper  advertised  Yntiu 
has  practically  no  distribution  in  a  city 
of  125.000  people  in  the  center  of  a 
market  of  750.000  people,  but  neither 
has  the  other  exclusive  national  adver- 
tisers. 

"In  the  drug  line  265  different  brands 
of  toilet  soap  are  sold.  The  average 
number  of  brands  carried  is  31,  largest 
lumber  of  down-town  chain  stores  81, 
smallest  number  9.  The  three  leaders 
are  locally  advertised  in  newspapers. 

"And  so  on  down  thr  line  in  Hour, 
cooking  utensils,  toothpaste,  cigars, 
syrup  and  molasses,  evaporated  milk, 
cornflakrs,  pancake  flour,  laundry  soap, 
etc.  If  any  of  you  gentlemen  are  inter- 
ested in  facts,  not  theories,  I  have  a  mass 
of  interesting  data  with  me  on  all  these 
lines. 

"Now  what  does  this  mass  of  data 
and  these  investigations  show  ?  Well, 
for  one  thing,  dealers  are  overloaded 
with  competing  brands.  Think  of  a 
drug  store  carrying  81  brands  of  toilet 
soap—  so  many  that  the  clerks  could  not 
remember  thrm  all  and  the  proprietor 
knew  not  the  selling  price  of  half  of 
them. 


"Here  is  the  experience  of  a  Chicago 
retail  cigar  store.  They  carried  158 
brands  of  10c.  cigars.  They  found  that 
eleven  of  their  cigars  had  91  per  cent 
of  sales.  They  threw  out  the  1-47  slow- 
sellers  concentrated  on  the  remaining 
eleven  and  increased  their  10c.  cigar 
business  3  per  cent. 

"That's  what  business  in  the  cities  is 
coming  to  today.  The  trend  is  inevita- 
ble. The  manufacturer  who  is  prepared 
to  seize  the  city  market  through  news- 
paper advertising  will  win.  Slowly  but 
surely  the  advertiser  depending  upon 
national  advertising  is  drifting  out  of 
the  city  markets.  The 
advertiser  will  never  get 


N.  U.  J.  STATES  DEMANDS 
FOR  BRITISH  WRITERS 


Minimum  Scales  for  Provincial  Dailiee 
and  Weeklies  Presented — London 
Section   Reject*  Proprietors' 
Offer  and  Talks  of  Strike 


HAYS 


Welliver  Appointed  to  White 
House  Secretarial  Staff 

ifll  Ttlrorafh  it  Edit'ib  a  Pr-sLisnra) 
Washi.votos.  D.  C,  March  4.— An- 
nouncement was  made  here  today  that 
Courtland  Smith,  president  of  the 
American  Press  Association,  will  be 
h-  •  istal  t     lo     I'    '-ri._-.t-_ r  Gr-etJ,; 

Will  Hays. 

Judsun  Welliver,  former  Washington 
correspondent  for  the  New  York  Globe, 
has  been  appointed  a  mcmhrr  of  the 
White  House  secretarial  staff. 


By  Herbert  C.  Ridout 

Landau  £d-I-r,   HdiTOS  a  Pt'SUSHSS 

'T'HE  British  National  Union  of  Jour- 
nalism is  certainly  a  fighting  body 
and  merit  all  admiration  for  the  deter- 
mined stand  it  is  taking  upon  the  claims 
for  improved  wages  and  working  condi- 
tions. Its  activities  are  constant  and  it 
would  appear  that  no  stone  is  left  un- 
turned to  make  settlement  easy  provided 
only  that  the  demands  are  not  whittled 
down  to  unrecognizable  limits. 

In  one  direction,  the  Executive  of  thr 
Union  has  been  meeting  the  Newspaper 
Society,  representing  the  English  coun- 
try morning,  evening  and  weekly  papers 


McAncny  Leaves  N.  Y.  Times 

George  McAneny  has  resigned  as 
executive  manager  uf  the  New  York 
Times.  He  will  engage  in  other  husi- 
ness  and  devote  a  substantial  part  of 
his  time  to  civic  and  social  work. 


Western  A.  A.  A.  A.  to  Meet  March  8 

Chicago. —The  Western  Council  of 
the  American  Association  of  Advertis- 
ing Agencies  will  hold  its  monthly  lun- 
cheon meeting,  March  8,  at  the  Chicago 
Athletic  Club.  Speakers  will  be  Pro- 
fessor Horace  Secrist,  D.  L.  Brown  of 
the  Goodyear  Tire  &  Rubber  Company 
and  I •".  W.  ~ 


BANQUET  RECALLS  OLD  BATTLEFIELD  DAYS 


.TOFtON'TO,  Ont  —  A  highly  enjoyable 
"get-together"  lianuuct  was  held  at 
the  King  Edward  Hnirl  last  week  by  the 
members  of  the  composing,  stereotype 
and  art  'departments  of  the  Evening 
Telegram.  The  evening  served  to  recall 
the  gathering  held  last  year  in  honor  of 
the  men  connected  with  th 


hail  returned  from  the  front. 

J.  P  Doyle  presided.  Among  the 
principal  guests  were:  Sir  Robert  Fal- 
coner, president  of  the  University  of 
Toronto ;  Rev.  Dr.  Salem  G  Bland ;  D. 
A.  Carey,  representing  the  American 
Federation  of  Labor;  C.  H.  J.  Snioer, 
managing  editor  of  the  Trlcgram ;  A.  T 
Chadwick.  representing  the  John  Ross 
Robertson  estate,  publishers  of  the  Tele- 
gram ;  F.  I.ynett  and  Kd  Vitek. 

The  menu,  which  was  extremely  ap- 
propriate by  reason  of  its  technical  al- 


While  Pmr^SLm 

Frird   Mils  s  Is  Grspbite 
Ssl<  »>r  Ziarors  with  Lie*  Sao» 
Fr.sh    I'.ueht    Stereos    with    Hr.l  Ma-lift 
Pressine 
—  Hm  Mrsts— 
Muttr.    Fnim,    1*4    «4shrr|  F..i!ori»ls 
Boiilrit    Slues   with    Frirsssrit    \m  ItfrpfrM 
Kusuril    l.iii-.rprts   ami    lt.it  Csrtr-ins 
■    t'ejil  Mrsts  - 
-ITK-t  I  I'llimn  klllrs.  i;*Mii,.trit  witti  KM  Tsiie 

Prime  Cold  Cel.  ..(  »>  Devilled  rMn.it. 
-Drinks 

Hi*  Nitric  ColUsjioe  Ciklsl! 

-  Swern— 

'■*"    M"      ..  .,       P'1  T"~ 

— Pir»1f«— 

llyr.il.'   Inctsiulr-t   T.|.r,    st.fi. ,„..  rir 


rr,  .mil  -Yoa'rc  Fed  Up" 

the  evening  letters  were  read 
from  the  editorial  staff  conveying  fra- 
ternal greetings  and  felicitations.  There 
was  also  warm  applause  when  the  chair- 
man, after  alluding  to  the  manner  in 
which  they  stood  by  one  another  in  sick- 
ness and  adversity,  said  that  one  of  iheir 
number  hail  hail  a  sum  of  $1,000  sub- 
scribed to  his  benefit,  and  another  $1,000 
would  be  raised  if  necessary. 

The  speeches  and  toasts  were  inter- 
spersed with  a  capital  musical  and  mis- 
O  II. .n:  nil*  [in  itn  r«corg(  Tail  I E" 
cited  with  felling  an  item  of  his  own 
eomp,  si-ior.  mitt:.  1  "  I  It  'D.ulj 1  (  na 
posing  Room,"  as  follows: 

"The  'DailT-  Composing  Room" 

"Oh  a  wnederful  place  i>  the  Csfimpitinn  Hrx-m 
Wln,rr.?  the  IM  ihsPjr  ripple  a  mrrry  tun-*. 
Whirr  'irvatw'  t'itincii»n  down-kill  to  a  line,  and 

return  again   t**>  |Wr  "roof,' 
Ami    if    !  «»  he-it  tir  Inn  rolij  ling*)  art*  nn  jfrv-sri 

Cor  a  ytnul. 
Whtrr  thr  'hank'  t-  nilrd  with  '.hinu.«  mrUl' 
umir  hith. 

Ami  'miittri1  I*  'Iv.ltv-r  that  ou»  nrvrr  M*e,' 
WKn  'pi-'  ihat*«  irr.ti  mtdr.  no  one  wilt  eat, 
Atxl   rrp?   will  not  fall,  though  qm.c  'oil  iti 
Ort. 

Whirr  turn.   n>.ti  ■|i.fko|«1*  »r.-   n-.i  pilicr-nrr. 
at  all. 

And  "'Irad  hitrar.'  art*  M'iWd  on  a  filr  rm  the 
•  all. 

WatrTc  lum-hfa  arc  bruit*- lit  by  ihr  'oVvif  each 
tlay 

And  jf  ht*  forarti  on»*  th<rr'»  th*  bVril  to  par; 
Whrr*    ren-n    on.   rrlici.w*    Tbao-'l*  ntrrtinc* 
attrml. 

And  when  tkry  mark  *J0'  on  yt>y.  llut  ■«  the 
rn«l  " 

It  WMt  decided  lo  make  the  tunquct 
an  annual  event. 


The  Xewfpai>cr  Society  had  l 
offer  to  the  Union  of  advances  of  which 
the  following  are  typical  example* : 

I'rrMnt  Rstri.  InrrrssrH  in 

Minimum  for  Week- 
lies Per  Week.  ..  U.  0.0  «.  7.6 
In    towns    where  a 

Daily  Newspaper  is 

published    4.  S.O  4.13-6 

Minimum   for  Daily 

Papers ;    In  towns 

where  the  population 

is  under  100,000..  4.1.1  o  5  3.0 
In    towns    of  over 

KW.000  and  under 

250.000    4.18.6       5.  8.6 

In    towns    of  over 

250.000    5.  4.0  5.15.0 

After  consideration,  however,  the  Ex- 
ecutive of  the  Union  stated  that  it  could 
not  accept  the  proposed  advances  as  ad- 
equate, and  could  not  recommend  them 
for  acceptance.  It  was  agreed  by  thr 
society  that  such  advances  if  accepted, 
should  be  made  retroactive  from  Jan- 
uary 24  and  the  executive  agreed  to  call 
branch  meetings  for  their  consideration 
and  to  report  in  a  fortnight.  The  de- 
cision is  now  awaited. 

In  the  London  district  matters  have 
advanced  another  stage,  the  Parliamen- 
tary and  Central  London  branches  of 
the  X.  l\  J.  meeting  to  discuss  the  Lon- 
dnn  Xcwspaper  Proprietors  Associa- 
tion's offer.  No  details  of  this  proposal 
arc  available,  but  it  is  quite  distinct 
from  that  referred  to  in  connection  with 
the  Institute  of  Journalists  scheme  re- 
cently mentioned.  The  meeting  passed 
a  resolution  informing  the  N.  P.  A.  that 
"its  offer  is  totally  unsatisfactory,  inad- 
equate ami  inequitable,  and  cannot  be 
accepted." 

A  further  motion,  however,  carried 
with  only  six  voices  against  it.  declared 
"that  this  meeting  instructs  the  Execu- 
tive Council,  in  the  event  of  failure  to 
>•  i  b  .i  safisfaci  >ry  settlement  in  con- 
j UnCtlon  with  the  Printing  and  Kindred 
Tradrs  Federation,  to  take  a  ballot  of 
members  on  the  advisability  of  with- 
drawing their  labor." 

This  means  that  the  union  is  in  deadly- 
earnest  and  although  Lord  NorthclirTc 
has.  on  this  occasion,  made  no  «ign. 
therr  is  no  reason  In  suppose  that  he 
ha,s  departed  from  his  position  of  re- 
sentment of  tin*  union's  apparent  former 
desire  for  control  of  grading.  Mean- 
time, v.,rn<-  of  the  provincial  branches  of 
the  N.U.  J.  are  experiencing  entire  sym- 
pathv  with  their  l^-indon  ennfreres.  the 
South  Wales  section,  for  one  instance, 
offering  their  moral  and  financial  sup- 
1"  it  t,  the  London  members  if  they 
should  come  out  on  strike. 
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STORE  COMBINES  TO  DEPRESS  AD  RATE 
WILL  MAKE  PUBLIC  SUSPECT  PRICES 


Conspiracy  to 


Sale* 


-Red 


Unthinkable   aa  O 


By  WAL* 

'T'HE  recent  article  in  Ejiitok  &  Pi»- 
ushk*  with  regard  to  differences  be- 
tween newspapers  and  department  stores 
;.hout  advertising  rates,  was  as  illuminat- 
ing as  it  was  interesting 

It  i«  indeed  unfortunate  that  such  a 
situation  should  have  arisen  in  New 
Ha>vti  r.r  in  any  other  city  because  it 
>  sands  to  reason  that  if  newspapers 
could  afford  to  concede  litis  point,  which 
they  tannot,  since  it  affects  both  princi- 
ple and  profit-  or  rather,  lack  of  profit 
— they  by  Ihcir  own  acts  would  weaken 
themselves  and  consesnicnlly  he  less  de- 
sirable as  advertising  mediums  to  the 
merchants  or  tc  any  other 

With  a  had  pencil,  a  piece  of 
and  the  rigl.t  point  of  view,  an; 
chant  can  prose  to  his  own  «atisfaclion 
in  five  minutes  that  no  other  form  of 
advertising  is  so  effective  or  economical 
as  newspaper  advertising- 
Oil  the  other  hand,  if  the  New  Haven 
newspapers  have  any  fears  that  citcula- 
tion  is  built  for  their  competitors  by 
free  distribution,  if  indeed  this  i>  being 
done,  then  they  can  cunsole  themselves 
with  the  thought  that  a  newspaper  which 
ii  distributed  for  nothing  is  usually  ap- 
praised at  that  value.  When  the  free 
distribution  i*  stopped  there  i>  little 
chance  that  such  circulation  will  ever  be 
paid  for  in  the  future. 

Now  that  the  New  Haven  situation  has 
been  brought  into  the  spotlight  through 
publicity,  the  department  ft 
pause  and  pander  as  to  what  will  be  the 
attitude  of  the  people — always  the  court 
of  last  appeal— hceausc  the  judgment  of 
the  public  is.  in  the  final  jnalysis.  pretty 
accurate  and  it  i*  also  Ve.  >  keen 

Public  Mar  Sn  PricM  lUpt  Up 

It  would  l>e  unfortunate  for  the  New 
Haven  department  stores  if  the  people 
began  to  think  seriously  about  th!s  mat- 
ter because  they  would  naturally  decide 
that  if  department  stores  can  combine 
to  keep  rales  rfoun,  then  these  same  de- 
partment stores  can  •omhine  to  keep 
prices  vf- 

Such  thinking  can  have  no  other  ou»- 
come  than  to  throw  the  sympathy  of  the 
public  toward!  the  new  spapers  and  cjst 
a  -hadow  of  suspicion  upon  the  depart- 
ment stores- 
Truth  of  lite  matter  U,  newspapers, 
while  representing  the  public,  have  nev- 
ertheless always  been  fair  to  business, 
and  the  constructive  service  rendered  in 
the  past  should  not  be  forgotten  in  this 
vear  of  Grace.  1921  '-when  newspapers 
of  necessity,  must  increase  their  adver- 
tising rates. 

Andrew  Connolly,  advertising  man- 
ager of  the  Joseph  Home  Dry  Goods 
Company,  Pittsburgh.  »i>  quoted  in  the 
newspapers  last  week  as  having  deliv- 
ered an  address  before  the  National 
Retail  Dry  Goods  Association  on  "Mak- 
ing Ourselves  Less  Dependent  on  the 
Newspapers." 

The  present  year  is  one  which  requires 
some  very  straight  thinking  and  very 
vigorous  action  on  the  part  of  newspa- 
pers as  well  as  department  stores.  With 
this  thought  in  mind  any  frank  discus- 
sion which  leads  to  a  bitter  understand- 
ing will  prove  mutually  profitable. 

In  the  address  which  immediate!)  pre- 
eeded  the  one  made  by  Mr.  Connolly  it 
was  poin'"1  uUl  that  lar>tt'  P™*""  h»vr 
been  made  by  many  of  the  department 
stores  d-"ing  the  past  four  years.  In 


G.  BRYAN 

speaking  of  the  newspapers,  Mr.  Con- 
nolly Inmself  said: 

"Advertising  rates  have  been  low,  ex- 
tremely low  in  the  past,  and  as  a  result 
advertising  has  been   used  carelessly." 

As  to  how  carelessly  department  store 
advertising  has  been  prepared,  1  am  not 
in  a  position  to  judge.  But  I  do  know 
that  Mr.  Connolly's  statement  that  "ad- 
vertising rates  have  l>een  low.  extremely 
h.w.'-  is  absolutely  correct. 

In  other  words,  while  the  department 
stores  were  making  a  good  percentage 
of  profit  during  the  past  few  years,  the 
newspapers  have  had  an  unusually  hard 
time  of  it.  despite  the  tremendous  vol- 
ume uf  business  carried. 

During  the  past  two  years  white  pa- 
per, which  at  its  present  cost  represents 
50  per  cent  or  more  of  the  total  expense 
of  a  newspaper,  has  advanced  over  20(1 
per  cent.  And  lnl>or,  another  important 
item  in  the  production  of  newspapers. 


In  fact,  ad 
duction  of  newspapers  have  increased 
in  like  proportions. 

Can't  Caned  Paper  Contracts 

Yet.  in  the  past  year,  advertising  rates 
have  only  shown  an  average  increase 
throughout  the  country  of  about  40  per 
cent  and  circulation  rates  have  shown 
an  increase  of  only  about  10  per  cent. 
Unfortunately,  most  newspapers  have 
for  the  pres- 
As  cancellations  are  unknown, 
there  is  a  considerable  soft- 
ening in  the  white  paper  market,  news- 


have  small  chance  of  relief  from 
white  paper  cost,  labor  and  other  ex- 
pense during  the  present  year. 

In  the  circumstances,  50  per  cent  of 
the  newspapers  of  this  country  stand 
good  to  go  broke  during  the  year  1921, 
unless  they  make  material  increases  in 
both  their  advertising  and  circulation 
rates.  Facing  as  they  do  the  extremity 
of  having  their  lialanees  at  the  end  of 
the  year  made  up  entirely  in  red  ink  it 
is  safe  to  predict  that  even  the  optimistic 
publisher,  who  ordinarily  gives  far  more 
consideration  to  the  service  he  can  ren- 
der his  community  than  he  does  to  the 
rightful  reward  due  himself,  will,  of 
necessity,  lie  forced  to  do  this  year  what 
he  should  have  done  last  year  or  the 
year  before,  namely,  establish  advertis- 
ing and  circulation  rates  in  keeping  with 
his  increased  expenses.  In  practically 
every  business  in  America,  except  the 
publishing  business,  the  sixth  largest  in- 
dustry in  this  country,  selling  price  has 
kept  pace  with  operating  cost. 

No   Newspaper  Survey 

This  fact  should  be  known  to  Mr. 
Connolly  and  to  all  department  stores. 
It  is  particularly  pertinent  in  connection 
with  his  statement  that  "the  newspaper 
publishers  have  been  surveying  the  sit- 
uation, and  as  they  find  the  merchant 
growing  more  and  more  dependent  upon 
their  wares,  have  jacked  tip  their  prices-" 

Unfortunately,  the  publishers  of  the 
country  have  not.  until  now.  been  "sur- 
veying the  situation,"  otherwise  they 
would  have  increased  their  advertising 
rates  and  also  their  circulation  rates 
more  than  100  per  cent  during  the  past 
year.  Having  failed  to  do  this,  they 
now  fare  the  necessity  of  increase. 

It  is  safe  to  say  that  no  newspaper  or 
no  combination  of  newspapers  has  ever 
at  any  time  jacked  up  its  rates  because 
of  the  feeling  that  others  were  depend- 
ent upon  it.  Tile  newspapers  have  been 
very  considrrate  on  this  point  -in  fact 
ton  considerate  for  their  own  financial 
good.    Eventually  newspapers  may  learn 


COUNTY  FAIR  COPY  IN  NEWSPAPERS 


COME  practical  n 
C  the  advertising  of  a  county  fair  in 
newspapers  were  given  by  George  A. 
Starring,  director  of  news  service  and 
advertising  of  the  South  Dakota  Farm 
Bureau  Federation,  in  an  address  to 
county  agents  and  secretaries  who  have 

He  said  that  the  average  amount  spent 
in  newspaper  advertising  by  the  several 
county  fairs  in  South  Dakota  was  $220, 
although  sonic  spent  as  high  as  $700. 
H>  far  the  most  efficient  publicity  that 
can  be  ubtained  is  through  advertising 


The  advertisements  should  appear  for 
two  or  three  weeks  before  the  opening 
date  of  the  fair,  the  largest  ad  being 
used  in  the  last  issue.  Jnterest  must  be 
sustained  through  the  series  by  the  use 
of  attractive  copy,  the  last  ad  being  the 


Concerning  the  news  stories  relative 
to  the  fair  Mr.  Starring  advised  that 
they  should  begin  to  appear  in  the 
weekly  newspaper-  six  weeks  before 
the  fair  opens.  The  news  items  should 
not  be  too  long.  Those  running  from 
two  to  five  inches  were  usually  more 
welcome  by  editors  than  those  of  greater 
length.  Several  short  articles  are  better 
than  one  long  ■me. 

\  good  piece  of  advice  given  by  Mr. 
Starring  was  that  the  writer  should  not 
try  to  present  ton  many  difficult  subjects 
in  a  Mngle  article.  Publicity  is  much 
more  effective  if  all  the  early  items 
cover  the  educational  features  of  the 
fair  without  introducing  the  sensational 


or  amusement  attractions  until  a  short 
time  before  the  fair  begins. 

In  some  counties  the  secretaries  have 
heen  able  to  secure  the  co-operation  of 
local  merchants  who  agree  to  display  the 
fair  dates  and  other  brief  information 
in  connection  with  their  local  newspaper 
advertising.  A  Minnesota  newspaper 
prints  a  supplement  containing  the  list 
of  premiums  offered  for  the  various 
classes  of  exhibits,  the  type  being  the 
same  as  that  from  which  the  official  list 
is  printed,  thus  saving  the  cost  of  com- 
position and  enabling  the  editor  to  send 
them  to  subscribers  at  a  cost  of  one 
cent  a  copy. 

One  county  fair  secretary  writes 
articles  for  the  weekly  papers  on  sun- 
dry subjects  of  more  or  less  direct  inter- 
est to  the  fair,  Fnr  instance,  he  writes 
items  on  the  increase  of  Herfords  in  the 
county  since  the  fair  the  year  before: 
how  John  Jones  carried  away  a  large 
number  of  premiums  at  the  tast  fair; 
how  Bill  Smith  since  that  time  has 
bought  some  pure  bred  Herfords  which 
he  expects  to  exhibit  at  the  coming 
fair  in  competition  with  the"  stock 
which  carried  off  premiums  the  previ- 
ous year. 

The  county  weeklies  are  of  ines- 
timable value  in  reaching  the  people 
who  would  be  interested  in  the  fair, 
The  most  of  the  editors  regard  the 
county  fair  as  a  most  important  educa- 
tional institution  and  so  give  it  their 
heartiest  support.  The  advertising  they 
receive  does  not  begin  t..  pay  fnr  the 
work  they  do  in  it.  behalf. 


IS 

that  it  is  advantageous  to  get  together 
with  their  competitors  and  talk  things 
over  just  as  the  merchants  now  do. 

I  have  made  a  careful  study  of  news- 
papers for  the  past  17  years.  I  have  also 
made  a  careful  study  of  merchandising 
—advertising.  I  know  that  the  present 
situation  is  one  which  calls  fur  a  thor- 
ough understanding  tietween  newspapers, 
merchants  and  manufacturers.  With 
lower  profits  merchants  and  manufac- 
turers face  the  absolute  necessity  of  in- 
creased stock  turns.  This  is  possible 
only  through  the  unstinted  use  of  news- 
papers. 

The  newspapers  have  always  given 
generously  of  their  space,  their  time — 
and  even  their  money— to  promote  bus- 
iness conditions.  At  present  the  news- 
papers of  the  country  are  conducting  a 
national  aditorial  advertising  campaign, 
not  only  to  improve  buying  with  local 
merchants  but  with  national  manufac- 
turers as  well,  The  newspaper*  realize 
that  their  work  is  to  stabiliie  and  revi- 
talire  business  conditions.  They  never 
stopped  to  argue  that  if  conditions  lie- 
came  worse,  merchants  and  manufactur- 
ers dependent  upon  them  must  of  neces- 
sity pay  any  rale  demanded  in  order  to 
save  themselves. 

On  the  other  hand,  with  no  hupe  of 
reward  other  than  that  which  comes 
from  work  well  done,  they  are  throwing 
the  entire  editorial  force  of  their  news- 
papers hack  of  a  campaign  to  establish 
normal  business  conditions  at  the  ear- 
liest possible  moment.  Today  one  such 
campaign  with  which  I  am  familiar  is 
appearing  in  newspapers  reaching  more 
than  five  million  homes  where  necessi- 
ties and  luxuries  are  bought  for  practi- 
cally five  million  people.  Before  this 
campaign  is  completed  the  newspapers  of 
the  country  will  have  devoted  more  than 
a  million  dollars'  worth  of  their  space 
to  stabilizing  business  conditions,  which 
is  only  another  way  of  saying  that  ihey 
will  have  made  business  better  for  mer- 
chants and  manufacturers. 

I  think  if  this,  and  other  situations 
which  newspapers  constantly  confront 
and  osercome,  were  more  generally 
known,  merchants,  instead  of  getting  to- 
gether and  talking  about  concerted  ac- 
tion to  stop  newspapers  from  raising 
their  rates,  as  suggested  hy  Mr.  Con- 
nolly, would  rather  get  together  with 
the  idea  of  seeing  what  they  could  do  to 
help  newspapers  put  their  rates — both 
advertising  and  circulation— on  a  basis 
which  would  absolutely  insure  their 
greater  growth  and  consequently  greater 
protection  to  merchants  in  time  of  pros- 
perity as  well  as  in  time  of  stress. 

Few  department  store  owners  would 
consider  a  combination  against  their  best 
salesmen  because  it  became  necessary  to 
pay  them  slightly  more  to  meet  the  in- 
creased cost  of  living.  Fewer  still,  I 
believe,  will  give  any  serious  considera- 
tion to  handicapping  their  super-sales- 
men—the  newspapers  and  especially 
now  when  sales— more  sales — are  so 
vitally  essential. 

Facing  as  they  do,  the  inevitable  in- 
crease in  cost  of  production  this  year 
over  1920  most  new'spapers  will  very 
sensibly  increase  their  advertising  rates 
in  192i,  In  this  they  should  have  the 
co-operation  of  merchants  and  i 
turrrs.  especially  when  it  is 
that  in  the  past  they  have  been  < 
"very  low  advertising  rates 


Plan  Nrw  Michigan  DnBy 

Marysville.  Mich. — The  News  Com- 
pany has  been  formed  to  conduct  a 
daily  newspaper.  Marysville  is  a  town 
that  has  grown  about  the  big  Wills-Lee 
automobile  plants.  The  incorporators 
are  Norman  T.  F'arr.  former  financial 
editor  of  the  Detroit  Journal;  Howard 
S,  Hempstead  and  William  R.  Pierct 
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THE  AMERICAN  JOURNALISTS'  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS' 

Editorial  Board—  Richard  I-  Stoke*,  $07  Conmtrrial  _. 
lit  Post  Dispatch,  St  Loala.  Mo.,  represent™*;  the  St.  Louis 

Pltuhsmt,  ImnrrStV  Association;  and  Walter 


ASSOCIATION 


Buildine,  St.  Louii.  Mo,t  renratantinslae  American  Jaurnalial*'  Amiociataon;  Pan!  V.  Ac.  Jet  •mi,  edi 
■  Awociarioo  of  JoarnalMU.  Arthur  B  Friedman,  editorial  department,  tie  Sun.  Plrtahnrfh,  Pa., 
dean  of  the  School  of  JodrnilUra,  Unlr»r»itjr  of  M.*...u...  Colwn.la.  M»,  leproeiwi  Ihe  .choc 


Urial  department, 
reprettuiti 
of  j. 


SINCLAIR  USED  HOAX  TO  GET  ATTENTION 
12  YEARS  AGO,  LEE  DECLARES 


TJR.  JAMES  MELVIN  LEE.  director 
of  the  I>epartmrnt  nf  Journalism  in 
New  York  University,  paid  his  respects 
to  Upton  Sinclair's  "Brail  Check*'  in  an 
•ddrc«s  delivered  at  the  public  forum  in 
the  Brownsville  Labor  Lyceum  on  Sun- 
day. He  liegan  by  quoting  from  nil  ar- 
ticle written  hv  Sinclair  which  appeared 
in  the  Independent  May  14.  1909.  in  de- 
fence of  hi*  famous  hoax  "The  Journal 
of  Arthur  Sterling." 

"I  knew,"  be  wrote,  "that  the  hoax 
would  cost  me  my  reputation  and  the 
respect  of  all  decent  people,  but  that 
did  not  matter,  for  1  have  not  been  fa- 
vored with  the  acquaintance  of  many 
decent  people  and  am  obliged  to  bear 
what  the  world  thinks  of  me.  Besides 
I  would  have  cheerfully  robbed  a  bank 
or  sandbagged  a  millionaire,  had  my 
task  been  possible  in  no  other  way.  My 
only  desire  was  to  raise  a  sensation,  first 
to  sell  my  book,  of  course,  and.  second, 
to  give  me  a  standing  ground  from  which 
to  begin  the  agitation  of  my  cause  " 

After  reading  this  Dr.  Lee  continued : 
"Now  there  you  have  a  self-confes- 
sion on  the  part  of  the  author  that  he 
has  deceived  you.  He  seems  to  take  a 
certain  amount  of  pride  in  that  fact. 
Now  I  submit,  purely  as  a  matter  of 
logic,  that  a  man  who  has  deceived  you 
must  come  forward  with  very  positive 
proofs  if  he  wishes  further  statements 
of  his  to  be  accepted." 

Dr.  Lee  said  that  the  trouble  with 
many  of  Sinclair's  .statements  was  that 
they  lacked  proof.  He  took  up  a  charge 
made  by  George  Creel  that  American 
newspapers  were  under  the  control  of 
department  stores  in  every'  city  in  the 


Dr.  Lee  took  up  a  number  of  Mr.  Sin- 
clair's criticisms  of  the  Associated 
Press,  especially  the  suppression  of  a 
Sinclair  statement  offered  to  the  news 
service  during  the  Colorado  strike.  Dr. 
Lee  said  that  reasons  for  refusing  this 
telegram  included  the  fact  that  the  As- 
sociated Press  excluded  opinions  from 
its  service;  that  the  statement  was  false; 
that  it  was  libelous  and  that  it  was 
offered  by  Sinclair  for  self -advertising 
purposes.  He  said  that  the  night  man- 
ager of  the  Associated  Press, 
fused  the  telegram,  was  a  fot 
editor  of  the  New  York  Call. 


else  requested  this  correction,  which  is 
matte  merely  in  the  interest  of  accuracy 
and  fair  play— New  Yo»k  W<*in. 
March  2. 


EASY  TALK 

By  Philip  R.  Dillon 


FAIR  PLAY 

|     a  spirit  of  fairness 


After  an  elaborate  dis- 
cussion of  this  theory,  he  challenged  his 
audience  and  the  public  generally  to  pro- 
duce evidence  of  a  single  case  in  which 
a  New  York  newspaper  had  suppressed 
an  item  of  news  at  the  behest  of  an  ad- 
He  said  that  he  had  endeavored 
es  of  this 
that  on  investigation  they 
had  invariably  proved  to  be  false. 

"The  charge  that  certain  Philadelphia 
newspapers  have  suppressed  news  in 
order  not  to  offend  certain  department 
stores  is  trne."  he  said.  "There  is  no 
doubt  about  that,  and  those  newspapers 
will  suffer  for  decades  to  come  from 
the  loss  of  prestige  involved  in  sacrific- 
ing themselves  to  advertisers." 

Such  suppression,  he  said,  had  not  only 
been  cowardice  and  bad  ethics,  but  bad 
policy  both  for  the  newspapers  and  the 
department  stores.  He  said  that  the 
stories,  because  of  their  suppression 
from  print,  had  been  repeated  by  word 
of  mouth  against  the  advertisers  and 
against  the  newspaper-  tmiil  they  had 
attained  a  vast  circulation  anil  had  lived 
on  long  after  they  would  normally  have 
been  forgotten. 

"But  1  would  like."  he  continued,  "to 
have  you  show  me  one  ca«c  whrre  the 
department  stores  of  New  York  City 
have  ever  kept  a  single  line  out  of  the 
New  York  papers.  I  •*oula'  ia"  lo  havc 
you  show  me  one  case." 


The  World  de- 
sires to  correct  a  variation  between 
the  body  of  an  article  published  yester- 
day on  the  pro-German  meeting  in  Mad- 
ison Square  Garden  Montlay  night  and 
the  headline  that  the  article  carried. 

One  of  the  subordinate  clauses  of  the 
head  read :  "Jeer  Cohalan."  The  story 
itself  reads  as  follows  (Justice  Cohalan 
is  talking) :  » 

"  'This  talk  that  we  hear  now  all  over 
the  country  about  the  extraordinary  debt 
that  America  owes  to  France  was  not 
talked  of  so  much  in  1870  or  1871,  if 
you  will  read  the  columns  of  the  New 
York  Times  or  the  columns  of  The  New 
York  World  or  some  of  those  other 

papers'  

"Here  hisses,  boos  and  jeers  inter- 
rupted him,  and  he  admonished: 

"  "Don't  do  that.  Don't  give  such 
evidence  that  you  appreciate  the  fact 
that  the  owner  of  the  New  York  Times 
was  born  in  Germany.  Leave  that 
aside.'  (Adolph  S.  Ochs.  proprietor  of 
Ihe  New  York  Times,  was  born  in  Cin- 
cinnati.)" 

From  this  it  will  he  seen  that  the  Iwos 
and  jeers  were  directed  not  against  the 
speaker,  as  the  headline  -iays,  but  agaiust 
The  World  and  the  Times,  mention  of 
which  seemed  to  evoke  disapproval 


The  phrase  "journalistic  style"  is  irttercd 
often  nowadays  by  American  profes- 
sional literary  critics,  who  seem  to  lie  a 
growing  tribe,  much  givrn  to  Log  Roll- 
ing.    When  these  essay  istic*  speak  or 
™-    write  "journalistic,"  one  does  not  mis- 
ery take  their  intent;  they  speak 
ously.      There  is. 
thing  that  the  British  call 
meaning  a  sort  nf  common  newspaper 
<•*-    writing.    But  the  British  do  not  make 
"journalese"  and  "journalistic  style"  the 


upon  request.  I  1 
tured  to  offer  some  ftmdamcnl 
to  young  people  who  were  nnt 
nf  their  ability  to  write  a  news  article 
in  prose.  I  shall  here  repeat  a  little  of 
the  lesson,  asking  the  indulgence  of 
thnse  who  have  advanced  to  maturity. 

An  event,  or  series  of  events,  may  be 
related  in  two  styles,  viz.,  from  the  bot- 
tom up,  or  from  the  top  down. 

The  prose  Cumulative  Style  is  that 
used  by  the  novelists  and  prose  dramat- 
ists- The  story  begins  softly,  and  cres- 
cendoes up  to  the  big  thing  at  or  near 
the  end. 

The  Journalistic  Style  Isegins  with  the 
climax,  the  big  smash.  The  first  ques- 
tion a  reporter  should  ask  is :  "What  is 
the  most  important  single  thing  here,  tlu* 
thing  that  the  public  wants  to  know  first 
of  all?"  When  he  finds  that,  let  him 
write  it  as  the  beginning  of  his  story. 
Then  he  will  ask  what  is  the  next  most 
important  thing,  and  he  will  write  that 
rccond.  And  so  on  down  to  the  least 
important,  which  he  will  write  last. 

The  best  example  of  a  journalistic 
style  opening  in  all  literature  is  the  first 
verse  in  the  Bible-"In  the  begimiimt 


Neither  Justice  Cohalan  nor  any  one   God  created  the  heaven  and  the  earth  " 


HARDING  EDITORIAL  PRECEPTS 


eawad  e>i 
i*k  with 


at*  ana1  ore  errand  nature 
faerr  /*r  JO  year*  and 


atkrrt  nas-r  Seen  laere  fonder     Th*y  are  laurauitai'y  fraMed  in  Jtar4i*v  Train,  and 

Lya7!'^4Mti%^kUf:  tSiu'mumtm  *f  aff* tasf  namtti  H  wSHt  UW* tiiSie 

rrDE.UEMRER  there  are  raw  sides  to  every  question.    Get  both,  lie 
**•  truthful.    Get  the  facts.    Mistakes  are  inevitable,  but  strife  for 
accuracy:    I  would  rather  have  one  story  exactly  right  than  a  hundred 
half  wrong. 

"Be  decent,  be  fair,  be  generous;  never  vindictive. 

"Boost;  don't  knock.  There's  good  in  everybody.  Brimj  out  the 
good.   Sever  needlessly  hurt  the  feelings  of  anybody. 

•  "In  reforting  political  gatherings  give  ihe  fads.  Tell  the  story  as 
it  is;  not  as  you  would  like  to  have  it.  Tre.it  ali  forties  alike.  If  there 
is  any  politics  lo  be  flayed  we  will  handle  it  in  our  editorial  columns. 

"Treat  all  religious  mailers  reverently.  If  it  can  fosiibly  be  avoided 
Utter  bring  ignominy  to  an  innocent  woman  or  child  in  telling  of  the 
misdeeds  or  misfortune  of  a  relative 

"Don't  wait  lo  be  asked,  but  do  it  without  the  asking. 

"And,  above  all,  be  clean.  Sever  lei  a  dirly  word  or  a  suggestive  story 
get  into  lyfe.  I  want  this  fafer  so  conducted  thai  u  can  go  int..  any 
home  without  destroying  the  innocence  of  as 


DANIELS    WILL    KEEP  HIS 
CABINET  CHAIR 

W'sshimcton,  D.  C— Secretary  of 
"  the  Navy  Daniels  will  continue 
to  occupy  the  chair  thai  he  has  used 
at  Cabinet  meeting*  and  the  desk 
thut  baa  been  his  in  tbc  Navy  De- 
portment for  the  past  eight  years. 
They  will  rt-lum  with  him  to  pri- 
me life  and  "ill  be  the  seal  of 
direction  for  the  Raleigh  News  and 
Obserser,  which  alter  March  4  will 
again  receive  the  attention  of  that 
fighting  >ecreiary.  The  furniture, 
valued  at  $146.13  by  Government 
appraisers,  ha*  been  purchased  by 
the   North   Carolina   delegation  in 


1  merely  indicate  the  principles  upon 
which  the  two  styles  are  constructed. 
Of  course,  there  are  many  other  things 
joining  into  the  art  of  both  journalist 
and  novelist,  and  these  are  so  delicate, 
and  the  two  styles  merge  so  into  each 
other,  that  strict  rales,  such  as  might 
be  set  down  by  scholastics  and  pedants, 
serve  only  as  prison-like  fetters. 

Within'  the  Journalistic  Style,  and  al- 
most wholly  enveloped  by  it.  is  what  is 
called  the  Narrative  Style.  To  my 
thinking,  the  finest  piece  of  journalistic 
writing  in  literature  is  the  narrative  of 
the  trial  and  execution  of  Jesus,  written 
by  Mark-an  article  of  2,100  words. 
Here,  in  some  degree,  the  cumulative 
is  merged  with  the  journalistic 

I  regard  Moses  as  a  great  journalist. 
His  five  books  of  the  Bible  are  all  in 
journalistic  style.  Herodotus,  Zrnophon, 
I.ivy  and  Plutarch  were  star  journalists. 
Julius  Caesar  was  a  great  war  corres- 


The  prose  Cumulative  Style  was  de- 
veloped from  the  poetry  dramatists  of 
Greece,  frum  Sophocles,  Eschylus,  Euri- 
pides and  Aristophanes.  The  earliest 
popular  novel  was  "The  Golden  Ass." 
by  Apuleius,  a  Roman,  in  the 


The  Journalistic  Style  comes  out  of 
the  first  instinct  of  man.  It  seeks  to 
make  all  things  clear.  It  avoids  mys- 
tery'- The  Cumulative  Style,  in  princi- 
ple, is  unnatural ;  it  seeks  lo  create  i 


All  great  historians  arc  essentially 
journalists. 

While  tin-  Cumulative  Style  may  he 
considered  a  reaction  to  the  Journalistic 
Style,  there  was  a  prior  reaction  which 
some  call  the  Contemplative  or  Philo- 
sophic Style,  as  illustrated  by  Plato. 
Aristotle.  Herbert  Spencer.  The  Criti- 
cal Style  of  the  literary  critics  is  an  off- 
shoot of  this  Contemplative  Style 

M  -I  of  the  gnat  prose  books  of  the 
world  were  written  in  Journalistic  Style. 

Let  no  new  spaper  man  lie  hurt  liecause 
a  professional  literary  critic  flings  at 
hts  work,  in  contempt,  the  word  "jour- 
nalistic." 

And  let  us  all  l<c  thankful  that  Ches- 
terton is  now  telling  Americans  about 
"Tile  Ignorance  of  the  Educated." 


Pre**  Club  Hoal  to  President 

Washington,  D.  C— The  National 
Press  Club  will  give  a  "hobby  party" 
at  Keith's  Theater.  March  7.  in 
of  Prc-idcnt  and  Mrs.  Harding. 
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ROBERT  C.  BENCHLEY 


Robert  C.  Benchlev 


Associate  Editor  of  "Life"  and  one  of 
the  foremost  humorists  of  America  has 
been  engaged  by 

The  Consolidated  Press  Association 

to  write  a  humorous  interpretation  of 
the  world's  news  for  the  leased  wire 
service  furnished  to  Sunday  morning 
newspapers. 

Mr.  Benchley  was  Chairman  of  The 
"Harvard  Lampoon"  in  his  college  days, 
and  became  Associate  Editor  of  the  New 
York  Tribune  Sunday  Magazine  in  1916. 
He  was  later  managing  Editor  of 
"Vanity  Fair  "  and  lately  has  been  writ- 
ing "Books  and  other  Things"  for  The 
New  York  World. 


The  list  of  contributors  to  the  wire  service  of  the 
Consolidated  Press  for  Sunday  Papers  is  growing. 
It  now  includes: 


F oreign 

Former  Premier  Yiviani  of  France,  Maximilian  Harden  of 
Germany  and  Arthur  Henderson  of  Crest  Britain 
as  well  as  William  Bird,  the  distinguished 
European  correspondent. 

National  Affairs 

Robert  T.  Small  ami  Elizabeth  King  Stoke? 


Business  and  Financial 

Harden  Colfax  and  Stuart  P.  West 

Sports 

Walter  Camp  and  Lawrence  Perry 

Woman's  World 

Clara  Savage 

Humor  in  the  i\'eirs 
Robert  C.  Benchley 


For  Rate*  and  Details  Apply  To  ROBERT  B.  McCLEAN,  Business  Manager 

CONSOLIDATED  PRESS  ASSOCIATION 

Executive  Offices:  Commercial  Bank  Building,  Washington,  D.  C. 


Horace  Epes,  Western  Superintendent 
Fourth  Floor,  Daily  News  Building,  Chicago 


Jay  Jerome  Williams,  Eastern  Superintendent 
Eleventh  Floor,  World  Building,  New  York 
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CANADIAN  REPORTERS 
MOURN  "TAY  PAY" 

Editor  of  Dabate*  ini  Chief  of  Report- 
ing Staff  at  Canadian  H™»  of 
Common*    Waa    Friond  of 
Newspaper  Man 


Ottawa.  Out.— The  death  occurred 
berc.  on  February  24,  M  a  iW 
newspaperman  known  and  beloved 
throughout  Canada,  in  the  person  of 
Thomas  P:  Owen*,  editor  of  dehates 
and  chief  of  the  reporting  staff  of  the 
!  lot:-':  of  Common*.  He  was  taken 
seriously  ill  shortly  before  the  opening 
if 'parliament-an  event  that  he  had 
not  missed  in  his  newspaper  and  offi- 
cial career  of  nearly  forty  yean— and 
did  not  rally. 

The  late  "Tay  Pay"  Owens  (»«  he 
was  affectionately  known  to  a  legion  of 
friends)  probably  knew  and  was 
known  hy  more  public  men  than  any 
other  Canadian.  As  a  newspaperman, 
official  reporter,  associate  editor,  and 
finally  editor  of  debates  in  the  House, 
'  he  was  brought  into  almost  daily  con- 
tact with  those  occupying  "the  seats  of 
the  mighty"  in  Canadian  affairs— and 
many  of  these  owed  him  great  debts 
of  gratitude  in  consequence  of  hn 
kindly  editing  of  discourses  that  more 
often  than  not  were  considerably  less 
-finished*'  when  delivered  than  when 
they  appeared  in  the  official  reports  of 
the  sessions  of  Parliament. 

He  was  born  in  Ireland,  in  18M,  and 
was  a  "cub"  on  the  staffs  of  such  influ- 
ential Irish  papers  as  the  Dublin  Free- 
man, the  Cork  F.xaminer  and  other 
Irish  newspapers  during  days_  when 
Pamell  was  "uncrowned  king."  He 
came  to  Canada  about  37  years  ago, 
and  joined  the  Montreal  Gaiette,  for 
which  he  covered  the  Quebec  legisla- 
ture and  afterwards  the  House  of 
Commons.  He  distinguished  himself 
as  a  very  capable  correspondent  at  a 
time  when  there  was  no  such  a  thing 
as  official,  stenographic  reports,  and 
when  the  Hansard  staff  was  organised, 
he  was  chosen  as  an  official  reporter. 
Here,  he  proved  himself  one  of  the 
best  short-hand  reporters  in  Canada, 
and  this  resulted  in  his  gradual  promo- 
i  to  the  topmost  rung  of  the  ladder. 


rrsenlativcs  were  also  present  from  the 
corporation  of  the  city  of  Kdmontoti, 
the  Rotary  and  Kiwanis  Clubs  and  sim- 
ilar organizations.  The  staff  of  the 
Journal  marched  in  a  body  in  the  funeral 
procession.  Friends  of  the  late  Mr. 
Jennings  have  organized  a  movement  to 
provide  a  lasting  memorial  in  the  form 
of  a  stained  glass  window  to  be  placed  in 
Christ  Church,  Kdmonton. 


Roby  Robinaon  Dia*  in  Atlanta 

Atlakta,  Ga.— Roby  Robinson,  vice- 
president  of  the  Atlanta  Constitution 
Company,  and  for  some  years  president 
of  the  Atlanta  Newspaper  Publishers' 
A»sociation.  died  in  Atlanta  February 
25,  aged  49.  An  attack  of  pneumonia, 
following  an  operation,  caused  death. 
Mr.  Robinson  was  prominent  in  business 
and  dvlc  circles'  of  the  city,  and  when 
the  Constitution  company  was  reorgan- 
ized some  years  ago  he  served  as  bus- 
iness manager  of  the  paper  for 


IN  M.  R.  JENNING'S  MEMORY 

ind  Friend*  Pay  Laat 
i  to  Canadian  Editor 

Edmonton,  Alta.— As  a  mark  of  re- 
spect to  the  late  Milton  R.  Jennings, 
editor  and  manager  of  the  Edmonton 
(Alta  )  Journal,  the  legislature  of  Al- 
berta adjourned  so  that  the  cabinet  and 
,  might  attend  the  ' 


(Obituary 

Rev.  Cham.es  Pabkiivhst.  D.D.,  for 
31  years  editor  of  Zion's  Herald,  the 
official  organ  of  Methodism  in  New 
England,  died  this  week.  Mr.  Pankhurst. 
a  notable  character,  under  his  leader-' 
ship  his  publication  bctoming  one  of 
the  most  influential  religious  papers  in 
the  country  in  the  Methodist  denomina- 
tion. He  wielded  a  trenchant  pen  and 
was  ranked  among  the  foremost  religious 
editors  of  the  country. 

S.  R  Lyons,  formerly  editor  of  the 
Marion  (la.)  Clipper,  is  dead  in  Ster- 
ling. Kan.  He  was  editing  a  paper  in 
Kansas  at  the  time  of  his  death. 

Ben  B.  Mtllikkn  died  at  his  home 
at  Jesup.  Ga.,  February  26  at  the  age 
of  78  years.  For  the  past  thirty-five 
years  he  has  been  editor  of  the  Jesup 

.  •  :. .  ..i 

?«niiiH.i. 

Kmmmcx  A.  Anderson,  aged  62.  a 
veteran  Associated  Press  telegrapher, 
died  March  1  in  Toledo,  Ohio.  For 
the  last  sixteen  years  he  had  gone  to 
and  from  his  work  in  a  wheel  chair  on 
account  of  \an\yiis. 

l-arj>  W.  Cook,  aged  62.  for  many 
vears  editor  and  publisher  of  the  Niles 
(Mich.)  Daily  Star,  died  February  28. 

JostrM  M.  Stocdaiw,  one-lime  editor 
of  Collier's  Weekly  and  I.ippincott's 
Magazine,  and  one  of  the  best  known 
among  the  older  literary  men  in  the 
country,  died  on  February  25  at^  Elkins 
Park,  near  Philadelphia,  aged  75  years 
Mr.  Saoddard  numbered  among  his  in- 
timate friends  Sir  Gilbert  Parker,  Sir 
Conan  Doyle,  Julian  Hawthorne.  Ger- 
trude Atherton,  the  late  Amelia  A.  Barr. 
and  the  late  John  Habberton,  author 


of  "Helen's  Babies."  He  served  in  the 
Civil  War.  later  liecame  associated  with 
the  publishing  house  of  J.  B.  Lippincott 
Company  and  worked  for  many  years 
on  an  American  edition  of  the  Encyclo- 
pedia Britannica.  It  was  Mr.  Stoddard, 
who,  while  managing  editor  of  Eippin- 
cott's  Magazine,  introduced  the  idea  of 
printing  a  complete  article  in  each 
number  of  a  periodical — two  of  the 
most  notable  novels  receiving  their  first 
publication  in  this  form  being  Rudyard 
Kipling's  "The  Light  That  Failed"  and 
Amelie  Rive,'  "The  Quick  and  the 
Dead." 

Harvky  Michael,  former  sporting 
editor  of  the  Des  Moines  Capital  and 
at  one  time  feature  writer  on  the  Ot- 
tumwa  Courier,  is  dead  in  Los  Angeles 
according  to  word  received  here. 

Gumcr.  F.  Smith,  owner  of  the  Keo- 
sauqua  (la.)  State  line  Democrat, 
which  he  established  in  1876,  is  dead 
after  a  brief  illness. 

Garnet  L.  Harms,  for  many  years  as- 
sociated with  the  Northampton  (Mass.) 
Hampshire  County  Gazette,  died  last 
week  of  heart  disease. 

John  Karl  Aikens,  former  member 
of  the  editorial  staff  of  the  Ottawa 
(Ont.)  Citizen,  succumbed  to  heart 
trouble  February  22. 

Lvon  On,  son  of  Calvin  Cobb,  pub- 
lisher of  the  Boise  (Idaho)  Statesman, 
tiled  in  Chicago  after  a  month's  illness. 
He  was  in  the  Iuml>er  business. 


Frank  J.  Uboi-hakt,  editor  and  part 
owner  of  the  Newark  (N.  J.)  Sunday 
Call,  and  noted  as  a  historian  of  New 
Jersey  affairs,  died  February  25  in 
Newark  after  a  long  illness. 

John  Ha»b»ton,  for  many  years  an 
editorial  writer  on  the  New  York  Her- 
ald, and  known  as  the  author  of 
"Helen's  Babies."  of  which  more  than 
250.000  copies  were  sold  in  this  country 
after  its  publication  in  1876.  died  in 
Glen  Ridge.  N.  J.,  aged  78 

Charles  Zmirsoka,  of  Minneapolis, 
father  of  C  J.  Zahradka,  who  covers 
the  state  house  for  the  Associated  Press 
in  St.  Paul,  died  February  25.  after  a 
lingering  illness.   He  was  83  years  did. 

H.  A.  Williams,  until  recently  edi- 
tor and  publisher  of  the  Witlamina 
(Ore  )  Times,  died  recently,  aged  54. 
He  began  his  newspaper  career  in 
North  Dakota  in  189S. 

Wiujam  McKee,  aged  57  years,  in- 
spector of  branch  agencies  for  the  St. 
Louis  Globe-Democrat,  died  in  St 
Louis,  from  Bright's  disease.  He  was 
a  brother  of  Charles  McKce.  late 
president  of  the  Globe-Democrat. 
W.  J.  Ballarb.  aged  42  ; 


tising  manager  of  the  James  F. 
Patent   Medicine  Company.  St 
died  there.    He  was  the  son  of  J 
F.  Ballard,  president  of  the  company. 

Bvie»alo,  Kan— R.  C.  Ferguson  and 
H  D  Perry  have  purchased  the  Buffalo 
Reflex  from  Phil  Bennett 
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Are  You  Co-operating? 


CO-OPERATION  is  as  much  the  life  of  business  as  is  a  healthy 
competition.    Among  us  newspaper  men  it  is  indispensable  if  we 
expect  to  reach  the  point  where  the  newspapers  will  be  universally 
used  as  the  great  national  advertising  media. 
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HOE  PRESSES 
Mean  ECONOMY 

Both  of  Operation  and  of  Up-Keep,  which  is  the  most  important  con- 
sideration in  the  purchase  of  Printing  Machinery  for 

any  Newspaper  Office. 


Hoe  SUPERSPEED  Sextuple  Press 

A  new  Low-Type  Unit  Press,  built  in  various  designs  to  meet  the  needs  of  Purchasers. 
Floor  cut  away  to  show  Independent  Drive  of  Printing  Sections. 

Actual  Running-Speed  Capacity : 

80,000  papers  per  hour  of  4  to  12  pages 
40,000  papers  per  hour  of  14  to  24  pages 
20,000  papers  per  hour  of  28  to  48  pages 

Our  New-Design  Superspeed  Presses,  embodying  Patented  Ink  Pumps,  Solid  Steel  Cylinders,  Independ- 
endy-Drivcn  Printing  Sections  and  other  New  Features,  constitute  the  Best  Imwstment  from  tbe 
viewpoint  of  Speed,  Net  Output  and  Ease  in  Running  as  well  as  Economy  of  Operation. 
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WHAT  OUR  READERS  SAY 


Grva  tlie  Writur  *  Chance 

DtrtniT.  Mich. 
Krurna  k  PuaLiMtts;  I  am  i.rr  ul  a  CT'»» 
i'i  i  ■  i  ■  mm  who  ptl  rea»rd  io  write  article* 
(o*  trade  publications-  Thr  reason,  in  ■  nut 
•hell.  M  the  practice  of  payment  up-'n  nuhlira- 
lion  rather  than  upon  aixeptance     I  will  n 

■  i-  -■  tnjr  ■■--■it  il  :•  aaufl .  whr  I  belie**  r  ■  ■ 
practice  i»  pernicious,  bnth  from  Ihr  stand 
point  nl  pnbhsbei  ana  writrr. 

Ijrt  n*  Ukr  thr  -  i  ler'l  ca»e  firs*.  '. 'Li.. 
ptihlicaiiMiu  cover  practically  rwrjr  kaxmn  held 
»f  merchandising,  manufacturniu,  •lunmcrce, 
rtr.  In  all  of  taese  field*  are  me.,  with  the 
ability  1o  expeeva,  in  writing,  information 
which  ia  nimble  to  their  contemporaries*  In 
many  instance*  thrrc  ut,  oe  were,  invesiigatnr* 
who  mmUt  a  livelihood  from  their  writings. 
Tn  ihn  i. ■[.!..  r ..  as  in  my  ca»e.  mm  |»  to 
write,   although   tfeey   do   nut   rely   cni    it  lor 

These  writer*  send  tbeie  »nr»  to  trade  pub- 
lications '"subject  to  y^ue  usual  rates.  Then 
thev  wart  patiently  to  «*■*'  acceptance  ne 
rejection.  Often  the  rnanuxriM  ip  M  the 
hand*  »f  a  publisher  a  month  before  «  read 
— I  lcnnw  this  to  be  true  bccauie  1  ■«  editor 
of  a  clan*  publication  •-net  my*r|{  At  readme 
it  I*  accepted  or  reject**)  Iff  acrrnicd  it  t* 
fnaron  holed  lor  a  period]  ranging  from  a  few 
week*  to  many  month*. 

Finally,  however,  it  heeuhs  into  print.  Then 
the  publisher  count*  thr  word*,  linr*.  or 
tncbr* — whatever  Jin  payment  pWC*  it— anil 
putt  throMfh  an  order  fur  a  check  t"  the  writer. 
This  check  giie*  forward  on  thr  first  "r  i-ulb 
«r  fifteenth  of  the  month  ff>ll»uing  iiuhlicatlun. 
1  havr  known  of  many  instance*  where  even 
the  checking  '  »paer  wa*  delayed  f.>r  a  month 
»>»  that  the  »rit*r  did  not  an  pawl  ant*;  the 
second  month  aftrr  publication.  At  this  writ- 
ing I  havr  thrrr  ttucles  m  the  hand*  of  etas* 
r-Tihl  iratotn*.  all  accepted  I  will  pruhahly 
tnrgrt  about  lhc«l  and  he  t»lca*aiilly  iMraN 
wimriime  during  the  *prir»c  «r  »u»nmer  of  1 921 
when  a  check  come*  Cn.  Rcvrtitly  I  received  a 
check  for  an  aTticlr  wfcivli  *u  fcCCtpttl  in 
April.  1920- 

I  am  trying  tn  recall  a  (ingle  precedent  for 
rbi*  nrorrdure  in  anv  other  llnr  of  businr*.. 
The  6r*1  thine  which  comes  1"  «ny  mind  t» 
thr  fifteen  lotik  of  real  in  my  Dribjr.  I  ordered 
the  cuat  MM  June,  it  w*  put  m  my  vrltar  hi 
lul*  and  it  w»»  paid  ffaa)  in  July.  Again  I 
think  of  the  aui^mohile  nianufiHaree  ■  may* 
and  ha*  delivered  in  -  huiidreil  frame*  for  Ave 
hundred  r.ir».  He  pay*  for  tho*e  frame*  nn 
ihr  tenth  nf  thr  month  after  drlivry.  althou«h 
the  fiir  hundredth  tar  may  n..t  l<-.-i»*  the  final 
intpevtor  fof  a  year.  Any  numlirt  .»f  airnilar 
initaiK*1*  C*ime  1o  my  mind,  lnH  1  cantoit  find 
a  par  for  the  "pay  on  publication  i^licy  " 

The  writer  v\U  hi*  arttrle  oc  Mory  when  it 
i«  acr'i  i  Hia  ■  ji  r  .  fnr  value  ■  ■  -■  ited  i* 
due  hitn  at  thai  llnae,  ju*t  like  the  coal  mer 
•rhatiiN  »j  the  frame  oaanufacturerY 

AlchuUfth  thi*  policy  ii  nr<  univrraal,  1 
bcfiCVC  it  prr-vatll  in  the  naiorily  ml  lu<tf 
VUhJlcartoei  orcantratrna*.  It  doe*  nnt  eni»t 
in  natinnal  mayaxinra,  and  ]  hclnn'e  the  rea 

■  ■  n  ia  that  iin -.-  maHajtne*  are  drprndent  upon 
thr  ■■■•■•>■  of  profeatmnal  ■lHaTi\  and  t>.nr 
wrilrra  will  not  wnrV  if  the  puhhrat inn  it 
xmiiH  to  earn  intcrcM  >^n  thr  wbith 
ihey  rujhtly  own. 

Thi*  helnR*  np  another  importint  ron*idrra< 
linn.  Trade  pnbhratiDn*  are.  hi  a  Urgr 
ure.  dependent  npon  q  luff.  Thrre  are  many 
nbtcb  contain  the  writinaa  nf  the  T<aprr>  ttari 
to  the  exrln*inn  nf  rvrrytlnim  rUr.  Thi*  doe* 
not  make  up  a  cood  paper.  Take,  for  cos 
tTary  example*.  Ine  newkpaper*  of  today  Thr 
wrilmc  in  theae  ae«*r>aper(  in  a  rnmu»iite  nf 
\  ■•-.(*    brain*  ifrom  all  nrrr  thr  world  Thrrr 

1*  thi*  wire  •eTrire  and  that  wire  »et»i«. 
»>nd*cate  trrvice  and  *pecta1  o«r  rrtpwtidetice 
added  tn  the  wnrk  of  thr  kicaJ  *uft. 

Claaa  ruliliratiun.*  ure  in  a  creat  measure  a« 
broad  a*  thrlr  *laff.  Althonsh  mrmhrrj  «f 
thia  fclafl  m*y  lave»t*cate  until  thrir  indtTidu.il 
head*  arr  <r*mmrd  with  bnowledve,  thrrr  i* 
tbc  touch  of  the  individual,  ovrr  and  over  a*]atn. 
which  4<>e*  not  permit  of  ihr  hroddrat  possible 
viewpoint. 

I  am  quitr  mnvinerd  that  rood  writer*  wovld 
fnrniih  anod  maierlal  to  clav*  puhlieation*  if 
thrr  puid  when  the  money  aw  doc  \-  it 
-  ■  i  ■  :  -  nn«  the  ben  writer*  are  mm  whn  run 
their  Itvtnff  by  writina.  and  the»e  men  are 
mer<bandi*«T*  whn  wll  their  rood*  to  the 
RTealfflt  advantage  for  theoMcltra. 

N'nw  In  ua  »ct  at  It  froan  the  pnbtithrr'a 
■ttandfNiitit.  I  believe  the  avrraar  Mandard  of 
Ham  publication*  «x>uhl  hr  rmprnvrd  hy  pay- 
ment upon  acceptance,  for  the  following  tea- 
*on*  I 

Writer*  know  how  pubttratinni  pay.  If  Ihey 
have  an  article  which  ■*  appbrahle  tn  the  edito- 
rial policy  of  a  paper  which  pay*  «n  rnblica- 
tton  they  will,  qmie  naturally,  tend  it  to  that 
publwatuwi.  Then,  again,  if  they  MUST  write 
for  a  puhlication  which  pay*  upon  i*Kuanrr 
they  will  favor  the  one  which  ia  re«*t  liahlr 
li>  iikue  tir*t,  fnr  in*1anrr  a  wrrkly  in  preter- 

ence  to  a  monthly. 

Thrrefore,  I  beliere  that  tbe  vublkation  t* 
guitr  iuvtly  di*cTlmiiu*ted  agiintt  by  the  wntrr 
with  the  rr.ul*  that  there  i*  an  ill  apportioning 

of  jconil  alufl. 

I  wnnld  like  tn  hrar  the  ptthliahcfi*  argil, 
mrnt*  I  repeat  that  t  have  Lren  an  editor 
.!  and  I  have  ab*u  done  <on*iderahle 
frrrdgamg  wvitmg  I  have  had  the  pleasure 
iA  ret-eivitiar  check*  from  natkunal  magarin<* 
vtii^in  two  ueek*  of  Ihe  time  |  *uhmitied  my 
»tory,  and  I  have  fmm.hl-d  nvry  the  needln* 

!■  :  >•  nf  payment  frona  rU«*  puhl*,-altoii«.  Indi- 
vidually,   my    literary   drnntr    «*£l    cau*e  no 


futoe  in  thr  rank*  uf  <ta«*  publication  editor*, 
bat  1  have  talked  with  a  great  many  writer* 
who  feel  the  *ame  way  I  do  about  it.  1 
beltcve  the  policy  i*  herpinc  *o"d  ituff  out  uf 

print, 

WAUMM  BIX>OD. 

<  afnphc]|,  blood  &  Trump.  Advertising- 


Apologue*    to   Mr.    Ruff ner 

WaJXg  W*c.la,  Wnk..  Feb.  24,  1921 
To  r-oittta  6V  PuauiHCt:  I  am  *ure  that 
had  you  investigated  the  fact*  that  out  of 
juUier  to  me  yut*  would  not  have  published 
the  rndowed  article  <limd  from  your  irnue 
of  Febiuary  19.  I  should  like  very  modi  to 
know  the  source  of  information, 

tn  yuur  neat  i**ne  will  ynu  hr  good  niuugh 
to  state  that  the  case  nevn  even  cumr  to  trial 
but  waa  ditmisaed  on  the  raniiun  <  I  the  proa- 
ecuting  attorney  Their  wa*  never  any  at- 
tempt to  krrp  the  ear,  a*  f  turned  it  over  to 
the  dealer  when  t  found  it  waa  impossible  to 
xosir  thr  iiayment*  and  the  dealer  took  ad  vara 
taar  of  a  Ircal  technicality  to  enforce  collec- 
tion of  an  eaorhitant  sum.  The  car  wa»  taken 
to  xii  r  1 1  part  of  the  state  on  a  bunnrsi  tup 
and  while  I  d»d  noi  bave  the  writtm  r  .ii. ro- 
of the  dealer,  a*  wii  sprrtnrrl  in  thr  ritndi 
liolLal  bill  of  sale.  I  did  have  h.«  vrrlial  run 
lent.  I  might  gaV]  further  that  1  alnolulely 
have  not  a  pmny  in  tdiltxaliiin  uuutaudtng 
against  mc  in  Thr  Dalle*. 

I  aak  thi*  statement  A*  I  am  pretty  well 
known  and  thuuxht  <^f  III  the  iwnh«e*l  and 
haie  many  friend*  in  the  eaat  a*  well. 

lOSKHH  Hri-FXEM, 
Managing  Kditoe,  Walla  VYalU  UuUctln. 


Hawaii  U  Part  of  U.  S.  A. 

HoMotin.u.  Pah  17,  1921. 

To  Eotroa  k  l'l'»l  t»M»«  I  have  jurt  been 
goilia"  over  the  International  Yeas  Book  ol 
Jfuar  journal  i«*ued  on  January  22,  19*1.  Hl» 
.i.t  reached  page  I  in,  (  it  U»t  moved  tu 
write  .-'I  aslt  you  a  <ju»r*iioei. 

What  i»  yo«r  deAnibun  uf  the  L'uited  Sialeaf 
Pleaae  do  nut  feel  that  I  a*k  Ibis  qaratlun 
in  any  raplinu*  miMid,  but  1  thtllk  you  have 
made  a  great  miaUkr  in  eliminating  the  new* 
paper*  of  Hawaii  frota  the  li*t  of  the  news- 
pui<rs  in  the  United  State*.  I  have  been 
looking  lor  something  regarding  u*r  new* 
wipe**,  and  I  rind  at  the  tvp  of  the  page 
Mexico,  then  co otcs  Porto  Rko.  finally  "New* 
paper*  of  Hawaii,*4  then  "Newspapers  of  the 
rhihppine  Islands." 

I  in  confident  that  if  yon  and  yonr  rditorial 
board  will  lake  snflksent  time  to  properly  our- 
*ey  the  mrtutkm  you  will  are  the  justtee  of  the 
daily  newspapers  m  Honolulu  ami  Hth>  briuu 
numlirred  with  thr  nrw*|uper*  of  the  1  'nitrd 
Stale*. 

Hawaii  ■*  a  territory  nf  the  1  luted  States. 
It  iftinr.lv  [•  riot  in  the  claas  with  llialf  11 
and  nrvcr  ha*  hern  properly  classed  with  Potto 
Kim  and  the  Philippines,  although  we  are 
soraetimea  called  a  po**ea*ion.  If  we  were 
grouped]  with  Alaska,  there  might  be  auaae 
puaaible  excuse. 

1  am  sure  you  will  agrree  with  me  when  you 
go  over  tbe  situation  rarefully. 

HONOLlfLU  STAR  Bl'LLETIN,  Ln . 
\V   R   Farringlon,  General  Business  Manager. 


-Why  Take  Sinclair  SariouaJyr 

S*wT«iaa%  Cal..  Feb.  21.  It*1. 

To  Eaitoa  k  Pcausaxa:  Here  t»  ■  kick 
from  one  of  yonr  subscribers  I  read  Eprroa 
k  ruaLiiiria  every  week— (  enjny  the  rradini 
of  ll  and  1  get  much  of  valar  from  it  for  tny 
businei*.  I  puhlith  a  roontty  wrrkly  paper, 
and  nnt  br-.rn  m  the  "Big  I . ■  j .  u ■  jxi Kap* 
should  he  itlrwl  —  read  and  •  i>  nothing. 

Here  !■  the  kick  trf  protest:  Why  »h<-<utd 
Kaitoft  k  I'trauinia  give  ao  much  valttilde 
space  to  UptuD  Sinclair^  Of  course  Mr.  5in 
cu<r  tak*»  him*^>f  very  srra-.uJy,  hut  »«  nHat 
a  reasnn  for  !  -■     ■  k  1    »m«M  to  take  him 

arr i on « It  1  If  Mr  Sinclair  karw  of  the  many 
laugh*  he  get*  frown  h»*  raving*  he  would  per- 
haps cimiwlrr  y  the  t < mi •rrliom  of 
thr   nrw  *paper«. 

If  you  will  read  Mr.  Simlaur's  stuff  yoU 
will  m*i«e  that  the  personal  pronoun  prrit'-m 
(rules,  He  baa  a  Urge  vision  of  his  own  uav 
ponance.  Bui  tb»  union  ii  not  held  by  very 
many  other*.  So  why  take  bin*  or  hi*  writo*ig» 
-cr  >'iti*ly  ?  There  will  always  lie  disgranl^rd. 
pervtah  I'ufnw  Siuclarr*  a*  IoCik  aa  tka  world 
stand*.  And  there  will  always  be  caotlgh  of 
tbe  oppoiite  lype  to  offset  the  barm  thai  tbe 
Mnclair*  try  to  do. 

Mr.  Sinclair'*  withdrawal  fruns  joarnahsm 
did  n«r|  serinusly  help  'or  harm  the  reading 
uuldir  Neilhrr  did  it  rawse  ritv  editora  to 
art   diosii  eilatorial   kllrea  and   bog   him  to 

teiurn  s->  why  take  hint  acrboualy  *  The 
butmig  of  a  mosguito  is  not  a  thing  lu  be 
taken  seriously  But  if  the  mos<raiir>  bur*  ..nr. 
that  i«  another  asatter.  And  Mr.  Sinclair  has 
rvii  Iditrn  anyone  yci 

AK  J  iKAt.MC 
t'ttblKber   The   Sawielle  Tribune. 


A  New  Book  Review  Style 

South  Bkvp.  Ind.,  Feb.  22.  1921 
To  Eairoa  k  PuaLiiitKa;  I  have  read  with 
much  iatereit  your  editorial  in  FniToa  k  Pi  s 
LiSMt*  of  February  19  entitled  "The  Return  of 
the  Book  Review  "  f  aarer  thnrrrUahly  with 
what  yon  say  and  would  like  to  point  out  ail 
other  defect  in  Ihr  average  book  rrvsew.  That 
defevt  i»  tn  tbe  method  A  bonk  treaisnent 
whKh  is  |wa  frwquetitly  dry  ami  -tilted  and 
therefore  lacks  interrst  to  the  usaal  newspaper 
reader. 


from  Tbc  South 
yoti  huw  «e  cover 


The  Standard  Size 

For  newspaper,  bu  become 

8  Cols.  12  Ems;  6  Pt.  Rules 

OB 

68  &  34-in.  Newsprint  Rolls 


Compare  witli  yntrr  presr.Dt  size  and 

figure  the  aaving.. 
Ma<I«  poaalble  by  the  WixxJ  Dry  Mai 


AJJi9*9  irxfuifi**  to 

Wood  Flong  Corp. 

25   Madison   Av«nu«.    Nave  York 


I  enrlose  some  cli  ppings 
Bend  Tribune  to  indicate  to  yuu  1 
bonk  review*.  I  betleve  we  have  bit  upon  a 
style  that  is  entirely  new;  at  least  I  have  never 
seen  it  sued  by  any  newspaper.  It  ia  anaprn , 
familiar,  gets  close  to  the  people  and  has 
created  great  interest  among  Tribune  readers. 
Of  course,  a  newtpawer  to  adopt  thia  review 
utile  musi  have  snffle  one  of  iWvod  education, 
of  duKTuminatlnai,  of  cnounan  sense  and  wb-i 
is  alio  an  enter  taming  writer. 

r.  a.  nun. 

Editor.   South   Bend  Tribune. 

F.ik  too  mi.  Mote;  Spare  will  not  perron 
Irng-ihy  reproduction  of  tbe  clippings  referred 
to,  hut  an  Idea  nf  their  itvle  may  be  rained 
from  the  following  fair  act  frosa  a  recent  suae 
of  the  NewsTioses'  "Reading  Lamp"  depart 
merit  - 

StTthner's,  of  eourve.  for  RoosevelL 
Cot.  Theodore  Rooseveit's  sUtar,  M  rs. 
Kohmaon.  begins  a  seriea  of  papers  111  tbe 
February  number.  M^dela  of  daily  life 
in  ■  Fajypt  4.O00  years  ago  ire  described 
and  uluatrated  wrlh  pbotovrapb*  in  the 
same  magaaine  Another  escrplinnal  ar- 
ticle is  "Mental  ('imtacion  and  Popoiar 
t'rarea"  by    Dr.    lamer    H endue  Lloyd. 


Will  Produce  Niemeywr'.  Play 

St,  Louis, — "The  Khr<IiTe;,M  a  rnuaical 
comedy  in  twu  acti  by  H.  H.  Niemeyer, 
feature  editor  oi  the  Post -Dispatch,  will 
be  Riven  by  the  Snoopers.  an  organisa- 
tion made  up  ol  mr>mbers  of  tbe  City 
Club  of  St.  I>nuis  ear'x  »n  March.  The 
scenes  are  laid  in  St.  Louis.  Cairo  and 
a  houseboat  on  the  Nile. 


Using  the.  Club  in  Tulaa 

Tulsa,  Okla. — Local  motion  picture 
theatres  have  canceller*  all  advertising 
in  the  Tulsa  Tribune  because  the  Tribune 
has  criticised  unfavorably  films  showing 
in  the  Tulsa  theatres. 


No  Times  in  Jackson 

Jaccsoir,  btias.,  Feb.  72,  1921. 
To  Eotroa  k  Pirausuaa:  See  sour  Usne 
dated  February  19.  page  J4.  You  have  a  table, 
raptinn  being  "A  Study  in  Advertising  Rates/' 
Tn  this  table  you  recite  Jack«on  (Mi**.)  Daily 
Tunes,  present  circulation  5006.  Present  de- 
partment store  rate  J  cents,  etc.  You  evidently 
mlrndsd  to  say  Jack  von  (Misa.)  Daily  New* 
There  it  nn  such  paper  publiahrd  in  Jackson, 
Miss.,  as  Daily  Time*. 

Your*  very  truly. 

JACKSON  DAILY  NKVYS. 
VV.  G.  Johnson.  Manager. 


Brooklyn  adds  a 
small  city  to  its 
population  every 
year.  Now  over 
two  million*  it  is 
growing  faster 
than  ever. 

And  so  also  is  the 
Standard  Union 
growin  g— s  e  1 1  i  n  g 
each  weekday  over 
10, 000  copies  more 
than  a  year  ago. 
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FIFTIETH    ANNIVERSARY    OF  GOODRICH 


"Hett  in  the  f.tmy  Hnn"  h  rr*ot*  than  n  phtnir  —  H  /*  o  tmncipie  inieparaMu  tonnetted  u^tft  the  mme 
of  (aooJtich.  It  typifies  the  kJ.  nl  <  f  i/rmr  thai  jf»*rn*  1'\r  manufotiure  ©/  every  GooJnch  pioduct. 

THE  REAL  MEANING  OF 
"BEST  IN  THE  LONG  RUN" 


HE  MOTTO  of  Goodrich, 
rom  the  very  first  day  the 
company  started — fifty  years 
ago — was,  "Let  us  make  goods 
destined  for  service."  The  thought  of 
service  dominated  the  work  of  the  or- 
ganization, for  it  was  rightly  realized 
that  only  upon  the  service  the  products 
of  the  company  rendered  to  their  users 
could  an  enduring  concern  be  built. 

Eventually  this  principle  was  crystal- 
lized into  the  five  words  which  are  now 
so  well  and  widely  known  as  the  Good- 
rich slogan — "Best  in  the  Long  Run."  It 
is  almost  as  old  as  the  history  of  tires 
for  it  grew  out  of  the  performance  of 
GoodrichTires  on  bicycles.  And  it  grew 


into  the  dependability  of  Goodrich 
rubber  products  of  all  kinds. 

It  is  not  just  a  catch  phrase.  It  is  a  plain 
statement  of  fact.  It  is  really  a  mirroring 
of  the  confidence  placed  in  Goodrich 
products  by  their  users.  In  five  words  it 
expresses  the  ideals,  the  policies,  the  prin- 
ciples of  the  institution.  It  means  the 
"long  run"  of  good  faith  and  good  will 
— the  steady  building  up  of  confidence 
in  the  minds  of  customers— which  is  the 
greatest  asset  a  manufacturer  can  have. 

Quality  and  service  —  that  is  how 
Goodrich  translates  this  slogan  into  terms 
of  longest  average  wear,  utmost  depend- 
ability and  known  value  in  all  that  it  pro- 
duces. It  must  be  "Best  in  the  Long  Run." 


THE  B  F.  GOODRICH  COMPANY  •  AKRON,  OHIO 


MAKERS  OF  THE  SILVERTOWN  CORD  TIRE 
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MICHIGAN  PRESS  WANTS 
JOURNALISM  SCHOOL 


Detroit. — Twenty-two  editors  and 
publishers  uf  Michigan,  representative 
ui  the  daily  press,  met  here  Friday  and 
adopted  resolutions  calling  upon  the 
state  board  of  regents  to  consider  the 
amplification  of  the  school  of  jnurnal- 
i»m  of  the  University  of  Michigan.  The 
expressed  wish  that  the  university  give 
journalism  a  separate  standing  by  the 
creation  of  a  school  of  journalism. 

They  asked  permission  to  send  repre- 
sentatives to  confer  with  the  regents  to 
obtain  the  creation  of  such  a  school. 
The  resolution  addressed  to  the  Board 
of  Regents  of  the  university  says: 


'•We,  the  undrrslgsied  representatives  of  Ike 
p*e*s  of  Michigan,  having  dUc-anseil  with 
President  Burton  Dean  John  R  Effing.  Prof. 
F.  N  Sc«H  anil  Prof.  Jnhn  U  Biumm  the 
a-eticral  subject  of  the  leachm*  of  Journaiiswi 
in  the  un.vrtallv  currirutuoa,  iu  relation  10  the 
uulihc  opinion  of  the  aute  and  to  the  ucwa- 
paper  business  in  Mcneial.  respedfully  request 
your  honorahle  body  seriously  10  coiMulet  the 
matter  of  amfilllication  of  the  traeain*  of 
loumaliaaa  at  the  university.  We  would  im- 
vtle  y..u»  atteallou  in  particular  t..  two  aspects 
„f  ifci.  matter:  First,  the  desirability  of  de- 
vcliipuif  Ulese  conriei  into  a  department  of 
tfce  Collele  of  Literature.  Science  and  the 
Arts:  second.  Use  possible  elevation  of  the 
department  rnin  a  School  of  Journalissn  at 
Mirhhran.  eii-ordlnale  with  the  l-aw  School, 
the  Medical  School,  etc, 

"To  thia  end  we  pledge  the  hearty  eo-opera. 
turn  of  the  newspaper  witrrcaia  of  the  state, 
*«  repteaented  by  us.  believing  that  heretofore 
there  hat  possibly  not  been  the  mutual  inter 
rat  between  school  and  publishers  that  mtght 
tend  toward  healthy  development  of  journalistic 
work  rn  the  university,  or  toward  the  frratett 
pr.*>ihte  uaefotneta  of  these  courses  In  the 
tiur-ltahrrur   interests  of   Mkhigan,   oe   to  the 


■Desiring  always  tn  rrmperate  witu  year 
board  and  the  admtnirlrative  officers  of  the 
university  in  a  way  that  »U1  insure  barmnr.j. 
in  our  plana  at  all  time*,  we  would  reaped 
fully  suggest  the  presentation  of  the  subject 
hrf.ife  your  board  by  representatives  of  Mich- 
urin  publishers  at  such  tune  aa  you  may  wash. 
Much  is  to  be  said  as  to  procedure  and  poasi 
bilillei  that  may  betlrr  be  left  to  such  'irre 
as  the  piiSlishrr*  and  your  board  can  take  the 
aubicct  up  together. 

"We  believe  that  ultimately  a  sch.-.l  of 
iourraalssca  earn  be  built  up  whkb  will  eserl 
as  pfofcucd  and  wfeoles>wne  an  influence  npual 
thai  rri,feasi»ei  as  the  esisting  •ch.;wts  ol  Law 
and  Medxine.  and  01  her  ueulcaauvngl  schrots. 
eaert  within  thavr  respective  iie>U .  and.  be- 
lieving that  the  nine  i>  o|jc,irtune  for  action 
dirrrted  toward  last  end.  and  with  the  asaur- 
anve  that  we  will  du  our  part,  aa  far  as  may 
be,  111  developing  and  maintaining  «ui  h^a  de- 

y°uVmd?siir»gut»hedl,h.*!y*ai"  It,  our  futlhei  ac 
tlvily." 

The  representatives  uf  the  press  were: 
E,  J.  Ottaway.  Port  Huron  Times-Her- 
ald and  president  of  the  University  Press 
Club  of  Michigan;  Geprge  G.  Booth. 
Detroit  News;  Roy  N.  Marshall.  Con- 
crete, Detroit;  Griffith  Ogden  Ellis, 
American  Boy,  Detroit;  A.  E.  Richard- 
son, Lansing  State  Journal;  Stuart 
Perry,  Adrian  Telegram ;  James  Scher- 
mcrhom,  Detroit  Daily  Times;  Rep.  Pat 
H.  O'Brien,  Iron  River-Stamluugh  Re- 
porter, Iron  River;  H.  A.  Thompson. 
Williamston  Enterprise  and  the  Ameri- 
can Oddfellow,  and  president  of  the 
Michigan  Press  &  Printers'  Federation; 
\V.  H.  Gustin,  Bay  City  Times-Trihune ; 
A.  D.  Gallery,  Tuscola  County  Adver- 
tiser, Caro;  C.  M.  Greenway,  Booth 
Publishing  Company:  Albert  L.  Miller. 
Battle  Creek  Enquirer  &  News;  E.  J. 
Weil.  Port  Huron  Times-Herald :  Har- 
ry Nimmo,  Detroit  Saturday  Night;  J. 
E.  Campbell,  Owosso  Argus- Press;  Lu- 
cien  Kellogg.  Business,  Detroit ;  Grove 
Patterson,  Detroit  Journal ;  R.  H.  Booth. 
Booth  Publishing  Company;  Lee  A. 
White,  Detroit  News;  Charles  Hughes, 
D.  A.  C.  News,  Detroit,  and  Edmund  W. 
Booth.  Grand  Rapids  Press. 
During  the  course  of  the  meeting,  it 


Dallas.  Tux  — After  an  excursion  for 
the  past  three  years  as  a  member  of  the 
official  family  of 


f 


T.  O.  Baxguau 


news 
years 


paper*  for 


the  Southwest' 
Bell  Telephone 
Company,  in  the 
capacity  of  pub- 
licity manager 
for  Texas,  Tal- 
hnt  O.  Bateman 
has  returned  to 
newspaper  work 
in  charge  cif  the 
Dallas  News' 
Sunday  magazine 
section.  Batrman 
has  been  identi- 
fied with  Texas 


Janets  E.  Clark  has  been  appointed 

editor  of  the  official  journal  of  the 
American  Bankers'  Association,  which 
will  be  enlarged  in  scope  and  contents. 
In  addition  to  interpreting  the  banks  of 
America  to  the  general  public,  it  is 

authoritative  data  OB  domestic  and  for- 
eign commerce  of  value  to  bankers  and 
business  men  alike.  Mr.  Clark,  who  did 
newspaper  work  for  15  years,  was  as- 
sociated with  the  New  York  Liberty 
Loan  publicity  organisation. 


was  shown  that  the  University  of  Mich- 
igan, although  a  pioneer  in  the  teaching 
of  journalism,  has  lagged  in  its  develop- 
ment of  this  branch  of  its  work  until  it 
is  outstripped  by  many  colleges  and 
universities  throughout  the  country,  in 
spite  of  the  fart  that  but  few  other  in- 
stitutions have  a  greater  number  of 
students  enrolled  in  the  journalistic 
courses  they  offer.  Prof.  Jnhn  L. 
Brumm  told  the  newspapermen  that 
about  250  students  afe  enrolled  in  his 
classes  this  year.  This,  he  explained, 
was  a  larger  number  than  one  instructor 
could  care  for  efficiently,  a  fact  which 
resulted  in  lack  of  breadth  and  thor- 
;s  in  the  course. 


Buys  Jeriey  Newipaprn 

Boontos,  N.  J. — Thomas  H.  Tren- 
holm,  owner  of  the  Mountain  Lake  (N. 
J.)  News,  has  purchased  the  Boo 
Times  and  the  Boonton  Press. 
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[ORE  department  store  advertising  is  published  in  the 
six  issues  a  week  of  The  Indianapolis  News  than  in 
the  13  issues  of  all  other  Indianapolis  newspapers  com- 


bined. 


The  News  carried  nearly  five  million 
lines  of  department  store  copy  last 
year  without  salesmen  or  sliding 
scale  rates  which  would  force  volume. 


The  Indianapolis  News 

Frank  T.  Carroll,  Advertising  Manager 

New  York  Office  Chicago  Office 

.    DAN  A.  CARROLL  J.  E.  LUTZ 
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'The  Blind  Sower 


Your  advertising  appropriation 
should  bear  fruit  a  hundredfold. 

It  stands  to  reason,  therefore, 
that  the  less  you  sow  on  the  rocks 
and  along  the  wayside  the  more 
returns  you  are  sure  to  get. 

Scientific  space  buying  is  the 
seed  that  falls  on  good  ground  of 
reputable  publications. 

Audit  Bureau  Circulation  Re- 
ports, carefully  studied,  enable 
you  to  forecast  where  the  good 
ground  lies.  Read  pages  two, 
three  and  four  as  well  as  page 
one,  and  you'll  be  surprised  how 
far  you  can  go  in  forming  a  cor- 
rect estimate  of  merchandising 
possibilities  throughout  the 
United  States  and  Canada. 

Net  paid  Circulation  is  what  you 
go  afterfirst;  but  you  must  know, 
in  addition,  how  that  circulation 
was  obtained,  the  kind  and 
character  of  people  who  read  the 
publication  and  what  it  is  worth 
to  them. 

You  can  dig  out  all  this  infor- 
mation in  a  very  few  minutes 
from  A.  B.  C.  reports,  and  every 
time  you  get  additional,  authentic 
information  about  a  newspaper 
or  a  periodical  you  prevent  ad- 
vertising dollars  from  being 
thrown  on  the  rocks,  or  along 
the  wayside. 

More  scientific  selection  of 
space  is  a  solution  of  many  of  the 
problems  confronting  advertisers 
right  now. 


Audit  Bureau  of  Circulations 

202  South  State  Street  Chicago  •  147  Fifth  Avenue  New' 

1  n  r 


1  Google 
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cenily  enacted.  They  are  useless  to  the 
layman  in  law  and  in  form  that  they  are 
published,  Ihey  are  not  read.  There  is 
no  legitimate  jmlilic  demand  fur  them. 
They  are  of  no  interest  to  lawyers,  who 
make  use  of  the  official  code,  properly 
indexed  and  related  with  previously  ex- 
isting law.  They  are  useless  and  no 
newspaper  man  or  legislator  can  present 
any  reason  related  to  the  public  benefit, 
for  continuance  of  their  publication. 
That  is  the  fact,  and  wasn't  it  Huxley 
who  defined  tragedy  as  'theory  busted 
by  a  fact?'" 

"What  are  yon  prnposing  to  do  about 
the  printing  of  the  concurrent  resolu- 
tions?" the  interviewer  asked. 

"That  comes  under  a  different  classi- 
fication," was  Mr.  Belts'  reply.  "Where 
the  session  laws  relate  to  what  is  past, 


have  to  do  with  matters  that  must  still 

be  acted  upon  by  the  voters  and  their 
rcprcsentatives.  Concurrent  resolutions 
embody  proposed  amendments  to  the 
state  constitution,  which  must  be  passed 
by  two  legislatures,  the  second  of  which 
must  have  a  different  Senate  than  that 
which  first  passed  the  resolution.  This 
has  lo  be  done  before  the  proposed 
change  is  submitted  to  the  voters  fur 
ratification  at  a  general  election. 

"Their  publication,  therefore,  has  a 
distinct  educational  value.  They  are 
in  the  nature  of  election  notices  on  im- 
portant changes  in  the  constitution. 
They  must  be  voted  upon,  which  is 
not  the  case  with  the  session  laws 
and  they  are  discussed  by  the  edi- 
turs  whnsi  task  It  :■•  td  ci  >uns<  I 
the  voters,  and  the  bill  now  before  the 
Assembly  does  not  intend  to  discciitinue 
their  publication.  What  we  do  intend 
to  do,  however,  is  to  end  the  days  of 
the  statute  which  requires  the  commis- 
sioners of  elections  to  print  and  mail  to 
each  voter  a  copy  of  concurrent  resolu- 
tions to  be  voted  upon.  This  is  a  large 
expense  and  an  un necessary  expense  ami 
serves  no  public  need. 

"This  bill  was  inroduced  by  me  last 
year,  but  was  not  acted  upon.  This  time 
1  hope  for  better  results.  The  hearing 
next  week  will  be  well  attended  by  those 
newspaper  men  who  want  to  continue 
their  delving  inln  the  public  purse,  and 
those  of  us  who  see  nothing  good  in  the 
practice,  will  probably  be.  as  usual,  un- 
organized. I  do,  expect,  however,  that 
we  will  get  the  hill  through  in  a  modi- 
fied form" 

Some  of  the  modifications  Mr.  Belts 
referred  to  are  contained  in  an  amend- 
pmposed  by  the  Newburgh  Daily 


News,  which  is  circularizing  the  news- 
papers of  New  York  State  to  secure  its 
support.  They  do  no!  affect  the  main 
purpose  of  Mr.  Belts'  hill,  F.  H.  Keefe. 
treasurer  and  general  manager  of  the 
Daily  News,  informs  Editor  &  Pub- 
lishes, the  purpose  of  the  amendment 
lieing  to  guarantee  a  reasonable  rate  on 
public  advertising  to  all  newspapers  car- 
rying it  in  their  columns. 

"We,  a«  newspajier  publishers,  believe 
that  our  stock  ilk  trade  is  advertising 
space  and  copies  of  our  paper."  declared 
Mr.  Keefe,  "and  should  be  disposed  of 
as  any  other  commodity  at  a  regulated 
price,  be  the  purchaser  a  storekeeper,  a 
national  advertiser,  or  the  Slate  of  New 
York." 

The  circular,  which  has  gone  out  over 
Mr.  Keefe's  signature,  reads  in  part  as 
follows : 

"We  are  opposed  to  the  bill,  not  that 
we  care  particularly  about  publishing 
the  session  laws,  although  we  are  one  of 
the  two  papers  in  Orange  County  desig- 
nated for  their  publication  in  1921,  but. 
because  of  the  ridiculous  rate  (30  cents 
per  folio)  which  it  provides  as  the  price 
for  publishing  the  concurrent  resolutions 
and  other  notices  in  the  counties  in 
which  there  are  no  first  or  second  class 
cities.  Why  does  the  slate  compel  news- 
papers to  accept  its  advertising  on  a 
basis  of  population  of  the  cities  in  its 
various  counties,  when  all  other  users 
of  space,  lioth  local  and  national,  base 
the  rate  nn  known  or  proven  circulation 
of  the  individual  newspaper.  Adver- 
tisers have  lung  since  left  the  woods  nf 


demonstrating  to  their  satisfaction  what 
they  give  them  for  their  money. 

"It  seems  to  us  this  is  a  good  time  to 
bring  about  a  remedy  for  a  wrong  nf 
years'  standing.  We,  therefore,  believe 
action  should  be  taken  to  correct  the 
gross  inequality  in  present  methods  of 
charging  for  legal  notices.  The<c  rates 
penalize  publishers  with  live  newspapers 
and  substantial  circulation  published  in 
counties  where  no  first  class  chies  hap- 
pen to  l>e  located  For  example,  a  paper 
with  less  than  2,500  circulation,  if  lo- 
cated in  a  county  such  as  Albany,  hy  the 
provisions  of  the  proposed  hill,  receive 
8  cenls  per  agate  line  ($1.12  per  foHo), 
while  another  newspaper  with  10.000  to 
15,000  circulation  unfortunate  enough 
(as  in  our  case)  to  be  published  in  a 
county  where  there  is  no  first  or  second 
class  city,  must  lie  content  with  JO  cents 
per  folio.  A  net  loss  of  82  cents  in 
money  per  inch  of  space  the  newspaper 
furnishes,  but  whose  cost  of  production 
and  the  influence  it  wields  in  its  respec- 
tive community  are  many  times  greater." 

A  footnote  to  the  letter  reads:  "We 
have  received  assurance  from  Assembly- 
man Belts  that  the  proposed  amendment 
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would  probably  be  incorporated  in  his 
original  bill  by  the  Printing  Committee 
prior  to  the  postponed  public  hearing, 
now  scheduled  for  March  9." 

Quotations  from  circulation  and  ad- 
vertising rate  statistics  published  re- 
cently by  Ktiiivn  &  Publisher  are  used 
by  Mr.  Keefe  to  strengthen  his  conten- 
tion that  the  rates  in  Mr  Betts'  original 
bill  are  inadequate  i 
excessive  in  others.  The 
piled  by  Mr.  Keefe  is  embodied  in  the 
following  amendment  at  the  end  of 
.Assemblyman  Bctts'  bill : 
"said  publication  has  been  regularly  made 
as  provided  in  this  section,  at  the  fixed 
rate  of  two  cents  per  agate  tine  of  a  col- 
umn width  not  less  than  twelve  and 
one-half  ems  (provided  that  in  comput- 
ing such  charge  per  line,  the  line  thai  I 
averaye  at  least  six  wards)  for  each  in- 
sertion in  newspapers  having  less  than 
2,500  circulation;  three  cents  per  agate 
line  when  the  circulation  of  such  nezvs- 
papers  is  more  than  2,500  and  less  than 
5,000;  four  cents  per  agate  line  for  such 
newspapers  hating  more  than  5,000  and 
less  than  7,500 ;  five  cenls  per  agate  line 
for  more  than  7,500  and"  less  than  10,000 ; 
and  one  cent  per  agate  line  in  addition  to 
the  five  cents  for  the  initial  10.000  ciVcu- 
lation,  for  each  additional  5,000  circula- 
tion possessed  by  such  newspapers.  Audit 
Bureau  of  Circulation  or  Post  Office 
statements  to  be  the  basis  of  circulation 
rating. 

"In  retktmmg  line  charyes.  allotsnnce 
shall  be  made  for  date-lines,  paragraph 
endings,  titles,  signature,  and  similar 
short  lines  as  full  lines,  where  the  same 
are  set  to  conform  lo  the  usual  rules  of 
composition, 


"The  terms  'official  advertising'  amj 
'official  advertisements'  as  used  in  this 
act  shall  be  construed  to  include  all 
matter  required  by  law  to  be  published. 

"Copy  of  Past  Office  statement  or  A. 
B.C.  audit  are  lo  be  filed  with  the  Secre- 
tary of  Slate  by  every  newspaper  desig- 
nated to  publish  stale  notices,  except 
those  unable  to  do  so.  These  will  be 
considered  as  entitled  to  two  cents  per 
aoate  line,  until  they  have  established  to 
the  satisfaction  of  the  Secretary  of  State 
sufficient  circulation  to  entitle  them  to  a 
higher  rate. 

"All  ads  and  parts  nf  acts  inconsist- 
ent herewith  are  hereby  repealed  and 
this  act  shall  take  effect  immediately," 

The  matter  set  in  italics  is  Mr.  Keefe's 


Chicaho, — Fifteen  specialists  in 
rious  important  departments  of  jou 
ism  have  agreed  to  deliver  lectures  to 
the  students  of  the  Joseph  Mcdill  School 
of  Journalism  of  Northwestern  Univer- 
sity. These  lectures  will  l>e  in  addition 
to  the  regular  course  and,  as  they  arc 
expected  to  be  of  no  little  interest  lo 
the  public  generally,  tentative  arrange- 
ments have  been  made  for  a  large  hall 
so  that  both  students  and  outsiders  may 
l>e  accommodated  in  comfort.  The  first 
lecture  of  the  series  was  given  February 
24  by  Oscar  F..  Hew  itt,  special  writer  on 
the  staff  nf  the  Chicago  Tribune,  the 
subject  being  "The  City  Hall  and  its 
Reportorial  Pitfalls."  On  March  3,  Fred 
Pasley,  chief  re-write  man  of  the  Chi- 
cago Tribune,  told  about  "The  Rewrite 
Man." 


FIlRST 


The  Mew  York  Times  is  accorded  the  preference  over  every 
other  New  York  morning  newspaper  in  advertising  under 
these  classifications : 


Dry  Goods 

Financial 

Hooks  and  Magazines 

Building  Material 

Schools  and  Colleges 

Jewelry 

Foodstuffs 

Women's  Specialty 

Hotels  and  Restaurants 

Shops  - 

Men's  Furnishings 

Boots  and  Shoes 

Automobiles 

Railroads 

Furniture 

Steamship  and 

Real  Fstate 

Travel 

thus  showing  its  supremacy  in  the  home,  the  library-  and  the 
counting  house.  It  is  preferred  bv  the  largest  and  most  suc- 
cessful advertisers  in  New  York  City. 

In  1920  The  Times  published  23.447.395  agate  lines  of  ad- 
vertisements. It  is  a  preferred  medium  for  classified  an- 
nouncements, printing  a  larger  volume  of  high-class  want 
advertisements  than  any  other  newspaper  in  the  LTnitcd  States. 
The  New  York  'l  imes  has  no  rival  in  extent  of  circulation, 
being  distributed  in  5.000  cities  and  towns  of  the  United 
States.  The  net  paid  sales  of  the  Sunday  edition  are  in 
of  500.001)  copies. 


The  l  imes  goes  into  more  first-class  homes  and 
of  the  thousands  who  demand  the  l>cst  wares  than  any  other 
New  York  newspaper.  In  advertising  volume  and  gain' during 
the  year  1920  it  led  all  uthcr  New  York  newspapers. 

Bljr  to  $ork  (FtmpB 

"All  the  Newt  That's  Fit  to  Frinf 
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NEW  KIND  OF  PRESS 
ASSOCIATION 


Club    Orjsmicd   in    Bfuton    by  News- 
paper M*n  «nd  Officials  Who 
H»tb  Figured  in  B<« 
Stories 


Boston.— Cnimie  in  the  newspaper 
Arid  is  a  new  I:  -i  n  ni/al  •  >• 
called  the  Story  Cluh,  which  held  it* 
first  liannurt  and  get-together  at  the 
Motel  Lenox  last  February  2Hk  a  slath- 
ering tliai  brought  t'lsrcther  dignitaries 
of  five  .States,  together  with  newspaper- 
men who  have  "covered"  stories  with 
which  these  officials  were  connected. 

The  Story  Club  is  composed  of 
newspaper  writers  uho  have  been  as- 
signed to  cover  criminal  eases,  eithrr 
at  the  time  a  crime  is  committed  or 
when  the  persun  charged  is  standing 
trial  for  the  offence,  (rovemor  Cox  of 
Massachusetts  and  attorney-general*, 
district  attorneys,  justice!  and  judges, 
medical  examiners,  sheriffs  and  other 
court  officials  representing  Massachu- 
setts, New  Hampshire.  Vermont,  Maine 
and  Rhode  Island  gathered,  just  to 
gambol  and  frolic  with  those  news- 
papermen with  whum  they  have  t>ccii 
thrown  into  contact. 

Entertainments  and  "stunts"  galore 
kept  the  evening  free  from  ponderous 
speech  making  and,  aside  from  the 
greetings  of  one  state  to  another, 
speeches  «ere  taboo.  Shonly  after  the 
frivolities  got  under  way  at  9  P.  XI.  it 
was  made  evident  throughout  the  large 
banquet  h\ll  of  the  Lenox  that  the  real 
object  uf  the  gathering  was  a  slsow  of 
appreciation  on  the  part  of  newspaper 
men  for  courtesies  and  favors  extended 
to  them  by  officials  throughout  all  New 
England.    And  before  the  evening  was 


half  spent  it  was  likewise  obvious  that 
everyuiie  to  ultum  the  editors  and  re- 
porters felt  they  owed  debts,  recipro- 
cated with  the  feeling  that  all  debts  had 
been  paid  in  full. 

Few  gatherings  in  the  Hub  have 
bceu  featured  with  such  a  galaxy  of 
dignitaries  as  the  initial  get-together  of 
the  Story  Club,  the  guests  including 
close  to  a  round  hundred  such  notables 
as  Chief  Justice  Kivel  of  the  Superior 
Court  of  New  Hampshire,  Judge 
Curies  J.  Dunn  of  the  Supreme 
Court  of  Maine. 


MONTREAL  DAILY  FOR  VETERANS 


Sol- 


Specials  Merge 

Johansen  &  Trcybal.  Inc.  foreign  lan- 
guage new*pa|svr  adverti-ing  representa- 
tives, Mew-  York,  have  taken  over  the 
business  of  C  H.  Itcrg,  advertising 
representative  at  New  York  of  Scan- 
danavian  publication*.  Mr.  Berg  has 
lieen  made  a  vice  president  of  Johansen 
&  Treyhal,  Inc. 


Herejd  Reorganised  whb  Fa 
diers  as  Directors 

'Sptcial  r»  Eoitos  a  I'vauiius) 

Montreal — A  decided  innovation  in 
newspapi-r  publishing,  at  least  insofar 
as  Canada  is  concerned,  came  into  effect 
with  the  announcement  on  February 
25  of  a  change  of  ownership  and  man- 
agement of  the  Montreal  Herald  and 
the  Herald  Press  Limited. 

The  new  organization  distinctly  mil- 
itary in  flavor  will  be  recruited  as  far 
as  possible  from  ex-members  of  the 
Canadian  Expeditionary  Force.  Those  on 
the  advisory  board  are:  CoL  J.  M.  Al- 
mond, Hrig.-Cien.  W.  O.  H.  Doddt, 
Lieut  -Col.  R.  H.  W  ebb.  Lieut.-CoL  Paul 
Hanson,  president  of  the  (irrat  War 
Veterans  Association;  Major  J  I".  Buck- 


ley, f).  S.  <).,  president  of  the  Army 
and  Xavy  Veterans,  and  manager  of 
the  Canadian  Red  Cross  Society  ;  Major 
Cyrus  MacMillan,  professor  of  English 
at  Mrtiill  I'niversity  and  associate 
editor  of  The  Veteran  magazine,  Lieut. 
I  C  Morton  will  act  as  managing 
director  of  the  new  company. 


B.rkdull  to  Leave  Keller 

Jolhio-  L.  H.  Batkdull  lias  re- 
signed as  space  buyer  of  the  Martin 
V.  Kcllev  Company.  Toledo,  effective 
March  10.  Mr.  Bartdull  has  been 
space  |.i  ..i  for  this  agency  fur  the  last 
six  years. 

Perry  Herald  Widens  Page 

Pe««v,  N.  Y--The  Perry  Herald, 
owned  by  Guy  Comfort,  has  changed 
from  a  six-  to  a  seven-column  news- 
paper. 


Collier  with  Paul  Block 

Charles  E.  Collier  has  joined  the 
staff  of  the  Western  office  of  I'atil 
Block.  Inc.  at  Chicago.  Mr.  Collier 
was  for  live  years  a  member  of  the 
advertising  staff  of  the  liiitteriek  Pub* 
lishing  Company, 


Succeeds  R.  W.  Knox 

Miss  '/..  Dalley  lias  been  appointed 
manager  of  advertising  and  sales  pro* 
motion  hy  the  Hudson  Motor  Car  Com- 
pany of  New  York  to  succeed  R.  W. 
Knox,  who  recently  resigned  as  adver- 
tising and  sales  promulioti  manager. 


Eichelberger  Becoraes  Ad  Maaeger 

Svp.scvssr — Homer  M.  Eichelberger 
became  advertising  manager  of  the 
Syracuse  Washing  Machine  Corporatism, 
Syracuse.  N.  V.,  on  March  I. 
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Gra 
t< 


Anybody  who  knows  anything 
about  Buffalo  knows 

THE  EXPRESS 

is  its  leading  newspaper 


»gle 


Editor    &    Publisher    for    March    5,  1921 


e  d  i/r^ 


PRESIDENT  Warren  G.  Harding.  first  news- 
paper man  to  he  elevated  to  the  first  position 
in  this  Republic,  enters  upon  his  new  and  diffi- 
cult duties  secure  in  the  good-will  of  the  newt- 
paper*  of  all  political  faiths,  and  the  people.  Repub- 
lican and  Democratic  editors  have  joined  Eiimw  k 
Pi  bus  nut  in  wishing  him  success  in  solving  the 
critical  problems  or  trie  nation  uiui  are  mciacm  to 


Partisanship  is  forgotten  when  the  best  interests 
of  America  arc  at  stake  and  it  i»  doubtful  if  sn  many 
new-papers  of  all  political  faiths  have  ever  before  in 
a  spirit  of  kindness  joined  in  a  pledge  of  justice, 
fairness  and  well  wishes  for  the  success  of  a  new 
administration  in  meeting  its  obligations  to  the 
voters. 

The  new 'paper  men  of  the  country  have  a  right 
to  be  proud  uf  the  fact  that  one  of  their  number 
his  been  chosen  to  shape  the  course  of  the  nation 
in  one  of  the  mnst  trying  periods  of  our  history- 
They  wish  him  well,  and  that  in  his  official  acts  he 
mil  reflect  credit  on  the  nation  and  the  profession 
and  business  which,  jointly,  he  honored  by  choosing 
it  for  bis  life  work. 

President  Harding's  career  as  a  country  editor  has 
given  him  an  insight  into  human  nature  such  as 
only  those  can  possibly  have  who  touch  elbows  with 
all  classes  of  people  arid  know  the  lights  and  shadows 
of  their  daily  lives  In  public  office  he  has  acquired 
a  knowledge  of  affairs  that  will  be  of  valuable  assist- 
ance to  him  in  deciding  important  matters  of  state. 
It  can  truly  be  said  that  he  knows  men  and  politics. 

Not  easily  excited  or  stampeded  and  with  such 
an  understanding  as  has  hcen  acquired  during  his 
years  of  editorship,  President  Harding  will  undoubt- 
edly meet  his  new  duties  in  a  manner  that  will  fully 
justify  the  great  trust  that  has  been  placed  in  him. 

Good-will  and  confidence  go  band  in  hand;  the 
second  is  evident  when  the  fust  is  expressed,  and 
KniTim  *-  Publish**,  speaking  with  and  for  journal- 
ism in  America,  knows  that  the  traditions  and  ideals 
of  the  nation  are  in  safe  keeping— the  good-will  of 
the  nation  and  confidence  in  the  editor-President 
who  has  assumed  the  helm  is  uppermost  in  the  public 
mind  North,  East.  West  and  South. 

ADVERTISING  THAT  PAYS 

EACH  day  brings  new  believers  in  the  truth  that 
newspapers  are  the  one  great  national  adver- 
tising media-  Many  that  scoffed  when  Eiun* 
*  Pi  BU*HE»  first  began  to  drive  home  that  fact  are 
today  aligned  with  those  who  have  known  for  many 
years  that  the  great  home  buying  power  of  the  nation 
can  lw  reached  only  through  the  daily  press. 

It  has  revcr  been  denied  that  the  newspaper  is  the 
one  media  that  is  a  rccognircd  home  necessity— not 
a  luxury  bought  liecause  of  an  extravagant  or  rich 
appeal  to  the  eye;  not  a  whim  to  meet  some  flightful 
fancy,  but  a  staple  dependable  educational  agent 
necessary  to  intelligent  consideration  of  the  every- 
day happenings  affecting  the  lives  of  all  persons 
Many  of  America's  most  successful  business  institu- 
tions have  prospered  solely  liecause  of  their  knowl- 
edge of  the  confidence  placed  in  the  daily  press  of 
the  laud  by  the  bin  inn  public,  considered  a>  a  whole. 

l.ach  new  user  of  newspaper  space  is  an  added 
testimonial  to  the  soundness  of  Kmtoh  4  Pl'B- 
usttfji's  expressed  beliefs.  The  first  day  of  this 
nwmtb  a  new  account  came  to  the  newspapers,  the 
Parker  Pen  Company,  confirmed  maga/ine  advertisci 
tor  15  years,  turned  to  the  newspaper  media  to  maki 
their  national  appeal.  They  have  selected  KO  news 
papers  for  the  initial  campaign.  The  copy  is  56  lines 
to  run  consistently  throughout  the  year,  the  first 
in.ertum  was  scheduled  for  March  I. 

Business  everywhere  is  coming  to  rralirc  the  part 
newspaper  advertising  plays  in  business  success: 
present  day  business  demands  the  moving  of  goods, 
that  is  the  only  way  to  normal  prosperity.  Ncws- 
pa]>ers  are  the  one  media  through  which  a  direct 
i  -ntact  can  lie  established  with  the  consuming  public 
and  it  docs  not  matter  whether  the  product  is  selling 
wax  or  construction  steel.  The  greatest  day  in  the 
hi.t  »ry  of  the  newspaper  business  in  America  is  just 
dawning. 


/AM  not  afraid  of  people  thinking.  It 
is  action  without  thinking  I  am  afraid 
of.  I  do  not  care  how  much  they  think, 
and  I  do  not  care  very  much  on  xvhat 
lines  they  think,  because  once  you  think 
the  right  thing  will  come  in  the  end.  Do 
not  be  afraid  of  people  thinking;  it  is 
only  those  who  have  things  that  wiil  not 
bear  thinking  about  that  you  hat  e  to  fear. 
It  is  only  those  who  have  vested  interests 
that  are  indefensible,  that  are  corrupt, 
that  are  oppressive,  that  are  wrong,  that 
are  unjust— they,  and  they  alone,  need 
fear  thinking.— Premier  Lloyd  George. 


KEEP  TELLING  IT 

VIO  better  reason  for 
il  could    be  advanced 


poI.ITUJAI.  "pap"  is  going  on  trial  ill  New  York 
state  next  week.  It  bad  to  come  sooner  or  later. 
Selling  on  favoritism  instead  of  merit  was  a  journey 
on  evil  ways  that  was  certain  tu  end  in  a  trial  of 
some  kind.  Assemblyman  Charles,  II  Hctts.  pub- 
lisher of  the  Lyons  Republican,  is  given  full  credit 
for  the  present  effnrts  to  bring  this  old  practice  out 
in  tlie  open,  that  public  ..pinion  may  pass  judgment 
on  it. 
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lersistency  in  advertising 
:ed    than    the    statement  of 
Samuel  Merwin.  the  novelist,  when  he  remarks 
in  one  of  his  recent  books  that  "most  people  can't 
.  appreciate  a  good  thing  unless  they  are  told  it  is 
good." 

There  are  many  firms  Out  can  testify  a*  to  the 
truth  of  this  statement,  notably  the  once  heavy  ad- 
vertisers like  the  makers  of  Pear's  soap  who  after 
a  half  a  century  of  persistent  talking  on  the  good- 
ness of  their  product  decided  to  quit  advertising 
and  do  business  on  their  well-established  reputation, 
only  to  find,  at  tremendous  cost,  that  it  couldn't 
be  done. 

The  way  to  create  sales  demand  is  to  keep  the 
-•  r>  of  ish.it  >..ii  ar.  .fferirig  persistent  in  a 
place  where  prospective  customers  will  always  sec 
it ;  impress  it  upon  their  minds  until  its  name  and 
worth  become  a  part  of  their  regular  thoughts.  At 
the  same  time  it  should  1*  remembered  that  every 
day  adds  new  minds  which  arc  susceptible  to  adver- 
tising appeal  and  after  the  first  victory  they 
I*  kept  if  success  is  to  be  permanent 


A  WELCOME  COME-BACK 

"YfEWS  that  Col.  Milton  A  McRae  has  consented 
to  go  lack  into  harness  for  a  period  of  one 
year  after  15  years'  retirement  will  he  welcomed 
not  only  by  the  younger  heads  of  the  great  Scripps 
organisation  to  whom  he  has  been  a  business  god- 
father but  by  newspaper  men  of  the  United  State' 
generally. 

Cnl.  McRac's  name  has  probably  been  associated 
with  more  newspaper  enterprises  and  expenmcnt- 
in  this  country  than  any  other  man  in  the  last  halt 
century  of  rapid  development,  with  the  exception  of 
E.  W.  Scripps.  A  Detroiter  by  birth,  he  early  in 
life  dropped  the  study  of  medicine  to  enter  the  em- 
ploy of  the  News.  He  was  vice-president  of  the  old 
L'niled  Press  when  Charles  A  Dana  was  its  presi- 
dent. In  1903  he  startled  the  American  newspaper 
world  by  purchasing  the  Toledo  Times,  morning, 
and  the  Toledo  News  and  Toledo  Bee,  evenings,  and 
consolidating  the  three  under  the  name  of  the  Ncws- 
IJee.  No  single  activity  has  made  him  better  known 
to  the  newspaper  world  than  his  part  in  organizing 
what  is  now  the  American  Newspaper  Publishers 
Association.  He  is  the  last  survivor  of  the  group 
of  four  which  called  the  first  meeting  of  the  A.  N. 
P.  A.  in  Detroit. 

Although  Col.  McRae  retired  from  active  business 
directinn  of  the  many  newspapers  in  which  he  is 
interested  in  when  he  reached  the  age  of  50,  thirteen 
years  ago,  he  has  never  lost  his  contact  and  deep 
interest  in  the  properties  that  he  helped  to  build 
and  for  that  reason  it  will  be  easy  for  him  to  take 
up  the  business  direction  of  the  Scripps  Pacific  Coast 
gToup  of  eight  dailies.  He  returns  with  the  stipula- 
tion that  it  shall  be  for  one  year  only  and  that  year 
will  probably  mark  a  closer  welding  of  all  the 
Scripps  properties  from  coast  to  coast  This  i- 
clearly  indicated  by  the  passing  of  editorial  direc- 
tion of  all  Scripps  newspapers  to  the  genera]  edi- 
torial supervision  of  Robert  P.  Scripps.  last  sur- 
viving sou  of  E.  W.  Scripps,  the  veteran  newspaper 
man  and  founder  of  the  organization. 

The  calling  of  the  partner  whom  E.  W.  Scripps 
has  always  fondly  referred  to  as  "the  human  dy- 
namo" back  to  the  service  clearly  indicates  big  plans 
for  the  future.  . 


A  VICIOUS  BILL 

ASSEMBLY  MAN'  RAYHER  has  introduced  a 
criminal  libel  hill  in  the  New  York  legislature 
that  strikes  at  the  very  heart  of  free  speech. 
While  his  intentions  may  lie  the  highest  the  enact- 
ment of  this  measure  would  take  away  from  every 
ciliren  every  right  of  open  discussion  of  issues  that 
vitally  affect  the  home,  industrial  and  religious  lite 
of  America. 

L'nder  this  bill  full  protection  from  exposure  or 
even  discussion  could  lie  claimed  by  every  class,  sect 
or  order  that  had  as  its  motive  a  desire  to  undermine 
individuals  or  the  government. 

In  drawing  a  bill  to  prctect  one  class  Assemblyman 
Has  I'.i  !  '  i  'UK  '  forth  a  n  i-a sure  thai  is  the  |l  i 
word  in  efforts  for  the  suppression  of  free  speech,  of 
which  we  have  had  an  over-production  in  the  last 
few  years.  This  bill  should  be  killed,  but  not  until 
after  an  open  discussion,  for  one  of  our  great  present 
day  needs  is  a  rekindling  of  the  desire  for  free 
speech— a  fundamental  that  is  the  bed-rock  on  which 
American  ideals  are  buih. 


^MEKICAN  newspapers  have  never  been  as  anxi- 
ous to  purchase  good  features,  both  editorial 
and  pictorial,  M  they  are  today.  That  is  clearly  UV 
dicated  by  the  numerous  requests  for  inform, 
on  this  subject  that  reach  Emnisi  K  PcM-iMtrai 


r  J^H  l\  new  sj  a|MT  is  the  mty  publication  that  goes 
regularly  into  thousands  of  American  homes  and 
il  is  but  natural  that  readers  should  demand  that  it 

furridi  them  enter'ainment  as  well  as  information. 


J^KWSI'KIN'T  salesmen  are  again  nut  hustling  for 
business,  which  is  a  pretty  goosl  indication  that 
there  is  plefty  of  print  paper  for  everybody,  and  at 
a  fair  price. 
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Dispatch  ami 
rector  of  both  B 


editor  of 
editorial  di- 


FOLKS  WORTH  KNOWINC 


P  LANSING  RAY,  president  and  edi- 
^"tor  of  the  St.  Louis  Globe-Demo- 

the  Board  of  Cantors  of  the  University 
of  Missouri  by  Governor  Hyde.  He 
succeeds  former  Governor,  David  R. 
Francis. 

Albert  Howell,  Jr.,  president  of  the 
Atlanta  Constitution  Company,  narrow- 
ly escaped  death  when  a  hydro-aero- 
plane in  which  he  was  making  a  trip 
with  a  party  of  friends  from  Miami  to 
I'alm  Reach,  Fla.,  became  disabled  and 
was  forced  to  descend  to  the  water 
several  miles  out.  The  machine  was 
battered  about  nn  the  waves  for  several 
hours  before  it  was  observed  by  a  pass- 
ing tithing  smack  and  the  occupants 
rescued. 

A.  G.  Penny,  editor-in-chief  of  the 
Quebec  Chroniele,  has  been  decorated 
with  the  Cross  of  Knight  of  the  Order 
of  Daniel  I,  by  King  Nicholas  of  Monte- 
negTo,  in  recognition  of  his  services  in 
defending  Dr.  Biirnham,  head  of  the 
Canadian  mission  in  that  country. 

Keats  Speed,  managing  editor  of  the 
New  York  Evening  Telegram  and  until 
recently  managing  editor  of  the  New 
York  I  If  raid,  was  the  guest  of  honor  at 
a  dinner  given  by  the  editorial  board  of 
the  New  York  Herald  at  the  New  York 
Press  Club,  February  2fi. 

VV.  H.  Jeffries,  advertising  manager 
of  the  Birmingham  (Ala.)  Age-Herald, 
is  in  New  York  on  business  and  is  stay- 
ing at  the  Manhattan  Square  Hotel. 

Col.  Roliert  Ewing,  publisher  of  the 
New  Orleans  Item,  is  spending  a  few 
days  in  New  York  and  is  at  the  Hotel 
Astor. 

Dr.  John  B.  Howe,  chief  editorial 
writer  nn  the  Syracuse  (N  Y.)  Herald, 
gave  a  letture  on  "Newspaper  Duty  and 
Service"  at  the  State  College  for  Teach- 
ers Friday  afternoon,  which  was  largely 
attended  by  the  public.  Dr.  Howe  has 
been  associated  with  Rochester  and 
Utica  papers  and  for  his  work  on  the 
Syracuse  Herald  was  honored  with  a 
degree  by  Syracuse  University. 

Charles  W.  Ellis,  editor  of  the  I-ack- 
awanna  (N.  Y.I  Journal,  is  taking  a  va- 
cation from  editorial  duties  and  putting 
his  energies  into  Lackawanna  politics. 
He  is  now  fighting  to  elect  a  railroad 
yard  conductor  as  mayor  of  the  city 
against  the  wishes  of  local  interests. 
Mr.  Ellis  is  gaining  hi*  health  after  a 
breakdown  that  has  kept  him  out  of  ac- 
tion since  January  31.  and  informs  Ew- 
tob  *  Pf«.i*wt»  that  "you  won't  have 
to  use  turned  rule  yet." 

Cant.  Roland  F.  Andrews,  editor  of 
the  Worcester  (Mass.)  Telegram,  re- 
cently addressed  the  members  of  the 
Laymen's  League  of  the  Fir«t  Congrega- 
te nal  Church  nf  Westboro.  Mass..  on 
"What  Ails  the  Newspapers"  The 
meeting  was  followed  by  a  dinner. 

M  Douglas  Flattery,  chief  owner  of 
thr  Boston  Record,  is  tile  subject  of  a 
baft  iust  completed  by  Boris  l-ovett- 
ljir-k..  former  lieutenant  of  cavalry  in 
the  Russian  imperial  army,  and  a  sculp- 
tor who  has  scored  signal  successes  in 
both  New  York  and  Boston 

Joseph  Pulitzer,  Jr.,  of  the  St.  Louis 
Post- Dispatch,  has  been  named  as  a 
member  of  the  Advisory  Board  of  the 
Pulitzer  School  of  Journalism  by  the 
trustees  of  Columbia  University.  New 
York. 

James  Taylor  Petty,  formerly  Sunday 
editor  of  the  New  York  Herald,  has 
been  appointed  managing  editor  of  the 
Richmond  (Va.)  Times  Dispatch  John 


fHARLES  R.  LONG,  president  of  the 


PUGAK  MARCH,  until  recently  city 
"  hall  man  for  the  Ottawa  (Ont.) 
Journal,  has  joined  the  staff  of  the 
Canadian  Press  Parliamentary  bureau. 

Alfred  \V.  MeCann,  pure  food  expert, 
of  the  New  York  Globe,  will  address  the 
Advertising  Club  of  New  York  at  the 
weekly  luncheon  March  9. 

Tom  Lapp  has  left  the  Ottawa  (Out.) 
Journal  local  staff  to  become  associate 
edit. i r  of  the  Veteran,  official  organ  of 
the  Great  War  Veterans'  Association  of 


s3 


Earl  B.  Searcy.  Springfield  newspaper 
man  and  member  of  the  state  legisla- 
ture, has  written  a  book  for  limited  pub- 
lication, "Looking  Back,"  army  life 
forming  the  basis  for  the  story. 

H.  T.  Craven,  one  of  the  editorial 
writers  on  the  Philadelphia  Evening 
Ledger  is  spending  his  vacation  in  Cen- 
tral America,  including  an  extended  tour 
through  Guatemala. 

J.  A.  Mcsenfelder,  financial  editor  of 
the  Des  Moines  (Iowa)  Register  and 
Tribune,  and  instructor  in  the  Drake 
University  school  of  journalism,  has  re- 
signed to  become  advertising  manager 
of  the  Moscnfelder  and  Knhn  depart- 
ment store  in  Rock  Island,  III. 

George  Akerson  of  the  Minneapolis 
Tribune,  Charles  Cheney  of  the  Minne- 
apolis Journal,  and  Rex  Large  of  the 
Minnesota  Daily  Star  have  been  in 
North  Dakota  on  special  assignments  in 
connection  with  developments  in  the 
financial  situation  in  that  State.  Aker- 
son "broke"  the  first  story  on  efforts 
of  the  state  officials  to  float  $6,000,000 
bonds  with  Minneapolis  and  Chicago 
bankers. 

L.  F.  Curtis,  fur  eleven  years  in  the 
New  York  office  of  the  Associated  Press 
doing  local,  cable,  political,  financial  and 
foreign  news  work,  has  been  named  as 
successor  to  the  late  Winner  Stuart, 
bead  of  the  market  and  election  depart- 
ment. He  will  also  enntinue  for  the 
present  as  news  editor  of  the  Eastern 
D  vision.  Mr.  Curtis,  before  entering 
the  service,  was  employed  on  the  Phila- 
delphia  North  American,  Philadelphia 
Ledger.  Atlantic  City  Sentinel,  Chicago 
Record-Herald,  Cleveland  Leader,  and 
the  New  York  Times.  He  was  one  of 
the-  American  correspondents  who  ac- 
companied President  Wilson  in  1919  to 
the  Paris  peace  conference. 

T.  M.  Byrne  of  the  New  York  Globe, 
formerly  of  the  Philadelphia  Public 
Ledger.  Des  Moines  News.  St.  Joseph 
Gazette  and  the  Associated  Press,  has 
gone  to  Norfolk.  Va..  to  become  city 
editor  of  the  Virginian-Pilot. 

Malcolm  Mollan.  until  recently  with 
(he  Fox  Film  corporation  in  New  York, 
has  joined  the  copy  desk  of  the  Wor- 
cester (Mass.)  Telegram. 

D.  Murray  Travis  who  has  been  an 
editor  on  the  Brockton  (Mass)  Enter- 
prise becomes  county  editor  of  the  Wor- 
cester (Mass.)  Telegram.  He  succeeds 
Daniel  X.  Pickering,  for  many  years 
county  editor  of  the  Teleeram.  who  has 
joined  the  Worcester  <  Mass  1  Evening 
Gazette  copy  desk. 

Miss  Winifred  G.  Carling  of  Oxford, 
Mas-.,  has  joined  the  woman's  depart- 
ment of  the  Worcester  (Mass.)  Tele- 
gram. 

Francis  McDermott.  formerly  of  the 
Ilnicktnn  (Mass.)  Times,  has  resigned 
as  police  reporter  on  the  Worcester 
Telegram. 

Alexander  N.  Lapoitir    (.»r  19  years 


born  November  4,  1872,  in  Piltsfield. 
III.,  of  Scotch-Irish  ancestry.   He  lo- 
cated in  Chester. 
Pa.,   in  1890. 
studied  civil  en- 
gineering under 
private  tuition 
for  twn  years 
and    in  August. 
1892,  entered  the 
employ  of  the 
Chester  Timet.  In 
1899  Mr. 
with  the 
of  the  Times, 
bought  the  Tren- 
ton (N.J.)  Times         CUMM  R  Low. 
and    built  that 

paper  up  in  two  years  from  1,500  cir- 
culation to  11.000  daily.  He  sold  out 
that  paper  in  1901.  Mr.  Long  was  taken 
into  partnership  by  the  owners  of  the 
Chester  Times  in  1909.  In  1915  he 
bought  the  Passaic  (N.  J  )  Herald  and 
sold  it  to  local  interests  in  1918.  Early 
in  January.  1920,  Mr.  Long  and  his  as- 
sociate, Frank  C.  Wallace,  bought  the 
stuck  of  Govcrnnr  William  C.  Spruul  in 
the  Chester  Times,  the  Governor  retain- 
ing a  share  of  stock  to  qualify  as  the 
President  of  the  corporation  at  the  re- 
quest of  Messrs.  Long  and  Wallace. 

In  November,  1919,  Mr.  I-ong  was 
first  elected  president  of  Associated 
Dailies  of  Pennsylvania.  Under  his 
presidency  new  blood  has  been  infused 
into  the  organization  and  it  is  now  in  a 
flourishing  condition,  with  a  membership 
nf  almost  100  dailies,  including  the  Pitts- 
burgh papers  and  several  of  the  big 
Philadelphia  dailies.  Mr.  Long  was  re- 
elected president  of  Associated  Dailies 
at  the  annual  meeting  last  month.  He 
i«  i  member  of  the  Union  League  of 
Philadelphia,  a  director  of  the  Pennsyl- 
vania Club.  Chester  Gub,  Chester  Na- 
tional Bank,  Chester  Hospital  and  the 
Spring  Haven  Country  Club.  The  only 
secret  society  he  is  identified  with  is  the 
Masons. 

a  nuke-up  editor  on  the  Worcester  Tele- 
gram, returned  to  his  home  this  »cek 
from  his  second  term  of  service  in 
Europe  for  Use  Y.  M.  C.  A.  He  visited 
Belgium,    France.    Italy,  Switzerland. 


t.ermany  and  Dalmatia  in  the  immigra- 
tion service  of  the  International  commit- 
tee of  the  Y.  M   C  A. 

Erland  Richter,  poet,  author  and  asso- 
ciate editor  of  Svea,  a  Swedish  news- 
paper, has  left  Worcester,  Mass.,  and 
will  sail  from  New  York  for  Sweden. 
Mr.  Richter  has  resigned  his  editorial 
position. 

Roger  Batchelder  of  the  magazine 
staff  of  the  New  York  Evening  World, 
is  the  proud  father  of  a  seven-and-a- 
half-pound  son,  who  has  been  named 
Austin  Winslow,  Mr.  and  Mrs.  Batch- 
elder  live  at  Larchmom.  New  York. 

Joseph  W.  McGurk,  who  has  been  the 
sports  cartoonist  on  the  Philadelphia 
Record  for  a  number  of  years  and  who 
has  als.i  done  special  illustrations  for 
(lie  Sunday  Magazine  Section,  joined  the 
sports  staff  of  the  New  York  American 
March  I.  Jerry  Doyle,  who  has  also 
been  a  member  of  the  Record  art  staff 
for  several  years,  will  succeed  Mr.  Mc- 
Gurk as  sports  cartoonist 

Jay  E.  House,  colyumist  of  the  Phila- 
delphia Public  ledger,  was  a  recent 
speaker  before  the  Philadelphia  Bonk 
Sellers'  Association. 

M.  J.  Lafferty.  of  the  Philadelphia 
Record  local  staff,  has  been  assigned  to 
day  police  work  at  City  Hall. 

Cullen  Cain  of  the  Philadelphia  Pub- 
lic Ledger  sporting  department  has 
joined  the  other  Philadelphia  sport  writ- 
ers at  Lake  Charles,  La.,  where  Connie 
Mack's  Athletics  are  having  their  Spring 
training. 

Ray  E.  Machen.  a  memher  of  the  local 
staff  el  the  Philadelphia  North  Ameri- 
can this  week  won  one  of  the  $100  prizes 
given  by  the  Evening  Public  l-edgcr  in 
its  limerick  contest.  A  short  time  ago 
J.  E.  Parker,  another  member  of  the 
North  American  local  staff,  won  a  sim- 
ilar prize  and  before  that  Kent  Pack- 
ard, a  former  Philadelphia  ne 
man.  also  carried  off  the  limerick 
ors  and  a  hundred-dollar  prize. 

Mrs.  Nathan  B.  Heath,  widow  of  a 
former  well-known  Philadelphia  news- 
paper man.  recently  left  Philadelphia 
for  Peking,  China,  where  she  will  make 
her  home  with  her  daughter.  Dr.  Fran- 
ces J.  Heath,  a  medical  missionary  and 
instructor  in  the  Woman's  Union  Medi- 
cal College.  Nathan  B.  Heath  was  state 
editor  of  the  Record  for  many  years. 

Albert  W.  Plummer  and  Tamar 
(CoHlintW  nn  fapc  30) 
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PRESIDENT  HARDING— -WE  ALL  WISH  YOU  WELL 


(Contmutd  from  page  6) 

of  his  administration.  The  welfare  of  the  country 
is  in  his  keeping,  and  may  he  remember  that  not 
even  this  cnuntry .  can  live  unto  itself  alone,  but 
must  perform  its  part  as  a  member  of  the  family 
ol  nations. 

ROBERT  LINCOLN  O'BRIEN, 

Editor  Bo.ton  HrraM  (lnd.prnd...t  kVpubllcanl. 
*  *  ★ 

THE  good  sense  that  has  marked  the  course  of 
the  President  sinre  the  day  of  his  nomination 
i«  characteristic  of  the  well  grounded  journalist. 
The  born  editor  often  makes  a  Rood  administrator 
because  he  knows  the  relation  of  things.  American 
newspapers  look  forward  four  years  with  hope  and 
confidence. 

WILL  OWEN  JONES, 

Editor  Nebraska  Stale  Journal,  Lincoln 
nd.nl   Rr|  ' 


'T'HE  Springfield  Republican  joins  in  wishing 
President  Harding  the  fullest  measure  of  success 
in  meeting  the  problems  and  in  discharging  the  re- 
sponsibilities of  his  great  office.  The  Republican's 
comments  upon  the  new  administration  will  always 
he  based  upon  the  effort  to  achieve  a  generous  un- 
derstanding of  the  administration's  purposes  and 
to  be  helpful  to  it  in  the  highrst  service  of  the 


Republican) 

*  *  ★ 

TF  Benjamin  Franklin  had  been  younger,  he  prob- 
ably  would  have  been  the  second  President.  If 
Horace  Greeley  had  run  on  the  right  ticket  he 
would  have  been  the  nineteenth.  So  newspaper  men 
have  been  compelled  to  wait  134  years  to  see  one 
of  their  craft  in  the  White  House.  March  4,  1921, 
was  a  proud  day  to  the  newspaper  profession,  and 
we  are  all  sure  Brother  Harding  will  prove  a  credit 
to  it. 

OGDEN  REID, 

Editor  N.»  York  Trtbiwie  (Ind.pe5it.0l  Republican). 

■  EARNESTLY  hope  that  under  Mr.  Harding's 
administration  the  hest  interest  of  the  nation,  of 
its  interests,  especially  its  moral  and  spiritual  in- 
tercuts, may  be  substantially  advanced. 

R.  W.  HAYWOOD. 
Edite.  RaJ.l.k  (N.  C.)  N.vys  and  Ob..rvrr  (Democratic). 

*  ★  * 

UK.  HARDING'S  brethren  of  the  press' congratu- 
iT1  late  him  both  upon  his  honorable  preferment 
and  upon  his  opportunity,  as  the  first  newspaperman 
to  attain  the  Presidency,  to  demonstrate  in  that 
high  station  the  civic  value  of  the  journalistic 
training,  traditions  and  ideals.  From  his  fellow 
newspaper  men  he  deserves  a  square  deal  always, 
with  hearty  support  in  every  rightly  directed  en- 
deavor to  serve  America's  welfare  and  humanity's 

D  D.  MOORE. 


RICHARD  HOOKER, 
i.ld  (Masi.i  Republican  (Independent) 

★  ★  * 

IN  President  Harding  it  falls  to  a  journalist  to 
char;  the  cuurse  of  America  in  a  supreme  test 
and  in  a  great  opportunity  for  constructive  leader- 
ship. With  greetings  to  Mr.  Harding,  the  Oregon 
Daily  Journal  stands  pledged  to  sustain  him  in  his 
every  effort  to  strengthen  and  perfect  our  national 
institutions. 

B.  P.  IRVINE, 
Editor  Oregon  Journal,  Portland  <  1  ..dependent  Democratic). 

★  *  * 

fOKDIAL  greetings  and  good  wishes  from  the 
^*  heart  of  the  Industrial  South  to  tile  flew  Presi- 
dent. The  Birmingham  Age-Herald,  always  an  up- 
holder, assures  him  of  its  co-operation  in  finding 
proper  solution  of  the  great  problems  before  the 


E.  W.  BARRETT, 
Editor  Bimtiofiuun  At.  Herald  (Democratic) 

*** 

CH'ERY  editor  in  the  United  States  feels  proud 
that  one  of  their  profession  is  to  preside  over 
the  destinies  of  the  nation  during  the  coming  right 
seats  and  the  most  of  them  will  do  their  level  best 
to  assist  him  in  satisfactorily  solving  the  weighty 
problems  left  to  his  administration  for  solution. 

JOHN  P.  YOUNG. 

Editor  San   Fmntiiwo  Cbronitle  <  In-lrprndrnl)- 

★  ★  * 

'T'HE  newspaper  makers  of  America  are  proud  of 
their  first  colleague  to  reach  the  While  House 
and.  regardless  of  party,  assure  him  of  their  hearti- 
est good  wishes  for  a  successful  administration. 

CHARLES  A.  ROOK. 


lip  from  the  devilship  to  the  Presidency,  and  we 
will  have  a  sort  of  craft  pride,  in  addition  to  our 
patriotic  pride,  in  his  making  good  on  the  biggest 
argument  of  the  age.      M.  M.  MURDOCK. 

Publisher  WichH.  <K*n.>  Ea«1e  t Independent). 

★  ★  ★ 

"T'HE  newspaper  profession  of  Ohio  appreciates 
*  the  honor  of  supplying  a  President  of  the 
United  States.  He  was  a  successful  editor  and  a 
successful  senator.  That  he  can  and  will  be  a  great 
President  is  the  belirf  and  wish  of  every  news- 
paper man  in  the  State.  In  that  belief  and  wish 
this  paper  gladly  joins. 

THE  OHIO  STATE  JOURNAL, 

••  •■>«'  a.  (HepublKan) 
**  ★ 

WYOMING,  the  first  State  to  help  tun.  the  tide 
w  to  Warren  G.  Harding  in  the  National  Con- 
vention  at  Chicago  last  June,  sends  greeting  to  the 
first  editnr- President.  I  believe  he  will  bring  to 
the  great  task  a  mind  and  character  highly  trained 
hv  his  newspaper  career.        W.  C  DEMING, 

Editor  Wyominf  Sut.  Tnbuoe  and  Leader.  Therein..  ^ 

★  *★ 

TO  Warren  0.  Harding :  The  Salt  Lake  Tribune 
extends  professional  greetings  to  you  as  an  edi- 
tor who  has  reached  the  highest  pinnacle  of  human 
greatness.  We  believe  you  will  succeed  in  solving 
the  many  problems  now  confronting  the  nations 
antl  we  wish  you  God-«iieed. 

E.  H.  HOLDEN. 


★  *  ★ 

T^HE  newspaper  men  of  America,  regardless  of 
*  partisan  leanings  will  hid  God-speed  to  their 
fellow  worker  who  stands  today  at  the  threshold 
of  a  mighty  task.  Those  who  know  Mr.  Harding 
best  will  fear  for  him  least.  He  has  firm  faith  in 
the  Divine  Pnwrr,  great  courage  and  a  passionate 
love  of  country  JOHN  R.  RATHOM. 

Piusid.nce  Journal 


★  ★  * 

TPHK  Wichita  Eagle  extends  to  Warren  G.  Hard- 
1  ing  its  best  wishes  for  his  success  in  the  great 
task  he  is  undertaking.  We  are  proud  of  a  news- 
publisher  and  editor  who  has  fought  his  way 


★  ★  ★ 

'T'HE  Buffalo  Express  heartily  congratulates  War- 
ren  G.  Harding  on  his  inauguration  as  Presi- 
dent of  the  United  States.  May  the  example  of  the 
first  of  American  Newspaper  men,  Benjamin 
Franklin,  inspire  him  in  establishing  a  normalcy  of 
commnn  sense  in  the  Government. 

THE  BUFFALO  EXPRESS, 
(l 


BLOCK    BUYS    MEMPHIS  PAPER 


S*cur*>  Controlling   Interest   in  Nesra- 
ScimiLar  from  S.  E.  RagUrvd 

.  Vf.-.wf  In  HDItoa  &  Ptr.LtSttlS) 

Mem  this.,  Tenn.-  Paul  Block,  special 
representative,  and  interested  in  news- 
papers in  several  cities,  this  week  pur 
chased  a  controlling  interest  in  the  Mem- 
phis New-Scimitar.  Mr.  Block  has 
represented  this  paper  for  many  years 
»nd  has  owned  an  interest  in  it  for  a 
considerable  period.  He  recently  pur- 
chased the  Duluth  (Minn.)  Herald  in 
a<».cialiun  with  M  P.  Hanson  of  Phila- 
delphia. Bernard  L.  Cohit  has  lieen  ap 
pointed  president  of  the  News-Scimitar 
Company,  succeeding  Sam  E.  Ragland. 
whose  interest  Mr  Block  purchased,  and 
J.  If.  Hertel  and  S.  C.  Dohbs  were 
elected  directors. 

The  promotion  of  Mr.  Colin  to  suc- 
cessive portions  has  been  fast.  He  be- 
came identified  with  the  News-Scimitar 
after  he  bad  left  Columl.ia  University 
and  brcame  a  reporter  on  a  New  York 
mwspape'r.  Mis  first  elevation  was  from 
the  rrportorial  ranks  to  Sunday  cdtlor. 
He  entered  the  business  office  as  an 
advertising  salesman,  was  made  adver- 
tising manager  and  later  business  man- 
ager. 


The  News-Scimitar  has  the  Associated 
Press  and  the  International  News  Serv- 
ice report'. 

George  Morris  is  vice-president  and 
editor,  William  W. 'Woden,  secretary, 
and  Fred  C.  Storey,  treasurer.  Mr. 
■  Morris  has  been  editor  of  the  News- 
Scimitar  for  several  years  Mr.  Rag 
land,  former  president,  is  at  the  head  of 
the  Central  State  National  Bank  of 
Memphis.  Mr.  Hcrlrl  formerly  was  ad- 
vertising manager  and  has  been  a  stock- 
holder for  some  time.  He  is  now  m 
Detroit.  Mr.  Dobbs.  another  member  of 
the  directorate,  formerly  was  president 
of  the  Coca-Cola  Company  of  America 
and  of  the  Associated  Advertising  Clubs 
of  America. 


CURTIS    AGENCY    PLAN  LEGAL 


II  was  said  at  the  office  u(  Paul 
Block.  Inc.,  that  Mr.  Block  was  out  of 
town,  hut  that  there  was  no  change  m 
his  ulllkmi  with  the  News-Scimitar,  in 
view  of  the  fact  that  he  had  been  a 
stockholder  and  national  advertising  rep- 
resentative of  the  paper  for  li  years. 


New  York  Reporter  Dead 

William  Lucas,  member  of  the  New 
York  Morning  Telegraph  staff,  died  of 
pneumonia.  March  2. 


U.  S.  Apellate  Judge 

lion  of  Federal  Travel*  Commisaion 

iSfiW  lo  Emma  *  Ptiiuisn) 
Piiu  spurii  i  a.  An  order  issued  by 
the  Federal  Trade  Commission  on  July 
21.  191V,  restraining  the  Curtis  Publish- 
ing Company  from  forbidding  its  dis- 
trict di-tributiiiK  agents  and  newsdealers 
and  scho.ill.oy  salesmen  (mm  handling 
•hs  rnagaiincs  and  periodicals  of  com 
petitors.  was  set  aside  March  2  by  the 
United  States  Circuit  Court  of  Appeals, 
in  a  fifty-fivc-pagr  opinion  written  by 
|ndg<-  Joseph  Buflington. 

The  Curtis  Publishing  Company  was 
sited  by  tile  trade  commission  for  en- 
gaging in  unfair  competition,  and  after 
many  bearings  the  commission  held  that 
tie  Curtis  Company  was  engaging  in  an 
unfair  trade  practice  and  issued  an  in- 
juncti  .n  against  it. 

('n  the  appeal  of  the  Curtis  Company 
to  the  United  States  Circuit  Court  of 
Appeals  for  the  Third  Circuit,  the  deri- 
sion  of  that  curt  holds  that  the  dis- 
tributing agencies  which  rrmpetilors  of 
the  Curlis  Company  sought  to  use  in  the 
distribution  of  their  publication  were 
built  up  solely  through  the  efforts  of  the 
Curtis  Company,  coding  it  nearly  Sl.- 
.W.000  a  year  to  maintain,  n.  ne  of 


which  expense  was  borne  by  any  other 
publication,  and  that  th>  testimony  ad- 
duced before  the  commission  docs  not 
sustain  the  charges,  ol  unfair  competi- 
tion or  of  an  endeavor  to  monopolize. 

In  the  distribution  of  its  publications 
the  Curtis  Company  employs  1.500  dis- 
trict distributing  agents,  who  wholesale 
the  Curtis  publications  to  about  JS.OOD 
schrolboy  salesmen. 

Complaint  was  made  to  the  Trade 
Commission  by  the  Pictorial  Review 
C<  mpany  and  the  injunction  was  issued. 
Judge  Bnrtinglnn  holds  in  his  opinion 
that  the  Curtis  Company  did  nothing 
unlawful  in  restricting  the  district 
aiutiis  to  the  handling  of  its  publica- 
tions exclusively,  and  remarks  that  the 
vast  organization  of  district  agents  and 
hov  salesmen  w,i<  the  natural  outgrowth 
of'the  commercial  and  fair  development 
of  the  business. 


M«<  nicety  Firm.  Katun,  to  48  Hour. 

Employes  of  the  Mergenthaler  Lino- 
type Company  and  the  Intern,*-  ('■  r- 
poration  have  returned  to  a  48-hour 
week,  at  the  same  wage  previously  paid 
for  44  hours.  The  change,  which  was 
made  this  week,  ho-  heen  well  received 
in  both  factories,  it' is  stated.  The  sliort 
week  was  put  in  force  about  eighteen 
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UNDER  THE  JACKET 

Tim  dr|>arto>eiit  of  EDITOR  *  PUBUSHF.lt  will  br  <J«to1«i|  to  tailing  attention 

front  tunc   to  time  to  new  hank,  an.l  other  form,  of  Ittrratnrt  ami  informatoMi  of 

annul   intrtert   to   the  ^oari  Mm   and  ailvnlUiog   f tatarniliel.  SttM r.tion.  ai  to 


WILL    WILKE    HUNTS  WOLVES 


HEMSTREET  OBLIGES  AGAIN 

i '  I  iARLES  HEM  STREET,  whose 
"Nooks  and  Corner*  of  Old  New 
York"  itid  "When  Old  Now  York  Was 
Young."  endeared  htm  to  the  old  rcs- 
idenU  ../  the  eily  who  like  to  recall  its 
early  days  and  visit  |>Uccs  of  historic 
interest,  ha-  cent  iired  into  th<  IVeM  I  I 
fiction  in  tiia  last  volume:  "The  Don 
yuiX'rte  of  America,"  Dodd  Mead  & 
Co.,  publishers. 

The  storr  deals  with  John  Eagle, 
short.  f»t  and  round  faced,  in  contrast 
with  Cciv ante's  hero  who  was  tall  and 
exceedingly  thin,  whose  great  ambition 
was  to  fnund  a  city,  in  a  wilderness,  al- 
ihouKh  he  had  not  the  slightest  idea  of 
the  work  tlut  it  would  entail.  He  has 
lived  all  his  life  in  the  outskirts  of  a 
small  village  and  spends  his  spare  time 
ial  figuring  and  in  laying  out  the  city  of 
ln«  dreams. 

Wherever  he  goes  he  carries  an  axe 
with  which  he  is  prepared  to  hew  his 
way  through  the  wilderness  which  he 
exacts  to  penetrate  when  he  finally  gets 
ready  for  his  great  undertaking. 

The  villager*  regard  him  as  the  most 
wonderful  man  in  the  town  and  listen 
with  eager  ears  while  he  explains  from 
an  elaborate  map  he  has  prepared,  the 
plans  lor  the  city  he  is  to  create.  He 
'has  nn  funds  for  undertaking  his  great 
work  hut  he  leaves  home  accompanied 
by  a  single  follower,  firm  in  the  ex- 
pectation that  when  he  has  found  a 
proper  site  that  somehow  be  will  be 
able  himself  to  build  a  great  city  in  a 
distant  wilderness.    His  adventures  in 


the  far  West  and  on  the  Pacific  Coast 
are  interestingly  described. 

While  Mr.  Ilemstreet  writes  enter- 
tainingly we  must  confess  that  we 
prefer  him  in  historical  narrative  rather 
than  in  creative  fiction. 


ALL  ABOUT  NEWS  PRINT 

POL  WILLIAM  E.  HASKELL  has 
J  combines!  his  editorial  skill  with 
the  art  of  an  expert  typographer 
in  producing  "News  Print,  The 
Origin  of  Paper  Making  and  the 
Manufacturing  of  News  Print"  for 
the  International  Paper  Company,  of 
which  he  is  viae 'president.  Covered 
with  a  black  and  gold  trimmed  repro- 
duction of  the  bark  of  the  spruce  tree, 
the  foliage  of  which  is  delicately  im- 
pressed upon  the  opening  fly-leaves,  the 
book  is  printed  un  heavy  coated  stock, 
copiously  illustrated  with  the  finest  pho- 
tographs and  well-executed  pencil  draw- 
ings, half-tones  of  which  are  printed  in 
a  blue  ink.  Chapter  headings  are  also 
done  in  blue,  as  are  the  bold  and  artistic 


N.  E.  A.  President  Guest  of  Secretary 
5crdoaser  in  South  Dakota 

ISffrUt  tj  EniToa  a  1'cat.iiiiza) 

St.  PaUIw— WOl  Wtlke,  president  of 
the  National  Kditorial  Association,  whn 
publishes  the  Gray  Eagle  <  Minn.  I.  Tri- 
bune, was  "orator  of  the  day"  on  Wash- 
ington's Rirthday  at  Wessington  Springs 
5.  D  .  and  participated  in  the  wolf  hunt 
which  the  people  of  that  section  of 
South  Dakota  engage  in  every  year, 

"If  George  Washington  had  any  more 
excitement  in  celebrating  hi<  birthday 
anniversary  than  I  did  February  22.  he 
was  going  somr."  Mr,  Wilke  declares, 
"I  was  visiting  with  George  Schlosser 
of  Wessington  Springs,  secretary  nf  the 
National  Editorial  Association,  arrang- 
ing details  of  the  Flnrtda  trip,  when  I 
was  invited  to  join  in  a  big  wolf  hunt 


with  about  400  natives,  not  including  t! 
d'igs.  The  hunt  covered  an  area  sevt 
miles  square.  It  proved  to  be 
ground  lor  the  sjiort,  and  if  any  wolvi 
B<>t  away  from  that  horde  of  hunters  1' 
lit  they  ale  still  going  a  forty-mile  ga 
into  Minnesota.  They  would  find  t! 
Twin  Cities  more  attractive  than  We 
sinitton  Spring'— and  ma>l.c  they'd  fir 
of  their  own  kind,  too." 


Representative  Champ  Clark 

U  .ssHiNCToN,  D.  C— Reprcscttijtiv 
(Tiamp  Clark  of  Howling  Green,  K> 
roted  Democratic  leader  who  died  hci 
March  1,  was  father  in-law  of  James  X. 
Th'im-oti,  publisher  of  the  New  Orleai 
Item.  He  was  christened  James  Beat 
champ  Clark,  but  shortened  this  t 
Champ  Clark  early  in  life.  His  fir 
labors  were  those  of  a  farm  hand,  del 
in  a  general  store  ami  an  rmployee  of 
Mtintry  newspaper. 


Editorially.  Col.  Haskell  has  hriefly 
presented  the  story  of  paper  from  the 
early  days  of  the  Chinese  Empire  to 
modern  times  and  in  succeeding  chap- 
ters has  described  in  simple  language  the 
processes  whereby  spruce  trees  are  made 
into  paper  for  the  press.  Interesting 
statistics  regarding  the  International 
Paper  Company's  properties  in  North 
America  and  its  part  in  the  present  de- 
velopment of  the  industry  are  also  given. 


The  Morning  Record 
Meriden,  Connecticut 

Hu  BOTH  Quantity  Circulation 
and  — QUALITY  Circulation. 
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par  cast  mora  a  at  paid  circulation 
r  Hall  than  any  other  local  paper — 


10  mil.,  of 
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cent  of  The  Record'a  circulation  goea  into  the  homes, 
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high  character  of  The  Record'a  New  a.  Editorials  and 
•  it  getting  into  the  Bast  Home. 


ALL  EASTERN  advert  lain g 
Gilmaa   Nlcoll   A  Ruth 
Tribune  Building.  Chicago, 
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(  "THE  BETTER  MACHINE 

ifcOiLbNsb  fi  ~ 


Publishers  and  Printers 

who  are  still  setting  their  display  composition  such  as  Department  Store  Ads  and 
general  Display  work  by  hand  are  losing  money. 


Get  this— 


The  Motlel  D-s.m.  is  a  complete  Text  utvd  Display 
composing  machine  designed  to  meet  the  nip  and 


"tuck  routine  of  busy 
money. 

Under  the  control  of  one  Operator-typographer  the  Model  D-s.m. 
stands  in  a  class  by  itself,  a  class  that  merits  your  investigation. 

Xo  such  achievement  for  mechanical  typography  was  ever  approached. 


INTERTYPE  CORPORATION 

General  Offices:  50  COURT  STREET,  BROOKLYN,  N.  Y„  U.  S.  A. 


rn  Branch 

ling,  Cbicaco,  lit 


Southern  Braae!. 
160  Midiice  Ave.,  Memphis,  Teen. 


Pwific  Com*  Brtad. 
84  Third  Stmt,  Su  Pr&nctaea.  Cat, 
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a  iormer  Boston  newspaper  photograph- 
er, and  Tamar  Lane,  movie  editor  of  a 
Boston  newspaP".  are  the  writers  of 
"The  Isle  of  Destiny.'"  a  five-reel  photo 
drama,  which  recently  opened  in  New 
York. 

Frederic  H.  Brilton  hat  joined  the 
staff  of  editorial  writers  on  the  St.  Ixiuis 
Globc-licmocrat.  For  the  last  ten  years 
lie  has  been  on  the  St.  Louis  Post-Dis- 
l«lch  and  previously  was  on  the  Detroit 
Free-I'ress. 

John  D.  Wells,  managing  editor  of 
the  Buffalo  Kvening  Times,  entertained 
Members  uf  the  Times'  staff  at  his  home 
at  an  evening  dinner. 

Alexander  B.  Watson,  Buffalo  Cour- 
ier reporter,  came  home  after  40  months 
in  the  first  line  trenches  in  France,  with 

quests.  He  added  to  his  fame  when 
Samuel  Kiesc7cwski,  the  Hoy  chess  won- 
der who  is  touring  America,  played  in 
Buffalo.  After  a  four-hour  battle  Wat- 
son had  the  youthful  wizard  hopelessly 
defeated  and  the  lad's  parents  forced 
him  to  give  up  the  hattle.  Watson,  who 
has  seldom  participated  in  public  play, 
is  one  of  few  Americans  to  be  able  to 
as  much  as  draw  with  the  hoy.  A  re- 
turn match  is  bring  arranged 

Jack  D.  McCartney,  who  for  the  past 
1.1  years  has  been  managing  editor  of 
the  Rome  (Ga. )  Tribune,- Herald,  has 
joined  the  staff  of  the  Central  of 
Georgia  Railway  as  publicity  manager, 
with  headquarters  at  Savannah.  Mr. 
McCartney  was  formerly  editor  and 
publisher  of  the  ThoiuasviUc  (Ga.) 
Times-Enterprise. 

M.  B.  Walker,  formerly  of  the  Ham- 
ilton (Ont.)  Herald,  and  S.  1.  Macklin, 
formerly  of  the  Ottawa  (Ont.)  Citixen, 
have  joined  the  staff  sf  il  I  I  Mm  I 
Journal- 
Frank  W.  Bright,  former  managing 
editor  of  the  Detroit  Times,  is  now  as- 
sistant city  editor  of  the  Drtroit  News. 

Lee  Smits,  former  managing  editor 
of  the  Seattle  Star  and  a  well  known 

!  , 


He  will  continue  to  cover  New  England 
for  these  papers. 

Charles  J.  Moos,  former  advertising 
manager  of  the  St.  Paul  Daily  Volks- 
leitung,  has  been  decided  upon  as  the 
next  postmaster  of  that  city.  Mr.  Moos 
was  campaign  manager  for  Frank  B. 
Kellogg  when  that  gentleman  was  elect- 
ed United  States  Senator  in  1916. 

"Dick"  Whitney,  formerly  of  the  dis- 
play advertising  staff  of  the  St.  Paul 
Dispatch- Pioneer  Press,  has  returned  to 
those  papers  and  will  handle  local  calls 
and  do  editorial  work  on  special  editions. 
This  is  a  part  of  the  duties  laid  down 
by  Luther  Weaver  when  he  resigned  as 
head  of  the  merchandising  service  de- 
partment. 

Miss  Helen  Cutter,  representative  of 
Hemstreet's  Clipping  Service.  New 
York,  uses  a  novel  business  card  made 
of'  wood  in  Connection  with  her  sales 
work.  It  has  served  to  draw  a  lot  of 
favorable  attention  to  both  herself  and 


the  Detroit  Times  as 

Clarrnce  W.  Higgins,  editorial  vsriter 
for  the  St  Paul  Dispatch- Pioneer 
Press,  has  resigned  to  join  the  Monro- 
via (Cal.)  Daily  News. 

Wilbur  Webster  Judd,  musical  and 
dramatic  critic  of  the  Minneapolis 
Trihune,  has  left  that  paper. 

Harry  T.  Black,  editor  of  the  St.  Paul 
Dlflttttdt. Pioneer  Press,  is  passing  a  few- 
weeks  in  California. 

Dale  Wilson  and  Richard  Bennett  of 
the  city  staff  of  the  Minneapolis  Tri- 
bune have  resigned.  Mr.  Wilson  goes  to 
the  Kansas  City  Star. 

"Brad"  Hcnncssy,  former  managing 
editor  of  the  Fort  Worth  (Tex.)  Rec- 
ord, who  is  recovering  from  serious  ill- 
ness at  the  hi'tne  of  his  brother  Joseph 
F-  in  St.  Paul,  expects  soon  to  return 
to  Indianapolis  and  resume  work  as 
writer  on  sociological  topics. 

A.  O.  Royse  has  resigned  as  editorial 
writer  for  the  St.  Paul  Dispatch- Pioneer 
Press  to  enter  the  automobile  business 
in  Indianapolis. 

THE  BUSINESS  OFFICE 

||  A.  ANTRIM,  formerly  with  the 
*  York  office  of  the  Philadelphia  Pub- 
lic Ledger,  has  become  associated  with 
W.  W.  Chew  in  representing  the  San 
Francisco  Examiner,  I>*s  Angeles  Ex- 
aminer and  Boston  Sunday  Advertiser. 


Harrison  W.  Smith,  who  has  located 
here  for  several  months  associated  with 
the  Fairmont,  (W.  Va.)  Times,  has 
gone  to  Parkersburg.  as  manager  of  the 
News. 

John  F_  Hngan.  rashier  of  the  Chi- 
cago Evening  Post,  annosinccd  to  his 
staff  this  week  the  arrival  of  a  fine  baby 
daughter  at  his  home. 

Macdonald  Potts  has  resigned  as  husi- 
ncss  manager  of  the  Portland  Oregon 
Journal,  with  which  he  had  been  asso- 
ciated  since  its  establishment  in  1902 
The  Journal  mechanical  department 
presented  him  with  a  handsome  smoking 
set  upon  his  departure. 

John  Bassett,  director  and  Ottawa 
husincsa  representative  of  the  Montreal 
Gazette,  entertained  Sir  Ernest  Sbacklc- 
fcn.  Antarctic  explorer,  on  his  recent 
visit  to  Ottawa. 

George  Edward  Fit/  has  resigned 
from  .the  American  Optical  Companv, 
Southbridge,  Mass..  to  join  the  adver- 
tising staff  of  the  Webster  (Mass) 
Times. 

Stephen  Power,  manager  of  the  Ux- 
hridgc  (Mass.)  Co-operative  Grocery 
Store,  has  resigned,  to  go  with  the 
Woonsocket  (K.  I.)  Evening  Call. 

J,  H.  Ford,  advertising  manager  of 
the  Buffalo  Commercial,  has  resigned. 

F.  Guy  Davis,  western  manager  uf  the 
American  Newspaper  Publishers'  Asso- 
ciation Bureau  of  Advertising  told  the 
members  of  the  Advertising  Club  of 
St.  Ixiuis  last  Tuesday  that  the  daily 
newspajier  has  come  to  a  position  of  un- 
questioned leadership  in  the  field  of 
national  advertising  and  the  grneral 
movement  in  that  direction  has  been  al- 
most without  exception. 


WITH  THE  AD  FOLKS 
J^|!SS  JULIA  SHIPLEY  CARROLL. 

of  tlfe  staff  of  the  Drygoodsman 
and  vice-president  of  the  Women's  Ad- 
vertising Club  of  St.  Ijouis,  assisted  the 
retail  merchants  of  Columbia.  Mo.,  to 
stage  a  fashion  show.  While  there  she 
spi  ke  before  the  students  of  the  School 
uf  Journalism  of  the  University  of 
Missouri. 

Ilen  Baker  has  been  named  as  the 
new  display  and  advertising  manager  of 
the  \\  ilk-Tcitlch.ium  Company.  Clarks- 
burg. W.  Ya.  For  the  past  IK  months 
Mr.  Baker  has  been  managing  the  Hub. 

E.  A.  Samuclsoii,  former  advertising 
manager  of  the  Cassidy  Southwestern 
Commission  Company.  Kansas  City,  has 
been  appointed  advertising  manager  of 
the  Automobile  Instruction  Institute  of 
America  of  that  city. 

Earl  W  Jackson,  assistant  manager  of 


WEST 

Virginia 

DAILY  NEWSPAPERS 

go  into  the  homes  of  West  Vir- 
ginians, and  are  read  from  the  first 
page  to  the  last  page. 

West  Virginians  understand 
what  an  advertiser  is  trying  to  tell 
them  about  his  product,  because 
they  believe  in  their  local  daily 
newspaper,  and  if  you  get  the  facts 
before  them,  it  is  pretty  close  to 
making  sales. 

Concentrate  a  selling  and  ad- 
vertising campaign  in  Wegt  Vir- 
ginia and  become  convinced  that 
this  is  a  logical,  economical  and 
effective  manner  of  merchandising 
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the  Let  Broom  &  Duster  Company,  Lin- 
coln, Nch.,  will  ukc  charge  of  the  sale* 
and  advertising  work  of  this  company, 
witlit  which  he  has  been  connected  for 
the  la»t  three  year*. 

Justin  R.  Waddell,  formerl)'  advertis- 
ing manager  of  the  Firestone  Tire  & 
Rubier  Company,  Akron,  Ohio,,  is  now 
with  the  National  Aniline  Chemical 
Company.  New  York,  in  it*  salci  re- 
search and  publicity  dci>artme>it. 

Fred  Wcllman  has  resigned  as  adver- 
tising manager  of  the  National  Motor 
Car  &  Vehicle  Corporation  to  become 
sales  manager  of  the  National  Motor 
Sale*  Company  of  Chicago,  distributor 
of  "National"  car*. 

John  H.  Dunham  has  resigned  from 
Williams  &  Cunnyngliam,  Chicago,  ad- 
vertising agency,  and  is  starting  an 
agency  of  his  own  in  that  city. 

Henry  Sch«tt,  vice-president  of 
Montgomery  Ward  &  Co..  in  charge  of 
advertising  and  sale*  for  live  years,  has 
resigned.  Mr.  Schott  after  years  'of 
newspaper  editorial  work.  twelsc  years 
of  which  were  spent  with  the  Kansas 
City  Star,  went  into  advertising  agency- 
work,  later  went  with  Montgomery 
Ward  &  Co.,  as  advertising  manager  aad 
has  since  become  vice-president.  Mr. 
Schotl  is  a  director  in  the  Audit  Bureau 
of  Circulations.  It  is  understood  Mr. 
Schott  will  rest  before  he  considers  sev- 
eral offers  in  the  advertising  field.  Mr. 
Schotl'*  resignation  take*  effect  about 
the  middle  of  March. 

Charles  F.  Higham.  the  London  ad- 
vertising expert,  writes  his  friends  in 
the  United  States,  that  he  experts  to  at- 
tend the  Atlanta  Convention  of  the  Asso- 
ciated Advertising  Club*  of  the  World 
in  June.  Mr.  Higham,  and  Mr.  Craw- 
ford, another  prominent  advertising 
agent,  representing  Great  Britain  at  the 
Indianapolis  Convention  last  summer. 

Sydney  R.  Clarke,  who  has  been  sec- 
retary of  the  Advertising  Club  of  New 
York  since  January  1.  1920.  has  resigned 
to  take  a  position  with  T.  F.  Moore  & 
Co..  window  advertising  displays,  New- 
York.  Mr.  Clarke  will  not 
new  duties  until  after  the 
lion  of  the  Club  early  in  May.  The 
hoard  of  directors  has  not  yel  selected 
Mr.  Clarke's  successor. 

August  Wolf,  formerly  publicity  di- 
rector for  the  Spokane  (Wash.).  Cham- 
ber of  Commerce,  and  afterward  super- 
visor of  correspondence  at  the  home 
office  of  the  Western  Union  Life  Insur- 
ance  Company,  has  been  appointed  edi- 
tor of  the  Sales  Builder,  published  by 
the  North  Ridge  Company  at  Freepnrt. 
III.  Before  locating  in  the  Pacific 
Northwest,  Mr.  Wolf  was  successively 
city  editor  of  the  Gazette  and  the  Her- 
ald in  Montreal,  and  was  a  member  of 
the  editorial  staff  of  the  Worcester 
i  Mass  i  Telegram. 

Howard  B.  Schole<  is  now  manager 
of  the  advertising  organisation  depart- 
ment of  the  North  Ridge  Brush  Com- 
pany. Freeport,  III-,  succeeding  John  J 
Commons,  who  has  become  advertising 
manager  and  sales  director  of  the  Sam- 
son Auto  Insurance  Company,  at  Free- 
port. 

ELECTED   TO  SIGMA   DELTA  CHI 


Eleven  Ohio  Newspaper  Men 

To  Membership,  F.bru.r,  24 

Col.rsmrs.  Ohio— The  Ohio  State 
University  chapter  of  .Sigma  Delta  Chi. 
professional  journalistic  fraternity,  has 
elected  eleven  of  ColtltllVls'  well-known 
newspapermen  by  admitting  them  to  as- 
sociate  membership  February  24. 

Those  initiated  are  James  W.  Faulk- 
ner, political  correspondent  of  the  Cin- 


cinnati Enquirer :  Arthur  C.  Johnson, 
managing  editor  of  the  Disjkatcb;  Rob- 
ert O.  Ryder,  editor,  and  A.  F..  McKee. 
editorial  writer,  respectively,  of  the 
Journal;  E.  E.  Cook,  editor-in-chief  of 
the  Citizen  ;  C.  C  Lyon,  of  the  Scripps- 
McRac  League;  William  A.  Ireland, 
Harry  Keys  and  Harry  J  Wcsterman. 
cartoonists  of  the  Dispatch.  Citizen  and 
Journal,  resjiectively ;  H.  E  Cherring- 
ton.  Dispatch  dramatic  critic;  and  Rob- 
ert F.  Wolfe,  owner  of  the  Dispatch  and 
Journal. 

Plans  to  hold  the  first  annual  gridiron 
dinner  were  discussed  at  the  banquet 
celebrating  the  initiation  of  the  asso- 
ciates, who  offered  their  aid  for  the 
project  Undergraduates  who  were  re- 
ceived into  active  membership  at  the 
same  time  are  Walter  Cbamblitl,  Car- 
rol Burtangcr,  Harlan  Venrick  and  Nel 


World  Man  Cited  for  Contempt 

Four  New  York  World  reportes  and 
editors  were  called  this  week  befurc 
Justice  McAvoy  in  the  Supreme  Coon 
in  New  York  to  show  cause  why  they 
should  not  be  committed  for  contempt. 
The  men  cited  arc  R.  P,  Smith,  night 
city  editor,  James  W.  Barrett,  acting 
•City  editor,  William  P.  ,  Bea/cll,  and 
Robert  O.  Scallan,  reporters,  and  the 
proceeding  grew  out  of  an  article 
written  by  Mr.  Scallan  and  printed  in 
the  World  last  week  concerning  build- 
ing materials  men  recently  indicted  as 
a  result  of  the  World's  disclosures  and 
a  legislative  committee's  investigation 
into  dishonesty  in  building  circles.  The 
justice  and  the  special  deputy  attorney 
general  complained  that  the  article  was 
a  reflection  on  their  official  conduct. 
The  trial  on  the  contempt  order  was 
set  for 


The  Credit  Manager's  Association  of 
New  York  City  Publications  met  Feb- 
ruary 24  at  the  New  York  Tribune  of- 
fice. It  was  decided  that  at  each  meet 
ing,  the  credit  man  for  each  paper  should 
bring  fifteen  names  of  advertisers  ap- 
on  his  books,  rated  "cash  with 
By  this  method,  the  association 
will  have  at  the  end  of  a  year,  over  a 
thousand  names  which  are  "poor  credit." 
These  names  will  be  compiled  each 
month  and  sent  to  each  paper  represented 
in  the  organization  At  this  meeting, 
A.  J.  Gliddcn  of  the  New  York  Evening 
Post  was  elected  secretary  Arnold 
Sanchez,  chairman,  presided. 


K.  S.  Fenwick  with  Armstrong 

Kenneth  S.  Fenwick,  recently  with 
Murray  Howe  &•  Co.,  Inc.,  New  York, 
as  account  executive,  has  joined  Collin 
Armstrong.    Inc.,    advertising  agency. 
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ILLINOIS 

4 

is  a  mighty  good  territory  to  cul- 
tivate. 

Four  hundred  million  dol- 
lars' worth  of  meat  products  are 
produced  annually  in  Illinois. 
This  looks  like  big  money,  but  it  is 
only  twenty  per  cent  of  the 


worth  of  manufactured  products 
which  take  revenue  into  that  State 
everv  vear. 

Illinois  daily  newspapers  stand 
second  to  none  in  influence  and 
pulling  power. 

This  group  of  Illinois  daily 
newspapers  can  do  wonderful  work 
for  you. 


Clrco- 
La  riots 

ton  Panlagreph   (M)     1 7.SZ0 

Chicago  Evening  American  (E)  364,769 

Chicago  Herald-Examiner   (M)  344,638 

Chicago  Herald-Examiner  (S)  626,637 

Chicago  Daily  Journal  (E)  116,243 

.The  Chicago  Daily  News  (E)  412,020 

Chicago  Evening  Peat  (E)  52,981 

'Chicago  Tribune  (M)  437,158 

•Chicago  Tribune  (S)  711,254 

•Lincoln  Courier-Herald  (E)  1,827 

Moline  Dispatch   (E)  10,189 

•Peoria   Journal-Transcript  (MAE)  31,011 

Peoria  Star  (E)  22.913 

Rock  Island  Argus   (E)  9,072 

Sterling  Gazette   (E) 


Rate  for  Rate  for 
2,500  10,000 
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ThU  paga  a  •  regular 

Weekly  Feature  of 
Editor  A  Publisher. 
dcroUd  oxeJoxiTaly 
to    the    interests  of 

the       ncwipapw  sd- 

vertislng  manager. 


THE  ROUND  TABLE 

[  Conducted  under  its*  auspices  of  the  National  Association  of  Newspaper  Executives, 
the  newspaper  department  of  the  A.  A.  C.  of  W  ! 


Criticism    of  any 
tide    or  contributions 
should    bo    sent  Fred 
Millil,       New.  Build 
iof ,  Indianapolis. 


HOW  MUCH  SHOULD  A  RETAILER  SPEND  FOR 
NEWSPAPER  ADVERTISING  SPACE? 


'THIS  U  the  standard  cost  of  retailing 
different  line*  of  merchandise  in 
America  as  fixed  by  analyses  nf  typiral 
stores  in  Canada  and  the  United  States. 
The  figures  were  compiled  frum  repurta 
of  The  Harvard  Research  School,  Sys- 
tem Magazine,  Richey  Data  Service,  and 
other  sources  by  the  National  Associa- 
tion of  Newspaper  Executives. 

Detiartrneol  Stem 

Rent    J.J1* 

Kalarlrt   ».»J% 

■Advemiuig    MrS 

II.. i  sod  I.l'   J4% 

Delivery         ...   IU% 

Supplies  J*% 

Insurance  snd  Tsxes   I.na% 

Crnrral    Kate  r,  lea    4.IS% 

I iMri.  -    ami  SriMtiksgc  .    Ml"* 

Bsil  Debt!   21% 

Total   »M% 

•Specialty  More  advertising  cons  can  safely 
go  it  high  s»  M0%.  ' 

Grtxery  Stoeee 

Bent    3.07% 

Sslarsra    8.4*% 

A  1  .  :  :  1 1  -i:  .    I  83% 

Ileal  and  Light  19% 

Delivery    (Mj 

Suppliai   37% 

Insurance  and  Taxes   .S8% 

i..-pr.i    F.ipmwi   45% 

Depreciation   anil   Shrinkage  7«% 

Bad  Helm   47% 

Total   13.91% 

Drug  Stares 

Rent    4.02% 

Salaries   1U.15'« 

Advertising    2*6% 

Heat  and  Light  09% 

Delivery   31% 

.Supplies   J«% 

Intuisaie  and  Tsscs    1.21% 

Orneral  Expenses   4.49% 

I>e MM  sad   Shrinkage   47% 

Bag  Dcbu   1»% 

Total   2SM% 

Man's  Clothing  Stores 

Rent    J. 04% 

Salaries    9,49% 

Advertising   J. 10% 

Heat  and  Ligat   «2% 

Delivery  •  --  *5% 

Supplies   4.1% 

Inaarsner  and  Taxes    1-07% 


Genet  si  Esprnses    1  )}% 

Depr<ciaii>>li  and  Shrinkage    2  Iti^e 

Bad  Debti   14', 

Total   iji7% 

Furniture  Stares 

Rent   Ms)*} 

NeUrtes  *.7J'". 

Advertlaing    5.7."i 

Ileal  an  J  Lagtit   Ml 

Delivery   MS 

Supplies   * . ............ .    .41 '« 

Insurance  and  Taxes    1-57% 

Gmersl   Fxprtises    I.tt>''* 

Deprrriatiun  .n  1  Shrinkage    2.14'e 

Bad  Uebla    IW 


Tutsi 


Rent  . . 
Sslari-i 


27.11": 


Hardware  Slersa 


Advertising   

Heal  anil  Tight   

Delivery   

Supplies  .   

Ir,»urajiee  snd  Tun   

General  Expenses   

Depreciation  and  Shrinkage  . . . 
Bad  Debts   


.  3.411 
.11X11% 

.  I  12% 

.  41% 

.  .60% 

.  .•*% 

.  2.01% 

.  .52% 

.  .Jl% 


REPRINTS  SENT  TO  MEMBERS 

OKI-HINTS  of  ail  editorial  and 
article  on  the  value  of  Rank 
Advertising  from  a  recent  issue 
nf  hum*  &  PlBIJSHEX  HI  cent 
lo  all  members  by  the  National 
Association  of  Newspaper  Kxccn- 
lives.  A  letter  from  Nathan  0. 
Fullmer,  advertising  manager  of 
The  Dcseret  News,  Salt  l-ake 
City,  Utah,  is  an  indication  of  how 
this  mailing  was  received. 

Mr.  Fullmer  writes.  "It  is  grind 
const  nirtive  dupe  and  we  can  get 
good  out  of  it," 


Total   JO  41% 


Shoe  Slersa 

Rent   

Salaries   

Advertiviax   

Heal  snd  Light   

Delivery   

Supplies   ,  

In>urancr  and  Tain  

General  Expenses   

Ilrprecutaon  and  Shrinkage  .  . 
Bad  Debts   


21% 
51% 
6i% 
10% 
465. 
J0"» 
11.1% 
.<«% 
SO* 
111% 


Tulal   24.22% 

Jewelry  Stores 

Rem    4  »g% 

-Sals  lira   10  96% 

Adveruimg    2.81% 

Hrst  and  Ligat  61% 

Delivery   09% 

Supplies  89% 

Insurance  snd  Taxes   I  J2% 

General   F.apraaes    i  9i% 

Ueprciiaiios,  and  Shrinkage   95% 

Bad  Debts    Jl% 

Total   iVai% 

Reprints  of  these  figures  are  being; 
made  by  the  National  Association  of 
Newspaper  Executives  and  will  be  mail- 
ed to  members  within  the  next  week. 


CANADIAN    PAPER    HAS  STRONG 
RETAIL  DEALER  PUBLICATION 


By  L  J.  Moora 

of  the  Toronto  Globe 

|  HAVE  been  reading  with  interest  the 
references  contained  in  "The  Round 
Table"  to  various  dealer  co-operating 
publications  issued  by  daily  newspapers. 
Our  inspiration  and  plan  of  publishing 
came  frum  The  Philadelphia  Retail  Pub- 
lic Ledger  and  we  acknowledge  assist- 
'  attce  accorded  to  us  by  Mansfield  House. 
While  we  have  not  attempted  the  elab- 
orate plans  of  Mr.  House,  we  have 
modified  them  to  suit  our  own  needs 
and  have  added  to  them  perhaps,  as 
suited  our  circumstances. 

The  Retail  Mrrchantt  Globe  was  in- 
augurated primarily  as  a  dealer  co-op- 
erator, and  it  exists  to  perform  that 
function  still.  At  the  same  time,  it  is 
notable  that  the  paper  is  entered  as 
second  class  matter  in  the  Canadian  post 
office  Mi'l  has  a  paid  in  advance  sub. 
script  inn  list  of  over  2,000  at  30  cents  a 
year,  or  four  and  a  fraction  cents  a  copy. 

While  it  still  performs  its  mission  nf 
advertising  to  the  retailer  the  products 
advertised  in  The  Globe,  it  has  built 
up  a  nice  little  paid  advertising  patron- 


age at  rates  running  from  six  to  ten 
Cents  an  agate  line  and  in  spoce  amount- 
ing to  from  2,000  to  2.500  lines  per  issue. 

The  paid  subscription  listagnt  started 
it-  this  way.  Immediately  after  the  in- 
auguration of  the  paper,  we  commenced 


in  receive  letters  from  merchants  ask- 
tt  g  in  t->  lie  sure  thai  they  got  every 
issue.  So  insistent  did  these  demands 
bt-conic  that  we  frankly  told  the  mer- 
chants of  Ontario  that  those  whu  paid 
the  subscription  price  wostld  get  the 
paper  regularly  every  month,  while  we 
would  not  guarantee  the  free  list  every 
month. 

The  advertising  got  started  in  a  simi- 
lar «a>.  We  told  our  advertisers  that 
we  could  not  give  them  service  in  The 
Retail  Merchants  Globe  every  month 
throughout  the  year,  and  some  of  them 
insisted  upon  hiving  it  at  a  price,  so  a 
rate  card  was  drawn  up  and  you  will 
notice  that  among  our  advertisers  arc 
some  who  regularly  use  the  daily  papers 
as  well  as  others  who  are  interested  in 
reaching  only  the  retail  merchants,  and 
therefore,  do  not  use  the  dailies. 

I  am  enclosing  a  folder  which  gives 
a  good  deal  of  information  about  The 
Retail  Merchants  Globe,  in  case  you 
may  he  interested.  This  folder  is  nearly 
a  year  old,  but  the  information  is  good 
to-day.  The  letters  from  readers,  ad- 
vertising agencies  and  general  adver- 
tisers wilt  still  be  interesting  perhaps. 

You  will  notice  that  a  part  of  the 
registered  name  of  The  Retail  Mer- 
chants Glnhe  is  "The  First  Paper  of  its 
kind  in  Canada  "  The  Winnipeg  Free 
Press  is  covering  the  middle  west  of 
Canada  with  a  similar  publication, 
modeled  on  lines  similar  to  our  own. 


THE  PERSONAL  CORNER 

II  SRRV  GIOVANNOLI,  the  recently 
t'liacquaiitted  vice  president  of  the 
K.  A.  of  N.  K-  for  Kentucky,  editor  and 
manager  nf  the 
Lexington  (Ky.) 
Leader,  hegan  his 
career  as  a  news- 
paper man  as  a 
primer's  devil  on 
a  country  news- 
l>apcr  and  has 
worked  in  every 
position  known 
to  the  craft  With 
the  exception  of 
a  few  years  de- 
voted to  an  ex 
cursion  into  offi- 
cial life  in  Wash- 
ington, he  has  remained  in  the  news* 
pajier  held  as  a  printer,  reporter  and 
correspondent,  editor  and  publisher.  He 
succeeded  the  lale  Sam  j,  Roberts  as 
editor  and  manager  of  The  Lexington 
Leader  after  that  property  was  bought 
by  a  syndicate  of  local  capitalists.  In 
seven  years  he  has  seen  The  Leader 
grow  from  a  small  afternoon  daily  of 
about  7.000  circulation  to  a  valuable 
newspaper  property. 


NO  MORE  COMMISSIONS  DIRECT 


wygtlTIMC  about  allowing  commis- 
sions to  anybody  who  demands 
them,  and  giving  commissions  only  to 
reputable  advertising  agencies,  M.  E. 
Foster,  publisher  of  the  Houston  Chron- 
icle, says: 

"Big  advertising  agencies  have  devel- 
oped business  for  us  year  by  year. 
Newspapers  in  general  should  recognize 
that  commissions  should  be  paid  only  to 
these  agencies  that  are  developing  busi- 
ness and  that  are  interested  in  getting 
more  and  more  accounts."  By  follow- 
ing this  rule,  we  would  pretty  soon  have 
all  national  advertising  nn  a  gond  clean 
basis.  The  Houston  Chronicle  will  not 
give  commissions  direct  to  any  adver- 
tiser either  old  or  new.  It  will  not 
recognize  any  camouflage  agencies. 

"It  may  be  interesting  to  know  that 
the  Houston  Chronicle  put  a  rule  in 


effect  some  time  ago.  to  now  decline  to 
gis-e  commissions  direct  to  any  adver- 
tiser whether  old  or  new.  As  a  result 
of  this  we  have  lost  S-  S.  S.,  Peruna, 
Dr.  Pierre.  Scott  &  Bowne,  Vick's 
Vapomb  and  Walter  Baker. 

"We  did  a  national  advertising  busi- 
ness last  year  of  $300,000.  Of  this 
amount  probably  $50,000  did  not  come 
through  agencies.  I  figure  that  of  the 
$50,000  direct,  not  more  than  $10,000 
came  from  advertisers  who  demanded 
commissions.  I  can  see  no  reason  why 
those  few  should  get  something  that  we 
deny  other*.  Big  advertising  agencies 
have  developed  business  year  by  year. 
The  old  line  direct  adversers  who  de- 
mand commissions  have  been  gradually 
deteriorating.  The  Pe-runa  firm,  for  ex- 
ample, that  r.-med  the  biggest  kick  when 
we  put  our  rule  in  effect,  spent  with  us 
last  year  only  $165." 


Hasav  GiovAMxnts 


BAKING  POWDER  "TONG  WAR" 
COMES  TO  TRUCE 

jyEWSPAPER  advertising  managers 
should  lie  interested  in  the  recent 
report  nf  the  vigilance  committee  of  the 
A  A.  C.  W.  lo  the  effect  that  the  war 
declared  lietwren  competing  baking  pow- 
der advertisers  has  been  called  off. 

This  fight  came  pretty  close  to  home 
to  advertising  managers,  because  of  in- 
cluding in  the  Calumet  Baking  Powder 
contract  a  phrase  in  which  the  news- 
paper agreed  to  refrain  from  carrying 
any  advertisement  or  editorial  matter 
which  might  not  help  along  the  Calumet 
particular  line  of  baking  ]K>wder. 

Although  newspapers  do  not  seek  put- 
pnsely  to  be  harmful  to  any  business, 
whether  it  is  an  advertiser  or  not,  yet 
at  the  same  time  it  cannot  afford  to  have 
an  advertiser  tell  them  what  it  can  or 
cannot  run  in  its  news  columns. 


MEETING  AT  LOUISVILLE 

4  MEETING  of  the  vice-presidents 
and  directors  of  the  National  Associ- 
ation of  Newspaper  Executives  has  been 
called  by  President  Charlie  Miller  for 
March  20.  at  Louisville.  Letters  have 
hcen  sent  to  all  the  officers  urging  a  100 
per  cent  attendance.  Convention  plans 
as  well  as  pre-convention  activities  will 
be  discussed.  , 


USING  STANDARD  TO 
ADVANTAGE 

jJF.RT  N.  GARSTIN,  misroets  mana- 
ger  of  the  Louisville  Courier-Journal 
and  the  Louisville  Times,  has  had  re- 
prints of  the  Standard  of  Merchandis- 
ing Pranirc  adopted  by  the  National 
Association  nf  Newspaper  Executives, 
hung  on  the  walls  nf  practically  every 
1/Husville  jobber  and  broker. 
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LAST  CALL  BY  SPHINX  CLUB 


Dinner,   March  8, 
to  Surpaaa  Record* 

Many  men  of  prominence  will  Rather 
in  the  Grand  Ball  Rnum  of  the  Waldorf- 
Aitoria  Hotel  March  8  in  celebration  of 
the  25th  Anniversary  Night  of  the 
Sphinx  Club.  Among  the  guest?  will 
be  the  presidents  of  the  various  organi- 
zalions  atnliatrd  »ith  advertising  in  the 
East. 

President  R.  F.  R.  Huntsman's  last 
word  is: 

"This  is  an  evening  when  every  mem- 
ber of  the  Sphinx  Club  who  is  within 
retching  distance  of  the  Waldorf 
Astoria  should  be  present  to  honor  his 
club  and  its  guests.  In  many  respects  this 
it  the  most  important  dinner  which  the 
Sphinx  Club  has  ever  planned. 

"It  is  most  desirable  that  each  memhrr 
who  intends  to  be  present  shall  notify 
Mr.  Barrett  at  once  of  his  intention. 
It  is  to  be  hoped  that  each  member  will 
entertain  many  of  his  friends  on  this 
evening." 

Life  Pasaaa  2,00Oth  laaua 

On  the  occasion  of  the  20O0th  issue 
of  Life,  Louis  Evan  Shipman.  play- 
wright, entertained  at  a  dinner  for 
Charles  Dana  Gibson,  at  the  Plavers' 
Club  in  New  York,  March  1.  A 
of  well-known  playwrights  and 
per  men  were  present. 


discussed  the  needs  of  the  L'nited  States 
for  a  belter  understanding  of  the  Latin- 
American  trade  habits  and  of  the  advis- 
ability of  a  greater  familiarity  of  the 
Spanish  language.  Other  speakers  were 
President  James  Carson.  Dr.  Enrique 
Gil,  Herbert  S.  Houston,  and  Rowe 
Stewart,  president  of  the  Associated  Ad- 
vertising Clubs  of  the  World.  About 
id  fifty 


ClothUn  Favor  N«w»p«p«rs 

TaltriNTO,  Ont.— The  general  consensus 
of  opinion  as  expressed  by  the  delegates 
to  the  convention  of  the  Retail  Clothiers 
Association,  held  here  last  week,  was 
that  newspaper  advertising  is  productive 
of  the  most  profitable  results.  The  sup- 
pression of  fake  advertising,  it  was 
thought,  had  done  not  a  litilc  toward 
bringing  about  this  most  desirable  c  >n- 
dition.  William  Findlay,  business  man- 
ager of  the  Toronto  Globe,  was  a 
speaker. 


Creston-,  Iowa— DcWitt  G.  Sowers 
and  W.  A.  Roscnlxrry.  publishers  of 
the  Creston  Advertiser-Gaaetle.  an  even- 
ing newspaper,  have  purchased  the  in- 
terests of  Dr.  Frank  Sampson  in  the 
Creston  Plaindcaler,  a  morning  publica- 
tion. The 


oi  the    I  ornnt'* 

The  Pan-American  Advertising  \*so-  World,  Ltd.,  met  March  3  in  the  offices 
of  Xew  York  entertained  at  a   of  G.  T.  C.larkson,  assignee,  to  hear  a 
February  28.  at  the  Hotel  Astor.   report  on  the  position  g|  the  paper  and 
Secretary    of    State    Rainhridgc   to  consider  what  steps  should  be  taken 
Colby  as  the  honor  guest.    Mr.  Colby   to  dispose  of  the 
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The  name  that  stands  for 

SPEED,  DEPENDABILITY, 
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DESCRIPTIVE   LITERATURE  CHEERFULLY  FURNISHED 

THE  GOSS  PRINTING  PRESS  CO. 
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WISCONSIN 

has  more  silos  than  any  other 
state—a  distinct  mark  of  progres- 
sive farmers 

has  the  largest  breeding  center  of 
pure  bred  stock  of  any  state  in 
the  Union 

is  by  far  the  greatest  producer  of 
cheese  in  the  United  States 

is  the  great  leader  in  packing 
peas  with  40  per  cent  of  the  en- 
tire output  of  the  country 

leads  all  other  states  in  the  pro- 
duction of  butter 

is  not  the  greatest  state  in 
the  Union,  but  it  includes  about 
the  highest  percentage  of  steady, 
home-owning,  industrious  and 
well-to-do  citizens. 

National  advertisers,  if  you  have  a  national  distri- 
bution you  must  use  the  Wisconsin  daily  newspapers, 
for  of  all  the  people  of  the  country,  Wisconsin  people 
are  most  loyal  to  their  home  i 


Eau  Claire  Leader-Teleerem 
*Faad  eHi  Lac  Reporter 
Onm  Bar  Praee-CaaeMe 
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La  Croaaa  T..k»».  and  1  Praae  (E*S( 

M».ii..-.n   tWIa.)  »ieta  Jeamal  tEaVS) 

Milwaukee  Jeansel   (E) 

Milwaukee  Jeufaal   I  Si 

Milwaukee  Sentinel   (MaVE) 

Milweukee  SaaUaal  (S) 

Radae  Jaurael-New.    IE) 

Supartar  Talacraas   IE) 

ISsiaarlar  (Wis.)  Sunaey  Time.  (SI 

Government  Statements.  October  III.  1010. 

•A.  B.  C.  Publlaaers'  Statement.  October  1st,  1(20. 
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Editor    &y4>ubliiker    for    March    5,  1921 

JANUARY  RECORD 

TMIE  accompanying  figures  giving  the 
classified  advertising  lineage  and  num- 
ber of  advertisements  printed  in  fifteen 


SAVING 

T*HK  adi 
*  in  clas 

VCl  '.  l,.lHll 

copy  flow 


DISPUTES  WITH  AGENTS 

rcrtising  agencies  specializing 
sified  advertising,  must  by  the 
c  of  their  business,  have  all 
through  their  organizations 


"The  one-time  orders  received  from 
the  agency  arc  sent  to  our  composing 
room  in  the  same  form  as  received,  with 
our  classification  number  indicated  on 
the  copy.    These  advertisements  are  set 


cities  during  the  month  of  January, 
show  a  total  Iota  of  28  per  cent  in  lines 
but  only  a  13  per  cent  loss  in  number 
of  advertisements.  Los  Angeles,  which 
printed  the  greatest  lineage,  is  one  of 
two  cities  to  show  a  gain  in  the  number 
of  advertisements  printed.  The  other 
one  is  Kansas  City. 

Help  Wanted  continues  to  be  the 
cause  of  the  greatest  losses  with  each 
of  the  fifteen  cities  reporting  large 
losses  in  this  classification. 


NUMBER  OF  AGATE  LINES  OF  CLASSIFIED  PUBLISHED  IN  JANUARY 


AJIiar.y 
HsltitSK.rr  . 
Hsttlool  . . 
lliruutiiiliam 
Culumtnih 

I  ii  dssHpiHi 
fakac  ii  . . . 
Milwaukee 
Kinui  CiU' 


Crain      Aul"m,liilr«  lain 
1,941         19.710  44 
•*64       144.270  •I.S70 
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Silf 
9.7t» 
7S.72S 


IIH.I.'J 


4J.IJ2J 
I  <  t.'H 

iu.sSJ 


V.7»l 


4*,IJ-'  >H,IH 
IN  JANUARY 
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quickly  and  in  a  systematic  machine-like 
method  if  they  are  to  make  a  profit. 
Therefore  in  handling  hundreds  of  ad- 
vertisements each  week  fur  large  lists  nf 
papers,  numerous  mistakes  in  estimating 
the  M*r  and  cost  of  advertivmcnts 
occur,  No  doubt  these  errors  appear  in 
only  a  small  percentage  of  the  copy  sent 
out.  yet  the  total  number  of  errors  i« 
laritc  am!  to  adjust  them  has  meant  ■ 
loss  of  time  and  money  to  both  agencies 
and  newspapers. 

Harry  tiwahnry.  classified  advertising 
manager  of  the  Milwaukee  Journal,  has 
devised  a  new  method  of  taking  care  of 
this  kind  of  copy  which  he  reports  as 
eliminating  much  t rouble  in  his  nffiic 
and  at  the  same  time  «atisfactory  to  the 
agrncies    He  explain*  it  as  follows: 

"Due  t"  the  impossibility  of  correctly 
estimating  the  number  nf  lines  in  several 
clarified  advertisements,  we  ha\'e  adopt- 
ed a  new  rule  for 
time  copy. 


In  type  and  three  proofs  pulled,  from 
one  nf  these  proofs  we  make  our  regular 
cash  BOH  order  counting  an  exact  num- 
ber of  lines  as  set.  This  eliminates  esti- 
mates 

"A  copy  of  th:s  proof  is  thrn  sent  to 
the  agency  showing  the  exact  charge 
and  any  nvrr-j>aytnent,  or  asking  pay- 
ment tor  shortage. 

"The  third  proof  is  filed  with  the 
original  copy  received  irom  the  agency. 
This  service  is  new.  but  we  have  found 
it  very  satisfactory  and  a  big  lime- .aver, 
in  addition  In  doing  away  with  estimat- 
ing mmj  copy."' 


Mat  and  Mail  Service* 

Spt*d— Rtliabililr— Qumlltr 

International  New* 


New  York 


g         Indication  of 
2      Lineage  Increase 

1920  va.  1918 
in  the 

BOSTON 
AMERICAN 

Financial 


Total  Line..   1918   .  .  Ii; 
-  1920. 


„         Bay  Spar*  in 
g       Boston  .  Groole.I 


The 

Pittsburg  Press 

Dally  and  Snnday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 


MEMBER  A.  B.  C 

F'.-.r#,en   Adv*rti,lnt  Represent 

Mrtropoiitan  Ti 

I.  A.  KLEIN 
New  York 


Fe„ple-.  <;»,  Bide 

JOHN 

Qllcago 


"The  African  World" 
& 

"Cape-to-Cairo  Express" 

Published     every     Saturday  in 
London. 

SOLE   AGENTS  FOR  UNITED 
STATES 
The  Worts  Wide  Advavtiala* 
Corporation 

Na.  1  Waal  ThJrte.lstrrth  St, 
— ■  YORK  CITY 


Circulation  tella  in  New 
York  for  50%  more 
Daily  and  100% 
Sunday  than  any 
New  York 
newt  paper. 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  w*?ek. 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  58th  ST..  NEW  YORK 


AN  APPRECIATION 


|  publication  of  the  classified 
figures  each  month  in  Eoitdk  & 
Pi' Bus  Hf.lt,  showing  conditions  in  all 
parts  of  the  country,  is  a  valuable 
service  not  only  tu  classified  adver- 
tising men  but  for  advertisers 
erally.  The  space  buyer  in  all 
will  have  a  keen  interest  in 
ing  these  hgures  as  an  index  tn  the 
conditions  in  the  various  cities  and 
throughout  the  country."  —  R.  G. 
S ■  YaOC  k.  Classified  Advertising 
City  Star. 


The  rental  classifications  in  practically 
every  city  are  showing  gains  in  both 
lineage  and  advertisements,  indicating 
that  the  housing  problem  is  gradually 
being  solves!. 

In  this  table,  the  Baltimore  figures  hi- 


of  the  Sun  and  the  Evening  News  and 
its  morning  edition.  In  l*>th  cases  the 
advertisement  are  sold  and  run  through 
the  two  editions. 


Perth  Amboy 

NEW  JERSEY 


Ona    of  lh« 
centers  of  the  East.     Fully  cov- 
ered by  the 

Evening  News 

F.  R.  NORTHRUP 

Foreign  Representative) 

303  FIFTH  AVE,  NEW  YORK  CITY 


Thrn  Fmtnily  frxomm 

Over  $3,000.00 

In  Buffalo  the  percentage  of  ram 
fliea  with   UKoraee  over  $1,000. 00  la 
SU    1*  tinea  Greater  tliato  the  average 
lor  liMif.1  Statea. 

Buffalo   Evening   Newa   reachea  9) 
per  cent  of  the  lamil.n  with  $1,000.00 
income   or  over.     It   roaches  80 
cent   of  the 
in  the  Buffalo  i 


i  B0  per 
femiliee 


KELLY  SVirH  CO. 

Foreifm  Ref*fnnt*ttvit 

Marbrida*  Bid*.,  Nn  Yark  City 
l.rtton  Blda.,  Chicago.  III. 


OF  THE 


Jhr  Indianapolis  Star  had  lha  lata. 
Ml  ifaln  in  local.  (onMffn  and  classi- 
fied advertising  during  th*  firal  ten 
months  at  I9Z0.  of  any 


THE 
INDIANAPOLIS 
STAR 

Largest  Moraine  ana  Sundae 


IN  NEW  ORLEANS 
ITS  — 

THE  NEW 
ORLEANS  ITEM 


Digitized  by  Google 


Editor    &    Publisher   for   March    5,  1921 


FOR  THE  CIRCULATION  MANAGER 

I  M.  department  la  a  regular  feature  ol  EDITOR  *  PUBLISHER.  Suggestion* 

or  contrtbuttona  abould  be  mm  to  Fentoa  DowlLng.  Editor   ft.  Publiaher.  1116 
World  Building.  New  York. 


INTER -STATE  PROGRAM 
rJ1HK  following  program  ii  aiMiuuncetl 
for  the  fourth  annual  convention  of 
thr  Intcr-State  C.rculatinn  .Managers' 
AssocUUon,  lo  be  held  March  22  at  thr 
Ftifl  i'itt  Motel,  Pittsburgh. 

AoMrtM  of  Welcome  Klmrr     V.  SMI. 

arcrrtary  I'lmtnirgh   I'tttiUihc-j  Aawtculvan. 

R«*ding  and  DUcuaeion  of  Papers 

'Raildinf  R.  F.  D.  Cir<uUuoi.,*'  W.  P.  VVil- 
i,  Washington  Ofesen  ~ 
"Making  the  Newtboj 


ami.  Washington  Obierrer. 

-JOT 

agrr'a  Biggrtt  Awl,"  Fred  I.  Cook,  StrauLon 


the  CircuUtloci  Mau- 


"Value  ut  Nrwi  Feataret  in  Circulation 
Building,"  J»hii  L,  Farley,  Philadelphia  North 
American. 

"How  Beat  10  ObUin  Urjurtrnf  n«»l  Co 
or*  ration  In  N\  wtr->f<r  OfRrrs,"  Robert  L.  Mo 
lt\r>,  Philadelphia  Ballrtm 

"How  to  Secure  and  llnld  fTrtmperent  and 
K.trw-irnt  Carrier  and  Cimittry  Wn  i-  '  J.  H 
Zmn,  Jr..  ■  K  ,  .,    :  • 

"The  Ifi;!.  Short  Story  and  ||*g  Value  t« 
t  ircuUlinn  Pnilditig."  ML  C  Elc-i-k.  Jubnalgen 
l.radrr. 

Addreae— Thnniai  R.  William*,  Ptetidrnt 
A    V  P  A 

Luncheon* — f.urUt  of  ibr  Ptlb4ithcia  itt  thr 
I '  : '  -  I  u;  (h    N  -  «  )|  m\  rr  , 

Tueeday  Afternoon,  2  o'clock 
Round  Table  Talk* 

The  rnrlepcndenl  or  rarrier^wtied  vcn.ua  1hr 
nBscc-coarrolle.)  or  aalaried  canter  ayaleni, 
MUM  la  bf-HrrF 

la  the  City  Snlicilnr  a  relic  o(  the  lia.l  I 

I'll  0   i-.ii:.    Ulll  Which    Ol     ike    I  Id 

ire  bettrl  lor  permanent  remit. ' 

What  la  the  uc.t  feature  Hard  by  your  paper 
lr:<m  an  Increased  circnlatinc*  viewpoint  * 

The  Control  ol  ttcwabaye  and  the  getting  of 
permanent  mcrclac.  on  atrvet  a*tc..  Valae  of 
training  bora  its  ''newa-erring.''  telling  point,, 
behavior  and  "fingering"  of  the  nranbaj  in 
circulation  building.  . 

<  Hficers  of  tin  association  arc :  Presi- 
dent. A.  R.  Mirhrncr.  Harriaburg 
(Pa.)  Telegraph;  vice-president,  C  C- 
Bauer,  Philadelithia  (Pa.)  Record; 
secretary-treasurer,  Henry  C.  Carpcit- 
ler.  Lancaster  (Pa.)  Intelligencer  anil 
News  Journal. 

Directors:  Fred  I.  Cook.  Scranton 
(Pa.)  Republican;  Henry  C.  Carpenter, 
Lancaster  (Pa.)  Intelligencer ;  A,  J. 
Finlcy,  Atlantic  City  t.Y  J.)  Cazcttc- 
K'eview;  J    1 1.   Miller.  Jr..  Pittsburgh 

(Pa.)  Catttte-Tlfaaa 


had  increased  to  a  total  of  300  boy*, 
produced  more  than  5,000  new  orders 
which  showed  a  net  gain  in  home  circu- 
lation of  approximately  3,000  daily.  The 
total  cost,  including  all  prizes,  special 
cash  offers  and  other  attractive  induce* 
ments  to  the  carriers  during  tliis  time, 
had  been  less  than  $600,  a  sura  insuf- 
ficient to  keep  two  goud  solicitors  on  the 
pay-roll  for  the  same  length  of  time. 

"This  economical  means  of  building 
linmc  circulation,  saved  daring  this  trial 
period  of  three  months  approximately 
$2,000,  when  compared  with  what  the 
cost  would  have  been  had  solicitors 
been  employed  to  secure  the  tame 
amount  of  new  business.  In  addition  to 
the  financial  gain,  this  program  has  per- 
fected an  organisation  of  district  men 
and  carriers  of  which  any  circulation 
manager  would  he  proud." 


CARRIERS  AS  SOLICITORS 

s^  1       result;  bwa  it.iinitig  car- 

riers to  be  their  own  ncwsjiapcr 
solicitors  is  rcporird  hy  \V.  D.  Parsons. 

circulation  manager  of  the  MitiaeApolli 
Daily  Star,  who  outline*  hi<  plan  ii 
follows : 

"The  Star  commenced  publication  in 
August.  1920.  with  uhmit  3 M >  carrier' 
and  a  force  of  eight  district  men,  wh'isc 
main  'job'  was  to  teach  the  carriers 
'think  almut  new  !>usiiic*v'  l-'nr  the 
rir«t  three  months  there  were  from 
ibrce  to  four  solicitors  used  to  assist 
the  district  men  to  show  and  trsfa  the 
carriers  to  "do  the  promoting."  Since 
November  15.  no  regular  solicitor!  have 
Iren  employed. 

'"Itraring  the  three  months'  period  Cftd* 
February  15.  the  carrict  force  wfrieb 


NEWS  AND  NOTES 

QKK1-NVILLE,  S.  C— Five  hundred 
new  subscribers  in  45  <lay<  is  the 
ncnid  stated  by  Dan  R.  Schroder,  city 
circulation  manager  of  the  Greenville 
N'ews  as  the  result  of  a  recent  campaign, 
the  conduct  of  which  he  describes  as 
follows ; 

"I  put  an  a  small  contest  among  18 
city  carriers  for  three  prizes,  a  gold 
watch,  a  gold  watch  chain  and  knife,  and 
a  nk-kel  watch.  Of  course,  I  pafd  the 
usual  commissions  on  all  new  business 
and  the  contest  furnished  an  incentive 
for  the  carriers  to  get  out  an  hustle  the 
people  into  subscribing.  I  ran  the  con- 
test on  a  joint  basis,  giving  an  extra 
bonns  for  clubs  nf  3, and  6  new  ones, 
and  also  gave  points  for  all  carnrrs  that 
werr  not  late  in  arriving  at  the  office 
and  on  collections  and  deliveries. 

"I  found  that  giving  points  on  deliv- 
eries to  be  the  tost  ever,  fur  out  of  the 
entire  city  during  the  contest  I  did  not 
average  over  lour  kick*  a  day." 

Sr.  Put..— The  Daily  News  will 
award  a  prize  of  $10  to  the  high  school 
»ho«e  pupils  make  the  highest  general 
Average  in  the  annual  Ramsey  county 
spclling  contest,  scheduled   for  March 


Few  Papers — (II  any  I — aurpaaa  tb* 
TREiS'TOy  TIill  F"*i 

rWir  JERSEY  UTiaCaO 
AS 

A  Food  Medium 

F v>n  during  tbe  peat  ■umm»r  four  looJ 
p«K+» — end  notv — wai  the  aire  of  our 
rnnilar  weekly   Thuraday  food  trnxutr- 
a    winner    lor   •Souaawivaa,    retollera  and 
mnnufecturera. 

W^dneiday*  and  Sunder*  four  auto 
r  Tueaday,  Muatc  Page. 

Clrculatk.fi  26,649  Member  A.  B.  C. 

KELLY -SMITH  COa 
Mart>rldge  Bldg.  Lytlen  Bldg, 

New  Y»rk  CMcefe 
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12.  "Prize  Winner"  buttons  arc  given 
to  successful  contestants  belonging  to 
tlie  Daily  News  Children's  Club  and 
"Honor  Member"  buttons  go  to  young- 
sters wlib  have  won  three  or  more 
prizes  on  the  children's  page.  Motion 
pictures  of  the  230  young  people  who 
took  part  in  the  Daily  N'ews  skating 
carnival,  February'  19.  are  being  shown 
in  one  of  the  principal  theatres  of  St. 
Paul. 

St.  Paul. — The  children's  page  of  the 
Sunday  Pioneer  Press  has  a  contest 
pending  to  determine  who  can  write  the 
best  little  r  with  every  word  be- 
ginning with  the  letter  S. 

A.  W.  Jeflfers.  of  the  business  office 
stall  of  the  Philadelphia  Record,  has 
been  made  Circulation  Manager,  suc- 
ceeding Charles  C.  Rauer.  who  resigned 
recently. 


DOLLAR  DAYS 

WHEN  H.  B.  Bartlt,  secretary  of  the 
Ea-.t  Liverpool  Giambcr  of  Com- 
merce and  also  secretary  of  the  Retail 
Merchant >'  Association,  announced  the 
date  for  the  first  !<>»1  "Dollar  Day," 
General  Manager  T.  S.  Bruah  of  the 
Mnrning  Tribune  decided  he  had  some- 
thing the  people  would  Iwy  for  One 
Dollar. 

Four  months'  trial  subscription  was 
the  Dollar  Day  offer  of  the  Tribune. 
Merchants  were  offering  bargains,  and 
the  Tribune  fell  in  line  with  its  adver- 
tisers who  were  running  double  truck 
ads.  offering  this  and  that  item  for  One 
Dollar.  Close  to  300  new  "starts"  came 
into  the  office  of  the  Tribune  on  "Dollar 
Day."  There  came  dollar  hills,  checks 
lor  $1  and  money  orders  for  SI. 


"SCOOP  BEST 

comic  we  ever  published" 

is  how  one  Editor  starts 
off  hit  order. 


The  International  Syndicate 

BALTIMORE 


FIRST 

in  national  advertising 

The  Newa  led  all  six  day  evening  P*fen  aa  U. 
ttl  <  9*  0  us  vefumai  ot  naoonal  *Jr*rruuig,  Hut 
-«j  despite  the  tact  thai  iipd  crnaocahtp  <adud*d 
nearly  a  mllioe  libra  at 


.     Fink  T.  Cerwwtl. 

HtlWnteeg  Mntstgn 

15  Da-  A  C*mtt, 


Uaa 


NasaMepaapera  om  I  Yaer  Beaai 


Tba  NuTth  Jrr*rr  Short  drawa  lta  fa- 
ce me  (rum  widely  direTgent  aettvU*e«. 
I'll  .i>  tbto  section  enjoys  an  .form  proe- 
pefky,  unaffected  by  hairnets  deprcaiimi 
Ikat  apelta  havoc  in  localrHet  dependent 
on  one  jndastry. 

ASBURY  PARK  PRESS 

thoroughly  co  vera  this  terrltury  and 
thrnugb  it  (he  advrrltser  i*  always  ma- 
tured of  a  highly  respomive  aadteacc 

St*nJ*rJ   Fetf   Card  -1/m*/f  ABC, 

Frank  R   Nerthrup.  SMclal  Rapreaeelellve 
JOJ  Fifth  Avenue,  Naw  York  fnv 
Aeeeclatioa  Bldg^  Cbicage.  III. 

J.  LYL£  K1NMONTH.  Publlabtr 
Aabury  Park,  N.  J. 
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On  the  day  following,  about  50  more 
starts  came  in  by  mail,  these  being 
posted  on  "Dollar  Day,"  and  therefore 
entitled  to  the  benefit  of  the  offer. 
Every  start  was  put  on  the  mail  list  im- 
mediately, and  the  Tribune  was  in  the 
hand  of  the  new  subscriber  the  day 
after  the  subscription  was  received. 


Call  .S„e,  turlasson  for  $500,000 

Washington"— A  suit  for  $500,000 
damages  was  filesl  March  3.  in  the 
Supreme  Court  of  the  District  of  Colum- 
bia by  the  New  York  Call  against  Albert 
Burleson  who  retired  as  Postmastcr- 
Oneral,  yesterday.  The  Call  alleges 
that  Mr.  Burleson  as  Postmaster-Gen- 
eral, by  cancelling  the  second  class 
mailing  privileges  of  the  Call,  "misused 
and  ahused"  his  powers  and  "unlawfully, 
wilfully,  negligently,  maliciously  and 
in  violation  of  the  laws  of  the  United 
States  and  without  legal  warrant  or 
power  violated  the  rights  and  privileges 
of  thr  publishers  nf  the  Call." 


Butineat  ia  good  in 

WAYCROSS,GA. 

tbe  attetropnli*  of  South  Georg.ii  and  the 
gateway  t<.  Florida. 

A  live,  prngrrstive  and  growing  city,  with 

a  number  of  diversified  iadaatrwa. 

It  La  the  trading  eealer  for  a  rich  farming 

and  live  atorfc  territory. 

The  JOURNAL  UK  KALE),  with  m  circula- 

twej  ol  over  J.1O0,  covera  thit  protperuua 

ted  ion  ihofutagbly, 

Kepreaatsted  by 

Frost,  Land  is  &  Kohn 

CHICAGO       NEW  YORK  ATLANTA 


The  PLAIN  DEALER'S  MARKET 


it  all  of  N.  Ohio 
The  Plain  Dealer 

Cleveland 


A  ii. >n  n    Throughout  the 
World 

Whr  are  adeeriiw-mrnta  nmnig  iron 
W"4  France,  tialy.  Norway  and 
SoirUi  America  publiahcd  in 

CQe 

jatttaburp,  ©.spate!) 

Because  if,  u.e  Pii..s.url  newapaper 
kn9»n  throughout  the  world. 

Branch  Offfica«l 

Wallace  C.  Brook*. 
Brunsarlrk    Building.    New  York 
Tbe  Ford  Parsons  Co., 
Marquelir    Bnilding,    Chicago,  m 


W.  can  Increaa.  your  buainaaa-  -you 
want  il  tncreaaod. 

You  Wa  tbougr.!  of  prcaa  cllpptna. 
youraaJf,  But  let  va  l.ll  tsm  ham 
praaa  cllpploga  can  b.  mad*  a  b«a|. 
neaa  buUtiar  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

tatibllahei  a  Quarter  of  a  Century 


CALIFORNIA  g^j 


by  Google 


.T6 
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LONG  BEACH  TELEGRAM  KEEPS  PACE  WITH 
FASTEST  GROWING  CITY  IN  U.  S. 


T  OXG  BEACH,  Cal.— Publishing  a 
daily  newspaper  in  "tht  fastest- 
growing  eily  of  the  United  State*"  has 
its  advantage),  of  course,  but  it  is  also 
a  business  attended  by  perplexities.  In 
such  a  community  a  newspaper  faces 


the  problem  of  almost  constant  enlarge- 
ment. Long  Beach  is  that  kind  of  a 
place,  having  grown  from  a  sheep  pas> 
ture  to  a  city  and  suburbs  with  a  popu- 
lation of  almost  70.000  souls  within 
three  decades.  And  the  Daily  Telegram, 
owned  by  Frank  C.  Roberts  and  J.  J- 
Penny,  furnishes  a  worthy  illustration 


of  how  a  newspaper  can  progress  to 
meet  retirements  imposed  by  such  con- 
ditions. 

The  Telegram,  back  in  1908,  a  little 
less  than  two  years  old,  printed  an 
eight-page  paper  and  told  its  900  readers 
that  it  had  just  installed  a  second  lino- 
type. Today  the  paper  never  runs  less 
than  20  pages  and  sometimes  as  high 
as  28  and  the  ninth  linotype  was  installed 
a  few  weeks  ago,  shortly  after  the  Tele- 
gram moves  into  its  new  brick  building, 
(he  first  to  be  erected  by  a  newspaper 
in  Long  Beach.  Here  it  will  soon  be 
equipped  with  a  new  32-page  press. 

The  Telegram's  building  is  140  feet 
long.  The  press-room  and  space  for 
carrier  boys  to  receive  their  papers  oc- 
cupy the  basement.  The  front  portion 
of  the  main  floor  is  taken  up  by  the 
business  office,  private  offices  for  Man- 
ager Penny  and  the  cashier.  The  rear 
part  of  the  first  story  Is  raised  four  feet 
above  the  front  and  is  tenanted  by  the 
display  advertising  department,  the  edi- 
torial department,  telegraph  room  and 
the  circulation  manager's  staff.  "Park- 
ing space"  for  the  carriers'  bicycles  is 
provided  between  the  rear  entrance  and 
the  alley. 

Mr.  Roberts,  the  editor,  has  his  pri- 
vate office  in  (he  front  of  the  upper 
story.  Back  of  it  is  the  composing  room, 
ad  alley,  and  stereotyping  department, 
connected  with  the  press-room  by  a 
small  elevator  for  plates.  Large  win- 
dows light  both  the  editorial  department 
and  the  composing  room,  which  is  also 
equipped  with  skylights. 


D.  Hecox  of  Albany.  Lynn  J.  Arnold, 
Jr.,  now  president  of  the  company,  suc- 
ceeds his  father.  Judge  Lynn  J.  Arnold, 
who  died  several  months  ago  and  Arthur 
D.  Hecox.  Imsuirss  manager  and  secre- 
tary, is  a  Ml  direclur. 


For  Boston  Italian* 

Boston.— Last  Saturday  saw  the  fir>t 
issue  ol  the  Italian  News  of  Hostnn. 
founded  by  a  group  of  young  men,  in- 
cluding P.  A.  Santosuosso,  editor,  who 
»as  for  several  year*  a  member  of  the 
Boston  Po»t  staff.  Others  in  the  enter- 
prise are  Joseph  A.  Di  Pesa.  formerly 
on  the  reportorial  staff  of  the  Journal, 
American  and  Traveler,  and  Joseph  L. 
Porcella,  an  attorney  and  a  graduate  of 
Boston  University-  The  News  is  puh 
lished  in  English  once  a  week. 


"Won't  Sell  Woroaator  Post"— Fahay 

Woscmtes,  Mass. — Rumors  that  the 
Evening  Post  had  been  sold  this  week 
brought  indignant  denials  from  John  H. 
Fancy  of  Boston,  the  publisher.  Mr. 


Albany  Publisher*  Re  incorporate 

Albany.  N.  Y. — The  Press  Company, 
publishers  of  the  Knickerbocker  Press, 
has  re-incnrporatetl  with  a  capital  stock 
of  JBOff.GW,  divided  into  2,000  shares  at 
a  par  value  of  $100  each.  The  directors 
are  Edward  S.  Clark  and  Stephen  C. 
Clerk,  of  Coopentown,  N.  Y. ;  Walter 
C.  Flanders  of  149  Broadway,  New 
York;  Lynn  J.  Aruold.  Jr.,  and  Arthur 


FOR  SALE 


Two  four-deck 


Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  Toilers,  motors, 
etc.,  all  in  splendid  running  condition.  Presses  print  7 
columns  20  inches  up  to  32  pages  with  one  set  of  plates. 

also 

Complete  Stereotype  Equipment 

chases,  etc.,  of  corresponding  size  and  all  in  A- 1  condition. 

Will  be  sold  reasonably,  immediate  delivery  to  make 
room  for  our  new  plant. 


THE  DULUTH  HERALD 

DULUTH  MINN. 


M*w  Honu  in  Mason  City 

Mason  Cirv.— The  Globe-Uaiette  on 
l;eb  IS.  printed  its  first  edition  in  its 
new  home.  With  the  change  to  the  new 
lKtilding,  a  three-itury  structure,  canlc 
an  abandonment  of  a  sixteen-page  press. 
In  its  new  i|uarlers  the  I ilobe-Gaxctte 
has  a  sextuple  press  with  forty-eight 
pages"  capacity  awl  color  deck  besides. 


Tribune  owners,  which  was  accepted 
until  February  22,  when  the  press  and 
linulyjK's  were  put  in  running  order 
again.  Harry  Lee  Williams,  alitor  of 
the  Tribune,  suffered  the  loss  of  many 
treasured  keepsakes,  including  the  Cer- 
tificate of  Distinguished  Merit  which  he 
won  in  Editok  &  ftmnmnfl  Fourth 
Liberty  Loan  Contest  in  1918 


Quick  Work  in  Jonxboro  Fira 

Jone*sos«,  Ark.— Although  its  plant 
was  badly  damaged  by  fire  on  February 
13,  the  Daily  Trthunt-  did  not  mi*s  a 
single  edition.  Tile  Daily  Sun  owners 
offered  the  use  of  its  equipment  to  the 


Baltimore    Ha*   Big  Opportunity. 

Baltihosc,  Md. — "This  city  in  the 
next  50  years  has,  I  believe,  promise  to 
become  perhaps,  the  most  beautiful  city 
in  this  country  if  only  its  government 
will  obtain  proper  technical  advice  and 
guidance,  and  at  the  same  time  enact 
rational  laws  and  building  restrictions." 
Thomas  Hastings,  famous  land*cape 
artist  and  city  planner  of  New  York, 
made  this  assertion  in  an  address  this 
week  before  the  Baltimore  Press  Club. 
"Baltimore  in  1970,"  was  his  subject 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making  


FOR  SALE 

£>    A  WORD  toe  aovertUesnaeH*  «»4er  thte 

OC  classlSeallon     Cmmtt  with  order. 


Printer*'  Outfitters 

Printing  Hants  »»=  Basineee  gemfM  and  toW, 
American  Typefounders'  products,  winters  snd 
bookbinders  machinery  ot  eseey  desenjilmn. 
Conner,  FsodSet  *  Co.,  »6  BceJuun  St..  N«« 
York  City. 


EQUIPMENT  WANTED 

a-  A  WORD  f.r  aoeertleesnente  under  this 
°^  classlsUatlen.    Oak  -in,  order. 


Fancy,  when  told  that  it  was  reported 
he  was  contemplating  the  sate  of  the 
Post  and  intended  to  become  interested 
m  a  Manchester  (X.  H.)  paper,  declared 
that  he  had  no  intention  of  severing  his 
connection  with  his  Worcester  paper  and 
knew  nothing  about  the  reported  Man- 
chester deal. 


Press  Wanted 

Stereotype  (tress  to  print  aii  in  32  ftfafes  inclu- 
sive State  name  of  manofeclurrf ;  model; 
number,  width  ud  Jrntlh  «*  eotumns;  pace 
and  speed  capacity:  condition,  description  ol 
sKTentypc  equipment;  delivery  date  and  cash 
price.  Address  Box  CM),  Cste  E  Biros  * 
Ptnusttsja, 


Wanted 

Wanted  equipenrnl  new  daily  paper  in  middle 
West.  Disennlinued  or  consolidation  outms 
(•afticularty  interesting.  JO0  peers,  2S0  ad  gal 
lie*,  hand  |ire*s,  self  inking  pro"*  press.  2 
Miller  •.■«».  20  linotype  motor*,  machinist 
benrh  and  touts,  t  ten  ten  male  up  taMei,  til 
heaestov  tuttles.  Ju  eight  column  chases,  2 
•terl.hcid  alley  cahinrtm,  I  correction  bank,  I 
nrw.  damp  bank.  6  lead  and  slug  cullers,  2 
nuieiing  machine*.  2  Keystone  eaelal  tracks.  - 
iiiH-tjpe  pig  caster*  and  pots,  2  sets  plcuas* 
block*.  10  steel  ad  Iraosea,  I  steel  ad  damp, 
2  galley  Taehs.  2  eight  I  eel  ad  and  storage 
eabsnets.  l-anelnn  casters,  mats,  sinnge  cabinet*, 
etc.  Address  or  erne  Bus  C  Sol),  Care  Raima 
k  Pctn.isM**- 


For  Prompt  Service 

TYPE 
Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling;  Houses  corvtmentlv  located 

"American  Tjpe  the  Best  In  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Bommi  firoKinrfi  Kan***  Ckrr 

Nor  Year.  l  .  1  r  ■  t  i » i '  -J  Denver 

r.  lie  lelphla  D*mo*  Um  Anapla 

Bavhssmtfte  ChkMo  San  FnnctKo 

RifKmnotl  Clftatlnaiad  fonlafMi 

Atlanta  5*.  Leal*  5a^k»n*T 

hutfstlo  MlMHpolll  W.TWIC** 


EQUIPMENT 


Far  Sala 

HOE  PRESS  AND 

AT  A  BARGAIN 

llw  Quintuple  <Porty  v*r)  >tf.luJ- 
mc  Knhlrr  drive;  Mereo4ype  ooifii,  tth*»<»; 
alio  «Hra  armature  for  pr«»<  aw-ar-  In 
g<->d  *ronrlitii>Ti.  Caa  be  »een  in  opt-ration. 
Tmmcdiltf  lisTlivrTy.     Alao  OM  No    1  I.int*- 

tyt*.  one  No.  J  t.tnoiyae;  *MM  tn-rka.  etc. 
THE  NtWS  JOI 1RNAL  CO. 
WILMINGTON.  DEL. 


NEWSPRINT 


Publiihert  by  pUcinf  their  o.r- 
data  with  u«  can  rett  aaaured  oF 
aatiafaction  in  quality,  ahipmenta 
aa  promt led  at  price*  that  war- 
rant our  baing  favored  with  the 
buain«as. 

Bafora  c  on  tract  ttif  ASK 

J.&J.  SCOn,  Ltd. 

Pulp  4r  Paper 

33  W.  42-.  SL,     New  York  City 

Phone  Vand.rbllt  1057 


FOR  SALE 

Cos*  Straight  Line  Quadruple  Four- 
Deck  Two  Page  Wide  Pre**-  Ptlnta 
4.  6.  ».  10,  12.  IS  or  l»  pe.go  Papers  at 
24.000  per  hoar.  20.  24,  21  or  J2  pege 
paper*  at  12,000  pee  Sour,  folded  to 
half  page  alia,    Length  of  page  11 K'- 

This  Prew  May  Suit  You. 


WAI  TER  SCOTT  *  COMPANY 
i'l  AIM  II  I  ri,  NEW  JEJU£Y 


Tttkr  It  To 

POWERS 

Open  24  Hour*  out  of  24 
The  Fastest  Engraven  on 
the  Earth 

Powers  Photo  Engraving  Co. 

154   Niii.ii  St-,  Tribune  BMaT. 
Nrar  York  Cltr 


ogle 
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Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 

A  WORD  tor  advertlaean.ntt  under  this 
claaaincaUcaaa.     Cut  with   m.w.  For 
i  ttuftlo.  l.dv.  Mt  le 


SITUATIONS  WANTED         BUSINESS  OPPORTUNITIES 


Ad 

»«»>«  Jstanager.  A»uunt  to  Fahlashe 
young  nuuu,  25,  desires  coi.necl.on  with  newa- 
l»W  in  l«t  °(  the  above  capacities;  tbor 
uglily  etc-erierwed  in  newspaper  work  from 
copy  boy  to  advertising  nn«it  and  assist 
.ii.l  hesinesa  Buiufcr  Can  write  and  aril 
aj.nl  copy  to  advertisers,  knows  methoda  of 
te-iurtng  foreign  advertising:  purchasing  paper 
and  other  newspaper  necessities;  run  basineas 
economically  aa  well  aa  et&cienlfy.  Competent 
to  take  burden  ofl  the  shoulders  oj  publisher 
who  baa  other  - 
where,  at  a  aa 
gross  revenue 


Maraaglag  Editor 

7,">_  years'  riperici.ee;  all  desks,  including 
Metropolitan  paper,  want*  connection  witb  live 
evening  taper,  city  o!  JS.OOO  or  more.  Ural 
relerencea  Box  C SvO,  Care  Editob  4  Ppa- 
Matiaa. 


Reporter 

Fiiat  deee  rr 


'aeeka"  "ta'lUa'ir"1 
labi.  noe^'Scl,  ic"™,,"! 


C_  A  WORD 

*>c , 

Will  levest 

Will  luteal  in  and  take  otct  inanagerrirtit  ol 
g.nig  r,r».t<iirr  lor  cdilui  rej,ly  to  Ulall.  ex 
prrienccai,  capable,  ion  acicliln.ua  It-.i  L  #*i 
I  .ire  Korrnt  or  HtiMlaessnl 

Wanted  to  Lease 


la  Hi  ..i  11 
Reaerter 

Reporter  wants  poaitloa  with  Daily,  Morning 
cr  Evening,  in  city  ot  about  75,000  Graduate 
of  echonl        jcurnalltm,  and  now  with  evening. 


I 

il-iilr  in  middle  Atlantic  State,  : 
_     f  »?*.  tare  Eel  I.  .a  ■  Paisusilta. 


nl  to  leaar.  wilt.  options,  weekly  or  small 
in  mnldlc  Atlantic  Stale..    Address  Bo» 


$50,000  Cash 

lor  (irat  payment  on  an  attractive 
daily  newspaper  property.  Eaat- 
ern  locationa  preferred.  Propogi- 
tion  V.  P. 


M. 


I  Filth  Ave.  N..  y.rt, 


Iher  cares  Willi  aie  io  ~  111  *■'«"•*;  ■>  city  ol  sheet  ,5,000.  Graduate 
"larj  oTtJ  600  and  J.  .Jr..  %ch""1  "f  JOTtrriallaeo,  and  now  with  evening 

JrT Tudrea. '  ft,, 7*    CaT  „  m.WM.*af't)..  C"  '*""•>>        ed  "let? 


K-o-.Tr.a  a  Pi:aii»nrt. 
Advartlalag  Manager 

Advertising  manager,  layout  sun  and  copy, 
writer:  broad  experience;  quick  to  utilise  the 
r.xcntiale  of  adv.Ttiaing  and  eel  Log  tor  the 
l  i. .motion  ot  bu.incaa;  qualified  to  plan  and 
executive  ai  manager  advertising  or  ad  copy 
■era  Ice  department ;  available  lor  prrtstancnt 
Ideation  weth  congenial  environment,  where  a 
aded  rehahle  worker  can  pull  off  hi. 
d  hackle  into  „  Boa  (5.«B7,  Care 
r-uirox  a  Puataawra-  

Advartlatng  Manager 

capable  of  drawing  copy  and  getting  the  truai. 
r.caa  al  it  i>  there  to  get;  have  had  la  yeara' 
newspaper  experience  la  different  laeriartracnts 
and  would  awake  a  good  aaan  on  amall  daily; 

17;   desire   permanent  poaatioo 
notice. 


arried.  age 


A-^^C^Car?^^ 
Istaelaeaa  Manager 

Kaoerianiced  boaiueat  manager  and  adeerliaing 
man,  exceptionally  well  naalihed  to  ayurm 
ne  and  handle  faxr*XM  ailrcrtiaing,  acrka  an 
opening  l»  Teiaa,  Aratoaia,  New  Mexico  or 
>oiiihern  California;  taoroaghly  competent  to 
take  (all  charge  of  publication,  handling  all 
end»;  can  aalialy  intereated  partira  by  reler 
rrcc  to  preaent  employna  aa  well  aa  loraacr 
rmpl^yera;  wvilld  reqaire  JO  daya  or  more  to 
a."*     r-  ili"*.'-  '*.   «"">"t.  Addte« 

Box  I  Ma.  Lara  Epitpx  4  PuaLianea. 

Baaalaeaa  Maaaagar 

Wxnled.  April  I,  poaitiou  a,  buaineaa  manager 
or  general  manager  of  dally  uaprr;  thoroaghly 
trained  and  aucrcMful  record  aa  administrator 
ol  protjrraalae  dailica;  can  luruaah  higheat  lel- 
rrrncra  aa  to  character  and  abalaly.  Addreaa 
il-jx  t.-HXM,  t_are  Emroa  A  1'caa.iaata. 

Cartaonlat  and  CamaMrclal  Artiat 

l  artoonaat  and  commjcrcaal  artiat  of  varied  ex- 
perience; li.rmerly  cartuoeiai  with  large  movac 
t^.ncrrn;  deatrra  iKiaitaon  ui  eaxtern  city  or  an 
^rw  lora:  pulitacal  rartouraa,  comic  alripa 
-Jttrnnj.  etc  j  1  have  rMellenl  rcf.rrnces;  let 
r^aar-  tu5fjM  le5  apptoval.  Addrcta  Box 
■  »j-l.  tare  Etnraia  «  I'l  ainin, 

Circabtiaa  Manager 

1  iidcrttai.de  awandlang  aollcllora,  carrier  boys, 
agenenra;  I  am  a  capable  man  who  haa  had 
•cvcral  yeara"  eaprrirnce  an  clttee  eS.CeliO  and 
"  and  can  lorn. ah  the  liighcat  reiereaicea; 
married;  age  J*;  1  have  alto  had  aomc 
■S 

notice  "        '  ~ 
I'l  BLiaiiaa 


Scl„,lric  Clrculatl.n  Director 

dcaarca  change  and  woeald  lake  to  connect  with 
large  Southern  or  W extern  nrwapaper  with 
JO.000  to  100.000  carcuiation.  l'rcter  paper 
with  Morning.  Etenang  and  Sunday  edataotte 
Expert  on  ornce  management.  diatTkbutson.  aer- 
vacc  and  all  kinda  ol  promotion,  li  year*  of 
reault  producing  experieare  With  preaent 
rmpioyera  ail  yeara  and  have  increaaed  etr- 
f«lalioa  *0  per  cent.  Married  man  with  tarn 
if-  .Oraire  change  to  get  into  larger  Held. 
Mcmlwr  I.  C.  Ui  A.  adan  founder  and  ex. 
prctadenl  of  one  of  the  largrat  acctiouaj  cir 
culallun  ananagrra'  aaaoeaataons  in  the  United 

  Statea.     FrodactioD  record,  gladly  aubm.llcd 

had  la  „ara  kelereacea:  F,e»rnt  employer,  or  leading 
t  deiaartaaeriti  member,  of  I.  C.  M  A.  and  .actional  orgaao 
i  amall  daily;  lataoua.  Addreaa  Box  C«Jg,  (arc  Knir'a  a 
neat   |iuaition  Pvixjsnxa. 

abort  notice.  


  JI.O 

FEATURE  STORY  WRITERS 

A  WORD  far  agverti.erae.lt 
tie. eiric. Hon.    Caea  wl 


Special  Article, 

I'rueaioent  Engineer  writra  intrteating.  enter 
taming,  iiialructiar  artaclea  on  aubjecu  in  field 
ol    Engie.rering.   Economica,    induatrlal  Rrla 


lationa.  . 
Pvixjsbxb. 

Same  Plage  la  the  Soathweat 

la  an  opening  (or  a  capable,  healthy,  earrgetic 
nrwapaper  mail  who  wall  be  at  liberty  ;o  accept 
a  position .alter  May  1.  Oualitaed  by  expert 
ence  to  handle  any  nrwa  routn  or  editoraal 
deak,  any  ataignrateait  reporting;  can  furniab 
highest  relerencea  Irutn  previvua  and  present 
etnployrrt;  any  cortcapotiilrnce  will  be  irraud 
cnoridrnlaally.  Addrcta  Box  C585,  Caae  Eaa- 
itoa  ki  PtaLtaaaa. 

Wanted  a  Chance 

Stuck  in 
I  neerf 
editor 

eaaed  myaeti  into 

largest  daily  in  town  ol  lOO-OCAl,  with  a  boas 
who  boaxght  into  the  game.  Exped  to  dag  out 
bcloae  April  1.  Can  abow  clean  and  rxtJarr 
uiiBtoal  record-  Not  cheap.  Box  C»47.  Care 
Eoiroa  *  Pi'an.iiuxa 


Wanted  a  Ui.nce 

ituck  in  letnon  groxe.  my  bootalrapa  broken, 
need  help.    Alter  It  yeara  aa  reporter  and 
ditor  on  great  and  amall  dailica,   I  blindly 
aaed  mrae.l   Into  cily  editorship,  ett,  on  the 


Would  Bar  "SWkin."  P.peae. 

OrTAWA,  One. — A  growing  jentimtnt 
agaitiit  certain  United  Stoics  publica- 
tions ii  limJitiK  cxryressiun  through  tlte 
adoption  by  many  influential  public  asso 
cistionj  ajid  rlulis  ..f  resolutions  asking 
the  Caoaerntncnt  lo  impose  a  duly  heavy 
enough  to  prohibit  their  importation. 
Those  spccil'u-am  mentioned  in  resolu- 
tion, aduptnl  h««  arc  the  Hearst  puli- 
lications,  Snappy  Stories,  Live  Stories, 
1-t  I'arisienne  and  oihets.  The  major- 
ity of  the  resolution*  sugucst  that  the 
duty  lie  tixed  al  15  cents  per  pound. 


WEEKLY  NEWSPAPERS 

have  available  (or  porch.ee  .ev 

eraj  ecic.pttoaaal  WEEKLY  NEWS- 
PAPERS loeatad  In  Ea.l.rn  State.. 
Traaa.  are  important,  at.pl.  proper- 
tiea.  well  eQuippwd,  serving  good 
tielde.  Are  reaaoraably  priced  on  a 
baaee  of  earninga.  and  fair  term,  will 
be  conaldered 

HARWELL  A  CANNON 


HELP  WANTED 

^A  WORD  lor  adverUa.aaa.ata 
gat" 


Advertlaang  ^otaxatar 


•aaaaJDJaegrr ;  Will 

.   Addre-M   Bo*   C8«J,   lUtr  E4>it>^ 


llM»eicblla>etta  Evcn._ 
Boiton,    edited  with 


NeMipnp«r  .iit-.il,  r  of 
MetropoltUii  Maodgurdat 


 •    —  axis        .iii-il  lV(>tll  a  tag.  I       aVlsir-illall  <1S 

TfT?"  .*  eVa,'"-"»<  .«P?  "•'ler  at  once. 
Abtlsty  to  edit  copy  intelligenliy  and  tbor 
nughly  at  aa  eta.st.al  aa  the  knack  of  — 


— ■ — r        —  ■  ■■  tut  «  

Ihe  newa  la  heada  with  a  tin  p.    A  yoang 
who    can    develop    executive  abality 
XVrate  Bog  C  856.  Care  EatTog  a  P,. 


Circulation  Maaagtr 

Wanted  poaition  Circulation  Manager;  have 
had  several  yeara'  experience;  can  lurmeb 
j"va  ihe  bett  ol  reference.;  one  who  aa  not 

a toM I  to  get  MM  ami I  work ^  Member  o(  I.  C  d^rtrrWrit  ifT^t^^"  '^'^'\ 
P.'.aiiM..  °"  C"76'  C*"   E»itdx  a    well    educated,    anaeraiandt    technique  anj 

capable    ol    dlrreting    olheta.    Toll    all  about 


viuia 

Managing  Editor 

One  who  haa  bad  wide  experience  in  editu 


1'HH.AiiU.MiiA.— Speaking  Metre  the 
local  members  of  the  alumnae  o(  Welles- 
ley  College  last  week.  W,  Haitcuck 
Payne,  head  of  the  Payne  Advertising 
Agency,  said  thai  the  newspapers  would 
be  the  greatest  single  factor  in  insuring 
success  in  the  Wellesley  campaign  to 
raise  a  Inundation  fund  of  £2,70U .UK I 
He  added  that  newspapers  were  the 
greatest  eilucaliMn.il  furci-  in  America 
and  that  they  were  invariable,  tin;  friends 
of  any  ginjd  wum'  as  they  were  invaria- 
bly the  enemies  of  an>  had  cause. 


PRESSES  FOR  SALE 

Jt  na,e  N.ak  ipeed  Srraaigatliae  «...„.  Kmw  „ 
tela.  Te,«a|..  Tape  iMglh  eeily  ew  I..  Tapeleee 
ioldr,  Siaplea  i^ilrd.  Craeaalele  .l.reoi,„ 
eayaapweat.  ^lodl.g  an  dry  mar  proceta. 
la  ,.,e  SVavgaraiae  Com.  ^7  „  i  .ole.  Type 
eegia  Jl*a  10  C.rapl«.  «eaeaaaM  ^ip...,. 
Iii.lwlitaa  n^ora. 

arawxVaral  axaie  FtaSIW  /reai  g  |g  U  peg*  rapvira. 
Sl»~.  J  lio4>l  B  LiaMarM-.  praclae.Ua  brand  ... - 
1  Uodel  S;  I  Model  I  ,  end  .  Udte*  C.all« 
lu.rh.ne  .lit,  eamatel*  oelfl. 

feiwedotle  fl</ii  er.ri 

Wire  Sty  Write 
SOUTHERN  PUBLISHERS  EXCHANGE. 
Incorporated 
Newapaear  Prepertaea  and 
12  North  oth  St.  P  O 

Rlehaneaad,  Virginia 


way  this  fall,  according  to  Roger 
Miller,  of  Macon,  chairman  uf  the  cam- 
paign committee.  More  than  $100,11(10 
has  already  been  subscribed  by  the  va- 
uf  the 


Contpaalng  Room  Fa  rets  an 

Now  employed  on  midwest  dally  deairra 
change;  clnctcnt  executive,  familiar  with  coat 
system;    competent    makeup;    union:  middle 

Om'ahSI'kvbr    Wr'"  5  Wi"       S!  "SKK 


youtseli  in  hrsl  letter  and  salary  expected 
lermaneni  po.lii.jii  ro  right  man.  Addreaa 
f-  '  l  871,  Care  naaiitag  ft  Pcausiira. 


Conatraicllon  or  D..lructlon 

Uaeoln  and  Roosevelt  acre  redacals.  WUauo'a 
League  ..I  Nation.'*  it  radical.  Poaitiae  re 
.....leuction  la  imperative.     Ifa  e.thrr  that  or 

H..l.tarviaai    ^All  around  newspaper  man  .ant. 

.elc,  Til/"  Fr,"k  pTetainT1  Sj!  W.' uj*'  sir,"" 
N«w  \-irfc. 

*.  »p*it  Co»t  Analysts 

Ojirn  iur  prr.jioMtiOai  !<•»  year*  pi  earn  t  pon- 
tiuti;  jtuod  hwnrti  atAn*gwr,  Ut^u^ur.  crffdil 

r::ine"^,v■,uo"dbLr•.ci.dJLkrr«•p^^''n, 

sion.    Addreaa  or  aire  Box  C  S79,  Car 
*  I't-acliirta. 


Office  Manager  and  Organiser 

!*  yeart  old.  with  ten  yrata'  experience  in 
Inrair.eu  otakea  ol  daily  newspaper,  wirhoajt 
one  day  ol  omemployme-nt,  drtirex  change;  haa 
,^,  ven  aholny  to  handle  people  tactfully  and 
firmly  aa  well  aa  to  properly  orgaiuae  large 
ufr.ee.  cr  department,  an  a.  to  secure  maxirniini 
...  .  i-eratioti  and  eliminau  friction  and  lost 
motion;  am  emplnyed  in  the  above  capacity  at 
:reaent  on  paper  with  over  230.000  elerula 
lion  It  s  salary  of  more  than  *a.:>'m;  aplendul 
traaon  for  change;  action  la  entirely  voluntary; 
nr-ieral  knowledge-  of  new^c.|H-r  accou 
•r  sterna;  have  sold  all  claaaea  ol  advert 
m  no  "eaav  mark."  Address  Box  C  »77. 
i  «  Peiusuxa. 


■aw.-uaaiaan  naaiaianl  r.aaanat  Va  anted 
Wanted 

High  claa,  newspapclttiaii  oi  peraoli.laty  and 
initiative,  c. penciled  in  small  dally  work,  to 
h,n,llc  al.  local  new,  in  a.x  thousand  town, 
Ihereh,  ac,ox,nl,d  h.macll  with  people  and 
rendition,  lo  eventuallj  oualify  as  city  eilitor 
of  atternoon  parwr;  snuat  be  good  mixer  who 
achieves  reault,  diciornaucally  know  new,  .n<! 
be  able  to  get  it  together  quickly  and  readably; 
permanent  place  with  fulute  lo  right  man  m 
aub.lantt.gl  Caliloem.  city  uf  delighHul  climate. 
~— »  Address    with    particulars    a.    to  experience 

I,  Care  Eoims     ""'i1/.  "fstl  expei-led,  when  available.  Box 
Bra.  (are  Epnoa  S  Pt'ILlsntl. 


WsMkly 

I'tLitAM.  X.  V.-Mcrle  McAllister, 
who  has  been  cdilur  of  the  Sun  for  the 
past  two  years,  haa  resigned,  aa  have 
Frank  H.  Brooks,  who  has  been  doing 
special  editorial  work,  and  J.  M.  Risclev 
III,  rejKirtci.  The  Sun  has  just  been 
awarded  first  prize  for  ihe  best  inside 
make-up  and  third  prize  for  a  front 
page  in  ■  contest  anting  .'14  weeklies  of 
New  York  Slate  conducted  by  the  Slate 
College  ol  Agriculture. 


Daily  Mail  Fined  200  Pound. 

Lonixis.  Eng.  -  A  fine  of  1200  and 
costs  was  assessed  against  the  editor  of 
the  Daily  Mail  by  the  Kings  Bench  on  a 
conviction  of  contempt  of  a  court  mar- 
tial. The  Daily  Mad  it.  reporlmg  the 
court  martial  stated  that  a  sentence  of 
two  years'  imprisonment  had  been  passed 
upon  the  defendant  before  the  sentence 
was  promulgated.  Upon  the  Daily 
Mail'*  plea  that  Ihe  Kings  Bench  divis- 
ion had  no  jurisdiction  to  attach  for 
contempt  of  a  court  martial,  the  justices 
ruled  that  it  had  the  power  to  protect  a 
court  martial  from  contempt 


Wanted 

Aaaistant  editorial  writer,  morning  Republican 
paper;    c  I  rcidalaoti    in    emcees    sal    ill, 000;  caty 


May  Cut  Printer.  Wages 

New  York  employing  printers,  at  a 
conference  with  representatives  uf  the 
labor  unions  February  24,  stated  their 
intention  of  endeavoring  to  reduce  wages 
of  printers  25  per  cent  on  April  1. 


Ad  Men  Lower  Basra 

-..—The  Adcraft  Club  observed 
a  "Joyglootn  Meeting"  February  21. 
The  members  boned  a  few  "acting 
glooms"  out  of  their  presence,  in  an  in 
getiinuslj  arrantjed  program.  Then, 
when  everyone  was  cheerful,  Verne 
Tucker  and  C.  V.  Burnett,  Detroit  ad- 
verlising  men.  took  charge  of  the  pro- 
gram.    A    revised    constitution  was 


population  77 
ationgly  white 


,000; 


ubaifched 


portum  , 
ol  work, 
\'L  Jr .  ■ 
Trim 


-v.,  puL.ii 
rtXi  fiTe  rdrrrtKM,  taii^irn,*.  ,ampl£ 


Wanted 


Koir.'X 


Copy  reader  and  aaaiatant  to  telegraph  edit.-r- 
permanent  ,ob;  mast  have  bad  new.p.t., 
|o-f.ence.    In    applying    give    „(„.„.«  and 
work  dore.    The  Saratoglan,  S.arat.ga  Springs. 


Cssorgia  Rauairig  R.-.I  ol  Ad  Fund 

Atlanta,  Ua. — Members  of  the  cam- 
paign committee  of  the  Advertise  Geor- 
gia enterprise  gathered  at  Macon,  Ga., 
February  26,  to  lay  plans  for  a  campaign 
to  raise  the  temainder  of  the  $300,000  tlte 
•tate  will  invest  in  national  advertising 
the  nemt  three  years.  It  is  expected  thai 
tie  advertising  campaign  will  get 


to  be 


Chambtrraburg  Paper  Namee 

t  ii  asiaygsinnc,  I'a— The  Valley  Spirit 
liaa  apixiinted  Carpenter  \  Co.,  New 
York.  Un'cago  and  Kansas  Cily  in  rep- 
resent it  in  the  naln.nal  advertising  field. 


Digitized  by  Googh 


.18 


Editor   <fc    Publisher   for  March 


1921 


TIPS  FOR  AI 


IANAGLRS 


H.  H.  Coo  I  Advertising  Agency.  45  Mur- 
ray slrecl.   New  York     Ker — 
.idvrrt>«ing    for    Carter  I 
"Carter's  I-itllc  l-iver  PiCIt, 
New  York  lily. 


Ds."  45 


Philip  Kobbe  C«r»r,  20»  Sth  avenue. 

New  York.  Handling  advertising  for  Coatte- 
bridge,  Ine..  an  interior  designing  and  drcoral 
ing  organisation. 

Slmmood.  A  l- .,:„-,.. ,.  J.    422  South  Deer 

Coo-i-any,    Chuag^.    maiiufsKturct  ot 

cqitipcDfin. 

i  -  Dot  t  an  l  c  iulllvan,   lac..    I  S  I  4th 

.  New  York.  .Scitdii.g  nut  orders  for  u. 
huge  titMt[U}<<rf  tatiitxiimu  wliHih  begin*  in 
iU*tnn  dailies  this  month  lot  the  Boston 
|]yRL<in<:  Institute,  advert  mug  a  new  beverage, 
i'  -.1.  :••  l  —  T  ■':■.•-!  hj  .  .ncim:  ■car.Ji'uiKii  an 
New  fcrigUnd  ami  New  Y-,rk  Sute  newspaper*. 

W.  5.  Hill   Company.   VandargrUt  BUI*.. 

Piltnliutgh.  Making  yearly  contract  wtlh  r  r  , 
jiuneia  fur  Tliusnt'*'»'   aMrdiea.  Ctn»|mey. 

D'Arcy     Advertising     Company,  Intanva* 

t tonal  Life  itl.i**  ,  St.  Louis.  Renewing  con 
Iractl  for  ,he  C<»ra  CoU  Company  of  Atlanta. 
Ofk 

i  - -  *  i  ii   Wasay  A  Co,    •  Cast  Washington 

cago,  ItL 

Daka  Ad  Ag«*cy,    121    2nd   aired,  San 

Ff.iK.Miu.  Making  J.CPOOtina  cuiitiacta  with 
i  t»iiiut<(i  loi  Hut  lltu*.,  lea  ami  coflr-e. 

Va*dWrbo«f    *    Co ,     167    Eaat  Ontario 

•I  reel,  Chicago  Making  1,500  line  contract* 
with  western  nc  w»j>aper»  for  Lloyd  Manuiac- 


Wiillams  A  5aytor.  ln«.,  4(0  4th  avercia. 

New  York,  Keported  to  have  secured  the  tol 
lowing  arcivunu:  Prince  George  Hotel,  New 
Vnrk;  Grcrge  Howe,  real  estate,  New  York; 
Atlas  Motor  Car  Co,  York.  Pa  ;  Gray  *  Wit 
tnrriiing,  New  York ;  belatield  EsUte,  New 
York;  and  Frtltchey  Silk  Company,  New  York. 

Technical  Advaprtiasac  5a#vlc«,  214  Wawt 


J.  Waltar  Thwmpson  Campany,  242  Madl 

■rjti  avenue,  New  York  I'.ewiiig  a  lew  orders 
with  nrw*pap*Tt  in  selected  secltotM  lor  U.  Si. 
Gtttta  Prreha  Paint  C-cnpany,  "R«<  Milt 
White,*'  PrnTidrtirr,  R  I 

Wat*>*    Advertising   Cwmpaay,    141  West 

AOth  street.  New  York.  Again  placing  nrder» 
with  newvT4i*rs  in  various  ae-etiona  for  Cr*mti 


j<Ui  unci,  New  York, 
th. 


Ci  □  ■  I,  >  -C  h  ,c»  ,  n      Ail  vert,  i  ir- r  A[fr 

.  CIlKag.  Plan 


6! 


Ada 
npsig 


Montseal,  Qi»c-The  annual  stalc- 
.V  W.  Wkrai™  Br...  Work..  Newark,  mcnt  of  the  Howard  Smith  Pa]>rr  Mills, 
-ud  ih.  Uiuitty  rotliuet  Work.,  M.m    Limited.    Montreal    {for    the  twelve 

months  tn  I  )eeeitiber  31.  17J0,  thuwa 
rarnings  of  the  enteYprise  at  a  recorrl 
leveL  Net  profits  are  ll.OcN.ffW,  com- 
pared with  $704,261  in  1919.  After  pay- 
ment of  all  charges  and  preferred  block 
dividends,  there  remains 
increased  common  Mock 
$3,891,898,  equivalent  to  30  per  cent  on 
if  the  year. 


Ka«t  Adam,  uteri,  Chita*)     Kanninf  nalion.1 
liar  National  l.amhrr  M.nuf.r- 
A.«Ki.tann,  South   Mirhifan  arr 

ar.  CMMa*j  111 

Hm  Pr<»  Bid!, 
lo>  Nub 


Ocra  lo  run  ISO  ti> 


d>  C,  Flr.t  N,a  Bank 

Sctiditiy 
lor  Luinbcrl.Bd  Cheoa 


uut   2«!i»e  or- 


Th.  Altkln-Kr..tt  Coipuy.  I)2« 

»tr<^[,   rilihidch-hia.     lljndllliK   advrrlUIIIII  lur 

C  H  I',  (.war  (uauany,  Inc.  ("E2  Prodtictu"). 

Evaai  A  B.ioklll,   10  ta.t  43rd  mni 

New  York.  Uakir-c  6.'*>J  Im^  yraily  contrMIn 
I  in   Ko.rnth.1  Bro. 

Ch»pp*(ow     Ad     Company.  Inl.rruitlnrMl 

Making  yearly  roil 
ur   llairi.   Polk  flat 


Ch.Dp«l 


M  Louu. 
sn>pci> 


Gundl.«h  AJvciii.iu,  Cemp.By.  122  South 

Molox.it  avenue,  ChiCaKo.      PUttli||  iu(ir  with 

Mil.aukrc  itru.iiApcra.  J.im  i^prr.  atid  Mftll 
iit.Jrr  puhlKBlaoiia  Inr  the  llarth  ft  Qutpllnc 

■  •  aumry,  iliur  minulaituf rr>,  Milwaukrc- 

.      UflMp  B«tl«a  Company.   181    4th  uvcaue. 

Nrw  York.  I'lai-tug  ue.lrr.  with  M>ntr  Ian. 
dull  llrw  .p.pt-1.  to.  (It.  rllltrill'r  M.OUf.rtUI- 
Ing  Co.,  Ptoyih*  lac  tic  hrualira,  Klr.rrncr,  M.i... 

C.p.h.rt - C. r.y  Corporation.  Tune*  Bldg  . 

New  York.  Placing  order,  with  mm  Penit 
.ylvania  newatiaper*  lor  l.ee  *  J.  J  Shul-rrt, 
t,ralrir»l  producm,  Nru  York  City. 

i.  H.  < .i.ii.  214  South  12th  atreel.  Pl.d.- 

■  Irlk-tia.     Kcpor*rd  will  ItlMhc  u|i  nrwt.u.pri  li.| 

in  April  tor  tiesunie  Haarlem  Oil  Co.,  116 
Krrkirian  atreel.  New  York. 

DorUiad  AJ.rrti.i.r  AraKy,  4  Eaiat  4«th 

^trrri.  Srm  York.  Brpor^rd  to  hr  placing  or 
dri.  with  new>tia|H-ni  in  vl»rtrd  aectf  .it.  inr 
I,  la-.,.  Cigar  it.nnlirttanng  (  nmpany,  '  John 
Ko«ir."  .nd  •  Xtrlli.'-  rigor.. 

FwUral  AdnrtUlu  Age.cy.  •  Ea.t  )*th 
.irrrt.  New  York.  Plating  orders  with  news- 
papt-r.  Ikat  ha.e  rot.tfrarwre  .ectaons  for 
Slr.  u.e  B»rr    Cn      "Jark    T«l  " 


Togt,' 


1.' 


lltnailway,  New  \  ttrk, 

Rlehard    A.    F*le|r     VJ.nli>.tig  Jk.ii] 

Trriniiiil  Bldg  ,  Philadelphia.  A.k.n«  nTlorm. 
lion   Irom   newipapeia   lot   a   haking  i».wjer 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

cavriea    more    display  ad- 
tfaan    aay  other 
in  We 


This  is  an  acknowledg- 
ment of  its  power  that  the 
advertiser  should  heed,  if 
of    reaching  the 


GEO.  B.  DAVID  &  CO. 


,  Aw..     NEW  YORK 


tcal    Lompany    oj    Na.kvtllc.    Trim.  Makitg 

<   n:    '  ■  ' 1  I    S.-.I.:  ■  Maltulailun 

towtnany  ol  Atlanta,  tia. 

Mtlalaif  A.,«„.  2>2  Maun 

Sending  out  3JaHrte  order, 
aclurlng   Company,  Spring 


J.  0.  Batt 

.'t''t  --,.iin 
loi  Heitdee 
held,  Miu. 

Doewasua  a  Co..  44  Broad  atrwet.  New 
York   Planning  a  new.paDer  rampaign  through 

Ohio  lur   Kndtrolt  Johnton  t  ont|Mny. 

Cawrg.  Baltwn  Company,  Ml  4th  avenue. 

Ne.  York.  Planning  nr  ..paper  campaign  in 
Canada  for  Society  Brand. 

Barton,  Dura  tine  a  Oaken  Company,  2\ 

Writ  45th  atreel.  New  York.  Handling  adver 
titing  for  McEllwain  Shoe  Company. 

*  l  reel  a  Finney.  Ill  Madl.on  avenue. 
New  \ork  Handling  advertising  lor  Herbert 
B    l^derer  Corapany.  New  York,  - 


New  York.  Handling  ad.ertiain,  fo.  K,ber< 
t  Miller.  ■•^.'PutOn,  rubber  heel..  11  llroad 
.ay,  New  York 


M.  K. 

ng    uider.  with 


older,    .till    i.e.  .paper,   in  .elected 


streel.  New  York. 

Harry  C.  Mlchaayls.  I IJ 

New  York.    Placing  cony  with  newspaper.  L 
erallj   Inr  Ilevoe  1  Uaynold.  Co..  patnl..  101 
FuU-.ti  .treer.  New  Ynrk. 


Frank  Seaman  Company,  470  4th  avenue. 
New  Yoik.  Plai.ng  older,  with  ne. .paper, 
it,  .elected  etcliena  lor  K.  I.  dul'oni  de  Ne 
moura  Company,  paints  and  varnishes,  wil- 
*.  Del 


ilsif  Agency,  *  Clinton 
.irret.  Newark,  N.  J  Placing  order,  with 
newspapers  in  varinua  lecliuns  lor  Kit  ve, 
Cermiode,  Newark,  N.  J. 

Stroud-Brown  Company,   301   1th  avenue. 

New    York      Flaring  a   tryoul   ram|Utgn  wilh 

nvtrur,    Brcrs.-llyn.    N.  Y. 


The 
Pittsburgh 
Post 


THE 


NEW  YORK 
EVENING 

JOURNAL 
has  the  largest 
circulation  of 
any  daily  newa- 
in  Amer- 


Datfow  Qusta  Pres.  CaJlssry 

Ottawa.  Out  — Members  of  the  Par- 
liamentary Press  (iallery  rectnlly  said 
Kood-by  to  one  of  the  oldest  and  roost 
popular  members  of  the  (iallery,  Wallace 
Dafoe,  until  lately  superintendent  of  the 
Canadian  Press  Parliamentary  Bureau. 
He  is  quitting  newspaper  work  in  order 
to  take  up  frtiit  farmimr  in  British  Co- 


le. H.   Brosviskolta   Make.  Change 

Chhago—  L.  H.  Brovrnholtr,  form 
crly  of  the  Thomas  M.  Bowers  adver 
tising  agency  of  Chicago,  has  become 
associated  w  ith  the  local  office  of  O'Mara 
ft  Orm.bee,  publishers'  representatives 

Farm  Paper  Changes  Naiss* 

Ti'hSA,  Okla.    The  name  of  the  Inter 
stale  l  armer,  puti|i,hed  here,  has  been 
changed  to  the  I  ulsa  Farm  Prc»s  and 


Nearly  every  persca  in  Richmond  read. 
The 

NEWS-LEADER 

The  Niw-  LgAoaa's  circwlation  im 
H.chstuiod  U  greater  than  taat  of  all  the 
other   Hirhmr.nd  pipen  cnrnliifttJ, 

The  Ki«i  [.aanii  s  circulation  tn  VI* • 
ffiflU  U  greater  than  any  olker  Virginia 
newspaper. 

The  sworn  au.tee.eins  of  the  Rlchn-^nd 
paperi  show  the  Niws-Latattga  has  a 
dally  cirrBlatson  tn  RiLhm:>nd  which  n 
more  than  three  Mnes  greater  than  Its 
nearest  cnmprtttoT 

Foresrn  represents tivet 
The  Kelty-SfflTth  Co,.    Chicag-o.  IB. 
Marbndge  Baildmg        Krliy  Sannh  Co. 

n\S£.d..eiuT" 1 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
Vrars'       »  f  ie  i"  i  e  n  <«■     rrcrnllT  Stated 

tttat  Ilia  recorda  ahow  that  for 
the  mooiT  espended  tha  rtsuKi 
produced     hy     tha  Washinfton 


Westem  ReprrsentatTve.  J,  F  Luts. 
First    Nat'l   Bank    Bldg_,   Chicago,  III 

RHW'iloTatSfr 


World  Wide 


Advertising  Counsel 

On.  Wa*t  34th  St..  N*w  York 

T  el  ep  h  one.  FltXtwy  \ 
Cable  Addreaat 


the  publication  is  licing  fhanged  from 
.1  nioiitliK  In  a  weekly.  Richard 


Sixteen   Advertising  Graduate. 

DtTtoiT. — Sixteen  men  were  gradu- 
ated from  the  17  weeks'  advertising 
course  of  the  Detroit  Institute  of  Tech 
nulugy  Jan.  31.    This  was  the  highest 


Terrell 

Touei.l.  Tex.— The  Transcript  ha- 
suspended  its.  Sunday  morning  issue.  Thi- 
Daily  Tribune  of  that  city  will  continue 
its  Sunday  issue  as  heretofore. 


LOS  ANGELES 


IT  IS 


Government  Circulation  Statement 
April  1.  1»20 

134,686 

The  Home  Paper  of 
Southern  California 

MfcMBEK  A  B.  C 


In  1920.  THE  SI  N 
DAY  NEWS  published 
more  K  d  'Ktavurr  the 
highest  class  of  ailirr- 
tiMng  —  than  its  only 
Sunday  competitor  by 
W.IJ4  agate  linca. 


The  amalgamation  at  the  two  leading 
progreMive  Jewish  newspaper.  of 
New  York 

THE  DAY 
THE  WARHEJT 

brings  into  being  the  most  powerful 

advertising  medium  ,t>  Ifaa  Jawiah  field 

Jfhf  »a» 


Th. 


Million 
Dollar 
Hearst 
Features 


The  World's  Greatest 


International 
Feature  Service,  Inc. 

No-  York 
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OF 


SOUTH 


ON  SOLID  BASIS 


Over  four  billion  dollars  is  de- 
posited in  Southern  banks,  and  pro- 
ducing 44  per  cent  of  the  entire  crop 
value  of  the  United  States,  the  South 
tells  a  story  of  agricultural  expansion. 

While  the  increase  in  value  of  the 
cotton  crop  has  been  considerable, 
the  great  increase  in  diversified  farm- 
ing in  the  South  has  been  responsible 
for  the  vast  proportion  of  such  a 
large  production  in  crop  value. 

The  South  is  prosperous  and  its 
buying  power  is  on  a  sound  basis. 
Advertise  in  this  list  of  great  South- 
ern dailies. 


ALABAMA. 

••Blnnlnfh.ni  Af.Hrr.ld 
••Blrarlntb.m  Ai.  lUn.IJ 

•'Burr,,!,,!  N*W>   


"Hit":  2::lv,,r 

*  ••M.W1.  tUfUtaf 
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Florid.  Tim. .-Union.  Jackaonvlll. 

(MAS! 

■P.I.Ik.  M.rnlnj  Pnit 


••P. 


acola  J«ml 


GEORGIA. 
'"•Atlanta  Canatltuttait 
•'•Atlanta  Coa.tllulioa 
•'•Atl.nta   Gaorflan  .. 
•••Attaata  Sudir  " 
Aafu.ta  Chronic!. 
AnriiU  Chrenlcl. 


■  Id 


•••Columbu.  I..d,.r 

•••Mai".  ToUfraph 
*S**.nn.h 

Mar 
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•1 
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IS) 


Naw  Orlaan.  Tbnaa-Plcaywaa 
Now  Oriaan.  Tln»a«-Plcajrmi« 
•••Naw  Oriaan.  Dally  Sut.i 
•••IW  Orl..n.  D.lly  Statn. 

EE 


NORTH  CAROLINA. 

A.h.vlll.  Cltlwa   (M) 

A.krwIOt  CUIwn  '..,.«! 

Th.rlott.  Ni 


Durham  Harold 

Gimikin  Dally  N««   (Ml 

Graotr.boro  Dally  New.   45) 

I  Ot>aarvM..(M) 

r...(S) 
....(M) 
...<M) 


"R.l.lfh  N.w.  and 
••Rolaifb  Naw.  and 


SOUTH  CAROLINA. 

Andirui  M*a   (E) 

••'Columbia  Raeord   (El 

•••Columbia  R.e.rd   (3) 

•••Columbia  Stala    M 

•••Columbia  Stala   (S) 

Crwanvill.  N.w.   (MAS) 

Craanwoad   Inda.   Jaurnal  (E) 

" 'Spartanburg  Jaur.al  *  Caro- 


TENNESSEE. 

* ' 'Cb.tt.noog.  New.   ..(E) 

Chattanooga  Tim*.   ..........  (M) 

Chattanooga   Tim*.   (S) 

•••Kno.vill.  S.ntln.l   (E) 

'"Mamphi.  Commarcial  Appeal  (Ml 
'"Mcmphl.  Commercial  Appeal  151 

'"Naahvllla   Banner   <E) 

"'Na.k.Mla   Banner   (S) 

"'Na.krilla  Taaaa.»aaa   .  .  (MEdfcS) 

VIRGINIA 
tBrtatol    Mar. Id    Caairtor.  .  .  .  (MAS) 
Oenvill.  Regl.t.r  and  Baa  (MAE) 
N.wport  N.w.  Tirna.  H.rnld  (E) 
Nawport  Naw.  Dally  Prooa..(SAMl 

•"Norfolk  Virginian  PUat  (M) 

•••Norfolk    ;„[„.„.    Pilot  (S) 

••■Raaaoka  Ttaaao   (MAS) 

•••R..*ok.  World -N.w.   iE) 

•"Richmond  Naw.-Laadar  
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To  Secure  Maximum  Distribution 
In  This  40-Mile  Trading  Radius 

You'll  need  the  Advertising  and  Merchandising  Service  of  the 

Rochester  Times-Union 

First  in  Us  Field 

We  offer  you  the  largest  circulation  in  this  Trading  Territory. 
We  offer  you  Merchandising  Co-operation  to  the  fullest  extent. 
Here  are  a  few  of  the  many  advertisers  for  whom  we  have 
accomplished  very  definite  results: 


Carnation  Milk 
Borden's  Evaporated  Milk 
Whip  Easy 
I.ipton's  Tea 
Faust  Instant  Coff&c 
Climax  Baking  Pmvdcr 
O'Sullivan's  Heels 


Pillsbury's  Flour 
Lee  Union- A  Us 
American  Beauty  Irons 
Colgate's  Ribbon  Dental  Cream 
Aunt  Jemima  Pancake  Flour 
Ward's  Orange  Crush 
Bond  Bread 

Bayer-Tablets  of  Aspirin 
May  wc  be  of  Service  to  You? 


Ward's  Bread 
Touraine  Chocolates 
Armour's  Corn  Flakes 
Wildroot 
Runkcl  Cocoa 
Gillette  Razors 
1 1  ood  Rubber  Co. 
Blackstone  Cigars 


ROCHESTER  TIMES-UNION 

Circulation  (A.  B.  C)  64,018 

J.  P.  MeKinney  &  Son,  Representative,  334  Fifth  Avenue,  New  York, 
122  South  Michigan  Avenue.  Chicago 
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NEW  YORK,  SATURDAY,  MARCH  5,  1921 


Paget  1  to  XXXVI 


NEW  YORK  CITY-METROPOLIS  OF  MANKIND 


Leader  in  Finance,  Industry,  Commerce,  Trade  and  the  Arts  is  the  Central  Point  of  the  Buying  Power 

of  the  World— New  York  Interest  Means  World  Interest 


IN  considering  the  New  York  metro- 
politan  market  the  advertiser  <b>uM 
always  bear  in  mind  that  his  appeal  is 
more  than  local — even  more  than  na- 
tional in  ill  possibilities  because  of  the 
relation  of  the  city  through  the  daily 
activities  of  its  citizem  is  world  wide. 

New  York,  the  cosmojsolis  of  civili- 
zation, has  never  been  so  well  described 
as  by  William  Joseph  Showalter  who 
did  it  all  in  a  very  few  words — "New 
York — the  metropolis  of  mankind." 

New  York  is  a  state  within  a  state  and 
a  nation  within  a  nation— in  population 
it  outranks  any  one  of  half  the  nations 
of  the  world.  In  fields  of  finance,  in- 
dustry, trade  and  all  the  arts,  to  each 
of  which  K  is  a  world  center.  New  York 
City  in  many  ways  means  America.  The 
ramifications  of  the  activities  of  its  peo- 
ple engender  final 
response  from  ev- 
ery corner  of  the 
earth  and  every 
stratum  of  soci- 
ety and  sphere  of 
human  endeavor. 

There  is  no  bet- 
ter indication  of 
the  buying  power 
of  a  city  than  its 
automobiles  and 
for  that  reason  a 
comparison  of  mo- 
tor ownership  be- 
tween New  York 
State,  one  of  the 
richest  in  the  na- 
tion,  and  New 
York  City  is  in- 
teresting. 

Figures  of  the 
automobile  growth 
in  New  York  State 
during  1930.  re- 
veals the  interest- 
ing fart  that  more 
cars  were  regis- 
tered in  that  year 
than  during  t  h  e 
1919  period.  Oil 
February  I  last,  at 
the  do«e  of  the  fis- 
cal autumubile  bu- 
reau year,  there 
was  a  total  of  tul  . 
894  motor  vehicles 


in  use  throughout  the  Stale,  repre- 
senting a  gain  of  111,232  vehicles 
over  the  preceding  year.  The  increase 
in  1919  over  1918  was  157.9B4,  so  that 
the  latest  automobile  census  apparently 
indicates  that  the  maximum  possibility 
for  motor  use  in  the  Empire  State  has 
not  yet  been  reached.  Trucks  showed  a 
larger  proportionate  increase  than  pas- 
senger vehicles,  the  registry  being  125,- 
394,  an  annual  growth  of  28.048.  or  29 
per  cent,  while  passenger  vehicles  in- 
creased by  17  per  cent,  being  77,664  ve- 
hicle*, the  total  numbering  524.257. 

Nearly  one-tbird  of  all  the  cars  in  this 
State  were  registered  by  New  York  City 
owners,  being  215,782  cars,  of  which 
149.922  were  passenger  vehicles  and 
52.128  motor  trucks. 


Of  the  total  State  registry,  passenger 
cars  represent  524,257.  The  growth  in 
omnibuses  last  year  was  3,957  and  in 
trailers.  684.  Dealers  now  number  3.560. 
or  879  more  than  a  year  ago,  a  33  per 
cent  increase.  Chauffeurs  gained  35.179, 
bringing  the  total  for  the  year  to  216,811, 
of  whkh  131,394  were  licensed  in  New 
York  City. 

A  comparison  in  the  registration  fig- 
ures for  the  State  as  a  whole  and  New 
York  City  presents  some  interesting 
features.  Besides  its  big  increase  in 
commercial  cars,  out  of  the  26.529  omni- 
buses in  the  State,  11.618  are  from  New 
York  and  1.011  of  the  total  of  3,154 
trailers.  Out  of  the  879  new  dealers  last 
year,  283  came  from  the  greater  city, 
while  1,126  of  the  1,531  more  motorcycles 


registered  last  year  are  owned  in  New 
York  City. 

The  following  gives  the  comparative 
registration,  increase  in  cars  and  chauf- 
feurs for  New  York  State  and  New 
York  City: 

NEW  YORK  STATE. 

Itlt.  IW0- 

rsuMwer   446.SM  J14.M7 

Omnibus                   22.S72  24.529 

TriKbi   *7,)46  Ui.it* 

Tr.iVrrt                      .,470  J.I  54 

Deakrs                     i,MI  3,560 

Tuial  tin  571.662  6A2.W4 

Chinffrurs   I6I.6J2  216.111 

MolwrrtlH   2*.S«1  J0.0»2 

NEW  YORK  CITY, 

I'lttrnrcr   124,750  I4»,»JJ 

Omaikaa    9.1*6 

Tricks   41,057 

Traikri    67« 

Deal«r.    420 

Tnul   ..r.  1 76,44 1 

Chssfffwrs   itn.ItU 

Mixoecrcln    4.277 


77.664 
J.VS7 
21.046 
6(4 
•79 
III.2J2 
J5.I79 
1.5  J  1 


22.172 
2.412 
11,071 
}}] 
))) 
37.241 
2J.S70 
1,126 


r\  i    hy  V.  ■    Armj  Jir  5<",lr» 

Tb.  ■•tat  •(  >■>•  rick  llltla  island  thai  jau  *ut  i.w.rl  Iks  i- 

•  I  Hi.  t*v«a  ••••  *•»  York  and  c.r.li.lms  by  ktr  vtakblo 
•nundrd  I*  lt»  d,pth 


w.allh 


*  the  trada  »(  tha  world, 
tkal   sm,mIii   ■  b«rl"f 


Inward  bound  Iron.  Ox  p>OrU 
power    Ifcnt    h"«    »ol    yd  ti«*n 


11,618 
52.12* 
1.011 
1,10) 
21S.76V2 
IIMN 
S.40J 

The  Automobile 
Bureau  in  the  Sec- 
retary of  State's 
office  collected 
about  $9,000,000 
last  year,  and  to 
this  sum  New 
York  City's  con- 
tribution was  $3,- 
696.616.08. 

Passenger  vehi- 
cles increased  18 
per  cent  during 
the  year,  or  23,172 
in  number,  whDe 
the  commercial  ve- 
hicles advanced  by 
27  per  cent,  or  11.- 
071  in  number  uver 
the  preceding  y  ear. 

The  site  uf  the 
Riti  Hotel  in  Pic- 
cadilly is  London's 
busiest  corner ;  in 
New  York  more 
vehicles  pass  Co- 
lumbus Circle  than 
any  other  spot.  On 
the  average  day 
mure  than  28.000 
pass  the  Rita,  while 
nearly  40.000  lurn 
l>>  Columbus  Cir- 
cle. 

Figures  mean  a 

'  ,m'  ft) 

fuye  IV) 


Detail  Map*  of  New  York'*  Principal  Retail  Trading  Arena  Page*  I,  II,  III,  XXXIV,  XXXV  and  XXXVI. 
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TRADING  AREAS 

«/ 

NEW  YORK  CITY 

IN  attempting  to  outline  th«  trading  treat  of  New  York  City,  great  care  and  study 
waa  necessary  before  arriving  at  t  final  decision  retarding  the  boundary  linea. 
Working  with  the  metropolitan  area  aa  defined  bjr  the  Burets  of  Count, 
Department  of  Commerce,  aa  a  foundation,  it  waa  necessary  for  oar  rcpresentativea 
to  become  familiar  with  the  transportation  facilities,  character  of  inhabitants,  tiaa 
of  cities  and  towns,  character  of  ttorea  that  might  tend  to  leaaea  the  attractiveneaa 


carefully  checked  by  impartial  aaiee  managers,  ad> 
cterka  and  others  who  could  have  no  selfish  motive. 


were  not  arrived  at  hastily  or  is  a  _ 
In  addition  to  the  investigation  on  toe  part  of  Editor  &  PlfausHn'a  repre- 
aentativea, aa  outlined  above,  the  first  and  tentative  maps  were  arranged  through 
co-operation  with  the  advertising  managers  of  several  of  the  largest  department 
ttorea.  These  areas  were  rearranged  from  time  to  time  as  special  information  per- 
taining to  shipping  facilities  and  buying  characteristics  of  the  people  were  noted,  or 
transportation  facilities  were  improved,  to  that  there  were  possibilities  of  opening 
up  new  belda  for  the  distribution  of  New  York  manufactured  or  New  York  told 
products. 

The  accompanying  map  affords  the  space  buyer  and  national  advertiaer  an 
opportunity  to  compare  the  great,  distances  and  other  details  with  any  standard 
map  of  this  territory.  The  larger  and  more  Important  cltiat  have  been  Indicated 
by  larger  type  and  stars — those  of  lesser  importance  with  a  circled  dot  or  period. 

The  daily  trading  area  indicated  by  a  double-dot-and-dash  line  la  the  territory 
from  which  the  retailers  of  New  York  City  proper  secure  the  bulk  of  their  support. 
The  heavier  line  indicates  the  boundaries  of  an  area  from  which  the  New  York 
retail  centers  attract  a  once-e-week  biisineta.  Transportation  facilities  are 
such  that  people  living  in  this  second  area  are  able  and  more  inclined  to  make  a 
weekly  trip  for  shopping  and  business  purposes. 

Throughout  this  same  area  the  larger  Mores  and  a  great  many  wholesale 
houses  maintain  a  oncc-a-week  delivery  system  by  motor  truck,  in  addition  to  the 


very  eseellent  shipping  facilities  afforded  by  the  numerous  railroads  which  make 
New  York  Chy  their  terminus. 

ft  it  quite  impossible  on  a  map  of  this  site  to  indicate  a  third  and  . 
equally  aa  important  area;  that  which  is  known  as  the  periodical  trading  tone. 

In  a  great  many  localities,  auch  as  the  metropolitan  areas  of  cities  ranking 
within  ten  of  the  largest  in  the  United  States,  it  is  quite  post  ill?  to  indicate  a 
periodical  trading  tone.  In  the  case  of  New  York  City,  however,  such  a  map 
would  include  nearly  all  the  territory  east  of  the  Mississippi.  And  a  fourth  or 
seasonable  shopping  sone  would  include  points  aa  far  west  as  the  Pacific  Coast, 
and  aa  far  east  as  the  principal  cities  of  Europe.  Such  periodical  trade,  at  might 
be  derived  from  extended  territory  indicated  in  the  Utter  classes,  has  practically 
no  bearing  on  the  retail  trade  of  New  York  City.  Therefore,  we  have  restricted 
the  map  to  such  an  area  as  may  he  considered  the  vital  territory  fi 
advertising  campaign  in  New  York  City  must  reap  its  profits. 
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Franc*'*  lift  to  America,  which  marat  lb* 
•ntranco  to  IbU  country  a  frMtflt  harhor, 
i*  an  (vviUilini  iaaolratlon  to  nan  and 
woman  aba  alrtva  to  acbiov*  through  lh*tr 
own  oJtorta.  Il  la  aynaboltc  of  ih*  spirit  of 
Aaaarlco 


NEW  YORK  THE  METROPOLIS 
OF  MANKIND 

(Conlinutd  from  fagt  I) 


great  deal  in  considering  New  York — 
for  instance  the  annual  food  bill  is 
$645,000,000. 

The  population  of  the  city's  five  bor- 
oughs a*  counted  in  the  Federal  Census 
of  1920  was  5.459,004. 

The  City  of  New  York  contains  five 
complete  counties,  each  of  which  has  the 
same  boundaries  as  a  borough.  These 
Counties  are  New 
York,  which  is  co- 
tcntiinus  with  the 
Borough  of  Man- 
hattan ;  Th» 
Bronx ;  which  is 
equivalent  to  the 
Borough  of  The 
Bronx  ;  King*, 
which  is  identical 
with  the  Borough 
of  Brooklyn: 
Queens,  which  hat 
the  same  boun- 
daries as  the  Bor- 
ough nf  Queens; 
and  Richmond, 
which  is  identical 
with  the  Borough 
of  Richmond. 

There  are  197,- 
046.6  acres  in  New 
York  City,  includ- 
ing land  and 
water.  The  Fed- 
eral Census  gives 
the  land  area  nf 
the  city  as  183.555 
acres  and  the  acre- 
age of  the  bor- 
oughs as  f nllnws : 
Manhattan.  14.038: 
Brooklyn.    44.91 1; 


The  Bronx.  26.889;  Queens,  67.142; 
Richmond,  30,575. 

The  Metropolitan  District  of  New 
York,  which  consists  of  the  New  York 
and  the  urban  population  of  the  territory 
within  |cn  miles  of  the  dt/i  limits, 
Contains  Mn,927.6  acres.  The  entire 
territory  within  ten  miles  of  the  city's 
limits,  added  to  the  city  itself,  has  an 
area  of  875,5152  acres. 

According  to  the  Federal  Census, 
New  York's  Russian-bom  population  is 
equal  to  that  of  Odessa  before  the  Rev- 
olution; its  Italian-born  population  is  as 
targe  as  that  of  the  cities  of  Trieste 
and  Venice  combined;  its  German-born 
population  is  larger  than  that  of  the 
city  of  Bremen;  and  it  contained  one 
million  residents  of  Jewish  birth.  Prac- 
tically every  race  on  the  face  of  the 
earth  has  its  representatives  in  the  city. 

Frcriuently  likened  to  a  continuous 
W  rld'a  Fair.  New  York  offers  the 
sightseer  kalridnsc  pic  opportunities.  Its 
great  beaches,  its  tall  buildings,  its  im- 
posing edifices  housing  as  many  as  22.000 
tenants  under  one  rnof,  its  magnificent 
specimens  of  all  types  of  architecture, 
its  great  avenues  and  streets  are  but  a 
few  of  its  wonderi.  Its  parks,  vast  and 
expansive,  comprise  varied  furms  of 
scenery,  including  grassy  plains,  rolling 
and  almost  mountainous  country,  lakes 
and  streams,  and  bits  of  verdure  along 
the  Sound  and  Hudson. 

Along  the  city's  520  miles  nf  water 
frontage  arc  many  vast  stretches  of 
good  lathing  beaches,  and  yacht  and 
boat  clubs.  The  visitor  to  New  York 
may  leave  the  heart  of  the  city  and  take 
a  dip  in  the  ocean,  after  no  more  than 
half  an  hnur's  travel. 

For  the  motorist  New  York  has  some 
thousands  of  mites  of  broad  smooth 
thoroughfares,  and  within  a  day's  trip 
by  automobile,  over  splendid  roads,  are 
thousands  of  lovely  vistas. 

The  city's  stores  are  full  of  tempta- 
tions to  shoppers.  In  them  are  gathered 
the  cream  of  the  world's  merchandise. 
Not  only  are  there  many  department 
stores,  but  there  are  also  thousands  of 
specialty  shops  the  like  of  which  is  not 
tn  be  found  elsewhere. 

More  than  500  Conventions  are  held 
in  New  York  City  each  year.  Business, 
fraternal  and  scientific  and  other  or- 
ganizations find  it  greatly  to  their  ad- 
vantage to  hold  their  sessions  in  the 
Metropolis,  for  here  there  is  every  fa- 


cility for  the  accommodation  of  their 
meetings  and  the  delegates.  Usually 
conventions  in  New  York  attract  a  larg- 
er attendance  than  if  held  elsewhere. 
This  may  be  ascribed  to  the  magnitude 
of  attractions  and  diversions,  but  it  is 
also  due  to  New  York's  supremacy  as  a 
market,  and  in  the  arts  and  sciences. 
Many  trade  expositions  arc  held  in  the 
city.  At  these  fairs,  enormous  quanti- 
ties of  goods  are  sold  for  delivery  in  all 
parts  of  the  world. 

New  York,  it  has  been  said,  and  truth- 
fully so,  belongs  to  the  whole  country. 
It  is  a  friendly  place,  for  its  thousands 
of  citizens  have  been  recruited  from 
every  corner  of  the  world. 

New  York  City  is  rich  in  parks  and 
puhlic  improvements,  among  which  are 
some  wonderful  engineering  achieve- 
ments. 

The  five  boroughs  are  liberally 
sprinkled  with  breathing  spaces,  large 


The  port  of  New  York  has  771  miles 
of  direct  waterfront,  of  which  578  miles 
serve  New  York  City,  A  larger  part 
of  the  New  Y'ork  City  waterfront  is 
publicly  owned  and  is  being  intensively 
developed  by  the  city  authorities. 

Just  prior  to  the  World  War  there 
were  approximately  100  steamship  lines 
sailing  from  the  port  of  New  York,  en- 
gaged in  foreign  trade  throughout  the 
world,  and,  as  the  nation's  port,  over 
50%  of  the  foreign  commerce  of  the 
United  States  passes  through  the  port 
of  New  York. 

Fourteen  lines  operate  between  New 
York  harbor  and  points  locates!  upon 
Long  Island  Sound,  serving  those  points 
proper  and,  via  the  Long  Island  ports, 
the  New  England  territory. 

Six  lines  operate  in  the  coastwise 
trade  between  New  Y'ork  harbor  and 
Atlantic  and  Gulf  ports,  and  from  no 
other  port  in  the  United  States  is  the 


J>iMa  St  FnJ  rtanam 

Forty-oocoad  itrowt  an.  Broadway     Kara  Is  milled  buytng  powor  *■  wfckb  owory  want  al 
tbo  world  la  raoraaaalaa.    Tbla  olcluro  was  I  a*  an  a*  tb*  tho* tor*  ha  thai  district  worn 
dlachar*  ln»  til  air  aadlancoa. 


and  small ;  the  museums  contain  fine 
collections,  and  the  collections  of  living 
animals,  plants  and  fishes  boast  many 
rare  and  beautiful  specimens. 

The  commercial  supremacy  of  New 
York  City  is  largely  attributable  to  the 
fact  that  it  is  situated  at  the  port  of 
New  York,  with  its  magnificent  inland 
harhnr  located  at  the  confluence  of  tbe 
Hudson  River  and  Long  Island  Sound. 


Man-nttado  cliff*  of 


Uvollhood  and  habitation  in  tbair  nightly  glory 
— tho  light  of  antornrlaa  and  daring  an 


y  at  vlowad  Iroan  the  «by,  Every  light  aland* 
■d  tho  povir  to  sotlary  ivory  dooJro. 


Coastwise  trade  so  adequately  served. 
Kight  steamboat  lines,  operating  on  the 
Hudson  River,  serve  New  Y'ork  City. 

There  are  at  present  two  regular  canal 
lines  operating  between  New  York  City 
and  Buffalo  through  the  New  Y'ork 
State  Barge  Canal.  These  lines  have 
through  working  arrangements  with 
lake  packet  lines  running  between 
Buffalo  and  Cleveland,  Detroit.  Chi- 
cago and  Duluth. 
There  are  many 
canal  boats  en- 
gaged in  the  han- 
dling of  cargo-lots 
between  New  Y'ork 
and  Buffalo  and 
way  points  on  the 
New  Y'ork  State 
Barge  Canal.  The 
New  York  State 
Barge  Canal  is 
likewise  available 
as  a  means  of 
transportation  for 
reaching  Lake 
Ohamplain  and 
Canada. 

The  lines  oper- 
ating via  water 
routes,  both  in  for- 
eign and  domestic 
commerce  with  the 
business  they  orig- 
inate or  control, 
afford,  through  lite 
Port  of  New 
Y'ork.  the  "melting 
pot"  for  the  distrib- 
ution of  that  com- 
merce, and  no  other 
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— » SPACE  BUYERS  CHART  —  [g 
Population 

1900  Census   3,437,202 

1910  Census   4,766,883 

1915  Census  (Stale)  5553,885 

1920    5.620,048 

1920  Census  (Metropolitan  District!  8,312,451 


N.  Y.  City 


Diatrkt  la  given  by  Department  of 


  200,507 

Brooklyn    1,166,582 

Manhattan    1.850.093 

Queen*    152.999 

Richmond   67,021 


1910 

430,980 
1.634351 
2,131,542 

284,011 
85.969 


1900 


of 

N.  Y.  City 


184,257 


Nassau  Co.,  N.  Y.  .-.  

Westchester  Co..  N.  Y  

Rockland  Co..  \.  Y  

Co.,  N.  J  

Co..  N.  J  

Co.,  N.  J  

Co.,  N.  J   79,762 

Co.,  N.  J   155,202 

Union  Co.,  N.  J   99.3S1 

Monmouth  Co.,  N,  J   82,057 


of  Cenaua,  for  1920- 
Suic  Cental  i»i$ 
649,726 
1,825,534 
2,295.761 
389.233 
93,631 

ItM 
83,930 


1920 

7.12.016 
2.018356 
2,284,103 
469.042 
116331 


78. 141 

359.053 


46373 


512.886 
537,231 
114.426 
215,902 
140.197 
94,734 


344.086 
45348 
210,688 
651307 
629.124 
162,334 
259,148 
199,832 
101,906 


Note: 
41 


-As  defined  by  the  census  of  1910  the  Metropolitan  District  includes  in  addition  to  the  central  city: 
2  villain.  17  towns  and  17 


15 


NEW  YORK  CITY 

Chart  Showing 

Population  of  New  York  City  by 


The  above  chart  clearly  shown  the 
division  of  the  population  in  New  York 
City.  Manhattan  and  Brooklyn  to- 
gether hare  77%  of  the  total  popula- 
tion. Queens  Borough,  with  onl>  8" 
of  the  population,  is  aa  large  in  wniare 
miles  aa  Brooklyn  and  Manhattan  com- 
bined and  could  houto  as  many  |*iv,pte 


"BREAKING  INTO  NEW  YORK" 


A  Story  of  Successful  Experience  of  Much  Suggestive  Value  to  the  Manufacturer  with  Goods 
to  Sell  and  Afraid  to  Undertake  the  Plunge  Into  the  Greatest  Market  on  Earth 

By  JASON  ROGERS 

Publisher  of  THE  NEW  YORK  GLOBE 


REGARDLESS  of  general  opinion  to  the  contrary  the 
great  New  York  market  can  be  more  easily  and  profit- 
.  ably  entered  than  probably  any  of  the  other  com- 
munities pretending  to  possess  a  material  part  of  the 
purchasing  power  and  progressiveness  of  the  great  city  and 
surroundings  with  10,000,000  people  with  practically  limitless 
money  to  spend  for  necessities  and  luxuries. 

By  this  I  do  not  mean  that  anyone  can  come  in  and  quickly 
dominate  the  situation  without  the  expenditure  of  large  sums 
of  money.  What  I  do  mean  is  that  anyone  with  real  goods  for 
which  popular  demand  can  be  created  to  be  sold  at  attractive 
prices,  can  secure  larger  sales  for  less  money  per  sale  than  can 
be  obtained  anywhere  else  on  earth. 

In  order  to  prove  my  case  I  must  stick  to  facts,  to  experi- 
ences coming  directly  before  me  in  connection  with  the  various 
successful  campaigns  put  over  by  the  New  York  Globe.  Of 
necessity  my  story  will  be  a  Globe  office  story. 

What  I  say  regarding  the  things  done  by  The  Globe  could 
probably  in  part,  at  least,  be  duplicated  by  several  of  the  other 
worth-while  newspapers  and  may  be  far  surpassed  by  one  or 
two  others  did  they  but  intelligently  throw  their  great  power 
and  influence  behind  their  effort  as  we  have  done. 

Let  us  not  deal  with  formalities  so  common  in  newspaper 
and  advertising  arguments.    Let  us  go  through  with  facts 
regarding  a  dozen  or  more  widely  diversified  experiences, 
merely  to  indicate  unlimited  opportunities  in  other  directions. 
From  the  standpoint  of  the 


New  York  may  seem  the  most  difficult  and  expensive  market 
to  reach  of  any  he  has  to  tackle.  In  talks  with  many  national 
advertisers  I  think  I  am  safe  in  saying  that  an  average  of  their 
opinion  would  place  the  cost  of  a  real  introductory  campaign 
at  from  $30,000  to  $100,000. 

Not  long  ago  in  talking  with  one  of  the  brightest  advertising 
managers  of  a  specialty  with  national  distribution,  he  told  me, 
"Why,  Rogers,  we  don't  sell  enough  in  New  York  to  load  a 
shotgun."  I  asked  him  why,  and  he  said,  "Because  the  direc- 
tors have  never  felt  strong  enough  to  give  me  $100,000  to  do 
it  with." 

There  is  where  we  are.  When  I  show  you  how  the  New 
York  Globe  can  do  the  trick  for  10  or  20  per  cent,  of  that  sum, 
according  to  the  goods  to  be  sold,  and  prove  it  by  valid,  un- 
solicited testimonials  from  those  who  have  bought  and  paid 
for  the  use  of  the  service  and  secured  the  results,  you  will 
understand  that  I  am  going  to  try  and  convey  a  real  worth- 
while message  to  you. 

The  Globe  in  New  York,  as  many  of  you  know,  is  but  a 
moderately  sized  paper  as  circulations- go.  We  have  only 
170,000  a  day,  compared  with  five  others  ranging  in  the  300,000 
1  one  with  more  than  twice  that  total. 
The  point  I  want  to  make  here  is  that  if  The  Globe  single* 
in  produce  such  results  with  its  comparatively  small, 
well  conditioned  and  intensive  army,  what  truly  marvelous 
results  could  be  developed  if  other  newspapers  would  but 
apply  the  same  principles! 
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Population —  (Continued) 


r-'n  I  :  vr   'A  h  .- 

N*groe*   .  .  .  , 
Foreign  Born 
Student*  , . . 
Th« 


 *0%      Engliah  Reading   90.5% 

  2%     Factory  Worker*   tuJlfl 

  38%     famUle*   I.7M.M4 

 $5,867      Summer  Kce.rJet.tt    19% 

■  estimated  for  the  entire  Metropolitan  Diatrfcct. 


Population  U  the  primary  mteiurc  of  development,  and  of  mercantile  and 
in  -]■_■■-  r:-:  capacity.  Population  determine*  atxe  of  market*  and  of  bamtnea* 
opportunity  in  general.  Since  1900  New  York  City'*  increnae  has  be*n  at  tha 
rata  of  100.000  par  year.  Now  York  thue  adds  annual) y  to  the  local  market  a 
total  a*  groat        the  population  of  many  largo  cltle*. 

In  Ota  City  of  New  York  tha  6nni  for  birth  and  parentage  ahow  a  very  laria 
foreign  born  pa  ran  tag*,  and  an  aunoet  equally  large  population  of  native  born 
bat  having  foreign  born  parent*.  New  York  City  haa  40'V  foreign  born  and  38% 
foreign  paremta,  and  only  19%  native  parent*.  The  countiie*  furnishing  tha 
largest  foreign  population  ara  In  ordar  nameo  for  New  York  City:  Ruaaln,  Italy, 
Cetmany .  Ireland  and  A u atria. 

Tha  population  of  Ui*  city  I*  abnoet  entirely  white,  there  being  only  a 
*  number  of  Orientala  and  1.9%  negroea 
•   

r  POPULATION  <1»10>,  SHOWING  PhASONS  OVER  IS  YEARS 
OF  AGE,  BY  ACE,  SEX  AND  BIRTH. 


Total   

15  to  24  yaara. 
25  to  44  yaara. 
45  ye 
Age  i 


1.697.04* 
467.28? 
831.254 

393.30a 
».io* 


New  York  City 
F-mele 

1 .702.0*4      Native  white,  native 

J22.I97  parent.   

782.481  Nairn  wfc.lt*.  tor. 
395.800         o,  mlled  ne, 

Neg'ro*" 


J*6.**l  296.565 

457.4*6  499.4J) 

911.04*  0*4.927 

14.2*9  40.792 


of  oil  Borough.  riP«»».  ever  18  mn  al  •«•.  by  age. 


Manhattan 

Mala  Female 

056.870  054.  St 5  Native  white,  I 

2)7.948  271.827  parante  ... 

425.814  344.824  Nntlv,  white. 

188.392  I06.72J  or  railed  par .  . 

4.71*         1.191  Foreign  bora  whit. 


alive 


(or. 


1  18.621  1  19.791 

194.70*  210.977 

516.087  496.009 

23.495  27J40 


ratal   

IJ  to  24  year. 
25  ta  44  y« 

«»  : 


Mala. 
130.922 
40.918 
74.429 
J5.354 
221 


Total    3  59.30* 

13  to  24  yaara. 
23  to  44 


132.883 
270.330 


Total  

15  to  24  yaara.  . . 
2)  ta  44  yaara.  .  . 

<)  : 


Total   

13  to  24  yaara.  . . . 
25  to  44  yaara. . . . 
43  yaara  and  over. 
Ago  unknown  .... 


(8,806 

27.532 
46.530 
24.684 


31.141 
7.9*4 

14.131 
8.9*5 
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149.635 

44  813          parent.    23.949 

JJT  s      Natlva  white,  far. 

J,  ,Jj         or  ratted  par...  49.715 

'    ]%     Foreign  bora  wait*  73.628 

Nafta   1,43* 

Brooklyn 

375.314     Native  white, native 

170.608         parent.    111.312 

261.119     Native   white,  (or. 
143.333         or  mixed  par.  ..  1*9.200 
232      Foreign  born  white  269.965 
  7.8*9 

94.32*     Native  white.  natWa 

27.538        parent   22.0*4 

43.440     Native  whlta.  lor. 

23.31*        or  mixed  par    .  14.876 

"     &..h0.",.-h"'  ^ 


28.404 
7.611 

12.963 
7,819 
II 


Native  whlta.  natlva 
pareate   

Native  whlta,  (or. 
or  antsed  par .  -  . 

Foreign  bom  whlta 


8,967 
■  2.722 
194) 


34,772 
66.96 1 
1.7*0 


120.218 

188.460 

256.520 
9.4)0 


21.849 

36.040 


9.184 
10.317 
438 


Tha 


.  JJ.    The  ev< 
i  to  4.7. 
The  commuter,  from  L< 
The  total  trao.lt  vlaitote  or 
figure,  at  630.000  pat  day. 

The  percentage  ol  aummer 
je^eTeater  berauee  ol  the  raanr 


par  dwelling  for  Now  York  aa  a  whole  la  15  *.  and 
oa  par  family  in  the  City  aad 

lelaad  aad  New  jereey  aleae  are  580.000  a  day. 
utere  to  New  York  City  la  aatimated  In  rouad 


for  tha  Metropolitan  Dtatrict  natarally 
active  country  and  eralhore  reeorte  of 


"BREAKING  INTO  NEW  YORK* 


I  don't  say  this  in  any  spirit  of  boastfulness,  but  rather  in 
the  hope  that,  by  putting  it  that  way.  other  publishers  will  see 
the  advantage  of  closer  and  more  effective  co-operation  both 
among  themselves  and,  in  assisting,  to  make  advertising  more 
productive  of  results  than  any  one  has  ever  dreamed  of. 

Our  first  real  experience  in  developing  the  species  of  reader 
interest  and  reader  confidence,  which,  in  my  opinion,  has  made 
our  later  successes  a  possibility,  dates  back  to  1912  when  a  young 
man  named  Kobler  started  trying  to  see  me.  He  called  repeatedly 
for  six  or  eight  weeks  before  I  finally  consented  to  see  him. 

To  be  perfectly  frank  he  did  not  appeal  to  me  as  I  passed  him 
in  the  outer  office  as  worth  any  time  to  be  devoted  to  him  for 
consideration.  His  repeated  calls  finally  wore  on  my  nerves,  and 
I  decided  to  see  him  and  get  rid  of  him  once  for  all. 

He  came  into  my  office  and  stated  that  he  "wanted  to  go  to 
Paris,"  to  organize  a  department  of  "Original  Paris  Fashions." 
I  told  him  that  I  had  no  objection  to  bis  going  to  Paris,  but  that 
I  took  no  interest  in  the  development  of  Paris  fashions.  After  a 
talk  he  agreed  to  go  to  Paris  at  his  own  expense  if  I  would  but 
promise  to  consider  his  proposition  when  he  returned. 

That  brief  talk  was  the  starting  point  of  the  wonderful  things 
that  were  developed  in  direct  selling  plans  by  A.  J.  Kobler,  now 
with  the  Hearst  organization,  then  merely  an  unknown  man  of 
limited  advertising  experience,  but  brilliant  imagination  and  will- 
ingness to  work. 

Kobler  went  to  Paris  and  established  relations  with  Worth, 
Paquin,  Driscoll,  and  other  great  designers  and  came  back  loaded 
for  bear.  He  proposed  to  publish  a  daily  fashion  article,  illustrated 
with  drawings  by  Kelly,  showing  their  new  and  wonderful  designs. 

I,  like  many  other  newspaper  men,  thought  the  matter  would 
be  above  the  heads  of  the  people,  but  was  willing  to  try  it  "at 
your  own  price,"  as  Kobler  put  it.  He  started  at  $50  a  week,  if 
I  remember  correctly,  but  is  now  one  of  the  highest  paid  men  in 
the  advertising  business.  We  commenced  to  publish  the  stuff  and 
Kobler  commenced  to  get  advertising  from  specialty  shops  we 
had  never  had  in  The  Globe. 


That  fall  we  got  out  the  first  of  our  famous  fashion  numbers 
which  surpassed  anything  previously  attempted  by  a  daily  news- 
paper for  beauty  of  make-up,  for  fashion  news  merit,  and  gathered 
a  mass  of  advertising  which  were  read  with  as  much  interest  as 
the  reading  matter. 

Unlike  nearly  all  previous  special  numbers,  The  Globe's 
spring  and  fall  fashion  numbers  were  limited  to  the  representa- 
tion of  advertising  from  regular  advertisers  and  as  part  of  definite, 
well  conceived  and  carried  out  selling  campaigns,  and  produced 
handsome  results  for  every  one  concerned. 

Each  succeeding  number  since  then  up  to  the  war  period  was 
more  successful  than  the  one  ahead  of  it  and  practically  every 
advertiser  who  has  started  in  one  of  the  numbers  repeated  as  often 
as  we  got  them  out  with  swelling  volume  of  copy  in  the  regular 
daily  issues  of  The  Globe. 

Through  the  fashion  numbers,  daily  fashion  service,  fashion 
shows,  and  other  fashion  stunts,  The  Globe  interested  its  women 
readers  in  its  fashion  service  and  thus  fertilized  its  constituency 
in  a  way  no  other  newspaper  had  as  successfully  done,  which 
made  advertising  in  its  columns  universally  productive  of  results. 

Going  parallel  with  this  reader  stimulation  we,  by  systematic 
work  secured  the  substantial  interest  of  a  large  part  of  the  14,000 
or  15,000  dressmakers  of  New  York,  and  specialty  shops  and  big 
retail  stores  all  over  the  country.  This  produced  an  ideal  market 
place  for  the  man  with  a  fabric  or  women's  wear  article  he  desired 
to  put  out. 

The  big  retail  shops  in  New  York  recognized  the  importance 
and  hold  The  Globe  had  secured  on  so  large  a  part  of  the  buying 
public  in  New  York  by  constantly  increasing  the  volume  of  their 
advertising  in  its  columns,  until  The  Globe  carried  more  of  this 
business  than  any  other  newspaper  until  print  paper  shortage 
compelled  us  to  limit  its  volume. 

Growing  out  of  this  development,  or  rather  incidental  to  It, 
we  have  put  over  some  campaigns  worthy  of  note  and  which 
should  be  of  interest  to  any  one  wishing  to  break  into  New  York. 

Let  us  consider  just  a  few  high  spots. 
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NEW  YORK  CITY 


Location 


N-w  York  City  I*  located  In  the  extreme  aoutrvcu.at«rti  corner  of  N«w  York 
Stat*,  being  situated  around  the  nvotith  ol  the  Hudson  Rrvar. 

New  York  City  consists  o(  thm  extreme  eoutheaetern  corner  of  th*»  mainland 
ol  New  York  Stata,  tofotkar  with  two  lalaadla  in  Now  York  Harbor  and  a  portion 
of  the  extreme  end  of  Long  laland. 

Now  York  la  tfaa  tormtnua  of  nina  grant  railroad  systems:  New  York  Central 
R.  R..  New  York.  New  HaTen  h  Hartford  R.  R-.  Pannaylvania  R.  R..  Baltimore  * 
Ohio  R  R  .  Central  R,  R.  of  New  jeraey.  Er*  R-  R..  Lackawanna  R.  R  ,  Lehigh 
Valley  R  R  ,  Long  I.land  R.  R-.  New  Yorl  ' 
Shore  R  R  Theee  tinea  extend  to  and 
of  tke  United  State*. 

Within  th«  Metropolitan  District,  the  Prar.aylv.aL*  R  R.  hae  twelve  freight 
termlaaJa,  the  LanJgJi  Vailay  twelve.  New  York  Central  eighteen,  Lackawanna 
eight,  Baltimore  ft  Ohio  elx.  Erie  fourteen.  Central  R.  R.  of  Now  Jereey  aeven. 
WSm  Shore  and  New  York.  Ontario  and  Waetem  fonrtean  each.  The  New  York. 
New  Haven  *  Hartford  hae  eight  frvtght  termtnela,  the  Staten  laUnd  Rapid  Tranatt 
Ratlwer  twelve,  and  Long  laland  R.  R.  nine. 

Together  with  the  above  terminal*  there  are  thirteen  terminal  wmpinm 
which  accapt  freight  for  every  railroad  entering  New  York.  Theee  companies 
are  known  a*  auxiliary  or  contract  termlnala. 

Throe  terminate  of  the  Slate  Bern  Canal  are  located  in  the  Borough  of 
Queena.  Theee  termlnala  place  ell  of  the  advantage*  of  the  $  I  $0,000, 0(H)  deeper 
and  wider  Stata  Barege  Canal  at  the  dlepoaal  of  the  ehlnpere  of  New  York  City,  and 
materially  rednce  the  coat  of  traneportatton  of  raw  mat  erta  La  and  manufactured 
product*. 

There  are  fifteen  electric  evrftfee  railway  companle 
two  eleveted  companies,  two  eubway  companica.  two  i  

the  Hudson  Tube*  connecting  Newark,  N.  J.,  and  Intervening  point  a  with  New 
York  City.  The  linen  of  theee  companlaa  extend  far  out  into  the  suburbs  and 
connect  with  many  other  railway  ayatema  that  f*n»d  New  York  City  territory. 
Within  Metropolitan  New  York  there  are  twenty-one  railroad  paeeenger  terminal*. 

Otr  CWed  Aa 

New  York  City  la  the  targeet  and  moat  important  city,  not  only  In  the  United 
Statae,  or  in  the  weetern  Hemisphere,  but  In  the  entire  world.  It  la  the  grenteet 
financial  and  industrial  canter  in  the  United  State*.  New  York  le  the  world's 
greatest  pert.  It  la  the  chief  canter  of  trade  between  the  United  States  and 
Europe,  and  eJeo  one  of  the  principal  diatributing  pointa  for  • 

The  manufacturing  Industrie,  of  the  City  are  eepoclaUy 
that  New  York  la  the  targeet  atagla  market  an  the  country  fa 

I  teaW  ' 


ring  New  York  City; 
bue  compenlce  and 


producte.    The  volume  of  products  mads  and  distributed  In 


art  reaponalble  for  making  It  the  financial  canter  of  the 
In  New  York  City  there  |*  a  mar  he 
or  art  work  a  which  dose  not  ex  tat  to  a 


by  the  fact 
manufactured 
York  la  m  great 


country-  It  la  tha 
although 


Schools 

PUBLIC  SCHOOLS 

Manhattan   I 'J 

Bronx    »» 

Brooklyn  

Richmond  -   M 

HIGH  SCHOOLS 

Manhattan    # 

Bronx    ........ ,. r».e. .......... 

Brooklyn  •  

Que»»na   a, •■••*••*•*••<■  • 

Richmond   I 


Braaklvn 

Aderptii 

Brooklyn  Cottage 
Brooklyn  Law  School 
St.  FrancU  College  eac 


2U°I 
•..01 

Ja.40J 
7.»le 

I.JM 


Manhattan  a  a  it  Bran 

Barnard  College 
College  City  of  Now  YoHt 
Columbia  Onreerertr 
Forfiham  Unrveralty 
New  York  Unlverelty 
Manhattan  College 
Hunter  Collage 
Teacher.  College 


According  to  the  5up.nnt.nri.nt  at  Catholic  Schoola,  178  alarnentary 
In  tha  Archdloceae  opened  with  a  registration  of  mora  than  90.000  pupils  In  the 
InB  of  1920.  Thle  Inchidee  119  schools  In  tha  Boroughs  ol  Manhattan.  BronE. 
Richmond  and  Yonkere.  In  Manhattan  thar*  ara  7]  schools.  In  tha  Brneut  II  and 
In  Richmond  8.  Tha  total  number  of  pupils  registered  In  tha  thraa  borough,  are 
mora  than  7S.0M. 


MM  Boroughs  ol  Brooklyn  and 


(  b^the  Brooklyn 
N^Yo.k'.u'h  Is tot 


In  tha  City  of  N. 
the  moat  widely  known 


^u*°o"29T^^r,hTcr'~lT, 
l«.» 


ark  there  are  18  girls* 
r  Barnard  School.  Moot 


Thirty  boya*  preparatory  echoola  are  located  here-  Among  tha  baa 
ar*  Cleeon  Military  Academy.  Horace  Mann  School.  Berkeley  Irving  and  Columbia 
Grammar  School.  There  are  77  preparatory  achoola  altogether,  including  boye. 
(trla  and  co  educational. 


y  JASON  ROGERS,  Publisher  of  the  New  York  Globe 


Corset  as  an 
i  which  in  1914 


Take  the 
Here 

of  $4,000,000  a  year,  of  which  only  $100,000  was  in  New  York- 
a  mere  crumb  of  the  business  they  were  entitled  to.  They  had  a 
good  corset,  as  every  one  in  a  position  to  know  tells  me. 

They  had  tried  for  years  to  "Break  into  New  York"  without 
success.  They  had  spent  large  sums  of  money  trying  to  get  some 
of  the  important  stores  to  take  on  the  line.  They  were  willing 
to  spend  a  tot  of  money  to  break  into  society,  as  it  were,  but 
could  not  decide  upon  a  plan  to  put  it  over. 

Along  in  the  fall  of  1914  our  Mr.  Kobler  had  the  good  fortune 
to  meet  Mr.  Feldman,  then  the  advertising  manager  of  the  Gos- 
sard  Corset  Company,  and  told  him  that  he  thought  he  could 
show  him  how  to  "Break  into  New  York."  He  unfolded  a  plan 
which  won  the  approval  of  Mr,  Feldman  and  his  house,  and  got 
busy  with  him  preparing  the  copy. 

With  the  copy  in  hand  and  introduced  by  Mr.  Kobler,  start- 
ing with  pages  and  running  down  to  half  pages  and  quarters,  the 
Gossard  people  called  on  the  leading  big  shops  which  had  learned 
that  advertising  in  The  Globe  produced  results,  and  got  seven  or 
eight  of  the  leaders  to  put  in  a  stock. 

Through  the  proved  power  and  influence  of  The  Globe  the 
Gossard  concern  secured  orders  from  those  whom  they  had  not 
seen  able  previously  to  get  to.  The  advertising  did  the  rest  The 
itores  sold  the  goods,  the  people  liked  them,  the  Gossard  had 
'Broken  into  New  York." 

Here  is  a  letter  from  Mr.  Gossard.  which  proves  better  than 
of  mine  his  complete  satisfaction : 


23.  1916. 


The  H.  W.  Gossard  Co., 
Chicago. 

The  New  York  Globe,  New  York, 

Attention  Mr.  A.  J.  Kobler,  Advertising  Director. 

Gentlemen:  It  is  a  pleasure  to  recognize  demonstrated  merit 
and  give  it  due  credit. 

Since  we  began  using  The  Globe  last  fall  we  have  received 


much  valuable  co -operation,  and  our  present  50,000-line  contract 
with  you  it  the  result.  Indeed,  within  that  period  most  of  the  best 
(tores  in  New  York  City  have  arranged  to  supply  our  merchandise 
to  the  women  of  New  York. 

The  tremendous  increase  in  our  eastern  business  has  made  it 
necessary  for  us  to  open  a  warehouse,  with  general  offices,  for  the 
transaction  of  our  New  York  City  business^and  eastern  trade.  ^ 

newspaper.  I  am.  Yours  very  truly, 

(Signed)  H.  W.  GOSSARD. 

A  50,000-line  campaign  from  a  corset  house  in  a  single  news- 
paper is  a  whale  of  a  contract.  Thus  for  a  comparatively  small 
sum,  I  think  it  was  about  $12,500,  The  Globe  was  able  to  give 
Mr.  Gossard  a  market  and  distribution  which  he  probably  could 
not  have  secured  for  ten  times  the  amount  and  perhaps  months 
or  years  of  waiting  by  the  ordinary  route. 

If  you  want  further  details  of  verification  I  cordially  invite 
you  to  write  to  Mr.  Gossard  or  Mr.  Feldman,  whom  1  am  pleased 
to  count  as  loyal  boosters  of  the  sort  of  service  The  Globe  renders 
and  will  render  to  any  manufacturer  with  the  courage  and  will- 
ingness to  let  us  help  him  "Break  into  New  York." 

Having  very  briefly  disposed  of  the  Gossard  experience  let 
me  show  you  how  we  helped  another  sort  of  advertiser  firmly 
and  solidly  on  to  his  feet.  I  refer  to  "Worth,"  a  specialty  shop 
on  Thirty-fourth  Street,  just  east  of  Sixth  Avenue. 

During  the  fall  of  1914  our  Mr.  Kobler  got  wind  that  a  Mr. 
Solomon  was  going  to  open  a  shop  on  Thirty-fourth  Street. 
He  immediately  got  in  touch  with  him  and  told  him  that  he 
thought  he  could  help  him  "Break  into  New  York."  Kobler  < 
got  in  touch  with  Sigmund  Kahn,  who  was  to  be  the  , 
agent,  and  shaped  up  a  campaign. 

From  the  very  start  the  campaign  was  a  success,  and  Mr. 
Solomon's  business  grew  to  a  volume  that  required  more  floor 
space  to  take  care  of  the  traffic.  His  advertising  increased  and 
the  resulting  new  business  continued  to  grow.  He  advertised 
in  no  other  New  York  newspaper  for  over  a  year.  His  i 
all  about  the  same  size,  150  lines  by  two  or  three. 
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Survey  In  Twenty-seven  Parts — Part  4 

NEW  YORK  CITY 


Schools™  (Continued) 


Four  well  known  law 
School,  Brooklyn  Law  School 
Low  School  ora  olao  loco  tod 


Including  Columbia  Law  School.  Forrtham  Law 
•  St.  Lawranco  Uoivsrsity  and  Now  York  Unlvereity 
New  York. 


There  are  15  medical  achoola,  all  largo  and  wall  known;  the  most  prominent 
ere  the  College  of  Pharmacy.  Cornell  Untverelty  Medical  Collage.  New  York  Poet 
Graduate  Medical  School.  University  and  Bellevue  Hoapttal  Medical  College.  Long 
■aland  College  Hoapttal. 

Mrw  York  Unlv.ralty  School  ol 

There  are  )J  mualc  achoola.  Including  National  Caeieervatory  of  Muale.  New 
York  College  of  Mualc  Brooklyn  Conservatory  of  Mualc 


Fifteen 
Institute  ol 

The  M 


technical 
Brooklyn. 

York  School 


4a.  Including   the   Pratt   Inetftute  and  Polytechnic 


..  jf  Journalism.  Union  Theological  Seminary.  Savage 
School  for  Physical  Education.  New  York  School  of  Fine  and  Applied  Arte  and 
New  York  Institute  for  the  Instruction  ol  the  Deal  and  Dumb  are  other  prominent 
and  well  known  special  achoola  ol  education. 


Churches 

Brooklyn 


Baptist  . 
Christian 
Christian 
Congregational  . 
Disciples  ol  Christ 


IJ 
1 
» 
32 
4 
t 

Fv.ni.llct  Synod  oIN.  A   I 

Jewish    .     .   .  '.  '.  '.  '.  '.  IJ 

Lutheran   67 

Methodist  Episcopal    47 

Methodist  Episcopal.  African   1 

4 

I 


3 

Methodist  Protestant    2 

Pentecostal   3 

Presbyterian  .    45 

Presbyterian  United   4 

Protestant  Epiecopal   »• 


Reformed  Church  of  America 
Reformed  Church  of  United  States 


Seventh  Day  Adventlst 

Swedenboriclnn   

Unitarian  

Universalis! 


29 
4 


Churches —  ( Continued ) 


Manhattan  and  Bronx 


Baptiet   J* 

Calvlnietlc  Methodlet   I 

Christian  Science   I) 

Congregational   II 

Catholic  Apoetollc   2 


Disciples  of  Christ 

Evangelical  Association  

Protestant  Epiecopal  

Reformed  Church  of  America. 
Reformed  Church  In  the  U.  S. 


Carmen  Evangelical  Synod  of  N  A . 


J 
2 
•I 
24 
2 
I 
2 
2 


Jewish    •>•■< 

Lutheran  ....»•...*•   42 

Methodlet  Epiecopal   54 

Methodist  Episcopal  African   I 

Methodist  Episcopal.  Zlon   2 


Moravian 

Presbyterian   

Presbyterian.  Reformed 
Presbyterian.  United  .  . 
Seventh  Day  Adventlst 

Unitarian  , 

Universalis! 


2 
U 
2 
} 
i 
1 


Medio 

Methodist  Protest. nt   I 

Presbyterian   ,  .  20 

Protestent  Episcopal   SI 

Reformed    IB 

I 
• 


Baptist  .  . 
Christian  S 
Disciples  of  Christ 
Evangelical  Union 


Richmond 


6  |  Moravian   5 

I       Presbyterian    2 

1       Protestant  Episcopal   12 

1  Reformed   4 

S      Unitarian   I 

2  Rom.n*Ca1hnllc  I* 
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I  think  he  was  particularly  fortunate  in  the  selection  of  the 
type  used  for  the  same — "Worth,"  and  more  particularly  for  his 
good  sense  in  buying  plenty  of  white  space  so  as  to  make  the 
advertisement  stick  up  regardless  of  how  it  was  placed  on  any 
page  of  the  newspaper. 

The  "Worth"  advertising  is  the  best  sort  of  a  demonstration 
of  an  ad  which  cannot  be  buried.  It  shines  like  a  bright  diamond 
from  any  printed  page  no  matter  where  placed  and,  of  course, 
attracts  attention,  which  is  what  advertising  is  primarily  designed 
to  do. 

The  "Worth"  business  has  grown  until  today  it  occupies  all 
the  front  on  the  street  that  he  could  get  and  as  much  of  the 
second  floor  of  the  building  as  he  can  secure.  In  1915  he  took 
on  other  newspapers  at  our  suggestion,  and  the  business  con- 
tinues to  grow,  and  my  prediction  is  that  in  the  course  of  a 
few  years,  the  "Worth"  concern  will  become  one  of  our  big  retail 
specialty  shops. 

Here  is  a  letter  from  Mr.  Solomon,  dated  February  4,  1915,  a 
short  time  after  the  advertising  started,  and  another  of  October 
10,  1916,  one  year  and  ten  months  from  the  start: 

WORTH 
Importers  and  Designers 
45  West  34th  Street 

Mr.  A.  J  Kobler.  Ntw  York»  F«b-  4,  1915. 

New  York  Globe,  New  York  City. 

Dear  Sir:  I  wi»h  to  thank  you  for  the  very  nice  way  you  are 
treating  us.  You  are  one  of  those  rare  chaps  in  the  advertising 
game  that  do  considerably  more  than  you  promise,  and  I  am 
grateful  to  yourgelf  and  your  paper.  To  you,  for  perguading  me 
to  enter  an  advertising  campaign  with  you,  and  your  paper  for  the 
excellent  results  achieved. 

Should  you  require  a  service  from  me  I  shall  be  very  happy 

Yours  very  truly, 

(Signed)  LOUIS  R.  SOLOMON, 

President  and  Treasurer. 


WORTH 
Importers  and  I 

4S  West  34th  Street 
Mr.  lason  Rogers,  New  York,  Oct,  31.  1916. 

Publisher,  New  York  Globe. 

Dear  Mr.  Rogers:  It  is  now  some  time  since  we  begaa  adver- 
tising. 

We  used  the  New  York  Globe  almost  exclusively  for  the  first 
nine  months  and  received  such  excellent  results  that  it  encouraged 
us  to  spread  out  in  our  advertising  and  also  to  greatly  enlarge  our 
place  of  business. 

We  made  up  our  minds  at  the  beginning  of  our  advertising 
career  not  to  quote  comparative  prices  in  women's  apparel.  Styles 
change  so  rapidly  that  values  merely  exist  for  the  time  being,  and 
to  quote  earlier  figures  and  compare  them  with  later  prices  would 
unintentionally  deceive  the  reader.  When  the  style  changes  the 
value  of  a  garment  is  materially  decreased. 

You  will  note  that  we  use  only  simple  language  in  describing 
the  articles  which  we  advertise.   All  the  things  I  have  mentioned, 
together  with  the  excellent  medium  that  your  paper  has 
to  be,  undoubtedly  contributed  greatly  to  the  success  of 
tising  and  I  am  glad  of  this  opportunity  to  extend  my 
your  kind  co-operation.         Yours  very  truly, 

'■WORT  H," 

(Signed)  Louis  R.  Solomon, 
President. 

Results  of  this  kind  don't  simply  just  grow,  like  Topsy.  The 
Worth  advertising  was  a  kind  that  inspired  confidence.  Its  dis- 
play was  neat  and  attractive.  The  store  gave  genuine  service  and 
real  values,  and  success  has  been  the  result. 

In  the  food  line  the  feats  performed  by  The  Globe  I  think 
stand  unique  in  the  records  of  the  newspaper  business.  Com- 
mencing in  December,  1912,  we  started  our  Pure  Food  Campaign 
under  the  direction  of  Alfred  W.  McCann  absolutely  without 
regard  to  advertising  and  purely  as  a  newspaper  stunt,  the  same 
as  would  be  a  campaign  against  loan  sharks  or  other  malefactors. 

In  a  few  weeks  McCann  was  inundated  with  invitations  to 
speak  before  women's  clubs,  and  we  commenced  to  hear  com- 
plaints from  advertisers  affected  by  his  crusading,  but  balancing 
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NEW  YORK  CITY 


Theatres 

Mot  mil 

  170        22         31         5         7         5*  6 

  24*        83         IB        10         4  6 

Bronx    48         »  5         1  1  2 

Queens    49         43  4  2 

Rkhmond    13  2  1  1 

ToU)  .........      524       179         59       16       12         64  9 

There  »r«  eight  bonscs  with  theatre  licenses  now  playing  motion  pklWUA 

The  nvciixf  -ratia*  capacity  ol  all  Ihe  motion  picture  th**t»e»  it  90S.  The 
average  of  vaudeville  house*  it  I.J07,  burlfWjTJf.  l.JM;  p-rnduiliimt.  1,305.  The 
average  sealing  capacity  of  All  claatci  ol  theatre*  it  705,  and  the  toUl  Kiting  capacity 
ji  aJl  cluwi  of  theatres  it  *70,494. 

Tb«  largrtt  motion  nocture  theatre  in  thr  world  It  the  Captt«tt  mating  S  JO©  people 
coenfortably.  It  wil  two  rnri  under  ciirwtfnct.on  anil  com  lJ.D0O.O00.  The  Hippo 
drome  teats  S.W  peop*f  anil  hat  the  honor  of  having  the  largest  s|age  Thr  Strand, 
kialto  and  Rivoli  thratTCt,  devoted  to  motion  picture!  exclusively,  teat  J. 500,  1,980 
and  2,£$0  retpeetivcJy. 

At  tbe  pretest  time  there  are  four  vaudeville  houses  under  eonatractiun  in  New 
York  City  and  they  will  teat  About  J.500  apiece  Therr  are  al«i  eight  theatre*  now 
bring  built  that  are  to  be  used  for  product  inn  t  which  will  open  during  the  next  year. 

The  borne  of  Grand  Opera  it  the  Metro  poll  tan  Opera  Uoute.  More  recently 
The  Manhattan  Opera  Hows*,  the  Lexingtuu  Avenue  Theatre  and  the  Century  are 
also  a  ted  for  Grand  Opera  at  lira** 

Toe  moat  widely  known  carnival,  eskibttion,  cirewt  and  tport  arena  ii  the  famoui 
Maditon  Square  Garden, 

The.  Metropolitan  Museum  of  Art  it  the  recognised  leader  of  all  muteumt  devoted 


Suburban  and  Farm  Residents 

Th*  MMroprfil.il  Durtricl  of  New  Y.rk  City  i»tliiir,  Nmuii  CMnty.  |Tm 
Cowily.  Rockland  CouMy  in  Nrw   Yoik  Suie  »ni  Bftffn  »>ii«ty.  E" 
Hudson  t:«»nty,  M..l.l!cw»  Cmi,.  Pmuic  County.  U«K.»  County  •«"! 
fV^inly  in   \cw  )rt*rf. 

New  York  Slale  Section  of  Metropolitan  District 

The  p.ln.ii-1  rites  *nd  !„„■,,       Ik.  mrlroyiliH.  iulnct  ;t 


NASSAU  COUNTY  l«O0 

Tnwit  of  Hrmnrtr.il     

Town  of  Xorlh  Hrmnitcd    

To.n  ol  Oyster  Bay  

WESTCHESTER  COUNTY  I00O 

Town  ol  Easichrster    3.0*0 

Town  of  Manianinecst    3..41 

T..«n     i   IvihtfM   1.571 

4'ily  ol   Mount  Vernon   21,22$ 

City  "f  N'»  Boekelte    I4.7JO 

City  of  Ynukert    47.9J1 

PstMn    ifi.JSH 

Oahfevj    l,m 

Tirrytowsi   4,770 

Port  OJMM   t.   7.440 

whitf  rwM   ..«* 

ROCKLAND  COUNTY  I»00 

Town  of  lU..,.lr.»   »,»74 

Ny.ck    4J71 


44.297 
1 7.11.1 1 
21.H02 

1(10 

6.4.'.' 

1.  vnt 

2,99« 
50,919 
21.B67 
79.80J 

11.480 
5.600 
12J09 
15.949 

1010 

9.W$ 
4.619 

2.  JS3 


1*20 

9.572 
7.TO1 

5.195 

42.726 
M.2I) 
100.176 
I  S.«*H 
10.739 
}.»07 
14..S75 
21.011 

1920 

9,027 
4.444 


J.154 


3y  JASON  ROGERS,  Publisher  of  the  New  York  Globe 


one  thing  with  the  other  we  decided  that  it  was  better  policy  to 
please  the  women  and  the  reader  than  to  forego  the  benefits  that 
would  be  derived  from  such  a  campaign  by  listening  to  the  whin- 
ing of  the  weak  sisters  among  our  advertisers. 

Owing  to  the  fact  that  if  we  had  solicited  advertising  from 
food  makers  during  the  early  months  of  the  food  campaign  we 
might  have  been  characterized  as  blackmailers  and  crooks,  we 
did  not  solicit  a  single  line  of  business  until  April,  1914,  sixteen 
months  after  the  campaign  had  started,  when  we  launched  our 
Pure  Food  Directory  as  a  method  of  answering  upwards  of  50,000 
letters  previously  received  by  McCann,  asking  what  foods  were 
good  and  where  they  could  be  bought. 

The  response  to  this  advertising  in  the  Food  Directory  was  to 
me.  who  had  been  in  the  business  for  over  thirty  years,  a  com- 
plete revelation.  Many  products  which  were  comparatively 
unknown  immediately  sprang  into  big  sellers.  It  was  like  letting 
loose  the  water  of  a  large  lake  through  a  mill-race.  Our  readers 
simply  flooded  the  stores,  asking  for  the  articles  which  were 
admitted  to  the  Directory  after  examination  by  Mr.  McCann. 

Take  Wheatsworth  Biscuit  as  an  example.  Here  was  a  product 
selling  in  very  small  quantities  owing  to  the  difficulties  of  its 
manufacturer,  with  limited  capital,  getting  any  sort  of  co-opera- 
tion from  the  jobbers  and  dealers. 

F.  H.  Bennett  who  had  several  years'  experience  as  traveling 
salesman  and  in  other  capacities  for  one  of  the  largest  concerns 
doing  business  with  the  grocery  trade  all  over  the  country  decided 
that  there  was  not  the  sort  of  future  he  desired  with  the  large 
corporation  and  that  he  would  start  in  business  for  himself. 

He  raised  a  small  amount  of  money  to  equip  a  modest  little 
factory  and  started  making  and  selling  ordinary  cheap  crackers. 
He  built  up  a  fair  business,  but  after  nearly  four  years  of  -it 
decided  that,  if  he  was  ever  going  to  establish  such  a  business 
as  he  wanted,  he  must  specialize  and  get  up  a  line  of  meritorious 
goods  for  which  he  could  create  a  demand. 

In  January,  1914,  he  brought  out  a  real  whole  wheat  biscuit 
which  he  named  "Wheatsworth"  and  started  to  introduce  it  on 


the  market  by  the  usual  jobber,  dealer,  and  consumer  route.  He 
first  consulted  the  jobbers,  who  forced  him  to  name  a  price  far 
below  the  line  of  safety  before  they  would  deign  to  take  on  the 
goods  or  undertake  to  fill  the  orders  of  the  trade. 

The  manufacturer  stood  the  gaff,  as  most  other  manufacturers 
do,  and  started  supplying  a  limited  quantity  of  the  goods  to  the 
jobber,  who  calmly  placed  them  in  stock  until  such  time  as  the 
dealers  demanded  supplies.  The  jobber  did  nothing  to  stimulate 
the  sale  of  the  goods.  One  jobber  sold  fifty  dozen  in  January, 
150  dozen  in  February,  200  dozen  in  March,  and  seventy  dozen 
in  April,  and  the  manufacturer  very  naturally  was  discouraged. 

Carefully  watching  the  food  market,  the  manufacturer  dis- 
covered that  he  was  up  against  a  system  which  would  apparently 
force  him  to  give  up  this  wonderfully  valuable  article  of  food,  and 
in  desperation  and  as  a  final  test  decided  to  advertise  it  in  The 
Globe's  "Pure  Food  Directory"  after  Mr.  McCann  had 
the  product  and  approved  of  it 

orth"  Biscuit,  being  found  strictly  as 
to  the  "Pure  Food  Directory"  and  wai 
to  Globe  readers  as  a  certified  food  on  April  18th.  In  less  than 
three  months  it  developed  into  one  of  the  successes  of  the  present- 
day  local  food  world.  Globe  readers,  everywhere  demanding  it, 
produced  a  direct  consumer  demand  which  quickly  compelled  well 
over  two  thousand  grocers  to  carry  it  in  stock. 

"Wheatsworth"  Biscuit  was  given  no  other  publicity  than  that 
of  The  Globe.  It  was  not  handled  by  jobbers  in  the  ordinary 
way.  but  was  sold  direct  to  grocers.  It  allows  a  liberal  margin 
of  profit  to  the  dealer,  pays  a  fair  profit  to  the  manufacturer  and 
permits  him  to  pay  fair  wages  and  buy  the  best  grade  of  raw 
material  on  the  market. 

From  a  standing  start,  "Wheatsworth"  Biscuit  has  been 
developed  to  a  volume  of  business  which  is  compelling  its  manu- 
facturers to  plan  a  new  and  much  larger  factory.  They  are  work- 
ing their  force  to  the  limit  and  have  dropped  several  ordinary 
cracker  lines  that  the  facilities  of  the  plant  may  be  devoted  to 
meeting  the  demand  for  "Wheatsworth." 
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Suburban  and  Farm  Residents— (Continued) 


Population — New  Jersey 


BERGEN  COUNTY  18O0 

Borough    .... 

ennelda    729 

Carltfadt   2,547 

ClifTaide  Park    968 

Hotter    ■ 

CrnakU]    .  .   486 

Delfore]    744 

Drm-lTMt    .... 

Dantont    643 

Ean  Rutherford    2.640 

EHftwalrr   1.00* 

City  of  Engl-wood    Ml) 

F.nglewood  Chfle  Borough    218 

rwpMtw   i.oo3 

Fort  I-ee   .... 

Town  of  Harkrnaaci    9.443 

Harrington  Pork  Borough     

Haabrouck  Heighta  Borough   1.2SS 

If  awanh   Borough   .... 

Leonia    V* 

Lit  Lit  VttTf   1 ,240 

Lodi  Doroofh    1,917 

MoonaclSi*    .... 

North  ArUngton  Bofotitih    290 

Norwood  Rnrough   . . . . 

Old  T«m*ji  Boroogb    269 

Overptclc  Town.tl.ii>    1,987 

P.liMdei  Park  Boro«|b    «44 

HlllJil  Borough    S61 

Ruihrrford  Boroagh    4.411 

Tcineck      766 

TVnifty  Boroaxh    1,746 

WaQinfCon  Bnrooth  ,  ,  ,    1,812 

Woodriilae    Sfl2 

"''Y.Y.Y.Y.Y.'.Y.'. 


IflO 

tit 

1,991 

Mil 

3,807 
3,394 
1,483 

sso 

I.OOS 
560 
1.78J 
4.275 
2.655 
9,924 
410 
2.441 
4.472 
,4.050 

MM 

2.J41 
4.13» 
63« 
437 
5*4 
30  S 
4.512 
1.41 1 
736 
7.04S 
2.0*2 
2.756 
.1  441 
1.043 


5.416 
1.870 


350 
3.667 
3.906 
4.472 
5.709 
1.840 

942 
1.284 

654 
2.537 
5.463 
3.530 
11.617 

594 
4.882 
5.761 
17.667 

627 
2.89  S 

748 
2.979 
2.71  S 
8.175 
1,194 
1.767 

820 

404 
8,570 
2,633 
1,077 
9,497 
4,192 
3.4SO 
5,715 
1.92) 
19.381 
2,24) 

497 


Belleville    5,907 

Town  of  BloomrWld    9,6*8 

Ci1r  of  EaM  Orange    21,506 

den  Ridge  Borough    1,960 

Town  of  Irvinglon    5.J55 

Town  of   Montebur    IJ.ttJ 

City  of  Newark    246.070 

Town  of  Nwtlejr    .  •  •  • 

CttT  of  Orange    24.141 

South  Orange  Village    4.608 

Wral  Orange  i   6.889 

Verona  Borough   •   .... 

Cald.ell  Borougli    1467 

Mill  turn    2.837 

HUDSON  COUNTY  1*00 

City  of   Da yo fine   32, 

float  Newark  Borough  

Town  of  Guttenberg  

Town  of  llarriaon  

CU»  of  Hoboken   

Jerrey  CMi  

Town  of  Kearny   

North  Bergen  Townahip  

Srcaurua  Borough   

Town  of  Union   'M* 


MIDDLESEX  COUNTY 

City  of  Perth  Amboy   

Kouaeielt  Borough   

Woodheldge  Tot 
South  Amboy  . 
New  BrunawKk 

Dunellon   

Mr  lot  hen   

Sa>reville   

Milltowtl 


17.699 

7.6)1 
6.J49 
20.006 
1.239 
1.786 
4.155 
561 
2.792 


1*10 

9.891 

15,070 
34,371 

3,260 
ll,*77 
21.550 
347,469 

6.009 

6.014 

1.675 
2.2)6 
3.720 

19IO 

55.545 
3.16) 
5.647 
14,498 
70.324 
267.770 
IMW 
15.662 
4.740 
21.023 
II.22H 
Ji.ai  1 


32,121 
5,786 
8.948 
7.007 

23.168 
1.990 
2.1)8 
5.783 
1.584 
4.772 
2.075 


1920 

15.660 
22,019 
50.7 10 
4.620 
25,480 
28.810 
414,214 
9,421 
33.268 
7,274 
15,573 
3.039 
3.993 
4.633 

l»JO 

76.754 
3,057 
6.726 
15.721 
68.166 

29«,n-9 
26.724 

HE 


41.70? 
11,047 

'MS 
7.897 

32.779 

3J94 

3.334 

7.181 

2.57) 
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This  story  of  "Wheatsworth"  Biscuit  is  a  simple  statement 
of  fact  without  any  exaggeration  or  coloring,  as  F.  H.  Bennett 
will  gladly  prove  to  any  one  entitled  to  the  information.  To  say 
that  F.  H.  Bennett  Biscuit  Co.  were  more  than  satisfied  with 
the  results  would  be  putting  it  very  mildly.  This  experience 
is  the  same  as  that  of  other  manufacturers  of 


:  of  quality  entitling  them  to  listing  in  The  Globe's 
"Pure  Food  Directory"  and  to  certification  by  Mr.  McCann. 

Here  is  a  letter  from  Wheatsworth  dated  February  25,  1921, 
after  nearly  seven  consecutive  years'  use  of  The  Globe's  Pure  Food 
Directory  and  the  general  use  of  Urge  copy  elsewhere  in  the 
Globe: 

Mr.  Jason  Rogers,  Publisher.  February  25,  1921. 

New  York  Globe, 
73  D«y  Street, 
New  York  City. 
_  Mr.  Rogers : 

What  do  we  think  of  The  New  York  Globe  as  >  medium  for 
advertising;  food  products? 

Well,  Mr.  Rogers,  to  do  justice  to  the 


several  paces. 

We  believe 
the  work  of  Mr. 


through  your  "Pure  Food  Directory,"  and 
Alfred  McCann,  you  are  giving  the  manufacturer 
food  products  a  more  valuable  and  more  resultful 
than  any  other  newspaper  in  the  country. 
Further  than  that,  we  believe  that  your  program  with  regard 
to  foods  which  you  have  followed  during  the  past  eight  or  ten 
years,  is  the  only  kind  of  a  program  that  represents  service  of 
real  and  enduring  value  to  the  food  advertiser. 

I  believe  The  Globe  should  be  made  the  very  basis  and  foun- 
dation of  any  plan  for  developing  the  New  York  market  for  any 
good  food  product. 

Mr.  F  H.  Bennett,  our  Treasurer  and  General  Manager,  con- 
curs heartily  in  this  opinion,  and  suggests  adding  that  our  view- 
point is  that  of  a  manufacturer  who  has  successfully  sold  his 
products  in  this  market  for  over  ten  years,  using  The  Globe  and  its 
service  continuously  and  extensively  for  the  past  eight  years. 

Yours  very  truly. 
F.  H.  BENNETT  BISCUIT  COMPANY, 


FAH:MT. 


(Signed)  FRANK  A  HARTWELL, 
Sales  and  Advertising  Manager. 


Now  let  us  skip  to  the  "Mormanna  campaign."  in  which  we 
achieved  truly  wonderful  results  for  an  unknown  product. 

The  Tokstad-Burger  Co.,  during  April,  1914,  started  adver- 
tising their  "Normanna  Kippered  Herring"  in  The  Globe's  Pure 
Food  Directory,  and  without  any  additional  advertising  secured 
a  very  thorough  distribution  among  the  grocers  in  New  York 
and  vicinity. 

Under  date  of  June  1,  Mr.  L  Tokstad  wrote  The  Globe  as 
follows : 

"When  you  started  your  Pure  Food  Directory  ws  were  glad 
to  be  admitted  with  our  NORMANNA  products  because  your  idea 
struck  us  as  the  acme  of  constructive  salesmanship.  The  result, 
however,  surpassed  our  fondest  anticipations. 


"The  NORMANNA  boneless  kippered  herring,  only  conceived 
by  us  as  an  idea  in  January,  this  year,  and  packed  in  Norway  un- 
der our  supervision  during  February  and  March,  e 
unknown,  seemed  to  leap  into  the  limelight  as  soon  aa 
in  your  certified  directory,  and  the 
the  metropolitan  territory  by  mail,  by 
form  of  numerous  personal  calls.'* 


in  the 


Instead  of  appropriating  anywhere  from  $25,000  to  $100,000 
for  breaking  into  the  New  York  market  in  the  old  way,  these 
young  Norwegians,  appreciating  the  sincerity  of  Mr.  McCann 
and  The  Globe,  and  recognizing  the  confidence  the  readers  of  the 
paper  had  in  its  recommendations,  applied  for  a  listing  in  its 
Pure  Food  Directory,  and  after  due  examination  made  their 
appeal  to  Globe  readers. 

Immediately  the  readers  of  The  Globe  commenced  to  ask  their 
grocers  to  procure  Normanna  Kippered  Herring  for  them  and 
the  product  was  established  as  a  big  seller.  The  immense  con- 
sumer demand  created  by  recommendation  and  endorsement  of 
Mr.  McCann  and  The  Globe,  was  all  that  was  required  to  do 
the  trick 

Under  date  of  February  24,  1921,  Mr.  Tokstad  sent  the  follow- 
ing, which  is  self-explanatory: 
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Suburban  and  Farm  Resident8--(Continued) 

Population  New  Jersey  Section  of  Metropolitan  District  (Continued) 


Ultle  Falls  Township    2.908      3,750  3310 

City  of  Pe«aic    17,777     54,773  63,824 


Chy  of 


....    105.171    125.600  135.866 


CUrk 

Craaford  

City  of  Elisabeth  

Garwood  Borough  .... 
Kenilworth  Borough  . . 


Roeelle  Park  Borough 


2360 

3.435 

2.096 

3.400 

5.135 

847 

1.060 

2.008 

374 

794 

3j641 

5,986 

52.130 

73.409 

95.682 

1.118 

1,959 

779 

1312 

619 

1.988 

6,602 

7,935 

9337 

11,042 

1.652 

2.725 

5.737 

3.138 

4315 

3.419 

3.962 

15369 

20350 

27,700 

5302 

7300 

10.174 

A.bur,  Park    4,148     10,150  12.400 

Bradley  Beach  Borough  ...  982      1307  2307 

Ealantown    3,021 

Freehold    2,934 

Keyport    3.413 


2.682 
4,768 
4,415 


2376 
3333 
3354 

8372     13398  13321 

1300      1382  1,705 

1311      1346  1,910 


Although  farming  and  dainlng  districta 
thought  of  when  vimalixuig  New  York  City,  it  la 
well  for  national  advertisers  to  bear  in  mind  that  witbin 
the  New  Jersey  aectiona,  Westchester  and  Rockland 
County  district*  and  long  I  aland  area*,  there  are  many 
important  (arms  and  dairies.  New  York  ia  a  nighty 
market  for  garden  product*,  eggs  and  fowl.  One  hods 
a  ready  market  for  any  Implement  front  farm  tractor  to 
garden  ho*e  in  the  Metropolitan  area,  in  apite  of  the 
mental  picture  of  «ky»crapera  and  apartment  houses 
to  often  accompanying  the  thought  of  marketing  a 
product  in  New  York  through  advertising  in  New  York 
City, 


NEW  YORK  CITY 


CHART  SHOWING 
PERCENTAGE  OF 

lnco.se  Tax  Paid  by 
Each  State 


total  net  income  of  12,719,713,784  or 
31.41  per  cent  of  the  whole,  while 
Pennsylvania  waa  next  with  a  tax  of 
$137,78)370  representing  12.22  per  cent. 
Illinois  waa  third  with  a  total  tax  of 
$84360.642  or  730  per  cent,  followed 
by  MaaaacW 
and  California  la  i 


y  JASON  ROGERS,  Publisher  of  the  New  York  Globe 


Jason  Rogers,  Esq.,  Publisher,  February  24,  1921. 

'The  Globe,'' 
New  York  City. 

Dear  Sir:  I  recall  with  great  pleasure  the  wonderful  assist- 
e  given  us  by  "The  Globe"  a  few  years  ago  in  the  introduc- 
of  our  Norrnanna  Sardines  and  Kippered  Herringi  to  the 


York  public 

Due  to  the  confidence  of  the  consumer  and  the  trade  in 
"The  Globe's"  recommendation  of  a 
compliahed  in  short  order  what  it 
us  a  long  time  to  do. 

You  know  how  the  war  hit  me  and  my  importing  business. 
Fortunately.  I  have  gotten  the  ball  rolling  again,  and  "The 
Globe"  has  again  rendered  me  valuable  assistance. 

What  prompts  me  to  write  you  is  your  statement  in  "The 
Globe"  of  February  12th  that  the  Pure  Food  Directory  will  be 
developed  to  much  larger  and  broader  proportions.  I  hope  to 
profit  by  it,  along  with  other  manufacturers  of  quality  products. 
Anybody  can  advertise  that  his  product  is  the  finest  in  the  world, 
but  who  believes  it  unless  the  statement  ia  backed  up  by  an 
authority  of  indisputable  integrity? 

With  beat  wishes  for  you  and  your  paper. 


(Signed)  I.  Tokstad,  President 


THE  TOKSTAD  CO.,  Inc. 


Mr.  Ingvar  Tokstad,  the  president  of  the  Tokstad-Burger  Co., 
came  to  New  York  in  1909  with  a  capital  of  $20.  For  a  year  and 
a  half  he  and  his  brother,  T.  V.  Tokstad,  simply  took  orders 
for  foreign  packers  on  a  commission  basis.  In  1910  E.  Vierhaus 
joined  the  brothers,  and  they  conceived  and  put  into  operation 
their  plan  to  pack  and  market  only  the  best  grade  goods  under 
the  "Norrnanna"  brand. 

Their  goods  are  bought  and  packed  in  Norway  under  the 
personal  supervision  of  another  brother,  Rangvald  Tokstad.  The 
goods  and  factories  are  under  constant  personal  inspection.  Their 
business  is  based  strictly  on  the  quality  of  the  goods. 

Other  manufacturers  of  clean  and  wholesome  food  products, 
who  for  years  have  hesitated  to  incur  the  heavy  expense  neces- 
sary to  introduce  a  new  product  on  the  New  York  market  have 
done  so  and  are  doing  so  by  the  most  economical  method- 
through  The  Globe. 


The  Globe  occupies  a  unique  position  as  a  medium  through 
which  food  manufacturers  can  get  into  direct  touch  with  a  large 
part  of  the  consumers  in  the  greatest  food  market  in  the  world. 
The  Globe's  Pure  Food  Directory  was)  started  to  serve  the 
urgent  necessities  of  thousands  of  its  readers  who  were  asking 
which  foods  were  right  and  proper  to  eat 

The  Globe  can  serve  honest,  wholesome  foods  for  listing  in  its 
directory  for  the  information  and  .use  of  its  readers.  The  Globe's 
standard  is  higher  than  the  law's  and  its  readers  know  it. 

These,  of  course,  came  from  New  York  concerns,  but  let  me 
record  one  or  two  cases  from  out  of  town,  which  I  think  may 
be  more  interesting  apropos  of  the  title,  "Breaking  Into  New 
York." 

Here  is  a  letter  from  Messrs.  Amnion  &  Person,  Jersey  City. 
This  letter  shows  an  intelligent  appreciation  of  that  discriminating 
attention  which  The  Globe  pays  to  articles  of  merit  as  they  affect 
the  consumer  and  dealer  alike.   Let  the  letter  talk  for  itself : 

The  Globe,  February  26.  1921. 

New  York. 

Attention  Food  Department. 

Gentlemen:  There  are  times  when  writing  letters  gives  you 
pleasure  and  we  assure  you  this  letter,  which  we  hope  will  ex- 
press our  appreciation  of  the  many  services  rendered  by  your 
Department  during  the  past  year,  gives  us  keen  delight 

Your  merchandising  service  ia  somewhat  different  to  that 
furnished  us  by  several  other  papers  but  we  can  honestly  say 
it  is  very  effective.  The  dealer  seems  to  have  faith  in  The  Globe 
and  we  found  him  moat  responsive  to  the  appeal  of  our  sales 
force,  especially  after  you  had  covered  your  dealer  mailing  list 
with  well  written  copy  concerning  our  product 


l,°wli„' 


It  may  be  interesting  to  you  to  know  that  during  the  first 
year  of  our  First  Prise  campaign,  when  wc  used  The  Globe  ex- 
clusively, we  were  sble  to  put  our  goods  in  60     of  the  best 
stores  in  greater  New  York. 

very  truly. 

AMMON  4c  PERSON. 
(Signed)  Wm.  O'Connor. 


WOC:OB. 
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NEW  YORK  CITY 


Principal 

Metropolitan  DiMrlcl  Muuicip»l  DiMrict 

Number  of  Establishments                           36.410  29,621 

Persons  Engaged                                     1,031.815  732421 

Proprietor,  and  Firm  Members                    37.239  31.411 

Salaried  Employees                                    152.473  116.100 

Wage  Earners  (average  number)                842.103  585.279 

Capital  Invested   12,619,380,720  $1,626,104,314 

Salaries  and  Wage  (Total)                  71l.0BS.669  510.710421 

Salaries                                              206194,596  153.213.001 

Wage*                                            504.891.073  357.497.611 

Coal  of  Material.                              1.964.842.079  1.229,154406 

Value  of  Products                              3,428.223,150  2,292.831,693 

Value  Added  by  Manufacturer            1,143,381,071  1,063,676.988 

New  York  is  the  greatest  industrial  city  in  the  world.  It  is  estimated 
that  approximately  8  per  cent  of  the  total  population  of  the  country  lives 
within  SO  miles  of  the  retail  trading  center  of  the  city,  thai  12  per  cent  • 
lives  within  100  miles  and  16  per  cent  within  150  miles.  New  York  Gty 
produces  nearly  one-tenth  of  all  manufactured  goods  made  in  the  United 
States,  while  one-seventh  of  the  total  manufactured  goods  in  the  United 
States  U  produced  in  the  New  York  Industrial  district. 

The  output  of  New  York's  factories  is  equal  to  the  combined  produc- 
tion of  Pittsburgh.  Cleveland,  Cincinnati,  St.  Louis,  Detroit,  Boston, 
Milwaukee  and  Buffalo.  Its  nearest  rival.  Chicago,  produces  only  a  little 
more  than  half  of  the  total  amount  of  goods  manufactured  in  New 
York  City.  New  York  City  manufactures  considerably  over  half  of  all 
the  clothing  worn  by  the  men  and  women  of  the  United  States. 

New  York  turns  out  approximately  one-fourth  of  all  printed  matter 
produced  in  the  United  Slates.   It  produces  over  85  per  cent  of  all  the 

in  the  United  States, 


Industries 


and  two-thirds  or  more  of  the  fur  goods,  millinery,  lace  goods,  fountain 
pens  and  tobacco  pipes;  also  about  half  of  all  the  men's  furnishings,  hair 
goods  and  printing  inks. 

The  jewelry  plants  of  this  city  produce  over  one-fourth  of  the  coun- 
try's total  production.  In  addition  tn  the  above  important  industries,  the 
city  ranks  second  in  the  production  of  hosiery,  knit  goods  and  silk  goods ; 
third  in  importance  in  automobile  manufacturing,  slaughtering  and  meat 
packing;  fourth  in  the  manufacture  of  hats;  and  fifth  in  the  manufacture 
of  boots  and  shoes, 

According  to  the  most  recent  census  figures,  the  forty-two  chief  lines 
of  industry  in  Metropolitan  New  York  are  as  follows : 


L  Clothing-  ... 

2.  Printing  and 

3.  Smelting  and  Refining 

4.  Textiles   

5.  Slaughtering  and  Meat 

6.  Foundry  and  Machine  ! 

7.  Petroleum  Refining  . . 
8  Tobaeeo  Manufactures 
9.  Bread  and  Other  Baker 

10.  Millinery  and  Lace  Good*,  not  elsewhere  specified 

11.  Electrical  Machinery,  apparatus  and  supplies 

12.  Gas,  illuminating  and  heating  

13.  Paint  and  Varnish   

14.  Chemicals 

15.  Copper.  Tin 

16.  Patent 


Value  of 
Products  I 

VnmW  of 

1546.682.000 

6.229 

230.961.000 

3447 

207,752,000 

5 

179,209,000 

1,003 

148.621,000 

263 

128.194.000 

2412 

113.770.000 

10 

103.S64.000 

2406 

97.632400 

3J91 

78432.000 

1.488 

54.166.000 

226 

54.166.000 

35 

42476,000 

159 

39,989,000 

81 

34  004  000 

636 

37.820  000 

"BREAKING  INTO  NEW  YORK 'I 


Then  we  will  take  another — a  product  which,  up  to  its  adver- 
tising in  The  Globe  had  a  very  limited  sale  in  New  York.  This 
letter  from  Mr.  Henderson,  of  the  Kellogg  Toasted  Corn  Flake 
Co.,  is  written  by  a  man  of  vision  and  of  wide  and  successful  ex- 
perience in  the  marketing  of  foods : 

KELLOGG  TOASTED  CORN  FLAKE  CO. 
100  Hudson  Street, 
New  York  Globe.  (     New  York,  February  28,  1921. 

New  York.  Food  Department. 

Dear  Sirs:  During  the  early  part  of  1914,  the  writer  intro- 
duced the  first  cooked  Bran  that  had  been  offered  to  the  trade 
and  consuming  public  of  Greater  New  York.  Our  first  advertis- 
ing copy  was  run  in  The  New  York  Globe,  and  for  several  weeks 
following,  we  confined  our  newspaper  advertising  to  this  paper. 
The  results  were  most  gratifying  and  in  a  most  surprisingly 
short  time,  we  not  only  had  a  60%  store  distribution,  but  had 
demands  coming  from  consumers  in  aU  parts  of  the  Metropolitan 


Our  appropriation  for  this  product  was  a  limited  one  and 
I  felt  then,  as  1  do  today,  that  if  it  had  not  been  for  the  won- 
derful pulling  power  of  The  New  York  Globe,  my  efforts  in  plac- 
ing this  product  would  have  failed,  and  when  my  mind  goes  back 
covering  the  initial  work  done  on  cooked  Bran,  I  never  fail  to 
recognize  the  help  I  received  from  this  paper. 

If  any  manufacturer  has  a  new  product  he  wishes  to  place 
on  this  Greater  New  York  market,  or  even  an  old  one  that  needs 
a  helping  hand,  and  if  either  article  measures  up  to  the  McCann 
standard,  I  do  not  believe  any  New  York  newspaper  will  give 
him  the  same  returns  as  The  Globs. 

Yours  very  truly, 

(Signed)  E.  D.  HENDERSON. 

I  could  go  on  and  cite  many  more  specific  cases  to  show  the 
wonderful  selling  power  of  a  newspaper  like  The  Globe  which  is 
available  for  any  advertiser  with  courage  to  put  his  goods  before 
the  consumer  in  the  greatest  market  on  earth. 

At  a  time  when  the  most  ordinary  kinds  of  edible  fish  were 
selling  for  from  30  to  40  cents  a  pound,  our  Mr.  McCann  dis- 
covered that  certain  jobbers  in  fish 
a  week  by  consigning  them  to 


e  desperate  opposition  of  the  fish 
boat  and  do  everything  else  they 


McCann  discovered  that  the  jobbers  in  fish  were  paying  those 
who  caught  the  fish  from  1 ■  to  .'4     ,i  cent  a  pound. 

He  figured  that  he  could  pay  the  producers  of  the  fish  2^a  cents 
a  pound  and  sell  the  fish  to  the  consumer  for  S  cents. 

We  secured  the  services  of  a  trawler  and  went  into  the  experi- 
ment. We  brought  in  hundreds  of  thousands  of  pounds  of  fish  and 
sold  it  through  a  chain  of  butcher  and  grocery  stores  at  5  cents  and 
later  6  cents  a  pound. 

Of  course  we  encountered  the 
trust,  who  sought  to  damage  i 
could  to  impede  our  work. 

Incidental  to  campaign,  we  made  fish  a  seven-day  food  for  New 
Yorkers,  instead  of  a  Friday  only  food,  and  increased  the  maxi- 
mum consumption  from  1,600,000  pounds  to  nearly  6,000,000 
pounds  a  week. 

On  other  occasions  we  have  disposed  of  400,000  pounds  of 
honey,  millions  of  pounds  of  New  Zealand  lamb,  thousands  of  bar- 
rels of  apples,  etc.,  etc..  to  a  public  which  recognizes  the  sincerity 
of  our  purpose  to  serve  it 

The  Globe  is  an  unusual  newspaper.  It  has  a  very  individual 
following  which  has  absolute  confidence  in  its  good  faith  and  which 
admires  its  progressiveness  and  liberality  on  all  matters. 

I  may  be  pardoned  at  this  point  for  digressing  a  bit  from  my 
subject  just  long  enough  to  briefly  show  the  con- 
sented in  the  building  up  of  the  circulation  of  a 
The  Globe,  and  the  kind  of  New  Yorkers  who  may  be 

,1       _  ,  .     t-     5  g, 

tnrougn  ic. 

First,  we  have  over  30.000  readers  who  buy  it  every  day  to  read 
its  page  of  school  news  in  the  home  edition.  These  are  school 
teachers,  principals  and  others  interested  in  educationat  matters. 
The  Globe  is  their  semi-official  newspaper. 

Second,  we  have  probably  50.000  readers  who  buy  it  every  day 
to  read  Alfred  W.  McCann  s  food  articles  for  the  well-being  of 
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NEW  YORK  CITY 


17, 

ia 

19. 

am 

2L 

23. 
21 

25. 
26. 
27. 
2H. 
29. 
30. 
31, 
32. 
33. 
34. 
K 
36, 
37. 
38. 


Principal 

Coffee  and  Spit*,  roasting  and  gnndtr-g   *3»,742J)00 

  32.110.000 

  31,800.000 

IUk>i»  and  Shoes,  including  cut  (lock  and  finding!  31,559,000 

Men's  Furnishings  Goods    31,376.000 

Lumber  and  Timber  Product*   29,949,000 

Fur  Goods    29.2S1.O0O 

Mu«irnl  Instruments.  Pianos.  Organ*  and  Mm* 

  27.717.000 

Furniture  and  Refrigerators    27,719.000 

Leather,  tanned,  cuiried  and  finished   26,051.000 

Food  Picpataliona.  not  elaewbere  apecified  ....  22,421.000 

Lruthrr  Goods,  not  elsewhere  specified   22,308,000 

Boxes,  fancy  ami  paper  ,   18,233,000 

Artificial  Flowers  and  Feather*  and  Plumes   16,467.000 

.Shipbuilding,  including  boat  building    16,237,000 

llraw,  Kronar  and  Copper  Products    U.243,000 

ot  rl.r-.here  .pecinod   13,637,000 

eluding  bodies  and  parta   1 3,442,000 

Hats.  Fur  Felt    13,016.000 

Rubber  Goods,  not  elsewhere  speeified    11,727,000 

Gas,  Electric  Fixtures,  Lamps  and  Hrflrrtors. .  11,682,000 


Industries-—  (Continued) 


107 
244 
685 
227 
319 
418 


142 
548 
92 
236 
BM 

260 
372 
106 
202 


70 
56 
176 


<rlt. 


10,907.000 


EStS. 

39.  Hats  and  Cap., , 

40.  Belting  an 

41.  t  ars  and  general  i 

by  steam  H.  R.  Co.a   10.S9J.OOO 

42.  Fancy  article*,  nol  elsewhere  specified   10.281,000 

All  other  industries    729.997.000 

Regarding  thr  fi«r  boroughs  at  citica  industrially. 


10 

27 


V  title  of 
Mil.  I'roilucti 

No.  ot 
Faeturlc* 

Arrrsgr 

Numbrr 
ui  kmp^yces 

$1.5i9.143,429 

21,807 

385,901 

6.096 

140431 

975 

31.630 

1.271 

19.387 

192 

7.479 

Ranking  the  fifteen  lea 

ding  manufacturing  cit 

es  accorduig  to  the  official  U.  S. 

Census  (1914)  and  alios 

ing  how  the  borougha 

would  tank  if  In 

dividual  citiea. 

New  York  City 
Manhattan .  .  . . 

Chicago  


Val.e  of 
Mfg.  Product! 

Average 
Number 
of  Employees 

I2.292431.693 

29,621 

585.279 

1.519.143,429 

21,807 

385,901 

1.483,498,411 

10.115 

313,710 

784,499.633 

8.454 

2SU86 

y  JASON  ROGERS,  Publisher  of  the  New  York  Globe 


Third,  we  have  thousands  of  other  daily  readers  who  swear 
allegiance  to  Dr.  Crane,  Fontaine  Fox,  Walt  Mason  and  other  dis- 
tinctly high-grade  features  exclusively  controlled  in  New  York  by 
The  Globe. 

Fourth,  The  Globe  is  one  of  the  very  few  newspapers  in  the 
country  which  can  seriously  claim  that  its  editorial  page  is  a  mate- 
rial factor  in  circulation.  It  is  read  by  thinking  people  of  progres- 
sive and  liberal  inclination  and  throughout  the  war  won  rec 
tion  for  intelligent  interpretation  and  loyalty  surpassing  any  < 
in  the  country. 

We  in  The  Globe  office  think  we  know  New  York.  To  us  it  is 
like  a  country  village  is  to  the  man  raised  in  one.  We  know  its 
by-ways,  its  people,  its  merchants,  and  know  what  they  want. 

We  don't  make  any  foolish  pretense  that  we  will  do  things 
which  we  cannot,  but  we  know  what  we  can  do  in  certain  circum- 
stances, and  will  not  knowingly  promise  anything  which  we  do  not 
believe  we  can  do. 

Our  experience  in  doing  unusual  and  extraordinary  things  has 
given  us  definite  and  exact  data  to  work  upon.  We  have  the  fol- 
lowing of  a  great  army  of  consumers  and  of  thousands  of  store- 
keepers. 

Under  proper  direction  we  can  produce  large  immediate  con- 
sumer demand  and  help  any  one  with  goods  to  sell  to  get  them  on 
the  shelves  of  sufficient  outlets  to  make  an  advertising  campaign 
effective. 

Thousands  of  grocers  and  storekeepers  co-operate  with  us  and 
have  confidence  in  our  ability  to  move  the  goods  from  their  shelves 
because  they  have  seen  us  do  it,  not  once,  but  many  times  during  a 
series  of  years. 

Enough  is  enough!  We  have  taken  absolutely  unknown 
articles,  unknown  to  our  public,  and.  on  the  strength  of  very  little 
advertising,  given  them  a  distribution  which  they  could  not  du 
cate  short  of  an  expenditure  of  from  thirty  to  fifty  thousand  f 
in  preliminary  investigations  and  work  among  dealers  in 
of  advertising  campaigns.   Dr.  Green  of  the  Postum  Cereal 


pany  once  told  me  that  it  was  a  shame  we  had  no  machinery  to 
charge  a  food  manufacturer  for  the  service  we  really  rendered  him. 
He  put  it— we  could  do  more  good  for  a  good  manufacturer  for  a 
thousand  dollars  in  advertising  in  The  Globe  than  he  could  secure 
by  spending  from  thirty  to  fifty  thousand  dollars  in  the  on 
way. 

Another  slant  along  the  line  which  I  think  will  be  i 
to  advertising  men  and  I  am  through.  I  want  to  refer  to  our  attempt 
to  advertise  through  The  Globe  certified  used  automobiles.  We 
selected  an  expert  mechanic  to  examine  each  car  before  we  accepted 
the  advertising.  We  charged  the  dealer  the  regular  automobile 
rate  for  the  space  used,  and  I  want  to  frankly  confess  to  you  that 
the  advertising  of  the  certified  used  cars  was  so  effective  that  it 
has  been  a  dead  loss  to  The  Globe.  In  other  words,  we  were  never 
able  to  secure  enough  advertising  from  a  dealer  in  connection  with 
any  car  advertised  to  pay  the  cost  of  inspection,  identification,  etc. 

We  experimented  on  the  basis  of  demanding  a  certain  definite 
amount  of  space  at  a  rate  which  in  our  experience  would  cover  the 
cost  of  certification  and  of  the  advertising,  but  finally  had  to  aban- 
don the  experiment  because  we  were  too  effective  in  selling  the 
cars. 

Perhaps  all  of  you  know  of  the  immense  but  highly  irrespon- 
sible and  crooked  sales  put  over  in  connection  with  used  cars  by 
hundreds  if  not  thousands  of  unscrupulous  dealers.  The  Globe 
does  not  care  for  this  advertising,  and,  so  far  as  I  know,  never  ac- 
cepts or  prints  it.  Our  certified  used  car  department  was  a  device 
of  my  suggestion  for  the  protection  of  the  reader  and  for  the  bet- 
ter service  of  the  man  willing  to  submit  to  the  rigid  regulations 

I've  had  my  say.  I've  honestly  given  experience  which  may  or 
may  not  be  valuable  to  the  man  seeking  the  New  York  market.  I 
hope  I  have  made  my  point  clear — that  any  worth-while  news- 
paper that  has  any  substantial  hold  on  the  confidence  of  its  readers 
more  highly  important  and  effective  service  to  the  man 
to  break  into  New  York  than  he  can  get,  without  the 
I  of  many  times  as  many  dollars,  in  other  ways. 
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Principal  Industries-—  ( Continued ) 


Brooklyn   

Detroit    4 

St.  Louia   5 

Cleveland    6 

Boston    7 

Buffalo    8 

Pituburfh    9 

Milwaukee    10 

Baltimore   11 

Cincinnati   12 

Newark    13 

Mioneapolii    14 

Queens  Borough  — 

Jersey  City    IS 

According  to  an  enumeration  by 


Value  of  Mfrf.  Product. 

$S15,302,75S 

400.347.912 
360,479,868 
352.418.052 
284302,479 
247.516.476 
246.694.018 
223,555,142 
21S.171.530 
210,860 .386 
210,601X147 
187JB54.IS9 
164,789,000 
164.528.608 


No 
6,09* 

2336 
2,787 
2345 


1,741 
1.728 


2,135 
2,275 


975 

770 


*'"«'  No 

of  Employee. 

•  140,831 

99.603 
85,058 
103.317 
78,894 
54,416 
69.620 
611339 
73.769 
59.861 
63,064 
28.295 
31,630 
31,021 


the  Stale  Industrial 


The  following 
of  New  York  Qly: 


of 

Proprietora  and  Firm  Member*  

Salaried  Employees   

(Average  Number) 


MANHATTAN 

21387         Saline,  and  Wage*.  Total   $151,790,062 

S6.453            Salaries    112.573,351 

22.970            Wages    239,216.711 

14.717         Com  of  Materials   748JW6.09J 

Value  of  Product.    1.519,143.429 

Value  Added  by  Manufarture   758315.914 


in  Twenty-eeven  Part* — Part  10 

NEW  YORK  CITY 

CHART  SHOWING 

Taw   Vast.***   of   the   New  York 


The  value  cf  the  nation,  maoufaelwred 
product,  during  1V14  ■  %2*.2*6.4)S,OW. 
Of  th-i  total,  the  New  York  Metropolitan 
DotlKt  produced  oncierenth.  or  IJ.OR.- 
RI.II0,  .urpaumr.  the  .aloe  cf  the  prod 
ort.  of  the  hamnint  'aclory  eenteti  of 
New  England  liy  2  i»-r  rent  and  thuae  of 
the  Southern  State,  liy  4  per  cent. 

Bnmi 

Number  of  E.tj>.li.hmenl* .  . . .  URl 

Perum.  Eniaeed    JJ,JJ» 

Pruprirtar. and  Firm  Member.  l,t»J 

Salaried  Employ,,,    yay 

Wye  ^Fvirner.  (Aver.,. 


"BREAKING  INTO  NEW  YORK 


STATISTICAL  COMPARISON 


NEW  YORK 
STATE 

(y«*r  Sept.  30,  1919)  .......  74 

(.11  bnk»)  Nov..  1919 

•No.  Depoaltora  in  National  Banks   1,495,220 

Liberty  and  Victory  Loan  Subscriptions  

1  Value  Manufactured  Products,  1914  

tVahx  Crop  and  U«e  Stock,  1919   $813,179,000 

tNnmb.  r  of  Farms,  1919   215,000 

tFarm  Acreage,  1918    7,998,800 

No.  Personal  Income  Tax  Returns,  1917.  .  .  489,089 

Net  Income  Shown  on  Returns,  1917   82.439,736,148 

Tax  Paid,  Income  Tax,  1917    8249.S79.422 

Number  of  Families,  1910    2,046,845 

Number  of  llllteralee,  1910    386,085 

Number  of  Automobiles,  1919    535,000 

Expenditures  for  Better  Roads,  1918    821,152,057 

Expenditures  Public  School*.  1915    169,761,125 

No.  Morning  Newspapers  ...............  44 

No.  Evening  Newspapers    Ill 

Average  Circulation  Daily  Newspapers  ....  4,677,393 

•  Report  Comptroller  of  the  Currency. 

•  Department  of  Agriculture. 


NEW  ENGLAND 
M.ioe.     New  Himr- 
.hire.  Vermont.  Mar. 

Rhode 


$14,781,000,000 
83.78IJW8.000 
1.100.212 
$2,221,316,700 


279,689 
$1,010,575,000 
$68,860,803 
1,463,942 
262.403 
482.000 
$22,838,909 


32 
121 

2.94S.059 


EASTERN  STATES 
New  York.  New  Jer 

Dutrut   of  Columbia. 

$202,480,000,000 
$13,228,248,000 
5,040.210 
$9,656,091,150 

$1.9O4,'91S.0O0 
527.000 


1.050.943 
$4,313^78^22 
$378,131,268 
4,626.789 
937.384 
1,379.000 
$49,308,307 
$166,853,734 
104 
298 
8,646.981 


iriini  . 
Norrti  Carolina,  Sostii 
Carolina.  Georgia, 
Florida,  Alabaasa, 
Mi.ri.«*ppr.  Louisiana, 
Tea.,.  Arkanraa. 
Kentucky.  Tenne».ee 

$8,247,000,000 
$3,257,761,000 
4.087,377 
$2,194,732,250 


$1,155,246,360 
$45,206,823 
5,420.740 
3,149,575 
1. -il.oiM, 
$51,234,714 
$86,997390 
111 
291 
2.964,583 
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NEW  YORK  CITY 


Principal  Industries— -(Continued) 


(Continued) 


Satarie*  and  Wage*  Total 

Salaries   

Wage.   

Coat  of  Material*   

Value  of  Product*   


116.893,872 
4,257,285 
12336,587 
26.31B.488 
58.706,792 
30.721,765 


Richmond 


No.  of  Eatabliahmenu    192 

Person*  Encaged    8.666 

Proprietor*  and  Firm  Member*    161 

Salaried  Employee*   .   211 

Wi»t  Earner.  (Average  No.  I    7,479 

Capital  Inverted    $37,949,958 

Salaries  and  Wage*  Total   :   6,444,827 

Salaries    1,760,124 

Wage.    4,684,703 

Co*«  of  Material*    22,754,BS5 

Value  of  Products    34387.236 

Value  added  by  Manufacture    11374.480 


Queens 


975 
37.201 


Salaried  Employee*    967 

Wage  Earners  < Average  No.t    31,630 

Capital  Invested   $187,989,531 

Salaries  and  Wage*,  Total   25.749.812 

  6,700.257 

»'»«e*    19,049,555 

Co.t  of  Material   112,433,754 

V.lue  of  Product.    164.789,481 

V.lue  added  by  M.nuf.cture    46\030,792 


Brooklyn 


No.  of  Eetabliahiuenl. 
Person*  Engaged  .... 
Proprietor*  and  Eirm 

Salaried  Employee*   

Wage  Earner*  (Average  No.) 
Capital  Invented   


6,0% 
166,740 
6,267 
4,310 
140381 
.$448,757,380 


Salaries  and  Wage*.  Total    109332,039 

Salarie*    27,921,984 

»'age*    81,910,055 

Co*t  of  Material.    287,610,620 

Value  of  Product,    515,302.755 

Value  added  by  Manufacture    217,034.037 


By  JASON  ROGERS,  Publisher  of  the  New  York  Globe 


OF  THE  UNITED  STATES 


MIDDLE  WEST 
STATES 
Ohio.  tndrtJi*.  Illjnoii. 
\lichisan,  Witcoeim. 
Minnesota,  low*. 
Nti.iotth. 

flank  Clearing*  (year  Sept.  30,  1919)   $56,172,000,000 

Individual  Deposits  (aU  bank*)  Nov.,  1919.  $8,257,692,000 

No.  Depositor*  in  National  Bank*   5,305,771 

Liberty  and  Victory  Loan  Snbacripliona  .  .  .  $8,394,208,750 

1914   $739*317,000 

I  Crop  and  Live  Slock,  1919   $8,716,580,000 

Number  of  Farm.,  1919  

1918  

,  1917 

Tax,  1917    $127,384,455 

of  Familiea.  1910    5394,599 

Number  of  Illiterates,  1910   625,628 

Number  of  Automobiles,  1919    2,672,000 

Expenditure*  for  Better  Rood*,  1918   $89,911348 

Expenditure,  Public  School.,  1915   $209,876,000 

No.  Morning  Newspaper*   108 

No.  Evening  Newspaper*   585 

Average  Circulation  Dally  Newspaper*   9,435,095 


WESTERN  STATES 


North  DaioU.  Sooth 
Dakota,  N»bra*ka>, 

PACIFIC  STATES 

Kan  Montana* 

W»,hinf1on.  Oregon, 

TOTAL 

son*. 

htiOU- 

UNITED  STATES 

$5335^)00,000 

$9,720,000,000 

$321,461,000,000 

$2,120,619,000 

$2324,300,000 

$32,970,508,000 

2,090.661 

1,497,080 

18,232,194 

$1,534,390350 

$24,000,739,700 

$933,965,000 

$1363.538,000 

$24,246,435,000 

881,000 

$1,760,558,000 

$24,355389,000 
6,717,000 

97,781,000 
545,442 

15,976,S20 
321362 

354321,770 
3,465,195 

$851,689i93t 

$805,443,777 

$11,063322,160 

$24,812,822 

$29,984,482 

$674380,653 

1326,501 

1,192,798 

20,255,555 

181,443 

100,521 

5356,956 

998.000 

837,000 

7,602,000 

$27,712342 
$65.951398 

$44316.150 
$63,968,131 

$286,098,113 

61 

84 

503 

194 

170 

1,648 

1332,630 

2.152,403 

27,975,127 

— — — — — — — — 
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NEW  YORK  CITY 


Port  of  New  York 


The  Purl  i>(  New  York  includes  (  pprr  and  I  .over  New  York  Bay. 
larger  than  any  other  and  its  area  b  capable  of  development 

The  shore  front  ia  capable  .if  a  development  lhal  would  enable  it  with 
ease  to  accommodate  itie  entire  foreign  commerce  of  the  1  nited  Slater. 

Industries  located  within  the  Port  employ  more  people  and  produce  a 
greater  quantity  of  varied  producls.  of  a  greater  value  than  is  true  of  any 
equal  area  lo  lie  found  anywhere  else  in  the  world. 

In  Wealth  the  Port  of  New  York  it  unsurpassed, 

Approximately  one  half  of  the  foreign  commerce  of  the  United  Slates  is 
i. hi  ||.- 1  through  litis  Port. 

The  Port  of  New  York  include*  I'ppcr  and  Lower  New  York  Bay. 
the  North  and  Ka.l  Ki»«r«.  and  all  the  waters  embraced  within,  adjacent  to, 
and  opposite  the  shores  of  New  York,  which  includes  the  New  Jersey  shore. 

It  has  a  direct  waterfront,  measured  alone  llie  shore  line,  of  "71  miles, 
of  which  578  mile.  MTVa  New  York  City  (divided  among  the  several  borough, 
as  follows;  Manhattan  4>  mil.-.,  Iln,nv  80  mile*.  Brooklyn  201  miles.  .Jure,,. 
197  mile*.  Kichmond  57  miles*,  and  193  miles  serve  New  Jersey,  It  ha.  a 
walerfronl  measured  around  piers  an.l  shore  line  of  9B6  mile.,  of  which  746 
miles  acne  New  York  City  anil  240  mil™  New  Jersey.  Improved  waterfront 
mcasiircl  along  shore  line  is  290  miles,  of  which  227  miles  serve  New  York  City 
and  63  miles  New  Jersey. 

Number  of  miles  of  waterfront  in  Port  of  New  York  publicly  owned,  mca 
surcd  along  shore  line,  is  127  miles-  measured  around  piers  and  shore  line  ISO 
miles. 

The  Port  has  695  piers  located  within  New  York  City  divided  as  follows; 
I'nited  Stale*  Government,  22;  .Slate  of  New  York,  8;  On  ..(  New  York.  255} 
pri.ate.  110. 

Over  200  ocean  steamship  lines,  agents  and  agencies  at  New  York  operate 
to  foreign  ports. 


6  Coastwise  lines  operate  to  South  Atlantic  and  Gulf  Ports. 
14  Coastwise  lines  operate  to  New  England  Ports. 
2  Barge  Wives  operate  to  Philadelphia  and  Baltimore. 
8  Boat  lines  operate  lo  Hudson  River  Points. 

2  t lanal  lines  operate  10  Buffalo.  N.  Y..  via  New  York  State  Barge  Canal. 
Majority  of  these  lines  have  through  rates  and  working  arrangements  to 
all  parts  of  the  I  nil.il  Slates. 

.VI  steamship  lines  operate  lo  West  Indies.  Central  America 
and  Caribbean  Sea. 

47  steamship  lines  operate  to  South  American  points. 

97  steamship  lines  operate  to  Northern  and  Western  Europe. 

68  steamship  line*  operate  to  point*  in  the  Mediterranean  Sea. 

M  .tt-amslup  lines  operate  to  the  east  and  west  Coasts  of  Africa. 

29  slraniship  lines  o|*pfatc  lu  Asiatic  and  Australian  port*. 
The  Port  of  New  York  is  served  by  thirteen  rail  line*,  and  through 
medium  of  these  lines  access  to  and  from  all  parts  of  the  V  nited  Stat< 
made  possible.  These  railroads  have 
jointly  ri'ed  by  nearly  alt  of  the  rail 
freight.  The  majority  of  the  traffic  I 
Port  is  landed  on  the  New  Jersey  *jd< 
New  York  side  under  the  fiee  lighterage  system,  limit*  of  which  emend  along 
ihe  North  River  from  the  Battery  In  I35ih  Street;  East  River  and  Harlem  River; 
Ballerv  to  125th  Stic*  |  Harlrm  Ri,«.r  linrlu.ling  Harlem  River  side  of  Ward's 
and  Randalls  Island. i.  Pot  Cove.  Astoria  Ito  and  including  69th  Street),  South 
Brooklyn,  points  in  Newtown  <  reek,  point,  in  Dutch  Kill.  Oeek,  and  points  in 
Wallahout  Canal.  Gowanus  Canal,  soulh  of  Hamilton  Avenue  Bridge.  New 
York  Bay  point*  on  north  and  east  shore,  of  Staten  Island  between  Bridgo 
Creek  (  Arlington  I  and  Clifton,  both  inclusive  and  including  Shooter  bland. 


tbl 


ml  station*,  and  9  terminal* 
the  rrce.pt  and  delivery  of 
IjM  by  the  rail  earners  «nrin*  the 
II  i«  then  lightered  or  ftWtcd  to  the 


i  i 


THE  WORLD  PLAN 


Advertising  must  be  made  to  pay. 

The  problems  of  copy  and  media  are  well  in  hand, 
concentration  upon  media  covering  chosen  markets 


Concentration  upon  one  over-powering  selling 
to  constitute  the  present  day  "best  practice." 


copy, 


(1)  But  too  large  a  percentage  of  the  average   appropriation  sells  competitors'  products 
— the  result  of  poor  distribution. 

(2)  Too  large  a  proportion  of  the  sales  made  (in  theory  )  by  advertising  are  never  completed. 
Too  much  repetition  is  necessary  to  induce  the  public  lo  demand  an  article.  The 


freight  rate 


higher  than  ihe  traffic  will  bear. 


Accordingly  we  must  (1)  make  it  easier  to  get  adequate  distribution  before  advertising  is  released,  and  (2)  we 
come  the  inertia  of  readers  of  advertisement*. 


There  is  only  one  way  to  accomplish  this.  We  must  secure  dealer  co-operation;  encourage  the  retailer  to  believe 
of  advertising;  induce  him  to  display  and  say  a  friendly  word  for  merchandise  that  is  locally  and  adequately 
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NEW  YORK  CITY 


Port  of  New  York— (Continued ) 


In  1919  the  total  tonnage  entering  at  ami  clearing  from  i  u.iom  District, 
in  foreign  trade  .bowed  New  York  leading  all  other  porta.    The  Cleveland 


Hictrk-t  showed  ibe  next  latent 


(lake 


New  Yotk  City 
New  Yotk  City 
Ohio  I  Cleveland  1 
Ohio  I  Cleveland  I 
New  Orleanii 
New  Orleana 
Philadelphia 
Philadelphia 
Washington 
Washington 

The  value  of 
■mounted  to 
during  the  y 

The  table 
Di.trirt.  .hows  the 
anv 


Filleted 
Cleared 
Entered 
Cleared 
Entered 
Cleared 
Entered 
Cleared 
Entered 
Cleared 


4,628 
4558 
3504 
4.138 
1556 
1.636 
1.083 
1.222 
4.395 
4.358 


products  exported  through  the 
I  the  value  of  all  product,  ex  p. 


The  table  .bowing  the  value  of  domestic  exporta  for  1919  by  Cu.tom 
net.  .how.  the  value  of  New  York  domestic  export,  far  ahead  of  thoae  of 

othrr  port. 


13.610.098 
14.030,827 
3.104.446 
4.607,966 
3.101.010 
3.414.419 
2.733.108 
3.270.186 
2518.070 
2.766,023 
of  New  York  in  1919 


Custom  Dt.teict 

Georgia   

Maine  and  New  Hampahire 

Maryland   

Maaaachuactls 


Total  VahM  of 
Or.mrittf  K»t»nrt» 

...$  258,682,003 
47,667.238 
352.774.932 
331.4I4.4W 


New  York    3339.957.993 

North  Carolina                                                                .  32-WJ.66B 

Philadelphia    518.336.473 

Porto  Rico    10587.823 

Rhode  l.Und    436,741 

n  uih    jrolina    ^21. 407.596 


Total  Vi 


K«t"<ni 

Florida   $  72.784.197 

Galveaton    464.739,145 

Mobile    74556.495 

New  Orleana    S56.25254S 

-Sabine    57,438.472 


Ariaona 
El 


Mexican  Border 


Alaska   

Hawaii   

Oregon  

San  Francisco 


13.723.755 
7.750 .239 
35.779.544 


152752) 
4.229.(je:> 

44,458.227 
235,718.131 


.  290573.134 


Buffalo   f  186576,857 

Chicago   6523.832 

Dakota    79,920508 

Duluth  and  Superior   1   16520,189 

Michigan    292,402563 


Montana 

Ohio  ... 


St.  Lawrence 


7.187.708 
30.923562 
7.935.920 
92517.772 
65578.965 
999.934 


Total   $7.749315556 


The  World's  Method  of  Procedure  Is 


(1)  To  study  the  local  market,  both  consumer  and  dealer. 

(2)  To  investigate  market  possibilities  for  the  prospective  advertiser. 

(3)  To  educate  the  dealer  to  better  merchandising  methods  and  to  a  belief  in  the  profits  in  advertised  merchandise.  This 
is  the  object  of  our  monthly  trade  paper.  The  World  Retailer. 

(4)  To  encourage  adequate  merchandising  by  supplying  sectional  maps  and  route  lists  and  an  "Introduction  to  the 
Dealer"  for  the  use  of  the  salesmen  of  the  manufacturer  who  will  sign  a  non-cancellable  and  adequate  advertising 
contract. 

(5)  To  discourage  requests  for  service  that  is  clearly  not  within  the  province  of  the  newspaper,  such  as  selling  goods  or 
other  canvassing,  or  the  payment  of  bills  for  printing  and  postage. 

The  sales  forces  of  a  down  advertisers  are  using  The  World  Plan  simultaneously.  We  shall  be  glad  to  go  into  detail  with 
any  one  interested,  upon  request. 

Try  advertuing  in  newtpaper*  by  the  year. 

The  New  York  World's  Merchandising  Department 

Mailers  Building,  Chicago  Pulitzer  Building,  New  York  Ford  Building,  Detroit 


= 
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Survey  in  Twenty-steven  Parts — Part  14 

NEW  YORK  CITY 


Port  of  New  York — (Continued) 


Tike  value  of  such  exports  from  die  New  York  Customs  District  is  in  fact  morr  than  equal  to  those  from  the 
Ports  of  Philadelphia,  New  Orleans.  Baltimore,  Detroit,  Seattle,  San  Francisco,  and  Boston.  The  value  of  domestic 
eiports  from  the  New  York  Giy  District  for  1918  was  «2^80.06U23;  for  1919  13,339.957.993. 

The  value  of  the  products  imported  through  the  Port  of  New  York  in  1919  amounted  to  almost  half  of  the 
value  of  all  products  imported  into  the  United  State*  during  19)9.  The  combined  imootts  of  the  Seattle  and  San 
Francisco  Customs  Districts  amounted  to  less  than  half  of  the  imports  of  the  New  York  Customs  District. 

The  tible  shows  the  comparison  between  the  Custom*  Distrirte  a*  to  import*. 


ATLANTIC  COAST 
Customs  Districts  Total  Value  of  Imparts 

Connecticut    f  7.749.73? 

Georgia    15,397,170 

Maine  and  New  Ham|xhire    24.025.683 

Maryland    38.900.438 

Massachusetts    299-364.999 

New  York    2,064.654.016 

North  Carolina    7300.990 

Philadelphia    153.819.044 

Porto  Rico    5.261,052 

Rhode  Island    5,456.800 

South  Carolina    2.618,869 

Virginia    4.365,288 


CLLF  COAST 

Customs  Districts                Total  Value  of  Imports 

Florida    f  15.275.615 

Galveston    17.704.906 

Mobile    5J47.275 

New  Orleans    177.286.076 

Sabine    4.68J.50H 

MEXICAN  HOHDER 

Arizona    18,148.798 

0  Pas.   2j699.307 

San  Antonio    1«J46,S01 


CHART  SHOWING 

fVrrenUffe    of     Nation'*  Imports 
H«iT]nd  Through  New  York 


TV  Port  of  New  York  reeeivin* 
S2.8B^y  of  the  entire  tori  ports  la  the 
I  ruin!  States  u  indeed  remarkable. 
Thin  i*  one  reason  why  New  York  in 
the  cre«leM  Hwiributinir,  center  in  the 
world. 


The  L-arg'est  and  Best  Merch 

Offered  to  New  YorK  E,v 
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Journal  Merchant! 
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Survey  in  Twenly«even  Part. — Part  15 

NEW  YORK  CITY 


Customs  District* 


PACIFIC  COAST 


Port  of  New  York---(Continued) 


Hawaii   

Oregon   

San  Francisco   

Southern  California 


Total  Value  of  Import? 

  ♦    1 .440.362 

  8.m:oi 

  3,151.964 

  Z38.027.061 

  15.fiO9.610 

  195.918.779 


M.  Louis   

Tennc*sre   

I  tab  ami  Wendl 
Total   


Total  Valur  of  Import. 

  t  12.TI9.li3 


J.! 


172010 
3.56.302 
M.364.932 


NORTHERN  BORDER 

Buffalo    96.738.410 

Chicago    45.803.716 

l>«kota    S8J2I.721 

Duluth  and  Superior    17.082.8*5 

Michigan    71,895.600 

Montana  and  Idaho    5.001.491 

Ohio    19J160.229 

Knchcstrr    4^82.0H0 

St,   Invr.-nce                                                                      ..  1SUI6.685 

Vermont    51.223 122 

Wisconsin    4J67.381 


Colorado 


Iowa   

Kentucky 
Mennc 
Omaha 


320  6111 
1.163.129 
100676 
487.555 
6.172.194 
2^77.164 


1*HE  import,  and  export,  of  domestic  ami  lorcign  merchandise  of  the  Port 
sercn  monthaol  'pro'"'  19,9  con,l""r"1  "*W>  the  iir.t 

Import.  Export. 

J9'9    *  982.192^34  12.158.919.03) 

1920    1.966,346.187  2^19.926,095 

During  the  calendar  tear  ending  December  21.  1919.  the  Port  of  New 
lork  recmed  j2.88  per  cent  of  the  nation',  imports,  and  shipped  out  43,64 
per  cent  „f  it,  export*,  both  combine,!  con.tituting  48.26  per  cent  at  the  eoun 
try  •  total  imports  and  exports  nf  mrrrhandlse.  The  to.al  »alue  of  the  i 
and  export,  of  ibe  Port  of  New  York  in  the  calendar  vear  tbat  end, 
31.  1919,  was  $11,654,180,488. 

v  JV"Dul<i  IT  h*">  "'  "l,'r  e?'*m*l,r  lhe  influence  upon  the  growth  of  New 
lork  tjly  of  the  great  stream  of  immigrant,  constantly  fluoing  here.  In  1914, 
the  year  preceding  the  war.  and  therefore  the  last  normal  vear,  there  were 
admitted  through  the  Port  of  New  York  878,052  immigrants  and  into  the  United 
States  1.218,480.  More  than  lwn-thit<ls  of  the  total  number  of  immigrant, 
that  reached  the  I'nitrd  States  in  that  year  entered  at  the  Port  of  New  York. 
Other  years  .how  .imilar  percentages. 

Brooklyn  Na.y  Yard  i.  locale,!  within'the  Port  itself  and  Is  adjacent  to 
y  other  large  shipbuilding  and  repair  var.ls  within  the  Port. 
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fire  and  marine  insurance  companies,  hostelry  of  250  or  J00  rooms,  up  to  giant 

The  rinancial  importance  of  N'ew  York  hotels  such  as  thr   Pennsylvania  and 

City  wan  reflesrted  by  the  subscription*  Commodore    which    have  respectively 

for  the  various  war  loan*,  in  which  2J0O  and  2,000  rooms.    The  wealthy 

chiefly   N'ew  York  City  purchased  $1.-  stranger  who  seeks  luxury  may  have  hi*. 

IMn,78K,MK)  of  lite  First  Liberty  Loan,  wishes  gratified,  while  the  wayfarer  who 

$1,550,453,450    of    the    Second    Loan,  has  little  to  spend  may  be  made  com- 


$1,114,933,500  of  the  Third  Loan.  $2,044,- 
778.600  r.f  the  Fourth  Loan,  and  $1,762.- 
684,900  of  the  Fifth  l.oan,  in  each  case 
largely  exceeding  its  quota. 

Practically  all  of  the  great  corpora- 
lions  in  the  country  maintain  offices  in 
New  York  City. 

New  York  has  always  given  much  at- 


fortable  without  too  great  inroad*  up*Jtt 
his  pocketbook. 

N'ew  York  is  the  headquarters  and 
the  producing  center  of  the  theatrical 
business  in  the  United  Slates.  Some 
sixty  theatres  presrnt  high  class  attrac- 
tions during  the  winter  season.  A  doien 
or  more  remain  open  throughout  the 


2 

I 


tenlinn  to  the  protection  of  the  health  summer.  Unique  among  them  are  the 

of  its  citiiens.    This  work  is  in  charge  Hippodrome,  the  largest  of  the  country's 

of  (he  Health  Department,  headrd  by  a  playhouses,  in   which   an   audience  of 

Health  Commissioner.    Among  his  du-  5.600  is  entertained  twice  daily,  and  the 

ties    he    supervises    a    bacteriological  Little  Theatre,  a  bijou  place  of  amuse- 

lahnratnry    and    antitoxin    laboratory,  „,cm-  which  seats  but  299  persons, 

the    protection    of    milk    and     food  Hundreds  of  "movie  theatres"  are 

WW*'  o'   **  vity   through   inspec-  scattered  all  over  the  city.    They  range 

tim,    the    care    of    tuberculosis    pa-  jrurn  ,|lr  nplghiiorhond  places  which 


("Sola  k>  »aal  r»«a|>M« 

Wharp  tk«  runtr.ii  ol  lha  world  troala  craao— 
handled   ■   majority  ol   dip  phiposanta  troop 
nsrkata  at  tha  what*  sv»rld  draw  • 


N*w  York  lh*>  Matropoli*  of 
Mankind 

((  t.iifinu.'cf  from  page  II') 


port  approaches  the  Port  of  New  York 
in  its  facilities  for  assembling  and  dis- 
tributing water-borne  commerce- 

The  Port  uf  New  York  is  served  by 
thirteen  lines  of  railroad,  the  mileage 
of  the  railroad  systems  with  terminal' 
..n  New  York  harbor  exceeding  39,700 
miles. 

The  toial  of  the  city  budget  for  New 
Y..rk  for  1919  was  $248.025.4.14.88.  of 
which  20.43  per  cent  went  to  pay  interest 
t.n  the  city  debt.  The  city  has  upwards 
of  60,000  employees  on  its  payroll.  The 
assessed  value  of  its  real  property  in 
1919  was  $8,339,638,851,  and  the  assessed 
value  of  its  personal  |>roperty  in  the 
same  >ear  was  $251,414,875. 

The  city  has  10.884  men  in  its  Polke 
Department,  which  costs  $20,146,892  a 
year.  5,970  men  in  its  Fire  Department, 
which  costs  $9,119,285  a  year,  and  six 
other  departments  are  upon  a  similar 
*eale. 

New  York  is  among  the  healthiest 
municipalities  ill  the  world.  Its  death 
rate  compares  favorably  with  the  death 
rales  of  other  large  cities  in  this  or 
■thcr  countries. 

The  register  in  the  public  schools  of 
New  York  City  contains  908.467  names, 
thr  register  in  the  high  and  training 
schnnls  contains  68,378  names,  and  there 
are  21X53  teachers  and  principals.  The 
school  system  is  under  the  direction  <>t 
a  Hoard  of  F.ducalion  of  seven  memlwrs 
appointed  by  the  Mayor,  and  a  Superin- 
tendent of  Schools  appointed  b>  ihe 
Board.  The  appropriation  made  by 
Ihe  budget  of  1919  for  the  general 
school  fund  was  $37,875,922.27.  ami 
for  the  special  school  fund  $45,121.- 
Ifi3.26.  The  educational  system  includes 
ila>  and  night  schools,  vocational  schools, 
special  schools  and  training  schools,  in 
addition  'to  the  regular  kindergarten, 
elementary  grammar  anil  high  school 
branches. 

Columbia  University  is  the  largest 
college  within  the  city  limits,  (t  in- 
cludes Barnard  College  for  women  and 
thr  usual  Law  Sch  ool,  Medical  School, 
College  of  Teachers,  and  similar 
I  ranches. 

N'ew  Y»rk  University.  sup|>orted  by 
ihe  city,  is  organiied  in  a  similar  man- 
ner. 

In  addition,  the  city  contains  the  fol- 
lowing higher  in<iitutions  of  learning: 


lt»  •■l.rlr.nl  ol  Naw  York  Clip.  Har.  ar. 
jvaraaa.  intandad  lor  Inland  Amartra;  th* 
I  Ibis  naark.t  In  nana!  th.lr  ■••da 


The  College  of  the  City  of  New  York. 

Fordham  I'niversity. 

The  College  of  Mt  St,  Vincent. 

Hunter  College. 

Manhattan  College. 

Adelphi  College 


ttatti  .in<l  ihe  enforcement  of  a  system 
of  child  hygiene.  There  are  ninety-three 
hospitals  in  the  city.  A  large  number 
of  t'.iem  are  conducted  by  private  asso- 
ciations, hut  they  are  open  to  the  pub- 
lic, and  if  a  patient  is  too  poor  to  pay 
f  ir  treatment  (he  cost  is  defrayed  by 
the  city. 

There  are  approximately  8,000  physi- 
cians in  the  city  and  There  are  ten 
medical  schools,  two  of  which  are  for 
post-graduate  instruction  only. 

To    conventions    anil    tourists  N'ew 


Ph»t»     ■  Pan/ 

TH*  Imperatpr  rpachat  parti  aJpvan  tsi«a  land  bar 

M 
ia 


up  iba  harbor. 


with  ships  coming  and  g olnn  and  haaplng  nlivn  Iks  Cwoaanarca  •!  U»a  aatira 
hp  II  ia  paaalbla  la  talk  In  tha  weplal  hp  In  thing 


high  la  always  allva 
nrld.  That 


In  Naw  York 


Brooklyn  College 

5*    Francis  College. 

St.  John's  College. 

St.  Joseph's  College. 

The  city  contains  a  large  number  uf 
lechnical  schools,  business  schools,  medi- 
cal schools,  and  art  schools,  headed  by 
the  Famous  Art  Student  League,  music 
schools,  anil  other  educational  iustitu 
lions.  There  are  many  private  and 
parochial  schools  in  the  city.  The  etl- 
rnllnient  in  the  parochial  schools  is  ap- 
proximately 150.000.  About  175.000 
pupils  attend  tile  private  schools. 

New  York  city  has  45  state  banks  and 
59  savings  banks.  There  are  48  national 
banks  in  the  city.  The  transactions  of 
the  N'ew  York  Stock  Exchange  during 
the  fiscal  year  of  1918-1919  amounted  to 
approximately  $191,000,000,000.  and  the 
number  of  shares  sold  was  3.352.116.939. 

New  York  also  lu«  a  second  stuck 
exchange  known  as  the  Consolidated, 
and  a  "curb  market"  where  transactions 
in  unlisted  securities  are  conducted  in 
the  open  air  along  the  curb  in  Broad 
Street.  It  has  a  Produce  Exchange,  a 
Co4tuti  Exchange,  a  Onffre  and  Sugar 
Exchange,  a  Fruit  Exchange,  and  other 
similar  exchanges.  It  has  eleven  life  in- 
-nrancr  companies,  of  which  four  have 
outsianding  policies  running  inio  the 
hnndrvd  millions,  and  two  dOMM  or  more 


York  offers  attractions  in  endless  vari- 
ety. Merc  than  1.500  hotels  house  daily 
an  average  of  250,000  transient  visitors. 
They  range  in  sine  from  the  ordinary 


seat  but  a  few  hundred,  the  dignified  and 
ornate  Capital,  Strand,  Rialto  and  Rivoli, 
in  each  of  which  nearly  4,01X1  persons 
may  watch  the  portrayal  on  the  silver 
'Creeu. 

Two  major  league  bashatl  teams, 
eleven  race  tracks,  and  dozens  of  ath- 
letic fields  provide  a  wealth  of  outdoor 
'ports. 

Tile  tunnel?  beneath  the  streets  and 
under  the  rivers,  (he  huge  hridges 
wl-ich  «iwii  (be  East  Kiver.  and  the 
stupendous  water  supply  system  which 
brings  millions  of  gallons  each  day  from 
Ihe  Crnion  watershed  and  from  the 
l  at'kills,  ninety  mile-  awa>.  are  marvels 
"t  engineering  art. 

Centra)  Park,  in  the  heart  of  (he 
Borough  of  Mauhaitaii,  is  two  miles  and 
a  half  long  and  contains  843  acres.  It  is 
beautifully  improved,  with  automobile 
roads,  bridle  paths  and  foot  paths.  It 
contains  two  good  sited  lakes,  with 
l.oals.  Prospect  Park,  in  Brooklyn,  is 
similar  in  character.  It  contains  526 
acres  and  is  assessed  al  $30,766,000. 

The  Metropolitan  Museum  of  Art  has 
one  of  the  world's  great  collections  of 
paintings,  statuary,  furniture,  glass,  lex- 
tiles,  musical  instruments  and  antiques. 
The  Brooklyn  Institute  of  Arts  and 
Sciences  has  a  similar,  though  smaller 
collection,  and  there  are  some  line  Span- 
ish paintings  in  the  building  of  the  Ht-- 
|«mic  Society  in  upper  Manhattan. 

The  American  Museum  of  Natural 
History  contains  wonderful  collections 
of  animals,  birds,  reptiles,  insects,  fossil 
remains,  and  similar  natural  history 
specimens  Like  the  other  museums  of 
iCoHltnucd  an  fay?  XXX} 


M  nirra  Vanapaprr  l  ai".  P*,-( 


The  Avanua — iIib  graat  shaw  placs  al  Antrlca.    Flllb  Avanup  is  rradnad  with  Mtrlaf  I  ha 
atphps  •(  Hch  pnaaiap;  mhi.    On  lata  inapnrlant  n.„i  praal  inprcboplp  tram  tsrtrf  part 
al  'ha  world   prara   lhair   vara,   lor  r*v|pw. 
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NEW  YORK  CITY 


Banks 


3  Btonn   t    39.BrV>.0Bl  40 

22  Bmoklrn    . .  502,781.461.55 
28  Manhattan   .  1.274.336.969.43 
36.570.969.72 
12.6515S3.21 

Total   $1,876,210,035.31 

State  Ilanka    45  Keaource.   »1.129,l46.100.0t> 

Trust  ComtHiniea    28  RmoWCM    ltr.»Alyn    172.435J-M.O0 


Association  which  make  ihetf  exchanges  through  banks  that  arc  members  ui  accord 

constitutional  provtsi>>n» 


4  Ou«n» 

2  Kicruno 


To**]   12.975,044 .224.00 

Natioiul    48  Resources   $.1,719,455^00.00 

Saving  *  Loan  Auix-iatioru : 

Broni                                         4  Hi-sourcr*    728.422.00 

BrooklTii   27  Resources    7.031.825.00 

Manhattan                                 32  Kr~iurc.ii     t   12.935,740  <Xi 

Richmond                                  14  Resources    6491.701.00 

Queens                                       8  H~..urrc»    1,115.036.00 

85  $28,702,724.00 

Private  Banln-r.    69  Tout  Rrwurres   $  23.782^13.00 

Safe  Deposit  Companies    38  Total  Rr~mrrm>    9.487,248.49 

Investment  Companies.    18  Total  Hnourres    91 .105.425. 19 

There  are  two  other  batiktnr  uaeairotinnt  in  New  York,  r-snirly,  l.sti.1  Hanks  <1) 
resources  t*t.'.(>o».57  ud  CrrJ.t  Unions  < JS)  with  mourn  ..f  «i4*,M0.» 

The  Clearing  H.>u«e  tuns.,  linn,  for  For  the  year  of  HJ0- 

Ike  year  of  1919  were: 


Exchange.   $2S2J.W.2|y.4/A.28 

  25.216.212,38.155 

$277.'»5-».461.85183 


Exrhangn   $214,703,444,468.43 

Balance-.    20.950.477  482.92 

Tnlal  transaction.  $235,653,921.95135 

Thr  Clearing  Home  Association  La  now  composed  al  2S  National 
Banks.  14  Trmt  Ct>mpanie«,  Federal  Reserve  Bank  of  New  York:  the  Assistant  Ti 
nf  V.  S    at  New  York  and  the  Clearing  Home  Collection  Department  alto  make  e« 
at  the  Clearing  lies*',  making  ?S  Clearing  Institution. 

e  12  Banks  and  Trust  Companies  in  tie  city  and  vicinity  not  member,  of  th. 


New  York  haa  a  vary  hath  valuation  per  capita,  being  exceeded,  bowrver.  by 
l.    New  York  City  values  are  indicated  as  four  I 
of  Philadelphia  and  seven  times  those  of  ~ 
An  equally  interesting  figure  with  the  total  wealtk  and  property  value, 


Francisco.  Los  Angeles  and  Boston 
tboie  of  Chicago,  five  times  those 


business  streni 


Ii 


llglh.  it  that 


than   wealth  live 


activity  and  purchasing  tower.  In" Ike  report  tar  income  taaati...n  in  the  Umled 
foe  1911  New  York  State  la  shown  to  pay  31%  uf  the  total  personal  f 


f  imomes. 

»*, . 

kliuwo  to  (s.jr  31%  oi  the  liMal  per»0Dat  Income  UK  of  thf 

L' iiited  Sutra. 

Stm  Vurk  City  cutitaUDs  more  tkan  on*  half  of  ihc  total  i-.pulkttoB  of  the  Stair  and 
ai  tin-  weali*.  it  concentrated  in  xht  city  oat  can  rta'tily  pcTce i»e  the  fiwrmnm  purrha*mv 
p4i<*rr  within  New  York  City.  The  next  hi*  heat  Stair  paid  ooly  12%  of  the  whole  and 
by  the  beat  e»timation  Hem  York  C.ty  ak»n<  enceH*  any  other  State  in  th*  t'tvon 

Tkvt>e  Tifure*  *ho<+  (he  State  a>  a  whole,  »  ili-rail  *latittirt  are  nr*  av.it|»K>  The 
nntdbrr  uf  r-ople  claim, nr  New  York  State  »•  a  madrnce  *n>,  snaking  rfmmi  <-,(  prr*..nM 
inconae*  mett  SW.75...  Their  wet  inromei.  «rgrcFite  |V?.7 1 1>.7 1 J.7H*.  Thr  emm*.  U*r% 
in  thr  mcorne*  rri».»ne«.  from  \rw  Ynrk  Sutr  im> nntH  t«i  $I07j*J5,964.  and  the  »ur 
taxes  to  t24M*7,4U 

Th*  tatal  asx-ird  real  pr-iprrty  valuation  for  New  York  ii  $M-!*.J-,2.<'5  J  DO  divided! 
m-  follow*: 

Mainlutun   $5,115,811,621     Bronx  $726,129,198 

Hr<M.k!vn    1,863.123.^2     Qurras   60W27.476 

IHetoMd    UNM9Sw495 

Th*  total  a.^ved  per»L.n-J  property  valaatioa   (lftf)   b  $  J«7.«U.7M  divided  u 

fn!|r>wa: 

$291,286,700     Bronx   $12ji74,400 

44,907.205     QttBOM    10.934JOO 

Z610.175 

THe  tot»l  a-«e*tcd  reaJ  propetty  valuatbuQ  CtttH  fu**  New  Yark  ia  %9,(*26,122.%$7 
divided  »f  follow*: 

Manhattan   iyiafK771.887     Bronx  |7i>3,.VlB,264 

BrwiUyn    1.957.RI1.20S     Qnrrna    636,409.159 

Richro.Hi<l    111,821.192 

perty   »aluat»on    (1920)    ia  $-2**,5Q6.1  F.S.   divided  at 


The  total  **ie«ed  per»yn*l  p 

follows: 

Manhattan   $227,063,350 

lWiklvn    41.192.900 


Bronz   $17^11.200 

Oueetii    8.792,100 


NEW  YORK  COMMERCIAL 

The  National  Daily  A.  B.  C.  Business  Newspaper 
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Bl'SINESS  cxeculivra  today  art;  keenly  interested  in  the 
vitui  facts  of  industry,  finance  and  commerce.  They 
scrutinUe  rltrsely  Market  Reports,  Financial  News, 
Proposed  Legislation,  Labor  Conditions — in  fact,  all  sources 
of  information  —  for  reliable  data  upon  which  to  build 
-  ■  -ui  business  policies. 

For  more  than  125  years  the  NEW  YORK  COMMER- 
CIAL has  served  many  of  the  leaders  of  industry  in  this 
important  requirement  It  has  ftnined,  and  holds,  its  en- 
viable title  of  The  National  liwtinesi  Newspaper  by  inter- 
preting the  business  news  of  the  country  along  sane  and 
constructive  lines. 

The  NEW  YORK  COMMERCIAL  cover*  completely 
and  accurately  eighteen  markets  every  business  moming. 
More  than  17.fM.Kl  quotations,  together  with  comprehensive 
market  reports,  make  it  a  most  inclusive  and  reliable  source 
of  business  information. 


Intimate  daily  contact  with  business  farts  and  figures 
has  given  us  a  thorough  realization  of  the  importance  of 
circulation  facts  'and  faures.  Consequently  the  circu- 
lation of  the  COMMERCIAL  is  A.  B.  C 

ESTABLISHED  1795     -:-     126TH  YEAR 
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Russell  R.  Whitman,  President,  38  Park  Row,  New  York  City 
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Survey  in  Twenty-aeven  Part*— Part  17 

NEW  YORK  CITY 


Residential  Features  and  Building  Facts 

A  majority  of  the  resident*  of  New  York  City  live  in  apartment  houses.  There  are  many  lections  of  die  cliy 
where  large  expensive  apartments  predominate.  There  are  alto  poorer  sections  where  there  are  only  cheap  apartment 
bouses  and  tenement*. 

However,  contrary  to  common  opinion,  there  are  many  one-  and  two-family  houses  in  New  York  City,  An  istveali- 
Italion  showed  that  there  are  1A7..15Q  one-family  dwellinga  compared  with  107,178  apartment  buildinga;  atao  that 
there  are  85,467  two-family  bouse*  within  the  live  boroughs. 

Tli-  following  table  will  ahow  the  number  of  dwelling*  anil  tbe  classification  of  same  in  New  York  Gty: 
Clasauicaliiin  ABC  D  E  F 

Manhattan   23,592  2,602  40,423  2,299  796  84,694 

Bronx   13,412  fi.669  10.92  J  75  79  39,700 

Brooklyn    67,948  53,879  48.750  285  174  193,400 

Queen*   44,869  17,853  6,527  209  107  83,065  ' 

Richmond    17,538  2.464  354  65  32  23,945 

(A)  One-tssally  duelling!.  <D>  lloleti  slid  elevAior  i]4rinira!  bumn 

<B>  Two-family  dwellings  <£.)  Othc.  kmldin*,. 

(C)  Apartment  buildings  without  elevator,.  <Fr  Total  Dumber  of  all  *url*  of  building*. 

In  Manhattan  the  large*!  number  of  tenement*  are  located  between  Fourteenth  Street  ami  Fortieth  Street.  The 
large*!  number  of  better  claaa  of  apartment*  are  between  Fortieth  Street  and  One  Hundred  Fifty-fifth  Street.  The 
largest  and  matt  ex pe naive  elevator  apartment  building*  are  located  on  Riverside  Drive,  West  End  Avenue,  Central 
Park  Went,  and  Broadway  between  Sixty-sixth  Street  and  One  Hundred  Twentieth  Street.  There  are  also  many 
scattered  on  streets  adjoining  those  already  mentioned. 

Fifth  Avenue  la  famoua  for  tbe  many  large  and  luxurious  residences  owned  by  millionaire*. 

Brooklyn  ha*  tbe  largest  number  of  building*  in  New  York  City,  in  fact  more  than  twice  a*  many  as  any  other 
borough.  It  ia  New  York**  chief  residential  district  halving  mute  new  law  apartment  houae*  than  all  the  teat  of 
New  York  put  together,  and  of  course,  far  more  single  residence*,  two-  and  three-family  detached  houaea.  Brooklyn 
haa  37  parka  comprising  1Av7  acre*.  6  children  a  playground*  and  20  location*  where  are  grouped  tennis  courts,  wading 
pool*,  baseball  diamond*,  etc. 


Chart  Showing  Prospective  . 
Buyers  in  New  York  City 

compared   with   three  other  large 
localities 


Chart  of  population  of  New  York 
City  showing  the  number  of  prospective 
purchasers  as  compared  with  the  next 
three  largest  citiea  In  the  United  State*. 
It  is  interesting  to  note  thai  New  York 
contains  more  people  than  Chicago, 
Philadelphia  and  Detroit  combined. 


A  City  of  More  Than 

WITHIN  the  City  of  New  York  there  is  another  City,  a  City 
populated  by  the  readers  of  The  Tribune — 


Circulation  Trend  of  New  York  Tribune 

Weekday  75.000  Gain  in  Lost  7  Years  - 
Swndjw    BgOOO  Gwn  in  Last  7  Years  - 

Audit  Bureau  of  Omthstntl  Hcporfci  far  6  mouth  htiod*  HwlroJ- 
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A  paper  with  a  clean,  vigorous,  healthy-minded  method  of  han- 
dling the  news  naturally  attracts  clean,  vigorous,  healthy- 
minded  people. 

It  is  a  matter  of  natural  selection.  Prosperous,  wholesome- 
minded  people  of  taste  and  culture  find  in  The  Tribune  the  in- 
formation they  want  presented  in  the  way  they  like  it. 

Known  Quality  of  Circulation 

Those  who  live  in  the  circulation  zone  of  New  York  Newspapers 
know  from  their  own  observation,  in  the  better  residential  sec- 
tions, at  Clubs  and  Hotels,  that  The  Tribune  is  always  among 
the  mosr  read  newspapers. 

Besides  the  Law  of  Natural  Selection  and  Personal  Observatioc 
the  circulation  of  a  newspaper  can  be  determined  by  direct  tests 
Every  test,  every  canvass,  every  investigation  made  of  Tht 
Tribune  Circulation  has  demonstrated  that  "the  Better  th« 
Neighborhood  the  Bigger  The  Tribune  Circulation." 
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Surrey  in  Twenty-aeven  Pat-la— Part  18 

NEW  YORK  CITY 


Residential  Features  and  Building  Facts — (Continued) 

The  majority  of  the  apartment  building*  in  the  Bronx  are  located  in  the  section  opposite  the 
northeastern  part  of  Manhattan  Island.  The  one-family  dwellings  in  this  borough  also  exceed  the 
apartments  by  about  3,000  buildings,  or  in  other  word*,  the  one-family  houses  are  thirty-three  and 
one-third  per  cent  of  the  total  of  all  classification  of  buildings. 

Queen*  Borough  consists  of  many  small  residential  communities.  Ward  two  consisting  of 
Forest  Hills,  Winficld.  Corona,  and  other  small  communities  contains  most  of  the  apartment  build- 
ings. In  the  Woodside,  Elmhursl  and  Corona  sections,  hundred*  of  houses  of  the  two-family  tvjw, 
tenements  and  small  cottages,  suitable  for  the  thrifty,  industrial  workers  are  under  construction. 
Ward  four,  Lnown  as  the  township  of  Jamaica  and  including  the  communities  of  Hillside,  Jamaica, 
Rosedale,  Richmond  Hill,  Woodhaven,  Kew  Gardens,  Luurellon,  Brllaire  and  others,  have  over  19.001) 
one-family  dwellings  or  nearly  three  limes  as  many  as  any  other  section  of  Queens.  Practically 
all  of  Queens  is  rapidly  being  built  up  with  attractive  detached  homes  at  a  moderate  cost. 

The  Borough  of  Richmond  is  almost  wholly  comprised  of  one-  and  two-family  detached  houses. 
Only  two  and  a  half  per  cent,  of  all  dwellings  in  Richmond  are  apartments,  or  619  of  20,261 
dwellings. 

Special  Information 

More  than  one-half  of  the  population  of  the  Slate  is  now  contained  in  New  York  City. 

New  York  City  is  the  commercial  and  manufacturing  capital  of  the  I'niled  States. 

The  exports  of  New  York  City  have  a  value  greater  than  the  combined  exports  of  Asia,  Africa 
and  Australia,  and  our  import*  exceed  in  value  those  of  South  America,  Africa  and  Australia 
together.    One  out  of  every  seven  persons  in  New  York  is  employed  in  manufacture. 

The  factories  have  an  annual  output  of  nearly  two  and  one  half  billions  of  dollars. 

Interesting  statistics  of  the  City  and  Port  of  New  York: 

Area   326.9  square  miles. 

Total  mileage  of  paved  streets.  2.226 


THIS  CHART  SHOWS 

The  Five  Boronciu  of 
v  r*  York  City 
Id  Relation  to  Land  Are* 


Queens,  the  largest  borouiih  In  area, 
contain*  only  8%  of  the  population  of 
New  York  City,  while  Manhattan,  the 
■mallest  borough,  contains  41%.  This 
shows  that  New  York  still  has  plenty 
ol  room  to  grow.  The  Borough  of 
Queens  could  be  populated  by  all  New 
York  City  and  still  have  room,  if  the 
density  of  population  were  the  some  a< 
Manhattan. 


126,000 rlomes-WithoutSlums 


Proven  Responsiveness 

Tribune  Readers  are  quick  to  respond  to  advertising  in  The 
Tribune. 

Time  after  time  this  responsiveness  has  been  demonstrated.  For 
instance: 

— 12,024  men  and  women  in  the  year  1920  asked  the 
advice  of  our  Investment  Department  on  investing 
their  surplus  funds  ranging  from  $100  to  $150,000. 

— last  Spring  more  than  7,000  Tribune  Readers  sent  in 
Planks  for  a  Political  Platform. 

—over  4,600  Tribune  Readers  contributed  a  total  of 
over  $70,000  to  send  more  than  9,000  boys  and  girls  to 
the  country  for  a  two-weeks'  vacation.  This  is  an 
average  contribution  of  over  $15.00  each. 

You  can  reach  some  Tribune  Readers  through  other  Newspapers, 
but  you  can  only  reach  all  Tribune  Readers  through  the  New 
York  Tribune. 


NEW  YORK  TRIBUNE 
I  Total  Advertising  Linage  by  Y 
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NEW  YORK  CITY 


Special  Information — (Continued) 


Assessed  valuation  by  boroughs: 

Queen*   8  636.409,159 

Bronx    753,308.264 

Brooklyn    1.037,81 1.205 

Richmond    111.821. 102 

Manhattan    5,186.771.887 

Shipping  arrivals    4.628 

Total  tonnage  of  the  Port  (tout  entered!   1 4,6 10,008 

Total  tonnage  of  the  Port  I  tons  cleared)   14.030.827 

Number  of  telephones  in  use     731,794 

Area  of  city  parks  (acres)   7,819 

Tim  total  number  of  Pennsylvania  Railroad  passengers  arriving 
and  leaving  New  York  City  during  1919  was  40,800.000,  which  was 
made  up  as  follows: 

10.200,000  to  and  from  Pennsylvania  Station. 

22,440,000  to  and  from  -Newark,  Harrison  and  Manhattan 
Transfer. 

4,420,000  to  and  from  steam  trains  and  Jersey  City. 
2.040,000  to  and  from  Cortland  Street  Ferry. 
1,700,000  Desbrosses  Street  Ferry. 

In  1914  the  New  York  City  metropolitan  dial  rid  had  36,410 
manufacturing  establishments,  which  gave  employment  to  an  aver- 
age of  1,031.815  persons  during  the  year,  812.103  being  wage-earn- 
ers, and  paid  out  S71 1.085.669  in  salaries  and  wages.  The  manufac- 
turing establishments  of  New  York  City  constitute  over  four-fifths  of 
all  in  the  district  and  give  employment  to  nearly  seven-tenths  of  the 
wage-earners. 


The  per  cent  of  increase  in  average  number  of  wage-earner*  in 
period  1904-1014  was  25.0. 

New  York  Stale  has  a  total  of  571,662  motor  vehicles,  or  a  car 
to  every  16  persons,  Of  the  total  registration  for  last  year  177,441 
of  the  cars  came  from  New  York  City.  Of  the  total  126,750  were 
pleasure,  91.631  were  registered  omnibuses,  41,057  commercial,  678 
trailers,  while  dealers  in  New  York  City  numbered  820. 

The  total  amount  paid  by  New  York  City  motorists,  chauffeurs 
and  motor  <  v<  li«ts  lust  year  to  Mr.  Hugo's  office  was  82,481,343.25. 

The  following  comparative  figures  tell  the  story  of  last  year's 
registration  at  a  glance. 

PaiM-ngT  Cnmnirr.-ijl  Total 

Brooklyn    13.126  13.570  56.606 

Queens    16.030  4.621  20,651 

Manhattan    54.070  28.500  82.660 

Bronx    9.418  3,624  13,042 

The  Bush  Terminal,  located  in  Brooklyn,  which  is  regarded  as 
one  of  the  leading  institutions  of  its  kind  in  the  commercial  world, 
offers  facilities  for  modern  manufacturing  sites,  export  and  import 
steamship  piers,  and  rail  and  coastwise  terminals.  It  covers  an  area 
of  200  acres,  by  a  chain  of  immense  loft  huildings  of  modern  rein- 
forced concrete  construction.  The  Bush  Terminal  houses  approxi- 
mately 300  manufacturing  concerns  with  341,000  employees.  Its 
facilities  include  seven  of  the  largest  piers  in  the  world.  There  are 
200  brick  warehouses  for  the  receipt  and  storage  of  ocean-borne 
freight.  The  tracks  of  every  trunk  line  reaching  New  York  run  into 
the  Bush  Terminal,  and  all  are  connected  with  a  private  railroad. 


The  Only  Paper  in  America  With 


A  Million  Circulation 

The  Sunday 


MORE  families 
read  ihe  Sun- 
day New  York  Amer- 
ican than  there  are  in 
all  Boston.  Philadcl- 
p  h  i  a  .  Baltimore. 
Washington  and 
Pittsburgh  combined. 


THEIR  annual  ex- 
penditures (Gov- 
ernment figures)  ex- 
ceed one  billion 
seven  hundred  mil- 
lion dollars,  more 
than  32  million  dol- 
lars every  week  in 
the  year. 


1 N  addition  to  great  size  the  cireula- 
I  tion  of  the  New  York  American 
is  distinguished  by  insistence  on  the 
best — regardless  of  cost. 

More  than  a  million  readers  (half 
a  million  more  than  buy  any  other 
New  York  Sunday  newspaper)  pre- 


fer the  Sunday  New  York  American 
to  all  other  Sunday  newspapers  sell- 
ing in  the  local  territory  at  5  cent* 
a  copy. 

On  weekdays  more  than  300.000 
people  pay  50r;  more  for  the  Morn- 
ing New  York  American  than  the 
selling  price  of  any  other  New  York 
morning  newspaper. 


I.IO 


III 


Net  Paid  Circula- 
tion Last  Sunday 
at  10  Cents  a  Copy 
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Survey  in  Tweoty-wevwi  Pawta— Part  20 

NEW  YORK  CITY 


Facts  and  Figures  on  New  York  City  Food  Consumption 


The  magnitude  of  Ne#  York  City  as  a  food  consuming  center,  nut 
to  mention  its  vastness  as  a  supply  depot  lias  often  been  guessed  at. 

The  Health  Department  of  New  York  City  give*  the  following  sched- 
ule as  an  estimate  based  on  a  dietary  of  44  ounces  of  food  per  day  per 
individual,  as  over  four  and  one-half  billion  pounds : 

Character  Amnanl  pttand* 

Meat  (Beef,  Pork,  Veil,  etc)    664JI5.000 

Fish    57.W1.250 

Poultry    114.062.500 

Butter    114,062,500 

Vegetables   ,   684.315.000 

Milk    1.J68.630.000 

Bread    456.250.600 

Coffee    57,031.250 

Tea    28L51S.62S 

Fruit  (Nuts)    228.125.000 

Sugar  (including  candy)    142.578.12S 

Pastry   114,062,500 

Salt    57,031.250 

Eggs   142.578.125 

Cheese    57,031,250 

Fats    57.031.250 

Canned  Goods   ,   171.093.750 

Total   4,5J3.744j75 

From  another  source  it  has  been  estimated  that  H  cost  S645.0uG.O0O 
a  year  to  feed  the  inhabitants  of  New  York  City.  The  amount  probably 
exceeds  this  by  several  millions  on  account  of  the  mounting  cost  of 
living. 

A  study  of  food  conditions  in  1917  by  the  Department  of  Health 
showed  a  valuable  tabulation  of  food  products  coming  into  New  York 
each  week: 


Dairy  Products  (Other  Dun  Milk)   760  carloads 

Milk   2,000  "  , 

Meat    660  " 

Live  Stock    518  " 

I'onltry    215  " 

Grain  and  Floor  2.160  " 

Fruits    750  " 

Vegetables   1.636  " 

Groceries    324  " 

Canned  Goods    206  " 

Sea.  Food    32  " 


9.261  weekly 
or  1.323  daily 

The  average  of  1,323  cars  of  food  products  is  received  at  127  terminals 
in  Metropolitan  New  York.  These  products  are  redistributed  over  an  area 
having  a  radius  of  30  to  40  miles  which  embraces  a  population  of  over 
10  million, 

The  stupendous  task  of  distributing  the  vast  amount  of  food  engages 
00,000  distributors,  who  employ  400,000  persons.  Within  this  area  live 
over  10,000.000  people  composed  of  28  nationalities  to  whom  nearly  10.000 
cars  of  products  a  week  must  be  distributed.  Of  these  28  nationalities, 
eight  numbering  over  100.000  each  and  15  over  25,000  each,  populate  this 
district. 

These  people  have  various  habits,  customs  and  modes  of  living.  Quite 
often  one  nationality  will  not  eat  what  another  will,  which  is  not 
customary  to  such  an  extent  in  any  other  center  in  the  world.  It  has 
been  aptly  said  that  New  York  is  not  an  American  city,  but  a  city  in 
America  composed  of  28  little  nations. 

Other  figures  obtained  from  various  sources  showed  that  New  York 
Citv  consumes  40.000.000  eggs  a  week,  or  over  2,080,000,000  a  year;  also 
2.400,000  pound*  of  butter  a  week. 


A  Million  Circulation  With  a 


Merchandising  Service 

to  Make  Certain  of  100  Per  Cent  Return 


A.  C  Gilbert  Co. 

\\f  E  have  been  big  Ml  of  new«pasrwT  «poee  for  * 
Strut  a&any  ycari,  in  New  York  and  mbn  min, 
bat  itfirt  fc»rf ore  baa  any  nrwtpapcr  rxlrnded  to  tU  the 
■upcort  its  a  mvrrhkruhainir  «»*»  that  you  have. 

The  braad»-idr  that  yon  teat  out  carried  our  menage 
to  the  Greater  New  York  deal  en  more  effectively  than 
any  piece  of  literature  we  previously  teat  oat.  Toe  dU 
pliyi  In  the  three  New  York  American  window*  weie 
watched  very  carefully  by  u*,  and  attracted  the  -vim 
ttoa  of  dealer*.  well  as  the  general  public  We  are 
very  en  thai  tail  ic  about  tbe  New  York  American  for 
in  Merrhaadiimv  Service  Depart  an  ml. 

Yours  very  tmly, 

J.  E.  McCRADY, 

General  Sale*  Manager. 


Bant*  Brother* 

YOU  will  he  uiler  filed  ill  knowing  tie  aueoetl 
■  ':...■■!  thro«agh  your  remarkable  broadside  wbich 
aceornpJUbed  real  intact  In  the  sale*  of  Bunte't  Coug  b 
Drop*  in  the  New  York  territory. 

Tat  aver  ace  tales  of  our  mm  tripled  immediately 
after  the  broadiide  wai  tent  out 

I  an  informed  by  our  Window  Trim  Dcpartaornl 
that  100%  uf  the  dcalert  who  aigned  aad  returnrd 
p4iM  eaarda  reqtteatuag  window  dbtpUy*  ijt  mediately 
jM-rmiited  at  to  trim  their  window*. 

Let  me  atektn  thank  you  for  your  three  matter  Mr* 
eharidiiiny  Windows,  which  are  la  tbe  busiest  sections 
of  New  lork.        y0UM  wy  lru|yt 

VV.  H  GODFREY. 
New  York  Sties  Manager 


WE  want  to  thank  you  (or  ih«  result*  you  ban 
obtained  from  your  telephone  campaign.  Ever 7 
indicatlua  la  that  you  have  nore  than  done  yuar  nan 
and  that  tbe  results  will  be  forthcoming  «f  w*  can  put 
ours  over  properly. 

The  manner  an  which  you  handled  ihlt  work  shows 
real  evidence  that  you  desired  to  rive  nothing  but 
accurate  returns  and  tbe  Anal  remits  obtained  Are 
certainly  extremely  satisfactory.  It  ia  a  pleasure  un- 
dr»d  to  be  able  tn  thank  tow.  for  ivcb  efficient  handling 
of  »uch  a  trdinat  and  difficult  proposition. 

Appreciatively  yours. 

JESS  H.  WILSON. 

Sales  Manager. 


||      A  y|    0     g  Net   Paid  Circula- 

I"1     W    I      H       ^     1$     ||-     fl  lio"    1  Sunday 

p  ■  W  p  ■  ■  ■ 
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NEW  YORK  CITY 


Facts  About  Brooklyn 


There  are  1.424 
and  over. 


I  ol  130.000  a  year 


POPULATION 


1910 
J920  C 


Native  while    "3% 

Neftroea  ••««•■«■••••■  •  IJ 

foreign  ImIII  .....*■•■•«*•*  aWTo" 

Biooklvn  population.  1910. 
•n  and  birth. 


1.1W..582 
1, 634 .35 1 

2,018  jm 


loooo   

an.ooo    151 

50,000    176 

7S.OOO    99 

lOO.OfO    »s 

IS0.OO0    40 


MS  uwm 

JM  " 


"  j 00.000 
"  400.000 
"      500  000 


f 
10 
5 
U 


English  ti 
Indtiatrial 


cadinit 


..  ir. 
.404.072 


ay  file  them  in 


Total   

IS  to  21  ran   

2S  to  44  vg»r»  

•IS  )«ui  and  over  . . 

Age  unknown   

Native  white,  native 
Native  white.  foreign  . 
Foreign  bom.  white 
N«*ro   


IS  year,  of  aje,  by  ■«'. 


Male 
559,306 
152.885 
270.330 
135.893 
198 
111,312 


..iu.lt  on!*  H 
Manhattan, 


is  towns  on  Long 


Many  nlc  I 
millionaires 
York  CiV  l 

SCHOOLS 

Public  Grade   17*  p,IPi,» 


ooklyn  rr-sidrnts  who  gag  taeir  returns  in 
acre  their  bitunrat  ia  located. 


d  and  tie;  also  par  taw 


Kr,  -<1t:. 

1.TI5 


Hi.fc 
Par.xhial 


7,8*9 


575314 
170,608 
261,119 
143355 
232 
120.288 
188.460 
256,520 
9,950 


PfcfuTe. 


in 
i 


29S.43I 
24.401 

to.ooo 

J.724 


Motion 
Pieturet 
and  Vend 


re» 

a»de-  Bur 

vills       Vaudeville  lesuue 
II            ID  4 

CHURCHES 


Bap.i.t    U 

Cbesstian    2 

t'h.Uttan  Sntnti   S 

t'ungregelMinal   13 


CITY  CLASSED  AS 

i  a  etty  would  be  residential.    It  ia 


aa  a  cilr  <*f 


D.wiple.  <4  Cbrlat 

Evangelical  Aasocistion  . 

RvangrVal  Srnud  of  S. 
Fri 


BANKS 


Luth 


.••vtaci    22 

SftVltlfffl    all        Luftfl    27 

Tru*t  C'jra;u.mr*   — 


lm  rc*t 
Reaourre* 


There  are  669.666  <it po.it  .r*  in  the  u 
*Rnismt  ot  each  account  u  $59,3.80. 

For  other  banking  firurtj  aee  pare  21. 


  172, 

i  of  Brooklyn.    The  average 


Lutheran 

Metho4iai 

Mrthndivt 
Mrth'xtivt 
MrH.iV.t.1 


i 

:■ 

i? 

a? 

47 
i 
4 


Tbere  are  85,000  people  in  Brooklyn  and  I. 
t,    Tbia  ia  a  greater  number  than  any  other  diatrict 
-  »bn  pa; 


Metbodisl.  Prunil 

Trndiner  Am 

Braokli 


Mrtbroli.t,  Protestant 

Prntccoatal   

Presbyterian  

Ptr.bylerian;  United 
Pioteatant  Episcopal 
Returned  Chnrrk  of 
Reformed  Ok  arch  of  U.  S 
Rrfr.rn-.H  Episcopal  ... 
Seventh  Day  Adventi.t 
Swarlmborgian  ...... 

Unitarian  

ITntrrraalist  

Miscrllanenus 


2 
i 

41 
4 

St 

it 

4 

i 

l: 

I 
5 
J 
21 
120 


1  with  incomes  of  110.000 
the  United  Stair.. 


Brooklyn  trading  population  ia  hard  to  Scute.  Tbere  are  now  nearly  three  million 
people  living  in  Brooklyn  and  Qneena  alone  and  when  yon  conaider  that  Brooklyn  • 
trading  area  taken  in  all  of  Long  Island  and  that  people  from  Staten  Island.  Manhattan 
and  nans  ol  New  Jersey  come  to  Brooklyn  to  trade  ooe  can  readily  see  the  vast 
possibilities  ol  Brooklyn  aa  a  market. 


You  don't  have  to  "break  into"  Brooklyn.  Here  the  gates 
are  ever  open,  youthful  enthusiasm  welcomes  the  stranger 
and  opportunity  cries  out  for  some  one  to  embrace  her. 

THE  BROOKLYN  DAILY  EAGLE 


O'Mara  &  Ormsbee 

Special  Representatives 

New  York.  Chicago,  San  Francisco 
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NEW  YORK  CITY 


ud    Firm  Men- 


Principal  InduMriea 

No.  of  EM  

Pcri<iiu  ci 
Proprietor 

ben   

Salaried   Employee*   . . 

Wage  Earner*   

Capital  Iavealed   

Brooklyn,  regarded 
;  licwVor  k. 
Th*  Caambet  of  Conner  c«  it 
■ere  S.2B1  lactones 


In  the  Tfilume  r>f  man  uf  acta  red  fooda  and  indnttn 


Salaries  and  WM«.  Total.  .,109.aj».nl9 

Sslariea    27.921,0*4 

Wipi    SI.910.0S1 


Vslue 


6,267 

MM 
isii.mi 
»44S,7S7,J*0 

•  city,  u  fourth  in  tie  Untied  States  Industrially, 
luio,  and  Philadelphia, 

ia  1918  made  aa  industrial .survey  and  the  Jjjulatioa 

employee*  aad  29 


217.014.017 
The  first 


and 


Factorie*  with 
tones  ployeet 


employ  11.260  i 
OaaatAed  by  Industrial  Groups  1918  l» 


err. 

Metal  Fredtacts 

Clothing   

Boots     and     Shsr*.  Fur* 

and    Rubber  Product*... 

Food*.  Toliacca.  etc-  

Paper.   Paper   Good*.  Pub- 

tishiag   

Wood  Products   

Paints.  Oila  aad  Chemicals 


Factories  with 
Under  10  Employee* 
No.  Fae-  No.  LB- 
fortes  playeea 


156 
949 


49,962 
16,669 


790 
1,414 


22J?£?.:::  Ill  855 

i per   Good*.  Pab- 


111 
116 
HI 
179 
61 


1J.6JJ 
9,47 1 
9.916 
9,676 
2,117 


218 
414 
166 

:t.« 

127 


2.V.  b 
4.J14 

1,077 
2.97$ 

641 

1.472 
678 

LOW 
412 


No.  Fae- 
toeie* 

1.146 
2,161 

177 
I.64S 

iso 

604 
299 
447 


No.  Em. 
ployees 

$2.«68 
40.981 

11.875 
21.121 

14.281 
11,141 
10.J94 
10.756 
2.589 


Total    2,617       164.015       5.180       16,677       7.817  180.712 


predicts,  eSolblng?  boot*  and  shoe 
tart*,  (laat,  atone  aad  clay 
good*. 

Hruoklya  has  over  2, C00 
worth  of  euml*  each  year. 

Brooklyn  rar ' 
erf  raaoafaetttfed 
40.9*1  persons. 

Brooklyn  ha*  2.500  clothing  lactones 
next  to  Manhattan,  prodnces  more  clothing  than  any  at 


manufactured  in  Brooklyn  are  machinery  and  metal 
1  saoei.  printing  and  publiehint*.  paper  goode,  wood  prod- 
products,  paint*,  oila,  chemical*.  textiles,  lar  and  rubber 


employinsr  41.000 
ng  than  any  otaer  Amei 
Broolttya  haa  increased  the  number  of  aboe  factories  in  the  borough 


workmen, 
icr'tan  city. 


Brooklyn, 
la  two  years 


reliable  figure*  obtainable  are  those  of  1914  inued  by  the  Bore**  of 


production  of  the  latest 
'  Census.  These 
the  cities 


City 
Manhattan 

Ch 


No.  of 

21,0(7 
..  tojl5 


Baltimore 


■11* 


l  of  Employees 
185,9.12 
187,119 

ldoiial 

- 11, 


Value  of 
Product. 


194.641  7B«.44'».t 


$1,519,141,429 
1.411.49M11 
7B4.449.611 
-,?» 


RrUil  District 

The  main  shopping  center  in  Brooklyn  extend*  (or  on«  mile  froaa  Boeotagb  llall 
on  two  parallel  streets,  Fulton  snd  Ixvtugston  Streets,  also  a  large  scetson  bnowa  aa 
Broadway,  and  extending  ab^ot  two  trulre  snd  has  many  stores  of  the  . 
than  those  on  Fallon  and  LiTieuraaou  Streets. 

In  Flatbaah,  which  is  a  lar„r  residential  sect.on,  a  very  thriving  bauane 
rxi.t.  on  FUtbueh  Avenue,  wkete  many  asaall  but  prosperous  - 
lion  arc  located, 

tn  South  Brooklyn  the  retail  section  extends  about  a  mile  oa  Fifth  Avenue  and 
cross  streets. 

The  Bedford  district  has  a  busy  section  oa  Kottrand  Avenue  and  extends  one  mile 

retail  section  is  located  en  Broadway  and 


i  stares  of  crery  deserlp- 


.r^SnalTttc,  and  btaa,  , 
i  aiferta  and  eilendj  about  (our  miter 


Greenpoiat,  another  and  separate  eection  in  Brooklyn,  haa  a  retail 
Lnf  ■  mile  oa  Manhattan  Avenue. 

Ria.drnt.a.1  Fralurra 

Brooklyn  r<rren  an  area  of  over  *J0  •qvare  tnilet — freater  by  25  ao/aarv  railr«  than 
the  combined  area*  of  Manhattan  and  Brona  Borouajba 

Brooklyn  kaa  the  larajrit  number  of  b»aflr|inc»  in  Greater  New  York,  in  fact  mora 
than  twire  aa  many  aa  anr  ortarr  borougat.  Kara*!?'  67,590  orae- family  auttaea,  $2,93$. 
twcrfamily  hoaaea,  48,9fl->  apartment  tuaildinf*. 

The  tolal  Talitation  o4  new  Iraildinat  and  alteration  plani  filed  in  Brooklyn  Taa 
"    -3.00.    pTanp  were  tiled    in  191°  lor  a  total  of  5.010 
ea  at  a  coat  oi  $3J.818.«5O  0O.    Over  5,700  pUai  filed 
area*  aioce  ;>aaarrr  1919,  MM  $32,U«,J05. 


BrooMra  h*a  300  olU 


earn.  Bruoklyn  haa  over  1.JS0  faetoriea 
froaa 


aaiat  and  chemical 


heavy  anachLnery  to  delicate  nautical 
for  ov«rf  53,000  eitiaena. 


10,000  work- 
_j  aaetal  line, 
making  ensploy- 


ar.il  iclenttfec  inMriwnenta,  mali 

aaent  for  ov«rf  53,000  eitiaena, 
ploying  21.000. 


Read  the  facts  about  Brooklyn  and  get  a  thrill. 
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NEW  YORK  CITY 


Brooklyn  "Special  Informa.lon"  (Continued) 

Every  Saturday  nighr  the  f«1ory  pay  envelope  banded  out  to  Btc*AI-iiHM  con- 
tain! over  $4,000,(1(10, 

Over  l3li.0U0.W0  yearly  m»ke»  tbe  u*h  regMier  ia  nearly 
long  and  Merrily. 

Brooklyn  bu  milt*  oi 
lya  builds  cxery  poiaible  kit.  .1  ■ 


lieri.  Ship*  Mil  tr>  rvrry  port  in  the  Korldj.  Brook 
bint  and  tbip- 


ll  i»  catiouted  Dial  mi.r*  than  on#  hali  of  the  foreign  commerce  ol  tibr  Tort  of 


Features  of  the  Bronx 

Population 

1900  Census    200.507 

1910  Census    430.980 

1920  Census    732J16 

Native  White    68%    English  Reading  84.39!. 

Negroes   lees  than     1%    Industrial  Woikers    14* 

Foreign  Bom   about  31.4?b    Families   146.479 


Toial 


IS  to  2*  years  

25  to  44  years   

45  years  and  over  

Age  unknown   

Native  white,  native  parents   

Native  while.  Foreign  or  mixed  parents   49, 

Foreign  born,  while    73, 

Negro   


40.918 
74.429 

35,354 
221 
25.919 

,715 
73JS28 


Festal* 
149j655 
44.813 
70.115 
34,587 
140 
26.194 
54.772 


1.700 


City  Clus.ed  am 

The  Bronx,  if  classed  as  a  ellv.  would 
ll  i.  ewrntially  a  i 


sixth  in  the  United  States. 


Bronx  is  located  north  of  the  Harlem  River,  being  the  only  part  of  the  city 
of  New  York  attached  t„  the  mainland.  As  to  railroad  freight  facilities  every 
trunk  line  entering  New  York  ha.  a  terminal  in  the  Bronx. 


Schools 

Public  School. 


Parochial  Schools   

Colleges   

Kordham  University 
New  York  Universit* 


58 
3 

II 
2 


Willi 

9.601 


13.670 


Banks 

There  are  15 
•on  of  their 
fo, 


or  branches  of  other  banks  in  the  Bronx.   A  compari- 
reflects  the  growth  of  the  Bronx.   See  Page  21 


Theatre* 

The  Bronx  has  48  theaters  devoted  to  motion  pictnrea  exclusively,  5  to 
vaudeville  and  motion  pictures,  1  to  bigb-clas4  vaudeville  i  Keiths  >,  1  burlesque 
and  2  to  ] 


Churches 

Baptist    13 

Christian  Science    2 

Congregational    6 

Evangelical  Lutheran    22 


1-  iaiigchc.il 
Jewish  ... 
Methodist 


Presbyterian   IS 

Protestant  Episcopal  23 

Reformed    9 

Roman  Catholic   40 

Seventh  Day  Advenilst  3 


THE  HOME  NEWS  PLAN 

FOR  TESTING  THE  BIG  METROPOLITAN  MARKET 


The 

New  York,  plus  the  rich, 

situated  in  the  State  outside  the  city  line  and  In  New  Jersey  i 
cot.  This  nearby  territory,  with  a  population  equal  to  that  of  the  city 
must  be  included  in  any  advertising  campaign  designed  to  cover  the  city 
proper  and  must  receive  its  share  of  attention  from  the  sales  department 
a*  well  as  the  advertising  department  unless  the  advertiser  is  to  waste 
that  considerable  percentage  of  the  circulation  of  the  New  York  daily 
newspapers  going  into  the  Metropolitan  District  outside  the  city  limits. 


a  greater  aggregation  of 
ia  to  be  found  in  any  area  of 
equal  extent  on  this  continent.  It  has  a  population  estimated  at  twelve 
millions,  or  nearly  one-eighth  of  the  entire  population  of  this  country. 

It  is  head  and  shoulders  above  all  others.    It  comes  first,  not  merely 
on  account  of  its  pre-eminent  merchandise-consuming  capacity,  but  also 
because  of  its  strategic  importance.    It  is  the  American  manufacturers' 
best  starting  place  because  the  long  arms  of  the  great  metropolis  extend 
rerywhere  throughout  this  country.   That  is  why  we  have  the  axiom: 

adequately  covering  the  Metropolitan  Dls- 
worthwhile  newspapers  published  in  and  out  of  the  city 
xpenditure  of  $100,000  to  $130,000  for  the  first 
the  cost  of  placing  goods  in  the  hands  of  t 

"Why 


MAKE  SURE  by  a  campaign  i„  „ 

tion  before  taking  on  the  Metropolitan  District  as  a  whole?" 

THE    BOROUGH    OF   THE  BRONX 
IS  THE  IDEAL  TESTING  GROUND 
— but  don't  take  opinions;  consider  FACTS. 

C2„»  1  ■  The  Bronx  ia  the  fastest  growing  section  of  the  great  city 
rati  1  .  >n(|  0r  tne  entire  Metropolitan  District-  The  census  of  19XK 
gave  it  a  population  of  200,507.  The  recent  census  gives  it  732,016,  the  tre 
mendous  gain  of  265%.  All  the  other  boroughs  have  to  take  off  their  hat- 
to  the  Bronx.    A  prosperous  community  is  t 


Fact  2: 


The  Bronx  is  more  than  anything  else  a  residential  section. 
The  best  proof  of  this  statement  is  found  in  the  fact  that 
over  200  churches  or  other  places  of  worship  and 
It  ia  popular  as  a  place  of  residence  because  it  has 
i  rate  of  all  the  five  city  boroughs  and  because  of  its  un- 
equalled transportation  facilities  throughout  the  borough  and  between  it 
and  Manhattan. 


Fact  3 


The  most  important  of  them  all. — The  Bronx  is  thoroughly 
covered  by  one  newspaper — The  Bronx  Home  News.  It  is 
the  only  one  of  the  five  boroughs  of  the  city  of  which  this  may  be  said. 
THIS  MEANS  ECONOMY  OF  TIME,  EFFORT  AND  MONEY. 
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in  Twcnty-aevcn  Part* — Pari  24 

NEW  YORK  CITY 


Principal  Indnalriea 

No.  <>f  fatflblishmrnu   

Persons  engage*!   

Proprietor*  ami  firm  member*  ■  ■  • 

Salaried  employee*   

Wage  earners  (average  number) 
Capital  in.c*<<**.   ,  


Features  of  the  Bronx — (Continued) 

1mm 

mix  tu  lour  distinct  retail  skotn'iri  ecu 
and  Third  avenue  and  the  immediate 
.me  itde  itrccu  and  from  139th  street  li 


1.271 
23.729 

1.167 
797 
19.387 


h  .t 


58.708,792 


Tit. 

Com  of  i 
Value  «f 
Vain  idM  by 

The  chirr  commodities  thai  are  manufactured  in  the  Bronx 
•Uert  iri>n  work,  foundry  and  machine  shop  product*,  lumber  products,  i 
and  stone  work,  lace  goods,  piano*  and  oraitu.  structural  ironwork. 

From  a  surrey  taken  by  the  Chamber  of  Commerce  in  1916  the  following 
table  given  the  ronet  important  Bronx  Industries  and  civet  some  idea  of  the 
vast  industrial  reaoureea  of  the  Rronx. 


Industrie* 

No.  of 

Faetorire 

Employees 

Pianos,  organs,  musical  in 

5,048 

4.238 

2.210 

Stone,  clay,  glaaa,  etc.  . . . 

.............................  *50 

1.725 

Textilea,  embroideries   . . . 

■  ■■(■•■aaaasaaaaaoaaaaaaataafj  581 

5345 

4^22 

In  1918  there  were  2 

250  factories  employing  74.000.  and  pa 

rs    The  moM  importani 
ictntty  extending  oelf-  *  fear- 
to  IftJd  street  on  Third  avrnae. 

wiirhritrd*ij 


Retail  Section- 

The  Brona 
MMth  street 
hloikk  on  same 

Thti  is  often  referred  to  as  the  "Hub  of  the  Bronx,"  because  sit 
converge  st  this  point  or  transfer  to  this  sectiia.    The  subway 
routes,  also  meet  and  diverse  I  rem  this  pornt.    There  are  man? 
several  depirtment  •  i ores,  theatres,  banks,  etc,  in  this  retail  section 

Trrmorn  svenue  lr:<m  Prosper t  avenue  to  Boston  Post  road  is  another  goners, 
shopfmg  section  fram  the  northern  end  of  the  Bronx 

Westchester  avenue  from  H»*b  street  and  Third  avenue  to  Southern  Boulevard 

Westchester  avenue  aection,  only  on  a  larger  scale  with 
Rrtiilrnlial  Feature*) 

TSa    Hrnni     has     13.412    on»-f*mHT  hows»S, 

apartment  building s,  39,700  •!  all  aorta  of  bulldlrgs, 

It  has  within  its  borders  nearly  a  doren  high  class  denartnaent 
business  distorts  contain  modern  establishments  with  complete  Hi 
articles,  so  that  there  is  no  need  of  any  resident  of  the  Bronx  to  U 
in  order  to  oaake  purcisases  of  anr  kind. 

The  building  quotation  from  1901  to  1918  amounted  to 

1919 

tl 


tee  the  borough 


The  Bronx  it  bordered  on  three  sides  by  navigable  waterways,  which,  with  their 
isrir.  and  feeders,  give  over  80  miles  of  waterfront. 
Manufacturers  and  shippers  in  the  Bronx  have  facilities  uDro.uaJled  by  those  of 


sny  other  port  of  tbe  Greater  City  for  the  reception  and  shipment  oi  raw  materials 
and  finishrd  prndnrts  by  boat  or  rail,  Every  tronk  line  railroad  entering  tbe  City  of 
New  York  bas  a  freight  terminal  in  tbe  Bronx 

The  Bronx  is  a  eotniaunriT  of  honsee  having  an  area  of  «l  square  miles,  with 
g45  miles  of  street,  upwards  of  2W  cburrbea  and  olber  places  of  worship.  20U  places 
of  amusement,  J I  railroad  stations  and  0]  subway  and  "L"  stations. 

Tbe  Bronx  contains  4,172  acres  of  park*  and  parkways,  which  exceed  those  o( 
tbe  four  other  Boroughs  of  the  city  combined  by  HO  acres  Tbe  largest  park  in  the 
f  ily  of  New  York.  Pelham  Bar  Parkway,  is  located  in  the  Bronx. 

ly  of  population  in  1917  waa  2g  per  acre;  in  191*  it  bad 


The  density  i 
per  acre. 


!  per  acre;  in  I91» 


to  J2 


\      voawtiej      •'  ?S- 


Morc  light  is 
additional  facta:  The 
among  which  are: 

1,023  Groceries. 
279  Drug  Stores 
422  Dry  Goods  i 


by  the 


Stores, 
743  Meat  Markets. 
319  Delicatessen  Stores, 
352  Clothing  Store*, 
362  Shoe  Stores, 
57  Hat  Stores, 
120  Millinery  Stores, 
677  Cigar,  Tobacco  and 
Stationery  Stores, 


144  Exclusive  Cigar  and 

Tobacco  Stores, 
136  Furniture  Stores, 
55  Sporting  Goods  Stores, 
190  Garages, 
144  Hardware  Stores, 
86  Paint  and  Oil  Stores. 
77  Phonograph  and  Music 
Stores, 

162  Candy  and  Ice  Cream 


is  the  most  northerly  of  the 
of  the  city  of  New  York. 
Borough  forming  a  part  of 
It  is  separated  from  Man- 
by  the  Harlem  River  and  the  Har- 
lip  Canal.  This  isolation  is  accen- 
by  the  fact  that  the  Borough  has  Its 


ment,  as  well"  as  a  distinct  and  separate 
Borough  government.  The  result  is  that 
may  be  described  as  a  city  in 
its  own  special 


THE  BRONX  HOME  NEWS 

Circulation  100,000,  Invites  the  Test 


It  covers  the  Borough  like  a 
blanket  and  goes  nowhere  else.  The 
Home  News  is  to  tbe  people  of  the 
Bronx  what  all  the  other  city  news- 
papers combined  are  to  the  city  as 

of 


by  our 
of  a 

It  is  never  1 

It  is  more  than  anything  else  •  FAMILY  newspaper  with  all  that  that 
means  to  the  experienced  advertiser.  Its  WOMAN'S  PAGE  is  one  of 
the  best  to  be  found  anywhere.  Advertising  in  THE  HOME  NEWS 
reaches  its  readers  in  association  with  locality  news,  the  most  interesting 
of  all  news.   It  is  surrounded  by  the  home  atmosphere. 

THE  HOME  NEWS  has  no  political,  sectarian  or  financial  entangle- 
ments. It  is  free  at  all  times  to  serve  the  interests  of  its  public  That  it 
bas  done  so  acceptably  ia  proved  by  a  more  intensive  circulation  than  that 
of  any 


All  the  Bronx  merchants  know  THE  HOME  NEWS.  All  the  larger 
merchants  and  a  great  many  of  the  smaller  ones,  advertise  in  it  They 
know  that  goods  properly  advertised  in  THE  HOME  NEWS  sell  them- 
A  trade-mark  owner  who  approaches  them  with  a  meritorious 
I  by  HOME  NEWS  advertising  travels  fast  along  the  line  of 
His  way  to  100.000  Bronx  homes,  or  half  a  million  per- 
is, is  made  quick  and  easy. 
For  advertising  rate*  and  other  needed  information  i 

BRONX  HOME  NEWS 

PMislyid  thrtt  timrs  a  Wttk: 
Sunday,  Tuesday  and  Thursday 
371-377  E.  148th  St-  N.  Y. 

Th.  war 


the  Hsflem  Home  News,  circulation  100.0*0.  twice 
tha  territory  cov«r«d  by  th«  . 
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Pkcn  hf  M  ZkiBaaaa 
Tha  .Saw  York  Stock  Eaehaaja.    Km  baa  la  tha  financial  pulaa  ol  tha  Nation 

•aid  niLtioai  ■[>  Ull  tround  t h.«  world 


center  for  the  population  of  the  so-called 
New  York  Metropolitan  District,  which 
included  not  only  the  rive  borough*  of 
Greater  New  York,  but  adjacent  cities 
in  New  York  State  and  northern  New 
Jersey,  with  a  population  of  more  tban 
seven  and  a  half  million.  This  city  is 
not  only  the  Mecca  of  shoppers  for  the 
entire  northeastern  section  of  the  coun- 
try, but  it  is  the  chief  buying  center  for 
large  purchases  by  the  higher  classes  of 
people  within  a  radios  of  ISO  to  200 
miles.  The  importance  of  this  retail 
center  can  he  seen  from  the  fact  that 
approximately  8  per  cent  of  the  total 
population  of  the  country  resides  within 
fifty  miles  of  New  York,  12  per  cent 
within  100  miles,  16  per  cent  within  ISO 
miles,  and  22  per  cent  within  200  miles. 

New  York  City  is  the  greatest  indus- 
trial center  of  the  country  and  produces, 
according  to  the  latest  census,  about  10 
per  cent  of  the  country's  total  output, 
judging  from  the  value  of  product. 
However,  the  New  York  industrial  dis- 
trict comprises  adjacent  cities  not  in- 
cluded  geographically   in   New  York. 


law  York  tba  laWtropolas  o 
Mankind 

(Continued  from  fast  XX) 


'  •         9  « 

riV-         \  ft 


the  city,  it  is  a  private  foundation,  to 
the  support  of  which  the  city  con- 
tributes a  share.  Under  its  aus- 
pices the  Peary  expedition  was  sent 
to  the  North  Pole,  and  similar  expedi- 
tions for  exploration  are  constantly 
bring  sent  out  to  all  parts  of  the  world. 

The  New  York  Public  Library,  which 
was  established  by  combining  the  Astor, 
Lenox  and  Tildcn  Libraries,  founded 
respectively  by  John  Jacob  Astor.  James 
Lenox  and  Samuel  J.  Tilden,  is  housed 
in  a  beautiful  library  building  in  Bryant 
Park  at  Fifth  Avenue  and  Forty-second 
Street.  This  is  the  center  of  the  system 
of  "Carnegie"  branch  libraries,  the  cost 
of  which  was  met  by  a  gift  of  $5,200,000. 
which  Andrew  Carnegie  made  for  the 
purpose.  There  are  fifty  of  these  branch 
library  buildings  in  the  five  boroughs  of 
the  city.  The  Brooklyn  Public  Library 
is  a  separate  foundation,  maintaining 
branches  in  the  Rorough  of  Brooklyn. 
The  Queens  Borough  Public  Library  is 
a  similar,  though  smaller  institution. 


'■  TPI*  v**  'V* 
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Ccirrffkini  *»  fain-aild  AtrUl  Cnra. 

You  have  War'  al  Braaa — hara  U  •  aactaoa 
brand  parfcwaya  may  aarprlae  yeo  but  th»r 
an  Bat  lanoaual.    Thar  Bra  n™»i  la  alrary 
part       tha  Craattr  c it v 


Iba  air.    Tat  ahadad  avanuaa  aad 


This  territory  is  known  a*  the  New 
York  Metropolitan  Industrial  District. 
The  census  of  1914  showed  that,  in  this 
district,  tbcre  were  36,422  establish- 
ments, employing  over  one  million  peo- 
ple, and  producing  a  product  valued  at 
$3,435,582,000.  Judging  from  the  value  of 
production  litis  district  produces  about 
15  per  cent  of  all  articles  manufactured 
in  the  entire  country. 

Of  the  twenty-eight  important  lines 
of  industry  which  show  a  tendency  to 
concentrate  in  a  limited  number  of  cities, 
New  York  City  is  the  greatest  center  for 
twelve,  second  in  importance  for  three, 
third  city  for  two,  and  fourth  and  sixth 
in  importance  for  two  others. 

Due  to  the  fact  that  New  York  is 
located  in  one  of  the  oldest  settled  sec- 
tions of  the  country  and  is  developed 
further  than  any  other  section  of  the 
country,  there  are  remaining  few  un- 
developed natural  resources.  In  the 
city  itself,  outside  of  the  Boroughs  of 
Richmond  and  Queens,  there  is  little 
land  which  is  not  covered  by  buildings 
of  some  type,  or  that  will  not  be  devel- 
oped in  the  near  future.  Most  of  this 
land  is  now  either  meadow  land  held 
for  industrial  expansion  or  Land  inten- 
sively cultivated  by  market  gardeners. 

The  opportunity  for  capital  lies  not 
iu  the  development  of  natural  resources, 
but  in  investment  in  businesses  which 
arc  attracted  to  this  district  by  the  fact 
that  it  is  the  leading  industrial  center 
of  the  country,  the  leading  financial  cen- 
ter of  the  country  and  possibly  of  the 
world,  the  greatest  port  of  the  world, 
and  the  greatest  wholesale  and  retail 
center  of  the  country  and  a  metropolis  of 
mankind.  • 

There  are  many  large  and  small  com- 
mercial organiiations  in  New  York  City. 
The  largest  is  the  Merchants'  Associa- 
tion of  New  York,  233  Broadway,  which 
has  a  membership  of  nearly  6,000  indi- 
viduals, firms  and  corporations. 

The  Chamber  of  Commerce  of  the 
State  of  New  York  was  chartered  be- 
fore the  Revolutionary  War  and  is  the 
oldest  commercial  organization  in  the 
country.  It  occupies  its  own  building 
at  65  Liberty  Street.  Each  of  the  bor- 
oughs outside  of  Manhattan  maintains 
one  or  more  commercial  organizations. 


lltoEMU'.;., 


NaM  I?  raal  ttaaiaaaa 

Ntw  York  ta  nal  all  Wrick,  rrMtrt»le  and  ataaa.  Tbafa  ara  nuanaroua  araan  Plata,  baauttfuj 
abac*  traaa  and  achaat  bulldinf  a,  floodad  with  aamliaht  from  Jem  aidaa,  that  ara  uaaaualad 
la  any  alhar  part  at  tka  world      Kara  we  hava  ana  af  tha  clty'e  naedera  high  achaala. 

The  Biographical  Society  and  the  like- 
Due  to  the  location  of  New  York  for 
a  transportation  standpoint,  the  city  is 
a  national  wholesale  crtiter.  It  is  by  far 
the  most  important  wholesale  market  for 
the  entire  northeastern  section  of  the 
country,  and  its  immediate  subsidiary 
territory  includes  the  wealthiest,  most 
highly  devrhtped,  and  mo*t  congested 
sections  of  the  country.  It  has  been 
wrll  said  that  It  reaches  out  into  every 
pan  of  the  world 
As  a  retail  market,  it  is  the  buying 


All  these  libraries  maintain  special  de- 
partments which  are  supplemented  by 
dozens  of  special  libraries  maintained  by 
organizations  and  associations  such  as 
The  American  Geographical  Society, 
The  American  Museum  of  Natural  His- 
tory. The  American  Numismatic  So- 
ciety, The  American  Society  of  Me- 
chanical Engineers,  The  Bar  Associa- 
tion. Columbia  University,  Cooper 
Union,  The  Hispanic  Society,  The 
Academy  of  Medicine.  The  Historical 
Society,     The     Genealogical  Society, 


Thare  ara  auanaraua  enchaaeea  In  New  Yark  whara  alack  and  conaaandiHea  ara  stealth  ba, 
belt  nana  ara  ao  piclareeque  aa  Ika  Curb  Markat.  Many  believe  rt  ta  ha  merely  aa  aapraa- 
elon,  hut  It  ia  Bat.  and  every  kuataama  day.  rata,  anew  ar  hall,  thla  craw/a  aathae-e  tta 
Bread  Straat  aad  talk*  with  hnfere  to  maa  ia  aearby  wiadawa  la  a  la&fviawa  thai  cafla- 

prahaaida  fortwaaa. 
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NEW  YORK  CITY 


Trading  Area 

..to  the  trading  areas  ol  New 
\ork  City,  repftieniKiva  uf  F-Ditus  a  PreuSHiB,  called  on  the  adTeTtiainr,  manag«« 
of  three  oi  the  lariest  department  ■trim  is  tb«  cvtyt  After  several  days  of  erody  of 
reports  received  from  mm*,  delivery  and  mailing  departasents  a  daily  and  weekly 


In  order  to  eecwre 


trading  area  tone  nil  drawn 
ned  the  basis  of  nip  tho 


.  carrfol  check  wn  placed  on  all 
i**c"»  2  and  J  of  thii  supplement. 


From  the  Parcel  Poat  departaaetita  of  tbete  atorea  we  found  that  one  third  c4  all 
(MTcrl*  matlrd  wrTf  delivered  »jthm  fifty  miles  of  New  York  City  and  otct  two  thirds 
within  pnr  hundred  and  61  ty  nulea.    To  aw  exact,  over  a  period  of  six  month*-,  i 
and  one-hatf  per  cent  of  all  parcrla  were  within  the  firat  and  second  parcel  poet  i 

The  two  areas  shown  on  the  cup  represent  the  daily  trading  son*  and  the  weekly 
trading  mar.  The  daily  rone  La  the  territory  from  which  retail  establishments  receive 
their  daily  support.  The  weekly  aonc  u  the  territory  where  bay  era  are  accustomed  to 
travel  to  the  city,  for  beusneas  and  pleasure,  at  least  once  a  week  and  often  on  the 
earn*  Jiy  rxth  week, 

The  daily  Mm  boundary  line  extendi  on  the  cut  on  Lonf  laUnd  to  Lone  Beach, 
from  which  imint  it  swings  north  through  Rockville  Center.  Garden  Oty ,  Weathury, 
koslyn  and  Cten  Coy*.  Knrihrait  the  furtberanosc  point  la  Stamfurd  in  Connedicnt, 
including  Greenwirh,  To  the  north  the  general  description  »ou!d  be  the  whole  of 
Weatcheater  Comity,  which  includes  O  Mining,  Scarboro  and  Tarrytown  on  the  east 
bank  of  the  Hudson  River;  Mount  Klaro.  Briarcliffe,  Mount  Pleasant,.  Areaank  and 
Pleasant-. Ur  inland,  on  the  west  bank  of  the  Hudson  Nvnck  and  Piernaont.  To  the 
northwest  the  daily  tunc  ineSudrs  P»tprw>n,  Passaic.  Hackcnaack.  Areola, 
Park  Radge,  and  Pocnptoe  Lake,  all  in  New  Jeraey. 

To  the  weal  It  reachee  Ua  furthermost  point  at 
towns  in  thia 
Bloamneld. 


on  Siaten  laland. 

Within  this  daily  none  nearly  all  the  Urge  retail  atorea  in  New  York  City  have 
a  daily  free  delivery  system. 

The  weekly  zone  area  extendi  to  the  east  aa  far  aa  Wee*  Hampton  on  the  south 
aide  of  Long  laland,  then  swings  north  across  the  laland  and  include*  ManorviUe  and 
Wadine  River.  In  Connecticut  it  extends  to  about  half-way  between  Milford  and 
New  Haven,  within  thia  rone  is  Bridgeport,  Milford,  South  Norwalh,  and  NoraaJk. 
Thia  tone  awing*  northwest,  instating  Dan  bury.  Broakfielii,  and  Newtown  The  fur- 
'  it  north  is  Chelsea,  on  the  Hudson  River,  which  la  about  midway  between 


Many  of  the  largest  atorea  In  New  York  City  draw  weekly  trade  from  points  as 
far  north  as  Albany  and  Troy,  bat  this  can  hardly  be  applied  to  the  smaller  storea  or 
specialty  shops. 

From  tbi*  point  on  the  ease  bank  of  the  Hudson  the  weekly  tone  carries  weat. 
Included  in  thia  diiirirt  is  Newbnrgh,  Cornwall,  Highland  Falls,  West  Point,  Gardner 
Town,  WaMrn  and  Middletown,  which  ia  in  the  general  direction  northwest  from 
New  York  City.  • 

The  cone  now  swings  southwest  to  Port  Tervie  and  la  the  furthest  point  ia  the 
weekly  rone  northwest  of  New  York  City.  On  the  west  the  territory  extend*  to  a 
point  beyond  Harkettttown,  this  diatrict  includes  Stillwater,  Stanhope,  Lebanon  and 
Clinton,  all  in  New  Jeraey. 

On  the  aonthweat  the  weekly  cune 
half  circle  south  and  ' 
point  just  south  of  Pot  . . 
Aahury  Park  and  Long  Beach. 


Whalcsaleri* 

Jewelers   ... ,...*...,.,.,... . 

DruutMs   

  ns 

Confectionery  ...... 

•••*••»..  324 

Clulhing 

329 
102 
444 
210 
426 
185 
216 


Note 

The  facts  sad  (inure,  tabulated  ia  ill  parts  of  Enrros  A  Pususheh's  Space 
Buyers  Chart  of  New  York  waa  secured  from  the  following  sources:  Industrial 
Bureau,  The  Merchants  Association  of  New  Yorkj  Grant  E.  Scott.  Brooklyn 
Chamber  of  Commerce;  Queen* boroQfh  Chamber  of  Commerce;  Office  of  the 
State  Board  of  Education;  Office  of  the  State  Bank  Commissioner;  Bureau  of 
Foreign  and  Domestic  Commerce;  New  York  Oaring  House;  Department  of 
Health,  New  York  City;  Bureau  of  Licenses,  New  York  City;  Department_pf 
Tares  and  Assessments;  Department  of  Commerce,  Bureau  of  the  Census. 
Alexander  R.  Smith,  Authority  on  Port  of  New  York;  Treaao. 


First 


In  the  great  New  York  Metropolitan  center,  with  a  population  exceeding  7,600,000.  The  New  York  Times  is 
read  by  the  largest  group  of  intelligent  prosperous  and  discriminating  persons  ever  assembled  by  any 

The  purchasing  power  6(  this  group  is  unrivalled  and  advertisers  in  The  Times  have  found  that  their 
roents  usually  exceed  in  profitable  results  those  from  any  other  newspaper  in  the  same  territory. 

In  1920  The  New  York 
newspaper.  The  value  of  its 
great  that  ajthough  32 

The  New  York  Times  is 
under  these  classifications: 


published  23.447.395  agate  lines  of  advertising — more  than  any  other  New  York 
was  indicated  by  the  demand  on  its  advertising  columns,  which  in  1 920 


Dry  Goods 
Publishers 
Foodstuffs 
Men's  Furnishings 


Furniture 
Real  Estate 
Financial 
Jewelry 

Boots  and  Shoes 


Department  Stores 
Schools  ana  Colleges 
Hotels  ana  Restaurants 
Women's  Specialty  Shops 
Railroads  and  Steamships 
Building  Material 

showing  its  supremacy  in  the  home,  the  library,  in  educational  circles,  the  counting  house  and 
have  the  means  and  leisure  for  travel  and  recreation,  as  well  as  among  the  ambitious  who 
world.    It  is  preferred  by  the  largest  and  most  successful  advertisers  in  New  York  Qty. 

The  Times  exercises  careful  censorship  over  its  advertising  columns  with  a  view  to  excluding  all  that  is 


Nero  fork  (UtttWH 
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NEW  YORK  CITY 


Retail  Sections 


Wc  briefly  eatlia*  th<  location  of  principal  ehowiing  center*,  but  a  mac*  carelu] 
analrm  of  New  York  City  throwgb  the  aid  of  the  ncwapapcr  mcrchaatl  lairrg  depart, 
menta.  will  reveal  to  any  aaanafactarer  or  diatrshutor  of  aatfonaHy  advertUed  pruaucta 


I  reveal  to  any  aaanafi 
tbat  thr  retail  Doaaibilit**  ar«  in  no  way 
Far  fofarana*  arr  lAe  rnncip+l  rrlaxl 

Broadway,     at  Cortlandt  St-  aad  Vicinity 
»la  St. 
Ktb  St. 
lath  SI 
lit*  St 
4w.T.      -     23rd  Si. 
Third  A*..     "     2Jrd  Si 


nmhned  to  the**  eighty  eeater* 
laeyyta*  iulrtclt  o/  afana.rr.in: 


Brnadaay. 
Broadway. 
Srventh  Ave 
Seventh  Ave 


and  Viciaily 


roadway 
•»J  V.unlty 


Broadway. 
Third  A*. 

Third  Ave. 
Ill  M.iwav, 
Thlid  Ave. 
H,  .,  I,.,. 
Broadaay, 
Broadway. 
Broadway. 
Broadway, 
Broadway, 


J4lh  SL 
J4lh  Sr. 
42nd  St. 
4Jnd  St. 
SOth  St. 
S»th  Sl 
66th  St 
r.-n-j  Sl 
?»th  St. 
«6th  St 
H'Jrd  Et 
110th  St. 


Broadway.  at  116th  St, 
Broadway.  -  liSlh  S(. 
Hrudwar.  "  145lb  Sl. 
Broadway.  *'  ISIit  SL 
207lh  Sl.,  train  10  Air  la 
Eighth  Ave.  at  12Sth  St. 
Lcnoa  Ave.  "  14Mb  Sl. 
l*miv*ve.  "  Uitb  St 
LeaoxAac  "  133th  Sl 
Unu.  Ave.  -  116th  St. 
Third  Ave.  "  115th  St. 
Third  Ave.  "  116th  St. 
Third  Ave.  "  1 1  nth  St.  " 
Third  Ave.  "  «6th  St. 
Third  Ave.  "  »oth  St 
Th.rd  Ave  "  ?>th  St 
Third  Ave.  -  hath  Sl 
Fifth  Ave  IromiJr.l  Sl  to  5*th  Sl. 
F.  Broadway  and  Diviaioa  St. 


Retail  LKalrirta  of  Bronx  (m  page  29) 
irkt.  of  Brooklyn  (aee  pact  27) 


Qnreau  Borough  Retail  Section 

Woodhaven,  at  Jamaica  Avenae.    Saeboroad  Hill,  at  Jamaica  Avenue     Richmond  Hill, 
at  lOlat  Avenue;  from  9Jtb  Street  to  lOrllh  Street,    Jamaica,  at  Jamaica  Avenue. 

koim  sfteaar  u  a/moil  a  i»K».»u  Ih^efiao  rrr/rl  from  fiJaVel'r  tm*t 
..  HWawtea.  lam*,*  JeWJaar/a,  Xaramaa.  HiU.  /.-*»«  *.*  eryoad  i..  /'ertar* 
.4  crave, 

Whiicil.me,  at  150th  Street  from  16th  Koad  to  11th  Aveaue,  and  14th  Avenae  from 

larlrh  Street  to  152nd  Street. 
Collet.  I'liinl,  at  IJJnd  Street  from  15lb  Aveaue  to  26tb  Ave,,.,  and  15 

fmm  11*01  Street  to  125th  Street. 
Hualuii*..  at  Main  Sir 
Leant  Street, 


reet  and  Santord  Aienae,  jatb  Avenue  Itom  Colliae  Av 


to 

 vrt  Mreet. 

Corona,  at  Jacfcana  Arrnaa  from  26th  Street  to  52nd  Street  and  .ski.  Aveaue 

continued  aa  Haia  Street  to 


Allot 


Fulton  Avenue,  beginning  at  Eaat  River, 
Aatutia  Avenue,  frnai  Mille  Street  to  lblh  Avenue 
Long  lalatid  City,  al  Vemnn  Avenue  from  Borden  Avenae  to  Moll  Avenue,  and 

Jackaou  Aveaue  Itom  Borden  Avenue  to  Bam  Street. 
Baifewood.    at    Metropulitan    Aveaae    froca    Kewlawn    Creek    to    Colliat  Avenue. 

Grand  Street  (torn  Newtown  Creek  to  Broad  Street. 
Far  Hoekaaar.  at  Rockaaay  Boulevard  (rum  JStb  Street  to  Molt  Avenue,  aad  M,  ll 
Avenue  from  Regir.a  Boulevard  to  20lb  SlrerL 


Manhattan 

of  Paaaenger  Can  .  . .  121 

Make,  of  Track.  ...  116 

Make*  of  Tire.   187 

Bulkrn    173. 

CJ-ar  Store*    1596 

Cloak,  and  SniU    1365 

Clothier.    1164 

Confectioner    •  2285 

rMlcaleatvrn    1 128 

Dreaamakn*    2 1  Mi 

IrTuaci.ta    1073 

Dry  Good*    2926 

Dept.  Store*   102 

Klrrlrical  Supplies   1167 

Flori.1.    713 

Furniture    1356 


Retail  Outlet*  for  Nationally  Advertiited  I'rotlut-ta 

Manhattan 

r'nrrirre    1056 

Frull   

Croc  era  

Hardware    353 

Hat.  and  Cap*   43,16 

Jeweler*    1386 

ladies'  Tailor    936 

Meat  Market*   3261 

Men'*   Furniahingja    994 

Mcrrham  Tailor.    1520 

Milliner*    830 

<rplii.ru.    624 

Photographer*    852 

  294 

  4696 

Shoe  Dealer*    1574 

Stationer*    588 


Brim* 

anil 
fjurena 

Richmond 

468 

1728 

25 

677 

1008 

72 

352 

58S 

IS 

28S 

582 

14 

1087 

2082 

147 

458 

1183 

2S 

709 

2385 

20 

300 

987 

60 

422 

1254 

95 

14 

3S 

7 

322 

504 

26 

317 

375 

10 

136 

678 

19 

Bronx 
324 
753 

1328 
144 
57 
368 
468 
799 
494 
315 
120 
240 
29S 
87 
750 
362 
186 


Brockl 

and 
rjueraa 

432 


Rithit 


6357 
369 
ISO 
693 
684 

2998 
684 
936 
459 
321 
426 
126 

13S3 

1151 
252 


3 
31 
388 
28 
14 
14 
10 
83 
14 
20 
12 
II 
I 
6 
308 
101 
24 


79,219  HOMES 
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EVERY  DAY 


The  Only  Medium  to  Reach  the  Jewish  Better  Class 


As  an  Influential  Factor 

THE  DAY  leads  all  Jewish  Publica- 
tions. It  enjoys  real  reader  confi- 
dence. And  the  readers  of  THE 
DAY  set  the  example  which  is  follow- 
ed by  the  rest  of  the  Jewish  public. 


As  an  Advertising  Medium 

THE  DAY  is  strongest  in  its  field.  It  is 
especially  desirable  for  introducing  products 
in  Jewish  homes  never  known  there  before. 
Our  Merchandising  Department  co-operates 
with  the  advertiser  and  sells   his  goods. 


Is  there  anything  you  want  to  know  about  the  Jewish  Market?    Call  on 

THE  DAY 


183  EAST  BROADWAY 


MEMBER  A    B  C. 


NEW  YORK  CITY 
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Population 


Residential  ud 
isl  Suburb 
York  City. 
...  00% 
21.690 


Bankt 


ud  Loan  


2 
I 

14 


..%\iM\.m:t\ 

»Milrrm    ..     7.473,400  05 
.  6J91.701.00 


School* 


Publsr.  Grade    34      p.pil,  ... 

:::::::::::::  1  B  ::: 


Tht-alrrs 

There  arc  eight  first  elaa* 
Buvtiiff  jiicmre  hott*e»,  one 


to! 


K  one 
hemae; 
daily  ii 


17.1  M 
3.600 


Churvhr* 

Baptti.  4,  Lutheran  5,  Mr. 
ravin  S,  Me'h-xJm  Epu 
copal  1 1 .  I*  rote  it-  n  t  Epia- 
cepal  12.  Reformed  4. 
Roman  Catholic  19,  arvd 
•even  ether  denaminationt 


Features  of  Staten  Island 

Location 

Staten  Island  ocrnpiea  the  center  of  New  York  Bay 
with  mile*  mi  waterfront  available  for  seagoing  vessels 
and  directly  connected  with  trnnh  line  railroads  Steam 
can  and  trolley  lines  ik.rt  the  northern  end  eastern  shore, 
while  intend  eectlone  are  conveniently  reached  bv  trolley 
and  the  eoiuhern  end  he  a  direct  Beam  road  from  St. 
Gooffs  to  Totteaville 

Principal  Industrie* 

SbipVaildlng  ia  the  large**,  10  Mi  Tarda  and  4  smaller 
Tarda.  Largest  pUatcr  rmTa  ia  the  world,  largest  dental 
■apply  factory  and  semr  of  the  largest  plant*  in  the 
country  foe  the  manufacture  of  linoleum,  aoapa.  linseed 
oil,  varnish,  paints,  white  lead,  colon,  bricks,  lumber, 
marine  hardwire,  fabricated  rubber,  paper,  flour,  hand. 


Special  Information 

There  are  170  industrial  planti.  employing  35.000  per- 
sons, covering  every  branch  of  manufaclare  located  on 
Staten  Island  It  ha*  a  vast  waterfront  of  S7  nasi**, 
bordering  for  much  of  iti  distance  on  existing  channel* 
deep  caoiagh  to  accommodate  ocean-going  ateaaatrra. 

In  1910  the  State  Island  Division  of  Municipal  Ferriea 
carried  10.S70.27l  passengers,  an  svrrsge  04"  53.043  per 
day.    In  addition  there  were  carried  544.96:  vehicle*. 


Survey  in  Tvventy-svtrvpn  Parti — Part  27 

NEW  YORK  CITY 


Suburban  and  Farm.  Resuienlt 

Staten  Island  la  compoeed  of 


villacc*,   they  are  St.  George, 
sug  Harbor, 


a  series  of  towns  and 
New  Brighton.  Sailors 

Snug  llarboe,  Concord,  Livingston.  Went  New  Brighton. 
Port  Richmond,  Mariners  Harbor.  GrantvlUe,  New  Dorp. 
Richmond,  Tottenville,  Tompkineville,  Stapleton,  Fort 
VYadtwortb,  Castleton  Corner*,  Prince *a  Bay  and  eeveral 
other  centers.  There  are  many  Urge  produce  farms 
scattered  in  the  on  tiring  section.  All  use  up-to-date 
equipment  and  are  prosperous.  The  produce  is  sold  in 
the  Manhattan  markets. 


House* 

Retail  trade  en  foiled 
by  wholesalers  from 
New  York  City. 


Very  scattered.  The  principal 
ahoposng  street*  in  the  principal 
towns  are  Caetlctoo  Ave.  (Went 
i),  Richmond  Ave.  (Port 
I.  Bay  and  Broad  St*. 


St  (New  Dorp). 


Residential  Feature* 

Many  show  platen,  hurt  ma. 
(orlty  are  detached  hows**  with 
garagea  (4.000  to  15.000).  acat- 


Retail  Outlet*  for  Nationally  Advertised  Product* 


Anto.  (Paeeenger)  ...  20  Petiratcasen 
Auto  (Truck)    12  Dressmakers 


30    Furriers    i 

20    Garage*   22 


Merchant   Tailor*   20 

Milliner*    12 


Auto  (Tires)   Af  eye. .  26    Dnagrist*  M    Grocer*    J  ft*    Opt  cans    It 

Auto.  (Parte)  Agcys..  2*    Pry  Good*    95    Hardware    II    Photographer*   ,   * 


Cigar  Store*   

Cloak*  and  Suite  ... 


2  5 
ft 
II 

,8 


Oenarttacnt   Stores    .  .  7 

-lectrieal    2* 

10 

i! 


Hata  and  Cap* 


14  Piano* 
1*  Re»ta«r*nt» 

10  " 


* 

.30* 

.  24 


Trading  Area 

Tea*  tending  area  in  she  Island  itself  vrtth  its 
numerous  neigh  bo tThood  ■  to  res*.  Five- minute  ferriea 
eonneert  Hivnnnr,  Elian  beth  port  arvd  IVrth  Ambov, 
N.  J.    Manhattan  and  Brooklyn  department  Horen 


TVATTT  Source*  from  nrAirri  /nets  srnd  figure*  srwre  s  wen  red;  Loau'j  W.  Kaufman, 
"wl  I  Cj.       lory  Chmbtr  of  Cores  reaerew,  bemJr  reports,  srfcoois,  store*  and  other  l 


fj.ujt.rrit  Seere*- 


Th.  1 


(Eve.) 


It  costs  "  lass  "  to  reach  the 
markets  of  Greater  New  York 
thru  the  , 


Manufacturers  are  finding  the  columns  of  THE  DAILY  ADVANCE  the 
most  economical,  expeditious  and  effective  method  of  introducing  their 
products  in  a  metropolitan  market. 

THE  DAILY  ADVANCE,  through  its  intimate  appeal,  assures  dealer  dis- 
tribution, dealer  co-operation,  and  consumer  demand  at  a  minimum  cost. 
Every  copy  goes  into  a  home  and  its  readers  represent  a  substantial  buying- 
power  in  the  metropolitan  markets. 

An  intensive  campaign  in  THE  DAILY  ADVANCE  requires  a  compara- 
tivelv  small  appropriation,  to  establish  your  product  in  Greater  New  York. 
Let  us  help  you  solve  your  merchandising  problem!    Write  for  particulars. 


STATEN  ISLAND,  N.  Y.  C. 

(MEMBER    OF    AB  C.) 


Visualizing  America's  Greatest  Retail  Distributing 

X  3  A  I  if 


WHILE  it  it  *  gcncraJly  accepted  fact 
that  New  York  C-ty  pr««au  one  of 
tb*    asost    gigantic    so«  chamoising 
problems  for  the  Na£.<mal  Advertiaei,  U  1* 
quiie  *i  evident  that  distributing  or  market- 
inB  opportunitie*  are  e^tially  m  great. 

The  possibilities  of  uki  at  amotion  in 
New  York  City  axe  unrivalled.   Th<  i 


U.vjr?r 
iet 
and 


bat  *  represented 
market    every    *ilv*nlagc  tut 


uun  anu  every  .acttity  lor  we  unawu-  cxunpanyiu  aupt,  tney  will  rsaaiiy  sp- 
tion   of   h  ii   product.     The   manufacturer        priciaite  the  necessity   of  a  mote  minute 


rruil  shopping  district  a.  aj  briefly  outlined 
I  rie,  w*  iirt  cly  refer  to  the  "heart"'  of  a 
district.  The  national  advertiser  will  find 
ivrnsci  of  trad*  Iradma;  into  each  of  tbrie 
centers  frcirn  ail  sMe*,  varying  in  lenxtb 
.-ccord m(  t*i  the  location  and  character 
of   the    r ma  le nli  Jn   r*<h  neighborhood. 

If  the  ntitcata)  advertiser  and  apace 
buyer  will  bear  Ilia  thought  «  mmd  when 
referring  to  the  following  list  and  the  ac 
caPiBMyiaa^  nun*,   they  will  radalv  a*v 


Many  manufacturers  vissjalisa  New  York 
City's  retail  inisaibiliues  aa  centering  prio 
a  pa  LI y  upon  Manhattan  Island,  This  short- 
sightedness, due  to  leek  of  mveatiaatu-n  mi 
the  port  of  the  manufacture*  ha*  led  many 
adTrrtuibK  campaigns  in  ihe  metropolitan 
district  direct  to  a  pccm.itare  death.  There 
are  marketing  possibilities  in  eaeh  section 
nod  the  importance  of  newspaper  c  rcula- 
tios  in  each  corner  of  New  iotk  City  war- 
rant* no  small  amount  of  investigation. 

The  merchandising  and  promotion  de- 
panmenta  of  leading  newspaper*  can  fur- 
nish in  detail  many  facta  and  feature*  ed 
ruh  burougb  which  cannot  be  Dutlired  to 
their  full  extent  in  this  limited  apace. 
However,  the  accompanying  maps  el  the 
iloroughi  of  Manhattan  and  It  rone  on 
these  two  pa*ri  and  the  BoroUaT.Ii-.  ?f  <>uvne 
and  Brooklyn  on  Ihe  last  pa* :  ol  this 
supplement  will  serve  to  criTey  *«ime  idea 
of  the  widespread  retail  tale*  areas  of  New 
irr*  City. 

The   fntlnwlng  brief  reference  to 
.bopping  ce  

In  the  Hon  nigh  of  Manhattan 

Brnadway,     Manhattan,     which     vs  un- 


doubtedly one  ot  the  longest  _ 
trade  in  the  world,  ia  nothing  more  or  lesa 
than  a  strie*  of  stopping  centers  joined  by 
an  almost  eimlintsoua  line  of  aisu.ll  rvtail 
establish nients  of  every  known  character. 

The  extreme  southern  end  of  thl*  ays- 
one  is  dr voted  principally  to  office  build 
ings  familiarly  known  as  *New  York's  sky. 
•craper*,"  but  even  in  this  center  of  finance 
■lad  Inter  national  trade,  there  ta  an  an- 
broken  chain  of  retail  establishments.  From 

d  varlosa  tBm.    In  oacntionini  Ih.  nrincioal 


It  ia  Wily  eeaaiblc  to  a  mm;  of  thi. 
nature  tr  reft*  to  tbe  tilth  apot."  and  deal 
.itli  the  eobjret  ir>  general.  Each  lio?  of 
"  ■  - 1 1  h.i:  ii  i.c  ei'U  far  carrfol  anxlr.it  nd  the 
retail  ttade  rondiliooi.  but  the  accomtun*- 
uik  relrrrnoc  In  tl;c  retail  nntrri  cMnSt.icJ 
wnh  a  itudy  of  the  Eottoa  A  Puautma'k 
-Stuxe  Boyer,'  Chart  »ill  a,,iit  any  n.i-i  .iui 
SiHertarr  to  et.ualixr  thin  wnei'lerfol  mar 

ktt 


Tat"  forjowing*  axe  tbe  prin-rit-a] 
taJe,  center,  in  tbe  Borooarh  of  Manbi 
Br^ilway  at  CurtUnjt   St.;   Broadway  at 
Canal  St.;  Broailoiy  at  6tb  to  IT  ' 
Br-ailway  at  Htb  St.;  Serrntb  Ai 


Ma  St  ;  Serenth  Arenae  at  23rd  St  ;  Bt 
way  at  23rd  St  :  Tbird  Aernue  at  23rd  St.: 
Broadway  at  34tb  St.;  Third  Avrnne  ot 
J'tb  St.;  Broadway  at  42nd  St  ;  Third 
Aeenoe  at  42t>H  ft  :  Broadway  at  5">lh  St. : 
Third  Arenoe  at  59th  St.;  Broadway  at 
«6ih  St.:  Broadway  at  72nd  St .:  Bmadwae 
at  791b  SL;  Bmdway  at  9«lb  St  ;  Broad, 
way  at  ItMrd  St  :  Broadway  at  110th  St  : 
Broadway  at  « 1  «Sth  St  :  Broadway  at  125th 
St.:  Broadway  at  USth  Se  ;  Broadway  at 
HSth  St  :  Brotdwae  at  lSJtb  Si.;  Brnad- 
wav  at  16Rti  Si  ;  Broadway  at  lel't  St.: 
207th  St.  fn  ii:  Tenth  Avenue  to  Broad- 
.-»*:  Fiehth  Avrnue  and  12Sih  St.;  l^enoa 
Avenoe  at  I45lh  St.;  l.»nn»  Arraat  at 
IJStb  St.:  Lenox  Ayenoe  at  125th  St  : 
lienor  Arenoe  at  ll*t>>  St.:  Third  Avenue 
at  125th  SI  :  Third  Avenue  at  lloth  St.: 
Third  Avenue  al  II 0th  St.:  Third  Arenoe 
at  96th  St.:  Third  Avrnne  at  «*lb  St.: 
Third  Avenue  al  77lh  St.;  Third  Avenue  at 
6«lh  St 

Of  crar.r  the  movr  wodely  Known  retail 

A  brief  ...lline  ..f  Krw  Yorb  City", 
retail    •erlioo,    would    not    be  complete 


where 

tiona  ijijitr  different 
cUcwbere.  Tbe  brai 
trict  ia  on  Eaat  Br. 


condi- 
luund 
dia- 

3h 


Orrbard.  _ 
and  otherar    It  1.  here  that  retail  trade 


Otb  St.  ;  Road. 

Ltttmt      =  " 


Tit  from  anytbin,  1, 

Bowery   and   neuhh^nof   .ITeetl  aucb 

Kaaes.   Grand,    Henry.  Madiv.o 
.  ar    It  i>  here  thai  retail  trade 

^^jMPSroSifr.^ 

Sbopplna;  Center  of  Bronx 

In  the  Borongb  of  tbe  Bronx,  there  are 
many  neighboring  sections  which  anord 
wide  dlstribubun  for  nationally  advertised 
(rodncts;  especially  in  tbe  food  line. 

The  principal  aknpplnir  centers  of  th*s 
ty-rcngh  are  sin  in  number,  each  of  wh.cn 
presents  exceptional  marketing  pasaibalilirs- 
In  several  in»tane»»  the  sboppsng  centrr* 
are  even  larger  than  many  retail  aectiorta 
of  the  average  American  city.  1'He.s  six 
•hoftniaf  diMricts  are  - -rated  at  ISi'.l  Ave- 
nue and  1J9Ui  St.;  Third  Avenue  at  U9tb 
;  rro«prct  Avenue  at  160th  St.;  Southr 
ern  Boulevard  at  leVJrd  St:  Trnnr.nt  Ave- 
nue at  Proopect  Avenue  to  Boston  Vust 
and  Jerome  Avenne  to  Thir^  Avrnne 


Six  Centers  of  Brooklyn 

In  South  Brooklyn  the  principal  shopping 

district  is  on  Fifth  Avenue  to*  many 
blocks.  In  Brooklyn  proper,  the  "Borough 
IUII  Section"  represents  tbe  beart  of  the 
retail  district,  tbe  principal  avenuea  of 
trade  ore  FnH  m  ?*  -  FHtbuah  Avrnue  nnd 
-iJj'.mmjf  streets.  In  tbe  Williamsburg  sec- 
tion, Broadway  is  the  main  avrnne  of  re- 
tail trade.  !-i  .re*  nnd  shop*  of  every  de 
ictipticn  fr<>rq  complete  department  Morea 
to  the  amalleat  specially  shop*  are  fowsd 
alone  thii  highway  of  trade  eal*ndin«  from 
fhr  WilltattMharg  Bridee  pUaa  eaat  foe  a 
distance  of  more  than  thirty  bl<xks.  Two 
particularly  busy  centers  along  th»  highway 
are  at  Broadway  and  Flushing  Avenue,  and 
Bruadway  and  I^csingtnn  Avenue.  In  *he 
Oreenpoint  Section,  Manhattan  Avenne  la 
(he  main  channel  of  retail  trad*' 


Shopping  DiMrlet*  of 


"  TIC  • 


ha*  grown  from  ibe 
iop«ULr  nelgbhorbood 


Itra-iual    uniting    ot.  popnliU  nelBBlnirnoOil 

d'wiSa'  .hoo'd  b.ve' a  *%a£%mimSi 

a,   Woodbaren,    Richnvntl    HJI.  Jai.u.ra. 


Wlutcatuite,  Codeie  ToinU  Ftaahinc.  Co 
rooa,  Aatoria.  Lonf  Ialand  City  and  k..:^- 

WOOd. 

Jamaica  Arenoe  ia  ahnoat  a  cootinooua 
nue" 

i4*V  iH 

Avenue — Fi  

St   to  1 52nd  Si, 

In  College  Point  the  retail  district*  axe 
at  12aiiid  Tt,  from  Fiftevoth  Avenue  to 
Twtntv  Sotth  Avenue;  and  Fifteenth  Ave- 
nue from  HSU.  St.  to  125th  St. 

In  Corona  the  •bopping  district  s*  at 
Jackson  Avenue  from  26th  St.  to  J2nd  St. 

and  Astoria  Avenue. 

Rlrhmond  Borousrh 

In   Richmond  Borough  J f*j£  (wQfi 


'nr^jiVil'itie.  '  t| 
Pf  New  York 
F*ort  Richmond. 


there  are  at  leant  i  _ 
are    nu  roast  n  g  in 
rapidly  a*  other  be.._ 

City.  Tbeae  centers  are  Port  Rjcdimood. 
West  New  Brighton.  Nt«  Brighton.  Toenp 
k»n*vi1le,  Staptrttin,  Roi<b*nk,  New  Dorp 
and  Tottenville.  Eaeh  of  teniae  ia  a  city 
or  town  in  itself.  In  fact  the  faying  char- 
acteristic* and  sale*  c->*smilttien  of  each 
community   warrant*  rod i vidua!   srtsdy  an 


The  shore  mentioned  shopping  center*  of 
New  York  City  must  not  be  vnaMtt*Tr*J  the 
limits  ed  distribution  when  ptaanlaR  a  sale* 
cam m ign  in  this  great  market.  On  the 
acrawnnanying  map*  we  have  endeavored 
to  indicate  with  heavier  tine*  the  principal 
retail  sections  for  the  parnose  of  conveying 
a  genrral  idea  of  the  market's  magnitude, 
In  addition  to  tbeae  centers  of  retail  trade, 
the  advertiser  mail  take  into  consideration 
the  hundred*  of  arattered  or  neiirhbrrho^d 
districts.  Nothing  to  rival  these  ear*  he 
found  in  any  other  trading  enmmanity  of 
America-  Careful  analysis  of  the  market 
on  the  part  of  national  advertisers  war 
rant*  rlnta*  studv  ed*  Emms  ft  Pttartaste*  s 
Spice  Buyer*  Chart,  tocether  with  the  ac- 
cumulation of  data  from  New  Ve»rk  C-ty 

j^^teil  ".broSb'-thrir 
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OBJECTIVE 


ADVERTISING  for  the  sake  of  advertising 
/~\  produces  advertising — just  that,  noth- 
ing more. 

Advertising  for  the  sake  of  merchandising 
produces  business — if  it  is  handled  the  right 
way. 

In  the  past  few  years  some  advertisers  for- 
got that.  They  made  appropriations,  0.  K'd 
copy,  selected  media  and  plunged  in.  They 
called  it  advertising.  It  was — but  it  was  not 
merchandising. 

For  they  made  advertising  the  end.  And  in 
merchandising  it  is  not  an  end.  It  is  the 
means  to  an  end.  The  real  objective  of  an  ad- 
vertising campaign  must  always  be — 

To  sell  goods. 

But  before  you  can  successfully  sell  your 
goods,  you  must  consider  your  market.  Is  it  a 
productive  market — great  enough  to  yield  big 
returns,  compact  enough  to  be  easily  covered? 
Is  it  an  "easy"  market— adaptable,  accessible, 
responsive?    Can  reader  interest  be  aroused 


— dealer  co-operation  secured — and  above  all 
else  can  your  market  be  delivered  at  a  low  cost? 

Those  are  the  vital  points  on  which  every 
advertiser  must  be  satisfied  before  he  starts 
his  campaign  today. 

Apply  them  to  the  Chicago  market.  In  each 
case  the  answer  is  a  definite,  positive  yes!  For 
in  Chicago — a  rich,  responsive,  well-defined 
market  of  nearly  3,000,000— the  buying  ma- 
jority can  actually  be  covered  through  the  one 
evening  paper  that  is  read  by  nearly  every 
worthwhile  Chicago  family. 

The  Chicago  Daily  News  is  bought  daily  by 
over  400,000  persons  —  is  read  by  over 
l,200,000~and  94%  of  its  circulation  is 
concentrated  directly  in  Chicago  and  suburbs. 

There  is  the  all-important  fact  for  you  to 
remember  when  the  Chicago  market  is  your 
objective.  Once  you  have  it  firmly  planted  in 
your  mind  there  never  will  be  any  question 
about  the  paper  to  be  used  in  Chicago.  It  will 
always  be — as  in  the  case  of  every  successful 
merchandising  campaign  that  lias  the  Chicago 
market  as  its  objective — 


THE  DAILY  NEWS 

First  in  Chicago 
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Pennsylvania 

THE  KEYSTONE  STATE 


received  its  name  through  the 
geographical  and  historical  rela- 
tion to  the  original  thirteen  states; 
in  these  later  years  the  Common- 
wealth of  Pennsylvania  has  proved 
itself  the  keystone  in  industry, 
manufacturing'and  agriculture. 

To  many  who  think  of  Pennsyl- 
vania as  an  industrial  common- 
wealth solely,  the  statement  that 
she  has  202,256  farms  representing 
an  investment  of  more  than 
$2,250,000,000  may  seem  an  exag- 
geration, but  it  is  true. 

The  total  estimated  value  of  mine 
field  crops  in  1919  was  almost 
four  hundred  millions  of  dollars. 

Last  year  Pennsylvania  stood  first 
in  production  of  buckwheat  and 
potatoes,  in  addition  the  farms 
maintained  a  dairy  herd  estimated 
at  917,306  head  and  valued  at 
$88,777,000. 


Prosperity  is  permanently  planted  in 
Pennsylvania. 

Pennsylvania  people  buy  merchandise 
from  Pennsylvania  merchants  and  na- 
tional advertising  campaigns  run  in  Penn- 
sylvania daily  newspapers  pay  hand- 
somely. 

Get  after  this  territory,  Mr.  Advertiser.  It 
is  mighty  worth  while. 
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ALL  OVER  NEW  YORK 


Thousands  of  Priiu<-  Deta-iivus  Kept  Pusy  in  Varied  Lines. 
Counter-Hlarkmail  Plnt\  lacovered   Kept  From 
the  Puhlie — Industrial  Work  Profitable 


By   RAYMOND  0.  CARROLL 
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Raymond  G.  Carroll 

Irvin  S.  Cobb  says:  "Carroll  among  reporters  is 
what  Elihu  Root  is  among  corporation  lawyers." 


i 


Raymond  Qirroll's  first  job  was  carrying 
papers — his  second,  copy-boy  under  Sam  Blythe 
on  the  Buffalo  Express.  Following  the  scent  of 
printer's  ink,  he  rode  the  rods  of  freight  trains 
and  worked  on  newspapers  all  over  the  United 
States. 

He  has  covered  big  stories  in  Mexico,  South 
America,  Egypt,  Europe./ 

The  Public  Ledger  sent  him  to  France  with 
the  first  American  troops,  and  he  revolutionized 
war  reporting  by  cabling  day  by  day,  not  the 


doings  of  generals,  but  the  experiences  and 
heroic  acts  of  individual  men — giving  actual 
names,  dates  and  eye-witness  accounts. 

Now  from  New  York  he  writes  to  the 
Public  Ledger  a  daily  news  letter  out  of  his  vast 
acquaintance  with  the  important  people  who 
pass  through  the  metropolis. 

□ 

Through  the  ledger  Syndicate  newspapers 
may  obtain  exclusive  city  rights  to  Mr.  Carroll's 
letters. 


PUBLIC  imm  LEDGER 

PHILADELPHIA 

Digitized  by  Google 


Editor   &   Publisher  for   March   12,  1921 


A  re  you  selling  your  brands  of 

FOOD  PRODUCTS 

to  the  families  of 

PHILADELPHIA? 


Philadelphia,  "the  city  of  homes/' 
(with  a  population  of  2,000,000) 
is  said  to  be  the  most  distinctly 
"home-making"  city  in  the  United 
States. 

Within  its  city  limits  there  are 
390,000  separate  dwellings,  and 
its  suburban  zone  is  also  closely 
built  with  the  homes  of  Phila- 
delphia's workers. 


Knowing  food  advertisers  concentrate  in  The  Bulletin;  it  goes  daily 
into  practically  every  home  in  and  around  Philadelphia. 

Dominate  Philadelphia 


Create  maximum  impression  at  one  cost  by  concentrating  in  the  Phila- 
delphia newspaper  "nearly  everybody  reads" — 


The  Bulletin 

The  net  paid  daily  average  circulation 
.of  The  Bulletin  for  January  was 


497,102 


copies 


Examine  copies  of  The  Philadel phia  Bui  etin  and  note  the  volume  of  Food 

advertising  printed  each  day 

Digitize 
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TRANS-PACIFIC  NEWS  COMMUNICATION  ESSENTIAL 


Navy  Radio  Is  Necessary  Factor  in  Upholding  American  Interests  in  Far  East — Propaganda  of  Other 
Nations  Is  Being  Met — Present  Arrangement  Has  Brought  Understanding 


rpWO  years  ago  facilities  for  news 
communication  and  control  of  news 
throughout  the  Far  East  were  entirely 
in  the  hands  of  the  British  and  the  Ja- 
paaeM.  So  much  so  that  even  our  own 
Philippines  received  no  news  of  the 
United  States  and  the  world  (aside  from 
mail  advices,  one  mouth  or  more  old), 
and  lent  out  no  news  of  happenings  or 
sentiment  in  thr  Islands,  which  did  not 
.  if  through  Hritish  or  Japanese  news 
agencies  and  censors. 

Some  time  before  then,  while  we  were 
in  the  hig  war,  the  result  of  this  condi- 
tion, permitting  vicious  propaganda,  de- 
structive of  all  American  interest  and 
deliberately  designed  to  create  ill  will 
between  us  and  the  nations  of  the  Far 
I'.i't,  was  sn  manifest  that  President 
Wilson,  under  the  extraordinary  powers 
conferred  upon  him,  and  through  the 
publicity  committee,  provided  for  the 
sending  by  Navy  Wireless  of  the  so- 
called  "Corn-Pub"  daily  report  and  its 
distribution  in  tile  Far  East.  It  was 
offered  to  and  used  by  the  English  lan- 
guage newspapers  in  the  Philippines, 
Japan  and  China,  and  some  of  it,  notably 
the  Wilsnn  manifestos,  published  in  the 
vernacular  press. 

After  cessation  of  hostilities  and  dur- 
ing the  Paris  Peace  Conference  this 
report  was  supplemented  by  a  wireless 
report  sent  from  Lyons  in  France,  and 
received  for  distribution  at  Peking. 
Shanghai.  Vladivostok  and  Manila.  In 
China,  fur  the  purpose  of  reaching  all 
parts  of  that  nation  and  to  offset  active 
Japancjc  propaganda,  a  digest  of  the  two 
reports  was  made  in  Shanghai  by  repre- 
sentatives of  our  publicity  committee, 
translated  into  Chinese  and  distributed 
by  mail  to  over  two  hundred  Chinese 
newspapers  which  eagerly  used  it.  These 
measures  undoubtedly  preserved  Ameri- 
can prestige  in  the  Far  East  in  1918. 

A   Dangarous  Situation 

With  the  dote  of  the  war,  an  end 
was  put  to  the  extraordinary  powers  of 
the  President  in  news  distribution,  as 
well  as  in  other  matters.  So  that  two 
years  ago  the  news  situation  in  the  Far 
blast  was  hack  practically  to  conditions 
which  existed  before  we  went  to  war. 
How  serious  those  conditions  were  is 
explained  at  length  in  articles  written 
by  me  after  my  return  from  China.  Ja 
pan  and  the  Philippines  in  April.  1919, 
and  later  reprinted  under  the  title  "The 
Germany  of  Asia",  and  rccounlrd  in 
published  hearings  of  several  Congres- 
sional Committees,  held  in  the  Fall  of 
1919. 

It  will  suffice  for  purpose*  nf  this 
article  to  say  that  the  fur*  cuntrol 
of  news  sources  and  distribution  in  that 
part  of  the  world  was  being  deliberately 
used,  and  with  telling  effect,  to  misrep- 
resent American  policy  and  acts  and 
sentiment,  to  conceal  frffn  u«  the  real 


By  V.  S.  McCLATCHY 


EDITORIAL  NOTK. —  Mr.  MeClatchv  is 
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trend  of  events  in  China  and  Japan,  to 
cause  a  breach  between  the  Philippinrs 
and  the  United  States,  and  to  foster  dis- 
union in  China  in  order  that  Japan 
might  ha\  e  an  excuse  for  stepping  in, 

All  agreed  that  the  situation  could  be 
met  ndesruately  only  by  full  knowledge, 
on  each  side  of  the  Pacific,  of  events 
and  sentiment  on  the  other  side. 

How  to  secure  the  necessary  inter- 
change of  reliable  news  was  the  problem. 
The  single  American  cable  was  con- 
gested, a  message  taking  from  ten  to 
twelve  days  for  delivery.  The  same  was 
true  of  the  Canadian  cable.  The  rate — 
seventy-five  cents  per  word — was  pro- 
hibitive for  news  purposes.  Wireless  fa- 
cilities had  not  yet  been  turned  back  to 
private  control,  and  relief  could  not  be 
luoked  for  in  that  quarter  under  private 
operation  because  telegraph  and  tele- 
phone and  wireless  lines,  when  busy, 
regard  news  as  undesirable  business, 
using  rush  hours  and  demanding  a  low 
rate. 

The.  Ramadr  Proposed 

The  solution  which  1  suggested  to  the 
Slate  Department  and  the  Navy  Depart- 
ment and  the  two  committees  of  Con- 
gress having  charge  of  radio  legislation 
—the  Senate  Naval  Committee  and  the 
House  Committee  on  Merchant  Marine 
and  Fisheries — (see  hearings  hefore 
those  Committees  in  September  and  Oc- 
tober. 1919)— was  this: 

To  grant  authority  lo  the  Navy  De- 
partment to  use  its  radio  facilities  for 
news  transmission  across  the  Pacific  at 
a  word  rate  so  low  (I  suggested  a  maxi- 


mum of  six  cents)  tliat  responsible 
American  news  associations  would  be 
enabled  to  inaugurate  and  maintain  self- 
supporting  daily  west-bound  and  east- 
hound  news  services,  the  report  to  be 
entirely  independent,  and  free  from  gov- 
ernment control  or  censorship. 

It  was  evident  that  if  control  of  wire- 
less was  turned  back  to  private  corpora- 
tions without  some  provision  for  news 
service,  the  private  companies  would  not 
encourage  the  interchange  of  news  by 
granting  a  rate  and  facilities  which 
would  ensure  success.  It  was  equally 
evident  that  it  would  be  unwise  for  the 
Government  itself  to  edit  and  distribute 
a  news  report,  as  it  had  been  compelled 
to  do  during  the  War,  since  such  a 
government  report  would  be  a  constant 
source  of  embarassment  to  the  Adminis- 
tration, and  of  criticism  on  the  part  of 
all.  would  fail  to  cover  much  valuable 
news  and  could  not  inspire  general  con- 
fidence. 

The  proposed  plan  contemplated, 
therefore,  that  the  Navy  Radio  Depart- 
ment act  as  a  common  carrier  in  acting 
and  transmitting  news  from  responsible 
news  agencies  and  newspapers  at  a  rate 
which,  while  low  enough  to  ensure  con- 
tinuation of  comprehensive  service,  was 
still  high  enough  to  cover  operating  cost 
lo  the  Government.  And  this  policy  was 
to  be  inaugurated  in  using  what  would 
lie,  under  improved  facilities  in  Irani- 
mission,  idle  time  of  Government  sta- 
tions and  operators-  Such  use  was  fully 
justified  because  the,  vital  interests  of 
thr  nation  demanded  free  news  com- 
munication between  the,  United  States 
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and  the  Far  East,  and  because  such  free 
communication  could  not  he  secured  at 
this  time  under  any  other  plan. 

Congress    and    Departments  Approve 

This  presentation  of  facts  and  the  na- 
tional interests  involved  won  cordial 
endorsement  of  the  plan  from  the  two 
Congressional  Committees,  in  the  face  of 
a  very  clearly  defined  opposition  in  Con- 
gress to  extend  the  jurisdiction  of  the 
Navy  into  the  field  of  public  utilities 
or  to  interfere  with  return  of  all  com- 
mercial business  to  the  private  radio 
companies. 

So  unequivocal  was  the  approval  of 
the  plan  indicated  informally  by  the 
Congressional  Committees  and  so  press- 
ing the  necessity,  that  the  director  of 
communications  of  the  Navy  felt  justi- 
fied, in  advance  of  Congressional  action 
or  even  of  a  report  from  the  committees, 
in  issuing  an  order  operative  January  1, 
1920,  announcing  that  limited  facilities 
for  news  transmission  by  Navy  wireless 
would  be  furnished  between  San  Fran- 
cisco and  Manila,  and  way-pointi 
(Honolulu  and  Guam)  at  a  maximum 
of  six  cents  per  word.  It  was  not  until 
June  5.  1920.  that  President  Wilson 
signed  senate  Joint  Resolution  No.  170 
(Public  Resolution  No,  48),  giving  au- 
thority for  such  use  of  Navy  facilities 
for  two  years. 

A  Trans-Pacific  N«ws  Sorrico 

The  Associated  Press,  which  had  as- 
sisted the  Navy  in  maintaining  meagre 
communication  isith  Manila  after  gov- 
ernment appropriations  ceased,  was  the 
first  to  take  advantage  of  the  new  ofder, 
commencing,  in  January,  192(1,  a  daily 
service  to  the  English  language  and 
vernacular  newspapers  of  Manila,  with 
drop  at  Honolulu.  l-ack  of  sufficient 
operators  and  high  class  equipment,  the 
presence  of  unfavorable  static  condi- 
tions, and  the  necessity  for  taking  over 
cable  business  for  months  while  the 
cable  was  out  of  commission,  interfered 
materially  at  times  with  an  entirely  sat- 
isfactory receipt  in  Manila  of  the 
theoretical  report  of  500  words. 

Those  conditions,  however,  steadily 
improved  and  the  service  became  grad- 
ually more  certain  and  dependable.  In 
time  other  news  organizations  and  in- 
dividual newspapers  availed  themselves 
of  the  facilities.  At  present  the  regular 
west-bound  reports  include:  The  Asso- 
ciated Press,  1.000  words;  the  United 
Press  (for  the  Japan  Advertiser),  400 
words,  and  a  service  for  Nippon  Dempo 
Agency  of  Tokyo  of  400  words  (the  bi- 
ter two  relayed  hy  cable  from  Guam). 

Individual  American  newspapers  are 
also  receiving  occasional  specials  from 
thrir  correspondents  in  the  Far  East: 
and  the  Navy  Department  has  given 
nolice  Ihnt  it  is  now  prepared  t->  receive 
and  transmit  eastward  from  Cavit  to 
Sim  Francisco  a  limited  daily  news  re- 
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port  of  thr  Far  East,  which  can  be 
gradually  increased  in  volume  as  facili- 
ties permit.  . 

At  present  the  Associated  Press  re- 
port, as  received  in  the  Philippines,  is 
broadcasted  by  the  Navy  station  at 
Cavite  and  caught  by  the  United  States' 
receiving  stations  in  Peking  and  Shang- 
hai, and  by  our  warships  wherever  lo- 
cated on  the  Far  Eastern  Station.  It 
is  also  caught  and  used  in  v  arious  ways 
by  other  stations  not  under  American 
control  The  report  is  thus  obtained  for 
publication  by  newspapers  in  China  and 
Vladivostok,  while  Kokti«ai,  the  Ja- 
panese news  agency,  has  it  relayed  by 
cable  from  Guam  fur  use  iti  Japan. 

So  marked  has  been  the  success  at- 
tending ihis  experiment  on  the  Pacific, 
in  the  lace  of  difficulties,  that  a  similar 
service  has  been  inaugurated  on  the 
Atlantic  serving  Porto  Rico  and  keeping 
tlie  units  of  our  N'avy  everywhere  in 
daily  touch  with  the  latest  happenings  of 
the  World-  An  effort  has  been  made 
recently  in  Congress  to  base  the  Navy 
handle  purely  commercial  messages  on 
the  Atlantic  wherever  privately  con- 
trolled facilities  are  not  adequate. 

L'nder  the  present  authorization  a  cer. 
tain  amount  of  commercial  business  is 
thus  handled  on  the  Pacific,  where  there 
is  no  parcllcling  private  line. 

Multiplying  Tran.raiaaion  Capacity 

The  Navy  Department  is  installing 
high  power  machinery  and  contrul  sta- 
tions (fur  distant  sending),  and  auto- 
matic tape  sending  and  dictagraph-re- 
ceiving machines  (for  speed)  through- 
out the  Pacific  District,  with  the  ex- 
pectation that  all  stations  will  tie  thor- 
oughly equipped  therewith  by  June. 

When  that  is  accomplished,  there  will 
be  practically  unlimited  facilities  for 
news  and  little  or  no  trouble  from  delay, 
dm-  to  static  or  other  conditions.  With 
the  high  power  machines,  communication 
will  be  direct  between  Cavite  (for 
Manila!  and  Pearl  Harbor  (for  Hono- 
lulu) without  relay  at  Guam.  San 
Francisco  has  already  received  direct 
from  Cavite. 

The  high  speed  equipment  will  give 
a   theoretical   speed   of   100  words  a 


minute,  although  at  present,  in 
the  maximum  speed  is  assumed  to  be 
80  words  and  the  actual  operating  speed 
60  words.  Under  the  present  conditions 
of  hand  operation,  20  words  a  minute  is 
excellent  average  speed;  so  that  the 
capacitv  of  the  stations  for  handling 
messages,  after  the  improved  machinery 
has  been  everywhere  installed,  will  lie 
ihrce  to  four  times  as  great  as  nt  present. 
Wire-leu  Contact  with  Chhu 

In  China,  while  our  Government  has 
ir  its  compounds  at  Peking  and  Shang- 
hai wireless  receiving  stations,  there 
have  been  complications  as  to  the  eon- 
itruction  or  operation,  for  other  than 
United  States  Government  purposes  of 
striding  stations  These  complications 
are  created  Until)  by  protests  from  the 
Governments  of  Great  Britain.  Belgium 
and  Japan,  vshirli  claim  for  themselves 
or  their  nationals  certain  exclusive 
grants  from  the  Chinese  Government 
(secured  under  pressure)  for  the  col- 
lection and  distribution  of  news  aid 
commercial  messages. 

The  Chinese  (rovcrnmcnt  doubtless 
would  welcome  the  installation  of  Amer- 
ican wireless  stations,  sinct 
lie  assured,  thereby,  direct 
ti<m  with  the  world,  through  her  great- 
est friend.  America,  and  the  sending  anil 
receiving  of  truthful  and  uncensorcd 
news.  But.  in  the  face  of  pressure  from 
the  oilier  governments  named,  she  mu«t 
at  least  make  a  sIniw  of  protest. 

China  recently  made  contract*  with 
the  Ann  man  Federal  Wireless  Company 
to  erect  certain  wireless  stations  in 
China  for  outside  and  in«ide  communi- 


cation, but  Great  Britain  (and  perhaps 
Japan  as  well)  demanded  that  the  con  - 
tracts  be  canceled  because  of  exclusive 
privileges  claimed.  The  United  States, 
at  this  writing,  has  interlered  on  behalf 
of  the  American  corporations;  and  it  is 
probable  that  China  will  carry  *■  the 
contract,  regardless  of  British,  or  other, 
protests.  When  these  stations  are  erect- 
ed—they are  to  be  high  power— there 
can  be  direct  news  communication  be- 
tween China  and  this  country  by  wire- 
less 

In  Japan  the  government  will  not  per- 
mit the  installation  or  operation  of  wire- 
less stations  bv  foreign  governments  or 
foreign  companies  for  commercial  busi- 
ness. 

She  has,  however,  favorably  consider- 
ed the  proposition  to  permit  an  ex- 
change of  news  reports  between  Japan 
and  the  United  States,  under  which  the 
correspondent  in  Japan  of  an  American 
newspaper  could  file  a  report  with  one 
of  the  Japanese  wireless  stations  and 
have  it  transmitted  to  his  paper,  while 
our  Navy  station  at  San  Francisco 
would  similarly  receive  and  transmit  to 
Japan  a  slorv  filed  for  a  Japanese  news- 
paper. 

At  present  the  Japanese  operators  are 
apparently  not  qualified  to  receive  re- 
ports in  English,  since  Kokusai  has  the 
Associated  Press  report  relayed  by 
cable  from  Guam,  instead  of  catching 
it  from  the  air. 

This  statement  of  facts  indicates  the 
possibilities  that  lie  in  an  extension  of 
the  present  plan  for  use  of  Navy  radio 
facilities  for  interchange  of  news  reports 
with  all  parts  of  the  world.  There  is 
no  better,  no  more  certain  way  lo  put 
a  stop  of  vicious  propaganda,  to  defeat 
the  ends  uf  war  agitators  anil  promote 
world  peace,  than  to  secure  an  intimate 
knowledge  on  the  part  of  all  peoples,  of 
happenings  and  sentiment  throughout 
the  world.  And  that  knowledge  can 
most  easily  he  spread  by  utilization  of 
idle  time  of  Navy  facilities  and  opera- 
tors for  transmission  of  reliable  and  un- 
censoresl  news  reports. 

A  Censors  hip  Complication 

There  is  only  one  difficulty  in  the 
present  arrangement.  Congress  evid- 
ently intended  that  the  radio  depart- 
ment of  the  Navy  should  act  as  a  com- 
mon carrier  in  the  handling  of  these 
news  reports,  since  their  chief  value  lies 


in  them  being   free  from 
control  or  censorship 

The  Navy  Department,  however,  has 
riot  gotten  away  from  war  policy  and 
feels  that  it  is  responsible  for  the  traits- 
mission  of  anything  in  these  reports  that 
might  hurt  the  sensibilities  of  a  friendly 
nation.  Because  nf  this  policy  and,  in 
line  with  general  orders,  a  few  items 
have  been  held  up  by  the  naval  officers 
in  charge  of  the  sending  stations. 

It  is  evident  that  the  value  of  the  serv- 
ice will  be  sericrtiily  injured  if  this  pol- 
icy continues,  for  the  more  important 
the  news,  the  more  likely  it  is  to  be 
viewed  with  distrust  by  the  officer  held 
responsible  for  its  transmission.  The 
absurdity  of  that  situation  is  apparent 
when  it  is  stated  that  the  same  item,  if 
offered  to  a  privately-owned  cable  or 
wireless  line,  would  go  without  ques- 
tion. 

Efforts  are  now  being  made  to  solve 
this  difficulty  by  securing  the  adoption 
of  |  policy  on  the  part  of  the  War  De- 
partment relieving  these  Navy-transmit- 
ted news  reports  from  any  censorship 
which  would  not  be  exercised  over  the 
same  reports  if  sent  by  cable  or  privately 
owned  wireless. 

The  resolution  of  Congress  contem- 
plates trial  of  the  present  plan  for  two 
years  — that  is,  until  June.  1922  —  and 
this  question  of  censorship  is  apparently 
the  only  one  which  may  interfere  with 
authorization  by  Congress  for  perman- 
ent use  of  Navy  wireless  for  news  trans- 
mission under  the  present  general  plan. 

In  all  other  respects  the  plan  promises 
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tSftU  u  Fjsiton  4  Pmura) 
Pams.— Another  daily  has  just  been 
added  to  the  list  given  in  Fjiitc*  &  Pen 
lisheh's  International  Year  Book  The 
new  comer  is  called  Lc  Cablogrammc 
ami  is  published  from  fine  offices  in  the 
Place  de  la  Bourse. 

It  wilt  in  many  ways  take  the  place  of 
the  continental  edition  of  the  Condon 
Financial  News,  which  was  suspended  on 
August  4,  \f\4,  when  all  its  staff  was 
mobilized.  It  has  a  special  wire  with  the 
Financial  News'  office  in  London  and 
special 
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PRESIDENT  HARDING,  WE  WISH  YOU  WELL 


pi'.OPLE  of  all  classes  and  creed*  accept  the  formal  induction  into  office  of  the 
new  President  as  the  constitutional  consummation  of  the  public  will  as  ex- 
pressed November  2.  The  responsibilities  of  this  office  are  many,  and  its  prob- 
lems are  grave.  It  goes  without  saying  that  the  transcendent  wish  of  the  new 
Executive  is  to  promote  the  welfare  of  the  country,'  Warren  G.  Harding  is  now 
President  of  the  United  States  of  America,  He  is  our  President,  and  if  emergency 
should  arise  he  wilt  claim  the  support  of  all  patriotic  citizens.  The  News  extends 
lo  him  its  felicitations,  and  indulges  the  hope  that  his  term  will  be  tranquil  and 
his  labors  fruitful  of  happiness  and  prosperity  for  the  nation. 
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rpHE  Boston  Post  pledges  to  President  Harding  its  active  co-operation  in  all 
efforts  for  the  public  welfare.    He  will  have  the  vigilant  support  of  the 
American  press  regardless  of  party  affiliations  but  lull  of  pardonable  pride  that  a 
representative  of  their  craft  should  lead  the  republic  at  this  crisis. 

EDWIN  A.  GROZIER. 

Kdit.it  n,i*i-r<ii  Pn.t  i1ii,|r|TiMlerit  Drraot r.tii  I . 

★  *  ★ 

r|,HF.  occasion  of  the  inauguration  of  a  new-paper  editor  and  publisher  into  the 
highest  office  within  the  gift  of  the  American  people  ealU  for  congratulations 
from  the  profession  which  is  so  signally  honored  by  your  belonging  to  it.  Permit 
me.  on  behalf  of  the  American  Xewpapcr  Publisher*"  Association  to  offer  heartiest 
felicitations  and  best  wishes  for  a  happy  administration  which  will  noi  only 
accomplish  notable  things  for  the  advancement  i.nd  welfare  of  our  own  country, 
hut  make  a  splendid  contribution  to  world  history. 

T.  R.  WILLIAMS. 

I'if.i.leiu  American  W«s|i»|>ci  Publisher.- 
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Paws. — French 
why  it  costs  ten  Cents  a  word  to  send  a 
wireless  press  message  from  New  York 
lo  Paris  and  only  five  cents  to  send  a 
similar  message  lo  London.  This  is 
really  a  double  discrimination,  from  their 
point  of  view,  because  exchange  between 
England  and  the  United  Slates  is  only 
20  per  cent  below  normal,  while  the 
franc  has  declined  to  far  below  half  its 
normal  value. 

The  result  is  that  not  a  single  French 
newspaper  is  taking  any  appreciable 
amount  of  cable  or  wireless  "specials" 
from  the  United  States,  while  practically 
all  the  big  English  dailies  are  receiving 
columns  of  American  news  from  their 
New  York  and  Washington  correspond- 
ents every  day. 

The  way  France— and  indeed  ihe  whole 
European  continent — gets  its  American 
news  is  by  arrangement  with  different 
London  papers  This,  outside  the  mea- 
ger bulletins  of  the  Havas  and  other 
agencies,  and  dispatchrs  sent  to  Euro- 
pean editions  of  American  papers,  is  the 
only  telegraphic  news  from  America  that 
reaches  the  continent  of  Europe. 

Editors  of  big  newspapers  in  Paris — 
some  of  which  have  enormous  circula- 
tions covering  the  whole  of  France — 
express  themselves  as  thoroughly  dis- 
satisfied with  Ihis  state  of  affairs.  The 
service  they  get  through  London  is  fairly 
complete,  but  lieing  written  primarily  for 
Knglish  readers,  it  does  not  always  give 
all  Ihe  news  that  interests  France. 

Moreover,  as  one  ediior  (who  did  not 
wish  his  name  used  because  he  has  rela- 
tions at  the  present  lime  with  an  Eng- 
lish ncwspajier)  expressed  it: 

"Suppose  an  acute  controversy  devel- 
ops between  England  and  the  United 
States,  threatening  the  friendship  of  the 
two  nations.  Naturally  France  would 
want  lo  hear  both  sides,  fairly  and  com- 
pletely, for  it  might  involve  our  taking 
sides.  If  all  our  American  news  comes 
through  British  sources,  can  we  ever  In- 
sure that  we  are  getting  the  American 
case?  Will  not  the  British  correspond- 
ents in  America  naturally  write  with  a 
pro  British  prejudice?" 

It  is  pointed  out  that  the  French  gov- 
ernment, which  controls  all  telegraphic 
communication  here,  whether  wireless  or 
cable,  has  for  many  months  continued  ac- 
cepting press  messages  to  America  at 
the  pre-war  ralr,  in  spile  of  the  fact  that 
it  has  had  to  pay  the  cable  companies  an 
advance  due  to  depreciated  exchange. 
The  result  is  a  loss  of  hundreds  of 
thousands  of  francs  monthly.  Unable  to 
stand  the  loss  longer,  the  government 
proposes  shortly  to  increase  the  cable 
rale  from  50  centimes  to  1  franc  a  word, 
but  the  wireless,  which  is  government- 
owned,  will  continue  to  accept  press 
messages  to  New  York  at  50  centimes, 
or  less  than  four  cents.  Government 
officials  believe  the  maintenance  of  cheap 
rales  to  America  is  well  worth-while 
from  the  point  of  view  nf  getting  the 
French  side  of  things  "over"  in  the 
\mrriran  press. 


of  Ad.arti.ing  Woman 

The  New  York  I-eague  of  Advertising 
Women  will  give  its  annual  dinner  and 
dance  March  15  at  the  Hotel  Penn- 
sylvania. 
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PRESIDENT   STRIVES  FOR  WORKING 
AGREEMENT  WITH  PRESS 


)  eatings  With  White  House  Correspondents  So  Far  Have  Been 
Highly  Satisfactory — Vital  Need  For  Restricting 
Conference*  With  Executive 


By  ROBERT 

(IP*#.Mie-fe*  Correifo*4tM 

jf/ASHINGTON.  March  9  —  The  cyn- 
ics  instill  it  it  ju*t  a  new  broom,  but 
lose  who  know  Warren  Harding  con- 
-•nd  tliere  ii  nothing  of  pretense  in  his 
nprecedented  conduct  at  President  in 
i»  dealings  with  newspapermen. 

It  should  not  be  hard  for  newspaper- 
sen  generally  to  appreciate  the  noveliy 
f  the  midnight-interview  on  the  soulh- 
ortico  of  the  White  House,  but  the 
ven  greater  innovation  of  a  president 
i-cuasing  a  Cabinet  meeting  with  the 
orps  may  lack  something  in  impressive- 
os  due  to  unfamitiarity  with  the  mc- 
lianics  of  news-gathering  in  the  capital. 

Mr.  Harding  srenis  lo  have  developed 
n  marked  degree,  a  happy  faculty  for 
t'Karding  the  persistence  of  the  Wash- 
ngton  correspondents  in  the  light  of 
vhst  he,  as  publisher  of  the  Marion 
star,  might  expect  one  of  his  men.  To 
hat  hr  adds  a  very  keen  appreciation  of 
he  fact  that  the  newspapermen  repre- 
WM  the  public  in  Washington. 

The  President  has  been  more  than 
rordial  in  his  relations  with  the  corps. 
He  has  done  unusual  things  and  all  but 
hr  few  chronic  kickers  are  hailing  him 
»nd  are  determined  to  work  with  him 
for  solution  of  the  manifold  problems 
ihrad.  The  great  majority  of  the  cor- 
respondent!, have  laid  aside  axes  and 
fine  tooth-combs  and  are  ready  to  do 
their  share  toward  making  permanent 
the  program  nf  mutual  helpfulness  (hus 
established  by  Mr.  Harding. 

The  President  came  intn  office  with- 
out a  flare  of  trumpets  to  herald  his 
devotion  to  the  cause  of  full  publicity 
on  all  affairs  of  government.  Hr  had 
been  decent  to  the  men  who  were  with 
him  at  Marion  all  summer,  in  Texas 
and  Panama  and  Florida,  and  he  just 


T.  BARRY 
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kept  on  being  that  after  he  had  handed 
his  list  lo  a  White  House  valet. 

\Vc  all  heard  fur  months  and  months 
that  Mr.  Harding  would  visit  the  press 
shack  at  Marion  or  roam  through  the 
correspondents'  cars  on  his  campaign 
train  until  he  became  president,  but  that 
he  would  be  like  all  other  politicians 
from  chief  executive  to  chief  of  police 
once  he  had  gained  the  office.  There 
were  a  lew  misunderstandings  at  Marion 
during  the  days  of  the  "best  minds" 
conferences.  Mr.  Harding  failed  to  see 
the  correspondents  for  a  ten-day  period 
and  some  of  them  fell  aggrieved.  He 
was  different  in  Florida,  once  he  was 
free  of  the  storm  and  strife  of  job  hunt- 
ing and  wire  pulling  and  could  be  more 
nearly  his  real  self.  His  relations  with 
ihc  "news  hounds"  were  tine.  He  saw 
them  daily  and  "Bob"  Small  and  Sam 
Williamson  were  his  companions  on  the 
golf  course  at  St,  Augustine. 

In  all  fairness  lo  the  new  President 
attention  must  be  called  to  the  fact  that 
he  announced  his  Cabinet  selections  in 
a  far  more  satisfactory  manner  than  any 
of  his  predecessors,  and  in  almost  every 
instance  he  did  so  because  he  wanted  to 
give  the  "fellows"  a  slory. 

Since  he  entered  the  White  House, 
the  President  has  sought  on  several  oc- 
casions lo  reach  a  working  understand- 
ing with  the  correspondents,  He  has 
outlined  lo  them  some  of  his  troubles 
and  he  has  voiced  a  generous  estimate 
of  their  probclms.  He  has  asked  for 
fair  play.  He  has  promised  a  square 
deal.  There  can  be  no  reason  in  the 
world  that  this  relationship  should  be 
terminated  by  the  newspapermen,  except 
that  thry  permit  carlessness  to  take 
charge. 


Freedom  of  speech  by  the  President 
in  discussing  important  national  nuta- 
tions should  not  and  will  not  be  abused 
by  the  accredited  representatives  of 
newspapers  and  press  associations,  but 
there  are  no  ironclad  guarantees  thai 
the  supineness  of  the  Standing  Com- 
mittee will  prevent  "tipsters"  for  finan- 
cial and  commercial  interests  doing  so. 
It  is  the  old.  old  problem  again.  It 
presses  forward  ever  and  anon.  Some 
day  perhaps  when  Harding  and  1V2I 
shall  have  passed  into  history,  news- 
papers of  the  country  will  force  their 
representatives  in  Washington  to  take 
the  necessary  steps  lo  apply  more  rigidly 
restrictions  to  membership  in  the  gal- 
leries and  attendance  at  confidential  con- 
ferences. 

Il  may  be  put  down  here  thai  if  the 
cordial  relations  now  existing  with  the 
new  president  are  shattered  it  will  be 
due  to  abuse  of  privilege  by  some  one 
who  enjoyed  a  questionable  right  to  that 
privilege.  Will  any  newspaperman  in 
America  contend  seriously  that  the  corps 
of  Washington  correspondents  should 
not  be  just  as  cautious  about  admitting 
men  to  a  confidential  conference  be- 
tween the  President  of  the  United  States 
and  newspapermen  as  to  a  debate  over 
free  seeds  in  ihc  House?  Yet,  il  has 
been  contended  here  time  and  again  that 
the  Standing  Committee  had  no  author- 
ity to  act  in  any  matter  not  related  to 
the  frets  galleries  of  Congress,  A  sort 
of  voluntary  and  unofficial  supervision 
hat  bam  exercised  at  the  While  House 
thus  far,  giving  the  laugh  to  the  silly 
position  of  some  interpreters  of  the 
Committee  laws,  but  no  one  has  yet 
explained  why  there  should  no!  lie  offi- 
cial control  by  a  single  Committee  of 
newspa|iermen  over  all  such  activities  in 
Washington, 


HARDING'S  INAUGURAL 
A  FAILURE 

— Take  It  Iron  Jim  PtciIod 


A  One-page  Congressional  Record 

Washington,  D.  C. — The  Congress- 
ional Record  outdid  itself  for  brevity 
March  9.  Il  consisted  of  one  page, 
printed  on  both  sides  and  devoted 
mainly  to  editorials  and  letters  inserted 
by  Senators  during  Wednesday's  ten- 
minute  session. 


Nobody  Wanted  to  Mob  Hun  end  Not 
•  Nerve  Jumped  When  He  Cuddled 
Up  is  HU  Utile  Bed 

<B»  Ttltmt*  u  EMtea  ft  PetuwM) 
Washington,  D.  C  March  1ft— From 
Jim  Preston's  standpoint  the  Harding 
inaugural  was  the  most  unsuccessful  in 
the  nation's  history.  There  were  so  few 
formalities  that  the  generalissimo  of  the 
press  arrangements  had  little  or  nothing 
to  do.  He  was  so  idle  he  never  knew 
whit  to  do  with  his  hands.  He  yawned 
repeatedly  and  almost  wept  over  recol- 
lections of  the  Wilson,  Taft.  Roosevelt, 
and  Lincoln  ceremonies  where  he  had 
a  thousand  things  to  do  every  moment. 

It  is  true  the  agile  guardian  of  the 
sacred  rights  and  privileges  of  the  press 
galleries  of  Congress  hail  a  half  hundred 
scatter-brained  photographers  and  movie 
camera  men  clamoring  for  space  and 
•  penal  courtesies,  but  what  of  that? 
They  seemed  to  talk  like  they  worked. 
All  believed  they  had  lo  chatter  as  well 
as  "click,  dirk"  in  unison.  Preston 
fairly  revelled  in  the  uproar  around  his 
desk.  It  was  his  one  real  joy  in  all  the 
festivities. 

Then  there  was  the  inevitable  clamor 
for  more  tickets  than  were  provided  for 
some  papers.  All  the  correspondents  in 
Washington  wanted  to  be  on  hand  and 
all  but  two  wanted  to  sit  in  the  front 
row  of  the  Senate  Rallery.  Those  two 
were  generous  and  retiring  because  their 
respective  papers  had  asked  for  four 
scats  each  down  in  front  for  other  men 
Since  Coolidge  was  featured  in  the 
Senate  show,  one  section  of  the  first  row 
was  reserved  for  the  Boston  correspon- 
dents. The  enterprising  young  man  who 
had  a  paper  or  two  in  Texas  and  an- 
other who  corre*]»onds  for  a  clothing 
house  organ  in  New  York  bad  the  choice 
seals.  Two  Boston  men  whose  names 
are  by-words  with  readers  in  the  Hub 
managed  to  find  standing  room  behind 
a  bevy  of  chattering  women  writers 
whose  only  function  was  lo  obtain  de- 
scriptions of  Mrs.  Harding's  gown  and 


NEW  BEAUTY  (?)  WAS  ADDED  EVEN  TO  THE  WHITE  HOUSE  GROUNDS 
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*  drink  tea  and  chat  about  gall  acoraa  and  onca  ui  a  giMt  wbila  >n(R  little  pint-,  tor  lb*  paper.  W«  lathered  thia  Iron  what  a  polic*  rapoflar  onto  1*14  a*  In  Butt*,  but  rott 
■rOJ  not  lot  that  Geoff*  B.  Chnaltau,  Sac  rat  a  re  1*  Uio  Pr*. ideal  U  an  tar  with  hi.  hand  in  hi*  money  pa<N«t  ftnd  no  hat)  look*  >*  It  took  real  work  to  get  him  nn  til*  lawn  lor  a 
>W  tute  with  tba  Wnlta  Hauaa  pre*-,  clan.     Now  turn  to  tb*  naxl  pap  and  meet,  faca  In  (oca,  tha  man  who  doaa   lh*  inaugural  thinking   for  all  tba  new-  hound* 
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ImL  Thai  was,  of  course,  a  task  too 
difficult  lor  performance  a  little  Later  in 
the  afternoon. 

But  the  saddest  blow  of  all  to  Jim 
Preston*  was  in.  the  arrangement*  for 
the  press  to  front  of  the  inaugural  stand. 
There  were  no  seats  to  be  allotted,  no 
press  section  of  half  the  necessary  size, 
very  few  visiting  publishers  demanding 
special  facilities.  The  correspondents 
and  women  writers  were,  herded  into  an 
enclosure  of  such  amplitude  that  all  the 
guests  of  Senators  and  Representatives 
and  diplomats  and  politicians  were  ac- 
commodated in  the  same  enclosure  and 
still  there  was  room. 

They  didn't  even  have  a  parade  for 
"Jim"  to  fret  over  inadequate  facilities 
for  the  press  in  the  reviewing  stand. 
There  was  a  drive  up  the  avenue  but 
only  two  press  cars  were  permitted  and 
they  were  filled  through  personal  ar- 
rangement* by  newspapermen.  Some 
correspondents  grumbled  because  they 
were  not  permitted  to  ride  in  an  open 
machine  to  hear  the  cheers  of  the  moh, 
but  some  of  them  managed  to  get  into 
"movies"  with  the  President  that  after- 
noon and  were  pacified. 

But  Jim  Preston  went  home  early,  un- 
happy because  he  was  not  physically  ex- 
hausted, distrustful  of  the  tendencies  of 
Democracies  because  he  had  been  wor- 
ried by  less  than  a  thousand  men,  ment- 
ally distressed  because  some  radical 
newcomers  in  the  press  gallery  indicate 
a  disposition  toward  self  .reliance  instead 
of  observing  the  honored  enstom  of 
throwing  themselves  on  lib  tender  mer- 
cies.  • 

SENATE  O.  K.'»  PRESS  CONGRESS 


upon.  The  purpose  of  the  association 
is  to  pass  upon  the  standing  and  credits 
of  advertising  agencies  placing  business 
in  newspapers  and  periodicals  outside 
of  the  United  States  and  it  will  func- 
tion in  various  other  ways,  Repre- 
sentatives of  foreign  newspapers  and 
periodicals  eligible  for  membership 
should  cummunicate  with  A.  B,  Olivers, 
Room  407.  Times  Building.  New  York. 


POTTER  AND  BOYLE  LEAVE  POST 


CROSS- ATLANTIC  QUITS 


Authorise*  Stale  Department  to  Invite 
Foreign  Delegate*  to  Honolulu 

Washington,  D.  C. — Approval  by  the 
United  Slates  Senate  of  plans  to  hold 
the  convention  of  ihc  Press  Congress 
of  the  World  in  Honolulu,  Hawaii,  next 
October,  wa*  expressed  on  March  5th 
by  the  adoption  of  the  following  resolu- 
tion introduced  by  Senator  Sclden  P. 
Spencer  of  Missouri: 

Whereas,  The  Senate  has  learned  with 
gratification  of  the  holding  of  sessions 
of  a  Press  Congress  of  the  World  in 
Honolulu.  Hawaiian  Islands,  October  4 
to  14,  1921,  the  Congress  having  been 
organised  at  the  Panama-Pacific  Ex- 
position at  San  Francisco  in  1915  with 
the  snle  purpose  of  bringing  together 
representatives  of  the  world's  journal- 
ism for  acquaintanceship  and  conference 
in  the  interests  of  journalism: 

'Therefore,  Be  it  Resolved.  That  the 
Department  of  State  be,  and  it  is  hereby, 
requested  to  extend  through  foreign  gov- 
ernments an  invitation  to  the  press  of 
the  world  to  he  represented  by  delegates. 
Provided:  That  nothing  herein  con- 
tained shall  be  construed  to  create  any 
pecuniary  obligation  <m  the  part  of  the 
Government  of  the  United  States. 


ELEVEN  PRINTERS  ON  STRIKE 


Bridgeport  Employe*  Try  to  Jack  Up 
Seel*  Before  44-Hour  Week  Start* 

(Special  la  Eeiro*  ft  f'raLisitr.*) 
BitinGEronT.  Conn.— Printers  are  en- 
deavoring to  force  a  new  scale  upon  em 
ployers.  Receiving  $38  for  a  48-hour 
week,  their  demand  is  $40  for  a  48-hour 
week  until  May  1,  when  a  new  demand 
for  $40  for  a  44-hour  week  will  be  made. 
Eleven  men  from  four  shops  are  on 
strike  liecause  the  demand  was  refused. 
President  G.  B.  Fayette,  of  Bridgeport 
Typographical  Union  No.  252.  says  loH 
men  are  affiliated  with  the  uninn  here. 
The  original  intention  of  the  printer*  was 
to  ask  a  $12  raise. 

Shop*  where  men  are  out,  according 
to  the  union  officials,  include  Warner 
Brothers  Manufacturing  Company.  Un- 
ion Metallic  Cartridge  Company,  Stand- 
ard Print  Shop  and  Cutting  &  W  writes.. 
The  Columbia  Grapliopbone  Cnmpany 
has  discharged  its  printers  and  is  dis- 
mantling its  printing  department,  it  is 
reported. 

Newsiiapers  are  not  affected  HOW,  due 
to  an  arbitration  agreement,  but  pre- 
liminaries to  arbitration  on  the  new- 
scale  demanded  have  been  commenced. 

Pressmen  are  reported  to  be  agitating 
a  program  to  seek  a  comparative  increase 
with  the  printers 


Utter   Join*    Evening    World— Luther 
Fern  aid  Succeed*  Him 

The  resignation  of  Z.  L.  Potter,  busi- 
ness manager,  and  J.  Mora  Boyle,  ad- 
vertising manager,  of  the  New  York 
Evening  Post,  were  announced  this 
week. 

Mr.  Boyle  will  become  display  adver- 
tising manager  of  the  Evening  World 
on  March  IS.  Luther  D.  Fernald,  lately 
treasurer  and  husiness  manager  of  the 
Christian  Herald,  will  assume  charge  of 
the  Post's  advertising  department.  Mr, 
Potter  has  not  stated  his  plans,  nor  lias 
any  successor  been  named  for  him. 

J.  M.  Boyle  Joins  Evening  World 

J.  Mora  Bo>!c,  at  present  advertising 
manager  of  the  New  York  Evening 
Port,  will  become  display  advertising 
manager  of  the  Evening  World  on 
March  IS.  Mr.  Boyle  has  made  an  ex- 
ceptional record  as  an  evening  news- 
paper advertising  executive  on  both  the 
Evening  Post  and  the  Evening  Tele- 
gram and  is  one  of  the  mo«t  popular 
men  in  the  field.  Hal  Fink,  formerly 
advertising  manager  nf  tile  Evening 
World,  will  liave  charge  nf  all  display 
advertising  for  all  editions. 


AIDING  AVIATION  IN  ECUADOR 


BritUh  and  Americas,  Coenpaausa  Now 
Being  Liquidated 

The  Cross- Atlantic  Newspaper  Serv- 
ice has  suspended.  The  English  com- 
pany is  in  process  of  liquidation.  Final 
action  on  the  American  company  is 
awaiting  word  from  London,  The  two 
companies  were  organired  nearly  two 
years  ago  by  W.  Orton  Tewson.  Re- 
cently Albert  J.  Norton  and  William 
A.  Read  of  the  American  banking  firm 
of  Norton  &  Read  made  arrangements 
to  finance  the  companies.  Mr.  Read 
liccame  chairman  of  the  Board  of  the 
English  company  and  Mr.  Norton  of 
the  American. 

Frank  Parker  Stockbridge  was  made 
managing  director  of  the  American 
company,  but  Mr.  Tewson  retained  the 
same  position  with  the  English  cum- 
pany.  Differences  of  opinion  regarding 
management  arose  between  these  inter- 
ests and  it  was  finally  decided  by  the 
English  company's  shareholder*  that  the 
only  possible  action  was  to  liquidate. 
The  directors  and  officers  representing 
the  T«iv«<n  interests  in  the  American 
company  have  resigned. 

In  Canada  the  Cross-Atlantic  wa* 
represented  by  the  Dominion  News 
Bureau  of  Montreal,  which,  it  is  under- 
stood, will  continue  a  foreign  srrvice  to 
its  client-,  and  i*  arranging  with  Mr. 
Tewson  to  become  its  foreign  repre- 
sentative. 


Paper  MAI  Cut*  Force  Again 

Maiiison.  Me.— Sixty  men  in  the  sul- 
phite department  of  the  Great  Northern 
Paper  Company  have  been  laid  uff  in- 
definitely. More  were  laid  eff  la«t  week, 
but  part  of  them  are  employed  in  other 
departments,  no  reduction  having  been 
made  in  the  paper  making  and  ground 
wood  sectiuiis. 


Strike  Stop*  Newspaper* 

Omulgee.  Okla.— Publication  uf  the 
Times,  a  morning  paper,  and  the  Demo- 
crat, evening,  was  suspended  today  be- 
cause of  a  strike  hy  printers  due  to 
failure  of  union  officials  and  their  pub- 
lishers to  reach  an  agreement  over  new 
cuntracts  for  next  year's  wage  scale. 


El  Telegreio  Celebrate*  37th  Birthday 
by  Sending  Plane  Over  Ande* 

A  recent  flight  over  the  peaks  of  the 
Andes  Mountains  of  Ecuador  by  an 
airplane  sent  out  by  El  Telegrafo  of 
Guayaquil  is  chronicled  in  copies  of 
that  paper  for  February  17.  which  have 
just  reached  Ewroa  4  Pvm  i^iita.  The 
airplane.  El  Telegrafo  I,  flew  from 
Guayaquil  a  seaport,  inland  to  Cuenca 
and  then  followed  the  line  of  the  Andes 
through  Riobamha,  Quito,  Ibarra  and 
Tnlcan,  where  the  flight  terminated. 
Tulcan  is  2.977  meters  above  sea  level 
and  the  other  points  are  between  that 
altitude  and  that  of  2.225  meters,  which 
is  the  level  of  Ibarra.  El  Telegrafo's 
object  in  sponsoring  the  flight  was  the 
advancement  of  Ecuadorean  aviation 
and  the  demonstration  of  possibilities  of 
spredy  communication  in  a  country 
where  topographical  conditions  hamper 
the  development  nf  land  travel  facilities 

In  the  same  issue  are  printed  con- 
c-ratulations  from  governmental  officials 
;«nd  contemporary  newspapers  of  Ecua- 
dor and  other  countries  upon  El  Tele- 
grafo's J7th  hirthday. 


NEW  ASSOCIATION  FORMED 


U.    S.    Bueina**    Representative*  of 
Foreign  Publisher*  Elect  Chiver* 
President 

At  a  meeting  of  a  provisional  com- 
mittee, in  New  York,  March  9th,  the 
Foreign  Newspaper  Publishers  Repre- 
sentatives Association  was  organized, 
with  A.  B.  Olivers,  formerly  business 
manager  of  the  New  York  Glnbc  and 
now  associated  with  S.  S.  Koppe,  Times 
Building,  New  York,  as  temporary 
president. 

The  association  is  to  compose  a 
group  of  men  whu  represent  foreign 
newspapers  and  periodicals  published 
outside  of  the  United  Slates.  It  will 
shortly  hold  its  first  regular  meeting  at 
which  time  the  by-laws  will  be  acted 


|_JERE  »•  kav*  a  pletsre  el 
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lagten.     Doesn't   be  took  It? 
Far  tke  nr*t  Uai  *lacc — did 
sra  hear  yom  mmj  Lincoln — Jim 
Praaloo  Waal  ikrasigk  *S  Irs  a  o 
guralloe    without    »,n  raltiag 

a  ftekling  tfcreet. 


To  Sell  Manitoba  Pulp  Land* 

<Ar  rw/er*»A  la  CeiTO*  ft  Pt**Li»nc*> 
WlXXIMSi  Man.,  March  9. — An  order- 
in-council  has  been  signed  providing  for 
the  offering  for  sale  of  a  large  pulp- 
wood  urea  covering  Dominion  school 
lands  in  Manitoba,  cast  of  Winnipeg 
Lake.  The  total  available  area  is  about 
720  square  mUex.  It  is  required  that  the 
purchaser  engage  with  the  minister  of 
the  interior  to  erect  within  the  limits  a 
pulp  and  paper  mill  costing,  with  equip- 
ment and  machinery,  not  less  than 
$1,000,000.  and  operate  the  mill  to  pro- 
duce a  daily  output  nf  not  less  than  one 
hundred  tons  of  pulp.  At  least  fifty 
per  cent  of  this  pulp  must  be  manufac- 
tured into  paper  at  the  same  plant. 


Printer*'  Strut*  is  Bingh  amton 

Hisghavton'.  N.  Y— For  the  first 
time  in  its  history.  Binghamton  was 
without  newspapers  March  9  as  the  re- 
sult of  a  printers'  strike.  At  6  o'clock 
Tuesday  evening  the  Binghamton  Typo- 
graphical Union  by  a  vote  of  125  to  " 
voted  to  strike  for  an  increase  in  the 
wage  schedule,  from  $38  and  $41  tu  $45 
and  $50  a  week  with  a  seven-hour  day. 
The  employers"  offer  of  a  renewal  of 
the  present  working  agreement  or  of 
arbitration  of  the  differences  was  de- 
clined hy  the  union.  An  effort  will  be 
made  to  continue  the  publication  of 
both  papers  as  speedily  as  possible. 


Stand  by  44-Hour  Week  Plana 

MoHTMtAt,  Que.— Adoption  of  the 
forty- four-hour  week  in  all  commercial 
printing  shops  in  the  Uniti  :  States  and 
Canada,  effective  on  May  1.  is  fa. 
manded  in  a  resolution  adopted  here 
at  the  Printers'  Industrial  Conference, 
March  9. 


Clear,  on  J.  F.  Barbo  ur 

Chk  -son.— Justin  F.  Barbour,  presi- 
dent of  Barbour's  Advertising  Rale 
Sheets.  Inc..  treated  his  friends  Turs- 
day.  The  occasion  marked  the  addi- 
tion of  Richard  Oayton  Barbour,  a 
bi«ly  btrjf,  to  his  family  circle. 


Google 
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NEWSPRINT  PRICE  GOING  STILL  LOWER 
N.  E.  A.  MEMBERS  ASSURED 


«T.  AUGUSTINE,  Fla.,  March  11- 
That  the  price  of  newsprint  is  to 
.drop  Mill  lower  than  it  U  today,  even 
though  it  may  not  reach  tile  level*  of 
I''15.  was  the  assurance  given  the  mem- 
bers of  the  National  Editorial  .\9s0cia- 
tv  >n.  in  convention  here  today,  by  Col. 
\V.  K.  Haskell,  vice-president  of  the  In- 
ternational Paper  Company.  Col.  Has- 
krll  advised  publishers  nf  small  papers 
that  hy  purchasing  co-operatively  with 
tK-ir  neighbor!  under  contract  form  the 
mdl  nearest  them,  they  can  lie  assured 
"i  price,  supply  and  service  on  the  same 
basis  as  the  biggest  metropolitan  news- 
paper publisher.  Col.  Haskell's  actual 
statement  follows ; 

"In  spite  of  the  present  high  peak  of 
manufacturing  costs,  the  price  of  labor, 
of  pulpwond.  and  of  other  commodities 
used  in  manufacturing  paper,  must  in- 
evitably fall  in  common  with  the  general 
deflation  which  is  necessary  to  bring  all 
industry  and  living  to  a  normal  basil. 
Pool  Requirement* 
This  will  mean  a  gradual  lowering  in 
the  price  of  newsprint,  although  you  can- 
mil  expect  that  it  will  ever  reach  the 
levels  of  1915  which  gave  such  meagre 
p  ol'it  to  the  industry  that  there  was 
neither  money  nor  encouragement  to 
boisd  up  capacity  to  meet  such  an  emer- 
gency as  we  all  experienced  in  1919. 

••Although  it  is  possible  that  during 
the  present  period  of  readjustment  many 
of  you  will  be  able  to  purchase  spot 
paper  and  job  lots  at  prices  lower  titan 
the  current  contract  rates.  I  desire  most 
earnestly  to  advise  >ou  whereever  it  is 
possible,  to  pool  your  requirements  with 
neighboring  publishers  and  to  purchase 
collectively  under  contract  from  your 
nearest  paper  mill.  Hy  doing  [his.  you 
will  be  able  to  secure  an  assured  supply 
at  as  low  a  price  as  the  largest  metro- 
:  1  'Mn  i -i r  .1: .;:  r  and  will  1 1 *  mri  if  get 
ting  uniform  quality  and  service." 

"Our  president.  Mr.  Dodge,  has  advo- 
cates! this  collective  purchasing  in  car- 
triad  lots  by  neighboring  publishers  ever 
since  he  has  been  connected  with  the 
industry.  Hut.  unfortunately,  publish- 
ers were  too  busy  with  other  matters 
to  give  the  advice  serious  consideration 
until  an  emergency  arose  and  a  supply 
was  not  available. 

Dense*  "I.  P."  Profiteered 
"I  helieve  that  all  the  publishers  of 
the  country'  are  now  firmly  convinced 
that  paper  manufacturers  are  entitled  to 
a  reasonable  profit  that  will  enable  them 
ti»  maintain  their  plants  to  their  highest 
efficiency  and  to  expand  production  to 
meet  the  natural  increase  of  demand 
which  has  grown  from  3  p>unds  per 
capita  in  1880  to  approximately  40 
pounds  per  capita  in  19.20.  and  that  a 
friendlier  relationship  with  the  manu- 
facturer will  be  more  productive  of  a 
reasonable  and  stable  market  level  titan 
Hind  animosity  which  refuses  to  accept 
facts  and  feeds  itself  on  suspicion." 

An  emphatic  denial  that  his  company 
had  profiteered  and  a  statement  that  it 
had  done  its  level  best  to  look  after  the 
interests  of,  and  be  fair  to,  not  only  its 
own  customers,  but  others  who  were  in 
dire  straits  during  the  past  year,  were 
entered  by  Col.  Haskell,  an  unprecedent- 
ed advertising  year  and  panicky  hoard- 
ing of  paper  hy  some  publishers  caused 
the  trouble,  he  said     '  That  hoarding 


still  continued  as  late  as  December,  1920, 
is  evidenced  by  the  Federal  Trade  Com- 
mission's report  of  23b#S7  tons  of  paper 
in  thr  hands  of  publishers  at  the  end  of 
that  month,  as  against  162.95-1  tons  for 
December,  1919."  said  Col.  Haskell. 

To-day  marked  the  close  of  the  third 
day  of  the  convention.  The  first  ses- 
sion was  held  in  Pensacola,  Monday,  and 
the  Second  in  this  city  yesterday.  The 
close  will  come  tomorrow,  with  the 
adoption  of  resolutions  on  1921  policies 
and  the  election  of  officers.  The  entire 
party  has  been  invited  to  spend  the  rest 
of  the  month  in  Florida  as  the  guests  of 
the  State  business  men  and  the  State 


The  N.  E  A.  members  gathered  from 
all  parts  of  the  country  in  Hirmingham, 
Ala.,  last  Saturday.  They  were  enter- 
tained by  the  business  men  of  that  city 
for  one  day.  Sunday  was  sjsrnt  as  the 
guests  of  the  City  of  Montgomery, 
The  reply  in  behalf  of  the  X.  F-.  A.  to 
the  welcome  of  Montgomery  was  made 
by  Frank  l.eroy  Warn-hard,  of  Kpitos  & 
PruusHE*.  Overnight  the  party  moved 
on  to  Pensacola,  Fla.,  where  the  first 
session  of  the 
M  mday. 

Warmly  Received  Everywhere 

Since  then  the  editors  have  been  taken 
on  a  special  train  to  DcFuniak  Springs, 
Mariana.  Quincy,  Tallahasse  and  Jack- 
sonville. At  each  place  they  have  been 
warmly  received  and  given  every  oppor- 
tunity to  see  and  enjoy  the  scenic  cli- 
matic agricultural  and  industrial  won- 
ders of  the  "Land  of  Sunshine  and 
Flowers."  To  say  that  every  one  has 
hern  deeply  impressed  is  putting  it  light- 
Is  indeed.  But  their  hosts  say  that  what 
has  already  been  seen  is  nothing  to  be 
compared  with  what  the  future  progTam 
holds.  So  everyone  is  already  anxious 
to  move  on  again  just  as  soon  as  to- 
morrow's business  is  over.  It  seems 
hard  to  conceive,  though,  how  St.  Au- 
gustine's reception  can  he  surpassed. 

The  business  programs  have  been  filled 
with  interesting  and  constructive  discus- 
sions and  advice.  Col.  Haskell's  assur- 
ance of  better 
though,  has  been  most  ii 

President  Wilke  in  his  annual  address, 
after  discussing  private  business  condi- 
tions, went  on  to  speak  of  the  work 
tiling  done  by  the  National  Editorial 
v-suciation's  field  secretary  to  enlarge 
its  membership  and  to  promote  the  adop- 
tion of  a  reliable  and  accurate  system  of 
cost  production.  Continuing  Mr.  tt  like 
said : 

"It  has  been  the  purpose  of  the  officers 
of  the  National  Editorial  Association  to 
assist  whenever  possible  the  work  of 
field  secretaries  of  slate  and  district  as- 
sociations, affiliated  or  not  with  the  Na- 
tional Editorial  Association  and  to  some 
extent  this  policy  has  Isrrn  carried  out 
during  the  period  since  the  last  annual 
meeting  Representatives  of  the  associ- 
ation have  attended  state  and  group 
meetings  of  organized  newspaper  pub- 
lishers advocating  the  adoption  of  the 
field  secretary  plan  for  local  develop- 
ment and  business  assistance  where  none 
was  employed.  Much  good  in  a  general 
way  has  prevailed  from  closer  contact 
gained  by  attendance  at  those  meetings 


enlarging  the  influence  of  the  National 
Editorial  Association. 

"It  is  to  lie  hoped  that  by  the  con- 
tinued growth  of  membership  the  Na- 
tional Editorial  Association  will  be  able 
to  adopt  a  plan  of  district  meetings  and 
to  so  district  its  activities  as  to  permit 
of  the  appointment  or  selection,  with 
compensation,  of  assistant  held  secre- 
taries. The  holding  of  district  gather- 
ings or  meetings  of  business  sessions 
among  members  will  make  certain  the 

portancc.  and  will  insure  a  closer  'rela- 
tion among  publishers." 

In  reviewing  the  work  of  the  year 
President  Wilke  complimented  the  ex- 
ecutive secretary,  M.  C  Hotaling  and 
the  corresponding  secretary.  George 
Schlosser  for  llie  efficient  manner  in 
which  they  discharged  their  duties  dur- 
ing the  first  year.  Mr.  Hotaling  has 
been  able  to  assist  members  in  securing 
a  Maply  of  paper  when  there  was  a 
dearth  of  paper  in  the  market.  Had 
it  not  been  for  his  aid  some  of  the  pub- 
lishers would  have  been 
suspend  their  issues. 

Opposed  to  44-Hour  Week 

Under  present  conditions  advertisers 
ctttBOt  expect  any  decrease  in  advertis- 
ing rates.  Some  work  is  being  done  by 
publishers  to  secure  a  standardization  of 
rates  for  legal  notices. 

The  tendency  to  make  the  printers' 
vseek  one  of  forty-four  hours  is  being 
OBpoaed  by  publishers  and  the  opposi- 
tion to  a  lessening  of  a  fony-eight  hour 
week  should  be  supported  if  the  in- 
dustry is  to  continue  as  efficient  for 
production  as  will  be  exprcted  when 
compared  with  other  industrial  prob- 
lems. Mr  W  ilke  said. 

"I  Irgant/atioit  seems  to  be  the  one 
thing  that  will  bring  the  printers  together 
and  get  them  to  give  their  own  consent 
to  the  making  of  a  reasonable  profit." 
according  to  Frederick  W.  Smith,  of 
the  Ports  l*ubli»hing  Company,  of  Salt 
I-ake  City,  compiler  of  the  Franklin 
last  System,  speaking  at  the  opening 
session  in  Pensacola.  Monday. 

"In  most  lines  of  industry  the  pro- 
ducer is  content  with  nothing  less  than 
a  50  per  cent  profit  on  his  product  and 
in  the  great  majority  of  all  industries 
100  per  cent  profit  on  production  cost 
is  the  basis  on  which  their  work  is 
figured,"  said  Mr.  Smith. 

"'I"his  is  a  long  way  from  being  true 
in  the  printing  business  and  it  may  be 
many  years  before  the  printing  industry 
takes  its  proper  place  in  the  ranks  of 
industrial  America. 

Fin*  Fuianeiad  Report 

"The  National  Editorial  Association 
is  doing  a  great  work  along  this  line 
The  various  State  Press  Associations 
are  also  doing  a  great  work,  but  the 
covering  of  the  newspaper  field  alone  is 
not  enough  as  there  are  very  many  In- 
dependent job  printing  concerns  and  all 
of  thee  should  be  taken  into  the  fold 
either  directly  or  through  subsidiary 
organisations  Until  the  time  comes 
■  hen  practically  every  printing  plant  in 
the  country  i«  a  memlwr  of  some  organi- 
zation and  all  are  willing  to  work  to- 
gether for  the  good  of  the,  industry, 
there  will  he  a  comparatively  small 
amount  of  profit  for  the  printer." 

In  his  annual  statement.  Executive 
Secretary  and  Treasurer  H,  C.  Hotal- 
ing of  St.  Paul  reported  the  association 
to  be  better  financially  than  it  ever 
was  before.  His  receipts  for  the  nine 
months  since  the  last  annual  meeting 
v.  ere  $11520.67.  Expenditures  were 
$6,.t.W45,  Cash  balance  on  hand  was 
$5,190.22.  In  reviewing  the  work  of 
the  year.  Mr.  Hotaling  said: 

"F.vrry  effort  has  been  made  to  edu- 
cate the  publisher  to  the  necessity  of 
Cutting  out  the  vast   amount  of  free 


publicity  which  lias  been  poured  upon 
his  desk  the  last  few  years.  There  are 
many  men  who  are  being  paid  tremen- 
dously big  salaries  for  their  ability  to 
'work'  the  publisher  and  get  him  to 
for  this  or  that 
tlvout  paying  for  it  These 
men  frankly  state  that  they  are  willing 
to  pay  for  the  publicity  in  the  big 
dailies,  hut  that  there  is  no  use  paving 
the  smaller  country  papers  because  they 
can  get  them  to  publish  it  for  nothing. 
If  the  publishers  would  consign  this 
stuff  to  the  wastrbasket.  we  would  soon 
be  in  position  to  oliiain  some  remunera- 
tion for  the  space  used. 

"The  findings  of  the  advertising 
committee  given  out  a  year  ago  proved 
of  untold  value  to  the  publishers  of 
this  country,  pointing  out  as  they  did  a 
rate  that  would  permit  nf  a  profit.  This 
report  came  at  a  psychological  moment. 
At  the  time  it  was  issued,  hundreds  of 
publishers  considered  its  rates  too  high, 
but  with  the  advancing  costs  of  paper 
and  labor  they  soon  found  tliat  the  rates 
recommended  were  absolutely  sound. 
Group  Buying  Successful 
"The  print  paper  situation  throughout 
the  year  has  been  one  that  has  tried  the 
souls  of  those  engaged  in  the  publish- 
ing business.  Many  publications  were 
forced  out  of  existence  and  thousands 
more  would  have  lost  the  savings  of  a 
lifetime  had  it  not  been  for  the  activi- 
ties aided  or  brought  into  being  by  the 
N.  E.  A.,  the  most  prominent  being  the 
Publishers'  Buying  Corporation,  largely 
officered  by  members  of  our  organiza- 
tion. This  corporation  figures  that  it 
lias  saved  the  publishers  of  America 
millions  of  dollars,  for  every  time  the 
price  of  paper  went  down  one  cent,  the 
publishers  were  saved  a  million  dollars. 

"There  should  1*  some  plan  of  paper 
distribution  worked  out  whereby  pa- 
pers could  obtain  their  supplies  from 
the  nearest  mill  available  instead  of 
shipping  it.  as  is  the  case  in  many  in- 
stances, thousands  of  miles.  This  be- 
comes more  apparent  now  with  the  in- 
creased freight  rates,  and  it  would  seem 
as  if  it  were  one  of  the  duties  of  this 
organization  to  co-operate  with  the 
American  Newspaper  Publishers'  Asso- 
ciation, the  Inland  Daily  Press  Publish- 
ers and  the  Southern  NewspapcT  Pub- 
lishers' Association,  and  work  out  some 
way  whereby  orders  may  he  distributed 
in  closer  proximity  to  the  office  of 
consumption  The  waste  in  this  direc- 
tion will  run  into  the  hundreds  of  thou- 
sands of  dollars  which  can  he  saved  by 
proper  ro-nperation.  Taking  into  con- 
sideration that  three  carloads  of  raw 
material  must  go  to  the  mill  for  every 
carload  of  the  finished  product  pro- 
duced, not  only  should  the  waste  of 
long  shipments  be  eliminated,  hut  a 
movement  should  be  started  at  once  to 
secure  lower  freight  rates,  present  tolls 
being  such  as  to  disrourage  productian 
and  postpone  prosperity's  return." 
Sewgra**  Paper  Pulp 
Sawgrass  paper  pulp  insures  a  supply 
of  material  for  practically  all  purposes 
to  which  paper  can  be  put.  according  to 
Gilbert  D.  Leach,  president  of  the 
Florida  Press  Association,  who  ad- 
dressed the  members  today  and  invited 
them  out  Monday  to  see  sawgrass 
growing  and  hear  experts  explain  its 
paper  making  possibilities.  Already. 
Mr.  Leach  said,  a  site  has  bem  ob- 
tained for  a  mill  to  actually  make 
paper.    Mr.  Leach  said: 

"Sawgrass  paper  pulp  will  gradually 
lower  the  cost  of  practically  all  kinds 
of  paper  and  eventually  stabilize  prices 
u|>on  a  much  lower  plane  than  now. 
The  source  of  supply  is  practically  in- 
exhaustible: there  will  be  no  deteriora- 
tion in  quality  of  paper,  but  rather  an 
accession  through  its  use; 
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the  tame  milU  tltat  now  make  paper* 
from  wood  pulp  can,  without  changing 
a  machine  ill  their  plants,  turn  their  at- 
tention to  this  new  fibre  without  a  day's 
lens  of  operating  time.  The  transition 
from  the  wood  pulp  era  to  the  grass 
fibre  era  will  be  accomplished  with  less 
friction,  less  loss,  less  experimentation 
than  any  change  history  has  noted  in 
the  paper  industry." 

Co-operative  buying  changed  the  psy- 
chology of  the  publisher  completely  and 
thus  caused  the  price  of  newsprint  to 
collapse  months  before  it  would  have 
done  otherwise,  was  the  assertion  of 
\V,  J  Pape,  president  of  the  Publishers' 
Buying  Corporation  before  this  conven- 
tion today. 

A  "P.  B.  C."  Service  Bureau 

"We  have  found  that  in  the  month 
of  December  we  hnught  newsprint  for 
our  members  at  $28.58  a  ton  less  than 
the  average  of  other  newspapers  which 
were  buying  in  the  spot  market  at  the 
same  time  atid  we  saved  our  member- 
ship $15,000  on  that  month's  spot  pur- 
chases. But  important  as  group  buying 
was  and  will  be  in  thr  next  paper 
rmi  rgen  ! .  the  vital  thii  g  h  rr.U  ct 
systematically  and  thoroughly  the 
authentic  information  which  is  essen- 
tial for  intelligent  buying,"  declared  Mr. 
Pape. 

"That  is  the  job  of  the  Publishers 
Buying  Corporation  for  the  future,  and 
we  arc  stubborn  enough  to  believe  that 
if  the  same  kind  of  information  and 
service  had  been  available  in  W)  and 
the  first  half  of  1930  as  we  furnished 
the  newspapers  'he  last  part  of  1920. 
there  wou'd  not  have  been  any  runaway 
market.  Reasonable  conservation,  equit- 
able distribution  and  the  absence  of 
hoarding  would  have  kept  everybody 
supplied  with  a  sufficiency  of  paper, 
Then  the  emergency  paper  could  have 
been  bought  at  an  average  of  perhaps 
5  cents. 

"These  newsprint  crises  which  threat- 
en «o  many  of  us  with  destruction  are 
a  recurring  disease  from  the  very  con- 
ditions we  work  tinder.  The  way  to 
cope  with  them  is  not  to  pass  a  new- 
law  or  to  scold  the  manufacturers  or 
try  to  put  profiteers  in  jail,  but  to  un- 
derstand better  the  market  out  of  which 
we  get  our  principal  raw  material.  As 
buyers  we  mu«t  use  our  economic  pow- 
ers and  weapons." 

Zone  Law  Defended 

Country  publishers  were  warned  by 
Wright  A.  Patterson,  editor-in-chief  of 
the  Publishers'  Auxiliary,  to  be  on  the 
•ilcrt  for  and  ready  to  oppose  attempts 
o  repeal  the  second  class  postage  tone 
law  and  also  for  efforts  to  establish  a  flat 
tiarccl  post  law.    He  said: 

As  Congress  is  not  willing  to  make 
any  changes  in  the  postal  laws  which 
will  result  in  increasexl  losses  to  the  gov- 
ernment, and  as  there  is  a  growing  sen- 
timent in  favor  of  putting  each  class 
of  mail  on  a  strictly  cost  basis,  it  is 
easy  to  see  that  should  the  ionc  taw  be 
repealed  it  would  undoubtedly  he  fol- 
lowed by  a  flat  rate  of  somewhere  be- 
tween four  and  four  and  a  half  cents 
a  pound. 

"Publishes*  of  community  newspapers 
are  not  sufficiently  sC|n«h  to  a«k  for  the 
retention  of  the  lone  law  solely  brcause 
it  is  to  their  advantage  that  it  be  re- 
tained or  because  it  will  force  a  more 
equal  distribution  of  the  advertising 
business  of  the  nation  by  which  they 
will  profit,  but  they  will  ask  for  and 
fight  for  iti  retention,  on  the  broader 
ground  of  its  fairness  to  the  general 
public,  which  must  in  the  end  pay  for 
any  advantage  that  may  be  given  to  any 
one  class  of  publishers.  They  will  insist 
that  he  who  profits  must  pay. 

"There  is  another  selfish  business  ele- 


ment in  America  that  is  demanding  a 
change  in  the  postal  laws  that,  if  made, 
would  be  of  tremendous  import  to  every 
community  in  the  nation.  An  organixa- 
tion  known  as  the  postal  Progress  Lea- 
gue is  working  for  a  flat  rate  parcel  post 
law.  The  organization  is  backed  by  the 
large  mail-order  concerns  of  the  coun- 
try, and  if  successful  it  would  enable 
these  concerns  to  advertise  in  thnr  cata- 
logues a  delivered  price,  that  would  be 
the  same  to  any  point  in  the  United 
States. 

"A«k  your  merchants  what  such  a  law 
would  mean  to  them  in  the  way  of  mail- 
order competition.  In  the  end  it  would 
put  many  of  them  out  of  business.  It 
would  centrali/e  the  merchandising  of 
the  nation  in  a  few  of  the  large  cities. 
It  would  destroy  that  on  which  the 
country  community  is  largely  built— the 
market  place  for  the  farmer  and  his 
family,  and  when  it  did  this,  it  would 
also  destroy  that  which  the  country  com- 
munity make,  possible,  the  social  center. 

The  relations  of  the  negro  and  the 
South  were  treated  by  William  G.  Sut- 
Uvc  of  the  Savannah  Press  at  Thurs- 
day's session  in  a  paper  entitled  "The 
Colored  Supplement"  is  a  way  that  was 
most  enlightening  to  the  many  northern 
delegates  present.  Mr.  Sullivc  said: 
The  South'.  Colored  Supplement 
"The  colored  supplement  with  which 
I  will  deal  has  nothing  to  do  with  tlmse 
bright  dauhs  of  highly  colored  inks  that 
have  done  so  much  to  popularise  the 
Sunday  papers.  The  colored  supplement 
of  Dixie  is  not  a  mere  drawing.  He  is 
a  living,  breathing  personality.  Spcci 
mens  can  be  found  in  every  Southern 
household. 

"The  colored  supplement  to  the 
Southern  newspaper  is  the  colored  resi- 
dent of  Dixie.  He  supplements  almost 
all  that  wc  do  down  here.  He  is  a  part 
of  the  community  in  which  he  lives. 
The  Southern  negro  is  optimistic.  He 
may  encounter  a  great  many  difficulties 
and  he  may  have  many  mishaps,  but  he 
can  always  see  a  blighter  day  ahead  and 
belter  times  coming.  A  trustworthy 
negro  is  a  treasure.  The  negro  who  is 
faithful  is  doggedly  and  thoroughly  so. 
He  knows  the  white  man  is  bis  friend 
and  the  white  man  knows  the  negro  who 
can  be  trusted. 

"It  is  the  bad  men  of  l>otli  races  who 
bring  about  misunderstandings.  The 
average  black  man  knows  his  plate  and 
has  no  ambitions  for  social  equality.  The 
South  is  content  to  have  him  as  a  laborer 
and  a  servant— never  as  a  leader.  We 
are  satisfied  with  him. 

"Yon  of  other  pans  of  the  country 
may  have  your  foreign  sections  of  your 
people.  You  may  have  your  Italians  and 
your  Greeks,  your  Slavs  and  your  Bo- 
hemians. They  represent  tn  you  the 
cable  columns  of  the  great  press,  the 
foreign  sections,  the  European  depart- 
ments ;  hut  down  here  where  the  sun 
shines  and  where  there  is  much  out  door 
work  to  do  all  the  year  'round  and 
where  we  understand  him— down  here 
we  are  satisfied  with  our  colored  supple- 
ment." 

Agriculture  and  the  Prese 

Speaking  in  "Agriculture  and  the 
Press"  to<ray  F.  W.  Murphy,  of  Wheat- 
on.  Minn.,  ex-president  of  the  Minne- 
sota Agricultural  Society,  said: 

"The  rural  press  is  the  farmer's  most 
immediate  source  of  information  The 
press  is  one  of  the  greatest  educational 
institutions  we  have.  It  is  not  only  the 
eslucator  of  the  common  people,  but  it 
is  the  school  of  all  the  people.  It  is 
the  moulder  and  m.rtithpicce  of  public 
opinion.  It  occupies  the  most  vitally 
commanding  position  in  the  life  of  the 
nation.  It  is  the  advocate  of  truth. 
It  stands  for  light.  It  should  ;tand  for 
the  square  deal. 


"It  is  the  champion  of  the  people's 
cause,  and  I  claim  that  the  rural  press 
of  America  is  the  institution  to  which 
the  farmers  of  this  country  arc  looking 
for  that  sort  of  leadership  and  support 
which  only  the  press  can  give  in  a  great 
cause.  Here  is  a  limitless  field  of  op- 
portunity to  plead  a  great  cause  before 
the  bar  of  puhlir  opinion.  A  better  un- 
derstanding  between  city  and  country 
is  vital  to  oor  progress.  A  closer  re- 
lationship will  result  in  trust  and  con- 
fidence. 

"The  rural  and  agricultural  press 
must  be  the  salesman  of  new  ideas 
which  should  be  put  in  vogue  in  the 
life  of  America's  agriculture.  You 
must  sell  the  cause  of  agriculture  to 
the  people  of  the  country.  It  is  for  you 
to  tell  the  truth  concerning  those  who 
produce  food  to  the  people  living  in 
the  great  cities.  This  is  the  duty  of 
the  press." 


"A.  P."  ASKED  TO  CHANGE  HOURS 


New     Southwest     Association  Wants 
Standard  Closing  for  P.  M.  Papers 

Aijii  ouercjve,  N.  M.— The  Associated 
Prcs  Publishers'  Association  of  the 
southwest  was  organized  February  26, 
with  H.  B.  Hening,  of  the  Albuquerque 
Evening  Herald,  as  president,  ami  G.  A. 
Martin,  of  the  El  Paso  Herald,  as  sec- 
retary. Albuquerque  w  as  selected  as  the 
permanent  annual  meeting  place.  Mem- 
bership is  composed  of  publishers,  busi- 
ness managers  and  editors  of  Colorado. 
New  Mexico,  West  Texas  and  Aruoiia 
newspapers  receiving  the  leased  wire 
service  of  the  Associated  Press. 

Among  the  matters  taker,  up  at  the 
meeting  was  the  question  of  the  hours 
of  service  on  the  afternoon  papers.  No 
definite  decision  was  reached,  but  it  was 
virtually  agreed  that  the  full  day-leased 
wire  should  open  at  7  o'clock  in  the 
morning  and,  in  most  cases,  should  close 
an  hour  earlier  than  at  present.  The 
closing  hours  at  present  vary  for  the  dif- 
ferent newspapers. 


To  Arbitral.  N.  Y.  Wage. 

The  employing  printers  in  the  New 
York  book  and  job  industry  and  five 
unions,  including  thr  pressmen,  feeders, 
paper  handlers  and  cutters,  have  virtu- 
ally decided  to  arbitrate  the  employers' 
request  for  a  wage  redurtion,  effective 
on  April  I.  About  ten  thousand  work- 
crs  will  he  affected  by  the  decision. 
The  detail,  of  the  arbitration  have  not 
been  decided  upon. 


Thkonto.— At  the  annual  meeting  of 
the  members  of  the  Ontario  Legislative 
Press  Gallery,  the  following  officers  were 
elected:  Honorary  President.  Sir  Adam 
Beck ;  President.  Charles  George,  To- 
ronto World;  Vice-President,  Arthur 
Chandlers,  Torontu  Evening  Telegram; 
Secretary-Treasurer.  F.  M.  Chapman. 
Farmers'  Magaiine.  Toronto. 


Havana  — La  Prensa.  an  afternoon 
daily  newspaper  published  in  Havana, 
has  been  purchased  by  Compania  Mon- 
dial, the  corporation  owning  the  morn- 
ing newspaper  F.1  Mundo.  In  its  polit- 
ical views.  La  Prensa  will  continue  inde- 
pendent  and  no  changes  will  be  made, 
at  present,  except  material  betterment  of 
the  plant. 


Club  Night  in  Brockton 

BeoctcroN,  Mass  —  The  Press  Club 
entertained  over  300  at  its  first  annual 
smoker  and  social  a  few  nights  ago. 


RAYHER  LIBEL  REVISION 
IS  RIDDLED 


Attempt  in  New  York  State  to  Legislate 
Against  "Ridiculing"  Sesrta  Fail*  to 
Receive  Any  Support  at 
Public  Hearing 


Almasy,  N.  Y— The  bill  of  Assembly, 
man  Edward  R.  Rayher,  of  New  York, 
to  make  newspaper  publishers  guilty  of 
criminal  libel  for  the  publication  of 
article?  ridiculing  any  religious  denomi- 
nation, sect  or  order,  failed  to  receive 
any  support  at  the  public  hearing  given 
today  by  the  Assembly  codes  committee. 
Former  Senator  Martin  Saxc,  represent- 
ing New  York  City  newspapers,  appear- 
ing in  opposition  to  the  bill,  summed  up 
hi.  remarks  with  the  pertinent  question: 
"Is  it  wise  to  extend  the  penal  law  ;o 
gag  the  newspapers,  especially  in  cases 
where  they  should  be  unniuizlcd  ?" 

Lynn  J.  Arnold,  president  of  the  Press 
Company,  publisher  of  the  Albany  Knick- 
<  rhoeker  Press,  and  Amos  D.  Moscrip, 
editorial  writer,  and  Charles  F.  Wil- 
loughby,  advertising  manager  of  the 
Alhany  Evening  Journal  opposed  the 
bill  vigorously  and  characterized  it  as 
most  "vicious"  legislation.  Assembly- 
man Louis  M  Martin,  of  Oneida,  ah" 
attacked  the  bill  and  said  to  extend  the 
provisions  of  thr  criminal  libel  law  a» 
outlined  in  the  bill  would  work  a  hard- 
ship on  reputable  newspaper  publishers, 
lie  declared  there  is  no  reason  for  such 
a  regulatory  measure  and  that  it  would 
preclude  a  newspaper  from  publishing 
anything  derogatory  about  any  race,  re- 
ligious sect  or  order  under  any  circum- 
stances. 

Canon  William  C  Chase  of  Brookly:.. 
representing  the  elergv  of  the  state  said 
they  were  not  in  favor  of  the  bill. 

It  is  expected  the  bill  will  die  in  com- 
mittee as  its  sponsors  did  not  appear  to 
aid  its  advancement. 

Virgin.*  Weekly  Sold 

Faksivjllk.  Va. — The  Herald,  estab- 
lished in  1890,  was  sold  March  7  to  J- 
Barrye  Wall,  of  this  city  Mr.  Wall  •« 
a  native  of  Farmvillc  and  is  well-known 
throughout  Southside  Virginia.  The 
Herald  is  one  of  the  most  widely  known 
weekly  papers  in  the  State  and  received 
the  Virginia  Press  Association's  pri.-e 
some  years  ago  for  bring  the  bes: 
weekly  in  Virginia,  under  the  editor- 
ship of  the  late  James  L.  Hart,  who  Was 
secrctary  of  the  Virginia  Press  Associa- 
tion for  years. 


Min.ve.spui.is.— More  than  200  em- 
ployees of  the  Journal,  representing 
every  department  of  the  paper,  were 
busts  March  2.  at  a  surprise  "good  fel- 
lowship" banquet  in  honor  of  Herschcl 
V.  Jones,  publisher  of  the  Journal. 
Winthrop  B.  Chamberlain,  as  toastmast- 
cr,  greeted  Mr.  Jones  in  behalf  of  the 
employes.  Mr.  Jones  responded  with 
rrminiscencrs  of  early  days  on  the  Jour- 
nal, and  with  a  discussion  of  the  rela- 
tions between  employer  and  employe. 


Opens  Coast  Office 

Ssn  1'nsNnseo,  Cal. — Williams.  Law- 
rence X-  Crrsmrr,  newspaper  representa- 
tives have  opened  a  San  Francisco  office 
at  742  Market  street.  Other  offices  arc 
in  New  Y.  rk  and  Chicago. 


Hays  Takes  a  Bride 

Camwom,  Tex.— John  R.  Hays,  ad- 
verli.in::  manager  of  the  Cameron  Daily 
Herald,  and  Miss  Trudie  Mae  Speed  of 
Kerens,  were  married  recently. 
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PAPERS  PRINTING  N.  Y.  SESSION  LAWS 
RESENT  CHARGE  OF  GRAFT 


Legislators  Demanding  Repel  Say  Present  Statute  Leads  to  Abt 

Smith  and  Betts  in 
Debate  at  Albany  Hearing 


By  ARTHUR 

kLBANY.  N.  Y.,  March  9-Facts  and 
ns  ami  interpretation.,  of  facts 
the  printing  of  state  legisla- 
tive enactments  in  the  newspapers  ot 
New  York  State  flew  back  ami  forth  for 
two  hours  today  in  a  public  hearing  on 
the  Pitchcr-Betts  hill  to  "amend  the 
county  law  and  the  legislative  law  in 
relation  to  eliminating  the  pnblicatir.ii  of 
session  laws  in  newspapers"  befure  the 
Assembly  Committee  on  Public  Printing 
and  the  Senate  Committee  on  Internal 
Affairs,  The  committees  adjourned  to 
consider  the  matter  at  a  later  date- 
Spokesmen  lor  134  newspapers,  most 
of  which  are  country  dailies  or  weeklies, 
testified  that  the  publication  was  com- 
manded by  the  Constitution,  that  it  was 
necessary  that  the  public  be  guarded 
from  "ignorance  of  the  law,™  and  thnt  it 
served  an  educational  purpose  for  law- 
yer and  layman  alike. 

Led  by  Assemblyman  Charles  H.  Betts, 
of  the  Lyons  Republican,  propo- 
of  the  bill  set  fonh  that  the  laws 
for  printing  of  session  laws  in 
newspapers  antedated  the  constitution 
provisions  bearing  their  speedy  publica- 
tion, -that  the  award  of  this  printing  to 
the  newspapers  has  always  been  consid- 
ered as  political  patronage,  that  their 
publication  in  their  present  form  ren- 
dered them  useless  for  education  and 
that  the  basis  of  the  award  was  unjust 
to  the  majority  of  papers  in  the  State 
and  was  conducive  to  abuses. 

F.  K.  Champion,  general  manager  of 
the  Schenectady  I'nion  Star,  led  the  fight 
again-t  the  lull,  warmly  supported  by 
Courtland  Smith.  Jr.,  president  of  the 
American  Press  Association  and  hcir- 
apparrnt  to  an  assistant  postmaster-gen- 
eralship. Mr.  Champion  rrad  into  the 
record  the  names  of  newspapers  and 
press  associations  represented  as  oppos- 
ing the  measure  and  called  upon  Judge 
(.arlcton  H.  Lewis  of  Schncctady  to 
present  the  legal  aspects  of  their  case. 

Judge  Lewis  cited  the  section  .if  the 
state  constitution  adopted  in  1894,  which 
reads;  "The  Legislature  shall  provide 
for  the  speedy  publication  of  all  statutes 
and  shall  regulate  (lie  reporting  of  the 
decisions  of  the  courts;  but  all  laws  and 
judicial  decisions  shall  be  free  fur  pub- 
lication by  any  person  "  He  pointed  out 
that  with  the  repeal  nf  the  section  of  the 
legislative  law,  which  provides  for  the 
publication  of  the  session  laws  in  news- 
papers, would  leave  as  media  for  "speedy 
i  ul  I  nation  '  only  the  J.OOO  bound  vol- 
umes containing  the  laws,  which  are  is- 
sued by  the  secretary  of  state,  and  the 
publication  in  one  daily  newspaper  of 
Albany,  known  as  the  "state  paper." 
Neither  of  these,  he  argued,  was  in  the 
minds  of  the  men  who  drew  the  state 
constitution  as  "speedy  publication." 

The  bound  volumes,  Judge  I^wis  stat- 
ed, do  not  liecome  available  foe  seven  to 
nine  months  after  the  laws  are  enacted 
and  their  distribution  is  limited  by  stat- 
ute, while  printing  of  the  laws  in  an 
Albany  newspaper,  he  said,  "could  hardly 
lie  contended  tu  be  the  publication  pre- 
scribed by  the  constitution." 

"The const ittitinnal  convention  of  1846." 
Judge  Lewis  said,  "was  the  first  which 
framed  a  provision  requiring  the  pub- 
lication of  the  session  laws  and  the  reso- 
lution as  first  proposed  read: 


T.  ROBB.  Jr. 

"'The  Legislature  shall  provide  for  the 
speedy  publication  of  all  statute  laws 
and  of  such  judicial  decisions  at  it  may 
deem  expedient  so  as  to  render  the  same 
easy  of  acquisition  by  the  people,  and 
all  laws  and  judicial  decisions  shall  be 
free  for  publication  by  any  person,' " 

Statements  that  the  session  laws  were 
not  read,  as  charged  by  the  sponsors  of 
the  bill,  were  characteriied  by  Judg 
l-cwis  and  other 
of  proof. 

The  Poor  Man's  Law  Book 

A.  M.  Scrilincr,  publisher  of  the  Mon- 
ticello  Republican-Watchman,  told  tlic 
committees  that  he  had  made  a  poll  of 
his  rradrrs  and  found  that  the  laws 
printed  in  his  paper  were  read  carefully 
by  many  of  them  and  that  one  lawyer 
made  a  practice  of  indexing  the  laws  as 
printed  in  the  Republican- Watrhman 
and  binding  them  for  his  use,  therchy 
saving  the  cost  of  l*>und  volumes.  He 
declined  to  l>e  definite  as  to  the  lawyer's 
name  or  home,  in  answers  to  questums 
by  committee  members. 

Courtland  Smith  attacked  the  bill  on 
the  ground  that  its  protagonists  had 
branded  the  country  publishers  who  ac- 
cepted the  session  laws  printing  as 
drafters  and  that  its  passage  would  be 
looked  upon  by  many  as  a  conviction  of 
the  country  press  of  the  charge,  to  the 
detriment  of  its  editorial  and  advertising 
prestige-  Hr  said  that  the  pas:Jge  of 
the  bill  would  have  a  "permanent,  far- 
reaching  and  destructive  effect  upon  the 
rural  press  of  New  York."  aside  from 
the  harm  which  he  contended  would  be 
done  by  depriving  the  people  of  infor 
mation  that  they  must  have. 

From  the  brief  filed  by  Judge  Lewis 
at  the  conclusion  of  his  address,  Mr. 
Smith  pointed  out  that  the  average  cost 
of  the  printing  to  the  state  for  the  past 
nine  years  had  been  5227,500  a  year,  de- 
spite the  high  cost  of  the  1920  printing, 
which  included  the  new  civil  practice  act. 
publication  of  which  cost  $148,490.  Every 
dollar  spent  for  dissemination  of  infor- 
mation. Mr.  Smith  declared,  would  in  a 
short  time  return  as  many  benefits,  if 
n.it  more,  than  the  same  amount  spent 
for  the  collection  of  information  and 
that  $227,500  a  year  was  a  small  amount 
to  the  stale,  trifling  to  individual  tax- 
payers and  unimportant  in  individual 
publishers,  but  of  benefit  to  all  through 
its  educational  value. 

fie  urged  that  the  question  of  elimi- 
nating the  session  laws  printing  be  di- 
sorced  from  that  of  advertising  rates  for 
other  printing  and  that  the  printing  be 
awarded  on  an  efficiency  hasis.  subject  to 
the  closest  scrutiny  by  experts  in  pub- 
licity 

"This  is  an  advertising  age,"  he  de- 
clared. "The  session  laws  are  advertis- 
ing and  should  be  awarded  as  such.  The 
country  publisher  is  not  a  grafter,  even 
with  the  word  'honest'  prefixed.  He  has 
printed  the  session  laws  under  legisla- 
tive mandate  and  is  willing  to  submit  to 
most  nitid  investigation  as  to  whether  or 
tint  that  his  newspaper  is  giving  full 
value 

"If  economy  is  the  aim  of  this  meas- 
ure, as  has  been  stated,  the  facts  have 
been  distorted,  for  the  amounts  paid  to 
the  newspapers  have  not  averaged  half 
of  those  stated  by  the  interests  behind 
the  bill.   If  abolition  of  the  session  laws 


publication  is  the  object,  it  is  against 
public  policy  and  the  weight  of  public 
opinion.  Ignorance  of  the  law  is  no 
excuse,  it  has  been  said  time  and  again 
by  the  courts  and  the  public  can  only 
avoid  this  ignorance  by  having  the  new 
laws  of  the  state  placed  at  their  con- 
venience. If  it  is  amendment  of  rate 
that  is  the  real  question,  that  is  a  sub- 
ject for  legislative  investigation  " 

C  H.  Congdon  of  the  Waterlown 
Times  and  F.  H.  Keefe  of  the  New- 
bufgh  News,  speaking  in  the  interest 
of  daily  newspapers,  paid  little  attention 
to  the  session  laws  angle  of  the  bill. 
They  want  adjustment  of  rate,  as  set 
forth  in  Edito*  &  Pl-'OLISHI  last  week. 
Mr.  Congdon  told  the  committee  how 
the  present  scale  of  advertising  rates 
for  the  publication  of  concurrent  reso- 
lutions worked  unjustly  toward  the 
daily  publication  in  a  county  in  which 
no  first  or  second  class  city  is  located. 

For  nrwspapers  in  counties  having  a 
city  of  the  first  class,  the  rate  allowed 
is  $1  12  an  inch,  in  counties  having  a 
city  of  the  second  class,  84  cents  an 
inch,  and  in  counties  having  neither  first 
'  "i  '  n  rd  l  i-'  i  I  >.  ■  .'0  i  ruts  .in  inch 
These  rates  arc  irrespective  of  the  cir- 
culation of  the  newspapers,  Messrs. 
I  ongdon  and  Keefe  declared,  and  re- 
sulted in  some  papers  of  small  circula- 
tion published  near  a  large  city  receiv- 
ing as  much  as  $14.UM  for  their  print- 
ing, while  other*,  including  their  own 
papers,  with  circulations  well  over  10.- 
000.  getting  as  low  as  $855  for  the  same 
work. 

Urge  Sliding  Ad  Rata 

They  urged  the  adoption  of  the  amend- 
ment, printed  in  Ennou  AY  Pi-bushe* 
last  week,  awarding  the  printing  on  the 
basis  of  circulation,  with  a  sliding  ad- 
vertising rate. 

W  hen  committee  members  asked  Mr. 
Keefe  how  accurate  circulation  infor- 
mation was  to  be  obtained,  he  stated 
that  publishers  and  advertising  space- 
buyers  regarded  the  Audit  Bureau  of 
Circulations'  statements  and  listings  by 
Barbour's  Advertising  Rate  Sheets  as 
reliable  and  accurate  in  their  fields. 
Sworn  statements  of  circulation  could 
be  secured  from  the  weekly  newspapers 
not  covered  by  these  agencies,  be  de- 
clared, adding  that  the  Post  Office  state- 
ment of  circulation  had  fallen  into  dis- 
repute with  publishers  and  space-buyers 
alike  beratisr  of  its  indefinite  nature 

Commercial  rates,  both  speakers  de- 
clared, were  a  proper  charge  for  public 
advertising. 

Defense  of  the  bill  was  undertaken  by 
Assemhlyman  Belts  and  Senator  Pitcher, 
who  answered  Mr.  Smith  by  deny- 
ing any  intent  to  brand  the  cnuntrv 
press  as  "grafters,"  Mr.  Betts  reading 
the  report  of  ex-Governor  Smith's  Re- 
construction Committee,  which  applied 
the  word  "graft"  to  the  printing  of  the 
session  laws  in  its  report  to  the  execu- 
tive on  possibilities  of  economy  in  the 
government. 

It  was  Ml  this  report  and  on  Gover- 
nor Miller's  message  urging  retrench- 
ment that  the  bill  stood.  Mr.  Betts  said. 
No  matter  what  the  expense,  whether  it 
was  $200,000  or  $500,000,  it  was  far  be- 
yond any  benefit  that  could  accrue  to  the 
state  or  its  taxpayers  The  value  of  the 
publication  under  present  forms  was 
rendered  negligible  by  the  fact  that  there 
was  n.>  summary  of  each  act,  no  descrip- 
tion of  it.  no  indication  of  whether  it  was 
a  new  law  or  a  change"  in  the  wording  of 
existing  law.  no  index  or  effort  to  group 
laws  of  similar  character.  As  they  were 
published.  Mr.  Belts  said,  the  laws  were 
unintelligible  to  lawyer  or  laymaa 

He  added  that  they  were  of  no  value 
to  lawyers,  who  were  fully  informed  on 
new  legislation  long  before  publication 
in  the  newspapers,  which  is  delayed  for 


several  months  after  enactment  Lay- 
men, he  said,  were  told  in  the  news 
columns  of  their  local  papers  of  IrgiS' 
latinti  introduced  by  their  representa- 
tives, ami,  in  the  case  of  matters  of  more 
than  local  interest,  in  the  news  columns 
of  papers  throughout  the  state,  which 
closely  followed  the  progress  of  a  law 
from  its  inception  t"  its  passage  and 
kept  their  readers  informed  at  every 


stage. 
Printi 


iting  of  session  laws  in  newspa- 
pers, Mr,  Betts  told  the  committees, 
dated  back  to  1845,  whereas  the  consti- 
tutional provision  cited  by  opponents  of 
the  law  was  nut  effective  until  1846. 
The  law  under  which  the  printing  is 
now  awarded  went  on  the  books  in  1892. 
he  further  declared,  while  the  new  con- 
stitution was  not  adopted  until  two  years 
later. 

Regarding  expense  of  publication,  it 
was  demonstrated  that  the  appropriation 
in  years  of  a  Gubernatorial  election  was 
ftoni  five  to  ten  times  as  large  as  in  the 
alternate  years  during  the  past  decade 
and  was  steadily  increasing  in  both. 
Neither  the  committee  nor  the  friends 
of  the  bill  seemed  able  to  explain  the 
high  cost  of  printing  session  laws  when 
a  Governor  was  to  lie  elected,  though 
both  commented  upon  the  coincidence. 

In  discussing  the  "necessity  of  pub- 
lishing the  laws"  stressed  bv'the  news- 
papers opposing  the  measure.  Mr.  Betts 
read  into  the  record  the  names  of  the 
two  New  York  newspapers  which  re- 
ceived $2,827  apiece  for  publishing  the 
laws  in  1920  and  learned  from  residents 
of  New  York  in  the  chamber  that  they 
had  never  heard  of  either  of  the  papers 
which  had  been  given  the  mission  of 
telling  the  city  what  the  legislature  had 
done.  Both  art  papers  nf  small  circula- 
tion published  weekly  in  the  northern 
part  of  the  city. 

Thirty  eight  slates,  he  "concluded,  do 
not  publish  the  session  laws  in  newspa- 
|«rs,  while  .11  published  concurrent  res- 
olutions in  the  pre...  He  pressed  the 
point  by  asking  how  the  people  of  tlmsr 
states  avoid  the  "ignorance  of  the  law" 
which  was  feared  by  his  opponents. 

l.'pon  conclusion  of  the  testimony  the 
committee  adjourned  to  consider  the  bill 
"at  a  later  date." 


AtaUNV.  N.  Y.-The  appeal  of  Charles 
A  Fmnegan.  owner  of  the  Buffalo  Com- 
mercial, from  a  reversal  by  the  appellate 
division,  fourth  department  of  an  order 
of  Justice  Wheeler  at  the  Erie  Special 
term  granting  an  injunction  on  his  ap- 
plication as  a  taxpayer  restraining  the 
city  council  of  Buffalo  from  designat- 
ing the  Legal  Daily  of  Buffalo  as  the 
official  city  newspaper  for  the  publica- 
tion of  legal  notices  required  to  be 
published  was  argued  befnre  the  Court 


Printer,  Reused  Raise 

Bnocktox,  Mass.— A  request  for  a 
wage  increase  and  the  granting  of  Sat- 
urday half-holiday  asked  by  members  of 
the  Brockton  Typographical  Union  Nu. 
224  has  been  refused  by  Albert  F.  Bar- 
ker, recently  appointed  atbitrator.  The 
union  has  voted  to  appeal  the  finding. 
They  asked  for  a  wage  scale  of  $60 
weekly,  similar  to  that  being  paid  in 
Boston,  The  present  scale  in  Brockton 
is  $37  50.  The  i 
expires  April  1, 


Harts,  a  Railroad  Director 

San  Angtao  Tex.— At  a  recent  meet- 
ing of  the  stockholders  of  the  Kansas 
City,  Mexico  and  Orient  Railroad.  Hous- 
ton Harte,  the  publisher  of  the  San 
Angeln  Standard,  was  elected  a  director 
and  assistant  secretary  of  the  company. 
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H.,  Application  for 
14.000  HorHpowtr  Permit  from 
Alaska   Development  »nd 
Mineral  Co.  at  Bradfield 


(Special  la  Earros  &  Puiusncs) 
Skattlk. — Reports  have  been  con- 
firmed in  Juneau  to  the  effect  that  no- 
tice has  been  given  by  the  Federal 
Power  Commission  of  the  application 
made  by  the  Alaska  Development  4 
Minrral  Company  for  a  power  permit 
on  the  shores  of  Bradfield  Canal  in 
southeastern  Alaska,  where  big  paper 
mills  will  be  erected.  No  definite 
statement  has  yet  been  made  .is  to  the 
proposed  sire  of  the  paper  mills,  but 
the  application  asks  for  14.000  horse- 
power. This  is  the  second  Large  pidp 
and  paper  mill  contemplated  for  south- 
eastern Alaska.  B.  L.  Thane,  promi- 
nrnt  Alaska  mining  man  and  banker, 
and  his  associates  propose  to  start  work 
on  their  plant  at  Tbane  this  spring. 
The  plant  will  coi 
lars,  it  is  said. 

The  Public  Utilities  Company  of 
Cordova.  Alaska,  has  applied  for  a  per- 
mit to  build  a  dam  near  Cordova, 
where,  it  is  understood,  a  pulp  and 
possibly  a  paper  mill  will  be  erected. 

Those  returning  from  Alaska  who 
have  been  investigating  pulp  wood  and 
paper  manufacturing  possibilities  in  the 
Northland  declare  that  another  year  will 
witness  unusual  activity  along  this  line. 
Maskans  generally  endorse  the  declara- 
tion of  the  Secretary  of  Agriculture 
that  decentralized  administration  is 
necessary  to  obtain  the  best  results  in 
the  development   of   Alaska's  natural 


price  has  been  announced,  experienced 
pulp  and  paper  men  believe  that  between 
$1,000,000  and  $2,000,000  are  involved. 
Mr.  Draper  owns  large  tracts  of  pulp 
land  in  Nova  Scotia,  and,  it  is  said, 
plans  to  bring  the  wood  to  Hanger  hy 
steamship,  transform  it  into  commercial 
palp  at  his  mill  twelve  mites  up  the 
Penobscot  River  from  Bangor,  and 
nuke  it  into  paper  at  Bangor. 


B.  C.  Forwt  Wealth  $92,000,000 

Victoria,  B.  C. — The  total  value  of 
pulp  paper  products  sold  by  ISritUh  Col- 
umbia mills  during  1°20  aggregated  $21.- 
nOO.OOO,  according  to  the  report  of  T.  D. 
Pattullo.  Minister  of  Mines.  An  in- 
crease in  the  total  value  of  the  forest 
products  of  the  province  of  over  $22.- 
000,000  last  year,  was  shown  in  the 
figures  for  the  year,  The  value  of  the 
forest  products  of  the  province  in  l°l<> 
was  $70,285,095,  the  value  for  1920  is 
given  as  $V2,628.B()7,  and  is  twice  the 
production  of  three  years  ago.  Pulp 
and  paper  increased  in  value  from  $12.- 
000.000  to  $21,000,000  during  the  year. 


May  Tax  Paper  Makers 

Toronto. — As  indicating  the  great 
growth  of  the  Canadian  pulp  and  paper 
industry.  Sir  Henry  Drayton,  finance 
minister  of  Canada,  speaking  at  the  an- 
nual banquet  of  the  Canadian  Pulp  A 
Paper  Association  in  Montreal  last  week 
said  that  while  in  1881  the  number  of 
employees  was  but  1.592,  in  1919  it  had 
increased  to  26.775.  He  intimated  that 
taxes  would  have  to  be  imposed  on  the 
pulp  and  paper  industry  for  th 


Under  regulated  use  the  Tongas! 
National  Forest  in  Alaska  can  alone 
produce  indefinitely  1.500.000  tons  of 
newsprint  yearly,  along  with  ample 
quantities  of  timher  for  local  purposes. 

The  administration  nf  the  national 
forests  is  intimately  related  to  every 
form  of  industry  and  to  every  com- 
munity in  the  coastal  area,  and  because 
of  this  relation  a  peculiar  responsibility 
rests  on  the  Forest  Service  in  Alaska, 
officials  of  the  Department  of  Agricul- 
ture point  out.  Long-range  adminis- 
tration is  unsatisfactory.  The  public 
resources  in  Alaska  can  be  properly 
managed  only  by  lodging  authority  in 
men  on  the  ground  to  act  without 
waiting  to  consult  distant  superiors  in 
Washington. 

The  investment  of  capital  enter- 
prises for  the  development  of  resources 
which  can  he  developed  in  no  other 
way  i=  the  greatest  need  of  Alaska  to- 
day, and  the  pulpwood  supplies  of  the 
coast  forests  offer  the  best  immediate 
opening  for  capital. 

"To  the  task  of  securing  their  utilisa- 
tion on  a  large  scale,  the  energies  of 
the  Forest  Service  are  now  being  di- 
rected with  every  promise  of  success," 
say  officials  of  the  Department  of  Agri- 
culture. "One  large  sate  has  already 
been  closed  and  others  arc  in  prospert. 
Through  such  enterprises  the  popula- 
tion of  the  territory  will  br  built  up. 
its  wealth  increased,  and  other  forms 
of 


Canada  Papar  Making  Started 

Toronto,  — A  paper  on  the  develop- 
ment of  the  Canadian  pulp  and  paper 
industry  was  read  by  T.  Linsey  Cross- 
lej.  at  the  annual  meeting  of  the  Insti- 
tute of  Canada,  held  here  recently.  In 
1881,  Mr.  Crossley  stated.  Canada  had 
five  pulp  mills,  capitalized  at  $92,000  and 
having  an  output  of  $63,000  annually.  In 
1918.  there  were  94  pulp  nulls,  with  a 
rapital  of  $241,344,704  and  an  output  of 
$117,000/100. 


New  Bond  Issue  for  Brotnpton's 

Toronto.— A  special  meeting  of  the 
shareholders  of  the  Brompton  Pulp  and 
Paper  Compan>  wiil  be  held  shortly  to 
discuss  the  new  proposal  to  i'suc  $J.0IX>, 
000.  par  value  bonds  of  the  company. 
The  total  funded  debt  of  the  corpora- 
tion, with  its  two  United  States  subsid 
iaries.  and  exclusive  of  the  new  issue, 
to  $3..S43.<»0 


PAPER  MEN  URGE  LAW 
FOR  FIRE  PROTECTION 


Cut  Pulpwood  in  ( 
1 , 300-Mile  Area  for  Next 
Twenty  Years 

( .Cf-r.-taJ  la   :-  :..  i       \  PlISLIillia) 

Toronto,  Ont. — In  an  address  to  the 
Timiskaming  (Ont.)  Associated  Boards 
of  Trade  last  week,  R.  A.  Mclnnis, 
president  of  that  body,  declared  that  the 
paper  companies  of  Ontario  would  wel- 
come any  charges  the  government 
might  impose,  even  if  they  raised  the 
price  of  wood,  provided  they  would  give 
Hrc  protection  and  make  the  companies 
clean  up  their  forests. 

Some  of  the  companies.  Mr.  Mclnnis 
said,  were  already  trying  out  reforest 
schemes,  although  this  was  the  business 
of  the  government,  which  should  protect 
its  own  resources.  The  only  thing  to 
do.  however,  was  to  make  all  companies 
prutect  their  holdings  by  law.  the  gov- 
ernment to  do  its  share  in  addition 

Following  the  report  that  the  Interna- 
tional Paper  Company  would  reduce 
newsprint  prices  to  5.70  rents  a  pound, 
it  is  understood  an  announcement  will 
he  made  almost  immediately  by  the 
Canadian  F.xport  Paper  Company  of  a 
reduction  in  Canadian  prices  to  5*4  cents 
for  the  quarter  commencing  April  1. 


export — of  about  700  tons  a  day — thus 
making  Abitibi  the  largest  producer  of 
newsprint  and  sulphite  pulp  in  Canaila. 
Hydraulic  power  development  of  the 
company  is  also  being  considerably  in- 
creased and  by  May  I.  the  power  avail 
able  will  amount  to  50.000  horsepower. 


ANOTHER  GIANT  CAUSEWAY 


Annual   Pulp    Wood   Consumption  of 
Canada  Measured  in  Piles 


Toronto.  Ont. — At  the  annual  meet- 
ing of  the  Provincial  Paper  Mills,  Ltd.. 
President  I.  II.  Weldon,  reviewing  the 
plans  of  the  company,  said :  "During 
the  yrar  we  received  from  the  Ontario 
Government  the  rights  for  twenty-one 
years  to  cut  pulpwood  on  an  area  con- 
taining mere  than  1.300  square  miles. 
Now  that  our  supply  of  pulpwood  is  as- 
sured, we  are  in  a  position  to  proceed 
with  our  plans  for  the  extensions  at 
Port  Arthur,  which  include  a  paper 
mill- 
President  Weldon  also  referred  to  the 
abnormal  demand  which  the  company 
had  experienced  for  its  product  all 
through  the  year.  '  All  plants  had  been 
crowded  to  rapacity,  and  this  with  the 
concurrent  high  values,  had  resulted  in 
total  sales  reaching  the  high  record  of 
$7,658,176. 

The  re< 
re  elected 


{Social  la  (Jiioi  *  Pesuiiisa) 
Toronto. — If  the  Canadian  timber 
crop  is  to  be  perpetual,  there  is  an 
imperative  need  for  a  policy  of  refores- 
tation in  Ontario,  declared  Kobson 
Black,  editor  of  the  Canadian  Pulp  \ 
Paper  Magazine  and  a  former  Toronto 
newspaper  man,  to  the  members  of  the 
Toronto  Kiwanis  Club  a  few  days  ago 
There  were  twu  ways  of  looking  at  a 
forest,  he  said,  one  from  the  viewpoint 
of  the  sentimentalist  or  poet,  and  the 
other  from  the  viewpoint  of  the  pulp- 
wood manufacturer.  The  poet  and  sen- 
timentalist have  done  little  in  the  work 
of  reforestation,  he  declared,  although 
in  recent  years  the  manufacturer  and 
business  man  have  taken  hold  of  the 
problem. 

To  illustrate  the  amount  of  pulpwood 
consumed  by  the  newspapers  of  the 
United  States  and  Canada,  a  great  part 
of  which  is  obtained  from  Canada,  Mr. 
(Hack  explained  that  the  annual  con- 
sumption was  equal  to  a  pile  four  feet 
high,  extending  across  Canada  from 
Halifax  to  Vancouver  three  times.  The 
Sunday  issue  of  a  certain  New  York 
paper,  for  example,  takes  the  entire 
crop  of  spruce  on  15  acres  in  Northern 
Ontario.  Only  one-third  of  the  forests 
of  75  years  ago  in  Ontario  exist  today, 
he  said  in  conclusion,  and  we  cannot 
foretell  what  will  happen  within  the  next 
50  years  if  we  fail  to  take  steps  for  the 
perpetuation  of  this  natural  asset. 


The  retiring  board  of  directors  was 
etj  without 


To  Reintroduce  Snell  Bill 

\V  ssiMNCTON,  D.  C— The  Snell  Bill 
now  pending  in  Congress  and  providing 
a  program  for  a  future  forest  policy 
for  the  United  States.  l>y  which  » 
tinuous  supply  of  timber  will  be 
will  be  rc-introduced  in 
early  in  next  Congress. 


More  Newsprint  From  Abitibi 

Toronto— A  prominent  official  of  the 
Abitibi  Power  eV  Paper  Company  states 
that  the  present  plans  of  the,  company 
call  not  only  for  the  doubling  of  the 
present  output  of  newsprint,  but  a  large 
increase  in  the  other  products  of  the 
company.  By  May  1.  new  machinery, 
which  is  being  installed,  will  increase  the 
production  of  newsprint  to  attout  500 
tons  a  day  and  the  output  of  sulphite, 
ground-wood  and  boards  will  1*  in- 
creased to  between  200  and  240  tons  a 
day.  The  increase  will  give  the  com- 
pany a  total  production — most  of  it  for 


200-Too  Mill  at  Fort  I 

Ottawa.  Out.— Local  lumbermen  are 
financially  interested  in  the  establish- 
ment of  a  pulp  and  paper  mill  to  be 
built  at  Fort  George,  B.  C-,  at  a  cost  of 
$8,000,000.  The  syndicate,  which  in- 
cludes M.  B.  Preisch.  a  Buffalo  lumber- 
man, has  selected  the  site  because  it 
will  have  large  pulp  wood  reserves  to 
draw  upon,  and  it  will  have  an  ads  an 
tage  over  eastern  mills  in  supplying  pa- 
pers in  the  prairie  provinces  and  on  the 
western  coast  of  the  States.  The  mill 
will  have  a  capacity  of  200  tons  of  i 
print  daily. 


P.per  Emplo 


'!  iihon-to  \t  t  ie  annual  c  >i  t<  rence  if 
the  International  Paper  Makers  held  m 
Toronto  recently,  it  was  asserted  lhat 
paper  manufacturers  were  trying  to 
force  their  employees  to  sign  indis-idua! 
contracts  and  thus  prevent  the 
bility  of  collective  bargaining.  A 
lution  was  passed  taking  a  strong  | 
against  the  npen-shop  policy, 


WEIGHTED  AVERAGE  PRICES  OF  NEWSPRINT  PAPER  PER  100  POUNDS,  F  O  B.  MILL  BY  MONTHS, 


Draper  Pulp  Interests  Expand 

Boston—  Edward  B.  Draper  and  a 
coterie  of  Boston  financiers  are  behind 
the  Nekonegan  Paper  Company,  of 
which  Mr.  Draper  is  president,  which 
has  purchasr  I  the  plant  of  the  Bangor 
Shipbuilding  Company  at  Hampden, 
Me.    While  no  purchase 
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SPHINX  CLUB  REACHES 
25TH  ANNIVERSARY 


SsststimssjiUdity    Dominate!    Otcnion — 
J.  F.  Gibson,  Presented  With  Watch 
— Otcar   Cats   Loving   Cup— All- 
Pre.srfential  Guest  Lilt 


The  night  of  all  nights  in  the  history 
of  the  famous  Sphinx  Club,  its  silver 
jubilee  dinner — was  fitly  celebrated 
March  g,  at  the  Waldorf-Astoria,  New 
York,  under  the  guiding  hand  of  Presi- 
dent R.  F.  R.  Huntsman  and  it  was  a 
function  of  which  the  grand  old  organi- 
zation may  well  feel  proud.  The  affair 
was  marked  by  an  atmosphere  of  quirt 
sentimentality  instead  of  the  usual  care- 
free spirit  of  Sphinx  dinners. 

Presentation  of  an  especially  designed 
timepiece  to  Frederic  James  Gibson, 
founder  of  the  Sphinx  Ouh.  whereby 
the  hour  may  be  determined  by  the  sens* 
of  touch,  the  use  of  his  vision  having 
been  lost  to  him,  and  of  a  silver  loving 
cup  to  Oscar,  the  famous  Waldorf 
chef,  wltu  has  never  missed  a  Sphinx 
Club  dinner,  marked  the  jubilee. 

The  presentation  of  the  watch  was 
made  by  e"x-President  Collin  Armstrong. 
A  silence  fell  over  the  five  hundred  din- 
ers, guests  and  friends  as  he  spoke  of 
the  services  contributed  to  the  Sphinx 
Club  by  Mr.  Gibson  as  he  praised  him 
in  touching  w  orris. 

"Some  men  live  only  for  themselves." 
the  former  president  said.  "Their  vis. 
ion  does  not  extend  beyond  their  re- 
spective pathways,  which  they  Constantly 
and  alertly  scan  solely  to  grasp  what 
may  lie  of  advantage  to  themselves. 

"There  are  other  men,  thank  God, 
whose  survey  of  life  includes  the 
hrntherhood  of  man,  basest  upon  the 
precept  enunciated  on  the  Mount  of 
Olives  centuries  ago,  The  human  ac- 
tivities of  these  men  range  from  lifting 
and  helping  to  carry  the  burdens  of  the 
unfortunate  to  facing  death  f'-r  their 
ideals,  their  principles  and  their  coun. 
try. 

"Twenty-five  years  ago  a  man  of  this 
type — a  man  with  imagination.  Inspiration 
and  determination — rallied  a  little  group 
I  Of  the  betterment  and  advancement  of 
the  business  activity  in  which  they  were 
engaged  Of  the  growth  and  henign  re- 
sults of  that  initiative  all  of  us  are 
keenly  sensible  and  deeply  appreciative. 

"This  man.''  said  the  ipiitiT.  placing 
his  hand  on  the  shouhlrr  of  the  blind 
founder,  "cannot  see  us.  but  in  recom- 
pense fnr  this  U».s  of  sight  therr  has 
been  given  him  an  inner  and  spiritual 
vision.  In  its  radiance  he  can  see  the 
realization  of  his  dream  of  a  quarter  of 
■  century  ago,  proved  and  made  vital  by 
this  cnthu'iastic.  fraternal  gathering  of 
his  fellow -workers." 


Mr.  Gibson  was  greatly  moved  hy  the 
token  presented  to  him.  of  the  esteem 
in  which  he  is  held  hy  the  members  of 
the  Sphinx  Club. 

"I  thank  you  for  the  beautiful  watch," 
he  said  simply.  "I  value  it  highly;  I  am 
sure  I  need  not  tell  you  that.  I  value 
it  because  It  la  a  thing  of  beauty,  lie- 
cause  of  its  intrinsic  worth,  but  much 
as  I  value  it  for  those  things.  I  value 
it  a  million  times  more  because  it  comes 
front  the  Sphinx  Club  and  because  of 
the  esterin  ami  good  will  that  accom- 
pany it.  ' 

"It  is  true  I  cannot  see  it.  hut  I  can 
hear  it.  It  is  talking  to  me.  1  can  even 
hear  it  telling  me  of  things  that  hnp- 
Itened  long  ago,  of  a  cold  night  in  March, 
IK*!." 

The  founder  went  on  to  tell  of  the 
organization  of  the  Sphinx  Ouh  twenty- 
five  years  ago. 

The  Sphinx  Club  and  Oscar  have  be- 
come inseparable.  Oscar's  specialty  has 
been  the  Sphinx  Club  and  all  that  was 
necessary,  and  still  is,  for  the  club  to  do 
i<  to  tell  him  that  they  want  something 
done  and  it  is  done. 

Hu  Attended  Every  Dinner 

"Oscar's  nsotto."  President  Huntsman 
said,  "has  always  been.  'We  can  do  ill' 
We  learned  recently  that  the  sterling  sil- 
ver loving  cup  given  to  Oscar  about  ten 
years  ago  had  been  stolen  from  hie  New 
York  City  residence.  This  cup  con- 
tained the  facsimile  signatures  of  sev. 
erul  hundred  members." 

The  new  cup  is  larger  and  even  more 
beautiful  than  the  first  ami  as  the  club 
membership  has  increased  the  number 
of  names  on  the  new  cup  has  likewise 
increased.  The  name  of  practically 
every  member  of  the  Sphinx  is  engraved 
in  signature  facsimile  upon  the  new  cup, 
which  also  contains  the  signatures  of 
those  who  subscribed  to  the  original  one. 
The  cup  was  hrought  into  the  pres- 
ence of  the  diners  by  two  boys  dressed 
as  Egyptians  and  who  carried  the  cup 
tin  a  litter  between  them. 

Other  speakers  were  Job  Hedges. 
Newcomh  Cleveland,  one  of  the  charter 
memhers  and  a  past  president  of  the 
Sphinx  Club:  Charles  Austin  Batis  and 
Manley  M.  Gillam. 

At  the  beginning  of  the  evening  a 
bugle  summoned  the  diners  to  fall  Into 
line  and  a  long  snakc-linc  was  formed. 
As  the  diners  wriggled  into  their  seats 
thrv  sang  "Hail,  Hail,  the  Gang's  All 
Here!" 

1  he  *|ieaking  program  was  followed 
by  a  minstrel  show  staged  by  Harry 
Hoyt  GikmI's  troup,  aides)  and  abetted  by 
Jame*  P.  Gilroy.  Samuel  K.  [.eitli 
George  M.  Osborn  and  Josiah  n.  Free 
as  end  men. 

The  list  of  guests  included - 

T     R     Wiriiim*.    president  r>f  Ihr  American 

XrwtgmrT  PlsMlshesV  Aonciatiim;  W.  Hi'y 
HjTr.hi!!,    flit  Ideal    of    the  KrtucsetitatiscV 


Hob;  M.  II.  VVtuchi.  president  ot  the  Associa- 
tion of  .National  Adveeutert;  M  C  kobbin*. 
president  of  I  he  Assoc  latest  Business  Pipers; 
Ralph  Trier,  president  ot  the  National  AssociS' 
linn  lit  Ths-a1rr  Program  I'uhlitbsrrs- 

Marry  II.  t'laelc,  president  of  the  Adve-rlisins 
('lull  lit  Hi  ..kl.n.  Miielimcr  II  Hrrartt,  firesa 
dent  of  the  Sia  I'utnl  Lca*-ue:  r'taqk  T.  Allen, 
president  ot  ihe  Newark  A4verltstn«  Men's 
Club;  Miss  J.  J.  Mann,  president  of  the 
l-ra^nr  of  Advertising  Wiimesi;  Harry  Lesey, 
president  of  the  Screen  Advertisers'  Association. 

Ruben  II  MeOradT.  prciidenl  of  Ihe  Nets 
Vvtk  Business  Publishers  Association ;  Joseph 
A.  Itasifl.  i-liatrasan  est  the  New  York  Council 
of  the  Atnersean  Association  «f  Advertising 
Agencies:  Herbert  L.  Bftdrman,  chairman  ot 
the  Publishers'  Association  of  New  York,  and 
K  Fm»l  Wallace,  president  of  the  Advcrtm- 
uiu  Men's  flail  o[  FJuaheth 


FIVE  OF  ORIGINAL  SPHINX 
STILL  ACTIVE 

Uy  I  hfpfjiic  James  Gibson 


'J'HK  Sphinx  Club  was  organized  in 
leSSXi.  In  telling  the  story  of  its 
origin.  I  find  that  I  must  go  hack  to  the 
preceding  year.  It  was  during  that  year 
I  Its-came  advertising  manager  for  A.  A. 
V'antiue  &  Company's  big  oriental  goods 
emporium.  Van- 
line's  was  then, 
as  now.  one  of 
the  show  places 
of  the  town.  My 
job  there  was  my 
first  important 
ex|>cricnce  in  the 
advertising  busi- 
ness. |  liked  the 
job  and  the  jolt 
seemed  to  like 
me. 

One 
reasons 
liked  it 


of  the 
why  I 
was  he- 


Fawr.>ic  I.  Gisios 


cause  it  brought  ine  in  touch  with  many 
advertising  people.  I  was  a  comparative 
stranger  in  the  city  and  acquaintanceship 
was  what  I  needed  anil  I  got  ii.  My 
duties  brought  me  in  contact  with  a  large 
number  of  the  most  chaining  and  per- 
suasive persons  who  seemed  to  be  unan- 
imously uf  the  opinion  that  they  repre- 
sented publications  which  could  lie  of 
great  service  in  increasing  thr  Vantine 
business.  One  of  the  most  charming  and 
persuasive  of  them  all  was  a  very  tall, 
slender,  handsome  young  man  who  said 
he  was  R.  F.  R.  Huntsman.  New  York 
representative  of  the  Newark  livening 
News.  For  fear  that  my  erstwhile 
youthful  caller  may  not  Ire  recognized  in 
his  present  disguise,  please  let  mc  say 
with<  ut  fear  of  successful  contradiction 
that  he  is  the  K.  F.  R.  Huntsman  who 
now  so  ably  decorates,  urnaments,  arlorns 
and  otherwise  beautifies  the  presidential 
chair  of  the  Sphinx  Club. 

I  still  look  I'.r.  k  with  pk'asurr  to  my 
old  job  at  \  .it-line's  because  I  realize 
that  it  enabled  me  to  lie  of  some  service 
to  the  advertising  fraternity  in  assisting 
to  organize  the  Sphinx  Club. 

Before  coming  to  ihis  country.  I  had 
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acquired  some  cxisrrirnce  in  organisa- 
tion work.  I  knew  the  advantages  com- 
ing from  co-operation  even  among  those 
who  were  business  competitors.  My 
mind  worked  in  that  sort  of  groove. 
Consequently  one  of  the  first  things  I 
did  after  I  began  to  feel  at  home  at 
Vantine's  vras  to  inquire  whether  or  not 
there  was  an  advertising  organization  of 
some  kind  concealed  somewhere  in  this 
great  city.  The  answer  was  in  every 
case,  "No."  I  could  not  understand  why 
such  an  organization  did  not  exist  but 
it  took  me  a  long  time  to  come  around, 
to  the  thought  that  I  ought  to  take  the 
initial  step.  1  was  willing  to  let  George 
do  it,  but  I  could  not  locate  George  nor 
even  a  would-be  George. 

I  recall  that  at  that  time  I  read  a 
newspaper  article  on  the  resumption  of 
specie  payment  by  the  t'nited  States 
Government  several  years  after  the  close 
of  the  Civil  War.  The  article  quoted 
Gen.  U.  S.  Grant.  President  of  the 
United  States,  as  having  said :  "The  way 
to  resume  is  to  resume." 

That  gave  me  the  right  idea.  The  way 
to  start  an  advertising  men's  organization 
was  to  stop  talking  about  it  and  Mart  ooe. 

I  then  very  promptly  called  at  the  office 
of  the  St.  Denis  Hotel,  a  well  kept  old- 
fashioned  hostelry  at  Broadway  and  litis 
street,  with  the  famous  lunch-room  at- 
tachment, and  inquired  if  I  could  use 
one  of  its  pari  •  for  a  meeting  of  busi- 
ness men.  I  was  told  that  parlnr  D 
was  at  my  service  and  I  engaged  it  for 
a  date  about  a  week  ahead.  That. hap- 
pened early  in  March,  1895.  twenty-five 
years  ago. 

1  then  wrote  to  George  I'.  Rnwell 
Artcmas  Ward  and  Charles  Austin 
Bates,  with  whom  I  was  not  acquainted, 
and  to  M.  M.  Gillam,  whom  1  had  met 
once  and  with  whom  I  had  had  a  few 
minutes'  conversation  about  my  pet  proj- 
ect. I  invited  them  to  meet  me  at  the 
St.  Denis  for  the  purpose  of  discussing 
the  organization  of  an  advertising  men's 
club  in  this  city.  I  verlsally  inviied  two 
nr  three  other  persuns  including  Theo- 
dore Samuel  Holhrook,  and  the  late 
Edward  Yates  Thorpe,  of  the  firm  of 
Holbrook  &  Thorpe,  advertising  agents. 
Mr.  Hi-lhrcok  was  my  predecessor  at 
YantineV 

The  meeting  took  place  according  to 
schedule  anil  Mr.  Waul  oprncd  Ihe  pro- 
ceedings by  moving  that  Mr.  Rowel! 
lake  the  chair.  I.  as  the  person  who  had 
called  tile  meeting  together,  was  asked 
by  the  Chair  to  stair  its  ohject.  In  rc- 
spnnse,  I  said  something  like  Ihis: 

"Nearly  every  trade,  business  and  pru. 
fession  in  this  city  has  at  least  one  or- 
ganization. The  advertising  business, 
although  ii  spends  millions  of  dollars 
every  year  in  this  city  alone,  has  no 
organization  whatever.  Don't  you  think 
»e  might  to  get  busy?" 

The  Chair  Immediately  ap|Hiinted  Mr. 
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Ward.  Mr.  GilUm,  Mr.  Bates,  Mr. 
Thorpe  and  myself,  an  organization  com- 
mittee. Mr.  Bates  promptly  invited  the 
committee  to  dine  with  him  at  hit  resi- 
dence. At  the  Bates  dinner,  the  plan  and 
scope  of  the  work  before  us  was  dis- 
cussed- 
Mr.  Ward  suggested  that  the  proposed 
association  be  called  the  Sphinx  Club. 
The  membership  was  to  be  limited  to 
thirty  and  not  more  than  two  persons  in 
any  one  branch  of  the  advertising  busi- 
ness were  invited  to  join.  It  was  sub- 
sequently arranged  that  the  inaugural 
dinner  should  be  given  at  the  old  Wal- 
dorf Hotel,  now  the  Waldorf-Astoria, 
on  the  14th  of  the  following  July.  The 
■  inner  was  preceded  by  a  business  meet- 
ing at  which  Mr.  Gillam  was  elected 
president,  Mr.  Rowell  vice-president, 
Mr.  Bates  treasurer  and  I  secretary.  The 
executive  committee  consisted  of  the 
officers  and  Mr.  Ward.  The  weather 
was  and  had  been  for  some  weeks  ex- 
tremely hot  and  many  of  the  thirty  per- 
sons selected  for 
out-of-town. 

Sixteen  persons  were  present  at  the 
Inaugural  Dinner,  whose  names  as  I 
remember  them  are: 

M.  M.  Gill.m.  F..  H.  Vuun, 

Gen   P.  Bawelt.  R.   R.  Remm«imi. 

W.rd.  E.  A.  WaeaUey, 

■   OneUlid,  Geo.    R-  Studwell, 

T.  S. 
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sung,  led  by  Frank  Warren, 
music  critic  of  the  World.  Two  spe- 
cial stunts,  "Breaking  into  the  World" 
and  "The  Council  Meeting,"  occasioned 
much  amusement.  In  the  latter,  Earl 
Clausen  played  the  part  of  Herbert 
Swope;  D.  P.  Beiell  the  part  of  Pu- 
litzer and  Frank  Warren  the  part  of 
Frank  I.  Cobb. 

A  three-round  bout  by  Capt.  William 
E.  Simmons,  aged  75  and  Edward 
Carey,  aged  70,  and  a  stunt  by  three 
office  boys  were  other  features  of  the 
evening's  fun. 


ADVERTISE   STEEL    BOND  DRAW 


Five  of  the  sixteen  are  still  alive  and 
in  the  club.   They  are: 

M.  M.  Gillam. 

Artemas  Ward, 

W.  P.  Hooper, 

Newcomb  Cleveland, 

F.  J.  Gibson. 
At  thi-i  dinner  Mr.  Cleveland  had  the 
honor  nf  suggesting  the  first  Sphinx 
Club  topic  for  discussion:  "Are  Adver- 
tising Rates  Too  High?"  with  the  sug- 
gestion that  it  be  taken  up  at  the  next 
meeting. 

I  recall  that  Mr.  Rnwcll  and  Mr  Ward 
seemed  to  know  everyone  present  and 
that  very  few  of  the  othrrs  teemed  to 
know  many  of  them.  It  was  a  real  get- 
together  meeting  and  exactly  what  was 
needed. 

At  thr  next  meeting  held  in  the  fol- 
1  wing  Novemher,  Mr.  Cleveland  pre- 
sented his  topic  and  it  was  thoroughly 
<liscu«sed  by  many  uf  the  members.  The 
second  meeting  was  as  great  a  success 
a«  the  first.  Other  meetings  followed 
in  due  course  and  before  long  the  Sphinx 
Club  was  rccognired  as  one  of  the  wetl 
established  institutions  of  our  great  city. 


N.  Y.  Tribune,  Jounud  of 
Pittsburgh  Post,  and  Lead. 

Award  of  the  annual  advertising  of 
the  L'nited  States  Steel  Corporation 
Bond  drawing  has  been  made  for  this 
year  to  the  New  York  Tribune,  New 
York  Journal  of  Commerce,  Pittsburgh 
Leader  and  Pittsburgh  Post.  This  is 
said  to  be  the  largest  order  for  financial 
advertising  ever  given.  It  was  hrst  or- 
clrrrd  by  J.  P.  Morgan.  Sr,  in  April, 
1913.  to  lie  placed  annually  for  SO  years 
by  tile  Metropolitan  Advertising  Agency. 
«f  New  York,  in  two  New  York  and 
two  Pittsburgh  newspapers,  advertising 
the  drawing  and  purchase  by  J.  P.  Mor- 
gan &  Co.,  in  the  open  market  for  the 
Steel  Corporation  Sinking  Fund  of  a 
certain  amount  of  its  outstanding  5  per 
cent  lO-oO-year  sinking  fund  gold  bonds. 

Charles  L.  Young,  president  of  the 
Metropolitan  Agency,  gives  his  personal 
s  attention  to  the  copy  each  year  to  avoid 


errors  in  printing  the  numbers  of  the 
bonds  to  be  redeemed,  which  not  only 
would  invalidate  the  drawing  but  would 
cost  an  additional  SI. 100.  the  price,  with 
a  10  per  cent  premium,  a  gold  bond  re- 
deemed. Special  care  is  also  exercised 
by  the  newspapers  which  receive  the 
advertising  contract.  Verrcr  4  Conklin. 
representing  the  Pittsburgh  Leader,  will 
send  their  financial  advertising  man  to 
supervise  the  copy  until  printed 

The  lionds  to  be  drawn  on  May  1, 
1921,  are  valued  at  $2,097,000,  and  will 
be  added  to  the  $27*56,000  in  bonds 
which  liave  already  been  advertised  for 
and  placed  in  the  sinking  fund.  The 
value  of  the  outstanding  securities  sub- 
ject to  annual  drawing  is  $172,144,000. 

New  Ha  rem  Wins  Ad  Convention 

Nsw  Haven,  Conn. — The  annual  con- 
vention nf  the  New  England  division  of 
the  Associated  Advertising  Clubs  of 
the  World  has  been  awarded  to  the 
New  Haven  Club.  It  will  be  held  in 
October.  The  officers  of  the  New 
Haven  Ad  Club  will  be  elected  for 
1921-1922  at  the  annual  meeting  on 
April  5th.  They  will  be  John  Demarcst 
of  the  Wilson  H.  Lee  Company,  presi- 
dent;  Nathan  B.  Stone  of  Stone's 
Business  College,  vice-president;  Mary 
E.  Carr,  advertising  manager  of  the 
Geometric  Tool  Company,  secretary. 


DANIELS  IS  WELCOMED 
HOME  BY  RALEIGH 


To  Mat  at  Peon  State 

State  Collece.  Pa — A  gathering  of 
unusual  interest  to  new  spapermen  will  he 
■held  at  the  Pennsylvania  State  College 
during  the  coming  spring. 


FOUR  N.  Y.  PAPERS  GAIN,   BUT  FEBRUARY 
LINEAGE  LOSS  IS  14  PER  CENT 


WORLD  STAFF  CELEBRATES 

Tenth   Annual  Dinner  Held  at  Hotel 
Commodore — Executives  as  Guests 

The  10th  annual  dinner  of  the  New 
York  Morning  World  was  held  Match 
6  at  the  Hotel  Commodore  starting  at 
1  A.  M.  an.l  lasting  until  another  day 
was  well  started  on  its  way.  About  one 
hundred  and  twenty-five  itewspipcr  men 
laid  dull  catc  aside  for  the  time,  and 
the  affair  was  one  of  the  most  success- 
ful which  has  ever  taken  place,  much 
credit  being  due  to  Alexander  L. 
Schlosscr,  acting  day  assignment  edi- 
tor, who  was  chairman  for  the  occa- 


Seated  at  the  shakers'  tahle  were 
Ralph  Pulitrer.  president  of  the  Press 
Publishing  Company:  Herhert  Bayard 
Swope.  executive  editor.  Arthur  C. 
Clarke,  day  managing  editor;  A.  E. 
Wood,  news  editor:  Alexander  I.. 
SchliH-er.  chairman  for  the  occasion; 
M.  D.   Stcttcnben/.  and   acting  night 


Mr.  Schlns.<-r  opened  the  evening's 
program  with  a  short  talk,  after  which 
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ISM  4*2        'Ftming    Sals   5-6  S50.H4H         6.(7.4011    <4.7o0 

s.'J  See         Ktratnit  Trlrttaai          4  4  4«7»«4         W.mi  .  44.1144. 

514         492       'Evening  World  4.2        445.144       4.17.736  7.45*   

424  444        'Globe    4*  5.16,364        623,402    117.034 

•26  *|2       HrraM                       »2  *5*.*S0       93i_296    71.344 

4M  ....  'New.  IT.bloid)             12  150.65*   

544  64*         Standard  fnion  4.4  4J9.mil        6S3.1SO    222.2*7 

1.090  1.254         Tinars   14.2  1.493.492  1.1S9.444    J95.7S2 

750  ISO        MkaSM                         6.3  4*1.421        794.900    141.079 

M0  1.102        World                          99  I.O42.440  1.5.I6.66»    492,72* 

9.9*2     10.4JO          Tntal.a>                            "|0^7m14  ll, 94*3*4   .7  1-470.510 

•No  Ser-ilur  KHiliim.  Xrl  Leal 

Brooklyn   Timr.    h»„„,  not   irvcludrrl    n  rn4»l     Allbc.uil.  oahtirfitst  bob  y,at.,  1920 
filim*.  «rrr  not  ristisr.kd 

TOTALS  FOR  FEBRUARY.   1*21— 101* 

1921  1920  1919  191*  1917            1914  191) 

American                     734.050  94*760  412,526  412.015  '  492.000  444.2.14  sos,.;** 

Brooklyn    Kaslr...     a  49.000  1,027.212  700.924  599.99*  *5*.l»4  4l3.»il6  601.223 

Brooklyn   Tirae,...     222.434      t                t   t   t  .  t   1  

<  oitimrrnnl                  219.142  247.024  142.4M  12*  420  154.017  t   <  

Ks.oin,    /oemal..      7IM.444  6*4.176  440.032  472.11,4  44.1.77"  4'1!.'II,U  51K.2SI 

Kv.nin,  Mail             444.H22  426.1*2  201.25*  JI5.S.14  225.142  277.5IH  2417.214 

Kirninn    PoM              474.447  559.1*4  299.J54  264.6SU  2S6.449  241.159  251,441 

Kvrniei    San              (H0.S4S  457.IVVS  SJHJ'»»  !" '  205  2**.70»  562.574  521,1114 

F.vrnma  Teleat.m.     457.9S4  522.0H2  625>:S  47K.4W1  542.27.1  462XSS5  515,620 

F.yennwj  WurTrL...     445,194  «J7.75*  454.44*  212.712  J7*.949  .144.7*7  3**. .125 

V.1"1".. 506.1*4  6.-J.4IM  SI9.2*'1  347.256  405.575  5„4.44fl  JJ4.S41 

Hrreld                             R59.9SO  1911.24*  571.104  4.1.1  449  !*0.9s4  5II.J5H  569.122 

News  (TaHnidl...     I.10.65H     t               t   •   »   ♦   t  , 

MaiiiUnl  I'niue...     459.S9S  4*2. IH0  424.374  WtJM  450,524  2*15.145  57S.4I1 

Sun                                           |   272.524  257.004  304.214  254.J9?  247  746 

Tin.es                       1.4*3,692  1.SS9.444  IJ02.3.12  *)4.24*  X.14.662  7*0.4**  412.5*2 

M*l                    Wl.ill  794*00  405.50*  2*«.**»  275.152  26«.lli  IS4.757 

«nrld    1.042.940     I.SJ6.***     1.124.494       I146.4U     }MtM»    _«S1J4*  474.7*4 

Totals  10,501.(90  ll.94a.744    9.017.432  4915.414     71S0J77  4.4757144 

tSan  and  H<rald  isanlimrd  int..  Son  Hrr.il  1  Fell.    I.   1920:   nuir   clu<«L<d   l«  Herald 
Oil.  1  1*211 

tPiltares  not  recorilerl. 


of  Navy.  After  1 
Abaence 

Kaijsioh,  \'.  C  — His  .home  town  en 
masse  welcomed  Josephus  Daniels,  re- 
tiring Secretary  of  the  Navy,  back  to 
private  life  Sun- 
day. Mr.  Daniels 
immediately  re- 
sumed active  edi- 
torial direction 
of  his  newspaper, 
the  News  and 
Observer,  after 
eight  years'  «rv- 
ice  in  President 
Wilson's  Cahinet. 
The  homecoming 
ceremonies,  inci- 
dentally, were  in 
charge  of  John 
A.  I'ark.  publish- 
er of  the  Tunes,  Mr.  Daniels' 
|sorary. 

With  speeches  of  welcome,  with  songs, 
his  favorites  -md  the  favorites  of  Mrs. 
Daniels,  who  sat  beside  him  on  the  stage 
and  shared  the  honors  with  him;  with 
stirring  numbers  hy  Raleigh's  Symphony 
Orchestra  that  Raleigh  didn't  know  it 
had  until  it  was  heard  to  play,  the  gap 
of  eight  years  away  was  bridged  o\-er. 
Editor  and  Mrs.  Daniels  were  made  to 
know  that  they  are  at  home  again  with 
their  friends.  It  waa  not  a  noisy  wel- 
come, nor  was  there  great  demonstra- 
tion. It  was  just  plain,  sincere,  whole 
hcirted  welcome  home. 

And  in  kind  Mr.  Daniels  thanked  his 
neig  h  bors  and 
pledged  himself 
to  take  on  the 
harness  of  work 
among  his  own 
people  laid  down 
eight  years  ago 
when  lie  went  to 
be  Secretary  of 
the  Navy  for  an 
unmatched 
period  in  the  his- 
tory of  the  world 
And  after  that, 
although  she  had 
not  been  put 
down  for  a  speech,  Mrs.  Daniels,  with  I 
few  brief  sentences  that  sometimes 
halted  at  nhstacles  of  emotion,  thanked 
her  neighbors  for  their  very  kindly  » d- 
come. 

Although  contemporaries,  Mr.  Park 
and  Mr  Daniels  arc  warm  friends  and 
Mr.  Piirk's  chairmanship  of  the  wel- 
coming committee  was  only  another 
development  in  the  way  they  have  con- 
ducted competitive  newspapers  in  Ra- 
leigh for  years  past. 

I  xplaniing  their  relations  to  EniToa. 
&  PLtUttMn  recently.  Mr.  Park  said 
proudly : 

"We  never  had  a  real  scrap  with  Mr. 
Daniels,  although  the  two  Raleigh  pa- 
pers have  said  some  mighty  pointed 
things  about  t.ach  other.  Even  when 
Ihe  Secretary  of  the  Navy  wa*  under 
fire  some  years  ago.  the  Times,  ncvrr 
ran  a  line  of  criticism  about  him  per- 
sonally. Then,  when  the  News-Ob- 
server building  burned  and  the  paper 
was  about  to  suspend,  the  Times  R-ave 
up  its  entire  plant  for  issuing  the  morn 
ing  [laper— and  kept  it  up  for  about 
nine  months  until  a  new  building  was 
erected 

"So  ion  see  why  the  one  person  who 
iniltht  he  iitrlined  to  make  Mr.  Daniels 
(Continue,!  ok  figf  3K> 
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  land  (own.  they  made  a  landing  in  the 

TO  PHILADELPHIA  LEDGERS 


Veteran  Army  Flyer,  Demon  Cameraman  and  Airedale  Maacot  Live 
"at  Alert"  to  Get  Distant  Happening*  into  Papers 
Before  a  Day  Passe* 


nearest  available  Arid.  Dan  was  left 
in  charge  of  the  thing  machine  and 
Stryker  and  Crail  hurried  over  to  the 
Court  House. 

They  arrived  just  in  the  nick  of  time, 
for  detectives  in  charge  of  the  suspect 
were  about  to  board  the  train  to  bring 
their  prisoner  to  Philadelphia  to  see  if 
By  EDWARD  A.  MUSCHAMP  ne  could  De  identified.   Crail  made  sev- 

I>ARAPHRAS1N'G  a  statement  made  lished  part  of  the  Ledger  organization.  W«l  pictures,  he  and  Stryker  hurried 
*  by  l.ord  Korthcliffe  after  he  had  Capt.  Wallace  Stryker.  veteran  dyer,  back  to  their  flying  machine  and  before 
heard  the  story  of  the  building  of  the  is  the  Ledger  aviator,  and  Walter  H.  <n?  bearing  the  detectives  and  the 
greatest  magazine  circulation  in  the  Crail  is  the  flying  camera  man  who  prisoner  readied  Philadelphia,  Mr.  Crail 
world— 'the  hunt  of  the  American  makes  the  Ledgers'  aerial  pictures,  had  arrived  at  the  Ledger  office,  de- 
newspapers  for  news  and  news-pictures  The  first  assignment  that  Capt.  Stryker  veloped  his  plates,  made  two  prints  and 
is  the  most  thrilling  in  the  world I"  and  Mr.  Crail  were  sent  on  was  the  delivered  one  of  them  to  Detective 
Nothing  illustrates  this  fact  better  than  opening  game  of  the  last  World  Series  Headquarters  in  Philadelphia  City 
the  work  of  the  Philadelphia  l"ublic  at  F-hbrts  Field,  Brooklyn.  They  flew  Hall  I 
Ledgers    through    their    aerial    photo   from  Philadelphia  to  Brooklyn — a  dis-  Off  Again 

service,  which  has  been  in  operation  lance  of  90  miles,  circled  over  the  ball  It  was  but  a  little  after  noon  and  the 
long  enough  now  to  demonstrate  its  field,  came  down  within  a  few  hundred  manager  of  the  Ledger  Photographic 
efficiency  as  a  most  effective  and  most  feet  of  the  players  and  the  cheering  Service  called  his  two  flyers  and  in- 
spectacular  feature  in  gathering  the  multitude  of  spectators  and  made  the  formed  them  that  there  was  a  big  foot- 
pictorial  news  of  the  day  and  present-  picture-,  shot  up  into  the  air  again,  and  ball  game  that  afternoon  at  Princeton, 
ing  that  news  with  a  speed  and  pie-  as  on  the  wings  of  a  bird,  raced  back  The  trip  to  Princeton  and  bark  is  about 
turesqueness  thoroughly  in  keeping  with   to  Philadelphia,  another  90  miles,  landed   140  miles. 

an  up-lo-tlie  minute  modern  newspaper,   at  their  flying  field.    Mr.  Crail  rushed      "Can  you  make  it  in  time  for  the 

What  the  Ledger  Company  is  doing  his  plates  to  the  Ledger  office  by  auto-  'porting  extra?"  said  the  manager, 
through  the  morning  Public  Ledger  mobile,  developed  and  printed  the  pic-  "You  bet  we  can  I"  replied  Stryker 
and  the  Evening  Public  ledger  and  its  lures,  engravings  were  made  and  .the  and  Crail,  and  away  they  went  again, 
aerial  photo  service  is  something  that  illustrations  were  printed  in  the  I've-  made  the  trip  to  Princeton,  got  their 
makes  not  only  a  thrilling  human  in-  ning  Ledger  that  afternoon  in  the  pictures  of  the  great  gridiron  struggle, 
tcrest  story,  but  shows  what  a  live  Spurting  Edition  with  a  full  account  of  were  back  in  Philadelphia  while  the  sun 
newspaper  organization  can  do  in  a  way  the  game!  was  still  high  in  the  heavens,  complct- 

that   should   interest  every  new  spaper      Shortly  aflcr  that  first  experience  a  ing  about  225  miles  in  one  day,  and  the 

murder  was  committed  in  Philadelphia,   footliall  pictures  appeared  in  die  Eve- 
Thc  murderer  Acs!  and  one  morning  ning  Ledger  that  afternoon  I 
several  days  later,  a  long-distance  tele-      Innumerable  other  instances  might  be 
phone  message  told  of  tile  arrest  of  a   given   showing  the  news  efficiency  of 
-uspect  at  FJkton.  Md„  about  100  miles  this  aerial  photograph  service,  but  these 


publisher,  editor,  photographer  and  re- 
porter throughout  the  country. 

Annihilate  Time   and  Spaca 

Through  their  aerial  photo  service, 


the  Ledgers  have  annihilated  both  time 

and  distance     In  the  early  days  of  M,uth  of  Philadelphia.   The  train  serv-  two  or  three  will  serve  the  purpose, 

news     photography     the     newspaper  '**  Elkton— the  popular  f.reina  Green      Straight  news  pictures,  however,  are 

camera  man.  when  he  was  sent  out  on  ,hT  BWI  today-seems  to  be  good  only  one  result  of  this  new  service 

a   local   picture   assignment    was   de-  cnou"n  and  *3S'  *n°ugh   for  eloping  Another  and  equally  interesting  side  of 

pendent  nn  Shank's  Marc  or  a  trolley  «uuples.  uul  il  >*  "ot  0D'ck  enough  to  it   is  the   feature  pictures— local  and 


car.  or  at  best  one  of  die  familiar  old 
"sea-going"  hacks.  Then  came  the  au- 
tomobile and  the  t.ixicab.  Out-of- 
town  assignments  generally  meant  wait- 
ing for  trains,  or  long,  tedious  rides  in 
suburban  or  intemrban  trolleys. 


FRONT  PAGE  NEWS  "IN  THE  AIR" 


i 


r 


suit  the  Ledgers.  Capt.  Stryker  and  his  near-local — that  the  Ledgers  are  able  to 
side  partner  Crail  hopped  into  their  car  get  through  their  aeroplane.  For  in- 
which  was  waiting  for  them  outside  of  stance,  every  other  day  the  Evening 
the  ledger  Building,  sped  out  to  the  Ledger  carries  on  its  pictorial  page  an 
flying  field,  tuned  up  the  aerial  boat,  interesting  aerial  view  of  some  well- 
jum|H'd  into  their  respective  places —  known  section  of  Philadelphia  or  the 
g  step  forward  was  taken  when  r)an'  ,hc  »'"'t,alc-  hupping  in  W«*  ''"m  surrounding  country.  The  morning 
newspapers  put   in  their   own   motor  and  "P       «hf  captains  feet,   ledger    likewise   gets    striking  aerial 

service  for  their  photographers.  Then  »"d  ****  aa  ,owa,d  E,k,on-  As  *°°n  vil""  of  ,he  *t*  picturesque  sections 
came  the  War  and  the  rapid  develop- 
ment of  aerial  photography,  and  out  ef 
that  development  came  the  occasional 
u«c  of  a  hired  aeroplane  for  the  making 
of  special  news  pictures. 

But  the  Ledgers  have  gone  one  step 
further  and  added  to  their  staff  their 
own  aeroplane.  Machine  and  pilot  are 
constantly  in  readiness  for  service,  and 
so  is  one  of  their  photographers  who 
has  specializes!  in  aerial  pictures. 

The  Ledger  Building  is  located  in  the 
central  part  of  Philadelphia,  and  neces- 
sarily the  Leslgcr's  flying  field  is  lo-* 
cated  in  nne  of  the  outlying  sections 
of  the  city.  But  the  aviator  is  always 
within  instant  call,  either  at  his  home, 
at  the  flying  field,  or  at  the  Ledger 
office.  If  at  home,  or  at  die  office,  a 
fast  automobile  is  wailing  at  the  curb, 
ready  to  shnnt  out  to  the  flying  field. 
If  he  is  nn  duty  at  the  flying  field  he 
can  be  reached  by  telephone  in  equally- 
quick  time.  The  photographer  is  also 
always  equally  available. 

In  an  amazingly  short  time  after  an 
assignment  is  given  the  two  flyers  arc 
in  the  air.  And  incidentally  "Dan."  the 
airedale  mascot,  is  also  on  his  way, 
travelling  thrnngh  ihe  air  at  the  rate  of 
rne  hundred  miles  an  hour  I  But  more 
about  Dan.  later. 

The  ledger's  Aerial  Photo  Service 
was  installed  last  Oftober.  For  «ome 
lime  it  was  necessarily  an  experiment.    x.  At  toft  Wi,„r  M  Crill  u.  ,..,.,„,,„,  ,.  th.  c,i«i»  s.^aw,  »»„.. 

Rut  durintc  the  I- all  and  U  inter  It  has  T«  the  »*tr«m«  Ml.  Just  aftosrinc  his  baa.4  uad«e  Mr.  Crail's  rtfbl  arm.  D»a,  Ills  fl/lnf 
demonstrated  its  value  on  innumerable  *<*•«•••  Tta  Ladaaa'a  ■■ro,U«.  is  •  Canadian-Corliss  aaachUi*.  It  is  painted  y.ilo- 
oemonsiraten  ns  value  on  inmiimrar.n  (rllh  ^  wi>  Uegi?  i»  >•»«•  »l«ck  l.ti.r.  ik.  .uaaUf.  a*,  on  th.  b.itom  •< 
occasions  and  is  now  a  securely  r-t.ib-    ih.  win(a, 


t 


— its  industries,  parks,  rivers,  wharves, 
ship  yards,  etc.,  etc.,  and  these  aerial 
pictures  have  developed  into  exceedingly 
interesting  features  of  the  two  papers. 

The  Ledger  aeroplane  makes  a  flight 
almost  every  day  and  generally  stayi  in 
the  air  about  an  hour,  travelling  any- 
where from  100  to  ISO  miles,  depending, 
of  course,  upon  the  wjnd.  Captain 
Stryker  and  Mr.  Crail  work  entirely  on 
assignments  just  the  same  as  regular 
newspaper  photographers.  However,  in 
addition  to  covering  their  specific  as- 
signments they  hardly  ever  make  a 
flight  but  that  they  see  something  tliat 
is  of  peculiar  and  special  interest  and 
photograph  it. 

In  working  over  the  city  proper,  they 
arc  farced  to  Ay  at  an  average  height 
of  frum  1,500  to  2.000  feet.  This  is 
made  necessary  by  the  air  conditions 
that  result  from  the  aerial  confusion, 
so  to  s]M-ak,  caused  by  the  high  build- 
ings. Air  currents  strike  the  sides  of 
the  sky-scrapers,  shoot  directly  upwards 
and  create  what  is  practically  a  whirl- 
pool of  air. 

At  the  same  time,  the  smoke  from 
the  stacks  of  the  city's  industries  and 
office  buildings  create  hazy  conditions 
that  add  to  the  difficulties  of  the  pho- 
tographer. Their  problem  is,  therefore, 
to  fly  tow  enough  to  penetrate  this  liaze 
and  yet  keep  the  machine  high  enough 
to  be  on  the  side  of  safety, 

Knew  Air  "Lik.  a  Book" 

"But  we  have  overcome  much  of  this 
difficulty."  said  Mr.  Crail.  the  other  day 
in  telling  die  representative  of  Ruin* 
&  Pubusheb  about  his  work,  "I  had 
made  a  good  many  flights  and  taken 
many  pictures  on  specail  aerial  assign- 
ments before  we  put  in  the  Ledger 
Aerial  Service.  Captain  Stryker  knows 
the  air  like  a  book.  Since  our  service 
has  been  installed  we  have  made  dorens 
ot  flights  and  taken  hundreds  of  pic- 
tures. 

"We  work  together  on  the  proposi- 
tion. Of  course,  you  understand  that 
while  my  seat  is  not  far  from  the 
captain's,  the  noise  of  the  motors  is  so 
loud  that  you  can't  even  hear  your  own 
voice.  At  first  we  used  signals,  but 
now  we  have  a  speaking  tube.  The 
captain  knows  all  the  tricks  of  flying 
and  by  tricks  I  don't  mean  spectacular 
stunts,  although  he  does  know  some- 
thing about  them.  What  I  mean  is  that 
he  knows  the  science  of  flying  thor- 
oughly. I  try  to  profit  by  every  expe- 
rience in  the  air.  I  study  each  picture 
carefully.  The  captain  knows  just  what 
I  am  trying  to  do  and  by  keeping  in 
touch  with  one  another  when  we  are  in 
the  air.  through  the  use  of  the  speaking 
tube,  the  captain  is  able  to  manoeuver 
the  plane  to  the  very  best  possible  ad- 
vantage for  my  taking  the  pictures." 

Mr.  Crail  does  not  exaggerate  when 
lie  says  that  Captain  Wallace  Stryker 
it  a  veteran  and  knows  flying  frnm 
A  to  7..  The  captain  hails  from  Oak- 
land, Cal.  Although  a  marine  engineer 
by  profession,  Captain  Stryker  has  been 
flying  since  1909  and  may.  therefore,  be 
aceuralcly  described  as  one  of  the  most 
experienced  airmen  in  the  country — 
probably  in  the  world.  He  took  his 
first  flying  lessons  from  the  late  Charles 
K.  Hamilton,  nne  of  the  pioneer  air 
men  and  he  also  made  a  number  of  his 
earliest  flights  with  the  late  Lincoln 
Beaehy,  another  nne  of  the  pinneers  in 
the  flying  game. 

Throughout  part  of  the  War.  Captain 
Stryker  was  an  ui'tructor  in  the  United 
States  Army  Flying  Corps  at  Kelly 
Field.  Tex.  .|jter  he  commanded  the 
178th  Acro-Squadron  and  saw  overseas 
service.  Trying  to  get  Captain  Stryker 
io  talk  about  him-elf  and  his  own  expe- 
((',oif,',iu,-rf  aa  ft/ft  2°> 
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THE  AMERICAN  JOURNALISTS'  FORUM 

A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS'  ASSOCIATION 


Editorial  Boud— SkUrd  U  Stokes, 


SO?  Commercial  Bonding,  SL  Latui.  Mo.,  rrprtatnilnf  l»e  America  Journiliitt'  At»e*Ut 
tine  the  Si.  Louie  Aoocletkie  o«  JaunnlwO ifcArthar  R.  Ffitdmaa,  e.luonil  deaartinrBi 


.  Paul  Y.  Afidertoo.  ediloriel  depirtortit, 
L  l*«  Sn,  PiOaeliria.  Pe.  rcprepentimf  1  H« 


TELEGRAPH  UNION  CARD  MADE  HOME  FOR 
KELLY  IN  ONTARIO  WILDERNESS 


PORTLAND,  Ore— How  a  cardintbe 
telegraphers'  union  stood  him  in 
good  stead  when  he  was  covering  the 
story  of  the  missing  naval  balloonist* 
in  the  wilds  of  Canada  is  told  by  James 
R.  Kelly  of  the  United  «  Irt1er 

to  a  Portland  friend.  The  card  gained 
him  shelter  in  an  outlying  station  where 
he  had  been  told  it  was  useless  to  seek 
accommodations  and  enabled  him  to  get 
off  the  first  bulletin  of  the  balloonisl's 
safe  arrival  at  the  outposts  of  civilisa- 
tion. 

Kelly  said  that  on  his  arrival  at  Coch- 
rane, Ont.,  he  found  that  the  other  cor- 
respondents had  decided  not  to  go  to 
Mattice,  the  first  station  where  the  bal- 
loonists would  arrive,  because  of  lack 
of  accommodations.  In  company  with 
one  other  correspondent  he  decided  to 
take  a  chance  and  boarded  the  first  train 
out  of  Cochrane. 

"When  the  train  arrived  at  Mattke," 
the  letter  continues,  "the  other  reporter 
rushed  up  to  the  operator  ahead  of  me, 
The  operator  told  him  there  was  abso- 
lutely no  place  to  stay  and  no  place  to 
eat,  and  that  he  himself  ale  and  slept 
in  the  depot. 

"The  reporter  then  turned  to  me  and 
spoke  his  first  words,  though  we  had 
ridden  110  miles  together. 


"'Well,'  he  said,  'we  will  have  to  go 
to  Hearst.'  That  was  a  small  town  40 
miles  away. 

"I  said  never  a  word  but  followed  him 
to  the  train,  which  had  begun  to  move. 
He  got  on  the  steps  and  I  right  after 
him.  He  turned  and  went  into  the  car. 
I  closed  the  door,  drupped  off  the  train 
and  rolled  down  an  embankment  in 
the  snow,  which  was  three  feet  deep  and 
dry. 

"I  was  then  at  the  sonrce  of  the  news 
with  the  nearest  correspondent  40  miles 
away.  I  climbed  back  to  the  track,  re- 
turned to  the  depot  and  found  the  opera- 
tor already  in  his  blankets.  I  routed 
him  out  and  after  showing  him  my  union 
card  as  an  operator  ho  took  me  in,  and 
from  then  on  I  owned  the  station." 

After  waiting  two  days  the  balloonists 
came  in  sight    Kelly  continues: 

"At  2:10  in  the  afternoon  they  were 
in  sight.  I  had  my  watch  on  the  trail 
and  got  the  news  ahead  of  them  all.  My 
story  was  in  the  New  York  office  4S 
minute*  before  any  of  the  other  papers 
heard  of  it. 

"After  sending  my  story  I  grabbed 
Lieutenant  Farrell  and  told  him  my 
name.  It  was  like  telling  him  I  had 
money  for  him,  for  after  that  he  stuck 
by  me." 


REAL  SPECIALIST  IN  BIG 
INTERNATIONAL  NEWS 


By  HcasiAN  Sitter 


/■•VRUS  H.  K.  CURTIS,  proprietor  of 
the*  I'ublic  1-edger,  is  making  a  big 
bold  and  persistent  bid  to  make  his  fam- 

ous  newspaper  

national  and  in- 
iirtern  a  t  ion  a  I. 
More  than  a 
year  ago  he  en- 
gaged William 
Howard  T  a  f  t, 
former  P  r  e  s  i- 
dent  of  the 
United  States, 
to  become  the 
Public  Ledger's 
chief  special 
writer  on  Amer- 
ican political 
affairs.  Recent- 
ly Mr.  Curtis  secured 
Colonel  Edward  M. 


tt 
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the  services  of 
Huiise  to  supply 
editorial  comment  on  foreign  affairs. 

To  supplement  the  activities  of  these 
luminaries,  Mr.  Curtis  early  in  1920  de- 
cided to  place  at  the  head  of  his  Wish- 
ington  news  service  a  live-wire,  Ameri- 
can-trained correspondent  with  the 
unique  background  of  nearly  twenty 


DEBATE  ON  BLUE  LAWS 
rpHE  Philadelphia  Record  has  done 
*  3  very  interesting  and  genuinely 
democratic  thing  in  opening  its  col- 
iims  to  a  public  debate  ou  the  much- 
mooted  Blue  Law  question.  Recently 
"The  Record"  published  an  editorial 
on  the  question  of  enforcement  of  an- 
cient Pennsvlvania  State  Blue  Law  of 
1794,  to  which  Rev.  W.  B.  Forney,  secre- 
tary of  Philadelphia  Sabbath  Association, 
took  some  exceptions,  subsequently, 
challenging  the  Record  to  debate  the 
question.  The  subject  was  finally  agreed 
upon:  "Resolved,  That  the  Sunday  Law 
of  1794  Be  Repealed." 

The  result  was  that  the  Record 
set  aside  two  columns  on  its  editorial 
page  to  be  used  on  five  Mondays  and 
five  Thursdays  for  the  debate,  and 
taking  the  affirmative  side  of  the  dis- 
cussion made  the  first  plea  for  the 
repeal  of  the  Sunday  Law.  The  Rev- 
erend Mr.  Forney  replied.  This  week 
the  Record  made  its  second  "speech" 
and  the  clerygman  made  his  second  re- 
ply. The  debate  will  enntinue  for  three 
more  weeks.  In  announcing  the  debate, 
the  Record  said:  "the  Record  accepted 
the  challenge  believing  this  a  good  means 
to  acquaint  the  public  with  the  character 
of  the  law  covering  a  question  now  at- 
tracting so  much  attention." 

Newspapers,  editors  and  publishers, 
throughout  the  country  will  be  inter- 
ested in  this  debate  and  will  un- 
doubtedly find  the  idea  applicable  to 
the  discussion  of  various  questions  of 
timely  interest  in  their  own  localities. 


WILLIAM  ALLEN  WHITE  say. 

torn*  vary  interesting  things  about  Journalism  as  a  Career  in  a  coun- 
municatioa  that  will  appear  on  tbia  pwga  n**t  week.  Ha  it  one  ol 
twenty  leaden  in  the  American  nawtpaper  world  who  hava  been 
asked  to  writ*  on  that  aubjact  for  this  loram.  Others  will  follow  each 
waok  and  all  readers  of  this  pa  I  a  are  invited  to  enter  the  discussion. 


Harding  to  Attend  "Gridiron" 

Wasiiinmon. — Ail  invitation  to  at- 
tend the  annual  Gridiron  Club  dinner 
on  April  9  has  been  accepted  l»y  Presi- 
dent Harding. 


OSBORN  NEW  JOURNALISM  HEAD 

U.STnrr  Km  i.i  ,  La. — Changes  in  the 
department  of  journalism,  l-ouisiana 
State  University,  have  been  made  where- 
by M.  G.  Osborn,  for  the  past  several 
years  agricultural  editor  of  the  extension 
division  of  the  university,  takes  complete 
charge  of  the  department.  The  depart- 
ment of  journalism,  one  of  the  first  of 
its  kind  established  in  the  South,  has  an 
enrollment  of  70  students  for  this  ses- 
sion. A  feature  of  the  work  m  this  de- 
partment is  that  the  advanced  students 
are  given  practical  newspaper  work  in 
the  plant  of  the  Baton  Rouge  State- 
Times.  ■ 

KANSAS  PAPERS  IN  CONTEST 

Manhattan.  Kan. — One  hundred 
Kansas  daily  and  weekly  newspapers 
participated  in  a  contest,  conducted  by 
the  K.S.A.C.  for  its  Farm  and  Home 
Week,  for  the  best  general  makeup  ami 
mmmuiiity  ne«s.  The  Pittsburg  Daily 
Sun  won  first  prire  fur  the  daily  class, 
with  the  Leavenworth  Daily  Post  and 
the  Eldorado  Daily  Times  winning  hon- 
orable mention.  The  Anthony  Repub- 
lican won  first  prize  in  the  weekly 
cla*'.  with  the  Minnrapulis  Better  Wat 
and  the  Columbus  Modern  Light  receiv- 
ing honorable  mention.  The  priics  were 
S.'S  each. 


years  spent  in  reporting  world  events — 
Frederic  William  Wile.  Wile  comes 
from  the  soil  that  produces  newspaper 
men,  politicians  and  poets — what  he  calls 
"my  sainted  Indiana."  Although  sta- 
tioned at  Berlin  for  thirteen  years  be- 
fore the  war,  as  the  representative  of 
papers  like  the  Chicago  Daily  News. 
Chicago  Tribune,  New  York  Times  and 
Public  I-edger,  and  during  tile  war  he 
was  on  the  editorial  staff  of  Lord 
Northcliffe's  Daily  Mail  in  London. 
Wile  came  hack  to  the  United  States 
still  talking  with  a  pronounced  Hoosier 
accent  and  still  looking  at  things  from 
an  incorrigibly  American  angle.  Spats, 
be  claims.,  are  the  only  European  affec- 
tation that  he  resolutely  sticks  to. 

After  making  a  reputation  as  a  re- 
verter in  Chicago.  Wile  was  sent  to 
England  in  19U0  by  Victor  F.  l-awsoii 
lu  report  the  Boer  war,  along  with  that 
frllow-lndianian  and  famous  news- 
paper man,  Edward  Price  Bell.  The 
death  and  funeral  at  Queen  Victoria, 
and  the  coronation  of  King  Edward 
VII.  were  some  of  the  big  stories  it  fell 
to  Wile's  lot  to  cover  for  the  Old 
Chicago  Record.  At  the  end  of  1901 
Mr.  Lawson  appointed  Wile  his  Berlin 
correspondent,  and  there  he  remained 
during  those  silent,  stolid  years  of  pre- 
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.lidaaoiMd  rdUaat  amd  nifv  edileri  j- - 
alwayt  M  Ikt  laaaaytt  /•»  armi  and  ftaimre 
idea*  that  be  utra  U.-atly  I-ditoi  4 
Pl'al.tSHSB  w«lf  fax  II  far  tach  nun,  m  fwt> 
«.».-,!  i. ,i.u.  l«M  atad.  Tilt  taut  that  thr 
haa.-h  u  nor  aria*  atartltd  tmcct trfmtly 
m  yam*  eity  dott  not  Kj»  it  from  tkit  it 
paatmrat.  Additu  your  eamtribntum*  I 
the  JIvnch  foiroa. 


Thousands  of  boys  are  now  showing 
real  interest  in  radio.  Every  community 
has  hundreds  of  wireless  telephone  and 
telegraph  outfits.  The  Boston  Traveller 
is  winning  new  boy  readers  with  a 
twice-a-week  department  in  which  every 
problem  of  the  amaleur  owner  of  a 
radin  outfit  is  discussed  by  an  expert. 
While  unsigned  the  department  is  in 
charge  of  a  professor  of  the  Massa- 
chusetts Institute  of  Technology.  News 
of  the  local  boys  is  carried  and  from 
time  to  time  tests  and  connections  are 
arranged  through  the  columns. — M.  W, 


"Now  My  Idea  Is  This"  is  the  title  of 
an  interesting  editorial  page  feature  that 
'Hie  F.vening  Public  I-edger  is  running 
and  which  is  attracting  considerable  at- 
tention. Each  day  The  Evening  Ledger 
publishes  an  interview  with  some  Phila- 
delphian  who  is  recognired  as  an  au- 
thority on  some  local  public  question. 
The  interviews  average  a  little  less  than 
a  column  in  length.  On  the  pictorial 
page — the  back  page  of  pictures — The 
Evening  Ledger  runs  a  portrait  of  the 
man  or  wnman  giving  the  interview. 
Thin  is  a  feature  that  can  be  developed 
in  any  locality  and  can  be  elaborated  or 
modified  t"  meet  the  space  conditions  in 
any  paper.— E.  A.  M. 


paration  during  which,  as  he  says,  "the 
Prussian  tiger  was  crouching  for  his 
attack  upon  a  peaceful  and  happy  uni- 
verse." 

In  190fi  Lord  Northcliffe  tempted 
Wile  away  from  his  Chicago  paper  and 
put  him  in  charge  of  the  extensive  Ger- 
man news- service  of  The  Daily  Mail, 
England's  most  widely  circulated  news- 
paper. Between  1906  and  1914  Wile 
specialized,  with  unerring  eye,  in  report- 
ing the  palpable  plans  of  Germany  for 
"TTie  Day."  He  foresaw  the  war  and 
.courageously  foreshadowed  it  in  his  dis. 
patches  for  eight  years.  Never  during 
his  representation  of  The  Daily  Mail  in 
Germany  did  Wile  cease  to  represent 
prominent  American  newspapers  simul- 
taneously. When  the  Prussian  police 
threw  him  into  jail,  after  he  was 
savagely  attacked  by  the  mob  on  the 
night  of  August,  4,  1914,  Wile  carried 
the  credentials  of  the  New  York  Times, 
Chicago  Tribune  and  Public  Ledger. 
Had.it  not  been  for  the  vigorous  inter- 
vention of  Ambassador  Gerard.  Wile 
might  easily  have  paid  the  extreme  pen- 
alty of  his  unpopularity  with  the  Prus- 
sian militarist  party.  Meaning  his  long- 
time activities  in  reporting  Germany's 
war  schemes,  the  German  Foreign 
Office  told  Ambassador  Gerard  that 
Wile  "was  one  of  the  men  mainly  in- 
strumental in  causing  the  war," 

"I'm  mighty  glad  to  have  come  back 
home  just  when  I  did.    I  mean  the  era 
in  which,  whether  we  wish  it  or  not. 
iContinutd  on  page  33) 
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—to  the  daily  Newspaper 

all  other  mediums  are  supple- 
mentary.  Compare  on  basis  of : 

Influence. 

Adaptability. 

Timeliness. 

Market  selection. 

Saturation. 

Least  waste. 

Lowest  cost. 

Greatest  results. 


Invest  in  Newspaper  Advertising 


E.  Katz  Special  Advertising  Agency 

Euabtultd  if 83 

Publishers'  Representatives 

SnTcity  Ncw  York  San  FraSsw 


This  is  Number  $$, 

We  hazx  built  up  o  reputation  among 
advertisers,  agents  and  publishers  for 
having  accurate  knowledge  of  our 
territories,  publications  and  competi- 
tion. 

Exact  and  complete  information. 
B,  Katz  Special  Advertising  Agency 
IS  Fast  i6th  Street.  New  York  City 
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STUDYING  DAILY  NEWSPAPER  COMICS 
WILL  HELP  AD  WRITERS 


ThoM  That  Are  Soeceaariat  Hbt*  tbe  Thing  Called  Human  Interest 
and  Every-Day  Slant — Failure*  Lack  Charnctcrutic. 
With  Which  General  Public  It  Familiar 


By  FRANK  H 

j£VERY  writer  of  advertisements 
winn  to  write  ads  that  will  catch 
and  hold  the  attention  of  the  public. 
!  But  not  every  copy  writer  *ucceetl«  in 
lining  this.  In  fact  some  copy  writers 
seem  to  find  it  exceedingly  difficult  to 
prepare  the  sort  of  ids  which  will  make 
the  people  sit  up  and  take  notice  and 
show  their  approval  by  a  veritable  del- 
uge of  purchases. 

And  this  gives  rise  to  the  question: — 
Hnw  is  the  copy  writer  to  learn  what 
sort  of  things  will  "get"  the  public? 
How  is  he  to  frame  ads  that  will  tarn 
the  trick? 

,  Well,  if  you  want  to  write  ads  that 
will  register  a  big  hit  with  the  public, 
study  the  comic  pictures  in  the  news- 
papers! 

Yes,  we  mean  just  that.  Study  Mutt 
arid  Jeff  and  the  Katzenjammer  Kids 
and  Abie  Kabibble  and  all  the  rest  of 
them.  View  them  from  every  angle, 
study  them  carefully,  analyre  them. 

Why  do  newspapers  buy  these  comics 
and  run  them  day  after  day? 

What  sort  of  stuff  do  the  artists  and 
the  newspapers  try  to  get  into  comics? 

Why  do  cite  most  successful  comics 
have  a  definite  slant,  if.  such  is  the  case? 

After  you've  worked  out  the  answers 
to  these  questions  in  your  own  mind, 
hjpok  up  the  knowledge  ynu've  gained  to 
thr  solution  of  some  pur/ling  advertis- 
ing question.  You'll  be  surprised  at  the 
new  light  given  to  your  problem  and 
you'll  be  surprised  to  see  how  easy  it  is 
to  do  the  thing  which  formerly  looked 
exceedingly  hard. 

Sounds  like  a  far-fetched  proposition, 
doesn't  it? 

But  this  study  of  newspaper  conlics 
is  a  much  more  vital  and  pertinent  mat- 
ter for  advertising  men  than  appears  on 
the  surface. 

Let's  see  just  how  pertinent  it  is  by 
giving  the  answers  to  the  questions  pro- 
pounded above. 

First — Newspapers,  of  course,  buy 
comics,  and  run  them  day  after  day 
because  comics  have  proved  themselves 
exceedingly  efficient  in  building  and 
holding  circulation.  Many's  the  time 
that  a  newspaper  has  retrieved  slumping 
circulation  by  putting  on  a  page  of  com- 
ics or  a  couple  of  strips  and  many**  the 
time  that  a  paper  has  gained  new  cir- 
culation through  the  same  method.  So 
often  hat  this  matter  been  tested  out 


WILLIAMS 

that  the  relation  of  comic*  to  newspaper 
circulation  could  almost  be  called  an 
exact  science  Of  course  there  are  in- 
stances where  comics  have  failed  to  do 
the  expected  thing,  but  compared  with 
the  times  when  comics  have  done  all  that 
was  expected  and  mure,  two,  llkese  in- 
«tances  are  few  and  far  between.  Al«o 
there  are  some  neuspaper  publishers 
and  editors  who  don't  run  comics.  But 
despite  these  exceptions  to  the  general 
situation,  the  fact  remains  that  comics 
do  build  and  dn  retain  circulation  and 
that  hundreds  of  newspaper*  are  now 
buying  them  and  printing  them  day  after 
day  for  circulation  purposes. 

But — to  proceed  to  the  second  ques- 
tion— newspapers  do  not  buy  everything 
in  the  way  of  a  comic  presented  to 
them.  They  pick  and  chouse  from  the 
many  subjects  on  the  market  and,  gener- 
ally, unless  the  price  is  prohibitive,  se- 
cure the  best  known  subjects.  Appar- 
ently, judging  from  an  examination  of 
the  comic  pages  in  a  large  number  of 
newspapers,  the  editors  try  tn  secure 
comics  which  are  human,  which  deal 
with  every-day  sort  of  people  or  every- 
day situations  and  which  are  really  hu- 
morous. Also  they  seem  to  avoid  any- 
thing that  is  fantastic  or  weird. 

The  puhlir  generally  is  not  aware  of 
the  fact  that  many  seemingly  good 
comic  strips  have  died  thr  death  of  a 
rag  doll — as  one  syndicate  man  put  it. 
Rut  the  fact  remains  that  they  have 
died  unhonored  and  unsung,  and  it  is 
safe  to  say  that  a  majority  of  them  have 
failed  to  get  across  because  they  lacked 
the  human  interest  and  every-day  slant 
of  the  successful  comics.  The  unsuc- 
cessful facts  have  Wen  weird,  or  fantas- 
tic or  utterly  foreign  to  the  ordinary, 
rather  humdrum  life  of  the  average 
newspaper  reader.  They  have  been  de- 
void of  any  redeeming  human  charac- 
teristic with  which  the  general  public  is 
familiar. 

Now  Mutt  and  Jeff,  the  Katzenjam- 
mer Kids  and  others  of  that  type  arc 
human,  no  matter  how  extravagant  and 
wild  their  adventures  may  be.  The 
Gumps,  the  folks  in  the  Penny  Ante 
scries  and  all  comics  of  litis  type  are 
regular  folks — the  sort  of  people  you 
meet  on  street  cars  and  subways,  the 
sort  of  people  who  constitute  ninety  per- 
cent of  the  newspaper  readers. 

It  is  because  ninety  per  cent  or  even 
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mors  of  a  newspaper's  readers  arc  just 
ordinary  folks,  without  the  slightest  pre- 
tensions to  high  browism  or  botshevism. 
or  any  other  ism,  that  the  successful 
newspaper  comics  have  such  a  definite 
slant  toward  the  commoner,  more  or- 
dinary things  of  life.  They  deal  with 
people  and  newspaper  readers  have,  as 
a  general  thing,  one  big  interest  in  life 
uutside  their  own  home  and  that  interest 
is— people.  You  and  I  and  all  the  rest 
of  the  folks  are  mainly  interested  in 
other  folks — what  they  do  and  *ay  and 
how  they  get  into  scraps  and  out  of  them 
and  all  that  sort  of  stuff.  It  b  fur  the 
upper  ten  per  cent  to  He  interested  in 
high  brow  art  and  diction  and  all  that 
sort  of  stuff.  But  the  upper  ten  per  cent 
can't  keep  the  majority  of  newt]saperx 
g<'ing  and  so  newspapers,  not  being  in 
business  for  their  health,  give  the  ma- 
jority of  their  readers  what  these  read- 
ers want — which  is  human,  every-day, 
'"common"  comics. 

The  slant  in  most  of  the  successful 
newspaper  comics  toward  evrry-day 
things,  ordinary  people  and  the  well 
known  general  topics  in  life  is  there  for 
anyone  to  see  who  wishes  to  do  a  little 
investigating.  And  it  is  there  too.  for 
advertising  men  to  profit  by  if  they  will 
only  be  wise  enough  to  do  so. 

But— to  come  to  the  sum  and  sub- 
stance and  basis  for  this  entire  article — 
just  how  can  the  slant  in  newspaper 
comic  have  a  definite  bearing  upon  the 
writing  of  advertisements  which  will 


register  emphatic  and  unmistakable  hits 
with  the  public? 

The  connection  is  simply  this:  The 
same  public  which  constitutes  the  field 
for  newspaper  circulation  is  the  identi- 
cal field  to  whirh  a  majority  of  the  pres- 
ent national  advertisements  are  ad- 
dressed. It  is  this  public  which  buys 
ninety  per  cent  of  the  breakfast  foods, 
shaving  soaps,  gum,  six  cent  packaged 
candy,  medium  priced  automobiles  and 
hundreds  of  other  articles.  And  the 
same  things  which  make  a  hit  with  ihs! 
public  in  newspaper  enmics  will  also 
make  i  hit  in  national  advertisement)  f 

So  if  you  want  to  frame  advertise- 
ments which  will  register  big  with  the 
public  lay  off  anything  that  smack*  of 
high  browism.  or  that  is  weird  or  fantas- 
tic. Such  things  simply  will  not  get  over 
with  the  ordinary  «ort  of  folks. 

And  give  to  your  readers  in  your  ad- 
vertisements the  simple,  human,  every- 
day interesting  things  of  life.  Put  your- 
self in  the  place  of  a  comic  "strip"  ar- 
tist who  has  to  give  the  public  what  it 
wants  in  order  to  make  a  living.  Forget 
that  you  are  paying  for  the  space  you 
are  going  to  fill.  Try  to  write  some- 
thing that  would  be  so  interesting  and 
"common"  and  human  that  the  editors 
would  actually  pay  you  good  money  for 
it.  And  then  you  will  he  in  the  mood  to 
write  an  advertisement  which  will  make 
such  a  hit  with  the  public  as  tu  make 
the  country  resuund   with  enthusiasm. 

Study  the  comics  in  the  daily  papers. 


All  Newspaper 
Advertising  Minds 
Can  Focus  on  This  Thought— 

that  of  developing  more  national  newtpsper  adveTtUiiigl  It*  Kcomj»li<hmc*it 
enuiW  the  catting  aside  of  Irttlr  diflctriicrt  and  the  culling  not,  cure  and  til,  of 
destructive  competition  beiwrcu  out  •elm  m  our  respective  work***. 

Quoting  Judge  C.  I.  Orhiswn  cA  Indianapolis,  "There'*  plmtj  of  business  in 
this  country-  and  Europe  but  •»'•  up  to  the  Dullness  men  to  go  out  and  get  It-  * 
S[.«ihcaltT.  there'*  plenty  of  aceoaftt*  that  can  be  developed  into  national  news- 
paper i  Ivertisii  .    but  it's  M'  t<i  ■-«      w  -i         men  to  prove  our  rue. 

Here  are  p>*Mliilitie* — the  product*  represented  in  Haiti  note  by  l>  J.  Kauf- 
mann  the  Omaerve  Stunt  Cooker.  Toledo  Firelesi  Conker*,  Clbtutt  Refrigerator 
and  Waterman  Cat  Stove.  While  the  Stefan  and  Firvlems  Cookers  enjoy  a  big 
distribution  through  tlir  efforts  of  Mr.  Kaufman n  aline,  it  »U«d»  to  resaon  that 
hacked  ky  newspaper  advertising  these  Cookers  eunld  be  p*t  wnto  thousand!  of 
*.  t  :  ■   in   H.i  t  li  ■  f    which   Mr.  Kaufmann  i  work  or  dealer*  can  But  reach, 

(ikewitr  the  Giboon  Refrigerator  and  the  Waterman  Uaa  Stove!  There  man  be 
nrwtpaprr  mm  who  know  ibese  manufacturers  who  cs.ii  convince  the  as  that  m**i- 
mam  Triuriia  Irom  a  market  can  only  he  enjoyed  when  the  selling:  ii  snp^ortrd 
hv  advr-HmiiH  equally  aa  intensive,  for  inuanee.  here  In  Baltimore  through  the 
i.ii-uUiK.n  of  The  NEWS  and  Thr  AMERICAN,  daily  and  Sunday. 


Out  rsjcre/r  in  4rr#fofMp  nalwnaJ  butmeit  dffm4t 

wf«n  M  pfVra'aew  sm^na  vunrivr*  at  writ  4*  fkur  tsitndtd  Ad- 
veriijima  Aatnit  and  the  ht   ■  '■  -i   tkat   til  th* 

nc»'«Mfrer  in  f*e  (•*.  S.  cam  <fV  aiih  and  through  ;  >i .  -  .1  >.<  .  r 
0g#n'a  it  thrir  r    ipr.  ;.:  .-  tvwni. 


THE  BALTIMORE  NE>VS 

m    JJ  Evening.  Daily  And  Sunday. 

wuflje  jBaltira0reAmjericiia? 


Nvrmng.  Daily  And  Sunday. 


DAN  A  t.ARROl  I. 

F-ltlern  R#|iiru>ntaSive 
15*1  h'aaiau  Stiver 
Nr»  reek 


4A* — t 


1.  e.  urrz 

Wrtlrra  Rrpcr*r«<im  r 
Finl  Nulcaul  Hank  RMilc 
tWlfu 
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Business  Good  in  Pittsburg! 

The  Pittsburg  Press 


CARRIED 


m/l^%       3/    Columns  Advertising 

M  %0  / 4  (216,935  agate  lines) 

in  its  great  Sunday  issue,  March  6,  1921,  containing  124  pages, 
including  the  annual  Spring  Automobile  Show  number,  with 

9^tV  Columns  Automobile  Advertising 

Mm/2.  (83,636  agate  lines) 

Exceeding  next  two  highest  competitors  combined.  And  more  than 
25  columns  of  adver using  were  omitted  on  account  of  lack  of  space. 

This  enormous  advertising  record  not  only  reflects  good  busi- 
ness conditions  in  Pittsburg,  but  emphasizes  the  value  of  THE 
PRESS  as  an  advertising  medium  due  to  THE  PRESS* 

2f£S#&  In  Circulation 


Daily  Average,  Feb..  1920    .    .    .    .  121,712 


Sunday  Average,  Feb.,  1920     .    .    .    .  131,125 


Daily  Average,  Feb.,  1921  151,830  Sunday  Average,  Feb.,  1921  171,967 

And  Still  Growing  Each  Day. 

GREATEST  RESULT  GETTER 

THE  PITTSBURG  PRESS 

O.  S.  HERSHMAM,  Eastern  Representative,  Western  Representative 

President-Editor  I.  ,\.  KLEIN.  JOHN  GLASS, 

II.  C.  MILMOLLAXD,  Metropolitan  Tower,  Peoples  Gas  Bldg., 

Vice.  l'res.-Adv.  Mgr.  New  York  Chicago 


Li  o  ogle 


AMERICA'S 


(From  New  York  Daily  News) 


First  in  a  Year,  or  We  Forfeit 

$10,000 


THE  DAILY  NEWS  will  forfeit  ten  thousand  dollars  to 
any  charitv  named  by  the  Chicago  Tribune  and  Boston 
Post  or  either  of  them  if  it,  the  DAILY  NEWS,  has  not 
the  largest  daily  morning  circulation  in  the  United  States 
within  one  year. 

The  Audit  Bureau  of  Circulation  shall  be  sole  judge. 


The  First  Three  Morning  Newtpapen  in  the  United  States 
in  Order  of  Circulation  Now  Are  at  Follow*: 


Morn.nr  Circulation 


1  The  Chicago  Tribune  -   -   -  ttfcS  470,000 

2  The  Boston  Post  -    -    -      Second  Largest  440,000 

3  The  Daily  News  (New  York)  -  mm  375,000 


Note — As  this  is  written  the  latest  available  information  is  that  the  circulation  of  the 
New  York  Daily  News  now  exceeds  390,000 


UNITE 


United  Press  Associations  Headquarters  Worlc 

Digitized  by  Google 


* 
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GREATEST 

THE  three  greatest  morning  news- 
papers have  various  wire  services,  but 
the  ONLY  ONE  they  have  in  common  is 

UNITED  NEWS 

* 

v 

The  New  York  Daily  News  has  no  other 
general  news  service — and  never  has  had. 

The  United  News,  the  night  wire  ser- 
vice of  the  United  Press  Associations,  is 
the  greatest  and  fastest  growing  service 
of  its  kind  ever  developed. 

)  NEWS 

uilding  NEW  YORK  CITY 
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WITH  THE  AD  AGENTS 


The  K.  Wallis  Armstrong  Advertising 
Agency  plain  to  move  its  offices  from 
the  North  American  Building,  Philadel- 
phia, to  the  southwest  corner  of  Kith 
and  Locust  streets.  This  contemplated 
move  is  decidedly  novel  in  that  16th  and 
Locust  streets,  while  practically  within  a 
stone's  throw  of  the  heart  of  the  business 
section  of  the  city,  is  likewise  in  a  local- 
ity that  until  a  few  years  ago  was  ex- 
clusively residential.  Many  of  Philadel- 
phia's oldest  residents  still  live  in  this 
neighborhood,  although  the  last  few 
years  have  seen  many  of  the  old  resi- 
dences converted  into  professional  of- 
fice buildings  for  doctors  and  dentists. 
The  Armstrong  Agency  has  taken  a 
four-story  house  with  a  frontage  of  20 
feet  and  a  depth  of  JO  feet  assessed  at 
575,000. 

The  W,  G.  Bryan  Organization.  "Ad- 
vertising Newspaper  Advertising,"  has 
taken  temporary  quarters  in  the  Guar- 
anty Trust  Building.  522  5th  avenue, 
pending  the  completion  of  its  new  uflices 
in  the  Knickerbocker  Building. 

The  Melvin  Advertising  Company, 
Detroit,  has  been  rcorganiied  with  John 
Forest  as  president,  Malcolm  R.  Mc- 
Callum.  vice-president,  and  C.  B. 
Shields,  secretary-treasurer. 

Stanley  Campbell,  formrrly  connected 
with  the  Ford  Motor  Company's  adver- 
tising department,  has  joined  the  staff 
of  the  Metcalfe  Advertising  Service.  Ma- 
con. Ga.  Recently  he  has  been  connected 
with  the  Southwestern  Advertising 
Agency  at  Dallas.  Tex. 

Miss  F..  Grace  Wood  has  been  added 
to  the  staff  of  the  DcForcst  Porter  Ad- 
vertising Service,  Buffalo.  Miss  Wood 
was  formerly  feature  writer  fbr  the  New 
York  Times,  Brooklyn  Eag'e  and  E>cn- 
ing  Post.  She  was  recently  with  the 
advertising  department  of  J.  N.  Adam 
&  Co,  of  Buffalo. 

Sam  C.  Dohbs,  Jr.,  has  joined  the 
staff  of  the  D'Arcy  Advertising  Com- 
pany, St.  Louis.  He  is  a  son  of  Sam  C. 
Dobbs  of  Atlanta,  Ga.,  former  president 
of  the  Coca-Cola  Company  and  a  for- 
mer president  of  the  Associated  Adver- 
tising Clubs  of  |he  World. 

The  Gardner  Advertising  Co..  St. 
Louis,  has  opened  an  office  in  New  York, 
with  John  Gully  Cole  in  charge. 

W.  H.  Evans,  formerly  of  the  W  G. 
Watrous  Agency,  Chicago,  has  joined 
the  advertising  service  department  of 
Buxton  4t  Skinner,  St.  Louis. 

Marclay  Meldrum  has  sold  his  inter- 
est in  the  firm  of  Snodgrass  <t  Gayness. 
Inc.,  New  York  advertising  agency,  and 


The  Standard  Size 

For  newspapers  has  become 

8  Cob.  12  Ems;  6  Pt.  Rules 

on 

68  &34-in.  Newsprint  Rolls 


Compare  with  your  present  siie  and 
figure  the  saving. 

Made  prwible  by  the  Wood  Dry  Mat 


AdditAS  inquiries  to 

Wood  Flong  Corp. 

25   Madison  Avenue,   New  York 


has  returned  to  N.  W.  Ayer  &  Sun, 
Philadelphia. 

Miss  M.  Bculah  Leech,  who  has  been 
in  advertising  and  newspaper  work  in 
San  Francisco  and  Los  Angeles,  has 
resigned  from  the  firm  of  Stowell-Leech- 
Sinsabaugh.  Los  Angeles,  and  has  opened 
an  advertising  agency  under  her  own 
name  there 

Mrs.  Louise  H.  Pierson,  recently  as- 
sistant advertising  manager  of  Eaton. 
Crane  &  Pike,  has  joined  the  staff  of 
the  Florence  Burchard  Advertising 
Agency.  New  York. 

A.  M.  Minnick,  formerly  Cleveland 
manager  of  the  Manufacturers'  Pub- 
licity Bureau,  has  joined  the  Fidelity  Ad- 
vertising Agency,  Cleveland. 

Franklin  S  Payne,  formerly  with  the 
G.  Logan  Payne  Company,  is  now  with 
Carl  S.  von  Poettgcn,  Inc  .  Detroit. 

E.  B.  Schryvcr  has  severed  connec- 
tions with  the  Joseph  Richards  Com- 
pany, Inc,  to  accept  a  position  with  the 
sales  department  uf  the  Electric  Service 
Company,  Asbury  Park,  N.  J.,  construc- 
tors and  operators  of  electric  advertis- 
ing signs  Mr.  Schryver  was  engaged 
in  research  work  for  the  Jnseph  Rich- 
ards Company.  Inc. 

Clyde  B.  Smith,  advertising  manager 
of  the  Katie  Automobile  and  Tractor 
School,  has  resignnl  and  joined  the 
Smith  and  Smith  Advertising  Agency. 
Kansas  City.  Mo.,  formed  mil  of  the  old 
Allen  C.  Smith  Advertising  Company. 
Mr.  Smith  has  been  in  the  advertising 
business  for  20  years. 

Mason  Warner,  Secretary  of  Western 
Council,  American  Association  of  Ad- 
vertising Agencies,  delivered  a  lecture 
on  "Lowering  the  Cost  of  Selling  by 
Advertising."  to  the  classes  of  De  Panw 
University  School  of  Commerce  of  Chi- 
cago. March  8  and  March  9. 

William  J.  Noble  and  Walter  F.  Har- 
lag  have  incorporated  under  the  title 
Noble  Advertising  Service  in  Cleveland. 
Mr.  Noble  was  in  charge  of  the  Auto- 
mobile Section  of  the  Cleveland  Plain 
Dealer  and  the  Detroit  Free  Press  and 
in  charge  of  the  New  York  office  of 
Hume  Life,  1918-1919.  Mr.  Barlag  has 
been  in  the  circulation  and  business  end 
of  the  Wacchter  &  Anzieger,  Cleveland. 
Offices  are  in  the  Bangor  Building. 

Fred  J.  Ross,  formerly  with  the  Chase 


ciated  with  Simmunds  &  Simmonds, 
Chicago. 

On  April  1st,  Grandin-Dorranee-Sul- 
livan.  Inc.,  now  located  at  151  Fifth 
Avenue,  will  move  to  the  Bush  Terminal 


the  Westchester  County  Chamber  of 
Commerce  for  the  fourth 


The  Atlanta  Journal 

Atlanta,  Ga. 

A  LINK  of  people  standing  all 
night  in  front  of  the  box  office 
when    season    tickets    for  Grand 
Oiwr*  went  on  sale  March  3rd  shows 


they 
price  for  it- 


AdvertUing  in  the 
Journal  Sells  the  Goods 


ling.  130  Weft  42d  Street,  where 
they  will  occupy  the  18th  and  19th  floors 


Will  Rogers  Parker,  formerly  account 
executive  with  Fuller  &  Smith,  Cleve- 
land, is  now  associated  with  Albert 
Frank  &  Co.,  New  York,  in  a  similar 
capacity.  Mr.  Parker  was  for  five  years 
with  the  H.  K.  McCann  Company's  San 
Francisco  uffiee  as  account  executive 
and  production  manager,  and  for  four 
years  with  the  J.  Walter  Thompson 
Company  in  Boston. 

C.  P.  Constantine  has  been  elected 
president  of  the  advertising  firm  of 
Itotsford,  Constantine  &  Tyler,  Portland. 
Ore-  succeeding  P.  S  Tyler,  whn  re- 
cently sold  his  interest  in  the  company 
and  went  to  California  D.  M.  Botsford 
was  elected  vice-president  and  H.  R. 
Failing  secretary-treasurer. 

The  Campbell  -  Stalcy  Advertising 
Company  has  been  organized  in  Macon, 
f  ia  .  by  Raymond  Stalcy,  of  Macon,  and 
Stanley  I..  Campbell,  of  Fayetteville. 
Ark,  The  new  compare  prepares  adver- 
tising copy,  commercial  art 
inn  drawings,  etc 

Collin  Armstrong, 
of   Waechter  A 
American    Association   of  Advertising 
Agencies,  has  been  elected  president  of 


The  Larcbar  Company,  t 
lising  agent.  Providence,  will  be  known 
as  the  Larchar-llorton  Company.  Elmer 
S.  Morton,  now  vice-president  and  sec- 
retary, was  for  six  years  a  number  nf 
the  advertising  staff  of  the  Providence 
Journal,  the  la«t  two  years  being  adver 
tising  manager  and  for  the  past  year  w  a- 
in the  banking  business  in  Providence. 

William  H.  Johns,  president  of  the 
George  Batten  Advertising  Company, 
New  York,  has  been  nominated  as  presi- 
dent uf  the  Quecnsboro  chamber  of 
Commerce,  Mr.  Johns  has  been  a  resi- 
dent of  the  Bayside  section  for  the  past 
25  years,  and  is  secretary  of  the  Bayside 
Yacht  Club.  During  the  war  Mr.  Johns 
beaded  the  advertising  division  of  the 
Committee  on  I'ublic  Information.  The 
Chamber  of  Commerce  election  is  sched- 
uled for  early  April. 

Robert  R.  Them  has  been  appointed 
vice-president  in  charge  of  service  for 
Seelvc  &  Brown,  Inc.,  Detroit.  Mr. 
Thein  has  been  connected  with  numer- 
ous large  agencies  in  the  East  and  had 
an  advertising  agency  of  his  own  at  one 
time. 

Tl»e  Detroit  advertising  and  sales  pro- 
motion service  agency  conducted  by 
Henry  D  Bushnell  will  hereafter  be 
operated  under  the  firm  name  of  Bush- 
ncl!  MacQurcn-BushnelL 


The  largest  group  of  people 
that  it  is  possible  to  collect 
in  one  audience  in  the  city 
of  Minneapolis  are  the  fami- 
lies who  read  The  Minne- 
apolis Journal  every  night. 
These  54,000  families  are 
the  buying  majority  of  this 
prosperous  community  of 
70,000  homes,  and  they 
dominate  its  public  opinion. 


THE 
MINNEAPOLIS 
JOURNAL 

•Hrp,,~n,.J  i.  N~  Voe*  -«J  CI,K*t>  by  0'V«  **  0r~*~ 


Digitized  by  Google 
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ST.  LOUIS  POST- DISPATCH 

Made  New  February  .  Record  in  Volume  of  Advertising 

Post-Dispatch  GAINED— All  Other 
St.  Louis  Newspapers  LOST 


All  February 
Records  Broken 


Post-Dispatch  Ex- 
ceeded the  Globe- 
Democrat  and  Star 
Combined 

Substantial 
Growth  of  the 
Post-Dispatch 

Post-Dispatch 
Gained 


All  Other 
Newspapers  Lost . 


Responsive 
Advertising 


The  Reason 


Q  In  February,  1921,  the  Post-Dispatch  printed  1,450,400 
agate  lines  of  Total  Paid  Advertising,  establishing  a  New 
February  Record. 

C  In  February,  of  this  year,  the  Post-Dispatch  alone  carried 
more  Home  Merchants'  Advertising,  also  Total  Paid  Ad- 
vertising than  the  Globe-Democrat  and  Star  combined. 


€1  The  Post-Dispatch  Gain  over  the  best  previous  February 
(1920)  was  26,600  lines.  An  achievement  made  in  28 
days  this  year  as  compared  with  29  days  last  year. 

€[  In  February,  the  Post-Dispatch  was  the  only  St.  Lou  s 
newspaper  to  Gain  in  Total  Paid  Advertising  over  the 
corresponding  month  of  1920. 

d  The  Globe-Democrat  Lost  279300  lines.  The  Star  Lost 
106,200  lines  and  the  Times  Lost  70,500  lines -compared 
with  February  of  last  year. 

Theee  figurea  da  not  include  cheap  legal  or  exchange, 

€1  Advertisers  have  found  by  years  of  profitable  experience 
that  it  Pays  to  "Stick"  to  the  Post- Dispatch—' ' TH E 
Result  Getter. " 

^  The  POST-DISPATCH  accepts  all  advertising  with  the  guarantee 
that  its  city  circulation  is  greater  than  that  of  any  other  St.  Louis 
newspaper  by  more  than  Double  Sunday — 50%  Daily. 

ST.  LOUIS  POST-DISPATCH 


T»*  8.  C.  Beckwlth  Bjvclal  A] 
Bldg.,  Chicago;  Ford  Mldg.,  " 
Truet  Co.  Bldg.,  Atlanta. 


;  PM  PUpateb  Bldg., 


11  Advertimnjr.  World  Bldg..  New  York;  Tribune 
Bt.  Louia;  bryaut  Bidg.,  Kat»a>  City;  Atunt.i 

Digitized  by  Google 
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Dunlop-Werd   Ce_   Union   National  Bank 

Bldg  ,  Cleveland.  Making  yearly  contract*  wtfb 
newspapers  ivt  the  Cleveland  Auto  Ccxnpany. 

Graan  -  Lucas     Cam  pan  y,  Hanover  and 

Fayette  street*.  Baltimore,  Md,  Making  rearlv 

cnn  tract*  with  nrwspaprr*  for  Pav»d  rl.  r  jI- 
ti>r>  ft  Briitber 

L.  A.  SanslUea,  217  Wnt  Saratoga  etrew*. 

Haltinuire,  Md,  Making  yearly  coolracti  with 
nrw*v*pers  for  the  Resinot  Chemical  Company. 


Guanthar.  Bradford  a\  Co..  7  South  Dear- 
born street,  Cancasjo.    Making  yearly  cuntracts 

for  George  H.  Mayer 

B.  H.  Oarha  Agancy.  Stager  Bldg-,  Otl- 
eago.  Malting  2,S0©line  con  fr  art  a  for  Jinn  5. 
Ktrk  k  Cuoipany. 

N-Jee-*  Cbtsanan  AC*.,  1127  Pin*  atraat 

St.  l,»uw.  Mali..,  -VOOOIiiv*  eor.trac.ts  with 
Teas,  newspapers  Tor  A.  EE  Lewi*  Medicine 


Wvlie    B.    June*    Agency.     107    ChcnangO     hte  Battery 
street,  Binghajntt.n,  N.  V.    Making  yearly  con- 
tractu   with    newspapers   for    Arrow  Chemical 
Company.     Making  contracts  for   the  Wood 
ward  Products  Company. 

Erwia,  Weeay  A  Co.,  38  Eaat  Washington 

utrret,  (Tiieagi>.     Making  new  edilract*  far  the 
Packard  Mutue  Car  Company. 


BJachman  Ceanpuy,  I  16  West  42nd  street. 

New  York.  Making  10. "00  tine  distract*  for 
the  Butterick  Publishing  Company. 

Murray  HW  *  Cm.,  JO  Ens*  42nd 

Nr.  York     Sending  nut  schedule,  for 


Carl  5.  Van  Poettgen.  Kmsge  Bldg,.  13*- 

trnii.  Making  J.OOOline  contracts  with  middle 
Writ  newspapers  for  Brrry  Bros..  Int. 

Maaawngala  Agency,  Candler  Bldg_  At- 
lanta. (V  Making  new  cue  tract*  for  Coca  CuLa 
Cutnpany. 

D'Arcy  Cu«peny.  International  Ufa  Bldg.. 

St  LnmU,  Mo  Making  4.S00  lmr  contracts 
with  M»*tis*tppi  ne«*paprn  for  Meyer  Br«».. 
Drug  Company, 

Lard  *  Thorn...  Mailer.  Bldg..  CMca( 


Feed   T,   Hopkins   A   San.   4)0  Lafayette 

street.  New  York.  Making  Uraontb  and  IK 
mimth  o-urract*  thrrct 

SharUen,  Shawhan  A  Sheridan.   30  East 

J4th  atrret,  New  York.  Making  2,000  line  tun 
tracts  with  ne*  spa  peri  for  Dul'cnt  Motor*,  Inc. 

Royal  Baking  PowoW  Cennany,  113  WU- 

liattt    -arret.    New    York,      Making  nrwwpaper 

tt»MMM  ihrect 

H.  W.  Keeter  ft  Sons,  Lytton  Bldg .  Chi- 
cago Making  10.090  line  contract*  with  news 
papers  for  Chevrolet  Motor  Car  Company 

BlaJas-TaMtapaaa    Company,    Fourth    Sa  ■ 

tinaal  Bank  BMsj,.  Citieumaii,  Okiu.  Making 
l.OOOttlie  cuutracl*  with  ur*.»papcr*  fur  Hy 
druaat  Labor  a  tor 


B*B*on.  GamMa  A  Slates.,  Corn  Exchange 
Bank  Bldg  .  Chitago.  Making  UD  line  contract* 
to  run  2  tines  with  a  large  list  of  newspapers 
for  Portland  Cement  Cuiupany. 

Dauchy  A  Co..  9  Murray  atrwat.  New  York 

Will  make  up  Imta  during  March  and  April, 
uning  newspaper*  for  t'hichrstn  Chrimtal  Com 
(■any,  2J15  Madisun  Square,  I'kiUdclphla. 

Crttchfield  A  Co,  Brooks  Bldg.,  Chicago. 
Handling  adverti-in*  and  will  u.r  newspaper* 
for  FiUpatxkk  Brother*.  JM  place  arvl  Hcns.in 
itrret.  Chicago,  manufacturer*  of  "K.lchcn 
Klnifer." 


York- 
newspapers 

pany. 

Rinow.    A    Rlchardaaa.    Dreret  Bldg.. 

PlnladrlDfaia.  Placing  ad>crtt«ic-r,  f  *  Mtito- 
Mctrr  (  ompany.  Inc.,  Ixmg  Island  Oly.  N  Y-. 
manufacturer  of  "Bujec  Mi.toMetet*.  Han- 
dling advertising  for  Cunaintea*  Shuwer  Co.. 
307  Fifth  aveime,  Near  York,  manufacturers  of 
shnwrr.    Will  make  up  list* 


A  rrr.r  r  ,  f 

New  Orleans.  \*  U'itl  make  up  lit*  «b«ul 
April  1  for  Brhrrns  I  Hug  (oanpuny.  Waco, 
Jrx.  manufacturer  of  Mr*.  McCormick'a 
l^anrr  cream,"  *oap.  r'»uge  and  lip  Macka.  also 
•  Oxtilinc"  a  chill  tonic 


._  and  April,  using  newspaper*, 
niagaruiea.  painted  board*.  poM>T«,  «r  card*, 

..  "u«,1KcrPN,r •   *^     *  •  rnanuianiir^T* 


H.  R»kl>  f 104  So 

lo.    Will  maWc  up  I 


MuriiKifi  av-riur,  ChKasr> 


--lufin*  Aj'Til  and  May.  viinf  1*1 
fine*,  trailf  pap'T..  ,lir*rt  nj  mail 
trial  rilm.  tr.im  F.,  Atkrrrht  ft  Siwi 
Mmn.  naW<  of   •Albrrrhl"  (ar«. 


.,  Si  P.ol. 


rii<-ni  a'lvcrti>irc  for  A 

bilr  Co..  Koloaw.  Ind 


Car  L\^n 


Wvlie     B.     Jones.     Btnghamton.     N.  Y 

Handling  adv.ni*ing  for  \Vi1ken*on  Mfg.  Co., 
ninghamton.  N.  Y  .  and  Share  Rite  Corpora* 
tTon.  Binghamtun,  N,  Y. 

Grandin  •  DarrUca  <  Swllleaa,  1 3  1  Fifth 
avritiir.  New  York.  Will  use  general  and  class 
maeatincs,  trade  paper*,  and  outdoor  and  farm 
publication*  for  Smith  &  Wessrai,  of  Springfield, 
Mass.  Thi*  firm  is  re  entering  the  adTeTtUing 
field  after  an  abvnc  of  *rvrn  year*,  due  to 
thr  prr»*ure  of  war  work, 

Ba)swoll-Frank«>lr  7A6  Sixth  avanua,  N*m 
Yoik  Placing  advertising  for  the  "Mac'coal" 
electric  Arc. 

Nawall-Esnsnatt  Company,  120  Wast  32nd 
sum.  New  York.  Making  t.4O0lme  yearly 
c.mtracls  with  newspapers  for  Liggett  ft  Myer* 
ToAaxco  Company. 

Strmai    A    Finney,     171     Madison  aw 

Nrw  York.    Making  v.ixaVlinc  yearly  < 
with  newspapers  for  Rice  A  Hutchins. 

Harry    Pof  t«r    Company,     1 3    West  44tl 

*tTTt.  Nrw  York  Making  yearly  contracts  fo-r 
tnfrrtvaiinna]  Consotldatcl  Chemical  Company 

Roberta    A    MacAvlncha,  SO 

b.>Tn  srtrrrt.  ("kicagn.     Making  yearly  i 
fnr  Mrdrtt  lnospaoy  ft  lntere*tl. 
D'Arcy  Conspany, 

Si .  I  iu  it     kl  skmR  yej 
Motor  Car  Company. 


leet  MrlaJ   IV-Jucr*  Com{Sif,y.  Ud.,  ul  To 
ronto.    Also  ordering  intenmg  tn  a  lengthy  list 
J  county  weeklies 
ompany.  Toronto. 
Flour. 


W« 


farm 

for  Maple.  Leaf  Milling 
manufacturing  "Cream  of 

Mllo    C.    Reynold*    Advarttaing  Sarvica, 

Bnrlingtnn,  Vt.  Sending  out  copy  for  the. 
Crystar  Confectionery  Company,  Burlington,  to 
11  newspaper*  in  Vermont.  New  York  and  New 
Hamp<*hire,  Cnpy  i*  being  prepared  by  Byron 
D   Burdick  and  avrragra  20  inches, 

Chans  hers  Agssncy,  Inc^  Mai  son  Blanche 
Bldg  .  New  Orleans.  Sending  ont  copy  to 
Sxuthrrn  d.ntl*rs  and  farm  par«-ri  for  the  Shel 
rele  Manufacturing  Company,  New  Orleans. 
"Sbelcntr  Roofing  r 

Scott  A  Scats.  220  Waat  42nd  street. 
New  Yi>rk.  are  tending  order*  to  a  list  of  On* 
larto  nr»*pNper*  and  cla*»  publtcalxiu*  f<^r 
Kurriii  tabule*,  an  ubcutj  re-medr,  and  Kotalaio, 
a  txymp»und  fur  the  hair  and  scalp. 


WHY 

Kadel  &  Herbert 
Photo  New* 


/.the 

Baal 

Subject,  carefully  Mlectrd 
Quality  not  Quantity 
Sixied  when 
Good 

45 

•cribe  to  our  aervice 

Writ,  far  detail. 

KADEL  A  HERBERT 

1S3  Eaat  4Zd  Street 
New  York 


Daily  Story 

I  r>|t  TM*. 

CHILDREN 

HY 

Howard  R.  Garis 

i  i;ui  i:im;  mt.  t  joiuo 


Uncle  Wiggily 

\  sit  ti.v  i  %\uiiiti; 


THE  McCt-URE 
NEWSPAPER  SYNDICATE 

■74  Faeuth  A.e..  \ew  York  Ctly 


N,  W.  Ayes*  A  San,  300  Chestnut  atre*t. 
Pkdadclpftia.     Placing   orders   with  Canadian 

pnbllcaUon*  for  Trtlry'e  Tea 


divide  the  lines  of  paid  advertising  In  order  to 
obtain  the  average  cost  per  line  of  advertising. 

-  method  being  adopted  by  some  of  the 


Another  i 

larger  publication*  ii  to  proportion  their  operat- 
ing ex.***  a*  in  advertising  and  circulatino. 
Kditnrtal  cants  would  bar  charged  to  the  circu- 
lation, print  paper  to  advcrltalng  and  circula- 
tion as  the  ratio  of  ad  a  and  news  would  appear. 

F.ach  of  the  operating  items  would  be  «IU>- 
cated  under  either  one  of  the  heads  mentioned 
*trrr|.  Toronto.     Sending  orders  and  copy  to    above,   balance*  struck,   and   unit   figures  ob- 
b*«  c,f  farm  paper*  and  technical  mblicatiosw  lasned. 
lor  the  *^«I*snt)il  rn»paitirs.  Limited.  To-        Ducuasion    .tarts    immediately    a*    to  eatb 
ronto.  manufacturing  "EN  AR-CO"  motor  oils    method,    Of  course  the  advertising  and  circu- 
lation unit  OR  urea  in  each  caae  would  be  dif- 
ferrnt     The  lattrr  method  lends  to  raiar  the 
■ub**-rtptioo  c«*t,  in  contpariaon  with  the  first 
far-thud,  while  the  brat  method  places  tb><  bur- 
den to  a  great  extent  upon  the  advertiser. 

Operating  reports  and  their  compilation, 
other  syitematiiuig.  mechanical  book  keeping. 
coIWrion  mrthods  and  results,  I  know  would  be 
worthy  nf  d«cu»*ion. 

It  »ertn*  to  me  that  the  controllers  and  audit- 
or* of  our  publication*  can  do  no  better  service 
at  this  lime  for  their  publications  themselves, 
and  lor  the  *  mailer  publications,  than  to  dis 
esse  whole  beanedly  and  with  some  decree 
ul  elaboration,  too,  method*  of  scientific  cost 
rinding  and  keeping,  and  generaJ  accounting. 
i  (uin  and  graphs  that  really  show  our  pub 
Ushers  and  owners  definite,  node rttand able  and 
tangible  information,  and  not  figures  on  paper 
that  in  cum  and  substance  mean  nothing 

It  would  be  my  idea  to  have  these  discus- 
sions appear  on  the  page*  r.f  F.inn>i  A  Pi» 
ir*N»*  for  »hr  benefit  .1  all  readers,  hut  it 
ihi*  n  nnt  feasible,  I  should  he  only  t*vi  glad  to 
undertake  to  art  as  a  clearing  bou*e  f..r  <br 
di*riHtiuni  of  tho*c  mterritrd. 

C.  W.  BOCC.Y. 


AHverti*lng     Service    Caannany,  Toronto. 

Sending  orders  to  a  list  of  dallies,  farm  papers 
and  magaames  for  the  Doaaineoo  Battery  (am- 
puny.  Limited,  Toronto,  majiufactui-ng  "Krj. 
able'  rlasblighti  and  batteries. 

Norria- Pa  tt  arson,  Ltd^   10  Eaat  Ada  la  i  da 

itrrrt.  Torontei.     Sending  order*  and  copy;  to 


nuui' 

'White  kuse"  gatolene.  Also  uaing  large 
*pace  in  trade  papers  for  the  Diamond  State 
Fibre  Co.  of  Canada,  making  rulcanlaed  fibre 
products  for  electrical,  railway,  and  industrial 
purposes. 

M  « 1 1  i  I  ii  .-a  i  t  v  J  ■  i-  l I  am 1 1  Ca aan any.  140 
X.  Dear  burn  atree-t.  Chicago,  i*  now  handling 
tile  ad.rrr.»ir>g  uf  Mills  S  C.thb  Corporal  inn, 
teatiles.  New  Yurk  City. 

Bahsr    Advartialng    Agsascr.    Bay  atraat, 

Toronto.  Iring  frhnicaf  and  trade  publica 
tion*  to  advrrt**r  "Vulcanite"  roll  roofing*  and 
a*c>halt  •hinelo*.  manufactured  by  the  Hearer 
Company.  Lt.L,  Tlsnr «■!■{,  Out  .  and  ButTalu. 

Federal  Advertising  Agency,  London,  Ont. 
lias  lecurrd  the  advrrti*ing  account  of  the  On- 
tario Equitable  Life  and  Accident  Insurance  Co. 
of  Waterloo.  Copy  will  soon  be  running  rrgu 
larly  in  daily  new* papers  and  in  financial  and 
endurance  puWicarton*. 


WHAT  OUR 


SAY 


Oklahoma  Citt.  Oil.*. 
Tn  Kotroft  ft  PrjaLisnKa:  The  A.  N.  P.  A. 
Commiiainn  on  Cost  rinding  wa*  di»m«**ed  last 
Af-nl  by  the  association  at  its  annual  met  ling, 
because  the  publisher*  were  Tclurtant  for  *o<mr 
reason  to  rn  ope  rat*  with  the  cr-jmrniltre  and 
give  them  the  information  they  Kmigbt.  When 
it  wa*  found  nece*«ary  t>--  di«eharRe  the  enro- 
mittre  fnr  tbi*  reason,  a  di-tnict  atcp  hack- 
ward*  wa.*  taken  by  the  putilialicr*  in  general. 

My  experience  aa  cnntrrtller  and  audit nr  «i 
t-thrt  heida  ul  endeavor  has  merely  scried  to 
rmphasue  how  *>rlf-*atialied  many  of  our  pub 
lishers  of  the  present  day  are,  with  respect  >n 
c<>st  kreping.  aticounting.  and  systenoatiaing  of 
the 


aasMLVfl,  N.  Y..  March  1.  1921. 
Tn  F-Oifta  ft  l*tBl.tsisaa:  Ci>uld  you  give  rae 
apprctxiiuatr  immml  of  the  advertising  h'll  uf 
ihr  Cmtrd  State*  for  the  /ear  !92fl  *    I  would 
ap|trecuie    it    very    much  it 


l  In 


bill 


hiM. 


i  -lv 


T  P.  MCLHERN. 


I  find  a  woeful  lark  of  co*t  and  Mati«tiral 
tnfnnnalinn  and  rnuch  of  that  which  I  bare 
•err.    j,   aubirit    l»  criticuon. 


Jaanaa  Fisher  Company,  Toronto,  are  plac 
g  order*  in  a  gencraJ  list  o(  medium*  for  the 


ditetl  mail,  bit!  hoard*, 


Epitosul  Nott  :  Approximate  1°3 
tiling  bill  for  alt  mrdia — newspa;-rr».  m.»ga- 
nne*.  farm  papers,  trade  papers,  billboard*, 
direct  mail.  «c  .  W1«  WS",0r>?.iHML  Newspaper 
advertising  is  estimated  tn  have  amounted  to 
$7iMi />  hi, ili)0.  This  was  divided  abnot 
c'l  l.niHf  local  and  iJniVMlll.oiV!  n,tic.nal  silver 
rising,  Magarine  adTeTti*ing  mn  between 
$inc,,vr\Mm  and  fl  1 0.0-- -iiiio     The  reit  of  the 

> It , 1  •  rO,lli^'^  was  *j»rnt  in  d trect  r&\ il  and  in 
the  rtSrr   fivrm.  of  miirrlUnrno.  »tl,,i-!-.,ir.c 


LOOKING  for  a 

GOOD  HOE  PRESS? 


Tfl-.RK'S  a  Hoe  right  angle  press,  20  pages  straight,  40  pag« 
I  collect,  2  to  1  impression  cylinders  with  Kohler  system  con- 
trol, 50  H.F.  and  7U  H.P.  direct  current.  220-voIt  motors.  With 
thi*  pretis  and  drive  are  included  a  matrix  rolling  machine,  cast- 
ing bojt,  plate  shaver,  tail  cutter,  three-ton  metal  pot.  pump,  gas 
burners  and  10  chases.  The  press  has  a  capacity  of  24,000  eight, 
ten,  twelve,  sixteen,  twenty  or  twenty-four-page  papers  per  hour 
and  12,000  twenty-eight,  thirty-two.  thirty-nix  and  forty-page 
papers  per  hour.   Eight-column  pages  with  21i/2-inch 


This  entire  outfit  can  be  purchased 
for  87,500.00  and  on  terms  to  suit 

Any  newspaper  wishing  to  extend  its  press  facilities  should  write 
at  < 


THE  HARTFORD  TIMES 

HARTFORD,  CONN. 
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Editor    &    Publisher   for    March    12,  1921 


"TO! 


In  DENVER,  Colo. 

"Out  Where  the  West  Begins" 

BUSINESS  is  GOOD 


Mft.  Ftairg  L  GuMHMh 


Feb.  25.  1921. 


Pert, 


Dear  Sim: 

Th*  business  and  industrial  situation  nf  Denver,  which  1*  the  financial  and 
distrdyutrng  center  of  the  stocky  Mountain  krH«m,  i«  so  well  balanced  owing  to 
ilir  diversified  r^Uhfi  J  products  thai  the  failure  of  errn  one  or  two 
prinripuJ  source*  of  Lncoswr  wimld  not  eausr  cxrc**t«c  depression, 

Agriculture,  livestock,  precious  mrUl  and  cr-al  mining,  manufacturing,  bed 
sugar,  oil  and  oil  shale,  narking-  house  prnducts;  hundreds  of  thousands  of 
acre*  nl  virgin  forest*  ami  our  scenic  attractions  called  "The  Switierluid  of 
Amrr.ca;-'  each  net*  of  tretaendniw  potential  incoswr  drawing  power  ID  itself 
utwri  a  stable  and  enduring  progress. 

Whdr  Colorado  always  went  "om  the  tnp"*  in  each  and  every  call  and 
demand  of  the  war,  we  never  were  unduly  disturbed  by  the  extremes  nf  enttmti 
asm  ur  depression,  and  the  same  condition  exists  during  this  prrsrnt  re  adjust- 
ment period,  which  n  both  economic  and  necessary  fur  the  establishment  of 


GEO.  T.  WELLS, 
l  a *irmg *i ,  Agricultufl  *nd  lire  Slock  Co**m\ttt*,  Cotarsdo  B*nktrt'  At. 


Dk»*k.  Colo,  Feb.  26,  Ml. 


The  Dtsvra  Port, 

Denver.  Colo. 

AUtnHem  Xtr.  htamk  t  mrrutkrwi 
GiMTLCuasi:  . 

In  reply  to  yntsr  inquiry  as  to  how  me  have  found  business  during  the  p*.r 
several  months,  wr  are  very  Bt*d  to  state  to  vow  that  we  are  agreeably  surprised 
the  way  our  htssinr*-.  has  held  up  during  the  latter  half  of  1920  and  the  first  twu 
month,  of  1921.  Our  tiu*inr*»  has  been  only  slightly  less  than  during  the  same 
period,  in  1919  and  1920. 

We  have,  of  course,  found  it  necessary  to  go  after  business  more  aggressively, 
and  Wight  add  that  we  believe  the  fart  that  mr  titulars*  ha*  held  trp  »<->  well,  ts 
due  largely  tn  the  fact  that  we  have  carried  on  a  very  agitrcssivr  advertising 
campaign  in  the  columns  of  your  paper  during  the  period  mentioned  above 

This  situation  teems  to  us  to  be  a  case  of  increasing  »alr*  rlfoTt,  W.th  in  an 
active  and  in  a  publicity  way,  to  overcome  the  tendency  un  the  pari  of  buyer* 
to  postpone  action. 

We  are  looking  forward  tn  an  ariive  spring  and  cummer  s fa ton  In  our  Irar, 
and  you  may  depend  wpoei  nur  rrnnttnumg  and  enlarging  upon  the  advertising 


your  paper. 
Yours  very  truly, 
THE  MILLER  RAY 


COMPANY. 
irt  titty  afdaape* 


Denver*  C-clorado 
Dear  Sii: 


Coin..  Feb.  24.  1921. 


The  Auevboa  frequently  i*  priipmrnrfrd  tn  this  organization  regarding 
busies*  rood  it  iocs  in  Denver,  and  whether,  according  to  our  advicn.  these 
conditions  are  comparable  to  tho*e  represented  to  rsist  m  many  of  lit*  industrial 
renter*  nf  the  East.  Based  upon  the  beat  information  available,  oar  reply  Is  as 
fellows: 

From  practically  every  standpoint  general  industrial  and  business  conditions 
are  very  good  in  Denver  and  throughout  Colorado  at  this  lime.  We  are  and 
have  heeu  peculiarly  fortunate  tn  baring  nothing  akin  tn  industrial  rtag  nation  or 
conspicuous  lemming  of  hu»tnr*a  activity.     Fortunate  fur  this  Tegs-.n  there  — 

the  "world   war"  which  prrvailri 


n.-t  that  utdustru 


on  tncidr: 
for 


there 


-.1 


I 

M  the 

period , 


Eastern 

industrial  activity  which  was  witnessed  in  many  section*  of  the  K 
war  closed.     Our  business  was  xiniewhat  abuvc   notes*!  dunciu  thi 
and  while  there  has  been  some  decline  (roan  pre  war  conditions,  there  baa  been 
no  serious  decline  in  industrial  orders  nor  cancellation  of  employment.  . 

Therefore,  we  say,  while  bvitdmg  conditions  have  not  been  fully  restored  to 
normal,  and  there  is  tome  want  of  activity  in  these  lines.  Denver  has  been 
signally  free  from  industrial  depression,  strike*  or  curtailment  of  work  and 
wages. 

Conditions  with  respect  to   fenancea,   employment  and  merchandising,  there- 
fnre.  snay  be  said 
encouraging.  Thi 
and  retail  mcrrhandiuni 

Very  respectfully  yours, 
DENVER  CIVIC  AND  COMMERCIAL  ASSOCIATION. 

By   ARTHUR  J.    DoOCt,   Bmtinrn  Mi 


Mi..  Fraxx 

Advertising 
Dkar  Mk,  Cabs  urn  gaa 

Replying  to  your  il 
very    wrll  ntisst 


Colorado,  Feb.  24.  1921, 


Denver  Post. 


vquiry  as  to  the  crenlitinn  of  our  recent  busineas — we  are 
red.     Barring  the  ■light  drpr*»Mo*   we  always  feet  jtt*t 
aftrr  Christmas,  we  ba«r  found  business  just  a  little  bettrr  than  usual. 

Both  our  city  tales  (piano  and  play er piano t  and  the  Vlctt oU  departments 
have  shown  handsome  gains  over  the  corresponding  period  of  last  year. 

Thla  Is  the  best  evidence  we  know  that  business  is  good,  and  we  are  Very 
that,  if  this  is  true  of  the  music  business  in  Colorado,  it  must  be  true  of 


KNIGHT  CAMPBELL  MUSIC  CO.. 

Burt  Wills,  /'wMhilv  Mamaotr 


Dfttvgg.  Colo,  March  S,  ML 

Epitos,  Tut  Demvxx  Post, 
Dear  Sam: 

Replying  to  yimr  iin|Uiry  nf  recent  date  as  to  the  present  condition  and 
future  outlook  for  htnnnrsa  in  Denver  and  Colorado,  wt'l  say,  that  we  have  felt 
none  of  thr  deper»M»n  com  plain  rd  *tf  in  nther  section!.    We  are  very  opiimiaic 


THE  MAY  COMPANV. 
Wu.  M.  m-  V«M 


The  DENVER  POST 
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PwallftHerV  Rear«Ma1«lfva»: 

CONE,  HUNTON  &  WOODMAN,  INC., 
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THE  STANDING  OF  NEWSPAPER  MEN 

PRESIDENT  HARDING  ia  to  be  commended 
for  re-establishing  direct  contact  with  the  public 
through  the  accredited  representatives  of  news- 
papers and  new?  services  located  in  Washington. 
The  continuation  of  the  practice  of  meeting  with 
these  representatives  at  stated  intervals  will  not  rest 
on  the  relations  existing  between  the  Administration 
and  their  recognized  newspapers  and  news  services, 
but  in  the  ability  of  the  correspondents  to  protect 
the  President  from  the  tipsters  and  hangers-on  who 
arc  constantly  using  the  newspaper  profession  as 
a  cloak. 

There  is  no  profession  in  America  that  suffers 
mure  each  day  in  the  big  and  little  cities  of  the 
country  because  of  the  activities  of  unscrupulous 
parasites  than  journalism.  Newspaper  men  are 
themselves  to  blame,  in  many  instances,  because  they 
have  made  no  cuncerted  move  to  clean  their  ranks. 


standard  of  practices  based  on  honesty.  The  Mack 
sheep  have  been  permitted  to  run  with  the  flock  as 
rrgnlar  members  with  immunity  and  prufit  to  them- 
selves at  a  price  that,  in  many  instances,  has  brought 
distrust  on  the  entire  calling. 

The  inroads  that  the  dishonest  have  made  in  break- 
ing down  the  confidence  of  men  in  high  places  within 
the  last  few  years  is  appalling.  It  is  doubtful  if 
newspaper  men  themselves  realize  the  damage  that 
has  been  done  to  them  by  the  dishonest  ones  in  their 
very  midst  who  fawn  over  them  and  call  them 
"'brother." 

Not  only  have  the  activities  of  these  men  brought 
dishonor  on  the  individual  members  of  the  newspaper 
profession  who  are  true  to  the  highest  ideals  and  best 
traditions  of  journalism,  but  also  upon  organization* 
whose  business  is  conducted  upon  the  highest  possible 
plane  of  honesty,  truthfulness  and  fairness. 

In  some  cases  the  practices  of  these  black  sheep 
have  actually  reached  the  level  of  blackmail  and 
plain  graft,  but  owing  to  the  absence  of  laws  for  the 
protection  of  the  press  as  an  institution,  they  continue 
to  carry  on  their  business  in  an  openly  brazen 
manner 

A  man  in  position  to  know  recently  estimated  that 
one  thousand  leaders  in  the  business,  industrial  and 
professional  life  are  paving  annual  tribute  to  these 
journalistic  parasites  under  the  impression  that  it  is 
eventually  going  to  find  its  way  into  the  hank  ac- 
■  i  nnts  of  reput  .bit  m  wspapi  i  nv  i  md  news  >api  t 
institutions.  A  favorite  method  is  to  play  on  tlie 
name  of  established  newspaper  institutions  in  order 
to  deceive  prospective  customers. 

Newspaper  men  would,  themselves,  l>e  shocked  if 
they  would  stop  to  consider  how  widespread  this 
practice  has  become  in  recent  sears. 

Many  men,  who  for  the  best'  interest  of  the  coun- 
try should  have  the  highest  rc«pect  for  the  news- 
paper profession,  hold  ii  in  contempt  because  of  their 
experiences  with  the  tribe  that  steals  from  behind 
the  mask  of  its  name. 

In  many  cities  there  have  been  spasmodic  efforts 
to  stamp  out,  or  at  least  expose,  such  dishonesty 
locally;  in  St.  Louis  the  American  Journalists'  As- 
sociation has  done  notable  work  along  this  line,  but 
this  is  not  enough. 

Washington  correspondents  occupy  an  enviable 
position  in  the  newspaper  profession ;  they  are 
looked  upon  as  leaders  jnJ  they  can  render  an  un- 
usual service  to  the  country  by  cleaning  their  own 
ranks  and  setting  an  example  for  the  rest  of  the 
country  by  the  establishment  of  a  standard  of  prac- 
tices that  will  protect  not  only  Presidents  and 
Cabinet  members,  but  all  others  from  the  un- 
scrupulous. 

THE  TIME  TO  DO  IT  IS  NOW. 


A  SALESMAN  can  sell  m.rc  guosls  if  he  starts 
working  early  and  quits  late  every  day.  By 
applying  the  samr  policy  to  advertising  the  wWe- 
asvakc  business  house  finds  the  customers  for  the 
salesman  ami  prevents  lost  motion, 

Vt'E  progress,  but  do  we  change?   The  subject  up 
i,,r  dl>f»i»0fl  at  the  first  dinner  of  the  Sphinx 
I  h  i.,  held  Iwriity-hve  years  ago,  was  "Are  Adver- 
li-iim  Kates  Too  High'"  The  answer,  as  it  was  in 

IK*,  is.  "No." 


RIAL 


What  do  wt  plant  when  we  plant  tht 
tree? 

We  plant  the  ship.  which  tt-ill  cross  the 
sea. 

Iff  plant  the  wast  to  carry  lite  sails; 
H  e  plant  the  planks  to  uilhstand  the 

gales— 

The  keel,  the  keelson  and  beam  and 

knee : 

We  plant  the  ship  when  we  plant  tht 
tree. 

What  do  we  plant  when  we  plant  the 
tree? 

We  plant  the  house  for  \ou  and  me. 
We  plant  the  rafters,  the  shingles,  the 
floors, 

We  plant  the  studding,  the  laths,  the 

doors. 

The  beam  and  siding,  all  parts  that  be: 
We  plant  the  house  when  we  plant  the 
tree. 

What  do  we  plant  when  we  plant  the 
tree? 

A  thousand  things  that  we  daily  see; 
W*  plant  the  spire  that  out-towers  the 

crag, 

We  plant  the  staff  for  our  country's  flag. 
We  plant  the  sixade,  from  the  hot'  sun 
free: 

We  plant  all  these  when  we  plant  the 
tree. — Hknry  Abbey. 


|)R  CHAKI.ES  B  P1NKHA.M,  secretary  of  the 
Board  of  Medical  Examiners  of  California,  is 
the  latest  recruit  to  ihc  growing  number  of  members 
of  the  medical  profession  who  beliese  that  adver- 
tising should  be  taken  up  to  combat  present  popular 
pubheuy  that  is  being  used  in  an  effort  to  break 
down  public  trust  in  the  practices  of  their  calling, 
He  did  not  over-state  the  case  when  he  told  the 
memhtrs  of  the  Council  on  Medical  Education,  meet- 
ing in  Chicago  this  week,  that  the  medical  profession 
should  educate  the  masses.  The  more  progressive 
physicians  have  realized  this  for  sonic  time  ami  the 
only  way  it  can  be  done  quickly  is  through  daily- 
newspaper  space. 


■pHKRE  are  bound  to  be  some  failures  during  a 
general  business  readjustment  and  the  only  in- 
surance that  you  ran  buy  against  being  ait!On|  them 
is  used  advertising  space. 
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INTERNATIONAL  SEES  THE  LIGHT 

PRESIDENT  P.  T.  DODGE,  of  the  International 
Paper  Company,  is  to  be  congratulated  upon  his 
quick  reaction  to  sentiment  among  the  publishers 
who  buy  his  paper  that  the  International's  double 
barrelled  option  on  prices  either  for  the  second  quar- 
ter or  the  remaining  nine  months  of  1921.  was  not 
calculated  to  give  them  the  benefit  of  descending 
prices. 

In  setting  the  International  price  for  the  months 
nf  April,  May  and  June  at  the  level  of  the  Canadian 
Expurt  Paper  Company,  $110  a  ton.  Mr.  Dodge  has 
arted  not  only  in  the  interests  of  his  customers  but 
also  in  those  of  his  own  concern.  One  of  the  outstand- 
ing evils  of  tlie  1920  market  was,  not  the  extremely 
high  price  of  paper,  but  the  fluctuations  of  the  price 
which  placed  publishers  not  protected  by  a  supply 
sufficient  for  their  needs  at  a  decided  disadvantage 
with  competitors  who  were  so  prutected. 

This  evil,  so  far  as  it  would  have  affected  cus- 
tomers of  the  International  Company  who  are  in 
competition  with  those  of  the  Canadian  Export  firm, 
is  avoided  for  the  next  three  months  by  the  Inter- 
national's latest  action. 

As  to  Option  "B"  in  the  International's  offer  of 
mid-February,  which  is  set  aside  by  President  Dodge's 
March  announcement,  there -seems  to  have  been  little 
doubt  in  the  minds  of  publishers.  Mr  Dodge's  state 
ment  that  "a  very  large  proportion"  of  the  company's 
customers  preferred  to  remain  on  the  quarterly  ad- 
justment basis  at  $114  a  ton  for  the  second  quarter, 
rather  than  tie  themselves  up  for  the  year  at  $110. 
indicates  that  most  of  the  publishers  concerned 
agreed  with  Eiiitok  ft  Plbushe*  that  the  Inter- 
national was  "digging  in"  and  that  the  interests  of 
newspapers  would  be  best  conserved  hy  disregarding 
the  paper  company's  expressed  solicitude  that  pub- 
lishers he  in  a  position  to  definitely  calculate  their 
costs  for  the  remainder  of  1921. 

Reduced  costs  are  what  publishers,  as  well  a-  the 
International,  arc  seeking  and  they  can  he  secured 
by  neither  in  the  presence  of  agreements  to  main- 
tain present  sales-price  levels  until  1922.  The  news- 
paper*, as  well  a*  tile  International,  are  to  lie  con- 
gratulated upon  the  latter'*  firm,  if  belated.  gTasp  of 
tins  truth. 


F)STM ASTER  GENERAL  HAYS  is  making  a 
very  good  beginning  in  putting  the  Postal 
Service  on  an  efficient  basis.  It  is  true  that  he 
has  not  yet  had  time  to  take  any  decisive  action,  but 
if  his  first  announcement  to  the  employees  of  the 
department  is  a  criterion  of  what  we  can  expect 
many  of  the  present  evils  should  disappear 
rapidly. 

Mr.  Hay*  display*  the  proper  conception  of  the 
purposes  and  functions  of  the  department  which  lie 
has  Iseen  selected  to  head  when  he  says: 

"The  Postal  establishment  is  nut  an  institution  for 
profit  or  politics,  it  is  an  institution  for  service,  and 
it  is  the  President's  purpose  that  every  effort  sbalt 
be  made  to  improve  that  service  Every  effort  shall 
h«  made  to  humanize  the  industry,  ljbor  is  not  a 
commodity." 

If  that  is  to  be  the  new  motto  in  operating  the 
department,  needed  improvements  in  service  are  sure 
to  result  immediately.  The  present  evils  of  the  ser- 
vice are  not  the  fruit  of  any  one  administration. 
They  are  the  fruits  of  twelve  years  of  disregard  of 
the  public's  right  to  service. 

That  Mr.  Hays  has  a  clrar  insight  into  the  present 
evils  of  the  service  i*  disclosed  by  his  reference  to 
the  human  element  that  is  such  an  important  clement 
in  the  handling  of  the  mails  Take  the  case  of  the 
New  York  office  a*  an  example.  A  large  part  of  the 
second  class  mail  originate*  here  and  has  Uvn  han- 
dled under  the  direction  of  a  man  who  after  forty 
years  of  service  ha*  Ik-mi  steadily  superseded  in 
power  and  position  and  unfairly  treated  in  salary 
adjustments  during  the  last  few  year*. 

In  Cutirtland  Smith,  the  new  First  Assistant  Post- 
rras-rr  General,  the  newspaper*  have  a  matt  who 
t'loroiiuhly  understands  their  postal  problem*  and. 
combined  with  the  first  announcement  of  his  chief. 
thc>  should  have  every  reason  to  feel  that  present 
w  rungs  that  have  hampered  them  in  the  condurt  of 
their  business  will  be  •  Illiterates). 
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PERSONAL 


IOIIN  R.  RATHOM.  editor  of  the 
Providence  Journal,  received  a  gold 
and  silver  loving  cup  March  5  at  a 
banquet  given  in  his  honor  by  the  direc- 
tor! uf  the  Journal  Company.'  The  oc- 
casion am  the  fifteenth  anniversary  of 
Mr.  Rathom's  connection  with  the  Jour- 
nal, to  which  paper  he  went  from  the 
Chicago  Record-Herald  in  1906,  There 
was  a  large  attendance  of  leading  citi- 
zens of  the  State.  Rt_  Ker.  James  De 
Wolf  Perry.  Bishop  of  Rhode  Island, 
and  Dr.  W.  II.  P.  Fauncc,  president  of 
Brown  University,  were  among  the 
speaker*.  Stephen  O.  Metcalf,  president 
of  the  company,  acted  as  loastmaster. 

Eric  \V.  Allen,  dean  nf  the  l>epart- 
ment  of  Journalism  at  the  University  of 
Oregon,  has  left  to  visit  schools  of 
journalism  throughout  the  East.  He  is 
also  attending  the  National  Editorial 
Association  at  St.  Augustine,  Fla.  E. 
E.  Hrodie,  nf  Oregon  City,  vice-presi- 
dent of  the  National  Association  is  also 
with  the  party. 

Robert  Kdwards,  editor  and  publisher 
of  the  Calgary  (Alta.)  Eye-Opener,  is 
^j  siting  Toronto  for  the  first  time  in 
years.  Other  prominent  newspapermen 
in  town  are  S.  Morgan  Powell,  dramatic 
critic  of  the  Montreal  Star,  and  John 
Nelson,  managing  editor  of  the  Vancou- 
ver ( B.  C. )  World.  The  former  is  here 
to  see  "Way  Down  East,"  Griffith's 
spectacular  film  play  which  Quebec's 
censors  refused  to  pass. 

J.  B.  Fleislier.  editor  nf  the  Japan 
Advertiser  and  the  Tranv Pacific  Maga- 
zine, in  Tokio.  spoke  at  a  meeting  in  the 
National  Arts  Club.  New  York,  Sunday 
i-vening.  In  copying  European  and 
American  methods  of  government,  he 
declared.  Japan  has  learned  militarism 
along  with  progress. 

W,  A.  Curley,  managing  editor  of  the 
Chicago  Evening  American,  delivered  a 
special  lecture  this  week  before  the  Jo- 
seph Medill  School  of  Journalism  stu- 
dents and  their  friends  on  "The  Field 
<»f  the  Metropolitan  Evening  Newspa- 
I>er."  This  was  the  second  of  a  series 
of  lectures  arranged  to  supplement  the 
school's  regular  course. 

Cyrenus  Cole,  editor  of  the  Cedar 
Rapids  <Ta.)  Republican  and  Times,  has 
been  elected  chairman  nf  the  executive 
committee  of  the  agricultural  bureau  of 
the  local  Chamber  of  Commerce. 

E.  M.  Carr.  editor  of  the  Manchester 
(la.)  Democrat,  has  resigned  as  post- 
master here,  a  position  he  has  held  for 
the  last  six  years. 

W.  Y.  Morgan,  editor  and  publisher 
of  the  Hutchinson  (Kan.)  News,  is  on 
B  trip  to  the  West  Indies,  where  he  will 
sjK*ml  several  weeks, 

John  J.  Williams,  managing  editor  of 
the  Joplin  (Mo.)  Herald,  and  Mrs.  Mary 
Way  Coffee  were  married  recently,  The 
groom  is  State  commander  of  the  Amer- 
ican Legion  in  Missouri. 

Clyde  E.  Mutchmore,  managing  editor 
>->f  the  Pnnca  City  (Okla.)  Daily  News 
and  vice-commander  of  the  Oklahoma 
\meriean  Legion,  is  our  of  the  Snoner 
State  newspapermen  leading  in  Ihe  cam- 
l  *i  ign  against  the  non- Partisan  League. 


IN  THE  EDITORIAL  ROOM 

Frank  C.  Gilchriese.  formerly  of  the 
Buffalo  Commercial  city  staff,  is  now 
on  the  copy  desk  of  the  Buffalo  En* 
qttirer 

George  Obenaucr.  formerly  of  the 
Ititffaln  Evening  News  spurt  department, 
got  back  into  newspaper  work  long 
enough  to  cover  the  American  Bowling 
("oiitfrr«s  meet  at  Buffalo  for  the  Asso- 
ciated Press  and  for  the  Buffalo  Ex- 
press, 


Hector  B.  McKinnon.  for  the  past 
eight  years  on  the  agricultural  pages  of 
the  Toronto  Globe,  is  now  representing 
that  paper  in  the  press  gallery  of  the 
Ontario  Legislature.  Gordon  Smith  re- 
mains nn  the  farm  pages  and  is  assisted 
by  his  father.  W.  L.  Smith. 

W.  E  McTaggart,  of  Vancouver,  is 
filling  the  editorial  chair  of  the  Vernon 
(B  C.)  News,  while  J.  A.  McKelvie, 
M.  P.,  its  editor,  is  attending  the  ses- 
sions of  the  House  of  Commons  at 
Ottawa. 

William  Philip  Simms.  who  is  on  his 
way  to  the  Far  East  for  the  United 
Press,  was  a  guest  of  the  British  Colum- 
bia Institute  of  Journalists  at  Vancouver 
recently.  Mr.  Simms,  through  his  work 
at  British  General  Headquarters  during 
the  war  for  the  U.  P..  is  well  acquainted 
with  British  and  Canadian  newspaper 
men. 

Miss  Mae  Norton,  a  writer  on  the 
Portland  (Ore.)  Telegram,  and  Brod- 
erkk  O'Farrell,  an  actor  of  the  Baker 
stock  company  of  the  same  city,  are 
engaged  and  their  marriage  will  occur 
in  June. 

Dale  Wilson,  late  of  the  Minneapolis 
Tribune,  is  reading  copy  for  the  St. 
Paul  Daily  News. 

Spencer  Bull,  of  the  Chicago  Tribune, 
and  Hudson  Hawley,  of  the  United 
News,  are  recent  additions  to  the  staff 
of  American  correspondents  in  Paris, 
and  have  joined  the  Anglo-American 
Press  Association. 

Henry  \V.  Francis,  Paris  correspond- 
ent of  the  Cross-Atlantic  Newspaper 
Service,  will  arrive  in  New  York  about 
March  12  on  the  France,  He  will  return 
to  Paris  ten  days  later,  taking  with  him 
liis  four-year-old  son,  Philip,  whom  he 
has  not  seen  for  nearly  two  years. 

Henr>  Noble  Hall  has  been  appointed 
Paris  correspondent  of  the  ForeUtn 
Press  Service,  Inc.  William  G.  Shep- 
herd. European  manager  of  the  service, 
is  now  in  Berlin  organizing  the  Berlin 
bureau. 

Charles  N.  Fiedelson,  former  judge 
of  the  juvenile  court  at  Savannah,  Ga-, 
and  for  the  past  year  editor  of  the  Wil- 
mington (N.  C.)  Star,  expects  tu  shortly 
return  to  Savannah  to  resume  the  prac- 
tice of  law.  He  has  resigned  as  editor 
of  the  Star. 

H.  L.  Watkins,  who  for  the  past  sev- 
eral years  has  been  editor  of  the  Pen- 
sacola  (Fla.)  Journal,  has  resigned  and 
i-  again  in  the  editorial  department  with 
ihe  Columbus  (fla.l  I-edgcr.  in  charge 
of  its  "Vanity  Fair"  department. 

Sean  Conway,  lately  court  reporter 
ami  editorial  writer  for  the  Bridgeport 
(Conn.)  Star  has  resigned  and  will  tour 
the  L'nited  States  under  the  auspices  of 
the  Friends  of  Irish  Freedom. 

Miss  Elida  Bedell,  formerly  featun- 
writer  for  the  Bridgeport  (Conn.)  Sun 
day  Post  and  lately  engaged  in  special 
nriting  in  New  York  City,  is  back  in 
BridgeDOrt  as  editor  nf  the  Times'  movie 
page. 

Norman  Shannon  Hall,  former  lieu- 
tenant with  the  Yankee  division  over- 
seas, has  resigned  as  police  reporter  for 
the  Bridgeport  (Conn.)  Post  and  will 
write  for  service  men's  publications. 

Harry  Hansen,  literary  editor  of  the 
Chicago  Daily  News,  was  one  of  the 
week's  visitors  to  New  York. 

Edward  M.  Perkins,  editor  of  the  Lc- 
Roy  (N.  Y.)  Gazette-News,  accom- 
panied by  Mrs.  Perkins,  is  enjoying  a 
winter  vacation  in  Florida, 

Annesly  Burrows,  blind  author  and 
former  Detroit  nrwsiiajK-rfnan.  now  liv- 
ing in  Barrie.  Ont ,  has  suffered  a  para- 
lytic stroke  and  U  critically  ill,  accord- 
ing to  word  just  received  by  relatives 
in  I  letrnit, 

Thomas  F.  Flaherty,  lately  with  the 
Bridgeport    (Coast.)    Times,   has  «uc- 


FOUCS  WORTH  KNOWING 


C  L.  Fississ 


£•   L.  PERKINS,  founder  of  the  Per- 
*  kins  Service  for  promoting  classi- 
fied   advertising,   has    been  appointed 

classified  adver* 

tising  director  of 

the   New  York 

American  and 

the  Chicago 

Herald  -  Exam- 
iner.   He  will 

continue  the 

Perkins  Service. 

with  main  offices 

in  New  York, al- 
though he  is  not 

yet  ready  to 

name  the  active 

manager. 

Mr.  Perkins,  who 
edits  the  classified  advertising  depart- 
ment news  of  Eoiroa  &  Pcslishex,  has 
seen  service  with  the  Hearst  newspapers 
l>e fore.  A  native  of  Indiana,  he  started 
newspaper  work  as  a  carrier  for  the  In- 
dianapolis News,  attended  Letand  Sun- 
ford,  Jr.,  University  in  California, 
worked  for  the  college  daily  and  as  cor- 
respondent for  San  Francisco  papers 
and  spent  his  vacations  on  daily  papers 
in  Uakerifield. 

After  being  graduated  he  started  an 
advertising  service  agency  in  Los  An- 
geles and  became  interested  in  "want 
ads."  He  joined  the  classified  staff  of 
the  Los  Angeles  Examiner,  spent  several 
years  is  assistant  classified  manager,  rose 
to  the  head  of  the  department  and  then 
was  called  to  New  York  to  take  charge 
of  classified  for  the  American.  While 
with  the  American  he  was  sent  on  tem- 
porary missions  to  the  other  Hearst 
papers  to  build  up  their  classified  depart- 
ments. After  several  years  he  joined 
the  Chicago  Daily  News  as  Counsellor 
and  classified  sales  promoter,  then  went 
with  Grieg  &  Ward,  Inc..  as  manager  of 
its  newspaper  promotion  department. 
He  started  the  Perkins  Service  over 
a  year  ago.  was  the  chief  organiicr  of 
the  National  Association  of  Newspaper 
Classified  Managers. 


ceeded  Norman  S.  Hall  M  the  staff  of 
the  Bridgeport  Post. 

Frank  Poeton.  of  Chicago,  is  now  con- 
nected with  the  editorial  staff  of  the 
Eastern  Underwriter,  New  York. 

Miss  Dorothy  King,  formerly  of  the 
Springfield  Republican  and  later  of  the 


advertising  department  o(  Forbes  Jt 
Wallace  Department  Store,  Springfield, 
Mass,  has  rejoined  the  staff  of  the  New 
Bedford  (Mass.)  Standard,  succeeding 
Celian  Ufford  on  the  copy  desk. 

Celiati  Ufford,  of  the  New  Bedford 
Standard  staff  lias  abandoned  newspaper 
work  to  enter  the  Unitarian  ministry 
He  will  take  up  his  studies  at  the  Theo- 
logical Seminary  at  Meadville,  Pa.,  on 
March  12. 

Charles  G.  Duffy,  of  the  Aroostuok 
Daily  News  of  Honlton,  Me.,  has  joined 
the  staff  uf  the  New  Bedford  Standard. 

George  A.  Hough,  Jr..  news. editor  of 
the  New  Bedford  Standard,  came  to 
New  York  March  5  to  attend  the  annual 
New  York  World  staff  dinner. 

Edward  McKeruon,  New  England 
correspondent  of  the  Associated  Press, 
and  others  from  the  Boston  office  were 
the  guests  of  Benjamin  H.  Anthony, 
publisher  of  the  New  Bedford  Standard, 
March  II.  The  Associated  Press  men 
will  be  the  guests  of  honor  at  a  dinner 
given  by  Mr.  Anthony  at  the  Wamsutta 
Cluh. 

Thomas  Walker,  formerly  of  the 
Brockton  <Mass.)  Times,  has  joined 
the  copy  desk  staff  of  the  Bostnn  Herald. 

Frank  McDermott  has  resigned  from 
the  staff  of  the  Worcester  (Mass.)  Tele- 
gram and  has  rejoined  the  Brockton 
Enterprise. 

D.  Murray  T ravers,  formerly  man- 
aging editor  of  the  Fitchhurg  (Mass.) 
News,  has  resigned  as  assistant  city 
editor  of  the  Brockton  Enterprise  and 
wilt  become  county  editor  of  the  Worces- 
ter Telegram. 

James  H.  Burke,  sporting  editor  of  the 
Brockton  (Mass.)  Enterprise,  has  been 
forced  to  take  a  vacation  owing  to  his 
health.  Robert  Riordan  is  substituting 
during  his  absence. 

Edwin  G.  Lawrence,  at  one  time  spe- 
cial writer  for  Women's  Wear,  New 
York,  and  recently  associate  editor  of 
the  Alhol  (Mass.)  Chronicle,  has  been 
engaged  as  editorial  writer  on  the  Miami 
(Fla.)  Herald.  Mr.  Lawrence  is  an 
author  of  books,  "Sidelights  on  Shake- 
speare" being  his  latest  production. 

Wallace  Thompson,  former  reporter 
on  the  old  Topcka  (Kas.)  Herald,  later 
with  the  Topeka  Capital,  and  for  the 
na«t  ten  wars  a  resident  of  Mexico,  lias 
written  a  book.  "The  People  of  Mexico." 

Miss  Mary  Tucker,  University  of 
Columbia  School  of  Journalism  gradu- 
ate and  for  the  past  year  a  writer  on  the 
Vogue  staff,  has  hern  made  Washington 
i  I  oiid »«,',.'  nn  fage  35) 
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SHOULD  NEWSPAPER  OR  AGENCY  PAY 
FOR  THE  TELEGRAMS? 


ONE  of  the  state  vice-presidents  has 
raised  a  mighty  important  question 
as  to  newspaper  publishers  who  are 
paying  for  telegrams  lent  by  ad- 


As  be  points  out  in  a  letter  written 
recently  to  M.  E.  Foster,  president  of 
the  Houston  Chronicle  and  chairman  of 
the  committee  of  agency  relations  of  the 
National  Association  of  Newspaper 
Executive,  tile  expense  in  one  instance 
is  apparently  trivial,  but  in  the  multi- 
tude of  cases  during  the  year,  the  ex- 
pense is  quite  considerable. 

This  is  one  of  the  questions  to  be 
taken  up  at  the  joint  session  of  the 
National  Association  of  Newspaper  Ex- 
ecutives with  the  American  Association 
of  Advertising  Agencies  at  tbe  Atlanta 
Convention. 

Following  is  his  letter  to  Mr.  Foster: 

"1  am  just  wondering  what  is  your 
policy  with  reference  to  telegrams  to 
and  from  advertising  agencies.  Think 
we  might  do  some  valuable  work  in  this 
connection  through  you  as  chairman  of 
the  Committee  of  Agency  Relations  of 
the  Association  of  Newspaper  Execu- 
tives, particularly  in  our  joint  session 
with  the  Four  A's  at  Atlanta.  In  all 
my  experience  with  advertising  agencies 
in  the  exchange  of  telegrams,  I  do  not 
recollect  a 
- 


agency  has  prepaid  a  telegram,  regard- 
less of  the  need  for  tbe  message." 

It  has  been  my  policy  in  making  in- 
quiries of  agencies,  in  fact,  practically 
all  business  transacted  by  wire,  to  pre- 
pay my  messages,  Hut  the  reply  invari- 
ahly  cranes  back  collect.  This  morning 
we  had  a  request  from  an  agency  to 
r  not  we  had'  re- 
ld  instructions,  to 
which  I  replied  prepaid  that  we  had  nut 
and  then  had  another  wire  from  them 
collect  giving  revised  instructions  so 
they  could  get  an  insertion  of.  this  copy 
tomorrow. 

"This  looks  to  me  like  one  sided 
business,  and  while  I  think  the  pub- 
lishers ought  to  pay  their  share  of  tele- 
gram tolls  in  the  exchange  of  messages 
it  looks  to  me  as  if  the  agencies  ought 
to  be  willing  to  hear  at  least  a  portion 
of  the  burden,  particularly  when  the  ex- 
change of  telegrams  is  caused  by  an 
error  or  oversight  that  occurs  within 
the  agency  itself. 

"This  expense  in  one  instance  is  ap- 
parently trivial,  but  in  the  multitude  of 
cases  during  a  year,  the  expense  is  quite 
considerable  and  1  believe  we  ought  to 
take  it  up  and  endeavor  to  get  mem- 
bers of  the  Four  A's  to  instruct  their 
subordinate;,  to  take  care  of  a 
nf  these  tolls." 


nal-Timcs  j  W.  G.  Johnson,  advertising 
manager,  Jackson  (Miss.)  Daily  News; 
M.  E.  Foster,  publisher,  Houston 
Chronicle. 

George  M.  Burbach.  advertising  man- 
ager, St.  1-ouis  Post- Dispatch ;  Jason 
Rogers,  publisher,  New  York  Globe ; 
Ben  F.  Lawrence,  business  manager, 
Indianapolis  Star;  J.  1-  Horn,  manager. 
Rocky  Mount  (N.  C.)  Telegram;  F.  T. 
Carroll,  advertising  manager,  Indian- 
apolis News;  Charlie  Miller,  business 
manager.  Atlanta  Georgian-American ; 
Fred  Millis,  secretary-treasurer.  National 
Association  of  Newspaper  executives 
and  of  the  Indianapolis  News  or 


Bert  N.  Garstin  has  extended  an  in- 
flation to  the  directors  and  vice-presi- 
dent* to  be  the  guests  of  the  Louisville 
Courier-Journal  and  the  1/misville 
Times  at  a  dinner  Sunday  evening. 
"I  will  be  glad  to  make  hotel  reserva- 
tions lor  any  of  the  officers  who  will 
wire  me,"  writes  Mr.  Garstin. 


NOT  ENOUGH  SELLING 


A  RECENT  check-up  in  the  advertis- 
ing  department  of  a  large  news- 
paper, which  is  now  carrying  one  of 
the  largest  volumes  of  automobile  ad- 
vertising, shows  how  loosely  organised 
the  average  advertising  department  is. 
In  this  particular  paper  there  were  only 
112  listed  prospects  nr  advertisers  who 
would  use  cither  display  or  classified. 
Yet  this  paper  for  a  number  of  years 
has  led  in  practically  every  class  in  au- 
tomobile volume. 

A  thorough  analysis  of  the  field 
showed  that  there  were  more  than  600 
individual,  or  firms  in  that  particular 
city  who  could  advertise  automobiles  or 
automotive  accessories  in  that  particu- 
lar paper  with  profit.  This  shows  that 
merely  the  surface  was  being  touched ; 
the  newspaper  mi  not  going  after  busi- 
ness as  the  avcrane  distributor  of  a 
food  product  would.  1921  intensive  sell- 
mi!  methods  were  not  cmptoved. 

This  condition  is  pretty  well  over  the 
country.  For  some  reason  or  other  the 
average  newspaper  advertising  manager 
has  not  been  able  to  organize  in  such 
a  way  as  to  go  after  business  aggres- 
sively. There  are  very  few  cities  in  the 
country  where  the  field  is  being  actu- 
ally combed. 


waukre  Journal;  II  S.  Omlon.  adver- 
ti'ing  manager.  Grand  Rapids  (Mich.) 
Press;  Battle  Creek,  advertising  man- 
ager, Banner  Publishing  Company, 
Nashville,  Tenn. ;  Bert  N.  Garstin,  husi- 
ntss  manager,  I  .ouisvill  c  Couricr-Jour- 


RETAILERS  NEED  EDUCATION 

I>  C  DOW,  business  manager  of  the 
*  Sioux  Falls  Argus-Leader,  writes 
that  local  merchants  are  getting  together 
in  his  city  to  make  a  concerted  effort  to 
force  reductions  in  local  advertising 
rates.  The  situation  in  Sioux  Falls  is 
similar  to  many  other  cities  over  the 
country.  The  New  Orleans  and  the 
Peoria  (HI.)  papers  have  just  gone  in  a 
controversy  with  local  merchants. 

It  is  all  a  matter  of  presenting  the 
facts  to  the  retail  merchants.  One  must 
appreciate  that  with  decreasing  costs  in 
practically  every  other  commodity  that 
merchants  naturally  would  expect  re- 
ductions in  advertising  rates.  When  the 
facts  of  labor,  white  paper  and  over 


V 

t 

... 

eat. 
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THAT  MARCH  20 

AMONG  the  officers  of  the  Associa- 
I  inn   w  ho  have  written  or  wired 
that  they  will  be  present  at  the  I.nuis- 
ville  conference  on  Marrh  20th  aTc : 

M.  S.  Knight,  advertising  manager, 
Richmond  (Va. )  Times  Di*|>atch ;  L. 
A.  Webster,  assistant  publisher,  Mil- 


¥N  EDITOR  &  PUBLISHER  for  January  15  an  article  on  this  page  compand 
present  business  conditions  with  those  after  the  Civil  War.  Here  is  a  chart 
that  graphically  illustrates  how.  following  the  Civil  War,  prices  declined,  much 
as  they  arc  doing  now.  This  chart  will  be  very  similar  to  the  one  that  could  be 
made  up  for  15  or  20  years  following  the  Napoleonic  War. 

Cummodity  prices  over  the  country  in  the  next  decade  ur  two  will  follow  very 
largely  this  line,  if  what  has  happened  in  the  pas!  may  Ik-  taken  as  an  index  of 
what  will  happen  now.  The  rises  and  falls  may  not  lis-  identical,  The  i>eriod  may 
not  extend  over  so  many  years.  We  may  not  find  tile  sharp  changes  because  of 
the  elasticity  of  the  present  financial  system. 

But  a  conclusion  mav  ssfrlv  he  drawn  that  for  several  years  to  come  in  suc- 
cessive rh.wnward  and  upward  movements,  the  downward  movements  will  be 
grcarcr  and  will  last  longer. 

Newspapers  of  the  country  should  join  in  getting  this  true  state  of  affairs 
"oyer"  with  both  the  manufacturer  and  the  retailer.  More  than  ever  before  will 
quick  turnover  be  the  key  to  merchandising  success. 

The  local  newspaper  representatives  should  urge  the  rerailers  to  clean  out  their 
present  stock  by  usirui  dominant  sales  copy  and  to  start  in  immediately  on  a 
system  Tif  merchandising  by  which  they  hnv  advertised  goods  and  sell  in  quick 
rotation.  The  same  should  be  true  of  manufacturers.  Quick  «alcs  M  as  not  to  be 
caught  in  the  falling  market  should  be  the  keynote  of  the  selling  organization 


Criticism    of  ana 
facia  ar 
should  ba 


STILL  TURNING 


¥N  a  letter  from  W.  G.  Bryan. 

expressing  regret  that  he  will 
not  be  able  to  attend  the  Louis- 
ville conference  of  the  officers  of 
the  National  Association  of 
Newspaper  Executives,  he  says: 
"As  you  know,  we  now  have  on 
a  national  campaign  to  stabilise 
and  revitalize  business  conditions 
through  newspaper  advertising. 
The  campaign  lias  reached  tre- 
mendous proportions  in  that  it  is 
appearing  in  newspapers  with  a 
circulation  of  more  tlian  5.000.000 
daily,  thus  reaching  homes  where 
necessities  and  luxuries  are 
bought  for  practically  25.000.000 
people. 

"1  wish  you  and  the  other  fel- 
low, good  luck,  and  I  know  that 
whatever  you  do  will  be  just  the 


head  costs  are  presented  in  a  business 
way  to  tin-  merchants  there  can  be  only 
onr  answer  from  them  if  they  havr  any 
sensr  of  fairness  whatever. 

Charlie  Miller,  president  of  the  Na- 
tional Association  of  Newspaper  Execu- 
tives, expects  the  rate  question  to  be  one 
of  the  most  interesting  phases  of  news- 
paixr  management  which  will  be  dis- 
cus til  at  th>.  Atlanta  convention. 


WANT  TO  SELL? 

'J'HE  office  of  secretary-treasurer  of 
the  National  Association  of  Newspa- 
per Executives  has  the  name  of  a  man 
who  wants  to  buy  outright  a  newspaper 
or  to  com  p  i  it  through  a  stock  company. 
This  man  is  interested  in  a  proposition 
that  will  net  him  at  least  $5,000  a  year. 

PROSPERITY  IN  1921  FOR 
FIGHTERS,  SAYS  AYER  HEAD 

PORTLAND,  Ore— Firms  that  are 
sufficiently  aggressive  in  their  fight 
tor  business  will  rind  1921  a  prosperous 
year,  in  the  opinion  of  Wilfred  W.  Fry. 
executive  head  of  the  advertising  hou«e 
of  X.  W.  Aver  vt  Son.  Mr.  Fry  has  just 
hern  making  his  first  visit  to  the  Pacific 
Northwest. 

"The  war  left  business  in  an  hysterical 
condition."  said  Mr.  Fry  in  an  inierview. 
"Following  the  armistice  there  was  what 
I  would  call  a  sellers'  market:  everyone 
bought  everything  wildly.  That  demor- 
ali/i-d  the  sales  staffs  of  many  a  big 
institution,  for  it  was  easy  to  dispose  of 
goods.    Thai  followed  the  depression. 


"I  think  1921  will  be  satisfactroy  to 
the  men  who  work  for  success.  Some 
men  in  a  period  like  this  sit  -<till  and  wait 
for  things  to  'turn  up.'  Others  devote 
their  energy  towards  making  things  het 
ter.  I  meet  a  good  many  big  executives 
and  it  is  the  general  opinion  among  them 
that  the  man  who  is  going  to  win  in  the 
long  run  is  the  man  who  capitalizes  his 
liabilities  and  makes  assets  of  them." 

ANOTHER  NEW  MEMBER 

yHK  Shawnee  (Ok1a.)  News  is  an- 
other new  member  of  the  National 
Association  of  Newspaper  Executives. 
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RIGHT  OF  REPLY  LAW 
VEXES  FRENCH  PRESS 


Mas-  Ignore  Work*  of  Living  Author*. 
Who    Cm    Aiuwer  Unfavorable 
Criticism*  at  Length  in  Criti- 
cistnf  Journal* 

i5f«i*l  U 

Paw*.— French  newspapers  may  re- 
fuse to  print  any  notice*  of  theatrical 
productions,  at  lean  of  those  by  living 
authors.  M  the  rr«ult  of  the  judgment 
given  in  favor  of  two  joint  authors 
against  a  critic.  The  affair  arises  out 
of  what  is  known  in  France  as  "llie 
rial)!  of  reply,"  that  is,  the  right  given 
by  the  law  to  any  one  who  has  been 
mentioned  in  print  to  reply  in  the  same 
publication,  at  the  same  length  (if  he 
needs  more  space  he  must  pay  for  it  at 
advertising  rates  hut  the  publication 
cannot  refuse  insertion),  and  his  reply 
mu<t  be  printed  in  the  same  type  and 
appear  in  the  same  place  as  the  original 
article  to  which  he  replies. 

Two  authors,  one  an  actor,  the  dean 
of  the  National  Theatre,  the  Comcdie 
Franchise,  produced  at  that  theatre  a 
translation  of  Aeschylus'  tragedy,  "The 
Persians,"  and  invited  the  Revue  des 
Deux  Monde*  to  send  its  critic.  This 
&.rave  review,  in  comparison  with  which 
the  heaviest  American  review  would  ap- 
pear frivolous,  sent  Rene  Doumic,  mem- 
ber of  the  FVcnCh  Academy,  and  direc- 
tor of  the  mngarinc.  Mis  notice  failed 
In  find  approval  with  the  authors,  who 
summoned  him  to  insert  their  reply.  The 
director  refused,  summonses  were  issued 
and  the  cane  was  tried. 

The  Review  pleaded  that  the  authors 
having  invited  it,  by  sending  tickets,  to 
Kive  its  opinion  of  the  play,  had  thereby 
laritly  accepted  it*  critic's  ju< 
renounced  the  right  of  reply. 


The  court  held  that  the  right  of  reply 
was  absolute  anil  commanded  the  Review 
to  insert  the  author's  rejoinder,  with  a 
penalty  (or  noir insertion  after  a  certain 
time 

The  Association  of  the  Paris  I'ress 
urgent  meeting  to  discuss  this 
and  the  probability  of  all  pap- 
to  agree  to  abstain  from  noticing 
new  plays  was  at  once  mooted.  The 
association  however,  did  not  at  once  de- 
cide in  favor  of  this  step,  but  appointed 
a  sub  committee  to  take  steps  to  have 
the  law  altered  so  as  to  limit  the  right 
to  reply,  by  a  clause  that  "any  one  who 
by  publication,  representation,  interpre- 
tation or  exhibition  of  any  work,  shall 
have  appealed  for  judgment  by  the  pub- 
lic, can  only  exercise  the  right  of  reply 
tu  a  criticism  if  the  writer  ha>  attacked 


The  Review,  it  is  understood,  will  ap- 
eal  the  case. 


'  Yes,  indeed,  that  Airedale  of  mine. 
Dan,  is  a  great  old  dog.  Sure,  he  goes 
up  with  us  almost  all  the  time.  How 
does  he  like  flying?  Oh,  it  doesn't 
bother  him  in  the  least.  He  curls  up 
and   goes  to   sleep  at   my   feet  and 

the  two  of  ifs  go  around  to  the  lire 
boon  in  the  evening  and  he  stretches 
rut  on  the  floor  for  a  nap  while  I  try 
my  hand  at  pinochle.  We  always  make 
sure  that  he  is  in  the  machine  when 
we  know  that  we  have  to  make  a  land- 
ing and  get  a  picture,  because  I  leave 
him  in  charge  of  the  "boat'  and  there 
i*n't  anybody  who  dares  go  near  it." 

"Dan"  is  a  good,  big,  husky  Airedale, 
and  possesses  all  the  usual  good  quali- 
ties characteristic  of  a  dog.  But  be- 
cause of  something  he  did  two  or  three 
years  ago.  he  is  not  only  a  privileged 
member  of  Capt.  Striker's  household. 


but  occupies  a  \  fl  v  M  I'll:  sj"  it  in  the 
captain's  heart. 

At  the  time,  the  captain  was  living 
down  in  Maryland;  one  summer  day  his 
live-year-old  boy,  along  with  two  other 
children,  was  playing  on  a  raft  in  a 
stream.  Thoughtlessly  the  three  chi'- 
dren  got  over  to  one  side  of  the  raft 
and  they  were  capsired.  Dan.  the 
Airedale,  was  with  them,  and  swam 
over  to  the  Stryker  boy,  got  hold  of  the 
lad's  clothing  in  his  teeth  and  after  a 
hard  battle,  succeeded  in  bringing  the 
little  frllow  safely  a«horc.  Several 
times  during  the  swim,  the  dog  lost  his 
hold  and  in  renewing  it  torr  the  flesh 
of  the  child's  shoulder  'lightly.  But 
those  injuries  served  but  to  more  deeply 
impress  upnn  Capt.  Stryker  the  courage 
and  determination  of  the  dog.  The 
other  two  children  were  drowned,  and 
but  for  "Dan,"  the  captain's  boy  would 
hase  met  a  similar  fate. 


Honolulu  Newspaper'*  Appointment 

Chicago — Cruse  Carriel,  automobile 
editor  of  the  Honolulu  Pacific  Com- 
mercial Advertiser,  has  been  appointed 
advertising  manager  Mr.  Carriel  was 
for  two  and  a  half  years  retail  sales 
manager  of  the  Public  Service  Com- 
pany, of  Northern  Illinois,  here. 


riences  is  harder  than  pulling  teeth. 
Like  most  people  who  have  faced  dan- 
ger and  death  un  innumerable  occa- 
sions and  proved  their  courage  times 
without  number,  he  is  an  exceedingly 
modest  fellow,  and  when  asked  to  tell 
something  about  his  experiences  in  the' 
air,  he  is  likely  to  reply  in  some  such 
manner  as  this : 
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MAKING  CLASSIFIED  PAGES  PAY 


of   Educe  k   Publitker  conducted  br  C.   L  Perkins,  esgesriw 
of  ik*  A.,  ...:»,    o(  Newspaper  Ciiiauied  Adyertinng  Kiiiim,  You 


AWAY  WITH  A 
IJOW  often  have  you  heard  some  ad- 

vertiser  say,  "I  don't  like  the   , 

it'*  too  independent."  Every  successful 
newspaper  has  been  accused  in  that  way 
of  a  lack  nf  consideration  fur  it*  adver- 
tiser* Of  course,  the  accusation  is  false. 
Yet  the  reputation,  if 
can  prove  detrimental. 

Recently  the  writer,  visiting  the  clas- 
sified advertising  manager  of  a  large 
Eastern  newspaper,  was  interrupted  in 
his  conversation  by  an  irate  person  flying 
into  the  office  demanding  to  know  why 
his  want  ad  could  not  be  run  in  tkc  way 
he  wanted  it.  In  anger  and  profanity, 
he  declared  tliat  as  long  as  he  |>aid  for 
the  advertisement  with  his  money  he 
didti't  see  any  reason  why  the  paper 
should  he  so  iiHlriientlrnt  and  refuse  to 
print  it  according  to  his  wishes, 

The  classified  advertising  manager  had 
thr  visitor  sit  down  —patiently  listened 
to  his  story  and  then  carefully  and  smil- 
ingly explained  why  the  paper  had  a 
rule  which  prevented  its  doing  the  thing 
demanded  by  the  advertiser.  At  the  end 
of  ten  minutes  the  once  angry  visitor 
left  happy— he  hail  a  smile  on  his  face 
ami  placed  his  copy  in  accordance  with 
the  rules. 

"When  possible,"  said  the  classified 
manager.  "I  sec  all  people  that  come  into 
the  office  with  complaints  and  I  :ilwa>s 
make  it  my  business  to  send  them  away 


with  a  smile.  One  knocker  can  undo  the 
work  of  a  dozen  boosters." 

All  of  which  forces  the  conclusion  that 
it  is  not  a  newspaper's  rules  that  give 
it  a  reputation  fur  disregarding  the  ad- 
vertiser's rights,  but  its  methods  uf  en- 
forcing them. 

Thrre  are  certain  rules  and  regulations 
concerning  classified  advertising  in  force 
on  every  successful  want  ad  medium. 
Also  in  most  every  city  there  is  a  news- 
paper which  deliberately  breaks  all  the 
common  established  rules  of  good  clas 
sines!  practice  in  an  effort  to  gain  favor 
with  its  advertisers  These  papers  are 
the  unsuccessful  classified  mediums,  and 
naturally  one  of  the  reasons  is  that  they 
do  not  force  their  advertisers  to  do  the 
things  that  make  classified  advertising 
profitable. 

Some  of  these  rules  bear  on  the  sub- 
ject of  classification  and  they  are  fre- 
quently displeasing  lo  certain  advertis- 
ers who  do  not  realize  the  fundamental 
reason  for  the  power  of  want-ads — that 
is  the  fact  that  they  are  classified. 

Just  af  the  present  time,  advertisers  in 
unusually  Urge  numbers  seem  In  be  de- 
manding various  kinds  of  mis-classifica- 
tion apparently  in  an  effort  to  overcome 
economic  conditions  caused  hy  the  pres- 
ent busine's  adjustment. 

In  the  East,  one  powerful  want-ad 
medium  has  very  strict  rules  concern- 
ing classification  and  generally  sneaking 
these  are  strictly  enforced.  However. 


call  a  department  meeting  to  explain  the 
importance  and  reason  for  the  rules, 
having  found  numerous  cases  of  error  in 
classifying. 

A  salesman  of  insurance  policies,  pay- 
ing accident  and  sicsness  benefits,  realiz- 
ing the  psychology  of  reaching  people 
out  of  employment  slipped  into  the  Help 
Wanted  columns  with  the  following: 

US'  weekly  raid  men  and  women  tor  sick, 
tie**  or  accident.  Cost  fjo  *  year.  fad. 
dress I 

L'nder  the  heading  Situations  Wanted, 
an  electrical  wiring  c-,:npany  lial  suc- 
ceeded in  placing  an  advertisement  read- 
ing i 

Electrician,  did  you  uyr  I'll  telt  the 
work!.  Eilbrr  |ub  or  contract.  Price 
right.  (address) 

A  firm  of  painters  had  a  similar  ad- 
vertisement offering  to  do  painting  and 
papcrhanging.  which  they  had  iiecti  al- 
lowed to  place  under  the  same  hr.idmg. 

This  paper  has  a  rule  requiring  all 
domestic  help  advertisements  to  begin 
with  the  word  "Housework,"  yet  in  the 
same  issue  containing  the  above  adver- 
tisements was  copy  with  the  key  word 
"Maid"  and  "Girl." 

Advertisers  seeking  agents  to  sell 
on  a  purely  commission  basis  or  to  buy 
merchandise  outright  and  resell  it  had 
also  been  able  to  get  into  the  Help 
Wanted  columns. 

Those  who  have  studied  classified  ad- 
vertising and  uncovered  the  underlying 
principles  which  make  it  a  useful  puWie 
serviee  in  every  cummunity  realize  that 
it  is  the  grouping  of  the  related  adver- 
tisement in  logical  classifications  for  the 
benefit  of  the  rrader  tliat  makes  Want- 
ads  profitable  to  advertisers.  This  is 
the  fust  fundamental  of  classified,  yet 
many  advertisers  seek  to  ignore  it  and 
many  newspapers  permit  thrm   to  by 


Not  long  ago  a  newspaper  printed  a 
promotion  advertisement  urging  its  read- 
ers to  consult  its  Help  Wanted  columns 
when  seeking  a  position.  One  reader, 
who  followed  the  suggestion,  wrote  to 
the  paper  as  follows : 

•to  a  recent  tune  nt  yuor  !"»t>«.  I 
imlril  ill  [  ;  u-  own  silver)  *<hi-tiu 
silvikioc  Ihoae  seeking  employment  to  read 
your  Help  Wanted  columns.  Being  in 
the  market  for  a  position,  my  natural  in 
clinalton  was  to  consult  the  trant  »il  Cat- 
alan of  the   .  your  mmpelinit.  lie 

nutc  il  careiea  a  greal'r  vi.lume  of  ad 
vertiairur,  IhlM  ottering  'tie  a  greater  »< 
lectino  ot  iitiutinn*  fium  uhxb  lo  choose 
However,  as  a  result  of  your  advertise 
ment,  I  turned  to  your  Help  Wanterl  col- 
On    reading    them    I  divoveted 


the  cla 


tied  manager 


entU 


fifteen  offering  rne  a  rhanre  to  m-11  va 
l  mm  commodities  on  a  .Iriclly  et.mmis 
unn  liavie—  eighi  irtker  assuring  nte  that 
the  courses  n(  into  uctlnt  they  ottered 
would  enable  me  to  earn  a  large  salary 
tlx  were  from  employment  agencies,  ea,-h 
adviair.g  ree  to  lee  them  as  tore  ha.l  »!! 
the  hew  opp.irttmitiea  livted  m  their  office. 
—  three  offering  lo  buy  any  ulit  clothe.  1 
night  jMiv»r»»— aimthef  lidj  ri-  s'-.or  t-. 
get  my  toil  pte»*e-t,  while  two  su/gene-l 
tSat  1  should  have  my  ah.:**  half  mVd 

'"And  sandwiched  in  between  all  the«r 
adveelisemr  nt*  were  sr-ren — irvrn  Iriira 
people  seeking  help  and  willing  in  p»v  I  ir 
H.  I  had  to  read  two  cilalmi.  i  i  *  Iyer, 
tt-inv  In  ilitrt.ier  if  any  of  the  r-eve.l 
If  iid  fnle  positions  were  mitfuVe  (or  me. 
This  letter  Is  written,  nut  a*  a  c.ianplaint 
Imt  merely  with  tke  idea  of  nnering  a  r-a- 
oiii-ioi  iocge*tion — to  say  that  y.me 
adverturr*  wnuM  prohilily  ^  belter  it 
■  nit-  and  Una.  ynur  vuluiue  ..(  ail  vri  tiling 
gruw.  if  Jrou  airancrd  your  <■  lu'lill.  so 
tliat  ataT|  w nutd  be  more  const  mint  foe 
ji.ur  readies  When  seeking  rwvattiocis, 
we  don't  like  to  be  forr  d  to  read  other 
types  of  advertising." 

This  letter  intelligently  explains  a 
reader'',  viewpoint  and  tells  why  a  news- 
paper best  serves  itself  and  its  adver- 
tiser* when  it  classifies  strictly  from  the 
standpoint  of  the  reader.  And  adver- 
tisers, when  properly  made  to  understand 
this  fundamental  of  want-ads.  will  real 
ize  that  rules  concerning  classification 
are  for  their  own  benefit  and  be  willing 
to  abide  by  them  w  ithout  accusing  the 
newspapers  of  a  disregard  f  it  advertis- 
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A  cotuitderftblo  «amb* T  «t*jg 
i.r.'.rvT™  throughout  the  country 
newspapers  un     s>  arranireliient 

w  ^  swrtlntt  h«  first  week 

y^*!!.?^  Newark  Uist-r 

name  In  ctfncrtil  n  -  in  tl.o 

dee  his  I*" 

Now  York  TadvocaU 

••1  have  always  been  an  anvo 
-e  «nilv  newspaper  advertnung  a» 
^.^„st  iru^io*  »  explaining 

»2»  onl,",^prt,,tedy mediums 
thrrtbv^t  »"  r'ous  es,nsider»tlon-th« 

-;,m'B"luWr,lxnouhr  fcr  those  l.ur.1- 
^l5d  advertlriers.  »to  k«» 
^futlseefng.neirgooos  in^tore^- 


.tead  of  merely  IttMM 

It  comes  to  larj.  clllw.  the 

Sri  ^T.utrp; 

«,oU,*n_IL,  even  before  breakMst- 
ndvertlslng  has  the  speed 
r^Tmasii  of  a  telegram:  mag.xlne 
»dvr.?tTs"ng  is  the  slow-golng  mall. 
a<,.-r„r  he»  timea  of  bu.irve"  r.-ac- 
tioti  and  reeonstmctlon  Old  Man 
O^eral  Publlelty   (via  the  M»»J»- 

Job 


-A  weekly  news  arttele  upon  men's 
e*  "appearing    simultaneously  In 


drew    appearing    *,"'u'""""'  V-,1 
w.r.re,  of  daily  nt.wst'arH-r8; 
West,  Inland  and  overland,  is  eortalr. 
to  b«  of  wldes.-road  beneftt  to  tt« 

mcn-8  wear  '^.^''^.^fdlanlJy 
in(r  maacullne  f»»hVons  tc,  ene 
and  importance  whlcn  toey 
in  modern  life. 

,.,,„„,.„.     such     fashion  news 

whem  U  ^"  belong.,  and  where 
rv^redlighiened  retailer  wants  to 
every  •™WB  o(  the  close  co- 

ne it  I°r  l"\  "r''  „_  _iva  tsuouiili 

""'"cldloss  -to  add.  The  Well- 
,yees*Vtl  Man'  will  h«  »b«,lu'P'v  '^1 

im"  Von"im«  interest  In  tW  ^ 
art  of  di-eas." 
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"The  Well-Dressed  Man" 
Weekly  News  Feature 


Sold  On  A  Yearly  Basis  Only 
To  One;  Newspaper  Only  In  A  City 

52  Arfref.*  A  Y.ar-On.  A  WW.* 

IE.XT  TO  NKWS,  the  mo.lpow«rfultlreolatlon  bulls 
for  >  Ne'w«r  .fee  la  F.a.'orws.  ll  Is  til*  Keature. sens 
or  MiiinoeoufcTrp.  or  Plctorlal.tlmt  l.na  put  ttie  New 
clo**cond  Plac 


In  hr.t  plwre.thal  haa  put  Ilia  Ml 
that  will  ultimately  put  III*  "n. 
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"Comic  P«p.t-  out  ot  business,  features  rob  the  I 
MSgSSlSI  *nd  til*  Weekly  Periodical  of  all  (KM  foe  living. 

Spccificall >  For  Men 

Theie  sr*  countless  Newvapopee  Peatueew  apweirVeally  tor 
Women,  such  as  tsntertammvnt.  Horn*  and  Hygiene,  and 
speelrtrntty  tor  children,  such  n«  Educational.  Pur  ties  and 
Comics  There  Is  no  Neve. paper  Feature  wpweiek-aHy  *>'  A»eo 
Yet.  Men  far  outnumber  Wom«n  aa  Ncwap«p*r  Readers,  and 
anon  nord  thm  pueaa-arringa. 
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llntsrr  Nrw^ptiprr  l>.it- 
1  nf  iturlf,  it  gfwrla  no  sd- 
.MPrNl  for  Mr.  Allrrtl  St»j)l-.«-ti  Brystii.tlie 
it  v  upon  M«n'n  DrvNk,  to  dcvl»c  •  Nsrkvtf 
l.t.-LJhKsbKD  MAN", which  com- 
lln|  wii  It  Advert  InIhk  Gel  ting  to  »  dr- 
y  revenue  too  new»jpark«>r 
y  time*. 


We  q  jute  only  one  of  rnitrty  Irll* 
WELL  DRESSKU  MAN  on*,  ofoui 
inofnlag  and  »K<ltl  flH»>»n  Inrlwr*  irt 
put  three  men  on  th*»  c.n»«-»  Inn 


:  "Juki  In  try  out  THE 
olicilort.  went  cut  Ihla 
to  caIU.  Wc  enpect  to 

riTW  and  *lc«D  »D  iMl 


Exclusive  Ri«ht* 


i  lo  thl*  Feature  nrm  rupul'T  being  allolled  lt>  New»- 
papef  a  from  Co*»1  to  Cori«t.  only  on»  in  m  Ctty.  Only  by  wir- 
ing ln-in-iedl»telv  wilt  ytn*  inaur.*  pnur  Mctrtrptanve  over  gn* 
other  rsewiparer,  nt  orii»ra  are  bring  entered  Id  the  rplatlOD 
of  their  receipt  ar.d  ev»n  drlay  uf  a  day  may  mean,  a*  ono 
new»r»per  cr.;-»ct.d,  that  "you  ahut  the  fate  In  our  faca." 
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FORTY  PER  CENT 


of  America's  savings  is 
concentrated  in 

New  England 

while  containing  only  Vh  per 
cent  of  America's  population 

Combined  with  this  fact  that 
nearly  85  per  cent  is  urban  pop- 
ulation. New  England  terri- 
tory offers  the  greatest  market 
and  greatest  field  for  intensive 
advertising  by  daily  news- 
papers. 

Use  these  dailies  intensively  and 
you  will  get  your  goods 
called  for  by  name  all  over 

NEW  ENGLAND 


These  papers  will  introduce 
you  to  the  right  people 
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•Pro»ld«nce   Journal   IS)     4*434  .12  .12 

•Pravldanca  Tribuaa   l£l     24.633  .10  .0* 

Waalarly  Saa   (El      4.S2*  42*  .02* 

Call   (E)    134*1  44  .04 

VERMONT—  Popalatiaa.  3*2.42* 

 (E)      8430  428  42 

Bralllab.ra  D.Dy  Rafaraaar.  .  .  (E)      24*2  42  418 

Rurllagt..  Dally   N...   (E)       7410  44  04 

2H&Z/8Ltt*iiMt  ' 2.-7.0  4.1  :s?3 

CONNECTICUT — Population,  1.380,831 

•Brldf.porl  Paat-Tolograin  (EAM)    S143I  .14*  .14 

•Rrldrcport  Pott   (S)     194S*  4S*  4* 

•Hartlord  Couraal  (MAS)    2*4*3  .OT-.oet  .07-  08 

•Hartlord  Tlaaaa   (E)     38.0*4  .1*  .14 

Naw  Havaa  ftpflatar      . .     (EAS)    29461  .09  .08 

•New  London  Day   (E)      10.4*8  4*  .048 

N.twlcb    Bulletlu   (M)      10.78*  47  4* 

•Sarwalb  Hoal   (E)       342*  429  .02* 

•Stamford  Advacata   (E)      7.70*  .037*  43 

•Wal.rbury   Republican   <M>  12.18* 

Gavernmant  Slalaanaala.  I 
'A.  B.  C.  Publlabara'  Slat. 
iR.tr  en  3.000  llaaa. 
"A    B.  C.  Audita,-.  R.pon,  Occ  I. 
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FOR  THE  CIRCULATION  MANAGER 

Thle  department  la  •  reeolar  feature  of  EDITOR  4  PUBLISHER.  Suiaeatlona 
or  contribution  i  ehoald  be  sent  to  Fen  too  Dowlloe:.  Editor  *  Poblleher.  Ill* 


¥  OWELL.  Mass.-Ncarly  100  Courier- 
4  Citiicn  newspaper  carriers  enjoyed 
a  dinner  as  guests  of  the  Courier- 
Citiren  Newspaper  Company,  March  5, 
at  Y.  M.  C.  A.  hall.  The  occasion  was 
arrangv'ii  in  recognition  of  faithful  serv- 
ice and  with  the  idea  of  a  more  intimate 
ribti.Mi-.hip  between  employer  and  the 
employed.  It  was  the  first  annual,  so 
the  program  stated,  and  for  nearly  three 
hours  Voting  America  was  "Johnny  on 
the  Spot." 

Sidney  R.  Fleet,  city  editor  of  the 
Courier-Citizen,  performed  as  toast- 
master,  and  in  opening  he  spoke  briefly 
on  the  various  features  of  newspaper 
organisation.  He  emphasized  the  value 
of  each  link  in  the  chain  from  news 
gathering  to  the  finished  and  delivered 
product,  and  he  stressed  the  point  that 
the  entire  process  would  fall  down  but 
for  prompt,  efficient  and  thorough  dis- 
tribution. He  wanted  the  hoys  to  un- 
derstand their  value  in  the  general 
scheme  of  newspaper  production.  Then 
he  introduced  William  E.  Potter,  cir- 
culation manager  of  the  Manchester 
IfaicM,  and  a  recognized  expert  in  his 
branch  of  the  business. 

Mr.  Potter  got  down  to  brass  tacks 
very  soon,  and  his  talk  was  deeply  in- 
teresting to  the  carriers.  He  got  'em 
at  the  start  with  a  reference  to  his  own 
original  position  in  newspaper  work— 
that  of  selling  papers  in  Bo-tun  streets. 
Then  he  startled  them  by  the  announce- 
ment ttiat  in  the  crowd  picscnt  might  he 
a  governor  or  two,  certainly  many  lead- 
ing business  and  professional  mm.  and 
by  way  of  illustration  he  mentioned  a 
few  who  had  come  up  from  the  ranks. 
In  fact,  he  declared,  practically  all  nf  the 
country's  leading  men  had  at  some  time 
carried  newspapers,  a  pursuit  which  he 
considered  the  foundation  fnr  success. 

Mr.  Potter  spoke  of  the  Manchester 
Union's  system  and  its  results  in  the 
distribution  department  A  line  of  25 
cents  is  imposed  for  every  out  and  out 
miss,  tie  said,  and  this  fine  is  paid  over 
to  the  boys'  organization;  and  the  ac- 
cumulated fines  go  for  a  general  good 
time  at  Mated  intervals.  He  said  it  was 
always  the  aim  to  stand  by  the  boys 
while  earnestness  of  purpose  and  hon- 
esty of  intent  were  evident,  and  his  ex- 
perience had  hern  that  practically  all 
carrier-  are  disposed  to  he  fair  with 
employer  and  with  suhsrrihers.  He 
pointed  out  the  fact  that  in  many  in- 
stances misses  were  due  to  confusion 
in  addresses  for  whkh  carriers  were  in 
tio  way  to  blame ;  also  a  disposition  on 
the  part  of  some  people  to  help  ihem- 
«elve*  to  papers  not  their  own. 

Mr.  Potter  said  he  was  anxious  to 
have  the  boys  ask  question-.  One  nf 
the  carriers  advanced  the  following 
proposition : 

"Suppose  a  house  has  no  protected 
piazza,  no  letter  box,  no  letter  slide  in 
the  donr  and  complaint  is  made?" 

"Take  it  to  the  l»ck  door." 

"But  this  house  has  no  back  door." 

This  was  indeed  a  tough  one.  and  it 
was  aurced  that  a  subscriber  under  such 
conditions  should  take  his  chances. 

A  pleasant  surprise  was  staged  for 
Willatd  G.  Parker,  superintendent  of  the 
delivery  department,  whrn  Harry  Moz- 
Icy  presented  him  with  a  solid  gold 
fountain  pen  in  behalf  of  the  carriers 
and   mailing   department.    Mr  Mozley 


ing  effort  anu  ine  spirit  oi  launess  in- 
dicated on  the  part  of  the  official,  and 


spirit  of  fairness 
.  .art  of  the 
they  wanted  him  to  know  it. 

NEWS  AND  NOTES 

rpHOM.\S  A.  McCL'E.  who  was  for 
*  tinny  years  Connected  with  the  cir- 
culation department  of  the  old  iNcw 
York  Sun,  lias  embarked  in  business  for 
himself,  with  his  «>n  William  as  a  part- 
ner. They  have  formed  the  T.  A.  Mc 
C  ue  Company,  w  ith  offices  m  the  World 
Huilding,  New  York,  specializing  in 
loose  leaf  stationery,  printing  and  book- 
keeping supplies. 

Birmingham,  Ala.,  March  «.— The 
Southeastern  Circulation  Managers"  As- 
sociation, meeting  here  today,  elected  J. 
B.  Stuard  of  the  Mobile  Register,  presi- 
dent; Lee  Willamson,  Memphis  News 
Scimitar,  vice-president ;  and  W.  L.  Har- 
ris, Columbus  (Ga.)  Sun.  secretary- 
treasurer.  The  next  annual  meeting  will 
he  held  in  Mobile. 

Walter  Bryan  has  joined  the  Calgary 
(Alta. >  Morning  Albertan  as  circulation 
maTiager,  Kor  seven  years  he  was  with 
the  Loudon  ( Erfc.  j  Times  and  in  recent 
years  he  has  been  with  the  Calgary 
News-Telegram.  Calgary  Canadian  and 
Calgary  Herald. 

Mrs.  Flora  McNeil,  of  Bridgeport. 
Conn.,  has  gone  to  Buenos  Aire.  South 
America,  to  join  Mr.  and  Mrs.  J.  A. 
McNeil  Mr.  McNeil,  who  formerly 
was  circulation  manager  of  the  Bridge 
port  Telegram,  is  now  circulation  man- 
ager of  La  Nacion. 

P<*n..sNt),  Ore. — The  Little  Journal, 
published  by  the  Carriers'  Association 
of  the  Oregon  Journal,  will  hence- 
forth be  sent  to  Journal  carriers  and 
agents  in  all  parts  of  the  stale.  In  the 
past  it  has  been  distributed  only  among 
the  Portland  carriers.  The  circulation 
department  believe*  that  it  will  prove  a 
valuable  aid  in  the  outside  territory  as 
well. 

St.  Pai'L.— The  Sunday  Pioneer  Press 
offers  three  prizes  through  the  children's 
page  for  suggestions  as  to  the  observ- 
ance of  St  Patrick's  Day.  Ideas  as  to 
games  appropriate  to  the  day  and  out- 
of-the-rut  invitations  are  called  for. 

Shawnee  Newa  on  Active  List 

The  Shawnee  (Okla  l  Morning  News 
has  l>een  transferred  from  associate  to 
active  membership  in  American  News- 
paper Publishers'  Association. 
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INDIANA 

Localized  National 
Advertising  Pays  Best 

National  Advertisers,  after  all  is  said 
and  done,  are  local  advertisers — for 
they  have  local  dealers  in  communities 
representing  them. 

Intensified  cultivation  of  a  given  ter- 
ritory pays  better  than  hit  and  miss 
general  distribution  and  popularizes 
merchandise  much  more  satisfactorily. 

Indiana,  as  a  state,  presents  many 
attractive  points  worthy  of  consider- 
ation on  the  part  of  National  Ad- 
vertisers. 

Nearly  three  million  population,  ex- 
ceptional transportation  facilities, 
prosperous  cities,  well  edited  daily- 
newspapers.  Indiana  will  pay  you 
for  any  effort  you  put  into  winning 
the  state  through  daily  newspapers 
and  local  dealers. 


drew-  Kair  for 

•Crawfords'ille  Review  (M)  4,003 

Decatur  Democrat   (E)  3,044 

'Elkhart  Truth  (E)    9,311  .04 

EennirilU  Courier  (M)  22,271  .05 

EvanrriUe  Courier  (S)  20,571  .05 

•Fort  Wayne  Journal -Gaaetto  (M)  25,406  .07 

■Fort  Wajrne  JourneJ  Gaxette  (S)  23,829  .07 

tFort  Wayne  News  end  Sentinel  (E)  33,313  .08 

'Gary  Evening  Poet  it)     6,095  .035 

Goshen  News-Timee  (E)    3,073  .015 

'Huntington  Preee  (M)    3,650  .025 

'Huntington  Preu   (S)     3328  .025 

•Lafayette  Journal-Courier  (MALE)  17,721  .05 

LaPerte  Herald   (E)    3,605  .025 

Richmond  Palladium   (E)  11,630  .05 

South  Bend  News-Timee  (M)  10,264  I 

South  Bend  Newe-Timee  (E)    6,630  I    ,6'894  08 

South  Beod  Tribune  (E)  16.261  .06 

OoTemment  Statements.  October  lat.  1920. 
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OTTTJMWA 


100,000 


in  C,ty  of 


Ottumwa.  Ia.— With  the  modest  claim 
that  is  has  the  finest  and  most  modern 
daily  newspaper  office  in  any  city  under 
100.000  in  the  country,  the  Otttunwa 
Courier  is  now  comfortably  established 
in  its  new  home.  The  building  is  63  by 
170  feet,  on  a  lot  which  allows  for  an 
11-foot  driveway  on  each  side,  with  a 
driveway  and  garage  for  mail  trucks  at 
the  rear.   It  is  absolutely  fireproof. 

Offices  occupy  one  »ide  of  the  build- 
ing, and  are  separated  from  the  mechani- 
cal department,  directly  opposite,  by  a 
glass  partition.  A  48-page  straight  line 
tinss  press  is  situated  in  the  front  of  the 
building  on  a  level  with  the  sidewalk. 
The  composing  room  is  50  by  60  feet 
and  without  a  post  in  the  space.  One 
of  the  features  on  the  mezzanine  floor 
is  a  small  auditorium  for  the  use  of  the 


REAL  SPECIALIST  IN 


NEWS 


(Continued  from  page  16) 


the  United  States  is  going  to  cut  an 
immense  figure  in  world  affairs.  To- 
day, though  not  in  the  League,  we  are 
unescapably  concerned  in  regions  as  far 
afield  and  as  diversified  as  Siberia  and 
Mexico.  Japan  and  Mesopotamia,  to  say 
nothing  of  half-a-dozen  different  spots 
in  Europe.  That  makes  me  feel  that  my 
long  exile  and  experience  abroad  may 
not  have  been  in  vain,  after  alL 

"Whether  we  are  members  of  an  asso- 
ciation of  nations  or  not  we  are  mem- 
bers of  the  existing  family  of  nations. 


Bureau  of 

Canadian 

Information 


"T  HE  Canadian  Pacific 
Railway,  through  its 
Bureau  of  Canadian  Infor- 
mation, will  furnish  you  with  the  latest  reliable  in- 
formation on  every  phase  of  industrial  and  agricul- 
tural development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada. 


Family  duties  are  not.  and  do  not  need 
to  be  prescribed  by  pact.  They  are  per- 
formed as  a  matter  of  course.  America 
wilt  fulfill  hers,  as  she  always  has, 
whether  pledged  by  a  parchment  cove- 
nant or  not  To  do  so  means  that  we 
be  ineesiantly  and  inextricably  in- 
virtually  every  international 
episode  of  consequence.  We  are  going 
to  maintain  a  mighty  merchant  marine. 
We  are  going  to  wage  an  intensive  cam- 
paign for  world  trade.  We  shall  un- 
doubtedly build  up  a  powerful  navy. 
We  have  billions  of  dollars  due  us  in 
Our  citizens  are 
in  strenuous  activity 
the  foot  of  enterprising  man 
may  penetrate.  All  this  denotes  'inter- 
nationalism'  with  a  vengeance. 

"Politicians  may  preach  a  stay-at- 
home  policy,  but  statesmen — there's  a 
difference,  you  know — understand  per- 
fectly that  stay-at-home-ism  is  a  relic  of 
imea.  It  is  incongruous  and 
to-day." 

Wile  is  trying  to  specialize  in  big  in- 
tcrnational  news  at  Washington.  He 
thinks  there  is  going  to  be  a  "gold-mine" 
of  it  henceforward.  He  lias  a  cozy 
number  of  big  foreign-news  scoops  to 
his  credit  during  his  first  year,  now  end- 
ing, in  Washington.  What  he  says  he's 
proudest  about,  however,  is  the  fact  that 
in  "Bob"  Barry,  Norman  Baxter,  "Sam" 
Bell  and  "Joe"  Farrington,  he  com- 
the  speediest  team  of  news- 
and  news-writers  anywhere  to 
be  found  in  Uncle  Sam's  capital. 
Wile  has  found  time,  during  an  excep- 
tionally busy  newspaper  career,  to  write 
some  books.  One  of  them  is  inter- 
nationally celebrated.  "Men  Around  the 
Kaiser," 
the  war. 


No  charge  or  obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use  of  it. 


Canadian  Pacific  Railway 

Department    of  Colonization 
and  Development 

165  E.  Ontario  St.  «5  Windsor  Station  1270 


0WA 


Food  is  the  greatest  essential 
in  life.  This  industry  is  Iowa's 
greatest  industry.  Iowa  U  a 
Food  State.  It  produces  four 
per  cent  of  our  national  crops 
and  eleven  per  cent  of  all  our 
live  stock. 


Iowa  in  1918  was  second  in  the  production 
of  corn,  but  in  1919  had  forged  ahead  and 
produced  416,000,000  bushels  of  corn  valued 
at  $499,200,000,  ranking  first  in  production 
of  corn. 

Iowa's  income  from  crops  alone  amounts  to 
nearly  a  Billion  per  year. 

To  reach  Iowa  buyers  with  your  message  regu- 
larly you  must  advertise  in  daily  newspapers. 


Use  this  representative  list. 


 (M)  10.371 

 cs>  »«.»io 

 (E)  ".M7 

 <EA3) 

*  L~a~  (E) 

*t— Ur  (S) 

 (E) 

D.t  Mol».s  Capital  (E) 

Dm  Moines  Sunday  Capital  (S)  37,835 

D«  Mr, in,.  Register  and  Tribune  (MAE)  109,523 

Dm  M.,;.,,.  Sunday  Register  (S)  52,046 

flow.  City   Press-Citizen  (E)  7,397 

'Maun  Cily  Globe  Gesette  (E)  9.516 

Muscatine  Journal   (E)  5,057 

Otturowa  Courier   (E)  12,056 

Sioux  City  Journal  ( MAF  >  52,508 

Sioux  City  Journal  (S)  32,226 

'Waterloo  Evening  Courier  (E)  18,722 

Government  Statements,  October  1.  1920. 
•A.  B.  C.  Publisher's  Statement,  October  1.  1920. 
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MORRISON    DEAD    IN  SHANGHAI 


<5»erief  ">  Kdito.  * 
IVwtlanp.  Ore— David  F. 
chief  editorial  writer  of  the  Portland 
Telegram,  died  on  March  2,  iu  a  hospital 
at  Shanghai,  China.  His  death  was  due 
to  pneumonia.  In  the  last  message  re- 
ceived from  Mr.  Morrison  by  the  Tele- 
gram he  said  that  he  was  ill,  but  recov- 
ering. Then,  on  the  same  day.  came  two 
cablegrams,  one  telling  of  his  serious 

his 


Mr.  Morrison  had  been  in  the  Orient 
since  last  summer.  He  was  sent  there 
by  the  Telegram  to  write  a  series  of 
articles  on  conditions  in  Japan,  China 
and  other  countries.  Some  of  the 
articles  had  been  printed,  but  the  bulk 
of  the  material  collected  was  in  the 
shape  of  notes  which  Mr.  Morrison  in- 
tended to  extend  far  the  use  of  his 
paper  after  his  return  to  America. 

Mr.  Morrison  had  been  employed  on 
the  Telegram  since  190.1-  His  previous 
newspaper  experience  had  been  in  New 
England  and  San  Diego.  Calif.  He  had 
specialized  in  writing  on  economic  sub- 
jects. The  body  will  be  shipped  to  Port- 


"Mr.  Latch"  of  Cleocin, J  Daad 

OARvttANB.— Cleveland  newspaper  of- 
fices will  miss  a  familiar  character  who 
hung  about  their  editorial  rooms  and 
libraries  for  20  years.  He  was  an  "unat- 
tached editor."  He  is  Timothy  I.each, 
aged  86,  who  died  after  a  short  illnesa. 
Nobody  knew  enough  about  the  old  gen- 
tleman to  write  a  connected  obituary 
notice,  but  editorial  writers  and  other 
news  workers  knew  "Mr.  Leach"  well. 
He  had  a  habit  of  going  to  the  Plain 
Dealer  office  every  evening  and  remain- 
ing until  late  at  night,  looking  over  ex- 
changes. He  was  well  informed  regard- 
ing the  older  set  of  newspaper  editors 
and  others  and  loved  to  discuss  the  com- 
parative abilities  of  well-known  national 
politicians.  He  was  taken  for  granted  in 
newspaper- offices,  just  as  were  the  tel- 
ld  chairs. 


S.  C.  WILLIAMS  DEAD  AT  74 

I  Re-preeantative  and  First 


C  Williams,  of  the  special 
agency  firm  of  Williams,  Lawrence  & 
Crcsmer  Company,  New  York  and  Chi- 
cago, died  March  8  at  his  home  in  Sum- 
mit. N.  J.,  aged  74  years.  He  had  been 
living  in  retirement  for  the  past  four 
years. 

Mr.  Williams  was  a  native  of  Syra- 
cuse. N.  Y.,  and  engaged  in  newspaper 
work  immediately  on  being  graduated 
from  college.  He  was  connected  with 
the  St.  Paul  Pioneer  and  the  Pioneer- 
Press  for  21  years  and  opened  that 
newspaper's  first  New  York  office.  Sub- 
sequently he  engaged  with  W.  H.  Law- 
rence and  Will  T.  Cresmer  in  the  busi- 
ness bearing  their  names.  Mr.  Williams 
was  one  of  the  founders  of  and  the  first 
president  of  the  Six-Point  League  of 
New  York. 


i  A.  B.  C.  state- 
ments of  September  30. 

1919.  and  September  30. 

1920,  THE  SUNDAY 
NEWS  gained  32.9SS 
circulation,  while  its  only 
Sunday  competitor  lost 


"Pony"  Sarvii.s 
Teletype  Service 
Mat  and  Mail  SorHco* 

V,d    Krl.iMif — Quality 

International  News 
Service 

10tb  floor,  World  Building, 
N*w  York 


(Obituary 

William  IU«tiiouimi£w  Heknessv, 
familiarly  known  as  "Brad."  died  on 
March  4  in  a  Minneapolis  hospital.  He 
had  been  ill  for  several  months.  Mr. 
Hcnnessy  was  at  various  time*  employed 
upon  New  York  anil  Chicago  paper*, 
and  was  managing  editor  of  the  Su- 
perior (Wis.)  Telegram.  St  Paul  Globe 
and  Fort  Worth  (Tex.)  Record.  He 
was  a  member  of  the  original  staff  of 
the  St  Paul  Daily  News  when  that  paper 
was  started  in  1900.  and  was  a  represen- 
tative in  the  Minnesota  Legislature  in 
1899.  He  was  the  author  of  numerous 
magazine  articles  and  books,  including 
histories  of  Minnesota  and  North  Da- 
kota, and  was  taken  ill  in  Indianapolis, 
where  for  a  year  or  more  he  was  a 
writer  on  sociological  subjects.  Mr. 
Hcnnessy  was  born  in  London.  England, 
and  in  childhood  came  to  the  United 
States,  the  family  making  their  home  in 
Providence,  R.  I.  His  wife  and  two 
sons  and  brother.  Joseph  F_  Hennessy  of 
the  St  Paul  Daily  News,  survive  him. 

Samukl  KArrrMAN,  long  connected 
with  the  advertising  staff  of  the  St.  Paul 
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Dispatch-Pioneer  Press,  died  at  the 
Mayo  Hospital  in  Rochester,  Minn.,  on 
February  28,  after  an  illness  of  six 
mouths. 

Edwaxo  A.  Knicht,  publisher  of  the 
Lake  George  (N.  Y.)  Mirror,  died 
March  3,  following  an  operation. 

FtcntxicK  F.  FnANyuxa,  formerly 
with  the  Worcester  (Mass.)  Telegram, 
Springfield  Union,  Brookfirld  Times 
and  Brookficld  Union,  died  at  Worces- 
ter March  4,  aged  47  years. 

Axrt.  BoaciirKNius.  vice-president  of 
the  Union  Alliance  Corporation,  paper 
manufacturers  in  Norway,  died  March  8 
in  New  York.  The  corporation  con- 
trolled twelve  of  the  largest  paper  mills 
in  Norway.  His  widow  and  a  son  sur- 
vive The  remains  were  cremated  and 
«ill  be  taken  to  Norway. 

Ernest  D.  Craic,  until  about  a  year 
ago  a  member  of  the  Detroit  Times  ad- 
vertising staff,  died  March  2  after  an 
operation.  He  was  also  at  one  time  ad- 
vertising manager  of  the  old  Windsor 
(Ont.)  Record. 

Mas.  E.  J.  Bright.  74  years  old, 
mother  of  F.  E.  W.  llright,  copy  reader 
on  the  Detroit  News  and  former  man- 
aging editor  of  the  Detroit  Times,  died 
recently  at  Windsor,  Ont 

W.  II.  Ellis,  former  manager  of  the 
Victoria  (B.C.)  Colonist,  and  a  well- 
known  Wrstern  Canada  newspaper  man, 
died  in  Victoria  March  I.  aged  61. 

Charlis  McDonald,  for  many  years 
"information  man"  on  the  third  floor  of 
the  Chicago  Tribune  building,  died  a 
few  days  ago  from  pneumonia. 

Isaac  Grrson,  circulation  manager  of 
the  Jewish  World.  Philadelphia,  died 
March  2,    lie  was  SO  years  old  and  had 


!>een  in  the  newspaper  business  for 
twenty-eight  yean. 

J.  Newton  Nino,  president  of  the 
Periodical  Publishing  Company  of 
Grand  Rapids,  managing  editor  of  the 
Grand  Rastids  Furniture  Record,  Furni- 
ture Manufacturer  and  Artisan,  and  the 
American  Funeral  Director,  died  at  his 
winter  home  in  St.  Petersburg,  Ha.. 
March  5,  following  a  stroke  of  paralysis, 
the  third  within  two  years.  Before  going 
into  the  field  of  trade  journalism,  Mr. 
N'ind  held  editorial  positions  on  the  old 
St.  Paul  Pioneer.  Minneapolis  Mail,  Chi- 
cago Times  and  Minneapolis  Tribune. 

Freiierkk  I'earct.  Delgado,  head  of 
the  publicity  department  of  the  French 
Steamship  Line,  died  in  New  York, 
March  8. 


HENDERSON,  N.  C. 

On*  of  the  progressive,  wids  awake  busi- 
ness lawns  of  eastern  N.  C.  Population 
I  1.000.  Buelneaa  and  Industrial  Interests 
that  surpass  other  towns  of  Urgsr  aire, 
it  manufacturing  plant*,  value  yearly 
products  I20.040.0M.  Diversified  In- 
dustries. 

The  daily  Dispatch  covers  this  territory 
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manufacturers. 
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PERSONAL 


{Continued  from  pose  27) 


<irrespondent  fnr  several  New  York 
■apers. 

Fred  Hcnney,  city  editor  o{  the 
lutchinson  (Ka*  )  News  and  a  veteran 
■  f  the  World  War,  is  editor  of  the  war 
li'tory  nf  Keno  County,  Kan. 

Cliff  Stratum,  editor  of  the  Kansas 
"ity  Agricultural  College  alumni  paper 
ind  a  former  Topeka  and  Washington 
icwspapcrman.  is  the  proud  father  of  a 
on.  I.ee  Monroe  Straiten,  born  Fcbru- 
iry  12. 

Fred  Smith,  correspondent  in  the 
>ri«it  of  the  Chicago  Tribune,  has  ar- 
rived in  Chicago  for  an  extended  sick 
cave  to  get  rid  of  an  oriental  fever 
siiich  he  contracted  while  participating 
R  the  rescue  from  Chinese  bandits  of 
Dr.  Shelton,  the  American  missionary- 
vf  r.  Smith  found  the  Chinese  tropic*  far 
r.orc  dangerous  than  the  Western  front, 
vlierc  he  served  the  Tribune  during  the 
var. 

Wallet  A.  Wash'min,  city  edit  r  i  I 
he  Chicago  Evening  Post,  has  been  ill 
I'itfa  an  attack  of  grip. 

I.eo  McGivena,  who  for  the  past  four 
/cars  lias  been  with  the  Chicago  Trib- 
ute, has  gone  to  New  York  to  take 
-barge  of  promotion  work  for  the 
Jaily  News 

Frank  J.  Dolan.  formerly  of  the  Bos- 
on Globe  and  more  recently  a  member 
1  the  editorial  staff  of  the  Shanghai 
t  hina'i  Post,  and  the  Manila  Bulletin, 
)os  joined  the  local  staff  of  the  Pliila- 
Irlphia  Record.  Mr.  Dolan' s  newspaper 
■xperience  in  the  Orient  came  as  a  part 
>f  a  trip  around  the  world  following 
lie  war.  He  had  been  in  the  Service 
n  France  and  decided  to  see  a  little  of 
he  P.ir  Fast  before  he  came  hack  to 
'civiliiatiofi." 

John  P.  Dwyer,  managing  editor  of 
he  Philadelphia  Record ;  Merritt  Bond. 
Hty  editor  of  the  Evening  Ledger,  and 
Charles  Israel,  assistant  city  editor  of 
he  Bulletin,  were  among  a  party  of 
newspapermen  who  were  guests  of  the 
\'eiv  York  Shipbuilding  Company  on 
he  trial  trip  of  the  '•Wenatchee,"  one 
.f  the  ships  recently  built  for  the  Emcr- 
rency  Meet  Corporation. 

Joseph  K.  Meckel,  real  estate  editor  of 
he  St.  Louis  Times,  is  a  candidate  for 
he  Republican  nomination  for  alder- 
nan  of  the  Thirteenth  Ward.  He  fnr- 
nerlj  was  with  the  Post-Dispatch 

Francis  A.  Tissier,  secretary  of  the 
Illinois  Retail  Merchants'  Association, 
las  been  appointed  editor  of  the  asso-' 
riation'i  official  organ,  the  Illinois  Retail 
Merchants'  Journal,  to  fill  the  vacancy 
mused   by   the   death   of   George  A, 

Scherer.   

t 

THE  BUSINESS  OFFICE 

Kay  Gmsidine  is  a  bu^y  man  these 
fci\  >  acknowledging  the  congratulations 
imwered  on  him  by  the  fellow  raem- 
urs  of  the  Pour  Richard  Club  on  the 
«  ..-."ii  of  the  arrival  at  the  Considine 
Some  of  a  baby  boy. 


G.  H.  Tyndall.  who  has  been  man- 
ager of  eastern  territories  on  Mac- 
Lean's  Magazine.  Toronto,  for  the  past 
three  years,  has  been  made  director  of 
advertising,  taking  over  work  which  up 
till  now  has  been  handled  by  H.  V*. 
Tyrrell,  general  manager.  R.  B.  Hues- 
tis,  who  was  for  several  years  in  charge 
of  the  New  York  office  of  the  Mae- 
Lean  Company,  leaving  two  years  ago 
to  become  sales  manager  of  the  David- 
son Tool  Company,  has  returned  to 
MacLcan's  as  manager  of  Eastern  terri- 
tories, with  headquarters  at  Toronto. 

David  W.  Howe,  for  the  past  year 
advertising  manager  of  the  Syracuse 
Post-Standard  has  left  that  paper  to 
join  his  father  in  the  management  of 
the  Burlington  (Vt.)  Free  Press. 

T.  A.  D.  Weaver,  formerly  with  the 
Chambers  Agency's  New  York  office,  is 
now  in  charge  of  advertising  promo- 
tion work  of  the  Bridgeport  (Conn.) 
Post  and  Telegram- 
Walter  F.  Hopkins  has  resigned  as 
assistant  advertising  manager  of  the 
Brockton  (Mass.)  Times  and  will  join 
the  advertising  staff  of  the  Boston  Eve- 
ning Record.  Ernest  W.  Law  son  will 
succeed  Mr.  Hopkins  on  the  Times. 

Chester  James  LaRoche  has  been 
placed  in  charge  of  advertising  in  The 
Mentor  by  the  Crowell  Publishing 
Company. 

G.  W.  Brett,  of  the  E.  Katz  Special 
Agency,  has  returned  from  a  husiness 
trip  of  several  weeks  to  the  Pacific 
Northwest.  A.  Dorris  of  the  same 
company  has  returned  from  a  Southern 
trip. 

William  M.  Wrightman,  formerly  su- 
perintendent of  the  Buffalo  Commer- 
cial, has  been  appointed  field  secretary 
of  the  North  Carolina  Master  Printers 
Association  with  headquarters  at  Ra- 
leigh. 

J.  W.  Zorna,  who  has  been  manager 
of  the  New  York  office  of  Frost, 
Landis  &  Kohn,  newspaper  representa- 
tives, for  the  last  several  years,  has 
been  elected  vice-president  He  will 
continue  to  have  his  headquarters  in 
New  York  City. 


troit.  Mr.  Marsh  first  joined  the 
Burroughs  staff  as  a  member  of  the 
creative  division  of  the  advertising  de- 
partment, and  rose  to  assistant  adver- 
tising manager  and  then  manager. 

Manfred  Darmstadter,  previously  on 
the  staff  of  die  Martin  V.  Kelly  Com- 
pany at  Toledo,  lias  been  appointed 
advertising  manager  of  the  Audit  Bu- 
reau of  Circulations, 


OF 


Th«  Indianapolis  Star  bad  the  ta.« 
•al  sain  Ui  local,  foreign  anil  classi- 
fied advertlsm.  aorta*  the  lust  tea 
month,  of  I9i0.  oi  .ay  Indianapolis 

THE 
INDIANAPOLIS 
STAR 

Largaat  Morning  •ad  Sunday 

C  i  r  r  u  la  ti  nn    in    Iniii  j  n  m 

OF  NEWSPAPERS 


BULLEN  HEADS 


P.  W.  Wilson  Succaoda  Him  as  Secra- 
lary  of  Foreign  News  Association 

The  annual  election  for  officers  of 
the  Association  of  Foreign  Press  Cor- 
in  the  United  States  has 
resulted  in  the 
choice  of  Percy 
S.  Bullcn  of  the 
London  Daily 
Telegraph,  for 
president;  W.  F. 
Bullock  of  the 
London  Times, 
and  Marcel 
Knecht  of  the 
French  Bureau 
of  Information, 
for  vice-presi- 


Psscv  S.  Bi-t.rto 


WITH  THE  AD  FOLKS 

Ward  H,  Marsh,  advertising  manager 
of  the  Burroughs  Adding  Machine 
Company.  Detroit,  has  resigned  to  be- 
come sales  and  advertising  manager  of 
the  Lincoln  Motor  Car  Company,  De- 


Tk«  North  Jerscr  Short  draws 
I  roar 


Thai,  this  teeUoe 
peffcty.  unsflrctrd 
that  spells  havoe 
od  oae  induitrv. 


rs  its  In- 
activities. 


f     diverges!  ^  activities 
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become  members  of  the  executive  com 
mittee. 

Sir  Auckland  C.eddes,  British  Ambas- 
sador at  Washington,  has  accepted  ar 
invitation  to  be  the  guest  of  the  asso- 
ciation at  dinner. 

Mr.  Bullcn.  the  new  president  of  the 
Association  of  Correspondents,  is  a  sot 
of  the  late  Captain  Bullen  of  the  Britisr 
Navy  and  a  grandson  of  Admiral  Sii 
Charles  Bullen.  He  was  horn  in  Hast- 
ings, England,  but  has  resided  in  New 
York  for  nearly  twenty  years.  During 
the  war  he  organized  the  Dollar  Christ 
mas  Fund  for  Belgian  children  and 
with  Henry  Clews  as  treasurer,  collectc< 
over  $J0O.(K»  which  was  administerc< 
through  the  Committee  for  the  Relief  ii 


weU   Wilson  of 

the  London  Daily 
Ncws,  secretary-treasurer,  and  S.  J. 
Clarke,  of  the  London  Daily  Telegraph, 
assistant  secretary-treasurer. 

W.  W.  Davies  of  La  Xabon,  Buenos 
Aires;  Dr.  Nawench  of  the  Polish  Bu- 
reau of  Information.  Leoncc  Levy  of 
L'Ouest  Eclair,  France ;  M.  Takata  of 
the  Osaka  Mainichi.  Japan,  and  I**. 
Douglas  Williams  of  Reuter's.  Limited, 
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COLUMNS  ON  68-INCH 
ROLLS  IN  ATLANTA 


All  Papars  of  City  Now  on  Standard 
Bi(    Economy  in 
at  and  Protection  in 
Emargancias 


The  Atlanta  newspapers  ha"  gotten 
together  ami  by  adopting  a  common 
economical  siie  have  clone  more  to  re- 
duce manufacturing  cn*t»  and  make 
their  plants  speedy  and  efficient  than 
have  the  newspapers  of  any  other  city  in 
the  country,  'llii*  statement  w«  made 
to  Burro*  &  Publish™  this  week  by 
Benjamin  Wood,  vice-president  of  the 
Wood  Newspaper  Machinery  Company, 
in  the  course  of  a  talk  over  possible 
newspaper  production  economies. 

"The  Journal  and  the  Conetitution  some 
time  ago  changed  from  7  columns  13 
eras  to  8  columns  12  ems,  and  by  taking 
advantage  of  the  shrinkage  of  the  dry 
mat,  are  now  printing  on  68-inch  rolls, 
four  pages  wide;  in  short,  they  are 
printing  8  columns  on  7-column  rolls 
and  by  getting  the  same  matter  in  fewer 
pages  are  saving  approximately  14  per 
cent  of  the  print  paper  required  with  the 
seven  columns  makeup,"  explained  Mr. 
Wood. 

"Mr.  Hearst's  paper,  the  Georgian,  is 
now  arranging  to  change  to  12  ems  and 
will  al«>  use  68-inch  roils,  so  that  every 
car  of  newsprint  that  reaches  Atlanta 
will  go  into  a  common  jackpot  for  the 
u<c  of  any  of  the  three  plants  One  of 
every  seven  cars  will  in  effect  cost  noth- 
ing, and  be  in  the  nature  of  a  gift  from 
the  mills,  forced  from  them  by  the 
sanacity  and  foresight  of  the  Atlanta 
publisher*.  Furthermore,  the  equipment 
of  all  three  plants  will  lie  interchange- 
able, so  that  in  an  emergency,  caused  by 
fire  or  strike,  any  plant  can  instantly  get 
out  another's  paper  without  the  slightest 
inronvenience. 

"Kxprcsscd  in  dollars  the  owners  of 
the  Journal  and  the  Constitution  by 
adopting  this  new  standard  sire,  and 
automatically  raising  advertising  rates 
by  liaving  eight  columns  to  sell  instead 
of  seven,  as  formerly,  are  each 
upwards  of  $50,000  per  annum. 

"1  predict  for  the  Atlanta  plan  its  ulti- 
mate  adoption  in  cities  throughout  the 
country  where  two  or  more  newspapers 
are  published.  Publishers,  for  their  own 
protection,  must  forget  petty  differences 
and  jealousies  and  work  together  for 
the  mutual  good.  They  are  in  the  same 
boat,  and  when  the  boat  is  being  dan- 
gerously rocked  by  the  high  cost  of  print 
paper,  pulling  in  opposite  directions  gels 
nowhere. 

"The  three  newspapers  of  L'tica,  S.  Y.. 

the  Atlanta  plan 
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Simultaneously  on  January  15  the  Pres'. 
the  Observer  and  the  Herald-Dispatch 
discarded  7  columns  13  cms  in  favor  of 
8  columns  12  ems  with  dry  mats.  In 
Nashville  the  Tcnnessean  has  already 
made  the  change  anil  the  Banner  will 
follow  just  as  soon  as  its  present  stock 
of  longer  rolls  is  exhausted.  Other  cities 
in  which  all  newspapers  either  have  or 
are  about  to  adopt  the  new  size,  whether 
previously  7  columns  13  ems  or  8  col- 
umns 12!4  ems.  are  livansville.  lnd„ 
Macon,  Ga.,  Charleston,  S.  C,  Augusta. 
Ga.,  etc 

"It  will  be  noted  that  Southern  pub- 
lishers  have  been  particularly  progres- 
sive in  thi<  important  matter.  I  regard 
this  as  being  largely  due  to  the  untiring 
efforts  of  the  sectional  publishers"  asso- 
ciation, the  S.  N.  P.  A.,  whose  officers 
have  been  especially  active  in  saving 
print  paper  and  in  keeping  their  mem- 
bers fully  posted  on  economical  proc 
esses. 

"The  mills  like  to  furnish  68-inch  and 
34-inch  rolls,  and  the  newspapers  calling 
for  these  sines  now  find  available  many 
sources  of  supply  of  print  paper.  The 
paper  machines  built  to  make  seven 
column  paper,  which  were  abruptly 
called  upon  to  produce  73-inch  rolls  by 
the  mistaken  and  foolish  advocacy  of 
e  8  columns  12;  J  ems  size  by  the  A.  N. 
\.  officials,  can  now  return  to  100  per 
cent  efficiency  in  delivering  68-ineh 
paper. 

"It  is  difficult  to  understand  why  the 
publishers  of  metropolitan  dailies,  about 
fifty  of  which  consume  more  print  paper 
than  do  all  the  other  dailies  in  the  coun- 
try put  together,  continue  to  use  73-inch 
paper  instead  of  68-inch,  especially  when 
there  are  and  can  be  no  objections  to 
the  12-em  column,  as  demonstrated  by 
its  use  by  upwards  of  one  hundred 
newspapers  at  the  present  time." 
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Nawspapor  Not  a  Factory 

Lincolx,  Neb--  A  newspaper  is  not  a 
manufacturing  establishment  and  is, 
therefore,  not  required  tn  obey  the  pro- 
visions of  the  state  law  prohibiting  the 
employment  of  women  after  10  p.m., 
under  a  decision  handed  down  by  the 
Supreme  Court.  An  Omaha  newspaper 
won  a  decision  on  the  appeal  of  the 
prosecuting  attorney  .of  Douglas  county, 
who  appealed  from  a  decision  of  the 
county  district  court,  which  held  that  the 
newspaper   was   not   a  manufacturing 


Sunday  Elfin  Coarser  Snapands 

Elgin.  III. — The  Sunday  morning  edi- 
tion of  the  Courier  was  discontinued 
with  the  issue  of  March  &  The  high 
cost    of    publication    is   given    as  the 


For  Prompt  Service 

TYPE 
Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  dw  Best  (n  Any  Cote" 

AMERICAN 
TYPE  FOUNDERS  CO. 

KassswOkt 

Lot  Anaele* 
San  rruiimn 
Portland  a 

Spoaane 
Winnipeg 


Ptmbursh 

New  York  Carecland 

PMtadetphsi  rVrrrot 

Baltimore  Chicago 

Ki.Sim.mi  Omtwmarl 

Atlanta  St  I ->ow 

Ru«»lo  Mlnt.rKx.ln 


Argus  to  Build 

Rock  Island.  Ill —Purchase  of  a 
building  site  by  the  Rock  Island  Argus 
has  been  completed.  Erection  of  a  mod- 
ern newspaper  plant  is  planned,  but  no 
date  has  been  set  for  beginning  the 
work,  The  building  will  be  of  two  or 
three  rtorics,  it  is  declared.  The  site 
has  a  frontage  of  77  feet  on  Fourth  ave- 


nue and  a  depth  of  150  feet 
tcenth  'treet. 


Tiroaa  On  Eight  Columns 

Tisirs,  Fla.— The  Daily  Times  hat 
changed  from  a  seven-column  13-em 
paper  to  an  eight  column  12-em.  It  con- 
tinues to  use  wet  mats. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making  


FOR  SALE 


A  WORD  (or  adv*rU»*«ri*ntB 
cJaa.ifScattos,     C*ah  with  •t4> 


V  I  if  Irr  .  ■  OutAtttt* 

Printing   Plar.U  ai;:l   Bnainru  ksoUtf  bt  *r  j  told. 

American  Typefounder!'  prod  tat  ti,  printcri  and 
bookbtnJrrt  machinery  a!  ererf  description. 
CiiBner,  Feadler  k  Co..  96  Beeknun  St..  Nr* 
Yprh  City.  _ 

F»r  3*1* 


put 


Duple*  Tubular  PUtr  Frrt*. 
old;  an  unaieal  oyportanity  in 
who  nM.it  a  rrr»s  fMttf  than 
print*  4,  6  itnti  H  MgM,  MM  <->»  noifter  p««e 
Mil  arH  *«  ftrM  lUi-rl'ip*  aU4.tU.iiai  piloting 
Uniti  ran  he  aiMnl 

4,  6  an^-i  8_w*e  DapV*  Pttib:  tbii  t*  an  Angle 
liar  Flat  ifed  Machine  in  fine  running  coo-d. 

tinn. 

t»tt«t  C  Jinet  4.  6  tad  B  pa* e  pfeaft:  thi*  ma 
c tiltie  ha*  printed  daily  with  small  circuialnm 
and  alwav*  received  good  care,  Pricet  rea»in 
•We.  It.fm  Oiftiht.  *I  Mirth*.  I  St.,  To«gh 
keep.ie.  N  V. 


For  Mg 

One  fully 

CMldlU-Jll. 

Journal  Cuatpsiny. 


Take  ft  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fattest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 

154  Naaeau  St.,  Trittana  BMf. 
Niw  Vara  City 


Akron.  Ohio. 


.  in  petfect 
The  Beacon 


For  Sal* 

32  :  ■  Hur  alraight  Lnr  with  extra  color;  20  pp, 
Ilnplcx   Metropolitan.   Ift^PT  jtraight  line;  12 


pp.  Ho*  Unique;  S  pp_  Com  Clipper — all  wtth 
.trrco-  rquipmccit:  «  pp  lioi.  balMr.tie  elee 
ltot.|,c  pres.;  8  pp  Puplrl  angle  bar  Hal -bra 
Ht..  Detail,  and  ptvr,  on  tr.|«r>l.  tUlrf 
Sale.  Company,  2<Kl  Fifth  A»er,ur,  New  Yolk 


City. 


Far  Sala 

Kighl  page  Go»».  insight  line,  web  perfecting 
i,rr«    with    <umpVMe    slrredtrpins  — 
Kins  conduion.     Cheap  ior 

Tkr  HrraM,  La  I'orte,  Indiana 

Far  |afi 

■  •<»»  Lofnet  Pre*.,  splmaliil  euctditiua.  Cob 
•olidation  thrnws  it  an  ihr  maikrl  for  11.1)00. 
on  boar.l  ear;  inrlatlr*  asctor.  full  set  chases, 
bellini,  nr.,  half  and  quarter  fold  Com! 
M.-M  B  -in-i  M.«lel  14  Linotype;  complete  job 
e^mpmeni;  ninth  lype  for  both  job  an<i  newa 


FOR  SALE 

Cmi  Stralgtit  Ulna  Quadruple  Four- 
D.ck  T»o-P«n  Wid.  Praaa.  Prml. 
4.  t.  ».  10.  12.  14  or  16  pan  papara  at 

"  2(  or  Jj  s» 


24.000  per  Koar.  20.  24,  2* 
pan.r.  at   11.000  per  b*Mr.  folded  to 
hall  page  .Ire.    L«n«U.  of  page  22  \ -. 


inche..  $40.™. 

mn 


U  Mm 


Brll. 

ro  new  tonU  Mersei.lhilet 
7  r«,nl  N*  2  with  Bol.l 
»»(..<.  e».h      AJJie.!  U-« 


Gameaell    Fire  Alarm 

Two  new  (onU 


•Ke  S'i 
nhalet 


a  rcstissm. 


FOR  SALE 


rotker  tjrpe.  wUI  can  7  . 
plate. 

One  tbtea  plalea 
ateaeei  grneeatar. 

One  autrix  roller,  with  aaotar. 

All  Id  firat  eiaat  ahapr  (Cinaa  Prim 
log  Pteaa  Compa»7  eiraipmeal  I.  I'aexl 
aev.ni  year., 
fair  offer  rer 


FOR  SALE 


Two  four-deck 


Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  toilets,  motors, 
etc.,  all  in  splendid  running  condition.  Presses  print  7 
columns  20  inches  up  to  32  pages  with  one  set  of  plates. 


Complete  Stereotype  Equipment 

chases,  etc.,  of  corresponding  size  and  all  in  A- 1  condition. 
Will  be  sold  reasonably,  immediate  delivery  to  make 
for  our 
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Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 

tiiaM  uwatwplapwd  i 
eacwwd  SO  «  oid* i 

Advaa-tlam*  SeUcJtor 

Advertising;  pnlicttar  ar*«l  writer  pu*ted  m  com 
j-lrle  b«it>tir«i  end  «il  iU.it f  iiewafiaMei  wurk. 
desires  position  *rith  amatl  city  paper  *•»  central 
.►r  fc*th»rt.  Sew  Rngland,  Sehouled  with  be* 
»f  lUilr  P*i«-r»,  is  healllir,  iicli.e.  ilc^iiUtilc. 
■  ill  ttmwmM  moderate  salary  and  g.ve  gotnl 
reference      Ad.lrras   Bos   CWi,   care  Editi-s 


Advertising  Mam 

Tni  yrjrt  **t,rer»rii,:r,  c 
vincing  copy  writer,  A  I 


abilit 

,  de 


iKYtion  live  wire  newspaper  ur  i^t-n'.  • ,  salary 
»r   roituiiiaak.il.  in   aj.lt->    past  two  -ears 

will,  laraeat  utwHawr  Iwdwstrial  advcrtiein*. 
(■irnry  m  I'mfcd  Sutca  Best  references. 
Hard   worker.      \*\'%   cummuii.calc;   I'm  man 

tuti  nerd.    Address  Box  CS9S,  care  Eouoe  ft 

Asslstent  to  Business  M»M|tr 

Or  job  selling  advertising  where-  tt  is  possible 
to  work  tutu  art  executive  positron  on  a  small 
daily  newspaper.  1  am  2X.  Have  been  ir 
nrwapai-cr  came  (or  two  years.  Have  had 
experience  both  at  copy  writing  and  aellmg 
College  graduate,  tipw  selling  advertising  «n 
paper  -d  200,000  circulation.  Willing  to  start 
at  moderate  salary  where  there  it  an  oppor- 
tunity   tor    advancement.      Box   C907,  care 


Experienced  business  manager  and  advertising 
man,  exceptionally  well  qualified  to  system- 
tee  and  handle  foreign  aoVertiainf,  seeks  an 
opening  in  Tesas,  Ariiona,  New  Mexico  or 
Southern  California;  thoroughly  competent  t» 
take  full  charge  of  publication,  handling  all 
ends;  can  satisfy  interested  parties  by  refer- 
ence to  present  employers  as  well  as  former 
employers;  would  require  SO  days  or  more  to 
make  change;  fcralih 
Box  C  RUo, 

Beach  Reviewing 

Wanted— experienced  literary,  consumer,  trade, 
advertising.    Box  C  904.  Care  Kom-e  ft  Pvs- 

IJBMSa. 


health  is  excellent.  Addreaa 
,Care  EaiToa  ft  Puaususa. 


mecnanicai  ueiaii 
d  metropolitan  dad 
eeteral  Manager  or 
live  daily  Beit  of 
id.      Address  Box 


,.Me  paper.  Age  JO,  married,  good  personality 
and  alive  to  the  needs  of  any  notorial  depart- 
ment. Capable  of  asausaini 
referrncn.  Wire  P.  Schaf 
int.  Battle  Creek.  Mich. 

Editor  1*1  Executive 

Experienced  executive  in  editorial  department 
desires  change  about  May  1 .  for  personal 
reasons,  Knows  mechanical  depart  men!  well ; 
understands  business  end  also  Ha*  ilcimin 
stratrd  both  pcrvmal  ability  ami  leadership 
Hard,  steady  worker,  15  years  capct  K-licc ; 
good  neganirvr;  strong  writer:  plenty  of  imt'a 


lion;  goKl 
nut.,  buyer, 
income  $5,100. 
a  ion-  Addr 
At  PciLisuxa 

Espertewced  Editor 

New  York  City,  Philadelphia  or  vicinity — edi- 
torial nr  reportorial  on  newspaper  ft  magazine 
by  ex|>erirnced  editor;  make-tip  and  interview*. 
Specially;  hooks  and  plays.  Mage  and  «-rcew, 
rrvirwing;  tauaincsa;  public  health; 
Bom  ('906.  (are  Kniroa  ft 

Latin  American  News 


• — experienced-  atquaintrd 
Koirot  A  PiiLisnca. 


<>•»•  Place  in  the  Southwest 

is  an  opening  for  a  capable,  healthy,  energetic 
i  who  will  he  at  liberty  to  accept 


a  position  after  May  1  Qualified  by  expert 
nice  to  handle  any  news  room  or  editorial 
desk,  any  assignment  reporting;  can  furnish 
highest  references  from  previous  and  present 
employers;  any  correspondence  will  be  treated 
confidentially.  Address  Box  C  88),  Care  Eo- 
IH'I  ft  PL'iUMML 


SITUATIONS  WANTED 


A  new  job.  PaptT  abuvt  to  change  hands; 
am  not  in  sympathy  with  incoming  regime. 
Can  qualify  for  almost  any  executive's  berth 
in  editorial  room  Auaericao,  29,  with  hraat 
tarka  rxperienre  from  cub  reporter  tu  news 
editor-  Able  to  handle  ataf!  and  get  results 
without  (til  linn  anywhere.  Address  B»* 
r-|9J,  cart  Knitua  ft  Puautiua. 


LITERARY  DIGEST  WON 
BY  ADVERTISING 


Annual    Newspaper    Appropriation  of 

$4,000,000  Ha*  Ciesyn  H  Circulation 

of  Over   Million  in   5   Years.  Says 

F.  C.  Little 


Editorial  connection  wanted  by  well  bred  oaaii 
uf  eaceptioetal  education.  Back  ground  of  four 
years  teaching,  six  years  social  work  reojairing 
rap>d  writing  of  everything  from  leaflets  to 
s  Box  C89J,  care  Etriroa  ft  Fvfr- 


__  poittion  with  Daily.  Morning 
c-r  Evening,  in  dry  ol  about  ?5,000  ' 


Reporter 
c-r  EvesiLuB, 

of  school  of  journalism,  and  now 
paper  in  small  city.  Can  fnruish  best  of  refer 
ences.  Available  May  1.  Addreaa  Box  C  BtW, 
Care  Editou  ft  Pdbuibbx. 


Bualnaaa  or  Gsnaral  Mavnagar 

rapahle,  thoroughly  experienced  re<iul|  prmlac- 
ing  all  riiuni)  ncwMpaprr  man,  aggreMive.  good 
executive,  one  whn  arxlrr»Und*  boalticaa,  ad. 
verliaing,  circulat[»n.  and  mechanical  detail 
thoroughly  of  both  small  and  metiopottUn  dad 
i*-*,  dratres  poaitdm  aa  General 
Huaineaa  Manager  of  real  live 
reference-  Now  empluyed. 
C  901.  care  Eniroa  ft  PuaLisnca. 

Circulation  Manager 

Wanted  position  Circulation  Manager;  have 
had  several  years*  experience;  oats  Ivrniah 
yuu  the  heat  of  references;  one  who  u  not 
afraid  to  get  out  and  work.  Member  of  I.  C 
M.  A.    Addreas  Box  C  876.  Care  Editob  ft 


Editor 

Thorough,  Reliable  editor  of  eleven  years  train- 
ing seeks  permanent  connection  with  rrspnn- 


6c 


HELP  WANTED 

A  WORD  for  advaetiawmwata  uadu 
this   eJassIA cation.     Cash  with  order. 


Advertlilng  Manager  and  Salesman  Wanted 

Mttat  he 
and  per*. 


Must  he  exuerseuced.  capable  taking  charge 
and  personally  deveJup«ii|  merchauta  into  real 
advertisers,  Eseimig  daily  in  Urges,  city  in 
Eaatern  Oregon.  The  largest  paper,  beat  plant 
and  good   lead   in   circulation  over  morning 


ei.*rn  petition. 
Mgr.  EdJU 


Wri« 
Baker  H 


I  ;«o  I  k  e  ' 


Desk  Man  Wanted 

Masaachnaeiu  Evening  Newspaper  outside  of 
Boston,  edited  with  Metropolitan  standards 
requires  a  competent  copy  reader  at  once. 
Ability  to  edit  copy  intelligently  and  thor 
highly  is  aa  essential  aa  the  knack  tt  putting 
the  news  in  heads  with  a  snap.  A 
who  can  develop 
Write  Box  CsW,  Care 

We  Connect  the  Wtrwe 

Bringing  into  quscfc  c oenasunleation  the  env 
pLuyer  and  the  pewit  ion  seeker  in  the  Adver- 
tising, Printing  and  Publishing  field,  east, 
south  and  west  Our  lists  include  men  and 
wiiaaen  titled  for  positions  up  to  the  highest 
responsibility,  with  newspapers,  claas  journals, 
advertising  agencies  and  the  publicity  depart 
nsents  of  mercantile  and  manufacturing  con- 
cerns No  charge  is  made  to  employers; 
registration  is  free.  Established  18V8  Fer- 
nald's  Exchange.  Inc.  Third  National  Hank 
Bldg..  Springfield,  Mass, 


BUSINESS  OPPORTUNITIES 

£  c  A  WORD  fur  | 


bigger;  a  splendid  o|i|Kirt«niiy  lor 
reasonably  small  invesuuent,  not  all  down. 
Box  C  901,  care  Editor  ft  pLausiaaa. 


CORRESPONDENTS 
FEATURE  STORY  WRITERS 
6c 

iptcM  Artltl.. 

ProntiivMit  En»i»«r  «r  :-;  inl«r««lin«,  niter 
uimng,  tnitmclnre  ■rtidef  on  lubjectt  in  field 
of  Eniinerrinv.  Econotnkf.  lndutrial  ReU- 
tion^  Anifnnrnti  or  will  provide  own  tub* 
jfc-ts  Arlrirpit  Engineer,  c/o  Mr.  C«,  ~ 
112.  >0  Chsrch  itr<«<.  New  York  City. 


Courier- In quir or  Garaf  e  Burn* 

BvrrAio.— Fire  discovered  in  the  early 
morning  of  March  5th  did  $25,000  dam- 
age in  the  garage  of  the  Buffalo  Courier 
and  Enquirer  in  Chicago  street.  Eight 
motor  delivery  trucks  and  two  touring 
can  owned  hy  the  Courier -Enquirer  pub- 
lishers were  destroyed.  Firemen  who 
tried  to  take  car*  from  the  burning  build- 
ing were  driven  lack  hy  flames  and 
Insurance  covers  the  loss. 


Pcirtund,  Ore. — One  of  the  most  tan- 
gible and  coiiKuicuoux  examples  of  re- 
sults attained  through  newspaper  adver- 
tising is  the  Litctary  Digest.  From  a 
mall  publication  it  has 
itself  into  a  great  national  periodi- 
cal, and  is  so  strongly  convinced  that  the 
newspaper*  have  been  a  big  factor  in  its 
success  that  it  intends  to  continue  its 
advertising  policy  indefinitely. 

Such  is  the  statement  of  Frederick  C. 
Little,  western  advertising  manager  of 
the  Digest.  On  a  recent  visit  to  Port- 
land he  asserted  that  his  firm  now  spends 
$4,000.(100  annually  with  the  newspapers 
and  it  has  been  found  a  sound  invest- 
ment. 

"A  man  of  great  vision."  said  Mr. 
Li i tie,  "once  made  the  statement  that  if 
you  have  a  business  that  you  cannot  ad- 
vertise then  advertise  it  for  sale.  Ad- 
vtrtising  to  my  mind  is  to  business  what 
oxygen  is  to  the  blood,  in  view  of  tb* 
fact  that  84  per  cent  of  the  failures  of 
1920  were  made  by  firms  that  did  not 
appreciate  the  value  of  advertising. 

"In  our  New  York  office  five  years 
ago  a  staff  conference  was  held  to  find 
out  why  the  circulation  and  prestige  of 
the  Literary  Digest  could  not  be  in- 
creased. At  that  time  the  circulation  of 
the  periodical  was  350,000.  One  of  the 
directors  pertinently  inquired.  'What  do 
we  sell?" 

"Someone  answered,  'advertising/  and 
the  director  then  asked  if  we  believed  in 
the  value  of  advertising.  Everyone 
agreed  that  we  did. 

"  'All  right,'  was  the  director's  laconic 
reply,  'let's  buy  some." 

"From  that  day  we  have  bought  adver- 
tising. Immediately  after  our  decision  a 
campaign  of  newspaper  advertising  was 
started  and  continued  with  the  result 
that  in  one  year  we  spent  with  400  se- 
lected daily  papers  $4,000,000.  We  have 
increased  our  circulation  to  1.300,000, 
and  indications  are  that  the  number  will 
lie  swelled  to  more  than  1,500,000  before 
the  present  year  is  nut.  During  this  time 
our  revenue  has  increased  more  than  360 
per  cent.  It  all  came  about  because  we 
had  the  courage  to  Imy  what  we  sell — 
advertising. 

"We  plan  to  continue  for  an  indefinite 
period  our  great  newspaper  advertising 
campaign,  for  there  has  never  been  a 
year  in  our  history  when  it  is  so  neces- 
sary to  advertise  as  in  1921." 


Dwutw  Six-Point  Speaker,  March  IS 

The  next  monthly  luncheon  of  the  Six 
Point  league  will  be  held  on  March  15 
in  the  Colonial  Room  at  the  Hutel  Mc- 
Alpin.  The  speaker  will  be  Arthur  H. 
Deute.  general  sales  manager  of  the 
Borden  Sales  Company,  Inc. 


N.  Y.  Representative,  of  Out-of-TowTt 
Paper*  Have  Marry  Evening- 

The  Correspondents'  Club  of  New 
York,  whose  members  are  representa- 
tive* of  out  of  town  newspapers,  held 
its  annual  dinner  at  the  Hotel  McAlpin 
Annex  on  March  7  of  this  week:  James 
M.  Allison,  correspondent  of  the  Cin 
cinnati  Times  Star,  and  president  of  the 
club,  presided,  and  there  was  •  large 
attendance  of  both  the  active  and  asso- 
ciate memt>ers- 

Amnng  the  guests  present  were 
George  Edward  Smith,  president  of  the 
Uoyal  Typewriter  Company,  who  spoke 
at 


$50,000  Cash 


for  firat 
daily 
em  locations 
tion  V.  P. 


on  an  attractive 
property.  E»at- 


Charles  M.  Palmer 

NEWSPAPER  PROPERTIES 


oral  exception*!  WEEKLY  NEWS. 
PAPERS  located  In  Eaelern  Statee. 
Thaaa  ara  important,  etaple  proper- 
Ilea,  well  equipped-  eervlng  food 
nelda.  Are  reaei 
eaafa  of  earning*, 
be  considered. 

HARWELL  «%  CANNON 

7(swis>anse  sad  Isaraala*  Praawrtles 

Time*  Btdg.  New  York 


PRESSES  FOR  SALE 

M-awje  Hm$k  5aewst  >'.<#.# -i.W  Ceai.  New  la 
191*.  7  ur  •  oola.  Tyoe  ltw«lh  mI,  M  la.  Ta|*c.e*e 
fctWer.  Simple*  rawtrwl.  CcaaaSate  aieteofTfie 
rx|u>7wirwi,  Includiaa  a«w  dry  east  process. 
ltV»e«e  Stvaajailiae  Coa»-  7  at  S  eaia.  T>p« 
l«earta  tV\  in.  CcawpUta  Her»otTf»  sajalpaaaat. 
laclwilnc  ".mora. 

AtwnJtvJ  ei***  frt***t  /rasa  I  t*  W  a«V«  cmprOj. 
Also,  t  lladel  t  Uaarrpe.  prssitwall*  tuaa.1  new; 
1  Mad*.  *;  1  Moeel  1 .  ,„J  .  I.iu.   ■       .  . 


THE 


Scranton  Republican 

expect*  to  be  able  soon  to  use  an- 
other display  advertising  solicitor 
Our   praferej.ee    ia    (or    a   grown  ■  up. 

alwady  man.  who  would  be 


general      diaploy      CO  fl  vfi  .sL'i* 

bsM 


on  Ttw 


from  ten  to  forty  year*.  This  Is  a 
good  Job  toe  the  sort  of  man  who 
wants  to  aettle  down  and  work  for 
a  papwr  Uiat  apprecJataa  the  raaults 
gotten  by  the  pereUtamt  pluggae  quit* 
as  much  as  or  more  than  the  "finally" 
stunts  of  the  epectacular  fellow 
The-ra  ara  only  two  papers  In  Scran- 
ton and  awch  runs  in  the  rwighbor- 
hood  of  tan  million  tin**  a  year,  Tba 
Republican  has  a  circulation  of  mora 
than  i>.0i>0  and  the  population  of 
Scranton  to  1 50.000.    Write  fully  and 


REPUBLICAN 


Col.  Boioman  Bulger  and  Martin  Grcc 
of  the  Kvrning  World,  I-cw  Dorltstailr 
the  comedian,  and  Toto,  the  clown.  C< 
Battel  entertained  thf  cumpany  with  3 
intrre»ling  account  of  his  experienci 
"vcrseas,  speaking  especially  of  his  coi 
nextkm  with  the  work  of  the  CQfTOfMM 
ents  of  whom  he  had  charge  for  a  tin 
previous  to  the  signing  of  the  armiMic 
Mr.  Uockstadcr  and  Tote,  entcrtair.i 
the  company  in  then  uiu.il  liuin.ii  i 
«t>le. 
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NOTES  OF  THE  CLUBS  AND 
ASSOCIATIONS 


KmiKiKiiiKT,  Conn. — Drafted  and  fos- 
tered by  the  Advertising  Ouh  of  Bridge- 
]>urt,  with  concurrence  of  the  advertis- 
ing clubs  of  Hartford  and  New  Haven, 
a  bill  is  before  the  Connecticut  Lesjisla- 
ture  now  in  biennial  session  aimed  at 
fraudulent  and  misleading  advertising. 
There  il  hope  the  bill  will  pass.  Con- 
necticut has  no  fraudulent  advertising 
Ijw  at  the  present  time  and  Has  lately 
experienced  much  advertising  of  a  na- 
ture that  this  bill  would  prevent  in  the 


Cleveland.— The  Photographers'  As- 
sociation of  America,  with  headquar- 
ters here  is  offering  a  prize  of  £250  for 
a  slogan  that  can  be  used  by  professional 
photographers  in  thrir  advertising  and 
cm  their  stationery  to  popularize  por- 
traiture. The  offer  is  open  to  members 
of  advertising  clubs  affiliated  with  the 
A.  A.  C.  W. 

Ukixkton,  Mass.— An  association  of 
the  employing  printers  of  Brockton  and 
vicinity  has  been  formed  known  as 
the  Old  Colony  Employing  Printers' 
Association.  The  purpose  of  the  organ- 
ization is  to  promote  matters  in  general 
for  the  good  of  the  industry.  There 
will  be  regular  meetings  with  special 
programs  planned,  including  speakers 
who  will  talk  on  the  trade.  The  officers 
elected  are:  President,  F.  Harold  Tol- 
man;  of  the  Tolman  Print,  Inc.;  vice- 
president,  Lester  S.  Howard;  treasurer. 
Emeu  E-  Leonard;  secretary,  Herbert 
C  Nichols. 

St.  Louis,  Mo. — A  delegation  of  mem- 
bers of  the  Advertising  Club,  headed  by 
President  D.  A.  Rueliel,  went  to  Jeffer- 
son City  March  8  to  officially  notify 
Governor  Hyde  of  his  election  as  an 
honorary  member  el  the  club. 

Philadlu-hia.— Tlic  Poor  Richard 
Club  has  under  way  a  campaign  to  enlist 
members  in  the  contingent  of  delegates 
to  go  to  the  annual  convention  of  the 
Associated  Advertising  Clubs  of  the 
World  in  Atlanta,  June  12-16.  The  Poor 
Richarditcs  have  formed  an  On-To-At- 
lanta  Committee  of  which  Lee  K.  Hood 
is  chairman.  To  date  the  following  have 
■igncd  up  for  the  trip:  Rowe  Stewart, 
Karl  Blonmingdale,  Irvin  E.  Paschall, 
Let  E.  Hood,  W.  P  Therkildson,  Sid- 
ney H.  Weiler.  Norbcrt  A.  Considine, 
John  11  Cross,  Howard  C.  Story,  Wal- 
ter A.  Fox,  J.  B.  Mackenzie,  John  M. 
l-ogelsanger,  Charles  Paist.  Charles  A. 
Stinson.  Walter  J-  Munro. 

Srsu.xGriELD,  Mass. —  The  Publicity 
Club  has  s]>poiiited  J.  A.  Priest  as  gen- 
eral  chairman  of  the  local  committees 
in  charge  of  the  1921  Direct  Mail  Ad- 
vertising Association  Convention,  which 
is  to  be  held  at  the  Springfield  Audi- 
mrium  October  25  and  28.  Mr.  Priest 
is  advertising  and  sales  director  of  the 
J.  H.  Bordeaux  Company,  was  formerly 
advertising  manager  of  the  Worcester 
I'.azcttc,  and  more  recently  director  of 
advertising  and  publicity  of  the  Hendec 
Manufacturing    Company,  Springfield, 


World 


Advertising  counsel 


St.,  Naw  York 

Teiephaaae  Fltsror  i  5*™ 


Edmund  Keough  of  the 
ing  Paper  Company,  is 


Writ-  Justice  Clark.  "Mr.  Bcrger's  paper 
of  the  vehemently  denounced  the  Coustiiution, 


Tot-lk a, --Kansas  newspaper  men  con- 
nected with  the  State  Legislature  organ- 
ized a  Gridiron  Legislative  Press  Club, 
following  a  banquet  here  last  week. 
Senator  R.  C.  Howard  of  the  Arkansas 
Gty  Traveler  was  chosen  president,  and 
Charles  R.  Mann,  of  Osborne,  secretary. 
There  are  ten  members  of  the  Legis- 
lature who  are  newspaper  owners  or 
publishers.  Those  present,  besides 
Messrs.  Howard  and  Mann,  were  Sen- 
ator J.  M.  Sattcrwaitc,  of  Douglas ;  Rep- 
resentatives A.  A.  Gillispie,  Rcxford; 
Clark  Conkling,  Lyons;  H.  W.  Shiedler, 
Girard;  J.  C  Mack.  Newton.  Mrs.  Ida 
B.  Walker,  of  Norton  and  Mrs.  Noble 
Prentiss. 

Detroit, — J.  B.  Mills,  publicity  direc- 
tor of  tlie  J.  L.  Hudson  Company, 
was  elected  president  of  the  Adcraft 
Club  March  i.  He  is  the  first  retailer  to 
hold  the  office.  Others  elected  are :  First 
vice-president,  Arthur  W.  Winter,  vice- 
president,  Evans-Winter-Hcbb,  Inc. ; 
second  vice-president,  Edward  R.  Grace, 
vice-president  of  Michigan  Manufac- 
turer and  Financial  Record ;  treasurer, 
Elmer  P.  Grierson,  advertising  manager 
American  Boy;  secretary,  Lawrence  J. 


Commerce. 


POST  OFFICE  BAN  UPHELD 


Suprama  Court  Rules  Closing  Mails  to 
Milwaukea  Laadar  was  Legal 

(.s><-<mj  /„  koiios  ■  Pmunsast) 
Washington.  D.  C-— The  Supreme 
Court,  March  7,  upheld  the  action  of  ex- 
Postmaster-Gcneral  Burleson  Septem- 
ber 17,  1917,  in  withdrawing  from  the 
Milwaukee  Leader,  Victor  L.  Bergcr's 
paper,  its  second  class  mailing  privilege, 
because  of  articles  which  the  Post 
Office  Department  held  violated  the 
Espionage  acL  The  action  affirms  the 
judgment  of  the  lower  courts,  in  which 
Mr,  Bergcr  sought  to  force  the  Postmas- 
ter-General to  restore  the  privilege. 

Justice  Clark  read  the  decision  of  the 
court,  declaring  that  for  forty  years  the 
Post  Office  Department  had  had  the 
right  to  revoke  second  class  mailing 
privileges. 

"The  right  of  the  Postmaster  General 
to  revoke  mailing  permits  is  not  a 
dangerous  or  arbitrary  power,  since  it 
to  review  by  the 


Netr!/  every  person  In  Richmond  reads 

news-Deader 

The  Niw»<Lbadm's  clresuatioa  In 
Richmond  is  truster  thin  that  of  all  the 
other  Ririmrad  pipers  combined. 

The  News  1. a  Ansa's  circulation  hi  Vir 
tints  is  frester  tbsn  an?  other  Virfiaia 
newspaper. 

The  sworn  ttstesienta  of  the  Richmond 
papers  ihoar  Our  Nsws  Uuoea  aaa  a 
da.ljr  circulation  la  Rlchnmnd  «bich  la 
more  than  three  times  cresset  than  Its 


nearest  competitor. 

Forcurn  representatives 
The  KeTIr  Smith  Co..    Ciiceao,  III. 
MarlM-idse  Boilrlme.       Kel'T^mrta  Co. 
B'war  al  Jlth  Si  tortton  Building. 

Nr.  York  City. 

J.  B.  Kecrtifh,  Candler  Btrtj -.  Atlanta.  Ga. 


The 
Pittsburgh 
Post 


He  claims  that  the  section  of  the  espion- 
age law  under  which  the  Poslmaster- 
General  acted  was  unconstitutional. 
This  court  has  repeatedly  upheld  the 
act." 

The  decision  of  the  court  was  7  to  2. 
Justice  Brandeis  and  Justice  Holmes 
dissenting  in  two  opinions. 


Atlanta,  Ga.— With  the  inauguration 
of  the  Gainesville  (Ga.)  Eagle  as  a 
daily  newspaper  the  latter  part  of  Feb- 
ruary, Georgia  now  has  thirty  daily  pa- 
pers, twenty-one  of  which  are  published 
afternoons.  Dr.  I,  M.  Merlinjones  is 
editor,  and  R.  II.  Quattlcbaum  is  busi- 
ness manager.  There  are  also  two 
weekly  papers  at  Gainesville,  the  Herald 
and  the  News. 


embarrassed,  is  trying  to  make  him  feel 
really  welcome." 

"I  have  not  come  home  from  a  larger 
job.  but  I  am  back  to  take  up  again  the 
greatest  work  in  the  world— fighting 
for  the  man  who  has  unequal  oppor- 
tunity," said  Mr.  Daniels.  "I  lay  down 
an  office  in  which  1  was  privileged  to 
serve  during  the  most  critical  years  of 
our  history.  And  I  served  under  a 
great  man.  the  most  tllustriutts  man 


fight,  to  be 
you  for 


"1 
your 


Tha  amalgamation  of  tha  two  laarUaa 
pruareaaive  Jewieh  isawepapera  af 
Raw  r«l 

THE  DAY 

AND 

THE  WARHEIT 

hrlaffa  tato  belaa  tha  moat  powerful 
aatrartlaiaa  raadliasa  hi  tha  Jawiah  neld 


The  New  York  Times 

REQUIRES 
BANK  and  BUSINESS 


Business  Opportunities 
Advertisers 


You  hove  thought  of  praaa  clipptaffe 
yourself.  But  tat  ua  tall  yoa  how 
praaa 


BURRELLE 

145  Lafayette  St,  N.Y.  City 

Establiaaad  a  Quarter  of  a 


justice  and  equality  of  opportunity,  to 
work  with  you,  and  to  have  your  lose, 
which  1  covet  above  all  things." 

On  the  eve  of  hi*  retirement  as  naval 
heat],   Secretary   Daniels   addressed  a 
farewell  message  to  all  naval  personnel.  • 
ashore  and  aflnat.    The  message  read 
in  part: 

"It  has  been  an  honor  and  a  privilege 
to  be  associated  with  the  personnel  of 
our  navy  in  the  days  of  its  greatest  tx- 
pansion  and  its  large  contribution  in  the 
World  War.  The  glory  that  came  to 
the  navy  in  those  crucial  years  can  neve: 
be  dimmed.  In  private  station  my  dcn> 
interest  in  all  that  will  add  to  naval 
efficiency  will  not  be  le*s  than  durirt 
the  period  in  which  I  have  directed  its 
id  its  operations  in  peace  and 


THE 
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has  the  largest 
circulation  of 
any  daily 


ica. 


FIRST  IN  1000 
NEWSPAPERS 

A  Nation*.   Adawtiaa*   with  30 

years*  fipfritnce   recently  stated 

that  hi*  record*  akow  that  for 
tha  mo  nay  ex  pan  dad  tha  results 
produced  by  tike  Washington 
Star  place*!  it  FIRST  IN 
AMF-RICA  imonf  a  thousand 
newspapers. 

W  eaters    Reprcsentst  i-re,    ) .    E.    Lou , 
Pint  Wst*l  Bsalt   Bli!«_,   C^icaeo,  HI 
Eastern  Representative,  Dsn  A  Carroll 
Trfeuae  Bird*.,  New  York,  ft.  Y. 
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OHIO 


Produced  in  1919  a  corn  crop  valued  at 
$196,988,000;  the  wheat  crop  was  valued 
at  $115,413,000;  oats  at  837,338,000; 
potatoes,  $17,856,000;  tobacco,  $26,- 
084,000;  hay,  $86,611,000. 

Most  people  think  of  Ohio  as  one  of  the  great  industrial  States— and  it  is.  In 
many  industries  it  is  first.  But  Ohio  produces  crops,  too!  The  State  ranks 
seventh  in  crop  value—which  fact  indicates  that  the  soil  still  figures  as  one  of 
Ohio's  dependable  sources  of  wealth. 


There  are  over  270,000  farms  in  Ohio— 
not  one  of  them  too  remote  from  a  city  to 
benefit  by  regular  visits  of  a  daily  news- 
paper. The  Ohio  newspapers  listed  here 
are  market  finders  for  manufacturers. 
They  conform  to  the  Ohio  requirement 
that  the  State  institutions  and  enterprises 
must  be 
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ewspaper 


vertisim: 


is  the  only  kind  of  advertising  which  can  be 
used  with  anywhere  near  100  per  cent, 
efficiency  for  trade  stimulation  in 
the  present  economic  situation. 


Price  Inducement 

today  playt  a  must  important  part  in  Belling  good$.  There  may 
come  a  period  where  eomparatice  price*  are  considered  quettton- 
able  by  »ome,  but  today  people  can  be  made  to  buy  most  heavily 
if  offered  an  attractive  price. 

Today* 8  Price  and  Tomorrow's 

Of  court*,  every  manufacturer  intittt  that  hit  prlcet  are  not  going 
lower;  but  unlet*  he  create*  a  heavy  demand  for  hi*  good*  at  reason- 
able pretent  price*,  through  newtpaper  advertiting,  he  will  find  It 
increasingly  difficult  to  maintain  them.  Today'*  price*  may  be 
ancient  hittorg  tomorrow.  The  daily  newtpaper  provide*  the 
only  medium  through  which  copy  can  be  changed  overnight. 


Unreasonable  Criticism 


hat  been  cast  upon  the  newtpapert  by  individualt  who  object  to 
their  publithing  newt  regarding  industrial  condition*.  The  local 
retail  thopt  which  do  the  bulk  of  retail  telling  occationallg  join  in 
the  chorut,  but  are  doing  an  enormous  volume  of  traffic  with 
at  the 


Every  business  man  of  wide  experience  realizes  the  'difficulties  in 
readjusting  his  traffic  downward.  It  was  much  easier  to  mark 
up  when  demand  exceeded  supply.    The  big  ones  of 
tomorrow  will  be  those  who  have  the  nerve  to 
seek  maximum  traffic  at  reasonable  profit. 

Newspaper  advertising  can  do  marvelous  things  for  people  inclined 
to  give  the  public  the  biggest  value  for  the  dollar.   The  big 
ones  of  tomorrow  will  be  those  who  have  done  so. 
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Chicago  Tribune  Newspapers 


2  out  of  3! 

The  First  Three  Morning  Newspapers  in  the  United 
States  in  Order  of  Circulation  Are  as  Follows: 


lEtrlutliai  Tiaait) 


1.  The  Chicago  Tribune  .  .  .  470,000 

Lars  eat  Morning  Daily  Circulation  in  Amrrica 

2.  The  Boston  Post  .....  440,000 

Second  Largem 

3.  Daily  News  of  New  York  .  385,000 


Third  Largest 


Daily  News  of  New  York,  which  now  has  the  largest  morning  daily  circu- 
lation in  New  York,  was  founded  by  the  Chicago  Tribune  June  26,  1919 

Chicago  Tribune  Newspapers  Now  Rank  FIRST  and 
THIRD  Among  All  the  Morning  Dailies  of  America 


Chicago  Tribune  Newspapers 


2  out  of  3! 
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NEW  YORK  STATE 

THE  STATE   OF  PROGRESS 


New  figures  made  recently  available  showed  New  York  State  as  a  big  producer  of 
many  crops.   It  compares  favorably  with  the  1919  figures. 

PRODUCTION  OF  STATE  CROPS  (1920) 


32,595,000  bushels  of  corn 
10,998,000  bushels  of  wheat 
44,275,000  bushels  of  oats 
3,480,000  bushels  of  barley 
4,420,000  bushels  of  buckwheat 


5,482,000  tons  of  hay 
2,288,000  pounds  of  hops 
1,872,000  bushels  of  rye 
46,250,000  bushels  of  potatoes 
3,072,000  pounds  of  tobacco 


A  territory  that  produces  can  consume  equally  well. 

Concentrate  a  selling  and  advertising  campaign  in  New  York  State  and  become 
convinced  that  this  is  the  logical,  economical  and  effective  manner  of  merchandising 
goods.   New  York  State  daily  newspapers  are  of  size,  standing  and  real  power. 

Use  them. 
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EDITORIAL  DEPARTMENT 

The  Piedmont 

J.  HtO#i  HcKllilCK.  Ktta»A« 

Greenville.  South  Carolina 

March  5,  1921. 

Newspaper  Enterprise  As a Delation, 
Cleveland,  Ohio. 

Qent  lemon: 

Oil  behalf  of  The  Piedmont,  1  desire  to  congratulate 
you  on  your  enterprise  In  getting  to  us  within  twenty-four  hours 
after  the  inauguration  of  President  Harding  an  excellent  mat 
picturing  scenes  in  that  historic  event.    This  is  a  really 
remarkable  achievement  and  it  has  certainly  won  our  highest 
admiration  and  appreciation.    This  is  the  fastest  service  of  the 
sort  I  have  ever  seen,  especially  in  consideration  of  the 
distance  of  Greenville  from  Washington.    Good  work       we'll  tell 
the  world  it  isl  •» 

Youre  sincerely. 


Editor    and    Publisher    for    March    19,  1921 


City 
Population 
1,823,779 


Separate 
Dwellings 
390,000 


Metropolitan  Population:  3,000,000 


Have  you  an  agent  or  branch 


in 


Philadelphia? 

Naturally  both  you  and  your  agent  are  vitally  interested  in  making  the  Philadelphia 
end  of  your  business  pay. 

We  find  many  concerns  have  their  goods  on  sale  here,  but  no  one  seems  to  know 
about  it. 

A  reliable  way  to  help  your  selling  force,  and  the  quickest  way  to  get  Philadelphia 
trade,  is  to  tell  Philadelphians  about  your  goods  through  The  Bulletin. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost 
By  concentrating  in  the  newspaper 
"Nearly  everybody"  reads— 

The  Bulletin 

Net  paid  average  circulation  for  February, 


509,062 


copies 
a  dav 


Exceeding  all  previous  months  of  publication 

i\o  prise,  premium,  fueMMing  contest,  coupon  or  other  artificial  method*  of  slim 
ulalintf  circulation  are  uted  In  The  Bulletin. 

The  Bulletin's  circulation  reaches  far  beyond  the  highest 
point  ever  attained  by  a  daily  newspaper  in  the  State  of 
Pennsylvania,  and  is  one  of  the  largest  in  the  United 
States. 
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AN  "ALL-AMERICAN"  DAILY  NEWSPAPER  TEAM 


Eleven  Positions  in  First  Team  Are  Given  East  and  Middle  West— Captaincy  Goes  for  Public 

New  York  Papers  in  Line  up — Suggestions  for  Changes  Invited 


VETHEN  the  lait  gridiron  whistle  has 

lieen  Mown  and  the  last  •'post-mor- 
tem" held  around  fraternity  and  dormi- 
tory firesides,  all  that  is  left  to  the  foot- 
ball fan  is  to  wait  for  the  announcement 
of  Walter  Camp's  "Air American  team" 
that  mythical  eleven  which,  theoreti- 
cally, could  defeat  any  other  football 
team  in  the  world. 

There  never  has  been  an  All-American 
football  team,  one  whosr  individual 
member*  were  pre  eminent  in  their  posi- 
tions. \'o  more  is  there  any  All-Ameri- 
oan  newspaper  which  can  ju-tly  claim 
all  that  is  bent  in  all  its  department!  as 
men  are  well  aware. 


0»«r  Hundred  Talis  Psrt 

At  the  University  of  Illinois  the  stu- 
dents in  journalism,  more  than  a  hun- 
dred in  numbrr,  have  resolved  ihcin- 
selvcs  into  a  collective  Walter  Camp 
and.  after  watching  the  work  of  the  va 
rious  American  ncwspajicrs  from  the 
side-lines  of  the  journalism  library 
where  they  have  been  studying  them  in 
connection  with  their  reportorial  and 
editorial  practice,  they  have  picked  I 
mythical  Ail-American  Newspaper  tram 
for  the  consideration  and  discussion  of 
newspaper  men. 

The  honor  of  being  captain  of  the 
team  goes  to  an  Kasterner.  The  New 
Vara  World,  which  makes  the  AII- 
American  in  the  position  of  public  ser- 
vice. The  basis  for  this  ward  is  the 
World's  tidelit)  in  living  up  to  the  stand- 
ard set  by  its  founder  who  established  it 
a*t  "an  institution  that  should  always 
tisrht  for  progress  and  reform,  never  tol- 
erate injustice  or  corruption,  always  tight 
demagogues  of  all  parties,  never  belong 
to  any  party,  always  oppose  privileged 
classes  and  public  plunderers,  never  lack 
•sympathy  with  the  poor,  always  remain 
devoted  to  the  public  welfare,  never  be 
satisfied  with  merely  printing  news,  al 
ways  be  drastically  independent,  never 
lie  afraid  to  attack  wrong,  whether  by 
predators  plutocracv  or  predatory  pov- 
erty." 

An  the  N.w. 

The  New-  York  Times  is  selected  for 
the  news  position.  Under  the  slogan  of 
"All  the  News  That's  Fit  to  Print."  the 
Times  gives  its  readers  the  best  and  most 

the  day,  local,  national  and  international 
—although  the  journalistic  Walter 
Camps  slate  that  the  Times"  strength  in 
the  line-up  could  be  augmented  by  the 
addition  of  a  foreign  service  such  as 
that  of  the  Philadelphia  Public  Ledger 
The  "quarterback"  position,  the  think- 
ing jnh  on  the  team,  is  given  to  the 
Springfield  (Mass.)   Republican  whose 


By  H.  F.  HARRINGTON  .»d  E.  5.  WATSON 


.  Nrrrs:  MrMT,  llstTing!,"*!  anil  W»t»on  are  in*lructnr*  in  journalism 
,ii  ire  (ni»«rm>  it  lUuim.  TV  sloty  <Vr  hair  written  Ml  the  All  A-rr»t*>i 
Nr.  temper  Eleven  this  the,  tM  ttMMd  is  tuu*.!  upon  IV  conclaunn.  <■(  mart 
th.n  JOB  stu.lem.  .,l  their  «h.*il  who  have  hren  itului*  a  •in.lj  <.t  or. snap**,  a. 
a  w«  of  thro  rrfialar  rnllese  work  What  u  yo»r  upini-..n  ..(  this  team.'  Whal 
iIi.uk-.  »„u),l  y,«  ,wi«rM  m  thr  lmr-»|,  and  »hr?  Comment  on  the  first  All 
American  Xtwiwm  Team  t,.  V  .elected  ia  invited. 


editorial  work  has  been  the  most  con- 
sistently good  of  any  paper  in  the  coun- 
try. Sane,  courageous,  direct  and  high 
in  literary  quality  these  editorials  bring 
the  Republican  Ail-American  honors 
Next  the  Republican  in  the  '  backncld" 
a  place  is  awarded  to  the  Ohio  State 
Journal  for  its  editorial  paragraphs,  and 
hacking  up  these  two  will  be  found  the 
Christian  Science  Monitor,  awarded  a 
place  on  ethics.  The  choice  of  the  jour- 
nalists For  this  place  was  based  not  so 


that  the  unusual  rather  than  the  usual 
is  news,  takes  All-American  honors,  with 
the  Kansas  City  Star  as  a  close  rival. 
"The  Star's  features  arc  good,  but  too 
many  of  them  reach  the  taper  via  the 
editorial  scissors  rather  than  by  a  Star 
typewriter."  says  one  of  the  "experts" 
in  rendering  a  lengthy  decision  on  the 
question. 

The  combination  of  capitals  and  lowei 
case  type  in  all  of  the  New  York 
Tribune's  headlines,  and  the  make  up 


THE  ALL-AMERICAN  TEAM  PICKED 


>  THE  NEW  YORK  WORLD  (Capt.) 

 THE  NEW  YORK  TIMES 

THE  SPRINGFIELD  REPUBLICAN 

Editorial  Paragraph*  THE  OHIO  STATE  JOURNAL 

Feature  Stories  and  Human  Interest  Yarns 

 THE  NEW  YORK  SUN 

Typographical  Display  THE  NEW  YORK  TRIBUNE 

Use  of  "Art"  THE  ST.  LOUIS  POST-DISPATCII 

Eth.cs   CHRISTIAN  SCIENCE  MONITOR 

and  literary  Criticism 

 BOSTON  EVENING  TRANSCRIPT 

 ATCHISON  GLOBE 

THE  CHICAGO  TRIBUNE 


much  on  the  Monitor's  refusal  to  handle 
crime  stories,  as  its  general  constructive 
policy  and  its  evident  belief  that  the 
reading  public  prefers  the  wholesome  to 
the  sordid;  the  constructive  to  the  de- 
structive; beauty  to  ugliness 

Two  more  New  Yorkers  make  the 
team — The  New  York  Sun  in  the  fea- 
ture story  and  human  interest  yarn  posi- 
tion, and  thr  New  York  Tribune  lor 
typographical  display.  The  Sun,  as  an 
essentially  human  interest  pai>er  still 
living  the  tradition  of  Charles  A 


man's  ability  to  bring  out  his  best  stories 
without  resorting  to  scarehead  type,  by 
his  facility  in  the  use  of  contrast  and 
balance,  gives  the  Tribune  the  call  on 
the  typographical  display  position  on  the 
tram.  "You  can  find  your  news  in  the 
Tribune  at  a  glance"  is  the  verdict  of  the 
Walter  Camps.  It  is  worthy  of  note 
thai  this  decision  was  general 

The  Middle  West  gets  two  places  on 
the  team.  The  choice  for  merchandis- 
ing and  advertising  goes  to  the  Chicago 
Tribune  and  (or  the  use  of  "art"  to  thr 


St.  Louis  Post-Dispatch.  The  scientific 
investigation  of  the  advertising  and  mer- 
chandising field  by  the  Tribune,  its  co- 
operation with  the  merchant  in  bringing 
his  wares  to  the  notice  of  the  public 
its  elimination  of  the  gambling  element 
in  advertising,  and  its  purging  of  the 
advertising  pages  of  quacks  and  fakers 
who  prey  upon  the  public,  and  the  pro- 
muters  of  wildcat  schemes— all  of  these 
put  it  at  the  head  of  all  candidates  for 
All-American  honors  and  it  beats  out  its 
fellow  "protector  of  the  people"  the 
New  York  Trihune.  whose  motto  is 
"First  to  l,ast— the  Truth:  News,  Edi- 
torials. Advertisements,"  by  only  a  nar- 


Thc  F'osr-Dispatch  is  awarded  the  art 
posili .n  on  three  points:  its  Sunday  ro- 
togravure is  comprehensise  and  artisti- 
cally attractive;  its  daily  picture  page  is 
an  excellent  pictorial  presentation  of  the 
interesting  happenings  in  the  world  to- 
day; and  its  use  of  cuts  to  accnmpany 
news  stories  is  uncqualed  by  any  other 
news|>aper. 

For  the  position  of  dramatic  and  lit- 
erary criticism  a  spirited  rivalry  between 
the  Boston  Evening  Transcript  and  the 
Chicago  Evening  Post  resulted  in  a  ma- 
jority vote  of  the  critics  for  the  luastcrn 
journal.  The  Transcript,  the  product  of 
an  environment  of  culture  and  Irarning. 
reflects  its  reading  public  admirably  and 
gives  to  all  other  mrmtiers  of  the  team 
a  model  for  the  return  of  the  newspaper 
to  one  of  its  original  functions— a  jour- 
nal of  the  fine  arts  as  well  as  a  purveyor 
of  the  news  of  the  day 

Trans-Missouri  gets  one  place  on  the 
team.  Out  in  Atchison.  Kan<is,  Ed 
Howe's  Globe  has  set  the  standard  in 
the  compilation  of  personnl  items,  told 
with  a  rine  sense  of  the  news  involved 
in  the  small  commonplaces  of  street  and 


Although  this 
eleven  will  never  lie  fashioned,  the  ef- 
fort expended  in  choosing  strong  rcprc 
smtativrs  for  it  has  given  the  students 
a  set  of  standards  on  good  and  lsad 
ncwMiajicrs.  It  should  be  added  that 
some  of  them  chose  Arthur  Brisbane  as 
chief  editorial  writer.  John  T.  McCuuh- 
con  (who  ran  a  close  second  to  J.  V 
Darling)  as  the  cartoonist,  and  Bert 
Lester  Taylor  of  "A  Line  o'  Tvpc  or 
Two"  in  the  Chicago  Trihune  as  the 
column  conductor. 

All  in  all  here  is  a  team  that  should 
make  the  word  Ameriran  great  in  the 
far-flung  domain  of  the  world's  jour- 
nalism. 


What  Newspapers  Would  You  Put  On  Your  Team?  Why? 

Google 
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PERRY  HEADS  AMERICAN 
PRESS  ASSOCIATION 


WANT  TRUST  LAW  CHANGED 


Courlland  Smith  Cost  la  Wuhinften 
Aa    An    Assistant  Postmaster-Gen- 
eral— New  Eaeculive  •  Nationally 
Known  Newspaper  Figurn 


The  hoard  of  director*  of  the  Ameri- 
can Press  Association.  miiliiiK  in  New 
York,  March  IS.  elected  John  II.  Perry 
■<>  the  office  of  president.  Mr.  Perry, 
who  look  charge  of  the  A.  P.  A.  im- 
mediately, succeeds  Counland  Smith, 
who  retired  to  go  U>  ({ton  *i  an 

assistant  ptistmaslcr.grneTal  under  Will 
II  Hay«.,  Mr.  Smith  has  completely 
di>a«siviated  himself  from  the  Atneri- 
ean  Press  Association. 

Mr  1'crry  wilt  also  continue  lo  guide 
the  tvmmti  at  the  Autoca-ler  Service 
Company,  as  chairman  dI  its  hoard.  At 


Johv  H.  Pekkv 

the  same  meeting  W,  G,  ftmgan  was 
elected  vice-president,  succeeding  Norris 
A.  Huse.  resigned,  and  Einmct  Finle>. 
seerctary-lrrastirer  nf  the  Aotoeaster 
Company,  was  elected  secretary-treas- 
urer of  tile  A.  P.  A.  in  Mr.  lirngau's 
place  He  will  hold  down  the  two  offices. 
C.  B.  Cabaniss  has  resigned  from  the 
American  Press  Association  organiza- 
tion. 

A  Newspaper  Lawyer 

John  H.  Perry  is  a  nationally  known 
figure  in  the  newspaper  world.  He  is 
a  native  of  Kentucky  and  a  graduate  of 
tin'  University  of  Virginia.  Out  of  col- 
lege he  l«cgan  to  practise  law  immediately 
ami  so.ut  found  himself  in  the  growing 
empire  that  Seattle  cniters.  There  he 
lieeame  interested  in  newspaper  law  and 
in  the  succeeding  )TC&ft  earned  the  repu- 
tation rif  lieing  one  of  the  liesi  news, 
paper  lawyers  in  America.  He  is  said 
to  have  defended  ..sir  $5,000,000  in  lihel 
suits  without  losing  a  single  case, 

Mr.  Perry'*  practice  of  law  in  hehalf 
of  newspaiHTi  has  carried  him  into  the 
c>nrt*  of  22  states  ,,f  the  union.  All  of 
thi=  ha-  happened  in  little  more  than  a 
dam  scars  so  that  John  H.  Perry  is 
stilt  a  comitaratiictv  y-uug  man. 

As  a  puldishcr  Mr.  IVrry  is  perhaps 
belter  known  West  of  the  kockirs,  where 
he  accumulated  a  fortune  that  makes 
liiui  -i  millionaire.  Mr,  Perry  is  part 
owner  of  the  western  Scripps  nrws- 
nafK-rs  anrl  he  ha<  licrn  counsel  fur  these 
pipers  for  man)  years.  lie  ,.  a  large 
stockholder  in  Aut Mattel  Sets  ice  Com- 
p-iny.  and  bat  been  its  vice  president  and 
til,  i  chairman  of  its  tmard  of  directors 
He'  since  tile  organization  of  the  com- 
|i.si,y  .one  two  ycar<  ago. 


Publisher!    at    Albany    Want    End  to 
Monopolistic  Contracts 

{  Vre.-w.'  f*>  KttlToa  ft  IVpi.iotrSt 

ALa.sNV.  N.  V. — Representatives  of 
the  New  York  State  Publishers  Asso- 
ciation and  the  Publishers  Association 
of  New  York  City  attended  a  public 
hearing  here  March  15  before  the  Sen- 
ate Committee  on  the  Judiciary  in 
support  of  the  Me^er-Xlartin  bill  |a 
amend  the  Donnelly  anti-trust  law  in 
relation  tu  contracts  leading  to  mon- 
opoly, <  IpposrtHm  to  the  bill  i»a» 
voiced  at  the  hearing  by  representa- 
tives of  labor  organizations  and  a  new 
hearing  will  be  held  on  March  22. 

Interest  of  the  publishers'  organiza- 
tions  represented  at  thr  hearing  was 
chiefly  in  the  amendment  as  it  relates 
to  practice^  now  prevalent  in  the  pho- 
to-engraving trade  in  New  York  State 
under  which  the  price  of  engraving  is 
fixed  hi  a  contract  Isrlwccn  the  em- 
ploying photo-rngravers  and  the  en- 
gravers' union.  The  Meyer-Martin 
amendment  has  to  tin  with  describing 
the  nature  of  the  articles  or  products 
the  price-fixing  on  which  enters  into 
the  making  of  a  mono|io1y.  At  present 
the  Donnelly  act  assumes  that  a  mon- 
opoly can  he  established  and  maintained 
only  in  articles  or  product'  in  "common 
u*e."  and  in  legal  proceedings  against 
the  photo-engravers  several  years  ago 
miller  this  act.  it  was  held  that  photo- 
engraving is  not  a  commodity  in  com- 
mon use. 

Under  the  proposed  amendment,  sec- 
tion 34©  of  the  general  business  law 
would  read  as  fultoivs.  thr  italics  dr. 
noting  new  matter: 

"Column  f<>r  nnitini»>lv  illesaJ  and  latf. 
Kl'ery  tcmtaci,  asics-meiti.  at  ranuement  .  t 
comhHiaiii.il  whrreby 

"A  monopoly  in  the  eaitiaf.iciuir.  in  Mlmti.it 
or  sale  in  this  stair  «f  stt.v  *'!%<U  <  .»'■'.!,■  r 
urrj  m  tar  r«n*Wr  of  naif,.  <ammt*ce  or 
todMHi** riser  ow  ol  any  article  or  imam  -litr 

•  >t  common  use  is  nr  may  he  created,  rssab 
lishr.f  at  maOuninrd.  or  wheret>y 

"f'nianrtitixn  in  tais  stale  in  the  tupply  or 
prsir  of  any  »srh  article,  aeseVrr  nr  cnmmndilT 
ik  or  may  he  restrained  or  prrvettird.  ar 
atu-rrhr 

"r'«r  thr  pirrpoac  of  creatine,  ritahliifcine. 
ot    i '  ii'  '  ...-I'  i'    a   nann-.tMily    within   lais  stair 

•  it  lite  lna*iafat-tate.  priHlarlinn  nr  «ale  of  any 
such  .ITIIele.  • .  .1  >■  ■  '  i>T  .  Tinr  .!■!.  the  free 
t-Urian  to  this  stale  'if  any  lawful  he.ines*. 
Made  irf  ncsSIIKiriolt.  t«  i>t  rut  tie  renlrtctril  ol 
prevented,  li  fcrrchy  dcsUiril  t«  tsr  ..  .  •■ 
l-ulsii-  policy,  iltrnal  and  VOM.    .  ." 

A  new  section,  modeled  on  thr  Fed- 
eral Clayton  act,  giving  those  injured 
by  practices  in  violation  of  this  act  the 
fight  to  injunctive  relief  against  such 
practices.  this  differs  from  the  for- 
mer procedure  which  required  criminal 
prosecution  by  the  slate  against  vio- 
lators of  the  ad  and  left  the  instittp- 
lion  of  civil  suits  for  damages  by  in- 
dividual* as  the  only  means  of  redress 
for  those  injured  hy  the  illegal  prac- 
tices.   

Morgan    Ada   Back   in    Montreal  Star 

Mii-Mur  ii..  Otic— A  long  drawn-out 
?>a'llc  between  the  management  of 
Henry  Morgan  ft  Co.,  l-td..  one  of  Mon- 
treal's largest  ih-partmciil  stores,  and  the 
Montreal  Daily  Star  has  come  to  an  end 
with  the  honors  decidedly  ill  favor  of 
the  newspaper.  Some  five  years  ago  the 
head  of  the  Morgan  tirm,  which  is  one 
n|  the  oldest  established  in  Canada,  dis- 
agreed with  the  policy  of  the  newspaper 
regarding  rertain  municipal  reforms  and 
withdrvw  bis  adi  ertisiilg  support.  The 
Mufitrcal  Daily  Star  anil  its  sister  pub- 
lieatioti.  the  Standard,  arc  now  carrying 
daily  large  Copv  from  llenrv  Morgan 
ft  Co..  I  .III 


N.  Y.  OWNERS  CONFER 
WITH  LABOR  CHIEFS 


Now  Paper  for  Polham 

The  Free  I'rcs,.  Wednesday  and  Sun- 
day, will  be  staliMl  in  IVIham  in  a  few 
dav«  under  the  management  of  Merle 
Mac  Vistor,  Kraal  EL  Brook,  ami  J.  H. 
kisek'l.  late  -d  the  IVIham  Sun. 


Negotiations  of  Now  Waga  Scats  Art 
Under  Way,  With  Proprietors  of 

All  Greater  City  English  Dag- 
is*  Taking  Part 


Proprietors  of  New  York  and  Brook- 
lyn daily  newspapers  and  their  pub- 
lishers this  week  met  with  the  inter- 
national and  local  officers  of  the  Typo- 
graphical and  International  Printing 
Prcsstnens'  and  Assistants'  CftMM  10 
discuss  the  negotiation  of  new  wage 
scales.  The  typographical  scale  in  New 
York  expires  March  31  and  the  press- 
men's agreement  expired  with  the  end 
of  I'ebruary.  The  owners  of  the  news- 
napefs  I  to.  I  their  first  conference  with 
the  presimen's  union  officials  February 
22.  at  which  both  sides  appointed  con- 
feiclicc  .'ummitlecs.  Simitar  prncrdure 
was  followed  at  thr  initial  meeting  with 
the  I.  Ti  V.  officials  on  March  H 

This  is  the  first  time  that  the  owners 
of  these  papers  have  united  upon  a 
course  of  action  in  labor  matters  and 
absolute  unanimity  has  characterized  all 
their  meeting'.  They  have  presented 
to  both  unions  the  following  three  prin- 
ciples it|st>n  which  they  will  base  future 
negotiations : 

"First:  A  shift  of  work  no  less  in 
length  titan  the  iiuuilsrr  of  hours  gen- 
erally accepted  as  a  day's  or  night's 
work  in  iiulusKirs  oilier  than  our  own. 
ami  in  our  own,  in  large  cities  other 
than  \*ew  York 

"Second:  Tile  payment  of  regular 
wages,  only  for  time  faithfully  given; 
anil,  of  the  so-called  overtime  wages, 
only  in  exchange  for  actual  time  given 
in  execs*  of  thn  lixetl  number  of  hours 
that  constitute  a  regular  day's  or  night's 
work. 

"Third  :  So  long  as  first  right  to  em- 
ployment is  given  by  contract  lo  mem- 
bers of  your  organization,  thr  right  nf 
the  employer  to  determine  the  sire,  and 
to  direct  the  control,  of  iiis  force,  with 
title  consideration  to  the  health  and 
strength  of  the  men :  so  long  as  the 
work  lies  within  the  tfadc  with  which 
t--s*  mnuhcr.s  of  your  organization  are 
gitirr;d1y  identified,  the  right  of  the 
•  ni.doyc-r  to  decide  what  they  shall  do 
and  lo  judge  whether  or  not  they  dn  it 
iv.!l  and  faithfully." 

Since  the  presentation  of  these  basic 
rules,  si-vt-ral  Conferences  have  been 
held  between  committees  of  the  pub- 
lishers ami  committees  repiesenting  the 
'ocat  unions. 

ftctvntf  were  rendered  hy  IhrM  com- 
mittees at  a  meeting  of  the  full  COM* 
millers  on  March  17.  The  nature  of  the 
rriKirts  could  not  he  learned 


ORDER  K.  C.  JOURNAL  SOLD 

Public  Auction  Sot  for  April  18 — Re- 
ceiver Free  to  Sell  Before 

t/l.v  rWryrssa  to  Foitor  &  1'eai.isiitBI 
K.snsas  Citv.  March  17  -  The  Kansas 
City  Journal,  oldest  morning  newspaper 
in  Kansas  City,  was  today  ordered  by 
Federal  Judge  Arlta  S.  Van  Yalkeilhltrgh 
to  he  sold  at  puhlic  auction  April  18.  "for 
cash  lo  the  liesi  and  highest  bidder  on 
the  front  (foot:  step  of  the  Jack*"ii 
Comity  court  house  between  1  and  5 
o'clock" 

The  order,  however,  gives  Heceivcr 
C.  S.  Jobcs  anil  Trustee  A.  B.  Join's  30 
days'  notice  in  whiclt  they  may  otherwise 
tusposr  of  the  newspaper  if  opportunity 
presents  itself.  The  order  of  -ale  re- 
cites that  the  encumbrances  of  the  Jour- 
nal are  so  heavy  that  it  has  Ik'i'u  imiMissi 
He  to  l».rrow  enough  nv  ncy  or  sell 
enough  receiver's  ccrlilicatcs  to  salisj. 


creditors.  The  receiver,  trustee,  and 
Frank  S.  Sebree,  attorney,  have  held 
weekly  conferences  with  Judge  Y'an- 
Y'alkciihurgll  since  the  receivership  was 
instituted  on  November  12  in  an  attempt 
to  put  the  Journal  back  on  us  feet  The 
efforts  were  unavailing. 

It  is  understood  that  Eastern  newspa- 
per interests  have  considered  taking  over 
the  plant  with  the  aid  of  some  Kansas 
City  capital. 


AUTOCASTER  IN  NEW  YORK 


5i.  T.  II  ..in. 


Entire  Service  Moves  From  Cleveland 
—Will  Work  With  A.  P.  A. 

Thr  latest  addition  to  the  publishing 
field  in  New  York  is  the  Publishers' 
Autocastrr  Service  Comjiany  which  has 
just  moved  to  this  city  from  Cleveland, 
its  birthplace.  Kdil..r-in-Cliirf  S.  T. 
Hughes  is  proud  of  the  fact  that  although 
the  move  of 
ni  e  ii.  material 
and  plant  was 
made  over  Sun- 
day, the  service 
it>rlf  did  not 
suffer  but  con- 
tinued to  be  is* 
sued,  promptly, 
lo  regular  date 
ami  to  scheduled 
mail  trains. 

The  taking  up 
its  business  here 
includes  editor. 
S.  T.  Hughes, 
who  was  formerly  editor-in-chief  of  the 
Newspaper  Knterprise  Association,  for 
many  years ;  business  manager.  F.mmcl 
Finley :  managing  editor,  J.  T.  Wilson ; 
cartoonist.  Sewcll  Booth:  photographer. 
\V.  \Y.  Brown,  ami  several  writers  and 
arti»ts.  as  well  as  a  considerable  business 
department  personnel. 

The  officers  of  the  l*nblishers*  Auto- 
caster  Scrsicc  Company  are:  John  II. 
Perry,  chairman  of  the  board;  B.  H. 
Canncld,  president ;  and  F.mmet  Finley. 
secretary -treasurer.  Inasmuch  as  Mr. 
Perry  is  president  of  the  American 
I'rcs*  Association  and  al«o  con.mander- 
in-chici  of  Autocaster,  the  sister  or- 
ganizations will  work  together,  in-so-far 
:t<  their  separate  functions  will  permit, 
to  their  mutual  advantage. 

The  Autoraster,  as  it  is  better  known, 
serves  over  I.J00  small  dailies,  and  semi- 
yycckly  and  weekly  newspapers  scattered 
over  the  country  from  coast  lo  roast. 
It  is  a  Scripps  institution  and  an  off- 
spring, horn  something  uvrr  two  years 
ago,  ol  the  N'ewspaper  Knterprise  Asso- 
ciation. Its  plant  is  located  in  the 
American  Press  Association  building, 
OS  West  .19th  street,  hut  for  the  present 
the  editorial  rooms  and  business  offices 
arc  at  2307  Rush  Terminal  huildtng. 
IJJO  \Ye«i  42d  street. 

The  Autocaster  supplies  its  clients  hy 
mail  with  rrgular  srrvices  nf  current  il- 
lustrated editorial  matters  of  interest,  in- 
cluding news  pictures,  cartoons,  comics, 
a  comic  strip  and  editorials.  In  addi- 
tion, -ach  client  receives  a  large  pane 
rajeh  ueck  of  illustrated  "dummy"  ads 
for  use  among  his  b>ral  merchants,  the 
illustrations  going  to  him  in  matrix 
lorm.  _______ 

A.  N.  P.  A.  Directors  Meet  March  31 

Directors  of  the  American  Newspaper 
Publishers  As-viation  will  meet  in 
Sew  York.  March  31.  to  consider  pro- 
gram details  and  plans  for  the  annual 
conieiition  April  27,  ->  and  2°.  In  ac- 
cordance with  Ihe  practice  started  last 
year,  there  will  be  no  banquet  and  the 
annual  luncheon  of  the  members  vs.  ill 
tale  place  on  Thursday  the  28th.  The 
luncheon  of  the  Bureau  of  Advertising 
will  be  held  on  the  27lh. 
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N.  E.  A.  LINES  UP  AGAINST  44-HOUR  WEEK 
AND  ZONE  LAW  REPEAL 


Will  Hold  Business  Meeting  Apart  from  Convention  in  Future 
Name  Vice-President  from  Each  State — 
Brodie  New  President 


-To 


By  FRANK  LE  ROY  BLANC HARD 

KSfttMl  tV    KfKtllS  Jt    I'nil  l,HK»l 


§T,  AUGUSTINE,  Fla.,  March  12.- 
The  thirty-sixth  annual  convention 
of  the  Natinnal  Editorial  * rwrlthn  at 
St.  Augustine  came  tn  an  end  on  Satur- 
day with  tht  election  of  officers,  the  re- 
ports of  special  committees,  and  several 
addresses.  It  was  the  general  opinion 
that.  although  the  original  program  was 
badly  shot  to  pieces  by  the  failure  of 
•■everal  speakers  to  an  their  engage 
nients.  the  convention  was  one  of  the 
mmt  helpful  ever  held  by  the  association- 
Much  of  the  success  of  the  several  ses- 
sions was  tlue  to  the  efficient  manner  in 
w  hich  they  were  conducted  hy  President 
Wilkie.  who  ran  the  program  according 
to  a  time  schrdulc  and  who  knew  how  to 
"boss"  the  crowd  of  editors  without 
hurting  anybody's  feelings.  Full  of 
"pep"  himself,  he  imparted  to  tht  dele- 
gates some  of  his  own  ginger  and  np- 
timism.  Long  winded  speeches  were 
taboo.  Motions  from  the  floor  were 
made,  seconded  and  carried  in  a  jiffy. 

Perhaps  the  most  important  actions 
taken  by  the  association  was  the  passage 
of  resolutions  offering  the  repeal  of  the 
zone  postal  law.  and  recording  its  disap- 
proval of  the  proposition  for  a  44-hour 
printers'  week. 

A  number  of  important  amendments 
to  the  constitution  and  by-laws  of  the 
organization  were  made.  One  of  these 
provides  for  tin  holding  of  an  annual 
business  meeting  at  a  centrally  located 
city,  delrgatcs  to  which  shall  be  selected 
from  and  by  the  several  slate  editorial 
associations. 

Another  amendment  calls  for  tht  ap- 
pointment of  a  vice-president  from  each 
state  by  the  president  of  the  association, 
while  a  third  amendment  provides  for 
tht  admission  of  co-ordinating  associa- 
tions on  payment  of  an  annual  fee  of 
$25,  which  includes  the  annual  fees  of 
its  officers,  and  a  fee  of  $3  from  tach 
of  its  member*. 

The  election  of  officers  resulted  in  the 
choice  of  the  following  " 

President,  Edward  E,  Rrndie  of  the 
Oregon 'City  (Ore.)  Enterprise, 

Vice  President.  John  C.  Brimblecom. 
Newton  (Mass.)  Graphic. 

Secretary.  George  Schlnsser,  YVcssing- 
ton  Springs  (S.  I>  -  Republican. 

Treasurer.  W.  YV  Aiken  of  Franklin, 
Ind. 

Members  nf  the  rxecutive  committee — 
Will  Wilkie.  Grey  Eagle.  Minn.:  Wal- 
lace Odell.  Tarrytown.  N.  V.:  Frank  X. 
Henderson.  Little  Rock,  \rk. 

Members  of  the  executive  committee 
(elected  for  one  year)  —  Paul  T.  Harher, 
Commerce.  Ga„  and  Gcorgt  \V.  Marble. 
Fort  Scott.  Kansas. 

Hold-over  member  of  excrutive  com- 
mittee. H.  V.  Bailey.  Princeton.  III. 

For  the  first  time  in  the  history  of  the 
association,  the  selection  of  the  next 
convention  city  was  left  to  the  executive 
committee.  The  cities  that  are  candi- 
dates for  the  honor  arc  Kansas  City. 
Mo.;  Chicago,  Salt  Lake  City.  San  Fran- 
cisco, Omaha.  Atlantic  City,  New  Or- 
leans and  Detroit.  Sentiment  among  the 
memln'M  as  to  which  city  they  preferred 
was  divided,  H.  C.  (totaling,  executive 
secretary,  is  much  in  favor  of  holding 
the  convention  in  Yellowstone  Park. 
He  thinks  it  would  be  a  good  scheme  tn 
camp  out  there  for  two  or  three  weeks 
in  this  wonderland  of  the  West. 

The  surprise  of  the  swine  was  thr 


presence  of  Chauncey  M.  Depew,  of 
New  York,  who  has  been  spending  the 
winter  at  the  Ponce  de  Leon  and  who 
made  one  of  his  happily-wurded  ad- 
dresses. He  said  that  thr  press,  which 
for  some  time  has  owned,  operated  and 
governed  tht  country,  had  come  into  its 
own.  now  that  an  editor  in  the  person 
of  Warren  G.  Harding  occupies  the 
White  House. 

Among  the  addresses  on  suhjects  re- 
lating to  the  newspaper  business  one  of 
the  most  interesting  was  by  Eric  YV. 
Allen,  dean  of  the  School  of  Journalism 
of  the  University  of  Oregon,  who  spoke 
on  "The  College  Trained  Journalist,  Is 
He  Making  Good?"  Dean  Allen  an- 
swered the  question  in  the  affirmative. 
It  was  only  twelve  years  ago,  he  pointed 
out.  that  the  first  classes  of  journalism 
were  graduated — today  there  are  ten 
colleges  representing  full  courses  in 
journalism  and  nearly  forty  in  which 
instruction  in  newspaper  writing  is 
given.  The  total  number  of  graduates 
is  around  750.  Ne*ws]xa|M-r  offices  in 
which  thry  have  been  employed  have 
made  them  promising  material  for  re- 
sponsible positions.  Many  are  now  con- 
ducting papers  of  their  own,  Mr.  Allen 
showed. 

That  Proidcnt  Harding  has  a  warm 
spot  in  his  heart  for  (he  National  Edi- 
torial Association,  of  which  he  is  a 
member,  and  dnes  not  forget  his  old  as- 
sociates, was  shown  by  the  following 
telegram,  read  by  H.  C.  Hotaling,  exec- 
utive secretary  of  the  association  r 

WMItr  H"VSK. 

WaattlMSWSt.  P  C  ,  March  ID. 

H.    t\  H'ltALIttA. 

Hold  Alcasar,  St  Angwitinr, -Fit. 

I'traic  entry  In  lor  convention  of  the 
National  Ktlilnrul  AiwK-Ultnn  the  Brett 
ings  at  a  arw  man  who  i*  taking  a 

leave  of  absence  Imm  rilitnrial  liil  t  ,  to 
give  mention  In  a  illflcrf-nt  form  of  public 
lervice.  Permit  me  to  :■  ...«  yn«r  soso- 
cistioo,  through  yourself,  l„r  iolloasf-rslilr 
tcsliraonirs  that  hate  com*  In  mr  of  their 
fririi'lly  sentiments  and  tn  wish  the  **•»- 
nation  and  all  t1s  members  thr  fullcl 
mrssnre  nf  sucerai  anil  pritaperily. 

WARREN  A  HARDING. 

During  the  day  it  became  noised  about 
that  George  Schlosser,  secretary  of  the 
association,  is  a  candidate  for  Public 
Printer,  at  Washington.  Although  the 
South  Dakota  Press  Association  at  its. 


Sioux  Falls  meeting  on  March  3  and  4 
enthusiastically  endorsed  his  candidacy 
for  the  position,  news  of  its  action  did 
not  reach  outside  the  state;  and  that  was 
the  reason  why  the  members  of  the  N. 
E.  A.  knew  nothing  about  it  until  the 
last  day  of  the  St.  Augustine  conven- 
tion, when  the  matter  was  formally 
brought  to  the  attention  of  the  members 
in  a  motion  calling  for  the  endorsement 
of  Mr.  Schlosser's  candidacy.  The  mo- 
tion was  carried  unanimously. 

Mr.  Schlosser  has  been  identified  with 
the  printing  husinrss  all  his  life  and  is 
eminently  qualified,  his  many  friends  as- 
sert, to  administer  the  affairs  of  Uncle 
Sam's  hig  print   shop  at  the  nation's 

Capital, 

Dean  Walirr  Williams,  of  the  School 
of  Journalism  of  the  University  of  Mis- 
souri, delivered  at  the  morning  session 
an  Saturday  an  able  and  scholarly  ad- 
dress on  "International  Window  Break- 
ing." in  which  he  spoke  of  the  editors  of 
the  cuuutry  as  "the  intcrpretors  of  the 
news  of  the  world  and  the  solvers  of 
intcrtiational  questions."  In  order  that 
they  shall  Ih-  able  to  interpret  the  news 
correctly,  thry  must  be  certain  that  the 
sources  of  the  news  are  reliable  and  that 
the  news  itself  is  truthful  and  unbiassed. 

Dean  Williams  insisted  that  there  ii 
need  of  a  third  cable  across  the  Pacific 
to  transmit  news  to  and  from  the  Orient, 
the  two  now  in  use  being  owned  and 
controlled  by  foreign  interests  that  are 
not  in  accord  with  our  own  -  Much  oi 
the  news  now  received  in  America  is 
colored  or  emasculated  by  foreign  news 
associations  that  are  run  to  further  thr 
intrrcsts  of  foreign  nations,  and  stir  up 
trouble  among  the  nations  of  the  world. 
Dispatches  are  blurred  by  censorship. 
Another  hlurring,  he  stated,  came  from 
propaganda  tirus  injected  into  the  news 
by  scheming  nations.  For  instance,  Bel- 
gium was  recently  represented  and 
widely  advertised  as  having  returned  to 
a  condition  of  prosperity  greater  than  it 
enjoyed  previous  to  the  world  war.  Im- 
mediately following  this  statement  came 
the  offering  of  a  big  block  of  Belgium 
government  bonds  and  the  demand  that 
American  capital  be  investtd  in  them. 
Whilt  this  might  not  br  considered  ille- 
gitimate the  same  methods  that  have 
been  employed  for  financial  purposes  are 
being  used  lor  other  ends. 

Dean  Williams  read  a  news  article 
from  a  widely  circulated  newspaper  in 
which  passengers  arriving  on  an  ocean 
steamship  were  made  to  say  that  they 
had  left  Japan  because  they  could  no 
longer  endure  the  insolence  and  abuses 
of  the  Japanese.  Dean  Williams  anal 
vied  each  of  the  statements  made  and 


£DWAKD  F_  BHOD1E,  who 
bails      from      tha  land 
■  lint   Columbia    flows,  was 

forljr-fiva  rears  eld  last 
Saturday  by  actual  count, 
and  ba-sawaa  his  fstlow  pub- 
liantrs  Haw  lbs  word  Enlac  ■ 
>«»  Ibay  ctlabratad  Ola 
•  ver  t  hy  alsxtlng  him  presi- 
dent of  the  N    I .  A 


showed  how  utterly  untrue  they  were. 
He  spoke  from  a  knowledge  obtained 
first  hand  by  himself  during  a  visit  he 
paid  to  the  Flowery  Kingdom  several 
years  ago.  He  said  that  if  war  ever 
came  between  tht  Unite:!  States  and 
Japan,  it  would  be  the  result  of  misun- 
derstanding and  blundering  on  the  part 
of  editor!  who  were  ignorant  of  the 
actual  facts  at  issue. 

S.  C.  Thcis,  of  New  York,  had  some- 
thing interesting  to  say  about  "Handi- 
caps in  Foreign  Advertising."  He  told 
the  editors  that  no  one  was  a  better 
friend  of  theirs  than  tht  advertising 
agent,  who  develops  new  advertisers  and 
builds  up  old  ones  for  their  benefit.  He 
urged  the  tditors  to  have  one  rate  for 
both  foreign  and  local  advertising  and 
stick  to  it.  He  told  them  not  to  waste 
much  lime  in  procuring  foreign  adver- 
tising as  in  most  instances  it  would  cost 
more  than  they  would  get  out  of  it. 
What  they  should  do  is  to  put  their  best 
efforts  into  the  cultivation  of  the  loral 
field. 

At  the  conclusion  of  the  address  by 
Wright  A.  Patterson,  editor  of  the  Pnh 
lishers'  Auxiliary,  urging  retention  of 
zone  rales  on  second  class  mail  (given  in 
EmuiK  is  Piihmshcb  last  week).  Con- 
gressman Guy  U.  Hardy,  of  Canon  City. 
Colo.,  took  the  floor  in  support  of  Mr. 
Patterson's  position.  He  contended  that 
if  the  opponents  of  the  present  law  were 
successful  in  securing  its  repeal  the  Gov- 
ernment would  undoubtedly  establish  a 
flat  rate  of  four  cents  or  more  a  pound 
for  second  class  matter,  sufficient  to 
cover  tlie  cost  of  transportation.  At 
present  there  is  an  annual  deficit  of 
many  millions  of  dollars,  he  said. 

Mr.  Hardy  said  that  the  big  mail  order 
houses,  like  Sears  Roebuck  &  Co.  and 
Montgomery  Ward  Company,  and  the 
publishers  of  trade  papers  and  tnagatincs 
are  most  active  in  thr  fight  to  secure  the 
repeal  of  the  rone  postal  law  because 
they  are  the  ones  who  would  be  bene- 
fitted the  most.  If  the  present  law  ii 
retained  it  will  be  possible  for  local  mer- 
chants in  many  places  to  sell  goods  in 
competition  with  tht  mail  order  concerns 
for  the  reason  that  whatever  advantage 
the  latter  have  in  buying  merchandise  in 
larger  quantities  is  largely  offset  by  the 
cost  of  postage. 

Another  argument  advanced  was  that 
the  zone  postal  law  gives  the  advertiser 
in  the  local  newspaper  a  better  advantage 
in  that  the  people  of  a  community  will 
depend  more  upon  it  for  merchandise 
information. 

Dean  Walter  YVilliams,  of  the  Univer- 
sity of  Missouri,  spoke  of  the  arrange- 
ments that  had  been  made  for  hulding 
the  convention  of  the  Press  Congress  nf 
the  World  at  Honolulu.  October  4  to  14. 
He  said  that  every  association  organised 
ill  the  interests  of  the  newsjaper  or 
writing  profession  is  entitled  to  official 
representation  tn  its  extent  of  ont  voting 
delegate  for  every  twenty  members.  No 
one  will  be  accepted  who  is  not  a  bona 
tide  journalist. 

Based  on  the  minimum  rates  of  fare 
tht  estimated  cost  of  the  trip  to  delegates 
from  San  Francisco  is  $275;  from  St. 
Louis,  $475:  and  from  New  York,  $54X 
75.  YY'ill  Wilkie,  of  Grey  Eagle.  Minn  . 
was  appointed  chairman  of  transporta- 
tion, The  Honolulu  hotels  will  give  a 
discount  of  20  per  cent  to  delegates  a 
W  k,  Farrington.  who  visited  New 
York  in  and  is  general  business 

manager  of  the  Honolulu  Star-Bulletin, 
is  chairman  of  the  general  committee  in 
rharge  nf  the  convention  and  L.  A- 
Thurston.  proprietor  of  the  Pacific  Com- 
mercial Advertiser,  is  chairman  of  the 
entertainment  committee. 

Fred  E,  Evans  and  l-'rank  Edgecomb, 
esMMposhsf  the  committee  for  standard- 
izing newt|kaiitrs.  presented  a  report  re- 
I  Isff  llHlIm    two    standard    siz.CS  of 
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papers— 7  columns,  12  cms  wide  and  20-  an  interesting  address  on  the  paper  situ- 
inches  long ;  and  6  columns,  13  ems  wide  ation,  as  was  told  in  Eimtdh  &  Pimusma 
and  l°l4.inches  long.  It  also  advocated  last  week.  At  the  conclusion  of  his  ad- 
continuing  the  work  of  trying  to  bring  dress,  the  delegates  adjourned  to  the 
about  uniformity.   The  committee  said :   garden    court   of  the   Hotel  Alcaiar. 

"Tltere  are  virions  reasons  why  new.  where  an  excellent  four  reel  motion  pic- 
paper  publishers  have  doc  evolved  »EsiulatdL    ..  t  ..  r>  :„  .v.    u  p  ■ 

Some  Lve  refused  to  make  chsofu  because  lu"  °»  ™f*'  >"  the  Making  was  pre- 
sented. The  entire  process  was  shown 
beginning  with  the  felling  of  the  trees 
in  distant  forests  and  taking  progres- 
sively each  step  until  the  finished  paper 
appeared  in  the  roll.  and.  later,  the 
printed  newspaper  came  flying  imm 
great  printing  presses. 
The  St.  Augustine  people  showed  their 


THE  iy. 


E.  A,'S  NEW 


"ON  THE  WING"  WITH 
THE  N.  E.  A. 


tct  ated  in  make  chiojtci 
thru  foikrt  book*  ncxativeil  th*  iilca;  utheri 
cltni  tu  ihcir  ori|inal  ideu  because  uf  aenit- 
r&eittal  itusim  anil  anil  otketk  think  that  the 
particular  ttu  of  their  parlK-ulAr  iiewajiAprf 
lite  jirov"  caper.     Whn  can  titanic  My  ' 


wutiUl  hav 


, -r.s.-  s  info 

can  br  reality.  They  uc  nut  t>rimarily  to 
blaine.  The  firint'iitf  pteta  BLan«faclurri*  who 
built  (irrtften  to  auit  every  pocket  bo«k  are  at 

thr  tiuttoin  of    it  all.  and   yet   yt>tir  committee     hospitality   to  the   Visitor*.   III  CV«r>*  pew- 

SSX'STtri^ZEl   *M'  Thursday  afternoon  they 


tile  bottom  <,l  i!  HI. 
doe.  ool  blame  the  on 
The  t-rtss  tnaliet.  »u 

pre.,  ol  one  k.e.,1  only.  joss  aa  Ihr  paper  rook 
er,  ...illd  be  ool,  !,».  „tsd  l„  make  paper  ol 
one  or  l»o  sites. 

Th*  BoiWr  Plat*  ProUecn 


>  are 

The 

that 


way- 
were  the  guests  of  Manager  Robert  Mur 
ray  at  the  Ponce  de  Leon,  probably  the 
most  beautiful  resort  hotel  in  the  world, 
at  a  gardrn  party  given  in  the  palm 
grove  of  the  hotel.  Music  was  furnished 
for  dancing  ami  light  refreshments  were 
served.  The  scene  was  brilliantly  beau- 
tiful. Through  the  spaces  between  the 
trunks  of  the  stately  palms  the  magnifi- 
cent and  picturesque  facade  of  the  1'oncc 
»»iiet  uf  lb!,  k.nd  tbr«r  dc  Lenn  could  1*  seen,  while  in  the  fnrc- 
, 'druSm  f"trtiJm",'urJ«'  Kround  were  masses  of  foliage  plants. 

relieved  here  and  there  by  bright  hued 
flowers. 


Friday  afternoon   the   editors  were 
taken  in  automobiles  to  Anastasia  Island, 
where  they  inspected  an  extensive  alliga- 
tor farm  containing  over  6,000  alligators  orator,  as  be  admits,  will 
ranging  in  age  from  one  or  two  years  up    record,  as  he  is  a  hard 
to  300.  Over  a 
feet  in  length. 


pDWARD  E.  BROD1E,  the  new  pres- 
ident of  the  National  Editorial  As- 
sociation, is  an  Oregon  product  having 
been  born  at  Fort  Stevens,  that  state, 
in  1876.  He  was  educated  at  the  high 
schools  of  Astoria  and  at  the  University 
of  Oregon.  Like  other  ambitious  and 
frugal  youths,  he  worked  in  newspaper 
offices  during  vacation  periods  and  in 
this  way  got  a  taste  of  printers'  ink 
which  influenced  him  in  the  choke  of  a 
career.  His  first  venture  at  newspaper 
ownership  was  the  purchase  of  the  Ore- 
gon City  Enterprise  in  IKHs,  a  weekly 
that  was  established  in  1866. 

Mr.  Brodie  saw  ill  his  new  field  the 
need  of  a  daily  and  twu  years  later  be- 
gan the  publication  of  a  morning  edition 
of  the  Enterprise,  which  wa<  soon  firmly 
established  in  the  favor  of  the  commu- 
nitv.  For  three  years  he  was  president 
of  the  Oregon  State  Editorial  Associa- 
tion. It  is  worthy  of  note  that  Mr. 
Brodic's  election  as  president  of  the 
National  Editorial  Association  took  place 
on  hi<  forty-fifth  birthday.  He  wa<  mar- 
ried in  mi  and  i.  the  father  of  two 
children. 

The  new  president  is  a  quiet,  studinus- 
appearing   man  who.  although  MM  an 

a  g  t.d 
and  is 

especially  strong  believer  in  organ- 
isation. 


ALL  CLASSES  OF  ADVERTISING  HIT  BY 
FEBRUARY  SLUMP  IN  N.  Y.  PAPERS 


paper  •>  fill 


about  43  per  cent, 
80  per  cent  in 


and 


rjEFl-ATION  was  suffered  by  prac- 
tically  every  cU's  of  advertising  in 
New  York  City  newspapers  during 
February,  analysis  by  the  New  York 
livening  Post  Statistical  Department 
. ! t -  -  i  >rcign  advertising  r-  off 
approximately  one-third,  local  display 
advertising  is  slightly  lower  than 

nng  and  Sunday  tinn  except 
newspapers,  with  a  slight  gain  in  the  ti-ing  ill  Sunday  newspapers.  The 
evening  papers.  Graphic  section  adver-  classified  figures  for  the  New  York  and 
tising  in  morning  and  Sunday  news-   Brooklsn  papers  follow. 


The  advertising  of  newspapers 
dropped  59  per  cent  in  morning  papers, 
■*5  per  cent  in  evening  papers  and  78 
per  cent  in  Sunday  papers,  showing 
heavier  losses  than  any  other  classifica- 


"Mall*   ol   the  smaller  titr  tie*  ifujiri 
going    to   Ihe   &   column,    12   rm  basis, 
mrtiossjlnan    dailies    are    nearly    all  on 
boaii  hum.    The  small  L-ity  dailies  that  go  lo 
H  c*jltamn»  12  em,  usees  oith  only  one  artiimt 
obstacle  now  m  making  the  cbanae;  that  is  in 
tbeil    inability    In  sue  'boiler  plate.'  Slerolicts 
ol  your  committee  base  talknl  with  representa- 
tive* ut  Ihe  WeaW-rn   Newspaper  t'tiion,  the 
lariresl   maker  ul   i  " 
representatives  d< 

em  plates  wkefci  tbe  tlrmacn!  for  them  is  Urge 

■pfau  im«  th.*  rather  Irnclhy  riream- 
hie  ax  In  the  rjtfficullir*  that  be***  ibp  path  of 
hitti  wh  i  arjuI'J  •tati<liiTT|Lfe  the  natinn'ti  new** 
p.il*fi,   jour  ciimmilirr,  mi  the  ho|te  that  enn- 
irrtr    attinn    uf    •nme    win    may    *rne    at  art 
e»tertiiK    wedgr    which    will    evrntvally  rrnilt 
Hi    rJrs*.tut«-r    ManilariltiatMin.   -Hriirrt'to  iur 
uc.t  iftu  aunrjarsj-.  for  nf-i|w[-'T«,  to  wit: 
Seim  rolnanna,  2(t  inrhr*  IcTiR  an^ 
12    rm*    wiile,    ami     Six  column*, 
191,    in  thru  km*  and   |J  em*  wide. 
" Thr-r  ■Undardsi  wnuM  rarr  for  two  di«inrt 
<li.«-eB  i>l   npw*F-»prr«-  tW  da.il v  .iml  the  to 
talteil   cimntry   wre*l>-      The   ne-.*paper«  that 
tmtr  jr-.nr  to  ft  rtilomn*       ems  can  o-e  i  fall 
|H»Kr  til  tawed  rm  the  7  rolwmti  12  em  lUmlani, 
whilr   ihr   tiew>t|i»|irr  ttwt   hut  not   made  the 
L-hanitp  will  <ti]|  he  »h!e  to  care  for  a  full  |*Ke 
Ml  ttI  istrmrnt 

Thr  n\%  entaain.  1  Jt  ftn  paffe.  3?H  inche* 
liim,  will  rriYrr  pr*c1i<a)|jr  ill  the  antaller 
tiaiier*  of  the  conn-try  CM  cosrae,  there  will 
he  ---.me  that  ilo  not  conform,  but  tn  fpachtnfi 
any  fttaattaril  it  will  be  necetsary  to  eliminate 

•nmc, 

Thp«e  nrp  Tarioui  »a>  i  in  whlth  the  It 
rOumTi  U  em  newipaper  may  u»r  the  7 
rr.lumn  1J  fm  full  pane  ad.  It  may  be  cm 
trrpfl  -ind  a  full  pate  charged  for.  «r  It  can 
hp  c'infined  to  ?  column-,  thua  leatintf  -poee 
fi»r  -t  frJumn  of  new»  alonfMl-le.  a  xhin*  that 
rtsatir  MVffnMII  dealre.  If  the  B  roloinn 
rrwirap-T  centered  an  *d  al  thta  kind  there 

JET"  wl«mnrne^w«*  Miita^fiTB  F^ruary."im  in  morning  »nd  Sunday  linn  excrpt  Krvrragc  and  railway  adver- 
3  rat. 

Women  in  Journalism 

That  there  is  really  no  limit  to  the 
hrcadth  of  the  outlook  for  the  woman 
in  journalism;  the  real  newspaper 
woman  -was  the  opinion  expressed  by 
Mrs.  (ieorge  E.  Hosmcr,  wife  of  the 
editor  of  the  Bradentown  (Fla.)  Mana- 
tee River  Journal.  "It  is  not  breadln 
but  depth  about  which  she  needs  to 
concern  hersrlf."  said  Mrs.  tlosmer. 
"The  depth  of  her  preparation  for  her 
newspaper  work;  the  depth  of  her  be- 
lief in  the  high  calling  to  which  she 
aspire*:  the  depth  of  her  respect  for 
the  traditions  which  are  the  part  of 
rsery  well  regulated  newspnprr  office, 
and  fur  the  time  honored  principles  of 
journalism. 

"Thr  newspaper  woman  is  keeping  up 
with  the  procession,  in  the  profession  in 
which  she  probably  first  came  into  her 
own  in  competition   with  men  she  is 
evers  where  prcsriit.  and  daily  becoming 
You  find  her  in  the 
you  find  her  in  adver- 
tising, you  find  her  not  only  a  writer  of 
editorials  but  an  editor;  you  find  her  on 
every-  branch  of  the  news  force — and 
doing  all  kinds  of  feature  and  special 
writing.    BUT— you  tin  NOT  rind  her 
for  a  job     You  find  the  job 
for  her." 

Mr*.  Hosmrr  is,  herself,  actively  en- 
gaged in  newspaper  work  and  studied 
professional  work  at  the  University  of 
Missouri.  ' 

The  evening  session  ..n  Friday  was 
eisen  over  to  Cot  William  F..  Haskell, 
vice-president  of  the  International  Pa- 
per Company,  of  New  York,  who  gave 


Morning 


Evening 


Sunday 


TOTAL  SPACK   

Am«.er»eii  s  ............... . 

Auctinn  Sales  

Automobile  Ilisvlay   

Autnnnbile  I'nilisplay   

Boots  anrl  Shoes   

Building  Mnl-rsal  

I'amly  anit  tisjm   

Osarsty  anil  Keliiftoua   

Danetng  

Dealtis.  elr  

tlruHrtist  t're-iieratinna   


Kursiiltlte   

Hut  eta  i 

Je»elry  

1-eH-d  -  

Mr~iT*  K urn  .thing ft   

Musical  IfifttruxtKiti   

Muftical  Inftirirmeiili   

MiMellaneoiM  Dtfvfav   

Miscellaneous  rndiaplay   

Office  AppfiarKea   

Pron.  MedKine   

PuMic  Service   

I'rriodical  t  Magaxinr*  ■   

IhuVKalrtri   

Hailro-idft   

Real  Relate   

R**ort«    ,  .   ,  

S.  S.  and  Tmeel   

Srh.mli  and  ("fdlTwe^  

Toharr«  

Wawla  

\. so  Intt.n.f .»..»#  HrveraxeM.  .  . 
W.'itipn"*  *it*retilty  Shopn  .... 

Furrinti  Ad|-ertin.>%af  .  

Local  IIUpUv   

I'lidiatdav  AdtvtliMna   

•«  S  and  Ttavel  (pukJc  

Ehmmm   

!tf.s..hlTn   

lUOi  iii  .md  llruittt   

New  leraee  

I  r      •  .1     S.  ,  i  .,■   

ArAliated  Advertising   

OflWe  Ad*erti»ti>f   

T'rtal  T'a«i-«  . 


l"»J0 

1921 

1920 

1921 

19JII 

S.H9.I5S 

6.i«i.«s>; 

J.JJ2.6.I7 

5,600,672 

2,622.462 

J.545.S2I 

.'71.5-'! 

JJ7.172 

M6.J70 

1 19.74U 

1 52,526 

149.0SS 

.  '  - 

Jll.es  '  1 

4.114 

1.194 

18.514 

11,992 

nil, .lot, 

1JJ.5I4 

12.H66 

11.112 

19,27* 

27,024 

KH.651 

IS7JS9 

6S.7JS 

215.612 

61.922 

I7  5.A98 

il.2tO 

Jn.792 

7J.576 

611.146 

15.928 

16.692 

*i.t72 

ttfU 

-.4.7*9 

4S.I5II 

21,1120 

2U94 

1  s>.14 

IJU 

IS. 114 

212 

4.9O0 

1R.K72 

so.  .nn 

.19.99* 

62.2(16 

1.700 

2S.7*2 

j-l.Jtd 

47.U2 

S\.t*7 

>»:. 99ii 

5,74* 

2.150 

1 3.932 

:  '.so, 

5.244 

6.562 

1,410 

6,906 

6J.JJS 

»?..<73 

.'".'<• 

.!<.'.„4 

17.17* 

22.680 

SS.'IS) 

7J.92II 

62.410 

4M.74S 

11,104 

70  K7_' 

1UJ72 

1  oil.l''* 

1. 976.144 

l'f'2.252 

..  1,1144 

780,176 

915.766 

4-..7.14 

iss.-n. 

.••<«.♦* 

42,124 

66.5H8 

M..U 

oj.162 

;n'i..liu 

2IH4  1611 

tft.7.4.' 

19.7J6 

•n. <  5I« 
t  i  'ii 
11.196 

l»v.!OII 

25.5J2 
H.55-4 

i. «.(.•.»* 

usa 

US, 262 
55,424 
17.192 

4 

2OS.690 

iffi 

i".Ml 

.•S.440 

10  4 

97.BS6 

•  'as. 

11.192 

ir.'.tuid 

:v«..i7» 

214.902 

t.a.i6 

J  !n 

5.670 

•Mil 

1S4.S74 

]  )"  174 

L=.VI.W 

,07-.9,6 

121 J80 

-\M.ill 

4410.22* 

216.14.1 

251.114 

14  7.99? 

JSI.766 

U.J9I1 

M><  321 
32,332 

112.1811 
1.560 

126.902 
980 

104.»i'4 
4,4*8 

2S.»7» 

2H.7H6 

954 

520 

17.7.2 
4.548 

200 

H.7JD 

1112.544 

121,9211 

2116.5  52 

52.214 

i6.974 

5J.-.«ti 

21.270 

4».S14 

19.710 

■ 

44.616 

24.956 

24.91S 

4.4  28 

6.624 

i7.2*2 

«7.7J4 

|9,1«S 

1",H6* 

51.646 

75,41* 

II1.S7J 

11.724 

IMS" 

.'".SHJ 

JO 

*22.S?2 

469.JS6 

2O0.K21 

2  JJ.bHIl 

252.424 

.160  *12 

3t.2\* 

4J.1I6 

26.IW 

10.1511 

15.5.1* 

18,15.8 

JS5.460 

It7.l.t7 

51,154 

44.122 

11.244 

11.194 

64.1122 

I7.«4pn 

20.126 

(2.142 

40.658 

U.S32 

J*.7S6 

79.542 

42.546 

7.290 

1.076 

"..'..;.i.* 

1,274.966 

6(l.il)7 

I9O.440 

196,992 

471.874 

J.SJ4 

i.sjn 

5.266 

4.514 

too 

800 

i.'s.'i;.* 

2J6.H4S 

151.426 

209,t(H2 

212.7118 
114,740 

.124  9.11 

tl'1.197 

1.291.424 

717.661 

1,112.1511 

617.806 

.U16.77I 

J.444.7S2 

.1  7  441.6  52 

1.540  '74 

1  rr*,79* 
1411,924 

2.28.1.S/I1 
644.212 

1.1111.670 

1.611.916 

874,124 

741. 748 

19.59J 

iio 

"246 

i.ilt 

1.644 

*»2 

25* 

Ml  «.» 

2.«7.u« 

232.3** 

181.7*11 

.'4.1,4.1s 

211.41? 

'.«.  

66  un 

14.81H 

26.0114 

68.'l."> 

OH  :!•! 

JI.490 

14.4114 

1,490 

7.WI4 

1  17  4J4 

2l>S,946 

22.4V4* 

121914 

1211.5*4 

218-KSII 

l"«14 

4.SH6 

46.712 

15.810 

7.616 

4,286 

l"»  i 

JS.794 

4».760 

12.746 

50,794 

IS.K-4 

S.I  SO 

SJ« 

5,172 

S.1HU 

2.454 

1.174 

N«gro  Folk  Songs  Mako  Strong  Hit — 
Wealth   of  Florida  and  Alabama 
Astounds  Northornors  —  13S 
Person.  M.k.  Trip 
lo  Cuba 

By  FRANK  LF.  ROY  BLANCHARD 

COME  things  stand  out  more  clearly 
°  than  others  during  the  trip  of  the 
N.  E.  A.  delegates  from  Birmingham. 
Ala.,  where  they  met  as  a  rendezvous, 
until  they  arrived  at  St,  Augustine. 
Montgomery's  welcome  was  hearty  and 
sincere.  A  unique  feature  of  the  visit 
was  a  huffet  breakfast  gisen  at  the  home 
of  F.  J.  Cramton.  Think  of  providing  a 
repast  for  300  people  at  your  own  home 
and  you  can  get  some  idea  of  the  job 
Mr.  Cramton  had  on  his  hands!  But  he 
tlid  it  ami  the  visitors  were  particularly 
grateful  to  him  for  his  hospitality, 

•  as 

JK  you  have  never  heard  negro  folk 
song  by  real  negroes  you  have  missed 
something  worth  while.  Those  of  us 
who  visited  Tuskegce  Institute  had  the 
privilege  of  hearing  a  well  trained  chorus 
of  a  hundred  students  young  men  and 
women — render  the  old  wings  that  vs  ere 
sung  on  the  plantations  in  slavery  days 
and  are  nnw  being  rendered  by  skilled 
singers  of  the  negro  race  everywhere. 
Whatever  «as  lacking  in  background— 
thr  cabins,  ihe  whipping  post,  thr  blood- 
hounds and  the  other  sensational  fea 
lures  of  slavery  days — is  more  than 
made  up  in  effectiveness  by  the  modern 
■Citing  of  edticaticn.il  institutions,  of 
lis-tter  homes,  and  of  opportunities  for 
self  improvement.  "Swing  Low  Sweet 
Ctwint"  and  other  s<,ngs  familiar  in  the 
earl)  post-war  days  were  rendered  in  a 
soul  stirring  manner.  If  the  visitors 
had  had  their  way  they  would  have  kept 
them  singing  until  train  time 

•  •  • 

AT  Pciisacnla  we  were  taken  on  a  trip 
tlovsn  the  lay  to  the  Naval  air  base 


planes  take  to  the  water  and  begin  a 
flight  above  our  heads.  How  they 
da  tied  about  like  huge  birds  and  seem- 
ingly defied  all  the  laws  of  gravity  1 
Several  of  the  lighter  planes  climbed  to  a 
lofty  height  jnif  then  dropped  in  nose 
dives,  and  in  barrel  spirals,  sometimes 
turning  somersaults  like  clowns  in  a 
circus  and  then  rising  to  the  higher  lev- 
els once  more.  The  Pensacola  air  naval 
base  is  the  largest  and  most  important 
in  the  L'nited  States.  It  costs  the  Gov. 
ernment  a  lot  of  money  to  maintain  it 
but  in  my  opinion  it  is  money  well  spent. 
A  new  hangar  for  the  •blimps"  or  air- 
ships used  for  bombing  and  scouting 
purposes,  represents  the  highest  type  of 
ciinslrut  t  on  .  i't  [lev  i-cd  b  r  this  put 
pose.  Its  immense  <i>c  gives  one  the 
impression  of  being  in  a  tremendously 
large  valley  surrounded  by  hills,  with 
the  sky  above  as  its  dome. 

•    i  . 

¥S'  traveling  about  with  the  editors  one 
gets  an  agTceable  surprise  now  and 
then.  For  instance,  on  the  way  down 
from  Hirminglnim  we  were  the  guests 
of  the  citizens  of  Marianna.  1  had  never 
heard  uf  the  place  and  wondered  why  w  e 
had  liern  scheduled  to  stop  there,  but  1 
soon  found  out.  The  public  spirited 
mat  and  women  of  the  town  had  spread 
for  us.  on  the  lawn  in  front  of  the 
counts,  curt  house,  a  luncheon  of  the 
most  !»>umiful  character.  There  were 
huge  platters  piled  high  with  fried  young 
chicken,  and  others  with  cold  ham  and 
tongue.  Thcie  were  dishes  filled  with 
sluffcd  eggs,  hard  !>oiled  eggs  and  oilier 
(  (  "H/iniii-if  on  page  14) 
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PUBLIC   LEDGER   ESTABLISHES  FORUM 
AS  PART  OF  COMMUNITY  SERVICE 


Philadelphia  Newspaper  Sponsors  Open  Ducomkmi  of  Vital  Problem* 
By  Persons  of  Avathorityi — Hu  Attracted  World-Noted 
Speaker* 


By  u 


mAN 


Knit.         Niita:     Mr.  (nlrmu  la  welt  known  lu  the  newspaper  Ben  and 
adi-crtiaiag  wen  nl  America.    Hr  wan  formerly  president  ul  the  Associated  Adver 
aing  (*luli»  i>l  llir  World  and  in  trees,!  years  baa  devoted  the  greater  pan  of  his 


timr  to  the  pcuine Unii  n(  open  f 
National  t^ouncd. 


iriuru.    He  ra  now  ptealdent  ul  the  Open  Kuium 


It  '-'  1'  font  eye  on  Philadelphia.  She 
has  led  the  o  iur.tr>  again  in  a  great 
pnhlk  enterprise.  Of  course  Cyrus 
Curtis  had  a  big  hand  in  the  nutter. 
•And  Edward  W.  Bole  played  first  violin, 
so  to  speak.  Colonel  House,  the  fam- 
ously quiet  president-adviser  from 
Texas,  conducted  the  affair  and  the 
Public  Ledger  got  behind  the  whole  en- 
terprise and  pushed. 

It  is  the  Public  Ledger  Peace  Forum 
I  am  talking  about,  with  its  weekly 
meetings  in  the  Academy  -  of  Music, 
where  leading  men  who  took  part  in  the 
Paris  Peace  Conference  held  forth,  each 
one  in  turn  telling  what  he  personalty 
knew  about  the  transactions  that  took 
place  at  that  fateful  gathering. 

In  a  series  of  fifteen  weekly  addresses 
there  wu\  given  the  inside  story  and  the 
first  complete,  nncensored  and  authori- 
tative account  from  the  American  point 
of  view  of  what  really  happened  in 
Paris.  And  following  each  address  in 
true  forum  style  the  audience  was  per- 
mitted to  ask  the  speaker  questions. 
Among  the  speakers  in  the  initial  an- 
nouncement were  such  men  as  Herbert 
llnover,  Thomas  \V.  Lamont,  General 
Tsskcr  II.  Rita  and  Samuel  Gompers. 

Vitals   of  thai  Peace 

Some  idea  of  the  concrete  nature  of 
the  discussions  may  he  gained  from  a 
cotumleratioft  of  some  nf  the  *|hrcinc 
topics  that  were  selected  for  special 
treatment,  as  follows: 

The  Armistice. 

flow  the  Peace  t'imfcrenre  Wnrhrd, 
The  Nrw  tiernlany  • 
The  Nrw  Poland 

The  Alaace-laarrainr,  the  Saar  and 
Ibe   Rhine  Qurstlona. 

The  End  ul  the  Auslro  H  unitarian 
Llupirc. 

The  Keuanaxtta  of  Austrsa-Huiigary. 

The  Story  ..(  f  lutwr 

The  Trial  of  the  Kaiser. 

f  iinttanttaople  arid  the  RaLfcatti. 

Shantung  and  the  German  Colncdca. 

The  Araoenian  Question  and  the 
Disruption  of  Turkey  in  Asia, 

The  Problem  ul  utsarmaraenl. 

The  Making  of  the  t.eaaue  ol  Na 
t:'«ns. 

The  Econoentc  Settlement. 

True  tn  the  forum  ideal,  each  speaker 
avoided  altogether  partisan  propaganda 
nf  any  sort  and  stuck  to  a  straightfor- 
ward portrayal  of  the  facts,  illuminated 
l>y  his  own  personal  experience. 

The  meetings  began  on  neccmber  10 
and.  except  for  the  holiday  weeks  when 
the  night  was  changed  to  Thurstlay.  con- 
tinued for  fifteen  ennsecutive  Friday 
evenings.  Only  full  course  tickets  were 
sold  and  the  price  was  put  »t  $2500. 
lite  calculation  being  just  to  cover  ex- 
penses. 

At  the  request  of  Publisher  Curtis,  the 
rnlirc  program  of  Ihe  fnnim  was  per- 
sonally supervised  hy  Colonel  Edward 
M.  House.  Commissioner  Plenipoten- 
tiary at  the  Peace  Conference.  In  hit 
letter  rrrniesting  the  co-nperatinn  of  the 
Colonel.  Mr.  Curtis  said: 

"Tn  this  end  1  would  like  In  hare 
The  Puhlir  Ledger  in  en  iincratson 
with  Ihe  new  lessees  "f  the  Philadel- 
phia Academy  ■  Music  persrnt. 
through  the  medium  ni  a  Pwliltr 
Fcirtttt,  a  lull  anil  complete  cx|»isitson 
lit  Amrriea't  purl  in  the  ;nr|inraliiin 
and  negntUlion  nf  the  Treaty.  Of 
cnurae.  the  Public  Ijrdrrr  wnulil  hasr 
nn  financial  Interest  In  the  Korutn.  itn 
pan  being  confined  solely  In  inaug- 
urating the  movement  " 

And    Colonel   House    in  responding 


made  it  very  clear  in  the  following  para- 
graph that  he  appreciated  the  function 
of  the  forum  in  'giving  the  people  the 
facts  and  letting  them  form  their  own 
opinions.    He  said : 

"So  much  haa  bean  aaid  hnth  al 
home  and  abroad  that  ia  contrary  til 
Ihe  (acts,  and  sn  many  (alar  iratire*- 
stona  have  lireti  created,  thai  it  will  he 
a  great  tierannal  aaliaiaetton  tn  me  lo 
hase  Ihe*  story  ed  the  conference  tnld 
by  Aaartseajta  who  were  there  and 
look  a  vital  pari  lu  Its  proceedings. 
Whelhet  Ihe  work  waa  well  or  hadly 
doese  the  public  can  judge  better  when 
it  knows  souaeihtna  of  the  conditions 
under  which  ihe  Treaty  waa  lurmed- 
Never  before  were  au  aaany  luuSoiia 
gathered  together  at  one  lime  tut  such 
a  purpose,  and  with  the  conflicting  in 
Kreats  and  diversify  ol  views,  it  was 
a  providential  achievement  to  reach 
any  agreement  at  alt  " 


Mr.  Bok  came  into  the  situation 
through  his  long-time  devotion  to  the 
Philadelphia  Academy  of  Music.  The 
foyer  of  the  Academy,  with  seating  ac- 
commodations for  five  hundred,  made 
an  ideal  setting  for  the  forum  sessions. 
Mr.  Rnk  warmly  appreciates  the  forum 
method  of  conducting  public  discussions 
and  sees  the  opportunity  this  initial  ven- 
ture presents. 

Following  each  meeting  in  the  Acad- 
emy, the  Public  Ledger  supplied  to  a 
group  nf  representative  American  news- 
papers a  verbatim  copy  of  the  address 
of  the  evening.  And  it  was  also  cabled 
abroad  for  jruhlicatinn  in  Europe. 

Now  this  is  all  interesting  enough  in 
and  of  itself.  The  Public  Ledger 
through  its  Peace  Fomm  has  made  a 
valuable  contribution  to  the  thought  of 
the  country  un  a  lt»eie  nf  the  utmost 
significance.  Rut  perhaps  it  will  turn 
out  that  the  Public  Ledger  did  a  far 
greater  service  to  the  country  in  blazing 
a  trail  for  a  revival  of  sane,  sound,  dig- 
nified public  discussion  in  this  country. 

A  Happy  Man-lag* 

Under  the  direction  of  Mr.  Curtis,  the 
Public  Ledger  is  the  first  newspaper  to 
sec  the  significance  of  the  Forum  and 
lo  tie  it  up  with  modern  journalism, 
effecting  a  combination  of  public  inter- 
ests most  happy  and  natural  and  full  nf 


WE  HAVE  WITH  US  TODAY— 


Pkete  by  (Siurrrvoexf  i*  [/aderToeed. 

Representative  James  Mann,  ol  Illinois,  ta  one  ol  Ihe  eeteraae  la  Use  Husiaa  aad 
that  nay  explain  why  he  greats  newspaper  men  with  a  smile  At  a  gLsaca  II  would 
he  pretty  hard  ta  ear  whether  Winder  Mains  Heft,  of  Universal  Service  la  happier 
because  ul  what  lie  has  just  heard  than  Represents!. >.  Mann  (tight  I  kotaaee  af  what 
ha  haa  Just  told. 


the  greatest  promise.  A  kind  provid- 
ence must  have  had  a  band  in  this  first 
marriage  of  the  forum  to  a  newspaper, 
for  ihe  Public  Ledger  Peace  Forum  does 
credit  to  the  best  traditions  of  modern 
journalism  and  at  the  same  time  sus- 
tains unsullied  the  high  principles  of 
nnn-partisan.  non-sectarian,  uncommer- 
cializcd  public  discussion  for  which  the 
Open  Forum  National  Council  stands. 
How  unfortunate  as  an  example  to  the 
country  if  the  forum  had  been  prns- 
titutetl  to  partisanship  or  rommercialism 
b>  some  clever  and  designing  sheet  look- 
ing only  for  a  sensation: 

And  now  I  come  straight  to  the  point 
(1  at  prompted  the  writing  of  this  article. 
The  Public  Letlgrt  and  Messrs.  Curtis. 
House  and  Bok  need  no  econiums  from 
me.  although  I  might  perchance  give 
them  some  fine  puints  that  would  help 
in  the  technique  of  running  their  forum, 
Rut  I  want  the  whole  newspaper  world 
to  sit  up  and  take  nutice  that  the  Pub- 
lic Ledger  by  the  simple  device  of  put- 
ting nne  and  one  together  has  conceived, 
devised  and  projected  a  new  instrument 
of  civic  power,  capable  of  the  largest 
possible  development  and  application. 

Suppose  the  ablest  and  most  public- 
spirited  newspajier  in  every  leading  cen- 
ter of  the  country  should  get  behind 
a  forum  enterprise  and  establish  a  place 
of  public  discussion  that  would  get  the 
reputation  nf  handling  the  facts,  all  the 
facts  and  nothing  but  the  facts,  with 
reference  to  puhlic  affairs.  Such  a 
meeting  would  soon  become  as  perman- 
ent and  valued  an  institution  in  the 
Community  as  the  school,  the  church  and 
the  press.  And  was  there  ever  a  time 
like  this  when  there  was  so  much  that 
needs  to  lye  discussed  out  in  the  open. 

Forum  discussions  need  not  be  con- 
fined to  national  questions.  Live  local 
issues  lend  themselves  etpially  well  to 
this  treatment.  Suppose,  fnr  example, 
some  live  newspaper  in  New  York  City 
should  institute  a  chain  of  forums  to 
handle  the  facts  pertaining  to  the  prob- 
lems of  local  transportation  in  Greater 
New  York.  Can  you  imagine  any  more 
effective  way  of  getting  to  the  bottom  of 
that  question?  Let  the  experts  in 
subway,  surface  and  elevated  locomo- 
tion tell  their  story  and  then,  in  the  form 
of  questions,  give  the  people  a  chance 
lo  show  their  reactions.  It  would  be 
highly  illuminating  to  both  sides. 

Length     May     Bu  Vtligd 

A  forum  seasun  does  not  have  to  run 
fifteen  weeks,  Somrtimcs  they  cover 
six  or  nine  months.  I  can  easily  imagine 
suine  lucal  situations  where  even  a  single 
forum  meeting  at  the  right  juncture 
might  do  a  world  of  good  by  throwing  a 
flood  of  light  uu  some  dark  or  confused 
community  issue.  Some  localities  run 
their  forums  once  a  fortnight  Nor  is 
it  necessary  to  charge  an  admission  tu 
the  forum  lectures.  Most  forums  are 
sup|>orted  hy  voluntary  subscriptions 
anil  collections  taken  at  the  meetings. 

Every  Community  will  sooner  or  later 
hasp  its  forum.  Shall  it  1st  one  run  on 
the  bias  by  a  group  of  propagandists 
(well  iiUt-ntiinied  or  not),  or  shall  it  be 
one  sponsored  in  a  big,  broad,  American 
fashion  by  those  who  have  no  axe  to 
grind  and  who  have  the  confidence  and 
grand  will  of  the  bulk  of  the  thinking 
people  of  the  district? 

Wide-awake  newspapers  arc  always 
on  the  lookout  for  an  opportunity  to 
render  a  worth-while,  conspicuous  pub- 
lice  service.  Is  there  anything  mnre 
htling.  more  useful,  more  promising 
than  a  puhlic  forum  ?  Get  the  thinking 
lecople  of  yivur  city  together,  tackle  vital 
Issues,  give  the  tacts,  receive  the  re- 
action' of  your  audience,  and  makr  it  all 
live  again  in  ihe  columns  of  the  press. 
Then  you  will  have  done  something  for 
your  day  anil  generation  and  you  will 
in*  be  forgotten  in  the  doing  nf  it. 
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A.   Price   on  Co 

Next  Year 


Further  recession  in  newsprint  pnect 
is  noted  by  publishers  on  both  titles  of 
the  continent  who  have  bought  spot  ton- 
nage or  received  offers  of  such  paper. 
K.  W.  Kellogg,  publisher  oi  the  Los 
Angeles  Herald,  who  is  staying  at  the 
Waldorf-Astoria  in  New  York,  told 
Kline*  &  Pttiu-isHUt  this  week  that  he 
had  been  offered  enough  paper  for  hi* 
1921  supply  at  j  cents  a  pound,  f.  o.  b. 
Lo*  Angeles.  For  the  past  two  weeks 
offers  at  this  price  have  been  current 
for  Pacific  Cuast  delivery  from  Scan- 
dinavian source*. 

In  the  East.  Jason  Rogers,  publisher 
of  the  New  York  Globe,  gave  his.  views 
on  the  present  and  future  of  newsprint 
prices  to  a  representative  of  EiUToa  & 
PtnUMlIt  as  follows: 

"There  is  every  sign  of  stdl  lower 
prices  for  print  pa|ter.  We  are  printing 
to-day's  (ilolie  on  paper  which  is  costing 
us  Ay'i  cents  a  pound  at  New  York,  a 
difference  of  over  $50  a  ton  in  our 
favor  as  compared  with  contract  ton- 


ncnt  assured  mill  "connections  will  he 

"There  is  no  question  that  as  time 
goes  on.  the  mills  will  have  to  go  fur 
ther  afield  for  their  limber  or  move 
further  out  to  get  near  their  timber  sup- 
ply. This  means  higher  and  higher 
prices.  • 

"Within  a  very  few  days  1  will  have 
MMMtfaing  very  definite  to  offer  to  pub- 
lishers in  the  way  of  permanent  assur- 
ance of  future  supply  at  absolutely  fair 


CANADA  URGED  TO  BAN 
PULPWOOD  EXPORT 


-w  t 
I'.m  li  for 


egotiate  Willi 
1  ons  for  the 


siiiitorr  o!  pulp  worst  anil  wood  pulp*  It  is  a 
case  winch  demands  retaliation.  The  rmbaiso 
'J  American   merehandlae  seeded  in  Canada 


Edward    flil    Contends    that  Raw 
Ma  to  rial   Sold   »   U.   S.   h  1920 
Skould  Han  Bee,.  Manufactured 
into  Paper  at  Home 


would  change  this  tiluallon  at  oner  without 
Mir  necessity  of  nntntiati.jn.  (or  the  p«.erit 
tondltlona  are  writ  known  on  both  sidea  ul 
ihc  Atnerkan-Csnndian  liac 

"Atlrr  Canadian  prohibition  shall  havr  beet, 
removed,  a  scientific,  adequate  pmteclivr  laull 
shoeld  apply  im  wood  pulp,  newsprint, 


I.  P.  CUTS  PRICE  TO 


Abandon.   Attempt   ta  Sign 

For  Raat  of  1921 

International  Patser  Company  cuslo- 
mers  will  pay  for  their  newsprint  paper 
for  the  second  quarter  of  1921  at  the 
rate  of  $5.50  per  hundred  pounds,  in- 
stead of  $570.  Ihc  price  set  in  the  L  P- 
Company's  letter  of  February  15.  'ITiis 
reduction  in  the  sales  price,  f.o.b.  mill, 
of  newsprint  paper  under  the  first  op- 
tion of  the  International's  offer  of  two 
weeks  ago  was  announced  this  week  by 
P.  T.  Dodge,  president  of  the  company. 

The  second  option,  which  gave  cus- 
tomers the  privilege  of  signing  a  contract 
at  $5.50  for  the  rest  of  the  year  after 
April  1,  which  would  have  abrogated 
the  clause  in  the  original  agreement  pro- 
viding for  quarterly  adjustment  of  price, 
was  also  amended  in  Mr.  Dodge's  letter, 
which  extends  to  customers  who  hail 
agreed  to  the  second  option  the  privi- 
lege of  leasing  the  price  for  the  half-year 
beginning  July  1  to  be  determined  later, 
according  to  the  provisions  oi  the  con- 
Iract.  This  part  of  the  International's 
offer  of  February  15.  as  was  pointed  uut 
in  F.tirma  &  Plbhsher  of  February  26, 
would  have  secured  to  the  company  a 
«d  price  of  $5.50  fur  the  re- 
mainder of  1921.  although  there  is  likely 
lo  be  considerable  paper  available  nt  a 
lower  price. 

"A  very  large  proportion  of  the  Inter- 
national customers."  Mr.  Dodge  states, 
"preferred  lo  exercise  the  option  which 
gave  them  paper  at  $5 ,70  for  the  second 
quarter  only,  leaving  the  price  for  the 
rest  of  the  year  to  be  set  at  the  regular 
times. 


'We  trust  that  these,  voluntary  con- 
cessions made  in  the  interest  of  uni- 
formity for  all  customers,  notwithstand- 
ing our  continued  high  costs,  will  tend 
to  further  relieve  the  present  situation." 
Mr.  Dodge  concludes,  "in  the  belief  that 
before  the  year  is  half  'pent,  there  will 
he  a  decided  improvement  in  business 


"We  still  have  on  hand  and  will  have 
lo  assimilate  considerably  over  1.000 
tons  liought  at  o'  j  cents  a  pound,  but  are 
buying  odd  lots  at  low  prices  so  as  to 
round  out  an  average. 

"Reports  arc  current  that  a  quite  im- 
portant newspaper  has  notified  the  paper 
manufacturer  from  whom  it  gets  its  sup- 
p'y  of  cancellation  of  its  contract  at 
the  end  of  the  present  quarter,  which 
means  that  it  wishes  to  join  us  in  the  guarant 
open  market. 

"The  big  fellows  in  the  paper  manu- 
facturing game  are  planning  to  maintain 
a  S-qtnt  contract  price  fur  the  last  half 
of  1921,  but  I  fail  to  see  how  they  can 
do  so.  I  believe  they  hope  for  four 
cento  for  1922,  but  am  confident  that 
Ihey  will  lie  fully  one  cent  below  such 
figures. 

"It  is  very  satisfactory  to  me  to  find 
how  unanimous  people  are  grossing  to- 
day as  conceding  the  soundness  of  my 
frank  statements  rrgatding  the  print 
paper  market  in  1916.  1917,  1918.  1919 
and  1920. 

"Their  never  was  a  real  shortage.  It 
was  ,i  manipulated  souerrc  aided  by  the 
selfish  greed  of  a  few  of  the  big  users 
determined  to  get  iheir  supply  regardless 
of  the  decencies  of  tftc  situation. 

"Only  a  few  days  ago  one  oi  the  big 
hoarders  of  the  prim  market  offered  me 
5.M0  tons  of  his  1921  tonnage,  while 
another  is  offering  me  all  we  can  use 
hi  1.000-ton  lots.  They  have  bitten  off 
motv  li.an  they  can  chcWi 

"Trcte  is  an  over  supply  amounting 
anywhere  from  300,000  to  500.000  tons 
for  1921.  Manufacturers  have  sold  from 
00  to  80  per  cent  nf  their  tonnage  and 
are  now  anxiously  seeking  markets  for 
the  remainder  at  contract  prices  antl 
finding  no  lakers.  Ottawa,  Out r— The  lumber  and  paper 

"They  overplayed  their  hands  like  the  business  conducted  for  nearly  60  years 
jobber,  and  speculators  who  were  caught  by  John  R.  Booth,  sole  proprietor,  has 
with  heavy  reserves  bought  at  8.  9  and  been  incorporated,  and  will  nf  future  be 
10  cents  a  pound  which  they  are  now  known  as  "John  R  Booth .UHttd^ 
,,  ..mw  .  -  ...mI  .t  ?.*.7S  In  «  hun  (ft*  I  capital  ..I  $.0,000  00  [he 
drrd  wci(l|,t.  director,  are  Mr.  Booth  himself,  two 

"1  am  g'.ing  forward  with  my  plans 
for  new  paper  mill  construction  to  make 
co-operating  newspapers  absolutely  in- 
dependent of  the  paper  pirates  for  the 
future. 

"I  sincerely  lielieve  thai  this  is  the 
best  way  out  and  that  five  years  henre 
any  newspaper  without  definite  pcrma- 


a*a  5  Cent,  for  Ra.l  of  Year 

ToaosTti,  Out.— That  five  cents  a  pound 
will  lie  his  price  for  newsprint  from 
April  1  to  December  .11.  was  the  good 
news  that  J.  R.  Booth.  Ottawa  (Ont_) 
paper  manufacturer,  sent  to  his  custom- 
ers last  week.  The  present  price  is  6'! 
cents,  and  last  year  it  was  six  cents 
Before  the  war  this  same  new-print  was 
botlfht  ior  less  than  two  cents  a  pound. 


Dayton.  Ohio  —The  Ccorgr  H.  Mead 
Company  announces  that  its  contract 
price  for  the  second  quarter  of  1921  will 
he  cut  from  $6.60  per  100  pounds  to 
$5.50  f.  o.  b.  cars  mill. 


Toronto.  Ont  — That  Ontario's  pulp- 
wood  stocks  at  present  rates  of  consump- 
tion and  waste  may  not  last  for  more 
than  sixty  or  seventy  years  was  strongly 
emphasized  by  Edward  Beck,  of  the  Ca- 
nadian I'ulp  and  Paper  Association, 
when  addressing  the  Foresters'  Club  of 
the  University  of  Toronto,  at  their  an- 
nual dinner  last  week. 

"For  forest  protection  antl  reforesta- 
tion, two  things  are  vitally  necessary," 
said  Mr.  Beck.  "The  one.  that  of  pro- 
viding the  means ;  and  the  other,  thai 
of  devising  proper  method*.  Though 
the  former  is  the  Government's  task, 
the  latter  will  become  the  duty  of  those 
who,  like  yourselves,  are  trained  in  the 
science  of  forestry  and  are  prepared  to 
devote  a  lifetime  to  its  development." 

Attention  was  then  called  to  the  ex- 
port bf  pulpwood.  It  was  pointed  out 
that  1.247.404  cords-  valued  by  customs 
authorities  at  $15,778,171  were  exported 
last  year. 

"None  of  this,"  Mr.  Beck  asserted, 
"contributed  one  cent  to  the  upkeep  or 
perpetuation  of  our  forests  It  contrib- 
uted nothing  to  the  developement  of  our 
industries :  it  made  but  a  negligible  con- 
tribution to  the  employment  of  our  la- 
bor. Nevertheless,  it  depleted  our  forest 
wraith — representing  prohably  a  centu- 
ry's growth  on  250.000  acres  of  land— 
and  was  used  lo  benefit  foreign  industry 
in  lively  competition  with  our  own 

"Had  it  been  kept  here  and  utilized 
in  the  manufacture  of  newsprint  and 
exported  in  that  form,  it  would  have 
hrought  back  to  Canada  he. ween  85  and 
100  million  dollars,  besides  giving  em- 
plovment  to  Canadian  labor  and  contri- 
buting to  the  national  welfare." 

PAPER  TARIFF  PROPAGANDA 


POOR  YEAR  FOR  PAPER  MILLS  1 

Abitibi  P«y.  $12  a  Share  on  $250,000 
— Provincial  an  7  Par  Cant  Basis 


I.Vferisr  re  Konot  a  Pliuion) 

Toronto,  Out.— If  an  estimate  of  the 
earnings  of  the  Abitibi  Pulp  and  Paj>er 
Company  for  the  past  year  is  correct, 
and  one  may  reasonably  assume  that  it 
is,  the  company  will  show  the  equivalent 
of  $12  a  share  on  the  $250,000  no  par 
value  sharrs  outstanding.  This  state- 
ment affords  interesting  comparison  with 
16  per  COM  earned  on  one-fifth  of  the 
present  capital  in  1919;  8.8  in  1918.  and 
5.5  in  1917. 

In  the  present  year  the  earnings 
rivalled  those  of  the  past  year ;  they 
amounted  to  $400,000  for  January  and 
were  in  excess  of  that  total  for  Feb- 
ruary. A  week  or  so  ago  F.  H.  Anson, 
president  of  the  company  ,  saitl  that  ship- 
ments were  75  per  cent  of  normal,  so 
that  the  company  is  getting  a  ready 
market  (or  the  hulk  of  its  large  output. 

1-atrly  the  company  completed  the  in- 
stallation of  an  extra  27.000  h"rsc  pow  er 
equipment,  just  above  the  falls  where 
thr  company  had  previously  developed 
54.000  horse  power.  By  May  1.  it  is 
exiieeted  that  this  extra  capacity  will 
bring  the  company's  output  of  pulp  anil 
(Wiper  to  700  tons  a  day.  For  this  ex- 
pansion the  treasury  will  he  reimbursed 
by  the  proceeds  of  $4,000,000  8  per  cent 

lids  -'  I  1  to  I'eab  .dy  Huughtclli:  .\ 
Co..  of  Chicago,  some  days  ago. 


American  Protective  Tariff  League 
Starts  Work  to  Influence  Congress 

Propagantla  lo  put  a  tariff  on  news- 
print when  the  subject  comes  before  the 
next  Congress  has  been  started  by  the 
American  Protective  Tariff  League 
among  American  manufacturers  of 
newsprint,  "who  have  no  Canadian  in- 
terests'' The  following  letter,  signed 
by  Wilbur  F.  Wakrmari.  treasurer  and 
general  secretary  of  the  league,  has  been 
sent  out : 

"I  beg  Is-  hand  too  flipping  from  mv 
home  naper  on  Slaten  Island,  entitled  'Canada 
anil  Newsprint.'  Naturally  ibis  short  article 
Kit*,  tliln  llie  subject  only  In  a  loiutrd  extent 
and  reStoU  conditioni  rxistinw 

"Itreentir  at  had  a  lrtlcr  from  .1  member 
<il  Ihr  Ways  &  Means  Committee.  II.  H 
Wa.hnir.on.  sayine;  thai  the  committee  had 
leefsveif  no  recommendation,  regarding  news 
print.  We  are  cunnilenl  thai  an  adequate  pro- 
trctlee  tariff  nil  new  .print  wilt  be  placed  in 
the  uesl  general  tariff  hill,  il  the  matter  u 
uritrd  upun  the  Ways  and  Means  Committee 


Nstaralv  such  a  tccnmmcndalion  could  not 
coeae  <hm«h  the  Newsprint  -Service  Bureau, 
as  Mi  per  rent  «d  the  membership  of  this 
hurras  is  Canadian. 

"We  ramealty   arse  that  you  co  nprral,  in 
favor  ..I  adrumlc  protection  all  along  the  line 
•■It  will  lie  a  plcaiare  to  co  operate  w  ith  ynn 
in  any  way  possible." 

In  the  clipping  referred  lo  by  Mr. 
Wakemati,  which  is  a  signed  communi- 
cation by  him  to  the  ettitor  of  the  Staten 
Island  (X.  Y.l  Daily  Advance,  the 
crown  lands  wood  controversy  is  briefly 
cutlin-d  and  the  argument  continues: 

"Naturally  American  paper  makers  had.  evrn 
before  Ivdfl,  snored  targe  stumpigr  and  le*»r. 
in  CSSI  SOS  and  after  the.  had  srcurrd  thr 
lease.,  rlr  .  Canada  prohibited  the  es.inrt  of 
loss  of  Ihr  I'nltrd  States  and  sirr.i.ar  lir.ihihi 
lions  apply  to  w-rf.1  pelp  As  the  result  of 
I  his  unfair  Irralrorlit  by  Ctnadi.  the  nrw.- 
nriht  induslr.  bat  heen  largely  translerrrd  lo 
and  s  large  neonnrrion  of  the  entire 
ti  -ti  In  the  I 'tided  Vat"  of  newsprint 


Toronto,  Out.  -The  common  stock  of 
the  Provincial  Paper  Mills  Ctimpany, 
Limited,  is  now  practically  on  a  basis 
of  7  per  cent.  The  common  dividend 
was  advanced  from  1  to  US  per  cent 
for  the  quarter  beginning  October  1, 
1919,  and  this  regular  payment  has  been 
Continued  ever  since.  l-a«t  August  an 
extra  disbursement  of  I  per  cent  was 
made,  and  now  the  directors  announce 
another  extra  of  I  per  cent,  in  ftddition 
to  the  regular  disbursement  of  IS  per 
cent,  both  payable  on  April  1,  to  share- 
holder, of  record  on  March  IS. 

The  usual  preferred  divided  of  1 J4 
per  cent  is  announced  as  payablr  on 
Aptil  I  to  shareholders  of  record  on 
March  15. 

P.  B   C.  REVISES  FEES 

(ow    to    Pay    One  Cent 
for  Each  Ton 

K'Nsas  City.  Mo.— Plans  to 
the  mc.nbcrsl'ip  of  the  1'nljlishers  Htty- 
ing  Corporation  were  made  at  a  meet- 
ing of  twelve  members  here.  A  change 
was  made  in  the  service  charges.  Here- 
tofore the  overhead  charge  t"r  all  mem- 
bers has  heen  $5  a  ton  of  newsprint 
This  ha.  been  changed  lo  1  cent  per 
week  for  each  tnn  bought  during  the 
year.  This  means  that  a  publisher  using 
100  tons  a  year  pa\ s  but  $52 

"We  haw  more  than  $8,000,000  worth 
i.f  piper  contracted  for  during  1921," 
G.  W.  Marble  of  the  Ft.  Scott  (Kan  > 
Register  antl  secretary  of  the  corpora- 
tion announced,  "This  is  at  mill  prices 
and  we  are  prepared  to  handle  almost 
any  amount  "  Some  of  the  palter  was 
contracted  for  at  $4.75  a  hundred  at 
Hie  mills. 
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SUMMER  RESORT  ADVERTISING  FIELD  IS  ,hr  «2»       •»*•««  <«*« 

is  actually  the  case  ami  you  have  made 


RICH  IN  POSSIBILITIES 


of 


Place*  Near  Home  Sur. 
>py  Mutt  Be  Timely 
are  of  Overt  tat 


IN  1897  a  friend  of  mine  left  his 

and  went  to  the  Klondike  determined 
to  make  his  fortune.  He  prospected 
many  of  the  creeks  in  the  Yukon  terri- 
tory and  when  gold  was  discovered  in 
Nome,  he  »as  among  the  first  to  stam 


of  Friends  and 
*  Attractive 


pare  an  ad.  When  lie  sees  the  resort 
proprietor,  in  place  of  starting  any  args  - 
nient  about  ad<  crti-ing  Ins  retort,  he 
should  simply  hand  the  advertisement 
tfl  the  resort  owner  and  let  liim  read  it- 
He  should  then  say,  "Our  paper  is 


of  this  resort  owner  a  friend  for  your 
paper  for  life  and  one  who  will  boost 
the  paper  and  go  out  of  his  way  to 
send  you  tips  on  news 

If  your  paper  uses  news  of  the  moun- 
tains or  of  the  beaches,  the  summer 
resort  advertising  should,  of  course,  ap- 
pear in  this  section  and  there  is  no 
reason  why  the  paper,  to  add  interest 
to  its  news  columns  should  not,  in  its 
Sunday  issue,  publish  striking  photo- 
graphs of  the  different  resort  sections 
of  the  state,  not  photographs  of  hotels, 
but  such  pictures  as  lathers  on  the 
beach,  Mt.  Hood.  Mr.  Jefferson,  a  big 


pole  'to    the    newly    discovered    gold   publishing  a  directory  of  the  resorts  of  ««<*  '"'  "»•'  w  "Try  other  sinking  pir 


fields.  For  twenty  years  he  stayed  in 
Alaska,  mushing  on  snow  shoes  or  by- 
Hog  team  all  over  the  interior  of  Alaksa, 
in  search  of  the  golden  lure  that  had 
drawn  him  to  the  Fll  North.  When  he 
did  make  a  few  thousand  dollars  he 
invested  it  in  a  grub  stake  or  bought 
claims.  Finally,  broke  and  discouraged, 
lie  came  back  to  his  Oregon  ranch.  He 
had  not  been  home  long  before  he  lie- 
came  interested  in  some  nutcroppings 
nearby  and  he  discovered  a  ledge  of  low 
grade  iron  ore,  which  passes  through 


the  state.  This  advertisement 
appear  in  this  directory  each  Wednes- 
day, Friday  and  Sunday  for  three 
months.  The  cost  will  be  so  much. 
You  will  receive  full  value  for  the 
money  in  the  advertisement  itself,  so 
there  will  lie  no  write-ups  or  boost  stuff 
of  any  kind  used  in  connection  with  the 
advertising." 

The  summer  resort  owner  realizes 
that  to  secure  success  he  must  adver- 
tise and  the  only  question  usually  will 
he  as  to  ho«  much  he  should  spend.  If 


his  ranch  and  which  is  going  to  make  he  wants  to  spend  more  than  he  is  jus- 
"  im  wealthy.  lifted  in  doing,  the  solicitor  should  ge 

Many  a  man  looks  with  longing  and   into  the  matter  with  him  and  show  htm 


spends  good  money  to  secure  advertis- 
ing business  which  does  not  logically 
belong  to  him.  The  newspaper  man 
who  will  accept  and  publish  advertising 
which  he  docs  not  believe  will  prove 
profitable  to  the  advertiser,  is  lower- 
ing his  moral  standards  ami  forfeiting 
his  own  self-respect.  Moreover,  he  is 
destroying  the  faith  of  the  advertiser 
who.  spending  his  good  money  and  not 
securing  adequate  results  will  go  into 
some  other  form  of  advertising  and 
give  newspaper  advertising  a  black  eye. 

Broad  Principles 

There  is  one  form  nf  advertising  that 
many  newspapers  neglect.  It  is  summer 
resort  advertising.  Intelligent  advertis- 
ing nf  summer  resorts  not  only  benefits 
the  summer  resort  and  increases  the 
revenue  of  the  paper  from  thr  adver- 
tising, but  if  handled  pro|>crly,  surh 
advertising  cannot  fail  to  prove  a  splen- 
did circulation  builder.  For  many  years 
I  have  handled  the  summer  resort  ad- 
vertising  of  the  Oregon  Journal.  Inas- 
much as  the  summer  resort  advertising 
has  increase! I  each  year,  the  »amc  ad- 
vertisers staying  in  season  after  season 
and  new  ones  constantly  coming  in,  ami 
through  the  further  fact  that  the  Ore- 
gon Journal  is  oue  of  the  leaders  in 
summer  re<ort  advertising,  it  would 
seem  that  this  advertising  has  been 
beneficial  to  the  advertisers.  To  my 
mind  there  are  a  few  broad  principles 
that  must  Iw  follow  cd  to  secure  success 
in  this  line  of  advertising. 

In  the  first  place  the  advertising  so- 
licitor muit  not  persuade  the  proprietor 
of  a  summer  resort  to  use  more  spare 
than  is  justified. 

Copy  Preparation 

In  the  second  place  the  advertising 
solicitor  should  see  that  the  advertiser 
does  not  in  any  way  over-state  the 
attractions  of  the  resort  for.  unless  you 
do  this,  yon  will  be  betraying  your 
readers  who.  going  there,  will  find  that 
that  the  place  is  not  as  represented  and 
in  consequence  the  papCT  will  lie 
blamed. 

The  advertising  solicitor  should  be  a 
man  of  some  imagination,  a  man  who 
can  prepare  attractive  copy.  Before  so- 
liciting the  advertisement,  he  should 
size  up  the  place  and  deride  the  amount 
of  space  to  be  used  and  jnst  how  the 
copy  should  run.  He 


how  to  secure  the  desired  result  at  less 

cent. 

Thss  Solicitor'.  Part 

In  other  words,  the  solicitor  should 
Dt  as  anxious  to  protect  the  interests 
of  the  resort  owner  and  help  him  huild 
up  his  establishment  as  he  is  to  advance 
the  interests  of  his  paper. 


ture  that  is  real  news  and  not  put 
merely  to  enhance  the  resort  business. 

The  paper  owes  it  to  the  advertisers 
tu  help  them  secure  results  for  the  ad- 
vertising and  to  do  this  the  most  effec- 
tive thing  it  to  maintain  a  travel  or 
information  bureau.  This,  too,  will  be- 
come a  circulation  builder.  On  the  main 
floor  of  the  business  office  there  should 
be  a  desk  or  a  place  at  the  counter 
where,  in  a  rack,  the  cards  or  folders 
of  the  various  summer  resort  adver- 
tisers are  displayed.  The  clerk  who 
attends  to  this  department  should 
secure  every  necessary  detail  as  to  rates, 
cost  of  tickets  anil  other  information, 
so  that  when  summer  vacationists  want 
to  select  a  resort,  the  clerk  will  lse  able 
to  give  them  the  necessary  information. 

The  advertising  solicitors'  work 
should  not  stop  with  the  mere  securing 
of  thr  ad.  He  should  watch  conditions 
and  change  the  ad  frequently.  For  ex- 
ample, let  us  supiH.se  that  he  is  adver- 
tising one  nf  the  leading  hotels  at  Sea- 


11 

side.  He  should  find  out  when  the 
salmon  are  running  best  in  the  river, 
when  any  special  events  are  to  take 
place,  and  make  the  advertisement  a 
news  bulletin  of  the  attractions  of  the 
resort  advertised.  A  form  of  ailver- 
thal  is  really  gisod  missionary 
to  go  to  a  small  community 
is  no  resort  large  enough 
to  carry  on  an  advertising  campaign 
and  to  have  the  merchants  anil  tax- 
payers in  the  community  subscribe  to  a 
fund  to  carrv  an  ad  for  their  resort. 

Let  us  suppose,  for  example,  that 
Newport.  Oregon,  wants  to  attract  sum- 
mer visitors.  The  various  merchants 
should  contribute  $10  a  month  for 
three  months  toward  carrying  the  ad. 
It  is  not  difficult,  in  this  way,  to  raise 
from  $.W  to  $500.  as  all  share  in  the 
benefit    of   the    increased    tourist  aiul 


to  the  cast 


THE  CASE  OF  DEBS 

By  DR.  FRANK  CRANE 

ffrrnnfi-d  /r»m  tkr  .Vftp  York  Gt*i* 

THERE  is  a  food  deal  nf  nonsense  and  hysteria  going  on  as 
of  Debs  and  his  imprisonment. 

It  is  claimed  he  i,  a  political  prisoner.    He  is  not.   There  is  no 
such  thing  in  the  United  States.  « 

Debs  is  in  prison  for  tile  same  reason  his  fellow  convicts  arc  in  prison 
— for  breaking  the  law. 

He  is  not  there  on  account  of  his  opinions.    He  is  there  for  what  he  did 
Twelve  men,  carefully  chosen,  found  him  guilts,  after  a  fair  trial,  in 
which  he  had  every  opportunity  to  defend  himself. 

At  the  close  of  his  trial  he  said:  "I  haven't  one  word  of  complaint 
either  against  Ihe  verdict  or  the  trial.  The  evidence  was  truthful,  it  was 
fairly  presented  by  the  prosecution,  the  jury  was  patient  and  attentive  and 
the  judge's  charge  was  masterly  and  scrupulously  fair." 

lie  said  he  went  to  prison  for  an  ideal,  Judge  Wcstcnhaver,  in  sen- 
tencing him,  said:  "I  do  not  regard  the  idealism  of  the  defendant  as  ex- 
pressed by  himself  as  any  higher,  any  purer,  or  any  nnhler  than  the  idealism 
of  Ihe  thousands  of  young  men  1  have  seen  marching  down  the  streets  of 
Cleveland  to  defend  the  taws  of  their  country  and  the  Hag.  Any  one  who 
strikes  the  sword  from  the  hand  of  those  young  men,  or  causes  another 
young  man  to  refuse  to  do  his  duty  when  called  to  serve  by  their  side,  or 
any  one  who  obstructs  the  recruiting  service,  does  just  as  much  injury  to 
country  as  if  he  were  a  soldier  in  the  ranks'of  the  (ierman  army." 

Debs'  ease  was  appealed  to  the  Supreme  Court.  There  Judge  I  Mines 
pointed  out  that  l>ehs  was  not  s<-ntenced  "because  he  was  opposed  to  all 
wars  in  general,  l«it  because  he  obstructed  recruiting  service  in  this  war." 

This  being  contrary  to  law.  he  was  a  lawbreaker,  and  it  was  for  that, 
and  not  for  any  belief,  that  he  is  now  in  the  penitentiary. 

Debs  is  not  a  rebel  against  any  tyrant,  such  as  king,  ciar  or  kaiser.  He 
is  a  rclscl  against  the  will  of  the  majority  of  his  fellow  citizens. 

A  man  has  a  perfect  right  to  any  opinion,  however  peculiar.  That  is 
essential  to  democracy. 

But  it  is  no  less  essential  to  democracy  that  after  we  have  all  c 
our  several  opinions  the  majority  shall  rule. 

The  foundation  of  this  repuldic  is  not  liberty.  It  is  law,  which  lies 
deeper  than  liberty,  for  without  it  no  liberty  is  p»s»ible. 

You  and  I  do  not  like  some  of  our  laws.    But  we  look  pleasant  and 
olscy  them  until  we  can  induce  the  majority  to  change  them. 
Every  man  in  the  U.  S.  A.  can  d»  one  of  three  things. 

1.  lie  can  obey  the  law. 

2.  He  can  get  out  and  go  to  some  country  he  likes  better. 
.1.  Or  he  can  go  to  jail. 

IVbs  chose  jail.    And  there  he  ought  to  stay  until  he 
mind  to  obey  the  laws  of  his  i 


up  !:>s 


Vary  the  Copy 

One  week  the  trout  fishing  and  sea 
fishing  can  he  played  up.  Next  week 
the  surf  bathing,  next  week  the  fact 
that' there  are  many  agates  being  fuund 
on  the  beach  or  that  rock  oysters  and 
clams  are  at  their  best. 

In  other  words,  some  one  feature 
should  he  plavcd  up  strongly  each  week 
and  the  other  features  mentioned  inci- 
dentally. If  any  of  the  resorts  adver- 
tising do  anything  that  is  worth  a  news 
item,  they  should  be  mentioned,  but 
never  given  mention  merely  because 
they  are  advertising.  They  will  appre- 
ciate this  news  publicity  all  the  more. 

Take  Portland  as  an  example.  We 
have  here,  within  easy  reach,  the  Sea- 
side, Newport  and  Tillamook  beaches. 
We  have  numerous  mountain  resnrts 
about  the  foot  of  Mt.  Hood  and  else- 
where We  have  the  McKenzie  River 
fishing  resnrts  and  otlirr  similar  fish- 
ing districts.  We  have  various  mineral 
springs  and  such  places  as  Crater  Ijikr. 
the  Marble  Caves  of  Oregon  and  inland 
lakes.  All  of  the  resorts  in  these  var- 
ious districts  arc  prospective  advertisers. 

There  are  very  few  papers  that 
could  not  run  during  the  summer  a  sum- 
mer resort  page  that  would  help  to 
build  up  the  patronage  of  their  home 
resorts  and  in  doing  so  the  paper  would 
make  friends  for  itself  as  well  as  gain 


PUBLIC  OPINION 


<  s>,rs»r  i,  e,,to.  a  Poauiaaa] 
SE.\nt.r,  Wash.— Tile  Supreme  Court 
of  the  Philippines,  in  dismissing  a  case 
of  criminal  libel  against  a  native  pub- 
lisher in  the  islands,  had  the  following 
to  say  in  its  decision,  according  to  word 
received  here : 

"Men  in  public  life  may  suffer  under 
a  hostile  and  an  unjust  accusation;  the 
wound  can  be  assuaged  with  the  balm 
of  a  clear  conscience.  A  public  officer 
must  not  be  thin-skinned  with  refer- 
to  comment  upon  his  official  acts." 


Greenville  I'.  Talliott.  whose  recent 
article  in  Iuiitok  &  1'rm  isHm — "Which 
Are  the  Best  Dozen  Dailies  in  the 
United  Slates"— attracted  nation-wide 
attention,  has  resigned  from  thr  Augu  >ta 
(Ga.)  Chronicle  to  become  grncral  man- 
ager of  the  New  Era  Features  Syndi- 
cate. New  York.  Mr.  Talbott  has  been 
in  Georgia  journalism  for  15  years,  with 
the  Savannah  Press  and  the  Angu-ta 
II.  raid  and  the  Chronicle.  He  was  ad- 
vertising manager  of  the  Herald  for  five 
vcars.  but  recently  has  been  an  editorial 
writer  on  the  Chronicle. 
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Editor   and    Publisher   for    March    19,  1921 


WHAT  OUR  READERS  SAY 


certain   wr  iltil  not   at  any   tirar  definitely 
■  thkt  the  sale  til  the  Pom  lute" 


PmUI 

Amitivilli, 
To  Foiroa  ft  1' 


Camaorahip 

V,  Y.,  March 


1921 
iding  you 


tf  of  'The  Vctfatf 
Trade  fimrnal"  In  which  I  have  marked  an 
editoriall  artscle  treating  onr  »f  those  irritating 
absurdities  committed  oy  tbe  p**1  OuSre  I>e- 
partmcnt.  The  paper  i*  published  by  my  two 
br uther*.  but  I  bavr  no  connection  wtlh  It 
otherwise   tvrept  tn  read  It  each  s*iw*. 

The  .object  matter  of  the  editorial  give*  roe 
a  feeling  of  pain  almost  as  though  1  were  a 
party  Ui  thr  controversy  and  I  think  It  ought 
to  have  a  like  reaction  in  the  mind*  of  otheT 
pabliahcra  who  read  Emms  *  Publishes. 

Juat  think  of  itl  The  Po*t  OAce  Department 
classifies  as  advertising  any  reading  matter  the 
character  of  which  appears  to  have  a  tcudriicy 
to  approve  the  baseness  operations  of  the  per 
son  mentioned.  To  what  lengths  coald  audi 
an  absurdity  gc.  *  Fancy  calling  a  favoeabJe 
Federal  Reserve  Bank  statement  in  the  Mon- 
day niFiriiing  papers  "advertising"  and  requir 
nig   that   thr   advertising   rate   uf   postage  be 

"^'hoie  office  holders  ate  trying  to  do  every- 
thing in  the  world  to  break  down  the  morale 
of  newspaper  publishers.  As  I  have  point  rd 
out  in  correspondence  with  you  a  number  of 
times  emhr  the  publisher  knows  to  what  eatent 
friendliness  to  the  subject  of  a  nrn  article 
inspired  hien  In  the  writing  of  it,  but,  by  the 
gnds!  hi*  integrity  determines  whether  he  will 
0€  not,  T  had  tbe  same  neuspaprr 
t  a*  my  two  brother*,  and  I  tell  you  that 
rsl  and  cardinal  principle  instilled  into 
is  that  the  sale  of  tbe  integrity  of  one's 
rnlamm  waa  not  only  the  gTo»**at  bc- 
nf  faith  with  readers  of  the  paper  but, 
arors*.  a  stultification  of  one's  own  self. 

Now  without  *W„^«£l!^Jg. 
twerti  the  ethici  which  govern  poM*.al  office 
holders  and  those  which  obtain  in  the  making 
of  newspaper*  I  want  to  say  for  the  benefit  of 
everybody  who  «*ay  happen  to  be  reached  by 
my  ward*  thai  thr  penalty  for  sullying  oor's 
record   in   newspaper   ■ork  is  swift  and  sure 


ia  absolutely  untrue,  and  your  correspondent, 
whoever  he  is,  could  bave  gotten  the  truth 
very  easily  and  limply  by  calling  at  this  onSce. 
The  nevt  paragraph  in  this  same  siory  is 
absolutely  untrue,  and  the  man  who  wrote  it 
either  has  a  cramped  mental  twist  or  is  a  con- 
aumnute  ass!  In  tbr  neat  paragraph  tn  tbe 
same  story,  your  correspondent  say  a: 

"Mr.  Kettleton  refuted  to  discuss  the 
matter  todar  except  to  admit  with  unde 
niable  satisfaction  that  the  paper  kas  not 


Right  here  let  me  say  that  nobody  claiming 
to  be  a  representative  of  Editor  ft  Prat.ii.Maa 
has  called  on  me  but  once  A  few  week*  ago 
•uflirhody  came  into  mr  office  and  «aid  be  was 
your  representative.  He  asked  me  if  the  paper 
bad  been  sold  to  Hearst,  and  1  livid  bin  it  had 
not  been  and  would 
only  time  that  I  ever 
who  claimed  to  be  y 
that  is  all  1  told  him. 

last 


not   b*.    Thw   w»»  the 
aaw  anybody  in  my  hie 
your    representative,  and 


and  it  dues  not  Come  from  pott  office  elrrks. 

Parenthetically   the  last   issue  of  Kpiina  A 
V: miMiu   had   scarcely  a   word   in   it  which 
wasn't  advertising  undeT  thta  freak  prcnounce 
ment.  not  even  1 
promts  of  the 


"It  u  generally  reported,  however,  that 
stockholders  aligned  against  Xeltleton  have 
become  all  tbe  more  vigorous  in  their  aland 
against  the  publisher  since  the  Hrarst  dral 
failed  to  materialife,  and  that  some  new 
developments  in  addition  to  a  liberal  nun 
ber  of  suits  now  pending  tn  cmirla  here 
over  the  right  of  ownership  by  certain 
stockholders  ol  blocks  of  stock,  a<  well  aa 
damage  suits  involving  rr»t white  and  pres- 
ent stockholders,  may  he  eapectrd  soon." 

That  entire  paragraph  is  absolutely  unlrue, 
without  any  foundation,  and  malicious.  You 
must  know  that  it  waa  written  malsoously. 
Jf  you  pretend  to  know  anything  about  the 
newspaper  business  at  all  you  would  know  by 
reading  it  that  the  man  who  wrote  it  was,  a» 
I  have  said  before,  either  an  ass  or  a  knave. 

t'nder  date  of  January  1  £.  yon  printed  a 
story  from  Seattle,  dated  January  13  *lL?? 
Telegraph  to  Emma  ft  Fv  »i  nuts)  "  This 
story  says: 


had  Item  com  urn  mated,  with  each  refer- 
ence to  thr  nutter  in  our  columns  making 
certain  to  print  your  aide." 

Permit  me  to  call  your  attentinn  again  to 
your  tisue  of  January   iV,  wherein  you  say: 

"William  Randolph  Hear  it  has  purchased 
the   Seattle   I'ost  Intelligencer  "' 

If  that  isn't  a  denmte  statement,  what  la 
»  definite  statement? 

In  the  third  paragraph  of  your  letter  you 
say  you  "make  a  very  clear  statement  that  all 
the  negotiations  have  fallen  through,  'together* 
with  our  Seattle  correspondent'*  reaantia  there- 
for," You  certainly  did  give  bis  reaaona, 
which,  as  I  have  tried  to  show  you  above, 
were  the  ravings  of  either  a  crook  or  a  mad- 
In  thr  fourth  paragraph  of  your  letter  of 
February  19  ymi  ask  tf  It  is  possible  that  I 
have  no*  seen  all  the  issues  of  Epima  ft  Pea* 
Lillian  above  referred  to.  I  have.  And  I  am 
very  frank  to  say  to  vuta  that  I  am  "fed  up" 
on  stories  from  Seattle  about  this  newspaper. 

In  thr  la*t  paragraph  of  your  letter  you  sayi 

"In  view  of  the  information  we  give 
above  don't  you  think  we  have  covered 
the  nutter  as  completely  as  possible  f" 

Of  course  I  duoVt  know  what  your  ideas 
art  covering  the  nutter  are.  If  your  ideas  are 
lo  publish  sturirs  that  v>ere  and  are  untrue — 
stoiies  that  you  could  very  easily  have  found 
out  are  and  were  untrue,  then  you  certainly 
hate  covered  the  mailer  very  well.  If.  how- 
ever, your  idea  of  "covering  the  matter"  is  to 
tell  the  truth,  then  your  ideas  of  truthful 
newspaper  covering  and  mine  are  sadly  at 
variance 

CLARK  NFTTI.F.TON. 
Publisher.  Seattle   Post  Intelligencer- 


praising  r 
particular 


freak  pronounce 
ry  relating  tbe 

fiilgglun  And 

how  in   Hell  would  these  puppets  classify  an 
editorial  in  the  Po*t  or  Journal  of 
President    Harding's  stand 

of  public  policy? 

OfARLEsV.  DELANO. 
P„bltshcr  The  Amityville  Record. 


he  Sratl 


Times  pr 


the  fn.lloaring 


•It  !•  peraiatctiily  rumored  that  William 
Hearst,  laiuous  a*  owner  .ind  editor 
many    newspapers,   has   purchased  the 


wrnrrce         nf    many    newspaper*,    has    purchased  the 
on    any        PoM-Iulelligencet.    In  all  probabtlitr  nego- 
liationa   looking   to  that   end   will  be  trr- 


N-w  Court  Rulins,  on  "Clubbing" 

CsTitCisTtn,  March  10,  1921. 
To  Fj.1To»  ft  Pi  aitMiaa:  One  of  the  most 
impoHant  decisions  in  year*  to  punchers, 
and  interesting  because  absolutely  the  first 
..f  it*  kind,  was  made  a  te»  day;  agu  by 
Judge  John  W.  Peck  «ir,nit  in  t^e  1  .  S.  Dis 
trict  t'ourt  at  rincinnall.  _  Popular  Mechanics 
soughl  an  injunction  against  tl 
Pady  Post,  to  prevent  the  Po* 
itta  Popular  Mechanics  in  a  cut 
offer,  which  bad  been  done 


nitrtaied 
that  no  person  cot 
Inteltigritier'a  own 
la   jet    in  position 
the  wle  will  occur. 


trr- 
certain 

the  Post- 

h  i[i  i  -  pr  in  i.j  men  : 
say  whether  or  n«t 
It  M  understnml  thkt 


hut 
*d  gfi 


an  agreement  has  been  Tracked  with  the 
owners  of  the  common  slock;  and  that  the 
deal  hangs  on  tbe  disposal  rd  Mr»  John 
I.    YVilstmV*  preferred   «itotk.*  "* 


from  tbe  Seattle  Times  with  thii 


■inoUtion 
agraph : 


apart. 


lawati 

|r.  in  rfffr- 
U  rate  clubbing 
aru  occasions,  a 
tit  authority  m  do  so. 
Itiasmnrh  *»  90  per  cent  of  the  complainant's 
circulation  in  through  news  dealers,  and  it  had 
for  years  pledged  «*  word  to  the  dealer,. 
put  1r>  join  in  any  cut  rate  dubbing  offer,  the**- 
act*  rA  the  Post  were  -»el  forth  as  an  apparent: 
rrver^at  ..f  a  |..ng  esiabli.lied  policy  Judge  Peck 
decided  that  to  do  what  the  P .it  advertised, 
warn  the  fttt  of  ar.  airiit  makini  a  contract  fi.r 
another,  and  that  no  one  may  *  contract 

for  armther  without  hts  authority.  Tbe  itijunc 
tn-ri  was  rranted 

Perhaps  of  the  most  important  feature* 

of  this  drriswitt  is  the  great  advaliiage  h  nnv 
gives  publishers  again-t  the  "fake"  subscrip- 
tion wdintof.  It  >»a*  been  both  dtffinilt  and 
dangers,  to  arrest  tbrsr  swindlers  and  u-uall" 
ther  were  able  tn  ewapr  punishm*nt.  Now. 
every  time  «ne  of  them  t-kes  a  |«h»cnpt>:.li  1. 
k  magatine  witbnwt  authority  h*  can  easily 
brought  t"  time  fnf  everuring  a  cottract  m 
•gent.  uhkh.  of  c.^irse.  he  has  m.  right  tr;  do, 
UI1d  t'-e  Uw  clear  on  that  point.  It  ought  tn 
simplify  matters  greatly  now  that  a  puMisher 
1  -gainst  them  in  this  way. 
Youn*.  trutr. 

H    H.  WINDSOR. 
Ed.Tor  and  Publisher. 
Popular  Merhanics 


"Mrs.  Wilwon  is  the  widow  ol  the  late 
Senator  Wilson,  (turner  principal  owner 
of  tbe  paper,  (lark  Nettfeiun,  publisher, 
reiterates  his  denial  to  Editob  ft  Pva 
Ltsitaa  that  any  negotiations  i<:t  the  sale 
of  the  Pom  Intelligencer  arc  tinder  way." 

Your  correspondent  never  saw  me  with  the 
rareplion  ni  the  one  lime,  an  noted  above. 

V'nder  date  of  January  i*'  yog  printed  a 
story  under  the  headline: 

"Hearst  Buys  Seattle    P  I.* 


"Long    Negnivatinn*    End    witk    Addition  o 
Wth  Daily  to  Publisher's  List." 

You  then  go  on  to  aay: 

"William  Randolph  Hearst  purchased 
the  Seattle  Post -Intelligencer  late  this 
week.  Kditus  ft  Pi  ki.isisis  learned,  having 
■.oeapleird  negotiation*  whirh  have  been  in 
progress  for  seveiil  mmiihi,  as  recently 
nutrd." 


The  Sasmtle 

Sg-srTtt.  Wash-  March  10.  I9>1 
To  Finn.*  ft  Pt'gnsMaa:  In  a  telegram 

me  under  date  of  February  22.  I9il,  you  i 

me  tn  "pleas*  state  what  stories  were  untrue 

in  whole  or  purt." 

I  will  try  t«  give  you  a  few  illustrations. 
In    vour    issue    of    February    12,  under 

Seattle    date    Hue    Kehruary    8.    your  cor 


"Failure   of  the   Hearst  organisation  to 
ruse  a  liberal  portinn  of  the  capital  needed 

E      s»*3  gES 

*«ock  called  for  annual  ilvloVnds  of  not 
Icsm  than  Id  per  rent  urn  reported  here  to 
be  'ti  -  chirf  ■tumbling  blocks  that  resulted 
in  the  deal  falling  through." 

fr    •  r  - -    t    in    llie    (ofegmtig  fOTigrapb 

that: 

"an  essential  block  nf  Post  Intelligencer 
Mtnrk  colled  for  annual  dividends  M  not 
lea»  than  10  per  cent  are  rrp'trtrd  here  to 
he  the  chief  stumbling  hlruk*  that  resulted 
in  the  deal  falling  through,'' 


This  ^Litemrm  is  absolutely  untrue,  and  you 
•  ill  he  good  enough  to  note  that  it  does  not 
even  carry  a  Seattle  date  line.  You  make  the 
direct  stalrmeni   yourselves.  _ 

I'nder  date  of  February  5  sou  say  that 
"despite  denials  from  Clark  Netlletoii.  etc.. 
"Km  tug  «V  PraiisHu  Iransod  in  Chicago 
Hit  week  that  A.  G.  Williams,  for  n  number  <d 
yrara  cirrukstion  manager  of  the  Chicago 
Hrrald  *nd  F.saminer,  had  gone  to  Seattle  and 
t-ikrn  over  the  duties  nf  business  manager  of 
1  tie  I'n.s  Intelligencer  " 

That  stalemeni  is  absolutely  untrue,  and  you 
t<3uld  MWV  very  easily  discoverol  that  it  was 
untrue  if  you  had  cared  to  In  the  same  storv 
you  swy: 

"It  Is  rrtiably  reported  that  the  general 
isuiinge'slnp  ol  the  pi(ier  has  heexi  asaumed 
by  J.  A.  Callahan,  business  manager  uf  the 
San  Francisco  Rsaminer.  and  that  editorial 
direction  of  the  TP  is  under  II.  D. 
Nich->Us."'  etc. 

That  statement  is  absolutely  unlrue,  and  you 


Dauuu  very 
unfue  tf  y 
In  the  ».iroc 
'Wben  C 

f-itd-ti*  Ihr 
VatisNia  r 

the  deal  bad 


ity  hav 
bad  rated  to 


Nrttleton    waa    asked  re- 
ilure    plo.ua    by    Kin  Tits  k 
eaentatise,  he  in»i*lr.  1  lloit 
been  closed  ami  thai  he 


waa  alill  hopeful  that   negotiations  wi> 


That  statement  is  unlrue. 
In   sour   letter    nf   February   I*.  yotl 
"Your  telegram  of   February  18 


position  and  ran  the  copy  each  day.  The  last 
day  ie  had  one  full  page  and  a  half  1 

This  forced  the  campaign  lor  the  govern 
ment  candidate  into  the  advertising  column, 
and  diverted  the  campaign  Irom  the  billboards, 
street  sagns  and  other  advertising  media,  rm 
the  last  week  of  the  campaign  tiratton  0"I^ary 
of  the  Ottawa  Journal  was  brought  tn  to 
conduct  the  advertising  campaign  lor  the  gov 
emment  candidate. 

H.  B  Cowan  of  the  "Farm  and  Dairy 
handled  the  campaign  of  tbe  farmer  candidate 
and  the  Liberal  publicity  interests  were  looked 
after  by  members  of  the  Examiner  staff  The 
other  two  candidates  spent  very  little  money 
Oft  ptahlsrily.  The  Liberal  and  Conservative 
csnrfidatea  developed  the  campaign  into  a  rrat 
battle  of  printer  a  ink  and  the  two  posaibiy 
spent  three  thousand  dollars  in  three  weeks" 
advertising  campaign.  The  Liberal  candidate 
finished  first  and  tbe  government  candidate 
second 

Several  attempts  were  made  to  use  "'I  he 
Voice  ol  the  People"  column  as  a  medium  f 
eaploiting  one  or  more  of  the  candidates-  This 
«a*  promptly  shut  off  and  the  candidate* 
forced  to  express  their  siews  through  the 
advertising  columns 

The  electorate  got  a  good  chase  up  view  of 
a  real  political  contest  conducted  entirely  in 
the  advertising  columns  of  the  only  daily 
iie»spaper  in  the  constituency. 

The  experience  was  rust  aa  new  lor  the 
newspaper  and  is  one  that  will  come  to  man* 
luliliahrrs  up  and  down  the  country  whu  find 
themselves  in  a  position  similar  to  the  Ei 
aminer 

It  simply  means  kecpsng  the  editorial  and 
news  columns  absolutely  impartial  and  throw 
mg  the  advertising  column*  «pen  to  the  con- 
tending force*. 

Hubert  Of***  of  Hie  Montreal  Star  and 
Kwart  Munto  ol  the  Toronto  Globe  were 
stationed  in  Peterborough  for  the  closing  day, 

E.  G.  M  M  I  :  i  v, 


printed  above 
request  after 


*rx:  The  roinmtintcalion  from 
f  the  Seattle  Post-Intelligencer 
amr  to  KoiTot  At  Pcatisgtut  by 
Mr.  Nrttleton  had  made  the 
harge  that  «e  misr epreaenied  and  misstated 
fads  in  connection  with  the  negotiations  of 
William  Randolph  Hearst  for  the  purchase  of 
that  newspaper.  We  cannot  see  that  Mr, 
N'ettleton'*  Irtter  in  any  way  alters  the  news 
facts  as  tn-esented  in  F.oirns  A  Vu  ait  sit  sa 
The  only  interest  of  F.otrm  Jr  Pi  ii.iiUri  tit  to 
cover  Ibr  tints  nf  its  feebl  ill  the  most  th:tr 
ough  manner  posalble.  and  any  atones  pruned 
in  relation  to  the  Post  Intelligencer.  Mr.  Net 
t'-et  on.  Mr.  Hearst  or  others  involved  was 
incidental  to  that  set  wiIkt.  Tbe  Seattle  Pout 
Intelligencer  is  an  American  institution  and 
every  activity  of  that  newspaper  or  its  owners 
is  of  national  interest  «n  our  particular  field, 
On  that  basis  it  wilt  be  in  the  future,  as  it 
has  been  in  the  past,  treated  aa  news.  The 
stories  printed  in  Kniroa  h  IVai-ltilKg  of  which 
Mr.  Nettletnn  Cumplains  in  th  is  inuanLe  were 
published  <n  good  tatth  as  news  that  had  for 
its  authority  sources  in  New  York,  Chicago  and 


icago  ar_id  pr.  pi  ■  t- 
onsidered    for  that 


id  out  that  it  »as 


aa  quite  a  surj-rise  to  us 


We  were  outle 


Seagtle  that  have  always  h-en  o-nsidercd 
trastworihy  anil  are  so  cnsis*dererl  isoW  by 
ICam  ia  \  Pi  m-iox 


Election    Campaigns    Na>*d    No  Longtnr 
Bu  mn  Expcmae}  to  Newapupera 

Paraaat>aot;<iii.  0*t..  February  H,  lull. 
To  Enir-is  fit  Pvsiismir;  Petrrhorougb  has 
enjoyed  all  the  thrill*  of  a  Dominion  bye  dec 
Mgaj  with  one  daily  newspaper  as  the  sole 
means  nf  disseminating  the  thunder  provided 
by  five  candidates 

K-*r  over  forty  years  West  Peter  borough  h*s 
had  two  straight  patty  papers  in  which  to 
wage  election  campaigns.  In  May  last  th* 
Peterborough  Daily  Kevicw  ceased  tn  cant 
and  left  the  Kaaminer  llggaf  in  tbe  rich!  A 
month  or  two  later  a  bye  election  limmrd  up 
on  the  horn- -it  «nd  old  tinier-  began  to  won- 
der how  tile  Kaaminer  would  negotiate  the 
difficulties  o(   an  ejection  (arnputarii 

For  thirty  years  the  Examiner  was  a  poli- 
tical organ  created  bj  the  late  Hon.  J.  K. 
Stratton.  well  known  in  provincial  and  federal 
politics  as  a  Liberal  and  a  hard  fighter.  Fob 
t  ■wing  his  death  four  years  ago  ihr  paper 
whirh  has  a  circulation  of  over  seven  thousar.d 
daily  and  three  thousand  weekly, 
new  hands  and  its  political  ten.__ 
toned  down  to  suit  local  conditions. 

The  writs  for  the  bye-election  came  as  a 
Christmas  present  to  tbe  riding,  and  a  few  days 
Liter  live  candidates  representing  free  different 
groups  entered  the  contest  As  each  candidate 
was  nominated  by  his  respective  party  be  was 
giseti  an  rditori.'il  tnvnr-tlion  of  a  non  com- 
mittal rharartcr  The  same  thing  happened 
when  the  chief  political 
try  visited  the 
live  candidate* 
•sens  column*. 

In  the  oh|  days  if  a  reporter  for  the  Con- 
servative paper  went  lo  a  Liberal  meeting  he 
itn  espected  to  »ay :  "There  was  »rarrely 
anybody  at  the  meeting"  even  trough  the 
Ofcting  hall  was  packed  to  the  doors-  If  he 
weet  I.,  a  Conservative  meeting  he  described 
It  *»  a  "rousjiig  tally." 

Now  with  one  newspaper  in  the  field  the 
meetings  nf  all  political  candidate*  air  repotted 
liirty.  fully  and  impartially. 

The  campaign  lasted  about  six  weeks  and 
rnded  on  February  7.  with  the  election  of  the 
Lilietal  candidate  by  a  large  majority  In  what 
has  always  been  regarded  as  a  strung  Conserva- 
tive constituency. 

The  government  candidate  took  the  lead  in 
the  campaign  and  his  party_  machine  derided 
to  steer  clear  of  an  advertising  camnijgn.  Bait 
the  nomination  ol  the  Liberal  randidite  spoiled 
this  little  plan.  With  the  campaign  three 
weeks  to  go  thr-  Liberal  publicity  cmm«Hee 
brofcp  jritn  two  column  snacr  running  the  :'tiM 
length  of   tbe  paper.     It  secured  sack  page 


N.  S.  W.  on  tt. 

New   Ynag.   March    12,  1921. 
To  Forma  ft  Pvtt.isHea:    The  abandonment 
of  the  World's  Prei»  Congresn.  originally  etm- 
vened  to  meet  in  Sydney  daring  KaHec,  \92l, 
appears^,  have  provoked  ^annoyance  in  Japan. 

quarters 

Mr.  Storey.  Premier  of  New  South  Wale*, 
has  announced  that  tbe  Acting  Agent  Ceneral 
of  the  State  in  London  had  seen  thr  Secretary 
of  thr  Kmpire  Preas  Cyisoti  and  the  Sccretar  v 
of  the  Institntr  of  J.urtialtala  and  they  had 
expressed  the  upiiinu  that  any  congress  such 
as  contemplated  a>-->uld  nut  at  the  present  time 
be  attended  by  success  such  as  it  should  merit. 

Further,  the  Premier  stated  that  he  receive.) 
a  drspatrh  from  the  V,  S.  W  Commercia". 
<*iimmi*ssotter  in  ihr  Ka*t,  who,  writing  from 
Kolie,  .lafiati.  said: 

"As  far  as  I  can  see,  none  of  the  newspaper 
Topr  Ktor*   in   Japan,   or   the   F^at   generally , 
the  Tre*. 


OF  KICK   OF    HlfHf  rOMMISSIOVF.R. 
COMMON'W  KALTH  OF  AUSTRALIA 


The  gSJ 


retingi  of  all 
irtially 


in  the 


Paper   M*  Lei  s 

March  9.  19J1. 
To  Kditou  a»o  Pcuusam  You  ire  rertair.iy 
to  be  commended  for  the  way  yru  are  handling 
y..«r  newsprint  articles,  and  I  am  »ure  that 
every  publisher  ntt  the  contrnent  is  resiling 
|he-e  with  tremendous  interest!. 

Newt|Mpers  are  just  beginning  to  real  it  e  tbe 
eatetit  to  whis.li  they  base  a!l<  wed  thcmselve* 
to  bn.ome  subservient  to  their  advertisers,  am! 
the  program  of  extortion  and  proriieering 
wh  ich  has  been  carried  on  throughout  the 
(ourttrv  is  now  coming  hi  awe  to  rhe  nrisspapers 
tb«m*rlv<-».  and  nnds  their  morale  weakened 
t,>  tbe  evtrnt  of  vtihmrlltng  to  ovrr-greedy  ^vaprr 
inantifarlureTs  In  this  respect,  publisher  •  are 
only  getting  what  they  rightly  deserve,  because 
they  themselves  have  sharpened  the  knife  urhich 
is  now  cutting  the  throats  of  many  ne»*papi-r* 
R.  J-  C  ROM  IF. 
Publisher.  Vancouver  <  B.  (\> 

Dady  Sun 


Newspaper*  Via  Muhifraph 

Ost  tt  gaUM  Okla..  Marc*  9,  1921. 
To  Kntroa  ft  PfftUftHtk:  Talk  about  getting 
out  a  naprr  under  difwcultie* — We  didn't  know 
just  what  to  do  when  our  printers  and  press- 
men walked  out  on  nirtkc.  Several  matters 
•err  di«eu*wr<]  then  we  hit  upon  the  idea  of 
isauing  a  "pony  edition"  via  the  muf  " 
route- 

We  ran  off  enough  copies  to  supply 
crtv   jtrii   mail  luhscriber*. 

^niw how  or  nahcr  you  just  can't 
newspapers  down,  can  yon* 
Yerv  trulr  thit.. 
OKMt'ICFF  PAU  Y  TIMES. 
A.  U  " 


i 


keep  the 


No  Neve  Sea  la  in  Hibbing 

Hi  kit  sr..  Minn..  March  7,  1921 
FotToa  ft  Pi  kt  iMisa      Aa  reitreaentalne 
i  eosnposei* 
the  Hiht 


shnps  In  the  district  covered  by 
Virgirua-Minnesou  Typographical  Union,  I 
would  like  to  call  your  attention  to  an  item 
whirh  appeared  in  a  recent  issue  of  your  paper, 
which  stated  that  this  union  bad  been  granted 
tVi  aa  hour  week  and  an  increase  ol  t.t  a 
week.  Both  these  demands  hare  been  refused 
by  the  publishers. 

Yours  vrry  truly, 

J.  G.  EARLY. 
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THE  AMERICAN  JOURNALISTS'  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS' 

F.ditoria)  Board— Ikkud  L  Stake*,  507 


ASSOCIATION 


rial  BaiMist.  St  Leak  Ma.,  raataaeallaj  the  American  Joarnalisuf  Asaoaatioti  i  Paul  V.  Aadcraan.  editorial  acpartaaent. 


ANNOUNCE  PLANS  FOR  PRESS  CONGRESS 
OF  WORLD 


Br  JOHN  H. 

'rilE  1921  session  of  the  Press  Con-  governments  or 

grnss  o(  tlie  World  will  be  held  in  press  interests,  thou-  nominated  by  in- 

Honolulu,  Hawaii,  frnm  October  4  to  14.  dividual  institutions  or  persons  or  firms. 

Official    announcement    to   this   effect  and  specially  invited  men  and  women  of 

comes  from  Walter  William*,  president  note,    lilection  to  membership  is  by  the 

or  the  Congress  and  Oran  of  the  School  Executive  of  the  Congress, 
of  Journalism  o(  the  University  of  Mis-      The   officers  arc:   president,  Waller 

soori.    Delegates  to  the  Congress  will  Williams,  Dean  of  the  School  of  Jour- 

bc  invited  to  join  a  special  excursion  nalism  of  the  University  of  Missouri, 

fjatty  lis  the  Philippine  Islands  following  s<  crclary-trcasurcr.  A.  R.  Ford,  proprie- 


the  meeting  in  Honolulu,  Dran  Williams 
further  announced.  Many  journalists, 
men  and  women,  from  North  America 
have  notified  the  Executive  Committee 
ot  their  intentions  to  attend  the  sessions. 

The  invitation  for  the  Press  Congress 
to  meet  this  year  in  Honolulu  was  ex- 
tended following  the  change  in  arrange- 
ments previously  made  for  meeting  in 
Sydney,  New  South  Wales,  Australia. 
The  Honolulu  invitation  wax  presented 
to  the  Executive  Committee  by  the 
Hawaiian  territorial  government  through 
C.  J.  McCarthy,  Governor  of  Hawaii, 
Alexander  Hume  Ford,  Secretary  of  the 
Pan  Pacific  Union,  W.  R.  Farrington, 
manager  of  the  Honolulu  Star- Bulletin, 
and  L.  A.  Thurston,  proprietor  of  the 
Pacific  Commercial  Advertiser.  Manuel 
Quezon,  president  of  the  Philippine  Sen- 
ate, and  Sergio  Osmcua,  speaker  of 
the  Philippine  House  of  Representatives, 
acting  officially  for  their  government, 
extended  the  invitation  for  the  Philip- 
pine excursion.  It  was  presented 
through  Jaime  C.  de  Veyra  and  Isauro 
Gabaldon,  resident  commissioners  in 
Washington. 

The  400  delegates  and  members  of  the 


of  the  London  Free  Fress  Ijondon, 
Canada;  executive  committeemen.  Vir- 
gilio  Rodriguez  Beteta,  Guatemala  City; 
J.  W.  Neisigh,  Wagga  Wagga  Express. 
Wagga  Wagga,  Australia;  Robert  Bell. 
Guardian.  Ashburton,  New  Zealand;  K. 
Sugitnura,  Asahi  Shimbun,  Tokio,  Japan  ; 
H,  Schoop.  Oltcn.  Switzerland,  and  the 
secretary  and  president.  The  vice-presi- 
dents from  the  United  States  arc  Har- 
vey Ingham,  publisher  of  the  Dcs 
Moines  Register  and  Tribune,  and  John 
Clyde  Oswald,  editor  of  the  American 


UNTHtCUMS  MASTERPIECE 

A  poem.  "Recessional."  an  exquisite 
tribute  to  Woodrow  Wilson,  written  by 
Richard  Linthicum  of  the  editorial 
staff  of  the  New  York  World,  which 
appeared  in  the  World.  March  i.  has 
Ikcii  reprinted  by  newspapers  from 
roast  to  coast  and  has  brought  Mr. 
Lintlticum  many  personal  letters  of  ap- 
preciation from  persons  of  note  includ- 
ing many  from  members  of  the  news- 
paper fraternity.  Mr.  Linlhicum's  mas- 
terpiece in  writing  follows: 

RECESSIONAL 

By  r  r»  LwniievK. 


HUNCHES 

l/e"  t.,.,1  editerx  end  eily  ejiloes  ati 
aKoyi  iia  ike  hnkvut  lee  metvi  enj  Iralur, 
tiemi  raar  raw  be  m<ej  locally.  Euiros  at 
Pi-BUMm  a-w'f  pes  $1  foe  oi.-a  a«nr*  r*e 
hthr.i  viitce  thu  Weatt.  The  fact  that  tlte 
hnnrk  if  being  mrked  tuceettfutlx 

in  M  city  4*et  n#l  i-*r  it  from  thi*  4e 
rarfm.Mf  Adiretl  your  ccmlribu'ion*  to 
like  HlK.lt  ElllTOS. 

The  New  York  F.vening  World  has 
opened  its  1921  "Swat-the-Fly"  cam- 
paign with  an  essay  contest  with  rash 
prim  for  girl  and  boy  readers.  The 
fly  is  the  subject.— G.  T. 


I. 

Tlie  tide  is  at  the  ebb.  aa  if  to  mark 

Out  (titauig  backward  f  rorn  the  guiding  l:ghi ; 

Gr»tcio.ue,  uncertain  shares  infest  the  d-irk 
An  t  •  iogt  of  bait  are  heard  in  aimlrts  nigbi; 


Monthly  bulletins  and  the  CongTess 
program  will  be  issued  from  the  office 
of  the  president  and  may  be  had  on  re- 
quest.  , 


But  be  who  bore  the  light  in  mailt  of  war, 
Swiftly  and  twrelr  and  wilh-sil  surreal*. 
Where  other  light  wat  n"t.  Mtt  one  red  star, 
Trea.lt  now.  at  then,  the  certain  pan,  ,„  pieti 
Wounded,  denied,  but  rnd.anl  of  .oul. 
StraiKatt  in  honor,  marches  Inward  tar  pat 

II. 

The  spirit  thai  wat  Peace  seem*  hui  a  wraith. 

The  glory  thai  Wat  uurs  teenis  but  a  name. 
Aawt  like  a  roeteit  reed  our  broken  faitb. 

Our  boasted  vinae  1-jrned  tn  tcariet  shame 
By  the  low.  envious  luit  of  party  power: 
^AVhile  he  anoo  the  heghtt  whtrce  he  had  led. 
and  betrayed  in  Ticlorj  t  boor. 


W'K  Itave  letters  and 
formation  at  the 


for  in- 

&  Pt'iiusiirjt  for  the  following  persons 
and  firms,  they  will  be  forwarded  upon 
request : 

of  ti 


Tke  V; 
I 


grope! — his  rule  is  at  an  end. 
.  ..  nan  of  the  Iranicendent  mind, 
Light  hearer  of  the  world,  the  loving  friend 
Of  little  peoples,  servant  of  mankind  t 
O  land  of  tninel  how  Inr.g  tilt  you 
How  long  tn  .land  dishonored  and 
T.,  Wnonaow  Wlian..  Man-H  4,  1»Jt. 


The  Philadelphia  Public  ledger  has 
inaugurated  a  "Church  Forum"  for  the 
public  discussion  of  practical  topics 
liearing  on  the  welfare  of  the  churches 
The  Forum  will  be  edited  by  F.  W. 
Norcross,  The  Ledger's  religious  edi- 
tor, and  will  appear  every  Monday 
morning.  The  topic  discussed  in  the 
first  issue  of  the  Forum  was  "What 
is  the  Matter  with  Our  Church  Musk?" 
Other  topics  to  be  taken  up  later  will 
be  "Can  the  Sick  be  Healed  by  Reli 
giott?"  "What  Can  We  Do  to  Revive 
the  Rural  Church?"  and  "How  Can  a 
Young  Minister  Make  His  Congrega- 
tion Grow  ?"  The  leading  article  each 
Monday  morning  will  be  written  by 
either  a  clergyman  or  a  layman  who  is 
an  authority  on  the  subject  under  dis- 
cussion and  the  readers  of  The  ledger 
are  asked  to  add  their  comments  in  the 
form  of  letters — each  letter  to  be  I 
to  one  hundred  words.— E.  A.  M. 


Hubert  Kortermati  (formerly 
ciated  Press.  New  York  fily) 

The  Fathioo  Caasera  Studio. 

Syndicate  handling  "Keeping  Up 
Joneaes 

Syndicate  handling   "Ua  Bo; 


uieiniters  ut  we       Syndicate  handling  "U.  Boys." 
forty   different      ««orge  Tyoine  <7.,«merl,  of  the 
countries  of  the  world,  will  continue  in  i""l'"r- 


The  St.  Paul  Sunday  Pioneer  Press 
gives  its  boy  and  girl  readers  a  chance 
to  win  cash  prizes  by  naming  the  largest 
of  real  signs  of  spring.— J.  T. 


office  although  they  originally  were  ap- 
pointed to  attend  the  sessions  scheduled 
for  Sydney.  Additional  delegates  will 
lie  appointed  from  every  country,  and 
they  alsu  will  attend  the  Honolulu  ses- 
sions. Members  include  workers  in 
every  department  of  journalism,  in 
every  country,  who  are  engaged  in  pro- 
moting the  highest  standards  and  larg- 
est welfare  of  the  press.  This  includes 
publisher*,  editor,  reporters,  advertising 
writii-  and  agents,  special  writers,  busi- 


r  n  all  Mtrspapcri  and  periodicals,  and 
authors  not  directly  connected  with  any 
particular  publication. 

To  meet  the  special  needs  of  all  these 
classes  ot  workers,  the  Congress  will  be 
divided  into  sections  for  part  of  each 
day.  Each  section  then  can  treat  its 
own  particular  problems  in  the  most 
cxj>cdilious  manner. 

Rcgirding  its  object,  the  constitution 
of  the  Press  Congress  says:  "Its  object 
shall  be  to  advance  by  conference,  dis- 
cussion, arid  united  effort  the  cause  of 
journalism  in  every  honorable  way.  The 
sessions  of  the  Congress  are  to  be  open 
to  the  consideration  ot  all  questions  di- 
rectly arfecting  the  press,  but  discussions 
of  religion,  politics,  and  governmental 
policies  will  not  be  permitted." 

A  general  list  of  those  who  will  at- 
tend the  Congress   includes  appointed 
ent  by  national  and 


JOURNALISM  AS  A  CAREER 

By  WILLIAM  ALLEN  WHITE 


Fxt.TOti.AL  Not*:     Mr,  Whirr  nerd*  no  Intrixtucliiin  to  AmrTtvart  Ttfw»j.in>  r 
wmtm  art  u  one  ai  the  nntitanHrnfr  figum  in  rL 
I.    N,   Flint,  ctujrmjm  r.f  thr  Drpart»nent  of  ' 
wririrn   on  thr  ..mir   rnhjrrt   *rM   hi»  \  irwt  W 
Whit  do  you  thai  It  of  imitr,»lMm  at  a  carrcr? 


lutf  uttucluiTi  tn  Am<Tii-an  n-rwumpi  r 
reer? 


fOURNALISM  as  a  profession,  of  course,  is  as  interesting  to  the  man 
who  likes  journalism  as  the  law  or  medicine  nr  preaching  or  teaching 
or  engineering  or  promoting  commercial  companies.    It  is  all  a  matter 

of  taste. 

There  is  as  much  of  a  career  for  a  good  news- 
paper man  as  there  is  for  a  good  lawyer.  Hut  a  man 
must  have  the  instinct  for  the  job  and  must  not  look 
too  far  forward  into  his  profession. 

I  wouldn't,  if  I  were  a  young  man.  consider 
which  is  the  larger,  which  is  the  more  influential, 
which  is  the  more  consequential  job.  the  lawyer's, 
the  doctor's,  tlie  newspaper  man's  or  the  job  of  the 
captain  of  industry.  I  should  consider  first  what  I 
would  like  to  be.  If  you  like  your  work  you  will 
make  it  go;  if  you  don't  like  your  work,  you  dun't 
need  to  worry  alxmt  the  big  careers,  they  won't  open. 
It  is  all  |  matter  of  individual  taste  and  the  same 
thing  holds  for  the  location  of  thr  man  who  is 
starting  into  the  newspa|>rr  husiness.  If  he  likes  the 
country  town,  that's  the  place  for  him  to  live.  If  he  doesn't  like  it,  he 
wants  to  get  out  just  as  quickly  as  possible,  If  the  small  town  looks  like 
"Main  Street"  to  him,  be  should  get  into  the  big  dty.  If  the  big  city  looks 
•ordid  and  lonesome  and  dreary,  the  thing  for  him  to  do  is  to  get  out  of 
the  big  city  into  the  small  town. 

After  all.  one's  influence  depends  entirely  upon  one's  happiness. 


LIABILITY  FOR  ARREST  NEWS 

|>\RIS.— Can  a  paper  be  prosecuted 
for  having  printed  that  a  certain 
man  has  been  charged  with  an  illegal 
action  and  arrested? 

A  higher  court  has  just  Confirmed  the 
negative  decision  given  by  a  first  court 
in  Paris.  An  Italian  arrested  in  1916, 
charged  with  fabrication  of  false  pass, 
ports,  entered  an  action  against  the 
Matin  for  having  announced  his  arrest, 
claiming  lUO.IXIO  francs  damages,  al- 
though the  paper  had  also  printed  later 
that  the  arrest  bad  resulted  in  a  judg- 
ment that  there  was  no  case  against  the 
nrnised. 

The  case  against  the  Matin  was  dis- 
missed hut  the  Italian  took  it  to  a 
loghcr  court  which  has  also  decided 
against  him.  ruling  that  "no  fault  nor 
imprudence  is  committed  by  a  reporter 
who,  when  there  is  no  question  of  a 
polemic  and  no  malevolent  appreciation 
of  a  fact,  materially  accurate,  which  he 
l  as  puhli'htd.  limits  himself  to  fulfilling 
his  role  of  an  impartial  informer." 


SONG  OF  THE  NIGHT  EDITOR 

These    are    the    grandest    of  possible 
stories : 

Stillman  and  Hamon  and  Stokes. 
Filled  to  the  brim  with 
glories— 

Stillniu.il  and  Hamon  and  Stokes. 
Crowded  with  nastiness,  reeking  with 
rot; 

Zippy  and  peppy  and  snappy  and  hot; 
Why  should  we  worry  as  long  as  we've 
got 

Stillman  and  Hamon  and  Stokes? 
— F.  P.  A.  in  the  New  York  Tribune. 
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NEW  YORK  AD  WOMEN 
HOLD  BRILLIANT  BALL 


Prises.  Dancing  and  a  Long 
a     of     "Specialties"  Mark 
Ninth  Annus]  EtcbI,  Under  Direc- 
tion of  Miss  J.  J.  Martin 


The  ninth  annual  lull  nf  the  New 
York  League  of  Advertising  Women,  at 
the  H.>tcl  Pennsylvania,  March  15, 
eclipsed  in  brilliance  all  previous  affairs 
•  t*  the  Association,  over  which  Miss 
Jane  Johnston  Martin  presides  as  presi- 
<!ciit.  Over,  six  hundred  guests  were 
present.  Souvenirs  in  the  shape  of  place 
cards  were  dainty  dolls  of  tissue  paper, 
their  skirts  decorated  with  trade  marks 
of  various  firms  with  which  League 
members  have  business  connections. 
Tlu-  programs  were  printed  in  orange 
and  blue,  and  contained  the  roster  of 
officers,  with  the  pin  insignia  at  the  tnp. 

I>jgnt.i!  Perkins,  founder  .Mid  direc- 
tor of  the  Perkins  Institute  for  the  Bet- 
terment of  American  Speech,  started  the 
program  rolling  with  recitations.  Helen 
Waldo,  a  League  member  next  gave 
songs  in  costume,  followed  by  David 
Duggin.  wearing  Scotch  kilts,  who  gave 
a  w  ee  bit  o"  Scotch  in  story  and  song. 
IVsirec  Lulxuski.  founder  of  the  Na- 
tional American  liallct,  gave  a  satire  on 
model  and  manners,  while  Florence 
Timponi.  billed  as  "The  Sunshine  Girl." 
gave  songs  and  danres.  Community 
singing,  led  hy  Mollis  E.  Davenny,  song 
leader,  through  the  eourt-sy  nf  the  Com- 
munity Service,  was  a  feature  oi  the 
evening. ' 

Six  members  of  the  league  wearing 
costumes,  decorated  with  trade  marks, 
anil  pointed  caps,  hilled  on  the  program 
a-  "Lady  Lollipops,"  di->tnbuted  souve- 
nirs throughout  the  evening. 

Mrs  Sidney  E.  Clark,  wife  of  the 
secretary  of  the  Advertising  Gub  of 
New  \  ork  won  the  brst  prize  ill  a 
drawing,  a  string  of  handsome  pearl* 
donated  by  the  Sig  H.  Hecht  Company. 
F_  C.  F.ckvall  won  the  *afety  razor  set. 
il -rated  by  the  A.  C.  Penn  Company, 
and  Mrs.  J.  P.  Woods  the  hoiuloir 
bnnp,  donated  by  Miss  Ida  Clarke.  H. 
H  Haines  of  the  Patersojt  (N.  J.)  Even- 
ing News  won  the  can  of  "Vcrdol" 
donated  by  the  Tidewater  Oil  Company. 
Miss  Kdith  Riirhtcr  won  a  five-pound 
box  of  candy  donated  by  Park  &  Til- 
ford,  and  Sam  DuBoit.  of  the  S.  C. 
Beck  with  Agency  Stcllite  pocket  knife, 
donated  by  Miss  Theresa  Jackson.  A 
Hi  -  blight,  donated  by  the  American 
Ever  Ready  Works,  fell  to  Miss  Betty 
McC.uirc.  a  member  of  the  Philadelphia 
League  of  Advertising  Women. 

After  the  prizes  were  awarded.  Miss 
Martin  announced  that  the  New  York 
American  had  sent  a  bouquet  of  Ameri- 
can lieauty  ro-.es  to  the  New  York 
league  of  Advertising  Women,  in  ap- 
preciation of  the  scrsiccs  which  this 
organisation  had  rendered  to  the  adver- 
tising world 

After  dinner,  dancing  was  enjoyed  in 
the  large  ball  room  of  the  Pennsylvania, 

w  lit  1 1    '  1  -     Inn  r  v.  ,i  -  lit-td 

SPEED   UP  ORECON  ELECTIONS 


to  the  fact  that  the  population  in  some 
pans  of  the  state  is  scattered,  but  the 
count  is  necessarily  slow  because  of 
long  ballots  of  initiative  and  referen- 
dum measures  that  are  cast  at  the 
same  time  that  national  candidates 
are  voted  for.  The  new  law  will 
rially  haMen  the  returns  from  presiden- 
tial and  other  elections. 

The  new  law  provides  that  the  count 
shall  begin  at  10  a.  m.  on  election  day 
and  he  made  by  a  separate  board  at  the 
-aine  time  that  the  regular  board  con- 
tinues to  receive  ballots. 


purchased  in  l«i2  the  Berkshire  Courier, 
at  lireat  Harrington,  which  was  58  years 
old.  and  in  1887  he  acquired  the  Berk- 
shire County  Eagle  in  Pitlsheld.  Al- 
though now  retired  from  active  work 
Mr.  Rogers  is  still  much  interested  in 


siden-    N.  E.  A.  eonven 


"ON  THE  WING"  WITH 
THE  N.  E.  A 


toothsome  things.  Then  there  were 
mounds  of  layer  cake,  plum  cake  and 
sponge  cake,  dishes  of  home  made  pre- 
serves,  plates  filled  with  biscuits  and 
sandwiches  of  various  kinds.  Coffee, 
tea.  chocolate,  grape  juice  anil  milk 
were  the  drinkahles  that  were  served  in 
ahundance.  The  good  hnuscwives  of 
Marianua  and  their  daughters  waited  on 
the  visitors  and  saw  that  no  one  went 
away  hungry.  Although  the  editors  had 
breakfasted  late  .Mid  the  luncheon  was 
given  at  11.3)  such  was  the  appeal  of  the 
good  things  offered  that  they  attacked 
the  feast  like  hungry  men  and  women. 
It  was  like  being  at  home  with  your  own 
people,  the  hosts  were  so  kind  and  hos- 


Marianna  is  the  center  of  a  rub  agri- 
cultural district.  One  of  its  most  im- 
portant crops  is  peanuts,  which  last  year 
sold  at  $40  a  ton.  Sugar  cane  is  another 
large  crop.  Thousands  of  gallons  of 
syrup  are  shipped  North  from  this  enter- 
prising town  each  season 
•   •  • 

AMONG  the  editors  who  attended  this 
year's  convention  were  I  WO  men  whn 
belong  in  the  class  of  the  Nestors  of 
journalism.  One  was  W.  B.  Rogers,  of 
the  Trenton  (Mo. I  Republican-Tribune, 
whn  is  86  years  old.  and  although  bowed 
somewhat  under  the  weight  of  years, 
retains  an  active  interest  in  the  world's 
affairs. 

The  other  was  Marcus  H,  Rogers,  87 
sears  old.  who  is  said  to  1«  America's 
first  amateur  journalist,  as  he  published 
a  little  paper  callesl  the  Rising  Sun  in 
1854  and  1855  at  Mill  River.  Mass.  He 


E.  A.  conventions.  He  does  not  kwk 
a  day  our  70  and  apparently  is  good 
for  another  decade  or  two.  Country 
journalism,  one  must  conclude  from  the 
physical  condition  of  these  two  vener- 
able newspaper  men,  is  conducive  to 
long  life. 

•    •  • 

(MY  U.  HARDY.  Congressman,  of 
Canon  City.  Colo.,  one  of  the  Isest 
known  newspaper  men  of  that  state,  tells 
me  that  being  a  Congressman  is  not  the 
soft  snap  it  once  was.  Twenty-five  years 
ago.  Congress  did  not  sit  more  than  ten 
months  in  two  years.  Now-  it  sits  an 
average  of  twenty  months  for  the  same 
period.  There  is  so  much  work  to  tie 
done  by  the  Congressman  who  takes  his 
position  seriously  that  he  has  little  time 
for  amusement  or  anything  else  outside 
the  duties  of  his  office 

"There  is  little  so-called  society  in 
W  ashington,"  said  Mr.  Hardy,  "and  as  I 
do  not  care  much  about  the  theatres  I 
put  in  about  four  nights  a  week  in  my 
office  at  the  Capitil.  From  10  to  12  a 
Congressman  works  with  bis  committee 
The  House  sits  at  12  o'clock  noon  and 
remains  in  session  until  5  or  6  o'clock. 
Unless  I  work  in  the  evening  1  cannot 
take  care  of  the  great  volume  of  corres- 
pondence that  flows  in  u|>ou  me. 

"My  secretary  goes  through  the  mail 
in  the  morning  and  sorts  out  the  letters 
that  require  my  personal  attention.  He 
attends  to  the  rest.  .Ml  sorts  of  requests 
are  made  of  a  Congressman.  Some 
come  from  people  who  want  to  put 
through  certain  bills.  Others  from  my 
own  constituents  ask  for  information  on 
many  topics.  Then  there  are  interviews 
with  people  who  come  to  see  you.  w  hich 
take  up  a  lot  of  time  Altogether  we 
Congressmen  lead  a  busy  lite  '' 
♦    •  • 

¥T  was  the  first  time  in  twenty-seven 
years  that  the  association  has  been  t  ■ 
Florida  for  its  annual  convention.  Three 
hundred  and  lifts  two  editors  of  weekly 
and  daily  newspapers,  located  in  38 
states,  and  their  wives,  were  in  attend- 
ance. This,  I  am  told,  is  the  largest 
number  of  delegates,  with  one  exception, 
that  has  been  registered  at  any  of  its 


thirty-six     annual     convention  trips. 

The  (peeks!  train  of  twelse  Puliman 
cars  brought  the  editors  to  St.  Augus- 
tine from  Jacksonville,  where  they  were 
entertained  March  9  in  a  most  hospita- 
ble manner.  The  Hotel  Alcazar,  con- 
vention headquarters,  was  drlightfully 
situated.  The  large  open  court  in  the 
center,  filled  with  palms,  fems  and  beds 
of  (lowers,  and  containing  a  big  foun- 
tain, sc-erncd  like  a  hit  of  fairyland  to 
the  eyes  of  the  visitors,  who  come  from 
the  northern  states,  where  the  trees  are 
still  bare  of  foliage  and  the  fields  are 
brown  and  sere, 

a   •  • 

DEI  ORE  reaching  St.  Augustine  the 
delegates  rested  at  Birmingham  and 
Montgomery  in  Alabama,  and  Pensacola, 
Tallahassee.  Jacksonville  and  several 
other  cities  in  northern  Florida.  Every, 
where  they  were  entertained  with  that 
generous  and  charming  hospitality  for 
which  the  South  is  noted. 

After  Mag  treated  to  an  automobile 
ride  and  a  luncheon,  given  hy  the  news- 
papers of  Montgomery,  the  editors  spent 
thr  late  afternoon  and  evening  at  the 
Tnskrgce  Institute,  founded  by  Booker 
Waslungton. 

All  of  the  visitors  were  tremendously 
impressed  hy  the  sire  and  character  of 
the  institution,  which  has  a  do/en  build- 
ings that  compare  favorably  with  thec 
of  the  best  schools  in  the  country.  It 
ha«  eighteen  hundred  students  and  214 


AVERAGE  RETAILER  SPENDS  ONLY  $1.95  PER 
$100  SALES  IN  ADVERTISING 


Portland  Papon'  BUI  foe  Count  While 
Polls  Aro  Open  Becomes  Law 

t-Varriaf  I.  F.air«a  *  Transmit 
Pierrt.AXn,  Ore.  Election  returns  will 
be  exjiedited  in  Oregon  to-  the  passage 
of  a  law  at  the  recent  session  of  the 
Legislature:  providing  for  the  counting 
of  ballots  while  the  polls  are  still  open. 
The  bill,  which  was  introduced  at  the 
request  of  Portland  newspapers,  has 
been  signed  by  the  Governor 

Oregon  has  been  one  of  the  slower 
states  in  reporting  the  count  of  national 
elections  in  the  pa«t    This  is  due  in  part 


jf"HICAGO.— Members  of  the  Western 
^  Council  of  the  American  Associa- 
tion of  Advertising  Agencies,  meeting 
here  March  8  for  their  monthly  meet- 
ing and  luncheon,  gave  over  most  of  the 
session  to  an  interesting  address  bv 
Prof.  Horace  Secrist.  director  of  the 
bureau  of  business  research  at  the 
Northwestern  University  School  of  Com- 
merce. Professor  Secrist  surprised  his 
hearers  by  asserting  that  the  average 
clothing  retailer  spends  only  $1.95  out 
of  each  Si's'  in  sales  for  advertising. 
This  figure  was  taken  from  a  survey 
which  his  drjiartiitcnt  is  prepsring  with 
the  assistance  of  the  National  Associa- 
tion of  Retail  Clothiers.  Larger  stores 
spend  three  per  cent  of  their  advertis- 
irtg  it  was  found.  The  research  con- 
denses valuable  information  regarding 
media  u-ed.  window  sizes  and  trim, 
rents,  wages  and  all  the  factors  that 
enter  into  conducting  a  retail  clothing 
store. 

"Only  recently  has  there  l»een  any  at 
tempt  to  use  data  in  planning  commer- 
cial  ventures."  said  Professor  Secrist. 


"While  statistics  base  been  used  some- 


produclism,  nil 
uf  the  commercial  decisions  are  built 
upon  guesswork  We  will  never  have  a 
-cience  of  business  until  this  U 


JACKSONVILLE  was  hospitality  per- 
sonified.    The  citv  tendered  a  ban- 
quet at  the  Hotel  Mason  after  the  edi- 
tors had  been  taken  on  a  four-hour 
trip  on  the  St.  Johns  Riser 
t   •  a 

4  1  Pctisacola.  the  editors  were  taken 
on  a  trip  down  the  hay  which  il  is 
claimed  is  large  enough  to  take  in  a'.l 
the  navies  of  the  world.  Its  harbor  fa- 
cilities are  extensive  and  the  fort 
promises  to  become  one  of  the  most  im- 
portant in  the  South.  Tallahassee  gave 
a  banquet  at  it-  Women's  College 
Three  Justices  of  the  Supreme  Court 
were  present  and  spoke  at  the  dinner, 
which  was  served  hy  the  students  in  a 
splendid  manner.  A  musicil  program 
of  marked  excellence,  given  by  75  pretty 
girls,  «as  a  feature  of  the  occasion. 

■  •  a 

PRESIDENT  WILL  WILKK  of 
'  the  (.rev  Eagle  <  Minn.  I  Gazette  was 
in  a  paiticularly  happy  frame  of  mind  as 
be  tainted  the  table  with  his  gavel  and 
started  tin-  convention  wheels  turning. 
There  were  speeches  of  welcome  deliv- 
ered by  Mayor  Peter  R.  Perry.  John  J. 
Gannon,  president  of  the  Board  of 
Trade.  Miss  Lilla  White  of  the  Profes- 
sional Women's  Forum,  and  Senator 
W.  A  MacWilliams,  representing  Gov- 
crnor  Hardee. 


nated. 

"Of  course,  business  cannot  lie  made 
as  scientific  as  thr  study  of  natural 
phenomena,  but  it  can  bt  improved  far 
lieyond  the  trial  and  error  stage." 

In  the  discussion  following  his  talk. 
Professor  Secrist  called  attention  to  the 
fact  that  agency  research  bureaus  fre- 
quently covered  the  same  ground  to  get 
ttte  saute  facts.  Maintenance  of  central- 
ized research  service,  to  sell  information 
at  cost  would  cut  out  lost  motion,  he 
believed,  and  reduce  the  expense  of  get- 
ting such  data. 

Ilatry  liwivht  Smith,  id'  Fuller  & 
Smith,  Cleveland,  followed  Professo* 
Secrist  with  a  short  talk  ami  said  that 
intorniation  dug  out  by  research  can 
lw  profitably  merchandised  by  the  client 
ami  is  an  excellent  means  of  convincing 
him  of  the  value  of  his  advertising 
efforts. 


A  NXOUNCEMF.NT  was  made  at  the 
morning  scs-ioii  that  l.V>  persons  had 
registered  for  the  trin  to  Havana  via 
Miami  and  the  East  Coast  Railroad  to 
Kei  West,  where  a  steamship  will  take 
the  party  across  to  C 


Wax.shachie,  Tex.— The  Waxahachie 
Daily  Enterprise  gave  to  each  of  its 
twenty-five  employes  a  cash  bonus  of 
5  per  cent  of  the  salary  earned  during 
the  year. 


Sixty-two  Years  Old 

Mkxico,  Mo — The  Ledger  lias  just 
celebrated  its  62nd  birthday.  For  the 
past  45  years  the  pajwr  has  lieen  under 
the  management  of  first  R  M.  While 
and  later  R.  M.  White  and  Son. 
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American  Every  Ready  Works,  in  their  recent  Daylo  Prize  Contest,  selected  the  Courier-Journal 
and  Louisville  Times  as  their  exclusive  newspaper  mediums  for  Louisville  territory  


Quantity  and  Quality:  Of  the  total  of  over  300,000  actual  participants  in  this  national  contest, 
Courier-Journal  and  Times  territory  produced  practically  10'  <.  This  Courier- Journal  and  Times 
10' <   captured  40%   of  all  the  prize  money. 


SJje  Courier 'Journal 
The  Louisville  Times 

S.  C.  Beckwith  Special  Agency,  r 

NEW  YORK  CHICAGO          ST.  LOUIS  DETROIT  KANSAS  CITY  ATLANTA 
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MORE  SPACE 


<Sfrr«/  lo  EflTo«  &  rciusira) 
Montreal.  Qar  — Mote  than  one  hon- 
rfrcd  Canadian  poets,  novelists,  essayists 
and  newspaper  writers  assembled  here 
March  II  and  12,  tu  get  acquainted, 
to  wrestle  with  the  problems  of  copy- 
right, and  perhaps  to  furtn  a  national 
society,  which  may  mean  "the  profes- 
sional 'jinh  of  Canadian  letters."  To 
the  energy  and  enthusiasm  of  Bernard 
K.  Samlwell,  editor  of  the  Canadian 
Bookman,  is  mainly  due  the  credit  for 
the  lar^e  attendance  nt  the  com'cntinn, 
A  resolution  passed  subsequently  pro- 
posed jh«  c-Utfishmeid  of  an  Associa- 
tion ofi-Canalluin  Authors,  "for  mutual 
■tlwHU  and  protection  and  for  the 
maintenance  of  hieh  ideals  and  practise." 

Other  resoluti-:  ns  dealt  with  the  copy- 
right bill  now  before  the  Senate,  and 
advocated  the  enlargmcnt  of  the  Can- 
adian reading  public  by  extending  the 
library    movement    and  encouraging 


Another  would  induce  the  newspapers 
of  Canada  to  devote  more  space  to  Can- 
adian litcrature- 
An  explanation  of  the  Canadian  copy- 
right Bill  was  submitted  tu  the  conven- 
tion by  a  member  of  the  federal  De- 
partment of  t  rade  and  Commerce. 

Among  those  present  were:  Stephen 
Leacock.  Bliss  Carman,  Arthur  Stringer, 
George  H.  Locke.  J.  Murray  Gibbon, 
Pelham  Edgar.  James  Mavnr,  \V.  B. 
Wallace,  William  T.  Allison.  H.  A. 
Cody,  Robert  J.  C.  Stead.  Madge  Mac- 
beth, Marjorie  MacMurchy,  and  Frank 
L.  Packard. 

A  committee,  compoied  of  J.  Murray 
Gibbon,  Bernard  K.  Sandwcll,  Arthur 
Stringer,  R.  J.  C.  Stead,  and  others, 
was  appointed  to  draft  a  constitution 
and  by-laws  for  the  projected  associa- 
tion. _______ 

MERRY  WAR  OVER  LA  PATRIE 


Ownership  of  Boada  by  Lord  AthoUtan 


(5perw/  1.7  F.orroa  *  PeiLism.) 

Montreal.  Que— La  Patrie  is 
a  merry  war  on  Lord  Atholstan,  pro- 
prietor of  the  Montreal  Daily  Star.  A 
law  suit  is  now  pending  between  J.  L. 
Tarte  of  I-a  Patrie  and  Lord  Atholstan 
involving  $50,000  in  bonds  issued  by  La 
Patrie  and  held  by  the  latter.  The  inter- 
ests of  I»rd  Atholstan  and  La  Patrie 
was  long  suspected,  but  always  denied 
until  the  present  rupture. 

The  story  goes  that  l.orne  McGthbon, 
a  local  capitalist,  and  the  Hon.  Robert 
Rogers  have  acquired  a  controlling  in- 
terest in  the  French  newspaper,  but  that 
they  cannot  get  possession  because  of 
some  interest  m  the  paper  held  by  l.ord 
Atholstan.  Meanwhile  La  Patrie  con- 
tinues to  publish  on  its  front  page  open 
litters  from  I.  J.  Tarte  to  Lord  Athol- 
stan in  which  vitriolic  denunciation  is 
blended  « ilh  promises  of  interesting  dis- 
closures in  the  near  future. 


send-off.  Letters  of  encouragement 
were  also  printed  from  the  editors  of 
several  of  the  comic  papers  of  United 
States  colleges. 


MANY  RUMORS  SPREAD 
ON  TORONTO  WORLD 


SO    CENTS    AN  INCH 


Manitoba     Publisher  Answer* 

Agent  oi  Auto  Show 

Toronto. — From  the  W  estern  Canada 
Automotive  &  Equipment  Show  at  Win- 
nipeg came  a  letter  to  the  Packet  Pul>- 
lisliing  Company  of  Minto,  Man.,  as0ng 
for  the  insertion  of  a  generous  six  inch 
reader.    The  request  was: 

"We  hope  you  will  arrange  to  give 
this  exhibit  all  the  publicity  possible  as  it 
is  by  this  means  we  hope  to  stimulate  a 
large  increase  in  the  sales  of  auto  acces- 
sories, which  will  result  to  our  mutual 
benefit.  May  we  look  ior  your  hearty 
co  nperati  n  ?  ' 

The  Packet  replied  to  the  point : 

"Your  request  for  all  the  publicity 
possible  for  Exhibit  of  Western  Canada 
Automotive  A  Kquipment  Show  to  hand. 
Wre  hope  you  understand  that  newsprint 
has  again  advanced,  and  that  giving  free 
publicity  to  events  such  as  mentioned  in 
your  letter  does  not  add  very  much  to  the 
printers'  bank  account.  Of  course,  if 
you  wish  article  sent  to  run  as  paid  ad- 
vertising, our  rates  are  50  cents  per 
inch."   


Ottawa,  Ont.— Two  newspaper  edit- 
ors moved  and  seconded  the  address  in 
reply  to  the  speech  from  the  throne  in 
the  House  of  Commons,  at  Ottawa,  on 
Fehruary  15.  They  were  James  Mc- 
Isaac  of  the  Charlottetown  (P.  E.  L) 
Herald  and  J.  A.  McKelvie.  of  the  Ver- 
non (B.  C)  News.  The  latter  sits  for 
Yale  (B.  C)  one  of  the  three  recent 
by-elections  won  by  Premier  Meighen. 


By  Toronto  Students 

Toronto,  Ont.— The  Goblin  is  the 
name  of  the  new  humorous  monthly 
which  has  just  been  Usued  by  the  under- 
graduates of  the  University  of  Toronto. 
It  will  be  published  seven  times  during 
the  academic  term  from  November  to 
May  and  will  rontain  usually  twenty- 
eight  pages,  standard  sire,  with  a  cover 
in  colors.  Contributions  from  Stephen 
LeacoLk.  and  the  editors  of  Life  and 
Judge  help  to  give  the  paper  a  good 


THE  WORLDS 
ARE  NEW  YORK'S 
NEWSPAPERS 

and  sell  the  most  pres- 
tige, and  the  most  circula- 
tion for  the  least  money. 


Creditors    Hold    Special    Meeting  bat 
Take    No     Action  —  Southama, 
and  Macleans  Men- 
tioned as  Buyers 


tSft.m!  ft)   I  t  it.  ,  a   1  i  M 

Toronto,  Ont. — Although  nearly  a 
year  has  elapsed  sincr  its  assignment, 
there  is  likely  to  be  no  immediate 
clange  in  the  management  of  the 
Toronto  Morning  World  A  meeting  of 
the  creditors  wa»  held  on  Mirch  .1.  in 
the  oflkr  of  the  assignee,  G.  T.  Clark- 
Kin,  to  decide  on  the  disr.osttion  of  the 
papers  assets.  Nothing  took  place,  how- 
ever, beyrnd  |hc  transaction  of  some 
routine  business  which  indicated  no 
particular  change  m  the  sitnatidfl.:  t);i>: 
after  a  brief  discission,  the  rSMilir 
adjourned.  It  is  quite  prnhahle  that 
another  meeting  will  be  called  within 
the  next  week,  when  news  of  importance 
may  he  announced.  Meanwhile,  rumnrs 
have  been  current  involving  the  names 
of  the  Southams,  publishers  of  the  Ot- 
tawa (Ont.)  Gti«n  and  other  Canadian 
dailies,  anil  L<  rd  Athoblan.  proprietor 
of  the  Montreal  Star,  as  purchasers.  To 
Editor  &  Pi  blishlr  it  was  said  officially 
that  statements  of  any  projected  sale  of 
the  World  plant  were  purely  imaginary 
anil  without  any  real  foundation.  The 


attempt  to  straighten  nut  the  affairs  of 
the  paper  and  to  put  it  on  a  sound  basis 
financially,  may,  however,  lead  to  the 
resumption  of  control  by  W.  F.  Maclean, 
and  the  issuing  of  bonds  to  be  guaran- 
teed by  a  trust  company. 

The  recent  meeting,  it  is  felt,  was 
called  in  an  effort  to  hasten  this  result. 
Meanwhile  thrre  exists  the  possibility 
that  some  publisher  or  financier  may 
come  along  and  buy  up  the  liabilities  of 
the  World  and  M  put  a  new  face  on  the 
situation.  Hut  one  is  hound  to  say  that 
the  respect   at   present   seems  rather 


Fire  in  Port  Arthur 

TceoWTo— Fire  did  JWHXt  damage  to 
the  pnmi>rs  of  the  Port  Arthur  (Ont  I 
NiwsChronii-le  last  week,  largely 
through  smoke  a-id  water.  Meanwhile. 
;umi||ltiipairs  aae  made,  the  News-Chron- 
\\m>  Wld  Forr"H)ri1Uam  .  <  Ont. )  Bulletin 
are  being  i'-ued  fro™  the  plant  of  the 
Fort  Willnm  Times-Jotirnal. 


Lea vln worth.  Kan.— C.  H.  Hale  is 
editor-in-chief  of  the  American  Defense 
League  Journal,  the  official  organ  r>f  the 
recently  organized  anti-Non-Partisan 
League  in  Kansas.  The  Ketchcson  Print- 
ing Company  will  print  the  weekly.  O.  A. 
Ketterman  is  associate  editor  and  V.  M. 
W  ilson  advertising  manager. 


Britain  Buys  Direct  U.  S.  Cable 

London — The  British  Government 
has  acquired  a  direct  cable  to  the 
United  States  for  £570,000.  including 
ilOO.000  worth  of  cable  stock  and  cable 
stations,  "at  Ballinaskelligs,  Ireland; 
Harbor  Grace,  N.  R,  and  Rye  Beach. 
N.  H„  and  Halifax.  The  cable  is  in- 
tended as  a  reserve  for  the  existing  im- 
perial cable,  and  has  been  leased  for  a 
short  time  to  the  Western  Union  Com- 
pany for  1*57,000  a  year. 

New  Navy  Radio  Distance  Record 

Sax  Francisco. — The  world's  long- 
distance wireless  record  was  broken  by 
the  United  States  Navy,  it  was  reported 
at  the  Goat  Island  wireless  station, 
March  9,  by  smiling  messages  within 
three  minutes  from  Cavite.  Philippine 
I. lands,  to  Washington.  10.000  miles 
distant. 
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Where  Do  We 
Newspapers  Stand? 


"UNITED  WE  STAND"  is  as  true  of  a  hu«ness  as  of  a  nation, 
therefore,  let  us  newspapers  more  closely  co-ordinate  our  inter- 
ests and  aims,  particularly  that  aim  leading  to  an  early  country-wide 
adoption  of  the  newspapers  as  the  most  powerful  national  advertising 
media. 

Let's  unite  our  strength— get  together  and  get  somewhere  1  Can- 
vass ynur  own  city  and  go  into  the  i 
facturcr*  of  products,  particularly  l* 
point  out  to  litem  the  liuuMe  returns  they  enjoy  when  their  selling  is 
supported  by  advertising  equally  as  strung. 

Take,  for  Instance,  ihr  .ire*  f er* e-rntrd  in  Balvm.  it  by  llermin  Green haum, 
splendidly  assisted  by  Louts  II.  Cref n  banns  and  Ed.  S.  Levy.  Amoac  *h«*m  _-c 
rind  Brtcbioo  Gainer*  as  well  a*  belts  and  tV-spenders  of  Th?  Pinnrer  Sitspeadar 
Co.  of  FaiUdrlpfaij.  With  I'tnladelpbia  only  a  two  hour  nn  from  B-Hirtorr. 
wherr  we  tan  net  to  then  almost  a»  eai'y  j*  if  thry  were  here  in  BiUtrDoi— ,  *• 
havr  every  hope  of  cooviiumft  The  Pioneer  Susprnd*T  Co.  thai  their  distribution 
(in  Urttfiitur*  Gotten,  which  it  approximated  at  6*'»  in  Baltimof,  r<-^aU)  V 
■nerea.ed  by  25*"  to  JO'l.  with  consurnrr  lair*  prr'tubl}-  even  irprr,  if  the  sflltns; 
tif  Hmttitnit  Garter*  were  sriven  the  IntrnsiAed  support  of  new. paper  a-lvrnnmg — 
advcrts-tii*  itirou*h  Thr  NEWS  and  The  AMERICAN  which  bare  an  IntrmUM 
cuTcttUttrm  <■(  ni.tr  than  1117.000  dally  ai.d  Sunday. 


H  Ail 


u-itl  foot  la  Jn-rfatin*  Hit*  Hvaitry  and  tkt  otht*  tmintti 
wMtk  rVpsM*  m  Ikij  aJvrrtutmml  6«l  tt  twr  yet  friu  Hens 
frprr   iJrrTHmf.   hy  rkoviua  iiiaf   mrtviWeft   ma  Jo 

for  tktm,  a  fpa-n  or  a  r<>*'  at  «  h«i.,  pr  «/  tAty  *t* 

ready  for  it. 


THE  BALTIMORE  NEAWS 

Q     4J  Evening.  Daily  And  Sunday. 


an)£  BaltimDne 

Morning.  Daily  And  Su 


DAN  A.  CARROU 

ass 
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5 OYears  Ago  the  Advertiser 
Traveled  a  Rough  Road 


His  efforts  to  sell  goods  were  con- 
fined mainly  to  individual  announce- 
ments and  to  the  community  in 
which  he  kept  shop. 

Today  the  world  is  his  market 

—  through  "Mass  Salesmanship," 
via  the  route  of  reputable  publica- 
tions, he  can  carry  his  advertising 
message  into  every  nook  and  corner 
of  the  United  States  and  the  Domin- 
ion of  Canada. 

To  protect  him,  he  can  get  an 
accurate  check  on  any  up-to-date 
publication  from  the  audftedcircula- 
tion  figures  on  the  first  page  of  an 
Audit  Bureau  Circulations  report 

— and  in  addition,  on  the  other 
pages  of  the  report  he  can  get  authen- 
tic information  about  the  publica- 
tion's distribution,  influence  and 
reader  interest. 

This  prevents  buying  white  space 
on  a  "hunch." 

Carefully  studied,  the  inside  pages 
of  an  A.  B.  C.  report  help  him  to  get 
full  value  for  every  advertising  dollar 
he  spends 

— the  most  far-reaching,  authentic 
selling  help  evolved  within  the  last 
fifty  years. 

Only  the  most  scientific  space 
selection  can  meet  the  test  of  today's 
rigid  check  on  results. 
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VETERAN     ART     CRITIC  DEAD 


J.    B     Townwad    Had    Long-  Career 
With   Mas*   York  Nmpapart 

James  Bli-<  Townsend,  veteran  editor 
and  art  critic,  died  March  10,  in  New 
York.  Prior  to  his  founding  (he 
American  Art  New*  in  1904  he  was  art 
critic  for  The  New  York  Herald  for 
several  years  and  was  connected  in  a 
similar  capacity  at  various  sinus  with 
the  New  S'ork  Tribune,  the  World  and 
the  Times.  He  was  an  critic  of  the 
latter  from  1894  to  1900. 

Mr.  Townsend  was  bnrn  in  New  York 
September  30.  1855  and  was  a  graduate 
of  Princeton.  The  year  after  he  left 
college  he  entered  new 'paper  work.  He 
v;m  art  director  of  the  Charleston  Ex- 
position in  1901  and  1902. 

In  1896  Mr.  Townsend  was  the  Re- 
publican nominee  for  Representative  in 
Congress  from  the  Thirteenth  New 
York  district.  For  many  years  he  had 
been  interested  in  patriotic  societies, 
being  the  founder  of  the  Patriotic  New 
Yorkers  and  a  member  of  the  National 
Defense  Society,  the  Sons  of  the  Rev- 
olution and  many  similar  organizations. 
He  also  was  a  member  of  the  Calumet 
and  Players'  club*. 


Ofrbttuary 

Henry  Patson  Dowst.  advertising 
man  and  short  story  writer,  died  March 
13.  in  New  York  Gly.  following  a  long 
illness.  Mr.  Duwst  had  devoted  hi  mself 
to  the  writing  of  fiction  and  advertise- 
ments since  his  graduation  from  Har- 
vard in  1899.  We  was  general  manager 
for  Small.  Maynard  &  Co,  the  Boston 
publishers,  befure  he  came  (o  New  York 
in  191© 'to  join  the  staff  of  Frank  Sea- 
man, Inc.,  the  advertising  agency.  Dur- 
ing the  last  two  years  he  has  heen  a 
irrqurnt  contributor  to  the  Saturday 
I'vcning  Post.  Many  of  his  sturies  have 
been  reproduced  in  the  movies  and  one 
nf  them,  "The  Dancing  Fool."  is  shortly 
to  be  presented  as  a  musical  comedy. 
Mr.  Dowst  is  survived  by  his  wile,  two 
sons  and  daughter. 

George  W.  Smith,  veteran  lnwa  cuun- 
try  newspaper  man,  is  dead  at  Keosau- 
uu-'i. 

George  Adams  Warden  ,  son  of  Rich- 
ard Henry  Warden,  founder  of  the  Ot- 
tiimwa  Courier  in  1848,  is  dead  at  Ot- 
tumwa,  following  a  protracted  illness. 
He  was  the  first  boy  to  sell  the  Courier 
on  the  streets. 

W.  J.  Dannenbarges,  father  of  W.  H. 
Dannrnliarger.  editor  of  the  Concordia 
(Kan.)  News,  died  at  Smith  Center, 
Kan.,  last  week,  following  a  stroke  of 
paralysis. 

William  A.  Alvan.  43.  connected 
with  Salina,  Wichita.  Madi<on,  Wis.. 
Little  Rock.  Ark.,  and  St.  Paul  news- 
papers, died  at  Salina  last  week. 

W.  ;.  ("Billy")  Cowan,  67,  for  the 
past  12  years  a  proof  reader  on  the  Kan- 
sas City  (Mo.)  Post  died  a  few  days 

ago.    He  was  a  charter   -r  uf  the 

Kansas  City  Typographical  I'nion  and 
a  delegate  to  many  of  the  earlier  I.  T.  U. 
meetings. 


S.  R.  Lyons,  42.  editnr  of  the  Sterling 
(Kan.)  Bulletin  and  president  of  the 
Kansas  Publishers  Buyers'  Corporation, 
is  dead  after  two  weeks'  illness. 

DAvin  R.  Mosul  nt,  61,  lawyer,  hi*, 
torian  and  contributor  to  Kansas  news- 
papers, is  dead  at  Wichita,  following  a 
stroke  of  paralysis.  His  parents  were/ 
killed  in  an  Indian  massaCTe  57  years 
ago  and  litigation  over  their  deaths  was 
in  the  courts  for  45  years. 

Mrs.  Emily  Stevens  OunoR.  widow 
of  John  Howland  CranHon,  who  was 
connected  with  the  Bostnn  Advertiser 
and  the  Commercial  Bulletin  for  many 
years,  died  March  12.  at  Chelsea,  Mass. 
A  son,  Edward  S.  Crandon.  was  form- 
erly financial  editor  uf  the  Boston  Tran- 
script. 

Rotuorr  A.  Bavu«,  Associated  Press 
telegraph  operator,  died  at  Jnhnsnn  City, 
Tenn.  March  8,  of  tuberculosis.  Re- 
cently he  had  l>een  A.  P.  operator  for 
the  Brockton  (Mass.)  Times  and  Paw- 
lucket  (R.  I.)  Times.  He  left  the  lat- 
ter city  /inly  a  few  weeks  before  his 
death     His  survived  by  a  widow 

Edward  ).  Waloron  of  Auburn.  N. 
V .  a  memher  of  the  circulation  depart- 
ment of  the  Brockton  (Mass.)  Times, 
died  in  the  Massachusetts  General  Ho*, 
pital,  Boston.  March  9.  In  a  railroad 
accident  a  few  months  previous  Mr. 
Waldrun  injured  one  of  his  feet.  Blond 
poison  set  in.  He  is  survived  by  a 
widow. 

Livincston  J.  Lyman,  one  of  the  old- 
est active  printers  in  the  country,  died 
at  the  Albion  (N.  Y.)  Hospital,  of  pneu- 
monia. He  was  70  years  old.  Mr.  Ly- 
man bad  been  actively  engaged  in  the 
newspaper  plants  of  Western  New  York 
for  more  than  50  years. 

Napoleon  Pace,  who  founded  the 
Hull  (Unci  Spectator,  died  recently  at 
Nominingue,  Que. 

Edward  J,  O  bun.  a  reporter  on  the 
staff  of  the  Philadelphia  Public  Ledger, 
and  one  nf  the  youngest  newspaper  men 
in  Philadelphia,  died  March  14  of  pneu- 
monia. He  was  eighteen  years  old  and 
had  been  on  the  staff  of  the  Ledger  since 
1919.  His  body  was  taken  to  Boston 
where  his  parents  live. 

John  S.  BorriniG,  aged  42.  a  Pitts- 
burgh newspaperman,  died  suddenly 
March  14.  .At  the  time  uf  his  death  he 
was. attached  to  the  staff  of  the  Tri-state 
News  Bureau,  and  previously  had  seen 
service  on  the  Pittsburgh  Chronicle 
Telegraph,  Pittsburgh  Press  and  Pitts- 
Imrgh  Post.  Born  in  hotlidaysburg. 
November  2,  1879,  his  first  position  was 
as  a  reporter  on  tile  Altoona  Times. 

Dr.  Midi  A.  Jkwktt,  a  brother  of 
Henry  M.  Jewett,  formerly  editor  of  the 


Everett  (Ma«s.l  Gazette,  died  February 
25.  at  Trondhjcin.  Norway,  where  he 
was  I'oited  States  Consul. 

Tiiomss  S.-  Hammonp,  publisher  ot 
the  Cranston  (R.  I.)  City  Times  for 
more  than  25  years,  is  dead.  He  was  77 
years  of  age. 

Mrs-  Sarah  Gibus  Matthews,  the 
mother  of  John  L.  Matthews,  editor-in- 
chief  of  the  Paterson  (N.  J.)  Press- 
Guardian,  died  March  10  in  Brooklyn, 
N.  \'„  aged  79  years. 

Sit  M.mtland  Haij.  Park,  the  prin- 
cipal correspondent  of  the  London 
Times  in  South  Africa  and  editor  nf 
The  Cape  Times,  died  March  14  at  Cape 
Town.  He  had  been  ill  for  a  long 
time.  Sir  Maitland  Hall  Park  was  editor 
of  The  Cape  Times  since  1902.  He  was 
I-  tii  in  Cumbernauld.  Dunbartonshire. 
N.  B.,  in  1862. 

Geomz  D.  Sri'iHiE*.  a  hrnther  of  Wal- 
lace M  Scuddcr.  publisher  of  the  New- 
ark (N.  J.)  News,  died  March  9  at  his 
home  in  Portsmouth,  Ohio.  He  was 
65  years  old. 

William  J.  Campbell,  day  city  editor 
of  the  liitfTalo  Courier,  died  at  his  home 
in  Buffalo  after  a  short  illnesf.  Mr. 
Campbell  received  his  newspaper  train- 
ing in  Troy,  N.  Y..  where  he  was  form- 
erly employed  lioth  by  the  Times  anil 
Record.  He  joined  the  staff  of  the 
Buffalo  Courier  in  1919. 
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Tk eWell- Dressed  Ma n 

Weekly  Fashion  News  Feature 

MOST  Syndicate  Features 
only  cost  you  money. 
TtiL  Well-Dressed  Man 
makes  money  for  you.  A  big 
Ohio  Daily  (name  upon  re- 
quest )  has  a!  readysold  adver- 
tising space  beside  the  Feat' 
urc  exceeding  twenty  rimes 
the  price  for  the  entire  year. 

Only  Sold  By  77t«  Ytar 

C-omp  kfe  Mi-  F  •      w  F       -  - 

■It,  S3  Cinuc  SnU  CantMim,  Xfl Lsi«.r  !  , . K- 
t.m  flunk.,..  An  J  An  All-Yen  -. 
Alto-Answer  LVp.rlmetif  r-ix  Yixji  H-sderi 

AlfrW  5l«f>h«fi  Br?ar»  M*n'«  FaahUn  F«*hie« 
66S  Ullh  Anns.  N- -  Yark 


Mrs.  Josephine  Tinanvs  McDowell; 
mother  of  Miss  Rachel  McDowell,  on 
the  staff  of  the  New  York  Times,  died 
March  7  in  Newark.  N.  J:,  following  an 
operation  on  February  25. 

Paul  M.  Potter,  former  newspaper 
man  and  well-known  author  and  dra- 
matic critic,  died  March  7  at  his  home 
in  New  York,  aged  68.  Mr.  Putter 
was  born  at  Brighton.  Eng.,  and  came 
to  this  country  when  a  young  man  and 
entered  the  newspaper  profession.  He 
hecame  a  member  of  the  New  York 
Herald  staff  in  1881  and  remained  with 
that  publication  until  1887  as  foreign 
editor.  London  correspondent  and  dra- 
matic critic.  A  few  years  later  be 
joined  the  staff  of  the  Chicago  Tribune 
and  the  same  year  wrote  his  first  play. 

Joseph  M.  Stoihmrt,  retired  editor 
and  publisher,  widely  known  in  lilerary 
circlcs  here  and  abroad,  died  at  his 
home  in  Elkins  Park,  near  Philadelphia, 
February  25.  He  was  75.  Mr.  Stoddart 
began  his  career  as  a  publisher  with  the 
J.  B.  Lippincott ' Company,  of  Philadel- 
phia. Later  he  published  Sloddart's  Kr 
view. 

Goodwin  Lee,  editor  of  the  Fire  Engi- 
neer, a  Mew  York  |Hil>1ication,  died 
March  i  in  Philadelphia.  Mr.  Lee  was 
64  years  old  and  suffered  from  a  stroke 
of  paralysis.  His  body  was  taken  m 
Hampton.  Ya..  for  burial. 


Your  A.  B.  C.  Re- 
ports  tell  the 
story— read  them. 

The  papers  sold 
in  Brooklyn  are 
those  you  want 
to  know  about. 

That's  where  you 
want  to  sell  your 
goods. 
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The  Birth  of  An  Inter-Nation! 
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1  Ht  great  outstanding  feature  of  Hearst's,"  memo- 
randums Mr.  Waldo,  the  Business  Genius  in  charge  of 
our  destinies,  "is  the  extraordinary  range  of  its  editorial 
contents.  The  amount  and  high  quality  of  International 
literature  you  publish  exceeds  that  of  any  other  publica- 
tion of  the  popular  sort." 

TRUK,  Mr.  Waldo.  Hearst's  in  1920  did  publish  (by 
actual  count)  the  writings  of  1  Spaniard,  2  Italians,  1 
Belgian,  2  Frenchmen,  1  Norwegian,  18  linglishmen. 

"But,"  continues  the  memorandum,  "does  the  general 
public  recognize  this  fact?  Isn't  it  our  duty  to  make  it 
clear?  Can't  we  put  on  the  cover  what  is  between  the 
covers?  Why  wouldn't  it  be  well  to  call  ourselves 
'Hearst's  International'?" 

RIGHT,  as  always,  Mr.  Waldo,  if  Mr.  Hearst  thinks  it 
well,  we'll  answer  all  your  questions  at  one  fell  swoop. 

Mr.  Hearst— as  keen  for  a  good  suggestion  as  patient 
with  bad— approves.  So  it  becomes  your  Editor's 
pleasant  task  to  announce  that  your  magazine  will  be 
in  the  future— as  it  has  been  in  the  past— "Hearst's 
International ! " 


I 


 —  
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MODEL  22 

Model  22  Linotype  enables  the  operator  to 
produce,  direct  from  the  keyboards,  composi- 
tion from  5-point  to  full  36-point.  The  machine 
accommodates  either  full-  or  half-length  main 
magazines  of  seventy-two  channels,  and  auxili- 
ary magazines  of  twenty-eight.  The  Model  21 
Linotype  is  the  same  as  the  Model  22  except 
that  it  has  no  auxiliary.  Magazine  changes  can 
be  made  in  fifteen  seconds,  and  any  one  of  four 
different  slug  sizes  is  instantly  available.  A 
special  rack  with  a  capacity  of  eighteen  maga- 
zines permits  of  a  convenient  grouping  of  the 
fonts  most  frequently  used.  The  quickness  with 
which  any  of  the  magazines  can  be  changed 
permits  of  the  efficient  production  of  a  wide 
range  of  both  text  and  display  matter. 


("-LINI 


MOI 


Model  20  Linotype  makes  p 
unlimited  amount  of  new  andc 
is  needed.  A  complete  change  i 
than  half  a  minute.  A  specii 
arm's  reach  of  the  operator  gii 
of  twelve  magazines.  All  siz« 
able,  and  distribution  is  entirJ 
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ct  display  composition  just  as  it 
and  body  can  be  made  in  less 
le^igned  magazine-rack  within 
in  instant  command  of  any  one 
to  36-point  are  instantly  avail- 
tomatic. 
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MODEL  24 


Model  24  Linotype  is  substantially  a  Model  9 
four-magazine  machine  with  the  addition  of  a 
Display  Unit.  The  main  magazines  are  the  same 
as  those  used  on  the  Model  9,  and  accommodate 
the  same  range  of  faces.  The  Display  Unit  ac- 
commodates two  fonts  of  display  matrices 
(caps,  lower-case,  figures,  and  points),  up  to 
and  including  extended  36-point.  Matrices 
from  all  magazines  can  be  mixed  at  will,  and 
continuous  composition  can  be  carried  on  from 
all  magazines  even  while  matrices  are  being 
distributed.  Model  24  gives  uninterrupted 
production  of  both  text  and  display  matter. 
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START  "OPEN"  SHOP  IN 


,  flv   Trlfgrark   t*   F.PIToi   A  PeitlBHtO 

Binchamptun*.  March  18—  Following 
suspension  of  publication  of  one  week's 
duration  as  a  result  of  a  strike  of 
union  primer!,  for  higher  wage*  and 
shorter  hours,  the  Binghamton  Press 
resumed  publication  on  Thursday, 
March  17  and  the  Morning  Sun  on  Fri- 
day rooming,  Issues  of  hoth  papers 
WCN  limited  to  four  pages,  and  carricxl 
no  advertising.  Both  papers  announced , 
in  their  post-strike  issues  that  hereafter 
their  composing  rooms  would  be  oper- 
ated on  an  open  »bup  basis  and  the 
i-vues  were  put  out  with  non-union 
printers. 

Press  room  and  stereot)-pe  forces  of 
both  papers  reported  for  duty  with  the 
non-union  printers  and  handled  their 
prrMluil  from  composing  room  to  the 
street  without  objection,  the  union 
pressmen  and  stereotypes  having  re- 
ceived instructions  from  their  interna- 
tional unions  to  "stick  on  the  job." 

Negotiations  between  the  Typographi- 
cal union  and  the  publishers  were  not 
finally  broken  off  until  Tuesday.  Fol- 
lowing the  rejection  by  the  union  on 
Tuesday  of  last  week  of  the  final 
proposition  of  the  publishers  to  con- 
tinue recent  wages  or  to  arbitrate  the 
differences  there  was  a  cessation  of  ne- 
gotiations until  Monday  of  this  week, 
when  the  men  indicated  a  willingness  to 


the  published  and  the  omission  of  ad- 
vertising from  the  first  issues  follow- 
ing the  strike  was  due  only  to  the  in- 
ability of  the  papers  to  handle  all  that 
was  offered  and  a  disinclination  to  dis- 
criminate in  accepting  copy.  The  senti- 
ment in  other  union  circles  is  divided, 
but  even  in  the  ranks  of  other  union- 
iied  crafts,  criticism  of  the  printers  is 
frequently  heard. 

To  date  there  have  been  no  threats 
of  boycott  of  merchants  who  might 
carry  copy  in  the  two  papers  and  no 
action  of  this  kind,  even  should  it  ap- 
pear in  the  future,  i«  expected  to  have 
an)  result  on  any  of  the  larger  adver- 
tisers of  the  city. 

Publishers  of  both  paper,  are  firm  in 
their  determination  to  fight  out  the 
issue  of  the  open  shop  to  the  limit,  a 

'determination    in    which  they 

lenlly  have  the  support  of  thi 


scale  will  be  increased  or  lowered  in  ac- 
cordance with  the  prevailing  cost  of  liv- 

thii  contract  the  scale  has  been  in- 
creased, and  now  the  employers  say  the 
time  has  come  to  decrease  it.  The 
printers  flatly  refused  to  accqxt  the  re- 
vised figure  and  arbitration  resulted. 


ren  E.  Boycr  for  secretary  and  house 
manager,  by  re-election.    In  addition  to 


bey  appa 
e  public 


Arbitration   In  Chicago 

1  Hicsoo  The  i|U<  stion  -  nrhctllCI 
Oiicago  printing  trade  unions  shall  ac- 
cept a  decrease  in  wages  is  now  being 
arbitrated.  ITle  employing  printer,  made 
the  reduction,  in  accordance  with  the 
contract  they  had  with  the  unions  pro- 
viding that  every  six  months  the  wage 


Another   44-Hour   Week  Deadlock 

Wii-hita.  Kan. — Kmplosing  printers 
and  the  Typographical  Union  here  are 
deadlocked  over  the  question  of  a  44 
hour  wcrk.  The  conference  committees 
are  unable  to  come  to  an  agreement. 
The  employer,  claim  that,  if  the  44  hour 
week  g*:es  into  effect  May  1,  production 
will  lie  curlscd  and  the  cost  to  the  public 
must  lie  increased  in  the  face  of  a  popu- 
lar demand  for  decreased  prices  The 
union  simply  claims  that  the  44-h<>ur 
week  becomes  a  law  of  the  1.  T.  U,  and 
is  not  a  debatable  matter. 

Bennett,  Denver  Pros*  Club  Hood 

Disss*.  Colo.,  March  16—  H,  W. 
Bennett  of  the  Deliver  Time-  was  elect- 
ed president  of  the  Denver  Press  Chili 
at  its  annual  meeting  Frank  E  White 
of  the  Denver  Post  wis  the  unanimous 
choice  for  s-ice-president,  as  was  War- 


the  board  of  directors  :  John 
Steele,  of  the  Rocky  Mountain  Xts?. 
O.  Goodwin,  of  the  Western  News- 
l«per  Union,  J.  E.  Moorhcad,  secre- 
tary to  (iovenior  Oliver  H.  Shoup.  and 
Luke  J.  Kavanaugh.  Charles  MacAIIi»- 
ter  Willcox  was  re-elected  treasurer  for 
the  rnsuing  year.  President  Warren 
(i.  Harding  was  voted  an  honorary 
life  member  of  the  club.  Governor 
Shoup,  Karl  C.  Schuyler,  David  \V 
Brown  and  Buckley  Wells  were  elcs-ted 
associate  life  members. 

Duncan-Clark  Leave*  Chicago  Poet 

Cmicawi.— S.  J.  Duncan-Clark,  chief 
editorial  writer  of  the  Oticago  Evening 
Post,  has  resigned  and  oil  the  first  of 
next  month  will  retire  from  newspaper 
work  to  become  managing  director  ot 
tin-  Middle  West  division  of  the  Hoys' 
Club  Federated  International.  Mr 
Duncan-Clark  for  a  number  of  yrar. 
was  connected  with  the  Louisville  I  Ky. » 
Herald.  He  joined  the  Evening  Post 
nl>oul  six  years  ago,  and  throughout  the 
war  wrote  a  daiK  analysis  of  war  news 
which  appeared  in  all  the  Shaffer  paper,. 


by  the  publishers.  The  publishers  de- 
clined to  sign  any  agreement  with  the 
union,  but  expressed  a  willingness  to 
hold  the  positions  of  former  employees 
open  until  Wednesday  morning,  each 
man  to  come  back  with  the  understand- 
ing that  the  employers  reserved  the 
right  to  hire  and  discharge  as  they  saw 
fit 

Upon  the  rejection  of  this  proposi- 
tion all  negotiations  closed  and  the 
papers  at  once  began  the  organiration 
of  a  non-union  force  from  out-of-town 
and  succeeded  so  well  that  the  Press 
was  able  to  resume  in  a  small  way  on 
Thursday  and  the  Sun  un,  Friday. 
More  men  are  expected  daily  for  a 
week. 

Desertions  from  the  ranks  of  the 
union  have  thus  far  been  small  but 
each  office  has  one  or  two  former  em- 
ployees at  work  and  more  are  expected 
to  return  on  an  open  shop  basis  within 
a  few  days. 

Public  sentiment,  not  only  in  business 
circles,  but  in  the  city  generally  is  with 
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The  Publishers'  Buying  Corporation 

Formerly  a  Group-Buying  Organization 
— Now  a  Service  Bureau  on  Newsprint 

The  group-buying  machinery  used  during  the  lime  being  paper  is  plentiful  and  comparatively- 
defensive  fight  against  the  1920  spot  market  is  cheap. 

being  greased  and  put  into  the  barn  for  future  use  The  hurricane  of  1919-1920  broke  upon  us  with 

if  needed.  scant  notice. 

•  ■ 

Hereafter  the  function  of  the  Publishers'  Buy-  Publishers  suffered  because  they  had  inadequate 

ing  Corporation  will  be  to  act  as  a  Service  information. 

Bureau,  on  newsprint  especially,  but  also  on  all  The  new  Service  Bureau  aims  to  furnish  that 

other  matters  of  interest  to  newspaper  publishers.  information  consistently  and  systematically,  as  was 

Let  us  not  lull  ourselves  to  sleep  because  for  the  done  in  1920  with  such  satisfactory  results. 

FURTHER  MEETINGS  IN  THE  FIELD 

Meeting*  lo  explain  our  SERVICE  BUREAU  Plus  will  be  held  «  follow.: 

ATLANTA — Monday,  March  28th,  at  2  p.  m.,  Hotel  Piedmont 
NEW  YORK — Tuesday,  April  26th.  at  3  p.  m.,  Waldorf-Astoria 

Attenil  one  of  lhe«c  Meetings  and  learn  how  the  Publi*her«* 
Buying  Corporation  will  be  able  lo  serve  you  in  the  future. 


Although  group-buying  is  over,  its  results  are  interesting. 

The  Federal  Trade  Commission  in  its  newsprint 

statistics  for  December  states  that:  .  Dur,ng  ,he         month,  the  Pub- 

c™u  Ushers'  Buying  Corporation  in  pur- 

On  domestic  purchases  of  print  chasing  emergency  paper  for  a  few  of 

paper  on  the  spot  market  during  that  its  members  bought  534  tons  of  spot 

month,   aggregating   nearly   12,000  domestic  newsprint  at  an  average 

tons,  average  price  was  7.854  per  lb.       price  of  6.425  per  lb. 


■Soring  of  Group-Buying  at  Against  Individual  Buying  teas  1.429  cents  per  lb. 


thus  Sated  $28.58  per  ton,  tthich  (on  534  tons)  amounts  to  a 
Total  Saving  of  $15^61.72,  during  one  month  to  only  a  few  member,  of  the 


Publishers'  Buying  Corporation 

wwk,  j.      fkwMaaj  73  DEY  STREET 
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UNDER  THE  JACKET 


Thi.  dep«rtmeDt  of  EDITOR  *  PUBLISH 
from  lime  to  lime  to  »•»  bookl  Mil  other 
****  >»•"»<  *>  J*  Jf*rns«—  »«4.  •«» 


ONE  of  the  most  widdy-read  books  in 
Great  Britain  today  i«  Sir  Camp- 
bell Smart'*  enthralling  story  of  "The 
Secrets  of  Crewe  House"— the  headquar- 
ters of  the  operations  for  the  conduct  <>f 
Allied  propaganda  in  enemy  countries 
during  the  war.  The  book  is  fall  of 
revelations  of  the  important  work  done 

be  remembered,  by  Lord  Northcliffe  on 
his  return  to  England  after  his  success- 
ful visit  to  the  United  States  with  the 
British  War  Mission. 

Two  outstanding  facts  are  of  particu- 
lar interest  to  newspaper  men.  One  is 
that  the  cost  of  the  propaganda  cam- 
paign was  under  $350,000,  The  other  U 
that  the  members  of  the  committee  of 
the  department  were  mostly  active  jour- 
nalists. 

Concerning  the  first  point,  we  have  it 
on  the  authority  of  Sir  Campbell  Stuart, 
himself  deputy-director  of  the  depart- 
ment of  propaganda  in  enemy  countries 

total  cost  of  the  operations 
by  Lord  Northcliffe  during 
his  tenure  of  office  was  considerably  less 
than  one-hundredth  part  of  Great 
Britain's  daily  war  bill."  As  the  war, 
towards  the  end,  was  costing  this  coun- 
try some  seven  millions  pounds  a  day, 
we  get  seventy  thousand  pounds  as  the 
figure    representing   the   cost   of  this 


But  as  Sir  Campbell  Stuart  points  out 
in  his  book,  one  reason  for  the  srnall- 
ness  of  the  amount  is  that  many  mem- 
bers of  the  department  worked  without 
remuneration  for  their  services. 

It  was  in  February,  1918,  that  Viscount 
Northcliffe  accepted  the  Prime  Minister's 
invitation  to  become  director  of  this 
new  department.  No  better  choice  could 
have  been  made,  for  the  name  of  North- 
cliffe was  already  feared  in  enemy  coun- 
tries for  the  influence  which  it  wielded 


Lord  Northcliffe  . 
a  committee   of  high 
members  being,  in  addition  to  Sir  Camp- 
bell Stuart: 

Colonel,  the  Earl  of  Denbigh,  CV.O. 

Robert  Donald  (then  editor  of  the 
Daily  Chronicle). 

Sir  Roderick  Jones,  K.B.E,  managing 
director  of  "Reuters." 

Sir  Sidney  Low. 

Sir  Charles  Nicholson.  M.P. 

.Umrs  O'Grady,  M  P. 

H.  Wickham  Steed,  then  foreign  editor 
of  the  Times  and  now  editor-in-chief. 

H.  G.  Wells,  with 

H.  K.  Hudioii,  C.B.E.,  as  secretary. 

The  policy  upon  which  the  department 
worked  was  originated  by  Lord  North- 
cliffe himscli  and  in  its  development  he 
seemed  tile  closest  co-ordination  and 
heartiest  approval  of  the  British  Govern- 
ment. One  of  the  greatest  students  of 
psychology,  Lord  Northcliffe  framed  his 
plans  to  aim  at  the  undermining  of  Ger- 
many's "will  to  win"  by  the  use  of  every 
means— only  stipulating  that  the  truth  be 
rigidly  adhered  to. 

The  policy  against  Germany  included: 

I.  A  re-statement  of  the  aim*  of  the 


IF  YOU  ARE  PLANNING 

Sprits*   ttTtuUttOB   campaign,   whr  net 
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league  of  Nations,  keeping  the  move- 
ment always  before  the  German  mind  for 
its  suggestion  of  future  isolation,  with 
its  resultant  economic  disabilities,  but 


also  as  an 
ance. 

2.  A  line  of  action  to  appeal  to  Ger- 
man workers.  In  this  was  given  a  com- 
pact summary  of  the  British  labor  war 
aims,  and  this  was  used  with  much  effect 
in  Austria  as  well  as  Germany. 

3.  A  special  declaration  upon  economic 
conditions.  Signs  were  not  lacking  of  the 
existence  of  misgivings  among  the  com- 
mercial communities  in  Germany  at  the 
prospect  of  the  loss  of  commerce,  ships 
and  colonies  in  the  case  of  defeat.  Here 
was  an  opportunity  to  bring  home  to  the 
Germans  the  conviction  that  the  longer 
they  persisted  in  the  war,  so  would  their 
loss  and  sufferings  increase. 

Broadly,  that  was  the  program  Into 
which  all  subsidiary  arguments— the 
open  sea  routes,  the  Allies'  military  vic- 
tories, the  entry  of 
fitted  to  impress  upon 
lessness  of  her  position. 

Trench  newspapers  in  the  German 
style  were  distributed  in  the  enemy  lines 
to  some  250.000  to  500,000  weekly.  These 
newspapers  were  prepared  so  that  they 
exactly  resembled  a  German  publication. 
The  propaganda  pill  was  coated  to  make 
it  attractive.  The  newspaper  was 
homely  in  appearance— its  title-decora- 
tion included  a  head  of  the  Kaiser— and 
it  provided  excellent  reading  matter 
which  would  appeal  to  the  German  sol- 
dier, while  revealing  facts  hitherto  care- 
fully hidden  from  him. 

As  many  as  from  250,000  to  500,000 
copies  of  each  weekly  issue  were  dis- 
tributed. Some  leaflets,  on  the  other 
hand,  were  in  religious  vein,  for  there 
is  a  deep  religious  strain  in  the  German 
character. 

These  leaflets  pointed  out  that  their 
military  defeats  were  a  just  retribution 
for  the  crimes  of  the  their  government 
One  was  a  little  sermon  on  the  text 
"Be  sure  your  sin  will  find  you  out." 


—"priority"  and  stock.  The  former  were 
of  a  news  character,  the  Utter  of  less 
urgent  kind.  "Priority"  leaflets  were 
issued  in  minimum  editions  of  100.000 
three  times  a  week,  and  rushed  over  to 
France  for  immediate  use.  An  idea  of 
the  immense  quantities  thus  circulated 
may  be  seen  from  these  figures  for  cer- 
tain months  of  1918: 


The  Standard  Size 

8  Cols.  12  Ems;  6  Pt  Rules 

en 

68  &  34-in.  Newsprint  Rolls 


Compare  with  your  present  site  and 
figure  the  saving. 

r  the  Wood  Dry  Mit 


AJJrm  Inqalrlu  lo 

Wood  Flong  Corp. 


New  York 


June,  1.689,457;  July.  2,172,794;  Aug- 
ust, 3.95R.116;  September.  3,715,000; 
October.  5.360.000;  while  between  No- 
vember 1  and  the  Armistice  1.400.000 
were  sent  out. 

The  work  of  the  department  was 
deadly  in  its  effect,  and  the 
doing  all  in  their  power  t 
it.  but  unsuccessfully. 

Both  Ludendorff  and  Hindenburg  ad- 
mitted the  enormous  moral  damage 
wrought  by  this  propaganda,  the  latter 
in  bis  autobiography  stating  that  it  in- 
tensified the  process  of  German  demoral- 
isation. 

"This,"  Hindenburg  said,  "was  a  new 
weapon,  or  rather  a  weapon  which  had 
never  been  employed  on  such  a  scale  or 

RlDOUT. 


ing  has  given  him  a  horror  of  the  I 
tnide  and  hackneyed  expression,  and  he 
takes  arms  against  "beg  to  acknow- 
ledge," "your  letter  at  hand,"  "esteemed 
favor."  'even  date."  etc.  The  book  is 
a  painstaking  development  of  the  prin- 


MODEKN  BUSINESS  WRITING 

sf^HARLES  H.  RAYMOND,  formerly 
on  the  staff  of  the  Chicago  Tribune 
and  now  in  charge  of  news  writing  and 
advertising  courses  at  the  University  of 
California,  is  the  author  of  "Modern 
Business  Writing,"  published  this  month 
by  The  Century  Co.  Before  becoming 
a  member  of  the  California  faculty  Mr. 
Raymond  had  newspaper  experience  in 
Chicago  and  with  the  San  Francisco 
Chronicle,  The  Honolulu  Star-Bulletin 
(.lid  Lippincott's  Magazine,  and  wrote 
special  features  for  the  Newspaper  En- 
i»rprise  Association. 

In  his  book  Mr.  Raymond  shows  that 
with  the  recognition  of  the  importance 
of  advertising  as  an  essential  and  highly 
important  factor  in  distribution,  there 
)>as  come  a  recognition  of  another  highly 
important  factor — the  business  letter. 
Hy  the  use  of  many  examples,  he  tells 
how  sales  may  be  effected  direct-by- 
mail.    Incidentally,  his  newspaper  train- 


Thc  organization  of  radicals  on 
Island  awaiting  deportation  has  written 
to  the  New  York  Volkszeitung,  alleging 
that  the  authorities  have  denied  them 
the  right  to  see  newspapers  they  want. 
"They  are  forbidden  to  receive  The 
Call  and  other  radical  newspapers,"  said 
Deputy  Commissioner  Byron  S.  Uhl. 
"but  they  may  have  any  proper  reading 
matter.  They  have  never  been  denied 
the  right  to  read  The  New  York  Times 
or  the  New  York  World.  However,  the 
Government  does  not  furnish  them  to 
persons  detained  on  Rllis  Island.  There 
are  no  restrictions  on  their 
for  them  or  receiving 
friends." 


in  Illinois,  Too 

Chicago. — A  separate  Illinois  cor- 
poration has  been  organized  by  Grand- 
in-Dorrance-Sullivan,  Inc.,  of  New 
York,  who  have  opened  offices  in  the 
Mailers  Building,  5  South  Wabash  ave- 
nue. Chicago.  E.  C.  Griffith,  vice-pres- 
ident, will  be  in  charge. 


C.l.br.t.  Birth*'.  7»th  Birthday 

Hood  Rivni,  Ore.— Friends  gathered 
here  to  celebrate  the  79th  birthday  of 
Samuel  F.  Blythe,  for  many  years  editor 
of  the  Hood  River  Glacier.  Mr.  Blythe 
in  1870  established  the  Portland  Bulletin, 
which  later  discontinued  publication. 


No  Industrial  Unrest  in 
your  Southern  Market 

Thr  South  eohred  the  labor  problem  long  ago*  Solved  It  la 
the  -  - 1-  II  -  dletlicta  by  cultivating  lha  horn*  and  family  In- 
etlncta,  Built  colony  bouaea  far  work  are,  provided  pLay- 
«rn-.inrj>  for   theii  children. 

The  Southern  workman  la  loyal.  He  "etlcka."  He  earae 
good  wage*.    He  ape  fide  freely  —for  that  la  a  Southern  trait. 

He  probably  haa  en  automobile.  He  la  interacted  In  auto- 
mobile ecc*aaortee;  good  furnlrure;  1b  Ivoaeehold  ton- 
venteii^i.  In  clothing.  Hla  wife  la  tntereated  ta  c^ulpfnant 
for  bar  kitchen  end  dining  room:  In  tempting  new  dJabaa; 
in  la  tin  d- ring  machines;  Id  apparel  for  heraeli  and  tha  cMI> 
Jrm    in  pewelry;  la  mualcal  Inatrumenta. 

The  Soulherrier  worka  the  yeer  'round. — for  the  South  haa  no 
"off -seaaon.**     And  be  beve  the  year  'round, 
ha  poya  cash,  for  he  hae  the  oaah  to  pay. 

Cultivate  ihla  market  of  more  than  30 
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NOTES  OF  THE  JOURNALISM  AND 
ADVERTISING  SCHOOLS 


f  HICAGO.-SncakinR  before  the  Jo- 
seph  Medill  School  of  Journalism. 
Northwestern  University,  a  few  nights 
ago  on  "The  Field  of  the  Metropolitan 
Evening  Nc»  spaner,"  William  A.  Cur- 
ley,  managing  editor  of  the  Chicago 
Evening  American,  made  an  appeal  for 
constructive  service  and  outlined  the  re- 
quirements to  make  a  newspaper  inter- 
esting  and  instructive  without  having  it 
dulled  by  faults  of  make-up,  caption  or 
placement  Many  an  interesting  story, 
he  said,  is  spoiled  by  a  dead  headline, 
and  he  added  "a  itewspn]>er  cannot  be 
clever  by  headlines,  but  it  can  be- 
by  poor  i>nes." 

Autos,  Mich — Tlie  class  in  journal- 
ism in  Albion  college  has  equipped  a 
room  as  a  newspaper  office,  where  mem- 
bers meet  daily  to  carry  out  details  of 
publishing  the  college  weekly,  the 
Pleiad. 

LlKtut,  Kan  —A  class  in  journalism 
has  been  stalled  in  the  Liberal  high 
school  here  by  Prof.  A.  B.  Steele,  su- 
perintendent of  schools.  Later  the  class 
will  publish  its  own  newspaper, 

Lawrenct.     K.m —  T!ic  University 
Daily  Kansan.  official  daily  of  the  school 
of    journalism    at  the   University  of 
i  here,  recently  celebrated  the  9th 
f  of  its  founding.  The  school 
n  enrollment  of  15. 
to  more  than  300. 


Hanov™,  N.  IL— Thomas  G. 
of  the  English  department,  has  inaugu- 
rated a  new  course  in  journalism  at 
Dartmouth,  intended  to  instruct  heelers 
for  The  Dartmouth,  daily 


in  the  rudiments  of  the 
newspaper  art  This  is  the  first  step  in 
a  seric  of  moves  planned  to  bring  the 
college  paper  in  closer 
department*  of  the 


PHn.AWt.vii  t a.  Pa  — A  recent  issue  of 
thr  Public  Ledger  was  paid  a  high  trib- 
ute by  the  George  Washington  Univer- 
sity of  Washington.  D.  C.  The  particu- 
lar issue  of  The  Ledger  was  selected 
from  all  the  newspapers  of  the  country 
by  Daniel  A.  Chase,  instructor  of  the 
class  in  journalism,  as  a  model  pmdurt 
of  present-day  American  journalism. 

Svkacuse,  N.  Y.— Mix  Ramona  Herd- 
man,  of  Greenwich.  N.  Y..  and  Joseph 
J  tlromgoole,  of  Alloa,  III ,  have  been 
awarded  scholarships  in  the  department 
of  journalism  of  the  School  of  Business 
Administration  at  Syracuse  University. 
The  *.-|io'.irt-bips  are  $150  each  and  are 
awarded  ainirallv  to  students  taking  the 
course  in  journalism  Miss  llerdman  is 
■  sophomore  and  Mr.  Dromgoale  is  a 
freshman,  hut  he  ha<  had  four  years  of 
newspaper  experience  Conlcstants  sub- 
mitted a  typical  newspaper  stnry.  nrws- 
paper  style  and  orig  nal  ty  ai>d  initiative 
being  considered  in  selecting  the  winner. 
The  judges  were  representatives  from  the 
city  newspapers, 

Austin,  Tex.— Dr.  D.  A.  Penick,  head 
of  the  extension  teaching  division  of  the 
extension  service  of  the  University  of 
Texas,  has  announced  that  the  depart- 
ment is  now  offering  a  new  course  for 
students  in  journalism  which  may  be 
had  through  correspondence.  It  is  known 
reaiure    v*  ruing  jor 


Newspapers."  and  will  be  given  by  W. 
D.  Hornaday,  instructor  in  the  depart- 
ment of  journalism  of  the  University  of 
Texas.  In  this  correspondence  course, 
instruction  in  the  fundamentals  of  gather- 
ing data  and  writing  special  articles  for 
newspapers,  with  particular  reference  to 
Sunday  illustrated  features,  will  be  car- 
ried on.  All  instruction  will  be  along 
practical  lines  and  students  will  be  as- 
in 


Austin.  Tex— What  ha 
hein  known  as  the  laboratory  of  the 
scliool  of  journalism  of  the  University  of 
T<m  is  now  an  independent  priming 
office  of  that  institution  and  is  officially 
designated  as  the  University  Press.  It 
is  tinder  the  direct  management  of  A. 
C  Wright,  who  is  also  instructor  in  Use 
median  c*  of  printing 


Iowa  City..  Ia-The  Daily  Iowan, 
of  the  state  university,  re- 
a  32-page  number,  with  an 
8-page  rotogravure  section,  which,  it 
claims  is  the  first  of  its  kind  to  be  issued 
by  a  college  publication.  The  edition  was 
put  out  in  connection  with  the  univer- 
sity's home-coming  week  and  its  news 
it  devoted  in  large  meaiure  to 
news,  a  new  memorial  building 
and  other  timely  features.  It  is  stated 
that  the  rotogravure  section  cost  the 
student  publishers  11  cents  a  copy  and 
edition  sold  for  10  cents. 


Stud.nU  Edit  Buffalo  Column 

fit- ftai.0—  The  Commercial  has  a  new 
daily  column.  "The  llee,"  edited  and  con- 
ducted by  the  students  of  the  University 
of  Buffalo.  The  column  is  edited  with 
a  view  of  making  it  of  general  interest. 

J* 
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CRIMSON  NEWS 

SOME  weeks  ago  William  Allen  While  made  a 
just  complaint  that  many  of  the  motion  picture- 
producers  in  the  country  were  u«ing  the  sex 
:ip|>eal  to  win  patronage.  In  support  of  his  claim 
he  cited  the  fact  that  a  story  written  by  him-clf 
had  been  edited  into  a  sex  picture  drama,  much  to 
his  disgust. 

The  -ex  appeal  seems  to  dominate  and  over- 
shadow everything  else  in  many  of  our  motion  pic- 
ture productions.  In  many  cases  the  advertising  is 
more  degrading  than  the  productions  themselves 
and  it  is  not  at  all  unusual  to  find  these  advertise- 
ments in  die  otherwise  bc9t-rcgulalcd  newspapers. 

Motion  pictures  are  one  of  the  most  potent  in- 
fluence' in  nur  social  life  today,  hut  they  are  not 
alone  in  their  offenses  against  morality— the  news- 
paper' in  many,  many  inslancr.  have  not  been  guilt- 
le»s  in  this  respect,  but  never  lscforc  have  so  many 
fallen  to  *ucli  depths  in  the  evaluation  of  news. 

W  e  seem  to  be  passing  through  a  period  of  crim- 
en i.  urualism.  It  is  not  the  purpose  of  Ennm  & 
IVruislin  to  say  what  is  news  and  what  is  not. 
Thai  i-  a  question  for  the  individual  managing 
editor.  Irot  it  is  within  our  sphere  to  draw  the  line 
between  filth  and  new  in  the  interest  of  puhlic  in- 
i  imati  ii  and  education. 

It  docs  not  require  any  more  ability  to  write  the 
kind  of  news  of  which  Ehiti*  &  Pvbiisher  com- 
plain, than  it  doe.  to  produce  motion  picture.-,  of  the 
kind  that  William  Allen  White  deplores.  In  the  one 
case  suggestive  phrases  picture  passion  tu  the  minds 
of  millions  of  clean  minded  innocent  children:  in 
the  nthcr  case  suggestive  poses  of  the  human  hody 
lalM  the  place  of  words. 

It  takes  a  writer  of  marked  ability  to  make  com- 
monplace news  interesting.  But  men  like  Mark- 
Sullivan.  David  Lawrence,  Robert  Mender,  Norman 
Hapguosl  and  hundreds  of  other  able  men  and 
women  have  no  difficulty  in  attracting,  holding  and 
satisfying  reader  interest  day  after  day. 

It  is  hut  natural  that  divorces,  murders,  suicides 
ami  the  most  sordid  of  local  crimes  have  a  certain 
local  news  value.  What  that  value  may  he  is  a 
matter  that  only  the  local  managing  editor  can  prop- 
erly judge;  it  is  also  possible  for  a  divorce,  murder, 
suicide  or  other  crime  to  he  carried  out  of  the 
s,  rdid  anil  filthy  by  its  dramatic,  romantic  and 
u:ii:»ual  appeal  and  made  news  wherever  it  is  told, 
and  literature  if  properly  written.  This  is  not  the 
kind  of  stnric-s  of  which  journalism  ever  need  be 
ashamed,  hut  there  certainly  can  be  no  admiration 
or  rc>pcct  on  the  part  of  master  journalists  at  any 
time  for  the  craftsmen  who  pander  to  the  lowest 
passions  by  spreading  MX  filth  ail  over  the  front  page 
of  a  journal  accepted  a.  decent  and  resiiectablc. 

We  have  hail  an  abundance  of  this  kind  of  jour- 
nalism in  the  last  lew  months,  in  some  cases  out- 
casts of  society  have  been  made  into  national  char- 
acter, with  the  same  place  of  importance  in  the 
news  column'  a«  the  leaders  in  government,  educa- 
tion, religion,  business  and  industry.  In  Chicago 
a  di' solute  woman  shot  and  killed  a  drunken  rubber 
sa'.esman  who  was  onfaithful  to  hi.  wife  anil  family 
—just  a  drunken  killing,  but  it  made  a  national 
sensation;  a  New  Yorker  of  unsavory  reputation 
sue-,  for  divorce  naming  several  CO  respondents- 
it  has  nothing  of  news  value,  but  by  the  use  of  the 
word,  "bathroom,"  "bedroom"  and  "pink  nighties" 
and  it  i-  carried  to  every  American  fireside  from  the 
Atlantic  to  the  Pacific    common  filth  sold  as  news. 

La.t  week  news  was  flashed  across  the  country 
that  a  Xew  Vork  banker  had  sued  for  divorce  and 
that  a  counter  suit  had  bren  entered  by  bis  wife. 
Neither  party,  it  was  announced,  could  be  located 
and  the  lawyers  (or  neither  side  would  talk,  but  for 
trn  days  the  story  in  all  it-  salacious  details  si- 
played  all  over  the  first  page,  of  the  metropolitan 
press  and  real  new-  of  importance  to  the  education 
and  upbuilding  of  the  world  has  gone  on  the  floor 
wasted — either  heeause  nobody  of  ability  to  write  it 
entertainingly  had  handled  it  or  because  the  sense  of 
proportion  of  many  editors  ha.  Isreil  destroyed. 

The  pre-ent  wallowing  in  crimson  news  is  a  dis- 
grace M  American  journalism  and  the  intelligence 
of  the  American  people.  It  i.  creating  a  new  and 
damaging  national  impression  of  the  purposes  and 
ideals  ->f  the  newspaper  as  an  educational  and 
informative  in«tituti"n. 


RIAL 


TViaf  which  is  most  essential  in  jour- 
nalism is  the  Imr,  the  worship  of  the 
truth.  The  journalist  has  hut  one  an- 
cestor, Diogenes,  and  tike  Diogenes,  he 
y.'cs  everywhere  with  his  lantern,  seek- 
ing for  the  truth.  The  must  important 
attribute  of  a  journalist  is  good  faith. 
— Stepiiane  Lausanne,  of  the  Matin. 


A  NEW  IC1ND  OF  CENSORSHIP 

THE  old  question  of  what  is  news  and  what  i» 
advertising  under  the  laws  regulating  second- 
class  mail  matter  is  back  with  us  again  and  this 
time  under  the  rami  sweeping  intcrpretati.  n  that 
has  yet  beca  placed  on  the  Act  of  October  3.  1<>17. 
by  the  officials  of  the  Postal  Service 

Under  date  of  February  17.  the  Third  Assistant 
Postmaster  General,  in  the  course  of  a  enmmunica 
lion  to  the  Postmaster  of  New  York,  delivered  the 
following  edict  ; 

"Advise  the  publishers  for  their  future  guidance 
that  all  matter  appearing  in  the  reading  columns 
of  a  second-class  publication,  whether  it  is  free  or 
paid  for,  which  relates  to  or  is  connected  with  an 
advertisement  therein,  or  which  tends  to  auv.vnu: 
tiik  ixrutESt  of  \s  snvraiTlxEa,  is  advertising  within 
the  meaning  of  the  Act  of  October  3.  1917.  Like- 
wise all  nr-smxG  m.vttih  when  so  written  a'  to  boost 
the  publication,  to  sm  sxrr  tiik  trrHEa  iXTEaesTs  or 
the  PLULisiiicas  m  the  INTERESTS  or  irriuxs,  to  ad- 
vance a  commodity  for  sale  by  reason  of  puffs, 
boosts  and  commendations  given  the  commodity, 
even  though  it  is  not  paid  for  and  no  display  adver- 
tising in  regard  thereto  appears  in  the  publication, 

IS  ADVE»TISINC  " 

Literally,  if  this  ruling  is  permitted  to  stand,  it 
would  mean  that  a  review  of  a  book  or  play  would 
not  be  accepted  under  the  publishers  marking  of 
text  hut  would  be  ruled  advertising  if  an  advertise- 
ment of  either  the  honk  or  play  appeared  in  same  is- 
sue, and  evert  in  absence  of  display  advertising  such 
reviews  would  still  be  advertising  if  they  praised. 

This  is  not  regulation,  it  is  emasculation.  In 
reality  it  is  tires,  censorship  by  postal  employees. 
Obviously  it  was  not  the  intention  of  the  maker, 
of  this  law  that  it  should  ever  be  construed  to  place 
editorship  and  decision  of  what  is  news  on  receiving 
postal  clerk..  If  this  is  a  true  interpretation  of  the 
Act  of  1917.  it  should  lie  repealed  immediately:  if 
it  is  not  a  true  interpretation  then  let  us  have  a  sane 
ruling  on  the  question  by  the  new  postal  . 
lion  at  Washington. 
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AMERICA'S  NEW  CENTER 

THE  World  War  aroused  Washington  from 
her  slow  and  easy  going  manners  of  a  century 
and  made  h;r  over-night  a  modern  world 
metropolis.  A  study  of  the  news'  importance  of  the 
national  capital  under  the  new  order  drive,  this 
home  in  a  manner  that  is  really  startling  when  con- 
sidered in  the  light  of  cold  figures.  From  a  national 
news  center  of  infrequent  importance  Washington 
ha.  lsecomc  a  world  news  center  uncqualcd  by  any 
other  city. 

The  Nati.  nal  Press  Club  recently  had  an  investi- 
gator make  a  report  on  Washington  a.  a  news  sourer 
and  the  findings  arc  worthy  of  study  by  every 
editor  in  the  country  as  an  aid  in  arriving  at  a  «le 
ciMon  as  to  the  importance  of  national  capital  new. 
when  arranging  for  correspondence. 

From  this  report  we  learn  among  other  things 
that  special  new-  telegrams  filed  by  Washington 
,  .,  resp  ii. I,  nts  during  a  month  .  i  tain  in  ill  a  out 
1.500.00f>  words,  or  an  average  of  50,1.100  word.,  a 
day.  This  is  made  up  almost  entirely  of  sideline 
news,  or  purely  local  stuff ;  the  five  press  associations 
are  credited  with  50,000  words  a  slay.  A  conscrv 
alive  estimate  of  the  amount  of  additional  matter 
thai  is  sent  out  over  the  fifty  leased  wires  maintained 
by  individual  newspapers,  and  separate  from  the 
press  associations,  will  average,  it  L  said,  more  than 
100.000  word-  a  day. 

A  conservative  estimate  of  the  total  number  of 
word,  of  news  handled  out  of  Washington  every 
twenty -four  hours  b>  telegraph  i.  plated  at  200.000. 
\  nde  :.  m  ll  is,  2IX1.0M  v.  ,rds  news  are  .  la  l<  d 
out  bv  correspondents  every  twenty-four  hours  to 
newspapers  and  an  additional  UW.0O0  by  special 
writer,  who  do  not  touch  live  news,  but  give  their 
entire  attention  to  special  articles. 

The  figures  submitted  to  the  National  Press  Club 
are  based  on  present-day  and  not  war-time  con- 
ditions. No  estimate  is  made  of  the  cost  of  gather- 
ing, preparing  and  transmitting  this  news,  but  thc 
fignres  given  arc  sufficiently  staggering  to  impress 
upon  American  newspapers  the  importance  of  care 

i„  the  Vcip  ii  '  i  men  I  abilitj  u  'I  character  M 
represent  them  at  Washington. 

News  under  a  Washington  dale-line  relates  to 
government  activities  and  inactivities  that  will  finally 
affect  every  citiien,  and  for  that  reason  Washington 
assignments  call  lor  men  of  the  highest  standing  in 
the  newspaper  profession  and  for  the  safrty  of  the 
government  no  oilier  kind  should  lie  trusted. 


EDUCATING  ADVERTISERS 

ONE  of  the  mn.t  interesting  trends  in  the  news- 
paper publishing  husrness  is  lo  be  found  in 
the   advertisements   and   promotion   work  of 
newspapers.    Many  newspapers  have  ceased  to  talk 
about  themselves  and  now  talk  about  iheir  towns 
exclusively. 

No  better  rxamples  of  this  radical  departure  from 
the  rule  of  the  past  can  lie  found  than  in  the  adver 
tisements  appearing  in  F.rtro*  ft  PtnUMMfr  Chart 
and  Market  Survey  Supplements.  The  tendency 
today  is  lo  sell  city,  and  the  newspapers  rest  secure 
in  the  belief  that  in  su  doing  they  sell  themselves. 

Community  advertising  by  the  newst»per  such  as 
this  is  not  only  an  expression  of  a  hroaded  applica 
tion  of  the  spirit  of  co-operation,  as  some  one  ha' 
remarked,  but  it  is  conclusive  proof  that  the  adver- 
tiser has  at  last  learned  that  if  there  is  a  market  for 
his  wares,  the  way  to  reach  it  is  through  the  new- 
papers.  The  rightful  share  of  his  advertising  busi- 
ness is  to  show  him  the  prospective  market ;  exper- 
ience has  taught  him  which  advertising  medium 
!»>•»•   

TWEWSPRINT  prices  continue  their  downward 
journey  toward  price  levels  that  even  publisher, 
will  be  able  to  view  a.  fair  ii  development'  of  the 
week  are  to  lie  trusted  as  a  criterion  of  what  the 
future  holds  The  5  cent  contract  price  for  the  last 
nine  months  of  the  year  against  (V  j  cents  for  the 
first  three  months  announced  by  ).  K.  Booth,  Ltd.,  is 
only  an  indication  of  what  the  future  holds  Bus- 
iness sanity  seems  lo  he  climbing  lsack  into  the 
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PERSONAL 


CIK  PHILIP  GIBBS,  the  British  war 
correspondent,  who  has  been  lectur- 
ing in  the  United  States,  will  sail  for 
home  Tuesday.  A  dinner  will  be  given 
in  his  honor  Monday  evening  al  the 
Hotel  Biltmore,  New  York,  hy  the  Allied 
Loyally  League. 

John  L.  Stewart,  publisher  of  the 
W  ashington  (Pa.  I  Observer  &  Reporter, 
Will  arrive  in  New  York  next  week  To 
sprml  a  few  days. 

E.  S.  Beck,  managing  editor  of  the 
I  hicago  Tribune,  underwent  a  llight 
operation  (his  week  at  a  local  hospital. 

Jason  Rogers,  publisher  of  the  New 
York  Globe,  has  offered  a  prize  of  $50 
for  the  best  article  written  hy  a  student 
in  the  Department  of  Journalism  in  the 
University  of  Kansas,  on  "Journalism 
Tomorrow."  The  article  must  embody 
the  personal  opinions  and  ambitions  of 
the  student  shortly  to  enter  practical 
journalism  and  indicate  briefly  the  stu- 
dent's purposes  and  ideals  as  regards 
his  future  work. 

William  N'utt.  secretary-treasurer  of 
the  Montreal  Herald,  was  seriously  in- 
jured on  March  11,  when  he  fell  down 
a  flight  of  steel  steps  to  the  press  room. 

J.  H.  Wallis,  appointed  hy  Secretary 
of  Commerce  Herbert  Hoover  as  a 
member  of  the  American  relief 
i  st  ration  to  Central  Europe,  U  a 
publisher  of  the  Duhuque  (la.)  Daily 
News. 

Victor  Rosewater.  former  owner  of 
the  Omaha  Bee.  is  being  mentioned 
prominently  for  the  post  of  an  assistant 
postmaster  general  under  WW  Hays. 
Mr.  Roscwater  some  time  ago  sold  his 
interests  in  the  Bee. 

\V.  15.  Hollistet.  owner  of  the  Jeffer- 
son City  (Mo.)  Capital -News  and  sec- 
retary of  the  National  Democratic  Com- 
mittee, ha?  resigned  the  latter  office  so 
that  In-  can  devote  his  entire  time  to  his 
husincss. 

Thomas  Elbert  Basham.  head  of  the 
Thomas  E.  Basham  Advertising  Com- 
pany, of  Louisville.  Ky ,  and  Mar)  Paul- 
ine Dawson  were  married  February  14 
ai  Evatoville,  Ind. 

Charles  J.  O'Malley.  president  of  the 
O  Ma'lty  Advertising  &  Selling  Service, 
Boston,  is  handling  the  publicity  in  New 
England  for  the  fund  drive  of  the  Amer- 
ican Committee  for  Relief  in  Ireland. 

Julian  Harris,  publisher  of  the  Colum- 
bus <Ga.  >  Enquirer-Sun,  ha-  been  in 
New  York  for  the  past  week  on  husi- 


Mildred  Scitz.  daughter  of  Don  C. 
Seitr.,  business  manager  of  the  New 
York  World,  was  featured  in  the  New- 
York  Evening  Po-t,  March  14.  through 
publication  of  a  p.>em  writtrn  by  her. 
entitled  "To  a  Passerby." 


IN  THE  EDITORIAL  ROOM 

JTDWARD  E  BRITTON.  who  was 
secretary  to  Josephus  Daniels  while 
Secretary  of  the  Navy,  will  remain  in 
Washington  as  capital  correspondent  of 
the  Raleigh  (N.  C  >  News  and  Observer. 

Albert  Volt,  the  Larysmith  (Wis.) 
News  Budget,  and  Miss  Marie  Helen 
Bordeaux  of  Dulmquc  were  married 
recently.  Mr.  Bolt  was  formerly  editor 
of  the  Earlville  Phoenix  and  was  later 
with  the  Dubuque  Daily  News. 

S.  Ahromson,  formerly  with  the  De» 
Moine-  Capital,  has  quit  the  newspaper 
luisinr--,  in  favor  of  women's  ready-to- 
wcar.  He  has  opened  a  millinery  and 
ready-to-wear  store  at  Des  Moine*. 

Jesse  L.  Lea-on  ami  Mi-.  Charlotte 


Elliott,  actress,  were  married  in  St  Paul 
on  March  II.  Their  acquaintance  lx-gan 
when  Miss  Elliott  called  Mr  I.cason  up 
on  the  phone  and  thanked  him  fur  a 
favorable  criticism  he  had  written  of 
her  work  in  his  capacity  as  dramatic 
critic  of  the  Pioneer  Press  Mr.  Lea- 
son  is  now  on  the  copy  desk  of  that 


FOLKS  WORTH  KNOWING 


Mr*.  D.  C  Pierce,  wife  of  the  editor 
of  the  Goodhue  (Minn,)  Enterprise, 
was  elected  mayor  of  her  town,  defeat- 
ing her  male  opponent  by  one  vote. 

J.  C  Hammond,  who  covered  the 
Nurth  Dakota  legislative  session  for  the 
Associates!  Press,  has  returned  to  his 
old  assignment  on  the  slatehouse  run  in 
St.  Paul. 

Jesse  Victor  Sullivan,  formerly  editor 
of  the  Charleston  (W.  Va.)  Gazette, 
has  been  appointed  secretary  to  Gover- 
nor Morgan  of  West  Virginia.  During 
the  war  Mr.  Sullivan  was  secretary  uf 
the  State  Council  of  Defense. 

Ellis  Hilton,  whose  rapid  rise  from 
a  "cub"  to  right  liand  man  on  the  uni- 
of  tb 


cial  Tribune  was  accomplished  in  two 
years,  has  become  a  member  of  the  En- 
quirer's copy  desk. 

C.  W.  Cornforth.  a  former  city  editor 
of  the  Nashville  Tenneseean,  is  now  on 
the  universal  desk  Of  the  Cincinnati 
Commercial  Tribune. 

Alfred  G.  Jackson,  city  editor  of  the 
Rridgeiiort  (Conn.)  Times,  has  resigned 
and  will  soon  take  up  sports  and  legis- 
lative reporting  for  the  Bridgeport  Sun- 
day Herald.  Lynn  W.  Wilson,  editorial 
writer,  will  fill  the  city  desk  tempora- 
rily. Fairfax  Ludlow,  who  has  been 
reading  proof,  has  gone  to  the  county 
courthouse  l>eat.  R.  E.  Pomeroy,  a  new 
member  of  tile  Times  staff,  is  now  cov- 
ering a  central  territory, 

Oswald  D.  Ouinlan.  political  and  leg- 
islative reporter  for  the  Bridgeport 
(Conn.)  Telegram,  has  resigned. 

Arch  Jarrcll.  son  of  J.  Frank  Jarrell. 
who  was  until  recently  editor  of  the 
Bartlesville  <<>kla.)  Oil  and  Gas  News, 
has  resigned  to  become  political 
for  the  Norfolk  Virginian-Pilot. 

Miss  Georgia  Mulford.  daughter  of 
tin  "...  m- r  ■  1  the  '  irimil)  County  \  Mo.  I 
Gazette,  claims  the  youngest  woman 
editorship  in  the  state.  Though  she  i- 
only  17  years  old.  Miss  Mulford  has 
been  an  editor  since  graduating  from 
High  school  last  summer. 

RaJph  M.  Woodward,  assistant  city 
rditor  of  the  Cincinnati  Enquirer,  who 
went  to  California  over  a  month  ago  on 
a  visit  to  his  mother  who  was  ill.  has 
returned  His  mother.  Mrs,  Josephine 
Woodward,  was  connected  several  years 
ago  with  the  editorial  staff'  of  the  Com- 
mercial Tribune  and  the  Times-Star. 

William  Powers  lias  gone  roaming 
again.  After  a  few  weeks  reading  copy 
on  the  desk  of  the  Cincinnati  Enquirer, 
he  departed  lor  Huntington.  W.  Va. 

Thomas  Horgan,  Connecticut  mana- 
ger of  the  United  Prc-s,  whose  offices 
have  been  in  the  Bridgeport  <  Conn  i 
Star,  has  been  transferred  to  the  New 
York  office.  James  J.  Rowland-,  New- 
England  manager  with  headquarters  in 
Boston,  is  reorganizing  the  Connecticut 
service. 

Mis,  Hcdwig  M.  Boyrr.  of  the  Buf- 
falo Enquirrr  society  staff  and  Gordon 
Sloan  of  Cleveland,  formerly  staff  ar- 
tist of  the  Buffalo  Enquirer,  have  he- 
come  engaged 

Harry  I.  Trietley,  formerly  of  the 
K. itasia  News,  has  joined  the  staff  of 
the  Rochester  Democrat  *  Chronicle,  as 
assistant  on  the  correspondence  desk. 

Fred  Smith,  Oriental  correspondent 
of  the  Chicago  Tribune,  who  recently 
returned   home   on   leave   of  absence. 


JOHN  D.  McFARLAND  took  charge 
of  the  advertising  department  of  the 
Cincinnati  Commercial  Tribune  in  the 
in  March.  Mr.  McEarland 
until  recently 
was  conn  ret  e  d 
with  the  lUrron 
G.  Collier  (  Inc.) 
organization  in 
Indiana  and 
Ohio.  With  the 
exception  of  the 
time  he  spent  in 
military  service 
he  has  been  in 
the  advertising 
field  for  the  past 
seven  years 
Most  of  his  ex- 
perience in  the 
new-paper  line  was  gained  on  San  Fran 
cisco  Chronicle. 

The  appointment  of  Mr.  McFarland 
t<-  the  administrative  staff  of  the  Com- 
mercial Trrbune  marks  a  cuuiplele 
change  in  its  executive  force  since  the 
paper  was  taken  over  two  years  ago  by 
Harry  W,  Brows  as  the  publisher. 
Among  the  changes  effected  these  have 
resulted  in  placing  the  direction  of  the 
editorial  department  under  Capt.  Wade 
MomtforH  as  managing  editor  and 
Nain  Grute  as  news  editor. 


Jon*  P.  KcFsMJUn 


bringing  a  "typhoid  rib"  acquired  in  the 
Orient,  is  recovering  rapidly  after  an 
operation  for  the  removal  of  the  in- 
fected nh  an.l  a  part  of  his  breast  Imne 

B.  L,  Taylor,  the  Chicago  Tribune's 
popular  "B.  L.  T."  is  ill  with  pneumo- 
nia. His  condition  it  not  considered 
critical  and  his  friends  arc  hoping  that 
he  will  get  off  with  a  light  case.  The 
"B.  L.  T."  column  has  been  suspended 
temporarily. 

William  Mackenzie,  for  many  years 
dean  of  Ottawa  (Ont.)  newspaper  cor- 
respondents and  later  an  officer  of  the 
Privy  Council  staff,  has  been  superan- 
nnatcd.  Mr.  Mackenzie  lias  mosed  to 
the  Pacific  Oxast,  Before  leaving  the 
capital,  he  was  prrsented  with  a  gold 
watch  by  his  newspaper  assonates  and 
other  friends. 

Isaac  McBride.  American  journalist, 
is  delivering  a  series  of  addresses  in 
Canadian  cities  on  "Shall  we  trade  with 
Soviet  Russia."    He  contends  that  the 


Russians  want  Soviet  rule,  and  is  ap- 
IK-aling  for  funds  to  Ik-  used  to  forward 
medical  supplies  to  them. 

Joseph  J.  Thompson,  formerly  editor 
of  the  Connellsville  (Pa.)  News,  has 
become  manager  of  the  Weirton  <  West 
Va.)  division  of  the  West  Perm  Power 
Company.  Mr.  Thompson  was  also  for 
many  years  connected  with  the  1'itts. 
burgh  Gazette  Times. 

A.  C.  Campbell,  formerly  associate 
editor  of  Hansard  reports  of  debates  in 
the  Canadian  House  of  Commons,  at 
Ottawa,  has  Jm-cti  appointed  editor-in- 
chief,  succeeding  the  late  "Tay  Pay" 
Owens  He  has  been  on  the  Hansard 
>taff  for  ahnut  25  years,  previous  to 
which  he  was  Parliamentary  corres- 
pondent for  the  Montreal  Gazette,  To- 
ronto Globe  and  other  papers. 

Edward  Peres  Howard,  president  of 
the  New  York  Press  Club  and  editor  of 
ttic  American  Press,  has  l<cn  elected 
president  of  the  village  of  l.ynhrook, 
L.  I. 

Verne  W  all  of  the  Detroit  Times  is 
spending  a  month's  holiday  at  his  home 
in  Pctcrboro,  Ontario. 

Miss  Carnline  dementi,  who  for  four 
years  held  down  the  society  desk  on  the 
Pctcrboro  (Ont.)  Examinrr,  was  mar- 
ried last  week  and  is  now  residing  in 
Belleville.  Ont  She  is  succeeded  by 
Miss  Kathleen  McCarthy,  who  in  addi- 
tion to  her  routine  work  as  society  edi- 
tor, writes  specials  under  the  pen  name 
Of  "Jennette  " 

Joseph  Ashurst  Jackson,  formerly  on 
the  staff  of  the  New  York  World,  now 
I  ublicity  manager  for  the  Goldwsn  Pic- 
tures, was  married  February  19  in  Los 
Angeles  to  Miss  Marjorie  Manning  a 
film  actress.  Mr.  Ashurst  is  a  graduate 
of  the  Pulitzer  School  of  Journalism. 

Louis  H.  Stolz,  sports  editor  of  the 
Schenectady  (N.  Y.)  Gazette,  has  been 
of  the  New  York  State 


president 
Ball  Lea, 


John  \\ .  Smith,  a  reporter  on  the 
New  York  Tribune,  and  Miss  Ada  V. 
Price  of  Utiea,  N.  Y,  have  been  mar- 
ried.  They  arc  spending  the  remainder 
of  the  winter  in  Miami,  Fla. 

Roland  C.  Finley,  for  the  past  35 
years  a  member  of  the  Worcester 
( Mass. )  Telegram  staff,  has  terminated 
his  connection  with  that  jiaper. 

Mrs.  Georgianna  Adams  and  Miss 
Winifred  Carling  of  the  Worcester 
<Mass.)  Telegram  w.xnan's  department, 
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who  have  been  ill,  have  resumed  their 
start  duties. 

Miss  Irene  Humble  of  Toronto,  sec- 
retary of  the  Canadian  Authors  and 
Composers'  Association,  is  "on  deck"  to 
kc  that  Parliamentarians  will  have  no 
lack  of  information  concerning  the  pro- 
posed amendments  to  the  Copyright 
Bill. 

i'axton  Hibben,  correspondent  and 
author,  who  represented  the  Chicago 
Tribute  and  the  Associated  Press  in  va- 
rious parts  of  Europe  during  the  war. 
and  Herbert  Adams  Gibbons,  now  a 
resident  at  Princeton,  but  for  many 
years  a  resident  correspondent  of  Amer- 
ican newspapers  in  Paris,  were  the 
speakers  before  the  Contemporary 
Club,  Philadelphia,  Tuesday  evening. 

Albert  T.  Hoskins  has  recently  joined 
thr  local  staff  of  the  Philadelphia  Rec- 
ord, 

Kaynulds  Morehcad.  day  city  editor 
of  the  Philadelphia  Inquirer,  is  recuper- 
ating front  an  illness  and  expect»  to  be 
back  at  his  desk  in  the  course  of  a  week. 

Fullcrton  La  Waldo  of  the  editorial 
staff  of  the  Philadelphia  Public  Ledger 
delivered  an  address  Sunday  before  the 
foreign  students  at  the  University  of 
Pennsylvania.  During  the  last  four  or 
five  years  Mr.  Waldo  has  made  a  num- 
ber of  trips  abroad  covering  not  only 
Continental  Europe  but  the  Near  East 
and  the  Far  East. 

B.  F.  Doran,  formerly  of  the  Spring- 
field (Mass.)  Republican  and  editor  of 
the  Hog  Island  News  until  the  recent 
suspension  of  that  publication  at  the 
time  of  the  closing  of  the  Hog  Island 
ship  building  plant,  is  a  new  member 
of  the  Business  News  Ledger  staff  of 
the  Philadelphia  Public  Ledger,  as  are 
also:  Walt  Thomas,  from  the  Peckskill 
(N.  Y.)  Evening  News,  and  Edwin  B. 
Pollard,  Jr.,  formerly  of  the  editorial 
board  of  the  Pcnnsylvanian.  Raymond 
A.  Goldsmith,  of  Milwaukee,  who  has 
been  on  the  Ledger  business  news  staff 
for  some  time,  has  been  advanced  from 
the  financial  news  department  to  gen- 
eral news  director. 


THE  BUSINESS  OFFICE 

CRANK  HICKS,  for  several  years 
classified  advertising  manager  of  the 
Raleigh  (N.  C. )  News  and  Ohservcr 
and  until  recently  advertising  manager 
of  the  Henderson  (N.  C.)  Daily  Dis- 
patch, has  taken  charge  of  the  Todd 
County  Tribune,  at  Long  Prairie,  Minn , 
as  editor  and  manager. 

Ernest  Anderson,  formerly  Buffalo 
district  advertising  manager  of  the  New 
York  State  Telephone  Company,  has 
heroine  classified  advertising  manager 
of  the  Buffalo  Evening  News. 

"Bob"  Strong,  for  many  year!  con- 
nected with  the  Chicago  Journal  in  edi- 
torial capacities  and  formerly  cm  the 
Copy  desk  of  the  St.  Paul  Dispat.'h.  ha' 
returned  to  St.  Paul  and  connected  him- 
self with  the  advertising  department  of 
the  Dispatch-Pioneer  I'res«. 

C.  R-  Bishop  has  liern  ap|M>intrsl  Pa- 


cific Coast  representative  for  the  Stand- 
ard Rate  &  Data  Service,  with  head- 
quarters in  San  Francisco. 

Wallace  Crosslcy.  former  lieutenant- 
governor  of  Missouri  and  for  the  past 
ten  years  associated  with  W.  C.  Kapp 
in  the  Warrcnsburg  (Mo.)  Star-Jour- 
nal, has  purchased  the  interests  of  Mr. 
Kapp.  Mr.  Crosslcy  will  continue  as 
editor.  Mr.  Kapp  has  not  announced 
his  plans. 

Carroll  J.  Swan  has  been  elected  pres- 
ident of  the  Lantern  Club,  of  Boston,  an 
organization  of  New  England  magazine 
representatives.  Ben  L.  Moyer  is  see- 
retar>Mreasurcr.  Mr.  Swan  succeeds 
Tilton  II.  Hell  and  Mr.  Mnyer  succeeds 
Charles  H.  Dorr. 

K  L  Bouse,  who  has  brrn  handling 
financial  advertising  on  the  Philadelphia 
Record  staff,  has  resinned  to  take  a 
position  with  a  local  investment  house. 

George  lilies.  Jr..  formerly  advertis- 
ing manager  nf  the  Wilmington  (N.  C.) 
Dispatch,  is  now  connected  with  the 
advertising  department  of  the  Wilming- 
ton  Morning  Slar. 

J.  H.  Ford,  formerly  advertising  man- 
ager of  thr  Buffalo  Commercial,  has 
joined  the  advertising  staff  of  the  New 
York  Tribune. 

John  H.  Cniisius,  who  wis  private 
secretary'  to  M.  I".  Hanson  up  until  the 
latter  resigned  from  the  Philadelphia 
Record  to  become  publisher  of  the  Du- 
luth  Herald,  is  leaving  the  Record  and 
going  with  the  Automobile  Exchange. 

T.  A.  D.  Weaver,  formerly  with  the 
Chambers  Agency,  Inc..  is  now  in  charge 
of  promotion  work  for  the  Bridgeport 
(Conn.)  Post  and  Telegram. 

T.  F.  Flynn,  secretary  of  the  S.  C. 
Beckwith  Company,  spent  the  past  week 
in  Buffalo.  Binghamton  and  other  New- 
York  cities. 

C.  W.  Fuller,  formerly  with  the  Chris- 
tian Herald,  New  York,  has  become  ad- 
vertising manager  of  the  Photo  Play 
Magarinc,  New  York. 

H.  E  Moyer,  advertising  manager  of 
the  Marrishurg  (Pa.)  Patriot  News,  is 
spending  a  few  days  in  New  York. 

F..  II,  Harris,  business  manager  of  the 
Richmond  find.)  Palladium,  is  in  New 
York  on  a  business  trip. 


hihits  to  be  held  at  the  Convention  of 
the  l>irect  Mail  Advertising  Associa- 
tion at  Springfield.  Massachusetts,  Oc- 
tober 25th,  26th.  27th  and  28th. 

H.  J.  Mountrey  has  bern  made  adver- 
tising manager  of  the  Borden  Sales 
Company,  New  York,  to  succeed  A.  H. 
Deute.  new  general  sales  manager. 

Chester  A.  Gauss  has  opened  offices 
as  an  advertising  counsellor  at  Newark, 
N.  J.  He  has  been  engaged  in  technical 
editorial,  advertising  and  advertising 
agency  work,  during  the  last  ten  years. 

W.  H.  Washburn,  recently  Southern 
sales  manager  of  the  Walter  M.  Lowney 
Company,  has  joined  the  Federal  Sugar 
Refining  Company,  at  New  York,  as 
managrr  nf  syrup  sales  and  advertising. 

William  M.  Scabury  has  been  desig- 
nated general  counsel  of  the  Pan- 
American  Advertising  Association,  with 
headquarters  in  New  York.  Mr.  Sea- 
hury  is  also  counsel  for  the  Motion 
Picture  Hoard  of  Trade. 

John  T.  Balkam.  for  several  years  in 
the  sales  department,  and  later  in  the 
sales  promotion  department  of  the  Pure 
Oil  Company,  has  been  appointed  ad- 
vertising manager. 

W.  Philip  Fryc  has  again  herome  ad- 
vertising manager  of  the  Royal  Worces- 
ter Corset  Company  of  Worcester, 
Mass.,  a  positon  which  he  held  for  14 
years  prior  to  July.  1920.  when  he  be- 
came advertising  and  publicity  manager 
with  the  M.  S,  Wight  Company,  of 
Wurcrster. 


GEORGIANS  TO  MEET  JULY  11-14 


Jlthirpstnllr  CJtmorrnt- 


WE'LL  BE  GLAD  TO  TELL  YOU 
IF  THE  RETAILER 
IS  STOCKED  WITH  YOUR  PRODUCTS 
AND  IF  NOT,  WHY  NOT . 
Are  you  interested? 


CALIFORNIA 


FLAT  RATE 
25*  PER  INCH 


TRANSFERS  IN  GEORGIA 


WITH  THE  AD  FOLKS 

piiBERT  T.  WALSH  has  joined  the 
Detroit  Slaff  of  the  Service  Cor- 
poration, Troy,  N.  Y.  Mr.  Walsh  has 
served  as  advertising  manager  of  the 
Maxwell  Motor  Compan>,  Briscoe  Mo- 
tor Corporation,  the  King  Motor  Car 
Company,  most  reeentl)  the  Apex  Motor 
Car  Company. 

J.  S.  Kuhnc  is  now  sales  and  adver- 
tising manager  nt  the  Marvel  Nee-dle- 
craft  Works.  New  York.  He  has  bee" 
with  the  company  as  educational  direc- 
tor. 

C.  W.  Dearilen,  advertising  manager 
of  the  Stratlimorc  Paper  Company,  has 
hern  app.  intrd  chairman  of  the  exhibi- 
tion committee  that  will  direct  the  ex 


Nine    of    Official    HifsirM    to  Be 
Changed  and  Seope  Enlarged 

Atlanta,  Ga.— July  11  to  14  were  the 
datrs  selected  for  the  annual  convention 
of  the  Georgia  Press  Association  at 
Washington,  Ga.,  at  a  special  meeting 
of  the  executive  committee  at  the  state 
capitol  Saturday.  March  12.  The  annual 
meeting  will  this  year  include  an  outing 
at  Tyhee  island,  near  Savannah,  under 
the  direction  of  W.  G.  Sutlivc,  of  the 
Savannah  Press. 

Memhers  in  attendance  were  Presi- 
dent, J.  Kelly  Simmons  of  McRar; 
Ernest  Camp,  of  Dalton;  C.  E.  Benni- 
nf  Butler;  Ralph  Mecks  of  Calhoun; 
Rush  Burton  of  I.avunia;  P.  T.  Mc- 
Cutcheon  of  Franklin,  and  Hal  M.  Stan- 
ley, Atlanta.  The  committee  authoriirii 
a  change  in  the  rnmr  of  the  association's 
cflk-ial  magazine,  the  Georgia  Press 
Bulletin,  and  it  will  hereafter  be  known 
as  ti  e  Georgia  Publisher. 


No  Oil— No  Daily  Papers 

I.mtitAi,  Kan  — By  a  joint  agreement, 
the  Daily  News  and  the  Daily  Demo' 
crat.  ceased  publication  as  dailies  with 
their  March  12  issues  and  went  back 
to  their  weekly  status.  Failure  of  the 
Liberal  oil  field  to  materialize  and  the 
general  slack  in  business  were  the  con- 
tributing factors  to  the  decision  on  the 
part  uf  Warren  Zimmerman  of  the 
News  and  J.  B.  Miller  of  the  Democrat 
Both  promise  if  the  oil  field  should 
ever  open  up,  they  will  begin  to  issue 
daily  again  The  papers  were  estab- 
lished last  summer. 


Weeklies   In  Manchester  and  Winder 
Sold— Winder  Tim*.  Ssupandad 

{SptiiaJ  to  Ermos  St  PvsusMst) 
Atlanta. — Loehr  &  Peters,  publishers 
of  the  Koyiton  Record,  have  taken  over 
(he  plant  of  the  Manchester  (Ga.)  Mer- 
cury. V,  L.  Loehr  continues  in  charge 
of  the  Record  while  Mr.  Peters  has  taken 
editorial  control  of  tbe  Mercury.  . 

The  Windsor  (Ga.)  Bartow  County 
Times  has  been  merged  with  the  Winder 
News,  purchased  recently  by  John  W. 
McWhortcr  from  R.  O.  Ross.  Allwrt 
G.  Lamar  has  been  editor  and  publisher 
of  the  Times,  which  has  suspended  pub- 
lication. 

Missouri  May  Hare  New  Printery 

jEFrotsoN  Citv,  Mo. — A  bill  providing 
for  a  state  printing  plant,  with  a  printer 
and  a  $100,000  appropriation  for  equip- 
ment, lias  been  introduced  in  the  Mis- 
souri legislature.  Under  tile  bill,  the 
state  printer  would  receive  S.5.IXJ0  a 
vrar. 


Picture  Paga  For  Plain  Dealer 

Cleveland—  The  Cleveland  Plain 
Dealer  has  concluded  to  try'  out  a  picto- 
rial page  daily  and  Editor-in-chief  E.  C. 
Hopwood  has  placed  one  of  the  local 
staff  men  in  charge  of  the  new  venture. 
"Larry"  Kirkpatrick.  for  a  year  or  more 
one  of  the  staff  men  working  undrr 
Sunday  and  Feature  Editor  William  G. 
Vorpe,  has  been  transferred  to  the  gen- 
eral copy  desk.. 


Two  Join  A.  M.  P.  A. 

The  Henderson  (Ky.)  Journal-Gleaner 
and  the  Idaho  Falls  (Idaho)  Daily  Post 
have  oecn  elected  to  actual  membership 
in  the  American  Newspaper  Publishers' 
Association. 


Harris-Dibble  Company  Moves 

Aitcr  six  years  at  171  Madison  ave- 
nue. New  York,  the  Harris-Dibble 
Company  has  moved  to  297  Madison 

avenue. 


LEDGER  SYNDICATE 

News  and  Feature  Services 

Maintain  Prestige — Create  Circulation — Attract  Advertising. 

Complete  Leased  Wire  Service  From  52  Correspondents. 

Foreign  News  Service  from  21  Correspondents. 

Dorncrtic  News  Sen-ice  from  Surf  of  Trained  Writer*. 

Financial  News  Service  from  16  Authoritative  Correspondents. 

Commentaries  by  former  President  Taft,  CoL  E.  M.  House, 
and  other  Authorities  of  World  Renown. 

Frsiorc  Service  Includes  M:ig.uiiic  Pages,  Comics,  Cartoons, 
Paris  and  American  Fashions,  Home  Page  Features,  Daily 
and  Weekly  Serials,  Sports  Features,  Inspirational  Features. 

All  Needs  of  a  Distinctive  Newspaper 

LEDGER  SYNDICATE 


INDEPENDENCE  SQl'ARE 


PHILADELPHIA.  PA. 


Uiyi 
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ENW RIGHT  BRINGS  OUT 
BOSTON  TELEGRAM 

Chit  City  Sixth  Evaning  Papar  Fir. I 

EaVtien,   March    16.   On  si  i ted  of 
22  " 


NOT  A  "LEGAL  DAILY" 


ifly  Ttt<fr*rk  \«  Editor  a  Pen  Li  tan! 

Boston.  March  17. — The  latest  addi- 
lioii  to  Boston  newspapers  is  the  Bos- 
ton Telegram,  which  made  its  first 
appearance  alter  many  previous  an- 
n  o  unce 


yesterday 
the  management 
of  Frederick  W. 
Enwright,  as  edi- 
tor and  puhlish- 
er.  who  also  has 


m 

cities 
Lynn. 

The  Boston 
Telegram  is  to  be 
an  afternoon  and 


F«u>  «  \V.  E«w.i.,iit       evening   newspa-  8'" 
per,  and  will  sell  " 
for  one  cent,  the  publisher  states. 

The  first  day's  publication  consisted 
of  two  editions,  the  first  of  which  ap- 
peared on  Ihe  streets  around  2  o'clock. 
22  panes  ill  sire.  The  major  portion 
text  nutter  was  local  in  character. 
There  was  also  a  sporting  section  and 
two  feature  pages,  one  devotrd  to  in- 
terests .if  women.  The  United  Press 
news  service  is  used. 

The  Telegram  gives  Boston  six  eve- 
ning English  language  dailies.  The 
moroiug  field  has  five.  Mr.  Rnwright 
was  formerly  a  reporter  on  the 
Boston  Herald.  Post  and  American. 
He  e-utilished  the  Lynn  Telegram  in 
1912,  and  in  July.  1918.  purchased  the 
Lynn  News  and 


Alsaxy.  N.  W-The  Legal  Daily,  of 
Buffalo,  is  not  a  newspaper  within  the 
accepted  definition  of  the  law.  accord- 
ing to  a  decision  handed  down  March 
15  by  the  Court  of  Appeals  in  reversing 
the  apellate  division,  fourth  depart- 
ment, which  reversed  the  decision  of 
Justice  Wheeler  at  the  F.rie  special 
term  in  granting  an  injunction  restrain- 
ing the  Buffalo  city  council  from 
designating  it  as  the  official  city  news- 
paper entitled  to  do  the  city  printing. 

The  court  with  Judge  William  A. 
Andrew,  writing  the  opinion,  answered 
the  question  certified  thnt  tht'  Legal 
Daily  was  not  a  newspaper  within  the 
of  the  law  hut  remitted  the 
to  Justice  Wheeler  to  take 
trstimony  as  to  I  lie  facts.  The  pro- 
ceeding was  instituted  by  Charles  A. 
Finnegan.  owner  and  publisher  of  the 
Commercial,  as  a  taxpayer,  and 
"  on  the  charges  that  the  Lt- 
g:il  Daily  was  a  technical  publication. 

printing  general,  local  or  current 
news  adapted  to  the  general  reader  or 
having  a  general  circulation.  The  bid 
of  the  LtW  Daily  was  $29A50  for  the 
city  printing  and  Finnegan's  hid  was 
the  next  lowest,  $40,500.  Judge  Chase 
wrote  a  dissenting  opinion. 


WALSH  FOUNDS  SYNDICATE 

r|'  II     Christy   Walsh   Syndicate  has 
been  established  in  New  York  with 
offices  at  50  East  42d  street,  headed  by 

Christy  Walsh.  

former    new  spa-  I 
per   and   adver-  Jtiffl 
tising    agency  jjBaT 
writer-    After    |  i.'JM 
getting  a  start  in 
newspaper  work 
on  the  Los  An- 
as 
and 
lent 

for  a  string  of 
newspapers,  h  e 
left  California 
for  Detroit, 
he  became 


29 

the  Vjii  Patten  Agency  in  New  York 
He  has  al>o  gained  some  reputation  as 


Frwich  Adrartiauit  Exhibited 

A  two  weeks'  exhibition  of  the  work 
of  a  group  of  the  younger  French  ar- 
tists, who  contribute  advertisements, 
fashions  and  illustrations  to  the  Gazette 
du  Bos>  Genre,  a  French  magarinc  in 
which  the  famous  couturiers  of  Paris 
arc  interested  and  of  which  Conde  \ast 
is  llie  American  publisher,  has  ju»t 
opened  at  the  Wildenstein  Galleries, 
New  Yurk. 


f«imr  W.um 


publicity  director  and  house  organ  editor 
of  the   Maxwell-Chalmers  Auto 


Company.  Sine 


mcrs  Automobile 
»17  he  has  been  with 


Britain  O.K-'a  Colonel  Harvey 

London,— The  British  Govcrnmcni 
has  given  its  formal  approval  to  the 
appointment  of  Colonel  George  B.  M. 
Harvey  as  United  States  Ambassador 
to  Great  Britain. 


STANDARD  NEWSPRINT 


Albany,  N.  Y.— Former  Governor 
Martin  H.  Glynn,  publisher  of  the  Al- 
hany  Times.  Union,  has  settled  an  ac- 
tion brought  against  him  by  Bessie 
Clifford,  a  New  York  actress  for  al- 
leged lihel  The  Times- Union  published 
a  story  regarding  Bessie  Clifford,  a 
London  stage  girl,  in  a  sensational  epi- 
sode and  by  mistake  used  a  picture  of 
the  New  York  actress  of  the  same  name 


We 

who  are  in  the  Market  for  immediate 
and  future  delivery  on  contract  basis. 

Get  our  price  before  placing  your  orders. 


489  Fifth  Avenue 

"Caldwell  serve*  w*U" 


New  York 


[i?f 
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1  THE  BETTER  MACHINE 


Real  Display  Composition 


PLBLISHERS  AND  PRINTERS—  For  distinctive  typographical  treatment  in 
Text,  Headletter  and  Display,  we  offer  the  simplest  and  most  versatile  Line  Casting 
Composing  Machine  ever  developed,  ihe  MODEL  D-s.m.  1NTERTYPE. 


lo  11 


Without  complications,  accessible,  simple  and  durable.    Set*  from 
wide  display  3<j-point.  all  under  control  of  One  Operator. 

The  essential  Display  composing  machine  for  bu«.y  compiling  rooms. 

Before  you  deckle  on  your  Line  Casting  Display  Rrpjipmcnt,  get  full  information 
about  the  simplest,  and  most  economical  Line  Castinp  Composing  Machine  of  them  all. 

We  will  demonstrate  its  unlimited  possibilities  al  your  convenience.  -Just  write  and  ask. 


INTERTYPE  CORPORATION 


General  Offices:  50  COURT  STREET,  BROOKLYN,  N.  Y„  U.  S.  A. 


MILLER  k  RICHARD. 


Rrprn.mta.Hvra 


Cat. 


Digitized  by  Google 
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This  page  ■  •  regular 
W»Ur  Featur.  of 
Editor  &  Publisher, 
cWroUd  exclusively 
interest,  of 
ad- 


THE  ROUND  TABLE 

loVr  the  ampices  of  trie  National  Association  of  Newspaper  Executive*, 
tie  nawpapor  apartment  of  the  A.  A.  C.  of  W  ] 


C  ritictvm  of  «nr  *  t  - 
tide  or  contribution! 
tboulcl    bo   *Mt    h  rod 

m.i  i ...    N«m«  Buaa- 

ing,  Ind  lan&p  oli  i. 


STANDARD    OF  PRACTICE 
SENT  TO  ALL  A.  A.  OF  A.  A. 


PLACARDS 


'I'HF.  two  colored  placards  of  the 
"Standard  of  Merchandising  Prac- 
tice" prepared  by  thr  standing  committee 
on  agency  relations  of  the  National  As- 
sociation of  Newspaper  Executives, 
adopted  hy  this  hotly  and  also  by  the 
Inland  Daily  Press  Association  and  by 
the  Newspaper  Representatives  Associa- 
tion of  Chicago,  will  be  sent  to  members 
of  the  American  Association  of  Adver- 
tising Agencies  hy  Collin  Armstrong,  na- 
tional chairman  of  the  committee  on 
newspapers. 

Mr.  Armstrong  has  written  M.  t. 
Foster  of  the  Houston  Chronicle,  who  is 
chairman  of  the  standing  committee  of 
the  National  Association  o[  Newspaper 
Executives,  that  he  will  urge  all  mem- 
bers to  follow  the  practices  set  down  in 
the  standard. 

"This  brings  the  newspaper  men  of  the 
country  to  a  question  to  which  they 
must  give  serious  consideration,"  says 
Mr.  Foster. 

"Through  our  organization  we  have 
gone  definitely  on  record  in  favor  of  cer- 
tain practices.  We  have  very  definitely 
said  that  we  would  do  certain  things  and 
that  we  could  not  do  certain  other 
things. 

"Too  often  and  too  much  m  accord 
with  the  truth,  it  is  said  that  newspaper 
practices  are  not  standardized.  Our 
standard  of  merchandising  practice  is 
Itl  at  the  point  where  it  will  give  us 
maximum  selling  efficiency  with  mini- 
mum expense.  The  giving  uf  something 
for  nothing  other  than  reliable  informa- 
tion is  eliminated,  Free  letters,  free 
selling,  broadsides,  securing  of  windows 
arc  supposed  to  be  banished  from  news- 
paper business  office  language. 

"One  by  one  the  great  newspaper  and 
advertising  organizations  of  the  country 
arc  adopting  or  endorsing  this  standard, 
It  should  be  recalled  that  the  standing 
committee  on  agency  relations  was  au 
thoriied  to  represent  the  A.  N  r.  A. 
in  its  dealings  with  the  A.  A-  A.  A. 
Members  of  the  A.  A.  A-  A.  now  look 
to  the  standard  of  practice  as  the  gen- 
erally accepted  and  common-sense  way 
method  of  newspaper  co-operation  with 
advertisers. 

"They  expect  a  newspaper  to  be  cun- 
stanllv  studying  its  market  ami  to  be 
making  general  surveys.  They  expect 
new -papers  to  be  constantly  educating 
the  dealers  along  broad  lines.  They  look 
to  the  newspaper*  for  route  lists.  They 
feci  sure  that  the  newspaper  will  not  sell 
goods  or  pay  for  printing  or  postage. 
Agencies  deserve  100  per  cent  to  opera- 
lion.  They  look  for  the  newspaper  to 
protect  them  by  doing  those  things  ex- 
liecteil  of  them,  and  also  to  decline  to  do 
those  things  they  have  said  they  would 


In  order  l"  acquaint  those  few  news- 
papers of  the  country'  «*0  are  mat  mem- 
bers of  the  National  Association  of 
Newspaper  Executives  and  who  have 
not  had  a  copy  of  the  standard  furnished 
them  irnm  the  many  organizations  who 
have  taken  recognition  of  it.  a  reprint 
of  it  is  made  again  on  this  page  as  fol- 


The  legitimate  functions  of  a 
merchandising  and  service  depart- 


Firat— To  study  the  local  market 
and  trade  territory  and  be  able  to 
report  intelligently  thereon  for  both 
local  and  national  advertisers. 

Second — To  furnish  such  informa- 
tion for  prospective  advertisers  and 
to  make  market  investigations  which 
may  lie  general  in  scope  and  appli- 
cable to  many  accounts,  hut  to  in- 
sist that  the  identity  of  the  pro- 
posed advertiser  he  made  known  be- 
fore  reporting  information  compiled 
on  a  specific  line. 

Thhsi—  To  endeavor  to  educate  the 
dealer  ill  better  merchandising  meth- 
ods and  to  insist  that  advertised 
goods  be  furnished  customers  rather 
than  "just  as  good"  substitutes. 

Four*— To  cnouuragc  adequate 
merchandising  by  supplying  data, 
maps,  route  lists  to  the  trade  for  the 
me  of  salesmen  of  the  manufacturer 
or  advertiser  who  has  made  a  bona 
fide  contract  for  advertising  space. 

Fifth— To  decline  requests  for 
service  that  are  clearly  not  within 
thr  province  of  a  newspaper,  such  as 
selling  goods  or  other  canvassing, 
or  the  payment  of  bills  for  printing 
and  postage  of  letters,  broadsides, 
etc. 


IT  FOR  NOTHING 
IIKKF.  is  your  chance,  you  newspaper 
publishers  who  haven't  enough 
worry  in  trying  to  meet  white  paper 
costs  while  holding  hack  your  mob  of 
howling  advertisers  who  want  advertis- 
ing rales  cut. 

One  V.  S.  Mayer  of  Minneapolis  is 
asking  publishers  over  the  country 
whether  or  not  "his  business  is  worth 
gambling  for."  All  you  base  to  do  to 
gamble  with  Mr,  Mayer  is  to  run  ..is 
copy  in  your  paper  for  a  few  days  for 
nothing.  Then  with  his  "very  efficient" 
checking  system  he  will  find  out  whether 
or  not  your  paper  can  handle  his  busi- 
ness to  his  satisfaction. 

Mr.  Mayer's  letter,  which  has  evi- 
dently gone  to  every  newspaper  in  the 
country,  starts:  "W'e  are  presenting  a 
proposition  which  miglit  be  the  begin 
ning  of  some  big  business  between  us 
W'e  have  always  been  large  national  mail 
order  advrrliscrs.  Our  yearly  appropria- 
tion exceeds  $1111,000.00"  (Note  he  put 
the  zeros  on  the  end  of  the  figure. ) 

No  reputable  newspaper  in  the  coun- 
try will  fall  for  this.  The  matter  is  be- 
ing placed  in  the  hands  of  the  National 
Vigilance  Committee  of  the  A.  A.  C.  \V. 
for  investigation. 

Mr.  Mayer  is  20  years  late. 

Ml- LADY'S  CLOSED  CAR  WEEK 

AS  a  stimulus  to  the  retail  sales  of 
closed  automobiles,  the  Milwaukee 
Sentinel  during  the  week  of  March  7  to 
12.  put  over  a  "Mi-lady's  Closed  Car 


Week"  that  has 


considerate 


This  same  week  was  Style  Week  for 
Milwaukee  merchants  and  the  thouglit 
of  the  Sentinel  was  that  the  automo- 
bile dealers  could  "cash  in"  on  the  great 
interest  aroused  among  the  women  oJ 
Milwaukee  during  that  particular  wttk 
hy  calling  Id  their  attention  in  a  con. 
spicuous  way  the  comfort  and  style  oi 


AUTO  SALESMEN  NOT  FOLLOWING  UP 
THEIR  PROSPECTS 


rpi)  show  automobile  dealers,  espcci- 
ally  the  local  representatives  that 
there  i«  a  potential  market  for  auto- 
mobiles, but  that  automobile  sa^  or- 
ganizations linvc  been  suffering  from 
"stage  fright"  for  the  past  nine  months 
and  have  not  gone  after  business  ag- 
gressively, the  Indianapolis  News'  mer- 
chandising and  service  detainments 
have  iust  completed  a  city  survey  of 
sales  of  which  the  following  is  a  sum- 
marized report: 

"Nine  per  cent  of  those  who  do  not 
own  a  car  at  present  contemplate  pur- 
chasing. Fifteen  per  cent  of  those  who 
already  own  cars  expect  to  replace 
tlum.  There  arc  4.908  families  in 
Marion  County  who  do  nut  own  cars 
who  expect  to  buy  cars  soon.  Also 
4.0.10  families  who  now  own  automo. 
biles  expect  to  replace  them 

"This  means  R.938  prospective  auto- 
mobile purchasers :  88  per  cent  of  these 
have  definitely  made  up  their  minds  to 
purchase  new  cars.  4  per  cent  will  buy 
used  cars.  The  other  8  per  cent  are 
undecided. 

"Here  is  the  way  these  8AW  avowed 
automobile  prospects  line  up  as  to  the 
exact  time  they  expect  to  make  their 
purchases  r 
53.5  par  cent  cxiiect  to  hu>  this  spring; 
17.5  per  cent  do  not  know  when  lliey 

will  buy; 
7    per  cent  will  buy  in  summer; 
7    tier  cent  will  buy  in  two  years : 
4.5  per  cent  will  buy  in  fall  of  1921 ; 
4.5  per  cent  will  buy  in  three  year' ; 


Thirty  dealers  co-crperatcd  with  the 
Sentinel  in  this  enterprise  and  made 
special  displays. 

The  Sentinel  printed  and  distributed 
among  the  dealers  for  display  purposes. 
Mi-lady  Car  Week  posters.  T  he  Sen- 
tinel also  published  on  the  Sunday  be- 
fore a  twelve-page  Closes!  Car  Section 
using  the  same  illustration  for  a  first 
page  layout  that  was  used  in  the  poster. 
In  this  edition  there  wrre  thirty  quar. 
ter  page  advertisements  no  copy  bcins 
run  either  larger  or  smaller  than  that 
site. 

Following  this  during  the  week  a 
quarter  page  co-operative  advertisement 
was  run  for  six  days.  A.  B.  Gargill  is 
advertising  manager  of  the  Sentinel. 


4.5  per  cent  will  buy  "as  soon  as 

prices  fall; 
1.5  per  cent  will  buy  when  old  car 
needs  repairs. 
"Taking  a  broad  view  of  the  situation 
it  can  lie  summed  up  in  this  way: 

"I.  The  demand  for  automobiles  is 
just  as  strong  as  ever. 

"2.  Present  owners  expect  to  rebny 
as  their  cars  wear  out. 

"J.  Uncertain  conditions  was  the  big- 
gest factor  in  retarding  sale*  this  win- 
ter. The  gradual  resumption  of  indus- 
try will  be  reflected  in  the  increased 
sales  of  automobiles. 

"4.  Automobile  salesmen  do  not  fol- 
low up  prospects  as  intensively  as  they 
should. 

"5.  People  make  up  their  minds  as  tu 
the  make  of  car  that  they  are  going  to 
buy  far  in  advance.  Whether  or  not 
they  follow  this  preference  is  deter- 
mined by  the  sales  and  advertising  work 
of  the  individual  concerns. 

"The  automobile  dealer  must  chaituc 
his  organization  t..  meet  the  changing 
conditions.  Instead  of  a  booking  office 
making  up  a  wailing  list  for  cars,  he 
nccds  a  resourceful  sale-  organization 
that  will  not  only  fight  for  immediate 
business,  but  will  lie  willing  to  cultivate 
prospects  against  the  time  when  the  de- 
mand ••■lines  kick. 

"The  investigation  was  not  confined 
to  an)  particular  class  of  workers 
Eighty-five  different  occupations  are 
represented  in  the  peoplr  answering  the 


COCO-COLA'S  TRADE  MARK 

y^TI.ANTA.— Net  sales  of  $32,341,429 
for  1920  are  shown  in  the  annua) 
report  of  financial  operations  of  the 
Coca-Cola  Company,  for  the  year  end- 
ing December  31,  1920,  that  has  just 
been  made  public  Profits  for  the  year 
amounted  to  $2,439,166,  with  a  surplus 
of  $303,148,  after  $2,136,018  had  been  de 
dueled  for  Federal  taxes  and  dividends. 
The  consolidated  balance  sheet  shows  an 
increase  of  almost  $2,000,000,  while  in- 
ventories increased  more  than  $5,000,000 
Bills  payable  increased  by  $7,500,000  The 
total  assets  are  $4O206.3.N.  of  which 
amount  $24,960,222  represents  the  value 
of  the  formulae,  trade  marks  and  good 
will — the  accumulated  value  of  the  re- 
turns on  the  advertising  the  company 
has  done  in  the  past. 


SULLIVAN  NEW  MASS.  V-P. 

JOHN  SULLIVAN,  advertising  mana- 
"*  gcr  of  the  Worcester  (Mass.)  Even 
ing  Post,  has  been  appointed  vtce-pre»- 
ident  of  Massachusetts  by  Charlie  Miller. 
Mr.  Sullivan  will  fill  the  unexpired  term 
of  John  Plumb,  who  ha«  recently  ac- 
creted a  position  a*  advertising  manager 
of  the  Syracuse  ( N.  V.)  Post  Standard, 
thus  taking  him  out  of  the  State. 


TWO  NEW  MEMBERS 

]\I'AV  members  of  the  National  Asso- 
ciation of  Newspaper  Executives 
are  the  Halifax  (Canada)  Chronicle  of 
which  E.  C.  Young  is  manager,  and  the 
Urn*  (Ohio)  Republican-Gazette  of 
wh.cl.  W.J.  Calvin,  is  1 


TO  HAVE  I 

\    L  SHCMAN  expects  to  have  a 
*  formal  opening  and  house  warm- 
ing of  their  new  building  for  the  Fort 
Worth  Mar  Telegram  in  the  very  nea- 
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THE  CARD  BILL 

U  H.  FR1S.  circulation  manager  of 
El  Paso  (Tex.)  Herald,  oils 
attention  to  a  bill  introduced  by  Mr. 
Gard  in  the  House  of  Representatives, 
for  the  District  of  Columbia,  which  con- 
cerns the  employment  uf  any  per jem 
under  eighteen  years  of  age,  pointing 
out : 

"Section  N'n.  200  of  this  hill  rctds  that 
no  hoy  under  12  years  or  girl  under 
18  years  of  age  shall  sell.  expose, 
or  offer  for  sale  any  newspapers,  maga- 
zines, periodicals,  or  any  other  articles 
of  merchandise  of  any  description,  or 
shall  d-.MtiV.ite  handbill*  or  circulars  in 
any  street  or  public  place. 

"Section  No.  201  says  that  no  boy 
under  16  years  of  age  shall  engage 
in  any  of  the  trades  or  occupations 
mentioned  in  section  No.  200.  in  any 
street  or  public  place  for  more  than  six 
consecutive  days  in  any  tine  week,  or 
more  than  48  hours  in  any  one  week. 
There  is  danger  thai  such  a  law  in 
Washington  will  serve  as  a  model  for 
similar  bills  to  be  presented  in  other 
parts  nf  the  country. 

"I  hope  every  circulation  manager  will 
lake  the  matter  up  with  his  Congress- 
man  and  also  send  a  letter  nf  protest 
tn  Carl  E.  Mapes.  chairman  of  the  com- 
mitter nf  the  District  of  Columbia." 


NEWSIES  NOT  A  NUISANCE 


Irving  Slown,  17  years  old.  a 
newsboy,  was  arrested  March  10. 
at  Broadway  and  34th  street,  New 
York,  by  a  patrolman.  The  offi- 
cer entered  a  complaint  that  by 
cr>ing  his  wares  the  youth  had 
made  "an  unusual  and  improper 
noise  to  the  inconvenience  of 
pedestrians."  Magistrate  Mc- 
Quade  in  Jefferson  Market  court 
reproved  the  officer  and  «et  Slown 
free.  "Newsboys  arc  not  a  nui- 
sance," he  said,  "the  public  en- 
joys them." 


NEWS  AND  NOTES 

fkTTAWA,  Ont.— The  Journal  re- 
V  cently  sent  Capt.  M.  B  Walker,  a 
member  nf  the  reportorial  staff,  on  an 
airplane  trip  from  Ottawa  to  Camp 
Burden,  fur  the  purpose  of  investigat- 
ing the  possibilities  of  air  service  for 
delivery  of  newspapers  in  Ontario.  His 
report  was  a  favorable  une.  of  interest 
both  to  the  public  and  the  circulation 
department. 

A  recent  student  of  American  circula- 
tion method*  has  been  M.  Oishi,  repre- 
sentative of  Kokuim  Shinbun.  of  Toyko. 
Japan,  having  a  circulation  of  JOO.QOO 
copies  with  nineteen  editions  each  day. 
lining  to  press  at  5  a.  m.  and  finishing 
at  4  p.  m.  It  is  called  a  daily  paper  and 
rank]  second  in  circulation  among  the 
fifteen  daily  newspapers  printrd  to  Tokyo 
Mr.  Oishi.  a  young  man  of  25  years,  a 
a  graduate-  of  the  Japan  university  of 
Tokyo,  with  his  winning  smile,  his 
bright  personality  ami  democratic-  man- 
ner has  made  a  large  circle  of  mends. 
Thc  first  lessons  in  American  circulation 
ingenuity  has  been  given  him  hy  Louis 
F.  Gamier,  traveling  representative  of 
the  New  York  World,  on  a  tour  of  a 
number  of  Jersey  towns,  ably  assisted  by 
I.  Finkle,  manager  and  proprietor  of  the 
F.-scx  County  News  Company. 

The  Halifax  (N.  S.)  Herald  is  the 
fir«t  Canadian  daily  to  adopt  the  news- 
box  newspaper  vending  machines  now 
made  available  to  all  Dominion  papers 
through  the  change  in  the  size  of  the 
Canadian 


Boys  anil  (.iirls  page 
neer  Press  lias  a  "snap 


Columws.  Cia.— Street  sales  of  the 
ledger  arc  reported  to  have  increased 
about  400  per  cent  in  a  single  month's 
time  as  the  result  of  a  street  sales  con- 
tcst  arranged  by  the  circulation  depart- 
ment in  which  a  $20  suit  of  clothes  was 
presented  to  the  boy  whose  total  sales 
for  the  month  reached  the  highest  mark 

Saturday    edition   of    the  Oklahoma 
of  Oklahoma  City,  carries  a 


department  under  the  heading  "Our 
News  Boys."  instead  of  issuing  a  spe- 
cial News  Bny's  Junior,  Kxplaining  why. 
Circulation  Manager  Amcringer  says: 
"In  the  first  place  I  wish  to  use  this 
space  in  boosting  our  circulation  in  the 
same  manner  as  do  other  newspapers 
through  their  News  Boys'  Junior.  In 
the  second  place,  I  want  our  subscrib- 
ers to  become  personally  interested  in 
'our'  newshoss.  Naturally  they  will 
read  that  part  of  the  paper  and  by  do- 
ing -o  will  more  thoroughly  appreciate 
the  work  of  the  boys  and  be  in  a  bet- 
ter position  to  give  them  their  utmost 
co-operation  by  helping  them  conduct 
their  routes  more  efficiently." 

Raymond  B.  Pierce,  for  eleven  years 
was  a  member  of  the  Worcester  Tele- 
gram circulation  staff,  has  rejoined  the 
staff  after  a  brief  absence  during  which 
he  was  in  the  advertising  department  of 
the  (.rat.  n  &  Knight  Company. 

St.  Pai  u— Tl 
of  the  Sunday  Pi 
shot"  contct,  the  pictures  being  devoted 
to  winter  scenes. 

The  Boston  Newsboys'  Club  All 
week  vacated  tile  HuarKTJ  at  277  Tre- 
mont  street,  whieh  it  has  occupied  since 
establishment  twelve  years  ago.  A 
thorough  search  has  failed  to  bring  to 
light  other  suitable  quarters  Six  hun- 
dred newsboys  are  committed  to  the 
task  of  finding  a  new  club  site. 

"In  my  opinion  whatever  we  do  in 
cliaracler  building  work  for  lxn-s  helps 
tn  make  the  circulation  game  interesting 
and  we.  in  that  nay,  can  accomplish  a 
great  deal  more  for  our  publishers."*  savs 
H.  H.  Fris  of  the  B  Paso  (Tex.) 
Herald,  who  is  chairman  of  the  wel- 
fare committee  of  thr  I  ("  M.  A.  "The 
Kl  Paso  Herald  recently  opened  up  a 
Happy  Hour  Hall  for  the  news  boys  and 
carriers.  We  have  organized  a  glee  club 
and  in  a  short  time  we  expect  to  have 
seventy  mcmlsers.  Also,  arrangements 
will  lw  made  to  organize  a  Mexican 
News  Boss'  Band.  The  Mexican  news- 
boys of  the  El  Paso  Herald  have  a  boy 
scout  troop.  Ninety  per  cent  of  the  Fl 
Paso  Herald's  carrier-  and  news  hoys 
are  members  of  the  Y.  M.  C.  A.  or  hoy 
scouts  and  more  than  10  pet  cent  attend 
Sunday  School  classes." 

Sr  Paw.. — The  Sunday  Pioneer  Press 
has  instituted  a  contest  for  the  best 
school  yell,  cash  prizes  being  contended 
for. 

The  annual  meeting  of  the  Interstate 
Circulation  Managers'  Association  will 
W  held  in  Pittsburgh.  March  22. 


ILLINOIS 

Ranks  High  in  Many  Fields 


It  compares  favorably  with  the  other 
states  in  various  fields. 

It  ranks  second  in  farm  implements 
and  machinery;  railroads  and  their 
equipment;  real  property  and  assess- 
ments; coal  production;  corn  produc- 
tion; wheat;  oats;  and  in  total  wealth 
of  the  United  States. 

It  is  third  in  total  crop  value  of  the 
United  States,  value  of  manufac- 
tured products;  production  of  hay, 
and  total  population. 

Fourth  in  pig  iron  production;  and 
children  enrolled  in  public  schools. 

Fifth  in  petroleum. 

Seventh  in  number  of  cows. 

What  more  could  you  ask  in  way  of 
a  market. 

This  list  of  newspapers  covers  the 
Illinois  territory. 


Rate  for 

Circu-  Z.SO0 

lotion  Lino* 

Bloomington   Pantograph   (M)     17,820  .05 

Chicago  Evening  American  (E)  364,769  .60 

Chicago  Herald-Examiner   (M)  344,536  .55 

Chicago  HeraM-Examiner  XS)  626,637  .75 

Chicago  Daily  Journal  (E)  116,243  .26 

tThe  Chicago  Daily  Nam  (E)  412,020  .65 

Chicago  Evening  Poet  (E)    52,981  .25 

•Chicago  Tribune   (M)  437,158  .70 

•Chicago  Tribune  (S)  711,254  1.00 

•Lincoln  Courier-Herald  (E)       1,827  .02 

Molina  Dispatch   (E)     10,189  .04 

•Peoria  Joumel-Tren.eript  (MAE)    31,011  .11 

Peoria  Star  it  i     22,913  .075 

Rock  Uland  Argua   (E)      9,072  .04 

Sterling  Gazette   (E)       4,863  .03 

October  I.  1920. 

•A.  B.  C.  PublietiefV  Statement,  October  1,  1910. 


Rate  for 
10,000 


.05 
.60 
.55 
.76 
.24 
.65 
.12 
.70 
1.00 
.02 
.04 
.09 
.06 
.04 
.03 
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WISCONSIN 


is  the  second  largest  state  in  the 
Union  in  manufacturing  farm  im- 
plements. 

is  the  fourth  largest  state  in  the 
production  of  paper. 

has  some  of  the  largest  grain 
elevators  in  the  world. 

has  the  largest  motorcycle  factory 
in  the  world. 

tobacco  pays  more  per  acre  than 
that  of  any  other  state. 

has  more  available  water  power, 
near  large  markets,  than  any 
other  state. 

with  its  annual  cranberry  crop 
would  make  4,000,000  delicious 
pies. 

Are  these  facts  interesting  to  National  advertisers? 
Do  you  know  that  if  you  would  sell  your  merchandise 
in  Wisconsin  that  these  daily  newspapers  could  and 
would  secure  your  buyers  for  you.  Wisconsin  people 
like  their  own  newspapers  best. 
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MAKING  CLASSIFIED  PAGES  PAY 

A  .rrklj  lr.lt.rr  of  Editor  ft  1'sbliskrr  condacltti  try  C.  L.  Prrlins.  r.rvstrrr 
wrrrtny  of  it*  AtsaCMliun  u(  Ktwtpiprr  (laniArrl  A<l«rrti»in«  Minurri  You 
•  rr   Inv.lrd    H   brine   7=or   rlwiifir.l    pr„M*m,   (o    ihu   department  for 


ATLANTA  CONVENTION 


Jpi.ANS  (nr  the  second  annual  conven- 
tion nf  the  members  of  the  Associa- 
tion of  Newspaper  Classified  Advertising 
Mana«er»  are  well  under  way.  From 
present  indications  about  one  hundred 
newspapers  will  be  represented  at  this 
meeting,  which  will  be  held  in  Atlanta. 
June  U  to  16.  which  is  the  fame  time  as 
the  Associated  Advertising  Club*  con- 
vention 

The  program  committee,  of  which 
John  L.  Irvin  of  the  lies  Moines  Trib- 
une and  Register  is  chairman,  has  sub- 
mitted a  most  comprehensive  program 
I .ast  year  the  program  consisted  entirely 
of  round  table  discussions.  This  year, 
however,  a  numlirr  of  speeches  on  inter- 
esting topics  by  competent  men.  have 
been  included.  One  of  these  will  be  on 
the  "Psychology  nf  Classified  Advertis- 
ing" delivered  b>  a  well  known  professor 
of  psychology  from  a  large  university. 

The  program  also  has  a  place  for  a 
speech  entitled  "Classified  Advertising 
as  a  Publisher  Sees  It."  This  will  be 
given  by  one  of  the  most  prominent  pub 
lishers  in  the  United  States. 

The  great  majority  of  the  lime  will  be 
i<  i.  i.i  t  -mi  !  tab  r  discusiii  nl  COS) 
ering  every  phase  of  classified  with  par- 
ticular emphasis  devoted  to  methods  of 
selling.  It  is  the  aim  of  the  committee 
to  have  this  meeting  give  more  about 
methods  of  increasing  lineage  rather 
than  methods  of  handling  business  se- 
cured. The  Thursday  night  program 
consisting  of  fire-minute  talks  in  which 
every  member  will  submit  his  best  bus- 
iness building  idea.  Prizes  will  be 
awarded  to  those  submitting  the  best 
plans  The  speakers  and  chairmen  of  the 
various  meetings  will  be  announced  in  a 
few  weeks. 

The  following  is  a  copy  of  the  pro- 
gram as  submitted  by  the  committer  : 

MONDAY.  JUNE  13,  1:30  P.  M. 

Address  by  Preiidelil  L.  J.  Bou»hr.er.  CU. 

nirirri   Advrrt'.inu   Minurr,  Thr  Osir»,n 

Daily  Km, 
,\pe«-.ir.lTnrnt  *,f  Snrri.1  (".-imraiOrr., 

Ram.  ISM  F.und.llo.  .1  Cla»ln«l  Advtr- 

Rd«f1iiRT5™luplay  and  cluuficd  adrtrtuv. 

inn  mo 
Flat  and  slidinf  tc.tr 

Diffrrrnt  ratr.  frr  HilTrrrot  rl«t«inc,ti<*nt- 
Sboulil  tbr  rorrign  iilvrrtwr  n.r  .  h<|Rrr 
It*  lhan  llir  W-.l  silvrrti.rr  ' 


MONDAY,  JUNE  13,  T  OO  P.  M. 

Tha  Iwpurtinr*  r,i  T  y  p  « | .  a  u  h  y  and  Make 

in  Building  Volume. 

Body  type, 

Ota idar  type  in  e  Unified. 
Should  it  be  continued? 

rate* 
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Broken  cuius™  in  ctaauned. 

Do  adTerliaeancnt*  which  break  the  culuma 
rule*  dominate  thr  page  ti>  auch  an  ft 
tent  at  tu  reduce  lae  pulling  power  f-i 
the  smaller  adverliarancnta  on  the  earn* 
or  adjoining  page? 
N  the  damned  adverttalng  page  w.ts 
heidcrn  fnliimtii  as  inviting  to  thr  re*4er 
...  raajr  to  read  and,  therefore,  aa  [.t.» 
duett  vc? 

Illuttratioua   in  cla**i&ed  advertisement). 
Do  comtc  atrip*  and  irtWrr  fieed  new*  fea 
tore*,  when  placed  on  thr  clarified  ai 
vrrinmg  page*    increase  thr  reader  mier 
eat  in  Want  Ada? 
Styles  and  aiiei  of  claaaincatK-li  beading... 
.'roper  iiir 
Legibility, 

On*  line  vt.  twn  luir  rairtioni. 
Rule»:     cat  utT  and  hnading 

Waved  rulra  v»_  atraigbt  rulr». 
Proffr  location  In  paper  (or  vU«.iti--,!  adrn 

tiling  arrtioii 
i*titp<T  arrangrmrnt  of  claaatAcation.. 
Nine  (.vlunin  pagr  v«  eight  column  fiagf-. 
Matkiug  \hr  juorr  fur  th«  comnounc  routn 


A  Nacraaltr  im  th>  Future. 


Cm*U  and  iliarar  t»*tr»:  Should  thr  traiuirttt 
adverti*ef  •tut  pay>  lit  advattxv  arctar*  a 
lo««r  tatr  than  the  cbatgrd  ad^ertiaef? 

fontracu  and  f«ntra<t  rare*. 

How  antxh  r»*«iiKtvon  in  rat*  h  the  con- 
tract advertwrf  rntiilrd  to* 

Whirh  iggtn  »f  owtract  it  gOM  f»r  thr 
advrrtUcr— daily  *»r  rraW  anacr  F 

Shiiuld  n cwt.ua (iff  Ji-rrieuifialr  Mgatt.nl  the 
■ma tier  couttail  udvcrlttrr  by  gtuottcig 
a  loner  rate  to  the  ad.vrnt.rr  who  will 


Ctmaorahip —  Eaaestial  in  Developing  Reader 
Canfidence. 

Mistcla^tfu-attfiii. 

Kmidttrmrnt  a* nicy  advertiving. 

H.iuar  drulsrt  adt  ritlaing. 

Fvmilurr  draicr-,  ll.ui.uj.  in.trumetil  tlaal- 
rra,  live  alxk  dralrrv  auti.rtVtd.ile  aale»- 
nteti.  etc. 

Stufrfge  IninM-  advcrtiting 

Money  to  loan  advcrti»mg. 

Cumnniolv  called  oh  i  eel  ion  able  advetlnrmenta. 
Ad\«-rtt»eTnent  which  call  for  money;  de 
tectivr  srhixiU  and  bureau*,  atoejr  and 
^rrnaein  writing  crxjrwr*.  tnalrtmnnial  ad- 
vrrlttutu.  hrimr  wurk  »;hmiM,  inve«tw%mt 
aditTtiKing  which  [-tumlwa  large  or  tin- 
u.u.i I  return*.  tlrlfi  Wantrd  aJterl.^r 
ntenlt  which  reiium-  mveitmrnta.  wild- 
cat corporation  atocka,  baurduua  mimug 
lir-T»nttion».  ..b>r(tK.nablc  mt'diraJ  ad\er- 
li«*ng;  pahniitsj,  b>>rok>gi*tt  and  other 
ftirtntte  t'llrr*;  et>Tre"|inndrnr*  arluml* 
which  -rck  -tu-hnl-  thrmgh  keyed  ad- 
dre.tr.,  etc.  rjch  ut  the  alintr  cla-r* 
i»f  udvettuuig   will  he  tlitcuatcd  ttulit  td 

tially. 

CWWf  editing. 

AUbtcvtalliiRt  and  tbrir  ahuae 


Slandardiaaitiain : 

Siatiattca 

Kate  (  arda.  . 
AbhrevtalK.ua. 
Heading* 

TUESDAY,  JUNE  14.  I  iM  F.  M. 

'  The  P«ychology  •<  CUaalfWd 

By  a  L  niveratty  l'ruleaaur  of 

D*v«t«ntn«  tna  Fervif.  FktJd. 

Direct  load  sdvrrtittng  vi.  apecially  written 

diaplay  adverti.tng  in  the  mail  editions 

your  own  newaguper. 
l.iati  of  adve-rttwrra  and  how  to  rotn«.i|e  tbern. 
Futtmg  the   "punch"  fa)  yuut  aalca  Irttrr,. 

Will   your   opening   paragraph   ari.uw  hia 
ttttere  ft  ? 

I»  your  argurarnt  logical 1 

Will  ytitir  clrwing  paragraph  "clinch"  the 
■Ml 

CI  piping  claiaified  atlvrrtnrtnrntt  from  cither 

ptlblicatic4i»  and   lecuiing  them   f i>t  y>->ur 

..wtt   ne  w«|>aper. 
HovAlct*,    cr-nr/vn*.    leatimontala    and  other 

rnclr»wtirr»,  and  their  proper  ilae. 
How  direct  advertt*mg  ran  be  tiac-J  p  

lei  the  iSrvrlopment  of  certain  claaairkati<  ■ 
Importance   of   knowing   your   market  lb 

i-ufhlv  before  juu  t*wn<*  your  mail  cam 

pnga. 

Frrat  gbuu  mail  va  utie  cent  (mugr, 
Stamping   the   return   envelope   which  you 

cm-IW  with  ynor  letter. 
The  -d  mail  prritantion  work. 

Special  tepretenutivra  in  other  citie*. 

Advariialng  Agawciaa. 

Agency  o-mminiiHii  and  caab  dia«<iunta, 
Kxtra  nimmiMioin  to  ao  called  claaittied  ad- 
vertising be  iik  ret 
Failure    nf     wutve  agenciea 
amnuiita  with  thrie  order*. 

Faying  for  I" 

.i.i --r !  nutl 
*i>  tipera;itig      with  Clat^ilied 


ItSO  P.  M. 


WEDNESDAY,  JUNE  15, 

"aaaaifiad    Adtreeliahn«  aa 
Swwa  It." 

By  a   l-cadhig  Fublianer. 
Selling  Mare  ( 


Svaten  in  the  teli-phcme  room. 
Men  or  women  aolirilora 

K.wntul  i^uatincatiuiii.  <d  telephnne  aale* 
Traiiniig  aaleapeopte. 

Sperial   traming   to   derclop  aalnpeopOe  frr 
•prciAe  rlataincationa  r-  - 
n  advrr 


"Lttt*un""*.°[wrm^h  reta  per'- 
l»e. 


Proper  time  to  _ 
Method*  of  aisir 

ihira. 

( Dniricta.  elaaiinrationi, 
change*,  etc.) 
Televluinr   •alc^pefi.^e  a*   mean*  of  aupplc- 

ijieuiuia  w.-tk  i.i  Mr  ret  ulr*n-.fn. 
Calling  expired  order  a 
S-  'ting  contract*  *>\et  the  teteidinne 
Handling  contract  aecuunta  by  iclcpbnne  in 

atead  nf  personal  aolicitatum. 


Telephone  MHrT 
Methnda  nf  payment 


t  t_-nintia»iiii 
H  'iiu*e*. 
Priira. 
Etc. 


at  an  mcentire  for  the 
wnan  to  do  better  work: 
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Teta.kaae  A4-tikiri. 

I'riifwr  roaipesent. 

Increasing  aire  of  topy  and  nambrr  of  in- 
arrlines 

Promoiing  ad  takers  to  telephone  aalrt  room. 


Effect!**  u*r  of  street  car  advertising. 
Hillbnarsia  and  poster,  as  builders  ul  ctasai- 
lid  advertising. 

Stuma. 

ll.uae  1u  house  ranvasting. 

Noa  cities. 

Creating    (mill    will    throuih    the    aw  of 

times  to  Wanl  .,1  patrons. 
Murating    claasttirsl    advertisers    In  write 


through  new.  n-mi 

Cr.Jtta  east 

Basis  r.f  credit*. 
"N'o  credit'*  Isst 

31  rib-nit  of 

M  ci  bml ■  nf 
1  ..llrct.un  c 
Adjustment, 


1«,  7i00  P.  M. 


"i"  ■  iMu.iv  ami 

r»  can  take  knur 
Tke  ltd  \l  oft; 
nhcr  may  <.«iln 


A  mici  M  short  talks  hy  members  of  tkc 
Auutialum  of  Newspaper  ("Unified  Advcr 
Hung  Managers. 

Evtrs  mrinbrr  of  the  Association  it  cltxi 
blr  to  entry  m  fact,  it  it  ciprctcd  tbat 
everyone  present  at  Ibis  tirac  will  ciaitrilmtc 
at  Iran  our  fund  bnuncas  selling  i.lca  or 
lima  which  he  tu  yard  juccessf  ully  anil 
which  the  remaining  nirmbcrs 
with  tbrm  anil  out  to  work, 
there'*  no  limit  Eack  mem.... 
hate  a*  nail)  good  ideas  aa  ke  wishes 

To  tkc  M.cm  tabmi-ting  tbr  beat,  most 
practical  classified  erraling  idea,  in  its  en 
urrty.  a  price  of  $2|1  will  be  given. 

Kur  the  neat  beat  kniinest  building  plan 
i  f  ulra  a  pnte  of  $10  wiU  br  given. 

A  third  peirr  of  $S  will  be  awarded  to  the 
leriw  wliu.  m  the  opinion  of  the  jadge*. 
tahailta  the  neat  belt  plan  „r  id,,  i„r  In 
.re.ing  tke  volame  of  clausbr.l  advertiuli, 
»n  any  newspaper 


OF  LOS 


Fixed  or  de>fciittr  district  for 

v.     Jilj  i     ..  !     4k«iK!i  mg     -  • 

_  rUsnficatiom  exclativrT-r 
•"hanging  salesmen's  districts  occasionally  to 

l-rcTfin  men  from  brcumiag  "r^sty  " 
Mm  v»    wnmfn  .solicitor.. 
Mauiiaxfiing  mmMtition  for  street  ulrimrn 

in  their  own  districts  or  territories, 
Assisting  salrsmrn  hy  direct  null  adrcTtising, 
Method*  of  training  salesmen;  keeping  them 

•wpplted  will,  argument-*  and  tales  talk.. 
Saleunen's  report!. 
Jiiar  "f  *t*ff : 

Men  fnr  sp-rrial  ct,use.. 

Contract  men. 

Chin*  m«, 
Cm  mm. 

Maximum  .imnhfT  nf  active  aecouiit*  sales- 
man can  handle  Mmajfrih 

Sr«trm  of  r-ay  merit 

Salarie*.  c-irnimiMiuo*.  etr 
I  .mtrsts,  jimes  and  I.mimi^-  as  a  stimuli.* 

in   »trrrt  *aletancn 
Set  %  ice  »,.  advmw>era. 
Paradswls.g  Pr*blMia  af  th.  a»»*vlna<l  Mu- 

Special  patr*  aad  »t»et7ial  rditioot  in  clatat- 
Hi 

On   Ihry  liaild   penmanriit,  future  bwfelMl? 
a  nmpapfr'*  editurval  and  circulation 
pulicira  have  a  direct  beating  ar  intiiienc* 
un   the  imlling  power  of  III  Want  ail  col- 

Harmful  prattueo  un«rrttptiloua  comprtitura, 

atiil  how  to  ciiuntrract  them. 
(  liik«iArd  AdvemiuiK  or  Want  adft? 

Uor«  the  p«blic,  genrraJlr,  know  wkkat  u 
meant  hy  t  la.*fitied  .\dvert.«iriB9  Could 
the  name  Want  ad»  br  .nli«tiluted  an<3 
diniD.tr  a  great  deat  of  the  c<mf tuinn 
»hwh  no*  i-xtits.  with-jui  any  harmful 
e*fecl»? 

THURSDAY.  JUNE   16.   1:30  p.  H 

lnn.i'icd   Advacttaleg  Promotion  and  fuh- 

liefly. 

Nf m|i»in-r  Diaplay. 
'  t  inri(>«ralive  va-uea  of  JilTermt  location*  in 
jaitT    fi»r   ct*v«hfd   ftriiffii.tioci  g4lCClha> 

■^tlfll    |    |.t .    -mil.  :i    l  I  .  -  -t  (>  in,    k.tI*    ti.  .rru.V 

more   reader*   i»f  elattined   advertising  or 


Tif  R.    NISSKN    entered    new  spa  net- 
work as  purchasing  agent  for  the 
Los  Angtlts  Herald  in  I9U.   Krom  the 
purchasing    d  e- 
p  a  r  t  m  ent  Mr. 
Nissen  entered 
the  advertising 
field,  acting  for 
four  years  in  the 
capacity  of  dis- 
play salesman. 
His    work  then 
earned   for  him 
the   position  of 
advertising  pro- 
motion manager 
of    the  Herald 
Mr    Nissen  was 
head  of  the  Her- 
ald's promotion  work  until  last  N'ovem- 
her,  when  lie  wa>  appointed  classified 
atlvertijing  manager      Since  aisuming 
his  prcicnt  duties.  Mr.  Nissen  and  his 
department  have  made  substantial  gains 
over  the  best  year  in  the  paper's  history. 


T.  H.  Xi^ta 


of  building  classified.  With  such  bene- 
fits tlrrived  from  an  exchange  of  ideas, 
by  the  thirty  men  attending  last  year's 
convention,  hnw  much  greater  will  they 
he  this  year  with  three  times  as  many  to 
contribute  their  knowledge?  There  is 
nttt  a  publisher  in  this  cnuntry  who  could 
nut  prohtably  send  his  classified  manager 
tn  Atlanta  next  June. 

Furthermore  there  is  not  a  publisher 
in  the  country,  with  a  classified  depart- 
ment, who  will  not  send  his  represcnta- 
tite  if  he  realizes  the  value  which  the 
trip  will  mean,  in  dollars  ar 
the  earnings  of  his  paper. 


Howe  HaaaU  Vermont 

lUiutr.  Vt.— Nearly  forty  members  of 
:lie  newspaper  profession  in  Vermont 

itl  rred  hen  n  Man  h  II  foi  tfccb 
annual  mid-winter  meeting.  The  busi- 
ness session  in  the  afternoon,  resulted 
in  the  election  of  F.  E.  Howe  of  Ben- 
nington to  the  presidency  and  Harrison 
Thayer  of  Fjtsex  Junctinn  to  the  office 
nf  secretary  treasurer.  J.  E.  Hussey  nf 
Boston,  representing  the  International 
Taper  Cumpany,  explained  the  news- 
print situation  and  R.  T.  Patton  of 
Skowhcgan.  publisher  of  the  Indepen- 
dent Rrtx.rtrr,  also  spoke.  At  the  ban- 
quet talks  were  given  by  Governor  Hart- 
ness  and  Congressman  F.  I*  Greene. 


All  those  who  attended  the  meeting  in 
Indianapolis  last  year  have  proven  be- 
solid  doubt,  the  value  of  these  gather- 
ings. By  applying  ideas  learned  there, 
si.me  papers  have  increased  their  classi- 
fied revenue  by  thousands  of  dollars  and 
others  by  discovering  new  methods,  have 
saved  in  operating  expenses  many  times 
the  cost  nf  the  trip. 

In  addition  to  the  many  tangible  re- 
sults secured  by  absorbing  specific  infor- 
mation, one  of  the  greatest  values  was 
the  development  of  a  greater  realisation 
of  the  power  of  classified  advertising 
and  I  resulting  enthusiasm  in  the  work 


Salem,  Ore— Newspaper  men  who 
arc  members  of  the  Oregon  legislature 
and  those  who  are  here  covering  the 
present  session  were  guests  a  few  nights 
ago  of  Dr.  U  E.  Lee  Steiner.  Dr. 
Steiner  is  superintendent  of  the  state 
hospital  for  the  insane,  but  that  fact,  it 
is  understood,  is  no  reflection  upon  his 
temporary  guests.  Elbert  Bede,  reading 
clerk  of  the  house  and  editor  of  the 
Cottage  Grove  Sentinel,  was  toastmas- 
ter.  Talks  were  made  hy  Representa- 
tives Ben  Sheldon  and  Frank  Davy, 
Senator  Bruce  Dennis,  Don  H  Cpjohn, 
Ralph  Watson  and  the  host. 


Hermit  Clnb  in  Briclgvport 

RaiucEKicr.  Conn.— The  newest  or- 
ganiration  of  especial  interest  to  news- 
paper men  is  the  Hermit  Club,  now 
forming  .'ictors.  theatrical  men  and 
ncvssp.ipcr  men  are  eligible,  William  E. 
Burton,  who  studied  law  while  working 
on  Hatihnry  and  Bridgeport  newspapers 
and  later  passed  the  liar  examinations, 
is  acting  as  temnorar)  president.  Hand- 


THE  RICHEST  AREA 

OF  ITS  SIZE  IN  NATURAL  RESOURCES 

WEST 

Virginia 


IfThe  land  area  of  West  Virginia  is  24,022 
square  miles  or  15,374,000  acres.  Of 
this  there  is  a  very  large  amount  still 
in  virgin  forest,  while  the  coal  area 
of  the  State  is  estimated  by  some  to 
reach  17,000  square  miles,  or  equal 
to  the  combined  coal  area  of  Europe, 
excluding  Russia. 

1  Owing  to  the  varied  character  of  its 
soil  and  climate,  its  resources  of  raw 
materials,  its  possession  of  vast  sup- 
plies of  cheap  fuel, — coal  oil  and  gas 
— its  tremendous  potentialities  of  hyro- 
electric  power  and  its  excellent  trans- 
portation facilities.  West  Virginia  offers 
innumerable  opportunities  to  the  Na- 
tional manufacturer  for  the  sale  of  his 
merchandise. 

IfWest  Virginia  daily  newspapers  bring 
the  advertiser  and  consumer  together, 
the  result  of  which  is  "consumer  de- 
mand." These  daily  newspapers  do 
the  work  for  you. 
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"KNIFING"  NEVER  PAYS 


National   Advertiser   Glee*  Sound  Ad- 
to  Six-Point  League 

The  space  buyer  wants  concrete  infor- 
mation ami  is  no«  interred  in  what 
newspaper  publishers  lliink  atmut  their 
competitors,  according  to  A.  H.  Deute, 
general  salts  manager  o{  the  Horden 
Sale*  Company,  whu  spoke  at  the 
monthly  luncheon  of  the  Six  Point 
Learnt.  March  15,  on  "Newspaper  Co- 
operation from  the  Standpoint  of  the 
Space  taper" 

Mr.  Dcute  told  of  several  instances, 
illustrahng  his  point.  In  one  town,  he 
was  advertising;  his  products  in  a  cer- 
tain newspaper,  when  its  competitor 
came  to  him  and  told  him  that  the  rival 
paper  was  no  good.  He  gave  numerous 
reasons  why  he  should  use  his  paper 
instead.  This  Mr.  Deute  did.  The  pub- 
lisher who  had  lost  the  advertising  im- 
mediately came  hack  with  his  argument, 
and.  ns  a  result,  the  advertiser  decided 
he  could  gel  along  very  nicely  without 
either  newspaper  in  that  particular  town. 

In  Tulsa.  Okla..  a  publisher  wrote 
to  Mr.  Dcute's  company,  telling  just 
what  service  his  newspaper  could  give. 
So  impressive  were  the  letters,  that  they 
gave  the  paper  some  advertising.  In 
the  meantime,  the  representative  of  Mr. 
Dcute's  company  in  Tulsa  wrote  that 
this  sapgf  was  the  smallest  in  the  town. 
The  company  used  it  just  the  same, 
and  in  a  few  days  the  newspaper  pub- 
lisher, himself  wrote,  saying  that  he  did 
not  think  his  paper  was  large  enough  to 
handle  all  of  the  advertising  and  sug- 
gesting that  another  newspaper  in  the 
same  town  be  used.  His  advice  was 
complied    with,    and    both    papers  got 


crated  by  hydro  electric  power.  It  has  a 
capacity  of  twenty  tons  of  pulp  a  day, 
with  power  resources  available  for  in- 
creasing the  output  to  250  tons.  The 
samples  rcceiveil  here  arc  spruce  pulp, 
but  hemlock  also  will  lie  ground  in  quan- 
tities for  newsprint  purposes,  officials 
said,  Later  it  is  planned  to  enlarge  the 
mill  so  as  to  make  paper. 

Forest  service  officials  said  that  an 
area  of  the  Tongas*  natiunal  furcst  con- 
taining 2.000,000,000  feet  of  pulp  making 
timber  would  lie  placed  on  the  market 
soon  in  response  to  inquiries  from  pros- 
pective paper  manufacturers. 

Estend  Cable  Modus  Vinodi 

WaSMIXCTun. — A  continuation  of  the 
modus  vivendi.  which  has  governesl  the 
International  Communications  Confer- 
ence in  its  consideration  of  the  division 
of  former  German  cables,  was  decided 
upon  March  15  at  a  meeting  of  the 
delegates  of  the  live  alltesl  anil  associ- 
ated powers  when  the  agreement  was 
due  to  expire  by  limitation.  In  extend- 
ing it  no  fixed  date  was  set  for  its  ex- 
piration. The  delegates  merely  con- 
tented themselves  with  an  informal  en- 
gagement to  continue  the  provisional 
understanding  by  which  the  conference 
had  operated.  It  is  expected  that  an- 
olher  meeting  of  the  delegates  will  he 
called  early  next  week. 


PORTLAND  ENACTS  AD  LAW 


Mr.  Dcute  thinks  publishers  of  news- 
papers should  try  this  plan,  rather  than 
"kr.ifing"  competitors,  which,  he  says, 
is  constantly  the  case. 

About  ninety  mcmliers  of  the  League 


FIRST  ALASICAN  WOOD  PULP 


t  Receives  First  Samples  of 


<st*t<ii  io  Eoitot  a 

Washington.— Alaska  is  now  manu- 
facturing wood  pulp.  The  Department 
of  Agriculture  announced  March  13  the 
receipt  of  samples  of  the  first  run  of  a 
new  mill  established  near  Juneau,  in  the 
Tungass  national  forest.  Forest  service 
officials,  after  examining  the  samples, 
said  that  the  establishment  uf  the  mill 
marked  another  milestone  of  progress  in 
pulp  production  for  the  newsprint  In- 
dustry. 

The  mill  near  Juneau  is  the  first  to  be 
established  in  the  territory,  and  is  op- 
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Features 


Th.  World'. 


New  York 


City  Supplements  Oregon  Statute,  Re- 
quiring License  for  Poster  Men 

(5>».wi  is  Kuiiiss  a  PciuiKis) 
PnnTLSNii.  Ore  -Oregon's  state  law 
against  fraudulent  advertising  is  now- 
supplemented  in  Portland  by  a  municipal 
ordinance  of  the  same  general  tenure. 
The  ordinance  has  tieen  passed  by  unani- 
mous vote  of  the  council  at  the  request 
of  the  Better  Business  Hureau  of  the  Ad 
Club  and  with  the  approval  of  the  news- 
papers, 

The  ordinance  contains  iron  clad  pro- 
visions against  untrue,  deceptive  or 
misleading  statements  in  advertising, 
whether  printed  in  newspapers  or  circu- 
lars or  on  billboards.  It  also  provides  that 
all  second-hand,  blemished  and  defect- 
ive articles  shall  be  marked  as  seconds 
and  advertised  as  seconds. 

The  ordinance  further  makes  it  ob- 
ligatory for  each  person  engaged  in  the 
placing  of  advertising  matter  to  wear  a 
numliered  metallic  badge  designating 
such  person  a  licensed  distributor  or 
bill-poster. 

No  person,  firm  or  corporation  will 
be  permitted  to  post  or  distribute  any 
advertising  matter  without  obtaining  a 
license.  Goods  manufactured  in  Oregon, 
however,  arc  exempt  from  this  provision. 


semblyman  Belts  and  representatives  of 
advertising  interests  appeared  in  sup- 
port of  the  measure.  Henry  W.  Kil- 
iccn  of  Buffalo  was  the  only  objector 
Richard  H.  Let  counsel  for  die  Asso- 
ciates! Advertising  Clubs  of  the  World, 
cliaractcrizcd  unscrupulous  and  fraudu- 
lent advertising  as  a  menace  to  the 
advancement  of  the 


J  R. 

Ottawa.  Out.— Action  has  been  in- 
stituted by  the  Attorney-General  of 
Ontario  against  the  John  R.  Booth 
firm,  which  is  accused  of  having  cut 
timber  estimated  at  two  million  feet  on 
the  Boncherre  river  limits  of  the 
Golden  l-ake  Lumlscr  Company.  Dam- 
ages to  the  extent  of  $40000  are  sought. 
The  defence  is  that  rights  to  cut  this 
timber  were  properly  obtained. 


Fined  $31.15  For  Stealing  Papers 

Du  ATt:a,  III  — A  crusade  by  the  De- 
catur Review  against  persons  stealing 
copies  of  the  Review  from  porches  re- 
sulted in  the  arrest  this  week  of  Henry 
Wonders  who  pleaded  guilty  to  malicious 
mischief  and  was  fined  $31.15-  Wonders 
said  he  took  the  paper  because  he  was 
out  of  work  and  was  looking  at  the 
want  ad  section  in  hopes  of  finding  a 
job. 


The 
Pittsburgh 
Post 

has  the  second 
largest  morn- 
ing and  Sunday 
in  Pittsburgh. 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years'  experience  recently  stated 
that  his  record*  show  that  for 
Use  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspaper*. 

Wertern    RtprcsentatiT*,   J.    S.  Lots, 
First  Nat'l  Bank   Blda,   Chicago,  III. 
EsMern  Rrpresrmstrrr.  Use  A.  Carroll. 
Tribune  Bids;..  New  York,  N.  T. 


FIRST 


In  19M  The  New  York  Tie*,  published 
2S.*4l.iVS  sgsle  line  f,l  .idvrtliilltg-  - 
S.JU.m  lines  laorr  llun  IB)  other 
New  Ynrk  n«ws|i»|»r 

ltlllitrt.il  of  cnlnmn,  »rtc  ..lltitttj 
because  of  the  lack  of  space  or  declined 
»■  ..bjertinnshle  under  the  crnsur.hiri 
die.  „l    The  - 


The  New  York  Times 

"Ail  Ik  N«ws  Tim's  Fit  to  Prist" 


World  Wide 

ADVERTISING  CORPORATION 

Advertising  Counsel 

One  West  34th  St.,  New  York 
Telsekoass  Fltiroy  |  sjTl 


OF  THE  SHAFFER  GROUP 


The  Indlsnspolia  Star.  Th.  Meacts 
Stsr  nnd  The  T»rre  Hauls  Slsr  com 
post  Ta»  Stsr  Ls««si»  of  Indians 
The  Stsr  Lrsgur  of  Indians  ror.hm 
the  msilmum  buying  povrer  of 
Indians  at  minimum  cost,  every  morn- 
ing; of  the  year. 

THE 

STAR  LEAGUE  OF 
INDIANA 

Thoroughly  Cover*  Indian** 
OF  NEWSPAPERS 


Hawaii   Demands  Translation* 

Ho.voi.iiLU,  H.  I. — Translations  of  all 
matter  published  in  a  foreign  language 
with  the  exception  of  bona  lisle  adver- 
tisements would  have  lo  lie  filed  with 
the  Territorial  Secretary  of  State  ac- 
cording to  lerms  of  a  bill  introduced  in 
the  Territorial  Senate  at  the  instance  of 
[lie  American  Legion,  V.  Soga.  editor 
nf  the  N'ippu  Jifi  largest  Japanese  news- 
paper published  in  Hawaii,  said  that  the 
lull  would  put  Japanese  newspaper*  here 
out  of  ltisinrss,  owing  to  the  expense 
that  would  Ik-  entailed  in  providinE 
translations. 


Truthful  Ad  Bill 

Albany.  N.  Y.— A  bill  the  aim  of 
which,  the  introducer,  Assemblyman 
Berts,  said,  wan  "truth  in  adverti'ing," 
and  support  for  which  should  he  given 
in  behalf  of  "honesty  in  business,"  was 
the  suhjeel  nf  a  hearing  bv  the  Assem- 
bly Codes  Committee  March  15.  As- 


Nravr.T  rrwtj  pera-nfi  in  Richmond  reads 

NEWS-LEADER 

The  N*era-Las»«***  cfrcetstioe  in 
Richmond  it  greater  thaa  that  of  all  the 
stWf  Rkamoed 

Tee  Niw*  Last 
1 1!  i.i  la  greater  than  any  < 
newspaper. 

Hie  sworn  atstssnenta  of  <he  Richmond 
papers  allow  ihe  Si.i-1.umi  haa  a 
daily  cfrcelalion  ia  Richmond  which  u 
more  thaa  three  liases  greater  than  ns 
n.srrst  competitor. 

Forelcn  represefitstiTes 
Th.  KeUy-Smiih  Co..    Chic**?,  ID. 
Msrbrlil*-e  Building       Kslly^mrth  Co 
B'wsy  si  Hth  St.         Lytton  Building. 
Nr.  York  City 

J.  B.  K.oufL.  Candler  Btdg..  A  lis.  Is.  C* 


FIRST 

in  buying  power 

.\rr.*-..LA*i  AaMuictcti  of  Adv#srr*s.»ijr  Amman 
credit*  «v«r*£«  tm toe  In  IrvlainapshU  Kadiua 
•aiili  lusjhM*  ruring  pD*»w  m  country.  Yo*o 

THE  INDIANAPOLIS 


NEWS 

ftr  Ji?ye»M  a  A'ewjp.ywr. 


Use 
Nr— -vi.*i>*n 
OB  A  I  Y.sr 


Fr.tJ  T.  Csnwtf.  .-fJvcitSrt 

/ *>s  A.  rjrrol!,  Me  y«*  I 
J.  £.  Lmn.  disss*  ~ 


THE  VALDOSTA, 
GA.,  TIMES 


.  ifcr  ouiy  daily 
oMcaU  And  Loi 
Alt  lie 


n*?w!t|isi|>rr  publistved  in 
r>d<?9  C9nnt,ckv 
irS  ibe-  {HipulstK-n  of  Va]r)ci»ta  i« 
ta  ]1,nm>,  its  bank  ijt*pn«i^  »nd  tt- 
•Kiurcei  »re  lar^rr  than  any  town  of  likr 
aizr  i>t  )>fg«T,   in  Grnnfia. 

Vmr  ifcr  DAILY  TIMES  and  cot«t  the 
ciljf  dind  aurruundibf  ricb  farming  irction- 
ln>n. 


Frost,  Landit  &  Kohn 


NEW  YORK 


THE 


NEW  YORK 
EVENING 
OURNAL 


J 


has  the  largest 
circulation  of 
any  daily  news- 
paper in  Amer- 


ica. 
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HPS  FOR  AD  MANAGERS 


J.  w 

rung  pUie.  New  York.  Again 

»,th  nc»|»pcra 
It,,..,   "Nrltto     vor.rt.  2. 


rvmg  place.  New 
■  urn. 

:    Jnk      F'-r.hr.v      fn-npany.      4(6  Fourth 

*i«nr,  New  York.  Placing  order,  with  aome 
Ntn  Yrttk  newspaper,  f .t r  Key.tone  In.taitt 
rood   Company..  Danbury,  Conn 

W.  H    R.nkm  fomp.„r,  104  S  Michigan 

avenue  Ckiragn,  Making  new-  cynrracr.  with 
nrw.paper.  l.ir  the  Haynr.  Automobile  Coin 
pany  Koknaun.  Ind  «rp.jn«.1  I,,  have  .ecured 
il.c  Inllowiag  mmnK.  ScbaefTer  Fountain 
»•«•  «'«.  lanr.villc,  Wig,  and  l.iglttol.ei  Co, 
NVa  Vork  i.  ity. 


A|.«t«,  il'i  V.'..hln.ton 

rted  will  later  place  order. 


William     H.     Nankin     Co,     10  M-diaon 

.-.vrnnc,  New  York.  Will  (dare  -n  eaten-ive 
I,*w<I,a|,rr  c*m^nt:n  (.>■  The  h\.mr  Mrtallir 
Bed  Company.  Rontr.  New  York. 

5.    Wald    Advertlelog    Agency,    61  Park 

Row.  Nrw  \uik.  IniCin*  -ttittlr  am)  .l.uMe 
column  adverhung  for  the  Willi*  1'ipe  Com- 
;g»n>  in  ti  iw  New  Vulk  j ml  <mt  >>f  town  new* 
paper*  Making  U|>  liwt  of  farm  unit  poultry 
fnr     Neuictiairr     "Kjrg    ajid  S*-« 


••reel, 
with  • 

em  Te.tile  Company,  "PnlljJiia  lliir  Net" 
th  •itnn, 

Frank  Seaman,  lac.  470  Fourth  avenue. 
New  Vtirk  Handling  The  advertising;  (or 
H.»rrt>,rd   r'ire  Insurance  Company,  Hartford, 

t'lmn, 

J.  Waltar  Thamp+oa  C«mi.ny,  242  Mad. 

».r  ,iunuf,  New  lor*.  Again  placing  .-rder* 
*.nh  newipoper*  in  v»noui  »etnui.»  lor  Jul'** 
K*Y*rr  &  Cav.  glove*.  4S  E,  l?tn  *treei.  New 
^  -irk 

McCutcheon  Certon  Service,  *«  We*t  Ran 

.((tlph  street,  Chicago.  Hu  secured  account  o( 
McOell..ii  Retrif rer.ituiK  Company.  A  tif-a*- 
I-il-iT  campaign  in  certain  district*  t«  ctmicm- 

plated 

Gardiner  *    Welti.   *02   Ruth   llrawl.  Chi 


paper*,  while  the  other  copy  wUI  be  addressed 
to  the  *hoe  and  leather  trade 

Jahm  L.  dough  Advertising  Agency,  Mer- 
chant-  Hank  Hide.  Indianaixdii  Putting  uut 
*  .prrjal  ncw*p*p<r  campaign  fi>r  the  Indiana 
Aawoslinn  .jf  f.ife  Vnder  writer  a. 

CI  a  ranee  B  Keaaaer  Cawaany,  Toledo. 
Oh*  I'U^.ng  account  ol  the  \*7ille>  L'micraU 
VulramfTT  C.mronj.  Riittle  Creek. 

Co  no  vet  -Mooitey  Company.  Hart.*  Trtlst 
IJIdg-,  I  liKugo  Handling  ilxiuuut  ^1  the  Der 
nelt  I'utato  I'tuJuxi*  ('^tiifan  v,  Chkagtx 
Newifsij^r  advertmiiK  wilt  liegm  shitrtlj  oil 
"Dernell  f  iuldeiK  flap'*  |k.U.I<j  ekipa. 

GMwiflach  Advartlalwf  Company.  Paoptaa 
(•xft  BIdg..  Chieoco,  H«nrf|lin(  adre r tinir-f  f nf 
ltar*h  A  I i. inline  Shoe  Company,  Milwaukee, 
Wia 

Maltaaoa-Fogarty -Jordan      Co,      1 40  N. 

lWarlmrn    *trret.    ChiMg-..      Handlitii    the  ad 
vetliain*  for  Mill*  ft  <.lbb  Corpr-mtion, 
Nr.  Vork  l  ily. 


Advart  I  ting  Company, 

nUt.  Hand 
Safety  Gala 


ink  'ItMg  . 


an»l    Nuwaj   Motor  Cotni-iiiy,  Ijnalog. 

Crandin  •  DorTaac*  -  Sttlltvaa.     1 » I  Fifth 

«vcitur.  New  N  ork.  Report*-!  1<>  he  oicpunng 
iiUt»fl  for  Mime  rotoff  ravarr  *dve  f  t  i»ntg  f  gg 
Vi'tre  No*t  Garment  <  utH.(t*ny,  negliger*,  St. 
I*** 

Cro«*|««f    Company,    )U    Tilth  avenue 

New  Y-,rk  I'liOng  unlet*  U.f  eight  U.KIrT>.m-*J 
inwrtKHU  with  i<eatpufa*ra  tor  Cuoaolldalrd 
*  'n-ir  r.,tn;ony  YAH  Ktid  *«niuc  *nJ  «l«l 
M  New  York. 

Craanlaaf  Company,  4  1  Mt  Vernon  >-i«' 
Ihtalnn  Daring  advertising  for  Stedroan  I'ro 
do.-**  f '.-wnpanr.  "lUlJj  man"  golf  tote  and 
heel,  ami  Sudnwn  "Nat«ra1iied  Flooring**, 
S-.otfc  Brain  tree.  Mam 

Franco*  Holme*  Advert leing  Agency,  1120 

Van  Nuy*  Ruildinit.  Loa  Angrtr*  Re  (.unci 
prrnjirine  plana  f»>r  a  n?«-ipaf«rf  cainpiilgn 
for   Van   I-m.linch.im.   rannH   tuna  and  *«rd 

Philip  K«h*e  C*«*anyg  200  Fifth  avenue, 
Nrw  Vork,  Again  i/lacing  order*  with  nm 
iMiM-r*  for  Manakan  Moth  Paper  Cnsapany, 
^6  \>*ry  ttreet,  New  Vork. 

Lord  A  Tnamaa,  Mailer*  Bid*.,  Chkjigo, 
III  ,\Rain  nukini  cntrnctl  aith  !.rw>|>j.»»' 
in  vannu*  tection*  for  Bauer  ft  Hla^k.  "Blue 
U,     Cora    Fleeter.'.    JS«X-    S„«*  Uearb^n 

alreet.  (an 


Sgdener-Van  Rip 

Merc 

line  account  for  the  Richmarxl 
Company.  Richmond,  Ind 

Crttchrield  A  Co..  Palace  Rldg .  Mlnna- 
apults  Hand  ling  account  ot  tbc  Fairmont  Gat 
hngine  ft  Railaay  Motor  Car  Ci^mpony.  F«r* 
n>:.nt.  Minn.  The  rampaign  will  run  in  rail 
road  pQl.l»catiftr»*  and  railroad  ranplayrvV 
oagannen  ibr'-ughnut  the  United  S'atrt  and 
Capada  a/ 

Brook-  Smith  A  French,  Kr«»g*  Bldg., 
Detroit.  Handling  adverttttng  for  thr  Sunny 
laine  Applunce*.  Inc  .  manufacturer*  <»f  wank- 
ing machine*  and  how-eholil  specialtvrs.  $\(Mb,- 
OHM  ha*  been  appropriated  for  the  preliminary 
campaign 

Dorland  Agency,  1  En»t  4i)th  street.  New 

Yof k.  Handling  account  for  the  Gould  Ap- 
pliance tympany  of  New  Vork, 

Walter  J.  Peter  ton  Company.  4)1  Michl- 
r*t>  Tt.  Bldg..  Gra:»il  Rnp-a-Ja  Platming  a  na- 
linnal  campaign  In  general  periiNlical*  Tor  the 
M^ftin  l.araeii  Co..  Kalamaiuo.  Mich.,  pro 
dweer  ol  Uubel  I>utte  furniture,  leather  and 
metal  iiolith  Starting  an  advertising  cam 
paigit  m  neoapapera  for  the  Toffan-Stifea  Co. 
..(  Gratid  Rapid*,  manufacturer  of  factory  bwilt 
building*. 

Chamber.  A   Wltwdl  Co  .  Old  South  Bldg  . 

Uoniton.  H*ndluig  advertising  f.-r  the  Merri- 
iiiml   Mlg.  Co..  Laaren«,  Man. 

Alfred  J,  S 13  bare  tain.  IS  Writ  Mth  street. 

New  V'irfc,  T>utc!ie^s  Maiiufovtut ing  Company. 
Ponghkrei.tte.    N     V,.    oiatkrt    »!_  "Dutcheat" 
Trnuser*  and 
placed  tig 
.igenry. 

Fmnhlln     P,     5b«snway     Company.  41) 

Wathingtnn  drrel.  Bowton  A  aerie,  nf  Ips- 
wich H"»ierv  .idverti*eme«t*  are  orderiii*;  into 
■boflt  60  M  the  leading  dailie.  of  New  Hnglaaxl 
and  New  Vork  state.  111,000  line,  to  lie  utrd 
during  1  «J Jl  and  fir*t  in*rrti*m  to  lie  nn  ^areh 
g?2.  .ind  conlmuin*  temi  weekly. 

Brook*.  Smith  A  French.  Inc.  Detroit. 
Sum  ol  $lih  000  lias  been  appropriated  and 
will  he  handled  by  this  agency  for  a  prelim 
tiuij  campaign  for  the  Snnny  I.ine  ApnJianee*. 
lag,,  of  Detroit,  a  new  nrm  handling  m-a*hing 
uiMchiuea  ami  other  K.ttsehold  *vectauiea. 

Aah     \  .  •  •  >   :t     Agancy,    2 1 4>  Market 

street.  Newark.  N  ).  Plating  order*  with 
new.panrr.  that  have  jwultty  section*  for  The 
Kerr  Chirkerie*.  Inr  ,   13d  l.ib-rty  atrcel.  New 

Barren  4\  Rkharde**.  i  .•    •  ■  .  BH*j .  Phllo- 

delphU.  and  19  West  44th  street,  Nrw  Vork. 


uicne*.   aiaiiutoviut  nig  i  <jmpany. 

N  V..  Ru.krt  i>l  "Duiche**'' 
**l>ntclie«*"  Kntckerhi'Oket  *  have 


_  Frank  Seaman,  lac,  4  70  Fourth  avenue. 
New  Yi>[k.  Placing  advrtti.irg  for  the 
Tb'.maa  Dalb,  <'un*|iauy,  maker  oT  children'* 
an>l     women'*    knit     uttderwrar,  Watrrtown, 

Ma» 

O'Conivell  -  Ingalla      AwTgrtlginf      Af gl»cr. 

Bi-^on-  Hamllittg  the  Inilnwing  arc-^lint,  The 
U  A.  Miller  Treeing  Ma^tmr  CHnuafr.  Cor. 
.1..  Il<de  Lgce  Cursnanr.  .'nitcl  Ij.i  ronijati). 
and  Hunt.  Mnuutailta  The  re,lauran(  ad 
Venning  will  avpear  in  New   En.land  nc«-»- 


N.  Y. 

DAILY  ARGUS 

cvric*  more  display  *d- 
vertuing  than  any  other 
newspaper  in 
County. 
Thi.  m  «« 
merit  of  its  power  that  the 
advertiser  should  Iteed,  H 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foreign  Reprwsoatative 

1 7 1  MauUggw  At..     NEW  YORK 


THE  SUNDAY  NEWS 

Iradg  the  other  Detroit  San- 
<Ut  pgprr  in  city  circnU- 
lion  by  69,000;  in  U*»l  trad- 
ing territnry  rirculation  by 
80.000  and  in  I 


by  61.000. 


LOS  ANGELES 


Evl 


Government  Circulation  Statement 
Apr  it    1,  1020 

134,686 

The  Giant  of  the 
We*t 


.ing  newspaper  contract*  for  Auto 
on  Company,  Ardniore,  Pa. 

Blachmnn  Caw*na.ny,  lib  W**t  42nd  at  teat. 

New  Vork.  Placing  l  a  ?  time  ofder*  with 
urwnpai'er.  in  %aru>u.  aeelnwia  for  Alfred  H. 
Smith  i'u  ,  **Dirr  Klaa"  perfume.  15  \Vt»l  J4th 
•Ireet,  Nrw  \oik  City.  Placing  ..tdera  with 
~,mr  new.i»*per.  lor  Bntlefick  PuWuhing 
Company,  Uabion  pattern.  Spring  atieet.  New 
Vork. 

Cowem  Cnmpany,  10  Union  aquara,  New 
Ynrk  Will  thortly  plare  order*  with  new* 
paper,  f^r  Lnrillard  Toh-icrn  Cnenpany,  "Heeeh- 
nut  Tobacco",  ll'i  West  4tith  strrrt.  New 
York. 

Enrta  Wnaey  A  Co  .  1ft  Ln*t  Waahlngton 

""rag*.  Placing  otdrrt  with  a  lew 
in  selected  *ectn.n.  1,-r  Surk  Roll 
Co..  "Toman"  metal.  Canaon,  Ohio 
FndaraJ  Advert  lain*  Agoncy.  h  East  39th 
alreet.  New  Vork.  l'U-.-iii«  .tfder*  with  new. 
Lapei*  in  aeler'ed  *ev*ti.>n*  f:.r  I>  F  Sirhrr 
ft  Co,  "Dove**  utidrrmualui.,  45  Wevt  Jl*t 
Mreei.  New  Ywfh- 

Cardner      Advertiglng      Company.  U27 

[<****1  sireel.  St  La  Ha,  arid  25  E***t  26th 
street.  New  York.  Again  making  contract* 
with  nearspapers  for  r'ownes  Bros,  ft  Co.. 
"Fc»nne*  tjlove*",   1 1 y  Writ  40th  *treet.  New 

York. 

Capwhart -Carey  Coepoenlion,  Tunoo  Bid*,, 

New  York.  Mabing  S.nOA-line  rnnlract*  for 
VeeroLik 

William  H,   Ranki*  Company.    Ift4  South 

Mirhigan  avenue,  Chicago.  Making  S.OOO  line 
e^ntrju-ts  for  Wilton  ft  l^mpjnj. 

Procter    A    ColUef    Company,  Coenmarcial 

Trtbuiir  Bldg.,  CitiL-innall,  Making  U.ilOO-hue 
contract*  for  l*hdip  Carey  (V-mpuuny. 

Svewiiy   A  Jaanaa   Company,    1021  F,a*t 

!  3th  irtrrrt.  Cleveland.  Making  10.000  line 
yearly  ronlrari*  with  new. paper*  ior  Jordan 
Motor  Car  Cirnpar:  y 

Lord  A  Thome*.  Mnlter*  Bldg  ,  Chicagiv 
Handling  advertfgjpjg  f/*r  JifTy  Dewrrt  <*«m- 
l*any. 

i>r  r-r c  .1  in  n  ■  Cunningham,      Frwo  Press 

tiblR  ,  Dettoit  Maktna;  I.iWi  line  tontraet* 
t  *t  the  Detroit  Stuve  Work*-  * 

F.r-in,  Waaey  A  Co..  Ill  E-o*t  Waahington 

at  reel,  rhirago.  Making  3.000  line  contract* 
•with  newspaper*  icr  the  Fayette  Motors 
Company.  Making  IV.OOO-line  contract*  with 
the  Oakland  Motor  Car  Coan.iany. 

Philip  Rltter  Compnny,  Iftl  Madiaon 
avenue.  New  York.  I'Luming  an  rapciimrutal 
campaign  in  typical  citle*  lor  "Vanhaue" 
cuticle  remover  and  nail  p-:4l*b,  manulactuicd 
by  the  Postelt  Product*  Cotiifuny.  Hajidliiiu 
ailvrrtiiing  for  Janatcn   Piau..  Coiupany. 


Boston  Globe  and 
Pittsburgh  Sun 

hnv*  wired  Osc.r  ord«ra  for 

Lessons  in  Baseball 

th.  new  Sporting  Peg-  Fa.tur. 


The  International  Syndicate 

BALTIMORE,  MD. 


Th.  amalga 
prograa.lv. 
New  York 


THE  DAY 


THE  WARHEIT 

■•dig  th.  n 
.edlum  U,  U 


brl.ga  ioto  being  th.  muat  powerful 
ad,.rti..n,  medium  to  th.  J.wl.b  held 


Th. 


J.wigk  Daily 


"The  African  World" 
A 

"Cape-to-Cairo  Express" 

Publighed     ..cry     Saturday  ill 
London. 

SOLE   AGENTS  FOR  UNITED 
STATES 
Th.  W.rid  WU.  A<lvartlil>f 

Corp«rati.n 
M..  I  W«t  Thlrty-loanh  St. 

;  CITY 


Making  J 

or  J.  M- 


I  C_  IIJ7  Pin.  atr~.. 
l.dOOluie   ccntrac  -ilh 


i    Adv.rtM  . 

riiuago        Renewing  t.,„tr.<l. 
,et,  lor  Swift  4  to.,  t-hfcg*-. 

Btachaaan  Corapau,.  1 16  Waat  4lnd  atteet. 

New  Voik  Sending  out  510  line  c.„.y  ,u  tun 
3  nmea  ill  Sunday  liewapapcr.  tor  the  tienera; 

iT'M^r-^:'  '•uo<""'  -  

H.  E. 
Fourth  a>. 


run  twute  a  .e.k  troo  March 

kaTdaT 


(or  II 


„F.  J.  R.aa,  119  W.a>  40lh  atr~.t.  New 
\ork.  Making  S.DOIVIine  ronleacu  with  a  large 
llat  ol  t»..|«i*t,  lor  Fidelity  and  Dcno.it 
t-'utttfany,  Baltimore.  Md 

N.  W.  Ayer  A  So..  }W  CWlnut  alraat, 

I'!,  il  i'Ji  I;-  !n,i.  Sendrlur  out  40~mch  or«lrr«  to 
run  K  tirari.  and  4  Inch  order,  to  ran  12  lime, 
in  a  .elrrted  list  o(  new.cuiK-i.  for  J^inl  CoUrr 
Pablicity.  Sending  uut  4  Inrh  copy  in  run 
10  time,  and  74-lnch  copy  to  run  S  timra  for 
rhe  American  Sugar  Krhmng.  Company . 

Ma..engale    Ady.lli.in,    Agrnty  t.ndl.r 

Bldg.  Atranta  Maknu,  J.iWO  l,n»  eon.rac, 
with  V^eatern  l,e..|,.,K-r .  I„r  lurric  Brcy., 
Atlanta,  Ca. 


r/U  Fomily  In 

Over  $3,000.00 

In  Buffalo  th.  parcerilag.  of  fam- 
III..  with  Income,  over  $1,000  00  la 
Sla  Tlmaa  Crrat.r  than  tha  ...rag. 
lor  UnHad 

Ruff.lo  I  nS  New,  rw.cS..  ti 
p.,  rant  of  the  famllla.  with  IJ.0O0  00 
Income  or  over  It 
cant  of  tha  " 


Circulation  mIIi  in  New 
York  for  50  more 
Daily  and  100  ;  more 


New  York 


The 


Pittsburg  Press 


Uae  the  Largest 

CIRCUI.ATION 
IN  PITTSBURG 

MEMBER  A.  B.  C. 

Poralg.  AdvertleLog  Raf>iwaaatatlvaa 

rzri.^""-  ^orirTcKt 

New  York  Chkcgo 


"Pony" 
Teletype*  Service 


ReiiabilUr — Ouolily 


Service 

10th  floor,  World 
Nam  York 


}y  Google 


Editor   and    Publisher    for    March    19,  1921 


SELLS  THREE,  BUYS  ONE 


M.  J.  Ander.on  New  Editor  and  Man- 
Mar  of  SaLm  Time.  Regi.l.r 

iSfrnet  to  Editor  ft  PriLlSKS) 

Rosxoir.it.  Va.— The  Salem  (Va.) 
Times-Rrgister  Jun  hern  purchased  by 
Marvin  J.  Anderson,  who  on  January  1, 
sold  his  interest  in  the  Marina  (Va.) 
News,  the  Marion  (Va.)  Democrat  and 
the  Troudale  (Va.)  Grayson  Enterprise, 
to  Arthur  L.  Cox.  Returning  from 
overseas  service.  Mr.  Anderson  bought 
his  father's  paper,  the  Marion  Mews. 
Later  he  bought  his  opposition,  the  Mar- 
ion Democrat,  and  installed  a  contribut- 
ing editor  to  take  of  the  political  side. 
Then  he  ventured  into  Grayson  County 
•  Va  ),  and  started  the  Enterprise. 


W.  W.  McClung,  who  has  been  the 
majority  stockholder  of  the  Salem  (Va.) 
Times-Register,  wished  to  retire  and 
sold  the  property  to  Mr.  Anderson.  The 
new  proprietor  of  the  Times- Register 
has  a  linotype  machine  on  the  way  and 
is  planning  other  improvements  to  the 
already  modern  plant. 


New  Equipment  at  La  Port* 

La  Po«te.  Ind.— The  Herald  ha«  pur- 
chased a  16-page  Goss  printing  press, 
which  is  now  in  operation.  The  make- 
up now  is  eight  columns  wide,  I.'  ,  ems 
to  a  column,  with  columns  20  inches  long. 
The  Herald  has  also  added  another  lin- 
otype. 


some  months  ago.  Attorney.  Charles  L 
Smidlry  has  hern  authorized  to  sell  the 
property,  and  if  no  offer  greater  than 
the  amount  of  the  debt  is  received,  to 
execute  a  deed  of  the  property  in  favor 
of  the  claimants  for  the  amount  of  the 


.M.m.ms,  Mass.— A  new  newspaper 
will  be  published  here  about  March  25 
under  ihe  name  of  the  Telegram.  The 
capital  stock  of  the  concern  is  $100,000. 
The  incorporators  are:  Edward  T. 
Glynn  of  Medford  and  John  A  Mc- 
Gowan  of  Cambridge,  two  newspaper- 
men, formerly  employed  in  Boston,  and 
Frank  E.  Viano,  Somerville. 


To  For.cloa*  Nat 

New  LtMWM,  Conn.  —  Foreclosure 
proceedings  have  In-en  granted  by  Judge 
John  W.  Banks  in  the  Superior  Court 
against  the  Telegraph  Publishing  Com- 
pany, in  favor  of  the  estate  of  Morton 
F.  Plant.  Tile  mortgage  debt  is  $20,466. 
Publication  o(  the  Telegraph,  a  daily 
corning    newspaper,    was  suspended 


Third  I 

Ma.vhatt.sn.  Kan.— The  Daily  I 
icle  is  the  name  of  a 
newspaper  with  H.  H.  ("Harve")  Par- 
sons, formerly  of  the  Topeka  Capital  as 
editor.  This  gives  Manhattan  three 
daily  papers,  in  addition  to  three  week- 
lies and  a  college  semi-weekly.  Mr 
Parsons  leased  the  Chronicle  from  F.  D. 
Lamb,  as  a  semi-weekly  and  converted 
it  into  a  morning  edition. 


SUPPLIES   and  EQUIPMENT 


FOR 


NEWSPAPER 


MAKING 


FOR  SALE 


a*  6c 


FOR  SALE 


Outfitters 

Priming  Plants  and  Business  bought  and  sold 
Araerican  Trpefoanderi'  products,  printers  and 
l,oo«bits,l»Ts  machinery  of  every  aetxriplvpn 
Conner.  F.ndler  ft  Co..  *»  Beeaman  St,  New 

Yurie  City. 


years 
bli.her 


For  Sala 

KiHliip.iB*  Co*.,  straight  line,  web  perfecting 
Mrss  with,  romplrtc  stereotyping  equipment. 
Firs*  claw  condition  Cheap  for  quick  sale. 
The  Herald.  U  Porte.  Indiana. 

For  Salt 

Potter  rotary  nrwipaprr  printing  prrss,  cons 
tderc:  prints  4  to  16  pages;  color  attainment 
(or  lour  page*.  Addrvta:  The  Daily  News. 
('umhrrUrid,  JJJ. 


Far  Sala 

Duplex  Tubular  Plate  Prate,  only  tsro 
old;  an  anuswal  opportunity  for  the jmb 
-h<.  nrr.li  .1  prr».i  faster  than  Ms  Flat  Bed; 
prints  4,  6  and  8  pages,  half  «r  quarter  page 
(old  and  aa  field  develops  additional  printing 
units  can  be  added. 

4,  6  and  8- pace  Duplex  Press;  this  it  an  Angle 
IUr  Flat  l£e<j  Machine  in  nne  running  condi- 


Gosa  Comet  4,  6  and  R 
chine  has  printed 
and  nJwa; 
Able.  Jul 
keet*ie.  N.  Y. 

tor  Sal. 


h»a  printed  tUdy  all  eircitUtiua 


e  press,  this  ma 


Journal  Company,  Akron.  Ohio. 


For  Sals 

One  William  Lloyde  cirnilniialiun  uw  and 
trinsmer.  No.  42,  *tth  I  y,  h.p  D.C  motor, 
connected;  sice  of  saw  table  22«26;  sixe  of 
trimmer  table  13x18.  Our  Williams  Unydr 
Darnel*  planer.  No.  42.  with  2  h  p.  D.C.  mutor. 


Crass  Toaiet  Press,  splendid  condition.  Coo 
tnltriannrr,  throws  it  on  the  [market  for  s-r.tlUU. 
»»n  Imsrd  cars.  Includes  rncnor.  fall  set  caite*. 
helling,  etc  Half  and  quarter  fold  Good 
Model*  and  Model  14  linotype:  cs 
cqaitmeal:  rnach  tyne  for  both  job 
Addre»  Martinalmrc  Joarnsl. 


■strg,  W.  Va 


FOR  SAIJ! 

Tsro  curve  plate  casting  boxes, 
rocker  type,  will  cats  7  column  21  inch 


One  three  platen 


lor. 

One  matrix  roller,  sritii  motor. 

All  in  first  class  shape  (Goss  Print- 
ing Preta  Company  equipment  I.  Used 
•even  years,  displaced  by  moving.  First 
lair  offer  received  takes  them. 

Peoria  Star  Company 


FOR  SALE 

Two  four-deck 

Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  rollers,  motor*, 
etc.,  all  in  splendid  running  condition.  Presses  print  7 
20  inches  up  to  32  pages  with  one  set  of 


Complete  Stereotype  Equipment 

chases,  etc.,  of  corresponding  size  and  all  in  A-l 


Will  be  sold  reasonably, 
room  for  our  new  plant. 


delivery  to 


THE  DULUTH  HERALD 


DULUTH 


MINN. 


FOR  SALE 


Con  5lraight  Line  Quadruple  Four- 
Deck  Two-Pega  Wide  Preaa.  Prints 
4,  6,  t,  10,  12,  14  or  16  paga  papers  at 
24.000  per  hnur.  20.  24.  21  or  32  page 
panars  at  12.000  per  Sour,  folded  to 
naif  page  size.    Length  of  page  2l%*. 


This  Press  May  Suit  You. 

WAITER  SCOTT  4  COMPANY 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 

1 54  Nassau  St..  Tribun 
Smw  York  City 


NEWSPRINT 


Publisher*  by  placing  their  or* 
ders  with  ui  can  real  assured  of 
satisfaction  in  quality,  shipments 
aa  promised  at  prica*  that  war- 
rant our  baing  favored  with  the 


Bafor*  contracting  ASK 

J.&J.  SCOn,  Ltd. 

Pulp  a  Papa* 

33  ff.  42nd  St.,    New  Ysrk  Clj 


For  Prompt  Service 

TYPE 
Printers'Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  House*  corvtrUtntly  located 

"American  Type  the  Best  in  An,  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

boston 
New  York 
Philadelphia 
Bs.lt.moTC 


Hoe  Straight  Line  Quad  Newspaper  Press 

Tno  dec*.  I  oar  |d.itrs  nM*  with  color  deck  <not  ohnwa  Ig  coil;  length  ol  aagg 
2J  j  *  inchrs.  Ktrti  en  I  tj  ton,  \S  rrtta.  or  eight  ■cirlunin,  \2' i  rm».  with  com  j 'let? 
«4ereo«r)iing  Mjoipmrtu  ;  all  in  fine  c.-nd.liitn;  imsncdntc  delissrjr;  paper  sasprndrd  , 

BAKER  SALES  COMPANY 

200  Fifth  As-mus.  New  York  City 


Digitized  by  LiOOg 


e 
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Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 

'It,  A  WORD  for  WvftU— n«  um4*r  tbi. 

cUaiincfttlon.  C.h  with  Mdar.  Fo-r 
■hot*  u»«apl»]r*d  on«  tnMrlion  not  to 

*mc*W  BO  wards)  FREE. 

A4vartl*la#  ar  C—> r*i  M  »  - ■  r  ■•  • 

Trm-.rl.  fi|x:irrrf.:  rsrrutivr,  ten  yrxr*  iA 
*9C<*m*tn\  adm*ni»1r*tiiin;  umvrrnttv  traminc; 
married;  J6  ynt*  oW;  cnt»x  and  layout  .if* 
cully ;  at  advert  inin.f  anil  gcn*rral  nwinagrr 
muled  tiuainra*  in  lait  three  yearn,  in  fare  i>. 
..i .cleat  compvttliiin,  kept  crt»t  of  Mviwftfaa 
he.<»w  avrrmcr;  wu«M  omiidrr  |Ki«itiun  wiib 
p»ai»er  iif  '6.1.00  cirmLxlion ;  now  emjiUyr.. 
AJdrcw  Bo«  C-931,  Ore  Eliwi  ft  Pun  .mm  • 

■t  to 


Or  job  Kllinf  advertuliig  where  it 
to  work  into  an  executive  (million 
.U.N    r  f  i*,;,.;*,.      I    im    2J.  Ha, 


where  it  u  fuuib&e 
i  a  Mailt 
been  in 

newipa]>er  game  far  two  NBBa.  Have  liad 
rx^ertenct  both  u  copy  writing  and  leiUiig. 
College  graduate,  npw  selling  advertising  on 
paper  of  ilOO.OUO  circulation.  Willtug  to  start 
at  moderate  salary  where  there  is  an  oe-por- 
tainity  Cor  advancement.  Boa  CW7,  tare 
Editob  A  PvatianKa. 


take  I  uD  charge 

ends;  can  ».:..:*.  interested  partwa  by  refer- 
ence to  preaent  etn players  M  well  ai  fernaer 
employer!;  would  reaisire  JO  dar*  or  more  1o 
make  change;  t tilth  La  eacelUnt,  Address 
Boa  CM6,  Care  Enitos  A  Pitiitm.  

All  H«m»d  N«vis«HnMB 

Wants  isn mediate  ernployaneni  with  alteration 
dairy,  south  of  Boston  preferred:  American,  .!•., 
married ;  a  bustler ;  experienced  advertising 
salesman,  who  can  lay  out  and  write  copy; 
editorially,  can  write  features,  cover  i|e»k  or 
street;  for  fall  particulars,  hiarheM  rrlrrencsv, 
etc.,  wire  or  write  BB,  114  (*eail 


jimmmrnt   rwwipaper  in 


wtm  cm 
pdsilt'in  with  a 
'     r,    New  Kng 

s  and  ttkjsrj 
tea   &  Pia- 


Editorial  Esacatfva 

Enperwnced  executive  In  editorial  drparttnent 
deaires  change  about  May  I.  for  personal 
reasons.  Knows  m«c  bin  leal  department  well; 
understands  business  end  also.  Ha*  MM** 
strafed  both  personal  afaiiiy  and  leadership 
Hard,  steady  worker,  IS  years  experience; 
good  organiser;  strong  writer;  plemy  of  initia- 
tive. Stong  references.  Corresi-ondence  con- 
tVlmtial,  High  priced  and  worth  It.  Ad>Jre»< 
R*is  (.•tWfl,  care  Eutrns  A  Pcblisiiks. 


;  capable  writer  ami  pub 
licity  mar;  36:  offers  them;  reliable,  htttst- 
aible.  tactful,  honest,  hard  and  fa»t  worker; 
no  flaws  in  record;  now  nunatfinx  rJiinr  at 
guod  pajr — and  worth  it:  good  iruoni  (<ir 
< hawing;  might  invest;  give  particulars  B>.x 
C  917,  Care  Eotma  tt  Pvausnta. 

Roaoo-rch  Editor 

Assistant  to  executive;  reviewer:  y<wmg  w^man 
formerly  editor  of  weekly  inf uf nuit-.ti  wrv.ee 
publication  available  in  New  York  March  2M 
Address  Box  C9M.  Care  Eoirns  &  PshsUim 


Reporter  wuts  position  with  Daily.  Morning 
cr  Evening.  Ua  cfly  at  about  75  000.  Graduate 
journaJiam.  and  now  with  evening 
smal'  city.    Cmm  furniah  best  of  refer- 
Addres,  Bos  C  862. 


of  _ 

paper  In  smai'  city.  - 
ences.    Available  May  1. 
Car*  Esitm  A  Putusuaa. 


SITUATIONS  WANTED 


StiuBtd  Advertising  Maatagss- Wrltar 

Drsircs  change;  am  now,  and  have  been  tot 
•unvr  tune,  adverlmtts:  oaxiiager  mid  sulstant 
htMicir*k  manager  .it  live  daiiy  in  the  South; 
liuntina  condition*,  tau-ed  hy  the  luw  price  ol 
ei>Unn,  air  auch  that  1  *m  forced  to  make  a 
change,  am  a  Uiniiiughly  aeuAulird,  d<-pendable 
■nan  ocrking  cunticclioti  where  a  teal  wurkuian 
uill  he  aaaured  peroitUierl  puaitluii.  Address 
Boa  i:.916.  t'«e!  Km  TO*  It  PuaLlSMlS- 


Plac*  fa  th*  Sout hwsst 

is  an  cpciuttg  for  a  capable,  healthy,  energetic 
newspaperman  who  will  be  at  liberty  to  accept 
a  petition  after  May  I.  Qualified  by  eapen 
enCC  lo  handle  any  news  room  or  editorial 
desk,  any  assignment  reporting;  can  lisrniah 
highest  relerencea  from  previous  and  present 
erutlu>et»;  any  torresijoriderice  will  be  treated 
CMiihdentiaJly.    Address  Bus  CSHS,  Care  Eo- 


W.wtad 

Editorial  connection  wanted  by  writ  trad,  man 
of  exceptional  education,  Back  ground  ol  luur 
years  teaching,  six  years  social  work  rci|ai>iug 
rap*d  writing  of  everything  from  leaflets  to 
book.    Address  Box  C  *«  care  Eoima  A  Pta 


•  tin 


Yoking  Ma.n 

Young    man,   college  edc 
editorial  eaperirnce  on  metroiHilii 
three  yrar»  «<cretary  to  MrmUer 
wants  editorial  or  executive 
pttrtuaily  for  advancement.  Ai 
Car*  Ktoitua  A  Ptausyaa. 


HELP  WANTED 


6c 


A    WORD  for 


du.irie.Uon.  t..b 


CiriiU.tl*B 

(till  ftuta 


Bu.iB...  or  Conorol  Muuftr 

poblr,  thoroughly  rxoen.ncil  ntull  pro(Jvr< 
oil  round  ucw.papcr  man,  ofo-rcMlTt.  good 
c.ecufive,  one  who  understand,  buiirteto.  »d- 
vrrtiiins.  circuiotiua,  ond  mechanicol  detail 
tborouvhly  of  both  .nut]  oud  ractrotmliUn  dotl- 
ir».  deiirr,  puirtion  o»  Gcnerol  M.naatr  or 
Borinei,  Vtiniger  ol  real  live  iLiilr.  Be.t  o( 
ref.Trnee.  Now  employed.  Adder,.  Bos 
C-mi.  rare  Ebitoi  t  PuoLiinii.   _ 

ClreuloUoa  Ha.M«  or  A..l.t.»t 

Hove  h*d  19  year.'  experience  in  the  rtlCgftl 
linn  dr|isrtrarut  of  v.iriun.  iirw.pauei.  and 
anilrriitond  the  different  ..Menu,  routine,  de- 
tails and  promotion  work;  at  present  employed 
uii  newa|iaper  with  circulation  ol  SO.OOn;  I  xjo 
JO  yenri  nf  age;  eon  (five  the  be.l  u[  reference, 
and  report  f,>r  dtrly  on  jhort  iiotKe.  Addrest 
from.:,!...  (44  W   ftnckt  rirnlje,  Luuiwille.  Ky 

Cbrculotsoa  Moufir 

Hose  had  espenence.  can  furnish  lieat  ol  relrr- 
enc-e.;  at  prrsrnt  unemployed  on  account  »4 
ctuirk  sale  of  newspaper;  thoroughly  fasnliat 
all  lines  of  circulation;  dc-vclupn — ■ 
i  and  carrier*,  city  and  cot 

.    ...per  .fine    IO    f,    U  work 

,  of  every  description-  Addiea.  Bn* 
f  ylj.  Care  EjlTng  *  rt-auittaa. 

Circulation  Manager 

Circulation  raanager  desire,  permanent  eon- 
v.i-h.  live  daily;"'  eJtperleneed  m  di- 
all  pbaMS  of  circulation;  piixmnliun  a 
.peeially.  Dog  C919.  Cite  Km  To  a  k  Peg 
Llgagoaa,   

Advertising  Solicitor 

One   who  can  dote 
write   general  copy,  A 


C_  A  WORD  for 
oc  cUoolJicotlou. 


tlir  Uctri.ti  Jiiuniavt.  ami  M.  B.  Walker. 
Iiirmcrly  of  dranil  Kajiiils,  Mich.,  anil 
Winnipeg,  copy  readers ;  Allan  S.  Raj- 
monil,  inrmiTiy  u(  the  New  Vufk  Sun. 
and  A   I-',  Mtinrne,  rewrite 

H.  <-'.  Walker,  formerly  of  New 
York,  is  sports  r<lit"r.  I  Mltrrs  of  tht' 
organiration  arc:  K.  11.  IVlhamus, 
formerly  aasislant  city  editor  of  the 
I  hicano  Journal;  K.  J.  Camptvell,  for- 
merly of  the  Washington  bureau  of  In- 
ternational News  Service;  Peter  Fagan, 
former  legislative  correspondent  for 
the  Detroit  News ;  lid.  Stephan,  plm- 
totjraphcr,  formerly  with  the  Iiitenia- 
tn.nal  News  Service  in  Chicago. 

Several  new  *taff  additions  arc:  Lee 
Stmts,  for  several  years  chief  editorial 
writer  of  the  Detroit  News  and  more 
recently  a  member  of  the  executive 
staff  of  the  Newspaper  Enterprise  As- 
sociation, at  editorial  and  feature 
writer;  Mrs.  Sara  Moore  Eastman 
(Sara  More),  widely  known  through 
her  work  for  thc~McChirc  and  Adams 
syndicates  and  as  European  corre- 
spondent for  the  New  York  Mail,  New- 
York  (.lobe  and  Detroit  News,  as  head 
of  the  women's  department  and  editor 
of  I  he  Detroit  Society  Times;  a 
women's  magaaine  in  tabloid  form  to  be 
issued  weekly  by  ihe  Times;  Forrest 
Davis,  formerly  editor-in-chief  of  the 
Evansville  (ItuL)  Journal,  as  dramatic 
and  music ;  ami  Fred  F.  Robinson,  of 
the  New    York  Sun  financial  staff,  as 


mt-nt;  at  preterit  employed  and  can  give  the 
eferencesj  wri  ' 


best  of 


feience..  write  fully  what  you  have 
111  r,.,  letter  and  il  piopoOUun  I.  tunable 
•  ill  looh  il  over.  Address  Bus  CHS.  Core 
hoiToa  a  Pegruttis. 

Buauaooo  Oppoctunrts- 

HuHine..  man  de.irct  to  Irate  city  or  country 

uxrz-'&sz  c,rr,i,.°sn  r'^xs. 


FEATURE  STORY  WRITERS 

C.  A  WORD  fwr  odfortLements  uadtr  tklg 

"**  rla.tlficatlon. 


SpMbal  Artklw 
Proosioient  Engineer 
laiulng,  instructive 

Ol     Engineering.     Ecvbiwiii,    iiwhuim  aiea- 

tiont,  Atsigrimenta  or  will  provide  own  sub- 
ject!. Addreat  Engineer,  e/o  Mr.  Cos,  Ruoen 
312.  10  Church  .treet.  »t«  York  City. 

Interviews,  Special  Stories,  h eatureo 

N*.  Y.  ncwipupet  men,  enjuruig  wide  acciuaint- 
a  nee  of  prorflilienl  people,  will  ubtaln  eacluane 
mterciew*;  write  riewty  articles  along  yi.ut 
.penal  lines;  tend  dally,  wrrkly  <n  mniitlily 
new.  letter;  trade  )uur:iat  letture.,  I  can 
weave  the  romance  Into  business  writing 
»  ■<<--  !»'  .     "e   N     ».    f.ewi   i   „!..  .-I 


REORGANIZATION 


P    in  a  FW  ° 

DtTKiiir.  Mirh._ Since  W  N.  Burk- 
hardt  took  charge  as  managing  etlitor  a 
few  months  ago,  the  Times  staff  has 
undergone  a  complete  chiinc.  It  now 
includes  R.  F.  Burkhardt.  formerly  of 
Chicago,  St.  I'aul  and  Winnipeg,  make- 
up editor;  II.  O.  Weitschat.  formerly 
city  editor  of  the  Detroit  Free  Press, 
new.  editor;  Leslie  Pigott.  formerly  of 
the  Chicago  Eyaminer  enpy  de«k,  tele- 
Itraph  editur;  Rex  F.  Glas'on.  formerly 
city  editor  of  the  Detroit  Journal,  rity 
editor;  Edward  Lovrday,  formerly  of 


Wanted  to  L*as« 

Wanted  to  lease  lor  twelve  inotiths,  with 
privilege  ol  buying,  a  iiewspaper  in  Southern 
territory  tuwn  ul  S.OOU  tu  iS.tHHI  uibabitanu; 
nu  objection  to  a  iuu  down  propoaitloii,  but 
the  Held  niu.t  be  good;  am  a  practical  man 
who  can  produce  retults,  not  a  visionary,  have 
had  long  experience  and  know  the  uewapapct 
businest  in  all  department t,  nut  a  inevhaiiie. 
hut  know  what  should  be  done  in  Ibis  deparl- 


Nearly    Least    Its   New  Prcgg 

New  BsnixntD.  Mass.— The  Vineyard 
Gaielle,  the  seventy  -  five  -  year  -  old 
weekly  of  the  island  of  Martha's  Vine 
yard,  Mass.,  is  celebrating  its  anni- 
versary month  by  moving  into  new 
headquarters  and  installing  a  Whit- 
lock  press.  The  ttazette*  put  in  a 
linotype  last  spring.  This  week  the 
arrival  of  the  new  machinery  via 
the  island  steamboat  gave  a  new  ver- 
sion of  the  power  of  the  press. 
Loaded  on  an  auto  truck  the  heaviest 
parts,  weighing  about  seven  tons, 
broke  a  gangplank  and  then  smashed 
through  the  steamboat  wharf  at  Vine- 
yard Haven.  After  sonic  interruption 
of  traffic,  the  machinery  wa»  finally 
delivered  saiely.  The  fiarcttc  is 
edited  and  published  by  Elizabeth 
Bowie  Hough  and  Henry  Beetle 
Hough,  both  graduates  of  the  Colum- 
bia University  School  of  Journalism. 

To  r.,,e  BufTaJo  City  Papwe 

Bt.rrAUa— At  the  request  of  City 
Commissioner  Frank  C.  Perkins,  Social 
i.t,  the  city  of  Buffalo  will  have  intro- 
duced at  Albany  a  bill  makiui!  ihe  City 
Recurd,  a  publication  in  which  the  coun- 
cil's proceedings  now  appear,  the  official 
newspaper  of  the  city.  If  thr  Mil  be- 
eome\  a  law  and  is  sustained  by  the 
courts  if  attacked  its  effect  will  he  to 
lake  from  the  Buffalo  ne w«p:tpcrs  all 
tax  salrc,  legal  notices  and  other  adver- 
ti-ing  matter  of  the  city. 


Cash 

for  first  payment  on  an  attractive 
dnily  newspaper  property.  Ea st- 
em locations  preferred.  Proposi- 
tion V.  P. 

Charles  M.  Palmer 


I  Flllb  Ave,  New  Yerit 


«'e  bave  available  for  purchase  sev 
eral  eicoptional  WEEKLY  NEWS- 
I'APKRS  located  In  Eo.tsrn  Slal... 
These  ore  Important,  staple  proper- 
tie..  Well  equipped, 
ftelds  Are  reeeonebl: 
boat,  of  earnings,  and  fair 
be 


HARWELL  &  CANNON 


New  York 


PRESSES  FOR  SALE 

Jgpsg.  n.,»  Saeed  Slreigkoliae  Ceas.  Maw  is 
IVI4,  Tie  Scene  Irpe  leugth  only  9)  BB.  Tstwlest 
folder  Siwrles  central-  Congleu  atHeolyps 
egiiipinmt.  Incladiag  new  dry  mat  pracst. 
lb  ptgr  >lfr.iAclin^  Cut.  I  or  I  cola.  Type 
leaglv  214.  in.  Cetnplal.  ttTratrpf  r.|alrwi#r<l. 
Inilading  molars. 

staaclaril  aiaXa  f/*t**i  /ram  •  u  40  eegr  <asaeify. 
AUa,  I  ll.l.l  g  Uooiype.  prtetictlly  brtad  sew; 
I  Madl  1;  I  Model  1.  .ad 
wa.hl.e  silk  eonpUte  uulkt. 

I.nrjalr  atnlitsrir. 

Wire  or  Write 
SOUTHERN  PUBLISHERS  EXCHANGE, 
Incorporated 
Newspaper  Properties  and  Equipment 
12  North  »tb  SL  P.  O.  Bern  IW7 


Newspaper  Men  Run 

Coll- anas.  Ohio— The  Rotary  Club 
luncheon  on  March  1  was  turned  over 
t'  six  newspaper  men  of  this  city  who 
are  iiirittlwrc  of  the  club.  There  were 
tivc-minutc  talks  on  newsprint,  the 
handing  uf  news  and  the  influence  in 
a  community  of  a  newspaper,  news- 
paper ailvertitint;.  ineeltank-al  equipment 
and  circulation.  At  the  end  of  thefinal 
talk.  Columhu.  Dispatch  newsboys 
ratlhefj  in  with  an  extra  giving  a  com- 
plete rci*ori  of  the  meeting,  including 
a  large  half-time  of  a  photograph  taken 
51  minutes  earlier. 


Now  Part  Owner  in  Sharon 

Shaiok,  Pa.— Thomas  C.  Fitrgibbon, 
for  live  years  executive  secretary  of  the 
CltamlHT  of  Commerce  and  latterly  with 
the  American  City  Bureau  of  New 
Y.'rk.  har,  purchased  an  interest  in  the 
Sharon  Herald.  Mr.  Fitzgibbon  has 
held  editorial  positions  on  the  Phila- 
delphia  Ledger,  the  New  York 


and  C! 


I  I  ibunt  . 


Jewish  Paper  in  Worcester 

Worcester,  Mass. — The  publication  of 
a  bi-monthlv  [leriodtcal  In  fie  known  as 
tlie*  Worcester  Jrwi<h  Review,  is  hcing 
planner!  here.  The  first  tiumtier  will  be 
printed  in  Passover  week.  It  will  lie 
printed  in  English  in  maga'ine  form 
with  an  illustrated  cover.  Stanley  J. 
Mouopole  of  the  Worce.ter  Gazette  will 
be  the  city  editor  and  B.  Lar/  Newton, 
formerly  a  reporter  on  the  Worcester 
Telegram,  will  lie  litcfary  editor. 


Peoria  Man  Buys  Duly 

Plkin,  UL— A.  Schaefer,  engaged  in 
newspaper  work  in  Ptkin  and  Peoria  for 
the  last  18  years,  has  taken  over  tire 
Pekin  Times,  He  announces  a  number 
of  improvements  lo  be  made  in  the  paper 
which  will  he  changed  from  seven  to 
cigV  columns. 

Woman  Start  C.  O.  P.  Paper 

BkiocRisutT,  Conn. — The  women's  com. 
mittee  of  the  Connecticut  State  Central 
committee  has  begun  the  publication  of  a 
newspaper,  to  be  known  as  the  Republi- 
can. Mrs  Samuel  O.  Prentice,  of  Hart 
ford,  wife  of  Chief  Justice 
retired,  is  Irj.lcr  in  the  movement 
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NOTES    OF  ASSOCIATIONS 


Atlanta,  C.a.  Many  problems  "I  tasv 
l«.rtance  having  to  do  with  prtMlM  day 
conditions  in  Ihr  newspaper  pnWlhillg 
business,  especially  the  problems  of  thc 
smaller  daily  and  weekly  publishers, 
were  discussed  at  the  first  annual 
meeting  of  the  First  District  Press  As- 
sociation uf  Ceolgia,  held  at  SylvanU. 
La-  March  \A  Tlir  business  iuimii 
was  mainly  devoted  to  open  forum  dit- 
sussmii  and  the  interchange  of  ideas. 
Nearly  all  of  the  newspapers  in  the 
c li»t rut  are  members  of  the  association 
ami  most  of  the  editors  ami  publishers 
were  present. 

Ottawa.  DnL— The  New  (writers'  As- 
sociatiun  has  elected  the  following  offi- 
cers :  T.  C  Lowrcy,  Journal,  presi- 
dent ;  E.  S.  Greene,  Citizen,  first 
vice-president ;  J.  O.  Julicn.  l.e  Droit, 
second  vice-president;  J.  O.  Bcaudry, 
Journal,  secretary-treasurer,  and  E.  W. 
Harrohl,  Citizen;  Edgar  Boulcl,  Le 
Droit;  J.  E.  March,  Parliamentary 
1'ress  Gallery,  and  llasil  O'Mcara, 
Journal,  members  of  the  executive. 

Wichita,  Kan.— New  Press  Club 
rooms  are  almost  completed  ami  ready 
(uf  occupancy.  The  following  officers 
have  hcen  rlected  for  the  next  six 
months  President,  W.  V.  Ncssiey; 
vice-president.  S.  M.  Maurice  Benfer; 
secrttary-lriasiirer,  J  M.  Noble;  his- 
torian, 0.  D.  I.cahy  T"hc  directors 
cho.en  were  R.  H  Richards,  B.  F. 
Hammond.  Paul  E.  Wcllman,  F.  W. 
Ellis  and  Miss  Manam  .Smythe. 

(,m.N.\t4x,  la-— lour  journalist  were 
elected  into  the  Grinncll  College  chap- 
ter of  Sigma  Delta  Chi,  national  jour- 
nalistic fraternity,  here  recently.  They 
are:  \V.  E.  Itattcnficld.  editor  of  the 
Des  Moines  News;  Ralph  Moorchead, 
associate  editor  of  the  Northwestern 
Hanker  and  "f  the  Underwriters'  Re- 
view, Des  Moines:  Floyd  Stoaks, 
Grinned  cartoonist;  and  Dan  W.  Nur- 
ris,  newspaper  corrrsjiondcnt  anil  sou 
of  D.  W.  N orris,  editor  of  the  Mar- 
shalltown  Times-  Republican. 

PUMfUffnTf.  R.  1.  The  New  Eng- 
land District  Association,  cut  line, 
committee  of  lite  Association  Advertis- 
ing Clubs  of  the  Uorld.  wile  uuests  of 
the  Women's  Advertising  Club  of 
Providence.  R.  1„  at  luncheon,  on  the 
afternoon  of  March  9.  The  Providence 
club  was  tlu  hrst  women's  organisation 
to  have  the  privilege  of  thus  entertain- 
ing the  executive  committee.  Frank 
A  Black,  of  Boston,  vice-president  of 
the  Association  Advertising  Clubs  of 
the    Wot  Id.    w  as    a    guest    of  honor 


Indication  of 
Lineage  Increase 

1920  vs.  1918 
in  the 

BOSTON 

AMERICAN 


Financial  Adverli.inir 

Toi«l  Lin...   1916.  21.769 
1920   .  233.609 

Boy  Sjxiee  In 
I  3       Boston's  Creoles! 


Mrs.  Robert  T  Walter,  president  of 
the  Women's  Advertising  Club  of 
Providence,  presided. 

\Vi*if.siu,  Mass.  The  absolute 
necessity  of  personal  contact  and  an 
understanding  of  the  personal  reac- 
tions resulting  from  an  understanding 
u|  the  psychology  pi  advertising,  were 
the  points  especially  emphasized  by 
Harry  Tipper  in  his  talk  before  the 
Advertising  Club  at  a  luncheon  on 
March  9. 

Si  ATTi  r.  Wash  —  For  the  third  time 
Prank  P.  Govs,  political  writer  for  the 
Post. Intelligencer,  has  been  chosen 
president  of  the  Press  Club.  He  suc- 
ceeds E.  A.  Batwell  Associate  officers 
are:  Herman  W.  Rosa,  formerly  of  the 
"P.-l."  first  vice-president;  Beriah 
Brown,  former  president  of  the  club, 
second  vice-president:  James  A.  Wood, 
editor-in-chief  of  Post  Intelligencer, 
treasurer,  and  E.  K,  Thomas,  puhlicity 
agent,  secretary. 

PrmaCRCU,  I'a.—John  Drrnkwaler. 
the  English  poet,  essayist  and  dramatist 
was  the  guest  of  the  Press  Club  al  an 
informal  dinner  March  10.  He  was  in- 
tr  ill  iced  by  John  E.  McKirdy,  presi- 
dent of  the  club. 

PHKMB.PHI.V  —  "Stephen  Girard,  Ad- 
vertiser anil  Philanthropist"  was  the 
title  of  a  talk  given  last  Thursday  by 
Ferdinand  H.  Graser  before  the  mem- 
bers of  the  Poor  Richard  Club.  Mr. 
Graser  illustrated  his  talk  with  a  num- 
ber of  interesting  exhibits  of  news 
papers,  a  hundred  and  more  years  old. 
containing  curious  and  interesting  ad- 
vertisements. Karl  Bloomingdale, 
president  of  the  Poor  Richard  Club, 
spoke  to  the  memhers  of  Tlie  Traffic 
Club  of  Philadelphia  Monday  evening. 

"I9JI— The  Business  Paper  Year 
— Whv  '"  is  the  subject  for  discussion 
at  the  next  meeting  of  the  New  York 
Business  Publishers'  Association.  March 
25.  at  (»  P.  M  .  at  the  Machinery  Club. 
Speakers  will  be  F.  W.  Schullt  of  Iron 
Ave.  Earl  11.  Hill  of  the  McGraw-Hill 
Publishing  Company  and  Roy  V. 
Wright  of  Railway  Age. 

Hum  hun.  Mass. -  At  the  annual 
meeting  of  the  BrocktON  Press  Club 
held  recently  James  H.  Burke  was  re- 
e'.ected  president  for  a  second  term. 
'  Hher  officers  elected  for  the  ensuing 
vear  were:  First  vice-president,  Emory 
C   Wixon;  ,ci«mil  vice-president.  Wil- 


"Something  to 
Think  About" 

,.Vu£-:rk"  F.  A.  Walker 
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Thcughtfui,  Intelligent 
Readers 
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$_'*.'«MMWM  annujilr;  farm  y»rl*Jin<  $10, 
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It  r» 'turn-v  si  joiii*.  .tufted,  to  MriMafe 
atr.ti  «I.  u(  tli<><  lino  <■(  <n«Jcavor. 
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I  t  ar  k  R.  S  ut  l  In  up,  Special  Kepretxmtsillv* 
JLJ  Filth  Av.aur.  Nrw  York  City 
All  IT  .Ml-..    B'<*B  .   Chic«to.  HI. 
J.  LYLE,  KIN  MO-NTH, 

Asitury  Pale,  N,  J. 


liam  G.  Kilner ; 
Hickey;  secrelary,  Robert  E.  Riordan ; 
directors.  Albert  G.  Smith,  J.  William 
MacPhersuu.  Carl  Luring  and  John 
Katon. 

Aijiany,  N.  V.— The  Albany  Adver- 
tising Club,  which  was  recently  organ- 
ized by  advertising  solicitors  and  adver- 
tisers, has  nominated  permanent  officers 
as  follows:  President,  Alfred  J.  Spor- 
borg.  E.  H.  Burton,  Lester  H.  Hehnes, 
E.  Vincent  Slratton;  vice-president,  W. 
II.  Stoneman.  Wilfred  C.  Minor,  W.  E. 
Kosketl,  R.  F.  Clapp,  Jr.,  John  J. 
O'Brien;  treasurer,  Jacob  11.  Her  jog, 
Earl  MacNeil;  secretary,  Theodoie 
Seidnnn.  directors,  Charles  H.  Wil- 
loughhy,  H.  S.  Percy,  Eugene  N.  Ma- 
thews, George  D.  Elwell,  R.  F.  Clapp, 
Jr ,  H.  E.  Hill,  James  J.  Kane,  Arthur  D. 
llecox,  Bert  Miller,  Peter  J.  White, 
Norman  R.  Williams,  Arthur  A.  Per- 
kins, Malcolm  S.  Eeary,  Robert  Wilke, 
Ruy  S.  Smith,  P.  Howard  Eddison,  John 
A.  Perkins,  John  W.  Fish,  W.  H.  Stone- 
man,  Edwin  S.  Bramlcy,  William  Low- 
cubcrg,  Geotge  S.  DcRouville,  Reuben 
Wallerstein. 

Grand  Luke,  Mich. —  The  Michigan 
Woman's  Press  Association  held  its  an- 
nual meeting  here  February  28.  Mem- 
hers were  guests  of  Miss  Mabel  L  Gris- 
son,  corresponding  secretary.  Officers 
arc:  President,  Mrs.  Helen  Aston  Wil- 
liams. Grand  Rapids;  vise-presidents 
Miss  Florence  Brooks,  Jackson;  Mrs. 
Fred  Gage,  Battle  Creek;  Mrs.  Wil- 
liam Glover  Gage,  Saginaw;  Mrs. 
Mina  Humphrey  Vanium,  Detroit;  Mrs. 
Irene  Pomery  Shields,  Bay  City;  re- 
cording secretary,  Mrs.  Clara  W.  Pier- 
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St.  Paul— The  business  organization 
known  as  the  Minnesota  Select  List  <■! 
Country  Weeklies  has  held  its  first  elec- 
tion uf  officers,  all  publishers.  Tlie> 
arc:  President,  Herman  Roe,  N'orth- 
lield  ;  secretary.  H.  C.  Hotaliug,  Maple  - 
ton  (held  and  executive  secretary  of  the 
N'ationil  Editorial  Association).  These 
two,  with  Asa  Wallace  of  Sauk  Cen- 
ter, W  I".,  Verity  of  Wadena  and  it.  Z. 
Mitchell  of  Bemidji,  constitute  the  ex- 
ecusive  committee.  The  American  Press 
Association  will  concentrate  its  activities 
in  this  slate  upon  the  seventy-five  or 
more  new>|>apers  represented  in  this  or- 
ganization. 

Editors  Bowl  us  Council  Bluffs 

Cot'Ncu.  Bluffs,  la. — Managers  and 
editors  of  the  Council  Bluffs  Nonpariel 
and  the  Omaha  Bee  gathered  round  a 
banquet  table  last  week,  when  the  bowl- 
ing team  of  the  former  publication  en- 
tertained that  of  the  latter.  The  "feed" 
immediately  preceded  a  game  in  which 
the  Bees  tried  and  failed  to  secure  re- 
venge for  a  former  defeat  on  the  alleys. 
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The  Great 

■ 

Southern 
Market 


The  wonderful  increase  in  crop  produc- 
tion, stock  raising,  lumber,  and  various 
industrial  activities  in  the  South,  has  opened 
a  most  fertile  field  for  National  Advertisers 
and  manufacturers  of  practically  every  class 
of  necessities  and  luxuries. 

The  South  wants  and  needs  the  most 
modern  type  of  household  equipment,  labor 
saving  agricultural  implements  and  office 
and  factory  economy  devices. 

The  South  is  rich  in  buying  power  and 
merchandising  possibilities  and  no  broad 
visioned  advertiser  can  study  these  facts 
without  knowing  of  the  ever  increasing  de- 
mand for  all  kinds  of  supplies. 

The  daily  newspaper,  in  the  South,  is 
very  powerful  and  influential  and  is  in  a 
position  to  assist  the  National  Advertiser  in 
reaching  the  buyers  in  their  community. 
Use  these  daily  newspapers  to  tell  your  story. 
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AMERICAN  BUSINESS 
IS  GOING  FORWARD 

Regardless  of  the  Views  of  the  Pessimists 


The  mass  of  the  people  have  more  money  and  are  making  larger 
incomes  than  probably  at  any  previous  time  in  history. 

The  growing  pains  incident  to  a  readjustment  in  many  indus- 
tries are  by  some  grossly  magnified  far  beyond  sane  probabil- 
ities. 

Now  is  the  time  when  manufacturers  and  retailers  should 
insure  their  future  prosperity  by  rational  but  confidence-inspir- 
ing newspaper  advertising. 

If  everyone  would  but  seek  to  find  market  for  a  rational  product 
at  fair  prices  and  temporarily  eliminate  the  tendency  of  crowd- 
ing labor  down  business  would  more  speedily  reach  a  new 
normal.  No  one  ever  got  rich  or  increased  the  volume  of  his 
business  or  profits  by  sitting  down  and  crying  calamity. 

Newspaper  advertising  provides  the  very  best  and  most  effective 
way  for  reaching  the  people  of  the  United  States,  who  to-day 
have  over  $37,000,000,000  on  deposit  in  our  various  banks. 

Why  waste  time  with  intermediary  impediments?  Advertise 
your  wares  and  let  American  business  go  forward. 


THE    NEW    YORK  GLOBE 

Member  A.  B.  C.  JASON  ROGERS,  Publisher  170,000  a  Day 

LORENZEN  &  THOMPSON,  Inc. 

Chicago,  Peoples  Gas  Hldg.  New  York,  19  West  44th  St. 


P3 

TUiC  ICC  I  JIT  TU//".  CC/~"TIt~\  \IC  Ct\  D4rrC.  5P  ACE- BUYERS'  SURVEY  AND  CHART.  STATE  OF  FLORIDA 
I  Mil  J    /JJ  U  C     I   VV\J    JCL  /  JUiVj,     Olf    rfXKlCji     AGAIN  WE  HAVE  THE  OLD  QUESTION — WHAT  IS  NEWS? 


EDITOR  &  PUBLISHER! 


77ic  Oldest  RdHlts/lQlS  jnd  AdwrHsvn  /drnJ in 


Ordinal 


KoodcliH  entry— The  Joura.ll.t.  Marcb  It.  IM«:  The  Editor  ft  PsbMaher.  December  7.  1*01 1  The  Editor  ft  I 
and  JoumaUat.  October  30.   190*:  Revlaed  «try.  Editor  ft  Publisher.  May  It,  1*14— «t  the  Po.t  Offlc  at  New 
York.  N.  Y,  under  tb.  Act  of  Match  J.  107*.    Publlahed  every  Saturday. 


ICopyri.M,  1921.  by  Tb.  Editor  ft  Public., 


I  n -ii  ■ ■    Wright   Brown,    pr'ti'^nt  I 


Vol.  S3    No.  43 


NEW  YORK,  SATURDAY,  MARCH  26,  1921  M       a*?'U"oAc«^?\».  r...  P«r  Copy 


February  Advertising  in  Chicago 


The  dominance  of  The  Daily  News  in  the  six-day  field  is  strikingly  revealed  in  the  following 
of  display  advertising  for  the  month  of  February,  1921. 

Books  THE  DAILY  NEWS  FIRST! 

Th.  Daily  New..  3.8$  3  line.  .  .   .   .  7 

Next  higheat  Kl>.e,  3.839  line  *         •«■»■*  ' 

Churches  the  daily  news  FIRST! 

The  Deily  New.,  5,208  line*  6  j 
Next  hifftSeat  score,  661  line*. 


Clothing   the  daily  news  FIRST! 

The  Daily  Newa.  194.335  linea.  ,  ,        _•    .  7 

Next  higheat  .core.   183.184  line..  6  day.  .gauwt  7 

Department  Stores   the  daily  news  FIRST! 


The  Daily  New.,  393.071  tine.. 
Next  higheat  Kore.  236.6$}  lin< 


6  day.  againat  7 


Out  of  the  Loop  Stores-     -     -     -  the  daily  news  FIRST! 

The  Daily  New..  44.421  tine..  '  . 

Next  higheat  .core,   13.100  line..  >  6  day.  . garni  7 

Foodstuffs   THE  DAILY   NEWS  FIRST! 

The  Daily  New..  34.457  line..  .  . 

Next  hi.Ut  .eo,«.  23.600  li„«.  6  ' 


 THE  DAILY  NEWS 

Th.  Daily  New..  55.840  lino*. 

Next  high..!  .core.  31.062  line..  6  day.  again.!  6 


0) 


Household  Utilities   the  daily  news  FIRST! 

The  Daily  Newa,  6.150  line..  .  , 

Next  higheat  acorc.   6.080  line*.  6  «*»>■•  »«"■»*  I 

Real  Estate   the  daily  news  FIRST! 

The  Daily  Newa.  5.771  line..  ,  ,  , 

Next  higheat  .core.  3.230  line*.  6  day.  again*  7 


Total  Display  Advertising  -     -  ,  -     the  daily  news 

The  Daily  New..   1,018.150  line.. 
Next  h.ghe.t  .core.  679,633  lin...  6  "J™  •«»'"•«  6 

IN  NEARLY  EVERY  IMPORTANT  CLASSIFICATION 

THE  DAILY  NEWS 

FIRST  in  Chicago 
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OHIO 


In  any  National  Advertising  Campaign,  whether 
of  minor  or  major  importance,  these  Ohio  news- 
papers are  sure  to  bring  results.  Ohio  people  want 
to  know  about  your  goods —what  they  are,  why 
they  are  better  than  the  other  fellow's,  what  the 
prices  are  and,  particularly,  just  where  your  goods 
are  on  sale. 

Tell  them  about  your  local  representative.  Locate  your  merchandise  so  that  they 
may  go  to  their  own  town  merchant—and  be  sure  of  getting  the  right  merchant— 
and  you  will  get  results. 

The  last  census  showed  that  there  are  21  cities  in 
Ohio  with  over  25,000  population,  and  each  city 
has  its  own  home  newspaper.  No  other  paper  will 
do  and  no  other  paper  can  sell  your  merchandise. 
Co-operate  with  Ohio  merchants  and  increase  your 
sales  in  one  of  the  best  trading  territories  in  the 
countrv.  Cultivate  Ohio. 
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At  Washington 

Frederick  William  Wile 

represents  the 


PUBLIC 


LEDGER 


The  Germans  feared  Wile  so  that 
on  the  night  of  the  declaration  of  war, 
they  arrested  him  as  "a  British  spy." 

Although  an  American,  he  was 
from  1906  to  1914  in  Berlin  for  Lord 
Northcliffe,  who  has  said  that  if  the 
facts  which  Mr.  Wile  sent  about  Ger- 
many's military  preparations  had  been 
heeded,  England  would  not  have  been 
caught  unprepared. 


As  head  of  the  Washington  Bu- 
reau of  the  Public  Ledger,  he  is 
already  well  known  to  President  Hard- 
ing, as  he  is  to  other  statesmen 
throughout  the  world. 


Through  the  Ledger  Syndicate 
newspapers  may  obtain  exclusive  city 
rights  to  Mr.  W He 's  dispatches. 


PUBLIC 


LEDGER 
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"Concentration  is  the  Nation's  Watchword" 


Concentrate  in 

The  Philadelphia  Bulletin 

Metropolitan  Population     •     -     •  3,000,000 

City  Population  -  -  -  -  -  1,823,779 
Dwellings  in  Philadelphia  ■  •  ■  390,000 
Persons  per  Home      ....  4.7 

The  circulation  of  The  Bulletin  for  the  month  of  February  was: 

509,062  ?£; 

Exceeding  all  previous  months  of  publication. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost 
by  concentrating  your  advertising  in  the 
newspaper  "nearly  everybody  reads" — 

The  Bulletin 

The  Bulletin's  circulation  reaches  far  beyond  the  highest 
point  ever  attained  by  a  daily  newspaper  in  the  State 
of  Pennsylvania,  and  is  one  of  the  largest  in  the 
United  States. 

The  Bulletin  is  the  only  Philadelphia  newspaper  which 
prints  its  circulation  figures  regularly  every  day. 

No  prior,  premium*  guewini!.  coupon  or  other  arliftriul  melho«l«  of  plimiiiiiliiig  ritvulatioii  are  UM*d  by  The  Bulletin 
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EDITORS  PUBLISHER 


luued  every  Saturday — forms  doting  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication — by  the  Editor  and  Publisher  Co..  Suite  1117.  New  York  World  Build- 
ing, 63  Park  Row,  New  York  City.   Private  Branch  Telephone  Exchange,  Beekman  4  3  30 
Charter  Member  Audit  Bureau  of  Circulations. 

NEW  YORK,  SATURDAY,  MARCH  26,  1921 


No.  43 


Again  We  Have  The  Old  Question— What  Is  News? 


Sir  Philip  Gibbs  Say*  There  Was  No  News  in  Military  Movements  During  the  World  War- 
World  Amity  Promoted  by  Friendship  Between  Journalists 


-Sees 


••J.\  the  ordinary  sense  in  which  jour- 
nalists use  the  word,  there  was  no 
■MM  in  the  military  movement*  nf  the 
armies  during  the  war." 

Thi<  from  Sir  Philip  Gibbs,  who 
achieved  a  world  reputation  as  a  war 
c-  rrcspondent,  a  few  days  before  hi-  re- 
turn to  England  following  a  Irciure  tnur 
in  America.  This  statement  sounds  a  bit 
extraordinary  at  first  blush,  yet  in  ex- 
plaining in  greater  detail  what  he  meant 
Sir  Philip  rrvraled  the  secret  of  his 
own  eminence  as  a  journalist. 

"There  was  no  new*  in  a  despatch  that 
said  your  armies  hail  taken  Dommartin, 
for  example,  or  Vormercele."  said  Sir 
Philip.  "What  did  the  reader  over  here 
think  when  he  read  these  accounts? 
Very  often  he  could  set  no  clear  under- 
standing of  thr  war.  The  names  of 
these  villages  did  not  convey  til*  pic- 
ture of  what  the  war  was  like." 

Writing  a  Rattla'a  Thrill 

The  concise  accounts  of  operations 
particularly  during  the  period  when  the 
l>elligerent  armies  were  facing  each 
other  at  stalemate,  gave  a  drab  MO  rd 
and!  reflection  of  the  war,  The  fight 
was  a  grim,  slow-moving  game,  chang- 
ing little  from  day  to  day,  month  in 
month.  That  was  what  Sir  Philip  meant 
when  he  explained  there  was  no  news 
in  the  conflict.  But  the  routine  de- 
spatches from  Ihe  front  passed  for  news 
nevertheless.  Cilibs  thought  the  rral 
nr-.cs  consisted  in  something  else  He 
discussed  briefly  the  theory'  he  held. 
Those  who  read  his  daily  war  dispatches, 
or  his  hooks,  "The  Soul  of  the  War." 
and  "The  Battles  of  the  Sommc,"  com- 
pilations of  his  news  stories  just  as  thry 
were  writtrn  white  heat  at  the  front, 
will  decide  for  themselves  whether  his 
judgment  was  good  on  what  really  was 
the  xmj  of  the  war. 

How  the  troops  went  into  battle ;  their 
life  in  dugouts  and  trenches,  th  sights, 
sounds  and  smells  along  the  front  lines: 
in  short,  the  heroisms  and  hardships  on 
thr  fields  of  France — a  description  of 
these  things  seemed  to  (iihnt  If)  he  im- 
ptirtssUl  news. 

5a  All  Might  Understand 

"I  wanted  to  write  so  the  man  in 
London  or  New  York  would  experience 
the  thrill  of  the  thing  and  un<lrr<t;md 
what  war  was  in  Trance."  Sir  Philip 
explained.  "Drieriplion  was  irruj  if  it 
pictured  what  really  was  happening 
Perhaps  it  is  indiscreet  to  say  this ;  I  do 
not  want  to  h  misuudrr->to<*d  in  com- 
paring the  re|M>rting  of  some  nf  the  cor- 
respondents and  what  was  the  concep- 
tion of  good  'cupy'  that  others  of  us 
held,  but  I  asked  your  hoys  snmriirws 
why  they  didn't  chuck  the  strictly  news 
despatches  and  go  in  sometimes  for  the 
descriptive  story.  The  answer  was  that 
i  did  not  understand  the  requirements 
hi  the  American  newspaper." 
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Then  Sir  Philip  shifted  his  theory  of 
war  news  to  different  ground  to  give 
force  to  the  point  he  was  making,  lit'- 
erything  in  the  war  vsas  news.  A  psy- 
chological account,  if  it  revealed  the 
state  of  mind  of  a  people  at  war,  even 
that  would  he  news. 

"Even  now  there  is  n.  ws  in  the  world 
that  does  not  pass  as  such."  he  contin- 
ued. 

A  description  nf  the  rehabilitation  of 
Ihe  devastated  areas  of  France  would 
nnt  be  considered  news  ill  the  ordinary 
sense.  Sir  Philip  thought,  hut  such  a 
story  would  lie  timely  and  interesting. 

Readers  of  his  post  helium  despatches 
will  recall  his  account  of  a  visit  to  Dou- 
aumont,  the  Valley  uf  the  Marne, 
Amiens.  Crcil,  after  the  guns  had  been 
silenced  :  the  story  of  the  peasants  "gath- 
ering up  the  lawny  sheaves"  in  the  har- 
vest fields  over  which  armies  had  fought. 
Ciihhs  put  his  theory  into  practice  after 
war  time. 

"Anything  that  bears  down  upon  the 
common  life  of  mankind  1  think  is 
news."  Sir  Philip  said,  as  a  sort  of  sum- 
mation of  his  conception  of  what  inter- 
ests people — what  is  news. 

Sir  Philip  has  very'  definite  views  on 
the  work  of  a  correspondent — a  peac: 
correspondent  as  well  as  a  war  currrs- 
pondent.  And  he  believes  the  reporter 
of  events  of  international  importance  can 
play  his  part  in  softening  international 
discords  and  in  helping  to  promote  ami- 
cable relations  among  peoples, 

The  press  will  continue  tu  report  the 


jingoistic  utterances  of  the  unstable  and 
foolish.  Sir  Philip  believes  that  can 
hardly  he  avoided.  ' 

'  Some  one  gets  up  in  Parliament  and 
makes  a  sensational  statement  about  the 
United  States,"  he  said.  "A  dozen  more 
worthy  and  intelligent  men  in  the  House 
may  have  said  reassuring  and  friendly 
things,  hut  the  sensational  statements 
will  be  cabled  to  America;  the  wise  and 
tactful  things  that  were  said  will  be 
omitted.  I  don'l  tee  how  you  can  pre- 
vent this.  It  is  the  unusual  thing  that 
bites  into  the  mind,  and  it  will  be  printed. 
The  puhlic  on  both  sides  of  the  ocean 
must  learn  to  understand  this  and  allow 
their  own  judgment  to  weigh  the  facts 
in  their  true  proportion." 

A  Journalistic  Exchange 

But  international  good  feeling  will  be 
promoted  if  journalists  in  the  leading 
nations  will  cultivate  each  other's  friend- 
ship The  interchange  of  newspapermen 
among  the  newspapers  of  different  na- 
tions, as  college  professors  are  some- 
times interchanged,  is  not  practicable, 
but  Sir  Philip  attaches  a  high  degree  of 
importance  to  the  interchange  of  im- 
portant articles  among  newspapers  of 
different  nations.  How  effective  this  can 
be  at  a  vehicle  of  under  standing.  Sir 
Philip  explained  by  saying: 

"Rdward  Price  Bell,  an  American 
journalist,  has  helped  tu  clear  up  misun- 
derstandings that  existed  in  England 
about  America's  attitude  toward  the 
League  of  Nations.    Bell  explained  the 
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limitations  of  the  American  Constitution 
arid  other  factors  that  caused  America  to 
dehate  the  issue." 

Such  a  tempering  and  salutary  influ- 
ence as  that  frequently  exrrcised  by  Bell, 
writing  in  the  Pall  Mall  Gazette,  tended 
to  clear  the  atmosphere.  It  is  one  of 
the  most  effective  means  of  promoting 
good  feeling,  Sir  Philip  believes.  He 
rrgardrrl  thr  work  of  Frank  H.  Simonds 
as  having  quite  an  equal  value  in  main- 
taining a  common  understanding  among 
the  English  and  French-speaking  peo- 
ples. 

Trax-al  Abroad 

Gibbs  hopes  that  leading  journalists 
will  realize  the  importance  of  travel  and 
observation  beyond  the  botsfldjl  of  their 
own  countries. 

"I  have  known  Englishmen  to  form 
their  opinions  of  another  people  by  the 
fact  that  they  lathed  perhaps  only  once 
a  week,"  he  continued.  "  'A  damn  filthy 
race,'  said  the  Englishman,  and  went  no 
further  In  appraising  their  qualities. 
This  in  spite  of  the  fact  that  the  people 
the  Englishman  was  criticizing  might 
have  much  greater  spiritual  apprecia- 
tions than  himself." 

An  international  journalist  must  get 
under  the  surface  of  events. 

"Seeing  things  will  nut  be  suflicieut  to 
form  a  true  understanding  or  apprecia- 
tion of  them."  Sir  Philip  said.  "I  be- 
lieve the  American  or  English  corres- 
pondent should  know  how  to  speak  both 
French  and  German.  That  is  sufficient 
Linguistic  equipment  on  the  Continent." 

He  said  that  a  talk  with  a  French  peas- 
ant might  furnish  a  clue  to  the  state  of 
mind  of  numbers  of  his  countrymen. 
Without  a  command  of  the  language  the 
correspondent  would  be  shut  off  from 
this  point  of  view, 

Must  H»v»  Sympathy 

Finally,  a  correspondent  must  have 
sympathy.  The  reader  can  understand 
why  Gibbs  includes  this  as  a  desirable 
quality.  His  own  sympathy  with  the 
problems  and  difficulties  of  his  fellows 
is  deep  and  broad;  perhaps  that  is  why 
he  struck  a  note  that  sounded  true  in 
the  hearts  of  all  who  perused  his  de- 
spatches. 

For  the  English  correspondent,  he 
said,  an  Oxford  or  Cambridge  training 
is  not  necessary'-  r'«  °'c'  no*  mean  to 
minimize  a  collegiate  (raining:  the 
hroader  and  more  comprehensive  the  ed- 
ucation  of  the  journalist,  the  more  effect- 
ive his  work.  But  he  was  afraid  nf  a 
training  that  would  be  too  rigid  and 
formal :  the  style  of  the  journalist  should 
not  he  academic  or  Spenserian. 

"I  think  the  greatest  journalist  I  have 
known  have  not  been  Oxford  or  Cam- 
bridge men,  hut  rather  those  who  have 
gone  into  Fleet  strict  in  the  impression- 
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able  period  after  leaving  public  schools. 
The  real  journalist  will  adopt  that  form 
of  expression  that  best  reveals  life. 
Dickens  was  a  great  journalist  and  his 
charm  consists  in  his  abandon  and  dis- 
cursiveness and  obliviousness  to  formal- 
ism. Would  he  have  written  in  this 
style  if  he  had  been  under  the  eye  of  a 
tutor  in  Oxford?" 

Sir  Philip  was  asked  to  point  out 
what  he  considered  were  the  difference's 
between  the  great  American  and  Eng- 
lish newspapers,  and  where,  in  his  opin- 
ion, the  American  press  could  take  a 
leaf  from  the  hook  of  the  English  jour- 
nalist. Time  did  not  permit  him  to  in 
dulge  this  discussion  at  length.  He  said 
the  English  papers  were  more  stodgy; 
that  the  Englishman  took  more  time  to 
ruminate.  The  American  newspaper  was 
quick  and  bright. 

"I  think  the  principal  criticism  1  have 
to  offer  is  that  the  American  newspaper 
docs  not  give  a  continuous  picture  of 
event,."  Sir  Philip  said.  "1  have  fol- 
lowed the  news  of  the  Irish  situation 
with  difficulty.  The  American  press 
gives  wliat  happened  this  morning  or 
yesterday.  The  English  is  more  in- 
clined to  tell  what  happened  on  Wed- 
nesday and  Thursday  also,  and  what  mas- 
happen  probably  tomorrow  in  the  light 
of  this  background  of  events.  The 
English  press  tries  to  summarize  the 
event  from  A  to  Zed.  You  appear  to  got 
only  C.  C  and  D  " 

The  interpretative  article,  accompany- 
ing the  news,  is  an  accommodation  to  the 
reader  of  the  English  newspaper. 

"I  am  inclined  to  think  things  fall 
m^re  into  their  proper  place  in  the  Eng- 
lish papers,  but  of  course  this  is  all  the 
point  of  view  of  one  accustomed  to 
English  journalistic  mrtliosls.  I  feel 
there  is  more  a  sense  of  proportion  in 
the  news. 

"In  discussing  the  Irish  question  here 
in  America  1  told  the  audiences  I  ad- 
dressed nothing  new  about  the  history 
and  events  there.  American  readers  have1 
been  following  the  Irish  question,  but 
the  whole  significance  of  the  prnhlem 
seem  to  burst  upon  many  of  them  when 
the  related  events  over  a  long  period 
were  sketched  out.  I  think  this  may  be 
because  the  newspapers  have  not  pre- 
sented continuous  narratives  of  what  has 
happened  with  the  background  of  inter- 
related past  events" 

S.  N.  P.  A.  MEETING  JUNE  20-22 


MORGAN  HEADS  OHIO  GROUP 


G  B.  Parker,  of  Oklahoma  Newa,  New 
Editor  of   Cleveland  Press 

Victor  Morgan,  editor  of  the  Cleve- 
land Press.  ha<  been  appointed  cdiliir-tn- 
chief  of  the  Ohio  group  of  the  Seripps. 

McKac  League 
of  Newspapers 
succeed  Earl  e 
Martin  who  was 
named  president 
of  the  News- 
paper Enterprise 
A  s  s  o  c  i  ation, 
which  is  in  the 
course  of  re-or- 
ga  n  i  x  a  t  i  o  n,  a 
short  tune  ago. 

Mr.  Morgan 
will  be  succeed- 
ed as  editor  of 
Pres.  by  G.  B. 
Parker,  editor  of  the  Oklahoma  New*. 
Mr.  Parker  joined  the  Seripps  organiza- 
tion as  a  reporter  cn  the  News  and 
climbed  the  ladder  to  editor,  Mr.  Mor- 
gan is  one  of  the  liest  known  cdilers  in 
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ProhU  Tax  Misat  Be  Repealed 
and  Foreign  Trade  Developed 
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the  Seripps  organi 
identified  with  the  Press  for  many  years. 
The  newspapers  of  the  Ohio  group  that 
now  come  under  his  editorial  direction 
are  the  Cleveland  Press.  Cincinnati  Post. 
Columbus  Citizen.  Toledo  New, -Bee 
and  Akron  Press. 


New  "Sunday"  for  San  Franciaco 

San  Francisco. — A  new  paper,  the 
Sunday  Time,  or  the  Sunday  Sun.  is  to 
appe.-.r  March  27.  It  will  he  four  pages 
and  will  circulate  mainly  among  the  ho- 
tels. Telegraph  service  will  be  supplied 
by  the  United  Press.  I.  N.  Partridge, 
formerly  of  the  Internationa:  News  Ser- 
vice, will  be  editor  and  the  Stamm  Pub- 
lishing Company  publisher. 


Senator  Waller  E.  Edge  of  New  Jer- 
sey came  over  to  New  York  March  22 
to  assure  his  old  advertising  agency  as- 
sociates of  the  New  York  Council  of  the 
A.  A.  A  A.  that  President  Harding's 
administration  full)  realizes  the  neces- 
sity for  quickly  removing  the  obstacles 
no«  blocking  the  path  of  American  hus- 
nc»»  progress  and  that  they  can  expect 
very  soon  official  notification  from 
Washington  that  "the  Government  is 
once  again  behind  business." 

The  Senator  predicted  that  within  10 
days  after  Congress  convenes,  April  II. 
a  new  hudget  system  will  have  been  en- 
acted which  will  sound  th  -  long  awaited 
signal  for  business  advance  to  normalcy. 
For  the  meantime,  he  appealed  to  the 
press  and  to  advertising  men  and  women 
to  spread  tin,  assurance  as  wide  as  pos- 
sible and  to  discourage  pcimism. 

"I  am  thoroughly  convinced."  the  Sen- 
ator said,  "that  the  new  Administration 
realizes  that  the  Government  must  be 
brought  closer  than  ever  before  to  bus- 
iness and  business  brought  closer  !•>  the 
Government.  For  this  reason  tha  Pres- 
ident need*  the  helti  and  encouragement 
of  every  business  man  in  the  nation. 
Each  has  as  urgent  a  duty  to  perform  in 
peace  a,  he  had  in  war  in  spreading  the 
gospel  of  optimism  during  the  painful 
period  we  are  finding  it  necessary  to  pass 
through  in  order  to  get  hack  to  normal 
We  fully  realize  that  everyone  i,  in- 
tently waiting  the  word  that  the  Gov- 
ernment i«  hack  of  business  again.  This 
is  certain  to  come  within  the  next  few 
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days.  The  new  budget  system  is  now 
practically  ready  and  should  he  enacted 
within  10  days  after  Congress  convenes 
on  April  11. 

"The  big  problem  before  u«  is  to  tut 
down  expenditures  and  at  the  same  time 
find  new  ways  and  means  of  scientifically 
increasing  revenues.  The  excess  profits 
tax  is  unscientific  and  mill  lie  repealed— 
if  for  no  other  reason  than  that  there  are 
no  excess  profit,  to  he  found  these  days. 

"Another  vital  matter  is  foreign  trade. 
Although  I  am  protectionist.  I  am  thor- 
oughly convinced  that  we  must  drop  all 
ideas  of  a  high  range  of  tariff,  if  we 
ever  expect  to  do  business  with  the  rest 
nf  the  world.  If  not.  then  we  might 
just  as  well  start  now  to  scrap  our  niet- 
chant  marine. 

"We  must  also  take  immediate  step' 
to  reduce  the  exchange  rate  on  foreign 
moneys.  We  cannot  continue  to  insist  on 
a  differential  of  25  per  cent  to  300  per 
cent  in  payments  for  American  goods 

"No  business  can  he  done  absolute!) 
one-sided.  We  cannot  expect  to  sel' 
goods  and  buy  nothing  in  return.  Any 
tariff  enacted  must  he  laid  on  scienter 
grounds.  Individual  consideration  must 
be  given  each  item  involved  in  order 
that  American  manufacturers  may  have 
adequate  protection,  hut  not  to  the  ex- 
tent of  killing  our  chances  for  foreign 
trade.  Wc  must  buy  in  nrder  to  sell. 
We  cannot  prosper  by  confining  our 
business  to  ourselves,  alone. 

"These  are  just  a  few  of  the  problem' 
that  confront  President  Harding.  I  am 
cerlain  the  policy'  °f  fke  new  admims 
tration  now  lieing  formulated  will  place 
\mcrica  again  on  the  best  of  terms  with 
the  rest  of  the  world  and  demonstrate 
that  we  are  again  willing  to  exchange 
ideas  ami  goods." 

The  occasion  of  Senator  Edge',  talk 
was  the  monthly  luncheon  of  the  New- 
York  Council  of  the  A.  A.  A.  A.  Chair 
man  Joseph  A.  Hanff.  who  presided, 
announced  that  within  the  next  three 
weeks  the  New  York  Council  will  have 
a  10th  anniversary  celebration. 


Battery  Park  Hotel  at  Asheville  Named 
aa  Convention  Canter 

The  Southern  Newspaper  Publishers 


vrntion  at  the  Battery'  Park  Hotel, 
Asheville.  N.  C.  June  20,  21  and  22. 
the  week  following  the  Associated  Ad- 
vertising Hubs  of  the  World 
tion  in  Atlanta.  Secretary  W.  C. 
announced  this  week 

In  the  past  the  S  N.  I",  A.  convention 
has  been  held  early  in  July  at  the 
(•rose  Park  Inn,  at  Asheville  and  the 
changes  in  ilatc  have  been  made  this 
year  so  that  publishers  and  advertising 
men  who  will  attend  the  A.  A.  C.  W. 
meeting  from  Monday  to  Thursday-  of 
the  previous  week  can  be  present  at  the 
publishers'  gathering  without  loss  of 
time  ami   without  extra  transportation. 

World  Contempt  Hearing  March  28 

Hearing  of  the  contempt  of  court 
charges  against  four  mt-mlters  of  the 
New  York  World  staff  has  been  post- 
pones! until  March  2".  due  to  the  illness 
of  the  chief  counsel  for  the  defense. 


Sac* ami  nto.  Cal  —The  Sunday  News, 
a  weekly  newspaper  established  here  in 
\m.  has  suspended  publication. 


PHILADELPHIA.  It  may  'till  1* 
the  fashion  in  Manhattan — anil 
Albany  and  Hartford  possibly,  to  pull 
that  edd  joke,  from  time  to  time,  about 
Philadelphia  being  slow.  "And  far  be  it 
from  Philadelphia  to  take  the  joy  out 
of  anybody's  life.  But  in  the  meanwhile 
the  Quaker  City  continues  to  speed 
things  up—by  degrees,  possibly,  but 
nevertheless  to  step  along  a  little  live- 
lier with  each  |*»ssing  season.  And  the 
Philadelphia  newspaper,  are  decidedly 
t.  the  foreground  in  this  particular  re- 
spect. 

In  the  olden  days— and  they  were  not 
s«  v  ery  long  ago — a  day  in  Philadelphia, 
a,  in  other  places,  was  divided  into  two 
parts  journalistically:  sneaking,  There 
was  that  well-known  period  of  daylight 
known  as  Daytime,  which,  in  turn,  was 
succeeded  by  the  equally  well-known 
Night 

Lately,  however,  these  two  periods 
have  been  coming  nearer  and  nearer  to 
the  welding  |*oint.  until  to-day.  in-so-far 
a,  the  average  citizen's  opportunity  to 
get  a  late  paper  is  concerned.  Time  in 
Philadelphia  has  resolved  itself  into  just 
one  period— one  continuous  Day  of 
twenty- four  hours. 

The  first  editions  of  the  afternoon 
papers  ate  on  the  street  almost  in  time 
to  meet  many  of  the  people  t>n  their 
way  downtown  to  work.  Other  editions 
appear  from  time  to  time  throughout 
the  day,  and  with  the  hasrlsall  season 
just  about  to  open,  the  Sporting  Extras 
carrying  the  full  box  scores,  will  run 
the  edition  schedule  late  into  the  after- 
noon and  sometimes  calls  into  the  eve- 


A»  for  the  morning  papers,  anyone 


who  attempts  to  laugh  at  Philadelphia  * 
expense  the**  days  reckons  indeed  with- 
out a  knowledge  of  what  the  aforesaid 
morning  papers  are  doing.  Before  the 
advent  of  the  Bull  Dog  Edition  he  was 
indeed  a  late  stayer-out  in  Philadelphia 
who  was  ahle  to  bring  home  with  him 
.1  cop)   if  "next  i:i-  I  ri  pa  pi  r."  Ball 

with  the  coming  of  the  Bull  Dog  the 
to 

earlier. 

Lately  there  has  been  a  particularly 
keen  race  on  among  these  papers,  espe- 
cially The  Record,  The  North  American, 
ami  The  Inquirer,  At  first  they-  began 
appearing  on  the  streets  about  midnight. 
Then  one  of  them  moved  up  its  schedule 
so  as  to  catch  the  theater  crowds  a  little 
after  eleven,  and  before  very  long  the 
other  two  hail  advanced  their  Bull  Dog 
schedules  accordingly,  Soon  one  of  the 
trio  appeared  on  the  street  at  about 
10..10.  Then  one  of  the  others  made  its 
appearance  at  ten  o'clock. 

During  the  last  few  weeks  the  race 
has  been  getting  hotter,  and  one  night 
recently  The  Record  was  on  the  street 
at  9:15.  which  is  about  as  close  to  the 
"danger  point"  as  any  of  the  publica- 
tions flare  go.  Said  danger  point  being 
of  course  the  well-known  Associated 
Press  schedule  which  doe*  not  permit 
any  morning  paper  member  to  put  out 
an  issue  containing  any  A.  P.  di-patchc* 
liefore  v)  p.  m. 

All  of  which  would  seem  to  suggest 
that  at  the  next  annual  convention  of  the 
International  I'nion  of  Amalgamated 
Jokesmilh*  a  resolution  be  introduced 
forbidding  any  future  reference  to  the 
time-worn  and  antiquated  joke  abut 
Philadelphia  heing  slow  and  behind  the 
times. 


J.  M   GIBBON  HEADS  AUTHORS 


Baail  King  America*  Vice  President  of 
New  Canadian  Aaaociation 

r£«rt*el  to  Editor  it  Peausitxa) 

MosniE.su — The  Canadian  Authors' 
Association  was  formed  here  last  week 
at  a  convention  of  journalists  anil  other 
writers.  Nine  branch  centers  in  Canada 
and  one  for  Canadian  author,  in  the 
United  States,  each  under  a  vice-pres- 
ident, were  decided  upon,  with  centra! 
office*  of  the  association  in  Montreal. 
Ottawa,  Toronto  and  Winnipeg  for  suc- 
cessive periods  of  three  years  each 
Montreal  was  awarded  first  choice. 

Officers  are:  President.  J.  Murray 
Gihlson,  Montreal ;  Secretary,  Bernard 
K.  Sandwell.  Montreal :  Treasurer,  Wil- 
liam Stewart  Wallace,  Toronto.  Basd 
King  of  Boston  was  elected  a  vice-pres- 
ident. A  committee  was  appointed  to 
deal  with  copyright  legislation  now  !>e- 
fore  the  House  of  Commons.  Ottawa, 
consisting  of  Arthur  Stringer,  Madge 
Macbeth,  Warwick  Chipman  and  Rol- 
en Stead. 


for  Norsvaik  Hour 

BmtKirpoiiT.  Conn — Plans  are  heing 
made  for  the  celebration  of  the  100th 
birthday  of  the  NorwalV  fConn.)  Hour, 
which  will 


'.  Neweal  Dailr 

ATMU.A.  Ala.— The  Daily  News  has 
lieen  established  here  as  a  daily  by 
Herlseet  Pettns  and  J.  W.  Mill,.  Mr 
Pcltiis  is  editor. 

Digitized  by  Google 
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"OPEN  SHOP"  FIGHT  IS  QUICKLY  ENDED 
BY  THREE  LITTLE  ADS 


Possible  Catastrophe  By  Clever  Uie  of 
Newspaper  Space 


Capita]  Out  of 


WHEN 

shop' 


By  MARION 

U»im«#T,  OkUhooia 

the  advocates  of  a  "closed 
recently  met  in  Oklahoma 
City  to  Lay  plans  for  picketing  all  "open 
shops"  in  the  vicinity  the)  didn't  reckon 
on  Ed  Galloway. 

They  looked  up  all  die  laws  and  ordi. 
miner*  concerning  picketing ;  called  for. 
and  obtained  volunteer  picket?  and 
charted  the  rity's  "open  shops."  But  they 
forgot  Ed  Galloway.  In  fact  they  nor 
no  one  else  figured  that  Ed  Galloway, 
winner  of  (his  year's  sweep-takes  nnd 
highest  individual  honors  offered  by  the 
National  Association  of  Retail  Cluthiei. 
for  the  hot  newspaper  advertising,  was 
much  of  a  factor  in  the  "open  shop" 
c«  >ntrovcrsy. 

Single  handed,  however,  Mr.  Gallo- 
way, advertising  manager  for  the  Witt 
nothing  Company  stopped  all  picketing 
throughout  the  city  and  satisfied— for 
the  time  being,  at  any  rate — Labor's 
somewhat  warped  opinion  of  the  "open 
shop." 

To  «ay  he  did  it  single-handed  is  not 
entirely  accurate  because  his  chief 
weapon  was  a  single-column  space  in 
the  daily  new-paper  advertisements  of 
Witts. 

Chronologically,  this  is  how  it  hap- 
pened : 

On  November  2J  the  "closed  shop- 
pists"  voted  to  picket  Witt's  because  it 
has  the  largest  Labor  trade  of  any  "open 
shop"  clothing  house  in  Ok1ah<-ma  City. 

November  24 :  Three  pickets  appeared 
in  front  of  Witt's. 

November  25:  The  following  copy  un- 
der an  illustration  of  three  fence  pick- 
ets appeared  in  Witt's  advertisement  in 
the  Oklahnman  and  Times. 

Dear  Folks: 

You  are  cordially  invited  to  stroll 
down  Robinson  to  Grand  and  see 
our  three  handsome  pickets,  Really 
they  are  nice-looking,  very  peace- 
ful, neatly  dressed  young  men.  Two 
on  Robinson,  one  on  Grand.  If 
you  should  happen  to  be  passing 
and  forget  that  we  are  selling  men's 
and  boy's  uuality  clothes  and '  fur- 
nishings at  next  spring's  prices  — 
they  will  remind  you  to  look  in  our 


C.  HARPER 

l  Ci*y  Okloboman  ami  Time*. 

November  26;  Another  advertisement 
appears,  titled  "By  the  badge*  ye 
It  reads 


Stick  around  until  Christmas  hoys 
and  we  will  give  you  a  handsome 
practical  quality  Christmas  gift  and 
let  you  "PICKET"  out  vuursrlf. 

It  W..  the  "ClotlW  of  .  Perfect 
Da, 

As  we  came  out  of  the  store  he 
was  standing  on  the  edge  of  the 
curb  with  his  back  toward  u>  and 
there  was  also  something  about  his 
shoulders  which  indicated  that  he 
believed  in  a  "Close  Shop,"  It  was 
fi  o'clock  so  we  closed  our  "Clothes 
Shop." 

— and  This  It  tho  Cau»  of  It  All 

We  lielieve  that  the  non-union 
man  should  lie  given  the  opportunity 
to  work  on  the  same  job  as  the 
union  man.  Of  course  we  know 
there  are  many,  very  many,  new- 
i  .:■  Ini.ned  ways  of  doing  things,  but 
nol>ody  as  y  et  has  improved  upon 
the  open-heart,  the  open-shop  and 
the  open-hand  way  of  dealing  with 
mankind  in  order  to  achieve  hc«t 
results. 


v  tit 
them 


— and  now,  pcrpol.  if  you  will  just 
draw  nigh  and  listen  attentively  for 
a  moment,  we  will  tell  you  whv  the 
"PICKET." 

It  is  because  we  are  doing  our 
own  THINKING.  We  believe  in 
the  open-shop  plan— the  pickets  be- 
lieve in  the  close-shop  and  that's  all 
right  with  us,  we  arc  Ml  lighting 
the  unions  and  we  arc  not  going  to 
fall  out  with  any  one  because  he 
believes  one  way  and  we  another. 
In  fact  we  have  union  men  working 
for  us  most  every  day  but  we  have 
non-union  working  for  us  too.  We 

should  have  the  <amc  opportunity  as 
the  union  man. 

On  Saturdays  we  keep  open  until 
9  p.  m.  not  only  to  accommodate 
those  who  can't  get  away  to  shop  at 
some  other  time  but  to  cash  checks 
for  the  men  who  get  paid  at  a  late 
hour  on  this  day.  We  cash  from 
nx  to  ten  thousand  dollars  worth  of 
check*  for  the  working  men  every 
Saturday  evening.  If  you'll  step 
into  our  store  on  Saturday  evening 
you  will  see  a  line  of  men  who  con- 
sider this  a  special  service.  Yes  I 
you  will  see  union  and  non-union 
men  in  the  same  line.  We  might 
al<o  mention  here  that  our  employes 
arc  paid  for  their  overtime  Satur- 
day evenings.  So  Mr.  Picket  if 
you  don't  get  paid  for  your  over- 
time let  us  know  and  we  will  see 
wdiat  we  can  do  for  you  along  this 


line  because  from  the 
of  a  great  many  of  our  new  cus- 
tomers we  are  of  the  opinion  you 
are  working  for  us. 
November  27 :    No  advertisement  ap- 
pears today  because  Witt's  omit  Satur- 
day from  their  advertising  schedule. 

Mr.  Galloway,  however,  on  his  return 
from  luncheon  notes  that  one  of  the 
pickets  is  without  an  overcoat.  As  it  is 
raining  Mr,  Galloway  goes  to  the  store's 
raincoat  stock  and  procures  a  brand 
new  $15-raincoat  for  the  shivering 
picket  He  helps  him  on  with  it  and 
then  adju-ts  the  picket's  sign. 

Novemher  28 :  The  Sunday  edition  of 
the  Oklahoman  reveals  the  following 
choice  hit  in  Witt's  advertisement: 


We  thought  this  impossible  until 
Mr.  D.  M.  Witt,  president  of  the 
Witt  Clothing  Company  signed  the 
Open  Shop  petition.    Escr  since  he 

placed  his  John  Henry  on  the  

line  we  have  been  getting  something 
for  nothing.  For  instance  we  had 
our  name  printed  on  a  little  card 
which  was  given  wide  distribution. 
Then  our  name  was  printed  in  a 
little  booklet— thi<  was  good  adver- 
tising too — and  now  as  a  follow-up 
we  liavr  some  folks  walking  up  and 
down  in  front  of  our  store  attract- 
ing attention  of  the  busy  pedes- 
trians. This  free  advertising  cam- 
paign is  the  best  wc  have  ever  ex- 
perienced for  direct  results.  Some 
famous  feller  said.  "Talk  about  me. 
if  you  can't  say  something  good — 
talk  about  me  anyway." 

•  a  a 

We  understand  that  we  have  been 
boycotted  by  a  few  union  men.  We 
regret  this  very  much  because  we 
would  like  to  see  them  take  advan- 
tage of  the  savings  wc  arc  offering 
on  good  clothes  and  furnishings. 
However,  we  arc  not  going  to  fall 
out  with  the  union  man  or  any  other 
man  because  he  don't  trade  with  us 
and  wc  arc  not  going  to  boycott  the 
UNIONS  because  we  don't 
in  the  BOYCOTT  METHOD. 


ONE  -  TWO — THREE — AND  OUT! 


Simple  icnitiKo.  subtle  aarcaaaa  *nd  serious  cencJuaiena  mad*  Ibaae  adverfiaeiaaiata 
perform  then  duty — jtitd  tho  to  remove  thr  "cleaad  abap"  picbala  frem  the  Iron!  ©I 

Wllt'a  "ot?t-n-»So(i"  Uothinr  alar*  Ln  Oklahoma  City.  Nat  only  aid  they  do  Ibia,  but  lh»y 
auccaaatully  alappad  a  clly-wida  .i.Lim,   ajid  addad  10  pa*  cent  la  Iba  Wilt  ~" 


even  a  change  of 
reels,  wc  can  say  this:  Men  in  their 
hearts  can  never  be  changes!  in 
groups,  It  is  an  individual  proposi- 
tion. 

November  29:  One  of  the  piclo-ts  calls 
on  Mr.  Galloway  and  tells  him  that  the 
"closed  shoppists"  admit  that  their 
morale  has  been  shattered  by  Galloway's 
good-natured  advertising. 

So  Mr.  Galloway  calls  up  the  Okla- 
homa City  Times  and  orders  this  copy 
to  Ise  inserted  in  the  afternoon  edition 
under  the  sketrh  of  the  now  famous 
trio  of  fen< 


SALE 

This  Perfect  Good  Cut 

 Practically  New 

One  of  the  pickets  came  in  this 
morning  and  said  thai  he  would 
rather  do  two  days'  work  at  his 
trade  than  one  day  at  picketing — we 
assume  from  hi>  statement  that  it  is 
hard  work  to  keep  people  out  of  this 


We  take  this  last  column  to  con- 
gratulate those  who  picketed  this 
store  on  their  peaceful,  gentlemanly 
manners  and  conduct. 

a    a  a 


Not  content  with  the  fact  that  lie  had 
stopped  the  picketing  and 
increased  the  store's  business 
mately  10  per  cent.  Mr.  Galloway  gave 
two  of  the  pickets  jobs  in  the  store. 

One  of  the  jobs  was  painting  the  in- 
terior of  one  of  Witt's  display  windows, 
and  there  were  many  who  passed  that 
day  who  rccogniicd  the  protesting  picket 
transformed  into  a  placid  painter. 


ScKANroN,  Pa.— The  executive  com- 
mittee  of  Newswriters'  Union,  No.  3,  of 
this  city,  will  soon  begin  conferences 
with  the  Scranton  publishers  on  a  new 
wage  agreement.  The  present  agree- 
ment of  the  union  with  the  publishers 
will  expire  on  April  .10,  The  newswrit- 
ers intend  to  seek  the  same  working 
conditions  with  a  substantial  increase 
in  wages.  All  newswriters  in  Scranton 
are  affiliated  with  the  union,  of  which 
Edward  J.  Hart  of  the  Times  is 


Order  Billboards  Removed 

Houston,  Tex. — The  City  Council  has 
passed  an  ordinance  directing  the  re- 
moval forthwith  of  all  billboards  on 
Main  street  and  Montrose  boulevard. 
This  ordinance  follows  the  expiration  of 
a  temporar 
sixty  days  ago. 


Buffalo. — Plans  for  a  national  cam- 
paign to  advertise  the  motorcycle  were 
made  at  a  meeting  here  of  the  executive 
committee  of  the  national  association  of 
motor  cycle,  parts  and  accessories  manu- 
facturers and  dealers.  The  campaign  w  ill 
be  planned  to  increase  the  popularity  of 
the  motorcycle.  It  is  expected  a  fund 
of  $75,000  to  $100,000  will  be  raised.  A 
large  portion  of  the  fund  will  be  invested 


J.  Douglas  Gessford.  business  man- 
ager of  the  Hackensack  (N.J.)  Record, 
announces  the  appointment  of  Payne* 
Burn*  &  Smith  as  foreign  advertising 
representatives  of  his  paper.  New 
York  local  advertising  will  continue  to 
be  handled  bv  the  I  I'Klaherly  Suburban 
List. 


Jigitizecby 


e 


B 


Editor    &    Publisher   for    March    26,  1921 


JOURNALISM  AS  A  CAREER  COMPELS  USE 
OF  ALL  MAN'S  POWERS 


Opportunity  Depend*  on  Each  Individual's  Scale  of  Value* — On  Hi* 
Philosophy  of  Life — Why  Country 
Field  Attract* 


By  L.  N.  FLINT 

KtHKikiAL  Ntttfll  -Mr  Hint  is  thr  i-tiairmau  nl  the  Department  •  Journalism, 
t'niveraily  of  Kansas.  Irvine  tlraiit.  chief  njitofstl  writer  of  the  St.  JX'tlit  Star, 
has  written  on  ihe  aasne  iMtiject  anil  his  views  will  be  psihlohr*!  in  itmr  next  nMr, 
What  il  i  you  think  <it  journalism  a*  *  career  1 

IN"  considering  vocations,  the  young  for  other  things.  An<l  the  opportunity 
*  of  serious  mind  is  attracted  to  those  to  be  a  master-builder  of  community 
that  promise  him  a  well-rounded  life.  well-being  in  a  imall  cily  is  not  oppor- 
tune superiority  that  Journalism  has  tunity  at  all  to  the  young  man  who  get* 
over  other  arts  or  professions  is  that  in  more  joy  out  of  being  an  indispensable, 


OUR  LETTER  BOX 


it  men  and  women  may  use  to  good  ail 
vantage  all  their  knowledge,  powers,  and 
possessions.  The  wbnlc  man  may  be  on 
the  job—  must  be  on  the  job.  Such 
breadth  and  inclusivcness  of  opportunity 
makes  strong  appeal. 

But  the  young  man  also  |ook«  for  the 
possibility  of  distinction  in  Mime  special 
field. 

Here  again  Journalism  is  full  of  prom- 
ise. 


though  prrha|is  small,  factor  in  a  great 
metropolitan  newspaper  organization. 

If  the  young  man  looks  through  the 
li^t  of  owners  and  high  executives  of 
great  cily  papers  and  great  class  publi- 
cations, marking  those  who  began  life  as 
rrportrrs  without  financial  means,  he 
will  perhaps  conclude  that  the  great  re- 
wards in  Journalism — measured  quanti- 
tatively by  number  of  dollar*  and  spread 
More  and  mure  do  recognition  of   reputation   and   influence— are  rr> 

srrved  for  those  who  go  to  the  cities. 
But.  of  course,  he  should  compare  this 
number  with  the  total  number  of  young 
men  who  started  as  reporters.  He 
should  make  an  honest  estimate  of  his 
own  chances  according  to  the  law  of 
probabilities. 

Then,  if  he  looks  over  the  list  of 
country  editors  ami  marks  those  who. 
starting  as  reporters  without  nnandal 
means,  have  acquired  a  competcitce,  and 
those  whn  have  a  spread  of  influence  as 
broad  as  their  State,  and  in  some  cases 
as  brand  as  the  nation,  he  may  decide 
that,  after  all.  opportunity  is  about 
equal,  measured  quantitatively. 

If  he  proceeds  to  a  qualitative  analy- 
sis  of  opportunity  in  the  two  fields.  I 
cannot  help  believing  that  he  will  find 
the  advantage  strongly  with  the  country 
editor  who  is  at  least  his  own  man  and 
whose  success  or  failure  is  his  own  suc- 
cess or  failure. 

But  in  describing  to  a  young  man  the 
opportunities  in  Journalism  one  needs 
an  hour — equivalent  perhaps  to  10,000 
words.  So  it  is  rather  difficult,  clear 
Edits*  <t  Prm-isMm,  to  do  the  subject 


PaorkssiHi  L  X.  Flint 


SUES  FOR  STRIKE  POLICY 


and  recompense  await  specially  trained  justice  in  500  words, 
or  specially  gifted  writers. 

Again,  the  young  man  with  a  fairly 
sane  scale  of  values  wishes  a  vocation 
in  which  some  sort  of  balance  may  be 
maiutained  between  the  pursuit  of  his 
own  selfish  interests  and  his  purposes 
of  altruism  or  social  improvement, 


Traction   Company   Charge*  Editorial 
Policy  Influenced  Public  Against  II 

Albany.  N.  V.— The  United  Traction 

Journalism  is  fairly  satisfactory  as  to  Company  of  Albany  has  brought  an  ac- 

the  first  and  limitless  in  regard  to  the  lion  against  the  livening  Union  Cnm- 

sccond.  panv,  publisher  of  the  Times-Union. 

In  the  matter  of  individual  tastes—  Albany,  to  recover  $100,0(X)  damages  for 

likes  and  dislikes  for  certain  kinds  of  an  alh-gcd  libel     The  action  grew  out 

wurk— Journalism  exhibits  such  diver-  of  the  strike  of  the  employees  uf  the 

sities  as  to  afford  a  place  for  almost  United  Traction  Company  a  month  ago. 

any  man,  except  the  one  who  does  not  The  company  resumed  the  operation  of 

care  to  participate  actively  in  the  life  of  «s   cars    with   strikebreakers   and  the 

his  time.  Times-Union  actively  espoused  the  cause 

Like     other     vncatioils,     Journalism  M  the  strikers  and  published  daily  a 

runs  on  different  levels.    At  its  best,  statement  that  the  cars  bore  the  sign 

financially  and  otherwise,  it  is  worthy  "Pay  As  You  Enter."  but  should  now 

of  any  man's  lifetime  devotion.   At  its  be  changed  to  "Pray  As  You  Enter." 

worst  financially,  it  is  about  two  degrees  The  company  alleges  the  publisher  of 

al*>vc  the  poorhuuse.      At   its   worst  the  Times- Union  by  its  articles  sought 

ethically,  it  is  about  two  degrees  below  to  prevent  the  puhlic  from  riding  on  the 

the  business  of  poisoning  wells.  cars  manned  by  strikebreakers  by  atat- 

As   to   whether   city  Journalism   or  ing  that  the  strikebreakers  were  incm- 
country  Journalism  offers  the  greatest 
opportunities,  there  is  surely  no  abso- 
lute answer. 

The  meaning  of  '"opportunity"  de- 
pends on  a  man's  scale  of  values — on  his 
philosophy  of  life. 

The  opportunity  to  get  rich  is  not  op. 
porturity  at  all  id  the  young  man— by 
no  means  rarely  found— who  rares  more 


VF/K  have  letters  and  request'  for 
information  at  the  offices  of 
F.hiToa  &  PfBi.istiKB  for  the  follow- 
ing persons  and  firms.  They  will  be 
forwarded  upon  rrquest: 

K,lcar  Mela  (formerly  of  the  V.  5- 
rVatutr  Servwel. 

HuIhii  K<,llerman  ffcflMfff  of  the  A«- 
■netateil  Press,  RH  York  Cily) 

Irrtirite  Tyrone  i  formerly  of  t^e  Hefrfer, 
Sydluy.  Aostral'al. 

llalis-n  Statistical  fnnsnany. 


BRYAN  WELCOMED 
N.E.A.  IN  MAGIC  MIAMI 


HUNCHES 

t'daaaiaa  rtfifprr  mnd  rifr  ejiferl  aft  aJBrasj 
0«  ttlt  [orfjfpnl  ffft  aeo-f  mni  fcalotr  »*V*<  fa«t 
OfM  ttf  wo- a"  laea/ls-     Kmom  A  t'esutHaa  Ms" 

ajv  $1   •  -   .-c.i,   ,iv„  >    r  ■ « '  i  tmitsr  ihii 

kraJ.  Tht  fori  lAai  Me  '  >■  n  *  al  woar  r-eiap 
cm-Sea*  tvetfsltwtly  im  your  ctfi  *Wl  lies  h*r 
■t  from  toil  4tf*rtm?*i  )  ,  year  r«M- 
ttihot\ont  Itf  IS.'  Hrsill  FoiT"i. 

"What  is  Madison's  Greatest  Need!" 
is  the  query  which  the  Wisconsin  State 
Journal  put  to  a  number  of  well-known 
citiiens.  The  replies  ranged  frum  a  fast 
motor  car  for  the  police  to  pursue  hi  nit - 
leggers  with  to  a  public  golf  course — 
and  the  feature  is  still  running.  Most 
of  the  articles  run  about  300  words  and 
are  interesting  reading 


pMMM  and  that  it  was  dangerous  to  ride 
with  I  hem.   

Auerbach  Changes  Position 

CHH.uai— Malcolm  C.  Aucrbach,  has 
been  appointed  general  sales  manager 
with  headquarters  at  Chicago,  nf  a  de- 
partment of  the  Western  Knitting  Mills. 
Inc.,  Ruche-tee.  Mich. 


A  "Lei's  Crow"  Contest  has  been  start- 
ed by  the  St,  Paul  dispatch- Pioneer 
Press,  for  the  benefit  of  public  school 
children  underweight.  Only  those  more 
than  10  per  cent  underweight  may  com- 
pete. Prizes  are  offered,  In  In:  awarded 
those  showing  the  greatesrt  gain  in 
avoirdupois,  improvement  of  defective 
teelh.  throat,  nose,  glands  of  the  neck, 
ear.  eyes,  chest,  abdomen  and  posture. — 
 ,  J  T. 

Every  year  the  staff  of  the  New  York 
University  News  plants  a  tree.  This 
year  a  tree  will  be  planted  in  Washington 
Square — a  city  park— because  tlte  "duwn- 
town"  hranch  of  the  University  has  no 
campus.  This  is  a  feature  that  may  he 
developed  in  any  community  especially 
on  Arbor  Day  when  the  paper  can  plant 
a  tree  either  in  tile  public  square  or  ill  a 
park.  The  custom  can  1st  repeated  from 
year  to  year.  It  not  only  furnishes  an 
example  to  the  youth,  but  it  also  tends 
to  make  the  town  more  beautiful  and 
attractive.— G.  H.  D. 


Editors  Charmed  by  Beauty  Spot*  i 
South  Florist* — H-amar,  ScMoaaer 
*nd  Wilkje  Honored — 20O 

Go   to  Havana 


Run  every  day  in  the  year,  or  at  least 
during  a  period  of  several  months,  a 
two-minute  talk  on  safety —safety  in 
the  home,  on  the  street,  and  in  the  fac- 
tory. Practically  every  city  that  lias  a 
daily  nrwspaper  has  from  five  to  one 
hundred  members  of  the  National  Safety 
Council  and  any  one  of  these  will  lie 
glad  to  give  the  city  editnr  a  two-minute 
talk  on  such  things  as 

"I low  to  present  bloost  roison." 

"How  to  cross  the  slreet  safely  " 

"How  lo  avoid  laoMrf  accidents." 

"Th*  aulorwnhile  ant  ihr  caild." 

"Tfce  ffnlden  rule  for  auloift*." 

"SpeestiiiB  is  dangerous." 

"Slow  ilora-n  *t  i  rnseavallr- 

"flealinv  llse  engine  fi>  rhe  rrnsaine..** 

"The  'lay  Walker  •  ■• 

"Ita-nliive  ea|.li,«K,os." 

-~Vy**r*l  yctui  atr*."1 

"T>te  llllle  Tliatrlt." 

"llllfiit  tofoela.'* 

When  you  consider  the  facts  that 
80.CHK)  people  are  kilted  by  accident  evrry 
year,  that  approximately  fiOO.OOO  are  se- 
riously injlirrd  every  year,  more  than  a 
million  other  persons  less  seriously  in- 
jured every  yrar  and  that  it  is  estimated 
from  an  actuarial  point  of  view  that 
accidents  cost  us  four  and  one-half  bil- 
lion dollars  a  year,  you  will  appreciate 
not  only  the  good  that  can  lie  obtained 
by  such  two-minute  talks  hut  ihr  wide- 
spread interest  they  will  arouse.  Any 
city  editor  can  go  even  further  and  put 
on  a  contest  offering  one.  two  or  five 
dollars  for  the  best  two-minute  talk 
every  day.— L.  R. 


By  Frank  Le  Roy  Blanch s»n 

in.v   Trlrfrarh   to   Kditos  k   PcaLISM sa I 

Miami.  Fla..  March  Z3.—  In  the  moon- 
light under  the  beautiful  palms  of  thii 
magic  cily  William  Jennings  Bryan  Lit 
evening  extended  to  the  members  f 
the  National  Editorial  Association  the 
official  welcome  of  Miami  Ten  thou- 
sand people  were  present  in  Royal 
Palm  Park. 

Mr.  Bryan  spoke  in  a  happy  vein. 
Aftrr  quoting  I  homas  Jefferson's  dec- 
laration that  if  he  had  to  chiKise  be- 
tween a  government  without  newspaper' 
and  newspapers  without  a  government 
he  would  prefer  the  latter,  he  wept  on 
to  say  that  the  influence  of  the  weekly 
newspaper  ought  1o  be  lietler  appreciated 
than  it  is.  and  that  if  we  had  to  lose 
either  the  weekly  ur  the  daily,  he  would 
prefer  to  see  the  weekly  survive.  The 
editor  of  the  weekly  is  closer  to  his 
readers  and  influences  them  much  mure 
by  what  he  writes  than  the  editor  oi 
its  big  daily  influences  his  readers.  He 
had  nn  intention,  he  said,  of  underrating 
the  big  city  daily,  because  it  is  needed, 
but  in  formulating  public  opinion  the 
country  weekly  stood  first. 

Concerning  Miami.  Mr.  Bryan  han 
many  things  of  interest  to  say.  He 
called  attention  to  its  growth  in  popu- 
lation of  over  -HO  per  cent  during  the 
last  decade,  the  greatest  increase  shown 
by  any  city  in  America  He  declared 
that  il  would  soon  liecoinc  the  Los  An- 
geles of  the  Atlantic  Seabnanl. 

Will  Wilkie  in  responding  to  the  ad- 
dress of  welcome,  expressed  to  the 
people  of  Miami  and  all  Florida  the 
deep  appreciation  of  the  editors  of  all 
that  bail  been  done  for  them  during 
their  stay  in  the  State. 

Today  the  visitors  were  taken  on  a 
sight  -eeiug  tour  to  Miami  Beach, 
where  they  inspected  the  newest  hotel. 
The  Flamingo,  built  in  nine  months  grrd 
opened  fur  its  first  season  January  1 
last. 

After  a  dip  in  the  ocean  and  lunch  on 
the  beach  the  editors  visited  the  estate 
of  Arthur  Curtis  James,  where  thet 
saw  an  avenue  of  royal  palms  and  a 
grove  'of  cocoanui  palms  that  surpassed 
in  heauty  anything  of  the  kind  they 
have  seen  in  all  Florida. 

Mr.  and  Mrs.  William  Jennings  Bryan 
gave  an  afternoon  reception  to  the 
editors  and  in  lite  evening,  a  banquet 
at  the  Royal  Palms  Hotel  was  tenderer! 
them  by  the  Miami  Chamber  of  Com- 
merce. 

On  this  occasion,  George  Hosmcr.  io 
whose  untiring  efforts  the  Florida  trip 
was  made  one  of  the  most  enjoyable 
ever  taken  by  the  National  Edit  eial 
Association,  was  presented  with  a  sub- 
stantial testimonial  of  appreciation  by 
the  members  of  the  Association.  George 
Schlos^r.  secretary,  and  Will  Wilkn. 
the  retiring  president,  were  similarly 
honored. 

On  Friday  nearly  200  members  of  the 
party  will  leave  on  a  trip  lo  Havana, 
and  the  rest  of  the  editors  will  irtrt 
for  their  homes  in  the  North.  The 
pa-t  week  has  heen  spent  in  the  citrus 
and  vegetable  growing  section  of  the 
Slate.  Among  the  cities  that  gave  the 
best  they  had  to  make  the  editors,' 
stay  a  delight  were  Lakeland.  Or1ati  '.<. 
l>a>1ona.  New  Smyrna,  and  Fort  Laud- 
erdale. 
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PNEUMONIA   INSCRIBES  LAST 
LIFE  OF  "B.  L.  T." 


LINE  IN 


Editor  of  Chicago  Tnbunc'.  "Lane  o'  Type  or  Two"  Mid  Dean  of 
"Colvum"  Conductor*  U  Mourned  by  Host  of 
Worker,  an. 


Br  A  STAFF  WRITER 


pWCAGO.— Bert  Lcstun  I  a>lor,  (lean  the  cast  until  he  was  nenriy  thirty 
Uof  newspaper  "colyum"  conductors  and  year.  ulj.  He  graduated  from  the  Col- 
lationally  known  as  humorist  and  au-   lege  of  the  City  of   New   York  and 


started  newspaper  work  at  mice,  serving 
M  writer  and  editor  on  several  weeklies 
and  dailies  in  New  York  and  N'ew 
England.  In  1895  he  married  Miss 
Kmma  Bonner  of  Providence.  R.  I.,  and 
the  following  year  moved  West  to  bc- 


lior.  died  here  Saturday.  March  19.  of 
•mumonia  after  an  illness  of  two 
seeks.  He  ii  mourned  .incrrcly,  not 
ml>\  by  his  family  and  personal  friends 
mi  Iiis  fellow  worker;  everywhere,  hut 
0  the  many  thousands  of  newspaiier 

eader*  to  whom  "B.  L,  IV  had  en-   come  editor  of  the  Duluth  Ncws-Tri 
leared   himself   through   hi,   "A   Line    hune.      His    career    as    the  presiding 
Type  or  Two"  in  the  Chicago  Tri-  genius  of  a  humorous  daily  newspaper 
,anr.  column  began  in   1899  when  he  took 

For  ,omc  time  before  he  went  to  bed  charge  of  "A  Little  Alwut  Even  thing" 
,lr.  Taylor  had  suffered  severely  from  »•  the  Chicago  Journal.  This  column, 
ronchitis.  but  he  remained  at  work  and  originally  intended  to  carry  a  collection 
Ulghed  at  the  ailment  until  danger  of  misrellaneous  news  items,  had  been 
Bvefl  then  his  lightened  with  bits  of  verse  and  humor 
rave  and   and  when  Mr.  Taylor  took  hold  it  soon 


ondition  was  not  considered  grave  and 


:1m 


Tayloi 

became  famous  as  a  humorous  column. 
Several  years  later  he  joined  the  Tri- 
bune staff  and  began  to  conduct  "A 
Line  01  Type  or  Two."  Then  in  1903  he 
went  to  New  York  as  a  contributor  to 
Purk  and  the  New  York  Sun.  remain- 
ing there  until  1W  when  he  returned 
to  Chicago  and  resumed  hi-  work  with 
the  Tribune. 

In  »pite  of  the  almost  endles.  task 
of  going  through  his  hundred  or  more 
letters  a  day  from  "contributor.."  Mr. 
Taylor  found  time  to  write  l»oks  and 
to  contribute  articles  anil  verse  to 
magazines.  He  liked  particularly  to 
write  about  golf,  bis  favorite  recreation. 
Among  his  books  were  "The  Well  in 
the  Wood."  1904;  "The  Charlatans." 
1906;  "A  Line  o"  Verse  or  Two."  1911; 
-The  Pine-smoke  Carry."  191-'.  and 
"Motley  Measures,"  19U 

Mr.  Taylor's  home  was  in  Glencot,  a 
suburb,  but  at  the  time  of  his  death  he 
was  living  temporarily  in  the  city.  Be- 
side, the  widow,  he  is  survived  by  two 
daughters.  Alva  Thoits  Taylor.  2-4  years 
old.  and  Barhara  Lcston  Taylor,  five 
year.  old. 

Ad  that  the  disease  took  a  really  criti-  Funeral  services  were  conducted  Sun- 
al  turn.  Before  he  finally  surrendered  day  afternoon  at  the  Fourth  Frcby- 
..  the  doctor  s  care,  he  wrote  in  his   «"™n  Church. 

Ill  announcing  the  death  of  "B.  L. 
T."  the  Tribune  reprinted  "Sundown," 
a  little  poem  Mr.  Taylor  wrote  and 
published  in  hi.  column  on  October  27, 
1917,  after  reading  a  British  officer's 
statement  that  when  the  wounded  in 
the  hospitals  came  to  die  their  last  re- 


Lrsmx  Taym« 


"We  ought  to  go  to  bed  and  cure  a 
articularly  vicious  attack  of  bronchitis, 
lit  wc  fear  we  should  forget  what 
api-cncd  to  the  pink  shirt.  So  wc  are 
!.t  walking  around,  as  Dulcy  would 
ay.  to  save  funeral  expenses." 

The  "pink  shirt"  was  the  central  fig-   1'?"      "»">'  *»'  f«*  the  prayer, 

rc   in  a  «eries  of  travestv   .ketches   "N"w  1  la>  mc  d"wn  l"  *]ctP  T"c 
ailed  "The  Thousand  and  One  After-   v">"  '"fan: 
oons"  which  had  been  running  in  "A        "When  the  sun  of  life  is  low, 
ine  o'  Type  or  Two."  When  the  dewy  shadows  creep. 

Mr.    Taylor    was    U>rn    in    Goshen.        Sav  for  me  before  I  go, 
lass..  November  U.  1860,  and  lived  in  Now  I  lay  me  down  to  steep.'" 


B.  L_  T. — AN  APPRECIATION 

BY  "THE  GENTLEMAN  AT  THE  ADJACENT  DESK" 


Chicago,  March  2-t. — Bert  Lesion 
aylnr  was  "The  Line"  a.  much  as 
The  Line"  was  Bert  Lesion  Taylor, 
le  was  as  many-sided  as  his  writing 
be  range  which  was  covered  in  hi. 
uly  contribution  was  i>ot  greater  than 
tat  shown  in  his  contact  with  the 
orld. 

His  friends  came  from  all  walk,  of 
fe.  He  had  played  tenni.  with  for- 
cr     President     Roosevelt.      But  he 


cherished  the  friendship  of  the  lowly. 

In  literature  and  music,  be  was  essen- 
tially a  "high-hrnw."  But  lie  found  no 
fault  with  the  "low-brow."  He  under- 
stood the  latter  and  the  very  fun 
which  he  poked  at  him  showed  his  un- 


To  those  who  worked  with  him.  the 
lx-st  remembrance  will  lit  the  spirit  in 
which  he  toiled.  No  "line"  fan  lived 
who   took   a   greater   pleasure   in  the 


l'mi-1  cd  vi  "iuct  than  Mr.  i'  i)  or  did  in 
It  was  yuuthfulncs,  per- 
If  late  Hugliic  K.  cough, 
Mr.  Taylor  not  only  enjoyed  to  the 
full  the  contributions  which  were  sent 
ill  to  him.  but  insisted  on  sharing  that 
joy  with  the  others  in  the  office.  Each 
night  a  fesv  of  the  choicer  bits  were 
shown  about  the  office  and  chuckled 
over  before  going  to  the  compositor. 

Publicly  he  made  light  of  his  work 
and  ironically  nominated  him«etf  as 
president  of  the  "Over  Worked  Club" 
— a  mythical  organization  which  he  cre- 
ated of  those  whose  main  duties 
seemed  to  lie  to  draw  their  pay— but  in 
reality  infinite  painstaking  was  the  se- 
cret of  his  success  as  a  writer.  Each 
caption  was  written  and  rewritten  until 
he  was  satisfied  it  was  the  best  pos- 
sible ;  each  item  was  gone  over  and 
over  until  he  was  sure  that  it  was  as 
nearly  perfect  as  it  could  be. 

The  building  of  "the  line"  was  not 
done  haphazardly.  He  knew  type  as 
few  printers  do  and  he  made  "the  line"' 
as  exact  typographically  as  it  was  in 
the  writing.  After  the  lines  and  the 
paragraphs  hail  liecn  proofed,  he  fitted 
them  into  the  column,  each  in  its  pre- 
cise place. 

As  a  poet  and  novelist,  he  displayed 
the  same  precision.  Once  he  was  writ- 
ing an  episode  dealing  with  Arizona  ill 
February.  He  waiter!  for  the  month 
and  then  went  to  Arizona  that  he 
might  describe  it  accurately.  His  good- 
natured  gibes  at  some  of  the  modern 
writer,  for  their  carelessness  of  detail 
was  but  the  natural  outgrowth  of  hi» 
own  carefulness. 

In  his  recreation  B.  L.  T.  was  given 
to  the  same  study  of  detail.  Much  of 
his  leisure  time  was  spent  in  the  North 
woods  where  perhaps  he  was  the  hap- 
piest. He  WH  a  good  woodsman.  He 
knew  how  to  make  a  pack  to  follow 
the  trail,  to  whip  a  stream,  to  handle 
a  canoe,  to  build  a  fire  and  to  bed 
down  on  spruce  bough'. 

"The  Piiie  Smoke  Carry"  shows  .the 
result  of  his  days  and  nights  in  the 
woods  and  his  poem,  "White  Throat." 
displays  the  love  he  had  for  voices  of 
the  people  of  the  wilds.  Omdoor  sports 
came  next  to  the  North  woods  in  his 
esteem.  He  was  a  good  golfer  and 
tennis  player.  Sometimes  he  scoffed  at 
the  fanatical  followers  of  baseball,  but 
he  knew  the  game  well  and  he  could 
enjoy  it.  if  not  a  rooter.  Football  and 
college  athletics  were  always  close  to 
his  heart,  because  they  made  for  clean 
living  and  good  sportsmanship.  At 
billiards  and  bowling,  he  amazed  reck- 
le«.  friend,  who  challenged  him. 

His  golf  typified  bis  life.  He  was  a 
golfer  for  pleasure  only.  Cup-hunting 
and  tournament  play  were  not  for  him. 
although  hi.  .kill  justified  the  effort 
had  he  desired  to  make  it. 

He  could  play  with  a  "Chick"  Evans 
or  the  very  worst  dub  anil  enjoy  the 
game.  Oqe  of  his  eccentricities  was 
that  he  never  kept  a  score. 

He  enjoyed  victory,  but  only  if  won 
by  his  own  play.  He  harbored  no  se- 
cret desire  that  success  should  come 
through  llit  bunkering  of  his  opponent. 
The  opposition's  go.nl  .hot.  were  as 
enjoyable  to  him  as  those  of  his  own 
To  him  a  golf  course  was  not  eighteen 
holes  to  he  raced  over  with  the  -core 
as  tile  ultimate  goal.  An  afternoon's 
play  was  the  gathering  together  of  a 
few  friends,  keen  competition  and  the 
enjoyment  of  the  great  outdoor*.  No 
misfortune  of  the  game  made  him  for- 
get the  sunlight,  no  trap  could  make  of 
him  a  fceaoaggf  of  "hard  luck." 

And  he  had  pleasant  .port  with  the 
idiosyncrasies  of  the  golfer.  His  "look 
at  the  hole"  vs.  "1.**  at  the  loll"  will 
he  the  cause  of  many  arguments  for 
year,  to  come— E.  B.  Fuiiwwx. 


I  MKT  B.I.T.  in  1907  when  he  worked 

*  for  Puck,  and  1  contributed  weekly 
verse,  to  that  magazine.  A  number  of 
us  used  to  play  billiards  during  the 
lunch-hour   and   be  christened   us  the 

•  Puck  Athletic  Club."  Hen  Taylor  was 
no  mere  jester  and  paragraph er.  He 
had  a  keen  artistic  taste,  iii.  ability  as 
critic  of  art,  music  and  literature  was 
profound.  He  was  tbr  satirist  of 
sham,  the  slayer  of  the  deadly  bromide. 
Nobody  ran  take  hi.  place.  He  leaves 
the  largest  family  of  orphan  fans  that 
lias  ever  yet  become  fatherless  and  dis- 
consolate—TED  ROBINSON.  Curve- 
land  Plain  Dealer. 

I  DID  not  know  Taylor  personally, 
but  anyone  who  followed  hi«  column 
knows  the  kind  of  man  he  was.  He 
was  a  humorist  of  the  kind  worth 
while,  in  whom  sober  sincerity  and  a 
keen  scalpel  for  hunk  underlay  all  his 
wit.  His  quips  felt  as  his  motto  said, 
where  they  would-  Unerringly  he  fell 
homliast  and  quackery  and  sent  it 
howling.  He  suffered  fools  pa- 
tiently, hut  he  made  thrm  suffer  too. 
He  wa«  a  shrewd  student  of  literature 
and  a  true  lover  of  life  and  an  honor 
to  American  journalism.  —  CHRIS- 
TOPHER MORLEY,  New  York  Eve- 
ning Po5t. 

JT  was  not  my  privilege  to  ever  meet 
B.  L.  T..  nevertheless  I  knew  him. 
He  reflected  himself  in  the  lines  he 
wrote  and  in  his  superb  selection  of 
what  others  wrote.  It  svas  his  genius 
in  this  last  respect  that  builded  such  a 
following  of  contributors  as  no  other 
columnist  has  ever  achieved.  Bert 
l-cston  Taylor's  wit  was  keen,  hut  not 
bitter.  His  quips  were  peppy,  but  not 
peevish.  He  did  a  hig  hit  to  keep  the 
country  smiling  for  so  many  sears  and 
his  multitude  of  reader,  will  pro- 
foundly mourn  his  passing— NEWTON 
NEWKIRK.  Boston  Post. 

AS  one  who  lacks  it,  I  greatly  ad- 
mired B.  L.  T.'s  erudition.  He 
knew  so  many  things  that  were  beyond 
my  ken  and  he  could  write,  but  the 
thing  about  him  that  impressed  me 
most  was  bis  sanity  and  his  poise.  He 
was  one  nf  the  literati  He  had  the 
literary  touch  and  instinct  and  yet  he 
never  was  moved  or  swayed  by  the 
popular  outbursts  of  sentimental  and  ■ 
emotional  hokum  which  detach  so 
many  of  his  kind  from  their  moorings. 
Underlying  his  comment  on  affairs  there 


that  to  me  was  his  strength 
and  his  fortissimo  note.— JAY  E. 
HOUSE,  Philadelphia  Public  Ledger. 

|  BELIEVE  every  column  conductor  in 
the  United  States  will  agree  that  B. 
L.  T.  was  the  master.  1  have  often 
heanl  them  talking  t'lgetlier  when  they 
have  had  conventions  and  although  B. 
L.  T.  was  never  present  at  these  gather- 
ing., hi*  name  was  .poken  of  more  fre- 
quently than  any  other.  He  was  an 
origin  it  -r.  in  esery  eiisi  I  tl  e  wi  r-l 
A  few  have  tried  to  imitate  his  style  but 
have  failed.    His  untimely  death  was  a 

blow  to  our  profession  from  which  wc 

shall  not  quickly  recover.  Knowing 
him  personally  and  appreciating  his  lov- 
able nature,  hi.  quick  .ympathy.  and  his 
sincere  friendship,  the  shock  nf  his 
death  was  all  but  overwhelming— ROY 
K.  MOUI.TON,  New  York  Evening 
Mail. 

I  AM  too  grieved  at  the  world's  loss  to 
be  putting  into  mere  words  what  my 
bean  is  now  feeling  at  the  going  on  of 
Bert  Le-ti.n  Taylor.    The  humbler  in 
(Continued  on  Paft  22 > 


Digitized  by  Google 


in 


Editor   &    Publisher   for   March   26,  1921 


AND  MAKE  THEM  LIVE 


it  u  > 


to  Make  Each  Piece  of  Copy 
Without  Support  of  Those 
Have  Gone  Before 


TRADE  MARK  YOUR  ADVERTISEMENTS  JS?— 

instead  of  being  simply  a  different  sort 
of  an  ad  issued  hy  an  old  friend. 

The  whole  trouhle  between  this  rule 
and  the  actual  facts  in  the  case  lies  in 
the  definition  of  the  "different"  thing 
that  must  he  done  to  make 
the  most  effective  possible. 

A*  in  nearly  everything  else  there  are 
degrees  of  "difference." 

The  "Shorty"   Camel   advertising  is 
different  from  the  advertising  done  by 
all  other  tobacco  companies.    And  yet 
each  Short)  ad  is  very  much  like  all 
ing  at  a  Camel  ad  or  so  that  the  reader   lh<:  "ther  -shnrty  ads.   The  llupmobile. 
of  one  of  the  leading  popular  magazines  ^illustrated,  large  type  ads.  are  utterly 
knows  by  long  experience  that  the  first    different  from  those  of  other  automo- 

bile  companies  and  yet  each  of  these  ads 
looks  so  much  like  all  the  other  Hup- 
mobile  ads  that  one  must  read  the  text 
to  find  the  actual  difference. 

Now  there  is  difference  and  yet  same- 
ness.   The  ads  are  different  from  those 


By  FRANK  H.  WILLIAMS 

EanVJMAl  N'rrr:  Mr.  William*  has  alicnl  Ihr  nta;ur  tart  i>f  hi.  lite  in  the 
atmosphere  ni  the  nrtr*|iapeT  nftVre.  He  ha*  been  a  city  rtlrUtr,  telegraph  rihtor. 
tnanafing  r/drtrir.  ciipy  writer  ami  ailvrrUaniH  anenl.  flc  will  Ciililmtle  In  be  a 
frequent  conuiStitrtr  to  EltiToa  &  Pvautlua. 

PVERY  now  and  then  it  is  a  gc<>d 
thing  for  copy-writers  and  advertis- 
ers and  everyone  connected  with  the 
business  of  writing  and  framing  adver- 
tisements, to  get  away  from  their  own 
job  and  take  a  bird's  eye 
of  the  entire  ad  situation. 


advertisement  in  the  reading  pages  of  the 
magazines  Mill  be  that  of  Campbell's 
Suups,  the  appearance  of  the  ad«  would 
be  varied  at  each  insertion  and  the  po- 


.Sticking  too  closely  to  the  immediate  sitio»  »'  «hc  Campbell  Soup  ads  in  the 


task  is  apt  to  give  one  a  warped,  narrow 
slant  on  the  proposition  of  selling  goods 
by  means  o(  printers'  ink.  while  this 
thing  of  getting  away  from  personal  Con- 
siderations and  broking  the  whole  field 
over,  impersonally-  anil  impartially,  is 
quite  likely  to  give 

new  angles  which  can  be  utilized  with 
spkndid  effect. 

One  of  the  outstanding  things  which 
is  noticed  upon  taking  such  a  broad  view 
of  the  entire  ad  situation,  is  thr  fact 
that  at  a  distance  where  the  exact  read- 
ing matter  is  not  decipherable,  it  is  still 
possible  for  anyone  who  is  at  all  famil- 
iar with  national  advertising,  to  pic's  out 
certain  ads  For  instance,  it  doesn't  need 
any  careful  perusal  of  a  "Shorty"  camel 
advertisement  to  tell  the  reader  thai  it  is 
all  about  Camel  cigarettes.  And  it  isn't 
go  through  an  advertisc- 


'•ind  tn  '^e  identity  of  the  advertiser. 

Now  there  is  in  this  disposition  on  the 
part  of  so  many  national  atlvertisers  to 
unmistakably  trade  mark  their  ads,  a 
lot  for  other  adveriiscrs  to  think  about. 
And  one  of  the  reason!  why  this  mat- 
ter is  worthy  of  considerable  thought  is 
because  of  the  fact  that  a  trade  marked 
atl  is  so  utterlv  at  variance  with  one  of 


Forces  Double  Duty 

And  that,  it  would  seem,  is  the  sort  of 
"difference"  which  is  the  sort  of  differ- 
ence meant  by  the  rule  in  the  case. 

Those  advertisements,  it  would  seem, 
which  are  at  once  different  from  the 
advertisements  of  all  competitors  and 
yet  which  are  so  distinctly  like  all 
other  ads  in  the  series  as  to  look  alike 
and   read  alike  and  thereby  be  trade 


newspapers  regularly  to  pick  out  the  scrftation  so  thoroughly  that  the  general 

"Shorty"  Camel  ads  and  the  liuprnobitt  public  would  greet  a  different  form  of 

ads  and  a  number  of  other  ads  quickly  an  ad  on  the  part  of  these  atlvertisers 

and  unfalteringly  without  ever  reading  as  an  utter  stranger  and  would,  perhaps, 

the  text  of  these  ads  or  referring  to  the  lie  quite  apt  to  think  that  it  was  the  ad- 
signatures  attached  to  the  ads. 

The  reason  for  this  is  that 
vertisemcnls  ate  trade  marked. 

A  "Shorty"  Camel  ad  is  as  distinctive 
and  different  from  other  cigarette  adver- 
tising as  the  Hupmobile  Urge  type  ads 
are  different  from  those  of  other  adver- 
tisers. And  this  difference,  has  by  con- 
tinued use  lsrromc  fixed  in  the  minds  of 
a  large  percentage  of  the  public  as  lie- 


But  the  man  whose  ads  are  trade 
marked  and  arc  different  from  those  of 
all  other  advertisers,  forces  his  product 
into  the  minds  of  readers  in  spite  of 
themselves.     It   is   impossible,   for  in- 


THEORY  AND  PRACTICE  IN  ADVERTISING 


In  other  words,  as  stated  lsefore.  these 
advertisers  and  all  other  advertisers 
whose  ads  are  equally  distinctive,  have 
trade  marked  their  ads  in  the  mind?  of 
the  public. 

Now  1  trade  mark  is  a  mighty  good 
thing  in  business.  If  it  wasn't  there 
wouldn't  be  any  trade  marks.  And  a 
trade  marked  window  display  is  a 
mighty  good  thing  in  retail  merchandis- 
ing.   If  it  wasn't  the  windows  of  the 


DOSTON. — The   scientific   theory   of  alone   in   preparing  a   sales  campaign. 

advertising  and  the  results  that  can  "Some  of  ihc  most  effective  appeals 
be  obtained  by  using  a  competent  adver-  that  have  been  nude  to  the  human  mind 
lising  agency  were  discussed  a  few  have  been  through  clever  messages  on 
nights  ago  in  a  forceful  talk  before  the  the  part  of  the  advertiser  asking  that 
members  of  the  Pilgrim  Publicity  Asso-  the  public  exercise  a  choice  in  purclus- 
ciation  by  A.  E.  (ircenlcaf.  president  of  ing  this,  that  or  the  other  article — not 
the  Grecnleaf  Company  of  Boston.  with  the  idea  of  knocking  a  competitive 
"The  old  saving.  'The  man  who  is  bis  product,  but  more  from  the  standpoint 
own  lawyer  has  a  fool  for  a  client,'  ap-  of  educating  the  public  to  a  proper  ap- 
plies pretty  well  to  advertising,"  stated  preciatton  of  making  comparison. 
Mr.  Grcenleaf.  "Whether  to  use  an  "Copy  must  be  determined  by  the 
agency  d"cs  not  depend  on  the  knowl-  product  and  the  sales  policy.  One 


stance,  for  any  newspaper  reader  to  set 
a  Shorty  Camel  ad  without  thinking  oi 
Camel  cigarette*.  But  if  each  ad  in  the 
series  was  different  a  newspaper  reader 
might  look  at  all  of  them  in  a  casual 
way  without  once  thinking  of  Camels. 

Trade  mark  your  ads  if  you  want  ttj 
make  them  just  as  effective  as  possible 

And  don't  be  loo  slavishly  inclined  t> 
follow  the  "rules'"  of  the  advertising 
game  There  isn't  a  single  rule  that 
hasn't  been  broken  or  interpreted  in 
some  new  way  in  the  advertising  busi- 
ness. 

Be   different    in  youi 
within  reason.    And  trade  mark 
ads— in  reason.   That's  the  way  to  i 
them  sell  the  most  possible  good*. 


magazines  woultl  he  etmstantlv  varied. 

So*  appears  fairly  evident  that  there  of  competitors  and  yet  each  ad  in  the 
is  a  general  opinion,  whether  expressed  "  hke  al1  *«  Otter  ads  in  the 

or  not,  among  the  leading  national  ad- 
vertisers to  so  trade  mark  their  ads  that 
the  public  cannot  be  at  all  in  doubt  as 


osition  obviously  demands  aggressive 
copy,  another  persuasive.  But.  after  all. 
the  great  art  of  teaching  is  to  know  how- 
to  suggest.  Millions  of  people  use  their 
eyes  where  only  a  handful  use  their 


edge  or  ability  of  the  advertiser.  As 
with  matters  of  law,  no  -amount  of 
knowledge  of  the  science  enables  the 
man  tin  the  in-ide  to  view  the  proposi- 
tion from  the  outside.  Intimate  knowl- 
edge of  any  business  comes  only  from  brains.  I  have  seen  some  splendid  ad- 
L'nited  Cigar  Stores,  of  tile  Liggett  ],mg  exiH-ricnce  and  specialized  study  of  vertising  which  has  just  about  a  fiftv- 
rirug  stores  and  of  other  chain  uistitu-  that  business.  Its  internal  problems  fifty  proposition— half  aggressive,  half 
lions,  would  not  be  trade  marked  in  the  a|ont  require  all  the  skill  and  attention  persuasive,  the  text  matter  being  de- 
way  they  arc.  If  it  wasn't  a  good  thing  jt  j«  p^sible  fur  the  inside  man  to  apply,  cidedly  aggressive  and  the  illustration 
for  retail  stores  to  stamp  their  identity  "This  is  just  as  true  of  the  sales  or  backing  it  up  in  the  most  persuasive 
upon  the  minds  of  the  public  by  using   advertising  manager  as  ..f  the  operating   manner  possible, 

window   displays  which  are  practically    manager   or   owner.    What  is  so  frt-       "The  question  of  the  amount  to  be 
the  same  for  all  member,  of  the  chain    qucntly  larking  on  the  inside  is  the  view- 
in  the  general  effect,  these  stores  would   point  of  the  buvcr  or  public.  Kurther- 
have  varied  windows  which  were  utterly    mtt%  tn).  «rrvices  of    an  experienced 
different  in  each  store.  an<]  competent  advertising  agrnt  costs 

Anrl  so  if  it  wasn't  a  good  thing  for  the  client  nothing,  or  slightly  less  than 
an  advertiser  to  trade  mark  his  ails  in  nothing,  and  since  no  man  is  all  suffi-  proiltirr  the  desired  profit  in  the  coming 
the  mind  of  the  general  public,  so  that  cieut  and  two  heads  are  usually  better  year.  The  modern  high-cla's  advertising 
when  a  man  picks  up  a  newspaper  he  than  one,  there  seems  to  In-  no  valid  ex-  agent  is  not  a  seller  of  advertising,  hut 
can  tell  at  arm's  length  that  he  is  look-   cuse  for  a  national  advertiser  to  go  it   a  buyer  of  customers  for  his  clients ." 


NEWSPAPER  IS  MODERN 
TOWN  MEETING 


marked  in  the  minds  nf  the  general  pub- 

the   fundamental   "rules"   for  effective  |ic  rrprrtrtlt  something  approaching  the 

advertising  which  has  from  time  to  time  uItimatc  jn  pri.5,m.<iay  advertising  ef- 

teta  laid  down  by  leading  advertisers  fectiveness. 

and  ad  experts.  r  hc  advmij,r  whoje  ad,  are  n04 

Ssuncnes*  Stultifies  trade  marked— whose  ads  are  all  dis- 

This  so-called  "rule"  is  that  advertis-  Hnctive  and  unlike  each  other— forces 

thoughtfully  to  tell    ing  to  be  most  effective  must  be  differ-  his  advertising  to  do  double  duty.  He 

that  it  is  an  advertisement  for  the  Hup-   cut.    In  other  words,  too  much  of  the  forces  each  ad  to  stand  alone  without 

same  thing  is  apt  to  stultify  itself.  help  from  other  advertisements  in  the 

How.  then,  can  such  a  "rule"  be  recon-  series  and  he  forces  each  ad  to  get  itself 

ciled  with  the  very  evident  tendency  on  read   and  to  make   sales   without  the 

There  is  a  very  definite  reason  why  it    the  part  of  advertisers  to  trade  mark  slightest  aid  from  advertising  that  has 

is  possible  for  anyone  who  glances  a;    their  ads  in  form  and  in  manner  of  pre-  gone  before  ur  that  will  come  afterwards. 


appropriated  for  advertising  is  a  large 
one.  and  one  that  can  be  settled  only  in 
individual  eases.  In  theory,  advertising 
appropriations  should  l>c  based  on  the 
estimated  volume  of  business  required  tu 


Merchants  Lose  Opportunity  by 
of  System  In  Their  Use  of  Adver- 
tise Columns  oi  todays 


Lack 


l«,  rWrfrnea  In  Eoiloa  4  Pt  susim  . 

Kax»v>  Citv,  March  22  —  John  Lee 
Mahin.  director  of  the  Federal  Adver- 
tising Agency  of  New  York,  was  the 
guest  and  principal  speaker  at  the  Kan- 
sas City  Advertising  Club  luncheon  at 
the  Hotel  Muehlehach  yesterday  "Is 
Overproduction  Another  Name  lor  Un- 
scientific Advertising  and  Sale, ship '■" 
was  Mr.  Malun's  topic. 

"The  newspaper  is  the  modern  ex- 
pression of  the  New  England  town 
meeting  irlea,"  he  said.  "If  it  should  Ik 
a  public  forum  where  the  people  are  in- 
formed of  the  conditions  of  the  com- 
munity in  which  it  is  published,  it  must 
record  events  exactly  as  they  happen 
and  give  them  such  treatment  as  is 
merited  hy  their  value  to  the  community 
as  a  whole.  Opinion  has  no  place  ir.  the 
news  pages  unless  the  name  of  the  per- 
son expressing  the  opinion  is  clearly 
stated  so  leaders  can  value  it  as  such 
On  the  other  hand,  the  editorial  pam 
should  be  an  expression  of  opinion  which 
has  responsibility  behind  it, 

"The  more  1  see  of  the  wonderful  re- 
sults of  advertising  when  used  with  con- 
fidence and  discretion,  the  more  I  marvel 
that  merchants  do  not  plan  and  conduct 
their  advertising  on  a  steady,  regular, 
persistent,  yearly  schedule.  A  show- 
window  is  valuable  to  a  merchant  be- 
cause many  people  pass  by  it  daily. 

"Space  in  a  newspaper  is  exactly  the 
same  as  in  a  show  window.  It  must 
represent  the  merchant  as  he  is  in  his 
ability  to  give  service  and  satisfaction  to 
the  people  whose  attention  the  merchant 
is  able  to  attract. 

"Every  merchant  must  establish  hjs 
own  character  in  his  advertising-  The 
average  retail  jewelers  stock  only  turns 
over  once  a  year.  The  average  stock  of 
Ingersoll  watches  turns  over  lour  times 
a  year.  Hence,  a  dealer  will  make  twice 
as  much  yearly  profit  if  he  sells  Itiger 
soils  at  half  the  markup  he  puts  on  the 
rest  of  his  stock.  Thus  Ingersoll  adver- 
tising binefits  Ingersoll  users  and  Inger- 
soll dealers  as  well  as  the  Ingersolls 
themselves." 


Cromie  Fighting  Paper  Profiteers 

Charges  that  British  Columbia 


profits,  i 

per  cent,  has  been  made  hy  R.  J.  Cromie. 
publisher  of  the  Vancouver  (B.  C.)  Sun 
The  Sun.  -aid  Mr.  Cromie.  has  refused 
to  sign  a  contract  at  prevailing  rates, 
and  will  continue  to  wage  a  campaign 
for  lower  prices,  even  should  inch  ac- 
tion result  in  a  suspension  of  puhlica- 
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MARION  "BACK  PORCH"  ORGANIZATION 
SURVIVES  CAPITAL'S  WHIMSIES 


C  bulges 


in  Congress  Press  Gallery  List* — No  One  Envies  Louis 
Ludlow — Snyder  and  Farrington  May  Get 
Government  Posts 


By  ROBERT  T.  BARRY 

;  If  j  Aixi/tvn  (.'arrti^ondcmt  of  Kuitob  Jt  l*t  «i  iiiH b I 

WASHINGTON.    March  2i.— Mem-      Little  if  any  gossip  seeps  forth  from 

bcrs  of  the  self-styled  Presidential  the  belief  circle  dI  the  corps.    W'hrn  it 

Pre»%  Corp*  are  Inath  to  I.-,  A  up  the  comes  to  trlling  nn  tmc  another  they 

r.Mi'i.-j         they  formed  last  summer  make  Calvin  Coolidge  seem  downright 

near  the  lack  porch  of  the  Harding  garrulous.  For  example.  ue  heard  not 
Is  I  Ml  alt  in  Marion,  Ohm.  The  urn  long  since  that  Clapper  had  displaced 
crowd  which  "reported''  the  publisher  Bell  as  chief  of  the  "Wallace  Bruce 
of  the  Marion  Star  from  hii  front  porch  Macnamer  Volunteer  Fire  Department." 
to  the  White  House  portico  is  sticking  We  made  impure  Clapper  denied  it 
wiih  him  through  his  trials  and  troubles  Belt  did  likewise.  The  most  he  would 
with  the  job-hounds.  They  have  be-  admit  was  that  he  had  hern  '"acting 
come  the  "White  House  Correspond-  chief"  on  one  occasion.  Macnamce's  Te- 
ems" but  the  gang  and  their  habit*  are  spouse  was:  "What  tire?" 
identical,  and  a  "nose  for  news"  cares  |i  was  rumored  also  that  Ed  Hill  had 
nothing  for  a  name.  \xtn  ,«.t.n  ln  pui,iic  mi,,,,.  aa**,  an<| 

The  sloan  of  this  group  ,.f  newspaper  1(omonrm.r{.  „nc  morning  when  the  town 

men  who  have  1(1  uMMllhrf  Mr.  Hard-  florjs.    ,  „vrr>l    ,    ,„„  cenafir. 

mg  since  June  appears  l<i  be:    in  unitv  ...  ' 

there  is  self-preservation."     I  hev  cm-  ""turn  was  »mp.,«ihlc.    Next,  your  i.i- 

stitutr  |  close  corporation.    They  have  ntistnous  correspondent  hit  the  trail  of 


adopted  the  st.imling  rule  of  the  Sen- 
ate gallery,  where  an  outsider  is  greeted 
with  all  the  cnrdiality  that  i<  dnr  a 
leper.  They  were  bothered  for  a  few 
days  by  bureau  chiefs  wan  viewed  the 
new  President  as  a  "seven  day  wnnilrr" 
then  altandoncd  him  and  bis  acts  to  the 
rr|»orters. 

Tha  Old  Familiar  Face. 

It  so  happens,  therefore,  thai  when 
Mr,  Harding  chances  to  stroll  through 
the  Exccutisi'  Offices  he  sees  the  same 
faces  that  greeted  him  everytime  he 
stepped  out  into  his  own  front  yard  at 
Marion  last  summer.  The  old  orKaniza- 
lion  has  survived  the  whimsies  of  Wash- 
ington bureau  rules. 

Associations  formed  in  the  heart  game 
at  the  Marion  press  shack ;  strengthened 
while  dining  with  Messrs.  Babler  and 
Mor*e  in  Oklahoma;  refreshed  at  the 
har  on  the  Parismina  (Panama  hound), 
and  all  but  wrecked  in  the  corridor  of 
the  Ponce  de  Leon  on  a  memorable 
midnight  adventure  with  an  express- 
man's truck  now  are  thriving  in  the 
White  House  press  room. 

Byron  Price  is  on  hand  for  the  Asso- 
ciated Press;  Raymond  Clapper,  for  the 
I'nited  Press;  Wallace  Bruce  Macna- 
mee.  for  Universal  Service,  and  George 
R.  Holmes,  fur  the  International  News 
Service  usually  as  in  spile  of  his  title 
i  chief  of  the  Washington  Bureau,  he 
can't  help  remaining  a  reporter.  Sam 
Williamson,  for  the  Times,  and  Glenn 
Tucker,  for  the  World,  arc  survivors  of 
the  New  York  ctowiI.  Boydrn  Sparks, 
of  the  Tribune.  Ed  Hill,  of"  the  Herald. 
Phil  Kinsley,  of  the  Gitcago  Tribune, 
have  been  recalled  to  active  duty  in  their 
home  offices.  Samuel  Whiteside  Bell, 
with  his  trick  forelock,  answers,  present 
when  the  Pnhlic  Ledger  is  mentioned, 
and  Harry  N.  Price  continues  to  hear 
up  well  under  the  strain  of  representiriK 
the  Washington  Post  whose  publisher. 
Edward  B.  McLean,  is  an  intimate 
friend  of  the  President. 

When  Boh  Small  gains  a  respite  from 
his  managerial  duties  in  the  editorial 
rooms  of  the  Consolnlated  Press  Asso- 
ciation, and  Bob  Gintcr.  of  the  Pitts- 
liurgli  Gatctlc-Times,  is  not  involved  in 
heated  argument  with  1-ouis  Strayer  or 
Charley  Michelson  they  drop  into  the 
White  House  to  |iay  their  dues  in  the 
Harding  Correspondents"  Association, 
pass  .1  few  denunciations  on  the  boot- 
lrgging  fraternity  and  otherwise  retain 
full  voting  rights  in  the  organisation. 


a  report  that  one  of  the  group  was  to 
become  vice-president  in  a  ne«  d< -mesne 


corporation — a  romance  tending  to  es- 
tablish that  front  porch  campaigns  have 
other  uses  than  electing  Prc-idcllts.  The 
nearest  approach  to  dcriuile  information 
was  a  report  that  the  wife  of  one  of  the 
White  House  corps  had  intervened  with 
the  suggestion  tn  the  lady  : 

"My  dear  girl,  don't  ever  marry  a 
newspaper  man.  Marry  a  traveling 
salesman,  you'll  see  mure  of  him." 

Glenn  Tucker,  who  manages  somehow 
to  survive  the  repeated  shocks  of  having 
two  prima  donnas  break  in  on  his  as- 
signment evrrytirnr  the  news  gels  good, 
has  enjoyed  undisputed  freedom  01  ac- 
tion on  the  Harding  assignment  for 
several  days.  hilt  there's  no  telling  when 
Louis  Scilmtd  or  Michelson  Mill  break 
in  on  him.  TuekeT  never  has  wavered 
for  an  instant  in  his  denials  that  it  was 
be  who  walked  out  of  all  upper  berth 
on  the  Harding  train  one  night  and  put 
an  unoffending  typewriter  out  of  com- 
mission. 

K  anyone  doubts  that  the  White 
House  outfit  can  keep  a  secret  the)  have 
but  to  seek  information  as  to  whisky 
smugs-ling  activities  along  the  Florida 
coast.  Effort*  to  elicit  such  information 
from  the  late  residents  of  St.  Augustine 
evoke  "exhaustive  and  exhausting"  de- 
ss-riptions  of  the  sheltering  palms. 

It  is  interesting  to  observe  that  carps 
in  action.    They  constitute  the  greatest 


WE  HAVE  WITH  US  TODAY— 


"Sum  St  r  i  0  I VttarMW. 

syyfL  novo  no  way  of  knowing  what  hoe  happened,  but  II  uenol  he  denied  that 
Repreoentatlve  Martin  Madden,  of  Illinois,  aaaiua  to  bo  oil  hot  up  over  oamoteiln«. 
Richard   W.  S.mpion    i..,Mi     .nlr,Pri.,n,   reporter   ol   lb*  Aaemleted   Proa*,  weight 
bo  abb  lo  ooalaln — bat  will  hi? 


aggregation  of  rumor  runners  in  known 
league  of  nations  territory'-  Their  man- 
ner of  selecting  men  fur  important  fed- 
eral positions  is  nothing  if  not  quaint. 
For  the  information  and  guidance  of 
newspaper  men  in  various  pans  of  the 
country  who  have  been  running  up  blind 
alleys  trying  to  verify  reports  from 
Washington  about  high  official  positions 
seeking  various  and  sundry  prominent 
local  lights.  KdiTott  &  Pi  bus  ma's  cor- 
respondent  will  risk  a  violation  of  ethics 
and  l-addic  Boy's  leeth  to  tell  how  it  is 
done. 

A  stranger  appears  around  the  White 
House.  He  looks  fairly  well-to-do.  so 
it  is:  certain  he  ha*  not  been  stopping 
fnr  long  at  Washington  hotels  and  there- 
fore must  be  a  stranger. 

"Who's  that?''  rings  around  the  press 
room. 

"I  am  not  sure,"  one  of  the  corps 
suggests,  "'but  he  looks  like  John  W. 
Goofu*.  of  Canton.  Ohio." 

"What  job  does  he  want?" 

"Who?" 

"Henry  Goufus." 

"I  don't  know,  hut  Ohio  is  on  the 
lakes  whirh  makes  him  eligible  for  the 
Shipping  Board  so  I  guess  that  is  what 
he  is  after." 

What's  In  a  Name  7 

The  following  day  Mr.  John  W.  Guo. 
fus,  of  Canton,  .ill  "see  by  the  papers" 
that  his  name  has  been  rhangrd  to 
Henry  ami  that  he  is  being  considered 
'eriously  for  a  place  uii  the  Shipping 
Board. 

If  a  man  happen*  tn  call  on  Mr.  Hard- 
ing lo  invite  him  to  address  a  meeting 
of  the  Red  Men  in  Ues  Moines,  la.,  and 
i-  accompanied  by  a  I'llilcd  States  Sen- 
ator, he  is  viewed  as  seeking  nothing 
short  of  a  diplomatic  post  and  is  so 
described  in  the  public  prints  of  the  fol- 
low ing  day. 

If  two  congressmen  from  the  same 
state  part  rompany  at  the  While  House 
offices  and  pass  out  nf  the  grounds 
through  different  gates,  their  actions 
will  be  duly  noted,  and  ere  long  a  grand 
yarn  is  concocted  abosit  a  factional  fight 
developing  over  selection  of  the  Steam- 
boat ln*|H-ctor  for  die  West  Virginia 
district. 

The  various  federal  commissions  and 
boards  arc  listed  according  to  relative 
importance  in  the  matter  of  salary  and 
are  being  filled  by  the  White  House 
correspondents  as  rapidly  as  uncommu- 
nicative visitors  can  he  assigned  lo  them. 

How  Maw.  Is  Made 

Should  any  of  the  Harding  callers  lie 
so  foolhardy  as  lo  say  he  suught  no 
appointment  "simply  dropped  in  to  pay 
a  social  call"  it  is  put  down  at  once  that 
he  is,  after  nothing  short  of  the  Federal 
Prohihitnm  Cointiiissioucrsliip  now  held 
by  John  F.  Kramer.  When  they  become 
mysterious  they  arc  "certain'1  to  lie  after 
the  real  big  plums. 

Should  some  White  House  visitor 
acknowledge  that  he  had  sought  and  oh- 
laincd  a  place  as  Coiled  States  Attorney 
for  ilk'  eastern  district  of  Alaska,  his 
act  would  he  construed  as  an  effort  to 
conceal  the  fact  that  he  tried  in  vain  to 
lie  named  nn  the  Mexican  Boundary 
Commission. 

If  a  senator  says  he  talked  politics 
■M  patronage  with  the  President,  the 
next  Question  is: 

"Did  yuu  discuss  international  mat- 
ters?" 

If  he  says.  "No,"  we  will  learn  from 
the  correspondents  that  the  President  i% 
pondering  over  domestic  problems  to 
the  exclusion  of  foreign  affairs.  If 
some  long-haired  individual  with  an  in- 
ternationalist air  enters  the  White 
House,  the  press  wires  will  carry  inti- 
{Conlinutd  on  figt  22) 
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Adverti.in,  Pay  lb..  Ad«rti»ar. 

i'»li«UK:t  Tt,  SliKII  il.  I»2I- 
Tn  Emtoa 


••M»kln«   adrertiran.    nay  the 
iwilnt.  m  nr>l>  way  ' 
iiuMlaher  and  at 


I-  ii 


>d  nl 


&  r 

adrertiwna:.  It  aeem 
be  I  clearer  uriilerHawline,  nl  reapontltllllty  W 
tlie  rrl»iifti»  lirlween  j.olili»licr»  and  arlvertL' 
ing  acrnl* 

Snnae  an  yean  am  N  W.  Am  *  Son 
rrjcfcr.l  ibr  contlatkmr.  llial  aservry  rrlatmna 
were  <apaMt  of  a  brllrr  mteriTf MtsS  tkan 
any  then  rtcntnucd;  tkat  tax  cnul.l  l«.l  «"t 
injnli.lnrr.  and  ouraelvc.  liy  demtina  all  our 
energies  to  making  ailvrrtialnij  pay  the  ailvcr 
tiler  taller  than  in  aiiceinc  endeavor  l<i  xtil'C 
l.u.inr..  lur  any  MfM  or  MM  SM  that 
thereajlet  il  lIlonW  be  lb*  sole  Suaineas  nl 
tint  MHM9  hi  %rrve  itft  cbenta.  KatrersUr, 
the  l*l.lft  t>i  r.Tnuiieraliiin  lur  thi.  wrrvulc  ihen 
In-taine  -  mailer  nl  mutual  serrrriicnt  hetween 
Ml  clients  and  ourael.e.  N»»e  .wker  than 
wr  <,  uM  knr.w  tit,  <..t  ,.f  the  »mcr.  Nona 
,.-.fce,  than  the  client  could  ju4lt«  u»  value  to 

'  '  1  i-t>  ■•iaht   year*'  r.|"  t  ""  •    kH   -i";"'1 

to  II.  the  i.lwr  ami  KMimll.™  ..I  lUl  principle. 
Nn  more  now  than  in  1 87 J  du  we  cnns-rile 
Ike  right  ot  a  publisher  tn  fi«  ike  rate  ..I 
h.ch  our  rUe.il.  ahall  p»  n» 
a.     Thai  i>  n,.t   the  rtabbrrieea 


acrnt. 

Wry  rritwctfally  yoara. 
W  N   AVKK  4  SOK. 
F.  W>ii..»»  Aria 


Old  Day.  o(  New.  Scrvica 

Mtt-WAtKM.  WW,  March  IJ.  ML 
To   Ktittna  a   Pl-«u»naa:     Iharlrr  I>ra>i. 


1 1'  ■ 


rmrrali-m  wit 
t  en 
uhilii 


who  ha.  uhar.e  ol  the  Milwaukee  o*fe  at  the 
Aarorralril  Prrsi.  ha.  receded  word  Iroin  In 
dianapoli.  «.f  the  retirement  of  I.  P,  Stanley 
nl  Ike  Arfcxuteil  Prr.a  »lilT  IB  that  city 
S2  yeara  at  a  lelegrapk  operator.  It  I 
lltal  iluniig  that  limr  Mr.  Stanley  r-rrei  - 
lute,  nrver  wai  .ick  and  never  t.^.k  a  .Lay  off- 
Mr  Stanley  wai  a  combination  tit  "Hunan 
Bill"  and  (apt  Jack  Cra.f.ird.  "the  p.«t 
icnal  "  in  appratar.ee.  He  waa  me,ht  telejnivh 
nneralne  of  the  A»iociatrd  Pre.,  m  Mil«a«kee 
.til  yrarr  ago.  In  th-ote  dayr.  trlearaph  meivtgra 
had  to  he  oocord  in  long  KanJ  « nh  a  .tylua 
By  tireniing  >ery  hard  I"  it.|iie»  could  W  tna<le 
'  teoutly.  Mr.  Stanley  and  Mr  I>ran 
dttee  tne  typg^ 


puMK  jvnt  what  cLev.tr.val  afnifvemrni 
to  hutine»i  anJ  home  coovenicnre  and 

comfort 

F.venine  nurrtainminta  »rrr  given  liy  loial 
nna.ic  fitMimtnlri  Special  evening  educations 
iirogram*  were  tireamtrd  hv  coorrrti*  m  Vat  lout 
I  new.  The  Y.  C  M  A  penenlcd  a  pn'^iram. 
There  were  many  other  aildiiiui-.al  individual 
CAftea  of  prooaolinn  work  lliat.  »houl'f  all  he 
rwlr-1  the  li.t  would  extend  to  a  great  length. 

We  do  not  hellere  that  there  hat  hern  a 
movement  in  Katgo  which  war.  conducted  with 
more  valiafartnjn  lo>  all  tran  war  thit.  VVr 
nay  tin*  without  pride  for  the  movement  waa 

,     ■  ll.llc!    Ml  I.,     liy    t>-e  J  Mi  l'-      I    llic  I"'*!* 

IttalplwCioeia  Ihemielver  and  mil   the  revujl  of 

our  effortr.     Kvrey  one  t  mk  bold  in  excellent  hand*  thrmaclvcv 

mannrr   and    gave    unlimited    cooperation.   »i  A  hr-.ad  apirit  of  real  demnrracr  and  liurr.ari 

Fargo  Commertial  Cluh.  irlereit  ha>  «wev1  the  itiadent  newly  of  China 


...   idea»    are   lieirig  overhaul^: 
hing  fn«n  Dr.  Jnhn  Dewey'a  rwrrlvilogy 
hiloeophy    to    the    extrrmeat    •vchool  oi 
chum  I  II  the  pager  •  if  there 
rif  the  mot.!  radical  naagagtnej 
„.t—  -Tlir  principle,  nf  Tht. 
Nlagarine  arr  at  Folrowa:  Xo  Governrraent. 
Farcilv  and  No  Rrligrun.'* 

The  teaulta.  on  tkc  whole,  of  the  imrvriuent 
are  moat  gratifying.  The  young  men.  rnlirrly 
deroid  ot  nld  preindirea,  are  looking  eagerly 
for  anything  in  brlp  their  country.  If  rcltgton 
and  a  new  type  «l  oaorallty  can  be  .hnwn  ot 
»alne  thry  will  accepl  11  They  hare  i.ir  the 
ftrt-t  lime  liec-nm*  iliterealed  in  common  peoe.tr. 
and  havr  eagerly  antaght  In  e-furate  the  appren 
ticea  in  Ihr  tuduatiial  guil'U.  For  the  hral  time 
they  have  nut  been  aanamed  to  work  with  Iherr 


wrre  the  ttnrl  to 


ap'V  i 

railroad  •ration  near  lndianapoliv  in  Iflria  He 

y.elred  in»lall  the  tint  tflriihone  ryrtem  in 
Kama!  City  ill  1"?".  He  helped  cu.rr_the 
Ormorratic  national  ennventinn  at  which  vim 
nel  J-  Tilden  war  nominated  (or  I'rrrh'enr 
Mr.  Stanley  haa  raid  that  the  moat  diffimlt 
taak  he  ever  underrnok  waa  handling  the  draft 
drawings  in  V»I7.  herkttae  of  the  conlmuou* 
hiiura  of  work  inteiiac  application  and  ahwolutr 
accuracy  reca.ir«l.  £   y   ,  .  N  N  .  ^  ^  x 

Awistant  City  Kdilor,  Mt1«-.ukre  |o»fl.lt 


On 


other  fctnil    it  I-**  rx*n  rnir  ,-j1icj/ 
Ucmpl  to  infliteiiLw-  itt  TJilr  *>! 
cownl    alluwcd    by    |iuWi*lier*    lo    »«Wet  *  »*'  »IC 

lit  thte  lUvi-liFprnenl   «>f   *r*  wJvci- 
in  the  *Mrum(.tlo*i  of  rTriht  ti»k»,  1* 
m.  Ittcl.  -*><!  thai  this  vrrvicc  (wbovld 
inJed  by  a  d.flri> 
iriicy    01  itIr*ril»K«r  in 
i»  only  fiif  ami  ,u.t. 

But  thi:  aJverlinni!  .turnt  n.i  Im^cr  ri-j.rr- 
»em*  th«-  imliUther.  Th*  jtublulicr  has  hm  nwn 
feprwrnuiivc.  iinl  iomt  pubh*h<f »  >i»ve  fT.*iiy 
very  capaWr  mru  thui  fwploynl.  The  nitrnty 
Cv-rritniMi^ii  b±*  ther-fforc  cva>ril  !-j  he  <om|M*j» 
utk-n  f.»T  l«e  letlinB  ol  ivjuxe  u  in  ibe  «**t:v 
da*,  r,htii  ii. .  c 'pT  vrrtwfAlM.il  «»  invuUrJ, 
an-,  wbfti  r<-iihiriv.lii]itT  tor  imjmeni  tor  *m 
count  i-rA.r.1  .hni  rollevti,^,  (Tom  ihr  »il«*f. 
ti«r  MiM  imr>r»dic-ihlr.    Tbr  in  <rallr,|  A«rii,. 

,-nti-ni:  -■•fun    i>   ■         '  lit''  ■  :  •(''        ,f         '    ■'"■"'-*'  '" 

In  tnJily  n  »  »  liirlereinljil  di«c>>«»t  In  the 
age-tit  beimv  he  »*  *n  ncent  Jind  pttmarilv 
Sf-;.u.r  he  j*««tti<B  *l-  re-ponnhiliiy  to*  «* 
.rria.ni.  Afiii  (nr  ihr  rtnlit  mk*  invnlvr.l.  Ilu 
it  rver  uecarwl  to  yu  thai  the  iiirTeTriti'-*.1  dii 
rotttit  «eti«r»|lv  prrvailtng  il  too  .ante, 
tltiii  tfeit*  may  he  th<-  n-rt  ol  »omc  nf  \hr  evil* 
which  be*el  the  axlvcttinnr  bu*inr»«  today  f 

Afi»a«Titly  it  w  it-umed  by  many  that  the 
anency  diffrr^tiAl  pay*  for  _  rrrpy  prtQtrtf-  - 


tenti-J  wh.rh  jiUe*  the 
>  the  purrhi.i-c  «.f  HHt" 


w»i   tbr   r*«r  nf   thr    .  , 

th-mki   tn   yira.       It   Is  our   belie,   that  thit 
mr-.irmrnt  w*.n  V  cinlr  an  annual  affair  with 
thr  Fi'.utn,  as  it  seems  to  be  one  that  will  fc* 
It  is  Mid    praeiteally  demanded  another  year, 
isever  vat       An  rxanaplc  of  the  siti»fact»on  is  iihown  by 
.  .it*  ikiT     the  fact   that  the  tractor  draUr*   irirctr.!  a 
chaitrtan   t.i  cumlnrl   a  -iTniUr  ymn-ic  i!utihk 
thr  time  of  the  Nnnb  Dakota  State  Fair  in 
Fanro.     The  vpirit  that  wi,  stirred   ttp  has 

■jnne  irnrh  bi  ttrr  biitittir**  in  KAf tin  a*  IS 
*hr>wn  by  thv  salrs  of  the  firms  themselves. 
Tbrir  omn  rinliLuia-m  wk*  spurred  to  jrreatrr 
•rHiRe  rtfoil  so  that  the  putitk  thrmstlvrs 
have  been  re  interested  in  merchar>di<e. 

It  is  our  brlief  that  if  a  similar  mnvrmrnl 
were  carMl»cted  in  every  city  bn.ine.s  over 
this  country  w-.uld  f*-t  Kf  rr  eslsbli-hed  cm  a 
Ttormal  ba-.». 


They  reader  that  no  chance  of 
but  wh.it  ha»  been  called  a  -'tnn-v^tuattoi 
values-  is  what   will  save  f'hina.  Her 
lilr  u-u»l  Kave  a  reg*nerat»«o- 

M  >  K  I  ■  kl    K    ■  VSKK\ 


T1IF,  FARCiO  FOHr.M. 
C.  W   Brown.  A'-ivrrtisint;  Manatter 

Sinclair  and  the  Herald 

New  Yna 


Eau  Claire  LaauUr  * 

F.4I-  CaJLTMsj  Wis.,  March' 14.  1921. 
To  F.DlT»a  it  Pt  aLiaBaa-  I'tidrr  a  Madtioa 
date  line,  in  the  iasee  a|  HaVtll  5.  ?»>«  wtair 
the  sale  of  the  Mad. sun  DrmonMt  leave*  the 
whaasjltee  Smtinrl  nn  the  utile's  only  m  -rt 
ins  paper.  Our  paT<r,  thr  Leader,  has  bc*n 
I'uhUlh  d  as  a  mr,Tnin«  t-»l»cr  continuuu-  * 
since  1  **>* I  For  many  reais  it  has  had  the 
lari;r*»  rirc-iB|a..f,n  outside  »*  Milwaukee.  It 
was  never  more  [FTnspcruu,  thsti  turn  and  neser 
h.f.  a*  (teat  a  c irrwUti.iO  a*  now.  For  ftutne 
years  thr  l.radrr  has  carried  an  advertisement 
yotar  paper.     Wr  .utmr   I  lit-*   »,>ei.'ial  tr'>m 


March   19.  1*21, 
To  KbiTiis  a   I't-aLisuBi!     I   d-^n  t  believe 

the  public  will  «ain  much  by  considering  I'nton   

Sinclair  !  charrri  anair.st  the  New  V„rk  Her- 


,.1  uth« 


advertiser  ba  mi  ffajm  »n  fi»iB«  the  arnonnl 
thus  laid.     Sorc-ly  this  is  n-M  so  eOAlltaole  ar 
—  diffctentinl  escredi 


An  Fulucational  Dent o rial rali on  Week 

K«r  ■  N  1>  .  March  14,  1921. 
Tn  Eoirrts  V  1'tiaL.uitra :  Fdwcatumal  l)e 
rr.  instrarimi  Week,  **hi<*\  thr  Fain"  Ftrfum 
rondorted  February  21  to  26.  is  something 
lhat  we  brtteie  will  hasr  rffrct  thT.iUjr.hom  the 
.niirc  year  i>f  1921,  Our  orutmal  ititention 
was  to  conduct  somrlhiDx,  wr  did  not  know 
w-aat,  that  would  intercut  the  jmblic  in  i»rr 
cha.ndtve  As  wr  .tarled  l<.  work,  we  Ui  tke 
idea  develop  itself  utitd  it  was  so  br.iad  In 
scope  that  the  mure  city  iiraTMa-allr  tunic! 
over  in  *n  elfurt  to  demonstrate  Farjro  tu 
ttt*3f  and  to  .North  Dakota  It  reflected  an 
optimistic  attitude  nn  :he  P*r»  trt  aU  nistttu 
tiont.  business,  eduratiimal  and  telltfiuus. 
I  will  outline  briefly  what  was  accomplished: 
L>uriBR  the  entire  week  fond  ijcmuntiration. 
were  conducted  in  all  rmcety  store*  in  the 
city  and  in  s»cnr  M  the  hotel  lobbies  and 
These  demonstration!  were 


ahl. 


\fail  i*.  t 
but    tn  say 
mim/s  -j a!  unre 

EAl 


pubh 
the  U 

liable 


i. 


rteutly  by  you. 
urie^poti-ieni  is 


OMPAXY. 


It  i»  true  tKjt  I  arranged  with  hr*n  tn  write 
nn  intro.ltKtir.n  to  an  artxle  for  the  New  York 
Sundav  Herald,  if  wr  gi*  the  article  ami  if  we 
printed  it  II  is  true  we  .:■  •  material  fnr  «n 
article.  It  is  true  *<  <nu-  of  the  editors  »eer  in 
favor  of  printing  it  — aawunc  Baaal  rav.ell  but 
it  it  also  true  that  others  v»rte  not.  Ii  t» 
Hue  that  Mr.  Dei.uett  auth-.-f  jed  gut  iitl  alter 
the  article  hut  he  made  Sinclair  or  anyone 
else  no  promises  about  ha  r/ubticatinn.  He 
r.rver  saw  Sinclair  The  anicr  wai  »uhi--.itfed 
to  Mr  Bettr-nt  and  he  was  adviwed  by  counsel 
tun  to  use  ii.  but  it  is  n»t  trwr  that  it  ww 
not  priealeJ  f..r  the  reasons  Mr,  Sinrlsir  inti- 
matrs. 

A  half  truth  is  as  bad  as  a  e«imfrlete  lie 
Sinclair  is  half  true  m  htt  facts:  he  1*  wholly 
falae  in  his  cone lua toes  as  to  this  incident- 

W.     VV.  HAKKIS. 


-cement.     If  th<  agency  d.ffetent.al  liei^rtmetit  «rt«re..  Th 

the  va'.ue  M  the  agency  In  the  publisher  the    arr,i,He.l   by    the   di»trtbuli -rs   of   the  vari^ni-i 
>ts   is  paid   by   the   »dvetti»e(,   n   H   not?    BrOwsUttl   who  were  tv 


excess   is   paid  by 
Bui  it   s  included  in  the  publisher  * 
represent*    im    eKpen,<    which,    if  eliminated 
would  rn^».lc  1be  puhlnher  to  make  i.rov""iait 
ate    reductions  in    his  rhars.es    lor  advrrtas.ni 


I     elToris  t. 

tht 


^1  by 


>Ul>i>o-tr'l 
srvure    protr«f»ortat  dr 
Tianufarturers  Wh 
Id    not    b«  secured 


their 
stratnta 
loinstra- 


nn  rs».t> 
sbsll  M 
value. 


uai  charge  for  his  space 
„.  h.gr-   --r   Ii-  I  -w.  tl 

husntest  will  oprrate  to  < 


If  his 


From  our  vieu-pnint  it  seem,  that  the  agenty 
differential  should  he  fixed  by  the  pohl.iher 
as  near  »•  aaay  be  to  mensute  the  value  »l  ihe 
acenci  t.i  the  publisher,  and  beyond  thi-  the 
xa-ent  should  k-ok  for  remuneration  to  the 
rlient  whom  he  serves  Tim  would  rntiHne  to 
Ihe  publisher  the  rcM.:»tsibiltly  which  belongs 
to  him  and  relieve  fciasa  of  the  necessity  of 
tTYttuf  hO  tix  a  diffrresilial  which 
•rrticea  of  varying  character  antf 

To  the  jmblidter,  in  our  optmort,  s«Jely  be 
lontis  the  rsiwmstbility  oi  ftsing  rales  tV*  ,*W« 
in  his  pulilKalwui.  From  time  to  time,  N.  W. 
Ayet  *  Son  hate  been  asked  to  »oiu  in  tepre- 
sectitions  tn  publishers  reg-Jriling  rates  gener 
ally  Kui  this  we  have  refused  crtisislently  te. 
do.  The  publisher  is  in  the  position  of  tbr 
manu'acturrr  He  alone  knows  his  c-ni  of 
(■r.oiucti.n;  he  alone  can  determine  the  amount 
which  he  mm 
rates  onttnue 
ary  laws  of  Ii 
his  publican 

The  publisher 
fclutig  -ith  the  current  reduction  in  many 
other  lines  nl  business  ii  in  a  loriunale  posi- 
tion Whnhet  this  reductimi  lakes  the  form 
os  a  reviwim  of  rate  card  or  an  increase  in 
circusalmti  .ilue  d«es  n-o  milter.  If.  by  rra- 
%  n.  or  reduced  costs  rd  urodwlion.  saving  M 
snliritintr  expense  or  lessening  of  overheail, 
Xri*  publisher  can  gSve  xreater  value  pee  dollar 
esprthded  in  h»s  pwhlieatlon.  he  is  wrfofmm, 
a  serticv  to  advrrttsrrs  which  srill  work  to 
his  wwn  mivanUHr  tn  the  end. 

Bui.  at  »e  have  jKiinled  n«t,  that  is  the 
publisher's  rrspsrnalbtllty.  in  which  we  cannot 
InteHere,  In  selecting  pehliralsniu  for  the 
advertising  of  our  clients,  wr  musg  consider 
rath  individually  for  its  valer  to  do  the  par- 
ticular wort  in  hand, 
that  the  rate  of  a  partjrular 
high  and  this  would  natwn 
cour-r  in  regard  to  that  ptthltcitiun.  Such 
eserctse  to  ludgsnrnt  is  a  pari  of  our  resjp 
sihtlity  tn  our  c  I  tenia 
treating  publication  r»m 
atremolmu  to  say  what 

It  is  apparent  thai  i 
Hot  attempted  t..  diacut 
Heir  upon  the  subject  < 
turn  r els t ions.  We  hav 
only    with    basic  |mI»c1|: 


were  made  not  only  in  the  grocery  store*  but 
n    «ii  .f  ....   nf    hitsineta    hn...         •.  ^ 

hne*. 

Wr  mn:hl  add  that  a  lajgc  number  of  win- 
rf,iwi  were  given  over  by  the  retail  stores  to 
the  •pecial  fugdays  of  mcrcbandise  in  contrast 
with  their  <j»»n  line. 

All  week  manufacturing  institutions  con- 
rd  open  hr*u*e.  inviting  the  ptiblie  lo  w>! 
thru  plant*  m  full  operation.  The  tmr* 
■tented  weee  food  ittanufaLiUreis.  fi--un 
dries,  crcaener  w-s.  public  utdllies,  arid  in  favt 
alt  that  were  in  a  position  to  successfully  ac 
commodate  tbr  public  with  touts  through  thetr 
•siabltshme-nts.  Man*  uf  thena  had  teparate 
(rat tires,  such  as  the  serving  of  !unrhe»  in 
connection  This  particular  angle  of  Demrai- 
■tratton  Week  wai  extrrmely  surces-ful  and 
wai  on  some  dars  -o  suceesifnl  that  the 
owds  could  not  he  acrc-mnkolated  In 
al  of  the  places  the  women's  club*  si 


luh       I-uring    the    week  an 
is    conducted    in  connection 
Business    and     1'rof  eat  junal 


its  value  to  tin  ine  par- 
Vt'e  may  Irnid  an  opinion 
rtirular  publication  Is  too 
natursiflr   influetice  uor 


Bit*  that  U  far  from 
:is  *  g'«up  nutter  or 

:rv    .lull  be. 

this  tctlrr  we  have 
all  the  factors  that 
agency  and  publica* 
cuiicerucd  our»elve» 
hicb.  if  clearly 


clearly  the  lii 


pajs  with 

tinifcf .lii'nl,  mark  i,uile 
rrsisiiisib-.lity  begins   and  ceases 
an    under  standing,  we  liHIeve  tliat 
will  be  able  to  du  hit  wirfk  more  Cw 

patdtsher  lu  give  utmost  value  to  reader  and  and  dem.it.str 
iidierriset:  the  ageiK*  to  serve  clients  with  the  .d  the  turtle 
S;  ft  ale  »t  possible  rlTcetivene**.  the  ucal  day. 


tvhere 
surh 


icirntly;  the 


rral 

in  bodies 

All  week  a  politeness  content  was  conducted 
by  the  Forum.  This  was  supported  by  awards 
from  the  i -arrick  Theatre  and  from  thr  Bus- 
iness Women's  Huh  During  the 
Essay  Con  test  n 
with  thp  Fargo 
Womm's  nub 

The  movnnettt  was  captained  In  a  letter  to 
all  the  cluh*  of  Fargo  and  without  exception 
was  endorsed. 

The  ;<ubtic  schools,  collrg's.  conservatories 
and  i-hurchrs  all  took  part  The  p-ublir  arbonli 
Set  assde  one  day  in  which  parrots  wrre  espe- 
cially in».Hted.  and  fallowing  tbr  scasiui  hour 
a  prrgTam  was  jwrsctited.  The  Agricultural 
Cnflrce  displayed  department  activity   in  down 

tnwn  windows,  in  a  meat  cutting  demonstrati**) 
in  ihe  Fargo  Armory;  and  by  special  displays 
and  the  presentation  of  a  hnme  talent  r^av  at 
the  school  one  evening.  The  Fargo  tV.fiegc 
<'nr. »erv»l'.rT  f-isented  a  musical  program  one 
evening  in  the  Fargo  Auditorium-  The  Various 
churches  devoted  a  part  llieir  Sumlat  srr 
vices  to   the  part   the   church   has  in  the  city. 

One  afternoon  was  set  aside  for  a  tractor 
parade  So  enthusiastic  were  the  tractor 
dealer*  that  Ihe  result  sit  that  mn"  than 
double  the  number  cd  tractors  ever  shown  in 
hue  hef-:ie  ui  Fargo  took  part. 

One  day  was  given  over  to  ihr  Autn  and 
Truck  tnduttry.  In  the  afternoon  a  parade 
of  trucks  and  automobiles  con*i»iing  of  nearly 
one  hundred  vehicles  covered  the  business  dls 
tritt  of  the  two  cities.  This  parade  was  headed 
by  ihe  Fargo  Fire  IVepartrBent.  Following  the 
paraile  and  esieiidmg  Into  the  evening  the 
aul<3trudnlr  dealers  condurted  open  hou*r,  and 
during  thr  time  ihe  dealers  especially  dtipUyrd 
and  .lemon*! rated  the  new 


Last   Realizing   Power  ol  the 

Printed  Word 

IM  Yoitc.  March  22,  1W1. 
Tn  Eihtos  If  VVasUlllia:  The  China  famine 
*nd  r-exeasary  relief  measure  are  serving  to 
direct  attention  lo  that  country  in  a  t-<-<.-uHai- 
way,  hut  students  of  that  ma*s  ol  4(Ui.D0O.0tm 
■•enple  say  that  the  world's  attention  will  not 
hr  witbilrawn  even  after  the  famine.  China 
has  berome  port  of  the  whole  and  must  be 
reckoned  with  in  all  world  progrims  She  and 
America  combined  make  up  about  one-third 
of    ilie  world**  pof'tilatinn . 

The  develotunertl  in  current  literature  Ls 
is<»sdi!>  the  tsv.st  siriking  feature  and  the  one 
least  heralded.  The  new  phonetic  script  with  its 
characters  ks  being  widely  introduced  by 
government  and  m-sssnturies  alike  and  a  Chi 
nese  Ci^jlie  by  devoting  himself  to  »  can  learn 
t ii   read  In  t wo  or  three  moo t h t. 

President  Stuart,  ol  Peking  Cniversity.  a 
union  tsutiiutioti  of  all  Ihr  higher  grade 
Christian  schools  In  and  uhout  that  city,  re* 
cently  invited  the  editors  nf  the  Peking  news- 
-rs  and  magaslnes  t 


PROBE  ATTACK  ON  WILSON 

ClereUnd  German  Papar  I 

Wkich  RouhhI  Autl 

ISfri-M  Ic  F.oin.a  *  PWSNSSl) 
CLCVfXrXND. — A  thrctf-corncrcd  invc^ti- 
Kwttiitt  of  an  attack  on  iortner  Preiitlent 
Wilkin  jtrintcH  in  tltc  Warvhlrr  uni! 
AniciRcr.  Clcvrland  German  aSngw*gC 
SCWSpSfrgr,  Itaa  lie'itt  started  untlrr  ilirrc 
tion  of  federal  ageno,  mr-mhers  of  the 
American  Loyal  Legion  and  the  Ameri- 
can Legion,  The  came  i»  a  poem  primed. 
Carl  Raid,  general  manauer.  and  C  K 
Brentte.  editor,  expressed  regret  at  the 
publication  of  the  offensive  potts,  Mr* 
itifr  in  a  statement ; 

"The  communication  (meaning  the 
poem)  arrived  at  the  tart  hour  and  «a< 
looked  over  only  superficially  trecau'e  of 
Ihe  ru-h.  If  time  had  permitted  do  at 
scrutiny  it  would  not  have  l»een  jirinted 
We  concede  Ihe  publishing  of  this  poem 
was  not  in  good  form  and  regret  the 
incident." 

However,  they  refused  to  reveal  the 
name  of  the  author  who  described  Wil- 
son as  a  traitor  and  idint  and  an  "ex- 
ceedingly soulless  brute."  Headquarters 
for  the  propagantla  instituted  by  Ger- 
mans for  the  removal  of  colored  Krcnch 
troops  from  Germany  are  in  the  Ger- 


■■pi  II  anil  magailne.  tn  an  informal  rrvrp^i  

T.i  then  uwn  aiuaae-arni  0  »«  l  nin.l  that  man  language  newspaper  office  antl  pam- 
arJ^tSS  '.'r.~.,,aint  reTweli  <>»       «*i«t  have  been  sent  out. 

thai  I'eking  University  oneti  u*  soon  ma  feasible   

a  Deiortmetil  id  J.,jr nalisui.  N      »  .  Salsirw   I'  -si 

or    new    thought    itnyi  micnt  OB  *'"**K7  •<»•« 

rehing.    On   lanuars-  t,  I9]u, 
magiixine  in  China  prneniiting 
t.rmled     tn  the 


A  renaiiaa 
now  centers  in 
there  was  one 
ideas 


DAUrAs.  Tex.— The  City 
of  Dallas  has  refused  to  accept  the  Mfety 

C.,.erSlii"r*  I'mieV^iy  /r^lvK«S!*re.   ^cviceg  pro|>oscd  by  the  railway 


of  the 

turned  stuileor 
Kngl.md  and  Fr 
BimkcTt  languig* 
rheir  in»yriration  w 
rvMished.  in 


respectively    from  Ainerua, 
re.  decided  to  fMiularitr  the 
in    printed    form.  Through 
within  two  years  there  have 

eg 


lb>  Through  this  . 
"hina  the  whose 
.  and  s 


I.ir 


To   poi'utarice  the  spoken  Linguage 
..jnted    form,   and   thus   release  the 
literary  ability  of  Ihe  natwn. 


scientific  thought. 
gATfcgujjfo. 

(cl  The    motto  of 
"Save    the  Nation 
and  .■M-irncc." 

id  I  The  method  or  tbr  mnn 
tear  down  and   destroy   the  oJ 
ttolitical  sjslem,  the  <dd  family 
the  n4d  aulhorilahve  morality 
ttttion.  and  then  build  up. 
The  results  of  the  mnreTornt  b 
fofcd — in  the  first  place  the  tenden 
stu-lf nls   has   lieen   distinctly   towards  radiral 
socialism,  especially  of  the  Ru«-Un  nnd  Krenrh 
sehonla      Th*     nam»s    ol     Reelrand  HisskII, 
ears.     Fhotngrapbs    Kroimtkin  and  Bakuntn  are  w«1l  kn^sm, 
l«"ed  in  the   forsjta        The   favorite    subject    ol   dm-us.i,.,,  in 
arinew  is  Ihe  jirnMcma  of 


Demnrrary 


il 


:  ba 
amnna  the 


panics  at  all  grade  crossings  in  the  city 
in  response,  to  the  commission's  order 
tor  their  installation.  The  refusal  was 
on  the  ground  that  the  safety  de- 
vices should  not  carry  any  advertising 
matter.  TV  railway  companies  proposed 
to  install  signs  bearing  advertising  mat- 
ter, and  it  was  admitted  that  the  adver- 
tising  matter  would  have  paid  the  cost  of 
installation. 

Third  Service  for  Wichita  Baacon 

W'n  iiiT.v,  Kan.  —  The  International 
News  Service  has  been  added  by  the 
Beacon  to  its  news  gathering  agencies, 
making  three  press  association  services 
—ihe  A-  P.  the  U.  P.  and  the  L  X.  S. 
The  Beacon  is  said  to  lie  the  only  paper 
in  Oklahoma  or  Kansas  that  has  three 
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SHOULD  THE  NATIONAL  ADVERTISER  BE 
A  GAMBLER? 


That  in 


He  Is  Today  Became  of  Lack  of 
Sale.  Aid 


a  Vital 


By  FRANK  A.  WOOD 

KotTOBUL  Nrat — Mr.  WooH  it  ,vKrrti-in<  manager  <.f  the  R.xS.Mtef  IN.  Y.I  Tt»r%- 
l-nimi  and   well  iiunlilied  tr.  vrnte  on  tbii  subject.     Il   it  putsthly   true  slut  HWU 


brands  oi  breakfast  foods  selling  finely 
anil  not  a  line  of  advertising  in  llir 
newspapers  to  hack  them  up.  Then  there 
was  the  hulk  rolled  oats  or  oatmeal, 
corn  meal,  whest  cereals  and  the  like, 
which  might  readily  l>e  offset  by  an  ad- 
vertised product.  Thi*  gave  us  a  bate 
upon  which  to  work,  and  we  found  out 
further  that  if  the  grocer  had  s imply 
mentioned  the  name  of  something  new, 
the  customer  would  have  taken  it  at 
once.  But  the  average  grocer  sells 
jutt  what  is  asked  for  or  substitute* 


IS  the  average  newspaper  fair  to  its 
national  advertisers?  Is  the  news- 
paper today  bearing  its  share  of  the 
burden  incident  to  making  a  success  for 
the  man  who  places  in  its  columns  ad- 
vertising intended  to  sell  a  product? 
In  other  words,  isn't  the  newspaper 
taking  just  a  little  unfair  advantage  of 
the  national  advertiser  when  it  places 
the  entire  risk  on  his  shoulders? 

I  believe  the  modern  city  newspaper 
should  go  just  as  far  as  possible  toward 
insuring  an  absolute  return,  at  least,  for 
the  money  the  prospect  is  today  asked 
to  invest  in  a  chance  enterprise.  Ac- 
cording to  the  advertising  trade  pub- 


tising  is  continuous,  failure  is 
Many  examples  are  pointed  out  where 
advertising  has  ceased  and  so  have 
sales.  Successful  advertising  is.  there- 
fore, successful  just  as  long  as  it  is 
kept  up. 

Mak»  Pera.-n.nt  AdrertiMn 

All  products  on  the  market  are  not 
advertised  and  still  many  of  them  are 
big  sellers,  They  might  be  even  larger 
sellers  were  they  advertised,  yet  we 
cannot  dispute  the  fact  that  nearly 
every  home  uses  some  non-advertised 
commodity. 

Wouldn't  it  be  just  a  little  bit  fairer 
ii  the  newspaper  would  go  to  the 
limit,  if  necessary,  to  make  a  per- 
manent advertiser  of  the  man  who 
would  really  like  to  believe  in  the  sub- 
ject, if  he  could  be  shown? 

Now.  to  get  into  exactly  what  I 
mean. 

A  good  advertising  solicitor  goes 
forth  and  wins  a  non-advertiser  to  the 
belief  that  by  placing  the  merits  of  his 
goods  before  the  public,  in  newspapers, 
by  use  of  the  printed  word,  he  will 
make  money,  Ninety-nine  per  cent  of 
his  solicitation  has  been  based  on  the 
success  others  have  made  by  a  similar 
course.  The  advertiser  only  believes  in 
the  faith  that  the  solicitor  has  in  his 
subject— the  man  who  is  going  to  foot 
the  bill  has.  thus  far,  only  a  hope  that 
he  will  eventually  get  something  hack 
on  his  investment. 

Civ*  th«  B*f  tn.n*r  a  Start 

Wouldn't  the  newspaper  help,  yes, 
practically  guarantrc  another  permanent 
advertiser,  if  it  would  go  out  and  "take 
it*  coat  off"  to  assKt  him  market  his 
goods?  Wouldn't  it  be  helping  the  ad- 
vertiser, the  agency,  the  solicitor  and 
itself  toward  a  greater  volume  of  busi- 
ness and  work  toward  PERMANENCY 
of  copy  from  the  new  source? 

1  do  not  believe  any  newspaper 
sliould  go  out  and  sell  merchandise. 

But  I  do  heheve  that  everyone  of 
them  should  give  the  new  man  a  chance 
for  his  life.  Let  him  know  what  every 
competing  brand  is  doing  today.  Let 
him  know  the  prices,  the  movement  of 
other  goods  through  the  retail  trade, 
the  wholesale  channels,  the  merchandise 
brokers.  Let  him  know  just  what  op- 
portunity his  goods  have  in  a  field 
where  it 

be  sold.  Give 
ntil  his  head  aches.  Tell 
the  truth  a;  to  why  other  brands 


are  not  telling,  why  they  have  fallen 
off,  and.  above  all.  let  him  know  just 
what  there  is  AGAINST  his  proposi- 
tion. If  he  deserves  silccrss  at  all.  be 
will  never  object  to  a  constructive  criti- 
cism. Go  into  all  the  little,  intimate 
details  of  marketing  his  goods.  Quote 
what  other  people  have  said  shout 
products  almost  like  this— find  out  why 
he  should  have  different  appeals  from 
the  other  fellow.    But  be  hone>t. 

Don'l  let  the  newspaper  box  office 
overlook  the  ever  present  chance  that 
the  advertiser  may  lose  out.  If  a 
newspaper  really,  honestly  belies  es  that 
advertising  right  now  will  not  pay  that 
man.  tell  him  so.  Friends  will  be  made, 
and  the  newspaper  with  friends  who 
pay  the  advertising  freight  need  never 
worry  altout  one  advertiser  more  or 
less. 

The    Introduction  Problem 

Supposing  it  is  a  new  fond  product 
that  is  to  go  on  the  market — say  a 
breakfast  f<K*l  — and  the  newspaper  gets 
a  line  on  the  forthcoming  campaign. 
The  competition  right  now  Is  about  as 
strong  a«  .it  can  be  if  the  amount  of 
other  breakfast  food  advertising  is  any 
criterion.  Should  the  new  advertiser 
enjoy  his  share  of  the  home  consump- 
tion or  -hould  he  be  left  strictly  alone 
and  allowed  In  plow  his  way  unaided 
until  he  has  planted  the  seed  which 
may  grow?  Many  will  say.  yes,  in 
view  of  the  fact  that  the  old  advertisers 
are  with  us  year  in  and  year  out. 

Not  long  ago  a  cereal  manufacturer 
it  squarely  up  to  me  to  know  if  we 
.  e  playing  fair  with  the  established 
advertisers  by  trying  to  introduce  a 
new  breakfast  food.  That  set  me 
thinking,  and  I  started  to  more  thor- 
oughly investigate  local  condition*. 
The  result   was   that    I  found 


\Yc  received  pledges  from  forty  gro- 
cers to  mention  the  new  food  whenever 
pos'ihlc.  Remember,  we  were  experi- 
menting on  this  thing,  having  in  mind 
the  manufacturer  who  wanted  to  know 
if  we  «cre  fair  to  the  old  advertisers. 
The  result  was  that  we  introduced  the 
new  product  into  the  families  that 
traded  with  the  forty  grocer*  ami  GOT 
MORE  PEOPLE  TO  EAT  CEREAL. 
Then,  in  addition  to  what  we  have 
done,  we  learned  that  not  one  of  these 
families  wanted  the  same  kind  of  cereal 
every  day  in  the  week.  They  wanted  a 
change.  The  new  cereal  was  -imply  an 
additional  package  from  which  to  draw 
a  breakfast  dish. 


When  we  put  these  facts  up  to  the 
manufacturer.  It*  asrred  we  were 
right  in  that  we  had  caused  more  peo- 
ple to  eat  more  cereal.  The  burden  of 
getting  them  to  eat  his  make  was 
clearly  in  his  own  hands. 

One  thing  a  publisher  must  do  tn 
make  a  snccess  of  this  proposition  is 
fint,  to  establish  confidence  He  must 
never  let  one  wholesaler  know  what 
another  wholesaler  is  paying  for  any- 
thing, nor  at  wh.it  price  his  competitor 
is  marketing  the  goods  to  the  retail 
trade-  The  slightest  surprise  evidenced 
by  the  compiler  of  an  investigaticn  is 
often  fatal  tn  the  securing  of  more 
facts  It  is  none  of  the  newspapers 
business  what  inside  deals  a  manufac- 
turer makes  with  his  wholesale  trade. 
A  certain  manufacturer  has  already  had 
a  difficult  lime  pulling  his  market 
where  it  belongs,  because  a  competitor 
had  offered  the  retail  clerks  five  cents 
for  every  package  of  his  gntids  that  was 
sold.  The  newspaper  is  not  long  in 
finding  this  uut.  but  it  is  nut  up  to  the 
to  divulge  his  in- 


PRACT1C ABILITY  OF  CHARTS  IN  BUSINESS 


Itp  HARTS,"  says  William  H.  Rankin, 


"are  simply  a  mechanical  means  for  right 
thinking. 

"Judgments  or  decisions  are  made  by 
either  one  or  both  of  two  faculties  :  feel- 
ing and  reasoning.  Many  times  judg- 
ments are  apt  to  be  faulty.  Yciu  can't  put 
feeling  into  a  chart.  That  is  where 
charts  become  valuable. 

"Correct  judgments  or  decisions  can 
only  be  made  by  comparison. 

"A  mountain  is  high.  It  might  be 
4,000  feet  high.  That  itself  does  not 
mean  anything  unless  there  is  a  proper 
comparison  made  with  other  mountains. 

"L'nlcss  we  liave  the  proper  basis  of 
comparison,  then  we  cannot  chart  our 
problem.  No  doubt  there  have  been  quite 
a  few  who  have  undertaken  to  chart  cer- 
tain sets  of  figures.  But  they  did  not 
learn  anything  more  from  the  charts  than 
they  did  from  the  figures  themselves. 
The  reason  for  this  was  that  they  did  not 
have  the  proper  basis  of  comparison  and 
consequently  could  not  form  any  ade- 
quate or  correct  judgments  or  decisions 
from  the  knowledge  portrayed  in  the 
charts. 

Charts   of   themselves  are 


lively  simple  things,  but  backed  by  com- 
petent brains  miracles  can  almost  be  ac- 
complished. 

"Mus-.c  in  sliect  fotm  is  simply  a  stand- 
ardised chart  for  musicians  A  musician 
can  have  a  song,  a  theme  in  bis  mind, 
which  is  the  most  intangible  thing  that  I 
can  think  of  He  puts  in  into  a  chart  of 
music  and  it  becomes  a  tangible  thing. 
If  arranged  for  an  orchestra  it  can  be 
plared  before  20,  30,  40  or  100  musicians 
and  each  know  just  exactly  what  he  has 
to  do  and  when  he  has  to  do  it. 

"The  one  man  with  a  baton  at  the  head 
of  the  orchestra  gives  the  signal  and  you 
have  an  expression  of  the  most  efficient 
organization  that  I  know  anything  at  all 
about.  Every  man  in  that  orchestra  does 
what  he  is  required  to  do  at  the  right 
time;  does  it  independently  of  each  indi- 
vidual surrounding  him.  and  yet  he  does 
his  work  co-ordinately  so  that  you  have 
one  mass  of  harmony. 

"At  the  present  time  we  have  no  such 
standardized  charts  for  business;  that  is, 
charts  have  not  been  developed  so  that 
the  average  business  man  understands 
what  is  told  in  charts,  nor  can  he  truly 
appreciate  the  worth  and  the  value  of  the 


formation    concerning    these  matters. 

After  all  the  investigations  have  been 
made,  the  manufacturer  may  send  ii. 
the  "specialty  men,"  "dircet  representa- 
tives of  the  article,"  or  whatever  sales- 
men may  be  called.  To  be  prepared  for 
them,  detailed  routes,  financial  ratings 
and  everything  of  that  nature  should 
be  instantly  available.  Not  simply  in 
the  city,  but  in  that  entire  trading  ra- 
dius covered  by  the  circulation.  A 
member  of  the  advertising  department 
can  he  assigned  to  help  those  men  by 
going  with  them,  and  assuring  the  re- 
tailers the  advertising  contract  U  in. 
It  only  costs  his  salary,  but  a  new  ad- 
vertiser is  being  made.  The  newspaper 
i«  not  making  a  gambler  of  the  adver- 
tiser when  it  is  thus  willing  to  invest 
part  of  it.  earnings  in  good  faith. 

The  retailer  is  the  one  who  can  make 
or  break  any  advertiser.  Consumer  de- 
mand or  consumer  acceptance  is  all 
right  in  its  place,  and  is  created  by  the 
printed  word,  as  I  said.  But  the  very 
be-st  kind  of  advertising  is  the  recom- 
mendation of  an  article  made  by  word 
of  mouth.  Many  people  won't  like  this 
statement  but  it  is  truth.  Advertise 
all  you  please  and  influence  the  man  or 
woman  to  ask  for  your  goods  in  a  re- 
tail store,  If  he  does,  and  has  con- 
fidence in  the  man  he  is  asking,  he  Is 
going  to  he  strnngly  guided  by  what 
the  grocer,  the  baker,  or  hardware  man 
tells  him.  He  may  say  he  saw  the  ad- 
vertisement, but  if  the  retailer  talks  him 
into  ".something  just  as  good."  or  "we  do 
not  have  enough  calls  to  put  it  in."  or 
"you  better  wait  until  I  find  out  if  il  is 
as  good  as  they  advertise  it,"  your 
prospective  customer  i*  not  often 
strong  minded  enough  nor  has  the 
lime  to  argue  in  favor  of  the  new 
product— in  fact  he  has  never  tried  II 
and  does  not  really  know  how  good  it 
is.  Neither  does  the  grocer,  to  be  sure, 
but  the  halance  of  power  is  on  his  side 
just  the  same. 

Tnmwork  Nxauary 

Here  is  where  the  advertising  man 
can  help.  If  he  has  done  his  work  well 
and  has  the  confidence  of  the  grocer, 
who  is  only  in  this  thing  for  the  dol- 
lars that  come  to  his  till,  he  can  show- 
that  good  advertising  will  get  the  calls 
and  the  dollars.  Neither  the  salesman 
nor  the  advertising  man  can  expect  to 
get  the  grocer  to  invest  heavily  in  the 
new  article  at  first.  The  advertiser 
must  not  expect  this  either.  It  takes 
team  work  and  patience  and  co-opera- 
tion on  the  part  of  the  newspaper  to 
put  it  across. 

Then,  when  a  newspaper  has  done 
this  much  and  helped  secure  the  dis- 
tribution, should  the  advertiser  be  left, 
like  a  new  hired  man.  to  find  out  for 
himself  what  the  consumption  has 
been?  Don't  sit  hack  and  say  that  if 
the  consumption  has  been  good  or  bad. 
he  can  tell  from  his  wholesaler's  re- 
orders. If  they  do  not  come  in,  that 
advertiser  is  worse  off  than  though  he 
had  never  entered  the  field  Help  him 
again  right  here.  The  publisher  wants 
another  contract  when  the  first  one  has 
expired.  Can  he  reasonably  expect  it 
if  the  goods  have  not  moved?  No. 

Today  the  new  product  must  have 
the  confidence  of  the  public,  the  force 
brought  by  the  rctaileT  to  move  it,  the 
newspaper  advertising  to  get  the  public 
Interested  and  then— repeats. 

Show  Human  Interest 

Advise  your  new  advertiser  that  you 
insist  upon  a  report  from  him  as  to 
how  his  goods  are  moving  after  a  rea- 
sonable time  fr<wn  the  appearance  of 
the  first  advertisement.  Show  a  little 
human  interest  in  his  expenditure. 
Show  it  by  a  heart  felt  desire  to  make 
those  good*  move.    Suppose  they  have 
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fallen  down  or  not  moved  satisfactorily. 
What  then? 

By  a  patient,  slow  moving  method, 
every  publisher  should  be  in  close 
enough  contact  with  his  retailers  to 
have  them  understand  the  value  of  ad- 
vertising appearing  in  his  daily  news- 
paper. Don't  try  to  kill  the  thing,  but 
another  letter  to  him  might  do  a  world 
of  good.  Sometime  grocers  forget  they 
have  a  certain  brand  of  food  on  hand.  A 
letter  from  you  might  put  him  in  mind 
that  by  showing  it  in  his  window,  on  his 
counter  and  by  telling  customers  about 
H,  it  may  become-  one  of  his  biggest 
sVlcrs.  All  this  time  the  adverti*er  il 
watching  his  investment  in  your  town. 
By  the  right  kind  of  co-operation  on  the 
part  of  the  newspaper,  the  retailer 
should  practically  never  "get  stuck"  by 
a  new  commodity. 

The  old,  standard,  advertised  brands 
are  selling  simply  because  they  are  old, 
standard  advertised  brands.  The  retail- 
er has  faith  in  them,  but  can't  tetl  you, 
to  save  his  life,  just  when  that  faith  be- 
gan. He  is  ready  to  repeat  that  faith  if 
the  newspaper  property  shows  him  the 
value  of  it. 

How  would  you  like  to  go  up  against 
a  proposition  like  this:  a  certain  make 
nf  goods  had  been  successful  in  the 
West,  but  not  very  strong  in  the  East. 
Another  brand,  similar  to  the  new  one, 
had  remained  on  the  local  grocers' 
shelves  for  years.  A  merchandise  rep- 
resentative was  offered  a  contract  for 
his  publication,  if  there  was  any  indica- 
tion it  would  move.  So  he  started  to 
locate  the  difficulty  in  His  home  town, 
and  found  that  the  grocers  had  been  so 
badly  "stuck"  with  the  goods  that  they 
had  to  take  them  home:  and  use  them 
themselves.  Could  a  similar  and  new 
product  be  placed  there  again?  You 
might  say.  "Never."  Yet,  by  co-operat- 
ing with  the  broker  and  showing  what 
advertising  could  be  made  to  do,  over 
300  dealers  stocked  the  goods  and  many 
others  ordered  other  commodities  from 
the  same  broker  made  by  the  new  ad- 
vertiser. 

This  is  not  an  exceptional  case.  The 
modern  newspaper  must  give  more  than 
its  simple  space.  It  must  help  the  ad- 
vertiser. It  mnst  he  alive  to  the  fart 
that  the  retailer  will  ultimately  demand 
advertised  goods,  and  advertised  goods 
that  appear  in  the  newspaper  of  his 
choice.  Many  retailers  are  fast  falling 
into  line  when  it  comes  to  carrying 
ONI.Y  advertised  goods.  It  takes  hard 
work  to  accomplish  this  end,  but  it  is 
coming,  surely. 

Don't  let  the  advertiser  be  a  gambler 
— dig  in  and  really  help  him  be  an  IN- 
VESTOR until  he  can  rest  on  hit  divi- 
dends which  you  helped  him  secure. 


PRINTERS'  WAGES  SHOW 
NO  SIGN  OF  DROP 


Soles  Just  Negotiated  Carry  Increases 
Ran  ling  A*  High  Aa  $15  A  Weak — 
44-Hour  Week  Incorporated  In 
Some  Contract* 


May  Change  Maine  Sign  Law 

AUGUSTA,  Me. — A"  W  amending  the 
law  relating  to  the  regulation  of  adver- 
tising signs  now  before  the  Maine- Legis- 
lature would  provide  that  no  sign  shall 
be  erected  within  SCO  feet  of  the  central 
point  of  intersecting  of  any  highway  nr 
townway  with  each  other,  nor  within 
500  feet  of  the  intersection  with  any 
railroad,  nor  for  '(K  feet  along  any 
turn,  angle,  or  curvj  of  any  highway  or 
ti'wnway  where  it  can  obstruct  the  vision 
or  otherwise  endanger  the  safety  of 
travelers. 


No  evidence  of  decreasing  publication 
costs  is  seen  in  the  news  of  new  scales 
negotiated  between  newspaper  publishers 
and  union  printers,  noted  in  the  current 
issue  of  the  Typographical  Journal.  In- 
creases are  found  generally  throughout 
the  country,  some  of  them  running  to 
the  1919-1920  rule  of  $10  to  $15  a  week. 
The  44-hour  week,  the  union  journal 
notes,  will  become  effective  May  I  in 
many  job  shops  and  in  some  newspaper 
offices  under  the  new  contracts.  New 
newspaper  scales  are  listed  as  follows: 

alla  Walla  v.' .., i  r>,  j<-\  night.  $ss; 
incr<ise|  13.  Potiy  tour  hour  week  effective 
afar  I  in  newspapers. 

Roue,  Ga. — Machine  operators,  dir.  133: 
nigat,  $54;  sandmen,  day.  J  Jo,  ntfat.  $32. 

Ktw  Bsenswica,  N  J. — Day,  $45.  algfct, 
$47;  increase,  $9. 

Coinaaan  Sraiircs,  Coin — Da  jr.  $19;  night. 
S4J;  increase,  12.  Forty-nve-aour  wree  ef- 
fective Mar  t. 

t-jtrcosii.  III. — Operators,  day,  $3e;  nigat, 
$3$:  handtnen,  day.  13  3;  night,  135;  Inereaae, 
operators,  $4;  handrnea,  $3- 

BitaiaicK.  N  D.— Day,  $40;  Bight,  $43;  u> 
crcser,  Hay.  $3;  night,  $4. 

Peskskill.  If.  Y. — Day,  $34.  night,  139;  t» 
crea.e.  19. 

Hamii.tov,  Out—  Day.  Vi;  timlil.  $3*;  In- 
ereaae, $11, 

S">m>e  Wash. — Day.  $7-23  per  diem; 
night,  $7  75.  retroactive  to  Jnty  1,  1920.  In- 
crease, $1  per  day. 

(Valsiscbc  III. — Day,  $33-60:  night.  $14. 
increase,  day,  $1tse4:  nifbt.  $12. 

»<»•«,  If.  J.— Day.  operators,  $45;  hand- 
men.  $40;  night,  operators.  $48:  landmen.  $43. 
Incfea»r.  handmen,  $lt);  operators.  $11.  Agree- 
ment eapirca  May  1.  1921. 

Post  Ht-aox,  Mien— Day,  $40;  night,  $42.. 
40;  Increase.  $6. 

Animas.  On*.  — May,  $45;  night.  $4S:  In- 
crease, $». 

Alssmwa.  Pa. — Day.  $40:  night,  $42.  Nom- 
inal inereaae.  $5,  as  publishers  have  paid  sev> 
era]  dotlara  ores  old  scale  for  aocne  time. 

Auvavtssji'S.  N    M. — Day.  S4J.S0;  night. 
$4g;  inereaae,  $13. $0  to  $|».>u. 
^Rxko.  Ng».— Day,  $4$;  night.  $41;  Increase. 

WnoasocssT,  B.  1  —January  1.  1921.  to  lane 
30.  1921—  Handaarn.  day,  $31;  operators,  day. 
$34;  right.  $.«}  and  $37;  eight  bouri;  Jely  I. 
1921.  to  December  31.  1921— Handanrn.  day. 
$34;  operator!,  day,  $3$:  night.  S3 7  and  $59; 
eight  hoars-    Increase,  handnaen.  $9;  npsralora, 

$a 

AUAilv-DRCATVa.  AlA. — Scale,  $30  per  week; 
Increase,  %i 

Logons.  Osr.— Day,  $39;  night.  $42;  44 
hoars  day  work.  42  boars,  night  Incrraar, 
day,  $9;  night.  $10. 

Masssikjj),  Onto. — Day,  &5  cants  an  h,wr: 
night.  9$  cents  an  hour:  increase,  $16-$20  a 
•eeh 

Csbtos.  III.— $10  flat;  inereaae,  $5. 

BoarLiac  Class*.  Kv  --$30  Aat;  inereaae,  $s. 

Taiutnassag.  Fla— Dsy.  $}*;  night,  $40; 
increase.  $1. 

Cuinsn.  Onus—  Day.  $34;  night,  $37;  in 
crrax.  day,  $9;  night.  $9  SD, 

Hl-sos.  S.  D—  Day,  $42;  night.  $4J;  In 
crease.  $4.50  $7  a  week. 


Tavlos tills,  III. — Handnsen.  $35  04*  opera- 
tors. $40.0$;  increase,  $11.60  to  $IS  per  week. 

SrairBEirviLix.  Ohio — Day,  $42;  night,  $44; 
increase.  $6. 

WicniTA  Falls.  Tie.— Day.  $S0;  night.  $SS. 

ViKL-BMNts,  lso.-- Handmen,  day.  $35;  night, 
$36;  machinist  operators,  day.  $36;  night,  $J7; 
foremen,  day,  $37;  night,  $58. 

WlLLtawsrneT.  Pa. —  Foremen.  $35:  saacbie- 
lata  and  flnoemen,  $30;  night  work,  $2  addi- 
tional; operators,  on  piece  bails,  12' >  cents, 
day;  13  cents,  night.    Scale  expires  May  1. 

Swirr  CtiauKT,  Sask.— Day,  $40;  night,  $43; 
Increase,  day,  $7;  night,  $8. 

Nat.- nar.  Miss.— Day,  $21;  night.  $27  50; 
increase,  $2  to  $5  50. 

Waskiuctoit.  Ian.— Day.  $24;  night.  $2»; 
increase,  handmen.  $6:  operators,  $4. 

PlTTSnain,  Mass.— Day,  $19;  night.  $42; 
Lncreaae.  $4  and  $7. 

OncawA,  I  a — Day,  $17;  night,  $40;  in 
crease,  $S, 


KANSAS  PUBLISHERS  FIGHT  "44" 


Take   Out    Strike   Insurance  Against 
I.  T.  U.  Threat  of  May  1  Action 

(By  Ttttpnph  to  EeiTDB  &  Pvblishkb) 
Wichita,  Kan. — One  hundred  employ- 
ing printers  of  Kansas,  representing 
newspapers  and  job  shops,  at  a  meeting 
Saturday,  decided  to  fight  the  attempt 
of  the  International  Typographical  Un- 
ion to  force  the  44-hour  week  on  news- 
paper and  job  shops,  and  agreed  not  to 
sign  up  with  the  printers.  The  Kansas 
Employing  Printers'  Association  with 
the  fallowing  officers  was  also  organised; 
President,  Walter  W.  Weiss,  Wichita: 
Vice-President,  Guy  P.  Morse.  Topeka; 
Secretary,  Bums  Hegler,  Eldorado 
Times :  C.  P.  Rich,  Pratt  Tribune,  and 


A.  P.  Adams,  Topeka,  executive  com- 
mittee. 

Most  of  lite  employing  printers  have 
taken  out  strike  insurance. 

HAnatsMuac.  Pa. — Employing  printers 
representing  200  shops,  giving  work  to 
more  than  16,000  journeymen,  on  March 
22  adopted  resolutions  protesting  against 
any  concerted  movement  for  the  lower- 
ing of  production  or  advancing  the  cost 
of  printing. 

Toaoirro. — Employing  printers  of  On- 
tario and  Quebec  have  gone  on  record 
as  opposed  to  reduction  in  the  work- 
ing week  from  forty-eight  to  forty-four 
hours.  The  Toronto  Typothclae.  through 
its  secretary,  W.  A.  Sutherland,  are  rais- 
ing a  fund  to  be  used  in  the  event  of  a 
strike. 

Okmulgee,  Ok1a. — The  Times,  morn- 
ing, and  the  Democrat,  afternoon,  pub- 
lished by  the  same  company,  have  re- 
sumed publication  after  having  been  tied 
up  for  more  than  a  week  on  account  ol  a 
printers'  strike.  The  new  contract  pro- 
vides for  a  44-hour  week  with  the  saror 
scale  of  pay. 


Ada  in  Btng hamtoo.  Again 

Binchamton.  N.  Y.— The  newspaper! 
resumed  the  publication  of  display  ad- 
vertising on  March  21.  The  striking 
printers  remain  firm  in  their  demands 
and  are  equally  confident  that  they  will 
be  able  to  break  into  the  ranks  of  the 
non-union  men. 


Iowa  Farm  Papers  Merge 

Dis  M:  ims — The  Iowa  Farmer  and 

Ihe  CVirn  Belt  Farmer  have  lieen  con- 
snlidairrl  and  will  lc  published  as  The 
Iowa  Farmer  and  Corn  Belt  Farmer  by 
Paul  B  Talbot,  who  rercntly  acquired 
a  controlling  interr<t  in  the  Corn  Belt 
Farmer.  M.  A.  Coverdell.  editor  of  the 
Com  Belt  Farmer,  will  edit  the  cun- 
suti dated  publication*. 
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Through  The  NEWS 
And  The  AMERICAN 

You  Can  Cover  Baltimore  and  Maryland 


Phuti.  Tit  \v7k.  CtilTrT 

NOT  umil  the  ptaiilihsfcr-rm'  »t Atrial  rat:  fnr  ih*r  three  month*  ending  September 
JOtti,  19JI.  can  ihr  A.  B  4*.  *txur*i<-ly  reflect  the  pceaeni  circulation  of 
The  Beh.ouife  NEWS  and  The  BeJiluor*  AMERICAN.  The  Un  pub 
I  Utter**  hitit-mtni  of  courte  it  fur  the  three  month.,  etsrdinjj  September  JOlh,  l^-VJ. 
be.otfe  we  bought  The  AMfcRl.'AN  and  merced  The  STAR  with  The  NEWS 
The  next  one  *IU  be  for  the  six  month*  ending  Mirch  J  tit.  which  will  include 
two  month*  of  The  NEWS  before  we  abt*orb«d  The  STAR  and  added  a  Urge 
propofttiMi  of  It*  entire  circulation  to  our  own,  reducing  our  average  by  ■ppToni- 
mately  22,000  e«t  of  tboie  two  month*. 

N'rxta  the  A.  B.  C.  audit  for  the  twelve  ntn-nth*  ending  June  JOth  will  have  jit  t 
months  nf  th«  nt<l  NEW  S  with  ib1*\  *nu]lcr  etrculatMin  n  it.    Therefore,  in  mak 

inc    r«imiln    nr    f.ittirin|,    toU    Will    come    MUCh    ctoier    10    f'tttnt    facts    If  >OB 

•>4tiesi»re  »n  NEWS  and  STAR  audit*,  or  pablitberft'  itarrmmt.  cmnbined.  for 
The  NEWS  ,Ur,  at  ,,t  today.  a»d  imce  The  NEWS  and  The  AMERICAN  are 
rtnw  *kold  to  the  ail  verttuer  aa  a  unit,  of  cenrie  a  bo  inc  lode  The  AMERICAN 
frtirr.  which  have  nil  ehanfed  materially  so  far  ai  the  daily  it  conrvrned  vince 
wr  buught  it.  La  get  ulir  preaent  comb*ned  dailr  tnul.  in  Febeuary.  fnr  rxamplr, 
erf  over  llU.OOO.  The  Sunday  NEWS  and  AMERICAN  err  growing  and  in 
February  nflereJ  a  combined  total  of  11.7,000. 

The  1o4al  nf  NEWS  and  AMERICAN,  both  daily  and  Sunday,  for  the  month  of 
FebTtaary,  i»  aa  follow*: 


NEWS,  Aftrrmmt.  Daily  ■  •  •  I2iJ% 
.AMERICAN.  Motiritif .  Daily  •  5M73 
Total  mjm 


NEWS.  Af1crti<x>n.  Sunday  -  -  91.053 
AMERICAN',  Morning,  Sunday  -  96.181 
Total  W.2U 


This  rivr,  yt,o  a  ttmrnina  and  evenina  ciimtiHiaticn.  both  daily  and  Sunday,  which 
circulation  built  m>  itrminally  by  competing  organiiations  and  maintained  today 
hy  aeparatr  fnerm  ihm  oilr*  no  known  duplication*  whatever — lSJ.**0  daily  and 
Sunday,  rraifaina  the  wideat  number  of  bomea  in  and  near  Baltimore  at 
well  m  ihroughuui  Maryland  and  the  nevby  parts  of  gdyouHng  *tatr«. 

Pitttf   ritfy   thii    •  ■■  -<  •     ■  :    ?  +  '   ir  im  yomr  Ait* 

atwked  to'tUr  A  B  C  ttaHmcnli  ft>t  Tkt  NEWS  m4  Tfte 
AMERICAS  i"  prdrr  that  .T.',mj;.,     »  B*Uimore  may  he 

THE  BALTIMORE  NE>VS 

Evening.  Paily  And  Sunday. 


tJ^aTljje  TBaltimore  AmerxcjaS 

_jre  M-in  ,1  Sunday. 
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eastera  Rnareamtaltie 
ISO  Naaaa.  Si:-,. 
Nee  Tees 


ailreetlaUis  Uu 


J  B.  LUTZ 

W  hi  rem  knx  f«n(nit» 
Rnl  Nwiwaal  »aut  PMg. 

I,  (■info 


VjOO 


gie 


i 


Editor   &    Publisher    for   March   26,  1921 


— take  any  city 

in  the  United  States: 

What  other  medium  in  point  of 
advertising  merit  can  produce 
sales  equal  to  those  inspired  by 
its  local  Newspaper? 

How  about  your  sales  chart? 


Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 


Publishers'  Representatives 

Chicag0  New  York  Atlanta 

Kansas  City  San  Francisco 


Serial  Advertisement  No.  56 

1921  will  develop  a  noticeable  trend 
toward  newspapers  because  now 
advertising  mast  produce  big  sales 

quickly. 

Publishers  can  help  by  developing  the 
intelligent  co-operation  of  retailers 
and  wholesalers. 

E.  Kali  Special  Advertising  Agency 
15  East  26th  Street,  New  York  City. 


Digitized  by  Google 
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SECURITIES  THAT  NEVER 
HAVE  FAILED 


Those  Backed  Up  by  Advertised  Trad* 
Marked     Article     Have  New 
Figured  in  Any  American  Panic, 

Boston.— "There  is  no  instance  of 
securities  which  were  backed  by  an  ad- 
vertised trade  marked  article  having 
figured  in  any  of  our  panics.  In  other 
words,  the  advertising  of  the  article  has 
stabilized  the  price  of  the  securities 
which  finance  the  article,  declared  Wil- 
liam T.  Muilally,  chairman  of  the  finan- 
cial advertising  practices  committee  of 
the  A.  A.  A.  A.  in  an  address  March  21, 
before  the  Pilgrim  Publicity  Association 
on  'Advertising — The  Constructive  Force 
of  the  Future.' 

"As  just  one  example."  Mr.  Muilally 
said,  "it  was  admitted  that  the  N.  Y.  N. 
H.  &  Hartford  Railroad  paid  a.  high  as 
$11,000,000  to  an  underwriting  house 
that  was  instrumental  in  raising  $69,000,- 
000.  Had  this  $11,000,000  or  even  a  por- 
tion of  it  been  spent  in  advertising,  do 
you  believe  for  one  minute  that  the  se- 
curities of  this  road  would  have  suffered 
in  the  way  in  which  they  have  in  the  last 
few  years?  How  futile  the  present 
method  of  advertising  our  railroads  is. 

"Such  copy  should  be  fraught  with 
popular  interest ;  it  should  tell  what  ter- 
ritory the  road  serves,  and  its  great  use- 
fulness to  the  public  Railroad  advertis- 
ing should  advise  any  holder  of  stock 
that  wishes  to  know  about  the  road  to 
inquire  of  the  railroad's  information 
office,  and  not  go  to  a  brokerage  office 
whose  whole  livelihood  consists  in  induc- 
ing people  to  sell  their  securities  which 
they  have  and  purchase  others. 

"There  is  no  limit  to  the  possibilities 
of  right  advertising.  To  cite  an  instance 
ia  the  Great  War,  the  leaflet  dropped  by 
our  aviators  in  the  German  lines  carried 
the  gospel  of  right  to  the  German  sol- 
diers, and  caused  them  by  the  thousands 
to  surrender  willingly. 

"In  this  hour  of  world  anxiety,  if  the 
great  powers  would  state  their  policies 
and  standards  openly  in  the  press  over 
their  own  signatures,  we  would  do  away 
with  secret  treaties  and  entangling  al- 
liances and  be  assured  of  an  open,  broad 
policy  free  from  the  manipulations  of 
unscrupulous  and  greedy-minded  poli- 
ticians. 

"The  future  of  the  world  depends 
advertising.  Advertising  is  the  sal- 
of  dviliiation,   for  civilization 
cannot  outlive  advertising  a  century. 

"We  have  established  the  fact  that  ad- 
vcrtising  is  an  economic  force,  that  it  is 
being  builded  into  a  better  and  stronger 
profession  by  the  men  who  are  making 


The  Well-Dressed  Man 

Weekly  Fashion  New*  Feature 

\  A  OST  Syndicate  Features 
1V1  only  cost  you  money. 
The  Well-Dressed  Man 
makes  money  for  you.  A  big 
Ohio  Diily  (name  upon  re- 
quest)  ha  I  already  sold  adver- 
tising spice  beside  the  Feat- 
ure exec.-ding  rwenty  times 
the  pric:  for  the  entice  year. 

Only  Sold  By  Th,  K.or 

Coanelei  -  Mil  E«n  Week  •  5!  Style  I  „  t,. 
•  I>.  M  Comic  Siylc  C.ttuoni.  20!  Latest  raJl- 
11  '-*»'ch-..  And  An  All. Year  Questlisn- 
And  Amwer  rvpartmeru  Tut  Your  HtiJn) 

Alfred  Sl.pl>..  Rry.n  M.a'a  F.shio.  F.alwrr 
C4S  Fafth  Av.au*.  New  York 

llll»i,..v  M„    M  F.  .  1»  ...  IttnMr. 


their  livelihood  in  advertising.  Their 
greatest  desire  is  that  it  shall  be  stabil- 
ized on  principles  of  the  highest  integrity. 

"The  next  ten  years  will  be  marked  by 
a  succession  of  forward  steps,  and  by 
these  steps  we  shall  set  up  the  mile- 
stones of  achievement  Some  of  these 
milestones  are  too  far  in  the  distance  to 
be  discernible  from  where  we  now  stand. 
One  of  the  first  advances  I  believe  is  so 
near  at  hand  that  I  want  you  to  consider 
it  seriously,  and  that  is  the  realization 
that  advertising  is  a  bankable  asset,  that 
receipted  bills  for  good  publicity  are  a 
security  which  any  careful  institution 
should  be  willing  to  accept  as  collateral. 

"The  fact  that  there  are  financial  in- 
stitutions  in  the  country  today  that 
spend  half  a  million  a  year  in  publicity 
of  various  sorts  and  that  these  institu- 
tions arc  the  leaders  in  the  financial 
world,  is  a  positive  proof  that  the  bank- 
ers believe  in  the  efficacy  of  advertising. 
What  is  good-will  or  trade  name  but  ad- 
vertising? There  is  one  rubber  com- 
pany that  computes  its  good-will  as 
valued  at  $57,000,000,  one  tobacco  com- 
pany has  valued  its  good-will  at  $54.- 
000.000.  a  well-known  motor  corporation 
estimates  its  good  will  at  $7,900,000  out 
of  total  assets  $58,500,000. 

"The  American  Association  of  Adver- 
tising Agencies  has  appointed  a>  commit- 
tee on  financial  advertising  practices,  of 
which  committee  I  have  the  honor  of 
being  chairman.  The  committee  has  had 
meetings  with  the  financial  representa- 
tives of  the  New  York  newspapers  and 
is  working  out,  in  conjunction  with 
thetn,  a  standard  of 


VIRGINIA  PLANS  AD  LAW 


The  Atlanta  Journal 


$8,850,000.00 

bonds  have  just  been  toted  by  the 
people  of  Atlanta  for  city  improve- 
ments. 

The  largest  vote  ever  polled  in  At- 
lanta was  cast  and  the  majority  for 
bonds  was  31  to  1. 


Advertising  in  the 
Journal  Sells  the  Goods 


id  Priaoa  Provided  for  Viola- 
tion of  Statute 

(Special  i:  Evrroa  4  Ptisuuisa) 

Charleston,  W.  Va. — When  the  State 
Legislature  reassembles.  House  Bill  No. 
48,  formerly  introduced  just  before  the 
close  of  the  session  in  January,  will 
come  up  for  final  discussion.  It  relates 
to  "Truth  in  Advertising."  Fines  rang- 
ing from  $25  to  $500  with  60  days'  im- 
prisonment added,  are  provided  upon 
conviction. 

Newspaper  publishers  who  publish 
such  fraudulent  advertising  in  good 
faith  are  exempted.  The  complete  text 
of  the  measure  follows: 

Any  parson,  arm,  corporation  or  association, 
or  their  agents  or  employes,  who  with  latent 
to  tcU,  (uraiah  of  perform  or  in  any  way  dispose 
of  real  or  per  tonal  property,  merchandise, 
securities,  service*,  or  anything;  offered  by  anco 
person,  arm,  corporation,  or  association,  directly 
or  indirectly,  to  tec  public  far  sate  or  dittribu. 
tioD,  or  with  intent  to  increase  the  consumption 
thereof  or  to  induce  tbe  public  in  any  maanrr 
to  enter  into  any  obligation  relating  thereto,  or 
to  acquire  title  thereto,  or  interest  therein, 
cauies.  directly  or  indirectly,  to  be  made,  pub 
lishrd.  disseminated,  circulated  or  placed  before 
the  public  in  the  Stale  ol  West  Virginia,  in  a 
newstisprr,  or  other  publication,  or  in  the  foran 
of  a  book,  notice,  handbill,  poster,  bill,  circular. 


linns,  representations  or  atalesnenta  of  tart, 
which  arr  false  or  untrue,  in  any  respect,  er 
which  are  deceptive  or  mislead  inc.  shall  be 
guilty  n(  a  mssdcBeauor  and  on  sonsstans 
thereof,  shall  he  punished  by  a  fine  of  nr.!  Itsi 
than  sis  nor  more  than  SS0O.  or  impvisnnimi 
for  not  more  than  Maty  days  or  both,  nasi  awh 
violation,  by  agent  or  employes  ahal!  be  drrsed 
an  offense  as  well  by  the  principal  or  ceaplryrr, 
provided  such  violation  waa  committed  wits  tit 
knowledge  of 
emi.loyrr. 


ce  of  mich  prinetoal  r» 
indicted  Ut  the 


or  severally:  provided.  h>« 
shall  not  apply  to  any  sub 
per,  magaiine  or  other  pub. 


•ver,  that 

Usher  of  a  newspaper, 

lication.  who  publishes  said  advertisrmeri  is 
good  faith,  without  knowledge  of  its  fahe.  de- 
ceptive or  mialearling  character.  A  cnrporatiia 
convicted  nnder  this  act  shall  be  fined  e-i  lea) 
than  SJ5  nor  more  than  SS00  and  its  prrudmt 
or  such  other  official  as  may  be  reaipoaiilr  foe 


Urgaa  $200,000  Ad  Feed  for  St  Louia 

St.  Loins  —  Mayor  Kiel  favors  a  ford 
of  $200,000  to  advertise  St  Lmiit 
throughout  the  world.  He  so  told  tie 
members  of  the  World  Trade  Club,  the 
Foreign  Trade  Bureau  of  the  Chamber 
of  Commerce  and  the  Manufacturer! 
Association  at  a  dinner  at  the  Americas 
Annex  Hotel.  Last  year  the  fund  in 
$50,000.  of  which  the  City 
$25,000. 


pamphlet  or  letter, 
card,  label,  or  any 

or  by  means  at  any  eleeUK  sign,  window  sun, 
ahow  case  or  window  display,  or  by  any  other 


ny  billboard,  aarn- 
tvertising  medium. 


adverdainp  device,  or  by  public 
proclamation,  or  by  any  oral  representation,  or 


in  any  other  t 


ncr  or  means  whatever,  an  ad 


vertisement  or  representation  of  any  eon.  regard' 
ing  surh  real  oe  personal  property,  merchandise, 
securities,  services,  or  anything  so  offered  to 
the  public,  which  offering  contains  any  saser- 


Art  Critic. 

i— That  there  was  nobody  ei 
competent  opinion  in  Canada  in  regard 
to  art  was  a  criticism  made  by  Professor 
Barker  Fairley,  of  the  University  el 
Toronto  and  associate  editor  of  the 
Canadian  Forum,  at  a  lecture  on  March 
14  in  the  Toronto  Art  Museum. 


"Millard's"  Appoints  I 

Millard's  Weekly  Review  of  the  Far 
Eaft,  published  in  Shanghai,  as  an' 
American  owned  journal  of  economics 
and  finance  covering  China,  has  appoint- 
ed  the  World  Wide  Advertising  Cor- 
poration, New  York,  as  its  sole  Ameri- 
can representative.  J.  B.  Powell,  the 
editor  and  proprietor  of  The  Review  is 
now  in  the  United  States.  He  is  honor- 
ary secretary  of  the  American  Chamber 
of  Commerce  of  Shanghai  and  is  en- 
deavoring to  secure  the  passage  by  Con- 
gress of  the  China  Trade  Act  embody- 
ing in  its  main  feature  the  federal  incor- 
poration j)f  American  firms  doing  busi- 
ness in  I 


Placing  electrical  equip- 
ment in  the  home,  and 
educating  the  housewife  to 
its  advantages, is  a  pioneer 
effort.  The  confidence  with 
which  The  Journal  is  read 
in  the  home  undoubtedly 
explains  the  preference  of 
Minneapolis  electrical 
dealers  and  supply  houses 
in  placing  107  per  cent 
more  of  their  advertising  in 
The  Journal  last  year  than 
in  any  other  newspaper. 


THE 
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A  Surpassing  Humor  and  Fiction  Feature 

To  be  Released  Every  Sunday  Beginning  APRIL  24 

SEWELL  FORD 

The  Author  of  the  Famous  "Torchy"  and 
"Shorty  McCabe"  Stories  is  Creating  Two 
Deliciously  Funny  Girl  Characters — 

Inez  ^Trilby  May 

The  Newspapers  have  absolutely  First  Publica- 
tion of  this  New  Series  by  one  of  America's 
Leading  Authors  and  Humorists. 

The  millions  of  admirers  of  "Torchy"  and  "Shorty 
McCabe"  form  a  Ready-Made  and  Eager  Audience  for 

INEZ  and  TRILBY  MAY 

Considerable  territory  is  already  closed  by  papers  now  running 
"Torchy"  and  "Shorty"  who  have  been  given  first  option  on  the 
New  Series. 

We  will  send  you  on  request  Sample  Proofs  of  the  First  Two  Stories,  Descriptive  Circular, 
and  Price  for  your  use.    Each  instalment  is  about  2,500  words,  most 
attractively  illustrated.    Supplied  in  page  mats,  if  desired. 

WIRE  FOR  OPTION 

ON  THE  BIGGEST  WEEKLY  FICTION  FEATURE  OF  THE  YEAR 


The  McClure  Newspaper  Syndicate,  373  Fourth  Ave. ,  New  York 
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FIX  FOREST  PROGRAM 
FOR  NEXT  CONGRESS 
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PRODUCTION  OF  PAPER 
DROPS  10  PER  CENT 


All  Effort*  Will  Center  on  Enacting 
Snail  BUI — Interest  Awakening  In 
Many  Stat** — Two  Big  Con- 


(Sfecial  i«  EtiiTo«  a  Pmiihm) 
Washington,  D.  C—  Forestry  legis- 
lation in  (he  session  of  Congress  just 
closed  reflected  the  growing  rjemand  of 
the  public  for  protection  of  the  forests, 
by  increased  appropriations.  Following 
is  a  summary  of  the  appropriation 
voted  and  available  for  the  year  begin- 
July  I,  1921 : 
fire  prevention,  $400,000,  an  in- 
of  220  per  cent  over  the  present 
year,  which  means  increased  appropria- 
tions by  the  states  sharing  in  this  fund. 

For  acquisition  of  land  for  National 
Forests  under  the  Weeks  law,  $1,000,000, 
essentially  a  continuance  of  former  ap- 
propriations. 

For  the  Forest  Products  Laboratory, 
$325,000,  a  considerable  increase  from 
the  original  amount. 
In  spite  of  the  fact  that  it  was  an 

that  expenditures  for  "forests  are  not 
expenses  but  investments. 

The  National  Forestry  Program  Com- 
mittee, which  appeared  with  other 
agencies  to  advocate  these  appropria- 
tions, will  proceed  with  its  campaign 


Protective  Association  in  its  ei 
ment  says  that  whether  the  Snell  bill 
passes  Congress  or  nut  "its  principles 
can  and  will  be  put  into  effect"  in 
California. 

Plans  are  already  under  way  for  the 
holding  of  the  permanent  meeting  of 
the  Central  States  Forestry  Conference 
at  Chicago  before  May  1,  when  it  is 
planned  to  perfect  the  organization,  ar- 
range for  financing  its  work  and  to  be- 
gin the  work  of  drafting  forest 
legislation  which  will  meet  the  needs  of 
the  member  states.  Some  of  the  states 
are  already  pushing  their  campaigns, 

Wisconsin  will  hold  a  state  confer- 
ence March  31  and  April  1  to  work  for 
needed  legislation.  One  bill  already 
passed  authorizes  cities,  towns  and  vil- 
lages to  buy  and  reforest  land  for 
public  forests.  A  constitutional  amend- 
ment for  state  forests  is  under  way. 
Other  legislation  asks  for  adequate  fire 
prevention  and  reforestation  and  to 
allow  the  state  to  secure  tax  title  to 
cut  over  lands. 

F.  E.  Pape,  state  forester  of  Wash- 
ington, advises  that  the  legislature  has 
memorialized  Congress  for  an  increase 
of  the  co-operative  funds  for  fire  pre- 
vention and  forest  aerial  patrol. 


tion  of  the  Snell  bill.  It  will  also  con- 
tinue its  work  for  the  organization  of 
state  groups  to  secure  state  forest  laws 
which  will  meet  the  conditions  required. 

Important  developments  are  reported' 
from  many  sections  of  the  country. 
The  United  Typotheta;  of  America  has 
endorsed  the  Snell  bill.  The  California 


Unreasonable   Rate*  Alleged 

Washington.— Nine  newspapers  filed 
complaints  March  11  with  the  Interstate 
Commerce  Commission,  alleging  that 
unreasonable  rates  were  charged  by  the 

The  complainants1"  were1*  the  Fjiid 
(Okla.)  Eagle,  Denison  (Tex.)  Herald. 
Wichita  Falls  (Tex.)  Record-News,  El 
Paso  (Tex.)  Times,  Kansas  City 
(Kan.)  Journal.  Miami  (Okla)  News, 
Hastings  (Neb.)  Tribune,  Fort  Smith 
(Ark.)  Southwest  American  and  Hutch- 
inson (Kan.)  News. 


Lessened  Demand  for  Newsprint  Slow* 
MID*.  While  Stock*  Crow — Publish- 
er* Are   Using;  More  Paper  Per 
Day  Than  Last  Year 

Production  of  newsprint  by  domestic 
mills  was  10  per  cent  less  during  Feb- 
ruary, 1921,  than  in  February,  1920,  the 
Federal  Trade  Commission  reports  in  its 
monthly  review.  Average  production, 
based  upon  the  total  combined  produc- 
tion for  the  years  1918.  1919  and  1920. 
amounted  to  103,891  tons  of  total  print 
and  93JI8  of  standard  news  for  a  period 
corresponding  to  February.  Actual  pro- 
duction amounted  to  103,040  tons  of  to- 
tal print  and  94.R23  tons  of  standard  news 
for  the  month  this  year.  Mill  stocks  in- 
creased from  32,417  tons  to  39,176  tons 
of  tntal  print  and  from  27,109  tons  to 
33,293  tons  of  standard  news. 

According  to  the  Newsprint  Service 
Bureau's  review,  its  44  reporting  United 
States  and  Canadian  companies  produced 
151.721  tons  and  shipped  144,170  tons 
during  February,  daily  production  equal- 
ing 86.5  per  cent  of  the  average  daily 
output  of  the  three  months  of  greatest 
production  during  1920.  Stocks  increased 
during  February  5778  tons  at  United 
States  mill  points  and  1.992  tons  at  Ca- 
nadian points.  The  total  of  46,359  tons 
on  hand  was  7  days'  production. 

Imports  of  newsprint  during  January, 
1921.  totalled  68,948  tons,  compared  with 
57,574  tons  the  previous  January,  the 
Trade  Commission  report  continues. 
Imports  from  Canada  dropped  from  56.- 
296  tons  to  53,922  tons,  while  paper  from 
Germany.  Sweden,  Finland  and  Norway 
totalled  14.578  tons  against  a  total  from 
these  countries  of  1,278  tons  the  previous 


January.  Exports  dropped  from  i'i 
tons  to  2,481  tons. 

Publishers'  slocks  increased  4.211  t  -• 
during  February.  The  average  daily  lop 
nage  used  was  271  tons  more  than  ikl 
average  ufed  in  January. 

Domestic  consumption  of  stantir; 
news  by  metropolitan  newspapers  -a-  r..- 
between  500,000  and  750,000  tons  a  ra, 
for  February,  1921,  compared  with  Fct- 
ruary,  1920.  shows  that  consurofto 
decreased  about  9  per  cent. 

Prices  on  contracts  from  domoi; 
mills,  based  on  deliveries  of  43.000  hag, 
averaged  $5,921  per  100  pounds.  Pn:« 
on  contracts  from  Canadian  mills  ifftr- 
aged  $6,458  per  100  pounds,  based  or.  Ji 
liveries  of  23,000  tons.  The  wetchtoi 
average  market  price  for  February  id 
standard  roll  news  in  carload  lots,  i . ! 


nil,  b: 
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Beat  Reference*  among  Publishers 

Maine  Pulp  &  Piper  Co. 


Sol*  Stllla*;  Areata 

INVINCIBLE  PAPER  &  PULP 
CORPORATION 

13S  Broadway,  New  York  City 


Strongest  in  City  and  State 


The  Florida  Times-Union 

Jacksonville,  Florida 

Morning  and  Sunday 


Weekday  circulation  in  Jacksonville,  more  than 
Sunday  circulation  in  Jacksonville,  more  than 
Weekday  circulation  outside  Jacksonville, 
Sunday  circulation  outside  Jacksonville, 
Total  weekday  circulation,  more  than 
Total  Sunday  circulation,  more  than 


18,000 
21,000 
18,000 
21,000 
36,000 
42,000 


Present  indication*  point  to  considerable  increases  in  these  high-water  mark  figure*  within  sixty  day*. 
The  Florida  Timea-Union  is  an  A.  B.  C  paper  and  audit*  of  it*  circulation  almost  always  give  higher  totals 
than  claimed  figure*. 

Selling  for  five  cents  a  copy  weekdays  and  ten  cents  on  Sunday,  the  price  of  The  Florida  Times-Union  is  ten 
dollar*  a  year,  with  every  mail  subscription  paid  in  advance, 

Jacksonville  is  ■  morning  paper  town,  as  is  demonstr  ted  bs  the  fori  that  The  Florida  Timesllninn  has  a  daily 
ion  in  the  city  larger  than  that  of  the  evening  newspaper  and  emphasized  by  the  preference  local  ad' 
the  Tunes  Union,  notwithstanding  the  higher  iste. 


There  is  very  little  shrinkage  in  the  circulation  of  The  Florida  Times-Union 
during  the  summer  month*.  Practicallv  as  many  copies  are  bought  and  read 
by  summer  visitor*  a*  hy  winter  residents.  The  matchless  beaches  and  delight, 
ful  breeze,  of  Florida  attract  summer  tourists  from  a  wide  area  of  the 
territory  of 


Florid*  doesn't  need  to  wait  for  the  return  of  good  times — they  never  hare 
departed  from  her  borders.  The  recent  industrial  and  business  depression 
tombed  Florida  but  ilightlv-  in  manv  *rrtions  nf  the  Mate  it  wasn't  felt  «t 
all.  See  the  map  showing  business  conditions  by  slates  in  the  March  i 
of  the  [Nation's  " 


ful  breeze,  of  FWrids  .tltact  summer  tourist*  flora  a  wide  area  of  the  inland  all.  See  the  map  showing  business  conditkme  by  slates  in  the  March  number 
territory  of  neighboring  stale*.  of  the  [Nation's  Business. 
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ARHI  IT  WFAJl/  Yf^Rl^  The  Sales  Manager  or  Space  Buyer 
nDrXiMKJ  1    MEa  VV     I  WIxIv   wno  j9  actively  interested  in  the  New 

York  Market  is  invited  to  send  for  "The  New  York  World's  Buying  Centers 
of  Greater  New  York." 

This  eighty-four  page  book  contains  fifteen  snap-shots  from  the  sky;  twenty- 
one  from  terra-firma;  seventy-five  maps  and  a  dozen  other  graphs  and  charts. 

For  those  interested  only  academically  in  the  New  York  Market  we  are  reserv- 
ing a  limited  edition  of  one  hundred  copies  which  are  available  at  twenty  dollars  per 
copy. 
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"What  America  Did  an 


By 

Will 
ciati 
with 

THE  American  | 
of  what  happei 
Mr.  Lansing  has  tol 
diary  and  memoram 
he  attended.  The 
peace  treaty  and  is 


The  day  after  the  armistice  Mr.  Lansing  wrote  in 
his  diary  as  follows: 

"I  had  a  conference  this  noon  with  the  President  at  the  White  House  in 
relation  to  the  Peace  Conference.  I  told  him  frankly  that  1  thought  the  plan 
for  him  to  attend  was  unwise  and  would  be  a  mistake.  1  said  that  1  felt  embar- 
rassed in  speaking  to  him  about  it  because  it  would  leave  me  at  the  head  of  the 
delegation  and  I  hoped  that  he  understood  that  I  spoke  only  out  of  a  sense  of 
duty.  I  pointed  out  that  he  held  at  present  a  dominant  position  in  the  world, 
which  I  was  afraid  he  would  lose  if  he  went  into  conference  with  the  foreign 
statesmen;  that  he  could  practically  dictate  the  terms  of  peace  if  held  aloof;  that 
he  would  be  criticised  severely  in  this  country  for  leaving  at  a  time  when  Con- 
gress particularly  needed  his  guidance;  and  that  he  would  be  greatly  embar- 
rassed in  directing  domestic  affairs  from  overseas." 
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PROGRESS  FINDS  ITS  ANSWER  IN  FLORIDA 

Great  Buying  Power  of  State  of  Flowers  is  Measured  by  the  Natural  Wealth  of  Her  Soil— Place 

In  Industry  and  Commerce  Is  Secure 


WHILE  Florida  is  acknowledged  to  be 
America's  great  winter  play  ground 
and  the  gathering  place  of  thnse  who 
demand  the  better  things  of  life  tbe 
state  is,  aside  from  that,  a  giant  in  buy- 
ing-power  as  a  result  of  her  natural 
resources. 

It  U  true  that  tourists  spend  more 
than  $15,000,000  within  her  borders  an- 
nually but  tile  lumber  shipped  from  her 
seaports  eacb  year  is  worth  110.000.000 
and  the  lowly  shrimp,  which  plays  but 
a  small  part  in  her  business  life,  brings 
another  million  dollars. 

Few  persons  think 
of  Florida  as  an  in- 
dustrial state,  never- 
theless millions  of 
dollars  come  lack  to 
her  people  each  year 
in  payment  for  the 
products  of  her  fac-t 
tories. 

For  that  reason  it 
will  probably  be  a 
surprise  to  many  to 
learn  that  there  are 
more  than  5.000 
manufacturing  es- 
tablishments in  the 
State  and  their  pro- 
ducts, including  well 
known  articles  of 
trade,  are  sold  in 
even'  Part  °f  ,nc 
world. 

The  cigar  and  ci- 
garette factories,  lo- 
cated principally  at 
Key  West  and  Tam- 
pa ire  probably  the 
best  known.  The 
cigar  production  is 
estimated  at  400.- 
000,000  of  all  grades 
annually. 

The  output  of  tur- 
pentine is  8,900.000 
gallons. 

One  hundred  and 
forty  ginneries  turn 
out  20  000  bales  of 
24.0(10  bales  of  long- 
staple  Sea  Island 
cotton. 


For  shipping  the  output  of  the  groves  are    produced    in    each    single  year, 

and  gardens  of  the  State  there  are  re-  The  alligator  industry  is  worth  more 

quired  20.000.000  crates  annually.  than  a  million  dollars  and  the  largest 

The  saw  mills  and  veneer  mills  of  the  sponge  industry  in  America  is  located 

Slate  turn  out  in  lumber  value,  over  at  Tarpon  Springs  on  the  West  Coast. 

$20.000.000  worth  a  year.  Taken  as  a  whole  the  manufactured 

A  doien  fertilizer  factories  turn  out  products  of  the  State  have  an  estimated 


$ 5. 1X10,000  worth  of  plant  food. 

There  are  some  300,000,000  bricks 
made  from  Florida  clays  and  sand. 

Florida  furnishes  three-fourths  of 
the  Fuller's  earth  used  in  the  United 
Slates  and  is  the  largest  producers  of 
phosphate    in    America — .100.000  tuns 


annual  buying  power  value  of  $150,- 
(100.000. 

Live  stock  raising  in  Florida  has 
forged  ahead  steadily  during  recent 
years  with  the  result  that  the  State  now 
occupies  a  place  of  importance  in  the 
meat  packing  industry, 


Florid*  U  pro  nd  at 
MM  3 SO  ,Mn  ■fa- 
it, mule  bell,  lie  m 


many  things  said  am  ana  others  us*  oldest  house  In  the  United  States.    It  was  built  by  the  Franciscan  mopki 
Hero  one  can  And  many  hlatsrical  rejlca  of  national  tfitereat  and  the  rontantlcaUy  Inclined  can  raeka  SIM  *f 
ney  vine  end  winning  weO. 


The  total  production  of  pork  in  191V 
was  47,39ti,722  pounds. 

The  total  production  of  beef  in  1919 
was  82.102,357  pounds. 

According  to  statistics,  the  farm 
property  in  Florida  has  made  an  as- 
tonishing increase  in  value  and  acreage 
during  the  past  1Q  years.  An  &il  per 
cent  increase  is  noted  in  the  number  of 
farms  since  1910.  Figures  showing  tbe 
value  of  land,  buildings,  implements, 
machinery,  etc  in  1920,  as  compared 
uith  statistics  of  farm  lands  and  other 
farm  properties  in  1910,  indicated  an 
increase  of  LSlii 
Florida  mortgages 
on  farms  amount  to 
$12.91 1.813,  or  Zli 
per  cent  of  the 
value,  the  average 
rate  of  interest  paid 
on  these  securities 
being  2J  per  cent 

The  number  of 
farms  in  Florida,  ac- 
cording to  the  re- 
cent census,  is  M  - 
005.  These  farms 
contain  5.4r<i.fl93 
acres,  of  which  2.- 
297271  acres  or  al- 
most half  arc  im- 
proved land. 

Since  1910  number 
of  farms  has  in- 
creased ifl  per  cent ; 
the  total  acreage. 
1 1  3  per  cent,  an. I 
the  improved  acre- 
age ZLZ  per  cent. 
Sixteen  and  'even- 
tenths  per  cent  of 
the  land  area  of  the 
State  is  in  farms, 
and  B 1  per  cent  of 
the  agricultural  land 
is  improved. 

The  value  of  all 
farm  property  ii 
$329,286,817.  as  com- 
pared with  $143. I&l.- 
183  in  1910.  an  in- 
crease of  1.1"  ii  per 
(CoHtiniud  oh 
Page  X) 
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JACKSONVILLE,  FLA. 


Population 

1910  Cen*u»    57,699 

1920  Census    91.511 

A.  B.  C.  City   91,543 

A.  B.  C.  City  and  Suburban  .«)0,000 

Chamber  of  Commerce,  City  150,000 

Chamber  of  Commerce,  City  and  Suburban  200,000 

.Native  White  58%  Industrial  worker*. .  3,000 

\egroes  40#  English  reading.  ..  .  95r! 

Foreign  born   2%  Homo  owners   65% 

Students  4.000  Winter  residents  . .  .  15,000 

Suburban  and  harm  Resident* 

Tlio  A.B.C.  cil>  and  suburban  population  nl  Jacksonville  it 
(urn  is  300.000.    This  inctutles  the  population  within  *  radius 

■  if  ,mr  hundred  mile*.  Some  of  the  larger  towns  are:  S>uth 
Jacksonville,  St.  Augustine,  t'alalka.  Gainsville,  Daytona,  Deland. 
Aral.,  Madison.  Horan.  Pablo  lirach.  l-akr  City.  Mayport,  Man- 

■  iarin,  rernandina,  Panama  Park.  VaJdoslu.  Ga.i  WaycroM,  Ga. 
This  territory  abvo  include,  many  small  but  important  plain 
the  slmppinis  center  lor  nhirh  i»  Jacksonville. 

The  casual  observer  passing  through  Duval  County  on  a  train, 
or  motoiing  through,  might  get  a  wrong  imprcaaion.  Mort  of  the 
farms  are  off  the  main  roads,  back  along  the  creeks  and  rivers 
tlwt  ahound,  back  in  the  hammocks  where  the  soil  i»  "as  black 
as  your  hat." 

Ferry  boats  with  wagons  piled  high  with  delirious  vegetables 
and  with  chickens  and  egjta,  fresh  from  the  farina,  and  motor 
boats,  and  motor  wagons  from  the  outlying  districts  which  unload 
their  cargoes  in  Jacksonville  will  soon  convince  one  that  the 
rhan  and  farm  district  adjacent  to  Jacksonville  i.  a  profit. 


Location 

Jacksonville  is  the  gateway  to  the  progres- 
sive Stale  of  Florida.  It  is  situated  on  the 
St.  Johns  River,  twenty-two  miles  from  its 
mouth,  and  has  excellent  harbor  facilities. 
Five  railroads  have  their  terminals  here,  al- 
though thrrr  are  10  different  roads  running 
into  Jacksonville.  Over  100  passenger  trains 
a  day  are  handled  at  the  Union  Station. 


City  Clouted  at 

Industrial  and  i 

center,  also  a  port  of 
entry. 


Stale 


812.681.757.65 
19.546.680.27 


Tot.l...S62.227,V17.92 


Public  Grade   27 

High    2 

Colored   8 

Colleges.  Bueinew...  3 


Pupils   

Pupils   

Pupils   

Pupils   

Taxable    Property— <  1918> 


.17,000 
.  1.000 
.  6,000 


Valuation  of 

**U«2,M0;    1919,  162.1 14.460. 
Water  Main.— Miles,  114.61. 
Area  of  City — Acres,  10.496; 
Sewer.— Miles.  121. 
Eleelrle  Car  Line. — Mile*  of  track.  64.143. 

Carried  by  Stair — 1 19191  20.692.610. 

104. 


2  Legitimate,  I  Vaude- 
ville    (Keith'.)    and  12 


Square  miles,  16.40. 


of  850. 


Churchet 

3  AdvrntiM,  14 
4  Catholic,  3  Oiriatun,  1 
Christian  Science,  1  Con- 
gregatfonaj,  8  Episcopal, 
2  Jewish.  1  Lutheran.  17 
Methodist.  7  Presbyterian. 
1  Mormon.  1  Unitarian.  1 
1 

7 


Here's  what  the  home  folks 

think  of  TOje  Jflorftra  JWetropoltfl. 


During  the  first  eight  weeks  of  1921  the  five  leading  department  stores  of 
Jacksonville  used  more  copy  in  The  Florida  Metropolis  [^("'"Tu'ia.tV.^!] 
IN  SIX   DAYS   than   they  did  in    the    other   paper   IN   SEVEN  DAYS. 


Men 

opolis 

Other  Paper 

Six  Daya 

Six  Daya 

Sunday 

Total 

 54.852  Lines 

15.848  Line, 

15.302  Lines 

31.150  Lines 

 44.968  Line. 

17.808  Line* 

17.066  Line. 

34.874  Line. 

 46,382  Line. 

16.562  Lines 

17.094  Line. 

33,656  Line. 

 12.250  Line. 

33.229  Linea 

7.931  Line. 

41.160  Linea 

 17.794  Line. 

4.270  Line. 

000  Line. 

4.270  Line. 

 176.246  Line. 

87.717  Line. 

57.393  Line. 

145.110  Line. 

They 


New  York 


These  advertisers  are  on  the  ground  and  can  check  up  results, 
know  the  paper  that  pull,  best  for  them  and 
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JACKSONVILLE,  FLA. 


Principal  Industrie* 


Jacksonville's  main  industries  are  naval  stores, 
lumber,  shipbuilding,  railroad  shops,  rosin,  tur- 
pentine, woodenware,  abbatoirs,  brickyards,  fer- 
tilizer machinery,  clothing,  perfumes,  caskets, 
cottonseed,  pure  oil  products,  wood  and  paper 
boxes,  drugs,  candy,  dry  kilns,  cane  syrup, 
palmetto  fiber,  metal  culverts,  brooms,  i 
and  citrus  products.  The  water-bon 
consists  of:  Automobiles,  canned  goods,  < 

Special 

Jacksonville,  the  county  scat  of  Duval  County, 
it  the  leading  market  of  the  world  in  naval 
one  of  the  largest  terminal  stores  cover- 
)  acre*.  The  Port  of  Jacksonville  is  a 
of  its  kind,  having  adequate  depth  of 
for  vessels  of  large  draft,  anchorage  for 
scores  of  ships,  and  berthing  space  for  sixty 
vessels  of  average  sue.  There  are  daily  sailings 
from  Jacksonville  to  all  port*  of  the  world. 

The  following  railroads  serve  the  Port  of 
Jacksonville:  Seaboard  Air  Line.  Atlantic  Coast 
Line,  Florida  East  Coast  Line,  Southern  Railway, 


cigars,  citrus  fruits,  coal,  cotton,  cottonseed 
meal  and  oil,  dry  goods,  feed,  fertilizer,  fer- 
tilizer material,  fish,  flour,  grain,  groceries, 
hardware,  hay,  ice,  lumber,  manufactures  iron, 
manure,  naval  stores,  oils,  paper,  packing  house 
products,  potatoes,  pyrites  ore,  rice,  salt,  sand 
and  shell,  sponges,  stone,  sugar,  tobacco  leaf, 
i  and  | 


Information 

Georgia,  Southern  &  Florida  R.  R.,  St.  Johns 
River  Terminal  Company  (doing  the  terminal 
switching  for  the  Southern  and  G.  S.  &  F.  Rys.  \ 

The  terminal  facilities  consist  of  23  general 
freight  wharves,  having  a  total  frontage  of 
17.580  feet,  all  of  which  have  both  railway  and 
highway  connections:  of  33  piers  for  general 
freight  and  boat-yard  purposes,  having  a  total 
berthing  space  of  13,000  feet,  22  of  which  piers 
have  both  railway  and  highway  connections  and 
11  have  highway  connections  only. 


Residential  Feature* 

Individually  owned  homes  of 
one  and  two  stories  are  the 
principal  features,  also  a  great 
number  of  modern  apartments 
and  apartment  hotels. 

The    erroneous    idea  that 
Florida  is  too  hot  for  comfort 
in  the  Summer  time  is  certainly 
by  statistics  which 


for 


The 
June,  July  ax 
1871  is  81.2. 


Jacksonville  is  fortunately  sita 
aled  near  one  of  the  finest  beaches 
in  the  entire  Snath.  At  low  tide 
the  beach  is  five  or  nix  hundred 
feet  wide,  smooth  aa  asphalt  and 
hard  aa  brick,  and  here  on  Sunday 
afternoons  are  hundreds  of  automo- 
bile parties  driving  ap  and  down 
between  the  Jetties  and  the  resorts 
at  Pablo  or  Atlantic  Beach,  or  m 
joying  the  aurf  bathing  at  one  of 


-'V't  ^       Hduration  mnd  other  refiafc/e  source*. 


I  H.  R-  Ketsler,  See. 


of  . 


A  Paper  is  Known 
by  Its  News  Services 


Associated  Press 
International  News 
Consolidated  Press 


(Fir$t  in  Reader -Interest) 
Publishes  the  dispatches  of 

United  Press 
Universal  News 

Newspaper  Enterprise  Association 
Special  A.  P.  Racing  Wire 


The  Metropolis  maintains  a  special  Washington  correspondent  (Louis  Ludlow)  and  an  information 
bureau  (Frederick  J.  Haskin)   and  is  the  ONLY  paper  in  Florida  that  operates  a  news  bureau  at  the 

(Tallahassee)  every  day  in  the  year. 
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JACKSONVILLE,  FLA. 


Groceries  , 
Cigars  arte 


Wholetale  Houses 

  26    Dry  Goods   5 

5    Baker*   7 

Paint*   7    Produce    30 

Fruit*    11 

Jacksonville's  many  merchant!  and  retailer*  are  well  taken 
care  of  by  the  wholesalers,  who  have  on  bind  at  all  time*  a 
large  stock. 

The  wholesale  grocery  business  in  Jacksonville  is  one  of 
the  big  things  of  the  Snath,  because  the  geographical  location 
make*  it  the  proper  distributing  point  for  all  Florida,  and 
certain  parts  of  Georgia  and  Alabama. 

Jacksonville  is  the  headquarters  of  the  Southern  Wholesale 
Crnccrs'  Association,  which  lias  in  the  neighborhood  of  2.000 
members  and  representation  in  practically  every  State  in  the 
I'nion. 


Retail  Section 
Jacksonville's  retail  shopping  centers 
can  be  favorably  compared  with  those 
of  Chicago,  Philadelphia  and  other  large 
cities,  due  to  its  modem  and  up-to-date 
stores;  also  located  in  this  section  are 
the  banks,  theatres  and  hotels. 

For  instance  there  are  no  better  look- 
ing jewelry  stores  in  a  city  of  this  alia 
anywhere;  one  of  them  ranks  among 
the  first  sii  in  the  United  Stales  in 
volume  of  purchases  and  there  are  a 
number  into  which  *  shopper  Buy  walk 
and  have  as  broad  a  choice  as  in  simi- 
lar New  York.  Paris  or  London  stores. 


Trading  Area 

Jacksonville's  trading  area  ettrnds  north  beyond 
Waycrosa  and  Brunswick.  Ca.;  northwest  beyond 
NaldiMta,  Ca.;  west  to  Madison:  south  to  Leesburg 
and  Kuatus,  ami  east  to  the  shore  line.  There  are 
many  prosperous  towns  in  this  area,  the  shopping 
center  for  which  is  Jacksonville. 

Warehouses  and  Wholesale  Houses  add  greatly  to 
the  general  prosperity  of  the  city  and  has  a  tendency 
to  expand  the  trading  area  of  Jacksonville  because  of 
the  extensive  stocks  and  wide  variety  of  goods.  All 
along  the  river  there  are  great  warehouses,  in  which 
are  stored  products  to  be  shipped  all  over  the  world. 
The   railroads,  too,   have  great   warehouse*,  con- 


for  esport. 
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Morning  Newspaper* 

Times-Union 


Evening  Memtpaperi 

Metropolis 


Sunday  Xetcspapers 

Time**l  nion 


Weeklies 

Floridian — Financial  Daily 


The  Dominating  Newspaper  of 
Jacksonville  and  Florida 

The  Florida  Times -Union 


Jacksonville,  Florida 

Morning  and  Sunday 


Weekday       illation  in  Jacksonville,  more  than 
Sunday  circulation  in  Jacksonville,  more  than 
Weekclay  circulation  outside  Jacksonville,  more 
Sunday  circulation  outside  Jacksonville. 
Total  weekday  circulation,  more  than 
Total  Sundav  circulation,  more  than 
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Survey  in  Two  Part* — Part  1 

TAMPA,  FLA. 


Population 

1910  Cemua   :   37,782 

1920  Cmimu    52.752 

A.  B.  C.  City    51,252 

A.  B.  C  City  anil  Suburban   187,628 

Chamber  of  Commerce,  City   55,000 

<  hamlicr.nf  Commerce,  City  and  Sub   77,317 


Native  White* 
Negroc*  „  


509 
259 


Industrial  workers 
English  reading  . 


15,000 
859 
.  659 
.30,000 


Suburban  and  Farm  Resident* 

Tampa  ka  Mtuated  in  the  heart  of  the  richest  citrus  country  in  the 
contincM.  In  the  immediate  vicinity  is  St.  Petersburg.  H.4J7; 
Clearwater.  2.»27:  Weat  Tauipa.  12.546;  Gary.  1.500:  Ba,  Shore. 
I.JO0;  Seminole  Hcghta.  1 ,000:  Catlaft  Hill,  1.600:  Oak  Park. 
7SU;  Hyde  Park.  250;  Hillabc.ro,  60(1;  Sulphur 
City.  J.000 


City  Clotted  at 

Commercial,  financial  and  indus- 
trial metropolis  of  southern  Florida. 


Location 


212 


lit   seal   uf   HMIatMifn  County, 
Ja<S..imvillr.  no  Tampa   Hay,  and  »a 
Coal 


Tampa,  the  count, 
allies  uiutliMcst  nf  Jactannvtllc,  no  lim[il  Has.  and 
served  liy  lour  tujroarj*.  the  Atlantic  l.uasl  Line,  the 
Seaboard  Air  Line,  the  Tampa  Kurthrrn  Kailruail  and  ibe 
Tamiu  St-ulLem  Kailruail  and  slsn  three  •tearaahi|i  euon- 
paUca,  the  Mallut.  S.  S.  Line,  the  Petuliaular  a>  Occi- 
dental S.  S.  Co  and  the  dull  *  Southern  S,  5.  Co., 
besides  several  bur  sod  tivei  steamers  and  regular  ahipa 
ul  the  Standard  Oil  Ct-,  the  Tcaaa  Co.  and  uthert  lilymg 
between  Pur!  Tamo*  and  Taaautco;  a  Ur«e  Heel  <il  aalliiag 


Bankt 


Suie                                  3  Resource,  ....  f  1.64U99.92 

Trnat  Companiea                  3  Resource*  ....  12.402.252.7* 

National    3  Reaourcea  . . . .  15.444.105.79 

1  Resource*   Morris  Plan 


Public  Grade 
High  .... 
Industrial 


.24 
.  7 
.  4 
.  1 


.5,603 


450 
160 


Theatres 

Two  Playhouses  seating 

apprcvimatrly  ).¥ki  and 
fifbi  Motion  Pietore 
Hou«ea  faring  4  800. 

Churchet 

Two  Advcntist.  II  Bap 
tM.  2  Christian,  I  Chris- 
tian Science,  ,1  Cnngrrga- 
tiuiial,  J  Epiaco|ial.  3  He- 
hiew.  U  Methodist,  2 
Lutheran.  6  Presbyterian, 
4  Carbolic,  and  S  nuscel 
taneoua- 


ding  (both  steel  and  wood),  eoCee,  furniture,  candies,  mattresses. 
,  tsu  and  engravings,  syrups,  fertilirer,  fruit  products,  packing  house 
stone  work,  paints,  store  nature*,  automobile  tops,  bodies  and  equipment, 
electrical  goods,  braaa  foods,  wagon*  and  laraa  implements,  plnmn- 
ii  >  Duteriala,  aheet  metal  foods,  bread,  ice  cream,  jewelry  and  drain  pipea. 

Otber  industries  are  Large  and  small,  but  in  the  aggregate  represent  many  hundreds 
of  thousands  of  dollars  in  equipment,  large  sums  nf  money  in  sites,  and  tremendous 
outlay  of  capital  hi  material,  a  good  weekly  payroll :  all  of  which  claaae*  Tampa  as  a 
real  prodnang  city,  and  these  have  saade  the  bank  balances  grow,  as  shown  in  the 
bank  statements  made  at  regular  intervals. 


Special  Information 

Tampa's  hank  clearings  in  1920  amounted  in  $125.000. 00(1.  Poet 
aasuunteif  to  $600,000.    Tampa's  weekly  indaitrtsl  payroll  is  $576,000.    Tampa's  cigar 
uwt-pnt  produced  227,777,111  cigars.    Tasabte  property  in  Tampa  ia  now  assessed  at 
$105,000,000.    Tampa  baa  on  deposit  in  the  nine  tanks  $24.J«*.769.65. 


The  Port  of  Tampa 


Few  people  except  those  who  hsve  had  reason  tu  do  business  through  the  port 
of  Tsmpa  realise  its  importance  The  commerce  ol  the  port  annually,  under  normal 
conditions,  is  about  2.500.0CO  tons  and  valued  at  about  $15,090,000.  Tarapa  hai  the 
distinction  of  being  the  seventh  port  in  the  I*  S.  in  the  amount  of  customs  cullrctioe*. 

Phosphate  shipments  through  Port  Tampa  in  1920  ansounted  to  1.304.109  tuna 

Cargoes  bandied  by  water  totaled  $2,l49.tU'0 

Local  shipyards  in  1920  launched  $  vessels  with  a  total  of  55,000  tona. 


\"OTF.  Source*  from  whirh  facts  and  figures  tetre  tecared: 

1  ^  *  C>      Educaliort,  Jtdoetsj,  Theatres.  Directories  and  <xfW  rot 


of  Trad., 


The  Tampa  Daily  Times 

A  generation  of  clean  and  fearless  living  has  earned  for  THE 
TIMES  the  respect  and  confidence  of  South  Florida  folks. 

In  Tampa  and  throughout  the  rich  counties  in  its  territory. 
THE  TIMES  is  the  cornerstone  around  which  thousands  build 
their  personal  code  and  creed  of  citizenship. 

It  has  justly  earned  its  reputation  as  "Florida's  great  home 
daily" — a  newspaper  with  a  high-powered  circulation,  as  the  home 
advertisers  know. 

MEMBER  A.  B.  C. 


Largest  local  circulation.  More  subscribers 
than  there  arc  telephone,  electric,  pas  or 
water  connections.  No  forced,  cut-rale  cir- 
culation to  ImiI-Lt  up  unreasonable  claims. 


Represented  in  National  Field  by 

The  John  Budd  Company, 

New  York.  Chicago,  St.  Louis,  Atlanta, 
San  Francisco.  Los  Angeles,  Seattle. 
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TAMPA,  FLA. 


Wholesale  Houses 

Auto  Accessories    3 

ItardHare    4 

Grain  and  Feed    3 

Gnit-eries   44 

Meats    8 

Fruit*    IS 

Confectionery    9 

Dry  Coodt    5 

Milk  Supplies    5 

Drag«    3 

Tampa's   wholesalers  cover  a 

territory  within  a  radius  o[ 
about  I2S  miles. 


Aulo.  i  Panrnarr  >    30 

Auto.  (Truck)    8 

Auto.  'Tires  t  Afrcv.  31 

Aula.   (Parti)   Agcys  36 

Baker*    17 

Cigar  Stores    10 

Cloaks  and  Suits   8 

Cloihlera    16 

Confectioner*    22 


Retail  Section 

Tampa's  retail  section  extends  about  one  mile  along 
Franklin  Street.  '«  mile  on  Florida  Street.  %  mile  on 
Tampa  Street.  H  mile  on  Lafayette  Street  and  about  'i 
mile  alvnf  those  intersecting  streets. 

The  retail  store*  of  Tampa  are  patronised  by  customer* 
from  lilies  throughout  the  section.  Including  people  who 
come  manv  miles  on  the  tram  or  in  their  car*. 

Resiilential  Feature* 

Tampa  is  n  city  of  homes,  of  one-  ami  two-atory  and 
some  modern  apartments.  Along  tbe  Day  Shore  Drive  are 
numbers  of  beautiful  dwellings,  surrounded  by  spacious 
lawn*,  gardens,  palm  and  orange  tree*. 


Trading  Area 

Tampa's  trading  area  covers  an  urea  of 
about  125  miles  radius.  This  includes  the 
West  Com  and  the  central  part  of  Florida  as 
far  north  a»  Ocala,  as  far  east  as  Winter  Park 
and  south  end  east  of  these  points  down  lo 
the  lower  end  of  Lee  County. 

Splendid  paved  highways  leading  in  all 
directions  from  Tampa,  coupled  with  the  facl 
that  most  South  Floridians  oven  automobiles, 
is  of  great  benefit  to  Tampa  retailers.  Out- 
of-town  trade  is  large. 


Retail  Outlets  for  Nationally  Advertised  Products 


Delicatessen    3 

Dressmakers    5 

Druggists    58 

Dry  Goods   31 

Department  Stores   3 

Electrical    20 

Florists    2 

Fruits  17 

Furniture    33 


Garage*   86 

Grocer*   174 

Hardware    12 

Mats  and  Caps   3 

Jewelry    12 

Ladles'  Tailor*   8 

Meat  Markets    40 

Men's  Furnishing*    16 

Merchant  Tailors   21 


Milliner*    U 

Optician*  . ,  ,  ,   6 

Photographer*    S 

Pianos    10 

Restaurant*    65 

Shoe  Dealers   7 

Sporting  Good*    2 

Stationers    4 


Morning  Newspapers 

Tampa  Tribune 


Evening  Newspapers 

Tampa  Time* 


Sunday  Newspapers 
Tampa  Tribune 


Weeklies 

Florida  .  Grower     Citrus  Industry 


The  Slcnall  Office  Huilding  jaut  creeled  and  owned  fay  the 
Tampa  Tribune  Publishing  Co. 


The  Tampa  Horning  and  Sunday  Tribune 

Fittt  in  Circuit*  ion  :  Fjrit  in  Adf'iitine  ;  Firtt  in  Smw». 

The  Tribune  is  the  only  morning  paper  on  the  West  Coast 
of  Florida  that  is  a  member  of  the  A.  B.  C.  and  it  guaran- 
tees a  larger  circulation  than  the  combined  lists  of  any  five 
papers  in  its  territory. 

Full  Associated  Press  report.  Representatives  in  every  town 
in  South  Florida. 

Daily  circulation  for  the  month  of  February,  21,768; 
Sunday  circulation  for  month  of  February,  32,454. 

TRIBUNE'S  TERRITORY 

Daily  edition  from  12  to  21  pages;  Sunday  edition  from 
46  to  96  pages.  The  Tribune  covers  forty-one  cities  and 
towns  and  seventeen  counties,  with  a  population  of  335.01X1 
of  the  most  prosperous  people  and  best  spenders  on  earth. 
Concentrate  your  advertising  in  one  great  medium — The 
Tampa  Morning  and  Sunday  Tribune.  It  covers  South 
Florida  like  the  morning  dew. 

TRIBUNE  FIRST  IN  ALL 

The  Tribune  leads  in  Local  Advertising  by  196,263  inches; 
in  Foreign  patronage  by  90,930  inches,  and  in  Classified 
Advertising  bv  66,379  inches.  The  Tribune's  grand  total 
for  the  fiscal  year  ending  December  31,  1920,  over  its 
nearest  competitor  was  353,572  inches. 


NATIONAL  REPRESENTATIVES: 

THE  S.  C  BECK  WITH  Snwial  Agency,  World  Bldg.,  New 
York  City;  Tribune  Bldg.,  Chicago;  Ford  IJIdg..  Detroit;  Ptsst- 
Dsspalck  Bldg..  St.  Lotila  |  Ails  ma  Trasl  Bldg.,  Atlanta  i 
Bryant  Bldg.,  Kansas  Cityi  Hobart  Bldg.,  San  Francisco; 
Clllsens  Natl.  Bank  Bldg.,  l-os  Angeles. 
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D*       ORLANDO,  FLA. 


1910  Cenaua  . . 
1920  t'ensua  .. 
A.  ».  C.  City 
A.  B  C  .  City 
of 
u 


Cy  

.  City  xii. !  Sabtarhan. 


12.000 
25.000 


Native  wkUea 


74% 


ledo.trial  wnrkrre   J. 500 

juw       w  tmrr  rriKiem*   


and  Fa 


Thraw  towns  kotilrrmi  on  or  tkat  are  with™  •  twenty-eWe  ualle 
radius  of  OrUnilo  are:  Conway.  Tift,  Pine  Cwtle.  Sanford.  Ormp 
Center,  MinoTTillf.  Winter  Garden.  Oakland,  Ocoer.  Crown  Po.nl. 
Clarcona,  Fairvill.  Piedmont,  Eaton.  Formosa,  Maitland,  Apopka. 
Bttb.lt>.  Gutha.  Windermere,  Lockhart,  Altamonte  Sprinc*.  Kis'immrr, 
Ij, na.o-.it.  ZrlUood  and  tlcrinonl  and  Windier  Park. 


City  Clotted  at 

The  fourth  lacteal  ramaaercial  and 
diitnliwring  center  in  Florida.  Or 
lando's  percentage  of 
1910  to  1920  waa  137  7%. 


Orlando  ia  1&2  milea  southwest  of  Jacksonville  and  9» 
milea  (torn  Tampa,  nn  the  AtUntk  Conat  Line  and  Se» 
board  Air  Une  railroads,  and  only  22  milea  froen  water 
transportation  by  brick  paved  highway  Orlando  i«  Inland 
I'a  Urg-eat  city  and  the  seventh  city  in  the  Sate. 


Hanki 


Truit  Companies 
Natioe.al   


Reaoiarcea 
Reaonrcrt 


$5,759,934.47 
1.240.5*4  If 


Seven   Banks  in  Oranse  County. 


ToUl  .  .  $7,000,51*  «» 
Eleven  Bank*  in  Orlando  and 


Schoolt 


Piabllc  Grade                             3  Pntitla 

High                                        I  Pnpila 

Colleir.  Rollina                          1  Pw—i, 

Convent  (Catholic!   140  L**? 

Cathedral  School  for  ClrU.  ..  1 


1,433 
.  .  3411 


Theatres 

One  playhouse,  eeatine; 

•00,  and  3  motion  picture 
ho-aie*.    aeating  abom 

i.SOfl. 

Churchet 

Our  O.rnliin  anil  Mi«- 
•K>n  Alii* tic*,  1  O.Tittaan 
Stwroce,  1  CtttWlB,  1 
y-  ■  I  ■■■  1  M  ■■■  1 1  : .  • 1  1 
Prr.byier.4fi,  1  (Wfi&an 
Lutfc<efan,  1  l*rntrc«tC*J 
Aaaembly.  1  Catholie,  ] 
Eptacopal-  1  Seventh  Day 
AdvenliM.  1  Uoiufkui. 
I  Colored.  1  Salvation 
Array,  J  Hebrew. 


i.  mmmim  lu 

work*,  pianist:  i 

it  evkr  (actnry  brtwrrn  Tampa  anil  Jtackauiiville,  marmaUdr  factory,  cimw- 
king  bouvc-*.,  wagon  work.,  ier-cream  fat-lory,  artilictil  alone  factor*.  bottling 
th«  only  company  in  the  United  Staler  attanefarturing  racism  rly  a  machine 

In 

it. 


Special  Information 


•  tbe  county  teal  of  Orange  County,  one  of  the  wealthiest  and  must 
counties  in  the  State.  Orlando  feaa  a  curb  aurkei  m  tbr  crater  of  -he 
city  *berc  veflcfatilr*,  fruit*  and  cnantry  pnxJucr  frnh  frnro  the  farm*  nuy  be 
purchased;  3S  milea  «f  paved  alreeii  and  JS  mile*  of  paved  sidewalks  Toat 
receipt,  were  about  $*>.000  for  1930.  The  value  of  Uat  year  a  friut  wop  «aa 
II0.000.OWI. 


MHTr  Sourt*t  from  tchich  fact*  an  J  figure*  were  t+fured :   B.  K.  Cox.. 

JNUIEj  Dirvelori**,  Poaf  Offie*  and  other  reliable  sonrcm. 


IN  THE  (HEART  OF  \fUM 


Display  Rate 

2^C  PER  AGATE  LINE 

7  Coliinn.  20s  ,  Inchct  dttfj.    M*n  •t«l  Hrctroa  utrel 


AMERICAN  PRESS  ASSOCIATION 

r'OREK.N  RBPRF SENTAT1VES 


45  Years  of  Continuous  Publication 

The  Evening 

REPORTER - STAR 

Orlando's  Evening  Paper 

FULL  LEASED  WIRE  ASSOCIATED  PRESS 

WE  COVER  ORLANDO  AND 
ORANGE   COUNTY   LIKE  A 
"STETSON  HAT"  COVERS 
YOUR  HEAD 


R.  BAZILE  BROSS1ER 
J.  CLEMENT  BROSSIER 

—  K  BLISHEKS 
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Survey  in  Two  Parti — Part  2 

ORLANDO,  FLA. 


.  4 

•  3 

Fruit*   ■.•»•*•»•••......  $ 

Cigar.    3 

Confectionery    \ 

There  are  twelve  packing 
house*  in  Orlando  in  which  the 
mo»t  modern  machinery  knoim 
to  (he  industry  u  used.  All  (mil 
i»  painstakingly  washed,  scrubbed, 
and 


Orlando's  retail  section  includes  more  than  a  score  of 
busy  blocks,  lined  witb  two  to  sii-story  buildings,  from 
»hich  a  buying  public  may  obtain  goods  and  service  equal 
lo  a  city  many  times  larger. 


Residential  Features 

The  beautiful  homes  In  Orlando  is  one  of  the  outstanding 
features;  mostly  all  are  large  substantial  houses  surrounded 
by  spacious  lawns,  gardens,  and  palm  and  orange  tree*. 

Here  is  a  beautiful  residential  clly  of  thirty-three  miles 
of  brick   streets,  seventeen   sparkling,  clean  fresh  water 
lakes,  thousands  of  lofty  and  spreading  oak  trees  of 
■  and  comforting  shade, 
festooned  with  Spanish  i 


Trading  Area 


Orlando's  traHinf  area  etvrls  the  entire  Orange  I'uanly  tufti 
ol  Omnia.  Use  Volusia  soil  .Seminole  Coenlv.  looainx  me 
ol  llir  largess,  ii  not  the  Uttcs*.  (mil  snd  vegetable  iimTncln 
ccnlrti  of  Florida.  This  arc*  ealrnri*  on  the  aest  to  Wchstef— 
souls  ii>  Kissinamce — cast  to  Tilusville  and  north  10  Ssnlotil. 

Otao«r  County  it  one  ol  the  prosperous  snd  klghlr  dr 

veloord  nsntm  m  the  .Isle  There  Is  1  reason  tor  E  The 
Countj  ( naumssione  r>  ha.r  always  administered  the  county 
strain  .n  .  very  hasiDrt.  I>kr  manner  sod  adopted  pro*rr..i,< 
policies. 

In  SOaMea  to  citrus  fruit  llSSlUlg  sa.l  in  sections  where  rim., 
truila  arc  nut  itnwn.  general  lun  crop*  are  railed  in  almn.Lsiicr 
t  nrii  snd  hay  to  feed  the  farm  stock  larrown  in  every  nook  and 
corner  nf  tbr  rminty  Twenty-one  different  kinds  of  hay  and 
forage  crops  are  crown  in  the  county.  Sowar  cane  Japsnear 
cane.  co»i.<  x.,  velvet  kesns.  rye.  osta.  rape,  rare,  peanuts.  cassa... 
potatoes.  Irish  potatoes  and  numerous  other  farm  crop. 


•i    IJ 

Auto  (Truck)    II 

Awn.  f  Tires  I  A»<ys   20 

Auto.   (Pan.)  Agcys   All 

BsWri    4 

Cigar  Stores    12 

Oruis  and  Suit.    y 

Clotalera    f 


Reporter  Star  I  Ere.) 


!SeMs*paper* 


Sentinel  (Mont.) 


THERE      I  S 


REAS  O  IN 


NO  MAN  COMES  TO  ORLANDO  WHO  DOUBTS  SENTINEL  SUPREMACY  BEFORE  HE  DEPARTS 

No  other  daily  reaches  Orlando  until  eleven  o'clock  in  the  mornina.    The  Sentinel  has  an  ■■ifaafcm  Mnmin.  Fl.lrl      It  is  the  only  paper 


reaches  Orlando  until  eleven  o'clock  in  the  morning.    The  Sentinel  has  an  exclusive  Morning  Field, 
that  can  gat  out  on  rural  roulas  from  Orlando  the  same  day  of  publication. 

"INLAND  FLORIDA'S  GREATEST  NEWSPAPER' 


APPLICATION  MEMBERSHIP  ABC 


The  Orlando  Morning  Sentinel 

  FULL  LEASLI 

ORLANDf) 


THE  Sentinel's  Sphere  of  influ- 
ence  is  in  the  very   heait  of 
the  richest,  and  moat 
and  most  h 
tton  of  Soul., 
every  point  in 


and  moat  prosperous 
highly   developed  a«c- 
uth  Florida,  reaching 
.   .t   in   Orange  " 
and  portions  of  Lake,  i 
Volusia  and  Osceola  co 

The  Sentinel  goes  into  virtu- 
ally every  home  in  Orange 
County.  Orange  County  has 
1.09)  farms  of  75,000  improved 
acres:  14.000  head  uf  cattle. 
9.000  svrine.  57,000  bushels 
corn,  3.000  ton.  hoy.  435.662 
orange  tree,  or  790,071  boxes, 
w.th  a  total  land  value  of  $14.. 
898.903. 

The  Sentinel  reaches  12  towns 
in  Orange  County  with  a  popu- 
lation of  close  to  25.000.  Or- 
lando is  a  buying,  shopping,  dia- 
lling  and  industrial 


I HE  HE  - 

llean  of  ihe 
rilrus  fruit  industry 

nf  Fit. riils. 


•FLORID/T 

Heart  i.f  the  brick 
higfiKat  system  and 
lak.-  trgmn  of  Florid* 


also  the  center  of  the  brick  high- 
way system  of  Florida. 


INLAND  FLORIDA'S  GREATEST  CITY 

The  seventh  city  of  Florida 
1'iipulalion  lO.OOO.  Winter  I'opiilalrun  17.000. 

Center  of  five  brick  liigltvi it \>  connecting  Orlando  wild  all 
>ri'tioit«  of  the  »<ale.    An  18-hole  golf  course  at  Orlando 
Country   Club — three  in   Orange  County.  Diversified 
inclu»lrie».     excellent     hotel-.,     <-|ilendid  churchc*. 
theatres.  schools  and  |iu*incs*  riou*ef 
Communitv  of  large  e>tate>  and  beautiful  h 
1920  ua«  .1  S2,.")4K).(>Of)  construction  yea 

hing.   Hunting,    Mntortnf,  Bathing 

Royal  Scotch  Htchljndrfs  Band 

'■^^^^  during  w 


f;  . 

m 


nmes 


C  IX  years  ago  a  couple  of  young 
•*  fellows  came  lo  Orlando  and 
purchased  the  Orlando  Morning 
Sentinel  after  making  a  care- 
ful survey  of  conditions.  They 
brought  with  them  a  tot  of  pep 
and  puah  and  started  to  build 
npht.  In  six  years  the  Sentinel 
haa  increased  from  1.200  lo  over 
3.000  circulation.  It  has  the 
confidence  of  the  people  of 
Orlando  and  Orange  County. 
People  who  know  Orlando  abso- 
lutely  specify   the  Sentinel. 

There  are  many  merchants  in 
Orlando    who  use 
exc 


volume  of  business  by  fifty  per 


ROBERT  E.   WARI>-rV.,M/Wj'  RepresenJaliie  New  York:    223  Fifth  Avenue 


—  Chicago!   S  So.  Wabash  Ave. 
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car 

Urarwaler   *■»    •  ■ 

_,  Journal 
Uavtuna   Ncw» 

He  Land   rU*m  ,  - 

r'ort  Myer»   Prew 

Cainras ille  9nn* 


Jacksonville 
Key  Wat  .  . 
lakeland   .  . 


Miami   

Orlando  

Palatka   

Pcnsarcda  .  •  .  . 
Si.  Au*u»llne  ■ 
Si.  Petersburg 
T«Unha**ee    .  . 


Tampa   

We»t  Palm  Keaeh  Po«l 


.  .  .  (•) 
(m-«> 
.(«) 
.  .  (e) 
...t» 
-  .  O) 
("»*> 

Florida  Metropolis  (e) 

•  Florida  Timr.-1'nion  ....  t  ui  - I 
.  Ciliaen   («) 

9Ur   O) 

•  Tclrirram   (*) 

llrrald   (m-») 

'  Metropolis   (') 

Krporter-Slar  (e) 

'Sentinel   (•"■«) 

New.  <*) 

•  Pmn  <m) 

Journal   (nt») 

New.  (e) 

.  Record  (e) 

Independent   (O 

Time.   (m-«) 

.  Democrat   (e) 

Time*   (e) 

"Tribune  (ni-s) 


•  (ran) 


25.4  per  cent  n(  the  value  involved. 

C'ilruj  (ruit  and  truck  vegetables  play 
an  important  pari  in  bringing  prosperity 
In  llic  pcopl--  of  l-loriila.  Climatic  enn- 
ditiotis  ami  tlic  unusual  rail  service  to 
tin-  big  market*  of  the  Northeast  play  an 
important  part  ill  making  this  a  profit 
alilc  industry 

Bclwetn  the  date  ol  September  15. 
H>19,  anil  I'rhruaf)  10.  lu20.  thur;  had 
beta  sht}ip"il  by  rail  from  Ihc  Statr  oi 
Florida  5.7(19  cars  oi  grapefruit,  totaling 
1.998  130  cmHa:  10.9bJ  cars  oi  uraagai, 
lotaiteg  3.837.050  crates;  4.393  cars  of 
It  It  lire,  pineapples.  tomatoc*.  celery  and 
cabbage.  bcsid'S  various  ears  of  mixed 
ifcjrrtablm  This  shows  fruit,  and  more 
than  half  a  million  crates  of  vrgctahlcs- 

Thai  includes  only  the  shipments  made 
in  carload  tpiaiililic-    With  the  part  car- 
load shipment*,  it  is  estimated  that  thrr. 
I(  oniinHcd  on  I'agc  Xt'HH 


FLORIDA  IS  FIRST 

In  diversity  of  food  products. 
In  value  per  acre  of  larm  prod- 
ucts. 

In  untitled  area  that  is  tillable. 

In  number  of  growing  day;. 

In  phosphate  production. 

In  Fuller's  earth  production. 

In  humus  lands. 

In  naval  stores  production. 

In  area  of  standing  limber. 

In  fishing  industries. 

In  length  of  sea  coast  line. 

In  variety  of  trees. 

In  variety  of  fish. 

In  variety'  of  hirds. 

In  variety  of  hay  crops. 

In  winter-grown  truck  products. 

In  cocoanuts, 


PROGRESS  FINDS  RESPONSE  IN 
FLORIDA 


cent.  The  value  of  land  and  buildings 
i-  $280,430,504;  of  implements  and  ina- 
tliiuerv.  $13,551,773.  and  of  livestock 
$.152,848,540.  At  compared  with  1910. 
the  value  of   Innd   and  buildings  for 


l<J30  s|,ows  an  increase  of  137.4  per  cent . 
of  implements  and  machinery,  204  8  per 
cenl.  and  of  livestock,  71  4  per  crnt. 

The  average  value  of  land  and  build 
ings  per  farm  is  S5.1V3.  as  compare  I 
with  S2J62  in  1910.   The  average  value 
of  land  alone  per  acre  is  $38.90. 

The  value  of  the  "Mi  farms  for 
which  complete  mortgage  reports  were 
secured  is  $50,760,850.  and  the  amount 
..f  the  mortgage  deht  is  S12.91 1.813.  or 


Kg 


Whm  »•  Ihiok  ol  Fieri*.,  -.villi  .b.d«i  walk,  »Jid  wfclto  .and  bHltn  •!«»•*• 

tome   I.  view.     Aad   ih.T   have  them — lk.l  io  why   »tr  atsel.  Ik«   most  oalwIUd 

in  Iho  world. 


ESTABLISHED  .'JOS 


"The  Truth  about  Florida 


Published  every  Saturday. 

Devoted  to  the  great  agricultural  interests  of  the  state. 

The  one  medium  widely  read  by  fruit  growers, 
truckers  and  farmers. 


Keeps  its  columns  clean.  No  medical,  "fake"  or 
objectionable  mail-order  advertising  accepted. 

Requests  for  advertising  rates  and  detailed  informa- 
tion about  the  Florida  agricultural  field  receive  prompt 
handling. 


Special  Representative 

WALLACE  C  RICHARDSON.  Inc. 
NEW  YORK 

95   Madison  Avenue 


Special  Repr«««ntMiv« 

GEORGE  M.  KOHN,  Inc. 

ATLANTA 
Candler  Building 


Special  Repr*««nlative 

JOHN  D.  ROSS 
CHICAGO 
Otis  Building 


The  Florida  Grower,  Tampa,  Florida 


Digitized  by  Google 
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REACHING  THE  PEOPLE  OF 

FLORIDA 

and  the  "Key  People"  from  other  States 


Florida  claims  to  be  the  most  popular  slate,  not  the  most 
populous  one. 

Among  its  250,000  families  are  many  good  spenders. 
They  have  the  money.  More  per  capita  wealth  in  Florida 
than  in  any  other  state. 

Florida  folks  read  daily  newspapers  and  constantly  have 
many  needs  to  be  renewed  or  replenished. 
The  circulation  of  the  Associated  Dailies  of  Florida  is 
among  the  portion  of  the  public  that  buys.'  For  the  pub- 
lic is  buying,  trade  is  active, 'general  business  good  in 
Florida. 

This  class  circulation  includes  the  Ix-st  jM-ople  in  the  state 
and  reaches  the  key  people — (he  "big  guns"  who  come 
to  Florida  from  other  states  to  rest  and  recreate. 


Commodities  adequately  advertised  in  the 
the  right  people — your  people — every  day  in  a 


The  extra  circulation  of  the  Associated  Dailies  of  Florida 
among  visitors  from  other  states,  furnished  without  addi- 
tional cost  to  i.dvertisers,  is  an  important  factor  in  stimu- 
lating the  sale  of  merchandise. 

In  summer  the  beach  resorts  of  Florida  attract  thousands 
of  tourists  from  neighboring  states.  In  winter  the  de- 
lightful climate  lures  people  from  all  sections  of  the 
country. 

A  roster  of  Florida's  summer  and  winter  visitors  would 
include  leaders  in  industry,  business,  finance,  politics 
and  society  from  nearly  every  important  American  city. 
Get  your  message  before  these  people  at  a  time  when  the 
buying  impulse  is  active,  by  using  the  advertising  columns 
of  the  Associated  Dailies  of  Florida. 


Dailies  of  Floruia  reach 


Journal   (M) 

Dajtona  Nm  (E) 

DeLand  Nmn   (B) 

Fort  Mjrm  Pm>   (E) 

(«ainr«ville  Sun  (M) 

J...  k  I. .   Florida   Mrlropoli*   (B) 

Jacksonville.  Florida  TtaMfrl  nlon   (M) 

 (M) 

 (E) 

 (M) 


Ne*» 


St. 

S*. 

Tampa  Tinea  .  . 
Tampa  Tribune 


(E) 
<E) 
.(M) 

•  (E) 
.(M) 

(M) 
(E) 
(E) 

•  CM) 

•  (E) 
(M) 


Associated 

Dailies 
of  Florida 

Wide  Circulation — Small  Duplication 


For  reliable  information  about  the  Florida  market  for  adterliied 
write  direct  to  any  or  all  of  these  influential  dailies. 


Digitized  by  Google 
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WEST  PALM  BEACH 
AND   PALM  BEACH 


Population 


IVHl  Centiu    1.74 J 

l?2«  Census    H.6S« 

A   B.  C.  City   8.65V 


City 

Classed  as 


A.  B.  C  .  Cilr  and  Suburban .  45.000 
Chamber  of  I  urnimm.  Cily..  11.000 
Ch.  of  Com  ,  City  and  Sub  .25.000 
Nsuve  Whites    70% 


2?1  SSl? 
300  Wiotc 


Commercial. 
Agricultural. 
Industrial  and 
Tourist  Center 
fudaslrlal   Workers .  J.0O0 
EniUik  Reading  ....  9i% 


Ranks 


Stale   

Tiail  C<iin|iae.ie» 

National   


2      Resource,  I2.016.JJ6  J2 

1      Resources          2,554.031  17 

1       Resources....    2.064.642  44 
Total   *6.570,462.71 


Five  (S|  other  bank,  in  rsdiu.  of  30  miles-one  at 
tiaart.  t«n^j.ake  Wmth.  one  Delray,  on*  Buy  nines.  TnUl 


Schools 


Public  Grade    1 

High    .    J 


Four  Motion 
Theatrea.  of  which  the 
Beaua  Ana  ia  the  largest. 
The    sealing    rapacity  is 


Pupils    1.203 

Pupils   J  52 


II 


Location 

On  the  west  ahore  of  Lake  Worth,  opposite  the 
world-famous  winter  retort.  Palm  Beach,  2V0  miles 
sonlh  and  102  mtlet  rati  of  Jacksonville  on  the  mam 
line  ol  the  Morula  ft  Kilt  Cast  Railroad,  three 
water  way  canals,  on  the  Dlaie  Highway  and  a  port 

illa'aiui  sti* Vu^'cit?""""''   M"m°"-  f'M"i', 

Principal  Industries 

Three  tual  compariiee,  tour  oil  companies,  four 
dredging  tympanies,  oeie  lighterage  company,  three 
canal  boat  companies,  tta  manne  machine  shops,  three 
IranaiMxutton  companies,  two  fui warding  companies, 
two  marine  electric  companies,  one  tail  toft,  lour  lam 
her  companies,  two  ship  supply  companies,  two  marine 
hardwares,  three  yacht  chandlers,  three  marine  ways 
and  repair  plants,  citrus  I  nuts,  pinrapplea,  sugar 
cane  and  refining,   vegetables,  paving  materiatl  and 


""of  SfdemonY 


Special  Information 

West  Palm  Beach,  the  county  seat  of  Palm  Beach 
Counts,  ia  the  central  distributing  station  for  the 
twenty. eight  post  offices  located  in  thr  county.  In 
toe  past  sla  months  over  11.000,000  haa  been  apent 
by  nonhern  capital  in  the  erection  ol  augar  ref 
The  commercial  nshing  business  amounts  to  II. 
annually;  property  values  are  estimated  at  I30.C 
The  cirrus  frun  crop  annually  produces  hondn 


Suburban  and  Far* 

West  Talm  Beach  is  the  gateway  to  Palm  Beach 
County,  which  is  destined  to  be  one  of  the  greatest  food 
producing  centers  on  the  N.  A.  continent,  within  a 
radius  of  15  miles  are  Palm  Beach.  Lake  Worth.  North 
Palm    Beach.   South    Palm    Beach.    Lanlana.  Hypoluan. 

n'lJay   Sa'l'rn  *rvJrTi'  n 'a^d 'rloca"^  „f>m'1,  Sn"n' 


lloit 


Groceries   

Meau   


2 
I 
J 
4 

Cigars  ft  Tobaccos.  3 
Confectionery    ....  2 

Plumhin,    | 

2 


The  retail  section  ■■  composed 
of  modern  and  up-to-date  stores, 
there  bring  no  fewer  than  50  of 
the  well-known  specialty  shops 
of  New  York  City  maintaining 
establiihments  here.  The  •hop- 
ping section  extends  along  Poin- 
sett* avenue.  Clematis  t 
Banyan  •treet.  NlroiMi 
and  (Hive  otreet- 


Residentlal  Feature* 

ate  beautiful  hoenes.  villas  and 
bungalows,   snrrotiniled  by 


rioua  lawns,  palm  trees  and 
»""i  It  is  indeed  a  city  of 
beantiful     homes.      There  are 

i^XT^JT""'"  ^ 


Autt     i  Passenger  I 

Auto   (TriKkl  20 

tTltesI  Agcys  .25 
i  Parts)  Agcys..2S 

*    ft 

Cigar  Stores   *0 

Cloaks  and  Suils  30 

Clothiers   t 

Confectioners    6 


Retail  Outlets  for  nationally 


Product* 


Bell 
Ore 


alciawn 


!;;:".":, 

Department 
Bectncal 
Florists    . . . 

Fruit,   

Furniture  .. 


.  II 

.25 


.15 

■ 


6  Hardware   2 

.10  Hata  and  Cap.    ■ 

—  4  Jewelry   

. . .  4  Ladies'  Tailor.  . . . 

...  1  Meat   Markets  ... 

...20  Men's  Furnishings 

...  1  Merchant  Tailors 


Milliner,   

Optician,   

Photographers 

Plan.  

Restaurant,  .... 

Sp^tl£"!lood.' 


■ 

I! 
.14 


Radiating  to  all  pointa  ol  the  compass  are  over  300  miles  of 
paved  rcti,  of  which  West  Palm  Beach  is  the  so-called  hub. 
aod  supply  the  local  merchants  a,  well  a,  drawing  retail  trade 


Kills,  Sooth  Bay.  and  other  lake  points  on  the  west. 


NOTE—™ 


Sources  from  srbicA  /acta  and  figure*  were  secured;  H.  E.  Robinson,  Sec.  West  Palm  Brack 


Post  Office,, 


Newpaper*  < 

News  (daily  daring  tourist 
season  only). 


PALM  BEACH  POST 

Member  Associated  Dailies  of  Florida 

Published  every  morning  in  the  year. 
Associated  Press  leased  wire  service. 
Class  circulation:  More  than  a  medium. 

A  valuable  paper  to  advertisers  who  appeal  to  a  •'Fifth  Avenue" 
clientele. 

Circulates  largely  in  the  most  fashionable  resort  on  the  famous  Florida 
East  Coast. 

Center  of  finest  automobile  highway  system. 

Port  of  Palm  P>each  under  construction. 

Channel  to  sea  open  to  pleasure  craft  of  deep  draught, 

Water  route  from  ocean  inlet,  direct  t<»  Lake  ( >kcechol>ee. 

Adjacent  to  the  greatest  »tlgar  cane  producing  section  in  the  state. 

A  present  and  potential  market  for  commodities  of  character. 

A  Progressive  Paper  in  a  Class  Community 


AND 


'KNISHhO 


Palm  Beach  Post  ::  West  Palm  Beach  ::  Florida 
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EDITOR&PUBLISH 

SPACE  BUYERS  CHART 


!■'.'■  I   

Chamber  of  Commerce  ICilyl .   

Chamber  of  Cumoterce  fClty  and  Suburb*) . 

Natiee  Whiree   711% 

White.  ~ 
N« 


. ...  9.50O 
. ...  9.S0O 
....12.500 


Banks 

Commercial  and  S»vin««  3  RctoiiKCi 


Lakeland  ia  the  metrotolie  of  Polk  roomy  and  th. 
U.,rn  inland  city  tn  Florida.  It  >•  M  milee  north 
■I  Tampa  and  2*2  milee  fc»>l>  «<  Jaekaon.ilk.  a»d 
the  divieional  terminal  ol  the  Atlantac  OHM  UM 
K.  H.  and  the  bub  of  the  kaMMl  aertitm  of  Florida. 


.tJ.Smi.im 


4  Public  (irade  School*... 
2  High  School*   

Theatre* 

2  Motion  Picture. 

(enecity   1.100 

I  Skua  lloilt. 


2.100 
400 


Churcke* 


2  Ba|tli*i 
I  V|.iv-,-pjl 

1  Ctr  - 


Lutheran 

i  SSI'"" 

■4  NVgrn 


Atlantic  Cow  Line 

«r  itso.ooo. 

Plat*!  I 

and 


havr   *  mntithly 


Special  Information 

Lakeland  »  r-.micfird  with  all  p«rU  »l  Polk  CtMlf 
by  »  system  of  aa|iba>t  roads  400  mil««  in  length.  Il 
>i  th<  skipping  point  for  Urge  tfiuntttwi  of  citrus 
train  and  firdnt  truck.  Folk  County  u  rbe  richest 
citrus  growing  county  in  Florkda  and  among  ibr  Wsl 
farming  rottlitsea,  ila  residents  bring  well-to-do  grove 
•.nil  farm  iiwarri  and  operators  of  ph- .*r-»t<  mm.-* 


LAKELAND,  FLA. 


Suburban  and  Farm  Residents 

Within  a  rj'iiu'  ol  Uurty  mile*  arc  sath  i  -  n • 

town*  as  Bartuw  I  county  aeuO,  Mulberry  tin  ibr  bear! 
<j|  the  world's  largest  phowphaie  region),  Wmkr  Havrn, 
Florence  Villa.  Lake  Walca,  For,  Meade,  Kfusflfifiw., 
Haines  City,  Laic  Alfred.  Aubarmlale,  Lair  Harasltuai. 
Kathleen  and  several  smaller  «utnntnnlt»ca.  Wealthy 
people  from  nsnisdr  Florida  air  establishing  kiinn  and 
l*olk  Counly.  Co  bee  not  permanent  trnjir.u. 

Retail  Section 


Hi 

C.rncerae* 
Meat*  ... 


enter  eatenda 
lately.  Tenaeeace 
elrreu;  here  ale* 


»>».  Btav 

»d  RmMi 


Residential  Featur*$ 

1-akrland  ia  a  eily  of  beautiful  homee.  chieuy  individual 
hoenea  aurrouwaed  hy  large  .pariou*  ground*  and  oeca- 
•  Hinal  orange  af^vet;  there  arr  *l*o  a  lew  modern  apart' 
merit*. 

Lakeland  and  Polk  County  are  becoming  anore  and 
BK.fr  tbe  Mecca  of  that  claaa  of  winter  vlaihira  wbo  like 
to  get  away  Irons  I  be  atrlctlj  I  or  arte]  life  lo  the  more 
congenial  informal  atmoaphere  1bal  ta  to  be  obtained  by 

o?  Fw'd.  4Mlgff^ff5 


Retail  OutleU  for  Nationally  Advertued  Product* 


Auto.    I  Paieengcr)  .,..15 

Auto  (Truck  I  II 

Auto.  (Tire*)  Agere.  .14 
Atuo.  (Parul  A(era.-ll 

Baken   » 

Cigar  Stoeea   * 

Tloaka  end  Suite  * 

Clotbieri    * 

Confectioraera  ........II 


Deliealeaaen 
Dreaa  Maker* 


1 

 1J 


DiUHititta   22 

Dry  C.  " 


l>e|>aftBBjc!i 
Electrical 
Kluriaca  . 
Fruit.  ... 
Furniture 


 « 

Storea....  J 

  4 

  I 

  * 

 11 


Grocer*   

Hardware  

Hue  and  Capa 

tadte.'  T.ilori: ! ! 
Meat  Market.  ... 
Men'a  Fnrmihtnrr 
Merchant  Tailora 


....2* 
....81 
....IJ 

  t 

....14 
....  * 
.11 
11 


MIHInera   14 

Ontieiana    I 

Photograpbera   7 

PuMoa   1 

Rr.tauranta   29 

Shoe  Dealer »   .16 

SlmMing  fauoda   ......  4 

Stationera   2 


Trading  Area 


labeland'a  trading  area 
n  area  of   about  SI 


coeera  the  entire 
.900  eayuajre  aniaee 


Coonly  of 


Waller  Haven,  Florence  Villa 


and  Auliurndale.  on  the  roattl 
on  the  weal  to  Plant  City, 
aecnon  of  Florida. 


Polk  Counly  ia  tbe 


NOTE — £T 


A.  J.  Holtwtky,  Set.  Lakeland 


Lakeland  Evening  Telegram 


LAKELAND,  FLORIDA 


\r^«»*  'HIS  newspaper  enjoys  the  distinction  and 
f  J  prestige  that  come  from  circulation  through- 
^^»*^  out  the  richest  citrus  growing  county  in  all 
Florida  and  the  center  of  the  greatest  phosphate 
mining  industry  in  the  world.  Polk  county  is  also 
one  of  the  iiiwt  important  fanning  and  trucking  cen- 
ters in  Florida.  During  the  last  five  years  the  now 
famous  Ridge  country  or  Scenic  Highlands  has  heen 
developed.  There  are  thousands  and  thousands  of 
acres  of  orange  and  grapefruit  groves  amid  hills 


anil  lakes  where  millionaire  colonies  and  clubs 
have  been  established  by  people  from  the  big  cities 
of  the  North  and  West.  The  Evening  Telegram 
has  its  own  delivery  system  whereby  not  only 
lakeland  but  all  of  Polk  county  is  served  the 
afternoon  of  publication,  thus  occupying  the  exclu- 
sive  afternoon  field,  in  this  territory.  Member 
Associated  Press.  Southern  Newspaper  Publishers' 
Association.   Florida   Select   List,   which   latter  is 

represented  by 


ROBERT  E.  WARD,  Publishers'  Representative 

No.  5  South  Wabash  Avenue,  Chicago  and  225  Fifth  Avenue,  New  York 


MY 
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ST.  AUGUSTINE,  FLA. 


Itio  rmai    J.4*4 

!•>»  Cen.ua  .    6.1*2 

City  and  Suburban  lwipalatiun  t".u'>0 
Chamber  r,f  r.mm'rrf.  City  lll.OVt 
BWird  of  Trade,  r.lv  and  Sah.l5.0fiu 


City  <  failed  at 

Cummertnl  ar-'l 
Toumt  Center. 


Natire  WikH 
Ewina  ..  


.10% 

:s-. 

..  5* 


Indu»Tri.il  WnrlcTi 

Reading.. 

H  me  Owuhi  

Summer  RrjideiiK 


ST" 

Total 


$  LSI  4. 040. 21 
..»5.UJ.1J0.51 


Srkooti 


r.ih'i 

Huh 
!>..,  .■-,..] 


, ;- ,  i. 


 2  Paaibi 

...  1  U 

laiaiaria   -  PHP 


rno 
DO 


100 


Thratrn 

One  lra>liautc. 

-.000,  and  ■ 


,,»  l.fUIH 


1  hurrh.-, 

Raptm  1.  Kpi.<o|4l  I. 
Metbodiit  Epaicopal  i. 
Cattidic  J.  PrnVltmn  I. 
Trintr  F.aiicocal  1.  a  V. 
M.   C   A    and   12  Negro 

■  hi:  r.  hr, 


Si  Aoau.linr  •<  Mm  IIW  mtlra  ...alhraal  tl  Jack- 
.nnville  .,11  main  line  of  Florida  Eaat  CnaM  Railroad  anil 

lligk.ay.    IV    main    Iftriy    .,(  aaKjinacile 


Special  /n/ormation 


Si  Auiu.tiBr.  the  cmir.iy  wil  r,\  Si  Jiibn'y  Cnuiity, 
i>  the  olde.t  city  in  the  United  Slam.  being  founded  la 
l-VS  It  t»  rich  tn  htaturiral  lure  yrt  modern  in  mag 
mhcent  liL.|e!«,  niiiderit  building*,  payed  itrccl.,  &nr  atorr*, 
tbralrri,  .chnoU,  parks,  playgroundl  and  puMic  utilities 
Here  ate  located  b.g  CI  Itp.:.  taopa  of  thy  Florida  Fa.  I 
C..a»t  Mailt. ml. 


Suburban  and  farm  Rnidmtl 

Those  t  'U-ns  hindering  on  or  within  a  radial  nf  twenty 
miles  of  St  Augustine  and  who  look  a  poo  tbia  city 
a.  thrlr  litNnaJ  Iradmi  renter,  bring  connected  by  well 
payed  l«taa  are  Having..  F,<kton,  New  Anioumt,  Mil] 
rrcrk.  Moaltnr.  Spuds,  Pothin.  ltyrd,  Hard..  Armstrong. 
Tocoi  Junction  and  Bayard 


I 


Idea:.    t 

Hairrirs   t 

Fruiu    J 

I  «gar.    J 


t  Itati  !•  art-  wrll  *uj»- 
plwd  and  ha**  on 
hind  at  all  time*  a 
large  •tuck  n(  iiHttii 
due  in  the  riot*  |M> 
imily  i»*  Jacksonville 


Retail 

Ah.ut  uiie  half  wile  along  St 
George  rtreet,  on*  half  mil* 
along  King  »tre*1.  ot-e-qtaartrr 
nulr  along  Cathedral  meet;  alio 
on  thi.-vr  inlcTwctitig  *trreta, 
Tttf   Alrarar  Court  hnairi.  n«- 


Residential  F*a$urm 

St.    AtlgUklilK.  hrit.g  the  oldest 

city  in  the  U.  S..  can  boa  it  of 
titamrtua*  type*  of  rewde,  .t. 
the  architecture  4atmg  from 
1545  to  the  prrvent  day  man 
atont.  of  million... res. 


Amu.  <ri»*cttfcr)  .. 

Auto.  fTracltr   

A  ut  o.  <  Tire*  i  Age  \m 
Auto.  (ParrO  Agcy* 
Baken 


Retail  Quilmt*  for  Nationally  Admit***  Produet* 


Cigar  Stores 
Cloak,  anti 


DelKateiMii   

liTru  Maken  . . . . 

I>ruiiuiitiv   

Dry  Goofla  .   

[Irpanment  Si  -re* 
Ei*<tnc»1   

KI-THM  


I  tarage«  

G'orcr*  

Hardware   

Il.it*  and  Cana 

jewelry  

I.ailiri  Tailor*  .  , 
Meat  Market* 
Men  -.  Fiirr,i,hn.K 
Merchant  Tailnr* 


,  Jo    Otitieian*   ., . . , 
PHuogiMfheri 


Tiann* 
Kra'auranr. 


.  9 

! 

2 

.  I 
1* 
.  e 
.  I 
■  i 


Area 


St  Jo»m» 
«uniy  lie* 


St.  Autu.lmr".  tfailinc  *rra  «.vri«  lh»  «-t.liTr 
County,  inclaidaiig  the  I  viand  of  Aiti**u*u  Tin* 
Hi  the  nortktekUteil.  port  ol  llir  SUIr  and  ha*  a  cnoal  line  of 
attaint  fitarty  ntule*.  the  width  M  the  cnittiiy  varie*  Inm  m  t» 
twetity-lt*e  mile*  Tim  itr*  cttend*  n<.tlh  and  n>tith  aliicg  the 
eatt  coast  tn  m  Uurhm  on  the  north  tu  Hanuig*  on  the  *u*ath 
and  tu  the  Si.  Jofena  Rivtt  mi  the  writ. 


\  |  I'  1  i,'      Sources  from  which  fact*  and  figure*  were  reeured:  F,  A.  RoUeaton,  See.  Vr.  iu 
Board  of  Trade.  Bank*,  Board  of  Education.  Directories  and  other  aoMrrcw. 


(Eve  » 


Warren   G.  Harding 

SPENT  HIS  WINTER  VACATION 

IN 

67.  Augustine,  Florida 

AND  HliRE  MADE  HIS  CABINET 

He  is  only  one  of  15,000  tourists  who  read  the  ST.  AUGUSTINE 
EVENING  RECORD  every  day.  It  is  the  only  newspaper  in 
America's  Oldest  City— the  original  and  best  loved  of  all,  Florida  Resorts 

ADVERTISING  RATES  FURNISHED  ON  APPLICATION 
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The  A.hfm  of  Florida 

DE  LAND.  FLA. 


Population 

mo  c,n.ue   2,200 

UMCmuji    4.I0S 

dumber  of  Commerce.  Cily  5,5*5 
Ch  of  Cm.,  City  and  Sob.  15.0t» 


Cily 

Classed  as 

Agricultural, 

I      Film.  f.  l.i  . 

Tonri.t  and 
Educational 


Suit  . . . 

National 


Induitrial  W taken..  2.SS0 

Er.jl.ih    Reading   "V 

How  Ownerr   911 

Whiter  Rnidentt 

Bank* 

...  1  tnnitm  ...$1,«7t).Ml.Il> 
...  1      Enmrm   ...  »!.U28>I 

t«.i   .-BSEWES 

 i< 


Public  Grade    I      Ptrptb)    $|J> 

High   I      Poi.il.    ...  ISO 

g'.-S's,^.;  9S  ::::::::::::::« 

He  I  .and  ha.  12  churchea 
of  all  ■ 


Theatres 

One  OpcT.  Hntiae  teat 
lot  700  and  three  Motion 
Picture    HoiMrt  anting 

ai.prn.iut.1cly  l.*00. 


Location 

IV  l.an.1.  the  cntroty  trat  o4  Volvai.  County,  ■«  ]t>t-alr<I 
in  eaal  central  Florida,  in  the  faisK.ua  fruit  hell.  It  lie. 
110  mllri  ae/Ulb  of  lukaouville.  20  mile.  Mtfad  from  the 
AtUntic  Ocean,  and  4  mile,  cut  at  the  St.  Jobtu  Itlier. 
and  it  on  tbe  uaain  line  o<  the  A.  C.  U  R.  R.  and  .lac 
reached  bjr  the  Florida  E.  C  R.  R  and  tbe  Clyde  S  S. 
I.inr  nper.ting  boau  between  De  Land  and  Jackaonvillr 


Principal 


Luaohcr.  nav.1  finer.,  printing,  efgara,  Jra.lt  tai.inf  and 
ticking,  CTnw  Hei,  ,ha«l  nehing,  naparngu*  fern.,  arliheta.1 
Ice.  road  building  material,  vegetable,,  live  atocb.  pecane 


P  O,  receipt,  lor  IMO  -etc  SO*  greater  than  m  I»l» 

Special  Information 

lie  Land,  Ibr  count;  aeat  of  Volutia  County,  it  tbe  home 
of  tbe  John  8.  Steaaon  Lntveraity,  a  coeducational  lnatl- 
tutwn  aiilh  over  .00  Muilenl.  He  Land,  in  1920.  pr:. 
doted  11,914,000  worth  o<  lumhrr ;  naval  uom  nlurd  at 
J2HS.M*:  printing  foutude  bauineeil,  t2«l.oil0;  otrtaa 
fruit,  valued  at  11,100.000.  africultutal  product.,  »«I9. 


and  t>  the  I 


fern  distributing  center  in  Flnritl. 


Suburban  and  F 


arm 


Resident* 


In  tbe  iRtine.li.tr  vicinity  nf  lie  l-aml  are  tiumrr.iu. 
proipcrtiu.  fruit  .nH  agricultural  crntrrt,  acme  of  whjrh 
are:  Ijihe  Helen.  1  ,JJ*;  Orange  City,  542;  Tie  Leon 
Springa.  795;  Eranori.,  572;  Seville.  S72;  Bctraf.'i.l  361. 
P.cr.oo.  314;  Clifton.  212;  Clencoe.  201;  Knletprue,  424; 
11,  Uml  Townibip..  5.94* 


Uc  land 'a  retail  irdii.o  am! 
eh.ippwg  renter  eatrnd  one  half 
mile  along  Wood  lawn  Blvd.,  four 
block,  on  Rich  Ave,  Indiana 
Ave,  and   New   York   Ave.  and 


Tbe  majority  ol  the 
are  individual  owned 
aurrounded  by  apacioui  Uwna. 
ab.de  tieci.  flower  gatdena.  etc  ; 
•IrnoK  .11  .re  M  .  Colonial  de 


Auto  (P.iscnfCT)   6 

Auto  (Trueki   S 

Auto  fTirei)  Agcy.  II 

Auto  <P»n.)  Agt>»  .14 


Retail  Outlets  for  Rationally 


Products 


■tab  era 
Cigar  S 

CloeA.  and  Suit. 


{  'itTi  Feci  ItlAvTVi 


17 
.  J 
.  i 
■  i 


Delie.1e.aen 
Dreaa  \li.rt. 
LlrugRtiti 

Dry  Good. 
[>epai 
Electrical 
Hc.rt.ta 


 4 

....  i 

i 


Garage.   

Grc*era  

Hardware  

Hata  and  Cape 
Jewelry 
Ladle.'  ■ 


"1 


.11 
12 

.  i 
i 

.  i 

.  2 
.  4 

I 


M.ll.nen 
Ot.tiri.at. 
Photographer* 

Piano.   

Hevtauranla 
Shoe  Dealer. 

MatLT'r, 


The  city  -f  De  f.an.1  proper  coven  an  area  ffj  four  Mjuarr  mile 
but  the  trading  area  cover.  .  wealthy  and  proiperoue  territory 
within  .  r.H.ua  of  I*  mile.      It  it  the  renter  of  .  network  of 


ia  ' 


upon  a.  the  logical 


Source*  from  which  facts  and  figure*  i 

^OTE  °*r  °f  Commerce,  C.  C.  CoArinsztoex, 

hducatian  and  other  reliable  tourcem. 


Kveotng  New. 
Weekly  Nr., 


De  Land  and  West  Volusia  County 


Can  Be  Covered  Thoroughly  By 


The  De  Land  Weekly  News  and   The  De  Land  Daily  News 


ESTABLISHED  1883 


The  largest  weekly  newspaper  published  in  Volusia 
County. 

Sworn  circulation  2,650 

Completely  covers  the  most  prosperous  year-round 
section  of  Florida. 

Only  weekly  paper  in  the  state  that  conducts  its  own 
rural  page. 


ESTABLISHED  1913 

The  only  daily  newspaper  published  in  West  Volusia 
County.    Published  every  week  day  in  year. 

Sworn  circulation    1,450  and  still  growing 

Given  free  to  all  guests  by  leading  hotels  of  the  city 
during  i 


Official  paper  of  John  B.  Stetson  University. 


THE  NEWS  PUBLISHING  CO. 

109-11   W.  Rich  Ave.  Spmat  Rrpfvsrrttittirr  De  Land,  Florida 

KOBEKT  E.  WARD 

3  So,  »,.„,. I,  A,r.,  OUtsm  •  225  Fifth  A,,..  New  .ork 


Digitized  by  Google 
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Survey  in  Two  Part»^— Part  1 

DAYTONA,  SEABREEZE 
AND  DAYTONA  BEACH 


Population 


mo 

1930 

CbaaUl  ,,f 

<  liamhrr  of 
N»li«r  Whim 


Clly   

City  and  Sub. 


3,719 
6,780 
10.000 
20.000 


flO'X      ln.imlri.il  Worker.   S00 

20%     Er4rli.l1  Rnding    9S',S. 

—     Home  Owner.   t(r7c 


*re  wilaia 
Ormond  Beach. 

K      .  .!  .1 


of  which 

„f  «ti*h  art  Orm.,iul. 
H..II,  Hill.  !■„,!  Or.,,,*.  WHlmr-ay-lto-Sea, 


City  Clouted  at 

Gunmrrrial,  Agriouliuml  and  Sum 
m.r  arid  Wiwer  Tourirt  Coder. 


Stat.  ... 
N.ricnal 


Total. 


i'«hiK  Gnami 
BM   


College,  (  ommrrrial  . 
(  olleiic.  Ridtevrod   .  , 
Daylima,  fnrmute 
Amlfrttiet.  Kcewatiii 


Hanks 

■  ,  2  Resources 


Location 

The  Triple  Citi*.  arr  110  mile*  »umh  of  Jacksonville, 
in  the  ma*n  line  r>f  the  FWiiU  Ka»l  f*uan  Railruad.  and 
r,n  the  Dixie  Hi«hw«r ,  it  a  div*t*in«  point  of  aJt  the 
ailtorrmrMiV  rn»d»  tradint:  to  the  e*M  and  WtM  Coast  of 
Florida.  Tbry  are  al*.  •  supply  puini  for  all  boat*  and 
trav»Twn«  the  rul  coast  waterways  between  J»cV 

One  legitimate,  seating  about 
2,500;  1  auJtlDflnm,  statini 
J,  $00 ;  snil  *  motion  tucturr 
theatre*,  searing  ab^ut  2.4  *> 

Churcha 


U.mmkm.9* 


»r..,«rcr.    1,713, 400  I 


tSJ4MM.H 


l'U|.il.   1,171 

Pupil.    JM 

voia*    »u 

Paril.    79 

Pupil.    M 

I'<.|h1   li 

Pmitk    n 


1  CiiholK.  »  MrthodUt.  1  r!m 

tu.ii  Stwncr.  3  E[u»o>p*l.  t 
Chriattan,  1  Advcntts*.  1  Cum- 
mutiny,  and  4  nBtterl.ane'rtis- 


Principal  Industrie* 

\  Mm*  fruits,  jellir*  ond  |trf**rrvr»,  YacM  buil-lin*  and  marine-  railway*. 
>aih  tiiid  <l«or  works:  Machinr  simps.  Radiator*;  Auti-irmbilr  top*  and  bodies; 
n.»\rhi#>  id  rMtlmclh.  »oihI, 


Special  information 


Thv  J  v  mile  ilrive  alua*  tfer  Dayton*  Bm  h  Sr*rd*avy,  %.htefc  at  |m  tide  is  5»M) 
feel  wtdr  and  smooth  nnil  h.-ird  at  a  boulevard,  i«>  fatniiut  anion*-  auto  enthusta**.* 
the  w.vtIiJ  over  Daytona  is  ,i  mnM  attractive  •ummrr  atwl  *  inter  report  anil  at 
tfce  same  time  offers  tbe  facilities  of  a  metropftlw  It  is  on  a  ridarr  t*irtir.f  the 
lUlifa*  River.  with  a  waiefircnt  of  about  t»o  miles  Daytuna  Drarh  and  SraVrere 
■rc  o»  a  ,wnm>uU  between  the  Hatifaa 
connected  with  Paytnna  hT  fnur  nrulae. 


\0TK  Srmrret  from  trHUh  /aria  and  figure  iwrf  %rrurr4:   S.  B.  Crotby,  S*c.  /Mvlon 

CAarnfrr  of  Cammmr.  AanAta,  HWrd  o/  Education  and  a*h*r  rrtiabtr  «onrrr«. 


UNLIMITED  PURCHASING  POWER 


<I  Seventy-five  per  cent  of  the  15,000  residents  of  Daytona.  Daytona  Beach, 
Seabreeze,  Ormond,  Holly  Hill,  Ortona  and  Port  Orange  are  people  of  wealth. 
Most  of  them  are  retired  business  men  and  farmers  who  have  chosen  this 
delightful  spot  for  a  home.  They  range  in  wealth  from  the  few  thousands  accu- 
mulated by  the  middle  western  farmer  to  John  D.  Rockefeller  with  his  millions. 
Their  purchasing  power  is  unlimited. 

<|  All  the  above-named  towns  are  within  five  miles  of  Daytona  and  the  entire 
section  is  thoroughly  covered  by  the  Journal.  During  the  winter  months  25.000 
tourists  of  wealth  fill  our  fifty  or  more  hotels  and  hundreds  of  cottages,  while 
during  the  summer  1 0.000  visitors  throng  Daytona  Beach,  the  finest  bathing  beach 
and  greatest  automobile  speedway  in  the  world. 

<J  Doubling  in  population  every  five  years,  the  building  trades  and  skilled  labor 
are  unusually  prosperous. 

•J  The  Journal  is  the  leading,  and  only  morning  newspaper  in  the  county,  and 
offers  an  unusual  opportunity  to  national  advertisers  who  wish  to  reach  real  buying 
power  at  low  cost. 

<J  Members:  Southern  Newspaper  Publishers  Association;  Associated  Dailies  of 
Florida  and  Florida  Select  List.  Robert  EL  Ward,  National  Advertising  Repre- 
sentative, Journal  Printing  Co.,  Publishers,  Daytona.  Fla. 


Daytona  Morning  Journal 

Published  Daily,  Except  Monday,  at  tbe  Prettiest  Resort  in  tbe  World  and  one  of  the  Most  Popular  in  the  South 
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SPACE  BUYERS  CHART 


in  Two  Part* — Part  2 

DAYTONA-SEABREEZE 
AND  DAYTONA  BEACH 


Groceries    , . ,   1 

Meat*    1 

NolKin.    1 

Fruit*    3 

f'iaars  &  Tobacxiw    1 

Confectionery    1 

Marmalades    1 

Jellie.    1 

Oil*.  Oman,  nc  3 

Buildrr'*  Nipplie*    3 

hmmtklt  <!•»•»  n«»r)   14 

Aotn«.,l„lc  I  Truck  I    a 

Aamachli  <Tir*«i  Agencies   id 

.Vui..m..bilr  (r*lM  Aarneie.   14 

  1 

<i«at  Slure*   S 

drat,  ,nH  Suit.    11 

nmhiera    4 

CnfrctiuneM    11 


The  mail  Motion  in  Daytona.  which  it  the 
,.m,  center  for  thr  Triple  C.iti™. 
Beach,  Orannc  Magnolia  and  Vulatia  *trrrl».  The 
stores  are  modern  and  up-to-date  and  well  patron, 
iied.  In  Dayton*  Beach  the  retail  section  e»tend» 
about  one-half  mile  alor, 


Riditunood  avenue.  In  Daytona.  Is  une  of  the  moM 
beautiful  residential  street*  in  America.  The  «reat 
majority  of  home,  are  individual 
and  two  atoiy,  mot  few  modern 
liungaloHa. 


Trading:  Area 

A  network  of  wonderful  hard  surfaced  roads 
radiating  in  all  directions,  especially  to  the  west, 
through  rich  farming  country,  helps  to  make  Day- 
totta  the  logical  shopping,  banking  and  trade  center 
for  the  surrounding  territory,  extending  on  the- 
north  to  Ormond,  on  the  south  to  Allendale  ami 
on  the  west  all  that  section  lying  within  a  five  mil* 


Seveniy-five  per  cent  of  the  residents  of  this  area 
arc  people  of  wealth,  many  of  them  retired  from 
active  business,  representing  an  unlimited  purchas- 
ing power. 


Retail  Outlet,  for  Nationally  Advertised 


  I 

Dr. -.maker.    t 

DmaaiM*    *- 

Drr  tiondi    J 

Drnirvntm  Store*   2 


fW.li    i 

 !   U 

  • 


  U 

  » 

  4 

Haw  aiwl  Cans   4 

Jewelry   i 

Ladan*  Tail.  r.   II 

Meal  MarkrO   » 

kWl  Farni.liiw   10 

Meichaat  Tailor*    3 


M.lliurr. 

Optician 


Can.,. 


Shoe  Dealers  . 


Morning  \  etc  spa  per  $ 


Sunday  Newspapers 


Evening  !Set 

Daily  News 


Weekly  Newspaper 

Daytunu  Journal 
l.ajctle.New. 


The  PULLING  POWER  of 

The  Daytona  Daily  News 

Is  attributable  to  its  quality  circulation 


c><)%  of  its  readers  are  financially  able  to 
buy  anyth i ng  for  which  a  desire  is  created 


The  Daytona  Daily  News 


15  S.  W  abash  Avenue,  Chicago 


T.  E.  FITZGERALD,  General  Manager 

Motional  Representative: 
ROBERT  E.  WARD 


225  Fifth  Avenue.  New  York 


I 
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P%mU  if  Pmml  n»Mii 

Florida  Itidi  all  oth»r  atalaa  In  tha  praduttlon  ol  pbpsphala.  Tkla  is  a 
a..  .1  nsaaa  af  tha  mlalnf  aparaliana  that  adds  to  Ilia  buying  pawar  ol  (ba 
•I  thai  atpta. 


via*  al 
citissna 


found  In  llic  utilization  of  "drops"  ami 
cull  fmit. 

Always  thrrr  is  much  fruit  of  spl-ndid 
rat  inn  quality  btit  of  poor  appearance 
which  has  made  it  Bllpiofiuith  to  ship. 
The  major  portion  of  the  fruit  which 
drops  to  the  ground  also  is  uf  line  eating 
quality.  Usually  it  is  fruit  which  has 
fully  ripened  ahead  of  the  rest  of  the 
fruit  upon  the  Ire.:,  and  detaches  itself 
from  the  branches. 

Writing  on  farming  in  Florida,  W.  A. 
McRac,  Commissioner  of  Agriculture, 
says l  • 

"The  great  food  and  feed  -lull  divi- 
sion of  the  State  has  been  the  Northwest 
section.  Com,  hay.  soy  beans,  velvet 
l>cans.  oat*,  karVir  corn,  row  pea*,  kudzu, 
Napier,  and  the  common  grasses  are 
easily  raised  tu  supplement  pastures  for 
feeding  domestic  animals.  It  would  be 
hard  to  And  a  better  live  stock  section. 
Other  products  are  i  sugar  can.',  sutghum. 


PROGRESS  FINDS  RESPONSE  IN 
FLORIDA 


( (  tmttnui-d  from  Page  X) 


has  been  mnrc  than  8,000,000  crates  of 
fruit  and  vegetables  shipped  out  of  the 
State  since  the  middle  of  September, 
1919,  and  it  must  be  remembered  that  the 
trucking  season  had  only  just  begun,  for 
the  largest  crops  arc  marketed  after  the 
middle  of  January  and  extending  into  the 
middle  of  the  summer. 


Pkvt*  by  Jtmti 

Florida  .  not  all  flow.rt  and  pres. 
parous  farms.  Her  elites  or*  thai  equal 
ol  all  theaa  olhara  that  or*  sometime) 
call.d  "t ha  most  modern  In  tha  world." 
This  Is  one  tflill  or  lha  buauiaaa  arclion 
•  I  Jachaonvlllt , 


Pobcb  DiLaan  hloza '  a  trail  aero*.  S'n'l-ta  It  his  S«*rch  tor  the  f-oitnii  pf  VPUth. 
Tha  atata  has  many  apriaaa  amonr  tham  Crr*tl  Springs,  n*ar  En-ernrlsa.  an-J  Dal-eon 
Springs,  tha  Fainad  Fountain  of  Youth,  in  Vo'usia  county,  north  of  DeLand. 


From  a  value  of  approximately  eight 
millions  nf  dollars  for  the  season  of 
1909-10  to  a  value  of  approximately 
thirty ■  Krvr  millions  uf  dollars  for  the 
shipping  «casnn  of  1918-19  is  certainly 
a  remarkable  growth  within  a  relatively 
short  period  The  tahle  of  figures  fol- 
lows : 

Asaracr       Total  Crisp 
Prirr  Pnrt  Optliut 

i*o»  in    |U4    m.i,4.ono    *.t 00.000 

1*10  1 1   \M  :   4.600.00" 

1*1!  12   2.21     10.4OS.J50  4.?o».'H> 

l*!2  i.i   I.N     H.       -"r.  -  i  ■■  'I 

1*1  J  14   I.M      12.3S4.47S  *.75I.OWi 

l»'ll<   I.4S       14. I*'. 444  9.57IJ1I 

l»IS  .11   I.M     15.2Jo.O00  7.77S.f»-i 

1*1*17   2.111      ll.n3».»00  5  *«1.000 

1*17. in   J.JO      l?.2St>.O00  5.!O0.00O 

1*1*  I*   4.2S       JM0O.O00  S-MD.Ono 

1*1*20   '^SOO.OO-i 

"  Ktlifnalrrl. 

Along  with  the  much  better  average 

prices  <>f  recent  years  another  marked 

advantage  10  the  citrus  grower  is  lreing 


Japanese  cane,  peanuts.  Irish  and  swici 
potatoes,  turnips,  cotton,  tobacco,  melons, 
peaches,  rigs.  salsuma-.  plums,  grape*, 
kuroquats.  pecans,  a  growing  camphor  in- 
dustry. In  say  nothing  of  naval  stores, 
lumlstr.  fisheries  and  mining. 

"Central  Florida  furnishes  less  of  rish, 
lumber,  pecans  and  tulacco.  but  adds  in 
quantities  of  citrus  fruits,  eggplant-., 
pers.  beets,  celery,  beans,  peas,  cabbages, 
cucumbers,  lettuce,  strawlierries.  toma- 
toes, dasheens.  squashes,  cassava  and 
many  minur  articles. 

"The  Coast  regions  and  South  Florida 
include  many  of  these  things  grown  in 
the  central  belt,  and  add  some  strictly 
tropical  products,  such  as  guava*.  avo- 
cados, sapaddtos,  mangoes,  limes,  lem- 
ons, cocoanuts.  bananas  sisal,  pineapples. 
More  tomatoes  and  Irish  potatoes,  arc 
sbipp-d  from  this  section  than  from  all 
othtr  parts  <  f  the  Slate.  The  Ever- 
glades, recently  and  partially  drained,  has 
an  inconsiderable  portion  under  cultiva- 
tion, hut  already  twenty-thousand  people 
inhabit  this  newly  occupied  territory. 
C.rlain  of  the  staple  products,  poultry 
and  live  stock,  are  grown  in  every'  ICC" 
tioa  of  tile  State. 

"Taking  the  thirteen  principal  crops 
of  the  Slate  for  a  number  of  years,  we 
fird  lhat  they  have  been  increasing  at  a 
splendid  rate: 

1910   $.16,140.00000 

1916   48.0W.0O0.CI0 

1918   IOJ.0t«.(J0O.Ci0 

19)9   IJI.0W0TJ0.IT0 

'The  value  of  all  crops  for  1919  was 
JNlJlUOfJOOOO. 

"The  value  of  all  crops  for  1920  is 
estimated  ai  JI50.OnO.000.00 

"And  less  than  h  per  cent  of  the  State's 
laud  is  ill  cultivation." 

■ 


Old  city  gat**  *>f  Si.  Augwatm»,  r«mind*r«  nf  tkr  dmym  wham  |K1«  »«•  Spanish  in-itnrv. 


FOKT  MYERS,  FLA. 

Papulation 

1V20  Ccntv*.   

Ckambrt  of  (Viflimercr,  City. 
IV  ii  f  Cum,  Oily  ami  Stall 


J.678 

5.7(10 
O...40 


City  Clotted  at 

("iimitiPTrial, 
TV-tiri*l  ami  Ag*.- 
cqltijrnl  CVn1«r. 


N'n-tive  While*  . . . 

NegTot-t   

Foreign  B»rn  . . . 
Student.,   


fonts*    . .  . 

moot*   . . 

Ttld>.-|T*t>t 


.  .  . 

 16'. 


l-idu«lf.al   W.rrkri. ..  1.200 

K'tgliih   Kridinu   9*^ 

Home  0*A"CfB   SST 

VV  .flier    Kr> IdriiU.  .  .  5.000 


eVii-WCr*.  . . 

Tur-iU   

Seat*  


IJ.SJ5.222.JJ 

,  400 

  l.nnn 


Locution 

Snus.tr  I  M  M«d|«ff|  I'..'  k  ol  ■'  !■  ■  .  i..Tti  h«?r  Ktvrr.  IS 
milri  i  ■  mi  *  mil  jI  M«»ico;  311  mile*  ivuuih  ui  )»ck*ou 
ville;  147  mile*  *Mtub  d  Taro^sL  Southern  irrmtnn*  ol 
Ubc  A.  C.  1-  Hkitroad. 

frinriput  Induatri** 

4'iliu*.  collarf  and  »rgrl.iblr  jTinliiction  *rr  tnnin  in* 
«lu%lrle-i;  >u  RaBM-f,  r'xi-u^i  >.■'..  r  i  •  "u  p'-till.y,  tioli- 
lliH.  ml  Mnd  frrlilii4"T,  nutrbinr  «hn7'*>,  (irsr*)  *ini|  lomiiri . 

Sp+cial  Information 

i  "niter  ui*  cx-nunt  rriH.  e.irtli  fruit  A^kVgagd] 
VJ.Ur  *A  city  |ii-«|srity  n  J  '  "■ :  1  Tlirrr  gfT  KJ  mile* 
uf  linr-f  aurfaicrii  .  ..■!•  ralemltng  in  .ill  ■  m  .■  ■  juvvrif 
■tftVta,  cemrnt   Nidsrw-Jtlkh.  (Hililir  |>:irik   »nij  Iwn  rr.miwi 

rifit  muiiii-i|ml  |ii<-i«. 


RrtiA  Out  rtt  far  \*tinn*Uy  AHttrtUeti  Prtuiuctn 


A/ant 

■  I'aovinpirrl 

1 

t"'*ni«fti  -frf  r>  

S 

riWnl  

 .i 

HjI*  and  r»p#  

Jt 

OlMKNUM   

Am* 

'TtuxI  i   

0 

n.h.aal.*.  1.   

« 

Krutt"     ,    ,  ,  . 

..  s 

Jeiri-Iry   

A 

I*h  (;f-|ihr1»    .  . 

a  2 

.4  in-. 

i  TirMlAgcji 

4 

DlTtMHMkWlHl  ...... 

2 

Fiirriitpr**   . . . 

2 

lr*.<!ir»  Tadiifi  . . . . 

t 

1 

Am. 

*  l'attt>a\ny* 

4 

t>mKgi«t«  

1 

Fbnjrtvii  .... 

Mr.1t  ■   

,  4 

kgsWi 

Ilry  G  |a   

j 

I'nragei   

....  5 

Mt  h  •  Fuft--i*>liiiip|Jt 

JI 

KW  Dmlrr*  . . 

.  7 

i  'malt 

St  lire*   

J 

[>(|ariivw  in  Stiifes. 

9 

mi  -ivtti  

 ft 

Mrtt  hunt  T-fUatl 

2 

S|  •  rlinit  (•■•■■■I  * .  . 

» 

•  ami  Soitsi  .  . 

J 

>.lrilri.t«l   

> 

(  li-fh 

»*ri   

• 

Suburban  and  Farm  Rvtttlrnt* 

Drnmd  211.  Alva  *  IS.  BiKkirchafn  {22.  I  una  2n2. 
Mar<o  4'>7.  SkniM  162.  Kitero  J4C.  Bbiiiu  Sprmei.  176. 
l.hUelle  177.  Kin  Fun  MjttN  7tV.  'i.t  154.  t >c»ha1 
12%  B»ca  Orandc  tMU,  Ni|-ln  2J6.  YVix-dtu*  lit. 


Whoi+amU  HoH*r» 


Mrnt< 
Prtdtl 


Retell  S+ttlon 

Orr  hi!f  iriKr  a!r»-ig  Fir^t  *trr«. 

ii-e  ii-ur*t  r  r-.iU  ,ir\  Hendry ; 
une  tjiurlrr  mi.r  on    f  ami 

H  i  r**l  It  c'rei  I  •■ 

Rrthlential  Feniunx 

"llldiviilun!       ritneil       h  n  m  r  % 

<  hmifii  i     <r|T  > .    ■  ti -  r .  u-    .  i 

by  5|iariivn*  Uwr.i  cafilrni  and 
lialm  ttrr» 


Trotting  Areu 

F.>trit  1-  m-:  ««.it*r>  Nil.  f(n  north  *n  i  ..r  .'1/  H.tr- 
Hur.  tnc- tiding  <  .>t«-arill.-.  I  -  -  -  ■  r  -  I  on  e»*r  tn  roonly  lint?, 
inrlndtng  Ul.!l>,  H-.tii  Ij  and  O-gft.  and  ON  PRfffl  10  the 

u  i  it  <-o:i«.t 

y  net  pm  pert 

Ktifl  JKjPg*1  I'"f»*  i  F.vr, .  Tni|iiral  Nrn*.  iWceklv. 

X  ir»      S..urrrj  frc.m  whirr*  farr»  and  -"cure*  Vrrg 
i-iireil-  I.    ,\.  Whifrrv,  Srrrrtary  M»   f    I'hiTtibfT  •'•I 

t  'siiiiTm  ri-r,  11- . .  i  !  r  I  K<liKari<  n,  ItanV*. 


d  by  KjOO 
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MIAMI,  FLA. 

Population 

1920  c,,,.,i,    19.S49 

Chamber  of  Commerce.  City  llytOO 
Ch.  of  Com..  City  and'  Sub  «S.'o->o 


City  Clotted  at 

Coamtcriial  and 
Tuurlal  Crater. 


Native  White.  

Neg  r*. 

r'oreign  Born  .  . .  , 
Industrial  Worker. 


.74% 
25'i 
.  1% 
.1.205 


Er-gli.u  Reading   903 

Home  Owners   65'; 

Summer   Resident..  .75,0>> 


.»17.?l9.»30 
2,423 
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366  railea  toulh  ol  Jackannvillc  on  the 
the  Floiida  Kaat  Coaal  Riilto.d. 


line  el 


fruit*,   brooms,   aaaUrriara,  vi 
paving  material.,  augar  cane  and  cigars, 

Sptial  Information 

County  seal  ol  Dade  County.  Only  pott  between  Tam 
pa  and  key  We..:  baa  a  23-foot 'channel  Iron  the  Bay 


ol  Uiacaync  to  Atlantic  Ocean- 


MIAMI.  FLA. 
KEY  WEST,  flA. 
TALLAHASSEE.  FLA. 
PE>SACOLA,  FLA. 
Suburban  and  Farm  Rnidantt 
Deerfteld,  Lemon  City.  Homestead,  Florida  City. 

Black  Point.  Vetera. 

Retail  Section 


Extendi  along  Flagler  atreet. 
Miami  avenue  and  Fir.t  Avenue 


nut  Grove,  Red  Land,  Black  l\ 


Moatly     one  and 
Itcux-*;  a  number  of 
b«nwi    owned    by  tk 


SOI 

:  »intet 


Alio.  (Pus.)  ...,JI 
Auto  (Track)  ....JO 

Auto  (Tirne)  Agry,  2H 
Auto.  (Parti  >  Agcya  25 

Baker*    9 

Cigar   Storea   16 

Cloak*  and  Sails. .  9 
Uotliirra   11 


Retail  Outlet!  far  Nationally  Adrertlted  Productt 


Confectioner*   26 

Pelicate.sen  ......  1 

Dress  Makers  13 

nruggi.i.   30 

Dry  Good*   31 

Department  Storea.  * 
Electrical  .   I 


Ho 

Kruit*   10 

Furniture   It 

Furriers 
Garage* 

(jroc-er*   $0 

Hard. air   10 


I 
» 


Hal*  and  Capa. 

leaelri   

Indira   Tailor*. . 


en'.  Fuml.hing.13 
Merchant  Tailors..  2 
Milliners   15 


Piano. 

|ClS»aV 


Trading  Arm 


OcXKiAttal    ft 

PhrMuirraptMrt  . . . .  U 
.  4 

.70 

Sporting  Gooda  4 

Suiiixier.  S 


Mi; 
far  n 
and  t 


•ivHth  x%  Humetftad. 


i  •  trading  area  r\i--nt. 
Ih  aft  DeertiHd  ant)   a»  far 
the  county  tine  tin  the 

Note, — S"urrt-«  i  rc*n  which 
fact!  arid  ftfurc*  were  lerurrd: 
Chamber  of  Cornm-Tre.  Bank... 
Board  of  Education 


MetroTK-Ui  ( Evening) 
Herald   I  Morn  in*) 
Herald  (Sunday) 


KEY  WEST,  FLA. 


run  Cent 
O.a  in  tier  ol 
Cham,  of  Cob 

Sab   22.000 


Ciir 


X.liv,  White.    |i>* 

STS?  bo™  :::::::  3 


Industrial  Workers.  6.000 
...16.000 


Bank.— Naiional    I  Keaourees  over.  . 

Srhnnle— PaUie    Grade.,   i  Pup.ll   2.S1S 

"     -High    1  Papal*    112 

'•    -Parochial    1  Papsla   »S0 

Thenttes    3 


Kry  West  i*  in  Monroe  County,  only  ninety 
Havana  anil  nearer  by  several  hundred  em 
Panama  Canal  than  any  otner  V.  S.  port  ny 


Principal  Industrial 

Cigar  making,  factories, 
gathering  and  naval  base. 


•  a  lew  farmer,  on  i 


Key  Weal  i. 
Purl  of  eatry  witb 


terminal  ol  Florida 


■Tholc-solc  Hrjuaea 

Groceries   6 

bleat*    I 

Fruits   J 


R&idential  Feature* 

Mostly    ooe    and  two-family 


RmtaU  Smttion 

Duval.  Division,  Fleming  and 


o    (Passenger..  9 

o   (Truck)   2 

o.  (Tire.  I  Agcys  1 5 
Auto  (Part*)  Agcya  5 

4 


Baker*    5      Druggiata   9 

Cigar  Store.  4     Pry  Gwd.   20 

Cloak,  and  Suit...  6     Department  Stores.  5 


rtVlaii  Outlet*  far  Nationally  Adrertlted  Products 

Clothier*  11     Electrical                   4  Hat.  and  Caps  ...11 

Confectioners  16    Fruits    6    Jewelry    5 

Delicatessen                3     Furniture                 4  Ladies  Tailors. . . . . — 

Dres.  Maker.  19    Furrier.                    4  Meat  Markets  ....  1 

7  Men'.  Furnishings.  ? 

iS  Merchant  TaiW.  » 

*    Milliner.   * 


Opticians  Z 

Photographers   ....  1 

Pianos    2 

Restaurants   14 

Shoe  Dealer.   IS 

9 
4 


One  male  rad 

I'-l'i'lT 

Fleniag  .treets 


Trading  Aram 

City  on  iiland  and 


Citiaen  (Eve.)  (1) 
======= 


TALLAHASSEE,  FLA. 

Population 


10.")  fen.o*   

A.  B.  C.  City   

A  B.  C ,  Ciir  an.l  Sub  . . 
Chamber  o!  ('.ininterir.  City. 
Ch  of  Com.,  City  am]  Suh.. 
Native    White.   igrt 

 *0% 

am   2% 

Students    800 

Bai  k> 
S.  h.  .  . 


5.6J7 


Cily  Ctautd  at 

Commefc.il  and 

I  Educational 

7.  S0O 
10,000  I 

Inilu.trial  Worker*   . .  250 

Engtish   Reading   95^e 

Home  Oarner*   511% 

Winter  Resident.  ....  100 


Savings   

Puhlac  Grade. 


Re»  oirres. 
Pupil.   .  . . 


»S,436.«47.9« 
  1.4J0 


Loretlion 

Tatlaliuaee  i.  163  mile,  act  of  Jacksonville  and  210 
tailea  rut  of  Penaacotj.  on  the  Seaboard  Air  Line  Rail- 
taad  aad  the  Georgia.  Flurida  and  Alabama 

Principal  Induttrlat 

Lumber,   ice   plant   and   bottling  work., 
dallying,  oil*,  cattle  breeding  and  rail 
tohai-co  tailing. 

Special  Information 

TalLahai.ee  i.  the  capital  city  of  Florida  and  county 
.cat  ol  Leon  County;  center  ol  the  cattle  raiting  indaatry 


agricultural, 
d  naval  stores. 


and  Fa 

Tallahassee  n  essentially  an  agricaharat  eealet.  the 
entire  di.tract  .urroundinx  i.  under  cultivation. 

Retail  Section 

Groceries    5         asWjMl    about    one  hsU  mUe 

j      on    Monroe   .treet.  one-quarter 
mile  on  Adam's  attest,  I 


J      One  family  1 


Auto.    (Paavengrr)  10 

Autu  (Truck)   10 

Auto.(Tlrea)  Agey.  10 
Auto  (Parts)  Agcya  10 

llakei.   1 

1 
3 
6 


Retail  OutleU  for  Nationally  Adrartited  Productt 


Cigar  Storei 
Cloak*  and  S. 


Confectioner. 
Delicnte.ien    ,  , 
Dee.*  Maker. 

r>raggi*t>  

Pry  Good. 


.  i    Florist.   —  Hat.  and  Cap. 

. —  Fruits   ...........  9  Jewelry  

.10    Furniture    J  l-ailiri'  Tailor. 

.  4    Furriera  , —  Meat  Market. 

I     Garage.   10  Men's  Fti-niihings, 

1  Geocer*   20  Merchant  TaiL.rs 

2  Hardware   I 


Optician.  ,  , . . 
PhotogTapaer. 

Piano*   

Restaurant. 
Shoe  Dealer. 

s:.;a,r 


Tl 
wilhui 


Trotting'  /Irani 

allakaiace'.  trading  ate.  cover,  that  teryltoey  lying 
in.  a  radius  ol  filteen  to  eighteen  nsiles 
IVtasMJMiaasrg 
Democrat  (Evening) 


PENSACOLA,  FLA. 

Potats/trtiofl 

IV20  Cenia*    11.035  1 

A.  B.  C.  City   

A.  B    C,  City  and  Sub.    I 

Chamber  of  Cosamerce.  City.  35,000 
Ch.  of  Con.,  City  attd  Sub  . .  40.000  , 

Native  While* 

NogCr*.   17% 

Foreign   Born    3% 

Student*   .  .   

Bank. — Savings  ........  1 

Schoola-Publn  Grade.. 11 
1;    .cats  2.000 


Cily  Ctattmd  at 

Crimmrrcial  and 
F.aporf  Center 


.60%  Industrial 


nrker«..1^500 

LOOO 


rinlrf  Resident. 
Reaource....  JA.760,229.24 

Papil.   7J00 

Chutches   II 


location 

Third  large.!  city  in  the  State,  on  the  west  ahote 
Prr.iacola  Bay  and  tbe  Gulf  ol  Metro:  served  hy  t 
l.oai,iille  k  Na.hv.ll,  Ra.lr,u«l. 

Principal  Industrie* 

Shipbuilding,  naval  itore..  lumber  and  tilheTie.. 


I'e'.tacola  has  o 
Ike  V.  S.  and  Fo 
oei  tbe  Gulf.  The 


Sau^wrban  antf  Form 

Milmn.  Cren  View,  l>e 


Chipley.  Mari- 


1  of  the  largest  naval  air  slation.  in 
Barrancas,  the  largest  artillery  poat 
naoty  aeat  of 


tf'holmtat*  Uoutet 

Groceries    ........  7 


Re«oil  SrctioB 

Eatend.  about 
of  a  mile  along  Palafus 

Rei.io'trntioi  f>irf«i 

Practically  all   one  Ian 


Retail  Outlett  for  Nationally  Advertised  Productt 


Auto  (Passenger). .11 

Auto  (Track)  12 

Auto.(Tires)  Agcya  2ri 
Anto  fl'aru)  Agcy.  24 

Baker,   » 

Ctgar  Storea   17 

Cloaka  and  Suits. ,  6 

Clcahirtt   11 


ConlrctMiner* 
Pelicaleawn   . . 
Pres.  M:ikeT« 

Druggist. 

Dry  Good.   . . 


Department  Sloie*. 
FJretrual   


....19 

...  I 
,.,.11 
....11 
...II 
1 
I 


Flori.l.  . , 
Fruits  .... 
Furniture 
Furrier. 
Garage.  . 
Cr. 


.  2 
.15 
.  6 


...17 


Hat*  and  Capa  1 

Jewelry   .  5 

Ladle.'  Tailor.  ...  4 
Meat  Matketa  ....21 

Men'l  Korniihir.gt.14 
Merrhant  Tailor..  ..  < 

 10 


Trading  Area 


Daily  New.  (Evening) 

Journal  (Sunday) 


V:.utr..l  (Morning) 


Noyg. — Sourcea 
ctjrrd:  J.  V.  Prks 

nr  t'omrr-ctre.  Rn 
other  sourm 


Secretary  ol  tbe  Petiaac.  la 
■  i,    BoarJ   of    Education.  St€ 


Digitized  by  Google 
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GAINESVILLE,  FLA. 


EDITOR  &  PUBLISHER 

SPACE-BUYERS*  CHART 


I9_f0  Crnau*   6,160 

Cham,  of  Cc.tnmrrcr.  City....  8,000 
City  and  Sub.. 15,000 


rf 


City  Cltmmd  at 

Ej.u.-:itir>nal,  Ag- 
ricultural an-!  Crn 
graphical  Center. 


Native   W  kites  60% 

Wtmm  40% 


KriRlliii    i  riding 
lloiur  nwnrn, 
Winter  tourists 


mile*  Mtuthwe*!  of  J ac k ton vU lectin 


f  .atnr.Ti.lr  I*  nulily  im:r.  »-.utH«*-»I    ■!  JacK5 


Spatial  Information 

One  ol  the  ntiest  tuorisl  camn  site,  in  111*  SUU — an 

l  ■ 


Ideal  winter  res,>rt. 
Ilurac  ol  the  State 
city  property  w  over 


I  .  only  seat  of  Alachua  County. 
I'ni.ei.Hy      The   a..ri.cd    value  ..I 

t«.lM0.0IHUm. 


GAINESVILLE.  FLA. 
CLEARWATER.  FLA. 
PALATKA,  FLA. 
ST.  PETERSBURG,  FLA. 

Suburban  and  Farm  Residents 


Archer,  Xewbrrt, 
>ge    Ilraglit*.  Mrlr 

1 


Waldo.  H4w- 


Fruits   

 21 

Candies   

  1 

Retail  See.tian 


ASou;  one  half  mile  lass  and 
or.r  hall1  ante  wide,  paved  streets 
and  udewatka  and  lined  on  either 
tide  with  two-  to  fcve  atory  huild 

Residential  Features 

Single  family  home*,  many 
built  along  old  colonial  style, 
others  of  one  and  twonory  and 
bur  gala  w  type,  all  are  ■  a  sub- 
stantial appearance. 


for  HationtUr   idtertised  riWurr, 


-I's. 

Aut<>   fTruckl  9  Dte.s  Makrra. 

Aatti.  (Tires)  Agya  11  Druggist*   

Aula.  <  Parts  >  Agya  U  Dry  Gooda  

Baker*   J  Dcotfituc&t  Stott-i. 

Cigai  Slorrs    i  KleLtrical   

Cloak*  and  Suit*..  6  Flotilla   

Cloihier*    J  Fruit.  

 11  Furniture   


Furrier* 

(»-iragr»  ♦ 

Grocers   J  J  Optici 

Hardware   ,.2 

Haii  and  Cap* ....  2 

Jewelry    2 

t^tdie*'  Tailors....  6 
Meaf   Market*  10 


Men'*  Famishing*    )  Stationers 


Merchant   Tait-ra  .  & 

Mi-lme  r»   ? 

2 

Ptv.tofnpher*  ....  2 

Pianos   J 

Restaurants   19 

Shoe  Dealers  4 

Sporting   Goods...  1 


Trading  Are* 

GalarsviKr  trading  area  co.eis  a  large  and  prrdwdtve 
agitcoltuial  and  aU>tk  iat*ni|i  trlilcr,  ra.tri.ding  on  thr 
north  to  Starke,  including  Lakr  Butler  an.!  Alai  I  .  .  on 
thr  south  to  the  coanly  tine  including  Archer,  on  the  west 
Waliner.  BBda    Tblwi^Willaai  and  Norwilts 


r  Evening!  Daily  News;  fMornibgl  Sun 


WO II  BusMiral  from 
which  figurrs  »rrr  **- 
rurrd :  J  n  t  r  p  h  E 
Waugh,  SerrrtaTY  of 
I  lie  I  r-iir  r«vilU  (Ihain- 
lirr  of  C  n  in  tn  e  t  c  e, 
hank  Hitrttirfili. 
Miter.,  Board  of  Edu- 
cation, dirrctoric*  and 


CLEARWATER,  FLA. 


l?.'U  Census  . . . . 

Cham  of  Commerce.  Ci<y.. 
C.  ol  Com.  Ci1y  and  Sub-. 

N.ti»«   White  «•* 

Negroes   25% 

Foreign  born,  less  than.  75 
Industrial   workers...  500 

nks— State    2 

Trw.t_Cotnp.ni*.  ......  I 

2 

 « 


2.427 

j.soe 


liome  owners  

Wtmef    residents.  . 


..95% 
.  SO* 
.2.500 


RrsKjrcn    .  .  .  *J.J2J.S77  0(1 

Resource.   I*l,01»<r 

PuiiiU   *H> 

Seats  1,100 


Location 

On  tbe  west  coast  o(  Florida,  on  the  Atlantic  Coast 
«i  and  Tampa  and  Gall  Coast  Railroads. 


Citrui  trults. 
daifyiug. 


Suburban  and  Fun 

Be'Jatr,  Largo.  Diinedm,  Safety  Harbor 


ist  lx.lels 
resort 


r,  is  located  here.  Winter 


Ketail  Outirtt  for  nationally  AdvartUrd  Product! 


Auto,   i  Passenger)  .  4 

Auto.    (Truek)....  2 
(tin 


Confectioners 
IVUrstestsen  . 

Auto   (tires)  Agya  4    Dress   Maker.   S  FnroHur*  .. 

Auto.  (Part.)  Agya  4    Drumi.t.    5  Furrier.   . . . 

Halter.     2    Dry  Goods    5  foraarr.   

Cigar  Stores   4    Department  Stores.  2  Grocer.  .... 


10 


Cloait   ini  Suit.. 

□a 


J 

5 

....  s 

r-  a-rni.-t  rr.  . 

£lrrtrical 


Florist. 

Fruit* 

FurnHar. 


Grocer. 
Hardware 


.  I 

.10 
.  1 

ill 
.27 
.  5 


Hi 

Jewel 
Ladie 


7  < 


Meat  Market! 
Men'.  Farms:  . 
Merchant  T.Uora. 
Milliners   


Onticii 
Ph  >ti  | 
Pianos 
RrsUurant.  .  .  . 
Show  Dealers  . 
Snorting  Goods. 


PALATKA,  FI.\. 


in* 


J.I47 


City  Clattad  tu 

Agriraltural  and 
Industrial. 


Xlllve  White... 


Industrial  workers 
Englisk  reading,  , 
Home  owncTt 
Winter 


.1,100 
.  .70% 
.40% 
.  .  100 


72 
the 
Coast 


Principal  Industrie* 


Banks— barings  ....  

S.I        .      1'ttbl't  .. 

Theatres   

Motion  Picture,  theatres 


.*2,7«5^24.9S 
.450 


Resnur 
Pujols 

ChoTche.,  foar  wh.tr  and 
four  colored  o4  all  iUsiusb 
inations. 


Car  shops  ol  Florida  Southern  R  R. 

Wooden  backets,  candy,  cigars,  cypress  tuba,  vats  and 
tanks,  lumber,  moss  fibre,  veneers,  sfainilea,  noTcltica, 
sugar  cane  and  rrfiniag,  cross  ties,  targe  saw  mill*. 


fertile  .oil  hi  Florida. 


Groceries   7 

Meats  — 

Frails   — 

Hardware    1 

  1 


Retail  Section 

About  half  mile  along 
strret,  iruarter  mile  on  2d 

al«o  cm  those  Intersecting  i 


Residential  Features 

Mostly  all  one  and  two-story 


Auto.  (Passenger).  •  Confeclinnrrs  . 

Auto.  (Truck.),..,  .  Delicatessen 

Auto  (Tires)  Afy.  6  Drrss  Makers. 

Auto.  (Part.)  Agys  6  Drusnrists    ■  . . . 

11  BJ   »  PryGood.  ... 

_     Stores    7  Department 

:io.il<,  sod  Suit...  4  Electrical 


for 

Fin 


.12  Furniture 
.  i  Furriers 
*  " 
: 

J 


 ,5 

........ .23 


4jr..rri...,f  Praductt 

...  —    Hats  and  Caps. . . 

...4  jewelry   

...  1    Indies'  Tailors. . . 
-     Meat  Mark 


Opticians 

I  'I,    ■     ;r.>  -.rr. 

Pianos 
RrHaunint, 


?g"co™ds: 


...  4 
...  2 
...  2 
...  4 
...  ) 


Trading  Aram 

Palatka's  trading  area  extefids  StS  the  south  tn  Bun- 
nrll  on  the  west  to  Green  Cove  Sprltig.  on  the  eaM  to 
Hastings,  on  the  north  to  the  county  line. 


(Evening!  Daily  New.. 
NOTt    Sourer,  from  which  facts  and 
sriurrd:     Retail  Mi 


Bd.  ot 


ST.  PETERSBURG,  FLA. 

Population 

I •>.•'.'  Census  .  .    14,417 

Chamber  of  ComroerM,  Csty.  20,000 
Cham,  of  Commerce  City  arvd 


City  I 
Tourist  Center. 


.♦1* 


21.000 

Fjigltah  reading 


P,»i-A._ Saving.    J 

School.— PuMIc    4 

"    —High    1 

Theatre.   5 


. .  .*$% 
V2S>0o5 


On  the  Atlantic  Coast  Line  and  Seabi.atd  Air  Line. 

Principal  Industries 

Cigars,  citrus  fruits,  toys.  I 


Ijrg,,.  Pamt  A  Grilty, 

Wholesale  Houses 

Gr-c<rlea    1 

.........  * 


Retail  Section 

About   one,  bal.    mile   in  the 
of  the  city,  also  on  somr 


H,  *\Ar  nttnl  Featu 

AB  individoal  ong  a 
■tory  ho-ases- 


Anto  <  Passenger).  ■  7 

Auto.  <Trwck).....  7 
Au'  >.  .  irrsl  Ag  6 
Auto,  r  Fart  si  Ag--I4 

Bakers  ...   10 

Cif/ar  Strrei   II 


Retail  Outlets  far  Hiationallr  Adxerti%%ed  Pro-duet* 

.  S    Hats  and  Cap*  ■ . 

.  1    .Jewelry   ,  , 

.10  Ladies  Tailors  . 
.10    Meat  Markets  ... 


Clothier*    ? 

Conlretloncrt 
Deliutlcaset. 
Dr  risen  aker* 
Druggist. 


i: 
IS 

. .  1" 

2 


Electrical 

)~n!  »!« 

1  ruitt    .  . 
Furniture 
Garages  . . 
Grocers  . . 
Hardware 


 II  Men's 

 S4  Merchant 

  5  ■ 


4  Opik.an4   2 

5  Photographers  ••••  4 

1  Piano*    2 

2  Kratauranta   32 

thaat  Dealer*  7 

Sporting  Oooda  ...  4 


Practically  only  in 
rounded  hy  water 

yeuspapers  —Time.  (M), 
NOTE  -S,.«r ccs  Irotn 
Chamber  ol 


the  c«y,  as  St   Petersburg  is  aur 


it  (E). 
and  hcurcs  wcrr  me 
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I  Failed  to  Do  at  Paris " 

IOBERT  LANSING 

e  released  by  the  Consolidated  Press  Asso- 
on  April  15,  1921,  in  daily  installments 
xclusive  rights  to  one  newspaper  in  a  city 

* 

>ple  have  waited  for  the  authentic  and  intimate  story 
inside  the  American  Peace  Commission  at  Paris  and 
he  story  for  the  first  time,  reproducing  notes  from  his 
made  in  the  fifty  meetings  of  the  Council  of  Ten  which 
rising  book  throws  a  new  light  on  the  making  of  the 
important  contribution  to  world  history. 


A  month  and  a  half  after  the  armistice  Mr.  Lansing 

wrote  in  his  diary: 

"It  is  evident  that  the  President  is  determined  to  incorporate  in  the  Peace 
Treaty  an  elaborate  scheme  for  the  league  of  nations  which  will  excite  all  sorts 
of  opposition  at  home  and  abroad  and  invite  much  discussion.  The  articles 
relating  to  the  league  ought  to  be  few  and  brief.  They  will  not  be.  They  will 
be  many  and  long.  If  we  wait  till  they  are  accepted,  it  will  be  four  or  five 
months  before  peace  is  signed,  and  1  fear  to  say  how  much  longer  it  will  take  to 
have  it  ratified.  It  is  perhaps  foolish  to  prophecy,  but  I  will  take  the  chance. 
Two  months  from  now  we  will  still  be  haggling  over  the  league  of  nations 
and  an  exasperated  world  will  be  cursing  us  for  not  having  made  peace.  I 
hope  that  I  am  a  false  prophet,  but  1  fear  my  prophecy  will  come  true.  We 
are  riding  a  hobby,  and  riding  to  a  fall." 


McCLEAN 

aaager 

ss  Association 

nk  Building 

n,  D.  C. 


22 


Editor   &   Publisher   for   March   26,  1921 


MARION'S  "BACK  PORCH" 
ASSOCIATION 

(Continued  from  Pagt  11) 


mate  stories  of  Oic  President's 
in  the  League  of  Nations. 

Senator  Hitchcock  may  come 
to  challenge  the  President  to  eighteen 
hole*  of  golf,  but  the  rumor  factory 
villi  turn  out  a  highly  polished  story  on 
Mr.  Harding's  efforts  to  win  Democratic 
support  for  the  Colombian  treaty. 

£HANGES  continue  In  the  Press 
Cillery  lists. 
M;irk  Thistlethwaitr.  who  was  secre- 
tary to  the  Vice  President  when  Thomas 
R.  Marshall  held  tii.it  position,  lias  re- 
turned to  newspaper  work  hut  not  to 
Indiana.  He  is  remaining  on  in  Wash- 
ington as  assistant  to  James  P.  Hortia- 
day.  correspondent  for  the  Indianapolis 
News.  Mr.  Thisllethwaite  made  many 
friends  while  in  the  Vice  President  * 
office  and  the>  are  wishing  him  welt  in 
his  return  to  newspaper  work  after  an 
absence  of  twelve  years. 

MAURICE  B.  JUDD,  one  of  the 
younger  generation  of  Washington 
correspondents  who  has  advanced  by 
leaps  and  bounds,  gave  up  hi'  place  in 
the  Indianapolis  News  office  in  order  to 
devule  his  entire  time  tn  the  New  York 
Sun.  Jstdd  came  here  from  Indianapo- 
lis in  1915.  Few  men  entering  the 
Washington  game  as  assistants  to  cor- 
respondents of  Middle  Western  papers 
become  heads  of  New  York  bureaus 
with  such  dispatch, 

pRANK  J.  TAYLOR,  a  product  of 
the  Leland  Stanford  School  of  Jour- 
nalism, has  returned  to  Washington  as 
head  of  the  New  York  Globe  bureau. 
Taylor  had  been  doing  special  work  for 
the  Globe  during  the  past  year.  He  was 
assistant  managing  editor,  legislative 
correspondent  at  Albany,  and  a  special 
writer  on  industrial  and  economic  sub- 
jects in  New  York  and  Washington. 
Hefore  going  to  New  York  a  year  ago. 
Tavlor  was  with  the  United  News  in  the 
national  capital.  Prior  to  that  he  was 
with  the  European  organiration  of  the 
United  Press,  doing  the  British  front 
until  the  armistice  following  which  he 
went  into  Germany  and  Russia. 

ISAAC  GREGG,  an  old  World  man 
with  a  record  of  service  in  Washing- 
ton for  many  other  papers,  is  doing  the 
White  House  for  the  New  York  Sun. 
Gregg  ventured  into  publicity  work  dur- 
ing the  war.  He  was  with  the  Railroad 
Administration  for  a  time,  then  enlisted 
in  the  praiseworthy,  but  none  the  less 
ill-fated  cause  of  booming  Governor 
Edwards  of  New  Jersey  for  the  Presi- 
dency. 


'T'HE  biennial  election  of  members  of 

the  Standing  Committee  on  Corres- 
poudents  is  to  lie  held  a  few  days  prior 
to  the  convening  of  the  special  session 
of  the  Sixty-seventh  Congress.  There 
is  a  vacancy  to  be  filled  because  of  the 
departure  of  Stanley  M.  Reynolds  to 
become  one  of  the  editors  of  the  Bal- 
timore Evening  Sun.  So  far  there  arc 
no  candidates  for  the  place.  It  is  reason- 
ably certain  that  Gus  J.  Karger,  of  the 
Cincinnati  Times-Star;  Arthur  S.  Hcn- 
ning.  of  the  Chicago  Tribune;  Charles 
S.  Albert,  of  the  New  York  World,  and 
Harry  C.  Stevens,  of  the  Minneapolis 
Journal,  will  be  re-elected  without  oppo- 
sition, and  that  Karger  and  Stevens  will 
continue  as  chairman  and  secretary  re- 
spectively. 

WALKER  S.  BUF.U  chief  of  the 
Plain  Dealer  Bureau,  went  to 
Cleveland  last  week  for  a  conference 
with  his  editors,  leaving  the  popular  and 
industrious  Jim  Wright  to  keep  the  wire 
busy  during  these  lean  days  between 
sessions  of  Congress. 

TC^ITH  more  than  100  new  members 
of  the  House  of  Representatives  to 
take  their  seats  on  April  11.  no  one 
around  the  pros  gallery  is  envying 
Louis  Ludlow,  who  bears  the  reputation 
of  "having  all  the  papers  no  one  else 
has."  That  may  net  sound  like  many 
but  it  is,  and  Ludlow's  "string"  reaches 
from  the  cold  wastes  of  the  far  North- 
west to  the  sun-swept  sands  of  Florida. 
It  will  1>c  his  job  to  get  acquainted  with 
more  new  members  than  any  man  in 
Washington  with  the  possible  exception 
of  the  official  who  distributes  congres- 
sional pay  checks.  Ludlow  has  so  many 
paper]  he  polls  the  House  ever)  day  cov- 
ering his  delegations. 


bus,  has  returned  to  newspaper  work 
with  the  national  capital  as  his  field. 
He  is  representing  the  Cox  papers  in 
Dayton  and  Springfield. 

•yiCTOR  ROSEWATER,  former 
publisher  of  the  Omaha  Bee.  is  an 
active  candidate  for  ajipointment  as 
First  Assistant  Postmaster  General.  He 
has  tiecn  indorsed  by  numerous  Repub- 
lican leaders  of  prominence.  '  Mr. 
Koicwater  has  spent  much  time  in 
Washington  within  the  past  year  be- 
cause of  his  activities  in  newsprint 
matteri.   


Make*  Fata*  Nm  lllagal 

St.  Pai-u— State  Senator  F.  D.  Vibcrt 
has  introduced  a  bill  in  the  Minnesota 
senate  making  it  a  misdemeanor  to 
knowingly  and  wilfully  give  a  newspa- 
per man  an  untrue  statemei 
any  person  or  corporation,  with 
to  have  the  statement  published. 
Vibcrt  is  publisher  of  the  Cloquet  Pine 
Knot. 


|TDGAK  C  SNYDER. 

pondent  of  the  Omaha  Bee  and  an 
active  Republican  partisan  for  many 
years,  is  being  touted  for  the  post  of 
L'nitcd  States  Marshal  for  the  District 
of  Columbia,  which  now  is  held  by 
Maurice  Splain,  who  was  one  of  the 
Pittsburgh  correspondents  until  assum- 
ing public  office. 

WALLACE  R.  FARRINGTON.  pub- 
"  lisher  of  the  Honolulu  Star-Bulle- 
tin, is  being  tipped  for  the  post  of  gov- 
ernor of  Hawaii  in  the  gossip  here- 
abouts. He  is  said  to  have  the  unquali- 
fied support  of  the  business  interests, 
but  certain  political  elements  are  oppos- 
ing him.  His  son,  Joseph  R.  Farring- 
ton.  covers  the  House  for  the  Public 
ledger  Washington  Bureau. 

f  1IARLES  E.  MORRIS,  who  was 
^  secretary  to  Governor  James  M. 
Cox  until  the  Democratic  Presidential 
nominee  left  the  State  House  at  Colum- 


H.rding'.  Pr—  "At  HoW 

Washinctox.  D  C— President  Hard- 
ing has  arranged  with  the  Washington 
correspondents  of  newspapers  to  see 
them  regularly  hereafter  on  Tuesdays 
and  Fridays.  These  arc  the  regular 
meeting  days  of  the  Cabinet,  and  it  was 
agreed  that  on  Tuesdays  the  reception  of 
the  correspondents  should  take  place  at  1 
o'clock,  or  as  soon  after  that  hour  as  the 
session  of  the  Cabinet  would  permit,  and 
on  l-'ridays  at  4  o'clock. 


Urg*  InffclU  for  Diplomatic  Post 

Portland.  Ore. — C.  E.  Ingalls,  editor 
of  the  Corvallis  Gaictte-Times,  has  been 
brought  forward  as  a  candidate  for  a 
position  in  the  diplomatic  service.  Rec- 
ommendations frum  the  Republican  or- 
ganizations of  his  county  have  been  sent 
to  Washington,  asking  that  he  be  ap- 
pointed as  minister  to  China  or  to  Cuba. 
In  presenting  his  claim  it  is  said  that  his 
publication  was  the  original  Harding 
organ  in  Oregon.  Mr.  Ingalls  lias  served 
as  president  of  the  State  Editorial  Asso- 
and  is  very'  active  i 


Philadelphia.  —  Several  tale  speci- 
mens of  Franklin  Almanacs  bearing  the 
imprint  of  Benjamin  Franklin  and  dating 
as  far  back  as  1731,  were  recently  sold 
at  auction  in  this  city,  'l  he  oldest  alma- 
nac in  the  lot  brought  $750. 


Only 

The  John  M.  Uranham  Company  after 
April  I  will  represent  only  daily  news- 
papers, its  farm  paper  list  having  been 
taken  over  by  the  James  M.  Kiddle 


veteran  corres-  ers  of  the  state. 


our  house  has  been  stilled  for  a  time 
and  we  arc  gazing  into  a  distance  of 
Long  Years  and  an  empty  niche  which 
can  lie  filled  by  no  other  writer.  It  is 
no  satisfaction  to  us  while  the  first 
shock  of  grief  is  upon  us  that  Bill  Nye, 
Bob  Burdette,  Cy  Warm.in,  Bill  Lamp- 
ton,  and  George  Fitch  and  the  other 
splendid  fellows  awaiting  us  over  yon- 
der are  glad  for  the  accession  to  their 
ranks.  They  were  lonely  without  Bert 
Leston  Taylor  but  love  is  selfish  and  wc 
arc  going  to  be  lonely  without  die  brill- 
ame  and  humanitv  of  his  daily  column. 
MER 


-Jl'DD  MORTI 
ton  Chronicle. 
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Importers  Finnish  Paper 
27  WILLIAM  STREET  NEW  YORK 


Bureau  of 
Canadian 
Information 

"THE  Canadian  Pacific 
Railway,  through  its 
Bureau  of  Canadian  Infor- 
mation, will  furnish  you  with  the  latest  reliable  in- 
formation on  every  phase  of  industrial  and  agricul- 
tural development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada.  Additional  data  is 
added. 

No 


obligation  attaches  to  this 
are  invited  to 


of  it. 
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Qr&w  ^  dtillt.  Announces 


An  Amazing  Story  of 

Our  Navy  in  the  World  War 

JOSEPHUS*  DANIELS 

Retiring  Secretary  of  the  A  merican  W A  R  Navy 

This  is  a  story  crowded  to  overflowing  with  dramatic  and  spectacular  events,  incidents 
and  episodes  hitherto  unrevealed.  Now  that  the  restraints  of  office  are  removed  Secretary 
Daniels  has  put  on  paper  the  absorbing  inside  story  of  our  First  Line  of  Defense — the 
story  the  country  is  waiting  on  tip  toes  to  hear. 

Get  This  Great  Circulation  Builder  Now — While  You  Can 

It  is  complete  in  a  remarkable  Series  of  THIRTY  Interest- Gripping,  Comment-Creating 
articles  each  1,200  to  1,500  words  in  length.  Remember  that  this  series  is  written  by 
a  NEWSPAPER  EDITOR — in  NEWSPAPER  style— for  NEWSPAPERS — not  a  book. 
Remember  that  it  is  NON-PARTIZAN,  NON-POLITICAL  and  PRO-AMERICAN. 

Remember  that  YOUR  COUNTRY  has  declared  for  a  BIG  NAVY  and  a  SMALL  ARMY. 
Let  your  readers  see  our  Navy  in  the  hour  of  supreme  trial  as  NOW  revealed  for  the 
FIRST  TIME  by  THE  ONE  MAN  WHO  REALLY  KNOWS  ALL  THE  STORY. 

This  great  series  is  sweeping  America  in  a  blaze  of  popularity.  From  an  ADVANCE  TEST  OFFER  orders 
poured  in  from  a  superb  list  of  ably  edited  newspapers,  including  The  Boston  Post,  Baltimore  Sun,  Washington 
Star,  Cleveland  Plain-Dealer,  Atlanta  Journal,  Detroit  News,  Chicago  Journal,  Milwaukee  Sentinel,  Dayton  News, 
Minneapolis  Journal,  etc.,  etc.,  as  well  as  a  splendid  list  of  "up-and-at  'em,"  "go-getters"  in  middle  sized  and 
smaller  cities. 

Act  NOW!  WIRE  tot  the  Alteatloa-Compelllna  SCIIKDVLE  of  Article*.  This  Serif*  will  be 
released  not  earlier  than  April  till  nor  later  than  April  Illh.  With  It  ire  M -ml  you  a  complete  *d«er> 
lifting  campaign  anil  circulation  gelling  auggealiona.  WIRE. 

National  Newspaper  Service 


John  Flint  Dillc\  President 

Xtwtfiafcr  Tnturts 
Disfltu  <~Prvmotlvn 


31 6  W  Madison  Street  J  R  HWte^vi**  rW<u»t 
Chicago 
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MAKING  CLASSIFIED  PAGES  PAY 


k  Pu Willi er  cooduoed  by  C  L.  Pcrkiai,  esocoiiro 
of  Newopoper     I  j  *«   r  I  Adrrrtitiof  Minim.  Yh 
jaat  cUooiSed  prubtRai  to  thu  deportment  for 


PUBLISHERS'  ASSOCIATIONS 
DISCUSS  CLASSIFIED 
'T'HE  increasing  intercut  of  publishers 
in  classified  advertising  is  shown  by 
tbr  number  of  organizations  giving  this 
subject  a  place  on  the  program  of  their 
meetings. 

The  Michigan  Daily  League  in  Grand 
Rapid<  drvotcd  half  a  day  to  a  discus- 
sion of  Want-ad  building.  At  Madison, 
the  Wisconsin  Daily  league  also  dis- 
rupted classified  for  half  a  day — the 
third  meeting  this  year  at  which  Want- 
ads  were  given  a  place  on  the  program. 

Likewise  the  Inland.  Iowa  and  Minne- 
sota associations  for  the  first  time  con- 
sidered classified  at  their  meetings.  L. 
J.  floughner.  classified  advertising  man- 
ager of  the  Chicago  Daily  News  and 
president  of  the  Association  of  News- 
paper Classified  Advertising  Managers, 
addressed  the  meeting  of  the  Inland, 
Michigan,  Iowa  and  Minnesota  publish- 
ers, and  empha  sized  the  special  value  of 
classified  advertising  to  newspapers  on 
account  of  the  service  it  renders  the 
public. 

Every  word  in  a  newspaper  is  sup- 
I-  '  !.  n; (•  i m  r  entertain,  and  tha 
advertisements  are  especially  informing 
because  they  give  news  of  importance 
affecting  everybody's  purse.  The 
Want-ads.  however,  go  further;  in  addi- 
tion to  telling  the  reader  where  he  may 
buy  an  article  cheaper  or  better,  it  pro- 
vides him  with  a  means  of  selling  to  an 
advantage. 


advertising  on  the  smaller  dailies  and 
the  smallncss  of  llic  losses  from  bad 
debts,  outlining  several  plans  that  hail 
been  successfully  used  by  newspapers  in 
various  parts  of  the  country. 

Harry  Gwaltncy,  classified  manager  of 
the  Milwaukee  JournaL  and  C.  L.  Per- 
kins, executive  secretary  of  thr  Asso- 
ciation of  Newspaper  Classified  Adver- 
tising Managers,  spoke  to  the  Wiscon- 
sin publishers. 


"The  writer,  in  comparing  a  recent 
Sunday's  classified  pages  of  several  of 
the  largest  metropolitan  Sunday  news- 
papers, noticed  that  these  particular 
newspapers  carried  an  average  of  three 
columns  of  'Agents  and  Salesmen'  ads 
as  compared  with  less  titan  one  column 
each  four  Sundays  ago.  The  writer  also 
noticed  a  considerable  number  of  new 
advertisers  in  addition  to  some  old  ones 
who  have  done  little  or  no  newspaper 
clarified  advertising  in  the  past  five 
years," 


Record.  Mr.  Lee  has  been  connected 
with  advertising  departments  of  the  At- 
lanta Journal,  the  Atlanta  Constitution, 
the  Lexington  Herald  and  the  Chatta- 
nooga News. 

The  Brooklyn  Daily  Eagle  has  com- 
a  booklet  of  "Real  Estate  Copy 
Hrlpt,"  which  ever)'  classified  worker 
ought  to  read. 


On  the  bus 
spoke  of  the  c 


Mr.  Boughner 


AGENTS'  ADVERTISING  TO  GROW 

-•[  JLIRING  the  past  few  months 
newspapers  throughout  the  coun- 
try have  experienced  a  big  decrease  in 
•Help  Wanted'  ads  and  a  gradual  in- 
rrcase  in  'Agents  and  Salesmen'  ads, 
due  mostly  to  the  fact  that  mail-order 
advertisers  are  increasing  newspaper 
classified  appropriations  because  present 
conditions  of  unemployment  make  this 
form  of  advertising  very  profitable," 
writes  E.  A.  Arkenberg  of  the  Arken- 
berg  Agency  of  Chicago  and  New  York. 

"Aggressive  manufacturers,  jobbers, 
importers,  and  other  business  houses, 
realizing  that  the  industrial  situation  has 
changed  from  a  sellers'  In  a  buyers' 
market,  havek"  continues  Mr.  Arken- 
berg, "anticipated  the  new  and  varied 
problems  of  1921  and  are  making  good 
use  of  the  "Salesmen  Wanted'  column! 
of  the  newspapers  right  now.  and  will 
continue  to  do  so  throughout  the  year. 
Competition  will  be  keen,  and  it  will 
take  more  and  better  salesmen  to  secure 
anywhere  near  the  amount  of  business 


^|  PRESTON  COODFELLOW, 
*  classified  advertising  manager  of 
the  Brooklyn  Daily  Eagle,  reports  that 
his  department  has  adopted  an  adjust- 
able rate  table,  which  advertisers,  coun- 
ter ad  salesmen,  telephone  ad  takers  and 
city  solicitors  are  finding  to  be  of  much 
assistance.  It  is  a  revolving  disc  device. 
Invented  by  A.  Ross  Baxter  of  the  Eagle 
advertising  department.  The  total  cost 
of  advertisements  ranging  from  three  to 
twenty-six  lines  in  sire  and  from  one 
tc.  seven  insertions  is  furnished  instantly 
Ly  simply  revolving  the  disc  until  the 
amount  of  lineage  desired  appears  at  the 
opening  the  the  top  of  the  card.  The 
total  cost  immediately  shows  in  another 
opening  at  the  bottom. 

Cedar  Rapids,  la. — Do  Want  Ads  Pay? 
According  tu  Mayor  J.  F.  Rail  and  the 
Cedar  Rapids  city  commissioners,  the 
answer  is:    "They  Do!" 

A  short  time  ago,  a  four-line  advertise- 
ment was  placed  in  a  local  afternoon 
paper,  the  Evening  Gazette,  to  the  ef- 
fect that  the  city  wished  to  hire  an  ex- 
pert builder  inspector.  Twenty-five  an- 
swers, many  of  which  came  from  out-of- 
town,  were  received. 

Theodore  A.  Lee.  formerly  classified 
advertising  manager  of  the  Augusta 
Chronicle,  has  become  classified  adver- 
tising manager  of  the  Columbia  (S.  C. ) 


KELLY  TAKES  WESTERN  FIELD 

Chicago—  Joseph  R.  Kelly,  for  several 
years  a  member  of  the  Chicago  Daily- 
News  advertising  start,  has  been  ap- 
pointed in  charge  of  foreign  advertising 
for  the  Daily  News  in  the  Western  field, 
co  operating  with  John  B.  Woodward, 
who  will  hereafter  make  his  home  in 
New  York.  Mr.  Woodward  will  con- 
tinue as  advertising  manager  of  the 
News  and  will  spend  several  days  each 
month  at  the  News  office  in  Chicago, 
besides  representing  in  the  Eastern  field. 


The  Standard  Size 

For  newspaper*  has  become 

8,Cols.  12  Ems;  6  Pt.  Rides 
68  &34-in.  Newsprint  Rolls 


Compare  with  your  present  size  and 
figure  the  saving 

Made  possible  by  the  Wood  Dry  Mat 
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THE  BETTER  MACHINE 
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CO-OPERATION 


From  the  very  beginning  the  policy 
of  the  Intertype  Corporation  was  to 
co-operate  with  Printers  and  Publishers 
in  their  mechanical  typographical  needs. 

Simplified  construction  throughout  is 
the  Intertype  ideal. 

This  means  greater  production. 

This  simplicity  has  been  carried  for- 
ward  in  the  development  of  the  Model 


D-s.m.  Intertype  for  Text,  Headletler 
and  Display  Composition. 

The  first,  real,  one  man  Display  com- 
posing machine  ever  offered  the  trade, 
setting  from  5-pt.  to  a  wide  Display 
36-pt.  under  the  control  of  one  oper- 
ator, thus  establishing  complete  non- 
distribution  and  reducing  composition 
costs  to  a  minimum. 

WRITE  FOR  LITERATURE 


INTERTYPE  CORPORATION 

General  Offices:  50  COURT  STREET,  BROOKLYN,  N.  Y.,  U.  S.  A. 

VfMHlf  Wetter*  Bronck  Sootier*  Branch  Pi:. Ik  Coo.lt  Kronen 

-.  160  Modioo*  Ave..  Memphis.  ~ 
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THE  NEWS  AND  OBSERVER 


H  AH'  I  OH  .  n.  c. 


noo/th  c.aolin*  a  roafMOer  oiwinnii  in 

CHARACTIA  AM0  CIMCULATlO*, 


Nowabon  Sntae  Corporation 
■'■■:■<  lost  «nd  St  . 

Rs»  York  CUjr. 


Ganlls 


June  28.  1020. 


Thli  ■nikagr  la  proud  at  hU  naacaaalcal  aaaktaat — la*  Now. am 


Replying  to  your  valued  favor  of  the  22nd,  Inst. 

I  beg  to  stat*  thel  as  are  using  your 
Rowaboxea  at  this  tiara  with  very  setleractory  .results. 
These  boxes  enable  as  to  kNp  our  pipers  on  sale  after 
the  news  boys  have  gone  to  school.    This  to  us  la  a 
vera  important  feature,  as  on  aooount  of  the  Child  Labor 
and  tduoallonal  law,  all  of  our  News  Boys  are  off  the 
streets  by  nine  o'clock  In  the  morning  eioept  Saturday 
and  Sunday.    Tbeae  box sa  as  stated  above  enable  ue  to  have 
our  papers  on  tbe  atreat*  as  la' a  aa  desired. 

fa  have  found  that  these  boxes  stimulate 
the  news  boya  to  grantor  sfforts,  and  ibej  are  sailing 
aore  papere  on  the  streets  every  day  than  they  did 
before  wa  placed  the  boxes  on  the  streets.    The  only 
objection  that  T  have  to  the  boaea,  and  tbls  la  one 
perphaps  that  your  Sales  Depertaent  amy  be  able  to 
remedy  for  us,  la  that  the  prloe  of  our  paper  dally 
Is  .$f  and  Sunday  ?#  and  the  aBchlnlaa  la  sat  S#  and 
*e  are  therefore  unable  to  sell  oer  Sunday  edition 
In  theae  boxes. 

awaiting  your  further  velued  favors,  I  aa. 


Tours  very  truly, 


<( 


These  Boxes  enable  us 


Circulation  Uenager. 


to  keep  our  Papers  on  sale 

after  the  boys  have  gone  to  school' 9 

J^EWSBOYS  merely  skim  the  cream.  They  cover  only  the  best  comers  and  for  a  limited 
lime  daily,  even  during  vacations.  Scores  of  newspapers  have  found  that  they  could 
profitably  increase  their  circulation  by  covering  every  location  where  10  or  more  papers 
can  be  sold  during  the  24-hour  period.  In  fact,  weekly  papers  are  now  using  Newsboxes 
with  marked  success. 

One  publisher  make*  each  of  hi*  more  reliable  newsboys  custodian  ol  one  or  more  Newsboxes. 
This  enables  the  boy  to  multiply  hinu-elf.  keeping  several  locations  completely  covered.  Every 
newsboy  j,  interested  in  mechanical  devices,  and  is  proud  to  be  the  responsible  custodian  of  a  News- 
box.    He  is  delighted  to  find  his  profits  greatly  enhanced. 

The  publisher  of  course  benefit*  from  the  increased  circulation  and  also  from  the  sign  value 
of  the  .Newsboxes.  Indeed,  many  shrewd  publishers  consider  the  advertising  value  of  the  Newsboy, 
one  of  its  most  valuable  features. 

We  have  made  a  detailed  study  of  mechanical  circulation.  Tell  us  your  problem  and  we  will 
outline  a  practical  plan  for  Ncwsbox  Service  adapted  to  your  local  conditions. 

Try  the  Newsbox  30  Days  at  Our  Risk 


The  News  and  Observer's  Neusboxes 
now  vend  their  7c.  edition  as  well  as  the 
5c.  edition.  Newsboxes  as  now  perfected, 
will  sell  papers  at  lc,  2c.,  3c.,  5c,  6c., 
7c.  and  10c. 


To  make  ii  pnaatblc  (or  any  circulation  manager  In 
know  i  hi-  Newsbox  anrl  to  pal  it  to  s  practical  test  in 
his  •■  km  field,  we  make  this  introductory  30  Dav  Trial 
Oder: 

The  price  of  the  Newsbox  is  S40  per  unit,  complete 
(no  lettering).  Orange.  N.  J.  Send  us  your  check  to 
cover  five  machines.   We  wilt  ahip  at  once.   If  at  lite  end 


of  10  <luv»  from  the  receipt  of  the  Newsboxes  you  are  not 
thoroughly  Mtiafied.  write  us  lor  snipping  instructions 
and  we  will  refund  your,  money. 

You  msy  purrhaae  one  Newsbox  or  a  hundred,  but  the 
30-Day  Trial  Offer  applies  only  to  your  firat  order  for  a 
battery  of  five  machines.  If  interested,  write  for  our 
partial  payment  plan. 


Newsbox  Sales  Corp.,  Candler  Bldg.,  New  York  City 
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ED  I 


UNETHICAL  ADVERTISING 

|  the  profession  of  I  aw  paid  advertising  is  looked 
down  upon  as  unethical.  It  is  a  notable  fact, 
however,  that  many  members  of  the  profession  are 
not  averse  to  advertising  and  in  fact  seek  it  when  it 
is  free.  There  are  instances  in  which  acts  of  indi- 
viduals warrant  what  might  He  termed  free  adver- 
ting, and  there  is  an  old  practice  of  advertising  still 
carried  on  down  at  Washington  that  does  not  have 
this  redeeming  quality.  It  consists  of  advertising 
the  individual  at  no  cost  to  himself  but  at  the  expense 
of  the  government  and  every  tax-payer  helps  foot  the 


The  citizens  of  New  York  recently  witnessed  a 
flagrant  case  of  this  kind  When  Army  appropria- 
tions were  under  consideration  at  Washington  in  the 
last  session,  Representative  Charles  Pope  Caldwell, 
with  a  full  appreciation  of  the  seriousness  of  the 
occasion  and  trie  fact  he  had  a  full  house,  made  a 
speech.   He  said  in  part: 

"I  am  leaving  this  delightful  service  to  lake  up 
one  not  so  delightful  but  perhaps  more  lucrative. 
1  am  going  lack  to  the  general  practice  of  law, 
and  in  that  I  hope  to  be  of  as  great  service  to 
my  people  as  I  have  been  here.  I  have  formed 
a  partnership  with  Hon.  George  E.  Polhemus, 
until  recently  an  assistant  United  States  attorney 
in  Brooklyn.  Our  firm  name  will  be  Caldwell 
&  Polhemus.  and  our  ofBces  will  he  at  50  Church 
Street,  New  York  City,  and  so.  gentlemen,  1  say 
au  revoir — not  good-by — for  I  will  be  frequently 
attending  to  legal  matter  before 
and  shall  avail  myself  of  these 
to  see  you.  Again,  gentlemen.  I 
:  you."  [Applause.] 

The  above  quotation  is  from  the  speech  as  it  ap. 
peared  in  the  Congressional  Record  and  being  of  an 
inquiring  turn  of  mind  we  are  sorry  an  editorial  foot 
note  was  not  carried  explaining  just  what  part  this 
played  in  solving  the  problem  of  pay  for  the  army  on 
the  Rhine.  It  must  have  been  a  deciding  factor, 
however,  if  we  are  to  judge  from  its  wide  distribu- 
tion. 

Bearing  the  imprint  of  the  Government  Printing 
Office  and  carried  in  Government  bought-and-paid- 
for  envelopes  bearing  a  certain  Congressman's  frank 
extra  copies  of  this  speech  were  distributed  wholesale 
at  the  tax-payers'  expense  to  the  citizens  of  the 
locality  in  which  former  Representative  Caldwell  is 
going  to  resume  the  practice  of  law.  Envelopes  of 
the  kind  used  by  the  government  are  alone  worth 
$5.72  a  thousand  according  to  the  latest  available 
quotations — but  who  cares  for  expense  when  the 
tax-payer  is  paying  the  bill? 

One  New  Yorker  received  three  copies  of  this 
notable  address  and  has  since  been  wondering 
whether  he  should  not  expect  the  same  number  of 
copies  of  each  of  the  two  other  speeches  made  at  the 
same  time  lauding  the  ability  of  Mr.  Caldwell  as 
follow-ups.  Advertising  instinct  and  a  knowledge  of 
the  ways  of  a  government  printing  office  tells  us  that 
he  may. 

This  is  the  best  executed  unethical  advertising 
campaign  that  has  come  to  Eorroa  4  Publisher's 
attention  since  the  press  agent  chaw  of  the  Virgin 

of 


THE  SPIRIT  OF  SPRING 

rTlHE  first  day  of  Spring — accepted  house-cleaning 
time — brought  forth  one  of  the  most  unusual  ad- 
vertisements in  the  history  of  American  business  and 
one  worthy  of  more  than  passing  thought. 

Thr  Ti.  F,  Goodrich  Company,  pioneers  in  the  man- 
ufacture of  rubber  products,  who  have  been  active  in 
the  business  life  of  the  nation  for  half  a  century,  set 
aside  that  day  to  tell  the  American  public  of  their 
faith  and  confidence  that  the  new  era  marking  a 
iinrmal  prosperity  for  the  natiun  has  dawned. 

It  was  one  of  the  most  unusual  pieces  of  advertis- 
ing copy  ever  placed  before  the  public.  More  than 
500  ncw*pa|>rrs  were  used  and  the  purpose  behind 
the  message  contained  in  the  space  had  as  its 
key-note  public  service  with  benefits  to  all  industries 
through  the  re-estahlishment  of  a  national  ipirit  ol 
optimism. 


RIAL 


FROM  my  experience  1  find  that  it  is 
lunacy  trying  to  deceive  the  people. 
In  journalism,  more  than  in  any  other 
field,  honesty  is  the  best  policy.  The 
public  looks  for  truth  as  well  as  informa- 
tion in  the  MOW.  We  must  sacrifice  ev- 
erything to  satisfy  such  a  legitimate  de- 
sire.—Paul  de  DtTOJY,  of  the  Petit 
Parisien. 


ILT. 

A  MASTER  in  the  profession  of  journalism  fin- 
**  ished  his  work  last  week.  It  would  not  be  true, 
however,  to  say  that  Bert  Leston  Taylor  is  really 
dead.  Of  that  we  cannot  judge  for  even  with  his 
going  we  learned  that  another  book,  'The  So-Called 
Human  Race,"  had  litem  finished  and  we  know  that 
he  will  live  just  as  long  as  we  continue  to  laugh  with 
him. 

B.  L.  T.  stood  at  the  head  in  that  branch  of  the  pro- 
fession in  which  he  worked ;  he  reached  that  position 
because  of  the  absolute  freedom  under  which  he 
worked;  he  blended  wit.  slang,  comment,  satire, 
poetry,  sentiment  and  philosophy  in  a  manner  that 
lifted  the  low-brow  stuff  above  its  level  and  at  the 
same  time  made  his  readers  like  what  we  usually 
refer  to  as  high-brow  stuff. 

Bert  Leston  Taylor  was  the  dean  and  inspiration  of 
a  group  of  American  newspaper  humorists  that  have 
made  the  way  of  the  comic  weekly  practically  impos- 
sible in  the  United  States,  and  in  doing  his  part  he 
helped  untold  thousands  by  teaching  them  not  to  take 
themselves  too  seriously. 

Writing  in  Ki>itu«  At  PtmusHUi  last  week,  William 
Allen  White  said,  "After  all,  one's  influence  depends 
entirely  on  one's  happiness."  In  that  expression  we 
find  the  reason  for  B.  L.  T.'s  success  and  why  his 
death  is  regarded  as  the  i 


A  DV'ERTISING  revenues  of  newspapers  will  prob- 
**  ably  be  less  this  year  than  last;  the  paper  bill 


will  h»  greater  and  recent  compilations  of  wage 
awards  to  union  composing  room  employes  show 
increases  ranging  from  $1  to  $15  per  week  for  each 
man,  This,  in  the  face  of  the  fact  tliat  1920  wages 
were  the  highest  ever  paid  to  printers,  points  to  only 
one  course  for  the  publisher.  He  must  reduce  his 
mechanical  force  as  much  as  circumstances  permit, 
continue  conservation  of  paper  and  hold  to  the  ad- 
vertising rates  set  during  the  oast  eighteen  months — 
iads  Irad  to  bankruptcy. 


nr  increase 


them.  Othe 
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MERCHANDISING  PROBLEMS 

SALESMANSHIP  is  die  most  complex  problem  in 
business  today.  There  was  a  time  in  the  history 
of  business  when  the  buyer  of  finished  products 
carried  the  harvest  of  bis  fields  over  seldom-used 
trails  to  recognized  market-places  where  he  bartered 
and  finally  entered  into  trade  for  that  product. 

With  the  growth  of  the  population  of  the  world  the 
natural  law  of  supply  and  demand  and  the  material 
desire  of  man  created  a  new  condition  whereby  the 
maker  of  the  finished  product,  stimulated  by  that 
desire,  sent  his  salesman  out  among  the  people  in  ar. 
effort  to  create  the  interest  of  certain  people  in  his 
products.  The  people  interested  finally  become  local 
traders  and  eventually  retailers.  Under  this  system 
salesmanship  was  a  simple  matter.  The  only  recog- 
nized customer  of  the  finished  product  was  the  local 
trader  or  retailer. 

Salesmanship  during  that  period  was  fulfilled  when 
the  community  was  reached  through  the  individual 
Competition  in  products  was  the  natural  result  that 
created  standards. 

The  building  of  standards  belongs  to  modern  man- 
ufacturing. Heinz  gave  it  to  baked  beans,  Campbell's 
to  soups  and  Hole- Proof  to  socks.  Standard  in  this 
sense  is  only  another  way  of  saying  reputable: 
standard  in  this  sense  has  been  created  by  adver- 
tising—the greatest  factor  in  salesmanship. 

Speaking  before  a  gathering  of  business  men  of 
Providence  recently  Chalmers  Lowell  Pancoait,  di- 
rector of  merchandising  of  the  Chicago  Tribune, 
said,  "It's  not  what  you  put  on  a  dealer's  shelf,  it's 
what  the  public  buys  off  that  shelf  that  spells  success " 

Under  the  old  system  of  salesmanship  the  maker's 
problem  was  solved  -when  the  local  trader's  or  re- 
tailer's shelves  were  stocked.  That  however  was 
before  the  day  of  standards.  A  new  factor  has  en- 
tered the  field  and  it  alone  sets  the  standards  that 
create  a  demand  for  the  thing  that  man  has  to  sell 
We  call  it  advertising,  but  in  reality  it  is  salesman 


that  bring  public  demand  that  is  necessary  to  business 


Thr  manufacturer  who  is  satisfied  with  merely 
r  »  retailer's  shelves  has  not  learned  the  most 
i  in  modern  selling. 


HERALD  SQUARE 

A  MOVEMENT  has  been  started  in  New  York 
City  to  save  the  old  Herald  building  and  pre- 
serve the  identity  of  Herald  Square-  Unless  this 
movement  is  successful  the  work  of  dismantling  the 
famous  landmark  will  commence  within  the  next  two 
months  and  a  giant  sky-scraper  will  take  its  place. 

Police  Commissioner  Enright.  who  has  the  matter 
in  hand,  would  Convert  tile  Herald  building  into  a 
Historical  Museum  and  it  is  said  that  he  has  re- 
ceived much  encouragement  and  many  pledges  of 
help  in  carrying  out  his  plan.  In  case  he  is  successful 
would  not  this  be  the  proper  place  in  which  to  estab- 
lish— not  in  the  entire  building,  but  in  some  part  of  it 
to  he  set  aside  for  the  purpose — -an  educational  exhi- 
bition of  the  development  and  achievement  of 
American  journalism  ? 

No  other  spot  in  America  is  more  closely  asso- 
ciated with  the  fulfillment  of  the  purposes  and  ideals 
of  an  independent  journalism.  No  matter  whether 
we  agree  with  the  acts  of  individuals  or  not,  it  was 
irtde|>endt-nt  journalism,  hlazing  new  trails  for 
thinkers  to  follow  that  attracted  attention  in  the  four 
corners  of  the  world  tu  that  little  spot  of  ground  and 
brought  Herald  Square  fame  in  song  and  story  and 
made  it  one  of  the  sights  oi  America's  metropolis 

Herald  Square  stands  for  more  in  American  jour- 
nalism—or  world  journalism— than  the  great  news- 
paper for  which  it  was  named ;  Herald  Square  in  the 
public  mind  is  associated  with  daring,  independence 
Ud  the  power  to  do  big  things  in  a  big  way.  If 
tl:is  movement  is  successful  and  we  arc  to  still  have 
our  Herald  building  and  Herald  Square,  then  the 
American  newspaptr  world  should  see  to  it  that  the 
museum  to  be  established  there  shall  in  some  way- 
speak  for  the  journalism  that  ha*  made  that  spot 
fam.nn  around  the  world. 
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PERSONAL 


j?  J.  STACKI"OLE  president  and 
'editor-in-chief  of  the  Harrisburg 
Telegraph,  it  now  publishing  series  of 
"Capitol  Hill  and  Other 
Recently  he  devoted  a  chapter  to 
reminiscences  of  his  work  as  a  ne 
per  man  to  his  associates  on  Capitol 
H.1L 

O.  C  Letter,  formerly  publisher  of 
the  La  Grande  (Ore.)  Observer  and 
connected  in  various  editorial  capacities 
with  Portland  newspapers,  has  incorpor- 
ated the  firm  of  Lciter  and  Company 
to  conduct  a  business  in  advertising  and 


P.  D.  Burton,  editor  of  the  Joplin 
(Mo.)  News-Herald,  has  been  made  a 
member  of  the  board  of  curators  of  the 
University  nf  Missouri  by  Governor 
Hyde. 


FOLKS  WORTH  KNOWING 


Eric  W.  Allen,  dean  of  the  school  of 
journalism  of  the  University  of  Oregon, 
visited  the  Journalism  classes  at  New 
York  University  last  week.  He  was  on 
his  way  home  after  attending  the  meet- 
ing of  the  National  Editorial  Association. 

Joseph  W.  Piercy.  director  of  the 
department  of  journalism  at  the  Uni- 
versity of  Indiana,  is  spending  a  month 
in  New  York  observing  the  work  in  the 
departments  of  journalism  at  local  uni- 
versities. 

Kiin an!  H.  O'Hara,  publisher  of  the 
Syracuse  Herald,  has  returned  from 
several  weeks'  stay  at  Atlantic  City. 

Harvey  I).  Burrill,  publisher  of  the 
Syracuse  Journal,  has  returned  from  an 
extended  southern  trip. 

Frank  B.  Nichols,  publisher  of  the 
Bath  (Me.)  Daily  Times,  with  Mrs. 
Nichols  has  started  on  a  protracted  trip 
to  the  Pacific  Coast. 

Capt.  Henry  W.  Owen,  Jr.,  formerly 
editor  of  the  Bath  (Me.)  Times,  who 
served  through  the  war  with  the  Coast 
Artillery,  has  entered  the  life  insurance 
business  as  Sagadahoc  County  district 
manager  for  the  Mutual  Benefit  Life 
Insurance  Company. 

Augustus  C.  Kessingcr,  president  of 
the  Rome  (N.  Y.)  Sentinel,  was  pre- 
sented with  a  silver  loving  cup  by  his 
employes  last  week  on  the  65th  anniver- 
sary of  his  connection  with  that  news- 
piper.  Mr.  Kessinger  is  now  79  years 
old  and  is  proprietor  of  the  Sentinel. 

Edmund  D.  Coblnizt.  managing  editor 
of  the  San  Francisco  Examiner,  is  being 
tendered  the  sympathies  of  his  many 
friends  on  the  death  of  Ml  mother,  aged 
65 


George  F.  Booth,  former  publisher  of 
the  Worcester  (Mass.),  Gaiette.  Mrs. 
Booth  and  their  daughter.  Doris,  will 
start  for  California,  April  6. 

Marcet  Knrcht  has  resumed  his  post 
in  New  York  a>  director  of  the  French 
Information  Service  in  the  United 
States,  after  spending  a  year  in  France. 
He  also  collaborated  with  former  Prem- 
ier \  iviani.  w  ho  is  to  visit  the  United 
States  shortly  on  an  official  mission. 

Col.  Fred  N  Dow,  publisher  of  the 
Portland  (Me.)  Express-Advertiser  and 
Sunday  Telegram,  i»  having  his  annual 
vacation'  in  the  South,  with  headquarters 
at  Jacksonville,  Fla. 

Phil.  J.  Sinnott.  formerly  managing 
editor  of  the  San  Francisco  Daily  News, 
of  San  Francisco,  has  been  transferred 
to  Sacramento  as  publisher  of  the  Star. 
F.  W,  McKechnie,  who  wa,  publisher  of 
the  Star,  wai  brought  to  the  News  (C 
succeed  Sinnott.  Both  papers  are  in  the 
Scripp«  chain, 

Walt  Mason,  former  Kansas  news- 
paper man  and  prnsr  poet,  who  went  to 
California  for  his  health  la st  <pring.  has 
decided  to  become  a  permanent  resident 
of  La  Jolla.  Walt  says  he  "can't  stand 
in  Kama;  climate  any 


IN  THE  EDITORIAL 

J.  J.  Flanders,  editor  of  the  Ocilla 
(Ga)  Star,  and  Mrs.  Flanders  were 
seriously  injured  when  their  automobile 
turned  over  on  the  Dixie  Highway,  near 
Hawkinsville,  Ga. 

Frank  Sinclair,  sporting  editor  of  the 
Janes ville  (Wis.)  Gaiette,  and  W.  \V. 
Frazicr,  of  the  staff  of  M.  C.  Watson, 
the  Gazette's  representative,  recalled  old 
times  when  they  met  in  the  Gaiette  < 
last  week.  They  had  been  in  the 
infantry  company,  during  the  war  and 
had  not  met  since  1917. 

Dan  L  Beebe  has  resigned  as  business 
manager  of  the  Western  dis'ision  of  the 
United  Press  and  become  associated 
with  E  L.  Sherman  in  the  purchase  and 
management  of  the  Modesto  (Cal.) 
News. 

F.d.  Williamson,  police  and  desk  man 
of  the  St.  Paul  Daily  News,  has  resigned 
to  go  with  the  Omaha  World-Herald. 

Ollie"  W.  Tuttle.  formerly  water  front 
reporter  of  the  San  Francisco  Examiner 
and  at  one  time  its  automobile  editor, 
has  been  made  manager  of  the  Marine 
Exchange,  the  commercial  department 
of   the    newspaper.      Tuttle  succeeds 


QEORGE  B.  PARKER,  whose  trans- 
fer     within     the  Scripps-McRae 
League    from   the   editorship   of  the 
City 


C.  B  Pa, 


W.  Bailey,  former  dramatic 
of  the  San  Francisco  Chronicle, 
isociated  himself  as  publicity  writer 
Ackerman  and  Harris'  chain  of 
theaters.  He  was  replaced  on 
the  Chronicle  by  Marjorie  Driscoll. 
formerly  of  Los  Angeles  and  Pasadena, 
who  has  been  doing  general  assignments 
and  art  on  the  Chronicle. 

N.  D  Colcord,  a  member  of  the  Port- 
land (Me.)  Express-Advertiser  staff  re- 
tired as  exalted  ruler  of  Portland  Lodge 
of  Elks  at  the  annual  meeting,  and  was 
chosen  representative'  to  the  grand 
lodge.  Harold  A.  Putnam,  news  editor 
of  the  Express-AdvertUer.  at  the  same 
meeting  was  elected  inner  guard. 

staff  of  the  Lewiston  (Me.)  Journal  and 
Mrs.  Bateraan  were  surprised  at  their 
residence  recently  by  300  friends  who 
helped  them  celebrate  the  49th  anniver- 
sary of  their  wedding.  Mr.  Bateman 
had  stated  that  he  would  not  permit  a 
golden  wedding  celebration  next  year, 
su  his  friends  took  advantage  of  the 
fact  that  he  had  not  denied  them  the 
celebration  of  the  49th  anniversary.  He 
has  been  connected  with  the  Journal  40 
years. 

William  P.  Tiebout  news  editor  of 
the  Albany  (N.Y  )  Knickerbocker  Press, 
has  resigned  to  go  with  the  Cleveland 
Leader.  W.  Cameron  Hyde,  head  of 
the  copy  desk,  has  been  named  his  suc- 
cessor. Mr.  Hyde  began  his  newspaper 
career  five  years  ago  as  a  copy  boy  on 
the  Knickerbocker  Press. 

J.  L  Jenkins,  former  automobile 
editor  of  the'Chicago  Trilrone,  has  heen 
transferred  back  to  that  desk.  Morrow 
Krum,  who  some  time  ago  took  over  the 
duties  of  automobile  editor  with  those  of 
aviation  editor,  will  devote  his  time  now 
exclusively  to  aviation. 

W.  C.  Jarnagin.  managing  editor  of 
the  Des  Moines  Capital,  has  recently 
heen  awarded  a  key  by  the  Delta  Sigma 
Rho  honorary  debating  fraternity  for 
an  activity  in  which  he  took  part  twen- 
ty-three years  ago.  Back  in  1898,  he 
participated  in  an  inter-collegiate  debate 
as  one  of  tin'  team  from  the  Iowa  State 
Teachers'  CnMrge  which  defeated  a  trio 
represcntinjt  Ames  College. 


News  to  that  of 
the  Cleveland 
Press  is  announc- 
ed in  Editoc  & 
PUKUSHM  tl  i-. 
week,  is  a  prod- 
uct of  Oklahoma 
University  and 
of  the  local 
staffs  of  the 
News  and  the 
Oklahoman.  He 
has  been  known 
to  his  associates 
as  "Deak"  since 

his  association  with  the  News  staff  in 
1909,  after  graduation  from  Oklahoma 
University  two  years  earlier.  He 
landed  on  the  city  desk  the  year  be 
joined  the  paper,  moved  shortly  after- 
ward to  the  managing  editorship,  and 
in  1913  was  made  editor. 

For  about  two  years  he  has  been  con- 
ducting a  daily  first-page  editorial  col- 
umn in  the  News,  entitled  "The  Ref- 
eree" in  which  he  has  commented  in 
easy  conversational  style  upon  topics  of 
general  interest. 

Mr.  Parker  is  succeeded  as  editor  of 
the  News  by  W.  F.  Bickford,  who  has 
been  managing  editor  of  the  paper  for 
several  years.  E.  D.  Minter,  city  edi- 
tor, has  been  advanced  to  managing 
editor,  and  Morrison  R.  Toomer.  who 
has  been  covering  the  state 
has  been  made  city  editor. 


J.  P.  Hall,  former  owner  and  editor 
of  the  Arbuckle  (Cal.)  American,  and 
his  brother.  J.  N.  Hall,  have  taken  over 
the  Red  Bluff  (Cal.)  Morning  Sentinel. 

Otto  Sligh,  formerly  connected  with 
the  Brunswick  (Ga.)  News,  is  now  edi- 
tor of  the  Stuart  (Fla.)  Messenger. 

Henry  F„  Krehbiel,  music  critic  nf  the 
New  York  Tribune  and  senior  critic  of 
the  New  York  newspapers,  unde 
an  operation  this  week  for  kidney 
ble.  He  is  reported  to  be  recovering. 

Warren  J.  Fogarty,  formerly  sports  dab 
editor  of  the  Fitchburg  (Mass.)  Daily  cast 
News,   has  gone   with   the    Brockton  ton 
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(Mass.)  Enterprise,  succeeding  D.  Mur- 
ray Travis,  who  has  become  county  edi- 
tor of  the  Worcester  (Mass.)  Tele- 
gram. 

Wilfred  D.  Bagley.  city  editor,  and 
Mrs.  Bagley,  one  of  the  linotype  opera- 
tors on  the  Bridgeport  (Conn.)  Star, 
are  spending  a  month  in  Florida. 

Ray  Morris,  draughtsman  al  the  Lake 
Torpedo  Boat  Company,  has  gone  to  the 
Bridgeport  (Conn.)  Times  as  cartoon- 
isL 

Dorothy  L.  Smith,  society  editor  of 
the  Bridgeport  (Conn.)  Timet  and  Em- 
mett  Sherman  Beardsley,  have  just 
announced  their  marriage,  which  took 
place  December  18. 

Tommy  Nun  an,  dramatic  editor  of  the 

back  at  hit  old  desk  after  editing  scen- 
arios in  the  International  Studios  in  New 
York  for  several  months.  In  Mr. 
Nunan's  absence,  Sara  Raddon  has  been 
reviewing  the  plays  shown  on  the  local 
stage  in  conjunction  with  his  daily 
column,  "The  Stroller." 

Gurth  A.  Whipple,  formerly  with  the 
Albany  Knickerbocker  Press  and  Syra- 
cuse Herald,  has  become  extension 
director  of  the  New  York  State  Col- 
lege of  Forestry  at  Syracuse  University. 
The  position  in  which  he  succeeds  War- 
ren B.  Bullock,  former  Milwaukee 
newspaperman,  carries  with  it  the  grade 
of  university  professor. 

Misi  M  Fl  irence  Mc<  arthy  has  left 
the  Syracuse  Herald  to  join  the  Syra- 
cuse Journal  staff. 

George  A.  Chapin.  of  the  Syracuse 
Herald  copy  desk,  has  become  telegraph 
editor  of  the  Niorfolk  Virginian  Pilot 
and  Norfolk  Landmark. 

James  E.  Doyle,  former  managing 
editor  of  the  Syracuse  Herald  who  ha» 
resigned  first  deputy  state  superinten- 
dent of  public  works  of  New  York,  has 
taken  control  of  a  string  of  Catholic 
newspapers  in  Syracuse  and  Albany, 
N,  Y..  and  Scranton,  Pa  The  papers 
are  the  Catholic  Sun,  the  Catholic 
Chronicle,  and  the  Catholic  Light  of 
Scranton. 

J.  Henry  Doyle  has  succeeded  James 
F.  McNamara  as  staff  correspondent  of 
the  Worcester  (Mass.)  Telegram  at 
North  Brookfield;  James  D.  Fearin  has 
been  transferred  from  Spencer  to  Roch- 
dale ;  Miss  May  E  Lynch  is  now  at  Lan- 
Mrs.  H.  L  Carpenter  at  Charl- 
E.  Sweeney  at  Dudley. 


Tke  Hksjkirv  Letter 
lias  a  direct  appeal 
for'  "tlve>  *j"olidL^ 
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Roland  C.  Finlcy.  who  recently  re> 
tired  from  the  Worcester  (Matt.)  Tele- 
gram, after  35  year?  service,  has  opened 
an  office  in  Worcester  to  art  as  corres- 
pondent for  the  Boston  Transcript  anil 
a  list  of  trade  publications. 

Cyril  C  Clifton,  associated  editor  of 
the  Iowa  Homestead,  Des  Moines,  and 
Miss  Edith  I.ucile  Reaver,  of  Elclora, 
Iowa,  have  announced  their  engagement. 

Miss  Mary  Roberts  and  C  A.  Couch- 
man,  members  of  the  staff  of  the  Dcs 
Moines  Capital,  are  tn  be  married  in  the 
near  future.  Miss  Roberts,  a  University 
of  Kinus  graduate  and  member  of  the 
Thcta  Sigma  Phi  national  journalistic 
fraternity,  conducts  the  "'Peggy  the 
Shopper"  department  in  the  Capital. 

Carl  Haterius.  city  editor  of  the  Man- 
hattan (Kan  )  Daily  Naturalist,  has  re- 
signed to  go  to  Chicago  as  a  chnir 


John  Page  has  been  made  Washington 
correspondent  for  the  Amarillo  (Tex.) 
News, 

Imri  Zumwalt,  state  printer  of  Kansas 
and  publisher  of  the  Bonner  Springs 
(Kan.)  Chieftain,  is  recovering  from  a 
five  weeks'  illness. 


THE  BUSINESS  OFFICE 

Findlay  I.  Weaver,  late  of  the  Toron- 
to Mail  &  Empire  and  the  Kitchener 
(Ont.)  Daily  Telegraph,  is  establishing 
a  trade  publication  in  Toronto  called  the 
Canadian  Stationer  and  Book  Trade 
Journal. 

John  C  Hogan  has  been  named  man- 


ager of  the  New  York  office  of  Every 

's  Vc 
Toronto. 


Woman's  World  and  La 


,  of 


Harry  Marcus,  advertising  manager 
of  the  Portland  (Ore.)  Journal,  is  in 
San  Francisco  calling  on  the  advertis- 
ing agencies. 

Ross  Anderson  was  this  week  made 
head  of  the  service  and  promotion  divi- 
sion of  the  advertising  department  of 
the  Philadelphia  Record. 

Miss  Alice  Howe,  who  was  in  charge 
of  the  telephone  exchange  of  the  old 
Philadelphia  Press  for  many  years,  re- 
signed this  week  from  the  Philadelphia 
Record  where  she  has  been  in  charge 
of  the  telephone  service  since  the  Press 
suspended  . 

John  Hungerford,  Jr.,  formerly  man- 
ager of  the  Carroll  (Iowa)  Herald,  is 
touring  South  America. 

Sidney  D.  Long,  business  manager  of 
the  Wichita  (Kan.)  Eagle,  addressed 
the  V.  M.  C.  A.  of  Southwestern  Col- 
lege. Winficld.  Kan.,  on  "Opportunities 
and  Responsibilities  of  Journalism  as  a 
Life  Work." 

Earle  G  I  lines  has  returned  to  the 
McGraw-Hill  Company,  Inc..  New  York, 
after  a  two  years'  leave  of  absence.  Mr. 

Electrical  World  and  will  also  b*  asso- 
ciated with  Electrical 
the  Journal  of  Electricity. 

Rernard  A-  Vollmer  has  joined  the 
staff  of  J.  P.  McKinncy  tc  Son.  news- 
paper  representatives,  New  York. 

II.  II.  KnicVcrtKxrkcr,  formerly  pub- 
lisher of  the  Middlctown  (N.Y.)  Timcs- 
Prrss  and  for  the  pa*t  year  assistant 
publisher  of  The  Fourth  Estate,  New 
York,  has  severed  his  connection  with 
the  latter  publication. 

Harry  E.  Williams,  former  promotion 
manager  of  the  Worcester  Telegram 
and  recently  with  the  Boston  Herald 
mercliamlising  department,  has  liern 
placed  in  charge  it  the  S\racusc  Her- 
ald's merchandising  sers'ice  ilcpartmrnt. 
J.  A.  Sullivan,  recently  advertising 
of  the   Park-Brannnck  Com- 


pany, shoe  retailers,  has  joined  the  ad- 
vertising department  of  the  Syracuse 
Herald. 

Wallace  M.  Hughes,  for  many  years 
a  member  of  the  Utica  (N.  Y.)  Ob- 
server's advertising  staff,  has  joined  the 
Syracuse  Herald  in  charge  of  automo- 
bile advertising. 

Ivan  H.  Moore,  until  recently  in 
charge  of  automobile  advertising  for  the 
Syracuse  Herald,  has  gone  with  the 
Utica  Morning  Telegram. 


WITH  THE  AD  FOLKS 

Wilson  A.  Streelei,  a  well-known 
member  of  the  Poor  Richard  Club,  who 
has  been  head  of  the  jewelry  department 
in  Oimlx-K'  Department  Store,  has  left 
Philadelphia  to  become  the  general  man- 
ager of  lite  jewelry  firm  of  K  H.  Huf- 
nagel,  Inc..  of  Mt.  Vernon.  New  York. 

Don  Francisco  has  resigned  as  adver- 
tising manager  of  the  California  Fruit 
Growers  Exchange  to  become  co-man- 
ager uf  the  Pacific  Coast  office  of  Lord 
&  Thomas. 

Hatry  C.  Oechslcr.  formerly  with  the 
Robert  Hoyne  Advertising  Agency,  New 
York,  has  been  appointed  advertising 
manager  of  the  Hoycraft  Manufacturing 
Company,  Inc.,  toy  manufacturer,  New 
York. 

Charles  E.  Percy  has  resigned  as  di- 
rector of  sales  promotion  for  the  Joseph 
&  Feiss  Company,  Cleveland. 


WITH  THE  AD  ACEHTS 

Charles  H.  Kaletzi,  recently  with  the 
Stearns .  Advertising  Company,  New 
York,  has  established  an  agency  at  Syra- 
cuse, N.  Y.  Mr.  Kaletzki  was  at  one 
time  with  the  Syracuse  Post- Standard. 

George  J.  Kirkgasser  St  Co,  have  been 
formed  at  Chicago,  Mr.  Kirkgasser  was 
formerly  advertising  manager  of  the 
Cutler-Hammer  Manufacturing  Com- 
pany, Milwaukee.  His  associates  are 
F  C.  Smith,  formerly  of  the  McGraw- 
Hill  Company,  Inc.  and  Miss  A.  A. 
Buchholtz,  formerly  office  manager  ot 
the  Cutler-Hammer  advertising  depart- 
ment. 

T.  R  Harris,  for  the  last  two  years 
with  the  Mumm-Romer  Company  of 
Columbus,  Ohio,  has  started  his  own 
advertising  agency  there.  Associated 
with  him  are  J.  D.  Grafton,  formerly 
with  the  Bush  Advertising  Service,  and 
Tom  Cooper. 

E.  W.  Hewston,  until  recently  account 
executive  of  the  L-  S.  Htllham  Com- 
pany. Los  Angeles,  has  organized  an 
agency  of  his  own  in  that  city.  Mr. 
Hewston  was  formerly  with  the  H.  E. 
Lcsan  Advertising  Agency  in  New  York, 
and  at  one  time  was  a  member  of  the 
editorial  staff  of  the  New  York  Herald- 
Stanley  Nuwak,  formerly  president 
and  general  manager  of  the  Gornay  ad- 
vertising Agency,  lias  joined  the  staff 
of  Berrien  Company,  Inc..  New  York. 

Richard  A.  Foley,  head  of  the  Foley 
Advertising  Agency,  Philadelphia,  is 
planning  a  vacation  trip  to  Porto  Rico. 

Frederick  \i  Hall.  New  England 
manager  of  the  M.  Winehurgh  Adver- 
tising Agency,  was  the  speaker  at  this 
week's  meeting  of  the  Worcester 
(Mass  )  Advertising  Club. 

L.  L  Lenhoff  and  J.  T,  Moore,  form- 
erly Connected  with  the  Lta most  Adver- 
tising Service,  have  become  associated 
with  Simmonds  &  Simmondf.  Chicago. 
J.  C.  Black  a  member  of  the  art  staff  of 
the  Hearst  organization  has  also  joined 
this  agency. 

Miss  E.  V.  Maguire,  formerly  in 
charge  of  advertising  for  Blaylock  & 
Blynn,  Philadelphia,  has  gone  into  the 
advertising  agency  5eld  f^r  herself. 


The  Adcraft  Advertising  Agency, 
Portland,  Ore.,  has  been  purchased  by 
O,  F.  Haugcn  irom  Mrs.  H.  F.  Linney 
and  Mrs.  H.  C.  Jeschon.  The  business 
will  be  continued  under  the  old  name. 

Ernest  G.  Countryman,  of  Syracuse, 
has  joined  the  staff  of  H.  C.  Goodwin, 
Inc.,  Rochester,  N.  Y.,  as  account  execu- 
tive and  solicitor.  He  was  formerly 
connected  with  Hanff-Metzger,  Inc.,  of 
New  York  City. 

The  Gardner  &  Wells  Co..  Inc.,  New 
York,  has  established  an  office  in  Chi- 
cago under  the  management  of  A.  R. 
Fly,  formerly  of  Lord  &  Thomas. 

George  H  McGurty  and  Miss  Kath- 
erine  L.  Smith  have  formed  the  Mc- 
Gurty &  Smith  Financial  Advertising 
Service  iu  Cleveland.  Miss  Smith  was 
formerly  with  the  United  Banking  i 
Savings  Company. 

The  name  of  the  Leonard  Ethering- 
ton  Advertising  Service,  Boston,  has 
hern  changed  to  the  Etherington-Es'erett 
Service.  W.  W.  Everett,  recently  ad- 
vertising manager  of  the  Shoe  &  Leather 
Reporter,  Boston,  has  joined  the  firm. 

The  Janus  Howard  Krhlcr  Agency, 
of  Chicago,  ha*  been  taken  over  by  the 
IVirland  Agency,  Inc.  of  New  York. 
The  Kehlcr  agency  will  become  the 
Chicagn  office  of  the  Dorbuid  agency. 
Mr.  Kchler  will  be  Chicago  manager. 

The  Ohio  Advertising  Company  of 
Akron,  has  been  incorporated  with  Vic- 
tor H.  Cunnvngham  as  president;  C  R. 
Werking,  vice-president;  C.  E.  Wade, 
secretary  and  treasurer.  Mr.  Cunnyng- 
ham  has  been  conducting  an  agency  in 
Akron  for  over  a  year.  E.  Montes 
deOca.  until  recently  with  the  B.  F. 
Goodrich  Company,  has  been  placed  in 
charge  of  the  agency's  export  advertis- 
ing department. 

Executive  offices  of  the  George  Lyon, 
Jr.,  Company,  advertising  agency,  have 
been  ojwned  in  Peoria.  11L  Mr.  Lyons 
has  had  ten  years'  experience  in  the  ad- 
vertising business  and  for  a  long 
time  was  in  the  advertising  business  in 
Chicagn, 

Joseph  H.  Pntsdamcr.  president  of  the 
Empire  Advertising  Agency,  of  Phil- 
adelphia, is  on  a  two  weeks'  business 
trip  in  the  West  in  the  interest  of  two 
of  his  Philadelphia  clients. 

The  Robert  Hamilton  Corporation.  50 
Union  Square,  New  York,  announces 
two  additions  to  its  personnel— O'Brien 
Charles  C.  Squire,  each  a 


Will  W.  Zimnur,  recently  with  the 
Eastern  office  of  the  American  Fruit 
Grower,  has  joined  the  advertising 
agency  of  La  Porte  ft  Austin.  New 
York  as  an  executive  in  charge  of  ag- 
ricultural advertising.    Mr.  Zimmer  has 


been  in  publicity  work  for  more  than 
sixteen  >cars.  most  of  which  time  he 
has  been  associated  with  farm  pap" 
advertising.  He  has  been  with  the  In- 
ternational Harvester  Corporation  and 
the  Charles  Agency  of  New  York. 

Strond  &  Brown,  New  York  advertis- 
ing 

at  30.1  Fifth  avenue. 

Malcolm  Moore,  formerly  vice-presi- 
dent and  sales  manager  of  Paramount 
Rubber  Consolidated,  Inc.,  has  re- 
cently joined  the  staff  of  the  Biddle 
Advertising  Agency,  Philadelphia. 

The  Eugene  Randle  Advertising 
Company,  of  Hutchinson,  Kansas,  has 
opened  a  Wichita  office  in  the  Untie 
National  Bank  Building  with  Hugr. 
Sanders  in  charge. 


EaH  Lnni i  Lom  a  Leg 

San  Fssncisco,  Cal — Earl  Ennis.  the 
Bulletin's  columnist,  lias  just  suffered 
the  amputation  of  a  leg  as  the  result  of 
gangrene  setting  in  in  a  wound,  received 
while  cleaning  a  revolver.  He  is  in  a 
very  serious  condition. 


Hartford  and  Woilajsd 

Cm ii-aijo  -George  Hartford,  for  the 
past  two  years  national  advertising  man- 
ager of  the  Chicago  Herald  and  Exam- 
iner, has  been  appointed  circulation 
manager.  M.  V.  Weiland,  who  has  been 
in  charge  of  the  merchandising  depart- 
ment, has  been  appointed  to  succeed  Mr. 
Hartford.   

Moves  New  York  Office 

Knill-Uurke,  Inc.,  newspaper  repre- 
sentatives, will  move  into  larger  quarters 
in  the  Brnkaw  Building.  New  York,  on 
April  1. 


Albert  de  Bary,  Jr. 


6  CM  Street      New  York  Gfr 
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CLEMENS  CLAUS— 
Manufacturer  al  tbt  Ideal 
Dry  Mat* 
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Manufacturer  of  lie  Flexi- 
type-Mater  Dry  MaU 


STANDARD  NEWSPRINT 

We  solicit  inquiries  from  publishers 
who  are  in  the  Market  for  immediate 
and  future  delivery  on  contract  basis. 

Get  our  price  before  placing  your  orders. 

(EalitoU  $aptr  Company 


489  Fifth  Avenue 
"  t 


New  York 


Editor   &    Pubiiiher   for    March    26,  1921 


2<> 


This  advertisement  appeared  in  the  daily  newspapers  throughout  the  United  States,  Monday,  March  21,  1921 


This  is  the  First  Day  of  Spring 


Today,  March  21st,  is  the  first  day  of 
Spring — the  day  that  everybody  has  agreed 
upon  as  the  time  when  "business  will  open 
up."  Business  is  here.  It  starts  from  now. 
It  should  be  greater  every  day. 

Industry  is  awakening.  On  all  sides  you 
see  the  evidences  of  this.  In  every  news- 
paper you  read  of  resumption  of  work. 

Back  to  normal!  It  is  a  cheering  thought. 
Employer,  employee,  dealer  and  customer 
are  glad  of  it. 

Out  in  the  country  the  crops  are  being 
put  in  as  of  old.  Mother  Nature  never  takes 
a  vacation.  She  is  swinging  into  her  spring 
work,  making  the  seeds  sprout  and  the  crops 
grow.  The  food  of  the  world  is  going  to  be 
produced.  The  foundation  of  all  prosperity 
exists  as  it  always  did. 

Business  is  here.  It  is  ready  at  your  hand. 
It  is  not  something  to  be  waited  for,  not 
something  to  be  wished  for.  It  is. 

The  first  day  of  spring  is  a  splendid  start- 
ing point.  Winter,  with  all  its  handicaps 
and  disappointments,  is  behind,  and  can  be 
forgotten.  Ahead  of  us  all  are  days  that  grow 
better  and  better,  days  when  work  will 


count  more  and  more,  when  mutual  under- 
standing and  helpfulness  will  bring  their 
lasting  benefits. The  roads  are  getting  better, 
the  shops  are  showing  the  new  things, 
people  are  putting  money  into  circulation. 
Your  dollar,  paid  out  for  a  necessity,  does 
not  stop  working.  It  keeps  going  on  and  on 
— increasing  the  volume  of  business. 

"Good  times"  are  coming  back  with  the 
sunshine  and  the  flowers,  with  the  hum- 
ming of  machinery  and  the  song  of  the 
whistles.  The  hour  for  moping  and  com- 
plaining has  gone;  the  time  for  hustling  and 
prospering  is  with  us. 

In  the  automotive  industry  the  news  is 
encouraging.  Passenger  car  and  truck  manu- 
facturers are  welcoming  the  first  day  of 
spring  with  increased  activities  to  satisfy 
the  coming  demand. 

And  here  in  the  Goodrich  plant  the  open- 
ing of  spring  finds  us  ready  to  serve  our  old 
and  new  customers  through  the  Goodrich 
dealers  in  the  efficient  manner  that  has  char- 
acterized our  organization  for  fifty  years. 

It  is  the  first  day  of  spring— the  dawn 
of  the  good  business  era  for  us  all. 


Goodrich  Tires 


"BEST 
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THE      LONC  Run" 


SILVERTOWN  CORD  AND  FABRIC  FOR  PASSENGER  CARS 
DE  LUXE  SOLID  AND  CORD  FOR  MOTOR  TRUCKS 
FABRIC  AND  CORD  FOR  MOTORCYCLES  AND  BICYCLES 


The  B .  F.  Goodrich  Company 


Akron.  Ohio  i  Founded   i  870 
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GIVE  THE  ADVERTISER  COMPLETE  FACTS  ON 
YOUR  PRODUCTION  COSTS 


A  WEEK  OF  WORK — NOT 
OF  PLEASURE 


INDIANAPOLIS,    March    21).-  "Tell 

the  newspapers  of  the  country  that  if 
they  face  retail  merchants  of  the  country 
with  the  facts,  the  clamor  for  a  decrease 
in  rates  will  stop."  was  the  statement 
to  the  representative  of  Emma  &  F'lm- 
usiiru  by  the  officers  and  directors  of 
National  Association  of  Newspaper 
Executives  who  held  their  regular  mid- 
year meeting  at  Louisville  Sunday. 

It  was  decided  that  special  stress 
would  he  placed  on  this  question  at  the 
Atlanta  convention  by  the  officers  of  the 
association.  A  frank  statement  of  costs 
will  Ik-  presented  to  advertisers  and 
agency  men  at  that  time. 

"Newspaper  publishers  and  advertis- 
ing executives  must  realize  that  the 
dtniand  for  lower  advertising  rates  is 
country-wide  and  is  being  skillfully 
handled  by  the  retailer  organizations," 
said  Charlie  Miller,  president  of  the 
association. 

"The  Minneapolis  retailers  prepared 
figure*  on  publishing  costs  which  have 
been  widely  circulated  over  the  country. 
In  these  figures  spot  pa|>cr  prices  of 
la«t  year  and  this  year  arc.  taken  as  a 
hasi>  of  comparison  to  show  that  ad- 
vertising rates  should  lie  lowered.  Any 
one  familiar  with  the  publishing  busi- 
ness knows  while  spot  paper  has  re- 
duced from  11  to  7  cents  that  contract 
prices  have  increased  from  four  to  six 
and  a  half  cents. 

"Point  out  to  merchants  that  you  are 
a  manufacturing  plant  and  distinct  as- 
set to  your  city,"  advised  Ben  F. 
Ijwrenrc.  the  Indianapolis  Star's  busi- 
nc-s  manager.  "Tell  them  of  your  pay- 
roll. Show  them  that  rate  reduction 
absolutely  means  financial  disaster,  and 
vou  will  find  a  different  reception." 

Letters  and  telegrams  from  more 
than  150  publishers  were  shown  at  the 
meeting  urging  that  the  association 
take  positive  stand  urging  newspaper 
publishers  to  stand  by  their  guns,  and 
under  no  circumstances  to  reduce  advet- 
tising  rales. 

An  organization  of  newspaper  men 
to  arrange  for  the  Atlanta  convention 
was  effected.  It  was  decided  that  com- 
bined meetings  will  be  held  with  Ameri- 
can Association  of  Advertising  Agencies, 
and  with  the  Advertising  Managers'  As- 
sociation. L.  A.  Webster.  Milwaukee 
Journal.  F_  W.  Parsons.  Chicago  Tri- 
hunc  and  E.  S.  Friendly.  New  York 
Times,  were  ap|<ointed  as  a  committee 
to  handle  the  meeting  with  advertising 
managers.  George  Brett,  New  York: 
Frank  D.  Webb,  Baltimore  News  and 
F.  E.  Wallace,  Elizabeth  <N.  J.)  Jour- 
nal, will  handle  the  exhibit  on  how  to 
use  newspapers  as  national  advertising 
media.  The  meeting  wilh  the  A.  A. 
A.  A.  will  he  handled  by  the  standing 
committee  on  agency  relations:  M.  E. 
Foster.  Houston  Chronicle,  B.  N.  Gar- 
•tin.  Louisville  Courier-Journal.  Frank 
I)  Webb,  Baltimore  News.  George  Bur- 
bach.  St.  Louis  Post-Dispatch  and  Ar- 
thur G.  Newmycr  of  the  New  Orleans 
Item.  W.  A.  Giffcn.  classified  mana- 
ger of  the  Indianapolis  Star,  will  he 
chairman  of  the  classified  sessions,  w  ith 


H.  Gwaltney  of  the  Milwaukee  Journal 
and  Henry  Barringer  of  the  Indianap- 
olis News. 

The  general  and  executive  program 
committee  will  include  Howard  Davis, 
New-  Yorit  Tribune.  A.  L.  Shuman, 
Fort  Worth  Star- Telegram  and  B.  F. 
Lawrence.  Indianapolis  Star. 

The  newspaper  men  were  entertained 
at  lunch  at  noon  at  the  famous  old 
Pcndennis  Club  by  Wallace  T.  Hughes, 
associate  publisher  and  Bert  N.  Garstin, 
business  manager  of  the  Louisville 
Courier  Journal  and  the  Louisville 
Times. 

It  was  announced  at  the  meeting  that 
President  Harding  had  tentatively  ac- 
cepted an  invitation  from  the  associa- 
tion to  address  one  of  tin*  open  sessions 
of  association  at  the  Atlanta  convention. 
Arthur  Brisbane,  editor  of  the  New 
York  Evening  Journal  anil  possessor  of 
some  interesting  ideas  on  advertising, 
will  tie  on  the  general  program  of  the 
Associated  Advertising  Clubs  of  the 
World. 

Those  present  included :  Frank  T, 
Carroll.  Indianapolis  News;  Charlie 
Miller.  Atlanta  Georgian;  L.  A.  Web- 
ster, Milwaukee  Journal;  M,  C.  Harper, 
Oklahoma  City  Oklaltoman.  Bert  N. 
Garstin.  Louisville  Courier  Journal  am! 
Times;  H.  E.  Roberts.  I".  B.  Wachs, 
and  Harry  Giovannoli.  Lexington  (Ky. ) 
Leader;  0.  T.  Roberts.  Indianapolis 
Daily  Times ;  Harvey  R.  Young.  Colum- 
bus (Ohio)  Dispatch;  F.  F.rust  Wallace, 
Elizabeth  (N.  J.)  Daily  Journal.  W  G. 
Johnson.  Jackson  (Miss.)  Daily  News; 
Battle  Clark,  Nashville  Banner;  S.  H. 
Bernhrim,  Louisville  Herald ;  Ross 
Wallace.  Philadelphia  Record:  C.  F. 
Gladfelter,  Louisville  Herald:  William 
P.  Etchison,  Columbia  iS  C.)  State: 
B.  F.  Lawrence.  Star  League  of 
Indiana,  Indianaitoh* ;  Charles  C. 
Swcaringcn.  Louisville  Courier-Journal 
and  Times:  Fred  Millis.  secretary-treas- 
urer of  the  National  Association  of 
Newspaper  Executives. 


'pHK  yearly  trouble  s 
with    the  Associate 


ut  meetings 
Advertising 
Clubs  is  almost  sure  to  come  up  again 
this  year,  The  newspaper  men  go  to  the 
Atlanta  conventions  of  the  A.  A.  C.  W. 
to  work.  It  will  take  mornings,  after- 
noons and  nights  to  accomplish  what 
should  be  done. 

The  Associated  Advertising  Guhs 
want  to  make  the  meetings  of  the  vari- 
ous departments  just  minor  get-to- 
gnher  meetings  on  one  or  two  after- 
noons. It  is  a  fact  that  most  of  the  de- 
partment meetings  are  hardly  more  than 
perfunctory.  The  A.  A.  C.  W.  wants  to 
bring  all  phases  of  advertising  together 
both  in  general  sessions  and  inter-de- 

aartMeatal  meetings. 

This  mav  be  all  right  for  other  organ 
ized  departments,  but  if  the  A.  A.  C.  W. 
has  its  way  either  the  newspaper  divi- 
sion, which  is  the  National  Association 
of  Newspaper  Executives,  will  have  to 
sink  into  an  almost  valueless  oblivion  or 
assert  its  rights  to  the  extent,  if  neces- 
sary of  withdrawing  from  the  A.  A. 
C-  W. 

There  is  no  disposition  on  the  part  of 
the  newspaper  men  to  be  antagonistic. 
It  is  merely  that  they  lrv>k  to  the  adver- 
tising convention  as  a  week  for  work 
where  they  must  get  information  and 
ideas  for  their  publishers  instead  of  a 
week  for  play  and  rrcreation. 


WHITE  PAPER  AND  RATES 
UP  AT  ATLANTA 

IN  discussing  the  Atlanta  convention. 

Charlie  MiUcr,  president  of  the  N. 
A.  of  N.  E.  has  issued  tbe  following 
statement. 

"White  paper  prices  have  not  begun 
to  recede.  Present  indications  are  that 
t':ie>  wil  h  M  il  i  t  -I  i  latiM  kvel 
tli  t  'i.u-1  i  nit  :!j>.  '       >■  year 

"Lahor  costs  and  over-head  in  news- 
paper plants  cannot  show  any  reductions 
Yet  one  can  appreciate  the  attitude  of 
the  retail  merchant  who  finds  prices  of 
practically  every  commodity  other  than 
The  retail- 


ONE  IN  THIRTY  BUYS  UNADVERTISED  GOODS 


p,\  IvRWHKRE  there  are  merchants  who  are  more  or  less  certain  that  the  adver- 
tised article  is  greatly  overrated.    Possibly  their  particular  experience — ur  lack 
of  experience— has  led  them  to  believe  this  hut — 

An  impartial  investigation  conducted  by  the  National  Trade  association  re- 
sulted in  the  following  compilation  of  answers; 

Question  I.    When  you  go  into  a  store  and  find  two  articles  of  a  similar 
nature  for  sale  at  the  same  price,  one  of  which  is  a  nationally  advertised  artick- 
and  the  other  an  unadvertised  article,  which  do  you  purchase? 
Answer: 

876  per  cent  buy  the  advertised  article. 
.10  per  cent  buy  the  unadvertised  ankle. 
88  per  cent  non-committal. 
That  only  one  prrson  in  approximately  thirty  deliberately  buys  the  unadver- 
tised article  is  significant,  hut  here  is  definite  proof  that  the  manufacturers  are 
really  creating  a  good  will  by  their  advertising  which  is  valuable  to  them  and  their 
dealers : 

Question  2.    When  you  find  two  similar  article,  for  sale  at  different  prices. 

"   bring  priced  lower  than  the  advertised,  which  do  yuu  buy? 


the  unadvertised  article 
Answer 


606  per  cent  buy  the  advertised  article. 
242  per  c^nt  liny  the  unadvertised  articlef 
15,2  per  cent  non-committal. 


er  who  has  been  forced  to  take  largr 
losses  must  be  convinced  of  the  justice 
ol  the  newspaper  publisher  maintaining 
his  advertising  rates. 

"A  thorough  study  of  the  rate  situa- 
tion, the  best  arguments  to  use  one  way 
or  another  and  discussion  of  the  parti 
cular  policies  to  follow,  will  be  one  of 
the  high  lights  of  the  Atlanta  conven- 
tion. 

"Plan  now  to  send  at  least  one  repre- 
srniatise  to  Atlanta.  If  you  arc  not  al- 
ready  a  member  of  the  National  Asso- 
ciation of  Newspaper  Executives,  join 
now." 


AWARDS  FOR  TEN  BEST 
MARKET  SURVEYS 

151  award  of  merit  will  be  given  by 
the  National  Association  of  News, 
paper  Executives  to  the  newspaper  :n 
I'nitrd  States  and  Canada  tot  making 
up  tbe  brat  market  survey. 

Since  the  symposium  of  retailer  pub- 
lications of  newspapers  was  made  by 
this  association,  many  merchandising 
men  from  tbe  newspapers  of  the  coun- 
try have  written  to  the  National  Asso- 
ciation of  News|>aper  Executives  urging 
that  a  study  and  a  ranking  be  made  of 
market  analyses  and  reports.  It  has 
been  been  decided  that  reports  suhmitted 
to  the  Association  by  members  will  be 
judged  and  the  best  ten  announced. 

The  American  Association  of  Adver- 
tising Agencies,  which  has  co-operated 
with  the  National  Association  of  News- 
paper Executives  in  the  establishing  of 
the  Standard  of  Merchandising  Practice, 
will  lie  asked  to  appoint  a  secret  commit 
lee  of  three  agency  men  who  will  make 
the  contest  must  be  in  accord  with  the 
rise  principles  adopted  in  the  Standard 
of  Merchandising  Practice  No  new- 
paper  will  be  considered  unless  it  volun- 
tarily enters  a  report  in  the  contest. 

"After  the  awards  were  announced, 
many  newspapers  wrote  to  the  offi- 
cers uf  the  National  Association  of 
Newspaper  Executives,  asking  why  their 
particular  retailer  publication*  were  not 
c  •nsidcrrd."  says  Charlie  Miller,  presi- 
dent of  the  Ass.>ciation. 

"We  did  not  feel  that  we  could  arbi- 
trarily  go  out  and  put  the  work  of  a 
newspaper  into  a  contest  in  competition 
with  tther  newspapers  without  its  con- 
sent. It  would  not  he  right  for  us  to 
do  il-  The  entry  must  conic  from  the 
newspaper  itself. 

Tbe  reports  to  be  entered  in  the 
contest  must  be  nnt  to  Fred  Millis, 
Mcratuy-tmianr  of  tbe  National  As- 
sociation of  Newspaper  Executive*. 
News  Building,  Indianapolis.  They 
must  be  in  bis  band*  no  later  than 
Mar  15th.  Announcement  of  award* 
will  be  made  at  tbe  Atlanta  coaven- 
•e  weeds  of  June  14. 


Doesn't  this  show  that  advertised  goods  are  easier  to  sell  when  60  per 
I  buy  the  advertised  article  even  at  the  higher  price Retail  Sei.unc. 


NEW  RETAILER  PA 

rpilF-  Retailers'  Journal  has  beta 
started  by  the  Milwaukee  Journal's 
advertising  department,  in  eight-page, 
eight  column  size  Improvement  of  bus. 
iness  conditions  is  the  text  of  several 
news  and  editorial  articles,  in  which  the 
retailer's  part  in  restoring  public  confi- 
dence is  stressed  and  hints  supplied  as  to 
how  he  may  do  that  part.  The  paper 
will  be  issued  monthly. 
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SAVINGS  BANK  DEPOSITS 

for  the  past  year  showed  an 
increase  of  7.53  per  cent. 

The  410  banks  in  New  Eng- 
land had  deposits  of 

$2,112,637,421 

out  of  a  total  of  $5,535,389,904 
throughout  the  United  States,  or 
nearly  40  per  cent  of  American 
savings. 

New  England  as  a  territory 
leads  the  United  States  in  the 
large  proportion  of  its  popula- 
tion that  is  bona  fide  City 
Trade. 

When  you  use  the  New  England 
daily  newspapers  you  concentrate. 

Use  the  daily  intensively  and  you 
will  get  your  goods  called  for  by  name 
all  over  New  England. 
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FOR  THE  CIRCULATION  MANAGER 

Thli  departrriMit  ia  a  rttulit  failure  of  EDITOR  &  PUBLISHER  Suggestion* 
or  contribution*  should  he  hm  to  Ftnlon  Oowlwif.  Editor  ft  Publisher,  lilt 
World  Building.  N«w  York. 


RATES  TO  READERS  SHOULD  RISE 
WILLIAMS  TELLS  INTER  STATE 

PITTSBURGH.— Rather  than  throw 
the  whole  burden  of  permanently 
higher  newspaper  publication  costs  on 
the  advertiser*,  newspapers  should  in- 
crease  their    subscription   rates;  they 
should   have  in- 
creased then) 
further  when  the 
lime    was  ripe, 
Thomas  R.  Wil- 
liams, president 
of  the  A.  X.  P- 
A.,  told  members 
uf  the  Interstate 
Circulation  Man 
ajters'  Associa- 
tion  at  their 
meeting  here. 
There   is  plenty 
J  H.  Miu.su.  Js-       of   evidence,  he 
said,  that  news- 
print will  never  again  lie  as  cheap  as  it 
wa«  five  or  mote  years  ago.   Costs  of 
newspaper  publication  will  remain  per- 
manently higher.   When  the  prices  of 
the  dailies  were  increased,  it  should  have 
been  to  three  cents. 

The  semi-annual  meeting  was  the 
large!  ever  held  by  the  association. 
Thirty-two  new  members,  including  two 
women,  one  of  whom.  Mrs.  W.  II.  Tee 
of  the  Canonsburg  (Pa.i  Notes,  was 
present,  were  admitted.  Officers  elected 
were:  President.  John  H.  Miller.  Pitts- 
burgh (iaiette- Times;  Vice-President. 
Royal  W.  Weiler.  Allrnlown  Call  and 
Item:  Secretary -Treasurer.  Henry  C. 
Carpenter.  I-ancaster  Intelligencer  and 
News-Journal,  and  Directors,  William  P. 
Wilson,  Washington  Observer ;  C.  A. 
Rook.  Jr.,  Pittsburgh  Dispatch,  and 
Charles  Conine,  the  Ivaston  Free  Press- 
Mr.  Williams  anil  Elmer  R  Sloll,  sec- 
retary <  f  the  Pittsburgh  Publishers'  As- 
sociation, were  the  principal  speakers 
Cooperation  among  newspaper  depart- 
ments and  among  newspapers  was  their 
theme.  Mr.  Williams  discussed  particu- 
larly the  necessity  for  harmony  in  the 
circulation  and  news  departments.  What 
newspapers  place  between  their  column 
rules,  he  said,  is  the  most  consistent  cir- 
culate n  builder. 

He  referred  to  premiums  and  contests 
as  artificial  stimulants  which  increase 
costs  nf  operation  without  results.  One 
paper  spends  $50,000  for  premiums,  he 
explained,  and  another  is  hound  to  fol- 
low. The  circulation  of  neither  is  bene- 
fitted, and  JlOO.Wfl  is  lost. 

Restraint  of  premiums  and  contests 
during  the  war  period,  he  asserted,  did 
not  decrease  the  combined  circulation  of 
the  newspapers  of  the  United  Slates: 
rather  it  was  stimulated.  Since  the  war 
the  combined  circulation  has  not  fallen 
off.  Instead  it  has  increased  something 
like  five  prr  cent. 

Mr.  Williams  said  he  favored  a  Fed- 
eral commission  which  would  conduct  a 
survey  of  all  classes  of  mail  to  deter- 
mine in  what  manner  the  postal  system 
can  he  operated  at  the  lowest  cost  and 
with  the  greatest  satisfaction  to  the  puh- 


Thc  question  of  the  abolition  of  the 
lone  system  in  favor  of  the  flat  rale 
aroused  considerable  discussion. 

Mr.  Wilson  discussed  "Building  R.  I" 
I)  Circulation ;"  Fred  I.  Cook  of  the 
Scranton  Republican.  "Making  the 
Newsboy  the  Circulation  Manager's 
Biggest  Asset,"  and  R.  I-  McClain.  sec- 


retary and  circulation  manager  of  the 
Philadelphia  Bulletin,  warned  of  a  move- 
ment to  limit  the  newspapers'  carrier 
system  by  legislation. 

Lancaster  was  selected  as  the  conven- 
tion city  in  Srptemlsrr. 


William  H  Wilson,  of  the  Detroit 
Time«  circulation  department,  and  Miss 
Pauline  Stead  of  Detroit  were  married 
in  Detroit.  March  15. 

Will  Mercier.  for  the  past  year  and  a 
half  circulation  manager  of  the  Peoria 
Journal-Transcript  and  prrviou<  to  that 


come  circulation  manager  of  the  Pekin 
(HL)  Timev  Pekin.  III. 

A  bill  introduced  in  the  Illinois  house 
of  representatives  by  Repre-entative 
McCaskrin  of  Rock  Island  and  in  the 
senate  by  Robert  W.  Schulie  of  Chi- 
cago, would  make  it  a  misdemeanor  for 
any  per<on,  firm  or  corporation  engaged 
in  the  business  of  selling,  distributing 
a  newspaper  or  newspapers,  to  handle 
one  lice  M  papers  under  a  contract  or 
agreement  which  would  exclude  the 
handling  and  sale  of  another  publication. 
It  would  force  every  newsagent  and 
dealer  to  handle  all  papers  alike.  The 
penalty  for  violation  is  set  at  a  fine  not 
to  exceed  $5,000  or  imprisonment  in  the 
penitentiary  for  a  period  of  not  less 
than  one  year  or  not  more  than  three 
years. 

The  New  York  State  Circulation  Man- 
aters'  Association  will  hold  its  annua] 
convention  at  l.'tica  April  19  and  20 


The  new  administration  of  the  New 
York  Times  Employees'  Club,  the  presi- 
dent of  which  is  Charles  I".  I  lart. 
has  started  an  official  paper  called 
The  N.  Y.  T.  Devil.  John  F.  McCains, 
of  the  proofroom,  is  editor.  The 
first  number  ia  dated  February,  is 
printed  in  rotogravure,  alu)  contains  a 
wealth  of  suggestions  and  ideas  on 
how  to  build  up  loyalty  and  attain 
maximum  result'  in  newspaper  offices. 
One  of  the  most  interesting  items  is  a 
tabulation  showing  that  the  Times 
has  44  employees  who  have  been  in  its 
service  more  than  25  years.  10  for 
more  than  40  years  and  one  more  than 
half  a  century.  Here  is  a  brief  sum- 
mary uf  Times  employees'  records  by 
departments: 
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Mw 
Mnrr 
More 
Mr.ri- 
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Mnrr 
Mnrr 
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st ..rt 


than  S  year*,.. 467 
than  5  yrari...  5J 
than  10  jrr.n,  .  .  16 
lean  IS  rrart. . .  J 
than  JO  rmrt.  .  .  6 

tKaii  Bg  pgaie  

lhari  JO  »nt»,  .  .  1 

titan  35  yrar  

ih.n  4(1  yrar.  

limn  4S  yrara.  . .  t 
than  50  juri  


c»ttcn   rial      xal  Total 


J  SI 


IS 


M2  I. aw 

117  Jll 

St  101 

XI  J» 

14  29 

1       U  19 

i      6  a 

i       .  7 

1  4  S 

2  1  4 
t  I 


Droit  Writ  U  Quashes! 

Des  Moines,  Ia. — The  Supreme  Court 
has  sustained  the  motion  of  the  state 
attorney  general  to  quash  the  writ  of 
certiorari  sought  against  Dan  Drost  of 
Rock  Island,  convicted  at  Davenport  for 
libel.  Drost  published  the  Rock  Island 
News.  After  his  conviction  he  sought 
?  writ  of  certiorari  and  it  was  granted. 
The  attorney  general  filed  a  motion  to 


INDIANA 


AGRICULTURE  AND  LIVE  STOCK 


Indiana  farms  show  great  gain  in  value.  Latest 
figures  issued  by  Census  Bureau  show  that 

Value  of  farm  property  $3,042,311,247 

Value  of  land  and  building!.  $2,653,643,973 

Value  of  implement*  and  machinery 

$127,403,036 

Value  of  live  stock  $261,264,188 
Number  of  horses  717,233 
Number  of  mules 
Number  of  cows 
Number  of  sheep 
Value  of  all  dairy  products 


100,358 
608,211 
642,889 
$44,073,646 


With  the  fact  in  mind  that  Indiana  people  and  cities 
are  prosperous,  an  intensive  cultivation  will  win  dis- 
tribution and  popularize  your  merchandise. 

Use  this  list  of  Indiana  Daily  Newspapers.  They 
can  help  you. 


Circa. 

lab'oa 

•Crawfordiville  Review  (M)  4,003 

Decatur  Democrat   (E)  3,044 

Truth  (E)  9,311 

 (M)  22,271 

Eraiumlle  Courier  (S)  20,571 

•Fort  Warn*  Journal-Gazette  (M)  2S.406 

•Fori  Warn*  Journal -Cm.  tta  (S)  23,829 

tFort  Wayne  New.  and  Sentinel  (E)  33.313 

•Cry  Ereniaur  Poat  <E)  6.095 

 <E>  3.073 

 <M) 

 (3) 

 (MAE)  17,721 

 (E)  3,605 

Richmond  Palladium   (E)  11,830 

South  Band  Newe-Time.  (M)  10,264  I 

New-Time.  (E)     6,630  f  ,6894 

th  Band  TrB.0,.  (E)  16.261 

Government  Su.tame.vt.,  October  let.  1920. 
•A.  B.  C  Pebliaher.'  Statement.  October  let,  1920. 


Kate  for 
1,000  line. 
.025 
.025 
.04 


.07 
.07 


.025 

1? 


Digitized  by  Google 


Editor    &    Publisher   for    March    26,  19. 


v,  nu  tlet  plus  personal  service."  starts 
the  copy,    "You  can  get  from  him  all 
the  standard  brands  which  yon  see  ad- 
CPR1XGF1ELD.  I1L— The    Illinois  vcrtiscd  regularly  in  the  Herald.    He  is 

in  your  locality  to  stay— if  you  give  him 
your  patronage.  Obviously,  he  cannot 
exist  on  ju»t  the  'odds  and  ends'  of  your 


State  Register  is  meeting  big  success 
with  a  contest  among  the  school  children 
of  Central  Illinois,  by  distribution  of 
$100  in  prizes  to  the  children  writing  the  ,radf-    "e  ls  * 
best  essays  on  "Why  Our  Family  Pre-  con- 
fers an  Afternoon  Paper."    Thousands  mm-, 
of  letters  are  being  received  from  chil 
dreit  who  think  they  have  "doped  out" 


to  your 
you  do  without 
When   ynn   want  any  of  the 
standard.    Herald-advertising  products 
listed  below,  patronize  your  neighbor- 


just  the  right  reasons  for  an  afternoon  1>°"d  «'°?'.  "  LA  °<  fon<l  Pr°<lu", 
p,,Per-s  existence.  *  advertised  ...  the  Herald  completes  the 

advertising. 


paper 

Wis Mi-tii—  With  the  object  of  famil- 
iarizing its  readers  with  the  proportional 
representation  system  of  voting,  and  at 
the  same  time  getting  a  line  on  the 
views  of  its  readers  toward  the  Satur- 
day comic  pages,  the  Winnipeg  Free 
Press  took  a  vote  recentfy.  A  ballot 
was  published  and  more  than  9.000 
readers  voted.  Prizes  were  offered  for 
those  making  the  best  estimates  of  the 
number  of  ballots  received.  The  P.  R. 
System  allows  the  voter  to 


St.  Paul— The  Dispatch  has 
urated  a  novel  employment  agency  of  its 
own.  It  has  "bought"  a  man  knnun  as 
"Mr.  X."  who  makes  it  his  business  to 
perform  all  imaginable  stunts  in  the  way 
of  free  service,  provided  no  unreason- 
able calls  are  made  upon  him.  Coupons 
arc  printed  daily  which  are  cut  nut  and 
sent  in,  filled  with  description  of  the  . 
job  wanted  and  stating  the  numlier  of 
hours  required  for  the  "chore."  The 
first  coupon  is  surmounted  by  a  double- 
column  portrait  of  "the  versatile  Mr. 
X"  and  the  Dispatch  runs  a 


choice  by  using  the  figures, 
three,  etc.  The  voter  puts  the 

nppos.te  h.s  hrst  preference  and  nidi-  ,  d  .  ,howi     ..Mr  X"  in  action, 

cates  his  other  preference,  in  order.  >  Co,un)nl)$  (r>a  )  Ledger  has  is- 
In  the  Free  Press  contest.    Bringing       "'\  J1"*-'  Jr  ,*  .  , 

U>  lather"  was  easily  in  front,  "Tom    ^  <"'»»'  "umb"  ot  ,h,c  Lf<1«" 
Sawyer  and  Hnck  Finn"  came  second,         Rart1>,  «  *  mean*  °'  C°-°P«~  " 
the  "Katzenjammer  Kids"  third,  "Mr.   *«"•  "»  »"vert.«ers  and  with  two  pager, 
M*»  fourth  an..  "Little  Jimmy"  fifth.  j£™JtaS 

jMKsoNViUJt,   Fla.— The   Metropolis  4jze. 
took  advantage  of  a  visit  to  this  city      T|w  (N  y  }  GaI(.,t<..  Xtwl,  u 

but   week  ol  a  party  of  Cleveland  ' 
(Ohio)  manufacturers  and  wholesalers, 
composing  a  trade  extension  party  of 
the  Cleveland  Chamber  of  Commerce, 
hy  running  a  double  page-spread  of  news 
and  advertising  in  their  honor.  lead- 
ing firms  of  Jacksonville  took  a  large 
part  of  the  two  pages  in  advertising 
and  the  rest  of  the  space 
with  an  eight-column 
of  Cleveland  and  news  dispatches  from 
the  visitors'  home  city. 

Post    Huron,    Mich. — The  Time*. 
Herald  on  February  24  issued  a  32-page 
paper  celebrating  the  establishment 
a  new  automobile  factory  in  town. 

Great  Falls.  Mont.— "The  Montana  under  the  classified  department.  The  re- 
O.I  Edition'  of  the  Leader,  issued  Feb-  »<>rt  bureau,  which  formerly  handled  this 

and   other  semi-classified 


raising  a  fund  for  equipment  of  club 
rooms  and  headquarters  of  the  LeRoy 
post  of  the  American  Legion.  Ihe  fund 
has  reached  $1,500. 

The  Detroit  Motor  Times,  a  new 
weekly  publication  devoted  to  aiitnmo- 
tive  news  and  features,  made  its  bow 
Wednesday  as  a  feature  of  the  Detroit 
Daily  Times.  It  is  a  32  page  supplement 
« ith  a  two  color  cover,  and  is  illustrated 
throughout. 

An  innovation  has  been  introduced  by 
the  Chicago  Tribune  in  its  advertising 
department  hy  consolidation  of  the  ad- 
I  verting  of  resorts,  schools,  hotels,  rail- 
roads, steamship  lines  and  amusements 


been  abolished. 


Lowe  Makes  New 

Bitpalo. — Frank  E.  Lowe,  formerly 
associated  with  his  brother.  William 
Lowe,  in  publication  of  the  Springville 
Herald  and  Journal,  has  purchased  the 
Wayland  (N.  Y  ).  Register  and  will  be- 


ruary  24.  contains  42  pages  replete 
advertising  and  editorial  matter  of  the 
state's  growing  petroleum  industry. 

Little   Rock.   Ark.— The  Arkansas 
Democrat  is  publishing  an  advertising 
campaign  for  the  regular  doctors  of  that 
city.   The  campaign  consists  of  thirteen 
full  page  articles.    Copy  for  the  cam- 
paign was  written  by  L.  C  Lau,  assist- 
ant business  manager  of  the  Democrat,  gin  publication  of 
has  l*en  copyrighted,  and  is  now  heing   diately.    With  Mr.  Lowe  wi 
syndicated  to  newspapers.  Mr.  Lau  has  ciatcd  Clifford  King, 
the  doctor  from  an  entirely 
and  has  brought  advertising 
tb   solve  his   greatest   problem,   in  a 
strictly  ethical  way.  The  articles  are  un- 
signed and  are  designed  to  increase  the 
doctors'  collections,  and  tell 
in  a  "straight  from  the  shoulder 


■ 


be  asso- 


Powers  Buys  Ames  Tribune 

Cedar  Rapids,  la.— J.  L.  Powers  of 
this  city  has  purchased  the  interests  of 
W.  G.  Williams,  editor  and  owner  of 
the  Ames  Tribune,  jointly  with  K.  E. 
,  Johnson  awl  S.  E.  Carrell  of  Iowa  City, 
ner"  of  its  duty  to  pay  the  doctors  bill-  Mr  pow.crs  (M  many  years  with  the 
St.  Paul.— The  Daily  News  offers  a  Cedar  Rapids  Republican  and  Times, 
prize  of  $10  for  the  best  slogan  to  be  will  assume  su.iervision. 
used  in  the  pending  campaign  to  better 
the  condition  of  the  city  schools.  The 
contestants  must  lie  students  in  the  pub- 
lic schools  and  the  New  is  backed  hy 

The 

■  slogan  will  be 
Bridgitox.    X.    J.— The 
Evening  News  on  February  23,  i«ucd 
a  20-page  industrial  edition, 

Everett.  Wash. — The  local  dealer  is 
commended  to  the  attention  and  patron- 
age of  readers  of  the  Everett  Daily 

Herald  in  half  page  advertisement,  that  editor  and  publisher,  to  L.  J.  Seeley  and 
it  has  been  running  recently.  "Your  L  H.  Brown  of  Hammondspurt.  Pos- 
neighhorhood  grocer   offers  you  con-   session  was  given  March.  L 


Minot  Newt  Buys  Lot 

Minot,    N.    D—  Norman  Black 


of 


Kargo  has  purchased  a  lot  40  x  75  feet 
here  and  will  erect  a  new  building  for 
the  Daily  News.  It  is  understood  that 
the  consideration  was  $12X100. 

Northern  N.  Y.  Paper  Sold 

Buffalo. — The  Addition  Advertiser 
has  been  sold  by  Burrcll  Vastbinder, 


OWA 


ly  by 


The  latest 
the  Bureau  of 

roiulu. 

In  1920,  there  were  213,439 
farms,  these  farms  contained 
33,474,896  acres,  of  which  28.- 
605,951 

The  value  of  all  farm  property 
increased  128  per  cent.    In  1910 
it  was  $3,745,860,544.    On  Janu 
T  ,         ary  1, 1920,  it  was  $8,525,266,091 

The    income    from  crop* 
Iowa  buy-        amounts  to  nearly  a  billion  per 
year,  and  this  income  is  spent  in 

ers  regu- 
larly with 

your  message,  you  must  advertise  in  the 
daily  newspapers.  These  papers  will  carry 
your  story  into  the  city  homes  and  country- 
farm  houses. 

Just  start  your  advertising  in  these  papers 
and  get  right  after  your  distributor  and 
your  factory  shipments,  and  have  the  Iowa 
people  keep  your  goods  moving. 


Circu- 
lation 

Burlington  Hawk-Eyo   <M)  10,371 

BurUnf  ton  Hawk-Eye   (3)  12,510 

•Coder  Rapids  Geserte   (E)  17,867 

Council  Bluffs  Nnnp«r.il  (EAS)  14.9*8 

Davenport  Democrat  dr.  Leader  (E)  15,3«3 

D.vtiport  Democrat  &  Leader  (S)  16.959 

'Davenport  Timn    (E)  23,626 

Des  Moinee  Capital  (E)  83.850 

Dea  Moinee  Sunday  Capital  (S)  37,935 

Des  Moinee  Register  and  Tribune  (MAE)  109,623 

Dea  Moinee  Sunday  Register  (S)  82,046 

flowa  City   rresi-Ciwsen .  .  .   (E)  7,397 

•Mason  City  Globe  Gaaette  (E)  9,816 

Muacatine  Journal   (E)  6,087 

Ottumwe  Courier  •  * .  ■ .   (E)  12,056 

Sioux  City  Journal  (MAE) 

Sioux  City  Journal  (S) 

 <E)  18.722 

October  1,  1920. 
•A.  B.  C.  Publiaher'a  Statement,  October  1 
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AD  MANAGERS 


□ 


Addlsen    Advertising    A»««<y,    20  Fast 

Jaca.nn  boulevard,  Chicago  Ktjv.ilr.l  p,c 
!"'"''  newspaper  campaign  for  Lord  Lumber 
Ciiujuy.  Downer.  Gro>e.  Ill 

Aitkin  Kyn.tt     Company.     I  Mo  Walnut 

•trect.  Philadelphia.  Placing  orders  with  Prnn 
nyivania  newspapers  for  I'hnettnt  I'tlnt  &  Vsr 
iit.h  (  ..m;«ajiy. 

A**1'  *  >»0  Cheetnut  atreet. 

Wall  Vor"*'  '*  A"""*"-.  " 


ko.pp  Fence  Qqt«  Cleveland. 

Fr.d.nck  McCurd,  SmlsJ,.  70  )lh  >v.n... 

.  A"?1;.,  ■1*'-,"»g  orders  with  New  Kngtand 
oi.il  Mul  ttti!  uraapaperi  for  Baker  Katract 
company  ir.cl  Van  Iluxr  Extract  Cropany. 
ypritiKfirl.l,  slass 


-  •  Richardson.  DreseJ  Building. 
Philadelphia.  Ha.,  secured  account  of  the 
M  i  .  Mrifr  (cmpinr,  -Borce  M„i„  *,,„.-■ 
l.«og  Island  City.  N.  V.  Rep..rtrd  will  place 
artverti.uig  fur  Curuiiilrt*  Sh..wrt  C«m->ani 
"kermey  Needle  Sbuwer."  Sof  Sth  arrnuc! 
Nee  Nurk.  Reported  nuking  up  lilt  ill  newt' 
papers  for  Smith  Brothers,  "S  B 
I  nui 


■>     "  ■'■     i   W.I  >.  OvctU.  i 


V. 


.ompson -Madden.  Clol 


Globe  Build. 


ighkecpsae,  N 
Betting-Thorn 

inc.  St.  Paul 
campaign  lor 
St  Paul. 

Bloom 

l«0  Chesii 

f..ur  month    schedules'  with 
Wlii.ric    Manufacturing   '  ••mpviiij , 
«5  \\  askmgton  street.  New  York. 

Tfcensae  M.  Bowers  Advertising  fljajpn 


J.  Welter  Thompson  Company,  HI  Mad. 

*un  avenue.  New  York.  Placing  orders  with 
newspaper,  for  U.  S.  Ruhhrr  Company.  '  Hay 
nettera  raincoats.  .\r«  York.  Placing  order, 
with  newspapers  JM  p,c„,ial  Renew,  9S 
Mad.ioe.  a.n.ec.  New  York. 

u 

1*15  _. 

to    have    secured    account  of 
Aut.jmu6.lc  Company.  Toledo.  Oh.:. 

E.  E.  Vreeland.  J««  Weal  J8th  street.  New 
>otl.  flare  secured  account  nf  tr-jrham  Manu- 
"*«■•'"«  Company,  silverware.  New  York. 

Wales  Advertising  Agaecy,  141  W.at  )eth 
"/eel  New  V..rk  Have  secured  account  of 
I  n.nch  1  Fiuacrali!,  trunli.  etc..  SI*  Wert 
35th  .trcet.  New  Vurk. 

ZimirMT'Tkton.   Kraag*   BulldiJia:,  Datrolt 

Kr|«.rl<i!  t:,  hair  .rrurH  account  i>l  Al>r.rT^.n 
Bn.IiirrB'  Auloniobdr  ("iirnpanv.  Kok. 


,.».d^.-W^lw  Adyr,.^.,  A,«ey.  ta^"c"t,ac*tr^"^.^aW^ 

.ft  Jruak,  F«l.r.l  Aim.,,  London.  Ont_  Pl.rm, 
idvrM.vni:  nrdcra  wilh  r.r.nnapr,,  „f  Marinmr 
vronncra  for  Scott.  Chani)*rlajn  Cc«npanr  of 
Mffjfj   ""1  .   manufacturint   "AmUfT  »nd 


■tern  and 
aith 


tt.l,,, 

KM 


.  Oii-_. 
I^xincton 


Jack.,, 
P.acu.a 
Hotel.  I 

BrsdfWId  Company,    Kreaua  Building,  D«. 

Kc[-.it..l    han.ll.ua    »,.-,.aiit    „l  King 
Mjiti.r  Car  lumiiany,  l>drotl. 

Chanhrra  Agaacy,  Molaon  BUncKr  Build 
ln«.  Nrw  Or  lean..  Reported  will  make  «p  liu 
..t  u r» .Mi-erj  Jui.i.«  April  for  Rrhrrn.  tltua 

r^pK°r  „''*,,rVMff.'rmit',<'»  B«uty  Cream.15 
•'Omdl.ie  Chill  Tonic."  etc.,  Waco.  Try. 

Conover-Mooney  Company. 

Mania  Truat 

Boo  I  lia.  I  h.ryn  1'lannir.r  ne»>pa|irr  cam 
r^inn  t..i  t...r.li>n  Gordon  i'nmi.any.  -'Prmccfa 
Pal"  face  powder.  Clucaao. 

Crltchftold  C.mpw., 

'  I"    >  I.  '   .  II 

paper,  dur.na 
"Kilchrn  Kiel, 
atreet,  Chicago 

Douchy  Company,  "1  Murray  atraet  New 
^..rk.  Repcrted  will  make  up  newspaper  li.t 
^'""l.  V'1  f,,r  <-'h«hr'ter  CkVmi.-a!  fri™,, 
*J.5  Ma-h.nn  iquarr.  PhiladelpliLa. 

Fadernl  Adv.rtl»ln»  Ageacy,  «  Eaat  l«th 

—   New  ^nrk     Making  i .000  line  rontracta 


Repnelrd  w,|l  =,.kr  »p  |„,  ,1  „rw. 
Sf  A<".'.1  f"r,  Fll.patrick  Brother, 
Klcmer."    SM    place    and  Brnw^i 


"1 

McCnnnel.  A  Farguaaon,  Limited,  Montreal 

Sending  ordeii  for  Hawthorne  Milt.,  Limited, 
ot  I  arUtnn  plate.  Onl  ,  nunulacturera  of 
w.-..Icr.  cl.-.ih  and  kn.itol  fabric*. 

Calklaa  4>  Haldan.  New  York.  Carrying 
on  an  extcntivr  campaign  in  1'ar.adian  new» 
l«fw-i.  and  other  pohltcati.ini  adTerti^ina  poiv 
at..  Lean,  of  the  H  J  Heine  Cmpany.  of 
1  itl.burah.  Pa  .  ir-akera  of  "17"  varirliei. 
. .  McCS""*«l  *  Farga.aoei.  Uaailad,  London. 
Out  Placing  cnaitrj.-t,  » ,th  |„m  raperi  for 
I  albican  LliKlermaa  Company,  LimiteiT  W.h«|. 
Mock,  Ont  nianulaclurrri  c(  eleclric  iartn 
power  and  light  plan) 

Frad  M.  Randall  Company,  Book  Building 
Detrn.t      Hatldlln*  aeenunt  .,(  Jeff,  r,nn  Foiae 


11 


Crandta'Darrance-Salllvan,   I  JO  Weat  42d 

Bffl  N.r«  Votk.  Handling  account  of  Cmlcd 
Arti.ta  Corporation. 

Jamaa  Advarttaiag  Afaacy.  Inc,  4i0  4th 

avenue.  New  \  :.,k  >fave  announced  that  they 
f.™  lojf0"""  kerrninti:  Keeve, 

Uoraritv  I  tilitie.  Company  nf  New  York- 
Artu  1  ■ 


......  v  ^TT"  Sr  ."""'i  " 


Pal  t>.  Turn  bull 

Gatr<  HuilJttis.  Km 

cnuiitk  r.f  Lou,  *; 
IppJin.  Mn  .  And  .1 
(  .  m.^nv.  Kan»»  < 


AdvarUftlna; 

•at  Ciiy.  Haj 


!CUtnl  4VC- 
riymjiany. 


WlllUaa   H,   l'M  i,i.-.  CempAny,   10*1  SoutK 

hr."*!,,7A.  C h.™oAV'?ae»,.n  re!.0ki,N,°„'^  °*" 
cnniracl.  lor  Medco  C..mt!any^ayfun,roh,orr 


Paper  Aniwarg  Traction  Co. 

Albany,  N.  Y.— The  Tim«  Union  BM 
wed  its  NUWer  Co  the  $100,000  lilirl  ac- 
tiou  hraadH  against  it  by  the  United 
Traction  Company,  for  itt  published  ar- 
ticles during  the  present  Unite  advising 
the  public  not  to  ride  on  the  can  of  the 
enmpany.  The  answer  deniet  all  allega- 
tions ami  «•!<  up  as  a  juntiricatiun  that 
the  publications  complained  o(  were 
"without  malice  and  with  a  view  to  pro- 
curing an  intelligent  public  demand  for 
arbitration  between  the  company  and  its 
employees." 


F.  J.  Raa,  Campaay.  119  W„t  40th  at,.,,. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carnet     more     display  nd- 
■ny  other 


This  i»  an  acknowledg- 
ment of  iti  power  that  the 
advertiser  ihould  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Farafgn  Rearaaentatire 
171  M.di„,„  At..     NEW  YORK 


LOS  ANGELES 


IT  IS  THE 


134,686 

The  Giant  of  the 


for  «6.25 

ISfreiW  lo  Eoiroa  *  PnUgakft) 
Toko.vm— The  W'urlJ  last  week  pro- 
tested editorially  against  being  held  fi- 
nancially responsible  for  a  typographical 
error  in  an  advertisement  of  a  local 
piano  house,  hy  which  pianos  valued  at 
$62.i  were  offend  for  sale  at  S<v25.  Sev- 
eral readers  nf  the  advertisement  at- 
tempted to  purchase  the  instruments  at 
the  advertised  price,  calling  forth  the 
following  explanation  from  the  Wurld : 
"Some  people  have  an  eminent  idea 
that  if  an  article  is  advertised  at  a  cer- 
tain price,  even  if  the  advertisement  is 
inserted  in  error,  the  dealer  must  sell 
the  article  at  this  price.  Such  is  not 
the  case  and  it  «ould  be  absurd  on  the 
part  of  Messrs.  HeintJrnan  &  Co.  to  sell 
a  pi.'ino  at  a  hundredth  part  of  its  idoal 
price.  The  incident  .linws  that  the 
golden  rule  is  apparently  an  unknown 
quantity  in  some  homes  in  Toronto, 
when  so  many  people  will  endeavor  lo 
take  advantage  of  some  other  person's 
mistake." 

Advertising  managers  of  other  l.ical 
dailies  in  similar  cases  of  error,  have 
been  accustomed  to  agree  with  the  ad- 
vertiser that  the  latter  will  sell  the  ar- 
tide  at  the  price  advertised  and  that  the 
publisher  will  make  up  the  difference, 
based  on  number  of  sales,  between  the 
actual  price  and  the  priee  quoted. 


Receiver  for  German  Papar 

Chicago— Fred  H.  Turner,  business 
manager  of  the  Illinois  Staats-Zeitung. 
was  appointed  receiver  for  that  paper 
when  it  entered  a  p!ca  in  the  Superior 


FIRST  IN  1 000 
NEWSPAPERS 

A  National  AdrartW  with  30 
yoara'  azparianca  recently  ■tatad 
that  hk  racorda  show  that  for 
the  money  eipaevdad  the  results 
producrJ     by  the 

Star     placed  it 
AMERICA 


Weitem  Representative, 
First   Nat'l  Bask   Bldg  Catcagn. 
Ea..tern  Rrpreaentati»e.  Dan  A.  Carroll. 


Lota. 

in 


Trias...  Bldg..  New  York.  H.  Y. 


The  Personal  Contact 

FV»  advertising  medium*  where  read- 
ers take  a  peraonal  interest  la  all  the 
tvea-a  and  adyertiiiag  excel 

Cl)c 

p.ttsburs  ©(gpatel) 

Fittsburga   Beit   Advettliing  Mediant. 

Branch  Of»Ctat 

_  Wallace  C.  Brooke, 

Brunswick    Building,    New  York 
Tkc  Ford  Piraona  Co.. 
Marciuclte    Building.     Chicago.  11L 


Tha  aaaajgaanatlaa  al  tha  two  leading 
progressive  Jewlah  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHE1T 

fcrlaga  lato  kauag  the  moat  powerful 
advs-tialng  medium  us  tka  Jewish  field 


Tha 


-II 
Jawiah  Daily 


Court  that  it  was 
tnent  ,.f  S478.38 
Goss  Printing  Press 


to  pay  a  jud«- 
awarded  to  the 
Company  for  debt* 
will  be  continued 


niaaio 


St.  Paiiu— Attorney  Ceeneral  Clifford 
L.  Hilton  of  Minnesota  has  filed  an 
opinion  tlsat  the  award  hy  the  counts' 
commissioners  of  Wadena  County  of 
the  county  printing  to  a  fanners'  yi 
nonpartisan  league  newspaper  of  Wa- 
dena is  void,  as  the  state  law  forbid' 
that  county  commissioners  he  interested 
in  any  contract  entered  into  by  the 
county.  One  or  more  of  the  commis- 
sioners were  stockholders  of  the  parer 


Chicago.— Frank  R.  Atwood,  for- 
merly connected  with  the  Intertypt 
Corporation  and  other  printing 
firms,  has  been  elected  vice-pre 
and  secretary  of  the  Hankers'  Audit  St 
Appraisal  Company  of  this  city. 


Nearly  every  person  in  Rtchnsoad  reads 

NEWS-LEADER 

News  Laaosa'i  .. 
Hichcond  is  greater  than  t 
other  Hicktn.ind  1 
The  Nswa  Lsa 
glala  la  greater  t 
newspaper. 


airy  circulation  in  Richmond  wkick  ia 
more  tbaa  three  times  greater  than  its 
nearest  cnenpctUor. 

Forrign  repreaentatfTea 
The  KeHr-Smith  Co..    Chiragn,  tlL 
klarhridge  Building       KeUy-hnitk  Co. 
B'way  at  J4th  St.  I.ytton  Betiding. 

New  York  City. 

}.  B.  Keoagh.  Candler  Blag  .  Atlanta.  Ca. 


Circulation  aellg  in 
York  for  50% 
Daily  and  100% 
Sunday  than  any  other 
New  York  Morning 


Leased  Wire  Service 
Forasga  Newt  Reports 

"Pon," 
TeUtype: 


Sew^d^esfaWi.ly^iMrfitr 

International  Newt 
Service 


10th  floor.  World 
New  York 


"The  African  World' 
& 


every    Saturday  in 


SOLE 


STATES 


Ne.  1  Weat  Tkirtr-losirtk  St, 
NEW  YORK  CITY 


uiyiiizt?\j  L>y 


Editor   *    Publisher   for    March   26,  1921 


CAMERON  MACKENZIE 

Noted  a»  War  CorTeapondant,  Editor, 
Publisher  and  Author 

l  umcron  Mackenzie,  well  known  Ntfw 
York  neMSfaptf  man  and  war  corres- 
piitulcnt,  who  died  aboard  the  S.  S. 
Actiuitania,  enrouic  from  England  to 
America.  la»t  week  was  in  the  course  of 
the  World  War  sent  to  France  by  the 
New  York  World  and  the  Saturday 
■  •  ruing  I'nsl  Win  i)  tin  American  Ex 
liedtiionary  Force  joined  the  Allies  he 
was  attached  to  the  headquarter?  of 
GoWnl  John  J.  Pershing  as  special 
correspondent  of  the  London  Daily 
Chronicle  and  Morning  Post.  Since  the 
BTDhlRt  he  had  heen  corresjK>ndent  for 
the  New  York  Herald. 

Mr,  Mackenzie  uas  liorn  at  Wilkev 
Barre.  Pa.,  on  September  7.  1882.  He 
was  graduated  from  the  Lawrenceville 
(  N.  J.)  School  in  1889  and  subsequently 
m.is  graduates!  from  the  Law  School  at 
Yale  and  the  New  Y..rk  Law  School. 
In  190?  lie  married  Miss  F.li/abcth  Mc- 
Clme,  dauiihter  of  S.  S.  McOure,  pub- 
lisher. He  joined  the  staff  of  the  New 
York  Sun  in  1901,  and  was  assistant 
managing  editor  of  the  »ame  paper  in 
1906. 

He  was  general  manager  and  publi-h- 
er  of  McClure's  Magazine  from  1909  to 
1911.  having  taught  the  controlling  in- 
terest in  that  publication  with  Frederick 
L.  Collins.  He  also  acquired  Ladies' 
World  about  the  same  time.  Mr.  Mac- 
keniie  was  the  author  of  "Mr.  and  Mrs. 
Pierce."  "The  Prussian  and  other 
Stories."  He  is  survived,  in  addition  to 
his  father  and  wife,  by  four  brothers 
and  three  sisters. 


<«.v  ftlmpk  u  tan—  a  renins*) 

Ottawa.  Ont„  March  21.— An  out- 
standing figure  in  Canadian  journalism 
pa-sed  away  this  week  when  Martin  J. 
driffin,  C.M.G..  LL.D.,  succumbed  to  a 
Ions  illness  here.  He  had  not  taken  an 
active  i«rt  in  newspaper  work  for  over 
35  years,  during  which  he  was  parlta- 


Uararian,  but  prior  to  that  he 
had  been  editor-in-chief  of  the  Toronto 
Mail  from  1881  to  1885.  He  entered 
new -paper  work  via  the  Halifax  (X.  S.) 
C  hronicle,  edited  the  Halifax  Express 
from  1869  to  1874  and  later  headed  the 
Halifax  Herald. 


Amos  Harbin,  aged  80,  veteran  of  the 
civil  war.  and  connected  with  the  Pitts- 
burgh Dispatch  since  1856.  sited  in  Pitts- 
burgh, March  21. 

Auci'ST  Homax,  for  more  than  forty 
years  and  rmnJove  of  the  New  York 
World,  died  at  Hammontou.  X.  J., 
March  17.  aged  66  years. 

Hitch  W.  Mo.NTCOMLkV.  newspaper 
and  advertising  man.  died  in  Chicago. 
Monday.  He  was  business  manager  of 
the  Chicago  Trihutir  in  1892  and  later 
became  publisher  of  that  paper.  In  1903 
he  resigned  to  become  general  director 
of  the  Philadelphia  Record.  He  was 
president  of  the  Associated  Advertising 
Clubs  of  the  World  during  the  fir-t  sear 
of  its  existence. 

Willi  svt  F_  DuLonc.  for  several 
years  staff  photographer  of  the  St  Paul 
Dispatch- Pioneer  Pres.  died  el  heart 
disease  at  San  Diego.  Cal..  March  5. 
aged  thirty  five  years.  At  the  time  of 
his  death  Mr.  DeLong  was  chief  photo- 
grapher of  the  Navy  radio  department 
at  San  Diego. 

R.  O,  f.«,.sin.v.  publisher  of  the  Tem- 
ple (Texas)  Mirror,  died  in  Temple  last 
week  aged  -17  years.  Mr  Greshain  had 
heen  editor  of  the  Mirror  for  the  last 
I «  entj  '■  ear  -  and  was  also  eslit  «•  1  f  the 
Southwest  Waterworks  Journal. 

Lot"  F.  McCrrs  hfjin.  former  publish- 
er of  the  Portland  I  Mich.)  Observer 
and  the  St.  John"*  News,  died  March  16 
at  the  age  "f  63  years. 

CiKuaiiK  U.  Rrttrrss.  a  well-known 
architect  who  had  been  building  news 
editor  of  the  Philadelphia  Public  Ledger 
for  a  number  of  years,  died  this  week 
aged  52  years.  He  had  heen  ill  only 
six  days  with  pneumonia.  In  addition 
to  his  work  for  the  Public  Ledger  as 
head  of  the  Building  and  Real  Estate 
News  Department,  which  position  he 
had  held  for  ten  years.  Mr.  Rehfuss  had 
written  considerably  for  general  maga- 
zines. 

John  W.  Smith,  at  one  time  editor  of 
the  Lincoln  (111.)  Times,  is  dead  in  Den- 
ver. Colo. 

Samuel  Run.  aged  77,  our  of  the  old- 
est printers  in  Canada,  died  recently  in 
Kingston.  Ont.  For  more  than  sixty- 
years  he  had  Iwcn  connected  with  the 
British  Whig  of  Kingston. 

Chaju.es  Sumnui  Sorrr.  foreman  of 
the  Barre  (Mass.)  Gazette  composing 
room  and  formerly  with  the  Worcester 


(Mass  )  Telegram,  is  dead,  aged  48 
years. 

JtmcK  William  IIristow.  father  of 
former  Senator  J.  L.  Bristow.  edimr  of 
thr  Sahna  (Kan.)  Journal,  died  at  Bald- 
win. Kan..  March  17.  age  84. 

James  Wilusws.  65.  for  years  an 
employe  of  the  Kansas  City  Star's  cir- 
is  dead  in  Us  An- 


Sing  Sing  Papee  Suspanda 

High  cost  of  publication  is  saisl  to  l>e 
responsible  for  the  suspension  of  the 
Sing  Sing  Bulletin,  the  22-year-old  jour- 
nal of  the  New  York  prison.  It  is  said 
no  funds  are  available  to  I 
heat  ion. 


Ciiau.es  Tt»xr.«.  a  former  Kansas 
newpaper  man.  was  killed  last  week 
by  an  O.  S.  L.  train  striking  an  automo- 
bile   he    was    driving    near  Caldwell. 

Idaho. 

AaTHiTt  A.  Weine*.  of  the  Kansas 
City  ( Mo.)  Star,  died  March  12,  from 
pneumonia.  Madame  Schumann-Heink, 
the  opera  singer  who  knew  Mr.  Werner 
when  he  was  attached  to  the  headquar- 
ters of  Oncral  Leonard  Woe*!  at  Camp 
Funston,  Kan.,  during  the  world  war. 
sang  at  his  funeral. 

George  L.  Litzenrekc.  85.  for  nearly 
fifty  vears  a  contributor  to  the  Wichita 
(Kan.)  Eagle,  died  March  16.  at  Wichi- 
ta. Kan. 

Charles  E  Rirtt.  member  of  the  New 
York  Times  Annalist  staff  and  a  life  long 
newspaper  man.  died  March  2.1  after 
more  than  two  years'  illness.  Mr.  Rich 
studied  architecture  at  Massachusetts 
Institute  of  Technology  and  then  went 
irtu  newspaper  work  in  Boston.  He 
.  me  -  \-  «  '  ■  rk  m  IH88  and  htd 
stryed  on  the  World,  the  Journal,  the 
Recorder,  the  Herald  and  the  Times. 
He  published  one  nr  two  honks  of 
juvenile  stories  and  did  considerable 


Aurora,  III.— The  Volksfreund.  a 
German  language  daily  published  here 
for  52  years,  has  changed  from  the  daily 
to  the  weekly  field. 


Name  Hamilton -Do  Luaar 

The  Ha/leton  (Pa.)  Plain  Speaker 
has  appointed  Hamilton-De  l.isser.  Inc., 
to  represent  it  in  the  national  advertis- 
ing held. 


Chester  J.  Pike,  manager  of  the  Bos- 
ton office  and  a  director  of  Hoyt's  Serv- 
ice, Inc.,  died  in  Boston.  March  19. 


Perth     Am  boy 

NEW  JERSEY 

One  of  the  leading  industrial 
centers  of  th*  EaU.  Fully  cov- 
ered by  the 

Evening  News 

F.  R-  NORTH RUP 

Foreign  Repraeentatrao 

MS  FIFTH  AVE.,  NEW  YORK  CITY 


(ftl.tinnnj 

Albert  Svoklev,  for  many  years  an 
e-mplnyc  of  the  Buffalo  Courier  and  the 
Buffalo  Express,  died  of  pneumonia  at 
the  age  of  62  years.  He  was  once  busi- 
ness manager  of  the  Buffalo  Courier. 


TO   REACH   THE  RICH 
TRADE  OF  KANSAS 

Coptka 
Huh'  Capital 


for  «  Monihs  eadlaf  Sapl.  10,  1 9 2d 

34,222 


lU  ule*  promotion  d 
mt  th.  ..rv.ee  of  .dr. 


Magazine  and  Newspaper  Combined 

Ci>niiiimn*  thr  eoaveittfCiiC  And  »tlrai:!tv« 
form  of  a  maa-itinc  *n4  ihr  tiaaclincM  of  a 
nf«ttnj*fr,  The  New  Vufk  Ttme»  Book 
Review  md  M  agamic  hkt  the  (teakAWM  d 
•omethinc   new   and   la*    peruunency  of 


it  i*  mure  nearly  up  to 


week  ,r  ptfHngM, 
d*te  than  any  other 


Tl  i»  (he  o 
world.  Too 

OjTrrr.t 


Iwat 


.  h.  - 


kgai  ine  of  it»  kind 
■s  jriihlifthed  ate  o 
tr*.   with  iu> 
ve  rev*ewa 
r.'   i  f  tr..-  ,|  i 


Ihr 


latest  and 


The  New  York  Times 

BOOK  MVIEW  AfTO  MAGAZINE 

Osa  Dollar  a  Yaar  by  Mail 


The 
Pittsburgh 
Post 


WINSTON-SALEM 

LEADS      ALL      NORTH  CAROLINA 
CITIES  IX  POPULATION 
If.  S.  CENSt'Si 
CAIN  Hi  2  PER  CENT 
*2)i>.HsW.lH»  Yearly  Flunked  Prolans  from 

tViwir- 
•J  Factories^;"  R»«il  Store, 
2J.<«m  WecU,  Wage  Earnar., 
1.5*0    TravrUa  Salr.rr,rn 
Wn  «o»i  Sialrra  rarlories 

THE  TWIN  CITY  SENTINEL 

Guarantees  ihe  Advertise!  the  Larresl 
HOME  eirmlahnn  'if  anv  North  rsmlir-s 
July     MrmSrT  A  n  r 

RrfrtMrnltd  »» 
Froal.  Landi.  A  Kohn     Co.  M.  Kohn 


NEW  YORK 
EVENING 

JOURNAL 
has  the  largest 
circulation  of 
any  daily  i 


-(II  aar)- 
!*EW  JEKSKY 


TIMES 


A  Food  Medium 

Even  during  Uia  past  wnan  faur  food 
pa«e«.  and  raor« — sva»  tha  titm  ol  our 
l««ular  snalilr  Tauradar  food  faatsira — 
a  srlanar  lor  houanrtvas.  mtallars  and 
msnsifncturara. 

Wadnaadars    and    Sundays    four  aoto 
pa|«a.    Tuaadar.  Music  Page. 
Circulation  2«>4t.         Mam  bat  A-  B.  C. 

KELLY -SMITH  CO. 
Marbiidia  Bldf .  Ly  lion  111  J, 

Now  York 


FIRST 


I'taiw  uvuSA  °LT""£?S?„ 

ara^ra  aiill.aa  In 


ia  IJ.i 
Tha 


Faa  T  Ta^aAf. 

*SaW*naas  Ms^ff 

13  Dm  A 


Nra  Va-4  * 


I  oa  I  Yaar  I 


World  Wide 


Advertising  Counsel 


Waal  Mtk  S«.,  Naw  York 
Talaahaaaa  Plurar  { 


i 

1920  vs.  1918 
in  the 

BOSTON 
AMERICAN 

on 

Financial  Advertising 

Total  Line*   1918.  .  .  21.768 

-  1920.. 


S     Er*ning  IV. 
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Bi-rr Aut.— The  Canaseraiia  (X.  Y.) 
Times,  lias  Ix-en  sold  l>y  Frank  S.  Miller 
to  Guy  Chilson  nf  Canisteo.  X.  Y.  Mr. 
Miller  recently  suffered  a  stroke  of 
paralysis  and  was  forced  to  discontinue 
puMicati  'ii  ■  f  the  Tinu  ■.  1  he  porehais 
b>  Mr.  Otilsou  prevented  suspension  of 


Tkird  WMkly  for  Meek. 

Covington.  Ga.— Ralph  Meeks,  editor 
and  proprietor  of  the  Calhoun  Times 
and  president  of  the  Covington  News 


Ptililishing  Company,  of  which  W.  El 
I.ightfoot  is  editor-manager,  has  leased 
the  Dotislas  County  Sentinel  from  Z.  T. 
Dake.  R  K.  Kirhy  will  be 
manager  of  the  Sentinel. 


Vidalia.  Ga— J.  \V.  McWhorier.  for 
about  seven  years  editor  and  proprietor 
of  the  Vidalia  Weekly  Advance,  has  sold 
the  newsiiaper  and  plant  to  X.  C.  Xa- 
pier.  formerly  editor  and  publisher  of 
the  Lafayette  Walker  County  " 
at  Lafayette. 


Austin  American  in  New  Dress 

Austin,  Tex. — The  Austin  American 
is  appearing  in  new  dress,  having 
changed  to  «  columns.  12  ems.  It  has 
just  completed  installing  b  new  lino- 
types.  Two  mure  will  be  installed  later. 


Heacock  Starts  Buffalo  Paper 

BtWAtXr.— Lee  F.  Hracoik,  formerly 
of  the  Buffalo  Express  staff,  is  editor 
and  publisher  of  Buffalo  Saturday 
Xight,  a  new  weekly  publication  which 
made  its  first  appearance  on  March  18, 
The  publication  pledges  in  its  first  issue 


that  it  will  publish  no  crime  news,  di- 
vorce news  or 


SMIMBI,  III— Charles  W.  Vurstfl 
and  A.  F.  Dietrick.  publishers  of  the 
Salem  (III.)  Republican,  have  bought 
lite  Sandoval  Independent. 

Buys  Waterway  Journal 

St.  Loitis.— Donald  T,  Wright,  of  Oil 
City,  Pa.,  lias  purchased  the  Waterway) 
Journal  from  William  Arste.  who  h»> 
it  for  twenty-tive  years. 


SUPPLIES   and  EQUIPMENT 


FOR 


NEWSPAPER 


MAKING 


FOR  SALE  FOR  SALE 


For  5al* 

Duplex  Tubular  Flal«  Pr*ai,  aa\j  two  y«ar« 
old;  an  unuanal  op,->ortunrt*  for  tha  puliluhrf 
-»ho  needs  a  prraa  ia«rr  :h*n  hi*  FL*t  Bed; 
itnnla  4.  6  and  8  p*f»»  ball  °*  '.oarlcr  pa** 
fnlci  .nil  a*  fi«.d  dcvelopt  additiotml  prmlmf 
i  can  b*  *ddr<J. 


4.  6  and  S  pace  Duplex  Presi;  Ibi*  t%  an  Angle 
Bar  Flat  Bea  Machine  in  iSne  ninninf  ctrndi 
lioiv 

fiat*  Cimet  4,  6  and   R-pur  prraa.  lain  ana- 
with 


Printer**  Out* Ware 

Printing  Plant*  and  Uuiineaa  bcnifht  and  anld, 
American  Tyt-eioundera"  prc-dutia,  printer*  and 

York  Citjr. 


For  Sal* 

Putter  rutarv  newspapi 
pletc;  prims  4  tu  1&  pairs;  cole, 
lor   lour   (ages     Address:   The   Daily  Sews. 
Cumberland.  Mil 


_  daitr  with  small  ctrculatluta 
am]  always  received  guild  care.  Friers  rrasitn- 
able.    John  CriSstfcs.  41   Mat.ksll  St.,  rVugh- 


Fer  Sale 

One  fully  equipped  matrix  roller,  in  perfect 
condition.  Will  sell  reasonable.  The  Bcacun 
Journal  Company,  Akron,  Ohi.x 


For  Sale 


up  In  J»  pases  inclusive.  ?  or  »  nJunn 
bear  rigid  inspection;  onlr  reason  sellir, 
J.'  page  pre:  bit  value  Address  Bos 
t  arc  F.oii.is  It  riiimits 


ssereo- 
lllsun;  prints 
cutumns;  will 
"ine  need 

c  nr. 


For  Sal* 

One  Williams  Llotdc  coittbioalinn  u>  and 
trimmer.  No.  42.  with  1!4  h.p  D.C.  miitoc, 
Cueittected;  sue  ol  saw  table  22%2b;  aire  nt 
trimmer  table  Us  IS.  One  William.  Unyilt 
patoris^pUnet.  SV  4-'|»">'  j  ■■» -V  J.  "*:{.<£ 


le.ss  Climes  Presai,  splendid  ennditiiin.  Oin- 
Soll.lall.ns  thrirws  it  on  the  market  fur  $4. POD, 
tin  board  cars.  Includes  motor,  ftait  art  thasr*. 
belUtiil.  etc.  Halt  and  (nutter  '"Id.  Irf—J 
M...fel  S  and  Model  14  Linotype;  enmp-.rle  jcb 


For  Sal. 

Knur  R«rmri|ftnn  tyt-rwrtlrr*.  m  r.crllrnt  o  n- 
diti' n,  one  rrrrntl*  rvbuill,  Mndrl  No  6.  in- 
iriaftl*  writmit.  tuat  cainMr  tif  |-  -  hurr  r1r*« 
enyr  Kir»t  i*ff<T  taVr*  ntjacftinrt,  A'Mrr«« 
R    r.  O  .  i»rr  Km  to*  ft  r.iaM-Hta 


r  or  .Seals* 

Puttef  ^rtel^eeef       Uci^ f  o r ^ater ^     ^ o*>oia    A  J 


FOR  SALE 

rumpi-Mc  ne»apapcr  pint,  32  pi 
prraa.  coaaplete  atereolyfilni  mmH 
linot>|>ea.  aterl  cuMptikinx  it 
»ii<-<1)'|te  cajtrr.rlc.  llt*peeii 


STANDARD 


FOR  SALE 

Two  curve  plate  casting  boses. 
rocker  type,  will  eaal  7  coletnn  21  inch 
plate. 

One  three  platen  steam  table  without 
steam  generator. 
One  matrix  roller,  with  motor. 
All  In  trst  daaa  shape  (Gosa  Print 
Used 

seven  yeai  g.  Fusl 

Uir 


eauipmenll. 
s  years,  dotplaced  by  moving 
offer  received  takes  Ibem. 


Hoe  Straight  line  Quad  Newspaper  Press 

Two  tirfk.  f<iuT  idatea  wi.Jr,  with  colnr  detk  (n»f  taown  in  cat);  length  ol  pace 
2J!4  in*br«.  teven  culnaan.  1 J  rail,  or  eight  column.  12' i  eana.  «ith  CMaflttl 
[  eouipnent;  all  in  ftn*  cxtiidilxiit ;  immHulr  delivery;  p«F«r  au^pendnli 

BAKER  SALES  COMPANY 

»•  New  York  City 


(or 


For  Prompt  Service 

TYPE 
Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  House*  conveniently  1 


"Amerioiri  Type  (he  Beat  m  Any  Cast" 

AMERICAN 
TYPE  FOUNDERS  CO. 


New  York 
Philadelphia  Detroit 
BalurmMc 

lUcbrnocMl 

ArUn>ra  St.  Lx-jla 


Kanaat  Ore 

L>riaTt?r 


rioftnn.rt  Psjrdar.d 


NEWSPRINT 


Publiihera  by  placing  their  or- 
d«ra  with  ui  can  reat  aaaured  or 
aatiafaction  in  quality,  ahipmanta 
aa  promia«d  at  pricea  that  war- 
rant our 


ASK 

J.&J.  SCOn,  Ltd. 

Padp  a  Pmpt 

33  W.  42*1  S(.,    New  York  City 


Poets.  V 


FOR  SALE 


Cosa  Straight  Una  Quadruple  Four- 
Deck  Two  Page  Wide  Preea.  Prints 
4,  a,  S,  10.  12,  14  or  16  page  papers  at 

24.009  per  beer.  20.  24.  2f  or  J2  page 
et  12.00*  per  heer.  folded  to 
22\«. 


This  Pr«.  May  Suit  You. 

WALTER  SCOTT  A  COMPANY 
PLAINFIELO.  NEW  . 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 


the  Earth 

Powers  Photo  Engraving  Co. 

154 


FOR  SALE 

Two  four-deck 

Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  rollers,  motors, 
etc.,  all  in  splendid  running  condition.  Presses  print  7 
•  20  inches  up  to  32  pages  with  one  set  of  plates. 

also 

Complete  Stereotype  Equipment 


chases,  etc.,  of  corresponding  size  and  all  in  A-l  condition. 
Will  be  sold  reasonably,  immediate  delivery  to  make 
for  our  new  i  " 


THE  DULUTH  HERALD 
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Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 


Uso*.  ...»pl.,.d'  . 
.n~d  BO  ..rd.l  1 


HELP  WANTED 

A   WORD    lor  atlvartlsssnss 

this  cUsatficatios..     Cash  wi 


TOO  MANY  ADS  IN  COLLEGE  DAILY 
of 


AaWs-rtlstag  Wan 

AM  around  advertising  nun  and  twoa-seepcr 
lie-sires  (>oflilion  on  countrr  paorr  in  rrntral 
-«r  Southern  New  En  (Unit,  trained  and  imm.-- 
»:e«-sf*|  on  huh  class  daily  papers;  keaJthr, 
active,  dei-eridaMe,  good  reference*,  tnixirratc 
I'vmg  salary.  Address  Bo*  C-«l.  Cats  Kbitui 
*  PtaLlMira. 


Advaftlatais  Solkltar 

0m  wan  can  eUrse  contracts  and  who  can 
writ*  itrncTal  topy.  A  ft»od  potition  with  a 
titumiiifti  tiri«kiapcr  in  Southern   New  Knf • 


JUt  fmr  record  of 
nrw  liu  inr**  drv*,.-|it>irnt,  Hr-ntUr*  .li»i>tar 
ci  rlawiiftrd  sdvrr-tissrta;.  Writr*  enp-j  (hat 
jiutl*  Ksutrrt  tiutitir.i,  tr»iciins~~  lx-»l  i>,  it* 
drMatti.  I*  iiwti  to  new  field  of  work  bin 
prrtVrreiJ  »ith  prof«i«ilhuu  o4  $50.00  per 
TBi  CW.  eare  U  Ekito.  A  Tv-i 


H«.p  Wants.* 

Kotrttutt   niaitmc   imam  by   morning  paper  nl 

aW.ut    wt.waj    6aJI|    ind    Sunday,    .5",  »— 

ssreWly.  Mu>l  l»e  uAttf,  relubk.  esperi  ir» 
handling  men.  and  Mill  at  all  time*  cmilnrl 
Ikr  affair,  id  tar  nulling  i<»m  111  the  ilitrrrtt 
<d  the  iiuiiiis<r»MH  and  cooperate  »tth  tame 
OHVMMal 
hi-:  mate 


fare  Ediths  &  I'lumrrs 


tSfeimt  J.»  Editor  k  Vluuhiz*) 
Ann  A*mmt  Mich,  The  Michigan 
Daily,  student  newspaper 'of  the  Uni- 
versity of  Michigan,  carries  t.«i  much 
acKcrtiting,  and  i«  modeled  not  upon 
"the  highest  standards  of  journalism  of 
the  future,"  liut  uj>on  pre  sent -day  puhli- 
caliops.  is  the  basis  of  criticism 

made  against  the  Dai!)'  by  instructors  in 
the  rhetoric  department,  through  the 
Chimes,  a  new  monthly  university  pub- 


Ad  vert  tains;  Managar 

Live  wire.  J5  years  old,  desires  situation  as 
as*iMa»t  manager,  or  advertising;  manager  o«i 
up  to-date  daily,  ran  handle  all  kinds  of  adver- 
tising; faaatliar  with  one  of  the  beM  clas^ifWd 
»y»lrai  and  havr  io  creased  rlataifted  rolusnn* 
100  per  ctiit  in  last  thrre  miwiiha  on  papers 
-.here  now^  employed.     C*n  ptov*  worth.  Hea 

advancement.     Address    Boa   C-9J4,   care  of 

EpiTOl  &  PvBI.nitlS. 


BUSINESS  OPPORTUNITIES 

A  WORD  lor  advarttaomants  undar  this 
tlassifSeatioa.    Cash  with  order. 


6c 


Waatad  to  Buy 


Bualncaa  or  Garter 

I'apable,  thoroughly  experienced  result  prodnc- 
ing  all  round  newspaper  man,  aggress  ire.  good 
executive,  one  who  nnderstands  business,  ad- 
vertising, circulation,  and  mechanical  detail 
thoroughly  of  bc4h  small  and  metropolitan  dail- 
ies, desires  position  as  General  Manager  or 
BuKinsM  Manager  of  real  live  daily,  nest  of 
tetersne*.      Now    employed      Address  Boa 


Interest  in  evening  paper,  preferably  in  Penn- 
sylvania, Ohio  or  New  Jersey,  and  take  rharge 
advertising  a»d  business  management ;  ana 
InjMnevs  manager  of  l»rge,  aiicre*«iul 
newspaper  State  salary,  prospects  and  details. 
Address  Boa  C-«*.  Care  Kpito*  4  PeanaHSa. 


*  Pi 


AND 

FEATURE  STORY  WRITERS 

g_  A  WORD  lor  advarttonaaata  landor  tola 
clnaaMealioo.    Cub  with  ard«r. 


The  Chimes,  according  to  Detroit 
newspapers'  correspondents  in  Ann  Ar- 
bor, b)  especially  hitter  toward  the  Daily, 
which  is  conducted  by  students  and  has 
an  Associated  Press  membership. 

"Unfortunately  the  Daily  is  as  much 
of  a  hindrance  as  a  help,"  th 
says.  There  is  no  connection 
the  Daily  and  the  sub  department  of 
journalism  in  the  university.  There  is 
no  direct  university  control  uver  the 
Daily  other  than  the  very  loose  one 
exercised  by  the  board  of  control  of 


J.   UH41lr»tKiut>le  rrcur.l  „„ri 


A(*;r«asJvt>  BuaUtaaa  Mtnarsr 

or  advwtisriog  manager  Thoroughly  enpeii 
enred  from  every  angle.  Fifteen  years  oartTo* 
pulitan  and  peoviticul  expeTienrr.  Thirty-five 
years  of  age,  married. 
M  ust  be  prof- 
\inlh  or  east  preferr 
hot  to  a  k  Pt'BLisrtca. 

Cortostndot — Artist 

KsperierKed,  wideawake  man,  now  no  city 
daily,  wants  to  make  cbange ;  now  handling 
rcimK*,  comssercisl  and  layout  art — graph  lex 
sasd  dark  room  srork,  Only  permanent  con 
nuliswl  considered,  Address  Box  C9J0.  Care 
K.tKtiia  A  PtiailSHsa. 


Circulatleo  Maavagar 

Circulation  manager  desirea 
reason  with  "Kve  daily;'* 


Buslnsss  Pulss  from  Hsavrt  of  Contlatant 

Omaha  ts  the  hub  of  the  continent.  Bu"«ne*a 
conditions  in  this  heart  of  the  world's  bread 
basket  are  significant  While  I  furnish  sreekly 
irW  news  letters  foe  fourteen  different  lines 


M  trade  [ournals.  I  am  in  a  stralefir  positaon 
to  furnish  big  dailies  srilh  a  smashing  weekly 
bu*inc«s  review-a  samsnatton  of  what  I  have 


■II  dl 


M.».(m(  rn  i.  t 

Live  man,  suitable  for  mauling  editor  or 
utiistant  managing  editor.  dc*Ire*  to  get  kn 
loucli  with  putHlfther  expecting  such  an  ooeelng 
in  Ibe  nent  tew  nsontbt.  Twelfc  year, 
experience,  now  aiuitant  managing  editor. 
i  5  year*  old,  married,  looking  (or  permanent 
connection  where  part  of  salary  can  go  toward 
trying  for  interest  in  paper:  can  furnisb  in. 
disputable  pToof  c-f  ability,  etc.  Addreaa  Boa 
C  »J5.  Care  Emma  *  PuausHaa. 


hy  th»er  ability  and  without  pull  1  have  come 
tip  through  the  ranks  from  cub  reporter  to 
iMilitiral  rri»orter.  Washington  correspondent, 
fi-Ainrr  snlrr,  "colyum  condwdor"  and  edi- 
torial wrtlrr.  Hare  traseled  exlensisely  in 
thr  1*.  S  and  abroad  and  hare  acquires!  a 
widr  rana-r  ol  knowledge  from  obsecration, 
}>rt»uD,l  contact  and  rnpidus  Trailing.  Now, 
in  the  iitinit  of  life,  rhargnl  wilh  rigor,  and 
ttiuiraid,  I  want  to  realiae  on  tbese  aMrts 
Who  want*  an  editor  or  editorial  assistant 
rapablr  lit  fulfilling  any  demands  made  upon 
turn?  aluit  hair  month's  time  to  effrct  cbange. 
Addfesa  Boa  t."  929,  Cut*  Eoinis  A  Pustlsllsa. 

Ma** 

Kditnr.  twenty  one  years'  eaperietscer  sixteen  on 
nrr  paper  and  now  editor  of  a  daily;  brief, 
rnnarrvatiTe  in  labor  and  politics;  New  Eng 
land  man;  fifty  rrars  old;  writer  of  first  claa, 
rtlrtorial*.  sperial  articles,  intrrriews  and  dra- 
ir.«lir  rrittrisao  and  eapecially  giwd  at  humor 
ous  work;  rapable  of  taking  editorial  charge; 
wnuld  Ukr  another  position,  in  eastern  states. 
Addteae  B,»a  C  »J4.  tare  Eoitds  *  Poat-ltitaa. 

Raaaarek  Editor 

Assistant  to  executive;  reviewer;  young  woman 
formerly  editor  of  weekly  information  service 
publication  available  in  New  York  March  20. 
Box  C  914,  Care  Eptroa  k  Pdilii 


Paiwis  of  incorporation  have  been 
filerl  by  Albert  Drnnis,  Mortimer  Rem- 
ington and  Joseph  J.  Harvey,  to  buy  out 
ami  take  over  the  business  of  Progres- 
sive Publishers,  Inc.,  of  Wheeling, 
W.  Va_.  with  offices  also  in  New  York 
and  Chicago,  ami  Wheeling.  Mr.  Dennis, 
president,  is  well  known  in  the  literary 
world.  Mr.  Remington,  vice-president 
and  advertising  manager,  for  a"  number 
of  years  was  connected  with  the  adver- 
tising agency  of  J.  Walter  Thompson, 
and  is  one  of  the  charter  members  of 
the  United  States  Chamber  of  Com- 
merce. Mr.  Harvey,  secretary  and 
treasurer,  who  will  also  manage  the 
business  affairs  of  the  new  organiza- 
tion, has  for  many  years  been  associated 
with  the  Frank  A.  Munscy  Company, 
publishers,  in  charge  of  the  business 
office  and  circulation  department. 

Night  Staff  on  Buaineaa  News 

Philadelphia.— In  line  with  its  plans 
for  strengthening  it<  business  news  staff 
the  Public  Ledger  has  made  Edward  E. 
Murphy  assistant  managing  editor  of 
the  Business  News  Section,  in  charge  at 
night.  Mr.  Murphy,  in  addition  to  hav- 
ing worked  in  Philadelphia,  lias  also 
been  engaged  in  newspaper  work  in 
West  Virginia.  Stephen  J.  Burke,  long 
identified  with  the  Public  Ledger  and 
widely-known  in  newspaper  and  busi- 
ness sections  is  in  charge  of  copy  on  the 
Business  News  Section  at  night.  Otto 
E.  Becker  is  the  statistician  of  the  staff. 


"A«  a  result  the  standard  of  the  Daily 
has  no  direct  connection  with  the  stan- 
dard of  the  university.  The  managers  of 
the  paper  model  their  publication  on 
newspapers  with  which  they  have  been 
connected  with  fur  short  periods. 

The  article  claims  that  the 
featured  according  to  their 
instead  of  in  proportion  to 
tioiu!  value.   The  editorial  board  of  the 
paper  also  is  criticized. 

"A  certain  professor,"  concludes  the 
article,  "told  us  that  he  found  men  who 
work  on  the  Daily  as  a  rule  his  most 
careless,  delinquent  and  superficial  stu- 
dents. Arc  not  these  results  traceable 
to  some  extent  to  the  training  received 
on  the  Daily?" 


JOURNALISM  AND  ADVERTISING 
SCHOOL  NOTES 


HELP  WANTED  PewuVnt  H.rdm(  Jobs.  Ad  Club 

6C   ^EJXLZ^SSrSl  ."tT      ^«H»«««   D.  C.-Prcsiden.  War- 

  ren  U,  Harding  has  accepted  membership 

AaWtlaiag  Solicitor  in  ihe  Advertising  Club  upon  the  invita- 

°"n,  7ho  n*V7^.™ra'BC0,,'ki  p"'  'i™  of  Francis  X.  Whollcy.  director  of 

SSgSS.'  t.Imi'  Ohio.  Republican  ^  UllnKitl. 


gLOOMINGTON,  Ind.— Exactly  196 
students  registered  in  the  Depart- 
ment of  Journalism  of  Indiana  I'nis-er- 
sity  at  the  opening  of  the  second  semes- 
ter. The  enrollment  last  year  was  134 
and  in  1918  it  was  52  Student?  in  the 
department  edit  the  Indiana  Daily  Stu- 
dent, which  recently  secured  a  potty 
A.  P.  service.  One  of  the  new  features 
in  connection  with  the  Student  is  a 
course  in  practical  advertising.  The 
pupils  in  this  course  write  advertise- 
ment* for  Blnotningtnn  merchants  who 
idvertilC  in  the  Student.  Posted  in  a 
prominent  place  in  the  office,  the  Stu- 
dent has  a  score  card  on  sshich  are 
placed  check-  to  indicate  the  quality  of 
work  done  by  each  reporter  every  day. 
The'  checks  indicate  errors,  number  of 
orrectii.ns  made  by  copyreaders,  and 
failure  to  play  up  correct  feature. 

The  class  in  newspaper  writing  at  St. 
LawlUUC  University.  Canton.  N.  Y„  is 
being  given  a  series  of  three  lectures 
hy  liar. ild  B.  Johnson,  president  and 
editor  of  the  Watettown  Times — under 
the  titles  of  "  lite  Daily  Newspaper  in 
Small  Cities,™  "The  Makers  of  the 
Newspapers"  arid  "The  News  Story  and 
the  Editorial— What  They  Arc  and 
Why."  The  small  newspaper  is  the  place 
for  the  young  journalist  to  gain  exper- 
ience, Mr.  Johnw.n  told  the  students  in 
his  first  lecture.    George  F.  Darrow, 
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8-PAGE  GOSS  COMET 

FOR  SALE — Built  new  in  1914.  Type 
length  column  ia  20  in.,  cut-off  ia  22  us.; 
uses  rolls  35.  52H  and  70  in.  Foidar  dora 
ipisrtrr  and  hjlf  page  aertinns.  lupiipmriit 
inrlodrs  8  rbasea,  extra  art  roller  Blocks. 
1  motor  of  S  h.p.  A.C  starling  coaapea- 
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editor  of  the  Ogdensburg  Advance,  has 
also  consented  to  speak  to  the  class. 

The  program  for  the  fourth  conven- 
tion of  lite  Iowa  College  Press  Associa- 
tion, to  Ik*  held  at  Ames,  April  8  and  9. 
includes  the  following  speakers:  Dean 
Walter  Williams  of  ihe  University  of 
Missouri;  ILnrvcy  Ingham,  editor  of  the 
Des  Moines  Register;  Prof.  F.  W. 
Bnkman  of  Ames;  Cyrenus  Cole,  edi- 
tor of  the  Cedar  Rapids  Times  and  Re- 
publican; Donald  Clark,  editor  of  the 
Northwestern  Underwriter ;  James  Gil- 
lipsic.  president  of  the  Iowa  Press  As- 
siicialion  ;  Paul  McCrea.  managing  editor 
of  the  Cue  College  Cosmos;  Dwight  A. 
Davis,  business  manager  of  the  Daily 
lonan.  State  University  of  Iowa;  and 
Rudolph  Wcerta.  editor  of  the  Scarlet 
and  Black.  Grinncll  college.  More  than 
2111  college  journalists  from  Iowa  and 
adjoining  states  have  been  invited  to 
attend.  John  A.  Kennedy  of  Coe  Col- 
lege. Cedar  Rapids,  is  president. 

Sigma  Delia  Chi  at  Iowa  State  Col- 
lege has  initiated  into  membership  John 
Clay  of  Chicago,  who  founded  the  de- 
partment of  agricultural  journalism  at 
the  college.  Mr.  Clay  suggested  starting 
the  department  at  Ames  in  1905  and  do- 
nated $1,<»H)  to  help  get  it  going.  Since 
that  lime  he  has  rcglarly  given  JI.00TI 
a  year  and  the  money  is  now  accumulat- 
ing for  the  establishment  of  scholar 
ships.  The  department  of  agricultural 
journalism  at  Arties  is  said  to  have  been 
the  first  in  the  country. 


Add.  "U.  P." 

Lansikc,  Mich—  The  State  Journal 
has  taken  in  the  United  Press  news 
service,  in  addition  to  the  Assodatttd 
Press. 
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with  A.A.C.W.  at 

Atlanta  in  June 


(By  Ttlffnfk  f,»  Enime  Jk  Pl  ai.l.ilKs) 

Cleveland,  March  22. — The  Advertis- 
ing Typographer*  of  America  held  their 
first  conference  here  yesterday  and  or- 
ganized nationally  with  the  following 
officers  elected  for  one  year :  President, 
Ben  C  Pitts  ford.  Chicago;  First  Vice- 
President,  C.  E.  Ruskstuhl.  New  York; 
Second  Vice-President.  Stanley  Moore, 
Cleveland:  Secretary.  Frank  M.  Sher- 
man, Chicago;  Treasurer,  A.  Colish. 
New  York. 

A  constitution  and  by-laws  were 
adopted  and  a  nnmher  of  resolutions 
passed.  The  primary  object  of  the  or- 
ganization is  "to  raise  the  standard  of 
typography  and  create  a  more  general 
demand  among  advertisers  for  better 
typography- 
Other  objects  and  purposes  of  the  con- 
ference favorably  voted  on  were:  trade 
acquaintance  through  organization,  inter- 
change of  information,  trade  promotion 
and  advancement,  elimination  of  trade 
abuses,  reduction  of  manufacturing  costs 
and  raising  of  typographic  standards 


A  resolution  was  passed  '"To  refuse 
to  do  any  work  on  fraudulent  advertis- 
ing and  to  work  in  harmony  with  the 
Better  Business  Bureaus  of  the  Associ- 
ated Advertising  Clubs  of  the  World." 

A  national  campaign  of  advertising  to 
create  a  demand  for  better  typography 
was  enthusiastically  discussed. 

The  following  were  represented : 

Stanley  B.  Moore,  Cleveland;  Edward 
C.  Bigger,  Cleveland;  Fred  S.  Bertsch, 
Chicago;  Fred  Farrar,  New  York;  Clar- 
ence R.  Hurst,  New  York;  Montague 
Lee,  New  York;  George  WTUctta,  Dr 
triot;  Edwin  H.  Stuart,  Pittsburgh;  A. 
R.  Arkin,  Chicago;  Joseph  H.  Ewing. 
Chicago;  Harry  Baird,  Chicago;  J.  M. 
Hundscho,  Chicago;  Edmund  Thorpe, 
Cleveland;  Ben  C.  Pittsford,  Chicago; 
W.  G.  Chandler,  Cleveland;  Henry  C. 
Englehart,  Cleveland. 

The  next  meeting  will  be  held  in  con- 
nection with  the  annual  convention  of  the 
Associated  Advertising  Clubs  of  the 
World  at  Atlanta  in  June. 


8u  Ford'.  P.p.r 

The  sale  of  Henry  Ford's  Dearborn 
Independent  has  been  prohibited  in 
Chisago  anil  Toledo  because  of  articles 
attacking  the  Jewish  race.  An  ordi- 
nance to  ban  the  paper 
ered  in  Cincinnati. 
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NEWS  OF  ASSOCIATIONS 
AND  CLUBS 


PHILADELPHIA  women  at  the  an- 
nual  convention  of  the  Associated 
Advertising  Clubs  of  the  World  at  At- 
lanta in  June,  will  include  not  only  the 
wives  of  advertising  men,  but  other 
women  directly  rngagesl  in  advertising 
work.  Among  those  already  registered 
with  Ike  Poor  Richard  Club  arc:  Mrs. 
Rowc  Stewart,  Mrs.  Karl  Bloomingdale, 
Miss  Mary  O'Donncll.  Mi's  Frances  A. 
Maguire,  Miss  Hattie  Jacobs.  Miss 
Katherine  Flanagan,  Miss  Nellie  E. 
Quirk,  Miss  Mary  C.  McCloskey.  Miss 
Elizabeth  V.  Maguire.  Miss  Bertha  P. 
Shaffer,  Miss  Gertrude  M.  Flanagan, 
Miss  Reba'D.  Woodiiigtnn  and  Miss  H. 
M.  Campbell. 

In  an  address  before  the  New  York- 
League  of  Advertising  Women,  on  the 
theories  of  modem  psychology  as  ap- 
plied to  the  problems  of  business  uomcn. 
Miss  Mary  Alden  Hopkins  said  the 
world  is  beginning  to  realize  that  nnt 
only  can  women  fill  administrative  posi- 
tions with  success,  but  they  can  at  the 
same  time  be  home-keepcTs,  "The  only 
reason,"  said  Miss  Hopkins,  "that 
women  cannot  dn  doth  professional  and 
home  work,  in  some  cases,  is  because 
they  think  they  can't.  The  first  step  to- 
ward success,  is  to  get  the  barriers  out 
of  our  own  mind." 

The  newly  elected  officers  of  the  Bos- 
ton Pn-is  Club  are  making  preparations 
for  the'  "big  time"  in  April  when  they 
will  entertain  President  Harding.  Offi. 
cers  for  the  coming  year  are  Charles  E. 
Young  of  the  Post,  re-elected  president; 
Harold  F.  Wheeler,  who  recently  left 
the  staff  of  the  Post  tu  become  Sunday- 
editor  of  the  Herald,  vice-president;  W. 
W.  Colson,  Cambridge  Chronicle,  treas- 
urer; Charles  J.  O'Malley.  O'Maltey 
Advertising  Company,  financial  secre- 
tary;  Ralph  Sadler,  Transcript,  corrrs- 
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Feary  and  Edwin  S.  Brantley ;  directors 
frir  one  year  George  D.  Elwell,  Arthur 
A.  Perkins  and  Peter  J.  White. 

The  Engineering  Advertisers'  Asso- 
ciation, Chicago,  has  elected  the  follow- 
ing officers  for  the  ensuing  year:  Presi- 
dent, Keith  J.  Evans,  Joseph  T.  Rycrson 
fV  Son;  vice  president,  Julius  Holl, 
Link-Belt  Company:  secretary.  D.  T. 
Eastman.  Eagle-Picher  Lead  Com|>any; 
treasurer.  J  B.  Patterson,  P.  II.  *  F.  M. 
Roots  Company;  W.  F.  Leggett.  Webs- 
ter Manufacturing  Company;  Benjamin 
Brooks,  Clay  Products  Association;  Guy 
S.  Hamilton.  Conveyors  Corporation  uf 
America,  and  Edward  I.  Pratt,  Kellogg 
Switchboard  &  Supply  Company,  were 
elected  active1  directors  and  E.  R.  Shaw, 
of  Power  Plant  Engineering,  was  elect- 
ed associate  director.  The  Engineering 
Advertisers'  Association  now  enters  its 
third  year  of  activity. 

The  Northern  California  and  Moun- 
tain Counties  Editorial  Association  will 
hold  its  annual  convention  at  Willows. 
Cal.,  April  23  and  24. 

Ideas  and  suggestions  submitted  to 
the  Portland  (Me.)  Ad  Men's  Club  by 
speakers  at  a  weekly  luncheon  included 
systematic  and  concentrated  efforts  to 
advertise  Portland  and  the  advantages 
of  a  "boosters'  club."  William  H.  Dow, 
business  manager  of  the  Express-Ad- 
vertiser and  Sunday  Telegram,  dwelt  on 
the  necessity  of  learning  what  the  city 
offers  in  the  way  of  attractions  to  bring 
in  more  people  and  more  business. 

Under  the  auspices  of  the  educational 
committee  of  the  Advertising  Club  of 
New  York,  the  course  in  advertising 
opened  March  2,  at  the  club  house. 
Harold  A  LcBair,  vice-president  of 
Sherman  &  LcBair,  will  have  charge  of 


The  newly  organized  Albany  (N.  Y.) 
Advertising  Club  has  elected  the  follow  - 
ing  permanent  officers :  President.  E. 
Vincent  Stratton ;  vice-president.  Wil- 
liam E.  Foskctt;  treasurer,  Jacob  H. 
Herzog;  secretary.  Theodore  Seider- 
mam. ;  directors  for  three  years.  Alfred 
J.  Sporborg,  Charles  H,  Willoughby 
and  George  S.  DcRouville;  directors  for 
two  years  R.  F.  Clapp  Jr.;  Malcolm  S. 
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the  first  section.  The  course  will  consist 
of  twenty- live  lectures  and  is  open  to  a'l 
interested  in  advertising. 

Huhtingtoh,  W.  Va. — CoL  J.  II, 
Long,  publisher  of  the  Advertiser,  was 
elected  head  of  the  Gridiron  Club  at  its 
organisation  meeting.  Boyd  Jarroll.  edi- 
tor of  the  Herald  Dispatch,  was  elected 
vice-president,  and  H.  E.  Mathews  sec- 
retary-treasurer. The  proposal  to  name 
the  organisation,  which  is  composed  c( 
newspapermen,  former  newspapermen 
and  directors  of  the  Chamber  of  Cnrr 
nicrcc,  the  Colli.  Club  in  honor  of  Colli 
P.  Huntington,  founder  of  the  city.  «a< 
defeated.   


Form  New  Ten 

Dallas,  Tex.— Organization  of  tbe 
Texas  Newspaper  Publishers'  Associa- 
tion was  effected  at  a  meeting  here  m 
March  1(1,  with  the  following  officers 
A.  E.  Clarkson,  Houston  Post,  presi- 
dent; W.  C.  Dealey.  Dallas  News,  vice- 
president;  R.  H.  Cornell,  Houston 
Chronicle,  secretary  -  treasurer ;  G.  J 
Houston 
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PENNSYLVANIA  PEOPLE 


Pennsylvania  people,  8,720,017  of 
them,  comprise  8.2  per  cent  of  the 
population  of  the  United  States. 


78.7  per  cent  are  native  born 
whites. 

18.8  per  cent  are  foreign  born. 

2.5  per  cent  are  negroes. 

54  per  cent  of  these  people 
live  in  cities  of  5,000  or 
more. 

46  per  cent  of  them  either  live 
in  towns  of  less  than  5,000 
or  on  farms. 


Prosperity  is  permanently  planted 
in  Pennsylvania. 

Pennsylvania's  diversified  indus- 
tries, its  tremendous  activities  and 
the  constant  demand  for  Pennsyl- 
vania products,  make  busy,  smoky, 
hustling  communities,  where  big 
money  is  made  and  spent  con- 
stantly. 


Pennsylvania  people  buy  merchan- 
dise from  their  local  merchants— 
and  National  Advertising  Cam- 
paigns, run  in  Pennsylvania  daily 
newspapers,  co-operative  with 
Pennsylvania  merchants,  pay  hand- 
somely. 

Mr.  Advertiser,  get  after  this  ter- 
ritory. It  is  worth  while. 
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WHERE  DO  WE 
GO  FROM  HERE? 


That  is  the  big  question  before  American  business  at  the  moment.  We  all  know 
that  our  country  is  chock-full  of  money  ($37,000,000,000  in  bank  deposits) 
and  thai  more  people  hare  more  money  than  ever  before  in  the  history  of  the 
country,  and  yet  goods  do  not  sell  as  they  should  and  the  banks  are  preaching 
pessimism  under  pretense  of  restoring  sanity. 

In  1918,  as  shown  by  income  tax  reports,  there  were  4,425,000  people  making 
returns  of  net  incomes  in  excess  of  $1,000  a  year.  These  are  the  Latest  figures 
available  and  it  is  probable  that  those  for  1919  and  1920  will  show  even  larger 


In  1916  there  were  only  437,036  personal  income  tax  returns,  while  in  1917 
there  were  1,827,368. 

A  study  of  the  returns  shows  that,  while  those  with  incomes  in  excess  of  $1,000,000 
a  year  were  cut  down  in  final  net  income  from  an  average  of  $2,000,000  in  1916 
to  $725,000  each  in  1918,  there  were  only  67  so  penalized. 

The  figures  show  that  those  with  incomes  above  $25,000  a  year  have  been  exces- 
sively taxed  and  become  fewer  in  number;  the  number  in  classes  under  $5,000 
a  year  have  grown  enormously. 

While  it  is  perhaps  unfortunate  that  those  who  direct  business  have  been  hit , 
their  only  way  to  renewed  prosperity  is  to  go  after  the  dollars  in  the  hands 
of  the  people  who  have  the  dollars. 

Newspaper  advertising  behind  properly  priced  articles  is  the  way  to  where  they 
should  go.   There  is  no  money  in  sitting  idly  by  and  talking  hard  luck. 
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SOME  BY-PRODUCTS  OF  AMERICAN  JOURNALISM 


What  Newspapers  Are  Doing  to  Better  Social  Conditions  Is  One  of  the  Great  Romances  of  the  Most 

Fascinating  Business  in  the  World 


■N  1907  Kansas  City.  Kan.,  Hail  long 
been  having  trouble  with  it;  water 
supply.  The  water  was  poor  and  the 
service  unsatisfactory.  The  editor  of  a 
larsjc  daily  circulating  widely  in  the  city 
called  to  his  desk  a  young  reporter. 

"We  ought  to  help  Kansas  City,  Kan- 
la*,"  he  said.  "It  is  as  much  a  part  of 
Kansas  City  as  the  Kansas  City  in  Mis- 
M>uri.  Our  paper  is  under  obligations 
to  do  everything  in  its  power  to  help  the 
people  in  that  part  of  the  city.  Now  I 
am  going  to  give  you  a  general  assign- 
ment that  will  not  be  for  a  day  or  a 
week  or  a  month.  It  will  be  a  perma- 
nent assignment  that  will  last  as  long  as 
you  are  on  the  staff." 

"Help  Kansas  City.  Kansas,  with  all 
the  power  of  this  paper,  always  remcm- 
trering  that  this  paper  is  the  attorney  for 
the  men  and  women  who  pay  it  ten 
cents  a  week.  Whatever  is  best  for 
them  this  paper  is  for." 

Col,  Nelson  Cot  the  Water 

The  editor  was  Col.  William  Rockhill 
Nelson,  at  that  time  editor  and  owner  of 
the  Kansas  City  Star. 

"Just  now,"  Mr.  Nelson  continued,  "the 
people  over  in  Kansas  City,  Kansas, 
need  help  to  get  good  water.  I  want  you 
to  go  there  today  and  tomorrow,  and 
every  day  that  is  necessary  until  you  find 
nut  what  is  the  shorte't  and  the  most 
feasible  nay  to  get  good  water  for  that 
side  and  then  let  us  help  them  in  that 
way." 

Ami  then  he  said  that  thing  that  he 
ways  so  fond  of  saying  to  every  nun  who 
r;ime  to  work  on  the  Star: 

"Remtmbtr  this  Ihe  Star  has  a 
aj  roster  purpose  in  I  if*  than  merely  to 
print  tkW  im.  It  believes  in  doing 
things.  I  can  employ  plenty  of  men 
me-rely  to  write  for  the  paper.  The 
successful  reporter  it  the  one  wbe 
knows  how  to  get  results  by  working  to 
bring  about  Use  thing  he  is  trying  to 
do." 

That  the  investigations  of  (he  reporter 
t  .--lilted  in  a  conviction  that  municipal 
ownership,  a  form  of  government  in 
which  Colonel  N'elson  had  no  faith  at 
that  lime,  was  the  only  remedy  made 

mi..:1  difference  to  the  editor.  Conred- 
inp  that  the  reporter  had  the  right  solu- 
tion for  the  purile.  the  Star  touk  up 

he  fight  for  municipal  ownership.  Two 
v  t-ars  later,  in  1909.  Kansas  City.  Kan- 
-;ts».  owned  its  water  sujrply  and  its  dim- 
Mi  I  tics  were  solved. 

Tt  is  doubtful  if  the  hundred  years' 
listory  of  modern  American  journalism 

fT«>rd  a  better  statement  of  a  paper's 

e-sisonsiliililics  to  its  reader  than  the 
cords  of  Col.  Nelson  :  "The  Star  has  a 
.r-e-ater  purpose  in  life  then  merely  to 
srint  the  news.  It  believes  in  doing 
hirsgs." 

Other  editor!  before  and  many  editors 
inct  have  felt  the  promptings  of  the 
gtfftc  duty;  it  was  in  the  spirit  of  Col. 
Crl*on  that  the  New  York  World,  in 
(tfV).  raised   a   fund  of  JIOO.OWI  that 


By  ADDISON  HIBBARD 

[Feitoarsi  Notp — Mr  Hit-hard,  wbo  is  s  member  of  the  faculty  of  the  Unlvertity 
of  North  Carolina  and  brad  at  lis  journalism  depart  men  i.  hai  nos  attempted  lo 
exploit  any  ene  newspaper  as  the  expense  of  others.  His  theme  concerns  the 
disinterested  servkea  rendered  by  the  newspapers  of  America  to  their  readers  and 
their  coremanities  as  a  whole  and  the  papers  named  are  chosen  al  random  because 
of  the  conipsmoos  character  ol  their  deeds.  Service  of  ihe  same  character,  varying 
only  in  degree,  is  being  given  every  day  in  the  year  by  newspapers  of  every 
Stole  in  the  Union.] 


Kartholdi's  statue  of  Liberty  might  have 
a  pedestal  in  New  York  harbor;  it  was 
this  idea  of  "doing  things"  which  made 
James  Gordon  Bennett  of  the  New 
York  Herald  send  H.  M.  Stanley  lo 
the  finding  of  the  "lost"  Livingstone  in 
Africa;  it  was  this  responsibility  of  be- 
ing the  "attorney  for  the  men  and 
women  who  pay  it  ten  cents  a  week" 
that  has  resulted  in  the  numerous  Fresh 
Air  Fund-.,  Milk  Funds.  Ice  Funds. 
Clothing  Funds,  and  Relief  Funds 
which  are  familiar  to  the  readers  of 
American  papers  from  New  York  to 
San  Krancisco. 


is  something  nobler,  some  finer  spirit 
back  of  it  all. 

Perhaps  an  examination  of  some  of 
these  "extra-mural"  activities  will  be 
worth  while.  In  some  of  them,  true 
enough,  we  shall  find  the  right  hand 
holding  a  trumpet  while  the  left  gives 
alms ;  but  in  all  of  them  wc  shall  find 
that  the  ultimate  result  is  one  worthy  of 
an  attorney  of  the  people. 

A  Monument  to  Newspaper  Activity 

In  one  sense  the  Bedloe  Island  statue 
of  Liberty  Enlightening  the  World  is  a 
monument  to  this  othcr-than-news-giv- 


"But  it  is  all  done  for  advertising  purposes  and  self- 
glorification,"  says  the  cynic.  Is  it?  The  writer  of  this 
article,  not  a  journal ist  himself,  f celt  that  there  is  something 
nobler,  some  finer  spirit  back  of  it  all. 


At  a  time  when  it  is  so  easy  to  fall 
into  the  hahit  of  condemning  American 
juiirnali'm  for  its  headlines  and  outre 
mannerisms  it  is  welt  to  pause  long 
enough  to  take  stock  of  just  how  much 
this  phase  of  juurnalism  has  meant  tu 
the  development  ami  improvement  of 
modem  life. 

"tStit  it  i%  all  ili>iie  for  advertising  pur* 
poics  and  for  self-glorification."  says  the 
cynic.    Is  it?   The  writer  of  this  article, 

not  a  journalist  himself  feels  that  there 


ing  activity  of  American  journalism. 
When  Joseph  Pulitzer  arrived  in  New 
York  to  take  over  the  publication  of  the 
World,  he  found  the  city  in  an  emlar- 
rassing  predicament.  Edouard  Labou- 
laye  had  conceived  the  idea  of  the 
people  of  France  presenting  to  America 
a  huge  statue  to  "declare  by  an  im- 
|it-rishable  memorial  the  friendship  that 
the  blood  spilled  by  our  fathers  scaled 
between  the  two  nations." 
The  people  of  France,  shop-girls,  la- 


Outstanding  in  newspaper  seclel  work  hea  been  the  faatp  es  I  eased  to  newsboys 
with  ■  view  of  tnsklng  them  batter  ertlaaaa.  A  mefotity  of  the  newspapers  el  the 
ceuntry  have  carried  tills  work  en  in  one  way  or  another.  The  Creed  ftspld  Prtsa, 
taowwvar,  haa  continued  to  be  their  leader.  Here  wa  have  ene  of  their  ctaoaso  le 
dentins  and  deperlsoset  taken  In  their  own  building. 


Iiorers,  and  tradesmen  had  given  $250,- 
0(10  for  the  nuking  of  this  gigantic  fig- 
tire.  America  was  to  raise  $t00,000  that 
a  fitting  pedestal  might  be  erected  and 
a  committee  had  been  appointed  in  1877 
to  collect  this  sum.  But  in  1863.  when 
(he  World  passed  to  Pulit'er,  little  prog- 
ress had  been  made.  Liberty  had  no 
place  lo  stand.  The  money  was  still 
lacking. 

Here  it  was  that  Joseph  Pulitrer 
stepped  in.  Not  many  years  before  he 
had  arrived  in  America  as  a  poor  immi- 
grant. With  particular  force  he  was 
impressed  by  the  symbolism  such  a 
statue  would  have  for  future  genera- 
tions of  ariving  peoples — poor  boys  as 
he  himself  had  been.  By  18*5  the  fund 
had  1>ern  delayed  for  eight  years.  The 
Bartliohli  statise  was  ready  to  be  shipped 
from  France.  What  was  to  be  Liberty's 
reception  in  America?  In  the  columns 
of  the  World  the  immigrant  editor  an- 
nounced that  his  paper  would  engage 
to  raise  from  its  readers  the  $100,000 
necessary. 

Fresh  Air  for  City  Dweller* 
"Let  us  not  wait  for  the  millionaires 
to  give  this  money,"  he  pleaded.  "It  is 
not  a  gift  from  the  millionaires  of 
France  to  the  millionaires  of  America." 
The  sum  was  collected  through  gifts 
of  the  people  averaging  less  than  a  dol- 
lar apiece. 

In  connection  with  this  event  of  1886. 
when  the  Liberty  pedestal  was  com- 
pleted, it  is  interesting  to  recall  the  cam- 
paign of  the  same  paper  four  years  ago 
which  resulted  in  the  illumination  of 
the  Liberty  statue  according  to  a  plan 
conceived  by  George  Williams  of  New 
York  ami  executed  by  the  World  and  its 
readers. 

But  some  of  American  journalism's 
most  attractive  effort  has  been  in  the 
form  of  constructive  charity  which 
leaves  behind  no  monuments  or  statues 
—unless  it  be  in  the  hearts  of  those 
thousands  of  poor  who  have  been  bene- 
fitted by  its  crusades  for  health  and  op- 
portunity. Probably  the  most  appealing 
of  all  these  activities  lies  in  the  Fresh 
Air  funds  conducted  by  such  papers  as 
the  New  York  Tribune,  the  old  New 
Y«rk  Herald,  and  the  Troy  (N.  Y.> 
Timrs. 

N.  Y.  Tribune  A  Pioneer 

The  New  York  Trihune  was  one  of 
the  lirst  papers  to  take  up  this  particu- 
lar form  of  help.  Since  1877,  when  Ihe 
Tribune  fund  sent  sixty  children  to 
countrt  homes  for  relief  from  the  slum 
life  of  Greater  New  York,  to  the  past 
summer  when  almost  ten  thousand  were 
given  a  respite  from  heat  and  filth,  361).. 
mi  vacations  have  been  made  possible 
by  the  generosity  of  the  paper  and  its 
readers.  Three  hundred  and  sixty 
thousand  little  mothers,  poor  children, 
cripples,  convalescents,  and  undernour- 
ished children,  free  of  all  expense  have 
been  sent  from  Greater  New  York  f"r 
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Fmli  Air  Homea  ara  «  holitiy  with  m 
dan*  rnuf  •  ikasi   »nj    clhrr    auagl*  agancy 
C-ltlea.      Ht«    we    havr    an    A  m  r  r  tt:  >  n  lia  t  i  an 
•I  H.  New  Ynrk  Ttibun. 

fortnight  vacations  lo  )ivr  with  wxinr 
family  or  to  go  to  one  or  the  other  of 
the  eleven  hunies  which  the  fund  con- 
trol* in  rural  district!:  of  New  Jersey, 
New  York,  Connecticut,  and  Massachu- 
setts. Atltcricanitalion?  Yes,  and  nf  a 
<tnrdy  type. 

So  successful  lia>  the  New  York  daily 
bent  in  the  movement  that  it  has  hel]i*d 
to  institute  similar  work  in  other  coun- 
tries. France  sends  her  children  to  the 
country  under  the  name  of  "Lc<  tJCuvrrs 
du  (irand  Air"  and  in  Kngland  it  is 
termed  "The  Country'  Fortnight." 

A  single  case  will  make  clear  the  sig- 
nificance of  such  work  amnng  thuse  who 
have  lieen  without  a  chance.  One  of  the 
older  girls  sent  uut  last  summer  by  the 
Tribune  had  to  go  to  work  upon  her 
return  home. 

"She  was  a  good  worker."  runs  the 
paper's  account,  "and  made  a  pretty 
good  salary,  as  many  youngsters  do  in 
these  days.  Her  mother  was  somewhat 
iiiystil'icd  at  first  to  find  that  as  soon  M 
she  lirgan  to  receive  her  pay  she  did  not 
lilossum  out  in  new  clothes.    .    .  ." 

"Several  weeks  passed.  Finally  one 
day  the  girl  came  in  with  a  big  bundle 
under  her  arm.  She  unwrapped  it  and 
revealed  a  goorl-sijed  linen  lahlccloth 
and  enough  plates,  knives,  and  forks 
fur  all  the  family.  She  had  seen  the  was- 
tages were  set  in  the  home  where  shr 
spent  her  summer  outing  and  had  saved 
her  money  to  huy  those  things  for  her 
own  home. 

"Cnlil  that  time  there  had  never  Wen 
a  tablecloth  in  the  house,  and  there 
were  not  enough  knives  and  folks  for 
all  the  family  to  use  at  the  same  time. 
■  he  Americanization  this  girl  started 
with  the  tablecloth  has  continued  until 
the  family  has  mnved  completely  out  of 
the  need  for  settlement  workers,  and  is 
iiule|H-iideut  in  wcll-lieing." 

Relvxf  far  Poor  >.id  Sick 

Similar  to  this  work  of  taking  the 
ilown-and-outers  into  the  open  is  the 
oritanireil  providing  for  the  poor  of 
such  necessities  a*  milk,  coal,  ice.  cloth- 
ing, and  Christmas  dinners.  There  is 
scarcely  a  city  of  any  sire  in  the  coun- 
try where  papers  have  not  managed— 
and  given  largely  themselves — campaigns 
desntned  to  relieve  seasonal  distress  uf 
one  sun  or  another. 

The  old  New  York  Herald  throne  ll- 
out  a  period  of  twenty- four  years  dis- 
tributed tor  its  readers,  and  itself  U5.- 
MNl.tHMJ  pounds  of  ice  to  the  relief  of 
babies  and  invalids  in  New  York. 

In  time  of  sudden  disaster  the  dailies 
of  the  country  have  started  subscriptions 
with  figure-  running  into  llic  thousands, 
V-arthquakcs,  tires,  floods;  their  havoc 
is  lurdlv  begun  before  train  loads  of 
necessities  arc  fucusing  on  the  stricken 
area  fo-m  all  over  the  United  States. 
The  Chicago  tire  in  1876.  the  Ohio  River 

tl  U.  the  Johnstown  llood.  tire  c-dith- 

o  i-ikc  on  the  isle  of  Zania.  Cuban  fam- 
ines, the  (lalvcsvm  flood;  all  ihcsc  dis. 


any  ©I  Its*  co-untry'a  nawspapara  and  hava 
tow  tka  children  af  tHa  aluana  af  aur  *rr- 
calabratian  at  on*  af  tka  freah  air  homo 


asters  and  many  more  have  proved  glo- 
riously the  generosity  of  the  American 
public  and  the  interest  of  the  Ameri- 
can newspaper  in  activities  other  than  a 
mere  effurl  to  print  the  news. 

Recently  a  colored  man  in  Indianapo- 
lis jumped  into  Fall  Creek  to  rescue  two 
while  hoys,  thereby  losing  his  life ;  within 
a  few  days  the  Indianapolis  News  had 
raised  a  considerable  stun  for  the  rela- 
tives of  the  hero. 

In  Boston,  the  Post  raised  within  a 
month  a  sum  of  $16,1)1)0  as  a  fund  for 
the  widow  of  Patrolman  William  G. 


foujr-yrar-rtlit  hny.  a  Iwn  »*■  .  I  I  girl,  and  on 
unborn  linkr  aim  arrived  MrsCTal  nsulllhl  later. 
The  ISSSJ  little  ones  dine  la  Laura's  •knta  ©a 
ike  holds  the  muling  infant  in  he*  tail  and 
warn  to  kmor  when  their  itadily  will  come 
homr  wirh  lkinn>  to  eal.  Tkal  is  all  Ike?  kick 
forward  to  no*  When  t.altra  ia  alrunucr  and 
the  haliy  nlder  frbr  will  he  ante  to  dn  atinaetkinr, 
lo  -  ■  i  -  - '  then.  Nuw,  hnwrvrr.  it  -  a  throw 
lirtnran  thr  orphan  aaylnm  or  Ike  homr  ahr 
is  aruooua  lo  Veep  for  Ihrm 
"Total  amount  need's).  |65ft " 

There  are  a  hundred  Thomas  Hardy 
novels  and  as  many  King  l.ears  in  tliat 
rosary  of  suffering. 

Economic  Wnlfarr  of  tha  Future 

To  turn,  for  the  moment,  from  these 
instances  of  applied  charity  on  the  part 
uf  American  .journalism,  it  is  interest- 
ing to  see  how  at  least  one  paper  is  build- 
ing for  the  future  of  a  state.  The  glory 
that  was  unce  Michigan's  as  a  forest 
stale  has  departed  from  her. 

The  Detroit  News,  by  a  series  of  in- 
dustrial papers  which  it  ran  thruugh 
parts  of  May  and  June  of  last  year,  has 
dune  much  to  awaken  Michigan  frum  her 
lethargy  in  reforestation.  With  no  at- 
tempt to  issue  propaganda,  and  with  no 
expectation  of  deriving  benefit  greater 
than  that  which  will  accrue  to  other  in- 
dustries of  the  state,  the  News  has  pub- 
lishes!, in  anything  but  a  muckraking 
spirit,  facts  which  show  that  a  third  of 
Michigan.  10,000,000  acres,  is  virtually 
bankrupt,  that  each  month  Mime  3,000 
acres  revert  to  the  state  simply  because 


Nasranaaar*  kava  alwaya  takaa  tha  laad  In  public  moveanaata  tkat  have  basauty 
and  •duration  aa  lhair  kaaia.  Tka  country  ia  doltnd  with  nvanumtntl  t«  worthwhile 
man  and  woman  aa  wall  aa  great  teiwplaa  ol  art  and  education.  Her*  we  kava  tha 
grant  nonvn  givan  to  tka  city  af  5**  Fraacieco  by  M.  H.  da  Young  af  th*  San 
Franciaco  Chranicla,  which  fa  one  of  tha  autetaadiag  eaamplet  nf  this  kind  of  public 
work. 


Clancy,  who  had  InfM  killed  while  on 
duly  in  a  rlance  hall  If  you  arc  living 
in  a  large  fit)  incidents  of  the  kind  arc 
so  familiar  as  to  lie  common. 

Hut  of  all  these  forms  of  charity  and 
vising,  it  ia  doubtful  if  any  have  touched 
the  popular  emotions  more  strongly  than 
the  Good  fellow  movement,  originated.  I 
lielicvc,  by  the  Chicago  Tribune  several 
years  ago.  If  you  arc  in  Chicago  for 
the  few  weeks  hefnre  Christinas,  you 
will  see  daily  in  the  Trilmne  a  little  cou- 
pun  for  >ou  lo  fill  in  stating  the  number 
of  horn-  you  will  try  to  provide  for. 
I  he  paper  investigates  cases  of  need 
and  assigns  lo  each  (loodfcllow  the 
names  and  addresses  of  families  to  the 
number  requested. 

On  the  big  day  it  is  your  fun  lo 
brighten  the  homes  ju<i  as  far  as  your 
purse  will  allow.  In  Chicago  the  move- 
ment has  taken  on  the  rest  of  a  gamr; 
one  which  has  spread  rapidly  to  many 
other  cities. 

Even  the  staid  New  York  Times,  which 
believes  "that  the  fliuctiuii  of  a  news- 
paper is  news  without  crusades."  rinds 
itself  "lice  a  year— in  December— hit 
hard  by  Marley's  ghost.  A  week  or 
two  before  Christinas  it  gives  space  to 
a  plain  statt-nieul  of  what  it  finds  to  lie 
"New  York's  1110  Neediest  Cases,'* — 
needs  which  the  hurrying  populace  meets 
■  lioK-soidedly  liy  generous  giving.  The 
page  has  all  the  pathos  of  a  tragedy:  it 
purges  through  pity  and  fear  as  no  cDs. 
sic  has  ev  er  done.  At  random  1  select 
"ca-e  31"  front  list  year's  list: 


no  one  is  willing  to  iay  taxes  on  them 
once  the  timlier  has  been  cut  over,  and 
that  there  is  urgent  need  of  suine  intelli- 
gent direction  on  the  part  of  the  people 
and  these  lands  may  lie  afforested  and 
turned  to  future  value. 

Just  what  reception  these  articles  have 
had  is  evidenced  when  one  knows  that 
without  any  advertising  on  the  part  of 
the  News  requests  have  come  fur  over 
15,000  copies  of  the  pamphlet  from  indi- 
viduals and  companies  which  arc  in  a 
position  to  secure  thoughtful  Considera- 
tion of  the  situation.    Some  day  the 


10.000.000  acres  will  become  an  asset  for 
the  state  and  its  people;  then,  again,  will 

appear   wb.tt  of  the  indebtedness  our 

modern  civilization  owes  to  the  work  of 
our  newspapen. 

Just  such  inquiry  as  this  into  idle 
acres  of  Michigan,  the  News  has  brought 
tu  other  questions.  The  housing  prob- 
lem in  Detroit  has  hern  made  the  sub- 
ject of  a  thorough  survey*  and  recom- 
mendation* have  been  made  which 
ought  to  make,  and  no  doubt  have  made, 
it  easier  fur  the  man  of  small  mean- 
instance  nf  this  same  sort  of  eye  for  tt*e 
lo  Inciter  his  living  conditions. 

Since  the  foundation  of  the  News  in 
1K73  the  paper  has  consistently  fough- 
for  municipal  uwnership  of  public  utili- 
ties with  "no  more  public  service  fran- 
chises as  its  chief  slogan:  today  De- 
troit is  actually  beginning  the  construc- 
tion of  a  municipal  car  line.  Another 
future  and  the  public  benefit  nianifr-l- 
itself  in  the  work  of  the  same  paper  in 
regard  to  the  breaking  down  of  thr 
patent  office  system  in  Washington.  It 
was  a  matter  which  needed  attention  »l- 
iltough  Detroit  and  the  News  had  no 
special  interest  in  the  question.  Un- 
pleasant as  the  whole  thing  was  for  the 
patent  office,  Cyril  A.  Player's  article, 
published  in  pamphlet  form  and  much 
discussed  by  congressmen  in  connection 
with  legislation  fur  the  correction  of  the 
situation,  brought  letters  from  every 
official  of  the  Washington  office  thank- 
ing the  News  for  thr  public  service  it 
had  performed! 

<  >lhcr  papers,  notably  the  Kansa- 
Cily  Star,  have  for  years  l>ccn  intcr- 
rstrd  in  similar  projects.  It  is  a  p.in 
of  their  responsibility  as  counsel  al  ten 
ur  latent!  cents  a  week  for  their  thou- 
sands ,->i  subscribers. 

Gardens  have  been  instituted  that  the 
readeis  trav  know  just  how  vital  at. 
clement  in  icducing  living  expenses  they 
prove  to  lie.  model  budgets  have  beer 
made,  primer'  for  school  use  urging 
thrift  and  careful  expenditure  Ivav  r 
been  printed— it  would  be  impossible 
even  to  enumerate  all  of  the  fight1 
rcputable  American  papers  have  made 
tu  heat  old  man  H.  C  L. 

Fights  Diioasa  and  Quack. 

Rut  public  wealth  has  claimed  a 
more  of  the  attention  of  our  new- 
papers  than  has  public  health.  Tuber- 
culosis, cancer,  infantile  |»araly*i->. 
typhoid:  all  these  and  more.  too.  have 
found  t  m>mies  in  the  health  campaigns 
of  our  great  dailies.  In  191b  whrn 
New  York  City  was  in  the  grip  of  in- 
fantile paralysis,  the  World  instituted  a 
campaign  of  general  education  with 
(CcHtinned  on  page  19) 
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Whsrn  th*  holt-day  spirit  el  tutu)  cheer  en-d  happtnea*  hold  a  away  Vn  rW  world,  th* 
Acnarlcan  nawapapcr*  aland  in  Iht  front  rank  tn  carrying  It  late  thr  homa*  al  ifa* 
unfortunate  and  tad.  This  pietur*  was  made  In  the  Chn»tm*«  bevket  aseembllas  roan 
of  tha  Saaltle  Paal-lntalli|aneer  take  «l|ht  brfurc  Cliff ttinaa.  A  hundred  elhar  pap*n» 
hava  tahaa  up  Ibia  work  annually  and  raada  tt  a  national  duty  to  carry  |t>nd  chaar 
In  aU. 

Digitized  by  v^ous 


>gle 


Editor   &   Publisher  for   April   2,  1921 


1 


MERCHANDISING  THE  ADVERTISING 
CAMPAIGN  TO  THE  DEALER 


By 


With  the 


Tr.de 


LOWELL  PANCOAST 

Director  i,t  Mcirhaii<li«uiK  fttr  Ihr  C*ii*{ag.j  Tolmur 

'J1! IK  most  rSNrnriitl  step  in  a  news-  the  complete  covering  of  a  market.  In 

paper    advertising    campaign    is    to  every  eily  where  these  dealer  papers 

merchandise  or  »ell  the  advertising  in  have  been  made  a  success  Utey  reach  all 

tile    retailers    before    the    advertising  merchants  who  sell  advertised  good*. 

Marts.  If  a  manufacturer  were  to  circularize 

Successful  newspaper  advertisers  have  the  same  merchants  reached  by  the  news- 
learned  that  results  are  increased  by  first  paper's  dealer  organs  it  would  enst  an 
making  the  dealer  appreciate  the  lucal  immense  amount  of  money  for  postage 
advertising  campaign  which  has  been  and  printing,  at  the  same  time  the  ad- 
planned  to  sell  the  goods  for  him.  vcrtiscr's  message  would  not  receive  the 

Selling  the  dealer  on  the  strength  of  personal    attention    it    would  receive 

the  advertising  is  not  a  new  policy,  but  through  the  columns  of  a  paper  which 

some  methods  are  better  than  others.  has  become  popular  among  the  local  mcr- 

Perhaps  the  greatest  problem  that  has  chants.     And  the  average  newspaper's 

confronted  newspaper  advertisers  is  how  dealer  organ  is  popular  because  they  are 

to  announce  the  campaign  in  advance  to  edited  particularly  to  help  the  retailers 

the  retailers  and  jobbers  in  the  most  ceo-  do  husinc«s  on  a  more  profitable  basis, 

nomical  and  three,  way.  QW.  DooUr  Inform.*,., 

Some  of  the  larger  newspapers  are  ,„   ,        ,  ,        .„  ,  . 

helping  advertisers  solve  this  problem  ,A,!  *•  :lrt,cl"  P«'>'"hcd  appear  to  be 

through  dealer  house  organs,  or  dealer  ,rlrrt"l  <"T  «hc  Purpose  of  assisting  the 

publications,  issued  at  regular  intervals  rc«ilcr  '"  *>««  wa>-  »"d  especially  in 

by  the  newspapers.  giving  him  information  regarding  store 

Tfc    u/       ■      „  management,  profits  and  kindred  sub- 

Tho  Way  that  Helps  jCCIa  at,out  which  the  merchant  desires 

In  Philadelphia  there  is  the  Retail  information 
Ledger  which  sells  subscriptions  to  the  In  many  cities  the  dealer  paper  is  re- 
dealer  and  advertising  to  the  manufac-  garded  by  the  merchant  as  the  most  help- 
turers  In  New  York,  the  World  issues  'ul  medium  he  receives.  These  papers 
the  World  Retailer,  which  is  sent  free  to  are  first  of  all  valuable  to  merchants; 
the  dealers  and  announces  World  cam-  a»d  secondly,  they  base  a  distinct  value 
paigns  in  a  limited  way.  to  the  advertiser  who  wants  to  nier- 

Chicago  also  has  a  newspaper  dealer  chandise  his  advertising  and  his  products 

paper.    The  Co-opcraior  issued  by  the  to  *ne  trade  before  starting  his  local  con- 

Trilmnc  for  the  past  six  years  is  sent  sumer  campaign. 

free  to  all  classes  of  retailers  but  sells  The  dealer  paper  which  serves  as  a 
advertising  space  to  advertisers  who  are  connecting  link  between  the  newspaper 
getting  ready  to  advertise  in  Chicago.  and  the  dealers,  passes  on  to  the  adver- 
Thc  Oklahoinan,  in  Oklahoma  City,  tiser  the  dealer  influence  or  prrstige  of 
has  a  dealer  newspaper  which  sells  both  'hat  newspaper  This  is  what  helps 
circulation  and  advertising.  There  are  make  the  advertiser's  newspaper  invest- 
other  denier  publications  such  as  those  men!  a  paying  one. 

issued  by  the  Boston  American  and  Xew  Today  manufacturers,  whose  sales  or- 
Vork  Evening  Journal,  whkh  publish  gani/ations  are  working  Use  trade  in  a 
advertising  free  for  clients  using  the  c''>  paving  the  way  for  a  real  news- 
nevvspapcr.  paper  campaign,  are  placing  advertising 
The  point  is  that  the  newspapers  are  in  these  dealer  papers  which  run  regu- 
finrling  a  way  to  help  advertisers  in-  ><■'■>  during  the  sales  work  period,  and 
crease  the  value  of  their  newspaper  cam-  frequently  during  the  life  of  tile  news- 
paigns  both  to  the  stealer  and  themselves,  paper  campaign.  One  advertiser  re- 
Results  fmm  present  campaign*  prove  centlv  bought  twelve  full  pages  in  one  of 
that  the  most  direct  method  of  getting  these  dealer  papers  for  the  purpose  of 
;in  advertiser's  message  to  the  trade  merchandising  his  newspaper  advertising 
without   lost   motion   is  through  these  «o  the  trade 

dealer  organs  published  by  newspapers.  It  is  most  essrntial  that  any  adver- 

Puttin.  the  Me.-,.  Ae.ro..  ti,cr  who  >  makin«  a  ™" 

vestment    in    a    newspaper  campaign. 

I  he  newspapers  dealer  paper  is  in  should  protect  that  investment,  or  give 

closer  touch  with  the  actual  business  life  j,  a  chance  to  produce  maximum  results. 

Of  the  average  retail  merchant  than  any  with  proper  advertising  to  the  trade  in 

other  medium,  except  his  favorite  daily  ||ut  city, 

ill     S|  laps  i  ' 

Of  course,  it  is  possible  to  make  the  W*r   Abo»«  Broadside, 

message  to  the  dealer  more  personal  in  a  The  dealer  paper  is  ahove  ihc  compcti- 

clealer's  paper  than  it  would  be  in  the  lion  of  broadsides     The  average  dealer 

newspaper  itself.  has  been  Hooded  with  so  many  kinds  of 

Another    reason    why    the    message  circular  and  broadside  advertising  that 

"srets  across"  to  the  dealer  in  the  news-  he  is  not  impressed  with  this  shouting 

paper's  co-operating  medium  is  liecause  literature,  and  it  does  not  secure  the  re- 

thesc  papers  have  been  the  means  of  -nits   which  it  should  considering  the 

building  up  a  mo«t  valuable  good  will  amount  « ■  f  money  invested  in  screaming 

between  the  merchants  and  the  news-  broadsides,  etc.     While,  on   the  other 

papers.  hand,  digmnei]  dealer  advertisements  in 

These  dealer  papers  offer  advertisers  a  dealer  paper  which  appears  regularly 
an  opportunity  to  realize  tin-  dirrvt  hene-  will  enable  an  advertiser  to  achieve  re- 
fits from  the  dealer's  good  will  and  suits  which  could  not  be  secured 
prestige  built  up  by  the  newspaper.  through  broadsides  or  circulars  of  any 

Any  message  that  an  advertiser  dc-  kind, 
sires  to  place  before  the  retailers  of  a  It  is  the  policy  of  some  newspapers  to 
city  will  reach  near  100  per  cent  of  give  advertisers,  starting  new  campaigns, 
the  merchants  in  the  city,  hecause  the  one  insert  free  to  announce  their  cam 
free  distribution  given  these  papers  by  paigns,  when  the  campaigns  are  impor- 
ter newspapers  publishing  them  insures  tant  or  large  enough  to  announce,  but 


any  subsequent  advertising  which  the 
advertiser  may  desire  must  be  paid  for. 
Other  papers  arc  eliminating  the  free  in- 
sert, believing  that  it  will  be  to  the  ad- 
vantage of  every  advertiser  to  have  his 
message  to  the  trade  in  the  regular  ad- 
vertising columns  of  the  dealers'  paper. 
In  this  way  every  advertiser  has  the 
same  advantages  and  an  equal  oppor- 
tunity of  getting  his  message  over  in 
the  way  he  desires.  Also  the  regular 
insertions  of  a  trade  message  for  a 
period  of  months  in  the  dealer  paper 
will  l>e  of  great  assistance  to  a  sales 
organization  working  the  trade  as  it 
will  reinforce  their  sales  efforts  with 
the  dealers. 

Recent  improvement  has  been  noted  in 
some  dealer  papers,  as  they  are  being 
filled  with  material  of  real  value  and 
interest  to  retailers.  One  paper  has  been 
running  a  course  of  instruction  in  show 
card  writing  and  window  trimming, 
written  by  men  who  teach  these  sub- 
jects. This  paper  is  maintaining  a  high 
standard  in  its  news  and  editorial  mat- 
ter. It  also  sells  its  advertising  at  rates 
which  compare  favorably  with  those  of 
other  trade  publications.  And  it  also 
must  be  borne  in  mind  that  thr  average 
dealers'  paper  covers  a  field  that  cannot 
be  duplicated  even  by  old  established 
trade  journals,  because  the  newspaper 
dealer  organ  is  sent  to  all  merchants  in 
all  lines  of  merchandising. 

This  newspaper  is  solving  one  of  the 
biggest  problems  in  present-day  merchan- 
dising through  these  newspaper  off- 
springs  circulating  among  the  retail 
trade,  and  trying  to  help  the  retail  mer- 
chant solve  his  problems. 


Boston.— Francis  X.  ("Doe")  Rooney, 
superintendent  of  the  Boston  (ilohe  com- 
posing room,  gave  a  talk  at  the  monthly 
meeting  and  dinner  of  the  Boston  Club 
of  Printing  House  Craftsmen  last 
Thursday  evening.  His  subject  was 
"Newspaper  Composition  Problems." 

Mr.  Rooney  stated  that  an  average  of 
500  full  page  metal  plates  are  east  each 
day  in  the  Glolse  office,  10  plates  of  each 
page  of  every  edition.  The  amount  of 
classified  advertising  carried  by  the 
Globe  and  the  work  it  involves  was 
brought  out  by  Mr.  Rooney  when  he 
said  thai  in  one  recent  Sunday  edition 
of  the  Globe  there  were  more  than 
16,000  advertisements,  each  one  a  separ- 
ate piece  of  "copy."  He  pointed  out 
tiiat  during  one  week  recently  the  Globe 
printed  1.012S  columns  of  advertise- 
ments, more  than  tXfi  full  pages.  This 
meant,  he  said,  the  handling  of  an  aver- 
age of  more  than  -10.000  piece*  of  copy 
per  week  by  Globe  compositor*.  Mr. 
Roojicy  said  that  in  getting  out  a  Sun- 
day edition  of  the  Globe.  -IO0.0OO  pounds 
of  piper  and  13,000  pound*  of  ink  is 
used. 


Crt.  Fort  Worth 

Fort  Worth.  Texas  — The  advertising 
contract  for  the  City  of  Fort  Worth  for 
the  year  1921  has  been  awarded  the 
Star-Telegram  by  the  Board  of  City 
Commissioners.  The  successful  bid  was 
51.82  an  inch  for  week-day  advertising 
and  fj.10  an  inch  for  Sunday  space. 


lor  W.«l  Co. 

The  F.  Wesel  Manufacturing  Com- 
Brooklyn,  N.  V..  has  appointed 
Norman  S.  Githens  as  advertising 
■MO If* I  Mr*.  Githens  was  formerly 
with  the  Mergenthaler  Linotype  Com- 
pany as  assistant  publicity  manager 
arul  was  advertising  manager  of  the 
l  imes  Square  Automobile  Supply  Com- 
pany. 


COAST  APIARISTS  PLAN 
TO  ADVERTISE 

Nation.]  Campaign  Urged  by  Washing- 
ton Enthusiast  to  StlmuUto  Boo- 
Castor*  nasi  Wider  Uss 

of  Hon.,  I 


By  Rov  Attn 

S»*TTLt—  Why  not  associate  honey 
with  the  apples,  peaches,  oranges,  black- 
berries, loganberries,  and  the  score  and 
one  other  famous  products  of  the  tree, 
bush  and  soil  of  the  Pacific  Slope  which 
are  pouring  into  the  homes  of  the 
United  Stales  in  great  volume 
national  advertising? 

This  is  the  question  that  is 
many  analytical  minds  in  the  State  of 
Washington  with  the  result  that  plans 
are  now  being  thoroughly  organized  for 
popularizing  the  product  of  the  bee 
through  an  advertising  campaign. 

Especially  active  are  the  "bee"  enthu- 
siasts in  the  State  of  Washington. 
Backed  by  the  home  economics  depart- 
ment of  the  University  of  Washington, 
the  State  development  bureau  of  the 
Seattle  Chamber  of  Commerce,  and  the 
co-operatire  extension  bureau  of  the 
United  States  department  of  agricul- 
ture, a  State-wide  organization  to  stan- 
dardite  the  honey  produced  in  the  State 
of  Washington,  multiply  the  output  and 
to  launch  an  extensive  advertising  cam- 
paign is  being  effected. 

Capt.  S.  J.  Harmerting.  a  widely 
known  authority  on  bees,  declares  that 
there  should  be  at  least  as  many  bee 
colonies  in  the  backyards  of  American 
homes  as  there  are  chicken  coops. 

Are  bees  dangerous?  Emphatically 
not,  say  the  experienced  beekeepers. 
Capt.  Harmerling.  who  asserts  he  has 
been  a  beekeeper  for  more  than  fifty 
years  and,  during  that  time  has  never 
suffered  any  discomforts  from  the  sting 
of  a  honey  bee  Modern  methods  of 
handling  hees.  he  declares,  have  done 
away  with  all  danger. 

Expert  apiarists  point  out  that  there 
never  was  a  more  opportune  time  to 
launch  an  extensive  advertising  cam- 
paign designed  not  only  to  promote  the 
consumption  of  honey  but  to  increase 
the  United  States  just  having  entered 
beekeeping  by  the  American  people,  with 
upon  an  alcoholic  drought.  People  f*/" 


will  find  honey,  it  is  declared,  a 
appetizing  and  yet  totally  unharmful 
stimulant.  Honey  is  a  stimulant  that 
produces  energy  bat  in  Jo  doing  does 
not  tear  down  energy  in  the  end  like 
whisky. 

Two  Now  Men   With  Artkin-Kynett 

Pihlaiilo'IIIa.  —  Neilson  M.  Mat- 
thews has  resigned  from  the  Thielecke 
Advertising  Company,  Chicago,  to  be- 
come an  account  executive  in  the  Ail- 
kin-Kynctt  Company,  this  city.  liarle 
A.  Buckley-,  formerly  with  the  Foley 
Agency  and  the  Burns. Buckley  Com- 
panv.  has  also  joined  the  Aitkin-Kv  nett 


PiTTMii  iK.ii.  Pa— Raph  II.  Whitmore 
was  appointed  receiver  for  the  Lyknu 
Polish  Manufacturing  Company,  March 
9.  The  company  has  been  a  large  na- 
tional advertiser.  Assets  and  liabilities 
are  not  stated. 


Logon  Add*  to  Staff 

W.  S.  O'Connor  has  been  appointed  to 
the  staff  of  the  Thomas  1".  Logan  Com- 
pany, New  York.  He  has  been  with  the 
Meinzinger  Studios,  New  York.  _l„ 

njigrfizeci  by  LiOOgle 
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FOR  1926  WORLD'S  FAIR 


PLAN 


Rowe 


Who  Sagged  Advertking  Build 

of  u.  s.,  wm 

A.  A.  C  W. 


for 


B»  EDWARD  A.  MUSCHAMP 

PHILADELPHIA  —  The 


movement 

looking  to  the  securing  of  a  building 
in  the  great  World's  Fair  to  be  held  in 
Philadelphia  in  1926  devoted  to  Adver- 
tising, Journalism  and  Printing  will  be 
formally  and  officially  launched  by  Rowe 
Stewart  president  of  the  Associated  Ad- 
vertising Clubs  of  the  World,  at  that 
organization's  convention  at  Atlanta  in 
June. 

Mr.  Stewart  first  mentioned  the  project 
at  the  recent  i 
Richard  Club. 

exclusively  to  adver- 
tising. In  commenting  on  and  endorsing 
Mr.  Stewart's  suggestion.  Eorroa  &  Pub- 
lishes suggested  that  a  building  in  the 
Philadelphia  World's  Fair  devoted  to 
advertising  should  alto  include  a  com- 
prehensive exhibition  that  would  tell  the 
story  of  the  development  of  American 
journalism. 

A  few  days  ago.  Mr.  Stewart,  in  dis- 
cussing the  general  idea  with  your  repre- 
vc,  said: 


that  printing  dates  back  several  centu- 
ries, that  newspapers  were  published  here 
in  the  United  States  as  long  ago  as  the 
beginning  of  the  18th  century,  and  that 
the  earliest  newspapers  carried  some  ad- 
vertising. But  it  is  the  last  fifty  years 
Out  have  seen  the  extraordinary  devel- 
opment of  advertising,  journalism  and 
printing.  Advertising  today  is  a  tremen- 
dous factor  in  the  commercial  life  of  this 


Newspapers  play  a  part  in  the 
dinner  of  the  Poor  affairs  of  the  nation  unsurpassed  by  any 
Then  he  spoke  only  of  other  agency.   Printing  has  developed  to 
a  point  far  beyond  the  imaginings  of 
anyone  of  even  twenty-five  years  ago. 


"If  the  World's  Fair  that  is  to  be  held 
in  Philadelphia  in  1926  is  to  tell  the 
complete  story  of  the  development  of 
our  nation  during  the  ISO  years  of  its 
life  and  to  point  the  way  to  an  even 
greater  future,  tlien  it  seems  to  me  that 
advertising,  journalism  and  printing 
should  have  a  conspicuous  part  in  that 


All  Clouly 

'The  suggestion  made  by  Eoiroa  & 
Pi-nj«Hat  is  an  excellent  one  and  1 
heartily  approve  of  it.  Going  a  step  far- 
ther it  seems  to  me  that  this  phase  of 
Philadelphia's  World's  Fair  should  cover 
not  only  advertising  and  journalism  but 
also  printing.  These  three  businesses  or 
professions,  while  each  is  distinctive  in 
itself,  are  closely  related,  and  could  very 
properly  be  housed  under  one  roof. 

"Our  Philadelphia  World's  Fair  is  still 
quite  a  way  off— it  will  not  be  held  until 
1926.  the  150th  anniversary  of  the  signing 
of  the  Declaration  of  Independence— 
but  our  proposed  project  is  a  big  one 
and  I  think  it  will  be  well  to  take  time 
by  the  forelock  and  begin  to  make  our 
plans  at  the  earliest  possible  date. 

"The  convention  of  the  Associated  Ad- 
vertising Clul-v  of  the  World  in  Atlanta 
next  June  will  afford  an  opportune  time 
and  occasion  for  officially  launching  the 
project.  I  plan  now  to  call  it  to  the 
attention  of  the  advertising  men  who  will 
attend  this  convention  and  such  pre- 
liminary steps  as  will  be  necessary  can 
be  taken  by  the  convention." 

Asked  to  outline  his  plan  in  a  little 
more  detail,  Mr.  Stewart  explained  that 
the  project  was.  at  this  date,  more  or 
less  nebulous.  The  general  plans  for  the 
Exposition  itself  have  not  yet  been  dc- 
termineil,  hut  the  Committee  of  One 
Hundred  appointed  b)  the  Mayor  of 
Philadelphia  are  now  working  on  the 
general  ulra  and  will,  before  very  long. 


have  perfected  something  in  the  way  of  a   whole  suhject  is  tremendously  big  and 

must  be  thoroughly  anticipated  and  thor- 
oughly discussed  before  actual  plans  are 


tentative  program 

To  Work  Out  PUns 

"Just  what  form  an  exhibition  of  ad- 
vertising, journalism  ami  printing  should 
take  in  the  World's  Fair,  would,  of 
ri.iirw.  have  to  be  carefully  worked  out 
by  a  committee  or  several  committees 
representing  the<c  three  businesses  nnd 
working  in  co-operation  with  the  gen- 
eral proitiotors  of  the  Exposition.  How- 
ever, 1  have  in  mind  a  general  idea  which 
will  at  lca»t  serve  as  a  basis  in  which 
specific  plans  may  lie  developed. 

"The  150  yearv  that  have  passed  since 
the  signing  of  the  Declaration  of  Inde- 
pendence encompass  practically  the  entire 


made.  I  think  we  can  nuke  a  start  at 
the  Advertising  Convention  in  June  and 
be  prepared  to  do  the  job  in  a  thoroughly 


ADS     FOR     OWN     SAKE  FUTILE 


Textile  Men  Told  That  Rotation  Must 
Be  Shown  A  Profit  Before  Buying 

fSfrrimi  r«  F.iitcm  It  PeiLlsiirsI 
PHii.Anri.rni.v- Textile  manufacturers 
who  are  members  of  the  Knitted  ( hitrr- 
wcar  Asiocialion.  which  held  a  conven- 
tion in  this  city  and  Atlantic  City,  this 
story  of  modern  advertising,  journalism   past  week,  were  urged  by  J.  W.  I.indan, 
and  printing.    We  alt  know,  of  course,   director    of    the    national  advertising 


bureau  of  that  organization,  to  awaken 
to  the  true  meaning  of  advertising,  to 
learn  to  differentiate  between  carelessly 
planned  and  scientifically  planning  ad- 
vertising campaigns,  ami  to  appreciate 
that  in  the  long  run  advertising  will 
greatly  tacilitate  the  work  of  salesmen. 

"Many  textile  men  have  an  idea  that 
advertising  costs  a  great  deal  of 
money."  said  Mr.  Lindau.  in  a  talk  on 
"The  Publicity  Campaign."  "I  ask  you 
to  awaken  to  the  true  meaning  of  adver- 
tising. In  the  first  place,  you  have  not 
realized  that  advertising  is  nothing  but 
a  multiplication  of  your  sales  depart- 
ment work ;  nor  has  the  industry  real- 
ized that  advertising  is  not  a  mystery. 

"Some  advertising  men  forget  all 
about  the  product.  All  they  think  of 
is  dominating  the  mind  of  the  buyer, 
and  after  that,  they  think  that  when 
the  advertisement  appears  the  buyer  will 
'flop.'  They  have  you  believing  that 
when  the  advertisement  is  run.  all  you 
have  to  do  is  fill  the  orders.  Plans  of 
that  nature  have  never  been  profitable. 

"The  day  is  past  when  buyers  of  mer- 
chandise will  buy  on  the  strength  of 
hoped-for  demand.  The  buyer  must  be 
instructed  as  to  why  certain  merchan- 
dise is  profitable  to  somebody  else.  We 
are  teaching  the  buyers  the  demand  and 
saleable  points  in  our  products.  This 
will  lessen  the  burden  of  the 
in  the  long  run." 


CHRISTIAN  DAILY  MAY 
BE  REVIVED 


Lack  of 


"I  think  there  might  very  well  be  one 
entire  building  devoted  to  these  three 
businesses  or  professions.  Moreover,  I 
think  such  an  exhibit  should  go  far  be- 
yond the  mere  displaying  of  specimens 
or  samples  of  advertising,  newspapers 
and  printing.  By  all  means  the  exhibit 
should  include  these  samples  and  all 
available  historic  papers,  booklets,  etc 
But  to  make  such  an  exhibit  a  living 
tiling  it  should  embrace  the  actual  proc- 
esses of  machinery  of  advertising,  jour- 
nalism and  printing,  literally  in  opera- 
tion. Just  how  this  phase  of  the  ex- 
hibit could  be  worked  out  would  require 
a  great  deal  of  study,  planning  and 
preparation.  But  it  would  be  of  great 
educational  value,  if,  for  example,  we 
could  show  in  this  building  devoted  to 
advertising,  journalism  and  printing,  the 
actual  processes  of  color  printing,  en- 
graving, the  operations  illustrating  the 
various  steps  in  the  making  up  of  ad- 
vertisements, the  production  of  news- 
papers and  all  the  many  interesting  and 
enlightening  aspects  of  printing. 

"There  are  no  three  things  that  touch 
the  lives  of  the  rank  and  file  of  people 
so  closely  as  advertising,  journalism  and 
printing,  and  yet  how  few  people  know 
anything  about  these  businesses— the 
stories  of  their  developments,  and  the 
part  that  they  play  in  the  life  of  the  na- 
tion, and  the  possibilities  of  their  future 
development. 

"I  merely  make  these  suggestions  now 
because,  as  I  said  a  moment  ago.  the 


NEW  HEARSTS  MANAGING  EDITOR 


W.    C.    U»(«i    Nam«d—  U 
Succeed*  Him  with  Book  Corporation 

William  C  Lcngel,  formerly  in  charge 
of  editorial  and  promotion  work  for  the 
Cosmopolitan  Book  Corporation,  has 
been  appointed  managing  editor  of 
Hearst's  Magazine.  He  is  succeeded 
with  the  Cosmopolitan  Book  Corporation 
by  Lee  D.  Brown,  formerly  editor  of 
People's  Magazine  and  before  that  with 
the  New  York  Times.  Mr.  Lengel 
trained  for  the  law,  jumped  into  edi- 
torial work  in  1910  on  the  staff  of  the 
Delineator,  later  became  associated  with 
Musical  America.  served  as  publicity  di- 
rector for  a  firm  of  builders  and  during 
the  war  directed  the  publicity  of  a  war 
industries  board  division. 

Mr.  Brown  served  five  years  on  the 
New  York  Times  staff,  covering  the 
Villa  uprising  in  Mexico  for  that  paper. 
Before  that  he  was  assistant  city  editor 
and  New  York  correspondent  for  the 
Baltimore  Sun.  During  the  war  he  was 
a  staff  officer  with  the  Second  Corps  and 
described  his  experiences  in  "A  Yankee 
in  the  British  Zone,"  published  by  Put- 
nam's last  year. 

People's  Magazine,  a  Street  &  Smith 
publication,  will  revert  to  it<  former  style 
with  the  May  issue,  as  an  unillustralcd, 
all-fiction  magazine,  on  newsprint. 


SoMNTOK,  Pa.— The  libel  suit  filed 
some  lime  ago  against  the  Scrantonian 
Publishing  Company  by  Mr«.  Hetminia 
Heil,  for  alleged  libel,  has  been  settled 
out  of  court.  The  terms  of  settlement 
have  not  been  revealed.  Mrs.  Heil 
sought  damages  for  an  article  published 
ii  the  Scrantonian  on  January  13.  1918. 
in  reference  to  her  appointment  to  a 
place  in  the  city  treasurer's  office  by 
Mayor  Alex  Connrll.  The  latter  also 
surd  the  Scrantonian  for  lihel.  This 
case  also  was  settled  out  of  court 


Copper  Office  la  Indionapolta  . 

The  Capper  Publications  have  opened 
a  branch  office  in  Indianapolis  under  the 
direction  of  A.  G.  Wallace,  who  has 
been  in  the  Chicago  office  of  the  organi- 
sation. The  location  is  210  Hume- Van- 
Mi  Building. 


to  Try  Again  Ekvowhore 


the 


Chicago— Report    has    it  that 
American  Daily  Standard,  which  im- 
pended March  17,  will  reappear  before 


other  city  selected  as  a  better  field  icr 
such  a  venture.  It  began  publication 
here  three  months  ago  with  the  avowed 
purpose  of  giving  Chicago  a  Christian 
newspaper  and  setting  an  example  to  the 
world  in  clean  journalism.  Financial 
difficulties  sent  the  enterprise  on  the 
shoals  before  its  promoters  had  a  fair 
opportunity  to  demonstrate  whether  the 
public  woutd  support  a  newspaper  micm< 
flaring  head-lined  stories  of  crime  and 
scandal  and  devuted  primarily  to  "con- 
structive news." 

The  plant  is  closed  now  and  the  staff, 
with  the  exception  of  the  editor,  the 
Rev.  John  C.  Monsma,  is  finding  em- 
ployment on  other  papers.  Liquidation 
of  the  business  is  in  process-  No  plan< 
for  the  future  have  been  announced  and 
Mr.  Monsma  says  for  the  present  he 
cannot  discuss  the  subject. 

Former  members  of  tile  Standard  stafi 
are  authority  for  the  statement  that  i: 
the  end  the  paper  had  a  circulation  o: 
about  15.000  and  that  subscriptions  were 
coming  in  at  the  rate  of  four  and  five 
hundred  a  day.  Champions  of  the  paper 
confidently  believe  that  success  almost 
was  in  sight.  Lack  of  ready  money  in- 
terrupted the  experiment,  to  the  sorrow 
not  only  of  management  and  creditor' 
generally  but  also,  it  is  said,  of  some  of 
the  men  on  the  payroll. 

One  way  or  another  the  understanding 
had  grown  up  in  the  plant  and  around 
the  city  that  the  paper  had  generous 
financial  support  from  unnamed  wealthy 
persons  high  in  religious  circles.  It  now 
appears  that  there  was  little  support 
from  the  outside  and  that  the  manage 
ment  was  going  it  largely  alone,  count- 
ing upon  prompt  approval  from  the  re- 
ligious section  of  the  public  of  their 
kind  of  journalism. 

The  American  Daily  Standard  was  a 
modest  looking  journal  with  "light-fact" 
headlines,  displaying  most  prominently 
important  foreign  cables.  Washington 
news,  local  "respectable"  stories  and 
church  news.  Crime  generally  was  kept 
off  the  first  page  and  was  covered  in 
brief,  non-sensational  items.  For  in- 
stance, a  paragraph  or  two  at  the  bottom 
of  a  column  told  of  the  recent  $772,005 
bank  robbery,  and  the  killing  of  lake 
Hanson  in  Oklahoma  drew  a  couple  of 
sticks  on  an  inside  page 

The  paper  was  published  in  a  little 
plant  with  seven  linotype  machines.  It 
had  a  strong  staff  for  such  a  plant,  in- 
cluding a  group  of  editors  and 
fourteen  local  men. 


• 

Di  al  IX.  Ga. — Liabilities  of  the  Trib- 
une, which  recently  went  into  bank- 
ruptcy, are  given  as  $13,630.20  and  BSV 
sets  $51.0*0,  including  the  publishing 
plant,  the  value  of  which  is  not  esti- 


"Strong  Arm"  Method*  br  Advertisers 

PsovtnrMT,  R.  I —Practically  ever; 
theatre  in  this  city  eliminated  its  adver- 
tising from  the  Providence  News  March 
12.  because  of  an  editorial  on  a  new 
building  ordinance  being  considered  tJ 
w  hich  the  theatrical  house  managers  took 
exception. 
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ASSEMBLE  ORDER  OF  THE  ELEPHANT  IN 
WASHINGTON  SATURDAY  NIGHT 


President  Harding  Plant  Return  Dinner  To  Reporter*  Who  Covered 
Campaign — Hot  Election  Contests  For  National 
Press  Club  Offices 


Br  ROBERT  T.  BARRY 

(H  a'Seaf***  Cerrtttfdnt  ef  Koitoa  Ir  Pvei.uusej 


CT'  ASHINGTON,  March  31— The  Or- 
dcf  of  Uie  Elephant  is  to  hold  forth 
it  the  White  House  Saturday  night. 
Warren  G.  Ilardir.it,  former  publisher  of 
.he  Marion  Star,  is  to  give  a  return  din- 
ler  for  that  of  September  30,  1920,  at 
Ahich  he  was  the  honored  guest.  Invi 
■ations  have  gone  forth  to  the  eleet  of 
Washington  newspapcrdom  who  were 
assigned  to  the  Harding  headquarters 
:hroughout  the  campaign. 

The  President's  guests  will  be  the 
rorrespondents  described  last  week  in 
Evrroa  &  Pv«i.isna,  Invitations  have 
been  sent  to  Byron  Price,  of  the  Asso- 
ciated Press;  Raymond  Clapper,  United 
Press;  George  R.  Holmes,  of  the  Inter- 
national News  Service ;  Wallace  Bruce 
Macnamcr,  Universal  Service ;  Samuel 
W.  Bell.  Philadelphia  Public  Ledger; 
Harry  N.  Price.  Washington  Post;  Glenn 
J.  Tucker,  New  York  World;  Samuel 
T.  Williamson.  New  York  Times ;  Philip 
C.  Kinsley,  Chicago  Tribune ;  Walker  S. 
Bucl.  Cleveland  Plain  Dealer;  Robert 
M  Ginter.  Pittsburgh  Gazette-Times ; 
Boydrn  R.  Sparks,  New  York  Tribune ; 
Edwin  C,  Hill.  New  York  Herald;  John 
T.  Bourke.  Cleveland  News  Leader ; 
George  Van  Fleet,  managing  editor 
Marion  Star;  G.  K.  McCormack.  cr- 
editor, Marion  Star,  and  W.  J.  Eads. 
reporter,  Marion  Star.  Those  men  with 
Mr.  Harding  constitute  the  membership 
of  the  Order  of  the  Elephant. 

Efforts  are  being  made  by  George  R. 
Christian,  Jr..  the  President's  secretary, 
to  have  the  full  membership  present,  but 
it  is  doubtful  whether  the  entire  editorial 
staff  of  the  Marion  Star  could  forsake 
their  duties  to  come  to  Washington. 
Mr.  Van  Fleet  is  expected.  Messrs. 
Kinsley,  Hill.  Sparks  and  Williamson 
have  returned  to  their  home  offices,  but 
arc  here  for  the  White  House  party. 

The  Order  of  the  Elephant  was  an 
offspring  of  a  dinner  given  at  Marion 
in  honor  of  Mr.  Harding  by  the 
newspaper  men  assignrd  to  re- 
port his  activities. 
One  of  the  "stunts" 
was  to  carve  a  wood- 
en elephant  into  as 
many  pieces  as  there 
were  guests  and  dis- 
tribute them  as  sou- 
venirs after  every 
guest  had  written  his 
name  and  newspaper 
nn  each  part.  It  was 
Mr.  Harding's  bone 
to  have  a  full  attend- 
ance at  the  White 
House  so  that  the"  ele- 
phant could  be  recon- 
stituted, hut  fate 
seems  bent  on  having 
several  of  its  vital  or- 
gans far  from  Wash- 
ington on  Saturday. 


lowing  the  Cabinet  meeting.  It  was  the 
largest  group  of  correspondents  anyone 
ever  ha*  been  able  to  keep  in  one  place 
long  enough  to  snap  a  picture,  and  was 
accnmpluhed  as  a  result  of  a  personal 
request  by  the  President. 

The  incident  served  to  illustrate  to  the 
newspaper  men  some  of  the  trials  en- 
dured by  victims  of  their  picture-posing 
penchant  in  the  past.  There  were  four 
motion  picture  men  and  six  "still"  cam- 
era men.  The  movie  operators  did  not 
care  how  much  the  crowd  stirred,  hut 
after  each  of  the  six  photographers  had 
made  the  request  "Hold  that  for  just  a 
second  and  look  this  way"  no  less  than 
five  times,  the  newspaper  men  began 
to  protest,  and  Mr.  Harding's  difficul- 
ties in  keeping  "Laddie  Boy"  quiet 
reached  an  acute  stage. 

•  •  • 

j^YERETT  C.  W ATKINS  has  re- 
turned to  Washington  as  the  cor- 
respondent of  all  the  John  C.  Shaffer 
papers,  with  the  lone  exception  ef  the 
Chicago  Evening  Post.  Mr.  Watkins 
represented  the  Indianapolis  Star  here 
during  the  late  session  of  Congress,  but 
in  the  forthcoming  season  he  will  have 
in  addition  the  Louisville  Herald,  the 
Rocky  Mountain  News,  the  Denver 
Times,  the  Terre  Haute  Star  and  the 
Muncie  Star. 

•  *  • 

JpKIENDS  of  Stanley  Meade  Reynolds, 
former  Washington  newspaper  man, 
have  petitioned  Esitos  &  Pi.-kusheh's 
Washington  correspondent  to  cease  de- 
signating him  as  "one  of  the  editors"  of 
the  Baltimore  Evening  Sun.  as  they 
point  out  he  is  "the  editor*  of  that  paper 
and  such  he  will  be  hereafter  in  these 
letters. 

a   a  a 

WASHINGTON  newspaper  men  have 
two  election  contests  to  decide  and 
genuine  campaigning  has  developed  in 
one.    The  departure  of  Leonard  Or- 


mcrort.  of  the  Washington  Star,  fur 
Philadelphia,  left  vacant  the  office  of 
vice-president  of  the  National  Press 
Club.  There  were  three  candidates  for 
the  place  I  Stephen  G.  Early,  Asso- 
ciated PreM i  George  F.  Authier,  Min- 
neapolis Tribune,  and  Charles  M.  Wil- 
loughby,  publicity  director  of  the  Divi- 
sion of  Sales,  War  Department,  and 
rumors  of  a  fourth,  but  Willoughby  has 
withdrawn  and  the  "dark  horse"  has 
failed  thus  far  to  come  into  the  light. 


END  NAVY  CENSORSHIP 
OF  RADIO  NEWS 


Daniels  Star-tad   It   To  Protect   U.  3. 
For«i|n  ReJations,  Der.br  StopparJ 
It  Foe-  Sum  Rmmm — Last  of 
War  Cnwn 


arc  six  candidates  fur  five 
on  the  "Supreme  Court  of 


rpHERE 

places 

Journalism,"  as  people  who  tike  titles 
denominate  the  Standing  Committee  on 
Correspondents.  They  are:  Charles 
S.  Albert,  New  York  World ;  Arthur 
Sears  Henning,  Chicago  Tribune;  Gus 
J.  Karger,  Cincinnati  Times  Star,  and 
Harry  C.  Stevens,  Minneapolis  Jouranl, 
all  of  whom  are  seeking  re-election; 
Roy  A.  Roberts.  Kansas  City  Star,  and 
Rohert  Barry,  Philadelphia  Public 
Ledger.  •  •  * 

AFTEJi  a  brief  existence  the  "Wash- 
ington Date  Line,"  organ  of  the  Na- 
tional Press  Club,  has  suspended  publi- 
cation. The  board  of  governors  of  the 
club  failed  to  announce  whether  it  was 
due  to  the  cost  of  labor  and  materials 
or  lack  of  those  essentials. 


tt  II M" 
•*  (at 


PRESTON'S  latest  ambition 
least  up  to  dead-line  for  this 
week's  Washington  gossip)  is  to  prove 
the  accuracy  of  George  Ade's  famous 
comment  on  the  number  of  "smart  men 
who  come  from  Indiana."  He  proposes 
to  have  a  picture  made  for  Enrrr*  & 
Publish ia,  showing  the  native  Hoosiers 
now  engaged  in  Washington  newspaper 
work  and  Senator  Harry  S.  New.  It  is 
Preston's  idea  to  show  by  the  youthful 
aspect  of  the  group  that  Ade  was  right 
when  he  said  "the  smarter  they  are  the 
quicker  they  come."  Indiana  has  more 
sons  than  any  other  state  in  the  Wash- 
ington game. 


Juraichelc  with   Yale)  and  Tow  a* 

Francis  Juraschek  has  resigned  as 
manager  of  the  technical  department  of 
the  Hanff-.Met7ger  Company,  New  York, 
lo  become  advertising  manager  of  the 
Yale  &  Towne  Manufacturing  Com- 
pany, Stamford,  Conn.  His  successor 
with  Hanff-Metiger  is  Frederick  W.  Ap- 
gar,  late  of  the  McGraw-Hill  Company. 


NINETY-TWO  LIVE  WIRES— COUNT  EM 


MjMGHTY  -  NINE 
Washington  news- 
paper men  posed  for 
a  picture  with  Presi- 
dent Harding,  Secre- 
tary Christian  and 
"Laddie  Boy"  in  the 
White  House  grounds 
on     Tuesday  fol- 


HERE  we  hivn 
before 


mucb  of  thai  which  ia  glial  In  Wiehlorloa,  not  Ilia  laaal  nf  wtilrh  la  1h<  makers  oi  irealnese,  and  aever 
aa  many  at  Ida  latter  been  taajiad  at  ana  lima  on  one  man's  --Ilk...-  lawa.  It  aiust  nave  been  a  happy 
accaeloa.  far  e»en  Cua  Kaffir  with  all  hie  werrlea  over  While  House  correspondent  difficulties  la  smiling-.  Reeding  from  the 
tinier  eolwerd  In  all  directions  wi  hove  Prraldcnt  Hardlna,  Secretary  Christian  and  eighty-nine  cnrreepnnoVnle,  Toe  ninety- 
aecond  member  at  ife.a  paity  Is  Laddie  Bay-   wi  cis'l  find  klm,  bul    Bob  Barry  sa/a  be  was  there. 


LTsrfaaj  la  Emma  tr  P<  at  it.oVi 

W  s.sit i n otos  — Government  censorship 
of  news  dispatches  was  laid  to  rest  this 
week  when  the  Navy  Department  abol- 
ished the  supervision  which  it  had  main- 
tained over  press  radio  messages  in  the 
Pacihc.  That  was  the  last  of  the  cen- 
sorship regulations. 

The  action  of  the  Department  abro- 
gated rules  put  into  force  by  Joscphus 
Daniels,  former  Secretary  of  the  Navy, 
when  the  navy  radio  was  made  available 
for  press  business.  Although  the  cen- 
sorship imposed  was  not  general,  it  often 
tended  to  delay  dispatches  two  and  three 
days.  The  Government  supervision  was 
established  by  Mr.  Daniels  on  the  theory 
that  the  United  States  would  be  respon- 
sible for  the  tenor  and  character  of 
messages  sent.  Under  his  orders  dis- 
patches which  contained  matter  which 
the  radio  officer  believed  "prejudicial  to 
the  friendly  relations  of  the  United 
States  with  other  governments"  were  to 
be  halted,  returned  to  the  Navy  Depart- 
ment, if  acceptable,  OK'd  by  the  Sec- 
retary, returned  to  the  sending  station 
and  released  for  transmission. 

When  the  arrangement  was  made  it 
was  estimated  that  dispatches  to  censored 
would  be  delayed  only  a  few  hours. 
What  actually  occurred  was  they  were 
delayesl  sometimes  three  days  and  on 
occasions  suppressed  altogether. 

One  instance  in  which  suppression 
took  place  was  the  story  of  Japanese 
evictions  from  a  Texas  town.  A  dis- 
patch covering  that  incident  was  held  up 
on  the  Pacific  Coast  and  release  of  it 
refused  by  the  Department  The  story 
gainrd  wide  circulation  in  Japan,  how- 
ever, being  sent  later  by  mail 

Another  dispatch  which  was  delayed 
svas  the  account  of  the  anti-Japanese 
speech  delivered  in  the  House  by  Repre- 
sentative Julius  Kahn,  of  California. 
Department  red  tape  held  it  up  two  and 
a  half  days  after  its  delivery  in  Con- 
gress. 

As  the  use  of  the  Naval  radio  had 
been  sought  by  the  press  associations 
and  a  group  of  metropolitan 
papers,  including  the 
Chicago  Tribune, 
Philadelphia  Public 
Ledger  and  New 
York  Times,  to  ohvi- 
ate  the  twenty-four 
hour  delay  and  heavy 
expense  encountered 
on  the  Pacific  cables, 
the  censorship  tended 
to  defeat  the  very 
purposet  of  the  press. 

Tile  pfisitirm  taken 
by  the  Harding  Ad- 
ministration removed 
censorship  on  the 
Naval  radio  for  the 
identical  reason  that 
it  was  imposed  un- 
der President  Wilson 
— to  release  the  Gov- 
ernment of  responsi- 
bility for  the  contents 
of  dispatches.  Mr. 
Daniels  held  that  cen- 
sorship was  necessary 
in  order  that  the 
Government  might 
not  be  held  respon- 
sible. Mr.  Harding 
acted  «o  that  the 
Government  may  dis- 
avow responsibility. 
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CONSCIENCE  VIOLATION  UNNECESSARY  <><  ™  ..>  o,,,,™-..  of  ,hIS 
IN  NEWSPAPER  WRITING 


Journalism  as  ■  Career  Hold*  Wonderful  Opportunities  and  All 
Enter  It  Are  Better  for  Having 
Even  if  They  Leave  It 


By  IRVING  BRANT 


is  i>  thr  thitil  rimlTibuts^n  on  "Journalism  a*  *  t  sitst 

of  h.  r 


nf  Inr  St.  l^i«t«  Star, 
to  irpoiT  in  Exhtor  ft 
,.f  thr  Shs.tir,  (OH.  > 


1921  will  accomplish  even 
much  more  helpful  rrsults. 

"Newspaper  publishers  have  the  situ- 
ation practically  in  their  own  hands. 
They  can  to  a  large  extent  protect  them- 
selves if  they  will. 

"The  Nashville  Banner,  with  the  co- 
operation and  able  management  Mid  ad- 
vice of  the  A.  N.  P.  A.  committee  ap- 
pointed at  the  annual  meeting  of  the 
association  in  April.  W20,  did  its  full 
share  on  these  lines  during  1920.  and  has 
been  doing  more  than  its  share  since 


LEE  JOURNALISM  CHAIR 
TO  BE  RESTORED 

Editor,  of  South  Asked  to  Aid  Fund  to 
Honor   Memory    of  Confederate 
First  to 
Journalism  School 


TWO  young  man  ever  made  a  mistake  lie   makes   Ufl   in   practical   experience.   j:inuarj.  ]    1921  ' 

by  entering  the  newspaper  business.'  As  a  reporter,  he  occupies  a  more  hon- 

but  a  good  manv  have  made  a  mistake  ,ired  place  in  the  community  than  his 

hv  staying  in  it  and  some  by  leaving  it.  metropolitan  brother.    The  small  city 

This  generalisation  is.  of  course,  a  bit  <l»,l.v  »  seldom  as  prosperous  as  the   Country    People    Being    Deprived  of 


POSTAL  LAW  CHANGES  URGED 


too  sweeping,  for  there  arc  individual 
exceptions  to  the  first  assertion,  but  the 
idea  1  mean  to  convey  is  that  newspaper 
experience  will  make  a  man  a  better 
president  of  the  United  States  or  a 
better  ditch  digger. 

The  young  man  with  genuine  apti- 
tude and  liking  for  newspaper  work 
need  not  be  dissuaded  from  entering  it 
by  stories  about  poor  jay  and  a  dog's 
life.    If  he  finds  the  place  where  he 


weekly,  in  proportion  to  the 


of  work  expended  upon  it,  and 
it  offers  little  to  the  man  who  would  "  '»  °Pl">°"  <>f  a  m,m'*r  «  mr"" 
cast  his  entire  life  in  a  subordinate  bell  of  the  Southern  Newspaper  rub- 
position  in  this  field.  But  it  presents  Ushers'  Association  that  a  movement 
opportunity  for  personal  journalism,  dig-  should  be  started  for  bringing  about 
nhy  of  work  and  a  secure  position  if  tent  relief  from  a  postal  laws  situation 
editorial  and  managerial  ability  are  com-  ''■»'  »  proving  "detrimental  not  only  to 
bined  in  one  person.  'he  interest  of  publishers  but  readers  of 

In  everv  field  the  young  newspaper  lljil>  newspapers." 

man  will  encounter  much  the  conflict  be-  °"*  member  in  writing  on  the  sul. 

fit.  he  will  make  a  livimr  and  "he  won't    lw«n  independence  and  the  fetters  of  i«<  «>yt:    "ln  ">>'  opinion  newspaper 

ItVv  ton.  where Ye  .Wi  tt                '"isiness  interest  a„<l  community  prej-  men  are  overlooking  the  most  im,H.rtanl 

Whal M  the  MhHU  who  think,   «**  hu,  in  tha,  connection  let  m,  say  matter  .  U,  to  take  an.ve  ^to 


he  wilt  make  a  newspaper  man  and  is 


this.    No  nun  need  write  a  line  that    get  the  present  postal  laws  changed.  The 


disillusioned    by  experience? 


If    he   violates  the  dictales  of  his  conscience 


his  occupation  at  the  right  time. 


without  willingness  or  weakness  bi 


he  will  find  that  hi.  newspaper  years         »«t»sory  of  necessity.  The 
be  credited  to  his  education.    He   m<>"  and  (alas)  unavoidable  conscie 


will  have  learned  enough  about  human  vi°la»or 

nature  and  gained  enough  assurance  in  "'enee,  hut  here  again  the  extent  of 
dealing  with  men  to  modify  the  whole  «*viation  from  principle  depend!  upon 


the  strength  or  weakness  of  the  indi- 
vidual. 


PAPER  CONSERVATION 


K.  B.  Stahlman,  publisher  of  the  Nash- 
lie  Banner,  urges  all  publishers  to  d< 


course  of  his  life  work.  Therefore  I 
should  encom-agc  anylsoily  with  the 
slightest  inclination  toward  newspaper 
to  take  it  up.  The  important 
is  not  whether  to  go  in.  but 
whether  to  stay,  and  that  is  easily  an- 
swered by  each  person  for  himself. 

What  of  the  three  fields— the  metro 
politan  daily,  the  small  city  daily  and 
the  country  weekly?  Which  is  the  most 
pleasant,  which  the  most  remunerative? 

The  answer  is  not  found  in  the  news- 
paper fields  themselves,  but  in  the  tem- 
perament of  newspaper  men.  Do  you 
like  to  hail  every  acquaintance  as  a 
chum?  Are  you  interested  in  the  little 
affairs  of  life,  domestic  happenings, 
neighborhood  events,  and  do  you  want 
a  comfortable  competence  in  a  business 
which  you  own  and  manage.  If  so.  the 
country  weekly  is  the  place  for  you. 

The  average  country  journalist  would  ,h?.J,.r,cc'  W  MVot  Stahlman. 
fail  to  hold  any  kind  of  a  position  in 
metropolitan  journalism,  but  there  is 
many  a  man  drawing  S5.000  a  year  nr 
more  on  a  big  newspaper  who  would 
prove  a  flat  failure  as  the  owner  of  a 


rates  now  charged  arc  injurious  to  th< 
public  and  are  a  seriuur  handicap  to  the 
general  public.    I  am  quite  sure  my  case 
i«  typical  of  the  average  handicap  in  the 
country.    We  are  concentrating  our  ef- 
forts  wholly  on  increasing  circulation 
within  our  own  city  and  county  or 
points.    We  have  curtailed  on 
circulation  because  K  is  too  ex. 
to  handle.    Our  state  is  a  very, 
very  large  state,  and  we  have  trains 
leaving  this  city  every  afternoon  and 
night  that  carry  our  papers  from  two  to 
»  Om    »<xi  miles  by  the  next  morning. 

"The  possibilities  of  the  circulation 
In  commenting  on  the  present  cundi-   are.  therefore,  very  large  in  the  coun- 
tions  in  the  newsprint  market.  Major   'r>.  hut  we  can't  afford  to  pay  the  postal 


rates  on  the  long  distance  or  the  far  dis- 
tant sitbscrilK-rs.    This  means  that  the 


what  the  Banner  has  heen  doing  during  conntry  people  are  being  deprived  of 

the  past  eighteen  months,  which  is  to  w,,at  the  Government  should  encourage 

cut  to  the  quick  in  the  conservation  of  ~<hat      a  daily  newspaper  delivered  at 

print  paper,  at  least  for  the  remaining  »  '•"»  subscription  price,    It  strike^  me 

part  of  the  present  year.  'hat  the  newspaper  publishers  of  the 

"That,  in  my  judgment,  is  the  most  country  should  lie  able  to  show  Con- 

cfTcclivc  way  to  increase  the  surplus  grcssmcn  and  the  postal  department  that 

supply  of  white  print  iwipcr  and  thus  'he  present  laws  are  simply  calculated 


pave  the  way  fur  a  large  reduction  in 


'The  resolution  introduced  by 
adopted  with  practical  unanimity  at  the 
annual  meeting  of  the  American  News- 
paper Publishers'  Association  in  April, 
m    1920.  calling  for  a  conservation  of  paper, 
weekly.    And  speaking  of  $5,000  « ^ TV^S? 


to  injure  the  people  and  the  people  are 
being  deprived  of  the  privilege  of  read- 
ing daily  newspapers." 


a  year  incomes,  is  it  not  a  fact  lhat 
more  of  them  are  made  through  owner- 
ship of  a  country  weekly  than  by  virtue 
of  the  metropolitan  lumajuX''*  pay 
cheek? 

The  big  city  newspaper  is  the  place 
for  the  restless,  adventurous  reporter 
or  the  writer  who  lives  in  events  rather 
than  in  neighborhood  contacts.  His 
financial  success  depends  less  on  what 
he  makes  than  on  what  he  saves.  He 
may  succeed  through  independence  anil 
clear,  keen  thinking  atid  writing,  or  as 
a  deft  seirant  of  a  profit-making  jour- 
nalistic machine.  There  are  all  kinds 
of  newspapers  and  all  kinds  of  news- 
paper men. 

The  small  city  daily  is  an  admirable 
beginning  place  for  the  young  man  who 
wants  all-round  training  in  journalism. 
He  gets  the  news,  writes  it  and 
writes  the  head'.  What  he  hicks  in 
benefit  from  the  constructive  criticism 
(destructively  expressed  >  of  the  metro- 
politan  ropy  desk  and  rewrite  methods, 


Colver  Join.  "P.  L" 

SroKvNE.  Wash.— J    Newton  Cohcr 
>f    the    Spokesman-Review  editorial 
tarif.  has  heen  ap]K>intcd  an  editorial 
a  largely  increased  surplus  at  the  end    writer  on  the  Seattle  Post-Intelligencer 


THE  PRINT  PAPER  SITUATION 

By  JASON  ROGERS 

PeJsshair,  A'.-sr  r»r*  g/»*v 
QOOD  quality  foreign  tonnage  can  lie  bought  at  4  cents  a  pound  ex  doek 
New  York.    Dome-lie  tonnage  can  he  bought  for  from  4  to  4'<  cents 
per  pound  f.o.b.  mill. 

It  is  reported  that  there  are  between  JIUMO  and  JO.000  tons  nf  paper 
stored  in  warehouses  around  New  York  by  jobbers  and  s)K-culators,  bought 
at  prices  from  7li  to  II  cents  the  pound. 

There  is  no  demand  for  spot  paper  at  any  price  ami  dealers  anil  sales- 
men are  rinding  it  next  to  impossible  to  unload. 

Newspapers  with  contracts  for  supply  from  the  larger  mills  arc  paying 
6!  ,c  today,  and  will  pay  5'ic  after  April  1st.  while  the  New  York  Globe 
is  today  printing  on  stock  which  cost  us  4c  and  4'jc  in  the  open  market. 

There  is  an  over-supply  of  paper  in  -ight.  to  the  extent  of  .100.000  to 
500.000  tons  for  thr  year  1921,  just  as  I  predicted  last  fall. 

•  I  lielieve  that  paper  can  be  bought  in  the  oi>en  market  by  fall  for  from 
Jc  to  3!,c  per  pound.  Publishers  with  quarterly  adjustment  contracts  will 
do  well  to  consider  exercising  Iheir  right  to  cancel  them  after  July  1st. 


Iflv  Teltir't1'  tt  POITW  *  I'l'inisnl 

LaxlVGTON.  Va-.  March  29. — Edit 
of  the  South  have  been  askerl.  as  a  spe- 
cial tribute  to  <  ieneral  Robert  E.  I.ee  and 
as  a  memorial  to  him  as  the  first  to 
recognize  journalism  as  a  learned  pr.v 
fession,  to  re-establish  and  endow  the 
Robert  E  Lee  Chair  in  Journalism  i! 
Washington  and  Lee  University  here 
through  concerted  appeal  to  the  pu'j!:c 
for  contributions  during  the  coming  ia.il 
or  winter,  Emma  &  Publisher  was  in- 
formed to-day  by  President  Hear) 
Louis  Smith  of  the  university. 

"All  of  those  who  have  been  consult-. »1 
are  cordial  in  their  approval."  Presi- 
dent  Smith  stated,  "and  there  seems  lit- 
tle doubt  that  the  various  press  asvsn.- 
tions  and  the  Southern  Newspaper  l'ufi- 
lishers  Association  at  their  summer  con- 
ventions will  take  the  matter  up  and 
press  it  to  a  successful  conclusion.  In 
that  case,  the  department  of  journalism 
will  be  inaugurated  in  the  fall  of  192J 

"When  General  Lee  in  1Ko5  arccp><. 
the  presidency  of  tile  war-wrecked  and 
ini|x)verished  college  endowed  tty 
George  Washington  and  authorized  U 
liitn  to  bear  his  name,  he  established 
two  new  departments,  both  of  wlurli 
bear  witness  to  his  wisdom  and  fore- 
sight as  an  educational  aduiiiti-tralor." 
President  Smith  explained.  "The  nr»i 
was  a  school  of  engineering,  of  which 
he  was  the  active  head,  to  rebuild  tin 
devastated  South, 

"The  second,  and  still  more  remark- 
able, was  his  recognition  in  IStfl  i 
journalism  as  a  learned  profession,  in- 
acute  perception  of  the  intellectual  need' 
of  the  South  during  its  coming  perii-l 
of  political  ami  social  reconstruction  and 
nf  the  needs  of  modern  civilization 
which  led  him  to  establish  a  depart.-mr" 
of  journalism  in  I«i9,  the  first  scho.l 
of  journalism  ever  established  in 
America. 

"Fifty  scholaiships  were  granted  In 
the  lx»ard  of  trusters  on  his  recommen- 
dation to  young  men  looking  forward  (•> 
this  profession,  and  formal  arrangement! 
were  made  w  ith  a  printing  establishment 
nearby  to  have  every  student  in  this 
department  work  one  hour  a  day  as  an 
apprentice,  learning  the  details  and  [■»• 
tine  of  a  publishing  office. 

"This  schoul  of  journalism  was  main- 
tained six  or  eight  years  after  General 
l*e"s  death,  but  owing  to  the  increasing 
poverty  of  the  college,  it  was  discon- 
tinued in  1878. 

"The  various  Southern  patriotic  or- 
ganizations are  now  combining  in  an 
effort  to  honor  his  memory  atid  forward 
his  lifework  by  enlarging  and  fireprout- 
ing  the  Lee  Chapel  and  mausoleum  and 
raising  an  endowment  for  the  employ- 
ment of  suitable  and  permanent  cu>t •■• 
dians,  also  by  the  raising  of  a  genera' 
cnd'oi  tin  in  i  r  Washingt  n  and  L< 
be  known  as  the  Lee  Memorial  Kmknr- 
mcnt  r*un<L  by  endowing  and  furni-li 
ing  with  a  building  the  Lev  Memorial 
School  of  Engineering  and  re-establish- 
ing the  Lec  Chair  of  Journalism." 


Milwaukee  Leader  May   Get  Mail 

MiLWAtkEt— Hie  Leader,  Soeiali'i 
newspaper  which  lost  the  privilege  1 
receiving  mail  as  a  result  of  its  attitu'lr 
on  the  war,  has  had  this  privilege  re- 
stored. All  mail  addressed  t-  ■  t" 
Leader  was  formerly  returned  to  the 
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MODERN  NEWSPAPER  PLANT  IS  READY 
FOR  NEW  YORK  DAILY  NEWS 


"hree  Octuple  Preues  Are  Specially  Built  for  Half-Tone  Printkig 
•I  High  Speed — Plenty  of  Room  for  Expansion 
In  Five-Story  Building 


pilli  Daily  News,  "New  York's  Pic- 
ture Newspaper,"  will  mnve  April  9 
t<>  its  new  plant  at  25  Park  place,  on 
Inch  it  Mime  time  agn  obtained  a  21 -year 
WC  It  is  a  five-st<>ry  building  running 
if  ugh  the  Muck  to  20  ami  22  Murray 
rr-ri.  The  plot  measures  approximately 
•  icct  in  width  and  152  feet  in  length, 
i  leasing  the  premises,  the  Daily  New* 
■ok  uvcr  the  property  subject  to  the 
asc«  of  other  tenants,  which  will  expire 


many  features  not  found  in  other  news- 
paper presses,  making  it  particularly- 
adapted  f"r  high-grade  half-tune  print- 
ing. 

The  other  two  presses  arc  (loss  presses 
of  the  latest  design,  built  according  to 
the  same  specifications  as  those  built  by 
Goss  for  the  London  Mirror.  These 
presses  are  especially  designed  for  pic- 
ture printing  and  have  superior  ink  dis- 
tribution and  other   features  adapting 


a  I  s  i  w  i  •  T 

>LATES  praanrod  on  lb*  Wood  Dvubl*  Junior  Asitoplate  *nri  Antoabavar  are  doliveeed 
mechanically  I*  tbo  thrao  high  aaaact  octuple  p«mi  which  occupy  the  center  af  the 
aeement  and  tower  above  the  rnalianlna  balcony.  Twe  of  the  presses  war*  arrocUlly 
ulll  by  lha  Coaa  Printing  Prase  Co,  o*  the  specifications  at  thoee  used  by  the  Londun 
llrror,  tba  Dally  Neiri'  counterpart  In  England.  The  other  press  sraa  constructed  lent 
ears  ago  by  Henry  A.  Wlaa  Wood  for  printing  Iba  New  York  Meeeld'e  Sunday  magaaina. 
1  baa  bean  thoroughly  tested  In  e«  hid  it  ions,  and,  with  tba  Coaa  praaaaa,  la  dlatlngulahad 
y  superior  lab  distribution  and  othar  qualities  which  make  laa  Ana  balMoaa  prinling- 


rORt  time  to  time  during  the  next  four 
ears,  thus  permitting  the  Daily  News 
■  lake  over  additional  space  in  tile 
uilding  as  required  by  the  growth  of  its 
usiness. 

Ih.it  |>art  of  the  building  which  will 
c  occupied  by  the  Daily  News  has  been 
rconstructcsl  and  a  complete  modern 
ewspapcr  plant  installed  The  press 
nan  Is  located  in  the  sub-basement  ami 
as  l>een  equipped  with  three  high-speed 


nana 


an  n  p  3-1  B'fn. 


3E 


I  eT|r|f  iTf  > 


1  \  .Li  I  '4i  I ^ 

5E3LrcE--'™i 


The  composing  room  is  rquip)>eil  with 
II  linoty)>es,  seven  of  which  arc  Model 
No.  B  and  four  Mattel  No.  14.  All  of  the 
1  notvprs  have  hern  equipped  with  forti- 
fied electric  metal  pots.  The  ad  ruom 
has  a  Monotype  type  caster  and  has  a 
complete  assortment  of  type  faces.  A 
Ludlow  typograph  has  been  installed  for 
the  purpose  of  economizing  floor  space. 
An  Elrorl  lead,  rule  and  slug  caster  also 
forms  part  of  the  composing  room  equip- 
ment. The  moulding  room  is  located  at 
the  end  of  the  composing  room,  and  is 
equipped  with  a  Goss  matrix  roller  and 
four  Hoc  steam  tables.  A  matrix  chute 
connects  the  moulding  room  with  the 
stereotyping  foundry. 

The  advertising  office  of  the  Daily 
News  wilt  be  continued  in  its  present  lo- 
cation with  the  Chicago  Tribune's  adver- 
tising office  at  512  Fifth  avenue. 

In  remodeling  the  building,  the  archi- 
tect, and  their  engineers  have  paid  spe- 
cial attention  to  the  matter  of  \  initiating 
all  the  mechanical  departments.  Rvery 
effort  has  Isrrn  made  by  the  Daily  News 
to  contribute  to  the  comfort  uf  the  em- 
ployees in  all  departments. 


HOW  MANY  HOURS  PER  PAGE? 


Argue  R.  R   Ratea  on  "Boiler  Plato" 

Omaha,  Neli.— A  hearing  was  held  in 
Omaha  last  week  In-fore  Kxaminer  K.  B. 
Gaddess  of  the  Interstate  Cummrrce 
Commission  ill  the  complaint  of  the 
Western  Newspa|ier  Union  against  rates 
charged  by  the  railroads  on  shipment* 
of  stereotype  plates.  Reduction  in  rate 
from  third  to  fourth  class  and  repara- 
tions on  past  shipments  is  demanded  by 
the  plaintiff.  Preparation  nf  briefs  will 
folow  and  a  date  for  argument  at  Wash- 
ington ■  ill  doubtless  be  set  soun. 


S.   N.    P.    A.   Figuring   ESciancr  of 
Competing  Room  on  Tim*  Baaia 

A  member  uf  the  Snutlsern  Newspaper 
I'tibl  i  -he  rs  Association  in  commenting 
on  the  recent  suggestion  that  S.  V  P.  A. 
members  compare  notes  as  to  com|sosi- 
tiun  cost  per  page  advises  Secretary 
Johnson  that  he  is  al-o  keeping  records 
of  the  number  of  hours  |ier  page  as  well 
as  the  eusi  per  page.  He  holds  that  a 
record  of  hours  per  pane  is  a  true  index 
of  the  efficiency  of  the  composing  room. 
During  the  last  week  of  February  this 
publisher  arrived  at  his  average  time  per 
page  by  taking  the  tntal  number  of 
hours,  including  overtime,  uf  all  the  em- 
ployer's of  the  composing  ronm  with  the 
exception  of  proofreaders,  who  are 
handled  through  the  editorial  room  pay 
rol.  Full  page  news  mats  used  in  the 
Sunday  issue,  on  which  there  was  no 
composition,  were  not  counted.  The 
recurd  slmws  that  the  average  time  per 
page  was  °J<  hours  of  which,  of  course, 
includes  the  foreman,  machinist  and  ap- 
prentice*. 

Secretary  Johnson  of  the  S.  H.  P.  A. 
is  asking  other  members  of  the  associa- 
tion to  keep  a  record  in  the  same  man- 
ner and  advise  him  uf  the  results. 


My«r»  Retires  ai  Editor 

low*  Kau,  Iowa. — The  retirement  of 
C.  E,  Myers  as  editor  and  publisher  of 
the  RadrlitTe  Signal  removes  from 
newspaper  work  on*  nf  the  oldest  men, 
in  point  of  service,  in  Inwa.  Mr.  Myers 
sold  the  Signal  to  C  R.  Clark  of  Ox- 
ford.  Iowa,  who  has  taken  charge. 


EXTERIOR  VIEW  OF  N.  Y.  DAILY  NEWS'  HOME 


them  to  the  finest  quality  of  half-tone 
work.  The  presses  are  all  equipped  with 
Cline-Westinghuuse  drives  and  con- 
trollers, similar  to  those  installed  in  the 
new  plant  of  the  Chicago  Tribune.  The 
press  mom  lockrrs.  shower  baths,  etc., 
arc  located  on  a  mezzanine  floor  at  the 
Park  place  end  of  the  budding 

The  sterentyping  foundry  is  located  on 
the  same  floor  with  the  press  room  and 
is  equipped  with  a  Wuntt  double  junior 


-    »»l«f»    •  ""•»« 

IQASM   CARRIERS"    r |ba  eaasea  COpy   from    the  daak    In   tba    renter   Of  tba  editorial 

de  part  latent  to  lha  copy-cutlor'a  daak  In  lha  midst  of  tbo  rnulltpla-naagavlna  Hnotyree 
attery  in  Iba  adjoining  room,  In  o  atralgbl  Una  lha  nasea  and  advertising  typo  goes 
brotagh  the  correction  banks,  lha  mahe-up  lablaa  and  lha  alaam  tables,  whence  a  small 
lavator  tabaa  tba  matrices  to  tba  casting  machinery  In  tbo  basement.  Photographs, 
-hlcb  play  a  highly  important  part  In  tbo  Dally  Nasea  achama  ot  things,  ara  dasrelopod  In  tha 
la  dark  rooms  adjoining  tbo  composing  room.  For  tba  present,  ongravlng  la  dona  In  mo- 
lds plant*.   Genor  al  and  esecutlve  nrficce  occupy  bait  *f  tbo  Park  Plata  aida  of  ibla  floor. 

:tuple  presses.    One  of  three  presses  Autoplate,    Autnshaver    and  complete 

the-  Wood  higli-'pcrd  newspaper  print-  equipment  of  job  machinery, 
ig  machine  which   was  built  setcral      The  business  office  is  on  the  street  level 

.•ars  ago  hy  Henry  A.  Wise  Wood  for  door  at  2A  I'ark  place,  and  the  mail  room 

rinting  the  New  York  Herald  Sunday  is  ml  the  same  floor  at  the  Murray  street    THE  n,*-,,",r>r  »«udmg  runs  through  iba  Uocb  from  Park  Ptaea  to  Murray  et.eel— iba 

..marine.    This  is  the  same  press  which  end  uf  the  building.  .   .  •?"'««'"•  **>••'  •*  "  tm*  »'o«t.g.  and  1JZ  last  In  oVpth.    Tba  ..lecsar  I.  not  n.w. 


•  tmcture  being  of  Sd  font  fr 
but  tbo  anllro  Interior  has  boon  reconstructed  for  Iba  Noma'  own 

a.  exhibited  in  Brooklyn  to  many  news.      The  editor.al  department  and  compos-  pl.my  of  r~m  lo.  futur.  a.p.n.ion 

apt'  [lublisbef  s.  and  is  'aid  !<■  contain   ing  room  ate  located  nil  the  thirst  floor    ot,.  sitth  avenue  "L~-la  right  at  tha  door. 


-at  tba  same  time 
An  entrance  to  Iba  Par*  Plac*  station  ol 


I-' 


Editor    &    Pub  I  in  her    for    April   2,  1921 


DRIVING  HOME  THE  CHURCH'S  MESSAGE 
WITH  ADVERTISING  PAYS 


It  Is  Great  Undeveloped  Field  within  Reach  of  Every  Newspaper — 
New  Jersey  Example  Furnishes  Selling  Points 
Worthy  of  Study 


JJASED  upon  the  experience  and  opin- 
ion* of  those  who  know  most  about 
it,  two  conclusions  about  church  adver- 
tising are  justified : 

First,  that  when  wisely  done,  the  ad- 
vertising of  a  church  ii  a  paying  in- 
vestment from  the  standpoint  of  ex- 
tending the  service  which  the  church 
exists  to  render,  and 

Second,  the  expenditure  for  such  ad- 
vertising under  average  conditions  it 
repaid  by  the  new  attendants  and  re- 
cruits attracted  by  the  advertising. 

Several  years  ago  the  church,  Unita 


By  EMERSON  P.  HARRIS 

to  the  paper,  would  be  a  more  compre- 
hensive and  less  superficial  reporting  of 
the  doings  of  the  churches.  Instead  of 
printing  surface  gossip  and  bare  an- 
nouncements, let  the  editor  see  that 
fundamental  church  doings  and  plan- 
ning! are  sympathetically  and  adequately 
recorded,  and  interpreted  in  his  columns 
Such  matter  will  be  interesting  to  the 
mcmliers  of  all  churches  and  numerous 


ilex  numlier  exhibits  a  total  decline  of 
9A  per  cent  between  December  I  and 
March  t,  although  die  average  decline 
since  December  I  has  heen  about  7  1-3 
per  cent.  The  decline  in  the  cost  of 
living  has  been  continuous  for  each 
month  of  the  four,  although  the  de* 
clinc  in  March  was  not  as  marked  as 
in  the  earlier  muntlis.  In  fact,  there 
was  an  increase  in  the  prices  of  foods 
during  the  month  of  March  as  shown 
in  the  figures  fur  Minneapolis,  St.  Paul, 
(ireat  Falls  and  Grand  Forks.  The 
greatest  change  is  found  to  have  taken 
place  in  the  prices  of  clothing  and  food, 
which  declined  32  per  cent  and  7  per 
cent  respectively." 


SPEED  AND  BEAUTY  AIM 
IN  REMODELING 


Mill  Ovum  PUn  11%  W»f*  Cut 

Ottawa,    Ont. — Costs    of  newsprint 
production  will  be  further  decreased  if 
others  who  are  in  sympathy  with  the  local  maufacturer*  are  able  la  make  an 
broader  aims  of  the  churches,  whereas  intended  downward  revision  of  wages  to 


church  gossip  is  of  narrow  appeal. 
Text  will  help  advertising  and  adver- 


rian,  with  which  the  writer  is  ennnected  tisinsj  help  text,  if  church  news  and  com- 
expended  in  three  months  about  two  ment  are  printed  in  a  department  with 
hundred  dollars  for  newspaper  adver-  church  advertising.  In  the  smaller  towns 


mill  employees.  The  manufacturers  are 
reticent  concerning  the  nutter,  but  it  is 
understood  that  they  plan  to  have  wages 
reduced  to  the  sum  ■  Isasis  as  prevailed  in 
I°I9.  or  about  15  per  cent  Sawmill 


Using.   A  careful  estimate  by  the  treas-   'hi*  department  would  probably  include   hands  are  now  getting  on  an  average  of 


urer  indicated  that  the  Sunday  morning  lectures,  concerts  and  what  is  going  on 

plate  collections  were  enough  in  excess  generally, 

of  the  normal,  and  the  previous  similar  — —~- 

period,  to  more  titan  pay  the  bill.  C,  of  L.  Drop*  in  Central  Northwest 

At  that  time  our  advertisement  was  Minneapolis,    Minn.— "The  cost  of 

the  only  church  display  advertising  in  |jvjnK  j4  coming  down."  the  Federal 

the  Montclair  Time*.   Now  this  weekly  Reserve  Bank  of  Minneapolis  asserts 


about  40  cents  an  hour,  and  in  1919  they 
Kut  32  cents. 


carries  a  dozen  or  so  church  ads  amount 
ing  to  from  fifty  to  a  hundred  inches  at 
seventy  cents  an  inch.  And  this  has 
come  with  almost  no  effort  on  the  part 
of  the  paper. 

Church**  Cen  Afford  It 

This  means  that  the  churches  afford  a 
promising  source  of  advertising  revenue 
for  the  daily  and  weekly  papers. 

What  should  the  publisher  do  about  it? 

He  should  find  a  way  to  avoid  going 
through  with  the  stage  of  what  the  local 
merchant  used  to  call  advertising,  namely 
buy  space  and  say  nothing  of  any  con- 
sequence. 

Of  course,  the  publisher  wilt  find  that 
many  churches,  or  their  pastors,  or  both, 
are  opposed  to  advertising  because  it  is 
not  proper  for  a  church  to  adopt  such 
worldly  methods  of  attracting  attend- 
ance. 

But  a  more  difficult  obstacle  to  over- 
come is  the  lack  of  a  selling  story  upon 
which  to  base  good  copy.  However,  the 
churches,  the  more  successful  of  them, 
are  coming  to  a  clearer  realization  of 
their  function,  or  at  least  to  the  realiza- 
tion of  a  function  which  admits  of  be- 
ing so  stated  as  to  attract.  Most  pro- 
gressive churches,  whatever  their  theol- 
ogy, are  ready  to  put  forth  the  statement 
that  a  large  part  of  their  business  is  to 
inspire,  quicken  and  guide  men  to  a 
more  worth  while  life  in  this  world. 
Here  is  a  thing,  the  sale  of  which  ii 
only  limited  by  the  measure  in  which  the 
church  makes  good,  and  without  doubt 
newspaper  space  is  to  be  very  largely 
used  in  the  near  future  in  the  marketing 
of  this  produce 

Churches  Need  Sales  Department* 

Besides  organizing  to  perform  this 
vitat  service,  the  churches  need  also  o 
organize  their  sales  department,  so  to 
speak,  so  that  the  attractiveness  at  the 
church,  and  the  hospitality,  the  oral 
salesmanship,  shall  fit  into  the  advertis- 
ing program. 

Perhaps  the  best  thing  the  publisher, 
or  his  advertising  manager  can  do  is  to 
see  that  the  right  parties  in  the  church 
have  the  reading  of  some  such  books  as 
the  papers  given  at  the  advertising  sec- 
tion of  the  conventions  of  the  Associated 
Advertising  Clubs  of  the  World. 

A  help  to  the  development  of  church 
advertising,  a  help  to  the  churches  and 


emphatically  in  its  monthly  bulletin. 
Discussing  the  change  since  December, 
last  year,  it  says:    "Our  weighted  ill- 


Change*  in  MilUeo  Agency 

Thomas  M.  Owen  has  been  elected 
vice-president  and  Miss  Ruth  Wood- 
bridge,  secretary,  of  Millie o  Agency. 
Inc..  New  York.  }oU  B.  Matienzo 
will  continue  as  president  and  George 
H.  Mills  as  treasurer. 


REMODELED  HOME  OF  THE  CHESTER  TIMES 


AT  ■  tost  *l  $1 28,000  Ike  owners  of  lis*  Chester  Tim**  nave  made  ever  the  Inside  and 
entile*  et  their  elan  I.  and  have  attained  •  federal  increase  in  production  et 
90  per  cent. 


Doable  Result  Splendidly   Attained  ui 
Plant   at   Cost   of   $125,000  by 
Owner  of  C heater  (Pa.)  Times 
— Production  Up  50  Per  Cemt 


The  Chester  (Pa.)  Times  has  jus 
completed  improvements  to  its  build- 
ing and  equipment  at  a  cost  of  $125.09! 
consummating  two  prime  objects  in  the 
minds  of  the  owners.  The  first  was  to 
speed  up  production  and  the  second  :o 
have  the  exterior  of  the  building  con- 
form to  a  new  civic  center  of  which  tbe 
Times  office  is  a  part. 

The  increasing  business  of  the  Times, 
better  service  on  the  railroads  and  by 
trolley,  with  two  editions  in  the  after- 
noon instead  of  one,  created  the  neces- 
sity for  speed.  To  do  this  there  was 
first  installed  an  up-to-date  Hoe  press 
and  other  latest  known  labor-saving  de- 
vices in  the  mechanical  department.  The 
two  editions  are  now  issued  in  one-third 
of  the  time  formerly  required.  The  new 
press  allowed  an  expansion  from  24  to 
32  pages.  A  general  increase  in  produc- 
tion of  SO  per  cent  was  made  in  every 
department  of  the  mechanical  end  of  the 
publication. 

Extra  linotype  machines  were  added 
and  the  plant  is  95  per  cent  a  n«.r.  •:  • 
Intuiting  establishment. 

There  was  also  installed  modern  ma- 
chinery in  the  stereotyping  department 

The  composing  room  is  well  lighted 
and  is  up-to-date  in  all  of  its  appliances, 
with  new  steel  furniture  equipment.  The 
plant  is  equipped  with  eight  linotype 
machines  and  a  lead  and  rule  casting 
machine.  A  pneumatic  tube  system  over 
the  entire  building  permits  copy  and 
messages  to  be  quickly  relayed  to  all  de- 
partments. A  few  days  ago  a  carrier 
was  annexed  to  the  press  and  the  papers 
brought  direct  from  the  pressroom  to 
the  circulation  department  on  the  street 
floor. 

A  great  saving  has  been  accomplished 
in  the  arrangement  of  the  make-up 
tables  and  the  rearranging  of  the  adver- 
tising department,  which  permits  almost 
all  work  to  be  done  by  daylight.  Under 
the  former  system  much  artificial  tight 
was  required. 

The  remodeled  building  is  Colonial  in 
design.  The  interior  offices  are  finished 
in  white  and  mahogany.  Entrance  to 
the  business  office  in  the  center  of  the 
Market  street  front  of  the  building  into 
a  commodious  vestibule  with  swingm; 
doors.  The  publication  room  is  light 
and  airy.  A  long  marble  counter  en- 
closes the  office  force  and  forms  a  cor- 
ridor that  leads  to  the  center  of  the 
building,  where  a  hall  and  stair-wrll 
reaches  to  the  second  and  third  floors 
There  is  also  a  side  entrance  from  the 
City  Hall  Plaza. 

Private  offices  of  the  officials  and  man- 
agers of  the  two  papers,  the  Chester 
Times  and  the  Morning  Republican,  are 
on  the  second  floor,  as  are  the  library 
and  archives  of  the  papers. 

The  composing  room  is  on  the  second 
floor  and  is  a  Large,  well  lighted  room 
occupying  part  of  the  Times  building 
proper  and  the  Morning  Republican 
building,  which  joins  the  Times  building 
in  the  rear.  The  Republican  buildin. 
was  erected  in  1911  and  is  a  thrre-story 
structure  with  the  floors  all  on  the  saait 
level  as  the  Times  building,  mikin? 
under  one  roof  an  L-shaped  building 
with  four  frontages. 

The  pressroom  is  in  the  basement  and 
here  is  also  a  large  fireproof  vault  for 
the  bound  volumes  of  both  newspaper 
and  storage  room  for  three  carloads  of 
newsprint  paper,  as  well  as  the  stereo- 
typing and  the  heating  plant. 
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NATIONAL    EDITORIAL  ASSOCIATION 
VOTES  TO  RESTRICT  MEMBERSHIP 


Only 


Fide  Newipaper  Workers  Can  Enjoy  Privilege*  Here- 

ention  Tour  Ends  With  All 

By  Wonderful  Florida 


By  FRANK  LE  ROY  BLANCHARO 

VII  \MI,  FLA,,  March  28,— At  a  brief  ticularly  big  lag*  in  cities  of  lr**  than 
and  final  meeting  of  the  National  5.000  inhabitant}.  A  special  Pullman 
Editorial  Association'  held  before  the  tram  of  fourteen  cars  «ai  rei|uired  to 
break-up  of  the  parly  on  l-riday  Prcsi-  accommodate  the  editors  on  their  trip 
dent  ftmlir  announced  the  appointment   through  Florida. 

If  the  new  rule  governing  the  charac- 
ter of  the  personnel  of  the  X.  E.  A. 
excursion*  is  adhered  to.  next  year's 


of  the  following  vice-presidents: 

Arkanaas— C.  A  Berry,  Hutlif  M™i, 
lnnn.rtii.-ul— Of     S     Frarman.  Btistul 

F.  Kit 


|"|  MM 

Calsfutnia    JrAn   K    Kit...  tin 
Colnraslis-  Alva  A.   Swain,  Dei 
Grnruta — R.  L.  SlcKr-uney.  Mmkui  N* 
Imlsaiu-  J    C.  Lusilmer.  Aul.mii  " 

1.  omim.i»*:.    (  htf  jko 
K-UtM.    O.   W  " 

\ctaill  KfCurd 


ntain  more  than  2Hl 
number  can  be  easily 


T.  Rand 


niBiiWiin 

Dvillivtr.  Balllc 
Morran,  Freehold 


Mississippi — C. 
Democrat. 

Michigan    C.corj*  B 
l  v,»k  fournal, 

New  Jersey— Alex  L. 

Trapunpj 

N.Vas.a-J     T  O'Fsrey. 

Hon, 

New    York — H.    L,  Hall. 

I.'UOI  '  I 

'    W.Tlh   Carolina— W.   ('.  Hi 
horn  I'mirai 

Vmlh    l)*ii.l»— («»■,    V.  CiilliBt. 
rina-tim  Initeiteiniriit. 

i.ma-  K   S.  Brinikoii.  EIReno. 
l.I.ania.    <\     W.     Bus.ru.  l.ekasic 


party  will  not 
persons.  Such 
handled  and  will  not  overtax  the  towns 
and  cities  they  may  visit. 

It  must  not  he  assumed  from  what  I 
written  that  any  of  our  hosts  fell 
in  taking  care  of  the  editor*.  As 
a  matter  of  fact,  during  our  eighteen- 
drcd-milc  trip  the  people  of  Klorida 
who  entertained  u*  provided  generously 
fnr  our  want*.  Even  chronic  kicker*, 
who  arc  to  l>e  found  in  every  associa 
tinn.  had  little  fault  to  And  with  the 
arrangement*. 

Death  of  Mrs.  Le.ritt 


Cal- 


i  >.[.,:■ 

IVnn 
t'ctitral  . 

-..:■!,    Dakota  K. 

sishTS  Xrwa. 

Temsrsaac     Jt'tin  C. 

liatctir. 

l  uh  H  T  Fartc.  Sail  Lake  Ciry 
Vertm.nl— Harry    E.   Parker.  Bra* 

t'nitrit  th.inieti. 
West  Virninia    S.  S. 

lr»   Springs  Mesarn 


B.  Oddy.  Woon- 
Rc«er 


—  II.  fc"  Maltha 
John  \V.  Conk,  I, 
E  Unwe, 


ton  News. 

Wyoming 
JonrnaL 

\Vi*tsinain— II 
t'hien  roajhrr, 

IM»  W,  U»r«1  A<1.».. 


i».  Bremer- 
indrrt  State 

Prairie  ilsl 


Realm 


Appointments  for  the  states  not 
rinded  in  the  above  list  will  he  made 
later. 

Heartily  Approvnd 


Although  we  traveled  nearly  000  miles 
in  automobile*  and  over  1310  miles  by 
tail  no  serious  accidents  occurred.  There 
was  on.!  death.  Mrs.  Tlvomas  Leavilt. 
wife  of  the  owner  of  the  Dorchester 
(Mass.)  Beacon,  was  stricken  with 
pneumonia  and  died  in  a  hospital  at  St. 
Augustine.  Three  men  who  were  ill 
at  about  the  same  tunc  received  medical 
treatment. 

The  impression  Klorida  and  her  en- 
terprising people  made  upon  the  mem- 
bers of  the  National  Editorial  Anima- 
tion was  of  a  most  favorable  character. 
They  *avv  Florida  under  the  best  possi- 
ble auspice*.  Entering  the  state  at  Pen- 
sacula.  its  most  western  portal,  the  at- 
tention of  the  editors  was  directed  to 
the  superior  commercial  advantages  of 
this  admirably  located  city.  Nature  has 
A  resolution  that  met  with  (he  hearty  llndnllUedly  endowed  it  with  a  splendid 
approval  of  the  conservative  members  walcr  <rom  The  ua)  u  viAt  ail<]  deep 
and  was  adopted  without  opposition,  re-  _wj,jc  enough  to  give  shelter  to  all  the 
<tricts  the  attendance  on  future  excur-  navics  0f  ,nc  wor|<i  at  onc  ,jn1Ci  an,| 
sions  of  the  association  to  men  and  ,,„.,,  ,m)UBh  ,„  idmi,  tl)  ,ler  wbarv« 
women  actively  engaged  in  the  news-  „,e  bl.g„t  oeciln  ,incr, 
paper  business  and  holding  sustaining 

memberships.     It   is  lsrlicved  that  this  M,»-  May*.  Makes  a  Kit 

action,  if  lived  up  to,  will  put  an  end  to  A.I  present  Pensacola'*  growth  is  bc- 
the  presence  on  these  tr,ips  of  a  lot  of  jug  somewhat  retarded  by  the  grip 
people  who.  under  on.-  pretext  or  an-  which  the  Louisville  &  Nashville  Rail- 
uthcr.  have  masqueraded  as  newspaper   road  has  upon  the  terminal  facilities  of 

the  city.  Prominent  chirms  told  me 
that  if  another  railroad  from  the  middle 
west  or  from  the  eastern  states  could 
establish  a  terminal  there,  and  thu* 
break  the  monopoly  now  held  by  the 
L.  &  N,  it  would  give  the  city  the 
trips,  that  they  should  be  asked  to  be  treated  boost  it  has  ever  had.  It  is 
hosts  to  men  and  women  who  have  no  claimed  that  shipment*  can  be  made  by 


people  hut  who,  in  fact,  are  not  and 
nccr  have  been  engaged  in  newspaper 
work.  It  seems  to  me  that  it  is  unfair 
10  the  cities  and  association*  who  so 
generously  provide  for  the  entertain- 
ment of  the  delegate*  on  their  annual 


connection  with  journalism. 

This  year's  N.  E.  A.  party  numbered 
.VaJ.  To  provide  breakfast,  luncheon 
and  dinner  for  so  many  person*  in  the 
various  cities  and  town*  visited  was  a 
I  ig  prohlem.  In  some  place*  there  were 
no  restaurants  or  hotels  capable  of  feed 


water  from  Pensacola  at  less  cost  than 
from  any  other  southern  seaport. 

Mrs.  Lois  K.  Mayes,  who  owns  and 
edits  the  Pensacola  Journal,  is  onc  of 
the  cleverest  newspaper  women  of  the 
South.  When  her  husband.  Col.  Frank 
Mayes,  died  six  years  ago,  she  had  had 


:ng  the  crowd.  In  such  can  s  tallies  were   no  experience  in  newspaper  editing 


spread  under  the  trees  of,  a  park  or  on 
the  lawn  of  a  court  house  ami  the  g  -od 
housewives  of  the  town  provided  the 
good  things  to  eat   from  their  own 


publishing.  But  she  bravely  shouldered 
the  burden  of  it*  management  and  went 
ahead  with  the  work.  She  MM  proved 
to  her  friends  and  the  nailers  of  the 
Journal  that  she  possessed  newspaper 
When  it  came  to  tran-ix.rtittg  the  vis-  ability  of  no  mean  order.  She  was  quick 
itnrs  from  one  city  to  another  through  to  learn  the  ins  and  outs  of  the  business, 
the  orange  groves  and  vegetable  grow-  ,-ind  under  her  administration  the  Jour- 
ing  districts  of  the  state,  the  local  com-  mil  has  made  marked  progress.  Its  col- 
mittee  in  each  case  had  to  assemble  an  umns  are  tilled  with  the  latest  local  and 
average  of  120  automobile*  certainly  a  domestic  news  and  with  a  generous 
big  task  in  any  community,  but  a  par-  amount  of  advertising.    During  1920  it 


bad  a  daily  circulation  of  fi.IKH  and  a 
Sunday  .irculatio  •  .  t  8.0JJ,  in  a  cilj  of 
24,00(1  population,  which  i>  going  some. 
Mrs.  Mayes,  who  is  vice-president  of  the 
Florisla  Press  Association,  will  probably 
be  elected  president  of  that  association 
at  the  annual  meeting  that  will  he  held 
in  Tampa  this  week.  Should  this  hap- 
pen it  will  be  a  coincidence  that  it  was 
in  Tampa  many  years  ago  that  Colonel 
Mayes  was  elected  to  the  same  office, 
a  a  a 

JACKING  our  slay  in  Lakeland  I  broke 
away  from  the  party  and  paitl  a 
short  visit  to  \V.  F.  Stovall,  owner  of 
the  Tribune,  at  Tampa.  In  some  re- 
spects he  reminds  me  of  the  late  Colonel 
William  R.  Nelson  of  the  Kansas  City 
Star-  lie  i*  a  man's  *ize  man.  jsosscsscs 
a  keen  pair  of  eyes  that  nothing  escapes, 
is  quick  of  mi'vcuiciit  anil  in  speech,  and 
fairly  radiates  energy  and  optimism.  On 
the  w  ill  of  his  office  is  an  architect's 
drawing  of  the  new  Tribune  building 
which  is  soon  to  be  erected  on  one  of 
the  Inst  business  sites  in  the  city.  It  will 
occupy  the  center  of  an  entire  square 
and  will  be  surrounded  by  a  |»ark.  When 
ei-mpletetl  it  will  be  the  finest  ncwspajicr 
building  in  the  entire  South  and  will 
have  no  superior  in  any  part  uf  the 
country. 

A  little  while  ago  Mr.  Stovall  erected 
a  new  home  for  the  Tribune,  but  soon 
after  it  was  completed  one  of  Tampa's 
furniture  dealers  came  along  and  offered 
him  such  a  good  price  tor  the  property 
that  he  void  it  and  immediately  Isegan  to 
plan  a  much  larger  and  finer  building 
for  his  paisrr.  which  is  to  the  west  anil 
south  coast  of  Florida  what  the  Jack- 
sonville Times-Union  is  to  the  north 
and  east  coast  Tampa  i*  growing 
rapidly  under  the  impetus  of  foreign 
and  coastwise  trade.  I  was  told  that 
the  city  makes  more  cigar*  than  any 
other  place  in  the  world.  In  the  de- 
velopment of  Tampa,  the  Tribune, 
which  now  has  a  circulation  of  over 
.10.000  copies  daily,  is  a  most  important 
factor.  It  spares  no  expense  to  gel  the 
news  and  constantly  keeps  its  reader* 
in  touch  with  the  markets  of  the  world, 
a    a  a 

jJAKKY  BROWN,  who  for  several 
years  was  one  of  the  main  spokes  in 
the  wheel  of  the  St.  Augustine  Rrcorsl, 
is  now'  the  publisher  of  the  Lakeland 
Telegram.  During  the  stay  of  the 
editors  in  that  live  and  hospitable  city 
Mr.  Brown  did  everything  he  could  to 
make  them  feel  at  honir.  The  Telegram 
has  a  fine  office  and  is  adding  to  its 
mechanical  equipment.  The  paper  itself 
is  full  of  snap  and  go.  The  merchants 
of  the  city  are  suptmning  the  Telegram 
in  a  generous  manner.  They  appreciate 
the  work  Mr.  Hrowu  is  doing  for  the 
city  and  like  the  way  he  presents  the 
news.  During  our  visit  to  lakeland  we 
were  entertained  in  a  royal  manner  by 
the  citizen-.  In  fact,  in  few  places  was 
-..  nuirh  done  by  the  business  men  to 
make  our  stay  pleasant  and  memorable, 
a    a  a 

AT  Miami  I  had  the  pleasure  o^mcct 
ing  Frank  B  Shutt%  owner  of  the 
Miami  Herald  and  a  member  of  the  firm 
of  Shutts  &  Bowen,  attorneys-at-law. 
Mr.  Shun*  founsk-d  the  paper  ten  years 
ago.  Me  expected  at  the  time  to  give  up 
the  practice  of  law  and  devote  his  atten- 
tion entirely  to  the  newspaptr,  hut  found 
fiiui-elf  unable  to  do  so.  Today  his  firm 
does  the  largest  legal  business  in  Miami 
ami  engage-  the  service  of  Sixteen  per- 
sons. The  Herald  has  made  splendid 
progress  and  is  now  the  leading  m  irning 
newspaper  in  its  section  of  the  state. 
Edward  Taylor,  the  general  manager, 
was  for  several  years  an  executive  officer 
of  the  Corn  Exchange  Bank.  Chicago. 
Mr.  Sliutt*  met  him  while  on  a  visit  to 
that  city  and  alter  his  return  home  tele- 


lirn  an  offer  lo  hecome  the 
b-.i-incs-  executive  of  his  paper.  Mr. 
Taylor  accepted  and  inside  of  two  week- 
arrived  in  Miami  and  went  to  work. 
Although  he  knew  nothing  alsout  news- 
paper publishing  he  soon  "caught  on." 
He  reorganized  the  staff  and  inaugurated 
new  business  methods  that  gave  the 
paper  a  better  standing  among  local 
merchants  and  general  advertisers.  To- 
day the  Herald  is  well  rilled  with  adver- 
tising and  its  columns  contain  the  bc-t 
of  the  news  of  the  day.  Frank  B, 
Slonrham.  the  rslitnr.  is  one  nf  the  ablest 
editorial  writers  in  Florida. 

a     a  a 

rJMIE  two  daily  new-palmers  at  Daytmia 
are  the  Gazette-News,  edited  by  T. 
1C  Fitzgerald,  and  the  Morning  Journal, 
of  which  H.  C  Sparkman  is  editor  and 
manager.  Both  are  progressive  news- 
paper* and  cover  the  field  in  a  thorough 
manner.  Mr.  Fitzgerald  gave  me  a,  de- 
lightful spin  in  his  automobile  al-nig 
the  magnificent  beach  of  Daytona,  For 
twelve  miles  we  went  like  the  wind  over 
the  sm.xilh  hard  *urface,  with  the  breath 
of  the  sea  in  our  nostrils  and  the  joy 
of  a  beautiful  morning  in  our  heart-. 
No  rfde  1  have  ever  tak.-n  improved  me 
like  this.  It  was  a]mo*t  like  flying,  so 
swiftly  and  easily  we  moved  oser  the 


r  I  *H  E  largest  and  most  important  school 
of  journalism  in  the  United  Stati-s  is 
located  in  Missouri  and  not  in  New 
York,  as  many  people  have  *up|>o*c<l. 
Dean  Walter  Williams  of  the  University 
of  Missouri  school  tells  me  that  325 
student*  were  enrolled  last  fall  for  the 
several  courses.  The  faculty  is  coin- 
jwsed  of  fourte.n  members,  six  of  whom 
devote  their  entire  time  to  instruction 
ill  journalism.  Next  month  the  new 
building  just  completed  for  the  exclusive 
use  of  the  school  will  b-  dedicated. 

a     •  a 

IJEFORE  closing  thrat  chronicles  of 
the  N,  E.  V'v  doing*  in  Florida,  I 
must  say  a  word  about  Jack  Scnter.  of 
the  Columbus  (Miss.)  Commercial. 
While  in  lathing  at  Ihiytona  with  other 
members  of  the  editorial  parly  he  saw 
that  the  young  *<>n  of  George  Dolliver, 
nf  the  Battle  Creek  Record,  was  in 
trouble.  The  lad.  who  could  not  swim, 
had  been  swept  nff  his  feet  and  carried 
beyond  his  depth.  He  was  sinking  when 
Senter,  himself  a  youth  .>f  20  years, 
reached  him  and  after  a  fight  with  the 
waves  brought  him  ashore.  In  the 
meantime  Mr.  Dolliver  had  Iseen  seizes! 
with  a  cramp  and  it  was  only  through 
the  quick  action  of  Senter  in  going  to 
hi*  relief  that  saved  him  from  drown- 
ing. Unfortunately,  in  rescuing  the  two 
persons  Senter  was  badly  cut  on  the 
legs,  and  body  by  the  barnacle*  on  a  |iost 
of  the  pier  against  which  he  was  hurled 
by  the  waves.  For  the  next  two  'or 
three  dais  he  had  to  hsWile  around  on 
a  cane, 

•    a  a 

George  W.  Wagen*eller.  who  publishes 
the  Middloburg  I  Pa,)  Post,  a  wceUy. 
having  a  circulation  uf  6,000  copies,  al- 
though Middleburg  has  a  population  of 
only  1.000.  was  onc  of  the  first  if  not 
the  first  person  to  write  a  Isook  on  ad- 
vertising for  the  use  of  school*,  "The 
Theory  and  Practice  of  Advertising" 
was  published  in  1902.  It  was  designed 
for  use  in  business  college*  and  was 
adopted  by  quite  a  number.  Mr.  Wagen- 
seller  received  order*  for  the  book  from 
several  foreign  countries  including  India 
and  Japan.  Although  there  have  been 
many  change*  in  advertising  practice 
since  Mr.  Wagenseller  wrote  it  the  booh 
is  still  in  active  demand. 

a     a  a 

One  of  the  prominent  member*  <sf  the 
N.  F".  A.  whom  I  hail  the  o«>tiort unity  of 
meeting  was  Dietrich  I-amadc.  publisher 
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of  the  Pennsylvania  Grit  at  Williams- 
port,  Pa.,  one  of  the  must  successful 
weekly  newspapers  in  the  United  States, 
Mr,  Lamade  has  a  striking  personality, 
fie  is  a  wet!  built  man  with  iron  grey 
hair  and  moustache,  a  strong  but  kindly 
face,  and  eyes  that  indicate  a  responsive 
nature.  Mr.  Lamade  and  his  daughter, 
Mrs.  George  K.  (-'lemming,  had  been 
spending  a  month  at  Sea  Breeze  and 
other  Kast  Coast  resorts  previous  to  the 
arrival  of  our  party.  On  the  golf  links 
he  had  acquired  a  healthy  tan  color  that 
made  some  of  the  young  men  uf  our 
part)  envious.  Mr.  Lamade  is  of  the 
type  of  successful  business,  men  who 
have  accumulated  fortunes  through  a 
capacity  for  hard  work  and  the  ability 
to  correctly  interpret  the  taste  of  his 
readers  in  the  matter  of  news  and  spe- 
cial articles. 

With  two  or  three  associates  he 
bought  the  property  which  is  now  known 
as  the  Pennsylvania  Grit.  His  cash  in- 
vestment at  the  time  was  $150.  In  time 
he  liottitht  out  his  partners  and  became 
the  iiaper's  sole  owner.  The  Grit  has  a 
circulation  uf  JOO.OOO.  distributed  all 
over  the  United  States  and  there  arc 
few  cities  in  which  it  does  not  have  sub- 
scribers. While  I  was  talking  with  Mr. 
Lamade  at  the  Alcazar,  in  St.  Augus- 
tine, a  man  introduced  himself  to  the 
publisher  and  said  that  he  had  been  a 
subscriber  to  the  Grit  for  a  quarter  of  a 
century  and  that  50  copies  were  sold 
every  week  by  one  nrwsdealer  alone  in 
that  city. 

•  «  • 

A  N'OTHER  editor  of  the  party  with 
w  hom  I  was  in  close  contact  was 
Congressman  Guy  V.  Hardy,  of  the 
Canon  City  (Col.)  Record,  a  daily  news- 
paper. Mr.  Hardy,  with  his  close 
cropped  beard  looks  more  like  a  physi- 
cian or  an  architect  than  a  western 
journalist.  During  the  trip  over  the 
state  he  was  called  upon  several  times  to 
make  an  after-dinner  speech,  and  always 
told  his  hearers  something  worth  while. 
At  the  banquet  given  in  honor  of  the 
visitors  at  the  Royal  Palace  Hotel  in  this 
city  on  Wednesday  evening  he  spoke  of 
the  pressure  brought  to  bear  upon  Con- 
gress to  take  over  and  allot  the  news- 
print supply  of  the  country  during  the 
period  of  high  prices.  He  pointed  out 
the  unreasonableness  of  many  of  the 
demands  and  suggestions  made  by  news- 
tKaiier  publishers  and  said  that  if  men  in 
other  line*  of  business  had  made  similar 
demands  the  daily  and  weekly  editors 
would  have  opposed  them  tooth  and  nail. 
Mr.  Hardy  is  making  a  fine  record  in 
Washington  and  is  almost  certain  to  be 
re-elected  to  Congress  when  his  present 
term  expires. 

♦  •  • 

r\\RRY  A.  WILLARD.  formerly 
president  of  the  N,  F.  A,,  who  owns 
the  Hoonvillc  Herald,  Edward  M.  Per- 
kins,  publisher  of  the  Leroy  Gaicttc- 
Xcws,  .ind  John  P.  Herrick  of  the  Olean 
Mrcerc.  were  prominent  members  of  the 
N'cw  York  State  delegation,  Mr.  Wil- 
lard's  oratorical  ability  hi  requisitioned 
on  numerous  occasions.  Mr.  Perkins, 
who  possesses  a  keen  sense  of  humor, 
enlivened  many  a  tedious  hour  of  travel 
by  hi.  good-natured  "joshes"  and  quilps. 
Mr.  Herrick.  who  is  an  oil  well  expert 
and  i-  president  of  the  New  York  Oil 
Producers'  Association,  told  me  that 
N'ew  York  last  year  produced  about 
•innO.OOO  barrels  of  crude  nil.  He  has 
visited  every  important  oil  territory  in 
thr  United  States  and  can  reel  off  sta 
listtcs  regarding  the  industry  by  (he 
yard 

»    *  * 

'pH AT  a  blind  man  can  v,c  almost  a. 

much  as  those  who  have  gnud  eyes 
was  the  conclusion  I  reached  after  talk- 
ing with  Frank  O.  Edgecombe.  publisher 


of  the  Geneva  (Neb.)  Signal,  who  was 
one  of  the  members  of  the  editorial 
party.  Mr.  Edgecombe  had  just  re- 
turned from  an  automobile  ride  through 
the  potato  district  adjoining  St.  Augus- 
tine when  I  met  hitn  and  asked  how  he 
had  enjoyed  the  trip. 

"1  had  a  fine  time,"  be  replied.  "That 
was  a  wonderful  country  we  drove 
through  and  possesses  great  possibilities. 
The  driver  of  our  car  was  thoroughly 
familiar  with  the  country  and  through 
his  descriptions  of  the  scenes  we  viewed 
on  this  trip  [  was  able  to  see  with  my 
ears  almost  as  well  as  the  other  editors 
could  with  their  eyes.  I  believe  1  could 
describe  the  country  through  which  we 
passed  almost  a,  accurately  as  1  could 
had  1  possessed  eyesight." 

Mr.  Edgecombe  has  missed  few  of 
the  conventions  of  the  N.  E.  A.  during 
the  past  fifteen  years.  He  takes  part 
in  the  debates  on  questions  affecting  the 
publishing  business  and  possesses  a  fund 
of  information  that  is  the  envy  of  his 
friends.  The  loss  of  his  eyesight 
through  an  accident  while  nut  gunning 
with  a  lx>y  companion  in  his  youth,  does 
not  interfere  with  hi*  enjoyment  of  life 
oi  his  success  in  business. 

•    •  » 

IN  several  cities  in  Florida  I  saw  mon- 
uments that  had  been  erected  to  the 
memory  of  thr  Confederate  dead  soon 
after  the  close  of  the  Civil  War.  Among 
the  many  inscription*  they  bore,  none 
appealed  to  me  so  strongly  as  this 
beautiful  sentiment  inscribed  upon  the 
monument  at  St.  Augustine: 

"They  have  crossed  the  river  and  rest 
under  the  shade  of  the  trees."  What  a 
volume  of  suggestion  lies  in  these  few 
I 


STORY  BEHIND  A  STORY 
FUTURE  GOAL  OF  PRESS 


Malcolm  Bin  fay  of  Detroit  News,  Out- 
line* To  Pi  Dolt*  Epatlon  How  Now* 

Handling    Will    Develop  Harding 
an    Honorary  Member 


<fl>  Ttitr*?*  i?  r-piro*  a  I*c*t.im*«> 

Ann  Annua,  Mich.,  March  27 — By 
unanimous  vote  of  the  delegates  present 
at  thr  15th  annual  ronvenlion  of  Pi 
Delta  Epsilon,  national  journalistic  fra- 
ternity, held  ill  the  Michigan  Union 
March  25  and  %  President  Warren  G. 
Harding  was  invited  to  accept  honorary 
membership,  which  he  accepted  by  tele- 
graph. The  meeting  was  also  note- 
worthy for  the  fact  that  it  was  the  first 
annual  convention  held  outside  uf  New 
York  City. 

Features  of  the  first  day's  proceed- 
ings were  the  initiation  of  new  mem- 
bers, granting  of  charters  and  a  dinner 
at  w'hich  Malcolm  Bingay.  managing  ed- 
itor of  the  Detroit  News,  and  member 
of  the  Michigan  chapter,  was  the  chief 


AT  CAPITAL  newspaper 


iSpecMi  in  Lsitoi  a  PtrsLaiagsO 

Wash  iNcm>N.— Persistent  reports  of 
activities  of  swindlers  operating  among 
high  officials  of  the  Government,  espe- 
cially members  of  Congress,  has  pro- 
voked a  campaign  directed  by  the  Stand- 
ing Committee  of  Correspondent*  to 
ahate  the  evil.  Formal  notices  have  been 
distributed  widely  in  Washington  to  the 
end  that  contributions  hy  officials  to  vari- 
ous forms  of  crooked  enterprises  may- 
cease  and  that  Congressmen  shall  know 
they  cannot  buy  the  friendship  of  news- 
paper correspondents. 

The  following  letter  is  being  sent  out 
hy  Gns  J.  Karger.  chairman,  and  H.  C. 
Stevens,  secretary,  of  the  standing  com- 
mitter: 

The  Standing  Oorsumllee  of  Correspondent*, 
bl  charge  of  the  CoaigrcaMnnal  tires*  galleries, 
take  occasion  lu  Uifoim  Senators.  Representa- 
tive* anil  other  public  oAVcials  that  individual* 
whj  seek  lo  Indue*  Ihctn  in  par  for  news 
paper  articles  or  nlher  new,  publication*  »™ 
not  enutlrd  In  the  privileges  of  the  pre"* 
galleries;  and  that  when  anr  such  individual 
assert*  thai  any  part  of  thr  amount  thus 
solicited  or  obtained  m  lo  lie  uyrd  to  entertain 
or  in  any  way  brnrril  the  corps  of  cnrrrs|Kind- 
ents  or  any  member  thereof  hr  is  staling  a 
deliberate  untruth 

Any  RMfllhcr  of  the  rnrps  who  wnlald  abuse 
hit  (alien  privilege  to  obtain  money  under  the 
preterite  rapusrd  wool,)  lie  .ahirrl  to  rarlusion 
under  the  rule*.  If  solicitation*  of  this  cbar- 
actei  are  made,  the  puMtc  man  thus  approached 
is  respectfully  rrsiuotcd  lo  make  the  fact* 
lrrn>wn  lo  the  umlrrtiNnrd,  in  order  that  both 
he   and   the   corps   of    i  iirrr*t"->udrttla   mar  he 


With  the  assertion  that  the  news- 
paper man  uf  the  future  must  get  at 
the  "story  behind  the  story  "  Mr.  Bingay 
outlined  what  he  conceived  as  the  neces- 
sary" future  developments  in  journalism 
if  it  is  to  continue  as  an  active  force  in 
the  production  of  a  higher  stage  of  civil- 
iration. 

The  public,  he  said,  must  lie  taught  to 
read  the  newspaper  with  understanding. 
When  it  has  learned  not  only  to  read,  but 
tn  let  the  printed  word  penetrate,  to 
really  think  rather  than  merely  to  accept, 
sensationalism  in  the  handling  of  news- 
pajier  stories  will  pass.  The  duty  of  the 
to  publish  so-called  crime 
stories,  he  declared,  did  not  absolve  the 
editor  of  the  responsibility  of  present- 
ing such  stories  with  intelligence  and 
discretion.  To  exclude  crime  news  en- 
tirely was  no  solution  of  the  problem, 
for  such  suppression  wuuld  bring  on  the 
newipajver  practising  it  the  suspicion  and 
criticism  of  those  who  would  not  hesitate 
to  declare  that  the  publishers'  policy  was 
dictated  hy  ulterior  motives.  In  that 
way.  there  was  danger,  if  nut  disaster 

That  the  pro|>er  publication  of  crim- 
inal cases  should  act  as  a  deterrent  of 
evil  was  emphasiied  hy  Mr  Bingay.  who 
pointed  out  that  the  most  formidable  feat 
of  the  criminal  was  "what  will  the 
papers  say?"  The  newspaper  man 
of  the  future,  he  said,  would  be 
trained  in  tile  analysis  of  human 
mntives  through  sound  instruction  in 
economics,  sociology  and  psychology. 
!n    support    of    this    contention  he 


protected  and.  further,  thai  any  offender, 
should  he  he  a  -TH-mber  of  the  g.lllcr.rv.  may  be 
Health    with   «l"ler    thr  rule. 


Thrasher  with   William*  Agency 

H.  H.  Thrasher,  late  with  Colgate  & 
Co..  Jersey  City,  has  become  connected 
with  thr  Fred  C  Williams  Agency. 


for  Price  A.  Co. 

CitKAiai— F.  V,  Price  *r  Co..  whole- 
sale merchant  tailors,  have  appointed 
Randolph  Branner  as  director  of  ad- 
vertising 


of  college  men  now  in  newspaper  offices, 
as  compared  with  their  rarity  when  he 
entered  the  journalistic  profession 
twenty  years  ago.  On  hi<  own  paticr 
at  least  75  per  cent  of  the  staff  were 
men  and  women  of  university  education. 
This  condition  was  a  happy  augury  for 
the  future  power  and  progress  of  the 
newspaper,  he  concluded. 

Other  speakers  of  the  evening  were 
C.  Stewart  Baxter,  president  of  the  local 
chapter,  who  acted  as  toastmastcr :  Pres- 
ident J  Raleigh  Nelson  of  the  university 
department  of  English;  E.  A.  Baum- 
garth  of  the  Detroit  News:  Harland 
Johnson,  editor  of  the  Ann  Arbor  Times- 
News  ;  Mark  K.  Khlbert.  Grand  Pres- 
ident of  the  fraternity,  ami  Frank  Bart 
lett.  delegate  from  the  University  of 
California. 

A  charter  was  granted  to  the  chapter 
at  Hamil'rm  College.  Hamilton.  N.  Y., 
and  an  address  by  Prof.  Morris  P.  Til- 
ley,  of  the  Michigan  faculty,  amendments 
to  the  constitution  and  the  election  of 
officers  to  the  (irand  Council  were  fea- 


tures of  the  session  on  Saturday  morn- 
ing. Officers  were  elected  as  follows : 
President.  Mark  K.  Ehlhert,  Chicago  ; 
vice-president.  William  G  Colgate,  To- 
ronto ;  secretary,  George  K.  Biggs,  Co- 
lumbia University  ;  treasurer.  G.  C.  Patty  , 
Massachusetts  Institute  of  Technology- ; 
editor  of  the  Epsilug.  Philip  C.  Pack. 


NORMALCY   BY   NEWSPAPER  ADS 


Thomaoa  Tel!*  Poor  Richard*  Big-  Job 
of  Today  Is  To  Res-ire  Buying 

l.speciaf  lo  Kttitiit  a  Pcausural 
Phiiadhj-Hia.— Speaking  befure  the 
members  of  the  Poor  Richard  Clul>  this 
past  week.  William  A.  Thum-on.  direc- 
tor of  the  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers'  Asso- 
ciation, declared  that  newspaper  adver- 
tising will  be  the  greatest  means  of  re- 
storing business  to  that  condition  which, 
thanks  to  the  present  occupant  of  the 
White  House,  we  now  speak  of  as  a 
condition  of  "normalcy." 

"The  consumers  are  in  a  watch ful- 
waittng  latitude.''  said  Mr.  Thomson  in 
the  course  of  his  talk  in  which  he  de- 
clared that  it  was  his  belief  that  national 
and  local  advertisers  are  just  beginning 
to  realitc  the  importance  of  proper 
newspaper  advertising.  Continuing  he 
said: 

"National  and  local  advertisers  cannot 
afford  to  waste  a  moment  in  presenting 
their  goods  to  the  public.  The  big  job 
to-day  is  to  get  the  consumers  interested 
in  buying.  Only  by  advertising,  and 
that  in  thr  newspapers,  can  the  mattu 
facturer  find  his  proper  market,  and 
make  possible  distribution  and  retailing 
of  his  goods.  With  the  help  of  the 
newspapers,  normal  buying  will  set  in 
this  year.  The  newspaper  as  a  medium 
of  direct  results  will  mean  a  lot  to  the 
manufacturer  who  wants  business  condi- 
tions to  revnver  frum  a  slump.  This 
year  will  reward  systematic  fighters  We 
in  Ihe  advertising  field  feel  that  1921 
should  see  as  great  a  volume  of  news- 
paper advertising  as  1WM.  which  was  a 


B.  L.  T. 

iRrft  LtHa*  7**tiVe.  6*"rr 
/..  7."  l*r  roerferter  »/  tar  fame,  -Urn*  »• 
Type  '  r  !»•»*  ,i  Tht  C*ic*r»  Trir««c.  «|W 
aj  rae«iwo«ia.  ,V«rcA  19.) 

II.   when   cod*   my   lifetime's   story    I  skoul'' 
reach  the  realms  of  glory. 
With  the  cherubtea  and  aeraphwn  br.i.lr  thr 
jaiper  sea. 

1  beipe  the  daily  journal  o(  Ihe  region.  %m\,n 
temat 

Will  be  ieaturing  *  column  which  i>  run  by 

B.  L.  T.  . 


And  if  it  should  transpire 
fire 

Be  eay  portion  in  that  1 

traveler  returns. 
If,   earn   morning   ere   they    fned    me.  they 

u-iiulH  place  the  "Line"  beside  me, 
I    would    cultivate    philosophy,   despite  my 

man*  burns, 

I  will  fear  no  impish  jailor,  if  Ihe  wool* 

B.  L._  Tailor 
May  continue  lo  delight  m*  when  my  duv- 

ip  lawl  away; 
And  his  many  nuiv-s  will  leaven  Ihe  trwniolorir 

Of  Heaven 

And  I  hope  he  beeps  on  writing  until  Rem- 

reeiiaa  Day 

It  M  Nmmi  in  the  Detroit  Saturday 
Xight. 


An  Insurance  Advertising  Aaaociatioa 

Advertising  managers  of  American 
life,  tire  anil  casualty  insurance  compa- 
nies are  contemplating  organizing  an 
association.  A  preliminary  meeting  was 
held  in  New  York  a  few  days  ag.>  will' 
representatives  of  a  number  of  the 
larger  eastern  companies  present  an<i 
another  will  take  place  April  6.  to 
which  western  cotnirauie*  have  been  in- 
vited. The  organization  program  is  m 
charge  of  Chauncey  S.  S.  Miller,  adver- 
ti»ing  manager  of  the  North  British  A. 
Mercantile  Insurance  and  allied  compa- 
nies. New  York. 
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DISPLAY  LINOTYPES 

Model  20  Linotype  Users  who  Set  Their  Display 
Direct  from  the  Linotype  Keyboard 


-(-LINDTYPE^)- 


Akrun( 0. )  Beacon-Journal 

Alton  |  111. )  Telegraph 

Atlanta  Constitution 

Augusta(Ga. )  Herald 

Baltimore  Mews 

Boston  Herald  &  Traveler 

Boston  Post 

Boston  Telegram 

Brcitenbach  Linoty  ping  Co. 
(Cincinnati) 

Brooklyn  Eagle 

Buffalo  News 

Canton(Ohio)News 

Canton  ( Ohio )  Repository 

Chester(Pa.  )Times 

Qiampaign  ( 111. )  News 

Chicago  Tribune 

Cincinnati  Post 

Columbus(Ohio)Citizcn 

Dayton(Ohio)  Daily  News 

Dayton  ( Oh  io )  Journal 

East  St.  Louis(Ill.)Journal 

Easton(  Pa.)  Express 

Englewood  Typesetting  Co. 
(Chicago) 

Erie(Pa.)Times 

EvansviIlc(Ind.)Courier 

Federal  Printing  Co.  (N.Y.) 

Fort  Wayne(Ind.)  Journal- 
Gazette 

Foote  &  Davies  Co. 
(Atlanta,  Ca.) 

Fresno(Cal.)  Republican 

Glouccster(  Mass.  )Tir 


Gross  Typesetting  Co.(  St. 
Louis,  Mo.) 

Honolulu,  Pacific  Com- 
mercial Advertiser 

Kansas  City(Mo.)Star 

Lansing(Mich.)State 
Journal 

Lowell  (Mass.)  Courier- 
Citizen 

Melbourne(  Australia) 
Herald  &  Weekly  Times 

Louis  Mever  Film  Labora- 
tories, Inc.  (N.Y.) 

Minneapolis!  Minn.) 
Tribune 

Mobilc(  Ala.)  Register 

Muncie(Ind.)Star 

National  Cash  Register  Co. 

Newark(N.  J.)  News 

New  Orleans  Times- 
Picayune 

New  York  Herald 

New  York  Sun 

New  York  Times 

New  York  Tribune 

Norri9town(  Pa.)  Times 

Oakland  (Cal.)  Enquirer 

Oakland(Cal.)Tribune 

Paducah(Ky.)Sun 

Pawtucket(R.  I.) Evening 
Times 

Ralph  Pellon(Ncw  York) 
Peoria  (1 11.)  Star 
Philadelphia  Bulletin 
Philadelphia  Inquirer 


Philadelphia  Jewish  World 
Philadelphia  North 

American 
Pittsburgh(Pa.)  Press 
Providence(R.  I.) Journal 
Portland  ( Ore. )  Orcgonian 
Portland  ( Me. )  Evening 

Express 
Portsmouth  ( Ohio)  Times 
Rapid  Service  Press 

(Boston,  Mass.) 
Ri  verhead  ( N.Y. )  County 

Review 
Rochester  ( N.Y. )  Democrat 

and  Chronicle 
San  Francisco  Chronicle 
The  Schilling  Press,  Inc. 

(New  York) 
Scranlon(  Pa.)  Times 
Sealtle(Wash.)Post-Intel- 

ligencer 
Steuben  ville  ( Ohio )  Gazette 
Sydney  (Australia )  Herald 
Tampa  ( Fla. )  Times 
Taunton  ( Mass. )  Gazette 
Technical  Press(N.Y.) 
Washington  ( D.C. )  Star 
Worcester  (Mass. )  Telegram 
Youngstown  ( 0.)  Telegram 
York  (Pa.)  Dispatch 
San  Francisco  Bulletin 
Woonsocket(R.  I.) Call- 
Reporter 
Salem  (Mass.)  News 


Mergenthaler  Linotype  Company 

29  Ryerson  Street,  Brookly  n,  N.Y. 

New  Oilkans 
S»9  BwonneSl. 
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CLASSIFIED  MANAGERS  FAVOR  SALARY 
PLUS  BONUS  OR  COMMISSION 


A  Round  Table  D isolation  on  How  Space  Sellers  Can  Be  Encouraged 
to  Increase  Volume  of  "Small  Ad"  Busmen  During 
Period  of  Readjustment 


By  C.  L.  PERKINS 

Kaectalivr  .SrrrrUTjr.  National  Association  of  Newspaper  Classified  Manages*^ 


'T'HIS,  we  are  (old,  is  a  period  of  read- 
justment in  every  line  of  industry. 
Government  statistics  say  that  prices  are 
commit  down  and  in  many  lines  the 
wage  level  is  being  lowered.  All  o(  this 
makes  the  consideration  of  classified  ad- 
vcrtisinif  salesmen's  remuneration  timely. 

The  earnings  and  method  of  paying 
classified  salespeople  is  a  subject  that  is 
more  than  timely.  It  is  always  an  im- 
portant, vital  pruhlcm,  because  the  pro- 
duction of  a  staff  is  largely  determined 
by  the  amount  of  salaries  paid  and  the 
system  by  which  they  are  determined. 

A  specific  proof  of  this  is  the  ease  of 
a  certain  telephone  soliciting  department 
which  has  been  under  the  writer's  ob- 
servation recently.  This  organization 
since  the  first  of  the  year  has  produced 
30  per  cent  more  business  than  it  did  in 
the  same  length  of  time  before  Janu- 
ary 1.  Business,  as  a  whole,  in  the  city 
where  this  department  is  working  is  no 
better  than  it  was  prior  to  the  first  of 
the  year  and  classified  advertising  is  no 
easier  to  get.    During  this  period  no 


Mr.  Perkins  contributes  an  ar- 
ticle to  Eh  ma  &  Pckusheji  each 
week  on  the  possibilities  of  classi- 
fied advertising — treating  the  sub- 
ject from  the  viewpoints  of  both 
the  space  seller  and  the  advertiser. 
Everyone  is  invited  to  bring  classi- 
fied problems  and  individual 
views  to  Mr.  Perkins'  attention. 


lein,  S.  J.  Pickens,  classified  advertising 
manager  of  the  Portland,  Oregon,  Jour- 
nal, writes :  "All  of  our  solocitors  are  on 
a  straight  salary  basis.  One  of  the  rea- 
sons why  we  do  not  use  the  commission 
basis,  or  a  salary  and  commission,  is  the 
fact  that  under  such  an  arrangement 
salesmen  frequently  object  to  being 
called  upon  to  do  work  which  is  not 
strictly  within  their  field.  My  experi- 
ence has  been  that  they  base  their  objec- 
tion u|>oo  the  fact  that  it  would  possibly 
interfere  with  their  earnings.  Where 
comparatively  few  salesmen  are  used  it 
is  often  necessary  to  swing  a  man  from 


The  percentage  of  the  daily  business 
printed  by  the  Daily  News  in  the  last 
calendar  year  is  the  basis. 

"Let  us  say  that  in  automobiles,  for  in- 
stance, the  Daily  News  printed  50"7-  of 
the  daily  business  of  Chicago  in  1920 
Say  that  this  week  the  Daily  News  prints 
52.2.3%  of  the  business ;  each  salesman 
in  the  automobile  division  receives  a 
bonus  of  S2-2J. 

"By  far  the  greater  portion  of  the 
Daily  News  business  is  voluntary,  and  a 
plan  of  direct  commissions  encourages 
the  diverting  of  business  from  other 
channels  to  that  of  the  salesman.  This 
results  in  greater  profit  for  the  salesman 
but  no  greater  profit  for  the  Daily  News, 
since  the  paper  prims  the  same  amount 
of  business  but  merely  receives  it 
through  a  different  door.  Group  com- 
missions encourage  leaving  a9  much  busi- 
ness to  voluntary  channels  as  possible, 
since  that  gives  the  salesman  more  time 
to  solicit  new  business." 

The  commission  on  the  Indianapolis 
News  is  one  Cent  on  each  insrrtion  se- 
cured, deducting  kills.  H.  G  Barringer, 
classified  manager  uf  the  New  s,  says : 
"The  Isonus  was  inaugurated  when  we 
first  started  an  intensive  effort  to  sell 
all  of  our  patrons  three-  and  six- time 
orders.  This  bonus  has  paid  well  be- 
cause the  reports  show  that  the  sulicitors 
are  bringing  in  nearly  twice  as  many  in- 
sertions as  they  did  previous  to  the  in- 
stallation of  the  bonus  system." 

The  Spokane  Spokesman-Review  has 


changes  have  been  made  in  the  personnel*  one  territory  to  another  or  one  classifka- 


or  sales  methods.  Absolutely  the  only 
change  has  been  in  the  method  of  paying 
the  operators.  Therefore  the  increase  of 
business  must  be  credited  to  the  new 
plan  of  remuneration. 

Broadly  speaking  there  arc  two  meth- 
ods of  paying  space  sellers— straight 
salaries  and  salaries  plus  a  commission 
or  bonus 

The  advocates  of  the  straight  salary 
claim  that  salespeople  should  be  paid  in 
this  way,  since  honest  people  do  not  need 
any  incentive  to  do  their  best  work. 
They  claim  that  commissions  are  double 
payment  for  work  that  a  salesperson  is 
duty  bound  to  perform  for  his  regular 
salary- 

Among  the  papers  paying  straight  sala- 
ries to  classified  salesmen  arc  the  fol- 
lowing : 

PlWT  Average 

Akfee  Time*   $JS 

St.  Paul  Pioneer  t'tra  and  DopareJi..  24 

Detroit  Km    50 

Houston  Chronicle    JO 

Del  Koines  Refiner  and  Tribune   J4 

Average   SJ4 

Most  of  these  [misers  pay  a  small  bonus 
of  $1  for  each  yearly  contract  signed. 
In  communing  upon  the  salary  prob- 


LEDGER  SYNDICATE 

News  and  Feature  Services 

Maintain  Prestige — Create  Circulation — Attract  Advertising. 

Complete  Leased  Wire  Service  From  52  Correspondents. 

Foreign  News  Service  from  29  Correspondents. 

Domestic  News  Service  from  Staff  of  Trained  Writers. 

Financial  News  Setvice  from  16  Authoritative  Correspondents. 

Commentaries  by  former  President  Tart,  Col.  £.  M.  Home, 
and  other  Authorities  of  World  Renown. 

Feature  Service  Includes  Magaaine  Pages,  Comics,  Cartoons, 
Patii  and  American  Fashions,  Home  Page  Features,  Daily 
and  Weekly  Serials,  Sports  Features,  Inspirational  Features. 

All  Needs  of  a  Distinctive  Newspaper 

LEDGER  SYNDICATE 


a  proven  hnnus  system  that  not  only  m 
creases  business  but  reduces  labor  turn- 
over. "The  bonus."  says  J.  J.  Tierney, 
classified  advertising  manager,  "is  divis. 
ed  among  the  men  who  have  been  in  the 
service  for  at  least  one  year.  Where  i 
man  leaves  the  service  before  the  endci 
the  year,  he  does  not  participate  in  list 
division.  The  bonus  arrangement  starts 
at  about  one-half  the  total  business  fte 
the  year.  For  instance,  if  the  total  classi 
tied  business  for  the  year  is  $200,000,  the 
salesmen  would  receive  a  bonus  oo  iH 
business  over  $100,000. 

"The  following  diagram  will  give  as 
idea  of  our  present  arrangement: 

]*«  on  business  from  |( 00,000  to 
sm.OOOor   B* 

11   on  has»tn*at  Iron   »12S,O0O  tn 
.UW.OOO  or   SO! 

if;   nn  bii-iiscsa  Irons  $150,000  tu 

fl'S.OOO  oe   7M 

«',    on   liu.inrsa  triiaa  SI 75,001]  to 

S2M1.0O0  ™r   IJISM 

S'.  on  bnuneot  frnan  J200.O0D  up. 

"On  a  $200,000  volume,  wc  would  rt> 
ceivr  a  bonus  of  $2,500.  If  the  busir«> 
has  increased  $10,000,  it  would  mean  %'JSi 
additional  bonus,  or  an  increase  it 
$20,000  wodld  mean  $1,000  addition! 
bono-  The  bonus. is  divided  one-hail 
on  a  basis  of  salaries,  and  one-half  M  a 
basis  of  business  reported.  We  hate 
tried  out  this  plan  over  a  period  of  fue 
years  and  we  t  ml  that  it  pays  in  a  hit 
way,  as  it  is  instrumental  in  keepinc 
practically  every  man  on  our  force  ufot 
his  toes  and  working  hard.  It  gives 
each  individual  a  bigger  vision,  as  ht  it 
(tVn  !••''.  <">  !'■'  •''  22) 


tion  to  another  due  to  resignation,  ill- 
ness or  any  one  of  a  dorcn  reasons." 

The  Akron  Times,  according  to  D.  E. 
Kne|»|ier,  the  classified  •  •  rising  man- 
ager, is  considering  the  adoption  of  a 
commission  arrangement,  nut  only  with 
the  idea  of  getting  more  business  but 
with  the  hope  of  encouraging  the  salcs- 
mrn  to  see  that  their  clients  pay  prompt- 
ly and  are  responsible  financially. 

The  Chicago  Daily  News.  Hartford 
Courant,  New  Orleans  Item,  Indianapolis 
.News,  Spokane  Spokesman-Review  and 
New  York  Mail  arc  a  few  of  the  many 
newspapers  paying  a  salary  plus.  Under 
their  various  plans  the  salesmen's  aver- 
age earnings  are  as  follows : 

Indianapolis  News    130. 00 

Chicago  Llailjr  News   JO. 00 

New  Orleans  Item   .  32.50 

Hartford  Cooram    27.00 

Avrrat*  $30.00 

The  Chicago  Daily  News  has  a  unique 
basis  for  determining  commissions,  which 
L  J.  Bougluier,  classified  advertising 
manager,  describes  in  this  manner :  "The 
Daily  News  pays  its  salesmen  in  a  dif- 
ferent way  from  most  other  newspapers. 
They  work  by  classifications — real  estate, 
automobiles,  rooms  and  miscellaneous. 


1NDF.PF.NDF.NCE  SQUARE 


PHILADELPHIA.  PA. 
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INHERE  were  twenty-four  pages  of  newspaper  ads  in  the  March  M 

issue  of  Printer**  Ink,  ami  in  the  course  of  a  letter  recently 

received  occurs  this  paragraph: 

"From  Printer*'  Ink  1  h.$sf  learned  somrifamii  fetxmi  the  market*  covered 
by  ncwupape"  in  Chicago,  BaHitaore,  Indianapolii  »nd  Milwaukrr,  H«* 
mucfc  have  the  manufacturers  in  other  pbcr»,  or  ai  ibeir  advertising 

reprevrnta-itivrs.  learned  Inw  the  a.tvt-riisitiN  ii-H"  <  '  Primes*'  lalt  ol 
ihm  cunpsAL-l,  densely  populated,  easily  traveled,  (■r-.-sperou*  New  England 
market  which  can  be  reached  quite  <  tt  ■  i :  -  - 1 .    by  use  of  the  Boston 

tt'*  4  lair  criticism  on  a  serious  newspaper  weakness — the  newspapers'  priatrd 
appeal  to  naiutnal  advertising.  If  the  mast  of  newspaper  advertising  page)  io 
Punier*"  Ink  each  week  were  devoted  primarily  to  srlling  newspaper  advcrlifinf. 
aad  sccondaritv,  tu  our  own  particular  papers,  it  would  in  the  long  run  not  a-sly 
be  more  effective  but  completely  swamp  all  other  media  in  Printers'  Ink,  or  *oy 
other  advertising  publication. 

II  the  iienspaperi  ever  get  together  in  their  advertiung  and  in  their  solintsv 
tion  and  present  a  harmonious  united  Iront  to  national  advertisers'  and  to  tbeir 
agents,  heaven  help  some  of  ihe  other  forou  of  advertising  which  kave  apfly  been 
termed  its  "fringe*."  Dy  way  of  aasuring  newspaper*  who  have  never  inrd  **/■ 
thing  but  direct  arguments  on  the  merits  of  tlseir  own  propositions,  The  NFWS 
and  The  AMERICAN,  out  of  a  number  of  years*  experience  unbesitntingly  en<lotst 
tht  indirect  method  of  telling  the  market  first  and  the  paper  second,  as  m  **' 
tremely  productive  and  prontanle  way  of  advertising. 

ftaitumvrr  is  tkt  rsgrVrk  ia<-g</r  -  ->•  i  ■  ■  im  tkt  r«nmtry  but 
trrvnd  to  MO*  m  c  "  :>- rmt  i ' '  Tht  SEWS  rnd  Tkt 
.4  XtFFICdX  eitruUU  mnvr  tkan  ]R7,i)O0  copier,  tUiiy  da./ 
.Ywaifay,    r...  rt  i*r>    hvmr   tn    and   «f«r  tkt 

.it-.,  cvtmnji  rite  submrbs  attd  c&uniiei  ej  Mat\l*nd  a*J 
M.ttSy  forturns  of  the  *4joininf  «t«r//  at  utU. 

THE  BALTIMORE  NEWS 

a     aft  Evening.  Daily  And  Sunday.  wa>  s» 

"  r; ^  r 

rh*  1 


li»N  h  CARItOU 
tUslern  RrprMevSatire 

ISO  V.. . ,., 


J  t.  I.ITZ 

VS  esiern  Rttxrs«spt«i™ 
Fith  Nansul  task  »« 

Chiraar* 
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"Sueeeaa  in 
the  Cinema" 

By 

D.  W.  Griftth 

A  tucccitfu) 
bwnrvf  m  carver  via 
thr  Rim*  aa  out- 
lined ttj  ike  great- 
est Olivine  picture 
f  r  a  i  u  ■  in  tke 
wue  Id, 


Thrilling 
Thing." 

Bristling  t  timely, 
aucnsu  srticlrs  lir 
Usjeje  SslK's  err.i 
eu  Living  hero 


"The  Funny 

Side  or 
Broadway" 

Hutj  Cm 

A  writrr  «  hn  «n- 
Con*CiiiUtIr  fttakrt 
Nr»  YofK  dn«nc« 
read  like   ■  book 


"Health  and 
Boxing*' 

By 

Di  Witt  Van  Court 

Who  kaa  pro 
duretl  100  rini 
champion*  and 
thutt-aatU  of  ;  !.- 
•IciUy  perfect 
mtn. 


MFroin  N«ro  to 
Harding" 

By 

Hoidnk  Yu  Loot 

S»ic7  d  »  i  1  y 
Ulualraled  fraturr 
for  children,  hj  an 
■muitr-t  artist  and 
fctaliM  laii. 


"Help*  for 
Anto  Ownera" 

By 

Riy  McNumti 

Wko  ha*  drivrn 
nearly  oii*  rail  If -n 
Btlra  ur  an 


aaaa, 

l.aaa"sPJ 


The 

Christy  Walsh 
Syndicate 

The  greatest  array 
of  talent  and  genius 

ever  offered 
American  News- 
papers 

Names  whose  combined  an- 
nual services  would  cost  over 
a  Half  Million  Dollars. 

Whose  work  and  deeds  are 
known  to  newspaper  readers 
through  $5,000,000  worth  of 
Personal  Advertising. 


Your  paper  now  ha-  the  privilege  of  realizing  on 
this  vast  investment  by  securing  the  feature  prod- 
ucts of  their  gifted  pens. 

I  am  tustly  proud  of  my  distinguished  associ- 
ate*.. Their  name*  are  the  best  guarantee  of  the 
high  standard  eel  for  future  year*. 

And  I  am  grateful  to  my  many  newspaper 
friends  whose  confidence  and  assistance  for  ten 
yean  luu  made  this  enterprise  possible. 

The  business  of  our  Editorial  Committee  ia  to 
scrutinize  erer>'  proposed  feature.  The  Chairman 
it  an  editor  of  mature  yean.  W  ithout  hU  endorse- 
ment no  feature  Hill  be  presented  to  the  ntn- 
papen. 

Bring  merely  an  "attractive"  feature  ia  not  suffi- 
cient. '"Would  be  at  an  editor  bur  it?"  Thai 
U  the  teat! 

Wc  are  entering  competition  with  one  of  Ameri- 
ca's mast  skillful  croups  of  business -men.  And  we 
are  soliciting  one  of  the  most  superior  groups  of 
publishers  in  the  history  of  the  press. 

In  botb  instances,  out  teal  and  resources  ahall 
be  employed  to  the  utmost. 

On  behalf  of  my  eminent  associate*  I  earnestly 
ask  the  newspaper  Editors  of  thr  country  for  Con- 
tinued confidence  and  patronage 


Sincerely  your*, 


"Plays  and 
1'I.Trrs" 

By 

Mary  Gvfa 

Weeklr  personal 
nimnrnl  of  the 
New  York  usee  by 
Amrrks 's  as  o  s  t 
brilliant  directing 


"Baseball" 

By 
BikRiti 

CxcliMirr  signed 
istiicr  *T  the 
Idolized  hero  of 
ia*  American  pub- 

he. 


"A  Bmek  a 
Day" 

By 

Geac  Back 

Daily  column  of 

SBCopatetJ  fan  by 
e  brie  wizard 
of  the  f  a  m  o  <o  ■ 
ZirgfaW  Folliea. 


uVomm  the 
Dccormlive" 

By 

O'Km  Conwe.1 

Noted  New  York 
woman  arttat  and 
dictator  of  beau- 
tiful  t  h  i  n  t  s  for 

women,  She  givei 
a  reason  for  every 
idea. 


"Th<-  II  ig 
Mitch" 

By 

Jack  Keams 

Seriea  of  iniide 
revelations  on  tbe 
Petnjmy  ■  Carprn- 

tier  bout,  by  the 
imwrr  behind  ibe 
tkrone. 


"Sport 
By 

Ckisty  Walsh 

Ilk  "K.fktncUl 
FiiUtea"  remitter 
tbe  rcpartrr  and 
bamoe  of  tke  kail 
nark.  Followed  by 
fan  a  froan  Boa  too 
to  San  Franciico. 


50  East  42nd  Street    :    :    :    New  York 
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DUMMY  OR  TICKETS  IN  HANDLING  MAKE- 
UP  OF  ADVERTISING  MATTER 


Investigation  Showi  Manager*  Believe  Dummy  More  Practical — Facta 
Entering  into  Ue*  of  Each  System — N.  A.  N.  E.  Decide* 
to  Hold  Mid-year  Meeting* 


By  FRED  MILLLS 

FurmUvr  Secretary  of  the  National  Aasnciaiaan  of  Newatiaper  Eseculive*- 
Autho*.*  Note. — The  following  analytl*  of  Ilk*  advantage*  of  the  dummy  grid  ttrlrrl 
lyttena  of  ordering  adveniietuenti  oppoaet  to  many  way*  nrcvinat  etatcmrntt  itvued 
by  the  National  Amocuiiod  of  Newipaper  Executive*.  Thi*  analytw,  however,  i«  a 
retail  of  a  very  thorough  ttudy  of  tyttemt  wed  by  newipaper*  over  Ike  muniey. 
Tbe  analytU  wai  made  with  the  co-operation  of  Ave  different  practical  newspaper 
eaecutivea. 


CHTI.LOWING  a  emestionruu're  which 
was  sent  out  by  the  National  Asso- 
ciation of  Newspaper  Executives  to  100 
newspapers  as  to  the  advantages  and  dis- 
advantages  of  the  dummy  system  in 
making  np  a  newspaper,  so  many  oppos- 
ing viewpoints  were  presented  and  so 
many  questions  asked,  that  it  was  decid- 
ed by  the  officers  of  the  organization  to 
set  out  in  a  report  to  all  mcmhers  the 
different  factors  entering  into  the  mak- 
ing of  a  decision  as  to  whether  or  not  to 
use  the  dummy  system. 

A  newspaper  executive  before  making 
this  decision  ignst  take  into  considera- 
tion the  following  factors : 

1st.. Have  yon  ■  positive  dead  line  for 
receiving  advertising  copy? 

2d.  Do  yoa  letl  or  five  page  portion 
or  position  on  paces' 

Id.  Is  your  basinet*  largely  autnmatir 
or  is  your  volume  told  day  by  day  by  ynur 
advrrtiting  itaeT?  In  otber  word*,  i*  year 
lit*  of  adreTti*rr*  Aocruattna  ami  do  you 
comtantly  deal  wnb  erw  facet  io  ynur 
paper?  . 

4th.  Have  the  merchant*  in  your  eora- 
nkuaity  been  educated  to  potltloin  and  its 
advantage*? 

tut.  Have  you  a  dependable  foreman  or 
roan  in  charge  of  the  make  up  in  the  eoaa. 
poaing  room?  It  be  familiar  with  your 
sdvertiving  accounts? 

nth.  Do  yoa  make  radical  change*  in  any 
edition? 

7th  If  vna  have  a  Sunday  publication 
art-  any  ot  the  »eclMin»  printed  ahead  of 
ynor  final? 

Rth.  I*  your  »(■*[*  for  advertitmg  ffevi- 
ble*  Do  you  permit  only  *n  many  oot- 
urait*  uf  adtert(«lng  to  appear  in  a  ktipu- 
lated  number  of  page*  in  your  paper? 

After  taking  these  questions  in  mind 
the  newspaper  executive  can  then  intel- 
ligently make  a  decision  as  to  whether 
or  not  he  wants  the  control  of  position 
in  his  paper  to  rest  cither  in  his  adver- 
tising department  or  in  his  composing 
room. 

With  the  ticket  system  where  adver- 
tising is  ordered  either  for  specific  posi- 
tion or  run  of  paper  the  make-up  is  in 
■lie  composing  room. 

Where  the  dummy  fnrm  is  used  the 
control  is  in  the  hands  of  the  advertising 
department. 

Neither  system  has  any  particular 
merits  which  will  save  the  publisher 
money,  unless  he  determines  to  handle 
his  advertising  entirely  on  a  run  of 
paper  basis  or  has  his  business  in  such 
shajte  that  it  is  practically  automatic — 
it  comes  in  day  after  day  with  prac- 
tically the  same  volume  and  with  indi- 
vidual advertisers  running  on  steady- 
schedule  with  about  the  same  space  on 
each  insertion. 

The  writer  of  this  analysis  is  firmly 
convinced  that  the  publisher  who  is  giv- 


Denison  (Tex.)  Herald 

"D-n  l..-,n     mn]y  Dally' 
IncrtMavd  King   Fntttur**  Sunday 

Comic  Order  on  March  1 9  th  to 

5,000 

NO  PREMIUMS 
NO  CONTESTS 


A  raaull  of  merit  and  r*ad*r  canftitanc* 


Financial 
Advertising 

Wall  Street  is  a  distinct  field 
in  itself  and  as  financial  adver- 
tising is  grnwing,  must  be  cov- 
ered accordingly. 

Klein  specializes  exclusively  in 
financial  advertising  and  his 
entire  staff  spend  their  time  in 
the  financial  districts  of  New 
York  and  Chicago  every  busi- 
ness day  of  the  year.  The 
only  way  tu  build  up  financial 
advertising  patronage  for  your 
paper  is  to  cover  this  field  thor- 
oughly.   Are  you  doing  this? 

Get  a  line  on  Klein  by  getting 
in  touch  with  any  agency  han- 
dling financial  business,  any 
financial  advertiser  or  any  of 
the  publications  which  I  repre- 
sent. My  New  York  office  is 
at  42  Itroadway.  My  telephone 
number  is  Broad  4476.  Tele- 
phone me  when  you  come  to 
the  A.  N.  P.  A.  Convention. 
I  will  lie  glad  to  talk  this  over 
with  you. 

Joseph  A.  Klein 

Pukliihtri  Rtpreuittotivt 

42  BraaaViT  108  S*.  LaSalle  St 
New  York  Cnicaf* 


Mr.  Mil  1 1  v  under  the  auspices  of 
the  National  Association  of  News- 
paper Executives,  the  newspaper 
department  of  the  A.  A.  C  W., 
conducts  a  round  table  discussion 
in  Editor  &  Publishes-  every  week 
on  matters  of  inter-relation  to  the 
newspaper  advertising  department 
and  the  user  of  newspaper  adver- 
tising space.  Criticism  of  or  com- 
ment on  any  views  expressed  and 
contributions  should  be  sent  to 
Fred  Millis.  News  Building.  In- 
dianapolis. 


ing  away  position  is  losing  considerable 
income  to  which  he  is  justly  entitled. 
A  newspaper  has  two  things  to  sell — 
space  and  position. 

Yet  many  successful  publishers  find  it 
an  advantage  tu  neither  give  nor  sell 
position.  The  Chicago  Daily  News  is  an 
outstanding  example  of  a  newspaper 
which  follows  tins  practice. 

Yet  on  the  other  hand  there  are  many 
large  -  successful  papers  that  have  in- 
creased their  advertising  income  as  much 
as  15  per  cent  by  selling  special  pages 
and  top  of  page  position  to  practically 
all  of  their  regular  advertising. 

A  publisher  should  have  a  dummy 
make-up  system : 

— if  he  has  a  dead  line  for  receiving 
copy. 

—if  average  size  of  paper  exceeds 
twenty  pages.. 

— if -composing  room  fttreman  is  new, 
not  thoroughly  responsible,  or  not 
absolutely  familiar  with  Ihe  adver- 
tising. 

—if  radical  changes  are  not  made  in 
editions  of  publications. 

—if  some  section*  of  the  Sunday  edi- 
tion are  printed  earlier  in  the  week. 

— if  advertising  is  not  flexible. 

On  the  other  hand,  a  publisher  can 
follow  the  ticket  system: 

— if  he  has  an  editorially  controlled 
newspaper, 

— if  his  dead  line  is  not  absolutely 
fixed. 

— if  he  has  a  dependable  composing 


room  organization  which  has  a  per- 
sonal interest  in  putting  out  a  well- 
balanced  sheet. 
— if  his  business  is  mure  or  less  steady. 

In  summary  it  is  like  opinion  of  the 
writer  that  the  dummy  system  is  mnrc 
practical  in  nine  cases  out  of  ten.  This 
opinion  reflects  that  of  quite  a  number 
of  newspapers  which  are  now  using  the 
ticket  system. 

•     n  * 

ANOTHER  PUBLICITY 
GRAFTER 

J^S  advertising  schedule  for  the  motur- 
cycle  association  is  going  nut  tn 
newspapers  over  the  country  with  a 
letter  from  the  agency  which  handles 
the  account,  with  the  following  written 


stuffed  club  hanging  over  the  news- 
papers' heads: 

"We  might  Hate  at  thit  'lime  that  the 
Ataocaalinn  hi*  authoriied  Ihl*  campaign 
aa  an  annual  institution.  Whether  or  not 
ihe  Uh  of  newtpaprr*  remain*  unchanged 
lor  succeeding  year*'  bn»ine«*  will  nam 
rally  depend  largely  upon  the  pwbltricy 
auppon  extended  by  the  arveral  editorial 
department*.'* 

Yet  this  agency  does  not  seem  to  be 
satisfied  with  this  and  demand  is  also 
made  that  it  have  the  assurance  of  tht 
paper  of  "sporting  page  position  withutn 
premium.*'  There  isn't  a  responsible 
newspaper  in  the  country  that  can  afford 
to  accept  the  order  in  this  way. 

The  thing  tu  do  is  to  send  the  order 
right  back  lo  the  agency. 


PROTEST  AGAINST  FISH 
PUBLICITY 

rJ*H  E  Bureau  of  Advertising  of  the 
A.  N.  P.  A.  has  been  urged  by  Ihe 
National  Association  of  Newspaper 
Executives  to  take  up  with  the  Depart- 
ment uf  Commerce  the  fact  that  the 
government  is  now  promoting  a  pub- 
licity campaign  for  the  consumption  of 
hsh.  Press  matter  is  raining  in  from  all 
sides  on  the  editorial  departments  urg-r; 
people  to  eat  mnrc  fish.  This  campaign 
is  absolutely  unreasonable,  since  tbe 
fruit  growers',  raisin  growers  and  other 
associations. -as  salmon  producers,  have 
used  good  advertising  space  to  tell  their 
stories- 


The  Daily  cir- 
culation of  the 
Standard  Union 
in  Brooklyn  is 
certainly  double 
that  of  any  other 
Brooklyn  news- 
paper. 


by  VjOO 


»gte 


Editor   &    Publisher   for    April   2.  1921 


l'J 


J  


The  Test  Method 
in  Buying  Circulation 


Not  bulk  alone,  but  heat  units,  is 
what  the  scientific  coal  buyer 
insists  upon  having. 

The  same  problem  confronts  you 
when  you  begin  to  buy  white  space. 

In  addition  to  net  paid  circulation 
you  want  to  know  about  where  the 
publication  circulates;  what  is  paid 
for  it;  how  its  readers  regard  it;  the 
purchasing  power  of  its  readers;  and 
its  influence. 

Audit  Bureau  Circulation  Reports 
give  you  most  of  this  information  in 
carefully  audited  figures  and  state- 
ments. That  is  why  a  study  of 
A. B.C.  reports  pays. 

If  you  take  the  Publisher's  State- 
ment, the  Auditor's  Report  and  a 
copy  of  the  publication  and  examine 
them  thoroughly,  you'll  find  that 
space  buying  is  simplified,  because 
the  information  contained  in  A.B.C. 
reports  is  accurate  and  informative. 

You  get  a  mental  picture  of  the 
publication,  its  subscribers,  and  the 
people  it  serves. 

It  is  not  enough  to  be  satisfied  with 
a  glance  at  the  figures  alone.  Study 
their  meaning  and  the  full  im- 
port of  every  paragraph  on  the 
reports,  as  well.  It  is  the  most  de- 
pendable test  for  the  true  value  of 
white  space. 


Audit  Bureau  of  Circulations 

io2  South  State  Street  Chicago  •  H7  Fifth  Avenue  Nev 

 I  I 
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An  All -Year -'Round 


(DAILY  AND 


JOHN 


Seven  years  Secretary  of  the 
Thirteen  years  Editor  "Offi 
Successor  of  Henry  Chadvvk 
Co-author  with  John  T.  Brus 
Fifteen  years  Sporting  Editoi 

John  B.  Foster,  who  knows i 
the  inside  of  baseball,  hasi 

The  Consolidal 


John  B.  Foster 


With  Walter  Camp,  Lawrence  Perry  and  Fai 
of  the  Consolidated  Press.    They  write  A 


WALTER  CAMP 

Football 

Track  and  Field 

Rowing 

College  Baseball  and 
Amateur  Athletics 


FAIR 

Prize 
Racing 
Wred 
Billion 
Bowk 


For  exclusive  publication  rights,  address  Robert  B.  McClean,  Business  Mana 
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iports  News  Service 

NDAY  DISPATCHES) 

.  FOSTER 

jiants. 

Baseball  Gllide.,, 
"Father"  of  the  Game, 
f  the  original  rules  for  World's  Series, 
f  the  N.  Y.  Evening  Telegram. 


>rofessional  sports  as  well  as  he  knows 
n  engaged  to  write  exclusively  for 

i  Press  Association 


Hay,  John  B.  Foster  completes  the  Big  Four 
ifear-'Round  Sports  for  our  Daily  Service. 

LAY  LAWRENCE  PERRY 

ting  Golf 

Tennis 
Yachting 
Polo 

Rowing  and  Football 

—  ■       ■   = —   

Dnsolidated  Press  Association,  Commercial  Bank  Building,  Washington,  D.  C. 
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AMERICA  NOT  AVERSE 
TO  BRITISH  GOODS 


London  Exporter*'  Ida*  CkufM  Whan 

Chicago   Tribune'i   European  Min. 

»ier  Quoted  City'.  Mer- 
chant, on  SsdablUty 


By  HEaBEKT  C.  Riikii  t 
L an ilon  Editor,  Ebitob  *  Pcu-ishm 
IjRITISH  manufacturers  who  have 
"  any  lingering  doubt  as  to  the  recep- 
tion  likely  to  be  accorded  their  goods  in 
the  American  market  will  receive  a 
pleasant  surprise  if  they  come  into  touch 
with  J.  J.  E,  Hessey,  European  business 
manager  of  the  Chicago  Tribune,  for 
Mr.  Hessey  himself  had  put  to  him,  by 
the  North  American  section  of  the  Fed- 
eration of  British  Industries,  the  ques- 
tion whether  there  was  not  a  prejudice 
in  the  United  States  and  the  Chicago 
market  against  British-made  goods.  The 
challenge  was  taken  up  and  fourteen 
prominent  men  in  the  Chicago  held  have 
answered  it  in  a  fashion  most  explicit 
and  forceful. 

I  have  had  the  privilege  of  examining 
the  portfolio  in  which  Mr.  Hessey  has 
filed  these  answers  and  I  can  only  say 
that  if  this  evidence  does  not  "scotch" 
the  bogey  of  supposed  opposition  or 
apathy,  nothing  can,  I  think  the  letters 
deserve  the  widest  possible  circulation, 
for  apart  from  the  high  bearing  they 
have  upon  trade  relations  between  the 
two  countries,  they  are  invested  with  a 
significance  that  can  only  mean  substan- 
tial friendship,  and  it  is  this  that  might 
well  be  emphasized. 

Mr.  Hessey  put  a  scries  of  leading 
questions  to  retailers,  wholesalers,  and 
jobbers  in  various  lines  of  business  in 
Chicago,  the  stores  represented  being 
Marshall  Field  A  Co.  (wholesale  and  re- 
tail): Carson,  Firie  4  Scott  (wholesale 
and  retail) ;  Hibbard,  Spencer.  Bartlett 
(wholesale  hardware)  ;  Fuller,  Morrison 
4  Co  (wholesale  drugs);  Butler  Bros, 
(wholesale  merchandise  of  all  kinds) ; 
Burley  &  Co.  (wholesale  and  retail 
glassware,  pottery  and  china)  ;  James  P. 
Smith  &  Co.  (food  product  importers) ; 
The  Hub  (men's  furnishings)  ;  Maurice 
Rothschild.  Chicago,  Minneapolis  and 
St.  Paul  (men's  clothing  and  furnish- 
ings) ;  Capper  4  Capper  (men's  furnish- 
ings) ;  Rothschild's.  Slate  Street  (de- 
partment store);  and  The  Fair  (depart- 
ment store). 

The  unanimous  declaration  nf  all  four- 
teen is  that  there  is  no  known  public 
prejudice  against  British-made  goods 
and  that  they  are  sold  as  such. 

The  British  lines  actually  specified  by 
the  various  subjects  of  the  examination 
include  the  following: 

Cotton,  woolen  and  linen  fabrics. 


Men's  wear  of  all  kinds. 
Women's  wear  of  all  kinds. 
Cutlery. 

Leather  goods. 

Novelties. 
Toilet  requisites. 
Drugs  and  drug  items. 
Laces  and  embroideries. 
Glassware,  pottery  and  chinaware- 
Food    products    (mustard,  pickles, 
sauces,  etc.). 
Sporting  goods. 
Ivory  goods. 

The  Marshall  Field  store  stated  that 
the  public  "knows  imported  fabrics  arc 
superior  to  domestic  and  buy  them  for 
that  reason." 

Carson,  Pirie  &  Scntt  put  it  that  the 
puhlic  "prefers  certain  British-made 
products  because  they  are  superior." 

Frank  Hihhard  averred  that  the  public 
"recognizes  British-made  cutlery  as  tbe 

brit." 

Burley  &  Co  "feature  the  fact  that 
goods  are  of  British  make  and  claim  that 
it  is  a  powerful  selling  argument." 

James  P.  Smith  4  Co.  stale  of  their 
food  imports,  that  the  public  "considers 
them  superior  to  those  of  domestic 
origin." 

The  Huh  states  that  it  also  "feature* 
the  fart  that  goods  are  of  British  make, 
a*  it  helps  the  sale  of  them." 

CappeT  &  Capper  do  the  same  "as  it 
brings  more  customers." 

The  Fair  arc  in  like  boat,  saying  that 
in  connection  with  cutlery  and  woollens 
the  fact  of  their  British  make  is  em- 
phasized, as  it  "helps  tbe  sale  very  ma- 
terially," 

It  is  work  such  as  this  by  the  service 
department  of  American  newspapers  that 
secures  the  utmost  admiration  of  English 
advertising  men.  It  is  work  such  as  this, 
hoth  by  American  newspaper  men  and 
by  the  American  Chamber  of  Commerce 
in  European  countries,  that  goes  so  far 
to  stimulate  the  interchange  of  business 
relations  between  the  two  great  peoples. 


Super  Calendered  Newsprint 
33V2         66V2         70  Rolls 


331/2 


Standard  Newsprint 
491/2  66V2 

On  Spot  New  York 
Price*  on  Application 


67"  Rolls 


THE  AGROS  CORPORATION 

Importers  Finnish  Paper 
27  WILLIAM  STREET  NEW  YORK 


FAVOR   SALARY    PLUS  BONUS 
OR  COMMISSION 


1  ■:      rin.j.-.;  from  pagt  16) 


not  interested  in  his  own  end  of  the 
work  alone  but  in  the  department  as  a 
whole.  This  fur  the  reason  that  the 
total  volume  of  business  is  the  thing  that 
will  tell  the  tale  at  the  end  of  the  year, 
lit  other  words,  it  tightens  up  the  loose 
cogs  and  creates  teamwork  which  we 
consider  necessary  to  a  healthy  increase 
in  the  business  from  this  department." 

f.  K.  Ewing,  classified  advertising 
manager  of  the  New  Orleans  Item,  ex- 
plains his  paper's  system  a*  follows: 

"Everyone  in  the  classified  department 
knows  that  salaries  are  based  on  volume 
of  net  husiness  done  by  each  individual. 
We  figure  that  they  should  receive  as 
their  salary  anywhere  from  8^5-  to  Itrjt 
of  the  net  business  they  bring  in  on  a 
weekly  average.  I  do  not  mean  that  we 
change  salaries  weekly,  hut  that  if  a 
solicitor  is  consistently  working  on  less 
than  an  6%  basis  he  should  get  a  raise. 
I  figure  up  the  averages  about  every  6 
or  8  weeks,  and  can  pretty  well  deter- 
mine whether  or  not  it  is  a  flash  in  the 
pan  or  steady  business,  I  don't  figure  we 
can  afford  to  have  a  man  that  cost  more 
than  10%  except  one  who  is  learning  the 
game.   In  this  way  the  men  know  that  to 


get  a  raise  they  have  only  to  bring  in 
the  bacon.  The  'phone  solicitors  work 
on  a  basis  of  from  5%  to  6%,  and  there 
is  keen  rivalry  in  their  trying  to  get  a 
raise.  In  addition  we  have  a  bonus  s>s- 
lem.  The  men  get  2%  of  the  net  month 
ly  business,  after  deducting  the  two-line 
rateholder.  They  also  get  9  cents  per 
mnnth  per  contract  they  have  in  force, 
as  an  inducement  to  give  every  contract 
advertiser  service  and  attention  and  keep 
him  satisfied,  thus  reducing  the  number 
of  cancellations." 

Beyond  doubt  the  concensus  of  opinioe 
among  most  classified  advertising  man- 
agers is  that  a  salary  plus  a  bonus  or 
commission  of  some  kind  secure*  the 
greatest  production.  The  plus  plan  not 
only  stimulates  to  greater  effort,  even 
the  most  conscientious  worker  but  also 
allows  each  man  to  determine  his  own 
earnings.  On  tbe  basis  of  a  straight 
salary  many  salesmen  feel  that  they 
should  receive  more  money,  but  are  held 
back  by  something  or  somebody  beyond 
their  control,  This  feeling  does  nrt 
create  efficiency  in  salesmen. 


New  A.  A    C.  W.  Chairman 

Charles  Henry  Mackintosh  of  the  La 
Salle  Extension  University,  Chicago, 
has  been  appointed  chairman  of  the  ed- 
ucational committee  of  the  Associated 
Advertising  Clubs  of  the  World. 


Hawaiian  Newspaper  Man  Lost 

S.sn  Fiiaxcisco. — Benjamin  Naytor.  a 
member  of  the  staff  of  the  Hilo  (T.  H. ) 
Post-Herald,  disappeared  here  a  few 
days  ago.  He  was  purchasing  supplies 
fnr  hi<  paper.  Foul  play  is  feared  by 
the  police,  as  Naylor  had  $1,600  with 
him  wheu  he  left  his  hotel. 


A  Fart  ot  Tba  Si.  Lou  it  Star", 
'■•«  •  :i.     nf     Kmuaa     Sal™n  r». 


WayUnd  Register  Start. 

BrrfAUi. — Publication  of  the  Way- 
land  (N.  Y.)  Register,  has  been  begun 
by  its  new  owners.  Frank  E.  Louc  and 
Clifford  H.  King  of  Springville.  Jesse 
Barber,  former  publisher  of  the  Regis- 
ter, is  recovering  from  an  attack  of 
influenza  which  forced  him  to  quit  the 
publishing  business. 


MARKET  INFORMATION 
ABOUT  ST.  L  DUIS 


The  St.  Louis  Star  has  a  thorough  under- 
standing of  the  St,  Louis  Market,  based  upon 
year*  of  constant  study  and  close  contact  with 
local  retail  dealers. 

Valuable  facts  regarding  the  attitude  of 
St.  Louis  toward  specified  products  are  avail- 
able, or  will  be  compiled  specially,  for  seriously 
interested  manufacturers  or  advertising 
agencies. 

Unbiased  information,  determined  by 
comprehensive  market  surveys,  files  of  data, 
local  statistics,  and  dealers'  route  lists  with  maps 
will  be  supplied  upon  request. 

THE  ST.  LOUIS  STAR 

aon't  toy  "Paper" 

—*ay  "STAR" 

TnsV  Malta  aUsjusi— -.4 

National  A4vrMiAls.it  Rrincirnuiivr* 
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The  New  York  Times  offers  a 
prize  of  $200  far  the  best  substi- 
tute for  the  accompanying  adver- 
tisement of  the  merits  of  The  ATftl 
York  Timet  Book  Revieiv  ntd 
Magazine;  $25  for  each  additional 
advertisement  accepted.  Only  one 
ni//  be  received  from  any  indi- 
vidual. It  is  hoped  to  accept  at 
least  ten  advertisements.  Address 
Advertising  Department,  The  New 
York  Times,  Times  Square,  Seta 
York. 


Newspaper  and  Magazine 
Advertising  Combined 


THERE  IS  NO  OTHER  PUBLICATION  LIKE 

3%  Jforo  $nrk  Stmws 

look  2Um?ni  anil  Hagafut? 


Combining  the  convenient  and  attractive  form  of  a  magazine  and  the  timeliness  of  a  ncwi  publication,  it 
ha*  both  freshness  and  permanency.    It  is  not  a  thing  of  today  or  yesterday,  bat  it  possesses  enduring 
Probably  no  other  publication  is,  mo  generously  redistributed  by  if  I 
of  readers. 


As  an  Advertising  Medium  it  is  Without  Rival 

With  a  net  paid  tale  of  over  500,000  copies,  the  advertising  rate  of  $1.00  •  line  is  the  lowest  of  any  high- 
class  periodical  in  the  world — probably  leas  than  half  the  rate  of  any  publication  of  its  character  and  clien- 
tele. One  cent  a  line  for  each  5,000  circulation.  Advertising  space  limited.  Preference  given  to  accept- 
able advertisements  consonant  with  the  character  of  this  publication.  Minimum  space  14  lines  par 


The  New  York  Times  Book  Review  and  Magazine 

combines  a  local  with  a  national  circulation — 
300,000  copies  are  circulated  in  the  Metropoli- 
tan district  of  New  York  City  and  over  200.000 
throughout  the  United  States  and  in  far  distant 


The  New  York  Times  Book  Review  and 


With  a  net  paid  sale  of  over  500,000  copies 
each  edition,  it  reaches  the  largest  and  most 
widely  distributed  group  of  intelligent,  discrimi- 
nating readers  of  any  magazine  in  the  world. 


New  York  Times  Book  Review  and 
is  the  only  magazine  of  its  kind  in  the  world: 

Articles  on  vital  current  topics,  with  most  in- 
telligent and  comprehensive  reviews  of  the  lat- 
est and  of  the  best  literature  of  the  day. 


to  press  the  week  of 
ly  up  to  date  than 


The  New  York 
has  the  largest  i 
the  world. 

The  New  York  Tunes  Book  Review  and 

is  printed  throughout  in  rotogravure,  wire 
stitched,  and  presents  one  of  the  most  attrac- 
tive supplements  of  any  Sunday  newspaper. 


Test  the  advertising  value  of  The  Sew  York  Times  Book  Review  and  Magazine  by  intelligent 
announcement  of  a  meritorious  article.  The  returns  will  be  as  gratifying  as  the  results  obtained  Ity  those 
who  made  the  test  and  have  become  regular  advertisers.  A  page  1.030  lines — $lj030,  the  lowest  priced, 
as  it  is  the  best. 


The  New  York  Times  Book  Review  and  Magazine 


ADVERTISING  RATE:  LESS  THAN  ONE  CENT  A  LINE  FOR  EACH  5,000  CIRCULATION 
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TIPS   FOR   AD  MANAGERS 


N.  W.  Ax-  *  Saa,  300  i-.Umt  DIM. 
Iltilaiieltihia.  Kc;..f.rtl  will  nuke  ui>  llMft  n( 
newaliapci.,  etc..  .luring  May  for  Noetliffcchl 
IVffipany.  ".Nntlknetd  Bed  Davenpof u,"  She 
boygan.  Wat. 

B«nor.  DuraUa*  *  Churn,  2»  Wot  4Jth 

£cc_«  M^itJlffif  ^D."oJtXy*^5c1  j 
ami  ^.J^;u^^,ul.•  J7S  Wuklnran  .Oeet.'  New  —n 
s.  m  - 

tan  Company,  <th  Avenue  Bids  . 
Kr[nirl?<!   will   niltr   up  llata  u( 


Reported  lirepariiiu; 
Iturlma-toii  & 


N.  v,  :t. 


rtUlng  C--pa«y.  3"» 

adrlphia  wpy 
lapapcrs  for  Philadelphia 


nrw»i4[>rr.  during  Apr  si  Ami  Mil)  fur  Mist-. 
w_«a  Woolen  t  omp__y.  "Ball  Brand"  rub**r 
and  woolen  footwear;  handling  through  Boston 
office  account  of  Walker  _  Vr»U  Manufactur- 
ing Company.  "Crawford  Range*."  Boston ; 
placing  orders  with  Middle  Writ  newspapers 
for  Central  Oil  *  Can  Store  Company,  Flor- 
ence Oil  C'ttok  Stove*,"  (.ardrncr,  Mssa. 
^arnham  A  Ferris.  50  Church  atreet.  New 
York,  Reported  fn  have  -ceured  arrtic..U  of 
Mystic  Oram  Company,  Miildlctirwn,  N.  V. 

Campbell.  Blood  *  Trump,  Penobscot 
BoiWinj,  Detroit  Rrimrled  preparing  news- 
ji» |irr  rampwittn  fur  Andrrw  C,  Sisansn,  "Tn_t- 
coach"  and  "Roadroorb,"  Detroit, 

Job*   L.   Ciouffb   Advertising   Agancy,  IB 
UniTfTwry    -vquarc.     Todianatwdu*.,      Havr  **- 
rurrd  arcutinl*  r.f  National  Clay 
uany.  Manor,  toil,  and  of  B:.1 
ti»hi»H  Co_ipeny.  1 

Co-Opera  tiva  Advai 
L—uic-ntcr    atrrrt,  Phil 

with  Pontic  C.._j.t  newspapers  fur  Ph  dad  el  pi 
Bint  Kitud  Cum  pan*. 

Fade- j  I    Adsrrt.ii.il  Agauscy,  6  Last  19th 

Ktirrl,  New  York,  Placing  orders;  with  New 
Vurk  itcwt(<at»c-ra  fur  Dunn  Pen  Ciimirany,  709 
6th  avenue.  New  Yurk;  placing  order*  with 
Muddle  \\  est  lie**  pa  per*  fur  MiMidy  Inrewtor* 
Service.  35  Nassau  Jtreet.  New  York. 

CfMolcof  Company,  41  Mt.  Vernon  airaet, 
Buft'-n.  Making  cue.trai.-t.  with  newspapers  for 
Hood  Tire  Company,  Water  town.  N.  Y. 

Gaindlach  Advwrtiaang  Com  pea  y.  Peoples 
Ga*  BVlg  ,  Chicago-  Placing  order*  in  m*u»- 
ririr  .cvtiosi*  i.f   newspaper*  fur   National  tin- 

 1  of  Anajy.i*.  Republic  Bldg..  Chatugo. 

74  New  Mont- 
ranciaco.  Reported  plan- 
ning nc-. paper  cam;i*ign  fur  Wcwtrrn  Alumi- 
num Manufacturing  Company,  "Muxinn  Alumi- 
utie  Ware,"  Emeryville,  Lai. 

Murray  Howa  A  Co.,  30  La  at  42d  atrect. 
New  York.  Agam  placing  copy  witb  nr«t 
papers  fur  Pret^utite  (.  otnpany,  IndiaoapeJia. 

Hayt'a  Sarvfea,  lift  Waac  32d  atroat. 
New  Vurk.  Again  piacmjt  urdera  with  nrwt- 
papers  for  Art  Melal  Cornpaor.  laeaeituwn, 
N.  Y  .  and  22  Park  pU«  New  York  City;  baa 
arcore«i  account  of  Alaika  Freeicr  Comp-uiy. 
Wjnchepilfn,  Ma**. 

Ralph  C.  Hard  Company.  Lincoln  Bid*.. 

atreei.  N>w  York. 

H.  L   Jamas  A*aD>cy,  110  Waat  19th  atreat. 

New  York.  Kt-purted  to  have  ar cured  accuunta 
of  Reeve.  Domeattc  tJtilihei  Company,  New 
York;  Ann  Company,  and  Standard  Muaic 
K..II  Cinipany.  Orange.  N.  J. 

Philip  Kobba  Company,  200  iih  avenue. 
New  \i>»k  Ha*  »ecurnl  acc-.mu  of  Tcxh 
Btuiirr.  •  K.  1.  W ."  tOJtit.  i2l>  Sth  avenue. 
New  York. 

Maaaangala    Advwrtlakn«    Agenty.  Candler 
Reported   planng  order,  with 


i  id  M    Raarlall  Company    Book  Building. 

Detroit.  Keourtrd  haa  areured  account  of  JeT- 
fersou  Forge  Ptoduct*  C«nii>any,  Urtrori.  t-end 
ing  order*  to  Michigan  newspaprr»  for  Can-a 
dian  Patilic  Railway.  Montreal;  aemtmg  ncdrra 
to  newspapers  for  Anaefkao  Plan  of  Employ 
ment  for  the  Associated  Industries,  Detroit. 

Alfred  J.  Silbaratalrt,  IS  Weat  J*:h  atreat 
New  York.  Reported  baa  aeciLred  aeeownt  i>f 
Dutchess  Manufacturing  lonapany,  "Dutebea." 
trotn-rra  and  knickerbockers,  P  u  ugh  keeps  k, 
X.  Y. 

J.  Walter  Thompson  Company.  242  Modi 

New  York- 
nrwipiiper  campaign  for  Ch 
Qumcy    Railroad;    has    secured    account  of 
PrintZ'Biedrrrnan   Company,  "Prtn tress"  worn 
en's  read y-to-wrjir  garments,  CVveland. 

Van  Paltaa,  In-c.,  SO  Last  *2r.  stroet.  N«rw 
York.  PUcing  orders  with  Pacific  Coast  Mews' 
p*i»rr.  f«ir  Prciiden!  Sdspender  Company. 
Shirley,  Man 

John  S.  King  Company.  Iwc,  Hippodrome 
Bldg.,    CleveUnd,     Handling   advertising  for 

Sackbabn  A  Scharsnaa*,  44  \  tmt  2id  atrvt. 
New  York.  Hamlling  a  national  newspaper  ad 
venuuig  cuenpatxtt  for  t<4iseco  products  of  the 
Silvergreen  Company.  Philadelphia. 

Kiaa-Vaa   Pbstawaom-Dunlap   Af*n«y.   1 3 1 
2d  sueet,  Milwaukev,    Prrnarina;  an  advert » 
patgu  tu  envrr  the  Middle  West  for  the 
ManufacturinK  Comnany, 
Cra 


Honig-Coopar  Compa 

mrry  ».lfert,  San  Pram 


Critchfteld  at  Co.,  Brooka  Bldg ,  Chicago. 
New  accounts:  Aiidrc«en.Ryan  Coffee  Corn 
liny.  Duluth.  Minn,  tu  uwr  newspapers  in  Cen- 
tral Wert;  Home  Woolen  Mills.  Katon  Rapid*. 
Mich.;  Awtopouit  Pencil  Cuespany,  Chicago; 
Master  Vacuum  Cleaner  Company,  Chicaam; 
Fairmont  Cas  Engine  &  Railway  Motor  Car 
Company,  Fairmont.  Minn. 

Conover-Mooory  Company,  flarria  Trust 
R«<lg-,  Chicago.  New  account:  Cas»  t  Martin 
Company,  Chicago,  using  newspapers  to  adver- 
tise pies 

Tracy -Parry  Company,  Lafayette  Bldg., 
Philadelphia.  New  account*  Colonial  Biscuit 
Company,  Philadelphia;  Sig  C.  Mayer,  cigars. 
Philadelphia;  Mechanics  Trust  Company.  Har- 
rnhurg.  Pa. ;  Truly  Warner,  hats  and  capn. 
New  York 

Husband  A  Thomas,  163  La  at  Erss  strewl, 
Chicagrv     Starting  a  campajatn  tu  natinoal  farm 
papers  for  Lehigh  Cement  Compar 
Pa  ;  a  n« 


nt  ii 


bankera,  Caicu 
Ih  Cmmpmrnr, 

lUi.  Plaj.nmi' 
.r  M.r.el  M.c 


Glore, 


pnper 

Machinery  Company, 


E&e-V 


betaapaper    fur  Currur 
Company,  Inc.,  seed*,  Milwaukee. 

McJunhln  Advartlairtaj  Company,  3  South 
W  alias  ii  avenue,  i^hirag".  Reported  havr  aemrrd 
account  of  C.rand  Rapida  Ri  (rigrralnr  CritHjiauy, 
Grand  Rapids,  Mich 

OttewrteaWr  Advartlains;  Corporation.  23 
East  jackson  Bird,.  Chicago.  Reported  will 
nlace  newspaper  order*  f or  Windroere  Hotel, 
Chicago. 

Peek  Advertising  Agency.  3  47  Sth  avenue. 

New  York     Gradually  evten.ling  newspaper  or 


VV«„! 

Jaka  L  Owiaa 

Dlilx.,  I,ilianA|Mili 
cAmpaicn  lor  tnr 
)d  innralKitu. 

Htcka  Aaancy.  217  BroMrtway.  N«w  York. 
Nn  acenttnta:  Paal  1.  Bryant.  New  York, 
tlranec.  and  tlyer, ;  Bruek  Wollnrr.  New  York, 
■rWML 

Kack  Company.  Unlvar.Ky  Bldg  .  Mil. 
waukev  Xrw  account:  Lincoln  Ligfct  Corpura- 
liun,  Milwaukrr,  nianufartnr<r  of  farna  lieht- 
ka)  platita.  _________ 

Pnetxer  QuiU  Poat  Ofiic, 

Washincwn,  I),  C. — Otto  Pracgcr, 
has  rcsir^ncd  as  second  assistant  posl- 
maitir.  effective  April  1,  Richard 
Ai^hton,  an  executive  of  the  Chicago  * 
gerthwe'tcrn  Railroad,  is  mentioned  at 
his  prnhahle  successor.  Dr.  Hubert 
Work  has  been  named  fir.>t  assistant 


McElrmtk  With  BwrTi.n 

liduard  R.  McElrath  has  joined  the 
staff  of  the  Berrien  Cntnpany,  Inc.,  ad- 
vi  rlisinit  aRrnts,  New  York.  Previously. 
Mr.  McElnttl  was  for  14  years  credit 
WHWIgtr  for  the'  American  Woolen 
Company,  was  for  one  scar  with  tfie 
Butterick  Publishing  Company. 


STANDARD  NEWSPRINT 

We  solicit  inquiries  from  publishers 
who  are  in  the  Market  for  immediate 
and  future  delivery  on  contract  basis. 

Get  our  price  before  placing  your  orders. 

malfomeU  Paper  Company 

Incorporated 

489  Fifth  Avenue  New  York 

welt " 


ILLINOIS  COAL 
OUTPUT  IN  1920 
BREAKS  RECORD 


When  we  think  of  Illinois  it  is  seldom 
or  never  in  respect  to  coal  mining— 
but  it  is  nevertheless  a  source  of 
great  wealth  to  Illinois. 

The  production  of  bituminous  coal  in 
Illinois  in  1920  was  the  greatest  on 
record.  The  total  output  according 
to  figures  by  the  geological  survey 
was  90,050,000  tons. 

Illinois  is  one  of  our  wealthiest 
states.  It  ranks  high  in  the  produc- 
tion of  agriculture,  manufacturing 
and  mining. 

Illinois  daily  newspapers  are  among 
the  best  in  the  country  in  influence 
and  pulling  power.  Concentrate  your 
efforts  in  this  territory  and  it  will 
produce  maximum  results. 

Use  these  daily  newspapers. 


Rate  for 


2.SO0  10.000 
Lin.a  Lin.. 


 (M)     17.820  .OS  .OS 

Chico  ET_ing  American  (E)  364,769  .60  .60 

 (M)  344,538  .55  .55 

Chictco  H«r-d-E_min.r  (S)  626.637  .78  .76 

Chicago  D_ly  Journal  (E)  116,243  .26  .24 

(Th.  Chicago  Daily  N«w»  (E)  412,020  .66  .68 

Chicago  Evraing  Port  (E)     52.981  .25  .12 

•Chicago  Tribune   <M)  437,158  .70  .70 

•Chicago  Tribune  (S)  711,254  1.00  1.00 

•Lincoln  Courier  HaraU.  (E)       1,827  .02  .02 

Molina  Diapatch   (E)     10.189  .04  .04 

•Peoria  Journal-Tranacript  (MSE)     31,011  .11  .09 

Peoria  Star  (E)    22,913  .075  .06 

Rock  bland  Argua   (E)      9,072  .04  .04 

Starling  Gaxette   (E) 

Goremnvent  Statement*,  October  I, 
tPubliahara'  -Statement. 

•A.  B.  C  Publiaher.'  Stat.m.nt.  Octobor  1,  1920. 
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APRIL  CALENDAR  Ot  COMING 


14—  CUaM  Wmmu'i  Advertising  Cluba  "Ad 

Terming  Hour.'* 

5 —  New  HiiTen  Advertising  Club 

6—  Conference  of  insurance  advei 

■cert  in  New  York  on  fornaatum  of 
association. 

A  !*—  Iowa  College  Press  Association  cnnvcn 

u«n.  at  Ann,  la. 
11  H— American  I'ulp  and  Taper  At**  tattoo 
New  Vork. 

"   dies*  Sight,  New  Vork 
illou  id  Advertising  Agefl- 
._  Committee  nucU  in  New 

York. 

15—  Audi!    Bureau   of   Ci«uUt»oti»  directors' 

meeiing. 

Western   L'miftcil   A.   A.   A.   A.   meet*  in 
Chics**. 

15-16— Panhandle  I'rraa  Association  convention; 
Ama*i1ti>.  Te*. 

19  „MJ-  New  York  Slate  CirevUtboti 
Association  convent  l»n,  I'ttca. 

21 — Asaooated  I'ress  director*'  fxre-conveuiMm 
meeting.  New  Vork. 

2.J— Northern  Caliiornla  and  Mountain  Coun- 
ties Editorial  Association  mcrt*  at  Wil- 
low*. Cal. 

25    Associated   Press  annual  innvention  com- 
mittee meetings.  New  York. 
American  Newspane.    1'uMisheiV  Attfth 
linn  pre  consentum  cummitree  meeting*. 
New  York. 

_"■         N  t...ral  K»|  .  .m.  n  ..I   Print  i  ig  II  I  ,\  i 

Venning.  New  Yotk. 
*h~~ Associated    Pre**   annual   convention  and 
lar-f tieiiit,  Waldorf -Astoria,  New  York. 
A.    N,    P.    A.    pre -convention 

meeting*.  New  York 
PuMlahrrs'    B07111K    t'nf  |)OT»lin« 
Waldurf  A*t.  tia.  Srm  YotI 
27  29 — Anirf1C4.11  Nf»»|Wf«r 
eiatioet   atinti.il  L-iinvrf 
tons..  New  York. 
Annual  Ixmehron  A,  N    P    A  Advertising: 
Bureau.  WaJdnrf -Astoria,  New  York 
2S-  A.   N.    P.   A    annual   itmrlicrm,   Waldorf - 
Aat'ifia-,  New  York. 
New    Vo*k   Vt-.f   Newmftaner  Credit  Man- 
ager*'  Association  mrrttng 
2*— A.  N.  P.  A.   convention  jiljimmnriil, 

N.  Y.  Truthful  Ad  Low  Bill  AcW.nc. 

Albany,  X.  Y. — The  Aswmbly  code* 
CuAimitlrc  ha<  favorably  reported  the 
Hrtt<  "honest  advertising"  hill,  which 
has  the  support  rif  advertising  publica- 
tion* and  associations  and  lahor  organi- 
zations. The  bill  eliminates  the  word- 
"knowingly"  from  the  present  law  re- 
lating 10  the  insertion  of  dishonest  ad- 


rnltvn,   \V«ld<.ri  As- 


veriising  and  according  to  Assembly- 
man Betts,  puts  "teeth  in  the  law." 

Donoran  Lnm  Catholic  Cbronkla 

Albany.  K  Y.— Thomas  H.  Donovan 
has  resigned  as  editor  uf  the  Catholic 
Chronicle,  following  the  purchase  of  a 
controlling  interest  in  the  publication  by 
James  E.  Doyle  of  Syracuse,  former 
managing  editor  of  the  Syracuse  Herald. 
Mr.  Doyle  has  also  obtained  control  of 
the  Catholic  Light  of  Scranton.  Pa.,  and 
the  Catholic  Sun  of  Syracuse  and  all 
-will  l>e  published  at  the  Sun  office  in 
Syracuse.  James  K._  McGnirc,  former 
mayor  of  Syracuse  and  now  of  New 
Hochelle.  and  Harvey  B.  Cassidy,  held 
two-thirds  of  the  stock  of  the  three  pub- 
Ikatioaa 

Illinois  Veteran  Dead 

RffHVitXE.  Ill— Edwin  Dyson,  aged 
83,  for  53  years  the  editor  and  owner  of 
the  Times  and  one  of  the  l»est  known 
newspaper  men  of  Central  Illinois  died 
suddenly  March  27  of  heart  failure.  Mr. 
Dyson  was  active  until  the  day  before 
Ins  death,  having  prepared  some  copy 
for  the  paper  the  Saturday  night  before 
he  was  stricken.  Mr.  Dyson  had  been 
80  years  a  resident  of  Kushville. 


Wright  with  N.  Y. 

The  automobile  department  of  the 
New  York  American  has  been  placed 
under  the  management  of  Edward  C. 
Wright. 


3c  ho  It  In  Paper  Buaineaa 

Chicago,  Henry  Schott,  formerly  In 
charge  of  sales  and  advertising  for 
Montuonxry.  Ward  &  Co.,  has  been 
elected  vice  president  and  general  man- 
ager of  the  Seaman  Paper  Company, 


The  True  American  Stock 

That's  Your  Market  In  the  Soath 


Did    y»a  k-mw    that   ike   Southerner   ■*  Bam 
tlttie li  1     He  it. 

Hi*  section  enmes  nearer  the  H)»*ri  mark  in  pure  AmcncaiiMr*  than  Any  other 
arelMn  in  the  land,  The  U  stales  covered  by  the  S.  N  P.  A.  hat  a  f  -rrign 
cUrarnt  of  only  .1  )'i — to  alight  that  il  ii  in«igmiticant. 


The  »uh*tantial,  Meady.  dependable  char  arterial  ii 
are  nuiitieat  in  the  Sotitkerner  ul  today. 


ol    tke   Colonial  Forefathers 


,   He  I. vp,  We||,  He 
he  has  ibat  pvili  in 


nake^  money  in  the  midst  n4  wealth,  He  anrnds 
po-ition  which  has  always  characterired  bis  r«/ 


•Do  you  acll  a  nccesaity*  The 


:d«  it-wanii  ii.  In  the  South  Lg 
make,  life  pleaaanter  and  luller 


D.i  you  .ell  a  luaury?  Th»n  the  Sottth  is  peruli*rly  janr  marker  For  the 
SoTttherner  haa  in  a  ttaarked  drgree  the  American  Iot*  of  eaiar— thr  love  *f  d.a 
tinrtiveneni- 

Tlie  South  want*  ynur  hardtaare,  yc-u-  farm  implements,  your  furniture.  Tb* 
South  wants  jour  clothing.  The  South  dressea  well  The  South  wants  yo«r 
toilet  p-reparat'on* — your  coametict,  yoar  soap*,  y'-ur  dentifrices.  The  Sowth 
want,  your  automnhtlea.  your  trucks,  your  tractors.  The  South  wants  your  car.Jt-rs, 
your  beverages,  your  fickiged  i.-.la. 

And  Ike  Soulk  e*«  pay  the  hill 


Southern  Newspaper  Publishers'  Association 


tggg^ggggggggggi 

I  Hgggggggggi 


twganasssaVawasBaaBEaasBa* 


aVagajBBBSjgggggi 


Mr.  Publisher — You'll  make  no  mistake 


when  you  decide  to  standardize  your  line  casting 
posing  machine  equipment. 

Standardization  of  line  casting  equipment  ig  an  Inter- 
type  Idea  that  has  saved  publishers  and  printers  many 
thousands  of  dollars. 


It  has  met  with  complete 
cally  correct  in  principle. 


it  U 


of  "The 


INTERTYPE  CORPORATION 

General  Offices:  50  COURT  ST.,  BROOKLYN 


Let  us 
Demonstrate 
Model  for 
Model 

What  makes  the 

INTERTYPE 

"The  Better  Machine*' 

Just  writ*  and  ask 
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THE  COMING  CONVENTIONS 

THE  (wo  most  important  events  in  the  American 
newspaper  world  are  the  annaul  meeting*  of 
the  Associated  Press  and  the  American 
Newspaper  Publishers'  Association,  which  are 
usually  held  at  the  Waldorf-Astoria.  New  York, 
the  last  week  in  April.  This  year  the  Associated 
Press  meeting  will  take  place  on  Tuesday.  April  26. 
and  that  of  the  American  Newspaper  Publishers' 
Association  un  Wednesday.  Thursday  and  Friday. 
April  27,  28  and  29.  As  lias  heen  the  trustum  (or 
the  last  two  years  the  luncheon  of  the  Associated 
Press  will  he  given  on  Tuesday,  that  of  the  Bureau 
of  Advertising  on  Wednesday,  and  that  of  the 
A.  X.  P.  A.  on  Thursday. 

Convention  week  this  year  will  probably  bring  to 
New  York  the  largest  number  of  newspaper  editors 
ami  publishers  ever  a'semhlcd  in  this  city.  1-ast 
year's  attendance  broke  all  records,  the  reason  be- 
ing that  the  meeting  marked  the  close  of  the 
greatest  volume  of  business  ever  enjoyed  by  the 
American  newspapers  in  any  year,  and  because  of 
the  extraordinary  conditions  that  obtained  in  the 
newsprint  market.  The  publishers  were  anxious  to 
learn  all  they  could  upon  this  latter  subject  as 
their  immediate  future  depended  upon  a  favorable 
solution  of  the  paper  problem. 

The  questions  that  will  engage  the  mnst  serious 
attention  of  the  newspaper  men  this  year  are: 
labor,  Federal  taxation  and  newsprint.  Worried 
ami  harrasscd  as  they  were  last  year  by  the  paper 
situation.  Ihey  are  not  less  worried  this  year  over 
the  labor  problem.  With  the  typographical,  stcrco- 
l>pers'  and  pressmen's  unions  demanding  a  -44-hour 
week,  which  means  less  work  for  the  war  time 
wages  they  are  still  receiving  in  all  the  large  cities, 
and  in  the  near  future  a  demand  for  a  further  in- 
crease in  their  pay.  the  publishers  realize  that 
something  radical  will  have  to  be  done  if  the  old- 
time  relationship  l>etween  themselves  and  their 
employees  is  to  continue.  It  is  for  the  purpose  of 
taking  counsel  on  the  matter,  and.  if  possible,  de- 
ciding upon  some  definite  course  of  action,  that  thev 
will  flock  to  New  York  City  the  last  week  of  this 
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In  addition  to  the  subjects  already  mentioned 
some  attention  will  undoubtedly  be  paid  to  postal 
rates,  to  improvements  in  press  room  and  composing 
room  equipment,  to  accounting  systems  and  other 
topics  of  interest  to  the  business  department  of  a 
newspaper. 

It  should  not  be  forgotten  that  convention  week 
bring*  to  the  city  a  larger  number  of  people  who 
d<>  not  belong  either  to  the  Associated  Press  or 
tlie  American  Publishers'  Association.  They  are 
the  press  and  other  equipment  manufacturers,  the 
news  ami  feature  bureau  representatives,  illustrators 
and  others  who  improve  the  opportunity  to  get 
i'ith  the  editors  and  publishers  or  to 
old  friendships.  Then,  too,  a  number  of 
owners  who  are  neither  A,  P.  or  A.  N. 
P.  A.  members,  come  lo  town  to  pick  up  what  they 
can  in  the  way  of  information. 

There  is  no  disputing  the  fact  that  during  con- 
vention week  more  decisions  are  reached  and  more 
policies  are  adopted  affecting  the  welfare  of  the 
newspaper  press  than  during  the  entire  year  besides. 
If  you  are  a  live  publisher  or  editor  you  wilt  pack 
your  grip  and  head  fur  New  York  in  time  to  be  at 
ihe  Waldorf  during  the  week  of  April  25.  To  touch 
elU'vvs  with  the  men  who  create  the  mo-t  important 
newspapers  of  the  country  and  to  learn  what  they 
are  thinking  alwiit  and  doing  is  worth  all  the  money 
the  trip  will  cost. 


E'VF.kY  newspaper  can  render  real  public  service 
by  the  development  of  its  resort  department 
The  thought  of  America  is  now  turning  to  the  com- 
ing summer  vacation.  It  is  estimated  that  vacation- 
ists will  spend  more  than  $100,000.1X10  in  play  during 
tin-  nest  few  months  How  far  they  will  go  away 
from  home  to  siscnd  that  monry  depends  largrly  on 
bow  their  home  newspapers  have  develo|H'd  near- 
homc-rcsort  advertising  and  news.  This  is  an  un- 
usual held  of  double  service  value  that  has  hardly 
been  touched;  the  advertising  possibilities  bringing 
increased  revenues  is  only  one  side  of  the  question- 
there  is  also  an  op|«rtunity  here  to  arouse  pride  in 
places  near  home. 


"1  like  to  see  a  man  frond  of  the  place 
in  which  he  lives.  1  like  to  see  a  nuin 
live  so  that  his  place  will  be  proud  of 
/urn.  Be  honest,  but  hate  nt>  one;  over- 
turn a  mans  wrong-doing,  but  do  not 
overturn  him  unless  it  must  be  done  in 
overturning  the  wrong;  stand  with  any- 
body tliat  stands  right;  stand  with  him 
-while  he  is  right  and  part  with  him  zvhen 
he  goes  wrong." 

—Abraliam  Lincoln. 


FARMER  DOOLITTLE 

ONE  of  the  prominent  and  outstanding 
of  Wichita.  Kan.,  died  recently,  and  his  ; 
was  mourned  by  the  entire  city. 
The  Eagle  gave  many  columns  of  its 
review  the  works  of  his  life;  several  editorial 
tributes  were  paid  to  his  memory,  and  one  day 
almost  the  entire  editorial  page  was  given  over  to 
signed  appreciation  of  the  man  by  Victor  Murdock. 
file  man's  name  was  George  LiLzetiberg.  but  to  the 
people  of  Kansas  he  was  known  as  Farmer  Doo- 
liltle;  his  fame  and  the  love  of  his  people  rested 
upon  the  fact  that  during  nearly  fifty  years  of  his 
full  life,  which  reached  84  years,  he  had  been  a 
good  newspaper  reporter  who  never  lost  the  desire 
to  chronicle  truthfully;  he  had  the  spirit  that  made 
it  possible  for  him  to  share  the  enthusiasms  and 
sorrows  of  the  people  of  whom  he  wrote. 

"He  counted  himself  above  no  living  creature,  nor 
below.'  said  Victor  Murdock.  in  appreciation  of  his 
services.  "He  did  not  worship  success,  and  he  did 
penalize  failure.  He  tried  to  do  all  men  justice  in 
equal  measure,  but  he  was  first  in  partisan  to  the 
friendless.  He  did  no  man  wrong.  Kindliness  was 
the  measure  of  his  soul." 

After  all,  are  not  these  the  qualities  necessary  to 
a  reporter's  success  and  the  achievement  of  worth- 
while things  that  bring  with  them  the  honor  and 
respect  of  other  men.  Therein  can  lie  found  the 
only  creed  that  will  bring  greatness  with  its  just 
rewards  in  newspaper  reporting.  Wichita  journal- 
ism will  always  In-  brtter  and  Wichita  will  he  a 
better  city  because  Farmer  Doolittle  worked  there. 


A  newspaper  man  en  route  from  South  America 
to  Washington  where  he  had  been  transferred 
on  the  advice  of  physicians  in  the  hope  of  benefiting 
his  health,  died  in  New  York  City  this  week.  In 
the  newspapers  we  read  that  his  last  desire,  to  die 
in  Greenwich  Village,  had  been  realized.  "It  made 
a  good  story."  remarked  a  newspaper  man  the  next 
day.    It  did  if  judged  as  fiction. 
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FORD  AND  THE  POLICE 

THE  police  departments  of  three  large  cities  have 
ruled  against  the  sale  of  Henry  Ford's  Dcar- 
born  Independent  and  have  already  made 
several  arrests  for  violation  of  laws  which,  they 
contend,  give  them  ihis  right  of  suppression.  EditoP 
&  Pumtsiiiji  is  in  no  way  interested  ill  tile  contro- 
versy between  the  Independent  and  the  Jewish 
people  that  has  resulted  in  this  police  action.  It  is. 
however,  interested  deeply  in  the  fundamental  prin- 
ciple involved. 

Police  supervision  over  the  distribution  of  any 
publication  or  right  of  the  police  to  suppress  any 
publication  for  any  cause  is  contrary  to  every  prin- 
ciple and  ideal  on  which  the  right  uf  a  free  press 
rests. 

If  this  theory  nf  a  police  ezardom  is  to  prevail, 
then  we  may  well  expect  the  suppression  of  news- 
papers that  attack  the  police  force  of  a  city  as  a 
group,  and  finally,  the  suppression  of  Democratic 
party  organs  in  Republican  controlled  cities  and 
Republican  parly  organs  in  Democratic  controlled 
cities  (hiring  the  heat  of  political  campaigns. 

The  principle  upon  which  American  Uiw  is 
founded  does  nut  recognize  classes  or  group*,  re- 
ligious or  racial,  and  police  action  contrary  to  that 
well-laid  principle  is  un-American  and  violates  th- 
riglits  nf  the  individual  and  the  greater  group  thai 
comprises  the  entire  citizenship  of  the  nation 
Henry  Ford  is  responsible  for  any  statements  mad; 
in  ihe  Independent  and  tho  laws  of  the  nation  pro- 
vide redress  through  the  courts  for  any  man  or 
group  of  men  that  he  wrongs. 


ONF.  ..f  tl 
paigns  that  has  appeared  in  the  New  York 
newspapers  during  the  past  three  months  and 
which  has  just  closed,  is  that  of  H.  L..  Dohcrty  &  Co. 
dealers  in  investment  securities  The  advertisements, 
forty-three  in  number,  were  printed  in  eighteen  Man- 
hattan and  Brooklyn  dailies.  They  were  set  in  eight 
point  type  and  usually  occupied  one  full  column, 

William  C.  Freeman,  who  wrote  the- copy  and  w  ho 
has  a  style  of  his  own.  took  thrift  as  his  principle 
theme  in  preparing  the  advertisements.  He  showed 
by  descriptive  illustrations  how  people  of  moderate 
means  could,  by  the  exercise  of  economy,  save  money 
and  invest  it  in  such  a  manner  that  the  capital  would 
1st  safe  and  earn  a  better  interest  than  is  paid  by 
savings  banks.  The  advertisements  were  of  the  inti- 
mate, personal  kind  that  attracts  readers  and  holds 
their  attention. 

That  the  campaign  has  been  successful  is  indicated 
by  the  fact  that  over -half  a  million  dollars  worth  o! 
securities  have  been  sold,  mostly  to  small  investors, 
during  a  period  of  business  depression  and  a  falling 
bond  market,  at  a  minimum  marketing  cost. 

The  lesson  to  lie  drawn  from  the  experience  of 
H.  L.  Dohcrty  &  Co.  in  this  campaign  is  that  there 
is  plenty  of  money  and  a  buying  public  that  is  reads 
to  spend  if  appmachrd  in  the  right  way.  What  has 
been  done  in  this  instance  th 
tistng  can  lie  repeated  in  all  other  lines  of  I 
that  arc  dependent  upon  direct  sales  as  a  means  |o 
prosperity. 


rpHE  City  Commission  of  Dallas.  Tex„  has  very 
wisely  refused  to  accept  safety  devices  proposed 
by  the  railway  companies  for  grade  crossings  because 
it  was  the  intention  to  sell  advertising  privileges  on 
them.  It  was  a  cheap  means  decided  upon  to  ntakt- 
others  pay  for  a  service  the  railway  companies  owe 
the  public.  The  proposed  scheme  would  have  been 
an  injury  to  real  advertising  in  as  much  as  it  would 
have  been  a  disfigurement  to  tin-  cily  and  offensive 
to  the  citizens  who  have  pride  in  thrir  city;  failure 
to  bring  results  would  have  discouraged  the  person* 
who  were  talked  into  spending  their  money  in  such  a 
doubtful  enterprise  and  in  the  final  analysis  even  thr 
railroads  would  not  have  profited.  Advertising  prop 
erly  placed  is  educational  and  a  promoter  of  business 
that  is  trusted  and  appreciated  by  the  public;  some 
things  labeled  advertising  are  eye-sores  and  cits 
detriments— the  Dallas  proposal  came  under  the 
latter  head. 
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[JEAN  WALTER  WILLIAMS  of 
thr  University  of  Missouri  School 
of  Journalism,  president  of  the  Press 
Congress  of  the  World,  has  been  ap- 
pointed a  delegate  from  the  United 
States  to  attend  the  first  Pan- Pacific 
lihic.itiotml  Conference  in  Honolulu 
August  11  to  21. 

Adolph  S.  Ochs,  publisher  and  presi- 
dent of  the  New  York  Times,  left  last 
week  on  a  tour  of  Kurope. 

Elmer  P  Fries  has  been  appointed 
editor  of  the  Cincinnati  Post,  succeed- 
ing Frank  W.  Rostock,  who  will  be  as- 
sociated with  Earle  K  Martin  in  the 
conduct  of  the  Newspaper  Enterprise 
AsuK-iation.  ,  Mr  Fries,  who  was  for- 
managing  editor  of  the  Post,  is 
1  by  Jack  Gordon,  who  has  been 
I  of  the  desk  and  telegraph  editor. 
Major  Clark  Howell,  the  oldest  son  of 
(  lark  Howell,  who  has  been  editor  of 
the  Atlanta  Constitution  for  many  years, 
has  been  added  to  the  directorate  of  the 
Constitution  Publishing  Company.  Ma- 
jor Howell  has  been  city  editor  of  the 
Constitution  for  some  time. 

Stcphane  Lauzanne,  editor  of  1-c 
Matin.  Paris,  and  Marcel  Knccht. 
French  High  Commissioner  to  the 
L'nitcd  States  during  the  war,  renewed 
old  acquaintances  among  New  York  and 
Washington  newspaper  men  following 
their  arrival  here  this  week  with  Rene 
Viviani.  who  bears  the  greetings  of 
France  to  President  Harding's 


Edward  E.  Brodie.  editor  of  the  Ore- 
gon city  (Ore.)  Enterprise  and  presi- 
dent of  the  National  Editorial  Associa- 
tion, visited  New  York  this  week  on  his 
way  home  from  the  N.  E.  A.  convention 
in  Florida.  He  will  stop  at  Montreal, 
Quebec  and  Winnipeg  mi  the  way. 

A.  O.  Bunnell,  of  Dansville.  N.  Y..  re- 
cently observed  his  85th  birthday.  Mr. 
Bunnell,  dean  of  Western  New  York 
editors,  received  hundreds  of  letters, 
postcards  and  telephone  messages  on  his 
anniversary, 

W.  M.  Ledhetter,  former  managing  ed- 
itor of  the  St.  Louis  Republic  and  at 
one  time  city  editor  of  the  Globe- 
Democrat,  has  been  appointed  secretary 
to  President  Aloe  of  the  Board  of  Al- 
dermen of  St.  Louis.  Mr. 
is  secretary  of  the  New 
Association  of  Missouri. 

H.  M  Pindcll.  editor  and  publisher 
of  the  Peoria  Journal  and  Transcript,  is 
taking  an  extended  trip  through  Florida. 
Cuba  and  Panama.  He  plans  to  return 
late  in  spring. 

Irvin  S.  Cobb,  who  held  a  Kentucky 
colonelcy  on  Governor  Stanley's  staff, 
ha«  been  re-nominated  for  similar  rank 
by  Governor  Morrow.  He  will  be  com- 
missioned April  3. 

K  Oishi.  assistant  general  manager 
■  •f  the  Kokumin  Shimhun,  Tokyo,  is  a 
visitor  in  New  York.  He  is  making  a 
■tody  of  American  newspajsrr  plants 
and  alter  spending  several  months  in 
this  country  expects  to  visit  the  leading 
newspaper  plants  in  Eurr>pe  going  first 
to  England. 


-pilOMAS  C.  CORBETT.  formerly 
of  the  Chicago  Journal  of  Commerce 
staff,  has  joined  the  copy  di-k  force  of 
the  Chicago  Tribune. 

William  B.  Wilson,  a  member  of  the 
local  staff  of  the  Philadelphia  Record, 
has  been  appointed  by  City  Solicitor 
David  J-  Smyth  as  chief  of  the  Bureau 


solicitor's  office. 
>seph  K.  Costcllo. 
nan  who  was 
recently  appointed  secretary  of  the  Dela- 
ware River  Bridge  Commission. 

Stewart  Phister  resigned  this  week  as 
railway  reporter  for  the  Cincinnati  En- 
quirer and  left  for  Los  Angeles,  where 
be  intends  to  embark  in  fruit  ranching. 
He  is  a  son  of  Montgomery  Phister. 
long  known  as  one  of  the  outstanding 
tlr>imii tie  critics  of  the  west. 

Harry  V.  Martin  left  the  Cincinnati 
Enquirer  last  week  to  go  back  in  the 
press  agent  game.  He  is  now  Ixiusting 
the  Salvation  Army. 

J.  Lawrence  Houghtling.  Jr..  has  been 
appointed  as  chief  editorial  writer  of 
tin-  Chicago  Kvening  Post,  to  succeed 
S.  J.  Duncan-Clark,  resigned.  Mr. 
Houghtling  has  lived  in  Chicago  for  a 
number  of  years  and  formerly  was  on 
the  staff  of  the  Daily  News.  Mem1>ers 
of  the  Evening  Post  staff  staged  what 
they  called  the  "Third  Hay-market  Riot" 
as  a  farewell  party  to  Mr.  Duncan- 
Clark.  Thr  scene  of  the  affair  was  a 
Randolph  street  cafe.  Mr.  Duncan- 
Clark  has  become  Middle  Western  man- 
ager nf  the  Boys'  Club  Federation  In- 
ternational, with  headquarters  in  Chi- 
cago. 

S.  G.  Beard,  assistant  city  editor  of 
the  Chicago  Evening  Journal,  has  re- 
signed to  go  with  the  Yellow  Taxicab 
Company  in  Chicago.  His  successor 
has  not  been  named. 

James  H.  Burke,  who  has  been  taking 
a  vacation  owing  to  his  health,  has  re- 
sumed his  duties  as  sportin 
the  Brockton  (Mass.)  Enterprise. 

Charles  M.  Dean,  a  veteran  of  the 
Cincinnati  Enquirer  staff,  is  said  to  be 
a  pr- -liable  appointee  to  the  post  of  in- 
ternal revenue  collector  for  the  South- 
western Ohio  district.  Mr.  Dean,  fol- 
lowing President  Harding's  nomination, 
organized  the  first  Harding  Club  in 
Ohio. 

Ray  G.  Walter  has  resigned  from  the 
staff  of  the  Kingston  (N.  Y.)  Freeman, 
to  join  the  copy  desk  of  the  New  Bed- 
ford (Mass.)  Evening  Standard. 

Edgar  Bout  well,  former  telegraph 
operator,  who  three  months  ago  "broke 
in"  as  a  reporter  on  the  Cincinnati  Com- 
mercial-Tribune, has  joined  the  Enquir- 
er's staff. 

William  Bland  has  rejoined  the  Cin- 
cinnati Commercial-Tribune's  staff  after 
a  period  on  the  Fire  Underwriters'  Jour- 
nal in  Chicago. 

Russcl  Wilson,  editorial  writer  on  the 
Cincinnati  l  imes-Star,  who  is  on  a  trip 
round  thr  world,  sent  a  description  of 
a  trip  down  the  Nile  which  was  pub- 
lished in  that  paper  a  few  days  ago.  He 
exiwH  to  be  gone  a  year. 

Glenn  Frank,  a  member  of  the  Cen- 
tury Magazine  staff  since  1919.  has  Iwen 
appointed  editor.  The  editorial  policy 
of  the  magazine  will  be  broadened,  its 
size  will  he  enlarged  and  its  typography 
more  readable,  the  publishers  announce. 

J.  N.  Stonebrakcr  is  now  associated 
with  the  Kirksville  (Mo.)  Express 
writing  a  column  a  day  of  snappy  com- 
ment on  the  order  of  his  old  column  in 
the  Carrollton  (Mo.)  Republican- 
Record. 

Claude  C.  Manly,  a  reporter  on  the 
Milwaukee  Journal,  has  been  elected 
president  of  the  Milwaukee  Press  Gub. 
Mr.  Manly  will  serve  out  the  unex- 
pired term  of  Robert  E.  Knoff.  who  re- 
signed lK-cau<e  of  leaving  Milwaukee  to 
take  charge  of  a  newspaper  at  Monroe. 
Wis.  Mr.  Knoff  formerly  was  state  edi- 
tor of  the  Milwaukee  Sentinel.  Mr. 
MtUll)  wa-  elected  president  of  the  club 
during  the  war,  hut  resigned  to  enter  the 
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r-ARTER  FIELD 

Club's  most 
Honors  have  been 
rather  swiftly  of 
late.  He  is  one 
of  the  new  mem- 
bers of  the  board 
of  governors  of 
the  National 
Press  Club.  Be- 
sides being  the 
Gridiron's  baby 
member,  and  one 
of  the  high  and 
mighty  of  the 
Press  Club,  Field 
happens  to  be 
chief  of  the 
Washington  Bu- 
reau of  the  New  York  Tribune.  It  is 
not  meant  to  imply  he  does  not  count 
that  among  his  positions  of  honor, 
that  a  man  may  have  the  great- 
of  social  recognition  thrust  upon 
him,  but  he  has  to  be  born  to  hard  work 
if  he  expects  to  preside  in  the  Wash- 
ington office  of  the  Tribune.  Field  is 
one  of  those  old-fashioned  types  who 
believe  the  function  of  a  Washington 
correspondent  is  to  give  his  readers 
more  news  than  views 

He  is  still  a  young  man  despite  his 
fondness  for  displaying  a  bald  pate. 
He  U  thirty-five  and  a  native  of  Balti- 
more. He  began  on  a  police  beat  for 
the  Baltimore  American  in  1908,  but 
switched  to  the  Sun  a  year  later  and 
remained  with  that  paper  until  1912  ex- 
cept for  a  hrief  excursion  to  the  tele- 
graph desk  of  Charles  S.  Abell's  Nor- 
folk Landmark. 

Field  was  an  editor  and  publisher 
once.  It  happened  at  Cumberland,  Md. 
He  came  to  Washington  for  the 
United  Press.  He  did  the  Senate  for 
that  organization  for  two  years.  He 
became  chief  of  the  Tribune  Bureau 
shortly  after  America  entered  the  war. 
and  a  signed  writer  soon  thereafter. 
He  has  been  forging  rapidly  to  the 
front  a«  an  authority  on  national  poli- 
tics. • 


Herbert  C  Crocker,  city  editor  of  the 
Edwardsville  (III.)  Intelligencer,  and 
Mr..  Lisa  B.  Chase,  daughfer  of  Mr. 


and  Mrs.  Robert  J.  Beall,  were  married 
there  recently. 

John  A.  McGowan.  associated  with 
Boston  newspapers  for  a  score  of  years 
and  formerly  of  Portland.  Me.,  has 
identified  himself  with  a  Maiden 
I  Mass.)  Corporation  and  will  serve  as 
manager  and  editor  of  >  projected  daily- 
newspaper  in  that  city. 

Charles  W.  Hahn,  telegraph  editor  of 
the  PoncaCity  (Okla.)  Daily  News,  has 
purchased  a  weekly  newspaper  plant  at 
Ramah.  Cal. 

E.  Brightwrll,  city  editor  of  the 
Drumright  (Okla.)  Evening  Derrick,  has 
resigned  to  become  secretary  of  the 
Drumright  Business  Men's  Association. 

Thomas  F.  Flaherty,  police  reporter 
for  the  Bridgeport  (Conn  )  Post;  How- 
ard 1.  Comstock.  city  hall  reporter  for 
the  Bridgeport  Star  and  Frederick  N. 
Smith,  city  editor  of  the  Middletown 
(Conn.)  Press,  will  play  roles  in  the 
50th  anniversary  celehration  of  the  Nor- 
walk  (Conn.)  Hour  in  May  as  alumni 
of  that  paper. 

J.  R.  Underwood,  former  editor  of 
the  Yirden  (III.)  Reporter,  has  pur- 
chases! a  small  farm  near  Brighton, 
being  forced  to  quit  newspaper  work 
by  trouble  with  his  eyesight. 

Yincent  Y.  Dallman,  managing  editor 
of  the  Illinois  State  Register.  Spring- 
field, is  confined  to  his  home  by- 
acute  attack  of  r 

Clarence 

pelled  some  time  ago  by  poor  health  to 
resign  as  editorial  writer  and  para- 
graphs on  the  Knoxville  (Tenn.) 
Journal  and  Tribune,  has  entirely  re- 
covered, according  t<?  reports  from 
Palestine,  III.,  where  he  has  been  living 
for  the  past  two  years,  and  is  prepar- 
ing to  get  back  into  harness  again. 

Jay  Bcssel,  who  has  been  in  the  St. 
Paul  office  of  the  Associated  Press,  has 
been  made  staff  man  of  that  organiza- 
tion in  Duluth. 

Charles  J.  Bangert,  will  resume  the 
publication  of  the  Pamphlet,  a  monthly 
publication  he  issued  about  a  year  ago. 
Mr.  Bangert  has  just  left  the  editorial 
staff  of  the  Pittsburgh  Dispatch  to  re- 
turn to  Dubois. 

Thomas  Killian,  formerly  of  the  staff 
of  the  Portland  (Me.)  Express- Adver- 
tiser, is  accompanying  Major  General 
Leonard  Wood  to  the  Philippines  and 
will  handle  the  publicity  end  of  his  in- 
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paper  and  magazine  cud  of  the  publicity 
fur  General  Wood  during  his  campaign 
for  nomination  for  the  presidency  of 
the  United  States. 

David  Comfort,  who  has  Hern  editor 
of  the  Marietta  (G».)  Journal  for  some 
time,  has  resigned  and  is  succeeded  by 
William  L-  Harris,  formerly  connected 
with  the  Marietta  Times. 

Mrs.  Alma  Reed  has  joined  the  San 
Francisco  Bulletin  staff,  leaving  the  Call 
and  Post  forces.  Mrs.  Reed  is  the  orig- 
inal "Mrs.  Goodfcllow"  of  San  Fran- 
cisco. Six  years  ago  when  she  ftarted 
newspaper  work  she  became  interested 
in  philanthropies  and  on  Thanksgiving 
and  Christmas  days  she  furnishes  and 
delivers  truckloads  of  dinners  to  the 
worthy  poor  of  the  city  deriving  the 
necessary  funds  from  newspaper  cam- 
paigns. 

Thomas  Horgan  has  resigned  as 
Connecticut  manager  for  the  United 
Press,  and  is  now  doing  desk  work  for 
the  Bridgeport  Telegram. 

Walker  F..  Buell.  chief  of  the  Wash- 
ington bureau  of  the  Cleveland  Plain 
Dealer,  spent  several  days  last  week 
visiting  Cleveland  and  Columbus.  He 
was  formerly  in  charge  of  the  Columbus 
bureau  of  his  paper. 

E.  Arthur  Roberts,  special  writer  for 
the  Cleveland  Plain  Dealer,  is  back  after 
a  trip  to  Washington.  New  York  and 
other  eastern  cities.  Mr,  Roberts  has 
been  contributing  a  series  of  articles  on 
how  prohibition  works  in  leading  cities 
of  the  Middle  Wert. 

Vivian  J.  Grey,  assistant  Sunday  edi- 
tor of  the  Cleveland  Plain  Dealer,  ac- 
companied hy  Mfs.  Cray,  have  gone  to 
southern  Florida  for  a  three  weeks'  fish- 
ing trip.  Mr.  fires  is  also  rod  and  gun 
editor  of  the  P.  D.  Publisher.  E.  H. 
Hakrr  of  the  paper  and  Mrs.  Raker  have 
been  in  Florida  for  several  weeks. 

Mis<  I-ora  Kelley,  special  writer  for 
the  Premier  Press  of  Cleveland,  spent  a 
few  dayN  last  week  in  Cleveland,  but  re- 
turned to  Miami.  FU-,  where  she  spent 
much  of  the  mid-winter.  Among  her 
slums  was  a  seaplane  trip  from  the 
lower  extremity  of  Florida  to  Cuba,  of 
which  she  wrote  an  account  for  the 
Sunday  Plain  Dealer. 

Roy  Stewart,  editor  of  Oregon  coun- 
try life  edition  of  the  Portland  Oregon 
Journal,  and  Miss  Katherinc  Hogan,  a 
business  office  employe  of  the  Journal 
have  announced  their  engagement  the 
wedding  to  take  place  in  June. 

Edwin  E.  Slosson.  formerly  associate 
editor  of  the  Independent  and  a  lecturer 
in  the  Pulitzer  School  of  Journalism  at 
Columbia  University,  has  Inc. .me  asso- 
ciates! with  the  Science  Service.  Wash- 
ington, D.  C 

Ed.  Hughes,  former  hasclvall  writer 
of  the  San  Francisco  Chronicle,  has  be- 
come sporting  editor  of  the  Los  Angeles 
Examiner, 

K.  S.  Higging.  formerly  with  the  San 
Francisco  Chronicle  and  Call,  has  pur- 
chased the » San  Mateo  (Cal.)  Daily 
News-Leader. 

Frank  H.  Bartholomew  has  become 
manager  of  the  Portland  (Ore.)  bureau 
of  ti  c  United  Press,  having  resigned  the 
city  hall  beat  of  the  Telegram.  He  suc- 
ceeds H.  T.  Hopkins,  who  becomes 
northwest  manager  of  the  International 
News  Service's  leased  wires. 

Sidney  H.  Challenger,  von  of  Sidney 
W.  Challenger,  editor  of  the  Middle- 
town  (Conn.)  Pre-*,  is  recovering  from 
an  operation  for  appendicitis.  Father 
and  son  were  formerly  connected  with 
the  editorial  department  of  the  Bridge- 
port (Conn.)  Post. 

Daniel  Dillon,  formerly  financial  edi- 
tor of  the  Central  News  of  America, 
has  opened  a  brokerage  office  at  .12 
Broadway,  New  York. 


Ben  K.  Raleigh,  Paris  correspondent 
of  the  Whaley-Eaton  News  Service. 
Washington,  has  taken  offices  at  8  Rue 
St.  Florentin. 

William  G.  Shepard,  European  man- 
ager for  the  Foreign  Press  Service,  Inc., 
has  transferred  his  headquarters  from 
Paris,  where  they  have  been  located  for 
several  months,  to  Berlin.  Mr.  Shep- 
herd and  his  family  are  at  the  Hotel 
Adlon. 

Andrew  V.  V.  Raymond,  formerly  of 
Buffalo,  N.  Y.,  has  become  editor  of  the 
American  department  of  the  Lnndnn 
Daily  Mail's  Continental  edition,  pub- 
lished in  Paris. 

Sir  Arthur  Willert,  for  many  years 
Washington  correspondent  of  the  Con- 
don l  imes,  has  been  appointed  chief  of 
the  Paris  bureau  of  the  same  paper. 

Pierce  Miller  of  the  Associated  Press 
Paris  bureau,  after  covering  the  Riga 
peace  conference  and  the  restoration  of 
the  Constantine  dynasty  in  Athens,  is 
again  in  Pari*.  Miller  has  the  unique 
distinction  of  having  found  a  vacant 
apartment  in  the  French  capital. 

F*ank  E.  Hagan  and  Harold  F. 
Brown,  both  of  the  Oklahoma  City 
Daily  Oklahoman,  have  joined  the 
Peoria  (111.  I  Journal  staff. 

H  C.  Ireland,  Washington.  III.  has 
joined  the  Peoria  Journal  news  staff. 

Mrs.  Berne  Mead  has  taken  charge 
of  the  woman's  page  of  the  Peoria  Star. 
She  succeeds  Miss  Dorothy  Keller. 

C.  C.  Cheadle.  formerly  political  writ- 
er for  the  Peoria  Journal  ha;  joined  the 
Star.  Geo.  B.  McClelland  has  been 
shifted  from  the  matket  run  to  the  poli- 
tical desk  on  the  Journal  and  Edgar 
Bowen  takes  up  markets. 

Harold  Cuffcl  has  left  the  Peoria 
Journal  and  plans  to  enter  newspaper 
work  at  his  home,  Minneapolis.  Miss 
Marie  Strchlow  will  handle  the  feature 
section  in  hi'  stead,  while  Mi<s  Zoi 
Velde  takes  over  the  society  de-k  left 
by  Miss  Strchlow. 

W.  J.  Leach,  feature  writer  for  the 
Peoria  Journal,  and  a  minister,  was  ap- 
pointed to  act  as  chaplain  of  the  house 
of  representatives  of  the  Illinois  legisla- 
ture during  Holy  Week. 


THE  BUSINESS  OFFICE  ' 

JOHN  D.  GALBRAITH  and  M.  G. 
floss,  late  of  the  Chicago  Daily 
News,  have  gone  over  to  the  Herald 
It  Examiner's  automobile  advertising 
department,  the  former  as  manager. 

Travers  A.  D.  Weaver  of  the  Bridge- 
port (Conn.)  Post  and  Telegram's  ad- 
vertising promotion  staff,  and  Louise 
Harnum  of  Stratford  (Conn.)  have  be- 
come engaged. 

Millard  Fillmore  Cook,  dean  of  the 
New  York  Sun's  book-keeping  staff, 
closed  fifty  years  of  continuous  service 
with  that  paper  March  22  and  was  en- 
tertained at  a  banquet  by  forty-eight  of 
his  office  associates 

Clarence  Horton.  formerly  of  the 
Buffalo  Commercial  advertising  staff, 
has  resigned  to  become  advertising 
manager  of  the  Buffalo  Motorist,  official 
publication  of  the  Automobile  Club  of 
Buffalo. 

Roland  T.  Patten,  business  manager  of 
the  Skow  began  (Me.)  Indcpendent- 
Ri'jKirtcr,  delivered  an  address  before 
the  class  in  journalism  at  University  of 
Maine,  taking  for  his  subject,  "How  to 
make  the  best  use  of  news,  ink  anil 
print  paper." 

Don  E.  Oilman,  formerly  Western 
representative  of  the  Christian  Science 
Monitor  and  with  the  Pacific  Railways 
Advertising  Company,  has  become  gen- 
eral manager  of  the  Leighton  Press, 
San  Francisco. 

Harold  C.  Lowery,  heretofore  with 


the  Toronto  Globe  and  the  McLean  pub- 
lications, has  been  appointed  Toronto 
advertising  representative  of  the  Mon- 
treal Star. 

E.  C.  Hocmer,  Jr.,  who  has  been  ad- 
vertising manager  of  the  Middletown 
(N.  Y.)  Herald  for  the  past  year,  has 
gone  with  the  J.  W.  Shaw  Company, 
newspaper  circulation  and  advertising 
specialists.  H.  S.  LaPolt,  formerly  gen- 
eral manager  of  the  Herald,  will  accom- 
pany Mr.  Hocmer. 


WITH  THE  AD  FOLKS 

CTEPHEN  HART,  former  secretary 
°  of  the  St.  Louis  Sales  Managers' 
Association,  has  been  chosen  as  adver- 
tising manager  of  the  Greater  Portland 
Association,  an  organization  of  retail 
merchants. 

Herbert  L.  VanBibber  has  been  placed 
in  charge  of  sales  and  advertising  by 
the  Bcrkey  &  Gay  Furniture  Company. 
Grand  Rapids,  Mich.  He  has  been  con- 
tract sales  manager. 

J.  T.  Aubrey  has  been  appointed  ad- 
vertising manager  of  the  Packard  Motor 
Car  Company.  Detroit,  succeeding  H.  H. 
Holmes,  resigned.  Mr.  Aubrey  ha-  been 
Western  manager  of  the  Cosrnop.  ilitan 
Magazine. 

Norval  A.  Hawkins,  formerly  with  the 
Ford  Motor  Company,  has  assumed 
charge  of  sales,  advertising  and  service, 
for  the  (ieneral  Motors  Corporalion. 

Carl  Itartlc.  until  recently  advertising 
manager  of  Morris  &  Co,  Inc.,  has  been 
appointed  to  a  similar  position  with  the 
new  firm  of  ltranigan.  Green  &  Co.,  Bal- 
timore, handling  "Man-o-War"  middy 
garments 

H.  M.  Carroll  is  the  new  advertising 
manager  of  the  ricmy  F.lectnc  Company, 
Anderson,  lnd  ,  ignition  equipment.  Mr. 
Carrull  has  been  (or  several  years  in 
charge  of  tractor  and  implement  bear- 
ings advertising  for  the  Hyatt  Roller 
Bearing  Company.  Detroit. 

R.  H.  Willis  has  been  elected  vice- 
president  of  the  National  Displays  Com- 
pany, Cleveland,  and  J.  G  Luniak  is  the 
new  secretary.  Mr.  Willis  has  been 
Eastern  sales  manager  of  the  company 
for  the  past  ten  years  and  Mr.  Luniak 
is  in  charge  of  the  Western  sales  end. 

J.  W.  Gorham,  general  sale  manager, 
has  also  taken  over  the  advertising  de- 
tails of  the  F  F.  Dalley  Company,  Ham- 
ilton, Out,  following  the  resignation  of 
E.  D.  Reed  to  hecome  associated  with 
the  Andrew  Motherwell  Company,  Dun- 
das,  Ont. 

Charles  Creed  Napier  has  been  ap- 
pointed assistant  advertising  manager  of 
Brill  Brothers,  New  York. 

S.  Gordon  Hyde,  advertising  manager 
of  the  Buda  Engine  Company.  Harvey, 
ill.,  has  resigned. 

Granger  C.  Lederer  has  resigned  from 
the  I.yddon  (V  Hanford  Agency,  Roch- 
ester, N.  Y.,  to  establish  an  advertising 
promotion  department  for  the  Casc- 
lloyt  Printing  Corporation,  Rochester. 

Carl  H.  Becker  has  been  appointed  as- 
sistant sales  manager  and  Charles  P. 
Ackcrson  supervisor  of  dealers  for  the 
Saxon  Motor  Car  Corporation, 

Thomas  F,  Willnughby  has  resigned 
as  advertising  and  sales  promotion  man- 
ager of  the  H.  H.  Robertson  Company  to 
la-come  InaWaa  and  Ohio  representative 
of  the  Magill-Weinsheimer  Company  of 
Chicago,  He  is  succeeded  by  Andrew 
W.  Ctawford,  formerly  of  the  Boston 
office  of  the  Saturday  Evening  Post. 

C.  L.  Cole  is  now  a  member  of  the 
advertising  illustrating  staff  of  the  Bur- 
leigh Withers  Company,  Chicago, 

H.  J  Schwartz  has  been  appointed 
advertising  manager  of  the  Individual 
Drinking  Cup  Company,  New  York  He 
was  assistant  advertising  manager  of 
WilUam  Dcmuth  &  Co. 


NOTES  OF  THE  AD  AGENCIES 


(CLEVELAND'S  latest  advertising 
Vj  agency  is  the  Mears-Richardson- 
Briggs  Company,  which  opened  for 
business  April  1,  at  Payne  avenue  and 
East  21st  street.  The  owners  include 
Charles  W.  Mears,  formerly  advertising 
manager  of  the  Winton  Company  and 
president  of  the  Cleveland  Advert  isini 
Club;  William  E  Richardson,  formerly 
vice-president  of  Lord  and  Thomi', 
Chicago;  and  Ralph  E.  Briggs.  formerly 
magazine  publisher  and  account  execu- 
tive in  the  advertising  agency  field. 

Jean  Dean  Barnes  has  given  up  the 
conduct  of  her  own  advertising  agcrKy 
in  New  York  and  will  hereafter  lie  as- 
sociated with  the  Wales  Agency,  per- 
sonally  handling  the  accounts  of  B. 
Priestley  &  Co..  the  Cravenette  Companr. 
S.  Courtand  &  Co.,  Ltd.,  and  the  Koh-i- 
Noor  Pencil  Company. 

Hubert  Sackett,  formerly  general 
>ales  manager  of  the  N,  K.  Fairbauk 
Company,  is  nnw  with  the  Ivan  B.  Nort- 
hern Company.  New  York. 

C.  R.  Caldwell  is  a  new  member  of 
the  Koch  Agency  staff  in  Milwaukee. 

The  Charles  Daniel  Frey  Company 
has  absorbed  the  Wilfred  O.  Floing 
Company.  Both  are  Chicago  advertis- 
ing art  organizations.  Mr  Floing  re- 
tain) his  connection  with  the  business. 

The  Keystone  Advertising  Service  lias 
been  established  in  Chicago  by  Maurice 
Magnus,  formerly  advertising  manager 
for  David  Adler  &  Sons.,  Milwaukee 
eb'thing  manufacturers. 

E.  J.  ffll lips,  for  nine  years  with 
Chiraito  and  Milwaukee  advertising 
agencies,  has  joined  Buckley  Dement  \ 
Co..  Chicago. 

Walter  H.  Monahan  is  a  new  addition 
to  the  O'Connell  lngalls  Agency  staff  in 
Boston.  He  was  with  the  United  Shoe 
Machinery  Cmpany. 

H.  L.  Parkhurst.  manager  of  produc- 
tion for  Frank  Seaman.  Inc..  New  York, 
is  now  also  supervising  the  agency's 
art  work.  Walter  Whitehead  is  doing 
special  lines  of  art  service  for  clients. 

Edgar  G.  Hermann  has  joined  the 
copy  staff  of  Medley  Scovil  &  Co  ,  New- 
York,  from  the  Federal  Agency. 

J.  Kemper  Allyson  and  I.  B.  Singer 
are  now  connected  with  the  New  York 
staff  of  the  A,  0,  Goodwin  Agency, 
Richmond.  Va. 

1-  R.  Taylor,  late  with  the  J.  Roland 
Kay  Company,  has  become  associated 
with  the  Interstate  Highways  Service 
Company.  Chicago. 

Austin  Shearer  is  a  new  memher  of 
the  stafi  >.f  Burnham  &  Ferris.  New 
York. 

New  additions  to  the  Chicago  staff  of 
the  Dorland  Agency  are  0.  O.  Baker, 
formerly  vice-president  and  general 
manager  of  the  Charles  Everett  Johnson 
Company,  and  Roy  Quinlan.  late  with 
the  George  L.  Dyer  Company. 

Danielsoit  it  Son,  Providence  (R.  I.  I 
Advertising  agents,  have  incorporate.! 
and  their  application  for  transfer  of 
recognition  to  the  corporation  has  been 
granted  hy  the  Boston  publishers. 

Ray  W,  Sanusky,  sales  manager  of  the 
Fink  Ov  eralls  Company,  has  resigned  t . 
become  a  member  of  the  Carl  S.  von 
Poettgen  Agency  staff  in  Milwaukee 

R.  W.  Beach  has  organized  the  Atla' 
Creative  Service  in  Chicago  to  handle 
direct  .advertising. 

A.  H.  Wakefield,  late  with  the  Harry- 
Porter  Company  ,  is  now  associated  wit's 
th-  John  Curtiss  Company,  New  York 

Stuart  D.  Cowan  has  hern  appointed 
manager  of  the  new  Cleveland  office  of 
th  -  J.  Walter  Thompson  Company. 
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estimated.  Tcncnirrtt  hritur  areaways 
nid  sidewalks  in  (he  infested  district 
were  cleaned  of  all  dirt  and  refuse  mat- 
cnVrts  far-reaching  enough  never  to  be 
ttr  and  volunteers  were  enlisted  to 
spread  the  propaganda  of  cleanliness 
amontr  the  more  ignorant  sufferers. 

In  1894.  Dr.  E,  Roux,  a  noted 
French  scientist,  discovered  the  diph- 
theria anti-toxin.  American  papers 
took  up  the  announcement  with  aridity, 
but  physicians  here  were  unable  to  get 
a  sufficient  supply  of  the  new  remedy 
accurately  to  estimate  its  merits.  In 
December  of  that  year,  when  the  aver- 
age number  of  cases  in  New  York 
City  alone  was  from  200  to  300.  the 
New  York  Herald  gave  $1,000  to  start 
a  fund  which  would  enable  American 
physicians  to  obtain  a  large  supply  of 
the  anti-toxin :  so  successful  was  the 
paper  that  over  $7,000  were  subscribed, 
the  serum  was  imported,  and  the  Board 
c  f  Health  of  the  city  passed  a  resolu- 
tion thanking  the  Herald  for  its  "lib- 
eral and  humane  action." 

In  Chicago,  up  to  a  few  years  ago, 
quack  doctors  were  reaping  harvests 
from  ignorance  and  addiction  to  drugs. 
Today,  thanks  largely  to  a  newspaper 
campaign,  the  advertisements  of  one 
kind  or  another  of  these  fakirs,  and 
worse,  have  disappeared;  better  than 
that,  hundreds  of  these  "practitioners" 
have  left  the  city.  A  crusade?  Cer- 
tainly. And  one  of  nobler  effects  than 
any  of  those  of  the  middle  ages. 
Municipal  Improvernani 

And  rrasade  sof  this  nature  are  con- 
scious efforts,  deliberately  made:  they 
ate  rft  mere  accidents  of  news-publish- 
ing. Many  of  our  metropolitan  dailies 
h.ive  adopted  the  custom  of  carrying  a 
"flag"'  at  the  "mast-head"  on  their  edit- 
orial riages  announces  succinctly  just 
what  the  paper  stands  for  in  the  way  of 
municipal  advancement. 

Two  or  three  of  these  newspaper 
platforms  wilt  serve  as  well  as  a  score 
to  make  clear  the  value  of  this  field  of 
"extra-mural"  activity.  The  Chicago 
Tribune  submits  six  schemes  for  im- 
provement : 

1.  LeMen  the  loabkc  hiirror. 

2.  Create  1  asiidern  traction  system. 
.1.  Moiemue  the  water  dawn-Intent, 
a.  Build  wide  roada  into  the  country. 

5.  Develop  all  rail/tied  terminals. 

6.  Fata  the  Chicsgu  Plan. 

And  this  from  the  matt-head  of  the 
Cincinnati  Enquirer: 

Conttrwrtion.    wfuuiist    delar.   of  adeqaate 
freight  and  caaiengrr  trrainaft, 
Building  of  tapir!  transit  sealers. 
Extension  of  Boulevard  lighting*  plea. 
Development  of  path  and  boulevard  plana. 
Lessening  of  snsoke  nuisance. 

Such  platforms  as  these,  were  they 
merely  printed  from  day  to  day,  might 
appear  indefinitely  and  accomplish  little. 
But  papers  interested  enough  to  give 
their  attention  to  municipal  improve- 
ment do  not  stop  here.  Go  into  any 
city  in  America  where  there  is  a  paper 
urging  a  more  beautiful  or  a  cleaner 
city,  and  any  inhabitant  will  point  out 
for  you  proudly  buildings,  parks,  play- 
grounds, and  fountains  which  have 
1>een  sponsored,  though  he  may  not 
know  it,  by  some  forward-looking  news- 
paper. 

Colonel  Nelson  built  his  generosity 
and  public  spirit  into  the  large  audit- 
orium of  Kansas  City;  in  Detroit  the 
Institute  of  Arts,  the  Bagley  Fountain, 
the  Cadillac  memorial  chair  bespeak  the 
interest  of  the  Newt;  in  Pittsburgh  a 
monument  to  the  memory  of  Steven  C 
Foster  who  wrote  "The  Old  Folks  at 
Home"  and  a  $40,000  newsboys'  home 
do  as  much  for  the  Pittsburgh  Press;  in 


Tie  Statu,  of  Liberty  staodlo,  at  Use 
entrance  of  America  beeliaiss  to  b rotten  spir- 
ileel  people*  of  that  world — ft  ernsoellsc* 
American  ideal s.  What  tDp«,  it  reive*,  erode* 
!■  the  hearts  of  those  fresn  oth.r  eaoree  who 

pass  wflbkn  Its  •batrlowt  Amerlca'a  debt  for 
realisation  of  this  moetien.BC  of  Insplratloa 
la  to  the  Now  York  World.. 

Indianapolis  the  News  built  a  Fresh 
Air  Village  for  sick  women  and  chil- 
dren as  well  as  several  public  monu- 
ntrnts ;  in  San  Francitco  the  Little  Jim 
Hospital  for  Incurables  and  the  Free 
Eye  and  Ear  Infirmary  for  poor  children 
tell  of  the  interest  of  the  Examiner. 

President  Harding's  paper,  tlte  Marion 
Star,  is  an  instance  of  what  even  a 
small  town  paper  may  do  to  make  a 
better  city.  Up  to  the  time  of  our 
entry  into  the  war,  the  Star  was  run- 
ning annual  "beaut  ificat  ion  contests"  in 
which  the  paper  oflcrcd  premiums  from 
$5  to  $50  and  aggregating  from  $500  to 
$600  for  the  most  artistic  properties, 
the  best-kept  lots,  the  best  assortment 
of  Aoucrs,  ih«  best  lawns,  and  the  best 
vegetable  gardens,  with  a  sterling  vase 
worth  almost  twice  the  aggregate  prites 
as  the  sweepstakes.  In  order  that  un- 
due advantage  might  not  go  to  people 
uf  wealth,  the  Star  made  three  classi- 
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ficatinns  of  properties;  the  first  ran  up 
to  $2,000.  the  second  up  to  $5,000,  and 
the  third  from  $5,000  upwards,  the  same 
line  of  premiums  being  awarded  for 
each  group. 

When  one  realises  that  there  were 
from  three  to  five  hundred  entries  in 
each  contest  and  that  in  every  section 
where  a  resident  was  grooming  his 
property  for  the  prize,  five  or  six  lots 
on  each  side  reacted  to  the  impetus,  it 
is  obvious  what  the  genera]  effect 
would  be  on  the  town  of  Marion. 

The  generosity  of  M.  H.  deYoung, 
of  the  San  Francisco  Chronicle,  is  an- 
other instance  of  what  newspapers  and 
newspaper  men  have  done  for  their 
cities.  As  long  ago  as  1880  the 
Chronicle  was  instrumental  in  establish- 
ing the  zoological  gardens  of  the  city; 
during  the  past  year  Mr.  deYoung  has 
completed  the  major  part  of  a  large 
and  beautiful  museum,  eventually  to 
cost  a  half  million  dollars,  in  the 
Golden  Gate  Park.  This  museum  Mr. 
deYoung  has  furnished  with  a  collec- 
tion of  paintings,  including  several  rare 
masterpieces,  and  ebjfts  fart  gathered 
during  twenty-five  years  of  labor  in  all 
countries ;  tlte  whole  he  has  turned  over 
by  a  deed  to  the  Park  Commissioners 
of  San  Francisco. 

Associated  with  this  idea  of  making 
the  home  town  a  cleaner  and  more  at- 
tractive place  in  which  to  live  come 
the  crusades  papers  have  now  and  then 
conducted  against  vice.  An  enterprise 
of  this  social  nature  was  the  cleaning 
up  of  the  old  west  side  vice  district  in 
Chicago,  precipitated  by  a  Tribune 
campaign. 

Garfield  McEdwards  was  then  west 
side  police  reporter  for  the  Tribune, 
and  he  had  learned  that  "Mike  de  Pike" 
Heiller.  of  more  recent  booie-running 
fame,  had  got  the  district  almost  within 
his  complete  control.  "Mike  de  Pike" 


had  bought  up  all  the  houses  on  Curtis 
street  and  was  driving  the  district  into 
his  places. 

It  was  a  time  when  corruption  was 
at  its  height  and  a  small  army  of  west 
side  characters,  including  many  police- 
men, lived  off  vice.  Reporters,  too, 
were  subjected  to  the  wiles  of  the  crafty 
vice  lords  and  Mac  was  told  that  cer- 
tain flats  had  been  set  aside  for  his 
particular  advantage.  He  alone  was  en- 
titled to  collect  the  hush  money.  In- 
stead of  hush  money,  McEdwards  col- 
lected evidence. 

Although  he  knew  of  the  plan  he 
waited  for  Heitler  to  put  his  money  into 
the  Curtis  street  property.  Mike's 
whole  shameful  fortune  was  invested  in 
those  houses  when  the  Tribune  printed 
the  first  of  a  series  of  stories  that 
closed  up  the  west  side  levee  and  put 
"Mike  de  Pike"  so  completely  out  of 
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business  thai  lit  has  never  regained  hi* 
old  strengih. 

On  occasions  American  newspapers 
have  Weil  instrumental  in  the  arrest  of 
fugitives  from  justice  ;uti]  in  freeing 
men  unfairly  accused.  In  19lg  Charles 
F.  Stielow,  whose  date  of  execution  had 
l>cen  seven  limes  fixed  on  the  charge  uf 
murder  of  a  New  York  county  farmer 
and  his  housekeeper,  was  finally  freed 
as  a  result  of  activities  uf  the  New 
York  World. 

In  Chicago,  some  years  before  that, 
the  Trihune  was  connected  with  the  cap- 
ture of  Haul  O.  Stensland.  hank  wrecker. 
Stensland's  bank  went  tu  the  wall  in 
the  summer  nf  1406.  Thousands  of 
excited  depositors  of  many  nationalities, 
lots  of  them  with  the  savings  of  a  life- 
time in  the  hank,  became  frantic  at  the 
news  of  the  failure.  Stensland  disap- 
peared and  for  a  long  time  his  wherc- 
aliouts  were  a  mystery. 

Then  James  Keeley,  who  was  manag- 
ing editor  of  the  Tribune,  received  a  tip 
that  Stensland  was  in  hiding  in  northern 
Africa.  With  Judge  Harry  Olson,  who 
was  then  an  assistant  state's  attorney, 
and  knew  Stensland.  Mr.  Keeley  started 
to  get  the  hank  wrecker.  Strnsbnd 
was  traced  through  Europe,  and  it  was 
learned  that  he  had  sailed  from  Spain 


America  lovra  to  play  aa  wall  work  but 
||  II  war*  mi  far  Ilia  work  carried  »a  ky  the 
■awapepara  theea  would  never  k*  any  p'»v- 
tlaa*  lor  hundred*  el  our  rltlirna  Tkla 
BQOlker  and  ktr  aavan  chitdran  ara  atertbla 
•n  their  Aral  vacation  aa  a-ueata  ol  Ika  Troy 
IN.  Y.I  Tiaaaa  at  lla  camp  la  Ika  Grafton 
Mountains. 


to  Morncro,  H«  was  captured  in 
Tangier  and  brought  hack  In  Chicago 
and  sentenced  to  serve  a  term  in  Joliet. 
When  he  was  paroles!  a  few  years  fater. 
Mr.  Keeley  helped  him  to  get  a  new 
start. 

education  to  the  People 

This,  and  much  more,  have  news- 
papers done  for  their  municipalities; 
for  individuals  the  jsapcrs  have  done 
even  greater  things.  Aside  from  all 
their  charitable  activities,  which  have 
already  been  shown,  they  carry  on  an 
extensive  programme. 

A  different  phase  of  this  educational 
work  hi  that  carried  on  by  the  Grand 
Kapids  (Michigan!  I'ress.  This  pnprr, 
under  the  leadership  of  Edmund  Booth, 
has  probably  donr  more  than  any  other 
journal  in  the  country  in  the  way  of 
newsboy  welfare.  The  JYcss  gives  over 
one  large  room  in  its  building  to  an 
"ungraded  -ch'X'l-r«aim"  for  newsboys 
handling  editions  which  appear  on  the 
•.trccts  during  regular  school  hours. 
In  conformity  with  tlie  public,  school 
system  of  the  city,  with  a  teacher  in 
charge  who  is  i|tia]ificd  a«  a  principal 
of  a  grammar  vltool,  though  paid  by 
■he  Press,  the  cfcM  has  brought  the 
comment  from  observers  that  for  the 
particular  l)pe  of  boy  the  school  is  the 
best  in  the  city.  This  last  June  nine 
hoi.    urrc   graduated   into  the  public 

IukIi  ichooL 

The  Press  for  a  number  of  >cars  enn- 
illkrtvrl    a    "deportment    ctttso     fur  its 


yuung  people,  a  class  meeting  at  night 
under  proper  chaperonage  and  teaching 
thousands  of  the  youth  of  Grand  Rap- 
ids to  dance  and  conduct  them<elves 
well  socially.  Mr.  Booth  states  that  the 
genius  of  this  class  was  its  leader, 
l-aughray,  the  only  dancing  teacher  he 
has  been  able  to  find  who  had  the  pa- 
tience and  tact  to  take  a  motley  crowd 
of  several  hundred  hoys  and  girls  and 
organise  them   for   real  dejiortmeilt. 

Philoavopher  and  Friend 

From  these  schools,  current  topics 
clubs  and  tours,  it  may  seem  a  far  cry 
to  the  columns  under  such  heads  as 
"Betty  Fairfax"  and  "Nancy  Brown," 
columns  which  concern  themselves  with 
lovelorn  youth,  unhappy  couples,  and 
maidens  desiring  to  know  whether  or 
not  it  is  really  proper  for  them  to  dye 
their  hair.  Foolish,  aren't  they?  When 
you  read  them  you  do  it  with  a  blush 
and  with  a  mental  reservation  to  the 
effect  that  the  whole  thing  is  a  "fake" 
and  that  no  one  ever  wants  such  absurd 
advice. 

Absurd,  isn't  it  to  those  of  you  with 
homes  and  parents  and  friends  who 
have  known  you  always  :  those  of  you 
who,  in  your  colleges  and  universities 
have  your  "deans  nf  women"  to  whom 
you  go  for  just  such  advice? 

Did  it  never  occur  to  you  that  your 
Beatrix  Fairfax  and  your  Nancy 
Brown  are  women's  deans  for  the  great 
untutored  world  of  shop-girls  and 
clerks.  I  imagine  that  many  a  faculty 
Confidante  in  a  girls'  college  could 
match  this  story  of  "Heart-Broken" 
with  tme  -omitar  in  sentiment.  The 
"Advice  to  the  l-ovclorn"  column  is  the 
unly  private  office  to  which  many  a  girl 
has  accrss.  And.  by  the  way.  could  you 
give  "Heart-Broken"  any  better  advice 
than  that  offered  by  friend  Nancy? 

Service  la  the  Key-Note 

AH  these  are  but  a  few  of  the  extra- 
mural activities  of  our  great  dailies. 
There  are  many  others  which  should 
aitrart  flat  attention  of  the  man  who  is 
willing  to  give  the  American  newspaper 
Us  due  at  .i  socialising  influence. 
Vnvcmcuts  for  clean  advertising  which 
have  driven  many  fraudulent  ichemes 
the  wall,  prosecution  of  ticket  specu- 
lator's, freeing  of  inmx'cnt  victims  of 
the  law  and  the  delecting  of  fugitives 
fror.i  justice,  prison  reform,  and  ama- 
teor  athletics;  all  these  have  been  fos- 
tered and  promoted  by  |«q>ers  which 
are  williiii;  to  construe  their  responsi. 
hility  to  be  greater  than  that  of  merely 
prill'ii'C  th?  news.  Oftentimes  they  arc 
nothing  more  than  good  business  policy 
and  wiflini  of  keeping  the  name  of  the 
paper  before  the  people;  more  often 
-till  they  bespeak  a  recognition  of  the 
fact  llad  all  great  institutions  to  suc- 
ceed must  render  a  rral  service. 

NOBLE  TAYLOR  DEAD 


that  had  worked  for  the  Indianaisolis 
Star  and  lbs  Louisville  Herald  as  a 
reporter. 

He  was  born  at  Washington.  Ind..  and 
the  Ixsdy  was  taken  to  that  state  fur 
hnrial, 


Willys  Overland  Account  Changed 

Toledo.  Ohio— The  United  Stales  Ad- 
vertising Cor)M>ratinn  has  been  organ- 
ised here  with  the  Willys-Overland 
Company  ami  the  Mather  Spring  Com* 
pany  among  its  accounts.  Ward  M. 
Cauaday.  for  the  past  five  years  ad- 
vertising manager  of  the  Willys. Over- 
land  Company.  is  president  and 
treasurer  uf  the  new  agency,  and 
George  W.  Itittrr  of  Toledo  is  vice- 
president  and  treasurer. 


Victor  to  Appeal   Macy  Verdict 

The  suit  under  the  Sherman  anti-trust 
law  brought  by  K.  H.  Macy  &  Company, 
Inc..  of  New  York,  against  the  Victor 
Talking  Machine  Company  ended  March 
25  in  a  verdict  awarding  the  Macy  Com- 
pany $49,698,  together  with  counsel  fee-. 
The  suit  was  for  $570,000,  and  by  the 
rule  of  triple  damages  the  verdict 
amounts  to  $1-19,094.  The  Victor  com- 
pany will  appeal.  This  action  arose 
from  the  suit  brought  by  the  Victor 
company  against  Macy  in  1914.  for  viola- 
lion  of  its  patent  rights  in  cutting  prices 
on  talking  machines  anil  records.  Dur- 
ing the  three  years  which  elapsed  before 
final  settlement  uf  that  case,  the  VielM 
company  refused  to  sell  goods  to  Macy. 
and  the  damages  claimed  in  the  present 
suit  are  said  to  have  bren  sustained  by 
that  refusal. 


Republic  Rubber  Sales  Chaagea 

Yoi' NcsrowN ,  O. — Harvey  J.  Woud- 
wartl  has  resigned  as  vice-president  in 
charge  of  sales  of  the  Republic  Rubber 
Corporation  of  Y'oungstown  and  as 
president  of  the  Canton- Black  stone  Com- 
pany of  Canton,  its  affiliated  subsidiary. 
J.  C.  Kearns  has  Ircen  made  acting  sates 
manager  and  I..  M.  Barton  becomes 
manager  of  pneumatic  sales,  in  charge 
of  merchandising  Republic  pneumatic 
tubes  and  tires. 


Drummond   with   N.   Y.  Tribune 

The  New  Y'ork  Tribune  has  ap- 
pointed Harry  R.  Drummond  to  handle 
promotion  for  all  departments.  Mr. 
Drummond  was  formerly  connected 
with  the  business  staff  of  Edit*-*  & 
IViiusit  i:«  and  the  Rowland  Advertis- 
ing Agency  and  at  one  time  was  ad- 
vertising manager  of  Bl<  ■omingdalc 
Brothers.  New  York. 
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U.  P.  Reporter  Was  on  Wey  from  Rio 
de    Jeneiro    to  Waihlnfton 

Noble  Taylor,  aged  29.  for  the  last 
eightee.i  month*  manager  of  the  Rio  de 
Janeiro  bureau  of  the  L'nitcd  Pre>s,  iliesl 
in  New  York.  March  29,  the  day  after 
In-,  arrival  from  South  America.  Valv- 
ular heart  trouble,  from  which  he  had 
suffered  for  many  years  was  the  cause 
of  death. 

Tayl  ir  hail  hern  transferred  from  Rio 
ill  Jauicro  to  the  Washington  bureau 
by  request  anil  on  the  advice  of  his  phy- 
sicians, Before  going  to  South  America 
he  covcleil  the  emba-sy  run  in  Wash 
ington  for  the  Coiled  Pre-s.  Purine 
the  war  he  was  Mationcd  rir«!  al  Camp 
Shelby  and  later  al  Camp  Taylor  as  a 
correspondent.  Taylor  had  been  with 
the  Ciiiicd  Press  six  years  and  prior  to 
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HUNCHES 

\ta*4}tni  tMtWi  **J  city  tMtft  a/nsiji 
ott  \Kt  hvloml  t*>*  nctti  tmJ  itvmtr  i4m  Inur 
imm  bt  ms«A  fWnf/j.  KelTon  *  1'lilisui.r  tiiti 
f\ri    II  Jut    rt.k  fmHuKtd    **drt  tku 

Aoi*.  Tin  /erf  /Wt  III.-  ti*m<h  ti  fro** 
so.*»riY  itKCrlffmlly  m  junr  ttfjr  ion  H*l  Sue 
II  /raw   Ail   Jejs»rtNteMf.    Adiftlt  y**r  com- 

Irnmtimm  t*  tkr  Hi'ncn  Ei»ip->s. 
'T'HE  exceptionally  good  bits  of  news- 
paper work  hy  mrmlw-rs  of  the  New 
Bedford  (Mass.)  Evening  Standard  and 
the  Sunday  Standard  staffs  are  being 
recognised  every  month  hy  George  A. 
Hough,  the  managing  editor,  hy  giving 
hooks  calculated  to  inspire  pride  and 
promote  interest  in  the  newspaper  pro- 
fession. Bill  Hawkins  received  a  copy 
of  All.-ync  Ireland's  an  "An  Adventure 
with  a  Genius"  for  the  licit  piece  of 
newspaper  reporting  on  the  Standard 
during  the  month  of  M^rch.  Hawkins' 
discovery  and  development  of  an  out- 
standing story  remote  from  his  daily 
routine  as  a  City  Hall  man  won  him  the 
distinction.  Earle  I).  Wilson's  court  re- 
porting and  Hubert  I).  Bliss'  handling 
of  the  automobile  edition  won  them 
honorable  mention.  Dorothy  King  re- 
ceived Jesse  Lynch  Williams'  V  olume  of 
newspaper  stories  for  the  best  develop- 
ment of  an  original  idea  for  the  sport- 
ing, woman's  or  church  page.  Miss 
King  made  a  hit  with  a  church  page 
story  ,.n  the  odd  experiences  of  clergy- 
men in  performing  marriage  ceremonies. 
Stella  Hay  was  commended  for  an  un- 
usual woman's  page  attuned  for  the 
automobile  edition  of  the  Sunda,  Stand- 
ard G.  A.  H. 

L.  R.'s  suggestion  for  two-minute  talks 
on  safety  in  the  Hunch  column  of  your 
issue  of  March  26  gives  me  this  idea. 
Why  not  conduct  during  the  summer 
months  a  series  of  safely  contests  such 
as  safety  essay  contests,  safely  cartoon 
contests,  "close  call  experience"  contests, 
household  safct>  hints  contests,  and 
-afcty  slogan  contests.  With  twenty- 
five  million  children  at  home  and  on  the 
streets  during  the  vacation  months  and 
w  ith  aiil.in.il.ile  traffic  at  its  high  peak, 
the  accident  problem  Isrcomes  much 
more  serious  during  the  summer  months 
than  at  any  time  of  the  year.  At  Mil- 
waukee last  fall  every  daily  put  on  a 
different  safety  contest,  nearly  all  nf 
which  brough't  entrants  from  all  parts 
nf  the  country.  The  Milwaukee  Ledger 
conducted  a  household  safety  hints  con- 
test, the  first  prize  winner  of  which  was 
a  woman  in  Xorwalk.  Ohio.  The  Mil. 
waukee  Sentinel  put  on  a  slogan  con- 
test to  which  tens  of  thousands  of  slo- 
gans were  submitted  by  school  children 
and  their  parents.  The  Milwaukee  News 
carried  on  a  "close  call  experience"  con- 
test which  brought  out  any  numher  of 
inteiesting  yarns.  The  Journal  con- 
ducted a  safely  cartoon  contest  which 
unearthed  a  lot  of  very  good  talent.  'In 
each  case  the  contest  not  only  was  of 
interest  to  all  old  readers  of  the  paper, 
lint  brought  a  good  deal  of  new  circula- 
tion. M.  H. 


years  employed  in  the  business  depart- 
ment of  the  Mining  Journal.  Tom  A. 
Manns  one  of  the  pioneer  publishers  of 
the  upper  peninsula,  will  be  associated 
with  the  publication,  in  the  editorial  de- 
partment. The  Iron  Mountain  Oailv 
News  will  replace  the  Pre-s.  Mr.  Han- 
na's  publication,  and  the  Trihune-f  iazette 
in  the  Iron  Mountain  field. 

Chile  Pan- American  Ad  Subject 

Chile  was  the  subject  of  discussion 
this  week  of  the  Pan-American  Adver- 
tising Association  luncheon  at  the  Hotel 
Astor.  James  Carson,  president  of  the 
association  and  vice-president  of  the 
National  Paper  c*  Type  Company,  was 
in  the  chair.  Hon.  Kmilio  Edwards. 
Chilean  consul  general  in  New  York. 

the  Chilean  government  for  the  estab- 
lishment of  a  Chilean- American  Cham- 
ber of  Commerce  and  V  B.  Olivers, 
long  a  N'ew  York  newspaperman  who 
is  now  representing  South  Amrrrcan 
newspapers  in  New  Ynrk,  talked  on  a<r 
vertising  media  in  Chile.  Other  speak- 
ers were  V.  L.  Havens,  former  commer- 
cial attache  of  the  American  Legation 
to  Chile,  and  Chief  Caupolican,  a 
descendant  of  the  Araucanian  Indians, 
the  aborigines  rtf  the  Andes,  who  is  now 
a  memlwr  of  the  Metropolitan  Opera 
Company.  —  

Percy  Join.  Vanity  SUk  Mill. 

Reaping,  Pa.— The  Vanity  Pair  Silk 
Mills  announce  the  appointment  of 
Charles  H.  Percy  as  sales  manager.  Mr. 
Percy  resigned  la«t  week  as  sales  and 
advertising  manager  of  the  Juseph  & 
I-'ciss  Company.  Cleveland.  William  B. 
Powell  will  continue  as  sales  promotion 
and  advertising  manager  of  the  Vanity 
Fair  Company. 

Agencies  Consolidate 

Chicago. — The  advertising  agencies  of 
Knowltnn  tt  llalscock.  Inc.,  and  Simmons 
Associates,  Inc.,  have  consolidated  under 
the  name  of  Simmons  tc  Bahcock.  Inc., 
with  II.  It.  Simmons  as  president,  Fred 
Hayes  Balscock  as  vice-president.  H.  'I, 
Carr,  secretary,  and  Paul  A.  Florian.  Jr.. 


Mueller  Account  for  James  Agency 

The  James  Advertising  Agency,  Inc.. 
450  4th  avenue.  New  York  City,  has  just 
taken  charge  of  the  account  of  the  C.  F. 
Mueller  Company,  of  Jersey  City.  N.  J.. 
manufacturer  of 
spaghetti.   

Big  N.  Y. 


Ai.rany,  X.  Y.  -The  State  Printing 
Board,  comprising  the  secretary  of 
state,  comptroller  anil  attorney  general, 
will  receive  scaled  proposals  Wednesday, 
April  18.  at  the  office  of  the  comptroller 
for  bids  for  printing  3,1100  bound  copies 
of  the  session  laws  of  1U2I, 


The  St.  Paul  Sunday  Pioneer  Press 
is  asking  for  essays  on  "Why  -  You 
Should  Own  Your  Home."  Each  of  the 
twenty-five  l>est  writers  will  be  given  a 
copy  of  "The  New  Book  of  House 
Plans."  b>  Jav  Axelrod.  of  St.  Paul  J.  T 


New  Daily   Ready   for   Iron  Mountain 

Iron  Moimtais.  Mich  — April  1 1th  is 
the  prospective  date  of  the  appearance 
of  a  new  upper  peninsula  new. paper,  the 
Iron  Mountain  Daily  News,  which  has 
Ix-rn  in  process  nf  organization  the  past 
several  months.  It  will  lie  under  the 
editorial  direction  of  Frank  J.  Russell, 
editor  of  the  Mining  Journal,  and  the 
business  management  will  lie  in  the 
hands  of  WilliaJn  F.  Russell,  lor  several 


H,  K'ea  Fitch,  formerly  production 
manager  for  the  H.  E.  Lesan  Com- 
pany in  New  York,  is  now  associated 
with  the  Pathescope  Company.  He 
will  shortly  sail  for  Europe  as  a  special 
representative. 


Noiseless  Typewriter  Ad  Manager 

The  Noiseless  Typewriter  Company 
of  New  York  announces  the  appoint- 
ment of  Harold  J.  Lance  as  advertis- 
ing manager.  Mr.  Lance  has  been  with 
the  It.  F.  Csodrieh  Company  in  Akron, 
Ohio.   

Sphinx   Ladies  Night   April  12 

The  Sphinx  Club  will  hold  its  annual 
Ladies  Night  at  the  Waldorf-Astoria, 
New  York,  on  April  12. 


DO  YOU  KNOW 

WEST 

Virginia 


has  an  up-to-date  system  of 
public  schools,  upon  which  it 
spends  more  than  $4,000,000 
annually?  It  is  one  of  the  few 
states  in  which  the  law  requires 
agriculture  to  be  taught  in  the 
common  schools. 

Is  it  any  wonder  that  West 
Virginians  are  prosperous— that 
they  are  able  to  grow  with  great 
intensity,  crops  that  increased 
their  value  of  planted  land  from 
844.00  in  1919  to  $51.00  in 
1920? 

West  Virginia  daily  newspapers 
go  into  the  home  and  arp 
read  and  believed  by  these 
people.  The  dailies  will  help 
you  in  your  new  selling  cam- 
paign. 
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Editor   &    Publisher   for   April    2,  1921 


WHAT  OUR  READERS  SAY 


Dtt&Mfc  Tex.,  Mart*  23.  1921. 
ft  PMUMHIS  Your  editorial  gs> 
Kin  New*"  voire-!  my  frrhngx, 
Th<  tone  of  many  of  the  ne«inp«Ti  of  the 
United  Stain  ha*  been  luwrreu,  »•  yon  de- 
clare. The  causes  are  bad  mmjilvi  and  fierce 
competition,  It  bai  seemed  lo  me  that  cnnv 
petition  xmonc  newspaper*  and  among  pre** 
association*  i«  mure  active  than  in  any  other 
field,  and  it  hat  caused  emulation  of  the  worst 
and  moot  vicious  example*. 

In  their  mad  rivalry  to  *how  the  create** 
circulation  and  the  greatest  lineage,  publishers 
have  felt  it  necessary  to  publish  and  to  feature 
'V*  storT,''  scandal,  vulgarity  and  mix  Pre** 
association*  join  in  supplying  tbe  material.  It 
is  no;  uncommon  fur  a  wire  to  be  blocked  to 
real  new*  for  two  hour*  at  a  time  became  U  *• 
carTvmg  a  story  that  i*  not  fit  lo  print.  A 
publisher  who  adberea  to  the  old  laahtotied 
tdrai  nf  decenry  i*  handicapped  and  defrauded. 

Publisher*  salve  their  conscience*  by  saying 
that  the  exposure  of  wrong-living  exert*  a 
beneficial  influence  upon  tb<  public  mind,  or, 
when  challenged  upon  tbia  count,  tbey  aaaen 
tk*t  they  are  meeting  a  public  demand,  that 
they  are  "giving  tbr  public  what  U  wants." 

Managers  of  pee**  association*  aay  that  tbey 
carry  the  prurient  stall  because  their  client* 
i.-T-'m.1     il       t'nf.  Tlinii.trh     ':.rv     nre  -Iilr 

produce  proof  that  many  of  their  client!  make 
■ucb  demand 

Also  many  of  the  younger  reporter*  and 
editor*  have  been  infected  with  the  crimton 
virus.  Tbey  ask,  "W  by  doesn't  our  paper 
have  the  courage  to  print  stuff  like  the  Daily 
Sewer*" 

The  reason*,  explanations,  excuse*  and  de- 
fenses are  not  good.  Aa  y»u  suggest,  whole' 
some  and  legitimate  new*  can  be  put  in  such 
form  that  the  newspapers  will  sell  because  of  it. 
Were  thi*  nut  true,  the  excuses,  etc..  Kill 
would  not  be  good. 

When  I  wa*  a  young  chap,  a  friend  M(- 
tested  tbat  we  should  go  into  the  saloon  busi- 
ness in  a  certain  town.  He  proved  to  me  tbat 
we  could  make  a  great  deal  of  money  out  of  it, 
and  he  urged  that  it  wax  a  legitimate  business, 
in  fact  licensed  by  the  government.  Unques- 
tionably tbrrr  waa  a  public  demand  for  bo? re 
I  feel  that  I  do  not  W  ecu  mm  end  myself  very 
bigbW"  when  1  aay  that  1  decided  tbat  I  did 
not  want  tn  "give  tbe  public  what  It  rait*," 

If  it  were  true  that  the  public  wants  news- 
paper* to  publish  rotten.,  degrading  and  lecher- 
ous stuff,  and  that  it  will  not  be  satisfied 
without  i!.  publisher*  nevertheless  would  not 
be  justified  in  yielding  tn  such  demands.  What 
bas  become  of  our  proud  boost  that  we  were 
leaden  of  public  thought,  and  that  it  was  our 
mission  to  educate,  to  Head  tbe  public  to  better 
and  higher  things*  Are  we.  for  the  sake  of 
circulation,  lineage  and  coin,  to  r 
than  the  canine  followers  of 
was  on  I 

Wars  ago.  parents  endeavored,  usually  witb 
success,  to  keep  "French  novels"  from  tbeir 
children.  My  father  thrashed  me  for  baying;  a 
booklci  entitled  'Tarn  br  Cn^tgbt,"  Years 
ago  Texas  outlawed  the  Police  Gxactie,  To  day 
stuff  J  list  a*  bad  or  even  worse  get*  to  tbe 
children  daily,  through  the  newspaper*  I  say 
it  ia  worse,  became,  ibe  reader*  of  immoral 
Action  often  disbelieved  il.  wbereaa  the  filthy 
stuff  of  to  day  is  .presented  as  fact,  aa  often 
it  is  not. 

Nor  is  it  true  that  newspaper*  have  to  print 
the  filthy  stuff,  upon  tbr  grnund  tbat  it  hi* 
come  to  light  and  othrrs  w»ll  print  it  if  tbey 
do  n<it  Certain  Urge  newspaper*,  oner  Je- 
cent,  hut  turned  scandal  monger*,  go  to  much 
trouble  and  expense  to  -.well  out  the  peg 
which  tbey  nur  bang  ditty  atoric*. 
And  unfortunately,  many  of  tbe  best 
ider   the   aires*  of  ei 


are  bcromin*;  tinged  with  enmson. 

t  do  not  believe  in  combination,  in 
of  trade,  but  I  .lo  believe  that  there 


be  a  combination  in  the  interest  of  public 
moral*  and  decency. 

Pending  *uch  combination  the  field  is  im 
proved  lor  new*pae*fj  thai  print  real  news, 
tr-ntlitully,  accurately  and  thoroughly,  eschew- 
ing tilth,  vulgarity  ami  (at*. 

TOM  KINTV,  JR.. 
Kditor..The 
P.  S  and  I*.  8 — There  are  no 


Efgw  Pasts,  Oitro,  March  25.  1921. 

To  rZoiToa  &  E'lTBLisutai.  Under  separate 
cover  1  have  mailed  you  a  copy  of  the  New 
Pans  Mirror,  in  which  I  have  taken  the  JibeTty 
of  reproducing  your  editorial  entitled  "Crira- 
post  New**"  This  is  one  of  tbe  best  editorials 
aluii^  that  line  tbat  I  have  tend  in  many 
month*  and  I  want  to  say  that  it  voices  my 
sentiments  in  every  res  pest.  For  yrar*  !  have 
careiutly  edited  my  new*  cnwtv  ar-d  "crimson 
stews'*  always  gets  "blue  pencilled" 

The  newspaper  of  today  is  sn  educational 
institution  ana  I  Ice)  that  it  brlm-we-  the 
modern  editor  to  be  just  as  careful  of  what 
he  presents  in  his  newspaper  *?  tbr  nlucataf 
at  in  the  school  room.  I  regrn  vrry  much 
1i>  see  the  general  tendency  nf  tbe  press  to 
feature  this  class  of  news,  I  trust  that  the 
point  of  your  editorial  touches  home  and  lhar 
in  the  future  we  may  *rr  lr-.i  of  thi*  class  of 
news  featured  in  tbe  modern  newspaper  of  to- 
*»y-  RALPH  R  RANEY, 

Editor  New  Paris 


lashed,  suggests  that  nviny  might  be  helped  by 
a  disclosure  of  what  papers  have  tbe  best  head 
lines 

I  hare  greatly  admired  in  your  publication  a 
seeming  determination  to  cover  it*  field  with' 
out  fear  «r  favor.  If  it  takes  guts  to  do  this — 
and  I  guess  it  does — I  hope  ynsj  may  be 
granted  a  continuation  of  the  gut* 

A.  Ream*. 


Best  Headline*? 

March  25.  1921. 
To   BwtM  Jr   Pi-ai.isnra:    The  interesting 


I  hate  sung  their  praises  and  no  uce  will 
queatino  that  1  have  practised  what  1  have 
preached  Yet  my  pleading  and  fighting  for 
the  newspaper*  ha*  all  been  done  m  the  in- 
terest nf  my  employer. 

Very  respectfully, 
THE  CENTAUR  COMPANY. 

J.  G.  Haw. 

The.  All-Anwicnn  T*am 

Ngw  Yo.tt.  March  34,  1*21. 
To  Epiroa  k  Pt-atisHK*:    Suppose  the  stu- 
IrntM  nf  an  engineering  school  assembled  the 


Mr.  Wood  Replies  to  Mr.  Aver 

Boston.  Mass.,  March  2H,  1921. 
To  Eoitok  k  PviuganW)  1«  icference 


the  letter  printed  in  Kditos  A  Pnausiiaa  last 
week  from  V.  Way  land  Ayer,  bead  of  the  b 
of  N.  W.  Ayer  A  Sun.  onr  view*  in  *ub*t 


bouse 
itance 

by  paragraphs  are: 

Pafffrnp-h  1,  We  believe  the  functions  of 
a  well-organiird  advertising  agency  are.  nrst, 
seeking  to  increase  its  clientele  tod  tbe  grosa 
volume  of  its  business  without  playing  favorites 
with  any  publications,  allowing  *jch  business 
to  be  distributed  through  proper  channels  best 
suited  to  the  interests  of  the  advertiser;  sec- 
ond, that  no  agency  should  directly  ur  in 
directly  seek  to  represent  any  publisher  or  to 
pUy  favorites 

Parades**  J.    Because  the  publisher  allows 


nur  docs  it  have  any  bearing  on  the  agency  in 
uuestU^n  ^charging  the  dieiu  a  servwe  fee  above 

inaumcieut  lu  pay  (or  the  aertice  irn- 


thi 
tlon 
dered 
Pat 


igtAfh  3.  That  the  aneni  render*  a  aerv- 
pu blithers  m  general  hy  soliciting  and 
udvocxting  good  advertising,  is  a  serving  that 
hx*  no  comiiensation  onlcM  in  sorb  cases  the 
account*  solicttcd  be  actually  cloved. 

FaragroyA  4.  Wr  xgiee  with  Mr  Ayer't 
contention  in  this  {isragraph,  but  do  not  agree 
with  Mr,  Ayer  up  to  the  point  that  be  sug- 
gest* tbat  the  differential  discount  generally 
prevailing  U  too  large-  We  do  not  under- 
stand this-  We  believe  if  is  loo  smalt  for  what 
the  agency  actually  does  in  creating  business, 
assuming  credit*  and  maintaining  an  organisa- 
tion that  is  a  help  rather  than  a  hindrance  to 
the  profession 

PQregrtPh  5.  This  is  a  very  rise  point,  but 
tbe  precedent  baring  bern  established  of  the 
publishers  paying  recognized  agents  a  differen- 
tial, it  ia  in  our  opinion  right  that  this  dif- 
ferential should  remain  as  is,  and  if  the  ad- 
vertiser is  paying  for  this,  then  the  additional 
charge  made  by  the  agency  for  a  service  ren 
dered  would  not  necessarily  be  as  large,  if  the 
advertiser  were  compelled  to  stand  the  entire 
burden  of  a  service  charge.  As  it  now  if,  It 
seem*  lo  us  as  though  the  publisher  helped  out 
with  his  agency  differential  and  made  the  bur- 
den that  much  les*  fur  the  advertiser, 

Paragraph  6.  We  do  nut  see  how  the  dif- 
ferential to  ihe  agents  can  be  based  on  a 
sliding  scale,  according  to  tbe  site  and  im 
p4i.-1amr  of  tbr  agency  in  question,  for  this 
w-rnihl  unt|ur*liiMtaoly  create  je&lutisy,  and  at 
time*  certain*  agents  would  not  rind  themselves 
in  the  Hum  where  they  rjghttully  belongejl  if 
the  mailer  »<rr  left  entirely  fnr  the  publisher 
In  drterminr  wbethrr  tinr  agent  was  entitled 
tn  5  per  cent  and  another  to  2S  per  cent.  The 
site  of  an  agencr  and  the  volume  of  business 
it  does  »*  nut  a  fair  criterion  of  aervlce  that  la 
or  may  be  furaishrd  a  client.  Some  agents 
with  only  a  few  choice  accounts  urn-pa estionably 
five  more  intensive  serrirr.  because  their  ex- 
istence depends  on  retaining  these  client*; 
w  hrrcas  certain  agencies  handling  large  volume* 
of  business  frequentlv  lose  accounts  for  lack 
vf  intensive  study  and  application. 

Paragraph  7.  Under  no  crrcumstanres  would 
we  use  cur  influrnce  to  directly  or  indirectly 
attempt  to  dictate  to  a  pablither  »■  to  hi*  rate*. 
If  in  our  opinion  the  publisher's  rates  are  out 

is  our  privilege  to  place  out  client'*  business 

elsewhere. 

P*raf**pk  6.  We  believe  there  it  a  fundv 
mental  bait*  which  entitles  a  publisher  to 
charge  so  much  per  line  per  thousand  circula- 
tion for*  his  advertising  space.  If  be  has  over- 
charged in  the  past,  then  he  should  reduce 
his  rates,  although  this  argument  is  frequently 
offset  by  publishers  who  claim  that  they  have 
r.ut  raised  their  rate*  when  entitled  to  do  so. 
This  is  a  matter  entirely  up  to  the  publisher. 

WOOD,  PUTNAM  *  WOOD  COMPANY. 
Auart  H.  Wi 


J.  &  Ham  on  Mr.  Ayer'*  Views 

Nsw  Yo.k,  March  28.  1921. 

To  E»it^*  &  Ptrgu-Mtga:  F.  Wayland  Ayer 
states  in  his  letter  last  week  that  the  policy 
of  his  agency  has  been  to  serve  their  clients 
rather  than  the  newspapers,  a  statement  brought 
out  tiecause  most  publishers  *eem  to  be  im- 
pressed with  the  idea  that  in  securing  new 
tiusificis  ibe  agency's  sole  thought  is  in  the  in- 
terest ol  the  newspapers,  and  m  too  many 
instances  the  agencies  promote  that  idea. 

Th.it  tbe  agency  is  in  ihr  employ  of  tbe 
advertiser  has  always  been  my  view,  and  lis* 
tuevctk  or  failure  depend*  on  the  number  bisd 
etass  of  his  employer*  and  not  on  what  wny 
(■tiblk'jitimi  may  dii  fnr  him.  If  tM«  fact  was 
rerognisrd  by  the  publishers  one  half  nf  the 
%u  c*!lev|  agencies  would  be  eliminated.  It  is 
my  opinion  that  1  a*  a  direct  advertiser  am 
placing  *  larjcr  amiitant  of  money  with  the 
newspaper*  than  r»ne-»Kird  of  the  agencies,  that 
arr  rrrrtrnired  hy  the  A.  N.  P.  A,  ami  am 
entitled  to  all  the  differential,  aa  Mr.  Ayer 
calk  ihr  roir.mi« »inn,  granted  to  any  party. 

Certainly  if  wr-Tking  in  the  interest  of  news- 


papers warrant*  rtcrgnitu 
higher  claim  than  the  coi 
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urleti  nr.  end  of  opportunity  for  I 
rustion    and  cnmcUriann. 

The  team  a-  selected  by  the  sludents  of  the 
University  of  IDinni*  School  of  Journalism  u 
certainly  a  representative  «ne.  though  u  wJI 
surely  stir  np  a  few  "romebacks," 

The  eleven  department*  or  "position*"  on 
the  team  selected  by  tbe  students,  in  the 
Hpinion  of  the  writer,  should  c"me  in  £  :« 
criticism  right  off  the  bat. 

The  rising  young  editors  at  Urban*  ove=- 
.m.     !■    r  tr  r-    wiln;    read    and    truest  !" 
portant  of  newspaper  departments  when  tbey 
f ailed  to  mention  sports. 

Editorials,  news,  advertising,  public  service, 
features,  etc.  were  incorporated  in  the  sel*c 
lion  aa  '  position*  "  Siorts  d»d  not  get  a  tumbl* 
Of  the  newspaper  features  mentioned  "news" 
alune  con  compete  with  "sports"  as  a  circa  la 
tion  getter  and  in  thi*  age  the  sports  page 
takes  rank  aa  one  of  the  most  imports  • 
features  ot  every  up-to-daic  newspaper  in  tfee 
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•  it'  II  the  belief    of    the   writer    that  apor.i 

'**  iu    should  rank  fourth  among  the  various  *lcpar 
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newspaper,  giving  way   to  pubUi: 
■dilorisai  alone. 


Daily  News 


picked  an  "All  American 
paper."  Thry  applied  a  strictly  sport  term, 
UMed  sport  vernacular,  carried  the  metaphor 
thtougSKiut  by  open  comjiaritoo  tn  football  and 
then  dnfexartled  *porta  entirely  in  naming  the 
"team/' 

Sports  and  athletics  need  no  tribute  Kxpe- 
rience  during  tbe  war  proved  what  a  vital  part 
boning,  baseball  and  football  play  iu  the  devel- 
opment of  the  ideal  man  and  the  perfect  sol- 
dier, We  have  recent  proof  that  the  German* 
realised  how  they  were  handicapped  by  then- 
former  disregard  of  athletics. 

Walter  Rurt«  a  German  who  had  four  years' 
•erv-ice  as  a  "motorcycle  runneT"  with  the 
Kawrr'a  force*  during  the  war,  competed  in  the 
must  recent  *U  day  bike  rare  here,  fie  said  tbat 
Germany,  realizing  bow  athletics  bad  helped  in 
tbeir  defeat,  is  taking  up  all  kinds  of  sport. 
The  German*  *aw  iheir  first  of  nosing  while 
prisoners  of  war  tn  ting  land  and  they  took  the 
spurt  back  home  with  them  where  the  game  i* 
beginning  to  flourish. 

When  such  institutions  as  the  United  States 
Army  and  Naval  Academies,  Yale,  the  Univer- 
sity of  Michigan  and  many  other*  have  adopted 
a  policy  of  compulsory  athletics  (or  all,  and 
when  these  institution*  and  others  find  toe  In- 
vestment of  millioos  of  dollars  for  the  mainte 
nance  of  athletic  system*  well  spent,  sport 
need*  no  further  endorsement. 

But  to  "talk  shop"  on  tbe  subjrrt— 

It  stands  to  reaacm  that  if  75, COO  person*, 
enmpeuting  tbe  "cream  of  the  land,"  go  to  see 
Yale  and  Harvard  play  football;  if  50.000  of 
the  inftalfd  middUr-cUs*  flock  into  the  Polo 
i .round*  to  see  "a«be"  Ruth  hit  a  home  run: 
if  vtl.OOO  of  what  scene  refer  to  a*  the  "lower 
classes"  go  to  ■  beating  snatch,  a  good  many  of 
them  are  going  to  read  about  those  sports  Jn 
the  daily  papers. 

How  many  of  the  mtfions  and  millions  of 
people  who  follow  snorts  are  more  impressed 
f-r  the  "typographicJ  display"  of  a  newspaper 
that  hy  a  well  wriltrn  story  on  football,  ba*e- 
lutH,  busing,  tenniM,  golf,  etc.? 

Would  those  readers  absorb  all  the  intel- 
lectual features  of  the  editorial  page  about  tbe 
Island  of  Yap  and  other  vague  subjects  if  all 
the  managing  editor*  ruled  out  the  sports  page  ? 

"Big  League  papers."  such  as  secured  seven 
places  on  the  "All-American**  paper  devote  on 
the  average  of  t»o  papers  daily  to  sport  The 
Sunday  editions  carry  whole  sections, 

The  sport  staff*  of  New  York  paper*  average 
from  five  to  twelve  men  at  salaries  from  $J,4O0 
to  $15,000  a  year  and  more  tn  a  few  instanrea, 
The  'port  department*  of  metropolitan  paper* 
have  their  own  copy  readers,  thetr  own  feature 
writer*,  their  own  photographer s  and  then  own 
arti.t*  and  cartoonists.  They  are  perhaps  more 
nt  a  paper  within  themselves  than  any 
department, 

If  the  public  were  not  interested  tn  reading 
sport*  would  all  the  gnlf,  banrhail  and  boxing 
"trade  paper*"  and  magazines  thrive  and  make 
Ebon c*  ' 

Syndicate  service*  persent  figure*  to  show 
tbat  sport  features  find  just  an  big  a  market 
and  sell  for  ju»t  a*  much  money  as  editorial 
features,  fashion  features,  health  hint*,  beauty 
talks  and  other  thing*  with  which  little-read 
pages  of  the  big  dailies  are  littered. 

There  is  no  denying  that  "editorial  para- 
graphs occupy  an  important  place  in  the  c«f 
umns  of  a  daily  newspaper,  but  we  have  never 
•ern  tbr  time  when  the  material  wa*  mi  good 
and  tbr  subject  so  interesting  that  they  would 
draw  a  *tre*m»T  head  on  every  front  page  aa 
sport  doe*  during  tbe  world'*  series,  for  im- 
sunee. 

Big  newspaper*  »pend  almost  as  much  mcney 
m  a  year  cotctuik  sports  as  they  do  in  getting 
foreign  and  domestic  nrws  fur  page  1  and 
page  2. 

If  any  absolute  proof  i*  needed  that  sports 
constitute  a  major  deportment  of  a  newspaper, 
thnt  sports  deserve  a  prominent  place  on  any 
"AM  American"  paper,  tt  might  be  well  to  cut 
out  the  sport  page  and  all  nport  matter  in  a 
MM  and  l*t  the  opposition  '"plav  them," 

Tt*  Rickard,  the  greatest  of  all  boxing  pro- 
m nt*T»,    say* :    "You   can   alway*   tell   at   t he 
■ffire      and  the  M.  K.  who  allowed  th. 


4  i  _ 

Ask  the  circulation  manager  of  any  hustLtig 
daily  to  enumerate  the  selling  virtues  of  his 
pajirr.  One  of  the  first  department*  he  uil! 
earn  (ion  is  »ports  * 

At  lea**,  every  other  man,  woman  and  eiiM 
in  this  country  between  the  age*  of  five  *n.J 
fifty  i«  interested  in  some  form  of  gtblem 
endeavor  Baseball,  boxing,  golf,  tennis,  rac 
nig.  bowling,  rowing,  shooting,  skating,  ath- 
letics, etc  ,  claim  millions  of  devotee*  through- 
out tbe  land,  The  women  and  girls  of  Amer- 
ica read  the  sports  news  day  by  day  and  a  btg 
percentage  of  them  have  learned  to  look  for 
ward  to  it  eagerly.  Tbe  men  folk,  quite 
naturally,  turn  1c  sports  as  a  snatler  of 
When  it  is  remembered  that  the  or 
of  America  spend  millions  of  dollars 
in   giving  spirting  nrwi  ••.   tScT  n 

the  importance  of  this  great  department 
be  appreciated- 

One  more  argument  in  favor  of  sports: 
News  and  advertising  alone  claim  greater 
space  in  the  average  newspaper  than  do  spom 
.Most  of  the  country's  big  newspaper*  dev  ie 
two  pages  to  sports  every  day  and  print  a 
veritable  sporting  magaime  or  section  on  Sun- 
days Do  they  devote  two  pages  to  editorial  i, 
features,  the  drama,  personals  or  editorial  para 
graphs  daily  ?    They  do  aot. 

Thus  it  is  that  the  writer 
gexts  tbat  sports  should  be  given  its  . 
and  that  no  All  American  newspaper  team  < 
posaibly  be  complete  without  it. 

JACK  VEIOCK. 
Sporting  Editor,  International  Nrws  Service. 


Naw   Yr>*g.   March  27.  W2\. 
Tn  Editor  «  Pti*u»«*a;  Your 
can"  newspaper  team  was  bajilt  around  a  sport 
texture,  and   yet  you  didn't  think  enoagh  q: 
aports  a*  an  risemh'al  department  of  a  news- 
paper tn  Include  it  in  your  team,  Why? 

From  my  observation,  the  average  male 
reader  gf  a  newspaper  turn*  first  to  one  of 
two  pages— the  market  or  tbe  *port  section 
The  ads  arr  almost  wholly  read  by  women, 
the  editorial*  by  highbrows  or  "oldest  sub 
scribers,"  and  the  plain,  everyday  news  which 
wr  fellows  work  our  head*  off  to  collect,  U 
merely  filler  utiles*  it  la  some  thins;  sensational 
Do  you  think  any  sane  p*abl>*her  in  the 
country  would  try  to  run  a  newspaper  without 
a  sport  section?  1  don't,  and  I  don"t  think 
anyone  else  does. 

Why  don't  you  carry  yowr. research  a  little 
farther  and  obtain  views  on  the  hett-balanced 
new  ■  pa  per  in  the  country  ?  Try  thi*  test — 
"Oppose  you  were  shipwrecked  «n  a  desert 
island  and  could  have  only  one  daily  paper 
Which  one  would  it  be? 
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pHiianxLrittA,  Pa.,  Maacu  2R,  1921. 
To  EniToa  &  PuaxtsiiBa:  In  th*  State  of 
Pennsylvania  there  are  thousanils  of  boy*  who 
sell  or  deliver  evening  newspapers  near  their 
homes  in  the  small  towns  and  residential  city 
districts.  Tbey  receive  <-"--' 
tain  place,  near  home, 
school  and  their  , 
their  sons  are  between  dismissal  of  i 
supper  time. 

These  boys  M  bright,  capable  fellow*  wh 
will  e\enttiall>  become  America'*  beat  bust nes 
men  because  of  the  training  they  receive  oi 
their  r.cwsjoper  routes.  While  in  mo»r,  ea*r 
these  huyi  J„  nut  support  their  familie*.  an< 
in  many  cases  do  not  even  help,  they  do.  vn- 
ouestsonably,  earn  enough  ( 
thus  enabling  then  to  re 
thao  they  otnerwise  would, 
tin  upon  tbeir  pate 

I'nder  the  present  state  law  boy*  are  r>o* 
alloueiJ  to  self  papim  under  twelve  v-ear*  cf 
age  and  unless  tbey  attend  school.  Under  a 
new  law  (.UR88*)  it  is  proposed  to  license 
and  badge  every  one  of  these  boys,  and  t.- 
place  them  under  the  control  of  the  local 
sch.-ol  board*  in  every  district  in  addition  ts 
esrrird  inrTvna  frl  the  department  ot  labor  sod  itsduotry.  a*  at 
.all  gam.  present. 

This  proposed  law  makes  it  imperative  that 
every  local  school  board  employ  enfnrrrmrn; 
officn  a  and  m.ike  such  rules  and  teuulatinr  s. 
including  issuarice  of  licenses  and  wearing 
badges,  as  may  be  deemed,  wise  by  the  in.fi- 
vidua!  board,  to  control  these  boy*  Shr,u"c 
the  local  board  not  formulate  such  regulations 
at  would  meet  the  approval  of  the  state  super 
ir-.tendent  of  education,  the  local  board's  statr 
.ippropriation  would  be  witbeld.  This  penaltr 
scrm*  very  harsh,  and  difficult  to  unde**rtand 
The  Inter  Stale  r- 


Kbt 


New  Yoaa,  Maacn  21,  1921. 


^Orratarioc  JManagers^Aii*- 
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Prnn.,l»aola.  »nien<u  that  thit  additional       TWO  USE  SAME  TRADE  MARK 


l«-|:i»1at»oei  unn«fiufj.  unfair  and  ritrerael. 
ti-ir.Hrr.i.  me  upon  ache*,!  Imarrla  and  lee  public. 
Wittinwt  ttcatte  la  newanaperi,  ihia  bill  hit 
l,ecr»  aprTovrd  by  the  Hne«e  coaemrtrce  mi  eel- 
ui-aimti  and  u  now  brlure  the  Hoate  on  third 

rr:iHing. 

The  ncwspapera  ol  Peanarivania  contend 
that  thifl  Icgittaliun  fca  un  Amrtian,  inaa  orach 
M  It  ctmnHi  a  ecacinl  bar  (wan  may  be  kelp. 
■  ng  aappnrt  himself  M  that  be  but  obtain  a 
iTi>vcr  education!  to  beenntr  Itreneccl  and  wear 
a  Karjee  life  a  itreet  cleaner,  warn  no  pctnible 
■omt  caa  be  aecoaapllteefl  thereby.  The  ex- 
mine  law  baa  been  in  effect  eince  391 S  and 
no  need  bat  been  found  in  change  it. 

At  thit  particular  time,  when  famil?  eapenaea 
are  high  lad  more  ami  tnnre  men  are  loting 
their  poiitinni  ere-ry  day,  H  doet  not  teem 
proper  to  impote  additional  bunlent,  when  no 
otidttinnt  bave  arisen  to  nake  tech  proposed 
Irvi'laliort  available. 

We  therefore  aalt  a  vole  acaiott  this 
mcaeure. 

Very  trarly  y  jure, 
INTER  STATE  CIRCULATION  MANAGERS 
ASSOCIATION. 

H.  L,  Mclean.  Philadelpbia  Bulletin: 
A.  R  Michener.  ilarriabure.  Tele- 
graph i  T.  H.  Miller,  jr.,  Pittabargh 
fiazette-Timca;  C.  N.  Andrewt.  Eattnn 
Free  Prret;  Charlea  K.  Buck,  Lin 
CaalcT  F.rarr.ir.rr  New  Era;  j.  C- 
Utghl.    Buller   Cititen. — Committee. 


Fine  Paper,  ba  South  America 

IH-titoi  Aiaxa,  March  4.  1921. 
To  Eoiroa  k  Pcautnta:  I  am  in  receipt  of 
your  1*JXM9;!I  International  Year  Bonk  and 
yoe  certainly  are  to  be  congratulated  for  tbia 
u-elul  publication.  Hope  nrat  year  will  tee  tbe 
papert  of  South  America  included  aa  there 
are  tooac  mtghly  line  ones  down  here 

j.  a.  McNeil, 

Director  of  Circulation,  La  Kaclon. 


ir  Road  Salesmen 

I  He  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers  Asso- 
ciation has  prepared  a  series  of  letters 
for  the  use  of  sales  managers  to  link  up 
their  roadmen  with  newspaper  advertis- 
inR  in  their  territories.  The  series  is 
entitled  "How  Newspaper  Advertising 
Helps  the  Men  on  the  Road"  and  is  in 
response  to  requests  by  national  adver- 
tisers for  the  Advertising  Bureau  to  out- 
line letters  showing  the  advantages 
which  the  advertising  done  by  "the 
house"*  offers  the  men  who  sell  mer- 
chandise to  the  retail  trade.  The  letters 
;ire  nine  in  number  and  can  be  used  by 
;tny  newspaper  advertiser  by  simply  fill- 
ing in  name  of  product  advertised. 
Arranged  in  handy  booklet  form. 


Contempt  Sentence  Suspended 

After  a  plea  by  Robert  O.  Scallan  in 
behalf  of  himself  and  William  P.  Beaz- 
ell,  both  reporters  for  the  New  York 
World.  Justice  John  V.  McAvoy  in  the 
Criminal  Branch  of  the  Supreme  Court 
suspended  sentence  on  them  March  31. 
He  had  adjudged  thrm  guilty  of  con- 
tempt of  court  for  the  publication  of  an 
article  on  February  26°  in  which  it  was 
asserted  that  a  change  of  pleas  in  the 
limestone  cases  growing  out  of  the  Lock- 
v,ond  investigation  la»t  fall  was  iriadc 
"in  the  secrecy  of  chambers." 


Jereena'    Right    to    "Woodbury"  and 
"NeckUae  H«ad"  Limited  by  Court 

An  interesting  legal  controversy  in- 
volving the  proprietary  rights  in  the 
"ncckless  head"  trade  mark  distinctive 
to  "Woodbury"  in  connection  with  toilet 
articles  and  dermatologies!  preparations 
has  been  settled  by  a  decision  of  Judge 
Hugh  M.  Morris,  sitting  in  the  U.  S. 
District  Court  for  the  district  of  Dela- 
ware. 

By  the  decision  the  Andrew  Jergens 
Company,  which  claimed  exclusive  right 
to  use  the  trade  mark  in  any  and  all 
phases  of  its  business,  is  entitled  to  its 
use  in  connection  with  certain  specified 
preparations  only.  Outside  of  these 
specified  articles  Woodbury,  Inc..  Wil- 
liam A.  Woodbury  Distributors.  Inc.,  and 
Woodbury  System,  Inc.,  business  de- 
scendants of  the  originator  of  the  trade 
mark,  have  sole  title. 

The  somewhat  peculiar  condition  of 
two  parties  being  entitled  to  use  the 
same  mark,  one  to  a  limited  degree  only, 
is  thus  upheld  by  the  court  after  a  con- 
troversy that  traces  its  history  over  a 
score  of  years. 

That  history  is  long  and  involved.  In 
1901  the  Andrew  Jergens  Company 
hnught  from  John  H.  Woodbury,  the 
founder  of  the  business  using  the  trade 
mark,  and  his  companies  the  right  to 
manufacture  certain  preparations  and  to 
use  in  connection  therewith  the  name 
"Woodbury"  and  the  "ncckless  head. 
After  that  date  the  history  is  a  story  of 
reorganizations  and  bankruptcy  and  sale 
to  the  Jergens  Company  of  the  entire 
tight  to  the  name  and  the  trade  mark. 
The  second  sale,  purporting  to  convey 
full  title  to  the  trade  mark,  the  court 
holds  to  be  non-effective  because  of  lack 
of  ownership  on  the  part  of  the  vendor. 

The  Woodbury  Company,  a  New  York 
corporation,  is,  therefore,  held  to  be  the 
owner  of  all  rights  to  the  name  "Wood- 
bury" and  to  the  "ncckless  head"  trade 
mark  except  for  a  license  for  its  use  on 
a  few  specified  commodities  previously 
granted  to  the  Andrew  Jergens  Com- 
pany. 


"Mara*  Henry"  Quite  Texas  for  Home 

Galveston,  Tex. — Col.  Henry  S.  Wat- 
terenn.  of  Louisville,  who  has  been 
spending  a  winter  vacation  here,  left  last 
^aturrlay  for  his  home  in  l.niiuvillc. 
Col.  Watterson  with  Mrs.  Wauerson, 
Mr*.  W.  A.  Miller,  their  daughter,  and 
her  two  children  have  been  in  Galveston 
for  several  months,  making  their  home 
at  the  Galvcj". 


A.  N.  P.  A.  DIRECTORS  MEET 


Routine   Buainaaa   Disc  uaaed— Conven- 
tion Plana  Same  aa  Last  Year 

The  board  of  directors  and  several 
officers  of  the  American  Newspaper  Pub- 
lishers Association  met  in  New  York 
March  31.  On  adjournment,  it  was 
stated  that  routine  matters  only  were 
discussed.  Those  present  were  Presi- 
dent T.  R.  Williams,  Edward  H.  Butler, 
Frank  G.  Bell,  John  Stewart  Bryan,  El- 
lx-rt  H,  Baker,  Paul  Patterson,  E.  P. 
Adler.  W.  H.  Dow,  George  H.  Larke. 
Charles  H.  Taylor,  Jr..  and  L.  B.  Palmer. 

It  was  decided  that  the  annual  conven- 
tion program  will  be  the  same  as  last 
year.  The  convention  will  open  at  the 
Waldorf-Astoria  April  27  and  dose 
April  2°  The  annual  luncheon  of  the 
association  will  he  given  Thursday.  April 
28.  and  the  Advertising  Bureau  luncheon 
on  April  27.  The  speakers  liave  not  yet 
been  decided  upon. 


Jttnrgsbtiit  Qcmocrat- 


IF  YOU  ARE 
A  SPACE  BUYER 
WE  WOULD  LIKE  TO  KNOW 
WHAT  YOU  WANT  TO  KNOW 
ABOUT  MARYSVILLE 
ASK  US 


LAND  VALUES 

WISCONSIN 


The  average  acre  value  of  all 
Wisconsin  farm  lands  with  im- 
provements, is  estimated  by  the 
Wisconsin  State  Department  of 
Agriculture  at  $125  compared  to 
$109  in  1919  and  $102  in  1918. 

Average  value  of  farm  lands 
without  improvements  is  esti- 
mated at  $84  per  acre,  compared 
to  880  in  1919. 

The  total  value  of  crops  pro- 
duced in  1919  amounted  to 
$433,039,000. 

Wisconsin  is  the  fourth  state  in 
the  production  of  hay. 

Wisconsin  is  the  first  state  in  pro- 
duction of  flax. 

Wisconsin  is  the  "Land  of  Oppor- 
tunity," not  only  to  the  farmer  or 
stockgrower— but  to  any  National 
Advertiser.  The  people  of  this 
state  are  loyal  to  their  home 
newspaper.  You  must  use  these 
dailies  to  reach  the  buying  class. 


tAppl.ton  Po.t-Cr.eceal   (E) 

Baic.lt  Newt   <■) 

Bail  Clair.  Laaaar-Telafraaa  (MEeYS) 

•Fe.d  du  Lac  Reporter   <E) 

Creee  Bar  Prete-Gaaetle   IE) 

Keneeaa  Neva  (E) 

La  Croaae  Tribune,  aael  Leaetr-Preee  (E*S) 

Madlaen   <Wla.)   Stela  Journal  (EatS) 

ttMiltraali.  Journal   <E) 

ttMIIwau.ee  Journal   tS) 

Milwaukee  Sentinel    r.'il. 

Milwaukee  Seetiael   (S) 

fUclaa  Journal. Newt   <E| 

Suparler  Tale«-ra»n   .  (El 

*9aperier  (Wla.)  Sunday  Ttaate  (S» 

Government  Statfsnaale,  October  tat,  1920. 
"A.  B.  C.  Pufcllaaere'  Stateeaeal.  October  I  at,  142(1 
^Publishers'  Statement.  September  lit.  I«2v. 
tlPubliehere'  Stalemeal.  March  t,  1*20. 
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WILLIAM  PERRINE  DEAD 
IN  63d  YEAR 


THE  WORLDS 
ARE  NEW  YORK'S 
NEWSPAPERS 

and  sell  the  most  pres- 
tige, and  the  most  circula- 
tion for  the  least  money. 


"Something  to 
Think  About" 

S^Siy*  F.  A.  Walker 
A  Permanent  Attraction 

•a 

Thoughtful,  Intelligent 
Readers 

McChre  Newspaper  Syndicate 

373  F  c.i'l  A.msis  New  York  City 


FIRST 

in  automobile  advertising 

Foe  111  tjri  Thm  Nawa  has  carriad  a  U/g^f 
■rfiumc  of  aut*nob*Jc  adverttatrm  than  any 
other  paper  au  days  a  was*,  moc-run*;  car 
rv* ning.  fa  1919  t  he  News  carried  mar* 
than  aav  other  ImBiMM  p*>p« ■  rUvuies 


nm 

[NDiANApoJis  News 


Fmk  T.  CdrnU.  f  f-r  n,. 

/  £.  Late  Ctwjjrr  fefWranaufttr 
U»  Nr«oapar»  O*  ■  5  Yw  Baa* 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years'  <ip«n.nc»  recently  stated 
that  hit  record*  show  that  for 
the  money  expended  the  results 
produced  by  the  Weahinfton 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Weitern    Represents!!.*,    I.    F  Lola, 
Pint  Nat'!  Bank   B1.1,     Cbkaso,  ID. 
Laiterc  R<pr<s<fltsO-r«.  Paa  A.  Carroll. 
Trisnas  Bid,..  Nrw  York,  N  Y 


"The  African  World' 


"Cape -to -Cairo  Express" 

Published     every     Saturday  in 
London. 

SOLE   AGENTS   FOR  UNITED 
STATES 
Tks  World  WU.  AeVsrtletae 

Cerperelioe 
Ne.  I  Wsst  Thirty- feerth  St. 
NEW  YORK  CITY 


Editor  of  Philadelphia  Bulletin  Since 
1895,    Ha   Was   Long   Known  as 
Magasine  Writer  and  Historian 
of  His  Crty 


William  FesstMr 


tSfrrimt  •    K»it.is  ft  Peat  mass) 

P«r  Mn  !•::  ■, — This  city  lost  one  of 
its  trading  editors  in  the  death  last  Fri- 
day   of    William    Perrine,  editor-in- 
ch i  e  f  of  the 
Evening  Bulletin. 
Death  was  caused 
by  septic  poison 
arising  from  an 
abrasion  of  the 
foot. 

Mr.  Perrine, 
who  was  in  his 
6  3  cl  year,  hat! 
been  seriously  ill 
since  Washing- 
ton's Birthday. 

II  r.  P  c  r  r  i  u  e 
had  l>ern  editor- 
in-chief  of  the 
Evening  Bulletin  »ince  1895  when 
William  L.  McLean  the  present  owner 
and  publisher  bought  The  Bulletin 
I'nder  Mr.  Pcrrine's  editorship  and  the 
ownership  and  Hlllllf rimnj  of  Mr.  Mc- 
Lean, the  Evening  Bulletin  has  during 
these  twenty-six  years  risen  from  a  jsosi- 
tion  of  comparative  obscurity  to  the  fore- 
most ranks  of  American  newspapers. 

The  funeral  was  held  Monday  after- 
noon, the  twent) -eighth,  the  services  lie- 
ing  entile  simple  and  the  interment  pri- 
vate. The  honorary  pall  bearers  in- 
cluded men  prominent  in  the  newspaiHT 
profession,  business  and  public  affairs. 

Mr.  Perrine  played  a  big  part  in  the 
development  of  the  Evening  Bulletin 
both  as  editor-in-chief  and  through  his 
own  writings.  Under  the  nom  dc  plume 
of  "Penn"'  he  contributed  a  daily  article 
to  the  editorial  page  of  the  Bulletin, 
which  was  published  under  the  title  of 
"Men  and  Things,"  and  it  is  no  exag 
geration  in  the  least  to  say  that  Mr. 
Pcrrine's  "Penn'1  articles  have  Wen  more 
widely  read  than  any  other  editorial  fea- 
ture published  in  a  Philadelphia  paper. 
In  fact  there  have  been  few  editorial  fea- 
tures published  in  any  American  news- 
papers that  have  been  more  p.>putar 
than  "'Men  and  Things." 

In  his  "Penn"  articles  Mr.  Perrine 
dealt  with  an  amazing  numl>cr  and  vari- 
ety of  subjects,  most  of  which  were 
related  in  some  way  to  Philadelphia  and 
the  citj's  history.  He  knew  his  city  as 
few  editors  know  the  communities  in 
which  their  papers  are  published.  He 
had  read  exhaustively,  travelled  exten- 
sively—all of  which  gave  him  an  extraor- 
dinary fund  of  information,  and,  in 
addition,  he  possessed  a  truly  remark- 
able memory. 

He  hail  attended  evrry  national  con- 
vention of  both  major  political  parties, 
evrry  Pennsylvania  State  convention 
and  every  Presidential  and  Pennsylvania 
gubernatorial  inauguration  for  thirty- 
five  years  except  the  inauguration  of 
President  I  larding. 

He  was  horn  in  Philadelphia,  Novem- 
lier  5.  IK5K.  a  lineal  descendant  o(  the 
French  Huuucnot  family  of  Perrine 
wlurh  srttlrd  on  Statrn  I'land  early  in 
the  seventeenth  century.  He  was  edu- 
cated in  the  public  schools  of  his  native 
city  and  began  his  newspaper  career  as 
an  assistant  to  Thompson  Westeott  of 
the  old  Sunday  Dispatch.  In  addition  to 
his  newspaper  work,  Mr.  Perrine  as- 
sisted Mr.  Wcstcoil  in  the  preparation 
of  "Sdiarf  and  Wc'tcolt's  History  of 
Philadelphia."  Mmttt  1875  he  joined  the 
slat?  <d  the  Philadelphia  Impurcr  and 


also  wrote  political  articles  for  Tag* 
gart's  Sunday  Time?.  Later  he  did  edi- 
torial work  on  the  Inquirer  and  in  1886 
he  went  to  the  Bulletin  as  an  editorial 
w  ritcr.  lie  continued  in  the  latter  work 
until  1895  when  he  became  editor-in- 
chief  of  the  Bulletin. 

In  addition  lo  his  newspaper  work, 
Mr.  Perrine  did  considerable  magazine 
writing,  many  of  his  political  and 
historical  articles  being  published  in 
the  Saturday  Evening  Post  and  the 
Ladies'  Home  Journal 

In  spite  of  his  editorial  and  literary 
responsibilities  and  duties,  Mr.  Perrine 
fount'  time  to  travel  all  over  the  world, 
his  Journeys  taking  him  not  only  over 
the  customary  mutes  but  to  many  of  the 
nut-of-the-way  and  unusual  spots  in  this 
country  and  abroad.  He  was  in  Europe 
when  the  World  War  started  in  1914. 
He  succeeded  in  getting  from  Switzer- 
land lo  Paris  where  he  had  an  experi- 
ence that  for  a  short  time  was  more 
thrilling  than  pleasing  One  afternoon 
while  seated  in  one  of  the  gardens  of 
the  Louvre  he  was  in  momentary  danger 
of  lieing  mistaken  for  a  spy  owing  to  his 
remaining  there  after  the  hour  of  clo»- 
ing,  in  ignorance  of  a  suddenly  enforced 
war  rule  against  sitting  in  the  parks. 

Mr.  Perrine*  was  married  when  he  was 
a  young  man  to  Miss  Anna  Elizabeth 
McLean  of  Boston.  They  had  nn  chil- 
dren and  Mrs,  Perrine  died  seventeen 
years  ago.  Mr.  Perrine  is  survived  hy 
a  brother.  Martin  F.  Perrine  of  Phila- 
delphia ami  several  nieces  and  nephews. 


(fhituarg 


Cn.uiLtL-.  D.  Ci.mim.  who  in  1879 
foundeil  the  Bath  (Me.)  Independent, 
died  at  Bath.  March  24.  He  had  been 
editor  of  the  Bath  Times  and  Augusta 
Krnnebec  Journal,  and  had  written  many 
scores  of  special  articles  and  poems  for 
various  publications.  He  was  Kirn  at 
Bath  65  years  ago. 

J.scob  CrriNE*.  Jr..  business  manager 
of  the  American  Boy  Magazine,  died  in 
Detroit,  March  18. 

Jo.st.rH  0.  ll.svr.EN.  editor  and  pub- 
lisher of  the  Somcrville  I  Mass  I  Journal 
for  more  than  44  years,  died  last  week 
in  Somcrville.  Mr.  Haydcn  went  to 
Boston  in  1868  and  became  cashier  of 
the  Boston  Times,  later  assuming  the 
treasurcrship,  and  in  1876  became  ed- 
itor and  publisher  of  the  Somcrville 
Journal  He  was  a  member  of  the 
Boston  Veteran  Newspapermen's  Asso- 
ciation, a  former  president  of  the  Su- 
burban Press  Association  of  New  Eng- 
land, and  a  former  treasurer  of  the 
Massachusetts  Republican  Editorial  As- 
sociation. 

Ch.skuls  Haiuhik  Cii.sstBtKs.  journal- 
ist, playwright  and  author,  died  in  Lon- 
don March  28,  aged  61  years 

John  Nocvai.  M  ARCH  amp.  newspaper 
and  magazine  artist,  died  last  week  in 
Wcstporl,  \.  V..  agnl  46  years.  He  had 
been  an  illustrator  on  the  VliuinnjMltll 
Tribune  and  New  York  World  in  the 
ninetirs  and  later  did  magazine  art  and 
drew  for  the  books  of  Cyrus  Townsend 
Brady.  Alfred  Henry  Lewis.  Illoilla- 
Dixon  and  other  authors. 

Rev.  Enw-stin  Loan,  farther  of  Chester 
S.  Lord,  (or  M  years  managing  editor  of 
the  NVw  York  Sun  and  uraiidfathcr  of 
Kenneth  5.  Lord,  cily  editor  of  the  New 
York  Herald,  died  at  Clifton  Springs. 
N.  Y„  March  27.  two  days  before  his 
hundredth  birthday. 

Warren  CnKMGY,  editor  of  the  Ber- 
keley (Cat.)  Mining  Prrss  and  the  Over- 
land .Monthly,  is  dead  He  was  also  an 
author  ami  served  as  corrrsp-  >ndcnt  fog 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

came*  more  display  ad- 
vertising than  any  other 
newspaper    in  Westchester 

County. 

This  is  an  acknowledg- 
ment of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people   of    Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foraign  Ripitnnt.iivi 

171  Madisoc,  Ave.     NEW  YORX 


THE  TIFTON,  GA.  GAZETTE 

Is  the  only  dally  newspaper  published  In 
Tift  County 

Tifton'a  principal  tnduatrtaa  A  packing 
plant,  oil  mill,  fart  111 J*r  factortea.  rotim 
mill,  r'nrrn  implement  >-.irk».  etc. 
Tift  County  produce..  ]lv«  clock,  cotton, 
corn,  peanut*.  c*ae.  ayrup.  potatoes 
fruit,  etc 

Tlltoo  and  Tift  County  at*  coveted 
thoroughly    by    the    Dally    and  Weekly 

CAZETTE. 

Rep r cm nteal  by 

Frost,  Landis  &  Kohn 

CHICAGO       NEW  YORK  ATLANTA 


Perth  Amboy 

NEW  JERSEY 

One  of  the  leading  industrial 
centers  of  the  East.  Fully  cov- 
ered by  the 

Evening  News 

F.  R.  NORTHRUP 

Foreign  RepfeaamtnttT* 

303  FIFTH  AVE.,  NEW  YORK  CITY 


The 
Pittsburgh 
Post 


has  the  second 
largest  morn- 
ing and  Sunday  circulation 
in  Pittsburgh. 


THE 


NEW  YORK 
EVENING 
OURNAL 


J 


has  the  largest 
circulation  of 
any  daily  news- 
paper in  Amer- 
ica. 


CjOOgle 
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Indication  of 
Lineage  Increase 

1920  vr.  1918 
in  the 

BOSTON 
AMERICAN 


Financial  Advertising 
Total  Line..   1918.  .  .  21,76» 
1 920...  233,609 

Buy  Spaet  in 





Pittsburg  Press 

Daily  and  Saaday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

MEMBER  A.  B.  C. 

■f  Representatives 


Famous  Wits  of 
History 

A  ihort  magazine  page  feature 
twice  •  week, 

NEWSPAPER  FEATURE 


341  W. 


ST.  NEW  YORK 


OF  THE  SHAFFER  GROUP 

The  Chicago  Evening  Poet  led  all 
Chicago  evening  newspapers  In 
financial  advertising  far  the  first 
t«n  months  of  1920,  with  a  lutal  of 
I1I.JH    agete    linee    ..eroding  lie 

S»j'e^ate*HL>ce*  "mpMl""  °r  * 

THE  CHICAGO 
EVENING  POST 

Cfclcage'a  Cleia  Newspaper 


I  The  1 

Travelog  Boy 

IS  MAKING  GOOD 

n»  Washington  correspondent 
for  the  "Junior"  department 
of  a  number  of  paper*. 

Why  not  put  him  on  your  staff? 

The  International  Syndicate 


the  San  Francisco  Chronicle  in  the  Bal- 
kans in  ISO  and  1H84 

William  Reed  Dunroy.  poet,  former 
newspaper  man  and  lor  a  long  rime  one 
o{  the  best  known  publicity  agents  in 
Chicago,  died  March  28  from  the  effects 
of  wood  alcohol  poisoning.  Mr,  Dun- 
roy,  who  hail  not  taken  a  drink  of  liquor 
in  years,  asked  a  friend  to  get  him  some 
whiskey  to  cure  a  cold.  Shortly  after 
drinking  the  stuff  he  was  taken  vio- 
lently ill  and  examination  revealed  iliat 
he  had  swallowed  wooil  alcohol. 

John  Baciimasn,  former  telegraph 
editor  of  the  Buffalo  Times,  died  ai  his 
home  in  Buffalo  of  pneumonia  after 
one  week's  illness,  aged  53  years.  Mr. 
Bachmann's  first  newspaper  experience 
was  with  the  Hornell  (N.  Y.)  Tribune. 
At  the  time  of  hit  death  he  was  treasurer 
of  the  National  Candy  Company. 

Mas.  Margaret  E.  Thj<*d,  aged  70. 
died  at  Beaver  Falls.  Pa..  March  27.  after 
a  brief  illness.  Mrs.  Telford  was  the 
widow  of  John  Telford,  a  prominent 
Western  Pennsylvania  editor  and  for 
some  years  after  his  death  she  was 
president  of  the  Beaver  Falls  Tribune. 

Smith  Ci-rtis.  aged  87.  publisher  of 
the  Beaver  (Pa.)  Argus  and  one  of  the 
oldest  active  newspaper  men  in  Penn- 
sylvania, died  at  Beaver  March  25  from 
pneumonia. 

Pro*-.  T.  D.  O'Krujtv.  formerly  prom- 
inent as  a  Georgia  newspaper  publisher, 
postmaster  for  some  time  at  Conyers. 
Ga.,  died  recently  aged  64  vears. 


Mrs.  Alice  R.  McGill.  society  editor 
of  the  Philadelphia  North  American, 
died,,  suddenly.  March  27.  of  uraemia. 
Mrs.  McGill  was  on  the  staff  Of  the 
Philadelphia  Press  from  1911  to  1916. 
when  she  joined  ihe  North  American  as 
society  editor. 

Frank  A.  Buwen,  a  pioneer  Oregon 
newspaper  man.  died  recently  at  his 
home  in  Portland.  He  founded  the 
Huntington  Herald  in  1889  and  after- 
wards was  associated  with  the  Baker 
I  lerald  and  the  Baker  Democrat. 

Smmtarii  Fkikomax.  for  many  years 
on  the  New  Ynrk  World  news  staff, 
died  this  week  of  pneumonia,  aged  47 
years.  lie  had  also  been  with  the  Fort 
Worth  Gazette.  New  York  Herald. 
Telegraph.  Telegram  and  Evening 
World,  and  was  well  known  in  the 
theatrical  profession  as  a  puhlicity  man 
for  various  productions. 

A.  A.  Cutair,  in  charge  of  the  West- 
ern Union  wires  in  the  New  York  Her- 
ald office,  died  at  Dayton*,  Ma,  March 
27,  while  on  his  vacation.  He  was  57 
years  old. 

Cm.  M.  A  Ai.iiau  ii,  one  of  the  found- 
ers of  the  Milwaukee  Journal  and  a 
former  managing  editor  of  the  Boston 
Globe.  Detroit  News.  St.  Louis  Star  and 
other  newspapers,  died  in  Chicago 
March  26. 

'  Mas.  T.  S  SroxuiRHkMi.  55  years 
old.  mother  of  J.  N.  Stonebreaker.  of 
the  Kirksvitle  ( Mo.  I  Daily  Express  and 
formerly  president  of  the  Missouri 
Press  Association,  died  February  23. 


U.  P.  Bur.au  Me 

San  Antonio,  Tex.  -The  bureau  of 
the  United  Press  lias  been  moved  to 
Houston.  Lawson  May  is  manager  The 
Houston  Piess  and  Port  Arthur  News 


Press. 


of  the  United 


RUMROBS,  Maine.— The  Oxford  Paper 
Company  has  closed  its  paper  mills  here 
for  an  indefinite  period  because  of  the 
over-stock  of  paper  at  the  mills.  All 
available  storage  space  is  filled. 


of    the    most  active 
workers  in  the  interests  of  newspaper 
publishers  has  been  lost  to 
nalism    in  Mr. 
Alfred  Gordon 
Spring.  Formerly 
managing  editor, 
Scarborough 
Post,  and  associ 
ated   with  daily 
newspapers     i  n 
Sheffield  and 
Leeds,    he  took 
charge  o  f  the 
Leicester  Mail 
when  that  paper 
was    started  a 
few  years  ago. 

Recently  b  e 
had  given  much  of  his  time  to  adminis- 
trative work  in  connection  with  the 
Newspaper  Society,  London,  of  which 
he  was  vice-president  and  a  member  of 
the  Executive  Committee,  and  would, 
in  all  probability,  have  been  next  year's 
President. 

Mr.  Sprigg  mi  one  of  the  delegates 
to  the  Imperial  Press  Conference  in 
Canada  last  summer,  during  which  he 
contributed  to  Editor  &  Pi-rusher  an 
informative  article  dealing  with  the 
growth  of  the  British  evening  paper  in 
cities  outside  the  metropolis. 


.w»W 
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A.  G. 


Denman  On  Mergeothaler  Staff 

Francis  T.  Denman  has  hern  appointed 
assistant  manager  of  the  Mergcnthaler 
Linotype  Company's  publicity  depart- 
ment.  which  has  moved  into  new  offices 
on  the  nineteenth  floor  of  the  Printing 
Crafts  Building,  461  Eighth  avenue.  New 
York,  Mr.  Dentrian.  who  succeeds  Nor- 
man S.  Githens,  now  advertising  man- 
ager of  the  F.  Wcsel  Manufacturing 
Company,  New  York,  lias  had  several 
years'  practical  experience  in  the  print- 
ing business.  He  is  a  graduate  of  the 
deiartment  of  graphic  arts  of  the  Car- 
negie Institute  of  Technology  at  Pitts- 
burgh and  was  formerly  a  member  of 
the  puhlicity  staff  of  the  Westinghouse 
Electric  <fc  Manufacturing  Company  of 
East  Pittsburgh. 


New  Linotype  Speed  Record 

Sumter,  S.  C— P.  Frank  Pattern,  op. 
erator  on  the  Daily  Item,  last  week  made 
what  is  claimed  to  be  a  new  speed  rec- 
ord on  the  Model  3  Linotype,  setting 
3.114  lines  or  69.286  ems  of  7  point  on 
an  H  point  slug.  13  ems  wide,  in  6  hours. 
His  average  was  519  lines  an  hour,  or 
about  S'i  lines  a  minute.  The  machine 
operated  by  Mr.  Patton  has  been  in  con- 
tbmotis  service  since  1904. 


Pmsm  rch.  Pa  — The  stockholders  of 
La  Trinacria  Printing  and  Publishing 
Company,  which  owns  I.-,  Trinacria,  an 
Italian  newspaper,  will  vote  March  21 
on  a  pro|x>»al  to  increase  the  capital 
slock  from  $10,000  to  $20,000. 


BsaUotiri  far  T. 

RocKtiALK,    Tex. — John 


Preaa 

E.  Cooke, 


president  of  the  Texas  Press  Ass 
Troy  (N.  Y.>.  advertising  agency, 
tion,  and  Sam  1*.  Harben  of  Richard- 
son, secretary,  will  issue  a  monthly 
bulletin  to  mrmtsrrs.  The  bulletin  is 
known  as  the  "Confidential  Messenger," 
and  contains  information  concerning 
matters  of  interest  to  members  of  the 
association,  who  sell  advertising  and 
buy  print  paper. 


A  HE  1920  lead  of 
the  Detroit  Sunday 
News  is  one  more  proof 
that  advertising  volume 
follows  the  route  of 
largest  circulation. 


Th.  Family  /nceeiae 

Over  $3,000.00 


Buffalo  the  percentage  of  rat 
ee   on,  $5,000  00 


Dice  with  Incomes  over  Sl.eOV.M  la 
Six  Time*  Creator  than  the  averege 
for  United  Statoe. 

Buffalo  Es-ening  News  reaches  95 
r  cent  of  the  families  with  SJ.OOO  00 
It  reach  ee  SO 


KELLY  SMITH  CO. 

ft 


A  holiness 

the  North  " 
njlr.1  br 


neT"rduLT 


) 

This  territory  has  (similes  that  product 
MS.OCO.ooo  annual!;:  farau  yielding  110,. 
000,000  annually;  aad  a  huge  resort  busl- 
ticas  beeiacg. 

It  requires  a  panic.  Indeed,  to  seriously 
affect  ail  of  these  lines  of  endeavor. 
Afreaaer  A.  ft.  C,  .Tleaoera  Raji  Card 

Frank  R.  Northrop,  Special  Representative 
SOI  Fifth  Aeenue,  New  Yorh  Otr 
Aaaeslatiao  Hid,    Cllcege,  Dl. 

J.  LYLE  KINMONTM,  Publisher 
I  Park,  N.  J. 


IN  NEW  ORLEANS 
ITS  — 

THE  NEW 
ORLEANS  ITEM 


'Try  PLAIN  DFA1ERS  MJsRKET 
is  all   of   N.  Ohio 
The  Plain  Dealer 





M 
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NEW  DAILY  NEWSPAPERS 


The  Nevada  County  Picayune  has 
been  started  at  Prescott,  Arit.,  as  a 
six-day  evening  paper. 

The  Columbus  (Ind.)  Herald  has 
been  issued  as  an  evening  paper,  with 
a  morning  rural  route  edition. 

The  Frceport  (N.  Y.)  Nassau  County 
Review  has  shifted  from  the  weekly  to 
the  daily  field  ami  appointed  the  George 


B.  David  Company,  New  York  and 
Chicagu,  as  advertising  representative. 

The  MarshfieW  (Wis.)  News  has 
been  issued  as  a  six*day  evening  paper. 

The  Peru  (Ind.)  Daily  Tribune  has 
purchased  two  linotype  machines  and 
will  begin  publication  early  in  April.  It 
resulted  from  the  declaration  of  the  two 
other  local  dailies  and  two  weeklies  for 
open  shop  composing  rooms. 

The  Graham  (Tex.)  Leader,  a  weekly 
since  1876,  has  become  a  daily  paper. 


Unc.iltr  N«w   Era  ta  Build 

Lancaster.  Pa—  The  New  Era  Print- 
ing Company,  Inc.,  has  purchased  the 
Sener  and  Christian  Science  Church 
properties,  at  the  northwest  corner  of 
Prince  and  Orange  streets,  upon  which 
will  be  erected  one  of  the  finest,  most 
modern,  completely  equipped  and  con- 
veniently arranged  printing  and  publish- 
ing plants  in  the  state.  It  will  front  on 
Prince  street  and  extend  along  West 
Orange   tu   Water   street- 100  by  150 


feet.  J.  R.  Gilbert  is  president  and 
general  manager  of  the  New  Era. 


American  Art  News  Sold 

The  American  Art  News  has  been  pur- 
chased by  Peyton  Boswell  and  S-  W. 
Frankrl  from  the  estate  of  James  Bliss 
Town5cnd,  who  died  recently  after  i 
long  tenure  of  its  editorial  chair.  Both 
of  the  new  owners  were  identified  with 
the  paper's  editorial  conduct  under  Mr. 
Town 'end's  regime. 


FOR  SALE 


FOR  SALE 


Qq  A  WORD  for  aftirertleeaaeata  undtr  tkii   <»    A  WORD  (or  ooVortUoejiMU  u«4ar 
cleeaMeatJe..    Ca.»  .ltd  oro.r.  claaatfiaatW    Co*h  with  oroto. 


ForiMo 

Duele.  Tabular  Plate  Preee.  only  t»,    reus  Printrns  Plants  a 

nidi  an  unusual  opportunity  for  the  pablisaer  American  Trpetoi  

who  h«Ii  a  press  faster  than  In.  Flat  Bed;  bookbinders  muMnory  of 

prima  4.  t  and  I  nac«,  hall  or  quarter  page  Conner,  Faultier  ft  Co..  96 

(old  and  as  field  rjeeeiop.  additional  print,*.*-  York  (Sty. 
units  can  br  added. 


tion. 


krrpi.it,  !i.  Y, 


4.  6  and  &  page  pr**s; 
'  duly 


f«lly  equipped  m*tr«  roller,  in 
Wit)  m1|  reuotMble.  Tbe 
Akron,  Ohio. 


perfect 
Be.,  cur 


St..  P„„h- 


EQUIPMENT  WANTED 


Stereotype  Proas,  including  complete  stereo- 
type equipment,  all  axcelleeit  condition:  printa  Wantad 


up  to  10  pa»ea  inclusive,  7  or  I  colwsna;  will  Muriel  8.  9.  14  Linotype  or  Model  C  lntertrpe 
bear  rujid  inapectlon;  only  reaaon  selliue.  nerd    and  Ludlo«  wanted;  uatc-  aerial  number,  ron- 


■;-  w  preos;  bif  value.  Addi 
Care  Eoiro*  ft  Fuauaasa. 


C927,    dltion.   and   lowest  cash  price.  Address' 
C-941.  Care  Eoiei.a  ft  PiaiiBina. 


FOR  SALE 


Two  curve  plate  caatinc  boses. 
rocker  type,  will  caat  7  column  21  inch 
plate. 

One  three  platen 


All  In  Aral  claas  ahape  (Com  Print 
in«  Preaa  Company  equipment).  Used 
seven  yeara,  diaplacrd  by  raovinf.  First 
fair  offer  received  takea  them. 

Peoria  Star  Company 


FOR  SALE 

Coaa  Straight  Lino  Quadrwplo  Fotir- 
Dack  Two  Page  Wide  Preoe.  Printa 
4.  6.  S.  10,  12,  14  or  16  page  papers  at 
24.008  par  ho-r.  19.  24,  2ft  or  >2  page 
paper •  at  I  2.000  per  hour,  folded  to 
half  pnga  alio.    Length  of  pog a  22 % '. 

This  Press  May  Suit  You. 

WALTER  SCOTT  A  COMPANY 


FOR  SALE 


Two  four-deck 


Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  rollers 
etc..  all  in  splendid  running  condition.     Pre***  print  7 
column*  20  inches  up  to  32  pages  with  one  set  of 


Complete  Stereotype  Equipment 

chases,  etc.,  of  corresponding  size  and  all  in  A-l  condition. 
Will  be  sold  reasonably, 


room  for  our 


THE  DULUTH  HERALD 

DULUTH  ::  MINN. 


For  Prompt  Service 

TYPE 
Printers' Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 


"American  Tyf*  me  Be*  m  Atr,  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boetcin  Punburgh        Ksnau  City 

New  York        Cleveland  Denver 


RuhftsatJfvd  Cincinnati  Portland 
A«lanr.»  Sc.  LrOult  Spufcam 

ifal.-i  Mtsin*«pgJta  Wlrvnipea 


NEWSPRINT 


Kett  Hff rrfnr c*  amciiig  Pub.iiih.-r* 

Maioe  Pulp  &  Paper  Co. 


Solo  5.1  Mr,  ,  A(earte 

INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway,  Nsw  York  City 
Paoaie  Rector  a>SS7-ft-S 


GOSS 

COMETflat  BED  PRESS 


1 


Prints  4-6  «nd  8  Page  Papers 


From  Type 
A  S  Horse  Power  Motor  will  driv*  it. 


Now  Being  Built  for  Early  Delivery 

Writ*  for  Lifralur.  and  Ptic; 

THE  GOSS  PRINTING  PRESS  CO. 


Main  Offics  and  Works 
'535  So.  Paulina  St., 


New  York  Office: 
220  W.  Forty -aecorid  St. 


= 


^i'tat-l. 
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Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED  SITUATIONS  WANTED 

o_  A  WORD  for  adv.rtlseen.nt.  saodor  tlsla  ->  a  WORD  lor  adv.rtleonsaala  under  this 
•>C  claaaUicaUoa.     Ceea   wlte   order.     Far  daaalfieatlen.     C«.h   .Itk   order.  For 


 nployed  on*  I  

c.cj  50  FREE. 


Usee* 


Advertising  Manai«r 

l-ivr  wire,  35  jrrar*  old,  desarea  situation  •* 
A  islam  manager,  ur  advert  t*mg  tn»(tJ<'  r  on 
upto-dale  daily,  can  handle  aII  kiada  of  advcr 
tiling:  Umihat  with  one  o.  the  best  classified 
-.vstenai  ami  have  increased  claw&ed  columns 
1 00  per  cent  m  tut  three  months  on  papers 
worth  Rri 


Kilitor.  twenty  one  years'  experience,  tin 
one  piptf  and  now  editor  at  a  daily, 
conservative  in  Ubor  and  politics;  Nee, 


(<'i  r  n 

brid. 
w   Ki  i- 


where  now  employed. 


••?«  for  changing,  desire  greater  chanre  fur 
advancement.     Address    rio*   C-«J*.   car*  of 

l-OIToa    A  Pt'IU«t|EM.   


land  man;  filir  year*  old;  writer  of  hrat  class 
special  *r 

j  rue 

una  wnrk;  capable  of  taking  editofiaJ  charge; 


eiluuiinl.,  special  articles.  Interview*  and  dra- 
malic  criticism  and  ssftecially  (uod  ■(  humor 


an  J  Im-ine**  developer  Ha*  fine  retard  of 
tu  i*  l.utint »»  dcseWipmetil,  Handles  display 
■  1 1..-,  n  I  i  :.  i:-.:  .-  V  rites  .  pi  thai 
tutu.  F_*ccrl  liuutte>s  training-  hr»t  of  «re 
drntiata.    la  oewn  tu  new  weld  of  work --big 

1  If  II  KM.  

Advertising  Swl.c.lar 

Am  bringing  in  business  now  at  rate  of 
$5»?.(HH.  a  year  nn  mrdium  grade  publication; 
want  t-->  change  for  sMMarlonr  reason*;  prefer 
to  remain  in  Near  York,  but  can  take  mulrflr 
we«rt  charge  of  periodical  Address  Box  C#S0| 
fare  Emma  ft  Pv*t.i»Hfi.   

Advert  L*iag  Manage*  and  Syataeaattaar 

A  rritl  pn-datrf — open  (or  poeitioti.  Now 
ilaicifinj  advertising  mAatgrr,  prefer  Pbila 
drlphia  ur  neAiby;  please  give  InD  paitwwlarA 
Addrea*  Boa,  C-9Q,  Care  Koirfta  ft  Piiau-tiia. 

Advertlalag  Solicitor  and  Service  Mu 

Able  to  set  and  hold  business;  have  kindled 
grnrral  line  of  copy  ai.d  service  work;  J« 
yr.irs  ola>;  wain  place  with  a  paper  ul  Irt.'XKi 
and  up:  eight  years'  experience;  at  present 
employed  and  ■  ill  tome  i>n  short  notice 
Address  Box  C  Vi«,  Care  Edito»  ft  Plblisher. 


__aJd  like  another  poeilkin.  In  _ 
AddreM  Boa  C-M4,  Care  Eutfttft  A  I'm  nun 

N#wsp«p*>r  Maaaftr 

Who  can  show  ■ttrce**fu1  teenrd  as  cigitiuer 
and  mnr.t  y  maker  seeks  {Ktsitiun  a*  hualiicss 
m*n.iR«T  i>r  genrral  manager  of  daily  new* 
paj»rT  A  «r>rkrr,  wiih  exf»cr>eiicr  in  rvery 
■frparitwent  of  new*ii*»rr  making,  who  can 
get  others  to  work  with  him,  Ymafiit  enough 
(n  he  fiiergrtir  and  n-W  rnowjth  lur  good  jUilg 
onent  .mil  tUhilitr  Can  gel  buainra*  mid  hold 
il      Will  gt»  anywhrre  thai  op|M>Hut>itr  oilers. 

ti«n  "°Addre"s  Boi  C  94? 'fare  bih.i  A  Fug- 


&    A    WORD    It  adv„tlsens.nt. 

^    this  clAs«4fi«wtion.     C..fc  srfth 


H«Tp  War.l-d 

Foreman  mailing  room  by  morning  paper  of 
ah-.ut  60.000  daily  and  Sunday,  1 5'>.0(Hl — 
weekly  H  be  aober.  reliable,  expert  in 
handling  men,  and  will  al  all  times  conduct 
the  affairs  of  the  trailing  room  in  the  interest 
of  the  management  and  co-operate  with)  same 
t/orre»pondence  ronndential: 
rm  d  ct.tie  exj»erience.  A  '  ' 
Care  Ki»in»a  h  Ptitisitea. 


Capable,  thoroutghly  eaperieciced  result  pre 
ing  all  round  newspaper  stun,  aggressive,  good 
executive,  one  who  understands  busibesa,  ad- 
vertising, circulation,  and  mechanical  detail 
thoroqgnly  of  both  smalt  and  metropolitan  dail- 
ies), desires  position  as  General  klanagee  or 
Business  Manager  of  real  live  daily,  Best  of 
reference.  Now  employed.  Address  Box 
C  901, 

Business  Maskagvr  or  Advertising  Manager 

If  y*iu  air  m>t  itrtting  th«-  detjred  Triults^ — ynu 
liavr  ju*l  '.h*  priori  jit  inn  I  ani  ie'king  Young 
marrlrd  man  with  inmiir«tirtnahle  rrropl,  of 
over  15  years'  rxpeTieorr.  itirlnding  metri>jMi|t 
tuit.    Addresa  Box  C*»(|.  Care  Fr-iTon  A  Fra 


Wow  employed, 
e  Epitoi  ft  Pviusitei 


Cl«s-sif»*d  Atlvertlalng 

Young  man.  28.  plenty  of  pep  and  construe 
tire  »nVas.  with  experience  on  virtu  us  papers 
in  r*«t  and  middle  west.  Can  tike  entire 
charge  or  assise  hu«y  manager:  can  produce  on 
the  street:  wdl  cunsider  any  section.  Address 
Hps :      m.*.  f  are  Forms  A  1'i'si.isiixa  

Managing  Editor 

Twenty  six.  d>-uldei|  cireuUttoii  in  riiiht 
tiHirxh*.  wanU  kA  »n  Allanlie  wrapnrt  cily  .»( 
twenty  ftve  to  bundled  ibouwu-l  popwUiioti . 
HM  aniline  end;  wants  lo  Wttk  mm*  where 
abilny  lo  produce  will  wm  a  place  nl  pes  ma 
iiency:  experience  in  aseir .a-  ln-n  I.eUI.  A.I 
dr^s*  Ih's  t  *»S1.  Care  Knttot  A  Fnai  iihkn. 


Young  Man 

Wanted — Y^nng.  rnergrtic  American  as  sales 
man  of  newspaper  supplies;  without  necessarily 
any  sales  rxi>ertencr,  but  with  good  appearance 
and  prrfrraJbly  s*  working  knowledge  of  the 
paper  or  pnbli*hing  busineis:  excrllent  fuiure 
for  the  right  m*n  Address  Box  C  954,  Emma 
A  Pt'Miatfgw. 

Oaasifiesl  Manager 

Wante*i  for  newspaper  in  or-e  of  the  larger 
rrtul  western  rtttes.  Prefer  a  man  who  ha» 
been  acting  as  as*iitant  manager  and  who  de- 
sires the  opportunity  to  demonstrate  his  ability 
t»  a  pn>1ucer  arvl  exemtive.  Address,  stating 
experience,  reference  anj  salary.  Box  C-iMJ. 
Care  FaiiTc.a  ft  Pi'iitSHra. 

BUSINESS  OPPORTUNITIES 
6c 


35.5  PERSONS  PER  MILE  IN  U.  S. 

with 

The  avenue  density  of  population  in 
the  United  Statei  in  1920  was  35.5  per- 
mmis  per  Mjuare  mile,  accuriling  to  the 
(i.ivernment  t!ensu«  Bureau.  Thi«  i«  an 
increase  from  30M  \*t  Kiuare  mile  in 
W10.  25  in  1900  and  212  in  1890. 

Rhode  Island  lias  tile  greatc 
o(  pinole  per  square  mile,  while  Nevada 
has  the  !e»*t.  The  density  of  Rhode 
Island  is  365  4.  while  in  Nevada  it  is  only 
0.7.  In  five  States— Rhode  Hand,  Mas- 
sachusetts, New  Jersey.  New  York  and 
Connecticut — Che  numlicr  of  people  per 
square  mile  exceeds  200. 

The  density  of  population  of  the  vari- 
mis  Stale*  i»  as  follows ; 

Alabama    4S.1      Nrbruka    16» 

Arifitw   2-9     .Nrvadi    ».? 

Ark»I»M»    JJ  4      Sew  Jcticy  420  0 

California   22.0     New  Mexico   1.9 

•  nloradn   9  1      Sew  Yorx  11J.» 

Connrclicut  .,.,234.4      Nimh  Cifobr,*..  52  ? 

Delaware   1 124  S      N. -fill  UakuU...  9.1 

Kloriila    17.7      \c«  llamp«hire.  4*1 

Oeomia  .    4»J     Ohio   MM 

liUbo    J  2      DkUhrtOM   39  1 

lllinoi,   11)7     Ormon    J.i 

Indiana   21.)      Prnn.jlvauU  .  ..1»4.J 

Iowa   42  2      Rhode  l.Und. . .  5«*  4 

Kansas    2)1.6      South  l  arolina..  H  i 

Kenlurkr    SOI      Sosilli  Daki.ta...  *5 

I^iuistana    5°.6       Tmn*»ser    56.1 

Maine    2S.7      Teaaa    17.J 

Maryla.nl    ...   .145.1     I'lals    5.5 

Massachusetts      477  2     VamM   M.6 

Msehitan    6J.»     VirtitsU    57.4 

Mmnoota   2'>.S      Slai,  ot  Wa.h  u  20.J 

Mis.is.ir.pi      ...  23  6-     We«  Virtinla...  60.9 

.1  v      W,«„o..o   47  6 

49.  S      W  %  ii ts.ir.  g  ......    -  1 


McltERNON  promoted  by  a.  p. 


A  WORD  far  aslvertlaeaneejtft  und 
classification.    Cash  with  order. 


'"I    Wanted  la  Buy 


Inte 


l»apef,  preferably  in  Perm- 


i  evening  i 

syUauia,  Ohio  «.r  ffrw  Jrt»ev,  anil  lake  charge 
•I  aAlvetlitiiiit  and  bo»irr*»  management,  am 
now     tin*  i  tic  in    manager    of    lar»;e,  i.qeccA<fal 

^:^,.i^6^^^ri^ 


NOTICES 


6c 


Al  circututir.it  man  schooled  in  all  drp..rt 
mrnli  and  (atisilur  with  practically  all  dis 
trilisition  tysirm, ;  fond  organiser  and  excrp. 
riiitial  promotrri  cilt-edgecl  reference:  27  years 
old;  a&srrird;  engafed  at  present:  reason  for 
IravlsiR  iirc«-nt  )Kis,lion.  disaalisried ;  can  fur 
■aia*  A  I  rrfetrnce  from  pes  sen  I  employer. 
>.:,...  Box  C«52.  Care  Ettrrol  A  PtailtHra. 


A  WORD  for  advertisements  under  this 
classlficarnsn.   Cash  with  order. 


Kxjpericiiced.    wi<le- awake  man, 
.latiy.   want,   to   rttake   rl.ange : 
otriKa,   cnsnmcrcial   and  layout 
and    datk    rnr-m    work.        nly  j, 
nrctmn  ronaiderrit.  " 
Kui  Ma  4  Pl  at  tiiita 


now   on  city 
handling 


INTERNATIONAL  PAPER  COMPANY 

NlW  Voir,  liarek  20,  1921. 
Toe  Board  nf  Direct  nes  hive  declared  a 
regttUr  liOitrletly  dWitlend  nl  one  and  one-liall 
|er  cenl.  (lj-j%l  on  the  pteferrrd  capital  slock 
nl  this  Company,  payable  April  15,  l»2l.  to 
prrlrrTed  Mockhnlders  of  record  at  the  rlo*e  ol 
h.istncss  April  X.  1021 

OWEN  SHEPIIEMII.  Twr„. 


Ssicctldl    Harold    Martin    as  Eastern 

Superinleodent — Curlia  Mow**  Up 

lidward  Mf Krrnon,  fVwOCIRted  Pfcss 
correaisoudent  at  BrfSlon,  has  been  ap- 
jrointed  superintenilrnt  of  the  Eastern 
division,  replacing  Haridd  Martin,  who, 
alter  2J  years'  service  retires  on  indefi- 
nite leave  of  absence  because  of  the 
need  of  rest.  L.  F.  Curtis  is  appointed 
superintendent  in  CasStSt  el  market  and 
ek-ctifni  services.  siiccrrdinR  the  lale 
VVilmer  Stuart. 

Lawyers  Permit  Publicity — with  Siring 

I)kli  ■ . - ; > in  i  O.nn.-  F.rr  the  first  lime 
in  the  100  years'  history  of  the  PkiiiMd 
County  Bar  Association,  full  publicity 
for  all  cases  has  been  promised  Chattel 
Stuart  Caiil'tild.  chairman  nf  tlu-  execu- 
tive committee,  has  announce*!  tluit  news- 
paper men  will  he  admitted  to  all  com- 
mittee hearing...  Two  day.  after  Ibe 
pronouncement,  however.  Chairman  Can- 
tield  and  other  members  of  the  commit- 
tee rciKned.  having  served  more  than 
2J  years.  The  attitude  of  the  new  com- 
mittee will  therefore  hold  iuturc  interest. 
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without  pull  I  hare  come 
the    rank      I  torn   cuh    reporter  to 
I   reporter.    W'ashingCun  rorretpoeidr-nt, 
•i  r tier,    "t-ulyum   ciindan..r"  and  edi 
■  filer.    Have    traveled  ,exteniiTely  in 
l".    S.    and    abroad    ami    have    :u'i,qirrd  a 

 e   range   «>l    kiiim  Ledge    Imai  o.Hervatjoei, 

prrsonal  eoxitatt  *ttd  ci>piuas  rending.  Now, 
in  the  J-ritne  of  life,  iharged  with  vig-.r,  and 
unafraid,  I  want  to  realise  nn  these  assets 
W  ho  wants  an  editor  or  editorial  assistant 
,  . i (sable  ol  1u.h!ltti«  any  demand*  mad*  tspun 
him?  Must  have  mOfith's  lime  t«  efTeL-t  srfcsnKr 

A-Mre«»  B^C9J9^Cate  Km  to  •  ft  Pt,«Li»Mg« 
Editarial  Writer 

I *.irag raiser,    humor    columnist    veeka  ronnec- 
tioti  with  strong  organisation;  have  had 
lis  e    eeperienee.     Addresa    Box    C«M  J. 
KolT-.n  ft  Pl-lt.lSMRlL 
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French    Authors   Name  Delegate* 

Ottawa.  Ont. — I  .oval  Krcnch-Gmadian 
writers  have  appointed  the  followinv; 
drlctfates  to  the  executive  of  the  French 
section  of  the  newly  organized  Canadian 
Authors'  Association  :  Remi  'Tremblay. 
chief  translator  of  the  House  of  Com- 
mons; Arthur  Bramhesne,  assistant 
clerk  of  the  House,  ami  Rev.  Father 
liroussrau. 


Cate 


Chatifoa  Column  Width 

M/axTOIs  Fratv.  Ohio.— The  Daily 
Times  has  changed  from  seven  columns. 
13  ems  lu  eight  columns,  12  ems  wide 
hy  21  inrbes  deep. 


to  Siam? 

Onm  City.  Ore— Dispatches  fr  m 
Wa»hin«tiin  say  that  K.  K.  Brodic.  who 
has  just  been  electetl  president  of  the 
National  F.diiorial  Association,  U  a 
likely  appointee  as  minister  to  Siam. 
Mr.  Brtilie.  who  attended  the  associa- 
tion'* convention,  was  scheduled  for  a 
conference  with  President  Harding  l»c- 
fore  his  return  to  Oregon  Cily. 
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Meanorial  to  Mis*  Hempstead 

TiiptKA,  Kan —An  oil  painting  • 
Miss  Bertha  Hempstead,  Topcka  new 
|saper  woman  who  gave  her  life  in  aidii 
starving  children  in  Central  Europe  du 
iillt  the  war.  has  been  hung  in  the  ci 
I. all  licrr  Miss  Hrmpstrad  wa* 
dated  with  local  newspapers  for  mat 
>cars  before  joining  the  war  work.  H 
health  U-roming  imjtairrd,  she  car 
home.  Uul  died  in  New  Mexico  tr 
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Vieo-Pmidml  BvUta  Back  from  Spain 
and  Now  Going  to  South  Amoriea 
to  Invite  Journalist*  to  Hono- 
lulu Convontaon 


Washington,  U.  C—  Dr.  Virgilio  Ro- 
driguez Beteta,  who  is  vice-president  for 
Spain  and  Latin-America  of  the  Press 
Congress  of  the  World,  which  is  to  meet 
in  Honolulu,  Octolwr  4  to  14  next,  who 
has  just  returned  from  Spain,  reports 
that  his  mission  to  that  country  in  be- 
half of  the  congress  was  eminently  suc- 
cessful and  that  he  found  the  cditurs 
there  greatly  interested  in  the  coming 
meeting.  Dr.  Bclcta  is  on  his  way  to 
Missouri  to  report  to  Dr.  Waller  Wil- 
liams, dean  of  the  School  of  Journalism 
of  the  University  of  Missouri  and  Pres- 
ident of  the  Press  Congress,  in  regard  to 
his  trip  to  Europe. 

The  city  of  Seville,  Spain,  through  the 
Count  of  Urbina,  mayor  of  the  city  and 
president  of  the  Spanish-American  Ex- 
position which  is  to  be  held  there  in 
1924,  has  extended  an  invitation  for  the 
Press  Congress  of  the  World  to  hold  its 
next  conference  there  at  the  time  of  the 
world  fair.  Dr.  Beteta  has  brought  this 
invitation  with  him  and  will  present  it 
at  the  Honolulu  meeting.  The  Count  of 
Urbina  is  representative  of  the  King  of 
Spain  on  the  Exposition 


Going  to  South  Amoric. 

In  May  Dr.  Beteta  plans  to  start  for 
South  America  where  he  will  visit  Bur- 
nns  Aires,  Rio  tie  Janeiro,  Santiago, 
Montevideo  and  other  important  cities 
to  convey  personal  invitation*  to  the 
leading  journalists  of  Latin-America  to 
attend  the  session  of  the  Congress  in 
Honolulu. 

Advices  have  been  received  from  Hon- 
olulu, according  to  Dr.  Beteta,  that  "all 
Hawaii  is  united  to  make  the  visit  of 
the  journalists  of  the  world  a  splendid 
success."  A  committee  has  been  ap- 
pointed which  is  making  arrangements, 
including  tours  to  the  volcainxs  and 
other  points  throughout  the  islands,  and 
a  "real  Hawaiian  fair"  to  be  held  in 
Maui.  Other  features  are  being  held 
lack  as  surprises  for  the  visitors. 

An  invitation  fur  the  delegate'  to  the 
congress  to  visit  the  Philippines,  ex- 
tended by  Manuel  (Jueinn.  president  of 
the  Senate,  and  Sergio  Osmena.  speaker 
of  the  Philippine  House  of  Representa- 
tives, has  been  accepted  by  the  executive 
committee,  and  arangements  will  be 
made  for  parties  to  visit  China  and 
Japan  also  if  they  desire. 

The  State  Department,  in  accordance 
with  a-  Senate  resolution,  presented  by 
Senator  Spencer,  of  Missouri,  ami 
agreed  to.  is  expected  to  extend  invita- 
tions through  foreign  governments  to  the 
press  of  the  world  to  be  represented  at 
the  congress.  The  House  bas  not  yrt 
passed  the  resolution,  but  it  is  believed 
that  it  will  soon  after  it  meets  next 
month.  ,  

DELEGATES    TO  CONGRESS 

Tear**,  Kansas,   Nebraska  and  Inland 
Daily  Preaa  Aaeociation  leaua  Liata 

Columbia,  Mo.  Delegates  elected  to 
represent  the  Texas  Press  Association 
and  the  Inland  Daily  Press  Association 
at  the  1921  meeting  of  the  Press  Con- 
gress of  the  World  in  Honolulu.  Octo- 
ber 4  to  14.  as  follows: 

Texas  Press  Association— John  H. 
Cooke.  Rockdale  Reporter;  Robert  L 
Baldridge,  Clifton  Record  :  Dick  Collins. 
Decatur  Messenger ;  E.  A  Carlock,  Pa- 
ducah  Post:  J.  C.  Dionne.  Houston  Ciulf 
Coast  Lumberman;  Tom  Finty.  Jr.,  Dal- 


las Evening  Journal;  H.  N.  Fitigerald. 
Fort  Worth  Record;  H.  E.  Faubinn, 
Marble  Falls  Messenger;  M.  E.  Foster, 
Houston  Chronicle;  Tom  C.  Gooch, 
Dallas  Times-Herald;  H.  S.  Hilburn. 
Plainview  Herald;  Frank  P.  Holland. 
Dallas  Farm  and  Ranch;  Buford  O. 
Brown,  Vernon  Record;  Isadore  Mor- 
lii,  McAllen  Monitor ;  Tom  W.  Perkins. 
McKinney  Courier-Liaictte ;  Fred  B. 
Robinson,  Waco  Times-Herald;  Lee  J. 
Rountree.  Bryan  Eagle ;  Lee  Satterwhite. 
Panhandle  Herald;  W.  R.  Sinclair,  San 
Antonio  Express ;  W.  G.  Stcrrett,  Dallas 
News;  C  W.  Taylor,  Rogers  News; 
Louis  J.  Wortham,  Fort  Worth  Star- 
Telegram;  J.  H.  Wuru,  San  Antonio 
Light;  Roy  G.  Watson,  Houston  Poatl 
W.  I..  West,  Livingston  Enterprise;  C 
W.  Wilson.  Mineral  Wells  Index ;  Aus- 
tin Callan,  Waco  News.   

Inland  Daily  Press  Association— Wfl 
V.  Tufford,  Clinton,  la.;  Willard  E. 
Carpenter,  Lincoln.  EH.;  Mrs.  M.  S- 
Shaw,  Dixon,  III.;  F.  F.  Rowc.  Kalama- 
loo,  Mich.;  Juhn  Potter.  Reck  Island, 
IIL;  Verne  Joy,  Centralia,  111.;  S.  G. 
Goldthwaite,  Boone,  la.;  Lee  P.  I.oomis, 
Muscatine,  la.;  Mrs.  Z.  H.  Dcmmg. 
Warren.  Ohio;  D.  B.  Worthington.  Be- 
loit.  Wis.;  D.  W.  Stevick,  Champaign. 
III.;  I.  U.  Sears,  Madison,  Wis.;  IE  F. 
Kendall,  Mattoon,  111-;  H.  H,  Bliss, 
Jancsvillc.  Wis. 

Cards  of  membership  are  now  being 
issued  to  delegates  named  to  represent 
press  associations. 

ToraKA.  Kan.-The  following  have 
been  appointed  by  President  AV  alter 
Williams  of  the  Press  congress  of  the 
World,  as  delegates  from  Kansas  to  the 
COHVenlion  in  Honolulu  next  fall.  Henry 
J  Allen,  Wichita  Beacon;  Frank  P. 
MacLennan,  Topeka  State  Journal; 
Harold  Chase,  Topeka  Capital;  Drew 
McLaughlin,  lola;  L  N.  Flint,  Kansas 
l.niversily  School  of  Journalism;  N.  A. 
Crawford,  Kansas  State  College  journal- 
ism school;  Byron  R.  Cain,  Bell  Plain 
News;  Charles  Conklin.  Lyons  Republi- 
can; Charles  F.  Scott,  lola  Register; 
Charles  M.   Harper.  Ailenr  Reflector; 

E.  W.  Hoch.  Marion;  Roy  Bailey.  Sal 
ina  Journal  and  president  of  the  Kansas 
Editorial    Association,    f).    W.  Little. 
Alma  Knlerprisc. 

Omaha. — Governor  S.  R.  McKclvic 
has  appointed  five  Nebraska  newspaper- 
men to.  represent  the  state  as  delegates 
to  the  press  congress  of  the  world  at 
Hone  •lulu,  The  delegates  are  George  t  . 
Snow  of  Chadren.  president  of  the  Ne- 
braska Press  Association:  O.  O.  Buck 
of  Harvard,  secretary  of  the  associa- 
tion; Gene  Hnse.  Norfolk  DallJ  News; 

F.  O.  F.dgccombe.  Geneva  Signal  and 
Adam  Breede.  Hastings  Tribune. 
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CONGRESS  JOB 


(A'aerie.  r..  Kr,no«  4  Piwsnta) 

CDLUMMA,  Mo.— Will  Wilke,  editor 
of  the  Grey  Eagle  (Minn  1  Cat«tt«,  and 
ietirin;r  president  of  tile  National  Ed- 
it inal  Ass.  datum,  1  as  hrrti  a  pi",  nlrrf 
chairman  of  the  transportation  com- 
mittee .if  (be  Press  Congress  of  the 
World.  His  particular  task  will  be  to 
arrange  for  the  transport  of  parties  of 
drlegales  from  the  United  Stales.  Cen- 
tral and  Soulh  America.  Mexico  and 
C  anada  to  the  Honolulu  meeting  which 
will  I*  held  October  4  to  14.  In  cornice 
tion  with  transportation.  W.  R.  Far- 
ringt.  n,  general  business  manager  of  the 
Honolulu  Star-Bulletin,  arrives!  this 
week  at  San  Francisco  Hr  will  confrr 
with  President  Walter  Williams  t.f  the 
Congress  and  will  negotiate  with  steam- 
ship companies  carrying  passengers  to 
Hawaii  for  rates  anil  reservations  for 
Ibe  party. 
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NEW  YORK  STATE 

AND  IT'S  URBAN  POPULATION 


Total  Population  of  New  York  State  is  10,384,829 


Urban  • 
Rural  - 


8,589,844  82.7% 
1,794,985  17.3% 


The  urban  population  includes  only 
towns,  cities,  etc.,  having  a  population  in 
excess  of  2,500. 

In  total  urban  population  New  York  State 
leads  the  country. 

In  22  of  the  leading  cities  are  found 
7,564,000  people  or  72  per  cent  of  the 
urban  population. 

The  U.  S.  Census  statistics  of  occupation 
show  that  4,003,844  persons  are  en- 


gaged in  gainful  occupation  in  this  state. 
Of  these  362,665  or  9.3  per  cent  are  em- 
ployed in  various  agricultural  pursuits 
while  3,630,959  or  90.7  per  cent  are  en- 
gaged in  various  manufacturing,  trading, 
professional,  clerical  and  domestic  pur- 
suits. 

By  using  this  list  of  daily  newspapers  you 
can  blanket  the  whole  state  and  tell  your 
story  to  the  urban  population.  This  is 
an  economical  and  effective  manner  of 
merchandising  goods. 
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MAN  HUNTING 

« 


While  during:  the  past  year  or  two  when  demand  exceeded 
supply  an  amateur  could  distribute  more  goods  than  could 
be  sold  under  ordinary  conditions  by  a  good  salesman, 
things  are  going  to  be  different  from  now  on. 

Instead  of  throwing  money  blindly  at  the  map  for  alleged  na- 
tional advertising  and  pretty  printing  which  does  not  sell 
goods,  our  effective  sales-manager  must  be  a  man-hunter 
and  use  directly  hooked  up  daily  newspaper  advertising  to 
reach  the  man  with  the  dollar. 

Before  the  war  no  dependable  information  existed  for  locat- 
ing the  man  with  the  quantity  of  dollars  necessary  to  buy  any 
stated  variety  of  goods  in  different  sections  of  the  country. 
To-day  we  can  trace  him  to  his  home  and  know  approximate- 
ly how  many  of  those  with  certain  definite  incomes  live 
in  different  sections  and  exactly  how  many  of  them  can  be 
reached  through  printed  advertising. 

The  daily  newspaper  automatically  finds  practically  every 
worth-while  prospect  in  the  country  every  day. 

Any  sales-manager  sincerely  interested  in  developing  his  mar- 
ket along  these  definite  lines  is  invited  to  confer  with  me. 


New  York,  March  30,  1921.  JASON  ROGERS. 
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Turnover 


We  have  passed  through  a  period 
when  sales  were  assured  and 
big  profits  easy. 

We  are  going  through  a  period 
when  competition  is  keen  and 
profits  much  smaller. 

What's  the  solution? 

As  the  margin  of  profit  narrows, 
markets  must  expand.  As  gains 
shrink,  turnover  must  be  more 
frequent 

Energetic,  far-visioned  business 
men  have  been  quick  to  recognize 
that  fact  and  to  act  upon  it  What 
they  have  lost  on  shrinking 


profits  they  are  making  up  on 
quickened  turnover. 

How?  Through  advertising— in- 
tensive, sales -stimulating,  result - 
producing,  business -getting  ad- 
vertising. 

When  you  speak  of  turnover,  you 
speak  of  sales.  When  you  speak 
of  sales,  you  speak  of  buyers. 
And  when  you  speak  of  Chicago 
buyers  you  naturally  speak  of 
one  newspaper  that,  through  its 
more  than  400,000  circulation, 
actually  reaches  over  1*200,000  of 
the  dominating,  Chicago  buying 
public. 
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"OHIO 

In  addition  to  the  millions  of  dollars  of  wealth 
produced  from  natural  gas  and  oil,  in  which  Ohio 
ranks  third,  and  from  coal  mines,  Ohio  quarries 
produce  more  stone,  fire  clay,  lime  stone  and 
cement  rock  than  any  other  state. 

Ohio  is  the  fifth  state  in  the  Union  in  mileage  of  steam  railways  and  second 
in  mileage  of  electric  railways. 

There  are  over  thirteen  cities  with  a  popula- 
tion of  50,000  or  more  each.  This  great  trans- 
portation system  will  enable  you  to  transport  and 
distribute  your  merchandise  more  easily.  Ohio 
daily  newspapers  will  help  you  move  your  goods 
from  the  dealers*  shelves  should  your  advertising 
copy  be  strong  and  in  sufficient  volume.  Use 
these  daily  newspapers. 
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Philadelphia,  Monday.  January  Si.  1921 


MEN  AND  BUSINESS 

By  RICHARD  SPllLASiE 
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How  does  Spillane 
get  the  stuff?" 

-a  rival  business  writer  asked 


He  gets  it  in  two  ways.  He  goes 
where  men  meet  and  things  happen. 
And  his  style  is  so  clear,  interesting 
and  forceful  that  people  gladly  talk  to 
him  because  they  know  their  facts  or 
ideas  will  be  well  presented.. 

All  Philadelphia  is  talking  about 
Spillane's  daily  column  "Men  and 
Business."  He  is  in  constant  demand 
as  a  speaker  at  important  meetings, 
luncheons,  and  dinners.  Therefore  he 
gets  away  from  his  desk  and  into  the 
whirl  of  active  affairs  as  few  business 


PUBLIC 


writers  are  privileged  to  do.  And  next 
morning  he  prints  the  "stuff"  to 
which  many  a  reader  turns  even  be- 
fore the  front  page  headlines. 

Spillane's  column  has  far  more  than 
local  significance.  Its  scope  is  so  broad 
that  many  newspapers  in  other  cities 
print  it  regularly  by  arrangement  with 
the  Ledger  Syndicate. 

■ 

Through  the  Ledger  Syndicate 
newspapers  may  obtain  exclusive  city 
rights  to  Mr.  Spillane* s  letters. 
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The  Evening  Bulletin 

has  pleasure  in  announcing  that 
its  net  paid  average  circulation 
for  March,  1921,  was 

516,405  copies  a  day 

■ 

and  exceeded  all  its  previous 
circulation  records. 

< 

Philadelphia  • 
April  4,  1921 
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STRIKE  AND  LOCKOUT  A  NATIONAL  MENACE 


Industrial  Adjustment  Lies  in  Law  and  Not  in  Force,  Says  President  of  the  Duplex  Printing  Press 

Company — Favors  Unions 


I  \ TRODUCTIOM— Few  men  in  the  United  State* 

have  given  more  serious  study  to  the  labor  prob- 
lem than  I.  I_  Stone,  Chairman  of  the  Board  of  the 
Duplex  Printing  Press  Company.  Battle  Creek. 
Mich.  His  attitude  toward  hut  own  employees  lias 
been  such  that  no  general  strikes  have  occurred  in 
his  factory  which  has  been  open  to  both  union  and 
non-union  men.  The  machinists'  union  on  several 
occasions  attempted  a  boycott  of  the  Duplex  product 
and  occasionally  refused  to  erect  their  machines. 
This  union  later  threatened  to  prevent  the  company 
frum  exhibiting  its  products  at  a  general  ex- 
hibition in  the  Grand  Central  Palace,  New 
Vurk.  The  Duplex  Company  thereupon  ob- 
tained a  temporary  injunction  and  afterward 
made  a  petition  that  it  be  made  permanent. 

This  action  led  to  litigation  in  the  United 
States  Court  and  resulted  in  a  decision  handed 
down  by  the  Supreme  Court  of  the  United 
States  early  in  January,  1921.  In  this  deci- 
sion the  principle  was  established  that  when 
the  labor  union  departs  from  its  "normal  anil 
legitimate  objects  and  engages  in  an  actual 
combination  or  cunspiracy  in  restraint  of 
trade"  it  violates  the  Clayton  amendment  of 
the  Sherman  Anti-Trust  Law. 

It  is  generally  believed  that  no  decisinn 
rendered  by  the  United  States  Supreme  Court 
in  recent  years  is  more  important  and  far- 
reaching  in  its  effect  upon  the  newspaper  in- 
dustry titan  the  tine  handed  down  in  this  case. 
It  lis  >  long,  uphill  fight  that  Mr.  Stone 
carried  on  against  the  union  before  the  vic- 
tory was  wan. 

As  Mr.  Stone  is  a  warm  friend  of  labor 
and  believes  in  unions  when  they  confine  their 
activities  lo  the  purposes  for  which  they 
should  Ik'  ori-aiti/cd,  and  as  he  has  never  ex- 
hibited any  bitterness  of  feeling  tnward  the 
International  Machinists'  Union  when  fighting 
it  in  the  courts,  Eoiroa  &  PrausHER  has  in- 
vited him  to  contribute  to  its  columns  his 
views  on  the  labor  problem  with  the  belief 
that  hi'  might  he  able  to  throw  some  real 
I  t'll  mi  the  subject.   His  views  follow. 

— Thv  Eurroa. 

DEPLYING  to  your  inquiry  as  to  my  views 
regarding  the  industrial  unrest  and  so- 
called  "warfare"  which  now,  as  for  many 
years  past,  unhappily  prevail  throughout  the 
United  States,  I  would  say  that  they  are  very 
simple.    This  industrial  situation,  with  its 
mimlx-rleis  strikes,  its  lock-outs,  its  disorders, 
ils  idleness  and  all  manner  of  violence  and 
crime  constitute  today  the  chief  menace  to  the 
perpetuity  of  oar  Republic.    An  enlightened 
statesmanship  will  seek  for  the  underlying  cause  of 
the  evil.    This  will  nut  be  found  in  superficial  con- 
ditions  hut   in    fundamental    principles.  Coming 
directly  to  tlir  root  of  this  nation-wide  disorder  it 
may  he  said  to  he  a  general  disregard  of  one  of 
the  three   essential   elements   of   all  government, 
whether  of  the  family,  the  community  or  the  state, 
namely.  Iht  judicial  fumlion. 

This  function  i<  essential  to  the  very  idea  of 
government.  Without  it  government  cannot  exist. 
Any  government,  whether  it  be  an  autocracy  or  a 
democracy,  is  triune.  It  has  three  essential  func- 
tions, legislative,  judicial  and  executive.  Ijrking 
rilhiT  of  these  government  is  impossible.  The  ju- 
dicial function  expresses  itself  in  law,  Disregard 
of  the  taw  subverts  the  government.  Any  nation 
that  ignores,  or  over-rides  the  law  is  hradrd  toward 


By  I.  L.  STONE 

destruction.  Any  cause  that  proceeds  in  violation 
of  law  cannot,  in  the  end,  succeed. 

In  a  savage  community  physical  force  takes  the 
place  of  law.  Savages  settle  their  disputes  by  an 
appeal  In  the  tomahawk  and  the  bludgeon.  In  a 
civilized  community  men  appeal  to  the  law.  The 
degree  of  civilization  to  which  any  community,  or 
slate,  may  have  attained  is  accurately  measured  by 


"I  AM  A  UNIONIST  HEART  AND  SOW.."— I,  L.  STONE 


the  obedience  it  yields  to  law.  The  test  is  very 
simple  ami  is  easily  applied. 

Now,  what  of  the  industrial  strife  that  fills  the 
land?  Why  is  it  currently  designated  "warfare"? 
Because  it  is  warfare.  War  prosecutes  its  aims,  not 
by  law  under  the  rule  of  reason,  but  by  force  un- 
der the  rule  of  passiuu.  The  numberless  strikes, 
lock-outs,  picietings,  accompanied  by  all  degrees  of 
violence,  accounts  of  which  fill  the  columns  of  the 
daily  papers,  are  evidence  of  llie  fart  that  law  is 
cither  ignored  or  over-ridden,  and  that  the  instincts 
of  the  savage  prevail  over  (he  intelligence  and 
virtue  of  the  patriot. 

And  yet  there  are  multitudes  of  well-meaning  per- 
sons who.  failing  to  jwrreive  the  inevitable  result 
of  this  appeal  to  force  and  the  proper  remedy  for 
it,  excuse  it.    Realizing  that  the  laboring  classes 


often  suffer  from  injustice  and  oppression,  they 
sympathize  with  them  in  their  attempts  to  secure 
their  rights  by  force  and  tolerate  the  resulting 
strikes,  or  other  disorders,  with  their  monstrous 
evils.  The  distressful  condition  of  multitudes,  thus 
striving  to  better  themselves  by  force,  appeals  to 
the  best  impulses  of  human  nature,  so  that  the 
clergy,  our  leading  educators  and  philanthropists, 
the  Ix'st  classes  of  society  generally,  not  clearly  ap- 
prehending the  essentially  vicious  nature  of  all  re- 
surts  to  force  instead  of  law,  often  sympathize  with 
and  justify  them. 

The  whole  argument  by  which  it  is  at- 
tempted to  justify  industrial  warfare  is  falla- 
cious. It  proceeds  upon  the  assumption  that 
men,  feeling  themselves  aggrieved,  or  un- 
justly treated,  are  justified  in  taking  the  mat- 
ter into  their  own  hands,  determining  the 
equity  of  the  case  themselves,  and  administer- 
ing rewards  and  penalties  according  lo  their 
own  will.  This  is  directly  opposed  lo  the 
fundamental  principles  of  the  government  of 
the  United  States  or  of  any  free  government. 
When  there  is  a  clash  of  interests  between 
man  and  man,  or  between  groups  of  men  in 
a  civilized  community,  it  is  not  permissible 
that  one  nf  (he  interested  parties  should  as- 
sume the  right  to  dictate  what  the  settlement 
must  be  and  to  proceed  accordingly.  To  fol- 
low such  a  course  would  be  to  ignore  utterly 
the  judicial  function  of  government  without 
which  government,  whether  in  the  family,  the 
community  ur  the  slate,  cannot  exist.  It 
would  l>e  a  reversion  to  barbarism  wherein 
physical  force  settles  all  disputes. 

The  sympathy,  alzovc  referred  to.  for  the 
laborer  in  justification  for  his  acts  rests  upon 
the  a -sumption  that  he  is  helpless.  He  is 
|M)or  ami  alone  and  weak.  The  company  for 
which  he  labors  is  rich  and  strong.  What 
can  he  do?  His  nnly  mrans  of  defense  and 
relief  is  to  conspire  with  hit  fellows  to  fanr 
his  employes  to  treat  him  justly. 

Here  is  the  fallacy  which  lies  at  the  root 
of  the  evil  of  the  industrial  unrest  and  the 
strikes  and  disorders  resulting  therefrom, 
which  disturb  our  natiuii  to-day.  This  fallacy- 
is  fuHdamtHla).  It  relates,  as  above  explained, 
lo  one  of  the  chief  bases  upon  which  our 
government  rests — ihe  administration  of  jus- 
tice. If  it  be  true  that  industrial  peace  is  im- 
possible, if  a  state  of  war  must  continue,  and 
intensify  as  it  will,  in  the  very'  substructure 
of  our  national  life,  the  doom  of  our  republic 
is  already  set. 

\*K  us  see  if  we  are  thus  doomed.  I.tr  us 
see  whether  in  our  industrial  policy  wc  are  on 
the  right  track,  Let  us  see  just  what  the  menace 
that  threatens  us  results  frum.  Linking  below  the 
surface  to  fundamental  causes  it  will  be  seen  that  it 
results  from  the  efforts  that  have  heretofore  been 
made  to  secure  justice  in  the  industrial  world  by 
forct.  It  can  never  be  secured  in  this  way.  The 
attempt  to  secure  justice  by  force  is  war.  The 
"strike"  is  such  an  attempt.  While  strikes  are  per- 
mitted warfare  exists,  and  were  there  no  degree  of 
civilization  lo  which  we  may  attain  in  which  law 
should  secure  justice  between  man  and  man  then 
there  would  lie  no  hope. 

The  specious  plea  that  the  laborer  is  helpless  he- 
fore  the  world.  This  plea  is  not  true.  Tile  laborer 
is  not  helpless.  I.ab»r  is  mighty,  anil  when  organ* 
bed  well-nigh  omnipotent,  I  rejoice  in  this.  I  be- 
lieve in  uniuiL    I  am  a  unionist  heart  and  soul.  I 
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do  nut  object  to  labor  unions  organized 
and  conducted  for  wise  and  lawful  pur- 
poses. l.ahnr  unions  arc  a  power  and 
rightfully  so,  but  the  vital  question  is: 
How  is  this  power  now  being  used?  Is 
it  loyal  and  law-abiding,  or,  under  dis- 
loyal leadership  does  it  seek  its  end 
outside  the  law?  Grown  great  and 
itiility,  du«s  it  attempt  to  over-ride  the 
government,  ignore  the  courts  and  be 
law  unto  itself? 

The  poor,  weak  laborer,  all  alone  in 
his  poverty?  Yes,  were  he  thus  alone. 
But  a  single  organization  of  laborers 
has  today  millions  of  dollars  in  its 
treasury,  and  millions  of  member*  sub- 
ject to  assessment  to  the  tune  of  mil- 
lions of  dollars  more.  It  is  the  proper 
business  of  this  organization  to  protect 
its  members  and  laborers  everywhere 
against  any  oppression  and  injustice  of 
employers.  The  courts  arc  open  for 
this  very  purpose  and  its  has  plenty  of 
money  for  it.  And  if  there  were  not 
enoiJRh  there  are  thousands  of  em- 
ployers who  would  themselves  contri- 
bute abundant  means  to  protect,  under 
the  law.  laborers  everywhere  from  op- 
pression and  injustice.  The  gTcat  heart 
of  the  Ameiican  people  is  just,  yea, 
generous,  and  beats  true  to  righteous- 
ness and  patriotism  and  honor.  Sup- 
press self-seeking,  disloyalty  and  greed 
among  those  who  lead  the  laboring 
hosts,  and  a  glorious  future  awaits 
America. 

Still  further,  this  is  a  republic  gov- 
erned by  majorities  and  the  so-called 
laboring  classes  are  in  the  vast  ma- 
jority at  the  polls,  ami  doubtless  always 
will  be.  They  are  free  to  express  their 
will  and  determine  the  laws  which  shall 
govern  all  of  us  alike.  Herein  lies  the 
safety  of  every  citizen  and  of  any  class 
of  citizens  which,  for  any  reason,  may 
consider  itself  oppressed.  Protection 
and  defense  are  in  the  law  and  nowhere 
else.  Ignoring  and  over-riding  the  law 
ultimately  to  destruction,  and  they  who, 
under  whatever  provocation,  resort  to 
force  instead  of  the  law  to  obtain  re- 
dress are  simply,  in  so  far.  demolishing 
the  only  possible  shelter  under  which 
to  find  safety  from  the  storm  that  is 
sure  to  break  if  disregard  for  law  be- 


ASK  COURT  PROBE  OF 
N.  Y.  PRESS  CLUB 


War 


NATIONAL  ADS  FOR  BERRIES 


-Pres. 


Growers   of   Washington   and  Oregon 
Form  Now  Soiling  Corporation 

With  the  completion  of  the  organiza- 
tion of  a  $10,000,000  corporation  to 
handle  as  a  unit  the  canning  and  mar- 
keting of.  the  berry  crops  of  the  states 
of  Washington  and  Oregon,  plans  arc 
being  discussed  for  the  launching  of  an 
extensive  national  advertising  cam- 
paign to  exploit  the  Korthwest  products. 
It  has  not  yet  been  decided  as  to  the 
size  of  the  appropriation  to  lie  made 
for  advertising  nr  as  to  when  the  cam- 
paign -will  be  started. 

The  new  corporation  will  be  known 
as  the  Oregon-Washington  Canning  & 
Preserving  Cumpany.  The  corpora- 
tion will  lie  enndncted  hy  a  Iward  of 
directors,  eight  from  each  state.  AH 
canning  and  preserving  plants  in  the 
two  states  will  he  investigated  and 
those-  found  efficient  will  be  taken 
over.  If  there  are  not  sufficient  plant- 
new  ones  will  be  built.  Although  the 
corporation  has  ju«t  been  organized,  it 
has  already  progresses!  an  far  that  the 
promoters  declare  they  would  W  able 
10  handle  this  year's  crop. 

Payne   Opens   Up   on    Pacific  Coast 

Ijks  Axraa.rs.  Cal- — The  O.  Logan 
Payne  Special  Agency  has  o|>eued  a 
Pacific  I  oast  office  in  this  city  in  charge 
of  Milton  V.  Harris,  late  advertising 
iii.wag.'r  of  Armour  &  Company. 


The  associate  membership  evil,  which 
lias  driven  to  the  wall  and  into  extinc- 
tion countless  newspaper  men's  organ- 
izations, has  forced  into  court,  for  an 
airing  of  its  internal  troubles,  the  New 
York  Press  Club,  one  of  the  country's 
oldest  and  in  days  past  the  strongest  or- 
ganization of  its  kind  in  the  United 
States. 

A  group  of  active  newspapermen, 
members  asked  tile  Supreme  Court, 
April  5.  to  put  an  end  to  alleged  abuses 
existing  in  the  organization,  and  the 
methods  of  soliciting  membership  on  a 
commission  basis.  The  action  took  the 
form  of  an  order  to  show  cause  why 
there  should  not  be  a  thorough  and  com- 
plete investigation  of  all  the  club's 
affairs. 

This  order  was  signed  by  Jus- 
tire  Edward  J.  (.iavegan  and  made  re- 
turnable April  19.  If  the  petition  for 
an  inquiry  is  upheld  by  the  court  it  is 
expected  that  a  referee  will  be  appointed 
to  make  the  examination,  based 
upon  a  petition  signed  by  Patrick  Mc- 
Evoy,  G.  Selmer  Kougncr,  August  C. 
Reimer  and  Abraham  Baermau.  The 
petition  ill  turn  was  supported  by  affi- 
davits sworn  to  by  John  R.  Uinn«.  vice- 
president,  and  Alexander  A.  McCurdy. 
a  trustee  of  the  organization.  The  lat- 
ter two  officers,  with  William  L.  Curtin. 
another  trustee,  although  technically 
made  co-defendants,  arc  on  the  side  of 
the  petitioners. 

The  other  officers  and  directors  of  the 
clnh  named  defendants  are:  Edward 
Percy  Howard,  president;  Walter  E. 
Warner,  financial  secretary  •  Channing 
A.  Leidy,  treasurer;  Ijiwrrncc  P.  Cov- 
ington, C.  Fred  Crosby.  Oscar  Watson, 
Timothy  Gorman,  Thomas  Furd,  John 
A.  Hcnncssy  and  George  Dohson  jr„ 
trustees. 

The  court  action  is  the  direct  result 
of  long  dissatisfaction  among  the  active 
newspaper  element,  which  came  to  a 
licad  at  the  last  election,  when  three  of 
the  "actives"  John  R.  Binns,  Wit' urn  L. 
Curtin  and  Alexander  A.  McCurdy 
were  elected  to  office.  Their  efforts  to 
put  up  an  end  to  the  allegrd  abuses  by 
action  within  the  c'ub  itself  having 
failed,  they  decided  to  appeal  to  the 
courts. 

It  is  alleged  that  the  Press  Club  mis- 
appropriated funds.  This  charge'  is 
based    upon    several    grounds,  among 


them  being  the  allegations  that  two 
members  were  admitted  to  life  member- 
ship during  the  last  year  for  the  <um 
of  $101),  in  violation  of  the  cluh  by-laws, 
which  provide  that  $.«»  is  the  fee  for 
active  life  membership. 

The  charge  is  made  that  John  J.  Wohlt- 
man.  a  memlicr,  in  accordance  with  an 
allerd  agreement  with  the  board  of 
trustees,  has  been  engaged  in  soliciting 
representation  in  a  publication  to  he 
known  a*  The  New  York  Press  Club 
Hi'tory  of  the  World  War  on  a  com- 
mission basis,  under  which  Wohltman 
receives  60  per  cent  of  the  money  and 
the  cluh  40  per  cent.  The  papers  al-cge 
that  approximately  $115,000  has  been 
collected  under  this  arrangement  during 
the  last  two  years. 

Exhibits  assert  that  employes  of 
Wohltman.  in  soliciting  srsecial  associate 
memberships  in  the  club,  capitalized  the 
tentative  acceptance  by  President  Hard- 
ing to  be  the  club's  guest  of  honor  at 
its  forthcoming  annual  dinner  in  their 
arguments  to  induce  prominent  citizens 
and  wealthy  foreigners  to  become  mem- 
bers. In  this  connection  the  papers 
charge  that  on  March  1  last  a  resolution 
was  passed  putting  an  end  to  such  soli- 
citation and  the  paying  of  commissions. 
A  similar  resolution  was  passed  by  the 
board  of  trustees  on  March  5. 

Says  Pros.  Harding's  Name  Miauaad 

The  papers  charge  that  on  March  11. 
William  E,  Malone,  a  representative  of 
Wohltman.  solicited  and  obtained  from 
Manuel  Vargas,  fiscal  agent  of  the 
Mexican  government,  a  check  for  SI, 000 
for  associate  membership.  Photographs 
of  this  check  and  a  letter  said  to  have 
been  written  to  Seftor  Vargas  by  Wohlt- 
man are  attached  to  the  papers.  The 
letter  is  to  show  that  Seftor  Vargas  also 
had  been  informed  President  Harding 
was  to  he  a  guest  of  the  cluh.  It  is 
charged  that,  after  Seftor  Vargas'  check 
had  been  indorsed  and  presented  for 
payment,  the  bank  on  which  it  was 
drawn  held  up  payment  pending  the 
clearing  up  of  a  technicality  concerning 
his  signature.  After  investigation. 
Sefior  Vargas  then  stopped  payment. 

The  complainants  further  allege  that 
in  l>ccemher  a  check  for  S1.0YI0  was  re- 
ceived as  a  result  of  similar  solicitation 
from  a  high  official  of  the  present  city 
government  for  life  associate  member- 
ship  in  the  club  Affidavits  were  furn- 
ished to  show  that  of  this  sum  SoOO 
was  paid  to  Wohltman  anil  $4110  to  the 
club  in  violation  of  the  by-laws,  which 
provide  that  $500  is  the  stipulated  fee 
for   life   membership   in  the 


It  was  alleged  also  that  $15,000  in 
Liberty  bonds  had  not  been  properly  dc- 


WORKING  WITH  A  BUDGET 


JJ<  >  you  have  to  watt  until  the  end  of  the  fiscal  year  to  learn  the  lesson 
your  lwlance  sheet  has  to  tell?     If  so  why  don't  you  change  your 
sy  stem  ? 

Men  who  have  operated  their  business  under  the  budget  plan  credit  it 
with  being  insurance  against  ninety  per  cent  of  the  causes  that  put  balance 
figures  in  red  ink. 

By  operating  under  a  Midget  svstcm  you  can  forecast  your  expenditures 
instead  of  waiting  to  reflect  on  your  mistakes.  Banks  favor  firms  work- 
ing under  a  budget  when  making  loans. 

The  budget  system  is  worthy  of  the  attention  of  every  publisher  and 
every  newsjwper  business  executive  in  the  United  States. 

C.  W.  Buggy,  of  the  Oklahoma  City  Daily  Oklahoman.  is  going  to  tell 
all  about  the  budget  system  for  newspapers  and  its  advantages  in 
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posited  by  Wohltman  in  a  depositary 
of  the  club  or  its  officials. 

The  treasurer  of  the  club,  it  said 
failed  to  post  a  required  itemization  of 
receipts  and  disbursements,  in  accord- 
ance with  the  by-law  5.  and  for  more 
than  a  year  had  on  deposit  a  sum  in 
excess  of  $1,000  which,  under  the  hy- 
laws,  he  may  bank  to  draw  upon  for 
current  expenses. 

Subsequent  to  February  1.  1919.  and 
prior  to  January  21,  1921.  said  the  de- 
lected for  the  history  and  appropriated 
upon  checks  signed  by  C.  Fred  Crosby, 
secretary  of  the  Board  of  Trustees,  and 
Edward  W,  Drew,  former  chairman  of 
the  board,  all  of  which  transactions 
were  a  licit  id  to  have  been  in  violation 
of  the  by-laws.  For  these  collections 
Wohltman  was  alleged  to  have  received 
Ml  per  cent,  commission  and  for  the 
special  classes  uf  memberships  SO  per 
cent  and  rrtore. 


By  Petitioner. 

H.  Francis  Dyruff,  counsel  for  the 
petitioners,  said  that  there  is  strong 
hacking  for  the  reform  movement. 

"My  clients."  he  said,  "feel  that  this 
organization  is  of  sufficient  importance 
and  dignity  among  real,  conscientious 
newspaper  men  to  stand  on  its  own 
merits  without  the  use  of  methods  that 
can  in  any  way  bring  reproach  upon  it- 
management  or  membership.  It  is  their 
wish  that  no  money  shall  be  obtained 
in  any  manner  that  can  in  the  slightest 
degree  create  suspicion,  no  matter  how 
unfounded.  This  attitude  they  cannot 
ton  strongly  emphasize. 

"My  clients  having  been  unsuccessful, 
under  conditions  at  present  prevailing, 
in  bringing  about  the  reforms  they  con- 
sider essential  by  mild  measures  w  ithin 
the  club  itself,  have  deemed  it  necessary 
for  the  protection  of  the  club  and  that 
of  the  large'  body  among  the  members 
who  have  its  hest  interests  at  heart  to 
«cek  relief  and  reform  through  an  ap- 
peal to  the  courts." 

The  court  petitioners  made  public  97 
names  taken  from  a  list  which  they-  said 
had  Ix-en  furnished  to  them  as  a  com- 
plete roster  of  the  members  of  the  club 
The  names  were  those  of  men  whose 
membership  classifications  are  not  in- 
cluded in  the  classes  of  members  author- 
ized by  the  clnh's  constitution  and  by- 
laws. Despite  diligent  efforts,  they  say 
they  have  lieen  unable  to  gain  access 
tn  any  clnh  records  which  would  reveal 
when  am!  under  wha 
these  men  hecame  members 
much  they  paid  in  fees. 

"Abaurd"  Say.  Howard 

When  asked  whether  he  cared  to 
make  any  statement  on  the  Press  Club's 
affairs,  President  Edward  Percy  How- 
ard said  the  charges  were  "too  absurd 
on  their  fare  to  require  any  comment." 
rharacterizing  the  entire  proceedings  as 
"the  stunt  of  a  press  agent,"  He  said 
any  court  investigation  that  is  made, 
and  he  doubted  if  the  case  will  get  that 
f  ir.  will  show  the  Press  Club's  business 
tn  have  been  conducted  entirely  within 
the  law.  Mr.  Howard  further  stated  that 
he  did  not  fret  that  he  was  in  any  way 
personalty  responsible  in  the  litigation, 
as  the  entire  business  management  of 
the  Press  Club  is  in  the  hands  of  the 
tioard  of  trustees,  of  which  the  presi- 
dent  is  only  an  ex-officio  memlser. 

Edward  W.  Drew,  formerly  chairman 
of  the  biard  of  directors,  made  the  fol- 
lowing statement  to  FinTtiR  &  Pi  m  ishm. 

"I  am  not  conversant  personally  witli 
some  of  the  matters  stated  in  the  charges 
and  do  not  care  tn  discuss  them  until 
I  am  more  fully  informed.  But  as  to 
I  he  $15,000  in  bonds.  I  will  state  that  the 
charge  is  unqualifiedly  and  absolutely 
«  »«>inurd  on  18) 
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RADICAL  HEADLINE  CHANGES  URGED 
TO  FORCE  READING  OF  STORIES 


Fifty  Reads  Below 


whereas  it  could  be  set  /  point  on  an  8 
point  slug.  This  wouKl  make  some  dif- 
ference in  computing  the  percentage  of 


Br  GEORGE  W.  GREENE 

EoiToatAi  Not* —  Mr.  Ijreeee  liae.  worked  on  the  Tritnmr  at  WiK-nnian  FftHj  <Wia) 
the  Tribune  at  Bientarek  <N.  D.)    While  >l  Hrlnit  College  he  win  editor  of  the  Re 
F»iroe  k  Pviwihu  iloe,  not  advocate  the  nrtr  iryle  head  tuggeMed  in  this  article.  The 
rocnt  it  so  ontieual,  bowser,  that  editorial  men  miy  had  in  It  *  .itggntion  that  will  remit  in 
general  good. 


PJRITICS  of  the  newspaper  claim  fifty 
people  read  the  headline  of  a  story 
for  every  one  who  reads  the  entire  story. 

Often  say  the  headlines  now 
met*  space. 

Followers  of  "Brass-Oicckism" 
headlines  are  inaccurate. 

There  are  the  three  big  objections  to 
the  present  day  newspaper  headline. 

When  the  eye  strikes  a  conventional 
headline  the  reader  generally  reads 
through  the  top  deck  or  first  sentence. 
Can  we  blame  the  reader  if  he  takes  ad- 
vantages uf  this  splendid  opportunity 
to  stop  and  leave  the  story?  Every 
deck,  every  dash,  every  punctuation 
mark  every  jump  in  type  siic  or  style 
is  a  direct  invitation  to  quit  and  pa" 
hy  the  story.  The  size  of  the  type  used 
in  the  various  banks  is  selected  for  the 
display  and  balance,  not  as  a  general 
rule,  for  I 


U.S.  STEEL  WILL 
SHARE  PROFITS 
WITH  EMPLOYES 

Corporation  Plans  a  New 
Bonus  System. 


)-...  *l.rch  S0._|Hp™-tal)_ 
MM  of  a  profit  sharing  plan 
of  United  Male*  Mtoel 
sorporetlon  planta  hero  haa  been  made 
Tha  bants  of  th<  norma  ■yi-.em  la  a' 
-oltowa  On  profile  frum  lioa.OM OOP  lo 
st&«.aoo.ioo,  m  Ponua  or  X  per  cam: 
o  !30PO«a*0».i>.  aef  rent,  and  in 

-ah,  anawni  IVi  par  OMj  will  b. 


the  "Clara  Smith"  head  the  fifth  line  in 
10  point  Oicltenliam  bold  might  be  bet- 
ter tyinigraplncally  if  set  in  10  point 
Cheltenham  bold  italic,  with  the  follow- 
ing line  in  10  point  roman.  not  bold. 
The  body  type  is  in  8  point  leaded, 


The  Chicago  Tribune  head  about  U.  S. 
Steel  was  re-set  according  to  this  new 
plan.  The  lead  was  combined  and  run 
in  as  the  bottom  of  the  head. 

The  type  used  for  this  and  the  World 
hcad»,  as  rc-sct.  was: 

Top  line  in  .Hi 

bold  italic. 
Second  line  in  24 

bold  italic. 
Third  line  in  18  point  Cheltenham 

hold  italic- 
Fourth  line  in  14  point  Cheltenham 

bold  italic 
Tilth  line  in  12  point  Chcntcnham 
hold  italic. 

Sixth  line  in  10  point  Cheltenham 


SAYS  CLARA  SMITH 
DID  ME  LA,. 

Attorney  Assert*  She  Lett  Art)- 
more  at  Deathbed  Request 
of  Jake 


Granted  that  fairly  targe  type  must 
be  used  in  order  to  attract  the  rraders 
eye  to  the  story  and  allow  a  pleasing 
make-up  of  the  page,  still  the  "drop1' 
optically  from  a  three  line  deck  in  24 
or  Mi  jxiint  gothic  caps  to  the  body  type 
is  too  great. 

Space  is  wasted  by  the  repetition  of 
facts  stated  in  the  headline  in  the  first 
paragraph  or  lead. 

Inaccuracies  in  headline  statements 
can  be  largely  excused  because  of  the 
few  short  words  which  the  copy  reader 
can  crowd  into  a  few  lines  of  large  type. 

The  accompanying  proofs  show  the 
plan  proposed  of  using  gradually  de- 
creasing type  sizes  for  each  line  of  the 
head  until  the  body  of  the  story  is 


LEARNED  THAT  HE  DIED 

WHEN  IN  EL  PASO,  TEX. 


Statement  Denies  She  Rode  in 
Chauffeur's  Taxi,  as  He  Told 


akc  use  of 

this  plan  in  drawing  one's  attention 
down  into  the  paragraph  of  an  adver- 
tisement. 

Before  considering  these  examples  of 
the  new  head  it  must  be  mentioned  that 
the  type  available  somewhat  limited  the 
work  in  some  ways.    Kor  example  in 


Clara  Smith 
Did  Not  Flee 

the  Law,  but  Left 

Ardmore  at  Deathbed 

RtqutMt  of  Jakts  L.  Hamon, 
New*  of  WtwM  Death  Reached 

nrt  whef  in  E>  IW.  Tex.,  stud  James 
II.  Mauser*  of  rxniraci  foe  the  *omu 
accused  of  murder  in  connection  with  the 
d-stl.  of  the  Republican  National  Cora- 
•irtieenun.  The  »(a*d  sUtenvnt  given 
»ut  lo-dayaleogaadaplcaof  "MtgoBty" 

tor  {risa"""11  "|VW>  °J*B"  "* 

Clara  Smith 

Will  Enter  a 

Plea  of 'Not  Guilty' 

to  the  Charge  of  Murder 
Againtt  Her  in  Connection 
With  t!-  Dm*  of  Jaka  Hamoo, 

Republican  N«UonalCommiit*man.wh«n 
fie,  aw,  eerot.  up  fortnej  at  Ardmore, 
nth,  ■  January  term  of  court  Jamai 
M,  Mathers  of  „unad  f.«  u*  KCtU£ 
(woman  annoauwrd  In  a  signed;  au  ternont 
iaoued  lo-dej. 

Eeamplea  N«.  I  and  Na.  2 — On  Ilia  left  *•  have  a  reproduction  at  a  headline  clipped 
Irani  the  New  York  World.  On  the  right  (above)  la  the  aame  head  aat  aesordleg  te  the 
atria  advecatad  by  Mr.  Cre.ro>:  (kelovel  ha  makee  uaa  ol  the  lead  paragrapk  of  the  etery 
aa  a  head.  In  the  original  tba  clipping  tram  the  World  neeaaored  Ave  Inchea.  Each  al 
the  othara  measured  three  Inchea. 


ASDMonr.  OkJa.  Dee.  II.— Oara 
Barron  Smith  srtll  enter  a  p'.aa  of 
"not  |-ullir"  to  toe  charge  of  murder 
ngelaat  bar  In  aonnecttoa  with  the 
death  of  Jake  L.  Hamoo.  ItepttbMcan 
National  OommKtaaanan,  whan  the 
eaae  comae  tip  for  tr  a'  here  in  J.rnu- 
ary  terns  at  court.  Jamaa  H.  Mathers 
of  couneel  for  ibe  aaeweed  eonua 
cad  in  a  elgaed  alatemani 


mora  aa  a  fuasvlve  fro  mjiiessra."  JSr 

laaeetnent  aavt  *-|t 
vmll  arte  had  reached  fca  Pane  that 


rtruoon  r.  daattl. 

Hamon 


Bhe  did  not  drenrr.  that  Mr.  Harp 
er-uid  eta.  none  of  ua  thooirht  «> 

Sir'  Maf^-r— etatemem  — •  « tried 


T»i 
us 

sv 


U.S.Steel  to 

Share  Profits 

With  Employes  on 
Basis  of  Corporation's 
Earning*  During  the  Year  It 


I  at  Sharon,  Pa.  I 

On  profrUof|lW.(T».otioto|lW.(«Al.l»' 
a  bonus  of  2  per  cent;  to  SSWOOU.tO- 
.1  par  cent;  and  in  cxetu  if  Uua  amount 
4  per  cent  will  be  distributed.  [By  A.P., 


Example  No.  3 — On  the  left  ia  a  headline 
clipped  from  the  Chicago  Tribune,  and  en 
tba  right  la  alyle  adeoealed  by  Mr.  Greene 
in  heeding  the  aame  atory.  The  erlgcnat 
clipping  front  Ik 
Inthee  and  tka  ether 


.f  a  plaH-whlcri  has  uten  operative 


Seventh  line,  and  body,  in  8  point 
century,  leaded. 

Thr  Clara  Smith  head  wa<  first  set 
using  the  lead  of  the  World  story,  as 
shown  in  Ho.  2.  In  this  case  the  lead 
was  evidently  not  a  complete  summary 
Of  the  story. 

Therefore  a  new  head  and  lead  (com- 
bined 1  was  w  rrttcn  am!  set.  as  shown 
in  No.  I,  Unfortunately  it  could  nc< 
be  set  in  condensed  new  gothic  because 
the  type  was  not  available.  If  this  con- 
ilin-cd  type  had  been  even  more  space 
would  have  been  saved  and  a  better  idea 
of  the  relative  display  obtained. 

Notice  especially  in  these  heada  the 
w,iy  in  which  the  eye  follows  down 
into  the  body  of  the  story.  At  first  sight 
this  head  is  of  course  so  novel  that  it 
startles  one  but  the  typography  is 
much  more  harmonious  than  that  found 
in  the  average  newspaper  headline. 

When  one  i<  reading  a  magazine  or 
l*>'k  and  comes  to  a  poorly  printed 
word  or  two  he  invariably  looks  closely 


to  see  if  he  can  n<.t  decipher  the  phrase. 
The  same  psychology  causes  the  person 
who  starts  to  read  this  new  headline  to 
draw  the  paper  closer  and  finish  the 
sentence,  even  though  it  is  set  in  smaller 
type. 

The  one  sentence,  summary,  lead  is 
now  used  as  the  first  paragraph  by 
some  japers.  This  proves  that  the  one 
sentence  summary  is  possible.  Like- 
wise it  is  possible  to  start  this  sentence 
with  an  interesting  and  attracting  word 
or  phrase.  Therefore  this  m 
could  have  the  same  snap  an 
that  the  present  head  has. 

From  Copy  Reader'.  Angle 

The  experiences!  newspaper  man  im- 
mediately starts  to  talk  about  the  work 
which  this  type  of  head  would  make  for 
the  man  on  the  copy  desk.  But  he  is 
mistaken. 

When  I  story  came  to  the  desk  it 
would  be  edited  as  usual.  Then  the 
ropy  reader  would  write  the  combined 
head  and  lead.  This  sounds  harder 
than  it  is.  The  first  two  or  three  lines 
are  the  only  ones  which  would  cause 
any  trouble:  after  that  the  lower  lines 
would  he  easy  for  a  good  deal  of  spac- 
ing could  be  used      The  use  of  one 


from  one  line  to  the  next  makes  the 
writing  of  the  head  much  easier  than  it 
would  be  if  each  line  or  two  must  tie 
a  complete  sentence,  as  at  present. 

Obviously  each  line  contains  a  different 
number  of  letters,  but  the  fact  that  that 
numltcr  increases  with  each  line  makes 
the  task  of  writing  the  head  fairly  sim- 
ple. Pyramid  heads  arc  written  day  in 
and  day  out  in  most  Hearst  offices.  This 
style  is  less  troublesome  than  the  three 
or  four  lifte  pyramid. 


Where  lo  put  the  date  lines  and  by- 
lines when  using  a  head  such  as  thU 
would  he  a  problem.  The  credit  slug 
could  be  run  at  the  bottom  of  the  story. 
Just  as  sonic  papers  now  do. 

The  datr  line,  mentioning  the  city  at 
least,  could  be  written  into  the  first 
sentence,  as  in  the  case  of  the  "Clara 
Smith"  and  "U.  S.  Steel"  heads, 

In  comiKi-ing  ro-ntis  where  the  head- 
lines are  hand  set  from  the  shop's  own 
type,  difficulties  in  setting  this  new  head 
would  not  arise. 

Where  the  heads  are  machine-set  a 
do/en  or  so  heads  could  be  taken  at  a 
time,  the  top  line  of  each  cast  and  so 
on.  To  separate  the  lines  and  arrange 
the  heads  would  lie  simple  for  the  bank- 
man. 

Even  so  the  composing  room  would 
probably  have  to  do  more  work  in  sel- 
ling these  new  heads  than  they  do  on 
the  present  ones,  but  if  five  advertiser 
can  afford  to  use  graduated  tytw  sires  it 
wmltl  seem  lliat  the  newspaper  could 
afford  to. 

Examples  No.  4,  5.  and  6  show  how 
this  plan  might  lie  used  for  headlines 
» ithotit  combining  an  :  eliminating  tl  e 
lead  or  first  paragraph. 

Ural  in  this  way  thr  deck  of  the 
headlines  would  lie  eliminated,  together 
with  the  separaling  slug  or  dash.  The 
single  sentence  or  linked  phra«cs  would 
lie  more  readily  and  widely  read  than 
two  separate  decks  The  last  line  in 
fairly  small  type  would  permit  the  story 
to  start  at  once  without  the  harborous 
typography  which  wou'd  result  if  a  three 
tine  24  point  head  were  used  next  to 
the  body  type,  without  a  deck. 

The  head  with  cacti  line  fluch.  as  in 
No.  4,  "Ford  Paper",  would  probably 
be  bc't,  as  drop-lines  would  be  harder 
to  write  exactly  right. 

Capitals  and  lower  case  letters  are 
used  in  all  of  tlie«e  specimrn  headlines 
because  Jlte  u<c  of  capital)  in  the  top  or 
other  decks  would  necessitate  a  shift 


Digitized  by  Google 


8 


Editor   &    Publisher   for    April   9,  1921 


from  capitals  to  capitals  and  lower  case 
letters  as  well  as  a  jump  in  type  size. 

This  new  headline  save*  from  10  to 
60  per  cent  of  the  space  as  compared 
to  present  headlines.  This  space  is 
saved  without  sacrifice  of  display  be- 
cause this  new  head  gives  as  great  dis- 
play ai  the  present  types. 

The  reader's  eye  and  .attention  arc 
caught  by  the  first  line  and  drawn  down 
into  the  body  of  the  story. 

The  new  headline  i»  mure  pleasing. 
ty;i.  graphica  'y.  txi-i  -hr  present  forms. 

The  elimination  of  the  first  paragraph 
or  lead  ends  space- wasting  repetition. 

The  greater  number  of  words  which 
may  be  used  in  this  headline  allow  more 
exact  statements  to  be  made  than  can 
be  squccrcd  into  the  present  type  and 
thus  will  help  to  eliminate  the  cause  of 
some  criticisms  of  newspapers. 

By  drawing  the  reader  down  into  the 
first  sentence  of  the  story  it  increase* 
the  chance,  of  his  reading  more  of  the 


Above  all 
this  head  will 
readers,  who  will  read 


«h«"  MUST  USE  LOCAL  PAPERS 
TO  REACH  PEOPLE 


Ford  Paper 

Loses  $11,500 

Libel  Suit;  Mecca 
Not  Salacious  Revue  Is 
Court  Verdict;  Gaze  on  Cleo 

45  Killed  as 

Pioneer  Limited 
Is  Blown  Off  Track 
By  100  Mile  Hour  Gale 

Love  Bandit 

Stabs  Wife  For 

Refusing  to  Return 
Juicy  Wad  of  Spearmint 

Examplaa  4,  S  and  6 — Hrt*  wa  hav« 
telea  of  ami*  column  heada  car- 

t.  u>.'br...  t.  etghl-pelet 
'  *  on  tinted  Hory. 


Glance  at  this  new  head  again.  Notice 
that  you  almost  unconsciously  draw  the 
page  nearer  a>  ynu  read  down  through 
the  first  sentence.  When  ynu  have  fin- 
ished the  sentence  you  cm  continue  the 
story  without  moving  the  paper  any- 
more. The  possibilities  of  your  read- 
ing  the  next  paragraph  are  increased. 

American  people  arc  said  to  read  their 
papers  carelessly.  A  headline  such  as 
tins  will  help  to  change  their  habit — 
which  in  itself  has  been  partially  earned 
by  the  newspapers  themselves. 

'I  he  man  who  reads  headlines  only  is 
not  the  best  type  of  reader,  lie  does 
not  follow  the  minor  details  of  the  new. 
Up  to  a  certain  point  the  more  closely 
men  read  newspapers  the  more  news- 
papers  they  read.  The  headline  reader 
is  not  the  type  which  subscribes  to  the 
paper  readers  will  i 


NEW  GLOBE  BUSINESS 


H.  H.   Knickerbocker   Well-Known  In 
N,  Y.  Stat*  Newspaper  Circle*. 

Harry  H.  Knickerbocker  has  been  ap- 
pointed business  manager  of  the  New 
York  Globe,  a  position  which  has  lseen 
c  the 
some  I 
months  ago  of  A. 
B.  Outers.  Mr. 
Knickerbocker 
was  formerly  for 
eleven  years  gen- 
eral manager  of 
the  Middletown 
fW.  Y.)  Time*.  | 
Press  and  later 
was  publisher  of 
t  h  e  Westfield 
(Mass.)  Journal. 
l""or  the  past  year 
he  has  beta  as- 
sistant publisher  of  the  Fourth  Estate, 
a  trade  publication  Mr.  Knickerbocker 
i»  a  past  president  of  the  New  York 
State  Associated  Dailies. 


F.   L.   Blanchard,    Addressing  Brooklyn 
Club  on  "E.eenbal.  of  Advertising" 
Urge.   Wider  Knowledge  of  It* 
Principles  by  Executive. 


11  II.  KxtcgMgncui 


Whilaker  Sues  for  Discharge 

Altoona.    Pa..    April    5— Milo 


W. 


Whitakrr,  former  general  manager  of 
the  Times,  has  brought  suit  against  the 
paper  to  recover  $1R,000  damages.  He 
asserts  that  he  was  discharged  in  viola- 
tion of  his  contract,  January  23  last, 
aftrr  *he  paper  was  merged  with  the 
Altoona  Tribune.  He  further  alleges  that 
it  was  <lue  to  bis  negotiations  that  the 
merger  was  effected  and  that  he  was  to 
be  retained  in  the  management. 


"The  Essentials  of  Advertising"  was 
the  subject  of  an  address  delivered  re- 
cently by  Frank  LeRoy  Blanch  a  rd,  of 
EoiTcw  &  I'musHE*.,  before  the  Brook- 
lyn Advertising  Club  at  the  Brooklyn 
Chamber  of  Commerce. 

"It  is  surprising  to  me."  said  the 
speaker,  "that  more  business  men  do  not 
take  up  the  study  of  the  principles  of 
advertising  and  learn  hew  to  apply  them 
to  the  particular  business  in  which  they 
are  engaged.  While  those  who  are  na- 
tional advertisers  usually  engage  an  ad- 
vertising manager  or  an  advertising 
agent  to  prepare  and  place  their  publi- 
city, they  should  1*  in  a  position  to  know 
whether  the  work  is  being  done  prop- 
erly. 

"It  U  told  of  Mrs.  William  Astor  that 
in  the  early  eighties,  when  she  was  the 
leader  of  New  York  society,  she  one  day 
told  one  of  her  maids  to  do  something 
the  latter  did  not  want  to  do  because 
she  thought  it  beneath  her  dignity. 
Thereupon  the  stately  old  lady  did  the 
work  herself  and  so  shamed  the  maid 
that  she  never  again  hesitated  to  do  any 
task  that  was  required  of  her.  Mrs. 
Astor  knew  how  the  work  should  be 
done  because  when  she  was  a  young 
woman  she  had  mastered  every  detail 
of  household  work. 

"If  the  heads  of  the  big  commercial 
concerns  had  a  practical  knowledge  of 
the  fundamentals  of  advertising  they 
would  know   how  to  intelligently  pass 


story.  When  a  man  glances  over  a 
new  rpl*tf  at  arm's  length  and  reads  the 
top  headlines  he  finds  too  many  excel- 
lent stupping  places  Itefore  he  reaches 
the  story.  The  fact  that  the  hody  of  the 
story  cannot  be  read  without  moving 
tlie  paper  nearer  helps  him  decide  to 
turn  the  page  and  read  some  more  head- 


HOLD  FAST! 


Br  CHARLES  W.  HOYT 

[Editoiiai.  Note    Mr.  Huyt  is  president  „t  ltwyt's  Serv*c,  Inc.,  New  Ytttlt.J 

V7HEN  everything  than  can  happen  is  happening  to  upset  the  equilibrium 
"  of  the  Executive— of  the  man  who  steers  the  ship— of  the  man  who 
guides  and  makes  the  decisions  for  a  business  organization — what  shall 
he  do? 

When  he  meets  all  sorts  of  temptations  to  disrupt  a  good  organisation, 
to  upset  carefully-laid  plans,  to  make  reductions  or  cuts  because  of  urgent, 
momentary  need,  even  in  the  face  of  his  positive  conviction  that  such  things 
arc  not  wise  as  they  pertain  to  long  periods  of  time:  what,  then,  shall  a 
man  do? 

When  collections  are  poor,  when  orders  are  few,  when  cancellations 
are  plenty— and  when  (to  express  it  somewhat  roughly  )  things  ate  simply 
"on  the  rocks"    what  is  the  guiding  man  of  the  firm  to  do' 

To  start  with,  this  man  had  better  admit,  right  off  at  the  start,  that  he 
is  not  the  only  fellow  who  is  in  trouble.  He  may  as  well  admit  that  a  lot 
of  fellows  have  much  more  trouble  than  he  has;  admit  that  most  people, 
including  himself,  have  had  a  lot  more  serious  situations  to  face  than  this 
one.  Thus,  why  not  recall  the  conditions  which  business  faced  at  the  latter 
end  of  1914? 

If  *uch  a  man  will  just  become  rational,  enncentrate  on  his  problems 
and  use  every  possible  bit  of  common  sense  and  reasoning,  he  will  arrive  at 
a  conclusion  that  will  be  of  help  to  him. 

"Hold  fast"  is  the  advice  1  would  jive.  Look  out  and  not  in.  Plan 
to  secure  things  anil  not  to  lose  them. 

The  Bible  says.  "Hold  fast  that  which  thou  ha-t  so  that  no  man  take 
thy  crown." 

"Hold  fast!"  Make  your  decisions  based  not  on  to-day.  to  morrow  or 
this  week,  but  on  many  months,  or  years.  Every  time  you  hire  or  fire ; 
every  time  you  buy  or  sell;  apply  the  standard  of  three  years.  Ask  your- 
self.  "What  will  be  the  effect  of  thi .  election  during  the  next  threr  years?" 

Have  another  thing  under  which  you  hold  fast.  Have  an  Ideal  for 
your  business.  What  do  y<m  want  to  make  of  it  ?  Do  you  desire  to  be 
the  largest  -the  best — one  of  the  leaders — or  what?  At  any  rate  have  some 
Ideal,  some  goal,  no  matter  what  it  is.  No  man,  no  nation,  no  business 
organization,  ever  did  a  big  thing  in  the  world's  history  unless  there  was 
an  Ideal  in  the  minds  of  those  hehind  the  enterprise- 
Day  after  day  this  past  three  or  four  weeks  I  hase  met  men  in  con- 
ference. I  have  discussed  business  problems  with  them,  and  it  has  been 
clear  to  me  that  they  bad  succumbed.  The  mental  strain  brought  about  by 
the  things  which  have  been  happening  to  all  of  us  had  finally  broken  their 
usual  good  judgment.  They  proceeded  to  make  decisions  that  played  havoc 
with  their  old  policies,  with  their  Ideals.  These  decisions  will  leave  scars 
for  scars  on  their  business  structures,  which  could  have  been  avoided  if 
thev  had  held  fast. 

What  are  you  planning  to  do  with  your  business  during  the  next  three 
years?    Hase  you  started5 


upon  the  work  of  their  advertising;  de- 
partments. The  trouble  with  too  many 
executives  is  that  never  having  studied 
advertising  seriously  they  possess  only  a 
superficial  knowledge  of  the  subject  and 
are  no  more  qualified  to  pass  on  the 
merit  of  a  piece  of  copy  than  the  office 
boy. 

"Any  business  man  who  is  willing  to 
devote  two  evenings  a  week  to  the  study 
of  good  books  on  advertising  can  in  a 
single  winter  acquire  a  pretty  fair  idea 
of  the  subject.  He  will  not  be  an  ex- 
pert when  he  is  through  but  he  will 
know  the  principles  upon  which  adver- 
tising practice  is  based  and  can  apply 
them  to  his  own  advertising  problems 

"Advertising  men  twenty-five  or  thirty 
years  ago  were  looked  upon  with  suspi- 
cion. The  public  placed  them  in  the 
same  class  as  lightning  rod  agents 
There  was  a  good  deal  of  bunk  in  the 
advertisements  that  were  printed.  Many 


Ad  Men'.  Advice  Widely  Sought 

"Today  advertising  men  arc  as  repre 
sentative  a  body  as  can  be  found  in 
any  line  of  business.  Tneir  advice  am! 
assistance  are  sought  by  captains  of  in- 
dustry, by  the  clergy,  and  by  the  heads 
of  great  philanthropic  enterprises.  The 
most  of  the  hot  air,  exaggeration  and 
buncomb   have  been   squeezed    out  of 


now  believable  and  therefore  reliable. 

"Much  of  the  credit  for  the  changes 
that  have  taken  place  belongs  to  the 
Associated  Advertising  Chilis  of  the 
World,  through  whose  efforts  laws  have 
liecn  enacted  in  nearly  forty  states,  mak- 
ing it  a  criminal  offense  to  use  untruth- 
fulness and  exaggeration  in  advertising 
copy." 

Concerning  newspaper  advertising  Mr 
Blanchard  had  this  to  say: 

"The  most  popular  of  all  advertising 
mediums  is  the  daily  newspaper.  If 
you  have  a  business  proposition  to  put 
across  in  any  community  the  best  a«J 
most  effective  way  to  do  it  is  through 
the  daily  or  weekly  newspapers  that  cir- 
culate among  the  people  of  that  com- 
munity, The  home  paper  is  the  one  that 
receives  the  most  attention  because  i'. 
contains  news  about  people  the  reader 
knows  either  personally  or  by  reputa- 


papers-the  Eagle,  the  Standard  Union, 
the  Times  and  the  Brooklyn  Citizen— 
that  cover  every  section  of  the  borough 
If  you  want  to  rrach  the  bulk  of  the 
people  of  Brooklyn  you  must  use  thesr 
newspapers  because  they  go  into  the 
homes  of  the  people.  A  local  newspaper 
is  regarded  as  a  friend  whose  opinions 
are  respected." 

Advertising  Can  Be  Taught 

Mr.  Blanchard  disagreed  with  George 
Hopkins,  president  of  the  Advertising 
Club  of  New  York,  who  said  in  a  recent 
address  that  advertising  could  not  be 
taught  in  schools — that  the  only  way  to 
learn  it  was  in  an  advertising  agency  pi 
in  the  advertising  department  of  a  large 
concern. 

"Advertising  can  be  taught  in  a  school 
just  a9  other  subjects  are  taught.  There 
was  a  time  when  it  was  asserted  that  the 
only  way  to  acquire  a  knowledge  of  med- 
icine was  in  a  doctor's  office,  or  a  know  l- 
edge of  law  in  a  lawyer's  office.  Today 
these  subjects  are  successfully  taught  at 
Harvard,  Yale  and  other  universities 
The  same  thing  may  be  said  of  adver- 
tising. More  than  35  Y.  M.  C.  A.'s  have 
courses  in  advertising. 

"None  of  these  institutions  can  do 
mere  than  ground  the  students  in  the 
fundamentals  of  the  profession.  Whether 
the  graduates  become  good  doctors,  good 
l.v.vw'T>  or  good  practitioners  of  adver- 
tising depends  upon  the  skill  they  de- 
velop later  through  experience." 
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"TELL- YOU -WHERE"  BUREAU  DIRECTS 
PEOPLE  TO  ADVERTISED  GOODS 


Group  of  National 
ment,  Which,  if 

Nation— Link,  up 


Experi- 


By 

<»*./...  CuHtttatmi 
'THE    tiual   linking   up  of 

advertising  with  the  local 
is  well  on  the  road  to  success  with  the 
establishment  in  Boston,  the  Hub  oi 
New  iingUud.  of  the  Tcl-U-Where  Bu- 
reau at  142  Berkeley  street.  This  new 
service  is  destined  to  do  much  in  assist- 
ing the  innumerable  buyers  of  advertised 
and  trademarked  goods  in  locating  the 
particular  stores  handling  the  products 
they  seek.  This  service  docs  exactly 
what  its  name  implies,  it  tells  the  in- 
quirer where  anything  may  be  bought. 
There  is  no  charge  to  the  public,  for  it 
is  information  gladly  given  by  manufac- 
turers who  are  co-operating  with  Tel-U- 
Where  in  order  to  make  advertising  more 
effective. 

Tel-U-Where,  it  this  particular  stage, 
has  been  of  especial  advantage  to  holiday 
shoppers  who  are  looking  for  Quality 
goods  described  in  advertisements.  Many 
would-be  buyers  do  not  know  who  the 
local  dealers  are,  and  ordinarily  would 
waste  much  time  in  hunting  around,  with 
the  possibility  of  being  forced  to  take  a 
substitute.  Now  all  they  need  do  is  call 
Tel-U-Whcre  on  the  telephone  and  get 
the  answer. 

Record  of  Names  Kept 

The  one  demand  made  by  the  bureau 
upon  the  inquirer  is  that  his  or  her  name 
be  given.  This  is  not  done  for  the  pur- 
pose of  assisting  >n  a  sale,  however,  for 
it  is  a  point  of  honor  with  the  Tel-U- 
Whcre  Company  not  to  furnish  these 
names  to  manufacturers  for  "follow  up 
sales."  Literature  is  on  hand  at  the  bu- 
reau, though,  on  the  article  the  party  is 
interested  in,  and  this  is  sent  out  in  the 
next  mail  to  the  inquirer.  In  this  way 
a  quicker  reply  is  certain. 

When  a  person  calls  Tel-U-Where.  the 
message  is  received  by  one  of  a  staff  of 
specially  trained  information  women,  in 
the  operating  room  of  headquarters  at 
142  Berkeley  street  The  name  of  the 
inquirer  is  taken  down  on  a  printed  slip, 
on  which  is  a  space  to  write  in  the  arti- 
cle asked  about.  If  the  call  be  urgent, 
and  the  information  readily  accessible  it 
is  given  over  the  telephone,  but  with  the 
hundreds  of  calls  coming  in,  it  is  more 
practical,  and  a  more  complete  report 
can  be  given  the  caller  by  sending  it  out 
in  the  next  mail. 

The  mail  is  more  commonly  used. 
When  a  letter  is  sent  out.  the  catalog  of 
the  firm  making  the  article  asked  for  is 
generally  sent  with  it;  also  the  names  of 
dealers  handling  the  goods  locally.  In 
this  way  perplexed  shoppers,  who  have 
•cad  advertisements  of  articles  they  de- 
sire, but  cannot  find  the  Boston  distribu- 
or.  are  aided  in  a  direct,  yet  easy  way 
a  the  solution. 

A  Simple,  Direct  Tie-Up 

This  service  has  met  with  the  unani- 
naui  approval  of  manufacturers  and 
lealcrs  everywhere,  for  it  provides  what 
leretoforc  has  been  considered  impossi- 
>le.  a  direct,  simple  system  oi  tying  the 
•arious  dealers  to  the  advertised  brands 
"or  this  achievement  they  have  to  thank 
sarlr?  G.  Knight,  originator  of  the  Tel- 
J-W'here  plan  and  head  of  the  company. 

"Everyone  reads  advertisements  and 
veryone  at  some  time  or  other  wants  to 
now  where  something  can  be  bought." 
,Ir.  Knight  explained  to  Ediioe  &  Pua- 
tsHra   in  describing  the  Tel-U-Where 


a  P<.«.,.n,.i 

"These  people  know  that  ad- 
vertised goods  are  quality  goods,  and 
there  comes  a  time  when  they  will  not 
accept  substitution,  but  want  the  real 
thing,  as  advertised. 

"No  one  today  questions  the  power  of 
advertising,"  he  continued,  with  an  en- 
thusiasm that  comes  from  seeing  his 
plans  succeed  and  go  over  big.  "But  it 
has  one  weak  paint,  which  greatly  de- 
creases the  effectiveness  of  national  ad- 
vertising as  a  selling  force,  and  that  is 
the  difficulty  of  telling  the  consumer  in 
a  profitable  way  where  advertised,  trade- 
marked  articles  can  be  conveniently  pur- 
chased. They  have  tried  to  overcome 
this  in  various  ways,  such  as  insist  on 
getting  this  brand,'  or  'Write  us  if  your 
favorite  dealer  cannot  supply  you,'  'Write 
for  list  of  names,'  etc. 

"These  methods  fall  far  short,  how- 
ever, for  few  consumers  will  sit  down 
and  write.  Too  much  of  a  burden  is 
thrown  upon  the  shoulders  of  the  con- 
sumer. Nor  can  a  consumer  be  expected 
to  go  from  store  to  store  hunting  for  a 
certain  article,  especially  when  clerics  in 
each  store  offer  a  substitute.  Most  con- 
sumers will  take  a  substitute  rather  than 
hunt  through  many  retail  stores. 


"To  meet  this  void  in  the  selling  sys- 
tem comes  Tel-U-Where,  a  service  which 
is  the  result  of  years  of  planning.  It  is 
bound  to  make  advertising  more  effec- 
tive, serving  the  consumer,  the  national 
advertiser,  the  newspaper,  the  magazine, 
the  advertising  agency  and  the  retail 
dealer  who  handles  advertised,  trade- 
marked  products.  Briefly,  it  is  a  service 
that  tells  the  consumer  quickly,  conveni- 
ently and  without  charge  the  nearest  re- 
tail store  where  he  can  buy  any  adver- 


PROVE   WOMEN  ALIVE 
TO  ADVERTISING 


A  nation-w.de  chain  of  Tel-U-Where 
be  in  operation,  linking 
buying  centers  of  the 
United  States.  Eventually  we  hope  to 
have  one  in  every  city  of  70.000  popula- 
tion or  over. 

"A  unique  feature  that  adds  to  the  ser- 
vice of  the  bureau  is  the  fact  that  a  sup- 
ply of  the  manufacturers'  literature  of 
all  the  best  known  manufactures  is  kept 
on  hand,  enabling  the  consumers  in  this 
territory  to  obtain  first-hand  information 
in  the  form  of  a  catalog  or  circuliar  in 
the  next  mail.  Nothing  has  been  over- 
looked to  build  up  a  plan  that  will  form 
a  real  link  between  the  national 
tiscr,  the  dealer  and  the  public' 


Taking  Pott-Craduate  Course  in  Art 

Chicago.— The  seven  artists  of  the 
Tribune's  advertising  department  have 
organized  a  post-graduate  class  under 
Audubon  Tyler,  meeting  on  the  fifth 
flour  of  the  Tribune  building,  Mr.  Ty- 
ler is  an  instructor  at  the  Academy  of 
Fine  Arts,  but  is  better  known  as  the 
man  uhn  paints  the  portraits  used  in 
the  copy  of  "Fatima"  cigarettes. 


THE  EXPERT  WHO  HAD  ANALYSIS 
ON  THE  BRAIN 


A  FABLE  IN  SLANG 


"pHE  Hush-Hush  Advertising  Agency 
was  all  in  a  Flutter.  One  of  their 
sleek  young  representative*  had  just 
brought  in  a  New  Aecuunt. 

Pcrkin's  Electric  Prune  fitters  were 
to  be  Merchandised  with  the  AltiltlDCl 
of  the  Hush-Hush  cxpcrt<- 

I'amous  artists  were  Commissioned  to 
Produce  gorgeous  Oil  Paintings  of  the 
Perfect  Prune  Fitter. 

Algernon  Sidcwise,  hesprctaclcd  Space 
Buyer,  was  Instructed  to  make  up  a 
list  for  the  advertising  campaign. 

The  Printer  was  told  to  shake  a  leg 
and  to  rush  the  proof*,  or  Heaven  help 
him. 

Algernon  had  early  developed  a  pain- 
ful case  of  Cerebral  Inflation,  His  Sa- 
rah-bcllum  had  expanded  like  the  Waist- 
band of  an  Aged  Ihiches,  with  High 
Blood  Pressure. 

It  was  Terrible  to  Pire  Algy's  frown 
at  Zealous  Solicitors. 

Let  there  be  quiet,  please.  Mr.  Side- 
wise  is  now  Analysing  the  Prune  Fitter. 
He  had  a  List  which  had  been  o.  It  for 
the  announcement  of  the  Philadelphia 
Centennial.  Perhaps  that  Li-t  would  be 
All  to  The  Mustard  for  the  advertising 
of  the  Perfect  Prune  Fitter. 

But.  no.  Analysis — careful  analysis 
would  Solve  the  Prune  Filter  Problem. 

"Hm-mmm,  KI.KCTRIC.  I  see."  said 
the  Fountain  of  Wisdom,  "that  means — 
ah— class,  refinement,  culture,  as  it  were. 
■'Hm-mmm.  hm-mmm.  Primes,  they  are 
a  Qualitv  Product  surelv.  sought  after 
by  the  Rich  ami  Affluent  FARMERS 
will  buy  the  Prune  Fitter.  I  have  read 
-oinewherc  that  Farmers  sell  their  Crops 
for  Many  Millions.  I  shall  use  Farm 
Journals." 

These  were  Busy  Days  for  the  Hush- 


Hush  Agency  and  no  one  had  time  to 
Check  Up  the  Educated  Space-buyer. 
No  one  could  tell  this  Constipated  Owl 
that  daily  Newspapers,  with  concentra- 
ted circulations,  would  help  Sales  in 
Territories  having  Proper  Distribution. 
•  »•*•*•••• 
Now  it  came  to  pass  that  Perkins  was 
Red-headed  and  waxed  Angry  as  a  Sore 
Boil.    He  had  sold  no  Prune  Pitters 


'.  1 '-  longed  li  vestigation  and  Sur- 
rey was  Inaugurated  by  the  worried  Mr. 
Hush.  The  Live  Wires,  he  found,  live 
in  cities.  Electric  current  was  Scarce 
on  the  Farms  as  Head  Waiters  out  in 
the  Sticks.  Prunes  were  Consumed 
mostly  by  round-shouldered  Bookkeep- 
ers the  Inmates  of  Actor's  Boarding 
Houses  as  well  as  other  ordinary  Run  of 
Mine  Folks.  Hardly  a  Perkins  dealer 
knew  the  Campaign  was  Running. 

Perkins  bowled  like  a  Scotchman 
stuck  with  a  Canadian  quarter.  He 
said  Words  which  made  Mr.  Hush  feel 
like  a  30<cnt  Russian  ruble. 

But  all  this  happened  in  the  Sweet 
Long  Ago. 

Today  the  Common-Sense  Advertis- 
ing Agency  places  the  Prune  Fitter 
schedules  in  new-papers,  in  cities  and 
towns  when  there  is  distribution  and 
where  electric  current  is  Available. 

The  Perkins  Prune  Fitter  is  now  sell- 
ing like  Ice  in  a  Turkish  Bath. 

Friend  Algy  is  no  linger  a  Media  and 
Slant  expert.  He  now  Turns  on  the 
Power  and  Jiggles  the  Air-brake  when- 
ever the  Conductor  rings  twice. 

Mr.  Hush  has  long  since  been  Cast 
into  Outer  Darkness. 

*    »  « 

MORAL:    You'd  be  surprised. 


Chicago,  April  4.— Is  the  slay-at- 
I  nme,  the  "lady  of  the  house,"  really 
interested  in  advertising  and  its  influ- 
ence on  her  home  life? 

No  more  impressive  answer  could  be 
given  than  the  sight  of  over  5<K1  Chi- 
cago women — club  women,  business 
women,  housewives,  women  representa- 
tives of  every  walk  of  life — gathered 
together  at  the  Hotel  La  Salle  today  to 
spend  "An  Hour  in  the  Business  World" 
as  arranged  by  the  Women's  Advertis- 
ing Club  of  Chicago.  Miss  Mary  Crow- 
ley, president,  explained  the  object  of 
the  meeting— to  point  out  to  the  women 
of  Chicago  the  advantages  of  buying 
advertised  merchandise  and  to  foster  a 
better  and  clearer  understanding  of  ad- 
vertising and  its  value  in  the  home. 

One  of  the  organizers  of  the  club, 
Mrs.  Leoua  A.  Krag  (Jean  Prcscott 
Adams)  food  expert  for  Armour  &  Co., 
and  a  well-known  magazine  editor  and 
feature  writer,  spoke  on  "Taking  the 
Guesswork  out  of  Buying."  "How  many 
of  our  great  grandmothers  could  come 
to  this  meeting  on  a  Monday  afternoon?'' 
Mrs.  Krag  inquired.  She  went  on  to 
explain  how  not  only  the  invention  hut 
the  advertising  of  all  the  modern  house- 
hold conveniences  and  canned  goods 
have  freed  woman  from  her  household 
drudgery  and  given  her  the  leisure  for 
intellectual  development. 

"Advertising."  Mrs.  Krag  said,  "has 
saved  us  time  as  well  as  money.  When 
it  conies  to  individual  buying  we  must 
exercise  judgment  in  selection.  Adver- 
tising helps  us  do  that.  Look  at  this 
morning's  papers  and  look  at  them  with 
the  eye  of  the  critical  home  manager. 
You  will  find  their  advertising  columns 
teeming  with  splendid  information  of 
value  to  you— of  far  gTcater  value,  in 
fact,  than  the  news  of  the  latest  murder 
trial.  It  was  a  wise  man  who  said, 
'Show  me  the  advertising  in  your  pa- 
pers and  magazines  and  I  will  tell  you 
the  condition  of  your  country.' 

"When  you  buy  advertised  merchan- 
dise you  know  you  are  buying  depend- 
able merchandise;  for  no  article  can 
profitably  be  advertised  until  it  has  pas- 
sed the  most  rigid  examination  of  ex- 
perts, Impress  this  upon  your  children 
when  vou  send  them  to  the  store  to  buy 
and  train  them  to  he  buyers  of  depend- 
able g'Mids  when  they  grow  up.  Insist 
that  your  dealer  supplies  you  with  the 
dependable  brands  of  advertised  goods. 
The  great  consumer  is  the  American 
woman  and  she  will  get  what  she  de- 
mands. If  she  demand*  such  goods 
from  the  dealer,  she  will  get  them." 

Mrs.  Jacob  Baur.  a  director  of  the 
Federal  Securities  Corporation  and  vice- 
president  of  the  Liquid  Carbonic  Com- 
pany, talked  on  "Finance  and  the  Wo- 
man"  and  Horner  Buckley  spoke  of  the 
constructive  work  that  had  been  accom- 
plished by  the  club  in  spreading  the 
gospel  of  advertising  among  tile  women 
of  the  city 

In  addition  to  the  addresses,  a  musical 
program  was  provided  by  an  orchestra 
of  over  thirty  pieces  and  vocal  soloists. 


Sheridan  Joins  Hearst's 

Hearst's  International  Magazine,  New 
York,  has  appointed  C.  M,  Sheridan  in 
charge  of  advertising  department  pro- 
motion. He  wai  at  one  time  advertising 
manager  for  the  American  Social  Hy- 
giene Association 
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NEWSPAPER  ADS  WON  COURT  VICTORY 
FOR  "AUNT  JEMIMA"  TRADE  MARK 


Proved  Good-Will  Wai  E»Ubli»hed  That  Must  Not  Be 
by  ■  "Sambo"  That  Resembled  It, 
In  U.  S.  Court*. 


By  WALOON  FAWCETT 

AUNT  JEMIMA,  storied  sponsor  of 
pancake  flour,  is  today  the  more 
alone  in  her  glory  as  an  advertising 
character  because  her  master  not  only 
had  the  foresight  to  employ  newspaper 
advertising  in  lavish  degree,  but  also 
systematically  equipped  traveling  sales- 
men with  portfolios  of  newspaper  ad- 
vertisements. 

In  repeated  instances  evidence  of 
heavy  investment  in  advertising  has 
served  to  impress  a  Federal  tribunal 
sitting  in  judgment  upon  a  conflict  of 
trade-marks  or  trade  names.   It  has  re- 


on  both  counts  was  evident  when  it  re- 
marked : 

"The  Aunt  Jemima  flour  has  become 
so  widely  known  that  a  glance  at  the 
picture  would  satisfy  the  average  pur- 
chaser. In  other  words,  while  the  goods 
are  known  by  the  name,  the  picture  is 
the  distinguishing  feature  by  which  the 
goods  arc  visually  identified." 

Newspaper  advertising,  as  attested  by 
the  contents  of  the  stork  portfolio  from 
the  Aunt  Jemima  Company's  offices,  sup- 
plied the  balance  of  power  that  won  ac- 
ceptance by  the  court  of  another  princi- 
ple of  good-will,  viz.:  that  which  ignores 
color  as  a  distinguishing  characteristic 
v. hen  color  is.  not  always  present. 

In  the  taking  of  testimony,  in  this 

he  lower  part"  of  the  c,a5n  bttwccn  Aum  Jemima  and  Sambo, 
considerable  attention  was  devoted  to 
the  color  schemes  of  the  packages  of  rival 
products.  In  the  last  analysis,  however, 
it  appeared  that  even  though  there  he  no 


valuahle  good-will  in  the  name  and 
visage  of  Aunt  Jemima.  And  the  Court 
of  Appeals  at  Washington,  which  had 
the  last  word  in  the  debate,  reversed  or 
overruled  the  U.  S.  Commissioner  of 
Patents  and  gave  Aunt  Jemima  the  ben- 
efit of  the  doubt.  For,  reasoned  the 
Appeals  bench,  t 

figure  of  "Sambo."  as  printed,  is  so 
covered  with  reading  matter  that  to  the 
only    the    head  and 


containers  it  must  be  taken  into  account 
that    the    newspaper  advertisements, 
prospects  would 


shoulders  arc  plainly  visible. 

Furthermore,  suspicioned  the  court  of  ^"^.1  t^^ST  SJ^n^jL^ 
last   resort,  if  registration   should  be 

Mill,  Company  to  rely  in  court,  as  well  ^Xr^t.              U  acquaintance  with  the  good,,  are 

as  in  sales  practice,  upon  the  portfolio  ~  ""'miUr  in  fcTtLata  2 1*  '      '   E«M  of  color  and,  consequently,  the 

of  newspaper  advertisements  as  a  de-  J£  to  \unt  Jemima                              danger  of  confusion  in  trade  must  rest 

monstrator  of  good-will.  *                                               to  a  considerable  exlrnt  upon  an  ap- 

This  proof  of  the  practical  value  of  Salesmen  Carry  Them  praisal  in  terms  of  black  and  white, 
the  portfolio  of  proofs  and  specimens  of  Rob»-rt  R.  Clark,  president  of  Aunt  The  Court  of  Appeals  in  holding  that 
newspaper  advertisements  was  afforded  Jemima  Mills  Company,  brought  the  contests  such  as  the  one  between  Aunt 
ill  a  contest  between  the  Aunt  Jemima  portfolio  of  newspaper  advertisements  Jemima  and  Sambo,  must  he  decided  by 
Mills  Company  and  the  Blair  Milling  into  the  limelight  when  he  went  on  the  n  ain  essentials— the  essentials  upon 
Company  which  has  but  lately  been  de-  stand  to  testify  in  detail  as  to  the  va-  which  newspaper  advertising  is  pivoted 
cided.  The  two  concerns  arc  located  rious  forms  of  advertising  and  sales  pro-  —remarked  that  once  the  "Sambo" 
only  twenty-three  miles  from  each  other,  motion  that  have  been  employed  conrin-  trade-mark  was  granted  a  certificate  of 
the  former  at  St.  Joseph,  Mo,  and  the  uously  since  the  World's  Fair  at  Chi-  registration  by  the  Patent  Office  "noth- 
1,-ttcr  at  Atchison,  Kansas.  cago  in  1893  to  build  good-will  for  the  ing  could  prevent  the  registrant  from 
The  Missouri  concern,  which  appears  Aunt  Jemima  products.  l'sing  whatever  coloring  it  desired  in 
ti  have  been  first  in  the  field  with  a  The  particular  portfolio  that  was  of-  setting  forth  the  mark  so  long  as  the 
negro  mascot,  felt  aggrieved  when  the  fcrcd  in  evidence*  was  not  prepared  style  of  dress  and  the  features  of  the 
Blair  company  put  its  candidate  before  specially  for  the  occasion.  Rather  was  iiegro  were  retained." 
newspaper  readers,  and  when  the  Blair  it  a  standard  portfolio  of  the  kind  with 
company  essayed  to  register  its  pictorial  which  the  Aunt  Jemima  Company  out- 
figure  as  a  trade-mark  the  Aunt  Jemima  tits  its  traveling  salesmen  in  order  that 
people  filed  an  '^opposition"  and  the  they  may  familiarize  the  retail  trade 
fight  was  on.  It  did  not  appear  to  weigh  with  what  the  manufacturer  is  doing  to 
with  the  objectnr,  either,  that  the  Aunt  ccatc  demand  for  his  specialty. 
Jemima  advertising  campaign  was  of 
ope,  whereas  its  rival  had 


restricted  its  newspaper  space  Inlying  to 
a  few  States  in  the  Middle  West. 

Trad*  Mark  an  Identifier 


is  Against  New 

In  deciding  that  Aunt  Jemima  is  en- 
titled to  hold  all  "doubles"  or  near- 
doubles  at  arm's  length  the  Court  of 
Appeals  at  Washington  declared  that 
where  there  is  a  doubt  as  to  the  danger 
of  confusion  in  trade,  the  doubt  must  be 
resolved  against  the  newcomer  because 


Carried  Balance  of  Powar 

In  playing  its  part  to  win  a  victory 

for  the  Aunt  Jemima  Mills  Company  the  the  field  from  which  a  person  may  sc 

port folio  of  newspaper  advertisements  l.ct  a  trade-mark  is  practically  unlimited, 

had  in  reality  a  double  role.   In  the  first  ami  hence  there  is  no  excuse  for  his 

Conflict  between  these  two  advertisers   place  it  stood  as  a  cumulative  array  of  impinging   upon   or   even   closely  ap- 

of  mill  products  was  to  he  presumed   advertising  such  as  the  courts  have  re-  f -reaching  the  mark  of  hi,  business  rival. 

pcatedly  conceded  goes  to  create  and  If  any  person  supposed,  however,  that 

entrench  good-will.     Secondly,  it  be-  this  Aunt  Jemima  episode  would  indi- 

poke  a   consistent  effort  to   translate  cite  that  all  that  a  trailer  has  to  do  to 


only  in  the  event  that  newspaper  readers 
glance  casually  at  pictorial  copy  placed 
before  them  and  are  equally  heedless  of 


detail   when   purchasing  the  packages   the  prestige,  inseparable  from  extensive   find  a  ready-created  demand  for  good? 


with  which  they  ha\e  been  made 
quainted  in  the  newspapers.  Here  we 
had  the  owner  o(  "Aunt  Jemima."  vis- 
ualized by  a  dust  picture  of  a  full- 
faced  smiling  negress  with  a  handker- 
chief wrapped  about  her  head  and  shoul- 
ders, making  strenuous  objection  to  the 
proximity  in  trademark  of  the  full  length 
figure  of  ■  negro  who  answers  to  the 
name  "Sambo"  and  is  portrayed,  in  the 
approved  copy,  as  bearing  in  one  hand  a 
plate  of  smoking  cakes  and  in  the  other 
hind  a  cake  turner. 


ewspaper  advertising,  i 
will 

That  the  highest  com 


dealer  good-  is  to  seemingly  "trail"  the  advertising 
of  an  established,  popular  specialty  he 
l  as  received  a  rude  surprise.  Officials 


ADVERTISING  AND  PRESENT-DAY  BUSINESS 


rI,llF.  relation  between  advertising  and  their  trade  i»  good  and  save  their  re- 

prescut-day  financial   and   industrial  sources  in  bad  times, 
conditions  was  the  general  subject  of  an  "The  wise  plan  is  to  cut  down  the  ad- 
interesting  talk  one  night  recently  by  vertisitig  appropriation  when  sales  are 
When  the  judicial  umpire,  came  to    Preston  F.  Bryant,  sales  manager  of  the  large  and  use  the  extra  funds  in  adver- 


thc  claims  of  these  two 


Babson  Statistical  Organization,  before    lising  when  order,  are  hard  to  get.  In 


ers  for  trade  it  became,  however,  not  a  the  members  of  the  Sales  Managers' 

question  of  whether  the  two  dusky  mas-  Association    of    Philadelphia    at  the 

eels  were  actual  'doubles."  but  rather  a  monthly  banquet  held  at  the  Bellevue- 

question  of  whither  the  presence  of  the  -Stratford.    Some  of  the  high  spots  in 


commcr- 
likely  to 


Mr.  Bryant's  talk 


this  way  business  runs  on  a  level  keel. 

"Flexible  advertising  is  the  best  way 
to  smooth  out  the  periodical  fluctuations 
from  which  business  suffers. 
"We  believe  that  business  will  see  a 


"The  greatest  mistake  a  hnsiness  house   temporary  spurt  in  the  spring,  but  that 


can  make  today  is  to  cut 


the  permanent  turn  for  the  better  will 
not  come  until  fall. 

"The  change  to  normal  seems  to  be 


two  smiling  faces  in  the  same 
ejat   environment    would  be 
cati'c  "confusion  in  trade." 

It  is  a  well-established  principle  that  rising  appropriation, 

all  the  |K>wers  of  the  Federal  courts  "There  is  a  dangerous   tendency  at 

must  be  exerted  to  safeguard  the  sym-  present  to  curtail  advertising.    This  in-   coming  more  quickly  in  the  F_ast  than 

bols  of  good-will  where  it  can  be  proved  clination  seems  to  strike  the  business  in-    in  the  West. 

that  gond-will   in   business   has   been  terests   when   intensive  advertising   is      "The    difficulties    of    the    next  six 

established.  most  necessary.                                       months  can  best  be  solved  by  intelligent 

This  is  where  the  portfolio  of  news-  "Without  advertising  the  husiness  out-    selling  and  sales  efficiency, 

paper  advertisements  came  in.   It  did  as  look  for  the  future  is  gray  enough  to  be      "We  have  found  the  use  of  automo- 

much  a,  any  other  instrumentality,  if  almost  black.                                          biles  has  increased  the  selling  capacity 

not  more,  to  prove  the  existence  of  a  "Many  business  men  advertise  when   of  a  man  threefold  in  many  cases." 


and  in  certain 
"But  it  did  not 
er.    "We  got  it 


of  the  Blair  Milling  Company  confessed, 
under  examination,  that  their  "Sambo" 
had  pulled  but  little  trade  until  intro- 
duced to  the  public  territorially  through 
local  newspaper  advertising.  Thi,  was 
the  significant  testimony  of  E.  B.  Hack- 
ney, manager  of  the  Package  Goods  De- 
partment of  the  Blair  Milling  Company 
Cot  h  All  Back 

According  to  the  experiences  related 
by  Mr.  Hackney,  he  was  a  believer  in 
newspaper  advertising  when  he  took  hU 
preterit  position  with  the  Blair  Milling 
Company  in  1915,  but  Mr.  Blair  mi 
not.  However,  the  latter  expressed  him- 
self as  willing  to  make  a  trial  of  adver- 
tising if  the  product  would  not  sell 
without  its  aid.  Willi  a  view  to  ascer- 
taining whether  the  goods  would  not 
move  on  their  merits  alone  the  SaniLo 
flour  was  put  out  without  advertising  ir. 
the  CofTcyvillc  distri 
sections  of  Colorado 
sell,"  relates  the  mar 
practically  all  hack." 

Local  advertising  was  then  tried,  rein- 
forced  by  house-to-house  sampling  and 
demonstrations.  The  plan  was  to  avoid 
national  advertising  for  the  time  being, 
but  to  work  one  state  at  a  time,  moving 
then  to  another  state.  In  this  way  the 
Blair  company  has  conducted  try-out 
campaigns  of  some  proportions  in  Mis- 
souri, Kansas.  Colorado  and  Illinois, 
with  small  ventures  in  adjoining  stales. 
The  first  year  only  was  spent  in 

this  advertising.  The  next  year  the  out- 
Icy  was  SI .093.  The  following  season 
the  expenditure  was  $7,«29  followed  by 
an  outlay  of  $10,172  and  finally  by  a 
plunge  of  $31,554. 

The  total  investment  of  over  $5000) 
ir-  local  advertising  brought  a  corres- 
ponding growth  of  sales— from  250  cases 
of  the  goods  the  first  year  to  3.000  casts ; 
to  26.000;  and  finally  to  81,000  case*. 

Mr.  Hackney's  comment  on  local  ad- 
vertising, as  voiced  for  the  benefit  of 
the  Appeals  Court  was:  "Where  we 
advertised  it  was  a  success  and  we  arc 
ii'  w  getting  a  good  distribution  which  i, 
more  than  paying  for  the  advertising  " 

Advertising  Craated  Good  Will 

But  meanwhile,  the  Aunt  Jemima 
Company,  under  the  impetus  of  propor- 
tionately more  lavish  advertising,  had 
been  building  that  progression  of  sales 
which  was  to  convince  the  Federal  court 
of  the  existence  of  good-will  that  must 
lie  protected  even  though  the  case  was, 
as  the  Court  remarked:  "a  close  one." 

The  experiences  of  the  Aunt  Jeir.i-r.a 
Company,  as  related  at  Washington  in 
connection  with  this  tussle  over  adver- 
tising rna'cots,  prove  quite  conclusively 
the  value  of  demonstrations  and  souve- 
nir distribution  as  a  support  to  news- 
paper advertising  in  the  building  of 
grod-will. 

During  the  past  few  years  the  Aunt 
Jemima  ha,  distributed  in  the  territory 
covered  by  its  newspaper  advertising  a 
tntal  of  more  than  10.000,000  of  its  rag 
dolls — "Aunt  Jemima"  and  "Uncle 
Mose"  and  the  pickaninnies.  At  the 
same  time  there  was  broadcast  distribu- 
tion of  hundreds  of  thousands  of  the 
Aunt  Jemima  face-mask,  to  say  nothing 
of  millions  of  cut-outs  anil  dealer  help'. 

No  wonder  the  court  was  impressed 
to  the  extent  that  it  was  and  remarked 
that  it  douhted  the  contention,  which  had 
Wen  sustained  at  the  Patent  Office,  thit 
the  rival  goods  would  lie  distinguished 
as  "Sambo"  and  "Aunt  Jemima"  brand' 
instead  of  by  the  trade-mark  figure, 
rendered  familiar  through  advertising. 

The  court  concluded  that  the  compet- 
itive maneuver  that  brought  the  case  t~» 
court  would  admit  of  but  one  inference, 
"that  of  gaining  advantage  from  the 
wide  reputation"  established  in  the  Aunt 
Jtmiiua  goods. 
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HART-SCHAFFNER  &  MARX  POLICY  STIRS 
UP  RATES  QUESTION  AGAIN 

Merchants  Fighting  Advertising  Rates— Wide  Interest  in  Market 
Symposium — New  Retailer*'  Paper — N.  A.  N.  E. 


Mr.  Miltif  conduct*  in  Editok  & 
Pi  minim  rich  week  (under  the  auspi- 
ce* oi  the  National  Association  ol  Ncws- 
I»aper  zUecutives.  Che  newspaper  de- 
partment of  the  A.  A-  C.  W.i  a  round 
table  discussion  on  matter*  of  inter- 
relation tu  the  newspaper  advertising 
driartraent  and  the  user  of  newspaper 
advertiiing  space.  Criticism  of  or  cont- 
inent on  any  views  expressed  and  con- 
tributions sh.iulil  he  (ret  in  Kred  Mllltl, 
News  '■ 


is  that  newspaper  advertising  managers 
must  get  themselves  mentally  straighten- 
ed out  as  to  their  two  set*  of 
Of  course,  there  are  "border 
hut  there  is  hardly  one  of 


Sccrctaiy  Tieuuiei  National  Association  <il  Newspaper  Executives. 

[NEWSPAPERS  with  vacillating  poli- 
cies as  to  local  and  foreign  adver- 
tising are  finding  it  necessary  to  tighten 
their  ropes  in  a  hurry  these  days. 

In  many  instances  foreign  advertising 
rates  on  newspapers  have  advanced 
much  more  than  Incal  rates  with  the 
result  that  the  local  advertiser  can  buy 
space  for  much  less  than  the  outside 
manufacturer  even  when  the  15  and  2 
per  cent  discount*,  are  taken  off. 

This  condition  has  led  Hart-Schaffner 
&  Marx,  whose  advertising  is  handled 
hy  Williams  <V  Cunnynham,  to  place 
their  advertising  through  their  retail 
store  outlets  at  local  advertising  rates 
instead  of  through  their  agencies  on  the 
foreign  rates. 

This  policy  is  being  pursued  in  all 
cities  where  they  have  but  one  store 
handling  their  line  of  clothes.  Where 
they  have  more  than  one  representative 
they  are  continuing  to  send  their  adver- 
tising through  the  agency.  Williams 
&  Cunnynham  probably  arc  collecting 
a  service  fee  on  copy  placed  direct 
through  the  retailers.  Although  many 
of  the  larger  newspapers  have  fought 
this  they  are  gradually,  one  by  one, 
dropping  into  line  and  accepting  Hart- 
Schaffner  &  Marx  copy  from  the  retail 
stores. 

This  instance  brings  out  the  woeful 
lack  of  policy  on  the  part  of  some  news- 
papers. There  is  drawn  no  clear  cut 
line  of  distinction  as  to  what  is  foreign 
and  what  is  local,  and  where  the  differ- 
ent rates  are  applicable. 

This  phase  of  newspaper  advertising 

directors  of  the  National  Association  of 
Newspaper  Executives  at  Louisville. 

Of  the  twenty-five  papers  represent- 
ed at  the  meeting  there  were  not  two 
that  handled  this  phase  nf  newspaper 
management  exactly  alike.  It  was  the 
consensus  of  opinion  after  a  thorough 
discussion  that  a  few  simple  principles 
should  guide  any  newspaper  in  handling 
this  problem. 

First,  businesses  in  competition  with 
one  another  should  be  put  on  an  equal 
basis  by  the  newspaper.  Wholesalers 
and  manufacturers,  whether  located  in 
the  city  of  publication  or  outside,  should 


over  last  year.  Right  now  50  per  cent 
of  the  papers  arc  opposing  demands  for 
advances  on  like  part  of  the  unions. 

Merchants  say  that  the  New  York 
Globe  for  instance,  has  reduced  its  rates. 
Here's  what  Jason  Rogers  wires  in 
answer  to  this: 

"In  aniwer  to  your  tetter  cj  March 
twenty  third  the  Clone  ha*  not  decreased 
its  advertising  rates  We  made  an  in- 
crease October  1.  Vt2n.  and  announced  a 
further  increase  for  January  l*t  on  the 
strength  of  protpect  of  higher  prices  for 
paper.  As  expected  high  price  of  paper 
did  not  rcalerialiie  we  eliminated  some 
detail*  i»f  intended  increase  in  rate  ef- 
fective January  lit  The  Globe  was  in 
more  favorable  condition  regarding  rates 
titan  more  newspaper*  for  we  had  made 
repeated  slight  increases  during  previous 
year*  while  other  newspaper*  had  de- 
inrrease*  until  they  were  up 


May  ISth.  Announcement  of  awards 
will  be  made  at  the  Atlanta  convention 
during  the  week  ef  June  loth.  All  re- 
ports will  be  exhjblt.d  at  Ike  coavea- 


"It 


you  get  up  an  original  repot 

Lest    survey    yotl  fig*C 


Merchants  say  that  Minneapolis  Tri- 
bune has  reduced  its  rates.  The  fact  is. 
the  Tribune  attempted  to  advance  its 
rates  but  did  not  go  through  with  them 
in  a  fear  of  faring  a  storm  of  opposition. 

Merchants  say  newspapers  should  be 
powerful  enough  to  beat  down  union 
wage  scales.  They  say  that  if  they  force 
advertising  rates  down  that  the  news- 
tn  order  to  live  will  force  wage 


cannot  be  settled  by  getting  back  to  an  rinw„    T,,c  metchMU  ,  ,„*, 

"SSfctS  °'  s_    ,.,„  *•  »e« Paper  i,  a  nuasi-public  ins.itu- 


Merchandise  advertised  by  either 
manufacturers  or  jobbers,  to  be  sold 
through  retailers  to  consumers,  is  na- 
tional. 

Merchandise  advertised  by  retailers 
to  he  sold  direct  to  consumers  is  local 
or  retail. 

It  happens  that  in  ninety-five  cases 
out  of  one-hundred  the  above  principles 
will  obtain.  The  important  thing,  if 
the  advertising  manager  does  not  do 
business  along  these  established  lines,  is 
that  he  establish  some  different  lines 
and  do  business  in  the  same  way  with 
everybody. 

The  difference  between  local  or  retail 
and  national  or  foreign  rates  will  be 


UOts,  A  fight  with  the  unions  would  dis- 
turb circulation  and  with  a  10  or  15  per 
cent  decrease  in  circulation  the  mer- 
chants would  immediately  claim  other 
decreases  in  advertising  coming  to  them. 

Hsrvry  Vnung.  the  good  natured, 
energetic  advertising  manager  of  the 
Cnlinnhus  Dispatch  has  the  best  recipe 
for  thr  situation. 

"Aw,  tell  'cm  to  forget  it.  But  get 
some  steam  behind  your  circulation  de- 
partment and  show  them  enough  circu- 
lalk'ii  increase  be  justify  your  rates  or 
more,"  r.ays  Harvey. 

•      •  • 
MERCHANDISING  MEN  INTERESTED 
IN  ASSOCIATION  CONTEST 


June. 


one  of  the  topics  for  discussion  at  the 

Atlanta  convention  of  the  association  in   INTEREST  is  already  being  evidenced 

in  the  symposium  of  market  survey 
which  will  be  made  by  the  National  As- 
sociation of  Newspaper  Executives  in 
co-operation  of  the  American  Associa- 
tion of  Advertising  Agencies.  A  letter 
being  sent  hy  Fred  Millis.  secretary - 
trrasurcr  of  the  National  Association  of 
Newspaper  Executives,  to  newspapers 
over  the  country  urging  that  they  take 
part  in  the  contest,  is  as  follows : 
••You  no 


PUBLICATION  COSTS 

jYJERCHANTS'  associations  over  the 
country  arc  using  considerable  mis- 
information in  attempting  to  beat  down 
newspaper  advertising  rates.  There  is 
hardly  a  statement  made  hy  these  mer- 
chants contending  that  rates  should  de- 
crease which  cannot  be  proven  as  un- 
sound. Fear  instance,  merchants  say 
paper  prices  have  gone  down.  This 
applies  to  wrapping  paper  and  spot 
newsprint,  but  on  the  other  hand  con- 
tract newsprint  has  advanced  over  last 
year. 

Merchants  say  wages  have  gone  down. 


all  be  on  an  equal  basis.    Since  their  This  may  apply  to  labor  In  general,  but 
advertising  is  run  in  campaigns  rather  wa;>e  scales  in  publishing  in  practically 
than  year  in  and  year  out,  it  is  more  every'  city  in  the  country  have  advanced 
practical  to  handle  them  on  a  foreign 
rate  basis.    This  is  particularly  neces- 
sary since  a  great  bulk  of  their  adver- 
tising   is    placed    through  advertising 
agencies.    Newspaper  advertising  man- 
agers should  make  up  their  minds  that  TN  a  letter  to  newspaper  publishers  of   around  and 

■luMata       *  -      •      »____-*■*__      X    . ,   a.         /—I  •  -      w  ■  i  •  I  .     .  1.  „  .    ,1 


doubt  have  noticed  the  an. 
In  Eotroa  ft  Pi-auaitxa  of 
March  _'e  of  Award*  of  Merit  which  will 
be  given  by  thl*  Association  to  newspapers 
for  producing  the  beat  market  surreys. 
The  judges  will  be  a  se  crti  com  mil!  re  of 
thrr*  mtmbfrt  of  thr  Arm-rican  AMMM- 
tion  of  AdvenUinji  Areaciet,  t*lrcte<j  by 
Collin  ArnutrofiB  The  autvey  m«*1 
in  accord  with  th*  principle*  enuecUted 

iFce,h:f  *&Vr',  assffva.. 

Aviation  in  cooperation  with  the  A.  A- 
tJTS£\fU  laVBSSSb  »•  the.' 


MILLER  TALKS  STRAIGHT  TO  PUBLISHERS 


never  advertising  is  in  competition, 
or  in  this  class,  it  should  go  on  the  na- 
tional rale.  There  should  be  no  "ifs"  or 
"ands"  about  it. 

On  the  other  hand,  where  the  adver- 
tising is  placed  by  a  retail  outlet  it 


all  the  good  things 


at  otir 


should  go  on  the  local  or  retail  rate,  morning,  afternoon  and  night  sessions. 
H  Hart-Schaffner  4  Marx  advertising 
is  turned  into  a  newspaper  by  a  retail 
stnre  for  the  copy  to  appear  over  the 
name  of  the  store  and  unquestionably  is 
retail  selling  copy,  there  is  no  way  in 
the  world  that  the  newspaper  can  get 
around  accepting  this  business  on  its 
local  rate  card. 

This  Hart-Schaffner  &  Marx 
is  but  an  instance.  The  important 


the  country,  Charlie  Miller,  president    that  were  there  for 
of  the  National  Association  of  News-   Joor  sessions. 

paper  Executives,  makes  the  folluwing  "Our  association  does  not  touch  on  the 
very  pointed  statements.  cost  of  paper,  cost  of  labor  or  other 

"Our  association  will  meet  in  Atlanta  thirgs.  but  devotes  the  entire  convention 
to  work  and  not  to  play.    We  will  have   period  to  the  discussion  of  advertising 

rates,  aKcitcy  co-operation,  classified  ad- 
vertising and  things  that  pertain  only 
to  the  advertising  department  of  your 
newspaper.  We  cover  both  the  local 
and  foreign  field  very  thoroughly, 

"Even  if  you  canno*  send  a  represen- 
tative to  the  Atlanta  session,  you  owe  it 
to  your  paper  to  become  a  member  of 
the  good 

work  that  we  are  doing  in  behalf  of 
all  the 


and  if  your  representative  does  not 
come  lxack  full  of  new  ideas  and  plans 
to  increase  your  advertising,  then  it  is 
time  for  you  to  change  Advertising 
Managers. 
"Last    year    several    publishers  did 


I---",  t  al 
Take  the 

.    .onnc  the 

.  .  -t  six  month*  and  'doll  it  up '  If  you 
are  tint  intetested  at  all  in  getting  tor 
yo-ur  |iaprr  an  award  of  merit,  why  doot 
Juu  go  into  this  whole  heartily  so  a*  to 
give  u*  a*  oauch  materia)  ai  possible  to 
u»e  at  Atlanta  iu  selling  to  the  advertising 
fraternity  the  newspapers  as  the  national 
advertising  medium.*" 

•  •  • 

ENTER  RETAILERS'  JOURNAL 

WfllEN  the  Milwaukee  Journal  does 
anything,  it  does  it  right.  This  is 
the  consensus  of  opinion  among  news- 
paper advertising  managers.  The  Jour- 
nal's recent  entrance  into  the  dealer  pub- 
lication field  has  been  made  with  the 
same  eclat  as  the  other  things  it  does. 
Ifs  a  monthly.  If,  called  the  Retailer's 
Journal.  It  sells  for  a  dime.  It's  eight 
pages  and  full  newspaper  size  and  what's 
more  it's  very  readable.  In  short,  it's  up 
to  standard.  It  contains  articles  about  Mil- 
waukee stores  and  wholesale  establish- 
ments, articles  on  better  business  by 
business  leaders  and  accounts  of  mer- 
chandising activities  from  all  parts  of 
the  United  States.  The  publication  is 
of  standard  newspaper  sixe,  and  con- 
tains eight  pages.  It  will  be  > 
among  the  5,000  retailers, 
the  middle  of  each  month. 

•  •  • 
AS  GOOD  AS  RETAIL 
PUBLIC  LEDGER 

«yoU  tell  'em!  The  Retail  Public 
Ledger  may  be  the  'Daddy  of  'em 
all,'  but.  Honestly,  now,  don't  you  think 
the  Oregon  Journal  Trade  News  is  a 
mighty  promising  son?"  writes  F.  H. 
McMahon,  director  of  the  merchandis- 
ing bureau  of  the  Portland  Oregon 
Journal. 

"Not  only  are  we  trying  to  sell  the 
dealer  on  confining  his  efforts  to  prod- 
ucts advertised  in  the  Journal,  but  we 
are  trying  to  educate  him  along  sound 
merchandising  lines." 

They  are  now  getting  out  a  4-page 
regutar-sircd  newspaper  each  month. 

Cleveland  News,  Jr.,  another  one  of 
the  retail  publications  of  the  newspapers 
of  the  country,  has  grown  to  eight  pages 
in  the  last  two  or  three  issues.  D.  W. 
McKinncy  has  recently  become  editor  of 
the  News,  Jr. 

•  •  • 

CAME  TWICE  TO  LOUISVILLE 

WATTLE  CLARK,  vice-president  ot 
**  the  National  Association  of  News- 
paper Executives  for  Tennessee 
twice  to  the  recent  meeting  of 
at  Louisville.  He  came  up  on  February 
20  and  then,  naturally,  had  to  repeat  on 
March  20  to  attend  the  meeting. 

Battle  got  his  first  notice  of  the  meet- 
ing on  February  18.  He  noticed  the 
date,  20th — the  month,  March.  So  he 
grabbed  his  hat  and  started  for  Louis- 
ville, to  be  met  with  Bert  Garstin's :  "Ha  I 
Ha  I  Come  back  next  month." 

•  •  • 

TO  HAVE  MID-YEAR  MEETING 
IT  was  decided  at  the  meeting  of  the 

officers  and  directors  of  the  National 
Association  of  Newspaper  Executives, 
in  Louisville.  March  20,  to  institute  a 
mid-year  meeting  of  all  the  members, 
starling  next  fall. 

As  expressed  by  Frank  T.  Carroll, 
manager  of  the  Indianapolis  News,  "this 
organization  has  taken  a  very  definite 
place  in  newspaper  circles.   It  is  without 


on 

live."  It  I 
ing  a  year 


with  the  Asso- 
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dated  Advertising  Clubs  Convention 
would  not  be  sufficient  to  keep  up  the 
interest  in  the  organization." 

Although  it  was  pointed  out  that  a 
large  part  of  the  membership  of  the  Na- 
tional Association  of  Newspaper  Execu- 
tives would  be  able  to  attend  but 
one  meeting  in  a  year,  it  is  believed 
representatives  of  the  larger  papers 
would  attend  a  conference  sometime  in 
January  or  February.  It  was  suggested 
that  the  first  mid-year  meeting  be  at  the 
same  time  that  the  A.  B.  C,  Convention 
is  held  in  Chicago  in  October.  However, 
the  exact  time  of  the  meeting  has  been 
left  up  to  the  officers  who  wilt  be  elected 
at  the  Atlanta  meeting  for  1921-22. 

•      •  • 
TOPICS  FOR  CONVENTION 
AMONG  the  things  which  will  be  dis- 
cussed at  the  Atlanta  meeting  of  the 
National    Association    of  Newspaper 
Executives  will  be  the  following; 

Fint,  rite  question:  How  to  combat 
attempts  to  reduce  rates.  Hat  rates — advise 
increased  circulation  ratfaer  than  reduced 
rates. 

Second.  Waat  to  do 
and  agencies  who  cano 
serrjee  baa  been  given. 

Third.  Setting  of  some  standard  for 
measuring  advertisementa. 

Fourth.  There  is  a  general  demand  (or 
Ileal  suggestions  of  selling 


up  aalra  methods, 
all  mi 


...rrcfcandisuig  aer- 
vie*  practice— -fav.  should  par  for  service 
Seventh-    What  per  cent  should  retail- 

(■referred  position  to  local 

advertisers. 

Ninth.    Effect  of  dailr  circulation  Mate- 
'  best  war  •»"- 

7a  aer^ice'mM?'" 


USES  TRACER  ENVELOPES 

TTHE  Des  Moines  Register-Tribune  is 
using  tracer  envelopes  instead  of 
tickets  in  handling  advertising  in  the 
cnmjwsing  room. 

Harry  T.  Watts,  the  advertising  man- 
ager, w-ritcs  that  the  tracer  envelope  sys- 
tem is  the  most  satisfactory  method  it 
has  found. 

"Our  advertising  room  foreman  has  a 
set  of  pigeonholes  corresponding  to  the 
days  of  the  week— one  set  for  the  Morn- 
ing Register  and  one  set  for  the  Evening 
Tribune.  The  copy  is  put  in  envelopes 
and  as  they  arc  sent  to  the  composing 
room  they  are  tiled  in  the  pigeonholes 
and  remain  there  until  the  advertising 
has  been  run. 

•'We  have  a  somewhat  similar  system 
for  foreign  advertising  which  has  also 
proved  to  be  a  very  satisfactory  system. 
When  each  day's  issue  is  printed  these 
tracer  envelopes  are  sent  back  to  the 
advertising  department  and  the  paper  is 
charged  both  from  the  paper  itself  and 
from  these  tracers." 

Mr.  Watts  says  that  he  will  be  very 
glad  to  send  a  set  of  his  tracer  envelopes 
to  any  newspaper  executive  writing  him. 

•  •  • 
SAYS  DUMMY  SYSTEM  PREFERABLE 
Tlf  J.  LOWENSTEIN,  business  man- 
1Ta*  ager  of  the  St.  Louis  Star,  says 
that  for  a  paper  having  a  considerable 
amount  of  one-time  business  or  one  in 
which  position  is  sold,  the  dummy  sys- 
tem is  infinitely  preferable. 

"With  it  the  publisher  has  a  bird's-eye 
view  of  his  paper  in  miniature  and  the 
managing  editor  can  note  on  it  the  im- 
portant items  he  wishes  to  display  and 
where  he  wishes  to  put 

time  of  the  make-ups  can  be  C 


rpi IE  Advertising 

anil  Commerce  ' 


tising"  at  its  latest 


advertising  was  given  a  black  eye.  It 
was  brought  out  strongly  that  the  ad- 
vertiser must  get  away  from  the  idea 
that  his  advertising  in  the  newspapers 
must  look  like  a  billboard  in  order  to 
attract  attention.  A  committee  was 
appointed  to  call  upon  the  manage- 
ment of  the  Mankato  Daily  Free  Press 
and  ask  that  paper  to  act  as  censor 
on  dishonest  advertising. 

Joseph  Oshman  said  that  the  plan  of 
having  the  Cedar  Rapids  (Iowa)  news- 
papers act  as  censors  had  worked  out 
beautifully  and  resulted  in  honesty  in 
advertising.  B.  S.  Boman  said  that  no 
advertiser  should  object  to  honest  criti- 
cism of  his  announcements  in  the  news- 
papers ;  could,  indeed,  get  valuable  hints 
therefrom. 

•  •  • 

SEND  FOR  THESE  ADS 

SERIES  of  eight  advertisements 
have  just  been  run  in  the  daily 
newspapers  of  Marysville,  Mo.,  by  the 
Chamber  of  Commerce  for  the  pur- 
pose of  creating  local  confidence 
and  better  huying.  The  ads  had  a 
distinrt  appeal  to  the  farmer,  and 
already  have  had  the  desired  effect 
in  the  community.  Business  men 
are  reporting  better  business,  and 
at  the  present  time  most  Maryrille 
stores  are  doing  about  a  normal  busi- 
ness for  this  time  of  year.  "We  con- 
fidently expect  a  good  spring  trade." 
declares  H.  E,  Miles,  advertising  man- 
ager of  the  Maryville  Tribune.  In- 
cidentally, Maryvilte  is  a  town  that  has 
put  herself  on  the  map  by  local  news- 
paper advertising. 

•  •  • 
DETROIT  NEWS  A  MEMBER 
/"*OOD  work  is  being  done  by  Herbert 

S.  Conlon,  vice-president  for  Mich- 
igan of  the  National  Association  of 
Newspaper  Executives,  in  securing  new 
members.  The  state  of  Michigan  has 
been  very  little  interested  in  the  Asso- 
ciation wnrk  up  to  this  time.  Mr.  Con- 
Ion's  latest  addition  to  the  memhership 
roll  is  the  Detroit  News. 

•  •  • 
SOME  SELLING  IDEAS 

'J'HE  "Save  the  Surface"  campaign 
committee  will  be  glad  to  co-oper- 
ate with  newspapers  in  selling  co-opera- 
tive paint  campaigns  to  dealers  and  dis- 
tributors. Its  address  is:  The  Bourse. 
Philadelphia. 

With  the  change  in  the  labor  market 
releasing  women  who  are  now  only  too 
glad  to  go  into  homes  to  do  the  family 
washing  at  a  reasonable  day's  wage, 
laundries  must  fight  to  hold  their  busi- 
ness through  educational  and  price  ad- 


PUSH    FOREIGN  TRADE 
BY  ADVERTISING 


Real  estate  men  everywhere  predict 
that  this  will  be  a  good  year  for  them. 
Very  few  papers  in  the  country  go  after 
this  class  of  business  in  an  intelligent 
way.  The  real  estate  men  are  allowed 
to  put  in  one  time  "ads"  instead  of  being 
sold  campaigns. 

Selling  the  newspapers  of  a  city  as  the 
logical  advertising  mediums  was  accom- 
plished m  Columlmt,  Ohio,  by  the  news- 
papers under  the  leadership  of  Harvey 
R.  Young,  advertising  manager  of  the 
Columbus  Dispatch.  Write  to  Mr. 
Young  about  his  Rotary  Club  stunt. 

It  is  surprising  how  many  papers  in 
cities  with  about  30,000  population  are 
taking  a  hold  of  the  merchandising 
idea. 

Electrical  pages  are  being  put  over  by 
a  number  of  newspapers.  Help  in  the 
way  of  mats  and  ideas  can  be  secured 
from  the  Society  for  Electrical  Develop- 
New  York  City. 


at  National  Foraign  Trad. 

to    Sell  America 

Export  Ida* 


to    B.  Urged 


(j>-eio-l  to  Eotroa  k  FusLtsHga) 
Seattle.  Wash. — A  movement  has 
been  launched  by  Pacific  Ports  Maga- 
>ward  the  raising  of  a 
among  the  exporters  of 
this  country  for  the  purpose  of  launch- 
ing an  extensive  campaign  to  "sell 
America  on  the  idea  of  foreign  trade." 
Attempts  will  be  made  to  have  the  Na- 
tional Foreign  Trade  Council,  at  its  an- 
nual convention  in  Cleveland  in  May, 
adopt  a  program  for  the  execution  of  a 
co-operative  advertising  campaign. 

It  is  pointed  out  by  the  the  promoters 
of  the  idea  that  the  United  States  must 
continue  to  enjoy  a  healthy  volume  of 
foreign  trade  if  it  is  to  enjoy  healthy 
economic  conditions  at  home  On  the 
the  other  hand,  it  is  declared,  a  very 
liberal  percentage  of  the  notmlation  of 

a  1 1  -\  ■  asa     1      *  o       v  #     *a- v     ■      ■  11  vit     V  a 

AmwicB  lacks  a  true  understanding  of 
the  importance  of  foreign  trade  to  our 
industries  and  consemiently  to  all  work- 
ers in  our  industries. 

Ruy  Alden,  editor  of  Pacific  Ports 
Magazine,  in  a  letter  to  O.  K.  Davis, 
secretary  of  the  National  Foreign  Trade 
Council,  says: 


that  will  carry  home  to  the  people  of  this 
country  the  value  of  foreign  trade  to 
each  individual  citizen  would  be  the 
most  effective  way  to  accomplish  the 
ends  sought.  The  convention,  if  it  deems 
the   p|an   worthy   of   adoption,  could 

from  the  manufacturers  and  exporters 
of  the  country.  Surely  those  who  brush 
up  against  the  unsound  arguments  ad- 
vanced against  foreign  trade  would 
hasten  to  do  their  share  in  clearing  the 
atmosphere. 

"I  believe  you  will  agree  with  me  that 
the  time  has  long  since  passed  when  the 
pulling  power  of  advertising  can  be 
questioned.  The  score  and  one  different 
co-operative  advertising  campaigns, 
mostly  of  an  educational  nature,  that 
have  been  prosecuted  with  such  splendid 
results  in  this  country  during  the  past 
few  years,  shows  what  can  be  accom- 
plished through  the  use  of  printer's  ink." 


The  San  Bernardino  (Cal.)  Daily 
Sun  owners  have  assumed  control  of 
the  livening  Index,  and  are  continuing 
it  as  the  Telegram  (and  Index)  oper- 
ating both  papers  from  the  plant  of  the 
Sun.  R.  C.  Harbison  and  James  A. 
Guthrie  are  the  owners  and  editors, 
while  the  business  management  i* 
vested  in  Harry  S.  Webster,  for  years 
business  manager  of  the  Sun.  Adver- 
tising will  continue  in  the  hands  of 
Milton  R.  Standish. 


Luncheon  for  Secretary  Clark 

Memlwrs  of  the  Advertising  Club  of 
New  York  will  give  a  luncheon  May  d 
for  Sydney  Dark,  retiring  secretary  of 
the  club.  The  committee  in  charge  in- 
cludes Charles  C.  Green,  Cal  J.  Mc 
Carthy.  Manning  Wakefield.  D.  Morris- 
Jones,  C  P.  McDonald,  Herman  G.  Hal- 
sted,  A.  C.  Doornhc.'.  Walter  M.  Os- 
trander  and  David  D.  Lee. 


Editors  Trust***  of  Science  Serrice 

Science  Service,  of  which  Edwin  E. 
Slosson  is  editor,  as  announced  in  Edi- 
tor &  Pusushk*  last  week,  has  been 
Martcd  as  a  non-profit  making  organiza- 
tion for  the  purpose  of  familiarizing  the 


reading  public  with  the  progress  oi  sci- 
entific research.  Its  control  is  vested  in 
a  hoard  of  trustees,  ten  of  whom  are 
scientists  and  five  are  journalists.  The 
latter  are:  E.  W.  Scripps  and  R  P 
Scripps  of  the  Scripps-McRae  Newspa. 
pcrs.  William  Allen  White,  editor  of  the 
Emporia  (Kan.)  Gazette,  Chester  IL 
RowcU,  former  Fresno  editor;  and  Ei- 
win  F.  Gay,  publisher  of  the  New  York 
vemng  rost.  t_o-ope  rating  with  Mr. 
Slosson  is  Howard  Wheeler,  formerly 
editor  of  ihc  San  Francisco  Daily  News, 
Pacific  Coast  manager  of  the  Newspaper 
Enterprise  Association,  managing  edttcr 
of  Harper's  Weekly  and  for  five  )ca-s 
editor  of  Everybody's  Magazine. 


NEW  DAILY  FOR  FORT  WAYNE 
Pr.sa 

Fcmt  Wayne,  Ind.  April  6.— The  Eve- 
ning Press  will  make  its  first  appearance 
on  Monday,  April  11. 


G.  Ellinghim 
the  Jourrul- 


L.  C  Elxihohau 


Gazette  also  wit- 
he general  man- 
ager of  the  Preii- 
Ross  S.  Nelsc-n 
is  managing  edi- 
tor and  A.  J. 
Gruber  advertis- 
ing manager 
The  new  dailj 
will  have  its  tele- 
lb^  ~^QbssssI  graphic  and  caik 
'  "-  ASKBm  ncws  supplied  by 
I  n  t  e  r  national 
News  Service 
and  will  carry  a 
star  comic  and  feature  page  of  Inter- 
national Features  Service  and  also  the 
Newspaper  Feature  Service  daily  maga. 
zinc  page,  together  with  special  article  by 
Arthur  Brisbane  and  other  Hearst  writ- 
ers. Besides  its  leased  wire,  the  Eve- 
ning Press  will  publish  the  Interna- 
tional News  Service  daily  photograph? 

L.  G.  Ellingham  has  been  all  his  life 
an  Indiana  newspaper  man.    For  twenty 
years  he  was  owner  and  editor  of  the 
Decatur  Demo- 
crat.    He  was 
elected  secretary 
of  the   state  in 
1910. serving  four 
years.     In  1916 
Mr.  Ellingham, 
with  E.  G.  Hoff- 
man, purchased 
Journal -Gazette, 
which.  under 
their  manage- 
ment, has  become 
one  of  the  most 
successful    news-        Sou  S.  Nauru 
papers     in  the 

Middle  West.  Though  the  Evening 
Press  will  be  published  from  the  office 
of  the  Journal- Gazette,  the  two  news- 
papers will  be  separate  and  distinct  en- 
tities. 

Ross  S.  Nelson,  who  will  direct  the 
newspaper's  editorial  policy,  has  for 
fifteen  years  held  executive  positions  on 
Indiana  newspapers.  For  some  time  he 
has  been  managing  editor  of  the  Jour- 
nal-Gazette. 

A.  J.  Gruber,  advertising  manager  of 
the  Journal-Gazette,  will  assume  the 
same  position  with  the  Evening  Prcsi 
He.  too,  has  been  long  a  newspaper  man 
For  years  he  had  charge  of  the  adver 
ti<ing  for  the  Fort  Wayne  f 
tmel. 


Mis 


Mahool  in  New  Poaiticm 

Baltimoke.  Md. — Morris  &  Co.,  manu- 
facturer   of    women's    apparel,  have 
Miss  Katherine  Mahool  as  ad- 
The  firm 


n-.iddv 

n  with  the  Rati  Special  Agency. 
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AUDIT  BUREAU  STARTED  IN  ENGLAND  BY 
ADVERTISERS,  AGENTS  AND  PRESS 

American  Organization  Plan  Followed — Advertisers  Hare  Twelve 
Directors,  Agents  Two,  and  Publishers,  Eight — Cost 
Apportioned  hi  Three  Parts 


IF  there  it  one  thing  above  others  in 
American  advertising  practice  that 
has  been  coveted  by  British  advertisers, 
it  is  the  circulation  guarantee  facilities 
provided  by  the  Audit  Bureau  of  Cir- 
culation. For  some  twenty  years  at  least 
the  subject  of  newspaper  and  periodical 
circulations  has  vexed  the  souls  of  Brit- 


By  HERBERT  C.  RID  OUT 

j  i'»-m>  ;.v*.ir,  Esiroa  A  Pusumis) 

The  scheme  in  question  is  to  form  a 
British  Board  of  Advertising  Control,  as 
stated,  on  the  lines  of  the  Audit  Itureau 
of  Circulations.  The  functions  of  this 
Bureau  will  be: 

1.  Verifying  the  figures  of  circulations 
by  the  audit  of  the  Bureau's  own  ac- 
countants. 

2.  Issuing    standardized  statements. 


ish  advertisers  and  advertising  agents, 

and  at  various  intervals  effort*  have  classified  according  to  the  nature  of  the 
been  made  by  individuals  and  organiza- 


publication,  and  embracing  verified 
figures  and  facts  bearing  on  the  quan- 
tity, area  of  distribution  and  methods 
of  distribution. 

i.  Disseminating  data  for  the  bene- 
fit of  advertisers,  publishers,  and  agents. 
All  reports  to  be  confined  to  facts  (not 
opinions)  such  as  will  enable  quality  as 
well  as  quantity  to  be  established, 

Advertising  Interests  Control 

The  directors  of  the  Board  of  Control, 
it  is  proposed,  shall  consist  of  twelve 
advertisers  nominated  by  the  Incorpor- 
ated Society  of  British  Advertisers,  Ltd, 
two  agents  nominated  by  the  Associa- 
tion of  British  Advertising  Agents, 
eight  newspaper  proprietors  (four  nom- 
inated by  the  Newspaper  Proprietors' 
Association,  two  by  the  Scottish  News- 
paper Society,  one  by  the  Newspaper 
Society  and  one  by  the  British  Associa- 


tions to  shed  the  light  of  day  on  this 
vital  factor  in  advertising  costs,  but  al- 
ways without  success. 

I  personally  remember  legal  injunc- 
tions being  obtained  by  important  news- 
paper publishers  against  enterprising 
individuals  who  announced  their  inten- 
tion to  disclose  what  they  believed  to 
be  actual  sales  of  certain  papers,  ■ 

NertbclilTe  Behind  Idea 

During  the  last  twelve  months  the 
question  has  been  forced  to  the  front  by 
the  London  Daily  Mail  which,  in  con- 
sequence of  statements  made  against  its 
evening  contemporary,  the  Evening 
News,  commenced  a  "net  sales  cam- 
paign" to  bring  into  the  limelight  the 
circulations  of  every  publication  which 
claimed  the  support  of  advertisers.  This 
column  in  the  Daily  Mail  has  been,  I  be- 
lieve, under  the  personal  direction  of 
Lord  Northcliffe  himself,  and  has  been 
vigorous  and  fearless  in  its  denunciation 
of  what  was  not  inaptly  labelled  the 
"dumb  press." 

It  has  been  attended  with  excellent 
results,  some  150  publications  cither  than 


EVERYTHING  UNDER  THE  MANAGER'S  EYE 
IN  MASON  CITY  GLOBE-GAZETTE  HOME 


ill  hi 


those  under  Lord  Northdiffc's  control  rJ,HE  Mason  City  (la.)  Gazette  re- 


having  responded  to  its  invitation  to  pro 
vide  net  sales  certificates,  and  from  the 
volunt;ered  statements  of  many  prom- 
inent advertisers,  it  became  evident  that 
a  gimd  proportion  of  future  advertising 
was  to  find  its  way  into  those  news- 
papers that  had  disclosed  their  sales  in 
this  way. 

Advertisers  Had  Nucleus 

Now,  however,  a  very  interesting  and 
far-reaching  development  has  taken 
place,  one  that  seemingly  can  only  result 
in  British  advertisers  enjoying  the  same 
facilities  in  regard  to  circulation  figures 
as  their  American  brothers. 

The  Incorporated  Society  of  British 
Advertisers  has,  of  course,  always  taken 
an  active  interest  in  this  matter,  and  by 


eently  moved  into  its  new  home, 
which  is  said  to  be  one  of  the  hesl- 
appninlcd  newspaper  domiciles  in  the 
\Yc<t.  The  new  home  is  44  x  120,  four 
stnries  of  tapestry  briclc  with  stone 
trimmings  and  strictly  fireproof.  Fac- 
ing one  of  the  main  streets  in  the  city 
on  the  north  and  with  alleys  on  two 
other  sides,  there  is  a  maximum  of  light 
and  ventilation.  The  building  was 
erected  eight  years  ago  for  the  Pythian 
Club,  but  the  architect  bad  in  mind  a 
future  printing  plant  and  it  was  90  con- 
structed that  the  Globe-Gazette  manage- 
ment found  an  ideal  building  already 
erected. 

Besides  the  usual  apartments  for  a 
newspaper,  there  is  a  kitchen,  dining 


its  own  efforts  has  been  able  to  furnish  rooms  and  a  spaaous  hall  on  the  sec 
its  memhers  with  reliable  "net  sales  <>,,d  noor.  »H  furnished  with  necessary 
data"  concerning  some  400  publications,  equipment,  club  rooms  and  «hnwer 
It  is  this  body  that  has  now  taken  action  ba,hs  °n  thc  tmr<1  floof- 
that  promises  to  secure  a  uniformity  For  the  present,  the  basement,  an 
of  policy  in  circulation  statements  and  clcven-foot-high  concrete  room  with 
its  secretary'  announces  that  immediate  four  feet  of  daylight  above  the  ground, 
steps  are  being  taken  to  get  the  scheme  and  the  first  floor  of  the  building  will 
into  operation.  meet  the  necessities  of   the  working 

On  March  10,  the  central  executive  quarters  of  every  department.  The 
of  the  Society  passed  a  resolution  that  front  of  the  building  is  occupied  by  the 
it  endorsed  a  scheme  outlined  for  thc  business  office  and  the  Hoe  sextuple 
establishment  of  a  British  Board  of 
Advertising  Control  over  an  Audit 
Bureau  of  Circulations,  and  invitations 
are  being  issued  to  the  Association  of 
British  Advertising  Agents,  the  News- 
paper  Proprietors'  Association,  the  Scot- 
tish Newspaper  Association,  the  News- 
paper Society,  and  the  British  Associa- 


press,  which  reaches  through  the  first 
floor.  Plate  glass  windows  keep  it  in 
view  of  the  passers-by  and  of  the  busi- 
ness department.  An  outside  entrance 
leads  through  to  a  lobby  in  the  rear 
and  also  to  the  stairway  to  thc  upper 
floors.  The  lobby  leads  to  the  news 
and  composing  rooms  and  the  business 
tion  of  Trade  and  Technical  Journals  office  and  is  reached  also  by  another 
to  confer  with  them  with  a  view  to  entrance  on  the  east  side  of  the  tr.iild- 
estahlishing  a  joint  Board  of  Control  on  ing.  Back  of  the  business  office  is  the 
the  lines  suggested.  editorial  and  news  rooms,  and  to  the 


rear  of  the  news  rooms  the  composing 
room. 

There  are  no  intersection  opaque 
walls — all  partitions  separating  rooms 
and  halls  are  of  plate  glass  so  that  the 
manager,  whose  office  is  just  in  the 
rear  of  the  business  office,  can  see  every 
department  from  his  office. 

Another  feature  is  that  the  Associ- 
ated Press  telegraph  operator  has  a 
room  by  himself  with  outside  window 
for  light  and  air  and  completely  shut 
off  from  all  other  employees,  eliminat- 
ing the  annoyance  from  noise. 

A  luncheonette  is  also  provided  for 
the  employees,  where,  with  electric  stove 
and  other  culinary  outfit,  they  may  pre- 
pare and  enjoy  their  luncheon  at  noon 
time. 

The  48-page  press,  with  color  deck,  is 
equipped  with  the  latest  stereotyping 
machinery  and  is  operated  by  the  Jenney 
system  of  electric  control.  All  ma- 
chines are  equipped  with  individual 
motors,  and  the  battery  of  six  linotypes 
have  the  latest  type  electric  heated 
metal  pots. 

The  basement  furnishes  ample  space 
for  boiler  rooms,  carrier  and  mailing 
departments  and  the  stereotyping  de- 
partment, besides  storage  space  for 
paper. 

The  entire  building  is  furnished  in 
oak  with  furnishings  to  match.  An 
electric  sign  mantled  by  a  large  globe 
with  the  word  "Gazette"  on  each  side 
makes  a  unique  ornament  for  the  front 
of  the  building. 

Thc  Globe-Gazette  has  been  for  22 
years  under  the  present  management, 
with  W.  F.  Muse,  editor,  and  D,  M. 
Conroy,  manager.  They  have  moved 
to  better  quarters  four  times  and  have 
used  five  presses. 
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tion  of  Trade  and  Technical  Journals). 
This  board  would  be  elected  yearly,  and 
have  complete  control  over  the  Audit 
Bureau  of  Circulations  during  its  term 

of  office. 

Eligible  for  membership  of  the  Bureau 
and  for  the  benefit  of  its  data  service 
would  be: 

a.  All  bona  fide  advertisers,  members 
of  the  Incorporated  Society  of  British 
Advertisers,  Ltd.,  who  will  receive  the 
data  and  reports  of  the  Bureau  through 
the  established  channels  of  the  Society 
for  the  dissemination  of  information. 
The  Society  will  bear  one-third  of  the 
cost  of  the  Itureau. 

b.  Advertising  agents  who  are  mem- 
bers of  the  Association  of  British  Ad- 
vertising Agents  or  any  other  body  affi- 
liated to,  or  recognized  by,  that  Associa- 
tion. The  agents  will  bear  one-third  of 
the  cost  of  the  Bureau. 

c  Publishers,  who  will  also  contri- 
bute one-third  of  the  cost. 

It  is  probable  that  some  months  will 
elapse  before  the  Association  is  able  to 
get  its  icheme  into  working  order  and 
possibly  not  until  next  year  will  the  first 
fruits  of  it  be  seen,  but  it  is  generally 
recognized  that  the  action  comes  at  a 
time  when  it  will  provide  a  useful  stimu- 
lus to  British  newspaper  advertising. 

ARMSTRONG  JOINS  MULLALLY 

S«IU    Interest    in    Old    Agency  and 
Becomes  Chairman  in  New 

Collin  Armstrong  has  disposed  of  his 
intere't  in  Collin  Armstrung,  Inc.,  New 
York,  to  Frank  G.  Smith,  William  A. 
Sturgis,  Harold  A.  Moore  and  their  as- 
sociates and  has  retired  from  the  cor- 
poration. He  became  chairman  of  the 
board  of  directors  of  William  T.  Mul- 
lally.  Inc.,  New  York,  on  April  2, 

There  will  be  no  change  in  the  per- 
sonnel of  the  Collin  Armstrong  Agency, 
of  which  Mr.  Smith  succeeded  Mr. 
Armstrong  as  president  last  May.  Mr. 
Smith  had  previously  been  vice-presi- 
dent. 

Mr.  Arrn«trong's  connection  with  the 
financial  advertising  field  began  in  1878 
when  he  was  financial  editor  and 
downtown  business  representative  of 
the  New  Ynrk  Sun.  He  held  this  posi- 
tion for  25  years.  Me  was  secretary 
of  the  committee  that  organized  the 
Association  of  New  York  Advertising 
Agents  and  served  on  that  body's  ex- 
ecutive committee  and  as  its  chairman, 
treasurer  and  secretary.  He  has  also 
been  active  in  the  national  organization 
and  is  now  chairman  of  its  national 
newspaper  committee  as  well  as  of  the 
New  York  council's  newspaper  com- 
mittee.   

Fire  Destroys  Georgia  Plant 

The  printing  plant  of  the  Dawson- 
villc  (G.T.)  Advertiser  was  recently  de- 
stroyed by  fire,  the  total  loss  amounting 
to  several  thousand  dollars,  partly  cov- 
ered by  insurance.  Mrs.  B.  H.  Howard 
is  the  owner  of  the  paper,  and  has  been 
assisted  in  its  editorial  conduct  by  her 
husband.  Dr.  Howard.  Publication  of 
the  paper  will  continue. 


Levis  Bars  Quebec  Reporter 

The  Levis  (Que.)  City  Council,  on 
March  30,  ordered  the  expulsion  from 
the  council  chamber  of  the  correspond- 
ent of  L'Action  Catholique,  Quebec  City, 
for  alleged  false  reports  and  insinua- 
tions against  the  mayor  and  one  of  the 
councillors. 

New  York  Representative  Appointed 

The  Beaver  Falls  (Pa  )  Tribune  has 
appointed  Bryant.  Griffith  &  Bninson  as 
its  New  York  representatives. 

Digitized  by  CjOOgle 


14 
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FOUR  FUNDAMENTAL  WANTS  OF  MAN 
ARE  BASIS  OF  "CLASSIFIED" 


Food,  Home,  Job  and  Clothing  Almost  Exclusively  Advertised  in 

«U/_»»  fij  0f  Newspaper*— Some  Suggestions  in 

id  Other  Vital  Factors 


Mr.  Perkins  CiMiibute*  an  Artiele  la 
Eoit-'K  &  POBUSaU  vacli  week  oil  the 
noMibillUcs  ol  cl.utlhcd  ldvcfli»it»£~- 
treilrn*  the  iutl]ett  fnitt  Ihr  viewpoint* 
nt  bum  the  siose  telZer  and  Ihr  mlver- 
li»et  Kveryoor  u  invited  tn  bruit 
clkitihed  piubleiiu  »nd  indivKlul  views 
to  Mr.  1'erkinV  4l!rnli.in. 


Tltc  reader  will  soon  know-  if  he  can 


By  C.  L. 

E»e<siti»e  Sftrrtirjr.  Nat^nol  .\noii*t»ti  nl  Newsjurn-r  CliniM  M»n«cr« 

INTEREST  in  classified  continues  to 
(frow.  Publishers  are  Riving  it 
greater  attention  M  is  evidenced  by  the 
fact  that  more  and  more  publishers'  as- 
are  devoting  a  part  of  their 
to  this  subject  Recently 
Qurtei  T.  Hardin,  classified  advertis- 
ing manager  of  the  Columbus  Dispatch, 
spoke  before  the  Associated  Ohio 
Daili.  -.    :,,  part  Ik  said  : 

"Publishers,  generally,  1  believe,  are  bc  lcvc  ,hcA  ad\  J?lat  aPPtar  >°ur 

columns.  Any  100  persons  in  any  city 
contains  about  the  same  number  of 
males  and  females,  children  and  adults 
rich  and  poor,  renters  and  landlords, 
employees  and  employers,  They  re- 
quire about  the  same  numher  of  meals 
per  day,  the  same  amount  of  shelter, 
clothing,  income,  etc.  In  other  words, 
their  wants  .ire  about  the  same,  and 
any  failure  to  use  Want-ads  to  satisfy 
these  wants  is  due  to  lack  of  education 
and    not   to   any    really  fundamental 


to  appreciate  the  importance 
nf  classified  advertising.  The  classified 
advertising  department  can  and  should 
lie  one  of  the  most  important  on  a 
newspaper,  not  only  from  the  point  of 
revenue  and  net  profit,  but  because  it 
brings  the  paper  closer  to  its  readers, 
and  is  its  most  beneficial  feature. 

"To  build  classified  two  tilings  must 
l>e  done — use  efficient  sales  method  antl 
create  reader  interest  and  confidence. 

"To  sell  classified  advertising  have  a 
certain  definite  plan— then  stick  to  that 
plan.  Some  papers  will  decide  they  arc 
going  to  put  a  lot  of  pep  into  the  classi- 
fied and  will  form  a  plan  which  they  which  svas  a  little  over  17  lines  for 
will  follow  for  about  a  week,  then  they 
will  have  another  plan  for  the  next 
week,  and  finally  they  operate  without 
any  plan  at  all. 


"In  1920  the  Columbus  Dispatch  pub- 
lines  of  classified. 


every  man,  woman  and  child  in  Colum 
bus.     Now,  if  the  234.000  people  in 
Columbus  could  use  this  average  of  17 
lines  of  classified,  I  can  «ee  no  reason 


"If  your  town  is  not  large  enough  to   why  the  people  of  Marion,  Delaware, 
have  a  big  classified   department,   at    Athens,  or  any  other  town  could  not 
least  have  one  party  in  charge  of  your   use  the  same  proportion, 
classified.     Mjkt   him   responsible  fur 
that  kind  of  advertising,  and  handle 
classified  exclusively.    Secure  a  person 
who  will  make  a  study  of  the  Want- 
ads  and  try  to  advance  by  building  up 
the  classified  and  not  work  just  for  a 
meal  ticket,  or  as  a  stepping  stone  into 
display. 

"On  the  Columbus  Dispatch  we  have 
about  twenty  in  the  classified  depart- 
ment, and  this  department  is  suh-di- 
vided  into  five  departments  as  follows: 

Contract  Solicitors 

Telephone  Solicitors 

Telephone  Ad  Takers 

Counter 

Foreign  Classified 
"In  order  to  secure  repeat  orders  and 
hold    your    classified    advertisers  yon 
must  bring  them  results.    To  do  this 


of  Collections 

the  amount  of  detail 
classified  adver- 
tisements, it  is  important  to  have  a  good 
system  and  insist  on  everyone  doing  his 
work  according  to  that  system.  It  is 
very  important  to  have  an  efficient  col- 
Urtion  system.  Do  nut  be  too  strict 
with  your  credit  from  transient  volun- 
tary advertisers. 


"GIL"  WANT-AD  "GETTER" 


\f  AW  people  in  Topcka.  when  they 
want  to  place  a  classified  advertise- 
ment in  a  newspaper  first  think  of  "Gil" 
of    the  Topeka 

make  your  classified  pages  easy  to  read.    Capital,  and 


Locate  your  classified  in  the  same  part  though  he  has 
of  the  paper  every  day.  not   made  indi- 

"To  secure  the  readers  you  must  have  vidual  calls  nor 
in  your  classified  columns  the  things  been  "on  the 
that  will  fill  his  wants  and  desires.  A 
buyer  for  a  used  Ford  automobile 
naturally  turns  to  the  paper  in  which  a 
dozen  Fords  arc  offered  for  sale  in- 
stead of  the  papeT  in  which  only  two 
are  li«ted.  So  in  order  to  secure  reader 
interest,  it  is  necessary  to  have  some- 
thing to  offer  the  reader. 

"Says  another  writer  This  is  com- 
paratively easy  when  you  consider  that 
a  man's  four  fundamental  wants  are 


street"  for  sev- 
eral years,  peo- 
ple call  up  daily 
and  insist  that 
W.  R.  Gilmore, 
classified  adver- 
tising manager 
of  Capital,  take 
personal  care  of 
their  advertis- 
ing.   This  illustrates  the  reputation  he 


"  'FOOD,  A  HOME,  A  JOB  AND  has  earned  in  his  seventeen  years  with 
CLOTHING.' 

"•Two  of  thesc-A  JOB  AND  A 
HOME — arc  advertised  almost  exclu- 
sively in  the  classified  columns.  You 
supply  the  man  these  necessities — a  job 
and  a  home  through  your  paper,  and 
you  can  tell  him  his  luxuries  through 
your  paper  also.' 
"Secure  reader  confidence  by  elimi- 


ADVERT1SINC  ADVERTISING 

FURTHER  proof  that  classified  ad- 
vertising is  a  service  which  can  be 
sold  by  means  of  display  advertis- 
ing as  easily  as  drygoods  or  foods  is 
contained  in  a  recent  letter  from  J.  L. 
Irvin,  classified  advertising  manager 
of  the  Des  Moines  Register  and  Tri- 
bune. In  it  he  states  that  more  space 
in  the  display  columns  than  ever  be- 
fore is  being  devoted  to  the  promo- 
tion of  classified  advertising.  The 
result  is  that  the  Register  and  Tri- 
bune is  not  experiencing  the  decrease 
in  voluntary  advertising  which  many 
newspapers  arc  now  feeling. 


BUSY  DAYS  AT  A.  N.  P.  A. 

SCHOOL 


To  Attract  SlurUnts 


"Many  papers  are  very  liberal  with 
their  credits,  yet  their  losses  are  very 
small.  The  Milwaukee  Journal  claims 
it  collects  99  per  cent  of  all  transient 
classified  accounts  by  mailing  the  hills 
and  then  having  one  collector  to  handle 
delinquent  accounts.  The  St.  I-ouis 
Globe- Democrat  says  Its  losses  are  less 
than  2  per  cent. 

"Any  experience  any  of  you  may  have 
had  with  heavy  losses  have  been  due  to 
inefficient  collection  and  not  liberal 
credit,  because  1  am  sure  the  people  of 
your  town  are  as  honest  as  those  of 
any  city. 

"Many  newspaper  publishers  believe 
in  advertising  for  the  other  fellow,  but 
when  it  enmes  to  their  own  business  do 
not  practise  what  they  preach.  To  liuild 
classified  they  put  all  their  effort  on 
persnnal  solicitation  of  the  professional 
advertiser  and  overlook  the  general 
public  from  whom  it  is  necessary  to 
receive  their  voluntary  classified  adver- 
tising, which  class  of  advertising  is 
absolutely  necessary  to  hasc  in  order  to 
build  a  successful  Want-ad  medium. 
One  of  tile  best  methods  to  secure  this 
voluntary  advertising  is  through  pro- 
motional copy  in 
Ativtrtisr  each 
Don't  make  your  copy  general,  to 
cover  the  whole  classified  in  one  ad- 
vertisement. 


nating  all 
advertisements  of  a 


the  Capper  publications.  From  a  Want- 
ad  salesman  he  has  graduated  into 
classified  manager  of  all  seven  Capper 
publications,  all  ol  which,  under  his 
direction,  arc  making  rapid  strides  as 
classified  mediums.  Personally  Gilmore 
is  a  Kansas  product,  full  of  initiative 
and  energy  but  modest  and  unassuming. 
He  "gets  the  business"  which  is  the 


or  fake  copy  and   final  lest  of  a  successful 


"As  I  said  before,  the  first 
of  the  classified  department  is  to  return 
a  profit  to  the  publisher.  The  way  to 
accomplish  this,  of  course,  is  to  have 
your  rates  sufficiently  high  to  bring  the 
proper  income.  Classified  rates  should 
bc  as  high  as  display  rates. 

"The  real  estate  dealer  who  sells  a 
$ll~,n0O  piece  of  propertv  or  the  auto- 
mobile man  who  sells  'a  $1,000  auto- 
mobile from  his  small  classified  adver- 
tisement can  surely  afford  to  ]>ay  a  rate 
equal  to  the  merchant  who  sells  25c 
handkerchiefs  or  $3  ltats. 

"But  you  say  classified  does  not  con- 
sist exclusively  of  $10,000  deals  or 
$1,000  automobiles.  You  think  only  of 
the  poor  woman  who  has  a  room  to 
rent  or  the  man  or  woman  who  wants 
a  job. 

"A  room  rents  for  about  the  same  in 
any  city,  yet  it  costs  the  party  in  Chi- 
cago 80c  to  rent  a  room,  while  the  resi- 
dent of  Dayton  can  rent  a  room  for 
25c  The  workman  in  Cleveland  iiavs 
50c  to  get  a  job  and  the  New  York 
workman  pays  $1. 

"The  truth  is  these  advertisers  are 
not  buying  advertising  but  are  buying 
a  service. 

'The  tromen  rent  their  rooms  by  ad- 
vertising, and  the  workmen  by  adver- 
tising arc  getting  jobs.  This  service  is 
worth  about  the  same  any  place  in  the 
country.  Whatever  has  been  established 
as  a  reasonable  charite  for  this  service 
c  u!d  be  imposed  by  every  paper,  re- 
gardless of  circulation." 


The  A.  N.  P.  A  Printing  School  at 
Macon,  Ga.,  is  busy  installing  new  equip- 
ment. From  April  1  on  it  wil  have 
twenty-six  linotypes,  one  intertype,  three 
monotype  casters,  three  monotype  ke>- 
board  machines,  three  montoypc  com- 
bination keyboard  and  casting  machines ; 
also  a  printing  office  outfit.  This  will 
enable  til*  school  to  produce  about  4WJ 
promising  beginnners  each  year.  In 
January  applicants  were  turned  asvas 
liecause  of  insufficient  equipment,  am! 
this  occurred  twice  last  year. 

The  president  of  the  Georgia-Alabami 
Business  College,  under  whose  direction 
the  student-getting  and  training  wotk 
is  being  done,  says  that  by  June  or  July, 
he  will  have  the  attendance  up  to  the 
full  capacity  of  the  new  equipment  am! 
more  machines  will  be  needed,  unless  all 
sign:  fail. 

Sixty  operators  are  now  following  the 
•typesetting  business  as  a  result  of  last 
year's  work  in  the  school,  and  twenty  of 
these  have  joined  the  I.  T.  U.  on  merit 
and  have  found  their  way  to  the  daily 
papers  in  the  cities.  One  now  writes 
from  Memphis  that  he  set  56,000  ems  os 
the  Commercial-Appeal  in  seven  hours. 

string. 

"It  is  not  an  easy  matter  to  attract 
students  to  the  school."  says  Eugene 
Anderson,  president  of  the  Georsjia-Ala- 
Kama,  "because  in  many  communities  the 
idea  prevails  that  only  rough,  coarse, 
uneducated,  unambitious,  characterlesi 
people  follow  the  printing  trade.  Some 
Withers  regard  printers  as  they  do  sail- 
ors— as  rather  tough.  This  prejudice 
has  to  lie  removes)  before  a  family  will 
consent  for  one  of  its  members  to  enter 
the  school.  If  we  show  them  by  photo- 
graphs and  convincing  literature  that  the 
school  is  composed  of  an  elegant  type  of 
people,  many  of  them  colege-bred  men 
and  women,  and  that  the  modern  print' 
ing  office  has  dispensed  with  its  Baccha- 
nalian atmosphere,  we  have  smooth  sav- 
ing; but  if  the  publishers  don't  keep  in 
H-hind  us  at  all  times  with  a  good  pub- 
licity campaign,  such  as  we  have  been 
conducting,  we  can  very  easily  wake  up 
some  morning  with  more  machines  than 


Lerlsw  Gats  "K.  K.  K."  Throot 

Hooper  Alexander,  United  States  dis- 
trict attorney  at  Atlanta,  has  been  askew! 
by  Thomas  W.  Loyless,  editor  of  the 
Columbus  (Ga)  Enquirer-Sun,  to  in- 
scstigatc  a  threatening  letter  he  receiver 
in  connection  with  his  recent  editorial 
attacks  on  the  re-organization  in  the 
South  of  the  Ku  Klux  Klan.  The  New 
York  Herald  some  days  ago  asked  Mr. 
Ixiyless  for  a  1,500  word  statement  re- 
garding the  Klan  and  the  steps  that  were 
being  taken,  if  any,  to  suppress  it.  Mr 
I-oyless  replied  with  a  lengthy  state- 
ment excoriating  the  Klan.  The  fol- 
lowing day  he  received  a  special  de- 
livery letter  from  Atlanta  which  stated 
"Leave  New  York  newspaper  troubles 
with  K.  K.  K.  alone.  Dead  men  tell  T» 
tales." 


Betting  Corns*  to  Now  York 

MnnRAMUS,  Minn,— William  J.  Bet- 
ling  has  retired  from  the  advertising 
agency  of  Betting-Thompson-Madden. 
Inc.,  to  become  connected  with  the  Wyn- 
koop.  Hallenbeck,  Crawford  Company 
New  York.  _ 
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CONVENTIONS  NEAR 
AT  HAND 


Outline    of    Program!    for  Associated 

Pr*aa  and  American  Newspaper  Pub- 
era    Auociationi'  Meetings — 
Splendid  Service  Exhibit 


With  the  opening  day  of  the  American 
Xov -paper  Publishers'  Association  and 
the  Associated  Press  annual  coin entions 
in  New  York-April  25- only  a  little 
mnrr  than  two  weeks  off.  proBraois  and 
plans  arc  rapidly  assuming  final  shape. 

William  Ham- 
ilton, entertain- 
ment manager  of 
the  Hotel  Wal 
dorf-Astoria.who 
for  nearly  'ten 
years  has  had 
charge  of  the  ar- 
rangements for 
the  conventions 
has  been  busy 
for  months  pro- 
viding for  the  ac- 
commodation of 
the  publishers 
and  he  says  everything  is  ready  right 
now.  Application*  for  .pace  on  the  con- 
vention floor  of  the  hole]  for  the  exhibit 
of  newspaper  and  advertising  accessories 
and  service*  have  taxed  the  wits  u[  the 
for 


Willi.*  IltUlLToX 


with  the  result  t hat  every  available  inch 
of  room  has  been  allotted  Arrange- 
ments to  date  provide  for  twenty-three 
exhibitors,  the  complete  list  of  which  is 
printed  along  w  ith  the  floor  plan  on  this 
page. 

According  to  Mr  Hamilton  the  only 
one  of  last  year's  exhibitors  missing 
from  the  1921  roster  is  the  McClure 
Syndicate,  whose  space  in  Room  100  is 
to  be  occupied  by  the  Ledger  Syndicate. 

While  it  has  been  definitely  decided 
thai  the  Associated  Press,  the  American 
Newspaper  Publishers'  Association  and 
the  Advertising  Bureau  of  the  A.  X. 
P.  A.  will  each  have  a  noonday  luncheon, 
the  names  of  the  speakers  are  not  yet 
ready  for  announcement.  The  A.  P. 
lunchrtin  will  take  place  Tuesday,  April 
26;  th(  Advertising  Bureau's  on  Wednes- 
day, and  the  A.  X.  P.  A.  is  on  Thurs- 
day. Each  will  be  held  in  the  Grand 
Ball  Room  of  the  Waldorf-Astoria. 

As  usual  the  week's  programs  will 
open  with  the  annual  convention  of  the 
Associated  Press  on  Tuesday,  preceded 
by  directors'  and  committee  meetings  on 
Xl<mday.  A  preconvention  session  of 
the  A.  P.  directors  will  be  held  on  April 
22  t  •  clean  up  all  possible  routine  busi- 
ness before  the  meeting  date. 

The  A.  X.  P.  A.'s  Sessions  will  start 
Wednesday  morning,  April  27.  The 
various  meetings  of  committees  and  di- 
rectors will  be  held  Monday  and  Tues- 
day preceding.  It  is  expected  that  .the 
u*tial  procedure  of  electing  officers  on 
Friday  afternoon,  April  29,  will  be  fol- 


lowed. The  general  opinion  is  that 
President  T.  R.  Williams  of  the  Pitta 
burgh  Pros  will  be  re-elected  for  a 
second  term. 

A.  X.  P.  A.  conventions  follow  no  for- 
mal program,  but  from  all  indications 
there  will  I*  no  dearth  of  vital  topics  for 
discussion.  Ulior,  advertising  rates,  ad- 
vertising agency  relations,  advertiser 
service,  taxation,  postal  matters  and 
newsprint  loom  up  as  the  headline's. 

McCone  Laewen  Open  Shop  Call 

K.  J.  McCone,  general  manager  of  the 
Buffalo  Commercial,  and  Harry  Chand- 
ler, publisher  of  the  Lo«  Angeles  Times, 
have  i-sucd  invitations  to  all  publishers 
of  daily  newspapers  having  a  daily  cir- 
culation of  5.000  copies  and  more,  who 
operate  "open  shop"  to  attend  a  meet- 
ing in  New  York  during  the  A.  X.  P.  A. 
convention  to  formally  launch  the  Am- 
erican Open  Shop  Publishers  Associa- 
tion. Twenty-live  papers  have  been  in- 
viled,  Mr.  McCone  states. 


TRIED  TO  HOLD  UP 


A.  P.  Director!  Change  Date 

The  date  of  the  meeting  of  the  board 
of  directors  of  the  Associated  Press  has 
been  changed  from  April  21  to  April  22. 
continuing  through  April  25.  to  be  held 
at  the  Xew  York  office.  51  Chambers 
street.  The  annual  meeting  of  the  board 
will  he  held  April  26  at  the  Waldorf- 
Astoria,  when  six  new  directors  will  be 
rlccied.  On  April  27  election  of  officers 
f  r  the  new  year  will  take  place. 


Yr.ua,  Bandit  Killed  HirrJLif 

Xew  "pep"  was  put  into  the  editorial 
staff  of  the  San  Francisco  Bulletin  a 
few  days  ago  when  the  sound  of  a 
pistol  shot  came  from  the  office  of 
Publisher  R.  A.  Crothcrs  on  the  floor 
bekHK,  A  young  man  had  confronted 
the  publisher  with  a  revolver  and  de- 
manded $5,000.  Business  Manager 
Page  was  also  in  the  office  and  the  hold- 
up man  demanded  that  he  stay  there  as 
hostage  while  Crothcrs  went  outside  to 
"dig  up"  the  money. 

While  Crothcrs  was  telephoning  for 
the  police,  Bert  Cupid  and  Charles 
Gillespie  of  the  staff  dropped  in  on 
Page.  They  did  not  know  the  bandit 
was  behind  the  dDM  with  a  revolver 
levelled  on  Page.  When  their  confer- 
ence ended  and  just  as  Cupid  and  Gil- 
le*pie  went  out,  three  |mlicrmcn  entered, 
Seeing  thrm.  the  hold-up  man  placid 
the  revolver  to  his  head  and  fired  a 
fatal  shot.  He  was  later  identified  as 
J.  X.  Murray.  18.  a  cocaine  addict, 
whose  family  is  well  known  in  Johns- 
town. Pa. 


Stanberry   Buys   Texas  Paper* 

W.  M.  Stanherry  of  Midlothian,  Tex., 
has  purchased  the  Roys*  City  (Tex,. 
Xews-Times.  He  formerly  was  editor 
and  publisher  of  the  Xews-Times. 
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SMALLER  CITY  NEWSPAPERS  OFFER 
GREATEST  OPPORTUNITIES 


Both  the  Individual  and  Newspaper  Mint  Have 
ism  b  To  Be  Made  A  Success — Real 
Comes  From  Service 


By  H.  G.  SPAULDING 


A™ 


KM  Toll  At   Norr — Mr.  Snatil'iir-f  it  the  editor  and  publisher  of  the  SLsistnee 
(Okla, )  Morning  News.    He  k*.  had  a  wide  experience  lint  has  inclniled  every 
brastrli  of  newspaper  work.    This  is  (he  concluding   arlwle   in   the   aerie,  on 
rnali.m  ai  a  Career." 


experience 
:wspapcr  work  1 
that  I  have  no  regret  loi 
this  profession  nor  do  I 


uf  35  years  in 
am  free  to  say 
lay  that  I  chose 

have  any  hesi- 


tancy about  recommending  it  tu  others, 
for  Unlay  journalism  stands  on  ihe 
highest  plane  that  it  has  ever  reached 
and  affords  an  opportunity  (or  profit  and 
service  to  mankind  that  is  not  to  he 
round  in  the  so-called  learned  profes- 
sions. 

The  first  requisite  for  successful  jour- 
nalism is  character,  both  in  the  in- 
dividual and  in  tlie  newspaper  itself,  for 
there  is  no  more  harmful  influence  in 
any  community  than  a  newspaper  oper- 
ated along  narrow,  selfish,  personal 
lines.  The  work  itself  tends  to  develop 
character  and  steadily  expand  the  ability 
of  a  person  and  make  him  of  greater 
value  in  the  newspaper  office  and  the 
community. 


The  era  of  the  small  city  daily  has  ar- 
rived. It  is  receiving  the  serious  con- 
sideration of  the  national  advertiser  and 
its  opinions  are  weighed  by  the  man  in 
public  life.  It  is  free  to  express  its 
opinions  and  its  independence  wins  it 
the  respect  and  confidence  of  its  readers. 
It  is  in  this  field  that  there  will  be  the 
greatest  development  during  the  present 
decade.   

LIKE  A 


Typ- 

wriUra,  Not  Oreojon  Journal's  Foaw 

The   Portland  Oregon  Journal,  like 
any  other  paper  that  follows  an  aggres- 
sive policy,  makes  some  enemies.   On  a 
recent   morning   the    reporters,  sitting 
down  at  their  desks,  found  to  their  dis- 
may that  their  typewriters  failed  to  op- 
erate,   More  than  a  doien  were  out  of 
commission.     An  investigation  was  at 
Having  been  attached  to  metropolitan  once  started  and  various  threats  against 
newspapers,  been  employed  upon  and  the  Journal  were  remembered.   A  con- 
directed  the  policy  of  small  city  papers  sulfation  was  at  once  held  to  trace  down 
and    having    also    published    country  the  perpetrator  of  the  outrage.  The 


which,  hardening,  had  put  every  type- 
writer so  anointed  out  of  commission, 

INSURANCE  MEN  HEAR  HAWKINS 

Mvi.1  M.ko  N«wa  to  H».  It  Printed, 
U.  P.  Ha»d  Toll.  Inquiring  Hoot* 

"It  is  entirely  up  to  you  whether  yon 
can  break  into  the  newspapers  or  not." 
naid  W.  W.  Hawkins,  president  of  the 
United  Press  Asociations  at  a  recent 
meeting  of  representative  insurance  men 
nf  New  York  who  had  assembled  to  find 
out  why  they  arc  not  accurded  the  rec- 
ognition in  the  daily  press  that  they 
believe  is  warranted  by  the  importance 
of  their  business.  The  meeting  was  ar- 
ranged hy  Clarence  Axman.  editor  of 
the  Eastern  Underwriter. 

"You  must  make  news  or  you  cannot 
expect  newspapers  to  print  it,"  continued 
Mr.  Hawkins.  The  average  insurance 
man  cannot  be  expected  to  be  an  expert 
en  news  values,  but  there  arc  many  such 
men  and  their  advice  could  1*  sought  by 
insurance  men  in  the  making  of  pro- 
grams antl  other  discussions  at  meetings. 

Replying  to  a  query  as  to  whether  the 
fart  that  insurance  companies  are  not 
large  advertisers  in  the  daily  papers  was 
not  in  part  responsible  for  the  slight 
space  given  to  insurance  happenings,  Mr. 
Hawkins  said: 

"It  is  an  erroneous  idea  of  business 
men  that  the  advertising  controls  the 
news.  Only  in  the  rarest  of  cases  is 
this  true.  No  influence  can  stop  a 
smashing  big  news  event  from  being 


weekly  newspapers,  I  am  frank  to  say 
that  my  decision  is  in  favor  of  the  small 
city,  one  Urge  enough  to  carry  a  leased 
wire  report,  for  it  affords  the  oppor- 
tunity for  both  profit  and  service  which 
is  lacking  in  the  smaller  and  larger 
fields. 

Only  a  few  country  weeklies  in  each 
state  afford  an  opportunity  to  devote  the 
entire  time  of  individuals  to  newspaper 
work,  as  much  or  more  time  being  given 
tip  to  the  job  printing  department  as  to 
the  newspaper.  The  metropolitan  news- 
paper office  usually  rules  that  a  man's 
personality    must    be  practically 


superintendent  of  the  building  was  sum- 
moned to  sec  if  by  any  chance  he  had 
seen  anyone  skulking  around  the  edi- 
torial rooms.  He  could  give  no  light 
Oft  the  matter. 

The  Journal  is  the  lucky  possessor  of 
a  janitor  who  hails  from  Virginia,  and 
who.  strange  as  it  may  seem,  has  an 
insatiable  desire  to  keep  everything  snick 
and  span.  He  was  summoned  to  see  if 
he  cr.tilrl  tell  anything  about  it.  The  in- 
vestigation ceased  right  there,  for  it  de- 
veloped that  in  his  real  to  render  effi- 
cient service  he  had  washed  each  rubber 
roller  with  what  he  thought  was  alcohol. 


Wider  Radio  Matrtu*  New. 

Washington,  April  6. —  Expansion 
of  the  radio  market  news  service  of 
the  Bureau  of  Markets  to  include  the 
sending  of  a  daily  market  report  from 
St.  Louis.  Omaha,  and  Hcllefonte.  Pa., 
was  announced  today  by  the  Depart- 
ment of  Agriculture.  The  air  mail 
radio  service  will  be  used. 


The  Carlisle  (Pa.)  Evening  Herald 
suspended  publication  March  31,  after 
installing  a  new  plant,  due  to  the  ill 
health  of  Dr.  Gny  Carleton  Lee,  presi- 

m\'rgc7and  heTs  also  ge^eraii^'confined   '><"  ou< *°  »*  .•»■**<.  ™*   lltnt  wd  «*'"<"■ 

to  certain  specific  duties  which  do  not 
give  him  the  all-round  experience  that 
is  possible  in  a  small  city. 

The  small  city  dailies  of  this  country 
have  shown  wonderful  improvement  in 

tttUZBtfS&mt.  JHDR  the  information  and  guidance  of   arranged  by   Mr,  ^J™*» 
—  1  -        .,i:. —  at.      tut  •>.-  — .ni.„   Christian  and  Chairman  Kargcr  so  as  to 


CONFERENCE  HOURS  OF  EXECUTIVE  OFFICERS 
OF  THE  GOVERNMENT  WITH  THE  PRESS 


■  -mm  ■ .  .tt-tujtions.  Thej  taw*  ■«  ■  t 

firm  place  in  the  esteem  of  the  public, 
both  in  their  own  communities  and  else- 
where, and  the  quotations  reprinted 
from  the  small  city  daily  are  more 
widely  used  than  from  their  metropoli- 
tan  brothers.  The  editor  or  publisher 
of  the  small  city  daily  is  a  personality 
in  his  community  and  participates  in 
every  movement  for  the  public  good. 
Where  he  is  known  his  own  city  is 
known  and  the  character  of  his  news- 
paper has  much  to  do  in  shaping  the 
character  of  his  city  for  no  other  in- 
dividual comes  into  more  intimate  con- 
tact with  the  people  ■  their  daily  life, 
often  95  per  cent  of  the  white  families 
in  a  city  being  daily  readers  and  two  to 
four  persons  in  the  family  reading  the 
paper. 

As  I  said  at  the  outset,  I  do  not 
hesitate  to  advise  a  young  person  who 
has  the  ri^hl  groundwork  and  is  tem- 
peramentally fitted,  to  enter  journalism 
and  I  also  give  a  preference  in  employ- 
ing new  men  to  those  who  have  had  a 
course  at  a  recognized  school  of  jour- 
nalism as  well  as  some  experience  on  a 
newspaper,  my  most  valuable  man  hav- 
ing developed  through  this  course. 


news  editors  throughout  the  country 
as  to  the  hours  when  important  Wash- 
ington stories  may  be  expected  to  break 
by  reason  of  the  conferences  between 
the  President  of  the  United  States  or 
•  members  of  the  Cabinet  and  the  corps 
of  Washington  correspondents,  the 
following  schedule  prepared  for  the  in- 
formation of  the  Washington  newspapers 
by  James  I)  Preston,  superintendent 
of  the  Senate  Press  Gallery,  is  published. 

The  conferences  between  the  Presi- 
dent and  the  correspondents  have  been 

MONDAY 


give  the  afternoon  editions  the  break  on 
the  Tuesday  meeting  of  the  Cabinet 
while  reserving  the  news  of .  Friday's 
Cabinet  session  for  the  morning  papers. 
A  similar  policy  has  been  followed  with 
respect  to  the  conferences  with  Cab- 
inet officers. 

It  rarely  happens  that  such  confer- 
ences fail  to  develop  a  story  and  infor- 
mation as  to  the  time  they  may  break 
is  regarded  as  valuable  to 
The  schedule  follows: 


10:00 

10:30 

11:00 

11:30 

1:00 
2:15 
3:00 

3:30 

4:00 

4:30 


Whitollouar 

Labor 
Stale 

Port  Office 
War 


TUESDAY 
Navy 


WEDNESDAY  THURSDAY 
Treasury 

Navy 

White  House 


Nasy 
White 


Acrisulture 
War 

Slate 
Treasury 
Navy 
while 


War 

The  President 
War 
State 
Ns* 


Navy 
white 

Justice 


War 


War 

State 
Navy 

While  House 
Post  Office 


Justice 
War 


War 

Commerce 

State 

Navv 

White  House 


FRIDAY 

Navv 

White  House 

Stale 

War 


War 

Label 


Naw 

The  Prat  deal 


HUNCHES 

-t/ands-iatf  rdilart  and  city  rditort  art  dimxr 
ess  lire  tooianl  for  fwsej  dMd*  rY*ts»e#  idraj  ikti 
ran  ht  w»i(  locally.    Enrroi  It  Pvimsnu  tss£ 

Jay  $1  for  rack  manek  (s'.'n«t J  mn-Jrr  mm 
rod  Tkr  fact  Inat  |A*  hnnck  it  Slow  r-rta| 
smears'  jnaoitfmUy  in  your  city  doff  nai  hsr 
si  fr*m  tssi  (sYearfmeflj.  Addrtli  yffnr  ert 
rrsoHlsoa*  lo  Ikt  Hustcai  Eoitob. 

TN  our  effort  to  make  the  Woostc? 

(O.)  Daily  Record  a  local  newsparx-: 
we  introduce  a  numher  of  local  feature- 
that  other  small  town  local  papers  wish- 
ing  bigger  city  circulation  figures  can 
use.  Among  the  assignments  given  rr 
porters  recently  were  the  following: 

"Get  fifteen  or  twenty  successful  km!, 
ness  men  to  tell  you  why  they  came  : 
Wooster.  It  makes  a  good  featar; 
under  a  double  column  head  with  twr 
or  three  pictures,  and  an  occasional  c  t 
indented. 

Get  a  dmen  Wooster  men  to  tell  sou 
how  they  made  their  first  dollars.  "Hr» 
I  made  my  first  dollar"  makes  an  at- 
tractive head  with  something  addition  ! 
about  the  town. 

"My  first  ride  in  an  automobile"  in 
which  about  a  dozen  or  so  told  of  the- 
first  thrills  uri  wheels  makes  a  gc«i 
story. 

any  local  librarian  will  tell 
a  reporter  how  the  literary  tastes  o< 
their  local  constituents  change  as  the 
trend  of  the  times  changes.  For  in- 
stance during  the  war,  war  books  werr 
read,  and  now  the  change  is  to  pcac? 
time  pursuits,  etc 

We  follow  this  out  indefinitely,  inter- 
view folks  all  over  our  county,  as  our 
circulation  is  county-wide,  and  ficil 
'.hat  when  we  can  get  a  man  from  an. 
section  of  the  county  to  talk  nn  som.- 
important  subjert.  making  it  a  local  sub- 
ject if  we  can.  it  interests  the  man  wh 
tloes  the  talking  and  evokes  favoraWc 
nnd  unfavorable  comment  on  the  sante 
subject  from  his  neighbors.  These  folks 
often  contribute  liberally,  sometimes 
with  a  regular  broadside,  to  "Our  Mail- 
hag"  which  is  always  a  good  local  fea- 
ture, especially  if  you  can  start  then 
discussing  something. — E.  C.  D. 

•  «  • 

A  high  school  paper,  copy  for  which 
can  be  secured  and  prepared  through 
c -operation  with  the  school  English  cr 
Journalism  department,  makes  a  week- 
ly feature  appealing  to  a  distinct  class 
of  readers  for  small  dailies  puhtished  in 
cities  where  the  high  school  does  not 
support  a  separate  newspaper.  The  la 
Crosse  (Wis.)  Tribune-Leader  Pre<« 
used  this  feature  to  some  extent— 0. 
W.  G. 

•  •  • 

As  a  Saturday  feature,  the  Ottawa 
(Ont.)  Journal  is  publishing  a  series  ot* 
articles  on  the  care  of  the  teeth.  The 
stories  are  supplied  by  local  dentists, 
and  written  in  an  "easy,"  non-tenchnicil 
style  that  is  attracting  much  attentim, 
especially  among  parents. — O.  J.  H. 


Celebrate  PialHs.r's  Birth <Uy 

The  anniversary  of  the  birth  of 
Joseph  Pulitzer  (April  10)  falling  this 
year  on  a  Sunday,  the  usual  com- 
memoration at  the  Columbia  ITniver- 
sity  School  uf  Journalism  will  be  held 
Tuesday,  April  12,  when  John  L. 
Hcaton.  of  the  New  York  World 
editorial  staff,  will  give  an  address  on 
"Joseph  Pulitzer  a*  a  Newspaper 
Man- 


Victor  Borstals  with  La  Prenaa 

Victor  Barcas  has  been  made  busi- 
ness manager  of  La  Prcnsa,  a  Spanish 
daily  newspaper  published  at  New 
York.  Mr-  Ilarcas  was  recently  vice- 
president  and  general  manager  of  the 
Hudson  Special  Agency,  publishers' 
representatives,  New  York. 
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PRESS  GALLERY  RULES 
WILL  BE  CHANGED 


Tipttart,   "We  Boys"   and  Corporation 
Agants  Will  Bo  Barrod  from  Con- 
foroficM,     but  Department 
Workara  Won't  Lom  Risht 


{SfrrieJ  'e  Epitoi  ft  Pcilisjiki) 

Washixgtwm,  April  7.— Success  ap- 
pears in  the  offing  for  the  light  for  more 
active  efTorti  to  rnut  the  tipsters,  cor- 
poration agents  and  "we  boys"  from  the 
conference*  between  bona  fide  Washing- 
ton correspondents  and  officers  of  the 
Federal  Government. 

The  correspondents  are  to  consider  the 
whole  Question  of  representation  in  the 
Press  Gallery  lists  and  regulations  to 
cover  admission  to  the  conferences  with 
the  President  and  members  of  the  Cab- 
inet. There  are  hroad  differences  of 
opinion  as  to  just  what  should  be  done, 
but  there  is  but  slight  opposition  to  the 
theory  that  something  should  be  done. 

One  of  the  greatest  stumbling  blocks 
in  the  path  of  progress  has  been  a  dis- 
position on  the  part  of  the  Congressional 
correspondents  to  withhold  proper  recug- 
nilion  of  the  rights  of  the  departmental 
workers  who  are  not  listed  in  the  direc- 
tory. The  unlisted  at  times  were  resent- 
ful of  any  trespass  on  their  rights.  The 
conflict  seems  to  have  been  removed  and 
the  way  cleared  for  co-operative  action, 
The  State.  War  &  Navy  Correspondents' 
Association  has  been  organized  to  safe- 
guard the  conferences  in  those  depart- 
ments and  the  association  is  prepared  to 
co-operate  with  the  Press  Gallery  for 
uniform  action  with  respect  to  all  de- 
partments. 

Confaratsca  April  13 

The  issue  was  precipitated  by  formal 
notice  that  a  resolution  calling  for  a 
comprehensive  survey  of  the  whole  situ- 
ation would  be  offered  at  the  biennial 
meeting  of  the  corps  of  correspondents 
to  be  held  at  noon  on  April  13.  The 
resolution  as  drafted  by  Robert  Barry, 
of  the  Philadelphia  Public  Ledger  and 
Editor  &  Pi  m  isiiex,  will  be  amended  to 
meet  objections 
raised  by  the  State. 
War  and  N'avy  cor- 
respondents who  felt 
that  as  proposed  by 
him  they  were  not 
to  have  a  proper 
share  in  the  under- 
taking. 

There  are  indica- 
tions that  one  salu- 
tary result  of  the 
discussion  now  pro- 
ceeding among  the 
newspaper  men  will 
be  that  some  steps 
will  be  taken  to 
terminate  the  system 
which  denies  to  all 
bona  fide  corres- 
pondents representa- 
tion in  the  Congres- 
sional Directory. 
That  rule  is  a  survi- 
val of  ancient  days 
when  three  men  con- 
stituted a  big  staff 
in  a  Washington 
Bureau. 

F.fforts  to  have 
the  matter  set  tied  by 
individual  groups  of 
correspondents  o  n 
the  various  beat  s 
are  not  expected  to 
prevail  for  the  very 
good  reason  tint 
such  a  plan  docs  not 
offer  a  real  solution 
of  the  problem.  The 


responsibility  is  a  collective  one  cover- 
ing the  entire  group  of  news  beats  and 
all  must  work  together  for  enmmon  pro- 
tection, even  though  the  actual  enforce- 
ment of  the  restrictions  against  "ringers" 
shall  be  left  in  the  hands  of  the  men  who 
regularly  attend  the  conferences  in  a 
given  department 

Such  men  as  Chairman  Kargcr,  of  the 
Standing  Committee  of  Congressional 
Correspondents;  Richard  V.  Oulahan, 
dean  of  the  Washington  corps;  Frank 
Conner,  chairman  of  the  State,  War  and 
N'avy  Correspondents'  Association ; 
Homer  Dodge,  head  of  the  Treasury 
Department  Correspondents'  Association, 
and  others  of  like  prominence  and  sin 


MRS.  HARDING  IS  HOST 
TO  PRESS  WOMEN 


Thirty-six  Writers  Drink  White  Houm 
To*  and  Look  Or  or  State  Apart- 
ments   White   Talking  Shop 
with  First  Lady  of  the  Land 


By  Mai-di  McDoucau. 
(Author  of  the  "Dolly  Madison"  social  letters 
from  Washington.) 
{Sptriai  re  EalToi  ft  PinnLisan) 

WASHtxcros,  April  7.— Hard  on  the 
heels  of  the  President  and  Mrs.  1  lard- 


To  which  the  First  Lady  immediately 
responded,  apparently  quite  sure,  "Oh, 
but  1  didn't  see  the  story  " 

It  was  noticed  that  she  talked  as  a 
newspaper  woman. — which  she  proudly 
claims  to  be. — the  language  of  the  news- 
paper shop,— the  "story,"  not  the  "ar- 
ticle," and  the  newspaper  women  found 
themselves  wondering  if  she  was  as 
genial  and  gracious  a  hnstess  to  every- 
one as  she  was  to  them.  After  each  had 
been  presented  and  welcomed,  and  been 
given  a  cup  of  "the  best  tea  in  Wash- 
ington" from  the  daintily  appointed  little 
table  over  which  Miss  Harlan  was  pre- 


ings  entertaining  of  the  Order'  of  the  "f"*  ?*,  "'Y  5^  „',' 

-    -    -   drifted    back,   teacups    in   hand,  and 


«™  vi  m»c  i""  o«t  anu  »'ii-    ...    .  ,     _._..„.„„  u    t,,j  arnica    Darn,    icacup*    in    nana,  sou 

cerity  of  purpose  are  working  in  behalf   ^S^T^X^S,.  J*  «*~*  "J""* 

ing  the  front  porch  campaign  of  last  Kr°«P  around  their  hostess    arid  ih 

summcr.-at  dinner  on  Saturday  night.  lhm  *»  mueh  ll"'>'  «'ve  Jnd  «*» 


of  a  program  of  action  which  content 
plates  the  greatest  good  for  the  whole 
body  of  newspaper  men  and  women, 
and  there  is  every  indication  that  some 
posittvi  steps  will  be  taken  to  improve 
existing  conditions  as  they  have  the 
whole-hearted  support  of  a  majority  of 
the  correspondents. 

•      •  • 

IN"  the  most  spirited  election  contest 
. :          -i  .    ~f   iau  


that 

summer. — at  dinner  on  >aturday  night. 

came  Mrs.  Harding's  tea  for  the  news-  Earlier  in  the  afternoon.  M.  Viviani. 
paper  women  of  Washington  on  Monday  the  special  envoy  of  the  French  Republic, 
afternoon  '  na<»  called  upon  the  President,  with  the 

There  were  thirty-six  women  writers  £",**  Ambassador  M.  Jusscrand,  and 
present.    No  one  in  the  less  deadly  side  f°r  »  »«,l5         "J*  «" 

of  the  newspaper  craft  in  the  national  Harding,  who  confessed,  unabashed,  that 
capital  would  have  believed  there  were  *h<  "  »"™Uy  ..Frtncl; 

so  many.    Is  it  not  symbolic  of  the  £ho      *n{  £  ?n  »»',u"> 

since    the    advent    of    prohibition,   tjm„?   Washington  has  ceased  being  a    I  n*'".h  •*»»■  *»*  \  ,by 


George  F.  Authier.  correspondent  for 
the  Minneapolis  Journal,  was  elected 
vice-president  of  the  National  Press 
Club  at  a  special  election  today  made 
necessary  by  the  removal  of  Leonard  C. 
Oritirrod  from  Washington.  Mr. 
Authier  triumphed  over  Stephen  Early, 
of  the  Associated  Press,  by  the  narrow 
margin  of  seven  votes.  The  eaniiiaign 
developed  such  rivalry  that  active  mem- 
bers of  the  club  actually  smiled  as  they 


man  s  capital.  Although  it  has  not  watching  him  so  closely  that  she  felt  that 
been  so  long  ago  since  Mrs.  George  F.        •*»  ",m.uu,«  •/  countenance. 

Richards  was  the  only  member  of  her  tha?  9ht  «ot  ">e  drlft  °f  he  ** 
sex  to  be  enrolled  in  the  Congressional  "VS- 

Directory  as  a  Washington  correspond-      The  guests  included  Mrs.  Sallie  V.  H 

Pickett.  Miss  May  Kearney,  and  Miss 
Katherine  Brooks  of  the  Washington 
Star,  Mrs.  Bertha  Martin.  Miss  Marie 
Spurgeon  of  the  Washington  Post,  Mrs. 
F.vrlyn  C.  Hunt,  and  Mrs.  Stacey  Jones 
of  the  Herald,  and  Miss  Ruth  Jones. 


SOMETIMES  THE  PLACE  WE  EAT  MEANS  FAME 


For  each  of  the  thirty-six  women  who 
assembled  in  the  blue  room  preparatory 
to  being  ushered  into  the  red  parlor' 
where  they  were  presented  to  their  hos- 
tess, Mrs.  Harding  seemed  to  have  a  per- 
paid  all  deltnquent  dues  in  order  to  vote.  >ona|  <?omf  At  WM  gUd  (0  Miss  Mj|drcd  Brown  ^  M„  Kiotaid 

•   »   *  meet  "again";  some  it  was  nice  to  meet  of  the  Times;  Mrs.  Hobart  Brooks,  who 

WASHINGTON  newspaper  mm  who  "face-to- face."  after  presumably  many  corresponds  for  a  number  of  out  of 
accompanied  Governor  James  ,s|,   telephone  "visits";  some  were  frankly  tnvrn  pap^r,;  Mj,s  Constance  Drexel  of 
Cox  had  their  sad  exigences  of  the  "new"  to  her,  and  yet  others  seemed  to  [h),  Philadelphia  Public  Ledger,  Miss 
dinncrless  days  on  the  Santa  I-c  Railroad  PU"I«  her.  Mildred  Morris  of  the  United  Press; 

recalled  when  U  ells  Hawks,  who  was  Should  she  remember  them  She  Mis,  AnnaW  Ue  of  the  Universal  Ser- 
the  I  ns  press  agent,  sent  around  in-   asked  one, — Miss  Wimirrd  Mallon  at  ...      _..    ,  _ 

vitations  to  a  film  play  built  on  the  the  Chicago  Tribune's  Washington  „  ; tl"**«,h  v!»e 
theme  of  "Over  the  Hill  to  the  Poor  bureau,  and  when  Miss  Mallon  smilingly  1  °e  ">lw>n.  and  Mrs.  C.  R.  Robertsun. 
House."  Hawks  appended  a  note  to  the  answered  "probably  not;  I  saw  you  for  of  ■*  W*!  Miss  Mnriel  Baily,  and 
effect  ihere  would  be  no  dining  service  at  ahout  two  minutes,  and  then  wrote  your  Mrs.  Mason  .Graves  of  the  Pan-Amer- 
thc  show.  first  day  in  Washington I"  icau  Bulletin;  Miss  Margaret  Wade  of 

 New  York  Times; 

Miss  Roberta  Brad- 
shaw,  Mrs.  Win- 
grive  Rathon;  Mrs. 
Grace  Slelle;  Mrs. 
S.  M.  Coleman,  Mrs. 
Florence  Boeckel. 
Miss  Emily  Davis, 
Mrs.  Margaret 
Downing;  Miss  Ger- 
trude Leimbach ; 
Miss  Mayme  OI>er 
Peake,  Mrs.  George 
P.  Richards,  who 
"does"  the  Capitol 
for  a  string  of  New 
England  papers ; 
Miss  Winifred  Mal- 
lon of  the  Chicago 
Tribune;  Miss  Cora 
Rigby  of  the  Christ- 
ian Science  Monitor ; 
Miss  Jessie  Mac- 
Bride  of  the  Wash- 
ington Times;  Mrs. 
Eliiabcth  K.  Stokes 
of  the  Consoli- 
dated  Press  Associa- 
tion ;  Mrs.  Grace 
Porter  Hopkins,  who 
does  a  weekly  'let- 
ter"; Mrs.  Isabella 
Warrall  Ball,  of  the 
National  Tribune, 
and  the  writer. 

At  the  close  of 
the  afternoon  Mrs. 
Harding  t  >k  the 
group  through  the 
slate  aj>ar 


Thart  it  an  old  saying  that  you  ean'l  Judge  a  man  by  tat  clalbna  at  aroart  but  we  aava  never  beard  anvbady  dtny  that  yoa  caa 
farm  a  pretty  toed  opinion  of  him  by  Ibt  place  bt  aatt.    Yat  readers,  thit  it  aa  Inttrlar  slew  af  the  White  House  ana  reading 


around  tbt  labia  from  President  Harding's  Itft  svt  btva  Raymond   Clapper.  -United  Prttt 
George  Vtn  Float,  Marlon  Star;  Sasn  Bell.  Philadelphia  Public  Ledger;  Harry  Pnct,  Washinito 


Walter    Bsiel,   Cleveland    Plain  Detlar; 
Poll:  Clean  Tinker,  New  York  World; 


R.  Borden  Sparks,  New  York  Trlbsinti  George  Hairnet 
International  Newt  Strvlet;  Sana  Willtatnean,  New  Yoek  Timet ;  Robeet  Clntar,  Plttanugh  Cauaallt-Tlaatt;  Brut.     MrNam*.  Umv-ras 


Edwin  Hill.  New  Yark  Heeald;  Mrs.  Harding;  Byron  Price.  Atia<lated  Prett: 
International  Newt  Servlct;  San  Williatnaan,  New  York  Timet ;  Robert  Clntar, 

Service,  and  Mrt,  Caarge  Van  Float,  of  Marian.    Tkty  call  It   tno  EJtphaal  Club,  bait,  goak,  they're  rual  newapaper  falbt. 


r^OOgl 
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Editor   &    Publisher   for    April    9,  1921 


LONDON  REPORTERS  GET  GUINEA  RAISE 
UNDER  NEW  AGREEMENT 


orrftr*Hdtnl,  Elimm  ft  Pi  nusnga) 


I  IKE  all  )-ouug  organi_ations  the 
British  National  Union  of  Journal- 
ists i»  possessed  of  an  enthusiasm  that 
nothing  can  dampen  and  although  it* 
prolonged  negotiation*  on  behalf  of  its 
Uwdon  members  with  the  Newspaper 
Proprietor*'  Association  have  not  reault- 
cii  in  <  settlement  on  the  terms  orig- 
inally demanded  hy  the  Union,  it  has 
secured  certain  advances  and  improvc- 


tnry  corps  1  meaning  if  port*  r  or  tub-editor  ww_ 
has  served  in  that  canarity  lor  a  period  of 
three  or  more  years,  shall  be 
excletive 


engaged  . 
full  time   services   at  a 
ireaa  lor  week  e« 


n  r.me  guinea!  lor  week.  e« 
or  sporting  papers,  in  which 
n  salary  is  eight  guineas  per 


ol  any  i 
.-..orial  sta... 
as  heretofore,  left  to  the  discretion 


This  wrrkly  Half  day  Irate  shall  be  granted 
to  night  •Anitrn  an  imr  full  night**  Uart  in 
r*ch  fortnigtit,  or  two  Full  nights'  leave  in 
r*c)i  four  al  the  discretion  ol  the  nun- 

agriesrn.,  Th«  existing  practice  of  at  least 
nnr  full  day  off  in  cr^ipe  tssation  fnf  tbe  loaf 
hnurs  worked  on  ^*!wrU»y  for  Sunday  pabhea 
Hon*  ■.h-*.!  continue  u«di».url>fd  by  this  agreed 
extra  half  holiday. 

All  mrwltrpt  of  editm-ial  staff*  skall  be  en- 
titled  to  at  Vast  three  wrrkY  holiday,  with  nay, 
onually  in  the  *i*  nn-atiihs  (mm  Mt»y  I  to 
<><tr>»fr  31.  also  to  two  d*Ti'  leave  at  »r  near 
Cnnitmaa  Mm*,  and  one  iiay  in  lieu  of  (■uod 
Fri.{.y.  In  the  c»»<  of  wj'nrl.nir  financial 
paper*  t^r  time  for  holidays  »l»all  b*  riaed  by 
■itT.»ng<-nrnt  with  the  mjirvagrnietil, 

PARLIAMENTARY  WORK 
LKxtra  turn*         rt.i.in;  paper*   .  per  day  or 
juift  »i  day)   fl   11*.  6tl     rini.ua-  papen  (P" 
jltri-raiMin,  except  wliei.  llnuir  meet*  at  noon 
or  earlier.   tl  Is.;  evening  paper*  iwlien  House 
meets  at  iiiM>n  or  eailicit  ft  lis.  6d     A  »eek 
of  nut  m»rr  than  h,e  day*.  When 
.lay   in   auj  week. 


Iiainrnt   ml-  on 


It.  lefiikets 
.  t  i n l »*t I  nn 


•»  if!  ii  k 


that 
day**  relief 


->t  pay. 


The 


PlfO  TOCRAPHHRS 
fallowing    minitnym  weekly 


rate*  of 


menu  in  conditionj  that  will  go  far  to   f^™1  ffijgjigg* 


strcfi«:hcnirt(C  its  position  as  a  f  :-rce  act 
inR  for  working  journalists. 

At  one  tec  it  a,>pearcd  a»  if  the  union 
wfiitfl  report  to  withdrawal  of  it*  mem  - 
bits,  but  these  hints  from  the  extreme 
section  of  the  membership  came  to  noth- 
ihk*.  The  more  muuVrate  views  of  the 
executive  and  H.  M.  Richardson,  general 
secretary,  prevailed  and  even  though 
the  union  may  not  have  gained  such 
term  a*  might  have  been  the  ease  had 
its  demands  three  months  ago  been  less 
exadtny.  it  ha*  obtained  stihflantial  in- 
creases and,  at  the  same  time,  bettered 
iti  position  in  the  recognition  of  its 
status  by  tne  publishers. 

Indeed,  this  latter  fact  brings  Up  the    than  nine  guinea*  p*r  week.' 


.  reasi&fTi.  .-.cording 
to  the  »t.tt»  of  semee  as  i^bwtograi'her^  not 
n»Tri»»-.Ti!y  i*i  the  same  office; 

First  and  second  year  (improvers!  M  4. ; 
third  and  fourth  years  IS  5s  ;  nftb  year  fb  4s.; 
sixth  and  irver.tn  year  *?  7a.,  after  aevenlb 
year  (8  Si. 

The  following;  minimum  weekly  rates  of  pay- 
ment fthall  be  observed  for  the  exclusive  serv- 
ices  of    ph^agrnplter   priater*   from   the  age 

of  n ; 

First  two  year*  ai  printers  U  J». ;  third 
year  as  printers  14  4s  ;  fourth  year  as  printers 
f5  5»  ;  after  fosnib  year  <6  6a.  Hours  to  be 
tegxilnted  by  tbe  general  clause,  but  existing 

arrangements  ai  to  holidays  and  payment  for 
additional  working  hours  to  continue. 


SPACF  H'ORK 
jovmaliftts  rmplf>>^i  solely  on  *p*ce  rate* 
on  general  newspaper*  shall  receive  not  le»* 
ih.in  t\  la.  for  any  one  alignment,  but  may 
he  reiiuirtd  to  c.irry  ami  more  than  on*  en 
gagemcnt  within  a  re*s..Tinb:e  working  day  for 
tl:e  kimr  fee.  This  clause  shall  not  apply  to 
occasional  contributtiri  to  sporting  paper*. 

After  three  oaonih**  probation,  the  reporter 
l  fully  qualir.rd  as  defined  in  minimum  salaries 
~~?ltyy«d  daily 
Se  guaran- 
ektj 


*  I   w  ho  baa  been  employed  daily 
shall  ' 

_  h 

hu  eacluiivr  tult  ti»*  *rrvicet. 


and  reguUrly  on  space  rate* 
te-td  a  minimum  of  nine  guinea*  weekly  for 


The  foregoing  schedule  of  L.^ndon 
rates  and  conditions  bid  down  as  the 
result  of  conference^  between  the  news- 
paper proprietor*,  and  the  Journalists' 
Union  unquestionably  shows  a  raising 
of  the  standard  of  prestige  attaching  to 
newspapermen's  work  and  American 
journalists  will  doubtless  find  it  an  in- 


queMion  as  to  the  standing  of  the  British 
Institute  of  Journalist*  compared  with 
the  union.  The  former,  comprising 
what  may  be  described  as  the  older 
school  of  journalists,  preferred  demands 
that  where  in  many  respects  even  more 
exacting  than  those  of  the  union.  With 
the  recognition  of  the  latter  by  the 
Ncv^piper  Proprietors*  Asuxriation  il 
would  ;.ppc.-»r  th.it  the  Institute  has  suf- 
fered 3  blow  to  its  claim  to  represent  the 
working  journalists  and  there  is  wonder- 
ment in  Fleet  Street  as  to  how  this  body 
will  deal  with  the  situation,  especially 
11  it  is  complicated  hy  the  fact  that  there 
are  semi-proprietoral  interests  rrprr. 
seuted  in  the  Institute, 

Roundly  speaking,  the  term*  offered 
by  the  N.  P,  A.  and  accented  by  the 
union  include  a  guinea  increate  to  sub- 
editors and  reporters  on  general  news- 
papers and  also  to  photographic  printers. 
There  Lrc  no  increases  for  financial  or 
sporting  paper  men.  or  for  press  photo- 
graphers. The  period  qualifying  for  this 
increased  minimum  is  lengthened  from 
two  ->r  three  years. 

The  X.  V.  A.  originally  suggested  that 
the  period  should  lie  four  year*  and  the 
result  was  a  o-mprornite  on  three  years, 
A  clause  from  the  old  agreement,  stat- 
ing that  each  paper,  where  more  than 
one  U  published  from  the  same  office, 
should  have  a  separate  <taflf  has  heen 
deleted,  and  this 
lo«t  to  the  Unior 


STATE 


ARTISTS 

Xo  qualified  creative  artist,  oneining  an  artist 
who  work*  on  materials  other  than  stone  or 
Rtelals,  but  who  may  be  called  upon  to  touch 
up.  sHall  be  engaged  or  employed^  after  seven 

>car»"  praa;iic»|  experience — inclusive  of  any  trrestimr  studv  in  connection  with  their 
period  «rcni  in  art  ichool-.it  a  s.alary  of  leas    »rir>u"«  *■  '»»"■«■""  ,w,r 

own  wage  standards. 

SPECIAL  DAY  EXGAGEHESTS 

Saturday  or  other  special  day  en( 
for  Sunday  paper*,  by  reporters  ol  suh-edttors. 
shall  fi*  paid  for  at  the  rate  of  ttoc  leaa  tban 
U  it.  for  a  reasonable  working  day. 

Duty  after  Saturday  midnight,  oa  Sunday 
papers  published  alter  6  a  ta.  to  he  paid  fur 
at  the  minimum  rate  ol  rj  3*.  fur  a  reasonable 
•  orking  day. 

HOVRS  OF  WORK  ASD  HOLIDAYS 
Fr*r  all  member*  of  editorial  staffs  a  full 
working  week  **i»ll  consist  of  not  more  than 
five  and  a  half  night*  of  seven  hours  each, 
including  meal  time*  (total  of  38^  hour-) 
for  regular  mtht  workers,  or  Pve  and  a  bait 
day*  of  right  hour*  each  (including  meal  times 
ftMil  44  hour*)  for  day  workers,  Reporters' 
hours  in  generaJ  practice  not  to  exceed  44  boar* 
week,   unless   necessitated  by 


earh 


out  of- 


MORNING  PAPERS  MADE  BIG  CIRCULATION 
GAIN  IN  NEW  YORK  DURING  PAST  6  MONTHS 


'JXITAL  net  circulation  gains  during 
the  past  six  months  hy  the  Greater 
New  York  newspapers  have  been  un- 
usually great,  hut  the  gain  has  Wen 
largely  confined  to  the  morning  news- 
papers, with  the  evening  newspapers, 
four  excepted,  showing  losses,  arenrd- 
ing  to  Post  Office  statements  published 
this  week.  The  outstanding  gain  has 
the  17  New  York  and  Brooklyn  news- 
papers listed  fur  the  half  year  ending 
March  3\  was  that  of  the  Daily  News, 
i  le  adv  in.  i   of  whi'  Ii  54  |  ei  c«  nl 

of  course.  ,«  a  po.nt  T!lr  ,)th),r  mi,rnilIK  wi„,  ,hc  cx- 

On  the  other  hand.   Cfpfif.,n  of  „lc  U„M   madc  ^j,,,  lnd 


the  guinra  increase  means  a  minimum  Ull,  Herald's  loss  was  less  than  2  per 


of  nin?  guineas  a  week. 

The  agreement  is  made  for  twelve 
months  from  March  16.  and  i  stermin- 
alJe  tlnrcaftrr  hy  ihree  months'  notice 
from  either  side.  It  relates  to  the  mini- 
mum rates  of  payment,  maximum  hours 
of  lal>or  and  general  conditions  of  cm- 
ploym-nt  for  the  exclusive  full-time 
service  of  memhers  of  editorial  staffs 
(including  creative  artists,  press  photo- 
graph -rs  and  phntngraplier  printers)  to 
he  recogni/ed  in  the  offices  of  all  I.on- 
don  newspapers  owned  and  controlled 
hy  members  of  the  Association.  Impor- 
tant clause*  are  snmmariifd  as  follows: 
Mtltnttm  SAr  jKiES 

N    folly  smalirle.1  reporter  or  fnlly  qnalifrd 
of  Parliamen- 


cent  of  its  previous  circulation. 
Evening    papers,    which  have 


Xew  York  . 
V,  .   Y.  -k  V\  .rid 

New  York  Timet  

New  York  Tritusne  

New  York  Herald  

New  York  Sun*   

New  York  Herald"  

New  York  Daily  Newa  

New  York  Evening  lournal  . . 
New  York  Evening  World  ... 

New  York  llobe  

New  York  livening  Mail  .... 

New  York  Sian  

New  York  Evening  foal   

New  York  Evening  Telrvr.itn 

Brooklyn  Daily  Kagle  

Brooklyn  SLandaoj  I'mnn 


•Morning  P^i.rr  up  'v.  Kcr.  I.  )»J0. 
••Merged  will,  San  Fee.    I.  I«fl. 
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selling  at  three  cents  for  the  past  eight 
months,  have  suffered  losses.  The  ex- 
ception; to  the  rule  have  been  the  Eve- 
ning  Journal,  which  jumped  from 
<.22.S">2  average  dailv  circulation  to 
<>*J,.kM;  the  livening  Pact,  which  ad- 
vanced from  36.78?  to  38,596  copies; 
the  Brooklyn  Eagle,  from  S3.43i  lo 
58,521;  and  the  Brooklyn  Standard 
Union,  from  58,916  to  62,755  copies. 

The  aggregate  gain  of  all  papers  is 
91.804  average  daily  copies,  or  alxiut 
3  per  cent. 

Comparative    statements,    daily  and 
Sunday  aseragid  together,  for  the 
riods  ending  March  31.  1921. 
her  311.  192D,  March  31.  1920.  and  Sep. 
1,-ml.er  30,  1919,  follow: 
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is  the  talk  of  newspaper  circles  in  the 
Capital. 

Rogers  obtained  the  facts  concerning 
the  note  addressed  by  President  Harding 
and  Secretary  Hughes  on  the  Island  of 
Yap  mandate  and  not  another  corves, 
pondent  in  Washington  knew  of  it. 
until  it  appeared  in  International 
News  Service  dispatches.  The  official 
statement  was  not  given  out  by  the  Stale 
Department  until  thi 
ty-four  hours  latrr. 


of  I.  N.  S. 

of  Y.p  Note 

Washington,  April  6.— In  the  State 
Department  at  Washington,  the  source 
of  the  most  important  national  news,  it 
is  very  infretpiertt  lhat  any  reporter  can 
score  a  news  heat.  Hence,  the  feat  of 
Harry  Rogers  of  the  International  News 
Service  yesterday  in  securing  cxdu- 
siicl)  the  story  of  the  Government's 
diplomatic  note  to  the  Allied  Nations. 


PEORIA  RETAILERS  SUFFER 

PublUh«r»  Rajwct  Nww  H_.tr  Offer  By 
DrvwvrtJTvent  Star*  Combination 

(By  7".I.»raf*  '•'  Fanma  ft  Praltania) 
PmiA.  III.,  April  6.— Retail  business 
is  suffering  here  through  efforts  of  four 
important  stores  to  continue  their 
"strangle-hofd"  on  the  city's  three  Eng- 
lish newsjiajMTs  hy  a  combination  to 
dictate  advertising  rates.  Evidences  of 
weakening  among  the  merchants  have 
appeared,  one  of  which  was  the  offrr  to 
resume  advertising  at  a  rate  of  60  cents 
an  inch,  which  the  publishers  of  the 
morning  Transcript,  Evening  Journal 
antl  Evening  Star  refused. 

This  offer  followed  others  which  have 
been  made  since  thai  Star  informed  the 
Block  Si  Kuhl  Comiiany,  the  leading  de- 
partment store,  that  its  preferential  rate 
would  be  tli-continued  on  January  1.  It 
also  is  a  sequel  to  attempts  by  the  "Big 
Four"  to  replace  newspaper  advertising 
hy  12-16  page  circulars  which  were 
printed  at  IVkin  and  later  by  the  G-ilcs- 
burg  Republican  Register.  Efforts  to 
sell  'pace  in  these  circulars  to  other  ad- 
versers at  75  cents  an  inch  have  been 

isful. 


Winnipeg    Papers    Raise  Price 

The  Winnipeg  ( Man..  Free  Press 
KveninR  Bulletin  and  the  Wirtnijieg 
Evening  Tribune  have  raised  their  city 
delivery  rate  to  25  cents  a  week.  For- 
merly it  was  15  cents.  The  Mnrning 
Tree  Press  went  to  25  cents  nearly  a 
year  ago. 


Cumborlamcl  Nawi  Reduces  Prica 

The  Cumberland  (Md.>  News  has 
reduced  its  price  from  three  cents  to 
two  cents  a  copy.  While  newsprint 
had  declined  in  price,  it  was  declared 
that  the  cost  of  production  remains  at 
high  water  mark 

New  Sunday  in  Atchison 

The  first  issue  of  the  Atchison  (Kan.. 
Sunday  Globe  made  its  appearance  here 
April  3.  The  Saturday  aft_rnon  issue 
of  the  daily  has  been  discontinued.  The 
Associated  Press  leased  wire  report  will 
be  u>ed  for  the  Sunday  morning  issue 


ASK   COURT   PROBE  OF 
N.  Y.  PRESS  CLUB 


(0>ri!in».Q.  /r,,nt  fwge  6) 


false  in  .  . ■  r '.  i .  spci  i  5  . me  lime  ag 
$15,000  worth  of  Victory  Bonds  were 
purchased  to  form  I  guarantee  fund  to 
insure  publication  >f  the  War  History. 
The  bonds  were  at  once  placed  by  mc 
in  the  Priss  Club's  safe  deposit  vault 
in  the  National  Park  Bank  and  they  are 
there  at  the  present  time.  I  do  not 
understand  why  any  members  of  tbe 
rluli  should  imagine  that  they  were  in 
any  other  place,  much  less  make  false 
statements  in  the  affidavits  implying  that 
they  were  missing." 

The  Press  Club,  which  occupies  it, 
own  building  at  William  and  Spruet 
streets.  is  among  the  older  clubs  of  the 
city.  Its  membership  includes  a  large 
ntimWr  of  active  newspaper  men,  a.'- 
th> -ugh  the  associate  membership  ha* 
grown  -teadily  during  the  last  eight  or 
nine  stars. 
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— on  the  breakfast  table 

is  a  magazine  and  the  morning 
paper. 

Which  one  will  you  read  im- 
mediately ? 

One  you  can  read  any  time,  but. 
the  other  you  must  read  at  once. 

Analyze  your  own  habits.  You 
do  not  select  the  time  for  read- 
ing your  daily  paper.  You  read 
it  in  the  morning  and  you  read 
it  in  the  evening.  Habit  com- 
pels you. 

Because  people  must  and  do 
read  their  daily  papers  habit- 
ually, day  in  and  day  out,  they 
cannot  escape  the  persistent  ad- 
vertisements. 

No  wonder  the  daily  News- 
paper is  acknowledged  as  the 
most  active,  compelling  sales 
force. 

Invest  in  Newspaper  Advertising 


E.  Kate  Special  Advertising  Agency 


Publishers'  Representatives 


E<ubluk<4 


I8U 


Chicago 
Kansas  City 


New  York 


Atlanta 
San  Francisco 


Thil  ii  Xumbrr  57. 


Itttensk'e  selling  is  the  need  now  more 
than  ei>er. 


Publishers  can  further  this  message 
by  enlisting  the  intelligent,  active  co- 
operation of  local  wholesalers  and 
retailers. 


F..  Kats  Special  Advertising  Agency 
15  East  26th  Street,  Hew  York  City 
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THREATEN  OPEN  SHOP  IN 
BOSTON 


Forty-four  Hour  Weak  RaftU*d  to  Job 
Printer*  by  TypothaUa—  Mote  on 
Foot  to  Bar  Union  Workman 
Arbitration  on  in  New  York 


(Srrrial  to  Eoitoi  ft  Puitmii) 

Boston,  April  5. — A  strike  by  over 
2,000  employes  of  the  job  printing  and 
bindery  shops  of  Boston  began  yesterday 
morning,  and  already  more  than  fifty  of 
the  300  odd  job  plants  in  this  city  have 
ceased  operations,  all  as  a  protest 
against  a  reduction  in  wages  and  cutting 
of  hours  from  48  to  44  per  week. 

A  contradictory  optimism  on  the  part 
of  both  employers  and  employes  in  the 
printing  trades,  accompanied  by  an  ap- 
parent willingness  to  sit  tight  and  await 
the  outcome,  characterized  the  situation 
late  today.  The  employers  say  emphat- 
ically that  every  plant  is  working  at 
least  on  a  reduced  schedule,  that  none  is 
absolutely  shut  down,  that  in  several 
cases  union  men  are  tearing  up  their 
cards  and  remaining  at  work,  while 
others  are  applying  for  work  by  the  hun- 
dreds and  getting  it.  Tile  employes  are 
equally  satisfied  that  an  increasing  num- 
ber of  plants  arc  closing  for  lark  of 
any  one  to  run  them,  that  new  members 
are  flocking  to  the  unions,  and  that  the 
strike  is  progressing  successfully. 

A  new  factor  is  beginning  to  appear 
in  the  strike — the  possibility  of  the  es- 
tablishment by  the  employers  of  either 
open  shops  or  of  shops  closed  against 
the  unions. 

The  Typnthetae  this  noon  issued  an- 
other statement  reiterating  the  fact  that 
"the  real  issue  in  the  present  strike  is 
not  the  reduction  of  wages  but  the  pro- 
posed reduction  in  hours." 

Members  of  the  Typothetae  are  stand- 
ing strong  in  their  determination  that 
the  rrductinn  in  hours  shall  not  be  en- 
forced, and  they  confidently  anticipate 
that  the  purchasing  public  will  appreci- 
ate the  efforts  being  made  to  "carry  on" 
in  a  sane  manner  the  work  of  readjust- 
ment during  these  times. 

Sylvester  J.  McBridge,  president  of 
Boston  Typographical  Union  No.  13,  as 
spokesman  for  the  allied  trades,  states: 

"The  Boston  Tyjiothetac  has  arbitra- 
rily announced  a  reduction  in  wages 
without  negotiation.  They  have  broken 
olT  conferences  and  have  refused  to  nc- 
gntiate  a  new  scale  and  agreement  based 
on  the  44-hour  week.  In  other  words 
have  refused  to  negotiate  an  agreement 
of  44  hours'  wages  for  44  hours'  work, 
and  also  have  refused  to  arbitrate. 

"It  is  a  known  fact  that  the  printers 
and  binders  in  the  jurisdiction  of  Bos- 
ton today  are  receiving  wages  of  $9  a 


week  below  that  of  Chicago  and  from 
$2  to  $6  a  week  less  than  Philadelphia, 
Pittsburg,  Cleveland,  Cincinnati,  Detroit 
and  other  large  metropolitan  centres. 
In  the  face  of  these  lower  scales  the  lo- 
cal Typothetae  arbitrarily  announce  fur- 
ther reductions  of  from  $4  to  $7  a  week, 
refused  to  negotiate  or  arbitrate  and 
deny  the  right  of  all  of  the  Boston 
printing  traces  in  this  jurisdiction  col- 
lective bargaining." 

Typographical  Union  No.  6  of  New 
York  is  assessing  all  members  3'A  per 
cent  of  their  pay  for  a  defense  fund 
to  provide  against  possible  wage  reduc- 
tions and  lockouts  which  may  be  insti- 
tuted by  shops  which  refuse  to  adopt 
the  44-hour  week  agreement  on  May  I. 

Claims  of  New  York  job  pressmen, 
assistants,  and  paper  handlers  for  an 
increase  in  wages  of  $7  a  week,  effec- 
tive as  of  April  1,  were  heard  Wednes- 
day by  the  arbitration  board  in  New 
York.  The  pressmen  urged  that 
elimination  of  waste  and  the  decreased 
cost  of  materials  would  enable  the 
employing  printers  to  grant  the  re- 
quested increase  and  at  the  same  time 
reduce  prices  to  the  public.  The  ar- 
bitrators are  Prof.  William  F.  Ogburn 
of  Uarnard  College,  Raymond  D.  Kos- 
dick  and  Allen  T.  Burns.  Employers 
are  insisting  upon  a  25  per  cent  re- 
duction in  wages,  effective  April  1,  on 
the  ground  that  the  cost  of  living  has 
decreased  and  the  condition  of  the  indus- 
try demands  reduction. 

Kesolutions  urging  union  members 
to  give  employers  who  concede  the 
44-hour  week  as  nearly  as  possible 
the  same  amount  of  work  as  is  done 
on  a  48-hour  schedule  were  adopted 
this  week  by  the  labor  group  of  the 
joint  conference  council  of  the  com- 
mercial and  periodical  hranches  of  the 
Chicago  printing  industry.  The  reso- 
lutions followed  declarations  by  the 
employers  that  the  shorter  week 
meant  business  suicide.  Some  em- 
ployers held  that  the  agreement  of 
the  United  Typotheta:  of  America  in 
1919  to  the  referendum  vote  of  the 
five  principal  unions  of  the  priming 
trades  in  favor  of  the  44-hnur  week  at 
the  48-hour  wage  scale  made  the  estab- 
lishment of  the  shorter  week  on  May  1 
binding  upon  employing  printers,  while 
others  held  that  the  U.  T.  A.  convention 
which  made  the  agreement  was  not  rep- 
resentative of  the  industry,  and  was 
without  authority  to  make  a  binding 
contract. 

One  hundred  and  seventy  delegates, 
representing  5.0J4  book  and  job  printing 
shops  from  all  sections  of  the  country, 
organized  in  Cincinnati,  March  30. 
the    Forty-eight    Hour    League  of 


STANDARD  NEWSPRINT 

We  solicit  inquiries  from  publishers 
who  are  in  the  Market  for  immediate 
and  future  delivery  on  contract  basis. 

Get  our  price  before  placing  your  orders. 

(Ealbmpll  Jajifr  Cmttpantj 

Incorporated 

489  Fifth  Avenue  New  York 

"  Caldwell  serves  well  " 


America.  Resolutions  were  passed  pledg- 
ing that  all  shops  represented  by  the  as- 
sociation would  refuse  to  accede  to  any 
demand  from  any  labor  union,  at  any 
time,  to  operate  their  shops  on  the  basis 
of  a  work  week  of  less  than  forty-eight 
hours. 

Printing  firms  of  Davenport,  Rock 
Island  and  Mnline  have  taken  out  strike 
insurance  as  a  protective  measure 
against  a  threatened  tie-up  of  the  indus- 
try, following  announcement  by  the  Tri- 
City  Manufacturing  Printers  that  they 
will  oppose  the  44-hour  week  on  May  1. 

Fight  to  the  finish  is  promised  in 
Binghamton,  N.  Y„  by  members  of  the 
local  typographical  union  against  the 
open  shop  instituted  by  the  publishers  of 
the  local  newspapers  three  weeks  ago, 
following  a  visit  to  the  city  of  President 
John  McParland  of  the  International 
Typographical  Union  on  March  29.  The 
Press  and  the  Sun  are  being  issued  at 
normal  size  under  the  open  shop  plan. 

Salt  I-akk  City,  Utah.— All  Salt  Lake 
and  Ogden  job  printing  shops  will  be 
conducted  on  an  open  shop  basis  after 
May  1  and  a  program  will  be  inaugu- 
rated for  collective  dealing  between  man- 
agement and  employes,  the  executive 
committee  of  the  employing  printers' 
association  announced  this  week.  Six- 
teen shops  arc  affected.  The  local  union 
recently  demanded  the  institution  of  the 
44-hour  week  and  an  increase  in  wages 
from  $39  to  $51  a  week  on  May  I. 


OPPOSE  44HOURS  IN  FLORIDA 


Ataociatad  DaiUaa  Want  N«w  Lib.)  Law 

and    Legal    Printing  Laws 

(.By  Tri'praf*  i  Ebtroa  k  Pciuian) 
St.  PrTrjt*»fac,  Ha,  April  5. — The 
Associated  Dailies  of  Florida,  at  a  meet- 
ing here  Sunday,  with  practically  a  full 
representation  of  the  22  members,  de- 
cided to  stand  firm  against  any  proposed 
44-hour  week  for  printers  in  either 
newspaper  or  job  offices  in  the  state. 
Material  support  was  prumised  to  any 
city  so  threatened.  The  Florida  Trade 
Survey  made  by  E»ito»  tc  Publisbq 
and  published  March  26  was  highly 
commended.  Five  hundred  dollars  addi- 
tional was  voted  for  trade  paper  adver- 
tising. 

W.  F.  Stovall  oi  the  Tampa  Trihune 
and  Chris  O.  Codringtnn  of  the  DeLanl 
News  were  added  to  the  legislative  com- 
mittee, which  is  to  push  a  new  libel  law 
and  also  a  new  law  defining  what  news- 
napcrs  are  eligible  to  publish  legal  ad- 
vertising. The  next  meeting,  the  first 
annual  one,  will  be  a  two-day  session 
about  the  middle  of  August  in  DeLand 
and  Daytona. 


Business  Editors  to  Mast  Hoovar 

The  New  York  Business  Published 
Association  will  hold  a  meeting  at  the 
Hotel  Willard,  Washington,  l».  C-,  on 
the  evening  of  April  12  to  meet  and  hear 
.Secretary  of  Commerce  Herlwrt  Hoover. 


Far  Would 
Th<g£  Get 


ngThis  Way? 


LLT'S  set  ioa«il.tr  wnfa  our  competitor!  and  tut  uui  desti  UL-iivr  miuprtiiinti. 
I  Tim*-  of  u>  who  in  oar  solicitation  of  B  naliunal  advrfliirr,  iii-l  aicMinftitig  tn  n*< 

newspapers,  make  the  grave  mistake  i  t  getting  to  bittc-r  again  >t  tfc?  paper*  >rud 
tlut  the  advertUer  as  filled  with  disgust  1  wishes  be  !  not  ra-en  mmwmmi  the 
use  ut  awiiapaetft.  are  losing  out  on  the  proposition  quite  a*  much  a»  tbr  cura|rctitor 
whom  we  arc  • :     »  g 

If  we  can  establish  a  standard  practice  between  ourselves  in  our  owd  iDilirUlual 
towns  (extending  this  to  our  special  rrp  re  tentative  if  necessary)  of  making  a  clean, 
aggressive  fight  for  bnsincs,  but  wben  we  do  lose  out  taking  the  attitude,  ''Well,  «W 
man.  you're  tn  the  right  church  and  doing  tbc  right  thing  going  into  c.e*»;«apris,  we 
wish  you  lU'J'..  MNtii;  sooner  or  talrr  you'll  need  our  paper:  mranuhile.  gaud  luck 
to  you,  etc/'  we'd  accompli*})  far  more  than  we  are  accomplishing  now. 

H't  tell  advertisers  that  all  newspapers  in  Baltimore  art  good  and  that  there 
Isn't  a  weak  sister  among  them.  Of  course  we  feel  that  adrcrtisfrs  are  wise  wbo  vk 
Tbe  NEWS  and  Tbe  AMERICAN  with  their  intensinrd  circulation  of  lH7.ono.  daily 
and  Sunday,  reaching  tor  widen  number  of  different  honus  in  and  near  Baltimore, 
and  covering  Maryland  at  well  as  nearby  port^ns  of  tbe  adjoining  Mates.  But  we're 
nut  telling  tbem  tbai  a  crime  has  brrn  committed  or  money  thrown  away,  or  that 
mulu  cannot  possibly  be  obtained  unless  The  NEWS  and  The  AMERICAN  arc  used. 

M'A/m  M  finith  *«r  fvliciixtinmj,  nhrtkrr  tit  pW  tkr  hmnnr$i  or  net . 
Ui't  mo*/  the  tdvrrtiter  think  hrtler  cf  nrutfrnfer  aJrrrtirinf  4«i 
Mr/  certain  'k#»  <tt  tkst  he  s»o»  right  in  flglreffsaf  *rrni 
rjrhrr  tain  frtK-mi*  him  oritk  *w  aftermath  t>f  complete  iitiattif+r 
r  ■     .1-1  makmo  htm  hate  th*  mkoiV  newsfper  fraternity  penwvtly. 

THE  BALTIMORE  NE>VS 

Evening,  baity  And  Sunday. 


^}  "ini^  Daily  Anil  Sunddy. 
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STUDY     THE     INDIANAPOLIS     NEWS    AS    A    NEWS  PA  PER 


ongimal  /esftrrr 
|  oWmV  typify 
Hoosxer,  bml 
m  daily 


More  People  Take  The  News  for 
the  Advertising  Than  for  Features 


CAREFUL  census  of  a  thou- 
sand readers  of  The  Indian- 
apolis News  showed  that  people 
are  interested  least  of  all  in  features. 
They  want  their  paper  to  be  first  a 
newspaper.  The  unabridged  ad- 
vertising of  Indianapolis  retailers 
and  national  distributors  interests 
them  next. 

Yet  in  a  brilliantly  edited  daily  as 
The  News  the  features  must  be  un- 
usual. Kin  Hubbard's  ttA6e  Mar- 
fin,"  for  years  a  daily  part  of  The 
News,  is  now  syndicated  in  news- 
papers and  is  on  the  stage  and  in 
the  movies.  Hcrschell's  poems  and 
features,  written  for  jes'  News  folks, 


are  in  book  form  with  a  large  sale. 
His  "Long  Boy"  first  published  as 
one  of  his  regular  features  in  The 
News  became  the  official  song  of 
the  A.  E.  F.  His  poem  "The  Kid 
Has  Gone  to  the  Colors,"  aroused 
heart  interest  throughout  the  nation. 
Gaar  Williams'  cartoons  have  a  way 
of  being  reproduced  regularly  in 
Literary  Digest  or  Collier's. 

The  fact  that  a  thousand  readers 
showed  preference  to  other  parts  of 
The  News  when  the  features  arc  of 
such  merit,  is  an  index  to  the  edi- 
torial excellence  of  what  is  gener- 
ally recognized  as  one  of  the  best 
newspapers  in  America. 


The  Indianapolis  News 


New  York  Office 
DAN  A.  CARROLL 
150  Nassau  St. 


FRANK  T.  CARROLL 
Advertising  I 


Chicago  Office 
J.  E.  LUTZ 
Fir»t  National 


USE      NEWSPAPERS  ON 
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Bftovtrv  from  f  it-  i  ■  of  War  H»«  Been 
Slow  -nd  Wal  Take  Two  Years 
Mar*  to  Get  Bock  to  Normal 
— Glad  to  Hare  Lived 


By  William  Hilluas 
(JS'n'M/s  ErttuHvtty  tor  Editor  &  Pv«h«mh) 
Pa«is,  France— Although  the  entire 
industrial  and  social  life  of  France 
still  betrays  the  hard  struggle  lo  at- 
tain stability  alter  the  disrupting  ex- 
perience of  the  late  war.  French  jour- 


Step  ha  ne  Lausanne 

natism  —  to  be  strictly  accurate  — 
French  commercial  journalism,  may 
be  aaid  to  have  reached  that  stage 
of  recuperation  where  the  return  to 
normal  conditions  will  soon  be  very 
easy.  The  obsession  of  life,  so 
strong  in  the"  French  character,  has 
been  the  vital  factor  in  keeping  alive 
a  great  many  of  the  French  news- 
papers in  face  of  the  ever  increasing 
and  mounting  cost  of  production. 

War  and  the  period  following  the 
war  played  great  havoc  with  the 
French  press.  The  problems  faced 
by  the  publishers  and  editors  of  the 
great  newspapers  of  France  were  ten- 
fold greater  than  those  faced  by  the 
journalists  of  any  other  country,  with 
the  possible  exception  of  Germany. 
As  France  had  suffered  the  most 
severely  in  the  industrial  field,  so  did 
she  experience  greater  losses  in  the 


field  of  journalism.  So  any  review  of 
French  journalism  at  this  time  needs 
to  lay  emphasis  on  the  material  strug- 
gle to  keep  going. 

All  this  was  clearly  emphasi7ed  by 
Stephen  Ijiuianne,  editur  of  the 
"Matin."  and  one  of  the  greatest  jour- 
nalists of  F.urope.  in  an  exclusive  in- 
terview for  Eonc*  &  Pi-hushes,  just 
before  he  recently  left  on  his  American 
trip. 

M.  Lauzanne,  whose  spoken  English 
is  remarkably  fecund  and  lacking  in 
the  characteristic  French  accent,  de- 
clared that  any  attempt  to  chronicle 
the  achievements  of  French  journal- 
ism during  the  past  year  should  begin 
and  end  with  a  recognition  of  the  suc- 
cessful battle  against  what  seemed  in- 
surmountable difficulties). 

"French  journalism  is  coining  out 
of  the  swamps,"  he  said.  "Our  news- 
papers have  had  a  tremendous  strug- 
gle to  live.  Our  great  problem  dur- 
ing the  past  year  has  been  to  meet 
the  greatly  increased  cost  of  produc- 
tion. 

"Our  newspapers  have  succeeded. 
Although  greatly  curtailed  in  size,  it 
should  not  be  more  than  two  years 
before  our  newspapers  can  return  to 
the  normal,  pre-war  edition. 

"At  present  we  are  compelled  lo 
keep  our  papers  down  to  four  pages. 
During  the  last  few  weeks,  however, 
several  journals  have  issued  six-page 
editions.  Very  shortly  we  shall  be 
publishing  an  eight-page  paper  and 
on  return  lo  normal  conditions  will 
resume  thr  publication  of  twelve,  four- 
teen and  sixteen-page  editions.  Our 
newspapers,  yuu  must  remember,  have 
never  been  as  bulky  and  enormous  as 
some  of  your  American  publications. 

"The  greatest  difficulty  we  have  had 
to  face  has  been  the  problem  of  get- 
ting enough  newsprint  paper.  News- 
print, as  you  know,  is  exceeding  scarce. 
American  publishers  are  well  ac- 
quainted with  this  fact.  But  we  have 
had  the  extra  burden  of  buying  what 
little  paper  there  was  to  be  had  at 
a  most  unfavorable  rate  of  exchange. 

"Most  of  the  newsprint  France  uses 
comes  from  Norway.  But  the  fraifc 
has  fallen  so  low  that  it  is  impossible 
to  buy  paper  now  at  less  than  3  or 
4  hundred  per  cent  more  than  the 
price  we  paid  during  the  normal 
period.  During  the  war  and  shortly 
after  we  imported  a  good  deal  of 
paper  from  the  United  States,  when 
the  dollar  was  worth  about  5.45  francs, 
But  with  the  dollar  now  worth  17 
francs,  we  have  been  forced  to  com- 
pletely abandon  the  American  markets. 


"At  the  present  time  we  are  get- 
ting a  good  deal  of  newsprint  from 
Germany.  The  German  mills  seem  to 
be  pretty  well  supplied  and  with  the 
rate  of  exchange  iavoring  us  in  Ger- 
many, we  are  able  to  supply  our  wants 
from  that  source.  We  arc  still  getting 
a  large  supply  from  Norway.  Our 
own  paper  manufacturers,  beset  by 
the  difficulties  that  handicap  all  French 
industries,  charge  so  much  for  their 
product  that  we  are  forced  to  leave 
them  atone,  unless  pressed  by  immedi- 
ate needs, 

"With  the  gradual  recuperation  of 
industry  and  the  return  of  a -favorable 
exchange,  we  shall  resume  publishing 
the  normal  newspaper. 

"The  great  majority  of  the  French 
newspapers  are  charging  3  cents  (15 
centimes  at  normal  exchange)  today. 
I  hope  soon  to  see  the  French  papers 
sold  at  2  cents  and  I  venture  to  pre- 
dict that  it  will  not  be  very  long  be- 
fore the  French  newspaper  will  again 
be  selling  at  one  cent. 

"Because  of  greatly  decreased  edi- 
tions, advertising  has  been  appreciably 
curtailed.  But  as  our  rates  are  enor- 
mously high,  the  advertising  has  paid 
us  even  during  periods  of  storm  and 
stress.  Advertising  rates  in  French 
newspapers  today  are  400  and  500  per- 
cent higher  than  they  were  before  the 
war. 

"Under  great  handicap,  French 
journalism  has  managed  to  reach  less 
stormier  waters.  This  is  the  signifi- 
cant fact  of  the  past  year:  We  have 
lived." 

Albany  Telegram  Increases  Capital 

Albanv,  N.  Y..  April  6— The  Tele- 
gram Company,  publisher  of  the  Sun- 
day Telegram,  has  filed  a  statement  with 
the  Secretary  of  State  increasing  its 
capital  stock  from  $20,000  to  $100,000. 


SIX-DAY  WEEK  IN  FRANCE 


Paris  Morning  Papers  Likely   to  Omit 
Monday  Issue  if  Bill  is  Pasted 

iSttciil  to  Ebito*  Jr  Pvacisnu) 

Pa»is.  March  23.— A  bill  limiting  diil; 
newspa]>er,s  to  six  publication  days  i 
week  his  been  prepared  and  will  shonh 
be  introduced  in  the  French  parliament. 
Numerous  influential  deputies  are  sup- 
porting the  idea,  which  aims  primarily  r 
giving  Paris  newspaper  men  a  definite 
assurance  of  one  day's  rest  weekly. 

At  present  nearly  all  the  Paris  dailin 
are  published  seven  days  a  week,  the 
Sunday  edition  being  in  practically  d 
respects  similar  to  those  published  week 
days.  Although  in  theory  the  newspa- 
j<r  men  now  have  their  weekly  days  oft. 
it  often  happens  that  in  practice  they 
arr  unable  to  lake  advantage  of  thrm 
because  of  sudden  happenings  arTectiTir. 
tile  department  in  which  they  specialize 

It  is  likely  that  Monday  rather  than 
Sunday  will  be  selected  by  most  of  lit 
papers  for  closing  down,  when  the  Ml 
becomes  law.  Evening  papers,  however 
are  apt  to  omit  Sunday  publication,  Vol 
this  will  bring  them  into  uniformity  w:ii 
the  morning  journals,  because  with  fee 
exceptions  it  is  the  practice  for  the  even- 
ing  papers  in  France  to  carry  the  Ailt 
af  the  day  following  publication,  the 
editions  of  Sunday  evening  being  dale! 
Monday.  This  custom  arises  from  the 
fact  that  Paris  newspapers  are  really  na- 
tional and  bear  the  date  circulated. 

Among  the  papers  that  will  be  affected 
are  three  in  the  English  language,  the 
New  York  Herald.  Chicago  Tribune  an: 
London  Daily  Mail,  alt  published  morn- 
ings. The  new  evening  paper,  the  Tel- 
egram, which  was  started  on  Feb.  21  Inr 
R.  S.  Fendrick  and  J.  T.  Parktrson  to 
supply  the  demand  for  an  evening  paper 
in  English,  is  not  published  on  Sunday. 


Collin  Armstrong 

has  been  elected  Chairman  of  the 
Board  of  Directors  of 

wm.  t.  Mullally.  inc. 

Jl  due  rilling 
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If  Your  Outside  Rate  Is 
Ten  Cents  a  Line  or  Higher 

We  Can  Put  Our  Weekly 

Business  Review  Page 

In  Your  Paper  Permanently 

Why  run  your  Saturday  evening  or  Monday 
morning  edition  at  a  loss?  Good  business  demands 
a  profit  every  day.  Why  continue  a  skinny  paper 
one  day  each  week? 

For  twenty  years  we  have  been  creating  local 
display  for  good  newspapers.  Most  of  our  present 
clients  arc  publishers  for  whom  we  have  worked 
5,  10,  15,  even  20  years. 

Our  Weekly  Business  Review  Page  adds  about 
10,000  lines  a  month  to  your  measure  of  local  dis- 
play. We  sell  it  to  your  manufacturers  and  whole- 
sale merchants  on  26,  30  to  52  week  contracts  which 
«•»•  renew  before  expiration. 

Can  we  send  samples  and  references? 

Thomas  W.  Briggs  Co. 

Operating  in  United  States  and  Canada 
Home  Office,  Memphis,  Tenn. 
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JOLTING  THE  SPACE  BUYER 

Even  the  most  wide  awake  space  buyer 
frequently  needs  his  memory  refreshed. 

For  this  reason  the  New  York  State 
newspaper  publishers  suggest  that  all 
advertising  agents  turn  to  their  files  of 
Editor  &  Publisher  and  study  the  Space 
Buyers'  Charts  issued  of 

November  6,  1920 
and  March  5,  1921 


They  tell  the  complete  story  of  America's  Great- 
est Markets — the  most  profitable  territory 
for  the  National  Advertiser 
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ON  DR.  M ABIE'S 
LIFE  AND  LETTERS 

Famous  Aawcfato  Editor  of  tha  Out- 
look Jnt.m.uly  Picturad  by  Edwin 
W.  Mono — Haw  Ha  Won  Succau 
in  Lit*r»ry  World 


By  Frank  Le  Roy  Buanchaso 

Someone  has  laid  that  the  best  way  to 
obtain  a  correct  estimate  of  a  literary 
man's  personality  and  character  is  from 
the  letters  he  has  written  to  his  intimate 
friends,  for  in  them  he  usually  reveal* 
his  innermost  thought  in  a  frank,  spon- 
taneous and  therefure  natural  manner. 
He  is  not  bound  by  conventionalities,  or, 
in  fact,  by  any  consideration  that  he 
must  constantly  keep  in  mind,  when 
writing  for  the  public  to  which  he  ap- 
peals. He  is  free  to  express  himself  in 
all  sincerity  since  what  he  says  is  for 
the  perusal  of  those  who  know  and  un- 
derstand him,  and  will  not,  therefore, 
misinterpret  his  views. 

Perhaps  Edwin  W.  Morse  had  this 
idea  in  mind  when  he  prepared  "The 
Life  and  Letters  of  Hamilton  W.  Ma- 
bie,"  published  by  Dodd,  Mead  &  Co., 
New  York.  At  any  rate  no  one  can 
read  the  pages  of  this  book  without 
feeling  when  he  has  finished  it  that  he 
knows  Dr.  Mabie  as  he  really  was 
when  associated  with  Dr.  Lyman  Ab- 
bott in  the  editorship  of  The  Outlook. 
We  do  not  really  know  an  editor  from  a 
perusal  of  his  contribution  to  a  publi- 
cation. We  may  get  his  views  on  many 
topics,  we  have  a  chance  to  study  and 
admire  his  style-  his  method  of  presen- 
tation. But  uf  the  man  himself,  his  per- 
sonality, those  characteristics  that  are 
only  revealed  to  those  who  arc  in  close 
touch  with  his  daily  life,  we  are 
ignorant. 

In  the  present  volume  Mr.  Morse  has 
contributed  a  brief  hut  comprehensive 
outline  of  Dr.  Mabie's  career  from  boy- 
hood and  youth  to  maturity.  His  ad- 
miration of  his  character  and  his  ac- 


his  need  of  a  young  man  for  editorial 
work,  he  recommended  Mr.  Mabic,  who 
was  promptly  engaged.  His  first  work 
consisted  of  the  preperation  of  church 
news,  including  personal  ministerial 
items,  then  a  usual  feature  of  church 
papers.  This  did  not  call  for  much  lit- 
erary effort;  in  fact  it  was  humdrum 
stuff  he  wrote,  but  after  a  while  he  was 
given  a  chance  to  write  editorials  and 
articles  that  gave  full  play  to  his  literary 
abilities. 

As  a  public  speaker  Dr.  Mabie 
achieved  unusual  success.  Although  in 
the  earlier  part  of  his  career  the  platform 
had  no  attractions  for  him,  later  on  he 
overcame  his  indifference  and  cultivated 
the  arts  of  oratory  to  such  a  degree  that 
he  became,  in  his  later  days,  one  of  the 
most  popular  speakers  before  literary 
societies,  clubs,  and  social  organizations. 

The  greatest  honor  that  came  to  him 
in  this  field  was  his  appointment  as  the 
■representative  of  the  Carnegie  Endow- 
ment fnr  International  Peace  to  go  to 
Japan  to  deliver  a  series  of  lectures  on 
"American  Ideals,  Character  and  Life." 
No  ambassador  from  the  United  States 
or  any  other  country  ever  received  a 


The  attentions  he  received  from  the 
Japanese  did  not  turn  Dr.  Mabie's  head. 
"My  head  is  exactly  the  same  size  it 
was  when  I  left  home,  but  my  heart  is 
much  bigger,"  he  wrote  to  a 


And  yet  he  is  never  fulsome  "in  his 
praise  nor  tiresome  in  what  he  says. 
His  letters  which  form  the  bulk  of  the 
text  have  been  selected  with  a  view  of 
giving  the  reader  a  clear  understanding 
of  Dr.  Mabie's  inner  self  and  in  this 
respect  he  has  been  eminently  successful. 

Like  many  other  men  who  have 
achieved  distinction  as  writers  Dr. 
Mabie  began  his  professional  career  as 
a  lawyer,  hut  after  practicing  for  eight 
years  he  found  the  work  so  uncongenial 
that  be  determined  to  make  a  change. 
His  office  at  the  time  was  located  la  a 
building  opposite  the  home  of  the  New 
York  Evening  Post,  at  the  northwest 
corner  of  Ijherty  and  Nassau  streets, 
and  while  seated  at  his  desk  young 
Mabie  could  louk  across  the  street  into 
the  editorial  rooms  of  that  newspaper. 
He  envied  the  men  who  were  contribut- 
ing daily  to  its  columns  and  wondered 
if  the  time  would  ever  come  when  he, 
too,  would  become  a  newspaper  writer. 

At  the  home  of  the  Hascalls,  who 
were  friends  of  his.  Mr.  Mabic  met  Mrs. 
Frances  E.  Willard,  at  that  time  corre- 
sponding secretary  of  the  Women's 
Christian  Temiwrancc  Union  who  be- 
came  interested  in  furthering  his  am- 
bition to  escape  from  law  and  to  get 
some  sort  of  work  as  a  writer.  She 
spoke  to  Dr.  Edward  Egglcston.  then  at 
the  height  of  his  fame  as  the  author  of 
the  "Hoosier  Schoolmaster,"  and  other 
novels,  about  him,  and  afterward  told 
Mr.  Mabie  to  write  to  Dr.  F.ggleston. 
which  he  did.  The  novelist  was  so 
much  impressed  by  the  young  man 
when  he  called  to  see  him  that  when  in 
1879  Dr.  I.yman  Abbott,  editor  of  the 
Christian  Union,  which  Inter  became 
The  Outlook,  spoke  to  Dr.  Eggleston  of 


corded  Dr.  Mabie  during  his  stay  in  the 
Flowery  Kingdom."  He  was  the  guest 
of  the  government  from  his  arrival  until 
his  departure.  He  was  entertained  at 
dinner  by  the  highest  officials,  he  was 
presented  to  the  Emperor  and  fetes 
were  given  in  his  honor.  When  he  de- 
livered his  lectures  his  audiences  were 
limited  only  by  the  size  of  the  halls  in 
which  he  spoke. 


Ruth  Leigh',  New  Book  of  Rati  Con- 

.lr.ut.vn    Vala*   to    Advert,  .cr. 

Few  persons  know  the  department  store 
and  the  opportunities  it  offers  as  a 
vocation  rather  than  a  temporary  make- 
shift job  as  does  Ruth  Leigh.  It  has 
been  her  business  to  study  it  in  all  its 
phases  and  to  observe  its  methods  of 
merchandising  and  selling.  To  Miss 
Leigh  the  big  store  has  always  been  a 
place  where  human  nature  can  be  ob- 
served closely,  both  in  front  of  the 
counter  and  behind  it.  The  knowledge 
she  has  acquired  by  her  observation  she 
has  put  into  a  book  which  is  written 
especially  for  the  person  behind  the 
counter,  called  "The  Human  Side  of 
Retail  Selling."  published  by  D.  Apple- 
ton  <r  Co. 

The  power  of  Miss  Leigh's  writing  is 
directed  to  the  sales  person,  and  there  is 
little  that  a  sales  woman  should  know 
that  is  not  contained  in  it,  A  store  has 
sales  people.  Miss  Leigh  says,  rather  than 
a  mechanical  means  for  serving  custo- 
mers, because  it  must  have  representa- 
tives to  meet  customers  in  personal  con- 
tact. "The  meeting  is  designed,"  she 
continues,  "to  accomplish  three  pur- 
poses: (1)  To  sell  more  of  the  store's 
(2)  H 


and  helps,  and  (3)  to  create 
good-will  for  the  store," 

With  this  as  her  keynote  Miss  Leigh 
describes  every  act  that  should  be  per- 
formed by  a  sales  person  meeting  cus- 
tomers, and  in  a  manner  so  thorough  in 
detail  that  little  is  left  to  the  imagina- 
tion of  the  reader.  Even  the  approach 
to  a  customer  Miss  Leigh  considers  im- 
portant  enough  to  warrant  a  full  chapter 
all  by  itself,  though  her  instructions  ate 
by  no  means  more  complete  in  detail 
here  than  in  other  parts  of  her  book. 

"On  your  attitude  at  the  moment  c: 
approach."  she  writes,  "depends  largelj 
the  humor  of  the  customer  during  thr 
sale ;  even  the  eventual  success  of  th< 
sale  itself.  Consider  your  approach 
from  the  angle  of  the  shopper  and  ycc 
will  appreciate  it  more  fully."  Then  she 
launches  into  paragraph  after  para- 
graph of  entertaining  and  instructive 
dissection  of  the  mental  attitude  of  the 
customer  and  shows  the  sales  person 
how  to  take  advantage  of  ■  it  for  the 
benefit  of  herself,  the  store  and  the 
customer. 

In  tiles*  days,  when  department  stores 
are  realizing  so  keenly  the  necessity  ci" 
having  behind  their  counters  trained, 
skilled  sales  persons  that  they  are  es- 
tablishing schools  especially  for  their 
instruction,  Miss  Leigh's  book  should 
be  of  peculiar  value.  It  is  a  complete, 
humanized  delineation  of  the  province 
of  a  sales  person,  pointing  to  success  as 
surely  if  it  is  read  with  attention  hy  ok 
who  wishes  to  be  something  more  than 
a  shower  of  goods  and  a  taker  of  orders. 


More  Advertising 
Than  Last  Year 

DESPITE  the  record  volume  of  advertising  car- 
ried by  The  Herald  last  year,  for  the  month  of 
March  this  year 

THE  NEW  YORK  HERALD 

GAINED  41,014  Lines  of  Advertising 


compared  with  March,  1920.  The  Herald  is  the 
only  New  York  morning  newspaper  showing  a  gain 
in  advertising  lineage  over  last  year. 

The  New  York  Herald  carries  more  Display 
Advertising  than  any  other  New  York  morning 
newspaper,  with  one  exception. 

THE  NEW  YORK  HERALD 
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We  Believe  in  Daylight  Saving 


We  advocate  not  so  much  the  "MOVE 
THE  CLOCK  AHEAD  AN  HOUR"  kind 
of  daylight  saving,  but  the  "LET'S  GO" 
kind  that  gets  the  big  thing  under  way 
quickly  and  SAVES  THE  SEASON,  or 
surely  MONTHS  or  WEEKS. 

Why  fuss  about  that  MORNING  HOUR, 
if  the  whole  DAY  and  perhaps  MANY 
DAYS  and  weeks  to  come  arc  to  be  allowed 
to  drag  through  an 
atmosphere  of  busi- 
ness  timidity,  diffi- 
dence, or  "let  George 
do  it"  selfishness? 

REAL  SALES- 
MANSHIP never 
found  a  more  ready 
and  sure  response, 
REAL  MER- 
CHANDISING 
never  held  greater 
promise  of  RE- 
SULT, provided  the 
proper  markets  are 
selected,  and  the  po- 
tential buyers  therein  are  gotten  into  readi- 
ness. 

A  way  to  immediate,  economical,  convinc- 
ing touch  with  the  general  public  of  any  sec- 
tion, any  city,  town,  or  village,  or  any  class 
of  people  therein — long  existent — has  been 
recognized,  developed,  and  convincingly 
demonstrated  during  the  past  half  dozen 
history-rich  years. 

THE  CONSUMER  gets  the  MANU- 
FACTURER'S  MESSAGE  through  the 


ADVERTISING  COLUMNS  of  the 
NEWSPAPERS. 

NEWSPAPER  ADVERTISING  carries 
with  it  vastly  MORE  ASSURANCE,  in- 
spires MORE  CONFIDENCE  in  the  prod- 
uct, is  MORE  CONVINCING,  than  ever 
before. 

We  represent  in  the  GENERAL  AD- 
VERTISING FIELD,  the  progressive 
newspapers  indicated 
on  the  map  herewith. 

Our  several  offices 
are  the  offices  of  each 
of  those  publications 
— where  complete 
files  and  data  of  all 
kinds  concerning 
both  FIELD  and 
PUBLICATION  are 
in  readiness  for  any- 
one interested. 

Our  traveling  rep- 
resentatives are  thor- 
oughly familiar  with 
the  PUBLICA- 
TIONS and  the  FIELDS  in  which  they 
circulate. 

We  are  at  all  times  prepared— in  conjunc- 
tion with  their  respective  SERVICE  DE- 
PARTMENTS— to  provide  valuable  and 
useful  Merchandise  Survey  and  Information 
Reports  that  will  assist  the  manufacturer  of 
any  commodity,  either  in  opening  up  the 
territory  or  in  extending  trade  already  under 
way. 


"We  are  at  your  service,  any  time,  anywhere" 


The  John  Budd  Company 

National  Advertising  Representatives  of  Newspapers 


9  E.  37th  Street 
NEW  YORK 

Examiner  Building 
SAN  FRANCISCO 


Tribune  Building 
CHICAGO 


Chemical  Building 
ST.  LOUIS 


Title  Inturance  Building 
LOS  ANGELES 


Hcaley  Building 
ATLANTA 

Po?t  Intelligencer  Building 
SEATTLE 
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MRS.  MAYES  NAMFX)  PRESIDENT 


Mr*.  Lois  K  Math 


Florida  Prrti  Association  Urge*  Print- 
ing   of   County  Proceedings 

{By  TeUffriyh  t*  EolTflt  A  PiraLlsan) 

Tampa.  Fla.,  April  2. — Having  elected 
Mrs.  1-ois  K.  Mayes,  publisher  of  the 
Pensacola  Journal,  as  president,  succeed- 
ing Gilbert  D. 
Leach,  publisher 
of  the  Leesburg 
Commercial,  the 
Florida  Press 
Association  today 
completed  i  t  s 
two-day  session. 
Daytona  was  se- 
lected for  the 
1922  convention. 
Other  officials 
elected  were : 

J.  E.  Worth- 
ington,  Lake 
Wales  Highlan- 

der,  first  vice-president ;  CoU  W.  F. 
Stovall,  Tampa  Tribune,  second  vice- 
president;  Miss  Ruby  Edna  Pierce, 
Palm  Beach  Post,  treasurer;  Walter  M. 
Hayncs,  Saniord,  treasurer. 

Following  the  closing  session  this  af- 
ternoon the  editors  were  given  an  auto- 
mobile trip  about  the  city  and  surround- 
ing territory. 

Resolutions  were  approved  requesting 
the  legislature  to  pass  legislation  for 
providing  for  publication  of  proceedings 
of  all  county  tax  money  expending  bod- 
ies. This  measure  was  approved  earlier 
in  the  year  by  the  South  Florida  Press 
Association.  At  present  there  is  no 
effective  law  providing  for  such  publica- 
tion. 

Prominent  figures  in  journalistic  cir- 
cles present  during  the  convention  in- 
cluded Gen.  W.  D.  Haldeman,  veteran 
editor  of  the  Louisville  Times,  who  is 
wintering  at  Naples,  Fla.,  and  George 
E.  Hosnier,  former  president  of  the 
National  Editorial  Association.  The 
Florida  editors  approved  a  resolution 
calling  upon  the  legislature  to  grant  the 
requested  budgets  for  the  state  institu- 
tions of  higher  education,  these  budgets 
totaling  about  $1,500  for  each  of  the 
next  two  years. 


shortly.  Among  those  who  are  inter- 
ested in  these  BWttlttgl,  which  are 
held  monthly,  are  C  A.  Palmer,  ad- 
vertising manager  of  the  Insurance 
Company  of  North  America;  A.  K. 
Taylor,  until  recently  of  the  Con- 
tinental Fire,  the  American  Eagle  and 
the  Fidelity-Phoenix  companies ;  E.  L. 
Sullivan,  advertising  manaegr  of  the 
Home  Insurance  Company;  John  I.. 
Shea. .of  the  Washington  Marine;  F. 
A.  Schlesinger,  treasurer  of  the 
Springfield  I-'irc  8c  Marine  Company; 
and  J.  W.  Loiife-necker,  advertising 
manager  of  the  Hartford  Fire  and  the 
Hartford  Accident  &  Indemnity  Com- 
panies. 

The  next  meeting  will  be  held  in 
New  York,  the  second  week  of  May, 
the  time  and  place  to  be  announced 
later. 

No  permanent  organization  has 
been  effected,  there  arc  no  officer*  and 
no  name.  At  the  May  meeting. 
Luther  U.  Little,  supervisor  of  the 
publicity  division  of  the  Metropolitan 
Life,  will  act  as  moderator. 


EARLE  HEADS  NEW  ZEALAND ERS 


TALK     INSURANCE  ADVERTISING 


Uniform  Contract  DUcBseed  by  Thirty 
at  New  York  Confarano* 

Insurance  men  interested  in  the  pro- 
motion work  of  fire,  life,  casualty  and 
surety  met  April  6  at  the  Republican 
Club  in  New  York,  to  discuss  means 
of  increasing  production  and  adver- 
tising.   About  thirty  were  present. 

Adoption  of  a  standard  uniform  ad- 
vertising contract  is  under  discussion, 
and  it  is  expected  will  be  settled 


ALL  READY  FOR   LADIES'  NIGHT 

Program  of  Jot  and   Annual  Election 
of  Sphinx  Ofhxeri  April  12 

President  "Bob"  Huntsman's  last 
word  about  the  Sphinx  Club's  annual 
Ladies  Night,  to  be  celebrated  at  the 
Waldorf-Astoria.  New  York,  next  Tues- 
day evening,  is: 

"There  will  be  but  one  speech  at  this 
dinner;  the  topic  will  be  'joy,'  and  yon 
will  deliver  the  speech  yourself.  Yes,  it 
will  he  a  great  speech.  Nothing,  as  far 
as  I  know,  can  mar  the  pleasure  of  a 
perfect  affair  except  the  annual  election 
of  officers,  which  same  will  take  place 
some  time  during  the  evening  when  no 
one  is  looking.  Also,  I  agree  with  you 
that  no  matter  whom  you  get  as  presi- 
dent next  year,  he  will  be  an  improve- 
ment on  1921 ;  and  thai  makes  it  unani- 
mous. Come  and  help  pick  him  out. 
Wear  your  25th  Anniversary  Medallion 
this  night;  but  don't  remain  away  if  you 
didn't  get  nne  to  wear."' 


Super  Calendered  Newsprint 
33Mi        66%        70"  Rolls 

Standard  Newsprint 
33^  34'/-  36^  49%  54  55  66%  67"  Rolls 

On  Spot  New  York 

Prices  on  Application 


THE  AGROS  CORPORATION 

Importers  Finnish  Paper 
27  WILLIAM  STREET  NEW  YORK 


Resolution    Pays    Hearty    Tributo  To 
R.tb-ing  President  Solig 

Wellington,  N.  Z.,  February  22. — 
The  annual  meeting  nf  the  Newspaper 
Proprietors  Association  of  New  Zealand 
today  elected  officers  as  follows : 

President.  C.  W.  Earlc;  management 
cummittcc.  P.  Selig.  H.  Horton,  C.  S. 
Smith.  W.  J.  Blundell.  J.  Coombe,  E. 
Abbey  Jones,  and  F.  Pirani ;  paper  com- 
mitter. P.  Selig.  L.  Blundell,  Robert  Bell, 
R.  J.  Gilmour.  and  F.  Pirani:  advertis- 
ing committee.  A.  D.  Seabrook.  W. 
Easton,  G.  C.  Odlin,  J.  Coombe,  and  F. 
Pirani ;  labor  and  awards  committee,  A 
Sando.  G.  C.  Odlin,  A.  G.  Anderson,  W. 
C.  Weston,  and  F.  Pirani 

Sir  George  Fcnwick  spoke  at  great 
length  on  the  valuahle  services  rendered 
by  P.  Selig,  the  retiring  president,  and 
moved — "That  the  members  of  the 
Newspaper  Proprietors'  Association  of 
New  Zealand  record  their  grateful  ap- 
preciation of  the  valuable  services  ren- 
dered them  by  Mr.  Selig.  who  has  oc- 
cupied the  position  of  president  for 
thirteen  years." 

Sir  George  Fenwick  said  Mr.  Selig 
had  given  time  in  unstinted  measure  to 
the  association's  affairs  during  that  long 
period,  and  it  was  largely  due  to  his 
energy  and  care  that  the  association  had 
proved  of  very  great  value  to  its  mem- 
bers- 


Berts  BUI  Killed 

Albany,  N.  Y,  April  5. — By  a  vole  «f 
63  to  60  the  bill  of  Assemblyman  Qurla 
H.  Beits,  designed  to  abolish  publicaucc 
of  the  session  laws  in  newspapers,  iu 
defeated  in  the  Assembly.  After  tit 
('rfeat  of  the  bill  Assemblyman  Brttj 
made  a  statement  in  which  he  declare! 
he  sponsored  the  bill  on  the  rcconrmca- 
dation  of  Governor  Miller. 


Now  Agency  in  New  York 

John  L.  Rogers  and  Robert  M.  S. 
Walker  have  established  an  advertis- 
ing service  agency  in  New  York  under 
the  name  of  Rogers  Sc  Walker.  Both 
men  have  been  identified  with  the 
copy  staff  of  Ruthrauff  &  Ryan.  Inc, 
New  York. 


Panhandle  Mooting   April  15-16 

Asiabillo,  Tex.— The  Panhandle  Press 
Association  of  Texas  will  meet  in  an- 
nual convention  in  Amarillo  April  15 
and  16. 


The  women  who  read  The 
Minneapolis  Journal  have 
given  Journal  space  such  a 
definite  value  that  for  eight 
years  now  the  women's 
apparel  shops  of  Minne- 
apolis have  placed  an  aw 
erage  of  21%  more  of  their 
display  advertising  in  The 
Journal  than  in  any  other 
newspaper. 


THE 
MINNEAPOLIS 
JOURNAL 

•K^rmMo'  r*  Not  YWt  «f  C  (,«„,„  tr  O'Mm  *  Onk, 
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AMONG  many  claims 
and  counter-claims  of 
performance— this  fact 
stands  alone-undisputed: 

One  Monotype  will  do  all 
things  that  all  other  kinds 
of  composing  or  material- 
making  machines  will  do. 

A  user  adds  the  finishing  touch : 

"There  is  no  machine  made, 
nor  a  combination  of  ma- 
chines, that  can  do  what 
the  Monotype  does." 

—THE  ACADIAN 

Wolfville,  Nova  Scotia 

Its  superior  quality  of 
product  and  economy  of 
operation  are  also  matters 
of  common  knowledge. 

Lanston  Monotype  Machine  Company 

Philadelphia       New  York       Chicago       Boston       Toronto  Birmingham 
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WHAT  OUR  READERS  SAY 


in*,  paid  them, 
'work*  'the  pub 


Ad  Rata*  and  Pap«r  Costs 

Columbus,  OoLa,  March  30,  1921. 
To  EoiTOk  &  Pl'iuxheh:  In  your  iuue  of 
Martti  26,  pace  30,  you  pohlith  a  statenent 
it... iij  the  Nat  maul  Aaacciatinn  of  Newspaper 
kxrcumr*  ami  aeatma;  thru,  yon  quoK  Mr. 
Millrt.  Pttaldent  o.  th*  Aiwulion  Mr 
Milto  mikes  this  mtcaxnt  .  "Spot  inner  h.n 
rcdaceO  .torn  lie  to  7c"  Qootationa  in  your 
own  luMkattoii  will  not  bear  owl  1he«  fig- 

You  live  cited  inaUnrc.  wbere  paper  kaa 
told  at  3i«.  In  an  inue  or  two  ago  yo* 
»tated  that  apoi  paper  wai  telling  on  the 
Pacific  and  Atlantic  Comes  at  4He 

One  yrar  imo  publiKhrra  were  claiming  ther 
were  jMjir-f  14e  a  potim.  for  paper.  Mr. 
Mitlrr,  m  the  same  nUictnrrti.  «aTt  ronHart 
pricea  would  increase  front  4  to  ftrfc.  It  that 
»tatrme:it  ilisulutrly  ccierrct  ?  We  will  sujrtt 
that  contract  prices  have  increased  fi 


lect,    We  never  protested — we 
We  do  not  believe  it  paya  to 
UtheT  for  the  charge  of  a  telegram 


Uth<T  for  the  charge  of  a  telegram 

Yrnir  rprrciP-^dent  i*  mistaken,  and 
quite  sure  if  he  will  etwek  op  hit  ben 


find  not  one 
that  have  prepaid 
many  years 


5V>C-  The  highest  wt«**vi  *hicc  imu 
piibluher.  aa  far  aa  we  have  been  able  to  learn, 
lor  the  firat  three  month*  of  1921  Li  ft*.*. 
There  were  very  few  oi  tho%e  becaoae  that 
price  »aa  Quuteil  by  the  Meade  Paper  Com- 
pany afid  utie  nr  two  tmalleT  mills.  More 
rz-uhluhrr*.  we  belirve.  had  a  contract  for  the 
tint  thrre  months  at  Sfic  than  at  6«4c. 

We  are  nut  acensin*  anybody  of  mitrepre 
tenting.  What  we  are  trying  to  get  at  are 
tie  facta.  Publishers  have  been  increasing 
their  ratrt  tei  the  strength  nf  their  be  rug 
obliged  to  pay  more  for  paper  this  year  than 
last,  a  statement  which  nonndy  haa,  at  yet. 
been  ab.r  to  prove,  and  fwrtber  because  they 
expect  to  pay  more  lor  labor  tbia  year  than 

Every  day  we  hear  of  publishers  who  have 
put  up  a  tncceaaful  fight  arairit  wage  in* 
creasev  and  have  ana  nut.  This,  in  our  esti- 
mation, la  no  timr  tr,  raise  w*grs  Publishers 
bad  bed  abut  up  shop  and  fight  it  out,  u  many 
of   then  have  alrraoy  d^ne  and  are  doing 

Yours  very  truly, 
ADVEHTIMVC   DEPARTMENT.  PERUNA 

*  E.  J.  Ha; 


i tract  price  paid  by  any 


EniTnaiAL  Noti  ■ — The  price  nf  spot  paper 
does  not  play  any  part  In  the  fixed  advertising 
rale*  "f  newapapera  except  ia  rare  and  nmoi- 

nn  tne  ri-eo  cnarget  ol  operation.  Only  con- 
tract paper  price*  enter  into  this,  spot  paper 
prices  actually  figuring  only  in  eatra  nr  excess 
Itutine*)  beyond  the  regular  expectancy  <if  the 
publisher.  From  January  1  to  April  1  Amer- 
tcan  newspaper*  have  been  operating  undrr  an 
increased  contract  paper  eott  of  31  per  cent 
ar-d  from  April  1  to  July  I  an  lncrear*r  of  II 
per  cent  over  1920  — 
labor  ensi 


Tc 
right 


The  N.  W.  Aystr  L«t1*r 

N'kw  Yoax.  March  2R,  1 02 1 . 
Eiiiioa  A  Pnai.tgHs*:  All  t>i  our  time 
;hiw  ia  devoted  to  the  promotion  and  the 
J4dt.it  r(  a.|v*rti«ing  under  th****  Uptet 
n.n».  Insofar  aa  out  nrganiration  i* 
(tied  I  .i m  find  to  say  that  we  arc  meet 
>tli  o> -it.  s  dp  Table  *ncrr*«  F.-.r  this  reason 
e  nn  time  personally  to  enter  into  the 
*>veraiat  •ubject  raise^l  by  the  letter,  which 
-ftWfv  if  ti  were  mothixp  mor$e. 

WTI.LTAM  H.  JOHNS. 
Prexideni,  George  Batten  Company. 


Nrw  Yoax,  March  2H,  1921. 
To  Emroa  k  PuaLisBLt:  The  only  com- 
ment I  care  to  make  on  the  Ayer  Utter  >• — 
\hr  lr**  wvj  about  it.  the  better,  in  my  opin- 
io*. Not  that  I  am  afraid  of  tta  co n segue tiers, 
but  only   because   It  open*  up  the  old.  old 


inn 
eonir 

u  m 


JOHN  P  HAI.I.MAN. 
Trraaurrr.  H  K 


Ail*  rrriacrt. 


E.  T.  CUNDLACH. 


New  Solvation    Army  Cimpsign 

Nrw  V  iK.  April  1,  1921. 
To  Editos  &  Pviutuaa:  PUni  of  the  Sal- 
vation Army  for  the  coming  year  d.Rcr  ma- 
terially from  thoae  of  the  past  ia  that,  to  a 


hand  in  the  disbursement' of  fund*  raised  by 
that  organiaau-oti-  At  the  present  time  lay 
committee*  are  beinc  formed  in  practically 
every  _city  ia  the  country — committee*  whose 
duty  it  will  be  to  consult  with,  advise  and 
co  operate  with  the  local  Salvation  Army 
officer*  a*  to  the  need*  of  the  individual  com 
mnoiues  in  which  they  operate,  and  lor  the 
best  intereatt  of  the  country  at  large. 

For  the  rooit  pan  theae  local  advisory  com 
tnittees  will  be  made  up  of  about  fifty  repre- 
sentative men  and  women  of  finance,  clergy, 
labor  and  the  profeiriorvt.  They  will  bring  to 
the  attention  of  the  Army  all  cases  of  which 
they  might  be  informed,  calling  lor  tiiunciaJ 
aid — will  make  suggestion*  for  improvement  in 
the  practical  work  of  the  organ  nation,  and  will 
cooperate  aa  far  a*  poisable  for  the  expantion 
of  the  Army'a  work. 

Akea'ly  the  Salvation  Army  maintain*  52 
hotel*  for  men  and  J  for  women ;  S  boa  ruing 
home*  for  young  women,  where  board  and 
three  mealt  per  day  may  be  had  for  »8.00;  83 
industrial  homes;  ]V  slum  posti  and  nnricrie*: 
2t>  rescue  homes  and  matrrnrty  hospital*,  and 
here  m  the  east  J  h-wnes  catering  to  children 
beyond  the  infant  c|a«i. 

Report*  for  the  fiacal  year  ending  Sep*ci=t>er 
3o,  1920,  show  that  the  Salvation  Army,  ex- 
clusive of  the  children**  home*,  furnished 
J.Snv.SOS  meals — that  it  provided  bed*  for 
2.49fi.JJt&,  *n4  thai  in  tta  various  uiitilution*  it 
provided  acciimmodation*  for  90,0 JO,  by  far  the 
great  majority  of  whom  were  "gur*ts*  . 

Temtmrary  relief— and  fhi*  might  cover  a 
p*Tie>d  nf  two  to  six  month*  fur  one  family 
wsi  afforded  956,111  person*— and  tbi*  directly 
within  their  own  home*.  Incidentally,  the  re- 
port shows  that  1,04-1.410  pound*  n{  cnal,  and 
2  ? 7.(126  pound*  ol  ice  were  distributed  to  the 
pour;  that  25,815  kiddie*  and  5,945  mother*  of 
these  viiuiiKstcr*  were  th*  guest*  of  the  Army 
ut  its  summer  homer 

Earlume  of  the  job*  found  directly  within 
Ha  own  institution*  the  organisation  placed  in 
paying  position  a  52, 2 19  men  and  1..0J4  women, 
and  UMintrd  on  discharge  from  prison,  and 
secured  situation*  for   1 . 1  SO  prisoner*. 

ELMORE  LEFF1  NOW K1.L, 
Salvation  Army  Publicily  Bureau. 


(Del.)   Every  Evening.  York  (Pa.)  Dupatch. 

The  writer  ia  of  the  opinion  that  the  A.  N. 
P.  A.  doet  not  and  cannot  serve  or  protect 
the  inlerett*  of  the  Open  Shop  Pre**.  Tbi* 
inability  to  be  of  service  being  the  result  of 
the  A  N.  P.  A  having  apparently  ataumed 
the  position  of  guaranteeing  to  the  Intern*' 
tional  Typographical  Union  a  complete  domina- 
tion over  the  publtthed  thought  of  thia  country. 

No  doubt  tbe  general  public  will  be  very 
much  a  mated  to  teara  tut  tbe  Open  Shop 
pre**  is  now  constituted  of  25  of  the  leading 
daily  newspaper*  throughout  tbe  country- 
having  a  oaid  daily  circulation  of  approxi- 
mately lt6Or>.O0O  copses — ■  situation  that  is  but 
a  beginning  in  the  re -establishment  of  the  free- 
dom nf  the  pre**,  and  on  behalf  of  the  present- 
day  Open  Shop  Publishers,  the  writer,  at  on* 
of  the  promoters  of  the  proposed 
wisbei  to  usue  a  general  invita  .__ 
li*hers  at  Urge  who  may  have  in  mind  a  desire 
to  Americanise  their  publication* 

BUFFALO  COMMERCIAL, 
By  E  J.  McCONE. 

OVnereJ  M«**g*r. 


advertising   foe  tfce 


S*ta«  Ltxad  nnd  Foreign  Rate* 


New  Ydh.  March  2R.  lr*2:. 
Tn  F.c-ito*  &  PfBLjsiira:  I  have  «een  the 
letter  tent  out  by  N.  W.  Ayer  ft  Son  cnei- 
rerro^e  relation*  between  pur>li*he:«  and  ad- 
vertisir.fi  agencies.  It  ta  a  very  mterrsttng 
letter. 


Thi*  Agency  Prepavg  TcJefruma 

Cuic*iio,  March  28.  1921. 
To  Epitoi  &  Puai.inift    In  your  issue  of 

Marrb  12  appfara  a  *t*temcut  by  a  contrkbutor. 
a  publisher  of  a  newtpapn,  »hn  says-  "In  all 
my  experience  with  advertuing  agsACkf*,  in  the 
eschange  of  trlegrama.  do  not  recall  a  tingle 
in*ljrM'e  sihrre  *n  agency  pre-paid  thr  telegram 
regard)'**  of  the  need  ol   the   mtagggjl " 

We  hue.  for  many  yeavrs,  prepaid  all  tele* 
grams  urlcts  tbe  publnber  insiitril  uj^n  solicit* 
mg  ut  in.1  asied  for  a  wire  reply. 

In  choosing  this  policy,  we  did  not  investi- 
gate wriethcr  or  not  tbe  publiahcr  would  be 
wiHiriK  |g  pay:  or  whether  by  some  detailed 
tnvc*t»f ation  of  finance  be  ou*ht  to  pay, 

It  iMfurt  to  the  writer  ibat  the  nnnnon 
eourt*Met  of  butineas  could  be  refined  some- 
what. The  cost  of  a  telegram  I*  a  triviality. 
The  i-r.Mti-'it  of  receiving  it  "enlleet"  ii  cwn- 
•idcr-iMe.  To  prepay  a  televrtim  is  a  ■mall  low 
f.  *•  it  !er  abd  a  math  larger  gsin  to  tbe 
recipient.  ' 

In  i*rnty  years  we  have  bad  igltssgl 
or  thve  advertisers  who  sent  icUgrama  col- 


Nsw  Yoag  CltVi  April  5,  IML 
To  Eoiro*  k  PfSLisax* :  At  last  some 
newspaper  managers  are  awakening  to  the  fact 
that  the  differential  between  local  and  foreign 
advertising  rales  works  to  their  great  disad 
vantage  I  have  been  talking  and  writing  on 
thi*  subject  for  over  tire  year*,  but  up  trf  the 
present  have  failed  to  make  any  impression 
gM*j  tbe  newspapers. 

An  increasing  number  od  manufacturer* 
known  as  national  adverti^Ts  have  found  that 
they  can  plare  their  businett  in  the  newspapers 
through  local  distributors  more  cheaply  than 
ordinary  agency  channel*.  Such  practice*  are 
unfair  to  tbe  agent*,  enable  the  advertiser  cm* 
ploying  them  to  get  a  lower  rate  than  a  com- 
jteiitor  who  doe*  not,  and  reduce  tbe  revenue 
nf  the  newapaper  A  more  far  reaching  and 
'lettmctive  negative  in  tbe  proposition,  how- 
ever, come*  in  from  an  entirely  different  angle. 
Tbe  newnpaper  which  maintains  a  gross  local 
ralr  which  i*  lower  than  if*  grosa  foreign  rate, 
without  allowance  of  commission  to  advertising 
agent*  on  local  advertising,  it  dettroylng  the 
mn»t  promising  possibility  that  exist*  for  the 
dcvelivpnirnt  nf  more  adverti*ing. 

ror  many  years,  the  New  York  Globe  has 
conductrd  its  advertising  on  the  bar.*  of  the 
same  rate  under  like  condition*  to  all  adver 
u*er» — whelber  local  or  foreign,  and  like  all 
cither  Nrw  York  newspaper*  allow*  agent* 
cusnmissiLrn  on  any  advertising  that  i*  devel- 
ivped  or  handled  by  an  advertising  agency  rec* 
••gnised  by  u».  t'nder  thi*  plan,  we  consider 
our  net  aov#rti*ing  rate  at  our  advertising  rate 
and  enter  all  hu«tne*t  on  our  books  at  the  net 
rsle  to  be  paid  for  it  I  believe  that  between 
M  and  90  per  rent  of  all  tbe  businesa  that 
we  print  come*  to  u*  thmtagh 


Over  two  rear*  ago  I 

newspapers  of  the  I 
showing  them  what  _ 

be  for  the  promotion  of  advertising  foe  tbe 
newsp»|>era  generally  to  encourage  growth  » 
numttrr  of  a«Iverti*ing  agent*  in  their  vartnu 
cities,  tbe  thought  being  that  theae  agent* 
would  gradually  develop  and  stimulate  noHi 
business  which  finally  would  grow  into  national 
accounts. 

Owing  to  the  natural  disinclination  on  tit 
pari  of  publisher*  to  do  anything  new,  I  gst 
very  lime  response,  and  owing  to  tbe  tendency 
r.n  the  part  of  certain  of  the  larger  gdvmi*. 
ing  agencies  to  seek  to  limit  the  number  <r! 
agent*.  I  received  very  little  encouragement 
from  tbrm 


on  Tbe  Globe,  l... 
could  be  brought  1 
aome  aurfa  basis  as  prevaala  in  insurance  a=< 
r>  *l  .•t.,-,    rhe      »nijld  'r  ,i  wonderful  . :   .  • 
in  newsjiaper  advertising. 

1  am  merely  cap res»mg  theae  vienrs  in  the 
hope  that  the  tubiect  preaented  may  come  n? 
1ur  diacusaion  and  action  at  the  coming  meet- 
ingt  id  tbe  Ametican  Newspaper  Pablithrr*' 
Association,   and    the    Newspaper  Departtnent 

-  ,h'  K    c  jasoTaooZ 


The  Well-Dressed  Man 

Weekly  Faihion  News  Feature 

MOST  Syn Jlcate  Features  only 
coat  vuu  money.  The  Wiu- 
DaeaseD  Man  makes  money  for 
you.  A  big  Ohio  Daily  (name 
upon  request)  haa  already  sold 
advertising  »p*ce  beaide  the  Feat- 
ure exceeding  twenty  timea  the 
price  for  the  entire  year. 

Wrire  for  Proipecru,  and  Spec- 
imena.  together  ui'S  facxtmile* 
of  published  Wati-Darsjrn  Man 
Page*  showing  the  Advertising 
the  Feature  hai  delivered. 

Only  Sold  By  Th*  Ymar 

Complex  Mai  EverjWct*  5!?»l<  Ed.it^l. 
■U.  Si  Omviil  Style  C«rtoon».  JO  L.tc.t  F»^». 
km  Skef<h*«._And  An  AH-Y#«r  r 
r  Fat  Your  RtiJin 


66S  Kl.h  A„n...  New  Y«rk 


Plan  an  "Opan  Shop  Praaa" 

S«lt-taj  N.  Y..  April  4,  1921. 
Tfj  EuiToa  It  Pi'sr'tima;  Yoa  wlil  prob- 
,1.1  y  b*  Intrrested  to  Irani  th»t  on  bebaff  of 
Hurrj  Cbandkr,  of  th«  l,oa  Ancdea  Timet,  and 
th,  writer,  an  invitation  ba,  b**o  i*4»ed  to 
all  the  liublitbers  of  daily  newijapcr*  bay. 
ing  a  eircuUtion  of  5,000  eoniet  or  more,  and 
who  orerile  tte  cnmpuainE  rynai  of  their 
nlint*  ntherwi^e  than  ai  a  clofed-ibop,  to 
nftelnl  ft  »t.rcift!  tneetinf  in  New  Y<tr«  Gty 
.hirire  the  annttftl  convention  of  the  A  N. 
IV  A.,  itt  whirb  time  it  it  contemplated  tbrre 
will  he  formally  launched  a  new  permanent 
Cqhlifthern'  feftaociatirtl,  tn  be  known  at  the 
American  Open-Simp  PtiWifbrra'  Attociation. 
Th.Mir  invited  to  attend  are  tbe  following ; 

Abrtdren  (S  D  )  Daily  American,  Aber- 
deen, <S  D.)  Daily  Newa,  Buffalo,  Buffalo 
Commercial,  Binifhamion,  Sun,  Binajbamton, 
I'leu  *  Leadee,  Foet  Smitk  (Ark.)  Soutb- 
Weal  American,  Forth  Smith  (Ark.)  Timea- 
Record,  Humillon  fOhlo)  Republican  Newa. 
Hornell  f.\.  V  )  Tribiine-Ttntea,  Hartford 
<Conn.)  Cotirant,  Hartford  Tlatea,  f.ns  Ana. lea 
I^.l  An^elet  Timet,  Miami  (Fa.)  Daily  Herald 
Miami  (Fla.)  Daily  Metronoli.,  New  Orleana 
New  Orleunt  State*,  New  Orleftr-t  Timet- 
one.  Ph.la.lelphia  Bolletin.  Phdadelpbia 
,  rcr.  Philadelphia  Record,  Phoenia  (Aril) 
Artaoiia  Ceertte,  Salt  I^ke  City,  Deteret  Newa, 
Waaaaa    (Wit.)    Record  Herald,  " 


The  Standard  Size 

8  Cols.  12  Ems;  6  Pt.  Rules 

on 

68&34-in.  Newsprint  Rolls 


•tie  and 

Made  poaaiblc  by  the  Wood  Diy  Mai 


Wood  Flong  Corp. 


Avenun,   New  York 


Bureau  of 

CaDctdiaiD 

Information 


""THE 
1  f 


IE  Canadian  Pacific 
Railway,  through  its 
Bureau  of  Canadian  Infor- 
mation, will  furnish  you  with  the  latest  reliable  in- 
formation on  every  phase  of  industrial  and  agricul- 
tural development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada.  Additional  data  is 
added. 


No  charge  or 


attaches  to  this 
invited  to  make  use  of  it. 


Canadian  Pacific  Railway 

of 


165  E.    Ontario  St. 

Chicn-o 


335  Windier  Station 
Montreal 
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W(.faMUku(twtu& 

do  alcut'UrfM  wAtniktpttMHjb  price 
ijcu  afc  payutq  fa  ftojit*  ume*  dewn} 


Do  you  know,  Mr.  Publisher, 
that  the  Drygoods  Associations  all 
over  the  country  are  being  urged 
by  their  trade  papers  to  organize 
and  fight  the  newspapers  on  the 
present  rates,  and  to  demand  a  re- 
duction in  rates? 

Do  you  know,  Mr.  Publisher, 
that  the  merchants  of  Peoria,  111., 
Minneapolis,  Seattle,  Washington 
and  other  cities,  are  staying  out  of 
certain  newspapers  to  club  them 
into  a  reduction  of  rates. 

Do  you  know,  Mr.  Publisher, 
that  certain  Advertising  Agencies 
are  not  only  demanding  reduced 
rates,  but  are  on  record  as  having 
said  that  they  would  not  renew 
with  newspapers  that  have  raised 
their  rates  during  the  last  few 


Do  you  know,  Mr.  Publisher, 
that  the  average  merchant  does 
not  know  a  thing  in  the  world 
about  news  print;  that  some  of 
them,  in  fact  most  of  them,  are 
under  the  impression  that  you 
paid  11  and  12  cents  last  year  and 
that  you  are  buying  it  for  about 
5  and  6  cents  this  year? 

Do  you  know,  Mr.  Publisher, 
that  the  average  merchant  does 
not  understand  that  you  contracted 
for  paper  last  year  at  about  4Vo 
cents  and  are  this  year  paying 
about  6V2  cents,  and  the  only 
thing  they  do  know  is  that  they 
saw  reports  last  year  that  paper 
was  selling  for  11  and  12  cents 
last  year,  and  they  do  not  know 
that  that  only  applied  to  only  a 
very  small  percentage  of  the  paper 
you  bought  on  spot  market? 


Do  you  know,  Mr.  Publisher, 
that  the  average  merchant  does  not 
know  that  you  have  already  con- 
tracted for  a  full  year  at  the 
present  high  prices,  and  that  even 
if  prices  do  drop  a  half  a  cent,  or 
even  as  much  as  a  cent,  as  some  of 
the  mills  predict,  by  April  1st, 
that  you  will  still  be  paying  con- 
siderably more  than  you  paid  on 
your  contract  last  year? 

Do  you  know,  Mr.  Publisher, 
that  die  average  merchant  docs  not 
know  that  you  had  to  go  up  re- 
cently on  the  printers'  scale,  on 
the  pressmen's  scale,  etc.? 

Do  you  know,  Mr.  Publisher, 
how  to  answer  in  a  most  definite 
manner  the  request  for  lower 
prices  made  by  Advertisers  and 
Agencies  in  general? 

Do  you,  Mr.  Publisher,  who  at- 
tend the  A.  N.  P.  A.  meetings,  and 
discuss  briefly  the  question  of 
labor  and  the  question  of  the  price 
of  news  print,  that  you  do  not  have 
to  face  the  problems  that  your 
Advertising  or  Business  Manager 
has  to  face  every  day  both  the  lo- 
cal and  foreign  fields? 

Mr.  Publisher,  you  owe  it  as  a 
duty  to  yourself  and  your  news- 
paper to  send  your  Business  or 
Advertising  Manager,  or  both  of 
them  for  that  matter,  and  come 
yourself  if  you  possibly  can,  to  the 
June  convention  of  the  National 
Association  of  Newspaper  Execu- 
tives, which  organization  combines 
the  Newspaper  Department  of  the 
A.  A.  C.  of  W.  and  the  National 
Association  of  Daily  Advertising 
Managers. 


Do  you  know,  Mr.  Publisher, 
that  thirty  of  the  leading  advertis- 
ing and  business  managers  of  the 
country  met  in  Louisville  on 
March  20th  and  21st  to  prepare 
the  program  and  plans  for  the  big 
convention  in  June,  and  that  your 
advertising  and  business  manager 
will  have  the  benefit  of  these 
brains  free  of  charge  if  your  news- 
paper is  a  member  of  the  National 
Association  of  Newspaper  Execu- 
tives? 

Do  you  know,  Mr.  Publisher, 
that  if  you  send  your  business  or 
advertising  manager  that  you  will  be 
given  a  report  of  the  sessions  that  he 
attends  and  the  sessions  that  he  misses, 
and  that  if  he  comes  here  to  play  in- 
stead of  work  that  you  will  be  told 
about  it? 

Do  you  know,  Mr.  Publisher,  that 
morning,  afternoon  and  night  sessions 
are  planned  for  the  newspaper  men 
that  come  to  the  convention  in  June? 

Do  you  know,  Mr.  Publisher,  that 
ideas  worth  thousands  of  dollars  to 
their  respective  newspaper*  were  car- 
ried hack  by  the  newspaper  men  from 
the  Indianapolis  Convention ;  we  mean 
the  newspaper  men  who  really  at- 

^"mTfew  did?**  °f 

Mr.  Publisher,  that 
representative  will 
meet  in  one  session  with  the  members 
of  the  American  Association  of  Adver- 
tising Agencies? 

Do  you  know,  Mr.  Publisher,  that 
at  one  session  your  representative  will 
meet  with  various  Advertising  Agen- 
cies  who  are  not  members  of  the 
Four  A's? 

Do  you  know,  Mr.  Publisher,  that 
our  department  last  year  furnished 
data  to  hundreds  of  newspapers  to 
help  them  put  over  effective  rate  raises 
without  loss  of  business  to 
selves? 


Do  you 
in  Atlanti 


THE  annual  meeting*  of  the  National  Association  of  Newspaper  Executive*,  whleh  Is  the  Newspaper 
Department  of  the  A.  A.  C  at  W.,  are  but  a  part  of  the  work  of  the  organisation.  Members  set 
frequent  mailings  of  information  compiled  by  the  Association.  Constant  propaganda  is  bring  carried 
on  br  the  Association  to  establish  in  the  minds  of  the  agency  men  that  the  newspaper  is  the  logical  national 
advertising  medium.  Any  newspaper  joining  the  Association  at  this  lisne  will  be  furnished  as  much  of  the 
material  issued  by  The  Department  during  the  past  year  as  is  available.  Membership  dues  of  $10.00  a 
year  for  papers  in  cities  of  less  than  100,000  population  and  125.00  a 
than   100.000.     Send  application  for 


population  is 
r,  .News  Bui 
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E  D  I 


THE  PROBLEM  OF  LABOR 

NEWSPRINT  was  the  most  important  problem 
hctore  the  newspaper  publishers  a  few  months 
ago:  to-day  it  is  later.  The  adoption  or  re- 
jeetion  of  the  open  shnp  principle,  the  proposed  44- 
hour  week,  the  readjustment  of  wages,  the  promo- 
tion of  a  more  harmonious  relationship  between 
labor  unions  and  employer?,  and  the  elimination  of 
strikes  and  boycott  are  question*  that  thrust  them- 
selves forward  and  require  intelligent  action. 

Elsewhere  in  this  issue  of  Editor  &  Publisher 
will  be  found  an  exceedingly  fair  and  able  discussion 
of  some  of  the  problems  by  Mr.  I.  L.  Stone,  head 
of  the  Duplex  Printing  Press  Company  of  Battle 
Creek.  Mich.,  whose  recent  successful  suit  against 
the  International  Machinists  Union  won  from  the 
United  States  Supreme  Court  one  of  the  most  im- 
portant labor  decisions  ever  handed  down  by  that 
tribunal.  His  hroad  minded  and  clearly  defined 
views  are  worthy  of  the  serious  consideration  of 
every  man  who  tuils  with  his  hands  or  who  is  an 
employer  of  labor. 

He  declares  in  effect  that  strikes  and  lockouts  are 
criminal  and  that  the  proper  and  only  way  to  settle 
all  disputes  between  labor  .unions  and  employers  is 
by  an  appeal  to  the  courts  and  not  by  the  use  of 
force.  He  believes  in  and  is  a  warm  supporter  of 
labor  unions  when  they  confine  their  activities  to  the 
legitimate  purposes  for  which  they  are  organized. 
His  arguments  in  behalf  of  his  position  arc  sound 
and  convincing. 

If.  as  has  been  asserted,  labor  union?  have  hern 
employed  by  their  leaders  as  instruments  for  achiev- 
ing their  own  personal  ends,  or  if  evil  influences 
have  been  allowed  to  direct  them  from  the  purpose* 
for  which  they  were  established,  then  it  is  high  time 
that  the  members  take  matters  into  their  own  hands 


Likewise  if  there  are  within  the  ranks  of  employ- 
ers contenders  for  leadership  who  would  break  down 
labor  without  respect  for  the  laws  of  the  nation  and 
the  rights  of  man,  and  refuse  to  take  their  ca»c  to 
court,  employers  too  must  clean  house. 

The  great  majority  of  both  employers  and  employ, 
ees  are  law-abiding  citizens  and  patriotic  Americans 
who  believe  in  the  rights  to  a  livelihood  and  the 
enjoyment  to  the  fullest  of  all  material  things,  for 
all  men.  Fair  wages  and  decent  working  conditions 
brine  satisfaction  to  the  employee  and  pride  to  the 
employer  that  assures  a  better  nation,  bound  and 
held  as  a  unit  in  work  well  done.  The  laws  of  this 
country  arc  brad  and  comprehensive  enough  to 
assure  both  sides  in  later  disputes  justice  without 
re-sort  to  force. — F.  I-.  B. 


BONUS  VALUES  IN  I 

A MANUFACTURER  or  dealer  buys  something 
more  than  white  <pace  when  be  advertises  in  a 
newspaper.  Otherwise  he  could  go  to  a  printer 
and  have  him  strike  off  his  advertisement  on  blank 
sheets  of  paper  and  then  distribute  them  by  throwing 
them  into  the  people  s  front  yards.  Muffing  them  into 
letter  boxes,  or  handing  them  to  passers-by  on  the 
street. 

When  a  man  buys  space  in  a  newspaper  he  gets  the 
benefit  of  its  influence,  its  prestige,  and  the  confidence 
and  good-will  oi  its  readers.  The  advertisement  ap- 
pears in  good  company — an  important  additional  ad- 
vantage. 

It  is  the  duty  of  a  newspaper  to  protect  its  readers 
by  exercising  a  strict  censorship  over  its  advertising 
columns.  If  it  sells  its  sparr  to  anyone  who  has 
the  money  to  pay  for  it  regardless  of  the  character 
<>f  his  proportion,  it  fails  in  its  duty  to  the  public 

Most  newspaper  publishers  recognize  the  respon- 
sibility of  their  position.  They  do  not  hide  behind 
that  old  adage  "caveat  emptor."  but  use  every  pre- 
caution to  restrict  the  use  of  their  advertising  col- 
umns to  responsible  firms  that  have  something  worth- 
while to  sell,  What  does  this  mean  to  the  reader? 
It  means  that  he  can  accept  without  question  any 
statement  made  by  the  advertiser  regarding  his 
offering. 

The  above  are  some  of  the  added  values  that  a 
nun  gets  when  he  advertise-  in  the  newspapers,  and 
th.  tr  importance  is  so  great  that  no  national  or  local 
advertiser  can  afford  to  overlook  them  when  con- 
a  i 


R  I  A.  L 


THE  PENALTY  OF  IGNORANCE 

The  failures  of  popular  government 
have  always  been  failures  of  public  opin- 
ion— mostly  of  public  opinion  that  was 
ill-informed,  of  public  opinion  that  was 
denied  the  facts,  of  public  opinion  that 
was  misguided  by  self-constituted  mas- 
ters.— From  a  speech  on  The  Press  and 
Public  Opinion,  by  Frank  I.  Cobb. 


THE  LATCH  STRING  IS  OUT 

NO  more  cordial  welcome  will  be  extended  to  the 
newspaper  editors  and  publishers  who  will  at- 
tend the  Associated  Press  and  the  American 
Newspaper  Publishers'  Association  annual  meetings 
during  the  week  of  April  25.  at  the  Waldorf-Astoria, 
than  will  be  accorded  them  in  Suite  116,  the  con- 
vention headquarters  of  Editor  &  Pirlisiuji. 

Here  they  will  find  a  staff  of  stenographers  to 
handle  their  correspondence,  office  assistants  to  sup- 
ply information  of  any  kind  they  may  require,  tele- 
phone facilities,  a  card  index  showing  the  hotels  at 
which  those  in  attendance  at  the  conventions  arc 
stopping,  newspaper  and  city  directories,  and  files  of 
recent  issues  of  this  publication. 

These  facilities  are  offered  our  subscribers,  adver- 
tisers and  friends  in  an  earnest  desire  to  be  helpful 
to  them  at  a  time  when  they  will  be  extremely  busy 
and  will  stand  in  need  of  service  of  this  kind.  Every 
moment  of  their  time  will  be  taken  up  with  attend, 
auce  at  the  sessions  of  the  associations,  with  busi- 
ness and  social  interviews  with  formal  and  informal 
luncheons  and  dinners.  And  yet  a  certain  number 
of  letters  and  telegrams  must  be  written  and  cer- 
tain information  must  be  obtained.  If  Forrest  & 
Pi  BUSHr.il  can  do  anything  to  make  your  stay  in 
New  York  pleasant  let  us  do  it. 

A  list  of  the  convention  staff  representing  both 
editorial  and  I 

Mr.  Brown 
Mr.  Redmond 
Mr.  Mellon 
Mr.  Robb 


Miss  Higgins 
Mr.  Kceney 
Mr.  Staunton 
Mr.  Payne 
Miss  Ferra 
Miss  Sirota 


Mr.  Fcrgu>on 
Mr.  lllanchard 
Mr.  Sammis 
Mr.  Howling 
Mr.  Tanner 
Mr.  Croomrs 
Mr.  Fdmunds 
Miss  McMahon 
Miss  Montague 
Miss  Shcldrick 
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"WE  BOYS"  MUST  GO! 

ONE  of  the  healthiest  signs  in  the  newspaper 
profession  is  the  manner  in  which  member* 
of  the  craft  have  started  to  organize  to  drhc 
the  "sr  boy"  element  out  of  their  ranks. 

In  Washington  the  Standing  Committee  of  Cor- 
respondents has  taken  up  the  work  of  forcing  th; 
undesirables  out  of  the  places  that  have  in  the  pa^i 
assured  them  a  certain  amount  of  public  trust. 

In  New  York  City  an  important  faction  of  the 
New  York  Press  Club,  composed  of  active  news- 
paper workers,  has  taken  the  affairs  of  that  organ:- 
ration  into  the  courts  in  an  effort  to  give  the  "wt 
hov"  methods  of  raising  money  an  airing. 

the  "we  boys"  element  has  been  very  active  for 
some  time  throughout  the  country.  Sometimes  i: 
works  under  "press  club"  auspices,  and  at  other 
times  assumes  names  that  draw  upon  the  standiiv 
of  reputable  newspaper  organizations  for  the  in- 
fluence necessary  to  bring  in  the  money.  It  i«  u 
notorious  fact  that  under  these  fake  methods  the 
well-to-do  business  and  professional  men  of  Amcrca 
are  milked  of  hundreds  of  thousands  of  dollars  each 
year.  Every'  dollar  so  collected  from  unsuspecting 
duties  i-  finally  charged  again ll  the  dishonor  .  :'  ,: 
entire  profession  and  everything  it  stands  for. 

There  can  be  no  denying  the  fact  that  the  name 
"Press  Club"  as  a  means  of  introduction,  has  come 
to  mean  a  gentlemanly  hold-up  to  most  well-posted 
tesiness  and  professional  men.  and  a  thing  to  be 
held  in  contempt  by  a  vast  majority  of  the  profes- 
sion of  journalism. 

Editor  &  Pi-rusher  does  not  presume  to  take  any 
part  in  a  factional  fight  within  the  New  York  Pre-' 
Club,  but  it  could  not  help  but  know  that  there  »i> 
something  radically  wrong  with  its  recent  solicita- 
tions. Awhile  ago  an  active  newspaper  man  regu- 
larly employed  on  a  New  York  daily  newspaper 
who  i,  reputrd  to  lie  very  wealthy,  was  approached 
by  a  New  York  Press  Club  solicitor  who  attempted 
to  sell  him  a  membership  at  a  Cost  of  several  hun- 
dred dollars.  He  refused,  but  expressed  a  mlrttqr- 
ness  to  join  as  a  working  newspaper  man.  HE  DID 
NOT  BECOME  A  MEMBER, 

The  New  York  Press  Club  has  a  real  mission 
that  it  should  perform  here  in  the  center  of  the  pub- 
lishing business,  and  if  a  house-cleaning  is  necessary 
let  ns  have  it  in  the  courts  where  it  will  receive  such 
publicity  that  the  world  will  know  that  it  has 
reformed  and  the  newspaper  profession  is  not  as 
bad  as  it  has  helped  to  paint  it.  If  it  cannot  exist 
except  by  such  methods,  as  some  c'aim,  then  close 
it  up  before  it  brings  further  dishonor  on  the  prc- 
fession  for  which  it  claims  to  stand. 

Washington  correspondents  give  every  indication 
that  they  will  supply  the  necessary  leadership  for  a 
general  reform  ;  let  the  members  of  the  profession 
everywhere  take  up  this  movement  and  make  it  na- 
tion-wide. "We  boys",  tipsters,  operators  of  fake 
publications,  fake  news  services,  fake  feature  services 
and  common  grafters  who  now  find  asylum  within 
the  ranks  of  newspaper  men  must  go  1— B.  M. 


THE  best  text  book  on  Americanization  is  the  daily 
'and  weekly  newspaprrs  of  the  United  States.  H 
nut  want  to  get  a  foreigner  interested  in  the  country 
in  which  he  has  taken  up  his  abode  you  can  do  so 
through  the  newspapers  his  children  read  to  him  in 
his  home,  if  be  cannot  read  Engliih  himself.  Some 
of  the  foreign  language  papers  are  as  thoroughly 
\merican  in  what  they  print  as  those  printed  in 
English,  Text  honk*  look  formidable  to  the  min 
who  has  had  only  a  limited  education.  Newspapers. 
00  the  other  hand,  are  less  formal,  more  ncighborl-- 
and  possess  a  livelier  interest.  The  messages  they 
carry  are  full  of  life  and  so  plainly  put  that  they  can 
Ik-  understood  by  anyone  possessing  average  intelli- 
gence Dr.  Thomas  Finigan,  state  superintendent  of 
schrols  in  Pennsylvania,  is  so  thoroughly  sold  on 
this  idea  that  in  a  campaign  he  is  carrying  on  agaln't 
illiteracy  he  urges  u«e  of  newspapers  in  the  educa- 
tion and  Americanization  of  our  immii 


441  HOPE  you're  satisfied  now,"  remarked  Robert 
Btindell  to  a  reporter  of  the  New  York  World. 
a«  he  passed  into  the  shadows  of  Sing  Sing  prison 
to  pay  for  his  part  as  a  labor  leader  in  the  htrildinir 
trade  graft.  No  higher  trihute  could  be  paid  to  a 
new -paper  man  for  work  well  done. 
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PERSONAL 


P  H.  BAKER,  publisher  of  the 
Cleveland  Pl»in  Dealer,  aud  Mrs. 
Baker  have  returned  home,  after  spend- 
ing two  mouths  in  Florida.  Much  of 
:lieir  time  was  spent  boating,  and  Mr. 
Maker  caught  some  good  fish, 

E,  J,  McCone,  general  manager  of 
;hc  Buffalo  Commercial,  has  been  ap- 
lointed  to'  the  executive  committee  of 
:lie  Press  Congress  of  the  World  and 
will  address  the  congress  on  the 
•Menace  of  the  Closed  Shop  Press." 

Charles  W.  Ellis,  editor  of  the  Lack- 
iwanna  (N.  Y.)  Journal,  has  recov- 
ered after  an  illness  of  ten  weeks  and 
tin-  Journal  returned  to  a  six-column 
page  basis  after  a  period  in  fire  col- 
inms.  Mr.  Ellis  also  signalled  his 
recovery  hy  writing  a  new  song,  "My 
Mother's  Lullaby,"  which  he  offers  to 
ictiH  to  his  friends  upon  request. 

Laurence  Hills,  director  general  of 
the  Paris  edition  of  the  New  York 
Herald,  is  being  congratulated  on  the 
recovery  of  his  son  Philip,  after  a  long 
and  critical  siege  of  pneumonia  with 
complications.  The  boy  has  just  been 
discharged  from  the  American  hospital 
after  eleven  weeks'  illness  and  has  gone 
with  Mrs.  Hills  to  Bcauvallon-sur-Mer 
to  recuperate. 

Thomas  E.  Conklin.  of  Berree  & 
Conklin.  New  Ynrk  newspaper  repre- 
sentatives, is  recovering  his  strength  at 
his  home  in  White  Plains.  N.  Y.,  after 
an  operation.  He  will  go  in  a  few  days 
to  Atlamic  City. 

William  Panton,  editor  and  publisher 
of  the  Canadian  Champion,  Mintan. 
(Out,),  was  presented  on  March  30  with 
a  past  master's  jewel  and  an  illuminated 
address  by  his  brethren,  of  St.  Clair 
l.odge,  A.  F.  &  A.  M.,  of  which  he  ha< 
been  a  member  for  fifty  year*. 

O.  W.  Little,  of  the  Alma  (Kan.) 
Enterprise,  former  president  of  the 
Kansas  Editorial  Association,  toured 
with  the  N.  E.  A.  in  Florida,  and  de- 
rided to  spend  some  time  there  taking 
a  vacation. 

John  Redmond,  editor  of  the  Bur- 
lington (Kan.)  Daily  Republican,  who 
with  Mrs.  Redmond  motored  to  Florida 
for  the  N.  E.  A.,  visited  Cuba  for  a 
short  trip  before  returning  home. 

J.  Byron  Caine,  editor  of  the  Belle 
Film  (Kan.)  News,  is  spending  sev- 
eral weeks  in  Florida  on  a  vacation. 

Dr.  Burris  A.  Jenkins,  editor  and 
publisher  of  the  Kansas  City  Post,  has 
just  published  "Princess  Salome  or  A 
Talc  of  the  Days  of  Camel- Bells."  The 
Story  deals  with  the  famous  BiMe  char- 
acter, and  of  the  early  Christian  church. 

Austin  P.  Haines,  for  many  yean 
civil  editorial  writer  for  the  Iowa 
Homestead,  has  rrsignesl.  In  recent 
years  Mr.  Haines  had  been  the  "James 
M.  Pierce"  whom  readers  of  the  Home- 
strad  Puhlishers'  page  have  known. 
He  was  the  writer  of  most  of  the  farm 
journal's  utterances  on  Iowa  politics. 
The  Homestead  has  not  made  public  the 
circumstance  of  his  leaving  and  his  suc- 
cessor has  not  been  named. 

Frederick  Roy  Martin,  acting  general 
manager  of  the  Associated  Press,  at- 
tended the  Good  Fellowship  meeting  of 
the  A.  P.  employres  in  Columhus, 
Ohio,  this  week.  On  Monday,  he  ad- 
dressed the  Ohio  members  at  a  meeting 
held  in  that  city. 

Horace  Hood,  publisher  of  the  Mont- 
gomery (Ala.)  Journal,  will  be  unable 
tr>  attend  the  publishers'  conventions  in 
New  York  this  month  due  to  ill  health. 

Senator  Medill  McCormick,  former 
publisher  of  the  Chicago  Trihunc.  will 


W  the  chief  speaker  at  the  convention 
banquet  of  the  American  Pulp  &  Paper 
Association  in  New  York.  April  14. 

George  H.  Fairchild,  proprietor  of 
Ihr  Manila  Times,  is  in  the  United 
States  to  urge  upon  Congress  that  the 
Philippines  be  made  a  territory.  He 
was  received  by  President  Harding 
Monday  and  has  another  White  House 
engagement  for  April  14. 

Thomas  W.  Lamont.  proprietor  of  the 
Xew  York  Evening  Post,  sailed  on  the 
Adriatic  for  Europe  Wednesday. 

H.  V.  Jones,  publisher  of  the  Minne- 
apolis Journal,  is  just  completing  a 
motor  trip  through  California.  He 
will  be  a  candidate  for  Associated 
I'rr««  director  to  succeed  A.  C.  Weiss 
at  the  New  York  Convention  this 
month. 

Mrs.  E.  O.  Susong.  publisher  of  the 
Greenville  (Tenn.)  Democrat- Sun,  1s 
the  newest  woman  member  of  the 
Southern  Newspaper  Publishers  Asso- 
ciation. 

L.  D.  Drake,  joint  owner  of  the  Pen- 
dleton (Ore.)  East  Oregonian  and  the 
Astoria  Budget,  has  severed  active  con- 
nections with  the  East  Oregonian  and 
will  devote  his  time  to  the  business 
management  of  the  Budget. 


FOLKS   WORTH  KNOWING 


IN  THE  EDITORIAL  ROOMS 

pDWARD  S.  BECK,  managing  editor 
of  the  Chicago  Tribune.  Parlce 
Brown  of  the  editorial  department,  and 
Fred  Smith,  eastern  correspondent,  are 
back  on  duty  after  undergoing  opera- 
tions. 

Miss  Frances  C.  Boardman.  dramatic 
and  musical  editor  of  the  St.  Paul  Daily 
News,  is  visiting  several  Minnesnta 
towns  and  writing  them  up  for  her 
paper.  She  is  also  contributing  humnr- 
uus  rhymes  daily. 

T,  F.  Pruett.  formerly  city  editor  of 
the  Columbus  (Ga.)  Enquirer-Sun.  has 
heenme  managing  editor  of  the  Andrr- 
son  (S.  C.)  Tribune,  succeeding  the 
late  V.  B.  Cheshire.  The  paper  is  now 
owned  by  Mrs.  Cheshire. 

Allan  H.  Temple,  associate  editor  of 
Commerce  eV  Finance,  was  given  a  two 
weeks'  leave  of  absence  from  the  staff  of 
the  Columbia  School  of  Journalism  this 
week.   He  will  undergo  an  operation. 

John  P.  Mcdbury,  humorist  of  the  San 
Francisco  Call,  is  now  associated  with 
the  Premier  Syndicate. 

G.  T.  McConville.  news  editor  of  the 
Northwest  News  Bureau  in  St.  Paul, 
has  returned  to  his  desk  after  an  illness 
of  ten  days. 

Jay  W.  Ludden.  assistant  Sunday  edi- 
tor of  the  St.  Paul  Pioneer  Press,  has 
been  shifted  to  the  news  staff. 

A.  D.  Stcdman,  late  of  the  Farmers 
Dispatch,  St.  Paul,  has  taken  a  post  at 
the  copy  desk  of  the  Dispatch. 

Leon  Harpole  has  resigned  from  the 
St,  Paul  Dispatch  copy  desk  to  become 
telegraph  editor  of  the  Aberdeen  (S. 
{).)  Journal,  which  has  just  started. 

J.  M.  Stowell  of  the  St.  Paul  Dis- 
patch copy  desk  has  left  that  paper  and 
taken  the  telegraph  editorship  of  the 
Fargo  (N.  D.)  Forum. 

Frank  Lovell,  assistant  Sunday  editor 
of  the  St.  Paul  Pioneer  Press,  has  re- 
signed to  be  managing  editor  of  the 
Racine  (Wis.)  Times-Call. 

Charles  H.  Piatt,  assistant  librarian  of 
the  St.  Paul  Dispatch- Pioneer  Press,  has 
resigned  to  go  with  the  Minneapolis 
Daily  News. 

I. eo  P.  Sullivan,  sport  editor  of  the 
St.  Paul  Pioneer  Press,  has  joined  the 
advertising  department  of  the  Minnea- 
polis Journal. 


fEORGE  H.  CARTER  of  Council 
V  Bluffs,    la-.    President  Harding's 
choice  for  the  office  of  Public  Printer 
of  the  United  Slates. 
Age  47. 

Lawyer  anil  newspaperman. 

Learned  to  set 
type  and  operate 
a  job  press  and 
wotked  in  his 
father's  store  at 
LcMtti,  la., 
when  a  youth. 

Clerk  in  Na- 
tional Bank. 
Pittsburg,  Kans., 
summers  of  1892 
and  1893. 
Proofreader  and 
state  news  edi- 
tor. Siottx  City  Gmict  It.  Cum 
Tribune,  1898-9. 

Reporter,  Council  Bluffs.  Nonpariel, 

1899-19001 

Clerk.  U.  S.  Census  Office,  Washing- 
ton. 1900-01. 

City  editor,  Council  Bluffs  Nonpariel, 
1901-05. 

Secretary.  Pottawattamie  County  (la.) 
Republican  Central  Committee,  1903-5. 

Political  writer  and  state  house  repor- 
ter, Des  Moines  Capital,  1905-07. 

Cupy  editor  and  assistant  telegraph 
editor.  Washington  Post.  1907-09. 

Washington  correspondent  of  Iowa 
newspapers  and  special  writer.  1909-10. 

Assistant  secretary  and  secretary, 
printing  investigation  commission.  1910- 
1911. 

Clerk,  joint  committee  on  printing, 
1911  to  date. 

Secretary,  special  committee  on  gov- 
ernment paper  specifications,  1911  to 
date. 

Author  of  the  Congressional  Printing 
1 1  amlbook  and  compiler  of  numerous 
Congressional  documents. 


Ralph  Turner  signalized  his  transfer 
from  the  L'niled  Press  to  the  United 
News  bureau  in  Washington  last  Mon- 
day hy  securing  the  first  interview  grant- 
ed by  Stephane  Lauzamie.  French  editor 
who  is  in  this  country'  as  a  member  of 
former  Premier  Viviani's  party. 

Lawrence  M.  Wilson,  formerly  with 


the  San  Francisco  American,  is  now  on 
the  staff  of  the  Great  Falls  (Mom.) 
Tribune. 

Miss  Mae  Pauline  Chesnut,  society 
editor  of  the  Great  Falls  (Mont.)  Tri- 
bune for  the  last  year,  left  April  4  to 
take  charge  of  the  woman's  clubs  de- 
partment on  the  Minneapolis  Journal. 
Miss  I-orcne  Burks  will  take  the  society 
department  for  the  Tribune. 

Elliott  J.  Tarbell  will  leave  the  staff 
of  the  Great  Falls  (Mont.)  Tribune, 
the  middle  of  April  to  go  to  Minne- 
apolis. He  will  be  replaced  by  W.  H. 
Dickinson,  who  has  been  on  the  Minne- 
apolis Journal  for  the  last  year. 

A.  J.  Tassell.  for  eight  years  a  mem- 
ber of  the  staff  of  the  Winnipeg  Free 
Press,  has  joined  the  Ottawa  Bureau 
of  the  Canadian  Press.  Mr.  Tassell 
was  librarian  and  music  critic  for  the 
Free  Press. 

W.  H.  Belford,  city  editor  of  the 
Winnipeg  Tribune,  has  been  off  duty 
fur  a  couple  of  weeks,  due  to  illness. 

W.  F.  Payne,  news  editor  of  the 
Winnipeg  Free  Press,  has  been  ap- 
pointed Saturday  and  feature  editor, 
and  R.  G.  Dafoe,  for  many  years  night 
editor,  has  been  named  news  editor. 

William  and  John  Butler,  brothers, 
who  spent  more  than  a  year  in  various 
countries  of  Europe,  including  Eng- 
land, are  back  in  Cleveland.  William 
is  doing  special  work  on  the  Press, 
while  John,  the  younger  brother,  has 
been  assigned  to  local  work  on  the 
Plain  Dealer. 

Monte  Bourjaily,  recently  made  com- 
missioner of  information  for  the  city 
of  Cleveland,  has  had  his  scope  of 
work  enlarged  by  taking  on  work  for- 
merly carried  on  by  others.  He  is  also 
editor  of  the  city's  official  bulletin. 

W.  G.  "Clug"  CluRston,  Topcka,  cor- 
respondent of  the  Kansas  City  Port, 
was  held  prisoner  for  nearly  24  hours 
by  a  sergeant-at-arms,  following  his 
discovery  hidden  in  a  committee  room 
in  the  state  capital  building,  in  which  a 
legislative  committee  was  about  to  dis- 
cuss the  confirmation  of  the  appointees 
of  Governor  Henry  J.  Allen.  When 
discovered,  he  was  asked  to  refrain 
from  telling  what  he  had  heard,  which 
lie  refused  to  do. 

Dwight  H.  Fee  has  resigned  his 
silion  on  the  news  staff  of  the  Pitts, 
burgh  Gaiette-Times  to  take  up  pub- 
licity work  for  the  board  of  foreign 
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millions  of  the  United  Presbyterian 
Church.  His  work  will  take  him  to 
Egypt,  the  Egyptian  Sudan,  Abyssinia 
and  possibly  India. 

Lieut.  Carleton  Ketchum,  M.C..  of 
the  local  staff  of  the  Vancouver  (B.C.) 
Province,  recently  married  Mrs.  Una 
Maxwell,  of  Pasadena.  Cal. 

George  Simpson,  for  twenty-two 
years  a  rnemlicr  of  the  staff  of  the 
Canadian  House  of  Commons'  Han- 
sard, has  been  appointed  associate 
editor.  He  was  for  ten  years  a  mem- 
ber of  the  Ottawa  Press  Gallery. 

Herman  A.  August,  former  Detroit 
Journal  copy  reader  and  now  a  senior 
law  student  in  the  University  of  Michi- 
gan, is  one  of  the  five  men  elected  by 
the  law  college  faculty  to  the  Order  of 
the  Coif,  the  highest  honor  conferred 
on  a  senior  law  student. 

Henry  H.  Tinkham,  for  several 
sessions  legislative  correspondent  for 
the  Grand  Rapids  Press,  i;  considered 
almnst  surely  the  next  postmaster  in 
Grand  Rapids. 

Arthur  J.  L.  Keedie,  publisher  of  the 
Bear  Lake  (Mich.)  Beacon,  who  last 
fall  became  heir  to  a  437-acre  estate  in 
Scotland,  will  not  go  to  Scotland  to 
claim  tiie  property.  Instead,  he  will 
sell  it  and  remain  in  the  publishing 
business.  He  says  "the  United  Stales 
is  good  enough  for  me." 

Thomas  Ewing  Dabney  of  the  New 
Orleans  Item  staff  is  recovering  from  a 
broken  knee-cap  at  the  Touro  In- 
firmary. 

Andrew  Ten  Eyck.  a  former  Albany 
(N.  Y.J  newspaperman,  has  been  called 
to  Washington  by  Secretary  of  State 
Hughes  for  a  conference  on  the  for- 
eign service,  a  subject  he  has  recently 
investigated  for  the  Outlook. 

Carlisle  MacDonald,  a  member  of  the 
Paris  staff  of  the  Associated  Press,  has 

Dorothy  Sloan  Allen  of  He*  York. 

William  G.  King  has  been  appointed 
Associated  Preis  correspondent  at 
Lansing,  Mich.,  tn  succeed  Monroe 
Stern  who  resigned.  Mr.  King  has 
been  night  pony  editor  in  the  Chicago 
office  of  the  A.  P. 

E.  J.  Webster,  for  a  time  city  editor 
of  the  Oklahoma  City  Daily  Oklahoman, 
is  now  telegraph  editor  on  the  San  An- 
tonio (Tex.)  Express. 

T.  H.  Barrett,  who  has  been  telegraph 
editor  on  the  Dallas  (Tex  )  Morning 
News  for  about  three  years,  has  been 
made  assistant  city  editor. 

Bob  Lee,  city  editor  of  the  Chicago 
Tribune,  is  back  at  his  desk  after  a 
severe  illness  which  members  of  the  staff 
report  took  several  inches  off  his  waist 
measure. 

UeniJey  Nelson,  formerly  a  reporter 
for  the  Fort  Worth  (Tex.)  Record,  has 
been  selected  for  publicity  commissioner 
of  the  Forth  Worth  Chamber  of  Com- 
merce, succeeding  Roscoe  Ady,  resigned. 

Lynn  W.  Landrum,  former  associate 
editor  of  the  Vernon  (Tex.)  Record, 
and  later  editor  of  the  Quanah  (Tex.) 
Observer,  has  joined  tJie  Dallas  Morn- 
ing News  staff. 

Curtis  H.  Vinson,  who  has  been  news 
editor  of  the  Galveston  Daily  News,  has 
transferred  to  the  Dallas  office  of  A.  H. 
Belo  &  Cu.  and  will  take  an  executive 
position  in  the  editorial  offices  of  the 
company. 

Alfred  H.  Hcnning.  who  has  been 
head  of  the  telegraph  department  of  the 
Dallas  Morning  News  for  several  years, 
has  been  made  a  special  writer. 

C-  H.  Merriam.  for  several  years  in 
charge  of  the  telegraph  desk  of  the  San 
Antonio  Light,  has  joined  the  staff  of 
the  Dallas  Morning  New», 


James  H.  O'Neill,  for  the  past  two 
years  with  the  Booth  newspapers  in 
Michigan,  is  now  writing  editorials  for 
and  editing  the  Owosso  Argus-Press. 
Mr.  O'Neill  was  for  many  years  con- 
nected with  Toronto,  London  and  West- 
ern Canada  newspapers. 

Elmer  Brewer,  for  more  than  20  years 
foreman  of  the  Hutchinson  (Kan.) 
News  composing  room,  was  presented 
with  a  reading  lamp  by  the  company 
upon  bis  retirement  last  week. 

Krebs  Beebe,  director  of  advertising 
for  the  Illinois  Daily  Newspaper  Asso- 
ciation, has  resigned. 

THE  BUSINESS  OFFICE 

JC.  REYNOLDS,  advertising  director 
'  of  the  Dallas  Times-Herald,  is  in 
New  York  on  business  and  is  a  guest  at 
the  Hotel  Embassy. 

Elmer  P.  Grierson,  for  the  past  seven 
>ears  advertising  manager  of  the  Ameri- 
can Boy,  Detroit,  has  been  promoted  to 
lusincss  manager  of  the  magaiine  and 
secretary  and  assistant  treasurer  of  the 
Sprague  Publishing  Company,  succeed- 
ing the  late  Jacob  Cotner. 

William  H.  Dearden,  publisher  of  the 
Ware  River  (Mass.)  News,  and  an  in- 
telligence officer  in  the  World  War,  is 
being  mentioned  as  an  appointee  to  suc- 
ceed William  J.  McCarthy  as  prohibition 
agent  in  Boston,  according  to  informa- 
tion received  from  the  CapitoL  Mr. 
Dearden  was  at  different  times  secretary 
to  Congressman  Gillctt.  of  Springfield, 
and  Congressman  Winslow,  of  Worces- 
ter. 

B,  T.  McCanna,  Lawrence  DcGryce. 
Harry  Gould,  Atfonzo  G.  Dugan  and  W. 
1).  Schroeder  are  new  additions  to  the 
Chicago  Tribune's  business  survey  de- 
partment Leo  McGivens  has  been  trans- 
ferred to  the  New  York  News  and  Jack 
Cowler  has  gone  to  the  western  national 
department. 

J.  W.  Warren,  who  has  been  stationed 
at  Quebec  supervising  pulpwood  ship- 
ments to  the  Chicago  Tribune's  mill  at 
'1  ii  i  .1,1.  Or.t  ,  and  ':,(,  r  .  ■  I'.r.r  Hill  in 
Mich.,  seeing  the  cars  of  paper  safely 
ever  the  border,  has  been  transferred  to 
New  York  to  have  charge  of  paper  ship- 
ments for  the  Daily  News. 

Rubcrt  L.  Bouse,  for  twelve  years  as- 
sociated with  the  Philadelphia  Record 
SL  financial  advertising  manager,  has  re- 
signed to  accept  an  appointment  in  the 
Philadelphia  office  of  Salomon  Brothers 
I  Hutiler,  Commercial  Trust  Building, 

John  Merkcr.  Jr.,  recently  with  the 
George  L.  Dyer  Advertising  Agency, 
New  York)  has  joined  the  staff  of  the 
Glen  Cove  (N.  Y\)  Echo  as  sales  and 
service  manager.  Mcltarg  Davenport, 
formerly  an  account  executive  with  the 
Atlas  Advertising  Agency,  is  now  also 
z  member  of  the  Echo  organiiation. 

.■'red  Eraser  has  been  madr  advertising 
manager  of  the  Bemidji  (Minn.)  Dailv 
Pioneer.  He  has  liecn  an  ad  writer  for 
various  stores  in  that  city. 


WITH  THE  ADVERTISING  FOLKS 

£ARL  W.  BETTCHF.K  has  been  ap- 
pointed sales  manager  of  the  East- 
ern Machine  Screw  Corporation  of  New 
Haven.  Conn.  He  will  be  in  charge  of 
H.  &  G.  die  head  business. 

H.  S.  Greene  has  been  appointed  sales 
manager  of  the  Barber-Greene  Company, 
of  Aurora,  III, 

James  J.  Harrington,  furmerly  of  Cin- 
cinnati, has  been  made  supervisor  of 
foreign  sales  for  the  Ford  Motor  Com- 
pany. Detroit,  and  will  have  head- 
quarters in  London,  England. 

L  B.  Jones,  advertising  manager  of 
the  Eastman  Kodak  Company,  was  re- 
elected to  the  board  of  directors  at  the 


annual  meeting  of  stockholders  held  in 
Jersey  City,  April  5. 

Ray  W.  Lockard,  oi  the  Periodical 
Publishers'  Service  Bureau,  Des  Moines, 
and  secretary  of  the  Advertising  Club  of 
that  city,  has  been  made  secretary  of 
the  Des  Moines  Better  Business  Bureau. 

F.  L.  Perkins,  who  has  been  engaged 
in  advertising  and  publicity  work  in  San 
Francisco,  has  been  appointed  advertis- 
ing manager  for  the  Northern  division 
of  Harold  L  Arnold,  San  Francisco 
Hudson-Essex  motor  car  distributor. 

James  Stephens  who  has  been  adver- 
tising manager  of  stores  in  Melbourne 
and  Sydney,  Australia,  has  become  ad- 
verting manager  of  Hale  Brothers. 
Inc..  Sacramento,  Cal.  Mr.  Stephens 
was  one  .of  the  organizers  of  the  Sydney 
Advertising  Club. 

E.  R.  Mctiger,  for  four  sears  with  the 
Hoover  Service,  Inc.  New  York,  is 
now  advertising  manager  of  the  First 
Hawaiian  Conservatory  of  Music.  New 
York. 

Milton  R.  Standish,  for  several  years 
advertising  manager  of  the  San  Bernar- 
dino. (Cal.)  Daily  Sun,  has  been  ap- 
pointed advertising  manager  of  the  Gill 
Storage  Battery  Company,  of  that  city. 

Alfred  Scholes,  formerly  treasurer 
and  general  manager  of  the  McMaster 
&  Maugle  Company,  Philadelphia,  manu- 
facturer of  window  shades,  and  who  had 
charge  of  the  compan>'s  advertising, 
has  been  appointed  manager  of  the 
York  and  Lancaster,  (Pa  )  branches  of 
the  Underwood  Typewriter  Company, 
with  headquarters  at  York, 


NOTES  OF  THE  AD  AGENTS 

'T'HE  Gray  Advertising  Company  of 
Kansas  City,  has  added  several  men 
to  its  staff.  J.  W.  Hubbell,  formerly 
traveling  auditor  arid  credit  manager 
for  the  National  Biscuit  Company,  more 
recently  with  the  Kansas  Moline  Plow 
Company,  becomes  office  manager.  L. 
D.  Clark,  formerly  assistant  sales  man- 
ager with  Andersnn-Gustafason  at 
Fort  Worth.  Tex.,  has  been  made  an 
account  executive,  specializing  in  lubri- 
cating oil  advertising,  Frank  Bumpus. 
iormerlv  advertising  mauager  of  Smith 
\-  Son*,  road-grading  machinery,  has 
charge  of  technical  advertising  accounts, 
particularly  in  business  papers.  C.  F. 
Goodman,  until  recently  assistant  to  the 
advertising  manager  of  the  Mnline 
Plow  Company,  hrv-nmcs  assistant  chief 
of  the  copy  department. 

The  Prathrr-AIIcn  Advertising  Com- 
pany is  now  located  in  the  Wave 
Building,  104  West  Fourth  Street.  Cin- 
cinnati. 

MeCutcheon  8:  Gerson  have  moved 
their  New  York  office  from  25  West 
43rd  street  to  19  West  44th  street. 

Charles  G.  Frowert  has  been  placed 
in  charge  of  the  Philadelphia  branch 
office  oi  the  Percival  K.  Frowert  Com- 
pany. Inc.,  general  advertising  agency, 
of  New  York.  The  Philadelphia  branch 
will  be  located  at  250  South  Broad 
street. 

M.  H.  Hargravr.  who  has  conducted 
the  Hargrave  Advertising  Agency  in 
Des  Moines  and  has  been  active  in  ad- 
vertising in  that  city  for  many  years, 
has  sold  his  agency  to  K.  E.  Shrpanl, 
formerly  of  the  l>es  Moines  Register 
and  Tribune  advertising  staff.  Mr. 
Hargrave  has  brcome  advertising  man- 
ager of  the  new  Frank  &  Seder  store 
in  Detroit. 

Worth  Colwell,  president  of  the 
Rowland  Advertising  Agency,  New 
York,  and  George  R.  Hull  of  the  Row- 
land staff,  will  sail  for  Europe  the  last 
week  in  April,  visiting  Paris,  London 
and  other  cities. 


The  J.  Walter  Thompson  Conipinj 
this  week  opened  an  office  in  Cleveland, 
in  the  Hanna  Building,  in  charge  of 
Stuart  D.  Cowan.  This  is  the  sixti 
office  of  this  agency,  others  being  3 
New  York.  Chicago,  Boston,  Cincinw 
and  London. 

J.  B.  Sniffer,  formerly  vice- presides 
and  art  director  of  the  Arthur  M. 
Cnimrine  Company,  Columbus,  OH:, 
and  later  with  Botsford,  Constanta* 
and  Tyler,  Portland,  Ore.,  has  here 
appointed  chief  of  the  creative  and  pro- 
motion department  of  the  Union  Lithe- 
graph  Company,  San  Francisco. 

Reed  Parker,  of  the  Chicago  solv- 
ing staff  of  Lord  &  Thomas,  advcrti>tar 
agency,  has  joined  the  agency  of  C.  C 
Winningham,  Detroit,  in  a  similar  ca- 
pacity. 

Leslie  L.  Shaw,  furmerly  of  the  ii- 
vertising  staff  of  the  Curtis  Publi^hir? 
Company,  in  the  Philadelphia  territrrr, 
is  now  a  member  of  the  Kansas  Gt'v 
sales  staff  of  the  Potts-Turnbull  C  m- 
pany. 

Peter  DcMott  has  resigned  as  jirri- 
dent  of  the  Beacon  Ad  Service,  Nesr 
York,  and  is  now  with  S.  T.  Judtca 
Service,  advertising  typography,  engni- 
ing  and  stereotyping,  of  that  city. 

Louis  J.  Goldman,  president  of  L«is 
J.  Goldman.  Inc..  advertising  agencj, 
New  Y'ork.  has  joined  the  Martin  V. 
Kelley  Co.,  Inc.,  Toledo,  as  srice-prtsi- 
dent.  Mr.  Goldman  will  have  his  head- 
quarters at  the  New  Y'ork  office. 

Douglas  S  Franklin,  formerly  asso- 
ciated with  the  United  Fruit  Company 
at  Trujillo,  Spanish  Honduras,  hai 
joined  the  copy  writing  department  cf 
the  Frailey  Advertising  Company  of 
Y'oungstosvn,  Ohio. 

Clarence  E.  Jones,  formerly  with  JL 

G,  Dun  &  Company,  is  now  associaTri 
with  the  J.  Adlemere  Burns  Compost 
advertising  agency,  Philadelphia. 

Ben  S.  Lemmon, *Los  Angeles  new<- 
papcr  man  and  magazine  writer,  hn 
joined  the  I„  S.  Gillham  Company.  Inc. 
advertising  agency,  at  Loj  Angeles. 


MARTIN  MOVES  UP  ON  LEDGFR 


Succeeds  C.   H.   Ludington   u  Vice- 
President — Three  New  Directors 

At  the  annual  meeting  of  the  stock 
holders  of  the  Philadelphia  Pull:: 
ledger  Company,  John  C.  Martin.  »t 
Ml  l>ecn  general  business  manager  a&i 
tieasurcr  of  the  company  for  seven! 
years,  was  elected  vice-president.  Mr. 
Martin  succeeds  Charles  H.  Ludington 
in  the  vice-presidency,  but  he  will  ere- 
titiue  :o  be  general  business  manage; 
and  Mr,  Ludington  will  continue  as  > 
director  of  the  company.  Charles  A 
Tyler,  secretary  of  the  company,  Georct 
F.  Goldsmith,  advertising  manager,  a=d 
David  E.  Smiley,  editor  of  the  Evenmc 
Ledger,  were  made  directors  in  the  co=- 
pany.  Cyrus  H.  K.  Curtis  continue! 
as  president  and  other  directors  re- 
elected were  Philip  S.  Collins,  John  I 
Williams  and  John  J,  Sporgeon. 


Amen  Corner  Elects  Officers 

At  the  annual  meeting  of  the  Directi"< 
of  the  Amen  Corner,  held  in  the  Wil- 
dorf-Astoria  the  following  officers  svr;e 
elected:  President,  Edward  G.  Rise-; 
vice-president.  James  J.  Monlair;' 
treasurer.  William  Leary;  jecretsp 
Thomas  O.  McGill. 


Authors'  League  Banquet  April  11 

The  Authors'  League  of  America  trill 
bold  a  dinner  for  members  and  tbc.- 
giicsl;  at  the  Hotel  Commodore,  Sf 
York.  April  11. 
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In  fort. mouth,  Ohio, 

Br  Ft**  Financial  Institution* 

The  five  banks  of  Portsmouth,  Ohio, 
by  a  recent  advertisement  in  the  local 
papers,  set  a  new  standard  (or  bank  ad- 
vertising. In  copy  rive  columns  wide, 
eighteen  inches,  the  banks  invited  their 
employes  and  every  citizen  of  the  town 
to  attend  some  church  on  the  following 
Sunday.  The  invitation  was  signed  by 
the  l>ank»  and  headed  "Why  the  Hankers 
oi  Portsmouth  Support  the  Churches." 
It  contained  this  statement : 

"Every  banker  in  Portsmouth  knows 
that  if  entireties  bad  not  keen  here  since 
the  beginning  of  the  town,  the  hanks  would 
cot  stay  a  rot- woald  newer  have  been. 
Law  and  order  most  precede  sale  baiikLng. 
Churches  induce  law  and  order. 

"VVe  rapport  the  churches,  each  banker 
and  employee,  according-  to  kia  choice,  bc- 
r-mse  we  want  Portsmouth  to  grow  and 
heroine  a  better  place  in  which  to  lire  and 
raise  a  family  We  know  that  along  the 
path  of  righteousness,  and  thia  atonr,  lie* 
stable,  continuous  prosperity.  We  want  to 
put  nur  influence  on  the  side  of  right 
every  time 

"The  bankers  of  thia  city  know  that  the 
church  is  the  sole  inatltutinn  which  baa 
for  in  chief  business  the  Inculcation  of  that 
principles  of  honesty  and  riant  dealing, 

"Churches  develop  faith,  and  faith  is 
needed  before  a  nun  la  willing  to  risk  bis 
savings  and  bis  labor  in  a  pruject  which  he 
hopes  will  mean  much  to  the  city  and  ita 
workers. 

"Churches   are   the   ally  of  everything 
that  is  good  sjnd_rL 
Ihat  is  wrong, 
stand  solidly  ' 
ptatfor 

The  advertisement  closed  with  a  cor- 
dial invitation  to  attend  church,  urging 
people  to  be  on  time  and  to  go  every 
Sunday.  The  announcement  was  made 
on  behalf  of  the  Portsmouth  Federation 
of  Churches,  composed  of  twenty-five 
congregations  and  seven 
which  had  been  carrying  on  a 
of  paid  advertising, 


The  campaign  was  worked  out  in  co- 
operation with  the  publicity 
of  the  Presbyterian  Church. 


AW  AUTO  AD 


FORM  LETTERS  ON  4-INCH  COPY 


b,  Ayr 


is  this  on  four-inch 
a  publisher  reader  of  Editc*.  & 
Pi-bushes  referring  to  a  letter  sent  to 
him  by  N.  W.  Ayer  ti  Son,  Philadelphia, 
asking  that  newspapers  receiving  "Dom- 
ino" Sugar  advertising  of  the  American 
Sugar  Refining  Company  extend  co-op- 
eration by  sending  form  letters  to  retail 
grocers  in  the  territory.  The  Ayer  let- 
ter is  as 


ts  are  me  any  ot  rvrrrtiniig 
lly  beside  the  churches  on  this 


Kindly  refer  to  our  letter  of  March  i. 
calling  attention  to  the  tact  that  we  had 
recently  sent  you  an  order  (or  th«  adser* 
tlaing  of  the  client  named  above,  and  ask. 
tng  that  you  help  us  to  aeearc  from  the 
advertising  in  your  paper,  as  touch  value 
aa  possible  by  extending  cooperation  is 
the  form  of  tetters  to  be  seat  out  to 
re-tajt  grocers  in  your  territory. ' 

Our  letter  must  have  reached  you  aa  « 

has  nut  l»ceu  returned  to  us.  Hnwever. 
to  nur  surprise,  we  have  not  heard  a  word 
from  you  on  this  subject  and  naturally 
we  are  sttaaewhat  intere'ted  in  knowing 
whether  or  not  you  are  willing  to  co- 
operate along  the  lines  suggested. 

Won't   you   please   give   us   reply  by 
return  mail  indicating  just  what  we  may 
espect  in  the  way  of  cooperation. 
Very  truly  yours, 

J*.  W.  AYER  t  SON. 


Uniqu.  Car.  for 


The  Mint  Products  Company  of  Port 
Chester.  N.  Y,  is  having  built  several 
advertising  automobiles.  One  of  them 
was  placed  into  service  recently. 

The  car  is  a  Ford,  one  ton  truck,  with 
an  extension  frame.  On  it  has  been 
fitted  a  large  tubular  body,  over  fifteen 
feet  long  by  fifty  inches  high.  The  body, 
in  shape,  color  and  lettering,  is  a  faith- 
ful reproduction  of  a  full-package  of 
Pep-O-Mint  "Life  Savers." 

Merle  H.  Bates,  advertising  manager 
for  the  Mint  Products  Company,  stated 
that  it  is  the  company's  plan  to  send  the 
advertising  cars  through  the  United 
States  and  Canada.  Several  million  sam- 
ples of  "Life  Savers"  are  to  be  given 
away  during  the  travels  of  the  several 
cars. 

It  is  anticipated  that  by  the  end  of  this 
summer  every  important  city  and  town 
along  the  principal  highways  of  United 
Slates  and  Canada  will  have  been  visited 
by  these  can. 


•  ill  also  be  arranged  for  the  wives  and 
families  of  publishers. 

Should  the  Inland  Daily  Press  Associ- 
ation of  the  United  States  be  in  Win- 
nipeg during  the  sessions,  as  is  anticip- 
ated, the  members  will  be  asked  to  join 
in  an  outing  with  those  attending.  The 
plin  has  been  discussed  with  the  Uni- 
versity heads  and  with  various  publish- 
ers, who  have  promised  to  support  it 

W.  R.  Parker  with  Albert  Frank 

Albert  Frank  <t  Co.,  New  York,  have 
appointed  Will  Rogers  Parker  to  their 
as  an  a 


COURSE  IN 


Buy  Sarnia  Obaorver 

H.  M.  Hueston  and  Allan  Holmes, 
publishers  of  the  Prince  Albert  (Sask.) 
Herald,  have  purchased  the  Canadian 
Observer,  a  daily  newspaper,  at  Sarnia, 
Ont.,  and  will  hereafter  control  it.  Mr- 
Holmes  will  continue  to  manage  the 
Prince  Albert  Herald,  while  Mr.  Hues- 
ton  will  have  charge  of  the  Canadian 


Daily  Editor*  May  Participate  In 
Cathaw-inar  During  August 

(Sftcitl  to  Esi-roa  i  I'isusuis) 

A  short  course  in  journalism,  probably 
the  first  in  Canada,  is  proposed  for  the 
Manitoba  Agricultural  College,  Win- 
nipeg, August  8-1*5.  It  is  expected  that 
a  series  of  practical  lectures  wilt  be 
delivered  hy  recognized  authorities  on 
problems  related  to  making  a  newspaper 
pay.  Joint  sessions  of  newspaper  men 
and  bankers  arc  also  planned,  at  which 
financial  and  community  work  mav  be 
A  course  in  ' 


The  Atlanta  Journal 

ATLANTA,  GA. 


David  Adler  a  Sons  Co. 
Cohn,  Riasmaa  at  Co. 
Hart,  SchatW  A  Man 
B.  Kuppawhajasar  A  Co. 
Mallory  Hsts 
Henry  Soaasbora  A  Ca. 
Stein  Uloch  Ca. 
Stetaae  Hala 


Adrertiting  in  the 
the 


First  in  Standardization 

First  in  Simplicity 

First  in  Dependability 

M  will  give 


Mr.  Publisher— when  you  are  thinking  of 
composing  machine  equipment,  get  behind 
Simplicity  and  Dependability. 

When  you  are  ready  to  make  a  clean  sweep,  we  will  demo 
for  model,  from  the  bane  up. 


WRITE  FOR  LITERATURE. 


,1  "The  Better  Machine" 


INTERTYPE  CORPORATION  i 
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TIPS  FOR  THE  AD  MANAGER 


B.mun.  Gamblo  *  Slat.o,  Com  Eichonoo 

Bunk  B:d«-.  Chica«o.  Makant  yearly  contra), 
with  new.paper,  for  th«  PottUsd  Cement  Am- 


D-Art»  Adve-rtlalna; 

tiona!  Life  BMg  ,  St.  l-wi 
,  :  r.u.i.,1.  with  newipapcT, 
Pnwdrr, 

Hick*  Advertlelti,  A,.«r,  2 1 7  Broodwwy. 

New  York  Hi*  »rmrrJ  Ihe  fullDWina;  ac 
cnunu:  While.  Allow  A  Co..  architect*:  Paul 
l_  Bryant  Company,  dyer*  and  cleaner*;  Brnrk- 
Wtillner  Company,  drew  manufacturer!;  Zelick- 
»nn  &  Levine.  (roil*  and  coat*:  20th  Century 
Brown  and  White  Taaacab  Association,  all  of 
New  YorV  City. 

Potn-Turnbull    Company.    Cote,  Bulldlna;. 

Kinm  City.  Rave  prepared  campaign  fur 
Carer  Salt  Company,  Hntchinaon,  Kan. 
"Carry  iied  Salt  Product*." 

Newall.Ennm.lt  Corapauay,  110  Wttt  Und 
•treet.  New  York-  Plaonc  order*  with  ar«. 
paper*  in  >elrctr<l  aection*  for  H.  W.  John* 
afanvillr  Company.  aabeatoa  product*,  New 
York:  aoain  placing  new  copy  with  nrw»paprt* 
in  selected  *rrtiun*  for  Liggett  &  Myer*  To- 
bacco Company,  "Katlma"  and  "Chertrrfirtd'* 
eigarettrt,  212  Fifth  avenue.  New  York. 

NUhola-Monfa  Company,  20°')  Fa*el  «th 
«t.   Ovrland-     Placing  order*  with  mnoe 


line  rnnttat-t*  *  ith  newspapers  for  Blackbtim 
Proilort*  Company,  Dayton.  Ohio. 

Albert  P.  Hill  Cecnpnny  2)3  Oliver  BIdg  . 
Pil1f>burga.  Making  i ,000 line  contracts  with 
nrw»pspers  lot  the  Jersey  Cereal  Food  Com- 
pany, 

F.  Wnllle  Armstrong.  North  American 
B'dg.  Philadelphia-    M.E!ng  yearly 

with    nrw-pipers   fnr    Vurtor  Talking 


Federal  Advertising  Agat-cy,  6  Lmi  J9th 
street.  New  York  Making  contract*  with 
newspapers  in  various  •ertinns  for  American 
Safety  Ra.or  Cranpanr,  "Erer  Ready,"  "Gem" 
and  "Star"  rarors,  Brooklyn.  Placing  orders 
with  Mtnr  FaenV  Coast  newspapers  die  Tubacto 

Products  Co..  "Tarrytnn  Carafrtte,'*  New  York.  .  .., 

FulWr  ar  Smith.  Guardian  Bid,..  Clavaland  f-J^  ^SS&'taf  "to* 

Again  placing  copy  with  newsjuprr.,  m  ^irv-ir-.l  1    ,       m..lluUctuJer   of   an   adjusiab  c 

sections    fnr    IJ-mlor*    Tire    4    Rubber    Corp..  **  ; ,     '    '"j,"^  "or   K.rd  eara  •UJ™*™" 

"Dunlop  Golf  Ball*.'1  Buffalo 


yearly  contract*  with  new. papers  and  farm 
papm  for  Cherokee  Fuel  Company. 

Charlia  F.  W.  Nichols  Company.   20  East 

Jackaon  Blvd.,  Chicago.    Making  contract*  aift 
newspaper*  for  Charles  Kaufman  ft  Broa. 
John    L.    dough    Agency,     It  Cn:vr-. 

Patting  out  an  extensive 

MiTiTir- 


P&Em  orders 
for  Gains-Day 
ea,  PUuburgh. 


Company. 

Owl    Advertising    Ageory.    Tvrra  Haute, 

!nd-  Making  yearly  contracts  with  newspapers 
fur  the  Owl  Chemical  Company. 

Lydd««  at  Haafard  Caospany,  200  Fifth 

me,  New  York.     Making  yearly  contract* 


for  Icternati* 


Chemical 


with  newspapers 
Coanpaay, 

Stack  Advartialaa;  Aajaaer.  Hayworth 
BMg..  Chicago,  MaktPg  nra^paper  eantradi 
fur  Swift  A  Co, 

.._  Bids..  Chicago, 
for  Pepaodent  Com- 


ork.     Again   placing  orders  with   some     Milwaukee.    Reported  planning  newspaper  an 


W.   Hancock   Payne.   Ad».rti.b,«  Afaaev, 

llfl  Wr.t  3«th  Kreet.  New  York.  M.kiun  traie 
leal*  with  new»paper*  for  the  Hotel  A*lur.  New 

ork  City. 

Harry   P.rt.r   Company.    I J    Weat  44th 

•treet.  New  York.    Renewing  *ome  newtpaprr 
t.:-n'.racts  for  Tbnmna  Iteming  St  Co.,  "Nelde'a 
Kood."  etc.,  I  JO  \Vitl»am  »lreel.  New  York. 
William  H.  lUaihba  Company,    104  South 


Frank  Se*».n.  470  Fourth 


New 


Wilminglofi,  Del. 

United   5taua    Advartlatai«    C»rp..  Ml) 

M.i4»»nr-  ■reuae,  Tatedo,  Ohio.  Reported  to  he 
hjmllmg  ailvertlitng  for  the  Mather  Spring 
Company,  Toirdn,  Oh^x 

Walaa  AdvarUaiaa;  Acancy,  141  Weat  36th 
street.  New  York,  nandhng  the  accounts  of 
R  Prwwily  Jr  Co.,  ria»eiiettri,  etc.  New  York 
Citv,  atH  L,  St  (*.  HardmHth  "Kohinoor"  pen 
rili,  New  York.  Placing  orden  with  »ome  New 
t  ,!y  «r— p*>rs  7or_thc  Boston  Varnish 


Williama  aV  Cuanyatkaa,  1 1 1  )th  avenue. 

New  York.  Again  pUciny  new  copy  with 
ticvr*jt*ijer«  for  Ameriean  TfAaeen  Company, 
'  l  arky  Strike"  cigarelteg.  111  5th  avenue,  New 

World**  Dlaataaaary  Madscal  Aaaa.  "Dr. 
Pierr.  i  Medw-inrs."  Buffalo,  New  York.   W.  H. 


Broatell  Hotel,  New  Yor 
trai-1*  with  rrw •paper 

Maritn  V.  K*ll-v  Camp.ny 

street,   New   York  Hanrjf 
Bro..,  Inc..  "Betty  Wales  Shop*.1 

Hwu.e  of  HubbeJI,  64A  Ha  ran  road, 
Here  land.  Handling  aerounl  of  Rrr-e  Chrni 
i.-».  Company,  CUvrUnd.  "Blood  Tatia"  and 
i.tlier  -rr.-o-ietary  arlicJea. 

Crifnths-StUliaga  Agency,  3  72  Caaaraaa 
ttieet,  Boatnei,  Handling  account  of  Mot- A- 
Wauk  Company,  36*  Congreas  street,  Buacon, 
vpfirt  -hires  and  slipper* 

Wylie  B.  Jonaa  Advertiaing  Acaacy,  Bing- 
hamlrn,  N   Y     Handling  aceoune  of  Mitchell  k  t 
i-\  L   f- .._   i.a c    ilr_._  >*  a     ti;__i.  ....  " 


Grow  era^Exchaxige. 

a\  Co.,   202   Soath  State 

str«t,  Chicago,  Handling  arer*iat  of  Wad* 
wnrth-Howland  Companr.  t'h-eagn,  paint  and 
color  manufacturer.  1'ung  newspapers  to  ex 
ploit  this  firm's  "Jewel  System"  of  a u too-* .bile 
painting  Alwj  handling  campaign,  sung  news 
papers  and  maxasinea  fur  the  BV-A  Huuae  for 
Chilflren.  Chicago. 

Fraanaan  Advertising  Agency.  Mutual 
BIdg..  Hichmnnil.  V*.  Making  up  lists  for  Rich- 
mond College  for  Southern  weekly  and  daily 
publication*  Also  sending  out  orders  U*  Wr»t. 
hamHon  College.  Richmond,  Va„  to  Southern 
publications. 

Gran  din  -Doer  anew-  Sullivan.  Buah  Tarnntnal 

BIdg  .  New  York  Will  place  adrettialng  for 
Nathan  Hinrh,  silks,  New  York  City. 

Gundlach    Advertising   Company,  Pe-oples 

Gai  BIdg,.  Chicago,  Again  placing  cyrd*r«  with 
nrw-^pnp'TS  in  varinm  aecttons  for  the  B latch- 
ford  Calf  Meil  C-^mpjTty.  Waukegan.  III. 

Hawle*  Advartlatfts  Company.  9)  Madison 

avenue.  New  York.  Placing  order*  with  New 
York  City  newspapers  for  Owens  $t  Co.,  coal, 
49th  street.  New  York  City. 

A.  P.  H10  Campanr.  233  OHvar  arsnus. 
Pittsburgh.  Again  placing  orders  with  news- 
paper* generally  (or  the  Jersey  CerraJ  Food 
Company,  Cereal,  Pa. 

Arnald  Joarna  Coenpaay,  14  Fast  fnrkann 

Bt vil.,  Chicago.  Placing  ;idverti»ing  for  Ten- 
nant  Bn>*.,  auto  banker*.  Chit-ago. 

Kendall  Company,   102  West  42nd  street. 

New  York  Placing  the  advertising  for  the 
Hudson  Narigaiar-n  Company,  Pier  32.  N.  R,, 
New  York, 

Eugene  McCoclrfn  Company,  1211  Chest- 
nut street.  Philadelphia.  Placing  advertising  (or 
the  Atlas  Truck  Corporation.  York.  Pi. 

Morgan.  TuttJa  a\  Janabtga,  44  Eaat  23rd 
street.  New  York.  Placing  orders  with  a  few 
newspapers  in  wieetrd  sections  for  Marck  A 
Co.,  drugs,  45  Park  place,  New  York. 

19  i4th        WsmdaB  P.  Co1  too  Company,  165  Broad 

r  way.  New  York.  Again  placing  orders  with 
newspapers  generally  for  the  Durham  Duplex 
Bar  or  Company,  Jersey  City,  N.  J.  Generally 
prepare  plans  for  their  newspaper  advertising 
about  ibis  time  for  the  Hudson  Rh-er  Dar  Line, 
De*brrwse«  itreet  pier.  New  York  City. 


J.  D.  Bataa  Advertising  Agency,  292  Main 

street.  Springfield.  Mass.  Placing  orders  w-ith 
Eastern  newspapers  T-r  Motor  Cycle  ft  Allied 
Trades,  New  York  City  and  Springfield,  Mass. 

Birca.Field   *   Co.,    110   W.   40th  street, 

New  York.     Again  placing  orders  with  some 
New  York  CM, 
Corp.. 
mbutor 

Blackmaa  Conspaay,   I  16  W.  42nd  street, 

Nrw  Yoek.  Report^l  will  place  adverti»aug  fur 
the  Main  Brlting  Company,  "Leviathan"  and 
•  Aiiar..n.la*  Wits,  PhOawleHihia. 

Emfl  Bciaacher^  Flood  BIdg.,  San  Fran- 
cisco. Reported  will  start  an  advertising  cam- 
paign for  the  Central  California  Berry  Growers" 
A-w trial  ion, 

Brooke.   Smith   *    French.   Kress*   Bide; , 

Detroit.  Placing  advertising  for  Gierrt  ft  An 
holti  Machine  Tool  Manufaclnrers.  Detroit. 


World   Wids    AdvartUing    Cnrporntion.  I 

Wrst  Mtb  Mrert.  New  York.  WBI  place  the 
ailverftsing  of  Pickwick  Anna,  Greenmct. 
Coon.,  and  the  Royal  James  Hotel,  Norwali. 

Cnnn 

Critchfipld  Coanpaay,  Brooka  Ball  ding 
Chicago,  Reported  to  nave  secured  follows, 
arraunts:  Andrrsrn-Ryan  Coffee  Cuinpany,  Di 
htth;  Master  Vacuum  Cleaner  Company,  Cil 
cago;  (Itiltty  Battery  Company,  Chica**o;  Mira- 
cle Mauufa^ttsruig  Company,  Detroit. 

Klou-Van  Pisteraotn-Dunlap,  IJI  2d  atreet. 


>rd  Jacobs  Agency,  CaatU.r  BIdg  ,  At- 

Making  rati  tract*  with  newspapers  for 
the  Wrigley  (Sewing  Gum  Company. 

baker  autoenobilrt. 

.«a™^^aw^oj^ 


desserts. 


Mai 
stun 


Criteknald  a\  Co.  Brooka  Bid...  Chicago, 
ikina*   conlracts   with   newspapers   (or  Kire- 
e  Tire  ft  Rubber  Company. 


E.  P. 

street,  BuiTaJo. 


i-i  nr.    Asjancy,     1200  Main 

Making  eontracta  with  news- 


Remington 

papers  (or  the  Automobile  Club  of  Bufialo 


ny,  104  South 
.Making  yearly 


_  H. 

Michigan    avenue.    Chicago.  Making 
contract*  with  newspapers  for  the  B.  P. 
nth  Rubber  Company. 

Fesry-Manly  Advartlfting  Company, 

wnt'new,,p:^,r?,'c.  ffi 


UNSEEN 
POWEr\ 


r^rlf.  and  i.  renewing  cm 


Church  Cnnifany,  205  Water  atrert.  Bingham- 
ton,  aflTrrtiftina;  fnr  aarnl*  to  Bell  drr*»  food., 
handkcTrnief*.  hntf.  etc. 

H.  W.  Ayae  aY  Son.  S00  Cheatnut  *tr~t. 

rh.la.M7t.1a  Handlist  account  of  Lambert, 
ville   Robber   Company.   UmbertriUe.   M.  J.. 


Mrl-.in-Hadd.n-.Simper*  Company. 

Wert  Wa»bme«on   w]llarr.   Philadelphia.  W'dl 


Robirt  H.  Dippy,  Denckla  Bid*..  PhlU- 
delphia.  Reported  to  have  *ectired  the  follow- 
ni»  accnurt*  Ware  Pridoct*  Company.  "Ware 
Valve  Silencer*,"  New  York;  Mutikui  Supply 
(  .-rtiifany.  New  York:  Automotive  Tractor  Cur 
:ralinn,  "Schnfirld  Tractor."  Philadelphia,  and 
Company.  Philadelphia. 


A.  R.  Elliott 

New  York 
Chr  new**.  . 
null  eirtracl.  777 


tt  Aim. 

Placir.« 


«  W»«t  BrcwdwiiY. 

York 
tiy. 


&.«  ,;,der,  wah  Nr.  Yorl 
for  Juhann  H"ff  Company 
Ea«le  avrnnr,  New  York- 


Plula, 


up  b.1.  dorinc  April  and  May  fnr  A.  It 

i"l  (l'^nk.('"mV"'r.  4610   Nnrth   18th  itreet, 


Powara-Kuaaa  Company.  R.ctna  Bulldln,, 

CVvrtan.I.  Will  u.e  limilrd  nnmbrr  tif  new*- 
t<aper*.  etc.,  t>*  Ho.EwWk  Slerl  laith  Cinflnir. 
Vilri.  Oliia,  mrul  Uth,  enakiii,  up  li.t*  duriny 
Mav. 

itSilSf'tt'e 


Erwln,  Waaey  A  Ca„  36  East  WaaMngtoa 

street,  ("huagit.     Handtmg  advertising  fur  the 
Holt    Manufadurmg    Company,    Peoria,  II! 
aotiucrs  of  the  "Holt  Catc 


Caterpillar  Tractor 

Berrirn    Canaaany,    19    Waat    44th  atrawt. 

New  York.  Making  S.ODD-lins  contracts  with 
nrwvpapcts  ft.r  KUar  Flax  Linen  Rug  Company. 

N.  W.  Ayee  A  Son.  300  Chestnut  strwet. 

Plulail'lphia  S-endir-g  out  4  inch  onlen  to  run 
10  times  and  24  inrh  orders  tn  run  5  times 
f.  r  A-n*-rican  Sugar  Refining  Company. 

Nelson  Chssm.n  ss  Co.,  Goddard  BIdg. 
Chwagc-.    Making  1,000  line  or  mjre  yeaTly^cnn- 


r J^^mu  s^'V^TSaiU  iSw 


Albert  de  Bary,  Jr. 

 —  Incorporated  

6  Chinch  Street      New  York  City 

Arm  tH*  Ammrican 


CLEMENS'CLAUS— 
Manufacturer  *f  tk  Ideal 
Dry  MaU 

MAX  NITZSCHE— 

Manufacturer  ti  At  Flcxi- 
tyP'Mater  Dry  MaU 

Thaaa  linportad  dry  vnuta  aaaur,  all 
th»  advanla,.*  withmit  any  of  tho 
dUadvantafe*  «f  tho  doanroiJc  airy 
mat.  Thoy  or*  uniform  aa  to  thick- 
ne»»  and  .hrlnkage. 


NEWSPRINT 

CONTRACT  and  SPOT 


We 


in 


e  offer  Finnish  newsprint 
the  following  sizes: 


for 


33Vz 
36V4 
54% 
72'/2 


Rolls 
31  lbs.  2%  cores 


The  prices  on  this  spot  lot  are  very  attractive. 

Through  our  Finland  office  we  can  contract  to 
supply  standard  newsprint  in  all  sizes.  Our  de- 
livery facilities  and  prices  warrant  our  being  fav- 
ored with  a  list  of  your  needs. 


AMERICAN  TRANSOCEANIC  TRADERS 


INCORPORATED 

25  West  43rd  Street 

Hill  0171 


New  York  City 
New  York 


Digitized  by  Google 
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Pennsylvania 

IS  STILL  NATION'S  KEYSTONE 


Pennsylvania  has  continued  to  maintain  her  place  as  the  key- 
stone of  the  country  and  nothing,  it  seems,  can  move  her  from 
that  position. 

Pennsylvania,  with  her  diversified  industries  and  agriculture, 
has  one  of  the  most  perfect  rail  transportation  systems  in  the 
world.  The  commonwealth  also  keeps  her  waterways  working 
for  the  common  good.  • 

Pennsylvania  is  a  largely  urban,  busy  state  with  8,720,017 
people  who  look  to  their  newspapers  for  their  wants.  A  diver- 
sity of  needs  and  density  of  population  makes  Pennsylvania  an 
ideal  market. 

Mr.  Advertiser,  this  territory  is  worth  while  and  this  list  of 
daily  Pennsylvania  newspapers  will  help  you  secure  desired 
results. 


Circu-    2,500  10.000 


Call  (M)  Itaxn  (E)  31.255  .10  .10  OB  City  Derrick  (M) 

(E)  23.755  .06  .06             PhU.cUlphU  Racord  (M)  109,873  .25  .25 

(E)  7,296  .04  .04            PbBadalpbla  Racord   (S)  117,132  .30  .30 

•Pitubnrib  Diapatch   (M)  56,178  .17  .16 

(MAE)  15,216  .065  .05             •Pltt»bur»h  Diapatcb  (S)  70,382  .22  .18 

'"IS  I'^l  0?7B  o?io  Pi,U,°n                                              <E>  3847  03  025 

"*2K  M  a!             'PottaTiU.  Republican  (E)  11.273  .055  .05 

Eapreaa   (E)  11,556  .04  .04  ~  ' 

E^onFmPra.  (E)  13,648  .08  .08            Scr™io„  fUpublkaj.  (M)  31,183  .12  .10 

ErU  Diapatch  (M)  Harmld  (E)  (MAE)  17.667  .065  .065           Scranfcm  Tunm  (E)  34.001  .12  .10 

Eri.  Diapatcb-Hanld  (S)  12,518  .07  .07             •Sh.r.n  H.rald  (E)  4,821  .02  .02 

•Eria  Timaa   (E)  28,662  .08  .08             Warrati  Mirror   (E)  3,211  .0179  .0179 


•H.rrUbu,,  TaU^apb  (E)    32,558    .095      .095  •Waabiaft««  Ofcaarrar  A. 

•Lancarterb.rdlio.c.rudNaw.-  Raporfr   (MAE)     14,959  .06 

(MAE)     26.266    .10        .10  Wilkaa-Barra  TWUadar  (E) 
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Your  Indiana 
Market 

is  more  than  a  state  276  miles 
long  and  140  miles  wide.  It  is  a 
live  progressive  and  producing 
territorv. 

The  Indiana  people — 2,930,- 
390  of  them — have  homes  of  the 
American  kind  and  each  home 
is  a  market  for  American  goods — 
daily  newspaper  advertising  will 
reach  each  family. 

The  205,126  farms  produced 
a  crop  value  of  8497,229,695. 
Corn  led  in  value  of  crops  with 
3229,975,713;  oats,  342,023,780: 
wheat,  398,101,056:  hay  and 
forage,  $79,894,640. 

This  is  only  part  of  the  money 
that  Indiana  people  have  to  spend. 
Indiana  industries  are  large,  the 
value  of  their  products  is  over  a 
billion  dollars. 

Get  Indiana  people  interested 
in  your  product  and  one  market 
problem  will  be  solved. 

Use  this  list : 


Cb-cu-  Rata  lor 

I. lion  5,00*  lino 

•Crawfordsville  Review  (M)     4.003  .02  5 

Decatur  Democrat  (E)     3,044  .025 

Evaaeville  Courier  (M)  22,271  .06 

Evan.ville  Courier  (S)  20,571  .OS 

•Fort  Warn*  Journal -Caaette  (M)  25,406  .07 

•Fort  Wayne  Joumal-Gaxelte.  (S)  23,829  .07 

iFort  Warna  Nawi  and  Sentinel  (E)  33,313  .08 

•Gary  Evening  Post  (E)     6,095  .035 

'Indianapolis  Newt   (E)I13,28I  .20 

LaPorte  HaraM   (E)     3,805  .025- 

Ricbmond  Palladium   (E)  11,830  .05 

South  Bend  News-Times  (Mi  10,2641 

S»ulh  Brnd  Ntwi.Tiinei  (E)     6,630  1    ,6'894  08 

South  Band  Tribune  (E)  16,261  .05 

•Terra  Haute  Tribuna                        I  Am       20,753  .06 

•Vincenaes   Commercial  (MAS)         4,064  .025 

Government  Statement*.  October  I  at,  1920. 

•A.  B.  C.  Publishers'  Statement,  October  1st.  1920. 

tPubliahan'  Statement. 


CUBA  WANTS  AMERICA 
AS  BEST  FRIEND 


Editors   Deeply   Impressed   By  Hearty 
Reception   From    Outgoing   and  In- 
coming Governments — Finds  Busi- 
ness Good — Mrs.  Nevin  Dies 


Tlic  two  hundred  and  twenty-five 
mrml>TTi  nf  the  National  Editorial  As- 
sociation who  recently  were  entertained 
in  Havana  by  the  government  and 
new «papermen  nf  Cuba,  are  back  home 
with  highly  favorable  impressions  of 
the  little  Republic,  according  to  Will 
Wilke.  of  Grey  Eagle.  Minn.,  past 
president  nf  the  N.  E.  A„  and  William 
j.  Smith,  editor  of  the  Waukcgan 
(III.)  Sun,  who  were  in  New  York 
several  days  this  week  on  their  way 
home.  The  editors  spent  March  26,  27 
and  28  in  Cuha,  following  their  con- 
vention in  Florida.  Mr.  \\  tike  being  in 
charge  of  the  party. 

"We  wrre  all  agreeably  surprised 
with  the  conditions  in  Cuba  and  the 
cordial  welcome  extended  to  us,"  said 
Mr.  Wilke.  "Havana  in  general  ap- 
pearance prosed  to  be  far  different 
from  what  most  of  us  had  imagined. 
There  arc  many  modern  business  build- 
ings in  use  and  numerous  residences  of 
the  finest  American  type  are  under 
process  uf  construction.  Then,  too,  the 
city's  park  systems  and  boulevards  far 
surpass  those  to  be  found  anywhere  in 
the  United  Stales.  Business  is  thriving 
and  the  people  want  commerce  with 
America  more  than  with  any  other 
cmintry  in  the  world. 

"We  were  given  to  understand  that 
the  purpose  of  our  invitation  was  the 
Cuban  people's  desire  to  impress  on  the 
American  people,  through  the  press,  that 
thry  want  to  continue  their  pleasant 
relations  nith  us.  They  wanted  to  ce- 
ment friendly  relations  and  give  the 
American  editors  a  chance  to  observe 
personally  the  actual  conditions  in 
Cuba  so  that  they  may  be  able  to  cor- 
rect from  their  own  knowledge  many 
false  stories  that  arc  constantly  being 
circulated  in  the  United  States  by  those 
whose  interests  in  Cuba  are  not  of  the 
best.  Our  editorial  observations  will 
enable  us  to  tell  America  the  truth 
ahmit  Cuba  more  than  anything  else 
could  have  done. 

"At  ihe  present  time  the  largest  part 
of  the  imports  and  exports  uf  Cuba  are 
with  the  United  States  and  it  is  practi- 
cally the  only  country  in  the  world  to- 
day whose  money  is  on  par  with  that 


of  the  United  Slates.  Americao  cur- 
rency and  paper  money  is  used  even, 
where  in  Cuba. 

"Present  conditions  in  and  the  aspira- 
tions of  Cuba  for  the  future  were  beis- 
ti fully  outlined  in  one  address  to  tie 
editors  by  President-elect  Zayas  (since 
inaugurated  President)  when  he  n^: 
'Cuba  has  peace,  Cuha  wants  peace,  and 
Cuba  will  maintain  peace.'  " 

The  editors'  party,  225  strong,  »cr< 
met  at  Key  West,  Fla.,  March  26  by  i 
commission  appointed  by  Senor  Autre'- 
tin  Pomarts.  president  of  the  Associi- 
tion  de  Reporters  de  la  Hahana.  The 
commission  was  headed  by  Senor  RaoeJ 
Mnrsans  nf  El  Mundo.  On  arrival  it 
Havana,  they  were  met  at  the  wharf  b? 
a  land  and  other  members  of  rhe  R<- 
porters'  Association  and  ennvryrd  br 
automobiles  to  the  Hotel  Sevilla  uii 
the  Hotel  Plaza,  where  the  finest  rooroi 
were  placed  at  their  disposal. 

Immediately  after  lunch  the  entire 
party  was  received  at  the  Palace  by  t'V 
President.  Gen.  Marin  G,  Menncal,  who 
shook  hands  with  Tach  person  and  we! 
romerl  them  in  English.  In  the  after- 
noon the  Cuba-America  Jockey  Quh 
was  host  at  the  races  and  in  the  evening 
the  Compania  Nacional  de  Sports.  S-  A 
furnished  ait  exhibition  of  the  famou! 
Spani«h  game  nf  Jai  Alai, 

Sunday  morning  the  management  of 
El  Mundo  gave  a  breakfast  at  the  Hotel 
Inglaterra  in  honor  of  the  visitors,  im- 
mediately after  which  automobiles  took 
the  editors  to  a  reception  given  in  their 
honor  by  President-elect  Zayas.  East*- 
Sunday  afternoon  the  races  were  again 
the  chief  entertainment,  the  Derby  be- 
ing the  feature.  The  Tourist  Associa- 
tion gave  a  banquet  at  the  Casino  de  ■ 
Plaia  in  the  evening,  at  which  President 
Menncal  was  represented  by  his  airU\ 
Senor  Rafel  Martinet  Ybor.  who  actr' 
as  toastmaster.  The  sprakers  include- 
President-elect  Zayas  of  Cuba.  Put 
President  Will  Wilke  of  the  N.  E  A. 
and  R  I..  Mc Kinney  of  the  Macon 
(Ga.)  News. 

Monday  morning,  the  28th.  was  left 
free  from  formality.  In  the  afternoon 
the  editors  were  the  guests  of  Hershey's 
Sugar  Plantation  and  were  later  enter- 
tained at  an  open  air  reception  by  the 
Young  Men's  Association  nf  Havana, 
at  which  President-elect  Zayas  wis 
chief  speaker.  This  concluded  the  offi- 
cial welcome.  Freedom  nf  the  city  was 
extended  on  the  final  night  of  the  visit 
and  the  party  left  for  home  the  mornin? 
of  March  29. 

Mesfrs.  Wilke  and  Smith  were  espe- 
cially high  in  their  praise  of  Use  care 


FIVE  PAST  PRESIDENTS  OF  THE  N.  E.  A. 
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extended  by  the  Penin- 
&  Occidental  Steamship  line, 
i  took  the  party  to  and  back  from 
Culm.  Mr.  Smith  was  much  impressed 
with  the  automobile  taxi  service  in 
Havana,  and  the  tact  that  the  finest 
American  motor  trucks  and  cars  were 
found  in  use  everywhere.  Me  said  many 
American  cities  could  well  take  a  lesson 
from  Havana's  regulation  of  taxi-ser- 
vice, which  compels  owners  of  cabs  to 
keep  their  machines  up  to  set  standards 
of  equipment  and  furnishings. 

Mr.  Wilke,  who  is  the  director  of 
transportation  for  the  World's  Press 
Congress,  to  be  held  in  Honolulu  in 
October,  brought  back  word  with  him 
that  Dr.  Zayas.  the  new  president  of 
Cuba,  has  promised  that  Cuba  will  be 
represented  at  the  Congress. 

When  the  M.  E.  A.  party  arrived 
back  in  Florida  they  were  met  by  the 
i;id  news  of  the  death  of  Mrs.  C.  E. 
Kevin,  wife  of  the  editor  of  the  Laurel 
(Neb.)  Advocate,  who  was  taken  ill  in 
Daytona  during  the  convention. 


papers  of  this  section  and  large  delega- 
tions were  present  from  as  far  away  as 
Wakefield. 

Mrs.  Nevin  was  taken  ill  at  Orlando, 
Fla„  with  ptomaine  poisoning  while  at- 
tending the  Florida  convention  of  the 
National  Editorial  Association,  with  Mr. 
Nevin  and  their  daughter.  Hazel. 

Mrs.  Nevin  (Cora  Gertrude  Hallet) 
was  born  at  Waterloo,  la,  November  17, 
1866.  She  was  married  to  Mr.  Nevin  on 
May  3,  1896.  On  January  1,  1900.  they 
came  to  Laurel  where  their  united  ef- 
forts made  the  Advocate  one  of  the  best 
known  newspapers  in  northeast  Nebras- 
ka. 


A  EDITOR  CHASED  GLOOM 


TRIBUTE  TO  MRS.  NEVIN 

"**       on  Day  o7  " 

Laukel,  Neb.,  April  7.— Probably  with- 
out parallel  in  Cedar  County  was  the 
ribute  of  the  entire  Laurel  community 

0  the  remains  of  Mrs.  C.  E.  Nevin,  wife 
>f  the  editor  of  the  Laurel  Advocate, 
*hos*  funeral  was  held  here  April  3. 
Mrs.  Nevin  died  at  Daytona.  Fla.,  March 
i7.  Every  business  place  in  town  was 
:losed  during  the  funeral  and  less  than 

1  third  of  those  who  came  to  pay  their 
ast  respects  could  crowd  into  the  Meth- 
list  church.  The  pall  bearers  were  se- 
ectcd  from  among  the  publishers  of  the 


"KMp  Mouth  Turned  Up"  H.  Tells 
R..d»r.  During  N.  E.  A.  Visit 

The  editor  of  the  lie  Funiak  Springs 
(Fla.)  Herald  is  a  humorist  This  fact 
was  evident  in  the  article  he  wrote  an- 
nouncing the  coming  of  the  National 
Editorial  Association  delegates  who  were 
to  visit  that  city  the  following  Tuesday." 
The  concluding  paragraph  reads  as  fol- 
low* ■ 

"Put  on  your  biled  shirt  next  Tues- 
day and,  fur  the  love  "f  Mike,  avoid 
a  funereal  aspect  as  much  as  possible. 
Remember:  We  have  buried  Gloom, 
thereby  gaining  considerable  notoriety' 
of  a  good  quality.  Keep  die  corners 
of  your  mouth  from  turning  downward 
and  thus  creating  an  impression  in  the 
mind*  of  the  visitors  that  old  Gloom 
was  related  to  every  blessed  citiien  of 
the  town.  Look  cheerful  next  Tuesday 
morning  until  after  the  visitors  leave, 
even  if  it  busts  your  biler  and  twists 
your  differential  around  your  vcrmilorm 
appendix." 


NEW  YORK  LINEAGE  LOSS  ONLY  6.5  PER  CENT 
DURING  MARCH 


VET  loss  of  938,538  lines,  or  6< ',  per  cent,  is  shown  by  comparative  statistic* 
on  Greater  New  York  newspaper  advertising  lineage  for  March  issued  this 
veck  by  the  New  York  Evening  Post  Statistical  Department,  the  total  for  last 
nonth  being  13,296,208  lines  against  lines  in  March.  1920.   Gains  were 

nadc  by  the  Brooklyn  Eagle,  New  York  Evening  Journal  New  York  Evening 
.fail.  New  York  Evening  Post  and  New  York  Herald.  More  plentiful  supplies 
if  paper  are  indicated  by  the  total  of  12,228  pages  printed  in  March  this  year 
gainst  11,626  pages  U<t  year,  despite  a  decrease  in  uncage  amounting  to  about 
m  pages.  The  summarized  totals  for  the  month  in  1921  and  1920  and  during 
he  years  back  to  1915  follow: 


1921 
042 
I.O50 
JM 

.190 
740 
•496 
J62 
596 
tia 
652 
494 
922 

552 

646 


1920 
S92 
1.014 
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372 
61 R 
462 
S44 
S7S 
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642 
56* 
|  1| 

656 
1.2** 
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American    6  4 

Hrmililrti  Eagle  ....  *.S 
Brooklyn  Timet ....  2. 1 

-Ciilnntrrrial   .  2. II 

"EvenHiil    Jnumal  ...  7.5 

•F.imiiiic   Mail   4  4 

•Kvrnlni  Pott  4.0 

•Kir-nun    Sun..   J-6 

Kvrnttiit  Telegram..  4  J 
•Kvnin,    World....  6.7 

"Cloke    4  6 

Heralrl    7.9 

•New.  (Talilo.il)...,  |4 
Standard  I'niiwi. .  .  .  4.8 
Time   IJ.t 
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<.•>..'!» 
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.mi  i,iJ2 

•.228  1 1 .626  Total, 
•No  ■Mi-„|.iv  edition. 
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1.136.676 
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294.350 
H* 1.622 
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710.  »M 

MI.IM 
149,54 
1.011.764 

755.074 
7.041.930 

0O4.524 
1.67M72 
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41.1114 


Los* 

145,02* 

16,610 
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117,122 
70.0H6 
73  5.236 


13.206..'t|«  14.234,746 


omparative  Total.,  March  1921 


rnoklyr 
rooklvn 
immer. 
.crting 
.■rnitag 
rminm 
•eninil 


Ea«I< 


Mail 
Pom 
Sia 


.enit.it  Tell 
,enin»;  Woi 


-,  -llrl 


rnes 
itiune 

orld  ■ 


1921 
.  S56.MI  8 
1,1*3.904 
273.26* 
247.S68 
9'.l».764 
JSJ.872 
520,21* 
742,4  54 

:  uiSS 

1.032.77S 
63«,'376 
1.1 10.91 4 

nun.:: i 
1.261.47* 


1920 
999.»!6 
1,136.674 
2S9.9H 

SSI. 433 
565.S.IJ 
437.716 
7*9.264 


911.314 
«40,!to 
1.011.7*4 

755.974 

2,041.930 
904.524 
1,675.172 


1915 

1919 
S  52.4  II 
913.611 

t  

173.462 

"0  5.V9J 
JOK  ,11 

tUjtol 
633.2V* 
749.14? 
5SJ.S80 
641.570 
73S.272 

ISiM 

4SI.6IS 
1.491.791 

595.S22 
1.433.4*0 


1918 

909.1*0 
764.29J 

t  

159.IV6I 
714,467 
413  440 
344.6111 
462.132 
r,'i<  -  'K 
459.122 
433.295 
6.-S.I4 

'  

513.9*9 
JJ4.822 

1.20S.44S 
341.01* 

I.3S1.8.W 


1917 
>.s.'..l 
766.125 

I4*.9*6 
656.M5 
4.12.709 
350.929 
40S.94S 
..-.Ml  5 
4  54.005 
521.751 
651.691 

404;343 
367.471 

1.022,046 
414.SJ3 

1.198,443 


1916 
747.404 
«1 5,824 

t  

♦  

634.129 
395.107 
31*. 451 

44...0.-.I 

553.8!? 

H 

521.054 
299.657 
8.1.57 
343.4S* 
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117.59* 
191.1116 
103.810 
416.99* 
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Net  U>*« 
1915 
693,144 
737.911 

t  

t  

649.*SJ 
431  '74 
292.382 
434.S22 
654.23! 
315.043 
408.B93 
1.100 


.9,054 
291.761 

Bn.'.i  rt 
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.13,296,20*  14,234.746  11.319.7*1     9.776.8*5    9.453,173     S.679.574  8.204,96? 


t  Stan  ar.d  Herald  combined  mlo  Sue,  Herald  Feb.  1,  IMS)  name  eaangej  to  Herald  Oct.  I 


t  Figure,  not  recorded. 
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Com  ifl  Iowa's  chief  crop. 
This  state  is  situated  in  thie- 
very heart  of  the  com  belt  and 
is  First  in  total  production 
with  a  tremendous  yield  of 
416,000,000  bushels.  The 
average  com  production  for 
each  county  is  etrual  to  the 
total  production  of  the  states 
of  Massachusetts  and  Vermont 
combined. 


The  census  fig- 
ures of  agricul- 
ture in  Iowa  give 
the  value  of  all 
crops  harvested 
in  1919  at  8890,- 
391,299.  Corn 

was  valued  at  8501,339,232.  A  figure  much  higher 
than  was  estimated. 

Iowa  people  have  money  to  spend.  They  are  live, 
active,  progressive  people.  Their  home  life  is  of  the 
highest  type  and  are  exceptional  prospects  for  adver- 
tised goods. 

Iowa  people  can  be  reached  through  their  daily 
newspapers.  Do  not  hesitate  to  tell  your  story 
through  this  list  of  representative  daily  newspapers. 
They  go  into  the  home. 


Circu- 
lation 

Burlington  Hawk  Eve   (M)  10,371 

Burlinfton  Hawk-Ey*   (S)  12.510 

•r„l.r  Rapid*  taaUMtla   (E)  17.567 

Council  Bluff.  Nonpar**]  (EafzS)  14,998 

Davenport  Democrat  A  Leader  (E)  15,363 

Davenport  D.mocrat  4%  Leader  (S)  16,959 

•Davenport  lime.  (E)  23,626 

Dei  Moine.  Capital  (E)  53,850 

D.a  Moina*  Sunday  Capital  (S)  37,935 

De,  Moine.  Rrsi.ter  and  Tribune  (MAE)  109.523 

D«  M      e,  Sunday  R.« later  (S)  82.046 

flew*  City  Praaa-Citi,™  (E)  7,397 

•Maaon  City  Globe  Gazette  (E)  9,516 

...(E) 
.  .  .  .  (E) 
.(M«) 
...(S) 

...(E)  15,722 
t. 


Rate  for 
5,000 
Una* 

.035 
.035 
.055 
.OS 
.06 
.06 
.07 
.14 
.14 


.11 
.11 
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TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

Copefea 
Oailp  Capital 

Sworn  Government  Report 

lor  8  Moatha  aaeLni  Sept.  20,  ISM 

34,222 

lU  ulai  promotion  department  is 
at  tB*Mrric.  of  iMbM,  And 

Member  A.  B.  C. 


GEORGE  C.  WALDO,  SR.,  DEAD 
of  I 


Advantage 

l"ublit»!K.n  ,,(  •"»»  '<•  not  restricted, 
but  tip  element  of  reliability  »  jivcn 
when  it  it  read  in 

The  Pittsburgh  Post 

TkU  atmosphere  nl  dependability  ii 
ctiittnmnirated   to  tee   advertising  ctil. 

and  promoted  lh«  interests  of  Pittibergh 
icir  wore  tbao  three-quarteta  at  a 
centerj. 

DAILY  AND  SUNDAY 


352,5^8 

3X?ui  flork  QJittifs 


n«t  paid  circulation  of 
York  Tirn««  daily  and  Sun 


Th. 

The  New 

day,  for  alx  months  atvding  March  K. 
1921  (reported  to  th*  Post  Offic*  De- 
partment April  I.  1921  t  wan  352,94ft, 
an  increase  of  0,975  lit  th*  laat  ais 
raoaths. 

Tiaarr  rtfrrsfHti  tht  i*rg*it  o*4  mutt 
Mfefep  iufrifr^rrd  pro*.*  d/  mtrlli^tnt 


Leeeed  Wir.  Service 
Foreign  New,  Report* 
"Pony"  So*  f  MM 
Teletype  Sorrier. 
Mat  >nd  retail  Service* 


— Quality 

International  News 
Service 

1 0th  floor,  World  Building, 
N#w  York 


"The  African  World" 
& 

"C&pe-to-Cairo  Express" 

Publiebed     every     Saturday  in 
London. 

SOLE   AGENTS  FOR  UNITED 
STATES 
Tea  World  Wide  Adr.rtl.ln, 

Corpora  tloa 
Na.  I  Whi  Thlrty-fearta  St., 


Had  Been 
Newspaper  Man  52  Yawn 

(SjajajaJ  to  Oitoi  A  ]'i  .BLlsnra) 

Kifty-two  years  a  newspaper  man. 
dran  of  Connecticut  editors,  Geursc 
Curtis  Waldo,  Sr.,  lather  of  George  C. 
Waldo,  Jr.,  managing  editor  of  the 
Itrideeport  (Conn )  Post  and  one  of  it* 
publishers,  died  April  2  at  the  age  of 
W  years.  Kxccpt  for  several  years  in 
the  study  of  law  and  medicine  and  ser- 
vice in  the  Civil  War,  Mr.  Waldo  was 
in  the  newspaper  field  from  1867  to 
1919.  He  became  reporter  and  city  ed- 
itor of  the  Bridgeport  Standard.  Two 
years  later  he  became  associate  editor 
with  the  late  John  F),  Candee,  succeed- 
ing  him  as  editor-in-chief  and  president 
of  the  Standard  Association  in  18R8.  The 
paper  was  discontinued  January  1.  1919. 

Mr.  Waldo  did  not  cease  writing-  hut 
contributed  a  "Forty  Years  Ago"  daily 
column  for  the  Bridgeport  Telegram 
until  a  few  weeks  before  he  died.  A 
Republican,  Mr.  Waldo  refrained  from 
public  office  except  service  on  local  state 
hoards  and  commissions.  He  was  a 
graduate  of  Tufts  College,  class  of  1S60 
with  Bachelor  of  Arts  degree  and  itt 
IWm  had  the  honorary  degree  of  l.itt.D. 
conferred  upon  Mm.   Two  sons  and  one 


©bttuarg 

Sra  Maitland  Pahk.  LL-D..  former 
editor  of  the  Allahabad  (India')  Pion- 
eer, and  of  the  Cape  Times,  died  in 
Cape  Town.  Africa,  recently.  He  had 
hecn  editor  of  the  Cape  Times  since 
1902  and  was  chairman  of  the  Cape  Col- 
ony Society  of  Journalists  and  chair- 
man of  the  South  African  delegation  to 
the  Imperial  Pres.  Conference  in  Eng- 
land in  1*».  He  was  in  Ml  sixtieth 
year. 

Hr.vnv  B.  Tnumx,  president  of  the 
Terrell  Publishing  Company,  which  pub- 
lishes a  string  of  country  newspapers  in 
Texas,  died  in  San  Antonio. 

Editors  of  the  various  papers  which 
Mr.  Terrell  owned  acted  as  active  pall- 
hearers,  while  the  honorary  pall  bearers 
included  most  of  the  state  officials. 

Mas.  Maby  BATrntiiAN.  mrther  of 
Mrs.  Ralph  H.  B<x>th.  wife  of  the  pub- 
lisher 0t  the  Booth  dailies  in  Michigan,  is 
dead  in  Detriot.    She  was  64  years  old. 

C.  F.  Bf.vxeb.  aged  62.  assistant  post- 
master of  Newton,  Kan.,  dropprd  dead 
in  a  NewtOH  hank.  He  leaves  two  sons, 
Amurice  F.  Benfer,  telegraph  editor  of 
the  Wichita  Beacon,  and  Henry  Benfer. 
an  artist  on  the  Beacon  Staff. 

BaRJAMM  Hejxmax.  aged  68.  father 
of  Jack  Hellman,  associate  sporting  edi- 
tor of  the  Kansas  City  Post,  and  Sam 
Hellman.  formerly  of  the  St.  Louis  Re- 
public and  other  St.  I.ouis  papers.  Hied 
in  a  Kansas  City  Hospital  recently. 

Wiluam  HosifK,  aged  68.  former 
postmaster  of  Mineral  City,  Ohio,  died 
April  2  For  many  sears  he  owned  and 
edited  the  Mineral  City  Pointer. 

HsKoto  Sovtr,  aged  26.  recently  a 
member  of  the  St.  Pau!  Daily  \'e<ss 
cditnrial  staff,  is  dead  in  Minneapolis 
after  an  illness  of  eighteen  months  from 
complications  following  an  attack  of  in- 
fluenza and  pneumonia.  Mr.  Soule  was 
a  graduate  of  the  University  of  Minne- 
sota  and  a  snb-editor  of  the  Minnesota 
Daily,  the  university  student-'  paper,  in 
his  college  days  and  after  graduation 
entered  the  professional  field. 

Wsrrfn'  Chexfy.  newspaper  man.  au- 
thor and  really  broker,  died  in  Berkeley, 
Cal.  recently.  He  was  once  editor  and 
owner  of  the  Overland  monthly  and  was 
a  special  correspondent  in  the 
in  1BSJ-4. 


Mas.  Kathesixe  Jexkixs  Smith, 
wife  of  David  B.  Smith,  treasurer  of  the 
Newspaper  Printing  Company,  which 
publishes  the  Pittsburgh  Garrtte-Times 
and  the  Chronicle-Telegraph,  is  dead 
after  a  brief  illnes. 

pKnF.  Dennis  O'Siluvan  until  a  year 
ago  dean  of  the  faculty  of  the  Philadel- 
phia Catholic  High  Schools  and  father 
of  Frank  O'Sullivan,  a  member  of  the 
PhiLidelphia  Record  staff  died  April  1. 

Charles  Wn.Bmrr»cE  Ames,  a  pub- 
lisher of  law  books  and  at  one  time  an 
associate  editor  of  the  Christian  Register 
of  Boston,  died  April  3,  In  Minneapolis, 
where  for  the  past  twenty  years  he  had 
been  president  of  the  West  Publishing 
Company. 

Ika  K.  Mom*,  for  many  vears  con- 
nected with  Staien  Island  (N.  Y.) 
newspapers,  died  April  3.  aged  75  years. 
He  was  a  former  editor  of  the  Rich- 
mond County  Sentinel  and  the  Gazette 
and  lately  had  been  on  the  staff  of  the 
Statcn  Islander.  Mr.  Morris  was  the 
aulhnr  of  "The  History  of  Staten 
.Island." 

Grj-Kfir.  M.  If 9*1X11,  president  of  the 
Houghton-Mifflin  Compan) 
died  in  Benton,  April  5. 

H  skvi.v  Nra-sox  BAMnr,  business  man- 
ager of  the  Fanners'  Sun,  the  organ  of 
the  U.  F.  O.  Government  in  Ontario, 
died  in  Toronto,  after  a  long  illness, 
aged  60.  The  late  Mr.  Barry  came  to 
Toronto  about  twenty  years  ago,  and 
joined  the  staff  uf  the  then  Weekly  Sun. 


Where  the  Fire  Cant  Paper  Goaa 

The  story  comes  from  Montreal  that 
when  J.  R.  Booth,  the  Ottawa  paper 
manufacturer  recently  announced  that  he 
would  sell  his  newsprint  output  at  $100 
a  ton.  a  representative  of  the  Canadian 
Pulp  &  Paper  Association  at  once  made 
a  contract  to  take  it.  Now.  it  is  asked, 
what  paper  mill  will  be  the  next  to  re- 
peat the  challenge  and  induce  the  as- 
sociation to  silence  it  and  to  guarantee 
the  sale  of  its  output  for  the  rest  of  the 
year.  Several  mills,  it  is  said,  are  likely 
to  follow  suit  and  there  may  even  be 
some  competition  for  rirst  place. 


Riordon  Earnings  $4,642,630 

Earnings  of  the  Riordon  Pulp  & 
Paper  Company,  for  the  six  months  end- 
ing June  30.  1920.  and  those  of  the  new 
operating  company  from  that  date  to 
December  31.  1921  totalled  $4,642,630.  it 
was  reported  by  the  directors  at  a  recent 
meeting  in  Montreal.  Amount  available 
for  dividends,  after  deducting  taxes,  is 
$J.07<U7O.  of  which  $480,000  was  de- 
ducted for  dividends  on  the  outstanding 
preferred  stock.  ITie  annual  meeting 
of  the  company  will  be  held  April  21. 


Bond  Issue  for  Brompton 

Shareholders  of  the  Brompton  Pulp 
&  Paper.  Company,  Ltd.,  at  a  recent 
meeting  in  Montreal,  approved  the  pro- 
posals of  the  directors  regarding  the 
creation  of  a  new  issue  of  $3,000,000 
eight  per  cent  convertible  bonds,  which 
carry  the  right  of  conversion  into  the 
common  stock  of  the  company  on  the 
basis  of  two  no-par-value  shares  for 
each  $100  bond. 


St.  Croix  Mill  Cuts  Houra 

The  schedule  of  hours  has  bem  cur- 
tailed I iy  the  St.  Croix  Paper  Company. 
Woodland,  Me.,  for  the  first  time  since 
its  plant  was  built  15  years  agn.  Opera- 
tion of  the  sulphite  pulp  department  will 
he  suspended  indefinitely.  The  ground 
pulp  department  and  paper  mill  »ill  be 
operated  four  days  a  week.    The  mill 
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Jhe  pencil  NefjL 


THE  Detroit  Sunday 
News  carried  the 
most  Sunday  advertising 
in  Detroit  during  l°2l> 
dcsiiilc  the  emhargo  <t 
was  compelled  to  place 
on  ("11  page*  during  the 
Spring  of  1930.  A  Wt 
lead  in  total  circulation 
and  7f.%  lead  in  city  cir- 
culation arc  potent  rca- 


IN  NEW  ORLEANS 
ITS — 

THE  NEW 
ORLEANS  ITEM 


A  tn.i-iif  t»  depression  a*i  an  terror*  for 
the    North  Jersey   Shore — toe   lie  Id  domi 

THE  ASBURY  PARK  PRESS 

Thii  territory  has  ficturie*  tlui  produce 

ll  rtquirei  a  tan  c,  mjcej,  tu  ••rUiuil? 

»rT<cl  «(.'  uf  these  lines  ul  eniltxor. 

Frank  K.  Noi th.up.  SP.<UI  Representative 
303  Fifth  »...«.,  New  York  city 

A..oc:.lio„     Bid,,,     Chlt.,0,  W. 

J.  LYLE  K1NMONTH. 

A.bUry  P.rk.  N.  J. 


TK.  F.mil,  tW.m. 

Over  $3,000.00 


ol  fair, 

.000  00  >. 


la  Buffalo  the  percntnae 
il:n    with    Income*   over    J  ' 
Six  Ttm*»  Greater  tKan  the  _ 
for  United  State*. 

Buffalo   evening   New*   reachea  li 
~    r  Cent  of  th«  faenilina  with  1 5  D00  00 
mc  01  over.     It   raacHa*  90  per 
^•.t»Kl«H  rwding  famil.** 
I  m-»rkrt 


KELLY  SMITH  CO. 
M.rbrid,.  Bid,..  N..  York  Cllr 


OF  THE  SHAFFER  CROUP 

Tli.-  Ix,imtillc  llrraM  led  the  otkrr 
l*-.im»tlle  murium  nes»|ianrr  in  Wil 
«li»|>liy  A<lt<rtiMiif  for  the  year  ut 

t-)i  lit-'.voi  «nai.  ,w».  LmwI  <^tvf 
furrj  es.-rr  itu-«J  t-afarJ. 

THE 
LOUISVILLE 
HERALD 

Kentucky'*  Ore*  test  Newspaper 

OF  NEWSPAPERS 


-Financing  an  Advertising  Cam- 
paign," was  the  subject  of  an  illuminat- 
ing talk  given  last  week  by  A.  Lincoln 
Hall,  an  instructor  in  the  Wharton 
School  of  the  University  of  Pennsyl- 
vania, I* fore  the  members  of  the  Phila- 
delphia Club  of  Advertising  Women,  at 
that  organization'*  monthly  meeting  at 
the  Bfllcvut- Stratford.  The  first  step 
in  a  really  sane  advertising  campaign, 
Mr.  Hall  pointed  out.  consisted  in  first 
buying  advertising  in  a  limited  territory 
and  then  building  up  the  trade  in  thai 
territory.  After  that  the  terriiory 
should  be  expanded  step  by  step  and 
this  pruccss  carried  on  indefinitely,  each 
advance  in  the  advertising  paying  for 
itself. 

The  Charleston  (W.  Va.)  Advertising 
Club  has  elected  the  following  officers: 
President.  Jesse  H.  Whiteley  ;  vice-presi- 
dent, Homer  H.  Scay;  secretary, 
Thomas  D.  Mays;  treasurer.  P.  J. 
C  anova. 

The  first  Hebrew  press  association  in 
the  country  was  formed  March  27, 
at  the  .Urd  annual  meeting  of  the 
Jewish  Publication  Society  of  America, 
in  Philadelphia.  Simon  Miller,  newly- 
elected  president,  stated  in  his  address 
that  the  society  ntfw  has  more  than 
17.1100  members  and  has  distributed 
more  than  1.75O.00O  copies  of  the  120 
publications  issued.  He  spoke  of  the 
successful  conclusion  of  a  new  transla- 
tion of  the  Bible  which,  be  said  "is 
more  and  more  being  recognized  as  the 
best  English  translation,  not  only  by 
Jews  hut  by  Gentiles  as  well."  These 
officers  were  elected  in  addition  to 
President  Miller:  First  Vice-President, 
lix-Amliassador  Abram  L  Ellens,  New 
York;  second  vice-president.  Judge 
Horace  Stern,  Philadelphia;  treasurer. 
I.  George  Dobscvagc,  New  York  ;  editor, 
Dr.  I).  Harpen  of  Philadelphia;  trus- 
tees, llenrj  Kcmhcrgcr,  Joseph  H. 
Hagedoru.  Judge  Horace  Stern,  all  of 
Philadelphia;  S.  Charles  Ijiupott  and 
C  yrus  L.  Snl/lx-rgcr.  both  of  New  York 
I  ity  and  Seligman  J.  Strauss  of  Wilkcs- 
Parre. 

The  s|>eaker  before  the  Poor  Richard 
Club.  Philadelphia,  last  week  was 
Charles  K.  Merer  who  explained  to  the 
Poor  Richardites  one  of  the  latest  in- 
ventions in  the  movie  field — a  disk  film 
on  which — unlike  the  long  tape  tilm — the 
pictures  are  arranged  in  concentric  cir- 
cles, the  projector  moving  over  the  film 
very  much  as  does  the  sound  box  of  a 
talking  machine  over  the  record.  It  is 
claimed  that  this  invention  is  going  to 
develop  big  advertising  possibilities. 

The  annual  election  of  officers  of  The 
Poor  Richard  (  tub  will  be  held  on 
Monday,  May  16.  and  the  new  officers 
will  lie  inaugurated  early  in  July. 

The  Georgia  Press  Association  plans 
to  shortly  begin  publication  of  its  new 
monthly  official  organ  to  br  known  as 
the  Georgia  Publisher.  Plans  for  the 
annual  convention  in  July  at  Washing- 
ton, Ga„  will  include  an  outing  at 
Augusta,  Savannah  and  Tybec  island. 

Publishers  of  2S  newspapers  in  west- 
ern Massachusetts  ami  southern  Vermont 
recently  met  al  Greenfield.  Mass.. 
at  the  invitation  nf  Hon.  J.  W.  Haigis. 
puhli-hcr  of  the  Greenfield  Recorder, 
and  approved  the  formation  of  a  press 
association.  A  committee  to  arrange  the 
details  fur  another  meeting  was  named, 
composed  of  John  W.  Haigis  and  H.  A. 
Dudmunof  Greenfield.  John  S.  Whitman 
of  Orange,  and  F.  E.  Howe  of  Benning- 
ton, VL  , 


Plans  for  the  annual  outing  of  Min- 
nesota editors,  publishers  and  news- 
l<aiH-rmen.  just  announced  by  H.  P. 
Phillips,  president  of  the  Northern 
Minnesota  Editorial  Association,  make 
Ihiluth  headquarters  with  steamboat, 
automobile  and  rail  side  trips  to  points 
on  the  Great  Lakes  and  Iron  Range. 
The  outing  will  be  July  21-24.  There- 
will  be  a  banquet  the  night  of  July  24 
at  the  Dululh  Commercial  Club.  Sen- 
ator Fred  I).  Vihert.  editor  of  the 
Ckiquet  Pine  Knot,  will  be  host  to  the 
visitors  July  22,  when  they  are  to  be 
taken  to  Jay  Cook  park  and  other 
places  of  interest  in  that  community. 
Mining  towns  will  be  visited  July  2J 
and  the  lake  and  river  excursion  will  he 
July  24. 

The  fifth  annual  short  course  for 
Minnesota  editors  will  be  held  at  the 
University  Farm  school,  St.  Paul,  on 
May  5.  b  and  7.  W.  P.  Kirkwoud. 
editor  of  publications  at  the  Minnesota 
College  of  Agriculture  and  head  of  the 
department  of  the  school  of  journalism 
of  the  University  of  Minnesota,  will  be 
in  charge.  Bristow  Adams,  of  Cornell 
University,  will  speak  of  "The  Neces- 
sity of  Country  Newspapers  in  Com- 
munity Building.  Dr.  C.  A.  Prosscr. 
of  Dunwoody  Institute,  Minneapolis, 
will  give  an  address  of  "The  Duty  of 
an  Editor  to  His  Profession."  The 
Twin  City  daily  papers  will  entertain 
the  editurs. 


Tile  executive  committee  of  the  Min- 
nesota Editorial  Association  at  a  meet- 
ing in  St.  Paul  adopted  a  resolution 
urging  a  legislative  appropriation  of 
$100,000  for  the  immediate  improve- 
ment of  State  Fair  buildings  to  insure 
the  holding  of  the  National  Dairy  Show 
in  SL  Paul  next  fall. 

The  convention  board  of  the  Atlanta 
Advertising  Club  at  a  recent  meeting 
adopted  resolutions  disapproving  the 
distribution  of  any  sjsrctal  edition  of 
books  or  any  other  literature  which 
contains  display  advertising,  and  which 
might  otherwise  be  distributed  in  At- 
lanta before  or  during  the  annual  con- 
vention here  in  June  of  the  Associated 
Advertising  Clubs  of  the  Wurld. 

The  National  Association  of  Teach- 
ers r.f  Advertising  will  hold  a  joint 
me-eting  with  the  Association  of  Colle- 
giate Schools  uf  Business  at  the  Uni- 
versity of  Pittsburgh,  May  5  7. 

The-  next  semi  annual  meeting  of  the 
Association  of  National  -  Advertisers 
will  be  held  ill  Atlantic  City  from  May 
12  to  14.  Headquarters  will  be  at  the 
Hotel  Traytnore. 

The  Typothcta:  of  Philadelphia  moved 
into  new  quarters,  925  Walnut  street 
this  week.  The  Typothctsc  will  occupy 
the  second  and  thiid  floors  of  the  build- 
ing. 

The  next  meeting  nf  the  Advertising 
Men's  American  Legion  Post  will  be  at 
the  Advertising  Club  of  New  York,  47 
Hast  25th  Street.  Wednesday  evening. 
April  13.  II.  B.  Lc  Quatte  of  Street  & 
Finney  will  deliver  an  illustrated  lec- 
ture entitled  "Taking  the  Guess  out  of 
Advertising."  On  Saturday,  April  23, 
the  post  will  Imld  its  first  ekince  at  the 
Advertising  Club.  W  A.  Mnorehousc 
6  East  39th  Street,  is  post  adjutant. 
Efforts  arc  lieing  marie  all  New  York 
ex-service  men  in  advertising  join  the 


Goes  to  Biddl*  Agency 

Malcolm  Moore,  formerly  with  the 
Illaisdcll   Pencil  Company!  Philadel 
phia,  and  before  that  lime  with  the 
I".  Wallis  Armstrong  Company,  has 
joined  the  Piddle  Agency,  of  Phila- 


Tho  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 


newspaper  in 

County. 

This  is  am  acknowledg- 
ment of  it*  power  that  the 

desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 
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nkt  plain  deaIepl? 


MARKET 


U  all  of  N.  Ohio 
The  Plain  Dealer 


Few  Paper* —  (If  any ) — auTpaaa  Ik* 

SH&m,  TIMES 

AS 

A  Food  Medium 

Even  during  the  pa  at  aemm«r  four  food 
ring* » — end  mot* — wa*  the  alxe  oi  our 
regular  weekly  Thur»day  food  feature— 
a  winner  for  houaewrvee,  retailer*:  and 
manufacturer*. 

*    and    Sunday*    four  auto 
Peg*. 

A.  B.  C 
KELLY-SMITH  CO. 
Marbridg*  Bldg.  Uyttoct  Bldf 

New   V  :,r  n  Cfclcage) 


The 

Pittsburg  Press 

Dally  and  Sunday 

Has  the  Large8t 

CIRCULATION 
IN  PITTSBURG 

MEMBER  A.  B.  C 

F«r*lga  Ad*ertl»tni  fUer«a«fttatfea» 

Mro, ■;.:,:■!>->  Tw>,  P«opVs  BMg. 
t   A   KLEIN  JOHN  CLASS 


N«w  York 


Chicago 


Famous  Wits  of 
History 

A  short  mngewino  page  feature 
twice  a  week. 

NEWSPAPER  FEATURE 


241  W.  Sftth  ST..  NEW  YORK 

 Digitiaod  by  Google 
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NO 


ature  Again  Kilts  Proposition — 
Interesting   Facts  Developed 

(5#«(<il  '«  lioiton  a  Pvsusarss) 
Madison,  Wis.— The  Assrmbly,  58  to 
.15,  hjj  voted  to  kill  a  proposition  inr 
the  state  to  establish  its  own  printery. 
A  similar  movement  lias  failed  at  each 
succeeding  Irgislaturc  for  perhaps  20 
years.  State  printing  is  done  in  many 
plants  over  the  commonwealth,  but 
mostly  here.  It  was  shown  that  a  state 
plant  would  cost,  about  $.100,000  to  ex- 
ecute about  $150,01©  Worth  of  printing 
and  that  it  would  lie  measurably  idle 
more  than  half  the  time.— going  full 
only  while  the  legislature  was  in  session 
biennially. 

There  are  only  three  stale  printeries 
in  the  United  States— in  Oilifornia,  Ne- 
vada and  Kan^a?.  Maine  abolished  its 
printer}'  in  1*5.  The  Government 
printshnp  at  Washington  is  said  to  have 
cost  $10,000,000  and  the  gross  expendi- 
ture for  the  last  fiscal  year  was  over 
$13,000,000    as    reported    by  Public 


1'rinteT  Ford.  This  printery  is  alto- 
gether the  greatest  in  the  world,  and 
printing  in  it  is  said  to  cost  from  VA  to 
10  limes  as  much  as  in  private  shops. 

Gov.  Uudd,  some  years  ago.  vetoed 
the  appropriation  for  the  California 
office  and  it  was  closed  18  months. 


Dual  Plants  for  Toronto  Teles-ram 

Tokonto,  April  5 — To  expedite  distri- 
bution, the  livening  Telegram  began  to- 
day publishing  part  of  each  edition  in  a 
branch  plant  four  miles  from  the  main 
office  in  the  congested  centre  of  the  city. 
The  bi.mch  turned  out  paper  simultane- 
ously with  headquarters.  All  the  ropy 
was  edited  and  set  in  the  main  plant  and 
the  pages  stereotyped  before  bring  rush- 
ed to  the  uptown  branch. 


Court.  That  against  Louis  Chandler, 
for  an  alleged  lihelous  article  ill  the 
Palmer  Journal,  was  reduced  from 
flO.OQO  to  $2,500.  The  suits  grew  out 
of  the  arrest  of  Pilat  in  Palmer,  in  con- 
nection with  an  advertising  proposition, 
whereby  Pilat  wa>  to  place  advertise- 
ments of  local  merchants  in  the  offices 
of  a  Palmer  hotel. 


Henry  J  Allen,  editor  of  the  Wiehit: 
Bcacaaj,  as  Governor  of  Kansas.  Mr 
Morgan  is  a  former  lieutenant  governo- 
and  Judge  Reed  is  a  member  of  tilt 
new  Stale  Public  Utilities  Commissi-  r 

Ad  Label  Company  Incorporated 

The  National  Advertising  Label  C  t 
paw  is  a  new  New  York  State  corpora 


Phone  from  U.  S.  to  Cuba 

l'ormal  opening  of  telephone  commu- 
nication between  the  United  States  and 
Cuba  will  be  staged  at  the  l'an-Amcri. 
can  Union  Building  in  Washington  at 
5.15  P.  M.  on  April  11.  under  the  auspices 
of  the  National  Press  Club.  Speakers 
include  President  Harding.  Secretaries 
Hughes  and  Mellon,  the  Cuban  Minister, 
Commissioner  Kudolph  and  Col.  Carey. 


tion,  with  hca<b|itar1ers  at  165 
wav,  New  York  City.   The  founders  irt 
XL  Vail  Allen,  K.  M.  Wills  and  W.  I 
Mayer. 


Slander  Verdicts 

Wosctsttji,  Mass. -- Attachments  in 
four  suits  brought  by  Louis  Pilat 
against  merchants  and  newspaper  pub- 
lishers of  Palmer.  Mass..  have  been  sub- 
stantially reduced  in  amounts  by  order 
of   Judge   Callahan,   in   the  Superior 


Gazette  Office 

PirrsBL'UGii.— Offices  of   the  Kinvn 
burg  (Pa.)  Gaiette  were  destroyed  l> 
lire  last  week.    The  paper  will  be  «-a- 
1  i   ,1,      i-.mil       new  sli  ip    is  buill 
equipped.    Loss  was  partly  covered 


Hutchinson.  Kan.— William  Y.  Mor- 
gan, editor  of  the  Hutchinson  (Kan.) 
News,  and  Judge  Clyde  M.  Head,  editor 
of  the  Parsons  Sun,  are  prominently 
mentioned    as    candidates    to  succeed 


PiltLAMXl-HiA.— The  board  of  direc- 
tors of  the  Chamber  of  Commerce 
passed  a  resolution   urging    the  Stale 
Legislature  to  enact  legislation  agains' 


SUPPLIES   and  EQUIPMENT 


FOR 


NEWSPAPER 


MAKING 


NEWSPRINT 


Publishers  by  placing  their  or- 
ders with  us  can  rest  assured  of 
satisfaction  in  quality,  shipments 
as  promised  at  prices  that  war- 
rant oar  being  favored  with  the 


Before  contractinf  ASK 

J.&J.  SCOn,  Ltd. 

Pulp  *  Paper 

33  W.  42ad  St,    New  York  City 


For  Prompt  Service 

TYPE 
Printers' Supplies 
Machinery 


In 


located 


" Avxtrxcon  Typt  the  Best  ii\  Anj  C&sc 

AMERICAN 
TYPE  FOUNDERS  CO. 


Kansas  CilT 
New  YctV         CI*** load  Denver 
PhilaJclt-e.1*    Detroit  Lo*  Apih>» 

rXitrtaTvorv        Chaeatso  San  Franc: 

Richmond       Cincinnati  Portland 
St.  Unlit 


Printing  Ptanta  and  Basines*  bought  and  euM, 
American  Typefounder*'  product*,  primer*  and 
bookbinder*  machinery  of  erery  description. 
Conner.  Fendler  *  Co.,  96  Beekmar.  St  .  New 
York  City. 


For  XaU 

One  fully  equipped  matrix  roller,  in  perfect 

condition.  Will  aetl  seasonable  The  IVar.m 
Jinanml  CaattptM)1.  AfcfMi  Obit.. 


F«r  Sal* 

Fishi  i>af> 


x   Dunka  flat  bed   «rr**:   fa  61- 
w     run  11  »ttn ;     ttlTtitm      in  ll*V 
The  Kagle.  Kniil.  Okla. 


FOR  SALE 

Co**  Straight  Lin*  Quadruple.  Fowr- 
Deek  Two  Pa|t  Wide  Prni.  Print* 
4,  *>.  i,  10.  12,  14  or  16  page  pnpar*  at 
24,000  per  hour.  20.  24.  2%  or  M  p««* 
paper*  at  12.000  par  hour,  folded  to 
half  page  alz*.    Len«-th  of  p*«*  22*4". 

This  Preaa  May  Suit  You. 

WALTER  SCOTT  •  COMPANY 


You  have  thought  ol  press  cllppliiis 
yourself.     But   let   us   tall   r«m  how 


BURRELLE 

145  Lafayette  St..  N.  Y.  City 


It  To 


POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
tahe  Earth 

Powers  Photo  Engraving  Co. 

154  Nuhu  St.,  Tribi 
New  York  City 


pre 
Far  Sate 

DttiMr  atram  tabic  ai>d  boflrr.   complete  wtt. 
RMtaara  itid  pipiiic;  shaver  for  type?   bi«a  tt 
raalR.  auc  •tttcher,  strong   heavy  lietifv; 
m  at  .ml  condition.    Courier  News,    Ftatof"  ' 

S.  J. 

BANKRUPT  SALE 

Of  plaitl  and  assets  of  Record  PaMi-hirc  • 
pi.uli.iti.  I'urauaiil  to  authority*  of  a  tarrm 
rrattrtrd  Mki  \>j  the  District  Court  of  the  Uaatrf 
State*  ft>r  the  Ki»urti  District  of  Virginia.  R 
ih.  flfll  day  t>f  March.  tWl.  in  the  tnatv- 
kr«ini|  1'ublnlinig  Ciirparatiort.  BanWmpr.  tl 
uiuls  r»Mcned  mil  offer  tor  tale,  at  Public  A » 
ti'in,  t><  ib*  highest  bidder,  free  and  clear  of  *! 
Itrii>  jr..l  encumbrance*,  in  fr-mt  of  the  p-«-=: 
Kr».  211  Twenty  fifth  street  heretofore  ecnv 
pird  by  Rt-rord  Publishing  Corporal i-n  *«  • 
place  of  business,  in  the  City  nf  Newport  I**** 
Virginia,  on  Friday.'  Ap-il  22,  |»ii.  at  I 
■•Vlork  a.m..  the  following  vmpertjr  of  •** 
ItitnVmpt  CorpoTatiott.  to  wit; 

(1)  Newspaper  and  prmtrnc  plant  and  *-ii>: 
mmt.  paajMng  16nacr  Srntt  Pr*"**.  four 
type«,  furniiure  and  tnttnr*-* 

(2)  Two  (2)  U4*  «f  UimI  I.wated  in  Far. 
Place.  FJiiabrth  City  Cunty.  Viriinia. 

<.t|  All  acr.mnt,  Hue  -ji.I  B-inkTupt  KMat 
Sundry  partirs. 
Terms:  Cash, 

For  further   informa^.n  appty   to  Wn.  C 
Stuart.  Attorney  for  Trustee. 
I  KKD  II.  SKIN'NKR,   1mm  ■    it,    Batikru  I 


FOR  SALE 

One  Model  A  Intertype  $2,000 

One  Model  B  Intertype  $2,500 


DING  HATRKE1 


BOTH  IN  PERFECT  CONDITION 
PURCHASED    NEW    IN  1915 


THE  ARGUS  COMPANY 

ALBANY,  N.  Y. 


FOR  SALE 


Two  four-deck 


Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  rollers,  motors, 
etc.,  all  in  splendid  running  condition.  Presses  print  7 
columns  20  inches  up  to  32  pages  with  one  set  of  plates. 


Complete  Stereotype  Equipment 

chases,  etc.,  of  corresponding  size  and  all  in  A- 1  condition. 
Will  be  sold  reasonably,  immediate  delivery  to  make 
for  on 


THE  DULUTH  HERALD 

DULUTH  MINN. 


Digitized  by  Goofllc 
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Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 

kA  WORD  Itr  ads  ertuements  under  Itiis 
tleiasflcatiea.  Cash  with  order.  For 
hose  unemployed  one  Insertion  (adv.  not  I* 
taceed  SO  we**de)  FREE. 

advertising  ChimI  FmIutu 

»1  a»,  other  good  one.  Ihil  I  have  sold 
■ivr  •  -r  Mlninu  and  copy  urlter  .,  Italy 
n  bwild  o|i  yon.  Unil  advertising ;  Me  -31. 
eaitwd,  wilh  over  Ini  yeats'  •riling  ratirrl 
nee!  mk  itfitiraaivc  oisranisatiun  who  u  de 
crminrd  In  ssuuYrt  1921  A  bag  year  ub  total  Ail 
rttsaing  will  find  it  In  their  advantage  in  H  tn- 
<U"i..l'  with  Roe  I' 'Mi,  larr  KlMJoa.  *   l'i  a 


SITUATIONS  WANTED 

0_  A  WORD  (or  *dv<r<ii-m*Rii  under  thi* 
JL  claaaU.cat.aa.  Cash  with  Mdit.  Far 
thaae  unrmpluyed  our  Lflt«*1l»n  (adv.  ml  Is 
cited  BO  wufdtl  KRLJi. 

This  Advertising  Man 

eati  sell  *ii*rr  bccau>H-  lie  ciionhitir*  ideas  and 
<"|>y  with  t-lrur  artistic  laynut  Mnkr- 
'  um  the  »|m*i"  l.i-uuif,  (nr  ailvrrliMM  °t  rAn 
»rr>*e  thr  .-thri  •l»lt  atdMttotV  nerds  and  aup- 
llu-a.  tllMt.  New  Vi*tk  nr  fblragu  itarww- 
|>a|er  trvvk-r  dei.*ftmriit*  preferred.  Address 
Hux    C*>74,    (.nr    Kin  i<  ■    A    t'ltit  imiikm 


.Me  to  ret  and  bold  business;  have  handled 
meral  f.nr  nl  rnpy  and  irn  irf  work;  JO 
»ar»  aid;  want  place  wiih  a  paper  ol  Ift.OOO 
r*ii  up;  eight  year*'  experience;  at  present 
•ployed  and  will  rijme  on  •bnrl  notice 
\drlrru  Box  C-Q49.  Carf  F^it^b  ft  Prm  ishf* 

InainaH  or  Ctsssaral  Mmapr 

!*apabte,  .thoroughly  experienced  r«suEt  produe 
ng  all  round  newspaper  man,  aggressive,  good 
KMvHve,  one  who  understands  business,  ad 
•mining,  circulation,  and  mechanical  detail 
h>:-ro*f»1y  of  both  small  and  metroixi.jtan  dad 


6c 


HELP  WANTED 

A  WORD  far  «dvart(w*m*nU  tiadar 
this   classification,.     Cash  with  ardar. 


desires  pc«itk>n  at  General  Manager  or 
lusinesi  Manager  of  real  live  daily.  8*at_  o4 
eference.      Now    ernnloytd.  Addres? 


Bns 


tdvertlalag  Manager 

>n  ■  live  paper  of  40.000  circulation.  wants 
i«w  cinti*civ>n.  Fourteen  "Mr  newspaper  *d- 
r  fining  rsperience.  three  year*  in  present  po- 
Umi  »itb  rrrord  of  Jflfl  prr  cent  mrrraar  in 
dvTtuini  'arning*  #  Nm  a  whirlwind,  but 
trail y  wnrk^T.  ocean trrr  and  pr-:.mnt>*r  Tan 
iv<  br*t  rrfcrnirri     Marrwd      ArjilaMr  nn 


Help  Wanted 

¥c  rcni.in  euilinf  i ootn  by  mornmf  paper  nf 
al.  .ui  fc*j  lino  daily  and  Sunday,  J  50,i1iX"i — 
wt-ckl^.  Mart  be  auber.  reliable,  eapert  in 
hnsiilluia  men.  and  will  at  all  timra  enndncf 
the  Jflju.  ni  the  mailing  room  in  the  intefnl 
o(  the  mariaKcm^nl  *t~.i\  c n  oprratp  arilh  tatw. 
CtirrctitJiideucr  c^ntidetilial;  give  rrtcTrncrt 
and  stale  eai>crien«e.  Address  Box  C-9-8, 
fiit  Ksiym  4  l't'»Lisnia. 

Yaung  Ma  a 

Watttni-  A'.mng.  mergrtic  Amrrican  ai  sales 
man  .>f  newxpsper  stivphei;  withoat  n*cc»sarily 
.my  wlr*  r xtfticner,  hat  with  good  appearance 
iiitd  prrfcr.tMy  a  wmking  knowledge  ci  the 
in  per  ur  r>«ilili»hing  bitsinc**;  excellent  future 
I«r  the  riieht  ttuAti.  Addrris  Box  C  954,  Eotrot 
&  Pi  aiisiua. 


h<trt  nptire.  A«l 
"«  A  l*t  si.miKs 


Clsaiieiad  Manager 

Wanlr  l  I.  r  nrwatpaprr  in  one  of  the  larger 
■■I  !  i  rt-  ,n.;*  PrefeT  a  man  wbo  has 
A-ldn-M  Boa  C  972  Car*  Epi"  brrn  arltng  B*  »s«Mtant  m.inngrr  and  who  de- 
■»it»-i  the  o|iF'>Miin>tjr  tn  demnnftrat-'  his  ability 
a  proihirrr  »"d  cxrr«ttTr.  Addreis,  slating 
c^prrirncr,  rrfrnrnre  and  salary.  Box  C  94-'. 
i  urt  Kntrtta  At  Pimt  ifctssx 


;cvrra1  yrars'  «elrocn|i1an  rgprricTVre.  now  in 
rsnon«thV  pnsitirm  f-n  lending  New  York  Otv 
lailr .  Ariirrn  man  no  intt  rHitoridiip  in  city  nf 
5.0m  nf  m-rr-  rapable  nf  asauasing  full 
harg»*  e-f  news  drpartmmt  Agr  30.  snarried. 
'ollrge  man  Chanrr  lor  drvrMmient  great.  »l 
tnK.ti.m  thange  tn  two  month  s,  Addrrss 
lox  f.Q71.  Care  Knttoa  ft  Pmutm.  

CdllariaJ  Writer 

'aragtapher,  bumi>r  cotuanniat — serk*  eonnec- 
ion  with  ^trnng  nrganitati- m :  bavf  had  mecu- 
ive   exi^riet.ce      Addrea.    Box    C-043.  Q|N 


W*  Caatsacl  tb«  Wiras 

Bringing  into  quick  cooamtjnicatic-n  the  est' 
p'oycr  and  the  iKiiirion  seeker  in  the  Adver- 
tising, Printing  and  Publishing  (Veld.  east, 
south  and  west.  Our  lists  include  men  and 
women  Titled  tor  positions  up  to  the  higbrat 
rcspnnsibiliry.  with  newspapers,  class  )ournals, 
adTrrttsiig  agencies  and  the  publicity  depart- 
m*nt»  -d  mercantile  and  mantriacluring  cou- 
crrns  \o  charge  is  made  to  employers; 
[rariton   is  free.     Eatablished    187*  Fer 


-Inaatflad  Manager 

Vith    five   years*   experience,    now  eutploved. 
Iriirr«  i<i  makr  ebatate:  reason:  have  been  in 
work  for  past  year 
tonnectlnei;  two 

maP-rr  poJ«-rs;  datable  ^i.rditn  ^ 


:.rc:al  ela*alneil  promoboti 
nH    wmald    llkr  permaoei 


tecilng  cU<uried 
romntinn  on  *everal  papers;  can  furtntb  rrf- 
rrnrr%  as  to  ability,  etc.  Addrrs*  \\.r%  C  970. 
':ire    FjitTOa  A  Pltkl.miaS- 

'trcuUtlen  Manager 

i  1  circulation  saan  aehooled  in  all  depnt- 
icnta  and  fattiliar  wtlb  pe  set  ally  nil  d<* 
-ihutiijn  ayiieaas;  good  oeganixr-r  and  exi-r|»- 
,i.*l  fromoiei;  gilt  edged  refefener;  27  yeara 
'.1.  m.irried.  engaged  at  present;  tr. f,lt 
-aving  iitesent  posltim,  diuatisfnd;  CM  {ut- 
,*li  A  I  relerence  from  present  emplorrr 
••Idreaa  Bo*  Tare  Koitog  $c  Pi.m.tsilta. 


to*  p-irling  and  typesetting  machinery.  Terrl 
tonr  eastern  part  of  the  United  States-  Salary 
rriinmissidn.  Excellent  r>jipurtunity.  Give 
age  and  rxperience.  Box  C  960.  Care  Editor 
«l  Prmrsiira 


BUSINESS  OPPORTUNITIES 

£g  A  WORD  far  advarttsatnanta  under  this 


Wanted  to  Buy 

Interest  in 


sylTania.  Ohio  or  Ne'w^e.sey,  and  take  eftarge 
.■■I    ldve-lmiig    aid   buair.ras   managemrnt;  am 


manager    of    large,  mirrpstful 
*r     State  salary.  proatM-rts  and  details. 
Box  C926,  Care  Kuttos  ft  PranaHra 


.ibliV. 


nf  la 


fir 


*..a-hl, 

iltralinci,  ineluding 
:tfee«.  magartnei  and 
hartgr-    n;ilarr  $^.<V>0 

o#iH.  Care  Kmmi  ft  V 


f!  in 

Ihrwr  nf 

"hnllM-  l 
innually 


.il  of  kind  (Chi 


it    phoars  of 


teady  Sparta  Writer 

Mt-rgetic,  thoroiaghly  expertefited  reporter  cap- 
de  of  handling  nil  Kind*  of  •r>>rt*.  seeks  desk 
»*ition  or  general  assignmentt:  unmarntd.  3". 
•cord)  heat  evidence  of  dependability;  em 
.•yed  three  places  in  12  years.  Address  Box 
,S.  Jackson.  Mich. 

It  nation  Wanted 

t.*ff  position  Of.  *mall  «:f  asedium  aired  tnwn 
ttly  in  Kast.  Sooth  or  Midle  Weft  is  denred 
r  university  graduatr  having  two  yrars*  ex- 
-i  i<  nee,  refnrtnrlal  and  editorial,  on  New 
..il*  and  Pallailelphta  iUilir<;  andarant  is  hard 
M  ftrraiwlenl  worker,  twenty  tbrer  nnmarnrd, 
id  atixioaa  tn  makr  permanent  eonnectian_ 
ddrt  ss  Una  C-1S7.  Care  KpiTna  ft  Vvmt  i-sita, 

Ituatlon  Wanted 

ew  York  newspaper  woman  want*  position 
itiiile  of  cfty.  Several  years  nf  intensive  ex* 
•nrnrr,  including  news,  feature  and  editorial 
ork  for  syndicates,  international  wire  agenty, 
dividual  papers  and  magaxines.  Ability  lo 
•t  the  intervsewf  that  "aren't  granted."  Will- 
n  with  a  "nap.  Sviday  *ut1'lein<fii  *'u(T  spe 
ally.  Also  prufesainnal  >u-*nile  and  wni.ni** 
itorial  writer.  Collere  graduate.  Will  atrei-i 
wrr  aalary,  Motive,  change  Box  C*?SH, 
str   KniT-  a  It  Pranstifs 

ele«raph  Edilar  and  Copy  Reader 

r-ung  man  desire*  position  nr>  New  Fngland 
per.  afternoim  piefrtted;  ambiliivw  r^nsfien 
ius.  hard  workri ;  rlglil  ye.in  r\[-erienrr 
UrcsM  JDVoi  CnA7,  rare  of  Epitos  ft  Pug- 
•  lira. 


Opportunity 

New  tifternrviti  daily  in  cxcrllent  growing  city 
In  central  htair  deaires  advertising,  business, 
job    nianagrrs   and    de^k  mm    who  can  invest 

Liangg. 


eily  or  country 
•ttnent  tntaran- 
321,  Burling 


H«t«.me*« 

rrw^paper;  10  i 
teed;  can 
inn.  Vt 


FEATURE  STORY  WRITERS 

A  WORD  far  .»,„i,„„„.  m4mr  tkk 
lltlllll«M««i    Ck  with  urdrr. 

Exp.rM<n<.d  N*w,p,perin,n 

r>f*ifr,  t>>  ccivrr  Ihr  Chirtirn  trrrilnry  for 
limitrd  TinrnWr  of  p«hllr,ti»n*  a,  .prri.l  cm- 

rr.pnn«>TH.  H.fry  Millrr,  3.-S2  Hwl.h.n  ,vr 
•nr.  fltirwn.  III.  _ 

NOTICES 

:  I**    ..'  w,l,,rm.r...     ,r.,!,r  thU 

C».h  writh  nrdrr. 

INTERNATIONAL  PAPERCOMPANY 

N.w  Yn.n.  M»rrK  Jrt. 
Tlir  H„.,„|  „|  nirrrlor,  h»»r  rlrrUrrd  » 
t'tttUr  «|u.trlri!y  drrioVmi  n*  otwr  *n4  nor  half 
ITt  .ml,  It'.'VI  on  thr  |>rrfrrrril  rapitil  M.ick 
nf  .hi,  r..w,|.»r.T.  royihlr  Ann]  l».  I?>l,  ,o 
nrrfrrtrt)  ,tnrlihaM<ri  of  rrrord  at  tbr  chaw  ..I 
fcii»ii.<..  A|<nl  »,  19)1. 

OWEN  SHEPHERD. 


STATF.MFKT     OF     THR  OWNF.RSHir. 

mw^ttT!  the1'act,0oi 


»w.1t  ,t  New  Y»,W.  N,  Y..  for 
April  I.  I«l 
Stntr  .,f  Nrw  York,  County  of  Nrw  York,  at  I 
IMnfc  tut.  A  Noury  l'uhl«  tn  and  fw.  the 
Stat*  and  County  al'itralid,  JwawMially  ajt 
twair-;!  Jaittra  W.  Ufuan,  whit  hnviin  hrrtl 
duly  nwittn  ut-txifdinit  In  law,  dt-nnira  and  aay* 
that  hr  ia  thr  r.Jit.>r  ..f  EDITOH  ANI>  IMIB- 
U5HKR,  and  that  thr  foUowtnR  ia.  to  thr  Hrat 
of  Ina  knnwtrditr  and  brlirf.  a  ttwr  atatrmeat 
nf  thr  owi-.riahin,  manacrmrtil,  rtr  ,  nf  thr 
afnrraaid  poldiralinti  fur  tV  datr  thnwn  m  thr 


I,  rratoil 
ITIi.  rmbodir.)  in  arrlion 


*  „"«A;Voia^ 

t.  Tk.  Editor  aiui  Pubjiahrr  Co.. 

oJ  P»rk  Row.  New  York.  N.  Y. 
F.dilnr,  Jamra  W  lliown 

IS*  Valrnttnr  Ijne.  Yonkrn.  N  Y. 
Manatiiiift  Elitur,  John  K.  Redtnottd. 

biZ  Win  IStth  SirraH.  New  Yctk  City 
General  Manager.  J.  W.  FerfvaoD, 

611  Weal  )7«U>  Street.  New  York.  N,  Y. 
Du.ineaa  Manlier,  Fentoti  Dnwlinc. 

447  Eaal  4lh  Stieet,  Brooklyn.  K.  Y. 
2.  That  thr  uwnrrt  arc: 

TIIF  EDITOR  AND  PUBLISHER  CO  ,  b) 
Park  Row.  X  Y.  City;  Jamr,  W.  Brown. 
1U  Valrntinr  Ijnr.  VntikrTr.  N.  Y, ;  Edwin 
D  De  Witt.  .17  Sn  Maple  Are..  Oranae,  N.  1  ; 
T.  J.   Krenan.   Kernan   Blda"  ,  PittabuTgh,  Pa. 

I,  That  the  known  bondholders,  morlg^ceea, 
nnd  otk*  r  security  holdcn  owning  or  holding  1 
pel  cent  or  more  of  total  amount  of  booda, 
morlcaun.  or  other  arruritiei,  are:  None. 

4.  That  the  two  paragrapha  tiealt  abore.  «iv 
hie  the  names  of  the  ownera.  atockholdera  and 
^i-turity  holders,  if  any,  contain  not  only  the 
list  of  stockholders  and  security  holders  as  thry 
ai'ptar  ot>on  tbr  books  of  the  company,  but  also, 
in  rases  where  tbe  stockholder  or  security 
holder  appears  upon  tbe  boks  of  the  company 
as  ttuttee  or  in  any  other  fiduciary  relation,  the 
nome  of  the  prrson  or  corporation  for  whom 
sock  trustee  is  acting,  is  given:  also  thai  the 
said  two  paragraphs  contain  statement,  embrac 
nig  affiant's  lull  knowledge  and  belief  to 
the  circumstances  and  conditions  under  which 
slKkholders  and  security  holders  who  do  not 
appear  upon  the  books  of  the  company  as  trus 
tees,  hold  stock  and  securitrra  in  a  capacity 
other  than  that  of  a  bona  fide  owner;  and  this 
affiant  has  no  reason  to  believe  that  any  otker 
association,  or  corporation  has  any  in- 
direct or  indirect,  in  the  said  stock, 
(tes  than  as  so  stated  by 


JAMES  W.  BROWN. 

befole    rat  thi. 


Sworn  lo  and  i 
Kill,  da,  ol  March, 


A.  PRATT, 
expires  Marrb  )».  I  »2i  ) 


Dwfwrred  Cob  leaf  roma  Rosumod 

The  Wrstrrn  Union  TclfRTaph  Com- 
|iany  rfllllimt fl.  Apcil  9.  defcrrtd  cable 
si  n  ice  I  ■  Kur'  |  t*  iintl  tin  Bi  ittah  I  tics, 
which  has  been  suspended"  since  Septem- 
ber, 1918.  This  is  half  rale  service  for 
messages  in  |>lain  lar.KtMec.  Deferred 
cahk-firamt  must  hear  a  prefix  lo  tndt- 
ratc  their  special  character  and  arr  sent 
in  ihc  •  rdir  in  which  they  arc  received. 
hrinR  deferred  only  in  favor  nf  full  rale 
mi  -  -  i  :  -  lhal  in-  in  M  it  i  Iraflkv 
ntissitm.   

M.  &  O.  Cuts  F'nper  Price  to  $113 

^isNKApoiis.  April  5.— Directors  of 
the  Minnescita  At  f^hitarin  Paper  Com- 
pany today  announced  a  further  rcduc- 
ttiiti  nf  $17  a  ton  tin  newsprint  paper  to 

with  that  of  $8  per  tun  made  on  Jan- 
uary 1,  reduce?  the  price  from  $138,  as 
fixed  by  contract  until  July  I  next,  to 
$11.1  iwr  ton  for  the  next  three  months. 


New  Artists'  Association 

The  Lindsay  Association  of  Artists 
has  laren  incorporated  hy  I".  F.  and  C 
M.  Lindsay  and  T.  J  Peters  to  conduct 
an  ai1#rti*inir  service  hiiaitios  at  1475 
I'.n   i|«.tv,  N'i  «  Yi  rk.    i     lit  .1  stodi  U 

Wright  Agency  Moves 

I'    i-f:i  hi, ii.  Pa.-   n  ■  Wriithl   Vtjt  ' 
ti«inK  rompany  moved  on  May  1  if 
the  Union  Arcade  lo  the  I 
latt.  Ml  Fourth  avenue. 


for  first  payment  on  an  attractive 
daily  newspaper  property.  East, 
em  In.iationa  preferred.  Propor- 
tion V.  P. 

Charles  M.  Palmer 

NEWSPAPER  PROPERTIES 
22S  Filth  Ave-  New  York 


Si>0,000.00 

We  have  customer  with  above  amount 
available  tn  ca.h,  aa  Aral  pwrnsant  on 
,   substantial.    l«rt    a.rnln.  EVENING 


HARWELL  &  CANNON 

Times  BM«.  New  York 


16-PAGE  HOE  PRESS 

FOR  SALE— Twn  drcL>,  two  platr*  wide. 
Krtbrr  7  «ir  R  columaa.  Color  attarhmenr. 
Tyfe  odumti  21^  in.  Folder  dues  half  a-Tc- 
V  *»-•(•  an  I  e»  I  her  in»erts  cr  mllrrta  in  two 
sevtiuiis.  I*: <j tii past  ii*  int-ltsdea  ratra  rnller 
stocks.  ?  eslra  spindle*,  btii*t.  I  WeMing 
hou*r  IS  b  p.  A.  C  mcttnr.  Stereotype 
enuipmeni  imliade*  7  or  H  rutmcn* 


EXCHANGE, 
/raeoeraororrot 
Nanararaaper    Properties    and  Equipment 

12  North  9th  St.  P.  o.  Beat  19477 


AnuVvor  Win*  Six  Canta  Damage! 

A  verdict  of  six  cents  (kinases  was 
Riven,  on  April  S,  hy  a  jury  before  Su- 
preme Court  Justice  McAvoy  in  Xew 
York  in  a  still  of  Alleyne  Ireland,  one- 
time secretary  to  the  lale  Joseph  Pulit- 
zer, aitainst  the  owners  of  the  Chicago 
Evening  Post  because  of  a  criticism  of 
Mr.  Ireland's  book.  "Joseph  Pulitzer: 
RrniiiiisceiH-'es  of  a  Secretary,"  Mr. 
Ireland  sued  because  the  criticism  re- 
ferred to  him  as  an  "anonymous"  au- 
thor and  because  it  was  stated  that  Mr. 
Ireland  had  drawn  upon  his  imagination 
in  writing  tbe  hook,  "because  no  man 
could  he  so  degraded  as  lo  submit  to 
the  experiences  he  dtscriried ,'• 


lay  Tax  U.  S. 

OTTAWA,  Ont,  April  5.— While  no 
dcfttlltC  announcement  on  the  subject 
can  hi"  expected  until  the  Budget  is 
brnughi  down  in  the  House  nf  Com- 
ntonx,  it  is  generally  expected  in  well- 
informed  circles  that  the  various  means 
of  obtaining  revenue  will  include  some 
form  of  taxation  upon  L'nited  Slates' 
niagarincs  entering  Canada.  The  latest 
suggested  method  i*  the  imposition  of  a 
t.  x  Chi  advertising  in  all  publications 
imported  into  the  Dominion  from  the 
Slates. 


Four  Worth.  Tex,  The  Fort  Worth 
Tribune,  an  all-church  paper, 
established  in  Fort  Worth,  has 
offer  to  ram-  a  fund  oi  SIO/OO  to  $25,- 
000  tn  finance  a  drive  for  law  enforce- 
ment. City  and  county  oflirers  have  said 
that  their  inability  to  enforce  the  laws 
and  maintain  order  is  due  primarily  lo 
lack  of  funds. 
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Indication  of 


1920  vi.  1918 
in  the 

BOSTON 

AMERICAN 


Financial  Advertising 

Total  Line*,  1918.  .  .  21,769 
1920.  .  .233,609 

Bay  Spaem  In 

"i  Cr 
Nm 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiier  with  30 
yean'  experience  recently  stated 
that  lifts  records  show  that  tor 
the  money  expended  the  reaulU 
produced  hjr  the  Washington 
SUr  placed  it  FIRST  IN 
AMERICA  among  •  thousand 
newspaper*. 


in  New 
York  for  50%  more 
Daily  and  100%  more 
Sunday  than  any  other 
New  York 


Th.  asn.li.m.tio.  .1  |k*  two  Is.dln, 
pro.resslv.    Jewish    newspapers  el 

N.w  Vera 

THE  DAY 
THE  WARHEIT 

briefs  bate  b.knf  the  asoat  pewerlul 
•J""»"t  nsadJeas  ia  lb.  Jewish  field 

0JIK  W«» 
The  National  Jewish  Daily 


The  Standard  of  Influence 

|lr»(f miinatiiiB   rrsdria  and  advertisers 

Wper. 

€t)f 

Pittsburg  ©(Spatcl) 

Ibe  ssrar  yr.r  ai  and  year  mat 

Branch  Offices: 

Wallace  C  Bro.Ar, 
lliuti.wirk    BeiMins.    New  York 


PROMOTION  IDEAS 


The  Oakland  (Cat,)  Tribune  Year- 
book, just  off  tat  press,  it  a  splendid 
piece  «f  promotional  literature  in  the  in- 
terest of  (he  Rastlwy  district.  It  consult 
of  114  pages,  with  cover  in  three  colors, 
full  of  vital  information  for  everyone 
who  wants  to  tin  business  or  has  an  inter- 
est in  Alameda  Connty.  The  feature  is  a 
statistical,  industrial  and  market  survey 
by  Harty  A.  Laflrr.  Paul  Goldsmith 
directed  the  editorial  work.  The  work 
is  the  product  of  the  Trihune  plant  in 
its  entirety.  A  photograph  of  Mrs.  Jack 
London,  horseback  riding,  is  the  central 
figure  of  lite  colored  rover  from  a  snap- 
shot made  hy  a  Tribune 
on  the  famous  London  ranch. 

The  Brooklyn  Daily  Ragle  will  this 
scar  organize  a  tour  to  the  Hawaiian 
Islands  to  dedicate  the  Hawaiian  Na- 
tional Park  created  recently  by  act  of 
Congress,  The  park  will  be  turned 
over  to  the  people  in  June  by  the  errc- 
nnitiit'.s  in  whirl:  :hr  lat'i.  party  wiil 
participate,  The  party,  which  is  being 
organized  at  the  invitation  of  Secretary 
of  the  Interior  Fall,  will  leave  Baltimore 
June  1.  and  touch  at  Havana.  Panama. 
Los  Angeles  and  San  Francisco  before 
arriving  at  Honolulu.  It  will  return  hy 
(he  northwestern  route,  stopping  at 
Various  national  parks.  Portland.  Wc- 
natchce.  Wash..  Minot,  N.  D,,  Minnea- 
polis and  St.  Paul,  Madison  and  Mil- 
waukee, Wis.,  reaching  Brooklyn,  July 
23. 

A  beautifully  printed  hooklct  entitled 
"The  Twin  High  Spots  in  New  England 
Journalism"  has  just  been  issued  by  the 
Boston  Post—referring  to  the  Daily 
Post  and  the  Sunday  Post.  It  gives  a 
complete  analysis  of  circulation  and  the 
other  factors  which  were  responsible 
for  enabling  the  Post  to  set  a  new 
American  record  of  printing  5,135.966 
lines  of  national  advertising  in  1920.  The 
producers  of  the  work  arc  deserving  of 
the  highest  compliments. 

The  Dallas  Journal,  published  hy  A 
H.  Brio  S-  Co..  is  offering  cash  pri'es 
of  $51)  for  the  person  who  submits  the 
slogan  selected  for  use  hy  the  Dallas 
Retail  Merchants  Association  for  adver- 
tising purposes. 

Model  stores,  containing  every  well 
known  brand  of  household  commodity, 
have  been  placed  in  every  public  school 
in  Wichita.  Kan ,  hy  the  Eagle's  adver- 
It-iiik-  department.  Aluminum  "money" 
in  negotiable  denominations  was  furn- 
ished by  a  local  dry  goods  house  and 
children  in  the  lower  grades  make 
change  and  learn  their  'rithmetic  les- 
sons in  addition  to  becoming  familiar 
with  the  trade  names  of  advertised 
goods. 

The  St.  Paul  (Minn.)  Daily  News 
offers  a  cash  prize  for  the  boy  or  ?irl 
sending  in  the  longest  list  of  small 
words  made  out  of  the  word  "miscctlan- 
entis." 

Out?  thousand  four  hundred  and  forty 
inches  of  advertising  was  secured  be- 
tween March  4  and  March  31,  by  the 
lWa4)  Daily  World  through  a  "buy 
now*'  campaign,  la  which  24  advertise- 
ments, 15  RIcitCI  on  four  columns  each, 
were  laid  for  b>  the  local  merchants 
and  devoted  to  prosperity  copy  over  the 
signature  of  the  Aberdeen  Chamber  of 
Commerce.  Stores  paid  for  an  amount 
of  -pace  in  the  campaign  according  to 
their  volume  of  Imsincss.  the  largest 
merchant-  giving  100  inches.  Each  mer- 
chant vn  hilled  for  the  -|>ace  at  his  con- 
tract rale.  Six  pieces  of  copy  were 
u-«i|  r-  vamples  in  selling  the  campaign, 
the  selling  talk  being  based  on  the 
premise  that  people  are  not  busing  be- 


cause they  expect  further  cuts  in  prices. 
It  was  pointed  nut  to  the  business  men 
that  the  public  must  be  convinced  that 
it  was  to  their  self-interest  to  buy  now 
and  to  talk  buying  now  in  order  to  keep 
factories  operating  and  pay  checks  cir- 
culating. In  the  copy,  clippings  from 
other  newspapers  were  used  to  show 
that  declining  market  days  are  over. 

The  Sl  Paul  (Minn.)  Dispatch  and 
Pioneer- Press  have  organized  what  is 
called  a  Hying  Circus,  consisting  of  a 
number  of  airplanes  with  aviators  who 
perform  all  snrts  of  daredevil  stunts  in 
air.  The  circus  will  make  the  rounds 
of  County  fairs  in  Minnesota  next  fall, 
its  services  being  gratuitous. 


REACH  MEXICANS  THROUGH  ADS 


Massachusetts  Trade  Delegation  Uses 
Paper,  to  Ma  ke  Connection 

(5r«wi  to  Ediths  *  Pe.i  mill 

Copies  of  El  Universal  and  other 
newspapers  of  Mexico  City  and  other 
important  trade  centers  of  Mexico,  re- 
ceived at  Dallas,  show  that  the  long 
ceremonial  connected  with  opening  busi- 
ness relations  between  foreign  houses 
and  the  Mexican  houses  is  being  at- 
tacked by  the  Associated  Industries  of 
Massachusetts  from  a  new  angle— ad- 
vertising. 

An  excursion  of  Massachusetts  busi- 
ness  men  to  Mexico  was  preceded  by  an 
extensive  advertising  campaign.  A  full 
page  ad  in  El  Universal  run  several  days 
in  advance  of  the  arrival  of  the  parly, 
gave  the  names  of  all  members  of  the 
trade  excursion,  their  lines  of  business, 
etc.  The  ad  also  gave  the  dates  that  the 
visitors  would  be  in  the  city,  that  they 
would  not  have  time  to  visit  personally 
all  the  business  men  of  Mexico  City  for 
business  conversation,  but  would  be 
glad  to  receive  visitnrs  at  the  American 
Chamber  of  Commerce  or  to  make  per- 
sonal calls  when  invited  by  telephone  or 
letter. 

In  the  same  edition,  a  New  Orleans 
trade  excursion  follows  a  similar  plan 
and  uses  a  full  page  for  display  adver- 
tising of  their  coming. 

National   Advertiser  Expanding 

The  Hhide  ti  Daurh  Paper  Company, 
of  Sandusky,  Ohio,  has  acquired  at  Port 
Madison.  Ia.,  the  plant  and  real  estate 
of  the  former  Rrowu  Paper  Company, 
manufacturers  of  straw-board  and  straw 
paper.  A  considerable  enlargement  of 
the  mill  is  proposed  and  the  company 
is  already  projecting  a  factory  addition 
for  the  manufacture  of  corrugated  fibre 
shipping  boxes,  etc.  The  former  presi- 
dent of  the  Brown  Paper  Company.  A. 
P  Brown,  remains  with  the  institution, 
having  been  elected  to  the  directorate  of 
the  Hindc  &  Dauch  Paper  Company. 


Booth  on  Coast  for  Hearst  Papers 

The  New  York  Evening  Journal  and 
Ho-tnti  American  will  be  represented  on 
the  Pacific  Coast  by  Arthur  Booth, 
formerly  with  But- ford.  Constantine  & 
Tyler.  His  headquarters  will  be  in 
Portland,  and  he  is  also  co-operating 
with  Everett  Holman,  San  Francisco, 
who  represents  the  Chicago  Herald-Ex- 
on  the  coast. 


Forbids   Race   Prejudiced   Papers  • 

Albany,  N.  Y..  April  6.— Assembly- 
man Nathan  Liel-erman  .f  New  York 
City  has  introduced  a  bill  in  the  A«sem- 
I  Iv  making  il  a  misdemeanor  to  print  or 
Ml  any  newspaper  "likely  to  instigate 
I  rejiidicr  against,  or  hatred  of  any  class 
of  per -ops.  because  of  race  or  creed  of 
such  class." 


Million 
Dollar 
Hearst 
Features 

The  World's  Greatest      r  ulatics 


Interna  tional 
Feature  Service,  Inc. 

N.w  York 


IE  You  Are 
**    Interested  in 

Features 

Lrt    Ul  fthOW   Wat*!    W«    •  re-  ROW 

■n  positton  lo  luppljr 


The  International  Syndicatr 

BALTIMORE,  MO. 


World  Wide 

ADVERTISING  CORPORA  TIPM 

Advertising  Counsel 

One  Weet  34th  Si  .  New  York 


Nearly 


(n  Riehasoad  reads 
Th, 

NEWS-LEADER 

The  Nbws-Lsadss 's  cdrralat'on  i. 
Blcaoiontl  is  freslf-r  than  thst  of  all  lb' 
other  Jtlchmni  ' 

The  Nswt  1 
fiais  Is  tie 
newspaper. 

The  swora  sutemenu  ot  the  Riehsr.ond' 
pspers  show  Ue  Niws-LaAoae  has  s 
daily  circnLslioa  ia  Hicbrnond  which  Is 
more  than  three  times  treater  than  fea 
nearest  competitor. 

Foreifn  representatives 
The  "telly  Smith  Co..    rbicafo.  ID. 
Msrbridfe  Bufldinf       Keily^Smnh  Ca 
B'wsy  s»  J4lh  St         l.ynon  BuiMiaf 
New  York  nty, 

I  B  Kcoash.  Candler  Bldf  ,  Atlanta.  Ca 


rer  than  sar  osier  Vinram 


LOS  ANGELES 


134,686 

Dominate*  the  Metropolis 
of  the  West 

A.  B.  c. 
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NEW  ENGLAND 


Advertising  in  New  England 
reaches  about  seven  and  one-half 
per  cent  of  America's  population 
and  more  than  half  of  these 
people  live  in  thirty-six  cities. 
New  England  as  a  territory  leads 
the  United  States  in  bona  fide 
city  trade. 

The  New  England  market  has 
a  stupendous  aggregate  buying 
jx)wer.  The  families  are  spend- 
ing millions  of  dollars  todav. 
They  will  spend  millions  more 
tomorrow. 

National  Advertisers  and  Manufac- 
turers owe  it  to  their  salesmen  and 
themselves  to  use  advertising  in  result 
producing  daily  newspapers. 

This  list  of  daily  New  England  news- 
papers will  move  every  day  an  enor- 
mous volume  of  merchandise  to  the 
consumer,  if  you  will  do  your  part  and 
use  adequate  advertising  space. 


These  papers  will  introduce 
you  to  the  right  people 

Circa-  2.90C  10.000 

lallaai    llaaa  liaaa 

•AIUtlii.ru   Sua   <L1        4.506  0275  .0179 

Bo.ton   Sutd>r    Adv.r  til.r  (5)    397.414  .55  .58 

Bo. ton   A„.ric.n   (E)  SOU  " 

Beaton  Glob*  ,  (MAE) 

Bo.toa   Claba   (SI 

Bo.toa   fcl   <M>   422411  .00  40 

Bo.toa  Pa.l   (S)    3A0.46I  44  .53 

•Bo.toa    1  ,.,„.,  r. ~I   (E)     3J.211  .20  .20 

•Fall  Rivar  Herald   (E)  10, BM  .035  .035 

Fluabtira  S.otin.l   (E)      5.517  .05  439 

■H.v.rh.ll  Caaalta   (El     14,9417  JJSS  04 

Ljraa  Itaan   (El     I9.IM  .055  04 

'I™  T.lairam  Nawa  (FAS!     15.053  .0*  49 

Lo.all  Catirlar-CltlKa          (M*XI     17,193  .049  045 
No.    B.dlo.d    Standard  M.rcury 

(M4\E)  ts,n«  47  jn 

5a  lam  N.w.   IE)     ■•,•97  .0*  47 

Wnrcrtt«rT«Wrram-Caiall4  (MAE)     74.281  .24  .21 

•Worct.r  Talatraaa   (S)    40.011  .19  .11 

MAINE— Papulatlaa.  7M.0I4 

Baaaar  Dally  Caaaaaarclal  <E)     14.393  44794  .04 

•Portland  Dally  Pr...  (MAS)     1».«2»  04  44 

47 

jn 

Kaana  Seathtat   (E)      1,111  .01  42 

•Mancb*>Ur  Ualaa-Leadar.l  MAE  >      Zi  5  '  .OS?  .00 

Port.mou  th  Tlroa.   (E)      4.099  .02  419 

RHODE  ISLAND — Population.  nn4  197 

Nawaart  Daily  Nawa   <E)      a.  195  42197  .02921 

••Pa-tacael  Tim..   (El    23,404  ,M  .0* 

P.wtua.l  Vall.y  Dally  Tltn.a 

(Arctic)   <E)       2.150  .02142S  021421 

•Prorld.ac.  IVullatla   (E)     90.419  .119  .119 

•Pr.vld.ac.  Journal                      Mi     114*9  on  M 

•Provld.nc.   Jauraal   IS)    45.224  .It  .It 

•Pro.ld.ac.  Trlbun.   IE)     24.013  .10  .0* 

Waalarly  Sua   (E) 

Waoa.acl»t  Call   <E) 

<E> 

Or.ttlaoara  Dally  Ralarmar  ..(E)      2,502  .01  .015 

Burllniloa  DaHy  Nawa   (E)       7,010  .04  .04 

•Burllaataa  Fraa  Praaa  (Ml     I0.m  .05  jOS 

SI.  -loha.aurr  Caladaalaa-Racard  I F. :     1,7*0  411  jOll 

CONNECTICUT — Population,  1.350.831 

•Bridgeport  Po.t  Tel.iram  (E4VMI     SI. M*  .149  .14 

•Brldf.port  Po.t   IS)     1*499  .055  .08 

•H.rtlotd  Cearaat  (MAS)     29.393  .07..09J  .07. M 

•Hartford  Tla>aa   (E)    38.0434  .14  .14 

New  H.v.a  R.yi.ter      .  .     (E4VS)    29441  4*  .09 

■Nam-  Leaden  Day  (E>     10.4*8  4«  444 

Noralch  Ballatla   (M)     10.799  47  40 

•Sorw.lk  Hour   IE)       142*  425  .029 

(E)       7.708  4179  41 

12.1541  .09  44 

.,ta;     12401  49  .04 

tRaf.  an  3,000  line.. 
"A.  B.  C  Auditor-.  Rapart.  Oct.  1. 
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AMERICAN  BUSINESS 
IS  GOING  FORWARD 

Regardless  of  the  Views  of  the  Pessimists 


The  mass  of  the  people  have  more  money  and  are  making  larger 
incomes  than  probably  at  any  previous  time  in  history. 

The  growing  pains  incident  to  a  readjustment  in  many  indus- 
tries are  by  some  grossly  magnified  far  beyond  sane  probabilities. 

Now  is  the  time  when  manufacturers  and  retailers  should  insure 
their  future  prosperity  by  rational  but  confidence-inspiring  news- 
paper advertising. 

If  everyone  would  but  seek  to  find  market  for  a  rational  product 
at  fair  prices  and  temporarily  eliminate  the  tendency  of  crowding 
labor  down  business  would  more  speedily  reach  a  new  normal. 
No  one  ever  got  rich  or  increased  the  volume  of  his  business  or 
profits  by  sitting  down  and  crying  calamity. 

Newspaper  advertising  provides  the  very  best  and  most  effective 
way  for  reaching  the  people  of  the  United  States,  who  to-day 
have  over  $37,000,000,000  on  deposit  in  our  various  banks. 

Why  waste  time  with  intermediary  impediments?  Advertise 
your  wares  and  let  American  business  go  forward. 


THE    NEW    YORK  GLOBE 

Member  A.  B.  C.  JASON  ROGERS,  Publisher  170.000  a  Day 

LORENZEN  &  THOMPSON,  Inc. 

Chicago,  Peoples  Gas  Building  New  York,  19  West  44th  St. 
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Be  Inspired  by  These 
Fighting  Salesmen  of  iqn 

|T  A  CONVENTION  of  Chicago  Tribune  advertising 
salesmen,  held  during  the  last  lew  days  of  December,  1 9  so, 
this  slogan  was  adopted  as  the  basis  for  work  during  the 
ensuing  twelve  months:  1921  Hill  'Hrxard  Fighteri.  It  met 
with  instant,  national  recognition.  Hundreds  of  letters  were 
received  by  The  Tribune,  pledging  other  organizations  to  battle  under 
the  same  standard.  The  Tribune,  on  January  1 5,  offered  ten  rewards  of 
$  1 00.00  each  for  the  best  examples  of  successful  salesmanship  in  the  face 
of  present  discouraging  conditions,  Incidents  were  invited  w  hich  would 
illustrate  the  absolute  truth  of  the  slogan — 1921  H'iII  Hgmri  Fighters. 

Brains  without  work  are  dead— and  so  is  work  without  brains.  The 
winners  in  The  Tribune  contest  did  not  beat  their  heads  out  against 
stone  walls— neither  did  they  let  stone  walls  stop  them.  Persever- 
ance, determination  and  courage  were  directed  by  brains.  Necessity 
proved  mother  to  invention  in  almost  every  case.  In  four  instances 
newspaper  advertising  was  a  big  factor  in  solving  the  sales  problem. 

The  ChicagoTribune— -Also  a  Salesman 


THE  FACT1.1iJI-n<tCKic»ooT»nu«i»rllt 
more  than  4(0,000  copier  each  week-day 
morning  end  "tort  thill  5od,doo  each  Sunday 
morning  will  indicate  that  Thi  Chicago  TatBtmg 
knot"  toraetbing  about  idling.  Mora  thin 
1  jjtworooo  Unci  0/ CmcaooTaiti.nl  tdrer- 
tiaing  told  La«  year  coiutitutei  another  tciti- 
■o'ntai  to  the  taletminihip  of  Tk a  Tatauiui 
ofguUation. 

.  But  the  imporuiu  thing  for  yoatohnoa.i  that 
Tkl  Ctneaoo  Tuaum  itaelfii  a  tale.man-1 
can  hire  to  work  with 


and  for  ymt.  It  it  a  aaleirnan  calling  regularly 
in  one-fifth  of  the  hornet  of  Illinois,  Indiana, 
Iowa,  Michigan  and  Wiicontin. 

Tua  Cmcaoo  Teiavat  it  a  laleanun  that 
work!  in  cloie  harmony  with  all  other  laletmen 
— helpt  the  manufacturer  <ell  the  dealer,  hclpt 
the  dealer  tell  the  consumer.  Tat  Cmctce 
TklaeKl  it  an  up-lo-date,  1021  fighting  aalet- 
man,  ready  to  help  your  talei  organization  to 
go  aver  the  lop  thit  year.  Vou  owe  it  to  your 
fighting  taleunen  to  give  them  the  co-operation 
of  fighting  adrert»ng  in  thi.  powerful  r, 


,,p,pt 


Ten  Fighting  SalesmenWho 
Won  Chicago  Tribune  Prizes 

MIS  ALICE  M.  H— L,  •!><>  fuilal  thai  htr  '.',....,„  Mart 
•  iwld  B.11  trtnr  *»  nuarh  -<i  ih<  maiktt  m  a  ctm  *••  raw.  lhartl. 
Huw  the  cnlcfcd  Ialu  cuaaKjttain  with  ihc  big  Caacarn  pack- 
ft,  -lotl  pag  -a  told  in  berataar. 

)  U  SLAKE,  oa  ih<  oiker  hint.  Bag  irlhog  Ca-w  6W1  .1 

SHiihrrn  California  far  ...  «f  ike  big  Cto,,  >akn  How 
hr  Nraol  •  t.nttllelnw  af  •  g.e-caae  waor  ten  ■  taw  craer 
for  t  j  irtiM  makr*  anna  raaaeg, 

JOHNS  EDMUNDS  af  CMlBJI  had  •  la,  order  tar  Caiee 
Ota. ifu  cam  Bail.  Fau  thinking,  aweb  ir hna,  ea-^prrsiioa 
nrlaeea  ewrthtnl  lug  aMAulacltim.  Ionian!  in  the  aak  of  inc. 
rnnr*  arifinil  atari  Bag  «i  »;.lm..ijl  carina*  aaawll, 

MRS  G.  U  GIBSON  Bag!  ik. -'Harm' Xriar"  wkra  Kb* 
lurk?  inborn  an.iamed  thai  they  want  all  kaded  ay  with 
C-.IIaH,  I.,  .hub  fbrtrarertwd  In  hr  an  tall  tri-at  grneerk 
.she  .l.t..- 1  cant  aarahnaw  fa.  d..  ar.i  ar.  or  am  illlnwai 


y  c  hunt  it. 

wick  lam  A'afi  ■***.  C.-NaWt.  \»n_tt  it^-f  MH  ( I ■  ■»*•*._ 
•all.  IU11  hat  htm  pH  b(  ncm  urdrra  If  on 

LOUIS  C.  JACOBSOS  UamOi 
Ii--J»c  on  Siring;  mnx  .dAv-ttnenr  thin  Off 
«4  frrtUwt  ***  I U  ..bJ  u  -*J  tt  f**i 

VIIXIAM  F.  MOtXOy  AhHM.  bM  «/ 
■a  ofd«T  liar  (irdfr  jm^f  bevatm*  hm  (imtcmtt  truuld  taiT  fur  lev 
thwhcit.  Uwl  tie  lidd  iW  t»<i«  wbJ  mw6t  l«*u  It trmh. 

T.  H.  SllAWv>M,0|<,  brl.bfH«.totc.l  S~f— 1m.  U  ,1. 
(  m  km  laiHii  mmuHj  ww*Nt        ~  W  told  u 


HAS  BY  K  WALLACE  mti  *  |m»  -Ko  mU  W  could*' t 
Wv*  aW««  AnMi  u.  Krti*m*  IMMI « **Jc  «n  -lend  i*  hb  «f 
,M  j taau;  Si  ta«  1  it,  \V*1I*. » iaWh*rtl  t.(I,  tkuBT  in  ttrMc  dad  indc  n.  life 

BOBERT  O.  WHITE  mmmi  Utwm  ixt  hiwiraad  for 
hit  ftntuntr  hr  dVcxuiaMrattaag  lhai  wietien  u  ■  imall  Kuuu 
luon  *(B*s4d  tvyf  t.tfrt  Ihnutt  In  J>nMr*f. 

A  jB*vaj»B»,»t  tut.  Wtai  pmtwttAn]  r«a,i«>«B«g  riv***  navl  wv 

Mf-fft  1(1  *Vf%>W.  Uf  «1  b-****.  An  |r»  B,lk«|  g  m  m* 

bhtii****.  A  «.»f.        W  M*lfd  M  <itr  •*»»  »U  fl*>**lv  • 

.tMnpfd.-H.rm  eaw-UT*  (mm  N*.  lo)M  liVt 

•r*  cf  Tat  1  Cx  >e  .10  Tbibw-i  Ar*f  «ne  •/ t-Sfs»c  «i»r«f-e«  tV 

nhita.ta.UV- 


^TTHirWORLD-S  GREATEST 


450,000  Daily -S0O.O0O  SunJay 


2 


Editor    &    Publisher    for    April    16,  1921 


THE  BEST  ENDORSEMENT 


For  Consistent  and  Productive 

RESULTS 

Is  this  type  of  letter  from  a  client 


Fisher  Service  &  Supply  Co. 

DuWb«lor.o|  MASCO  1 


is,  wa. 


Mr.  C.  t.  Ihltaty, 
kJgr.-Kersbandlsiag 
Be  it  on  ansrioaa, 
Bo  •ion,  Maes. 


uf  dear  Mr.  «hitney:- 


Ju»t  a  wort  of  appreciation  for  the  eplendld  eo-oporatloa 
ua  in  putting  over  Masco  Uope  in  Metropolitan  Boston. 
It  not  boa  for  tho  offloloat  aork  done  by  your  Merchandising 
,  we  would  not  bare  boon  able  to  put  Msaeo  Mope  ower  In 

of 


Tour  nuabered  aap,  your  routo  sard*,  the  full  page  in 
the  Oroser  Link,  end  th*  flao  «ork  doao  by  your  four  field  aen  In  cowering 
tbo  (rosary  and  hardware  trado  la  advance  Of  ay  taleeaeo,  all  proved  to  bo 
of  tb*  utaoat  value  io  getting  a  largo  distribution  la  a  remarkably  abort 


saying  if  it  bad  not 


I  fool  saft  In 
aaeriean  and  ita  liorehandislng 
up  Boston*,  as  we  ara. 


for  t 
not  no. 


truly, 


nsraw  siHTici  •  supply  oo. 


Efficient  Field  Service 


Special  Map  Reference 
Route  Information 


Detailed  Information  on  the 
Trade 


Space  in  the 

GROCER, 

DRUG  and 
TOBACCO 
LINKS 


With  Other  Co-operation 


Is  offered  by  the 

Merchandising  Service  Department 


to  advertisers  in  the 
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EDITORIAL  ROOM* 


U^hr  Qtyarlottf  Daily  (fiber rupr 


Charlotte  N.  C 


March  22,1921 


The  flewspaper  Enterprise  Association, 

Cleveland,  Ohio. 

Gentlemen: 

Your  enterprise  In  furnishing  live,  up-to-the-minute 
dope  from  the  major  league  training  camps  is  scoring  heavily 
In  this  part  of  the  country.    Mr.  Snyder's  daily  stories  are 
sure  fire,  red  hot  features  and  our  readers  are  literally  eating 
them  up. 

Some  weeks  ago  ire  passed  up  the  opportunity  to  contract 
for  similar  service  from  two  large  syndicates  and  now  we  are 
glad  that  we  did,  for  Snyder's  stuff  tops  theirs  and  more  than 
that,  it  is  illustrated. 

Here's  hoping  you  will  maintain  your  present  speed 
throughout  the  baseball  season.    We  learned  long  ago  that  the 
sport  dope  we  receive  daily  in  the  NEA  package  rings  the  bell 
every  time. 


Yours  very  truly. 

Sporting  Edi^r. 
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PHILADELPHIA 

The  third  largest  market  in  the  United  States 

Now  is  the  time  to  go  after  sales  in  Philadelphia  with  an  advertising 
campaign  in  the  newspaper  which  goes  daily  into  nearly  every  Phila- 
delphia home,  store,  factory  and  office. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  news- 
paper "nearly  everybody"  reads — 

The  Bulletin 


>  i  t  paid  daily  average  circulation  for  March 

516,405  copies  a  day 

Breaking  all  its  previous  circulation  records 


Mo  prize,  premium,  coupon  or  other  artificial  methods 
of  stimulating  circulation  are  used  by  The  Bulletin. 


The  circulation  of  The  Bulletin  is  larger  than  that  of  any  other  daily  or  Sunday 
newspaper  published  in  Pennsylvania,  and  is  one  of  the  largest  in  the  United  States. 


EDITORS  PUBLISHER 


lamed  every  Saturday — forma  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117.  New  York  World  Build- 
in*.  63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330 
Charter  Member  Audit  Bureau  of  Circulation*. 
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CAMPAIGN  TO  OUST  "WE  BOYS"  GROWING 


Washington   Correspondents   Adopt  Protective   Rules — Don    Marquis    Outlines    Plans    for  Re- 
Organization  of  New  York  Press  Club  Along  Lines  of  Bar  Association 


'J1!  IE  Campaign  against  the  "we 
hoys"  clement,  tipsters  anil  hang- 
ers-on in  the  newspaper  profession 
marie  real  progress  during  the  last 
week  in  Washington  ami  New  York. 

Krai  newspaper  men  won  a  victory 
in  the  national  capital  and  all  except 
members  of  the  newspaper  profession 
in  stood  standing  will  he  barred  from 
conferences  with  President  Harding 
and  all  other  government  officials  in 
■hr  future.  • 

In  New  York  City  Justice  Edward 
J,  <~iavcgan  has  informally  suggested 
that  an  impartial  referee  he  appointed 
to  inquire  into  the  affairs  of  the  Press 
Club.  At  the  same  time  April  26  has 
lieen  set  as  the  return  date  for  an 
order  which  calls  upon  the  New  York 
Press  Club  to  show  cause  why  its 
affairs  should  not  be  thoroughly  in- 
vestigated by  the  Supreme  Court. 

A  move  to  reorganize  the  New 
York  Press  Club  along  the  lines  of 
the  New  York  Bar  Association  and 
make  it  the  active  protector  of  the 
profession  from  the  unscrupulous  has 
met  with  general  approval  and  Don 
Marquis,  columist  of  the  New  York 
Sun,  has  been  elected  chairman  of 
the  committee  of  active  newspaper 
men  now  members  of  the  Press  Club 
who  arc  demanding  a  re-organization. 

Thi*  would  necessitate  the  affilia- 
tion of  all  independent  organizations 
of  active  newspaper  men  with  the 
Press  Club,  it  is  said,  but  no  trouble 
is  expected  on  that  score  as  prtitions 
for  membership  under  the  proposed 
rc-organtzation  are  already  in  riri-ula- 
Hon  in  every  newspaper  office  in  New 
York  City  and  Wednesday  night  a 
total  of  ,vf$0  non-member  signers  had 
already  been  secured. 

Arrangements  are  now  under  way 
for  a  meeting  of  all  active  newspaper 
mm  who  are  not  memhers  of  the  New 
York  Press  Club  to  be  held  prior  to 
the  hearing  on  April  2ft  for  the  pur- 
pose of  organizing  a  committee  to 
give  support  to  a  movement  for  a 
general  clean-up  in  the  interest  of 
clean  journalism. 

Don  Marquis,  chairman  of  the  com- 
mittee of  members  of  the  Press  Club 
demanding  a  thorough  investigation 
and  clean-up  of  that  organization  has 
issued  the  following  statement: 

"Thr  rnmmittee  in  it,  plane  ol  reorganisa- 
tion pruriosr*  lt>  establish  n  -I'ommittec  on 
t\thirs,'  anjlngnw*  to  that  of  thr  N'rw  Yotk 
County  and  nlhce  Bar  Ae*oeialion«,  for  the 
purpose  of  driving  out  nt  the  newepapee  busi- 
nni  in  New  Vnrk  City  men  who  use  their 
r  "  lino  to  prnsnnlc  improper  personal  end* 
TIN  operations  nf  audi  a  committee  wnujlij 
not  be  confined  to  nwrnhen  of  the  Press  Cluh. 
tint  to  anybody  engaged  in  newspaper  work  in 
this  city  whoie  activities  are  considered  pre 
ludicial  to  the  newspaper  profession  41  a 
whole.  It  is  intended  that  Mrh  committee 
•halt  pats  on  charge*  and  Rive  effect  to  ns 
hndirga  by  ftlinst  report!  with  newspaper  nance* 
in  (his  and.  other  lanre  cities. 

"Thr  r-ttati  will  alsi,  set  up  machinery  nsf 
dealsuii  in  s  severe  manner  with  persons,  and 
inopeily  newspaper  men.  wtwi.  hnwevrr.  rco 
rc*enr  Ihrnasrlses  to  he  affiliated  ssirh  thr  husl- 
nr»s  nml  solicit  from  wealthy  ineti  im  such 
Trv'csmr&tloiia.     In  I  hi*  way  it  ■■  ■safleal  l« 


reduce  1,1  .i  in  ■  !:  :i  the  'wr  hoys'  class,  who 
Inr  years  lnvr  w.rkcd  in  this  city,  generally 
tsitli-ut  bring  t-allcl  tn  arrnuni  in  any  other 
•  iy  thin  by  ■aBjiinnSM  esposure  in  the  news 
sQUirea,  And  who-w  arUsitiea  have  dun*  much  to 
bring  th.-  enlire  boafe  of  honorable,  reputable 
■■■s*o»*wgl  nun  tin.,  dssrepute. 

"In  these  objects  the  Press  Club  Progrcsssve 
4'nmmrttce  will  welcome  the  saiproft,  both  stniral 
and  artss-r,  nf  nil  right  thinking  ncwspajict 
■  orlsers.  many  nf  whom  have  already  signified 
their  fall  sympathy  with  the  coatae  putsned 
thus  far." 

Postponement  was  granted  by  the  court 
upon  the  motion  maile  by  Charles  M. 
Beanie,  counsel  for  the  club,  that  Jus- 
tice Gavcgan  vacate  his  own  order  Mr. 
Beattie  asked  for  an  adjournment  on  the 
ground  he  had  not  had  tuffii-ieut  time  to 
prepare  an  answer.  Justice  fiavrgan 
gave  him  until  Thursday  next. 

In  his  argument  Mr.  Beattie  dec  hired 
that  the  abuses  complained  of  had  been 
abated,  and  that  the  solicitation  of  asso- 
ciate im-mlser  ships  for  $1,000.  and  for 
rrjiresentation   in  the  History  of  the 


World  War  had  been  stopped  by  the 
officers  and  trustees.  Mr.  Beanie  con- 
tended that  the  other  matters  complained 
of  in  the  petition  were  insufficiently  pre- 
senter,, and  declared  that  the  Hoard  of 
Trustees  had  supplied  full  information. 

The  isetilioners  in  the  action  are  Pat- 
rick McEvoy,  Charles  Salomon.  G.  Sel- 
tner  Fougner,  August  C.  Reimcr  and 
Abraham  Uaerman.  In  reply.  H.  Fran- 
cis DyrurJ.  counsel  for  petitioners,  de- 
clared that  the  allegations  contained  in 
the  moving  papers  were  supported  by 
affidavit*  and  documentary  evidence. 

Mr.  Dyruff  stated  that  the  affairs  of 
the  rhib  were  in  such  bad  state  (bat  his 
clients  were  convinced  only  drastic  ac- 
tion could  straighten  them  out.  He 
stated  that  after  the  completion  of  the 
present  action,  there  would  probably  he 
brought  other  actions  for  an  accounting. 


I'Avlj    *>    l   ,!.,...'    CV    l  r  J  1 

The  ngkt  against  the  "*wa  hoys."  tipster  and  hangers  on  Is  now  1st  hall  swing  In 
th*  national  capital  and  Sere  nt  the  nawly  elected  officers  ol  the-  White  Hosts*  Car- 
raspondrnta  Aaawtlalton  whn  wlU  guard  President  Harding  Iron  tha  aindarslrablaa.  !■ 
the  ccsiter  la  Frank  ft.  Lamb,  ol  the  Washington  Times,  president;  left.  Russell  Yoaing,  •! 
lbs  Washington  Star,  v  Ica-praalaVasH:  right,  Byron  Price,  at  the  Aaaociatad  Press,  Sucre- 
tary. treasurer.  Praaidenl  Harding  ia  honorary  preaiHcnt  ol  the  organlf atloei  and  hla 
Secretary.  Geovg*   B.  Chrfaliass,  Jr.,   la  chairman  vm-officia  af   the   Executive  Committee. 


and  for  removal  of  officers  on  the  ground 
of  alleged  irregularities  at  the  last  elec- 
tion in  the  club. 

When  Justice  ftavegan  granted  the 
adjournments  asked  fnr.  there  was  a 
short  informal  discussion  among  the 
newspaper  men  regarding  the  affairs  of 
the  club,  and  Justice  Gavegan  informally 
offered  his  services  toward  a  compro- 
mise between  the  parties.  He  also  sug- 
gested that  both  sides  agree  upon  the 
appointment  of  an  impartial  referee  to 
inquire  into  the  affairs  of  the  club. 

The  present  constitution  and  by-laws 
under  which  the  Trustees  were  enabled 
to  enter  into  the  contract  authorizing 
John  J.  Wohltman  and  his  solicitors  to 
conduct  the  "War  History"  and  special 
membership  campaign  are  to  be  amended 
to  obviate  the  possibility  of  a  recurrence 
of  these  practices. 

A  special  meeting  of  the  Board  of 
Trustees  held  on  Wednesday  evening 
developed  into  a  very  stormy  session, 
the  majority  members  of  the  Board  as- 
serting that  the  practices  complained  of 
had  been  carried  on  without  their  knowl- 
edge, that  the  War  History  subscription 
and  membership  solicitation  campaigns 
had  been  discontinued  in  the  past  week 
and  that  there  was  no  reason  for  going 
to  court  for  relief. 

The  trustees'  statement  says : 

"Whereas,  This,  thr  oldest  and  largest  press 
club  in  the  world,  with  ranee  than  400  actsve 
members  enrolled,  consisting  of  suae  of  the 
swot  prominent  journalists  ul  the  country  and 
many  aswirinte  and  bnmirary  members  in  all 
walks  of  life,  has  been  aggrieved  and  astoni'bcd 
tn  rind  that  its  h-wnir  and  integrity,  which  have 
been  perscrvrd  fur  the  swany  sears  of  existence, 
bavr  been  attacked  fur  several  days  past  by 
pnhliratinne  in  serine  of  the  newspapers  of  this 
city; 

•Whereas,  Uany  friends  of  the  dob  base 
been  snaking  nuiuirse*  regarding  these  puMica- 
lion*,  this  board  has  decided  to  break  from  its 
•  ilenre  and  reanlves  to  declare  its  standing  in 
the  matter,  aa  follows: 

That  it  will  ont  aland  for  having  ita  honor 
and  integrrty  impugned  foe  unauthorised  acts 
nt  lao  or  more  people  who  falsely  claim  to  rep- 
reaeni  the  club  In  their  declarations  Tbat  it 
has  never  authorized  and  now  declares  that  all 
statements  in  regard  to  the  procurement  of  twn 
associate  tnrmbe rs»ir-i  in  the  mwrng  papers 
were  nrilber  authorired  nor  rnndoned  by  this 
hoard  or  this  clash.    That  if  these  matter-  had 

been  called  to  the  attenlinn  nf  Peeaident  How- 
ard or  this  board,  wbich  have  ample  power  tu 
act  tinder  its  ronstitvtinn  ami  by-laws,  the  con* 
ditions  complained  of  would  have  been  in] rfi r 
diat'lv  investigated  and  vrtnedied. 

"That  the  cluh  and  Board  of  Trustees  de- 
store*,  and  always  has  depVired,  the  necessity 
of  obtaining  funds  frnm  any  source  other  than 
tbat  nt  st*  sworn  bees.  Tbat  thts  board,  bowerer, 
charged  with  ibe  duty  of  safeguarding  the  vesi- 
ed  intrreea  of  Us  members  in  the  club  property, 
ha*  laced  a  tVnaftdal  condition  which  rendereif 
sneh  action  as  it  has  taken  imperative, 

"That  five  years  ago  the  club  faced  a  condi- 
tion which  threatened  its  immediate  disintegra- 
tion and  tbe  loss  of  its  t?s<">,nno  clubhouse  In 
which  It  has  roor-  than  IHVO.Oull  ecruily.  It  had 
an  outstanding  mortgage  nt  Sljn.OOO  on  ita  dub- 
house,  sn  which  the  club  has  inveated  its  say. 
urn*  fur  years.  It  had  a  bond  iaswe,  secured  by 
seend  mortgage,  for  SJS.nnA.  and  tradesmen's 
debt*,  unpaid  interest  and  unpaid  uses  aggrr' 
gating  SAMOO.  Plus  this,  the  trustees  faced 
the  problem  of  meeting  an  annual  deficit  of 
up-ard  nf  s   

"||»  this  emrrgenrr.  the  Board  of  Trustee* 
entered  into  a  contract  til  have  rmr-"i«hed  in  ,1- 
name  a  History  of  the  World  War.  and  safe 
guarded  br  legal  contract*  SO  tar  as  nraaikle 
the  finanrial  inler-st  and  the  bon-.r  and  inve- 
etty  of  the  elah  That  as  a  result  r«f  this  gssn- 
tears  the  tradesin -n's  drills  have  Jsreu  ^  pa:-" 
the  second  morrifcv 


Mii-n  ■    linn,    in •  ^  i 
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jrlK.  e»ee|*  |«  it,  liTU 
cud  il  ha.  diiw  an  band 
bank  u>  ci  Itscr  it"  first 


nnw  free  from  debt, 
saite  cf  1 1  JO  . Mill, 
MM  cash  in 

sraer   iitdrblednesf,   aa   »*'-!  x 
ilS.nilO  In  insure  tbe  pul 
mntrartnt   for  of   Its   Wai    HtsUity.  Ii 
meantime  ibe  charities  i>f  the  elub  hair 
o.mlurlrrl  nsi  an  extensive 

"ThM  all  (hose  persons  i .__ 
dub  l*i  tbe  carry  mi  on  of  it>  thai  4  Irs  . 
its  nianiirnanre  by  asiiitinit  it  in  It*  pr 
alrr-aiir  stated  in  this  dssticult  period  th 
wlnrh  the  clnh  has  rtnrnrd  should  r« 
the  Ihanks  nf  all  nsrmben  of  tbe  club  and 
Iflctsda." 
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Hon*.  Cl~a.ni  In  Washington 

WxsniNirriix,  April  14.— The  corps  oi 
Washington  correspondent*  has  taken 
the  lead  in  the  movement  now  assuming 
national  proportions  to  clean  house  of 
all  the  fakers  and  fwpnUpfl  who  derive 
personal  profit  by  posing  as  newspaper 
men  and  traflkk  in  the  honor  and  the 
prestige  of  the  craft. 

At  the  biennial  meeting  of  the  cor- 
respondents held  here  yesterday,  a  reso- 
lution was  adopted  without  a  dissenting 
vole,  providing  for  an  inquiry  which 
contemplated  closing  the  doors  of  all 
ptcss  'conferences  in  the  national  cap- 
ital to  all  but  lsona  tide  i 


The  resolution  struck  a  body  blow  tn 
the  brokers'  tipsters,  lobbyists,  cmbass.v 
agents  and  others  of  similar  stripe  who 
have  sought  to  force  their  presence  a* 
newspaper  men  upon  the  President  of 
the  United  States  and  members  of  the 
Cabinet. 

A  full  and  complete  inquiry  is  to  be 
undertaken  by  a  committee  composed  of 
representatives  of  all  groups  of  Wash- 
ington correspondents  with  a  view  tu 
establishing  proper  safeguards  fur  their 
confidential  relations  with  the  President 
am]  the  Cabinet  to  the  end  that  none  but 
recognised  newspaper  men  may  attend 
the  confidential  conferences  with  those 
officers  of  the  Government. 

Suggestions  have  been  made  that 
regulations  to  govern  admission  to  the 
departmental  conferences  shall  be  sim- 
ilar to  those  which  now  control  mem 
bership  in  the  F'ress  Galleries  of  Con- 
gress. The  committee  which  is.  to  con 
duct  the  inquiry  will  he  composrd  of  the 
Chairman  and  the  Secretary  of  the 
Standing  lV'irii:tcv  .-.rn.  ri-.nrwiitativt-. 
of  the  Committee  of  State.  War  &  Navy 
Correspondents,  the  White  Hoii'e  tor 
respondents  Association  and  the  Trea- 
sury Department  Correspondents  As 
sociation. 

Adup'.ion  of  litis  resolution,  offered  by 
Robert  Harry',  of  the  Philadelphia  Pub- 
lie  Ledger  and  Kkitoh  &  I't  nt  isma.  was 
made  possible  through  the  cn-operation 
given  the  movement,  urged  for  almost 
two  years  by  F.iiito*  4  PlMMMfc  by 
Chairman  Karger,  of  the  Standing  Com 
mittccL  Richard  V.  Oulahan.  uf  the 
New  York  Tittles:  James  P.  Hornad.iv. 
nf  the  Indianapolis  News,  and  spnkcs- 
men  for  the  State,  War  &  Navy,  the 
W  hite  House  and  Treasury  correspon- 
dents. 

After  Chairman  Karger  had  recog- 
nized Barry  for  the  presentation  of  the 
resolution,  the  Chairman  read  a  state- 
ment in  which  he  expressed  his  idea* 
for  a  settlemrrt  of  the  problem.  He 
said  he  had  been  working  for  some  time 
on  the  matter  and  was  prepared  to  do 
his  utmost  to  bring  about  the  reform 
which  all  realised  to  be  necessary. 

Mr.  Oulahan  supported  the  Barrt 
resiilution  on  the  ground  that  it  pro- 
vided the  machinery  for  carrying  out 
the  theories  of  settlement  which  Chair- 
man Karger  had  indorsed.  Some  of  the 
correspondents  were  anxious  that  th- 
resolution  go  deeper  into  the  issue  ot 
respecting  confidential  information,  but 
the  explanation  was  made  that  the  im 
un  iliate  business  was  the  exclusion  o' 
nun  n-.t  technically  entitled  to  attend 
the  conference*. 

Tin  resolution  as  agreed  to  follows: 

"Whereas,  the  Standing  Commit- 


tee of  Correspondents  is 
hy  Federal  officials  as  the  govern- 
ing body  in  all  matters  affecting 
the  rights  and  responsibilities  of 
new  spapcrnicn  in  Washington ; 

"Whereas,  the  Standing  Commit- 
tee's grant  of  authority  docs  not 
extend  beyond  supervision  of  the 
press  galleries  of  the  Senate  and 
the  Mouse  of  Representatives  and  its 
obligation  with  respect  to  Executive 
Departments  is  assumed  and  purely 
voluntary;  and, 

"Whereas,  there  exists  a  genuine 
responsibility  that  the  President  of 
the  United  States  and  members  of 
the  Cabinet  lie  assured  their  confi- 
dential conferences  arc  so  safe- 
guarded lhat  none  but  bona  fide 
correspondents  may  attend. 

"Therefore,  Uc  it  Resolved,  that  a 
full  and  complete  inquiry  lie  under- 
taken at  once  by  a  committee  of  the 
corps  of  Washington  correspondents 
to  be  composed  of  the  Chairman  and 
Secretary  of  the  Standing  Commit- 
tee ;  and  the  chairman,  president  or 
other  duly  authorized  representative 
of  the  State.  War  and  Navy  Corres- 
pondents Association:  the  White 
Hnuse  Correspondents  Association, 


SEATTLE  P.-L  SOLD  TO 
JOHN  H.  PERRY 


DenUs    Conaactioa    With    Haarst  or 

Scrippa    Publishing    Interests  L.  J> 

Clarke   Associate   In   Dead — 
Nattlaton  Ratiraa 


own  shares  of  stock  yet,"  Mr.  Perry 
commented. 

The  brief  announcement  published  by 
the  P<>st-lntclligeiicer  announcing  the 
sale,  was  contained  in  the  Sunday  issue. 


iHy   Telegraph   ia   KlilTiia  &  pL-BUSHta) 

StxtTUx,  Wash.,  April  10.— Sale  of 
Seattle  Post-Intclligencer  to  John  H. 
Perry  of  New  York  and  Seattle.  Presi- 
dent of  the  American  Press  Association 
and  head  of  the  Autocaster  Service 
Company,  was  formally  announced  by- 
Mr.  Perry  and  confirmed  in  Sunday's 
edition  of  the  paper. 

Mr.  Perry  has  purchased  a  majority 
of  the  voting  stock  of  the  Post. Intelli- 
gencer and  look  possession  of  the  publi- 
cation immediately.  Clark  Nettleton, 
former  publisher,  promptly  retiring. 

The  sale  to  Mr  Perry  confirms  the 
story  puhlished  in  Ktirnm  *  Pt  trusttrji 
following  the  failure  of  the  Hearst  in- 
terest* to  close  their  deal,  to  the  effect 
that  a  gr<  up  nf  old  stockholders  in  the 
paper  would  immediately  altemjit  to 
find  other  prospective  owners.  This 
article  was  denied  by  Mr.  Nrttleton.  but 


LABOR  AND  WASTE 


cms  that  the  pttb- 
tt  retson  evcrv 


THEY  are  the  two  most  important  prohl 
lithe  1*3  of  America  face  today.  For  t 
person  will  be  keenly  interested  in  what  John  J.  Lcary.  Jr., 
industrial  cxiK-rt  of  the  New  York 
World  and  intimate  friend  of  the 
late  President  Theodore  Roosevelt,  has 
to  say  on  both  subjects  in  a  special 
article  written  exclusively  for  F-tiiTog 
&  IVtiLlSIIER.  Lean,  needs  no  intro 
(taction  to  American  newspaper  owner*, 
lie  writes  with  a  bang  and  is  a  recog- 
nized authority  on  labor  developments. 
His  expressions  on  labor  questions  arc 
always  worthy  of  study.  This  is  only 
Joan  j.  [awn,  J».  one  of  the  big  exclusive  features  on 
matters  of  paramount  interest  that  will 
ap,«ar  in  EDITOR  &  PUBLISHER — NEXT  WEEK. 


anil  the  Treasury  Department  Cor- 
respondents Association:  and 

"Be  it  Resolved,  further,  That,  it 
shall  be  the  duty  of  this  special  Com- 
mittee to  confer  with  i  rncrr*  of  the 
Government  with  a  view  to  devising 
uniform  regulations  to  govern  ad- 
mission to  the  press  conferences  at 
lixecutue  Departments  of  the  Gov- 
ernment, provided  hswever,  that 
wherever  ims-ible  the  enforcement 
of  such  regulations  is  to  he  vested 
in  correspondents  associations  or- 
ganized for  the  purpose." 

Bv  a  resolution  offered  bv  Charles  S 
Albert,  of  the  New  York' World,  the 
corps  of  correspondents  entered  formal 
protest  to  the  Senate  Rules  Committee 
against  the  action  of  that  committee  in 
barring  the  Senate  correspondents  from 
the  Vice  President's  lobby  where  the 
hulk  of  the  news  gathering  from  the  up- 
per hoii«c  of  Congress  occurred  in  the 
past.  The  new  rule  closes  the  lobby 
by  making  it  pact  of  the  Senate  flooi 
and  corrcspmdciits  are  unable  to  cntei 
it  fur  their  chats  with  senators.  F.xist 
ing  arrancrmcnts  are  wholly  nnsati'fac- 
tory  and  pcrfottal  relations  between  the 
Senate  and  the  Press  tiallery  are  hadl. 
strained.  Manv  of  the  men  ul.o  con 
tributed  so  much  to  the  site-ess  of  I'lB 
Republican  light  again-t  the  laragne  or 
Nations  are  out  with  declarations  of  war 
against  their  frirnds  n-t  the  floor 


today's  developments  confirm  the  facts. 

Whde  Mr.  Perry  holds  s;. -ck  in  the 
Seattle  Star.  Portland  News,  Tacnma 
Times  and  several  other  Scripps  news- 
papers. He  emphatic  illy  declares  that 
be  arted  entirely  independent  of  the 
Scripps  organisation  in  thi  purchase. 

Associated  directly  with  Mr.  Perry 
in  the  .ictive  management  of  the  Seattle 
papers  is  L.  J.  Clarke,  of  New  York, 
former  Scripps  business  manager  in  the 
northwest  and  owner  of  stock  in  several 
Scripps  papers  until  ten  years  ago.  Mr. 
Clarke  is  expected  in  Seatt'e  soon,  prob- 
ably to  become  business  manager  of  the 
Post-lntelligcnccr.  James  A.  Wood, 
editor  of  the  Post-Intelligencer  under 
the  Ncttlcton  regime,  continues  on  the 
paper  and  Mr.  Perry  declines  to  state 
whether  there  will  lie  a  change  in  the 
executive  editorial  chair.  For  the  time 
being  the  entire  old  staff  of  the  papc 
will  remain. 

A*  trustees  nf  the  Post-Intelligencer 
Publishing  Company  under  new  man- 
agement will  l>e  Charles  H.  Lilly,  whole- 
sale seeil  dealer  of  Seattle  and  Mr. 
Perry's  father-in-law;  W.  V.  Tanner, 
former  Attorney-General  of  this  state: 
Supreme  Court  Jihigc  Ketmith  Mackin- 
tosh of  Olvmpia,  and  Mr.  Clarke. 
These  trustee*.  Perry  said,  hold  but  a 
minority  of  the  slock. 

"Mr.  Ncttlcton  retires  from  any  con- 
mvti.  n  with  the  paper,  th'-ngh  lie  may 


"Ownership  of  the 
changed  hands  yesterday.  The 
details  of  the  transfer  so  fully  . 
our  time  that  it  was  found  impracticable 
to  prepare  a  comprehensive  statement  of 
policy  or  even  an  outline  of  plans  for 
improvement  of  the  newspaper.  Within 
the  next  few  days  will  he  publisheJ 
news  of  interest  and  importance  to  many 
thousands  of  Post- Intelligencer  readers. 
The  announcement  was  signed  by  Mr 
Perry  as  "president  and  publisher",  and 
Mr.  Wood  as  editor, 

Charges  that  the  former  ownership  of 
the  Post-Intelligencer  was  involved  ir. 
such  financial  entanglcm-'nts  as  the  re- 
sult ■  f  loan*  it  obtained  and  that  it  was 
not  as  free  and  inderendent  as  it  should 
were  made  by  Mr.  Perry  in  first  puMk 
statement  carried  on  first  page,  April  1-1 
Mr.  Perry's  .taicm.'tit  follows: 

"1  am  here  tn  vitalize  the  P.-I.  I  am 
going  to  make  it  brighter,  more  inter- 
esting ai  d  a  more  newsy  newspaper 

"Hut  more  important  fnr  you  to  know 
is  that  the  paper  will  be  independent  am! 
courageous,  free  and  fearless  and  a 
figtinr  for  right  as  against  wrong  aiol 
corruption,  whether  in  political  parties, 
civic,  religious  or  business  organizations- 
It  will  stand  erect  doin;-  business  on  the 
square,  its  fac  ti>  the  future.  It  will 
bend  its  knee  to  no  one  save  God. 

"The  truth  is  that  in  the  past  the  P.-I. 
has  not  been  as  tree,  independent,  fear- 
less and  courage  us  as  it  should  have 
been.  Under  the  conditions  of 
ownerships  it  could  not  be  so. 

"The  former  owner  for  some 
held  in  his  name  the  controlling  stock 
in  the  P.-I  Company.  In  order  to  ac- 
quire this  stock  and  to  hold  it  be  had 
borrowed  money  and  borrowed  heavily 
from  men  of  large  financial  interests 
and  connections.  This  sort  of  owner- 
ship caused  people  to  feel  that  the  P.-I. 
was  not  in  position,  if  need  be.  to  look 
certain  men  squarrly  in  the  eye.  and  if 
necessary  tell  them  to  go  to  hcIL  This 
is  a  necessary  position  for  an  Editor 
and  Publisher  in  order  to  make  a  suc- 
c.-sful  newspaper.  The  former  controll- 
ing ownrr  still  owes  these  gentlemen 
certain  sums  of  money. 

"However,  as  I  own  sole  control 
put  this  in  your  pipe:  These  men. 
though  they  will  be  accorded  the  same 
fair  treatment  as  all  other  persons, 
will  not  have  any  more  to  say  about 
the  policy  of  the  P.-L  what  goes  ii 
it  or  what  stays  out  than  will  you 
who  read  this  article. 

"That  being  fully  and  finally  settled 
I  want  to  say  with  equal  emphasis 
that  the  P.-I..  as  far  as  is  humanly 
possible  for  us  to  do  so,  will  not  care- 
lessly, intentionally  or  maliciously 
lihel  or  lie  ahout  any  one,  even  our 
enen 


"It  has  been  rumored  that  I  was 
acting  on  behalf  of  the  Seattle  Star 
Company.  This,  perhaps,  is  due  to 
the  fact  that  I  am  a  stockholder  in 
the  Seattle  Star,  a  paper  of  which  I 
feel  justly  proud.  However,  there  i« 
no  other  or  further  connection  be- 
tween the  two  papers.  It  is  also  ru- 
mored that  I  was  acting  on  behalf  of 
Hearst.  Mr.  Brisbane's  telegram  an- 
swers that.  Mr.  Brisbane's  telegram 
read  a*  follows* 

"'Congratulations.  Just  heard  of 
your  purchase.  As  lonff  sis  we  did 
not  get  it  am  glad  vou  did.' 


Verree  Cnnk'in  will  contiruc  to  reprr 
MM  the  P^sl-lnlelliecncer  in  the  ra 
ti'-nal  advertising  field. 

'  Digitized  by  Google 
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ASKED  BY  AD  AGENCIES 


ONE  RATE  ON  LOCAL  AND  NATIONAL  s"urt  "  ■*■*■  £■  ' 

rate  as  low  as  the  advertiser  can  secure 
by  availing  himself,  through  subterfuge 
and  collusion,  of  lower  local  contract 
rates. 

"In  the  raises  in  rales  that  swept  over 
the  country  during  the  past  two  years  no 
complaints  came  from  the  important  ad- 
vertising agencies,  and  to  their  ever- 
lasting credit  it  should  be  said  that  they 
in  fairness,  recognizing  the  problems 
that  confronted  the  newspapers  in  their 


Say  Their  Butinet.  Will  Be  Destroyed  if 

Advertising  Through  Dealer*  at  Local  Charge* — Special 

Representatives  of  1 ,400  Dailies  Appeal  to  Publishers 


opinion,  that  this  solution  is  not  based 
on  the  merits  of  the  point  involved,  but 
rather  is  a  solution  based  on  expediency 
and  begs  the  bigger  question  of  a  solu- 
tion on  the  basis  of  moral  i 


¥F  newspaper  publishers  acquiesc  in  the  large  volume,  daily  insertions,  etc.— 
*  developing  practice  of  allowing  local   "ever  to  "job"  his  local  rate  to  a  na- 

ailvcrtiscrs  to  "job"  their  local  contracts  tional  advertiser,  the  purpose  of  which  is   greatly  increufed   cost  of  production. 


the  latter  an  advertising  rate 
lower  than  the  national  rate  net,  adver- 
tising agents  ferl  that  it  ultimately  means 
thr  destruction  of  the  advertising  agency 
business.    The  agents  contend  that  in 


paid  v 
[iltullt 


increases— the  only  thing  they 
asked  being  that  the  paper  deal  with 
them  equitably  and  justly.  Raises  of 
rates  for  local  advertising  for  equal  vol- 
ume of  space  were  not  made  equally 


to  break  the  paper's  national  rate 
more  important  still  to  cause  a  publisher 
to  break  faith  with  the  advertising  agent. 
For  the  practice  will  work  toward  no 
nther  end  than  the  ultimate  destruction 
nf  the  theory  and  principle  that  form 

equity  and  justice,  a  newspaper  shuuld  the  basis  of  the  business  of  an  agency,  great— and  the  result,  of  course,  ii  the 

never  accord  a  rate  to  a  local  advertiser      "We  firmly  believe  that  a  publisher  present  disparity. 

for  equal  amount  of  space  that  is  lower  is  wise  when  he  agrees  to  uphold  the  "The  publishers  are  now  face  to  face 

than  the  national  rate  net.                     agency  idea  and  strengthen  the  agencies  with  the  charge  hy  the  advertising  agents 

A  conference  of  the  newspaper  com-  in  their  plan  of  work.   He  works  in  his  of  inequitable  dealing  and  of  unfair 

mittee  of  the  New  York  Council  of  the  own  best  interest  developing  advertising  differential  for  equal  volume  of  space 

American   Association   of   Advertising  in  general  and  newspaper  advertising  in  and  we  urge  upon  you  the  most  earnest 

Agencies  and  the  executive  committee  of  particular.    We  commend  to  your  most  consideration  at  this  viewpoint  so  that 

the   Six-Point  League  of  New  York,  earnest  consideration,  on  this  point,  the  you  may  find  a  just  solution  of  the  diffi- 

whose  members  represent  in  the  national   fact  that  the  magaiines  see  the  wisdom  culty. 

advertising  field  about  1.400  daily  news-  of  this  idea  and  foster  it  to  the  fullest  "It  is  said  by  some  publishers  that  the 

papers  throughout  the  United  States  and  extent  and  likewise  afford  the  agent  Chicago  newspapers  agreed  to  construe 

C.-mada,  was  held  April  8  and  the  agents  every  possible  help  and  protection.  the  Hart.  Schaffner  *  Marx  copy  as 

presented  their  views  as  above  outlined,      "Important  agencies  feel  that  in  nego-  local  and  that  in  this  disposition  of  the 

with  the  result  that  the  I-eague  unani-  tiating  with  a  client  they  should  not  be  issue  may  be  found  a  possible  solution. 


mously  put  itself  on  record  as  upholding 
the  advertising  agencies'  stand  and  de- 
cided to  so  inform  immediately  the  news- 
papers represented  in  the  membership. 

Aggravating  Condition! 

The  following  detailed  statement  on 
present  day  practices  in  the  field  of  na- 
tional advertising  was  made  by  the  Six- 
Point  League  on  the  close  of  the  confer- 


forced  to  admit  that  they  are 


to   We  beg  to  respectfully 


hi 


FOREIGN  AND  CLASSIFIED  LINEAGE  LAGS 
IN  NEW  YORK  MARCH  TOTALS 


"We  believe  that  the  difficulties  that 
beset  the  newspapers  are  further  aggra- 
vated by  the  effort,  now  becoming  gen- 
eral, of  national  advertisers  to  force  pub- 
lishers to  accord  them  a  local  rate  be- 
muse they  contend  the  national  rate  is 
too  high— and  as  a  result  refuse  to  pay 


■FOREIGN  advertising  totals  for  both  morning  and  evening  newspapers  of 
Greater  New  York  were  less  by  approximately  400,000  lines  for  March,  1921, 
compared  with  March,  1920,  according  to  analysis  of  the  lineage  totals  for  the 
city's  newspapers  (printed  in  Editoc  &  Puhjsiikk  last  week)  made  by  the  Statis- 
tical Ilureau  of  the  New  York  Evening  Post.  With  four  Sundays  in  the  month 
both  years,  foreign  lineage  in  Sunday  papers  was  527,066  in  1921  and  572,150 
in  1920. 

Local  display  lineage  is  greater  in  alt  three  classifications  this  March  than 
last,  while  want  advertising  is  still  far  below  the  1920  level.  Automobile  display 
copy  passed  the  1920  mark  in  all  except  the  morning  paper  total,  which  is  about 
10.000  lines  below  the  March,  1920,  line. 
"  'We  clearly  sec  that  if  this  practice  Thc  ,olul  lineage  for  morning  papers  was  6,272,754  in  March.  1921,  compared 
is  allowed  bv  publishers  to  continue,  a    *"h  in  1920;  evening  paper,  carried  7.02^454  lines  against  7J0J.S00 

very  large  percentage  of  advertising  at         )™  *•*««.  Sun<u-V  w<:re  •M«0,I40  ™*  lines.    The  tabulated 

present  considered  and  placed  as  national  analysis 
will  flow  to  newspapers  as  local  copy, 
and  the  advertising  agent  suffers,  and, 
of  course,  eventually,  the  newspaper. 

"Take  Hart.  Schaffner  &  Marx,  for 
instance;  where  these  advertisers  find 
there  is  nothing  gained  by  placing  their 
advertising  as  local  copy,  it  is  placed  as 
national,  and  since  it  is  national,  as  we 
understand  the  term,  as  to  preparation 
of   copy,   merchandising  assistance  of 

agency  and  the  other  details  of  agency   g££«^-: ;;;;;; ; 

work.  Hart.  Schaffner  X  Marx  willingly    „,y  (;„„d,  "\  

place  it  as  such  in  papers  where  there    j-^ancyjl    457-2*6 

is  no  inducement  of  unfair  differential  in    Kurniiutr  inl.vti 
rate. 


MORNING 
Total 


EVENING 
ToUl 


SUNDAY 
Total 


TOTAL  SPACE 

Art   

Auction  Sales   

Automobile  Display  .  . 
Automobile  Uodiiptay 
Boats  and  Shoes  .... 
Building  Murrisl  . . . 
Candy  and  Gam  , . .  - 
Chanty  and  Rrliarirni 
Dancing 


1921 

..  6,272.754 
. .  279.432 
14.974 
123.S7U 
1B9.134 
46.15* 
65.7M 
18.922 
IS.  142 
55,347 
1 3.3324 


This  fact  in  itself  shonld  indicate  Hotel 
to  publishers  how  to  meet  the  situation    fc"^  .7.7.7""™. 

.    .         ,.,      «.ti  Men's    FtimtHhitigs  .... 

Th*>   Automobile   Situation  [..ire/,,,, 

Muwr.il  [nUrunenu  . . . 
Miscellaneous  Iliaplaj  .  . 
Miscellaneous  ttnuiafday 

Nr«SS(Mpers   

Office  Appliancea   

I'ron.  Jdedicine   

I'uuik  Service 
Period  ical   t  Ma«  >  .... 

Publishers   

Railroads   

Real  Estate 
Kcsorts  .... 
S.  S.  and  Trai 
Schools  and  Ci 
fit* 

Wants   

Nnff-lnl<ix  Beverage*  .. 
Women's  Spec.  Stu.pl  .  . 

FoTriitn  Adv  

l  ocal  Display   

Cndisplay  Adv  

S.  S.  and  Travel  Guide 

F.arn*ean  

flrooklyn   

Harlem  and  Bnana  — . 

New  Jersey  

Graphic  Section  ,  

Affiliated  M*  


"Take  what  is  happening  in  the  autu- 
moliile  field  for  example— lower  local 
rates  tiian  national  rate  net  have  changed 
the  whole  complexion  of  the  national 
advertising  of  the  automobile.  Ten  years 
ago.  90  per  cent  at  least,  of  the  advertis- 
ing of  automobiles  was  placed  as  national 
advertising,  today  not  more  than  10 
per  cent  is  placed  on  such  a  basis.  It 
would  be  vitally  interesting  if  publishers 
could  realize  what  a  tremendous  finan- 
cial loss  followed  as  a  result  of  this  sue 
cessful  attack  on  the  business  policy  of 
newspapers,  which  defeated  the  plain 
intent  of  published  rate  cards. 

••\Vc  respectfully  submit  it  should  be 
thoroughly  understood  and  made  a  rate 
card  stipulation  that  when  a  local  adver- 
tiser make,  a  contract  he  agree,-be-  ^^J*'\ 
cause   of  his  lower  rate  accorded  for   Total  Pares  .. 


31.9*8 
lv.oja 
1!.B5* 
246.664 
3.384 
94,433 
278.394 
313.863 
14.680 
30.764 
531,0  5  6 
16.792 
34.830 
76.620 
13.370 
402.276 
31.67* 
2*''. 74* 
27,294 
47.932 
61?, .ins 
7.611) 
J  29.0118 
].IX*.294 
.>.«"..<>.. 
U'>4,2»5 
31.872 
4.0119 
246.232 
:..nr, 
15.912 
i::.:m 

10.154 
125,442 
5.974 


1920 

6,9Ja.886 
234,721 
34.410 
144.1411 

r«.4i2 

2S.212 
43.472 

5,350 
30,904 
41,710 
10.792 
52,3*4 
75,694 
1.177.,", 

=  B5,9J2 

113, 502 
t6l.<:46 

.'K.4  7  6 

17.274 
29.04CI 
234.123 
2.310 
1 1,3  v.i, 
453.924 
242.153 
14.436 
2S.774 
6-  526 
27.R50 
45.840 
77.(18* 
16.954 
593.1194 
36.05* 
242.218 
4H.832 
117.052 
1.301,026 
I. "46 
243.934 
1,433.750 
3,613.184 
1,7*3.952 


1921 

7.0  'i  l-.» 
245.922 
3.524 
13.088 
282.126 
100.854 
102.2411 
19.932 
41.242 
76,700 
5,162 
30,478 
94,9.12 
2.613.952 
254,554 
246,146. 
218,9  64 
72.1=8 
.'I  Mr, 
IM.J.I2 
2J4.940 
7.44* 
151.497 
269.7  111 
427.663 
10.164 
2,720 
133.622 


12  . 


32  K5H 
17.714 
12.440 

3  5,1.698 
-'"..'16 
47.730 
15.85* 
44.732 
84.361 
7.S40 

510.754 
1.032.430 


1920 

7.30J.9O0 
221  !■•"■ 
7.73* 
ll.stu 
171.214 
86.666 
80.456 
1.054 
86.040 
74.052 
4Jt«4 
21.034 
*2.39» 
2,7*8,048 
371,664. 
276.860 

:  1 .  6.10 
70.150 
25.57s 
152.13* 
3  |0.7-«6 

7,974 
;o».m  ' 

291.958 
330,*32 
34.086 
1,06* 
189,128 
29,5*6 
26,618 
34,*39 
26,876 
121.112 
is  «54 
58.152 
♦.2*0 
148.'*  .'I 
207.616 
9,310 
382,194 
1.497.53.1 


1921 

3.180,140 
150.32* 
35,516 
25.412 
J  17.3:  I 
21,630 
20.57 
4.654 
4,478 
11.51:, 
3.250 
17.820 
46.924 
874.404 
52.560 
67.1,04 
22t. 49.1 
17.780 

7.622 

Y*',ii* 

3,32* 
67,975 
146.S5S 
1  55,222 
1.050 
1.500 
26. .118 
2,724 
5.3** 
44,932 
130 
363,4*8 
15.53* 
.'•  84S 
1 

7.71* 
212,432 

too 

272.! 


1920 

3,3*3.30* 
123,93* 
29,4*2 

1 8,28* 
155,29* 
17,51* 
24,424 
1,932 
12,3*6 
2,466 
3,7*8 
16.244 
70,162 
919.702 
49.872 
40.476 
17,  478 
13.4*4 
5.646 

'isjii 

3,492 
7S.312 
220,27* 
lu*,452 
560 
520 
31,164 
4.750 
12,214 
62.16* 
111,1 
5  1.41, 
16.2S4 
28.490 
29.472 
2,692 
381,92* 
36* 
233,774 
572,150 
2.103.926 
485.232 


sound  business  practicc- 

"Thc  advertising 
our  newspapers— through  u«--  these  ques- 
tions : 

"First — Do  you  consider  that  there  is  a 
moral  obligation  resting  on  newspapers 
to  prevent  any  national  advertisers  from 
receiving  a  rate  lower  than  you  allow 
to  quote  as  a  net  rate  to  national 


"Second — Is  it  equitable  for  newspa- 
pers to  quote  for  local  copy,  a  rate 
lower  than  thr  national  rate  net,  for 
equal  run  of  copy? 

'"Third— If  you  agTee  to  their  vicw» 
on  these  two  questions— bow  do  you 
propose  to  satisfy  the  obligations  in- 
volved ? 

Space   "Jobbing"  Callad  UreatWcal 

"As  an  answer  to  their  first  question, 
we  respectfully  submit  it  as  our  opinion, 
that  it  is  imperative,  if  the  business  of 
an  advertising  agency,  at  we  1 
it,  is  to  continue,  that  newspapers 
prevent  a  local  advertiser  from  'jobbing" 
his  space  at  his  local  rate  to  a  national 
advertiser  if  any  part  of  the  cost  of  the 
national  copy  is  paid  for  by  the  national 


tracts  violates  the 
the  news 
should  set  his 
unfair  practice. 

"As  to  the  second  question  of  the 
agencies,  we  think  they  are  on  solid 
ground  in  contending  that  for  equal  run 
of  copy  a  local  rate  should  not  be 
granted  that  is  lower  than  the  foreign 
rate  net.  It  is  a  decided  concession  to 
newspaper  trade  custom,  a*  it  exists  in 
our  business  today,  for  agencies  to  agree 
to  a  comparison  of  local  rate  with  na- 
tional rate  net — and  they  do  so  because 
they  can  successfully  contend  with  their 
clients  that  reputable  newspapers  will 
not  accord  to  national  advertiser*  direct 
the  15  per  cent  called  commission,  but 
which  is  in  effect  and  reality  the  contri- 
bution of  the  newspapers  to  agencies 
only  for  their  work  of  initiating  and  de- 
veloping national  advertising. 

"We  think  that  newspapers  might  well 
consider  the  developing  effect  on  adver- 
tising volume  of  a  policy  that  did  not 
give  to  a  local  advertiser— for  say  30,- 
000  to  40.000  lines,  a  rate  less  than  the 
national  rate  net. 


"In  no  other  way,  in  our  opinion,  can 
a  newspaper  effectually  stop  the  now 
prevailing  practice  of  national  advertis- 
ers seeking  to  break  and  destroy  a  news- 
paper's rates  than  to  relieve  the  situa- 
tion of  the  element  of  disparity  in  lo2al 
ict  rate  for  equal 


804 
222.874 
5*.  508 
4.930 
214.492 
3.238 
J9.0A* 
5.4*2 


•  676 
315.350 
49.880 
260 
25,330 
69..W4 
56.643 
6,254 


2*5.096 
22,»70 

la'.tiii 

17.0  5* 
21.2*6 
6.148 


6 

246,132 
-8.776 
8,2M 
t»/'.3*2 

,.66, 

22.540 
2.722 


96 

223.04S 

59.10* 
4,930 
224.632 
3.238 

11.95* 


"If  the  clothing  manufacturers  are  suc- 
cessful in  their  present  attempts  to  break 
your  rates,  their  example  will  surely  be 
followed  by  the  others  who  are  closely 
watching  to  note  the  success  or  failure  of 
their  attempts. 

"The  automohilr  owners  started  it— 
the  clothing  manufacturers  now  assert 
their  right  to  adopt  the  plan,  then  will 
surely  follow  the  food  manufacturers, 
corset  makers.  Filially  every  manufac- 
turer of  goods  of  national  distribution, 
who  is  willing  to  take  the  chance  of  suc- 
cessful sale  through  one  or  two  local 
dealers,  will  seek  to  place  his  business 
at  local  rates.  We  arc  informed  that 
Regal  Shoes.  Packard  Automobile  and 
United  States  Tire  Company  arc  to  be 
plared  as  local  advertising,  if  possible 

"What  is  to  be  the  result?   The  sure 
destruction  of  the  business  of  the  adver- 
is  understood  and  op. 


s  it  is  understood  and  op. 
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crated  today.  It  will  force  agencies.  They  look  to  the  publishers  to  enrrect  JUGGLING  RATES  WILL  merchant  brings  him  a  contrart  from  a 
those  that  care  to  remain  in  the  field,  the  vicious  conditions  that  will,  if  con-        dot?  a  v  /"•/-sajc-irsc-ajr'i?        national  advertiser  he  is  apt  to  accept 


to  work  on  a  retainer  basis,  and  this 
basis  sounds  the  knell  of  national  adver- 
tising, for  it  relieves  the  situation  of  the 
human  element  of  hope  for  greater  re- 


agency 

"As  we  see  the  whole  situation,  the  V»»*  •*  •  P">min«f.t  Special 
advertising  agency  as  it  is  constituted       «•■!»«»•  on  Policy  of 


turn  for  the  greater  effort  and  endeavor   t0<iay  i5  onc  of  tne  majn  ar1rries  of 


involved  in  increasing  advertising  vol- 
ume,    liig  agencies,  highly  organized. 

such  a  basis  of  re- 
Constder   what  will 
to  newspaper  revenue  when  this 


newspaper's  existence  and  if  the  pres- 
ent day  evil  influences  that  are  at  work 
to  cut  it  succeed,  it  spells  nothing  for 
newspapers  except  disaster. 

"The  agents  have  never  been  permit- 


great  developing  force  of  agencies  is   tH  to  ^  ,hcir  %tt,  8nd  wh/»"<»»id  ^"V't 


BREAK  CONFIDENCE        ,t  »t  the  local  rale  rather  than 

oniie  him  hy  turning  it  down. 

"There  is  no  doubt  in  my  own  mind 
that  the  wide  difference  that  frequently 
exists  between  the  foreign  and  local  ad- 
vertising rate  is  fundamentally  wrong, 
and  lead*  to  a  ridiculous  business 
policy  when  the  national  advertiser  at. 
A  few  days  ago  a  Southern  publisher  tempts  to  plarr  his  contracts  throuz>i 
who  stands  high  in  the  nrwspaper  field    :he  local  merchants  in  order  to  get  the 


letter  to  Estreat  &  Pub-   lower  rate. 


by  such  restriction 
"The  solution  of  the  problem  is  not 


a  local  dealer  be  permitted  to 'do  that  JJ"™.^  ^^^J™"*?}"?   _  ^'..Jf^fJi  n"t,_f-"f,"'d„t°." 


jeet  of  considerable  discussion    occasional    contract    placed  here 


which   general   agencies,   who   are  the 

difficult  as  we  see  it.    A  publisher  has    deve,  of  bmin„5    havc  „n(  Wrn   among   advertising   men ;    namely    the    Here.    1  have  been  told  of  several  ,n- 

only  to  ask  himselt  two  questions— is  [q  do>,,  tendency  on  the  part  of  foreign  adver-    stances   m    which   national  advertiser! 


my  national  rate  just  and  fair?  Abun 
dant  proof  can  be  submitted  to  prove 
it  is  fair.  And  since  it  is.  why  is  it  not 
sound  business  policy  to  see  to  it  that 


prevent  you  from  maintaining  it 

The  Only  Solution 

"Is  my  local  rate  for  equal  volume 
low  and  thereby  unfair  as  compared  with 
the  national  rates  net?  You  will  un- 
doubtedly say  it  is  low,  and  if  it  is — you 
should  raise  it  to  the  point  where  it  is 
fair  and  equitable. 


Users  to  place  their  contracts  through    have  cancelled  the  contracts  made  with 
hx-al  dealers  instead  of  through  agen-   tile  newspapers  through  their  agents  at 
cies.    He  had  been  informed  that  Hart,    the  national  rate  and  then  have  substi- 
i  <!..  Scliaffner  &•  Marx  was  one  of  the  firms   tti.cd   those   which   they   have  plase-f 

through   local   merchants   at   the  local 


yielded  about  $1,500  for  the  -Off-the- 


that  had  adopted  this  plan 

This  publisher  wanted  to  know  what 

uidn't 


Street  Club,  which  is  the  official  charily   *«t-tude  publishers  should  lake.  C. 
of  Chicago  advertising  men.  The  feature  something  lie  done  to  stop  the  spreading 


of  the  evening  was  the  "Atlas  Advertis- 
ing Revue  of  1921,"  produced  under  the 


CalU  It  Brcatn, y  Faith 

"After  a  long  fight  the  newspapers 
•(  the  practice  before  it  has  become    have  succeeded  in  establishing  rccngm- 


direction  of  Edward  D.  Wheeler.    The  'ha"  ,(,e  "me  ".»''  <«<™  »he«  1"™>  »»d 

program  consisted  of  numbers  put  on  by  advertising  could  be  accepted 

representatives  of  the  Pacific  Lumber  al  f"  •»"•/  r:"r-  although  that  seemed 

"You  Jy  .ay  you  will  lose  local  line-   Company.  Swift  &  Co..  Warner-Patter-  *  »*  «*  ■»«•  »a>  ouL 
agc— if   so— well   and   good— you    will    son  Company,  Edison  Shop,  Review  of 
certainly  get  it  back  eventually,  in  space   Reviews,  Cliicag 


general?    Personally  he  did  not  believe   tion  as  a  pre-eminent  advertising  me 

dium.    Will  not  the  jugxling  of  rat« 


»P, 
Alton 


Railroad  prominent 


same   matter  a 
pecial    representative  said 


"The  advertising  agent  is  the  greatest 
factor  today  working  in  the  field  of 
advertising  development.  He  asks  only 
for  fair — not  Jow — rates,  for  just  and 


now  practiced  have  a  tendency  to  break 
down  the  confidence  of  the  advertiser 
in  newspaper  advertising  and  newspaper 
methods5  If  one  general  advertiseT 
can  place  his  advertising  through  a  lo- 

ime  and  in  "tnoneV  voTume,'  ihV'blg-  Company.  Charles  Daniel  Frey  Company,  that  it  is  only  when  the  foreign  is  ftl  merchant  and  get  the  benefit  of  the 
ger  thing  to  secure  you  will  undoubt-  and  Armour  &  Co.  Swift  A  Co's  male  higher  than  the  local  rate  that  any  local  rate  there  i,  no  reason  why  all 
edly  lose  nothing.  Vou  must  understand  chorus  of  sixty-four  voi«s  sang  and  the  question  arises  as  to  the  course  to  be  should  not  have  the  same  privilege,  la 
that  there  are  times  when  vou  can  win  entertainment  was  closed  by  ten  dancing  pursued  when  national  advertiser,  place  case  this  plan  is  followed  what  is  go- 
bv seeming  to  lose  Kirls  f'cm  Armour's.  contracts  through  local  dealers,  rather   jug  to  become  of  the  general  advcrbV 

  than   through   the   advertising  agency   >"*  agent? 

that  handles  its  business,  or  the  news-      "Aside   from  other   service   he  per- 
Peach  and  Fig  Growers  Nam*  Rowland   paper's  field  representatives.  forms  for  the  client  he  renders  a  most 

Faesxo.  Cal.-The  California  Peach      "The  principal  source  of  income  of  a   "Liable  service  to  the  newspapers  in  the 
&   Fig  Growers'  Association  has  as-  daily  or  weekly  newspaper  is  its  local   development  n^new  advertisers,  and  in 


equitable  treatment — not   favors.     And    —   -  — 

we  havc  become  convinced  that  he  is  the  pointed  E.  M.  Bowland  to  direct  its  new   advertising."  he  said,  "and  most  pub-   «t»ranteeing  „i  accounts. 

publicity  department.    Mr.  Rowland  is  lishers  will  do  nothing  that  might  affect   h,c  deP*»d.  for  his  income  almost  en 


a  San  Francisco  newspaper  man. 


real  bulwark  of  the  advertising  business, 
working  as  a  scientific  sales  and  devel- 
opment force,  from  whose  efforts  splen- 
did results  are  produced  for  no  one 
m-ire  than  for  the  publishers,  justly 
earning  in  return  all  possible  confidence, 

respect  and  support.  

"If  these  trained  agency  men.  with  ,,r-  x. 

their  keen  business  intellect  and  wide  ^  THOMSON,  American 

and   comprehensive  knowledge  of   the  representative  of  the  Irish  [.men 

■flail  and  comparative  values  and  worth  Society  and  manager  of  five  journals  in 
of  newspaper  space,  agree  as' they  do,  the  Kronomist  Croup  of  publications 
by  paying  them,  that  your  present  rates   i-sucd  by  ilie  Textile  Publishing  C'or- 


NEWS  COLUMNS  PACKED  WITH  CASH  IDEAS 
FOR  LIVE  ADVERTISING  MAN 


Therefore,  when  a  local  ''ri'  >  "I"™  the  commission  paid  him  by 
the  newspapers.  If  the  general  advrr. 
tiser  places  his  business  through  the 
local  merchant  and  not  through  the 
agent  the  latter  will  be  deprived  of  a 
large  part  of  the  income  he  now  re- 
ceives from  the  publisher  of  the  news- 
papers. 

"What  is  my  solution  of  the  pnsS- 
lem?  If  a  newspaper  publisher  ha< 
neither  the  courage  nor  the  nerve  to 
make  his   foreign  and  local   rate  the 


tantly  on  the  outlook  for  little  new, 
lems  about  which  they  build  their  copy. 

"I  operate  some  thirty  foreign  adver- 
ising  accounts,  and  I  often  come  tip 
uains:  it  for  ideas.    New-paper  men 


OV      |MV  !||l(     IIICIIl,     SI'tlL     JUU1      1MV.5SII,     Irt.V.-  .'      %   "    ,  

for  national  advertising  are  fair,  why   poration,  gave  an   address.   "Fear  or   are  at  the  anise  of  the  nation.    The    ianu'  '«  mm  do  this: 


isn't  it  the  better  pan  of  wisdom  and  Pride  m  Vow*  Advertisers,"  before  Sig- 
sound  business  practice  to  sense  upon  ma  Delta  Chi.  journalistic  fraternity  ot 
this  thought  and  find  in  it  the  justifica-   the  Pulitrcr  School  of  Journalism.  Co- 


press  i»  the  mightiest  power  in  the  world 
lay.  The  Germans,  during  the  war, 
biished  the  first  acc  ount  of  the  Jnt- 


tion  necessary  to  raise  low  local  rates  lumbia  University  in  New  York  City  last  land  battle  in  the  North  Sea.  and  at 
to,  or  as  near  to.  the  nat:onal  rates  net  week, 


'Accept  any 
advertising  that  may  b»  < 
the  local  merchant  but 
rate. 

"Make  plain  to  the  ret 


ilr 


the  iliffr 


Ideas 


as  is  necessary  to  protect  the  advertis- 
ing agency  and  support  thereby  the  un- 
derlying basis  and  principle  of  their  bus- 
iness ? 

Ad  Agents  Aro  Developer* 

"Would  any  onc  qurstion  or  deny 
today  that  the  great  development 
brought  about  by  the  advertising  agency, 
of  the  style  and  character  and  impor-  country. 


navy.  This  account  is  still  a  matter  of  cnCr  hetweeil  the  two  kinds  of  adver- 
dispute.    But  it  is  generally  believed  all  ,ncal.  and  foreign.     Explain  t 


redited    the    victory    to    the  German 

ready  sellers  in  any  adver- 
tising   office."    began    Mr.  Thomson. 

"Every  day  1  receive  men  into  my  office   over  the  world  that  the  Germans  claim  h1i,n   *h>1  the   foreign   rate  Js  higher 
who  have  nothing  to  sell  me  but  space  their  virtory  because  of  the  newspaper 
in  their  publications.    What  1  want  is   accounts.     I    cannot    advise    vou    too   *'vr  c 
ideas— ideas  that  will  mean  more  busi-   strongly   to  keep  your  eyes  nut   for   know  I 
ne*s   for  my   firm.     Where  "do   these   ideas.     Someone  i-  always  misjudging 

a  news  item  which  ma>  have  wonderful 
possjnjijt ies  to  the  writer  of  advertising 


ide 


dc 


come  from,  you  say?  These 
are  in  every    newspa|>er   in  the 


than  the  local.    If  the  publisher 
onvincing    reasons,  he 
lis  own  business. 

Suggested  Solution 

*In  order  to  avoid  all  disputes  and 
misunderstandings  it  has  been  suggc-sird 


"Recently  I  came  across  a  small  item   that  lite  following  paragraph  be  ineor- 
"On|*  a  day  or  so  ago  a  young  man   concerning   Sergeant   O'Brien   of   the  porated  either  in  the  local  advertis-nr 
found  its  important  reflection  in  local  entered  my  office  and  in  five  minutes  he   Royal    Northwestern    Mounted    Police  contract    or    among    the  publication'' 
fields  by  developing  a  greatly  increased 
respect  on  the  part  of  local  merchants 
for  advertising  values,  convincing  him 
by  example  of  the  aid.  the  very  «rcat 
aid.  of  advertising;  to  business? 
"Isn't  it  fair  to  consider,  as  conse- 


rve  me   a   new   idea  in  advertising  who  tracked  a  fugitive  across  the  ice-  regulations: 

linen.    He  received  my  order — not  so  covered  territory  of  Northern  Canada      "'The  space  contracted  for  is  who"> 

much  because  of  his  publication  hut  be-  for  a  distance  of  .Ksl.tTOtl  miles.    This  for  the  use  of  the  advertiser  name', 

cause  his  idea  would  net  me  more  sales  remarkable    feat   of   human   endurance  All  space  in  connection  therewith  u-f- 

for  my  firm.  ami  persistence  went  unnoticed  by  most  bv  or  paid  for  by  the  national  adver- 

"Tlie  mercantile   department  of  the  of  the  editors  of  this  country,  receiving  tiser  shall  he  on  the  basis  of  the  for 

and 


qucnt,  the  tremendous  moral  obligation  metropolitan  newspaper  ha>  been  my  but  two  stick>.  Surely  this  would  have  rate  card  governing  that  quality  and 
that  rests  on  newspapers  to  act  with   hobby  for  the  past  year.    1  have  ob-   made  a  front  page  story.    Someone  is  classification.' 


justice  and  equity  towards  this  great    served  that  especially  in  New  York  and   continually  slipping-up  and  it  is  the  ad- 


'Any   space  the   national  advertiser 


organirations  that,  al-   Chicago,  the  mercantile  departments  of   vertising  man  who  must  capitalize  these   pays  for,  directly  or  indirectly,  is 


copy, 
l  sold 


tion.il  advertising.  Keep 
clearly  in  mind.    It  makes  ni 


that  fart 
differersf 


kody 

most   alone,   do   the   pioneer   work  of  most  of  the  big  dailies  are  at  the  peak  items  and  make  them  advertisit 

initialing,  preparing  and  developing  the  of  perfection.    The  solicitors  from  this  This  story  could  easily  have  bt 

vitally  important  part  of  a  newspaper's  department  set  out  to  demonstrate  to  to  the  Canadian  Government  to 

business,  its  national  advertising?  the  advertiser  that  the  newspaper  adver-  enlistment  in  the  Mounted  Police  Dc 

"The  advertising  agents  will  make  to  isenient  is  indispensable  in  furthering  partmcnt. 

you  in  their  own  way  their  plea  for  the  growth  of  business  to  small  as  well      "Don't  lie  afraid  of  your  ideas  or  lie   rcscntative.  the  paper's  own  aoliejitw. 

justice  and  a  square  deal.    We  know  of  as  lar.se  advertisers.  too  prnud  to  rome  out  and  make  your  or  the  Wal  merchant,  it  is  national  at 

no  body  of  men  to  whom  such  a  plea  "Where  do  these  mercantile  depart-  thoughts  talk."  was  Mr.  Thomson's  con-  vrrtising  and  should  be  paid  for  at  ::e 

can  be  made  with  inch  hose  of  success  ments  get  their  ideas?    They  are  con-  eluding  statement.  foreign  £f(^"»    Q(j  b  CjOOqIc 


further   how  such  advertising  readies  the  new 
paper    publisher — whether    throush  > 
a  special  rrt- 
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•PAINT  NOW"  SLOGAN  CREATED  NEW 
BUSINESS  AND  EMPLOYMENT 


AD  AGENT  PAID 
BY  ADVERTISER 


Enterprising  British  National  Advertiser's  Successful  Campaign  May 
Result  in  Manufacturers'  Associations  Throughout  Kingdom 
Adopting  Similar  Measures 

By  HERBERT  C.  RID  OUT 

H4H0T.  Koitw  4  Pcaussis) 

W/'HILE  unemployment  hits  all,  its  ef    capitalized  in  another  line  of  argument. 

fects  are  perhaps  most  keenly  fell  "How  will  you  help  Bournemouth  un- 
in  those  districts  that  have  no  staple  in-  employ  ed  P  the  reader  was  asked.  The 
dustries.  Such  a  district  is  the  English  position  is  put  plainly.  There  arc  two 
south  coast  town  of  Bournemouth,  a  ways  and  as  a  resident  in  the  district, 
residential  place  that  is  a  popular  resort  the  householder  had  to  take  otic  of  them, 
for  holiday-makers  and  invalids.  Here,  Either  the  building  trade  unemployed 
the  building  and  decorating  trades  were  must  be  found  work  or  the  community 
particularly  at  low  ehb,  and  the  trade  mast  support  them.  The  latter  course 
association,  the  Employers'  Association  imposed  on  the  ratepayer  an  additional 
of  the  Building  and  Allied  Trades,  were  expense— thr  former  simply  anticipated 
up  against   the   problem  of  finding  a  the  expense  he  would  incur  the  next 

opting  in  decoration. 

Then  a  reminder  that  never  was  the 
injunction  to  "Do  it  now''  so  fraught 
with  economy;  if  decorations  were  to  be 
then  ordered  work  was  provided  when  it 
was  sorely  needed,  and  the  customer 
himself  secured  lower  labor  and  material 
costs  than  would  be  possible  in  spring- 
would  get  better  work  and  more  careful 
attention,  and  brighten  his  surroundings 
throughout  the  dullest  and  drabest  sea- 
son of  the  year. 

Early  in  the  scheme  the  name  and 
wares  <■!  Messrs.  Lewis  Bcrger  did  not 
lijtrure.  hut  local  advertising  of  their  own 
recapitulated  some  of  the  "Paint  Now" 
arguments    ami    featured    the  Bcrger 


Publishers'    IS'*    Commission    la  Not 
Sufficient  to  Fay  for  Service*  Ran. 
darad,  Says  Prominent  Agency 
of  Ayar 


[KiiiT'iini  Note. — While  it  is  set  the 
rustem  c-t  Eoirr.li  &  1'vst.iiitr.i  to  print 
anonym-.!]*  mattrr.  tela  interview  ss  so 
treated  becaate  it  represents  the  views  of 
a  very  prominent  adveninne  agency  nan 
■ai  has  been  a  leader  ir.  brinring  aViut 
many  nf  the  revolutionary  chances  that 
have  taken  place  tor  ibe  better  ft  the 
liumiesi  in  the  put  ten  years.  He  is  a 
member  n<  the  A.  A.  A  A  His  ■iptnion 
«i»  riven  on  the 


means  of  making  work  for  their  men  at 
a  time  when,  ordinarily,  the  demand  fnr 
this  form  of  labor  was  low.  but  now  was 
almost  at  rock-bottom. 

In  their  cjuandary  they  sought  the  aid 
of  a  national  advertiser  who  had  always 
made  one  of  the  main  planks  in  his  plat- 
form a  hearty  co-operation  with  retail 
dealers — the  paint  house  of  Lewis  Bcr- 
ger 4r  Sons.  Ltd.,  Homerton,  London. 
The  advertising  manager  of  the  firm 
promptly  put  up  a  scheme  to  induce 
local  residents  to  "Paint  Now!" 

Raaaona  of  Sound  Appeal 

The  proposal  was  to  make  an  appeal 
to  householders,  shopkeepers  and  others 
to  get  their  painting  and  decorating 
work  tlone  immediately  instead  of  wait- 
ing for  the  spring.  The  reasons  ad- 
vanced were  to  he  such  as  would  con- 
stitute a  sound  appeal. 

The  association  (the  E.  A.  B.  A.  T.I 
raised  a  fund  of  ahout  a  thousand  dol- 
lars for  the  local  campaign  in  news- 
papers, spaces  of  six  inches  double  col- 
umn being  run  in  the  Bournemouth  and 
district  journals  right  through  the  win- 
ter season.  To  back  this  up  and  makr 
the  appeal  certain  of  reaching  the  in- 
dividual in  the  home,  a  series  of  artistic 
leaflets  were  prepared  giving  reason- 
why  for  a  "Paint  Now"  decision  from 
several  angles  and  illustrating  by  thrce- 
color  blocks  suggested  interior  schemes 

:  dec  ration.  I  II  theM  ll  ti  I  :  20,000 
were  to  be  distributed.  In  addition,  a 
signed  appeal  by  the  mayor  of  the  town 
was  issued  in  poster  form  for  display 
throughout  the  district. 

Principls  of  "Buying  Cheaper" 

The  arguments  were  nut  wholly  hascd, 
is  might  be  imagined,  upon  stress  of 
•s.  though  this  was  not  over- 
all example  it  was  urged  that 
some  things  would  be  dearer  in  spring- 
time than  then — one  of  those  things  be- 
ing m.iterials  and  labor  for  house  dee- 
r  ration.  So,  on  the  principle  of  buying 
ci  al  at  "lowest  summer  prices"  it  was  ob- 
viously good  economy  to  buy  house 
ikcoratinn  when  labor  and  material- 
were  plentiful  ami  relatively  cheap— 
when  drcorators  had  more  time  to 
study  their  customers'  needs  and  super- 
vise their  work. 

The  "doubting  Thomas"  was  tackled 
by  the  assurance  that  though  something 
might  be  urged  against  this  course  if 


It  is  good  to  be  able  to  report  that 
the  advertising  resulted  in  increased 
trade,  and  the  association  is  so  well 
pleased  with  its  working  that  it  has 
readily  agreed  to  the  suggestion  of 
Messrs.  Bcrger  tu  advise  other  affiliated 
associations  throughout  the  kingdom  to 
adopt  similar  measures. 


"I  was  much  interested  in  the  letter 
from  F.  Wayland  Aver,  of  N.  W.  Ayer 
&  Son,  printed  in  your  i»soc  of  March 
26.  on  the  subject  of  the  advertising 
agent's  commission,"  said  an  advertising 
agent  to  a  representative  of  EniTOS  & 
PirtMSIIMi.  "While  I  do  not  agree  with 
him  in  all  his  views.  I  am  inclined  to 
think  that  the  time  is  not  far  distant 
when  the  advertising  agent  will  derive 
his  principal  income  not  from  the  news- 
paper publisher  but  from  the  advertiser. 

"Those  of  us  now  engaged  in  hand- 
ling advertising  accounts  accepted  the 
system  of  payment  for  services  rend- 
ered then  prevailing,  because  it  was  in 
universal  use.  and  because,  at  the  time, 
it  seemed  to  be  the  only  one  that  could 
be  devised  to  meet  existing  conditions 
and  yield  an  adequate  compensation  for 
our  work.  But  conditions  have  mate- 
rially changed  since  then.  With  the 
passing  years  the  demands  for  service 
made  upon  the  advertising  agent  by  the 
advertiser  have  enormously  increased. 

"Instead  of  confining  his  services  to 
the  selection  of  mediums,  the  placing  of 
cuntracts.  the  checking  of  advertise- 
ments as  they  appear,  ami  the  settle- 
ment of  bills  for  advertising,  he  now 
prepares  copy  and  illustrations,  makes 
trade  investigations,  acts  as  merchan- 


WOMAN  HITS  STRAIGHT  FROM  SHOULDER 
AT  NON-ADVERTISING  MERCHANTS 


CCWHATS  the  use  of  me  advertis- 
ing  ?     Everybody   in   this  town 
knows  me  and  my  store." 

The  Pine  Bluff  (Ark.)  Advertising 
Club  offered  a  prue  of  $25  for  the  best 
sv.is  i.ii  "Whj  !  Bit)  0  itsidc  of  Pine 
Blutf."  A  woman,  Mrs.  Robert  Rogers, 
won  the  $25.  Notice  how  she  gives  H 
trS  the  local  merchants,  straight  from  the 
shoulder.    She  wrote: 

"One  reason  why  I  buy  outside  of 
Pine  Bluff  is  the  lack  of  advertising 
among  the  merchants. 

"The  people  of  today  buy  through 
advertising,  in  Pine  Bluff  and  nut.  We 
have  catalogues  sent  with  descriptions 
■  ■I  goods,  and  while  there  may  be  just 
the  same  in  Pine  Bluff,  we  don't  knew 
where  it  is  or  who  has  it  The  mer- 
chants say:  'Why  don't  you  look  for 
it.    Hire  we  arc.  at  your  service.' 

"True  enough,  but  wc  all  follow  the 
advertisement    columns,    and    a  good 
many  times  are  led  out  of  town  by  pa- 
pers and  catalogues  of  other  cities. 
"Take  the  working  girls,  and  there 
Winter  work  were  less  good  and  endur-   are  many  of  them,  who  have  not  the 
ing  than  springtime    decorations,  long  time  to  go  from  place  to  place  hunting 


"Another  reason  is  incompetent 
clerks.  No  merchant  would  think  of 
having  an  untrained  bookkeeper  or 
stenographer,  and  yet  wc  have  to  put 
up  with  untrained  salespeople,  some 
even  lacking  courtesy,  others  in  knowl- 
edge oi  goods.  Why  nut  liave  meetings 
where  the  salespeople  could  hear  good 
►n  selling  methods.  Every 
is    different     One  should 


and  production  counsel,  and  is. 
to  all  intents  and  purposes,  an  active 
partner  in  the  enterprise.  While  he 
makes  a  special  charge  for  trade  invei- 
titrations  that  involve  considerable  ex- 
pense, and  for  art  work,  the  service  he 
now  renders  is  of  infinitely  greater 
value  than  that  he  formerly  gave  the 
advertiser  ami  should  command  a  far 
greater  recompense. 

"When  the  agent  depends  entirely 
upon  the  commission  he  receives  from 
the  publisher  for  his  remuneration, 
usually  15  per  cent,  he  is  not  receiving 
sufficient  compensation  to  cover  the  ac- 
tual expense  of  the  service  he  renders 
the  advertiser  to  give  him  a  fair  profit 
on  the  transaction.  This  being  true, 
should  not  some  other  method  of  pay- 
ment be  generally  adopted?  It  is  a 
fact  of  course,  that  a  few  agencies  have 
already  adopted  a  different  system— 
that  of  crediting  the  commissions  to  the 
client,  and  charging  the  advertiser  15 
per  cent  of  the  gross  amnunt  invested 
in  advertising. 

"Mr,  Ayer  assert-,  that  the  commis- 
sion allowed  by  publishers  is  too  large 
and  should  be  materially  reduced.  In 
support  of  this  position  he  contends  that 
the  advertising  agent  no  longer  repre- 
sents the  publisher  who  now  has  his 
own  solicitors  scouting  for  business, 
but  the  advertiser.  He  is  still  entitled, 
however,  to  what  he  calls  a  differential 
for  his  work  in  developing  new  adver- 
tisers and  in  the  assumption  of  credit 
risks.  The  amount  of  the  differential 
should  represent  the  value  of  his  Serv- 
ice to  the  publisher. 

"As  long  as  the  practice  prevails 
among  publishers  of  paying  the  adver- 
tising .i8ent  the  present  rate  of  com- 
mission the  advertising  agents  are  not 
going  to  make  much  of  an  effort  to 
reduce  it.  If  the  American  Association 
nf_  Advertising  Agencies,  representing 
125  or  more  of  the  leading  agencies  in 
the  country,  should,  as  s  body,  vote  to 
revolutionise  the  method  of  agency 
compensation  and  adopt  the  plan  pro- 
posed by  Mr.  Ayer  it  would  have  a 
good  chance  of  becoming  generally 
adopted  throughout  the  country. 

"If  stich  a  plan  of  compensation  went 
into  effect,  thus  relieving  the  publisher 
of  two  thirds  of  the  expense  he  now 
incurs  in  securing  foreign  advertising, 
he  would  lie  able  to  reduce  his  foreign 
advertising  rale  to  the  rate  charged  for 
local  advertising.  This,  it  seems  to  me. 
would  serve  at  a  stimulus  to  foreign 
advertising  and  largely  increase  its 
v  oluine." 


xprriencc  proved  conclusively  that  win- 
ter is  a  better  decorating  time  than 
spring  because  nf  the  absence  of  dust 
and  flics,  which  spoil  new  painted  work 
before  it  is  dry,  and  Ik- cause  by  the  time 

painted  work  has  had  time  to  become 
thoroughly  hard  and  impervious. 
But  the  community  interest  in  the  sub- 


certain  articles.  Wc  have  the  cata- 
logues and  papers  before  us.  and  know 
just  where  wc  can  get  the  articles 
wanted.  So  we  sit  down  and  order  cer- 
tain thing;  sent  on  approval,  and  one 
satisfactory  purchase  makes  another. 

"This  is  very  much  easier  than  spend- 
ing time  and  energy  hunting  from  store 
to  store  for  articles  that  are  neither  dis- 


"Courtesy  sells  as  much  goods  as  ad- 
vertising. Another  thing,  so  few  know 
how  to  show  their  stock.  For  instance, 
in  a  place  like  Pine  Bluff  I  should  say 
nine-tenths  nf  the  customers  arc  known 
to  the  salespeople.  Yet  we  go  in  and 
are  misled  instead  of  bring  shown  what 
is  within  our  means.  We  are  shown 
tome  very  handsume,  high-priced  ar- 
ticles or  else  something  too  cheap,  and 
we  come  away  dissatisfied. 

"We  then  pick  up  a  paper  or  catalogue 
from  another  town  ant!  see  just  tvhat  we 
want  and  order  it.  The  mail  order 
houses  try  to  please  and  thereby  catch 
a  good  deal  of  the  trade  that  might  be 
kept  in  Pine  Bluff." 

Another  thing  this  essay  proves : 
There's  no  food  in  saying:  "There's 
no  use  in  advertising  to  woman;  thay'II 
•hop  around  anyway."  This  woman 
didn't,  and  the  fair  preaumption  a  lhat 
hundreds  and  thousands  of  bar  tiller* 
in  Pine  Bluff  and  other  town*  are 


ject   of   unemployment    was   striking!}    played  or  advertised. 


The  city  of  Atlanta.  Ga.,  is  disclosed  as 
th;  largest  advertising  center  South  of 
Philadelphia  and  the  fourth  largest  in 
the  l/nitcd  States,  in  a  l*vklct  compiled 
and  published  by  the  Atlanta  Chamber 
'  ommerce.  M.  re  :l  .u.  *.  "rt.'Vm  .„ 
advertising  appropriations  pass  through 
Atlanta  rjach  year,  not  including  local 
contracts. 

New  Hancke  Account* 

The  Henke  Agency,  Inc .  Chicago,  an- 
nounces the  Tecktonius  Manufacturing 
Company.  Racine.  Wis.,  maker  of  silos, 
anil  the  Jacobscn  Manufacturing  Com- 
pany, also  of  Racine,  producer  of  the 
"Four-Acre  Power  Lawn  Mower,  as 
new  accounts.  Newspapers,  farm  and 
trade  papers  wil  be  used. 


Stromberg  Account  to  Turner-Wagener 

The  Turner  Wagencr  Company,  of 
Chieagn  has  been  appointed  advertising 
for  the  Stromberg  Electric  Com- 
manitfacturer  of  time  recording 
syttcms  of  every  deserhMion.  by  G7)Ogle 
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CONTROL  OF  AGENTS  DOES  NOT  CREATE 
UNFAIR  COMPETITION 


Decision  of 


U.  S.  Appellate  Court  in  Case  of  Cizrtis  Publishing 
Far  Reaching  in  Effect  on  Newspaper*,  Magazines 
and  Other  Sales  Organizations 


I'a  i  :•  tl  '.i  Not  I: 
Upholding  am  lawful 


By  M.  E.  DOUGLAS 

Circulation  Miruge-r  Curtia  t'tahl taluiiH 
The  recrnt  .l*ci«i»fi  of  the  ApprlUt 


I  the  Tinted  Statei 
rulilishtng  Cnmpiny'a  circulating  »>«tcm  u  a  lega 
ftpt-t  i*  nari>9|iap«r*  and  »mmerckal  orcanitatturia.  a*  well  a* 


tin  the  iii<li*itlu*l  maipixttira  <■(  :he  <'urti-  Company  that  were  directly  involved  In  ibe 
-  -Vat  hai  built  up  it 
ngrnts  ; 

(■then  wuuM   nave   brrn   vitally  j-ffrcled 


own  carrier  deliver,  a,  stem, 
i  the  wtVHf  th.it  tkry  »hall  perforaa  for 


cam  at  »muc,     Krrrr  tirw*|t«per  that  ha*  1  . 
limiting  in  nnj  vray  ill  b,tvs  and  agents  91  to  L_ 

nthert  wouhl  have  b*rn  vitally  affected  if  the  Appellate  t'liuft  haj 
nrrravitr  nf  reversing-  the  pOrT  ruling  i»t  the  Federal  Trade  Coan-lllissMm  tkai  th* 
Curtis  methods  rnnslituted  nr.fair  rimpetition.  From  thi»  point  u(  view  tCaiToa  A 
Pcausitaa  invited  Mr  r>nu<ln»  to  matte  clear  for  ita  readefa  the  meaeting  tit  the 
t'l  drviion 

he  fore  the  Trade  Commission  mi  right- 

iy  decide*]  h>-  h." 

Tht  Trade  Commission  contended 
that  tlie  contract  in  question  was  d  jd/rj 
contract  bAI  d  restrictive  clause,  and 
that  it  was  therefore  within  tht'  prohi- 
bition of  the  Clayton  Bill. 

fUUtion  of  AfaMicy 

On  this  pctint  Judge  Buffington  said: 
"The  Interstate  Commerce  Act*,  made 
unlawful  by  the  Clayton  Act,  were  lim- 
ited to  the  lease  and  sale  of  Roods  •  •  • 
The  relation  created  by  this  i  Curtis) 
and  by   it*  expressed  term* 
to  be  created,  are  one  of  agency 
*  •  •  The  subject  of  the  contract  is  a 
plained     of— both     proceeding*    being   hirge  quantity  of  magazines,  and  the 
founded  on  the  same  or  similar  facts.  "f  the  contract  U  not  to  vest 

On  June  23,  1917.  Judge  Hand  of  the  ownership  of  them  in  the  olher  party 
United  States  District  Court  in  New  to  the  contract,  but  to  pass  those  maga- 
York  denied  the  application  for  an  in-  »ncJ  by  the  use  of  other  agencies  into 
junction.  the  hands  of  the  public,  and  the  object 

On  Jul)  5.  -.917.  the  Federal  Trade  of  placing  these  magazines  in  the  hands 
Commission  issued  a  complaint  charg-  of  the  public  is  nul  alone  lo  get  from  the 
ing  the  Curtis  Publishing  Company  with  real  buyer  of  the  magazine  its  compara- 
vioUtion  of  the  Clayton  Law  and  of  tivcly  small  price,  but  by  placing  it  in 
the  Federal  Tratle  Commission  Law.  On  the  hands  of  a  vast  number  of  huyerj  to 
April  8.  1918.  after  the  taking  of  tcsti-  thereby  enable  the  publisher  to  obtain 
mony  before  an  examiner,  the  Trade  that  advertising  patronage  which  is  the 
Commission  tiled  an  amended  complaint  financial  mainstay  of  all  such  periodical 
the  Curtis  Company.    In  due   publishers.  •  •  •  The  unique  character 


AFTriR  litigation  extending  over  a 
period  of  almost  four  years,  the 
Appellate  Court  of  the  Cnited  States  for 
the  3rd  Circuit  has  decided  that  the  Cur- 
tis Publishing  Company's  contract  with 
its  district  agent-  is  enforceable  and 
that  the  publisher's  acts  under  that  con- 
tract have  not  been  unfair  competition 

in  1917  the  Pictorial  Review  Company 
rr.adf  lo  the  Federal  Tratle  Commission 
a  complaint  charging  the  Curtis  company 
with  unfair  methods.  While  that  pro- 
ceeding was  pending,  the  Pictorial  Re- 
view Company  applied  to  the  Cnited 
States  District  Court  in  New  York  for 
an  injunction  to  restrain  the  Curtis  com- 
pany  from  continuing  the  acts  eom- 


(  the  subject  matter  of  this  contract, 
the  object  the  publisher  had  in  view. 


after  the  hearing  of  witnesses 
in  many  cities,  and  after  findings  of  fact 
were  made,  the  Federal  Trade  Commis- 
sion issued,  on  July  21,  1919,  a  cease  and 
desist  order  requiring  the  Curtis  Pub 
lishing  Company  to  discontinue  the  act* 
complained  of. 

To  th'.-  United  Slates  Circuit  Court  <i  A  CGl'STA.  Me..  April  1— "The  most 
Appeals  for  the  3rd  Circuit  in  March.  honest  man  in  the  world  is  the  real 
1920.  the  Curtis  Publishing  Company  ap-  newspaper  man."  Cap!,  l-esier  M.  Hart, 
pealed  for  a  review  of  the  order.  The  advertising  manager  of  the  Kennebec 
case  was  heard  by  Judges  Buffmgton  Journal,  declared  in  an  address  to  the 
am!  Wooley.  Circuit  Judges,  and  His-  students  of  Cony  High  School  here, 
trict  Judge  Morris,  and  decision  render-  Mr.  Hart,  who  for  15  years  was  con- 
ed on  March  2.  1921.  in  an  opinion  by  nected  with  the  editorial  department  of 
Judge  Burlington. 

Trade 

In  arguing  the  case  before  the  \ppcl- 
lale  Court,  the  attorneys  for  the  Trade 
Commission  contended  that  the  findings 
of  the  Commission  as  to  the  facts  were 
conclusiv:.  and  thai  the  tttrstltn  of  the 
fairness  or  unfairness  of  competition  is 
one  of  fact  for  the  Trade  Confmission 
to  decide. 

On  this  point  Judge  Ittirnnglon  held  : 

"Ot  course  Ihc  decree  in  that  case 
(before  Judge  Hand  of  the  District 
Court )  where  private  rights  only  are 
concerned,  binds  only  the  parties  and  can 
in  no  way  tiffed  the  jurisdiction  of  the 
'I  ratle  1  "mtnisston,  but  the  Trade  Com- 
mission thereafter,  upon  similar  facts 
shown  to  it.  held  the  Curtis  Company 
was  guilty  of  unfair  competition  in  busi- 
m-.s.  The  meTe  existence  of  such  an 
an  .malous  and  contradictory  holding  or 
legal  conclusion  upon  the  same  general 
facts,  in  and  of  itself  suggests  that  in 
il-  exercise  of  nur  reviewing  and  super- 
visory jurisdiction,  it  is  for  us  to  de- 
cide whether  or  not  the  legal  question   lie  mighty  bad  reporters." 


a;  d  the  phraseology,  conditions  and  obli- 
gation of  this  contract  unite  to  make 
th.*  contract  one  of  consignment  to  a 
distributing  agent  v\hn  was  ittrthcring 
the  business  of  his  principals,  and  not 
one  of  a  buyer  who  thereby  acquires  ti- 
tie  for  his  own  individual  purposes.™ 

The  Trade  Commission  alio  e  mended 
(M  the  mating  and  the  enforcing  of 
the  contract  loas  within  /A.  »f  .'tiMi  ot 
of  the  Trade  Commission  .let  prohibit- 
ing unfair  competition  in  I  utiiess. 

Influence  on  Boys 

On  this  point  Judge  Burlington  held  : 

"Congress  did  not  mean  to  confer 
upon  the  Trade  Commission  the  power 
to  grant  injunctions  in  cases  of  business 
competition  where  courts  maid  not  be 
testified  in  granting  injunctions.  •  •  • 
We  sec  no  reason  to  differ  from  the 
conclusion  reached  (by  Judge  Hand  of 
the  United  State*  District  Court  1  and 
unappejled  from  as  it  is.  it  judicially 
and  finally  adiudges  that  as  between 
these  parties,  the  Curtis  Publishing  Com- 
pany has  not  been  guilty  of  unfair  com- 
petition in  business," 

After  quoting  in  full  the  findings  of 
fact  by  the  Trade  Commission,  Judge 
Buffington  said:  ""llinse  findings  we  ac- 
cept as  established  •  •  ♦  But  the  case 
did  not  turn  on  this  restricted  phase, 
which  in  our  judgment  totally  ignores 
the  real  situation  and  makes  no  findings 
on  those  facts  which  are  really  deter- 
minative of  the  question  whether  the 
competition  of  the  Curtis  Company  was 
unfair  business  competition.  The  real 
situation  as  we  have  seen  from  the  un- 
contradicted proof,  among  other  fea- 
tures, consists  of : 

"First:  The  creation,  through  years, 
with  great  effort  and  large  expense,  of 
the  purpose  of  the  Curtis  Company  in 
ganization ; 

"Second :  Thai  the  district  distribut- 
ing agents  constitute  the  control,  morale, 
recruiting  and  existence  of  the  school 
boy  selling  organization : 

"Third:  The  effort  of  two  competitors 
to  appropriate  that  selling  agency  to 
themselves,  with  the  undisputed  conse- 
quence of  undermining  its  morale  and 


"THE  MOST  HONEST  MAN  IN  THE  WORLD" 


the  Portland  Daily  Advertiser  and  later 
the  Portland  Daily  Press  of  which  he 
bfCArac  City  editor,  took  as  his  subject: 
"The  Most  Honest  Man  in  Ihc  World." 

"An  employe  in  a  bunk,  nn  matter 
what  his  position,  especially  if  he  rises  to 
I  c  cashier,  generally  has  to  give  a  Ivond." 
Capt.  Hart  said:  "The  treasurer  of  a  city 
and  the  treasurer  nf  state  has  to  give  :i 
bond.  And  yet  a  real  newspaper  man  is 
entrusted  with  secrets  the  telling  ■  ■  f 
which  might  wreck  cities,  states  and 
countries  and  the  only  guarantee  that  he 
will  not  tell  is  his  word.  I  say.  there 
fore,  that  there  is  no  more  honest  nor 
more  honorable  man  in  the  world  than 
he." 

Mr.  Hart  said  that  newspaper  work 
naturally  divided  itself  ituo  two  classes: 
the  businc-s  department  and  the  editor- 
ial department.  The  latter,  again,  is 
divided  roughly  into  the  straight  edi- 
torial work  and  the  reportoriaL 

"Good  reporters  generally  make  good 
editors."  said  the  s|ieaker.  "hut  there  are 
some  mighty  good  editors  who  would 


According  to  Mr.  Hart,  the  requisites 
for  a  good  reporter  are  integrity,  in- 
corruptibility, tact,  confidence,  persist- 
ence and  intelligence.  A  man  who  fol- 
lows news]ta]ier  work  wilt  get  out  of  it 
nut  only  knowledge  of  men  and  affairs, 
but  a  mind  trained  for  the  duties  of  life 
as  it  could  be  trained  in  no  other  way. 
If  a  hoy  or  giri  is  contemplating  col- 
lege, he  can  get  more  out  of  the  college 
education  if  he  couples  it  with  sonic 
newspaper  work  than  if  he  attempts  any 
other  avocation. 

"We  have  a  new  spaper  man  as  Presi- 
dent t  i  the  Cnited  Slates."  said  Capt. 
Hart,  "but  lhat  doesn't  mean  tltal  every 
newspaper  man  has  a  chance  of  becom- 
ing President  any  more  than  ever) 
>oung  hopeful  i<  a  potential  president  in 
lite  eyes  of  his  fond  mother.  But  the 
new-paper  man  who  does  his  work,  who 
is  not  afraid  of  long  hours  has  more  to 
reward  him  in  the  way  of  knowledge  of 
life,  insight  into  men's  motives  and  acts, 
than  he  could  ever  acquire  front  all  the 
Utoks  in  the  world  More  than  that,  be 
learns  how  to  meet  and  to  handle  :ill 
kinds  of  people  and  is  the  belter  himself 
for  it." 

Tn  illustrate  the  s-arious  points  he  was 
making,  he  related  numerous  incidents 
that  had  COftM  to  him  in  the  course  nf  his 
life  and  gave  some  intimate  pictures  of 
world-famous  men  lhat  make  them  ap- 
pear much  more  human  than  they  have 
I'ccn  thought. 


destroying  its  efficiency:  and  lastly,  that 
the  purpose  of  the  Curtis  Company  in 
putting  ill  its  contract  the  clauses  ob- 
jected to.  was  not  to  interfere  with  com- 
merce or  with  the  circulation  of  othc: 
magazines,  but  solely  to  thwart  the  un- 
fair plan  of  two  unfair  competitors  who 
s<  light  to  undermine  the  undivided  loy- 
alty of  the  Curtis  district  distributing 
agents,  and  through  them  to  disrupt  ttie 
Curtis  school  boy  organization."  •  *  • 
"Taking  therefore  the  record  and 
pleadings  as  a  whole,  we  hold  as  a  legal 
judicial  conclusion  that  the  proofs  arc 
11  t  such  as  would  supjK-rt  a  judgment 
off  decree  of  unfair  competition  u|«3r. 
the  part  of  the  Curtis  Publishing  Com- 
pnny  toward  the  Crowell  Company  arni 
the  Pictorial  Review.  That  the  Curtis 
Company  legitimately  and  in  the  course 
of  fair  husincss  dealing,  built  up  and  re- 
united by  its  distributing  agents,  a  srl'.- 
irg  agency  of  school  boys,  the  whole 
efficiency  of  which  consisted  in  undt 
\  ided  loyalty  and  single-hearted  service 
primarily  of  the  district  agents  and 
secondarily  of  the  buys  to  the  Compan? 
The  whole  situation  was  unique.  Thi' 
sc  of  enmmerre  in  the  or- 


'  There  can  be  no  doubt  under  the 
proofs  that  the  Curtis  Company  in  build- 
ing up  this  buy  selling  organisation 
throuah  the  distributing  district  agents, 
i<vj.r  «n  thwarting  or  indeed  dealin) 
u*i!h  the  ordinary  channels  of  commerce, 
but  tc\is  enlarging  the  sphere  of  com- 
merce by  enlisting  in  its  service  the 
selling  power  of  school  boys  u+o  but  for 
this  organisation  -would  not  only  nit 
have  taken  pari  in  present  commerce 
but  would  hate  missed  the  competithe 
training  the  Curtis  Company  alone  gave 
them  for  future  commerce,  ami  which 
the  Pictorial  and  the  Crowell  Company 
had  no  hand  in  giving  them;  and  indeed 
it  seems  to  us  that  this  case  would,  if 
this  injunction  here  complained  of  were 
enforced,  succeed  in  really  throttling 
commerce  by  disrupting  and  destroying 
an  efficient  agency  which  is  extending 
commerce." 

In  conclusion  Judge  Buffington  said. 

"There  is  no  proof  in  this  record  that 
any  harm  has  been  done  in  the  past  by 
the  business  methods  followed  by  the 
Curtis  Company,  nor  is  there  any  pro..: 
that  commerce  has  been  in  any  way 
IhrOtfkd  thereby."  •  •  • 

And.  "The  foundation  of  our  order  i- 
not  doubt  but  certainty :  for.  accepting 
in  their  entirety  and  finality,  the  fact1 
found  by  the  Commission,  by  taking  :iic 
whole  record  and  the  proofs  on  which 
the  Commission  has  made  no  finding.  »i 
arc  satisfied  •  •  •  that  unfair  methyl- 
of  competition  could  not  legally  be  ad- 
judged. If  this  were  a  case  where  a 
triat  court  had  submitted  these  proof' 
to  a  jury  from  which  to  find  a  verdict 
of  unfair  business  competition,  a  review- 
ing riiurt  would  be  constrained  to  set 
such  verdict  aside  as  not  having  testi- 
mony lo  sup[»irl  it." 


WoecisTCT,  Mass.— The  Sunday  Ex- 
press Publishing  Company.  actios 
through  its  president,  John  P.  Ryan  ol 
Worcester,  has  applied  to  the  Supcri  - 
court  for  an  order  requiring  William 
C.  McDonald  of  Oxford  to  surrender 
for  cancellation  shares  of  stock  in  the 
company  which,  it  is  alleged,  he  is  hold- 
ing in  violation  of  rights  of  the  con- 


fer Van 

W.  C  Van  Bergen,  formerly  advertii- 
ing  manager  of  the  Columbian  Rore 
Company.  Auburn,  N.  Y.,  has  gone  with 
the  Norwich  Pharmacal  Company,  Nor- 
wich, N.  Y.,  in  a  similar  capacity. 
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BUSINESS  EDITORS  WILL  HELP  HOOVER 
SOLVE  NATION'S  TRADE  PROBLEMS 

Monthly  Conference.  Will  Be  Held  at  Cpiu]  to  Link  Buaineu 
More  Closely  with  Government — Department 
Reorganization  Planned 


(or    April    16,  1921 


C.    F.  KiH.„„|rT. 


Gage  PabUanlna  Company, 


tro 


Frank  Wwk  Gas  Am.  C. 
Trade  Review,  C,  /.  Slark;  luierttalkunal  En- 
tni't:!'!,    V.    I.  Ml 

Leaner 


WASHINGTON 

Hoover.  Secretary  of  Commerce, 
has  fixed  the  first  Monday  in  each 
month  for  a  conference  at  Washington 
with  the  member*  of  the  Editorial  Coti- 


i  sperm  m  F.uirni  a  taautanl 
April   12  —  Herbert  problems  confronting  their  industries  on 
the  MM  hand  and  the  Department  on 
thr  other. 


Age.  c 

Trade  Rcsiew,  C,  I.  Slark; 

iig.   V.    1-    Havens;   Coal   Age,   <'.  F. 
-J  The  Power.  Chicago,  Roy  U.  Rati.lall; 
Dry  (kjimU  F.conomiM.   Mruit    SwcllanJ.  A. 
C.  Pearson,  Hastings,  S.  II  Dileheit. 

Atlanlir  Coaat  Meictsanl.  E.  F.  Roberta;  Dry 
<;»,xjiman.  Sr.  Loud,  Floil  tiareiaon;  Lngrn 
certng  a»H  Mining  Joaruat.  t).  E,  A.  Charlton: 
Marine  Engineering.  F.  B.  Wcbvtec:  Music 
Trade,  Alfred  T.  Marki;  Merchants  Trade. 
Dea  M«me*.  A.  It.  Braytnn ;  Imlrjatrial  Man 
agrmcnt,  J.  H.  YaiiDcvcntcr,  George  P.  Dun 

■arir, 


u 

CATALINA  PHONES  CUBA 
AS  NATIONS  LISTEN 


National  Proa*  Club  Hoat  As  N«w  Line 
To  Havana  ta  Open  ad  By  Praaidant 
Harding  And  M.noc.l  Talk 

,    5,700  MUaa 


Puhliihera'  Weekly.  K  C  jlckhrr.  Printer*!  dent    Harding,    sending  a 

Ink,  Roy  Ji.hn.m-. ;  World's  Work,  Arthur  C  |ir,,iH»nr   \l» 1  ~l  i  :.l 

I  age:   llardtvare   Age.   L   S.   Sonic;   Collier'.  '  r«")cI"   MenoCal   of  4,  llll 

Weekly    Lowell  Mellctl;   Millinery  Trad*  Re-  noon,   formally  opened  tel 


Tile  series  of  monthly  Conference*  it    Reto'rd.  J.*n  N   Kind,  Jr.;  Periodical  I'ul.li.h. 

'  Ran 


Roger 

.  .!■>.!■ 
Ciimiiany,.  ttrand 


expected  to  be  productive  of  probably   -ft  •  Syneaa fhie. 
rrencc   of   the   New    York    Business   the  closest  degree  of  reoperation  he-  RS umS  IV* 
I  ublnhrr-.'  AtatCCiltioa.    The  arrange-   tween    business   and    the  Government 


Allen:   Grand  Ran'L 

lodii 


Kuciiilurr 


Association.    The  arrange-   tween  business 
nunt  wa-.  made  at  a  conference  hetween  ever  achieved,    The  editors  are  at  lih- 

crty  tn  srnd  in  topics  and  tfjliajtrith for 


lung.,, 

Hi  Ode 


nida.  Itarry  J.  Dan 
A_  W,  Sha»,  Koitoe  & 


ML 


the  Secretary  and  members  of  the  Etli 
torial  Conference  held  at  Washington 
this  evening.  April  12. 

L>uring  the  conference,  v. Inch  fol- 
lnwed  an  informal  dinner.  Secretary 
Hoover  addressed  the  editors,  explain- 
ing to  them  the  prnhlema  which  lie  for 
•-.•lutioii  lrclorc  (hr  Department  of 
Commerce.  His  remarks  wjerc  in  the 
strictest  confidence.  a*  to  their  exact 
purport,  but  it  can  Ire  said  in  a  general 
way  that  the  Secretary  showed  to  the 
business  editors  how  the  Department 
must  be  strengthened  and  reorganized 
to  be  of  the  fullest  benefit  to  American 
industries. 

Connecting  Link  with  Industrial 

Secretary  Hoover  was  im|iellrd  to  in- 
vite the  editors  to  Washington  for  tins 
conference  because  of  the  connecting 
link  they  form  with  the  industries, 
some  56  of  which  were  represented  by 
the  editors  present.  He  feels  that  a 
thorough  knowledge  nf  the  problems 
of  the  Department  will  enable  the  edi- 
tors and.  through  them,  the  leaders  of 
industry,  to  realize  what  must  lie  done 
to  make  the  Government  more  respon- 
sive to  the  needs  uf  business  and  in- 
du  slry. 

In  published  statements  which  have 
been  issued  by  Secretary  Hnnver,  he 

has  made  it  clear  that  the  Department  "ess  of  the  several  bureaus  under*  his 
of  Commerce  at  present  is  not  well  or-  control. 

ganized.  He  has  made*  clear  his  desire  The  editor*  were  to  have  met  Post- 
to  see  more  attention  paid  to  the  do-  tJiaster  Oencral  Hays  earlier  in  the  day, 
mestic  commerce,  since  it  is  twenty  jj«  press  of  business  prevented  him 
units  as  RTcat  as  the  foreign  trade,  tn 
this  connection,  he  has  shown  how  the 
transportation  situation  must  be  im- 
proved, how  railroad  rates  must  be  re- 
duced and  how  industrial  efficiency 
must  Ire  increased,  if  the  best  and  most 
economical  results  are  to  be  obtained 
ffum  American  endeavor, 


ADVERTISE  MORE  ALASKA  TIMBER 


Washi.vi.ihn,  D  C,  April  11.— Prest- 
greeting  to 
uha  this  after- 
formally  opened  telephone  com- 
munication from  tlte  United  States  to 
the  island  of  Cuba ;  and  as  an  incident 
to  the  formalities  the  Bell  Telephone 
system  staged  a  conversation  between 
Catalina  Island  in  the  Pacific  Ocean, 
with  Havana.  Cuba— the  record  in  miles 
for  a  spoken  conversation  over  a  com- 
bination of  wireless,  land  lines  and  deep 
sea  cable. 
The  formal  opening,  staged  under  the 
f  the  National   Press  Club. 


Spruce     and     Hemlock     Naar  Juneau 
Aggregate  2,000,000,000  Board  F.»t 

IseecMj  rn  EpiTna  tc  PuaLUHSal 

Portlaxii.  Ore.— Sale  of  the  largest  »"ll>iccs 
body  of  (government  timber  ever  adver-  "J°.'t  l''"cc  *•  Pan-American  Union 
tistd  has  just  been  approved,  according  5Ss**1'  ^-"M"!'"*  A  di<tin- 
to  an  announcement  made  by  George  H  Su'4"*""  ani'  typically  Washington  audi- 
ted], disirict  forester  of  the  United  "}cx  ,nc,1,c'<ng  the  cabirict  and  the  entire 
States  Knrest  Service,  with  headquar-  l,'P'ciniat'c  n"l'«  attended.  Each  person 
ters  in  Portland.  The  timber  lies  in  wai  *'y'n  a  telephone,  so  that  prac- 
Abska  and  when  sold  will  be  utilized  '"•■*">'  600  Washington  heard  the 
for  the  manufacture  of  paper  greetings  between  the  two  presidents, 

The  timber  to  be  disposed  of  include.  -   "*  **  ,T°m  **  V™,K  *t 


Atlantic  A  similar  part)  Was  held  at 
the  Havana  end  of  the  line,  where 
President  Mcnoeal  was  host  to  a  gather- 
ing of  Cuban  government  officials  and 
others. 


Heimut  Hoover 

discussion  nnd  elucidation  at  the  con- 
ferences and  are  to  be  prepared  to  fur- 
nish the  Secretary  with  information 
useful  to  him  in  enlarging  the  useful- 


3J5  million  cuhic  feet,  or  approximately 
2,000,1X10.000  boanl  feel.  It  is  known  as 
the  West  Admiralty  Island  unit  and  is 
located  on  the  Tongass  National  Forest 
in  southwest  Alaska,  on  the  east  shore  of 
Chatham  Straits.  24  miles  east  of  Juneau. 

An  unusual  circumstance  is  that  this 
is  the  first  Government  sjde  of  any  sige 
in  which  timber  has  been  offered  for  sale 

by-  cubic  measure  instead  of  by  board  !  w,rc,c!,s  telephone  operator  at  Cata- 
measure  or  cords.  Ima  ■•"■^  who  sent  his  answer  tlimugh 

The  timber  stand  is  mad.-  up  of  15  per  IZ'rt,!™  ™*  ^  "» 


Roll  Call  Of  Cities 

A  dramatic  feature  of  the  occasion 
was  a  "roll  call"  of  cities  by  telephone. 
I>cginning  with  Havana  and  ending  with 


cent  Sitka  spruce  and  85  per  cent  West 
em  hemlock,  both  species  being  well 
suited  for  pulp  manufacture.  A  mini- 
mum price  of  50  cents  per  100  cubic  feet 
is  set  for  the  spruce  and  a  minimum  of 
JO  cents  for  the  hemlock.  Bids  fl>r  this 
timber  are  to  be  sent  to  the  district  for 


The  roll  call  was  staged  for  the  special 
bcnelit  nf  President  Harding  by  Col. 
J.  J.  Carty,  vice-president  of  the  Amer- 
ican Telephone  anil  Telegraph  Com- 
pany. Beginning  with  "Hello.  Havana," 
Col.  Cany  called  for  and  received  an 
answer  from  telephone  officials  stationed 


from  keeping  the  appointment 

Confarancea  Start  in  May 

During  and  after  a  luncheAn.  the  edi- 
tors conferred   among  themselves  on 
matters    to    be    taken    up    with  Mr. 
Hoover.    They  visited  Herbert  Brown. 
Chief  of  the  Bureau  of  Efficiency,  dis- 
cussing with  him  matters  of  Govern- 
ment organization  and  learning  of  vari- 
Further,  he  has  shown  that  the  for-  ous  ways  in  which  the  Government  may 
cign  trade  must  not  lie  neglected  if  the  be  useful  to  the  industries. 
American  surplus  is  tn  1*  disposed  of      The   fir»t   monthly   Conference  with 
to  advantage  and.  in  this  connection.   Mr,  Hoover  will  be  on  the  first  Monday 


on  or  uS^U^S^Sl1  S  *  acr""s  *  "»«'nen,;i„ci;id 

or  before  June  30.  mi.  bag  Washington.  Philadelphia,  Harris. 

burg.  Pittsburgh,  Chicago,  Denver.  San 


MISSOURI  HAS  904  PAPERS 


B! 


Must  Baild  Foraign  Trade 


Book  Editor  Finds  Collection  of 
Curioua  Titles 

Missouri  has  904  newspapers,  accord- 
ing to  Charles  Fear,  who  is  editing  the 
Blue  Book,  the  official  manual  of  the 
Stale  of  Missouri.  Fear  classifies  these  the 
as  2J7  Democratic,  128  Republican.  177 
independent.  95  religious  and  23  educa- 
tional. Journal  lead,  the  list  of  names, 
with  57.  Herald  is  the  name  of  54, 
Democrat  is  the  title  of  40.  and  there 


Francisco  and  l.os  Angeles. 

President  Harding's  message  to  Cuba, 
given  to  President  Mcuocal.  wa,  une  of 
congratulation  that  the  two  republics 
were  linked  together  with  a  practical 
method  of  s]K>ken  communication. 
President  Menocal  replied  in  similar 
vein,  and  assured  the  United  States  of 
continued  friendship  of  his  island 
republic. 


-w    -  ■  ■  —  anag    -  ...    —  —    Haaj    aargaa     1 1  a  -a  a     .  i  I  <    -  i  *    ilk  -----        •  -.-—a)      va       o'.      -iliu      I  H  L  I 

he  has  announced  that  no  matter  what   in  May  and  will  he  held  in  the  evening.  •,rc    29    Republican-    anil    24  Time 

Here  are  some  of  the  peculiar  names 
of  smaller-town  mv. papers:  Bloom- 
fitU  Vindicator.  Middleton  Chips.  Knr.b- 
nostcr  Gem.  Illmo  Jimplecntr,  Centraba 


tariff  harriers  we  erect  to  protect  the   At  these 

cnnfcrcnci'aV,  (he  editors  will 
home  marker,  they  will  not  iik*  care   be  frer  to  ask  questions  and  state  views 
of  our  goods  going  abroad  in  conte- 
ntion with  foreign  gnodx. 

The  first  statement  Mr.  Hoover  is- 
sued as  Secretary  of  Commerce  warned 
Americans  that  these  steps  toward  in- 
creased efficiency  must  be  taken  if  we 
are  to  escape  the  lowering  in  the 
-tandard  of  living  to  which  most  coun- 
tries of  Europe,  and  indeed  the  rest  of 
the  world,  inevitably  must  submit. 

The  information  which  Mr.  H<*>ver 
nave  the  editors  was  o(  such  a  nature 
as  to  form  a  background  upon  which 
they  may  paint  their  own  reritals  of 
the  needs  of  the  Department  of  Com- 
merce to  put  it  in  a  position  to  supply 


as  the)  did  at  this  initial  conference. 

The  editors  who  attended  the  confer- 
ence werr: 

Seirelary  of  Ciiasmerce.  Herbert  llonyef: 
Engineering ,  \e» .  Ree.ird.  E.  I  Uehren:  Iron 
ttJ"  ¥  v  A  **  "'  W  Maffel.:  R„l»ay 
;Vr'  1  .  ,N.  *'"<"■  H.  F.  Une:  Drug  a 
l'"L°"«,'  Markr!''  V    »:    Ha.sne.:  Maehiner,. 

E*»  C)l'<nr:   MgCnra  Hill  .   ,„■         F  at 

erikee.  ;.  M»|e„|n,  Magir.  Mr.  fnekrell,  Paul 
Waataa;  Tfamt  Wnrl.t.  Mnm  (  arriill  arid 
Ijinm:  Chemical  and  yielallargieal  Engineer 

lug.   Hi  *  .  Farnielee 

Crajag  ^onrtial 
Sherman.  Dallon 
herry.  Daley 

Federal  Trj.le  Intormallun  .•Serrice.  Iti.mer 
/i.^ph  D-sJge.  MgM  Age,  Mr  Ikrn:  Amer 
iran  MagJaaUaL  K  H.  Cndll;  AiKuieJ  Hn«i 
ana  TfPttf.  !  H.  Neil:  American  EuaaettT, 
rranklin    .liilinsfon:    American    Silk  Juurnal. 


ien|iany.  Mrori.  Beeemtl. 
^ennirig..    Adair.  Pagan* 


tMc  need,  of  husJieess.  This  background  l'nrn^"'V^ 
was  supplied  in  full  nnasure  and  the 
editors  have  been  placed  in  possession 


Metal  T,„ic,  CMaaau,  ;.  F  Fmggeiii  1m 

Trailc  Re.ic..  F.    I.  Bnchrlnger:  Rlevltie  Rail 

f  mformation  which  should 'prove  of  *^baJ,i.UV?*  On",„Vj,""""i  ,>n,ic"  wS* 

mmense  value  to  them  in  disi-uss,n<r  the   g,^"i'"i  M"chj"'«i;ing,  f>.  II.  Cilia tW; 

mssiiig  me   ,-nrm  Mw>fi,u|  lu,,  y„,m  jtjWff-  gj  ,  ,l>|f    published  as  a  urekly 


Other  Official!  Spaa* 

After  the  two  Presidents  had  con- 
cluded, Secretary  of  State  Hughes 
talked  with  Secretary  of  State  Desvern- 
mes  of  Cula ;  Secretary  of  the  Trcastirv 
Mellon  spoke  to  Secretary  of  the  Treas- 
ury Hernandez  of  Cuba;  the  Cuban 
_  Minister  at  Washington  spoke  to  Boar 
Fireside  Guard,  Current  Wave  of  ^■"JS  ,ht"  American  Minister  at  Havana ; 
Shannon  County.  Unterrified  Democrat  s«rctary  of  War  Weeks  -puke  to  Sec- 
at  Linn,  Clinton  Eye.  ami  the  Sin-a-har  Tetary  War  and  N'avy  Marli  in 
Voice.  Missouri  has  nineteen  women  Hav»"»:  General  John  Pershing  spoke 
editors.   to  Major  General  Crowder  who  is  in 

Coa.t  Office  for  O'Mar.  A  Orm.ba.    ! ^T'n'"'*,  Cg"?  Pr"i,lr»' 
v^rmaona    of  the  Board  of  Commissioners  „f  (|K' 

OMara  &  Ormshcc,  speci-|  represen-  District  of  Columbia  spoke  to  General 

tativcs.   have   opened   a   Pacific   Coast  Agromonte  of  the  Cuban  cahimt. 

office  in  the  Monadnock  Building.  San  The  engineering  features  of  the  tele. 

Francisco.    Ted  Greenfield,  formerly  in  Phone  cable  to  Cuba  were  explained  by 

charge  of  the  Chicago  office,  will  lie  0*  Carty  who  said  that  problems  which 

manager.   had  been  confronting   the  science   f  >r 

Union  Daily  for  Iowa  !™j*r"  •»*■  *****           in  the  ronsumtion 

T.      .         ,,  .    .       _       „  .  "f  the  long  submarine  line    He  -.aid  the 

the  lowa   Unionist.  Des   Moines,  a  conversation  heard  todav  equalled  a  talk 

newspaper  which  set.  forth  its  purpos:  from  l^ndon  to  Pekin.  anil  man,  miles 

as  to  present  union  labor  news,  will  further;  or  from  London  to  Calcutta. 

"  ll>c  ,",k  ,,,,u,v  ft^bS'fey'^bogle 


Editor   &    Publisher   for    April    16,  1921 


NOT  NEWSPAPER  PROVINCE  TO  BUILD 
MAGAZINE  CIRCULATION 


Aggressively 
Needed  in  Granting  Recognition  to  Local 
Newspaper  Space  Selling  Ideas 


By  FRED  MUX1S 

the  very  enter- 


rJ,IIE  proposition  of 

prising  Oscar  Stein  of  Sandusky, 
.Ohio,  sent  to  newspapers  over  the 
country  that  they  carry  his  magazine 
subscription  advertising  anil  receive  a 
credit  of  fifty  cents  for  each  inquiry  is. 
of  course,  ridiculous.  There  is  hardly 
a  newspaper  in  the  country  that  would 
fall  for  h. 

But  this  incident  does  bring  up  a 
question  much  more  vital — the  co- 
operation of  many  large  newspapers 
with  magazines  in  securing  magazine 
circulation. 

The  Pictorial  Review,  one  of  the 
largest  newspaper  advertising  maga- 
zines, has  connections  with  the  circula- 
tion departments  of  many  papers.  In 
some  cases  the  co-operation  is  made  by 
an  individual  paid  by  Pictorial  Review, 


Mr.  M klli «  conducts  in  Editor  k 
I'vsililtu  each  week  matter  tbe  .suipi 
ccs  of  the  National  Association  of  Newt 
pai«r  Executives,  the  newspaper  o>- 
ftsrtaeni  of  ike  A.  A.  C.  W..  uf  which 
lie  is  Kcretirr  treasurer!  a  round  table 
ditcussson  on  ntaners  of  inter  relation 
tu  the  newscsiltr  advertising  department 
and  the  usrr  of  newspaper  advertising 
cpace-  CrilKism  of  or  comment  on  anj- 
vtews  expressed  and  rnntriblM  inns 
sbnul.l  be  sent  to  Fred  Millts.  New. 
Building.  '  ' 


SPECIAL  NOTICE 

Star-Journal  Readers 


Executives,  pointing  out  that  it  is  to  the 
advantage  of  merchants  to  have  adver- 
tising rates  which  will  allow  the  pub- 
li-her»  to  improve  the  quality  of  their 
publications.  Retail  volume  develops 
with  the  growth  of  a  city  and  its  trad- 
ing territory.  This  growth  must  go 
hand  in  hand  with  its  newspapers  N'o 
other  factor  is  more  effi- 
cient in  developing  a 
community  than  the  news- 
papers. 


$ 


MONEY  SAVED  IS  MONEY  MADE 

Note  BsfttrftikUii  In  Reading  Matter  B«low 
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ATLANTA  JOINT 
MEETING  TO  BE  OF 
WIDE  INTEREST 
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WfiTIi  some  agencies 
suggesting  that  the 
standard  commission  ta- 
il) p#r  rent  instead  of 
15  per  cent;  with  other 
agencies  making  a  grand 
noise  demanding  the  re- 
duction in  advertising 
rates,  with  retail  mer- 
chants organizing  over 
tile  country  trying  to 
force  down  local  rates ; 
with  the  labor  unions 
trying  to  put  through 
wage  increases,  and  with 
no  appreciable  decline  in 
white  paper  cost,  the 
joint  meeting  by  the  Na- 
tional Association  of 
Newspaper  Executives 
and   American  Associa- 

and  with  others  it  is  an  out-and-out  tion  of  Advertising  Agencies  at  Atlanta 
agreement  with  tile  paper  itself.  should  be  one  of  considerable  interest 

It   is  a   serious  mistake  to   involve   and  much  profit  to  both  newspapers  and 
newspaper  carrier  organizations  in  this  agencies, 
method    of    outside    earnings.      They  •     *  • 
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tuEWSPAPCK  publishers  should  bt  cartful  in 
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should  be  putting  their  full  time  in  de- 
veloping their  own  business. 

Besides  these  Circulation  department-, 
and  in  many  cases  the  trade  aid  depart- 
of  the  papers  are  working  to 
new  selling  organizations  for 
t*.  which  inevitably  will  he  used 
against  the  newspapers  in  the  develop- 
ment of  foreign  advertising  in  the 
magazines. 

Of  course,  advertising  from  the 
magazines  is  welcomed  by  the  papers, 
but  it  is  a  mistake  for  the  paper  to  go 
further  than  this. 


BRINGING  MERCHANDISING  MliN 
TOGETHER  IN  ATLANTA 

T^K.N TATI VI*!  plans  have  been  an- 
nounced by  Charlie  Miller,  president 
of  the  National  Association  of  News- 
paper Executives  for  a  dinner  of  mer- 
chandising men  on  one  of  the  evenings 
during  the  Atlanta  convention  of  the 
A.  A.  C.  W.  A  similar  dinner  was  held 
at  the  Indianapolis  convention  last  year, 
at  which  about  sixty  newspaper  men  at- 
tended and  discussed  problems  in  mer- 
chandising. 

"It  has  been  suggested  that  a  separate 
division  of  National  A-socialion  of 
Newspaper  Executives  be  appointed  for 
merchandising  men."  «aj-  President 
Miller. 

"Hut  their  problems  are  so  cicely 
linked  with  general  advertising  that  it 
has  been  felt  unwise  to  make  this  di- 
vision in  our  organization,  A  great 
deal  of  the  work  of  the  organization 
National    Association    ot    Newspaper   has  been  sr.erit  during  the  prist  sear  de- 


MAKING  AGGRESIVE  FIGHT 
AGAINST  MERCHANT  COMBINE 

pEORlA.(ItL) 

iug  the  aggressive  attacks  of  the 
retail  merchants  of  the  city  with  page 
advertisements  on  newspaper  costs. 
The  first  was  the  reproduction  of  a 
b  Iter  written  i*  the  merchants  by  the 


veloping  right  merchandising  practices 
over  the  country." 

There  are  quite  a  number  of  men  in 
new.- paper  business  who  arc  specializing 
on  this  work  and  it  is  due  them  that 
they  get  together  at  a  dinner  to  talk 
"shop," 

•  •  i 

MUCH  INTEREST  IN 
MARKET  SURVEY  CONTEST 

TPME  Baltimore  News,  the  New  York 
*  World  and  the  Indianapolis  News 
have  already  announced  that  they  are 
entering  the  Market  Survey  Contest, 
instituted  by  the  National  Association 
of  Newspaper  Executives. 

Frank  Watt,  advertising  manager  of 
the  Baltimore  News,  writes:  "We  will 
enter  the  Market  Survey  Contest.  We 
are  completing  a  Survey  on  Soaps  in 
the  Baltimore  Market  and  wilt  send 
this  to  you  at  the  earliest  possible 
moment  to  enter  into  the  Contest.  I 
think  this  is  a  splendid  idea." 

Surveys  to  cm  •nlwrfxi  In  the  Contest 
should  be  sent  to  the  National  Associ- 
ation of  Newspaper  Eaeeutreee  ml  once. 

The  results  of  the  contest  will  be  an- 
nounced at  the  Atlanta  Convention, 
All  the  surveys  submitted  will  be  ex- 
hibited at  the  meeting. 

•  •  • 
HARPER  PUBLISHES  A 
DANDY  RETAIL  PAPER 
DETAIL  Selling,  the  24-page  monthly 

retail  publication  of  the  Daily 
Oklahoman  and  Times,  of  Oklahoma 
City,  lias  now  finished  its  first  six 
months  of  existence.  Edited  by  Marion 
C.  Harper,  it  is  without  question  one 
of  the  licst  of  the  merchandising  pub- 
lications issued  by  new-spapers.  The 
subscription  prtre  is  $1.50  a  year;  and 
the  publishers  get  it,  too.  The  circula- 
tion already  is  more  than  4,000.  Any 
newspaper  putting  out  a  retail  publica- 
tion or  Considering  starting  one.  should 
write  to  Mr.  Harper  for  a  copy  of  Re- 
tail Selling. 


BE  CAREFUL  IN  RE< 
LOCAL  AGENCIES 

£JARE  in  recognizing  local  service 
agencies  and  allowing  them  to  place 
business  on  a  commission  basis  is  urged 
by  the  national  Associating  of  News- 
paper Executives.  Too  often  personal 
connes-tions  lead  newspapers  to  give 
recognition  to  agencies  who  are  not 
really  established  and  who  do  not  have 
A.  >>'.  P  A.  rating.  Agencies  are  sup- 
posed to  be  business  developers.  Poor 
agenry  service  kills  good  advertising  ac- 
counts. 

•  •  e 
LEXINGTON  HERALD 
A  MEMBER 

^JNK  of  the  additions  to  the  National 
AjMCbllon  of  Newspaper  Execu- 
tive* is  the  T.exingli-n  Herald.  TMl 
nti-mhershtp  na*  secured  by  Harry  Gio- 
vannnli,  vice  ]>rr«i*!cnt  for  the  state  of 
Kcntuckv. 

•  •  » 
CLASSIFIED  SECTION 
AT  ATLANTA 

DLANS  for  an  extensive  special  ses- 
sion of  the  classified  managers  who 
attend  the  sessions  of  the  National  As- 
sc<iatton  of  Ncwspa|scr  Executives  are 
lwing  made  by  a  committee  composed  of 
W.  A.  t.rifhn.  classified  advertising  man- 
ager of  the  Indianapolis  Star;  H.  G. 
Barnnger.  Indianapolis  News;  H  Gwalt- 
itey.  Milwaukee  Journal. 

"New-paper  publishers  should  reatirc." 
says  Charlie  Millrr,  "that  the  dues  paid 
to  the  National  Association  of  News- 
paper Executives  entitle  them  to  attend 
all  the  c'assificd  sessions.  The  National 
A*««l  won  of  Newspaper  Executives  is 


PERSONAL  CORNER 


JL.  HOKNE,  Jg„  vice-president  of 
*  the  N.  A.  N.  EL,  for  North  Carolina, 
certainly  is  a  bonafide  member.  Hit 
title  is  "editor  and 
manager"  so  he  is 
qualified  from  both 
sides.    In  sending 
in  his  picture  Mr. 
H  o  r  n  e  wrote: 
"This  is  sent  under 

Jo   ill  -I       ]   I'll  1'i.r 

every  other  man 
who  feels  that  the 
photographer  is  a 
liar.  Really  I  am 
not  as  hard-look- 
ing as  this  pic- 
ture indicates.  1 
hope  that  my  shortcomings  in  looks  wilt 
be  made  up  by  my  enthusiasm  and  rr^l 
worthwhile   work  for  the  Newspaper 


;.  L   llo.si.  Ja 


the  only  newspaper  organization  t 
ed  with  the  Associated  Advertising  Oi 
Weekly  newspaper  sessions  or  classifn.  1 
sessions  arc  held  only  with  the  pcrmi* 
sioti  and  under  the  authority  of  the  Na- 
tional Association  of  Newspaper  Exccu- 


lVt)W  's  the  time  for  newspaper  sell- 
ing organizations  to  comb  the  tie  I 
for  real  estate  copy.  Make  a  surrey  of 
every  inactive  subdivision  in  your  cits 
Oct  after  not  only  the  owners  but  the 
selling  organizations.  Then  try  to  le'J 
the  real  estate  men  campaigns  instead 
oi  advertisements. 

The  Detroit  News  has  started  such 
survey  of  Community  Shop  Spaces 

"Paint  Up  and  Clean  Up*  electr  •> 
and  suggestions  for  copy  can  be  se- 
cured from  Save  the  Surface  Campaign. 
Headquarters,  (31  The  Bourse.  ITii'a- 
dclphia. 

When  is  a  special  page  not  a  speoa! 
page?  It  is  not  a  special  page  when 
there  is  a  good  selling  idea  behind  i; 
that  will  produce  results  for  small  ad- 
vertisers which  could  not  be  ob- 
tained with  copy  read  indiscriminate!.! 
throughout  the  paper.  A  page  featur- 
ing, for  example.  "Thirty  Specialty 
Shops  Under  One  R.Ksf"  if  sold  for  a 
three-months  period  is  bound  to  bring 
real  results  for  the  advertiser. 

The  General  Furniture  Company  >a;- 
it  will  give  a  vacation  trip  to  any  one 
outfitting  a  home  from  its  Chicago 
store.  Newspaper  men  should  write  t» 
the  company  and  get  the 
selling  plan. 


1-ollowing  a  political  quarrel  Fernando 
Quinoncs,  formerly  political  editor  : 
IT  In'a.  was  shot  and  killed  in  Havana. 
April  1  by  Ernesto  Collado.  The  tragcib 
ocrnrrrd  almost  directly  in  front  of  the 
office  of  the  Liberal  newspaper.  La 
N'acion. 


Port  Orford 

]"oitT  OttroetD  Ore— The  Tribune 
conducted  for  the  past  10  years  by  H 
T.  Stewart,  has  been  sold  to  a  syndicate 
oi  Pott  Orford  and  neighboring  citizens 
and  will  lie  edited  hereafter  by  Walter 
Sutton. 


Names  Benjamin  A  Kentnor  Co. 

The  Boston  Telegram  has  appoint? 
the  Benjamin  &  Kentnor  Oignpatv 
represent  it  in  the  national  jdvern-  "•' 

field. 
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GRIDIRON  FIRE  PLAYS 
ROUND  G.  O.  P.  LEADERS 


All 


N.  O.  Meaaenger  of  Washington  Star 

Inaugurated   u  P resilient  Laddie 

Boy  Triad  As  Source  of  New. 
and  Found  Wanting 

Washiwoton.  D.  C,  April  U  — Grid- 
iron Club  dinners  of  the  day,  before 
the  war  were  recalled  hy  the  club's  an- 
nual spring  celebration  at  the  New  Wil- 
lard  Saturday  night,  attended  by  the 
President  of  the  United  States,  the 
Vice-President,  all  members  of  the 
cabinet,  ambassadors  and  other  diplo- 
mats, members  of  the  Supreme  Court, 
the  Speaker  of  the  House.  Senators 
and  Representatives,  together  with  men 
of  national  lame  in  nnance.  industry 
and  railroad  affairs  and  well  known 
citizens  of  the  Capital, 

The  inauguration  of  N.  O.  Messenger 
of  the  Washington  Star  as  the  new 
president  of  the  club  was  severely 
simple  and  accompanied  by  the  sobbing 
and  tears  that  were  said  to  have  been 
indulged  in  by  Washington  business 
men  when  a  similar  character  was  com- 
manded by  President  Harding  for  his 
inaugural. 

Celebrities  Initiated 

Carter  Field,  Washington  bureau 
chief  of  the  New  York  Tribune,  Jay  G. 
Hayden  of  the  Detroit  News  and  Robert 
R.  Armstrong  of  the  Los  Angeles 
Times  were  initiated  as  active  mem- 
bers and  Arthur  It.  Pierce,  1-rcd  East 
and  J.  1".  M.  Bowie  were  admitted  to 
xviok-iate  membership. 

All  had  to  submit  to  rigid  cross-ex- 
amination as  to  their  qualifications,  in 
which  it  appeared  that  each  aspired  to 
be  a  member  of   the  new   president' I 


tening    "What  was  the  answer?" 
"Nothing  at  all." 

"1$  Colonel  Harvey,  at  the  Court  of 
St.  James,  to  be  unmuzzled  and  free,  or 
dumb?" 

"Absolutely  dumb." 

'  Laddie  Boy,  when  President  Hard- 
ing called  on  the  Senate  to  ratify  the 
Bryan  Colombian  treaty,  did  the  Re- 
publican senators  take  their  medicine 
silently  or  indulge  in  indignant 
speeches  V 

"Absolutely  speechless." 

When  he  was  asked  if  Harding  was 
the  greatest  President  the  country  has 
ever  had  a  chorus  of  "woof,  woof, 
WO«f"  surprised  him.  but  he  wagged  his 
tail  in  approval. 

A  despondent-looking  individual  was 
discovered  wandering  around  the  hall, 
gazing  mournfully  about  him. 

"Who  is  that  terribly  lonesome  indi- 
vidual wandering  about  here?"  was 
asked. 

"Vet,  I  am  lonesome ."  he  said.  "I  am 
the  only  surviving  private  citizen  of 
Marion,  Ohio." 


Hi-      There  was 


"Charley  Dawes 
it  was  suggested. 

"Hell  and  Maria."  cried  an  irritable 
voice,  "where's  the  chief?" 

"He's  not  here,  general.  Are  you 
just  from  Washington?" 

"Yes,  I  left  those  blithering  idiots 
who  were  investigating  war  expendi- 
tures.   Told  'em  where  to  head  in." 

"So  we  gathered  from  the  newspaper 
accounts.  They  say  you  swore  some- 
thing awful,  and  your  testimony  had 
to  be  censored." 

"Not  a  damn  bit  of  it.  I  might  have 
COUed  a  little,  but  I  held  my  temper. 
A  man's  got  to  cuss  or  cry,  and  I 
didn't  cry." 

At  a  stage  in  the  proceedings  the 
members  of  the  cabinet  were  requested 
to  rise  in  their  places  and  remain 
standing  for  a  few  minutes-  As  their 
names  were  called  and  they  arose,  the 
guests  applauded  them  vigorously.  Then 
Col.  Henry  Hall,  one  of  the  senior  mem- 
bers of  the  cluh,  admonished  them  in 
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way  upon  the  du- 
their  office.  He 
with  Secretary  Hughes,  and 
entreated  him  not  to  "slap  the 
newspaper  men  pit  the  back  and  say, 
'Hello,  old  topt'  as  Eliliu  Root  used  to 
do,  when  he  was  Secretary  of  State" 
And  «o  he  went  down  the  line  with  an 
appropriate  admonition  to  each  member 
uf  the  cabinet. 

The  souvenir  of  the  dinner  was  a 
book  of  fables  and  wonder  stories  about 
prominent  guests,  illustrated  with  car- 
toons b>  C.  K.  Bciryman  of  the  Wash- 
ington Evening  Star,  who  is  also  re- 
sponsible for  the  cartoons  which  appear 
on  this  page  of  EtitToa  &  Punt-isnm. 


Employes  Buy  Paper  Mill  Stock 

Chicago. — Tribune  employes  have 
bought  up  more  than  $25.1X10  wnrth  of 
the  8  per  cent  second  preferred  stock  of 
the  Ontario  Paper  Company,  Ltd.,  which 
operates  the  Tribune's  paper  mills  and 
pulp  properties.  More  than  a  third  of 
the  issue  has  been  purchased  by  the 
Tribune. 


Asked  why  he  wanted  to  be  Secretary 
of  State,  Mr.  Armstrong  said:  "1 
want  more  junkets  abroad  and  fewer 
dry  dinners  at  home," 

"Have  you  any  qualifications  for  the 
johr 

"At  least  one.  1  can't  get  elected  to 
anything  at  home." 

Mr  Field  wanted  to  be  Postmaster- 
General.  Asked  if  he  could  improve 
the  mail  service,  he  said:  "I  don't  see 
how  1  could  make  it  any  worse,  and  1 
can  improve  the  personnel." 

Mr.  Hayden  insisted  that  he  ought 
to  l>e  Secretary  of  lahor.  "I  thought 
all  you  Michigan  people  wanted  to  go 
into  the  Senate."  said  the  examiner. 

"No.  it  costs  too  much." 

"Are'nt  you  aware  that  your  owner- 
ship of  stock  in  a  distillery  disqualifies 
you?" 

"But  I  disposed  of  my  shares.  I 
traded  them  all  for  the  st.ick  of  liquor. 
Moreover.  I  ran  transport  it  to  Wash- 
ington if  anybody  can." 

"Laddie  Boy"  Wai  There 

During  the  evening  it  was  necessary 
for  the  chair  to  call  to  order  a  group 
of  club  members  who  were  engaged  in 
a  controversy.  One  of  them  maintained 
that  I're-iilcnt  Harding  has  a  personal 
confidant  who  hears  everything  and 
know?  everything  that  goes  on,  but 
says  a  word  about  it.  The 
protested  "there  ain't  no  such 
whereupon  the  first  man  pro- 
to  prove  his  aisertion. 
"Laddie  Boy."  President  Harding'j 
Airedale,  was  brought  in  "ii  a  leash  by 
Jackson,  his  keeper,  without  the  I'rcsi- 
dent's  foreknowledge,  and  placed  upon 
a  table.  The  disputants  asked  him 
questions,  while  another  was  to  listen 
for  and  communicate  his  replies. 

"Laddie  Boy."  he  was  asked,  "how 
much  of  the  allied  loans  is  the  Presi- 
dent going  to  cancel?" 


FEATURES  OF  THE  GRIDIRON  CLUB  DINNER 
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BALTIMORE  PRESSMEN'S  WAGES  CUT  10 
PER  CENT  BY  ARBITRATORS 


York  Bookbinders  Locked  Out  After  "Soap* 
hnmton  Paper*  Normal  With  Non-Union  Fo 
Deadlock  In  Bottom 


DEDUCTION  of  10  per  cent  in  wages 
paid  In  union  pressmen  in  Baltimore 
under  an  award  by  Judge  Mnrris  A. 
Super  as  arbitrator  was  the  outstanding 
event  of  the  week  in  the  wages  and 
hour*  negotiations  now  going  on  be- 
tween the  various  printing  trades  unions 
and  employing  printer..  It  in  the  first 
noteworthy  reduction  in  the  present  con- 
troversy. Other  development*  included 
a  lock -out  and  establishment  of  the  open 
shop  by  16  large  New  York  bookbinders 
following  a  strike  called  in  one  shop  last 
WCtfc  The  union  bookbinders  say  that 
the  lockout  is  due  to  their  refusal  to 
accept  open  shop  conditions,  while  the 
employer*  say  that  the  strike  on  April 
5.  in  a  single  shop  was  without  warrant 
and  in  violation  of  agreements. 


Bingh. 


Employ.™  Satisfied 


Binghamton  employers  are  authority 
for  the  statement  that  the  strike  of  the 
typographical  union  is  over  in  that  city 
*n  far  as  the  Press  and  Leader,  the 
Morning  Sun.  the  Johnson  City  Record 
and  the  plants  of  the  Vail  Hallou  and 
the  Kennedy-Morris  Companies  arc  con- 
cerned. All  three  newspapers  are  said 
to  be  practically  on  a  normal  basis, 
printing  all  foreign  and  local  advertising 
offered  and  the  usual  amount  of  news 
matter.  They  arc  employing  non-union 
printers,  including  linotype  operators, 
floor  men,  advertising  compositors,  all 
of  whom  arc  said  to  have  signed  con- 
tracts to  remain  permanently  if  desired. 

Pressroom  and  stereotype  forces  are 
standing  by  their  local  and  international 
arbitration  contracts,  although  great 
pressure  has  been  brought  to  bear  by  the 
typographic*!  organizers  to  induce  them 
to  strike,  it  is  stated.  Approximately 
thirty  strikers  have  gone  to  other  tuwus 
to  seek  employment  and  the  union  is 
said  to  be  having  difficulty  in  holding 
men  in  the  city  on  the  promise  of  an 
early  settlement. 

The  Morning  Sun  and  the  Vail  Ballou 
Company  have  started  classes  for  train- 
ing linotype  operators  and  are  said  to 
base  more  applications  than  can  lie  ac- 
commodated. The  local  publishers  hold 
the  belief  that  a  centrally  located  lino- 
type school  supported  by  the  New  York 
State  Publishers  would  be  of  great  as- 
sistance to  the  publishing  business 
generally. 

The  Boston  Situation 

In  Boston,  where  the  book  and  job 
printers  struck  last  week  after  employ- 
ers had  posted  a  wage  reduction,  charges 
are  made  by  union  officials  that  the 
strike  was  precipitated  by  an  "inside 
group"  in  the  local  and  national  typo- 
thetae. 

Through  the  breaking  up  of  hitherto 
peaceful  dealings,  this  group  seeks  to 
destroy  and  eliminate  competition  from 
the  smaller  and  independent  printers  the 
statement  charges.  That  the  light  was 
originally  staged  to  be  carried  through 
in  C  hicago,  but  was  shifted  to  Boston. 
bcCatlsc  the  former  city  is  a  large 
periodical  and  magazine  centre,  and  the 
unions  are  very  strong  and  exceedingly 
well  retrenched,  is  also  alleged.  It  is 
i  barged  that  the  scheme  whereby  the 
tittle  fellows  would  l»e  gobbled  up,  and 
the  control  pass  into  the  hands  of  this 
inside  group,  was  hatched  in  Cincinnati 
on  March  XL 

According  to  the 


for  financing  this  campaign  were  made 
at  this  meeting,  and  st.-ps  taken  to  open 
strike-breaking  headquarters  at  New 
York.  Philadelphia,  Chicago  and  Mon- 
treal. After  mature  consideration  it 
ciccidcd  to  fhift  the  fight  to  Boston,  and 
Edward  Vance  of  Akron,  Ohio,  alleged 
to  be  a  professional  strike-breaker, 
was  and  is  retained  to  take  care  of  the 
strike-breakers  in  this  section  of  the 
country.  These  facts  have  been  known 
in  certiiti  local  quarters,  and  many  ap- 
peals have  been  made  to  the  union  from 
printers  of  the  smaller  shops 
for  protection  against  the  alleged  pro- 
gramme for  annihilation. 

Richard  Seavcr,  chairman  of  the  pul>- 
licity  committee  of  the  Boston  Typothe- 
tae,  states: 

"In  regard  to  the  statement  that  this 
Boston  strike  is  engineered  hy  a  small 
ii-side  group  of  officials,  this,  of  course, 
has  no  basis  in  fact.  The  real  issue  of 
this  strike  is,  as  it  always  has  been,  the 
44  versus  the  48-hour  week. 


"The  strike  in  Boston— far  from 
being  engineered  from  outside— is  pure 
ly  a  local  affair.  We  would  say  that  if 
any  movement  to  call  a  strike  was  being 
planned  from  outside  headquarters — it 
would  be  the  lalscr  union  rather  than 
the  employers'  side. 

"In  reply  to  the  assertion  that  a  small 
group  of  officials  are  trying  tu  dominate 
the  larger  number,  the  facts  are  that 
there  are  in  Boston  approximately  500 
printing  offices.  Of  this  number  ap- 
proximately 450  are  merely  one  and 
two-men  shops— and  in  the  remaining  50 
to  60  shops,  constituting  the  membership 
of  the  Boston  Typothetae— is  gathered 
over  H)  per  c.-nl  of  the  printing  presses, 
materials  and  financial  investment  of  the 
whole  industry." 

There  was  no  change  in  the  situation 
in  the  printing  trades  strike  up  to  April 
15.  The  strike  committees  of  the  vari- 
ous unions  were  active  conferring  with 
different  parties  interested  in  effecting 
a  settlement,  but  there  were  no  new  de- 
velopments, 

Employing  book  and  job  printers  of 
Ithaca  are  united  against  the  inaugura- 
tion of  the  44-hour  week  as  proposed  by 
the  typographical  and  pressmen's  unions, 
and  present  indications  are  that  every 
shop  in  the  city  will  close  on  May  1,  a 
statement  from  the  Master  Printers  de- 
clares. There  arc  seven  commercial 
shops  in  Ithaca,  employing  from  .15  to 
50  people.  W  ith  one  exception  all  plants 
arc  and  have  been  for  some  time  oper- 
ated as  closed  shuiM- 

Arbitrator  Scores  Resetting 

Tile  old  evil  in  newspaper  offices  of 
resetting  plate  and  matrix  matter  was 
roundly  scored  by  Chief  Justice  McCoy 
of  the  District  of  Columbia  Supreme 
Court  in  a  decision  in  arbitration  pro- 
ceedings between  the  Washington  typo- 
grat  hical  union  and  the  Washington 
Newspaper  Publishers  Association.  The 
arbitrator  rejected  the  demand  of  the 
union  for  a  wage  increase  except  on 
Sunday  afternoon  newspapers  and  also 
rejectel  the  counter  proposal  of  the  pub- 
lishers for  an  increase  in  hours.  He 
extended  the  time  within  which  publish- 
er! may  reset  matter  from  fourteen  days 
to  thirty. 

Officials  of  the  pressmen's  union  ac- 


the  award  in  Baltimore  of  Judge 
Ssnper,  with  the  proviso  that  the  arbitra- 
tor he  requested  to  furnish  the  evidence 
that  "the  economic  and  physical  condi- 
tion of  the  printing  industry  justified  the 
reduction."  Judge  Sopcr.  in  announcing 
the  wage-cut.  said  in  part : 

"It  is  agreed  between  the  parties  that 
there  has  been  a  decrease  in  the  cost 
of  living  of  8.2  per  cent,  as  determined 
by  the  Bureau  of  l-ahor  statistics  (for 
the  period  ending  December  31,  last). 
It  follows  that  the  wages  should  be  re- 
duced a  corresponding  amount  unless  the 
consideration  of  the  economic  or  phy- 
sical condition  of  the  imlustry  leads  to 
a  different  conclusion. 

History  of  Baltimore  Com 

"Figures  have  been  submitted  that 
have  convinced  the  arbitrator  that  the 
economic  condition  of  the  industry  sin 
March  1.  1921,  was  not  as  good  as  it  was 
on  September  I.  1920.  During  the  six 
months  period  the  amount  r.f  the  output 
was  decreased,  the  amount  of  new  busi- 
ness was  reduced  ami  th-  percentage  of 
profits  was  likewise  diminished.  The 
agreement  between  the  parties  rUses  not 
specify  preeis-ly  what  weight  should  be 
given  to  the  economic  condition  of  the 
industry.  It  is  left  to  the  agreement  of 
the  parties  and  failing  that  to  arbitration, 
Indeed,  it  is  impossible  to  express  pre- 
cisely what  consideration  should  1st  given 
to  this  factor. 

"It  is  difficult  or  impossible  to  express 
the  changes  in  the  economic  condition 
Of  the  industry  in  terms  of  percentage, 
and  also  difficult  to  determine  what 
effect  an  unfavorable  economic  condi- 
tion should  have  upon  the  scale  of 
wages,  which  is  only  one  of  the  ele- 
ments entering  into  the  cost  of  produc- 
tion, The  proper  result  may  depend 
upon  sound  judgment,  after  fair  consid- 
eration is  given  to  all  fads  suhmitted. 

"Jn  this  particular  instance,  the  arbi- 
trator believes  that  side  by  side  with  the 
reduction  in  cost  of  living  there  has  Ihvu 
a  reduction  in  the  prosperity  of  the  in- 
dustry, which  has  gone  to  even  a  greater 
extent  than  the  reduction  in  the  cost  of 
living.  Considering  both  of  the  factors, 
the  arbitrator  decides  that  a  reduction  of 
10  per  cent  in  tbe  scale  of  wages,  to  In- 
effective from  March  1  to  May  1,  1921. 
as  provided  by  the  terms  of  the  agree- 
ment, would  Ik-  proper  and  fair." 

The  history  of  this  case  goes  back  to 
September  1.  1919,  when  a  wage  contract 
w  as  made  with  the  Baltimore  Typothetae 
to  run  2  years.  At  the  end  of  any  six 
months  either  side  may  call  for  an  in- 
crease or  reduction  according  to  the  rise 
and  fall  in  the  cost  of  living.  September 
1.  1920,  the  pressmen  received  an  in- 


LABOR    WILL  BE 
A.  N.  P.  A.  TOPIC 


Forty-four  Hour  Low  and  "Resetting" 
Rule  Promise  Important  Action — 
Rumors  of  Now  Labor  Com- 


in  Now  York 

Compositors  in  Baltimore  are  looking 
forward  to  a  strike  on  May  1.  when  the 
44-hour  week  issue  will  come  to  a  head. 
Employers  are  firm  for  tbe  48  hour  week 
and  mantain  that  the  adoption  of  the 
shorter  week  by  Baltimore  printers  was 
made  provisional  upon  its  adoption  in  at 
least  50  per  cent  of  all  cities  in  the 
country. 

Conferences  are  proceeding  betw.-ni 
the  New  S'ork  newspaper  publishers  and 
committees  of  the  Typographical  Union 
and  International  Printing  Pressmen  & 
Assistants  Union  to  formulate  new  wage 
scales  anil  working  agreement!  in  place 
of  those  which  expired  during  the  past 
two  months.  No  arbitration  contracts 
exist  Vtween  the  publishers'  association 
and  either  of  the  above  unions,  it  is  said, 
but  it  is  believed  that  arbitration  will  be 
resorted  to  in  settlement  in  case  of  any 
dispute. 


Beyond  the  shadow  of  a  doubt  the 
"headliner"  topic  of  discussion  at  the 
convention  of  the  American  News- 
paper Publishers'  Association  will  be 
Labor — for  within  the  next  year  many 
publishers  expect  that  the  printing 
trade  unions  will  demand  ot  the  news 
papers  the  forty-lour  hour  week,  the 
same  as  they  now  plan  to  put  into 
effect  on  May  1  in  the  union  job  and 
commercial  shops  of  the  entire  United 
States  and  Canada. 

While  the  present  agitation  does 
not  directly  affect  the  newspaper 
offices,  many  publishers  nevertheless 
arr  involved  through  conducting  com 
Biercial  offices  in  connection  with 
their  newspapers.  As  one  publisher 
stated  it  to  Editoh  &  Pvhlimifh  this 
week:  "The  I.  T.  U.  intends  to  get  the 
44-hour  week  in  the  job  shops  on 
May  1  at  any  cost,  even  though  on  the 
basis  of  44-hour  pay  if  it  cannot  be 
obtained  in  any  other  way,  so  that 
they  can  make  their  demand  for  44 
hours  on  the  newspapers  a  year  from 
now.  The  coming  convention  of  the 
A.  N.  P.  A.  must  take  a  stand  one 
way  or  the  other,  and  I  know  pos- 
itively that  there  are  a  great  many 
members  who  will  not.  because  they 
cannot,  adopt  the  44-hour  week  at  the 
wages  they  are  now  paying  for  4-S 
hours." 

The  matter  of  resetting  advertising 
copy  that  conies  to  the  newspapers 
in  mat  or  cut  form,  which  is  the 
I.  T.  U.  rule  in  many  cities,  is  also 
due  for  serious  consideration.  Within 
the  past  year  the  practice  has  been 
abolished  in  the  offices  of  the  Pitts- 
burgh newspapers  and  Detroit  news 
PapeM  no  longer  bow  to  the  will  of 
the  I.  T.  I',  in  the  matter  of  resetting. 

Lower  wages  and  the  abolition  oi 
what  is  regarded  by  many  publishers 
as  excess  manning  of  plants  to  abide 
by  union  rule  and  training  of  appren- 
tices for  the  various  branches  of  the 
printing  trades  are  other  phases  of 
Labor  certain  to  receive  a  thor- 
ough threshing  out  on  the  convention 
floor.  At  no  time  in  the  history  of 
the  dealings  of  publishers  with  organ- 
ized labor  has  the  situation  been  more 
unsettled. 

In  addition  to  the  convention  dis- 
cussion, a  conference  of  the  closed 
shop  newspaper  publishers  of  the 
country  has  been  called  by  E.  J.  Mc 
Cone,  general  manager  of  the  Buffalo 
Commercial,  to  be  held  at  the  Wal- 
dorf-Astoria during  the  course  of  the 
A.  N.  P.  A.  meeting  week.  The  re- 
sults of  this  meeting  are  being  lookctl 
forward  to  with  much  interest. 

There  is  some  talk  also  of  the  ap- 
pointment of  a  new  chairman  for  the 
standing  committee  on  labor  in  tbe 
place  of  Henry  N.  Kellogg. 

There  is  every  indication  that  the 
attendance  at  the  Associated  Preaa  and 
the  A.  N.  P.  A.  convention,  this  roar 
will  brook  all  records.  Editor  A  Pub- 
lisher haa  received  assurances  from 
close  to  500  members  that  they  are 
coming  and  hare  already  made  hotel 
re.ervM.on..  This  complet.  liat  and 
the  location  of  each  member  will  be 
printed  in  Editor  or  Publisher  pre- 
convention    number   next  week. 

The   same   rules   as   last    yoar  wiD 
govern  the  A.  N.  P.  A.  luncheon.  Ap 
of  the 
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B.  L.  T.  ONCE  QUIT  JOURNALISM  TO  EDIT 
TOWN  ORCHESTRA'S  BASS-DRUM 


But  Dwfutt  When  Barre,  Vermont,  Failed  to  Respond  to 
Hi*  Merry  Quip*  in  the  Ill-Feted  Town  New*— Hi. 

Write*  of  Life 


By  ALV1N  T.  THOITS 


F.DiTotuL  Not* — Mr.  Thoiu  la 
lifer  tmaieirti.     for  that  reaaun  the  t 


the  man  who  kept  Deri  Leston  Taylor  in  th«  newa- 
ory  that  IoUiiw*  will  be  oi  interest  lo  ott  reader 
of  the  (imnni  writer  who  <iirtl  a  frw  week*  airo.  Mr.  Thoatl,  wku  it  now  the  sale* 
manager  of  the  Welch  Manufacturing  Company,  of  Grand  Raptila,  Mich,  aay*  that  he 
alwayi  considered  B.  L.  T.  a  Benin*  whose  life  waa  a  mat*  ol  coeitradicliona  that  marie 
it  nrceaiary  for  him  to  haee  a  gniHina  hand  to  achieve  the  best  results. 

"yHK  biographers  and  eulogists  of  the  the  Manchester  Telegram,  a  somewhat 
late    and    sincerely    lamented    Bert   sensational  free-lance  weekly  paper.  I 


Leston  Taylnr  seem  to  think  that  his 
notahle  work  began  with  his  initiation 
of  the  "I.ine  o"  Type  or  Two"  in  the 
Chicago  Tribune.  A*  a  matter  of  fact, 
those  who  knew  him  best  and  longest 
feel  that  he  was  a  great  deal  more  of  a 
character  than  they,  who  knew  him  only 
after  he  had  "arrived."  are  aware. 

His  well-merited  success  tempered 
materially  the  character  of  his  work. 
While  it  was  not  more  polished  than  in 
his  earlier  days,  it  did  not  scintillate  so 
brilliantly,  and  those  who  have  followed 
him  from  the  first,  thought  they  could 
detect  in  his  latter  efforts  a  subtte  self- 
consciousness  that  he  had  left  the  envi- 
ronment and  the  associations  nf  his  ear. 
lier  years,  and  that  the  .satire  which  for- 
merly was  directed  at  the  "high-brow" 
elements  in  literature,  in  music,  in  art, 
even  in  politics,  must  now  lie  repointed. 

A*  "Line"  fans  are  well  aware,  it  was 
one  of  B.  L  T.'s  most  cherished  pleas- 
ures to  jibe  at  the  "country  weekly"  in 
his  famous  column,  yet '  the  success 
which  came  to  him  was  due  in  very  sub- 
Mantis!  measure  to  the  training  he  re- 
ceived on  I  country  weekly :  indeed,  had 
that  experience  been  eliminated,  his  ca- 
reer would  have  been  very 

Editing  Th* 

Following  his  matriculation  as  a 
printer.  Ta>lor  went  to  Montpelier.  Vu, 
and  liecarne  associate  editor  of  the  old 
Argus  and  Patriot,  then  published  by 
one  of  the  characters  of  country  jour- 
nali-m,  Hiram  Atkins,  The  Argus  and 
Patriot  was  that  anacronism,  a  bitter 
partisan  Democratic  paper  in  the  rock- 
ribbed  Republican  state  of  Vermont  en-  over  th< 
joying  the  largest  circulation  of  any  Chester  {< 


was  so  impressed  with  this  "obituary" 
that  I  determined  to  secure  Taylor  for 
the  Telegram.  Taylor  announced  that 
he  wa»  positively  and  irrevocably 
through  with  newspaper  work,  litera- 
ture, and  everything  pertaining  thereto, 
that  he  was  then  studying  orchestration, 
and  was  confident  that  if  he  failed  in 
that  he  could  get  a  job  "editing"  the 
bass-drum,  as  he  expressed  it.  After 
considerable  persuasion,  however,  Tay- 
lor joined  the  Telegram.  Taylor's  work 
here  demonstrated  most  conclusively 
that  he  possessed  those  abilities  as  a 
newspaper  paragrapher,  as  a  satirist,  as 
a  critic  of  both  mu<ic  and  the  drama,  as 
a  poet  and  as  a  jingle  writer  never  be- 
fore, I  believe,  enmhined  in  one  individ- 


Kinley  was  uominated,  and  installed 
Taylor  as  editorial  writer.  The  political 
campaign  was  just  getting  well  under 
way.  Duluth  was  the  hotbed  of  free- 
silverism.  The  then  Republican  repre- 
sentative, Charles  A.  Towne.  had  fal- 
lowed Senator  Teller  out  of  the  conven- 
tion hall,  and  espoused  Bryan  and  his 
sixtcen-to-onc.  He  had  been  nominated 
for  Congress  by  the  free-silver  Repub- 
licans, the  Populists  and  the  regular 

CoTg^ssionalVs^ict'^aV'.n  a  measure 
the  battleground  of  the  presidential  cam- 
paign. Mark  Hanna  so  regarded  it,  and 
there  was  no  lack  of  financial  means  be- 
hind the  Republican  candidate.  Judge 
Page  Morris.  The  evening  paper  came 
out  for  Towne.  The  News-Trihune  bore 
the  brunt  of  the  battle  for  the 


Taylor  then  demonstrated  that  he  was 
no  dilettante  in  writing  political  stuff. 
He  didn't  use  a  bludgeon  in  going  after 
the  opposition.  He  employed  the  rapier. 
His  thrusts  were  inconceivably  swift 
and  rarely  failed  to  effect  a  touch.  Con- 
gressman Towne  was  more  or  less  a 
would-be  stateman  of  the  old  school. 
He  had  studied  for  the  stage— if  he  had 
not  been  on  it— had  a  sonorous  voice 
which  he  knew  how  to  use.  and  insisted 
on  being  taken  at  all  times  "seriously." 
Taylor  never  did  take  him  seriously  in 
the  campaign.  He  used  satire,  wit  and 
scintillating  paragraphs.    Towne  writh- 


Or  do 
of  the  i 


"Do  you  ever  tee  my  stuff  in  Puck? 
yourself?"  wrote  B.  L.  T.  when  a  metnbei 
publication,  to  hia  friend  George  H.  Larke.  That  was  the 
B.  L.  T.  that  Alvin  T.  Thoits,  the  author  of  this  article,  "die- 
covered"  up  in  Vermont  His  was  a  carefree  life  then  and 
it  was  about  that  time  he  announced  that  he  was  through  with 
newspaper  work  and  intended  to  take  up  music.  The  author 
B.  L.  TV  best 1 


ual,  He  was  temperamental,  naturally. 
Imt  lovable  to  a  degree. 

F.ven  then  he  was  exceptionally  pains- 
taking in  his  work.  I  do  not  believe 
that  be  ever  took  more  pleasure  anil 
pains  in  the  construction  of  his  ' 
for  the  Tribune  than  in  his 

current  local  news  nl  Man- 
the  Telegram,    His  literary 


piper  in  the  state,  and  one  of  the  most  style  then  was  quite  as  pure  as  in  later 

successful  financially.    It  was  a  ten  or  years.    We  were  fortunate  at  that  time 

eleven-column  folio,  with  perhaps  thirty  in  bringing  out  on  the  Telegram  cotcm- 

column*  of  town  news  set  in  six-point,  poraneously  with  Taylor,  a  cartoonist  of 

each  item  paragraphed  and  meticulously  exceptional  originality  and  talent,  J.  Ed 

graded,   the   longest   paragraph   rarely  Coffin,   who.   had   he   lived,   I  beiieve 

iivcr  five  lines  in  length.    It  was  Tay-  would  liavc  become  a  second  McCutcli- 


edit  this  immense  mass  of 
nt  ry    correspondence.  He 


lor's  di 

t  vpical  count  ry  corre 
fmtnd  it  easier  to  rewrite  it  than  to  edit 
it,  and  so  quite  naturally  acquired  the 
habit  of  condensation  and  of  miking 
hricf.  snappy  epitomes  of  the  news  as  it 


The  success  of  the  Argus  and  Patriot 
inspired  in  him  an  ambition  to  start  a 
paper  on  similar  lines  for  himself,  and 
he  began  the  Town  Xcws  at  Barre.  Vt, 
doing  much  if  not  all  nf  the  composition 
himself.  Without  the  inhering  influence 
of  old  Hiram  Atkins.  Taylor  began 
mixing  brilliant  satire  with  the  more 
commonplace  items  of  news  of  Barre. 
jibing  frequently  at  the  constituency  he 
expected  to  support  his  newspaper  ven- 
ture. The  Town  News  went  under,  and 
Taylor  wrote  its  "obituary"  in  the  final 
isssue.  one  of  the  drollest  and  wittiest 
satires  1  have  ever  read,  and  one  which 
fcir  real  humor  I  do  not  think  he  ever 
in  his  famous  "l-ine."  or  else- 


The  writer  was  at  that  time  editor  of 


eon.  Taylor  collaborated  with  Coffin 
in  the  production  of  many  cartoons  and 
text,  and  the  circulation  of  the  Tele- 
gram went  up  by  leaps  and  bounds,  far 
beyond  the  mechanical  facilities  of  the 
plant.  Its  street  sales  were  at  one  time 
more  than  five  times  the  total  circula- 
tion of  both  local  dailies. 

No  DilotUnto  at  Politic* 

When  1  was  tendered  the  offer  of 
managing  editor  of  the  Manchester  Un- 
ion,  I  took  both  Taylor  and  Coffin  to 
that  paper.  Taylor  became  paragrapher 
and  dramatic  and  musical  critic,  and  the 
Union's  dramtic  column  at  that  time 
was  a  long  way  from  being  the  least  un- 
interesting and  sought-for  in  the  paper. 
Perry  Hammond  today  really  has  noth- 
ing on  Taylor's  reviews  of  current  plays 
that  visited  Manchester  then.  But  it 
was  in  lVulnth  that  Taylor's  best  work 
was  really  done. 

I  acquired  the  Kews-Tribune  imme- 
diately following  the  National  Republi- 
can convention  in  St.  Louis,  where  Me- 


ed and  roared— but  Taylor  always  scor- 
ed, always  "picked  him."  as  he  used  to 
say. 

It  is  not  probable  that  the  campaign 
was  fought  anywhere  more  sharplv  and 
bitterly  during  that  memorable  fight 
than  in  the  Fifth  Minnesota  district.  The 
chairman  of  the  Republican  congres- 
sional committee  was  an  able  politician, 
and  he  was  not  al>ove  asking  for  and 
accepting  suggestions  made  by  others. 
The  Towne  committees  were  cocksure 
that  he  .could  win — and  indeed  all  indi- 
cations pointed  that  way.  They  were 
probaM',  •««.  r  M-p-.-.-ed  .silti  cami  aigTI 
funds  than  any  other  congressional  dis- 
trict in  the  country.  Hartman.  a  mil- 
lionaire silver  mine  owner  of  Montana 
w  as  backing  Towne  to  the  limit.  Towne's 
supporters  could  not  possibly  Conceive 
of  his  defeat,  and  they  were  quite  will- 
ing to  lack  their  beltrf  by  wager*— so 
long  as  their  personal  funds  lasted.  A 
great  deal  of  money  had  liecit  wagered 
at  odds  on  Towne. 

Then  Taylor  made  the  suggestion  that 
since  the  Democrats  were  so  willing  to 
wager  on  Towne.  wouldn't  it  be  a  good 
idea  to  use  a  substantial  amount  of  the 
Republican  campaign  fund  in  covering 
the  wagers,  on  the  theory  that  the  Dem- 
ocrats would  probably  use  their  own 
campaign  funds  to  bet  on  Towne — they 
were  absolutely  confident  of  hi*  success. 
The  Republican  chairman  caught  at  the 
suggestion,  and  when  the  closing  days 
of  the  campaign  arrived.  Towne''  corn- 
had  practically  tied  up  every 
of  their  fund  in  betting  on  his 
success.  Then.  Mark  Hanna  came  to 
the  front  to  repleni-h  the  Morris  cof- 
fers— and  Towne  was  defeated  by  less 


than  a  thousand  votes.  He  subsequently 
conceded  that  it  was  in  great  measure 
Taylor's  satire  that  had  turned  the  scale 
—and  he  never  forgave  either  Taylor 
or  the  writer  for  the  character  of  the 
campaign  that  had  worsted  him. 

The  managing  editor  of  the  News- 
Tribune  at  that  time  was  George  H. 
Larke,  now,  I  believe,  connected  with 
the  New  York  World.  Himself  a  bril- 
liant newspaper  man,  and  one  of  the 
hest  judges  of  the  value  of  "news"  that 
I  ever  met.  Larke  often  spoke  of  the 
exceptional  ability  of  Taylor,  and  espe- 
cially commented  on  his  newspaper  lit- 
erary style,  which  he  compared  with 
Stevenson  and  Kipling.  The  editorial 
columns  of  the  News-Tribune  in  those 
days  were  almost  "lifted"  bodily  by  nu- 
merous other  dailies  in  widely  different 
sections  of  the  country.  Yet  this  fact 
never  seemed  to  worry  Taylor  in  the 
slightest  degree.  In  fact,  he  was  not 
averse  to  picking  flaws  in  hit  own  work, 
but  he  was  consistent  always,  a  loyal 
friend,  utterly  lacking  in  practical  bus- 
iness ideas,  a  natural  Bohemian. 

A  Natural  BehonUn 

This  was  his  nature  up  to  about  the 
time  he  went  to  New  York,  and  became 
a  member  of  the  staff  of  Puck.  When 
I  disposed  of  the  News-Tribune  in  1S99, 
1  prevailed  on  the  late  Willis  Hall  Tur- 
ner, then  manager  of  the  old  Chicago 
Journal  under  the  Scripps-MacRae  con- 
trol, to  give  Taylor  a  position  on  that 
paper.  Turner  put  him  in  charge  of  a 
column  of  pot-pourri,  news  items,  odd 
happenings,  etc,  which  he  quickly  de- 
veloped into  really  the  original  "col- 
yum."  a*  these  departments  are  evolved 
today. 

It  was.  perhaps,  characteristic  of  Tay- 
lor in  his  later  years,  when  success 
came  to  him  in  such  measure,  that  he 
sought  to  minimize  and  belittle  much  of 
his  earlier  work — work  which  in  the 
opinion  of  really  capable  judges  was  not 
one  whit  less  worthy  of  preservation 
than  a  good  deal  of  his  later  product. 
When  connected  with  Puck,  he  wrote 
one  of  tile  wittiest  satires  on  the  "Water 
Wagon"  under  the  title  of  "The  Log  of 
the  Nautilus."  It  was  published  and  had 
a  large  sale,  yet  Taylor  never  mentioned 
it.  in  fact  excluded  it  from  his  own  li- 


So.  with  a  so-called  "mystery  story." 
written  in  competition  for  some  very 
substantial  prires  offered  by  the  old 
Chicago  Record.  It  won  Taylor  $1,500 
— and  his  first  characteristic  and  uncon- 
ventional act  with  the  money  was  to 
elope  with  the  estimable  young  lady  who 
is  now  his  widow,  although  so  far  as  I 
know  there  was  no  obstacle  necessitat- 
ing the  elo(>cment.  Hut  Taylnr.  para- 
doxical as  his  writings  would  indicate, 
was  at  heart  as  romantic  as  the  hero  of 
his  then  favorite  author.  Dumas's  D'Ar- 
tagnan.  The  story  that  gave  him  his 
start  and  his  helpmeet  he  sought  to  rele- 
gate to  the  limbo  of  things  forgotten. 

Throw  Ugbt  Opera* 

He  subsequently  wrote  considerable 
fiction  of  a  popular  character,  several 
very  clever  stories  for  the  Black  Cat 
magarinc.  when  it  was  at  its  best,  subse- 
quently f..r  Everybody's  and  other  mag- 
azine* While  connected  with  the  Min- 
chester  Union,  he  wrote  the  librettos  for 
three  light  opera*,  the  music  being  pro- 
vided by  a  local  musician  of  considerable 
ability.  Taylor'*  libretto*  would  not  dif- 
fer one  whit  in  comparison  with  fiil- 
In-rt's.  They  were  genuinely  witty  and 
humorous,  jaiti  the  slapstick  accompani- 
ments, droll  and  unique  in  conception, 
and  really  brilliant  in  execution,  and  his 
lyrics  were  quite  as  finished  as  any  of 
hi*  later  poetical  efforts  and  more  musi- 
cal. There  is  no  doubt  that  any  of  these 
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opera*,  had  they  come  to  the  attention  of 
capable  producer',  with  perhaps  some 
perfecting  of  the  -.cores,  would  hare 
proven  quite  as  big  successes  prnfes- 
Monully  as  any  similar  operas  in  the 
past  generation.  His  best  effort,  his  first, 
wat  titled  "Captain  Kidd,  Numismatist," 
a  truly  droll  and  clever  satire  .on  the 
••get  rich-quick"  tendency  of  the  times. 
His  other  two  operas  were  "The  Explor- 
cr»."  and  "The  Fountain  of  Youth." 

It  was  not  possible  for  Taylor,  what- 
ever the  subject  on  which  he  wrote,  to 
"pad"  to  a  specified  length.  Many  is 
the  time  I  have  requested  him  tn  make  a 
news  article  of  a  specified  length.  He 
would  prepare  it  with  the  same  scrupu- 
lous care  and  fidelity  to  details  that  has 
always  characterized  his  work,  but  he 
could  not  and  would  not  add  a  superflu- 
ous sentence  or  word  to  mar  the  perfect 
newspaper  style  of  composition  that  he 
always  affected.  As  a  space  writer  Tay- 
lor would  never  have  accumulated 
wealth.   His  style  was  loo  pure. 

In  his  later  years.  Taylor  illustrated 
strongly  the  influence  of  environment 
and  association.  It  was  merely  the  haz- 
ard of  chance  originally  that  his  career 
into  journalism,  after  he  had  definitely 
abandoned  it. 

It  was  a  whole-souled  entry  into  a 
national  political  campaign  that  pre- 
vented him  becoming  another  Iconoclast 
Brann.  As  his  "Line"  became  famous, 
and  intellectuals  competed  with  the  "low. 
brows"  for  a  paragraph,  a  line,  a 
"wheeze,"  therein.  Taylor  became  more 
conventional,  mixed  less  and  less  with 
the  lowlv  ( formerly  one  of  his  greatest 
relaxations)  jibed  less  and  less  fre- 
quently at  these  to  whom  he  had  di- 
rected his  drolleries,  and  definitely 
aligned  himself  with  the  '"high-brows." 

He  »as  a  unique  genins.  In  his  ear- 
lier life  he  was  most  modest  and  unas- 
suming, droll  in  conversation,  a  capital 
companion.  Whatever  he  did— and  he 
did  only  what  interested  him— he  did  far 
better  than  ordinary.  In  the  sports  he 
indulged  in,  if  he  did  not  excel,  he  was 
a  good  deal  better  than  the  average.  If 
there  wa>  a  more  successful  fisherman 
than  Tavlor.  I  never  met  him.  He  could 
play  a  stiff  game  of  tennis,  and  while  he 
was  no  "Chick"  Evans,  he  was  a  fine 
golfer.  Before  golf  became  common  in 
this  country  Taylor's  chief  exercise  was 
bowling,  and  he  was  a  good  one. 

In  my  judgment  he  was  the  best  para- 
grapher  of  the  past  quarter  century,  not 
even  excepting  Eugene  Field,  and  he 
was  far  wittier.  Lacking,  perhaps,  the 
deep  underlying  sentiment  Field  evi- 
denced in  all  his  poems,  Taylor's  verses 
were  quite  as  musical,  and  he  had  no 
peer  as  a  maker  of  jingles.  His  humor 
was  spontaneous,  never  bitter-edged. 
His  cynicism,  and  he  was  never  entirely 
free  from  it.  was  mild,  and  seemingly 
only  served  to  sharpen  the  satire  he  so 
loved  to  evoke. 
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CLEANER  ADS"  A.  A.  A.  A.  TOPIC 


Tenth 


Anniversary    Celebrated  By 
Now  York  Council 

While  several  important  advertising 
topics  were  discussed  by  the  speakers  at 
the  tenth  anniversary  division  of  the 
New  York  Council  of  the  American  As- 
sociation of  Advertising  Agencies,  held 
at  the  Hotel  Commodore  Wednesday 
evening,  "Cleaner  Advertising"  seemed 
to  be  the  one  in  which  the  greatest  in- 
terest was  shown.  The  prevailing  idea 
was  that  the  public  will  not  tolerate  as  ft 
once  did  coarse  and  suggestive  adver- 
tising. Its  morale  is  higher.  The  adver- 
tiser who  offends  good  taste  in  his  ad- 
vertising will  certainly  lose  out  in  the 
end.  The  200  members  and  guests  who 
sat  at  the  tablet  heartily  applauded  these 
sentiments. 

The  list  of  speakers  included  Collin 
Armstrong,  who  presided;  Major  Jesse 
F.  Mattcson,  of  Chicago,  president  of 
the  A.  A.  A.  A.;  William  H.  Johns,  first 
president  of  the  national  organization ; 
Eugene  McGuckin.  chairman  of  the  Phil- 
adelphia Council;  E.  E.  Dallis,  Atlanta, 
chairman  of  the  Southern  Council:  John 
Benson,  vice-president  and  chairman  of 
the  Western  Council,  Chicago,  and  M. 
P.  Could,  A,  W.  Erickson  and  Joseph  A. 
Hanff,  of  the  New  York  Council. 

Mr.  Johns  said  that  competition  m  the 
advertising  field  had  never  been  keener 


than  it  is  today.  It  was  a  good  thing 
for  the  business  that  competition  exists 
for  fair  and  honest  competition  is  enm- 
tial  to  keep  advertising  men  keyed  up  to 
the  proper  pitch  and  to  develop  adver- 
tising along  progressive  lines. 


Loses  Suit  Against  K.  C.  Star 

Dr.  B.  Clark  Hyde,  of  Kansas  City, 
lost  his  $2,500,000  damage  suit  aganist 
the  Kansas  City  Star,  in  his  appeal  to 
|ls«  Missouri  Supreme  Court,  after  the 
Circuit  Court  at  Kansas  City  some 
months  ago  threw  the  case  out  of  court. 
The  doctor  had  asked  for  that  sum  in 
punitive  and  actual  damages  following 
publication  of  testimony  during  his  trial 
for  the  murder  of  Col-  Thomas  H. 
Swope.  in  Kansas  City  some  years  ago. 
The  suit  was  filed  nine  years  after  the 
ttlfL  The  Star  had  published  some  tes- 
timony which  the  court  later  did  not 
allow  to  go  to  the  jury. 


Promotion  for  Paul  Armstrong 

Paul  S.  Armstrong  was  appointed  ad- 
vertising manager  of  the  California 
Frait  Growers'  Exchange,  Los  Angeles, 
succeeding  Don  Francisco,  who,  on  May 
1,  becomes  co-manager  of  the  Pacific 
Coast  offices  of  Lord  &  Thomas.  Mr. 
Armstrong  has  been  assistant  to  Mr. 
Francisco  and  manager  of  the  dealer 
service  department. 


A.  A.  A  A  MEMBERS  NOW  PLACE  $300,000,000 
ADVERTISING  ANNUALLY 


By  JOSEPH  A  HANFF 

Chairman  >>>*  V«k  Council  Amrrlcin  Av-  •  .1  »•.  ••'  Ad««rti»ioi  A«ni«™ 
(ItVutrn  ffjrauaJUKJ  /or  fcalTOt  *  rvn.i»i««> 

have  all 


New  Paper  Trade  Officers 

W.  J.  Raybold  of  the  E*»y  Writing 
Paper  Company  was  elected  president 
of  the  American  Pulp  &  Paper  Asso- 
ciation at  its  annual  convention  this 
week  at  the  Waldorf-Astoria.  New 
York.  Other  officers  are:  Vice-pres- 
ident for  the  East,  Henry  W.  Stokes, 
York  Haven  Paper  Company.  Wk 
Haven.  Pa.;  vice-president  for  the 
West,  Arthur  L.  Pratt.  King  Paper 
Company,  Kalamazoo,  Mich.;  seere- 
tarv-treasurer  (re'-electcdV  Dr.  Hugh 
P.  Baker;  assistant  to  the  secretary, 
(».  F.  Porter.  The  above  constitute 
the  executive  committee  with  the_  fol- 
lowing membcrs-at-large:  Co1.  W.  E. 
Haskell.  International  Paper  Com- 
pany; I»uis  Bloch.  Crown-Willamette 
Paper  Company,  and  W.  R.  Shaffer. 
New  Haven  Paper  Company. 


the  celebration  of  the  tenth 
anniversary  of  the  New  York 
Council  of  the  American  Association 
of  Advertising  Agencies,  it  is  proper 
that  we  should  take  stock  of  our  ac- 
complishments in  the  past  and  our 
hopes  and  plans  for  the  future. 

Measured  by  growth,  the  succesi  of 
our  association  is  something  to  be 
proud  of,  From 
a  mere  handful 
of  New  York 
agents  who  had 
to  be  intro- 
duced to  each 
other  at  the  first 
meeting,  our  as- 
sociation has 
grown  until  we 
now  have  a 
strung  national 
organization  of 
133  members, 
with  a  well  or- 
ganized head- 
quarters in  New  York  and  local 
councils  in  the  West,  the  East,  the 
South,  Philadelphia  and  New  York, 

While  the  number  of  members  of 
the  A.A.A.A.  may  seem  small,  it  must 
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be  realized  that  in  that  number  is  in- 
cluded most  of  the  leading  advertis- 
ing agencies  of  the  country 


and  the 

amount  of  business  handled  by  these 
agents  ia  approximately  $300,000,000. 
It  also  must  be  realized  that  the 
standard  oi  practices  aduptcd  by  this 
association  is  so  high  that  many 
agencies  are  not  eligible  and  either  do 
not  applv  for  membership  or  find  that 
their  applications  are  returned  with 
the  suggestion  that  they  bring  their 
organizations  up  to  the  proper  stand- 
ard if  they  wished  to  become  mem- 
bers. 

The  work  that  has  been  done  dur- 
ing the  pas*  ,rn  V"™  '*  varie<1'  »*? 
deals  with  advertising  in  every  branch. 

Standardizing  of  practices,  stand- 
ardizing of  forms,  standardizing  of 


sizes  of  publications,  have  all  been 
given  considerable  thought,  and  work 
that  has  been  done  in  this  direction 
means  a  saving  of  thousands  of  dol- 
lars to  advertisers  and  publishers,  as 
well  as  agents.  This  work  not  only 
has  been  beneficial  in  the  past,  but  it 
is  an  investment  which  will  return 
dividends  to  the  advertising  world  in 
general  in  the  many  years  to  come. 

The  Advertising  Agents  Associa- 
tion has  not  overlooked  the  room  for 
improvement  within  their  house. 

While  at  the  beginning  there  was 
much  to  be  desired  in  the  way  of 
improvement  in  service  and  uniform- 
ity in  the  handling  of  accounts,  we 
can  honestly  say  that  today  the  mem- 
bers of  the  American  Association  of 
Advertising  Agencies  do  10  conduct 
themselves  that  the  mere  statement 
that  they  art  members  is  sufficient  to 
guarantee  an  advertiser  everything 
that  an  agency  should  and  can  be. 

On  account  of  the  unbiased,  posi- 
tion occupied  by  the  advertising 
agent,  no  other  one  branch  of  the  ad- 
vertising world  is  in  position  to  lead 
the  way. 

Every  action  that  they  have  taken 
ami  every  action  that  they  will  take 
in  the  future  is  for  the  good  of  ad- 
vertising. We  believe  that  only  if 
any  practice  is  for  the  good  of  ad- 
vertising can  it  be  good  for  the  ad- 
vertiser, for  the  publisher  and  for  the 
agent.  Any  practice  that  is  not  for 
the  good  of  advertising  even  though 
it  seems  to  benefit  any  one  of  the 
three  parties  concerned,  in  truth  is 
not  for  the  good  of  anybody  who  is 
interested  in  the  future  of  advertis- 
ing. , 

The  Advertising  Agency  Associa- 
tion is  being  looked  to  at  all  times  by 
all  branches  of  advertising  for  their 
advice  and  leadership.  We  accept  the 
honor  and  realize  the  responsibility 
and  promise  to  continue  to  lead  and 
direct  "for  the  good  of  advertising." 


Circulators  sWap  positions 

StodfniD    Relet,,,    to    Loeieville— Web 
Goes  to  SyrocuM-  Journal 

AN  arrangement  by  which  two  circu- 
lation  managers  will  return  "home" 
has  been  effected  in  the  change  of  po- 
sitions of  How- 
ard W.  Stodghill, 
circulation  man- 
ager of  the  Syra- 
cuse  (N.  Y.) 
Journal  and 
Robert  S.  Weir, 
circulation  man- 
ager of  the  Lou- 
isville Cuurrier- 
Journal  and 
Times.  The 
change  was  made 
by  mutual  con- 
sent of  the  circu- 
lation managers 

effected,  and  their  publishers.  The 
change  will  become  effective  on  May  I, 
Mr.  Stodghill  going  to  Louisville  to 
take  over  Mr.  Weir's  duties,  while  Mr. 
Weir  will  report  as  circulation  manager 
uf  the  Journal. 

Mr.  Stodghill  has  been  in  Syracuse 
six  months,  having  gone  there  from  the 
Louisville  Herald,  which  paper  he 
served  as  circu- 
lation manager 
for  more  than 
four  years.  He 
is  a  Kentuckian 
by  birth,  and  had 
his  first  newspa- 
per experience 
with  Lexington 
and  Louisville 
newspapers.  He 
has  served  nearly- 
all  the  Louisville 
papers  at  some 
time  during  his 
life,  and  with  the 
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acceptance  of  the  department  manager- 
ship of  the  Courier-Journal  and  Times, 
he  realizes  a  long  cherished  ambition. 

On  the  other  hand,  Mr.  Weir  having 
been  circulation  manager  of  the  Syra- 
cuse Herald  some  years  ago.  considers 
Syracuse  "home"  and  after  nearly  three 
years  in  Louisville  he  welcomed  an  op- 
portunity to  return  to  Syracuse.  Messrs. 
Weir  and  Stodghill  were  circulation 
managers  of  competing  papers,  but  de- 
veloped a  most  cordial  personal  feeling 
for  each  other,  from  which  resulted  the 
arrangement  by  which  both  go  to  jobs 
of  their  individual  liking. 

After  leaving  Syracuse,  Mr.  Weir 
went  to  Detroit,  where  he  was  circula- 
tion manager  of  the  Journal  up  to  the 
time  he  took  over  the  Louisville  com- 
bination. 


New  Yorkers  to  Meet  June  30 

The  New  York  Stale  Press  Associa- 
tion will  meet  at  Ithaca,  June  29  and 
30  and  July  Lj  when  it  is  expected  to 
have  Governor  Miller  as  guest  of  honor 
The  program  details  arc  in  the  hands  of 
Wallace  Odell  of  the  Tairytown  New! 
and  M.  V.  Atwood  of  Ithaca. 


To  Have  Sunday  Morning  Edition 

Beginning  April  24,  the  Washington 
(D.  C.l  Times  will  publish  a  Sunday 
morning  edition.  The  Sunday  evening 
ciliiiun  will  be  continued  at  usual. 


Fife 
oi  the 


Small  Fire  in  Buffalo 

tarring  under  one  of  the  presses 
Buffalo  Courier  and  Enquirer 
plant  was  controlled  with  minor  damis* 
resulting. 
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SPHINX  FAIRYLAND  FOR 
THE  LADIES 


Twenty-fifth    Annual    Reception  C«l« 
heated     m     Novel    Stylo—  "3ob" 
Hun ti nan  "SlMna  Rollered" 
into  Prastdeacy 


The  Grand  Ball  Room  of  the  Waldorf- 
Astoria  Hotel  was  converted  into  a  veri- 
table fairyland  of  growing  vines,  flow- 
cr»  and  singing  birds  for  the  celebration 
of  the  twenty-fifth  anniversary  of  La- 
dies' Night  with  the  Sphinx  Club  in  Xrw 
York,  April  12.  A  canopy  made  of 
silken  material  covered  completely  the 
old  golden  ceiling.  It  contained  over 
1.500  yards  and  to  it  were  suspended 
something  over  500  yards  of  silk  ribbon 
in  pastel  colors,  blue,  gold,  lavender  and 
pink,  to  which  were  held  five  hundred 
gifts  of  various  colors.  Some  were  on 
gold  wires,  descending  from  the  points 
of  the  ranopy. 

There  were  twelve  large  shields  of 
floral  designs,  with  a  silhouette  of  Pan, 
twenty-four  disks  with  Aoral  arrange- 
ment, fifty  table  ornaments  of  an  unusual 
and  attractive  design  and  ten  cages  with 
mechanical  singing  birds 

The  electrical  effects  were  obtained  by 
seven  spot-lights,  two  mechanical  devices 
and  four  color-wheels  making  the  bril- 
liance of  the  scene  when  the  five  hun- 
dred Sphinx  and  their  ladies  entered  the 
Grand  Ball  Room  beyond  imagination. 

A  center  decoration  was  a  large  hang- 
ing basket,  the  "Nest  of  the  Faun,"  with 
various  colored  ribbons  held  by  pretty 
maidens  singing  merrily,  extended  to  the 
boxes  in  the  comers  of  the  room. 

The  feature  of  the  evening  was  thr 
entertainment  program  : 

ElLfftft  Mavh 
Tnr  Faun  in  ihr  Haikvf 

Tin  \l  >  .  s  ■.  i   I   '  h 
-  i    i  '  ..i    Strrrt  Singeri 
OallMTAL  l>AMrffa 
"£WIBT    l.'Mi  flP  LltzaTV" 

Suns  by  }ime*  P.  GiUroy,  "End  Man"  of 
the  Sphinx  i-ltlb  Min.treli 
IImtox  $t  t-%  Thska 
The  Clean  and  the  Mechanical  Doll 
Cncirev.  IIazutt  ft  '  ms-tv 
In  a  Popolar  Son*  Revue 

II  *m  r[ :  [It  i'  r  OaCMSTaA 
MaIXITIC  Jam  OlCItRSTKA 

The  annual  election  of  officers  was 
carried  through  in  a  very  novel  way, 
through  the  use  of  a  proprrty  steam 
roller  operated  by  Harry  Good,  of  "Car- 
ter's Little  Liver  Pills"  fame.  Judging 
by  the  remarks  of  Mr  Good,  the  mem- 
tiers  of  the  Sphinx  do  not  take  them- 


selves loo  seriously.  He  reversed  the 
usual  process  by  focusing  attention  on 
the  incapacity  and  inability  of  the  offi- 
errs  and  official  boards,  but  inasmuch 
as  he  was  operating  the  Huntsman  Steam 
Roller  and  Mowing  the  whistle  he  had 
»o  opposition. 

The  following  officers  and  committee, 
men  were  duly  declared  elected  for  the 
season  1921  and  1922: 

President.  R.  F.  R.  Huntsman,  pub- 
lisher Brooklyn  Standard  Union;  Vice- 
Presidents.  Preston  P.  Lynn,  general 
manager  Juhn  W'anantaker ;  George 
Kthridge,  Clarksnn  Cowl  and  Dan  A. 
Carroll,  New  York  special  renrcsenta- 


ASSEMBLY  PASSES  BETTS  BILL 


1921    Senior    Laws    Not    An" acta*) — 
Albany  Journal  to  Get  All  Printing 

t5ar<aal  la  rlntroa  It  Piiuisnl 

Alrasy.  X.  Y..  April  13. — The  as- 
sembly today  passed  the  hill  of  Assem- 
blyman Charles  H.  Belts,  designed  to 
abolish  publication  of  the  session  laws 
in  newspapers  by  a  vote  of  104  to  27. 
The  bill  was  defeated  April  5  by  a 
vote  of  63  to  60,  but  at  that  time  Mr. 
Betls  gave  notice  that  he  would  make 
another  attempt  lo  pass  it.  The  bill 
was  amended  to  take  effect  in  De- 
cember, 1921.  instead  of  immediately 


"Wa'll  Osaka  it — Caod,"  ..id  ihe  Sphimer.  as  th«r  (aaael  at  thair  abta  Pre.ident 
"We  will,"  .hot  back  Harry  H.  •  >  ha  rosehed  far  10.  katlla  at  Cartsra  Utile  Liver  Pol. 
Thay  did.  Goad  rede  hijh  the  iteairo  roller.  Kekert  F.  ft.  Haataaaaa  (address  lattara 
In  cart  of  the  Brooklyn  Standard  Union)  la  esala  Praaldant. 


live;  Secretary,  Thomas  A  Barrett, 
Orange  Judd  Company  :  Treasurer,  F. 
St.  John  Richards,  representative  St. 
Louis  Globe  Democrat ;  Executive  Com- 
mittee. \V.  R.  Hotchkin.  Roger  J.  O'Don- 
nell.  Samuel  Molfitt,  \V.  W.  Hallock. 
Corhett  McCarthy,  Collin  Armstrong,  E 
D.  Ct%W. 

The  menu  was  one  of  the  Waldorf's 
best.  The  cuisine  was  perfect.  The  fa- 
vors were  sterling  silver  vanity  boxes. 


as  m  the  original  bill,  so  that  the 
laws  of  the  1921  session  will  be  pub- 
lished as  usual.  Senator  Fred  B. 
Pitcher  is  expected  to  move  in  the 
Senate  lo  discharge  the  internal  af- 
fairs committee  from  further  con- 
sideration ot  the  bill,  which  will  bring 
it  to  a  vote  in  that  body  and  its  pas- 
sage is  expected. 

The  assembly  has  ajso  passed  the 
hill  of  Senator  Frank  L.  Wiswall  of 


Albany  amending  the  state  executive 
taw  by  providing  that  all  notices  and 
other  matter  required  to  be  published 
(roiti  all  the  state  departments,  be 
printed  in  the  official  state  paper,  the 
Albany  Evening  Journal,  of  which 
William  Barnes  is  president.  The 
measure  was  passed  by  the  senate  last 
week  and  goes  to  the  Governor. 


AGENCY  REGISTERS  TRADE  MARK 


"Planned  Advertising"  Now  Protected 
for  Hart's  Agency 

Hoyt's  Service.  Inc.,  New  York, 
has  secured  registration  in  the  United 
Slates  Patent  Office  for  its  trade-mark 
"Planned  Advertising.''  "Our  basis  for 
applying  to  the  United  States  Patent 
Office  for  a  trade-mark"  says  Charles 
\V.  Hoyt,  "was  as  follows: 

"Since  we  operate  on  the  basis  of  first 
producing  plans,  which  are  bound  in  a 
uniform  style  /with  the  words  'Planned 
Advertising'  on  the  covers  as  a  definite 
method  of  identification,  then  why  were 
we  not  in  the  same  position  as  the  man- 
ufacturer of  any  other  commodity  who 
uusj  a  trade-mark  indicating  the  source 
of  origin  or  identification  of  the  mer- 
chandise? Of  course,  the  continued  use 
and  featuring  of  this  trade-mark  gave 
us  certain  rights  from  a  legal  standpoint 
which  were  quite  valuable.  But  the 
registration  of  the  United  States  Patent 
Office  still  further  establishes  the  value 
of  the  trade-mark." 


First  "Roto"  in  San  Francisco 

The  San  Francisco  Daily  News 
startitig  May  7  will  issue  a  rotograv- 
ure section  with  each  Saturday  issue. 
This  will  be  the  only  rotogravure 
section  published  in  San  Francisco. 
Only  one  other,  that  of  the  Los  An- 
geles Times,  is  published  on  the  Pa- 
cific Coast.  The  rotogravure  section 
ol  The  Daily  News  will  be  printed  in 
San  Francisco,  on  a  very  good  grade 
of  hook  paper.  The  page  will  be  280 
lines  deep,  the  columns  eleven  ems 
wide,  with  eight  columns  to  the  page. 


Hall  Starts  Agency 

Charles  Gilbert  Hall,  who  was  for 
many  years  with  the  advertising  depart- 
ment of  the  Curtis  Publishing  Company, 
has  established  an  advertising  agency  at 
Philadelphia.  Recently  Mr.  Hall  has 
been  engaged  in  editorial  work  an- 1  in 
writing  articles  on  business. 


NOW  WHAT  WOULD  BE  THE  NEED  OF  SAYING  IT  WAS  THE  SPHINX  CLUB'S  LADIES  NIGHT? 
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SHORT  TALKS  AND  EVERYBODY  TALK 
CIRCULATORS'  IDEA 


New  York  State  and  Three-]  Auodations  Announce 
Which  Provide  Extra  Large  Quota  of 
General  Ditcuuioni 


CPRIXG  it  the  irasun  when  turning 
to  thoughts  of  this  and  that  is  proper 
and  it  is  also  the  season  when  circula 
tion  managers  turn  to  thoughts  of 
swapping  handshakes  anil  ideas  at  COn- 


Jam. 

and 


t 
Clt« 


itt«rra*c    >n    rapidly   growl  „ 

b,  K.  II.  Brrg,  Miami  iFIa  ) 

Metropolis 

-The  circulation  value  of  a  daily  Km  Pal 
ten.  feature."  (irorgr  Fries.  I  iiiemnall-r  tmes- 
Star. 

"Reducing  -unaccounted  toe'  otruUlk.ll  in 
pies.  kv  \  mailing  room.  How  wr  d.i  it  be 
J.  ('.  Montgomery.  Detroit  Nr«i  ami  Italics 
l'sync.  Indianapnl"  Stat. 

"The  art  of  inlusing  harmony  in  circulation 

Harold  II 


Why  should  a  daily  newspaper  be  deliverer! 
3  the  home  for  a  lower  price  than  sold  on  the 
frees  or  at  news-stands  f 
Has  the  increased  price  of  newspapers  had 

l  doolie 


>  will  follow. 
Wednesday    morning  sessions 


gram  committees  of  the  International 
Circulation  Managers'  Association,  for 
its  meeting  at  Columhus.  Ga_  May  10-12: 
the  New  York  State  Circulation  Man- 
avers'  Association,  for  its  session  at 
Ctica.  April  19  and  20.  and  the  Three- 1 
Circulators'  Association,  meeting  at  In- 
dianapolis. April  19. 

J.  M.  Annenberg.  of  the  Philadelphia 
Pnhlic  Ledger,  as  chairman  of  the  I.  C. 
M.  A  program  committee,  has  secured 
a  number  of  capable  speakers  to  present 
interesting  "papers"  and  to  lead  the  dis- 
cussions, and  has  delegated  the  round- 
table  sessions  for  evening  papers  to  Paul 
O.  Sargent.  Grand  Rapids  Press  and  for 
morning  anil  Sunday  newspapers  to  R. 
B.  Kinard.  Houston  Post. 

First  I.  C.  M.  A.  Ssuaion  May  9 

Preliminary  details  will  he  settled  at  a 
meeting  of  the  directors  at  the  Ralston 
Hotel  at  eight  o'clock  on  the  evening 
of  May  9,  al  which  reports  will  lie  pre- 
sented by  the  entertainment  committee, 
auditing  committee  and  convention  com- 
mittees. 

With  the  convention  called  at  9  o'clock 
the  morning  of  May  111.  and  the  address 
of  welcome  delivered,  reports  of  the 
directors  and  various  committees  wilt 
be  read,  motions  and  resolutions  will  lie 
in  order,  the  committee  on  by-laws  and 
constitution  will  report  and  siieeial  busi- 
ness will  receive  the  attention  of  the 
members. 

"Long  talking  begets  short  hearing, 
for  people  go  away"  is  the  quotation 
which  leads  the  list  of  speakers  and 
their  topics  in  the  official  prngr.im. 
which  lullow : 

"What  iters  mu«t  »  ovulation  manager 
lakr  I,,  protect  his  newspaper,  carrier!  anil 
nrwsl>'ivs  againit  radical  legislation  regarding 

...     .«■  1   I        ■  1  ■  "!    "'I  •  '  *  l:,rI 

natters?"  ay  M  K.  Zrpv.  Washington  Tiases. 
and  llcnlge  It.  Reynold!.  New  Bedford]  I  Mas*  I 
Standard. 

"Whal  lesturr  of  a  metropolitan  morning 
r.r  Sunday  newspaper  gels  ami  holds  th*  alien- 
<d  the  large. t  no»Vt  ol  renins-  !iy 
•s  L.  Kartev,  Philadelphia  North  Amrriraii. 
f.  J.  Kirh.'  Cleveland  I'laln  Dealer. 
••What  Iralurr  of  a  metropolitan  evening 
n*ws|iaper  acta  and  hnlds  the  atlenttwi  of  the 
swtWM  nutnliet  of  rraderi?"  liy  George  H. 
llatrr  Chsengu  Daily  News,  and  V.  >.  uvj. 
New  V..,k  Kvcnins  Mail 

"  The  rsyclloiosy  of  nreulatic.il  letter  writ- 
ing." by  M  W.  Pforcr.  Italia.  News 

"Keeping  Circulation  developaarlil  ahead 


rrl  Worth  Star  Trlegr, 


"Premiums  — are  they  necessary?"  liy  Fred  I. 
Cok.  Scrantnn  If*.)  Republican. 

"t'weutatinn  relations  with  the  A.  B.  1 ..  by 
a  V    Frag.lcin.  Milwaukee  Journal. 

"Best  m.ih..d.  for  maintaining  »»»  develnp- 
In*  circulation  in  negro  di.lncts."  by  J.  Wry. 
Nr.  Orleans  Item. 

General  discussion  will  be  called  for  by 
the  president  on  the  following  topics, 
members  being  called  upon  promiscu- 
ously : 

Motorcycle  delivery  on  rural  routes  and  to 
subwilian  towns 

Why  the  price  of  duly  newspapci,  should 
not  he  reduced. 

■test  nxl 

Value  of 


■rtising  new  feature..  mium.  in  canvass  wl 
■  II  circulation  building,     caper  on  .1.  rnei.u. 


Wrapping  ps|ier  and  rope.    The  use  of  iul> 

OitUlri 

Should  carrier,  on  morning  newspaper,  re- 
eve a  lame*  prn*t  than  the  earner  on  evening 
new.|ia|>ers  f 

At  what  hours  should  at 
print  their  first  and  !•« 
sales' 

Election  of  officers,  the  selection  of  the 
next  meeting  place,  unfinished  business 
and  adjournment  end  the  convention, 
followed  by  a  meeting  of  the  new  board 
of  directors. 

The  entertainment  peugram  is  tenta- 
tively announced  by  Chairman  W.  E. 
Page  of  the  Columbus  (Ga.)  Ledger,  as 


Interested  and  increase  sales."  George  J.  Erh. 
Buffalo  News. 

FOR  CE.NERAl.  DISCUSSION 
Best  means  to  use  for  results. 


Office  paid  carrier  vs.  independent. 

Wednesday  AHsrnooa — 3  o'cluck 

^  "Pnwniitior  bjMraturca  or  news."  by  M.  D 

FOR  GENERAL  DISCISSION 
How  can  you  account  lor  increase,  several 
Iraturc.  being  used. 


"The  value  of  patent  canvas  newspaper  con- 
tainers (or  distributing  newspapers  to  branch 
stations  and  wholesale  dealers."  by  C.  S.  Wil- 
son. Columbus  (Ohio)  Dispatch,  and  H.  M. 
Wheeler,  Hartford  Timea 

"Successful  methods  of  obtaining  R.  F.  D. 
circulation.  How  we  get  them."  F.  R.  Folkes. 
Rrgina  (Saak.l  Leader,  and  II.  S.  Blake. 
Tojieka  Capital. 

"Provided  you  are  the  leader  in  classified 
advertising,  what  ia  the  best  method  to  in- 
crease etreulation  on  account  of  it?"  by  Wil 
li.cn  KliU-t,  Toronto  Telegram. 

Eagle 

"What  can  the  I    C  M  A. 
get  back  the  Hat  postal 
reduction'"  by  John  Kin 
ican. 

"Promotion  stunts  and  ideal  that  1  have 
successfully  used."  Robert  Corrigan.  Los 
Angeles  bjtaminer.  and  W,  M.  Mshoney.  Mil- 
waukee Sentinel. 

"The  status  ol  the  cirrulalion  nuwisgrr. 
Whal  should  be  his  relation  to  the  matisge- 
nsmt  and  editorial  department?"  !.»  1  al. 
Sihmld.  Ind.snapolii  News,  and  M.  II.  Duldn. 
Si.  I^iuis  Star. 

"Sucers.fttJ  circulation  method*  of 
by  John  T.  Tolet.  Allanla  Cnn«il 
W.  K.  Rauck.  Cincinnati  Post. 

Round  table  talks  will  end  the  session 
and  the  afternoon  will  b*  marked  by  the 
following  discussions: 

"Educating  the  farmers  as  to  the  coal  nl 
|ii.  iducing  a  newspsper.  and  the  relation  of 
»ueh  cm  to  subicrintion  price."  by  M  W. 
Halmbacker.  Okl.homs  City  Oklshmnan. 

"Tbr  sale  ,il  agencies  in  Urge  towni  and 
m  .Ifusc.."  by  J.  II.  Miller.  Pitl.Knrgh  Chron. 
ulr-Telegraph. 

"At  a  peolisblr  .scrlhce  of  circulation  sh-ul-l 
nrwsp.prri.  allctupt  to  mainUin  or  sppro.rll 
■  AO  par  eenl  eirculalloti  collections »"  by  J.  D- 
Sinsmotis,  Atlanta  Journal. 

"The  'Flying  Circus'-- what  It  u  and  how  to 
run  it."  by  fi   C.  Whitr,  St.  Paul  Dispatch. 

"Value  of  junior  publications  lor  carriers 
lo.l  usenlf."  by  Herheri  peleri.  Wichita  Falls 
(Tea.)  Times. 

•  "EfTective  mrth.sf.  Ine  l.nililing  tountrv  cir- 
culation through  your  town  agents  and  travel 
ling  representatives."  by  R.  S.  South.  Bir- 
luntgham  News 

Oucslions  .iiid  answers  by  menilicrs 
will  be  called  for  at  the  end  of  the  ses- 
sion. Members  are  asked  by  the  com- 
mittee to  promote  good  discussion  by 
prc-cnting  question*  and  schemes  suc- 
cessfully worked  during  the  past  year. 

Three  papers  are  scheduled  for  the 
Thursday  morning  session,  as  follows: 

"The  rrlrct  on  the  mini  ol  leaders  of 
•wrare-heaits.  double  •column  ; heads  .,r,.l  run 
over  atorlea."  by  U  W.  Williamson.  Memphis 
(Term  i  News  Scimitar. 

"The  rolngravure  supplement  of  the  Sun 
day  nrw>iupn.  Considering  rirrul.iio^i,  is  the 
esper.H-  iu.lif.nl'  '  b.  C   D   O  Rourkr,  Da.t.  li 

fclurn.•lI.  and  Joseph  II.  Ijickey.  Nashtllle 
inner. 

"The  brst  plait  to  increa>*  rates  to  carriers, 
newsboys,  .mil  agent!  without  inrrensillg  rale 
I.-.  subscribers,"  b»  T.  F.  Fsrrclly,  Pros  idencr 
Journal  and  Bulletin. 

C.rneial  discussion  will  be  railed  for  on  the 
frtlowing  topics: 


7.00  P.  M.  -Oftcers  and  dire 
M.  A.  will  be  guests  of  th 
Coluntbu.  Chamber  ol  Col 


t  at  the  Ral 


directors  of  the  I.  C 
"ie  directors  ol  the 
mmercc  al  a  bsn- 
llotel. 


Tussday,  May  10 

IU.iXi  A.  M, — Indira  ol  the  pnrly  will  be  car 
Tied  in  automobiles  to  the  Andersotistlle 
Cemetery  »t  Amencus.  (Voigia.  This  is  a 
National  Cr 


•icCu7"T!i'  |jip"w'iir,a.^ 
•chsnls  south   ol  Columbus. 


UJI  P,  M, — Members  will  be 


mobile  to  the  site  ol  the  lait  In 
Civil  War,  on  which  site  will 
old-fashioned  barbecue 
7. JO  I'.  M  — The  pargr.  including  the  ladies, 
will  leave  lor  a  sail  on  tbr  Chattahoochee 
River,   stopping   for  a   soutbrrn    nib  fry 
dinner. 

WsAnasday.  May  ■! 

10.00  A-  XI  -  Ladies  will  be  the  guests  ol  the 
City  Federation  of  Women 'i  Clubs  at  St. 
Elmo.    Luncheon  will  be  served. 

12,15  H.  M.—  Members  ail  be  guests  ol  the 
Chcrn-Cosn  Company  at  a  luncheon  A 
lour  of  iiik|iectMiit  of  this  plant  will  be  made 
4  Oil  P.  M. — The  party,  including  the  ladies, 
will  leave  lor  a  trip  to  Fort  Denning.  Tbr 
Ule  allr.niion  will  be  devoted  to  Inspection 
of  thr  rainy,  ndiruj  In  tanks,  aeroplanes, 
etc.,  a  review  uf  trie  troops,  with  lutiprr 
as  tbr  guests  of  the  Citnp  Commandant 
Following  stsnocT,  a  night  demonstration 
of  an  actual  battle-  as  fought  overseas. 

Thursday.  May  12 

Entertainment  arrangement,   lor  this  dly  will 

be  nnnonnrrd  on  thr  com  nitron  num. 

•    •  • 

NEW  YORK  PROGRAM 

Urass  tacks  shine  just  as  brightly  and 
as  pointedly  from  the  program  of  the 
New  York  State  Circilatinn  Managers' 
Association.  Starling  al  9.30  Tuesday 
morning.  April  19,  the  committee  lias 
planned  two  busy  days,  with  papers  in- 
terlarded lsctween  general  disrnssions 
in  keep  inenibtrs  alert  and  to  promote 
the  exchange  of  tuisinc.s.liuilding  ideas. 

The  schedule  follows: 

"Thr  organization  of  an  ideal  circulation  de- 
partment. Responsibility  of  circulation,  news 
and  advertising  msnageTs  to  accomplish  thu 
end."  by  James  McKernan.  New  York  World. 

FOR  C.ENF.RAI.  DISCI  SSION 
Conference  of  department  heads 
longer  meeting  of  your  own  department  to 


Does  postrr  advertising  pay  I     Billboard  ad 

How  best  to  cash  in  on  features 
Contests.    Can  costs  be  justified? 
lady  or  ram  solicitors. 
What  is  your  best  feature? 
I'naccounted   lor— how  best  to  check  mail 
room  and  press  room. 

Whal  number  copies  per  1.000  is  high;  low  > 
Is  a  New  York  State  paper  using  premiums' 


(mo 


baUlc 'u|thr        What  effect  has  eight  columns  had   in  cit 

culation  ? 

Window  bulletins— <lo  they  help  or  bun 
sates  ? 

News  boxes — who  is  using?  What  results' 
One-man  trolleys — their  effect  on  circulation. 

Seusctiou  of  neat  meeting  place. 
I'nfinNhed  businrs. 
Meeting  of  Board  nl  DlTretots. 
The  Columbian  Rn|ie  Company,  ol  Auburn, 
will  show  the  making  ol  rnpe  Tuesday  alter 
noon  or  evening     ^    ^  > 

•'3-r  PROGRAM 

B.  F.  Lawrence,  business  manager 
of  the  Indianapolis  Star,  will  welcome 
the  Three-I  Circulation  Manager*' 
Association  to  Indianapolis,  April  1°. 
Prepared  papers  will  furnish  meat 
for  the  special  three-minute  discus- 
sions, quiz  sessions  and  open  discus- 
sion of  topics  that  will  follow.  The 
program,  as  tentatively  prepared,  is: 

"What  constitutes  a  gi>od  newspaper  from  a 
circulation  standpoint;  Special  Saturday  feature 
page:  Value  ol  suburban  roffrspottdetKe:  Koto 
eravure  section  —  eoal  -  value."  by  Clarence 
Eyster.  Penria  Star. 

"lucre* ling  circulation  under  recent  eondi 
lions:  Maintaining  high  rabwcripliou  rate.; 
llui'lrll  oi  colt  on  circulation  rrvrnue;  holilmu 
subacfintions  on  list  after  r.|.iiati.sn--accnunt 
'hard  times;  Taking  predated  rhcrks."  by  J. 
Paul  Kientle,  Springfield  Journal. 

"Securing  mail  subscriptions;  t'se  ol  pre 
mi-.itti.  lo  beat  advantage;  Value  of  club  rates." 
by  Roy  Pariah.  Outncy  « 111. t  Herald 

"Securing    carrier    •ubscriptions;    value  gl 


rsnvaw.ers;  trf- 
Keeiiing  rarrin 
Fort  Wayne  (I 

Selected  topii 
Manager  India' 

"How  Our 
Worked  Out." 
Register. 


build  up  toutcs; 
nerested."  by  C.  A.  Ferria. 
Nrwi  A  Sentinel. 
Hilton  1'   Brnwii.  Rusinr.s 
lis  News- 


I- 


•-  I  \ 


I'rr.rtil  ..list  lulufr  111 
 ■  bi    M,    J.  Uurtsr. 


It 


Skuctk,  SpTin^tieltl 
>(  NcwH»ipcrgV."  by 


Review. 
Lcderer, 


VaIhc  ol  ()<WPC  »1n«k  tr|M.Ti.  m  *  utcula 
tlga  tMDllalcr  on  iihrrtinrf.ii  nrw-iiupcf.. 

Sli.eiild  ih«  whnir**lc  carrKf'-  or  ajKnt'a 
rite  he  uniform  or  v.r>nS  tu  meet  nnu»uiil 
ci.rwt.iHiat? 

Will  ■uK«frii't>'"»  intc«  iHuhJ  -ithin  the 
n»<  >*3T?  \VK*m  ike  hmr  c-tnei  f-.r  redltc- 
tkon  in  r»le»  wilt  W  the  tftniTT  or  asent  be 
reconciled  to  rcHwu-rtl  ytutiU  * 

W'hjf  (  ri*r«  h-ve  licrit  ifii.n  pn|?«l.ir  wilh  1r.e 
c.rrterf  or  *fr»t»  dtifiiin  the  \***t  yxart 

Whjl  are  the  b*r*l  feature*  uk<1  within  thr 
jt-et  year  ittk  iUil>'  n*»»|ta|-rri  -on  StimUy 
nrw«prt|>rr*  !* 

Nrw  inrih.Ml*  htiMin«  down  the  d»iW  nam 
b»T  of  nn|>*.d  clrcut.tton. 

Andiimg  An-!  li'MiklhCt-jung  Tel>tion»  Wlween 
cirrtjlmtiun  anil  h>UMiie«a  department 

1'nmhNtinK    your   tuRifietitcir   who   w»e»  pre 


for  <;f\fr.m.  n?s(  i  ssion 

il  room  earrafro, 
h»s».  rruiilen.  kraft. 

Tti«*riny    Aflvrtioon — 2  o'clctk. 

"Hnw  are  pre*ent  day  btuiinrt*  condition t 
AlTriinti  sir*,  iluisct.."  Iij  K.  S.  LCVHL  New 
Virth  Ktei.iim  Mail 

for  <;knkral  msrrssiox 

How  haiincH  condition!  aflect  cnHeclii-gsiiv. 
Mivl.itn  laviim    it.  cflcti. 

Jlim  Cltl  ■uli«cH|i«ian«  hcivt  hr  put  r*tl  |M%id  ill- 
aiUaiice  h»au    N.iw  ? 

"I»uildm«  Mail  SnlH«TiKeT-,"  by  Willaed  A 
lU.fi.in.  RiK-hr-trr  Demitrrat  anil  Chrtmicle, 

FOR  (.UN KRAI.  DISH'SSIO.N 
S-U»f>  «».  (  ummuaititi. 

Pru-r  rr-lnclioti.  Wfcat  effect  on  other  paper, 
tluui  one  d.-.n*  thi.? 


Special  Tlirn-Minut. 

TatriiT    Orc*n>t».»i'C«-  K 


drfartmenti. 

Cull  .afWl 


Hrwi«,  Dan- 

prrat^n  hrtwecT.  rirctiUtK-n  and  r-litorial 
menu.  <- h»rle-  l>    t  IwiTrr.  A«t«tT»  Br-» 

EfML 


Cutting  down  numWr 
A.  Ring. 


unaccounted  fug 
Indianapolis  Tunc. 


"(Jt'lZZ  SESSION" 


whom  you  think  is  best  fitted  to  give  you  ad 

vice. 

Oven  Discussion  Tapir. 

Complying  with  Indiana  Child  labor  Ijsi 
Handling  nl  nan*  and  stops  by 
■trtwndrni  i. stem  -salary  system. 


Mi.-ul-J  mail  |»y 
subscribers! 


rate  as  city  delivery 


Maintaining  discnilinr  among  carriers  wan. 
ing  lur  pupeta 
Weekly  or  monthly  carrier  cnllectinsis. 
1. stifling  devices  suitable  lor  S.OViti  or  less. 


Credit   vs    advanrr  twymenl. 
Follow -up.    How  beat  to. 
1'o.iarr  by  nsncs     What  effect' 


FOR   I.INFRAI.  DISCI  SSION 
How  l^st  to  interest  the  street  bus*. 
Street  vs.  carrier  delivery. 
Cash  awards. 

Movies  and  their  use  in  result  producing 

plans  lur  keeping  out  ul  tosn  agent. 


Labor  to  Publish  Paper 

The  Sacramento  (Cal. )  Tribune,  pub- 
lisheil  for  a  number  of  years  as  a 
Meekly,  has  been  incnrtsnratecl  with  a 
Me Inty re.'  Syracuse  capital  of  $100.(100  and  in  a  few  weeks 
will  commence  iiulilicatiun  uf  a  ilailv 
edition,  irtcluilinfi  Suntlay.  It  announces 
that  it  will  he  a  lalmr  paper,  "owned 
and  controlled  by  nricaniicd  labor  of 
California."  Its  advisory  board  consists 
of  nine  officers  of  various  lalnir  unions. 
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BID  LAST  FAREWELL  TO 
HERALD  SQUARE 

Old    Bennett    Paper    Leave*  Historic 
Homo  After  Celebration  by  Pre*ent 
and  Former  Member*  of 
T.lfinm  Staff 


An  event  unique  in  the  history  of 
New  York  journalism  and  with  few 
parallels  in  that  of  the  nation's  news- 
papers was  staged  in  Herald  Square 
l:>'t  Saturday  night— a  farewell  party 
Kiven  by  the  staff  of  the  livening  Tele- 
gram to  commemorate  the  passing  of 
the  New  York  Herald  Building  as  the 
home  nf  that  newspaper. 

More  than  1J0  men  and  women,  all 
of  whom  wero,  or  are  now,,  connected 
with  the  Herald  or  the  Telegram  at- 


Henry  F.  Woods  and  Richard  C.  Con- 
over:  John  C.  Murna,  New  Yuri:  cor- 
respondent of  the  Cincinnati  Enquirer ; 
Mrs.  Florence  Smith  Vincent,  editor  of 
the  Telegram's  woman's  page;  "Bill" 
Lawlor,  staff  artist  of  the  Telegram; 
Frank  B.  Flaherty,  formerly  general 
manager  of  the  Herald  and  Telegram; 
George  C.  Trojan,  Eddie  Pidgeon, 
Frank  Sullivan,  Raymond  McCabc,  W. 
Charles  Wright,  Frank  A.  DuPuy, 
Charles  L'lrich,  Oscar  Armes,  and 
Willie  Greenfield. 

John  T.  Burke,  a  Herald  man  for 
Hearty  a  generation,  now  managing  edi- 
tor of  the  Richmond  Times-Dispatch, 
sent  a  telegram  of  greeting,  as  did 
"Eddie"  Sullivan.  John  Cunningham 
Flinn,  and  Cornelius  Vanderbilt,  Jr., 
formerly  of  the  Herald  staff 

Trustees  nf  the  James  Gordon  Ben- 
nett estate  have   removed  and  taken 


That  world-known  title  may  be 
changed  shortly,  too,  if  a  resolution  is 
passed  by  the  New  York  Board  of 
Aldermen  to  rename  the  junction  of 
Broadway  and  Sixth  avenue  "Bennett 
Square." 

The  bell-ringers  and  the  heroic-si  scd 
Minerva*  that  stood  above  them  with 
one  hand  outstretched  were  designed 
by  Jean  Carlas,  a  French  sculptor,  and 
were  said  tu  have  cost  Mr,  Bennett 
about  $200,000. 

They  were  the  last  link  of  the  present 
with  the  old  Bennett  regime,  as  the  Tele- 
gram is  now  being  produced  in  its  build- 
ing at  7th  avenue  and  16th  street  and  the 
old  equipment  has  in  large  part  hern  re- 
moved from  the  historic  Bennett  struc- 
ture. 

BARS    "ONE-NIGHT"  NEWSPAPERS 


REALTY'S  GREAT  NEED 
IS  ADVERTISING 


Fameu*   New   Yerk   Landmark — Thi 
Building.  New 

tended,  and  besides  the  reunion  of  old 
friends,  some  of  them  long  separated.' 
there  was  music,  food  and  festivity. 
Broadway  stars  added  gaiety  to  the  oc- 
casion, and  for  several  huurs  the  old 
city  room  rang  with  melody.  The  keynote 
was  sounded  by  Miss  Evelyn  Scotney. 
of  the  Metropolitan  Opera  Company, 
who  sang  "Auld  Lang  Syne,"  with  the 
audience  joining  in  the  churus  under 
the  leadrrship  of  William  J,  Guard,  an 
old  Herald  man  who  is  now  publicity 
dircctur  of  the  Metropolitan  Opera 
Company. 

A  list  of  those  who  attended  includes 
the  names  of  some  of  the  best  known 
new-paper  men  and  former  newspaper 
men  in  America.  1  here  was  Keats 
Speed,  formerly  managing  editor  of  the 
New  York  Herald,  who  was  lately 
made  managing  editor  of  the  Evening 
Telegram  and  A.  W.  Ford,  city  editor 
of  the  Telegram,  better  known  as 
"Andy." 

Of  the  staff  of  the  Evening  Telegram 
there  were  "Teddy"  O'Cortnnr,  and 
Mark  N'omhurg,  who  "almost"  solved 
the  Elwell  murder  mystery;  Don  Allen, 
Ray  Klmendorf,  George  Squires.  E.  J. 
Gibney.  M.  C.  McLeod.  "Tommy" 
Tompkins,  Harry  Ballard,  Robert  Gil 
Webb.  I'aul  Manis.  and  Wellington 
Wright. 

Alumni  of  the  staff  included  Hamilton 
Peltz,  Robert  E.  Livingston,  Mantry  M. 
Giltam,  Joseph  B.  Gilder.  'Tom"  Gal- 
lagher, John  W.  Murphy.  Snuwden  H 
Summrrs,  William  A.  Willis,  Samuel 
P.  Morse,  George  W.  Bonte.  Henry  C. 
Silver,  John  P.  Oonlon,  Burr  .  Price. 
Capt.  Henry  C.  Parker.  John  P.  Regan. 
James  A.  Hagerty.  Joseph  J.  Canavan, 
James  S.  Bestar,  F.  Eugene  Ackerman. 
Drltus  M   Edwards,  P.  T.  Knox. 

The  man  who  came  the  furthest  dis- 
tance to  attend  was  Allen  Eddy,  for 
many  years  on  the  staff  nf  the  Herald 
and  now  executive  editor  of  the  Syra- 
cuse Herald.  Oihrrs  included  Owen 
A.  Connor,  "Hob"  IM.l.s.  ■■Bill"  Wil- 
liams, "Dan"  Rinn.  for  many  years 
traffic   policeman   in   Herald  Square: 


Old  Herald  and  Evsaiag  Telegram 
-  Dismantled. 


charge  nf  the  giant  bronze  figures  that 
base  surmounted  the  Herald  Building 
in  N'ew  York  since  March  21.  IK95.  and 
it  is  understood  that  they  will  be  placed 
on  the  proposed  James  Gordon  Bennett 
Home  for  Newspaper  Men.  The  huge 
bronie  owls  whirh  stood  along  the  cor- 
nice on  the  four  sides  of  the  building, 
the  great  clock  and  bell  and  "Puff  and 
Guff,"  the  twin  behemoths  that  struck 
the  hours  on  it  with  their  sledgeham- 
mers, trill  no  longer  be  seen  and  heard 
in  Herald  Square. 


Washington    Prsntinw    Law    To  Base 
Charge*  on  Circulation 

■  i. fi>  K&ITxh  ft  PlIILIsnil) 

Seattle,  April  12.— The  state  legisla- 
ture recently  passed  a  law  providing  that 
no  new  spaper  shall  be  considered  a  legal 
newspaper  for  the  publication  of  any 
advertisement,  notice,  summons,  report, 
proceeding  or  other  official  document, 
required  by  law  to  be  published  unless 
it  is  published  in  the  English  language 
continuously  as  a  daily  or  weekly  news- 
paper for  at  least  six  months  prior  to 
the  date  of  such  publication. 

Charges  arc  set  at  SI  40  per  folio  of 
100  words  for  the  first  insertion  and  60 
cents  per  folio  for  each  suhsequent  in- 
sertion. Any  newspaper  having  a  circu- 
lation of  over  20,000  copies  is  permitted 
to  charge  such  additional  rate  as  it 
deems  necessary  and  just,  and  any  per- 
son or  officer  authorizing  the  publica- 
tion nf  any  legal  notice  in  such 
newspaper  may  legally  pay  such  rate  as 
is  charged  by  such  newspaper. 


H.  W.  Moloney  Succeed*  Clarke 

H.  W.  Moloney  has  been  made  East- 
ern advertising  representative  of  the 
Los  Angeles  Herald  and  San  Francisco 
Call-Post 


NEW  HOME  OF  THE  N.  Y.  EVENING  TELEGRAM 
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It  Creates  Public  Confidence  and  Ha* 
Cumulative  Effect  from  Year  to 
Year — If  Persisted  in  it  Become* 
a  Substantial  Asset 


"We  arc  travelling  over  hilly  times. 
There  are  still  a  few  hills  ahead,  but 
beyond  them  is  the  smooth  level  of  the 
future,"  said  Royal  T.  Weiler,  president 
of  the  Allcntown  (Pa.)  Call  Publishing 
Company,  to  a  meeting  of  the  Allen- 
town  Real  Estate  Board. 

"If  there  ever  was  a  time  when  we 
had  to  assist  in  establishing  cuntidencr, 
both  in  ourselves  and  in  business  in  gen- 
eral, it  is  now.  One  of  the  greatest 
means  and  influences  along  this  line  is 
newspaper  publicity-  Advertising  has 
had  to  be  taken  on  faith  for  the  most 
part.  You  can't  usually  measure  its  full 
and  direct  effect.  Spasmodic  advertis- 
ing ruins  its  effectiveness.  Advertising 
has  to  he  adopted  on  principle  and  stuck 
to  because  of  one's  confidence  in  its 
soundness  and  its  general  results. 

Need  Public  Confidence 

"The  great  point  about  advertising  is 
that  the  seed  you  plant  this  year  keeps 
on  bearing  next  year,  and  the  year  after 
and  as  long  as  you  keep  planting  fresh 
seed.  The  best  advertising  does  not 
merely  try  to  sell  goods.  It  tries  to 
create  confidence  in  you  and  the  inter- 
ests you  represent  Of  course  advertis- 
ing is  not  worth  anything  unless  your 
service  makes  good  on  the  impression 
which  advertising  creates.  A  decent  ad- 
vertising appropriation  is  an  investment 
not  an  expense.  It  is  the  ton  small  ad- 
vertising appropriations  that  are  the  ex- 
pensive ones. 

"Real  estate  men  have  wares  to  sell, 
hut  above  all  else  have  they  the  confid- 
ence of  the  public  to  gain. 

"There  is  no  medium  of  advertising 
that  offers  greater  returns  on  the  invest- 
inent,  that  reaches  your  clients  or  pros- 
pects at  more  opportune  moments  than 
the  daily  newspaper. 

"There  are  those  who  feel  that  news- 
paper advertising  is  expensive.  They 
look  at  the  cost  per  inch  or  prr  insertion 
and  never  get  far  enough  along  to 
analyze  what  they  buy  when  they  buy 
newspaper  space.  There  is  no  other 
possible  medium  where  you  can  get  as 
much  for  comparatively  as  little  monry. 
Make  your  advertising  today  do  twice 
what  it  did  yesterday. 

The  Thrifty  Way 

"Advertising  is  the  thrifty  way  to  get 
your  message  delivered.  It  will  save 
time  for  you  and  your  men  in  whatever 
yriu  arc  doing.  Use  advertising  tn  be 
the  time  thrifty  and  money  thrifty. 

"The  newspaper  of  admitted  stand- 
ards and  recognized  circulation  is  an 
integral  part  of  your  business— an  in- 
tegral part  of  a  community. 

"You  and  your  fellow  business  men 
just  at  this  time  need  every  possihtr 
medium  for  increasing  the  volume  of 
your  and  their  business  in  order  Id  over- 
come this  trm]K>rary  stagnation,  and 
losses  of  the  deflation  period  just  passed. 

"I  feel  thrrr  must  he  the  utmost  co- 
operation between  the  advertiser  ami" 
publisher.  For  the  advertiser,  mer- 
chant or  business  man  not  to  remain  on 
the  utmost  co-operative  terms  and 
friendship  with  his  best  medium  nf 
transferring  the  potential  energy  of  ad- 
vertising can  result  in  nothing  short  of 
mutual  disappointment,  and  the  c»m- 
munitv  cannot  escape  this  disappoint- 
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TEACHING  WANT  ADVERTISERS  ABC 
OF  PREPARING  HIS  COPY 


Oakland  Tribune  and  Brooklyn  Daily  Eagle  Have  Model  Educa- 
tional Systems — Every  Word  in  Every  Advertisement 
Must  Be  Specific  for  Best  Result. 


By  C.  U 

'T'HKRIi  is  no  doubt  that,  if  a  ereatcr 
percentage  of  the  Want-ads  published 
liruught  the  desired  results,  people 
would  use  classified  more  frequently  to 
satisfy  their  many  desires.  This  leads 
to  the  logical  conclusion  that  a  most 
effective  method  of  selling  want-ad  line- 
age is  to  educate  advertisers  to  prejure 
better  copy — which  in  turn  means 
greater  results  to  them. 

Putting  into  practice  this  idea,  Morton 
J.  McDonald,  classified  advertising  man- 
ager of  (he  Oakland  Tribune,  has  had 
printed  on  the  reverse  side  of  its  Want- 
ads  blanks,  suggestions  for  the  prepara- 
tion of  copy. 
They  are  as  follows: 

Suggestions  for  Writing  Your  Advertls.ra.ist 

To   ialrer.f    tkf   rndrr   yon   tfuruli  answer 
tktie  qu*ttit>H*  rtVarfy: 

EMPLOYMENT 

What  arr/ti|istina  > 
Wlut  anil  hours? 

What  ri. 

Wb)  are  the  opportunities? 
How  many  in  family? 

REAL  ESTATE 

Wbcrr  is  Ihr  properly  F 

Haw  raAny  riHuni' 

flow  large  it  tort? 

How  niaer  mcml 

It  M  UBiler  crop*?    What  kind? 

What  almat  walrr*    Slock?  Improvement!5 

How  erar  railroad  * 

I*  it  bungalow,  aouae  or  cottage? 

Has  it  a  high  baarmant? 

Has  It  garage  or  ilrivr? 

Il  it  Hear  cast*  Trains?  Srhoolf?  Churches? 
Wbnt  ut  tlie  view?    The  n.ighborv? 
Mention    built  in    trainers,    rtrepinf  porch, 

furnace,  fmlali. 
Gilc  prlcg  add  terras. 

BUSINESS  CARDS 
Kir.,1  of  basinet*  ? 
What  specialty? 
How  long  eaubliihcd? 
Name  and  hours? 

RENTALS 
Where  is  it? 

Civc  name  (of  ajiartsamts). 

Haw  many  rootnft? 

How  about  closet  ronna? 

I'Uff  nt  l.i.wrr'  (Flat-> 

11-  .,'■  „!  rMBht»irh,»>i?    Sch-x-ls?  Shops? 

t  ars? 
la  ihcre  a  garage? 
Does  frnt  include  water?    Gas ? 
How  abimt  stan  ?    Heat  ?    Use  of  pllOBe  ? 

BUSINESS  FOR  SALE 
Kind  of  basinets? 
Giye  k*tatfcon  and  Ua  good  points. 
How  lung  established  ? 
What  is  income? 
What  Is  rent  f 
How  long  is  Icaar? 
What  la  stock  value? 
Are  there  living  rooms? 
(jive  price  and  terns. 

1-KOKKSSIONAI.  CARDS 
Name  and  title? 
Serialising  in? 
Yrars  of  practice? 
OtsVe  hours' 

FOR  SALE 

What  is  fur  sale? 

What    IS      i,  .1:1:, 

State  aixr.  Odor. 

tils*  maker',  name.     f.\i  of  piano.) 
Has  It  any  special  usr  * 
Ciive  price  ami  terms. 

AUTOS  FOR  SALE  OR  WANTED 
Make  and  year? 
Model? 

Roadsser? 

Coapc? 

Toy  nog  ? 

Chummy  Roadster? 
Mileage? 

Extra  equipment? 
Tiles? 
Mirrors? 
Safety  lock? 
Sid*  wind  shields? 
Moss  meter? 
Oock! 

Wile  whrrU? 
Cash  of  trrms? 

LIVE  STrtt'K 
VYbn  animals  or  fowls? 
What  is  the  bteed?    Age?   Color?  Condi 

ti"r>'    Training  ? 
Irive  fsflcfj 

"We  MivKist,"  writes  Xfr.  McDonald, 
"the  practice  of  beginning  each  adver- 


PrJtKJNS 


This  is  one  of  a  seises  of  articles 
Mr.  Perkins,  who  la  eaecuiive  secretary 
of  the  National  Association  of  News, 
paper  Classified  Managers,  is  writing  for 
Eotroa  a  I'Lansuca  net  the  pussibsiilles 
of  classified  advertising — treating  the 
subject  from  the  viewpoints  ol  both 
the  space  teller  and  the  ad'vertaser. 
Everyone  Is  invited  to  bring  classified 
woblema  and  individual  views  tu  Mr. 
rerlnru'  aitcalsotk. 


tisemtnt  with  the  article,  location  or 
situation.  Inexperienced  advertisers  un- 
consciously follow  these  suggestions  in 
the  order  in  which  they  arc  given  and 
thereby  keep  their  points  of  description 
in  the  order  of  relative  importance. 
This  plan  relieves  clerks  of  much  copy 
writing,  and  suggests  to  transient  adver- 
tisers many  points  that  they  would  not 
remember  to  insert  in  their  copy  other- 
wist.-' 

An  example  uf  the  value  nf  gnntl  copy 
was  illustrated  by  the  fact  that  the  fol- 
lowing advertisement  in  a  leading  Want- 
ed medium  did  not  produce  results : 

"Rug — good  nastily — targe — beautifully  col- 
ored— long  wearing — satiable  for  any  tort 
nf  the  house.  Will  sacrifice  as  small  part 
■it  retail  peter-    Act  early.'* 

The  advertiser  then  decided  to  write 
the  advertisement  with  mnre  care.  He 
therefore  inserted  this  copy: 

"Wal  Wilton.  I2xi$.  Chinese  blue  and 
buff  (essential  description  ends  here)  inch 
thick  wool  nap — longest  wearing  domestic 
nag  made.  Type  now  used  extensively  by 
best  decorators  for  bedrooms  or  living 
rooms  frjcsrription  of  advantages  eodt 
here).  Retail  value  $160.  First  ISO  takes 
it.    (Note  urge  to  action). 

Every  word  in  this  advertisement  is 
specific,  giving  a  definite  picture  of  a 
rcrtain  rug  instead  of  an  indefinite  pic- 
ture uf  most  any  rug.  Of  course,  the 
rug  was  quickly  sold. 

Realizing  the  importance  uf  good  copy, 
the  Brooklyn  Eagle  has  issued  a  Itooklrt 
entitled,  "Real  Estate  Ad-Copy  Helps," 


with  a  sub-title,  "Telling  is  Selling." 
The  booklet  starts  by  saying: 

"  The  purpose  of  this  booklet  is  to  help 
you  write  the  kind  of  copy  that  is  in* 
formative  and  attention-getting,  rather 
than  the  stereotyped  and  uninteresting 
kind.  In  short,  to  show  the  difference 
between  the  quick,  and  the  dead.' 

"Let's  take  the  usual  kind  first— the 
dead  one   It  reads  something  like  this: 

UOLL1S — Eleven  roam  house  and  garage; 

plot  aSxllO:  at  a  sacrifice.    Bruwo  &  Co., 
<4  Court  Sl 

"The  man  who  inserts  an  ad  like  this 
can't  understand  for  the  life  of  him 
why  he  isn't  swamped  with  replies.  He 
doesn't  realize  that  there  arc  fifty  or 
one  hundred  or  two  or  three  hundred 
persons  in  Brooklyn  who  have  desirable 
property  for  sale.  He  expects  that  little 
thrcc-linc  ad  of  his  to  get  and  hold  the 
attention  uf  every  person  who  is  in  the 
market  for  property. 

"Now  let  us  consider  the  other  kind 
of  Want-ad— the  live  wire — the  ad  that 
says  something— the  only  kind  of  ad  that 
stands  n  decent  chance  of  getting  re- 
sults. Suppose  you  write  an  ad  for  this 
dealer  something  like  this: 

MOLLIS — Klrven-roora  brick  bungalow,  on 
large  trrrared  lot  $5,110.  southwestern  ea- 
1  insure,  double  doors,  fire  placet,  hut  water 
neat,  combination  lighting  fixtures,  bath 
with  shower,  laundry  in  basement,  fumes] 
oak  finish,  screens  and  shades  for  all 
windows,  beautiful  shmborry  and  maple 
shade,  combined  garage  and  cbickrn  hmt»r, 
cement  drive.  Property  as  only  abort 
walk  from  High  School,  tfarve  rhurrhes, 
and  Woman's  Club;  12  miles  from  city. 
25  minutes  by  L.  I  Railroad.  Pru-e 
llJ.tlUU.  Brawn  t  Co.,  fj*.  Cnnrt  St. 
Phone  Main  "nm 

"'Ob,'  you  say,  'dial's  all  right,  but 
that  kind  of  ad  will  cost  more  money!' 
Certainly  it  will.  Suppose  the  first  ad 
costs  sixtv  cents  and  the  second  ad  costs 
TWO  DOLLARS  AND  SIXTY 
CENT.s,  isn't  the  fact  that  the  latter 
stands  one  hundred  times  more  chance 
of  being  noticed  and  responded  to 
WORTH  THE  DIFFERENCE? 

"You've  got  to  say  something  in  your 
advertising — even  if  it  is  only  a  little 
Want-ad — if  you  expect  to  get  results." 

Then  on  each  successive  page  arc  sug- 
gestions as  how  to  write  specific  kinds 
»f  Real  Estate  advertisements.  The 
first  of  these,  which  is  reproduced  here- 
with, gives  information  concerning  the 
writing  of  "House  for  Sale"  advertise- 
ments. 


HOUSES  FDR  SALE 
(City) 
Classification  Us 
Points  lo  Co.se  lor  Good  Copy 

1 —  Street  No,  Avenue  No,  Section. 

2 —  Site. 

3 —  Kind  ot  Floorv. 

4 —  Exterior  Construction. 

5 —  Architecture. 
'  • — E«po«ur«. 
1—  Hasting. 

8—  Lighting, 

9 —  Finish  and  Decoration, 
Hi—  Plumbing. 

1 1 — Basement 

U— Roof. 

le — Extras  Included. 

14 —  Grounds. 

15 —  Garage 

16 —  Other  Buildings 

17 —  Advantagv,  of  I-ncalion. 
la— Tramporlaliim  Facilities', 

19 — Reasons  for  Being  on  Market. 
10 — Sale  Price. 

21—  Asarssed  Value 

22—  Prircj   at    which    Nearby  Properties 

Sold. 
21 — Rising  Values. 

24 —  Trrms  of  Salea. 

25—  Date  of  Posacaason 

26 —  How  and  When  to  Inspect  Property. 

27 —  Advertiser. 
2»—  Address. 
2»— Telephone. 

Inadequate  Copy 

FLATBUSH  —  Serai-dettched.   10  rooms. 
*  I ".!"(',    Brown  t  Co  ,  14  Court  St. 


ONE  OF  THE  BEST  PLANTS  IN  OHIO 


T^HE  Tnltrflo  Timr*.  now  is  running 
full  blast  in  one  of  the  bcet  equipped 
imtitutiiin*  nf  its  kinil  in  Ohio.  The 
structure  i*  90  by  90  feet,  two  stories 
ImkIi  with  provision;,  made  for  the  ad- 
dition Ol  another  Mnry  as  thr  miuir.?- 
tneiiti  of  the  newspaper  necessitate  cx- 
jian.ti' -n.  It  ha*  a  liaicrnciit  under  :dl 
capable  of  liousinjr  two  larue  presses 
and  humlredH  uf  tons  of  prim  paper. 
It  is  f>f  brick,  enncretc  and  steel  con- 
struction. 

The  -*..e  i*  within  t.iree  Wtetoj  of  llie? 
prop"*rd  civic  center  which  is  expected 


to  go  up  within  the  next  live  years,  two 
blocks  from  the  UkM  County  Gnitl 
House  and  other  country  building*. 
It  is  one  hlork  from  Cherry  street,  one 
of  the  busiest  thoroughf.ires  in  the 
city,  three  block*  from  thr  armory  and 
*ix  from  the  Ann  Arl>or  pa«*nger  sla- 
tinn.  Tin-  Cherry  street  bridge,  the  con- 
necting link  between  the  city  proin-r  and 
.he  East  Side,  is  but  two  short  souarcs 
distant. 

When  the  transfer  was  made  from 
the  old  to  the  nwc  vlant,  all  the  moving 
wa?.  done  over  night. 


Full  D«.cflptL*n  Copy 

FT-ATBU5H— Scini^vUctiriJ.  ten  room*, 
two  bath-,  hanl  wood  ftoor*  throughout, 
itloitsT  *n<]  itwcro  sron*tr«c1»un(  oujttjjfjr 
■tone  chinmry,  Unte  ttone  r-rcjiUcc  in 
tihr»ry  aiuj  to*jroam,  hot  water  neat  *zu) 
It-.'-  I  beater ;  *r»i9l.c>llr  decoreted;  lairo, 
terrace  and  ah rv liber y ;  large  aide  and  rcjt 
vard;  ilouble  g^ragf.  Convenient  to  *yr- 
fare  cut  9  and  »gbway-  OwneT  nrr«U 
money  and  will  iamnce  lor  $  1 7. 500 
Reasonable  trnmi.  Brown  h  Co.,  24  Cutgrt 
pt„  Main  76H8. 

The  iast  page  contains  the  following 
suggested  ad  phraie;  to  be  used  in 
House  advertisements ; 

5ugge«lad  Ad  Paraae* 

far 

HouHt  lor  Sfkjf*  or  Rem! 

1 — Location  and  Conveokn<e«. 

"tot  73x149,  run.  through  to  Keniitorc  St." 
"no  stores,  or  troUeya  within  J  blocks." 
"corner  property  IUUiJJO,  2  blocks  to  trol 

ley  or  » .il.  ■ 
"1U  mUkutea'  walk  to  Countrtr  Club." 
"quiet  urect  lined  wtUi  abj.de  treet." 
"CsitbolK  stburch  and  pnbuc  tibr»r»  vrltlun 

live  oainutea'  walk." 
"lu  aun u tea'   ajJk  to  high  and  gtamoiar 

•cbooli." 

"reatricted  neigbborhoutl,  20  auautea*  to 

ggptsMt 

"II  minutes  tu  station,  2$  minutes    l:  ...  i. 

seririce." 

2 —  DoacrtpsHon  of  Eat  trior  and  Ground*. 

"room  tur  two-car  garage  and  driveway." 
"pergula,  smidial  and  tennis  court.*" 
"concrete  curb  and  waJlta,  eruahed  atone 
driveway." 

"new  brick  bouie,  large  lawns,  two-ctir 
garage." 

"Engusb  type  houae.  old  gra^e  arbor  ami 
fbmbbery." 

"stone  colonlat  buuae.  Urge  lawn,  o'ul- 
tubkoned  garden." 

"broad  piaaaa  front  and  ssde,  glaaa  en- 
closed sleeftUag  pur  eh." 

"arell  kept  private  hedge  aluog  entire  atrcri 
I  font." 

"ituccii  garage  for  tbree  ears,  JSO-gaJtoii 

guuline  tank.*1 
"'tiaiber  and  stucco  house,   facing  aoatfa, 

kitchen  garden  growing  " 
"slate   roof,   metal   cornice,   gutters  and 

drain  pipca  aU  new." 
"outside  stone  thimney.  Urge  atone  fire 

(•laces  in  library  and  bedruuvm.*' 
"bearing   apple,    pear    and    plum  trees. 

plentiful  shade,  abveidaiit  sbrobbery." 
"grapes,    raspberries,   currants,  aaprsragms 

tied  and  2  large  cold  Iramra.'* 
"terraced    lawn,    beautifully  ornamented 

»ith  ibfubberyi  room  (or  tennis  court.*" 
"hedged  eiuthe*  yard,  matte  aumnurrboaae. 

ground  luf  garisen.** 

3 —  Daacr.pt Je»n  of  Foaisiroa  of  Interior. 

"plentv  of  closet  r  ■_.  ■  n : 
''compsielely  and  coinfunably  furnished." 
"dry  cement  cellar,  newly  vbiiewasBred.*' 
"Ruud  hot  water  heater  connected  with 

furnace." 

"combination  gsis  and  electric  natures,  dec 

ltlc  base  plugs  in  every  room.." 
"laundry  in  bosement,  with  stationary  tubs 

and  new  gas  stuve. 1 
"iour  bedrooms,  tvo  baths,  large  s?quare 

iircplace,  nnithed  attic." 
"two  large  bay  windows,  sleeping  purcb, 

large  light  ruonas,  tile  baib.  and  sbowner." 
"warm  in  ■  inter,  cool  in  sommcr.  rou-lcrn 

throughout,  sun  parlor  and  many  reiine- 

meflta." 

"brjviued   breakfavt   room,  porcelun  tub. 

stand  and  toilet,  screens,  awnings  and 

sbaJcs.  included. 
"7  iouiiis  and  bath,  Dutch  haJL,  kitchenette. 

steam  heat,  electric  lights,  oak  floors,  aS 

window*  .creeiicd." 
"uetl  built   bouse-,   llnlahed,  io  white  ma 

li<rgju>,  new  gas  aint  jilumblng  nxtnres. 

totubiuaiiuta  gas  and  coal  nuige.  aUtion- 

ai>  tul      enaiblr  abuwer." 


Hiaibir  auower.  -* 
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Foster  will  tell  'em 

If  you  buy  the  dispatches  of  John  B.  Foster  on  Baseball,  you  will 
tickle  the  fans  because  they  are  eager  to  read  what 
the  greatest  authority  on  America's  National 
Game  writes  from  day  to  day 


JOHN  B.  FOSTER  has  just  joined  die  staff  of  The  Con- 
solidated Press  Association,  rounding  out  the  "Big 
Four"  of  special  writers — Walter  Camp,  Lawrence  Perry, 
Fair  Play — who  are  producing  the  hest  all  year  'round 
sporting  service  ever  offered  to  newspaper  readers. 

Foster  knows  baseball  from  every  angle.  He  has 
studied  and  criticized  the  game  as  a  newspaper  writer  of 
distinguished  attainments.  He  has  been  a  part  of  the 
very  fabric  of  baseball  as  secretary  to  the  "Giants"  in 
New  York  for  seven  years,  and  he  has  helped  to  build  up 
the  game  to  its  present  eminence  as  a  maker  and  interpre- 
ter of  the  official  rules.  It  was  he,  in  collaboration  with 
John  T.  Brush,  who  drew  up  the  rules  of  the  famous 
ich  year  hold  all  of  fandom  at  atten- 


Foster  not  only  knows  the  ins  and  outs  of  the  game 
itself,  but  he  knows  the  men  who  play  and  the  men  who 
direct  and  manage.  He  will  cover  the  world  series  this 
year  and  will  attend  all  of  the  important  baseball  confer-       writer  on  the  New  York  Herald.    In  addition  to  his  long 


League.  Because  of  the  part  he  had  taken  in  rule  changes 
and  codification,  and  in  advising  about  scoring  methods. 
President  Young  named  Foster  as  an  official  scorer  for 
life.  Mr.  Foster  accepted  the  position  as  an  honorary 
one,  his  many  other  duties  having  prevented  him  from 
serving  in  an  active  capacity. 

Foster's  close  association  with  the  game  is  shown  from 
the  fact  that  for  thirteen  years  he  has  been  the  editor  of 
Spalding's  Official  Baseball  Guide,  having  succeeded 
Henry  Chadwick,  and  being  one  of  the  only  three  editors 
the  Guide  has  ever  had.  Foster  also  has  been  editor  of 
Spalding's  Official  Baseball  Record  for  all  the  years  of 
its  publication  except  one. 

Foster  has  reported  not  less  than  4,000  big  league 
games.  He  was  sporting  editor  of  the  Cleveland  Leader 
when  it  was  a  morning  newspaper;  and  then  for  fifteen 
years  was  head  of  the  sporting  department  of  the  New 
York  Evening  Telegram.    For  two  years  he  was  baseball 


ences,  where  his  intimate  acquaintanceship  with  every 
important  figure  in  the  game  will  place  him  in  a  special 
position  of  advantage  for  obtaining  exclusive  news  of 
every  development. 

John  B.  Foster  had  his  baseball  beginnings  as  a  very 
young  man  under  Henry  Chadwick,  known  to  every  fan 
as  the  "father  of  baseball,"  and  under  "Uncle  Nick" 
Young,  who  for  so  long  was  president  of  the  National 


experience  as  a  graphic  newspaper  writer,  Foster  has 
contributed  articles  on  sports  generally,  and  baseball  in 
particular,  to  all  of  the  leading  magazines. 

With  remarkable  ability  as  a  writer,  and  with  a  back- 
ground of  baseball  experience  second  to  none  in  the 
country,  Foster's  articles  in  the  newspapers  taking  the 
Consolidated  Press  service  will  stand  alone  in  their  par- 
ticular field. 


John  B.  Foster    --    Lawrence  Perry 

Walter  Camp  Fair  Play 


For  Rates  and  Exclusive 


Rights,  Apply  to  ROBERT  B.  McCLEAN, 


Consolidated  Press  Association 

Executive  Office*:  Commercial  Bank  Building,  Washington,  D.  C. 
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P.  CO.  RETURNS  $52.07 
ON  1920  EARNINGS 


Total     Rmn«     Wu  $21,239,064 
A|*Jiul    $7,170,803    in  1919— 
DocLge  Sayi   Company  Must 
Cat  W.Et. 


Net  camines  of  SI1.8J6..362,  after 
taxi-,  depreciation  and  fixed  charges, 
made  1920  the  most  prosperous  year 
that  the  international  Paper  Company 
hat  ever  enjoyed,  and,  after  payment 
of  preferred  dividends,  enable  it  to  pay 
dividends  equal  to  $52.07  on  the  com- 
mon stodc  outstanding.  This  is  a  new 
high  record.  The  income  statement, 
19(20  compared  with  1919,  follows: 

1920  1919 

Ton!  revenue  tJl.lil.OU  J7.I70.504 

Pr[.-.-iu -r.n    I.8M.J00  I.M.I.7M 

Tfirml  Uses    7,000.0(1(1  «6(1,0Oj 

Inlrmt.  fte.    $79,402  UK..!-: 

Nfl  income    il.8J4.JS2  4.121.494 

PretprTed  Hh-idcnd»  ...     I.SflO.OOO  I.SOO.nnO 

Surpliii    iOAtt.}**  2.421,194 

PrfTioa,  aurohu    2I.724.2S7    19.104. 16J 

Total  Hindus   J2.C42.619  21,726.257 

In  1919,  earnings  were  only  $4,121,494. 
which,  afler  payment  of  preferred  divi- 
dends, was  equal  to  $1324  on  the  com- 
mon. There  is  now  outstanding  $19.. 
850.264  in  common  slock.  Earnings  in 
1917,  the  previous  high  year,  were  equal 
to  $J4(C  on  the  common. 

In  his  report.  President  Philip  T. 
Dodge  states  that  "the  industry  is  still 
carried  on  under  unfair  and  oppressive 
conditions  because  Congress  saw  fit  to 
remove  the  moderate  protective  duty 
while  permitting  the  Canadians  to  pro- 
hibit the  further  shipment  of  pulp  wood 
to  United  States  mills  from  the  crown 
lands,  and  this  although  the  United 
States  manufacturers  have  paid  large 
anmunts  for  the  leases  and  rights  to  cut 
timber  with  the  distinct  understanding 
that  the  pulpwood  should  come,  as  it 
did  for  several  years,  to  the  United 
States  mills." 

He  urged  that  the  protection  of 
United  States  publishers  and  manufac- 
turers demands  that,  if  the  Canadians 
are  to  have  free  entry  for  their  product, 
they  should  at  least  restore  the  right  of 
exportation  under  leases  which  existed 
before  their  prohibition  was  declared. 

"The  cost  of  producing  paper  in- 
crea«ed  rapidly  during  the  war  and  has 
continued  until  the  present  day.  Be- 
sides the  enormous  increase  in  wood 
costs,  machinery  of  all  kinds,  machine 
supplies,  and  the  labor  and  material  in- 
volved in  repairs  and  maintenance  are 
costing  fully  twice  as  much  as  they  did 
in  1914  and  1915.  The  increases  in 
railway  freights  have  alone  added  above 
S9  a  tun  to  the  cost  of  paper  and  fur- 
ther increases  in  rates  are  imminent, 

"Within  the  mills  the  wage  cost  per 
ton  of  paper  has  risen  from  $973  a  ton 


in  1916  to  $22.28  per  ton.  The  average 
production  per  employee  has  decreased 
from  above  82  tons  to  about  68  tons. 
From  a  mill  payroll  of  $5,189,521  in 
1916  there  was  a  rise  to  $11,506,455  in 
1920,  including  an  increase  of  20  per 
cent  on  May  1,  1920.  If  this  increase 
had  applied  to  the  entire  year,  the  mill 
payroll  would  have  been  substantially 
$12,31 1.076  for  the  year  1920.  On  sub- 
stantially the  same  tonnage,  the  total 
mill  payroll  increased  137  per  cent. 

"While  the  average  number  of  em- 
ployees increased  more  than  20  per  cent, 
the  paper  produced  per  employee  de- 
creased over  17  per  cent.  This  was  due 
in  part  to  the  decreased  efficiency  of 
labor,  notwithstanding  the  fact  that 
substantial  investments  were  mode  in 
machinery  and  appliances  designed  to 
increase  production  and  decrease  the 
manual  tabor  required  and  in  part  to 
the  increasing  item  of  overtime,  for 
which  an  extra  rate  is  paid  when  the 
mills  are  running  to  capacity." 

Conditions  since  the  first  of  the  year, 
the  report  continues,  have  grown  stead- 
ily worse.  Demand  for  certain  grades 
of  paper  has  declined,  with  a  greatly 
reduced  demand  for  newsprint  paper. 
It  is  stated  that  the  company's  plants 
are  operating  at  about  50  per  cent  nf 
capacity  and  heavy  borrowing  from 
banks  is  necessary  to  carry  accumulat- 
ing inventories,  which  are  carried  on 
the  general  halance  sheet  as  of  Decem- 
ber 31.  1920.  at  $23,997.4X3.  as  compared 
with  $23,713,388  at  the  end  of  1919. 
Fiom  Mr.  Dodge's  statement,  it  might 
he  inferred  that  inventories  have  in- 
creased since  January  1. 

"Negotiations  with  the  labor  organi- 
lalions  as  to  the  rate  of  wage*  after 
May  1  are  to  begin  in  the  near  future," 
the  report  goes  on.  "In  view  of  the 
great  and  continuing  decrease  in  living 
costs,  and  the  greatly  re'duced  prices  re. 
ccived  for  paper,  there  should  be  in  this 
industry,  as  has  already  happened  in 
others,  a  material  reduction  in  wages. 

"It  is  hoped  and  believed  that  the  men 
will  appreciate  this  necessity  and  the 
liheral  treatment  received  from  the 
company  during  the  days  of  prosperity 
and  that  an  amicable  adjustment  will  be 
reached. 

"But  if  the  men  should  be  unwilling 
to  ,vrrpi  their  fair  and  reasonable  share 
of  the  general  liquidation  which  is  to 
restore  the  industry  to  a  stable  basis, 
and  should  decide  against  an  amicable 
adjustment,  your  company  is  prepared 
to  maintain  it*  equitable  rights  and  if 
all  conciliatory  efforts  to  reach  an 
agreement  fail,  will  adopt  whatever 
policy  may  be  necessary  to  preserve  its 
business." 

Editorial.  Note— The  International 
Paper  Company  sold  its  newsprint  on 


contract  in  1920  at  the  following  quar- 
terly adjustable  prices: 

First  quarter— $90  per  ton  f.o.b.  mill. 
Second  quarter — $100. 
Third  quarter— $115. 
Fourth  quarter— $130. 

Its  price  for  the  first  quarter  of  1920 
was  $130  a  ton,  which  was  reduced 
April  1  to  $110  after  a  previous  alterna- 
tive price  of  $114  for  the  second  quar- 
ter, or  $110  for  the  rest  of  the  year. 

Repeated  statements  of  International 
officials  during  the  year  1920  were  to 
effect  that  the  company  was  not  selling 
any  newsprint  on  the  spot  market. 

In  considering  these  prices,  it  must  be 
remembered  that  these  prices  are  f.o.b. 
mill,  while  price?  in  the  year*  referred 
to  in  President  Dodge's  report  were  for 
paper  delivered  on  the  publisher's  side- 
walk.— Thi  Editor. 


"malicious  defamation  tending  to  im- 
peach the  honesty,  integrity,  virtue,  char- 
acter or  patriotism  of  the  people  of  am 
religious  denomination  or  sect,  thereby 
exposing  them  to  public  hatred,  con- 
tempt, ridicule,  prejudice  or  disfavor," 
Any  one  who  causes  a  general  libel  to 
be  printed  violates  this  measure,  and  a 
fine  of  51,000  or  a  year  in  prison  :■ 
the  penalty. 


Super  Calendered  Newsprint 
33&        66V2        70"  Rolls 

Standard  Newsprint 
33V2  34'g  36K  49*4  54  55  66Vi  67"  Rolls 

On  Spot  New  York 

Prices  on  Application 
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NEW  MICHIGAN  LIBEL  BILL 


Hits    at    "Malicious    Datamation"  of 
Religious  Denomination* 

Lansing,  Mich..  April  13.  -The  Lower 
House  of  the  Stale  Legislature  today 
received  the  Welsh  bill,  creating  the 
crime  of  "general  libel''  and  directed 
against  Henry  Ford  and  his  Dearborn 
Independent,  with  a  recommendation 
from  the  Judiciary  Committee  that  it  be 
passed. 

The  measure  dcrines  "general  libel"  a* 
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rf1HE  Genera)  Program  of  the  Convention  of  the  Associated  Advertising 
*  Clubs  of  the  World  give*  comparatively  little  thought  to  the  prmt- 
bility  of  developing  advertiser*  from  the  environment  of  nur  June  meeting 
in  Atlanta,  which  is  all  right  but  a  wonderful  opportunity  for  the  news- 
papers— the  logical  medium  for  the  snuthrrn  producer  and  manufacturer 

That  mciIub  thnogh  rich  In  Baatctlali  It  more  or  lex  commodity  poof  right  now 
in  ipite  of  the  fart  thai  many  of  it*  product  •<  could  he  merchandHed  and  advertttH 
cooperatively,  jan  a*  U  being  done  for  froh  hy  the  Florida  fitrat  F.vrhmee  <hrr>nch 
tb/  T  ■  .r  i  •  \  : .  - 1 1.  ir- Agency  of  lachmnriltc  There  are  a  gnmd  many  otfcrr 
product*  ifiiwn  there  which  could  be  handled  m  much  the  Mine  way.  California 
with  many  of  her  products  u  anovinsj  rn  the  Tight  direction,  and  the  South  ir  full  «f 
manufacturing  and   producing  enterprise  t,  nf   them  *m*ll.   which   n  nil  un- 

doubtedly croup  together  and  Imlk  up  big  In  the  aggregate,  both  in  a  telling  and  an 
advrrtiaing  way. 

Lri'm  build  a  program  for  tbe  newrpapcr  departmental  to  rreatr  •oathem  ad  vet 
titer*.  Lct'f  adverliie  this  program  through  tbr  tic-wapapert  all  over  the  Sooth  Tbe 
pa  pert,  andoontrdly.  will  co-nperate  In  their  own  intere»ts.  Lift,  wll  thr  mmh  on 
the  fart  that  thr  newspaper  U  the  logical  100".-  rArirni  mMhnii  fur  wKitu  ad* en i* trig 
frrublrma  at  well  u  the  median  through  which  iheir  •elllng  tan  be  athvdaicly  inter 
locked  with  it. 

Right    hrwr    im    BittimtfC,    fat    imttancr.    4    gwrJ    many  Kntrnfr* 

frr.rfat.rf  r.-WJ   »!'.)'■   d   r i'  pttfulortty   1,1   ■  •  0    ...  1'.  •  ■  Mil 

i<rti/tf**rr/  */  row/irtrwtJT  mnd  prrriiUmtly  m  ■  ■  -.1  -.1 1  ■  ' ■■  at  m-  tamr  timr 
fhvy  «»wiiJi«itc*yjIv  advertised  $h*o*ok  flai'linwe'/  preai  A  • \  tUJ 
J>r*'/j  ».ir.  «j.  r*e  SEWS  9*4  Thr  stMF.RIC.4S.  wmieh  Jurr  «*  in 
tcntiprd  riVrwSaJuiai  of  mvt*  than  1S7.00H.  rf,-.,  gnd  ru 
r*c  ntaVjf  nMHthrr  of  ii\$er<«t  hoaar/  i*  city  an  J  *mr>mtb<m,  rob-erina 
yVtlrnanaJhf  thr  entire  i*atc  ef  Maryland  mnd  tft-iad  tmtfi  pgrtioni 

of  tnr    ;  ■;  Min.' 
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POST- DISPATCH  Only  St  Louis  News- 
paper  to  GAIN  in  March  Advertising 


THE  POST-DISPATCH 

Printed  1,784,720  agate  lines 
of  Total  Paid  Advertising  in 
March,  1921 — a  new  March 
Record  for  the  Post-Dispatch 
and  St.  Louis. 


THE  POST-DISPATCH 

Gained  337,120  lines  of  Total 
Paid  Advertising  in  March, 
1921,  over  the  corresponding 
month  in  1920— the  previous 
March  record. 


THE  POST-DISPATCH 

Alone  printed  more  Home 
Merchants'  "Store  News"  in 
March,  1921,  than  the  Globc- 
Democrat  and  the  Star  com- 
bined. 


THE  POST-DISPATCH 

Alone  printed  more  Total 
Paid  Advertising  in  March, 
1921,  than  the  Globe-Demo- 
crat and  the  Star  combined. 


I  •  POST- DISPATCH 

Gained  more  lines  of  Home 
Merchants'  Advertising  in 
March,  1921,  than  the  Globe- 
Democrat,  Star  or  Times 
printed  during  that  period. 


THE  POST-DISPATCH 

Printed  More  Wants  and 
Keal  Estate  in  March.  1921, 
than  the  Globe-Democrat, 
Star  and  Times  combined. 


The  Post-Dispatch  Gained  in  Advertising  Lineage  in 
March  While  the  Three  Other  St.  Louis  Newspapers 
LOST— REASON?  50%  More  St  Louis  Circulation 
Daily  and  100%  More  St.  Louis  Circulation  Sunday. 


ST.  LOUIS  POST-DISPATCH 

S.  C.  BECKWITH  SPECIAL  AGENCY,  Representatives 

tarn*.  Clt,, 
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PULITZER'S  MEMORY  IS 
HONORED  BY  SCHOOL 


John   I     KmIm  Set*  Founder  of  New 
York  World  aa  Beat  Example  of 

NcKipapcr  Men  for  Student, 
•t  Columbia 


John  Langdon  Heaton,  for  thirty 
years  a  member  of  the  editorial  staff  of 
the  New  York  World,  delivered  an  ad- 
dress on  "Joseph  Pulitzer,  a  Newspaper 
Man."  before  the  students  of  the  Colum- 
bia School  of  Journalism  at  the  celebra- 
tinn  of  the  74th  anniversary  of  the  birth 
of  Joseph  Pulitzer  on  April  12. 

"Hie  substance  of  his  counsels,"  began 
Mr.  Heaton.  "was  always  cast  in  the 
loftiest  spirit  of  public  usefulness.  Ex- 
pediency seldom  intruded.  The  editor 
of  the  page  should  be  like  the  Chief  Jus- 
tice of  the  Supreme  Court ;  weigh  con- 
scientiously and  decide  in  accordance 
witli  the  truth,  truth,  truth.  The  great 
doty  of  a  great  newspaper  is  to  stand 
In  the  middle  of  the  road  with  inflexible 
devotion  to  the  conviction  that  both  ex- 
tremes— to  be  conservative,  and  to  be 
radical — are  wrong. 

"1  have  seen  Mr.  Pulitzer  a  dozen 
limes,"  continued  Mr.  Heaton,  "and 
briefly,  for  his  jatience  was  not  gTeat, 
yet  I  can  tell  you  something  of  his 
methods,  for  it  was  my  task  to  study 
the  editorials  of  his  newspaper  for  thirty 
years  in  preparation  for  writing  "The 
Story  of  a  Page." 

"In  that  innovation  in  journalism  of 
Mr.  Pulitxer  two  things  were  important: 
the  man.  and  the  scene.  He  was  36  years 
old ;  tall,  slender,  athletic,  a  line  horse- 
man, gifted  with  unusual  endurance 
rather  than  physical  strength ;  impressing 
all  who  met  him  with  the  power  of  his 
personality ;  eager  to  rip  the  husks  from 
every  respectable  abuse  and  cruelty  and 
set  them  forth  naked  for  judgment.  He 
was  a  leader  in  the  third  party  movement 
that  nominated  Greeley  for  Presidency. 
He  was  Washington  correspondent  for 
the  Sun.  He  was  a  Missouri  legislator, 
a  police  commissioner.  At  32  he  had 
founded  the  Post-Dispatch  of  St.  Louis 
and  made  it  an  instant  success.  It  was 
this  success  Out  enabled  him  to  buy  The 
World. 

"Mr.  Pulitzer  might  be  characterized 
by  hit  strategy  and  his  tact.  His  tact 
was  to  study,  contrive,  experiment — 
almost  to  agonize — until  the  telling 
phrase  was  accomplished  that  would  hit 
the  reader  between  the  eyes  and  stick 
to  his  memory  like  a  cockle-burr  to  a  fur 
coat.  The  newspaper  writer  should 
know  how  to  write  swiftly  when  he 
must  j  and  also  how  to  spend  an  hour  on 
a  few  words  when  he  has  the  hour, 
when  the  words  are  to  mean  something. 


"Business  methods  along  with  the  edi- 
torial rooms  were  overturned  by  Mr. 
Pulitzer.  He  used  to  say  that  he  never 
spent  an  hour  in  his  business  office 
Confidently  he  reasoned  that  if  he 
voiced  the  opinions  and  aspirations  of 
Lincoln's  'plain  people'  the  business  office 
would  take  care  of  itself.  The  tradition 
lingers.  A  business  manager  is  useful 
to  take  care  of  the  money  when  the 
editor  has  made  the  paper  go.  But  the 
business  manager  cannot  make  the  paper 
go.  It  is  in  the  court  records,  and  no 
secret,  that  the  Pulitzer  newspapers  made 
large  sums  of  money.  Mr.  Pulitzer 
spent  all  he  could  conveniently,  but  was 
obliged  to  make  some  investments. 
Never  did  an  outside  interest  come  be- 
tween his  clear  vision  and  the  duty  he 
had  marked  out  for  his  papers.  It  was 
a  common  expression  with  him  to  say  of 
a  man,  'Give  him  hell  for  that.  He's  a 
friend  of  mine.'  Sometimes  he  would 
talk  similarly  of  some  company  in  which 
he  had  put  money.  More  common  it  was 
simply  to  forget  it.  His  interest  was 
elsewhere. 

"Mr.  Pulitzer  was  a  'high-brow.'  His 
table  and  his  study,  his  carriage  and  his 
yacht,  was  a  delight  to  a  visitor  who 
strove  to  keep  abreast  of  current 
thought.  He  studied  the  best  publica- 
tions in  three  languages.  He  insisted 
upon  studious  habits  in  his  editorial 
staff.  Among  the  presents  to  his 
writers  that  attested  to  his  thoughtful- 
ness  the  first  rank  was  held  by  books — 
history,  philosophy,  science,  but  above 
all,  political  and  social  discussion  of 
problems  vital  to  humanity. 

"His  love  of  freedom  and  democracy 
made  him  an  instinctive  rebel  against 
tyrannous  use  of  authority  in  govern- 
ment of  the  mass  power  of  the  mob. 
Unquestionably  he  would  have  opposed 
National  Prohibition.  He  would  have 
opposed,  I  am  sure,  tile  expulsion  from 
the  Assembly  of  duly  elected  members 
because  of  their  political  views.  Though 
not  a  Socialist,  he  was  an  eager  student 
of  Socialism  in  theory  and  in  practice 
and  knew  every  cranny  and  crevice  in  the 
European  political  structure  into  which 
it  has  crept.  1  know  he  did  oppose  one 
instance  of  mob  law  in,  a  way  that  well 
illustrated  his  memory  and  his  studious 
habits.  It  was  wben  Maxim  Gorky 
came  to  this  country  with  a  woman  not 
his  wife  and  was  astounded  by  the  wave 
of  indignation  which  the  publication  of 
the  fact  called  forth.. 

"However  modest  and  retiring  we  may 
be  by  nature  or  preference  or  training, 
if  we  represent  a  great  newspaper,  we  do 
it  and  ourselvcs.wrong  if  we  do  not  in- 
sist upon  our  representative  capacity  and 
not  our  personal  influence  or  standing. 
It  is  a  heavy  responsibility.  Almost  pas- 
sionately Mr.  Pulitzer  impressed  it  upon 
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the  men  who  wrote  his  paper  that  they 
should  feel  their  heavy  responsibility  to 
it  as  a  great  engine  of  power  thrnugn 
publicity  and  to  the  public,  who  seek 
information  in  the  pctas  and  accept  from 
it  guidance  whether  or  not  they  arc 
aware  of  it. 

"If  you  seek  his  monument,  look  about 
you.  If  you  would  measure  his  in- 
fluence upon  the  prufesxinn  nf  jour- 
nalism, read  any  great  American  news- 
paper. If  you  would  est i mair  the  public 
loss,"  concluded  Mr.  Heaton,  "of  Mr. 
Pulitzer's  untimely  death,  view  tlse  pres- 
ent tragedy  of  national  and  international 
affairs  in  which  hi*  counsel  would  have 
been  golden." 

Following  the  addmt  of  Mr.  Heaton. 
alumni,  guests,  the  faculty  and  the 
students  retired  to  the  lobby  nf  Journal- 
ism Hall  where  Clayton  Whitchill.  pres- 
ident of  the  senior  class,  placed  an  ivy 
wreath  on  the  bust  of  Mr.  Pulitzer. 


of  the  court  which  directed  that  all  pa- 
pers wcrt!  to  be  impounded  until  Sollcy 
had  an  opportunity  to  defend  himself  in 

op.-n  court. 


Sherwood  Leave*  Briscoe  Motors 

Waring  Sherwood  has  resigned  as  ad- 
vertising manager  of  the  Briscoe  Motors 
Corporation,   Jackson,    Mich.,  effective 

May  1. 


Suea  Bay  State  Papers 

Twu  Worcester  County  ncwspajier*. 
the  Worcester  Post  and  the  Hilchburg 
Sentinel,  have  keen  sued  for  $25.(>H) 
each  in  the  Superior  Court  by  George 
W.  Sollcy  of  Boston,  formerly  executive 
secretary  of  the  Loyal  Coalition.  Sulley 
alleges  libcL  In  the  suits,  Sollcy  alleges 
that  libelous  statements  were  published 
relating  to  proceedings  brought  against 
him  in  the  Superior  Court  at  Boston. 
Sollcy  charges  that  the  published  articles 
were  circulated  in  violation  of  an  urder 
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A  Rush  of  Advertising 
in  the  Fall 

The  fall  of  1921  will  see  a  marked  increase  in  volume 
of  newspaper  advertising.  To  the  regular  Christmas 
announcements  will  be  added  the  increased  space  con- 
sumption of  returning  confidence.  Business  is  going 
forward.  New  and  more  direct  channels  of  distribu- 
tion arc  being  laid  out,  and  the  newspapers  of  the 
country,  as  the  most  direct  and  flexible  medium,  will 
be  chosen  to  clear  them. 

Are  You  Prepared 
to  Handle  It? 

The  present  lull  offers  a  breathing-space  which  pub- 
lishers  -  I  ion  Id  seize  anil  put  to  use.  It  is  a  time  to  bring 
equipment  up  to  date  and  get  ready  for  the  business 
that  is  surely  coming.  During  the  unprecedented  ad- 
vertising rush  of  the  war-time  years,  a  certain  amount 
of  confusion  and  extravagance  due  to  unpreparedness 
was  inevitable.  But.  in  the  future,  no  man  c  an  survive 
uidess  he  has  learned  the  les-on  of  instituting  econo- 
mies in  time.  Give  your  men  the  tools,  and  they  »ill 
gel  out  the  work. 


A  recent  survey  of  one  representative  newspaper  showed 
that  of  1 484  hand-set  lines  (18  point  and  over) ,  144<6  lines 
or  97"  r,  per  cent,  could  have  been  set  on  Display  Linotypes 


Compound  entirely  of  Linotype  material 


1(> 
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SET  YOUR  DISPLAY  DIRECT  FI 


Unlimited  Display  npt« 


MOI 


MODEL  22 


Model  22  Limotype  enables  the  operator  to 
produce,  direct  from  the  keyboards,  composi- 
tion from  5-point  to  full  36-point.  The  machine 
accommodates  either  full-  or  half-length  main 
magazines  of  seventy-two  channels,  and  auxili- 
ary magazines  of  twenty-eight.  The  Model  21 
Linotype  is  the  same  as  the  Model  22  except 
that  it  has  no  auxiliary.  Magazine  changes  can 
be  made  in  fifteen  seconds,  and  any  one  of  four 
different  slug  sizes  is  instantly  available.  A 
special  rack  with  a  capacity  of  eighteen  maga- 
zines permits  of  a  convenient  grouping  of  the 
fonts  most  f  requently  used.  The  quickness  with 
which  any  of  the  magazines  can  be  changed 
permits  of  the  efficient  production  of  a  wide 
range  of  both  text  and  display  matter. 


Model  20  Linotype  make-  p* 
unlimited  amount  of  new  audit 
is  needed.  A  complete  chan°»a 
than  half  a  minute.  A  speriil 
arm's  reach  of  the  operator  pi* 
of  twelve  magazines.  All  siio 
able,  and  distribution  is  nit.- 


MERGENTHALER  I 

29  Ryerson  Stret 


San  Francisco 
646  Sacramento  Si. 


Chicago  X< 
11(K»S.  Wabash  Ave.  >» 
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M  THE  LINOTYPE  KEYBOARD 

id  including  36-point 


3 


20 


Im-  speedy  production  of  an 
lisplay  composition  just  as  it 
inel  body  can  be  made  in  less 
igned  magazine-rack  within 
instant  command  of  any  one 
36-point  are  instantly  avail- 
matie. 


otype  Company 

rooklyn,N.Y. 

IUN  Canadian  Linotype  Limited,  Toronto 

le  St.  68  Temperance  St. 


MODEL  24 


MoDEL  24  Linotype  is  substantially  a  Model  9 
four-magazine  machine  with  the  addition  of  a 
Display  Unit.  The  main  magazines  are  the  same 
as  those  used  on  the  Model  9,  and  accommodate 
the  same  range  of  faces.  Hie  Display  Unit  ac- 
commodates two  fonts  of  display  matrices 
(caps,  lower-case,  figures,  and  points),  up  to 
and  including  extended  36-point.  Matrices 
from  all  magazines  can  be  mixed  at  will,  and 
continuous  composition  can  be  carried  on  from 
all  magazines  even  while  matrices  are  heing 
distributed.  Model  24  gives  uninterrupted 
production  of  both  text  and  display  matter. 


*ljf  of  Li  Norm  material 


Digitized  by  Google 
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Some  Linotype  Display  Faces 

A  few  of  the  many  faces  which  can  be  set  like  straight-matter 
direct  from  the  Linotype  Keyboard 

 C—LINOTYPE-0 

24  Point  30  Point 

LINOTYPE  compose  1234 


21  IV'int  iVninni  Oindrn»«"4 


LINOTYPE  composes,  just  1234 

Point  Bodoni  Bold 

LINOTYPE  compos  1234 

Point  GuJon  Bold  Condenwd 

LINOTYPE  composes,  1234 

Point  Century  Bold 

LINOTYPE  comp  1234 

Point  Century  Bold  Italic 

LINOTYPE  comp  1234 
LINOTYPE  compos  1 234 

Point  Cheltenham  Bold 

LINOTYPE  comp  1234 

24  Point  Cheltenham  Bold  Italic 

LINOTYPE  comp  1234 

Point  Old  Style  No.  7 

LINOTYPE  compo  1234 

Point  Title  No.  5 

LINOTYPE  com  123 


30  Point  Bodoni 


LINOTYPE  comp  123 

Point  Bodoni  Bold 

LINOTYPE  comp  123 

Point  Cheltenham 

UNOTYPEcompo  1 23 

Point  Cheltenham  Bold 

LINOTYPE  comp  123 

Point  Cheltenham  Bold  Cwdenwd 

LINOTYPE  compose  123 

Point  Title  No.  5 

LINOTYPE  co  123 


36  Point 


36  Point  Bodoni 


LINOtype  compo 

at  Cheltenham  Bold 

LINOtype  com 

Point  Title  No.  5 

LINOtype  co 
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EVERYBODY    READ   THE  "BOARDWALK 
EDITION"  AT  LOUISVILLE  STYLE  SHOW 


THE  "Boardwalk  Edition"  of  the  Lou- 
isville  Courier-Journal  and  Time* 
was  the  official  organ  of  the  "Atlantic 
City  Boardwalk  Show  and  Exposition," 
at  Louisville.  April  1-9.  The  publication, 
of  four  five-column  pages,  started  with 
a  circulation  of  more  than  8,<)0l>  and  in- 
creased more  than  1.000  a  day.  In  it 
could  be  found  everything  that  makes  a 
newspaper,  including  the  latest  style 
model  14  Mrrgenthulcr  Linotype.  The 
paper  was  free.  All  copy  was  prepared 
and  set  up  in  the  booth,  which  presented 
the  appearance  of  a  real  newspaper 
office.  Charles  C.  Swearingen,  assistant 
advertising  manager  of  the  Courier- 
Journal  and  Times,  was  editor-in-chief, 
and  Aubrey  Cossar.  managing  editor. 
They  had  a  staff  of  three  reporters,  a 
poet,  an  editorial  writer  and  an  artist  to 


assist  them. 

Each  booth  along  the  "shopping  dis- 
trict" came  in  for  a  story,  and  despite 
the  fart  that  there  were  more  than  100. 
Meh  article  was  different.  Four  pretty 
girls— professional  models  on  the  show's 
formal  program— and  a  troop  of  Boy 
Scouts  distributed  the  papers.  Photo- 
graphs were  the  outstanding  features  of 
the  paper. 

Bert  5f.  Garstin,  business  manager  of 
the  Courier-Journal  and  Times,  con- 
ceived the  idea  of  giving  the  "dream- 
city-by-the-sea."  a  miniature  newspaper. 
As  chairman  of  the  advertising  com- 
mittee, he  advertised  in  Southern  In- 
diana and  Kentucky  and  for  the  first 
time  in  its  history  62.0X10  square  feet  of 
floor  space  in  the  armory  wasn't  big 
enough  for  all  the  crowds. 


MATTHEWS  RETIRES  AT  83 


Rochester     Democrat      »nd  Chronicle 
Publish*-  with  Peper  69  Years 

The  recent  retirement  of  W.  Henry 
Matthews,  for  fifty  years  the  pub- 
lisher of  the  Rochester  (K.  Y-> 
Democrat  and  Chronicle  at  the  age 
of  83,  calls  attention  to  the  career  of 
a  man  who  for  many  years  was  a 
constructive  force  in  New  York  State 
journalism.  He  began  his  business 
life  sixty-nine  years  ago  in  the  office 
of  the  Rochester  Daily  Democrat 
sixty-nine  years  agn  at  a  salary  of 
$1.50  a  week.  His  advancement  was 
rapid  and  in  twetve  years  he  had 
saved  enough  money  to  buy  a  small 
interest  in  the  business. 

The  Democrat  was  consolidated 
with  the  American  in  1856  and  in  1869 
the  Chronicle  was  added,  and  Mr. 
Matthews  became  president  of  the 
Rochester  Printing  Company,  the 
publishers,  the  following  year,  a  po- 
sition he  held  for  more  than  fifty 
years,  At  the  time  he  took  hold  of 
the  paper  it  had  a  circulation  of 
1,000  copies.  Today  it  has  a  circula- 
tion of  50.000. 

The  Democrat  and  Chronicle  is  re- 
garded as  one  of  the  strong  papers 
of  the  state.  It  has  kept  up  to  date, 
has  shown  enterprise  in  getting  and 
publishing  the  news,  and  has  never 
hesitated  to  take  the  unpopular  side 
of  a  question  if  Mr.  Matthews  was 
convinced  that  it  was  the  right 
course. 


Some  of  the  first  Mcrgcnthaler  ma- 
chines to  he  put  into  use  were  in- 
stalled in  the  office  of  the  Democrat 
and  Chronicle.  Mr.  Matthews  saw  a 
great  future  for  the  machine  and  was 
not  afraid  to  put  his  money  into  it. 

When  some  one  arked  Mr.  Mat- 
thews why  he  retired  from  active 
business  he  said  that  he  wanted  more 
time  to  play,  lie  was  stopping  at  the 
Ortnond  I  Intel,  in  Florida,  when  the 
National  Kditorial  Association  was 
tendered  a  dinner  by  the  Mergen- 
thaler  Linotype  Co.  last  month.  He 
told  the  writer  that  when  at  home  he 
spent  two  or  three  hours  every  day 
at  the  Democrat  and  Chronicle  office. 
Mr.  Matthews  is  president  of  the 
Last  Side  Savings  Bank  and  a  direc- 
tor of  the  Central  Hank  of  Rochester. 
He  is  in  excellent  health,  plays  golf, 
and  gets  as  much  enjoyment  out  of 
life  as  a  man  of  forty. 


Double  Jubilee  in  Hutchinson 

When  the  city  of  Hutchinson.  Kan., 
celebrates  its  golden  anniversary  in  1922, 
it  will  also  celebrate  the  gnlden  anniver- 
sary of  the  Hutchinson  News,  the  oldest 
paper  in  this  section  of  the  state.  The 
News  first  appeared  July  4,  1872. 


New  Frets  in  PitU field 

Pirr-snrj.n.  111. — The  Times  has  just 
completed  the  installation  of  the  new 
press  and  other  mechanical  equipment 
which  forced  the  paper  to  issue  an  edi- 
tion of  only  half  its  regular  sire  la«t 
week. 


The  Times  Union 


is  known  as 


The  Service  Paper 
in  Rochester 


Many  newspaper  friends  from  other  cities  have  compli- 
mented us  upon  the  completeness  of  our  Service;  but  it  is 
the  expressions  of  appreciation  from  agencies  and  adver- 
tisers with  whom  we  have  been  privileged  to  co-operate 
that  indicate  the  real  worth  of  our  Advertising  and  Mer- 
chandising Service  to  you.    We  quote  a  few  at  random. 

"We  wish  Id  assure  you  on  behalf  of  oar  client,  a*  well  at  ourselves 
that  the  co-operation  given  in  connection  with  the  Woodbury  campaign  il 
very  much  spprecisted."  J.  Welter  Thee,,.™  Ces...... 

"Certainly  thank  yon  tor  tbe-  splendid  way  in  which  you  co-operated 
with  us  in  lining  up  the  dealers  and  helped  to  put  over  this  HoefW  Choco- 
late campaign."  g_  p  n„ei».»»e  xar.rtL.isi  Aaeaey, 

"We  thank  you  very  much  for  your  letter  of  January  4th  and  far  the 
data  supplied  to  us  on  the  subject  of  mineral  oils  and  Agar  Agar." 

Hey-t's  Set  vie,  lee. 

"This  further  evidence  of  your  splendid  co-operation  in  connection  with 
the  Sealdsweet  advertislne,  will  be  duly  called  to  the  attention  of  tbe  execu- 
tive officers  of  the  Florida  Citrus  Exchange." 

The  TSmmi  Aevertislef  Service. 

"First  of  all  I  want  to  thank  you  for  your  co-operation  In  calling  on  tbe 
grocers.  In  checking  up  ihe  situation  I  be-here  that  we  are  ail  set  for  a 
successful  campaign  and  that  Vreem  will  go  over  in  Rochester  in  a  satisfac- 
tory wty."  Tbe  H,  K.  McC...  C.n,ee.r. 

"This  will  acknowledge  receipt  of  your  letter  of  October  4th  in  which 
you  enclose  copies  of  the  letter  you  sent  out  to  the  grocery  trade  on  Runkel's 
Cocoa.  We  appreciate  the  co-operation  and  know  thai  it  will  help  make  this 
campaign  a  success."  gee.r.l  A.r.rtUlri,  Agsssee, 

We  Know  the  Rochester  Field  from  Every  Angle. 


Our  Fund  of  Information  Is  Valuable  to  Anv  Advertiser 


Rochester  Times-Union 


First  In  lis  Field 


Circulation  64,018  A.  B.  C. 

J.  P.  McKinney  &  Son,  Representative 
334  Fifth  Avenue,  New  York        122  So.  Michigan  Atenur,  Chicago 
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TORONTO  WORLD  SOLD 
TO  MAIL  A  EMPIRE 


Papar    (or    Which    McUu  Rafuwd 
$1,500,000  Sold  by  R««nr  for 
$55,000 — Pint  in  Canada  to 
Uaua  Sunday  Edition 


ISpeti*!  to  Emm*  It  Pl'rmimki) 
Touoxto,  April  1).— With  the  pur- 
chase on  April  9  by  the  Mail  Printing 
Company  of  the  good-will,  plant  and 
equipment  of  the  Toronto  Morning 
World  and  the  Toronto  Sunday  World, 
one  of  the  largest  deals  in  the  history  of 
Canadian  newspapers  was  consummated. 
The  World  has  been  in  the  hands  of  a 
receiver  for  the  past  year  and  during 
that  period  several  syndicates  have  been 
formed  with  a  view  to  its  purchase,  bat 
none  of  these  projects  have  been  car- 
ried through.  They  have,  however, 
given  ri«e  to  the  publication  of  numer- 
ous rumors  as  to  the  possible  disposi- 
tion of,  the  property.  The  announce- 
ment that  the  Mail  Printing  Company 
had  taken  over  the  World  was  made  in 
the  issue  of  the  Mail  &  Empire  of  April 
II. 

"We  have  not  acquired  the  World 
Building."  stated  George  E.  Scroggie. 
business  manager  of  the  Mail  &  Em- 
pire, to  Ediiok  &  Pi'iusHu  "The  real 
estate  remains  in  possession  of  the 
World  and  will  doubtless  be  sold  by 
them  when  the  company  is  wound  up. 
In  the  meantime  we  have  taken  a  short 
lease  of  the  premises,  us  it  is  our  inten- 
tion to  continue  the  publication  of  the 
Sunday  World  and  we  are  not  yet  in  a 
position  to  handle  it  in  our  own  plant. 
We  look  forward  to  developing  this 
edition.  It  is  a  fine  proposition  with  a 
circulation  last  week  of  110,000  copies 
and  we  feel  that  it  has  great  possibili- 

Enth-e  Staff  Let  Out 

"The  Morning  World  has.  of  course, 
been  discontinued  and  its  circulation  ab- 
sorbed in  that  of  the  Mail  ti  Empire. 
It  had  a  paid  circulation  of  25,000  cop- 
ies and,  to  cover  this,  we  are  now  run- 
ning 115.000  copies  of  the  Mail  &•  Em- 
pire. There  is  a  certain  amount  of  du- 
plication, but  we  will  gradually  check 
thi«  up.  The  additional  circulation 
places  us  in  the  premier  position  among 
the  morning  dailies  of  Canada. 

"It  i»  a  matter  of  deep  regret  to  us 
that  it  should  have  heen  necessary  for 
the  World  assignee  to  let  out  the  entire 
staff  of  the  paper  on  Saturday.  We 
have  re-cngaged  as  many  of  the  staff  as 
we  could,  including  those  engaged  on 
the  Sunday  World  and  a  few  others  who 
will  be  needed  to  reinforce  our  own 
staff ;  hut.  even  at  that,  a  large  propor- 
tion of  the  staff  will  have  to  seek  other 
positions." 


Among  the  old  timers  on  the  World 
editorial  staff  who  will  be  affected  by 
the  change  are  Harry  Goss,  secretary- 
trea«urer,  whose  connection  with  the  pa- 
per extends  over  forty  years;  A.  N. 
Garrett,  sporting  editor  for  thirty-two 
years;  and  cx-alderman  Herbert  H. 
Ball,  financial  editor  for  twenty  years. 
By  a  coincidence  the  circulation  mana- 
ger. John  Lang,  was  commemorating  his 
thirty-second  year  with  the  World  on 
the  day  the  Mail  &  Empire  decided  to 
take  it  over.  and.  as  manager  for  the 
assignee,  it  was  his  duty  to  take  part  on 
that  day  in  the  consummation  of  the 
deal. 

Mr.  Scroggie  intimated  that  the  work 
of  readjustment  following  the  absorp- 
tion of  iJie  World  would  take  some  time 
and  would  he  handled  gradually.  More 
space  for  the  Mail  &  Empire's  plant  and 
offices  would  he  needed  but  no  definite 
plans  have  yet  been  made  for  the  en- 
largentcnt.  The  deal,  he  added,  was  ne- 
gotiated by  J.  S.  Douglas,  managing 
director  of  the  Mail  Printing  Company, 
Paid  Only  $55,000 

Edito*  &  ProLiant;*  is  authoritatively 
informed  that  the  price  paid  by  the  Mail 
&  Empire  for  the  World  amounted  ap- 
proximately to  $55,000.  This  price  does 
not  include  the  building  now  occupied 
by  the  World.  Just  before  the  liquida- 
tion about  a  year  ago  it  is  said  that  W. 
F.  McLean,  the  former  owner,  was  of- 
fered $1,500,000  for  the  property,  but  re- 
fu«fd  to  entertain  the  proposal.  He 
even  went  so  far  as  to  decline  to  go  to 
the  hotel  to  discuss  the  offer  with  the 
representative  of  the  syndicate  who 
made  it. 

The  World  Printing  Company  still  re- 
tains some  of  its  assets,  however,  for  no 
final  winding  up  of  the  affairs  of  the 
company  has  yet  been  made.  The  pur- 
chase price  of  the  assets  sold,  it  is  un- 
derstood, will  not  he  sufficient  to  take 
care  of  outstanding  liabilities. 

None  of  the  liabilities  of  the  World, 
however,  are  assumed  by  the  Mail  &• 
Empire. 

It  is  the  intention  of  the  Mail  &  Em- 
pire management  to  publish  the  Sunday 
World  under  its  present  name  and  for  a 
time  at  the  World  office.  When  the 
presses  and  mechanical  equipment  are 
removed  to  the  Mail's  premises,  the  Sun- 
day World  will  be  published  at  the 
Mail  it  Empire  office.  No  appointment 
to  the  editorship  of  the  Sunday  World 
under  the  Mail's  management  has  yet 
been  made,  nor  has  it  been  decided  to 
appoint  a  separate  editor-in-chief  for  the 
weekly  paper.  The  York  County  and 
Suburban  News  and  other  features  of 
the  Morning  World  will  henceforth  ap- 
|H-ar  in  the  Mail  &  Empire. 

The  Mail  Printing  Company  was 
formed  in  1871  to  publish  the  Toronto 
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Daily  Mail  as  a  morning  newspaper. 
In  February.  1895,  the  Empire,  a  rival 
morning  daily,  was  absorbed  and  the 
name  of  the  ]>aper  was  changed  to  the 
Mail  &  Empire.  In  September.  1919. 
the  circulation  of  the  Toronto  Times 
(formerly  the  News),  an  evening  daily, 
was  added  to  that  of  the  Mail  &  Em- 
pire, and  now  the  series  of  expansions 
is  still  further  extended  by  the  absorp- 
tion of  the  World. 

The  Toronto  Morning  World  was 
founded  in  1880  by  William  F.  McLean, 
M.P.,  and  in  the  forty  years  of  its  ex- 
istence he  remained  the  sole  proprietor. 
Eleven  years  ago  the  paper  was  re- 
moved from  here  to  its  new  building  on 
Richmond  street,  West,  where  the  World 
was  published  on  Saturday  morning, 
April  9,  for  the  15759th  and  last  time. 

The  World  was  the  first  one-cent  pa- 
per in  Toronto;  and  it  was  the  first 
Canadian  newspaper  to  publish  a  Sun- 
day edition  which  it  did  in  1901. 

Many  of  the  newspaper  men  in  high 
editorial  places  throughout  the  Province 
and  the  Dominion  received  their  early 
training  in  the  World  office.  And  in  the 
staff  which  now  disbands,  at  least,  part- 
ly, are  some  of  the  veterans  of  the  pro- 
fession who  stayed  with  the  World  for 
nearly  a  generation. 

<*)n  March  .11,  1920,  the  World  made 
an  assignment  to  G.  T.  Garkson  for  the 
benefit  of  its  creditors,  and,  on  an  appli- 


cation to  lite  Ontario  High  Court  for  a 
winding-up  order,  Mr,  Clarkson  was  ap- 
pointed permanent  liquidator,  white 
John  Lang,  circulation  manager,  was 
placed  in  charge  for  the  liquidator.  Dur- 
ing the  intervening  months  many  efforts 
at  reorganization  have  been  made,  but 
apparently  without  success.  A  few 
months  ago  the  World  withdrew  from 
membership  in  the  Audit  Bureau  of  Cir- 
culations. 


TkE  Well-Dressed  Man 

Weekly  Fashion  New*  Feature 

MOST  Syndicate  Features  only 
con  you  money.  Tki  Will- 
Daissro  Max  makes  money  for 
you.  A  big  Ohio  Daily  (name 
upon  request)  has  already  sold 
advertiung  apace  beside  the  Feat- 
ure exceeding  twenty  times  rhe 
price  for  the  entire  year. 

Write  for  Prospectus  and  Spec- 
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of  published  Weil-Dmsscd  Man 
Pages  showing  the  Advertising 
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Complete  Mst  Everv  Week:  52  Serle  Editori- 
als, 32  CtMntx  Style  Cartoons.  2OT  Lsretf  f-sth- 
ti-n  Saeuhet,  And  An  Alt  Yesr  Quest  lotv 
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The  Bulls-eye  of  the 
Mississippi  Valley 

Manufacturers  seeking  distribution 
in  the  rich  Mississippi  Valley  logically 
choose  St.  Louis  as  the  first  objective. 

In  order  to  facilitate  merchandising 
this  central  market.  The  St.  Louis  Star's 
Bureau  of  Merchandising  furnishes  perti- 
nent market  data,  salesman's  route  lists, 
and  facts  concerning  specified  products 
to  any  interested  manufacturer  or  agency. 
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STORY,  BROOKS  &  FINLEY 

Gtilcaao  PaUtaOelpfcla  Ni »  Vnrk 
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Oil  Purchasing  Co 

-.ipating  1%  Notes  (Guaranteed) 

JtO}  he  extent  of  one-third  the  net  profit* 


UNITED  STATES  STEEL  CORPORATION 


To  Holderi  of  Ten-Sixty-Year  Five  Per  Cent. 

Sinkine  Fund  Gold  Bonds,  issued  under  and  secured 
dated  April  1,  1903: 
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"The  purchasing  power  of  Pittsburg 
i*  81,000,000,000  a  month."— Babton. 

Thrrr  in  one  newspaper  in  Pittsburg  which  r.m  i 
straight  lo  ihc  heart  of  this  gigantic  ■am  every  day 
in  the  Month.  Thai  newspaper  is  The  F'itleburg 
leader. 

Dally  telegraphic  up-to-lhe-minutc  news  from  the 
fifteen  moat  important  business  renters  of  the  coun- 
try has  been  recently  added  to  The  Pittsburg  Leader's 
■ews  and  quotation  service. 

MM,  Pittsburg 


Why  con  fin 
thai  has  been  overworked  ? 

Go  after  the  fertile  field  of  Investors  by  presenting 
your  offerings  lo  The  Pittsburg  Leader  readers. 


VERREE  &  CONKLIN,  Inc. 

CHICAGO  DETROIT 
PORTLAM).  ORK. 
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NOTICE 

On  March  1.  »924.  Coupon  Bonds  of  previous  drawings,  besring  the  following  distinctive 
number*,  wets  still  unredeemed: 
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RALPH  PULITZER  FLAYS 
"HANG-DOG"  PRESS 


Journalism    ■■    Life    in    Ink    and  Mliat 
Portray  Boauly  a*  Wall  a.  Uglmaaa, 
Ha  Tails  Fraternity  AuafsbLed 
lo  Honor  Hi.  Father 


"Journalism  is  life  in  ink,  and  it 
shares  all  the  ugliness  as  well  as  the 
beauty  of  life,"  began  Kaiph  Pulitzer, 
principal  speaker  at  the  banquet  cele- 
brating the  "4th  anniversary  of  the 
birth  of  Joseph  Pulitier,  held  by  Sigma 
Delta  Chi,  honorary  journalistic  fra- 
ternity, including  the  student  body  of 
the  Pulitzer  School  of  Journalism  last 
Friday.  Herbert  liayard  Swnpe,  execu- 
tive editor  of  the  World;  Dr.  J.  W. 
Cunliffe,  director  of  the  School  of 
Journalism;  and  Prof,  Charles  E. 
Cooper,  bead  of  the  news  writing  and 
editorial  department  of  the  School,  also 
gave  short  addresses. 

"This  society,  with  its  ideals  of  pro- 
moting higher  ethical  standards  in 
journalism,"  continued  Mr.  Pulitzer, 
commenting  on  the  aims  of  Sigma  Delta 
Chi  of  which  he  was  recently  elected  an 
honorary  member,  **is  of  the  utmost 
value.  It  should  bring  to  bear  on  the 
Pulitzer  School  of  Journalism  those 
same  influences  which  my  father  wished 
the  school  to  bring  to  bear  on  work-a- 
day  journalism  in  the  land  at  large — 
the  development  of  the  high  principles 
of  a  profession,  instead  of  the  mere 
tricks  of  a  trade. 

Ha.  Lost  Hoiw.tr  of  Life 

"Hang-dog  journalism  is  only  the 
journalism  that  has  lost  the  honesty  of 
life.  It  is  the  journalism  which  plays 
up  divorce  cases,  not  because  they  are 
life  hut  because  they  are  lust;  which 
plays  up  not  the  tragedy  hut  the  mor- 
bidness of  crime;  not  the  pathos  but 
the  succulence  of  (in.  It  slops  over 
virtue  and  sobs  over  vice,  It  has  hys- 
terics over  heroes  and  apoplexy  over 
villains.  The  hang-dog  journalism  is  the 
creation,  in  some  cases,  of  cultivated 
debauchee*,  and  in  others,  of  virtuous 
vulgarians.  But  its  sin  is  that  it  is  not 
honest  in  turning  life  into  news. 

"You  have  on  the  other  hand,  the 
polite  press,  which  believes  in  the  sanc- 
tity of  the  high  society  and  in  the 
purity  of  the  purse.  It  sees  life 
through  a  rosy  glow  of  birth  and  bank 
accounts.  In  its  uplifted  eyes  crime  is 
as  sordid  as  poverty  and  sin  as  unpub- 
lishahlc  as  club  happenings.  It  main- 
tains distinguished  dramatic  critics  to 
praiie  murder,  suicide  and  adultery 
when  skillfully  exploited  behind  the 
footlights  or  between  the  covers  of  a 
hook,  hut  when  life  is  the  novelist  or 
fate  is  the  dramatist,  it  shrinks  from 
these  flrsh  and  blood  tragedies  and 
dramas  as  being  '"had  form"  To  this 
section  of  the  press,  dedicated  to  prop- 
erty and  propriety,  life  unwinds  itself 
as  a  dignified,  decorous  frieze  of 
politics  and  polo,  debutantes,  and  divi- 
dends, banking,  c<mtmerce,  literature 
and  art. 


"Interest  in  life,  honest  toward  life. 
These  should  be  your  watchwords,  I 
think  my  father  was  the  most  striking 
example  of  these  qualities  that  I  have 
ever  known.  He  would  be  absorbed  in 
a  political  question  one  hour,  and 
equally  enthralled  by  a  murder  the  next. 
To  him  they  were  simply  different  vital 
manifestations  of  life.  He  never 
printed  news  superciliously  as  being  be- 
neath his  nwn  interest  hut  good  enough 
for  the  masses  of  his  readers.  He  was 
vividly  interested  in  every  stick  that  he 
printed, 

"But  lie  was  not  alone  interested  in 
portraying  life  but  in  moulding  It  He 
belonged  to  that  school  of  journalism 
which  believes  in  being  not  merely  a 
chronicler  hut  a  champion.  He  had 
strong  views  which  he  believed  to  be 
righteous  views,  and  he  used  his  papers 
persistently  and  pugnaciously  to  carry 
those  views  into  effccL 

Public  UmMmu 

"I  have  been  brought  up  in  this 
school,  and  I  firmly  believe  in  it.  But 
at  the  snme  time  I  fully  recognize  that 
one  of  the  unsolved  problems  of  the 
day  is  the  irresponsible  power  of  the 
press.  It  used  to  be  argued  that  a 
newspaper  only  held  a  day-to-day  fran- 
chise from  its  readers  and  that  an  un- 
scrupulous paper,  though  losing  the 
confidence  of  its  readers,  would  auto- 
matically end  its  influence.  I  am 
afraid  that  since  this  argument  was 
first  used  viciousness  has  gained  in 
vitality  or  dM  a  section  of  the  public 
press  has  grown  more  chronically  gulli- 
ble:  and  therefore  we  must  rest  content 
in  the  faith  that  the  public  usefulness 
nf  an  aggressive  press  so  far  transcends 
its  abuses  that  we  must  be  willing  to 
suffer  for  the  sake  of  the  public  serv- 
ices, 

Herl>crt  Bayard  Swope.  executive 
editor  of  the  World,  expressed  a  hope, 
at  the  beginning  of  his  talk,  that  jour- 
nalism he  placed  on  a  par  with  other 
professions  such  as  medicine  and  law. 

"I  hope  journalism  will  rival  kindred 
professions  of  law  and  medicine,"  said 
Mr.  Swope.  "I  hope  it  will  be  stand- 
ardize!. There  is  no  calendar  of 
ethics,  but  there  is  something  that  we 
must  Constantly  wrestle  and  the  im- 
provement of  which  we  must  constantly 
seek.  Today,  there  is  no  code  of  rules 
fnr  guiilance-  There  are  no  hard  and 
fast  rules  that  such  and  such  a  story 
should  be  handled  in  such  and  such  a 
fashion,  But  modem  journalism  is 
judged  on  precedent  and  practice  of  the 
news  sense — the  sixth  sense,  the  six- 
teenth sense,  the  sixty-ninth  sense, 
which  seems  to  come  to  those  chosen 
for  the  profession.  This  is  known 
among  newspaper  men  as  a  'nose  for 
news.' 

"Mews  messages  gathered  by  re- 
porters."-continued  Mr.  Swope.  "arc  the 
foundation  by  which  newspaper  men 
form  puhlic  opinion.  It  is  only  persons 
who  are  mentally  weak  and  feeble  who 
accept  i-ditoriaW  as  gospel.  Editorials 
are  written  to  start  an  intellectual  mind 
to  function.    Newspapers  are  becoming 
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so  effective  in  forming  public  opinion 
that  those  who  make  news  have  a 
priestly  calling  thrust  upon  them." 

"The  American  newspapers."  de- 
clared Mr.  Swope,  "have  much  more  to 
teach  our  English  brothers  in  make-up 
and  writing  news  stories.  In  England 
we  ill  sec  partisanship.  Partisanship 
has  been  overcome  and  sent  down  the 
plank  by  none  other  than  Joseph 
Pulitzer. 

"A  true  tribute  that  could  be  paid  to 
Joseph  Pulitzer,"  concluded  Mr.  Swope, 
"would  be  to  repair  an  omission  regard- 
ing the  official  name  of  the  School  of 
Journalism  as  an  act  of  elementary 
justice  and  recognition  of  the  greatness 
of  its  founder  by  always  referring  to 
it  as  the  Pulitzer  School  of  Journalism." 

Professor  Charles  E.  Cooper,  head  of 
the  department  of  newswriting  and 
editing  of  the  School  of  Journalism, 
pointed  out  in  hi>  address  that  Joseph 
Pulitzer  had  built  two  enduring  monu- 
ments during  his  lifetime. 

"Coming  to  this  city  from  St.  Louis 
in  1883."  said  Professor  Cooper,  "Mr. 
Pulitzer  bought  tile  World  and  within 
four  years  turned  it  from  a  dying 
newspaper  with  a  circulation  of  12,1X10 
copies,  into  a  live,  virile,  energetic 
fighting  newspaper  with  a  circulation  of 
200.000.  But  this  was  no  evanescent 
success.    Built  on  the  strong  founda- 


tions bid  down  by  Mr.  Pulitzer,  the 
World  has  maintained  its  standing 
among  the  country's  great  journals 
since  Mr.  Pulitzer's  death. 

"In  this  great  institution  we  have 
what  I  believe  will  be  the  second  en- 
during  memorial  to  Joseph  Pulitzer, 
this  School  of  Journalism  made  possi- 
ble by  his  benefactions." 


It  should  b< 
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Male  Voters  and 
Star  Subscribers 


Following  is  a  statement  of  the  number  of  male 
voters  in  Greater  Kansas  City  compared  by  districts 
with  the  number  of  carrier  subscribers  to  The  Kansas 
City  Star: 


Male 
\  lets 

Kansas  City,  Missouri .  .  .  .  81,96-1 

Kansas  City,  Kansas   21,584 

Rosedale,  Kansas   1,8-15 

Independence,  Missouri  .  .  4,207 
Newsboys  and  Newsdealers 


Star 
Subscribers 

86,726 
23,692 
1,875 
4,855 
12,726 


Greater  Kansas  City .  .  1 12,600    1 29,874 

Adding  surburban  and  out-of-town  circulation, 
The  Kansas  City  Star  has  220,000  paid  subscribers. 


THE  KANSAS  CITY  STAR 


Arrrag*  iVrf  Paid  Circulation  during  March: 


MORNING 

219,115 


Chir«#o  Office 

I  I  in  Century  Bldg. 


EVENING 

224.547 


SUNDAY 

225.137 


New  York  Office 
2  Rector  Street 
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If  You  Read  Genesis 

andNothingElseintheBible 


You  would  never  know  how  the 
Children  of  Israel  got  out  of  the 
Land  of  Egypt 

It  is  the  same  way  with  Audit 
Bureau  Circulation  Reports. 

If  you  read  only  the  first  page — 
just  a  casual  glance  at  the  "Net 
Paid  Circulation" — you  fail  to  get 
the  wealth  of  information  contained 
in  the  inside  pages  of  the  report. 

When  you  plan  your  advertising 
campaign,  the  consideration  of  cir- 
culation is  important,  of  course. 
But  how  that  circulation  was  ob- 
tained; who  actually  gets  the  pub- 
lication; and  under  what  conditions, 
is  more  important 

All  this  necessary  information  can  be 
obtained  by  a  careful  study  of  A. B.C. 
reports.  And  with  far  more  accu- 
racy than  from  any  other  source. 

Sound  Merchandising  and  "Mass 
Salesmanship"  is  based  on  know- 
ing your  market  and  with  a  copy 
of  the  Publisher's  Statement,  the 
Auditor's  Report  and  a  copy  of  the 
publication  before  you,  an  intensive 
knowledge  can  be  obtained  of  the 
markets  in  every  city  and  district 
in  the  U.  S.  and  Canada. 

Read  your  "Scientific  Space  Selec- 
tion," study  your  A.  B.  C.  reports 
and  you'll  reach  the  promised  land 
of  Sound  Merchandising  in  less 
than  forty  years. 


Audit  Bureau  of  Circulations 

102  South  State  Street  Chicago  •  H7  Fifth  Avenue  New  York 


IT 


94 

CHURCH  ADVERTISING 
IN  HANDBOOK 
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Dr.  rUuivar  Say.  Clergyman  Who  Do*. 
Not    Lat    Public    Know    of  Hi. 
Sarricai  U  Uka  Merchant  Who 
Refutet  to  AoVrertM*  HU  Good* 


^JOT  many  books  have  been  written 
on  Cburch  advertising;  therefore, 
as  the  subject  is  an  important  one  and 
mucii  can  be  said  upon  it.  there  is  room 
for  the  "Handbook  of  Church  Adver- 
tising"  by  Francis  H.  Case,  just  pub- 
lished by  the  Abingdon  Press,  New 
York  and  Cincinnati.  Some  year*  ago 
the  Rev.  Dr.  Christian  F.  Reisner.  of 
Mew  York  brought  out  "Church  Ad- 
vertising" in  which  he  told  in  an  inter- 
ring manner  of  his  own  experiences  in 
building  op  large  congregations  by  the 
aid  of  advertising  Many  a  clergyman 
profited  from  what  he  wrote  anil  at- 
tracted to  their  churches  many  more 
People  than  thry  had  ever  held  before. 

Mr.  Case's  book  is  based  upon  the 
addresses  delivered  before  the  Church 
Department  of  the  Associated  Adver- 
tising Clubs  at  tl»e  Philadelphia  Con- 
.vmtion  in  1916.  He  has  taken  the  con- 
•tractive  material  they  contained  and 
arranged  it  in  text  book  form  for  use 
a?  a  basis  of  study  in  community  train- 
ing  schools,  ill  theological  summaries 
and  other  religious  training  schools. 
The  range  of  topics  is  indicated  by  the 
following  titles  of  some  of  the  chap- 
ters. "Why  Advertise  the  Church?", 
"Advertising  Principles  Applied."  "Who 
Shall  Have  Charge?".  "What  to  Adver- 
ti<c,"  "Channels  of  Publicity,"  "Making 
Type  Talk,"  "How  to  Obtain  Funds," 
and  "Goal  of  Church  Advertising.'' 

If  a  clergyman  does  not  employ  ad- 
vertising to  let  tile  public  know  what 
kind  of  service  his  church  has  to  offer 
he  is  in  much  the  same  position  as  a 
merchant  who  does  not  advertise  the 
g--f-ds  lie  wants  to  sell.  Preaching  to 
empty  pews  is  noe  conducive  to  the 
building  up  of  a  strong  church  organi- 
ration.  If  a  minister  is  a  good  speaker 
and  has  something  to  say  each  Sunday 
that  is  worth  hearing  why  «ho»ldn't  he 
use  the  same  medium— the  newspaper— 
tc  arouse  interest  and  draw  people  to 
the  church  that  the  theatres  employ  to 
fill  their  auditoriums?  Is  there  any- 
thing undignified  in  pursuing  this  course  ? 
Jesus  Christ  believed  in  advertising  and 
made  UM  of  it  in  attracting  crowds  to 
hear  Him.  There  were  no  newspapers 
llun  through  which  to  make  the  Gospel 
kr.nwn,  and  so  He  performed  miracles, 
the  nature  of  which  caused  a  profound 
vernation  throughout  the  then  known 
world,  and  thousands  nf  people  came  to 
listen  to  His  teachings. 

How  to  advertise  the  church  effec- 
tively ought  to  he  fmsl  as  much  a  part 
nf  a  clergyman's  education  as  a  knowl- 
edge of  church  organiiation.  Mr. 
Caters  "Handhook  of  Church  Adver- 
tising" should  be  a  welcome  addition  to 
rvrry  church  library. 


Paper  Mill.  Must  Cut  Wage. 

Speaking  at  the  annual  convention 
oi  the  American  Pulp  &  Paper  Asso- 
ciation, in  Xew  York.  April  U. 
Philip  T.  Dodge,  president  of  the  In- 
ternational Paper  Company,  made  it 
plain  lliat  the  employees  T>f  the  paper 
mills  will  have  to  accept  wage  re- 
ductions, with  the  alternative  of  ser- 
in* th«-  mills  shut  down.  Mr.  OodKC 
dc<rrjl.ed  the  paper  situation  as  criti- 
cal, in  view  of  the  shortage  of  raw 
materials  and  the  cancellation  of 
orders  by  many  publishers.  He  said 
there  hid  been  a  marked  t-mlcncy  to 


cut  order*  in  the  hope  that  price  re- 
ductions would  follow.  He  asserted 
that  the  mills  had  supplies  on  hand 
that  would  run  them  until  the  end 
of  May. 


Poughkacpsie  Printer*  Strike 

PncGllKKKrsir.  April  14.  Job  printers 
of  this  city,  failing  to  rrach  an  agree- 
ment with  employers,  struck  this 
morning.  They  are  demanding  $36  a 
week  for  a  forty-eight-hour  week  un- 
til May  7,  after  which  they  demand 
a  forty-four-hour  week,  with  pay  at 
Sii.  The  employers"  contract  with 
the  union  expired  March  1.  The 
newspapers  reached  a  satisfactory 
agreement  with  their  employees,  hat 
the  job  printing  concerns  failed  to  do 
so,  The  employing  printers  say  they 
will  put  the  open  shop  into  effect. 


Meyer-Martin  Bill  Held  Up 

Albany.  N.  Y.,  April  14.— Samuel 
Gompers,  president  of  the  American 
Federation  of  Labor,  today  pursuaded 
the  legislative  leaders  to  delay  pas- 
sage of  the  Meyer-Martin  hill,  aimed 
at  price  fixing  by  the  Photo-Engrav- 
ers' Union,  and  suggested  that  an  in- 
vestigation be  made  of  the  differences 
between  publishers  and  the  union. 
He  proposed  that  the  Governor  act  as 
arbiter  and  said  labor  stood  ready  to 
accept  the  decision. 


Fisk  Rubber  Earnings  Decrease 

The  annual  report  of  the  Fisk  Rub- 
ber Company  shows  surplus  earnings, 
following  inventory  adjustments  and 
Federal  taxes,  of  $2,130,133.  After 
payment  of  preferred  dividends  this 
was  equal  to  $1.68  a  share  on  the 
$15,494,000  common  stock  of  $25  par 
value.  In  1919  the  company  reported 
earnings  of  S3.994.657.  equal  to  $5.99  a 
share  on  the  $12,254,500  stock  in  that 
year.  Net  profits  for  the  year  were 
$5,034,950:  inventory  adjmtmcnts  called 
for  $£669,117  and  Federal  taxes 
$235,700,  leaving  the  balance  named. 
Preferred  dividends  aggregated  $1.- 
086.981  and  common  dividends  $1,474,758. 
leaving  a  deficit  after  dividend  pay- 
ments of  $431,606.  The  profit  and  loss 
surplus  December  31,  1920,  was 
$7.7K9.085. 


Mr*.  Joseph  Pulitaar  Robbed 

Information  reaches  New  York 
that  Mrs.  Joseph  Pulitzer,  widow  of 
the  late  publisher  of  the  New  York 
World,  and  her  companion.  Miss 
Maude  Alice  Macaruw.  were  victims 
of  a  robbery  on  a  train  on  its  way 
frum  Cannes  to  Paris  on  April  12. 
The  man  escaped. 


The  Standard  Size 

For  newspapers  has  become 

8  Cols.  12  Ems;  6  Pt.  Rules 

on 

68&  34-in.  Newsprint  Rolls 


Compare  with  your  present  t'ae  and 
figure  the  saving. 

Mode  possible  by  the  Wood  Dry  Mat 
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Do  You  Want 

Sir  Phillip  Gibbs 

As  Your  European 
CORRESPONDENT? 

Whether  You  Are  a  Big  Metropolitan  Daily 
or  a  Paper  with  a  Small  Circulation 
in  a  City  with  a  Small  Population 

This  World-Famous  Correspondent 

Is  Available  To  You.  You  Can  Adver- 
tise and  Announce  Him  as  Your  Own. 

GIBBS 

Will  NOT  TOUCH  the  Irish  Question 


He  Will  Cable  a  Weekly  Dispatch  Interpreting 
the  Shifting  European  Situation  Especially  lor 
the  American  Newspapers,  Which  We  Will  Dis- 
tribute by  Mail  for  Publication  Sundays,  or 
Saturdays  if  You  Have  No  Sunday  Edition,  Be- 
ginning May  1st.  You  Have  at  Your  Disposal 
His  Superior  Writing  Ability,  His  Unequalled 
Knowledge  of  European  Affairs  and  His  First 
Hand  Acquaintance  with  American  Conditions. 
His  Dispatches  Will  Be  Written  for  Americans. 
The  United  States  and  Canada  Are  Deeply 
Affected  by  the  Situation  in  Europe  and  Sir 
Phillip  Will  Interpret  the  News  from  This  Angle. 

Interest  in  Europe  Today  Is  Focused  on  How  Develop- 
ments There  Will  Affect  the  United  States  and 
Canada.  Readers  Do  Not  Want  Past  History. 
They  Are  Tired  of  Reading  Excuses  for  Past 
Failures  and  Hashed  Over  Accounts  of  the  Peace 
Conference  Which  the  Present  Administration 
Has  Thrown  Into  the  Discard. 

GIBBS  WILL  GIVE  THEM  WHAT  THEY  WANT 


WIRE  FOR  TERMS 

The  Bell  Syndicate,  Inc. 

John  N.  Wheeler.  President, 

727  World  Building.  New  York  City 
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OAVI t8  MRS  U  H 
%   Z  U  POTTER 
■  3     BOX  34 
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HOIME3  T  H 
*  O  •  LOWELL 
I  X     BOX  67 
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HAYWOOD  VA 
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Bl  ILINOSLEY  J  f 

LIONOH  VA 


I4UAR83  4S62D 

BLAKE  R  9 

LIOKUH  VA 


ISFCB23  S4860 

HOLLC*AY  -HOS  R 

MONUII  VA 


I7MAV23  34S60 
TURNER  R  J 

• IONUU  VA 


2IAUC2S  71830 
»IILIS  J  M 

LIOH-JM  VA 


HJkhSt  26853 
AOAMS  J  A3  A 

LOOUST   DALE  VA 


2JSCP23  364TD 
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LOCUST   DALE  VA 


83CT23  03I8D 
!    LOVCLl  C  H 

LOCUST   DALE  VA 


I  !M»Y24  37540 
!rl5"    :      JOHN  w 
LOCUST   DALE  VA 


If  your  circulation  is  of  a  size  lhat  calls  for  a  proof  strip  for  mailing, 
why  not  have  a  strip  like  the  one  shown: 


A  strip  that  has  the  complete  town  addr 

A  strip  lhat  is  legible,  neat,  economical  and  easy  to  make,  together 
with  a  system  that  carries  with  it  a  minimum  cost. 

Possibly  your  circulation  has  reached  the  size 

Where  your  mail  room  is  overbalanced  with  labor. 

Where  your  trains  are  difficult  to  make. 

Where  the  necessary  speed  encourages  poor  pasting  of  strip. 

Where  the  use  of  a  mailing  machine  which  would  address  club 
papers  at  the  rate  of  12,000  an  hour,  or  fold,  wrap  and  address 
directly  on  the  papers  at  10,000  an  hour  would  allow  you  to  go 
to  press  later  and  still  make  the  trains. 


Let  us  tell  you  more  about  this,  and  about  new  equipment  which  we  have  for 
the  publisher  with  a  small  mail  list,  while  you  are  at  the  A.N.P.A.  Convention. 
We  will  be  in  our  usual  place  at  the  W aldorf-Astoria. 


Company 

KAMUfACTUH*M< 

TftE  MUL.fi -MAILER  SYSTEM 

BI7-B2S   WASHINGTON  BLVD 

CHICAGO 
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MR.  McCONE  OF  BUFFALO 

THERE  are  two  dangerous  demean  in  Amer- 
ica thai,  broadly  (peaking,  are  more  respons- 
ible  for  the  industrial  unrest  in  this  country 
today  than  all  of  the  ill*  of  wage  differences  and 
working  conditions  that  have  resulted  in  strikes 
and  lockouts  during  the  lost  fifty  years.  On  the 
one  hand  it  if  leadership  such  as  that  of  the 
Photo  Engravers*  Union  thai  not  only  dictates 
profits  but  aalie  for  the  right  to  fig  credits;  and, 
on  the  other  hand,  the  self-appointed  spokesmen 
of  the  employers,  such  as  E.  J.  McCone.  general 
manager  of  the  Buffalo  Commercial. 

In  a  communication  appearing  hi  Earns  St 
Pnnusms  last  week  Mr.  McCone  announced  that 
he  had  called  a  meeting  to  be  held  in  New  York 
during  die  week  of  April  17  for  the  purpose  of 
organizing  what  he  has  seen  fit  to  call  the 
"Americas  Open-Shop  Publisher*  Association." 
That  U  Mr.  McCone'a  right  and  it  is  the  right  of 
any  publisher  to  join  him  in  forming  such  an 
organisation.  Earto*  ft  Potusrdi  has  no  fault  to 
find  with  such  a  course,  for  it  believes  in  co- 
operation and  collective  bargaining. 

Eerroe  ft  Pvsushsu*  concern  is  not  with  Mr. 
McCone's  personal  beliefs  on  the  labor  question, 
but  with  the  false  charges  that  he  has  made 
against  the  press  of  America  and  the  actual  dam* 
age  be  has  done  It  in  the  last  two  years  by  making 
those  charges.  He  has  publicly  accused  the  en- 
tire press  of  the  country  with  being  under  the 
dominance  of  its  union  employee*.  In  fact  he 
has  struck  at  the  life  of  the  press  by  charging  it 
with  being  censored  in  the  interest  of  a  etas*  and 
thus  has  planted  seeds  of  public  distrust  by  casting 
doubt  on  honesty  in  the  news  columns. 

Emma  tc  Pvsushsx  has  published  in  detail  every 
charge  that  Mr.  McCone  has  made  relative  to  the 
censorship  of  the  American  press  by  labor  union* 
and  every  charge  be  hog  made  is  disposed  of  by 
that  very  fact,  for  this  publication  Is  published 
from  a  tight  union  shop. 

Regardless  of  bis  charges,  which  have  done  a 
real  injury  to  -the  press  of  America,  Mr.  McCone 
testifies  to  his  own  belief  in  collective  bargaining 
through  the  call  he  has  sent  to  other  publishers. 

ft  i*  possible  that  many  of  us  are  too  close  to 
our  own  labor  problems  to  accept  the  broader 
viewpoint  and  for  that  reason  it  might  be  well 
for  n>  to  stop  for  a  moment  and  consider  the 
opinion  of  an  outsider  on  unionism.  Discussing 
the  United  States  steel  strike,  Lord  Korthetiffc, 
one  of  the  great  publishers  of  the  world,  said: 
"Ten  yean  ago  when  I  acquired  the  control 
of  the  London  Times  this  ancient  institution 
was  what  is  known  as  an  open  shop.  It  bad 
never  allowed  Trade  Unionism,  I  expressed 
my  argent  wish  to  the  mechanical  staffs  that 
tbey  should  become  members  of  the  various 
tabor  unions  to  which  they  were  attached, 
and  there  are  now  members  of  fifteen  differ- 
ent labor  unions  working  in  this  and  every 
other  newspaper  office  in  Great  Britain. 

"I  believe  that  the  labor  anions  make  for 
smoother  relations.  Without  the  labor 
unions  our  strike  last  week  would  have  been 
a  civil  war.  It  was  the  control  of  the  men 
by  their  leaders  which  made  it  a  peaceful 
struggle.  .  .  .  Any  comparison  between 
tabor  in  the  United  States  and  Great  Britain 
is  irrelevant.  That  your  men  should  be  strik- 
ing for  the  recognition  of  the  labor  union* 
seems  like  going  back  tq  the  Middle  Ages." 

Members  of  tabor  union*  are  human  and  are 
liable  to  err;  they  may  be  unfair  in  some  of  their 
demands,  but  the  same  applies  to  many  employ- 
ers. The  present  industrial  problems  of  America 
are  not  going  to  be  settled  by  class  warfare  but 
by  organisation,  co-operation,  and  undemanding 
established  through  negotiation.  In  considering 
the  principle  of  collective  bargaining,  we  must 
not  overlook  the  fact  that  the  independence  of 
which  we  boast  today  was  made  possible  by  the 
collective  action  of  thirteen  colonies,  and  every 
advance  in  civilisation  has  been  made  possible 
only  by  the  union  of  persons  of  like  ideals.  This 
applies  equally  to  the  affairs  of  nations,  corpor- 
ations and  men. — B.  M- 


RIAL 


"Labor  is  prior  to,  and  independent  of, 
capital.  Capital  is  only  tkt  fruit  of  labor, 
and  could  never  have  existed  if  tabor  had 
not  first  existed.  Labor  is  the  superior 
of  capital,  and  deserves  much  the  higher 
consideration.  Capital  has  its  rights, 
•i'hich  are  as  worthy  of  protection  as  any 
other  rights.  Nor  is  it  denied  that  there 
is,  and  probably  always  will  be,  a  relation 
between  labor  and  capital  producing  mu- 
tual benefits.  The  error  ts  in  assuming 
that  the  whole  of  the  community  exists 
within  that  relation." 
— Abraham  Lincoln  in  his  annual  mes- 
sage to  Congress,  December  3, 1861. 


PRESIDENT  HARDING'S  EDITORIAL  MESSAGE 

PRESIDENT  HARDING'S 'first  message  to 
Congress  ho*  stirred  up  the  style  critics.  The 
high-brows  declare  that  it  lack*  the  polish 
and  finish  of  President  Wilson's  messages  and 
reeks  of  the  editorial  sanctum  rathrr  than  the 
study  of  the  college  professor.  This  may  be 
true,  but  what  of  it? 

If  President  Harding  employs  the  newspaper 
editorial  style  rather  than  the  classic  style  of  the 
university  is  it  anything  to  his  discredit?  Can- 
not the  average  American  understand  what  he 
is  saying  much  more  easily? 

The  advantage  of  the  newspaper  editorial  is 
that  it  is  usually  concise  and  to  the  point,  it 
clearly  presents  the  editor's  views,  and  it  i*  ex- 
pressed in  words  which  a  majority  of  readers  can 
understand  without  consulting  the  dictionary. 

The  American  newspaper  public  is  intelligent 
and  well  educated.  In  the  presentation  of  news 
it  demands  cleanness  and  accuracy  of  statement 
and  in  the  expression  of  editorial  opinion,  hon- 
esty and  straightforwardness. 

We  feet  certain  that  President  Harding'*  State 
papers  will  be  widely  read,  for  the  reason  that 
they  will  he  written  in  a,  way  that  wDt  appeal  to 
the  bulk  of  our  citizens.  To  be  sure  editors  some- 
times use  language  to  conceal  rather  than  to  re- 
veal thought,  and  if  our  President  occasionally 
docs  this  we  can  excuse  him,  If  be  can  make  his 
message*  live  utterance*,  straight  from  the  shoul- 
der, free  from  equivocation,  they  certainly  will  com- 
mand  wide  attention. 
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THE  INTERNATIONAL'S  OPPORTUNITY 

IT  must  be  a  great  relief  to  those  newspaper 
publisher*  who  have  been  worrying  lest  the 
International  Paper  Co.  would  be  unable  t» 
pay  its  customary  dividend  because  of  poor  busi- 
ness, to  learn  from  the  annual  report  of  tbe 
corporation.  Just  issued,  that  its  net  earnings  for 
the  year,  after  deducting  taxes,  depreciation  an; 
fiscal  charges,  were  $11,836,362,  which  is  equal  to- 
152.07  a.  share  on  the  $19,850,264  of  common 
stock,  and  that  the  surplus  was  $10,3.16.262  j- 
compared  with  $2jd21,194  in  1919. 

To  men  who  do  not  understand  the  mysteries 
of  finance  but  who  have  been  studying  the  news- 
print problem  pretty  closely  the  last  two  or 
three  years,  it  seems  as  though,  in  view  of  the 
unprecedented  profits  on  the  twelve  months'  busi- 
ness, it  would  have  been  possible  for^  the  com- 
pany to  sell  its  product  at  less  than  it  did  and  Milt 
earn  a  generous  sum  for  it*  stockholders. 

It  has  been  the  contention  of  the  International 
that  the  prices  quoted  lor  newsprint  during  tbe 
year  were  the  lowest  that  could  be  Axed  under 
condition*  that  then  prevailed.  It  is  quite,  prob- 
able that  its  officers  were  warranted  in  tbe 
earlier  part  of  1920  in  taking  this  position,  but 
were  they  justified  in  fixing  the  prices  during 
the  last  two  quarters  at  figures  that  were  con- 
siderably greater  than  were  necessary  to  give  the 
company  an  adequate  profit  upon  ft*  Inveattneut? 

It  it  somewhat  disconcerting  to  be  informed 
by  the  manufacturers  of  a  commodity  that  they 
are  selling  their  product  at  the  lowest  price  that 
can  he  quoted  and  then  be  told  at  the  end  of  the 
year  that  its  profits  were  nearly  200  per  cent 
greater  than  the  previous  year. 

But  now  a*  to  the  future.  The  relations  ex- 
isting between  the  International  and  the  news- 
paper publishers  have  never  been  bettor  than 
ifacy  are  today  in  spite  of  the  differences  that 
may  still  exist  between  them.  The  company  has 
made  reductions  in  the  price  of  newsprint,  but  it 
is  still  too  high,  although  it  may  never  be  as  lew 
as  it  was  before  tbe  great  war.  That  the  price 
for  the  next  quarter  most  be  much  lest  than  thst 
prevails  »t  present  is  indicated  by  the  fact  that 
at  least  one  foreign  manufacturer  stands  ready  to 
deliver  newsprint  of  guaranteed  standard  quality 
at  3)4  cents  under  a  contract  calling  for  the  de- 
livery of  5,000  tons  a  month.  Several  Americas 
mill*  stand  ready  to  make  contracts  at  4  cents. 
Tbe  International's  present  price  is  S>5  cents. 

Because  of  the  high  price  of  paper  many  pub- 
lishers have  for  three  years  curtailed  or  wholly 
suspended  all  efforts  to  increase  their  circula- 
tion*. Others  who  are  not  strong  financially 
have  had  to  be  content  either  with  a  very  small 
return  for  their  work  or  have  run  their  business 
at  a  loss.  To  these  publishers  a  reduction  of 
even  one  cent  a  pound  will  mean  prosperity — tbe 
return  nf  good  times. 

If  the  International  Paper  Co.  wants  to  win 
the  good-will  and  hearty  support  of  the  aesn- 
paper  publishers  to  a  degree  that  has  never  bees 
possible  before  let  it  enl  it*  price  to  a  figure  thai 
will  more  nearly  represent  tbe  cost  of  produc- 
tion phis  a  fair  profit— F.  L.  B. 


i.rjl'Y  NOW"  campaigns  have  ticcn  put  mi 

newspapers  in  quite  a  Dumber  of  cities  during 
the  last  three  months  and  in  nearly  every  ease  they 
have  been  followed  by  on  insprovement  in  local  busi- 
ness. Sometimes  the  advertisements  have  been  paid 
for  by  the  merchant*  and  sometimes  by  the  Cham- 
bers of  Commerce  or  Boards  of  Trade,  The  news- 
papers in  most  instances  have  taken  the  iiutianVr 
and  cheerfully  assume  responsibility  for  the  rendu 
There  are  still  many  chics,  however,  in  which  noth- 
ing practical  has  been  done  to  start  the  people  ' 
buying.  If  the  advertising  or  bonnes*  manager  h 
on  his  job  he  should  get  busy  at  once.  A  milked 
increase  in  sale*  by  local  stores  will  be  followed  by 
greater  activity  in  shop*  and  factories,  more  men 
and  women  will  be  employed  and  full  time  will  be 
the  rule  in  all  manufacturing  establishment*-  More 
business  means  more  advertising  and  more  money  u 
circulation.  Shouldn't  the  newspapers  do  what  tbey 
can  10  promote  this  end? 
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IOIIN  F.  DUNN, 
"  d{  the  Svracus*  Post- 
■  siting  New  York  and  ffi  H 
he  Hotel  Pennsylvania. 

Edgar  M.  Foster,  publisher  of  the 
sashville  (Tetin')  Banner,  has  heen 
unied  chairman  of  the  program  com- 
tiiuce  for  the  nineteenth  annual  conven- 
ion  of  the  Southern  Newspaper  Pol- 
ishers' Association. 

Willis  McCurdy.  business  manager  of 
he  Winnipeg  (Man.)  Free  Press,  is  in 
<cw  York  on  a  combined  business  and 
.Lasure  trip. 

Arthur  T.  Robb,  Jr.,  news  editor  of 
"niroK  &  Puw  isheii.  is  the  proud  father 
,f  a  baby  son.  born  Thursday  morning. 

J.  L.  Sturtevant,  publisher  of  the 
Yansau  (Wis  )  Rrcurd-Herald,  has  re- 
umed  to  his  desk  from  a  ten-week  visit 
o  Biloxi  (Miss.V  He  had  a  very 
ilcasant  winter,  won  a  couple  of  nice 
roll  sticks  and  got  his  nerves  back 
o  normalcy,  he  say*. 

Mr.  and  Mrs.  Austin  P.  Cristy  are  at 
It.  Augustine.  Florida.  Mr.  Cristy  was 
•wner  and  publisher  of  the  Worcester 
Mass.)  Telegram  for  many  years. 

Hugh  H.  Thomson,  former  news  ed- 
!<.r  of  EritToa  &  PriiusHia,  has  been 
■romoted  from  assistant  secretary  to 
rcrctary  of  the  Yonkers  (N.  Y.)  Chant- 
er of  Commerce. 

Joseph  A.  Savadel,  business  manager 
(  the  Fourth  Estate,  is  being  extended 
he  sympathy  of  his  many  friends  on 
h,  death  of  his  father  on  Monday,  at 
he  age  of  87  years 

Dr.  Dan  B.  Brummitt,  editor  of  the 
•.pworth  Herald,  nf  Chicago,  attended 
he  banquet  of  Sigma  Delta  Chi,  lion- 
run-  journalistic  fraternity,  of  New 
fork,  last  week  with  his  son  who  is  a 
ncmber  of  the  Pulitzer  School  of 
ournalism. 


Frank  C.  Bowersox.  recently  ap- 
pointed associate  judge  nf  Mifflin  county, 
■ccame  editor  and  manager  of  the  Lew- 
s-own (Pa.)  Gazette  this  week,  sue 
ceding  George  F.  Stackpole,  who  had 
.ccn  editor  o(  tins  newspaper  for  the 
>,'i»t  thirty-eight  years. 

Ross  E.  Horns,  general  manager  of 
he  Joplin  (Mo.)  Globe,  was  elected 
lisirict  governor  of  the  Seventeenth 
..strict  Rotary  Cubs  at  the  meetmg  .n 
A  tchita  (Kan.)  last  week. 

Stephen  H.  Horgan.  advertising  man- 
iger  of  Sinclair  &  Valentine,  manufac- 
ttrers  of  printing  inks,  was  the  speaker 
■M  Thursday  at  the  regular  weekly 
utichcon  of  the  Poor  Richard  Club, 
lis  subject  was  "The  Influence  of 
Photography  on  Printing  During  One 
kindred  Years."  a  particularly  timely 
.object  in  view  of  the  fact  that  this  year 
narks  the  100th  anniversary  of  the  art 
,i  photo-engraving,  of  which  Mr.  llor- 
ran  is  looked  upon  as  the  dean. 


IN  THE  EDITORIAL 

RICHARD  O.  HANSEN,  formerly 
of  the  Portland  Oregonian  copy 
iesk,  has  been  appointed  night  editor 
:if  the  San  Francisco  Journal.  He 
ias  also  served  on  the  copy  desk  of 
lie  Examiner. 

H.  T.  Hopkins,  for  several  years 
."nited  Press  northwest  manager  in 
f'ortland,  has  taken  over  the  Northwest 
managership  of  the  International  News 
service  in  the  same  city,  succeeding 
iVebster  K.  Nolan  of  San  Francisco, 
vho  is  now  advance  news  editor  of  thr 
I.  >J.  S.  in  New  York.  Mr.  Hopkhv 
»-as  formerly  managing  editor  of  the 
Dalles  (Ore.)  Chronicle. 


Elliott  F.  Shepard,  Paris  corresprm 
dent  of  the  New  York  Evening  Mail 
and  secretary  of  the  Anglo-American 
Press  Association,  has  been  touring  Al 
geria  with  Mrs.  Shepard  for  several 
weeks. 

Henry  W.  Francis,  director  of  the 
American  department  of  the  London 
Daily  Mail's  Paris  edition,  has  returned 
to  Paris  from  a  trip  to  the  Uniierl 
States. 

Paul  Scott  Mowrer,  Paris  correspon- 
dent of  the  Chicago  Daily  News  foreign 
service,  has  become  a  regular  contribu- 
tor to  the  French  political  weekly, 
L'Europe  Nouvelle. 

Valentine  T.  Karnes,  city  editor  of 
the  Buffalo  Times,  is  critically  ill.  He 
returned  to  work  after  an  illness  of  sev- 
eral months,  but  was  again  stricken  and 
is  now  confined  to  his  home. 

L.  Barton  Motherwell  is  receiving  con- 
gratulations of  his  associates  on  the 
Portland  (Me.)  Express-Advertiser  of 
which  he  is  assistant  news  editor.  A 
nine-pound  girl  is  the  explanation. 

James  Fcrrin  has  joined  the  staff  of 
the  Worcester  (Mass.)  Telegram,  cov- 
ering the  Welwtcr-Dudley  district. 

Franklin  Adams,  formerly  on  the 
Worcester  (Mass.)  Telegram,  has 
joined  the  Providence  (R.  I.)  Journal- 
Timothy  J.  Collins,  who  represents 
the  Boston  Globe  in  Quincy,  was  pre- 
sented with  a  substantial  purse  of  gold 
by  members  of  the  Globe  Staff  at  a  party 
in  the  city  room  on  his  49th  birthday 
and  the  completion  of  his  22d  year  of 
service  to  the  paper.  W.  D.  Sullivan, 
city  editor,  made  the  presentation 
speech.  John  Buchanan,  a  fellow  towns- 
man of  Mr.  Collins,  long  associated  with 
citr  Globe,  also  spoke. 

Miss  Anna  Carlson,  paragrapher  on 
the  Newton  (Kan.)  Kansan  several 
years  ago,  lias  been  made  city  editor  of 
the  Manhattan  (Kan  )  Nationalist,  suc- 
ceeding Carl  Haterius,  who  resigned  to 
study  music. 

Max  Buckingham,  brother  of  Roy 
Buckingham  of  the  Concordia  (Kan.) 
Blade  and  formerly  sporting  editor  of 
the  Wichita  Beacon,  has  joined  the 
Arkansas  City  (Kan.)  Traveler  staff. 

Miss  Helen  Tyler,  daughter  of  Mr 
and  Mrs.  Frank  Tyler,  well  known 
Kansas  newspaper  and  publicity  repre- 
sentatives, and  Herbert  H.  Waggoner, 
telegraph  editor  of  the  Hutchinson 
News,  and  son  of  W.  R.  Waggoner,  of 
the  Wichita  Eagtc  were  married  last 
week  Mrs.  Waggoner  at  one  time  was 
society  editor  of  the  Hutchinson  Gazette- 
Walter  A  Johnson  who  has  been  ex- 
ecutive clerk  of  the  Kansas  State  Senate 
has  gone  back  to  his  former  position  as 
Washington  correspondent  of  the 
Topeka  Daily  Capital  and  the  Kansas 
City  Kansan. 

Irwin  S.  Kirkwood,  of  Kansas  City 
Star,  has  purchased  Norway  Pine's 
Point,  at  Osgood's  Lake,  Maloney.  N.  Y. 

C  R.  Wheeler,  formerly  telegraph  and 
make-up  editor  of  the  American  Daily 
Standard  which  discontinued  publication 
in  Chicago,  has  joined  the  editorial  staff 
of  the  Grand  Rapids  (Mich.)  Press  a> 
assistant  city  editor. 

Col.  John  T.  Burke,  Columbus  corres- 
pondent and  political  writer  for  thr 
Cleveland  Leader- News,  and  Capt.  W. 
C.  How  ells.  Capitol  representative  of  the 
Plain  Dnler,  attended  a  dinner  given 
by  the  department  of  journalism  of  the 
Ohio  State  University,  in  Columbus,  to 
editors  and  publishers  of  Ohio  news- 
papers and  members  of  the  state  legis- 
lature. 

Frank   D.   Hicks   of  the  Waterloo 
(Iowa)  Evening  Courier  staff  and  Miss 
of  Iowa  City,  have 


FOLKS  WORTH  KNOWING 


ANNOUNCEMENT  of  Daniel  Ni- 
coll's  promotion  to  the  position  of 
publisher  of  the  New  York  Evening 
Mail,  made  on  April  7,  was  a  delightful 
piece  of  news  for  "Danny's"  host  of 
friends.  It  marked  the  achievement  of 
an  ideal  which 
too  few  newspa- 
per men  ever  re- 
alize— for  "Dan- 
ny" Nicoll's  first 
job  as  a  boy  was 
on  the  old  Mail 
&  Express  (pre- 
of  the 
Evening 
Mail  at  the 
age  of  thirteen 


Nicoll  is 
six 


Mr. 


years  of 

with  the  exception  of  about  five  years 
his  whole  business  career  has  been  with 
the  same  newspaper.  Two  years  of  his 
absence  from  trie  Evening  Mail  were 
spent  with  the  New  York  Commercial 
as  secretary  to  the  late  Edward  Payson 
Call,  who  was  then  its  publisher,  and 
where  Mr.  Nicoll  obtained  much  train- 
ing that  has  been  of  subsequent  value 
to  him  in  his  climb  of  the  business 
Udder.  Later  for  three  years  Mr.  Ni- 
coll was  actively  engaged  in  the  special 
agency  business  as  a  member  of  the 
firm  of  Gilman  &  Nicoll,  in  which  he 
still  has  a  financial  interest  as  it  is  con- 
ducted today  under  the  name  of  Gilman, 
Nicoll  &  Kuthmann. 

Mr.  Nicoll  returned  to  the  service  of 
the  Evening  Mail  in  1919  as  business 
manager  and  his  adv.mremcnt  is  now 
made  from  that  position.  At  one  time 
Mr  Nicoll  was  circulation  manager  of 
the  Evening  Mail  and  in  that  capacity 
inaugurated  many  of  the  service 
which  have  made  the  ni 
in  the  past  few  years. 


who  was  also  legislative  corresponden. 
in  Columbus  for  several  sessions,  has 
resigned  as  traction  manager  for  Cin- 
cinnati. The  place  was  created  about  18 
months  ago,  paying  J7.500  a  year.  Mr. 
Culkins  had  been  executive  secretary  of 
the  Cincinnati  Chamber  of  Commerce 
and  on  May  I  will  return  to  this  posi- 
tion. 

Leonard  A.  Remy  has  gone  with  the 
(.'Opinion  Publin,uc,  French 
paper  at  Worcester,  Mass. 

D.  L.  Runnells,  formerly 
with  the  Flint  Journal  and  who  held  the 
position  as  state  editor  on  the  Press 
Grand  Rapids  (Mich.)  has  been  ap- 
pointed market  editor  of  the  Press,  a 
new  staff  position.  T.  Hawjey  Tapping, 
formerly  city  ediu 
Transcript,  has  I 
it'or's  desk 

Thomas  P.  O'Nell  of  the  Philadelphia 
Record  local  staff  has  been  assigned  to 
cover  City  Hall  departments. 

Charles  Barrett,  editor  of  the  Arling 
ton  (Mo.)  Enterprise,  and  John  Buach, 
candidates  for  police  judge,  tied  for  the 
place,  in  the  recent  election,  and  in 
drawing  for  the  honor,  Mr.  Barrett  won. 

William  R.  Gay,  who  has  been  city 
editor  of  the  Cincinnati  Commercial 
Tribune  for  the  past  eight  months,  re- 
signed last  Saturday  and  was  succeeded 
by  Roe  - 
the 


of  the  Peona  (III.) 
n  over  the  state  ed- 


W.  Brand,  who  has  been 
court-house  run  for 
mercial  Tribune,  resigned  last 


become  engaged.  The  wedding  will  take 
place  June  2. 

Edgar  McNall,  a  member  of  the  cd- 
vertising  staff  of  thr  Cedar  Rapids  (la.) 
Republican  and  Times,  and  Miss  Bessie 
Vajncr,  also  of  Cedar  Rapids,  were  mar- 


THE  BUSINESS  OFFICE 

IAMES  S.  McCARTNEY,  former 
•»  treasurer  of  the  Philadelphia  Rec! 
ord  Company  is  now  in  Paris  visiting 
his  brother  in  law,  Dr.  John  S. 
Borsch.  Mr.  McCartney  plans  to  go 
from  France  to  South  America, 
spending  considerable  time  in  Brazil 
looking  over  sites  for  a  prospective 
string  of  hotels  in  which  he  is  inter- 
ested. 


James  A.  Copcland.  formerly  adver- 
tising and  business  managrr  of  the 
Peekskill  (N.  Y.)  Evening  News,  has 
joined  the  advertising  department  of  the 
Scranton  (Pa.)  Republican. 

Gary  Erb,  formerly  of  the  advertising 
for  10  years  a  staffs  of  the  Philadelphia  North  Amer- 
ican and  the  Press  and  more  recently 


Among  tke  papers  that  have  signed  con- 
tracts for  the  Haskin  Service  for  the 
coming  -pear  are  the  following: 

The  San  Francisco  Examiner 

Trie  Memphis  News-Scimitar 

The  Rocky  Mountain  News 

The  Denver  Times 

'Tke  Arkansas  Gazatte 

The  Great  Fells  Tribune 

The  Pueblo  Ghieftain 

The  Colorado  Spring:-  Evening  Telegraph 

The  Helena  Independent 
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with  the  Paschall  Sale*  Agency,  lias  just 
joined  the  advertising  staff  of  the 
Record. 

Stuart  S.  Schuyles,  for  the  past  live 
years  in  the  Chicago  foreign  advertising 
office  of  the  Scrtpps  Newspapers,  has 
been  appointed  manager,  succeeding  H 
P.  Stone.  Mr.  Schuyler  has  been  with 
the  Scripps  and  Scripps-McRae  news- 
papers since  1911. 


PRESS    THE  DIPLOMAT 
OF  THE  FUTURE 


WITH  THE  AD  AGENTS 

BENJAMIN  AKIN,  recently  adver- 
tising manager  of  the  International 
Magaiinc  Company,  publisher  of 
Hearst's  magazines,  is  now  associated 
with  Hulschcr-Rothcnburg.  Inc.,  New- 
York,  as  vice-president.  Mr.  Akin  was 
sales  and  advertising  manager  of  Huy- 
lers,  New  York,  and  occupied  a  similar 
position  with  Hessig. Ellis  Drug  Com- 
pany of  Memphis,  Tenn. 

The  Akron  Advertising  Agency  has 
acquired  its  own  building  at  115  South 
Union  street  in  the  residence  section  of 
Akron. 

William  D.  Brown,  a  member  of  the 
Good  Will  Advertising  Company  of 
Minneapolis  and  Miss  Pearl  Louise 
Kelly,  the  daughter  of  Mr.  and  Mrs. 
William  Kelly,  of  Des  Moines.  la.,  were 
married  recently  in  Indianapolis. 


NOTES  OF  THE  AD  FOLKS 

Andrew  J.  Sharick.  former  Buffalo 
newspaper  man,  has  been  named  general 
director  of  exploitation  and  publicity  for 
the  Selinick  Pictures  Corporation,  with 
headquarters  in  New  York  city. 

Richard  Myers  has  become  advertising 
manager  of  the  American  Express  Com- 
pany in  Europe,  succeeding  Robert 
Barton,  recently  promoted  to  the  office 
of  assistant  general  manager  for  France. 
Mr.  Barton,  who  was  formerly  on  the 
editorial  staff  of  Judge,  has  transferred 
his  headquarters  from  London  to  Paris. 

Edward  X.  I  call,  manager  of  the 
Chautauqua  I'ress  Department  of  Chau- 
tauqua. X.  Y  ,  has  resigned  to  enter  the 
new «i>aper  field  at  Worcester,  Mass. 


PERET  THANKS  AMERICAN  PRESS 


Anglo-American  Writers  Din*  Leaden 
of  French  Legislature 

lSf*<Mt  la  Kpimk  1.  PesLttun) 
Pa»is.  March  24.,-M.  Kaoul  Peret, 
president  of  the  French  Chamber  of 
Dcputie*.  paid  high  tribute  to  the  Am- 
erican newspaper  men  in  Paris,  at  a 
luncheon  given  today  in  honor  of  M. 
Uofl  Bourgeois,  president  of  the  French 
Senate;  and  himself,  by  the  Anglo-Am- 
erican Press  Association. 

"I  want  to  thank  you  on  behalf  of 
France."  he  said,  "for  the  splendid  com- 
prehension you,  and  through  you,  your 
countrs.  has  ever  had  of  the  sacrifice 
the  suffering  and  the  ruins  of  my  coun- 
try." 

Among  those  present  were:  M.  Corhin 
and  M.  Moskowski,  Ministry  of  Foreign 
Affair-:  M.  Geraud,  Kcho  de  Paris;  M. 
I.im<<u/ain.  Temps;  Elmer  Roberts  and 
I'.  H  'iruii'K.  Associated  Press.  Guy  C. 
Hickock.  Brooklyn  Daily  Eagle:  Paul 
Scott  Mowrer.  Chicago  Daily  News, 
Sisley  Huddlrston  of  the  Christian 
Science  Monitor :  Laurence  Hills  and 
Myer  Agcn.  New  York  Herald;  Wythe 
William*,  Philadelphia  Public  Ledger; 
E.  W.  Hullinger,  United  Press;  Newton 
C.  I'arke  and  William  Cook.  Interna- 
tional News  Service. 


John  B.  Johnson  Dead 

John  B.  Johnson,  advertising  man- 
ager oi  the  Economist,  Chicago, 
dropped  dead  while  attending  a  stock- 
holders meeting  in  that  city. 


Col.    R.    R    McCormick    Tells  Paris 
Matin  Newspapers  Will  Voice 
Sentiments  of  People  on 
Foreign  Relations 


By  William  Hillman 
Sprtiul  Cerrriromdinct  to  EaiTos  k  Pcausan 
P.sats,  March  29. — The  diplomacy  of 
the  future  will  be  conducted  by  news- 
papers.   The  foreign  relations  of  the 
nations    of  the 
world  will  be  di- 
rectly   in  the 
hands  of  the  peo- 
ples themselves, 
who  will  ex- 
change their 
views  and  opin- 
ions by  means  of 
the  nrwspapers 
rather  than 
through  the  me- 
dium of  ambas- 
sadors alone. 
Col.  R.  R.  McCosmick         This  is  the  in- 
teresting theme 
developed  by  Col.  Robert  R.  McCor- 
mick, associate  editor  of  the  Chicago 
Tribune,  in  a  leading  article  published 
this  week  by  the  Matin.    Col.  McCor- 
mick declares  that  through  the  only  log- 
ical   channel  -newspapers,    which  he 
characteriics    as    "modern  democratic 
diplomats."— will  a  better  understand- 
ing  between   the    United   States  and 
France  be  developed  and  maintained. 

"In  the  time  of  Louis  XIV,"  Col.  Mc- 
Cormick writes,  "an  ambassador  was 
fully  competent  to  handle  the  foreign 
affairs  of  his  country  because  he  ade- 
quately represented  the  king,  who  em- 
bodied in  his  persun  the  entire  govern- 
ment. 

"During  the  American  revolution, 
when  the  new  country  adopted  the  meth- 
od of  representation  prevalent  in  the 
world,  a  mission  headed  by  Benjamin 
Franklin  was  sent  to  France  in  the  be- 
lief that  the  members  of  that  mission 
sufficiently  represented  the  diverse  ele- 
ments of  the  American  government. 
Anil  this  form  of  official  representation 
was  adequate  for  that  epoch. 

"But  the  principle  of  representation  of 
the  nation  in  international  questions  did 
not  follow  the  development  of  the  sov- 
ereignty of  the  pettple  in  America.  In- 
stead it  retrogressed  to  a  point  where, 
two  years  ago,  a  single  man  thought 
himself  capable  of  representing  the 
whole  American  people  at  the  peace  con- 
ference. The  error  of  this  presumption 
was  proven  by  the  last  Presidential  elec- 
tion in  the  United  States. 

"Yet  whatever  conclusions  may  be 
drawn  from  the  results  of  the  last  Pres- 
idential election,  it  is  incontestable  that, 
in  the  future,  the  foreign  relations  of 
the  American  people  must  be  regulated 
by  the  people  and  not  by  one  of  several 
delegates.  This  control  over  foreign 
affairs  was  impossible  ill  the  days  of 
Louis  XIV  or  of  Franklin  when  it  re- 
quired several  weeks  fur  letters  to  cross 
the  ocean  and  mnnths  for  news  to  be 
disseminated  among  the  people. 

"Today  the  transmission  of  news  is 
mechanically  instantaneous,  and  thanks 
tc  the  development  of  independent  news- 
papers in  France  and  the  United  States, 
these  two  people  can  exchange  daily 
their  views  and  opinions  on  international 
questions. 

"Until  now  the  two  people  have  not 
been  served  by  these  new  facilities  of 
communication.  It  is  for  this  reason 
that  the  problems  and  questions  of  vital 
interest  to  France  have  been  little  known 
in  the  I'nitcd  States,  and.  why  the  diffi- 
culties, the  national  needs  and  aspira- 


tions of  the  American  people  have  not 
been  sufficiently  understood  by  the 
French  public. 

"The  officials  of  both  countries  have 
not  made  a  great  effort  to  employ  the 
means  of  rapid  communication  for  ex- 
changing views  properly. 

"The  splendid  community  of  ideas 
which  united  our  two  peoples  during 
the  war  resulted  from  the  fact  that  mil- 
lions of  Americans  were  in  France  in 
direct  contact  with  the  inhabitants.  This 
community  of  ideas,  this  marvellous  ac- 
cord of  the  peoples  can  be  maintained 
in  peace  through  cable  and  wireless  dis- 
patches exchanged  daily  between  the 
cnuntries. 

"We  should  not  lose  a  day  now  in 
taking  advantages  offered  us  by  this 
means  of  rapid  communication,  to  attain 
the  w-ished-for  results  Isetween  the  two 
peoples,  especially  since  we  have  wit- 
nessed the  bankruptcy  of  the  ancient 
method  of  diplomatic  representation." 

Col.  McCormick  then  points  out  that 
the  French  have  had  an  erroneous  con- 
ception of  the  situation  and  state  of  af- 
fair*,  in  the  United  States. 

"Many  think  that  the  war  enriched 
us."  he  writes.  "This  is  probably  due 
to  the  fact  that  American  war  profiteers 
are  now  touring  Europe  spending  money 
nude  by  supplying  the  armies.  The  ma- 
jority of  the  people,  however,  have  de- 
ceased incomes  and  are  forced  to  stay 
modestly  at  home  in  America. 

"America  was  hard-hit  by  the  war. 
Five  million  men  were  called  to  the  col- 


ors  while  the  rest  of  the  population  was 
concentrated  in  industrial  centers  for 
war  work.  The  economic  map  of  the 
country  was  entirely  disarranged  aud  the 
result  is  industrial  chaos. 

"I  relate  these  facts,"  Col. '  McCor- 
mick concludes,  "to  show  how  the  na- 
tions, though  united  by  brotherly  feel- 
ings, have  been  left  in  ignorance  of  their 
respective  troubles  and  needs.  Tlx 
French  and  the  American  newspaper; 
are  the  modern  spokesmen  to  promott 
accord  and  understanding  between  thr 
peoples — we  should  have  recourse  » 
them  oftener." 


P.p..  Sells  Mulvane  News 

J.  L.  Papes.  for  the  past  thirteen 
years  owner  and  editor  of  the  Mulvane 
News,  has  sold  his  paper  to  Sam  W 
Davis,  formerly  of  Butler,  Mo.  Mr 
Papes  published  a  weekly  paper  in 
Wichita  for  many  years,  and  later  was 
publisher  of  the  Wichita  Daily  Star. 


New  Agency  for  "Saacha"  Account 

The  Philip  Kobbe  Company.  Nee 
York,  has  been  appointed  to  handle  Ay. 
advertising  of  the  Strohmeyer  &  Arpt 
Company,  manufacturer  of  "Saacha" 
Cocoanut  Oil  Shampoo. 


James  Herr,  forme  rly  with  the  Mac 
Martin  Advertising  Agency,  Minneapo- 
lis, has  started  an  agency  of  his  own  in 
that  city. 


THE  LOS  ANGELES  HERALD 

AND 

THE  SAN  FRANCISCO  CALL-POST 


•hart  .1  A.  B.  C. 


Announce  l he  appointment  of 


MR.  H.  W.  MOLONEY 

Am  EaMtarn  Advrtiiing  Rmpfwmntatiom 


Mr.  Moloney  for  the  past  ten 
years  has  been  a  member  of 
the  staff  of  Paul  Block.  Inc. 


THE  TIMES  BUILDING 
T.Upkuat  06*3  Bryant 
NEW  YORK 
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WEST  IS  "UP  ON  ITS 


For 


After  a  swing  around  the 
centers  nf  the  Southwest  and  Middle 
West.  J.  C.  Reynold*,  advertising  direc- 
tor of  the  Dallas  <  lex  I  Times-Herald, 
arrived  in  New  York  this  week  brim- 
ming over  with  good  husine**  new*  and 
optimism  for  the  future  of  1921.  "The 
West  M  right  up  on  its  toes,  far  more 
than  the  East  is  at  the  present  moment, 
rrntly  to  take  instantaneous  advantage 
of  the  break  in  the  business  tie  up  thai 
is  certain  to  come  before  very  long." 
*;iitl  Mr.  Reynolds.  "In  my  swing 
thrmutli  St,  Louis.  Chicago.  Detroit,  To- 
ledo. Cleveland  and  Akron  I  found  more 
newspaper  advertising  campaigns  actu- 
ally starting  or  in  'cold  storage'  ready  to 
be  released  un  an  instant's  notice  than 
any  one  appears  to  have  any  conception 
..f. 

"For  instance,  all  tile  hill  tire  compa- 
nies are  starting  right  now  or  are  about 
to  begin  intensive  national  advertising 
in  newspapers  all  over  the  countrv 
Many  large  automobile  companies  are  in 
n  like  position.  Dead  local  sales  agen- 
cies and  distributor*  are  bring  dropped. 
Newspaper  advertising  seems  to  he  the 
medium  unanimously  selected  and  the 
manufacturers  are  going  in  with  the 
dealers  in  encouraging  them  and  sharing 
their  advertising  and  selling  expense*. 

"The  Chicago  Tribune  slogan  of  1921 
Will  Reward  Fighters"  has  taken  the  West 
hy  storm  and  the  live  manufacturers  of 
nationally  distributed  goods  are  proving 
to  their  own  satisfaction  that  there  are 
buyers  for  goods  if  they  are  gone  after. 
One  apt  illustration  is  that  the  Franklin 
Automobile  Company  has  done  more 
business  in  Chicago  in  the  first  four 
months  of  1921  than  it  did  in  the  same 
period  of  the  phen.mierial  year  of  1920. 


Down  in  Texas, 
ter." 

On  the  way 
visit 
cities. 


was  never  bet- 
Mr.  Reynolds  will 
v_ny  anu  outer 


AD    RATES    OF   75  NEWSPAPERS 


$.049  Par  Inch  par  1.000  Circulation 
for  Citie.  29,000  to  30,000 

An  analysis  of  the  advertising  rate* 
of  75  newspapers  in  cities  in  the  United 
States  between  25I1O0  and  .VI.OUO  circula- 
tion, made  by  E.  E.  Harris,  general 
manager  of  the  Richmond  find.)  Pal- 
ladium, shows  the  average  minimum  rate 
per  inch  per  one  thousand  paid  circula- 
tion as  JU.49.  The  .Miami  (Ma.)  Met- 
ropolis has  the  highest — $0.88  and  the 
Raleigh  (X.  C.)  News-Observer  has  the 
lowest— $0,18.  The  low  rate  of  the 
News-Observer  i»  accounted  for  by  the 
fact  that  all  hut  J.2O0  of  its  total  2.1,919 
circulation  is  outside  the  city  of  Raleigh 
and  is  covered  by  a  high  state  and  for- 
eign rate. 

Almost  all  the  newspapers  with  low 
rates  have  unusually  large  volumes  of 
advertising.  Mr.  Harris  found.  No  pub- 
lishers reported  any  contemplation  uf 
lowering  rates  One  publisher  said  he 
would  raise  his  rates  in  1921. 


J.  M  Bothwell.  of  Cadillac.  Mich, 
secretary  of  the  Retail  Grocers  & 
Genera!  Merchants'  Association  of  Mich- 
igan, announces  the  association  is  about 
to  launch  a  big  advertising  campaign  in 
which  one  of  the  main  advantages  of 
trading  at  home  is  set  forth  as  high 
express  and  transportation  rates,  making 
buying  at  home  decidedly  in  favor  of 
the  local 


You  read  it  in 


&  Publish 


Southern  Markets  Are 
Active  the  Year  'Round 


The  wide 


variety  of  the  product*  ol  the 
,r --round  activity  In  her  market. 


Trier*  I*  ■  high 


IN   *t    iKnr  height 


While  thera  are  "•* 
a(  nvoet  commodJtiea. 
tlvey  to  overlap  as  to 


isoas"  in  the  merchandising 
In  lha  South  as  elsewhere, 
g ive  an  unusual  degree  of 


"Sail  It  South"  !■  good  policy,  ailde  from  other 
rtaaiDi,  because  of  the  eitent  to  which  there  is 
demand  in  the  Southern  States  for  uasful  articles, 
throughout  th»  entire  year 


Southern  Newspaper  Publishers  Association 

Te 


THE  BETTER  MACHINE 


An  Invitation 

Publishers  and  Printers  attending  the  A.  N.  P.  A.  and  A.  P. 
Conventions  at  the  Waldorf-Astoria,  New  York  City,  week  of 
April  25th  to  29th,  are  invited  to  visit  the  Myrtle  Room  where 
Intertype  representatives  will  welcome  questions  and  gladly 
explain  Intertype  Standardization  and  Simplicity. 

Arrangements  will  be  made  for  trip  of  inspection  by  Auto  to  the  Inter- 
type Factory,  there  to  see  "The  Better  Machine"  in  the  making. 

INTERTYPE  CORPORATION 

General  Office*:  50  COURT  STREET,  BROOKLYN,  N.  Y.,  U.  S.  A. 

Memphis  Si 
MltXKR  *  RICHARD,  Cnidi.t.  Rrprs.rnl.Kvr,. 


zed  bv  CMogle 
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SPAIN  WANTS  THE  PRESS 
CONGRESS  IN  1924 


Vice-Preaisient     Beteta     Will  Preeent 
Official   Invitation   at   Honolulu — 
Convention  Would  Be  Held  at 
Seville   World'.  Fair 


VitctLio  Betits 


That  Spain  will  make  a  strong  hid 
for  the  1924  convention  of  the  Press 
Congress  of  the  World  when  the  mem- 
her«  meet  in  Honolulu.  October  4.  to  14, 
is  the  word  brought  by  Virgilio  Rodri- 
guez Betria.  vice-president  of  the  Con- 
gress for  Spain  and  Latin  America,  who 
is  now  in  New  York  in  connection  with 
the  arrange- 
ments.  Mr.  Be- 
teta  hears  a  let- 
ter to  the  execu- 
tive committee 
of  the  Congress 
from  the  Count 
of  Urbina.  May- 
or of  Seville  and 
representative  of 
the  King  of 
Spain  in  the  Se- 
ville World's 
Fair  to  he  held 
in  1924  inviting 
the  newspaper 
men  of  the  world  to  gather  there  at  that 
lime.  This  letter  will  be  presented  in 
Honolulu  Mr.  Bcteta  says  the  execu- 
tive committee  looked  upon  the  invita- 
tion with  high  favor  when  he  submitted 
it  unofficially  at  a  conference  in  Colum- 
bia. Mo .  before  coming  to  New  York. 
He  plans  going  to  South  America  in 
May  to  get  the  l.atin  American  delegates 
in  line  for  Honolulu. 

Mr.  Reteta  «ays  a  permanent  branch 
of  the  Press  Congress  has  been  estab- 
lished in  Madrid  and  two  committees 
rrprrsrnting  the  national  newspaper  as- 
sociations have  the  selection  of  Con- 
gress delegates  in  hand.  One  is  headed 
by  Senator  Daniel  Lopez,  editor  of  El 
Universal,  of  Madrid:  Rodriguez  Santa 
Maria  and  Ramirez  Tom*,  noted  jour- 
nalists. The  other  committee  represents 
the  Syndicate  of  Journalists  and  is 
headed  by  I.opez  Baeza. 

Spanish  Deere*  of  Approval 

While  in  Spain.  Mr.  Betrta  was  re- 
ceived by  the  President  of  the  Council 
of  Ministers.  Eduardo  Dat<>.  since  as- 
sassinated, who  pledged  the  moral  sup- 
port of  the  Spanish  Government  to  the 
principle  of  the  Congress  to  bringing 
about  world  understanding  through  the 
press.  \  Royal  decree  was  issued  to 
that  effed  Liter  Mr.  Reteta  was  re- 
ceived by  the  King,  who  showed  deep 
interest  in  the  purpose  of  the  Congress. 

Mr.  Rs-trta  also  explained  ahout  the 
Press  Congress  at  the  Ateneo.  Madrid's 
famous  cultural  institution  and  answer- 
ed historical  and  sociological  question* 
about  his  own  country,  Guatemala,  Cen- 
tral America.  At  the  close  of  this  con- 
ference 15  of  the  most  noted  Spanish 
journalists,  headed  by  Miguel  di 
Uuamuno.  dean  of  the  University  of 
Salamanca,  and  including  Gomez  de 
Ragucro  and  Salvador  Canal-  gave  Mr. 
Beteta  their  assurance  of  support  anil 
cxpres-cil  the  opinion  that  mankind  will 
benefit  in  proportion  to  the  growth  of 
brt'er  w  -rid  uudrr-tanding.  such  as  the 
Prr«s  Congress  seeks  to  bring  about. 

When  he  left  Spain  Mr  Beteta 
brought  with  him  the  pledge  of  both  the 
informative  and  the  political  groups  of 
the  nati-nal  press  that  they  are  in  full 
sympathy  with  the  Press  Congress  and 
the  as'urance  that  Sapin  will  be  nell 
represented  by  delegates. 

Speaking  of  the  fiteie-s  of  Seville  to 
entertain  the  Press  Congress.  Mr.  Be- 
teta said: 


"The  World's  Fair  to  be  given  in  Se- 
ville in  1924  will  be  the  biggest  of  its 
kind  since  the  Panama-Pacific  Exposi- 
tion in  California  in  1915.  at  which  the 
Press  Congress  was  organizesl.  So  far 
more  than  200,005.000  pesetas  have  been 
spent  on  the  enterprise.  The  Count  of 
Urbina,  who  represents  the  King  in  the 
exposition  arrangements  and  is  also 
Mayor  of  Seville,  wants  the  Press  Con- 
gress to  hold  its  third  meeting  there  and 
promises  to  build  in  the  center  of  the 
grounds  the  Seville  Palace  and  dedicate 
it  to  the  Press  Congress.  Here  all  the 
meetings  would  be  held  and  the  Con- 
gress would  be  invited  to  make  the 
building  its  permanent  headquarters  for 
the  Old  World.  The  palace  would  be 
surrounded  by  statues  of  the  world's 
most  famous  journalists. 

"Many  things  make  Seville  world  fa- 
mous and  "f  special  interest  to  the  press 
of  the  Western  Hemisphere  Seville  is 
the  cultural  mother  of  Central  and 
South  America  and  also  of  a  large  part 
of  the  L'nited  States,  for  the  early  ex- 
plorers and  missionaries  were  educated 
there.  Sesille  is  the  home  of  the  won- 
der relics  of  the  ancient  Arabs,  The 
Alcazar,  considered  one  of  the  world's 
wonders,  is  mealed  therr :  also  the  tofftb 
of  Columbus  and  the  Tower  of  La  Gt- 
ratda. 

"Seville  also  is  one  of  Spain's  most 
important  commercial  points,  bring 
noted  for  the  fertility  of  its  soil  and 
for  the  channel  that  has  been  opened 
there  joining  the  waters  of  the  Gualdal- 
quivir  Ris-rr  with  the  ocean.  The  com- 
pletion of  this  work  will  be  celebrated 
a:  the  time  of  the  Exposition,  to  which 
the  World  Press  Congress  has  Iseen  in 
vited.  Archives  are  kept  there  pertain- 
ing to  many  things  of  interest  to  the 
United  Slates  on  the  early  days  of 
America." 

Mr.  Beteta  says  the  recent  U.  S.  Sen- 
ate's resolution  of  approval  for  the  Con- 
gress's plans  to  meet  in  Honolulu  has 
stimulated  intense  interest  throughout 
Europe  and  makes  assured  the  rrprr. 
'rntation  of  practically  all  Continental 
nations. 


Mr.  Beteta  is  a  former  editor  of  the 
Daily  of  Central  America,  published  at 
Guatemala  City.  He  wai  one  of  the 
most  active  organirers  of  the  Press  Con- 
gress of  the  World  at  San  Francisco  in 
1915  and  represented  the  Guatemalan 
government  at  the  Pan-American  Finan- 
cial Congress  at  Washington.  D.  C,  in 
1920.  In  addition  to  being  a  journalist 
he  is  a  lawyer  and  has  served  as  a  dep- 
uty in  the  Guatemalan  Congress.  He  is 
very  proud  of  the  fact  that  he  was  a 
newspaper  editor  at  the  age  of  twenty- 
two  years. 

Mr.  Beteta  is  staying  at  the  Hotel 
Endtcott  with  Mrs.  Beteta  and  their  two 
children,  to  whom  their  parents  propose 
providing  with  a  thorough  American 
education. 


HEAR  ROTARY  CLUB  IDEALS 


Central  N.  Y.  Editor.  Meet  in  Syracu- 


NAME  S.  N.  P.  A.  DELEGATES 


Fifteen  Publishers  Will  Repreeent  Dixie 
at  Honolulu  Congreas 

President  M.  E.  Foster,  of  the  South- 
ern Newspaper  Publishers'  Association, 
has  appointed  delegates  to  represent  the 
S.  N.  P.  A.,  at  the  World  Press  Con- 
gress at  Honolulu  in  October.  President 
Foster  was  recently  appointed  a  delegate 
from  the  Texas  Press  Association  and 
if  he  can  find  somebody  whu  ssill  pay 
all  expenses  of  the.  tri;  and  then  some- 
body to  run  the  Chronicle  while  he  is 
awav,  it  is  a  certainty  he  will  start  for 
Honolulu  next  October.  The  S.  N.  P.  A. 
delegates  are : 

Fred  L  Thompson.  Mobile  Register: 
J.  N.  Heiskell.  Little  Rock  Gazette;  Mrs. 
Lois  K.  Mayes,  Pensacola  Journal ;  J.  C. 
Harris,  n,  Augusta  Herald:  Urey  Wood- 
son. Owensboro  Messenger;  A.  G. 
Newmyer.  New  Orleans  Item ;  T.  M. 
Hederman.  Jackson  (Miss,)  Clarion 
Ledger:  T'dtn  A.  Park.  Raleigh  Times; 
E.  K.  Gaylord,  Oklahoma  City  Okla- 
homan;  B.  H.  Peace,  Greenville  News; 
E  Munsey  Slack.  Johnson  (Tenn. )  City 
Staff;  James  H.  Allison.  Fort  Worth 
Record:  R.  F_  Turner,  Norfolk  Virgin- 
ian-Pilot. The  president  and  secretary 
of  the  Southern  publishers'  association 
delegates  ex-ofneio. 


TO  FORM  PAN-PACIF1C  GROUP 


{Sffttsi  to  Eatroa  k  PcaLisnxi) 


/^OI.UMBIA,  MO..  April  14— From 
the  Honolulu  committee  now  making 
arrangements  for  the  1921  meeting  of  the 
Press  Congress  of  the  World,  to  be  held 
in  Honolulu  October  4  to  14.  plans  for 
sume  of  the  entertainment  to  lie  offered 
ihr  delegates  have  been  received  by 
Walter  Williams,  the  president  of  the 
Congress. 

The  Pan-Pacific  Press  Conference,  as 
a  department  of  the  Press  Congress,  will 
hold  a  session  in  the  course  of  the  ten 
days.  Alexander  Hume  Ford,  secretary 
of  the  Pan-Pacific  I'nion  and  editor  of 
the  Mid-Pacific  Magazine,  is  preparing 
die  progTam.  So  far  it  provides  for  Pan- 
Pacific  Day  to  begin  with  a  reception  be- 
fore the  morning  session  at  the  lolani 
Palac-.  a  reception  in  which  the  children 
of  all  the  schools  »ill  participate. 

The  children  wilt  he  divider!  into 
groups,  each  group  representing  a  state 
of  the  I'nion  and  marching  around  the 
Palace  in  a  pageant  of  states..  They  will 
be  rol*d  in  the  colors  of  the  states  they 
represent  and  carry  the  floral  emblems 
ami  flags  of  tile  slates.  It  is  expected 
that  the  ex-president  of  the  Hawaiian 
Republic  Sanford  B.  I>o|e,  and  the  for- 
mer governors  ..f  the  Territory,  will 
lead  the  state  pageant,  which  will  be 
reviewed  by  the  delegates  to  the  Press 
Congress  representing  every  country  of 
the  glolsc. 


At  the  officiat  morning  session  in  the 
throne  room  it  is  probable  that  the  or- 
ganization oi  a  Pan- Pacific  Association 
will  be  perfected,  and  plans  outlined  for 
bringing  together  every  year,  or  every 
two  years,  the  editors  of  magazines  and 
newspapers  published  in  Pacific  lands. 

At  the  conclusion  of  the  session  the 
delegates  will  gather  on  the  makai  lanai 
of  the  palace  building  to  receive  the  flags 
of  all  Pacific  nations.  This  is  the  re- 
markable pageant  of  Pacific  races  that 
so  enthralled  Franklin  K.  Lane,  when 
as  Secretary  of  the  Interior  he  visitesl 
Hawaii.  The  delegates  then  will  be 
guests  of  honor  at  a  Pan-Pacific  dinner 
served  on  the  Palace  grounds  about  the 
band  stands,  on  which  will  be  performed 
the  dances  of  all  the  Pacific  peoples  and 
the  national  songs  of  all  Pacific  lands 
will  lie  sung  by  their  native  sons  and 
daughters. 

Following  the  banquet  the  delegates 
will  return  to  the  lanai  to  review  a  Pan- 
Pacific  parade,  in  which  Japanese.  Ko- 
reans, Filipinos,  Hawaiians,  Latin  Amer- 
icans, and  other  Pacific  people*  will  par- 
ticipate. For  years  the  Pan-Pacific  I'n- 
ion has  l.cen  accumulating  the  parapher- 
nalia for  such  a  pageant,  and  as  this  is 
Magellan  Year,  the  entire  show  will  be 
produced  in  all  its  splendor  for  the 
Congress  delegates. 


The  Cental  New  York  Press  Assoc; 
lion  held  its  annual  meeting  in  Syracus-- 
April  10  and  elected  uflicers.    The  |sj 
lishers  beard  Assemblyman  T.  K.  Sa 
of  Syracuse,  founder  of  the  Syrac-- 
Rotary  Club  and  district  governor 
the  organization,  tell  of  the  club  lad 
ideals,    listened   tu   talk    by    the  R; 
Bernard  Clausen  of  lite  First  Ba;- 
Church  of  Syracuse,  and  to  a  nurelxr 
of  discussions  by  members  on  prcr- 
day  printing  and  publishing  problems. 

All  officers  were  re-elected   at  for 
lows:  President,  C.  H.  Skelton,  Cam 
tola  Courant;  secretary,  M.  V.  Aiwoj 
Groton  Journal  and  Courier ;  treasure 
It.  H.  Stuiie,  Camden- Advance  Jounu  . 
vice-presidents,  A.  P.  Bradt,  Fulton 
server;  J.  C.  Bates,  Vernon  News;  C  '. 
Itiirch.    Earlvdle    Standard;  execute: 
committee,  officers  and  C.  K.  William. 
Phieuix  Register-Wheeler  Milmoe,  Cas- 
istota    Bee-Journal,    B.    1.  Sherwo 
West  Winlield  Star. 

The  association  went  on  record  as  o:- 
poscd  to  the  44-hnur  week  and  any  »«i 
of  less  than  48  hours.  Strong  opposi- 
tion was  expressed  to  the  way  the  slit' 
fair  association  advertises  the  f- 
through  plate  matter  which  the  papers 
are  asked  to  use  without  charge. 


BARRY   HEADS  CORRLSPONDEMi 


Editor  it  Publisher  Writs*   Is  Electee 
Chairman  of  Standing  Committee 

(•Verse/  le  Koifnt  A  PvBLllHlsl 

Washington.  April  13. — The  biennial 
election  held  today  by  the  corps  oi 
Washington  correspondents  to  choon 
the  live  members  of  the  Standing 
Committee  to  serve  during  the  life  oi 
the  Sixty-Seventh  Congress  developed 
one  of  the  most  spirited  contests  in 
many  years.  There  were  six  candi- 
dates for  the  live  places  and  the  suc- 
cessful aspirants,  in  the  order  of 
their  standing  in  the  matter  of  votes, 
were  ■ 

Robert  Barry.  Philadelphia  Public 
Ledger  and  Editor  &  Pcblishek. 

Charles  S.  Albert,  New  York 
World. 

Koy  A.  Roberts.  Kansas  City  Star 
•  Gus  J.  Karger,  Cincinnati  Time: 
Star. 

Arthur  Sears  Henning,  Chicago 
Tribune. 

One  of  the  surprising  developments 
of  the  contest  was  the  relatively  large 
number  oi  men  who  wrote  in  the 
names  of  A.  J.  Montgomery,  of  the 
Christian  Science  Monitor,  and  Ed- 
gar Markham,  of  the  St.  Paul  Dis- 
patch and  St.  Paul  Pioneer  Dispatch. 
Their  names  were  not  posted,  as  tte 
campaigns  in  their  behalf  were  stand 
after  the  formal  nominatisjns  had 
closed. 

Messrs.  Albert,  Karger  and  Hen- 
ning are  hold-overs  from  the  Stand- 
ing Committee  of  the  Sixty-Sisr 
Congress.  Harry  C.  Stevens  of  the 
Minneapolis  Journal,  secretary  oi  the 
committee,  was  retired.  Under 
rule  which  has  prevailed  in  the  pa>' 
the  man  polling  the  greatest  numlse: 
oi  votes  becomes  a  chairman  of  the 
Committee. 

A  resolution  expressing  the  appre- 
ciation of  the  corps  for  the  work  t 
the  Standing  Committee  during  i»e 
past  year,  especially  in  the  matter  M 
the  press  arrangements  at   the  t  - 
cago  and  San  Francisco  conventiL-ivs 
was   adopted   on   motion   of    1  i- 
Snyder,  the  veteran  correspondent  oi 
the  Omaha  Bee. 


Google 


Editor    &    Publiiher    for    April    16,  1921 


11 


—  J 


■VOT  sallsfii  I  willi  having  a  reputation  (or  col. 

Inn  growing,  tbe  south  developed  every  other 
I ih«-  of  agriculture  wrai  into  the  lumber  business 
-  dug  deep  into  old  mother  earth— tent  "kouu" 
intn  manufacturing  districts  and  told  tlx  southern 
idea  to  the  men  of  wealth. 

That  is  why  four  fifth*  of  the  total  agricultural 
Health  U  represented  in  crop*  other  than  eotton. 

That  i«  why  the  south  is  culling  more  than 


(ifteen  hill  ion  frei  of  lumber  each  year.  Thai  is 
why  the  south  i»  producing  more  than  three  mil- 
lion five  hundred  thousand  tons  of  pig  Iron. 

That  is  why  cities  are  growing  rapidly  and  the 
mi. i.l,"  of  giant  faetoriea  paint  "Prosperity  and 
Prottrm"  against  a  background  of  aunny  ikies. 

Where  there  is  prosperity  there  are  possibilities 
of  greater  sales  for  the  product  of  merit.  But 
such  products  must  be  advertised. 


Wake  Up — Northern  Manufacturers 
Get  the  Correct  Idea  of  the  South 

If  votir  product  is  made  with  merit.  It  ran  be  sold  in  the  South. 
These  newspaper*  will  tell  von  HOW  and  then  produce  results. 


ALABAMA. 

••BJni.li.fK.wi  Ae.H.r.ld  IM> 

••Birmingham   A«.-Hoe«ld   (S) 

•Birmingham  Ntws  <H» 

'Blnnlaehaon   Nsws   (SI 

••Mst.ll*  Nrws.llssn   <E> 

••Mobil*  Rsgtstsr   (M) 

••M*blU  Rsgtstsr  (91 

FLORIDA. 
••Jacksonville   Metropolla  ....(£) 
FlorwU  Timee. Union,  Jacksonville 

(MAS) 

••Pnlatka  Motion  i  Post  'Ml 

••Peneacola  Jaurr.nl   (Ml 

"Peneacola  Journal   (Si 

••Ponancele  Nsws   (El 

GEORGIA. 

•••Atlanta  Constitution   (M) 

•••Atlanta  Constitution  '•••-{Si 

•••Atlanta  Gsorfiso  (E> 

•••Atlanta  Sunday  American  131 

Auausla  Chrosilcl*   (M> 

Auaual*  Cnronlcla   (91 

Auausln   Herald    I L I 

Auausla    Hot  aid   (9> 

•••Columbus    Ledaer   ■  l*v 

•••Mncon    r.-l.  i-  (Ml 

•••Macon    Teloeraph   IS! 

•Savannah  Mornine  Nswa  .  .  (MoVS) 
•••Savannah  Prsss  (E) 

KENTUCKY. 
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ARGENTINE  WANTS  THE 
TRADE  OF  U.  S. 


Editor    &    Publisher   jor    April    16,  1921 


Advertising    Director    of    La  Raxon, 
Buenot   Aire.,  Coon  on  Special 
Million  to  Entourage  Commerce 

and  Start  News  Senrka 


E.  It.  Milam 


Fur  the  purpose  of  organizing  a  new 
cable  and  correspondence  service  for  his 
newspaper  and  to  inform  American  busi- 
ness firms  on 
the  opportunities 
of  trade  with 
Argentine  and 
bow  best  to  take 
advantage  o  f 
them.  E.  H.  Mi- 
lani  has  come  to 
the  United  State* 
for  a  three 
months'  stay, 
representing  La 
Satan,  Uuenoa 
Aires'  noted 
evening  new  spa- 
paper,  of  which 

he  is  advertising  director.  Mr.  Milani 
i»  arranging  to  establish  a  direct  office 
for  La  Raton  at  Ho  West  34lh  street 
New  York,  within  the  next  few  days 
and  in  the  mcantimr  will  have  his  head- 
quarter* at  the  office  of  Emu*  ft  Put* 

USIILH. 

Later  Sir.  Milani  plans  to  tour  the 
principal  cities  of  the  Unite.!  States,  go- 
ing first  to  Boston,  Chicago,  Philadel- 
phia and  Washington. 

To  EniTTia  &  PiHLiMim.  Mr.  Milani 
outlined  the  purposes  of  his  visit  as 
follows : 

"My  trip  to  the  United  States  has 
only  nhjccl  in  view,  namel)  to  csjahlish 
business  relations  with  newspapers  and 
acting  as  a  rep- 
resentative of  La 
Raton.  First.  1 
intend  organiz- 
ing a  cahlc  and 
correspon- 
dence service ; 
second,  1  -ball 
try  to  engage 
competent  « ork- 
mcn  in  order  to 
oMain  for  I  _a 
Katun  the  graph- 
ic perfection 
which  every 
modern  paper 
requires.  Although  La  Razon  aims  to  be 
a  thoroughly  Argentine  paper  it  holds 
the  Americans  in  great  esteem;  it  fully 
understands  the  legitimate  ambitions 
that  the  nation  aspires  to.  it  al«o  re- 
marks the  rapidity  with  which  its  uni- 
versal development  is  going  ahead. 
From  thence  emerges  the  interest  La 
Karon  take*  in  acquiring  the  pr.  .per 
knowledge  "f  how  prosperity  and  cut- 
ttire  arc  to  be  ohtiinrd  and  demon- 
strated. I  do  not  wish  to  pose  as  a 
diplomat,  neither  would  I  care  that  the 
simple  mission  which  bring-  mc  to  this 
country  he  given  a  deeper  meaning. 

"The  great  future  hci"re  Argentine 
is  still  unknown  to  X.>rth  America.  It 
is  a  great  ami  wealthy  country,  of  sound 
financial  views,  individually  and  collec- 
tively. American  merchants  and  trad- 
ers in  general  have  r'or  di'plaver  the 
necessary  interest  in  knowing  the  coun- 
try pro(icrly.  Had  they  done  so.  the 
market  wouM  l>r  theirs  already.  It  is 
thr  best  cuntry  in  the  world  for  the 
demand  and  sale,  at  high  prices,  of 
American  goods.  Up  to  the  present 
only  Fnglish.  French  .-ml  German  mer- 
chants know  what  the  country  is  and 
the  pr»s|iecls  it  offers  foreigners. 

"The    day    that  Argentine-American 


Ds.  j.  A.  CnpTIMMKI 
Jlir/rrer  t>f  /.«  Kasvm 


AN  AMERICAN'S  CREED 


By  CHARLES  W.  MILLER 

^JODI.INESS  with  contentment  is  great  gain.  For  we  brought 
nothing  into  this  world,  and  it  is  certain  that  we  can  carry  nothing 
out  ll  Tim.  vi-6.  7).  Take  heed,  brethren,  lest  there  be  in  any  of 
you  an  evil  heart  of  unbelief,  in  departing  from  the  living  God.  But 
exhort  one  another  daily,  while  it  is  called  Today;  lest  any  of  you 
be  hardened  through  the  deceilfulness  of  sin  (Heb.  ii:  12,  131.  Thou 
shall  love  the  Lord  thy  God  with  all  thy  heart,  and  with  all  thy  soul, 
and  with  all  thy  mind.  This  is  the  First  and  Great  Commandment. 
And  the  Second  is  like  unto  it.  Thou  shall  love  'hy  neighbor  as  thyself. 
On  these  Two  Commandments  hang  all  the  Law  and  the  Prophets 
(Matt.,  xxii:  37-401.  No  man  can  serve  two  masters;  ye  cannot  serve 
God  and  mammon  (Matt,  ri: 24),  Choose  you  this  day  whom  ye  will 
serve,  hut  as  for  mc  and  my  bouse,  we  will  serve  God  (Joshua, 
xxiv  IS).  Him  that  is  weak  in  the  faith  receive  ye,  but  not  to  doubt- 
ful disputations  (Uom,  xiv:l>.  Behold,  how  good  and  how  pleasant 
it  is  for  hrcthren  to  dwell  together  in  unity  IP*,  exxxiii:  II. 

Copsnaiil  releaseil  fisr  pnbliralion  in  Eoiros  a  I'eSLisiifa.  New  York.  N.  V. 


NEW  SECRETARY  FOR  AD  CLUB 


exchange  lie  established  will  mark  the 
fall  in  prices  of  American  meat  and 
wheat;  bread  and  clothing  will  also 
come  tjowfl  in  prices  owing  to  the  great 
amount  of  stock  which  will  come  from 
Argentine.  On  the  olher  hand,  ma- 
chinery and  dry  goods  in  general,  at 
cheaper  rates,  will  he  obtainable  in  the 
River  Plate,  sent  there  by  the  American 
markets.  This  exchange  of  products 
would  lie  advantageous  in  every  way. 

"1  hold  the  opinion  that  a  treat)  pro- 
viding for  free  custom-house  exchange 
between  this  country  and  ours  would 
prove  to  be  of  much  benefit  to  both 
countries. 

"American  products  and  their  advan- 
tages are  not  properly  known  in  Argen- 
tine owing  to  the  small  number  of 
citizens  of  that  nationality  who  are 
residents  there.  According  to  the  latrst 
census,  there  are  about  5.000  to  fVOOO 
Americans  in  the  River  Plate.  Eng- 
lish. French  and  German  firms  are  very 
numerous,  besides  being  fully  experi- 
enced in  the  goods  there  is  a  demand  for. 
For  this  reason  the  Argrntina  purchaser 
obtains  his  supply  through  those  sources. 

'Truring  the  late  war  some  misunder- 
standings arose  letwrcn  American  and 
Argentine  exporters;  the  former's  prices 
and  conditions  of  |xayment  were  over- 
rated, owing  to  the  foreign  markets  be- 
ing partially  parali/cd  at  the  moment, 
and  when  the  goods  did  arrive  in  the 
country  they  proved  to  he  quite  differ- 
ent articles  from  those  ordered.  Such 


La  galea's  Handsome  Home  In 
Buenos  Aires 

being  the  case,  our  importer*  had  no 
,-lternative  except  to  submit,  as  their 
protest*  met  with  M  -upport  whatever. 

"Matters  base  greatly  improved  since 
then.    The  Argentine  trailer  begins  to 


see  for  himself  that  the  American  mer- 
chant is  also  a  reliable  man.  I  am 
ready  to  show  any  amount  of  figures 
relating  to  commerce,  importations,  ex- 
portations.  etc..  in  Argentine,  in  order 
to  convince  merchants  and  newspaper 
men  that  Argentine  is  not  merely  one 
country  more  to  lie  added  to  the  list  of 
those  who  negotiate  with  the  United 
States,  but  a  great  country  that  in  time 
may  pruve  itself  to  be  a  vety  good 
client. 

"Tile  legitimate  American  pride  will 
then  begin  to  realize  the  fact  that  there 
also  exist*  in  the  Southern  Continent 
nations  whose  greatness  is  rising  daily. 
Truth  must  nut." 

La  Razon  is  Buenos  Aires'  evening 
newspaiHT.  Mr.  Milani  *ays  it  has  a 
circulation  of  120,000  daily.  The  direct- 
ing head  of  |j  Raton  is  Dr.  Jose  A. 
Cnrtcjarcno.  Tile  newspaper  occupies 
one  of  the  finest  buildings  in  the  city  and 
is  equipped  in  the  most  modern  Ameri- 
can fashion  throughout. 


WASHINGTON   AD   FUND  VETOED 


Business   Men   of  State  May   Pay  for 
Newspaper  Campaign 

(SfrrieJ  ■  Eair.ia  a  Peai.tsMse) 
PinTLANti,  Ore.,  April  13.— The  pub- 
licity fund  of  the  Pacific  Northwest 
Tourist  Association  has  been  endangered 
by  the  recent  veto  by  Governor  Hart  of 
Washington  of  that  «tatr's  appropria- 
tion of  $37,500  for  the  organization.  A 
similar  fund  already  voted  hy  Oregon 
was  contingent  on  the  Washington  ap- 
propriation and  a  fund  of  $1K,750  from 
British  Columbia.  The  Pacific  North- 
west Tourist  Association  for  several 
years  ha*  been  conducting  an  extensive 
newspaper  advertising  campaign  to  at- 
tract visitors  to  this  part  of  the  country. 
The  only  hope  of  continuing  the  cam- 
paign lies  in  a  movement  hy  Washing- 
ton business  men  to  raise  their  slate's 
quota  hy  popular  subscription. 

The  -i  >•.-;:;  er  campaign  fathered  by 
the  association  lias  had  remarkable  re- 
sults in  attracting  tourist*.  W.  J.  Hof- 
tnann,  advertising  manager  of  the  Ore- 
g"iiian,  is  president  of  the  assochlion. 


Blackman   Agency   Gets   Belt  Account 

The  Blackman  Company.  New  York. 
I  as  been  a|  pointed  advertising  agent  for 
the  Mail  Pelting  Cimrumy.  Philadelphia, 
maker  of  "Leviathan''  and  "Anaconda" 
I  citing. 


Frank   Cobb   On   Hospital  Board 

Frank  I.  Cobh.  editor  of  the  New- 
York  World,  has  been  appointed  to 
the  board  of  managers  of  the  Man- 
hattan State  Hospital. 


Cmiac-K  L.  Btosvv 


New  Yorkers  Choose  George  Lippincott 
Brown  aa  "Syd"  Clarke's  Successor 

George  Lippincott  Brown  has  been 
elected  secretary  of  the  Advertising  Club 
of  New  York,  effective  May  1,  to  suc- 
ceed Sydney  R.  Clarke,  who  has  re- 
signed to  become  associated  with  T.  F. 

Moore  of  the 
T.  F.  Moore 
Company,  IV 
West  44th  street. 
New  York. 
Mr.  Brown  for 
PA     I  F-^M         the  first  t»  o  years 

r\eaaa»jl  University 

P  r  n  n  *  y  I  vania. 
was  with  thr 
P  h  i  I  a  delpllia 
Public  Ledger 
ami  the  Phila- 
delphia Press 
The  next  ten 
year*  he  *prnt  in  the  sporting  good- 
business  with  Abbey  flt  linbrie.  New 
York ;  Ahercrombie  &  Fitch.  New  York, 
am*  A.  F*.  Meissethaclt  &  Bro,  Newark 
N.  J  He  then  was  for  two  years  en- 
gaged in  -ale*  research  work  for  the 
H.  (•'.  Goodrich  Rubber  Company,  ol 
Akron. 

During  the  war,  Mr.  Brown  did  labor 
control  work  and  later  was  sales  man- 
ager of  the  automotive  lubricants  di- 
vision of  the  Snnneborn  Oil  Works  of 
New  York.  He 
come*  to  the  Ad- 
vertising Club 
from  the  Horace 
L.  Day  Co..  Inc. 
of  New  York, 
where  he  ha 
been  ailvrrti*ing| 
and  merchandis- 
ing sales  man. 
ager,  1 

Mr.  Clarke  has 
served  the  club 
efficiently  and 
h  i  s  resignation 
was  received 
with  deep  regret. 
He  is  to  be  given 
a  farewell  luncheon  May  4  by  a  number 
of  his  friend*  at  the  club.  Mr.  Clarke 
came  to  New  York  from  California, 
where  from  1903  to  1906.  he  served  as 
secretary  of  the  San  Jose  Chambers  of 
Commerce,  returning  East,  following  the 
earthquake.  From  1905  to  1910.  he  was 
secretary  of  the  Rochester  (X.  Y.) 
Chamher  of  Commerce,  and  vice-pres- 
ident of  the  Traders'  National  Bank 
He  created  and  organized  the  Rochester 
Industrial  Exposition  and  helped  to 
organize  the  Rochester  Advertising  Club. 
From  1916-18.  he  was  secretary  of  the 
convention  and  industrial  bureaus  of  the 
Philadelphia  Chamber  of  Commerce  and 
was  chairman  of  the  House  Committee 
of  the  Poor  Richard  Club.  He  spent 
1919  in  Italy  a*  director-in-chief  of  all 
the  mntion  picture  activity  in  Italy  for 
Community  Motion   Picture  Bureau. 


SveNtY  R.  Cum 


Joins   International    Harvester  Staff 

CUKMto, — An  addition  to  the  advertis- 
ing staff  of  the.  International  Harv  ester 
Company  i«  J.  J.  Hur*h.  late  oi  thr  Mac- 
Martin  Agency.  Minneapolis,  who  will 
assist  in  thr  preparation  of  farm  ami 
trade  r*V't  copy. 


New   Advertising  Service 

Dade  I!.  Epstein,  advertising  man- 
ager of  O'Connor  It  Goldberg,  Chi- 
cago shoe  retailers,  will  establish  a 
retail  advertising  and  merchandising 
service  in  ^J^^fy  GoOgle 


Editor    &  Publisher 
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or    April    16,  1921 


CHANGE    IN    A.    B.    C.  RULES 


Adver  titers'  Copies,  Trading  Territory, 
Diacoants  ar«  Regulated 

Several  rules  of  the  AnHil  Bureau  oi 
Circulations  were  changed  at  the  recent 
meeting  nf  the  hoard  of  directors  in 
Chicago,  the  regulations  affected  being 
those  on  the  uniform  audit  period,  ad- 
viMim-m'  copies,  suburban  and  trading 
territory  of  newapapers,  maximum  dis- 
count allowable  to  carrier,  agent  or  deal- 
er, and  markings  in  membership  lists 
designating  temporary  suspension  of  a 
member. 

Hitherto,  if  an  audit  for  one  publica- 
tion i»  made  for  a  shorter  period  than 
for  its  competitors  the  average  of  the 
other  newspapers  for  the  same  period 
was  put  on  tlie  secund  page  of  their 
reports.  Under  the  amended  rule  this 
average  will  appear  on  the  first  page. 

Under  "Advertisers"  copies"  in  the  re- 
port will  be  included  all  copies  sent  to 
regular  contract  advertisers,  not  in  ex- 
cess of  one  copy  to  each  advertiser. 

l'*ollowing  complaints  from  several 
publishers  that  territory  included  in  re- 
ports   as    "mhiirlian"    in    some  cases 


worked  injustice  to  competing  publish- 
ers in  the  area  so  included  the  directors 
adopted  a  resolution  that  "in  newspaper 
blanks  *  •  •  the  words  'trading  terri- 
tory' be  included  after  tile  nurd  'subur- 
ban' in  paragraph  8;  and  that  |>aragraph 
ltib  be  changed  to  read:  'State  radius  of 
area  and  name  eight  largest  towns  in- 
cluded in  trading  territory.'" 

Discount*  to  carriers,  agents  or  deal- 
ers in  excess  of  5  per  cent  will  nnt  be 
considered  a  bona  fide  cash  discount 
under  a  new  ruling  and  a  deduction 
from  tlie  circulation  will  be  made  for 
any  circulation  represented  in  that  part 
of  the  allowance  in  excess  of  5  per  cent. 

I'tlblications  under  temporary  suspen- 
sion, it  was  ruled,  will  be  designated  in 
future  membership  lists  by  an  asterisk, 
referring  to  a  footnote  reading  "Under 
temporary  suspension  of  service." 


Elected  to  A.  N  P.  A. 

The  Windsor  (Ont.)  Border  Cities 
Star,  the  Little  Falls  (N.  Y.)  Evening 
Times,  and  the  Kansas  City  (Kan.) 
Kansan  have  been  elected  to  active  mem- 
ber ship  in  the  American  Newspaper 
Publishers'  Association. 


Bring  Me 


Heeding  no  barrier  of 
river,  mountain,  forest  or 
desert;  unmindful  of  dis- 
tance; the  telephone  has 
spread  its  network  of  com- 
munication to  the  farthest 
outposts  of  our  country. 

The  ranchman,  a  score 
of  miles  from  his  nearest 
neighbor,  a  hundred  miles 
from  the  nearest  town, 
may  sit  in  the  solitude  of 
his  prairie  home  and,  at 
will,  order  the  far-distant 
city  brought  to  him.  And 
the  telephone  obeys  his 
command. 

Time  and  space  become 
of  small  account  when, 
through  desire  or  neces- 
sity, you  would  call  across 
a  continent. 

This  is  what  the  "Long 


Distance"  service  of  the 
Bell  telephone  has  accom- 
plished for  you;  what 
science  in  construction  has 
created;  and  what  effi- 
ciency of  workers  has 
maintained. 

You  take  the  telephone 
as  much  for  granted  as  you 
do  the  wonder  of  the 
changing  seasons.  You  ac- 
cept as  a  matter  of  course 
the  company's  ability  to 
keep  all  the  parts  of  this 
great  nation  in  constant 
contact. 

By  so  doing  you  offer 
•  a  fine  tribute  to  the  Bell 
organization  which  has 
created  this  "Long  Dis- 
tance" service — a  service 
no  other  country  has  at- 
tempted to  equal. 


American  Telephone  and  Telegraph  Company 

And  Associated  Companics 
On*  Policy  One  Syctcm  Univartal  Semic* 

And  all  directed  toward  Bmttar  Service 


has  been  invested  in  public  utilities  in 

ILLINOIS 


Of  this  amount  electric  railways  ac- 
count for  $456,000,000;  electric  light 
and  power  companies  $375,000,000 
and  gas  and  telegraph  companies  the 
remainder. 

There  are  270,000  citizens  in  this 
state  who  own  securities  of  utility 
companies,  they  with  their  families 
approximate  1,200,000  people. 

There  are  over  90,000  employees  and 
about  80,000  persons  working  in  in- 
dustries directly  dependent  upon  the 
utilities. 

These  few  facts  regarding  public  utilities  alone 
make  Illinois  a  state  to  be  cultivated  as  a  mar- 
ket for  your  goods. 

This  list  of  daily  Illinois  newspapers  stand 
second  to  none  in  influence  and  pulling  power. 
You  will  do  well  to  use  them. 


Rat*  for  Rat*  for 

Circu-  2,500  10,000 

Ution  Line*  Lines 

Bloonuagton  Pantagreph   (M)     17,820  .OS  .05 

Chicago  Evening  American  (E)  384,769  .60  .60 

Chicago  Herald -Eaammer  (M)  344,538  .55  .55 

Chicaco  HeraldExaraiaaf  (S)  626,637  .75  .75 

Chicago  Daily  Journal  (E)    116,243  .26  .24 

fThe  Chicago  Daily  News  (E)  412,020  .66  .65 

Chicaco  Evening  Poet  (E)     52,881  .28  .12 

•Chicago  Tribuaa   (M)  437,158  .70  .70 

•Chicago  Tribune  (3)  711,264  1.00  1.00 

•Uneols  Courier  Herald  (E)      1,827  .02  .02 

Molina  Dispatch   (E)     10,169  .04  .04 

'Peoria    Journal -Transcript.  .  .  .  (McfcE)      31,011  .11  .09 

Peoria  Star  (E)     22.913  .075  .06 

Roch  lil and  Arena   (E)      9,072  .04  .04 

Sterling  Gasette   (E)      4,863  .03  .03 

Government  Statements.  October  I,  1920. 
tPubUaher*'  Statement. 

•A.  B.  C.  Publishers'  Statement,  October  1.  1920. 


44 


Editor    &    Publisher    for    April    16,  1921 


WISCONSIN 

Tops  U.  S.  in  Savings 


While  savings  bank  deposits  eclipsed 
all  previous  records  in  1920  through- 
out the  United  States 

WISCONSIN 

banks  showed  the  greatest  percentage 
of  increase,  25.66.  This  is  some  rec- 
ord and  only  goes  to  prove  that  Wis- 
consin is  a  state  where  an  advertising 
campaign  can  be  carried  on  with  as- 
sured success. 

The  people  have  the  money  if  you  have 
the  right  merchandise. 

Wisconsin  is  not  always  considered  the 
greatest  state  in  the  Union,  but  it  in- 
cludes about  the  highest  percentage  of 
steady,  home  owning,  industrious  and 
well-to-do  citizens. 

Wisconsin  gives  you  a  potential  market 
unsurpassed.  Mr.  Advertiser,  if  you 
would  sell  your  merchandise  in  Wis- 
consin you  must  use  Wisconsin  daily 
newspapers.  Wisconsin  people  are 
most  loyal  to  their  home  newspaper. 

HERE  THEY  ARE— NONE  BETTER 


CitcuU-  Rate  for 

Mob  shoo  Hbm 

t  Appl.lon  Poat-Cr**c*at  IE)              7  015  035 

B.l.ll  New*   (E)           7,»14  -04I 

Eaa  Clair*  L*ad.r-Tel.«raaa  (ME4YS)            7.D57  US 

•Feaa  du  Lac  Reesrtir   <E>           B.32S  M 

Craao  Bar  Pr**8.Gai*tl*   <E)            9,7 16  .04 

K»a*ha  Nasr*  (E)          IU«  -015 

La  Cress*  TrlfcaB*  and  La*d*r-Pr**«  <E*VS)  12,085  OS 

Madiaoa     Wi.  I    Slat*  Jovrnal                          i«c  1J,.1JI  -OS 

i$Mllwaelte*  JnMMl   (E»        11 8.27  V  .20 

llMuwaek**  Jourti.l   <S>  Vt.im  M> 

MiloaukM  Santla.l   (MAE)  82,927  .14 

Milsr.uk..  Sentla*.  <S)  74.600  .14 

Racks*  J*ara*l-N*«*   <E)           8,ou2  -048 

Sup.fi. i  Talegraea   (E)  l«,0»l  M 

tSup*r..t  IWU.I  Seaday  Tin**  <S)  10.000  .055 

Ca*«nu**at  SUKm.nl.,  Octob.r  lit.  IS20. 
*A.  B.  C.  PaWMm'  Sl.l.a.al.  Ott*b*r  l.t,  1*20. 
IPublUh.r.'  Stataanaat,  S*Bt*a»b*r  l.t,  1920. 
tlPsikllak*!*'  St*t*re.i»t.  April  It*,  mi, 


R.  C.  PEN  FIELD  DIES  IN  JAPAN 


Publisher  of  World'.  Sales. 
Many  Y*ar»  on  N.  Y. 


■n  Waa  (or 
Pa  para 


Rdtnajci  C  Pixiiriii 


News  has  been  received  of  the  sudden 
death  in  Yokohama.  Japan,  of  Roderick 
C.  Pcnfield,  who  wis  for  forty  years  a 
newspaper  man 
in  and  about 
Xr«  York  City, 
for  the  past 
year  Mr.  Pen- 
field  had  been 
publishing  a  ma- 
gazine called  the 
World's  Sales- 
man in  Yokoha- 
ma, printed  in 
five  languages,  in 
partnership  with 
his  son.  Rode- 
rick Kynett  Pen- 
field,    who  has 

been  managing  the  New  York  end  nf 
the  business. 

Mr.  Pcnfield  was  fifty-eight  years  old 
and  a  native  of  New  Jersey.  With  hi* 
brother,  N.  W.  Pcnfield,  he  founded  the 
Asbury  Park  ( N,  J.)  Press,  in  1887. 
Later  he  was  for  fifteen  years  editor  of 
the  weekly  edition  of  the  New  York 
Mail  &  Express,  At  various  other 
times  he  was  connected  with  the  New 
York  Sun  and  the  Tribune.  In  1912  Mr. 
Pcnfield  retired  from  daily  newspaper 
work  to  become  associated  with  Col. 
George  Harvey  in  the  editorship  of 
Harper's  Weekly.  Afterwards  he  en- 
gaged in  the  printing  business  and  pub- 
lished a  magarinr  called  "Opera"  for 
several  years.  Two  years  ago.  he  went 
to  Japan  and  became  connected  with  the 
Japan  Advertiser,  in  Tokio,  and  later 
was  publisher  of  thr  Trans-Pacific  Mag- 
azine Poor  health  caused  his  return 
to  New  York  and  after  six  months'  rest 
lie  went  back  to  the  Far  East  as  owner 
of  the  World's  Salesman.  For  many 
years  Mr.  Pcnfield  was  part  owner  with 
his  hrother,  N  \V,  Penfietd.  of  the  Pic- 
torial News  Company  of  New  York, 
one  of  the  pioneer  news  picture  busi- 
nesses. 


recently  as  the  result  of  an  automobile 
accident.  Young  Traylor  was  at  one  time 
employed  in  the  art  department  of  the 

Post. 

Rev.  E.  W.  PrArrENBEaciix,  editor  of 
the  Western  Christian  Union  at  ltoon- 
ville,  He  .  for  more  than  thirty  years, 
died  suddenly, 

John  G.  Con  no*,  killed  in  an  automo- 
bile accident  in  Wichita  a  few  days  ago, 
was  one  of  the  early  western  Kansas 
pioneer  news-paper  men.  He  was  editor 
of  papers  at  Bycrs.  Macksville.  Cullison. 
Mullinville,  Pawnee  Rock  in  the  70Y 


FRANK    I.  CADWALLADER 


Veteran    New    York    Reporter  Drops 
"In  Harneaa,'*  Aged  63  Year* 

Frank  Irish  Cadwallader,  for  forty 
years  a  New  York  reporter,  dropped 
dead  at  his  home  in  New  York  April  13. 
aged  63  years.  A  native  of  Indiana,  Mr. 
Cadwallader  was  graduated  from  Cor- 
nell University  and  entered  newspaper 
work  on  the  New  York  Tribune,  with 
which  lie  served  30  years.  In  recent 
years  he  had  covered  the  Federal  courts 
and  the  Public  Service  Commission  for 
the  New  York  City  News  Association 
anil  New  York  News  Bureau,  for  which 
he  was  on  duty  at  the  Federal  Court  up 
to  5  o'clock  on  the  day  of  his  death. 

A  number  of  special  articles  on  sub- 
jects of  public  interest  had  come  from 
his  pen  during  his  long  career,  a  recent 
pamphlet  on  "The  Farce  of  Prohibition- 
having  attracted  considerable  attention. 
Although  he  characterized  the  dry  law 
as  unjust,  and  stated  that  he  would 
never  obey  it,  his  colleagues  in  the  re- 
porters' room  of  the  Federal  Building 
declare  that  he  did  obey  it  implicitly. 
He  had  also  done  some  notable  special 
reporting  for  Eihto.  &  PrtusHQ  in 
recent  years  He  was  a  bachelor  and 
leaves  one  brother,  Bassctt  Cadwallader. 
a  resident  of  Boston. 


(iflbititarg 

Nelson  S.  Ckockm,  aged  84.  who  was 
associated  uith  the  Marlboro  (Mass.  I 
Mirror.  Marlboro  Enterprise,  Barnstable 
(Mass.)  Patriot  and  the  Framingham 
(Mass.)  News,  died  April  10,  at  Chel- 
sea. Mass.  He  was  a  Civil  War  veteran. 
His  son,  George  E.  Crocker,  is  foreman 
of  the  Marlboro  Times.  ' 

Wiiabton  IS.MtKr.it.  one  of  Philadel- 
phia's nlilest  and  best  known  financiers 
and  publicists,  and  the  father  of  Samuel 
H.  Barker,  financial  editor  of  the  North 
American,  died  April  8,  at  his  home  in 
Roxborough.  aged  75.  He  had  been 
a  trustee  of  thr  University  of  Pennsyl- 
vania for  forty-one  years  and  for  many 
years  had  been  interested  in  literary  and 
journalistic  work.  In  1869  he  founded 
the  Pcnn  Monthly,  which  he  owned  and 
directed  until  he  presented  it  to  the 
University  of  Pennsylvania.  He  started 
the  Weekly  Notes,  a  four-page  weekly 
supplement  to  the  Pcnn  Monthly  and 
later  started  a  weekly  paper  called  The 
American,  which  succeeded  his  Weekly 
Notes. 

John  J.  H  turn  man,  for  50  years  con- 
nected with  the  Boston  Pilot,  died  in 
Dorchester,  Mass.,  aged  85  years. 

A.  J.  MlVEaS  Mviu-.,  for  many  years 
advertising  manager  of  the  Marion  Star, 
President  Harding's  daily  paper,  is  dead. 

Esrt-s  L.  Tkavlo*,  Jr.,  18.  son  of  Estus 
Li  Traylor,  foreman  of  the  composing 
room  of  the  Kansas  City  Post,  died 


Philadelphia  Veterana  Dead 

Philadelphia  lost  tw-o  of  its  veteran 
newspaper  men  this  past  week  in  the 
deaths  nf  Robert  Roberts  Shronk  and 
Anthony  S.  Chambers.  The  former  died 
on  April  7  at  his  home,  aged  76  years. 
He  had  never  fully  recovered  from  the 
effects  of  an  attack  of  influenxa  which 
he  suffered  three  tears  ago  during  the 
epidemic.  Mr.  Chambers  died  on  Apri" 
4,  aged  83  in  Overbrook.  Bob  Shronk 
and  Tony  Chambers  were  known  to 
every  newspaper  man  who  had  worked 
in  Philadelphia  for  the  last  30  or  35 
years.  Mr.  Shronk  had  covered  the 
old  Manayunk  district  for  the  Record, 
the  1-rdger.  and  the  North  American 
for  many  years,  He  was  active  up  until 
a  few  days  before  his  death  and  had 
just  rounded  out  thirty  three  years  of 
active  newspaper  servicr.  He  joined 
the  Public  Ledger  staff  in  1888.  Tony 
Chanil>ers  entered  the  service  of  the 
Philadelphia  Record  in  1870  and  from 
that  time  on  until  a  short  time  ago  he 
served  the  Record  in  various  capacities 
as  proofreader,  news  editor,  and  ex- 
change editor. 


Maine   Farmers   Honor  Boardman 

A  tablet  to  honor  the  memory  of 
%amucl  Lane  Boardman,  an  agricultural 
writer  and  editor  of  note,  was  dedicated 
in  Winslnw  Hall  at  University  of  Maine, 
during  Maine  Farmers'  Week  by  the 
Maine  Federation  of  Agricultural  Asso- 
ciations. Mr.  Boardman  was  assistant 
editor  of  the  Country  Gentleman,  Al- 
bany, N.  Y,  in  1859;  editor  of  the  Maine 
Farmer  from  1861  to  1878;  editor  of  the 
American  Cultivator,  Boston,  in  1878. 
editor  and  publisher  of  the  Home  Farm. 
Augusta,  from  1880  to  1886,  and  agri- 
cultural editor  of  the  Augusta  Kennebec 
Journal  from  1889  to  1892. 
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WHAT  OUR  READERS  SAY 


"The  All-American  T**m" 

5TMUK0,  HI..  April  5.  1921. 
To  EfUtvk  ft  I*U  Hi.ikMtk  ■  Thr  iir<o1«*t  oJ 
H*nry  FftrreM,  »pOTl  cilitor  of  \ht  V.  P., 
:k±t  :n  thr  *rlpclxnt  of  tbi»  AU-Amennn  nrwi- 
luprr  trjin  thr  », mi  rims;  fr*.  tires  of  thr  |Mipcr 
•rtn  tnS  «tViul-l  bir  mltrrly  IIIIMtlf lj  wat  in-. -J 
in.rirstmf.  Mf  Fsxrrll  •  nUlrtnnil.  however, 
ihmt  fS™ 


But  the  chief  noint  thst  I  Mbl  to  make 
l*  to  iiKfU  -hut  prarticallT  an  Tiding  of 
ir-triml  hunum  interest  cn-aM  be  msd*  )Uit 
at    IKipulnr  football,    bawbaM.    noxir-f  or 

I-riie  tmhiirf  ii  the  newsjuip*?!  of  the  r«ODtrr 
•»  otild  C'T*  t  he  page  s  of  f  ree  ail vatic  e  adver- 
tivng  Ibat  arc  a.nns;  g iren  to  •porting  ttar* 
ami  »poning  cv«nt». 

D.  YY  GRANDON, 
Editor  ami  Manager  The  Daily  Gazette. 


play  (uotl 
ki 


ting.  Mf  Far  till  .  *u:.-mru:  however, 
.'.•[Hi  t«ss.*ia  go  to  mt  Vale  anil  Harvard 
UtmS,    SO.OfTo   go   to   see    Babe  Kvlfa 


larvard 


kii-.tk  .»  homr  tun,  aiiJ  40, 000  people  go  to 
4  b.  aing  nuull.  uj-rtu  up  a  iuliject  for  4>*- 
cnwlur.  m\nth  i*  not  entirely  otic  •ided. 

Mr.  Fatrell  claim*  that  the  people  attend 
liit  »c  giiaara  ben  use  ol  tbe  latere*,  hi  football, 
li-.left-rt  in  Babe  Ruth,  and  ibtrre»t  in  the  boa.- 
iiig  criaieb.  To  my  r&ihd  U»r  btg  cto«d*  are 
'ieJ  up  t  fa  telly  liom  the  tart  that  page  after 
uf  free  advance  advertising  ia  tbe  a|*»tt 
kpuft  p:-jpAgaitda  of  the  most  reck 
-u  the  real  force  that  bringa  tbe  big. 
People  «bu  are  normally  interested 
in  %pon  arc  worked  up  through  the  page*  of 
free  i[JL>rt  advertising  tn  advance  to  a  pitch 
oi  interest  which  promr-ti  a  certain  per  cent 
uf  tbe  population  to  twell  the  big-  crowd... 

Uuwever,  1  feet  it  ia  safe  to  Bake  the  as 
scrtion  tbat  tbe  unit  amount  of  free 
paper  write  up*,  advertising  tbe  Yale  Hi 
lo.>ibjll  game  kit  advance,  diagnosing  each  par- 
ticular player  in  advance,  presenting  the  re 
markablc  fhyntal  qiuliliet  ol  each  member 
of  each  team  day  alter  day  and  week  after 
»eek  in  advance  of  the  game— that  san* 
□  mount  of  free  advertising  distributed  through 
the  column*  of  tbe  newtpapera  of  the  country 
in  regard  to  any  other  event  of  natural  normal 
interest,  would  caute  the  public  to  dock  by 
the  thousands  itut  the  wnc  as  they  flock  to 
K.  -tball,  baseball  or  priie  fight* 

The  tree  advertmng  that  Dale  Rath  has 
received  through  the  sport  columns  of  tbe 
newspapers^  without  in  any  way  trying  to  de- 
tract from  his  vondrnul  ability  at  a  hoc&e- 
run  hitter,  is  ia  my  humble  judgment  the 
greatest  reason  why  ftabe  Ruth  can  pull  down 
th<  *alary  br  pull*  down  and  draw  the  crowd* 
he  draw*,  I  kti-<w  because  I  helped  start  one 
r\K  r'lytT.  H-ins  Wagner,  on  the  way,  through 
tti#  Adri-iti  Telegram  when  he  played  with  the 
Adrian  t*am  in  the  Michigan  Stale  league 
many  years  ago  I  was  then  a  ynung»ter  tny- 
aelf.  general  manager,  editor,  proprietor,  bo**, 
aVfffl  and  sports  writer  of  the  TrlrRTain,  and 
how  I  did  whoop  it  up  for  Han.,  who  wa,  a 
big,  bashful,  overgrown  boy  just  beginning  to 

The  romifif  fight  btlween  Jack  Drmp»ry  and 
Oe-.rget  Carpentter  has  bad  a  an  it  lion  dollars 
north  of  I  be  he**  kind  of  advertising  nKvi 
lutrly  lire,  Tbe  pirhtrr*  of  both  f-trhtrr*  have 
brrn  vntiJt'l  tmlhum  of  time*,  tbnr  tmtorir* 
ar  d  then"  iiitte  qualitieat»ant  have  brrn  rn- 
larked  «|H>ti,  naagniried  to  thr  Htb  drgrrr  ami 
•iittlered  like  a  enseving  «f  snuw  tbroiigbout 
thr  length  and  hreudlh  of  tin*  and  <->lbrr  Land*, 

After  all  thu  spectacular  and  free  adveniiing 
i'  they  fail  h.  draw  aaore  than  +ti,ni)i>  Mssgsl  to 
their  contests  it  is  an  indication  that  the  sport- 
ing Mood  g|  the  coqntry  is  nut  nearly  »o  super 
Jtrtt-i'  ;i«  "iir  frirr.il.   Mr.   Faircll,  would  uuke 

u*  beliere 

Ratehctrl  clubs  arr  organized  f  nr  the  coin 
jn*t  the  tame  as  moving  psciure  proilnrrrs  an.l 
thf.itncal  man.igert  are  nut  for  the  coin.  Thr 
moving  picture  and  the  theatrical  mimagrrs  pay 
anilltont  to  ^hr  nrwBitap*«rs  of  ihr  coamtrv-  for 
di-pUy  advertiung.  It  is  perfrrtly  salt  to 
make  the  «utrmrnt  th»*t  fifty  time«  ai  man v 
people  g*i  to  the  moving  parlure  «how<i  and 
|r«-alre»  in  tki«  counlrv  a*j  go  1n  fonthall,  bur- 
bull,  br.xing  or  prirr  ng;hlrng  cimtesla, 

Why  *h'>uld  f  uotbnll.  lifctrli;ill,  |gjgj|gsj  and 
t'Ttre  fTiglituig,  which  arldom.  i*  ever,  spend  a 
■JitUar  advertiains:  tbrir  game*  (for  the  reaion 
t  aI  the  anortinft  pnwra  are  falling  over  them- 
orlvr-  In  advcrlio'  their  games  free),  b«  given 
tuaL  Ii  I  m  I'ublKitr  when  thr  mmin  aii'l 
:>  eitimatr  tbrllirs  arc  upending  tmllinn*  in 
r  i-  te*«tui;<t»  of  tbe  c<iuntry  and  receive  but 
stitall  L-ubticity  If  the  music*  and  the  ibcatrr* 
and  the  ptoducer*  generally  were  given  a* 
fuiaeh  litf  advrrtniitg  as  the  scorting  rlrmrnt 
M  the  tountry  reveues  from  tbe  ticwspafiers, 
H  would  Dot  be  ttrce^kkrj  for  them  to  spend 
tin*  gi'tid  m.^ciey  for  udvertiung  dup^ay.  Why 
make  fowl  of  sp^rtang  events  that  attract  but 
a  *  trial  I  per  cent  of  tbe  population  and  cold 
ham  of  attractions  that  realty  attract  the  pub 
!k.   with   less  than  one  twentieth  of  tbe  irce 


-  Til- 


r  E 


Paid  6.75  for 

RzADiKc,  Pa,  April  It,  IMl. 
To  Koitok  ft  Ft'SLisuia:  In  a  recent  Lame 
tbe  1'rruita  manager  writes:  "The  highest  con- 
tract price  paid  by  any  publisher,  as  far  as  we 
have  been  ublr  to  learn,  it  b\t  cent*."  Allow 
mc  to  rntuiid  this  wnier  that  be  ha*  not 
tearchrd  fat  or  fruitfully.  Thr  Ceiepaeot 
Paper  Company  pair  in*  paid  7Y,  cents  for  the 
first  two  mtMiths  ul  \**Z\.  They  are  now  pay- 
ing &1-4  cent*.  1  ruber  think  1  ou«ht  to 
know,  because   I,  smlortuttately.   am  one  of 

william  Mccormick. 

F.dilor  and  Publlaher.  Timet  Herald. 


Smmk%  W.  N.  Sw.Hhotit 

Cobalt,  Ont.,  Argiu  12,  1921. 

To  KoiTi-fc  ft  I'llUlHU-Wr  are  alimoU*  Vj 

lueate   one   W.    N.    Swarlhuut.  who  followed 

newspaper  wmk  for  a  number  of  years.  He 
left  tin.  cunti 


hi.  country  a  number  ■if  >c&rfc  ag»  and 
working  m  nr«tpap<f»  -:-n  the  Pacific 
durim  «iv,l  191*    Can  «««  t.vc  lu 


I'ndrrttaml.  I  »«rt-»  (ullj  wMli  Mr.  Kafi.il 
a,  to  the  valnc  of  othtrtic  and  a,  to  tbe 
sjlue  of  aan«  and  proper  liamlltntr  of  aport 
ncwa.  tut  the  newftjapera  have  xcrte  to  aeed 
«n  the  aDorting  end  of  their  ptiblicattoni 
.ir.d  are  riving  the  tporting  elenent.  which 
i«    after   the   com    just    ai    much   as  any 

•'■it  r  >  f  ->u,|rff«.  an  idvjmncr  over  ev^-y 
otker  cla,a  of  bu,inrsa.  It  ii  a  aafe  bet  if  the 
•rurh  ti>uM  be  known,  that  one  oTtarter  1o 
o-.e  half  the  fpace  devoted  to  sporting  neu, 
loifiliibe)  by  the  big  riry  paper,  as  welt  a,  th*- 
,m.,l|  i»ne»  would  rnild  erery  dollar's  worth  of 
circulation  any  of  the  papers  receive  from  the 
sporting  eleisMnr  I  believe  H  is  also  a  safe 
gil--,,  Ibnl  the  , parting  drp.rlmrnt  nt  the  big 
newspaper,  are  bills  of  rspense  really  cc-atirig 
a  Hefifiercy  every  day  they  are  operated  in 
the  lilieral  manner  that  is  now  the  general  cus- 
tom, instead  of  being  income  producers. 

Mure  than  that,  the  sporting  roges  are  re- 
garikd  as  so  generally  worthless  as  advertis- 
ing pages  in  big  business  circle,  that  nK.-.ni 
*0  per  cent  of  general  advertising  contrart, 
that  are  lent  out  over  the  country  give  voice 
to  instructions  that  their  advrrti.ir.g  nmss.*  nai 
hr  rmm  «s>  Ikt  /r»r(i«a  »o»er  That  is  the  best 
possible  evidrn.r  of  how  the  manufacturer, 
regard   the  lulr.ng  ,.,.rr  of  the  ,p,.rting  ele- 


NO  DAMAGES  FOR  WRONG  CUT 


Portland    Expresat    Win,    After  Printing 

Another's  Photo  >a  Dswd  Person 

Pulilic:itiuti  of  a  wrong  portrait  in 
connection  with  a  story  announcing  the 
death  uf  a  person  ii  not  can«  for  re- 
covery of  damages  according  to  a  re- 
script handed  down  by  Associate  Justice 
John  A.  Morrill  uf  the  Maine  Supreme 
Court  in  favor  of  the  Portland  Kxprc"- 
Advertiacr.  The  rescript,  which  was  in 
the  ca«t  of  llcrrick  vs.  Evening  Express 
Publishing  Company,  was  as  follows: 

"In  case  of  the  negligent  publication 
in  a  newspaper,  without  any  clement  of 
wilful  wrong,  of  a  wrong  portrait,  in 
connection  with  a  true  news  item  an- 
nouncing  the  death  of  a  person  named 
therein,  in  such  a  manner  as  to  lead  a 
reader  to  believe  that  the  published  por- 
trait is  the  portrait  of  the  person  named 
in  the  new*  item,  recovery  of  damages 
for  mental  suffrrmit  and  nervous  shock, 
and  visible  illness  resulting  therefrom, 
will  lie  denied  to  the  parent  of  the  per- 
son whose  portrait  is  thus  negligently 
published,  there  bring  no  physical  injury 
to  the  parent." 

Pans  Reporter*  S*ek  Roat  Horn* 

P.sRis,  March  29, — A  retreat  for  news- 
paper rnrn  is  at  last  in  prosjseirt.  Prac- 
tically all  the  other  professions — thanks 
tu  the  help  gist'ii  them  by  publicity  in 
the  newspapers!— now  have  their  rest 
homes  for  the  aged  and  indigent,  and 
finally  the  jn-.irnalistN  have  raised  funds 
and  have  even  picked  out  a  site,  now  the 
property  of  the  State— at  Sommerview, 
a  cjuirt  ipcjfl  within  a  few  miles  of  thr 
Nontundy  coast.  Here  the  aged  mem- 
bers of  the  profession,  who  have  worn 
out  in  the  service,  may  spend  the  re- 
mainder of  their  live*,  and  here  also 
will  br  afforded  facilities  for  summer 
vacations  for  active  members  at  slight 
cost.  Nothing  stands  in  the  way  but 
securing  the  grant  of  the  site,  and  while 
this  means  cuttinc  much  red  tape,  which 
will  take  time,  success  is  felt  to  be 
assured. 


Verdict 

The  Portland  (Ore.)  News  has  won 
the  libel  suit  brought  against  it  by  Cle- 
ment Scott  of  Vancouver.  Wash.,  for 
SlOn.OOO.  The  News  opposed  Scott  in 
hi,  campaign  for  mayor  of  Vancouver 
and  in  articles  opposing  his  candidacy 
intimated  that  he  was  allied  with  the 
"paving  trust." 


DO  YOU  KNOW 

WEST 

Virginia 


has  many  manufacturing  estab- 
lishments of  great  importance, 
including  the  largest  pottery, 
largest  drug  and  extract  factory 
and  largest  stogie  factory  in  the 
world,  also  the  largest  axe  fac- 
tory and  the  largest  independent 
tinplate  mill  in  the  world? 

West  Virginia  is  a  State  of 
almost  limitless  resources  in 
the  infancy  of  their  development 
and  utilization. 

West  Virginia  daily  news- 
papers bring  the  advertiser  and 
consumer  together,  the  result 
of  which  is  "consumer  de- 
mand." These  daily  newspapers 
do  the  work  for  you.  Use  them. 
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A  NEW  SERIAL 

for  immediate  r cleave 

ATLANTIDA 

By  PIERRE  BEPiOIT 
tbr  «nry  that  wen  the 

GRAND  PRIX 

of  fire  iboasajvd  franca  u  tbe 
BEST  ROMANTIC  NOVEL 
o(  the  yc»r 

Ttrrtioriei  doting  daily 
WIRE  NOW 

McChnre'  Newspaper  Syndicate 

373  FiHirtfe  Av.nu.      Nrw  York  City 


TIPS   FOR  AD  MANAGERS 


Circulation  tells  in  N«w 
York  for  50;  mora 
Daily  and  100%  mora 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


OF  THE  SHAFFER  CROUP 


The  Eeening  Peat  led  all  Chi- 

cago rvrniag  ae. .paper,  in  financial 
i  di  e  rti^rt  fur  1*e  year  of  1920,  with  * 
total  of  1.031,240  agate  lioea.  exceeding 
iu  neareat  evening  competitor  by  171,171) 
agate  liaea. 

THE  CHICAGO 
EVENING  POST 

Chicago'*  Qui  Nawapap.' 
OF  NEWSPAPERS 


Few  Papara— (If  mmy) — anrpaaa  tha 
TRENTON  TTMF.S 
NEW  1ERSEY 

AS 

A  Food  Medium 

Even  during  tha  past  luniniM  four  food 
page* — and  mora— was  tha  etxe  of  Otar 
regular  weekly  Thursday  food  feature — 
*  winner  for  hn-.iai»w:v«».  rota  lie*  e  on  J 
nifi  ufaeturer  • . 

Wednesday!      and      SunHn  va      four  OOln 

page*.    Tuesday.  Music  Psg» 
Circulation  Z6.649.         Member  A   B.  C. 

KELLY-SMITH  CO. 
Mai-bride*  BM#.  Lyttou  RIHg 

Now  York  CMt»( o 


A  btmnpi*  ^r(irra»;...ti  ha*  no  terror*  for 
the   North   Jersey  Shore— the  teld  domi' 

THE  ASBURY  PARK  PRESS 

ffeWRtAg  on***  Sat*4my> 

This  territory  ha*  factories  th*t  produce 
aUS.QQO.DDO  annually,  farms  yielding  $lOr- 
O»,oa0  annuity,  and  a  over  rvtort  bust* 
»es»  betide*. 

It  require*  *  panic,  indeed,  lo  seriooaiy 
•fleet  u.'J  of  these  lines  of  endeavor. 

Mimh'T  A.  B,  C.  Sfnd~4  Rait  Coed 

Funk  R  Northrup,  Sp*<i»]  Kepr«»*atatlve 
303  Fifth  Avenue.  Naw  York  City 
Association  Bldg..  Chicago,  HI, 

J.  LYLfi  KIN  MONTH.  PwhlUhar 
Aabury  Pork,  N.  J. 


Barrow*  A  Richardson,  Dreael  Bid  Pntla- 
.Mphta  Placing  advertUitig  f»r  Wamauita 
MiOs  Corp.,  pillow  cases  and  sheetings,  New 
EedfoTiL  Mail. 

Bi^r^ey. Hamilton      Company,      ■ '    I,  ■  - 
Tro*t    Bldg  .  Grand   Rapid*.   Midi.  Repotted 
to  have  started  campaign  in  Michigan  newt, 
paper*  foe  P,  P.  Daggett  Canning  Co  ,  "Dag- 
gett's Iri*b  Stew,"  Conpersville,  Mich. 

Bracks  -F  ord  Cotnp  a  nv,  1457  B  T  oadw  a  y. 
New  York.  Flaring  1 12  line,  .Wtilurmn,  I  time 
order*  with  Pennsylvania  newspaper*  lor 
t'nttc!  portahte  Budding  Manufacturing  Cor 
IMiratioti,  IIS  Bmadway,  New  York, 

Campbell,  Blood  A  Tramp,  19)0  Penobecot 
Bldg..  [>rtrnjt     Will  *hort!y  place  newspaper 

schedules  in  Chicago,  DrtrnM.  St.  Lowi*  and 
Uuff^ti  fur  thr  Ray  Batlrry  Company;  This 
schedule  will  he  extended  fo  other  chic*  at 
business  warrant*. 

Chatham  Advertlslns  Agincy,  )  W.  29th 
street.  New  York.  Placing  advertising  for  ike 
Pscinr  No  felly  Company,  MVi«iiloiJ"*  Toy*, 
14  East  llth  it  reel,  New  York. 

Wendell  P.  Colton  Company.  16)  Broad- 
way. New  York.  Reported  ■ill  khortly  pUce 
order*  with  new*p»per*  in  selected  section*  for 
the  Eastern  Steamship  Corp.,  Pier  19,  North 
RiTTT,  New  York  City. 

J.  H.  Crota  Company,  214  South  12th 
*tT**t,  Pbilatlelphia.  Again  placing  order* 
with  nvwMpaprrs  in  wrlected  Hrtion*  for  tb« 
Onuinr  Haarlctn  Oil  Co.p  1 16  ferkman 
it rect,  Nrw  York, 

Danialaon  A  Son.  9&  Wantminattrr  atr»i. 
Providence,  R.  1.  Plaicing  ottter*  wllk  ncw*- 
■a  per  *  in  *elected  acetftoii*  for  ftiUad  Cam- 
pony.  "Fib"  cigarette  cue,  ProvliU-nt.-c,  R,  1., 
and  366  5th  a.rimr.  New  York. 

Gaorga  L.  D>er  Company.  42  Broadway, 
New  York.  Ajram  placing  copy  with  news- 
paper* In  varion*  aection*  for  Regal  Shoe  Cotn- 
i-any.  Booton. 

Enrfa.  Wa*«y  A  Co..  >o  Es*t  Waahinirton 

•rtreH.  Chicago,  and  25  Weet  434  nmt,  New 
York.  Placing  orders  with  newspapers  in  yari- 
om  sect i nn ■  for  Forhan  Company,  dentifrice*. 
196  6«h  avrnoe.  New  York.  Reported  to  be 
hanifling  advertising  fnr  Marry  Company,  filing 
caannel*.  Grand  Rapid*,  Hick, 

P.  (C  Frowart  Comp.ay,  Ml  Wot  4  2  d 
alrrrl.  New  York-  Placing  order*  with  news- 
papers that  b**r  rot:*gr*vufc  acctions  for  Man 
daUftn  Maaul  actn:  ittg  CompAny ,  "OeliuUinte 
Meab  Bag,"  North  Attleboro,  aaasa. 

L.  5.  Goldsmith,  244  Fifth  smut,  N«*e 
York.  Again  placing  orders  with  some  sootb 
ern  newspaper*  for  GoodsJI  Worsted  Company, 
"Palm  Heath  Cloth."  Saadiord,  Me. 

Groan  loaf  Coanpany,  )  1 6  Fifth  avenue. 
New  York.  Handling  advertising  for  Indus 
trial  Correspondence  University.  Inc.,  Philadel- 
phia. Pa. 

Most*  Advertising  Service,  Munaey  Bldg.. 
lUli i t»<i re.  Placing  orders  with  some  Penn- 
sylvania newspaper*  for  Tasty  Baking  Com- 
pany, 'Tattycake."  *  J  J  5  Sedgely  avenue,  Phll- 
aJrfpala. 

William  T.  Mwllally.  roport«d  planning  a 
newipaper  campaign  in  Nrw  England.  Sonlhern 
and  Middle  Western  State*  for  Baekrach, 
photographer,  507  5th  avenae,  New  Ynrk. 

Pfcard  *  Co  .  16  Weat  46lh  atrect.  New 
York.    Placing    loaf    half -page    order*  with 

iKwiLti.it.  iii  :±iw<  Cittc»  tn-    L  ii  ler         J  T  >  f"" 

writer  Cumpany,  JO  Veaey  fltteet.  New  York. 

Harry  Porter  Company,  1 5  Weet  44th 
street.  New  York.  Placing  order*  with  some 
ncwitaperft  that  have  rotogravure  aection*  for 
Preemo  Co  ,  "Silkodono."  hiir  ood  *calp  prep- 
aration. 127  Duane  atreet.  New  York. 

Power*.Hou*e  Conspaay,  HQS  Chaatnut 
street.  Clrvrland.  Ohio.  Reported  will  make 
up  a  list  of  newsfuprr*  danng  the  neat  month 
for  Buswick  Steel  Lath  Company,  Nile*,  Ohio. 

Frank    Proabroy    Conasmny,    456  Fourth 
avenne.    New   York.  r 
Rogrrv  ft  (Ullrt,  Mf|_. 

New  York-  Making  trade  dcab  for  the  "Choi 
f.-nir"  and  "tlMdiion  Hall"  Hotel*,  Atlantic 
Cily,  N.  J. 

Fred  M.  Randall  Company,  Book  Bldg., 
Detroit.  Again  placing  orders  with  newspapers 
In  various  sections  for  Idea]  Power  Lawn 
M  b«  n  Company,  Lansing.  Mich.,  and  27ti 
Went  *trert,  new  York. 

L    T.  Howard  Company,   117  Weat  4*tk 

•arret.  New  York.  Hare  placed  ordrr*  with 
*.-me  New  York  City  newspapers  for  Phi!lij<«- 
Jone*  Corp.,  **Van  Hewsen"  collar,  J(K>  $lh 
avenue.  New  York. 

H.  E.  James  Agency,  4>0  Fourth  «»nu«. 
Nrw  York,  Reported  In  hr  handling  ad  vert  t»- 
ing  fnr  Mneller  Company,  rnaearoni,  lersey 
City.  N.  ). 

Johaaoo-Raad  Company.  202  South  State 
atrret.  Chicago.  Reported  will  ctart  a  general 
newspaper  <ampaign  Im  Wadiworth-Howland 
Company,  paints,  Chicago. 

Kraff  AdvertUIng  Agency,  431  Palace 
Bldg.,  Minneapolis.  Rrported  to  he  planning  a 
beaiporer  campaign  for  Automatic  Gaff  Com- 
pany. h*hing  tackle,  lone.  Wask. 

Lord  A  Thome e.  MalUrs  Bldg  .  Chicago. 
Rrpuried  to  have  decided  upon  a  Urge  n*w»- 
p»l«rr  ramraign  to  run  rn*-Mttly  in  Sunday  rjs- 
twins  for  Htirproof  Hoslrry  Co.,  Milwaiikee. 

Lyddun  A  Hantord.  Cutter  Bldg..  Rochaa- 
ter.  N.  Y.  Again  placing  orders  with  news- 
paper* in  selected  section*  for  Sill  Stuve 
Works,  Rochester,  N.  Y. 

Morri*  M.  Herbert  Adv*rti»ing  Agency, 
North  American  Bldg.,  Philadelphia-  Placing 
ordrr*  with  ncwsp*i*rr*  in  selr tried  arctaon* 
for  Congee**   Cigar   Company,  PbiUdelpeiia. 


Roae-MartM,   lac,    1400   Broadway,  New 

York.  Placing  advertising  foe  E.  Reger-stwrg 
&  Sons,  "Admiration"  cigars,  Broadway  and 
J4th  Mitrci.  New  York. 

Roao-Cnuld  Csmnaiy,  909  North  1 0th 
street.  St.  Louis.  Placing  order*  with  new** 
paper*  for  fjuakrr  Valley  Manufacturing  Com- 
pany, Aurora,  IU. 

Irwin  L.  fta*anborg  Company,  Chicago 
Hr|n.Ttf.j  will  later  start  a  newaiiaper  campaign 
for  Woziak  ft  Co.,  Boalrtsrd  Clothe*.  Chicago. 

Rutbrauff  A  Ryan,  404  Fourth  avonue. 
Nrw  York.  Placing  ordera  with  neweiutper*  in 
nelrcled  section  for  Corrective  Eating  Society, 
4J  West  16th  street,  .New  York. 

Stroud- Brown,  Inc.,  I0J  Fifth  avenue. 
Nrw  >  nrk.  Reported  wilt  aliurtlr  make  up  li*t 
of  newspaper*  for  ft  Fischer  ft  Co,  "Hot*: 
Aetor  Coffee,"  New  York. 

TkWeck*  Adv*rtl»lng  Cocnnany.  2}  W**t 

Monroe  street,  Chicago.  Handling  advertising 
for  Stephen*  Motor  Works,  Freeport,  ID. 

Tracy-Parrv  Company,  Lafayette  Bldg., 
Philadelphia.  Placing  order*  with  newspaper* 
in  varioQ*  sections  lor  Smith.  Kline  ft  French 
Co,,  "Dr.  Hand'*  Medicine,"  Philadelphia. 

Hick*  Advertising  Agency,  .}  I  7  Broadway. 
New  York,  Placing  copy  with  newspaper*  and 
ucT.rr.il  magazine*  Tor  the  Great  Eastern  Rail- 
way of  England.  Pladag  advertising  with 
women'*  magazines  and  general  publication* 
for  the  AiMiry  Mills,  uuikrrs  of  "Annette 
Kellcrman"  bathing  suit*. 

Cham  bora  Agoncy.  614  Maleon  Blanche 
Bldg.,  New  Orleans.  Sending  copy  to  South- 
ern newspaper*  foe  the  "Blue  Star  Remedy." 
manufactured  by  tbe  Star  Products  Cumpiny. 
Cameron,  Tex. 

Thselecb*  Adeartlaing  Company,  22  W««t 

Monroe  street,  Chicago.  Will  start  campaigns 
at  orsce  (or  the  Indrstrndo  Trunk  Makers  of 
Mishawaka,  InH.  Will  use  national  magazines. 
Will  tsse  trade  papers,  erport  paper*  and 
newspaper*  for  Anderson  Electric  ft  Equip- 
ment Company  nf  Chicago. 

Tnck-r   Agency,   J0>    Fifth   avenue.  Now 
York.    Placing  advertising  for  Norman  &  Ben 
nett,  Boston,  makers  oi   shoe*  for  men  and 
women, 
Potti 

Kansa*  City  and  Chicago  Cssng  an  eictensive 
tis«  of  farm  papers  for  th*  George  H.  Lee 
(  ortriiany,  of  Omaha,  manufacturer  of  "Germ- 
intuor"  and  other  staitdud  poultry  and  stock 
rrmcil.rt.  Campaign  started  for  "F^pj  O  La- 
tum," an  rgg  preserving  for  mala 

N«l*on  Cheeman  A  Co^  1127  Pin*  street. 
Su  Loo ia.  Making  yearly  contract*  with  news- 
paper* fur  Val  Blatz. 

Chamber*  Ageocy,  Mak*on  Blanche  Bldg., 
New  Orleans.  Making  yearly  contract*  with 
newspapers  Ut  Elmer  Candy  Company.  Mak- 
ing yearly  contract*  for  Behrens  Dnsg  Com- 
pany. 

Samthwoetern  Advertising  Company,  Okl*. 
human  Bldg  ,  Oklakoma  City.  Making  yearly 
cuntrada  with  newspapers  for  Hofaira  Manu- 
facturing Co. 

H_    E.    Loaan     Advertising     Agency,  440 

4tb  avenue.  New  York.  Making  1,000-lin* 
yearly  contracts  with  newspaper*  for  Vttagraph 
Company.  Making  yvxrly  contrarts  with  new*- 
papers  for  Union  Pacific  Railroad  Company. 

Peek  Adverttomg  Ag**«y,  )47  Fifth 
avenue,  New  sork.  Making  yearly  contract* 
with  newspaper*  for  Englaadcr  Spring  Beda. 

Stack 

Bldg.,  Chicago. 

newapaper*  lot  Swslt  "ft  Co- '  Making  yearly 
gmrtrgajsj  with  newapaper*  fox  HodenpyT,  Hardy 
ft  Co, 


Advsrtiaing     Agency.  Heyworth 
Making;  yearly  contract*  with 


South 

yearly  con^ 


McJunkln   Advertising   Company,  S 

Walrnah  avenue,  Chicago.    Making  yearly 
■'art*  with  newspaper*  for  Orange  Cru*h, 
World  Wide   Advertising  Corpora t loo,  I 

Weat  34th  atreet,  New  York.  Handling  ad' 
vcrti»irtg    (at   Harvey   Craw,   real  estate.  522 

5th  avenue. 


Placing  advertlalng  for 
note,  25  West  J2d  street, 


Fidelity     Advertiamg     Agency.  Carfseld 

Bldg  ,  Cteirlkiid.  Making  1. (Till}  line  contracts 
•nth   newspaper*   for  Telling   Belle  Vernon 

i    tu,  i  i.. 

Brandt  Advertiklng  Company,  $  South 
Drarbom  meet.  Chicago.  Making  7,fl0O-lin* 
contract*  with  newapaper*  for  Rcule  Company, 

Inc. 

McCutckeon  Gar  son     Service,     64  W**t 

Randulph  vtrrFt,  Chicago.  Making  1,000  line 
<i>ntrActs  with  newspaper*  for  Basel ck  Manu- 

I  at  taring  Company. 

Lord  A  Thomas,  Mollora  Bldg.  Chicago, 
tfadrjogj  *JPM  lnir  earn ir act*  with  new«paper* 
tor  lUuet  ft  Block. 


United    Mates  . 

Toledo,   Obio.  Making 


1  Ifiul* 


Advertising  Corporation, 

__ting  5,noo-ii! 
with  newswpera  for  Willya  Overland  Corp. 

Ferry  llanly    Advertlalng    Company.  1120 

Walnut  street,  Si.  Louii.  Making  yearly  con- 
tract*  wish  newspaper*  for  Mills  Chemical 
Cnsnpsny. 

George     Batten     Coanpany.     3ft  I  Fourth 

avmur,  New  Yiirk,  Making  yearly  contract* 
»tth  ncwNpapcra  for  "Klim,"  MerTiD'Soule* 
SaU*  t  i.T|H.t»i»on-  Making  7'a'ly  contracts 
wttli  fur  Central  Oil  ft;  Gas  Stov« 

Company.  Making  ]4,IHK>-|ine  contrart*  with 
newspapers  for  t.eurgc  E.  Knth  Company. 

J.  H.  Croea  Company.  2 1 4  South  1 2tS 
street,  Philadelphia.  Sending  uut  3-inch  or- 
der* t»  run  132  times  lur  H.  L.  Lathrop. 

Vanderhoof  A  Co.,  Vanderhoaf  Bldg . 
Chicagi'  Havi-  *e cured  account  uf  the  Hiraen- 
Wickwife  CumpMny.  337  Smth  Frankitn  street, 
Clitnigo.  Natiuttal  nftlgauiira  and  newspaper* 
ss.  ill  Itc  usr.l. 

Ptckard  A  Co.,  16  Woet  46th  etroet,  Now 
Yurk.  Renewing  rmitracts  and  trndine  out 
ii  i i  i  .  i .  ordris  tn  fun  nne  time  for  L  nder- 
u  .  ..I  Typewriter  CumfsUly. 


Indication  of 
Lineage  Increase 

1920  v..  1918 

in  the 

BOSTON 
AMERICAN 


Finetnciol  Ad.artiainc 

Total  LaiuM.  1918...  21,769 
1920. .  .233.609 


,g        Bar  Spate*  (n 
—      Rattan  i  Crma—t 
~     Enmnr  Nmttpopr 


Million 
Dollar 
Hearst 
Features 


Th*  World'.  Create. t  C trculation 
BaJJoWa 

International 
Pssture  Servica,  Inc. 

Naw  York 


.  PLAIN  DEAIJ- RS  MARKET 
is  all  of  N.  Ohio 


The  Plain  Dealer 

Cleveland 


No  He  s  t  a  ncy 

Advertisers'  statements  are  implicitly 
accepted  in  a  newapaper  that  possesses 

an  integrity  which   j*  not  questioned. 

In*fhr  gr>at  Pittsburgh  distnet  the 
element  nf  hesitancy  i*  removed  from 
the  p respective  purchasers  mind  when 
he  reads  an  advertising  proposition  in 

The  Pittsburgh  Post 

Foe  mnre  than  three  qnartera  o(  a 
century  one  of  tk.  big  aida  in  the  pro- 
motion of  Prtt.nitTgh 

DAILY  AND  SUNDAY 


Editor  &  Publisher 

C  LAS  3  I P I  E  D 
ADVERTISEMENTS 

Reach  the  besl  employ  ws  and  employfes 

in  tha  advartlalJig  field 
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THE  WORLDS 
ARE  NEW  YORK'S 
NEWSPAPERS 

and  sell  the  most  pres- 
tige, and  the  most  circula- 
tion for  the  least  money. 


CPA  AD  »  the  same 
JIA/Ur  little  FUN- 
MAKING  CHAP  your 
readers  used  to  look  for 
day  after  day—and  he  ia 
ready  to  serve  you  again 

^ST  INTERNATIONAL  SYNDICATE 


The 


Pittsburg  Press 


Has  the  Largest 

CIRCULATION 
LN  PITTSBURG 

MEMBER  A.  B.  C 


Neartj  every  penoa  la  Richmond  read* 

NEWS-LEADER 

Tfcf  Niwft-LsADu't  efcrcuUtioo  b. 
Richmond  I*  rr cater  than  that  o<  all  the 

«lm*  U  freater  th*o  an;  Mkn  Vlrilnia 
newspaper. 

Tke  iwarn  staterriruta  of  the  Richmond 
paper*  *how  the  Niwi-Lbaou  eae  ■ 
dairy  circnlatton  io  Richmond  which  if 
more  than  three  timet  greater  than  It* 
neareat  competitor. 

Foreicn  rrprr*ent*rrer* 
The  grllp-Smitk  Co..     Chireeo.  Ill 
\1err.r-.  I«e  B»il<lo.«        Krllr  Smith  Ce. 

B'waj  at  34th  st  I  rtto»  Baildiae. 
7"  Ke'uithl'fcuidJer  Bid*;..  Atlanta.  C* 


IN  NEW  ORLEANS 
IT'S — 

THE  NEW 
ORLEANS  ITEM 


HUNCHES 

AfoeadiH*  tditati  en**  titt  tdxtorl  are  alaaw 
<m  tke  liH>i<T*t  fur  are?/  amj  tettufe  tileai  that 
ran  he  utej  t<K*ih  -  KntTfia  &  CuaLtsiiKa  start 
HH  II  A"  eu.e  aanifc  fuMirtti 
aed*!.  /tie  nief  laer  the  »**i-a  it 
Miteeeil  tmcctlstmlly  la  year  rtf>  dat 
it  /earn  tat*  defatlmntt.  Addftit 
rrihaltoai  to  rae  Huscit  Editdb- 


rpHE  Jamestown  (N.  Y.)  City  Council, 
unable  tu  accurately  determine;  pub- 
lic sentiment  on  daylight  saving,  asked 
newspaper*  to  take  a  straw  vote  on  the 
question.  The  result  gave  2,576  ballots 
for  the  saving  plan  and  2.2(0  against  it. 

R.  T. 

•  a  • 

In  a  campaign  to  educate  automobile 
owners  to  learn  the  license  numbers 
which  their  machines  carry,  the  Des 
M  nines  Capital  is  giving  away  gasoline 
in  five  and  ten  gallon  lots.  It  publishes 
lists  nf  license  numbers,  copied  at  ran- 
dom from  automobiles  on  the  streets  of 
the  city,  and  asks  the  owners  of  cars  to 
ascertain  if  the  numbers  are  from  their 
automobiles.  The  lucky  drivers  then 
drive  to  the  Capital's  office,  where  they 
are  presented,  on  some  days,  with  cer- 
tificates good  fur  ten  gallons  of  gas- 
oline, and  on  others  with  coupons  call- 
ing for  five  gallons.-!.  H.  S. 

a      a  * 

The  Philadelphia  F.vening  Puhlic 
Ledger  has  just  put  on  a  new  feature  in 
the  form  of  a  Daily  Movie  Magazine 
Page.  It  is  claimed  that  this  page  is  the 
first  daily  movie  magazine  page  in  any 
newspaiHr.  The  feature  on  the  page 
will  include  a  daily, 
story  of  snmi 
written  synopses  of  recent  releases  or 
pictures  abuut  to  appear,  advice  by  ex 
perienced  men  and  wcracn  on  How  to 
Write  Scenarios,  personal  stories'  nf 
How  I  Got  into  the  Films,  I-atest 
l-Vhion*  in  Kilmdom,  Real  Love  Stories 
of  the  Star*.  Answers  to  Queries  by 
Movie  Fan*,  etc.  etc.-E,  A.  M. 

•  •  • 

Ten  school  boys  of  Rock  ford.  III., 
honor  member*  of  the  Rockford  Junior 
Press  Club,  arc  able  now  to  tell  their 
kM  forturate  fellows  how  thing*  are 
tlone  in  the  plants  of  the  great  Chicago 
newspaper  The  features  on  the  page 
Chicago  for  a  round  of  the  plants  a* 
guests  of  the  Korkfnrd  Star  in  recog- 
nition of  their  work  a*  the  best  news- 
getter*  of  the  pa*t  month  Student*  in 
all  of  the  thirty  schools  of  Rockford 
belong  to  the  Junior  Pres*  Club,  whose 
member*  edit  one  page  of  the  Star  every 
day  — H.  E. 

a    a  a 

The  sixth  annual  Current  Events  Bee 
conducted  by  the  Brooklyn  Daily  Eagle 
at  a  Brooklyn  school,  April  8,  *aw  21 
high  schools.  >  record  numl<er.  repre- 
sented. Hach  school  had  two  represen- 
tatives They  were  questioned  on  cur- 
rent events  in  the  manner  in  which  the 
old-time  spelling  bees  were  conducted. 
Each  contestant  was  given  two  chances 
before  being  eliminated.  The  Eagle 
awarded  the  winner  a  gold  medal.  A 
silver  medal  was  awarded  for  second 
honors.  The  Eagle  also  awarded  a  silver 
cup  to  the  school  whose  contestants  re- 
mained longest  in  the  Bee.  Raymond 
M.  Gunnison  of  the  Eagle  presented 
bronze  medal*  to  eath  contestant.  H.  V. 
Kaltentiorn.  a*si*tant  managing  editor  of 
the  Eagle,  was  interrogator,  assisted  by 
Han  Id  A  Strickl-ind  ar.d  J.  C.  Draper, 
school  editor  and  assistant  school  editor. 
Mr.  Gunnison  also  presented  ca»h  prize* 
awarded  1  v  the  Rattle  in  a  contest  to 
dttcrnine  the  best  li-ts  of  20  question* 
and  nn*wer»  submitted  by  student*  of 
high  schools. 

a       •  a 

Another  new  weekly  publication,  is- 
sued as  a  part  of  The  Detroit  Daily 


Time*,  made  its  appearance  April  11.  It 
is  called  "The  Detroit  Society  Times" 
and  is  described  by  the  Times  as  a 
"newspaper-magazine  for  women  to  be 
published  every  Monday  as  a  part  of  the 
Daily  Time*."  The  section,  which  is 
in  tabloid  form,  is  printed  on  a  special 
grade  of  print  paper  of  a  rich  cream 
color.  The  first  number  contains  24 
pages.  About  40  per  cent  of  the  space 
is  devoted  to  advertising.  Social  and 
women's  club  news  is  featured  in  the 
first  nine  pages;  the  rest  of  the  reading 
matter  is  news  and  features,  practically 
all  of  which  is  local.  The  section  is  pro- 
fusely illustrated. 

\V.  N.  Burkhaidt.  managing  editor  of 
the  Times,  has  engaged  Sara  Mnore 
Eastman  as  the  editor  of  the  Society 
Times.  The  section  is  almost  wholly 
the  product  of  the  woman's  department 
and  repertorial  staff  of  the  Daily  Times. 
This  i*  the  second  tabloid  section  put  out 
by  the  Time*  since  the  recent  ehajnge  in 
management.  The  Detroit  Motor  Times, 
which  first  ap->eared  March  16.  is  pub- 
lished every  Wcdnesday.-B. 


PROMOTION  IDEAS 


'"THE  Grand  Rapids  Press  has  insti- 
tuted a  merchandising  department 
in    connection    with    its  advertising 
service. 

a      a  a 

The  Grand  Rapids  (Mich.)  Herald 
has  started  a  rotogravure  «ertion  in  it* 
Sunday  edition  tinder  the  direction  of 
Ray  I**.  Barne*.  president  and  general 
manager  of  the  Newspaper  EngTaving 
Company.  Mr.  Barne*  plans  to  feature 
not  so  much  illustration*  of  national  in- 
terest a*  views  and  portraits  which  ap- 
peal especially  to  the  reader*  of  western 
Michigan,  although  national  and  inter- 
national subjects  will  receive  a  certain 
amount  of  space  along  with  the  other*. 
The  rotogravure  section  will  lie  issued 
on  the  first  Suntlay  of  each  month. 

a      a  a 
The  St.  Paul  Daily  News  offers  a 
cash  prize  fur  writers  of  limericks  fur 
the  children'*  page. 

a      a  * 

Maurice  Hogan,  advertising  director 
of  the  Portland  (Me.)  Herald,  was 
awarded  the  prize  for  the  !>cst  idea  on 
"How  to  Quickly  Sell  Merchandise."  in  a 
campaign  conducted  by  Murray's  News- 
jiaper  Service  of  New  York.  Hogan'* 
idea  was  as  follows: 

"We  all  know  that  the  most  successful 
advertising  campaign  put  over  was  the 
Liberty  Loan  campaign.  Its  wonderful 
illustrated  pictures  and  well-written  copy 
convinced  everyone  that  a  bond  was  a 
good  buy.  Every  paper  in  the  United 
State*  carried  the  copy  and  the  adver- 
tisement* were  paid  for  by  the  business 
men  of  each  city.  I  believe  a  smaller 
Idea  carried  out  would  help  a  lot  in 
moving  merchandise  from  the  shelves, 
also  help  turn  the  factory  wheels,  help 
prevent  more  unemployed,  help  the  un- 
employed Kick  to  work,  and  last,  but  not 
least,  help  felt  merchantlise  in  our  crty." 


The  Fountain  of  Yonth  ? 

A  unique  record  among  newspaper* 


of  today  is  that  of  the  Westfield  (N. 
Y.l  Republican,  which,  although  in 
existence  continuously  *tnce  1855,  has 
had  but  four  editor*,  all  of  whom  arc 
alive  toihy.  Founded  in  April,  1855  it 
is  credited  with  being  the  fir*t  Repilh- 
Itcan  ncw-pajier  printed  in  this  country. 
A  letter  to  the  present  editor  and  pub- 
lisher, H.  \Y,  Thompson,  ha<  ju*t  been 
written  by  the  first  editor.  M.  C.  Rice, 
now  resoling  in  Lawrence,  Kan.,  at  the 
age  of  "6  vear*.  The  other  editors  arc: 
F.  A.  Hall  and  E.  A.  Rose. 


making  up  ad- 
vertising schedules, 
agencies  invariably 
include  such  news- 
papers as  the 

Indianapolis  News 

FRANK  T.  CARKOt.1..  A  min 


Ke»  Ver*  o«ki 


Known   Throughout  the 
World 

Why  are  advertiaementa  eotntnc  from 

f^rLe'STubuih/i  £or"r  "* 

Plttflbllirt  ©.jSpatCl) 

Becattae  h  i  tke  Pittefcur*  newspaper 
known  throughout  the  world. 

Br  an  e}i  Office*: 
Wallace  G.  Brooke, 
Brumaiei    BuiMrnz.    Nee  York 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
yeauV  ezperience  racanlly  *tat«d 
that  hia  record*  tbow  that  for 
th«  money  expended  the  remit* 
produced  by*  the  Washington 
Star  placed  It  FIRST  IN 
AMERICA 


W  eat  ten    Rcprrtrntati**,    J.    E.  Let*. 
Firs*   Nail  Bank   Bldf..   Chicaeo,  1U. 
Eaalero  Rrprrieatttree,  D»o  A  Carroll. 
Trlhene  Bid,,  Near  York.  N.  Y. 


Famous  Wits  of 
History 

A  iKort  nuigBedn*  p«ce  feature 
twice  a  week. 

NEWSPAPER  FEATURE 


241  W. 


ST..  NEW  YORK 


Tke  aanalfaaeatlea  o(  the  tare  I*., lie.* 
fieVTeVk*    J~"h  * 

THE  DAY 

AND  < 

THE  WARHEIT 

ketn«.  Into  Detof  tke  -eat  paseaetal 
aaWertiataf  medium  ia  the  Jewtsk  field 

tile  (3*T 

The 
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PAYS  IN  A  GENERATION 


Ontario  Gswnnwnt  Prow  What  Can 
B«  Done  in  Raforeatation 

Addressing  the  annual  meeting  of  the 
Canadian  Lumbermen's  Association  at 
Ottawa,  Ont„  Hon.  E.  C,  Drury.  premier 
nf  Ontario,  urged  co-operation  in  re- 
forestation and  used  an  apt  simile  in  the 
course  nf  his  remarks,  saying:  "We  have 
forgotten  in  the  past  that  trees  grow, 
that  they  are  produced  in  the  same  way 
as  the  annual  crops  and  by  the  same  sun 
and  rain  and  wind.  W  e  have  got  the 
trees  out  of  their  cla«s.  We  have  been 
to  minerals— as 
to  lie  got  off  the  ground  as 
as  possible  and  often  by  wasteful 
methods." 

Mr.  Drury  recounted  what  was  being 
done  by  the  province  in  respect  to  re- 
that 


paliltcs  might  profitably  engage  in  it. 
"The  time  has  come  when  our  forests 
must  cease  to  be  exploited.  They  must 
become  the  care  of  the  government,  for 
private  enterprise  cannot  wait  on  or 
handle  a  crop  that  takes  so  long  to  ma- 
ture," he  warned. 

Hon.  Benjamin  Bowman,  provincial 
Minister  of  Public  Works,  suggested 
that  revenue  received  from  lumbering 
should  be  spent  in  providing  for  the 
future.  The  convention  heard  two  re- 
martcah!c  stories  in  connecttoi 
forestttion.  Dan  McLachlin. 
lumberman,  told  bun  in  IflSO  his  general 
manager  cleared  a  piece  of  land  in  this 
district.  In  1920— forty  years  later— the 
firm  cut  a  secund  gruwth  of  popular  that 
gave  two  16-foot  logs  and  one  12-foot 
log. 

A  somewhat  tutular  s'.ory  was  told  by 
W.  J  MacBrth  of  Toronto.  In  1884. 
his  wife  cut  a  small 


planted  it.  The  tree  is  now  80  feet  high 
and  20  inches  in  diameter. 

In  other  words,  reforestation  pays  In 
little  more  than  a 


Beard  Buy*  Port  Angales  Papor 

E.  E.  Beard,  former  proprietor  of  the 
Vancouver  (Wash,)  Columbian,  has 
purchased  the  Puft  Angeles  (Wash.) 
Herald,  afternoon  daily  with  a  Sunday 
morning  edition,  from  A.  V.  Watts. 
Mr.  Beard  recently  returned  from 
Alaska  where  he  had  temporary  charge 
of  the  Juneau  Daily  Capital. 


Chambersburg  (Pa.)  Puhlic  Opinion, 
Columbia  (Mo.)  Daily  Tribune.  Goshen 
(Intl.)  News-Times,  Hagrrstown  (Md.'i 
Morning  Herald  and  Daily  Mail,  an-! 
Wilmington  (X.  C.)  Morniaf  Star 
New  weekly  members  arc  the  Newark 
I  N.  J.)  Sunday  Call  and  the  Wilming- 
ton  (Del.)  Sunday  Star.  The  tor.: 
A.  B.  C.  membership  is  1716. 


Newark  Papar.  Join  A.  B.  C. 

The  Newark  ( N.  J.)  Evening  News 
and  the  Newark  Ledger  have  been  ad- 
mitted to  mcntberahip  In  the  Audit  Bu- 
reau of  Circulations  Other  dailies 
which  are  on  the  latest  list  of  A.  B.  C. 
papers  are:  Billings  (Mont  .  I  Gazette, 
Brockville  (Ont.)  Recorder  a-nl 


Oxford  Mill 

Work  was  resumed  in  all  departmrf: 
of  the  newsprint  mill  of  the  Oxfor. 
Paper  Company,  Kumford.  Me-,  after  : 
two  week*-  suspension  because  of  busi- 
ness condition*. 


Quits  as  a  Daily 

The  Fergus  Falls  (Minn.)  Free  Pre', 
has  suspended  daily  publication,  bn; 
will  continue  as  a  weekly.    It  is  a  N  j:  - 


SUPPLIES    and  EQUIPMENT 


FOR 


NEWSPAPER 


MAKING 


FOR  SALE 

gg  A  WORD  lor  .d..rt<san»<K> 


FOR  SALE 

A  WORD  to*  advarliaamanta 


.'fin line  Praaaa* 


EQUIPMENT  WANTED 


6c 


A  WORD  far  adx.rtluas.ata  vadar  taJs 


I  and  sold, 
products,  printers  and    slrees.  CTiiraao, 
.    o!    e»err  daaeripssoa. 
Conner,  Fendler  ft  Co..  M  Brtkmaa  St.,  N.» 
York  Cit,. 


Mnlhg  hjM  for  I  «  I  column  Quarto, 
Nrw.pajK-r  I'rr.ses.  Jol  rre-.se«.  Piper  Cuttera 
«<bh"  Machinery  Co..  tit  Solllk  Deartxira 


For  Sal.  * 

One  [iill7  equipped  matrix  roller,  la  |.etf«xt 

condition  Will  sell  reasonable.  Tat  Beaeuii 
Journal  Coeapanr.  Akron.  Oaiii, 


BANKRUPT  SALE 

Ot  plant  and  sum  of  Recnrd  Publiibim  Cor 
Pursuant  to  autaorirr  of  a  decree 
.  lo  by  the  Diirrirt  Court  of  the  United 
lor  the  KiMrrn  n-itrict  c.f  Virginia,  on 
the  21st  day  of  Mait-h.  1921.  in  the  matter  of 
Record  l'uMialtnig  trcporatioa.  Bankrupt,  the 
undermined  will  oiler  lor  sale,  at  Public  Anc 
tion,  to  the  highest  bidder,  frrx  an  I  rlenr  of  all 
liens  and  encumbrances,  la  frnait  of  the  prem- 
ises. 211  Twenty  rifth  slrcei  aeratafcHnl  occu- 
pied hr  Rr-ond  Publishing  t'ttrimrstmn  ai  a 
oU.-r  or  bvninc*s,  in  the  Cits  of  Newport  New*. 
Virginia,  no  Friday.  April  - 
o'clock  a  re 
Bankrupt  I 


For  Sale 

Closi  Comet  4.  6.  ar.il  *  iiaa-r  Pre»*.  Tfeis  ma 
ehhie  lias  printed  a  daily  witb  small  rire-qlarion 
anil  aUayi  reer-i.e-t  good  urr.     I>up)f-x  4,  A, 


Twelve,  let  or  20  page  r-Ttary  riresi  with  tlereo- 
type  equipment.  Please  send  detail*  to  Daily 
Star.  Sault  Ste   Marie.  Canada- 


anil  R.  paa*   Flat  Bfil  l'rei>   This  is  an  angle 

41  M.r.hall  street,  Poll.hkeep.ie.  X.  V. 
For  Sal. 

Rebuilt  tics  Matrix  Rolling  Machine  f..r  wet 
mat.  oien|lc!e  wtlh  direct  feared  asotor  equif^ 
incr.1  Prii-e  readable.  The  Goss  Printing 
Company,  ISiS  Sooth  Paulina  street,  Chicago. 


Wantad  to  Buy 

J2  pate  newspaper  press,  length  of  type  column 
•M    inches,  with  stereo,   outtit.    Give  descrip- 


Salr,  Cratiaiiy,  2nd  Fifth  asen.e.  N.  V.  C. 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 


15-1  Naaaau  St.,  Tribunt 
Now  York  Cltr 


Bids 


the  follow 
rpnratasn.  to-wit: 


wo'per1y',ol"'a.l»d 


II)  Kr 


inrlu'fhuT'l Anate'sc'otf  freaa.'^orHinct  Mc 
types,  furniture  and  fixtures. 

(2)  Two  <i)  nota  of  land  located 
Place,  Klusbrth  City  County.  Virginia. 


For  Sale 

Two  No.  5  Linotypes  with  mot. in,  l.re  frrders 
and  extra  nvaa-arines.  all  in  g---.il  ...iking  order, 
coenplete  Monotype  ennitrment.  with  DD  key- 
board, romsrrwr.  display  mollis  etc..  al*o  pony 
VYbitl.ck  rvlindrr  with  Culler  ilammef  control 
•nd  asotor;   the  ah.ire  at   bargain  prices  (of 

For  Sal. 

Or.e   R.   Hoe  ft  Cay   combined   saw  table  and 

'rimme-:  old   model;   in   excellent  eonditino. 

For  (urine!  particulars  write  Add.  ft  Co..  Port 


For  Sal. 

Following 


f 3)  All  accounts  due  Mid  Bankrupt  tlstate  by 
Sundry  parties 

Term  Cub. 

Ki>r  ftarth<T  inforiMtioii  apply  to  Wta.  C 
Sf  W.  Altr.rner  for  Truitet 

FRED  H.  SKINNER.  Tr«trr  in  lUnlcrvaptcr. 


ttfft  II  i>r    irtraiMtit'Itti*  t 
Ifrpp.  H'»r  »lrai|(hl  Imr  prrtf. 
1J  pp.  Hor  t  'taitivr  prc*«. 

ft  pp.  CSoM  l".ipo;H-f  prrtsL. 

ft  pp.  s.<  -.  IiuH  hmr  >up,>lt-ni*TTtt  prni  ,ekc- 
Inrfyprl. 

}  ii  !    Irl  ■  il .  ..tiiI      ntn  uliti  ■  ■.  rr.|  ii 
B.,I.<r  S»U+  Lo  ,  yjO  5th  avr.,  N>w  York  Ciljr 


W«  c«n  IncrsiM  your  bu»in<»»— you 

Yau  ha>va  tiSounht  of  ptmmm  cltppifica 
yourt^lf,  But  )«t  u«  tmll  you  Kaw 
pret>«  clipping*  can  be  m«de  •  butt 


BURRELLE 

145  UfayetteSt.  N.  Y.  City 

bll.bed  a  Quarter  of  a  Century 


FOR  SALE 


Co  a  a  Straight  Line  Quadruple  Foor- 
Det_k   Two  Fftf.   Wtd«    Cre*.  Prints 


This  Press  May  Suit  You. 


WALTER  SCOTT  ft 


ANY 


PUBLISHERS 

OUR  NEWSPRINT 

Quality— Highest 
Service — Best 

Price — Lowest 

Beat  line  of  Half-lone  news, 
Standard  news,  and  Rotogravure 
papers 


Bofora  eontraclinc  ASK 

J.  &  J.  SCOTT,  Ltd. 

Pulp  «  Paper 

33  W.  42od  Si..     New  Yorfc  City 

Fkon.  VaaoVrbilt  I05T 


For  Prompt  Service 

TYPE 
Printers' Supplies 
Machinery 

In  Stock  for  Inunediotc  Shipment  by 
"American  Tjfw  tlw  Beit  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  PifTsbiirgh        Kansas  City 

Nt*  lf.jfk        ClcvdsrtJ  rVnvrr 
Philadelphia     Drmitl  Ano<les 
Pirr-mc**         Cb  e,  ajo  Ssn  TnrKtaco 

RswhrnuCMl        Clrxmnatl  FnrrlsnJ 
Spokane 


FOR  SALE 


Two 


Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  tollers, 
etc..  all  in  splendid  running  condition.  Presses 
columns  20  inches  up  to  32  pages  with  one  set  ol 


also 


Complete  Stereotype  Equipment 


and  Form  Tables,  all  in  A- 1 
Will  be  sold  reasonably, 
room  for  our  new  plant 


delivery  to 


THE  DULUTH  HERALD 


DULUTH 


:: 


:: 


MINNESOTA 


Editor   &    Publisher   for    April    16,  1921 


Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 


e_caed  SO  wordal  FREE. 
Advtrtlalag  Cot)  teat  Feature* 


HKI  in  .^iiicuht  o.gariiiulitin  wlm  it  Ac- 
termi^c-d  l©  nuke  1 9J1  a  bif  rear  tin  local  aJ 
vrrtHUlU  wilt  »e»d  It  tn  thrtr  *clTAti'ui|r  to  rt.ltb- 
muincaie  *»th  B.r  *  1965,  Tate  EuiTOl  *  Pen- 
M  fll*t. 

MffftUtl  Solicitor  and  Scrv.c.  M.n 

Able  to  eel  in  J  tiutd  human*  ,  have  handler! 
general  tine  -ii  ctipy  and  ecrvtce  work;  JO 
yrar*  old.  waul  plate  with  a  paper  of  10,*>0 
and  up;  right  yea**'  experience,  at  preterit 
emp'ujre.i  and  witl  ttirne  on  thnrt  notice. 
Addret*  Rax  C949.  Care  EDITflt  &  PLRLiaiitk, 

Outlnttt  or  General  Maatfir 

Capable,  thorimghly  experienced  mult  prndne- 
iv-t  all  ntund  new*|ia|>er  man,  *Cjrr«et«:Ye,  gnod 
execui-ve,  one  who  nndrrrUnd*  hamiet*.  ad- 
vertising. CMculatiue.,  and  mechanical  detail 
thumiwh'y  til  both  amall  and  metropolitan  dall- 
if*,  deiifrt  putitiuB  at  General  J* 
Businett  Manger  of  real  live  dall 
reference.  Now  employed.  > 
r  *M,  Car*  Editor  A  Pt  ■tiuixk 


eErcjpanutt  aau- 

t«i  a 

Addre*.  Bos 


i  position-  I(n  had  Xca  Vosk  f«p>tir»t« 
tin  r.i|i»  drill-.  esnctirncc  alvi  a.  city  rdttuc. 
Prefer  place  ran  <.f  Mis.ov.ppi  Kiicr  Ttiai 
tn  lir.t  letter.    Adclrr.i  B,,i  Cm,  Care  Eot 

m  *  munn. 


Want,  immediate  employment  with  afternoon 
daily,  -.lUth  ..f  B«;nn  preferred;  AnrtKia,  J", 
married;  a  kn-.Hr>.  r<(>ii.»wl  advertising 
MftiMMi]  svh.i  rin  lay  nut  and  ante  copy: 
nlit-,r  tally,  can  Tilr  feature.,  cover  dnk  or 
attrrt,  (iit  fall  ;urticalar*,  bighni  references, 
etc  .  teirr  «r  write  J.  B-,  W  Raifc  itrcet.  Sorrier- 

>illc.  M..V 


Thirty  eiaht  year,  old,  witk  esrerirncr 
ropoluati   and    •mall    wr,    m.w  » 


iki  mrt 
employed. 

pwi'im  Knuirit  rrcinaerf  where  he 
can  earn  salary,  nod  bonus  on  increa-wd  bu»i- 
ne»*.  or  uhere  lir  cat*  ram  an  interest  in 
mbaoartori.  I  aaa  thoroughly  capable  and  hare 
been  inxceesiul  it>  soliciting  and  ders-lopnur 
advrnoing  accounts:  aim  have  fire  years'  en- 
viable record  ai  a  circulation  btbldrr  in  diffi* 
call  te'rrlery.  Ail<lren  Bern  C«9I.  Can-  Entrus 
ft  I'laLianta. 


srruATioNS  wanted 


CHAFIN    QUITS    ST.    LOUIS  STAR 


0_  A  WORD  far  edver 

claitir.cat.on.  Catb  with  order.  For 
>  y»ampl»y*d  ana  InaarUofi  (adv.  not  to 


A  WORD  for  advei 
Jt  cUaarrtcatt-ot..  Cath 
tboaa  unemployad  *n 
axcead  50  warda)  FREE. 


Preta  Erector 

Twenty  yean  an  erector  (or  r,be  Goai  Printing 
< ,  iioa  in  buiinni  fur  miiclf.  Keai'Tiable 
ratr*  For  partKolari  ante  I>  U.  Baihonville, 
1DI»  Ashland  Block.  Chicago.  HI. 

You  Naad  Ma 

Vou  or  «>«ic  other  wide  awake  jruhJi>hrr  ttn 
tltdue  my  xfvtWk  tu  uUi  nuiaal  Bilvantag*- 
Hcre  are  my  qaalilicaliiim :  CnUeer  e-4ucJtt^<u. 
trained  on  ncwiiapcrt  in  crliet  nfdum  JS.OOO 
tu  JiJO.OLHI.  eapcr*rnerd  in  c»ety  drpormcnt  tit 
thr  r<l it  trial  and  advenumg  rod*,  de^rtiipetl 
aoto  tertinn  in  town  where  practically  no  auto 
advrniiing  waa  carried  and  made  it  leading  ad 
mc.-lin.Ti  fur  motor  cart  m  Hate.  A»  ad  man 
agrr  mcreaurd  bttMneai  fnr  tn..rning  tally  40 
prr  cent  in  iwr.  mivnthv  Proven  eaecutive  abil- 
ttj-,  food  fi-Mure  and  human  mtrreit  writer, 
2?  ycur-a  raid,  married,  referrncei  Ri-av.ti  fnr 
idiiin  k  in  IT  «"  future  in  ite.rnt  jMi».i(ii-n.  Seek« 
idaer  at  rareutii  r  on  daily  newapaper  in  city  of 
5il.0r.ll  or  lest  an  Siunlay  Kditnr  or  with  pulilira- 
larti  i.r  c.np.:»atH.n  where  earruitvr  abif 
tbotuaigh  knowledge  of 
ming  are  e»  rniial.  -1 
Kditoi  A  I'rat-ttttia 


HELP  WANTED 

»r  adv.rtit«f»«« 


Wanl-fd  by  »nujig  man  with  »r-veral  yean'  ex 
per  let' it  4*  nrw»oa(*rr  reporter,  cla-Mined  taleB- 
man  and  ataittant  manager,  am!  dintday  talea* 
■nan.  Can  ante  copy  »»'!  make  layout*.  «la> 
rnore  ioa,n  «u  month*  experience  a*  offire  man- 
ager of  office  emnt.  k  ing  one  hundred  derkt- 
Cenlral  llltei  preferred.  Addreai  Box  i'-V&Q. 
Care  FntTna  41  Pt  tLltltKR.  

ClatilAad  Manager 

Poaition  wantr>!  on  daily  newtpaper;  town  of 
50.0*10  t.>  JOO.000  in  ltmldlr  wcM  prefrrrrd. 
Prevnu*  exr<rietsie  tn  dttflay  fcellinr  and 
iritant  ct>*»ihed  rt^anaHer  of  cU»«tfird  depart 
ment  carrying  i.OM.000  tine*  U*t  year.  Ad- 
Jrei*  But  C»7<*.  Care  EoiToa  <t  Pcatuiita. 

Circulation  Matifir 

Several  yrar»'  rtperim.-r  nn  »etrar>jlitan  ktii 
•mall  i-ily  iladie*  Hrtire*  tn  make  connection 
with  live  daily  in  city  nf  fO,rii»  or  over.  Age 
29.  A  real  producer  Beet  of  references  at  to 
cfcatatelrr  and  abiltly.  At  liberty  May  I ,  A*l> 
drett  Boa  r-yyj,  t^rc,  Eaiti.a  j  Pt  atiiMta 

Circulation  Manager 

teek*  chang«;  hard  working,  careful  and  th.-r 
nachly  traimd  in  the  pfUiciflem  nf  nuiugrerm 
and  circulation  work:  uver  20  yrar*'  -ur(e»*fal 
rxperienre  with  rnnrmnc  and  afternnnn  pap^-ei 
Br*t  ni  rrftrrrre*  a*  tn  abality.  Addre**  B^ix 
i"  a;,  far     Fr'ITnp   ,\    \'vw\  illll  k 


Young  advertt-ung  man,  university  trained, 
thoroughly  e»pci teni'ed,  demirr*  jtrj»Ht:in  nn  ttarT 
of  live  paper  or  t»>  a>!verli*:ug:  numaicer  nf  *mal| 
danly.   >tictf**lul  loloitor,  effective  «ue.y  writer. 


BUSINESS  OPPORTUNITIES 

A  WORD  far  advartlaanant.  u.d.r  thi. 
pv  clattlncaUon.    Cath  with  order. 

Buaiivoaa  Opportunity 

Mrpre-entation  it  offered  by  Advcritiing  Agency 
of  B-.od  rrputatKni  to  one  or  too  guoj  publKa 


coniwtent  bu*me**  huihiet.  Mu.t  t>r  perms-  t.,j 
Pi Mttltt 


twin*,    ritbrr  American 


Dramatic  Corretpondent 

New  York  Dramatic  Corretpondent  for  out «( 
town  newtpaptr.  Part  time.  Kuergetlc  and 
thoroughly  experienced.  Addret*  Box  C  98*. 
Care  FniTna  &  fV 


Nowanaper  Man 

Th-.-fuUf  hly  mper  irutcd  nrwtpaper  eaxu  who 
can  Ib|4M|  per  tonality  in  ptiblicatioa,  aceka  loca- 
tion with  newtwpcr  «a«er  wlw  it  a  iUing  to 
divide  earning*  amitably.  Am  a  wurker  and 
can  do  the  work  of  any  department.  Know 
what  ratti  thnuld  Ne  and  can  get  out  and  mm 
gle  and  get  buaiocit  If  yur  new*paper  i*  not 
tbowrng  prngrrsi  there  is  a  rratoo  and  1  can 
correct  it.  Ifiahcil  reference*  at  to  character 
and  abdity.  Married.  *\  years  old.  good  hablti. 
tmnkr  nrarly  all  the  time  except  when  ladjet 
are  amend.  If  rntrrr^ted  write  Box  C  9"K, 
Care  Eaiwi  *  Pi.'»t4t.Hra,  r.t  wire.  Am  em 
ployed  at  present  but  trek  larger  field 


foreign 

ldre»i  Rrprearnt.it i vi  ,  Rn-'m  ,<ljfta.  Pul'dier 
Id,..  New  York  City. 

CORRESPONDENTS 


FEATURE  STORY  WRITERS 
6c- 

Nawa  from  Ireland 

At  the  request  of  trvcral  jntttirntial  journal*  In 
I'mtrd  Slater  anil  Canada  we  arc  cnmpiling  a 
weekly  newt  di.pati-h  ■  mat  led,  *rttmg  forth 
tmt-JtltaUy.  di*iuM».matr]y  and  aerurately  the 
dcvtlnpmtut»  nf  the   Ir^h  tiluatinei.     Thi*  »rr- 


III  cover  all  the  newt,  not  arn*atio«al 
event*  only,  .uid  will,  therefore,  furnuh  a  gat> 
rett  pcr.pectitc  of  a  very  complex  problem. 
Kach  ditnatch  will  contain  l.SOl  to  MM 
word*.  Only  one  paper  in  each  area  terved. 
SptJiinl  r-nuirementi  of  individual  new-*Tiapera 
receive  prompt  attention  Fxecutive*  are  in 
vitrd  to  write  or  cable  for  particular*,  termi, 
err  ,  to  New  Bureau,  2  St.  Pbilomma  Road, 
r;U»nrvin,  Dublin  

Fiajht  Frnud  Ad  Law  in  CouBccticut 

HAkriniU..  Gum.,  April  10.— Consider- 
able  criticism  has  been  arouscxi  in  the 
Connecticut  press  by  a  hill  in  the  legis- 
lature relatttiR  tn  fraudulent  a<lverli!.ing. 
The  proposed  law  would  make  newspa- 
pers amenable  ti»  punishment  for  publi- 
cation of  such  advertising  and  WOtdd  be 
subject  ttt  a  fine  of  $500. 

Work 

fw  Sd t*phan  has 
of  Ihr  cla<«ilirel  ilrpartment  of 
tlic  EfMBvillc  (Inrl.)  Journal.  He  ha» 
been  amorialed  with  ihc  aalrf rlilim 
<!cp.irtment  nf  A.  I.  Nanim  &  Snn. 
Hrooklyn.  ihr  Chicaiio  llrraM  and 
Examiner  a'nl  Ihe  New  Ynrk  Ht-rald. 


liat  Will  Join  Staff  ol  Connlry 
Genllenuia  on  May  1 

ISftU  u  Kaitoa  ft  rim  Ikaan) 

St.  I»l-t*.  April  II— A.  B.  ChapiiL, 
one  of  ihe  Ik*i  known  cartooni'ts  in  the 
middle  Went,  hai  rettigned  frmn  the 
St.  L<iiit»  Star,  effective  May  1,  when 
he  will  go  to  Philadelphia  to  become 
carliktiiivt  fnr  the  Country  Gentleman. 
Cliapin  ha>  been  a  cartoonist  on  Mi«- 
«ouri  nrnsuaperi  for  more  than  twenty 
year*.  He  came  to  the  Star  from  the 
Republic,  when  that  paper  suspended 
publication  in  December,  1919.  He  had 
Iteeii  uith  the  Republic  seven  year?. 
Previously  he  had  been  with  the  Kansas 
City  Star. 

Cltaptit  has  been  drawing  cartoons  for 
the  Curtis  publication  for  more  than  a 
year.  His  best  known  series  here  has 
been  "Breaking  into  the  Bin  League." 
The  Star  has  made  no  definite  selection 
of  a  successor  to  Chapin. 


H«I>  WaaLd 

Foreman  mailmB  room  by  morning  paper  of 
ab.ut  ail.OOO  oailr  and  Sunday.  1S0.0CO— 
»<rblr  Muit  be  aober,  reliable,  ejtpert  in 
handltnc  men,  and  will  at  all  time*  conduct 
thr  affaiTi  of  tbr  mailing  room  in  the  mterell 
nl  thr  manaa-emrnt  and  co-operate  with  ian>e. 
C.--rrr*|ionilrnce  cnnfiHenbal;  five  referencra 
«nd  atate  r«i»ri»nrr.  Addrcai  Box  C  91», 
fare  Emma  t  Peat  tlH»« 


Wanted-  Yutanf,  enerirlie  American  aa  aalra 
oaan  ..I  nrwi>aper  lappllea:  withont  neceftaarilr 
any  ulea  rtpeiienee,  but  with  gmtd  apiiearaaee 
and  lirrfrrably  a  aotkmf  htlDalrdgr  (it  the 
pat-er  ur  publlsbtna  butiueia:  eacellent  future 
lo,  the  tutfat  man-  Addteia  6..»  C-954.  Emm. 
&  1'eai.iinaa  

Wanted 

tliuhrla*.  advertisinc  manactr.  an  eapeti 
riiri.j  rir<-salat>.n  manager  and  a  city  rdltot  fur 
daily  at  A.hland.  Kentucky.  Martins  May  1. 
tlivr  full  detail  in  tint  letter.  Only  men  of 
(irovnl  ability  wantrd  Addrcai  Boa  C'SJsX). 
Ci.r  EniTua  ft  Pt-attsHRa. 


C.cUr  RnpicU  P.par  Add.  to  Staff 

In  an  effort  to  produce  a  paper  of  Ihe 
Sunday  morning  class  on  Saturday 
night,  the  Cedar  Rapids  ( la.)  Evening 
Garette  has  made  a  number  of  staff 
chances.  Among  those  to  most  recently 
join  the  staff  are  Robert  Thompson, 
f.  rmcrly  with  the  old  Chicago  Standard 
and  the  City  News  Bureau  at  Chicago; 
Thomas  Levisli,  another  City  News 
Bureau  man.  who  is  assistant  news  ed- 
itor under  Frank  D.  Wasson.  and 
Gladys  Arne,  who  is  doing  society  and 
features.  Miss  Arne  comes  from  the 
Davenport  Times. 


Join.  M,,,ll-Wr,„,!,r,„„T 

Thomas  F,  Willoughhy  has  resigned 
as  advertising  and  sales  promotion 
manager  of  the  H.  H.  Robertson 
Company,  Pittsburgh,  to  become  In- 
diana and  Ohio  representative  oi  the 
Magill-Weinsheimer  Company.  Chi- 
cago, printer*.  He  is  succeeded  by 
Andrew  \V.  I.  r.iwford.  formerly  of  the 
Boston  office  of  the  Saturday  Eicning 
Post.  ________ 

Pacific      Repreirntatiyc      lor  Hearst 

PoHTi  AVD,  Ore— The  New  York  Eve- 
ning Journal  and  the  Boston  American 
have  appointed  a  Pacific  Coast  repre- 
sentative in  the  person  of  Arthur  Booth, 
of  this  city,  Mr  Booth  was  formerly 
connected  with  the  Botsford,  Constan- 
tine  &  Tyle  Advertising  Agency. 


Daily  Paper  lor  Liquor  Fight 

To  lay  their  plan  for  Government  con- 
trol of  liquor  be  lore  the  electors  ol 
North  Essex,  the  Windsor  (Out.) 
branch  of  the  Cilirens"  Liberty  League 
will  puhlish  a  daily  newspaper  until  after 
April  18,  the  date  of  Ihe  Ontario  refer- 


Roswdl  C.  Moyer  with  Howell 

Roswell  C.  Mower,  formerly  adver- 
tising manager  of  the  Hoover  Suction 
Sweeper  Company,  has  become  a 
uiember  ol  the  firm  of  Will  H  Howell 
&  Associates,  Chicago,  direct-mail  ad- 
vertising service. 


$15,000  buys 

one-hal<  of  only  daily  newspaper 
I  ro;  rr'.y  of  a  small  city.  Owner 
<f  ih.i  in  rrett  drew  $40  J  week 
salary  in  1920  and  1 1,100  in  cash 
dividends.    Proposition  V.  T. 

Charles  M.  Palmer 


$50,000.00 

U  p  have  cualnrnar  with  above  amount 
avallabla  in  caah,  as  nr*t  payment  on 
asibatantlal.  net  earning  EVENING 
NEWS 

late  Coi 


HARWELL  &  CANNON 

Heaapaaer  an  I  aagaala.  Preaertlr. 

Nose  York 


EQUIPMENT  FOR  SALE 

:f[tir  /Htm  fiptri  fttrmipktUnt  Oot*.  New 
in  7  «r  *  r-ola.    Trr-  i>n«;lh  mitr  M 

to.  Tapvlt-t  foUWr.  Himpiyi  i—ttrol  tV.ni 
lilete  _im~itiTpe  (-i-clpment.  Inclutlltvf  new  dry 

ttttt  i^irtM, 

H'  leigr  w.'r.Ti1,P,jJ,»iaj  fjuta,  T  Of  8  rota.  Tvpe 
)*-aeIli  21  \  m.  OrupH-  Men<otr|ie  *<|tjip- 
tD>*«t.  Utctudlnc  notort. 

H  ( anf  I'd   Mtl<    frttf    from    *    to    40  pOfle 
cdjWtHi,      AIm.   1  Ui«del  H  l.lnutjr|ie,  pra<'- 
tlraltjr  Krand  new:  1  Ma—d  '  :  I  Model  Si  I 
Inu>rtn*>.  SI«fel  A,  1  Ul.rt/|-,  M-=-l-l  II 
;_nt*flafi  /Ji  l.i  ir»ra 
Wire  or  Write 
SOUTHERN  PUBLISHERS  EXCHANGE, 
Incorporated 
Newapaper  Propertbet  anal  equipment 
IX  North         St.  P.  0.  Boa  I  BO? 

Rict-ntond,  VlrglaU 


SHOWALTER'S 
Advertising  Proraotio 

Founded  by  W.  D.  She  waiter 
L  .in  icJ  on  by  t~~  J.  Craina 

5 1     Irv.ng  Place* 
For  Neuipaptn  ami  Magotincj 

Mnnthty  prcimoiion  cnpT  ^nr  u«  in  buiM- 
init  an  Caea_l_pi  and  itnre  advert.fing. 
A  JWrvire  rh.it  Hwmte»  readers  to  reard  tbe 
Nilvrrtitrmerit*  and  etinanlatei  toercbantj  to 
advert. te  t'lrqujtely 

Write  f<*r  p*r''<"0.ars  and  ratea  on  fo*ar 
iii»nth'i  tri.vl  terrier 


U  you  are. 


12  em 

FEATURES 

Lot  us  show  what  wo  are  now 

in  position  to  supphy 


Thr  International  Syndicate 

BALTIMORE.  MD. 


Tennessee  Paper  Narnea  Special 

Thr    Morristown    (  Trnn.  I  F.vcnititr 
Mail  has  appointed  Frost  Landis  *  Kohn 
to  represent  it  in  the  nati  nal  advertis 
ing  field. 


Shaughnessy   Second  AaaisUnt  P.M.C 

W.ssiiincion,  L>.  C,  April  11.— Ap- 
l»>intmrnt  of  Col.  Edward  H.  Shaugli- 
ne->  of  Chicago  as  second  assistant 
portmasler  general  was  announced  to- 
day. He  is  a  former  railway  train  mas- 
ter and  served  with  the  American  Expe- 
ditionary Force.  Courtland  Smith,  for- 
mer president  of  ihe  American  Press 
Association,  was  appointed  a  <prcial  as- 
-inant  at  $1  a  year. 


Digitized  by  Google 
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_£he  pet#fclf^N«ws 
  inn; . iis-.MM***.^ 


'T'HE  circulation  of 
1  The  Sunday  Edi- 
tion of  the  Detroit  News 
is  the  greatest  in  Michi- 
gan. Since  January  1, 
1921,  it  has  averaged 
more  than  235.000  net 
laid,  leading  even  the 
week  day  issues  of  the 
News. 


EASY  TALK 


By  PHILIP  R.  DILLON 


Thm  Family  /neons* 

Over  $3,000.00 

In  Buffalo  the  percent  at  am  of  r«  m 
lllee  with  incomes  crvar  W  000  CO  la 
5is  Time*  Greater  than  tha  avttigt 
for  United  State* 

Buffalo  Evening  N»w,  reaches  9) 
per  cent  of  the  families.  >*lth  $1,000  00 
Income  or  over.  It  reaches  80  per 
cent  of  tha  English  reading  families 
In  tha  Buffalo  market. 

KELLY  SVITH  CO. 

Marbrlde.  Rid,,  New  Yorftl  City 
Lytton  Bld|,  CnJeofo,  ID. 


NEW  YORK 
EVENING 

JOURNAL 
has  the  largest 
circulation  of 
any  daily  news- 
paper in  Amer- 


World  Wide 

ADVERTISING  CORPORATION 

Advertising  Counsel 

Om  W..i  34th  Si.,  Nrw  York 

Tslspbones  Fltrrajr  [  31?* 
Cable  Addreea. 
5CH0LZEM,  NEW  YORK 


"The  African  World" 
& 

"Cape-to-Cairo  Express" 

Published     every     Saturday  in 
London. 

SOLE   AGENTS  FOR  UNITED 
STATES 
Th.  *»n  Will*  Adv.rtl.la* 

Corporation 
No.  I  West  Thirty, fourth  St., 
NLW  YORK  CITY 


Pi  Allay  or  Pla  Alloy?— I  have  in 
hand  the  "Boston  Guide  Book."  pub- 
lished liy  the  New  England  News  Com- 
pany.   I  read  the  following: 

'To  the  right  of  the  City  Hall  is  a 
narrow  passage  running  northwards, 
called  "Pi  Alley."  It  contains  a  quaint 
old  eating  house  with  the  sign  of  the 
hell  in  hand,  dated  1795.  It  it  a  faith- 
ful reproduction  of  the  taverns  fash- 
ionable in  London  two  centuries  ago." 

I  have  also  in  hand  a  picture  postal 
card  which  I  brought  from  Boston  sev- 
eral years  ago.  upon  which  is  printed  a 
view  of  "Pie  Alley." 

It  is  well  known  that  the  New  Eng- 
land pic  is  dear  to  editors  all  over  the 
country,  as  subject  matter  for  editorial 
fun  writing.  What  is  so  easy  at  hand  and 
symbolic  as  "Pie  Alley"?  And,  because 
it  is  spelled  "Pic"  by  nearly  all  the  ed- 
itors out  of  Boston.  I  doubted  the  spell- 
ing in  the  Guide  Book. 

But  now  cumej  a  Boston  man  who 
writes  a  surprising  letter  to  the  New 
York  World,  telling  the  following: 

"...  Pie  Alley  got  its  name,  as  has 
been  stated,  from  the  fact  that  the 
comps  in  the  old  Herald  office  (there 
was  a  still  older  structure  on  the  tame 
site)  lound  it  easier  to  throw  "pied" 
type  out  the  windows  than  to  "distrib- 
ute" it  into  their  cases.  It  collected  on 
I  he  window  sills  and  thence  easily  found 
its  way  into  the  narrow  alley  separating 
the  building  from  the  Sherman  House. 
I  know  this  because  I  saw  this  "pi"  my- 
self in  old  "Dog  Alley."  This  time  1 
don't  mean  a  thoroughfare,  but  the 
space  between  rows  of  frames  or  stands 
in  a  composing- ronm.  There  were,  to 
be  sure,  two  nr  three  hcancrics  on  Pi 
Alley  that  served  pie  with  an  "e."  In 
one  of  them,  facetiously  dubbed  "Dcl- 
monico's"  by  the  novelist  Albert  Ross 
(Linn  Boyd  Porter),  he  foregathered 
with  a  little  group  of  fellow  Herald  men. 
The  Bell-in-Hand,  with  its  old-style 
wood  carving  for  a  sign,  was  on  the 
same  (southern)  side  of  the  alley.  .  .  ." 

This  is  va'tly  interesting.  It  corrects 
a  libellous  error.  I  could  never  under- 
stand why  Boston  perpetuated  such  a 
rude  name  as  "Pie  Alley"— Boston,  of 
all  cities.  And  right  near  where  the 
"Saturday  Club"  met.  Now  I  see  that 
Boston  is  always  proper,  and  is  in  no 
way  responsible  for  the  vulgar  literacy 
of  other  people. 

Other  cities  and  towns  followed  Bos- 
ton in  naming  Spring.  Summer,  Au- 
tumn and  Winter  streets.  None  but 
Boston,  so  far  as  I  know,  dubbed  a 
thoroughfare  Pi  Alley.  Yet.  hath  not 
each  newspaper  its  pi  alley?  A  good 
Greek  name,  properly  interpreting  the 
neighborhood  of  the  c  imposing  room. 

The  official  name  of  Boston's  Pi  Alley 
i-  Williams  Court. 


Coogrots  Gets   Advertising  Bills 

Washington,  D.  C,  April  12.— Sena- 
tor Smoot  of  Utah  has  introduced  a 
bill  in  the  new  Congress  establishing  a 
sales  tax  in  lieu  of  excess  profits  taxing 
methods.  Other  bills  of  interest  to  pub- 
lishers and  advertisers  introduced  the 
first  day  of  the  session  include  one  by 
Senator  King  of  Utah  which  would 
make  conferences  to  assist  price-fixing 
illegal;  one  by  Representative  Upshaw 
(Georgia)  to  prohibit  publication  of  for- 
eign language  newspapers  or  magazines 
without  publication  of  an  English  trans- 
lation of  every  article  in  parallel  col- 
umns; and  one  by  Chairman  Haugen  of 
the  House  Agricultural  Committee  to 
prohibit  the  misbranding  of  manufac- 
tured articles  by  amending  provisions  of 
the  Pure  Food  Law  to  make  it  unlawful 
to  misstate  the  contents  of  sealed  pack- 
ages and  to  send  out  deceptive  advertis- 
ing concerning  commodities  held  for 
sale. 


DEMOCRATIC  PUBLICITY 
DIRECTOR 


Ricn.m  I.isthicvm 


Artomus  Ward — There  has  l>cen  a 
mild  renaissance  of  "Artemus  Ward." 
1 1 i«r  humorist,  iluc  to  a  mistake  by  Gil- 
bert K,  Chesterton.  I  notice  that  the 
name  is  spcllrd  variously  jn  newspapers, 
as  "Artemus."  "Artemas,"  "Artemis." 
The  century  Dictionary  gives  the  spell- 
ing "Artemus"  Possibly  some  report- 
er* and  editors  base  in  mind  the  name 
of  Geo.  Artt-mas  Ward,  who  was  com- 
m.iuilcr. in- chief  of  the  American  army 
on  ihe  iUv  thai  a  detachment  of  that 
army  fnuuht  the  Battle  of  Bunker  Hill. 
I  do  n  »l  know  of  any  precedent  for  the 
sStfasflS,  "Artemis." 


R!ch:rd     Lin'.hicjm     Get*  Important 
National  Comra'U*)  Appointmant 

Chairman  drorgc  White  announced 
April  13  the  appointment  of  Richard 
I  inlhicum  of  the  editorial  staff  of  the 
New  York 
Wnrld  as  Direc- 
tor of  Publicity 
of  the  Democrat- 
ic National  (  o:n- 
mittce.  complet- 
ing the  personnel 
of  his  headquar- 
ters "cabinet." 
Mr.  Linthicum 
v  ill  go  to  Wash- 
ington. D.  C, 
\pril  25.  M  take 
up  his  duties 

For  nearly  ten 
of  the  twelve 
years  Mr.  I.inthicum  has  been  on  the 
personal  staff  of  Ralph  Pulitzer,  presi- 
dent of  the  Press  Publishing  Company, 
which  owns  the  World,  as  a  ncwspapri 
analyst  and  as  a  mcmlier  of  The  World  • 
Piirean  of  Accuracy  and  Fair  Play.  In 
addition  to  this  specialised  work,  he  has 
been  a  contri'.utor  Uith  In  the  editorial 
and  news  columns  of  the  World. 

Mr.  Linthicum  is  well  known  as  a 
newspaper  man  in  the  West  as  well  as 
the  East,  having  been  managing  editor 
of  Ihe  Chicago  I  i-nes,  under  the  owner- 
ship of  Carter  Harrison  the  younger, 
managing  editor  of  the  Chicago  Journal 
when  Finley  Peler  Dunne  ("Mr 
Dooley")  was  editor  in  chief;  SSSSSj 
editor  of  the  Chicago  Times-Herald,  and 
his  last  fo'tr  years  in  Chicago  as  assist- 
.-.iil  manag-ng  editor  and  editorial  writer 
on  ihe  Chicago  Chronicle  with  the  late 
Horatio  V  .  Seyn-.our,  uho  was  a  lead- 
ing editorial  writer  on  the  World  at  the 
tire  of  his  recent  death. 

Some  of  Mr.  I.inthicum's  contribu- 
tions to  Democratic  national  campaign 
liirr.vnre  are:  "Wit  and  Wisdom  of 
Woodrow  Wilson."  widely  circulated  by 
the  llemocratic  S'ational  Committee  anil 
n-'ili  bed  in  permanent  hook  form  ly 
LW  leday,  Page  *  Co.  ( 1916)  :  "A  B  C 
of  the  League  Of  Nations."  with  Robert 
(•olr<smith  as  collaborator,  officially  pub- 
lished by  the  Democratic  Nation.il  Com- 
■tktw  in  the  |M0  campaign :  "Primer  oi 
the  l.e.isne  of  Nations,"  a  series  of 
twrivt  tdiurtsl  pane  articles  in  the  form 
of  <]-estuins  and  answers,  published  in 
The  l\ tiling  World  and  widely  rc 
produccd. 

In  the  I9JII  campaign  he  also  wrote 
the  campaign  editorials  for  the  Demo 
cralic  pap-rs  I  hy  the  Wcslertt 

Newspaper  Union. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad- 
vextiaing  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledg- 
ment of  its  power  that  the 
advertiser  should  heed,  if 
detirous  of  reaching  the 
people   of   Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

For*1ga  R*pr***aiativ« 
171  Madison  At*.      NEW  YORK 


Another 

Big  Plant 

Now  In  tours*  at  Construction  at 

Perth  Amboy,  N.  J. 

lairge  increase  in  Saving* 
Deposits  during  past  vesr. 

For  further  information  regarding 
this  important  territory,  address 
Perth  Amboy  Evening  News  or  F.  R. 
Northrup.  303  Fifth  Avenue.  New 
York  City. 


til)?  ffltami  Srralb 

S**tk  Fketts's  lot  Aavarato*  leinsi 

A«««.  BT*t*a«* 

It  foe*  Into  the  boose — and  stay,  there 

^VoTer""*"  "  *  *EAI'  SELL 
With  lives!  local  ores,  o  fr«-apondent< 
from  all  surrounding  territory,  full  A» 
tociatcil  Press  reports  and  thr>  Interna 
tional  New*  Service.  THF.  HERALD 
■tan<U  net  as  the  Wading  nca>inaper  in 
tfala  section 

R  so  reseated  by 

Frost,  Landis  &  Kohn 

CHICAGO     NEW  YORK  ATLANTA 


WIRE 

NEW/ 

loVi-o  r  ,,imiI   News  Service 

WiieM  FoiilJmj  Ncs.-Y.ea> 


': 


FIRST 

Irk  three  months  of  1921  The  Nrw  York 
Times  published  a  iireoirr  volume  of  ad- 
vertielng  lineage  then  anv  Nrw  York 
na-*rap.»r>er  The  eicea*  of  The  Saw  York 
T:m*i  over  the  aecorvd  momm;  new  spa 
per  wgi  i  b "  'f  27ft  agate  line*  aad  the 
to:al  ol  The  J~„me»  was  n.-*rlv  as  greet  as 
that  of  t!Se  third  and  fourth  m  -m  - . 
newspapera  combined. 

Record  of  New  York  Uomin*  iNe»  skiers 

.«#*!e  £.l*o- 

Tilt  NEW  YORK  TIMES  S.IMJO0 
Svcund  newspaper  i,127.Q2l 

Third  ivewspapef  J.oD.s** 

IoutIIi  rwwapaper   2  SOl.S.'o 

tilth    ..»^Jl»J«f 
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Southern  California 


HAS  A  UNIQUE 
BUYING  POWER 


IN  addition  to  its  regular  population,  whose  buying  power  is  tremendous, 
Southern  California's  ability  to  absorb  Nationally  advertised  goods  is 
greatly  increased  each  year  through  the  influx  of  tourists. 

Tens  of  thousands  of  people  spend  six  months  of  the  year  in  Southern 
California  and  the  other  half  of  the  time  at  home  in  eastern,  middle  west  and 
northern  slates.  Thev  spend  millions  vearlv  for  the  necessities  and  luxuries 
of  life. 

The  habit  of  using  Nationally  advertised  goods  in  Southern  California, 
the  "home  of  advertising,"  will  be  carried  home  with  them. 

Not  only  does  the  advertiser  in  Southern  California  secure  the  support  of 
its  permanent  residents  but  he  reaches  people  who  come  from  all  sections  of 
the  World. 

The  habit  formed  here  of  using  certain  goods  will  undoubtedly  be  carried 
away  with  them,  thus  stimulating  a  demand  of  these  same  goods  thousands  of 
miles  away. 

A  newspaper  campaign  to  include  the  smaller  communities  as  well  as  the 
large  cities  is  assured  of  success.  This  list  of  daily  newspapers  will  help  you 
to  reach  the  HOMES  of  this  rich  territory. 


Circu- 
lates 

Daily  Herald   1.500 

Id  Echo   5.284 

Brawlcy  News    M.775 

Calexico  Chronicle    925 

Fullerton  Daily  Tribune    •  1,700 

Cl.ndale  Er«ib|  New.   1.800 

•••Long  B««ch  Daily  Telegram   10.736 

  1.000 

  2,000 

Orange  Daily  News   1,637 

illetin    1,517 

Daily  Fact.   '2,313 


R*t#  p*r 

S.OCO  lin«a 

.0142 


.0178 

.0178 

.0214 

.02 

.04 

.0178 

.0178 

.0142 

.0142 

.02 


Eg? 

Rhreraide  Enterprise   4,000 

Santa  An.  Register    '6,166 

San  Bernardino  Sun   5,700 

Santa  Monica  Evening  Outlook   1.500 

Saa  Luis  ObUpo  Telegram   *  1,453 

San  Pedro  Pilot    »2,136 

V. 

Uria 


of  A.  B.  C. 


.0142 
.0142 
.02 
.015 


— — 
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EFFECTIVE  SALESMANSHIP 

A  statement  which  should  be  of  interest  to  every 
manufacturer  with  goods  to  sell  and  to  every 
man  having  to  do  with  newspaper  advertising 


EFFECTIVE  SALESMANSHIP  is  only  pou.hU  where  the  prufect  is  bm 
to  be  able  to  buy  the  goods  caffered. 
Nexghbcffhoad  of  comniUTiity  trlutig  i»  roily 
the  sid  of  definite  tniornwiion  possessed  by  Ine 
faaiiiiar  with  the  ntuation. 

ptipii  requires  that  rou  bawdry  employ  the  same  definite 
or  thousandi  of  widely  tattered  coenmunitk*. 

Advertising  Hat  been  proven  to  be  the  <r*ape*t  and 
for  prodveinc  Wad*  that  lead  to  sale*  or  for  making  tales. 

To  throw  money  For  advertising  blandly  at  the  map 
Jn  the  general  mediums  (magazines  and  periodicals)  is  waiter 

lo  boy  space  in  all  newspaper!  regardless  of  their  location 
people  whom  they  ire  made  to  reach  U  wasteful  tod 

To  spend  monry  «  Ml  bo.nl.. 
turpi  for  »  .pi.*  i* 


the  class  of 


77i«  Kind  o/*  Newspaper  Advertising 
Which  /«  Bf sf . 

Any  errretjve  said  erirnpetent  sale*  and  advertising  ma  nager  who  ».  aes 
on  the  job  can  ernploy  newspaper  advertising  with  100  per  cent  efficiency. 

He  can  aacotain  where  people  with  certai 
directly  rrach  them. 

He  can  find  out  the  places  where  the  wealth  and 
country  centre  and  reach  them  group  by  troop. 

He  can  select  the  daily  newapapen  calculated  to 
of  people,  thoae  made  for  the  rmuet  of  unthinking  for 
the  better  frade  people  for  Higher  priced  article* 

A  Simple  Demonstration  of 
What  Can  Be  Done. 

These  figure*  takrn  from  •uthoritative  sources  merely  hit  •  few  of  the 
high  spots.  The  great  wealth  and  industrial  energy  of  the  country  cluster  ground 
the  big  cities.  The  f  irmrre  and  rural  populations  have  not  a.  much  eacru  money 
to  rc-nd  for  new  thing*. 

In  comparing  Connecticut  and  South  Carolina,  it  wa*  merely  intended  to 
check  up  <™ '"J**^  'e^^the  aame  toul  popul.twn  but  widely  different  m 

Sooth  CaraUna 

1.683.724 
461 

$230,741,000 
167.434 
87 

$736,345 
$138,891,000 
I633.522.0O0 
28.745 
102.040 
6.502.900 
276.753 
835.843 

mm 

1.204 
Il.9e0 
20.239 
$77,198 
$1,713,385 
$2,732,593 
495 
17.286 


Population    1.380.631 

Total  Bank*   •   220 

M.«AmI  Drpo.il..  All  Back*   $737,314,000 

Total  Farmer.    26.815 

Fanner*  Making  Income  Tai  Report*   67 

Net  Income  Shown  on  Farmer*'  Report*   $815  197 

Manufactured  Products    $545.472.<)O0 

Crop  and  Live  Stock  Product.   $94jOI2.000 

Literate  Vthite  Famine.    253.394 

Av«,.„.  Daily  Ncwpaper  GmJ.bon   332.366 

Farm  Acreage   565.000 

fll.ter..le*   MSOO 

Negro*.    15.174 

Literate  Nexroe*  ......  14.382 

Income  Tu  1916  Penoaal   F   9.713 

Income  Tax  1917— Personal   Return   31.632 

Income  Tax  19.18— Perwnsl   Return   86.480 

Income  Tax  1916-Tax    Collected   $2324.846 

Income  Tag  1917- -Tax  Collected    $10,270,627 

Income  Tsx  1918— Ts»  CcJIected    $17,690,343 

Income  Tax  l916-.No.  up  to  $5.000   3.134 

Income  T.«  1918-No.  up  so  $5,000    78.289 

Income  Tar  I9I6-$5.00>  lo  $10,000    3.327 

Income  Tax  I9I8-$5X>00  lo  $I0j000   4.966 

Income  T.«  1916   $10,000  to  $25.000   1.995 

Income  Tax  I9I8-$10.000  to  $25.000   2.285 


211 
580 


Income  Tax  1916— Ore*  $100000                               130  3 

Income  Taa  1918— Orer  $100,000                                89  2 

No.  nf  Automobile.                                             101.500  75.000 

EapesKBtures  foe  Batter  Roads                            $5,018,820  $1.676000 

Families  per  Autoanobile                                                    2'/i  4 

Eapendirure.  for  PuhSe  School.                       $9,688,037  $3.570000 

Urban  Population                                             999.839  224,832 

Rural  Population                                              IM.9'7  1.290.568 

Number  of  DveJIinf.                                                181.911  302.842 

Number  of  Famine.                                                 246.659  315.204 

Total  Taxable  Wealth  $2,153,000,000  $1,301.000000 

Red  Peopeety   $1,452,000,000  $506,000,000 

lJv«»  StnrV                                            42'*  lXX*i  rsDO  12  S  0O0  000 

*-*  "  C     •■'••Aw.  .i  i  .  .  i    . as >(••■•••**•••-     ■afc/.wuw.wuv  ansa,  j  war 

Farm  Machinery                                       $61,000,000  $220,000,000 

Manuiacluring  Machinery  .'  $135,000,000  $55.000,«M 

Number  of  Farms  ............... ......... 

26.815  176.434 

Manufactured  Product.   $545,472,000  $138,891,000 

Numhe.  Fal4.buW.ls                                    4.104  1.885 

Wage-Earner*                                            226,264  71.914 

Cap.i4   $620,194,000  $203,211,000 

Wagaa   $125,220,000  $24,l73j000 

Materials   $288,511,000  $91,009,000 

Number  of  Soldiers  FurniuSed                                50.069  53.482 

Income  Profit  and  Inlemd  Revenue  Tarn  1919. .  $79,618,864  $18,660,561 

Income  Profit  ami  Internal  Revenue  Tax  1920.  $106,849,888  $27,074,436 

Why  Grope  in  the  Dark  or  Do  Business 
By  Guesswork? 

Any  man  with  anything  to  sell  can  to-day  select  almost  the  exact  audience 
best  calculated  to  produce  the  largest  number  of  buyers  far  his  goods  st  the  lowest 
poMable  cost  per  sale  by  using  r-ewtpacer  advertising  intelligently. 

The  aalrx  manager  who  rtill  gropes  in  the  daik  sges  of  before  the  war  and 
before  he  had  access  to  the  wcnderful  data  available  to  any  one  able  to  read  and 
g  to  work,  cannot  centre te  with  one  who  can. 
To  know  aprto.rrr.ler)  that  there  are  only  21.738  people  who  reported 
incocnei  in  excel*  M  IIKO  .  vest  .n  a  state  with  2.559,123  populataon.  while  in  an 
adjoining  itatc  with  1.337 ttS  people  47.098  made  income  tax  statement*  ii  a  clear 
indication  regarding  buiinea*  prospect*. 

We  can  now  answer  the  direct  question  "How  many  people  are  there  in 
Georgia,  with  2  895.000  population,  with  inccmca  Item  $8,000  to  $9.CC0  a  year)" 
The  answer  is  377.  In  Connecticut,  with  1.380.631  population,  there  are  626  luch 
people. 

A  itudy  of  dairy  newapaprr  production  thews  that  they  are  produced  and 
read  rnoit  thoroughly  in  cur  industrial  centres  where  rnoat  of  our  money  .. 

The  daily  newspaper  autcmatscauy  segregate*  the  precniling  prospects 
from  the  mass.  Practically  every  worth-while  prospect  with  money  to  spend  buy* 
and  reads  a  daily  newspaper. 

7 he  he  ««on  of  the  Hour  and  Plans 
for  the  Future. 

Carelessly  Ksttering  general  publicity  is  on  the  wane. 

s  not  *e!l  goods  or  cause 

The  best  advertising  to  promote  rational  distnoutson  and  sale*  is  newspaper 
advertising  directly  hooked  up  to  the  name*  of  dealer,  carrying  the  goods- 

Saleamanship  of  the  day  places  highest  perni.um  on  knowing  bow. 

Our  largest  and  most  successful  concern*  of  the  future  will  be  those  who 
can  satisfy  the  public  that  their  chid  call  for  preference  is  the  highest  quaUty  of 
goods  at  the  lowest  possible  price. 

Service  at  same  prices  will  take  the  place  of  salesmanship  which  prides  itself 
in  spending  f«iunes  to  prexnote  constantiy  -    tied  sales  for  good*  sold  at  the 

JASON  ROGERS. 

New  York.  Apnl  12. 1921. 


Member 
A.  B.  C. 
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March  Advertising  in  Chicago 

The  dominance  of  The  Daily  New.  in  the  fix-day  field  is  itrikingly  revealed  in  the  following  itatement  of  display 

advertising  for  the  Month  of  March.  1921. 

Book«   THE  DAILY  NEWS  FIRST1 

Tn.  Dairy  Nawa.  4.HI  In—  aaT»ft«y  a  • 

Naxt  htaJvMt  acara.  4.1*4  Itnaa  ft  daya  agatnat  7 

Chuixfiea   THE  DAILY  NEWS  FIRST! 

Tha  Dad.  Nr.,    >.;■•  Ik,,,  a«%r»a   ,  . 

Naxt  hlarftaat  arjora,  I  (lev  Una,  ft  dava  agatnat  I 

Clothing   THE  DAILY  NEWS  FIRST* 

tha  tla.lr  Na«a.  1H.9I)  Una.  aaTaft.*  a  • 

Neat  hiihaat  acorc,  174,090  Una,  '■  daya  agatnat  7 

Department  Stores   THE  DAILY  NEWS  FIRST! 

Til.  Daily  Nr-na.  UVJIJ  Itnaa  *  * 

Naxt  hlfbaat  acara,  197,741  tinra       i  ft  day,  agalnat  7 

Educational   THE  DAILY  NEWS  FIRST! 

TtftaT  Orally  ,N«*n»#.   )  Bttt  linn 

Snx  hia-k-at  Kora.  j.Bio  i.-.t-«  4  »yi  •mam«t  4 

Out  of  the  Loop  Store.   THE  DAILY  NEWS  FIRST! 

Tha  Dally  Naara.  il.uo*  Unaa. 

Mast  hlgbaat  rcorr.  14. J71  Uaaa  °  daya  attain, t  7 

Foocktuff.  %   THE  DAILY  NEWS  FIRST! 

Tn.  Dally  Kaaaa,  M.I41  Itnaa.  *    M              a  a 

Naxt  hlrrh*at  acara,  41.VI1  Itnaa                  ,  ft  daya  agxlaat  ft 

Furniture   THE  DAILY  NEWS  FIRST' 

Tha  Dally  Nawa,  I5.1M  Irnaa.  "*w  *  • 

Nast  blgbaat  «oit.  IVR47  Itaaa.  ft  daya  agarrttl  ft 

HoukAoW  Utilities   THE  DAILY  NEWS  FIRST* 

Tba  Daily  Nawx,  10.0*0  lltara  *    »a»taa»  aj  . 

Next  hlghaat  acara,  7  ». .  .  Uaaa.  ft  day,  again,!  7 

Real  Estate   THE  DAILY  NEWS  FIRST! 

The  Daily  Narwa,  fc.JV*  Un#e 

Nat  ti, if  Kelt  •eof*,  V!.'4  line*  4  day  a  •  fa  in  at  7 

6hoe*   THE  DAILY  NEWS  FIRST! 

Th«  Dally  N«w».  31.40 1  hn«.  *            *"*  *  • 

N««t  KlilMat  ion*.  24,217  ltrwa.  4  daya  mgrntnat  1 

Tobacco     .    -    .   THE  DAILY  NEWS  FIRST! 

TKa  Dally  Nawa.  10.491  Uaaa.  *  * 

Naal  hlghaat  acara.  4.411  Uaaa  ft  daya  agaunt  1 

Total  Display  Advertising   THE  DAILY  NEWS  FIRST! 

Tha  Daily  Na»a,  1. 111)10  taaaa. 

Naal  hlghaat  acora.  Ill.)7t  Itaaa.  '■ 

//V  NEARLY  EVERY  IMPORTANT  CLASSIFICATION 

THE  DAILY  NEWS 

FIRST  in  Chicago 

,h<""*  lu'amhad  by  Adrarttaiaf  RaatorrJ  Co.,  an  ituUpaaacUat  aaalat   aarrica  a.Ucr&aaJ  to  Ira   all   Chicago  aaartpapara.) 
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Editor   &    Publitker   for   April  23.  1921 


"OHIO  FIRST 


PP 


Ohio  must  be  considered  in  any  Na- 
tional Advertising  Campaign  whether  of  minor 
or  major  importance. 

Ohio  leads  all  other  states  in  the  number  of  large  centers,  having 
five  cities  with  a  population  of  200,000  or  over  and  ties  Massachu- 
setts with  seven  cities  having  over  100,000  population. 

No  Other  Territory  Can  Offer  Such  a  Market 

There  are  also  21  cities  in  Ohio  with  over  25,000  population  and  each  city  has 
its  own  daily  newspapers.    No  other  paper  will  do  and  no  other  paper  can  sell 
your  merchandise. 

Co-operate  with  Ohio  merchants  and  increase  your  sales  in  one  of  the  best  trading 
territories  in  the  country  . 


Onm 
tetiaa 

Mb  run  ■Mcu.jn.iul   (E>  M  «?1 

tAkraa  Ttaaaa   <E>  11.1** 

Akrua  S»i,J.r  Tim..   _  (S)  14,0*2 

•Alh.r..  Maauanaar   ;  (E)  3.03O 

B.ll.lt.    Daily    |  ..dcr   (B)  1.331 

Bailufuatatae  Eiwlitr   (El  4jnt 

•C..nhrl.)t.  Dally  JeBcr.onUn   (E)  T.4U 

Cincinnati   liquet  .r.   5c   (M-ii  71.459 

amM  pui>  Dnht  (M)  im.mm 

dmlud  PUln  D..l.r                                            .  _  (3)  117.513 

Columbus  Diaputcfc  <E)  74,515 

Culuanbua  Dlapatck  IS)  70.147 

Culuaukwa  (O.)  Statu  Jonil  (M>  S7.I03 

Columbu.  (O.)  Statu  Juurn.l   (S)  30.2*4 

Dirtn  Ntn  <E)  »,U1 

Duytou  Maura  (9)  34.137 

Durar  Da.Ur  Kapartar  (E)  XtM 

Cltev-             Llaaa  I  met 

laljon               1.IOO  10.000 

I.   r          it   *....,„•,   <M)        3.ISO            .0179  .0170 

•Uaaa  N.,a   (EaU)      l«.«43            04  .OS 

Lima  Rriiuhlicait-r.af.tta   (MaVS)        0.114             035  035 

Mlddl.tawn  Jaurutal   <E)        4.4*4            .0114  .0214 

Newark  Atnurlcau-Trtbuau   (E)        6  47  5             023  023 

•44uaTPkUaa1afpkteDullrTla.au  (E)        S.4U           .02  .01 

Pta.aa  Call  aad  Praua-DUputck   (E)       6,043          .0X3  .023 

PurtauauutJi  Sua  aaxl  Tumuu  (MAE)      12,420          .00  .00 

PertatatMitk  Sun-Tiaiaa   (3)        1.30a           .04  .04 

•■SprlacAaM  New  <E>      13.743           .04  .04 

"SprlatrftaU  Nrua   (3)      u.lil           .04  .04 

Tateuta  Blaea   <E)      S3.227           .33  .23 

Wutrua  Daily  Ckreajcle  (E>        5.5J2           .023  .023 

■  Vucitctlttutt     ItVirti.   (E)         23*341                 .07  .07 

Youn.alowe  Vindicator   (3)      34,330           .07  .07 

Yuuutaluwa  Vlattlcalar   <EI      23.371           .37  07 

Gavurvaiuat  Statumunta,  April  1.  1321. 
•A.  B.  C.  PtiMUkora  Stataanaat.  April  I,  1*21. 
tPukllaker'a  Statamuut. 
.Gnv.rntttrtit  StataaBuat,  Dctobar  1.  11120. 
"A.  8.  C.  Publlakart'  Stutunuuat,  <i -tuber  I.  1920. 
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Editor    &    Publisher   for    April   23,  1921 


First  In  The  South- 

The  Times-Picayune 

In  Circulation,  Advertising  Volume,  Character  and  Service,  The 
Times -Picayune  leads  all  the  newspapers  of  its  field  and  com- 
pletely dominates  the  entire  New  Orleans  Market.  National  Space 
Buyers  long  have  learned  from  actual  experience  that  the  con- 
centrated circulation  of  The  Times-Picayune  offers  them  a  rare 
economy  because  they  can  cover  the  whole  trading  area  thoroughly 
and  responsively  by  use  of  the  single  medium. 


Results  from  the  largest  and  most 
successful  newspaper  advertising  cam- 
paigns show  that  New  Orleans  is  dis- 
tinctly a  morning  newspaper  city.  The 
Times-Picayune  has  established  national 
records  in  advertising. 

For  "Character,  the  Grandest  Thing," 
The  Times-Picayune  always  has  striven 
throughout  its  eighty-four  years  of  use- 
ful service  to  its  community. 

The  Times-Picayune  is  independent  in 
politics,  supporting  men  rather  than 


parties,  is  no  man's  mouth-piece  and  is 
progressive  in  its  own  policies,  standing 
for  progress  in  public  affairs. 

The  Times-Picayune  columns  are  closed 
to  objectionable  advertising  and  closest 
supervision  is  exercised  even  to  rigid 
censorship  of  classified  matter. 

The  powerful  influence  with  which  The 
Times-Picayune  has  supported  public 
betterment  leads  those  true  Southerners 
of  "The  Land  of  the  Valley"  to  know  it 
as  "Our  Times-Picayune." 


Cbe  times-Picayune 

N  E  W     ORLEANS.    SECOND     PORT,     U  .     S  .     A  . 

Otneral  FtrprfitnWnr-i :  Cone,  liunton  *  K'mMin  /»r .  fr'm<  Yfrrk. 
TAw,  tUttvxt.  K*n**i  CHy  Atfni*;  K.  J    .'f        U  CV.  S«  Frw«*N 


Editor   &    Publisher   for   April  23 


1921 


The  Times-Picayune's 
Dominant  Circulation 


New  Orleans  is  a  "home  delivery"  city,  in  a  newspaper  way — a 
morning  newspaper  city.  The  Times-Picayune  delivers  39  percent 
more  papers  into  the  homes  of  New  Orleans  than  both  the  other 
newspapers  combined;  84  percent  of  The  Times-Picayune's  city 
circulation  is  home-delivered. 

Rainy  days,  holidays  and  other  conditions  that  cut  street  sales  can't 
touch  The  Times-Picayune's  circulation  that  goes  into  the  homes 
and  stays  there.  A  recent  survey  of  570  city  homes  shows  that  less 
than  10  percent  of  the  home-delivered  Times-Picayunes  ever  come 
away  from  the  homes  the  day  delivered  and  nearly  all  of  those  are 
'  brought  back  again  or  given  to  others  who  in  turn  take  them 
No  other  New  Orleans  newspaper  is  delivered  into  48 
1  of  homes  to  which  The  Times-Picayune  is  delivered. 

The  Average  Circulation  of  the  three  New  Orleans 
computed  from  A.  B.  C.  publisher's  statements,  is: 

T«l»l  Citr  Hon* 

tlnul.t-.r.  Cb<«iUU»n  Mlnnd 

TIMES-PICAYUNE   76,354  46,529  39,296 

Second  paper  67,262  40,856  17,217 

Third  paper  37,902  28,623  10,913 

All  the  facts  are  in  its  favor  but  The  Times-Picayune's 


The  Automobile  Situation 
in  New  Orleans  is  an  in- 
stance of  bow  completely 
The  Times-Picayune  blank- 
ets the  buying  power.  A 
strict  canvas  of  each  of  the 
16,000  automobile  owners 
In  New  Orleans  showed 
that  The  Times-Picayune  is 
read  by  more  than  94  per- 

newspaper  at  all. 

One  of  the  large  depart- 
ment stores,  by  a  question- 
naire, found  that  it 
reach  more  than  71 
of  its  customers  by  using 
The  Times-Picayune  alone. 
The  Times-Picayune  is 
dominant  in  New  Orleans 
it    reaches  die 


NEW  ORLEANS  IS  DISTINCTLY 

A  MORNING  NEWSPAPER  CITY 


Cbe  times-Picayune 


N   E  W    O  K  L  E  A  N  S 


SECOND  PORT 


Gcnrrml  ftfprrtfniatnei:  (>m,  Hmniam  £r  Wa^Jman.  Inc.,  JV'rte-  Yvrk, 
C*if«**.  Dcfait.  KamM  <  tfv  and  AlUnf;  K.  S  fltifttv/l  CV.  San  Frmacuto 


Editor   A   Publitker   for   April  23,  1921 


The  Times-Picayune's 
Remarkable  Record 

In  both  the  local  and  national  field  The  Times-Picayune  established 
notable  records  in  1920.  The  Times-Picayune  carried  more 
local  display,  classified,  national  and  total  advertising  than  any 
other  New  Orleans  newspaper. 


The  Times-Picayune  printed  more  ad- 
vertising in  1920  than  any  other  news- 
paper in  the  South  and  was  seventh  in 
the  United  States  in  the  morning-and- 
Sunday  field,  ranking  next  to  the  New 
York  World. 

The  Times-Picayune  was  first  in  Amer- 
ica in  per  cent  gain  (32.2%)  and  second 
in  volume  gain  (4,106,705  lines)  of 
national  advertising  among  all  seven- 
day s-a- week  newspapers.  The  Times- 
Picayune  was  second  in  America  in 
national  advertising  volume  and  third  in 
America  in  national  advertising  percent- 
age gain  among  morning-and-Sunday 
newspapers.  This  notable  standing  is 
based  on  national  newspaper  figures 
compiled  by  the  Advertising  Age  and 
Mail  Order  Journal. 


For  the  last  seven  months  of  1920  an 
auditing  firm  kept  account  of  all  New 
Orleans  newspaper  advertising,  dividing 
it  into  thirty-seven  classifications;  of 
these  37  divisions  The  Times-Picayune 
led  the  field  in  26. 

The  Times-Picayune  was  the  First  New 
Orleans  newspaper  in 


Jewelry  Auction  Salas 


Cbc  times-Picayune 

N  E  W     ORLEANS,     SECOND     PORT,     U.     S.  A.,— 

Gtiurmt  RffrmmMfew:  C~t.  Htmlm  fr  Mw.  /•<■..  Srv,  Y*k. 
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The  Times-Picayune's 
Merchandising  Service 


From  the  Manuf  acturer's  and  Distributor's  standpoi  nt,  New  Orleans 
is  different  from  any  other  market  in  the  United  States.  Trade 
customs  are  deep-seated.  Methods  must  be  adjusted  to  meet 
conditions. 

The  Times-Picayune  maintains  the  largest  and  most  highly 
organized  Merchandising  Bureau  of  any  newspaper  in  the  South. 
In  the  last  year  it  has  made  more  than  a  hundred  market  analyses, 
trade  investigations  and  blanket  surveys  besides  many  special 
investigations  for  advertisers  and  advertising  agencies. 


The  Times-Picayune  helps  to  form  trade  connections,  has  complete 
retail  route  lists  of  23  retail  classes  of  trade  always  ready  for  sales 
representatives  and  accords  other  assistance  such  as  introduction  and 

The  Tunes-Picayune  publishes  its  own  merchandising  newspaper, 
"The  Store,"  which  is  mailed  regulndy  to  every  retail  merchant  in 
the  city,  wholesalers,  wholesale  salesmen,  buyers,  department  heads, 
department  store  heads  and  buyers  and  many  others.  This  news- 
carries  complete  news  of  the  retail  market  besides  instructive 

oods  and  news  of  currei 
Its  circulation  av,  rages  10,000. 


The' 
dising 

plan  the  advertiser's  < 
chandising  campaign  in  New 
Orleans,  shaping  it  to  take  ad- 
vantage most  profitably  of 
local  conditions.  This  bureau 
gives  advertiseri  finger-tip  in- 
formation on  the  New  Orleans 
market  on  short  notice.  These 
things  and  many  more  consti- 
tute a  service  highly  valuable  to 


Tunes-Picayune    expert  mer- 
;  service  is  actual  and 


Cbe  times-Picayune 
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C.  B.  E. 

of  Chicago 

Why  Wall  Street  is  reading 
a  Philadelphia  paper 


A  business  man  with  large  inter- 
ests said  to  us  recently:  "Do  you 
know  that  all  Wall  Street  is  reading 
the  Public  Ledger?" 

When  asked  why,  he  replied,  "To 
get  Evans's  daily  letter  from  Chicago. 
Bankers  say  it  is  the  clearest  and 
sanest  financial  letter  that  ever  came 
out  of  the  Middle  West." 

That  the  world's  greatest  money 
center,  well  served  by  an  excellent 
local  press,  should  look  for  its 
Chicago  news  to  a  paper  published 
in  another  city,  is  eloquent  testimony 
to  the  brilliance  of  the  report  which 


PUBLIC 


Clinton  B.  Evans  puts  on  the  wire 
from  Chicago  six  nights  a  week. 

Mr.  Evans  has  for  years  been 
editor  of  The  Economist,  the  leading 
financial  paper  of  the  West. 

That  cities  other  than  New  York  ap- 
preciate his  letter  is  shown  by  the 
fact  that  many  newspapers  print  it 
regularly  by  arrangement  with  the 
Ledger  Syndicate. 


Through  the  Ledger  Syndicate 
newspapers  may  obtain  exclusive  city 
rights  to  Mr.  Evans's  letters. 
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"Concentration  is  the  Nation's  Watchword" 


Concentrate  in 

The  Philadelphia  Bulletin 

City  Population  .....  U23J79 
Dwellings  in  Philadelphia  •  ■  ■  390,000 
Persons  per  Home      ....  4.7 

The  circulation  of  The  Bulletin  for  the  month  of  March  was: 

516,405  Tt 

Exceeding  all  previous  months  of  publication. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost 
by  concentrating  your  advertising  in  the 
newspaper  "nearly  everybody  reads" — 

The  Bulletin 

The  Bulletin's  circulation  reaches  far  beyond  the  highest 
point  ever  attained  by  a  daily  or  Sunday  newspaper  in 
the  State  of  Pennsylvania,  and  is  one  of  the  largest  in 
the  United  States. 

The  Bulletin  is  the  only  Philadelphia  newspaper  which 
prints  its  circulation  figures  regularly  every  day. 


No  prize,  premium.  guciMunp.  coupon  or  other  artificial  method* 
of  frlimulaling  circulation Bre  lined  hy  The  Bulletin 


EDITORS  PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M  on  the  Thuraday  preceding  the  date 
of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117.  New  York  World  Build- 
ins.  63  Park  Row.  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330 
Charter  Member  Audit  Bureau  of  Circulations. 
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NEW  YORK,  SATURDAY,  APRIL  23,  1921 


Is  Commercialism  Smothering  Journalistic  Ideals? 


DID  the  startling  Streamer  headlines  of  the  war 
period  >n  ohse<s  newspaper  editors  (hat  they 
cannot  return  to  normalcy?   Or  is  it  the  read- 
ing public  that,  long  worked  up  to  daily  expectancy 
of  sensational  news,  decline*  to  resume  the  normal 
state  si  mind? 

Editors  and  puhlic,  like  the  drug  addict,  seem  tin- 
aide  to  quit  the  druR  or  even  to  rrduce  the  dose. 

Headlines  still  shriek,  hut  over  petty  nothings. 
Events  of  trivial  consequence  and  flashing  interest 
are  played  up  today  as  conspicuously  as  were  great 
history-making  battles.  A  divorce  case,  with  com- 
monest, vulgaris!  infidelities,  is  pre- 
sented as  prominently  and  detailed  as 
infinitely  as  was  ever  the  capture  of  a 
city  that  changed  the  map  of  the  world. 
The  Joffrcs.  Haigs.  Focltcs.  Pershing* 
ami  llind.-nburgs  with  all  thrir  world- 
moulding  movements,  have  given  place 
on  the  first  page  to  the  Stitlmans, 
Sloke»es,  Hamnns,  Kl wells  and  Shontses, 
with  their  salacious  scandals  that  "shine 
and  stink  and  stink  and  shine  like  rotten 
mackerels  in  the  moonlight." 

Sense  of  real  news  values  seems  to 
have  disappeared 

A  shattered  world  is  waiting  to  be  re- 
built and  lastly  deranged  domestic  busi- 
ness conditions  must  be  readjusted. 
Humanity  throughout  the  earth  is  in  a 
deplonhlc  state  of  confusion  and  suffer- 
ing. Never  before  in  history  were  so 
many  intricate  facts  to  lie  collected  and 
collated  that  statesmen  and  public  may 
understand  conditions  and  work  out 
remedies. 

The  world  is  looking  to  America  for 
guidance,  and  America  is  looking  to  its 
press  which  hitherto  in  every  crisis  has 
shed  its  light.  And  the  press  is  present- 
ing most  painstakingly  and  prominently, 
not  the  vital  facts  of  world  condition* 
and  of  American  industrial  derange- 
ment, liut  column  upun  column  of  key- 
hole disclosures  of  illicit  "love  nests." 
tales  of  ladder-peeping  sneaks  in  back- 
woods camps,  coinings  ami  goings,  up- 
ri-ing  and  down-sittings  of  race  track 
pimps  and  touts,  with  unlimited  other 
nothings  about  nonentities,  under  daily 
headlines  that  shriek  from  margin  to 
margin  of  the  first  page,  and  supply  the 
sensation  of  today,  to  be  forgotten  to- 
morrow. The  best  to  he  said  of  most  of 
the  lurid  news  purveyed  of  late  is  that 
it  is  of  so  little  real  consequence  as  to 
be  soon  forgotten. 

The  thoughtful  newspaper  man  does 
not  fail  to  *re  this.  But  he  will  deny 
responsibility  for  the  condition,  and  with 
some  justice.  The  press  cannot  eman- 
cipate itself  greatly  in  advance  of  where 
public  demand  will  sustain  it.  There  is 
a  »ad  perversion  of  puhlic  taste  and  sentiment  which 
reacts  upon  the  pres-  and  forces  it  largely  to  be  what 
it  is.  At  the  same  lime,  any  deterioration  of  the 
press  carries  with  it  reaction  in  public  opinion  and 
morale  that  cannot  but  spell  further  grief,  perhaps 
disaster,  to  the  causa  of  democratic  institutions  and 
even  of  Christian  civiliiation  itself.  Thrse  are  tick- 
lish times.  The  Nero  who  fiddled  while  Rome 
burned  may  hare  in  history  a«  hi«  counterpart  a 
sovereign  press  that  was  content  to  abdicate  its 
pOWCf  and  go  hawking  its  tawdry  sensations  to  a 
degenerating  public,  while  moral  stamina,  industrial 
system  and  internatioii.il  helpfulness,  that  have  been 


An  Editorial 


centuries  in  developing,  are  set  back  or  permitted  to 
disintegrate  entirely  for  want  of  serious  fact  and 
virile  thought. 

Tile  practical  editor,  whatever  his  ideal*,  is  forced 
to  see  that  it  is  the  sensational  paper  that  sells.  The 
public,  affecting  to  disapprove,  buys.  What  is  the 
editor  with  truly  high  ideals  to  do  about  it? 

No  facl  in  life  is  really  more  melancholy  than  that 
high  ideals  so  often  seem  utterly  unsuiled  to  actual 


A.  CONVENTIONS  CALENDAR 


d  Press  Directors"  Meeting,  51  Chambers  street, 
i  Newspaper  Publishers'  Association  directors' 
Boston  Globe  office,  in  World  Building. 

V  Advertising  Bureau  Committee  meeting  in 
Office.  World  Building. 

A.  Paper  Committee's  meeting  in  A  N,  P.  A. 
orld  Building. 


Associated  Press  Annual  Business  upens  in  Waldorf- 


A.P.  AND  A.N.P 

MONDAY 

10.00  A.  M.— Associate 
America! 
meeting. 
11.00  A.M.-A.  N.  f 
Bureau's 

2.00  P.  M.-A.  N.  P. 

Office.  W 

TUESDAY 
1000  A  M-, 

Astoria, 

12  30  P.  M.-A.  P.  Annual  Luncheon  in  Grand  Ballroom,  Waldorf- 
Astoria,  Hon  John  W.  Davis,  Speaker;  Message  from 

2.00  P.M.— A.  P.  Convention  Afternoon  Session  in  Waldorf-Astoria; 

Election  of  Officers. 
5.00  P.  M.— A.  P.  Convention  Adjournment. 

7  45  P.  M  — Entertainment  for  A.  P  and  A.  N.  P.  A.  members  at 
Friars'  Cub  as  guests  of  Mr.  Koenigsberg. 

WEDNESDAY 

10.00  A.  M.— American  Newspaper  Publishers'  Association  Annual  Con- 
vention Opens  at  Waldorf-Astoria. 
11X10  A.  M.— Associated  Press  new  Board  of  Directors  Meets  in  Wal- 
dorf-Astoria to  Elrct  New  Officers. 

12.30  P.  M. — A.  N.  P.  A.  Advertising  Bureau  Luncheon  in  Grand  Ball- 
room of  Waldorf-Astoria 
2  00  P.  M.— A.  N.  P.  A.  Afternoon  Convention  Session. 
330  P.  M. — Audit  Bureau  of  Circulations  Directors'  Meeting  at  Hotel 
Biltmore. 

THURSDAY 

10  01)  A.M. — A.  N  P.  A.  Morning  Convention  Session. 
12.30  P.  M. — A.  N.  P.  A  Annual  Luncheon  in  Grand  Ballroom  of  Wal- 
dorf-Astoria. Postmaster-General  Will  H.  Hays,  speaker. 
&00  P.  MLr  A.  N.  P.  fV  Afternoon  Session;  Addresses  by  International 
Labor  Cnion  Heads. 

FRIDAY 

1000  A.M.-A.  N.  P.  A.  Convention  Morning  Session;  Consideration 
of  Unfinished  Business;  Annual  Business  Meeting;  Elec- 
tion of  Offi.-ers  and  Appointment  of  Advertising 
Committee. 


the  keenest  sense  of  right  and  acutest  conscience  are 
the  ones  who  must  surfer  most.  There  is  no  graver, 
more  vital,  more  insistent,  more  fundamental  ed- 
itorial decision.  It  cannot  be  dismissed  as  a  moral 
platitude.  It  reaches  to  the  scry  deej«  of  the  ed- 
itorial souL  It  is  the  matrix  that  shapes  every  phase 
of  editorial  policy. 

Is  it  better  to  follow  your  high  ideals  and  suffer, 
or  is  it  better  to  give  tlu-m  up  and  be  so  spiritually 
dead  that  your  carrion  slinks  to  the  stars?  Which 
is  really  the  success  and  which  really  the  failure? 
What's  the  answer5  What  is  your  answer  for  your- 
self '' 

What  Is  the  answer  that  has  been 
tde  by  one  and  all  of  the  great  out- 


standing masters  of  our  prof 
the  past— Franklin,  Garrison,  Greeley, 
Medill  and  the  rest  of  the  matchless 
leaders  of  journalism  in  their  own  day* 
and  shining  examples  still?  They  reared 
their  ideals  so  high  and  stood  upon  them 
so  upright  that  they  caught  strength 
from  divinity,  the  direct  source  of  all 
power. 

There  is  no  fixed  condition  of  human 
thought  and  emotion ;  nothing  is  so  vola- 
tile; it  will  respond  to  nothing  so  quickly 
as  to  sincere  righteousness  of  purpose 
hravely  maintained.  Right  is  no  weak- 
ling that  must  go  hobbling  on  crutches, 
to  fall  in  a  faint  at  its  first  sight  ot" 
Wrong,  but  is  a  stalwart,  pugnacious, 
triumphant  youngster  if  given  a  chance. 
He  will  fight  for  you  valiantly  and  win 
you  many  a  worth-while  friend  if  you 
will  faithfully  stand  by  him. 

The  character  and  influence  of  the 
newspaper  depend  far  less  upon  the  edi- 
torial page  today  than  formerly,  because 
the  high  development  of  news-gathering 
facilities  has  brought  facts  to  the  first 
place  in  importance.  Facts  are  the  food 
upon  which  public  opinion  feeds.  Given 
the  facts,  the  people  will  do  their  own 
thinking.  The  editorial  becomes  more 
and  more  interpretive  of  the  news  and 
less  protagonistic,  but  the  editor's  < 
tunity  for  power  to  sway  opinion  is  i 
therefore  reduced.  In  his  selection  and 
display  of  news  he  subtly  controls  public 
information,  thought  and  feeling.  The 
character  of  the  newspaper  is  clearly 
marked  by  the  nature  uf  the  news  it  pre- 
fers to  play  up.  Its  influrnce  upon  its 
community  for  elevation  or  degradation 
depends  for  more  upon  its  first-page 
headlines  than  upon  all  its  i 


fact  forced  on  him  in  many  of  his  dialing*,  but  the 
editor  is  facc-lo-tace  with  it  always,  He  may  know 
the  right  thing  to  do  and  want  to  do  it.  but  his  busi- 
ness success  i*  at  stake,  and  the  business  method* 
and  conditions  are  inexorably  fixed. 

The  editor  might  like  to  reform  the  methods  and 
conditions,  but  thai  is  impossible:  single-handed,  he 
can  only  whistle  against  the  wind,  He  must  decide 
whether  he  will  conform  to  the  conditions  of  com- 
petition and  succeed,  or  stand  by  hi*  convictions  of 
right  and  fail.  It  is  a  decision  he  must  make  every 
day  -yes,  a  hundred  limes  every  day.  The  most 
pitiful  part  of  it  is  that  those  with  the  highest  ideals. 


high-class  features.  Two  papers  carry- 
ing the  same  press  service  may  lie  at  op- 
posite poles  in  character  and  influence 
simply  because  of  the  selection  of  iiew^ 
for  display.  Precisely  the  same  dis- 
patches, differently  edited,  may  make 
"in-  paper  a  power  for  good  In  its  community  and 
another  a  pestilence. 

A  correct  account  of  an  event  of  public  interest 
and  importance— that  is  real  news.  Events  of  inter 
M  that  are  not  important  have  a  semi-news  value, 
and  events  .if  importance  but  not  of  interest  also 
have  limited  value  as  news.  The  conjugal  infelicities 
of  the  Stillmans  are  interesting  in  a  was  but  of  no 
importance  outside  their  set.  The  Einstein  theory- 
is  important  but  too  abstruse  to  be  interesting  to  the 
common  mind.  But  of  material  for  full-value  news 
there  is  no  lack    there  never  was  so  much  of  it  at 
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PUBLISHERS'   CONVENTION   FLOOR  DIRECTORY 


THIRTY-THIRD  STREET 


THIRTY- FOURTH  STREET 


A.    N.    P.    A.    INFORMATION  BUREAU. 
Room  ISl  (Mjrllc  Boom). 

BUREAU  OF  ADVERTISING.  A.  N.  P.  A  , 
Room  IM. 

F.^GuV  Davl.<M>"        Mil*  MatMbiAlln,Mn 
DUPLEX   PRINTING   PRESS  COMPANY, 
In  Foyer. 

C   So*!*"-  Henry  F.  Bechman 

vsealey  Danune.  Irving  K  Stone 

Chart..  S.  Brou-n 

EDITOR  *  PUBLISHER 
Room  114 

Mr.  Brown  Mr.  Groomc. 

Mr.  Sliinnlon 
Mr.  lXo»li>i| 
Mr  Strate 
Mlu  McMahnn 
«,„  Monuny. 

Ml.. 

Mit.  <ichrill 
Mr.  Tanner 

FOURTH  ESTATE.  Room  10* 

B    F.  GOODRICH  TIRE  *  RUBBER  CO. 

in  r 


Mr.  Ferguson 
Mr  Redmond 
Mr.  Mellon 
Mr.  Root. 

Mr. 

Mr-Bite' 


GOSS    PRINTING    PRESS  COMPANY. 
Room  117. 
George  A    Eddy  R.  P.  Thnoaas 

M.  I_  RedKeia  Harvey  D  Bell 

M.  B.  Brorshaber        Harry  K.  Sheldon 
J.  W.  Snencer 

F.  J,  HASKIN  SERVICE.  Room  107 
Frederick  J.  H.sk.r,     W.  J  Cobb 
Mr*   Polly  Ferguson 
R.  HOE  4  CO..  Room  112 


KING   FEATURES  SERVICE. 
US  l  Banquet  Hall). 


114 


Mr.  Roeaen 
Mr.  fjalrtgn 
Mr.  KeynoIJa 
Mr   Rosen,  Jr. 
Mr.  Ball 


Mr.  Smart 


v., 


Mr.  Petrraon 
Mr.  Cram 
Mr.  Iliggir.1 


Mr  Mount 

INTERNATIONAL  FEATURE  SERVICE, 
Room.  I02-104. 

Mr.   Korr«iig.benl         Roy  Moycr 
S    S,  Fauain 

INTERNATIONAL  SYNDICATE.  Room  141 

H.  E. 


USJ). 
H.  R.  S»irt« 
f.  C  Willing. 
W    S.  Scudder 
T   A  MatEl.ee 

r.  gp* 


f.  A. 


Mr  Sct,uh 

Mr.  Lund 

Mr,  Van  Horn 

Mr  ILyl.s 

Mr.  Dunham 


John  D.  Raridan 
C.  B.  Travu 
J.  A.  Euton 
luseph  V  Connolly 
Roy  D.  M"ore 
John  A.   Bogan,  Jr 

Floor 


M.  Koe.  „ 
F  S.  Alof.m 
Guy  Fisher 
Frank  R  Margeaoa 
Walter  E  Mom 
Sherley  Olympiui 
LANSTON  MONOTYPE  COMPANY. 
Oftte  and  Room*.  226  226. 
Richard  Bereafoed       S.  E.  Hiigh 
Walter  Lseb  W.  C.  Kirby 

LEDGER  SYNDICATE.  Room  100 

John  E  Walking  Edgar  J.  Parker 

LF.ISHMAN  TELEGRAPH  PICTURE  SER- 
VICE. Room  II). 
MERGENTHALER  LINOTYPE  COMPANY, 
East  >[«  (151). 


Harry  Gage 
Walter  Savory 
Hugh  C.  Curry 

F.  B.  Forbeg 

G.  H.  Sierrrt 
J.  E  Mackay 
M.  SctierTel 

Mirk  H  Boynton 
W   D.  B  Mitchell 
Thnmas  P  Quinn 
A.   B  Bedell 
(hirle.  Fiwher 


j  S  Gunn 
George  W.  Looo 
R.  I,  SlatlerT 

E.  II.  St.  John 
C.  W.  Reed 

C  C  H-.vrr 

E  Manifold 

F.  I  Mueller 
7.  B.  Boone 

1   A  Bateman 
Walter  C  Bleloek 
Fred  W  Botl 
Thorn*.  BUnd 


NEWSPAPER  FEATURE  SERVICE, 
lit  115  i  Banquet  Hall) 
M.  Koentgaherg  J.  D.  Goilatowaky 

POLLARD  «  AI  LING  MANUFACTURING 
COMPANY.  Rooaa  110. 
William  J.  Stretch 
THOMPSON  FEATURE  SERVICE 
Room  109. 
R.  S.  Thompson  H.  K  Share. 

A    l_  Fowle  John  R.  Collet 

SPEED  AUMATIC  COMPANY.  Top  Private 


William  Ayet  McK.nr.ey 
H.  M.  Pierce  F.  M  Simmon. 

Miss  S.  lohn.cn 

NEW   YORK  TRIBUNE  SYNDICATE. 

W   H   Johnson  H.  P.  Sutoo 

C.  V.  McAilam 
WOOD    FLONG  COMPANY 

NEWSPAPER   MACHINERY  COMPANY. 
S,,.ce  in  Foyer. 
Henry  A    Wiw  Wood  Nelson 
Ben  Wood.  C  A.  1 

WORLD    COLOR    PRINTING  COMPANY. 
Room  144. 
R.  S    Gr.tile  Edltb  Vormark 

W.  II.  Ue.ne 


AD  BUREAU  GUESTS  NUMBER  700    mittrc  in  charge  nf  the  bureau,  will  be 


F.  H. 


i  d  t.    J .  Ctt.ll 
mt  Annual  Luncheon 

Over  seven  hitn<lre<i  gnats  are  ex- 
pcctnl  10  attend  the  annual  luncheon  of 
the  Bureau  of  Advertising  nf  the  Ameri- 
can Newspaper  Publishers  Association 
at  which  thr  sneaker*  will  be  Francis 
H.  Stsson,  vice-president  of  the  Guar- 
anty Trust  Company.  New  York,  and 
F.dward  J.  Cartel!,  city  statistician  of 
Philadelphia.  The  luncheon  is  sche- 
duleil  f-r  12.30  p.  BL  on  Wednesday. 
April  27.  in  the  grand  ballroom  of  the 
Waldorf-Astoria.  William  P.  Rogers, 
advertising  manager  ot  the  Boston 
Transcript,  and  chairman  of  the 


Koamifsbarg  Hoar,  at  Frolic 

Fun  will  invade  the  business  atmos- 
phere that  usually  surrounds  American 
editors  and  publishers  in  New  York 
during  convention  week  on  the  evening 
of  Tuesday.  April  26.  The  hour  is  7:45 
p.  rn,  the  place  is  the  Friar's  Monas- 
tery. 110  West  4etth  street,  the  event  i* 
"A  Lollypop  I-ark."  with  M.  Kocnigs- 
berg,  president  of  tile  New-paper  Feat- 
ure Service,  as  host  Entertainment 
features  are  being  kept  as  a  surprise. 
One  never  knows  what  can  happen  in  the 
Friars'  home.  Mr.  Koeniiisberg  says. 


New   Horn*  for  Birmingham  Post 

The  Birmingham  (Ala.)  Post  recently 
closed  a  five-year  lease  on  a  two-story 
building  at  1732  First  Avenue,  north, 
and  alterations  fitting  the  building  for 
newspaper  publishing  purpose*  are  now 
in  progress.  A  new  Goss  press  is  being 
installed    with    a   capacity    of  30.0(10 


OkUhorrs.   Loader  Shift. 

</r>  Tetffrdph  in  Eotroa  &  PcBLtsnra) 

Oklahoma  City.  April  20. — The 
Oklahoma  Leader  star?  has  been  reor- 
ganised. William  McLaren  succeeding 
Fdwin  Ncwdick  as  managing  editor  and 
[Jan  Hugan  and  Oscar  becoming  associ- 


ate  editors.  John  Hagcl  continues  a> 
business  manager  and  takes  over  the 
duties  of  J.  L.  Rylander.  who  recently 
i  advertising  manager. 


Suit  Up  May  10 

The  case  in  which  Lord  Atholstan 
proprietor  of  the  Montreal  Star,  is 
suing  lx>uis  J.  Tarte  and  Kugenc  T.irtr 
of  La  Patrie,  Montreal,  tor  $50,000. 
with  interest  of  $12,357.74,  alleged  to  be 
due  on  two  promissory  note*  dated 
March  13.  1915.  may  be  tried  in  the 
Superior  Court  at  Montreal,  May  10. 
before  Jti'ticc  Xlacl.ennan.  It  is  pos 
sible  that  thr  case  may  be  tried  before 
that  date  if  the  calendar  is  cle 


f  the  calendar  ts  clear. 
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PUBLISHERS  IN  NEW  YORK  FOR  CONVENTIONS 

Editor  &  Publisher's  Registration  Largest  on  Record — Representatives  From  Mexico,  Canada  and 
Hawaii — Labor  and  Advertising  Rates  To  Be  Principal  Topics  of  Discussion 


Want 

on  A.  P. 


'T'llli  Associated  Press  announces  that 
the  speaker  at  in  annual  luncheon, 
to  he  held  Tuesday  noon  at  the  Hotel 
Waldorf-Astoria,  New  York,  will  he 
Juhn  \V.  Davis,  retiring  American  Am- 
bassador to  Great  Britain.  The  lunch- 
eon will  be  held  in  connection  with  the 
annual  meeting  of  Associated  Prrts 
members,  being  arranged  for  the  recess 


Prank  B.  Noses  of  the  Wash- 
ington Star,  president  of  the  A.  P.,  will 
preside  as  toastmastcr  and  will  read  a 
letter  from  President  Harding  to  As- 
sociated Press  members 

The  largest  A,  P.  convention  attend- 
ance on  recurd  is  indicated  by  Editor 
4  PinUMUft  advance  registry  of  dele- 
gates. Gmo.  Enriquci  Simon  of  El  Uni- 
versal, Mexico  City,  and  Wallace  R- 
larrington  of  the  Honolulu  (H.  1.) 
Star-Bulletin  will  he  the  champion  lung 
distance  travelers  in  attendance,  Both 
have  informed  EniTog  4  Pi-busher  oi 
their  intentions  to  be  present. 

Associated  Press  convention  activities; 
began  in  New  York  yesterday,  when  the 
hoard  of  director*  entered  upun  their 
pre-mecting  sessions,  which  will  be  con- 
tinued today  and  Monday,  when  it  is 
exacted  alt  applications  for  membership 
and  other  routine  business  will  be 
cleared  up. 

On  Tuesday,  April  J6lh,  the  members 
of  the  Associated  Press  will  assemble 
in  annual  meeting  at  the  Astor  Gallery 
of  the  Waldorf-Astoria.  The  annual 
report  of  the  board  of  directors  will  be 
given  and  officers  and  directors  for  an- 
lie  elected,  as  well  as 


advisory  boards,  nominating  committee 
and  atlditing  committee.  The  new  board 
of  directors  will  meet  Wednesday  morn- 
ing to  elect  rfficers, 

The  retiring  officials  of  the  A.  P.  are: 
President.  Frank  B.  Xuycs,  Washing- 
ton Star. 

Kirn  vice-president.  Calvin  Cobb, 
Boise  (Idaho i  Statesman. 

Second  s  ice  president.  J.  L.  Home, 
Jr..  Rocky  Mount  (N.  C.)  Telegram. 

Secretary.  Melville  E  Stone,  New 
York. 

Assistant  secretary,  Frederick  Roy 
Martin,  N'cw  Ynrk. 

Treasurer,  J.  R.  Youatt.  New  York. 

The  five  directors  whose  terras  ex- 
pire are: 

Victor  F.  I-awson.  Chicago  Daily 
News. 

W.  II.  Cowles.  Spokane  Spnkesman- 
Review. 

R.  M.  Johnston.  Houston  Post. 

D.  E  Town.  Louisville  Herald. 
Frank  P.  MacLennan.  Topeka  State 

Journal. 

The  nominating  committee  has  made 
the  following  nominations  to  succeed 
the  retiring  directors,  the  rule  requir- 
ing at  least  ten  nominations. 

E.  P.  Adler,  Davenport  (la.)  Times. 
John  Stewart  Bryan,  Richmond  (Va.) 

News-Leader. 

W.  H,  Cowles.  Spokane  (With.) 
Spokesman-Review. 

Victor  F.  Lawsnn.  Chicago  Daily 
News. 

(Continual  on  Pwt  481 


OFFICIAL  ANNOUNCEMENT  OF  A.N.P.A. 
CONVENTION  ARRANGEMENTS 


'T'HE  annua!  convention  of  the  American  Newspaper  Publishers'  Asso- 
ciation will  be  held  a!  the  Waldorf-Astoria  Hotel.  New  York  City,  on 
Wednesday.  Thursday  and  Friday.  April  27,  28  and  29,  1921. 

All  sessions  of  the  convention,  beginning  with  the  opening  session  at 
10  a.  m..  Wednesday,  April'27,  will  be  started  promptly  at  the  hour  adver- 
tised. This  will  Ik-  necessary  in  order  to  complete  the  program,  which  is 
of 


is  of  sufficient 
will  be 


IF  in  the  judgment  of  the 

est  10  require  extended  c 
so  that  the  subj.ct  may  Ik- 


'T'HE  annual  meeting  of  the  members  will  be  held  Thursday.  April  28,  at 
*  2  p,  m.  for  the  election  of  officers  and  such  other  business  as  may  prop- 
erly come  before  the  meeting. 

The  attention  of  memlsers  is  called  to  the  fact  tlial  representatives  at 
the  convention  anil  the  annual  meeting  should  come  from  the  home  oilier 
and  that  any  exception  to  the  rule  shall  be  passed  upon  by  the  committee 


A  BULLETIN  containing  reports  of  all  committees  will  be  distributed  at 
the  opening  session.  ... 

and  all 


*  LI.  who  address  the  convention  will  he  limited  to  live 

who  address  the  convention  are  urged  to  announce  their  name  and 
publication.  «     ,  . 

MEMBERS  will  register  by  signing  a  card  giving  the  name  of  the  indi. 

vidua!  representing  the  publication,  the  name  of  the  publication  and 
its  location.  The  registration  desk  will  be  opposite  the  entrance  to  the 
convention  halL  *    *  • 

r|,IIE  Information  Bureau  will  be  in  the  Myrtle  Room,  where  representa- 
tives of  the  association  will  be  constantly  in  attendance. 

.     »  » 

'A  POST  OCTICB  has  been  arranged  where  all  mail  addressed  to  the 
members  in  care  of  the  convention  will  he  held  on  call. 


"T'HE 

Adorf- 


of 


•cond  annua)  huvhenn  of  the  association  will  Ik*  held  at  the  Wal- 
•Astoria,  Thursday.  April  28.  at  12.30  p.  m. 
Tlie  hoard  of  directors  having  determined  that  each  member  shall  be 
entitled  to  not  more  than  three  seats  in  all.  and  to  purchase  seats  for  those 
only  who  are  on  the  payroll  of  the  member  and  employed  at  the  home 
office,  has  adopted  the  following  rules: 

The  Board  fully  realises  that  no  member  would  intentionally  violate 
;  governing  the  luncheon,  hut  feels  it  necessary  to  state  that  any 
who  should  violate  any  of  the  rules  will  be  subject  to  the  penalty 
exclusion  next  year. 
First— Seats  $5  each.    No  seats  shall  be  sold  to  anyone  not  a  memher. 
Second— The  privilege  of  members  to  purchase  scats  is  not  transfer- 
able, nor  are  the  seats  transferable 

Third — No  money  shall  be  refunded  for  seats  unless  due  notice  is 
given  to  the  treasurer  before  12  o'clock  (noon),  April  27,  1921. 

Fourth — Checks  ami  requests  for  seats  must  come  from  the  home  office 
of  each  publication. 

Requests  and  remittances  should  be  addressed  and  checks  made  pay- 
able to  George  H.  Larke.  treasurer.  904  World  Budding.  New  York  City. 
Prompt  acknowledgment  will  !<•  made.  Seats  will  be  assigned  by  the  com- 
mittee in  the  order  in  which  remittances  are  received  and  location  will  be 
shown  on  the  seating  chart.       ♦     ♦  # 


rpiIE  committee  hopes  for  the  cordial  co-operation  of  the  members  and 
requests  them  not  to  ask  for  any  exceptions  to  the  above  rules,  as  the 
committee  has  no  power  to  grant  exceptions.  Members  miM  realize  that 
an  exception  made  tor  any  unc  member  should  in  justice  be  made  for  all 
representatives  of  the  luncheon  committee. 

Representatives  of  the  luncheon  committee  will  be  in  attendance  during 
the  convention  in  the  Myrtle  Room,  adjoining  the  east  side  of  the  con- 


THE  LUNCHEON  COMMITTEE. 
H.  L. 


Hays 

At  A.  N.  P.  A. 


To 


EVERYTHING  is  in  readiness  for  the 
annual  convention  of  the  American 
Newspaper  Publishers'  Association  at 
the  Waldorf-Astoria  Hotel.  New  York, 
beginning  Wednesday  morning  and  con- 
tinuing through  to  Friday  afternoon. 
Newspaper  men  from  every  part  of  the 
United  States  and  Canada,  and  from  as 
far  away  as  Mexico  City  and  Honolulu, 
already  are  in  New  York  or  will  be  here 
More  the  all-important  conference 
opens.  Eetroa  &  PmusHra's  registry 
of  delegates,  printed  on  another  page 
of  this  edition,  indicates  the  largest  at- 
tendance in  the  history  of  A.  N.  P.  A. 
conventions. 

The  principal  speaker  at  the  annual 
luncheon,  to  be  held  ITiiirsday.  at  12:30 
P.  m  ,  will  be  Postmaster-General  Will 
H.  Hays.  The  luncheon  will  lie  entirely 
informal,  attendance  being  limited  to 
n.  N.  P.  A.  members.  Arrangements 
are  being  made  for  about  4<X)  diners. 
Herbert  L  Bridgman  of  the  Brooklyn 
Standard  Union  is  chairman  of  tiie 
luncheon  committee. 

Wednesday  noon  a  luncheon  will  be 
given  under  the  auspices  of  the  Adver- 
tising Bureau.  Reservations  already 
have  reached  almost  the  700  mark.  The 
speakers  have  not  yet  been  announced, 
William  F.  Rogers,  of  the  Boston  Tran- 
script, chairman  of  the  committee  in 
charge  of  the  Advertising  Bureau,  will 
I*  the  toastmaster.  The  speakers  will  be 
Francis  H.  Sisson  of  the  Guaranty  Trust 
Company  and  E.  J  Cattell  of  Phila- 
delphia. 

The  big  topics  for  discussion  and  ac- 
tion, as  they  loom  up  on  the  eve  of  the 
meeting,  will  be:  Labor,  Advertising 
Rates.  Relations  with  Advertising 
agencies  and  advertisers,  Federal  Taxa- 
tion, newsprint,  and  closer  co-operation 
with  national  and  sectional  newsprint 
organizations  that  cover  much  the  same 
ground  that  the  A.  N.  P.  A.  does. 
Throughout  this  edition  of  Editoh  & 
Pi  misiiEU  will  be  found  presentations 
of  conditions  affecting  every  one  of 
these  matters  such  as  should  leave  no- 
body in  doubt  ahout  the  necessity  for 
coming  to  a  definite  understanding  on 
each  one. 

In  particular  there  is  a  plan  on  foot  to 
departmentalize  the  A.  N.  P.  A.  so  as 
to  take  in  as  an  integral  part  of  it  such 
bodies  as  the  National  Association  of 
Newspaper  Executives,  the  International 
Circulation  Managers'  Association,  the 
National  Association  of  Newspaper 
Classified  Managers  and  to  work  in 
closer  harmony  with  the  Southern 
Newspaper  Publishers'  Association,  the 
Inland  Daily  Press  Association,  the  Na- 
tional Editorial  Association  and  various 
state  bodies,  with  many  of  which 
A.  N.  P.  A.  members  are  affiliated. 

At  any  rate  there  are  a  numlxer  of  A. 
N.  P.  A.  publishers,  whose  newspapers 
arc  connected  with  some  or  all  of  the 
several  large  divisional  organizations  as 
they  exist  today,  who  are  desirous  of 
testing  out  the  proposition  at  next  week's 
ei  invention.  TTie  result  will  be  watched 
with  keen  interesL 

The  labor  situation  right  now  is  at 
one  of  its  most  critical  stages  in  the 
history  of  newspapers'  dealing  with  or- 


Digitized  by  Google 


12 


Editor    &    Publisher   for    April   23,  1921 


AMONG  THE  MEMBERS  ELECTED  TO  THE  A.  N.  P.  A.  WE  HAVE  WITH  US— 


ganirrd  unions.  The  seriousness  of 
matters  is  further  complicated  by  re- 
ports that  the  A.  X.  1'.  A.  Handing 
committee  on  labor  is  to  be  reorganized. 
Just  a  few  of  the  oilier  vital  phases  of 
labor,  on  which  the  A.  N.  f,  A.  may 
be  called  upon  to  take  a  stand,  are: 
Advertisers'  insistence  on  lower  space 
rates  despite  demands  of  printers  for 
higher  wages  and  less  work :  union  rule* 
compelling  "re-setting"  and  the  manning 
of  plants  up  to  specified  standards;  ways 
ami  means  of  training  printing  appren- 
tices :  price-fixing  in  the  pholu-cngrav- 
ing  business. 

Now  that  NM  York  State  has  made 
illegal  the  latter  practice  it 

!<•  expected  that  a  move-  |   

mcut  will  be  launched  im- 
mediately to  have  it  ahol 
ished  by  law  in  states 
wherein  are  located  37 
cities  where  photo-engrav- 
ing prices  are  governed  by 
agreement  between  the 
union  and  employing  en- 
gravers. 

Federal  taxation  is  con- 
sidered of  such  importance 
as  the  cause  of  considera- 
tion of  holding  an  extended 
evening  discussion  on  Wed- 
nesday and  Thursday. 

Whether  or  not  it  is  pos- 
sible to  draw  a  line  of  dis- 
tinction between  national 
and  liic.il  advertising  that  will  satisfac- 
torily solve  the  prohlrm  raised  by  recent 
efforts  of  national  advertisers  to  get  the 
benefit  of  lower  rates  by  placing  their 
business  through  local  dealers  is  a  ques- 
tion that  just  now  has  newspaper  pub 
li«bers  at  their  wits'  ends.  Special  rep- 
resentatives of  newspaper*  and  the 
American  Associations  of  Advertising 
Agencies  base  appealed  to  publishers  to 
either  refuse  to  accept  such  business  as 
local  cops  or  to  equalize  national  and 
local  rates.  If  publishers  allow  retailers 
|o  job  their  space  to  national  advertisers, 
it  means  the  end  of  their  business,  as  it 
is    conducted    to-day.   the  advertising 


agencies  say  .  Doubtless  it  is  ill  lie  put 
up  to  the  A.  N.  P.  A.  convention  to 
take  a  stand  one  way  or  the  other. 

Man)  publishers  also  think  that  the 
time  is  ripe  for  the  A.  X.  P.  A.  postal 
committee  to  takr  up  with  the  new  Post 
Office  Administration  the  matter  of  re- 
vision of  second  class  rales,  with  the 
view  of  abolishing  the  present  zone 
system. 

Large  city  publishers  invariably  arc 
desirous  of  doing  away  viith  the  zone 
method,  whereas  the  smaller  ones,  who 
make  up  tile  larger  portion  of  the 
A.  N.  P.  A.  membership,  erther  favor 
retaining  the  /ones  or  if  changed  at  all 


There  seems  to  l*r  opposition  toward 
re-electing  tile  present  board  of  officers. 
They  are : 

President,  T.  R.  Williams.  Pittsburgh 
Press. 

Vice- President.  Paul  Patterson.  Balti- 
more Sun. 

Secretary,  John  Stewart  Bryan.  Rich- 
mond News-Leader. 

Treasurer,  George  H.  l.arke.  New 
York  World 

Director! I  Frank  G.  Bell.  Savannah 
Xcwj. 

Kdward  H.  llutler.  Buffalo  Xews. 
J.  K.  Atkinson,  Toronto  Star. 


A.  N.  P.  A  DEPARTMENTS 
ROGERS  SUGGESTS 


N.  Y.  Glob*  Publisher  Smy  Awocia- 
ttnn    Doea  Not   Cover   Ground  it 
Should  ■»  Now  Organist 
WanU  Sectional  Bodie* 


1ft 


WALLACE  ODKLL 
Tsrrs-tMsvn  News 


JOHN  A  PARK 
Ksltizh  Tins*-* 


FKAKK  II.  MUTTS 
Miami  lief >hl 


H  W  MARSHALL 
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done  in  some  way  that  will  give  them 
protection  which  they  contend  is  neces- 
sary against  invasion  of  their  territories 
by  the  metropolitan  dailies  For  years 
this  question  was  fought  out  on  the 
A.  N.  P.  A.  convention  floor  and  no 
policy  could  lie  agreed  upon.  The  re- 
sult was  that  the  postal  committee  was 
unable  to  present  any  uniterl  front  when 
the  zone  proposition  came  up  and  the 
legislators  were  permitted  to  handle  the 
matter  as  they  saw  lit. 

Perhaps  by  this  time  the  publishers 
have  awakened  to  the  necessity  for  get- 
ting together  on  common  ground  and 
forgetting  petty  commercial  jealousies. 


Klliert  H.  Baker,  Cleveland  Plain 
Dealer. 

HiltOn  I'.  Brown.  Indianapolis  Xews. 

Harry  Chandler.  Los  Angeles  Times. 

Charles  II.  Taylor.  Jr..  Boston  Globe. 

H.  l„  Rogers,  Chicago  Daily  News. 

Lincoln  H  Palmer,  of  New  York  is 
general  manager  of  the  A.  N.  P.  A.; 
Henry  X.  Kellogg,  of  Indianapolis  is 
chairman  of  the  special  standing  com- 
mittee on  laUjr;  William  A.  Thomson 
and  Thomas  K.  Moore  are  director  and 
associate  director,  respectively,  of  the 
Bureau  of  Adsertising,  with  headquar- 
ters in  Xew  York.  All  hold  their  offices 
b>  apisointmenl. 


"That  ihere  is  an  opportunity  t  ■! 
necessity  for  producing  closer  and  muff 
effective  c-s-operation  between  the  ness- 
papcrs  represented  in  the  Amcric;  i 
.Newspaper  Publishers'  Association.  ••(!- 
porlunity  for  making  membership  hi  it 
absolutely  necessan  ! 
every  daily  newspaper  ami 
necessity  for  making  ' 
function  more  harmonioio! . 
with  outside  organiiatire'. 
cannot  lie  denied,"  sail 
Jason  Rogers,  publisher  »! 
the  New  Y'ork  Globe,  to  I 
representative  of  Li  ::  •  4 
PI'rlimie*  this  week. 

"Tile  recent  confercrK! 
between  the  Six  Pain* 
League,  composed 
special  representing-, 
and  the  committee  repre- 
senting the  American  Asss* 
c  i  a  t  i  o  n  of  Adrertiurg 
Agencies,  the  sis-called  iu 
tional  association  of  Xeuf- 
paper  Kxecntives  in  con- 
nection with  the  Associated  Advertionr 
Clubs,  the  necessity  for  the  .  <rganizali"ii 
of  the  Publishers'  Buying  Corporati'  n. 
and  other  outside  activities  among  news- 
papers, all  these,  in  my  opinion,  cuM 
and  should  have  heen  obviated  by  the 
proper  department  organization  of  the 
American  Newspaper  Publishers'  AM* 
ciation. 

"Referring  to  the  conference  hetwei'i 
the  specials  and  the  advertising  agrtii*. 
on  the  important  question  of  lord 
and  foreign  advertising  rates,  i 
may  be  frankly  admitted  in  advance 
that  this  contact  on  matters   such  H 


I.  £  YOUNG 
Windsor  St»r 
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A   HUNDRED   YEARS   OF  NEWSPAPERS 
CELEBRATED   BY  CAMDEN 


The  American  Star,  Founded  in  1821,  Is  Direct  Ancestor  of  West 
Jersey  Pre*»  of  To-day — Courier  and  Post-Telegram 
Hosts  At  Jubilee 


By  EDWARD  A.  MUSCHAMP 


rf1  AM  DEN.  N.  J.,  April  20,-There  U 
Nrvr  York,  for  instance,  and  Lon- 
don, and  Paris,  and  Peking,  and  even 
"your  suburb  across  the  river"  as  an 
English  evangelist  once  referred  to 
Philadelphia  in  an  address  before  a  Cam- 
den audience.  But  after  all.  what  is 
mere  sire  and  what  are  mere  number*  ? 
Here  is  a  city  that  has  but  116.309  in- 
habitants and  yet  a  city  that  is  known 
the  world  over— the  home  city  of  Walt 
Whitman  and  Kid  Gleason.  the  city  that 
has  produced  more  "canned  music"  and 
"canned  soup"  titan  any  other  single 


(  \MI)R\  nun  post. 


BHB. 

Ulic  (Gambol  JJc^t  | 


t.iralWtt  Doiji  Jdojum 
vtiim&cn  PoU  Sdrcrm 


The  evolution  of  the  Camden  Pott  Telef  ram. 
Th.  .--rMt  h»«  chained,  but  what  was  m«i 
in  I H7U-  would  atill  mate  the  front  pare  of 
1921. 

community  anywhere,  and.  incidentally 
the  city  that  during  the  past  week  has 
been  holding  a  newspaper  celebration, 
the  occasion  for  which  is  DM  of  which 
any  American  city  might  well  be  proud. 

In  other  words,  the  week  just  passed 
marked  the  100th  anniversary  of  the  es- 
tablishment of  the  first  Camden  news- 
paper the  American  Star,  which  made 
its  initial  appearance  on  Tuesday,  April 
17,  1821. 

Camden  wasn't  very  much  more  than 
a  speck  on  the  horiion  one  hundred  years 
ago ;  but  today,  in  point  of  accomplish- 
ments, it  is  one  uf  the  most  important 
cities  of  the  world.  The  newspapers  nf 
Camden  have  played  an  important  part 
in  the  development  and  building  up  of 
their  city  and  the  celebration  during  the 
past  week,  therefore,  lakes  on  a  sig- 
nificant civic  and  industrial  interest  as 
well  as  a  journalistic  one. 

Today,  there  are  more  than  a  doien 
publications  issued  in  this  city,  including 
two  wide-awake  afternoon  dailies— the 
Post-Telegram  and  the  Daily  Courier; 
uiie  uf  the  best  edited  weeklies  in  the 
s-otiniry.  the  West  Jersey  Press — the 
latter  incidentally,  having  a  remarkable 
journalistic  record.  The  West  Jersey 
Press  is  the  direct  lineal  descendant  of 
The  American  Star  ami  the  only  publi- 
cation in  Camden,  and  one  of  the  few 
publications  In  the  country,  that  can  trace 


its  ancestry  back  over  an  unbroken 
period  of  MM  hundred  years. 

The  centenary'  celebration  started 
Monday  afternoon  with  the  opening  of 
an  interesting  cxhihit  nf  news]>apers  is- 
sued in  Camden  at  various  times  during 
the  Last  hundred  years,  ami  models 
photographs  and  various  prints  which 
told  the  story  of  the  development  of  the 
art  of  printing  and  the  making  nf  news- 
papers during  the  last  century.  This 
exhibition  was  arranged  by  the  Camden 
County  Historical  Society,  was  held  in 
the  Cooper  Free  Library  and  was  Open 
to  the  public  every  day  throughout  the 
week. 

On  the  same  day  the  exhibition  opened 
J.  David  Stern,  editor  and  publisher  of 
the  Daily  Cuurier,  entertained  a  group  nf 
New  Jersey,  Pennsylvania  and  Delaware 
newspaper  men  at  a  luncheon,  and  an  in- 
spection of  the  Courier  Building  and 
a  tour  of  the  city.  Mr.  Stern's  guests 
included : 

William  B,  Bryant,  publisher  Paterson 
Press-Guardian ;  George  C.  Ladd,  busi- 
ness manager,  Vineland.  Kvcning  Jour- 
nal; W.  K.  Host,  office  manager.  Tren- 
ton Fvenittg  Times ;  Walter  M.  I>ear, 
treasurer.  Jersey  City  Journal;  John  W. 
Clift,  publisher.  Summit  Herald:  Phillip 
II.  Kaldwin,  htisinrss  manager.  Newark 
Sunday  Call;  Louis  Hannoch,  assistant 
business  manager,  Newark  Sunday  Call; 
1..  T.  Russell,  publisher,  Newark  Ledger ; 
Harry  J.  Auth,  lmstness  manager,  New- 
ark Star-Kagle;  Eugene  W.  Farrcll, 
business  manager.  Newark  Evening 
News;  Albert  J.  Feyl,  president.  Atlantic 
City  Press-Union ;  Clarence  J.  Pyle, 
business  manager,  Wilmington  (Del.) 
livening  Journal ;  William  I".  Metton, 
business  manager,  Wilmington  Every 
Kvcning ;  Charles  Is.  I-ong,  treasurer, 
Chester  <Pa. )  Times-Republican ;  Harry 
R.  Smith,  publisher,  Atlantic  City  Gaz- 
ette-Review; Ernest  Johns,  advertising 
manager,  Victor  Talking  Machine  Com- 


B<  ft  the  Camdan  Count,  Courier  of  |*M. 
or  the  Caendeei  DaUa-  Courier  of  t»a  poet 
Ihirtr  raara,  it  lava  I  la  readers  what  th*y 
wanted — old  fashioned  vamletees,  aawa  late 
enough  to  to  wader  a  postscript  head,  or 
the  new  a  of  the  nati«ie  that  a  faat-frowing 

community  demanda 

pany.  Camden ;  H.  A.  Magoon,  vice- 
president.  New  York  Shipbuilding 
Company,  Camden;  Mayor  C.  H.  Ellis, 
Camden  ;  Dr.  John  T.  Dorranee,  presi- 
dent, Campbell  Soup  Company;  F. 
Morse     Archer,     president.  National 


State  Bank.  Camden ;  former  Judge 
William  T.  Tloylc,  Camden;  Harry  T. 
Savior,  managing  editor;  J.  David 
Stern,  editnr  and  publisher;  W,  1_ 
Tushingham.  business  manager;  Allien 
L.  Ingram,  advertising  manager — all  of 
the  Camden  Courier,  and  M.  O.  Mc- 
naigc,  Ludlow  Typograph  Company. 
New  York  City- 
Oil  Monday  evening  a  centenary  din- 
ner was  held  which  was  attended  by  the 
Camden  newspaper  men  and  many  of  the 
business  and  professional  men  of  the 
city.  E.  E.  Read  acted  as  toastmaster 
and  the  speakers  included  Professor 
Roscnv  C.  F-  Krown,  of  the  Pulitzer 
School  of  Journalism,  Columbia  Univer- 
sity; Mas  or  J.  Hampton  Moore  of  Phila- 
delphia, former  resident  of  Camden  and 
a  former  newspaper  man  who  in  his  early 
days  "covered"  many  a  Camden  story; 


"It  also  seemed  appropriate  that  the 
designing  and  printing  of  this  volume- 
should  be  done  in  the  book  department  of 
the  West  Jersey  Press,  the  only  paper 
now  published  in  Camden,  as  Mr  Boyer 
shows,  which  can  trace  its  ancestry  back 
one  hundred  years. 

"The  publication  of  this  book  we  also 
feel  to  lie  a  more  fitting  and  dignified 
way  of  cels-brating  a  centennial  aittii. 
versary  than  by  issuing  a  special  his- 
torical edition  of  the  'West  Jersey  Press.' 
Such  editions,  too  frequently,  are  com- 
mcrcialircd.  and  of  little  or  no  perma- 
nent value." 

The  Camden  dailies,  while  not  issuing 
any  special  anniversary  numbers,  arc 
putting  nut  regular  issues  every  day  that 
in  themselves  tell  in  the  most  practical 
way  the  story  nf  the  growth  and  develop- 
ment of  the  city  in  recent  years. 
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and  William  II.  Chew,  of  the  West 
Jersey  Press. 

Each  afternoon  of  the  week  there  was 
a  special  programme  carried  out  at  the 
exhihit.  On  Tuesday  an  address  was 
made  by  John  F.  Harned,  chairman  of 
the  Centenary  Committee  who  in  his 
youthful  days  edited  and  published  a 
small  paper.  On  Wednesday,  delegations 
of  school  children  visited  the  exhibit  and 
were  given  a  talk  by  Howard  M.  Cooper. 
On  Thursday  a  paper  on  "The  Art  of 
Printing"  which  was  written  by  William 
H.  Kctler.  city  librarian  and  former  well- 
known  newspaper  man,  was  read  by  Mrs. 
Miriam  Early  Lee  Lippincott. 

One  of  the  most  interesting  and  worth- 
while features  of  the  week  was  the  sou- 
venir book,  "History  of  the  Press,"  a 
copy  of  which  was  given  to  each  guest 
at  Monday  night's  dinner.  The  "His- 
tory," which  is  a  handsome  volume  of 
sixty-four  pages,  was  written  by  Charles 
S.  Boyer,  president  of  the  Camden 
County  Historical  Society,  and  printed 
by  Sinnickson.  Chew  &  Sons  Company, 
publisher*  of  the  West  Jersey  Press. 
This  book  should  serve  as  a  model  for 
.similar  anniversary  celebrations  in  other 
cities,  and  the  brief  foreword  of  the 
publishers  is  so  apt  and  so  pertinent  that 
it  is  reproduced  herewith, 

"Tlic  'History  of  the  Press,'  which  ap- 
pears in  the  following  pages,  was  pre- 
pared  by  Charles  S,  Boyer  as  a  part  of 
the  'History  of  Camden'  which  lie  pro- 
poses to  publish  at  some  time  in  the 
future.  The  manuscript  was  so  interest- 
ing that  the  publishers  of  the  West  Jer- 
sey Press  requested  the  privilege  of  put- 
ting it  into  book  form,  that  the  record 
of  newspaper  publishing  in  this  section 
migm  be  suitably  preset  led. 


The  Post-Telegram,  which  is  the  uld- 
cst  of  the  two  dailies,  has  during  recent 
years  enlarged  and  strengthened  its  staff, 
added  materially  to  its  mechanical  facili- 
ties, and  recently  orderesl  a  new  high- 
speed quadruple  press  from  the  Gosh 
Company,  which  will  cost  $50,000  and 
which  will  he  installed  and  ready  to  run 
carry  next  fall.  Hie  Post-Telegram  staff 
includes:  F.  F.  Patterson,  Jr„  president 
and  general  manager;  W.  J.  Patterson, 
secretary-treasurer;  T.  N.  Patterson,  ad- 
vertising manager;  Upton  S.  Jeffreys, 
editor;  Frank  S.  Albright,  city  editor; 
Edgar  R.  Holme,  business  manager  | 
S.  S.  Norcross  and  Charles  Anders,  ad- 
vertising assistants;  Charles  M.  Curry, 
secret  society  and  religious  editor ;  Cal- 
vin A.  Shipe,  news  editor:  Benjamin  W. 
Courier,  special  writer;  Daniel  P.  Mc- 
Cnncll,  sports  editor ;  Roland  Ringwalt, 
editorial  writer;  James  Knight,  foreman 
of  composing  room ;  Elwood  Samuels, 
foreman  of  press  room ;  John  C.  Graveu- 
stine.  foreman  of  advertising  room;  Wil- 
liam Rothman,  circulation  manager. 

The  Daily  Courier,  which  was  pub- 
lished for  many  years  by  George  A. 
Frey,  and  which  was  purchased  a  year 
and  a  half  ago  by  J.  David  Stern,  for- 
mer publisher  of  the  Times  nf  New 
llrunswick,  N.  J.,  and  the  News-Record 
of  Springfield.  III.,  and  Walter  L.  Tush- 
ingham. who  has  been  connected  wild 
the  Courier  for  many  years,  lias  also 
made  big  strides  forward  under  its  new 
ownership  and  management  The- 
Couricr  building  and  plant  now  repre- 
sent an  investment  of  approximately 
W50.000,  and  the  staff  includes:  J. 
David  Stern,  editor  and  publisher ; 
Walter  L.  Tushingham.  hiitiiicss  man- 
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Name  of  Paper 


Representative 


If.  Y.  Addrm 


Abcnlcen  IS.  D,>  American   J.  H.  McKeexer  Empire 

Ailrian  (Mich.)  Telegram   Stuart  II.  Perry  Commodore 

Akron  (O.)  Beacon  Journal   J.  H.  Barry   Commixture 

E.  A.  Neutrrnliolrer.  .  .Commodore 

Akron  (0.1  Timea   I:  ...  F.  Walker  McAIpin  Anne* 

Albany  tN.  YJ  Journal   Robert  B.  Waters  Waldorf-Astoria 

Albany  (N.  Y.)  Knickerbocker  Pre  Lynn  J.  Arnold,  Jr  Yale  Club 

^rtliur  D.  Ileevx  Pennsylvania 

Albany  (N.  Y.>  Telegram   H.  E.  Hill  St.  James 

Albert  Lea  I  Minn.  >   Tribune   L,  S.  Whitcomb  McAipin 

AllrntowTi  (Pa.)  Chronicle  and  News  Korlney  R,  Iredell  Pennsylvania 

Walter  J.  Lerch  Pennsylvania 

Alliance  (0.)  Review   E.  C.  Jenkins   Waldorf- Astoria 

Alton   (III.)   Times   I    E.  Campbell  McAIpin 

Win.  H.  Murphv  McAIpin 

Altnona  (Pa.)  Mirror   f.  C.  Humes  Walik.rf-Aaloria 

Harry  L  Johnston  Waldorf-Astoria 

Altnona  Tribune   Joseph   Arbuckle   Room  1209.  71 

Broadway 

Amsterdam  IN.  Y.)  Recorder-Democrat. ..  Williiun  J  Kline  McAIpin 
„  _  Gardiner  Kline  '. '.  .'  ',  [McAIpin 

Anderson  (S.  <-l  Mail   G.  Paul  Browne  Pennsylvania 

Ansonia  (Conn.)  Sentinel   I.  \l.  Emerson. ...... '. 

H.  F.  Emerson  

Ashiiry  Park  IN.  J.)  Press  J.  L.  Klnmonlh  Embassy 

Ashtabula  10.  >  Star  Beacon   1  A.  Rowley  Empire 

Athens  (O.)  Messenger   E  W.  Butfi  .Waldorf-Astoria 

Atlanta  (Co.)  Constitution   Clark  Howell   Alitor 

Atlantic  fity  IN.  J.)  Press   Albert  J.  Fry!  'Pennsylvania 

Atlantic  City  Union   F.  E.  Cr«a<dale   Pennsylvania 

Auburn  IN.  V.I  Citixen   <  liarlc.  D.  Osborne! '.  Belmont 

William  O.  Dapping.  .Waldorf-Astoria 

Aurora  (III.)  Beacon-News   \.  M  Snook  Waldorf-Astoria 

\o-.liii  (Tex.)  Statesman   W.  C.  Storey  [Marseilles 

I:. ilium. re  <Md. i  News  and  American  Frank  I).  Webb  Aalnr 

Jobn  Elmer  AjlaT 

Herbert  Wyle   A"01, 

Baire  (Vl.)  Times   F.  t  Laugley   McAIpin  Anne* 

Kartleaville  (Okta.l  Enterprise   1.  S.  Leacli   McAIpin 

Battle  Creek  (Midi.)  Enquirer  &  News...  V.  I_  Miller  Waliwrf-Astoria 

Bethleliem  I I  Globe   Harold  B.  Faruuhar... 

I.  M.  Litsch  

Rinicbamton  (N.  Y.i  Sun   H.  G.  Moore  Vanderbilt 

Birmingham  (Ala,  t  Age  lletald   E.  W.  Barrett  Vanderbilt 

C.  M.  Stanley   Vanderbilt 

Bi.bee  I  Aria. I  Review   Ralph  E.  F.llinwood.  .. 

Hloomington  i III. i  Bulletin   Franklin  P.  Alcorn. .. .47  W.  M  34tlt  St. 

Illnomingloti  Panlacraph   C  C  Marquis  Empire 

Boston  Christian  Science  Monitor  lohn  H.  Watts  Bilunore 

Boston  Globe   '  Juries  )l.  Taylor,  Jr. 

Bo-loti  lleiald   IsJmM  L  O'Brien  Waldorf-Astoria 

Boston  Transcript   William  F.  Rogers  Wolcoll 

Bradford  (Pa.)  Era   I-  W.  Milligan  

Brantford  (Canada)  E>p>»llor  I..  A.  Pre»ton  Park  Avenue 

Bridgeport  (Conn.)  Timea   James  L  McCovern  Commodore 

Brooklyn  (N.  Y.)  Eagle   Herbert  F.  Cunnii.lv.. 

Raymond  M.  Gunnison. 

Edwin  G.  Martin  

Hum*  M.  Grist  

Brooklyn  Standard  Union  R-  F.  R.  Huntsman  

Herbert  1..  Rrid^man.. 

I  buries  F.  Dodd  

Buffalo  (N.  Y.)  Commercial   E.  J.  Met  one  Astor 

Buffalo  Courier  &  Enquirer   W.  J,  Gunner*  Aalor 

W.  S,  Bennett  Astor 

Buffabi  News   '■  F-  Mclia  McAIpin 

E  H.  Butler  McAIpin 

Burlington  (la,)  Hawk-Eye   J,  F.  I).  Aue  Commodore 

Burlington  iVt.i  Free  Press  W.  B.  Howe  Empire 

Coroden  (Y  J.I  Courier   I.  David  Stern  Vanderbilt 

Casper  (Wvo.)  Tribune   J-  E.  Hallway  Waldorf-Astoria 

Cedar  Rapid?  ila.l  Gairtle  J.  L  Miller  McAIpin 

Charleston  iW.  Va.)  Carelte   Robert  I..  Smith  Pennsylvania 

Charlotte  IN.  C)  Observer   G  B.  Johnson  Waldorf  -Astoria 

ChaitaniHjgs  (Tenn.)  News  George  F.  Metten  Waldorf- Astoria 

GhalUnaoga  Times   H.  C  Adler  

Chester  'Pa.)  Times  &  Republican  Charles  R.  Ung  Waldorf- Astoria 

F.  C.  Wallace  Waldorf  Astoria 

Cheyenne  (Wvo.  I  Stole  Leader  &  Tribune. W.  C  Drming  Seville 

Chicago  Herald  a  Examiner  Bradford  Merrill   

Chit-ago  News  Victor  Lawson  Waldorf-Astoria 

Hour-well  L-  Rogers  Waldorf-Astoria 

(  h  ii  ago  Pint   Carroll  Shaffer   Yale  Club 

I),  E.  Town  McAIpin  Annex 

f  hicago  Tribune  J-  M.  Patiersou  University  Club 

S.  E.  Thomason  Ritz  Carlton 

Cincinnati  (0.)  Post   William  Mcintosh  Waldorf-Astoria 

Uinriea  Lery   Waldorf-Astoria 

(  inrinnall  'O.)  CommercLal  Tribune  Harry  W.  Btotrn  Waldorf-Astoria 

Wade  Mounlfortt  Waldorf-Astoria 

 W.  Guy  Fetrick  Broadway  Grand 

J.  Moure  Royrr  Broadway  Grand 

rilrkshtari  iW.  Va.)  Telegram   J.  J-  Devine  Waldorf-Astoria 

A.  J.  Bishop  .McAIpin 

(  lark.ville  ITenn  )  Leof^hronirle  W  W.  Barksdale  Battery  Pari 

t  ..in. -wile  (Pa.)  Record   C.  H.  Hrintielinan  Prince  George 

i  uftVyillk  ikan.)  Journal   Hugh  J.  Powell  Pennsvlvania 

<  olorado  Springs  (Cnlal  Telegraph  C.  C.  Hamlin  Belmont 

Clumbia  IS.  C)  Record   R-  Charlton  Wright. ..  .Vanderbilt 

Columbia  Stole   f.  C.  Withers  St.  James 


Clarksburg  IW.  Va.)  Exponent 


Columbus  (0.1  Dispatrh   R.  F.  Wolfe  Waldorf- Astoria 

Arthur  C.  Johnson. ..  .Waldorf  Astoria 

Concord  IN.  C)  Tribune  J.  B.  Sherrill  Empire 

Coiuielbmlle  (Pa.)  News  ,  W.  D.  McGinnia  Pennsylvania 

Cortland  (N.  Y.)  Standard   W.  II.  Clark  St.  James 

E.  H.  Clark  St  Jamea 

Curvallia  (Ore.)  Gazette  Tiroes   Edgar  B.  Piper  Waldorf-Astoria 

Dallas  (Tea.)  News  &  Journal  E.  B.  Doran  Waldorf-Astoria 

C  E.  lj>mbordi  Waldorf-Astoria 

W.  A.  DeeJey  Waldorf-Astoria 

Danville  (111.)  Commercial  News   .W.  J.  Parretl  McAIpin  Annex 

Davenport  Its.)  Democrat  &  leader  F.  I).  Throop  Waldorf-Astoria 

Davenport  l  imes   E_  P.  AdJer  Waldorf-Astoria 

Dayton  tO.l  Juurnat  &  Herald  F.  D.  McDonald  Astor 

„  E.  G.  Burkaro  Waldorf -Astoria 

Decatur  (111.1  Review   ||.  C  Schaub  Woodstock 

Des  .Moines  Ha.)  Capital  ,  Lafayette  Young,  Jr  .  Plata 

Detroit  (Midi.)  News   George  E.  Miller  Waldorf-Astoria 

Herbert  Ponting   Astor 

Dubuuoe  lla.)  Telegraph-Herald   F.  W.  Woodward  F.  P.  Alcorn  Co. 

Marbridge  Bldg. 

Duluth   (M  inn.  i    Herald   M.  F.  Hanson  Waldorf- Astoria 

East  Liverpool  <0.)  Review  Tribune  Louis  IL  Brash  Waldorf  Astoria 

Laston  tPa.i  Free  Press  C.  N.  Andrews  Marlborough 

Evan  Dairy mple  Marlborough 

Elgin  till.)  News   I..  F.  Black  McAIpin 

Elizabeth  (N.J.)  Journal   Augustus  Si  Crane..,. 

Elmer  E.  Stanion  

Frederick  I_  Crane. . . . 

Elmira  (N.  Y.I  Slai-Caxetie  W.  J.  Copeland  McAIpin 

...  -     ,  _  F.  E.  Tripp  McAIpin 

kl  Paso^  (Tex.)  Timea   E.  C.  Davis  McAIpin 

Erie  i Pa.)  Dispatch   Robert  Noland  McAIpin  Annex 

Erie  (Pa. I  Times  J.  J.  Mead.  Sr  Waldorf  .Astoria 

Fairmont  (W.  Va.l  Times  • :.  E.  Smith  Waldorf-.Aatorui 

lairmont  (».  \a.)  West  Virginian  S.  W.  Wright  McAIpin 

Favetteville  IN.  C>  Observer  John  A.  Park  Waldorf-Astoria 

lindlov  (O.i  Republican   R.  I    Heminger  McAIpin 

Fort  Scott  IKan.)  Tribune.Mnnitor   George  W.  Marble  McAIpin 

Fort  Smith  (Ark.)  Southwest  American  P.  M,  Walker  Pennsylvania 

Foil  Wayne  (Ind.)  Journal  Garelle  U  C.  Ellingham  Waliiorf  Astoria 

Fort  Wayne  (Ind.i  News  &  Sentinel  0.  G.  Foellinger  .Waldorf-Astoria 

lort  Worth  (Tex.l  Star-Telegram  Ij.qis  J.  Wortham  

A.  I..  Sbuman  

Anion  G.  Carter  

Frederick  iMd.)  News-IVl   R.  E.  Delaplsine  McAIpin 

W.  T.  Delaplsine  McAIpin 

Fresno  (Cal.)  Herald  &  Republican  George  A.  Osborn  Vanderbilt 

Fuhon  iKy.i  Leader  R.  T.  Moore  

I   II.  Moore  *~ 

Gatveslon  (Tex.)  News   Mat  F.  Lubhen  Waldorf-Astoria 

.  ..  _,  I.  D.  Lorenii  72B  Tribune  Bldg. 

Gary  (Ind.)  Post   ...J.  R.  Snyder  Pennsylvania 

Geneva  <N.  Y.i  Time.   G.  B.  Williams  St  James 

W.  A.  Graeev  St  James 

Mens  Falls  iN.  Y.)  Post  Star  Arthur  P.  Irving  St.  James 

Giovrrsville  (N.  Y.)  Herald   Fmmetl  II.  Culllns. . . .  Waldorf-Astoria 

F.  B.  King  Waliiorf  Astoria 

Gh.yersville  Leader-Republican   Hank  L  Rogers  Waldorf-Astoria. 

Est  ward  II.  Mills  Waldorf-Astoria 

Grafton  (W.  Va.)  Sentinel   Edward  II.  Halt  Old  Colony  dub 

Grand  Rapids  (Mich.)  Herald   V  II.  Vandenherg  Biltmore 

Greensboro  (N.  CI  News  f  B.  Jiffies  Waldorf  Astoria 

Greenville  <N.  C)  News  lolin  A.  Park  Waldorf  Astoria 

Greenville  (S.  O  News  B.  II,  Peace  McAIpin 

Guthrie  Ulklo  )  Leader   I..  A.  Niblack  Commodore 

Hackensack  (N.  J.>  Record   J.  Douglas  Geuford... 

Russell  L.  Binder  , 

llarriehurg  (Pa.)  Patriot  4  News   Rieiiard  M.  II.  Wharton  .Waldorf -Astoria 

liarelton  (Pa.)  Standard-Sentinel   Henry   Walter  Waldorf- Astoria 

Henderson  IN.  CI  Dispatch   Hr-nrv  A.  Dennis  Prince  George 

Honolulu  (II.  1.1  Star  Bulletin   W.  R,  Farrington  

Hoi|uism  tWash)  Washingtonian  Albert  Johnson  Breslin 

Houston  (Tex.)  Chronicle   Mam-llus  E.  Foster. .  .Plata 

llunlsville  (Ala)  Timea   I.  E.  Pierce  Waliiorf  Astoria 

Hutchinson  (Kan.)  News   W.  Y.  Morgan  Waldorf-Astoria 

Indianapolis   find.)    News   .Hilton  U.  Brovrn  Waldorf-Astoria 

Indianapolis  Star   Ernest  Brass  Waldorf-Astoria 

B.  F.  lawrenee  Waldorf  Astoria 

.'ockson  (Tenn.)  Sun   C  E.  Pigford  Waldorf-Astoria 

Jamesiown  (N.  Y.I  Journal  Fred  P.  Hall  Pennsylvania 

Henri  M.  Hall  Pennsylvania 

Janesville  (Wis,)  Gsrette   II.  H.  Bliss  Walcoit 

Jersey  City  IN.  J.i  Journal   Waller  M.  Dear  

Johnstown  (Pa.)  Democrat  ..............  Warren  W.  Bailey  Pennsylvania 

Joplin  i  Mo.»  Globe   ,  Ross  E.  Bums  Pennsylvania 

Joplin  Ncwa-Hetold   P.  E.  Burton  ...Waldorf-Astoria 

Juneau  (Alaska)  Empire  E.  L.  Ray  Waldorf- Astoria 

Kalaniatoo  (Midi )  Gaiette   F.  F.  Howe  Waldorf-Astoria 

Kansas  City  i  Mo.l  Star   Irwin  Klrkwood   Rilt-Carllon 

\.  F.  Seested  Waldorf  Astoria 

Kingston  (N.  Y.I  Freeman   lay  F-  Klock  Waldorf-Astoria 

Kokomo  (Ind.)  Tribune   J.  A.  Kauti  Waldorf-Astoria 

IjQxsjm  (Wis.)  Tribune   Funk  II.  Ilurgess  Waldorf- Astoria 

lafayette  (La.)  Garette  V.  >'..  Lincoln   Waldorf-Astoria 

Lofavetle  (Ind.)  Journal  Courier  Henri  W.  Mai -lull  ...McAIpin 

Lancaster  (Pa.)  Examiner  «  New  Era.... J-  R.  Gillwrl  William  Onh 

Oliver  J.  Keller  William  Club 
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Name  of 


Representative 


N.  V. 


cr  (Pa.) 


Leavenworth  (Kan.)  Post 
(P..) 


l.rwiston  (Me.)  Juimial 


,»«,....». 


J.  H.  Suhlroao  Yale  Club 

J.  F.  Sfeinman  Yale  Club 

C  S.  Folu  Waldorf-Astoria 

H.  C  Carpenter  Waldorf- Astoria 

F.  S.  Foltx  Waldorf-Astoria 

Albert  T.  Hcid  care  N,  Y.  Evening 

Mail 

John  K,  R.  Schropp. .  .McAlpin  Annex 

Arthur  C.  Staple*.  Prince  George 

H.  II.  Dlngley  Prince  George 

L.  B.  Cnstello  Pennsylvania 


Lewiston  Sun 

Lexington (Ky.)  Leader   ,H.  Ciovannoli   .Waldorf.  A.toria 

Lincoln  (Neb.)  Sur  Herbert  E.  Good,  Commodore 

Fred  I.  Archibald  Commodore 

little  Falls  (N.  Y.)  Time*  John  Crowlr   Elk.  Club 

Little  Rock  (Ark.)  Democrat   Elmer  E.  Clarke  Pennsylvania 

Los  Angeles  (Cal.)  rime.  Hamr  Chandler  

Louisville  (Ky.)  Courier  Journal  4  R.  W.  Bingham  Walrli.rf  Astoria 

Throee  Arthur  Krock  Waldorf  Astoria 

Louisville  (Ky.)  Herald  C  F.  Gladfeller  Plain 

1-oui.ville  Pont   Lewis  C.  Humphrey ..  .St.  J  a  roc 

W.  W.  Stouffer........Sl,  Jsrae* 

Uwell  (Mm..)  Courier  .Chile*   Philip  S.  Marden  Commodore 

S.  Foster  Whipple.... Empire 
William.  C.  Spenee...  Empire 

Lynchburg  (Va.)  Newa*  Advance  M.  K.  Duerson  Waldorf  Astoria 

Lynn  (Maaa.)  Item   C  H.  Hasting.  Commodore 

McKer  .    i    (Pa.)  Newa  Jene  E.  Long  McAlpin  Annex 

F_  J.  Long  McAlpin  Annex 

Macon  (Ga.)  Newa   R.  I..  MrKenncy  Waldorf- Aitoria 

Macon  Telegraph  W.  T.  Anderson  Pennsylvania 

Madison  (Wis. I  Journal   I.  U  Sear.  WaldorfA.toria 

Marictti  (0.)  Register  Leader   John  Kaiser   McAlpin 

Mautllon  (O.)  Independent   F-  K.  Caylord  Waldorf-Astoria 

Meadville  (Pa.)  Tribune-Republican  Walter  I.  Bale.  Waldorf  A.toria 

Memphis  (Tenn.)  Commercial  Appeal... C  P.  J.  Mooney  WaldorfArtoria 

Menden  (Conn.)  Record  E.  E.  Smith  Aator 

Wayne  C.  Smith  Aator 

W.  A.  Kel.ey  McAlpin 

Meridian  (Mitt.)  Dispatch   Be*  1.  Rapport  Aator 

Mexico  City  (Mex.)  El  Universal   G  mo.  E.  Simoni.  141  Broadway 

Miami  (Fla.)  Herald   Frank  B.  Shutta  Waldorf-Astoria 

Middletown  (N.  Y.I  Time.  Pre*.  \f.  I.  Stiver.  Continental 

H.  A.  MaeCowan  Continental 

Milwaukee  (Wis.)  Jounial   II.  J.  Grant  Plow 

Milwaukee  Sentinel   John  Poppendicck  Prince  George 

Minneapolis  (Minn.)  Journal  II.  V.  Joaea  Belmont 

W.  S.  Jones  Waldorf  Astoria 

Missoula  (MonL)  Missoulian  S  Sentinel.  .Martin  J.  Hutrhens  Flanders 

Mnberlv  (Mo.)  Monitor  Index   W.  C,  Van  Cleve  McAlpin 

Mobile  (  Ala.)  Register  «  News-Item  Frederick  I.  Thompson. Vanderbilt 

Moline  I  111.  i  Dispatch   P  S.  McGlvnn  Waldorf  Astoria 

John  Ssindino  Waldorf-Astoria 

Morgantown  (W.  Va.)  Post   Gilbert  II.  Miller  McAlpin 

Moscow  (Ida.)  Star  Mirror  W.  H.  Cowlea  

Mount  Vernon  (N.  Y.)  Argu.   Frjnkl.n  A.  Merriam.. 

Muncie  (Ind.)  Sur  FTE.  Guthrie  McAlpin 

Muscatine  (la.)  Journal  Lee  P.  l.oomi*  Waldorf-Astoria 

Muskogee  (Okla.)  Phoenix   Tam.  Ilinbv   Pennsylvania 

Nashville  (Tenn.)  Banner   E.  B.  Stahlman  Waldorf-Astoria 


•  Waldorf-Aatoria 
.W.ldorf.A.tori. 


Bedford  <Ma 
Standard  ft 


.115 


F.  C  Stahlman. 

F_  M.  Forter.... 

Newark  IN.  J.)  Call  |j.ui»  ilannnck  . 

Philip  H  Baldwin..... 

Newark  Newa   Eugene  W.  Farrell.... 

Edward  W.  Scudder... 

New  Bedford  (Mass.) 

•  B  H  Anthony  

Edward  Anthony  

George  A.  Hough  

James  T.  Murray.  

New  Bern  (N.  C_)  Sun-Journal  Inhn  A.  Park  

New  Britain  (Conn.)  Herald   T.  F.  Jackson  

J.  Vance  

New  Brunswick  (N.  J.) 

New.  i  Times   W.  B.  Boyd  

(N.  Y.)  News   Frederick  H.  Keefe.... 

Frederick  W.  Wilson.. 

New  Haven  (Conn.)  Times-Leader  Wm.  A.  Ilendrlck  

New  London  (Conn.)  Day  Theodore  Bodnwein  ..Pennsylvania 

O.  G.  Andrews  Pennsylvania 

Cordon  Bodenwcin  ...Pennsylvania 

New  Orleans  (La.)  Times  Picayune   D.  D.  Moore  Waldorf-Astoria 

L  K.  Nicholson  Waldorf-Astoria 

New  York  Evening  Mail   ...Daniel  Nicoll  

New  York  Evening  Post   Edwin  F.  Cay  

Donald  -Scott  

Z.  L  Poller  

L.  I)  Fernald  

C.  Mel).  Puckelte  

CC.  Lane  

New  York  Journal  of  Commerce   Alfred  W,  Dnd.wonh.. 

John  C.  Cook  

New  York  La  Prcnsa   .Jose  Campiubi   

Victor  Barcus  

Jose  Santaularia  ...... 

.Victor  V.  Ridder  

.Louis  Wiley  

.Howard  Davis  

.V  I).  Deuel  Waldorf-Astoria 


New  York  Steals 
New  York  Tune. 
New  York  Tribune  .. 
Niagara  Fall.  (N.  Y.) 


Name  or  Paper 

North  Adams  (Mas*.)  Herald 
North  Adams  Transcript 

Norwich  (N.  Y.)  Sun  .. 


Kcprewcntatiyc 

. .  .T.  A.  Haggerty. 

Arilardii 


N.  Y. 


. . .  i .  j\.  Hag 

James  A.  Ilsixlmsn  . 

.Wm.  H.  Clark  St.  Jaraea 

E.  H.  Clark  St.  James 

Oakland  (Cal.)  Enquirer  W.  W.  Chapin  Vanderhilt 

C.  H.  Brockhagen  Vanderbllt 

Oakland  Tribune  J.  R.  Knowland  Waldorf-Astoria 

Ogden  (Utah)  Standard  Examiner  Harry  D.  Reynold. .... 225  Fifth  Avenu< 

Oklahoma  City  (Okla  * 

Oklahoman  i  Times   E.  K.  Gaylord  Waldorf-  Astoria 

Olean  (N.  Y.)  Times  M.  C.  Fiupatrick  Blhmore 

Oshkosh  (Wia.)  Nortbwestern   O.  J.  Hardy  McAlpin  Annex 

Ottumwa  (la.)  Courier   J.  F.  Powell  Waldorf  -  A.toria 

Owensboro  (Ky.)  Messenger  l.'rey  Woodson   

Owosso  (Mich.)  Argus-Press   George  T.  Campbell. 

Paducah  (Ky.j  Sun   Edwin  J.  Paxtun.  ..  . 

Passaic  (N.  J.)  Herald   E.  A.  Bristor  

Passaic  IN.  J.)  News  R.  E.  Lent  

Peoria  (III.)  Journal  a  Transcript  Merle  Slsjie  Commodore 

Henry  M.  Pindell  Commodore 

(N.J.)  New.  I).  P.  Olmstead  

J.  Logan  Chrvenger. . . . 

J.  P.  Dwyer  Waldorf  Xsloria 

Rowe  Stewart   Waldorf- Aalorla 

W.  H.  Neville  Waldorf  Astoria 

Phoenix  (.Aril.)  Caxrtle   C.  II.  Akrrs  Waldorf-Astoria 

Phoenix  Republican   :  Juries  A.  Staugger ,.  Pennsylvania 

Pittsburgh  Chronicle  Telegraph   C  W.  Danziger  Majestic 

Urban  E.  Dice  Majestic 

Pittsburgh  Dispatch  C  A.  Rook  Care  W.  G.  Brooks, 

22S  Fifth  Avenue 

C.  R.  Sutphen  Care  W.  G.  Brooks, 

225  Fifth  Avenue 

A.  Rook  Carroll  Care  W.  G.  Brooks. 

225  Fifth  Avenue 

.  C  A.  Rook,  Jr.  Caro  W.  G.  Brooks, 

\  22S  Fifth  Avenue 

A.  H.  Cartoll  Care  W.  G.  Brooks, 

225  Fifth  Avenue 

Pittsburgh  Post  ..^»  J.  E.  Trower  Aator 

Pimbuigh  Press   If.  C.  Milholland  Waldorf-Astoria 

T.  R.  Williams  Waldorf-Astoria 

Piltston  (Pa.)  Gaiette   William  J.  Peck  Waldorf  A.toria 

K  A.  Kaiwr  

Plalnfield  (N.  J.)  Courier  Newa  Chide.  II.  Frost. 

Port  Huron  (Mich.)  Tinvrs  Herald  E.  J.  Otlaway. .. . 

Pon  Jervis  (N.  Y.)  Cazrtte  D.  F.  Cook  

Pott  Jervla  Union   Fred  D.  Salmon  

Portland  (Me.)  Express   ..^K  iHuim  H.  Dow  

William  B.  Dimon  

Fred  H.  Drinkwaler. . . 
(Ore.)  Journal   P.  L,  Jackson  Waldorf  Astoria 

D.  J.  Sterling  Waldorf-Astoria 

S.  R.  Winch  Waldorf  Astoria 

..E.  B.  Piper  Waldorf  Aetorla 

W.  E  Hanmua  Waldorf-Astoria 

..J.  E.  Wheeler  Wablorf- Artoria 

C.  T.  Law  Waldorf-Astoria 

Poltsville  (Pa.)  Republican   J.  H  Zerbey  Waldorf  Astoria 

J.  H.  Zerbey.  Jr  Waldorf  Astoria 

E.  L  Clifford  Waldorf-Aatoria 

Providence  (R.  I.)  Bulletin   S  O.  Metc.lf.... 

Providence  Journal   John  R.  Rathom. 

Allison  Stone  Blltmore 

A  L  Poorman._.  Biltmore 

Raleigh  (N.  C.)  Times  John  A.  Park.  Waldorf  Astoria 

Reading  (Pa. I  Eagle   Win  W.  Raueh  Imperial 

Richmond  (Ind. I  Palladium  . ,  ,  E  H.  Harris  Pennsylvania 

Richmond  (Va.)  Tiroes  Dispatch   F_  P.  Ha.brook  

John  T.  Burke.... 

Roanoke  (Va.)  Times  W.  F.  Thomas  

Roanoke  World-News   Junius  P.  Fishbum 

IN.  Y.)  Herald   M.  Bruce  Potter... 

E.  C  Mason  

r  Times  Union  F.R.Di 

Frank  E.  Gannett  

Rockford  (111.)  Register  Caiette   Robert  E.  Ward  Waldorf  Aatoria 

W.  E.  Jewelt  

KiM-kford  Star   S.  Chapman . 


Story,  Brooks  4  Fin- 
ley.  200  Fifth  Ave. 
.McAlpin 

i  Club. 


Waldorf- Astoria 
.Waldorf-Astoria 

Rock  Island  (111.)  Argus   lohn  W.  Poller  Waldorf-Astoria 

F  J.  Mueller  Waldorf-Aatoria 

Rocky  Mount  (N.  C.)  Telegram  I.  L.  Home.  Jr  Gregorian 

Rome  iGa.  I  Tribune-Herald  N.  C.  Remsen...   McAlpla 

Rome  iN.  Y.I  Sentinel   \.  C.  Krssinger  Waldorf-Astoria 

A.  R.  Kessinger  Waldorf- Astotia 

Rutland  tVk.1  Herald   Howard  L-  Hindly  .Woodstock 

So  lament.,  (Cal.)  Bee   V.  S.  McClatchv  Prince  George 

J.  V.  McClalchy  Prince  George 

W.  II.  James  Prince  George 

Sr.  Jotinstiurv  (VO  Caledonian  Record  Herbert  A.  Smith  St.  Jamea 

St  U,uis  Globe-Democrat  E.  Lan  sing  Rav  Vi  aldorf -Astoria 

St.  Louis  Post-Dispatch  \.  (;.  Lincoln  Breslin 

St.  Louis  Westliche  Port   G.  A.  Btider  Waldorf-Astoria 

Salem  i  Mass.  I  News   J.  Mathews   Mcs.lt.in  Annex 


.Ehas  S.  Woodruff. 


Salt  1  «l.  City  1 1' tab  i  Deeeret  New 

Sun  Diego  i  Cal.  I  Union  A  Tribune  John  O'Man 

Mnl.-olm  Ormslj*-.-  ... 

San  Francisco  Bulletin   R.  A.  f  miners  A.tor 

San  Francisco  Chronicle   M.  H.  dcYounr   RiltvCarlton 

(Continutd  on  ntxl  Jsaj^igillZeQ  DyTjOOglC 
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Name  of  Paper 


Representative         N.  Y.  Address 


.  ..W.  P.  Lyon  Joyce 

...George  A.  Oiborn  Vanderbilt 

...Frank  C.  Bell  Pemuylvania 

. .  .F.  R.  Oiarapion  MeAlpin 

...J.  E.  Verree  225  Fifth  Avenue 

 C.  B.  Blethen  Waldorf-Astoria 

 H.  G.  Spauldlng  Woodstock 

 W.  H.  Samroons  McAlpIn 


San  Jose  ( Cal.  I  Mercury  Herald 
Sauli  Ste.  Marie  (Mich.)  New.. 

Savannah  (Ca.1  New.   

Schenectady  <N.  V.I 
Seattle  (Waah.1  Pout 
Seattle  Times  .... 
Shawnee  lOkla.)  New. 
Sioux  City  I  la.)  Journa 

Sioux  City  (la.)  Tribune  Eugene  Kelly   Waldorf  Astoria 

John  H.  Kelly  Waldorf-Astoria 

South  Bend  (Ind.)  New»-Timra  J.  M.  Stephenson  Waldorf-Astoria 

.Spartanburg  (S.  C>  Journal  &  Herald  Wm.  W.  Holland  Empire 

Charlea  0.  Hear  on. 

Springfield  fill. >  Slate  Journal  Lewis  H.  Miner... 

Springfield  (Mass.)  Republican  Richard  Hooker  Commodore 

Arthur  H.  Junker  .Commodore 

(Mo.)  Leader  H.  &  JeweU  Waldorf-Astoria 

IN.  Y.I  Advance   Blanchard  M.  Preble.. 

Nora  H.  Golden  

(Wia.)  Telegram  S.  W.  Buchanan  McAJpin 

Syracuse  (N.  Y.)  Post  Standard  J.  D.  Barnum  Biltnsore 

W.  P.  Baker  Commodore 

R.  W.  Diaque  Commodore 

Taenia  (Waah.)  Ledger   Frank  S.  Baker  Waldorf-Astoria 

Tampa  (Fla.)  Tribune  J.  T.  Beckwitli. 

Tarrytown  (N.  Y.)  News  Wallace  Odell  

Terre  Haute  tlnd.)  Sur   J.  F..  White  MeAlpin 

Terre  Haute  Tribune   A.  C  Keifer  Majestic 

L  L  Keifer  Majestic 

Toledo  (0.1  Blade   Crove  Patterson  Aator 

H.  0.  Bradley  Aator 

W.  F.  Hedrick  Aator 

Toledo  Timea   R.  C.  Patterson  MeAlpin 

Topeka  (Kan.)  Stale  Journal  F.  P.  MacLennan  Waldorf-/ 

Toronto  (One  I  Globe   W.  M.  Findlay  Plaia 

G.  H.  Wilson  Plaza 

T«iTimlo  Ms.it  &  Empire  .,*,..  ...... J.  S.  Dnucln*   .  .Waldorf-AMori* 

George  K.  Scrnggie. ..  -Waldorf-Astoria 


(Pa.) 


•aaaaaaa>aaa*. 


Troy  (N.  Y.)  Record  

Troi  Time*   


T«l-a  lOkla.)  Tribune. 


..W.  C  R.  Harris  MeAlpin 

..D.  M.  Turner  Latham 

H.  M.  Turner  Latham 

..D.  B.  Plum  Commodo 

..R.  P.  .Anderson  Astor 

J.  M.  Francis  Waldorf 

..Richard  L.  Jones  Empire 

Taylor  McPheraon  ....Empire 


Name  of  Paper  Representative         N.  Y.  Addrrws 

Tulsa  World   ....Eugene  Lorton  Waldorf-Astoria 

F.  0.  Larson   Waldorf-Astoria 

Unionlowa  (Pa. I  Herald  ft  Genius  H.  C.  Sturgia  Pennsylvania 

Ulica  (N.  Y.I  Herald-Dispatch  J.  C  Fulmer  St.  James 

1  lica  Observer   Prentiaa  Bailey  Somerset 

Ullea  Preaa   W.  V.  Jones  Verre  *  Conklin, 

225  Fifth  avenue 

Warren  (0.)  Tribune   Mrs.  Zell  Hart  Denting.  Waldorf. Astoria 


(D.  C.)  Herald   J.  E.  Riee  Pennsylvania 

Post   Edward  B.  McLean. . .  .Waldorf-Astoria 

Arthur  D.  Mark*  Waldorf-Aatoria 

Star   Frank  B.  Noye.  Rita-Carbon 

Fleming  Newbold  Rnx-Carlton 

(N.  C)  New.   Carl  Coerch  Waldorf-Aatoria 

i  (Pa.)  Observer  ft  Reporter. .. .John  L.  Stewart  Waldorf-Aatoria 

Howard  L.  Oiriatman .  .Waldorf- Aaloria 

Waterbury  (Conn.)  Republican  W.  J.  Pape  Pennsylvania 

Irwin  B.  Myers  Pennaylvania 

Waterloo  (la.)  Courier  A.  W.  Peterson  MeAlpin 

Westerly  (R.  1. 1  Sun   W.lfred  B.  Utter  Pennaylvania 

Wheeling  (W.  Va.)  Register   Wm.  L.  Briee  Claridge 

Wichita  iKan.i  Beacon   Henrv  J.  Allen  Waldorf  Aatoria 

.Rhea  Howard  

■  Ernst  C.  Smith  MeAlpin 

.H.  R.  Laird  Waldorf-Aatoria 

.Dietrick  La  made  Waldorf-Aatoria 

Frederic  E.  Manaon. .  .Waldorf-Aatoria 
Charles  D.  Umade. ..  .Waldorf-Aatoria 
George  R.  Lamade. 

.Wm.  I.  N.  Cox  

.Wm.  F. 


Wichita  Falls  (Tex.  I  Time.. 
Wilkes. Borre  I PaJ  Time*  Leader  ... 
Williaraaport  (Pa. I  Gaxette  Bulletin 
I  Grit  


Wnonaocket  (R.  I.)  Call 

Worcester  (Mass.)  Port 
(Mass.)  ' 


Sun   

(Del.)  Every 

I  Del.)  News  7  Edgar  L.  Haynea. . 

E.  Hudson. , .  .St. 


............ 

ft  Gazette 


Yonkers  IN.  Y.I  Statesman 

York  I  Pa.  I  Dispatch  

York  I  Pa.  I  Gazette  ft  Daily 
Youngstown  <<>.(  Vindicator  ... 

•   <0.)  - 


.Theodore  T^FJua!'.:.:^ 
Roland  F.  Andrews. ..  .Waldorf-/ 

•Y1W.  L.  Thoroa.  Waldorf  Astoria 

 E.  A.  Oliver  

 W.  L.  Taylor  Herald  Square 

 I.  W.  Gitt  Waldorf  Astoria 

 W.  O.  Hrown  .Commodore 

 W.  O.  Littick  Waldorf-Astoria 

C  W.  Gibson  Waldorf-Astoria 

H.  C  Smith  Waldorf-Astoria 


ROGERS  SUGGESTS  A.  H.  P.  A. 
DEPARTMENTS 


[Ctntiimtd  }r„m  I'ags  12  1 


was  a  (treat  mi-1 'ke. 
for  the  specials  art  of  necc«<ity  con- 
soliciting  business  from  the 
always  seeking  to  develop  ami 
continue  friendly  relations,  and  are  not 
qualified  to  handle  general  matters  relat- 
iiiE  t"  their  employers"  affairs  with  the 


"Likewise,  the  self-constituted  group 
of  newspaper  'executives'  in  connection 
with  the  Newspaper  Department  of  the 
A  ••  -.  iati  d  Ads  ertisinn  i  111!  -  i-  ,t  inis- 
ItftMed  body,  whose  activities  would  rn- 
dnohtedly  he  hcttcr  carried  on  as  a  de- 
partment of  the  A.  N.  P.  A.  as  a  sort 
of  advertising  managers'  unit. 

"The  Publishers'  Buying  Corporation 
was  developed  to  care  for  the  print 
pftpay  requirements  of  newspapers  with- 
out supply,  after  they  had  heen  denied 
relief  bv  the  chairman  of  the  paper  com- 
mittee of  the  A.  X.  P.  '.V  and  told  to 
hu«tle  for  themselves. 

"L'nless  the  American  Newspaper 
Publishers'  Association  can  lie  made  to 
serv  c  all  the  requirements  in  the  way 
of  co-operative  service  for  its  members 

which  should  include  all  daily  news, 
naiier — it  is  defective  in  its  function- 
ing. 

"I  sincerely  believe  that  ihromrh 
pr  per  Hipartmcntalirntion  of  the  A,  N. 
P.  A.  its  service  and  it»  meetings  could 
Ik-  made  so  valuable  that  no  daily  news, 
paper  could  afford  to  remain  without 
the  fold.  Instead  of  staging  a  one-ring 
shtrw,  »n  to  speak,  filled  wilh  a  more  or 


EDITOR  &  PUBLISHER 

will  Issue  Its 

ANNUAL  A  N.  P.  A.  and  A.  P.  CONVENTION  NUMBER 

THURSDAY,  APRIL  28 

SPECIAL  CONVENTION  EXTRA 

SATURDAY.  APRIL  30 

A  c  .rdial  invitition  is  extended  to  every  visiting  newspaper  man  to 
make  F.riirua  &  Pibushfrs  headquarters  his  headquarter*  during  the 
Waldorf-Astoria  convention, 

lioiTnn  &  PuMJSttKl  will  maintain  convrntion  offices  as  heretofore 
in  Suite  116.  convention  floor,  where  stenographers,  telephone  and  type- 
writer facilities  will  he  provided  for  your  convenience. 

The  convention  staff  of  EmxM  &  PtWUsMgl  will  he  as  follows: 


Mr.  Redmond 

Mr.  Perkins 

Mr.  Mellon 

Mr.  Kccncy 

Mr.  Robb 

Mr.  Tanner 

Mr,  Blanchard 

Mr.  Gronano 

Mr.  Samtnis 

Mr.  Staunton 

Miss  Wiggins 

Mr.  Dowling 

Mr.  Barhour 

Mr.  St  rate 

Miss  Mi  Malum 

Mhs  Sheldrick 

Miss  Munlanyc 

\li-s  lumber! 

Miss  Sirota 

Miss  Sshrift 

Miss  Ferro 

Mr.  Brown 

Mr.  I'ergti'ini 
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less  routine  and  uninteresting  (to 
many  I  program,  several  meetings  coull 
he  going  on  at  the  same  time,  each 
covering  a  phase  of  business,  and  eacl: 
under  the  direction  and  guidance  of  ar 
expert  and  recognized  authority  on  that 
particular  suhjret.  The  routine  and 
perfunctory  program  could  be  great!* 
curtailed,  to  a  Oinrt  general  meeting,  or 
continued  fur  the  benefit  of  those  wrr 
are  interested  in  such  matter*. 

"I  believe  that  the  organization  shouM 
he  made  representative  of  different  see. 
tions  of  the  country  and  that  scction.il 
meetings  should  lis?  held  from  time  tC 
time  for  the  convenience  of  the  smaller 
newspapers,  which  do  not  feel  justified 
in  assuming  the  expenses  of  a  trip  and 
stav  in  New  York. 

"t  believe  that  the  whole  matter  of 
dues  and  assessments  should  be  re- 
vamped and  should  start  with  a  purely 
nominal  annual  fee  of  $25  to  $35.  t 
cover  routine  and  hu'letin  service,  an<: 
that  all  other  moneys  should  be  raisei! 
by  asMssments.  based  on 

a.  Circulation 

b.  Advertising  rates 
or  c.  Machines. 

"The  present  A.  X  P.  A.  in  its  s'a- 
rinits  functions  is  costing  the  newspaper 
publishers  of  the  United  States  upward- 
..f  $100,000  per  year,  or  over  $500.(ri"' 
for  a  period  of  five  years.  This  is  a  lot 
of  money  to  lie  spent  for  anylh^ri 
short  of  maximum  efficiency.  It  is  t 
he  hoped  that  at  the  meeting  next  week 
*omc  of  these  considerations  may  he 
discussed  or  hrought  into  being.  I  am 
merely  expressing  my  views  for  «.or*'1 
constructive  use  as  may  he  made 
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PUBLISHING  BUSINESS  AND  LABOR  WILL 
SETTLE  PROBLEMS  IN  PEACE 


Port  War  Adjustment*  Will  Be  Made  Easily — Both  Side*  Now 
Striving  to  Learn  Where  They  Are  At — Greatest  Saving  Mutt 
Be  Mad*  by  Abolishing  Watte 


EoirriaiAt.  Nmt:  Mr.  I*arr  is  the  imluitrisl  eaprTt  of  the  New  Vnrk  W„rld.  t.ait 
yrar  he  ara«  awarded  the  Pulitirr  Prise  of  Colombia  UniveriitT,  for  the  heal  rrimrliita 
durlog  HI*.  Thu  oaa  fur  tux  wurk  uti  Ihr  great  coat  strike.  He  was  intimately 
associated  with  I'realdent  Theodore  Uooaevell,  havUs*  acted  as  hka  sunlit  and  adviser 
an  tsbur  and  political  suttees,  slid  is  the  author  of  "Talks  With  T.  H_,"  one  of  ike 
"ben  sellers"  of  I92U. 


JJENRY  CLEWS  used  tn  tell  a  story, 
old  perhaps  as  himself,  that  had  to 
do  with  the  demise  of  an  aged  colored 
woman. 

"Aunty."  said  one  of  the  group, 
"you're  had  a  lot  of  troubles  and  wor- 
ries in  your  life." 

"Yes.  chile."  responded  the  dying 
woman,  "and  the  worst  of  them  never 
happened." 

'lite  story  applies,  I  think  to  the  labor 
troubles  not  only  of  the  publisher  but 
of  every  other  manufacturer  and  em- 
ployer of  labor  in  the  United  States. 
He  has  many  trnubles,  or  thinks  he  has 
the  road  ahead  is  full  of  goblins  and 
the  Lord  only  knows  what.  If  the 
world  and  particularly  the  labor  world 
is  not  en  route  to  the  demtiition  bow 
wows,  he'd  like  to  know  where  it  is 
headed. 

Frankly,  I  do  not  consider  the  labor 
situation  as  serious  or  warranting  any 
such  amount  of  worry  as  some  dis- 
play. Like  the  old  negro  mammy's 
troubles  the  worst  of  them  won't  hap- 
pen unless — and  here  is  the  big  point — 
the  publisher  as  a  class  develops  an 
acute  post-war  psychosis.  If  he  does, 
there  will  not  be  only  serious  troubles 
now,  but  much  more  serious  troubles 
will  be  stored  up  against  the  future. 

Personally  I  am  not  at  all  afraid  of 
w  hat  the  unions  in  the  publishing  trades 
will  do.  I  know  that  for  a  generation 
or  more,  these  unions  have  kept  the 
peace  in  the  industry  as  the  unions  in 
no  other  trade  have  kept  it.  More- 
over, this  highly  org.mired  industry 
has  been  freer  frnm  industrial  troubles 
than  many  unorganized  industries.  As 
a  rule,  publisher  and  printer — and  I  use 
the  term  printer  in  its  generic  sensed — 
have  gotten  along  splendidly.  Strikes 
have  l-ren  few.  So  have  lockouts.  To 
a  greater  extent  than  in  any  other  in- 
dustry there  has  been  teamwork. 

Anil  tn  a  greater  extent  than  in  al- 
most any  other  industry,  the  skilled, 
contpeteni  men  are  the  men  carrying 
union  cards.  By  this  I  do  not  mean 
to  say  that  all  mrn  carrying  union  cards 
□  re  competent.  Many  "blacksmiths" 
have  them.  Whether  m  nut  the  pub- 
lisher is  loaded  tip  with  "blac'sfmiths" 
is  largely  a  question  nf  management, 
and  one  fur  which  himself  or  his  fore- 
men are  chiefly  responsible. 

Moreover,  die  men  at  the  head*  of  the 
printing  trades  unions,  with  one  excep- 
tion, are  men  whn  have  lieen  tried  by 
the  years,  constructive  and  conservative. 
The  one  exception,  ami  perhaps  the 
niie  that  scares  the  publisher  more  than 
anything  else,  is  surrounded  by  men 
who  will  not  let  him  run  amuck.  The 
fact  lhat  he  is  in  office  in  a  comma, 
tivc  organisation  is  one  of  those  things 
which  happen,  but  which  do  not.  as  a 
rule,  become  a  habit.  His  election  Hid 
not  mean  that  the  member*  of  Itis  uf- 
ganilatioa  have  run  wild  overnight. 

Now  I  know,  ami  I  hi-hivc  that  most 
men  m  the  publishing  business  know, 
that  the  heads  of  these  organization-, 
ire  not  men  who  live  only  for  today. 
They  are  not  n|iportunists.  They  have 
a  stake  in  the  business  just  as  much  a< 
the   puhli'her.     It  is  lircause  of  this 


fact  that  they  stood  against  the  de- 
mands of  their  men  not  in  one  city  but 
in  scores  of  them  during  the  period  of 
acute  labor  shortage  and  rising  wages, 
to  insist  on  the  keeping  of  contracts 
and  avoiding  those  things  that  would 
have  resulted  in  chaotic  conditions. 
They  were  the  best  friends  the  industry 
had  then,  for  if  they  served  their  own 
people,  they  also  served  the  puldisher. 
It  required  bowels  and  courage  to  do 
that  then.  It  also  required  foresight. 
These  are  not  the  kind  of  men  who 
run  amuck  or  deal  unfairly.  They  arc 
not  going  to  do  anything  that  is  cal- 
culated to  injure  the  business.  They 
know  the  difference  between  wages  and 
earnings  and  are  not  unacquainted  with 
the  law  of  vanishing  returns. 

Were  it  not  for  these  men  a  condi- 
tiun  far  more  serious  than  some  seem 


majority  of  the  publishers  wish  peace 
with  their  employes  and  may  be  de- 
pended/ upon  to  refrain  from  looking 
for  trouble.  This  is  not  altogether  be- 
cause the  publisher  is  any  more  gener- 
ous with  his  help  than  any  other  group 
— witness  the  low  wages  of  unorganiied 
editorial  employes  as  compared  with  un- 
ionised men  in  many  cities — but  mainly 
because  he  is  a  business  man  and  one 
way  or  another  has  learned  better. 

Given  these  conditions,  I  cannot  see 
why  the  post-war  adjustments  in  the 
newspaper  publishing  business  should 
not  be  made  as  easily  as  in  any  other 
industry  and  with  less  trouble  than  in 
most. 

Hut  they  cannot  be  made  overnight, 
They  must  be  approached  with  a  spirit 
of  fairness  and  an  appreciation  not  only 
of  conditions  as  they  are  but  of  the 
facts  preceding  these  conditions,  and 
with  due  allowance  for  the  fact  that  the 
publishers  have  to  deal  with  very  human 
men,  who,  like  themselves,  are  recover- 
ing from  the  war  fever. 

The  truth,  if  we  wish  to  acknowledge 
it,  is  that  we  all  have  been  on  a  great 
big  financial  drunk.  During  this  period 
the  publisher,  as  a  class,  thanks  to  the 
excess  profits  law,  has  had  an  enormous 
volume  of  general  and  other  advertising 
that  otherwise  would  not  have  been  his. 
it  was  to  a  large  extent  advertising  paid 
for  by  Uncle  Sam. 

This  extra  advertising  set  up  a  sense 
of  false  prosperity  in  many  counting 


t  b«>vo  loot  beiowii  Mr.  John 
J.  Loory  wall  and  lotimataly- 
I  vooch  for  Kim  abeol«toly.  Ho 

It  0   rn»n  of  pxc.ptionml  lslelM- 

■  •re,  aad  onorgy,  of  entrro  dis- 
cretion, of  oacoUostt  Jwdgnsont. 
— Tkaodor*  Rooaevolt. 


to  think  now  threatens  the  industry 
would  have  developed.  To  my  way  oi 
thinking,  the  great  big  liattle  of  the 
publishers  was  fought  out  in  this  city- 
two  years  ago.  when  the  outlaw  strike 
of  pressmen  and  the  '"vacation"  strike 
of  printers  broke.  The  international 
union  brads  met  that  situation  in  two- 
fisted  man  fashion,  and  they  won.  Had 
they  ln-t.  there  it  not  a  big  newspaper 
center  in  the  country  but  would  have 
had  a  similar  battle.  As  it  was.  even  in 
New  York,  the  newspapers  were  nol 
affected. 

Incidentally,  that  battle  in  New  York 
might  never  have  developed  had  nol 
smart  alecks  in  the  book  and  job  trade 
seen  or  thought  they  saw  an  opportu- 
nity tn  strengthen  their  own  position 
ami  weaken  Out  of  the  international  hy 
driving  a  -wedge  U-tween  it  and  the 
locals.  I  hey  drov  e  the  nedgc  all  right, 
and  they  strengthened  the  locals  to  the 
r>  int  that  lliey  fill  big  cnougli  to  stand 
the  whole  book  and  job  trade  on  it* 
head.  Then  the  international  officer* 
s:ived  the  day. 

On  the  ot'n-r  hand,  the  preponderating 


runms.  The  cash  was  coming  in.  the 
volume  of  lineage  was  good.  It  was 
silk-<hirt  days  for  the  publisher,  only 
instead  nf  buying  silk  shirts,  as  the  tem- 
porarily wealthy  longshoreman  did,  he 
bought  twin  sixes  and  allowed  extra  ex- 
penses and  leaks  to  pass  that  ordinarily 
he  would  have  stopped  and  stopped 
quickly.  Then,  as  the  shrewder  foresaw, 
the  silk  shirt  days  ended  almost  over, 
night,  leaving  expenses  up  in  the  air. 
and  net  receipts  if  not  in  the  cellar  at 
least  seemingly  headed  that  way. 

l-'or  this  condition  the  more  prudent 
made  provision.  They  had  had  their 
drunk,  hut  like  the  forehanded  tippler 
<  in  prc-Vo!stead  days  1  they  had  ar- 
ranged fur  the  morning  after.  That 
»hich  all  should  have  ex|>eeted  did  not 
find  them  unprepared. 

Now-  the  expected  (or  unexpected)  is 
here.  The  tendency,  the  necessity  is  to 
reduce  expenses  and  get  lsack  to  what 
President  Harding  calls  normalcy.  And 
a*  the  fir-l  step  towards  this,  the  pub- 
lisher, like  ever)-  one  else,  reaches  for 
his  mechanical  payroll*  and  begins  IB 
figure  boiv   much,  if  any,  he  can  cut 


wages.  He  compares  wage  rates  with 
pre-war  days,  decided  that  the  increase 
is  terrific  and  unnatural  and  that  it  must 
be  wiped  out. 

Right  there,  he  makes  an  error  of  the 
first  magnitude.  Wages  will  go  down  in 
time,  that  is  to  say.  wages  as  measured 
in  terms  of  dollars  but  not  in  terms  of 
what  dollars  will  buy.  but  they  never 
will  go  back  to  1914  or  1915.  What  the 
new  level  will  be  no  man  can  tell.  It 
will,  however,  be  substantially  above 
1914.  And  it  is  a  wise  man  or  a  very 
foolish  man.  who  will  presume  to  say 
when  that  level  of  stability  is  reached. 

Furthermore,  it  is  a  more  reckless  pub- 
lisher than  I  would  be  who  just  nnw 
makes  up  his  mind  to  reduce  or  try  to 
reduce  wages.  It  is  true  that  common 
labor  has  gone  down:  it  ii  true  lhat 
cotton  mills  and  other  employers  of 
semi-skilled  men  have  cut  wages  radi- 
cally and  without  serious  trouble;  it  ii 
true,  in  all  probability,  that  railroad 
wages  are  coming  down.  But  the  pub- 
lisher is  not  dealing  with  unskilled  or 
semi-skilled  men,  He  is  dealing  with 
mechanics  whose  increase  in  wages  at 
no  time  compared  with  the  increases  in 
unskilled  lines.  To  a  great  extent,  his 
employes  suffered  from  increasing  liv- 
ing costs  just  as  the  so-eatled  white  col- 
lared and  investing  classes  did. 

True  also,  living  costs  have  gone 
down.  According  to  the  department  of 
labnr  figures  the  decrease  is  important. 
Unfortunately,  however,  the  wage  work- 
er buys  food,  not  figures;  clothes,  not 
statistics,  and  tn  date  he  has  not  found 
the  decrease  to  be  as  marked  as  head- 
lines wnuld  seem  to  indicate.  He  lias 
net  really  begun  to  feel  it  yet  and  may 
not  for  some  time.  Or  to  state  it  dif- 
ferently, he  ton,  is  having  his  troubles 
adjusting  himself.  He  does  not  know 
where  he  is  at  any  more  than  the  rest 
of  us,  publishers  included.  Furthermore, 
his  advances  were  well  in  the  rear  of 
advancing  living  costs,  Fair  play  might 
demand  that  he  be  allowed  to  remain  as 
far  in  the  rear  of  declining  ensts. 

Until  he  knows  where  he  is  at.  until 
the  publisher,  as  well,  has  a  more  nearly 
accurate  idea  of  what  is  going  to  hap- 
pen, the  ■  play  of  the  publisher  in  my 
opinion  as  well  as  that  of  the  trades 
union  leader,  is  to  take  a  leaf  from  old 
M.irk  Hanna's  book  and  leave  well 
enough  alone.  If,  and  I  think  this  is 
possible  if  not  almost  certain,  scales  in 
most  cities  arc  left  where  they  are  for 
the  present,  the  net  result  in  the  end  will 
lie  beneficial.  It  will,  when  the  process 
of  readjustment  of  living  costs  has  pro- 
gressed further  be  much  easier  to  make 
changes  if  changes  are  to  he  made. 

Bui.  says  the  puhbsher,  I  must  re- 
duce my  expenses.  You  leave  me  where 
I  am. 

Not  at  all  I  am  not  a  publisher,  but 
1  am  a  practical  newspaper  man  whn 
knows  something  nf  the  business  from 
selling  the  finished  product  on  a  street 
corner  up  to  but  not  including  actual 
service  in  the  publisher's  office.  I  had 
the  advantage  <  though  it  did  not  seem 
an  advantage  at  the  time)  of  learning 
my  trade  in  an  office  where,  at  times,  the 
cashier  was  "sick"  nn  nay  days.  In  that 
office  we  had  to  economize,  we  had  to 
witch  expenses.  And  to  this  day,  I  am 
impressed  by  the  waste  in  many  offices. 

In  my  opinion,  now  that  the  saloon 
has  gone,  there  is  no  business  in  which 
ihe  waste  is  as  great  as  in  the  average 
nrwspaper  office.  In  a  measure,  the  na- 
ture of  the  business  compels  this.  But 
much  nf  it  is  unnecessary,  much  of  it 
due  to  sheer  l.i.-inr*-,  much  more  to 
iareles*nrs*  and  force  of  habit. 

So  holding,  if  I  were  a  iiublisltcr,  be- 
fore attacking  my  mechanical  paym't*. 
I   would  look  elsewhere  for  teaks  and 


possible 


iTonotnii  *, 


gitiz  e<fby1t?oogle 


18  Editor  &   Publisher  for  April  23.  1921 


rooms,  I  would  look  at  petty  expenses 
—this  is  not  always  as  petty  as  the 
name  might  imply — and  sec  how, 
through  small  change  thrown  away  here 
and  there  the  total  is  boosted  to  quite  a 
respectable  amount.  This  it  because  of 
petty  grafts  of  one  sort  or  another  that 
have  been  allowed. to  creep  in.  In  one 
New  York  office  not  long  since,  a  new 
night  city  editor  who  hud  to  be  shown 
anl  who  knew  something  of  the  neces- 
sity of  working  with  the  counting  room 
in  a  period  of  leas  than  a  month  cot  this 
account,  so  far  as  it  by  within  his  con- 
trol, approximately  $100  a  week,  and 
actually  improved  the  service  by  doing 
so. 

"Dcd  Hook"  Costly 

Telegraph,  cable  and  telephone  toll* 
wilt  in  most  offices  stand  looking  into. 
There  are,  I  venture  to  suggest  few 
offices  in  which  much  matter  comes  in 
by  wire  that  in'  all  conscience  could 
be  sent  in  by  mail' even  under  Burleson 
and  with  no  loss  of  time.  Furthermore, 
the  excess  of  telegraph  ordered  and  re- 
ceived over  the  amount  used  in  same 
offices  is  nothing  short  of  appalling.  In 
many  offices  the  "dead  book''  is  a  very 
cosily  institution  that  nobody  pays  much 
attention  to. 

Excess  eoeapositlrni  (overset),  excess 
breaking  of  pages  between  editions,  edi- 
tions that  serve  no  purpose  other  than 
to  "keep  up  with  the  Joneses,"  offer  their 
avenues  for  retrenchment.  I  know  that 
overset  is  necessary,  but  I  also  know  that 
when  it  begins  to  run  into  many  pages  as 
it  does  in  many  offices  each  night,  that 
something  is  radically  wrong.  There 
are  times  when  big  news  breaking  late 
makes  heavy  otnsrsct  necessary.  But 
there  are  few  turJt-  times.  The  truth  it 
that  excessive*  overset  resorts  from  Me 
fact  that  copy  is"  allowed  to  run  freer 

than  space  conditions  should  permit 
Because  the  rnaBriites  and  the  men  are 
there,  it  docs  tM  occur  to  anybody  that 
to  set  it,  thougfflt  may  not  he  used,  coats 
motley.  The  cMrary  is  the  fact  afore 
frdoser  work  on  the  sev- 
n»  the  elimination  of  this 
watte  and  incidentally  better  papers.  It 
Is  never  as  satisfactory  to  cat  a  story  in 
type  as  it  is  in  copy.  A  three-line  item 
in  the  paper  Is  better  than  a  column 
story  in  the  halt  box, 

Copy  Should  Bo  ht  Early 

This  of  course  p re-supposes  that  city 
ami  other  departments  shall  turn  in 
early  copy.  In  most  offices  with  which 
I  am  familiar,  the  peak  of  copy  cornea  in 
morning  offices  well  into  the  evening,  in 
afternoon  offices  about  noon.  This  will 
always  be  the  case,  but  insistence  on 
early  copy  from  everybody  on  and  will 
lower  that  peak.  By  everybody,  I  in- 
clude the  departments  not  excepting  ed- 
itorial. There  are  few .  editorials  that 
cannot  be  in  the  composing  room  by 
dinner  time.  Matters  arising  after  that 
time  if  important  enough  for  editorials, 
are  usually  important  enough  to  require, 
if  they  arc  to  be  worth  while,  something 
more  than  a  few  moments  considera- 
tion. The  same  is  true  of  dramatic 
criticism — the  critique  hastily  written 
after  a  mad  dash  down  town  may  be  as 
good  as  one  done  more  deliberately,  but 
it  seldom  it. 

Tbis  means  on  the  other  end  few 
broken  pages.  There  is  no  reason  why, 
at  it  the  ease  la  many  offices  practically 
every  page  is  broken  between  editions- 
Pages  carrying  departments  as  well  as 
those  where  the  room  for  news  Is  light 
should  rarely  be  broken  once  they  arc 
locked  up.  The  saving  here  comes  two 
way*  in  the  actual  casting  of  new  plates 
and  in  time  lost  in  rc-dre'sing  presses, 
leaving  time  for  the  easting  of  plates 
tor  Sunday  and  other  editions,  and, 
perhaps,  making  possible  economies  in 


the  use  of  casting  and  press  equipment. 
In  summer,  when  the  tendency  of  rollers 
is  to  go  blooey,  the  time  that  may  be 
saved,  used  to  allow  slower  runs,  will 
as  I  know  from  experience,  run  into 
real  money. 

Reverting  again  to  the  editorial  de- 
partment and  the  necessity  of  closer  co- 
operation with  the  mechanical  depart- 
ments, there  is  no  reason  why  Sunday 
and  other  special  copy  should  not  flow 
to  the  composing  room  in  a  systematic, 
steady  stream  beginning  Monday  morn- 
ing and  not  he  lumped  ht  a  few  days  of 
each  week.  It  can  be  done  and  work  no 
hardship  on  any  person. 

Again,  the  counting  room  will  hear 
overhauling.  Is  rite  publisher  paying 
too  high  a  price  for  the  advertising  that 
he  is  printing?  How  many  of  his  ad- 
vertising staff,  usually  high  salaried  men, 
are  copy  collector*  and  how  many  are 
copy  getters p  How  many  of  them  are 
glad  hand  artists,  whose  gladdest  hand 
it  for  the  boss,  and  how  many  originate 
and  get  accounts?  How  many  are  liv- 
ing on  the  strength  of  past  perform, 
anecs?  Again,  to.  what  extent  is  the 
advertiser,  big  and  little,  allowed  to  edit 


known  to  the  men  in  these  departments 
than  were  most  publishers  and  proprie- 
tors of  New  York  papers  who  were  m 
New  York  95  per  cent  of  their  time. 

This  sort  of  thing  spells  no  loss  to  the 
men,  but  it  does  spelt  a  loss  to  the 
publisher  or  proprietor.  If  he  does  not 
care  enough  about  them  and  the  work 
they  do  to  look  in  on  them  once  in  a 
while,  they  cannot  be  expected  to  care  a 
lot  for  him  and  his  welfare.  They  are 
human  and,  say  what  you  will,  they  like 
to  see  the  boss  about  once  in  a  while. 
The  fact  that  the  boss  is  visibly  "on  the 
job"  helps. 

Furthermore,  the  contact*  with  the 
men  are  not  what  they  should  be.  A 
newspaper  office  should  be  the  most 
democratic  place  in  the  world.  Actually 
in  many  Urge  office*  the  real  higher  up* 
are  frequently  about  as  accessible  at  the 
Ah  km  md  of  Swat  and  about  as  well 
known.  All  is  left  to  foremen, 

And  in  the  selection  and  retention  of 
foremen— petty  despoil  in  many  offices 
— lies  mach  oi  the  publishers'  troubles. 
To  illustrate : 

The  press  room  of  a  certain  New 
York  office  was  not  long  ago  in  a  con- 


careful  editin 
eral  desks  mea1 


PAPER  MILL  WORKERS  REJECT  OFFER 

MEMBERS  of  4*  Locals  of  the  International  Brotherhood  nf  Pulp.  Sul- 
1,1  phite  and  Paper  Mill  Workers  by  a  vote  of  6338  to  5  have  rejected 
a  30  ptT  cent  decrease  in  wage*  and  an  increase  in  hours  from  eight  to 
nine,  offered  them  by  the  manufacturers.  In  case  of  a  strike  approximately 
25.000  men  would  be  involved  and  the  production  of  fifty  mills,  owned  by 
nineteen  companies,  would  be  affected.  Practically  all  labor  contracts  with 
mills  fall  due  in  May.  Union  leaders  have  been  demanding  a  10  per  cent 
increase  in  wages- 
Six  companies  whose  agreements  fall  due  May  I  are:  Fort  Frances 
1'ulp  and  Paper  Company.  Grand  Lake  Bag  Co.,  International  Paper  Com- 
pany, Minn.,  and  Ont.  Paper  Company,  Pejeptcot  Paper  Company,  and 
Tidewater  Paper  Mills. 

Those  whose  agreements  expire  May  It  are:  Abitibi  Paper  Company, 
De  Grass*  Paper  Company.  J.  R.  Booth  Paper  Company.  E.  B.  Eddy  Paper 
Company.  Hanna  Paper  Corporation,  Hoboken  Paper  Company,  Itsaea 
Paper  Company,  St  Regis  Paper  Company,  St.  Maurice  Paper  Company, 
Sehrnon  River  Paper  Company.  Sherman  Paper  Company,  Spanish  River 
Paper  Milts,  and  Union  Bag  and  Paper  Corporation, 


his  advertisements  in  type  instead  of  in 
copy  and  at  the  expense  of  the  office? 

Alto  there  often  is  circulation  that 
rosts  more  than  it  is  worth  to  anybody, 
and  reading  matter  out  of  all  propor- 
tion with  advertising. 

But.  says  Mr.  Publisher,  there  are 
conditions  in  my  mechanical  depart- 
merits  that  are  impossible.  That  is  prob- 
ably true  in  many  cases.  But  whose  is 
the  fault?  Within  the  month  the  na- 
tional head  of  the  largest  union  pledged 
Ms  word,  and  it  is  good,  to  New  York 
newspaper  proprietors  to  dean  up  con- 
ditions that  might  be  unduly  burden- 
some and  unfair.  I  believe  others  wiU 
do  likewise.  Before  worrying  too  much 
about  this,  why  not  see  to  what  extent 
co-operation  in  cleaning  up  these  ex- 
crescences will  get  result*? 

All  blame  for  bad  conditions  cannot 
be  placed  upon  uninns  or  union  leaders. 
The  publisher  must  take  his  share 
exactly  as  he  must  pay  for  neglect 
of  an  essential  part  of  publish- 
ing a  newspaper,  to  wit,  close  con- 
tact and  supervision  with  every  de- 
partment and  the  men  in  it.  There  is, 
and  the  publisher  cannot  blink  the  fact, 
too  much  on  his  part  of  what  Jamea 
Gordon  Bennett  used  to  call  "country 
life  in  America."  Because  of  it.  many 
do  not  devote  the  personal  attention  to 
the  departments  and  the  foremen  and 
journeymen  that  he  should.  Bennett, 
in  his  life  time,  was  known  at  an  "ab- 
sentee proprietor."  He  was:  he  was 
abroad  practically  all  of  his  time.  But 
when  he  was  in  New  York  he  was  in 
bis  departments  and  he  was 


dition  bordering  on  anarchy.  Costa  were 
high,  editions  were  late,  everything  was 
about  as  bad  as  it  could  be.  Worse,  the 
condition  threatened  to  spread  into 
other  offices.  Foremen  were  changed. 
The  new  man,  practical  and  a  rabid 
ttadet  unionist,  incidentally  drafted  for 
the  purpose,  changed  conditions  within 
a  month.  He  began  by  serving  notice 
on  all  hand*  that  there  would  be  no 
more  favoritism  and  that  factions  and 
office  politics  mutt  end.  If  they  didn't 
something  would  happen.  Today  that 
press  room  is  one  of  the  best  in  the 
city,  costs  are  down,  efficiency  is  up  and 
the  foreman  has  aa  easy  a  job  as  there  is 
in  the  city. 

Yet  again,  in  another  office  I  might 
name.,  the' turnover  in  one  department 
is  beyond  all  excuse.  The  man  up 
stairs  is  responsible  because  he  insists 
on  changing  foremen  and.  worse  than 
that,  has  been  known  to  retain  a  fore- 
man who  played  favorites  even  to  the 
extent  of  "faiog"  old  employes  through 
unfair  means  to  make  room  for  friends. 
In  at  least  one  case;  a  union  very  prop- 
erly intervened.  Had  it  been  my  office 
that  foreman  would  have  left  the  office 
propelled  by  my  boot  and  followed  by 
hi*  clothes.  Tbis  would  not  be  alto- 
gether because  of  any  over  developed 
sense  of  fair  play.  A  big  factor  in 
rousing  my  ire  would  be  that  the  man 
was  destroying  that  intangible  yet  pre- 
cious thing— office  esprit  de  corn*.  Cost* 
are  high  in  that  department.  Why? 
How  many  publishers  are  in  like  boats? 

In  that  same  office  another  mechanical 
department  runt  as  smoothly  as  a  Jules 


Jurgenson  watch.  Tarn  foreman  hat  ben 
on  the  job  for  year*.  "Sits"  under  bin 
are  a  thing  desired.  Hit  costs  are  kt* 
Why? 

One  answer  that  will  be  made  to  these 
suggestions,  I  am  sure,  will  be  :  "Bui  n> 
have  employed  efficiency  experts  tti 
industrial  engineers  to  correct  errors  am 
we  know  we  are  all  right"  Perhaps  yet 
have  used  so-called  expert*  and  era; 
My  experience  is  that  the  ant- 
engineer  ia  a  man  whs 
never  has  been  efficient  in  anything  a 
his  num.  He  may  be  long  on  figures,  ht 
usually  is.  At  drafting  what  he  can 
graph*  he  is  usually  an  A.-!  performer 
The  graphs  look  pretty  but  ■ 

What  do  they  know  about  type,  wtut 
do  they  know  about  printers,  what  6> 
they  know  about  presses  and  pre**  rows 
Practices? 

I  was  in  the  composing  room  of  a  hit 
office  not  long  aao  talking  with  a  prime 
friend,  a  splendid  mechanic  who  learner 
his  trade  in  the  days  when  hand  compo- 
sition was  going  out  and  the  rnadiie* 
coming  in.  I  had  worked  with  him  sad 
knew  him  to  be  a  real  mechanic  and  ■ 
Hood,  working  executive-  We  spoke  :i 
management 

"We  haven't  much  here,"  said  ht. 
"There's  so  and  so  over  there— t*m 
know  him.  He's  a  shark  on  straight 
matter,  Can  keep  the  elevator  in  the  air 
all  night.  He's  setting  "bastard"  meas- 
ure agate  and  sot  earning  enough  » 
buy  his  salt  Over  there  on  number 
blank  it  so  and  so.  Yon  don't  know  bin 

but  on  agate  tabular  stuff  he's  a  swift 

On  straight  matter,  he's  just  about  >»• 
erage.  He's  on  straight  brevier.  Can 
you  heat  that?" 
I  could  not  tie  it  much  less  beat  it 
For  a  hard  shell  printer  of  that  tyre. 
I  would  give  more  than  I  would  fee  a 
Pullman  full  of  efficiency  engineers.  Ht 
may  not.  probably  does  not  know  how  n 
operate  a  slide  rule,  or  to  make  graphs, 
but — and  this  is  the  main  point — gives 
the  chance  he  and  his  type  would  cm 
leaks. 

Competent  Man 

.  Many  an  office  has  competent  men  el 
this  type.  The  publisher  more  likdy 
than  not  does  not  know  of  him,  probably 
never  will  know  him  for  he  does  nu 
know  his  men.  He  relies  on  the  fore- 
men for  the  selection  of  men  for  pre- 
ferment. And  most  foremen,  a*  a  rule- 
will  not  recommend  anyone  for  a  place 
in  the  sun  who  might  endanger  their 
jobs.  It  is  petty,  but  it  is  human  natnrt 
at  least  one  kind  of  human  nature. 

Without  hope  of  reward  or  prefer- 
ment, that  type  of  man  will  not  shoe 
publisher  or  proprietor  what  he  may 
know.  If  he  trie*  to  do  so,  he  impetus 
his  place  and  gels  nothing.  If  he  trlb 
the  foreman  or  show*  him,  if  his  ideas 
are  tested,  he  may  get  a  few  dollars  » 
week  for  his  trouble.  He  may,  on  tat 
other  hand  he  told  to  mind  his  on 
business.  There  arc  foremen  who  km* 

,t  all. 

Tin*,  of  course,  it  all  beside  the  lis 
that  in  numerous  cities  scale*  expc' 
soon  and  must  be  renewed.  In  nD,  ! 
believe  there  is  a  clause  providing  fa 
arbitration.  That  ha*  worked  welt,  bed 
a  line  shock  absorber  in  the  past  whs 
labor  had  the  upper  hand.  It  thecif 
work  a*  well  now.  To  this  the  objec- 
tion may  and  probably  will  be  raised  list 
arbitrator*  "always  or  nearly  always' 
rule  against  the  publisher.  If  that  be  » 
it  is  due  to  one  of  two  things,  either  ;* 
publisher  had  a  case  that  he  deserved  to 
lose  on,  or,  as  perhaps  as  often  tht 
case,  he  agreed  to  an  arbitrator  »b» 
could  be  depended  upon  to  give  tht 
union  something  no  matter  how  bad 
case. 

(Ctrvnmtrcf  na  Pogt  36) 
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'RESETTING"  RULE  OF  L  T.  U.  ABOLISHED 
IN  PITTSBURGH  AND  DETROIT 


Um  Condemned  ai  Waste  by  Washington  Arbitrator — Opinion  of 
John  Mitchell  Recalled — Printer*'  Pub 
I.  T.  U.'»  Prewdent  and  A.  N  P.  A.'t 


RESETTING  of  advertising 

supplied  to  newspapers  In  plate  or 
tutrix  form,  long  fought  by  publishers 
nil  acknowledged  by  labor  leaders  as  a 
•aste,  has  bqcn  brought  to  the  front  again 
y  the  recent  decision  of  Hon.  Walter 
.  McCoy,  chief  justice  of  the  Dis- 
•ict  of  Columbia  Supreme  Court,  who 
ctt-U  as  arbitrator  in  the  proceedings 
etwecn  Columbia  Typographical  Union 
Jo.  101.  and  the  Washington  Newspaper 
'ublishers'  Association,  the  negotiation 
f  a  contract  between  the  Pittsburgh 
cwspaper  publishers  and  the  local  typo- 
raphicsl  union,  in  which  no  provision 
as  made  for  resetting  of  such  matter, 
rid  the  abolishment  of  the  rule  in  De- 
-..it 

Considerable  feeling  has  been  aroused 
i  typographical  union  circles  over  the 
mission  of  the  resetting  clause  from  the 
ewest  contract,  which  has  not  been 
liilerwritten  by  the  International  offi- 
ials,  who  have  also  stated  that  they 

uuld  refuse  to  sanction  a  strike  by  the 
'ittshurgh  Union  to  regain  the  reset  pro- 
ision.  Commenting  upon  the  omission 
ntt  International  President  McParland's 
ttitudc  toward  it,  the  Typo  Blade,  a 
li  mature  three-column  daily  published 
i  Detroit,  of  which  William  G.  Kay  is 

story  in  a  recent 

-Wfcri.  F.tLfcnirgh  m*de  it.  sc*.lc  really, 
lie  laws  iA  th*  I.  T.  I",  guv c« tunc  Ihc  reset- 
ink  of  nun  iiiJ  plate  itunirr  **Tr  rlimiaatrd, 
"1'Iitfi  itif  iLUnittle  blundering —  thai'*  the 
m*.  any  rest  unaua  aian  c«n  **?  of  it. 
i  r.-i    ilt<    m-.i»t    |ji:u.Me    un\    'ii  ntNH 

m>*i   member*  will  say. 

"Vot  many  years  the  me  ruber  •  ut  local 
mom  hive  given  their  best  rfttirt*  to  r*Uiu 
*c  reprrrductioD  laws  nn  the  book*  of  the  or- 
ltiuavon.  Attempt*  h«vc  been  tuatle  In  bun 
t<*i*  at  instance*  by  publisher*  10  Ao  away 
.nh  the  resetting  Isms,  but  in  every  instance, 
xcept  this  last,  the  local  union  hi*  Hood  a*  a 
tone  wall  against  all  such  attempts,  and  has 

H     ■•■•;-j!'v     O  "  ti:.M-  ■  i     1    '     L-I'i|',.i;,I'iiU  t,h' 

►rople  who  haTe  endeavored  to  have  the  laws 
La»KC<(  to  suit  their  ind. vidua)  purpose. 

"The  publisher  of  the  Buffalo  Commercial 
iaa  been  parading  around  the  country  attacking 
he  typographical  uniuri  on  the  reproduction 
ucsiinn.    He  claims  it  is  an  economic  waste. 

"Bat  in  trite  of  tfacse  things  it  remained  for 
'itt»burgh  to  open  the  gate — put  erery  local 
mion  on  the  defensive  by  bring  forced  to  face 
be  nrgummt  that  the  reaetting  'buck'  is  going 
o  rrw-kr  rmjiloT*Ti  feel  more  kindly  toward  you 
nd  K£  t.  U. 

•"TJtin't  you  know  tbry  are  nearcuing  for  ju*l 
och  htilri  in  the  line  where  Ibeir  rapid  fire 
TiilJery  can  «rntckly  h<  brouglit  into  play 5 

"We  are  aurpriMd,  Mr,  McParUnd,  rniTpriae.I 
bat  »  pt«te»,iTr  can  alto  be  an  ultra  con 
ervailv*.  We  asuat  have  been  ndlr  Inking  in 
-rd^T-Utiding  nut  to  have  seen  the  extreme 
onscrviiiita  of  t  be  pmgre**ive,  etc." 

President  McParland  of  the  I.  T.  U. 
ct*  forth  the  details  of  the  Pittsburgh 

:  r:    tlu'    L-.ir:rr/     I';.  [•  >i;rj-.i:ii :  :il 

ournal  as  follows: 

•I   S**j  been  in  rrerip,  ol  a  «»«Wr  ut  let 


br 


f  h. 


Era^hical  Union,  shall  be  im  used  lately  no  it  tied 
y  the  local  pretadenl.    Thi*  refuMtl 
Jeeuaed  a  gluts  vt*dation  of  coiiUatl  and  the 
"  ! .  t 


ahall  he 


e*.reum«  touucil  shall  fufthwtUi  order  the  sub 
animate  Union  to  strike." 

'-  TngflWlH  rejMirte  unfavnealilr 
*"  'Drlpgate    Grave.     (Pittsburgh  I  favored 
the  proportion. 

"  'President  Scott  said  Pittsburgh  un»n  re- 
linquished the  resetting  of  nuts  in  a  contract 
that  is  not  underwritten  by  the  International 
Typographical   Union.    .    ■  . 

"  'The  irpurt  o4  tlx  Cutt.ts.it  tee  waa  adopted.' 
"I  wm  asked  by  a  telegram  from  Pittsburgh 
■  fbctaU  lo  cusnr  to  that  city.    I'ptin  arrival  I 
......  presented   by   the   scale  committee  with  a 

tueilract  fttin  which  th<  reset  clause  *<"  en- 
tirely elintiaated.  After  Nome  discutainn  I 
«aa  asked  if  I  would  underwrite  Ihe  iroutract. 
1  replied  that  )  would  not.  and  (urthvr  in- 
fnrniril  the  committee  that,  in  my  juilgmeat, 
Uiey  were  seeking  to  regain  on  a  falling  market 
•utnclhtnN  which  they  hud  (surrendered  tin  a 
rising  one,  and  1  l bought  their  taak  waa  itav 
puasible  under  present  economic  conditions.  1 
further  ml  or  rued  the  committee  that  1  would 
tiut  appro*  c  ari  application  for  strike  swuctioa 
over  the  matter.  Tbe  fotlowi&g  day  the  cues- 
in ittee  aig tied  up  a  cunt r act  with  the  proprie- 
tor* which  provided  tor  an  increase  ai  %t  a 
■seek  and  a  reduction  of  the  worluag  day  by 
a  Quarter  of  an  hour.  Contract*  were  sent  to 
rue  in  the  course  of  time  and  1  relused  to 
underwrite  them.  No  application  lor  strike 
sanction  had  been  made.  1  was  not  aaked  to 
meet  tbe  proprietors,  nor  did  1  do  ao.'* 

Justice  McCo/j  decision,  the  *alient 
points  of  which  were  noted  io  Editob  & 
Publisher  of  April  16,  touches  upon  re- 
setting as  follows : 

"It  is  difficult  to  regard  'resetting'  a*  any- 
thing but  waste.  That  there  i*  aoiuething  to 
be  said  in  favor  ol  the  practsee  is  to  be  in- 
ferred from  that  fatt  that  il  baa  been  agreed 
lo.  1  on  of  tbe  opinion  that  the  publisher*' 
proposition  should  be  adopted,  except  thai  the 
litave  within  which  caaUer  must  be  reset  abould 
be  thirty  days  instead  ol  one  year.  Obviously 
the  fixing  of  this  time  is  guess  work  on  any 
part,  but  I  increase  tbe  time  over  tbe  present 
(unit  [14  day*],  thinking  tlut  it  will  make 
practicable  the  provision*  againat  overtime 
work  in  resetting.  ' 

This  position  had  been  strongly  stated 
before  by  both  publishers  and  union  rep- 
resentatives, among  the  latter  notably  by 
John  Mitchell,  when  he  acted  as  arbiter 
in  the  dispute  between  Typographical 
Union  No.  6  and  the  New  York  City 
Publishers*  Association,  Mr,  Mitchell, 
after  reviewing  the  publishers'  and  print- 
ers' arguments  on  the  point,  said: 

"However.  1  cannot  reconcile  the  opinion*  1 
have  entertained,  the  views  1  have  e*pre**cd 
and  the  decisions  1  have  made  all  through  this 
proceeding  with  the  continuance  ol  a  practice 
which  is  wasteful  of  material  and  uncroduc 
tiTe  of  results.  1  recogniie  that  it  is  necessary 
for  workingmen  to  protect  themselves  in  their 
trade,  just  a*  I  recognue  that  it  i*  neceasary 


for  business  and  professional  men  to  prutaci 
tketnaetve*  in  their  respective  spheres  o(  ■*> 
ttvitj  and  if  the  oueatiou  here  sub*ui:tcd  mere 
the  resetting  of  local  advertising  matter,  el 
which  there  is  a  large  volume  and  which  il 
discontinued  would  throw  out  ol  employment 
large  numbers  of  men.  I  could  sec  the  neces- 
sity of  arriving  at  a  different  conclusion;  and 
il  that  question — the  question  of  resetting  local 
advertising  matter — were  submitted  tor  my 
determination  I  should  have  no  hesitancy  in 
deciding  that  all  such  matter  should  be  reset. 
Many  reason*  might  be  advanced  for  tbe  con- 
tinuance of  established  trade  custom  of  re- 
setting local  advertising  matter  which  do  not 
exist  for  the  resetting  of  out  of  town  advertis- 
ing furnished  in  plate  or  matrix  form.  I  can- 
not,  however,  are  that  there  is  any  ctwuill 
diftVrenrc  in  out  of -town  advertising,  whether 
it  be  contract  or  noncon tract.  The  veTy  au- 
thority the  printers  have  quoted  in  support  of 
thrir  claim  that  there  should  be  no  decision 
chxr.eiiig  unfavorably  tbe  conditions  of  labor 
[President  Wilson)  would  seem  to  justify  an 
ibaudiinravent  of  unproductive  labor.  Tbe 
United  Slate*  t Government  as  a  necessary  part 
of  ttt  war  policy  ha*  required  men  to  leave 
employment*  which  were  not  'esweBtial*  to  the 
pnwrewtion  ut  the  war  and  to  ae*k  employ- 
ment in  what  ate  termed  the  'euaential  In- 
dustries. 

"In  many  industries,  this  order  tu*  caused 
men  to  .give  up  pusittons  which  they  had  held 
for  years,  anil  surely  it  eitlaena  are  required 
in  the  interest  of  their  country's  welfare  to 
change  from  one  occupation  to  another,  there 
U  in  finitely  more  reason  for  diacontJttuii 
trade  practice  which  is  not  only 
but  which  is  productive  of  i_" 
in  tbe  very  nature  of  things  must  be 
ful  to  the  nun  engaged  La  It.** 

Another  matter  which  is  of  vital  in- 
terest to  newspaper  publishers  is  an  an- 
nouncement this  week  by  President  Mc- 
ParUnd, of  the  L  T.  U.,  that  the  execu- 


made  the  following  ruling  on  the  44-hour 
week  as  it  applies  to  newspapers  running 
job  offices: 


-New 


-m  ■paper*    printed    in  job 
under  the  provision  of  the  sh» 


office*  would 
rter  w«ek- 

>rrk  arrangement,  Members  working  in  daily 
newspaper  offier*  who  do  fob  work  for  nther 
institution*  would  also  come  under  the  pro- 
vision*  of  this  law." 

Members  of  the  American  Newspaper 
Publishers'  Association  in  all  parts  of 
the  country,  as  well  as  thousands  of 
other  newspapers,  arc  affected  by  this 
rule  and  it  will  probably  be  liberally  dis- 
cussed by  the  A.  N.  P.  A.  at  its  conven- 
tion next  week. 

Another  angle  of  the  labor  situation 
which  is  likely  to  come  before  the 
A.  N.  P.  A.  is  its  relation  with  the  inter- 
national printing  trades  unions  through 
the  International  Arbitration  Board, 
which  have  been  criticised  by  the  pro- 
moters of  the  open  shop  movement 
among  newspaper  publishers  and  also  by 
members  of  the  association  who  claim 
to  have  received  no  benefits  under  inter- 
national arbitration. 

H.  N.  Kellogg,  who  represents  the 
A.  N.  P.  A.  on  the  board,  has  also  been 
criticised  by  members  of  the  typograph- 
ical union  for  alleged  interference  in 
outside  his  jurisdiction. 


ntentl 
qw: 
"In 

so  7  negotiated  a  scale  with  the  newspaper 
n.f.  rirl  i«  whub,  among  other  things,  prn 
iu><l  >list  mats  should  be  reproduced  within 


litsrgh  Typographical  Union 


ide  red 


$  hours  after  their  issue 
ct'i  '    The  »ecl»on  read* : 

"  'Srciion  15a.  All  type  matter  in  local  mat* 
r  ttla'ri  when  furnished  the  ofllce  instead  of 
opy  shall  be  reproduced  within  45  hours  after 
he  ilstr  id  publication  or  thereafter  be  dead 
to  overtime  shall  be  worked  in  the  reproduc- 


f  mats  or  plates.' 

Itret  of  this  was,  of  course,  to  kill 


rsettmg  of  matrsces.  Former  President  Scott 
H-j*H  re.  underwrite  the  contract,  but  it  wn» 
esmitted  »o  tide  until  it*  expiration  on  Pe- 
tmtxr  21.  1921.  In  the  report  of  the  Albany 
at,\ rr.tiun,  on  I'age  61  of  the  supplement  to 
ke  Typf  raphtcal  Journal  ot  September,  1*>2">. 
*CJt  he  fcund  tbe  foil.. sting: 
•• 'Pr  r '  Mtion  Ns.  9i — By  Delegate  Craves 
rV.tsburthl: 

'•'Ad.l  the  following  to  section  174.  general 
iwt : 

'••  "Up»n  rriu<»l  Irr  wnptojert  lo  met  bor. 
owr-l  j  WllKincnU  is  Mslu  iCtciiUncc  wllh 
tt  pntUtM  »  «<Mitc«l  wllb  a  luborJlnatr 
■»n.  <h«  jtlllSl"!  «'  m  loleroilioul  Tyi» 


NEWSPAPERS  GIVE  ADVERTISERS  GREATER 
VALUE  THAN  EVER  BEFORE 


By  D.  D.  MOORE 

K»iio«l*t  Nuti— Mr.  M.i.irc  it  tl*  editor  »n4  mar.aarr  of  tke  N*w  OrWati*  Titti^. 

rinyMM. 

rpiIE  luwipapcrs  of  the  United  States  have  long  been  insisting  that  price". 

(or  Ulior  and  commodities  must  be  reduced  before  there  can  be  a  return 
to  normal  business  conditions  The  advertiser  has  had  his  problems,  and 
it  is  natural  that  he  vh.iuld  now  be  insisting  that  newspaper  advertising 
rates  be  reduced. 

It  is  the  old  story  of  chicken!  coming  home  to  roost.  While  the  new  s 
paper  editor  has  been  righting  for  price  reductions  on  other  things  his 
own  cost  of  production  has  been  going  steadily  up.  Now  he  is  wondering 
how  he  will  be  able  out  of  this  year's  earnings  to  pay  Federal  taxes  on  the 
earnings  of  1920  and  have  even  a  modest  dividend  to  show  for  |*2|,  Wages 
.if  printer,  pressman  and  stereotyper  continues  to  advance.  IV-lagc.  express- 
age,  freight  rates  and  other  expenses  mount  higher  and  higher  av  the 
volume  of  advertising  decreases. 

All  in  all  it  I  -.ok<  as  if  1921  may  hold  more  serious  problems  for  news- 
paper publishers  than  have  any  of  the  years  that  have  gone  before. 

Of  one  fact  we  must  not  lose  sight:  while  almost  every  commodity 
advanced  in  price  from  100  to  300  per  cent  advertising  rates  have  nowhere 
advanced  in  like  proportion.  The  average  newspaper  in  the  United  States 
now  is  giving  the  advertiser  greater  value  in  the  light  of  production  costs 
than  it  ever  before  gaie. 


The  Typo  Blade,  which  was  quoted 
above,  in  a  recent  issue  takes  issue  with 
Mr.  Kellogg.  It  reproduces  a  letter  writ- 
ten by  him  to  Charles  C.  Walden,  pro- 
prietor of  Printing,  New  York,  bearing 
date  of  November  27,  1920,  in  which  Mr. 
Kellogg  states  that  John  McParland. 
president  of  the  I.  T.  L\,  had  sent  him 
a  copy  of  his  letter  with  respect  to  an 
incorrect  statement  in  Printing. 

Mr.  Kellogg,  in  his  letter,  quotes  sec- 
tion 149  of  the  International  Typograph- 
ical Union's  book  of  laws  for  1920. 

"I  presume  you  did  not  know  of  the 
rule  quoted  above  when  you  placed  the 
responsibility  for  the  strike  of  the  He- 
brew compositors  in  New  York  City 
solely  upon  President  McParland.  It 
therefore  appears  that  you  have  prob- 
ably unwittingly  placed  the  matter  be- 
fore your  readers  in  an  incorrect  light," 
wrote  the  A.  N.  P.  A.  labor  commis- 
sioner. 

Tile  Typo  Blade  takes  exception  to  the 
activities  of  Mr.  Kellogg  in  the  interest 
of  fair  play  and  of  President  McPar- 
land. The  last  two  paragraphs  of  the 
article  follow : 

"The  International  TyfMMrapolcal  Union  baft 
Wn  doing  busineift  wtla  die  American  Ness 
paper  Publishers  Association  for  more  than 
twenty  rears.  In  all  of  the  agreementa  en- 
tered into  for  settling  dispute*  between  pub 
liahert  and  subordinate  untona  there  has  never 
been  anr  proeunon  that  tie  representative  of 
the  publishers  should  undeilake  to  trl!  any 
other  roustovers'  organizations  what  position 
il  should  assume  as  rewards  the  affair*  of  the 
International  Union;  neither  has  it  ever  been 
known  that  be  waa  selected  to  be  in  anr  man- 
net  an  aimlogx  for  any  oaVer  of  the  Inler- 
nalaonal  I'nion  or  to  determine  what  should  be 
the  judgment  of  such  ofReeia  or  ar.r  one  else 
regarding:  the  taw  of  tie  present  hotly." 

"The  correspondence  quoted  above  as  having 
been  pnlihtbrsj  in  Printing  seems  all  the  mnre 


SHOP  IN  N.  Y.  SUBURBS 

Wnstchnslnr    Publiehwra,    Except  Oaus, 
Refuse,  44-hour  Weaak 

Open  shops  now  exist,  or  will  be 
started  in  several  newspaper  offices  in 
Westchester  County,  N.  Y„  as  it  be- 
came  known  this  week  following  a  series 
of  conferences  between  members  of  the 
Publishers  Association.  Others  are  noi 
affected  by  the  printers'  demand  for  the 
44-hour  week,  because  of  prior  agree- 
ments or  because  they  do  not  operate 
job  shops.    The  status  of 


Yonker, 

agreement  for  48-hour-week  runs  to 
February  1.  1922. 

Mount  Vernon  l>:iily  Argus  not  af- 
fected— no  job  shop. 

New  Rorhrllr  papers  not  affected— 48 
hour  agreement  runs  to  September. 

Port  Chester  is  open  shop. 

White  I'Jains  expected  to  go  on  open 
shop  basis  Ma)  1,  if  printers  continue 
demand  for  44-hour  week  and  S45. 

Tarrytonn  is  uncertain — publishers 
are  willing  to  continue  present  hours 
and  wages,  which  is  $6  over  the  scale 
this  time  last  year,  but  will  go  on  open 
shuti  basis  if 


Ossining  Citiren-Srntiitel  will 
open  shop. 

1'crkfkiM  Daily  News  has  agreed  to 
44-liour  week.  It  was  formerly  pub- 
lished by  llelknap  Press,  which  signed 
slinrt  ucrk  agreement  and  publishers 
the 


Bradley  Loaves  St.  Louis  Star 

i  fly  TtWpwaf*  f li  Eoiroa  A  Publishes) 

St.  Lolis,  Mil.  April  20  —  B.  E.  Brad- 
ley has  sold  his  holdings  in  the  Star, 
resigned  as  vice-president  of  the  pub- 
lishing corporation  and  lias  taken  Mrs. 
Ilradb-y  to  California  for  her  health. 
Thii  was  made  known  today  by  Elaey 
M.  Roberts,  publisher  of  the  Star. 
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AMEND  ANTI  TRUST  LAW  ON  MONOPOLY 
OF  PRODUCTS  USED  IN  TRADE 


anrcified  and  bar?  foe 


i  for  their  i 


rtjsto)i*t*Uw  «r 


and  the  Clob 
*ai  admit  lo 

r&oto  Cttf  IBT, 

«  eonefleca- 


Publisher*'  SucceM  in  Amending  Donnelly  Anti-Trust  Law  Expected 
to  Result  in  Similar  Efforts  in  Other  States  Where 
Photo- Engraver*  Fix  Selling  Price* 


eToaMit 


"THE  Meyer-Martin  Bill,  which  is 
considered  ta  he  the  entering  wedge 
for  patting  an  end  to  price-fixing  agree- 
ment* now  existing  io  many  cities 
throughout  the  cmratry  between  the  In* 
teroaticnal  Photo-Engraver*'  Union  and 
employing  photo-engraven,  passed  both 
houses  of  the  New  York  State  Legisla- 
ture. April  16.  in  the  closing  hours  of 
the  session,  under  an  emergency  mes- 
sage by  Governor  Miller. 

Samuel  Gompers,  president  of  the 
American  Federation  of  Labor,  was  in 
Albany  working  against  the  passage  of 
the  bill.  When  the  measure  came  up 
in  the  Senate  April  15,  Senator  Seymour 
Lowman  of  Elmira.  offered  an  amend- 
ment, the  purpose  of  which  was  to  put 
labor  organisations  in  the  same  category 
with  agricultural  associations  and  dairy- 
men as  to  exemption  from  the  provisions 
of  the  Donnelly  Anti-trust  law.  This 
amendment,  adopted  so  near  the  close  of 
the  session,  was  believed  to  have  killed 
the  bill,  but  the  emergency  message  of 
the  governor  enabled  it  to  be  brought 
to  a  vote.  Mr.  Gompers  had  suggested 
that  an  investigation  be  made  of  the  dif- 
ferences between  the  union  and  the  pub- 
lishers and  that  Governor  Miller  act 
as  arbiter. 

Advertieera  aleo  Concerned 

Passage  of  the  Meyer-Martin  Bill  is 
the  direct  result  of  the  efforts  of  the 
Publishers'  Association  of  New  York 
City  and  the  New  York  Publishers  As- 
sociation to  have  price  fixing  on  photo- 
engraving made  illegal.  Organization* 
of  advertisers,  advertising  agencies,  the 
business  press  and  periodical  publishers 
gave  the  measure  their  support,  as  did 
several  chamber*  of  commerce  of  the 
state. 

The  Donnelly  Anti-Trust  Act  prohib- 
iting combinations  in  restraint  of  trade, 
to  which  the  Meyer-Martin  Bill  is  really 
an  amendment,  heretofore  ha*  applied 
merely  1o  commodities  in  common  use. 
New  York  courts  held  in  criminal  pro- 
ceeding* that  photo-engraving*  were  not 
commodities  in  common  use.  Therefore 
it  has  been  impossible  to  proceed  against 
the  Photo-Engraver*'  Union  of  the 
Photo-Engraving  Board  of  Trade  be- 
tween whom  the  alleged  agreement 
cxi*ts. 

Under  the  Meyer- Martin  amendment, 
section  340  of  the  New  Yoifc  State  gen- 
eral business  law,  now  reads '(the  italics 
denote  new  matter) : 

"Conrraebi  for  monopoly  Metal  sad  void. 
Ever*  contract,  ogTuoseni,  arrangement  ar 
combination  nharefcy 

"A  monopoly  in  the  manufacture.  *en- 
dum™  or  rale  in  this  Nate  of  amy  «Mv 
or  roWort  uir4  in  ike  rendacr  of  treoV. 
cnanacrre  or  mommfoctmrt  ar  any  ankle 
or  commodity  of  common  vac  to  or  ma*  be 
created,  eerabtifbed  or  maintained,  or 
whereby 

"Competition  in  thiy  «ntr  in  the  auppfr 
or  price  of  any  onch  article,  product  or 
commodity  it  or  may  be  restrained  or  ere 
Tented,  or  whereby- 

"Por  th*  anrooaa  of  ereattag,  eoiahhah- 
hag,  or  maintaining  a  monopoly  within  tola 
atato  tit  die  manuiaenare.  production  oe 
■ale  «t  any  oacb  article,  fretnet  or  euev 
auatla«,  the  free  potraudt  In  rat*  Male  oj 
any  atari  u]  boahaeje.  trade  or  oeeonation. 
10  or  may  b*  leMckted  ae  prevented,  il 
hereby  declared  ha  he  againtt  ooblic  pol*?, 
tllcgaf  and  miV 

A  new  section,  modeled  on  the  Fed- 
eral Clayton  Act.  is  added  giving  those 
injured  by  practices  in  violation  of  this 
act  the  right  to  Injunctive  relief  against 
such  practices.  This  differs  from  the 
former  procedure  which  required  crim- 
inal prosecution  by  the  state  against  vio- 


lator* of  die  act  and  left  the  institution 
of  civil  suits  for  damage*  by  individuals 
as  the  only  means  of  redress  for  those 
injured  by  the  illegal  practices. 

Martin  Saxe,  who  represented  the 
publishers  in  the  handling  of  the  Mey- 
er*-Mar  tin  Bill,  gives  the  opinion  that 
the  law  removes  the  restriction  concern- 
ing commodities  in  common  use  and  will 
prohibit  anything  in  the  nature  of  a 
combination  or  association  to  fix  price*, 
regardless  of  whether  the  articles  on 
which  price*  are  fixed  are  in  common 
us:  or  not.  He  expresses  the  belief 
■hat  the  New  York  agreement  between 
the  union  and  the  employers  will  have 
to  be  broken  as  soon  as  Governor  Mil- 
ler signs  the  bill. 

Union  May  Teat  Law 

Edward  J.  Volts,  president  of  the 
New  York  Photo-Engravers'  Union,  says 
his  organization  will  obey  the  law  but 
that  legal  action  may  be  taken  to  test 
it*  constitutionality.  No  announcement 
has  been  made  yet  as  to  what  the  em- 
ploying engravers  will  do  in  the  matter 
of  revising  prices  to  bring  about  condi- 
tion* of  free  competition  again. 

The  price-hxing  agreement  which  is 
in  existence  in  New  York  is  a  matter  of 
international  standing,  being  m  operation 
in  38  cities  of  the  United  States  and 
Canada.  So  it  is  expected  that  the  suc- 
cess of  the  New  York  State  publisher? 
will  result  in  publishers  of  other  slates 
taking  the  Meyer-Martin  bill  as  a  model 
for  similar  legislation  unless  condition* 
are  modified  when  new  contract*  are 
trade. 

At  present  the  "Chicago  Plan"  of  fix- 
ing price*  of  photo-engravings,  officially 
known  as  "Clause  10"  is  included  in 
photo-engraving  contracts  in  the  follow- 
ing dries; 

Buffalo,  N.  Y.j  Cedar  Rapids.  la.; 
Dallas,  Tex.;  Des  Moines,  la.;  Duluth, 
Minit.;  Fort  Worth,  Tex.;  Fresno,  Cal.; 
Galveston,  Tex.:  Houston,  Tex.;  In- 
dianapolis, Ind.;  Kansas  City.  Mo.;  Mil- 
waukee, Wis.;  Minneapolis.  Minn,; 
Newark.  K.  J.;  New  York  City;  Oak- 
land. Cal.:  Oklahoma  City.  Okla.;  Phil- 
adelphia, Pa.;  Pittsburgh,  Pa.;  Portland. 
Ore.;  Rochester,  N.  Y.:  Sacramento, 
Cal.:  San  Francisco,  Cal.;  San  Jose, 
Cal.;  San  Antonio,  Tex.;  Seattle, 
Wash.;  SL  Joseph.  Mo.;  St  Paul, 
Minn.;  St.  Louis,  Mo,;  Sioux  City,  Is.; 
Stockton.  Cel.;  Superior,  Wis.;  Syra- 
cuse. N.  Y.;  Taeotna,  Wash.;  Toronto. 
Ont,;  Utica,  N.  Y.;  Victoria.  B.  C; 
Vancouver,  B-  C_  and  Waterloo,  la. 

Chicago  Omit*  "Clause  10" 

The  1921  contract  of  the  Union  with 
the  Chicago  commercial  engraving  es- 
tablishments docs  not  contain  Clause  10. 
It  is  generally  believed  that  it  was 
omitted  because  of  action  by  the  Federal 
Trade  Commission  in  1918,  declaring 
il-at  the  combination  agreement  was  in 
restraint  of  trade,  but  that  business  is 
being  conducted  in  accordance  with 
the  spirit  of  the  clause. 

The  system  of  fixing  the  prices  of 
pboto-engravings  began  operation  in 
Chicago  in  1916,  when  the  Employing 
Photo-Engravers  organized  a  club  with 
which  the  union  made  an  agreement,  it 
containing  the  clause  (known  as  No- 
10): 

"In  order  that  the  Union  may  aecare 
toe  adoption  and  carrying  ant  by  ail  photo- 
engraving coneema  in  Chicago  of  the  orale 
of  wage*  and  working  conditions  herein 


e*  and  wo  Ti- 
mber of  cbe 
I  la  member* 
ihohvengraving 
ike  dub.  pro 
arbitrarily,  or 


Union  hereby  yegoau 
hereby  agree-,  that  the  Chat 
ha  neoshertthip  all  rcrut.l.lr 
ing  concern,  w  Chicago;  -- 
tion  hereof  and  «f  ike  i 

"ilily  be  the  elob  it 
.. .  j  of  taxi  aaale  at  tei 
w  condition*  by  every  mi 
clab.  the  amino  agree*  that 
•ill  meek  only  tor  each  of 
coo  error  ae  ate  member*  of 
vised  that  the  rluh  iball  not 
far  any  Bond  canoe,  fefoar 
or  deny  retention  of 


In  reporting  on  this  matter  lo  the 
Photo-Engravers*  Convention  in  1916, 
President  Wotl  said: 

"A  careful  analysis  of  this  clause  will 
clearly  evidence  that  this  provision  is 
■tot  a  price  fixing  arrangement."  He 
further  staled  that  it  was  the  purpose 
nf  the  Union  to  adhere  to  its  contract 
with  the  Chicago  Club  and  that  in  the 
end.  members  of  the  Union  would  not 
hesitate  to  refute  to  work  for  firms  who 
persisted  in  their  effort*  to  rain  the 
trade  i  meaning  by  that,  employers  who 
indulge  in  price  cutting),  claiming  at  the 
<ame  time  that  no  court  in  the  land  had 
a  right  to  compel  workmen  to  work 
again  tt  their  will. 

HI  story  of  Fixing  Plan 

Wlien  the  agreement  was  concluded  in 
Chicago,  the  Labor  Commissioner  of  the 
International  Association  of  Manufac- 
turing Photo-Engravers  visited  various 
cities  in  company  with  President  Woll 
and  urged  employers  and  unions  to 
adopt  nltat  immediately  became  known 
at  the  "Chicago  Plan."  Among  the  first 
cities  to  sign  up  were:  Indianapolis,  Mil- 
waukee, Minneapolis,  New  York,  Port- 
land, Ore.,  St.  Lam*  and  St.  Paul,  Minn. 
In  other  cities  representatives  of  the 
union*  and  employer*  accepted  the  prin- 
ciple but  did  not  formulate  contract* 
embodying  it. 

Within  a  year  similar  contracts  lo  Cbi- 
ciigo's  were  made  in  fifteen  cities ;  Bal- 
timore. Chicago.  Dallas.  Dc»  Moines, 
Dnluth.  Fort  Worth,  Houston,  Indian- 
apolis. Kansas  City,  Milwaukee,  Minne- 
apolis. New  York.  Oklahoma  City,  Phil- 
adelphia, Pittsburgh.  Portland,  Ore- 
San  Antonio.  St.  Louis,  St.  Paul.  Seattle. 
Sioux  City  and  Waterloo,  la. 

In  March,  1916.  the  Photo-Engravers' 
Hoard  of  Trade  of  New  York  City,  ai 
a  meeting  attended  ley  representatives  of 
thirty-four  photo-engraving  concerns  lo- 
tatti  in  Greater  New  York,  announced 
a  general  average  minimum  increase  of 
20  per  cent  in  the  price  of  photo-engrav- 
ing. In  discussing  the  matter,  one  of 
the  officers  of  the  board,  referring  to 
what  has  been  called  the  standard  scale 
for  photo-engravings,  said: 

It  i*  bated  on  eort  pins  legrtiaaate  profll. 
One  of  the  important  Hem*  in  ike  coat  i* 
in  tke  inercooetl  con  of  labor  necessitated 
by  a  new  labor  erreemrat  entered  Into  by 
Ike  Board  of  Trade  with  the  Pkoto-Bar 
graven'  Union,  which  beeoenei  u*erali«e 
April  S" 

Former  Suit  Failed 


Almost  immediately  after  the  action 
mentioned  was  taken,  the  matter  was 
brought  to  the  attention  of  District  At- 
torney Swann  of  New  York  by  the 
president  of  a  company  operating  a  very 
large  phut o- engraving  establishment  that 
had  refused  to  join  the  combine.  The 
District  Attorney  announced  his  inten- 
tion of  investigating  the  matter  with  a 
view  of  determining  whether  or  not 
there  had  been  a  violation  of  the  New 
York  Ami- Trust  law. 

Suit  was  brought  during  1917  against 
the  New  York  Photo-Engravers'  Board 
of  Trade  under  the  Donnelly  Anti-Trust 
law.  Early  in  the  proceedings  it  was 
ruled  that  the  action  taken  by  the  Photo- 
Engravers'  Union  was  not  contrary  to 
law,  and  after  deliberating  for  months 
the  court  decided  that  the  tmphyfrt 
riolotfd  no  law  because  fkoto-engravinft 
art  mot  eommoiiiift  uaaVr  the  Jew, 


The  Appellate  Division  of  the  Su- 
preme Court  refused,  December  22. 1919. 
to  interfere  with  the  decision  of  Geo 
era!  Sessions  Judge  MuUrueten  in  dU- 
tnissing  the  indictments  obtained  '■' 
District  Attorney  Swann  against  Ph«<- 
Engravcrs'  Board  of  Trade  for  violatKr 
of  the  Donnelly  Anti-Trust  law. 

The  Federal  Trade  Commitiir 
brought  action  in  1918  against  the  to- 
ploying  photo-engravers  of  Chicago  « 
the  allegation  that  the  combination  pa. 
vision  in  lite  Chicago  agreement,  whic 
was  exactly  the  same  a*  that  in  efiee 
in  New  Ynrk  city,  was  in  restraint 
trade.  • 

In  November.  1918,  the  New  Yon 
Photo-Engravers'  Union  took  ■  anttor 
siep  in  their  combination  program  «t 
fixing  rate*  for  which  photo-engravine, 
made  by  their  members  must  be  teW 
The  publishers  termed  this  "a  UMirpt- 
tlnn  of  the  rights  of  employers  and  cer- 
tainly an  interference  with  the  manage 
litem  of  their  business,  which  amotmu? 
almost  to  control.'* 

The  union  representatives  took  tie 
stand  that  ihe  policy  of  the  Photo. 
gravers'  Union  was  merely  to  oharc 
what  it  considered  to  be  a  just  cou- 
lensatton  and  that  an  attempt  to  over- 
charge would  be  frowned  upon  equity 
with  an  attempt  to  cut  prices.  The 
union  men  declared  that  if  it  wer: 
known  unfair  charges  were  being  unit 
for  any  item  or*  item*  in  the  pwi  oi 
making  a  photo-engraving,  such  hers 
would  be  reduced. 

However,  prices  have  maintained  titer 
upward  trend  ever  since.  The  Net 
York  publishers  continued  their  ecTori 
lo  break  up  the  agreement  and 
cerded  in  March,  this  year,  in  havicr 
the  Meyer-Martin  bill  introduced  fcn  tie 
legislature  lo  amend  the  Donnelly  Ase> 
Trust  law  to  as  lo  bring  photo-crurrar- 
ings  witltin  it*  scope.  The  bill  was  ret 
eessfully  enacted  as  taw  on  April  16  in 
spite  of  the  efforts  of  Samuel  Gompm 
to  kill  it.  — 

BETTS  BILL  BECOMES  LAW 

Soaaaoat  Lava  Will  Not  Be  Printed  U 
N.  Y.  Papon  After  December-  31 

tSfrriot  to  Eottob  4  PDaMSojeal 
Alba xv,  N.  Y„  April  18.— The  Bet- 
bill  abolishing  the  publication  of  the  so- 
*ion  laws  in  the  newspapers  of  the  state 
was  passed  lay  the  Senate  at  the  closicc 
*es*inn  Saturday  under  an  cmcrgenry 
me**»ge  of  Governor  Miller.  The  btl. 
which  provided  for  the  immediate  dis- 
cnntlmiancc  of  publication,  was  amende! 
to  make  it  effective  December  31.  l«i:. 
It  was  reported  that  the  secretary  ci 
slate  had  already  made  contract*  wr*. 
publishers  for  the  printing  of  the  wv 
siun  laws  of  1921  and  if  the  bill  w»s 
passed  in  its  original  form  they  wooM 
have  damage  claims  against  the  state 
amounting  to  $500,000. 

Senator  John  Knight  fought  the  bul 
for  two  hours  threatening  to  keep  it  is 
committee,  hut  finally  withdrew  hi*  ob- 
jections when  Senator  Lvsk,  majors? 
leader,  promised  he  would  join  in  urgsnf 
Governor  Miller  to  send  a  message  v 
Ihe  next  legislature  advocating  pvhhu- 
lioii  of  the  session  laws  in  digest  form 
Senator  Knight  declared  that  it  wa- 
either  right  or  wrong  to  print  the  se» 
sion  laws  and  if  publication  was  -grist' 
larceny"  as  charged  by  the  proponents  ai 
tlie  bit!  (here  should  he  no  Coropromw 


Craam  Oudoaoo  DoUaion  of  Men 

Hosros.  April  15.— The  four  great  de- 
lusions of  men  arc  that  virtue  is  disa- 
greeable, that  work  is  an  affliction,  that 
violence  is  effective  and  that  haptnaess 
is  obtainable,  according  to  Dr.  Frank 
Crane,  who  spoke  recently  at  the  Boston 
Gty  dub  before  more  than  LOW  dele- 
gates from  Rotary  Clubs. 
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BUDGETS  FOR  NEWSPAPERS  ARE  WAY 
TO  BETTER  BUSINESS  PRACTICES 


Their  Preparation  and  Value  Is  Explained — Under  Their  Operation 
Mark  Hi*  Busine**  Course  for  Year — 
Bank*    Favor  It 


By  C.  W.  BUGGY 


Kurr.BMi  N""T1  —  Mr.  Busily  l»  Ihr  general  AUtli'.u 
of  lie  Patljr  nilahonun,     He  i<  »ell  .oiiililie.l  1i>  .Iikic 


papvr  with  whceti  he  is  sssxisted  operate 

rJ,HK  budget  system  oi  control  is  one 
of  the  most  interesting  business 
practices  we  have  today.  What  it  is, 
what  it  w  ill  do  and  how  to  inaugurate  it 
and  how  tn  operate  it  are  among  the 
questions  that  publishers  everywhere 
arc  asking.  I  do  not  want  tn  Ami 
theories  "r  elaltoratr  on  technical  differ- 
ence*, hut  will  dwell  exclusively  on  the 
practical  preparation  and  operation  of 
budget!  for  publishers. 

The  controller  of  a  New  York  finan- 
cial institution  said  recently,  that  budg- 
et* are  "Effective  in  indicating  the 
prnbable  expenses  for  the  fiscal  period 
before  the  expenses  are  incurred,  in- 
stead of  giving  an  unsatisfactory  review 
of  them  afterward."  I  knuw  nf  no  lietter 
definition  of  the  hitdget  than  this.  ]  want 


isutatit  liujinet*  managrr 
utifeet  ut  bililget),  ■»  the 
j»tem. 


lx-tween  the  business  manager,  advertis- 
ing manager,  managing  editor  ami  the 
circulation  manager.  The  managing 
editor  is  in  the  conference  so  that  he  is 
thoroughly  conversant  with  the  de- 
mauds  of  the  circulation  department 
upon  him  anil  that  he  is  Itetter  equipped 
to  prepare  his  own  departmental  budget 
at  the  proprr  time.  Probably  all  the 
readers  have  been  in  conference  on  the 
circulation  question,  so  that  bin  little 
'pace  may  he  taken  in  this  connection. 

Th«  Circulation  Budget 

The  policy  to  be  determined  is  whether 
to  increase,  decrease  or  keep  the  pres- 


heads  for  the  budget  system  should  be 
right  in  order. 

There  arc  three  classes  of  budgets,  the  eitt  circulation.   The  tendene)  is  usually 

sales,  or  quota;  the  costs  of  operation  upward  or  tu  increase.    The  next  ques. 

or  expense;  and  the  working  capital  or  turn  to  Ik-  decided  is  how  much  and  huw 

the  finance  budget.  soon.  The  answering  of  this  question  is. 

Only  the  first  two  clashes  will  be  di--  as   every   circulation    manager  knows, 

cussed  within  this  article.    The  finance  more  or  less  dependent  upon  the  cx- 

budget  is  interesting  tn  the  treasurer  prnditure  of  money.    By  that  I  mean, 

or  to  the  financial  man  and  determines  a  heavy  drive  within  a  short  period  will 

his  ca«h  needs  for  the  period,  month  hy  probably  cost  yon  more  than  getting 

month,  whether  he  will  have  an  excess  the  increase  over  a  longer  period.  There 

of  cash  on  hand  at  various  times,  or  are  many  angles  to  the  question  which, 

whether  he  will  have  to  obtain  a  loan  of  course,  mt^t  be  decided  under  vary- 

t"  care  fur  his  indebtedness.  ing    conditions-     Assuming,  however. 

The  sales  or  quota  budget  is,  as  its  that  the  circulation  policy  for  the  new 

name  implic-.  the  predetermination  of  year,  has  been  established,  let  us  refer 

earnings  or  quota  in  points  or  money  to  form  "A"  and  we  will  see  the  basis 

for  a  future  period,  ha*rd  upon  past  of    the    budgeting    of    the  circular? 


of    the    budgeting  of    the  circulation 

,   „,.,,„  „^_.;...,i„.i    ,[,.  ■,  -\  ..„iT,.     experience    and    the   outl>*>k    for    the   q\i"ta  and  revenue. 

Z  £  Z£Sg!^J£tt  v-  ■*  —  •      °( <h<  bud* 

is  not  claimed  that  the  budget  system 


possesses  any  inherent  power  to  foresee 
the  Future,  but  it  is  well  known  that  I 
budget  system  properly  prepared  and  in- 
telligently operated  will  promote  econ- 
omy and  control  expenditures  before 
they  are  made  and  will  call  attention  in 
advance  of  the  financial  figures  not  as- 
suming the  proportion  as  previously 
desired.  It  has  been  found  that  the 
budget  expresses  "grief'  in  advance  of 
the  period  instead  of  afterward,  which 
of  li?  know  is  the  usual  case. 


Preparing  th»  Salaa  Budget 

It  has  not  been  until  rccrntly  that 
any  except  the  larger  organizations  have 
used  the  budget  system  to  any  extent. 
There  are  several  reasons  for  this, 
hirst,  a  lack  of  proper  understanding 
■  •f  the  function  of  the  hudget ;  second, 
inahility  to  obtain  practicable  working 
knowledge  of  the  budget  through  or- 
dinary channels,  how  tn  prrpare  and 
operate  one.  except  with  the  assistance 
Of  the  budget  experts.  The  latter  course 
being  the  best,  hut  of  course,  somewhat 
expensive  for  many  of  the  publishers. 

I  inquired  as  late  as  April  1st,  of 
representative  publishers  of  business 
bonks  as  to  purchasing  a  book  on  the 
preparation  and  operation  nf  budgets, 
but  I  was  told  that  not  a 
bonk  on  this  subject  was  on  the  mar- 
ket. For  litis  reason,  it  is  discouraging 
to  one  seeking  this  knowledge  through 
literature.  There  is  no  doubt  in  my 
mind  that  the  lack  of  dependable  liter- 
ature on  this  subject  has  had  its  effect. 
1  believe  many  an  accounting  man  or 
business  executive  wuuld  have  had  the 
function,  at  least,  of  the  budgetary  sys- 
tem of  ccnttol.  were  he  able  to  read 
and  study  the  subject  in  a  thoroughly 
reliable  book.  However,  we  are  now 
hearing  of  "Household  Budgets,"  show- 
ing an  advance  in  accounting  in  the 
home. 

Publishers  Are  Manufacturers 

As  publishers,  wc  arc  manufacturers 
of  a  commodity,  a  newspaper.  While 
wc  may  use  different  terms  to  express 
our   earnings,   expenses   and  product. 

just 
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et  to  the  comparative  operating  state- 
Why?    Because,  it  is   mcnt.    I  have  filled  out  several  months 
manufacturing  or  me-  to  show  the  working  out  of  thU  in 
practice.    I  want  to  call  your  attention 


The  determination  of  the  sales  budget 

should  lie  first. 
u-clr*s  for  lh( 

chanical  division  to  attempt  to  deter 


nine  their  needs  and  costs  until  the  to  the  comparison  of  the  budget  figures 
units  to  be  made  and  consequently  sold  ( proposed )  to  the  actual  figures  as  to 
have  been  established.    Every  publisher 


regulates  his  operating  cost  as  near  as 
hrst  class  )w  fan  wi(h  f,,,^,.^,,  to  his  earnings. 

That  is  only  logical.  It  is  natural,  there- 
fore, that  the  sales  units  and  the  earn- 
ings are  the  first  to  be  established. 


the  individual  month*  and  period  to  date. 
The  number  of  heads  is  optional  with 
you.  but  the  more,  td  course,  the  easier 
you  will  be  able  to  determine  your' budg- 
et, and  in  case  of  errur.  easily  see 
where  the  discrepancy  exists.  The  small 
In  the  establishing  nf  the  sales  units,   figures  yon  will  notice  are  cumulative. 
I  have  found  the  graphic  chart  to  be  ex-      Do  not  imagine  you  will  l>e  a  1«>  per 
ceedingly  beneficial.   I  am  of  the  opinion   cent  man  in  the  beginning.    One  hun- 
that  no  budgets  should    be    prepared,   dred  per  cent  each  month  is  goal  and 
without  the  guidance  of  the  graphs,  you  will  notice  that  these  percentages 
In  that  all  budgets  are  praparcd  show-  are  added  during  the  year  so  that  you 
ing  "tendency."  it  can  readily  be  seen   may  determine  how  you  arc  progressing 
that  the  graphic  charts  and  the  budgets  each  month  and  year  to  date.    At  the 
are  closelv  associated.  end  of  twelve  months,  should  you  be 

We  have  two  sources  of  revenue—  fortunate  to  hudget  correctly,  you  will 
circulation  and  advertising.  The  revenue  have  a  1.200  per  cent  figure  for  your 
from  advertising,  all  other  things  heing  goal.  You  will  note  the  ease  with 
equal,  is  dependent  upon  the  circula-  which  the  budget  is  compared  with  the 
turn.  The  circulation  quota  and  revenue  actual  figures  and  the  variances  easily 
should  be  the  first  item  to  be  established  detected,  step  by  *trp. 
in  the  budget.  It  i»  undeniable  that  You  will  notice  in  the  city  carriers' 
manv  of  our  publishers  enter  a  new  year  column  that  January  and  March  fall  be- 
without  a  definite  idea  or  plan  regard-  hind  expectations,  while  February  shows 
firm" or  an' Ice  ing  circulation.  That  is  one  thing  which  a  slight  increase.  The  year  to  date, 
-ream  maker  Manufacturing,  sales  the  budget  compels  you  to  dn.  Let  me  however,  shows  three  points  lacking  to 
and  administration  constitutes  the  im-  quote  the  plan  which  one  of  our  pill-  meet  with  the  prospective  column.  >  You 
portant  functions  of  our  busine«s.  If  Ushers  uses  in  this  connection.  A  con-  will  notice  in  the  country  dealers  col- 
yw  are  operating  a  cost  system,  these   ferencc  is  called  about  December  1st,  umn  that  the  reverse  is  true  and  that 


each  month  ha<  exceeded  the  gcal.  The 
total  earnings  from  circulation  has  ex- 
ceeded expectation-,  due  to  greatly  in- 
creased February  earnings. 

The  total  is  now  fourteen  points  ahead 
or  nearly  an  average  of  five  points  a 
nsonth,  January  and  March  would  be 
a  normal  increase  and  within  hounds, 
but  February  is  distinctly  abnormal. 
While  the  figures  shown  represent  dol- 
lars, many  budgets  would  also  include 
units.  In  newspaper  publishing,  this 
would  mean  the  number  of  copies  in 
the  circulation  quota  ami  lines,  inches, 
or  columns  in  the  advertising  budget. 
Where  the  unit  price  is  cxpectesi  to 
change  during  the  year,  it  is  well  to 
include  units  and  money.  If  the  unit 
price  is  fixed,  there  is  no  necessity  of 
including  it  in  the  budget.  Many  hudg 
ets  have  told  an  erring  story  traceable 
to  circulation.  There  appear*  to  be  a 
tendency  to  over  estimate  the  ease  with 
which  circulation  can  be  procured  and 
to  under  estimate  the  cost  of  procuring 
it.  More  especially  is  this  true  when 
the  circulation  is  forced. 

It  is  not  infrequent  under  these  eir- 
i  iim-tanees  to  tee  the  tin  illation  | u  •  i 
fail  to  rise  to  the  expected  figures  nr 
that  the  cost  of  selling  circulation  has 
risen  so  abnormally  as  to  cause  a  policy 
of  retrenchment  during  the  budgetary 
period.  Such  an  action  causes  an  im- 
mediate readjustment  of  the  budget  in 
'■i  far  as  i:  can  then  be  readjusted. 
Ytiu  should  remember  that  advertising 
sales  have  made  their  budget  upon  the 
circulation  basis,  so  that  it  may  effect 
the  earning  from  advertising  also.  The 
operating  cost  you  will  probably  not  ex- 
perience much  difficulty  in  readjusting. 
I  suggest  that  you  prepare  your  circu- 
lation budget  very  carefully. 

The  form  for  the  advertising  budget 
is  the  same  as  the  one  for  circulation, 
with  the  exception  of  the  headings. 
You  will  probably  head  these  "Local 
anil  Foreign."  It  is  necessary  tn  sub- 
title these  headings  on  another  form, 
usually  in  conformity  with  the  meas- 
urement classifications,  such  as  classi- 
fies!, atttos,  banks,  department  stores, 
and  the  like  The  sub-budget  is  totaled 
and  brought  forward  tn  the  advertiong 
budget.  The  sub-budget  and  the  budg- 
et can  be  combined,  if  you  wish,  but  it 
usually  makes  an  unwieldy  sheet  to 
handle.  It  is  usual  to  include  units 
(inches,  lines  or  columns!,  with  the 
earnings  in  the  preparation  of  the  sub- 
budget. 

Advancing  SaU*  Quota 

The  determination  of  the  advertising 
sales  quota  has  many  angles.  The  hr«t 
thing  to  do  is  to  put  down  la«t  year's 
figures.  I  would  then  consult  the 
graphic  chart  showing  the  sales  for  the 
past  few  years.  I  would  also  note  ab- 
normal and  subnurmal  figures  with  re- 
lation to  the  probability  of  affecting  the 
sales  this  year.  A  close  study  of  the 
chart  will  repay  you  and  at  the  same 
time  will  show  the  sales  tendencies.  It 
is  altogether  likely  you  show  seasonal 
changes  and  you  should  note  carefully 
how  these  compare  year  to  year.  Get 
from  the  circulation  manager  his  chart 
of  circulation  for  the  past  few  years 
and  the  proposed  quota  struck  in  and 
sec  how  it  compares  with  your  sales. 
Try  the  comparing  of  a  chart  like  Bab- 
son's  on  business  in  your  section  and 
sec  how  your  sales  stand.  This  should 
give  you  the  tendency  of  business  in 
general  and  your  advertising  should  at 
least  compare  with  this  from  a  favor- 
able standpoint. 

It  will  be  useless  for  me  to  attempt 
to  show  the  advertising  managers  how 
to  figure  their  sales  quota,  when  the 
promotion  departments  are  busy  every 
day   doling   work  along  this   line  and 
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which  they  can  "take' their  own  medi- 
cine."" Whether  you  are  Hearing  domi- 
nance  in  your  field  or  whether  the  other 
fellow  i*  falling  are  factors  which  must 
be  taken  into  consideration.  At  the 
present  time,  industrial  conditions  will 
play  an  important  part  in  your  program 
In  the  agricultural  section,  this  is  also 
true  to  some  extent.  Your  foreign  rep* 
resentatu'e*.  should  aid  you  considerably 
in  their  field  and  should  be  able  to  tell 
you  what  you  may  expect  from  their 
c  (forts. 

The  budgeting  of  your  local  display 
will  cause  yon  to  look  at  the  problem 
from  all  sides.  But  yon  should  not  ex- 
perience any  special  difficulty,  if  you 
weigh  the  tendencies  aa  we  have  shown. 
It  must  be  understood  that  you  will  not 
expect  to  reach  140  per  cent  eontinn- 
all>  throughout  your  budget.  Your  ex- 
perience in  the  past,  however,  has 
trained  yon  in  your  mature  judgment 
to  view  the  future  by  the  past  and 
present,  aided  and  controlled  by  the. 
forms  and  suggestions, — I  tee  no  reason 
to  be  reticent  in  the  determining  of 
your  sales  quota.  Our  accounting  and 
statistical  records  at  the  present  time 
are  in  better  condition  than  ever,  and, 
together  with  the  general  law  of  av- 
erages, forecasting  is  not  as  difficult  aa 
it  may  first  appear. 
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is  interested  in  and  not  in  the  depart- 
mental detail,  excepting  of  course, 
where  there  is  a  wide  divergence  be- 
tween the  proposed  and  actual  figures. 

The  forms  as  shown  are  only  basis 
suggestions.  They  merely  serve  to  il- 
lustrate and  are  shown  because  they* 
have  been  used  and  given  satisfaction. 
You  could  use  these  budget  sheets  as  an 
operating  report  when  filled  out,  should 
you  irish.  This  is  not  usually  clone, 
however.  The  placing  of  the  figures  on 
the  budgets  by  the  bookkeeper  entail* 
but  very  little  extra  labor. 

The  compilation  of  the  figures  in  the 
budget  form  and  the  discussion  incident 
thereto  often  points  to  economies  and 
improvements. 

You  can  readily  recognise  that  the 
procedure  in  the  preparation  of  the 
budgets  is  based  upon  the  earning*. 
And  from  that  basis,  we  determine  our 
casts  and  profits.  By  that  I  mean  we 
attempt  to  make  our  costs  come  within 
.oar  earnings.  These  calculation*  on 
our  part  should  be  checked  and  be  com- 
parable upon  a  percentage  basis.  Budg- 
ets have  been  made  upon  the  basis, 
"What  is  the  minimum  business  we  will 
get  during  (he  year  and  what  is  the 
maximum  expense  during  the  same  pe- 
riod." This  thought  should  not  be  en- 
tertained.   Even  should  you  plan  to 
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The  budget  earnings,  circulation  and 
advertising,  are  now  brought  together 
and  totaled.  The  miscellaneous  and 
non-operating  revenue  are  added.  There 
is  nothing  of  special  interest  in  this 
form  a*  it  only  stitacMrbte*  and  brings 
together  the  findings  of  the  two  previ- 
ous forms. 

Expense  Budgets 

With  the  sales  budget  established, 
you  should  not  have  the  least  difficulty 
in  preparing  your  budgets  on  the  cost 
of  operation.  Each  department  will 
have  a  sheet  containing  the  various  di- 
visions and  sub-divisions.  The  units 
and  costs  for  the  past  year  and  for  sev- 
eral years  past  are  "known,  In  a  brief 
way.  K  cost  so  much  to  produce  so 
much.  If  the  present  conditions  arc  the 
same,  it  resolves  itself  to  one  of  pro- 
portion- More  often,  present  Conditions 
are  not  the  same,  but  the  conditions  are 
known  and  usually  the  effect  they  will 
have  on  your  production  and  the  cost. 
The  item  of  newsprint  for  instance  wilt 
be  a  difficult  item  for  you  to  handle. 
I  refer  to  the  unit  price,  but  the  quan- 
tity has  been  established  by  the  circula- 
tion department  f number  of  copies) 
and  by  the  advertising  department 
(number  of  pages). 

Payroll  may  present  a  perplexity  due 
to  the  downward  tendency  in  amount. 
A  budget  sheet  showing  editorial  costs 
are  «hnwn  in  form  "B."  The  costs  of 
circulating,  mechanical,  business  office, 
rt  cetera  are  determined  in  a  similar 
manner.  These  departmental  expeusc 
sheets  are  brought  forward  to  master 
budget  form. 

The  master  budget  frequently  con- 
tain*, on  one  sheet,  the  earnings  as  well 
as  the  costs.  This  is  a  decided  con- 
venience for  the  executive,  as  the  con- 
trol can  be  easily  digested  and  the 
tendencies  carefully  watched.  The  mas- 
ter budget  is  the  summary  and  a  re- 
flector of  the  tendencies  and  your  ac- 
tivity.   This  is  the  sheet  the  executive 


make  drastic  changes  within  your  or- 
ganisation, your  various  percentages 
should  be  comparable  whfa  the  past  year 
or  years.  By  the  percentage  method,  1 
am  endeavoring  to  make  the  $1,00  ai  the 
total  of  selling  circulation,  advertising 
and  miscellaneous  earnings.  And  from 
the  dollar,  we  subtract  our  costs  and 
leave  our  net  profit.  Too  many  of  us 
lose  sight  of  the  fact  that  unless  we 
keep  our  affairs  proportionate  and  rela- 
tive, the  bigger  we  grow,  the  quicker 
may  come  our  reckoning  day. 

If  you  will  keep  your  budget  on  the 
dollar  basis  also,  each  department  can 
see  its  efforts  clearly  reflected  in  the 
columns — whether  they  are  adding  an 
additional  penny  to  the  dollar  or  deduct- 
ing it- 
Trie  budget  will  show  how  many 
pennies  the  department  head  can  spend 
out  of  the  dollar's  earnings. 

It  is  often  difficult  for  same  to  get  the 
proper  relation  between  the  figures. 
When  this  is  reduced  to  a  dollar  basis, 
every  one  can  clearly  see  the  relation. 
Following  the  same  thought.  1  would 
like  to  impress  upon  you  in  the  prepara- 
tion of  your  budgets  the  advisability  of 
preparing  them  slowly  and  systemati- 
cally, checking  up  proportions  continu- 
ally, rather  than  preparing  them  hur- 
riedly and  making  them  incomplete,  and 
trusting  that  they  will  come  out  all 
right.  If  you  prepare  budgets  under 
these  conditions,  they  will  not  Serve  you 
properly.  I  can  «ay  that  I  fully  realiie 
that  to  work  out  a  set  of  standard  forms 
for  any  business  budget  is  a  task  which 
I  do  not  care  to  minimise.  This  can 
only  be  accomplished  successfully  after 
several  trials. 

I  would  like  to  suggest  that  in  the 
preparation  of  the  first  budget  that  you 
make  it  for  a  short  period,  say  three  or 
six  months  instead  of  a  year.  To  the 
beginner,  to  see  his  figures  eight  months 
hence  differ  materially  with  the  actual 
figures,  may  serve  to  discourage  him 
from  further  attempts  at  budgeting,  or 


worse  still  may  seriously  affect  some  of 
his  proposed  plan*  which  were  based 
upon  the  budget  figures.  There  are 
lames  of  course,  when  things  unforseen 
occur  that  no  one  could  foretell.  This 
necessitates  a  revising  of  the  budget  to 
the  end  of  the  period.  But  it  i*  also  a 
fact  that  through  the  use  of  the  budget, 
these  differences  are  readily  seen  and 
usually  seen  far  enough  in  advance  to 
make  a  quick  readjustment  of  the  plans 
and  finances. 

White  it  is  true  that  our  experience 
and  finding*  of  the  past  may  be  the  key- 
stone of  the  formation  of  our  budget, 
yet  it  is  equally  true  thai  your  present 
knowlrdge  and  view  of  the  future  out- 
look should  ably  assist  you  in  the  final 
figures.  I  make  this  statement  because 
many  organisations  are  born  during  the 
year  and  there  is  no  reason  why  a  year 
should  slip  by  before  the  advantages  of 
the  budget  should  be  taken  advantage 
of. 

1  am  firm  in  the  belief  that  many  of 
our  organisations  Have  been  saved  from' 
the  rocks,  because  they  budgeted  at  the 
beginning  of  the  year.  Instead  of  weep- 
ing at  the  year  end.  They  foresaw  their 
obstacles  and  prepared  to  meet  them, 
instead  of  plunging  blindly  into  the 
abyss. 

The  budget  is  the  result  of  your 
brains.  It  i*  of  your  making.  It  will 
serve  yon  or  deceive  you  in  just  the 
proportion  to  the  thought  and  time  you 
give  it  or  the  careless  slipshod  mari- 
ner in  which  you  have  prepared  it. 

The  careful  completion  of  the  income 
expense  budget  fet  the  beginning  of  the 
finance  budget  previously  mentioned, 
To  the  larger  publisher  to  good  finan- 
cial condition,  it  tells  him  when  excess 
funds  may  be  safely  diverted  to  other 
channels,  either  for  non -operating  profit 
or  for  the  increase  of  capital  assets. 

To  the  publisher  who  is  not  financially 
strong.  III  say  just  this.  Prepare  your 
budget,  carefully  and  conscientiously. 
Check  up  on  yourself  for  a  few  month*. 
The  next  time  you  want  a  loan,  take  a 
statement  and  your  budget  to  your 
banker.  Show  him  by  the  cold  blooded 
figures  which  he  likes  to  talk  about, 
the  reason  why  yon  need  the  loan  and 
when  you  will  be  able  to- pay  it  back. 
Many  a  publisher  1*  thoroughly  deserv- 
ing of  financial  assistance  which  he 
cannot  procure,  because  he  cannot  show 
his  future  operating  conditions  based 
upon  something  more  than  say  so.  The 
banker  can  understand  the  budget  (lie 
probably  use*  one  himself),  he  cm  see 
your  past,  prospective  and  actual  condi- 
tions and  the  tendencies,  in  which  he  is 
interested.  If  yon  arc  deserving  of 
credit  I  know  that  a  budget  carefully 
prepared  will  go  a  long  way  in  assisting 
you  in  your  application  for  credit  cour- 
tesy. 

The  stumbling  block  hi  the  inaugura- 
tion of  a  budget  is  the  "Resolve." 
Resolve. 


NEWSPAPERS  VICTORS 
IN  PEORIA  FIGHT 


Department  Store.   Capitulate  Before 
Firm  Stand  of  Star  and  Journal. 
Transcript   for   Integrity  of 
Rates  and  Opinion 


The  HcKtpeston  Morning  Chronicle 
has  hern  purchased  by  the  Evening 
Herald.  Chester  Aldrieh,  editor  of  the 
Herald,  will  merge  the  papers  under 
the  name  of  the  Herald-Chronicle. 
Charles  W.  Warner,  former  president 
of  the  Illinois  Press  Association,  estab- 
lished the  Chronicle  36  years  ago. 


Jewish  Paper  in  Worcester 

The  new  Worcester  (Mass.)  Jewish 
Monthly  made  its  appearance  this  week 
and  the  first  ropy  was  sent  to  Henry 
1'ord.  B.  Lars  Newton  is  literary  ed- 
itor and  Stanley  MonnpeuV,  city  editor. 
The  publication  will  be  issued  semi- 
monthly from  now  on  and  later  it  is 
planned  in  make  it  a  weekly, 


By  1'KED  MlLLtS 
(flj  Ttltgnfk  to  Ec-iToe  *  Pumumrt) 

Intoahapous,  April  18.— The  boys  are 
coming  out  of  the  trenches  in  Peoria.  A 

wire  received  today  fruiis  Gen.  H.  M. 
Pindell,  publisher  of  Peoria  Journal- 
Transcript,  that  die  last  hold-outs 
among  the  boycotting  department  stores 
surrendered  Saturday  to  his  array,  ably 
assisted  by  the  Peoria  Star.  Since 
January  IS  it  has  been  a  real  scrap  in 
the  old  distillery  town.  Spoiled  through 
a  decade  of  bullying  their  own  way  on 
every  question  in  Peoria,  whether  civic 
or  business,  the  department  stores  under 
the  leadership  of  Block  ft  Kuhl,  the 
biggest  Store  in  the  chy,  determined  that 
they  would  break  the  Peoria  papers 
when  it  was  announced  to  then*  in  De- 
cember that  a  raise  ia  rates  was  going 
into  effect  January  I. 

For  years  the  merchants  had  played 
one  newspaper  against  the  other,  so 
shrewdly  had  they  mancuvred  aad  so 
carefully  had  they  nursed  along  com- 
petition that  they  had  dictated  adver- 
tising rales.  Peoria  advertising  rates 
have  been  ridiculously  low,  so  low  that 
but  a  few  years  ago  the  Journal-Tran- 
script was  .fourth  in  America  in  adver- 
tising volume.  An  effort  in  191?  to  get 
a  more  equitable  rule  was  met  with  a 
laugb.  Soon  after  this  rate-increase 
was  asked  for  both  the  general  mana- 
ger and  the  advertising  manager  of  the 
Journal-Transcript  joined  the  army. 
Mr.  Pindell  was  sick  in  a  hospital  for 
several  month*.  During  this  time  the 
department  stores  coerced  a  substitute 
manager  to  accept  ridiculously  low  con- 
tracts, far  below  the  already  low  rates, 
notwithstanding  enormously  increased 
publishing  costs,  These  are  the  con- 
tracts that  expired  January  I,  1921. 
The  rate  was  approximately  ten  per 
cent  over  the  audited  cost  of  producing 
advertising  space  But  the  department 
store*  would  not  listen  to  it  "Profit- 
eering" was  their  cry.  Despite  alt 
skilled  wire-pulling  the  merchants  could 
do,  the  publishers  stuck  together.  The 
fight,  the  publishers  knew,  was  snore 
than  to  secure  equitable  advertising 
rates.  It  was  for  editorial  freedom 
and  absolute  independence  of  action  on 
part  of  the  publishers. 

Attempts  were  made  to  foment 
strikes  among  lite  newspaper  employes 
Stories  of  all  kinds  as  to  the  financial 
stability  of  the  publishers  were  circu- 
lated. Bulletins  were  sent  to  all  em- 
ployes of  the  stores  Idling  them  to  boy- 
cott the  papers.  An  effort  was  trade 
tn  separate  the  Star  and  Journal-Tran- 
script, but  the  publishers  stayed  by 
their  guns  and  won. 

One  by  one  the  merchants  came  back. 
Eleven  went  out  at  the  start.  The  hold- 
outs got  down  to  five  at  the  beginning 
of  last  week.  These  were  the  five 
largest  and  were  users  of  much  more 
space  than  all  the  rest  put  together, 
but  the  publishers  knew  that  they  had 
won  because  the  five  began  to  fight 
among  themselves.  They  could  not 
stand  tlte  pressure  any  longer. 

The  five  capitulated  Saturday,  the 
day  that  had  been  set  for  the  start  of 
rate  advance*  by  the  publishers,  It 
had  been  determined  that  advertising 
rates  instead  of  decreasing,  as  the  mer- 
chants insisted,  would  increase  a  cent 
an  inch  a  week  as  long  as  the  merchants 
(CpafiWd  on  fogs-  2$) 
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"4  A'S"  ALSO  ASK  FOR  EQUAL  RATES 
ON  NATIONAL  AND  LOCAL  ADS 


A.  A.  A.  A. 


EQUALIZATION  and 

tion  uf  local  and  national  advertis- 
ing rates  was  urged  in  a  resolution 
adopted  last  week  t>y  the  executive 
hoard  of  the  American  Association  of 
Advertising  Agencies  at  its  quarterly 
meeting  in  New  York.  The  hoard  had 
lieforc  it  the  joint  report  of  the  officers 
and  executive  committee  of  the  Six- 
Point  I-caguc  and  the  newspaper  com- 
mittee of  the  New  York  council  of  the 
A.  A.  A.  A.,  which  was  printed  in  full 
in  Editor  &  Pi'BUSHe*  last  week,  and 
the  teport  of  the  Newspaper  Represent- 
atives' Association  uf  Chicago  and  the 
Western  Council  of  the  A.  A.  A.  A., 
which  was  similar  in  tenor  to  the  New 
York  report.  Both  are  unanimous  that 
local  and  national  rates  of  newspapers 
should  he  standardized  and  equalized. 
The  A.  A.  A,  A.  resolution,  which  has 


of  New  York 


urge  all 

publishers  to  give  serious  consuleratiuu 
to  the  matter  of  promptly  equalizing 
and  standardizing  their  local  and  na- 
tional rates.  This  executive  board  does 
not  Isrlicve  the  national  advertiser 
should  pay  any  more  than  the  local  ad- 
for  the  sanve  amount  of  space 


transmitter 


to  daib 


publishers  througlvout  the  United  States 
of  the  A.  A.  A.  A,  the 


the  associations  of  special 
lives,  follows: 

"Rg.soi.vui:  ITiat  in  view  of  the  gruw- 
ing  importance  of  natiunal  advertising 
in  newspapers,  and  in  order  that  na- 
tional aclvrrlisers  mas  not  he  discrim- 
inated against  in  favor  of  local  adver- 


on  the  resolution,  a  let- 
hy  James  O'Shaughuessy.  ex- 
ecutive secretary  and  Collin  Arm- 
strong, national  chairman  of  the  com- 
mittee on  newspaper*,  said: 

"It  must  l>e  obvious  to  anyone  that, 
so  long  as  irregularities  in  rates  pre- 
vail, advertising  agencies  representing 
national  advertisers  cannot  he  criticised 
for  endeavoring  to  purchase  space  at 
the  lowest  possible  rates,  The  execu- 
tive lvoard  of  the  American  Association 
of  Advertising  Agencies  desires  to  em- 
phasize the  fact  that  its  action  in  this 
matter  is  an  integral  part  of  its  avowed 
policy  to  co-operate  with  publishers  for 
the  establishment  of  the  one-price  prin- 
ciple in  newspaper  advertising,  an 
achievement  that  the  hoard  firmly  he- 
lieves  will  nut  only  simplify  and  en- 
courage newspaper  advertising  but  re- 
dound to  the  benefit  of  all  who  are 
concerned." 


LOCAL  COPY  TOO  BIG 
RATES  TOO  LOW 


By  Collin  A«>istrosg 

MatfaMI  Chateau, 

A.  A.  A.  A. 

Though  the  announcement  of  the  de- 
sires and  policy  of  the  American  Asso- 
ciation ul  Advertising  Agencies  are.  in 
my  opinion.  lucidly  and  comprehen- 
sivel)  set  forth  in  the  letter  to  pub- 
lishers, special  representatives  and  the 
members  of  our  Association,  and  in  fact 
to  all  interested  in  newspaper  adver- 
ti-ing,  it  seems  to  me  that  two  points 
cannot  lie  ovcr-c mpha-i/ed. 

( >ne  is  that  this  association  "earnestly 
urges  all  newspaper  publishers  to  give 
serious  consideration  to  the  matter  of 
promptly  equalizin:;  and  standardizing 
their  local  and  national  rate"  ami  that  it 
"docs  not  believe  the  national  advertiser 
should  pay  any  more  than  the  local 
advertiser  for  the  same  amount  of  .pace 
u-ed  under  similar  conditions." 

In  arriving  at  these  conclusions,  our 
executive  board  was  not  unmindful  of 
tradition,  precedent  and  the  intermin- 
able arguments  that  have  been  advanced 
for  years  in  support  of  a  greater  or 
less  difference  hetween  national  and 
local  rates.  These  last,  in  my  judgment 
and  that  of  many  others  familiar  with 
the  subject,  are  based  largely  upon 
theory  and  conjecture,  not  upon  demon- 
strable facts. 

I  am  constrained  to  answer  only  onr 
argument  advanced  by  many  publishers, 
namely,  that  local  advertisers  cannot 
afford  to  pay  more  than  they  have  Ix'eii 
paving.  In  my  opinion,  the  answer  to 
that  is  that  if  they  can  spend  only  as 


much  money  as  heretofore,  let  them  re- 
duce their  space  to  fit  the  amount  of 
their  appropriation.  It  .cent*  to  me  that 
many  of  the  larger  loral  advertisers 
have,  of  late  years,  been  prodigal  of 
space;  in  fact  seem  to  have  succumbed 
to  the  same  mania  of  many  publishers 
in  their  desire  to  consume  print  pa(>er. 

To  my  mind,  one  of  the  strongest 
arguments  in  favor  of  equalization  of 
local  and  national  rates  is  the  fact  that 
the  printed  sheet  that  comes  from  the 
newspaper  press  cost*  a  publisher  ex- 
actly the  same  per  page,  or  any  other 
unit  ami  he  should  get  from  each  ad- 
vertiser the  same  price  for  the  portions 
of  that  sheet  that  he  desire*  to  sell  to 
advertisers. 

The  other  point  [  wish  to  emphasize 
is  that  this  move  on  the  part  of  our 
Association  "is  an  integral  part  of  its 
avowed  policy  to  co-operate  with  pub- 
lishers for  the  establishment  of  the  one- 
prire  principle  in  newspaper  advertis- 
ing." The  committer,  of  which  I  base 
the  honor  of  being  chairman,  started  in 
the  direction  indicated  a  year  ami  a  half 
ago  by  calling  the  mention  of  pub- 
lishers to  the  injustice,  as  mnrh  to  them- 
selves as  anyone  else  interested,  of  al- 
lowing rebates  to  direct  advertisers. 

1  would  not  attempt,  in  the  limits  of 
the  space  sou  have  asked  me  to  till,  to 
recount  all  of  the  arguments  in  favor  of 
that  proposition  that  we  have  set  forth 
orally  on  many  occasions  and  by  circu- 
lar letters  to  publishers  during  the  la«t 
year  or  more,  but  I  c.iimot  refrain  from 
calling  attention  to  two  conspiruons  ex- 
amples of  success  based  upon  adherence 
to  the  one-price  principle,  namely,  the 
magazines  and  other  periodicals  and  the 
great  department  stores  of  the  country. 

I  think  it  is  generally  admitted  that 
one  of  the  greatest  handicaps  on  news- 
paper advertising  as  compared  with 
magazine  advertising  is  the  simplicity 
of  the  magazine  system  As  In  the 
detainment  store*,  their  success  rests 


upon  the  broad  fundamental  of  one 
price  to  all.  There  is  naturally  price 
competition  hetween  them,  competition 
in  buying,'  in  merchandising  and  in  or- 
ganization, but  it  all  rests  upon  the  firm 
foundation  of  one  price  to  all. 

An  agency  has  recently  announced, 
as  the  typical  characteristic  of  its  ser- 
vice, that  it  takes  the  "guess"  out  of 
advertising.  I  earnestly  hope  they  have 
done  so,  but  scores  of  other  agencies 
have  liven  endeavoring  with  varying  de- 
grees of  marked  success,  to  do  the  same 
thing.  What  we  want  to  do  is  to  take 
the  "guevs."  out  of  newspaper  advertis- 
ing rates.  When  that  has  been  arcom- 
ilished  newspaper  advertising  will  come 
into  its  own  to  a  measure  that  will 
fulfil  the  most  sanguine  expectations  of 
those  who  are  engaged  in  that  greatest 
of  economic  factors. 


DEFENDS  INTERLOCKING 
EDISON  PLAN 


PEORIA  PUBLISHERS  WIN 


(Continued  from  fate  22  > 


were  out  of  the  papers.  Tlte  last  in- 
crease was  to  have  been  on  Saturday. 

These  things  wun  the  day : 

First,  solidarity  of  purpose  of  two 
publishers. 

Second,  the  situation  licked  itself. 

Bum  Un  Piblisiier's  representa- 
tive went  through  Peoria's  stores  two 
days  before  they  capitulated.  The 
usually  live  progressive  city  was  dead, 
the  bargain  hascment  of  Bloch  & 
Kuril's,  the  city's  biggest  store,  usually 
jammed  with  people,  had  only  three 
people  besides  clerks.  One  woman  was 
buying  shoes  on  the  third  floor  in  the 
unusually  large  shoe  department.  In 
fifteen  minutes  but  six  people  went  up 
in  the  elevators,  which  normally  would 
have  carried  two  hundred  or  three  hun- 
dred at  that  time  uf  day. 

Peoria  people,  not  ln-ing  held  by  the 
usual  large  advertising,  went  to  Chicago 
to  buy,  Advertising  of  liloomington, 
Springfield,  Oavrnpnrt  and  other  close 
lying  cities  look  away  from  Peoria 
much  of  its  usually  large  out-of-town 
trade. 

An  interesting  incident  of  the  tight 
was  a  costly  lesson  in  circular  printing 
indulged  in  by  the  Peoria  merchants  in 
their  Peoria  Merchants'  News,  printed 
by  the  publisher  of  the  (.alrsburg  Re- 
publican-Register. Thirty  thousand  of 
these  were  printed  each  week  and  dis- 
tributed by  buys  and  by  mail  in  Peoria. 
The  cost  was  a  fraction  more  than  72 
cents  an  inch,  which  was  higher  than 
advertising  rate  the  papers  were  asking 
—and  the  circulars  pulled  absolutely  no 

I  i  s„||s. 

Henry  M.  Pindell  said  over  the  tele- 
phone : 

"We  won  because  wc  were  right  and 
because  we  stuck  together.  It  was  a 
light  not  only  for  living  advertising 
rates  but  for  absolute  freedom  of  ac- 
tion. Wc  have  thrown  off  the  yoke 
the  merchants  have  persisted  in  hanging 
on  us,  We  fought  a  clean  tight,  not- 
withstanding the  tactics  adopted  by  tile 
stores.  We  hope  that  we  have  set  an 
example  for  other  publishers  who  may 
find  themselves  in  a  predicament  similar 
to  ours." 

The  National  Association  of  News- 
paper Executives,  which  assisted  the 
Peoria  publishers  in  their  right  wired  to 
Mr.  Pindell: 

"Congratulations  on  clean  victory  you 
have  made  for  publishers  of  America. 
There  can  not  be  at  any  time  in  the 
future  any  question  as  to  who  controls 
the  Peoria  Journal-Transcript.  We 
send  our  hearty  congratulations  to  ex- 
ecutives of  Peoria  Star  and  congratulate 
l«ith  of  you  on  the  way  in  which  you 
sioih!  together." 


Vica-Prwident  Maxwell  Says  It  in  No 
Way  Coma*  witain  Scope  of  Agi- 
tation Over  Placing  National 


The  discussion  that  is  now  going  on 
in  regard  to  the  action  of  certain  na- 
tional advertisers  in  placing  their  ad- 
vertising through  local  dealers  in  order 
to  get  the  advantage  of  the  lower  local 
rate,  has  aroused  much  interest  in  ad- 
vertising circles.  Manufacturers  who 
have  followed  this  course  are  consider- 
ably Dcrturhed  over  the  opposition  that 
has  suddenly  sprung  up  among  adver- 
tising agents  and  newspaper  publishers. 
Others,  where  dealers  advertise  their 
products  on  their  own  hook,  are  ap- 
prehensive lest  they  l>c  classed  with  the 


William  Maxwell,  vice-president  of 
the  Thomas  A.  Edrson,  Inc..  which  has 
developed  $3,500,000  worth  of  newspaper 
advertising  among  its  dealers  during  the 
past  year,  in  talking  with  a  representa- 
tive of  Eorron  &  Pt  nusHig  on  the  sub- 
ject said: 

"I  am  very  much  disturbed  by  the  ar- 
ticle in  your  April  16th  number,  en- 
titled "One  Rate  on  1-ocal  and  National 
Asked  by  Ad  Agencies."  We  are  in 
sympathy  with  the  newspapers,  in  their 
efforts  to  prevent  the  camouflaging  uf 
manufacturers'  advertising,  by  the  use 
of  a  h>cal  dealer's  name,  lwit  if  any  ac- 
tion is  taken  to  apply  the  foreign  rate 
to  Edison  interlocking  newspaper  ad- 
vertising, on  the  ground  that  it  is  our 
advertising  and  not  that  of  the  local 
dealers,  it  will  have  the  effect  of  reduc- 
ing, by  50  per  cent  at  least,  the  news- 
paper advertising,  that  is  now  Wing 
done  by  Kdison  dialers 

"When  wc  Started  our  interlocking 
campaign,  alsont  a  >ear  ago,  Edison 
dealers  were  using  only  about  20  per 
cent  as  much  newspaper  space  as  they 
arc  now  using,  and  their  advertising, 
with  certain  exceptions,  was  spasmodic. 
At  the  present  time,  half  of  onr  dealers 
are  -egular  advertisers  and  the  flews- 
papers  can  count,  with  certainty,  on  this 
advertising,  for  every  month  in  the 
year.  Furthermore,  the  dealers,  who 
are  not  using  the  interlocking  copy,  are 
stimulated  by  the  interlocking  campaign 
to  make  mure  extensive  use  of  news- 
paper space. 

"Ellison  interlocking  newspaper  ad- 
vertising is  local  advertising,  pure  and 
simple.  It  is  meant  to  bring  people  into 
the  dealer's  stnre.  and.  when  it  does  not 
accomplish  such  result,  we  feel  that  it 
is  abortive.  I  can  conscientiously  say — 
in  fact,  am  willing  to  make  affidavit-  - 
that  the  idea  of  obtaining  loral  rate- 
for  foreign  advertising  never  entered 
our  heads  when  wc  planned  the  itiler- 
los-king  campaign.  It  anyone  will  take 
the  trouble  to  study  the  Edison  inter- 
locking copy  and  our  mrthods  of  pro- 
cedure, he  will  quickly  see  that  we  are  , 
merely  endeavoring  to  stimulate  our 
dealers  to  more  extensive  use  of  news- 
paper space  by  making  it  easy  for  them 
to  advertise,  and  contributing,  in  vari- 
ous ways,  to  the  effectiveness  of  their 
newspaper  advertising. 

"So  far  as  1  am  aware,  the  interlock- 
ing campaign  has  not  taken  any  hnsiness 
away  from  an  advertising  agency.  If 


a  dealer  is  big  enough  to 
agency  and  is  advertising  continuously, 
we  don't  consider  that  he  need*  our 
service,  and  we  are  co-operating  with 
several  agencies,  who  are  handling 
Kdison  dealers'  business.    What  we  are 
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MANY  OBSTACLES  PREVENT  ADJUSTING 
RATES  AT  THIS  TIME 
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liont  ever*  month-  Resolution*  an  not 
stop  then. 

A*  to  rates,  most  newspapers  advatKc 
their  local  and  foreign  charge*  to"  that 
the  foreign  rate  let*  the  agency  dis- 
count it  below  the  average  local  rate. 
Many  newspaper  publither*  point  out 
that,  although  they  are  very  much  in* 
tercited  in  national  advertising,  their 
first  obligation  is  to  the  local  retailers. 

Advertising  agent*  must  come  to  real- 
be  that  newspaper  publishers  cannot  re- 
duce rate*.  Good  business  practice 
would  lead  them  to  advance  at  this  time 
in  most  cases,  twit  this  is  impossible  due 
to  the  widespread  of  propaganda  among 
retail  merchants  insisting  on  lower 
rates,  the  best  publishers  can  do  is  to 
maintain  their  present  standards.  On 
the  other  hand  publishers  cannot  re- 
duce their  national  rates.  Therefore 
advancement  in  rate*  which  would  Wing 
local  and  national  nearer  together  is 
practically  out  of  the  question  at  this 
lime. 


A  Few  Suggestions  That  May  Help  Solve  the  Problem — Tentative 

Atlanta  Program  Announced — List  of  Retail  Publications  

Round  Table  for  Advertising  Manager* 

By  FRED  Mil  .LIS 

THE  action  of  the  Six-Point  League 

of  New  York  Chy  protesting  to  the 
newspapers  of  the  country  against  the 
wide  divergence  b  local  and  national  ad- 
vertising rates  brings  up  a  very  serious 
problem  which  newspaper  executive*  will 
try  to  solve  at  their  Atlanta  Convention. 

Thi*  article  should  not  be  taken  as 
making  any  pronouncements  of  the  poli- 
cies of  the  newspapers.  But  it  is  merely 
a  discussion  of  a  few  of  the  phases  from 
the  publisher's  viewpoint. 

The  statement  of  the  Six-Point 
League  has  some  very  good  suggestion* 
in  it,  though  logically  some  of  them 
are  impractical.  The  first  suggestion 
that  it  he  explicitly  stipulated  io  con- 
tracts that  a  local  advertiser  agree  never 
to  "job"  his  local  rate  to  a  national  ad- 
vertiser is  particularly  a  good  one.  It 
should  be  easy  for  the  A.  A.  A.  A,,  the 
A.  N.  F.  A,  and  the  National  Associa- 
tion of  Newspaper  Executive*  to  make 
an  agreement  to  pnt  this  practice  into 
effect. 

The  "Credit"  Practice 

But  the  practice  of  department  stores 
in  securing  credits  for  advertising  space 
run  and  running  the  actual  copy  of 
manufacturer*  m  their  own  apace  at 
local  rates  is  so  firmly  entrenched  that 
it  is  going  to  be  almost  impossible  to 
brraW  this  business  practice. 

The  Six-Point  League  makes  much  of 
the  Hart-Schaffncr  &  Mam  switch  from 
a  national  advertising  basis  to  placing 
their  advertising  through  their  local  re- 
tail  outlets,  but  Society  Brand,  Fashion 
Park,  Kir*chbaum  and  other  clothing 
manufacturer*  have  been  placing  their 
advertising  through  retailers  for  years. 
Kirschbaum,  for  instance,  has  a  dealer 
service  which  include*  the  preparation 
of  advertising  copy  of  all  kind*.  So 
advertising  agencies  need  not  take  any 
undue  alarm  because  of  this  Hart- 
S chaff ner  ft  Marx  incident  for  a  prac- 
tice such  as  this  can  only  be  made 
where  a  manufacturer  operates  through 
one  retail  outlet  in  each  city. 

Present  marketing  methods  involve  so 
many  "pju.*,"  salaries  to  special  clerks, 
quantity  discount*  and  advertising  al- 
lowance* from  the  manufacturer  that  a 
newspaper  would  have  no  way  of  check- 
ing on  whether  or  not  a  retailer  was 
reselling  his  (pace  to  a  manufacturer. 
Anyone  who  doubts  this  statement 
should  lake  any  department  store  ad- 
vertisement and  attempt  to  analyse  it. 
How  can  one  tell  whether  the  box  in 
the  advertisement  devoted  to  the  illus- 
tration and  sate  of  Crcme  Elcaya  has 
or  has  not  been  paid  for  by  James  C 
Crane? 

Cannot  Be  Traced 

How  can  one  tell  what  part  of 
Maurice  L.  Rothschild's  advertisements 
in  the  Chicago  papers  are  paid  for  oy 
H.  S.  and  M,  Practically  all  the  Roths- 
child copy  is  on  Hart-Schaifner  &  Marx. 

Likewise  there  it  hardly  a  chain 
grocery  that  is  not  getting  many  ad- 
vertising allowances.  Toilet  and  drug 
sundries  manufacturers  for  years  have 
co-operated  with  retailers  in  their  ad- 
vertising. In  many  case*  the  retailer* 
have  sold  the  space  they  bought  at  re- 
tail to  the  manufacturers  at  the  higher 
naliuual  or  foreign  rate*.  These  things 
arc  outside  of  the  control  of  the  news- 
j-apor. 

Such  transactions  go  one  hy  the  mil- 


for  April  23,  1921 

The  best  solution  of  this  problem  is 
a  little  straight  thinking  on  the  part  of 
newspaper  publisher*.  They  should 
recognize  as  one  of  their  first  prin- 
ciples in  rate-making  the  fact  that  all 
competitive  business  mutt  be  privileged 
to  advertise  in  their  papers  on  an  equal 
basis.  This  means  that  bakers  should 
all  have  the  same  classification  of  rales. 
Cigar  stores  in  competition  with  one 
another  should  be  on  an  equal  basis. 

On  the  other  hand  all  jobbers  should 
be  on  the  same  basis,  This  lead*  to  the 
following  suggestion  for  a  simple  and 
common  sensed  division  between  na- 
tional and  foreign: 

First— AN  business  selling  good* 
at  retail  or  direct  to  the  consumer 
should  he  classified  as  local, 
whether  the  copy  comet  from  a  re- 
tail store,  is  sent  in  by  an  agency 
or  is  sent  m  by  a  manufacturer. 
This  business  should  go  on  the  net 
local  rate  scale. 

Second— All  businesses  distribut- 
ing  merchandise   through  retail 
channels  and  not  coming  in  direct 
contact  with  the  ultimate  purchaser 
of  a  commodity  should  be  placed 
on  the  national  or  distributing  rate, 
named  in  common  practice  aa  for- 
eign rate.   This  rate,  of  course,  is 
subject  to  a  discount  by  a  recog- 
nised advertising  agency. 
Illustrative  of  the  two  rules  above: 
Advertising  for  United  Cigar  Stores 
should  run  on  a  net  local  rale.  On  the 
•  •iher  hand,  advertising  on  some  "house- 
brand"  of  a  wholesaler  in  the  city  in 
such  n  newspaper  should  go  at  the 
national  rate.  It  should  make  no  differ- 
.ence  whatever  where  the  business  orig- 
inate*.  If  it  is  a  distributing  proposi- 
tion, it  goes  on  the  national  rate.  If 
it  i*  a  retailing  proposition,  it  goes  on 
the  local  rate. 

Publishers  in  considering  this  ques- 
tion should  frankly  face  the  fact  that 


RATE  FIGHTS  TRACEABLE  TO  BAD 
PUBLISHER  MANAGEMENT 


£  NEWSPAPER  it  a  through  maD 
train  on  which  an  advertiser  merely 
buys  a  ticket  to  ride  from  one  point  to 
another 

In  the  ten  or  fifteen  cities  of  the 
United  States  where  newspaper  publish- 
ers have  locked  horns  over  advertising 
rates  with  retail  merchant  organizations 
in  the  last  few  months,  it  is  very  evi- 
dent that  the  publisher*  have  not  real- 
ized the  above  point. 

An  analysis  of  each  one  of  these 
situations  show*  that  the  publisher  has 
followed  a  groveling  attitude  towards 
all  his  advertiser*.  It  is  in  these  cities 
where  you  find  practically  everyone  of 
the  common  sense  rule*  of  solid  busi- 
ness building  publishing  violated.  In 
these  cities  you  find  the  automobile  and 
amusement  publicity  rampant.  The  lack 
of  a  healthy  classified  volume  is  also 
very  apparent. 

Search  the  file*  of  the  newspaper*  in 
these  cities  for  years  back  and  you  wit) 
find  a  noticeable  absence  of  news  about 
the  things  that  the  merchants  or  em- 
ployer* of  the  merchants  have  dune. 
This  dues  not  refer  to  the  free  puffs 
which  load  down  the  papers.  It  refers 
to  the  fact  that  the  merchants,  have 
been  able  to  keep  the  newspapers  from 
publishing  real  news  which  happened  in 
those  cities  which  the  merchants  did  not 
want  to  get  in  print. 

Dirty  selling  tactic*  and  keen  com- 
petition between  the  paper*  nraning 
hack  through  the  years  is  a  condition 
that  is  found  in  those  cities  where  news- 
papers are  faring  merchants'  boycotts. 


The  only  thing  for  newspapers  in 
these  cities  to  do  is  to  get  together, 
dean  house,  declare  thdr  absolute  ed- 
itorial independence,  eliminate  entirely 
unfair  and  unsporlsman-lilce  telling 
methods,  secret  inside  advertising  rate*, 
position  given  advertisers  without  ex- 
tra pay  and  automobile  and  theatrical 
puffery.  These  with  the  rest  of  the 
barnacle*  most  go,  else  the  newspapers 
will  not  be  able  to  face  the  business 
men  in  their  respective  communities 
with  clean  bills  of  health  and  moral 

I-,,  ir:it;i. 

Dealing  as  they  do  daily  with  hun- 
dreds of  customers,  newspapers  should 
be  particularly  careful  to  follow  well 
defined  business  practice*. 

One  incident  that  recently  came  to 
the  notice  of  the  writer  was  of  a  news- 
paper which  had  been  telling  its  ad- 
vertising space  to  the  largest  depart- 
ment store  in  the  city  for  35  cents  an 
inch,  while  the  regular  contract  price 
was  GO  cent*  an  inch.  How  this  news- 
paper thought  that  it  could  have  the 
business  respect  of  that  department 
store  is  beyond  imagination. 

It  is  time  for  the  publishers  of  the 
country  to  scrutinite  their  business 
practices  very  carefully.  Their  hook* 
should  1st  open  to  everyone,  their  ad- 
vertising contract*  should  be  above- 
board.  It  is  particularly  noticeable  that 
in  the  cities  where  there  is  no  cut- 
throat competition  and  where  the  news- 
papers are  noted  for  following  set  poli- 
cies there  has  hardly  been  a  ripple  from 
tile  merchant*  on  the  question  of  rates. 


the  difference  between  local  and  na- 
tional rates  have  been  established  in 
order  to  allow  advertising  agencies  to 
exist  and  to  make  money.  Newspaper 
publishers  generally  know  that  it  pays 
to  co-operate  and  work  with  the 
agencies  in  every  possible  way. 

The  National  Association  of  News- 
paper Executive*  will  attempt  to  thresh 
out  in  its  joint  meetings  at  Atlanta, 
with  the  agency  men  both  of  the 
A.  A-  A.  A.  and  outside  of  that  organi- 
zation, the  many  phases  of  the  rates 
problem. 

e   •  • 
LIST  OF  RETAILER 
PAPERS  COMPILED 

NUMBER  of  inquiries  have  come 
In  recently  from  advertising  agen- 
cies and  others  both  to  Enrroa  & 
Ptraustit*  and  to  the  National  Associ- 
ation of  Newspaper  Executive*  asking 
for  a  list  of  newspapers  publishing  Re- 
tailer and  Dealer  publication*.  The  fot. 
lowing  list  is  published  a*  incomplete. 
Many  newspaper*  are  putting  out  pub- 
lication* of  some  kind  which  have  not 
come  to  the  notice  of  the  Association. 
Man}  newspapers  Are  just  entering  thti 
field.  Here  it  the  incomplete  list: 

New  Verfc  World 
Chicago  HrrsM-Eaamuin 
Chicago  Tribune 
New  rem  Bvealaj  Journal 
New  ^  ork  American 
Clevrland  Newt 
lUiavia  ftf.  YJ  Neva 
New  Orleans  Item 
New  Ortrana  HateaTJcaraae 
Iniliaaaaelii  Star 
Se.  Lenta  tHobt-Democrai 


Oklahoma  Oqr  Daily  CM.  lawman 
Poetised  (Or*,)  loemal 
London  (Oes.)  frith*  Whi* 


MBwaaaea  Jl 
San  Antonio  Eapraja 
Worcester  (Mats.)  TeJcgraei  £  Gazette 


DEFENDS  EDISON  PLAN 
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endeavoring  to  do  1*  to  give  service  to 
the  dealer,  who  docs  not  have  an  ad- 
vertising agency  and  who  would  not  in- 
cur the  expense  of  individual  agency 
service.  Some  of  these  dealers,  without 
our  service,  would  not  advertise  at  all. 
and  practically  none  of  them  would  be 
a  steady  advertiser.  , 

"f  feel  that  if  other  manufacturers 
will  do  what  the  Edison  Laboratories 
are  doing,  it  will  mean  a  material  in- 
crease in  newspaper  advertising,  a  much 
more  regular  expenditure  for  newspaper 
advertising  and  a  considerable  economy 
to  the  newspapers,  ft  seems  to  me  al- 
most incredible  that  the  newspapers  of 
this  country  should  do  anything  to  dis- 
courage such  an  enterprise  a*  the  Ed- 
ison interlocking  newspaper  advertising, 
Such  action  would  deserve  to  rank  with 
or  take  precedence  over  the  fabled  kilting 
of  the  goose  that  laid  the  golden  egg*.'' 

The  interlocking  advertising  system 
of  the  company,  to  which  Mr.  Maxwell 
refers,  was  fully  described  in  the  Feb- 
ruary 26th  issue  of  Earn*  &  Pvrushex. 
Under  this  system  the  Edison  Company 
performs  fur  the  dealer*  precisely  the 
same  service  that  is  furnished  by  an  ad- 
vertising  agency  except  that  it  ha* 
nothing  io  do  with  the  payment  of  bills 
for  advertising,  and  receives  no  com- 
mission from  publither*.  It  prepares 
ropy,  furnishes  the  newspapers,  direct, 
mats  or  stereotypes,  make*  all  arrange- 
ments with  the  newspapers  for  the  ap- 
pearance of  the  advertisement*,  and 
checks  them  up  after  they  have  been 
published. 

The  Edison  Company,  a*  already 
stated,  pays  no  part  of  the  bills  for  local 
advertising-  but  assumes  the  entire  ex> 
pense  of  die  service  performed  by  the 
advertising  department  for  the  dealer 
and  the  newspaper  publisher  a*  outlined 

■dntve. 
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Constructive  Representation 

HROUGH  our  trade  paper  advertising 
you  know  our  grasp  of  the  newspaper 

business. 

You  can  gauge  our  understanding  of 
newspaper  representation  if  you  inquire 
among  our  own  publishers,  and  the  prominent 
advertisers  and  agencies. 

If  your  present  representative  is  serving  you  well, 
stick  to  him.  Newspapers  have  come  in  for  their 
share  of  general  depression. 

If  you  are  considering  a  change  in  representation, 
we  should  like  to  talk  with  you.  We  believe  that 
the  Katz  organization  represents  the  highest  de- 
velopment in  newspaper  representation  today.  We 
offer  you  a  large  staff  of  competent  salesmen.  Of- 
fices in  five  principal  cities.  We  work  altogether 
on  a  commission  basis. 


E.  Katz  Special  Advertising  Agency 

15  East  26th  Street,  New  York  City 

Harris  Trust  Bldg.  Waldhcim  Bldg.  Candler  Annex  Monadnock  Bldg. 

CHICAGO  KANSAS  CITY  ATLANTA  SAN  FRANCISCO 
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CHILD  LABOR  LAWS  CAUSE  CONCERN 
AMONG  CIRCULATORS 


Principal  Topic  of  Discussion  at  New  York  State,  New  England 
and  Iowa — Illinois — Indiana  Convention*  This  Week — 
No  Good  Reason*  for  Reducing  Price* 


IBy  ferVoree*.  tc  Eoiroa  ft  Cvhi'iim: 


T  TTICA,  N.  V,  April  2&-A  paper  on 
^  "The  News-boy  In"  by  E.  F.  Mcln- 
tyre,  of  the  Syracuse  Herald,  was  the 
feature  of  the  New  York  State  Cir- 
culation Managers'  Association  Con- 
vention, held  here  yesterday  and  today. 
He  said  in  pan; 

"Pefionatly  I  have  no  patience  with 
these  long-haired  men  and  short-haired 
women  who  constitute  themselves  as  the 
self-appointed  guardians  of  the  poor, 
little  bare-footed  newsboy.  These  are 
our  reformers,  and  like  the  poor,  we 
shall  have  them  with  as  always.  Prob- 
ably they  concent  themselves  about  the 
poor,  hungry  ami  mistreated  newsboy 
brcau'e  having  no  children  of  their 
own,  they  naturally  know  all  about  the 
method*  of  bringing  love,  health  and 
happiness  to  the  offspring  of  others. 

"But  this  horde  of  notoriety-hunger 
disturbers  make  the  very  serious  error 
of  thinking  of  the  present-day  news* 
paper  earner  as  the  bare-foot  urchin 
who  disported  himself  as  a  bootblack 
on  the  sidewalks  of  New  York  and  other 
»e>r.l  melodramas  of  tin  earl)  nineties. 
As  a  matter  of  fact,  the  avenge  news- 
paper carrier  today  live*  in  better 
homes,  is  better  clothed  and  his  parents 
probably  are  the  social  superiors  of 
those  who  would  reform  him.  The 
boys  are  bright,  capable  and  intelligent 
fellows,  who  eventually  will  become 
America's  best  business  men.  because  of 
the  training  they  receive  on  their  news- 
paper routes." 

The  meeting  was  probably  one  of  the 
best  that  has  been  held  by  the  organixa- 
lion  since  its  formation.  The  attend- 
ance was  large,  the  subjects  discussed 
were  practical  and  well  handled  and  the 
delegate*  present  alt  declared  that  they 
had  been  instructed  in  what  they  heard 
and  saw.  The  local  newspaper  men  en- 
tertained the  visitors  handsomely,  a 
banquet  and  two  or  three  luncheons  be- 
ing given.  Speeches  by  editors  of  local 
papers  resulted  in  some  excellent  ob- 
servations. 

Another  paper  that  attracted  much 
attention  was  that  of  P,  S.  Levy,  of  the 
Xew  York  Mail,  on  'How  present  day 
conditions  affect  newspapers."  He  said 
in  part: 

"In  i*r  last  eoelrste  the  only  conclusion  that 
can  tie  teacboil  Is  the  surprising  slluaiioo  we 
nasi  in  on  atmwing  of  the  two-  and  tam-eeut 
daife  (nursing  ass4  evening,  and  agio  teueent 
Smity  sum  against  like  former  one  eem 
•tally  mornfmtuil  evening  and  fiMfm  So. 
•tar  nm,  The  atatst  hmm  of  circuit, 
turn  under  Increased  pries*  news  the  fart 
that  the  puwsc  at  tine  It  •arienrrf  this  news, 
impors .  are  worth  their  sntM  fair  and 
rqwjtnUe  ekwrge.  and  ol»  thai  a  is  not  neees. 
saey  lur  newnpaperi  Is  tell  diesr  product  »i  a 
loaias  ihcy  persisted  In  daln*  In  tke  post. 

"Tfte  keener  newsfaver  produce  now  aoina 
to  the  nulilir  warrants  Hie  present  efeergr,  ana 
fnnt.es  iurlieates  that  there  is  ahsatutotr  bo 
neeit  loe  ekengr  of  the  price  to  tacel  falling 
hmiiieu-ikot  shma  not  esist.  Sumasni  up. 
pernem-day  ewidlikm.  have  stshrlueit  ne»». 
jmpee  sales  and  prose  Hat  newspapers  have  at 
last  come  una  tacit  own.  They  need  not  fear 
tn.a  of  public  prestige  at  anj»  sn  the  future  if 
raistint  nanr)ards  of  eecelleooe  are  maintained  " 

Suggestions  for  obtaining  best  results 
from  carriers  were  made  by  C.  E,  Blewer 
of  the  Bingharatnn  Press,  who  said : 

"Tbr  Mlnwwif  are  s  few  thin*i  we  try 
in  du  to  keen  one  carrier  working:  Firm,  get 
M»  <i»,n>lcn»  nn<l  nuke  kins  feel  that  we  want 
nun  ti,  oe  sucvesaful;  occinsiI,  always  follow 
op  alt  cnmiilnoiia  nnd  let  the  earner  Vnow 
ibst  if  he  does  not  do  ai«  wnek  well  be  wilt 
have  to  an«wer  in  the  Circulation  Maoager; 
ikiw|.  Jo  nut  allow  ana  to  become  eneeles* 
nitk  his  eollectioDS  and  If  there  are  any  suk- 

srrihrrs  who  will  not  My  bin  be  prepared  In 
w-mt  a  man  fwim  the  nlliee  to  bell;  him.  XrVer 
aecj'  a  liny  wbii  will  nut  leeep  Up  >i*  tr>llectiuA, 


and  nay  his  bslls  prumplly. 
you  are  backing  aim  at  all  limea. 


let  him  feel  thai 
lime*  Rise  ilir 
carrier  something  to  wark  far,  beside  Uie  na- 
tural incsegae,  to  slimelnte  bis  enthooiasm.  Toe 
Circulation  by  carrier  it  the  base  of  nearly 
an  daily  nowsawnrrs  and  any  crrcntatson  man. 
aaer  who  wilt  foRow  out  the  seuurgtions  that 
gave  swan  saewtiouwj  hi  haund  So  get  good 
ami  permanent  reanha  trnns  his  carriers  " 

"There  is  no  good  business  reason  why 
a  newspaper  should  be  sold  commnally 
for  less  than  the  cost  of  the  materials  in 
it.  any  more  than  we  wuulrl  expect  any 
other  prndurt  to  be  sold  continually  for 
less  than  its  cost"  said  Michael  J.  Burke 
of  the  Brooklyn  Daily  Eagle.  "There- 
fore, maintain  *  three  cent  price  for  your 
paper  and  get  some  of  the  revenue  that 
is  properly  yours.  Secondly;  I  strongly 
urge  thojc  of  you  whose  paper  is  non- 
returnable  to  remain  that  way.  And 
those  of  you  whose  paper  is  returnable. 
1  strong!)  urge  to  discontinue  the  prac- 
tice, and  thus  greatly  reduce  your  costs 
by  not  wasting  your  most  expensive  ma- 
terial— newsprint." 

"How  We  Built  Up  Our  Mail  List" 
was  the  subject  of  a  talk  by  W.  A,  Bag- 
tian  of  the  Rochester  Democrat  and 
Chronicle,  which  contained  some  good 
suggestions.  He  said ; 

"Owr  market  page  has  keen  a  smaeee  of 
favneahle  emmem  from  ieor  palruni.  who  a; 

AsMihce  big 


ibis  vlgnairr. 

York  news,  which 


h,. 


.  the  beet  ... 
factor  is  sat  Western  New 
■me  aubfcrihera  Iberotigfcly   enjus.  and 
etsaaihed  ad»oi Msiug  department,  which 
beeonse  an  laetrtsrhosi  in  Itself, 

"We  da  asrt.  so  so  far  back  as  twelve  rears 
or  more,  wbleti  covers  tbr  wceinaj  of  my  siffilia- 
rioci  with  the  Democrat  and  Chronicle,  hare  we 
ever  given  prom  in  ma  or  lean  she  paper  for 
"  price  poktlsrjed  in  or  iter  so  aecunr 
— a1r  we  receive  new  auk 


senpeirms  through  oar  correspondents  la  I  he 
various  towns,  sotmcriptmrt  agencies  and  news 
deslctn    W«  make  no  ctuobitil  otless  with 


through  our  owa  esmvaasere.  who 
soticii  and  also  cotters  the  It.  V.  ft.  route*  al 
the  same  lime  ami  through  surssulatlnno  thai 
come  in  volualarOr.  Our  repvaaegtaiives  base 
keen  in  the  employ  of  the  Democrat  and  Chron- 
icle foe  a  peeat  many  years  and  cover  (he 
aame  tseiilsoi  year  after  year,  which  gives 
(beat  tbo  advantage  of  acting  thoroughly  ac- 
quainted wstb  ihosr  route,  conditions  existing- 
and  aim  raring  at  tlgtr  in  making  unnecessary 
stops  If  subscribers  ape  paid  m  ortvarare.  They 
have  made  a  great  many  friends  who  look  for 
wsrd  for  I  hern  to  make  their  annual  or  semi- 
annual  call  and  know  wbea  to  caused  them. 
The  routing  la  arranged  la  eoadithusi  kept 
adopted  for  the  snkarnber.  This  helps  tkrm 
matreially  in  securin*  renewals  and  new  troei- 
ovos." 

In  a  talk  on  "Keeping  out-of-Town 
Agent*  Interested"  and  increasing  iheir 
sales.  George  Erfc,  Jr.,  manager  of  coun- 
try circulation  for  the  Buffalo  News, 
said: 


The  Standard  Size 

For  newspapers  hat  become 

8  Cols.  12  Ems;  6Pt.  Rules 

on 

68&  34-in.  Newsprint  Rolls 


Compare  with  your  present  size  and 
figure  the  saving. 

Made  possible  by  the  Wood  Dry  Mat 


Wood  Flong  Corp. 

25    Mudnori    Avenue,    New  York 


*'Dpo^  Ipic  sight  of  the  fact  thai  yew  ini 
ia  avlllng  y9«r  jiaprr  for  the  proat  derlTcd 
larfrfraM,  Then  Mir  be  lamt  itarimstioa 
abttui  lit*  ntwarftaiter  ian*e  ao  fir  aa  it  effect* 
ariiBwtt  dj|  tta  limsf  it  dcrffe  not  ejrtend  to  the  ovt 
ol  lawn  ftget-L    Vpatt  the  atliuKfrvrvaM  of 

vooi    i>rup<>tili>>ii    tiepenttn    lhe    rxirnl    ul  hit 

frrvioet  to  btflttd  up  *amr  tfUn. 

*'Gcl  Uo  wood.  k«Ii  suit.  cMperaiiOft.  M-kc 
him  we  tiw  k  Ja  to  kle  inuttH  —  math  m 
io  th«  rs,>er  he  rcpruenu  ttut  hit,  mW*  %huw 
an  vppifit  tread.  Call  Ma  atteaiian  to  new 
fntnrea  and  drill  baa  inrraeantlj  on  the  nip- 
♦rit»r  rttnita  of  yonr  paper.  Get  him  io-  feel 
that  »  w  the  hcH  pepee  he  sella  and  to  that 
itaaje  when-  aw  »i0  nwrunisseiid  it  to  new 
peoste  SBovawte  Into  his  Iwrieory. 

**Ye>tir   PAMl    Kin    can    Ik1|i    nrrntly    in  tbl* 

respect,  ban:  the  road  octet  roiset  be  of  Uie 

right  kind.    Soeor  ruatt  meti  have  Wrm  knouvn 

to  do  nova  barm  than  aootl  ojBMia;  the  adteekts. 
The  reed  man  obonldi  be  of  lhe  right  teBpera- 
musdrat.  persoMlitf  end  dbnmndoa.  They  and 
the  ooeotrjr  rirn^ator  shoaM  be  good  misers 
tiut  «kt  t*«  saBse  liote  be  «Me  to  draw  lhe  respect 
ol  the  oat  at  to  |hr  eaeaast  of  coraniandmoj  re* 
snlts.  Some  larW  pspeea  sonrs  road  stsim  that 
are  more  a  llauUty  than  on  asset.  The  at*i*n 
are  nnallp  undes^mtid  to  begin  orlth  and  when- 
ever gtooj  see  them  iber  either  need  n  shase 
t  their  elothe*  nred  prei*>ina.  You  ean  eaiily 
tn--*»;iotr  «rhat  hind  of  an  Hnpreteion  this  type 
•al  msn  wwald  rnaJhe  on  a  dfaler»  mnch  less  s 

if.v    tir    hi*       lirr  I  ■  ' 

''Divide  yone  tonittTy  W'ljloiJ  Into  districts 
ur  tone*  and  pU<e  one  m  yoMr  orswd  mrn 
perwiaaentljr  in  eharte  u(  -.nu  want, 
shift  thean  ahost.  Bp  devotlrts  *n  hi*  itmsr  to 
one  sons  a  road  man  can  been  mare  tjWeiamslp 
in  loath  with  conditions  SDff  rliiagif  i  that  are 
occ sirring  there.  He  pels  la  be.  eery  fssaUaff 
and  in  cleave  prrKtsiar  tc*Bch  with  nit  agentj 
end  the  rso-dis  wall  be  grvntly  to  pour  ad- 
vaiilaa**- 

*laaCeesj  your  aojrma  enthanUntie  ant)  tm tiding 
sf>  their  sales  bp  rnffering  eash  and  oSher 
and  hp  lite  ass  of  eonteots,  rrnmotr  new 
bnainrsa  hp  clean  teffumute  tsetsnda  hat  ntu 
the  tahnn  on  the  u»«  of  preimuant  and  the 
«4ap  trap  srhrmca  to  mach  in  me  on  some  of 
(tor  Isnte  paper*,  Sebemri  of  this  Mod  bring 
In  n  oo-th  msb  of  baslnios  hat  it  m  sever 
pentTsvanent. 

"Meet  largo  d eaters  do  not  like  to  ohnw  mr 
partialily  10  any  one  paper  loe  fear  of  aettins 
in  srrong  whh  the-  utheri,  Im,  jroa  eon  get  fang 


i caul.-  by  doing  yens  peometion  work  direct 
amuciK  the  bops  smom  the  deaJrrs  supply.  A 
card  record  of  every  agency  bop  and  tbww 
yom  tnpply  direct  sbtratd  be  kept  on  file  *n  tout 
office. 

''Have  the  contests  sduch  yon  oaeuttiet  at 
the  large  agencies  started  off  hp  your  own 
rnad  man,  Povi't  hn-s  it  hp  the  agent  to 
Itnntlle.    FolsW  she  eontest  ttp  eJosety  with  a 

littej   eflt-h    wrrk   trlUog   the   >>srticipant|  b-rr* 

to  go  a  boat  oeesmng  saw  hsamesa  and  arsnm 
them  to  p renter  eioets.  The  rood  man  shonM 
step  In  eash  wees  and  have  a  pesaonal  tnlh  wKh 
every  hoy  in  the  contest.  A  wopeisitien  to  the 
dealer  at  sacb  a  time  to  get  nsn  to  oo-^p"-^ 
In  ansung  alone  the  contest  is  (ood. 

,rA  bonna  of  ssr  90%  to  the  .so est*  on 
increased  revlri  nriH  hrwig  in  gnawl  smsmess 
This  wot  ho  well  for  ahnnt  two  or  three  months 
until  it  sets  tt>o  hard  log  the  agent  to  make 
any  farebe*  Increase. 

''An  otter  to  pay  year  agents  a  certain  enm 
fur  each  copy  that  they  increase  will  being 
in  p-r«*  bnuneat  from  those  dealer*  who  are 
alow  to  Increase  for  fear  that  they  may  h.** 
a  tew  cone*  left  o»»t  nn  their  Btands.  They 
often  fifed  ihry  can  aril  the  oddlikinsl  espies 
and  the  mrrease  la  Sil loved  in  stand  pennan 
rnlly 

MA  spt-ciii  edition  for  cert  am  to  wag  wiD 
snshl*  ynsr  canvasser  to  latrodnce  year  taper 
fattn  asany  more  new  hemes  than  it  would  u 
poosLhle  tu  ttu  in  any  other  way. 

'"When,  pan  find  a  town  that  has  fallen  dowa, 
gn  there  with  ear  of  pas'  eaad  aaen.  Siae  k 
up  well  and  determine  »b»tot  h««r  many  cegdes 
yem  think  it  shoald  nfll-  Figure  nut  what  that 
inrr*..**  uourd  Im-  wurth  to  ycru  and  make  s 


In  the 


incresae  uooM  tie  wnelh  to  yenj 
propoMtittn  in  jrisnr  aaent  to  pay  him  tha 
as  a  prir*  If  he  will  put  your  sate  np 
Mipuiaird  ftatute,    V'sully  he  will  find  »"*« 
why  t»  do  li.   If  natr  he  will  he  snre  to  show 
soaae  Increase  anyway. 

"If  yeru  are  nal  getting  the  h liaise  m  pea 
shoald  from  any  of  your  hag  tnane  and  CSuSDet 
locate  the  right  tart  «E  agent  in  handle  your 
paper  on  s  <iitTtmi**>iitn  baMt.  *fcy  not  put  "*n 
a  fsfartrd  agent  to  represent  pas  there.  Wo 
have  caper tmsraird  in  ihia  respen  and  the  rv- 
raltB  ao  far  aaumsd  have  greatly  osesyeded 
snr  fwadest  ejopeCmStions. 

"It  la  an  esceHest  plan  to  have  a  card  record 
of  every  town  en  which  pea  AKStats-s  The 

catd   uhutUd   give  information  rcyardtna  your 

{C&ntmufd  from  Pegt  M) 


Let's  Pool  Our  Energies! 

f~\  F  course  the  first  aim  of  every  newspaper  advertising  man  Is  to  de- 
velop  maximum  space  for  his  own  publications,  but  at  the  same  time 
let's  |Hjtl  together  for  our  rwnunon  guru,  Let's  pool  our  energies  to  de- 
velop more  national  newspaper  advertisers,  starting  in  our  own  cohimns. 

Of  the  crodttcl*  represented  in  Baltimore  by  Howard  E.  Jones  and 
Company,  Mr.  H.  P.  Strashaugh  of  Abertlcrn,  Md^  is  right  here  along 


side  of  us.  and  we  certainly  ought  to  be  able  to  convince  him  that  hi* 
Sugar  Corn,  which  Howard  R.  Jones  &  Co.  are  pushing  with  the  Balti- 
more dealers,  would  go  over  immensely  better  if  with  newspaper  advertis- 
ing it  were  similarly  pushed  with  Baltimore  consumers. 

Likewise  Sunsweet  Tomato  Catsup  from  Seafortt,  Delaware,  so  close 
to  us  that  we  can  certainly  get  to  Messrs.  Greenbaum  Bros,  and  present 
the  advantage*  their  Catsup  would  enjoy  if  it  were  advertised  through  The 
NEWS  and  The  AMERICAN  which  have  an  intensified  circulation  of 
more  than  1874)00,  daily  and  Sunday,  reaching  practically  every  buying 
home  in  Baltimore,  covering  Maryland  ami  going  into  nearby  pstrtions 
of  the  adjoining  states. 

Thr  ml  «/  tar  Soars  *  Ct.  Mae  farhaVe  fktnsst  Ptidt  Eittmttd  iSOk 
of  rAe  Haass*  PrsVe  MWt  Pndtutt  to,,  .VkrSormsa.  Iffr.,  aruw  faSe  .tftm 
rare,  avana/asrareu  **  £.  C.  t?o(rso  Co,,  Jkanaae  Cirj,  5oeosaea  Sat  up  hjt 
£.  A.  MaJme/  Putins  Co..  EaMfwr,  Js*e..  Mogir  C*ef  VefttMtt  of  r*e  ll'is- 
eonsia  OatrrnPniln* .  Co..  .Ufrwnoee.  Ametitam  Jfaai  Crape  'am  of  ttu  Ptml 
Dr  J-nner  Co..  Jhoelon,  .V.  If.,  ana*  for-Ceo  reifose  C«n*  PeaeJses  Mtr  protfael 
of  tne  (glsfornig  Ceouers  /t/joeisnaa,  tor  ^ngelej.  rarer  Srnw  are  fgnaee 
onus-  from  su  gnat  snfeale  eoeey  one  of  roesr  pnAttfi  eoa/g  enjoy  aweoree  re- 
fata*  if  gfkva  aaSjeaarHif  snfeerroifaf  saffwrt.  «ersvasg*erj  tttur  to  tktm  ana' 
awe  /Jag  r**r>  pgovij  fa  esva  geeoree  vorame  as  raeir  nearer  atoee/sj.  trsU  mm- 
o*onSrrwJrr  Se  oMr  la  g*  nsore  Sareastee  rourraetitv  teorg  use*'  tjsem  Ikon  are 
ean  al  oar  greater  oisMrMY  gnrsw.  Tkt  fofur  it  Mar  f?  we  gff  eagre  in  rksV 
de\  tt*tmt*t  sror*  more  aarfonaf  a^twffrta*  wifJ  bt  4mlvfr4  so  netrsooaeer 
oag  wr  seslt  *ti  get  mare. 

THE  BALTIMORE  NEWS 

as>    M  Eventnif.  Daily  And  Sunday.,  ^  A 

t-f%l}e  jBaltiiiwrieAti^ 

aaTTs  MorrUrng.  Dally  And  Sunday.  7^"H 
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William  Allen  White 

Special  Correspondent  of  the  United  News 

ON  A  BUSINESS,  INDUSTRIAL  AND  POLITICAL  SURVEY  OF 

THE  MIDDLE-WEST  AND  EAST 


A  GREAT  [REPORTER  ON  THE  BIGGEST  STORY  OF  THE  DAY 

Starting  May  I ,  copyrighted  stories  by  Mr.  White  will  appear 
exclusively  in  the  United  News  wire  report  from  the  principal  cities 
of  the  Middle-West  and  East. 

From  Washington  Mr.  White  will  give  his  observations  on  the 
work  of  the  new  Administration. 

United  News 

United  Press  Associations  Headquarters  World  Building,  New  York 
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TWO  NEW  TABLOID  DAILIES  FOR  BOSTON 
ONE  FOR  NEW  YORK,  IS  RUMOR 

Hearst  Buying  Machinery  for  Both  Cities — Chicago  Tribune  May 
Invade  Hub — Flattery  Say*  Boston  Record  May 
Change  Hands  May  1 


JT  <nms  quite  certain  now  that  the 
New  York  atut  Boston  newspaper 
fields  are  in  line  for  enlargement,  nu- 
merically speaking.  both  new  ventures 
emanating  from  the  sanctum  of  William 
Randolph  Hearst,  who,  it  is  understood, 
has  purchased  several  new  presses  more 
than  one  of  which  have  already  heen 
completed.  The  drives  for  the  new 
pressrs  have  already  been  ordered  and 
partly  completed. 

Two  or  more  of  the  new  machines 
are  manufactured  to  turn  out  "tabloid"- 
sire  newspapers,  one  of  which  has  been 
built  for  New  York  and  the  other  for 
Boston.  The  proposed  new  New  York 
daily  is  to  he  published  in  the  afternoon 
and  evening,  while  the  new  Boston 
daily,  also  "tabloid"  size,  is  tn  enter  the 
morning  field. 

William  Randolph  Hearst  may  not  he 
alone  in  hi*  entrance  on  the  Boston 
newspaper  horizon  with  an  illustrated 
daily,  for  success  has  so  favored  the 
New  York  News,  which  has  run  up  a 
circulation  of  over  400.000  in  less  than 
two  years,  that  it  is  rumored  from  no 
idle  source  that  the  Chicago  promoters 
of  this  daily  are  to  entrr  the  f$n<ton 
field  with  a  similar  enterprise. 

The  New  York  News  has  "bucked" 
litr  field  now  for  nearly  two  years  and 
any  new  paper  published  along  these 
lines  will  naturally  profit  by  the  mis- 
t:ikcs  and  experience  of  the  News, 
which  has  proven,  at  least  in  New 
York,  that  England  i9  not  the  only 
country  in  which  an  illustrated  daily 
paper  can  flourish. 

Two    A.    P.  Membership! 

It  has  been  known  for  some  time 
"  that  Mr.  Hearst's  official  agent  has  been 
dickering  with  M,  Douglas  Flattery, 
prriidcnt  of  the  Boston  Evening  Rec- 
ord, for  the  purchase  of  this  daily. 
Neither  has  Hearst  had  this  field  to 
himself,  for  Mr.  Flattery  has  rccei>-cd 
•everal  offers  for  the  sale  of  the  Rec- 
ord, but  to  date  he  has  received  no 
proposition  attractive  enough  to  urge 
its  sale. 

Mr,  Flattery  states  at  this  writing 
that  the  Record  has  not  yet  been  sold, 
although  he  expects  matters  to  come  tn 
a  head  around  May  1st,  when  it  is  prob- 
able the  Record  management  will 
change  hands.  The  consummation  of 
this  proposed  deal  by  Hearst  would 
allow  Mr.  Hearst  to  use  the  Record's 
Associated  Press  membership  for  the 
Boston  American*  and  the  Advertiser 
membership,  which  paper  he  purchased 
several  years  ago  from  the  Record,  for 
the  new  morning  illustrated  paper,  in 
addition  giving  him  a  plant  in  which  to 
publish  the  new  paper. 

If  Mr.  Flattery  does  sell  the  Record, 
one  of  the  most  versatile  characters 
ever  connected  with  the  newspaper 
business  will  drop  this  line  of  endeavor. 
Mr.  Flattery  is  the  master  of  easily 
half-a-dozen  major  professions.  When 
you  call  on  a  newspaper  owner  and  edi- 
tor, and  find  that  lie  has  been  a  soldier, 
an  opera  conductor,  composer,  author, 
playwright,  doctor,  lawyer,  a  business 
man  with  his  finger  in  all  kinds  of  real 
est  III  and  industrial  matters,  a  man 
who,  at  fifty,  can  disarm  his  opponent 
with  the  foils,  and  whose  dominant  in- 
terest today  is  the  study  and  the  com- 
bating of  malignant  diseases,  you  have 
M.  Duuglas  Flattery. 


Mr.  Flattery  has  just  returned  from 
Washington,  where  he  outlined  to 
President  Harding  a  concrete  plan  for 
a  co-ordination  of  medical  research 
work  in  which  the  President  has  ex- 
pressed the  keenest  interest.  At  the 
President's  request.  Mr.  Flattery  will 
prepare  a  brief  and  send  it  to  the  White 
House,  that  the  President  and  some  of 
his  associates,  notably  Gen,  Charle9  E. 
Sawyer,  may  examine  the  details  at  their 
letsure. 

For  the  Public's  Service 

Mr.  Flattery,  who  is  managing  direc- 
tor nf  Locw's  theatre  enterprises,  chair- 
man of  the  hoard  nf  the  Murray  & 
Trcgurtha  Corporation,  manufacturers 
of  marine  engines ;  president  of  the 
Old  Colony  Woolen  Mills  Company; 
director  of  the  Miami  Fisheries  Com- 
pany and  a  director  in  various  financial 
institutions,  endowed  the  radium  clinic 
at  Carney  Hospital  and  also  donated 
the  laboratory  building ;  he  endowed  a 
fund  of  $S0(t  yearly  and  a  gold  medal 
at  Harvard  for  the  most  important  dis- 
covery in  any  part  of  the  world  in  the 
pnsrrvntion  nf  health  and  the  preven- 
tion of  disease,  and  he  also  endowed 
the  Flattery  Fellowship  in  Research 
Medicine  of  the  Harvard  Medical 
School.  In  addition  he  recently  has  en- 
dowed a  research  fellowship  known  as 
the  M.  Douglas  Flattery  Foundation  in 
the  University  of  Lyons,  France. 

It  is  a  fundamental  of  the  Flattery 
system  that  the  scientific  information 
gleaned  hy  his  investigators  shall  he 
communicated  to  the  public  at  the 
earliest  possible  moment  and  in  such 
form  that  the  layman  may  understand 
it  and  appreciate  its  value. 

The  plan  Mr.  Flattery  has  in  mind 
contemplates  a  co-ordination  of  re- 
search work  by  the  various  colleges  and 
research  organizations,  under  the  super- 
vision of  a  small,  unpaid  commission; 
and  a  Federal  appropriation  to  be  dis- 
bursed where  necessary  to  aid  the  work 
and  also  for  the  payment  of  cash  prires 
to  investigators. 

Few  men  have  led  as  varied  a  life  as 
Mr.  Flattery.  When  IS  he  ran  away 
from  his  home  in  Dungarvan,  Ireland, 
to  join  the  army,  for  he  had  been  read- 
ing Dumas,  and  had  an  idea  of  becom- 
ing a  d'Artagnan.  He  had  one  serious 
disqualification  for  enlistment,  however. 
In  a  fight  a  brick  had  hit  him  in  the 
rye.  and  that  eye  was,  and  to  this  day 
is,  blind. 

A  Sabre  Champion 

Flattery  had  10  shillings  in  his 
pocket.  He  got  hold  of  the  recruiting 
sergeant. 

"Now.  look  here,"  he  said.  "I've  got 
10  shillings  and  1  want  to  join  the  army. 
When  you  put  your  fat  hand  over  my 
eye.  and  the  doctor  asks  me  to  count 
the  dots  on  the  chart  with  the  other 
one,  you  tap  me  with  your  finger  on  the 
back  of  my  head  the  number  of  dots, 
and  if  I  get  by,  the  10  shillings  is 
yours." 

And  the  10  shillings  changed  hands. 

He  then  commenced  sabre  drill.  It 
is  a  fart  that  within  two  years,  "though 
my  form  was  rotten  bad,"  he  stated, 
"never  having  had  a  good  teacher  in 
the  elegance  of  the  art,"  he  took  the 
prize  for  the  br«t  swordmauship  in  the 
British  army. 


In  speaking  of  his  aptness  for  doing 
so  many  things.  Mr.  Flattery  states: 
"Master  your  subject  at  the  very  be- 
ginning. Know  what  you  are  doing, 
and  why,  After  that  give  the  detail* 
to  an  able,  deputy  and  leave  him  alone, 
once  he  understands  your  wishes,  to 
work  them  out  in  his  own  way. 

"For  example,  before  I  bought  my  au- 
tomobile. I  took  the  course  at  the  Y.  M. 
C.  A.  Before  I  drove  the  machine  or 
hired  a  chauffeur  1  had  taken  it  to 
pieces  and  put  it  together  again, 

Stud  Poker  Best  Education 

"When  I  saw  what  a  hold  the  mov- 
ing pictures  were  gaining  on  the  atten- 
tion of  the  American  people  and  decided 
to  install  them  in  certain  of  my  theatres 
I  employed  a  man  to  come  to  my  office 
who  spent  two  hours  a  day  with  me 
until  1  knew  every  practical  detail  of 
the  business. 

"Tltat's  my  idea  of  self -education. 

"This  education  business.  While  at- 
tending I  Harvard  Club  dinner  in  New 
York,  a  professor  on  either  side  of  me 
began  an  argument  relative  to  the  best 
•.ystem  uf  education,  the  Cambridge 
(England)  or  the  Oxford,  and  they 
asked  me  what  I  thought. 

"I  answered: 

""Cicntlcmcn.  if  you  really  want  my 
opinion,  here  it  is.  The  hest  thing,  the 
moil  important  thing,  in  my  thought  for 


young  gentlemen,  in  college,  and  par- 
ticularly, let  us  say,  in  the  junior  ami 
senior  years,  is  a  course  in  stud  poker.' 

"They  laughed,  but  I  didn't  say  it 
wholly  in  fun.  A  young  fellow  that 
plays  poker  has  to  think  hard  and 
quick.  He  has  to  judge  men.  grasp 
the  situation,  and  act  on  it.  He  has  to 
tell  what  is  in  his  hand,  and  hid  (or 
what  is  in  his  opponent's.  He  has  to 
know  strategy  and  human  nature." 

It  is  problematic  what  other  lines  of 
endeavor  Mr.  Flattery  will  enter  in 
years  coming,  for  he  himself  says  he 
always  is  open  to  suggestions. 

"There  are  only  two  things  I've  never 
wanted  to  be.  One's  an  actor.  The 
other's  a  preacher." 


Detroit   lo  Advertise  for  TouriaU 

Detroit,  April  19.— A  nation-wide  pub- 
licity campaign  is  being  launched  by  the 
Detroit  Convention  and  Tourists'  Bu- 
reau. A  budget  of  $40,000  has  been 
decided  on  for  advertising  space  buy- 
ing.   

N.w  Machines  in  New  Jeraey 

Intertype  machines  have  recently  been 
installed  in  the  following  New  Jersey 
newspaper  offices:  Ocean  City  Sentinel. 
Bridgeton  Evening  News.  Atlantic  City 
Gazette-Review.  Freehold  Transcript 
and  Long  Branch  Daily  Record. 


A  JOB  WELL  DONE 


T*HE  work  of  welding  The  Sun 
and  The  New  York  Herald  into 
a  tingle  entity  (now  The  New 
York  Herald)  has  been  com- 
pleted. It  stands  out  a*  the  most 
successful  amalgamation  of  news- 
papers in  the  history  of  journalism. 

Advertising  space  in  The  New  York 
Herald  has  been  sold  on  the  basis 
of  200,000  circulation.  The  Post 
Office  Statement  of  April  1st,  1921, 
shows  net  paid  circulation  of 
202,083 — more  than  the  combined 
net  paid  circulation  of  the  two 
papers  when  amalgamated. 

On  contract,  the  present  general 
advertising  rate  in  The  Herald 
averages  about  40%  less  than  the 
combined  rate  of  the  two  papers 
when  amalgamated. 

Since  the  amalgamation,  The  New 
York  Herald  has  carried  more  Dis- 
play advertising  than  any  other  New 
York  Morning  Newspaper,  with  one 
exception. 


THE  NEW  YORK  HERALD 


[le 


Editor    &    Publisher    for    April    23.  1921 


In  the  First  Three  Months  of  1921 

THE  PITTSBURG  PRESS 

Published  Nearly 

SIX  MILLION 

Advertising 

(Exact  Measurement  5,786,830  Agate  Lines) 

Demonstrating  that  THE  PRESS'  field  is  the 
most  productive  of  results  to  advertisers  in 
the  world  today.  

Io  the  nine  months'  period  Ending  March  31,  1921,  THE  PRESS  made 

30%  Gain  in  Circulation 

Which  we  believe  is  the  largest  percentage  of  increase  in  circulation  of  any  metro- 
politan newspaper  in  the  United  States,  and  further  increasing  THE  PRESS*  over- 
whelming lead  over  all  other  Pittsburg  daily  and  Sunday  newspapers. 

Average  Daily     i;c  ia  a      Average  Sunday  \ha 

For  March  LDDyJf±  For  March  A  /  i±,£D'± 

(From  April  1,  1921,  Government  Circulation  Report) 

This  is  a  record  achievement  in  view  of  the  fact  that 
no  artificial  circulation  promotion  schemes  were  employed — 
such  as  premiums,  contests,  prizes,  canvassing,  etc,  and  in 
view  of  the  drastic  newsprint  conservation  measures  in  force 
— such  as  non-allowance  of  returns,  no  extra  editions,  no  free 
lists,  limiting  editions,  etc. 

THE  PRESS'  great  increase  in  circulation,  therefore, 
is  the  result  of  NATURAL  GROWTH,  due  to  the  ever-in- 
creasing RECOGNITION  OF  ITS  SERVICE  to  the  public 

In  Pittsburg  Everybody  Reads  THE  PRESS 
GREATEST  RESULT  GETTER 

Member  A.  B.  C. 

THE  PITTSBURG  PRESS 

O.  S.  HEKSHMAN,  Eastern  Representative,  Western  Representative. 

President-Editor                                I.A.KLEIN,  GLASS  &  IRVIN, 

H.  C.  Ml  J.HOLLAND,                        Metropolitan  Tower,  Wriglcy  Uldg., 

Vice  Pres.-Adv.  Mgr.                                 N'cw  York  Chicago 


The  Friday  Night  Leased  \i 

the  Consolidated  Presi 
Dominant  Place  i 

Ten  Thousand  Miles  of  Leased  Wire  have  been  added  to 

been  contracted  for  by  Sunday  Newspapers  i 


WHY? 


Because  articles  mailed  a  week  or  ten  days  in  advance  of  publication  iuv 
the  demand  for  features  of  the  news  as  they  occur.  This  demand  ii  a: 
economies  of  a  leased  wire  system. 

Because  this  service  does  not  duplicate  any  of  the  Saturday  night  service. 

Because  the  entire  report  of  fifteen  thousand  words  is  ready  for  compcwii 
it  comes  from  the  wire  or  early  Saturday.    It  means  early  copy. 

Because  in  the  foreign  as  well  as  the  domestic  dispatches  the  news  element 

Because  the  Consolidated  Press  Association's  dispatches  are  carefuIKe 
written. 


A  Fifteen-thousand  Words  Report  including  Dispatc 


Rene  Viviani — 

Fotmer  Premier  of  France  returning  from  a 
leMime  his  weekly  dispatches  by  cable  (mm  Fr.nce. 
international  situation  develops  will  be  n{ 


What  he 


will 
U  the 


William  Bird— 

An  American  newspapet  man  who  it  winning  fame  for  his  clear  head" 
simply  written  and  wonderfully  interpretative  dispatches  from  Europe'*  tu- 
\lr.  Bird  ha*  a  "roving  commiasion"    Hi.  diapatche.  come  from  Pan- 
or  Home,  or  Madrid. 


George  N.  Barnes — 

\  member  of  the  BritUh  »ar  Cabinet  and  of  the  British  peace  delegation, 
Mr.  Barnes  enjoy*  today  llie  ci>tiftdence  of  the  government  in  power  and 
also  of  the  Labor  Party  which  Ij  fighting  Lloyd  George.  He  »  a  balance 
wheel  of  conflicting  interests  in  England  and  is  a  forceful  writer. 


Stuart  West- 
Financial  editor  of  the  New  York  Globe  and  a  recognlird  authority 
financial  affairs  since  lfWT-    He  bas  covered  even,  big  event  in  the  vnvrl.l 
finSIKC  in  the  last  twenty  years  and  is  an  eiperl  in  analyzing  market  on 


dirion*  and  the  outlook  fro 

Harden  Colfax — 

The  pseudonym  employed  to  cover  the  activities  and  best  thought  of  a  pr. 
of  business  eiperls,  who  are  following  the  trend  of  affaire  not  only  in  w  oh 
ingtnn  but  in  New  York.  Chicago,  St.  Paul.  San  Francisco,  and  other  in:. 


By  the  series  of  brilliant  dispatches  he  has  sent  to  Consolidated  Press  papers 
this  year  Mr.  Harden  has  added  immeasurably  to  the  worldwide  reputation 
he  already  had  as  (irrmany's  foremost  publicist.  His  was  the  pen  the  Kai»ei 
could  Ml  silence  in  the  grim  days  of  war.  It  is  jusl  as  fearless  in  depicting 
the  conditions  of  today  iti  Germany. 


Ralph  Barton — 


[Vvotr*)  himself  Urnrlv  to  the  laboring  man  in  the  MW*.  thr  toilrr  in  ibr 
hcKU.  and  the  fttrat  ma»  of  worker*.  His  writing*  an  labor  condition-.  <  i 
thr  iontro**TB>  as  to  open  unci  thr  rlo*ed  ihop,  on  cooprralivc  dt\cl<  ^ 
menu  in  the  field  of  labor,  ami  on  farm  condition*  and  intrre»ta,  ar.-  i- 
ari'tirali*  a*  thr*y  nrr  convincing. 


EXCLUSIVE   Franchise   to   only   one  nen 

ROBERT  B.   McCLL  ' 


Consolidated  Pi 


Jay  Jerome  Williams,  Eastern  Superintendent 
Eleventh  Floor,  World  Bnflding,  New  York 


emu 


■  -  Com  merelnl  I 
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re  Service  of 
Association  has  won  a 
the  Sunday  Newspaper  Field 

ur  System  since  the  First  of  this  year.  The  Service  has 
practically  Every  State  from  Coast  to  Coast 


'ed  to  satisfy 
I  alone  by  the 


iday  night  as 

ominates. 
and  are  well 


Because  in  sports  as  well  as  finance,  business,  national  politics,  international  affairs,  humor, 
women's  news,  the  dispatches  possess  a  human  element  which  make  them  appeal  to 
readers  of  all  classes  in  any  community. 

Because  the  service  has  already  had  many  scoops  in  interpreting  accurately  and  intelligently 
the  news  of  the  world  or  forecasting  the  trend  of  events  in  business,  the  realm  of  sport, 
politics,  government  and  international  diplomacy. 


Because  the  rates  of  the  Consolidated  Press  Association  are 
delivery  and  service. 


and  cover  all  costs  for 


s  by  the  following  Staff  of  Distinguished  Reporters: 


Jetty  Baxter — 

Chronicler  of  Washington  Soeiety.  Her  letters  each  week,  covering  every 
phase  i>(  the  mam-aided  social  life  i>(  the  National  Capital,  are  written  in  a 
brceiy,  gossipy  vein  whirh  gives  the  leader  an  intimate  ci.iitacl  with  the 
personages  aiul  personalities  in  Washington. 

e ssie  Henderson — 

\u  newspaper  feature  in  years  ha*  scored  Mich  a  tremendous  success  as 
"Seven  Days  in  li'l  ul"  New  York."  wired  out  of  Gotham  every  Friday  night 
arid  giving  the  moat  easily  read  story  of  the  week's  events  that  one  can  imagine 
Jessie  Henderson  never  fails  each  Sunday  morning  to  give  all  of  America  a 
good  mund  laugh  at  the  expense  of  our  hectic  i 
in  ita  many  ways  of 

tobertC 

Associate  editor  of  "Life"  and  one  of  the 


Robert  T.  Small— 

A  nationally  known  reporter  whose  assignments  of  the  last  twenty  years  ha>e 
taken  him  to  many  parts  of  the  world.  He  is  one  of  the  clearest  and  most 
graphic  writers  in  American  journalism.  Friend  and  confidant  of  many 
Presidents  and  men  of  power  politically,  he  writes  timely  dispatches  on 
national  events  with  the  sureties*  of  competent  knowledge  and  a  background 
of  wide  e\p* 


rvpcrlcnre 


Elizabeth  King 

Regarded  as  one  of  the  able*!  reporters  developed  in  the  last  few  years.  Miss 
Stokes  writes  of  national  politics  from  the  viewpoint  of  the  woman.  It  is 
nut  thr  viewpoint  of  feminine  prejudice,  but  of  a  vision  which  gives  to  woman 
the  place  she  lias  won  in  the  councils  of  the  nation. 

Lawrence  Perry — 


of  it  from  hi.  own 
pM.Mious  interview  with  Dr. 
Iva.eb.ill  season,  depicting  the 
been  newspaper  classics  in  the 


of 

of  news  and 
of  view.  III. 

."  and  his 

from  the 


One  of  the  best  posted  writers  on  all  varieties  of 
is  readable  and  distinct, 
lives  in  an  atmosphere 


writers  on  all  varieties  of  sport.    He  has  a  slvle  thai 
Uwrence  Perry's  dispatches  are  distinctive  for  he 
of  professional  and  amateur  sports  the  year  round. 


Walter  Camp— 

Barm.   • 


of  the 


While  accepted  everywhere  as  the  final  authority  on  football,  Walter  'amp 
writes  in  a  sport  held  as  wiile  as  the  country  itself  and  eomprelwnsive  enough 
to  take  in  every  ,»Mible  phase  of  games  in  the  great  outdo.it*.  His  dominant 
position  a.  a  snarl  wti.er  goes  right  around  the  clock  of  the  seasons. 


aper    in   each   city.    For   rates  address 
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BullUlnit.    WnahlriKton.    D.  C. 
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A.  P. 


AND  A.  N.  P.  A.  DELEGATES  INVITED 
TO  WORLD'S  PRESS  CONGRESS 


Wallace  B.  Farrington  Cornea  All  Way  To  New  York  Conventions 
From  Honolulu—  Endorsements  Being  Received  Daily 
Front  All  Parts  of  World 


'J'HK  American  Newspaper  Publisher!1 
AsKiehition  and  the  Associated  Press 
both  have  been  formally  invited  t<>  have 
representatives  at  the  Press  Congress 
of  the  World  in  Honolulu,  October  4 
tn  14,  1921.  Herbert  L.  Bndgman,  the 
Brooklyn  Standard  Union,  already  has 
been  appointed  a  delegate  by  the  A.  X. 
I".  A.  anil  others  will  lie  named  later, 
probably  immediately  during  the  annual 
convention. 

Wallace  B.  Harrington,  chairman  of 
the  Hawaiian  committee  on  arrange- 
ments and  publisher  of  the  Honolulu 
Star- Bulletin,  is  in  New  York  to  at- 
tend the  conventions  and  will  outline 
the  program  of  entertainment  and  de- 
tails of  the  journey.  Also  representing 
the  Congress  in  New  York  at  the  pres- 
ent time  is  Virgilia  Rodriguez  Beteta. 
vice-president  for  Spain  and  Latin- 
America. 

Reduced  Feree 

High  success  is  reported  by  Mr.  Far- 
rington  in  his  negotiations  for  reduced 
rates  for  delegates  attending  the  1921 
meeting  of  the  Congress.  Mr.  Farring- 
ton  arrived  in  San  Francisco  March 
29  to  arrange  concessions  and  reserva- 
tions. 

The  A.  N.  P.  A.  directors  endorsed 
the  Congress  when  it  was  to  have  been 
held  in  Sydney,  N,  S.  \\\  last  year.  The 
endorsement  still  holds  for  the  Hono- 
lulu convention.  A.  N.  P.  A.  members 
desirous  of  attending  have  been  asked 
tn  advise  the  headquarters  office  so  cre- 
dentials may  be  issued. 

"The  Pre**  Congress,"  Mr.  Farrmg- 
ton told  a  representative  of  Editc*  & 
Pi'BUstrat.  "will  be  one  of  the  most 
important  and  momrntunus  assemblages 
of  newspaper  men  ever  held,  and  wc 
could  hardly  hope  fur  greater  assur- 
ance than  we  have  at  present  that  it 
will  meet  greater  success  than  wc  at 
first  thought  possible," 

A  final  statement  of  the  basis  on 
which  concessions  will  be  granted  dele- 
gates cannot  be  made  now,  but  this 
much,  Mr.  Farrington  says,  is  practi- 
cally assured: 

Delegate*  will  find  it  easily  possible 
to  make  the  trip  from  Chicago  to  Hon- 
olulu, attend  all  the  sessions  of  the 
Congress,  enjoy  all  the  entertainments 
provided  in  the  Hawaiian  Islands,  take 
at  least  the  one  major  excursion  to 
Hilo  and  the  famous  volcano,  Kilauea, 
on  the  Island  of  Hawaii,  and  return  to 
Chicago  at  a  maximum  financial  outlay 
of  less  than  $500,  This  amount  will 
include  meals  en  route  and  in  Hawaii, 
excellent  hotel  accommodations  in  Hon- 
olulu, and  perhaps  another  extensive 
side-trip  of  great  interest.  As  delegates 
live  nearer  Honolulu  they  will,  ol 
course,  find  the  expense  of  the  journey 
lessened. 

Membership  Crowing  F»*t 

Mr.  Farrington  will  remain  on  the 
mainland  a  month  or  six  weeks  to  com- 
plete arrangements  for  the  meeting. 

Membership  in  the  Press  Congress  is 
bring  increased  daily  through  the  elec- 
tion of  delegates  to  represent  press  as- 
sociations and  the  appointment  by  gov- 
ernor* of  delegates  to  represent  the  sev- 
eral slates  of  the  United  State*.  A  ma- 
jority of  the  governors'  appointees  have 
l*en  reported  to  the  office  of  President 
Williams,  at  the  University  of  Missouri, 
five  being  appointed  as  the  official  rep- 
resentatives of  each  state.    A  smaller 


per  cent  of  the  press  associations  of  the 
United  State  and  foreign  countries 
have  reported  election  or  appointment 
of  llieir  delegates. 

In  cases  where  the  formal  invitation 
to  representation  was  nut  received  lij 
the  officials  of  an  organization  of 
nrwspapcr  men,  a  letter  to  President 
Williams  will  bring  the  details  of  the 
system  of  representation.  Every  press 
and  advertising  association  is  entitled 
to  live  voting  delegates  for  every 
twenty  members  on  its  roster. 

I  f  election  of  delegate*  i*  being  de- 
layed until  the  regular  annual  meeting 
of  the  cluh  or  association,  notification 
of  the  reason  of  such  delay  will  be 
appreciated  by  President  Williams. 

Nominations  for  election  to  member- 
ship are  also  being  received  from  jour- 
nalists alrrarly  members,  and  the  exec- 
utive committee  announce*  it  will  be 
glad  to  give  consideration  to  further 
nominations  made  in  this  manner.  In 
nominating  a  person  for  membership, 
his  connection  with  the  profession 
should  be  given  in  full. 

Pr*w  Cong r*»  Ha*  No  Due* 

In  answer  to  a  number  of  inquiries 
legarding  membership  dues  in  the  Pres* 
Congress,  the  executive  committee  has  di- 
rected the  President  to  announce  posi- 
tively that  no  financial  obligation  rest* 
on  any  member  and  that  no  such  obliga- 
tion will  be  imposed.  Each  delegate  to 
the  Honolulu  meeting  will  pay  his  own 
transportation  and  living  expenses  on 
the  basis  of  whatever  concessions  are 
secured.  Some  financial  arrangement 
for  future  work  and  expansion  of  the 
Congress  probably  will  be  considered  at 
the  meeting.  If  so,  this  will  be  decided 
by  a  vote  of  the  delegates  and  will  not 
be  binding  on  anyone  by  virtue  of  pres- 
ent memhrr*hip  in  the  organization. 

Every  member  of  the  Press  Congress 
will  receive  the  benefit  of  concessions 
•ecured  for  official  delegates  represent- 
ing press  associations  or  states.  Some 
misunderstanding  has  arisen  over  this 
point.  The  reason  for  the  appointment 
of  such  official  delegates  is  to  insure  the 
adequate  representation  of  all  organiza- 
tions of  newspaper  men. 

Delegates  to  the  Honolulu  meeting 
who  will  continue  their  travels  from  Ha- 
waii to  the  Orient,  Australasia,  or  other 


UNSEEN 
POWER 


foreign  countries  are  cautioned  by  the 

executive   committer   to   exercise  live 

greatest  care  in  making  passport  ar- 
i«ngement«. 

The  Press  Congress  received  the  of- 
ficial stamp  of  approval  of  the  United 
Stairs  Government  when,  on  March  5. 
the  Senate  unanimously  adopted  a  re*o> 
hilinii  endorsing  the  organization,  ex- 
pressing gratification  that  it  is  to  be  held 
in  Honolulu,  and  urging  the  press  of  all 
nations  to  he  represented.  The  resolu- 
tion approving  the  Congress  was  intro- 
duced by  Senator  Selden  P.  Spencer  of 
M  isiouri. 


Mr.  Barry,  were  nominated  for  the 
chairmanship,  but  Mr.  Henninsr  insisted 
on  withdrawing  his  name.  Mr.  Barry 
lircame  the  new  chairman,  and  Mr- 
llcnning  consented  to  serve  as  secre- 
tary of  the  committee. 


CHARGE  FOR  CHURCH  NOTICES 


NO  THIRD  TERM  FOR  KARGER 


Barry     Heed*     Standing  Committee, 
With  Henning  a*  Secretary 

tSfrCMJ  in    Ki'tTO*  ft  Pi:«LI»Utt) 

\V.\SHixr.roN,  April  21,— The  third 
term  rule  was  approved  here  this  «eek 
when  the  new  Standing  Committee  of 
Correspondents  met  for  organization 
for  the  period  of  the  Sixty-Seventh 
Congress.  Gus  J.  Karger.  of  the  Cin- 
cinnati Times-Star,  was  re-elected  as 
chairman  of  the  Committee,  making  for 
his  third  term. 

Mr.  Karger  declined  to  serve  for  an- 
other two-year  period,  and  tendered  his 
resignation  as  chairman.  He  expressed 
his  appreciation  of  such  an  indorse- 
ment of  his  service  in  behalf  of  the 
press  galleries  of  Congress,  especially 
that  his  renominatinn  was  moved  by 
the  two  new  members  of  the  Standing 
Committee.  Roy  A.  Roberts,  of  the 
Kansas  City  Star,  and  Robert  Barry,  of 
the  Pliiladelphia  Public  Ledger. 

When  Mr.  Karger's  resignation  was 
accepted  by  the  committee.  Arthur  Sears 
Henning,  of  the  Chicago  Tribune,  and 


Burlington  Hawk-Eye  Set*  Rate  at  One- 
Fourth  Regular  Tariff 

The  Burlington  (la.)  Hawk-Eye,  el 
which  J.  L.  Waitc  is  editor,  which  here- 
tofore  has  printed  Church  and  other 
religious,  educational  and  benevolent  <>i 
ganization  notice*  free  of  charge,  fun 
turned  over  a  new  leaf  and  fixed  » 
special  rate  of  one- fourth  the  regular 
rate,  for  all  such  notices. 

For  an  article  on  the  subject  contr- 
buted  to  the  recent  issue  of  the  Hawt- 
Eye,  Mr.  Waite  points  out  the  very  im- 
portant fact  that  although  the  initia- 
tions under  the  old  arrangement  paid 
nothing  for  the  service  rendered  the  ex 
pense  had  to  be  met  by  the  rate  charged 
regular  advertisers.  In  other  wordi  if 
part  of  the  public  gets  its  advertising 
free,  the  remaining  portion  must  be 
charged  enough  to  make  up  the  de- 
ficiency. 

Concerning  the  new  policy  Mr.  Wait* 
says : 

"Where  this  innovation  has  been  in-  • 
the  churches  are  the  gainers  by  it.  They 
prosper  as  well,  or  better,  financially  am! 
retain  their  *elf-re*peet  in  that  they  pay 
for  their  advertising  on  the  same  basil 
as  they  pay  for  fuel,  and  light,  repairs, 
insurance  and  janitor  work.  The  busi- 
ness men  in  the  churches  recognize  thr 
correctness  of  the  principle  and  are  un- 
willing to  remain  in  the  eleemosynary 
class." 


Until  You  KNOW  Out 

Weekly  Business  Review  Page 

You  cannot  appreciate  its  monetary  and 
prestige-making   value   to   your  paper. 

""THE  Briggs  Business  Page  is  a  permanent  weekly 
*  feature.  It  carries  nearly  10,000  lines  of  local 
display  per  month  from  your  best  manufacturers  and 
wholesale  merchants.  We  sell  it  and  our  service 
department  keeps  it  sold. 

Our  solicitors  are  reliable ;  our  solicitation  is  clean ; 
we  make  friends  for  you ;  we  create  revenue  for  your 
Saturday  or  Monday  editions. 

An  increasing  list  of  leading  publishers  are  willing 
to  speak  for  us.  Some  of  them  have  been  clients 
of  ours  for  5,  10,  1 5  to  20  years. 

We  employ  no  strong  arms  or  hundred  per  cent 
boys;  we  have  helped  to  drive  them  out.  And  while 
doing  it  have  built  up  a  business  as  legitimate  and  as 
permanent  as  yours. 

We  will  be  glad  to  send  samples  and  references. 

Thomas  W.  Briggs  Co. 

0/>trali»!/  in  United  Stairs  and  Canada 
Home  Office,  Memphis,  Term. 
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~" touts'"  GILMAN 
NEW  YORK 


STANLEY  PRATT 
BOSTON 
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C.  E.  TULLY 
NEW  YORK 


ANNOUNCING  THE  OPENING  OF  OUR 

BOSTON  OFFICE 


NEW  YORK 

WORLD  BUILDING 


On  May  First  we  will  formally  open  our 
Boston  Office,  in  charge  of  Mr.  Stanley 
Pratt.  This  step  has  been  taken  on  ac- 
count of  the  ever  increasing  volume  of 
business  from  the  New  England  territory. 

We  have  opened  this  office  in  order  that 
we  may  give  our  publishers  the  same  in- 
tensive service  in  Mew  England  that  has 
marked  our  activities  in  other  fields.  Mr. 
Pratt  has  been  placed  in  charge,  as  he  has 
been  identified  with  the  advertising  busi- 
ness in  the  New  England  territory  all  his 
Ufe. 

Our  service  is  individual  to  each  paper 
represented.  To  render  such  service  we 
have  a  larger  staff  in  proportion  to  the 
number  of  papers  represented  than  any 
other  firm  in  our  field. 

Such  publishers  who  believe  they  are 
entitled  to  more  national  business  than 
they  are  now  receiving  are  invited  to  in- 
vestigate our  standing,  not  only  with  pub- 
lishers we  now  represent  but  also  with 
advertisers  and  agencies. 


BOSTON 

TK F.MONT  BUILDING 


CHICAGO 

TRIBUNE  BUILDING 


— 4> 

Google 


34  Editor  4b  Publisher  for  April  23,  1921 


CHILD  LABOR  LAWS  AFFECT 
CIRCULATORS 


(  Continued  from  Pog§  26) 


Men l.  his  average  owwthri  draw  end  monthly 
dill  on  the  wbi  at  your  competitors,  the  lo- 
cation  of  tlic  luwo  end  Use  manner  in  who* 
it  tin  best  be  nmM  uut  most  iosportswt  of 
all  it  ,h»wM  ti*»  rue  character  of  the  popul* 
linn.  Id  our  ease  we  And  taw  factor  to  haw 
a  ceuesdeeahle  beartns  as  our  win,  The  more 
it!  ibc  hatter  element  in  tern*  tne  letter  ear 
paper  ache.  The  sards  should  l»  checked  am 
monthly  and  letter*  teat  too*,  dealers  who 
hare  shown  an  faceeaae. 

••In  the  entailer  mwm  pet  the  hey  if  r«u 
can  us  handle  pent  paper  eaclusiTelr.  A«..« 
thai  clave  ol  aaeate  a  catalogue,  aa  ***«cil  m 
the  spring  annaaolber  in  the  f*U  can  he  need 
to  bring  hi  «ar  hauracra*  Pick  ant  Be  Lie* 
that  hare  a  strong  septal  to  baps,  and  be 
as  llheral  aa  pan  on  in  rashsug  yaw  altera  ha 
them.  Don't  expect  then  u  eet  new  hnmneaa 
far  little  ar  net  heap.  A  new  eohocriher  should 
he  worth  not  leaa  than  leant  35c  to  *0e  wh-n 
secured  through  4  ear  tier. 

"A  each  oner  to  the  nape  at  rune*  it  verp 
a  nod  i  Peal  atonep  haa  a  mouse* '  appeal  la 
the  her*  very  often  than  anything  elee  ptm 
can  neec  ahem.  Semi  out  ■  *pc«**l  eater  an 
something  new  ahoot  each  month  in  supplement 
the  aiialaprjc. 

"•fiend  ant  a  ulk  cecssatomlly  to  pcear 
b»»*  outlining  eeme  nun  thereby  ther  map  he 
able  la  lacrosse  (ha  nnetner  at  p»P"»  Wim 
told  tn  their  lawn.  Never  tail  to  call  in* 
attention  t*  the  wcrenie  In  hhjjprnSi*  rcsoltm* 
front  on  Inrrssso  in  hi*  lale*  The  tore  ean  at 
hoy  i*  oat  to  make  all  the  mowey  he  can  on 
hie  ram*  and  pan  cannot  dwell  on  that  phase 
of  the  matter  too  all  unify.* 

At  the  banquet  held  but  evening. 
Hindi  Hughe*,  managing  editor  of  the 
Utiea  Press,  paid  a  high  tribute  to  the 
circulation  manager  and  paid  that  he 
should  have  tlx  qualifications  of  the 
talesman,  the  traffic  manager  tod  the 
biff  executive,  ebarneteririnn;  htm  as  one 
of  the  biff  factor*  in  the  newspaper 
business. 

A.  W.  Cockerill,  president  of  the  As- 
snc  cation,  presided  at  all  the  sessions 
and  never  teas  greater  interest  mani- 
fested in  the  subject*  under  considera- 
tion. All  the  men  felt  that  they  had  got 
something  that  not  only  strengthened 
them  individually  but  the  organisation 
as  well.  *  •  n 

NEW  ENGLAND  ASSOCIATION 

(ftp  Trfepmph  re  Em  to*  ft  Peats  t  use) 

Bosrox.  April  21.— The  regular  April 
mcclirut  of  the  New  England  Associa- 
tion of  Circulation  Managers  was  held 
at  the  City  Cluls  here  today  with  15  of 
the  44  members  present.  It  was  the 
sarnt  meeting  under  the  new  president, 
\V,  E.  Potter,  of  the  Manchester  Union- 
Uader.  J.  W,  Nolan  of  the  Springfield 
(Ma*s.>  Vnion  was  elected  a  director 
to  (ill  the  unexpired  term  of  f.  M.  Ham- 
mond. Jr-  of  the  Boston  Transcript, 
whose  election  at  the  hist  meeting  to 
secretary-treasurer  left  a  vacancy  on 
the  hnartl,  A  resolution  proposed  by 
H.  M.  Wheeler  of  the  Hartford  Times, 
making  assistant  circulation  manager* 
eligible  for  associate  membership  with- 
out voting  power,  eras  declared  unctm- 
stitutioaal  for  the  present,  and  as  Mr. 
Wheeler  was  not  present  the  resolution, 
was  dropped  for  the  present.  Mean- 
while assistant  circulation  managers  will 
be  welcomed  at  the  meeting*. 

Papers  read  at  the  meeting  were: 
"How  ean  puMMwr*  determine  what 
kind  of  news  or  features  attract  new 
readers  and  the  best  way  to  check  up 


on  it,"  J.  W.  Nolan;  "It  was  feasible  in 
morning  paper*  ho  reduce  the  number 
of  carriers  to  a  small  group  of  older 
boys  or  men  to  handle  different  sec- 
tions of  the  aty— each  group  to  be  in 
charge  of  a  monitor  equipped  with  an 
automobile.'*  R.  H.  Beadi,  Springfield 
Republican  i  "Value  and  practicability  of 
using  patented  newspaper  container  for 
distributing  newspapers  to  branch  sta- 
tions and  wholesale  dealers,"  was  sched- 
uled >c»  be  delivered  fay  H.  M.  Wheelers 
who  was  absent,  but  it  was  generally 
discussed. 

"Transportation  of  newspapers — the 
advisability  of  a  newspaper  running  its 
own  garage  and  employing  its  own  re- 
pairmen ;  whether  a  Ford  or  some  other 
car  is  the  best  for  a  newspaper  with 
about  3OJ0O0  circulation;  what  are  news- 
papers doing  to  reduce  the  tremendous 
cost  of  newspaper  delivery,"  was  the 
many-angled  topic  discussed  by  E.  D. 
Drlehanty  of  the  Worcester  Telegram. 
"The  Child  Labor  Law  and  how  it  af- 
fects the  delivery  of  daily  newspapers" 
was  the  topic  of  C.  H.  Reynolds  of  the 
New  Bedford  Standard. 

Other  papers  delivered  were:  "Mail- 
ing lists,  how  orders  are  handled,  origi- 
nal orders  Bled  and  so  forth,"  by  F.  S. 
Hoy.  Lcwiston  Sun;  "Summer  business, 
what  methods  used  to  get  it."  E.  L. 
Coughlin.  Portland  Kxpress;  "Distribu- 
tion of  papers  to  city  newsboys*  the  best 
way  to  supply  him  on  his  corner;  is  it 

advisable  to  c*tahlish  distributing  point 

and  place  them  in  charge  of  hoys  him! 
by  the  office?"  E.  L.  Nutting.  New 
Haven  Journal-Courier. 

a  *  * 
"3-1"  CONVENTION 

fffp  Tefrpoeph  to  Cairo*  ft  Pvnusnaaf 

1  ftp*  ax  APOhis*  Intl.  April  2B.— A  dis- 
tinct impression  was  made  on  members 
of  the  "3  V  Circulation  Managers'  As- 
sociation, in  annual  convention  here  to- 
day, by  John  H,  Lederer  of  the  Indiana 
Daily  Times,  who  in  has  address  said: 

''Distribution  of  newspapers  should 
show  as  reasonable  a  policy  of  admin- 
istration as  that  pursued  by  any  other 
manufacturing  business  and  distribution 
coot  should  be  handled  with  as  much 
care.  The  cost  per  thousand  of  circula- 
tion reflects  in  the  profit  and  loss  state- 
ment of  newspapers,  just  as  the  cost  of 
any  commodity  is  reflected  in  profit  and 
Iocs  statements  of  tint  manufacturer. 

"In  my  cqdnUin  the  cost  distributing 
circulation  is  a  very  important  factor. 
Upon  it  depends  another  strong  influence 
in  newspaper  publishing  business  that 
retroacts  to  the  advantage  of  the  pub- 
lisher—namely,  the  value  of  his  circula- 
tion to  advertising  clients  who  use  space 
in  his  publication  for  the  purpose  of 
developing  tile  market  in  the  territory 
covered  by  the  newspaper.  The  lower 
the  coat  per  thousand  of  maintaining 
circulation  the  more  valuable  is  the  cir- 
culation to  the  advertiser. 

"The  reader  that  snhscrilies  to  your 
paper  regularly  because  he  like*  your 
paper  is  live  more  valuable  to  the  adver- 
tiser. The  subscriber  who  has  a  paper 
forced  upon  him  through  snmc  in- 


News  Bulletins 

Will  give  rent  more  and  better  publicity  ihnn  any  other  method  of  Adser- 
t  bring,  if  they  are  easily  read. 

The  Syracuse  Herald.  Streets*  Journal,  and  ihe  Syracuse  Port-Standard 
are  all  Mooting  dean.  Clear,  Prima*  inn  Bullet  int. 

SCOOP  the  other  paper*  bp  Installing  a  Priirtaaign  Now!  Any  of  your 
once  help  ean  operate  it.  Write  few  samel**,  price  and  term*. 


The  Pnntasign  Co.    701  E.  40th  St.    Chicago,  111. 


ducctncni  which  costs  the  newspaper  a 
high  price  is  not  only  irresponsive  lo 
the  advertiser's  appeal  but  lend*  to  in- 
crease your  cant  per  thousand  distribu- 
tion. He  is  not  a  valuable  reader  from 
the  advertiser's  standpoint  and  at  same 
time  helps  to  reduce  the  Mack  ink  figure 
or  increase  the  red  ink  figure  in  the 
profit  and  loss  statement. 

"Neither  is  the  transient  reader  of 
your  newspaper  a  valuable  asset  from 
the  advertiser's  standpoint,  And  still 
we  have  newspapers  spending  immense 
amount*  of  money  to  obtain  distribu- 
tion hundreds  of  miles  away  from  home 
and  beyond  the  possibilities  of  results 
to  local  advertisers.  Local  advertisers 
occupy  the  greater  percentage  of  the 
total  advertising  space  in  daily  news- 
papers, The  regular  subscriber  who  i* 
located  so  that  he  can  respond  to  the 
Intra)  advertiser's  appeal  is  the  render 
that  makes  your  newspaper  a  good  ad- 
vertising medium.  If  your  circulation 
is  situated  so  as  to  be  responsive  tn 
your  local  advertiser  it  will  also  be  100 
per  cent  responsive  to  your  foreign  or 
general  advertisers. 

"I  have  known  of  newspapers  who  in 
eagerness  to  show  a  high  mark  tigurr 
in  circulation,  seemed  to  have  no  re- 
gard whatever  (or  money  when  H  came 
to  soliciting  rural  route  mail  subscrip- 
tions. No  doubt,  each  one  of  you  has 
some  time  during  your  itewspajier 
career  convinced  yourselves  that  the 


cost  of  soliciting  and  maintaining  a 
rural  route  mail  subscription  is  the 
highest  of  any  division  of  your  circula- 
tion. And  then  did  you  atop  to  think 
of  the  value  of  this  subscriber  to  your 
advertisers? 

"The  rural  route  mail  subscription  is 
the  most  expensive  to  maintain  and  the 
least  responsive  in  the  majority  of  your 
advertisers," 

"Aa  a  circulation  builder,  we  believe 
that  the  independent  system  of  car- 
riers has  no  equal,"  said  Fred  V. 
Schuch  of  the  Springfield  (III.)  State 
Register,  who  outlined  his  methods 
and  results  as  follows: 

'Out  system  la  not  the  uadepenstent  apnea 
fat  the  strictest  sense  of  the  word.  It  It 
what  son  apif  ht  call  the  'Little  Merchant  Fme~ 
or  the  'Profit  Sharing  1'lan."  Oar  hope  do  am 
nam  their  rentes,  nor  arc  they  permitted  *> 
carry  anbecriher*  outride  of  a  territory  spec  I' 
tied  hp  the  office.  These  route*  or  territories 
are  leased  to  the  earner*  tree  of  charge  and 
the  boy  i*  permitted  lo  carry  and  decree  the 
proms  therefrom  a*  lean  aa  be  gives  she 
service,  pays  hie  fall  weeatp  and  ohowa  seras 
of  aggrceweenras  tending  toward  building  OS 
the  lint  of  subscribers. 

"A  recent  mreey  revealed  that  73  of  any 
I  US  carriers  were  nutntamiag  bunk  utwuuins 
and  20  srere  earring  hteurenoe  policies,  pnysne 
the  premium*  from  the  atonep  they,  earned 
from  their  reutee.  So  pan  see  wn  are  able  to 
get  load  hope,  hews  who  trill  throw  the  paper 
where  the  subscriber  srlfla.  The  independent 
system  alee  enabled  us  In  reduce  one  circula- 
tion office  working  force  JO  per  cent, 

*Que  pear  ana  the  State  gansster  ssna  uhle 
to  show  only  J4  per  cent  of  ila  carrier  circu- 
lation paid  weekly  and  less  than  arte  per  coal 
paid  in  odoauce.  Under  the  present  ay  stum 
V9  per  cent  of  the  carrier  ciroo tattoo  scad  ST 

(ConrtHurd  on  foot  3t> 


Only  character  can 
give  lasting  value  to  a 
newspaper.  For  more 
than  a  generation,  The 
Minneapolis  Journal 
has  been  known  as  a 
clean,  plain-spoken, 
interesting  and  service- 
able newspaper,  finely 
representative  of  the 
people  who  read  it. 


THE 
MINNEAPOLIS 
JOURNAL 


'XrprrviirW  so  Ntr  Vo**  nd  CAeres*  »y  0'.M*r»  o>  Oraueec 
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The  Times-Star  Leads  in  Cincinnati 
by  Larger  Margins  Than  Ever  Before 


Most  space  buyers  and  advertising  managers  know  the  supreme  position  of  the  Times-Star  over  all  other 
diums,  Daily  or  Sunday,  in  this  territory,  either  in  Cincinnati  or  within  the  trading  radius — but  all  space 
buyers  want  to  have  the  story  fresh  in  their  minds.  These  figures  are  for  your  consumption  and  information — 
display  lineage  only  is  given.  We  do  not  lump  classified  with  display,  but  we  do  include  the  Sunday  figures 
of  the  morning  papers  and  still  lead  the  field  by  a  gigantic  total. 


JANUARY— 1921 


Tlmra  Star 
Poat   

Tlmaa-Slar 
E«C*M  

Enqulrar — 

Daily  

Sunday.  . 


Linn 
5 1 1.996 


144.050 


557.445 

ar 

E.ca..    I»,»7 

Commercial  Tribune — 
Daily   1 60.901 

SooA.r.   105.51* 

20M  I  > 

Tlaaaa-Slar 

>..->.   407,323 


I  17.530 
■4.610 


15.679 
47.2)6 

•2.6 1  5 

34.0  15 


20,250 
5,495 


25.75) 
•  1.777 


Total 

Llnaa 
tl  1.272 

000.1.2a 


210,6 


640.160 
170.012 


112.172 
490.100 


FEBRUARY— 1921 


Tlmea  Star   617.960 

Poat    410.452 


T.mr,  Slai 

Eacata   .  .  . 


inquirer — 
Dally  . .  .  . 
Sunday. 


Tlmaa-Star 
Eacaa.   .  .  . 


S*»Ly 


167,198 
249,949 


417.347 
200.013 


iw.nt 

72.165 


206,94) 
411,017 


1)4.621) 
111.6)6 


102.5)7 
32.283 


26.04? 
4,400 


Tout 

Lliaea 

Mi  run 

622. 000 


519.004 
232.070 


)2.)22  2)9.465 
013.310 


MARCH— 1921 


Ttmaa-Star 
Poal   


Tianea-Star 
Exaaaa  .  ,  .  . 


l-in.a 

S.19.164 
496  )6) 


National  Total 

Lloea  Llnaa 
194.177  1,014.041 
145.1)1  641,494 


Knqutnrr — 

Dally   220.752 

Sunday   26).  75) 

404.505 

Tla»aa-Sta> 
Eaaaaa  


Commercial  Trkbuna — 

D.,ly    I52.»» 

Sunday   »5.W 

2t) 
Ml. 101 


TlmaaSlar 
Eacaaa  .  .  .  . 


49.546 

66,265 
70.500 

136.05) 

S7J24 


26.506 

a.9»a 


35.574 
100,103 


372.047 


621.3)0 


261.0)7 
7S0.204 


THE  SCORE  FOR  THE  FIRST  THREE  MONTHS 
OF  1921  AS  COMPARED  WITH  1920 

ToUl  Line.  1921  ToUl  Line*  1920  GAIN  LOSS 

TIMES-STAR  2,578,093  2,308,308  269,785 


Post.  .  .  .  1,764,210 
Enquirer  .  .  1,781,622 
Commercial  Tribune  815,474 


1,827,448 
2,036,452 
831,207 


63,238 
254,830 
15,733 


During  January,  February  and  March  the  Times-Star  printed  813.883  lines  more  than  the  Post. — 796,471  lines 
more  than  the  Enquirer  (Daily  and  Sunday  ) — 1,762,619  lines  more  than  the  Commercial  Tribune.  The  excess 
of  the  Times-Star  in  these  three  months  is  nearly  200.000  lines  more  than  the  next  newspaper  printed  during 
the  month  of  March.  The  decided  increase  over  1920  as  compared  with  the  losses  of  all  the  other  papers  is 
|>articularly  significant  at  this  time  when  there  is  a  general  tendency  to  consider  more  than  ever  tin-  productive- 
ness of  advertising  mediums. 

The  Marked  Leadership  Which  the  Times-Star  has  Maintai  ed 
Continuously  So  Many  Years  is  a  dear  Indication  of  the  Charac- 
ter  and  Responsiveness  of  Its  Tremendous  HOME  Circulation. 

THE  TIMES-STAR  IS  THE  ONLY  A.  B.  C.  PAPER  IN  CINCINNATI 

Digitized  by  Gq  )gle 


36 


Editor    &    Publisher    for    April    23,    19  21 


CLASSIFIED  COLUMNS  A 
BIG  BAZAAR 


N«w  York 

Store  Copy  To 


of    It.  Went 


I  ikening  its  classified  advertising  col- 
umns tii  a  lug  store  with  many  depart- 
ments, (he  !s>w  York  American  is 
working  t-iut  a  new  plan  of  promotion, 
using  large  display  space  in  its  own  pa- 
per, cast  in  department  store  style,  to 
sell  the  idea  to  the  puhlic.  C.  L.  Per- 
kins, who  is  in  charge  of  the  Americans 
classified  advertising,  describes  the  plan 
in  the  following  words : 

"Our  advertising  salesmen  arc  con- 
sidered in  the  same  light  as  merchan- 
dising busers  in  retail  stores,  Their 
duty  is  to  get  people  to  put  merchandise 
on  our  shelve*:  my  duty  is  to  sell  this 
merchandise— to  get  results  for  our  ad- 
vertisers." 

Mow  lx>th  tasks  are  hcing  helped  is 
shown  by  the  following  extracts  from 
advertisements,  which  appeared  in  the 
American  during  the  past  few  days': 

Solve*  the  //.  C.  I..  Problem: 
Html   datly  and   patronise  ike 


You  have  no  realiration  of  what 
the  Modern  Baraar.  tile  American's 
"For  Sale— Miscellaneous"  columns, 
will  do  in  rutting  living  costs  until 
you've  tested  it.  A  $42  riling  cabinet 
for  $18.  for  instance,  used  perhaps, 
but  you'd  never  know  it.  Clothing, 
furniture,  household  utilities;  a  vast 
variety  of  items  and  all  at  tremcn- 


Babr  Carriage*  Th.t  Spoil  Comfort 

Strong,  sturdy  carriages;  easy 
running;  easy  riding.  See 

*#r  .V^-Uu^W,, 
P*»t  20 

The  copy  is  illustrated  with  high  class 
cuts  of  the  type  found  in  the  best  de- 
partment store  copy  and  has  appeared  in 
three,  four  and  five-column  size.  A  va- 
riety of  articles  in  common  use  are  il- 
lustrated, with  text  indicating  the  sav- 
ings to  he  made  by  purchases  through 
the  classified  columns,  and.  as  in  the 
example  above,  the  reader  is  told  where 
tu  look  for  his  needs  in  the  classified 
column-  of  the  current  issue. 

With  Now  Toledo  Agmcj 

deoffry  J.  Dwyer,  who  joined  the  ad- 
vertising department  of  the  Willys- 
Overland  Company  of  Toledo,  Ohio, 
in  1916  and  0.  R,  Carpenter,  who  has 


been  in  charge  of  publications  and 
publicity-  for  that  company  since 
January.  1920,  have  joined  the  staff 
of  the  I'nitcd  States  Advertising  Cor- 
poration of  Toledo,  Ohio. 


FAIR-PLAY  TO  BOOTH 


No  Rocord  DUelosod  of  S.le  to 
tain  Free  Cent  Neweprnt  Price 

An  investigation  by  Honor  &  Pun- 
Lisiiut  has  not  disclosed  facts  to  sup- 
port the  story  published  in  this  news- 
paper of  April  9th,  on  page  38.  in  which 
it  was  stated  that  J.  R.  Booth,  the 
Ottawa  paper  manufacturer,  had  offered 
ami  sold  his  newsprint  output  to  the 
Canadian  Pulp  &  I'aiier  Association  at 
$!<»  a  ton.  Neither  has  Ki.it.*  &  Pin> 
Lisftta's  investigation  disclosed  that 
other  mills  were  preparing  to  induce  the 
Canadian  Pulp  &  Paper  Association  to 
purchase  their  newsprint  output  for  the 
balance  of  the  year  at  a  stated  price 
of  5  cents. 

The  investigations  of  Kin-rue.  &  Pi'B- 
l.isitm  have  failed  to  show  lh.it  the 
Canadian  Pulp  &  Pajwr  Association  has 
actually  bought  and  sold  or  contem- 
plated the  purchase  and  sale  of  any 
newsprint. 

The  story  appearing  in  Kt.iT.iit  ft  Pra- 
itsitra  under  the  head,  '"Where  the  Five 
Cent  Paper  Goes."  was  republished  in 
this  nrwspajK-r  after  its  publication  and 
circulation  in  Canada  through  the  col- 
umns >i  an  accepted  reputable  and  ree- 
ognined  daily  newspaper  of  that  Do- 
minion. 


PUBLISHING  BUSINESS 

AND 

LABOR 

(Continued  from  fitjfc 

18) 

Super  Calendered  Newsprint 
33*         66%         70"  Rolls 

Standard  Newsprint 
33 *  34'*   36*   49*  54  55  66*  67"  Rolls 

On  Spot  New  York 

Prices  on  Application 


THE  AGROS  CORPORATION 

Importers  Finnish  Paper 
27  WILLIAM  STREET  NEW  YORK 


there  must  be  some  person  of  intelli- 
gence who  is  independent  and  honest 
enough  to. hear  any  case  and  be  reason- 
ably certain  of  giving  to  the  side  with 
the  best  case  the  decision. 

Meantime,  if  further  suggestion  be 
acceptable,  let  the  publishers  through 
their  association  or  their  executive  com- 
mittee, take  up  the  epiestion  of  providing 
expert  examination  of  members  plants 
with  a  view  to  cutting  out  waste  and  in- 
stituting economies.  There  are  practi- 
cal men  available,  hard  shell  printers  of 
the  type  1  have  quoted,  press  men  who 
know  the  game  and  editorial  depart- 
ment men  who  know  how  to  conserve 
the  other  fellow's  money  and.  who  as  a 
means  towards  that  end  will  not  start 
with  demands  for  new  machinery  and 
equipment  that  will  cost  more  than  it 
will  save  or  insist  upon  the  installation 
nf  systems  that  would  slow  up  any  office 

I  am  not  so  sure  that  it  would  not  be 
worth  the  time  of  a  committee  of  the 
association  to  consider  the  wisdom  of 
setting  up  machinery  for  doing  just  this 
sort  of  work  at  the  expense  of  the 
member  served. 

That,  of  course,  is  only  a  suggestion. 

But  my  advice  as  to  attempting  radi- 
cal revisions  of  payrolls  at  this  time  is 
similar  to  that  of  Punch  on  marriage : 

Don't. 

That  advice  goes  also  in  the  matter  of 


attempting  the  "open  shop."  Some  ma; 
wish  to  try  it— indeed  1  am  informed 
that  during  the  convention  a  sort  of 
show  will  be  set  up  near  the  big  ten- 
for  the  exhibition  and  advancement  o: 
this  proposition,  Misery  always  did  like 
company.  The  side  show  will  necessa- 
rily attract  some  attention.  It  is  weil 
that  it  receive  attention. 

It  may  be  well  for  those  who  be 
tempted  to  consider  the  proposition  l: 
remember  that  the  professional  advo- 
cates of  the  open  shop  are  almost  inva- 
riably men  who  have  no  shops,  who  for 
the  most  part  are  lawyers  lacking  brici- 
and  who.  in  industry,  are  little  more 
than  devils'  advocates. 

Inverted  I.  W.  W.'s  might  be  a  better 
description. 


A     P.   War   Correspondent  Dead 

Philip  M  Powers,  formerly  war  Cor- 
respondent of  the  Associated  Press  n: 
Iterlin,  with  the  German  Army,  and  lh< 
American  forces,  died  in  a  Hoston  hos- 
pital April  18.  of  spinal  meningitis. 
Mr.  Powers,  after  his  graduation  from 
Dartmouth  College,  joined  the  staff 
the  Boston  Suntlay  Post,  and  later  be- 
came a  member  of  the  Boston  Herald 
staff.  He  entered  the  service  of  the 
Associated  Press  in  W$  and  was  at  I 
tached  to  foreign  service. 


It  is  not  so  very  Inng  since  that,  in  a 
controlling  case,  the  arbitrator  selected 
was  not  only  an  interested  party,  hut 
more  vitally  interested  than  any  member 
of  the  local  union  which  was  seeking 
more  money.  How  he  came  to  be  se- 
lected I  do  not  know.  !  have  tried  to 
learn.  But  the  union  not  only  got  all  it 
expected  to  get.  hut  all  that  it  asked  to 
get  and  was  reprimanded  (or  not  asking 
for  more. 

Selecting  Arbitrator! 

If  publishers  wish  to  go  into  that  sort 
of  arbitration,  it  is  their  fault  if  they 
lose,  just  exactly  as  the  union  would  be 
fnolish  to  agree  on  a  notorious  union 
busier  to  pass  upon  their  case. 

The  semi-professional  arbitrator,  the 
college  professor  who  knows  nothing  of 
business  but  is  willing  to  tell  those  who 
do  all  ahout  it,  the  pscudo  labor  experts, 
now  very  much  favored  in  arbitrations, 
are  not  necessary     In  each  community 


Better  Than 
One  Out  of  Three! 

One  subscriber  to  every  2\  ->  homes 
is  the  record  of  The  Kansas  City 
Star  (Daily  and  Weekly)  in  the 
state  of  Kansas. 

In  Missouri,  excluding  the  city  of 
St.  Louis,  tlie  record  is  better  than 
one  subscriber  for  every  3  homes. 


.410,129 
.597,863 


Star  Subscriber* 

167.68.5 
206.398 


i£>r/r/rfr«  SJ.  iotm. 


THE  KANSAS  CITY  STAR 


(Mitre 
1418  Ccnlury  BMg. 


.New  York 
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THE  BETTER  MACHINE" 


11 


Get  Started  Right 


Publishers  and  Printers: 

The  right  kind  of  line  casting  composing  ma- 
chines is  what  your  business  demands. 

Intcrtypes  are  built  to  endure  hard  usage,  to 
cover  the  widest  range  of  typographical  require- 
ments.   To  be  dependable  at  all  times. 

You  can  make  money — Yes.  substantial  profits 
in  your  composing  room  if  you  GET  STARTED 
RIGHT,  the  standardized  way. 

You  should  get  first  hand  information  as  to 
why  the  standardized,  simplified  and  dependable 
INTERTYPE  is  the  line  casting  composing 
machine  to  install.  Make  a  clean  sweep,  get  the 
benefit  of  Intertype,  standardization  and  sim- 
plicity. 

Ask  your  neighbor  Publisher  why  the  Inter- 
type is  "The  Better  Machine." 

We  offer  a  practical  demonstration  of  Inter- 
type simplicity,  standardization  and  efficient 
versatility,  at  vour  convenience. 


The  latest  achievement  of  Intertype  En- 
gineers and 
Designers-- 

The 
MODEL 

D-s.m. 

equipped  with  six  - 
magazine!  (or 
text,  headletter 


Simple 
Fait 

Accessible 


CONTROLLED  BY  ONE  OPERATOR 


Sets  all  matrix 
ai»s  from  S-pt. 
to  a  wide  Display 


Display  Matrices 


t'ollowiner  are  specimens  oi  modern  type  fact! 
in  «ene»,  now  ready  for  Display  Composition 
up  to  3b-pt.  on  the  Model  D  ».  in.  Intertype 


36  ft.  Century  Expanded 

INTertype 
INTertype 

36  PL  Cheltonian 

INTertype 
INTertype 

36  Pi.  CJiellonian  Bold 

INTertype 
INTertype 

36  Pi.  Bodonl  Bold 

INTErtype 


Set  it  on  The  D-s^m. 
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INTERTYPE  CORPORATION 


-  MULDERS  OK  "THF.  BETTER  MACHINE"  - 
General  offices:    50  COURT  STREET.  BROOKLYN.  X.  Y. 


-a 


Middle  WcMcra  Branch 
Southern  Brunch 
Pacini-  liranrh 


ldin«.  Chic; 
1M)  MadiMin  Avenn  ■,  Memphis,  Tenn. 
M  Third  Street.  San  Francisco.  Cal. 


Visit  us  at  A.N.P.A.  and  A.P.  Convention,  Myrtle  Room,  Waldorf-Astoria.  Week  of  April  25th 
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CHILD  LABOR  LAWS  AFFECT 
CIRCULATORS 


1 i  onlinttcd  from  Page  34) 


Jet  cent  of  the  entire  city  circulation  it  pasd 
ucelrjy  and  the  recnaiader  m  advance." 

"In  summing  it  all  up  after  a  year's 
Dial  we  have  found  the  following  to 
lie  true.  1,  circulation  increased:  2, 
net  earnings  increased.  S,  expenses 
reduced;  A,  cooperation  of  our  car- 
rier's parents;  5.  better  class  of  car- 
riers; 6,  better  service  by  our  carries; 
7,  city  ciculation  strictly  paid." 

D.  \V.  Kins,  cily  circulation  mana- 
ger of  the  Indianapolis  Times,  out- 
lined a  simple  method  or  plan  which, 
he  said  makes  it  a  very  easy  matter  to 
reduce  unaccounted  for  copies  to  the 
minimum,  he  said; 

"We  au*  ami  fur  the  put  several  years 
have  made  the  foreman  of  the  mailing  roam 
absolutely  rcanonsijilc  for  all  papers  printed, 
and  un  trr  no  circumstance*  are  papers  drawn 
from  any  saurec  other  than  through  him  or 
one  of  ht»  employes.  Aa  a  result  of  this 
reiponaibtUty  you  can  res!  aarured  that  he  is 
extremely  careful  that  the  papers  for  wbkh 
he  is  charged  arc  delivered  to  nil  department. 

"An  absolute  record  of  the  number  of  papers 
received  is  kej,l  by  the  employe  caerrrnf  papers 
from  the  trrcsn  coom  ui  the  mailing  room.  If 
the  tile  of  the  paper  permits  hit  handling;  2011 
copies  at  a  time,  the  boy  an  the  folder  ttacki 
papers  in  ruler  of  200  and  a  notation  for  eicb 
bundle  earned  is  made  on  a  record  aheet  laacrl 
foe  that  purpose,  tbc  namher  oi  papers  carried 
being  dependent  upon  rhe  number  of  pages. 

"Ar  a  resralt  when  an  editinn  run  n  rvrT.  the 
foeeman  of  the  mailing  room  knows  the  exact 
number  of  papers  that  he  has  received.  Then 
if  he  ia  either  short  ar  aver  hr  immediately 
gets  in  fryerh  with  the  press  room  foreman  tn 
ascertain  the  reason  for  discrepancy.  Spoils 
are  recounted  and  all  other  poaithililics  for 
mie-mant  rrc flecked. 

ound  on 

are  cheeked  foe 
rinal  orilers  for 
various  edilions  as  given  foteoasn  nf  iireae 
room  are  faund  O.  K.  then  it  is  simply  s 
question  nf  some  employe  nf  the  mailing  de- 
partment having  made  an  error  in  his  count, 
either  shorting  or  giving  some  rsealcr,  sub- 
station or  street  man  the  incorrect  number  of 
papers  aa  the  care  may  he.  However,  this 
seldom  occurs  as  mailers  know  how  carefully 
thes  count  is  watcher!  and  that  any  repott  of 
miscount  can  practically  be  traced  to  the  nun 
who  uaa  responsible  for  same." 

"To  build  up  an  organization  of  car- 
riers that  arc  on  Iheir  toes,  get  the 
boys  'hat  have  the  'pep.'  make  them 
know  that  your  paper  is  the  best, 
show  them  some  fun  along  with  the 
work  and  you  will  have  an  organiza- 
tion that  will  do  wonders  for  your 
limitation."  according  lo  E.  C. 
1 1  ewes,  of  the  Danville  (III.)  Com- 
mercial-News, who  said: 

"Our  carriers  arc  shown  a  good  time  along 
with  their  Wufk.  At  least  every  two  weeks 
and,  in  winter  each  week,  thry  are  taken  to  a 
show,  once  a  year  u  bsrrtrurl  is  givrn  them 
and  in  the  rummer  an  all  day  picnic  it  the 
amusement.  The  buys  stick  longer  and  show 
more  loyalty  than  on  papers  where  their  enter- 
uirimrnl  1*  nut  tfusitidercd. 

"These  show  lirghls  are  hue  to  talk  things 
over  too.  aa  the  Imys  arc  alitayi  on  hand  early 
(kcaasnrsally  tbc  carriers  are  permitted  tn 
lirina-  their  substitutes  along  and  this  also  brlpu 
us  ulrcn  securing  new  carrier*.  Our  paper, 
from  January  I  In  Aped  I  of  this  year,  made 


"If  error  is  not  found  on  rceheck  the  Crete 
run  nguree  compiled  in  oeaee  are  ehecked  for 
rniasiMc    erroe.     If    the   original   orders  for 


three  changes  in  our  force  of  a*  carriers.  This 
shows  that  the  boys  are  satisfied." 

J.  A.  Beckett  of  the  Decatur  (lit.) 

Review,  discussing  "Future  Transpor- 

tion  Problems,"  declared  the  railways 

must  get  down  to  a  basis  of  operation 

that  will  enable  them  to  compete  with 

motor  passenger  and  freight  systems 

il  they  expect  to  do  any  "short  haul" 

business. 

Sixty  circulators  from  Illinois,  Iowa 
and  Indiana  attended  the  meeting.  Fol- 
lowing the  Welcoming  address  by  Ben  K, 
Lawrence,  general  manager  of  the  In- 
dianapolis Star,  many  subjects  pertain- 
ing to  newspaper  circulation  were  dis- 
cussed. 

Charles  D.  Chaffee  of  the  Aurora 
(III.)  Deacon  News,  gave  a  three 
minute  brief  on  the  co-operation  be- 
tween circulation  and  editorial  depart- 
ments of  a  newspaper.  Other  papers 
read  were:  "Increased  Circu'alion  Un- 
der the  Present  Conditions,"  by  J.  Paul 
Kirnile.  of  the  Springfield  (111.)  State 
Journal ;  "Securing  Mail  Subscriptions," 
by  Roy  Parish  of  the  Quincy  (III.)  Her- 
ald; and  "Securing  Carrier  Subscrip- 
tions" by  C.  A.  Ferris,  nf  the  Fort 
Wayne  News  and  Sentinel. 

After  the  addresses  and  briefs  an 
open  "qui'  session"  for  the  discussion 
of  individual  problems  was  conducted. 
At  the  close  of  tire  afternoon  meeting  an 
open  disctis«i«n,  covering  the  subjects 
of  Indiana  Child  Labor  Laws,  the 
handling  of  starts  and  stops  by  carriers, 
baseball  bulletin  service,  maintaining 
discipline  among  the  carriers  waiting 
for  papers,  and  weekly  or  monthly  col- 
lections, was  conducted. 

The  newspaper*  men  were  entertained 
Tuesday  evening  by  the  Indianapolis 
newspapers  with  a  theatre  party  at 
Keith's.  The  delegates  were  takrn  nn 
a  sight  seeing  tour  of  Indianapolis  Wed- 
nesday morning.  After  an  inspection  oi 
the  newspaper  plants  the  convention 
divided  into  groups.  The  morning 
newspapermen  then  spent  their  time  in 
the  conference  at  the  Indianapolis  Star 
office  and  the  evening  newspapermen 
met  at  the  Scvcrin  Hotel.  The  dele- 
gales  were  entertained  at  noon  lunch 
by  Ihe  Indianapplis  newspapers  at  the 
Severin  Hotel. 

The  next  meeting  -as.  ill  I*  held  it) 
Chicago.  October  12  and  13.  tJmcrrs 
electi'd  for  coining  tear  arc:  President. 
Vattier  Snyder,  assistant  circulation 
manager  Indianapolis  News;  vice-presi- 
dent, Charles  D.  Chaffee,  circulation 
manager  Aurora  (III.)  Beacon-News; 
secretary -treasurer,  (j.  S.  Calloway. 
Rrrckford  fill.)  Register  Garcttc;  dir- 
ectors. W.  A.  Curding!).  Des  Moines 
Register  4-  Tribune:  W.  H.  Coonradt. 
Decatur  (III)  Review  and  Charles 
Payne.  Indianapolis  Star. 


COAST  CITIES  SHOW  CAIN 


LEDGER  SYNDICATE 

News  and  Feature  Services 

Maintain  Prestige — Create  Circulation — Attract  Advertising. 

Complete  Leased  Wire  Service  From  52  Correspondents. 

Foreign  Newt  Service  from  21  Correspondents. 

Domestic  News  Service  from  Staff  of  Trained  Writers. 

Financial  Newt  Service  from  16  Authoritative  Correiponclents. 

Commentaries  by  former  President  Taft,  Col.  E.  M.  House, 
and  other  Aulhorfliet  of  World  Renown. 

Feature  Service  Includes  Magasine  Pages,  Comics,  Cartoons 
Paris  and  American  Fashions,  Home  P»ee  Features,  Daily 
and  Weekly  Serials,  Sports  Features,  IntpirMional  Features. 

All  Needs  of  a  Distinctive  Newspaper 

LEDGER  SYNDICATE 

INDEPENDENCE  SOl'ARE  PHILADELPHIA.  PA. 


Total  March  Advertising  10  Per  Cunt 
Below  Last  Year 

Two  cities  in  the  United  States.  Los 
Angeles  and  Oakland,  Cal.,  are  the  only 
ones  listed  b>  the  New  York  Evening 
Post  Statistical  Bureau  as  having 
printed  more  advertising  lineage  in 
March.  1921.  than  in  March.  1920,  the 
total  for  25  cities  showing  a  loss  of 
about  10  per  cent  for  the  same  periods. 
Of  the  IIS  newspapers  listed.  19  show 
gains  and  96  show  losses,  while  23  of  the 
cities  show  losses,  varying  from  28,920 
lines  to  1,237,950  lines.  The  totals  for 
the  respective  months  were  1921 :  98.- 
111,941  lines;  1920.  110,041.110  lines 
The  summary  by  cities  follows: 

1921.  1920. 

New  York.  .U,2utS,2ilfl  U.ZM.Ut  9J*.S.m' 

Birmingtiam.   1,92 1  J*0  2.0JSJJ4  IU.974' 

fticago              5,9tU.*«S  6.MMJ.741  7»5.»T6" 

PhradrlrW   *.4fl4.e.l6  t  K*J<  «  <7J.Srt9* 

Los  Angeles.  e,72S.5SB  6.6H1.H.'  44.1)l6t 

Baltimore        s.lTt.Jcij  t.»!7,St0  641,21  S* 

Boston              4.<«S*.464  5.SHSJ.1  til  *vs.JI7* 

Detroit              4,JtU.tS44  .5.42).Wr(l  1 .042,91*' 

Oevrlanil    ,.  4,i)7*,72S  S.31CS7J  I.2J7.9VO' 

Waihingtnn.    .1.914.S77  i  I  :  9  i  ■ .  244,0n*' 

Boffilo             3.421.2M  4.IH9.444  7tS«,l7e' 

St    Lrvuia...  3.744.JJ0  4.2S4.200  S4I.M0' 

Indianapolis.  3.019.521  J.3D2.SJ7  S4J..1I6' 

Minneapolis.   2.7IJ.H16  2,220.4411  506,622' 

St    fail  ...  2.IS9.S7S  2.622.JS4  4J2.77u' 

Miloauac...    2.472,229  2.9*2.275  Jin.04f 

S.    Franciscn  3.M4.990  4.l*4.fr90  379.106' 

Near  Orleans  3.063.948  J.'VMDIl  334.4)2' 

rurrcrnnati  ..  J.101.100  3.560.4110  459.300' 

UuieTillr    ..  2.421.51)9  2.602.1)13  18I.J04' 

H-UMorr    ...  2.J](UJ»  2,J»],S92  HUM' 

I'oJuiolius   .  .  J.Omi.&aO  3.133.791)  133.100* 

Providence   .  2.495J7S  2.S24.JIM  2S.926' 

Seattle    ....  2.S7I.212  3.535,112  963.900' 

Oakland  ....  l.B2l).«12  t.*»4.09«  U6.?Mt 

Total   ....•».!  II.  941  110.041. 110  11.929.169' 

•Lots 

•Gain. 


Vice-President  Coohdge.  ami  Srrcxetary 
Hoover,  will  be  among  the  speakers  and 
Secretary  of  State  Hughes  will  be  chair- 
man. — 

Fir.  in  Johnstown  Ledger  Plant 
Fire  which  broke  out  in  the  plant  of 
the  Johnstown  (Pa,)  Ledger,  a  morn- 
ing newspaper,  April  14,  destroyed  its 
three-story  building  with  a  loss  of  over 
$200,000.  

Iron  Mountain  Daily  News  Out 
<«»  !,.,  „.*r*  la  Karma  *  I't'lUMttl 

IkON  Mot'NTAiN,  Mich.  April  20— 
The  Daily  News  began  publishing;  April 
II  under  direction  of  Frank  J.  Russell, 
publisher  of  the  Marquetic  Mining  Jour- 
nal. It  takes  over  and  succeeds  cite 
Press,  a  weekly,  and  the  Tribune 
Gazette,  a  daily.  


N.  Y.  Commercial  125  Year.  Old 

The  New  York  Commercial  will  en- 
tertain at  a  dinner  on  May  23.  at  the 
Hotel  Commodore,  in  celebration  of  its 
125th  anniversary.    President  Harding. 


UNSEEN 
P0WEIV 


WHAT'S  THE  ANSWER? 


WHY  DID 


The  Bradford  Era 

RUN  3,224,704  LINES  OF 
ADVERTISING  IN  1920 

(A  record  for  an  tight  page  paper) 


WHY  Did  It  Run  384,874  Lines  More 
Than  Its  Nearest  Competitor  ? 

BECA  USE 

Advertisers  KNOW  it  reaches  those  who  have 
the  purchasing  power 

and  BECAUSE  advertisers  KNOW  it  has  the 
confidence  of  buyers 


THEY  BELIEVE  IN  IT 
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GOSS 

HIGH  SPEED  LOW  CONSTRUCTION  UNIT  TYPE "PRESSES 
25  FOUR  PAGE  WIDE  UNITS  €  12  HIGH  SPEED  FOLDERS 

INSTALLED  IN  THE  PLANT  OF 


THE  GOSS  PRINTING  PRESS  CO. 

CHICAGO  NEW  YORK  LONDON 


Google 


10 


Editor   &    Publisher   for    April   23,  1921 


SENATE  BARS  LOBBIES 
TO  REPORTERS 


Protest  Committee,   Heeded   by    C.  S. 
Albert,   Will   Present  Newspaper 
Argument  to  Rule*  Committee 
in  ■  F«w  Days 


ii  not  (elt  the  Press  Gallery  can  sub- 
mit in  silence  to  a  lengthy  trial.  Mr. 
Albert  and  hit  associate*  on  the  spe- 
cial subcommittee  of  the  Standing  Com- 
mittee. Messrs.  Barry  and  Roberts,  will 
appear  before  the  Rules  Committee 
within  a  few  days. 


PRAISES  "WE  BOYS"  OUSTER 


ISseeiel  lo  LutToi  a:  PcBLisnrsl 

Washington.  April  20.— Charles  S. 
Albert.  who  due*  the  Senate  for  the 
New  York  World,  and  is  the  dean  of 
that  corps  of  corespondents,  has  been 
•elected  as  the  spokesman  of  the  Wash- 
ington fraternity  tn  protest  against  the 
exclusion  of  newspaper  men  frnm  the 
lobbies  of  the  Senate.  Mr.  Albert  was 
author  of  a  resolution  adopted  by'  the 
correspondents  at  their  general  meet- 
ing nn  April  1.1.  and  his  associates  on 
the  Standing  Committee  Iselieved  it  to 
l-r  eminently  fitting  that  his  dual  claim 
to  represent  the  Gallery  should  be  rcc- 
ognired  by  having  him  chairman  of  the 
committee  to  appear  before  the  Senate 
Committee  on  Rules,  of  which  Senator 
Philander  C.  Knox,  of  Pennsylvania,  is 
the  chairman. 

The  Washington  correspondents  view 
the  closing  of  the  Senate  lobbies  as  a 
matter  of  very  great  concern  to  the 
rntire  profession,  since  it  reflects  a  state 
of  mind  developed  by  politicians  who 
Ix-licve  themselves  entrenched  in  power. 
The  mere  fact  that  the  Republican 
Parly  happens  to  control  the  .Senate  is 
at  no  consequence.  Democrats  have 
acted  likewise  under  like  conditions. 

The  action  of  the  Rules  Committee 
operates  to  the  very  decided  disadvan- 
tage of  newspaper  men.  who  are  ohiigesi 
to  stand  in  a  vestibule  and  send  it 
their  names  through  one  page.  The 
Washington  correspondents  feel  that  the 
Senate  is  an  institution  for  the  transac- 
tion of  the  public  business  and  not  a 
millionaires'  club  where  the  «ole  thought 
of  members  is  personal  comfort  and  re- 
laxation. The  newspaper  men  entered 
no  complaint  over  the  closing  of  the 
marble  room  in  order  to  treble  the 
lounging  space  of  the  Senate.  They 
made  no  comment  on  the  derision  to 
have  an  open  air  cafe  exclusively  for 
senators  on  the  north  balcony  of  the 
Capitol!  They  were  only  mildly  satiri. 
cal  in  their  references  to  the  reopening 
of  the  marble  baths  in  the  Senate  Office 
iluildtng.  where  none  lmt  Senators 
might  dip  in  mirror-like  pool  or 
stretch  upon  marble  slab  for  alcohol 
nibs  by  Nubian  slaves.  They  are  con- 
cerned solely  with  the  facilities  for  the 
prompt  collection  of  the  news  of  the 
Senate. 

Editors  in  many  cities  have  taken  up 
the  fight  of  the  Washington  correspon- 
dents. There  is  a  decided  opinion 
among  a  considerable  body  of  Senators 
favorable  to  an  open  discussion  of  the 
matter  on  the  Senate  floor  with  a  view 
to  having  the  action  of  the  Rules  Com- 
mittee set  aside. 

Mr.  Albert  has  undertaken  to  effect 
an  amicable  settlement  of  the  problem. 
Mr.  Knox  has  requested  that  ample  test 
be  given  the  new  arrangements,  but  it 


President  Harding  Assures  Co-Opera- 
tion to  Protect  Press  Corps 

W.vsitixciTON.  April  21.— President 
Harding  has  given  his  unqualified  in- 
dorsement to  the  campaign  of  the  corps 
of  Washington  corres|vundents  against 
the  tipsters,  fakers  and  agent'  of  stock 
brokers  and  foreign  governments.  He 
bag  assured  the  While  House  reporters 
of  his  full  co-operation  lo  safeguard 
the  relations  between  the  Executive  and 
the  Pres«.  Secretary  Christian  is  no 
less  enthusiastic  over  the  steps  tjken  to 
deny  admission  to  all  person*  who  are 
not  bona  fide  correspondents. 

The  President  has  addressed  a  letter 
lo  the  White  House  Correspondents' 
Association,  staling  he  was  "interested 
and  pleased"  over  the  revival  of  that 
organisation. 

"In  your  efforts  to  insure  that  there 
shall  be  proper  safeguards  about  the 
privileges  of  the  White  House  press 
headquarters  and  that  unauthorized  per- 
sons or  interests  shall  not  be  permitted 
to  avail  themselves  of  special  opportuni- 
ties that  are  afforded  to  the  press  in 
that  confidential  relation  which  it  prop- 
erly sustains  with  public  officials,  you 
may  be  assured  of  my  hearty  co-opera- 
tion," 

The  President's  letter  has  been 
framed.  It  hangs  in  the  press  room  at 
the  White  House  as  a  symbol  of  the 
relationship  Itetween  the  Executive  and 
the  Press  and  as  a  warning  to  prospec- 
tive intruders. 

Results  are  following  the  activities  of 
the  "we  boys"  and  other  fakers,  who 
seek  to  ply  an  illicit  trade  al  the  ex- 
pense of  the  honor  and  privileges  of 
newspaper  men.  One  "ringer"  has  been 
detected  and  ejected  frnm  the  White 
Home.  He  sought  ohtain  an  advance 
copy  of  President  Harding's  message 
to  Congress.  He  shouldered  his  way 
into  Secretary  Christian's  office  with 
newspaper  men  on  the  morning  that  the 
President  was  to  go  to  the  Capitol. 

Members  of  the  White  House  Corre- 
spondents' Association  demanded  his 
credentials.  His  only  pretense  was  that 
he  was  a  member  of  the  Press  Club  and 
be  thought  that  g3ve  him  all  the  privi- 
leges of  a  newspaper  man.  He  was 
told  lo  he  on  his  way  and  not  to  stop 
to  pick  any  flowers  en  route. 

Frank  R.  Lamb.  Df  the  Washington 
Times,  the  new  president  of  the  White 
House  organisation,  spends  more  time 
at  the  White  House  each  day  than  any- 
nne  with  the  possible  exception  of  the 
President  and  Mrs.  Harding,  and  dur- 
ing every  minute  of  his  long  watch  he 
is  working  to  keep  out  fakers. 

The  State.  War  and  Navy  Corre- 
spondents, under  the  leadership  of 
Frank  W.  Connor,  of  the  New  York 


World;  the  veteran  Edward  M.  Hood, 
of  the  Associated  Press;  Norman  W. 
Baxter,  of  the  Philadelphia  Public  Led- 
ger: Emmett  M.  Daugherty.  of  the 
New  York  Tribune,  and  "Col."  Matthew 
Tighe.  of  Universal  Service,  have  been 
assured  of  full  co-operation  by  Secre- 
tary of  State  Hughes,  Secretary  of  War 
Weeks  and  Secretary  of  the  Navy 
Denby. 

The  correspondents  who  cover  the 
Treasury.  Justice  and  Commerce  De- 
partments, have  a  separate  organization. 
At  their  recent  meeting,  they  named  an 
executive  committee  to  handle  the  mal- 
let- of  safeguarding  press  conferences 
with  Secretaries  Mellon  and  Hoover 
and  Attorney  General  Daugherty,  and 
will  rn-opcrate  with  the  general  com- 
mittee provided  for  in  the  Barry  reso- 
lution adopted  by  the  correspondents  at 
their  general  meeting  on  z\pril  13,  The 
central  committee  representing  all 
brandies  of  newspaprr  work  will  hegin 
the  preparation  nf  uniform  regulations 
in  a  short  time. 

Homer  J.  Dodge,  of  the  Federal 
Trade  Information  Service;  W.  A.  Col- 
lins, and  Donald  MacGregnr.  both  of 
the  New  York  Herald;  Isaac  Gregg, 
of  the  New  York  Sun:  Samuel  W. 
Rell.  of  the  Philadelphia  Public  Ledger : 
and  Rodney  Bean,  of  ihe  New  York 
Times,  have  taken  the  lead  in  the  fight 
against  the  tipsters  on  that  run. 

One  unfortunate  development  of  the 
agitation   has  hecn   an  inclination  of 


some  of  the  correspondents  to  go  tn  thr 
extreme  of  censuring  bona  fide  news- 
paper men  for  alleged  violations  of  the 
confidences  of  Cabinet  officers.  That  i< 
1  matter  of  such  serious  aspect  that 
caution  is  being  urged  upon  its  propo- 
nents.   

Newsprint  Service  Bureau  Mores 

The  Newsprint  Service  Bureau  will 
move  on  April  25  from  18  East  41  si 
street  to  the  Canadian  Pacific  Build- 
ing. 342  Madison  avenue.  New  York. 


TtoE  Well-Dressed  Man 

Weekly  Fashion  New*  Feature 

MOST  Syndicate  Features  only 
cost  you  money.  Thb  Wi  u  - 
DacssfD  Mzsn  makes  money  for 
you.  A  big  Ohio  Daily  (name 
upon  request)  has  already  sold 
advertising  space  beside  the  Feat- 
ure exceeding  twenty  times  the 
price  for  the  entire  year. 

Write  for  Prospectus  and  Spec- 
imens, together  wirh  facsimiles 
of  published  Writ  Tni  ssrr>  Man 
Pages  showing  the  Advcitisirg 
the  Feature  has  delivered, 

Only  Said  By  7  A,  War 

CompUtr  Mar  Fvrrv  Week  S}  Stvle  t  Jhl-o- 
■tl.  52  Cams  SjevV  Onnnfst.  JvS  L*!*sf  F««h- 
lon  SSieiL-fiKl,  And  An  All-Yrss  Qll Hiiro, 
And  Answer  Dtpjtfraceil  Fut  1  nut  Readers 

Alfrad  SlrsSts  Bryan  Mar,  .  F»Slioa  F-a  lur. 
M5  Parts,  Avaaise,  New  York 

Kruru-.s. i-jm  Mr*.    M  flJuoHuotti. Sa^tlMa* 


Publishers 

RARE  OPPORTUNITY  TO  SECURE  LOW  PRICED  USED  PRESS 

Hoe  Sextuple 

Capacity,  48,000  (taper*  per  hour  <  2-4-6-8- KM  2  ptjfles) ;  21,000 
llt-l'6-18-20-22-21  page«»;  12.000  (  28-32-30-40-H-48  pages 'I. 

Must  be  sold  during  convention.  For  appointment 
in  New  York  address  Box  A-510.  Editor  &  Publisher. 


The  New 

Sunday  Morning 

Issue  of 

Wxt^$Mri$tort  time* 

Together  with  the  exist- 
ing Sunday  Evening  Issue 

Offers  the  National  Advertiser 

An  immediate  circulation 
in  excess  of  1  25.000 


And  makes  it  possible  for  him  to  place 
his  advertising;  message  before  the 
greatest  circulation  ever  achieved  by 
a  Washington  newspaper  in  the  rich 
territory  of  the  District  of  Colum- 
bia,  Maryland,  and  the  two  Virginias. 


Foreign  Representatives : 


£<tjrrtn  Ofiee: 

I.  A.  KLEIN. 

Metropolitan  Tower 
New  Yoik  Cny. 


tl'eilrra)  OfU<: 
T.  R.  MURFEV, 
50J  Hearst  m  i,  . 

Caleacn. 
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WILL  REWARD 
FIGHTERS 

(CHICAGO  TRIBUNE  SLOGAN, 


THE  CHICAGO  TRIBUNE 
PREPARED  FOR  THE 
FIGHT  BY  INSTALLING 
IN  THEIR  NEW  PLANT 


CLINE  FULL  AUTOMATIC  PRESS  CONTROL 

AND 

CLINE  PAPER   ROLL  STANDS  ^trhg,ntSntm^? 

FOR 

THEIR  SIX  GOSS  UNIT  TYPE  OCTUPLE  PRESSES 


1 


i'tl! 


Si*   Cltn»    full    nularaNlir    eonlrollrra   »iri-       :    for    arlrrltv*        '  -  •-'  n 
frnm  puah-butlona  on  vttMut  combination*  af  i  unit* 


Vlvw  of  two  Clin*  roll  at*n>d»  and  tension  belts  showing  prnvialon  for 
mall  in  k  patter  without  stopping  pr*s»;  also  method  of  handling 
paper  and  chucking  roll*  without  »plrvdJ»a. 


On*  of  tha  six  Clin*  douhjr  mglr.r  ; 

I  Floor  ramovadj. 


Cline  Electric  Mfg.  Co. 


MAIN  OFFICE 
FISHER  BUILDING 
CHICAGO 


EASTERN  OFFICE 
MARBRIDGE  BUILOING 
NEW  YORK 


Google 
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I.  T.  U.  HEAD  SEES  TROUBLE 


S*r«  15,000  Men  Will  Walk  Out  M.y  1 
To  Enforce  44-Hour  Wook 

ifly  TtUgrmfk  l#  Edits*  &  rriutsn) 
Denves.  Colo..  April  13.— Three  httn- 
drrcl  members  of  the  various  locals  of 
the  Typographical  Union  attended  the 
"get-together"  meeting  here  Sunday  af- 
ternoon which  was  addressed  by  John 
McParland.  president  and  J.  W.  Hays, 
secretary-treasurer,  of  the  International 
Typographical  Union,  who  stopped  in 
Denver  i\>r  a  conference  en  route  to 
Colorado  Springs,  Colo.,  for  an  annual 
Finance  conference  of  the  Printer'$ 
Home. 

The  two  executives  asserted  approxi- 
mately 15.000  men  in  the  United  States 
would  walk  out  on  May  I  in  accordance 
with  plans  to  enforce  and  establish  the 
44-hour  week  as  opposed  to  the  48-hour 
week. 

"We  have  already  laid  plans  to  begin 
to  levy  a  ten  per  cent  assessment  on  all 
members  in  our  unions  to  assist  the 
strikers  in  the  event  of  a  walkoot."  Mr. 
Mct'artand  explained.  "We  expect  our 
greatest  trouble  to  arise  in  the  South 
and  Southeast  though  we  expect  to  en- 
counter difficulties  here  in  Denver  and 
elsewhere  in  the  Mountain  State*." 

The  wage  hearing  requested  by  the 
job  printing  trades  of  Colorado  has  been 
set  by  the  State  Industrial  Commission 
for  April  21. 


iioritiirti  ni  tranipArtntioo  pn  thoroughly  in 
ihr  currrnt  it*nc  of  the  I.  C.  M.  A.  OA-rioJ 
BiillrtiTi,  that  [  do  nut  think  it  »c<c»»»ry  to 
touch  on  lhat  lubjrct  in  this  article,  but  ai 
cpmmun  of  tbe  publicity  committee,  I  desire 
to  remind  the  member*  of  our  orfaiiintton 
who  are  reader*  of  this  paper  that  the  con- 
*rotLon  «»  In  W  held  in  Cnlmmbua,  George.  on 
Mar  I°ih.  tltb  and  litb,  which  ii  lf»»  tfcan 
a  m-rmth  tiff,  and  those  who  eapact  to  attend 
■Uiu-ald  nuake  their  arrangemenhi  now, 

"Oar  worthy  president,  WiHia-rn  M,  Argue, 
calls  attention  to  tbe  numerous  que^tinns  prvti 
hiMiiiri^  of  importance  that  will  be  transacted 
at  ihi»  mrdiitj.  ).  M.  Artnenberg,  chairman  of 
the  program  mmmittrr,  has  prepared  a  tnotl 
mlrre.tutg  prog ram,  covering  every  p-Ha*e  of 
lht  rirtnalation  managers  worfc. 

"W.  K.  Page,  chairman  of  tbe  entertain- 
ment committer,  has  promised  an  interesting 
and  unique  entertainment  for  the  atrmber* 
after  the  regular  bwt-tneai  of  th*  convention  ss 
concluded.  The  entire  town  from  Jo*  Coven, 
tbe  mayor,  to  the  humblest  citizen  has  prom- 
ised osjr  good  friend  f*ag«\  that  they  will  giv« 
tbe  members  of  the  1  C.  M.  A.  and  thr-ii 
friends  a  lime  that  will  be  mng  remembered. 
One  o4  the  feature*  nf  the  big  pTngram  will  be 
a  realistic  battle  err  Tip  at  Camp  Hmning 

"Every  member  who  can  poviahtr  pet  away 
from  bis  desk  sa>ou>1d  attend  this  meeting." 


LESS  NEWSPRINT  BY  9  PER  CENT 


Caxab>iak  Mill* 

laniutr               71.51*     V.Wl  15,11* 

Vct.riai.ir              a3.eo7     61.575  17,110 

Mar, I,                    «S,al9      1,4,1*5  18,«sV) 

J  Munlo.           200,744    1*1. 1  JO   

1930 —  3  Months            21S.980    212.W  10,861 

Utriru  Statu  and  Canadian  Mtu* 

1931—  Jiimiry               176,291    164,166  }%,$»"> 

February             14*.  1 62    I4I.7JJ  4*,Ml 

March                 1S6.I8J    151,556  ?.'.6ftS 

J   Xloallw   ...  481,644    451.4  55   

I  WO— J  Months            5J0.3SJ    515,162  3-4,1*0 


HOLM  AN  PANHANDLE  PRESIDENT 


SEES  LOWER  PAPER  PRICES 


BIG  BOSTON  SHOP  RESUMES 


Plympton   Press  Recognizes   Old  Seal* 
of  Prwimm  and  Btndera 

>f,.-ij.'  to  E*itos  k  PeattlKla) 
B«*Tr)N,  April  18,— What  was  called 
h>  oflicials  of  the  Allied  Printing  Trades 
Council  "breaking  the  backbone"  of  the 
printers'  lockout  occurred  late  last  week, 
when  more  than  400  members  of  the 
bindery-workers,  pressmen  and  feeders' 
unions  relumed  to  work  at  tbe  Plymp- 
ton Press  at  Norwood,  following  a 
settlement  of  the  strike. 

The  unions  will  ratlin  the  same  tnft 
scale  as  that  established  last  September, 
being  held  by  the  unions,  and  upheld  by 
arbitration  proceedings,  that  the  Sep- 
tember raise  constituted  an  established 
scale. 

This  action  on  the  part  of  the  man- 
agement of  the  Plympton  Press  is  dir- 
ectly in  opposition  to  the  stand  of  the 
Boston  Typothelx.  which  claimed  that 
the  September  increase  was  a  "volun- 
tary affair"  and  not  a  permanent  addi- 
tion to  the  wages  of  their  employees. 
By  breaking  with  the  Boston  Typntheta: 
and  resuming  work  under  the  former 
rates  of  pay.  the  Plympton  Pre**,  it 
was  declared,  has  set  a  precedent  which 
will  l*e  followed  by  many  of  the  other 
employers. 

It  was  also  announced  that,  the  con- 
troversy between-  the  unions  and  Ber- 
wick &  Smith,  employing  printrrs  of 
Norwood,  has  Gone  to  arbitration — 
miirh  tn  the  chagrin  of  the  Boston 
Typothrtjc.  which  has  dechred  for 
"••pen  sltop"'  condition--  throughout  its 
members'  plants  and  iiersistcntly  re- 
fused to  rescind  the  arbitrary  cut  in 
waitrs  effective  April  4. 

I.   C.   M.   A.   CONVENTION  CALL 


North  American  Mill*  Mad*  176.291 
Ton*  During  March 

The  44  companirs  reporting  tn  the 
Newsprint  Service  Bureau  produced 
I56.18J  tons  and  shipped  151.556  tons 
during  March.  Production  exceeded 
shipments  by  4,627  tons.  Production 
figures  include  1,149  tons  of  hanging,  of 
which  225  tons  were  made  in  Canada. 

The  average  daily  production  of 
newsprint  paper  for  March  amounted  to 
78.8  per  cent  of  the  average  daily  out- 
put during  the  three  months  of  greatest 
production  in  1920,  allowing  for  new 
machines  recently  started. 

The  decrease  in  production  was  due 
to  shortened  operating  time  caused  by 
shut  downs  for  repairs,  lack  of  power 
ami  insufficient  orders. 

Production  by  the  reporting  United 
States  mills  during  the  first  three  months 
of  1921  was  33.473  tons  or  11  per  cent 
less  than  in  the  first  three  months  of 
1920.  and  production  by  Canadian  mills 
decreased  15,236  tons  or  7  per  cent  dur- 
ing the  same  period,  making  a  total  de- 
crease of  48,709  tons  or  9  per  cent  by 
the  44  reporting  companies. 

Stocks  during  March  increased  3,091 
tons  at  United  States  mill  points  and 
1,553  tons  at  Canadian  point*.  Total 
stocks  at  all  reporting  mills  amounted 
to  4.644  tons  more  on  March  31  than  on 
February  28.  The  total  of  50,665  tons 
on  hand  March  31  amounted  to  about  9 
days'  production. 

The  summary  follow*: 

L'nitcd  States  Mills 

Production  Shipment, 
Tout  Tons 
Torn      hating  MUI 
Pet  .Mucin  Month  Stick 

1921 — lAnuAiy    104,781      98,806  21,471 

February    8S.555     80.158  28.9U 

Miieh    90,564      87.271  22.082 

}  Month*    280.9110  266.221   

1920—2  Munlht    314,372    302,168  23,319 


Great  Northern  Head  Sara  Company'! 
Wacv>  Will  Probably  Coma  Dow,, 

{Special  te  EoiToa  4  PuaLisima) 
Boston,  April  18.— Garret  Schenck, 
president  of  the  Great  Northern  Paper 
Company,  stated  la*t  week  that  he  is 
expecting  lower  prices  for  newsprint 
this  year  than  those  named  for  the  first 
quarter  of  1921  by  various  paper  com- 
panies. 

Continuing.  Mr.  Schcnk  stales :  "Prob- 
ably let*  newsprint  will  be  used  in 
1921  than  last  year,  though  I  do  not 
expect  that  this  will  affect  our  produc- 
tion appreciably.  At  present  we  arc  run- 
ning at  full  capacity  and  expect  to  keep 
production  at  100  per  cent  for  some  time. 
The  only  unit  that  we  have  shut  down 
was  tile  Madison  (Me.)  sulphite  mill, 
where  we  employed  about  90  men. 

"As  far  as  our  company  is  concerned, 
no  reduction  in  wages  has  as  yet  been 
determined  upon,"  he  state*,  speaking 
of  the  possibility  of  a  strike  among 
paper  mill  workers  on  or  about  May 
I  when  present  wage  agreements  ex- 
pired, to  combat  the  proposed  wage  cut, 
said  to  be  between  25  and  30  per  cenL 
"However,  it  is  but  natural  to  expect 
that  there  will  be  deflation  in  the  wages 
paid  to  employees  of  paper  companies 
in  common  with  the  trend  in  other 
industries.  As  the  price  of  paper  de- 
clines, costs  must  he  reduced  tn  main- 
tain a  fair  margin  between  outlay  and 
income,  and  labor  should  expect  to  bear 
its  proportion  of  the  reduction.  At  tbe 
employment  peak  of  the  year,  we  have 
about  10,000  worker*  on  the  payroll. 
We  expect  to  meet  the  rmion  represent- 
atives the  latter  part  of  this  month  to 
take  up  the  question  of  a  new  scale  ->f 
wages.  If  the  Urge  companies  make 
an  adjustment  in  the  wage  scale  before 
that  time,  it  is  fair  to  assume  that  the 
scale  agreed  upon  will  be  accepted  by 
«*" 


Can't    Cut    Rattui,    Twmm  Publisher* 
Decide    At  Amarillo 

(By  TWegeia*  If  fcairoa  &  Pt'al  ismkaI 

Amarillo.  Tex..  April  19.— The  Four- 
teenth Annual  Convention  of  the  Pan- 
handle Press  Association  wa*  held  at 
Amarillo.  April  15  and  16.  with  news- 
paper puWishers  from  all  parts  of  the 
Texas  Panhandle  ami  from  adjoining 
portions  of  Oklahoma  and  New  Nfex. 
ico  present 

Amarillo  was  selected  as  the  conven- 
tion city  and  officers  were  elected  as 
follows:  Seth  II.  Hnlman.  Hereford. 
President:  R.  H.  Nichols.  Amarillo. 
Tribune.  Vice-President:  F.  R.  Jamie- 
son.  Manager  Plains  Chamber  of  Com- 
merce. Secretary. 

Discussion  was  devoted  largely  to 
problems  of  the  newspaper  business  in 
this  section. 

L.  D.  Shaw  and  J.  C.  Thomas  spoke 
on  "The  Editorial  Page";  Miss  Mabel 
Timmons  on  "The  Social  Column" :  J.  L. 
Pope  on  "Summariring  in  the  Countrv 
Weekly";  Horace  Russell  on  "Can  the 
Buyer  Strike?"  L,  G.  Waggoner  and  Joe 
Taylor  of  Dallas,  also  spoke. 

In  the  discussion  of  wage  increases, 
the  local  firm  of  Russell  &  Cocicretl  an- 
nounced they  would  join  the  "open 
shop"  movement  if  present  demands  are 
forced.  A  questionnaire  distributed 
among  the  delegates  showed  the  aver- 
age Panhandle  linotype  operator  re- 
ceives $40  a  week. 

At  the  Friday  t  afternoon  session 
stereotyping  in  country  print  shops,  free 
publicity  and  proposed  reductions  in 
subscription  and  advertising  prices  were 
discussed  at  a  round  table.  The  con- 
sensus of  opinion  was  that  reductions 
could  not  be  made  under  present  con- 
ditions. 

As  a  result  of  the  session.it  is  prob- 
able decided  action  will  be  taken  by  the 
Panhandle  Press  Association  against  the 
use  of  all  free  advertising,  especially 
that  of  large  state  fairs,  which  feed 
much  free  matter,  but  little  advertising 
to  the  press. 


Morrison  Buried  In  Portland 

The  funeral  of  David  F.  Morrison, 
chief  editorial  writer  of  the  Portland 
(Ore.)  Telegram,  who  died  March  2 
in  Shanghai,  China,  was  held  on  April 
II  in  Portland,  The  services  were  con- 
ducted by  the  Elks'  lodge  and  the  pall- 
bearers were  Portland  newspaper  men. 


Meeting,    Less   Than    Month    Off,  Re- 
quires Immediate  Arrangements 

JtMtr*  McKcrnnn  of  the  New  York 
\\'  >rld,  chairman  uf  the  1.  C.  M.  A.  pub- 
licity c-  mmittee,  makes  the  Mowing  an- 
nouncement on  the  coming  annual  con- 

Vi  ntion : 

"Y-ifcif      '     .  .  —  i'i  through  rts 

eh^.rrfirn.  A.  E.  MacKimi-.ii.  hat  cnver«4  the 
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PASCHALL  NAMED  FOR  PRESIDENT 


Poor  Richard  Club  Elections  Scheduled 
For  M.y  18 

tSprtimS  io  Ediths  &  rVst.lSNSs) 

1'nri  am: nrM  April  12. — The  Poor 
Richard  Club  has  nominated  candidates 
for  the  club  offices  to  be  voted  on  at 
the  annual  election  to  be  held  in  the 
club  house  on  Camac  street,  on  May  16. 
The  polls  will  be  open  from  4  to  8 
P.  M.  With  the  exception  of  the  sec- 
retaryship and  the  choice  of  three  di- 
rectors, for  terms  of  three  years,  there 
are  no  contests,  and  the  nominations  are 
equivalent  to  election.  The  nominations 
are  as  follows: 

President,  Irvin  F.  PasehalL  adver- 
tising manager  of  the  Farm  Journal; 
first  vice-president,  Philip  C  Staple*, 
vice-president  of  the  Bell  Telephone 
Company  of  Pennsylvania;  four  vice- 
presidents,  Karl  Bloomingdalc,  retiring 
president,  and  member  of  the  firm  of 
the  Bloomingdale-Weiler  Advertising 
Agency;  Cyrus  H.  K.  Curtis,  head  of 
the  Curtis  Publishing  Company,  and 
publisher  of  the  Public  Ledgers:  Rowe 
Stewart,  general  manager  of  the  Record, 
and  president  of  the  Associated  Adver- 
tising Clubs  of  the  World:  and  Charles 
A.  Stinson,  president  of  Gatchel  & 
Manning,  photo-engravers ;  secretary. 
Jerome  B.  Taft.  of  the  Biddle  Adver- 
tising Agency,  and  William  H.  Martin 
of  the  Holmes  Press;  treasurer,  J.  M. 


Fogelsanger :  directors,  E.  S.  Edmond- 
*on,  advertising  manager  of  the  North 
American;  Edwin'  L,  Lewis,  general 
passenger  agent  of  the  Philadelphia  & 
Reading  Railway;  Jack  A.  I  .tit*,  adver- 
tising director  of  the  W.  B.  Saunderi 
Company,  medical  publishers ;  John  H. 
Sinbcrg,  realtor;  Walter  l-ce  Rosen- 
berger,  of  the  J.  H.  Cross  Advertising 
Agency;  and  Charles  H.  Henlcels,  art 
director  of  the  Eugene  McGuckin  Ad- 
vertising Agency. 


ONE  HUNDRED  YEARS  OF 
CAMDEN  NEWSPAPERS 

(Continued  from  pagt  13) 


ager ;  Harry  T.  Saylor,  managing  edi- 
tor; Frank  Sheridan,  city  editor;  Hugh 
Hinckle.  telegraph  and  suburban  editor; 
Frank  Ryan,  sports  editor ;  Mrs.  Helen 
Hess,  society  editor ;  and  these  re- 
porters— Bernard  Bertman,  Louis  J. 
Gale,  Frank  Alcott,  Vincent  Clark, 
Charles  Leo  McKeone,  D.  E.  de  Buys, 
and  William  Abbott. 

No  article  dealing  with  Camden 
newKpajwrs — especially  the  account  of 
an  anniversary  celebration— would  be 
complete  without  some  reference  to  the 
late  Henry  L.  Bonsall,  who  was  known 
and  respected  by  practically  all  of  the 
older  new*paj>cr  editors  and  publishers 
throughout  the  Kast.  Mr.  Bonsall 
served  as  an  army  correspondent  for  a 


number  of  metropolitan  newspapers 
throughout  the  Civil  War  and  also 
worked  at  various  times  in  New  York 
City  before  he  settled  down  perman- 
ently in  Camden.  He  started  the  Daily 
Post — the  forerunner  of  the  present 
Pust-Telegram,  on  October  2.  1875. 

The  fame  of  Camden  has  been  carried 
by  advertising  into  every  corner  of  the 
earth,  for  Camden  is  the  birthplace  and 
home  city  of  the  Victor  Talking  Ma- 
chine Company  and  the  Joseph  Camp; 
bell  Company  of  "Add-Hot-Watcr-.md- 
Servc"  fame.  This  tame  city  is  sl-<>  the 
home  of  the  famous  Esterhrook  Pen 
Company.  New  York  Shipbuilding  Com- 
pany. The  J.  B.  Van  Sciver  Company. 
Camden  Iron  Works  and  C.  Howard 
Hunt  Pen  Company. 

It  is  but  comparative!)  a  few  year* 
since  Camden  was  indeed  a  "little  town." 
and  its  remarkaMe  growth  during  the 
last  twenty-five  years  is  one  of  the  most 
astonishing  chapters  in  the  recent  indus- 
trial, commercial  development  0f  this 
country.  And  it  is  doubtful  if  any 
single  influence  has  been  a  bigger  factor 
in  encouraging  and  stimulating  the 
growth  of  the  city  than  the  Camden 
newspapers.  They  have  been  stead- 
fastly devoted  to  the  growth  and  de- 
velopment of  their  city  and  hare  missed 
no  opportunity  to  aid. 

Today,  the  Camden  newspaper*,  with 
their  well-equipped  plants,  good  news 
service  connections,  capable  and  trained 


newspaper  men  in  charge  of  their  edi- 
torial and  news  staffs,  and  good,  live 
distributing  facilities,  give  every  indi- 
cation of  marked  growth  both  in  circu- 
lation and  advertising  during  the  coming 
years. 


Galvmton  N«w»  U  Eighty 

The  Galveston  (Tex.)  News  cele- 
brated its  SMIth  anniversary  April  II, 


\ 


vf ou  can* 
'camouflage' 
character! 


and  laroe.there  are  two 
ds  of  newspapers  -  those 
Jdks  swear  tuj  and  those 
thetj  swear  at  - 

THE  MEW  ORLEANS  ITEM  has 
b<vn  the  banner  bearer  in  ev- 
enj  fi^ht  tor  cleanliness  and 
decencu  since  the  paper  came 
under  its  .present  manage* 
ment  near  hi  fifteen  qears  ago. 

The  soul  of  a  newspaper 
rests  with  the  purposeful* 
ness  and  honestu  of  it's  ed- 
itorial policies. 

You  cant  camouflaOe^char* 
acter  with  a  comic. The  paper 
that  is  dosest  to  its  readers 
wul  carrt|  uour  message  clos- 
est to  their  pocket-booKS. 
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E  D  I 


WELCOME  TO  OUR  CITY! 

THE  stage  is  set  for  Convention  Wccw  in  New 
York  anil  on  Tuesday  when  the  curtain  goes 
up  on  Ihe  annual  meeting  of  the  Associated 
Press,  and  on  Wednesday  on  the  meeting  of  the 
Ameriean  Newspaper  Publishers  Association  the 
city  will  be  in  the  hands  of  a  host  of  Editors  and 
Publishers  representing  nearly  every  prominent  daily 
newspaper  in  the  United  States. 

The  importance  of  these  two  conventions  to  the 
newspaper  industry  cannot  Ik  over  estimated.  They 
arc  the  press  congresses  in  which  question*  are  dis- 
cussed and  decisions  are  made  that  affect  every 
daily  in  every  city.  The  men  who  attend  them  arc 
the  live  wires  of  journalism. 

Perhaps  the  most  important  topics  that  will  come 
up  in  the  A.  N.  P.  A.  meeting  are  labor.  Federal 
taxation,  postal  rates  and  paper.  Of  these  labor  de- 
mands and  will  doubtless  receive  the  most  serious 
attention.  Publishers  are  anxious  to  get  all  the  light 
they  can  on  such  topics  as  "What  is  to  be  done  about 
the  demand  for  a  44-ltour  week?"  "Are  wages  to 
he  cut  in  the  mechanical  department  to  meet  present 
conditions  or  arc  they  to  remain  on  a  war  basis?" 
"Is  the  open  newspaper  shop  preferable  to  the  clused 
shop?" 

The  Associated  Press  meeting  will  be  devoted  to 
the  presentation  of  the  annual  reports  and  various 
subjects  connected  with  the  assembling  and  distribut- 
ing of  KHi 

In  Room  116  on  the  Thirty-third  street  corridor 
of  the  Waldorf-Astoria  Hotel,  where  these  two 
conventions  will  take  place.  Edith*  &  fYmisnrR 
will  hold  a  continuous  reception  for  the  newspaper 
men  and  women  and  other  visitors.  A  warm  wel- 
enme  awaits  every  one  who  accepts  nur  invitation  to 
avail  himself  of  our  hospitality  and  our  headquarters 
facilities. 


LABOR  UNIONS  CANNOT  FIX  PRICES 

AFTER  a  long  and  bitter  fight  between  labor  or- 
ganisation and  the  newspaper  publishers  over 
the  Meycr-Martin  amendment  to  the  Donnelly 
attti -trust  law  the  bill  wa*  finally  passed  in  the  closing 
hours  of  the  New  York  legislature.  In  its  amended 
form  its  antt-mnno|>n|y  provisions  apply  to  the  sale 
uf  all  commodities  instead  of  to  commodities  only 
of  general  use. 

I'nder  the  Donnelly  act.  previous  to  the  adoption 
of  the  amendment,  the  photo. engravers'  union 
claimed  it  had  the  right  to  dictate  to  employers  the 
prices  to  he  charged  for  photo-engraving  work.  The 
latter  were  perfectly  willing  to  advance  prices  to 
the  high  figures  named  by  the  unions  because  they 
meant  a  large  increase  in  their  profits  after  (aying 
the  extraordinary  increase  in  wages  demanded  by 
the  union. 

Those  who  objected  to  this  fixing  of  prices  hy  the 
union  because  they  regarded  them  as  excessive  were 
the  newspapers,  magazines  and  publishing  houses. 
Such  action  b>  the  photo-engravers'  union  put  an  end 
to  all  competition  in  the  held.  Prices  were  far  in 
excess  of  what  they  should  be  for  the  work  done, 
but  the  publishers  liail  to  pay  them  or  go  without 
illustrations.  It  was  .is  clean-cut  an  example  of 
hold-up  as  has  presented  itself  in  recent  years  and 
was  jmt  as  obnoxious  as  a  combination  by  manu- 
facturers and  dealers  to  regulate  prices  in  order  to 
maintain  profits. 

The  amendment  to  the  Donnelly  anti-trust  act  puts 
an  end  to  this  intolerable  and  unjust  practice.  If 
lals-r  unions  are  allowed  to  tlx  prices  at  which  com- 
modities are  to  be  sold,  thus  taking  from  employers 
the  right  to  name  such  prices,  they  would  be  just 
at  dangerous  a  forre  in  the  industrial  world  as  any 
combination  nf  manufacturers  that  attempted  to  fix 
prices.  That  this  particular  peril  will  1-r  removed 
under  the  Meyer- Martin  amendment  is  probable 
when  the  issue  comes  before  the  high  state  courts 
fur  adjudication,  as  it  undoubtedly  will. 

t-ilior  unions  and  associations  uf  employers  of 
labor  are  desirable  organizations  in  a  republic  tike 
"■■rs.  They  are  helpful  in  many  ways  not  only  to 
ihoir  members  hut  to  the  country.  Wli-n.  however, 
they  abrogate  to  themselves  the  power  to  strangle 
competition  and  force  the  public  to  pay  any  prist 
tin  y  may  fix  fir  a  insiiufactured  product  they  he- 
«"n-nc  a  tnciiacr  to  industrial  progress. 


RIAL 


"Whatever  may  be  a  man't  abstract  talent, 
if  he  hair  not  the  hearts  of  Ihe  people,  if  he 
have  not  patriotism,  if  he  prefer  a  reputation 
among  diplomatists,  and  Ihe  good  will  for 
foreign  courts,  la  Ihe  wide  dear  love  of  his 
common  country-men— the  glory  of  the 
proudest  office  is  but  a  sham,  and  all  his  gain 
is  loss."—ll'att  Whitman. 


NO  ROOM  FOR  A  RELIGIOUS  DAILY 

THE  demise  of  the  American  Daily  Standard  of 
Chicago  after  an  undernourished  existence  of 
two  months  emphasizes  the  futility  of  trying  to 
establish  a  religious  daily  newspaper  on  a  commer- 
cial basis.  The  experiment  has  been  made  many- 
limes  and.  with  one  exception,  with  the  same  result- 
failure.  The  Christian  Science  Monitor  has  won  out 
but  it  owes  its  success  more  to  the  fact  that  it  has 
specialized  upon  news  rather  than  upon  religious 
intelligence. 

The  New  York  World  was  founded  in  IHfjO  as  a 
religious  daily,  but  it  was  so  indifferently  supported 
by  the  Christian  public  that  it  would  have  been 
forced  intn  bankruptcy  had  it  not  been  convened 
into  a  purely  secular  newspaper.  The  American 
Daily  Standard,  the  latest  venture  of  this  character, 
failed,  as  other  similar  ventures  have  failed  because 
the  public  prefers  to  read  the  secular  newspapers  al- 
ready established.  It  wants  its  news  unflavorcd  and 
undiluted.  It  believes  in  the  integrity  and  the 
morality  of  the  daily  press  and  has  no  desire  to  be 
"preached"  to  or  at  seven  days  in  the  week.  Secular 
newspapers  have  their  faults  but  irreverence  or  a 
lack  of  religion  are  not  among  them. 

With  these  facts  in  mind  is  it  any  wonder  that 
the  religious  daily  newspapers  as  such  do  not  suc- 
ceed? As  long  as  the  secular  newspapers  continue 
to  give  "all  the  news  that's  tit  to  print"  in  an  im- 
partial manner  there  is  no  room  for  a  purely  re- 
ligious daily. 


JVO  one  can  accuse  our  Editor  President  of  in- 
action. He  has  been  in  office  less  than  two 
months  and  vet  see  what  he  has  already  accomp- 
lished! His  newspaper  training  has  taught  him  the 
importance  of  getting  things  done  on  time.  A  dilly- 
dallying policy  does  not  appeal  to  him. 
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IS   COMMERCIALISM   SMOTHERING  IDEALS? 

{Continued  from  Pan  9) 
any  time  since  the  world  began.  Multitudinous  facts 
regarding  international  fraternity  are  crying  aloud 
for  newspaper  space.  The  crimes  of  profiteering  are 
shielded  in  silence.  Outrages  against  the  rights  of 
rltizcn'hm  are  demanding  publication  and  serious 
tiv  light. 

The  straggles  nt  nations  to  revive  economic  life 
v  ould  if  'ruly  told  be  more  fascinating  than  any 
romanee  and  of  profoundest  importance.  Adjust- 
ments of  wrong  conditions  growing  dangerously 
critical  throughout  all  industry  and  trade  of  the 
world  need  thorough  discussion  and  full  setting 
forth  of  the  facts.  The  sore  heart  of  mankind  todnj' 
i<  set  on  grave  things,  not  nn  nonsense.  There  is  no 
lack  of  opportunity  for  big  news,  vital  news,  human 
interest  news  that  stir  the  papular  mind  and  heart 
fir  more  deeply  and  make  impress  for  good  far  more 
permanent  and  important  than  do  the  shallow  ob- 
scenities of  the  divorce  court. 

The  editor  of  one  of  the  largest  newspaper  feature 
services  tells  me  that  for  several  years  he  virtuously 
sought  to  supply  only  the  kind  of  features  he 
thought  newspapers  ought  to  have.  The  best  he 
could  attain  was  GO  clients.  Finally  the  policy  was 
changed.  Efforts  were  made  to  find  out  just  what 
the  newspapers  wanted,  and  they  were  given  that. 
By  sufficiently  lowering  and  loosening  the  quality  of 
the  service  its  clientele  was  boosted  into  the  hun- 
dreds, This  would  seem  to  carry  a  reflection  upon 
newspaper  editors,  but  the  editors  can  pass  the 
responsibility  and  the  opprobrium  on  to  the  public. 

It  is  an  overstatement  that  the  press  is  taking  the 
place  nf  the  pulpit,  or  that  it  ever  can,  or  wants  to. 
Each  has  its  own  place  and  function,  and  the  one 
cannot  replace  the  other.  Each  can  supplement  the 
other.  Both  can  work,  each  in  its  own  way,  toward 
the  same  ends.  They  can  bring  about  results  in  the 
puhlic  conscience  that  may  sometimes  seem  to  be 
alike.  But  the  pulpit  puts  the  leaven  into  the  human 
loaf,  while  the  press  reflects  mankind  as  it  is.  The 
press  at  its  best  is  a  ceaseless  series  of  moving  pic- 
tures of  the  punishments  that  follow  crimes,  of  the 
suicides  that  follow  sins,  of  the  want  and  despair 
that  come  of  improvidences  or  unjust  conditions,  of 
the  successes  that  result  from  right  endeavors  and 
of  the  sweet  anil  serene  uld  age  that  ripens  with 
righteous  living. 

According  as  it  interprets  life,  the  press  is  nrces 
sarily  a  mighty  power  for  or  against  elevation  of  the 
puhlic  conscience.  There  are  two  sets  of  forces  ever 
active— one  pulling  down,  the  other  pulling  up.  As 
times  change  these  forces  take  new  shapes,  new 
phases,  new  names;  but  through  all  the  ages  and 
under  all  conditions  they  are  substantially  the  same— 
the  one  animated  by  love  of  truth  and  justice,  the 
other  hy  greed:  the  one  working  for  the  great 
brotherhood  in  which  there  is  a  common  glory  and 
a  common  joy.  the  other  animated  by  a  selfishness 
that  is  ready  to  see  humanity  damned,  root  and 
branch,  if  it  can  only  put  money  in  the  purse  and 
attain  to  the  gratification  of  the  lust  for  place  and 
power.  It  is  a  ceaseless,  unflagging  battle,  of  vital 
and  far-reaching  results;  and  it  is  the  first  business 
of  every  editor  to  squarely  answer  for  himself  the 
t;uestion : 

Which  way  am  1  pulling?  Am  I  with  the  forces 
which  diminish  the  sum  total  of  human  joy  and 
dwarf  the  world's  manhood,  or  am  I  on  the  side 
of  thnse  forces  which  Hood  the  world  with  truth 
and  justice  and  promote  the  character  which  is 
the  basis  of  all  real  advancement? 

The  newspaper  is  a  business  enterprise,  of  course, 
and  what  brings  in  profit  must  lie  primarily  consid- 
ered. But  direct  profit-making  is  not  all  of  life,  par- 
ticularly not  all  nf  editorial  life.  Very  few  enter  it 
for  the  profit  in  it  and  fewer  still  remain  long  in  it 
for  the  money  emoluments,  because  they  seldom  are 
hrg-  at  best.  The  real  journalist,  the  successful  one. 
the  influential  one,  the  happy  one.  is  he  who  is  seek- 
ing »ot  merely  to  <et  for  himself  but  also  to  give  of 
hint  -If. 

Even  if  direct  jirolit. making  were  all  ejf  newspaper 
life,  the  fart  remains  that  direct  profit-making  is  not 
the  best  profit-making.  The  newspaper  capital  that 
p.i\s  the  liest  dividends  in  character — "good  will."  it 

t»  called,  m kC  '*  M. 


Editor    &    Publisher   for    April   23,    1  921 


PERSONAL 


P  E.  BRODIE.  publisher  of  the  Ore- 
*  Ron  City  (Ore.)  Daily  Enterprise 
and  new  president  of  the  National  Edi- 
torial Association,  was  welcomed  home 
from  his.  trip  through  the  United  States 
and  Canada  by  a  dinner  at  the  Oregon 
City  Commercial  Club.  The  Hawlcy 
Pulp  &  Paper  Company,  which  has 
mills  at  Oregon  City,  presented  Mr. 
Brodie  with  a  gold  fountain  pen. 

William  D  Leahy,  editor  and  pub- 
lisher of  the  Milford  (Ma"  i  Daily 
News,  has  been  elected  exalted  ruler 
of  the  Milford  Lodge  of  Elk*. 

Oscar  Woodruff,  veteran  editor  of  the 
Dansville  (K.  Y.)  Express  is  recover- 
ing from  a  serious  illness. 

D.  J.  Colbert  has  been  appointed  edi- 
tor of  the  Addison  <  N.  V. »  Advertiser, 
which  recently  changed  hands.  Mr. 
Colbert  was  formerly  with  Elmira 
newspapers. 

A.  T.  Norman,  owner  and  editor  of 
the  Hempstead  (Tex.)  Xews,  having 
lieen  chosen  county  agent  for  the  Bu- 
reau of  Extension' of  the  United  States 
Department  of  Agriculture,  will  no 
longer  edit  his  newspaper.  He  has  em- 
ployed B.  M.  King,  formerly  of  Lex- 
ington. 

Norman  Dodge.  Ticc-presidem  and 
grncral  manager  of  the  Mergenthaler 
Linotype  Company.  leTt  Xcw  York 
April  16  on  board  the  steamer  Cedric 
for  a  business  trip  of  several  months' 
duration  in  England.  France  and  Ger- 
many. Fred  C.  Grumman,  assistant 
manager  of  the  New  York  agency,  ac- 
companied Mr.  Dodge.  While  in  Lun* 
don  they  will  attend  the  Sixth  Interna- 
tional Printing.  Stationery  and  Allied 
Trades'  Exposition.  April  30  to  May  14. 

Leon  M.  Conwell  has  been  elected 
general  manager  of  the  Somcrville 
(Mass.)  Journal  to  sucxred  the  late  Jo- 
seph O.  Hayden.  for  more  than  44  years 
manager  and  majority  owner.  After 
graduating  from  Princeton  in  189.1 
Mr.  Conwell  became  a  reporter  on  the 
Philadelphia  Record.  l-ater  he  was 
night  editor  and  city  editor  of  the 
Philadelphia  Press  and  was  assistant  to 
the  Sunday  editor  of  the  Press  when 
he  came  to  Somervillc  in  1504  as  editor 
of  the  Journal  Mr.  Conwell  is  a 
nephew  of  the  late  Mr.  Hayden  and  will 
continue  as  editor. 

George  F.  Bnoth,  formerly  publisher 
of  the  Worcester  (Mass.)  Gaiette.  has 
returned  from  a  vacation  at  Atlantic 
City  and  is  now  on  his  nay  to  the  Pa- 
cific Coast.  He  is  accompanied  by  Mrs. 
Hooth. 

Charles  S.  Parker,  for  nearly  50 
years  editor  and  owner  of  the  Arling- 
ton (Mass.)  Advocate  and  Lexington 
(Mass.)  Minute  Man.  recently  observed 
his  82nd  birthday  by  aUeiidinv  to  his 
usual  newspaper  duties.  I  he  ortice  staff 
presented  him  with  a  gold  pencil. 

Dr.  John  W.  Cunliffe.  director  of  the 
Columbia  School  of  Journalism,  will 
make  air  address.  "OdVsc  Journalism 
and  Professional  Journalism."  before 
the  Southern  Intercollegiate  Newspaper 
Conferences  in  Richmond,  Va..  April 
22.  The  opening  address  will  be  made 
by  X.  M.  McKnight.  president  of  the 
Eastern  IntcrcoHeitiatc  XewspTpcr  As- 
sociation Mid  editor  of  the  Columbia 
Spectator. 

William  G.  Dwiulit.  editor  of  the 
Hidyokc  I  Mass  1  Transcript,  attended 
the  annual  banquet  of  Sigma  lVlla  Chi. 


honorary  journalistic  fraternity  of  the 
Columbia  School  of  Journalism,  last 
Friday  night,  with  Mr*.  D wight.  Their 
daughter.  Miss  Helen  Dwight.  it  a 
member  of  the  school  and  officer  of 
Theta  Sigma  Phi,  honorary  journalistic 
sorority. 

Frank  J.  Markey,  of  the  Chicago  Tri- 
bune Syndicate,  is  hack  in  New  York 
for  the  publishers'  convention,  after  a 
trip  around  the  country. 

Lemuel  C.  Hall,  editor  and  publisher 
of  the  Wareham  Courier  and  the  Cape 
Cod  Magazine,  and  president  of  the 
Massachusetts  Press  Association,  has 
just  returned  from  Florida,  where  he 
attended  the  National  Editorial  Conven- 
tion. 

Will  Wilke.  of  Grey  Eagle,  Minn.. 
fnrmer  president  of  the  Xational  Edi- 
torial Association,  has  gone  to  Vancou- 
ver, B.  C,  to  assist  in  making  prepara- 
tions for  the  World'j  Press  Congress 
at  Honolulu. 

Joseph  M.  Page,  editor  of  the  Jersey- 
ville  (111)  Democrat,  this  week  cele- 
brated his  golden  wedding  anniversary 
with  a  reception  given  in  the  office  of 
his  paper.  Mr.  Page  was  for  several 
years  secretary  of  the  National  Edito- 
rial Association  and  also  secretary  of 
the  Illinois  Press  Association. 

Hon.  Thomas  Rees,  publisher  of  the 
Springfield  Illinois  State  Register,  with 
Mrs.  Rees  has  returned  from  a  trip  of 
several  weeks  through  the  South  and 
the  Hawaiian  islands. 

Elia*  B.  Dunn,  known  to  newsnaper 
men  throughout  the  country  as  "Far- 
mer" Dunn,  is  being  put  forward  by  his 
friends  for  the  post  of  chief  of  the 
Weather  Bureau.  Mr.  Dunn  came  by 
his  sobriquet  of  "Farmer"  from  the 
newspaper  wits  at  the  time  that  the 
U.  S.  Weather  Bureau  was  transferred 
from  the  War  Department  to  that  of 
Agriculture.  He  has  just  completed  an 
exhaustive  treatise  on  "Wealher  and 
How  to  Forecast  It,"  which  will  he  is- 
sued in  a  few  days  hy  Dodd.  Mead  & 
Co.  His  candidacy  has  been  endorsed 
by  the  Xew  York  City  publishers. 

C.  A.  C.  Jennings,  editor-in-chief  of 
the  Toronto  Mail  and  Empire  delivered 
an  address  on  "Journalism"  hefore  the 
Davenpurt  High  School  Literary  So- 
ciety last  week.  This  was  the  last  of 
a  series  of  vocational  talks  to  the  stu- 
dents (if  Toronto's  newest  collegiate. 

Capt.  rid  ward  J  Stackpnle.  Jr..  who 
was  recently  discharged  from  Walter 
Reed  Hospital,  where  he  was  treated 
for  more  than  two  years  for  wounds 
received  in  France,  has  rejoined  the 
staff  of  the  Harrisburg  Telegraph. 

Ivy  L.  Lee.  former  director  of  pub- 
licity of  the  Pennsylvania  Railroad,  and 
associated  in  an  advisory  capacity  with 
a  number  of  railroads  and  other  cor- 
porations, was  the  speaker  at  the  April 
luncheon  of  the  members'  council  of 
the  Philadelphia  Chamber  of  Commerce 
last  Thursday. 

J.  David  Stem,  editor  and  publisher 
nf  the  Camden  (X.  J.)  Daily  Courier, 
has  announced  the  opening  of  a  Phila- 
delphia office  in  the  De  Long  Building. 

Strphanr    Lauramic.    editor    of  Le 

Matin,  of  Pari*,  sailed  April  20  on  the 

steamer  France  after  a  visit  to  the 
Ciiitcd  States. 

M.  P.  Linn,  of  the  St.  Louis  office  of 
thr  S.  C  Rvckwith  Special  Agency,  is 
spending  a  few  days  in  New  York. 

Col.  C.  B.  Blcthcn.  vice-president  of 


FOLKS  WORTH  KNOWING 


EMU>M  newslxiy  to  publisher  would 
be  a  truthful  title  to  many  a  biog- 
raphy of  American  newspaper-makers, 
but  there  are  not 
so  many  who 
could  write 
"(rnm  Reporter 
to  Publisher." 
and  fewer  still 
who  have  made 
the  latter  ad- 
vance so  rapidly 
as  has  Bernard 
L  Cnlm,  recently 
named  puhlisher 
of  the  Memphis 
News  -  Scimitar. 
Mr.  Cohn's  news- 
paper experience 
began  in  New  York,  where  he  served 
the  citv  dailies  while  a  student  at  Co- 
lumbia' University  and  continued  when 
he  returned  to  Memphis  as  a  reporter 
for  the  News-Scimitar.  He  soon  be- 
came Sunday  editor,  hut  in  1912  left 
the  editorial  rooms  for  the  counting 
office  and  jumped  rapidly  from  adver- 
tising solicitor,  to  advertising  manager 
and  then  to  business  manager. 

Last  year  saw  his  appointment  as  gen- 
eral manager  and  when  the  ownership 
of  the  News-Scimitar  changed  in 
March.  1921.  he  was  made  publisher  and 
president  nf  the  Memphis  News-Scim- 
itar Company. 


Bitiosa  L.  Cons 


the  Seattle  Times,  is  in  New  York  for 
the  A.  N.  P.  A.  convention. 

George  McAneny.  formerly  president 
of  the  Borough  of  Manhattan,  Xew 
York,  and  president  of  the  aldernianic 
board,  was  named  recently  a*  chairman 
of  the  Transit  Commission,  a  body 
with  a  mandate  to  clear  up  the  muddled 
transit  situation  in  Xew  York. 

Arthur  W.  Crawford,  general  man- 
ager of  the  Chicago  Trihune  Ncwspa- 
pers'  Syndicate,  is  telling  his  friends 
atom  the  "greatest  hoy  in  the  world." 
Arthur  W-.  Jr..  receritly  arrived  at  the 
Crawford  home. 

C.  F.  Crandall,  managing  editor  of 
the  Montreal  Star,  is  in  New  York  this 
week. 


IN  THE  EDITORIAL  ROOMS 

W,'ARREN  MOSES,  after  covering 
"the  legislature  for  the  Great  Falls 
(Mont.)  Trihune.  has  been  given  charge 
of  news  concerning  the  oil  development 
of  the  state. 

Guy  L  Mooney.  graduate  this  spring 
of  the  school  of  journalism  of  the  Uni- 
versity of  Montana,  has  been  added  to 
the  staff  of  the  Great  Falls  (Mont.) 
Leader. 

Lawrence  M.  Wilson  has  resigned 
from  the  Great  Falls  (Mont.)  Tribune, 
and  will  make  a  trip  by  motor  boat 
down  the  Missouri  River  to  New  Or- 
leans. He  will  start  June  I  from  Fort 
Benton  helow  the  three  great  falls  of 
the  Missouri  and  expects  to  be  gone 
two  months. 

Raymond  A.  Kierman,  federal  build- 
ing reporter  for  the  Boston  Traveler, 
who  recently  became  a  benedict,  had 
(he  honor  of  putting  "Rookie"  D«nby. 
now  Secretary  of  the  Navy,  through  his 
preliminary  paces  when  he  was  a  ser- 
geant of  marines, 

Frank  A.  Lovell,  Sunday  editor  of  the 
St.  Paul  Dispatch,  has  become  manag- 
ing editor  of  the  Racine  (Wis.)  Times- 
Call. 

Joseph  W.  Becker,  of  Jerseyville,  a  well 
known  Central  Illinois  newspaper  editor 
and  publisher,  lias  been  made  managing 
director  of  the  Illinois  Tuberculosis 
Association  with  headquarters  in 
Springfield. 

Miss  Grace  Mae  Comstock.  formerly 
society  editor  of  the  Springfield  Illinois 
State  Register,  and  Lynn  D.  Searcy, 
fnrmer  reporter  on  the  Springfield 
Illinois  State  Journal  have  announced 
their  marriage,  which  occurred  in  Pe- 
oria, January  31.  Miss  Comstock  at  the 
time  was  a  feature  writer  on  the  Peoria 
Transcript.  Mr.  Searcy  has  resigned 
from  the  State  Journal  and  will  be  as- 
sociated with  W  M-  Cnmst«»-k.  father 
of  the  hride,  in  the  publication  of  the 
Oconto  (Wis.)  Reporter-Enterprise. 

Lynn  C.  Lightner.  formerly  of  the 
Harrisburg  (Pal  Telegraph,  has  be- 
came  wire  etlitor  of  the  Harrisburg 
Evening  News. 

Mis>  Margaret  C.  Getchell.  of  the 
Worcester  (Mass.)  Telegram  woman's 
department,  is  the  author  of  a  play, 
"Spruce  Cone  and  Bunchberry,"  which 


Among  tKe  papers  that  have  signed 

con- 

tracts  for  the  Haskin  Service  for 

the 

coming  $ear  are  the  following: 

The  Pittsburgh  Gazette  -Times 

,The  Toledo  Blade 

The  Louisville  Herald 

The  Newark  Star  Eagle 

The  Decatur  Herald 

The  Sandusky  Register 

The  Huntington  Herald  Dispatch 

The  Bristol.  Herald  Courier 

The  Kokomo  Daily  Tribune 

gle 
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is  being  presented  by  several  young 
women's  societies  in  that  city. 

Stewart  B.  Maguirc.  formerly  a  i!t«k 
man  on  the  Worcester  (MtM.)  Tele- 
gram, but  now  connected  with  the  Syra- 
cuse Post-Standard,  has  been  visiting  in 
Worcester. 

Mill  Rcssic  M.  Gleason,  formerly  of 
the  Worcester  (Ma&s.)  Telegram,  h 
now  in  China,  and  is  writing  a  series 
of  articles  on  conditions  in  that  coun- 
try for  the  Telegram. 

Malcolm  Mnlland.  who  joined  the 
Worcester  (Mass  )  Telegram  copy  desk 
several  weeks  ago,  sold  his  first  movie 
scenario  to  the  Maurice  Tmirnenr  Com- 
pany recently  for  $1,000.  He  resigned 
the  day  he  .sold  the  production,  and 
plans  to  devote  his  time  in  the  future 
to  writing  plays  at  his  summer  home 
near  New  London,  Conn. 

Alexander  Lapointc.  who  recently  re- 
turned to  his  home  in  Worcester 
(Mass.).  after  three  years'  service  with 
the  Y,  M.  C.  A.  in  Russia,  has  joined 
the  «taff  of  the  Boston  Telegram.  He 
'.•as  formerly  a  makeup  editor  on  the 
Worcester  Telegram. 

Herhert  A.  I-aduke  has  been  made 
an  assistant  city  editor  on  the  Wor- 
cester (Mass)  Telegram,  taking  the 
city  desk  two  nights  a  week. 

John  W.  Hart,  formerly  of  the  At- 
lanta Constitution,  has  joined  tile  ropy 
desk  of  the  Worcester  (Mass.)  Tele- 
gram. 

I-co  A.  Smith  has  left  the  Marvsville 
iCA.)  Appeal  to  take  charge  of  the 
\entura   (Cal.)   Free  Press  as  editor 

Miss  Katherine  M.  Crosby  entertained 
recently  for  Miss  Margaret  C.  C.etchell. 
editor  of  tbe  woman's  page  of  the  Wor- 
cester (Mass  )  Telegram.  whose 
marriagr  to  Eugene  Parsons  will  he  one 
of  the  May  ceremonies.  The  bride-to- 
be  was  given  a  kitchen  shower.  The 
were  newspaper  women  of  Wor- 
associatcd   with   Mi.,  Getchell. 

""womaS'ptg"  edit"*  M"'  r'Ctrhf" 

William  H  Hooper,  a  pwmber  of  the 
financial  staff  of  the  New  York  Tri- 
bune, will  speak  to  students  of  the 
PuJiLsef  School  of  Joumaliitn  on 
"Railroad  Financing"  on  April  36. 

John  Lewis,  for  the  past  year  editor 
of  Liberal  publications  at  Ottawa,  has 
reigned  to  rejoin  the  staff  of  the  To- 
ronto Globe.  He  entered  the  service  of 
this  paper  as  a  reporter  in  18R.1  and 


irom  1890  to  1902  nas  one  rf  its  edi- 
torial writer*,  He  has  been  doing  simi- 
lar work  for  other  Canadian  papers 
since  then  and  will  cnnlnhnte  to  the 
editorial  columns  of  the  Globe. 

F.  T.  Birchall.  of  the  staff  of  the 
New  York  l  imes  will  address  the  Co- 
lumbia  Srbool  of  Journalism  on  "Truth 
in  the  News"  on  April  26.  Will  Irwin 
talked  on  "National  and  International 
JnurnatUm"  before  the  news  writing 
and  editing  department  of  the  *chool 
on  April  15th.  He  wa«  the  guest  of 
Professor  Charles  P.  Cooper,  head  of 
this  department. 

Hueh  F.  E-mes  of  Towanda,  Pa.,  has 
joined  the  Corning  (N,  V)  Evening 
Leader  as  news  editor.  Mr.  Earnes  was 
originally  a  resident  of  Wellsboro,  Pa., 
ami  served  "n  the  Philadelphia  North 
American  staff  for  several  years. 

Henry  A.  S.  Ives  has  connected  him- 
<elf  with  the  St.  Paul  Diipatch-Pinneer 
Press  as  editorial  writer. 

William  F>.  l.cahy.  editor  and  pub- 
lisher of  the  Milford  (Mass.)  News.  ha< 
been  elected  exalted  ruler  of  Milford 
lodge.  It.  P.  O.  E. 


IN  THE  BUSINESS  OFFICE 

T  V.  AMBROSE  has  become  associ- 
atcd  with  the  New  York  office  of 
Frost,  Landis  A  Kohn,  publishers'  rep 
resrntatives.  During  the  seven  years 
he  has  been  in  the  advertising  business, 
Mr.  Ambrose  has  been  associated  with 
the  American  Association  of  Foreign 
language  Newspapers  and  the  H.  I_ 
Winer  Special  Agency. 

Raymnnd  Bissell,  business  manager  of 
the  Buffalo  Commercial,  is  being  urged 
for  reappointment  to  the  city  board  of 
education  by  the  Schoounasters"  Asso- 
ciation of  Buffalo.  His  term  expires 
shortly. 

ITiilo  Kane  who  left  newspaper  work 
several  years  ago  to  enter  the  insurance 
business,  has  returned,  and  will  have 
charge  of  automobile  advertising  for  the 
Springfield  Illinois  State  Register.  P. 
H.  Giblin,  former  automobile  advertis- 
ing manager,  has  gone  to  Detroit  to 
engage  in  bond-<eJling  with  his  brother. 

Harry  F.  Aitchison.  manager  of  the 
advertising  department  of  the  Twin 
City  Daily  Sentinel  of  Winston-Salem. 
X.  C,  formerly  a  newspaper  man  in 
l-'itchburg  (Ma's.)  has  been  visiting  in 
Worcester  and  Fitchburg. 

James  Ewing,  advertising  manager  of 
the  New  Orleans  Daily  States,  has  been 


To  NEWSPAPER  PUBLISHERS: 

I  am  in  touch  with  a  supply  of  900  tons 
calendered  paper  at  5'/4C.  a 


About  350  ton*  33 1  i  inch  rolls 
About  550  tons  66'/2  inch  rolls 
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If  interested,  communicate  with  me  and  I  will  put 
you  in  touch  with  the  people  having  the  paper  in 
New  York  for  immediate  delivery. 

JASON  ROGERS 

The  New  York  Globe 


elected  president  of  the  Young  Men's 
Business  Club,  an  organization  of  the 
leading  business  and  professional  men 
in  the  city, 

Klias  S.  Woodruff.  business  manager 
of  the  Salt  Lake  City  Dcserct  News, 
left  Salt  Lake,  April  14,  for  a  business 
trip  10  (lie  East.  He  will  attend  the 
publishers-  convention*. 

Arthur  H.  Brownsworth,  after  16 
years,  service  in  the  Sandusky  Star- 
Jonrnal's  circulation  department,  the  last 
four  years  as  manager,  has  resigned  to 
sell  the  Paige  and  Sludebaker  automo- 
biles in  Sandusky. 


land.  France  and  possibly  go  as  far  as 
Cairo,  Egypt. 

George  B.  McDonald,  director  of  the 
bureau  of  business  standards  for  the  A. 
W.  Shaw  Cumpany,  spoke  on  "industrial 
Markets  and  Merchandising,"  at  the 
luncheon  of  the  Advertising  Club  of 
St.  Louis,  April  12.  Gerrit  A.  Beneker. 
painter,  spoke  at  an  evening  meeting  of 
the  club  under  the  auspices  of  the  edit, 
cational  committee.  Eugene  Taylor 
spoke  before  the  Women's  Advertising 
Club  on  "Photographic  Salesmen\ 
Samples." 


THE  ADVERTISING  FOLKS 

^II.LIAM   LAMBERT.  Middletnwn 
( N.  Yl  newspaper  man.  has  been 
narnrd  <alcs  manager  of  the  Farmers' 
Service  Cumpany,  of  Batavia.  N.  Y. 

Henry  A.  Bruno,  advertising  manager 
of  the  Acromarinc  Engineering  and 
Sales  Company,  New  York,  svas  in  Bos- 
ton the  past  week  with  a  view  to  inter- 
e-ling  Boston  business  men  in  the  pos.- 
■i'lilities  of  commercial  aviation. 

I  Seymour  Clark  ha*  heen  appointed 
director  of  publicity  and  advertising  for 
the  Rolwrt son-Cole  motion  pirture  in- 
terests. 

Clarence  Crannier.  meml>er  of  the 
Poor  Richard  Club,  has  ju»t  keen  made 
sales  manager  of  the  Rex  Seal  Products 
Company  with  offices  in  the  W'idener 
Building.  Philadelphia. 

Edgar  Cole,  who  recently  resigned  as 
director  of  publicity  for  the  I'hiladcl- 
pkia  Rapiil  Transit  Company,  and  who 
was  formerly  on  the  staff  of  the  North 
American,  sailed  this  week  for  Europe 
for  a  private  enterprise  interested  in 
scientific  research.    He  will  visit  Eng- 
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FORUM  OF  FEMININE  FRATERNITY  OF 
FOURTH  ESTATERS 


E.  PHILLIPS 


EtitloKiAL  Km  T*a.  ilirtctnr  of  this  new  ttiluirm  in  F.utrnt  &  PvausHts  is  Son- 
lUy  Hil<.r  i>i  the  Syracuse  I  N.  V.I  I'Ml-Sundaral.  Mix  Phillip*  announces  her  pro 
tram  m  fallowi :  "Everyone  knoas  there  are  ur».|ia|«r  wumfti.  but  unless  one  kou«s 
anil  rrattt  all  the  newspapers  in  the  world  ihnr'i  mi  way  of  knowing  wbo's  whu  tit 
fesninmr  new!|i«|irH<im.  Wherr  is  there  *  belter  place  to  team  than  in  the  httcrtt 
and  ben  r,t«i;j;et  maauitir  publisheil  ?  I  hope  to  make  tltil  colons  the  tnnat  popular 
anil  miuiual  nf  iu  kinil  It  will  be  purely  a  newspaper  woman *■  feature — all  mascuNnr 
mrretirr*  of  the  fourth  estate  tiring  caeludril.  tM  course,  unless  r'-rne  orjr  happrm, 
to  write  «.  .nirthiuii  oiiu.oull,  crvrr,  then  ir.  payment  «e  shall  allow  litem  to  have 
tbrir  htllr  say.'" 


John  Brown's  body  tits  a-moldin 
in  disgust 
But  his  soul  x'i't'j  rrkjrWmtjj  pea/ 

.    •  . 


know  that  the  man  who  started  all  this 
calumny  about  "woman  covering  up  their 
years"  was  found  frozen  to  death  out- 
side Sing  Sing  prison  the  other  day? 
Just  over  his  heart  was  pinned  the  Con- 
go saying,  with  its  natal  debt  paid  to   frssion  which  had  brought  him  to  the 

the  Father  of  the  Forum,  the  first    Place  of  Reckoning  fur  poor 
IMCtlug  of  the  P.  F.  F.  E.  (Feminine 
Fraternity  of  Fourth  Estaters)  is  de- 
clared open-above  hoard,  and  ready  for 
war ! 

Since  its  foun- 
dation the  I  Mas- 
culine) F.  F.  F. 
E..  those  male 
penpushers  who 
delegated  us  to 
the  covering  of 
pink  teas  and 
Ladiei'  Aid  So- 
ciety ice-cream 
socials,  have 
dominated  Ein- 

HIHvV  IVttUSIII  8, 

paper  and  press. 

But  the  worm 
always  turns,  as 
there  now  is  e\  idence  I 

II  louk  a  member  of  the  staunch  old 
family  nf  color  to  do  it.  In  spite  of 
threats  from  an  organized  body  of  malt 
idilurs  more  formidable  than  the 
Printers'  I'nion.  this  loyal  seconder  of 
lUirkc's 


«"»"•»  K  pMitxtrs 


there  are  those  amongst  us  mightier  woman's  game  for  newspaper 
than  we"  hu  thrown  open  the  editorial 
doors  of  Eimtihi  &  Pt-RLisiiFa  with  a 
"Cnme  on  in  ladies  of  the  Fourth  Es- 
tate, the  whole  sheet  is  yours,  if  you  can 
earn  it!" 

And  so— Here  we  arc! 
■  With  a  "Long  wave  the  editorial  Ixan- 
ner  of  one  James  W.  Brown"  who 
will  go  down  in  the  pages  of  history  as 
the  only  publisher-editor  in  this  twen- 
tieth century  who  dared  distinguish  him- 
self by  the  sagacious  act  of  recognizing 
the  Mary  Kings,  the  May  Humphreys, 
the  Fay  Stevensons,  the  Margaret  Mocrs 
Marshall!,  the  Marion  Spiuers  and  the 
rest  of  us.  en  masse  I 

A  soul  truly  worthy  of  an  ancestor  I 

To  satisfy  the  morbid  masculine  curi- 
osity of  the  gentlemen  who  are  craning 
their  necks  over  the  transom  wc  wish 
to  state  once  and  for  all  that  this  it  a 
-coluym"  of  the  sisters,  for  the  sisters 
and  by  the  sisters  of  the  fourth  estate  ; 
that  all  masculine  members  of  said  Pen 
Pushers'  Union  are  henceforth  and  for- 
ever excluded — even  M  state  occasions, 
when  the  newest  and  most  guaranteed 
receipt  beginning  "2  pounds  of  raisins" 
and  "add  the  yeast"  is  published. 

Therefore,  our  first  want  ad  is  as 

P..l-y  Hewing    TKa  Line" 

The  Chicago  Tribune's  column.  "A 
Line  o'  Type  or  Two."  which  was  in- 
augurated by  Bert  L.  Taylor  who  died 
recently,  is  now  Iseing  conducted  by  a 
man  well  knnwn  to  Central  Illinois 
newspaper  folks  and  who  started  out  as 
a  reporter  on  the  Decatur  Review  sev- 
eral  years  ago.  Fred  Pasley,  now  in 
charge  of  the  famous  column,  left  Cen- 
tral Illinois  for  the  wen  and  was  also 
for  a  while  in  Manila,  P.  I.,  on  the 
Times.  He  for  a  while  was  in  charge 
of  "Ye  Towne  Gossip,"  run  as  a  dailv 
fenturc  by  the  Chicago  Examiner. 


stricken  souls  It  was  sad— hut  brier: 
"Frost  bitten  cats,  and  masculine  jeal- 
ousy of  feminine  ear  puffs  caused  the 
ruin  of  my  reason,  and  now  my  death !" 

This,  of  course,  did  not  appear  in  the 
millions  of  "coluyms"  which  have  daily 
borne  something  facetious  about  the 
"girls  and  their  hidden  ears."  It  was 
suppressed,  as  all  really  feminine  propo- 
ganda  is.  by  a  manhandled  man-hraineil 
press!  ,    .  . 

gl'T  wc  can  change  all  that,  and  do 
much  more !  And  we  can  do  it 
through  this  "coluym"  if  we  all  band 
together  anil  write  our  beads  off  and  our 
wits  dry.  We  intend  to  back  Edward 
Bok,  F.  P.  A.,  the  Office  Dor,  quite  off 
the  columnist's  map. 

a    a  a 

Yjf.'H  VE  started  out  to  make  the-  Friars 
,  look  like  a  bunch  of  deacons,  and 
we'll  do  it!       ,  . 

'J'HIS  is  an  open  invitation  for  every 
newspaper   woman  who  loves  the 
to  make  it  a  "real 
women  to 

contribute  to  the  "Coluym".  We  want 
to  hear  from  every  woman  writer,  editor, 
publisher  in  the  wide  world.  Tell  us 
about  your  part  in  the  game  Miss 
i  hinese  Newspap-  r  Woman  UIm 
French  Newspaper  Woman.  Miss  News- 
paper Woman  from  Every  Countrv  in 
the  World.  We're  ail  members  of'  the 
F.  F.  F.  F.,  and  the  only  duet  you  have 
to  pay  is  paid  in  the  way  in  which  we 
make  our  living— with  our  typewriters. 

That's  the  only  method  by  which  we 
can  "put  the  rnluym  o\cr  the  top"  and 
prove  ourselves  real  newspaper  women, 
and  not  pink  tea  artists. 

Incidentally,  we  shall  prove  ourselves 
right,  and  our  editors  of  the  past  re- 
spected, hut  wrong! 

Write  what  sou  want  tn,  whether  it 
be  a  harangue  in  vers  libre  again't  your 
city  editor,  or  "Foolish  questions  asked 
newspaper  women."  (This  last  includes 
proposals.) 

And.  by  the  way.  next  week  we  are 
■■:  ni.  ir  spi  ing  ;.  dn  ad  In]  pit*  I  Oi  Mm 
about  a  "consoeur"  of  ours — Watch  for 
it— and  don't  forget  to  address  the  Edi- 
tress of  the  Coluym  with  your  little  bit. 


"Wanted:  A 
toonist  to  cartoon  the  brothers  in  the 
fourth  estate  as  they  have  for  years  car- 
tooned us.  Nell  Brinkley  need  not 
ai'Ply!"  ,    .  . 

IT  bchooses  us  to  push  the  pen  might- 
ily girls  and  show  these  men  col- 
umnists that,  in  spite  of  our  vcars  of 
pink  teas,  personals,  and  W.  C.  T.  U. 

there's  no  moss  growing  on 
ears,  even  if  we  tlo  keep  them  cov- 
I! 

And  by  the  way,  did  you  happen  to 
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for  the  type.  They  are  easily  re- 
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SMALL  PAPERS  WANT  AN  A.  P. 
DIRECTORSHIP 


(Coitlimted  from  Pa>)<  II) 


Frank  P,  Mir  I  ilMtali,  Topcka  (Kan) 
Slate  Journal. 

I).  D.  Moore.  New  Orleans  (La.) 
Times-Picayune. 

Stuart  H.  Perry,  Adrian  (Mich.) 
Telegram  &  Times. 

Henry  M.  Pindrll.  Pe..ria  (III)  Jour- 
nal and  Sunday  Journal-Transcript. 

E.  Lansing  Ray,  St.  Louis  (Mo.) 
Globe-Democrat, 

I).  E,  Town,  Louisville  Herald. 

To  fill  the  unexpired  term  of  two 
scars,  of  A.  C.  Weiss  of  the  Duluth 

I. Minn. )  Herald,  resigned,  these  two 
nominations  were  made; 

H.  V.  Jones,  Minneapolis  (Minn.) 
Journal. 

J.  H.  McKcever,  AW.leeu  (S.  D.) 
American. 

Retiring  Advisory  Board 

The  advisory  boards  who  have  served 
the  ]>ast  year  arc  composed  of  the  fol- 
lowing members:  .•  •  - 1  -  n  Division: 
Richard  Hooker.  SpringlieUI  (Mass.) 
Republican ;  A.  P.  Mo«re,  Pittslrurgh 
i  Pa.  I  l.radrr,  chairman:  E.  L,  KqMIi 
Wilmington  (Del.)  Morning  News;  W 

II.  Dow.  Purtland  (Mc.)  Express  & 
Advertiser;  Edward  H.  Butler,  Buffalo 
Evening  News,  secretary. 

Centhai.  Division  :  Marcellu*  M. 
Murdoch  Wichita  (Kan.)  Eagle,  chair- 
man; Gardner  G>wlc«,  Des  Moines 
I  la.)  Register;  Taws  Bixhy.  Muskogee 
lOkla.)  Phoenix:  J.  T.  Murphy,  Super- 
ior I  Wis.)  Telegram;  Mrs.  7-cll  Hart 
Denting,  Warren  I  Ohio >  Tribune,  sec- 
retary. 

S'tTKiJiN  Division:  H.  C,  Adler. 
Chattanooga  (Tenn.)  Times,  chairman; 
J.  \.  Heiskrll.  Little  Rock  (Ark.) 
Gazette,  secretary;  J.  L.  Horne,  Roekv 
Mount,  IN.  C.)  Telegram;  John  S. 
Cohen,  Atlanta  <Ga.)  Journal;  L.  J. 
Wortham,  Ft.  Worth  (Texas  |  Star 
Telegram. 

WMTWM  Division:  C.  B.  Blelheci. 
Seattle  (Wash.)  Times,  chairman:  J.  R. 
Knowland.  Oakland  (Cat.)  Tribune, 
secretary ;  F.  H.  Hitchcock,  Tucson 
(Am.)  Citizen;  J.  E.  Wheeler.  Portland 
(Ore.)  Telegram  and  A.  M.  McKaj, 
Salt  Lake  City  (Utah)  Tribtme. 

On  Wednesday,  April  27th.  the  board 
with  the  newly  elected  directors  will 
meet,  prohably  at  the  Waldorf-Astoria 
for  the  election  of  'the  president,  first 
and  second  vice-presidents,  secretary, 
assistant  secretary  and  treasurer. 

F.vrs  ob  McKecrcr 

Especial  interest  is  bring  manifested 
by  smaller  newspapers  in  the  Associated 
Press  in  obtaining  the  election  of  one 
of  their  number  to  the  board  of  direc- 
tors. Their  attention  seems  to  have  cen- 
tered tin  J.  H.  McKcever  of  ibe  Aber- 
deen (S.  D.)  American  and  News,  one 
■  •f  two  candidates  nominated  to  fill  out 
the  unexpired  term  of  A.  C.  Weiss,  who 
whrn  elected  was  publisher  of  thr 
Duluth  Herald.  Speaking  in  behalf  of 
Mr.  McKcever,  one  of  the  most  active 
of  thr  smaller  A.  P.  members  said: 

"While  the  Associated  Prto  need*  the 
aid  of  the  tinanci.-illv  strong  pai>rrs.  in 
<-rder  to  carry  on  itt  wurk.  at  the  same 
time,  the  little  papers  are  vital  to  the 
growth  and  expansion  of  our  Associa- 
tion, and  representation  is  vital  tu  true 
Co-operation.  It  is  a  fact  that  out  of 
tlir  1-2S7  members  of  the  association, 
nearlv  550  are  papers  with  less  than 
5,utlfl  circulate  m.  and  ftboejj  2M  more 
range  from  5.00(1  to  10,000. 

"Uuite  a  few  of  the  members  have 
expressed  their  opinion  that  it  would 
Mem  fair  lo  have  at  least  one  out  of  the 


fifteen  members  on  the  Board  chosen 
from  the  ranks  of  the  majority  of  the 
individual  members." 

It  is  coniidered  likely  that  the  board 
of  directors  will  act  on  the  retirement 
of  Melville  E.  Stone  a*  grnrral  manager 
and  appoint  Frederick  Roy  Martin,  now 
acting  general  manager,  to  the  full  title 
of  general  manager.  Foe  several  years 
pan  Mr.  Stone  has  ben  in  poor  health 
and  it  is  understood  that  prior  to  the 
last  annual  convention  he  presented  his 
resignation,  but  the  board  did  not  act 
upon  it.  Instead  immediately  after  the 
convention  and  the  reelection  of  Mr. 
Stone  as  secretary  and  general  manager 
the  granting  to  him  of  an  indefinite 
leave  of  absence  was  announced. 

Another  matter  that  is  awaited  with 
much  interest  is  the  report  of  the  com- 
mittee that  has  been  investigating  the 
charge*  of  suppressing  news  made 
against  the  Associated  Prrs*  by  Upton 
Sinclair  in  his  l>ook  "The  Brass  Check." 
The  committee  has  bren  at  work  for 
sevrral  months  and  while  it  is  not  defi- 
nitely known  thai  it  will  present  a  report 
to  the  convention,  it  is  coniidered  pos- 
sible. 


HUNCHES 


WITH  THE  AD  AGENTS 


JPOUERT  It,  DAVIS  has  been  elected 
s  iee-prcsident  of  the  Arnold  Joerns 
Company  and  will  direct  charge  of  the 
Detroit  office,  with  Tom  Killian,  vice- 
president,  heading  the  Chicago  force. 
Frank  W.  I'ekar  has  juiued  this  agency 
as  auditor  and  assistant  treasurer. 

Waller  Mulhal).  until  recently  of 
Philadelphia,  is  now  associated  with  the 
Hasford  Agency  in  New  York  City. 

The  Periodical  Publishing  Company. 
Grand  Rapids,  Mich.,  has  sold  its  control 
of  the  George  E.  Helme  Furniture  Ad- 
vertising Service  to  the  Meyer  Both 
Company,  of  Chicago,  an  ami  advertis- 
ing organization,  which  will  continue  the 
work  in  the  interest  of  furniture  re- 
tailers throughout  the  United  States. 

Frederick  H.  Toyc.  Little  Building. 
Boston,  has  lieen  recognized  as  an  ad- 
vertising agent  and  the  application  of  the 
Derby -Brown  Company  for  transfer  of 
recognition  to  Derby  Brown.  Inc.,  1 13 
State  Street,  Boston,  has  been  approved 
by  the  Boston  publishers. 

F.  V.  Broady  has  joined  the  sales 
staff  of  the  Walter  J  Peterson  Com- 
pany, Grand  Rapids  (Mich. i  advertis- 
ing agency.  He  formerly  was  with  the 
Brearles-Hamillon  Company,  Grand 
Rapids. 

J.  II.  Korff,  artist,  is  now  with  the 
N°cw<pa|>er  Engraving  Company,  Grand 
Rapids,  Mich.  He  formerly  conducted  a 
studio  of  his  own  in  Muskegon.  Mich. 


i»a  the  teoitnt  (»r  aran  naif  fnlnrr  iaVaJ  tail 
tarn  be  vied  t^taiif.  Koirsia  a  Pcsliskii  it'll* 
fay   $1  Jar  Aaae*  .•      ul  .  J  under  tkH 

head.  The  ■  that  Use  Ami"*  -j  im  hemp 
wetted  mfcrirfully  in  ywur  etty  doer  n>H  bar 
II   frcm   f*s>  defmrimvnl,    Atdresi   jour  con 

tribuiwnt  to  the  Ki'mcii  Km  Tarn, 

The  Pckin  (III.)  Times  is  arousing 
interest  among  automobile  owners  by 
means  of  a  unique  daily  feature  inaugu- 
rated a  few  days  ago.  Each  day  a  re- 
porter notes  the  number  of  a  passing 
automobile  and  it  is  published  in  the 
paper.  The  owner  of  the  car  is  entitled 
to  15  gallons  of  gasoline  by  calling  at  the 
office  of  the  Pekin  Times. — L.  G.  S. 

•  «  a 

L'Auto,  the  leading  daily  sports  paper 
in  Paris,  has  just  leased  an  additional 
building  next  to  its  presrnt  establishment 
and  is  preparing  lo  open  a  maison  du 
sport,  or  general  sports  headquarters. 
The  intention  is  that  all  persons  in- 
terested in  amateur  and  professional 
sports  of  all  kinds  shall  use  the  maison 
du  sport  as  an  information  bureau  and 
as  a  meeting  place.  Rooms  will  be  pro- 
vided for  meetings  of  recognized  sports 
organizations,  and  for  arranging  matches 
and  games.  The  newspaper  also  pro- 
poses to  arrange  for  lectures  from  time 
lo  time  by  authorities  in  the  various 
branches  of  sport. — W.  A.  B. 

•  •  • 

The  Chicago  Herald  ft  Examiner  pub- 
lishes  an  interesting  column  headed 
"WHY— Pet  Peeves  of  Patient  People." 
The  column  is  made  up  entirely  of  con- 
tributions such  as  "Why  does  it  cost 
mure  to  get  a  divorce  than  to  get  mar- 
ried?" or  "Why  do  they  give  the  names 
of  everyone  in  the  movie  company,  from 
the  janitor  to  the  chimney  sweep,  before, 
they  mn  the  picture?"  etc.  The  con- 
tributors ease  their  minds  and  every 
reader  can  find  one  or  more  "pet  peeves" 


UNSEEN 
POWEr\ 


in  the  column  which  please  him  by  ex- 
pressing his  exact  sentiments. — D.  R. 
•   a  ■ 

The  St  Paul  Daily  News  offers  a  cash 
prize  of  fS  to  the  person  devising  the 
best  finish  fur  "The  Spasms  of  Sarah," 
a  nonsensical  serial  which  has  been  run- 
ning in  Maurice  Almy  Aldrich's  "Hor- 
net's Nest"  column  on  the  editorial  page 
The  News  also  offers  a  cash  prize  for 
the  buy  or  girl  furnishing  the  best  idea 
for  a  contest  for  the  page. — J.  T. 
a  4  a 

In  view  of  wide  interest  in  "Main 
Street."  Sinclair  Lewis'  novel  of  small 
town  life,  why  not  get  art  on  un*ightl> 
vacant  lots  and  corners  on  the  "Main 
street"  of  your  town.  The  bigger  the 
city  thr  better  the  feature,  "though  I 
paper  in  a  small  city  or  town  tha: 
prides  itself  on  appearance  should  aruu« 
comment  and  perhaps  civic  action  by  the 
"stunt"  The  Detroit  Saturday  Night 
used  this  feature  to  good  effect.  It  was 
surprising  how  many  unsightly  and  un- 
seemly buildings  can  be  found.— E,  C-  L. 
a   a  » 

The  Marion  (III.)  Daily  Republican 
has  had  excellent  success  with  its 
reciji*  column.  They  first  mailed  return 
postal  cards  to  UXI  of  the  most  promi- 
nent wumeu  in  the  city  and  with  the  pub- 
lication of  the  first  of  these  recipes  in- 
vited all  of  their  readers  to  send  in  their 
best  recipe.  This  brought  a  ready  re 
sponsc  which  ran  fnr  several  months, 
printing  only  one  a  day  on  the  wjciety 
page.  1-ater  the  head  of  the  high  school 
Household  Science  department  was  in- 
terested in  the  plan  and  she  requires! 
evrryone  of  her  class  to  submit  one  of 
their  recipes  for  publication.  This  cre- 
ated considerable  interest  and  assisted 
the  high  school  domestic  science  depart- 
ment ill  their  work.  The  recipes  were 
all  saved  and  will  be  published  in  book 
form  at  a  later  date.— O.  P. 


Bureau  of 

Canadian 

Information 


P 


"HE  Canadian  Pacific 
Railway,  through  its 
Bureau  of  Canadian  Infor- 
mation, will  furnish  you  with  the  latest  reliable  in- 
formation on  every  phase  of  industrial  and  agricul- 
tural development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada.  Additional  data  is  constantly  being 
added. 

No  charge  or  obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use  of  it. 
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and  Development 
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NEW  ENGLAND 


These  papers  will  introduce 
you  to  the  right  people 
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In  1900  New  England  had  a  little 
less  than  5,000,000  people.  Today 
its  total  population  is  nearly  7,- 
500,000,  an  increase  of  about  50 
per  cent 

This  tremendous  increase,  com- 
bined with  the  fact  that  nearly 
85  per  cent  is  inland  population 
lias  mane  FOOD  IMPORTATION 
necessary— and  you  will  find 
food  advertising  campaigns 
meeting  with  in  LZ 
ritory. 

New  England  workers  are  on  the  alert 
to  welcome  all  that  is  good  in  all  kinds 
of  food  and  they  DEPEND  on  New 
England  daily  newspapers  to  introduce 
them  and  tell  all  about  the  new  brands. 
Advertise  your  goods  where  results  will 
be  quickest,  through  the  advertising 
columns  of  the  New  England 
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WHAT  OUR  READERS  SAY 


Tn*  Cut  of  Upton  Sinclair 
L 

Lot  Arrorxea.  Cel.  April  19.  1WI. 
To  Enito*  4  PygtUBCB!    In  Iteming  MP  M 
to  ibr  advertising  Page*.  Mr.  Dm  Smelair 
wade  where  I  cannot  fellow.    He  ha*  *ir-ple 

Ram   at   lit*  dilgngd.     a*T**Wtbaiam.  wfcw 

ehrtwiUy  ptMiuca,  b  a  highly  lucrative  art. 
gad  Me,  Smelair  i»  doubtlcts  it*  moat  gac* 
ctWul  ptaetldaa.  My  «n  Mae  af  activity, 
on  the  ether  band*  brims  wooll  return.,  tt. 
a*  a*  aver*,  I  have  gold  oat  to  Ik*  ooiMNai* 
ond  hive  b*i .:«t  a  paid  ugenl  of  the  While 
Terror,  there  matt  be  a  large  fund  due  «e 
trnm  tome  qtiart'r.  even  though  an  unile.ig 
Bated  and  mMiaoohcnded  ope.  teat  aa  no  part 
of  drip  food  baa  rat  reached  mo,  I  cannot  com 
pete  with  Mta  m  the  »VaM  *t  *dverti*ing. 
I  therefore  •■a4b>  evea  my  sell  o(  the  tnvita- 
tie*  of  Cairo*  at  roeaienxm  to  mute  tbla  tare 
el  an  impudent  attempt  to  humbug  the  public 
foe  the  nib*  of  peeteanu  publicity. 

Thi*  eonnovervy  hat  run  thr.-ugb  the  pace*  of 
the  Weehto  Review  and  of  the  New  York 
Olohe,  with  a  brief  lamina  of  the  Kin  mi 
Coy  Star.  Mr.  Sinclair  h*>  employed  a  tor 
tiaotitr  of  method  and  a  tergiversation  of 
ipeech  well  ralmblett  to  baffle  or  wear  out 
anr  opponent;  be  haa  Ml  hoaitaled  to  after 
certain  of  ear  statement*  to  a  form  mere  «erv* 
keabte  1o  M»  put  pool*!  he  bee  hrrr  and  there 
turned  a  trick  of  not  amdevee  theeiriclem,  and 
be  haa  mduaged  leedy  ha  «IBj.  vituperation. 

Vet  act  a  bogle  turn,  rant  ae  m  ingle,  an 
a  untie  fabrication,  nor  anr  of  the  Idiotic 
aecnaalioat  be  baa  to  laterally  nana  at  me. 
baa  aereed  to  weaken  in  the  alighted  decmr 
ear  original  atateaient.  The  tie*,  in  fact, 
coatea  out  the  gtrongrr  for  tor  ordeal  of  debate. 
On  one  matter  alone,  which  I  ahall  dr*l  with 
liter,  be  tcored  a  point ;  and  by  a.eaaart  and 
spectacular  maneuver  ho  ha*  for  the  mameat 
turned  attention  from  the  Mention  at  wme. 
Hot  the  debate,  eon  traverse  ae  even  I  adieu! 
trial  En  ohicb  an  the  aolvoatgge  Antra  an 


brokenly  to  rate  aide  la  unknown  in  bletory.  the 
He  I*  neltone  to  Ibia  point.   It  haa  nothing  »"•« 
to  da  with  the  orlginul  itatemrut.  aad  laonarb  nwt 
by  a  variety  nf  device*,  be  haa  aoacfal  to  make 
the  moat  of  it,  the  indictment  rcmaroi  aa- 
altered. 

Pricking  Ike  babble  of  prctenimua  faker 7 
io  a  tontewhat  thankbraa  taov  The  voaiurcoanie 
one  wan  at  tempt*  it  quickly  Hod*  blmeelf  la  an 
unenviable  Bannaon.  Bo  rattta  the  lavage 
eeaeotnteat  of  the  faker,  deeperBlely  reaaJved 
not  to  he  thorn  of  hia  pretawr  nor  di* lodged 
from  bla  graft.  Be  meet*  aim  the  arouicd 
aeoup  mBtciouaaeaa  of  other  faker*  f  n>  Ion* 
they  ore  not  direct  coropetitera  of  the  one 
fire)  who  hold  fait  to  Ibe  ethic  that 


4th."  read  the  arm  r*ne.  "If  , ,  j  and  the  other 
Appeal  readee*  w*nt  him  elected  to  Congrei* 
...  14  g  aaeponty  oi  the  voter*  la  Sinclair** 
dialrlct  »ere  tn  read  every  week  from  p«  notil 
election  dap  Juat  Upton  Sinclatr'a  page  in 
the  Appeal,  SJeeaal*  la  ejected  banco  down. 

There  wag  no  earth)*-  chance  of  Mr.  Sinclair'* 
election,  bo  chance  oven  of  hi*  making  a 
eonxpiciaoie*  too  wing,  and  hath  the  writer  and 
the  candidate  knew  the  fact  That  Mr.  Sin. 
dan-,  in  hi*  bal  apvech,  October  31,  admitted 
not  only  that  be  could  act  he  *  tee  hod.  but  thai 
toil  forecast  bad  boon  made  hp  him  at  an  even 
earlier  dgte,  ontp  throw*  lata  itrangrr  relief 
the  humbug  that  ehoffaataelaad  bla  campaign. 

Bat  tola  we*  aad*  a  heeinnfag.  Every  cuo- 
cercahle  talaehaan  regarding  the  rittucron  la 
Ibe  Tenth  Dbtriet  waa  lammed  into  these  an- 
noan**ra*enlaj  and  go  uaikilfnl  waa  the  lymg 
that  it  repeatedly  contradicted  itself.  The 
capitalist*  were  both  'ignoring'  Sinclair 
and  yet  "tVchting  Mat  tooth  and  nail  "  (There 
la  aat  the  Mighteat  evidence  that  thrr  regarded 
hi*  campaign  nith  any  *rri.-m«iie»».> 

Tbcy  mere  sopfvrtpmg  the  fasrt  of  Ma  can- 
dldacr.  and  ret  ''Booding  SinelaJe-i  durlrlct  with 
Irinc  (rteratorv."  (It  any  aati-StnaUir  or.pro- 
Osborne  nttnratore"  waa  «  any  tune  drstn- 
baterj,  oay  maalbrag  and  dooestep  wete  neglected, 
and  I  never  aaw  IL)  They  are  rerre tented 
no  having  "erunhlned"  naaiBat  fana  by  elau- 
inatlnup  a  TWmnenaile  candidate.  (As  a  matter 
nf  far*,  la  the  preceding  campaign  there  wa* 
aha*  aa  oppoiing  Democratic  candidate.  O  fnirne 
having  won  the  Democratic  noeninaiion  m  the 
pel*A*rbe*.> 

Though  Mr.  Sinclair  himortt  cave  apace  in 
Ibe  Appeal,  Septembev  II.  »  the  tact  that 
the  Than  bad  attached  hia  eandlaufy,  the  gorge. 
00a  peevaritayfor  who  wrote  hat  advertising  for 
him  asserted  (Appeal.  Septemhee  »,)  that  "the 
newtmapen  are  keeping  the  voter*  of  the 
Tenth  California  district  la  *D Borate  ignorance 
of  the  f get  that  Upton  Sinclair  b  the  Socialist 

candidate  foe  Concrem."    ,  . 

Xo  nor  knew  better  thaa  did  Mr,  Sinclair 
the  ratter  talaenen*  of  oomc  of  those  *iateaneata 
nnd  the  eonlevliction  invnlvod  in  the  olherr. 
Hot  ibe  falaehood*  be  did  not  dlsnvow.  II* 
trmgbt  only  ta  profit  by  them,  aad  he  actively 
aided  In  their  rirrawtmn,  tte  puklUly  at), 
mined  thai  lb*  Time,  bad  attached  Mm  aa  .lb* 
candidate  in  Ibe  Tenth  DuMelct  :  and  be  might 
eamly.  if  he  hard  eared  anything  about  tbe 
truth,  bare  ad  milted  other  reference*  made 
by  the  Time*  In  hia  campaign. 

Mr.  Sinclair  charge*  that  the  Time*  entitled 
hm  name  femn  a  list  nf  candidate*  in  lb* 
"  unrtce   I  assume  that  he  may  be  right  »hnm 
I  da  aat  recall  it  and  have  not 


every  thimble-rigger  baa  the  right  lo  merit  btp 
own  utile  of  Ibe  street  at  bla  una  way, 

He  meet*  further  the  aullen  anger  of  the 
luwhenw  vection  tit  the  boonery.  Gereely  in* 
*l*tiu«  upon  it*  laaUaaahle  right  10  be  ail  ken 
and  humbugged  10  ibe  limit:  gad  lb*  ebullient 
anger  of  that  matt  hope  tent  gad  pathetic  *eo 
tlnn  of  the  biejbery.  ate  radical  intelligentsia, 
more  prone  than  even  the  unlettered  rustic  of 
the  CToaaroodt  to  betie**4  in  opae  of  fact  and 
reason,  the  thing*  thee  want  In  believe.  He 
meet*  alto  lb*  aymaaea  mad  baW  cyaieal  mmul 
of  a  part  of  the  nubile  which  rare*  Mile  bow 
the  battle  goes,  but  watebr*  It  fur  whatever 
it  may  furnish  la  ibe  way  of  diverting  tarn  a. 
.  Hut  he  know*  that  *o  mew  here  book  af ,  bD 
these  gee  those  lhaL  with  eonscienre  aad  an- 
deettaadlng.  follow  eloarfy  tn  note  who  ia  tell- 
tng  the  truth  and  who  is  ilil^ting  or  evading 


friend.  In  that  I  lane,  under 
headkue,  "Who'*  Who  oa 
*  the  Time*  gave  him  tome 


■haa  a  pcrmnal  •bllgation,  and  I  aean  lo  have 
my  aay.  Too  manv  in  put  time*  have  played 
tbla  man'*  game  for  him  by  leaving  bin  in 
n  of  the  neJd. 

II. 


My  anginal  — 
Ibe  untruthful  charge*  aaade  by  Mr. 
In  the  tuaitruent  area*  immediately  after  tbe 
eaoraUm.  Only  incidentally  dad  t  touch  upr.n 
the  like  untruthful  cbanea  made  daring  tbe 
ipalgo.   Bat  Mr.  Sinclair  ia  hi*  replica  baa 


repeatedly  harked  hack  to  the  campaign;  and 
10  it  teem*  to  me  needful  lo  take  ap  that 


matter  as  well 
TV, 


r,.--.    nra*    (nit*  Hie 


far  Conere 

begvhnmg  an  rmiu«tnre.  Me.  Sinclair  bad  been 
nut  of  rbr  Socialist  party  foe  three  year*:  he 

^1  vntuentd  ia  lb*  fab)  an  Jury  and  almost 
mediately  thereafter  had  been  nnaninntrvl. 
Kn  iwllliral  prioriple  waa  invnleed  ia  the  rum> 
nalgn.  No  definite  caaie  aoagbl  to  matter 
its  airmglh  at  tbe  poll*.  Tbe  eumhrnotum 
alleged  to  have  nnmiaated  and  •appoeurd  Mr. 
Slsdair  contained  two  ouch  mutually  contra- 
ditlnry  groups  no  the  SingleTaxet*  and  the 
Socialmt*. 


h   up  ' 

The  nteaumahle  date  _ 
beforw  August  11,  since  oa  that  day  he  tele- 
graphed  tte  charge  ta  the  Appeal-  ,  Hut  he 
wholly  forgot,  and  be  haa  vioor  euntUioed  v> 
forget,  to  aclnaayhtdae  that  the  Tiaaet  boeJuded 
htm  In  It*  mention  of  candidate*  aa  Angnil  29. 
Tbe  dipping  of  thit  meotinn  I  cut  out  al  the 
time  to  sh.:.w  to  a  friend, 
the  f oar-column 
Tueadar'e  BaOnt,  ew  1 
longrrHnr  publicity  clojlng  it*  . 
thi*  ornencr:  "Ae  tbe  Tenth  Dittrict  gar*  take 
heovieat  Republican  vale  af  any  Cong-ret*  Dir 
trict  id  Ibr  Vailed  Slate*  two  yearn  ago.  It  ia 
not  likely  that  Sinclair**  candidacy  will  iteration 
mark  eucltemeat  hi  the  di  tenet.  It  did  not. 
and  Mr.  Sinclair,  if  he  baa  roan  ordinary 
aenee.  knew  that  it  would  not,  AH  the  abouting. 
■be  healing  of  tomlama  and  dm  horolared 
lying  were  intended  foe  another  pur  poor. 

ftaeb  of  the  Appeal  announcements  carried 
the  'toevltable  coupon.  Tbe  faithful  were  im- 
plored tn  contribure  fund*  to  in  rote  Mr.  9m- 
elnir**  electron.  Tbe  main  srtivity  nf  the 
Anneal  during  the  hat  eighteen  month*  baa 
the  aolantin*  of  fund*,  and  every  plea, 
argument  or  device  that  could  wring  a  penny 
from  the  moot  hwpoveviehed  of  the  eeeduluui 
ha*  been  employed.  "Prea*  faada,''  "paper 
fond*."  "  'neb*  I*  trying*  faada"  aad  a  genre 
of  other  eauygial  sollduMona  have  filled  It* 
page*.  That  the  editor,  Emmanuel  Julius,  haa 
rorrutlv  published  n  volume  with  the  title 
"lauot"  la  algnlHcant.  It  I*  tbe  thing  he  i* 
after,  and  be  ought  to  know. 
The  action  of  the  Post  afincc  Department  a 

few   month*  agO  in  CUltinC   nil    three    „r  fear 

of  the  main  graft*  of  Ibe  Appeal  haa  oomewhat 
dimmish ed  tea  range,  bat  m  lb«  mblanmmee  of 
I'M  ii  had  a  free  band,  ta  bb  taeeeh  of 
August  SI,  reported  by  the  eo^im.hlgmell  In 
the  Appeal  of  Soplembre  II.  ate, 
iced  tb 


Social Urt  local  which  dared  to  onpaort  him 
nould  have  been  auapendrd  or  enueUed  from 
the  organ iaatioa.  Bat  those  daya  had  pasted, 
a*  Mr.  Sinclair  knew,  and  be  knew  also  that 
he  had  an  unlimited  franchi*.  to  .ork  the  game 


weal  of  Sonlrmbtv  11.  fiuciaw  an- 
•3  that  be  bad  I  not  received  a  telegram 
Mr,  Julin*  requesting  blm  (Mr.  Sia. 
"lo  oah  the  Appeal  Army  to  mtb*:rihe 
badlag  the  Ab 


The  end  really  toagbt  to  the  eampainn  w*i 
aa  uirreuac  •■!  the  mrealaltan  of  tbe  Appeal 
■n  Rraann  and  an  tneregae  of  _  the  tale  of  The 


PJrasa  Cheek."  Mr.  Sinclair"!  candidacv 
formally  proclaimed  la  tar  Appeal  of  Ai 
2*.  in  a  U-iarit  doable  column  announcement 
under  ibe  heading.  ''IXpton  Sandal*  in  Can- 
greaa."  Tbi*  *n  notmrcmeat,  rewritten  Mad  la 
mure  aMweviated  form,  rwappeated  In  the 
same  istur*  of  Sewiemhcr  11.  II  and  JS.  On 
October  i,  il  wa*  again  expanded  and  that 
time  beaded  "A  Victory  for  Sinclair  la  a 
Virinty  lor  Debt."  On  October  9.  lo  narwhal 
reduced,  it  bod  ii*  final  appearance. 

I'errem*  interested  in  o  match  lent  eablbltlna 
nf  erne  free,  tVrroa*  aad  obtatd  mendacity 
•bnitlil  not  fail  lo  read  Ibree  announcement*. 
All  rertraintt  were  Ibvnwn  aside,  and  the 
writer  tamed  himmlf  Itmte.  "Upton  Sinclair 
m  ill  be  a  mem  bee  of  Cougreal  after  March 


money  tnpay  f or"  aamdTlBg  the  Appeal  to~Ke» 
son  to  ewrry  voter  In  my  district  tor  the 

"naT"&r.  Slndatr.  tboogh  a  candidate  foe 
Cuitgrea*,  wo*  alto  an  gathoc.  He  hod  •  hn„h 
in  aril,  and  he  had  no  inlenlioa  of  allowing 
Mr.  Julio*  to  bag  the  whole  game.  In  ibe 
tame  speech  he  called  attention  In  "The 
Bran  Chech.' 
and  he  knew. 
Angelc*  Timer  .. 

One  of  Ibe  wvMcr*  iu  the  Time*,  he  mid,  had 
attacked  him  on  the  ground  thai  be  was  run- 
ning for  office  |a  order  to  oeJI  hi*  hooka,  Hia 
reply  waa  aim 
bnuw,"  be  laid, 
thing  true  abac 
Time.,  but  thai  . 

planar.)    I  wiD  take  up  thai  cballemg*  vagi 
here  and  now.    I  am  running  foe  olSce  L 
•ell  The  Iwuta  Chreh.'"   (Lawrhter  and  ap- 
pdauae.l    (Appeal  to  Booaem.  September  11, 

p.  I.  ea|.  4,1 


III. 

TboB  game  the  ejection,  and  any  on*  who 
had  fallowed  the  course  af  tb*  campaign  might 
wei  bare  beat  piapaiad  fag  the  seated.  On 
November  J,  the  day  ana*  election,  Mr.  Sin- 
clair tdegruphed  to  the  Appeal  to  Reaton: 
"AD  Xing  Aug* let  papcra,  two  auarning  aad 
three  afternoon  papcea,  anpprcaa.  gU  elrctapn 
rr rum*  from  tbe  Tenth  Cisngrrtainaal  ditttim 
in  older  to  avoid  mentioning  the  name  of  Ibe 
author  of  *Tha  Broaa  Cfaec£'  Nat  one  word 
haa  been  mentioned  concerning  anr  election  re* 
gulp*,"  atarllcr  bo  the  day,  gg  bg  admit*,  be 
had  btleajeaafbod  the  name  mamoge,  Igghtng  the 
oecona  tan  brace,  to  the  New  York  CPU  and  to 
certain  other  menrgent  jownoh. 

Bath  tdegramt  mere  in  oevargl  wapa  aa* 
true.  That  I*,  they  wvru  compound  peevarl- 
enllana,  The  Time*  had  thai  morning.  In  thl 
hnt  column  on  tbe  h>tt  page,  under  the  two- 
cojumn  beading.  "Van  dc  water  1*  Victor, 
pab Imbed  Ike  following  atotemeut:  "Cougrem- 
man  Otborao  it  far  ahrad  nf  hi*  SocaaUot  op- 
ium!, Upto*  Slndoir,  hi  tbe  Tenth  Cougresi 


'  Xei  "capitnlin  party  pdl*teal.backK 

■ile  tn  lrtr 


fnthilv  ft*  IrfJiice  *m  dtvnwftl  ai  prinlc  inlcrvft* 
Afi4  chcir  «n  *  la  the  better  dipt  ot  the 
ltdjc.sl.tt  turlyP  whcti  *  Sociili« 

Ttlicinir    mWtb    tUI  aTbHlSilal 

iatfitttlir  t*mkt&  (tarn 


to   tbe  insurgent 


peeaa  en  the  following  day  wag  more  rhrvwdiy 
worded.  It  read]  "Second-day  boycott  by  tan) 
Angelrj  ncwepapera  of  aO  Horeion  return* 
Tenth  CoBReaauonaJ  Omtrict  cantoattea  un- 
bf olrea."  Thia  telegram  waa  t  ■  mi  ee  aad  mla- 
Irrading.  The  Tfancn  had  that  morning,  again 
in  the  Brat  column  of  Ibe  firm  page,  under  Ibe 
two-cotumu  beading.  -Von  diWeter  Lead 
Crow*,"  published  tbla  paragraph:  .  0*0 rue 
waa  rwel acted  tn  Cnugrei*  from  the  Tenth 
DUdgfct  bp  *  big  increase  over  bit  vole  of  four 
roar*  ago.  according  to  the  latest  count,  Hm 
return*  tabulated  from  a  majority  af  tbe  pre- 
cinct* showed  that  he  had  fairly  mowed  under 
bla  Socialist  opponent,  Upton  Sinclair." 

Evidently,  ha  the  office  of  the  Tim**,  aa 
had  alio  been  ahowu  daring  the  campaign,  there 
wa*  no  insuperable  objection  to  I  he  mention 
of  the  name  of  Ibe  author  of  "Tho  Broaa 
Check."  Ho  fiaueea  were  given  lor  either 
Sinclair  or  Oahomc.  allhnuab  a  fragmentary 
'  Hon  for  crrtagi  other  candidate*  wa 
the  J,l  and  »  fuller  tabulation  on  the 


mode  in  1*1  when  tar  SoclaliU  candidate,  ha 
a  four-covnercd  cuotrat,  pulled  within  a  fraction 
of  2[  oer  eeol.  <20.97)  of  the  vote. 

Furthermore,  fan  chatging  this  oennwion  to 
a  hoyanit  ogabnet  the  author  of  "The  Beam 
rboiu  .'*  Mr.  Satabkir  forget*  or  lipiuliaten  hb) 
nam  Dec* lone  aior naiiia  Fur  tbe  ahajgod  boy- 
aott  by  the  local  aewipanci  ■  agar  not  Mat  ia 
aa  ancient  grievance.  In  the  Appeal  foe 
Kebruary  IB.  19J0.  one  may  find  a  long  bill  ot 
complaint.  Mr,  Sinclair,  go  be  hiaaaril  telht 
aa.  ta  an  acoemnlatbed  tonaio  player.  He  u 
taking  part  in  the  Paudena  tournament  an3 
hag  gtarcd  loan*  ttotahhj  victor  Leo. 

Bat  the  Loo  Angeles  newspaper*  teluae  ab 
eolatcly  ta  print  bio  iiggig.  He  hnomu  that  the 
reporter*  ho*o  tbe  aewo,  for  bo  "toon  the 
trouble  to  inquire  of  Ibe  nun  who  gave  it  to 
them."  Bat  the  '"hurh-np  odltora  cut  it  one.' 
Let  an  one  tuppooc,  however,  that  Mr.  Sin- 
clair m  roocntf ul  beeaaae  ad  that,  tratrugooa* 
Ifailmrnt  It  ia  more  in  compaaaaon  than  in 
oogov  that  ho  anealat,  "Imagine,  If  una  can,*" 
he  wrilea,  "the  rtale  of  mind  of  editors  who 
imagine  they  age  canting  me  pain  fay  denying 
m*  fame  a*  wiehder  of  a  Crania  racket  I  The 
Infinite.  Incredible  pettinem  of  tnena,  to* 
ehuuuh  tdOy  apitel"*  . 

Appearing  in  the  Appeal  (whirh  predates  ,t, 
imnee))  for  Febraary  U,  1920,  tbi*  nana*  have 
been  written  not  later  than  the  15th  It  ,• 
hardly  Kkely  The  Beam  Careen."  which  had 
bat  recently  reached  the  mark**,  auygld  ao  aeon 
havg  awakened  aaicb  a  concert  of  antagonism 
on  the  pert  of  the  ediloea.  Let  at  ouppoae. 
however,  that  the  harm  had  dready  been  done. 
Rot  Mr,  Sinclair  elsewhere  telbt  no  of  a  far 
egrliov  aright.  In  "The  Beam  Check"  (p.  i*py. 
he  ascilhc*  It  to  a  lirde  episode  occurring  *'iea 
or  twelve  muctha  befote  America**  entrance 
aula  Ibr  war."  That  would  be  about  May  or 
Jaae,  1*11.  So  that  the  boycott,  if  there  mil/ 
waa  oae.  bang  antedate*  the  publication  of  thru 
hook.  But  boycott  or  no  boycott,  bje  name, 
for  some  unaccountable  rcaoou.  contaoned  to 
appear  in  the  Timer. 

In  my  final  letter  to  the  Globe  I  ratted  anm- 
lioa  to  the  feet  that  be  hod  oat  in  motion  the 
charge  of  a  boyooit  oa  bit  name,  ta  he  repeated 
far  the  radirof  prom  lung  aflerwatd.  Bad  that 
tbongb  by  Moremhrr  *o,  he  knew  that  it  bad 
beam  diop'nsed,  the  charge  wa*  never  modi- 


my  pulillrhril  * 

Mr.  Sumloir  haa  undinusly  lgn,rtrd  hi, 
fill  charge  about  the  boycott  oa  bla  i 
haa  emphasised  the  tnuitmna  of  tbe 
He  haa  advanced  many  objection*,  deiuiaiiVia 
and  croaa  oomplala tt.  Be  baa  aurd  that  hr 
forgot  baving  oenl  the  telegram  to  the  ApCuOj 
(a  Migohar  lapse,  an  the  amummlon  that  be 
toad*  the  paper  to  which  be  contribute*  week- 
ly, for  tha  item  appeared,  appropriately  beaded, 
in  the  aecond  column  of  the  drat  page  of  the 
ujone  of  Hovemhae  13).  He  haa  ventured  the 
coniocturo  I  hat  the  Time*  uatement  of  Novem< 
fare  3  waa  not  ia  tbe  Paaedena  edition  <tl  waa. 
however}  j  and  be  haa  laid  thai  the  tabulation 
df  the  vote  on  November  3.  wag  cnmpl'-te 


Mr,  Sinclair  aeon**  al  tbla  point  u  nonarn- 
■■eaj,  and  aver*  that  since  he  broke  (be  boy- 
cott be  it  under  no  obligoticna  to  acknowldcwe 
anything.  Let  me  pat  the  matter  more  plainly. 
On  November  >.  he  telegraphed  the  allegation 
of  a  boycott  ob  hb  name.  Even  atnming  that 
be  "averlaoked"  the  Time*  comment  of  Novem- 
ber J.  be  knew,  from  the  repealed  publication 
of  hm  nam*  during  the  campaign,  that  the 
allegation  wan  untrue,  ,  On  KoMrmher  d,  when 
he  had  ferib  proof  of  ii«  untruth,  he  reMeud 
the  term  "bnvooet,"  hnt  ho  betrayed  hia 
knowledge  that  tbe  charge  of  the  day  before 
waa  falee  by  abhTtlag  Ibe  application  of  Che 
teem  to  the  petarna. 

The  printing  of  both  remrno  and  nam*  on 
November  d.  he  explain*  by  aatertiag  that  bo 
broke  the  borrstl.    Let  at  osiume.  ia  tpite 
HrbUili 


u  •ante 
But  ia  that 

caae,  aa  be  well  haowi  and_  bad  nnwiuamjly 


of  the  profaabUilira,  thai  he  did. 


olemcd  brra  to  charge  mv  wltk  dtaloaenuieum 
having  rweorlecl  that ,  ibetr  omiml 


in  not 


cemceileu  taat  I  arte  u  mi  to  ion 
alleged  tralk  of  bla  telegram* 
of  Hnvemhee  3  and  4. 

If,  before  sending  hit  telegram  a,  he  had  taken 
tar.  IPnunlg  to  bteb  at  the  Time*  for  the  cor- 
responding^  period  two  years  earlier,  fa*  would 
have  found  Ibe  name  ominrioo,  The  tabular  ion 
ol  Ibe  vet*  ia  tbe  inme  of  Noeembor  «,  1Mb. 
glvea  tb*  hgtrres  for  the  Ninth  Dittrict, 
omlla  them  of  the  Tenth  Kvrn  in  the 
lion  of  the  official  vote,  in  the  laono  nf 
her  St,  lilt,  lb*  Tenth  Uitebn  I* 
omirted,  Mr,  Srngiaie  will  admit.  I 
that  be  wa*  noi  then  a  eandidaie. 

If  the  natiaalan  af  Tenth  District  returns 
iu  tbe  iaouea  of  the  Time*  for  the  3d.  dth  and 
5th  of  November.  iPldl.  waa  due  lo  the  cauie 
aaerihrd  hp  Mr.  Sinclair,  what  waa  the  cauae 
for  a  like  omueion  in  1*11.  Tag  moat  peiibaMc 
cauae  In  both  Inttancea  la  that  to  Incol  uewo- 
paner  men  n  conreut  In  the  Ttuth  District 
between  Henry  Z.  Otbomc  and  a  PjadallM— 
aay  Socmlirt.  even  Mr,  Sinclair — Is  on  contest 
at  all.  If  any  indaatrbaaa  renorlei '  cboeaet i  to 
record  the  bgmrea,  they  may  be  publUted,  hut 
they  are  far  Hhriler  to  ht  Ignored.  t  That,  the 
'   hwa  (or  I  WO 


admitted,  the  borcott  which  ho  broke  wea  not 
g  boycott  on  hi*  name  hut  -,n  the  tnom.  tin 
Nov  em  her  20.  both  eeturiia  and  name  were 
again  printed. 
It  io  hardly  likely  that  a  new  hatch  of  pro- 
~  la  the  meantime  been  eent  in.  og 


I  bat  the  fear  and  dread  las  pared  be  the  origingl 
batch  w-re  mill  operative.  Here  tn  bad  cutna- 
latire  dbpeaaf  ol  the  charge  which  be  had 


folteJy  mad*  oa 
eculate 


aa  far  at  mould  go, 


Vet  be  permitted 
Perhaps 


bul  .h, 


*  thai  time  he  will  ere  tbe  point. 
So.  then,  that  part  of  the  Srat  telegram 
Itch  aaaerted  thai  neither  hi*  nam*  nor.  amy 


aiMiounceawat  of  the  rcmrts  bad  been  printed 
wa*  either  a  bare-faced  falecbemd  or  a  tocklea* 
amertion  made  without  an  examination  of  tbe 
Aral  eotnian  of  the  hrat  Page  of  bla  morning 
paper.  That  part  af  it  which  aeoertrd  a  boy- 
cott on  fan  nam*  ia  contradicted  not  merely  by 
the  publication  of  bat  name  on  the  nun*  day. 
bat  hr  aeveeal  auMkataona  af  bla  r  — 


one  of  which  Sinclair  acknowledged,  daring  Ibe 
campaign.  That  part  af  It  which  ooerlhed  ibe 
ombmion  of  Ibe  ngnrea  ta  (hi*  albrawd  boycott 


ia  contradicted  by  ih*  like  omlaalem,  two  yean 
when  Sinclair  wo*  not  a  candidate. 


November  a,  Mr.  Sinclair  eacrfbea  in  hat  having 
'  from  hot  friendo 


he  aa,  hot   bj,  oring 


n   ne  rallera  attcaiann  in  -anc 
ft  wgg  a  moot  Important  work. 
m.  "from  the  inside,  thai  ibe  Lot, 
sen  is  reared  to  death  aboat  rt_ 


"WelL  yon 
"1  never  expect  to  rend  any- 

in  The    1  rvi  Anrrln 

true.    (Laughter  and  ap- 

_  e  up  rhat   rhalWnge  right 

I  am  running  In*  oiber  tn 
1  a.  -  "    rr  mm. 


Imard  an  avauiube  of  proteet*  ... 
in  America  end  Enpttnd.  tt  may 
I  am  Inclined  to  think  that  a  l... 
aboold  he  made  ol  sterner  giuff  and  Ibat  il  could 
not  to  easily  he  broken.  Anyhow,  ibe  awawtinn 
la  auaharliadveje  denied.  There  were  game 
protest*  (Mr.  Siodair'*  raconl  statement  that 
I  had  mid  there  ware  nun*  b  an  outright 
lie):  hat  of  three  Member*  of  the  a  toff  who 
ought  lo  have  bmwwa  about  the  matter,  two 
bad  never  heard  nt  them,  and  tb*  third,  who 
bad  tern  a  few,  outdared  that  lacy  had  had  no 
eiTret.  "How  eould  theyl"  hr  naked,  "We 
bad  ham  anyhow  all  lb*  lime,"  Here,  how- 
ever, war-  g  faulty  mullreciou.  On  November 
3.  Mr.  Slndoir  bed  not  horn  men  tanned,  But 
the  eaawer  b  for  more  ingavetiee  at  the  teal 
edltnriel  altitude  than  i»  Mir,  Stnebii**  valn- 
glnriou*  aaterHon, 

Mr.  Sinclair  may  have  thought  that  he  waa 
cutting  tome  Spore  In  the  campaign;  lint  in 


that  pari  of  it  wbbb  oscnbca  Ibia  alleged 
all  to  big  authorahrp  of  The  Beam  Check*" 
ia  ennrradjeted  by  oarber  ttalcmenl*  of  Sinclair 
hlmadf. 

The  aecond  day'ttelegrim  b  hat  overtly  (aloe, 
But  in  omitting  lo  acknowledge  the  publication 
of  bla  name  ana  Ibe  remit  of  the  election  and 
!  the  phmee  "oecond-day  boycott."  it  ia 
and  miileadir.g  Taken  together,  the 
constitute  g  glaring,  enamnje  of  intri- 
__  com  pre*  prevarication.  Tbe  variant 
■hlfle.  turn*  and  fabrications  and  the  oilty  go- 
cnnlimig  he  bee  euac*  made,  in  the  attempt  to 

"  i  ra.e.  harr  hul 

agoiut  aim.  Tl 


of  rvMetteo 


thmkafabr  fot**pretotaon— en  attempt  to  huml.u« 
tho  public  In  Ibe  batereM  of  r 


'hero  b  hat  ana 


personal  publicity. 


IV. 


Thia  waa  the  raae,  except  far  each  further 
light  oo  I  have  bora  added.  It  waa  a  aphid  and 
fay  hi*  ruttte- 


,  all  too  plainly  revealed  the  fact 
and  undorotood.  And  then  for- 
bii  dl  age*  baa  aa  indulgently 


ng  nut  ngore  In  the  campaign;  but  in 
af  everr  runei  mode  by  bim  to  attract 
ition  and  in  agate  of  the  pelbltrity  no- 
inolly  given  him  by  the  Tune*  (and  pee- 


„  rfawh  I  orldum 
wa«  virtndly  nnnouccd. 


other  paper*,  wl 


would  have,  been 
p  ticket  aad  lac 


attention 
camoaally  aav 

hap*  hjf  the 

oew).   ha*  Ul  

Judging  from  the  result,  there  m 
reason  for  dlmredrtieg  the  view  ret 
paper  men.  Mr.  Sinclair,  with  a.  clear  field 
against  bb  opponent,  which  ought  lo  have 
enabled  him  to  draw  lo  hit  euppart  every  dm- 
gruntted  person  of  every  ahadc  of  opinion, 
polled  o  Imeiian  over  17  per  cent  of  the  vote. 
Tbla  wgo  indeed  *  much  heller  thowin*  I  boo 
had  been  mode  during  lb*  Socialist  dump  of 
1914-lt,  but  it  eumparee  Ul  with  Ibe  aborning 


.  rem 
header]  raving 
that  he  hnow 
lane,   which  ... 

favored  the  chor talon,  lurnod  a  leick  foe  him. 
the  immense  value  eg  which  be  baahutly  end- 
ioed  and  which  he  hua  since  need  to  bb  tnmaot 
advantage. 

In  the  Call  of  November  7  appeared  what 

Sarperted  lo  be  a  dbpetch  from  Pasadena, 
atrd  November  t.  Tbla  damatch  for  Hem,  let 
ua  aay)  aaaerted  that  in  a  pit*  of  the  effort*  ol 
the  Lao  Angela  new*  pa  per*  to  pappieeg  ibr 
fact,  it  waa  now  known  that  Sinclair  had 
polled  90,000  vote*.  Mad  that  tbe  wonderful  re- 
mit waa  a  preanae  of  victory  two  year*  hence. 
Tn  one  wturated  aa  I  am  with  the  produces 
of  tho  Sinclair  public  try  bureau  cab  Item  hare 
Ibr  eee-aaetha  ul  the  authentic  arug.  Like 

(ronnaneot  on  Jmpe  $3) 


= 


This  page  is  addressed  to  the  newspaper  publisher  who  by  chance  is  not  a  sup- 
porting member  of  this  organization  and  is  in  direct  answer  to  the  question 
in  his  mind  of  what  the  National  Association  of  Neuspaper  Executives 
is  doing  that  justifies  his  joining. 


dis- 
ing  Practice 


Rate  Trouble 


Confidential 
Digest 


Fork 


Tin: 
livei 


National  As*oci*tii*n  of  Newspaper  Exrcu- 
rn  is  made  up  of  advertising  and  business 
managers  and  In  some  case*  of  genera)  mana- 
gers or  publishers  who  keep  a  clo»e  contact  with 
the  advertising  departments  of  their  papers. 

The  Association  does  not  seek  to  touch  on  cost 
of  paper,  labor  or  other  material*.  It  does  not 
concern  itself  with  news  policy  or  other  phase*  of 
publishing  except  those 
advertising  department. 


and  repre- 
for  its 


an  for  paving 
worked  out  by  the 


In  co-operation  with  a  committee  of  the  American 
.Association  of  Advertising  Agencie*,  the  committee 
on  agency  relation  of  the  National  Association  of 
Newspaper  Executive*  baa  set  out  a  standard  of 
merchandising  practice  for  newspapers  which  is 
being  generally  adopted  by  other  organisation*  over 
the  country.  This  standard,  handsomely  printed, 
was  furnished  to  all  member*.  Hang  in  the  adver- 
tising office*,  ll  bas  saved  many  a  publisher  hun- 
dred* of  dollar*  for  postage  and  printing  and  pro- 


Much  assistance  ha*  been  given  to  individual  news- 
papers  during  the  past  year  in  opposing  fights  made 
by  local  merchant*  and  advertising  agencies  on 
rate  increase*.    The  office  of 


Each  year  the  Association  issue*  after  its 
convention  a  digest  of  the  information  »nd  Idea* 
brought  out  In  the  many  meeting*.  The  .ixty-four- 
last  yeai  w»*  pronounced  by  scores  of 
as  the  most  complete  volume  of  it. 


Through  it* 
apoli.  a 


iry-treasuTer '• 


From  July  1,  1920,  to  March  1,  1921,  anawers  were 
liven  to  462  questions  from  newspaper  member*. 

Ar.il. 


get  her. 

It  ia  the  purpose  of  the  Department  to  mail  to 
these  member*  each  month  information  of 
sort  of  value.    The  compilation  of  the 


Retailer 
Publication 
Symposium 


Atlanta 


Selling  News- 
papers as  a 
National 
Advertising 


at 

Meeting 


lo  enx*  sales  which  reladers  should 
for  advertising,  prepared  by  the  Department  •  and 
sent  to  the  members,  has  been  reprinted  now  for  the 
third  time.  More  than  25X00  of  this  set  of  figure* 
have  been  plared  in  I 
try  by  member*. 

Table     Through  a  round-table  page  in  Editor  and  Pub- 
Usher  each  week,  article,  of 
by  different  member,  of  the  I 


A  if) 
of  the  I 

was  made  bv  a  secret  committee  of  the  Association. 
A  similar  symposium  is  now  being  made  of  market 
analyses  prepared  by  newspaper*.  These  reports 
will  be  judged  by  a  aeetet  committee  of  the  Ameri- 
of  Advertising  . 


Standing     This  < 
Committee  of  taking 
Agency    to  the 


up  with 


working  throughout  the  year,  is 
which  worked 


The  Association  will  meet  in  Atlanta  in  connection 
with  the  convention  of  the  Associated  Advertising 
Club*  of  the  World  lo  work  and  not  to  play.  There 
will  be  morning,  afternoon  and  night  sessions, 
crammed  full  of  brass-tack  practical  discussions  of 
the  many  problems  which  constantly  confront  the 
newspaper  advertising  executive*.  These  meeting*, 
with  the  exception  of  one  or  two.  will  be 
.  only  to  member,  of  tl 


The  National  Association  of  Newspaper  Execu- 
tive* ia  the  only  newspaper  organisation  allied  with 
the  Associated  Advertising  Club.  It  i.  taking  ad- 
vantage of  this  opportunity  to  "sell"  the  newspaper 


Dues  received  by  the  .Association  is  spent  for 


help.    The  due.  for  papers  in  cities  of 
larger  are  *25  a  year;  for  newspapers  of 
cities,  $10  a  year. 


Publishers  can  send  their  advertising  manager*  to 
the  Atlanta  convention  with  the  practical  assurance 
that  ihey  will  attend  every  sesaion.  A  check  is 
kept  on  attendance  and  any  publisher  can  find  out 
from  the  secretary's  offke  how  many  of  the  i 
were  missed  by  hi*  i 


Send  your  meniberBhip  application  with  check  for  year's  dues  today  to  office  of  Secretary* 
Treasurer,  Fred  Millis,  News  Building,  Indianapolis 
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INDIANA 


AND  HER  INDUSTRIAL  DEVELOPMENT 

First  among  the  forces  that  have  combined 
to  make  possible  industrial  development  in 
Indiana  must  be  put  the  geographical  location* 
Included  within  her  borders  is  the  center  of 
population  and  the  center  of  manufacturing 
for  the  United  States  as  a  whole. 

Indiana  is  superbly  situated  to  capture  wide 
markets  and  to  secure  cheap  raw  materials.  More- 
over the  state  touches  the  Great  Lakes  and  lies 
across  the  path  of  the  great  trunk  lines  of  railroads 
and  also  many  north  and  south  lines  and  has  there- 
fore exceptionally  good  transportation  facilities. 

Indiana,  with  over  three  million  population, 
prosperous  cities  and  wide  awake,  well  edited  daily 
newspapers  makes  it  a  state  worthy  of  the  consid- 
eration of  any  National  advertiser. 

This  list  of  home  dailies  will  interest  the  family 
in  your  product  and  one  market  problem  will  be 
solved. 


C.rru  Kate  for 

latitat,  S.OOO  lines 

'CrawforcUvilU   Review   (M)     4,005  .025 

Decatur  Democrat   (E)     3,114  .025 

EvanseiJIe  Courier  (St)  29413  .05 

EvensvUle   Courier  (3)   21,318  .OS 

••Fort  Way no  Journal -Garotte  (M)   25,406  .07 

"  'Fort   Wayne  JouraaJ-Casetta                      (5)    23,829  .07 

-Fort  Wayne  New*  and  Sentinel   (£)   33,313  .08 

•Gary  Evening  Poet  (E)    «,73S  .046 

-IndUnapoU*  Noma   (E)  118,205  .20 

LaPorte  Herald   (fi)     3,63a  .025 

Richmond  Palladium  (E)  1  1.937  .OS 

South  Bend  Newt  Times  CM)  10,617  | 

South  Bend  Mm-riMi  (E)    SrSCtf  M 

South  Bead  Tribune  ,  (E)  17,024  .055 

Tern  Haute  Tribune  (E«VS)  21.890  f©6 

♦Vmcenne.  Commercial   (MAS)     4.S32  .025 

Government  Statements,  April  1.  1921. 
\    B.  C.  Publishers'  Statements,  April  1,  1921. 
••A.  B.  C.  Publishers'  Statement,  October  1,  1920. 
Publishers'  Statament. 


WHAT  OUR  READERS  SAY 


{Coutitmed  from  fagt  50) 


Tbtt  episode  ef  itself  is  sufficient  le  reveal  the 
character  ef  Mr.  Sinclair, 

V. 

Awl  so  Mr.  Sinclair  tain**  the  case  settled. 
Bvt  it  is"t,  end  it  never  wfll  be  In  the  way  h< 
end  iflktfiors-    Be  has  powerful  re 


HuiI't'i  bath;  bins,  even  though  later  the  arret 
bad  to  disown  the  thing*  " 


■red  ill  the  laeutiAc  teem-   Ot  _  _ 
sound  inference,,  the  validity  of  whji 
— elebnalang 
Mr.  Slnd 


ity  it 

ira  I 


ham  Intnl.  that  en  propaganda  cvlobFXlrng  the 
niiatamenti  and  Che  trlamnbs  of  Mr.  Sbtdbtir 
which  Issues  from  anywhere  wUbau  a  12-eaUe 


radius  of  the  Paeadeua  City  Hall,  has  an  Iden- 
tical origin. 

Furthermore.,  to  doubt  the  teat  or  the  date 
of  this  item  una  to  doubt  the  integrity  of  the 
Cell;  and  the  Call,  uhkh  ao  often  hi  .mr-rib-d 
from  the  bighecl  ethical  motives  to  flay  the 
capitalist  peers  for  its  sins*  would  assuredly 
urrer  do  such  a  thing  ao  pad  a  dispatch  with 
fulsnme  vrrbiaac  or  fake  a  date. 

IF  cue  data  en  cbis  item  was  correct,  thee  the 
news  of  the  10,004  vwies  was  seat  e/trr  it  had 
brrn  i' - . 
another 


uioeeacm  and  tae  gunll.fcry  •(  material  means* 
Iwth  personal  *»d  cuniiAuto«;  and  be  has  an 
unfailing  medium  through  which  co  work,  the 
credulity  ef  che  Ignorant  and  the  impression* 
able.  But  It  Is  nil  too  tittle,   lie  needa  more. 

The  press  made  this  mnni  and  it  can  unnuW 
him.  It  began  by  treating  him  as  n  ten  sedan. 
Then  Itt  turned  to  denouncing  him.  and  after- 
ward to  Ignoring  him.  In  every  rase  it  played 
directly  into  his  hands.  Everything  he  is  and 
baa  he  owes  to  the  press;  be  baa  capitalised  has 
erieeancet  against  it;  be  has  watered  hie  stock 
by  successive  iurreasvs  in  the  capueJixatbon he 
J   whteb  nave 


seat  issues  «*  eaj 
pad  n  dispatch  with  beau  aridly  una  up  by  the  " 


priuted  in  the  Tames;  and  hers,  then. 
ier  hit  of  falcrry  to  add  to  an  ah 
lUinou*  pile.  Sue  for  an  that,  the  an 


■ready 
atatanr- 

ship  was  unproved,  and  when  I  nest  used  the 
item  for  puusraiioa  1  contented  myself  with 
Minting  out  its  absurdities,  without  ascribing 
it  to  Mr.  Sinclair. 

Most  nrevohingly,  this  use  of  ft  went  tm 
challenged ;  and  an,  on  the  principle  that  silence 
fiver  consent.  I  used  it  the  neat  time  with  an 
implication  of  Sinrlairean  authorship. 


trtoaery, 

"The'  ores*  cannot  extinguish  this 
merely  J<  in.unclaj  blot.  For  the  cons  ^  _ 
or  oven  the  moderate  liberal  press,  to  denounce 
ham  Is  m  draw  the  red  leal  and  the  militant  lib- 
eral press  to  bis  support.  The  (nsnreent  j 
*  Mr.  Sa 


to  the  Clnhe  and  to  the  Wvehly  Review, 
Sindair  rhcrrut.7n  E»rh*rrd  m  and  transmitted 
to  cue  Weekly  Review  bit  print  (hit  the  c-rttfinal 

i  ties  ram  was  ■  asere  skeleton,  that  it  me  signed 
by  Michael  Rudntph  and  that  it  was  sent,  not 
on  November  4,  hut  pa  Gfov ember  9, 

That  the  ^telegram  boro  the  signature  of 
Michael  Sudolph  rathrr  ikin  ikat  n<  rp*.*. 
Sinclair  I  chooie  m  regard  as  of  mighty  smaU 
im  porta  nee.    Mr  "' 


as  a  rule,,  baa  no  better  opinion  of 
the  individual  than  ha*  the 

It  knows  him.  But  It  finds  

twL  and  it  chooses  to  regard  a  conservative  at- 
tach on  khn  not  as  personal  hut  as  an  attsca. 
on  the  general  earner  »f  inwerncy.        >*  d<- 
_    feuds  bun,  uses  him  and  contributes  t*  bbj  pcet- 
The  lei'   rigv.    Nor  can  the  conservative  and  moderate 
press  nutn  anything  an  the  contest  by  Ignoring 
him-  Tbat  pulley  he  ean  oeuwbu  an  he  ban  so 
sornally  dear,  by  a  direct  appeal  tu  the  hoohery. 
The  peeas  can  unmake  hum  only  by  persist* 
Mly  and   pitilessly  eaoosUm^bas 


id  though 
r  as  it  did 


m  regard  aa  of  mighty  on 

HuJiilj.li,  rilieosbU  at»<l  w 
i  be  may  he  for  all  1  h* 


(In  pr« 

to  the  contrary,  is  the  secretary  of  lie  tea 
Angeles  Socialist  party  local,  and  If  the  recent 
»w  nidi  tog  no  posture  known  as  the  Sinclair  com- 
iiat<n  haj  «ueh  a  thing  as  a  genrrat  manager, 
chir  wan  the  num.  He  pays  flattering  trmule 
to  Mr.  Sinclair's  greatness  as  a  maker  of  So- 
cialist propagowla.  and  anybody  who  wants  to 
see  a  perfect  r»m|>lr  nf  vinete-tboochted  souli 
witb  beorto  beating  in  unison  wffl  do  well  to 
scan  bit  lemisnonlalto  the  book  "100  Per  Cent'* 

in  1kt  Apf^sl      Nnvrralxi  6.  19J0.  p.  4,  coL  2, 

So  that  the  difference  between  ibV  name  of 
Mr  Ru-durph  oca  ike  none  «(  Mr.  SmcUir  OU 
a  'Inniasent  of  thai  nsrtlcsuar  sort  at  that  nar- 
ticular  rinse  means  co  me,  rsyhtly  or  wrongly,  an 
nxirr  than  the  difference  httmeaa  Tweedledunt 
and  Tweedlcdee.  But  the  fact  thai  thr  trir- 
gyunt  was  a  mere  skeleton  waa  imps  nan  e,  and 
far  njn*e  important  win  the  date,  for  this  was 
fatal  to  my  theory  thai  the  news  had  been 
taken  from  the  Times. 

My  letter  to  the  Weekly  Review  was  etDt 
un;>uhJi»Wii  whrn  Mr,  SutclaiTB  missive  reached 
the  editor.  The  Sinclair  contribmion  dealt  with 
a  multitude  erf  msttcr  kesldss  che  Rudolph 
trlritrsm  Mr.  Sinclair  hsd  carefully  fabrieaied 
one  of  my  atetrairnM  to  ussbe  it  refer  tn  a 
previous  telegram  sent  co  the  Celt  and  here 
ahw  waa  the  original  to  prove  che  error  of  my 
imr-utrd  statement. 

There  waa  much  snore.  But  cue  editor  was 
tired  of  the  whole  thins:  he  hsd  strrsrfr  in 
dqlgadj  Mr.  Smclser  far  more  than  sny  nn- 
(nrndly  cdHor  had  ever  done  before;  he  bad 
no  mason,  from  experience*  tu  Mppose  that  the 

rai««ivr  «>ntaiiiri|  anything  of  the  slip^test  US- 

imrtaaire.  snd  he  had  already  definitely  decided 
to  rinte  the  discuMitm.  He  gave  the  start  but 
a  eursnry  examination  and  sent  It  bach- 
Here  wan  Mr.  5ut«1nir*s  opportunity  of  ex 
tricitting  himseJl  from  a  deepviate  tUPaation. 
Mr.  Sanelaie  could  again  proclaim  hiamelf  to 
the  wueld  as  an  Sceonrd  innocent  who  waa 
denied  n  hearbag.  A  breach  had  been  opened 
In  what  till  then  bad  been  a  aolsa  front. 

Into  that  breach  he  rushed,  «euitinr,  The 
charge  waa  spectacular  and  effective.  It  was 
rnaen  iticcuf.  and  it  waa  wart  One  cannot  but 
pay  tribute  co  a  celling  maneuver,  evm  in  a 
villainous  ranee.  Tn  all  the  Inwrvtninnable. 
highbrow  and  lowbrow  alQoe,  who  do  their  rea- 
soning on  the  run.  the  ease  was  dear. 

Me.  Sinclair's  screaming  advenlsementa  told 
the  scftey.  Because  a  wearied  editor,  already 
overburdened  wich  can  much  Sinclair,  had  arhl 


-  r:-.1v 

Thouub  fori  

che  rule  balds  good  for  Upton  Sinclair  as  it 
foe  Alesander  che  Papblageoian  and  fur  every 

su-Jacluoa  charlatan  that  ever  lived,  this  ad- 
vantage can  be  neutralised  and  the  faker  ob- 
literated. 

Mr.  Sinclair  asserts  that  I  am  n  '"defender"' 
of  the  nrwspaprrrs  Of  rfurw  br  know*  beltci, 
They  are  no  friends  of  mane,  in  so  fur  as  1 
con  discover;  or  if  they,  are*  they  nave  shrewd 
ways  of  dissembfiug  their  friend*ui»,  Vssig  be- 
fore Mr.  Sinclair  wvj  ever  heard  off  I  was 

doing   kalllr    iii    in;    butnble   Way   lor  busiest 

news.  Only  1  h»ie  always  toalMrrf  that  the 
duty  of  telbmg  the  trnth  *»a*  i|»ite  a*  ehMgslory 
upon  the  •neuraeut  aa  upsst  the  conservative 
pvsso-  - 

[  have  elnsyt  mskoisbied  that  the  insurttent 
journal  whui,  while  sssailinR  the  conservative 

press  for  distorts! 
che  news,  itself  i 


acting.  Mseresning  or  exaggerati 
elf  indnliicii  in  the  same  prsctu 
le  cause  for  whkh  it  ptaie wd 

,l!v 


labor.    Ko.  if  Nr.  Sinclair  reallj 


ti  • 


atanoweeaent,  baa  ever  no  hmiftinjieil 

bw»hery  snd  nn  dncrrtlitrd  the  social  mnvrn 


tearfly  closed  n  rootroevrey.  . 
ylndrtoied    A  Ineot  wrivs  of  glaring 
less  faheHes  bed  keen  expnuied  tn 


less  faheHes  had  keen  expnuied  from  the  rec- 
ord, and  that  lifv-lnwg  victim  of  newspaper 
malice  again  stood  lerih  in  the  posture  nf 
greatness  undiminished  and  ionarrure  una** 


The  success  of  Ihtt  maneuver  emkublrited 
him  to  another  and  cue  most  audaeiiiu*  ecerevje 
in  fakery  he  has  yel  attempted.  In  his  letter 
published  iu  the  Globe  of  March  37  he  pretend* 
net  to  have  seen  in  print  his  letter  published 
in  the  Globe  of  February  4.  Re  further  pre- 
tends that  with  that  earlier  letter  van  printed 
ike  skeleton  of  the  Call  telegram  nf  Nevem- 
krr  S  g- 

Under  cover  «t  tbla  pretense  he  asuils  me 
for  kavlng.  as  he  allege*.  di*anccuuoudy  critP- 
cwed  the  telegram  as  »  appeared,  erwrHten  anil 
expanded,  while  knowing  cue  test  ol  ine  o*io- 
inal.    Thrs  nabhcrwastlng  fakery  at  easily  e» 

Ksed  by  the  fact  that  the  aciainal  was  not  pub 
bed,  that  ic  was  confessedly  omitted  by  tat 
editor  of  the  Globe,  that  there  was  not  the 
sflsjbtost  indtencion  in  the  letter  aa  printed  that 
the  telegram  hail  hern  rewritten  and  that  there 
waa  tin  vnribly  nay  in  which  f  could  have 

l."    iVUi     ltd      lit  p.Mjl 

The  only  explanation  of  ibis  imnudrnc  f  skrrr 
b  that  aa  ibe  Weekly  Besiesr  hsd  slceedy 
rioted  the  cencroveroy  and  as  1  bad  aoiunaocvd 
that  my  lettera  to  the  ffitobe  were  unladed,  kr 
rouM  do  this  thing  with  no  risk  of  expu*u*r. 


learn,  I  may  led  faun  that  what  f  am  defendinc 

ih.-  ^..t'TT  fr  ,m  •-ir-lii-.i:  r^ploitfltinn  sn-i 

the  cuuae  of  social  juitice  from  a  tkamrful  die 
Ami  surely  no  one*  fur  has  «wn  ag 
'  tb'i 

l»ohrry  and  tn  dwerrtf 

aa  baa  Upton  Sinclair. 

Here,  tor  the  geese nt,  chough  1  have  a  kamt 
a  greet  mam  of  otber  SmelsJeean  fskeriea  fee 
lurcher  eupuoidoei,  ]  may  rest.  Buc  one  nun?  r 
art  nta  needful  lor  a  ctosung  mcnnVin  Mr.  Sfca* 
easir  has  several  tlmea  Indulged,  urkh  n  waxing 
exehahlJily  an  the  eaee  pencaeded,  hi  raihrr  un- 
gentle aspersions  on  my  veracity.  There  are 
tnose  who  wilt  lightly  say  that  anything  of  thai 
Mud  from  chat  source  needa  precious  little  at* 
tenesmi.  Bui  I  choose  to  tone  it  up  and  to 
express  a  pertinent  belief  which  may  or  may 
not  he  justified 
There  are  a  curwidrTablc  numWr  nf  presorts 

■till  hnklinx.  in  a  world  &w  raa<l.  to  mnrm- 
tiewal  vJeas  of  truth  Talari*  who  knme  nrfth, 
seme  depree  of  real  hoowledgo  path  Mr,  Sha- 
etair  and  me-  Among  sbem  are  coma  oc  nay 
erstoblle  eameadea  of  the  ^aritNat  party  from 

whooi  I  am  auw  irrevoesnly  patted  «n  qocsiiua* 

of  the  deepest  Import  and  mho  are  nntnswJIy 
niouiib  incensed  at  me  for  my  repudiation  o? 
ocearnt  Socialist  policies.  I  venture  to  believe 
ibai  not  lesa  chart  nine  nut  of  ten  of  these 
persons  f  including  the  now  alienated  ones)  will 
credit  anything  I  Bag  about  Upton  Sinclair, 
and  that  not  mom  than  one  (if  that)  out  of 
ten  off  thrta  will  CTedit  anything  that  Upton 
Sinclair  toys  about  me.  From  the  vitreous 
domicile  of  chronk  on  veracity  <me  should  never 
throw  stone*. 

W.  J.  GHENT. 

•     •  e 

«  The  ntmuseeipt  off  chit  artirls  let \  my  hands 
im  April  IQ.  A  couple  off  days  later  tt  occurred 
ci»  me  that  I  might  to  easily  have  allowed  tb'a 
point  to  go  unchallenged,  and  that  g  brob  over 
the  records  might  prow  tthtmmartag.  At  the 
"  T«  ■ 

Id  ! 
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 UOli  „ 

of  "alt  che  candidates/*  Mr.  Osborne  urns 
named  as  the  Republican  candidate  for  Cnv 
grew  in  the  Tenth  Durtrsct.  but  there  waa  no 
mention  of  Upton  Siuclair.  Mr.  Sinclair ~« 
chsTge  waa  apparently  vuldicxted.  But  on  the 
folbswinf  asnrauig  appeared  an  aanoun cement 
whkh  resolved  Mr.  Sinclaar's  charge  hate  aa 


and  shame-   oanoe  of  cue  Kegistcnr  of  Voters  1  found  that 


Mr.  Sinclair's  uominaling  petition  hti  bcoi  iU4 
on  ihc  luul  d»r.  J«(f  22.  la  dw  <ln  •(  IM 
Timet.  <•  Ike  im*  at  Jaljr  it.  I  UmA  Om  H*t 


imtnutcn.  fra.4.  (hi  pm  i  .1  Hit  2  of  (br 
T«m,  M4rr  A<  kndia*  Talirin."  i.  thii 
iieoi:  "Kaeniniiio.  Mtjtlau  wkiek  rnrhri  the 
ReeilMr  nf  Vnteie  wKee  JIUI  Vefare  fltitairll. 
a.  f  humUjr  umI  «el  eft**  out  with  ih*  mpuwf 
till  .iMllce  mine)  mere  filed  k*  Ikr  talknriM 
euiliiUwe:  Xtaiih  DfatriH  -fawi  L.  Ceinrdl 
rRe>.».  Tenlk  Dutriei— HllM>  Bry.a  (Dm.): 
I'vloe  Sinclair  (Sue.).*'  The  Time,  bid  tkve 
vwd  (be  official  lift  given  in  tbe  peej.,  and  .n. 
the.  lift,  beunee  of  the  latenew  ol  iUIn,  an* 
Mitrai.  Mr.  Sinclair'*  name  bad  not  appeared. 
The  additional  tit*,  bear  inn  Mr.  Sinclair  *  anme. 
«ra»  given  te  Ike  pm*  on  the  following  dar 
and  wa*  proeaptlr  nrkiled  br  Ihc  Tinea.  It 
i*  rncredikle  that  Mr.  Sinclair  did  not  know  lb. 
Fart-  It  waa  nf  court*  M*  kgninra*  to  know. 
Thi*  ckarg*  =f  the  mnia^on  nf  hi*  nam*  be  bat 
refnairdl*  carenfaird  all  tha  eotjnlrT.  1c 
i*e«w  Mmiwh  aa  be  n  akametr*.  fake. 
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[Cditdiixl  Not*— Mr.  Ghent  wai  secretary 
of  the  Hand  School  of  Social  Science  for  a 
■umber  of  year*  and  later  president.  Prior  10 
that  he  was  associated  *nlh  Samuel  M.  Jone* 
tn  ht»  ranpaigns  iot  mayor  of  T«tte*..i  and 
governor  of  Ohio.  In  IV]  M.*  he  was  srercury 
to  Victor  I,.  Rerger.  He  wu  editor  of  the 
California  Ouitonk  from  IV15  to  I'M?  and  at 
the  umt  time  wrrd  a*  a  Nations)  Earnim-** 
Con  milter  man  of  tbe  American  Alliance  for 
l*ahor  and  MMMlfi    Amor**  hit  bo*A»  nrr 

•    •  > 

To  Ha*rri. 


PasaUkma.  Cat.  April  11,  1921. 

To  Et>m>a  ft  ri-»Lt»Hi*:  My  attention  has 
ia-r  been  railed  lo  a  Inter  dated  March  19 
from  W.  W  Harris  of  the  Xrw  York  Herald, 
and  pvbliahed  by  rem  The  letter  dral*  with 
certain  -tMrmcnt-  nude  in  'The  Bran  Ckrch" 
ronct-rning  an  irtTrstigsiion  mln  mnditkin-t  in 
thr  Chicago  Slnek  sanls  tna*le  l»r  ihr  Srw 
Yiirfc  Hrratd  under  the  direction  M  Mr.  Harri-, 
sml  «nth*ri|tirntly  denied  ptaliliralios..  Mr. 
Harri*  stales  thai  the  mutt  important  nartt  of 
my  story  are  untrue.    He  says: 

"It  it  true  that  Mr.  Bennett  avthorixed  going 
after  the  article,  but  be  made  Sinclair  or  any- 
one rite  no  promises  about  its  publication."* 

It  11  .1  our^tiTii  of  mv  word  agutint  ihr  word 
of  Mr.  Harris  Yo<ur  readers  will  accent  wturh 
one  they  please  Here  t»  my  word,  a*  «-tn- 
lihaiic  as  I  know  fauw  tn  make  it.  Mr,  II  .  r  « 
rawe  tr.  •**•*  mc  wbrre  I  *m  livjnt 

fhrn.  in  Point  Pleasant.  N.  ).,  to  trr  14  pex- 


aie  to  go  to  Chiragn  to  make  the  inse* 
tigatinn  myself,  Mr.  Harm  rx  present*"*  to  me 
rhit  hr  man  in  ardent  Socialist,  f satly  in  *.ysn- 
fathy  svilh  my  point  of  view,  and  tbat  ha*  wnuld 
guarantee  nae  tn  puliUsh  thr  material,  if  1 
would  get  it.  My  Hnincr  was  that  I  wit  ifnit* 
'arc  that  even  tlu>ugb  Mr-  Hum*  himself 
might  wiah  to  jniulish  thr  material,  Mr.  Ben- 
nett would  not  permit  him  to  do  •<>,  jml  1  mii-I 
that  I  would  hate  nothing  to  do  with  the  pru- 
|K>*rd  investigation;  1  nuuld  not  watte  a 
rmntrie  thinking  alrtmt  it,  unless  Mr.  H-m.i 
would  fir«!  olitain  from  Mr.  Bennett  a  definite 
authorisation  to  malir  the  invcaUgatiufi  aud  a 
,,  1 t.u.r  t..  puhlnh  the  material  Mr. 
Harris  aurce.l  that  tin*  nas  a  reasonable  prop- 
nttiKoi.  an.!  he  m.  tutted  to  write  lu  Mr.  Ben 
n*u.  wbo  wa*  then  tn  Bermuda,  and  shun  me 
Mt.  Bennett  »  reply.  He  came  to  see  ase  again 
In  Point  Pleasant,  and  »ubmttted  10  me  a  copy 
uf  hU  letter  to  Mr.  Bennett,  embodying  By 
conditions,  and  a  cablegram  just  received  from 
Mt.  Bennett  saying;  "lio  ahead  will.  Packing 
town  story,"  or  words  lu  that  effect. 

Mr.  Harris  then  goes  on  to  Hate  tbat  the 
Mpprestaon  ol  the  story  was  not  due  to  the 
reason  I  have  Mated.  Alt  1  knoa  about  that 
iv  «h*t  t  wan  told  by  Mrs.  Ella  Reeve  Bloor. 
who  made  tbe  investigation  together  with  a 
Herald  reporter,  and  who  was  intimately  in  the 
confidence  of  Mr.  Harris.  Mrs.  Bloor  wrote 
me  a  lung  letter  telling  me  what  bad  happened. 
Mr.  Bennett  had  killed  the  story  without  ex- 
planation, and  Mr.  Harris  was  broken  hearted 
about  it.  Me  bad  pleaded  with  her  to  do  every- 
thing in  her  power  to  persuade  me  not  to  take 
any  action  in  tbe  mailer,  out  of  a  sense  «f 
fair  play  to  Mr.  Harris,  who  was  a  comrade, 
and  bad  gone  into  tbe  enterprise  from  the 
motives  of  a  comrade,  and  who  would  he 
ruined  with  tbe  Herald  if  I  Jo«k  action  against 
it  and  exposed  the  whole  Htustinn. 

The  Herald  bad  canted  me .  tn  write  an 
introduction  for  the  proposed  aeries  oJ  article*, 
and  I  had  a  heavy  claim  for  damage*  again  «t 
it.  as  well  at  the  price  agreed  upon  fur  the 
introduction.  But  the  Herald  never  paid  me 
a  cent,  and  I  finally  dropped  tbe  matter,  out 
of  conwderation  fnr  "Comrade"  Harris  and  my 
old  friend  Mrs.  Bloor. 

Thai  was  fourteen  yeart  ago.  and  it  would 
teem  tbat  holding  a  job  upon  a  "Br***  Cheek'* 
newtpaper  bat  bad  tbe  imibsI  effect  npon  ibe 
PVicbology  of   Mr.   Harnt      He  i*  no  longer 


Irm*  SlMCLAlu, 


Journalism's   Primary  Function 

Sr*!ft<l»i*u>,  Mass.,  April  20.  1921. 

To  Editob  ft  Pi'SLtsnca:  Now  tbat  Editou  ft 
Ptuusitia  it  devoting  more  attrntion  tn  thr 
principle*,  intellectual,  ethical  and  civie.  under- 
lying the  editorial  tide  of  jnurnalitm,  your 
readers  may  be  interested  in  a  criticism  of 
Ibe  American  pr<-«  puhlithrd  hr  tbe  New 
Ststrtnsan  in  tbe  citartr  «f  ■  it.M-rr  nuiii  re- 
tiew  of  Cptoo  Sinclair  a  b.»ok,  "The  Br*** 
Chgejlt*  whu-li  it  by  no  means  accepted  at 
■l»  face   value.     But  the  writer  saya. 

"t'ertaiiily  it  i»  true  that  tn  no  other  cottm- 
tr>  has  the  press  developed  so  tatamc  an  in- 
genuity of  perversion,  to  extraordinary  a  facil 
sty  in  presenting  a  man  as  a  fool  or  an  unde 
tirahle.  in  makinc  him  say  or  imply  what  never 
entered  his  mind.  Tbe  evil  is  not  to  be  ea 
•Sained  rn  any  umplr  Mnl,  hut  theer  are 
two  cneitribwtrjry  reasons  which  may  hr  dc- 
Mrnhrd  as  rontfant. 

•"The  fir-t  i«  Ihst  Anrrwati  trportets  and 
mterviewert  do  nut  u«r  tbciitltaniL  The  coun- 
try which  ha>  pfduml  the  anott  efrictcnl  claaa 
of  eomtnercial  aterM-graphers  in  tbe  u-orld  a< 
cent*  the  vir«  that  atenogrnphy  is  a  drawback 
to  thr  recording  of  publtc  speecb  and  tolerates 
the  pr*<lKc  of  baving  Ibe  reporler'a  own  lan 
Kttage  put  within  tnvrrted  ct.mmai  at  a  ver- 
l.itirr  tramcfipt  of  what  wat  ta>d.  The  second 
reaton  is  that  a  atraigbt  repon  of  a  meeting 
is  not  news  in  ibe  American  newtpaper  world: 
it  i«  not  a  ■lory." 

Here  arc  two  concrete  rrilirinmt  of  prevail- 
ing jnurnatittic  method*.  Tbe^r  metbodt  have 
Uraely  c>mr  to  be  taken  for  granted.  But 
lo  a  yournshit  tramcd  in  a  diaVrenr  tevhiiHiue 
they  appear  a»  htndrancrt  to  the  fulfillment  of 
tbe  primary  function  of  a  daily  newspaper 
nhicb  is  the  act  urate,  painttaking. 

events. 


Burrau..  X.  Y.,  April  19,  1921. 

To  Editos  ft  PiaLJ»iii.fc:  It  baa  iutt  been 
ny  privilege  to  read  tbe  editorial  which  appear* 
on  page  36.  uf  E»iToa  ft  Pi/aLisMK*  ol  April 
16.  in  which  among  uther  tlntiga  the  wnler  is 
charged  with  being  one  uf  tbe  two  daDgrrnua 
elements  that  you  hold  ate  retpotiaibJe  for 
tbe  condittou  of  UidustiLa]  uiirett  eaialiBg  in 
this  country. 

In  aJI  friendliness,  the  writer  wishes  to  take 
ittue  witb  you.  for  the  reaton  that  J  dn  not 
believe  that  the  editorial  in  auetttun  it  tbe 
rrtult  of  any  nnnly  establkahed  gggflVWaM 
upon  the  part  of  the  party  wbu  wrote  tbis 
editorial,  but  rather  I  am  inclined  to  feel  tbat 
the  article  represents  merely  an  uiilurtvuatc 
tetfvtion  of  language. 

The  faeit  are  that  the  writer  has  made  cer- 
tain very  definite  charges  against  the  clutcd< 
•bop  pret».  1  have  repeatedly  challenged  the 
pulditlurrs  of  closed-shop  newspapers  m  meet 
me  in  a  joint  detale  of  tbe  tiaurs  involveiL. 
but  lor  f*me  unknown  reason  all  of  tbuae 
challenges  have  been  ignored.  I  nuw  wish  to 
challenge  any  member  of  your  editorial  staff 
to  a  debate  upon  the  subject  of  "The  Closed- 
Shop  Prrts,"  and  if  honored  by  an  acceptance 
I  will  attempt  to  prove  to  the  satisfaction  of 
our  audtrnre  I  hat  not  a  single  closed  shop 
iirwapaficr  in  America  can  be  pointed  tu  as  en- 
joying editorial  freedom.  It  is  true  that  a 
strut  nur.y  pu>i!i*hert  have,  through  the  col 
umtia  id  their  paper*,  issued  a  broad  denial 
of  tbe  conditions  tbat  1  allege  exist,  but  they 
have  all  failed  in  one  very  important  par- 
ticular; ihey  have  failed  to  present  any  proof 
that  my  contention*  were  wrong.  On  the 
contrary,  we  are  ready  to  present  an  over- 
whelming matt  of  documentary  evidence  to 
aualain  our  charge,  but  larking  an  acceptance 
la  our  challrgr  to  date,  a  Urge  amount  of  our 
evidrncv  of   a   censorship  of  I 

oner  rrarhrd  the   pnldir  eye. 

Ymu  may  be  interested  to  know  that  the  pub 
liahrrs  of  26  great  daily  newspapers,  having  a 
fatal  combined  daily  circulation  of  more  than 
1,6(10.00(1  roptem,  are  now  eligible  to  become 
members  nf  the  American  Open-Shop  Pub- 
lisher* Association,  aud  1  have  the  personal 
assurance  of  a  majority  of  these  publishers 
that  they  would  ha-  glad  In  have  the  opportunity 
to  assist  in  proving  the  exittrnce  of  that 
damnable  thing  that  you  innocently  nr  pur- 
pntely  deny— a  eeiiM>rahip  of  the  press  by  the 
radical  labor  unionists, 

E  J.  McCotrtv  General  Manager. 


the   presa  bag 


Mr.  E.  J.  McCost. 

General  Manager  Buffalo  Commercial. 

Buffalo,  N.  Y. 

Sia:  This  will  achnowledge  receipt  uf  your 
letter  uf  April  19,  addressed  to  one  of  my 
associates,  with  respect  to  the  editorial  in 
KutToa  ft  Pi'ausilfta  fur  April  16:  entitled. 

"Mr.  MeCotkc  of  Buffalo.  ' 

I  nassnuch  as  I  inspired  Ibr  editorial  to 
whtcb  reference  Is  made,  and  sanctioned  its 
pwlihcatMii  in  nur  columns,  and  In  the  last 
analysis  aea  responsible  for  Its  presentation, 
I  feel  that  I  should  say  to  you  very  frankly 
tbat  I  am  in  hearty  sympathy  and  accord  with 
the  sentiments  eapresaed. 

Moreover,  it  Is  my  judgment  that  the  leaders 
ol  public  opinion  in  America  share  this  view. 
This  is  also  the  judgoaent  of  the  members  of 
the  staff  of  EoiToa  ft  Pr»n?iri.i. 

In  further  response  to  your  letter,  permit 
me  to  say  that  1  find  Mr.  Melton  is  disposed 
to  meet  your  wishes  as  to  a  joint  debate  but 
says  tbat  n  must  be  under  the  following  con- 
dtfiuns.  because  he  if  not  a  public  speaker 
and  would,  therefore,  be  at  a  great  disadvan 
tage  when  yuur  experience  of  the  last  two 
years  is  considered. 

Mr.  Mellon  will  prepare  a  manuscript  of 
1,500  words  and  you  s  snanuacript  of 
equal  length.  When  both  are  completed  and 
ready  for  publication,  you  will  exchange  ropje* 
of  yoor  articles  for  answer  and  each  will  hold 
reply  in  rebuttal  to  $00  words. 

I  will  agree  to  publish  both  the  ft>«t  argu- 
ments and  the  arguments  in  rebuttal  in  a 
single  issue  of  Emmt  ft  Pi  M  timra.  on  a  date 
lo  be  announced  later,  giving  the  tame  treat- 
ment and  display  to  each. 

The  reader*  of  Emma  ft  Puw.t«MM  will  be 
the  iudgrs-  That  is  a  greater  audience  than 
could  ntherwite  be  reached,  and  at  the  aame 
time  it  it  one  that  it  keenly  interested  in  the 
•  Ul'jrrl 

It  muftt  be  «ndcr*t»od.  however,  that  Konoa 
ft  Pi  hi  ihMts,  atidr  fr*mi  printing  tbe  views  of 
Mr.  Mrlbm  and  yourtelf,  will  tske  no  part  in 
the  debate  but  wdl  at  all  time*  hold  Ittell 
ready  to  rxprew*  its  opinion  in  thr  editorial 
c.  lutnn*  and  Mr.  Mellon  will  not  writr  the 
editorial. 

If  for  any  rea» hi  upon  reflrdton  you  decide 
that    it    will    be    more    udvantagrou*    t»r  you* 
iB_at  your  basic  r 


course,  w  ith  reasonable  »p*cr  limitations 
and  with  the  further  understanding  that  the 
Sr-ittlc  and  Winnipeg  incidents  are  old  •tuff 
wilh  us.  hating  been  adequate!*  chronicled  tn 

James  W.  Baowx.  Editor. 


PaJatlw  New*  Changes  Field 

The  PllastJa  (Ha.)  Daily  News  ha* 
cIiatiMi<l  front  I  he  evening  except  Sun- 
day heir!  to  the  morning  except  Mon- 
day.   A  Sunday  edition  is  being  issued. 


d.-red 


r  accurate,  painstaking, 
of  thoughts  and  eventi 

E.  N.  JEVrKKS.  Ja. 


The  A*sncwted 
their  New  York 
street  April  £T 


Newspapers  move 
to  114  Liberty 


0WA 


Iowa  farm  pni|M!rty  increased 
128  per  <  ctil  over  1910.  Value 
in  1910,  $3,745,860,544  and 
on  Jan.  1,  1920  it  was  $8,- 
525,266,091. 


Value  of  land  and  buildings 
increased  133  per  cent;  of  im- 
plements and  machinery  224 
per  cent;  of  live  stock  56  |>er 
cent. 

The  value  of  an  average 
farm,  land,  buildings  and 
other  property  stood  at  $39,- 
942  in  1920  as  against  $17,- 
259  in  1910. 


Iowa  is  greater  in 
area  than  Connect- 
icut, New  Hamp- 
shire, Rhode  Is- 
land, Vermont, 
Maryland  and  New 
Jersey  combined 
and  there  are  more 
families  and  peo- 
ple living  in  Iowa  than  there  are  in  all  of  the  following 
stairs  combined:  Rhode  Island,  Vermont,  New  Hampshire, 
Maine  and  Delaware. 

A  territory  with  farm  land  valued  at  nearly  a  Billion  and 
an  income  from  crops  alone  at  a  Billion  per  year  with 
over  750,000  individual  accounts  in  savings  banks,  aver- 
aging over  $400  each  is  some  territory.  It  ia  a  territory 
any  advertiser  needs. 

These  daily  Iowa  newspapers  will  carry  your  story  of  your 
goods  into  the  city  stores  and  to  the  farms  and  country 


THFSE  papers  will  convince  you 


Turlington  Hawk -Eye   (M)  10.401 

Buriinslon   Hawk-Ey*   (S)  12.960 

'C«Ur  Rapida  Cuatte  (E)  19, 005 

Council  Bluff*  Nonp.rcil   (ESS)  15,147 

■DaTaoport  Damocrat  A  Laadar  (E)  15,153 

'DaTenport  Democrat  &  Leader   (S)  17,332 

Davenport   Timaa   (E)  24,322 

Da*  Moina*  Capital  (E)  49,805 

De*  Moine*  Sunday  Capital   (S)  33,931 

Da*  Moina*  Reiiiter  and  Tribune.  .  .  .  (MAE)  111,560 

Da*  Moina*  Sunday  RafUtaT  (S)  92,761 

ftnm  City  Pre..  Citizen   (E)  6,847 

"Maaon  City  dob*  Casetta   (E)  9,516 

■Mu.c.tine  Journal  A  New.  Tribune  (E)  7,991 

Ottumw*   Courier   (E)  12,373 

Sioux  City  Journal   (M&E)  51,723 

Sioux  City  Journal   (S)  33,795 

••Waterloo  Evening  Courier   (E)  15,554 

Government  Statement*,  April  1,  1921. 

•A.  B.  C.  Publiaher'*  Statement.  April  1,  1921. 
"A.  B.  C.  Audit,  October  ti  1920. 
•'.  I 
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Editor    &    Publisher    for    April   23,  1921 


A  LATE  SERIAL 

The  Ghost  Garden 

by  Amtti*  RiffM 
iPrimtit  TfvuMt toy) 


-Mtrj.lv 

New  York  World 
San  Francisco  Star 
Cincinnati  Poat 
Seattle  Star 
Los  Angeles  H*- -nrd 
Drt  Mnrtiti  Niwi 
Cleveland  Prrss 
> rokane  I'm* 
Akron  Press 
Sacramento  Sur 
Trrre  Haute  Past 


wdeTed  by 
San  Diego  San 

EvansriTlc  Press 

Oklahoma  Ciry  N'ews 
Coltrmhos  Citucn 
Houston  Pr  f  • » 
Tsroma  Timet 
n-..li.fh  Herald 
Dallas  DiauBlrb 
Portland  Near, 
Mernphit  Prrs* 
Toledo  Nrws  He? 


A   Samtktrn  tlory  of   erattisite  charm  end 
itmmWUti,    snik   a   h*rifr*tmd    ,-f  tkt 
super  warn  raJ 
Wire  your  order 

McQure  Newspaper  Syndicate 

JTJ  Fnitk  Araaa,        N»-  Y.tk  Chi 


TIPS  FOR  AD  MANAGERS 


Few  Ppp«r» —  ill  any) — surpass  lata 

SSrTS«  TIMES 

Ad 

A  Food  Medium 

£v«n  :iurt-rn  tha  past  lummir  four  food 
pasjaa— aaj  wor»  mm  tat*  eia*  of  osir 
t»l«Ur  waakly  Thnredey  food  teatwrw— 
a  winner  for  housewives,  retalleri  and 
m*n«fact*jr*ra. 

Wednesdays    and    Sunday  •    fo*ar  auto 
pages     Tuesday,  Music  Paga. 
Circulation  26.649.         Mam  bar  A.  B.  C 

KEIXY-SMTTM  CO, 
atartrldgw  Bldg.  Lptawn  Bldg, 

New  Ynrh  ChUagw 


A  hnameas  depression  haa  no  terrors  far 
the  North  Jersey  Store — the  Held  domi 
nated  by 

THE  ASBURY  PARK  PRESS 

1  amaf  Suniimy  • 

Tbia  territory  baa  factories  lhat  prodncs 
|2S,0O0,000  annually;  firms  yielding  siO, 
000,000  annually;  and  a  huge  resort  bOH 
R*aa  heafdea 

Ii  require"  a  panic,  indeed,  to  seriously 
affect  *0  of  these  line,  of  endeavor. 

Mrmbrr  A.  B  C.  Stanford  Ratt  Card 

Fraak  R.  Nortimy,  Special  KapretasiUtive 
JW  Firth  Avmur.  New  York  City 
Association  Bldg..  Chicago,  OL 

J.  LYIX  KINMOffm  PnbUaur 
Aabiary  Park,  K.  J. 


OF  THE  SHAFFER  GROUP 

The  Indianapolis  Star  bail  largrr  gain 
in  advertising  duriag  the  year  of  I M0 
than  any  other  Indianapolis  newspaper, 
eaeeedmg  the  gain  of  it*  nearest  com- 
petitor by  t  M.097  agate  tinea. 

THE 
INDIANAPOLIS 
STAR 

L*ra»ti  Moraine  end  *un<l»r 
Clrcalaltaa  la  liliui 

OF  NEWSPAPERS 


Carcolatioo  m0»  in  New 
York  for  50%  more 
Daily  mnd  100%  mora 
Standay  thavn  rnny  other 
Now  York  Morning 

hrvnpapcr. 


Darcaniae  A  to.,  44  Broad  at  rear.  New 
York.  Making  yearly  c-untraeta  with  news- 
papers for  National  City  Coinjiany, 

Thao  F.  McnUaiaa.  44  East  Hancock  ave- 
nue, Detroit.  Making  yearly  contracts  with 
•rarapaoera  for  Dodge  Brothera  and  Mexweli- 
Chalmers  autoenobtlea. 

Lord  a\  Tbaenaa,  J  South  Wabash  avenue, 
Chicago.  Making  5,000  hue  contracts  with  a 
selected  list  of  newspaper*  for  Pepaodent 
Company. 

P.   A.    Cray   Advartiaiag   Company,  14th 

k  Oak  streets,  Kansas  City.  Making  S.lfno  itnt 
contracts  with  Pacific  Coast  r*rw  ■papers  for 
Cacltts  Remedy. 

McJuakia  Advartiaiag  Caiwpany,  5  South 
Wabash  a  venue,  Chicago,  Making  5,000-linc 
contract*  with  newspapers  In  selected  cities  for 
Orange  Crush  Company. 

Baa san,  Gambia  A  Staler.,  Corn  Exchange 
Batik  Hide..  Chicago  Making  5.04O-]in«  con- 
tract* with  Western  newspapers  for  Portland 
Cement  Asaoeiatiuo. 

Carl  S,  Van  Pes  t1  gen,  Krsage  Bldg  .  De- 
ttoit.  Making;  S.OOO-Uiie  cneitractf  with  nr  as- 
paper  s  fur  thr  Bnscrir  Mc4or  Corporation. 

Martta  V.  Kallav  Company,  Second  Na- 
tional Bank  Bid*.,  Toledo.  Making  f.nnfl.ltne 
Loniracla  with  Lcaiagtnn  Mutur  Corpof atnm, 
Connenvine,  Ind. 

Cnichfiald  A  Co.,  Brooka  Bldg ,  Chicago. 
Making  |0,000-1tn«  contracts  with  middle  Wast 
urwaiiAfiers  for  Fit  spa  trick  Brothers,  Chicago- 
Coorge  L.  Dyar  Company.  42  Broadway, 
New  \  nrk,  Sanding  ont  achedates  for  tbe 
I'niird  States  Tire  Company.  Sending  out 
acbexlules  for  Kuppcnheimer  Clothes 

Collin  Armstrong,  Inc.,  I  «t>>  Broadway. 
New  York.  Making  1,000-line  contracts  with 
near* papers  (or  Lamport  k  Holt  S,  S.  Line*. 

Albert  Frank  4k  Co.,  14  Stone  atr**t.  Now 
York.  Making  .LcaVt  Vine  contracts  wrtb  G.  L 
Miller  k  Co.,  fananctal.  Making  yearly  news- 
paper contracts  for  1  ntemaiional  Mercantile 
Marine  Company. 

Gawrga  W.  Ford,  214  Rhodea  Bldg..  At. 
lanta.  Making  coniracti  with  newtpaper*  for 
Atlantic  Ice  &  Coal  Corpontaoo. 

Southwestern  Advertising  Agency,  Con- 
tinental Bldg  ,  Oklahoma  Dry,  Making  news 
paper  contracts  for  Fireatade  Laboratories,  Inc. 

DfllaraVJacoba  Agency,  Candler  Bldg.. 
AiUma.  Making  yearly  newspaper  contracts 
for  Dr.  Blair's  Laboratories. 

Frank  Seaman.  Inc.,  4  70  Fourth  avenue. 
New  York.  Making  yearly  contract*  with 
newspapers  for  Stud r baker  Corporation. 

Joseph  Rlcharda  Co  asp  an  v.  Inc.,  9  Laat 
40ib  strtct.  New  York  Handling  account  of 
Richard  E  Tbibant,  Iik  .  New  York.  Lksu 
for  spmig  campaign  call  for  concentration  in 
New  York  territory,  using  newspaper  space. 

Erwtn,  Waaay  ak  Co^  >6  Laat  Wnahlnajtan 
street,  Chicago.  Again  renewing  newsc«i<r 
contracts  for  tbe  Goodyear  Tire  4  11  ut.be r  Com- 
pany. Akron. 

Federal  Advertising  Agency.  6  Cast  39ih 
street,  New  York.  Placing  orders  with  news- 
paper* for  International  Silver  Company, 
Meridcn.  Conn.  Reported  to  he  handling  ad- 
vertising for  Watdea  k  Co..  ''Koavi-noor*' 
fastener*,  11  5  Fifth  arcane.  New  York. 

Fonda-Haupi  Company.  266  Fifth  avanne. 
New  York.  Reporter  will  anaka  up  liats  dar- 
ing Igr.e.  using  neuapapers  fur  National  Black 
Go>>da  Company. 

J.  W.  Canaan,  Inc.,  220  Fifth  avenue.  New 
York.  Handling  advertising  account  for  East- 
ern tern  lory  fur  the  Alexander  Lumber  Com- 
pany, Broadway,  New  York. 

Gardner  Advsetlalng  Company,  162?  Lo 
cuat  street,  St.  L<iui».  Reported  to  he  handling 
advertising  for  Circle  A.  Curpu>ratn;n  ginger 
ale.  Waco,  Tea..,  and  St,  Luni*. 

H.  W,  Kaalor  4s  Sona  Advertising  Agency. 

Lj  itcii  Bldg.,  Chicago-  Placing  orders  ;n 
nugaame  are  I  ion  of  newspaprra  for  Tifnile 
Co.,  iewelry,  Chicago. 

Philip  Kabb*  Company,  20S  Fifth  avenue. 
New  York.  Placing  advertising  for  Thro  H. 
Gary  Company,  "Crucum"  hair  nets,  69  Irrinf 
prace.  New  \utk. 

Cbna.  D.  Levin,  Inc .,  156  Was  t  45th 
ttreet.  New  York,  Placing  orders  with  newa- 
papeia  in  a  few  aelecterj  sections  for  Carbona 
Pfuduct*  Comtuiny,  cleaning  riu»d,  303  Wert 
^6lh  street,  New  York. 

Louia  V.  Urany,  41  Park  Row,  N«w  York. 
Again  placing  enter*  with  newspaper*  in  van 
ont  MMKHiil  fur  E.  Pinaud,  toilet  preparalaoua, 
64  fifth  avenue,  New  York. 

Braarley  Hamilton  Cnnapaay,  Grand 
Ra|nd«,  Mirh  Has  secured  the  advertising 
account  of  the  Marine  Wheel  Company,  surer*- 
aura  to  the  Michigan  Wheel  Cumpauy,  m»tnr 
boat  pTupcllor  wheels  and  motor  boat  aceea- 
Suf  irs. 

Ziananer-Tblen,  Kreage  Bldg  ,  Datroil. 
P1»jt irjj  order*  with  a  few  newapapera  in  *rl- 
ecrr<|  arctaona  for  Kermath  Manuiacturicig 
l  i.m\aziy ,  marine  aaotor,  Detroit. 

Turner- Waganer  Company.  26  Eaat  Jack' 
Km  BUd..  Chicago,  llandluig  advrrtiaing  for 
StTombfrg  Electnc  Company. 

Thomas  F.  Logan.  Inc..  680  Fifth  avenue. 
New  York.  Placing  older*  with  nr  a*p*pert 
in  irlectedJ  f«Ctioti*  fur  International  Mrrcan- 
tilr  Marine  Company,  New  York  City. 

Long-Coatelle.  Inc..  153  Majgtk  Michigan 
avenoe,  Chkagu.  Repcttrd  to  be  handling  ad 
vertising  fur  the  Naiiunal  Rc&mng  C-omi-any, 
oils  k  gr rates,  Cleveland. 

H.  K.  McCann  Co  61  Broadway,  New 
iork  Again  j-laciaig  order*  with  r»r«Yip*pcrt 
in  varinaj*  leciiona  fur  SUndard  Oil  Company. 
-6  Broodaay,  New  York. 


Than.  F.  McManva,  44  Hancock  avenue. 
Detroit,  Again  plarirtg  order*  wrtb  newspapers 
id  vano««  kectmma  for  Cadillac  Motor  Car 
Company,  Detroit. 

Metropolitan  Advertising  Company.  120 
Liberty  street.  New  York.  Placing  orders  with 
New  York  City  newapapena  for  Ctianaa  Cvu> 
presaton  Tube  Company,  505  Filth  avenue. 
New  York,  and  200  Cherry  street.  Buffalo. 

Sherman  A  La  hair.  120  Weat  32d  atreet. 
New  York.  Placing  *d»  rrtisir.c  for  Famotii 
Anthnri  Library  Aaaociation.  Philadelphia. 

Wnltar  B.  Snow  6\  Staff,  60  High  atreet, 
Boston.  Placing  experimental  camcoim  srith 
ncwipapers  in  Boston  and  vicinity  for  Electric 
Boiler  Corporation.  Cambridge,  Mass. 

Street  a\  Flnnay,  1 7 1  Madison  avenue, 
New  York.  ReporteJ  to  be  ag-ain  aending  oat 
orders  for  Gorton- Pew  Fisheries  Company, 
Gloucester,  Mass. 

Frank  Saaman,  Inc.,  470  4th  avenue.  New 
York.  Planning  national  advertising  cam- 
paign for  the  Da  Pont  Motor  Car  Manufactur- 
ing Company,  Wilmington,  Del. 

The  McAdJasn  Advertlatng  Service,  Nnt. 
Bank  Bldg.,  Wheeling.  W.  Va.  Using  npw*. 
papers  and  dtrrcl  by  mail  for  Auto  Sales  Com- 
pany, Wheeling,  W.  Va..  distributor  of  motor 
cjts  throagb  West  Virginia.  Using  West  Vir- 
ginia newspapers  for  Concrete  Sled  Bridge 
Company,  Clarksburg.  W.  Va..  builders  of 
concrete  structure*.  L'sing  business  psprrs. 
newspapers  and  direct  hy  mail  for  R  C.  Dan- 
cer, Inc.,  uhuleaale  wait  paper,  Wheeling.  W. 
Va. 

Critcbfteld  A  Co..  Brooka  Btdn  Chicago. 
Planning  advertising  campaign  fur  a  new  motor 
car  to  be  manufactured  by  George  A.  Coatea 
of  Indiauapolia. 

Daeiand  Ad  Agency,  *  Last  4tth  street. 
Chicago.  Planning  a  trade  paper  campaign  and 
later  a  general  advertising  campaign  for  tbe 
Turn  Auto  Company.  New  York. 

Philip  Kobbe  Comnany,  206  5th  avenue. 
New  Y>rk.  Placing  aorertising  for  Hood  Rub- 
ber  Pr>x)ucts  Company,  Watertown,  Mass., 
automobile  tirea. 

PottB-Turnbuh  Company.  Gates  Bldg, 
Kansas  City.  Handling  advertising  for  the 
Uuisenberry  Food  Manufacturing  Company, 
Kansas  City. 

William  H.  Rankin  Company  104  South 
Michigan  avenue.  Chkjgo.  Handling  ad^rrtii 
ir.g  for  Haynes  Auiomo*:>ile  Company.  Kokomo, 
Ind. 

F.  Wallla  Arsaatrang  AgatKy,  North  Aaaar- 
kan  Bldg..  Philadelphia.  Again  placing,  orders 
with  a  fen  newspaper*  in  selected  section*  for 
Insurance  Compar  y  of  North  America,  2J2 
Walnut  street,  Philadelphia. 

Brand!  Advartlaiaig  Canspany,  5  5.  Dear- 
born street,  Chicago.  Reported  to  be  handling 
advertising  for  Jteolo  Company,  Cleveland. 

John  Buchanan  Advartiaiag  Agency,  Glaba 

\'~.  V  tfoatoii.  Again  placing  orders  with  *nmr 
Easter rt  iiews|ia|»cra  for  Bangor  &  Arootinak 
k.  R„  Banger.  Me. 

Campball-Ewald  Canspaiay.  Marquetta 
Bldg..  Detroit,  Reporird  will  shortly  atari  ad- 
vertising with  newspapers  generally  for  Alum-' 
ir.um  Products  Cfiospany,  "I-ifetime"  aluminum 
cooking  uteosils,  Lemont,  III. 

Charlaa    C    Doughty.    621     Main  atraat, 

Cincinnati.  Kei>ari«d1  anil  anaka  up  a  list  of 
newspaper*  during  June  for  Perry  C  Maaon 
Company,  household  necetaitiea.  Cincinnati. 

N.  W.  Ay*r  4k  Son,  100  Chestnut  atreet. 
Philadelphia.  Sending  out  40tiieh  ordarg  to 
run  15  ttmea  in  a  large  bit  of  newspapers  for 
R.  J.  Reynold*  Tobacco  Company,  "Prince 
Albert"  tobacco, 

George    Batten    Company,    J  6 1  Fourth 

avrKue,  New  York,  Making  lO.OQiMinc  con- 
tracts with  a  frw  newspapers  in  brge  cities  for 
the  National  Bank  Book  Company.  Holyokr, 
Mat*.     Rrnewina;   contract*  for   Bell   k  Com- 

C*ny. 

Moree  International  Agency.  449  Fourth 

avenur,  New  York  Making  2,0rlil-ljae  con- 
tract* with  pattern  newspaper*  for  the  Weir 
Stove  Company,   Taunton,  Mass. 

Wood,  Putnam  A  Wood.  176  Tremont 
street,  Boston  Making  5.000  line  contracts 
wilh  a  aelrtled  list  of  newspaper*  for  Royal 
Worcester  Corset*. 

Fadaral  Advartiaiag  Agastev.  6  Eaat  11th 
afreet.  New  York.  Mil  tun  3,000-linc  contract* 
with  rotogravure  newspaper-  for  Trcn  Com- 
pany 

Braarley  -  Hamilton       Company,  Grand 

Rapidi,  Mich.  Has  secured  account  nf  P,  P. 
Daggett  Canning  Cnenpany,  nf  Conprraville, 
Mich,,  and  haa  alartrd  a  newspaper  campaign 
in  Michigan  on  Danger* *»  "Irish  Strw," 

Havt'a  Sarvfca,  116  Watt  )2nd  atreet. 
New  York.  Will  mahr  up  list*  about  June  I, 
using  neaapapert,  anagaaiur*  and  trade  papers 
for  Dentiuol  Pyorrbftcide  Company.  1460 
Broadway.  New  York,  manufacturers  of  r  - 
rhcrclde"  eowdei 

Wales    Advartiaiag    Cosnpany.     141  Weat 

J6Ch  atreet,  New  York,  Will  make  up  lifts 
during  May  and  June,  unnu  newnpapers,  maga- 
eines,  trade  and  laran  pupefs  for  the  Boston 
Yirniah  I  trtnpany.   Kvereit   Station,  Bolton, 

Cranvilla  S.  Standlah  Advartlaing  Agency, 

fnmn  Ttu»l  Btdg..  rr  -iidrnee,  R.  I  Will 
make  np  htis  Jsntu  May  and  June  for  the 
ll«lme*  Cutfliuii),  3oi  Klmwmol  alrrrt,  Provi- 
drncr,  R.  L,  nuikert  of  jewelry  and  gifts. 
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The  DtftffclttWWg, 

TV......  inn :  MiiUHtfi" 


'J'HE  Detroit  Mews  is 
preferred  by  adver- 
tisers because  tbey  find 
it  reachen  Michigan'* 
greatest  buying  xone 
with  thoroughness  tin- 
approached  by  any 
other  paper. 


NOTES    Of  ASSOCIATIONS 
AND  CLUBS 


Yale  Class  Votes 
The  Times  Best  Paper 

New  Haven,  April  1 7 — In  the 
pal)  of  the  seniors  of  the  Shef- 
field Scientific  School.  Yale. 

THE  NEW  YORK  TIMES 

w»  again  votod  the  fwvorita  and 
the  loading  nck-rapAper  of  the 
United  State*.  The  clau  mtm- 
itrmi  S4  members,  including  72 
Republicans. 


The  Ashe  ville,  N.  C.  Times 

i«  rapidly  forging  ahead  under 
tbe  new  management  of  capa- 
ble newspapermen  and  due  to 
iU  change  of  political  policy. 

Indications    point    to    the  fact 
that  the  TIMES  will  soon  be  the 
LEADING     PUBLICATION  in 
thti.  progressive  Southern  city. 
Re[>rt««»t«-d  by 

Frost,  Landis  &  Kohn 

CHICAGO       NEW  YORK  ATLANTV 


WIRE 
NEW/ 

FtrEnning  aoJ&whrSrm^tfm 

Uriel-national  News  Service 

V.»i  lJ  Biulduvj.  N«v¥«rb. 


Anuther 


Big  Plain 


ran  taf  Conit  i  u  l  t  it-n  St 


Perth  Amboy,  N.  J. 

Large  increase  in  Savings 
Deposits  during  pstt  year. 

For  further  information  regarding 
this  important  territory,  address 
I'erth  Amboy  Evening  Newa  or  F.  R. 
Northrup.  :H  fl  Fifth  Avenue,  New 
York  City. 


A  TWO-DAY  convention  of  the  Mis- 
souri Press  Association,  a  one-day 
convention  of  Missouri  Writers'  Guild, 
an  advertising  day,  and  a  day  devoted 
to  the  editorial  page  and  special  features 
of  newspaper*  will  make  up  the  1921 
Journalism  Week  at  the  University  of 
Missouri,  May  23  tu  27. 

The  week  will  close  with  a  Nationally 
Advertised  Banquet.  It  is  planned  to 
have  every  article  served  or  used  at  the 
kiivu.net  or  given  as  souvenirs  consist  uf 
a  natiuiudly  advertised  product. 

The  meeting  ol  the  Missouri  Writ- 
ers* Guild  will  be  held  May  23.  Tues- 
day, May  24  will  be  devoted  to  discus- 
sions of  tbe  editorial  page  and  special 
features,  Wednesday  is  to  be  advertis- 
ing day.  In  connection  with  this  there 
will  be  interesting  exhibits  of  advertis- 
ing, including  specimens  of  work  done 
by  students  in  the  advertising  courses 
of  the  Missouri  School  of  Journalism. 
Another  exhibit,  arranged  by  the  edu- 
cational committee  of  the  Associated 
Advertising  Clubs  of  the  World,  will 
show  tbe  original  drawings  and  lay-outs 
for  the  national  advertising  campaign 
of  the  Old  Colony  Trust  Company,  of 
Huston. 

Invitation  to  the  Montana  Stale  Press 
Association,  to  meet  at  Whitefish  July 
28.  29  and  30,  has  been  extended  by 
Editor  G.  M.  Moss,  of  the  Whitefish 
Pilot  to  T.  J.  Hocking  of  Glasgow, 
Mont.,  president;  and  to  S.  E.  Peter- 
son of  Great  Falls,  secretary.  Enter- 
tainment planned  includes  an  automobile 
trip  to  Lake  McDonald  in  Glacier  Na- 
tional Parle  and  another  to  Kalispcll 
and  Somers  and  a  steamer  trip  on  Flat- 
head Lake. 

Tlve  Savannah  (Ga.)  Advertising 
Club  is  planning  to  entertain  the  mem- 
bers uf  the  New  York  Ad  Club  next 
June,  when  they  stop  off  in  that  cit) 
enroule  to  attend  the  annual  convention 
nf  the  Associated  Advertising  Clubs  of 
the  World  at  Atlanta. 

The  New  England  Business  Papers 
Association  elected  Henry  G.  Lord  of 
the  Textile  World  president  at  its  re- 
cent meeting  in  Boston.  Arthur  R. 
Nagle  was  elected  secretary-treasurer. 

The  Pilgrim  Publicity  Association, 
lloston.  held  its  annual  election  of  offi- 
cers last  week  at  the  Hotel  Bellevue. 
with  President  George  C  Krolich  pre- 
siding. Officers  were  named  for  the 
coming  year  as  follows:  President, 
Henry  Kuhns ;  vice-president.  H.  Wes- 
ley Curtis;  treasurer.  George  D.  Moul- 
ton ;  secretary.  Mark  W.  Burlingame : 
directors,  Alfred  V.  Haskell.  E.  H. 
Kittredge,  William  H.  McLeod,  Daniel 
Starch  and  E.  F.  Worcester.  The 
speaker  of  the  evening  was  Dr.  Teyhi 
Hsirh,  who  has  been  pleading  for  an 
entente  tordiale  between  China  and  the 
United  Stales  at  gatherings  in  various 
parts  of  the  country,  who  declared  he- 
lot* the  Pilgrim  associates  that  the  time 
is  now  ripe  for  American  merchants  and 
manufacturers  to  invade  China  commer- 
cially. 

The  Poor  Richard  Club.  Philadelphia, 
has  been  presented  with  a  silver  golf 
trophy  by  Hartley  J.  Doyle,  member  of 
the  club,  and  president  of  the  Keystone 
Publishing  Company.  The  cup  will  lie 
contested  for  in  the  club's  annual  golf 
championship  and  any  member  who 
wins  the  championship  three  times  will 
keep  the  trophy  permanently. 

The  Press  Club  of  San  Francisco  held 
its  "Fifteen  Years  After"  «how  at  mid 
night.  April  Mi,  the  anniversary  of  the 
lire  which  destroyed  the  city  in  VKti. 


Artists  of  the  Chirugn  Opera  Company 
entertained. 

The  Newark  <N.  J.)  Advertising 
Club,  it  lias  been  announced,  will  join 
the  Poor  Richard  Club  of  Philadelphia, 
on  the  trip  to  Atlanta  in  June  to  attend 
the  convention  of  the  Associated  Adver- 
tising Clubs  of  the  World. 

At  the  annual  meeting  of  the  Ad- 
vertising Club  of  Minneapolis,  William 
UsUgtard  was  elected  president,  Fred- 
erick Kaimnann,  first  vice-president;  I. 
J.  Hcntschcll,  second  vice-president; 
Truman  G.  Brooke,  secretary-treasurer 
and  J.  B.  Biishncll.  Miss  Agnes  Rooney 
and  Clare  G.  Ferguson,  directors. 

The  Technical  Publicity  Association 
ci I  New  York  at  its  monthly  meeting  on 
April  14  elected  the  following  officers: 
President.  W.  A.  Wolff,  Western  Elec- 
tric Company;  vice-president,  G.  W. 
Von,  Texas  Company;  second  vice- 
president,  Cyril  Nast,  New  York  Ed- 
ison Company,  secretary,  O.  M.  Bost- 
wick.  Spragne  Flectric  Works;  treas- 
urer, R.  P.  Kchoe.  The  active  members 
of  the  new  executive  committee  arc: 
H.  J.  Downes,  American  l-ncorootive 
Company,  and  W.  B.  Ruse.  Jenkins 
Brothers;  associate  members,  W.  E. 
Kennedy,  Simmons-Boardnian  l*tlblish- 
ing  Company,  and  C.  S.  Baur.  Iron 
Age. 

The  Grand  Rapids  (Mich.)  Advertis- 
ing club  has  begun  the  issue  of  the 
Spur,  semi-monthly,  for  the  interests  of 
club  memhers.  Tile  purpose  of  the 
periodical  is  to  offer  mutnal  helps  and 
suggestions  which  will  create  a  closer 
understanding  between  the  various  ad- 
vertising and  publishing  interests  of 
that  city.  Itrn  Dean,  advertising  agent, 
is  editor,  and  O.  E.  Munn,  secretary- 
treasurer  of  the  Periodical  Publishing 
Cumpany.  is  himness  manager.  At  a 
meeting  of  the  advertising  club  held 
last  week,  the  following  officers  for  thr 
new  year  were  elected :  President,  John 
B.  Hutehins;  vice-president.  Ray  F. 
Barnes;  secretary-treasurer,  A.  E. 
Howell.   

OPEN  OFFICE  IN  BOSTON 


SUnUy  Pratt  In  Charge  For  Gilman, 
Nicoll  &  Ruthman 

Gilman,  Nicoll  &  Ruthman,  for  years 
with  offices  in  New  York  and  Chicago, 
will  open  an  office  in  the  Tremont 
Building,  Bos- 
ton, on  May  L 
Stanley  Pratt 
who  has  been  ill 
the  advertising 
business  in  New 
England  all  his 
life,  has  hcen  se- 
lected as  man- 
ager. He  w;i> 
until  rerently  as- 
sistant advertis- 
ing mauuKcr  of 
the  Fit*  Knlihrr 
Company.  and 
during  the  war 
was  with  the  Emergency  Fleet  Corpora- 
tion. Prior  to  that,  Mr.  Pratt  was  ad- 
vertising manager  of  tlie  Boston  Trav- 
eler, and  was  al'o  at  one  lime  connected 
with  the  Boston  Journal  and  the  Boston 
Herald. 

The  ever-increasing  importance  ol  the 
New  l-'nglaud  territory  and  the  in- 
creased volume  of  business  emanating 
from  that  territory  prompted  Gilman, 
Nicoll  &  Ruthninn  to  open  an  office  in 
Boston.  The  (iilmaii,  Nicoll  &  Ruthman 
organization  now  comprises  six  men,  all 
actively  engaged  in  solicitation  work  for 
the  nine  papers  they  represent. 


Staxuv  Pucrr 


W.  W.  Bowon  Da«J 

W.  W.  Bow  i  n.  palili-ltcr  of  the  Jour- 
nal and  Tlie  l-'ariiirrs'  Fireside  Millie 
tin,  of  Arlington,  Tex.,  died  recently. 


Hie  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad- 
vertising than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledg- 
ment of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Forslfa  Rvpraaaalativ* 

171  Madison  Arm.     NEW  YORK 


World  Wide 

ADVERTISING  CORPORATION 

Advertising  Counsel 

Ona  Wast  34th  St.,  Naw  York 
Tatasaanaa  FlUroy  J  J,™ 
Casta  Aarlraaai 
5CHOLZEM.  NEW  YORK 


THE 


NEW  YORK 
EVENING 
OURNAL 


J 


has  the  largest 
circulation  of 
any  daily  news- 
paper in  Amer- 
ica. 


TK*  Family  /neons* 

Over  $3,000.00 

lit    Buffalo    trie    cierr.«nt«|r«    ol  ram 
lllca   with    incomes*   bv«t  $1,000  00  la 
5ia  Timaa  Cr**t«r  than  tha  averaga 
for  UnHssrl  Stat**. 

Buffalo  Ev*mng  New.  r«*ch«.  9) 
par  c«ot  ol  the  famllle*  with  S3, 000  00 
Income  or  over.  It  raachaa  80  p*» 
cant  of  (he  Encliah  feeding  famlile* 
In  tbe  Buffalo  ir-.nrkct 

KELLY  SMITH  CO. 

For*i«n  Rrfrf{rmlw$St<tJ 

M.rbrWa.  Bl<tc  Naw  York  City 
Lyu„„  nidi,  Caieats.  tit. 


"The  African  World" 
A 

'  'Cape-  to-Cairo  Express" 

Publishad     avery     Saturday  in 
London. 

SOLE   AGENTS  FOR  UNITED 

STATES 

Tha  World  Wlda  Aflvartlslaf 
Corporation 

No.  I  Wast  TVrty-lourtb  St.. 
NEW  YORK  CITY 
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FARMER  STILL  ENJOYS 
PROSPERITY 
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A     Good     Prospect     for  Advertisi/iR 
Wxtorn  Agents  Are  Tola — Grain 
Growers  Han  Not  Used  Credit 
to  Great  Extant 


;."t   Ttigfrmfk  Is  Eoir<,«  h  I'xi  t»'it») 

Chicago.  April  18.— Partners  arc  not 
in  marly  as  desperate  a  financial  plight 
.is  politicians  ami  vtate  farm  organize 
ISmh  would  have  u»  think,  F.  W.  Thur- 
nnu,  of  Vanclerhoof  &  Co-,  told  the 
western  council  of  the  American  As- 
sociatrun  of  Advertising  Agencies  at  a 
recent  lunch.  Judged  by  reports  re- 
cently gathered  from  the  12  Federal 
Reserve  district*,  there  is  absolutely  no 
reason  to  believe  that  the  farmer  is 
lirnkr — not  even  reason  to  believe  that 
he  is  in  as  strained  financial  condition  as 
many  of  his  city  business  brothers. 

About  55  per  cent  of  the  wheat  crop 
was  marketed  prior  to  November  I. 
when  the  price  was  in  excess  of  $2  a 
Imshrl,  said  Mr.  'lliurnau. 

"We  hear  much  about  the  farmer  not 
being  able  to  raise  wheat  for  less  than 
SJ.5U  or  $5  a  bushel,  but  how  does  he 
arrive  at  those  figures?  Simply  by  an 
inflated  valuation  of  his  farm,  based 
on  production  ability  and  prices  born  ot 
war-time  conditions. 

"But  after  all,  the  farmer  is  in  better 
shape  financially  than  he  was  three,  (our 
or  five  years  ago.  It  is  true  that  he 
sustained  lows,  hut  when  figured  on  a 
sane  and  actual  basis,  these  losses  ap- 
pear more  on  paper  titan  in  actuality. 
In  the  .South,  where  tolnccu  and  cotton 
are  the  dominating  crops,  conditions  arc 
not  su  favorable  as  in  the  grain  and 
raising  country. 

"A  prominent  Iowa  Hanker  in  speak- 
ing of  farm  conditions  in  the  middle 
MTCSlCni  farm  territory  states  that  70 
per  cent  of  the  farmers  are  not  only 
solvent  but  prosperous:  25  per  cent, 
bent  but  not  seriously,  and  only  5  per 
rent  in  difficulty  and  his  statement 
Kent*  nearer  the  truth  than  any  con- 
sideration of  actual  conditions  thai  -lias 
come  to  our  attention. 

"I  Mirvc  1  am  safe  in  slating  that 
city  men  have  used  their  credit  to  twice 
the  extent  that  farmers  have."  con- 
firmed Mr.  Thurnaii.  '"Notwithstanding 
the  fact  that  the  farmer  last  year 
iHiught  over  half  of  the  automobiles  and 
trucks  manufactured,  notwithstanding 
that  he  bought  farms  at  inflated  valua- 
tions, he  stilt  has  funds  that  make  him 
a  bigger  market  for  advertised  product* 


than  ever  before.  .1*  soon  a*  he  gets  a 
true  perspective  of  the  recent  past  and 

present." 

Other  speakers  at  the  luncheon  were 
K.  I''.  Clark,  of  lirwin.  Wasey  and  Co.. 
Chicago;  F.  G.  Cramer,  of  the  Cramer- 
Krasselt  Company.  Milwaukee:  and 
John  Benson,  of  Benson.  Gamble  and 
Slaten,  Chicago. 


EXTENDING  SALMON  ADVERTISING 


ADS  FOR  BETTER  HOMES 


Furniture    Man    Organiae   for  Million 
Dollar  Campaign 

The  organization  of  the  Furniture 
I'ublictty  Bureau,  which  will  supervise 
the  national  advertising  campaign  for 
better  American  homes,  was  completed 
at  a  meeting  of  about  100  furniture 
manufacturers  and  retailers  in  Chicago 
last  week.  The  liken  in  attendance 
pledged  enough  money  to  make  immedi- 
ate organization  of  the  bureau  possible 
so  that  a  campaign  will  be  inaugurated 
to  secure  pledges  amounting  to  not  less 
than  $1,000,000  and  coveting  a  period  of. 
three  years.  A  schedule  of  assessments 
ranging  from  $5,000  to  $50,000  depend- 
ing upon  gross  sales  of  the  manufac- 
turer or  retailer,  has  l*een  proposed  to 
finance  the  bureau. 

Publicity  will  lie  in  charge  of  a  man- 
aging director.  National  magazine  and 
newspaper  advertising  as  well  as  other 
forms  of  publicity  will  be  employed  to 
induce  people  to  buy  tetter  grades  of 
furniture  and  to  educate  them  in 
harmonious  home  furnishing,  At  the 
meeting  here  a  constitution  was  adopted 
and  the  following  officers  were  rlected : 

I'resident:  I'.  K,  Klrochlcr,  Kroehler 
Furniture  Company.  Xapcrville.  III.: 
vice-president,  John  L.  Young,  Retail 
Furniture  Association  of  the  United 
Slates;  secretary,  William  B.  Baker. 
Chicago,  National  Furniture  Council ; 
treasurer.  Clarence  S.  Dexter,  secretary- 
treasurer  of  thr  Grand  Rapids  Chair 
Company,  Grand  Kapids. 


Sunday  Paper  In  Albuquerque 

The  Albni|uercme  (N.  M.I  F.vrning 
Herald  has  begun  publication  of  a  Sllti- 
<lay  morning  paper.  With  tin-  Sunday 
Herald  is  Consolidated  the  circulation 
and  special  departments  of  the  New 
Mexico  Ruralist.  a  farm  and  ranch 
weekly  newspaper,  which  has  been  pub- 
lished since  April,  1918.  by  the  Central 
Printing  Comtuii).  publishers  of  the 
F.vrning  Herald.  The  Sunday  Morning 
Herald  carries  the  leased  wire  service 
of  the  United  Press,  magarine  and 
r,  mic  feature*. 


FOR  SALE 

Two  four-deck 

Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  rollers,  motors, 
etc.,  all  in  splendid  running-  condition.  Presses  print  7 
columns  20  inches  up  to  32  pages  with  one  set  of  plates. 

also 

Complete  Stereotype  Equipment 

chases,  and  Form  Tables,  nil  in  A- 1  condition. 

Will  be  sold  reasonably,  immediate  delivery  to  make 
room  for  our  new  plant. 


THE  DULUTH  HERALD 

DULUTH  ::  MINNESOTA 


Past  Year's  Campaign  Inereaaed  Sales 
as  High  as  200  Par  Cant 

Seattle,  Wash.,  April  to.— Extension 
of  the  advertising  and  publicity  campaign 
recently  undertaken  in  Eastern  and 
Southern  cities  to  strengthen  the  salmon 
market  was  decided  upon  by  leading 
American  salmon  packers  at  a  meeting 
recently  held  here. 

Sales  increases  running  as  high  as 
-3IXI  per  cent  in  some  localities,  as  a  re- 
sult of  the  industry  modernizing  its 
methods  of  marketing,  have  been  re- 
ported by  jobbers.  Limited  resources 
do  not  permit  a  general  extension  of  the 
campaign  immediately,  according  to 
statements  made  at  the  close  of  the 
meeting,  but  the  field  of  advertising  will 


be  broadened  and  efforts  intensified  a; 
rapidly  as  resources  become  available. 

"The  retail  demand  for  salmon  which 
Ms  wiped  out  during  the  war.  can  be 
restored  through  advertising  and  sales 
promotion  if  from  now  on  jobbers  and 
retailers  get  the  proper  support  from 
salmon  packers,"  G.  P.  Halferty.  chair- 
man of  the  publicity  committee  of  the 
association,  declared.  "In  every  city 
where  advertising  has  been  started,  and 
where  trade  scouts  have  carried  on  salr> 
promotion,  there  has  been  an  appre- 
ciable movement  of  the  commodity.'* 


A.  B.  C.  Directors  Meet  April  27 

The  Audit  Bureau  of  Circulations 
board  of  directors  will  meet  at  the 
Btltmore  Hotel,  New  York,  April  27. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


FOR  SALE 

f*     A  WORD  for  advart|a*.*iaa.te  un*itr  IbU 

rlM.ifif  aslAn       Ca*k  Witt,  order 


For  Sale 

Bras*  Jrsvdi  and  ilvci  at  60c.  ■**  poumL 
Kir. i  rl:i*a  ciimlitinrt,  1 1  era  i  rod  kit  .uriushed 
nn   rr  jiirst       Enquirer  Nfm  Ot..  Battle  Creeks 

Mnli. 


Tak*  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 

1S4  Namau  St.,  Tribute*  Bldg. 
Now  York  City 


W*  can  InerMM  your  bnniwii  you 
want  It  tncraa»t>e<L 

You  have  thought  at  nraai  cllpptngfl 
yoeireelf  But  let  u»  ted  ye*  ■ow 
pre**  clipping",  cait  b«  made  a  bu*L- 

■■«»••  builder  for  you. 

BURRELLE 

145  Lafayette  St.  N.  Y.  City 

F.stabliahed  a  Q»arter  of  o  Century 


PUBLISHERS 

OUR  NEWSPRINT 

Quality — Highest 
Service — Beit 

Price — Lowest 

Best  line  of  Half-tone  news. 
Standard  news,  and  Rotogravure 
papers  available. 

Before  contracting  ASK 

J.  &  J.  SCOTT,  Ltd. 

Pulp  &  Paper 

33  W.  42nd  St.,     New  York  City 

Pkona  Vandrrbilt  1(137 


For  5a la 

Scow  wet  matrix  rolling  machine,  R«itt  two 
pa(f»  vtvam  table:  reasonable.  Dunkirk  Print 
Htfl  CiBfMrfa  Dunkirk.  N.  Y, 

Prtntera*  Out  it  tare 

Printing  Plant*  and  B aline**  bought  and  aold, 
American  Tyevrtounder*'  peod«ct*,  printer*  and 
bookbinder*  machinery  ot  every  description. 
Conner.  Findler  k  Co.,  96  beck  man  St..  New 
York  City. 


PeckJiam  Machinery  Co. 

Marb ridge  Building 
N.  Y.  City 

Phone,  Fitsrojr  6659  Room  1029 

10  Years  Selling  Web  Presses, 
Linotype*  and  Newspaper 
Equipment 

An   experience  of  30  yeera  in 
Selling  and  Equipping  Newspaper 
plants  at  your  service 


FOR  SALE 

Cess  Straight  Line  Qeedreple  Fowr- 
Oeck  Two  Pag*  Wide  Press.  Prints 
*,  ».  9  10.  It,  14  or  IS  peg*  papers  et 
24,000  per  hour.  20.  24.  21  or  12  page 
papers  at  12.000  per  hour,  folded  to 
haft  pes*  lUs     Length  of  page  2  2  si  • 

This  Press  May  Suit  You. 


WALTER  SCOTT  A  COMPANY 
PLAINFIELO,  NEW  JERSEY 


For  Prompt  Service 

TYPE 
Printers'  Supplies 
Machinery 

In  Stuck  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

''American  Tjpt  the  Best  tn  Any  Cast" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Bcteron  PtTtsbureh  Kenaa*  Car* 

New  York  CLc-vcluui  Drwwr 

rHiUdalpfcia  DrtrtHt  Lett  Arujel** 

Baltimore1  OUcano  San  Fraticatco 

Kachertoesd  Clfrteinnad  T^inlajiij 

Arlanca  St.  Unit*  fcpaMM 

rVitfelo  ManwiMaati  \HMkaj 


BETTER  MEN  FOR  BETTER  POSITIONS 
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FOR  CIRCULATORS  AND 
MANAGING  EDITORS 
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SITUATIONS  WANTED         ™"w"';d       ,  m_„ 


Capable,  thoroughly  experienced  result  prodac- 
inf  all  round  afiipipcr  nun.  acfreaihrf ,  good 
executive,  on*  who  anderitanda  buttn«M,  ad- 
vmi»inx,  circalatfott.  and  mechanical  detail 
thoroachlr  of  bdk  email  and  mriTnimlitan  i|a>I 
,«•*,  deairra  position  sa  Gmrral  Manaxrr  or 
Hattnaai  Mas>a«tr  ol  real  li»e  dsily.  H«t  of 
rrfrrsr.c*.  Now  rmy»lor«d,  A<Mre»  Bo* 
V90.,  Cart  Fiht<i*  *  P'lUWM,  

Advertising  Manafstr 

Adrrrtiatac    Manager   at   12   ytaia  aucctssaul 


a»  tntmneaa  baitder  watita  posLtitm 
in   Inwa  or   Middle  Weil,     th.ee   yenr.  hut 
ilMn.  Diaenxaijed 


e*l»rrieiice,  best  .it  references, 
C   M.  A-,  uaed  10  hand  »cik.  Addi 
A- 500,  Care  Eoiroa  &  PuiijsiiKa, 

Maaaglng  Editor 

Filtff n  years  Hrarat  service,  bit  five  yeara 
AeiisUn.  Manaoring  Editor  largest  afternoon 
paper  on  Pnci&c  rna»t,  Am  »ll  rwind.  eapcr- 
irnred  nrw«pap*r  Editor  nnw  empSoyrd.  want., 
a  ehsnjrf.  Writ  prrf erred  Aniwcr  1*"K 
A -SO*,  fare  En. rut  i  Vvmutw*  

I  Want  A  Job 

1    know   the  newanai 
from  nrwiboy  to  publisher  and 


Earl  Gaddis   of  Omaha  WeHdHerald 
Try  in*  to  Brine;  Man  Who  Malta 
Sail    Papa*.  Into 
Organisation 


idieaa  Ilot  and 


aecnunt   ol  aemenhin. 

Soul  h  Dakota.  

Advertising  Maa 

.8  yeara  oM,  thoroughly  caperirncrd  ami  with 
a  record  of  accompJi^hnaeiit,  is  open  for  Posi- 
tion as  advertising  managrr-anlMitor.  Making 
s-ood  in  present  position,  bat  don't  like  the 
rVld.  Beat  of  references-  $40  a  week,  Ad- 
dresa  Box  099*.  Care  EnrT«a Tttat  isMia 

A  Tlanaly  Tip  it  yea  Naod 
An  Ad  vet  tfcslng  Maa 

With  wide  experience,  clean  cat  record.  Quick 
to  uttlue  the  essentials  of  advertising;  aadatll- 
ing  foe  the  promotion  of  business. 
Served  aa  Advertising  Manager  with  retail, 
wholesale  and  manufacturing  establishments 
Handled  ad  copy  service  depart ment*  with 
daily  newspaper*  and  printing  plant,  also  a* 
r>lao  and  copy  man  with  agency 
Desire  permanent  position  in  larger  field  of 
activity  with  ■  live  going  org*  nira.  ton .  Salary 


editorial,  roechar-ical, 
Kusiness  manager 


and  I 


every  de- 
nccounling, 
want   a  jub  as 


■paper   business  inside  »ut, 

rutin 

on,  ai 
:al,  »r 

nanager  or  general  manager,  where  I 
can  cash  in  on  this  knowledge.  Twenty  yrjtrs 
of  *n»"c<*»f ol  evjirrience  and  a  clran  record 
to  offer,  Know  h.--w  to  turn  out  i  good  .miking 
-heet.  but  what  is  more  important  can  mike 
a  popoUr  and  profitable  one.  and  have  daM 
m     Married,  aged  40,  pre^rn!.ih[c  appearance, 


Publicity  Maa— Editor 

Writer.  25,  experienced,  college  degree,  now 
available  Will  consider  $1,400  or  more.  Hold* 
unexpired  contract.  $5,000,  aa  pub  It  city  manager 
of  defunct  concern.  Considerable  reputation 
in  certain  section.  Record  of  definite  accom 
plisbment*  Fine  credentials  Write  foe  tb-rtn, 
Address  Box  A  50*.  Care  of  Editox  ft  l\a 


 HELP  WANTED 

Circulation  Diractar 

for  position  with  big  eastern  daily  Ability 
and  experience  of  the  highr-it  gradr  are  rv- 
«utred.  SaUty  will  he  adrnuate  Write  folly 
Frrnuld 's  Exchange.  Inc.,  Third  National  Rank 

Badgu  WtfttWmd.  Mas*.   

Editorial  Writer 

ion  'experience  nit  the  largest  papers  In  ^  "ting,  experienced,  br^d  gauge  man  for  high 
rnsmtrr  1*  yr»rs  old.  Member  1.  C.  M.  trade  Independent  Republican  daily  newspaper 
Addrcaa  Box  C995.  Care  Eairoa  ft  Pls-  l»ff*  Eastern  city      Give  full  infr.rm.iti.-m 

in  first  letter  as  to  experience,  reference*,  etc. 
and  send  sample*  of  work  and  photograph 
Vnur  roonmuniralino  will  be  held  in  strict  con- 
fidence.   Box  C (are  EniTop  ft  Pc"tis».r* 


_  orgsnir 

tJ.000  for  first  year.  Address  B.  W.  Orr, 
General  Delivery,  Canton.  Ohio.  

Circulation  Manager 

1  kave  increased  circulatinn  over  close  in 
50%  and  circulation  receipts  over  300%  in 
rretent  jovtlion  in  the  past  year.  JO  year*  ctr- 
dilation  ea|wr»ence  on  the  largest  papers  In 
the  c. 

I  ISM  KB. 


Wantsd 

Young  man  twenty-two  year*  of  a*e,  single, 
wants  position  as  traveling  salciman  for  news- 
paper  supply  house.   Have   had   several  years 

experience  in  nrw«p*per  rirmlatton  wmk- 
Pest  of  references.  D.  K,  Schroder.  Box  190, 
Greenville,  S.  C   

a|  the  PitUbnrgh  Post  has  buried  the  "hatchet" 
nnd  left  the  sport  desk—  srould  like  to  connect 


Pitts- 


Editorial  Wetter 

rNM  t=u.rtieil  man,  trade  paper  experience, 
with  knowledge  n<  newspaper  wurk,  desires  to 
make  pereaanent  cimneetlon  with  progrewiive 
newa|tauer  in  growing  city.  Address  Box  A- 506, 
(  are  ni  Emtok  ft  Piiausuu. 


Editorial  Wrltar 

Paragrapber- 
news 
fcoiroi 


099«.  Care 


dasslficaitlosi. 

CdltorlaJ  Sarvtes 

We  will  furnish  you  our  daily 
at  a  miniosuin  charge  tocether  with  our  "i 
I*lr1tes"  on  current  eventa. 
Competent  staff  ol  writers  Will 
number  of 
tarnished, 
field.  Oh.o. 


The  Biggest  . 

Two-Fisted 
Circulation  Getter 

in  America 


Squsra-Manding,  Iwenty-foui-hour  [ 
can  jolt  ihoUMnda  of  people  oul  of  reading  parfunclory  nawapapen 
and  into  reading  oura,  which  ia  a  proaparou,  publication  in  a  rich 
and  populoua  field  and  now  enjoying  a  reputation  a,  the  "Buaineaa 
Man',  Newepaper,"  with  the  lack  of  dominant  circulation  which 
goea  with  it. 

The  man  who  get*  thi»  job  will  not  be  hampered  by  circulation 
detail,  (distribution  ia  now  adequately  and  expertly  handled)  |  hia 
whole  lima  and  heart  and  brain  and  effort  will  be  devoted  to 
MAKING  NEW  READERS. 

If  you  are?  the  man,  un  opportunity  unparalleled  in  Amorican  jour- 
nalism ia  yours.     No  man  living  ia  too  biff  for  this  job.    Sell  yourself 

in  a  latter  to  Bog  C-999.  "Editor  A  PubU.har."   

n'r,utai«i*t^<*ia>Mrisiai«t«igleinin<ai*<«l^ 


A 

awaits  a  cuenpetent  workins  printer  on  a 
ing  newspaper  near  New  York.  Ideal  working 
cobditlnes  and  a  good  permanent  position. 
Man  must  be  poiseased  of  exrcnttie  ability 
and  be  able  to  handle  men  and  be  a  working 
foreman  himself.  Ad'lrest  full  particulars  to 
Bng  A-SH5,  Care  Eoiixa  &  rvstisitra. 

CORRESPONDENTS 
FEATURE  STORY  WRITERS 


Organization  of  the  circulation  inaii- 
itKcrs  and  mannfiinK  editor*  nf  thr  nc»  s- 

popcri  in  die  territory  extaiirfinf  from 

Milwaukee  to  Denver,  ami  from  the 
Twin  ritie«  tn  Kansas  City  and  St. 
Lostf,  is  a  step  proposed  !>y  1-jrl  B. 
GaddU,  assistant  publisher  of  the  Omaha 
WorlilHerald. 

Mr.  ( iad'lis  proposes  the  name  of  the 
Midwest  Circulation  Managers  ami 
Manauing  Editors  Association  f..r  the 
ori!ani«ation.  He  is  busily  cnxageil  just 
now  in  ascertaining  the  sentiment  of  the 
reginn  for  such  ,-t  move.  To  date  he  re- 
ports that  the  sentiment  is  strong  for 
the  step. 

"My  reason  for  including  managing 
editors  is  that  they  have  no  organiza- 
tion nf  their  n«rn,•'  said  Mr.  Gaddis, 
"and  Nrcause  their  interests  are  more 
nearl)  tied  up  with  the  circulation  de- 
partment than  any  other  branch  of  a 
newspaper.  They  make  the  product  and 
the  circulation  men  sell  it.  There  must 
he  a  co-operation  between  the  two 
departments  atid  there  is,  on  all  daily 
newspapers  that  are  scoring  big  suc- 
cesses these  days. 

"There  are  problems  in  enmninn 
which  should  be  discussed  by  the  two 
sets  of  newspaper  officials.  For  the  cir- 
culation men  to  go  on  in  their  organi- 
zation without  the  helpful  advice  and 


futile,  and  I  hope  to  see  the  Midwest 
organization  developed  t<.  a  point  where 
the  consolidation  will  he  appreciated 
and  felt."   

SUIT  CUT  MONITOR  CIRCULATION 


Drop  from  120,729  to  27.2SS  in  Two 
Year*  Shown  by  P.  O.  Statement* 

Boston,  April  19.—  Recently  published 
Post  Office  statement,  for  the  «ix 
months  period  ending  March  31,  Ittl, 
reveal  an  astounding  decrease  in  the  cir- 
culation of  the  Christian  Science  Moni- 
tor in  the  past  two  years,  apparently 
directly  traceable  to  the  now  famous 
Christian   Science   Initiation.     The  six 

Christian  Science  Monitor  ending  the 
past  March  31  was  J7J6K.  as  compared 
with  ff,8?T  for  the  same  period  one 
year  ago  and  120.729  twu  years  ago. 

There  is  a  probability  that  the  whole 
controversy  between  factions  of  Christ- 
ian Scientists  may  be  rc->i>ened  and  that 
tliere  ma>  lie  further  hearings  before  a 
master,  not  onl>  in  the  KrauthorT  rase 
but  in  the  ca«e  of  John  V.  Dittetnore. 
Judge  Rraley  intimated  that  such  would 
lie  his  course,  a  few  <lay»  ago.  if  then- 
arc  further  matters  of  fact  to  be  con- 
sidered. 

The  litigation  Isegan  two  years  ago, 
and  arose  over  the  removal  of  Mr 
Ditleniore  as  a  director.  After  varum- 
sessions  in  court  the  ca-c  was  referred 
to  a  master,  Judge  Dodge  was  ap- 
pointed, made  his  report,  favoring  Mr. 
I  iittemnre's  contention,  and  the  Supreme 
Court  full  licneh  eventually,  after  argu- 
ment, received  it  and  has  had  it  unde- 
eonsidrration  since  early  last  winter.  It 
had  ln-cn  expected  that  I  decision  mkdit 
lie  forthcoming  last  month;  lately,  in- 
li  restnl  parties  have  said  that  a  decision 
might  come  in  May.  P-ut  now  there  is 
a  possibility  of  furtlur  delay. 

One  thing  has  apparently  Iwin  settled 
within  the  past  few  dass,  and  that  is 
John  V.  Ditlcniiirc's  name  must  be  con- 


$15,000  buys 

one-half  of  only  daily  newspaper 
property  of  a  small  city,  Otvnar 
of  this  interval  drew  $40  a  week 
salary  in  1920  and  $1,300  in  caak 
diridendi.    Proposition  V.  T. 

Charles  M.  Palmer 

NEWSPAPER  PROPERTIES 
22ft  Fifth  As-     New  York 


#50,000.00 

We  have  csitanir  with  above  amount 
available  in  caah,  aa  firat  payment  an 
substantial,  tvrt  earning  EVENING 
NEWSPAPER  Prater  MttttO.  Atlantic 
State.  Creepoadence 


HARWELL  &  CANNON 

Xeataaaaer  east  ■afulae  rraeertUe 
Time.  Bldg.  New  York 


EQUIPMENT  FOR  SALE 

M  rear  Jilea  .s>  J  amltHllHe  Out,  New 
la  1910.  7  or  f  ™la,  Trpe  tenet*  onlj  20 
la.    Tar«>l*«a  rolds-r.    Sliuiilri  owiisl  r>>m 

(ilele  .t,-rr..tjt..  ..,|,ll|.l.,.  rl  |n,.|»]|B,  nr.  stn 
ill.  (  pns^si 

111  Klreiitkrliar  «..i.   T  or  B 

Irnctli  31  \   la.  C«ea|il*itf. 
a.  si.  larliKllna  motors. 
"«•<•■•  an*e  n>««  rr^at  a  to  ,«  aan 
eoaerllv.     Alw.   1  ModW  II  Unotap...  nrar- 
ll.-all,  braoil  a^ar.  1  M-st.  I  n ;  1  Msal.  l  :.  1 
Intrrlrpr,  M«|a|  A I  1  IHHjfeS  atodi  l  II. 
/aiastaierc  IttlntHn 
Wire  ar  Wrtta 


P.O. 


SHOWALTER'S 
Advertising  Promotion  Service 

f„. ,i  bv  W.  D.  SbawaJter 
Carried  on  by  E-  J.  Craina) 
SI   lrs/ing  PUe* 
Far  Nmtpaprtt  an  J  Magazine* 

Motithl/  pfOBSotlnn  copy  for  «■<  In  liuitn- 
me  uc>  claaalfaeil  ajwl  alote  advetaftjng. 
A  Service  taal  educate,  reader,  to  read  Ine 
•dseitiaemem.  and  stimulate,  merchant,  to 
adscrtiar  adequately. 


liunesl  as  a  tlireclor  of  the  Christiat; 
Science  Church  in  future  editions  of  the 
church  manual,  until  his  status  is  de- 
cided. 

In  the  phase  of  the  litisation  consid- 
ered last  week  JuiIrc  Braley  indicated 
that  the  court  would  be  lictter  pleased 
if  the  numetous  counsel  in  the  case 
would  net  together  on  the  minor  i 
cations  of  the  dispute  and 
titiiiR  them  all  into  court. 


PUnainc  for  Atlanta  Co 

The  "On  To  Atlanta"  committee  of 
the  Advertisintr  Club  of  New  York  is 
m  ikiiiR  plans  for  a  large  attendance  at 
the  annual  convention  in  Atlanta  in 
June  The  question  n-»w  under  discus- 
sion is  whether  a  train  or  boat  shall  be 
ih-tttereil.  and  the  matter  will  be  decided 
by  a  vote  of  the  members.  The  polls 
opened  April  lfi  anil  will  close  April  25 
at  noon.  The  "On  To  Atlanta"  com- 
mittee is  composed  of  Fred  P.  Mniz, 
chairman.  MamiinK  Wakefield,  ll.irvev 
C  W..M,  YV.  f".  Ilrsan.  Harry  D.  Rey 
noNs.  \V.  M  Ostrandcr.  H.  I.  Long 
id  J  M  Kthridgc. 
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Editor    &    Publisher   for    April   23,  1921 


—first  of  all  a  great 
newspaper,  it  is  nat- 
urally one  of  the  out- 
standing advertising 
mediums  of  the  U.  S. 

The 

Indianapolis  News 

rUAKK  T.  CARROLL.  A*U*^Mi>t  liwut** 

J  H- 1  ni 

pi«i  f  -Us**.  Bnofe  M| 


FARMERS'    NEWS  WINS 
FOR  NEWSPAPERS 


l.o.  Antitei — Tfct  largeat  city  la  the  Wat 

IN  LOS  ANGELES 


MEMBER  A.  B.  C. 
Gowsrnmant  Circulation  Statement 
April  X  1*21 


143,067 
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L*ri**tDeibCir€ut»ti»ni*  thmEmtirmWilt 
REPRESENTATIVES 
Sew  York:  Chic»««: 
Harbert  W.  Meleney  C.  L.™  Payn.  t»„ 
•04  Ti-a.  Bid*.  432  M.rou.lU  Uld( 


Nearly  every  person  in  gtchmoeit  reada 
Toe 

NEWS-LEADER 

The  Ntwa-LiADBa'a  cirealatioo  lo 
ftichmond  U  greater  than  that  of  a.11  the 
etWrr  RkAmo-od  piwn  combined. 

The  Nbwi  Lrami  t  c.rcul»tioci  to  Vis 
Ktnis  it  greater  thao  aay  otaer  Virginia 
n*>wapaper.   

The  iwors  ■titeme&ta  of  the  KKamond 

P*C«41    llMTW    (BC     NlWl-LlASU     fcti  a 

daily  circulation  ia  R*cluooed  which  is 
more  than  tbre«  timea  greater  than  fta 
nrareri  cocnpcike-r. 

FoTri-rn  represeJilarii-ra 
The  Kelly  Smith  Co.,    Chicago.  HL 
Marhredg*  Building       Kr Hy-S^ith  Co. 
B'way  at  J4ta  St.  '  v-.,-  Hmlding. 

Ne«  Voeh  City.  _ 
J.  B.  Keoagh,  Caadler  Bl     .  Atlanta.  Oa 


More  Than  an 
Introduction 

Wl.ru  a  newspaper  does  naorr  than  in- 
troduce an  a<fv**itMrr  to  a  community, 
three  must  mult  a  aoirit  of  mutual 
Mtu  faction. 

Kor    More    thau    three  quarts  re   of  a 

The  Pittsburgh  Post 

ISa*  Introdweed  a4*ettii<ra  to  ihr  po» 
chaaung  power  of  the  great  INttahargh 

itU.rict 

Each  inuuduerio-i.  ia  accontp«>ii--il  h? 
an  inilotvr-ticni  whka  cannot  W  di« 
uioviatrtl  fium  the  character  n(  »utti 
j  paper. 

DAILY   AND  SUNDAY 


Editor  and  Publisher 

Classified 
Advertisements 

find  good 

positions  for 

good  newspapermen 


Joplin  Globe's  Department  So  Succes 
ful  That  Ita  Editor  I*  Invited  to 
Giro  Wnk'i  Lecture  Coarse 
at  Miaaouri  School 


Isrsnlt*  of  a  farm  department  in  a 
daily  newspaper  were  explained  to  stu- 
dents and  instructors  in  the  College  of 
Journalism,  University  nf  Missouri,  in 
a  course  conducted  at  Columbia,  Mo.. 
In«t  week.  The  course  was  most  unique, 
in  that  it  was  an  entirely  new  feature 
in  journalism.  The  lecturer  m«  Cow- 
Rill  C  Blair,  editor  of  the  daily  and 
Sunday  farm  departments  of  tile  Joplin 
(Mo.)  Glebe.  As  the  Globe  is  said  to 
have  been  the  first  daily  newspaper  in 
the  United  States  to  inaugurate  a  daily 
farm  department,  recognition  was  given 
that  pnhliratinn  hy  the  University  of 
Missouri,  which  requested  Mr.  Blair  to 
lertnre  >o  the  journalism  school  A 
wecVs  course  was  enndurted,  with  the 
lectures  occupying  from  three  to  five 
hour*  daily. 

From  this  one  week's  course,  arrange- 
ments have  been  made  for  a  two  weeks' 
cour«e  to  he  conducted  next  April  at 
the  School  of  Journalism.  The  1921 
meetings  will  tint  only  include  a  repeti- 
tion of  last  week's  course  and  addi- 
tional lectures,  hut  also  a  laboratory 
course  in  which  farm  departments  will 
lie  conducted  in  the  Daily  University 
Missourbn.  the  college  publication 
issued  by  the  students 

Too   Lon(  Ignored 

Successful  results  from  a  weekly 
farm  page  prompted  the  Joplin  Globe 
lo  establish  a  daily  farm  department. 
The  department  carries  news  of  farms 
and  farmers  and  while  it  is  largely  ru- 
ral in  nature,  it  also  features  farm  de- 
velopment, technical,  scientific,  social 
Mid  economic.  The  department  really  is 
a  service  tu  rural  life,  and  its  promo- 
tion features  have  l>een  materially  effec- 
tive. 

In  establishing  a  farm  department,  the 
Globe  did  so  in  the  belief  that  the  ereat 
agricultural  industry  had  ton  king  been 
ignored  by  the  daily  press.  Its  im- 
portance, as  affectmg  both  circulation 
and  advertising,  has  been  felt  by  the 
Globe  in  the  way  of  incrcised  rural 
business. 

What  the  farmer  thinks  of  the  daily- 
farm  department  is  shown  hy  the 
Glo!»c's  experience.  Within  ninety  davs 
aftrr  the  department  was  created.  3  500 
additional  rural  substrihers  had  heen 
lidded  t"  the  circulation.  These  new 
rural  subscriber s,  added  to  the  list  al- 
readv  m -untamed  in  tile  rural  sections 
by  the  Globe,  save  the  paper  a  circu- 
lation among  the  farmers  of  its  terri- 
tory that  surprised  even  the  paper's  own 

manager. 

Every  Farm  Product  Advertised 

Business  enncerns.  particularly  those 
catering  to  the  farmer,  began  usinjr  the 
Globe  as  an  advertising  medium  with 
which  to  reach  this  i-ew  business.  But 
while  lhat  .md  other  classes  of  pdvrr* 
t:sitm'  Increased,  the  firmer  himself  has 
been  the  larirrst  n-rr  of  space  in  the 
farm  department  lie  ha*  advertised 
Vis  auction  sales,  his  livestock,  his  poul- 
try  and  ci'ss.  used  machinery  he  de- 
sired to  replace  with  new.  and  virtually 
every  niarkrtaMc  product  on  the  firm. 

Tanners'  nri;antratinlis  have  ueed 
t ii iii-lt  spire  in  conducting  eslncntional 
eauipaiiMis.  fur  solioi'liniT  members  and 
fur  other  purposes.  The  Ozark  Fruit 
Growers*  Association,  an  '^rganijati'-wt 
greatly  rs'spotisible  for  the  great  fruit 
industry  of  the  Southwest,  has  u«vd  the 
fan*  •Iiiurtment  as  an  advertising  me- 


diuni,  when  a  series  of  educational  pub- 
licity was  carried.  A  big  Southwest 
Missouri  nursery,  which  never  before 
could  be  interested  in  daily  newspaper 
space,  maintains  a  regular  appropria- 
tion for  such  advertising  and  frequently 
inserts  a  full  8-column  advertisement, 
carried  in  the  farm  department. 

In  its  promotion  service  the  Globe, 
while  increasing  its  rural  circulation  to 
a  most  remarkable  extent,  has  tiken 
an  active  part  in  community  develop- 
ment in  its  territory.  One  result  is  the 
presence  of  seven  county  farm  agents 
devoting  their  entire  time  to  the  work, 
whereas  there  was  none  when  the  farm 
department  was  established. 

Residents  of  the  citiw  and  towns 
served  by  the  Globe  also  have  displayed 
much  interest  in  the  farm  department, 
and  Mr.  Blair's  services  are  frequently 
sought  by  the  city  folk  for  information 
regarding  gardens,  poultry,  fruit  and 
shade  trees,  etc. 

When  the  Globe  inaugurated  its 
weekly  farm  department.  Mr.  Blair  was 
engaged  in  operating  a  farm.  As  he 
also  was  a  trained  newspaper  man,  he 
was  employed  to  edit  the  department 
and  did  so  while  continuing  his  voca- 
tion of  farmer.  However,  since  it  was 
decided  to  make  of  the  department  a 
daily  feature.  Mr.  Blair  has  been  de- 
voting his  entire  time  to  it.  With  the 
department  in  charge  of  a  practical  far- 
mer, the  confidence  of  the  farmer  was 
obtained  and  his  support  given. 


COURSE  FOR  ONTARIO  WEEKLIES 


University     of     Toronto     Will  Give 
Week's  I»i miction  Thia  Year 

A  short  course  in  journalism  and 
allied  suhjects  is  lo  he  arranged  by  the 
University  of  Toronto  for  the  publish- 
ers of  Ontario  »  eekly  newspapers.  The 
course  is  to  consist  of  a  week's  dura- 
tion and  will  *e  held  either  durinc  the 
week  or  the  week  after  the  Canadian 
National  Exhibition.  It  will  include 
FrujHsh  literature  and  composition. 
Canadian  constitutional  history,  public 
health  and  hvgiene,  newspaper  corre- 
spondence and  such  subjects  nf  a  tech- 
nical nature  as  the  Canadian  Weekly 
Newspaper  Association  may  desire.  Al- 
though the  course  was  designed  primar- 
ily for  the  publishers  of  the  weekly 
newspapers  of  Ontario,  it  will  he  open 
to  anyone  who  pays  the  registration  fee 
of  not  more  than  S3. 

According  to  W.  I.  Dunlan.  director 
of  university  extension,  live  best  avail- 
able authority  on  journalism  in  the 
United  States  will  be  invited  to  give 
lectures  on  the  suhject.  Other  instruc- 
tors already  decided  upon  are :  Pro- 
fessors W.  T-  Alexander.  English : 
Groree  M.  Wrong,  Canadian  constitu- 
tional history,  and  J.  J.  Fitigerald, 
hygiene.  An  authority  on  newspapepr 
jurisprudence  will  he  named  later.  It 
is  believed  that  the  course,  if  success- 
ful, will  be  a  forerunner  of  a  regular 
course  in  journalism  as  a  part  of  the 
university  curriculum. 


Postpone   Kansas  City  Journal  Sale 

r»v  .'  '„■»,-*  li>  Eeims  k  Pi  »inim> 
Kansas  City.  April  19  Sale  of  the 
Kansas  City  Journal  by  representatives 
of  the  Federal  Court  was  postponed 
Monday  afternoon  until  April  25  by  re- 
nurst  of  the  reerivcrs  of  the  property. 
No  statement  was  made,  hut  it  was 
understood  the  postponement  was  tn 
five  Kansas  City  prrs^ns  opportunitv 
to  raise  a  fund  of  $250.(101)  to  take  over 
the  properly.  Page  ads  in  Kansas  City 
nrwspapeti  have  appealed  to  the  public 
to  buy  shares  in  a  proposed  reorganisa- 
tion company  to  keep  the  paper  from 
dying. 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

Optl-a 
Bail?  Capital 

Sworn  Government  Report 

hi  •  Maatei  aiuttaf  Sapt.  20.  t»20 

34,222 

Ita  aaJaa  promotion  department  ia 
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it  really  prono-taa. 

MamW  A    B   C.  PublaaW. 


Tried  and  Found  True 

Whether  aa  a  hd-usehald  aeceaairy  for 
the  family  or  a  prod  act  ire  aaWaman 
for  advert  iaera 

pntabura  cuepatit, 

has  atood  the  teat  for  ccneratioaa, 

Branca  Oflateaa: 
Wallace  C.  Brooke, 
Bruo.wkk    Buildiag,    New  York 
The  Ford  Pariori  Co.. 
Marquette    BajMrn*.    Chkago.  lit 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years'  axperisoc*  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thouaand 
newspaper*. 

Western   Rearejeatarivs,   J.    f  Lets, 
rtrat  Natl  Bank   Bldf .   Cbicaeo,  ID. 
Eastern  RepreetatatTvt,  Pan  A  Carroll 
Irlbene  Blag..  New  York.  N.  Y. 


Famous  Wits  of 
History 

A  abort  maajazina  paga  featura 

twice  a  week. 

NEWSPAPER  FEATURE 
SERVICE 

Z41  W.  56th  ST..  NEW  YORK 


The  eiaatgaanattoa  at  th*  twa  Iea4ln« 
vracraaslva  Jewlaa  neiaepeeara  el 
Nasw  York 

THE  DAY 


THE  WARHEIT 

hiinga  lata  aalag  th*  mail  aawarfaJ 
advartlalat  tnadiuan  in  th*  Jawtaa  ftnld 

The  National  Jewiah  Dauy 


by  Google 


Pennsylvania 

continues  its  century-old  leadership  in  production  of 
individual  wealth  and  is  more  fertile  as  an  advertising 
field  than  ever  before. 

Every  successful  National  Advertiser  uses  Pennsyl- 
vania daily  newspapers  in  a  big  regular  way,  many 
started  years  ago. 

Pennsylvania  people,  like  people  of  any  other  state, 
pay  primary  attention  to  their  local  newspapers— and 
national  advertising  campaigns  ran  in  Pennsylvania 
dailv  newspapers  pay  handsomely. 


CULTIVATE  THIS  MARKET  THROUGH  THESE  DAILIES 
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First  in  America  in  "Public  Service 
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H.  F.  Harrington  and  E.  S.  Watson,  instructors  in  Journalism  at  the  University  of  Illinois,  in  a  special 
story  written  exclusively  for  Editor  &  Publisher,  place  the  NEW  YORK  WORLD  FIRST  IN  PUBLIC 
SERVICE  AS  CAPTAIN  OF  AN  ALL-AMERICAN  NEWSPAPER  TEAM,  based  upon  conclusions  of 
more  than  one  hundred  students  of  the  University  who  make  a  study  of  newspapers  as  a  part  of  their  regular 
school  work.  • 

The  basis  of  the  award  as  captain  of  the  team  is  the  World's  fidelity  in  living  up  to  the  standard  Bel  bj 
Joseph  Pulitzer,  its  founder,  who  established  The  World  as 

"An  institution  that  would  always  fight  for  progress  and  reform,  never  tolerate  injustice  or  corruption, 
always  fight  demagogues  of  all  parties,  never  belong  to  any  party,  always  oppose  prhileged  classes  and  public 
plunders,  never  lack  sympathy  with  the  poor,  always  remain  devoted  to  the  public  welfare,  never  be  satisfied 
with  merely  printing  news,  always  be  drastically  independent,  never  be  afraid  to  attack  wrong,  whether  by 
predatory  plutocracy  or  predatory  poverty." 
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A. B.C.  Publishers'  Statement  Six  Months  Ending  March  31, '21 

346,246     621,341  312,764 

92%  in  Metropolitan  Trading  Area     82%  in  Metropolitan  Trading  Area     95%  in  Metropolitan  Trading  Area 


Readers  with  Buying  Power  lead  Advertisers  to 
the  columns  of  The  Worlds  for  Increased  Sales 
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JUST  THE  FICTION 
YOUR  PAPER  NEEDS! 


THE  CHICAGO  TRIBUNE  NEWSPAPERS  SYNDICATE 


BECKWITH  COVERS 
UNITED  STATES 


•  latfkatc*  cities  with  a  population  of  30.000 

*  Indicate!  Beckwith  office 


•HE  above  drawing,  adapted  from  a  map 
recently  issued  by  the  United  States  De- 
tntenl  of  Commerce,  ernphasiics  the  wide- 
cad  influence  of  The  S.  C.  Beckwith  Special 
ency  and  the  strategic  position  of  their 
bt  complete  oflices. 

ueh  point  not  only  commands  and  concen- 
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nd  where  people  live, 


there  business  is. 

Five  Beckwith  offices  completely 
and  serve  this  great  territory.  Tw 


men  concentrate  in  the  New  York  territory 
alone.  Kansas  City  coven  west  to  the  Rockies, 
and  San  Francisco  and  Los  Angeles  the 

Pacific  Coast 

No  point  of  importance  in  advertising  is 
more  than  a  night's  ride  from  some  Beckwith 
office,  making  possible  a  personal  solicitation 
within  a  few  hours  after  a  "tip"  is  received  or 
a  call  requested. 

The  S.  C.  Beckwith  Special  Agency  main- 
tains twenty-six  active  advertising  salesmen 
lesides  fifty  other  department  heads  and  em- 
ployees. 

A  total  of  teventy-six  people. 

It  is  the  oldest,  largest,  most  powerful  and 
best  known  special  agency  in  Amcrioa. 
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Seal  of  Philadelphia 


If  you  were  to  ask  most  any  intelligent 
Philadelphian  how  to  make  your  adver- 
tising do  you  the  most  good  in  Philadel- 
phia, the  reply  undoubtedly  would  be 
"Put  it  in  The  Bulletin." 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concen- 
trating in  the  newspaper  "nearly  everybody'7  reads— 

The  Bulletin 


iVet  paid  daily  average  circulation  for  March : 


516,405 


copies 
a  day 


Breaking  all  its  previous  circulation  records 


,Vo  prize,  premium,  coupon  or  other  artificial  methods 
of  stimulating  circulation  are  used  by  The  Bulletin. 

The  circulation  of  The  Bulletin  is  larger  than  that  of  any  other  dailv  or  Sunday 
newspaper  published  in  Pennsylvania,  and  is  one  of  the  largest  in  the  United  States. 
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WITH  THE  MARCHERS  IN  THE  ANNUAL  PEACOCK  ALLEY  PARADE 

Editor.   »nd  PuMinhon  from  Enff  Pert  of  the  Country   Expense  Inlereotirtf  Vim*  on  Labor,  Adv.rtiame.  Rata,  New. print  nnd  other  Pro  blame  i, 

Exclusion  Interview,  with  EDITOR  *  PUBLISHER 


J**OL.  ROBERT  EWING.  of  the 
New  Orleans  Stales,  who  aliased 
but  year  convention*  because  of  ill- 
m«,  was  on  hand  (his  year  looking  as 
blooming  in  health  and  as  prosperous 
as  ever.*'  We  have  ben  bit  less  by  the 
business  depression  than  many  other 
cities  in  spile  of  the  fact  that  sugar, 
rice  and  cotton  have  declined  In  price 
amazingly.  How  do  I  account  for  it? 
I  think  that  it  is  due  largely  to  the 
fact  that  so  many  new  buildings  are 
going  up.  We  are  erecting  14  and  16- 
story  buildings  on  (oundatians  laid  on 
concrete  piles  sixty  feet  or  more  in 
depth,  With  so  much  hnitding  going 
on  money  has  been  more  plentiful.  Of 
course  we  arc  not  as  prosperous  as  we 
were  in  boom  time  during  the  war,  but 
at  the  <ame  time  we  have  no  reason  to 
complain" 

a  •  • 

«f  don't  believe,"  said  C  D.  Morris, 
*  editor  and  publisher  of  St. 
Joseph  (Mo.)  Gaxette,  "that  local  mer- 
chants should  be  allowed  to  carry  na- 
lional  advertising  on  a  local  contract. 
In  a  broad  sense  it  is  destructive  to 
the  business  and  beneficial  to  neither 
pnblisher  nor  advertiser.  We  have  the 
same  rate  for  both  local  and  national 
advertising,  so  the  question  is  not 
giving  us  any  trouble  just  now." 

•    *  • 

TPHE  44-hour-a-weelc  demand  oi  the 
printer*  is  worrying  some  of  the 
newspapers  tbat  have  job  departments. 
A  few  have  already  yielded  and  there- 
fore view  with  equanimity  the  approach 
of  May  1.  Others  are  going  to  fight 
the  unions  to  a  finish.  Dietrich  La-, 
madi.  president  and  general  manager 
of  the  Williamsport  (Pa.)  Grit,  told 

the  writer  that  the  employing  printers 
of  that  city  will  not  grant  the  44-hour 
week.  "We  consider  the  demand  un- 
warranted and  shall  •  resist  it  to  the 
end,"  he  said.  "When  die  strike  comes 
on  May  I,  we  will  be  prepared  to  meet 
it.  I  am  afraid  that  in  some  cases  the 
employers  aye  not  planning  ahead  and 
hence  will  be  placed  at  a  disadvantage 
when  the  strike  does  come.  In  offices 
where  nothing  has  been  done  to  meet 
the  situation  the  printer*  will  have  a 
much  better  chance  of  winning  out 
than  in  other  offices.  In  these  days  of 
business  depression  the  Typographic*! 
Union  shows  pour  judgment  in  forcing 
a  snorter  week  upon  their  employer* 
who  are  still  paying  our  printers  war- 
time wages.1* 


"WHY  wuuld  it  nnl  be  a  good  plan 

for  Emtob  &  Publish  s*  to  start  a 
movement  in  favor  of  changing  the  pub- 
lishers' meetings  to  some  other  time,  in 
.  future?"  This  was  a  suggestion  made 
by  William  A-  Hendrick.  publisher  of 
the  New  Haven  Times-Leader,  "Under 
the  present  arrangement.'*  Mr.  Hendrick 
pointed  out,  "they  always  come  during 
the  latter  part  of  April,  and,  in  a  con- 
siderable number  of  cities,  the  typo- 
graphical scale*  expire  at  exactly  that 
time,  with  their  attendant  troubles,  I 
understand  that  scales  are  expiring  this 
year  in  more  than  100  cities,  ft  would 
seem  as  though  the  meetings  could  be 
held  at  some  other  time,  without  any 
great  difficulty.  I  believe  it  »  a  mis- 
take to  hold  them  al  the  worst  possible 
time  in  the  year  for  publishers  who 
have  labor  unions  to  deal  with, 


jyjlSS  BEATRICE  COBB,  editor  and 
publisher  of  the  Morganton  (N.  C) 
News-Herald,  has  the  distinction  of 
winning  her  spurs  in  a  State  which  is 
noted  for  conservative  thought.  The 
Old  North  State  never  "surrendered" 
on  the  question  of  giving  the  vote  to 
women  and  the  majority  of  the  people 
down  there  are  and  were  opposed  to 
Such  a  new-fangled  idea.  But  their 
conservatism  never  feared  Miss  Cobb 
who  in  five  years  his  climbed  to  a  se- 
cure position  as  a  progressive  newspa- 
per editor. 

Miss  Cobb  fell  heir  to  a  weekly  pa- 
per, which  was  owned  and  published  by 
her  father  and  since  the  day  she  took 
hold,  it  has  been  one  of  lirest  weekly 
papers  ha  the  Stale.    She  is  the  only 


dimes  pretty  near  running  the  town  o( 
Morganton,  which  is  one  of  the  oldest 
in  the  State.  She  publishes  the  only 
paper  in  Burke  county,  and  when  she 
says  a  bond  issue  is  all  right,  the  voters 
are  sure  to  back  up  her  judgment  She 
is  the  town's  adviser  and  mentor  and 
also  the  county's. 


up* AST  Liverpool  is  not  as  badly  off 
as  some  other  towns  in  Ohio."  said 
Louis  H.  Brush,  president  and  publisher 
of  the  Review,  in  speaking  of  the  busi- 
ness situation.  Ours  is  a  pottery  town 
and  the  plants  arc  working  75  per  cent 
of  capacity.  Hence  the  local  situation 
is  not  at  all  depressing.  If  Congress 
adopts  some  tariff  legislation  this  fall 
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woman  member  of  the  North  Carolina 
Press  Association  and  no  program  for 
g  meeting  of  that  body  is  considered 
complete  unless  she  is  down  for  an  ad- 
dress. She  served  as'  secretary  for 
some  time,  and,  like  she  always  does, 
made  good  in  a  large  way. 

Miss  Cobb  is  the  "whole  work-"  on 
her  paper  and  runs  it  without  anybody's 
help  or  assistance.  She  has  an  up-to- 
date  job  printing  establishment— in  fact 
everything  altosit  it  is  up-to-date,  the 
editor  being  most  up-to-date  of  all.  In 
order  to  keep  up-to-date  she  attends  all 
sorts  of  meetings  o'  Iter  brother  edi- 
tors and  that  accounts  for  her  being  in 
New  York  this  week.  She  is  up  to 
learn  what  the  other  fellow  is  doing 
— and  will. 

Ik-fides  running  her  paper.  Miss  Cobb 


the  situation  will  be  much  better.  Ger- 
man pottery  is  not  coming  into  the  mar- 
ket and  hence  our  American  manufac- 
turers have  an  opportunity  to  sell  a  lot 
of  pottery.  Local  advertising  has  held 
up  wonderfully  well. 


vvaTlUR  foreign  advertising  ha*  fallen 
off  30  per  cent,"  said  l.yman  F. 
Black,  of  the  Elgin  OIL)  Daily  News, 
"during  the  present  business  depression. 
In  my  opinion  this  condition  will  not 
continue  for  many  months  longer.  The 
difference  between  our  local  and  foreign 
rate  is  not  very  great  and  our  intention 
is  to  make  them  the  same  by  raising  the 
local  rate.  We  have  accepted  some  na- 
tional advertising  through  our  mer- 
chants at  the  load  rale,  hut  for  many 


reasons  would  prefer  10  have  such 
advertising  come  through  the  agent." 

n    n  ay 

o4IK  you  want  an  example  of  what  ad- 
'  vertising  will  do  let  me  call  your 
attention  to  the  case  of  Kansas  Oty, 
Kansas,"  said  Marco  Morrow,  general 
manager  of  the  Capper  publications. 
"When  we  started  the  Kansas  Oty  Kan- 
san  three  months  ago,  the  merchants 
were  complaining  about  poor  business. 
They-helieved  in  their  city  and  in  its 
possibilities,  but  the  town  lacked  a  live 
newspaper  to  wake  up  people  and  tell 
them  what  they  had  to  sell. 

"The  Kaosan  has  been  established 
three  month*.  At  the  end  of  the  second 
month  it  showed  a  profit  and  has  been 
going  ahead  at  a  fine  rate  ever  sinew. 
You  never  saw  such  a  change  come  over 
a  city  in  your  life  ^  has  taken  plan-  m 
Kansas  City.  Business  in  the  store*  ha* 
increased  SO  per  cent  The.  merchant* 
arc  having  a  hard  time  to  get  goods  fast 
enough  to  keep  up  with  the  demand. 
There's  a  snap  and  a  go  about  the  town 
that  it  did  not  have  before. 

"The  business  men  now  feel  that  they 
have  a  paper  that  is  a  credit  to  the  city. 
Th<>  advertise  mure  liberally  than  their 
Contracts  provide,  which  is  a  good  sign. 
They  like  the  way  we  run  the  paper. 
We  do  not  accept  *       *'  advertising. 

from  the  department  or  other  Store*  of 

Kansas  City,  Missouri,  which  is  just 
across  die  river,  The  circulation,  now 
19.0110.  goes  inlo  Ihc  homes  of  the  penple 
the  merchants  want  to  reach.  Every- 
body read*  the  Kansan  religiously  and 
wanls  to  help  it  succeed.  When  some 
of  the  women  learned  that  we  warned 
to  secure  a  membership  in  the  Asso- 
ciated Press  they  voruntarily  circulated 
a  petition  to  Ihc  Board  of  Directors  in 
our  behalf,  for  which  they  obtained  sev- 
eral thousand  signatures,  When  yon 
have  such  a  spirit  as  (hat  behind  you  i» 
there  any  douhi  as  to  the  future  of  that 
newspaper  in  that  city  J" 
sen 

T*HOSE  of  us  who  have  visited  San 
Francisco  and  Oakland,  Calif.,  in 
the  summer  can  testify  to  the  delight- 
ful Coolness  of  the  weather  in  the  hot- 
test months.  Perhaps  some -of  u*  do 
not  realize  the  advantages  of  this  kind 
of  weather  during  the  hottest  months  of 
the  year,  from  a  production  standpoint 
J,  R.  Know  I  and,  president  and  managing 
editor  of  the  Oakland  Tribune,  who  for 
twelve  years  represented  California  in 
Congress  tells  me  that'  men  work  harder 
and  more  effectively  in  the  two  coast 
Cities  than  they  do  in  Los  Angeles  or 
other  interior  places.  "This  it  especially 
natural."  he  said,  "when  the  weather  Is 
hot  people  do  not  feel  like  exerting 
themselves  any  more  than  they  have  to. 
When  the  weather  is  cool  they  feel  like 
hustling. 

'1  am  afraid  the  44-hour-a-weck  prop- 
osition is  going  to  be  adopted  by  the 
job  office*  on  the  Pacific  Coast,  Wc  in 
Oakland  wanted  to  oppose  the  move- 
ment, but  the  San  PraneJseo  employer* 
were  forced  or  voluntarily  favored  the 
plan.  If  it  goes  into  effect  the  time  will 
not  he  remote  when  the  newspaper  com. 
positors  will  also  demand  a  like  re- 
duction in  hours.  Should  Ibis  happen  it 
will  work  a  hardship  10  alt  newspaper 
publishers." 

(Centinutd  an  pagt  90) 
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LAWSON  POLLS  RECORD  VOTE  IN  A.  P.  ELECTIONS 

Melville  E.  Stone  Retire*  Bfl  General  Manager  and  Will  Be  Counselor  and  Secretary— Martin  in  Full 

Charge: — Kansas  City  and  St.  Louis  in  Warm  Service  Fights 


••JV'OTHING  would  Rive  mc  mure  as- 
surance at  this  time  dun  to  know 
that  the  new  Administration  would  be 
able  to  deserve  anil  retain  the  lavish 
measure  of  gtxxi  will  and  confidence 
that  ha*  hern  accorded  to  it  thus  far," 
declared  President  Warren  G.  Harding 
in  a  letter  to  the  Associated  Press  which 
was  read  to  the  700  members  in  attend- 
ance at  the  annual  luncheon  on  Tuesday 
at  the  Waldorf-Astoria.  "Mutual  tol- 
erance and  moderation,  will  I  am  jure, 
l>e  amply  repaid  in  accomplishment  for 
the  good  of  the  country  we  all  wish  to 
prosper,"  concluded  the  President 

Mr.  Harding's  plea  for  the  aid  of  the 
press  was  seconded  by  John  W.  Davis, 
former  Ambassador  to  the  Court  of  St. 
James  and  now  general  counsel  of  the 
A  P,  who.  in  the  course  of  his  address 
at  the  luncheon  said  I 

'"Certainly  those  on  whose  shoulders 
the  burden  rests  are  entitled  to  every 
opportunity  to  formulate  their  policy 
without  premature  criticism  or  unsolic- 
ited advice." 

Mr.  Davis  also  took  occasion  to  refer 
to  the  present  state  of  the  Versailles 
treaty,  stating  that  he  saw  no  reason 
why  one  Senator  opposed  to  a  treaty 
should  be  given  as  much  consideration 
as  any  two  Senators,  no  matter  how  em- 
inent, in  favor  of  it.  "Is  there  any 
reason  today."  he  asked  "why  the  same 
senatorial  majority  which  can  adopt  a 
declaration  of  war  and  pass  the  most 
far-reaching  and  important  statutes,  can- 
not be  equally  trusted  to  advise  and 
consent  where  treaties  are  concerned." 

Officers  were  elected  by  the  new  hoard 
of  directors,  which  met  at  the  Waldorf- 
Astoria,  Wednesday  morning,  as  fol- 


Thc  terms  of  the  new'y  elected  di- 
rectors expire  in  1924. 

The  meeting  was  notable  in  several 
respects.  It  was  the  largest  attendance 
ever  drawn  by  an  A.  P.  meeting. 

Some  of  those  elected  to  the  board  of 
directors  received  the  heaviest  vote  ever 
recorded  in  such  a  contest. 
No  new  members  were  elected. 
Membership  as  an  English  language 
daily  was  denied  to  the  Westliche  Post 
fnr    °'   St   L011'5-   raising   possibilities  o( 
to  Jgjd  action  hy  G.  A.  Buder,  its  pub- 

A  strenuous  campaign  for  election  to 
membership  by  the  Kansas  City  Kansan 
was  withdrawn  when  it  became  evident 
that  the  membership  was  heavily  against 
the  proposition. 

The  members  also  upheld  the  protest 
of  Louis  Golding  of  the  St.  Joseph 
(Mo.)  News-Press  against  the  admis- 


Scvcral  members  opposed  this  motion, 
declaring  that  it  involved  a  surrender 
of  their  rights  under  their  membership 
contracts  with  the  association,  and  it 
was  defeated  by  a  heavy  vote.  In  sup- 
port of  the  resolution  it  was  urged  that 
such  limitation  of  the  protest  right 
would  make  possible  the  representation 
of  the  Associated  Press  where  it  is  not 
now  directly  covered  and  that  the  enact- 
ment of  the  rule  would  affect  directly 
only  four  A.  P.  newspapers,  which  have 
no  competition  with  Associated  Press 
membership  within  the  radius  named  in 
the  resolution. 

Three  of  the  10  nominees  for  direc- 
torships withdrew  their  names  on  the 
floor.  They  were  John  Stewart  Bryan 
of  the  Richmond  News-Leader,  Henry 
M.  Pindell  of  the  Peoria  Journal- 
Transcript  and  E.  Lansing  Kay  of  the 
Sl  Louis  Globe-Democrat.  The  vote 
on  the  seven  candidates  for  five  places 


President.  Frank  B.  Xoyes,  Washing- 
ton Star. 

Knew  Vici.PatsuEr.-T.  Herbert  F. 
Gunnison,  Brooklyn  (N.  Y.)  Dailv 
Eagle. 

Second  Vic*.  President,  Stuart  H. 
Perry,  Adrian  (Mick)  Telegram  & 
Times. 

Couxseli*  A-t»  Secbetarv,  Melville 
F_  Stone.  New  York. 

Gsnctal  Manages  and  Assistant 
Sicwtaby.  Frederick  Rov  Martin,  New 
York. 

Tkkam  k«,  James  R.  Youatt,  New 
\ork. 

Executive  Committee,  Victor  F.  Law- 
son,  Chicago  Daily  News;  Charles  H. 
Clark.  Hartford.  Conn.,  Courant;  C  A. 
Rook,  Pittsburgh  Dispatch;  W.  L.  Mc- 
Lean, Philadelphia  riiilictin ;  Frank  15. 
W.cs,  Washington  Star;  Adolph  S. 
Ochs,  New  York  Times,  John  R 
KJthoTIl,  Providence  Journal. 

The  holdover  directors  are: 

Term  Expires  1922 
(  lark   Howell,   Atlanta  Constitution. 
V.  S.  McClatchy,  Sacramento  Bee. 
Charles    Hopkins    Clark,  Hartford 
Courant 

Charles  A.  Rook.  Pittsburgh  Dis- 
patch. 

Elbert  II.  Baker,  Cleveland  Plain 
Dealer. 

Term  Expires  I92J 
W.  L.  McLean,  Philadelphia  Bulletin. 
Frank  B.  Noyes,  Washington  Star. 
V!u||.|i  S   Orbs.  X, ....  v.  tk  TfaMt 
J- Am  R.  Rathom,  Providence  Journal. 
H.  V.  Jones.  Minneapolis  Journal. 


PRESIDENT  HARDING'S  MESSAGE  TO  THE 
ASSOCIATED 


ttj  WOULD  be  very  grateful  if  on  the  occasion  of 
of  the  Associated  Press  you  would  express  to  th 


}f  the  annual  luncheon 
>"  the  gathering  my  great 
regret  that  public  engagements  maVe  it  impossible  for  me  to  accept  the 
invitation  to  be  present.  The  opportunity  to  meet  so  pleasantly  a  company 
of  fellow  newspaper  men  such  as  will  there  be  gathered,  presents  a  real 
temptation  to  play  truant  and  join  you ;  but  it  seems  quite  impossible- 

As  a  newspaper  publisher  I  am  disposed  to  arrogate  to  myself  a  bit 
of  special  qualification  to  judge  the  service  that  the  journalistic  press  has 
rendered  to  our  country  in  the  difficult  period  through  which  we  have 
passed,  and  which  i,  not  yet  ended.  I  know  how  earnestly  and  effectively 
the  press  tried  to  hold  up  the  hands  of  all  who  were  carrying  forward  our 
nation  s  activities  during  the  war. 

„«■  '!?"  tl'e.?th",  h™d\my  5crvice  ;n  Public  life  gave  me  some  special 
insight  into  the  relations  between  the  government  and  the  instrumentalities 
ol  publicity.  No  more  unqualified,  intelligent  and  patriotic  service  was 
rendered  to  the  nation  and  the  great  cause,  than  that  so  freely  given  by 
the  newspapers.  Looking  back  upon  it  as  one  of  the  chief  assets  on  the 
side  of  national  morals.  I  cannot  but  bespeak  a  continuance  of  the  lofty 
motives  that  inspired  it,  and  of  the  generous,  considerate,  helpful  attitude 

.„  i  j  L  .  °Ur  fwn  na,ion  have  ye(  m4"i'<>l<J  onerous  problems 
to  solve  and  burdens  to  bear.  I  know  that  among  those  entrusted  with 
national  administration  there  is  the  ardent  wish  to  serve  with  whatever 
of  ability  we  may  possess,  and  without  any  reservations  in  behalf  of  par- 
tisanship or  personal  interest.  Nothing  would  eive  me  more 
this  time  than  to  know  that  the  new  Xtak««taf  StX  £ 
deserve  and  retain  the  lavish  measure  of  good-will  and  confidence  that  has 
been  accorded  to  it  thus  far. 

1„  ,2!™nli,0,C?n-<*         moa>fa,tio?  '  »">  be  amply  repaid 

m  accomplishment  for  the  good  of  the  countrv  we  all  love  and  wish  to 
prosper. 

"Most  sincerely  yours, 

"WARREN  G.  HARDING." 


sion  to  the  A.  P.  ranks  of  the  Maryvillc 
(Mn.)  Democrat  -  Forum,  although 
Maryville  is  42  miles  from  St.  Joseph 
and  does  not  compete  in  the  latter  city. 
The  News-Press  contended  that  Mary- 
villc was  included  in  its  rural  circula- 
tion territory  and  that  the  admission  of 
it  and  other  newspapers  in  that  terri- 
tory to  Associated  Press  membership 
would  constitute  an  invasion  of  the 
News-Press  contractual  right  to  protcc- 
tion. 

Other  members  from  the  same  state 
-poke  in  favor  of  admission  of  the 
.Maryvillc  newspaper,  and  President 
Noyes  during  the  discussion  introduced 
a  resolution  drafted  by  the  board  of 
directors  to  the  effect  that  it  was  the 
sense  of  the  Associated  Press  member- 
ship that  the  right  of  protest  by  a  mem- 
ber should  he  limited  to  a  radius  of 
12  miles  from  the  point  of  publication. 


on  the  board  was  the  heaviest  in  the 
history  of  tile  Association,  over  4,000 
votes  being  cast. 

Mr.  Pindell.  in  withdrawing  his  name, 
addressed  tin-  mreting  as  follows: 

"I  don't  uant  anyone  to  get  the  im- 
pression from  wh.*t  I  am  going  to 
say  that  I  would  not  want  to  be 
a  director  of  the  Associated  Press,  a* 
I  regard  it  as  one  of  the  highest  hon- 
ors that  could  he  bestowed  on  anyone, 
I  am  not  flattering  invself  that  if  1 
wanted  to  I  could  beat  Victor  F. 
Lawsuit  for  director,  and  I  would  say- 
is  ,th  all  candidnrss.  that  if  I  could  beat 
Mr.  Lawson  1  would  not  want  to  do  it. 
Mr.  Laws-ill,  perhaps  in  conjunction  with 
Melville  E.  Stone,  was  an  organi/cr  of 
the  Associated  Press.  Mr.  Lawson  has 
dreamed  and  loved  the  Associated 
Press  ever  since  it  was  organized,  and 
he  has  exemplified  in  his  service  for 


the  Associated  Press  those  high  ideals 
which  haie  always  characterised  his 
C  hicago  papers. 

"I  very  heartily  and  sincerely  second 
the  nomination  of  Mr.  Lawson.  I 
think  six  years  is  long  enough  for 
an,  one  person,  save  Mr.  Lawson.  to 
serve.  I  urge  you  to  elect  Mr.  Law- 
son  and  keep  him  on  the  directorate  al- 
ways." 

Mr.  Lawson  was  re-elected  for  three 
years  receiving  over  3,700  votes  out  of 
a  total  of  approximately  4.000,  the  larg- 
est vote  ever  given  to  an  A.  P.  director. 
D.  D.  Moore,  of  the  New  Orleans 
1  imes-Picayune  also  surpassed  the  pre- 
"oils  record  of  approximately  3,200 
votes  his  total  being  over  J.SOO.  Frank 
P.  MacLennan.  of  the  Topeka  State 
Journal,  D.  E.  Town,  of  the  Louisville 
Herald  and  W.  H.  Cowles.  of  the 
Spokane  Spokesman  Review  also  were 
elected  by  a  heavy  vote,  Mr.  Cowles,  re- 
ceiving about  3,100  ballots. 

E.  P.  Adler  of  the  Davenport  (la.) 
Times  received  approximately  2,200 
vote*  and  Stuart  H.  Perry  of  the 
Adrian  (Mich.)  Telegram,  one  of  the 
younger  members  of  the  Association 
received  well  over  1,000. 

H.  V.  Jones  of  the  Minneapolis  Jour- 
nal was  the  successful  comeatant  with 
.c  Vs's  McK«v«  of  the  Aberdeen 
<i>.  D.)  American-News  for  the  place 
on  the  board  vacated  hy  the  resigna- 

about  3.400  favorable  ballots. 

Organization,  checking  of  proxies 
and  casting  of  ballots  for  the  director* 
consumed  the  greater  part  of  the  morn- 
ing session,  which  started  an  hour  late 
due  to  confusion  of  standard  and  day- 
light saving  time,  which  became  effee 
tive  in  New  York  Sunday.  Adjourn- 
ment was  taken  for  luncheon  and  busi- 
ness was  resumed  in  mid-afternoon 
with  the  election  of  advUory  board* 
and  committees,  leaving  on  the  sched- 
ule the  applications  for  membership 
of  newspapers  which  had  been  re- 
ferred to  the  convention  under  the  As- 
sociation's rule  on  protests. 

Interest  ran  high  in  two  of  these 
cases— the  application  of  the  Kansas 
City  Kan*an.  Senator  Arthur  Capper'* 
new  daily,  for  membership,  which  had 
been  protested  by  the  Kansas  City 
(Mo.)  members,  the  Star  and  the  Jour- 
nal. And  that  of  the  St.  Louis  West- 
liche Post  for  the  right  to  print  in 
English  instead  of  German,  which  is 
compulsory  under  its  present  mem- 
bcrship. 

The  Kansan  withdrew  without'  dis- 
cussion. Marco  Morrow  of  the  Capper 
Publications  drawing  a  few  laughs  and 
applause  by  hi,  good-humored  address 
in  withdrawing  the  application.  A 
strong  preliminary  campaign  had  been 
made  by  this  paper,  a  circular  having 
been  distributed  among  the  members 
carrying  an  argument  hy  Senator  Cap- 
per and  letters  to  the  Associated  Press 
from  Kansas  City  (Kan.)  civic  busi- 
nes*  and  educational  leaders  petition- 
ing the  grant  of  a  membership,  largely 
on  the  ground  that  the  citv  wa*  no 
longer  merely  the  "Kansas  Side"  and, 
with  its  population  of  1(10,000  was  en- 
titled to  treatment  as  a  locality  distinct 
geographically,  governmental^  and  so- 
cially from  the  city  in  Missouri  the 
newspapers  of  which  were  attempting 
to  block  its  progress. 

The  St.  Louis  Westliche  Post  took 
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its  cue  to  the  floor  for  the  third  suc- 
cessive year  and  m  again  denied  the 
right  to  print  in  English  after  a  warm 
discussion.  G.  A.  Budcr  of  the  W«it- 
tiche  Poit  aud  E.  Lansing  Ray  ot  the 
Globc-Demoerat  were  the  opposing 
leaders.  Mr.  Budcr  left  the  convention 
and  the  city  immediately  after  the 
vote,  and  could  not  he  reached  for  a 
statement,  but  it  was  reported  around 
the  Waldorf  corridors  that  he  intended 
to  rahc  his  light  to  the  courts. 

The  Washington  Herald,  which  was 
refused  A,  P.  membership  last  year 
was  again  voted  down  by  the  conven- 
tion. 

No  newspapers  were  elected  to 
membership,  it  was  stated,  all  recent 
applications  on  which  there  were  no 
protests  havbtg  been  previously  acted 
upon  by  the  board  of  directors  aud 
announced  Jo  Editor  ft  Publisher  at 
the  time  of  their  election. 

The  following  boards  and  commit- 
tees were  elected  at  the  Annual  Meet- 
ing of  the  Associated  Press: 

Advisory  Boards 
Eastern  Division 
A.  P.  Moore,  Pittsburg,  Pa,  Leader, 
Chairman* 

Edward  H.  Butler,  Buffalo,  N.  V, 
News,  Secretary. 

Richard  Hooker,  Springfield;  Mass, 
Republican. 

E.  L.  Haynes,  Wilmington,  Del, 
Morning  News. 

W.  H.  Dow,  Portland,  Me,  Express 
&  Advertiser, 

Central  Division 
M.  M.  Murdoch.  Wichita,  Kara, 

Eagle,  Chairman. 
Mrs.  Zett  Hart  Deming,  Warren,  O, 

Tribune.  Secretary. 

P.  F.  Howe,  Kalamazoo,  Mich,  Ga- 
zette. 

H.  &  Spauldiug,  Shawnee,  Okia.. 
News. 

Leo  P.  Loomis,  Muscatine,  la. 

Journal. 

Southern  Division 
H.  C.  Adlor,  Chattanooga,  Teon, 
Time*.  Chairman. 
J.  N.  Heiekeil.  Little  Rock,  Ark, 

Gazette,  Secretary. 

J.  L.  Home,  Jr„  Rocky  Mount,  N.  C, 
Telegram. 

*  John  S.  Cohen,  Atlanta,  Ga,  Jour- 
nal. 

L.  J.  Wortham,  Port  Worth,  Texas. 
Star  <t  Telegram. 

Western  Division 

A.  N.  McKay,  Salt  Lake,  Utah,  Tri- 
bune. Chairman. 

C.  B.  Blethcn,  Seattle,  Wash.,  Times, 
Secretary. 

Dwight  B.  Heard,  Phoenix,  Aria, 
Republican. 

J.  R,  Knowlaod,  Oakland,  Calif, 
Tribune. 

C.  A.  Mordcn,  Portland,  Ore,  Ore- 
gon ian, 

NountATUte  Comenrsa 
Eastern  Division 
Arthur  G.  Staples,  Lewis  ton.  Me, 
Journal. 

A.  R.  Kimball,  Waterbury,  Conn, 
American. 

Central  Division 
R.  F.  Wolfe,  Columbus,  O,  State 
Journal. 

Henry  W.  Marsha]],  Lafayette.  Ind, 
Journal. 

Southern  Division 
E.  B.  Sublimit,  Nashville,  Tenn, 
Banner. 

F-  G.  Bell,  Savannah,  Ga,  News. 

Western  Division 
Frank  S.  Baker,  Tacoma,  Wash., 
Ledger. 


Arthur  L.  Fish,  Salt  Lake;  Utah, 
Telegram. 

AVMTINO  COU HITTER 

Eastern  Division 

W.  J.  Pattison,  Scraoton,  Pa,  Re- 
publican. 

Central  Division 

C.  C.  Marquis,  Bloomington,  111, 
Pantagraph, 

Southern  Division 

Frederick  1.  Thompson,  Mobile, 
Ala,  Register. 

Western  Division 

Frank  H.  Hitchcock.  Tucson,  Ariz., 
Citizen.  , 

Steady  growth  and  development  of  its 
news-gathering  and  distributing  facili- 
ties are  noted  in  the  report  of  the  direc- 
tors, submitted  on  Tuesday.  It  is  stated 
that  the  A.  P.  is  now  operating  over  70 
leased  wired  circuits  and  more  than  SO 
bureaus,  that  the  mileage  of  leased  wire 
circuits  was  increased  4,600  miles,  mak- 
ing die  tout  60,432,  the  number  of  op- 
erators increased  to  785  and  the  number 
of  automatic  printing  machines  to  nearly 
200.  The  service  was  strengthened  in 
Europe  and  Latin  America  and.  the  di- 
rectors relate,  at  many  of  the  important 
international  conferences  in  Europe,  the 
A.  P.  staffs  were  larger  than  those  of 
the  European  agencies.  By  their  con- 
duet  abroad,  it  is  added,  they  are  wel- 
come everywhere— except  only  in  Rus- 
sia. 

Revenues  amounted  to  $5^7%09O  and 
expenses  to  $5,191,14%  leaving  an  ex- 
cess of  approximately  $181j000  for  the 
year.  The  emergency  reserve  fund 
amounted  December  31  to  $3401000.  The 
employes'  benefit  reserve  fund  is  cred- 
ited with  $110,625,  the  board  having  re- 
stored to  it  the  $34,686  expended  during 
the  year  for  pensions,  death  and  disa- 
bility benefits.  Thirteen  employes  are 
on  the  pension  rolL  death  benefits  were 
paid  to  the  beneficiaries  of  six  deceased 
employes  and  disability  benefits  amount- 
ing 1«  $20,352,  were  paid  to  256  em- 
ployes. 

Mrmscmrip  1258 

Membership  on  December  31  included 
1,258  newspapers,  of  which  738  received 
leased  wire  service.  In  six  years,  the 
directors  point  out,  the  membership  has 
grown  from  906  to  1,258,  but  the  mem- 
b»rs  receiving  leased  wire  reports  ha* 
fluctuated  only  between  58  per  cent  and 
60  per  cent 

The  report  in  full  follows: 

To  the  Member*  of  the  Aetorhttti 

Pre**: 

"The  passing  of  another  busy  year 
serves  to  Intensify  the  conviction  that 
the  founders  of  this  association  laid  the 
cornerstone  of  one  of  the  most  impres- 
sive structures  of  co-operative  effort  of 
our  time.  Whatever  its  defects  of  plan, 
whatever  its  mistakes  of  policy,  what- 
ever its  error*  of  omission  or  commis- 
sion, the  Associated  Press,  after  twen- 
ty-one years  of  eventful  existence,  re- 
mains the  most  successful  and  compre- 
hensive press  association  in  existence, 
and  nobody,  friendly  or  unfriendly,  has 
yet  devised  a  more  satisfactory  machine 
for  collecting  and  distributing  the  newt 
of  the  work, 

"We  have  passed  through  another 
Presidential  campaign,  serving  to  pa- 
pers representing  alt  shades  of  political 
belief  reports  of  political  events,  often 
most  bitterly  controversial.  Complaints 
have  been  negligible,  and  those  who  de- 
pend upon  American  newspapers  for 
facts  believe  that  the  Associated  Press 
is  a  trustworthy  chronicler  of  current 
happenings.  With  over  seventy  differ- 
ent leased  wire  circuits  and  more  than 
fifty  bureaus,  with  a  frequently  chang- 


ing personnel,  with  the  inevitable  errors 
of  haste  to  overcome,  the  organization 
continues  to  grow  in  the  confidence  of 
its  members,  and  thrives  upon  the  daily 
criticism  that  it  cordially  welcomes. 

"During  the  year  we  were  able  not 
only  to  strengthen  parts  of  our  operat- 
ing machinery  that  had  been  temporarily 
weakened  by  the  inroads  which  military 
service  made  upon  our  staff,  but  also 
greatly  to  amplify  our  facilities  for  in- 
creasing the  value  of  the  report  to  our 
members.  New  leased  wire  circuits  and 
additional  mail  services  have  been  estab- 
lished in  every  division.  The  mileage 
of  leased  wires  was  augmented  by  4.600 
miles,  making  the  total  69,432,  The 
number  of  operators  increased  to  785, 
and  the  number  of  automatic  printing 
machines  to  nearly  200. 

"Abroad  we  expanded  our  newt  re- 
sources as  conspicuously  as  at  home. 
We  depend  less  upon  the  European  news 
agencies  and  more  upon  our  trained 
staff  men.  At  many  of  the  important 
international  conferences  in  Europe,  for 
example,  our  stuffs  have  been  larger 
tban  those  of  the  European  agencies. 
It  may  interest  the  members  to  note  that 
more  than  one  hundred  men  are  now 
regularly  employed  in  our  bureaus  out- 
side the  United  States,  and  that  it  is 
an  established  policy  to  recruit  our  for- 
eign staffs  from  those  who  have  beets 
trained  in  our  bureaus  at  home, 

"Our  cable  service  to  Alaska  and  our 
wireless  reports  to  Hawaii,  the  Philip- 
pines and  Porto  Rico  keep  our  territo- 
rial papers  in  daily  touch  with  the  con- 
tinent. Our  reports  to  Mexico  and  Cubu 
and  our  developing  service  to  our  mem- 
bers in  Panama,  Colombia,  Ecuador, 
Peru,  Chile,  Argentina  and  Brazil  have 
effected  a  metamorphosis  in  the  ex- 
change of  news  between  the  United 
States  and  its  Southern  neighbors.  No 
longer  can  it  be  truthfully  said  that  in- 
consequential gossip  ami  sensational 
crimes  form  the  substance  of  the  news 
reports  exchanged  between  the  United 
States  and  the  rest  of  this  hemisphere. 
In  our  relations  with  our  Latin-Ameri- 
can members  we  have  found  them  anx- 
ious for  news  of  the  highest  importance, 
and  the  era  of  exchanging  trivialities 
appears  to  be  happily  at  an  end.  The 
Canadian  Press,  Ltd,  our  worthy  ally 
to  the  north,  continues  its  healthful  ex- 
pansion in  the  Dominion,  and  our  Latin- 
American  services,  both  in  character 
and  volume,  are  a  credit  to  the  journal- 
ism of  the  republic*  to  the  south  of  us. 

"In  every  emergency  our  staff  has 
responded  with  that  characteristic  devo- 
tion to  the  service  which  is  one  of  its 
most  cherished  assets.  Our  men  know 
that  to  represent  the  Associated  Press 
is  to  wear  the  badge  of  honest  journal- 
ism. They  are  welcome  everywhere — 
except  only  in  Russia.  They  are  never 
called  upon  to  seek  news  by  deception 
or  ruse. 

"They  arc  careful,  dependable,  inde- 
fatigable and  imperturbable  in  excite- 
meni.  They  are  trained  to  avoid  error, 
but  lo  admit  mistakes  unreservedly.  The 
fourth  estate  in  the  United  States  and 
throughout  the  world  is  held  in  higher 
esteem  because  of  the  simple  policy  of 
honesty  and  square  dealing  which  Asso- 
ciated Press  representatives  and  other 
American  reporters  of  similar  high 
standards  have  unfailingly  adopted- 

-The  Employes'  Benefit  Reserve  Fund 
is  credited  with  $H0v62S,  the  Board  hav- 
ing restored  thereto  the  total  amount 
expended  for  pensions,  death  and  dis- 
ability benefits  during  the  year.  This 
amount  was  $43,686.  Thirteen  employes 
are  an  the  pension  roll.  Death  benefits 
were  paid  during  the  year  to  the  bene- 
ficiaries of  six  deceased  employes,  and 
disability  benefits,  amounting  to  $20352 
were  paid  to  256  employes. 


"Our  revenues  amounted  to  $SJ72j09P 
and  our  expenditures  to  $5,191,143.  leav- 
ing an  excess  of  approximately  $181,000 
for  the  year's  operations.  Our  Emer- 
gency Reserve  Fund  amounted  on  De- 
cember 31  to  $340,000. 

"The  Board  continues  to  consider 
each  application  for  membership  with  a 
view  not  only  to  the  local  situation  bus 
also  to  the  general  interests  of  the  or- 
ganization. It  adopts  no  policy  of 
forced  growth.  On  December  31  the 
member  fit]  iv  was  1,256.  Of  these,  731 
members  received  a  leased  wire  report 
In  six  years  the  membership  has  grown 
from  90S  to  1,258.  but  the  percentage  of 
papers  receiving  a  leased  wire  report  has 
remained  almost  stationary,  frattuataog 
in  these  years  only  between  58  per  cent 
and  60  per  cent. 

"In  April  the  Board  granted  leave  of 
absence  at  his  own  request  to  the  gen- 
eral manager.  Since  then  be  baa  at- 
tended the  meetings  of  the  Board  and 
the  Executive  Committee  and  baa  given 
counsel  liberally  to  those  who  are  con- 
tinuing the  active  operation  of  the  or- 
ganization he  has  so  brilliantly  served 
-.1  roughout  ilit  scars. 

"Failures  on  the  Part  of  members  t» 
respond  to  the  co-operative  efforts  of 
the  management  an-  few,  am!  ihe,c  are 
usually  attributable  to  misunderstanding 
or  temporary  lack  of  vigilance.  Those 
in  closest  touch  with  the  news-gathering 
activities  must  appreciate  that  the  effi- 
ciency of  our  service  is  in  large  measure 
dependent  upon  the  unremitting  co-op- 
eration of  the  entire  Associated  Press 
membership. 

No  I  NTEtirnojrAL  Violaiions 

"Members  who  permitted  their  staff 
lo  sell  news  to  others  than  their  fellow- 
members  or  not  to  supply  their  local 
news  promptly  to  the  organization  have 
been  cited  from  time  to  time  to  appear 
before  the  Board.  In  every  instance 
they,  have  pleaded  ignorance  of  what 
their  staff  was  doing  in  violation  of  the 
By-Laws.  But  such  instance  have  been 
few,  and  we  can  report  a  general  reali- 
sation of  the  importance  of  the  mutual 
exchange  of  local  new*  which  is  one  of 
oar  fundamental  principles. 

"The  Board  cannot  at  this  time  def- 
nltely  fix  the  date  when  it  will  undertake 
the  decennial  revision  of  assessments  to 
tc  based  upon  the  latest  Federal  Census. 
It  must  await  the  compilation  of  various 
data  by  the  Census  Bureau. . 

"Victor  F.  Lawson,*  W.  L.  McLean, 
Frank  B  Nnyes.  Adolph  S.  Ochs,  Clark 
Howell,  V.  S.  HcCmtchy,  Charles  Hop- 
kins Clark,  Charles  A.  Rook,  W.  H. 
Cowles.  R.  M.  Johnston,  D.  E.  Town, 
Elbert  H.  Baker,  John  R.  Ratfaom, 
Frank  P.  MacLennan." 

An  attempt  to  change  the  associa- 
tion's protest  rule  failed  when  a  resolu- 
tion, recommended  by  the  board  of 
directors  "by  which  members  were  asked 
to  limit  the  radius  of  their  territory  to 
10  miles,  failed.  The  rule*  of  the  A.  P. 
regarding  territory  of  newspaper  mem- 
bers have  been  changed  several  timei 
since  their  formulation  when  the  Associ- 
ation was  reorganised  in  1901,  but  some 
of  the  papers  which  bold  old  member- 
ships continue  to  exercise  a  wider  radius. 
The  resolution  was  defeated  by  a  viva 
voce  vote. 

The  Association  passed  the  following 
resolution : 

"Resolved,  that  the  members  of  The 
Associated  Press  in  convention  as- 
sembled tender  their  thanks  to  the  Presi- 
dent, Board  of  Directors  and  officers  of 
the  Associated  Press  for  their  efficient 
work  during  the  past  year,  which  bat 
made  the  Associated  Press  the  greatest 
nrwt  gathering  organization  in  the  world 
and  a  credit  to  the  United  States." 
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INCREASED  SERVICE  TO  MEMBERS  A.  N.  P.  A.  GOAL 

Asserts  Authority  on  Agency  Recognition — Dues  Increased  for  Field  Service  of  Labor  Committee 
—Wants  P.  O.  Circulation  Statements  Continued  with  Government  Audit  in  Disputes 


rT,HE  outstanding  accomplishments  of 
the  American  Newspaper  Publishers' 
AasXsclltsOfl  during  its  35th  annual  con- 
vention in  New  York  this  week  were: 
Opposition  to  the  acceptance  of  na- 
tional advertising  as  local  business  at 


Request  that  members  cease  to  extend 
recognition  on  national  accounts  to 
agencies  until  the  A,  N.  P.  A.  recognizes 
them  and  that  the  Six  Point  League  of 
New  York  anil  the  Chicago  Newspaper 
Representatives  discontinue  passing 
upon  credits  and  making  suggestions  or 
recommendations  for  recognition  of  ad- 
vertising agencies  and  that  members  of 
the  A.  N.  P.  A.  instruct  their  special 
agents  to  confine  making  such  recom- 
mendations to  their  publishers  indi- 
vidually. 

Appointment  of  a  committee  to  nego- 
tiate new  international  arbitration  agree- 
ment) with  the  printing  craft  unions. 

Recommendation  that  the  Government 
retain  the  semi-annual  statement  of  cir- 
culation required  by  the  post  office, 
abolition  of  which  is  sought  by  the 
Audit  Bureau  of  Circulations.  Audit 
of  circulations  by  the  Government  in 
cast  of  complaint  by  responsible  parties 
is  urged  by  the  publishers. 

Pledge  of  support  to  members  in  op- 
position to  the  44-hour  week  and  the 
maintenance  of  the  48-hour  working 
week  for  printers. 

Recommendation  by  the  paper  com- 
mittee that  members  stay  out  uf  the 
spot  market  and  discount  all  selling 
threats  that  the  future  will  bring 
higher  prices  or  that  strikes  in  the 
mills  will  cause  a  shortage  of  new- 
print. 

Denunciation  of  the  fixing  of  a  mini- 
mum selling  base  of  any  article  or 
product  used  in  the  conduct  of  trade, 
commerce  or  manufacture,  as  destruc- 
tive of  competition  and  tending  to 
create  a  monopoly  and  as  detrimental 
to  the  best  interests  of  all  citizens. 
This  refers  to  the  passage  of  the  Meyer- 
Martin  bill  in  New  York  which  aims  at 
ending  the  price-fixing  agreement  be- 
tween the  photo-engravers'  union  and 
the  employing  engravers  and  was  said 
by  members  to  presage  action  in  sev- 
eral states  where  such  agreements  are 
effective. 

Appointment  of  a  committee  to  re- 
ceive suggestions  as  to  the  administra- 
tion of  the  association  and  to  put  for- 
ward subjects  for  discussion  at  future 
meetings  of  the  association. 

T.   R.   Williams  of   the  Pittsburgh 

Howard  Davis  of  the  New  York  Trib- 
une was  elected  treasurer  to  succeed 
George  H.  Larke  of  the  New  York 
World.  Other  officers  and  directors 
elected  Friday  morning  were : 

Vice-president,  Paul  Patterson,  Balti- 
more Sun  (re-elected). 

Secretary,  John  Stewart  Bryan,  Rich- 
mond News-Leader  (re-elected). 

The  above,  with  the  following  direc- 
tors, constitute  the  board: 

J.  E.  Atkinson.  Toronto  Star  (re- 
elected for  two  years). 

Elbert  H.  Baker.  Cleveland  Plain 
Dealer  (re-elected  fur  two  years). 

E.  H.  Butler,  Buffalo  Evening  News 
(re-elected  for  two  years). 

Hilton  U.  Brown.  Indianapolis  News 
(re-elected  for  two  years). 

Frank  G.  Bell.  Savannah  News. 

Harry  Chandler,  Los  Angeles  Times. 


Hopewell  L.  Rogers,  Chicago  Daily 

News. 

Charles  H.  Taylor.  Jr..  Bostofl  Globe. 

Howard  Davis  and  D.  D.  Moore  were 
added  to  the  committec-in-charge  of  the 
Bureau  of  Advertising,  other  members 
of  which  were  elected  as  follows,  with 
William  F.  Rogers  of  the  Boston 
Transcript  again  serving  as  chairman : 

Lafayette  Young,  Jr.,  Des  Moines 
Capital. 

Harrv  Chandler,  I-«s  Angeles  Times. 
William  Findlay.  Toronto  Globe. 
Fleming  Newbold.  Washington  Star. 


who  protesteil  against  the  first  report 
of  the  lwpcr  committee  and  caused  it 
to  embody  its  conclusions  in  a  resolu- 
tion which  was  adopted  by  the  Associa- 
tion Thursday. 

The  resolution  follows: 

In  accordance  with  your  directions  of 
yesterday,  your  Paper  Committee  as- 
sembled this  morning  at  nine  o'clock  for 
discussion  of  the  resolution  as 
by  Major 

The 

were,  Messrs.  Adler,  Wardman,  Thorn- 


PRESIDENT  HARDING'S  MESSAGE  TO 
THE  A.  N.  P.  A. 

1  HAVE  to  acknowledge  with  great  pleasure  the  invitation  which  you 
have  presented  to  me.  on  behalf  of  the  American  Newspaper  Pub- 
lishers' Association,  to  be  present,  with  Mrs.  Harding,  at  the  thirty-fifth 
annual  convention  luncheon  at  the  Waldorf-Astoria  on  April  25.  For 
many  reasons,  of  which  those  of  fraternal  chracter  are  perhaps  the 
most  compelling,  I  ajn  regretful  that  it  will  be  impossible  for  us  to 
accept.  The  demands  of  public  affairs  are  such  that  since  inauguration 
it  ha-  been  quite  impossible  for  me  to  make  any  engagement  which 
will  take  me  away  from  Washington. 

I  do  not  need  to  tell  you  how  deep  is  my  interest  in  the  work  of 
your  association.  My  own  participation  in  the  publishing  business 
throughout  the  entire  period  of  my  mature  lite — and,  indeed,  rather 
longer  lor  that  matter— has  filled  me  with  profound  appreciation  of 
the  work  that  this  organization  has  accomplished.  The  American  news- 
paper publishers  are  entitled  to  a  special  and  very  great  measure  of 
recognition  for  their  work  in  behali  of  National  unity  and  effective 
performance  of  the  great  duly  that  was  laid  upon  thctn  during  and  scince 
the  war.  I  am  bold  to  say  this  as  one  modest  publisher  whose  con- 
tribution, of  course,  was  a  small  one;  but  I  say  it  also  as  a  public  man 
who  saw  and  knew  the  great  services  of  the  American  newspapers  in  the 
supreme  crisis  of  the  world's  history. 

I  am  convinced  that  today  there  is  no  group  of  men  in  all  the 
Nation  who  have  a  more  thorough  appreciation  of  the  tremendous 
problems  which  confront  our  country  in  this  era  oi  reorganization  and 
rehabilitation  than  is  possessed  by  the  members  of  your  association. 
As  the  head  of  the  Government  rather  than  of  a  party,  and  with  no 
thought  of  personal  or  partisan  advantage,  I  am  moved  to  bespeak  for 
the  Government  and  for  all  the  people  a  continuaix-e  of  that  splendid 
and  patriotic  attitude  which  marked  the  work  of  the  American  news- 
paper press  during  the  war  and  has  characterized  it  ever  since.  Our 
problems  of  peace,  I  feel  quite  competent  to  assure  you,  are  hardly- 
less  difficult  than  those  of  war.  We  have  need  for  the  most  generous 
measure  of  unity  and  co-operation  among  all  the  forces  of  the  land,  and 
I  take  this  occasion,  most  earnestly,  to  ask  that  the  Government,  and 
those  responsible  for  its  administration,  may  have  that  assistance  in  the 
i  which  their  deserts  may  justify. 

Very  truly  yours, 

WARREN  G.  HARDING. 


David  B.  Plum.  Troy  Record. 
S.  E.  Thomason.  Chicago  Tribune. 
Louis  Wiley,  New  York  Times. 
John  B.  Woodward,  Chicago  Daily 
News. 

Increased  activity  of  the  Association 
in  behalf  of  members'  interests  and  vig- 
orous assertion  of  its  prerogatives  in 
fields  which  have  been  invaded  by  other 
organizations  are  foreseen  by  many 
members  in  the  adoption  of  increases 
in  clues  to  pay  the  expenses  of  field  work- 
ers for  the  special  standing  committee  on 
labor,  the  pledge  of  support  to  mem- 
hers  who  are  fighting  against  the  44- 
hour  week,  assertion  of  the  Associa- 
tion's prior  rights  in  the  recognition  of 
advertising  agencies  and-  the  appoint- 
ment of  the  committee  of  five  headed 
by  Gardner  Cowles  of  the  Des  Moines 
Kegister  to  receive  suggestions  for  the 
administration  of  the  Association. 

As  usual  a  belligerent  minority  was 
present,  largely  composed  of  members 
of  the  Publishers'  Buying  Corporation, 


a  son.  Bell,  Hanson  and  Dow.  Others 
present  who  participated  In  the  discus- 
sion, at  the  invitation  of  the  Committee, 
and  who  offered  suggestions  were 
Messrs.  Jason  Rogers,  Pape.  Finan, 
Zerbey,  We»ton,  Paul  Patterson  and 
Palmer. 

After  a  full  discussion  of  the  matter, 
your  Committee  decided  to  offer  for 
your  consideration  the  following  reso- 


Wmmrss,  Production  of 
has  been  largely  increased  during  the 
past  six  months  by  the  starting  of  four- 
teen new  machines,  increasing  the  avail- 
able tonnage  to  about  seven  hundred 
tons  per  day  in  the  L'nited  States  and 


Whejceas,  European  newsprint  is 
largely  adding  to  the  present  available 
supply  in  the  United  States,  and 

Whlxkas,  The  consumption  of  news- 
print in  the  same  period  has  substan- 
tially decreased  with  the  result  that,  in 
the  opinion  of 


present  supply  on  the  American  con- 
tinent  is  largely  in  excess  of  the  present 
consumption,  and 

Whereas.  In  the  opinion  of  your 
Committee,  newsprint  consumption  in 
the  year  1921  will  continue  at  a  I 
tially  lower  level  than  til 
in  the  year  Ym ;  therefore  be  it 

Hejoived.  The  present 
of  newsprint  is,  in  the  opinion  of 
Committee,  the  price  not  determined  by 
manufacturing  costs,  but  by  previous 
competitive  conditions  which  do  not 
now  obtain. 

Second,  that  on  the  present  spot  pa- 
per market,  newsprint  is  freely  offered 
in  quantity  at  four  cents,  with  some 
quotations  reported  at  three  and  three- 
quarter  cents. 

Third,  that  in  view  of  the  present 
.situation  with  respect  to  available  pro- 
duction, supply  and  consumption,  your 
Committee  recommends  to  the  members 
of  the  A.  N.  P.  A.  that  they  be  not 
stampeded  into  purchases  on  the  spot 
market,  or  under  contract,  by  selling 
threats  and  predictions  of  higher  prices 
strikes,  etc. 

Fourth,  that  your  Committee  is  di- 
recting if  best  endeavors  towards  col- 
lecting all  available  information  at  its 
New  York  office  and  it  urges  upon 
every  member  that  l-efore  making  new 
commitments  either  on  the  spot  or  con- 
tract market,  that  he  shall  freely  make 
use  of  the  datu  availahle  at  the  New 
York  office  and  consult  with  your  Com- 
mittee. Your  Committee  further  urges 
that  in  order  that  its  services  may  be 
of  the  highest  benefit,  every  member 
should  report  to  the  New  York  office 
all  quotation'  with  full  details  which 
he  may  receive,  as  to  mill,  tonnage, 
sizes,  conditions,  etc. 

Fifth,  this  committee  does  not  assume 
that  its  function  is  to  give  advice  to  its 
members,  but  it  will,  upon  request,  fur- 
nish all  availahle  data  and  information 
upon  which  the  action  of  members  may 
lie  based. 

Sixth,  by  reason  of  the  organization 
of  your  Committee,  it  is  not  within  its 
proper  functions  and  powers  to  enter 
into  co-operative  buying  for  the  mem- 
bers, but  your  Committee  believes  that 
co-operative  lmymg  movements,  among 
various  sectional  groups  of  smaller 
consumers,  is  advisable. 

Seventh,  your  Committee  further 
emphasizes  the  necessity  for  continued 
adherence  to  the  present  conservation 
policies  as  being  the  most  effective 
method  for  restoring  the  normal  price 
levels  and  preventing  waste. 

The  "insurgents"  also  protested  the 
postponement  of  the  election  of  officers 
from  Thursday  afternoon  to  Friday, 
declaring  that  most  of  the  members 
Were  compelled  to  leave  the  city  Thurs- 
day night  or  Friday  and  that  the  elec- 
tion  would  be  in  the  hands  of  what  they 
termed  the  "administration  clique." 
This  opposition  faded  away  by  the  time 
the  election  came  before  the  meeting 
Friday  morning  and  the  old  officers 
were  returned  without  a  contest 

It  was  the  protests  of  these  and  other 
members  that  were  also  responsible  for 
the  appointment  of  the  committee  of  five 
referred  to  above  to  guide  thr  Asso- 
ciation's future  course.  The  commit- 
tee consists  of  Gardner  Cowles:  Mar- 
cellus  E.  Foster.  Houston  Chronicle; 
A.  W,  Peterson,  Waterloo  (la.)  Con- 
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rier,  Daniel  NicoU,  Xcir  York  Evening 
Mail  and  Joseph  B.  Finan  of  the  Cum. 
brrland  (Md.)  Times. 

Unanimity  was  evident,  however,  in 
the  discussions  of  tabor  which  took 
place  Wednesday  afternoon  and  all  day 
Thursday.  The  Association  is  dead 
against  the  44-hour  week  and  passed  the 
following  resolution  expressing  the  As- 
sociation's sentiments; 

"ResoIved— That  the  American  News- 
paper Publishers  Association  declares 
against  reduction  of  the  hours  constitut- 
ing a  week's  work  below  forty-eight 
hours,  and  instructs  the  Committee  and 
officers  to  that  effect. 

"Resolved— That  the  American  News- 
paper Publishers  Association  endorses 
the  efforts  of  its  members  who  are  en- 
deavoring to  maintain  the  forty-eight 
hour  week  and  pledge  them  its  co-opera- 
tion and  support." 

Fight  Puce-Fixing  Pacts 
Price-fixing  by  agreement  between  la- 
bor union*  and  employers  as  practised 
in  the  photo-engraving  trade  was 
heartily  condemned  by  members  front 
all  part*  of  the  country  and  several 
members  saM  it  was  their  intention  to 
push  legislation  similar  to  the  Meyer- 
Martin  law  recently  enacted  in  New 
York,  which  was  reported  fully  in  Em- 
tob  ft  Pcausim  last  week.  The  A.  N. 
P.  A,  is  not  committed  to  such  action, 
bnt  passed  the  following  re  so  ration: 

"The  American  Newspaper  Publishers 
Association  in  convention  assembled 
views  with  concern  the  efforts  of  labor 
unions  to  fix  the  selling  price  to  the 
consumer  of  article*  or  products ;  and 
therefore 

"ftaaoLVEB  that  the  Axing  of  a  mini- 
mum selling  base  of  any  article  or  pro- 
duct used  in  the  conduct  of  trade,  com- 
merce nr  manufacture,  is  destructive  of 
competition  and  tends  to  create  a  aw 
nopal)'  and  is  detrimental  to  the  best  in- 
terest* of  all  chStcn*." 

Re-setting  of  matrices  and  plates  of 
borrowed  advertising  matter  received 
considerable  attention  during  the  after- 
noon, the  Pittsburgh  publishers  telling 
of  their  recently  negotiated  contract 
from  which  the  reproduction  clause  was 
omitted.  The  dictatorial  attitude  of  the 
Pittsburgh  union  in  the  past  was  sev- 
erely criticised  by  O.  A.  Williams,  chair- 
man  of  the  scale  committee  of  the  Pitts- 
burgh Publishers  Association,  and  it  was 
stated  that  the  success  of  the  publisher* 
was  largely  due  to  a  determined  stand 
mi  the  ground  that  capital  and  labor 
should  work  together  for  mutual  bene- 
fit, rather  than  that  either  should  dic- 
tate the  other's  course. 

Advertising  and  circulation  problems 
received  attention  Friday  morning,  and 
the  action  of  the  Audit  Bureau  of  Cir- 
culation!! for  the  abolition  of  the  semi- 
annual statement  of  circulation  to  the 
Pn*t  Office  was  countered  In  a  resolution 
introduced  by  Elbert  H.  Baker  of  the 
Cleveland  Plain  Dealer  urging  the  Uni- 
ted Stales  Gnvrrnmrnt  to  continue  the 
requirement  of  the  law  of  August,  1912, 
for  statement  of  circulation  by  news- 
papers every  six  months  and  providing 
that  in  c»*e  of  complaint  of  inaccuracy 
in  the  statement  by  a  responsible  party, 
the  Unitrd  States  Cm-eminent  wDl  in- 
sure an  audit  of  the  statement  com- 
plained of. 

Foskicx  At  Loch.  Rate* 

Warm  discussion  followed  the  intro- 
duction nf  the  question  of  differential 
between  local  and  national  advertising 
rales  and  the  attempt  of  national  adver- 
tisers to  secure  local  rates  and  classi- 
fication for  their  copy.  The  following 
resolution  was  adopted: 

"Uk.koi.vmi,  that  it  is  the  sense  of  this 
Convention  that  fts  members  oppose  as 


far  as  local  conditions  make  possible  the 
movement  to  secure  the  acceptance  of 
National  Advertising  as  local  business 
at  local  rates." 

Action  by  the  association  in  the  mat- 
ter of  agency  recognition  was  put  be- 
fore the  convention  in  President  Wil- 
liam*' report,  in  which  he  said: 

"A  serious  question  has  arisen  in  con- 
nection with  the  work  of  your  commit- 
tee on  advertising  agents,  and  at  this 
convention  you  will  be  asked  tn  decide 
whether  the  original  purposes  for  which 
the  association  was  founded  thirty-four 
years  ago  shall  be  carried  on  in  the  fu- 
ture by  your  association  or  tamed  over 
to  your  own  individual  employes  " 

Emphatic  action  was  taken  on  Friday 
morning  and  the  feeling  of  the  associa- 
tion was  phrased  ai  follows: 

Resolved,  That  she  American  News- 
paper Publishers'  Association,  through 
its  duly  appointed  Advertising  Agents' 
Committee  is  the  proper  organisation  to 
pass  upon  national  recognition  of  ad- 
vertsing  agents. 

Resolved,  That  members  nf  the 
American  Newspaper  Publishers'  Asso- 
ciation, except  in  local  cases,  be  re- 
quested not  to  recognise  advertising 
agents  until  they  have  been  recognized 
by  the  American  Newspaper  Publishers' 
Association. 

Resolved,  That  the  American  News- 
paper Publishers'  Association  request 
the  She  Point  League  of  New  York  and 
the  Chicago  Newspaper  Representatives* 
Association,  and  other  organizations  of 
special  representatives  or  employes,  dis- 
continue passing  upon  credits  and  mak- 
ing suggestions  or  recommendations  for 
recognition  of  advertising  agencies,  and 
that  the  members  of  the  American  News- 
paper Publishers'  Association  be  re- 
quested to  instruct  their  special  agents 
and  employe*  to  confine  making  recom- 
mendations to  their  publishers  individ- 
ually. 

New  Labor  Agreements 
International  arbitration  contracts 
with  the  labor  unions  expire  next  May, 
at  the  time  of  the  next  convention,  and 
the  prevailing  sentiment  was  that  the 
agreements  should  be  renewed.  The 
following  committee  was  appointed  to 
negotiate  the  new  contracts : 

Chairman,  Victor  H.  Lawson,  Chicago 
Daily  News;  Irwin  Kirkwood,  Kansas 
City  Star ;  E.  H.  Baker,  Cleveland  Plain 
Dealer!  E.  Lansing  Ray.  St  Louis 
Globe-Democrat:  W.  J.  Papc,  Water- 
bury  Republican;  Anton  C  Carter,  Fort 
Worth  Star-Telegram;  Aug.  S.  Crane, 
Elirabeth  Journal;  D.  B.  Plum,  Troy 
Record;  Marco  Morrow,  Topcka  Cap- 
ital; E.  B.  Piper,  Portland  Oregon  ian; 
Errtn  Wardman.  New  York  Sun  and 
Herald:  Charles  D.  Atkinson.  Atlanta 
Journal;  C  P.  J.  Mooney,  Memphis 
Commercial- Appeal ;  A.  W.  Peterson, 
Waterloo  Courier:  W.  S-  Jones,  Minne- 
apolis Journal;  Charles  H.  Taylor,  Jr., 
Boston  Globe;  M.  F.  Hanson.  Duhith 
Herald;  Chris  H.  Rembold,  Cincinnati 
Times-Star;  Roy  Howanl,  Scripps-Mc- 
Rae  League,  Cleveland;  Frank  B. 
Noyes,  Washington  Star;  Ralph  H. 
Booth.  Grand  Rapids  Press;  Bradford 
Town,  Chicago  Evening  Post;  Fred- 
erick I.  Thompson,  Mobile  Register; 
Frank  E.  Gannett,  Rochester  Times- 
Union;  T.  R,  Williams.  Ex -Officio. 

The  pledge  to  President  Harding  fol- 
lows : 

"The  American  Newspaper  Publishers' 
Association  in  convention  extends  feli- 
citations to  a  fellow  publisher,  who  has 
been  called  to  high  responsibilities  in  a 
time  when  great  sanity  and  poise,  os  well 
as  uiulrviating  patriotism  and  Ameri- 
canism are  called  for  at  the  scat  of 
national  government. 

"Since  we  met  in  convention  a  year 
ago  President  Wil»on  has  completed 


his  eight  historic  years  as  President 
and  another  great  American.  Warren 
G,  Harding,  Senator  and  Publisher,  has 
become  chief  executive.  Having  every 
confidence  in  bis  high  patriotism  and 
lofty  purposes,  knowing  that  this  train- 
ing in  statecraft  and  his  capacity  to  serve 
and  lead  a  sound  public  sentiment,  this 
Association  expresses  to  President 
Harding  on  behalf  of  the  American 
publishers  our  assurances  of  support  in 
the  difficult  problem*  that  confront  him. 
and  to  voice  the  faith  that  the  ship  nf 
State  will  be  safely  steered  through 
troubled  waters  into  safe  harlmrs." 

Kccsmocr 

The  names  of  those  who  have  died 
since  April  1920,  are: 

-  Arnold,  Lynn  J,  Knickerbocker  Press, 
Albany,  N.  Y.;  Arntaen,  C  M„  Citiieu, 
Tucson,  Aria.;  Buckout,  Frank.  Star, 
Tucson,  Ariz.;  Bnrnham,  Etlw.,  Union, 
Manchester,  N.  H.;  Clement.  Edw. 
Henry,  Transcript,  Boston,  Mass.;  Clif- 
ford. Elmer  L,  American,  New  York 
City;  Clifford,  F.  L,  Minneapolis.  Minn.; 
Diehl,  Chandler.  Light,  San  Antonio, 
Texas;  Drake,  Edw.  Kirk,  Journal,  Elis- 
abeth, N.  J.;  deed,  Chas.  S.,  Journal, 
Kansas  City,  Mo.;  Hasbrook,  Col.  C.  E, 
Times-Dispatch,  Richmond,  Va.;  Jay- 
ner.  Allan  B„  Citizen.  Tucson,  Ariz.; 
Jennings,  Milton  R.,  Journal,  Edmonton, 
Canada ;  Kelly.  John  C,  Tribune,  Sioux 
City,  Iowa;  Long.  Geo,  H.,  Telegraph, 
Macon,  Ga.;  Miller,  Chas.  L.  Republic, 
Rockford.  til;  Norton.  Geo.  W„  Ex- 
press, Portland,  Me.;  Pcrrine.  William, 
Evening  Bulletin,  Philadelphia.  Pa.; 
Phelps,  Frederick.  S-,  Times,  Eric,  Pa.; 
Pond,  N.  P.,  Democrat  &  Chronicle,  Ro- 
chester. N.  Y.;  Powell,  Harry  M.,  Star, 
Peoria,  til.;  Scripp*.  James  G„  San 
Diego,  Cat!  Searlcs.  Edw..  F-.  Globe, 
New  York  City  i  Smith.  George.  McLeod, 
Tribune.  New  York  City;  Smith,  Gerar- 
dus,  Gazette.  Schncctady,  N.  Y.;  Smith, 
Win.  Alden,  Jr,  Herald.  Grand  Rapids, 
Mich.;  Summers,  Gabriel,  R„  News- 
Times  So.  Bend..  Ind.;  Thomas,  Cbas. 
L~,  Bee,  Omaha,  Neb.;  Webb,  Sam, 
Phoenix,  Ariz. ;  Whitney,  H.  G„  Dene  ret 
New*,  Salt  Uke  City,  Utah. 

The  memorial  resolution  follows: 

To  some  of  us  these  names  bring  a 
sense  of  personal  loss,  and  for  the 
whole  association  this  annual  memorial 
emphasizes  the  struggle  of  life  and  the 
certainty  of  death.  We  whose  live*  are 
still  turning  in  mazes  of  heat  and  sound 
may  well  pause  to  commemorate  our 
fellow-laborers  in  the  high  calling  of 
publishing.  With  patriotism  and  cour- 
age they  discharged  their  duties  as  men 
and  citizens ;  while  it  was  day  they  gave 
their  best  to  the  upbuilding  of  the  news- 
paper industry  of  this  nation,  and  now 
that  the  inevitable  hour  has  struck,  lay- 
ing aside  their  burdens,  they  rest  in 
their  long  home. 
"Now,  therefore  be  it 

"RisouruD,  That  this  memorial  he 
spread  in  the  minutes  of  the  American 
Newspaper  Publishers'  Association,  and 
that  this  Resolution  be  adapted  by  a 
rising  vote,  and  that  copies  be  sent  to 
the  families  of  the  deceased  members." 

Thaxks  Fhom  Mbsxtkxtiialek 

Acknowledging  gratitude  for  the  ef- 
forts of  the  A.  X.  P.  A.  last  year  to 
secure  the  election  to  the  Hall  of  Fame 
of  Oltinar  Mcrgcnthalrr,  inventor  of  the 
linotype,  Herman  C  Mergcnthaler,  his 
son.  has  untitled  the  association  that 
there  is  WOftOW,  a  part  of  his  father's 
estate,  in  the  hands  of  Johns  Hopkins 
University,  Baltimore,  for  any  plans  that 
may  benefit  the  newspaper  industry,  Mr. 
Mergenthaler's  letter  enclosed  a  copy 
of  the  resolution  adopted  by  the 
A.  X.  P.  A.  last  year  and  an  editorial 


which  appeared  in  Enrroa  A  Publish. r* 
of  May  1,1920.  The  letter  follows  t 
To  tht  Mtmbtrt  of  tilt  American  b'mu- 
paper  PmbUshtrtf  Astttiation:  As  a  re- 
sult of  the  resolution  adopted  by  the 
A.  N.  P.  A.  convention.  April  21,  1920. 
endorsing  Ottmar  Mergcnthaler,  in- 
ventor of  the  linotype,  for  enrollment  in 
the  Hall  of  Fame,  1  should  like  the 
members  to  know  that  the  electors  of 
the  Halt  of  Fame  gave  enough  votes  to 
place  my  father'*  name  on  the  prelim- 
inary and  again  on  the  final  ballot,  where 
it  will  remain  until  such  a  time  when 
the  electors,  at  five-year  intervals  wilt 
give  a  majority  vote  in  order  to  finally 
elect  the  candidate. 

It  is  with  grateful  appreciation  that 
I  now  take  the  opportunity  to  thank  the 
members  for  their  efforts  in  my  behalf. 

At  previous  conventions  the  question 
of  Schools  of  Journalism,  Typographical 
Art*  and  Mechanical  Research  Work  is 
sometimes  discussed  and  I  refer  yon  to 
the  enclosed  letter,  which  is  a  copy  of 
one  addressed  to  the  convention  April 
2D,  1920k  more  particularly  to  the  para- 
graph stating  that  the  sum  of  $200.00(1 
is  in  the  hands  of  Johns  Hopkins  Uni- 
versity, Baltimore,  Md.,  to  be  used  for 
a  memorial  to  Ottmar  Mergcnthaler  and 
for  purposes  stated  in  the  above  men- 
tinned  letter,  I  merely  cite  this  as  a 
reminder  to  the  convention  in  session, 
in  the  event  that  there  are  any  pbuts 
maturing,  nr  to  be  suggested  that  will 
best  benefit  the  newspaper  industry,  the 
fund  referred  to  it  a  nucleus  which  may 
be  utilized  or  added  to, 
(Signed)  HcaiiAM  C  Mebcenthaiee. 

President  T.  R.  William,  of  the 
Pittsburgh  Press,  summed  up  the  news- 
paper problems  before  the  convention 
in  one  phrase  "the  high  cost  of  pro- 
duction." He  declared  that  the  salva- 
tion of  the  newspaper  business  rests 
upon  the  maintenance  of  present  rev- 
enues and  their  increase,  in  order  to 
meet  costs,  which,  he  emphasised,  were 
little,  if  any,  below  the  high  war  peak. 
While  voicing  the  general  conviction 
that  further  advances  in  wage*  to  me- 
chanical forces  and  reduction  of  work- 
ing hours  are  unwarranted,  he  cautioned 
the  member*  that  "recessions  in  wages 
can  only  be  based  upon  the  increased 
purchasing  power  of  the  dollar,  in  order 
not  to  lower  the  higher  standard  of 
living  that  labor  has  so  deservedly 
earaeH.  Continued  raising  of  the  stand- 
ard of  living  of  the  wage  earners  is 
essential  to  national  advancement." 

Pkeshcht  Williams'  Rbmct 
Mr.  Williams'  report  in  part  follows; 
"You  arc  called  together  in  your 
thirty-fifth  annual  convention  at  a  tune 
when  not  only  important  problems  con- 
front the  newspaper  business,  but  also 
grave  problems  confront  the  world. 

"A  portion  of  the  world  is  yet  at 
war;  another  considerable  portion,  ex- 
hausted, is  suffering  the  after  effects  of 
war  and  the  uncertainties  of  peace  con- 
ditions unconsummated;  our  own  coun- 
try is  technically  yet  at  war  and  our 
business,  trade  and  industry  is  straggling 
towards  normalcy  in  readjustment  from 
war  conditions.  In  this  labyrinth  of 
world  perplexities,  it  would  seem  that 
no  achievements  conceivable  could  be 
greater  than  for  American  newspapers 
to.  bend  their  energies  towards  assisting 
our  government  in  quickly  establishing 
peace  throughout  the  world  and  getting 
all  back  to  productive  work,  in  re-estab- 
lishing trade  and  commerce,  in  repeal- 
ing unnecessary  war-time  measures,  in- 
cluding especially  the  obnoxious  features 
of  the  federal  taxation  laws,  which  ad- 
mittedly have  been  so  greatly  respon- 
sible for  the  upsetting  of  sanely  con- 
ducted business.  With  these  funda- 
(CeN/mued  oh  Poft  16) 


Editor    <fr    Publisher   for    April    30,  1921 

KIDS  THAT  GREW  TO  RULE 


"Canmnc  rascal,"  uud  members  of  the  Williams  family  a* 
they  chucked  the  youthful  T,  R,  nmtrr  the  chin.  Aruuml 
the  Pittsburvh  they  Mill  rail  him  Tom — but  *t  call 

him  Prviidriit    <4  lha  A.  N.  P.  A 


Even  ftl  the  innocent  age  of  three  Unndn  B  Palmer,  manager 
i  N.  P   A-.  practiced  trsli&g  ha>  lelt  hand  on  the 

4  had  'nothing  to  m»,  absolutely  ni -thing  to  ny," 


of  the  A 

UK' 


fin/'. 


*        *L  r 


/  .7 


Or«  uf  the  yoyi  of  chiMKrutd  i«  the  "pushing  »mund." 
and  Cap*.  Inarph  Medill  Patl*n*>n.  <.f  the  Chiragit 
I'nkmmt  .  !  '•■  -  Y«th  '•  •  liked  it  *u  well  be  has 
t  ww  n  ft  *  ii  I  it    :  ■  1  -   *  1 1 1  ot  hen. 


! 

If: 


It      plain  It  be  urn  that  the  Roberts  family  1 
proud  of  Rliey  when  he  «*«  aged  thrr*    coen  parable, 
*t  a.^ld  i.    *H*t  Elvi  think*  ■  *  the  St  Leuis 

W  i«lay. 


"A  drvil  may  rare  hut  a  devil  anil."  said  the 
youthful  Mikr  a*  he  gare  hn  sombrero  a  raretesa 
«wmi  and  cavil  *Yr«i»ard      Manhood'*  reatilt' 
and  Ibr  San  Franciari-  t  krvmult. 


A  study  tn  tuwa'a  fashson     *-  .*■<     year*  agv.    J.  K  Young 
i iked  it  sr»  wetl  i  hat  he  it  in  k  there  and  t<«lay  you  tan  reuih 
hjm  in  care  r4  the  Cedar  Rapida  Otuttt. 


Another  Iowa  fashion  study,  made  in  the  days  when  it  was  atill 

Bss>  Mr  tr>  get  a  "  »rr  Int  «t*  ariMch"  in  those  rvitoeis.  Vet  nr 
arshall  <  i  the  Cellar  Kapida  CasrUr  a*  he  appeared  then 
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"I    KNEW  HIM    WHEN  — 
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$200,000,000  NATIONAL  ADVERTISING  IN 
NEWSPAPERS  DURING  1920 


More  by  $50,000,000  Than  Best  Previous  Year — A.  N.  P.  A. 

tureau't  Market  Surveys  and  Expansion  of 
Activities  Welcomed  by  Advertisers 


""THE  eighth  annual  report  of  the  com- 
mittee in  charge  of  the  A.  X.  P.  A. 
Etareaa  of  Advertising,  made  to  the 
(."^mention  Wednesday  morning,  esti- 
mated the   1"JTJ  volume   (of  national 


000.000,  as  against  $150,000,000  the  pre- 
vious year.  It  was  the  judgment  of  the 
committee  in  charge  that  the  Bureau  of 
Advertising  has  furnished  successfully 
the  leadership  in  this  development  and 
that  the  maintenance  and  development 
uf  this  position  will  depend  largely  upon 
the  effectiveness  of  the  Bureau.  In- 
creased support  enahled  the  Bureau  to 
meet  the  expenses  of  in  growing  work 
and  to  add  largely  to  its  surplus. 

The  committee's  report  follows ; 

"In  its  1920  report  your  committee  re- 
ferred to  the  year  then  ended  as  'the 
Bureau's  best  and  mo<t  useful  year.'  It 
is  gratifying  to  characterize  the  year 
now  ended  in  the  same  way.  In  point 
of  growth  and  service  rendered,  the  or- 
ganization undoubtedly  has  set  a  new 
record  for  progress. 

"The  volume  of  national  newspaper 
advertising  showed  an  impressive  in- 
rrcasc  in  1920  as  compared  with  1919, 
despite  the  business  lull  which  developed 
late  in  the  year.  It  is  estimated  that 
this  1920  volume  exceeded  $200.0110,000, 
as  against  $130,000,000  the  previous  year. 
In  the  first  quarter  of  the  new  year,  in 
the  face  of  a  general  shrinkage  of  all 
national  advertising,  the  newspapers 
made  by  far  the  best  showing  among 
mediums  employed  hy  national  advertis- 
ers and  the  outlook  for  the  balance  of 
the  year  is  favorable. 

"Your  committee  is  aware  that  econ- 
omic conditions  of  the  recent  past  h:ive 
been  favorable  to  newspaper  advertis- 
ing in  the  national  field.  It  understands 
also  that  as  adverti'ing  becomes  a  more 
exact  factor  in  the  selling  of  merchan- 
dise and  as  national  advertisers  are 
obliged  to  analyze  more  closely  their 
market  opportunities  and  their  selling 
costs,  newspaper  spare  gains  in  favnr 
as  a  medium  of  determinable  results 


"Part  of  this  growing  understanding 
of  the  value  of  newspaper  advertising 
has  been  automatic,  but  a  larger  part 
has  brrn  due  to  education  and  si  ilk ita- 


tion  offered  by  the  various  factors  in 
the  newspaper  industry. 

"In  the  judgment  of  your  committee, 
the  Bureau  of  Advertising  has  furnished 
successfully  the  leadership  in  this  de- 
velopment, 

"The  Bureau's  experiences  in  the  past 
year  indicate  this  useful  position  which 
it  has  gradually  acquired.  Advertisers 
welcome  its  solicitations,  seek  its  advice 
and  ask  its  help.  Agencies  invite  its 
representatives  to  address  their  staffs,  to 
call  upon  their  clients  and  they  turn  to 
it  daily  for  data  on  matters  ranging 
from  market  opportunities  to  style  and 
siie  of  copy.  Newspaper  men  co-oper- 
ate closely  with  it  in  soliciting,  distribut- 
ing its  literature  and  in  many  other  ways 
that  add  to  the  Bureau's  effectiveness. 

Brrrm  Fsciurir.s 

"With  increased  funds  and  a  larger 
personnel,  the  Bureau  has  been  able  ag- 
gressively to  carry  forward  its  personal 
solicitation  of  national  advertisers  and 
its  compilation  and  distribution  of  infor- 
mative data.  It  has  been  able  to  cover 
more  ground  in  this  direction  than  ever 
before  in  its  hiMory  and  the  direct  re- 
sults of  its  work  are  seen  in  the  adver- 
tising now  running.  In  virtually  every 
held  of  merchandising  its  efforts  pro- 
duced results,  in  some  instances  after  a 
period  of  solicitation  covering  several 
years. 

"Its  representatives  were  enabled  to 
appear  before  many  conventions  and 
meetings  held  in  the  interests  of  adver- 
tising, to  discuss  the  newspaper  as  a 
medium  and  opportunities  for  special 
solicitation  were  developed  as  a  result. 

"With  its  western  office  in  Chicago 
fully  established,  it  has  done  more  inten- 
sive work  in  the  middle  western  field, 
and  your  committee  has  authorized  the 
drawing  of  a  plan  covering  the  estab- 
lishment of  a  third  office  in  San  Fran- 
cisco. 

"Measuring  the  necessity  for  enlarge 
ing  the  Bureau's  work  by  its  capacity 
and  opportunity  for  service,  your  com- 
mitter again  urges  more  general  support 
of  the  Bureau  among  those  members  of 
the  A.  X.  P.  A.  who  are  not  now  sub- 
scribing, but  who  have  long  been  profit- 
ing by  this  organization's  efforts. 


"The  establishment  of  branch  offices 
of  the  Bureau,  while  indicating  splendid 
progress,  also  entails  responsibility.  The 
Bureau  s  representatives  constantly  need 
data,  bases!  upon  surveys  and  investiga- 
tions for  use  in  their  solicitations.  In- 
creasing the  scope  of  its  work  means 
increasing  its  service  and  this  growth 
requires  a  steadily  growing  investment. 

"One  of  the  Bureau's  chief  needs  at 
the  moment  is  better  equipment  fur  re- 
search and  statistical  matter.  The  par- 
ticipation of  the  non-members  among 
the  A  X.  P.  A.  personnel  will  make  this 
possible,  and  yoar  committee  once  more 
reminds  this  section  of  the  A.  N.  P.  A. 
membership  of  the  great  opportunity  for 
advertising  development  which  their 
non-participation  is  delaying. 

"While  the  newspapers  have  reached  a 
point  of  supremacy  in  volume  of  na- 
tional advertising,  it  is  the  judgment  of 
your  committee  that  the  maintenance 
and  the  development  of  this  position  will 
deptnd  largely  upon  the  effectiveness  of 
the  Bureau  of  Advertising.  We  news- 
paper men  sell  advertising  and  advocate 
it  to  merchants  arid  manufacturers.  We 
ran  hest  demonstrate  our  belief  in  the 
efficiency  of  our  own  product  by  using 
it  ourselves.  After  all,  the  big  func- 
tion of  the  Bureau  is  to  adverti 
paper  advertising. 

Gen-osl  SoLinr.sTio.si 

The  representatives  of  the 
carried  forward  personal  solicitations  in 
many  fields,  including  electrical  appli- 
ances, fond  products,  clothing,  automo- 
biles and  accessories,  lumber,  writing 
paper,  cement,  soap,  toilet  articles,  roof- 
ing, office  appliances.  Many  manufac- 
turers and  distributors  in  these  lines  and 
in  their  sub-divisions  were  visited  and 
helped  t 

medium. 

"The 
makers 
machine 
and  the 


rlter  understanding  of  our 


electrical    industry,  covering 
'f   vacuum   cleaners,  washing 
electric  irons,  ranges,  heaters 
like,  was  well  covered  with 
gratifying  results. 

"Work  done,  with  many  of  the  na- 
tional associations  of  producers  and  dis- 
tributors lias  hern  reflected  in  increased 
advertising.  In  many  instances  the 
Bureau's  service  has  been  gratefully 
acknowledged  by  advertisers  who  have 
Wen  nilling  to  admit  the  Bureau's  in- 
fluence in  shaping  their  advertising  pro- 


"Addresses  made  by  Bureau  repre- 
sentatives before  organizations  of  manu- 
facturers, distributors  and  dealers  have 
been  productive  of  results.  In  one  in- 
Manee  alone.  inquiries  following  the  pre- 
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nutation  of  the  newspaper  story  before 
,u  „rg  ,;ii/ation  .  ;  auv<  rtisrts  !..r.  r  kept 
the  Bureau  occupied  periodically 
throughout  the  year. 

"The  Bureau  continued  its  efforts  and 
its  service  in  connection  with  the  Gov- 
ernment advertising  and  received  official 
acknnwiedgment  for  this  work. 

"Following  its  necessary  cuelom  of 
working  in  confidence  with  advertise rs. 
a  custom  imposed  upon  it  by  manufac- 
turers who  arc  unwilling  to  give  pub- 
licity to  their  advertising  plans,  the 
Bureau  made  no  public  reports  of  jts 
activities,  but  your  committee  was  able 
to  follow  its  work  in  detail  by  semi- 
monthly confidential  reports  suhmitted 
to  its  members. 

"Representatives  of  the  Bureau  stunt 
152  days  in  traveling  during  the  year 
just  ended. 

"As  this  report  is  being  made,  the 
Bureau  has  on  hand  demands  for  infor- 
mation anil  service  which  tax  its  capa- 
cities to  the  limit.  This  work  will  un- 
doubtedly be  translated  into  terms  of 
new  advertising  during  1921. 

Sales  man  snir  ft  Psixt 

"The  Bureau's  -olicitations  by  mail, 
made  possible  by  the  production  of  some 
extremely  valuable  printed  matter,  have 
been  an  important  factor  in  its  program 
and  it  is  planned  to  increase  this  type  of 
work  during  the  enming  year, 

"The  expenditure  on  literature  was 
the  largest  in  the  Bureau's  history,  ard 
the  results,  as  attested  by  numerous  let- 
ters on  file,  would  indicate  that  it  was  a 
most  productive  investment. 

"The  Bureau's  best  piece  of  literature 
was  its  book,  'Xational  Advertising  and 
the  Newspapers,'  a  well-bound  volume, 
illustrated  with  maps  and  charts.  It 
covered  the  uses  of  the  newspaper  as  a 
national  medium  from  practically  every 
angle.  The  first  edition  of  this  b>ok  of 
4,057  copies  was  exhausted  within  a 
short  time  of  its  publication,  and  a  sec- 
ond edition  was  made.  In  response  to 
demands  from  members  for  extra  copies 
of  this  book,  tbe  Bureau  arranged  to 
supply  publishers  with  lots  of  25  or 
more  at  cost,  and  1.035  books  were  dis- 
tributed in  this  manner. 

"  'National  Advertising  ard  the  News- 
papers' has  been  a  staff  of  solicitors  in 
itself,  and  it  has  served  in  many  in- 
stances to  influence  advertising  appro- 
priation', without  further  solicitation 
on  the  Bureau's  report. 

"The  bonk  has  been  used  as  a  text- 
hook  in  several  schools. 

"Another  interesting  document  was  a 
<  Conlimed  nn  /xiy?  18 ) 
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Editor  <t 


CENSORSHIP  OF  THE  PRESS  IS  NOT  PART 
OF  POSTAL  DEPARTMENT,  SAYS  HAYS 

Postmaster-General,  at  Annua]  A    N.  P.  A.  Luncheon,  Pledge* 
Better  Second  Clau  Service — No  Publisher's  Grievance  Too 
Small  for  Hu  Personal  Attention 


Publisher  for  April  30,  1921 


«Br  thill  toMUMwttliuS  Wt  *»d  (he  Bulf- 

aa*  b  Am  2B0,OO©,uao  aula  saniully  in 
which  illurttMulM  if  petforiMd.  with  an  i44 


WSMIKRE  are  two  things  in  coonee- 
Hon  with  the  relation  nt  the  news- 
papers and  the  Pott  Office  Department 
which  I  wtmld  state  and  re-emphasitc ." 
raid  Postmaster -General  Will  Hay*,  ad- 
dressing the  annual  luncheon  of  the 
American  Newspaper  Publishers'  Asso- 
ciation, at  which  he  was  guest  of  honor, 
Thursday, 

"First,  it  is  no  part  of  the  primary 
business  of  the  Pott  Office  Department 
to  art  as  a  censor  of  the  press.  This 
should  not  and  will  not  It*. 

"Second,  we  are  going  to  get  along 
together  and  do  the  right  thing  in  all  of 
these  matters  of  classification  rates  and 
so  forth,  and  I  want  it  distinctly  under' 
Blood  that  there  will  never  be  any  occa- 
»inn  when  a  publisher  with  any  kind  of 
a  grievance  is  not  thrice  welcome  to  sit 
down  with  the  bead  of  the  department 
and  work  ft  out." 

To  lurnovE  Sacoxo  CLasi 

Concerning  late  deliveries  of  news- 
papers,  Mr.  Hays  admitted  that  in  nine 
cases  out  of  ten  die  fault  was  with  the 
post  office,  for  he  pointed  out  that  the 
paper  comet  off  the  press  and  into  the 
post  office  on  unvarying  schedule,  and 
in  this  connection  he  pledged  himself  to 
see  that  the  second-class  mail*  get 
through  on  the  dot,, 

"It  is  also  my  opinion,'*  said  the  Post- 
master-General, "that  the  postal  estab- 
lishment it  most  certainly  not  an  institu- 
tion for  profit  nor  for  politics,  but  an 
institution  for  service.  You  cant  ex- 
pect men  and  women  to  give  service  if 
thry  arc  to  be  shuttlecocks  of  political 

The  luncheon  was  presided  over  by 
T.  R.  Williams,  president  of  the  A.  N. 
P.  A.,  and  was  attended  by  more  than 
600  members.  President  Harding,  in  a 
letter  to  Herbert  L.  Bridgman,  chair- 
man of  the  luncheon  committee,  ex- 
pressed his  regrets  that  neither  Mrs. 
Harding  nor  himself  could  accept  the 
invitation  to  be  present  personally.  "But 
1  am  convinced  that  there  is  no  group 
of  ram  in  ail  the  nation  who  have  a 
mnrr  thorough  appreciation  of  the  tre- 
mendous proM  tut  which  confront  our 
country  in  this  era  of  reor-pntoti-nn  and 
rehabilitation  than  is  possessed  by 
the  member*  *>f  your  aMociat.no**  wren*? 
President  Harding.  "As  the  head  of  the 
Government  rather  iltau  of  a  party,  and 
with  no  thought  of  personal  or  partisan 
adviwt&ge.  1  am  moved  tn  bespeak  for 
the  Government  and  f  nr  all  the  people  a 
continuance  of  that  uplcndid  am)  patrio- 
tic attitude  which  marked  the  work  of 
the  American  newspaper  press  during 
the  war  and  has  characterised  it  ever 


President  a 

t  ffUipfoyrrtfcT  « (.»•*■»  I 

net.  unlort 


Congress.  Thie  vast 
wains  of  600,00  n 


(ova  m  the  rrautt  of  any  evrrfelo  coattrucaivo 
planning  no  the  part  or  Grmovoss,  feet  from 
lu  beginning  in  178*  it  the  result  of  esetutiott 
-««  a  period  of  130  yean. 

"It  Is  am  nf  ternary  t»  putai  oat  the  numer- 
ous duplications  of  overhead,  at  air  ' 
meut  and  personnel,  which  uuvoiuo 
puny  this  Battering  at  sim 
tMFrrvni  ilrrortmeor-. 

"The  Administration  propose*  to  elii_. 
skews  dctnrts.    Yn  are  familiar  villi  we 

Mini  Coagvesnignal  Corooiiltec  on  stoimn>a- 

tloa  which  has  hn  appomte d.  eonaistint  of 
three  members  of  u*  Hew  nf  usptv*»vitau*Te» 
and  three  Senators,  with  Srnatiar  $mont  of 
Ulafa  at  Cawiraaa.  <Wlthoat  this  service  1 
belirrr  Senator  Snoot  it  wank  a  halt  halloa 
a  year  to  ton  country  fa  the  next  four  wan.) 
Tsenalatiaa  is  aow  pending  to  amaorfs*  lae 
wUksion  of  a  perioaal  representative  of  lac 
President  to  the  nsembership  of  thai  committee 
In  uedav  to-  insure  the  nee  unary  cooperation 
between  the  eawoettivv  aad  legieletir*  broaches. 
The  euUamttlre  hut,  of  court*,  aa  rnormoaa 
task— one  which  wilt  reunite  aunty  months  for 
Its  completion.  It  hao  urtdvrsskra  to  make  a 
detailed  survey  of  thr  work  nf  alt  branches  of 
the  government,  aad  within  tke  ctarrant  year  H 
is  expected  that  the  rssaJta  at  lu  anrrry  wilt 
hsf  incorporated  in  a  bill  aad  reported]  tp 
Cauxreso  for  action,  with  the  approval  of  aa* 
Prewdeet  in  advance. 
"It  would  seem  natora)  to  expert: 
"r*ir»f— Thr  change  of  the  aaaaa  of  the  De- 
twrimcBt  of  the  Interior  to  Department  of 
Public  Wot  ho,  and  the  concentration  Ja  that 
oVgnrtateot  of  nil  civil  public  works  of  the 
Booernmrtti.  o»  well  at-  olf  thoor  otmroa  which 
nave  ta  do>orlth  th«  admantetrutsan  and  Btilita- 
rloa  of  the  ~ 


tiottal  00.000,000  mite*  aonnally  nf  tfO-faot 
storage  can.  Thr  iroeroi  of  the  varcl  poit 
aad  the  natural  increase  in  the  postal  hwang 
has  nude  our  factlitiea  in  man?  vlaco 
their  tnadeojuata;.  bat  tbio  irifl  h#  eurreeted 
aa  font  aa  poiaibl^  ronrittrnt  with  the  general 
uuonrio)  condiHon, 

'"Tbf  «jr  mail  vtrrior  U  not  aroeraJlr  roe* 
oaaUr«l.  The  air  eaall  aerviec  I*  deorrable  per 
«o.  hut  t  hctirve  that  the  basic  value  nf  an 
air  mail  servloe  Is  his  potentiality  as  a  second 
tine  of  detente  la  oise  of  necetsity.  I  think 
tt  baa  creel  value  per  se.  It  is  my  opinion, 
hovever,  that  there  ihonld  be  n  ctoter  conaor* 
tlon  between  the  air  mail  service  and  the  «ir 
service  of  the  War  and  Ksvy  Dr[«ftmrtits.  and 
we  have  moved  to  that  enn  in  a  *rrj  drtmita 
way 

The  nnr  ratlin.  arlTicr  «ii  u-pniril  fin 
April  22t  In  islrnivb  capediluiUa  gflf  urBUlion 
*>»  Atiivrist  living  In  the  more  itoUied  agrt 
vultuisl  •ei-tir.us.  The  Fast  Olttee  T^oaruneDt 
osnds  by  radio  tills  Information,  which  n  cam- 
piled  by  ibe  Bureau  of  Market*  and  Weather 
Bureau  of  the  Department  of  Agricvhnre.  ae 
practically  ns  eicpen  «e  to  the  f*ovr>rntn*nt 
tbronsh  the  utiliiation  of  a  e«T-n  M  rad>o 
Motions  r«n«trer1rd  *v  provMe  rapid  «f 
cnmnmpicniarm  fur  the  air  nuil  Krrrire.  Tlir 
Tpnityte  agnrallaral  •eetinn.t  plrlu-ialurlr  Ate 
benrtlflnl  jtul  an  thry  Stv  bjf  the  7at«iisiita 
nt   I  lie   rural    frrr  drfiTCr  y,   wbLll   nliall  mil- 

fin  nr. 

Win.  Go  Limit  poa  Feesokxel 

**I  am  determined  ha  all  aeriousaesi  to  go  to 
great  lengths  to  derrtap  the  spirit  in  the  T>e* 
ffsrno»at  in  which  we  are  dMiO.OOO  partners, 
It  ii  not  a  matter  of  hojhvr  wages*  The  hwt 
adjudication  n<  this  rrggrrd  was  an  iocrfciee 
i>f  apprnviitiatrlr  STO.OQQ/jOO  prr  yrat,  »n<!  wtlfa 

taii  Jrceesoe  now  white  other  wanes  are  earning 
dawn,  it  takes  ease  a  a  feaaonabfe  ouaner  of 
the  wags  *l teat  Ion.  The  working  coadlelona. 
however.  In  many  places  are  nnsatiafartorr  "ad 
a  large  amount  of  worh  mast  be  done  m  that 
direetton.   There  is  aa  doubt  about  the  qnat> 


ilr  of  oar  emptoreen.  They  bav«  the  btaini 
and  they  hove  the  haado  to  do  tbit  job  well, 
hot  some  gtacc  alone  the  line  the  heart  hat 
hern  lost  out  of  the  works. 

MvY«  aw  goine  to  base  a  "Hfare  aVvarnnont 
jnst  ss  ileanitr  in  its  duties  and  rpjrlain  in  its 


A  DgyaaThifjtr  or  Puattc  Waxr-tag 

"Second'  The  ctfshtUbmeni  of  a  aew  de- 
partmrat.  the  Oepanosent  of  PabKe  Welfare, 
to  have  charge  of  Mt  bnreans  and  ottces  which 
handle  relief  werb  for  the  veterans  of  the  war 
with  Germany,  including,  the  Bureau  of  War 
Risk  Iaivancce  the  Federal  Board  for  Voca* 
ttonal  Education,  and  tbr  hoi  petal  txatioa  dtr 
viiicm  of  the  rufcli*  ftealth  Service,    In  this 

drparlttirnt  «nultl  br  |.l»trrt  «|an  tbfjbf*  bureWUS 

whtrb  deal  with  health  ountutna  grnrrally»  and 
with  rttuestion  and  ■ucial  welfare. 


,.t  kit;, 

of  an 


'•Third ••The  urlpgrJug  of  the  Treuary  De- 
partment of  all  except  ue  ai 
neeai  ftutctloas. 


necessary  aad  proper 


n>  part  meat  t 

nt  func  

'Fourth— The  transfer  of  all  _. 
work  from  the  War  Denrtment  and  the  Navy 
Dcparunenlo  to  the  reo^usr  ctvittan  dengTtmenti 

of  th*  B^rrnmrnt. 

•  Fifth— The  rnUrs«»rnl  of  the  Df?partm*iit 
of  Cosmo  ere*  nng  the  trnnafsr  to  that  deport* 
mmt  nf  an  aarnsiap  whiob  have  to  do  with 
the  pswmotton  uf  oomascrse  and  the  protection 
of  aavf gatioa. 
"Sixth— The  ntobtlahment  of  a  o>ntr«Li>rx! 

CuTchasing  agency  to  do  the  buying  for  sO 
ranches  of  the  executive  extaldHbasenr, 
"Seventh— The  ewabtiabment  of  a  budget 
bureau,   to  aid  the  rrcntdrnt  in  the  direction 
and  control  of  the  work  of  all  executive  de* 

rrbnenti  and  imlepeniJent  estaUiihnentaj  and 
the  formati<m  nf  a  definite  (nanciol  and 
work  program  fur  tbr  gDseswmsnt  aa  a  whole. 

"Nc*r  as  to  the  P«»otal  scrsitn  In  paHicoJarr 
The  past  aaaee  am  lee  is  taken  grnarally  for 
granted  like  the  leans  ace  of  the  seaions.  Men 
Forget  that  it  is  a  fact  that  the  United  States 
postal  service  ta  the  biggest  dlatlnet  business 
to  the  world.  We  have  )vOj0M  employes 
iaamediatrly  connected  with  the  operation,  with 
one  hundred  million  cnatoasera,  The  annual 
trunnver  of  the  hnainess  m  the  Foot  Office  De* 
fiBTSUmesit  antouwts  pa  noarlr  S.0" 
an  raprwdieuTs  of  %60(\pOt>S " 


iraber  deaariasrnt.  It  will  be  In  cbarge 
ladUhluaJ  oomneteat  to  took  after  «,  _ 
nothing  rlae.  every  other  large  industry  In 
the  country  from  a  perfectly  aelash  banaeas 
standpoint  baa  adopted  every  possible  welfare 
measure. 

**I  have  raid,  and  I  reiterate,  that  it  is  my 
opinion  that  the  jpoital  estobliibment  is  usort 
rerfainty  not  no  insHiulion  for  profit  nor  for 
pf>litics.  but  an  mstitutiow  for  perries  and  it  w 
the  asost  enrnest  purpor*   to  iutneors  that 

- .  c. 

"The  men  and  women  who  eonidtufte  the 
great  army  of  enpSoyees  ore  doing  g  distinct 
Government  and  publJe  lervlee  and  they  are 
entitled  ta  aa  appreciation  commensurate  with 
the  casacucy  aad  Importance  of  that  aerrice. 
The  hrM  element  of  proper  appreciation  is  to 
make  certain  that  honest  and  efficient  service 
shall  be  honretlv 


be  nonretlT  recognwed  and 
svstesn  shan  control  without  * 

ar.4cr   ai.j    r.r,--,m«Untrr.  »kat 
"       i^Jt    lllOl  II 


.  any 

!:..-.  -   uiil  ,  ami  I 

Pint,  to  aaahe  such  rami 


and     rh*t  Itir 
07  pahrrr- 

soever,  f 


at  my  purposes  are: 
mentions  as  In 


braaden 


Second,  to  strengthen  and 
the  Civil  Service  at   every  point 

Sporoibhr  to  the  end  that  merit  mar 
vem.  Third,  with  abtohrte  fidelity  to  put 
e  entire  service  noon  a  purelj  ' 


the  entire  service  upon  a  purely  bareness  basis 
so  oound  and  an  tervtceohle  that  no  political 
party  win  ever  again  dare  attempt  to  ignore 
"   it  " 


ally. 


"I  want  at  thw  atunt  to  mtsrjcet  a  word  of 
moM  earnest  eumaaendntion  nf  the  puenms> 
and  perfmasinees  aad  the  (nenro  great  vatuu 
of  tbr  Joint  Postal  CoanmCiahia  ttvw  ai  work 
in  WaiulagtoiL  This  consUts,  as  yaa  know, 
of  five  Serial  ore  aad  five  Congressmen,  with 
a  cittrcnt*  adviwry  council  of  seven.  I  am 
confident  that  when  the  eaosmlsiion's  worh  u 
romplrted  there  will  he  pta»  developed  which 
when  put  into  execution  will  go  far  toward 
materially  bctping  the  '" 


Wnan  hiaht  Kbom  Prec.  Hanntxo 

Mr.  Hays  said: 

"In  a  visit  ynteMor  »'tk  PmluVnt  Hard, 
lag  I  inquired  what  wurd  br  bad  to  send  aad 
he  told  nse  In  tbp  nnkhibers  that  *We 
expert  your  hrlp  in  bringing  tbla  Republic  and 
in  vartrd  intrrrsta  into  the  straight  forward 

trarb  axaita  *  , 

"My  «>«ii  nrat  interest,  nf  course,  is  in 
the  rrfiirt  tu  rtnpeove  the  postal  service.  I 
havp*  alW  a  deep  intere«t  in  the  plan  for  a 
gertrral  feursanuaeion  of  the  whnlr  Knrcuiivr 
bvaiKb  nf  tbr  g''V^rnrornt-  In  trdh  uf  tbese 
msit'-r*  I  hn>*w  y.m  sr*  intrrr«trd. 

"Hrfrrrins  to  thr  nerrniif  «f  anil  tbr  plan 
f>rr  a  viixral  rpnrHnairali»B  nf  the  Korrurivc 
ficpavrmenr : 

f,Y*ryt-i+  «  annre  nr  lr«o  familiar  wUb  ibe, 
rch  «r  .  .rif.-tiiisatOvn  nf  Ibr  nnvmiment.  We 
^ivtu        hnvr  Irn  icrval  rxvi-Utivn  dvpsremmi)*, 
ftfh  |tr*. 1.1*4  ntrc  liy  a  mrnibrf  tif  the  Cab- 

tot  I,  inn  nusty  are  u-'t  faui>bxr  with  the  fact 
that  thtvr  Air  m-tre  than  an  independent  g"V- 
rtr.uiri'  i  r*tAf-iivhmerit*  -*u<*h  as  the  Fr.feral 
T*a>(*-  t  '.innkit^iwii.  aJI  uf  which  curry  on  their 
w..»V  *  i*»'i«t  ihn  *nrrrinifo<lmrr>  *if  any 
i".-ih<uet  »rhv#r — 'Iwenty  nn-h  r  thf  «upervi*i»n 


As  an  adlunet  to  the  rmnnsi 
eeenslng  our  trade  with  Suuth  AntrVirn.  intrr- 
nailuoal  nsoney  orders  may  now  Its  rxrhanged 
with  many  of  the  South  and  Central  American 
countries,  aad  aegnitalMne  are  being  now 
condoned  with  the  postal  administraiiona  of  aO 
the  otlsrrs.  and  it  u  expected  that  very  soon 
it  wilt  be  possible  for  American  expotiers  to 
payinciit  for  tbrir  good*  wherever 
.  ta  South  America  by  postal  money 
frro  payable  in  dollars  at  their  local  post 

ifScra- 

'In_  Ihis  rnnnevltao.  too.   1  might 


Millions  or  Newspaper?  Daily 


^ippffj 
■■nrlrro  I 


r; 


that  T  b«ipr  It  will  V  n*i**>ibu>  to  induce  the 
ram ntrr nal  intrtrais  i*f  ihs  rbsmners  of  com* 
mrree  in  send  drlegntes  to  the  Pan-American 
I'oststl  Congress  at  Buenos  Aires  nrat  Augnat 
to  hrlp  develop  this. 

280.000.000  Miles  of  R.  M.  S. 

"We  have  this  month  caused  a  resumption  nf 
the  mail  boat  service  in  New  Yorh  harbor 
whereby  mails  from  abroad  are  rrmured  from 
ihc  4**sun*ips  at  quarantine  and  d'MverH  at 
the  P""C  nance  or  raslroad  stations  in  New  Vurfc, 
preventing  the  dHay  that  wvn»>d  rstherwise  occur 
wkrtr  the  nusla  a*r  krpt  tm  tbr  ^trawiibips 
Until  Ibr  rrau-li  iatme  the  pirrn  nrat  miirnillg, 
Alau,  nriiiiron  na«  brm  ouilr  to  uive  the 
.\rm  \iitb  public  Ibr  lirUcni  *it  ituiMtig  Cor- 
r<r*p"iidrucr  np  to  fiftern  mlnates  of  sailing 
tint*.  ci>mmeiictng  Jnrre  1. 

"Wr  havr  now  vmler  coniideral^n  the  in* 
auguranoit  of  a  sea  posl  scrvic  Thr  fact  is 
that  now  wtib  the  c»icla«i<m  that  h*%  been 
rt>arh>*iL  nf  the  arauurmrnH  fnr  "rmlinx  nail 
In  S'trirl  Ro«i»,  tlir  ffirrtcti  mail  •.rrtine  »* 
tirarly  ai;:iiii  Ai  tvnoAU-y. 


"Finally,  our  present  chief  concern-  in  this 
presence,,  is  with  what  are  known  as  secono 
dsn  oxnib.  f  suppose  that  it  is  nrtrmry  to 
hove  *nrh  ctassincatioon  and  to  mcleem  aa 
K»t  riar*  thr  oasifai  which  pay  the  higbrot 
rain  uf  nosings-  Vet  ]  mm  sura  thai  you,  and 
pretty  much  avreybody  else,  will  agree  with 
me  thai  no  mail  muter  Is  of  more  nrsi  chut 
importance  ihan  newspapers  and  periadkcab. 

"Consider.  If  you  please,  the  magnitude  of 
it.  The  periodical  prns  of  the  t'ltitrd  Statn 
eends  ant  rnene  than  two  handred  million— 
probably  two  hundred  and  fifty  million — copms 
of  cacb  htaua.  Of  rnarac.  not  all  go  through 
tbr  mails.  But  a  Lugr  praewribMi.  prr  bap* 
ihr  major  portion  of  tbrm.  do.  Millions  and 
millions  of  newspapers  go  mi  every  daj;  nthrr 
millions  of  paper*  and  magaalnes  every  work; 
anil  other  miln»ns  of  pcrlodkoh  every  month. 
And  then,  for  rack  million  periodicals  going 
through  the  mails,  there  are  four  or  five 
million  readers — wally*  we  shall  be  presently 
■Undine  in  namhere  which  will  de"rve  the 
attention  nf  Prv»Fr%wir  Kinctein  wilb  hi*  theory 
*if  Xrlalivity  as  Sppbrd  tu  thr  bsojOiU  <»r  the 
luiUlitllr>oiin<f  of  the  nnivrr*r. 

'"Now    all   IbcM-    are   dr|irodrnt   umd  ibe 

mails:  and  at  Iran  n>  far  an  the  daily  nru.«- 
papers  arc  concerned  they  ore  thu*>  >lrprudriii 
to  a  degree  which  makes  them  w»etli»  to  br 
reckoned  ns  of  fit«  clan  impurlancr.  r<w  the 
tain*  unpardonable  <in  «f  the  p>«  ^Ihce  it.  n>n 
«a  deliver  the  daily  paper  on  time.  If  it  hi 
merrly  *  Mcer.  a  hit  nf  •>->ealli*i|  first  cla>s 
mail  maltrr,  mhirh  iCnrsw*t  vbna.  mi  when  VuU 
i-avivt  ii,  wbr.  rrrhnrt  the  op**t  felhiw  di-ln't 
«rilr  It  *oi  tiUur,  ->n  prrk^p*  tir  ravrirH  h  ah 'Ut 


in  his  pocket  a  raw  days  befor«  ittaOtnx  it 

"•trt  with  the  newspogwe  aaaU,  en  on  eat* 
cases  dosft  go*  vVe  $M  koow  that  the  news- 
papers go  to  pees*  on  time,  that  they  ant  og 
the  preps  on  liana,  ibat  tkey  are  deJlveredTto  the 

roatcc  an  time,  and  that  therefore  if  tney 
ant  reach  their  subscribers  an  rime  the 
fault  Hen  am  warn  the  publishers  hat  with 
ihr  |,o*i  office  department. 

'An J  g/ocvafJy  jfesamp.  tool's  so.  I'n 
nor  going  to  dodge  the  resf<ot^b«lity.  Thrfr » 
do  use  u  dodging  wb#n  tbr  d  nog  big  ion't 
goad.  Such  dcKwntenrr  or  »lsb*y  is,  moreover- 
more  leriontf  and  aggTavsiinn.  grnerally,  tbaa 
in  the  case  nf  Irtfcrr*.  Of  onuTie,  a»me  letter* 
are  ol  urgent  ■mg4reaaoe-  Hut  the  newsro 
Pct  in  pee  rminmily  a  thing  s  man  wants  when 
he  want*  it,  and  if  be  cxu't  bavr  it  when  he 
wantt  il,  br  ilorlli'l  want  it  at  alL 

"Vhw  run  k«,  la  wishing  to  ipeed  up  ih* 
pints!  lerslce  for  periodica)!  I  am  loolnrr 
out  ivt  my  own  peace  and  comfort.  That  ■« 
■*hy  ]  am  particularly  desirous  nf  impTTving 
the  opemtions  of  the  Fust  Office  Pep**t«wni — 
that  and  the  incidental  reason  that  wr  wan* 
lo  jrrve  th»*  whole  public  as  Hfirienily  j*  pn» 
«ibV    And  that  is  why  I  *«•  t»  beapenk  e->: 

m»*rr1r  jr<vqr  aympathy  and  f  iirbearaaee,  b-! 
»l-r.  ynar  arilvr  ra-upcrotion  in  a  task  :u 
iL-hicb  wr  arr  a\\  deeply  iutrreited.  tt  ri  a 
tAJsl.  1-nti.  ui  which  luccess  La  attainable  cnly 

tlir'rtinh  NUi'h  <?ii-oprraiiOu.  rW.  believe  C«. 
thr  ta*k  in  nixtltlsr. 

Coxrrut'cnva  Cairictsht  Kecdsd 

"There  ia  nothing,  Iben.  that  the  Pont  OAce 
Department  welcomes  mote  than  enaatracnv.e 
ecincum.  Group  tngrtbrr  tlir  banr  and  »n: 
dose,  and  while  romalainlag  of  the  error  to 
lioint  n»l  th*  mrihint  of  someetton.  For  n 
i.firr.  ti*|tprrve  that  thr-  man  who  u  oerrc'l 
know*  britrr  bow  be  should  most  eattafactoriJr 
he  ^rrvnl  iba.li  does  ibe  man  whn  serves  bim 

'•.Vnw  my  i>>ll«agnes  and  I  are  interooted  in 
making  the  nosul  service  just  as  ntficisnt  a*  H 
t-iJi  posilbly  be:  and  while  we  ore  aiming  nt  sues 
an  achievement  in  all  dkrwrvasrtit-.  » c 
tainlv  ei*r  pr^drncr  ts  an  ntaee  aver  that 
which,  bar  to  d«  with  the  newspaper  aad  mag 
nine  publifhwig  tr**lr.  And,  of  cnarxe,  yon 
gemlrmeo  iK^t  pm  trade  are  eajtaaUy  inter- 
rvtrd.  ihuwgb  in  a  iliHirrent  way,  la  having  us 
d.>  thai.  Hut  ;nu  and  I  look  at  tke  nrohlctr 
rruwi  tlaanirtrita^lr  opnouite  pointa  of  view. 

arr  rack  asvr  need  to  see  it  as  the  other 
son  it.  fast  as  the  ban  of  vision  from  the 
two  afdea  come  together  upon  the  object  ** 
which  they  are  directed,  an  our  interests,  be 
gtnnlng  so  far  apart,  come  together  in  thr 
task  which  is  to  he  performed. 

"[  <lon't  krviw  what  •enriee  run  eau  eetidc 
me.  in  suggrvtiiin  or  atlvicc.  if  I  did  Imow.  1 
a>iul,ln'l  nred  Ihr  nrrvirc,  for  t  CAttld  do  si 
mr*rlf.  Rut  t  imiinise  y<iu,  or  I  warn  y  ju. 
that  if  rvrr  1  il<*  »er  a  chance  ta  aug rev 
•mr.rthlDK  whSeh  will  conduce  to  a  more  per 
frit  t»  iicdoiut*vO  of  our  efforts  toward  tT«e 
ix.mu'vii  end,  1  sh jII  an  beiltarmgly  butt  rigb*.  in 

*'Jtrrr  Is  an  illustration  of  what  I  mean:  T<" 
Mihrr  <*ny  on  a  visit  to  the  Washington  P«w 
Ofhce  1  discovered  lhat  thry  rnreived  70n,i»> 
Irtlers  per  day.  oVW.fnWV  of  which  were  d#pn- 
hr>.|  brtweera  four  and  nw-n  •nVlock  in 
aft*rnnon:  that  91  prr  cm\  rj[  that  impogSihk 
|3rak  wa*i  rirruLxr  eaoltrv  which  e*intd  V 
mailrvl  any  «|il  tiuir,  And  that  ?*  per  COM  -A 

it  all  wi«  jc"T*rs  umrnl  enalL  An  mexcuaabl^ 
itir.ili  i  inc.  After  wr  cleaucd  onr  own  boose  I 
ini&l  ibr  liberty  of  luggeiung  to  business  ro-'e. 
Knirlj'ly.  lu  all  oho  lend  nut  many  letters 
i;j.t  iticy  deliver  their  mad  matter  to  thr 
pott  office  as  fan  aa  possible.  The  Washington 
postmasier  has  been  able  to  change  thirty  twr* 
men  already  from  night  to  day  work  iw  au-r 
of  the  relief  and  it  w  oonvosdoag  sfarwbrrc  a* 
reetainly.  ,  - 

"I  tbink  that  it  was  legtnlaBle  foe  me  t>i 
make  thia  suggntloa  la  business  men.  because 
it  was  trnvlnnaly  tor  tkrlr  own  good  as  well 
as  tor  ihs  convenience  far  the  post  nance,  gad 
It  will  be  equally  legitimate  for  yon  or  any 


business  men  to  make  suggestions  to  the  Fo*t 
Office  Department  for  tke  facilitation  or  the 
expedition  or  In  any  way  the  ratprovement  ot 

the  service, 

Relations  Very  Much  Alike 

"In  nnr  important  yeipect  your  work  and 
mlnr  arr  te?y  much  alike,  and  thai  is.  ia  their 
larumatr  nlatioitshm  to  tbc  whole  peopir 
Wnidrll  I'iullipi  Hid  of  the  newspaper  that  it 
la  *>chv<ol.  counmllor.  church,  all  in  one:  every 
drop  of  our  hVod  is  colored  by  It-'  And  in 
thai  there  is  lilt!*  if  any  .exaggeration.  TV 
ncwspsi"'  period knl  wens   ssners  halo 

evcTv  hurt*  in  the  lend,  and  has  its  (amaenn 
upmi  evrry  inilmduaL  WeU,  jam  so  tbf 
Po*t  Offies  Department  entcra  prncrieally  every 
home  in  the  land,  and  serves  every  individual 
Thrre  hk  no  otbce  denartaaem  of  government 
thai  m>  generally,  so  ualvarsally,  comes  into 
oomaci  with  the  people. 

"Here  k  ike  problrm.  and  here  is  the  solu- 
tion. H  la  the  fundamental  principle  nf  de- 
mocracy, that  we  shall  help  on*  another:  thai 
all  distent  shall  co-operate  in  tbr  work  nl 


government.  And  the  worh  of  gtivrrnmrnt  =i 
not  merely  ebwHng  men  to  Congress  m  makr 
laws,  and  rlrctang  a  man  Prnrdcae  to  euacute 
the  law Ii  is  just  aa  truly  government  wotb 
tu  oularct  the  mails,  to  transmit  them  to  tfanr 
deitlnatban,  and  to  redistribute  them  and  de- 
liver them,  and  It  is  fitting  for  every  cituen 
to  regard  lumaeJf  aa  pne neatly  intereated  n* 
tkat  work,  jnst  as  much  aa  in  the  work  ot 
election  day. 

"There  are  two  lamps  in  ronncction  wNh 
onr  relation  which  t  would  mato  and  rr- 
emphasier-  First,  it  w  no  part  nf  the  prioasry 
liuunren  af  the  Pom  Onscr  Department  to  «t 
a«  a  ornmir  id  the  pens.  Tbla  should  nnt  and 
will  nut  be.  Second,  wo  are  suing  to  get 
aliTng  togeihee  and  do  the  tight  thing  in  all  of 
ilirpc  matters,  of  classification,  rates,  etc.,  and 
]  oani  ii  diitinctly  understood  there  uritl  never 
be  any  occasion  when  a  puWi-her  with  any 
kind  of  a  grievance  i«  not  thrice  welcome  1<i 
ah  down  wHh  the  head  of  the  department  ex  J 
u-orb  it  ngt-  Any  other  attitude  is.  of  coarse. 
1.>  me  nnth*nVahlr. 
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REPORT  OF  A.  N.  P.  A.  AND  S.  N.  P.  A  JOINT  COMMIT- 
TEE ON  SCHOOLS  FOR 

MACHINE  OPERATORS 


Punuant  to  your  instructions  at  Last  year's 
convention  your  cowimtttee  solicited  the  mrm 
hers  r>t  rh>t  \-.wn  i,v>  n  •'  -r  tiIi-v  n.  -Atir, 
wliva  to  support  tbi'  printers'  sebum  organised 
at  Maenn.  Ga.,  last  year.  Thr  S  K  P  A.  had 
Already  start  ni  this  plant  when  the  A.  ft,  P.  A. 
gave  it  ullicial  rrcogiitttiitt  and  agreed  to  eo- 
<_ per ate 

Vtiur  c-vimfcittrc  was  instructed  to  solicit  sub" 
•cnpliuiii  covering  a  term  of  three  year*  upon 
a  ham  of  f  10.**?  per  annum  for  each  machine 
or  typrsettir--s  device.  Through  exirnsive  cor- 
respondence covering  several  m-'ttthi  ynur  rom- 
mittee  final  It  securr*!  contracts  frnm  A,  X.  P.  A, 
DuitnlHrr*  approximating  1.CO0  msrhtlirav  When 
*r  cimsiiler  th<  fart  I  hat  lh«-rr  are  ni.rr  thin 
.VJa*H  machine*  I rprrsnilrd  ill  tbr  A-  N.  P.  A. 
n.rmbershlp.  yum  is  ill  see  thai  the  Khmil  u 
being  supported  bj  about  20  per  ceot  of  the 
A.  N.  P.  A. 

The  funds  subsenbe-d.  your  committee  thinks, 
are  sufficient  lei  operate  thr  scbonl  for  thr  1ri.il 
i   i    ■!  of  there  years.     However,  ft  it  unfor- 

lUtiatr  tbat  ill  per  rmi  of  thr  mrmH»n  are 
pulling  up  thr  fund*  fnr  an  utidrrtakitur  that  i* 
proving  an  lirnrliL-iat  ami  wfcn.li  has  such,  sound 
In*;  l  and  iiMf  iitnw  behind  it.  The  1,000  ma 
chines  subset ibktm  give  u»  a  fund  at  approxi- 
mately (10,000  per  year  or  VMJ.UUO  lor  the 
three  years.  Thu  money  is  used  to  pay  fretftit. 
installation,  insurance,  motors  and  repair  pans 
for  the  machines. 

We  bUn  2?  linotype*  loaned  to  us  hjr  the 
Vg*UU*JttJggJtr  Company,  one  Intertyp-  loaned 
br  tfcr  Intrrtype  Company,  and  sis  immitypes 
loaned  l.j  the  M..w..lyiw  Company.  Of  course, 
the  ni-Ull.it  ton  ut  this  lante  anv.unt  A  ojmp- 
meet  ha»  appti umately  absorbrd  our  first  year  a 
subscriptions  >A  $10,000,  but  during  the  ensuing 
Iwn  years  we  shall  not  have  this  expense  an  J 
your  committee  frels  that  the  funds  wit!  take 
rare  of  repairs  and  insurance  very  comfortably. 

The  equipment  which  is  now  being;  operated 
in  ihiiut  half  wajl  thr  committre  ij<sired  to  In 


slatl,  >ll  snarbinrs  brine  mar  original  jTnhition. 

For  thr  v»'l"»'  r,f  refcr-hing  v»ur  memrv 
rits  llir  trtfritiiiUre  .Irsirrs  ti  stale  that  *  eriai.r 


contract  with  a  tu»mr»  college  wh.rh  h** 
hern  operating  in  Macon  for  twenty  hie  or 
th.r->   M-irv  •   <  if'  -!  'ha'  ih--  \m       ->  <>-.:- 

Irg«-  absorb  all  cost  of  operation  uutsfcie  at  tt- 
pair*  tn-  the  machines  and  insurance  on  the 
plant.  At  thr  head  of  thi*  collrec  w  a  prac 
tu-»l  printer  who  has  worked  m  all  deportments 
of  prmtinx  olfier*,  rumhrrit±(  in  his  raprrirtice 
WiBie  'A  tbr  larfr^t  d.itlie*.  Hr  know*  wha:  Is 
necessary  to  make  an  acceptable  printer  and 
Viiut  ti.<uimitt«e  s  arrangemer.t  with  fcim  is  that 
he  must  turn  nut  o>mpetrtit  men.     Fur  this  rra 


son  the  applicants  fur  training  mu*t  have  a 
h-eh  sch.»l  edurati'-n  In  this  way  the  pub- 
lisheTs  are  sure  to  bring  intii  their  c-jmposmg 
rooms  hnys  and  men  who  have  a  different  view- 
imint  of  h/e  and  business  fro*n  tbnse  who  have 
twni  alloaied  to  drift  in  heretofore,  We  think 
the  personnel  of  tfce  printmg  fratrmity  *»tt.  in 
the  course  oi  time,  -he  greatly  improved,  and 
that  a  few  of  these  educated  and  high  rlaai 
bays  sprirjVted  among  the  radical  rlrmoit  mill 
haie  a  very  henerifiaT  effect. 

As  atated.  the  sch-:-ol  is  now  equipped  wltb 
twenty -seven  'ir.otypr*  of  various  models,  iu- 
eludmg  a  new  No  U,  one  intcrtypc  and  ten 
Biioolypea 

With  thia  ntuipnient  the  wrV.nl  works  under 
schedules  that  enable*  It  to  train  and  put  intl 
the  market  ab.  ut  four  hundred  iludmti  ar-nu 
ally.  The  Course  of  m 
average  of  tturtrcn  weekm. 

Students  with  tfce  riiUivalent  i-A  a  high 
education  are  admitted.  Men  and  women  ar« 
in  artendance.  and  the  ages  range  between 
eighteen  and  forty-five-.  Enrollments  are  from 
prarticaHy  every  state  in  the  Union,  and  s>tu- 
dents  are  ptarrd  in  positions  in  nearly  all  of 
the  Mates,  Some  students  hare  enrolled  from 
diffrrent  twtU  of  <  anal* 

Thr  tuition  is  K»iei|  on  $50  a  month,  or 

$150  t-rf  tfce  c  our  nr.  anil  oiiite  a  number  of  the 
are  mm  i>f  jfTair*.  who  drposit  with 
ichool  t  .<t  safekeepmK  liberty  bond*  or 
. .  securities,  sometime*  amounting  to  more 
than  a  thousand  dollars  in  value.  Many  of 
these  students  followed  the  printing  business 
earlier  in  l»fr.  and  left  it  for  other  taJhugt, 
hut  r-ave  here-  attrarled  back  to  it  by  tV  pub- 
lu-ity  campaign-  through  rh'  newspapers  that 
base  fostered  the  seh-nl 

The  laculty  consist*  of  expert  marhinists  and 
trained  printers,  equally  d  " 


tramed  printers,  equally  divided  in  number*,  *o 
that  there  »  a  Ir-ubrr  lor  esery  srvrn  studer-ts, 
though  this  may  vary  mure  nr  less  undeT  dif- 

own  machines, 


(rr*m  conditions. 

The  stU'lriits  who  have  been  . 
for  the  MM  part  been  trained 
operator*  able  to  care  for  their  o 
ami  at  the  f.irar  time  produce  an  average  of 
ab-^nt  four  thosisand  ems  per  hour  of  •  point 
type.  TheT  h;ire  had  constant  drilling  in  the 
rule*  of  lyjxigraphy,  atyle-shrrts,  etc,,  and  have 
been  Uught  |m  set  every  rla>s  of  matter  that 
I*  encoaintcred  in  the  average  newspaper  officr. 
This  service  wtll  Lunstantly  ienprovr  through 
experience  in  dealing  uith  the  problem*  that 
arise. 

Publicity  campaigns  must  be  carefully  mam- 
tainiNl.  because  of  the  general  antagonism  to 
the  >^h'wd  n|ea  in  the  craft,  arguments  being 
■vho  go  through 


school  would  be  ( 
kaj  however,  stud 
the  school'*  probl 
nheT*  of  the  ei 


i  with  student*  A*  it 
ting  is  the  biggest  of 
nd  m-nperatiem  of  the 
r  will  be  absolutely  es- 
e  the  best  rrittlta  from 
that  the  manufacturers 


irnlial 

tfcr  splendid  equipm 
are  furnishing. 

Contrary  to  first  ideas,  tfce  school  has  not 
been  a  local  enterprise  by  any  mean*  It 
draw*  student*  from  Indiana  and  from  \<w 
York  State  as  readily  as  from  Georgia  or  from 
Xnrth  l  arobna,  ana  Texas  ha*  really  led  in 
the  number  of  positions  furnished  to  students 
and  in  the  number  of  stttdrnt*  furnished  to  the 
Arkansas  probably  routes  next,  while 
and    Pennsylvania   make   a  splendid 


Oklahoma 

showing. 


Ihirt&g  the  first  few  month*  of  the  *caool '• 
operation,  when  the  equipment  consisted  of  le** 
than  ten  machines,  one  hundred  and  twenty 
operators  were  put  into  the  market.  Tbr  pros- 
pect i»  that  between  three  hundred  and  four 
hundred  will  be  trained  during  the  nr*t  twelve 
CMintbs. 

Vuiir  coutniiMec  rrzrrts  that  it  bas  Ixm 
ablr  in  interest  but  a  tew  of  the  publishers  uf 
the  larger  da^ic*  and  set  these  are  the  identical 
ret-ple  who  have  most  trouble  with  their  tunr 
posing  rooms.  Many  of  the  publishers  who 
»iib*criKed  to  the  *cboo!  asked  tbe  Question  as 
to  whether  or  rvu  they  could  depend  upon  the 
itsVvM  *<tr  printer*  in  case  they  nreded  theu 


VoUT 
should 


■iiimittei 
drav. 


uttituxlr    has  been 
■>   train  thes^ 
where  they  c 


that  we 
o|  let 
might 


places  in  which  thev  should  work.  Tbr  whole 
■:.»nceplion  of  the  whool  I*  based  upon  tbe  broad 
lines  of  helping  the  entire  industry  in  a  very 
constructive  and  systematic  way.  turning  nut  a 
supply  of  men  who  are  competent  and  who  will 
eventually  find  their  places  in  composing  room* 
thti.uwb'Ut  the  country. 

We  hud  the  greatest  drmand  for  printer* 
coming  ff-.«n  the  small  country  oeVe«,  and  we 
are  very  g'ad  to  have  tfcrsr  students  g- >  to  the 
country  office  to  complete  ihnr  training  and 
gather  the  experience  whnh  will  make  them 
more  efficient,  and  in  the  course  of  tier  these 
men  will  gravitate  into  the  larger  office*. 

The  Typographical  Union  has  *o  far  out- 
wardly rr»i*trd  thr  acceptance  nf  these  men, 
claiming  that  they  rnuld  not  learn  enough  in 
three  mositha'  timr  to  jtaitify  their  being  given 
cards.  The  l.Tnn>n  claims  that  tt  take*  four 
rears  for  a  man  to  learn  the  printing  business. 
However,  a  great*  many  of  thr»e  men  have 
been  taken  into  the  Union  strictly  on  a  basis 
of  their  competrncy  and  merit.  We  knnw  very 
wrl!  that  the  Union*  cannot  afford  to  rrjeet 
competent  men  The  very  egistetice  of  the 
I  n  ion  depenil*  upon  keeping  the  competent  tarn 


the 


.        ......  susiri 

ha*  a  great  ad 
hi.  three  or  four 


tatted  that  tlm  problem  will  take  care  of  Itself. 

A#  a  matter  of  (act  every  student  who  has 
en  the  type  setting  in*rhtn-«  the  Union  at 
Fairmont.  \\ .  V made  a  mntraer  with  the 
Fairmont  paper.  September  J,  1920,  to  August 
1 .  1921,  spec ify ing  that  beginner*  em  type- 
setting machines  should  receive  35  ernts  per 
hour  and  at  the  end  of  thirteen  week*  they 
should  recrire  ;oomrymrn  wage*.  The  Union, 
in  this  instance,  and  we  might  say  tbl*  j*  gen- 
erally  the  case,  acrrpu  thirteen  week*  as  the 
time  required  m  which  to  learn  to  operate  a 
type-set rmg  machine.  Of  course,  the  man  who 
ha*  had  three  or  four  yrars'  training  as  a 
printer  ba«  an  advantage  over  a  high  school 
graduate.  Tr  might  » ith  equal  weight  be  stated 
that  the  high  school  - 
s  image  over  tbe  i 
lean    -  sprn  -  tier 

We  believe  that  the  plan  upon  which  we  are 
operating  the  si  bo  id  is  a  good  one  and  the 
results  achieved  fully  justify  this  assertion;. 

Vse  recommend  that  the  Associatk-n  make 
greater  rdfort  to  enlis-  the  etwiprration  of  tts 
entire  membership  in  this  enterprise  If  we 
had  the  funds  we  should  procrrd  to  equip  a 
Minting  oftre  which  will  be  able  to  liaeh  art 
bfant be*  of  printing  and  do  it  ill  *  systematic 
and  sclent  ifsr  manner  »o  that  all  rninpmjng 
room*  could  pronerly  be  the  main  dependence 
for  men  to  handle  all  hranche*  of  tbe  publish- 
ing bu»ine*s.  If  m.yrr  than  is  neceisarv  shuuM 
be  sriibsrribH  to  this  enterprise,  tbe  funds 
could  vrrr  prnnerty  he  use«l  in  promoting  a 
similar  srhool  in  another  section  of  the  coun- 
try, we  urge  that  th'rr  should  be  no  reserva- 
tions becau»e  of  the  location  of  lh:s  srhool 


A.  N. 


P.  A.  COMMITTEE  REPORT 
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Ml  be  placed  in  pottlinns.  Also  that  the  bsisi 
neas  U  a  ro«eh  business,  that  the  aimo,phere 
of  the  printing  t.ftV-r  is  not  rondueive  fo  health, 
that  typesetltrs  suffer  from  metal  poison,  and 
many  other  obirctiwiia  that  are  equally  a* 
ridicutou*. 

Aa  a  matter  of  fact  every  student  who  baa 
been  trained  tn  the  siboid  has  f.iutid  employ- 
ment rmmediately  at  very  sal.. factor j  pay,  and       Thr  crave  ipaeslion  tt  as  to  what  MiKslitute 
if  it  were  not  /or  the  per,,id,ce  and  adverse    «  odd.tsonal  tag  may  be  im^sed     «  hsirman 
advertising  that  is   done  wit  tun  tbe  trait  the    <h**i.  -1  the  Hou-r  fommmee  on  Appropria- 


Punng  the  past  year  there  ba«  been  little  of 
a  definite  character  which  your  Committee  on 
Tarnation  could  do.  During  the  presidential 
campaign  it  was  cunsidcrcd  a  certainty  that 
regardle-*  nt  which  party  assumed  control  nf 
the  f'tosernment,  a  radical  modilicatiun  of  the 
preterit  income  and  excess  pro  tit  taxes  would 
MJ  made,  It  was  useless  to  attempt  to  secure 
changes  in  the  interpretation  and  appltcatsan 
oi  the  prrsent  law  when  there  wa*  an  apparent 
certainty  thai  thr  law  Would  be  repealed  or 
modified  before  another  year'*  tax  could  be 

levied 

Tbe  mosage  of  Prrsident  Harding  to  the 
present  t'imgress  unetpjiTocally  demand*  the 
abolilsnn  of  the  excess  profits  tax  on  corpora- 
mm  and  it  is  not  expected  that  thrre  will  be 
nisUnal  oprusltMm  in  either  branch  of  Congre** 
to  the  removal  of  that  tax. 


lion*,  baa  gone  oa  record  aa  stating  that  the 
excess  pro  tit*  lax  should  be  and  could  be 
abolished  and  suaVserit  revenue  derived  (or 
the  necessary  conduct  of  tbe  Government  with- 
out any  form  of  consumption  tax,  providing 
proper  economy  in  expenditures;  is  observed. 
This  view  is  not  wholly  concurred  in  by  other 
members  of  the  House  and  Sriiatr, 

Numerous   proposals  have   been   made  both 
by  member*  of   the  Congres*  and  other*,  to 
levy  a  sales  tax  in  one  at  three  way*:  A  geo- 
al  turnover  tax,  a  lie*" 


era!  turnover  tax,  a  limited  turnover  tax  or  a 
retail  sale*  tax.    It  seems  evident  that  leg'sla- 


will  again  tend  tn  rise  owing  to  the  fact  that 
the  stand*  of  timber  are  being  constantly  re- 
duced and  that  the  circle  at*  distance  from  the 
mills  is  constantly  widening.  This  situation 
will  steadily  grow  worse  for  many  years  and 
even  if  a  nabfinal  policy  of  reforestation  wrre 
in  fall  effect  at  this  moment,  it  would  take 
many  year*  to  bring  about  a  growth  auaucicnt 
to  rcaar  us  even  partially  independent  of  for- 
eign source*  ol   *upply.    Unless  we  art  with 


!  A  gen  energy  and  persistence  in  this  n 
tax  or  a    necessary  legi»iatloe  w.lt  be  long  in 


tion  will  be  proposed  levying  some  new  tonus 
oi  taxation  which  would  alfeCt  all  newspaper 
publisher*  For  that  reason  your  Committee 
on  Taxation  recommends  that  a  new  and 
larger  committee  be  appointed  which  shall  be 
instructed  to  keep  in  close  touch  with  legisla- 
tion development*  and  in  particular  to  cooper- 
utr  Willi  icpfeacutattvei  ot  other  bunne*)  and 
industrial  organization*  to  the  end  that  only 
ruck  legislation  shall  be  adopted  as  will  pro- 
vide  adrituatc  revenue  and  that  no  harmful 
or  discriminatory  measures  shall  be  adopted. 

Under  the  existing  excess  profits  and  income 
UX  laws  publisher*  generally  have  auncrrd 
more  unjustly  tb»n  most  other  classes  of  busi- 
cess  enterprise. 

We  believe  that  it  should  be  tbe  duty  of 
the  new  committee  which 
see  that  any  new  tax  me* 
i  ai  r   to  wa  ru    tbe    n  e  w  spa  pi 
oi>e ration  as  to  all  other  li 


sunt  to 
e*  adopted  ate  as 
Hid u* try  in  their 
s  ot  business. 


A.  N.  P.  A.  COMMITTEE  REPORT 
ON  NATIONAL  FOREST 
RESOURCES 


The  nalwn.it  lorcstrr  program  being  fnr 
in  which  every  user  of  news  print  is  directly 
interested,  the  Beard  of  Directors  at  its  meet- 
ing of  September  I1'-",  autbnrixed  the 
organisation  of  a  Committee  on  National 
Forest  Resourcrs,  with  the  appointment  of 
E.   H     Baker  as  Chairman. 

Careful  consideration  hat  been  given  to  the 
matter  of  national  forest  resource*  by  the 
Paper  Committer  ami  H- utd  of  Directors  of 
tbr  Association  for  some  time  past.  It  wa* 
the  judgment  nf  the  Board  and  of  the  Com' 
tniltee    that    the    Association    should  endorse 


lie 


principle  suggested  by  Col.  II.  S.  Craves, 
former  cbief,  and  Col.  W.  B.  Greeley,  present 
Chief  of  the  Forestry  Branch  o(  tbe  Agricul- 
tural Department.  Tbl*  provide*  for  the  adop- 
tion ol  a  aiuoual  forestry  policy  in  cooperation 
with  state  and  individual  timber  owner*  as  in 
distinctly  from  the  p-dicy  of  natx>n-il  control 
of  all  timber  resources,  commonly  designated 
as  the  Tinchot  policy.  It  must  be  apparent  to 
the  not!  casual  observer  (hat  the  necrtsiry 
for  a  national  policy  is  imperative.  It  i* 
slated  that  but  one  sixth  of  the  original  timber 
resources  ot  the  Nation  remains  while  tbe 
demand  is  steadily  inrreasmg.  The  problem 
nr  roti  serving  and  increasing  the  forests  of 
the  country  is  berond  the  scope  of  Sute  or 
individual  effort.  A  definite  national  policy 
providing  for  firr  protection,  methods  nf  cut- 
ting ami  proper  difttMiiilmn  "f  thr  waste,  that 
the  land  may  lie  left  in  proper  condition  for 
a  siaccccdiiig  grow  lb,  reforest lauM  where 
necessary,  and  tbe  various  manifold  phases  o! 
the  problem  is  the  only  pensible  aolotlna. 

It  is  tbe  carefully  considered  judgment  ol 
your  Committee  that  this  is  posnble  and 
leasible  only  through  a  national  nolicy  of  co- 
operation lmi  the  part  of  the  national  govern- 
ment with  the  States  and  the  individual 
owners.  Many  of  tbe  Slates  are  without  na- 
tional ttmher  resource*  and  are  not  adapted 
to  foreitry  whifr  other*  of  tfce  State*  count 
their  foresls  a*  one  of  their  principal  natural 
resource*.  It  must  he  apparent  that  aside 
f roan  all  other  considerations  an  attempt  to 
force  government  ennlr-*d  sroutd  lewd  to  end- 
less controversy  and  defeat  or  seriously  in- 
jure the  result  snoght, 

Your  Commit trc  actively  tmik  up  with  rep- 
resrtitxtivcs  of  other  orfaniiatsons  similarly  in- 
terested, plans  f.-r  formulating  a  drfinitr  pro- 
gram  b4.se<l  on  tbe  principle*  annotinred  by  the 
Forest  Service  Derssrtment.  A  tonferenre  was 
held  in  New  York  City  on  *Ms«*Wf  [5j  MM, 
alle-oled  by  rcprew-nlative*  of  the  fojlosring 
orgaiuiatiLiiiB : 

Amei  ican  Paper  and  Putji  Assncislinn, 
National  Lumber  MainafactUTcrs"  Associ 
Xatsoual    Wholesale    Lumber  Dralers* 

UStlll'l 


A**ociatl.Ki  ot  Wood  l'*.i 
American  Forestry  A« 
U.  S.  Chamber  of  Co 


U*ing  Inf 
......  un-.ti 


V.  S.  Forejt  Service. 
American  Newspaper  Publishers*  Association. 
I  nantmous  agreement  was  reached  on  alt 
essential*  of  a  fedctai  legislative  program,  more 
specirk  in  detail  but  substantially  in  accord 
•  ith  the  recommendations  maile  in  June  to  the 
United  Stairs  Senate  by  Chief  Forester  W  B 
Cireelry,  and  a  committee  was  appointed  to 
arrange  for  the  introduction  in  Oinarrea*  of 
bills  embodying  this  polscy.  This  wa*  lullowrJ 
bv  the  introduction  of  the  Snell  Bill  (Exhibit 
A)  The  Chairman  of  your  Committee  attended 
hearing*  on  the  Snell  Bilt  in  Washington  on 
January  J*  and  a*7. 

Special  stajer-im^s  have  been  prrpared  and 
prinlrd  in  Association  bglletins  (Exhibit  B>, 
fully  outlining  the  details  nf  the  national  for- 
estry program,  together  with  copse*  of  both 
the  Snell  Hilt  and  the  Capper  Bill  i  Exhibit  C>. 


p.bc 


It  is  the  opinion  of  your  Commit  I  re  that  this 
mattrr  is  uf  su*h  importance  it  should  i 


the  early  and  active"  sum**!  „i  e?ery 
ber.  It  l*  quite  certain  a  targe  part  of  the 
present  high  price  of  news  -print  may  he  at- 
tributed to  the  rapidly  diminishing  stands  of 

tulp  w»od  in  tbe  Lake  and  Eastern  States, 
i'hite  the  pajer  market  has  notably  *>>(tened 
in  recent  months  and  will  d  "TiMiesi  go  atitl 
lower,  it  seems  e 
return  of  normal 


.   will   d'-TlMVess  go  **»1l 
eqsHlly  eerain  that  with  the 
it  conditions,  the  price  of  print 


The  Water  Power  Bait  (Exhibit  At  sras 
paisrd  by  the  Senate  May  26.  and  signed  by 
the  President  lune  -H.  19J0  The  passage  of 
tins  B;ll  ended  a  long  and  persistent  effort  on 
tbe  pan  of  ynr  Association  to  secure  tegi*Ia 
tion  under  which  the  Nation'*  wasting  water 
powers  m.ght  be  utilired-  The  great  imixirl- 
atsoe  nf  the  passage  of  tbi*  measure  t«  users 
mi  newsprint  is  that  the  economic  deveSopmen! 
of  the  vast  pulp  wood  resources  in  the  Pacific 
Northwest  and  Alaska  is  now  possible,  tti 
t\lt^  terlions  tbe  necessarv  watrr  power  de 
practically  a' I  within  the  public 


d»main  and  their  utilization  I 
tj-  gnrrrnttunt  frrinilB. 


A.  N.  P.  A.  MANAGER'S  REPORT 


the  follnwinn  i»  *  rrjort  *vf  the  bllkiRM,  of 
tkr  Stm  York  OSic*  fur  tkt  jm  V»l\}%. 

Five  hnn'lrrd  jii.t  nine  1*01}  pub.icit.MT,. 
were  irmiHixl  *»  mcmbrr,  in  llu«  AMoriaiioti 
on  janwr  I.  192".  oi  whir-h  (ive  hundred  «nl 
fi)«r  I504f  were  «tire  ami  fi»e  U>  SSSSSSS 
Dur'iiK  **-r  yeir  »ixlT-llir«-e  (63f  rneoibrr^  ■«( 
,l.ctr-f.  til  whith  Sflj-  i!0)  «n  arrive  »nl 
thirteen  (1J)  ntneiate,  F.we  15)  aMueiate  mem 
her.  bevame  aelire  xnmtxri      Ot  Ike  aetlee 


memUee.  ten  .  10)  eraaed  to  fcgljjjWWSM  i 
britaic-  owing  to  e.Mi»«li'latii:n  with  mher  Baem- 
her*.  One  (1)  usimber  rnn.nli.Uted  with  a 
linn  member  whirb  teliuej  to  bernoie  a  member. 
One  <ll  »riiiber  wa»  reinstated,  three  isl  re- 
aianed,  nnr  O)  tuie<nde.l  pnhtieaUun  acd  nee 
i  ti  were  dropped  for  mm  payment  of  d»ei. 
One  tl)  aaiociate  mennr 
in»  a  tntal  memberitip 
nf  Ave  hundred 
five  hundred  and 
tweUt  I  IJ)  aworiate. 

1920 

Nam-  MtMDt". — Actit» 

Fall  River  (Ma.tl  Hetlld. 
Pen«eola  Irla.)  Nc«». 
Erie  (Fa  )  Ta»ehlatt. 
Newburypotl  IMui  l  "ally  Newa  S 
Hock  I.knd  (111  )  Atyita. 
Padocab  (Ky.)  Newi  i  Drtmit 
l^aitifltoa  (Ky.)  Leader. 
Madiaon  (Wit)  State  Journal. 
Galeaburc  (III.)  F.veninit  Mail. 
Lincoln  I  Neb  )  Daily  Star 

n»ham  (Will.)  Herald. 
Fatton  (Pa  )  ta|.rea«. 
Janeaville  (Wia.l  Gatette 
Voefnlk  (Va.>  Viminian  *  PQaS 


-Hunt. 


eava. 

Kreano  (Cal.)  Herald 
Xcwark  (N,  J.)  Freie  Zei1 
New  York  IN.  Y  )  Ij  Pri 
Tarrylown  (N   V.)  Daily  New. 
Grand  Itland  (Neb.)  Indei 
New  Rnehelle  (N.  Y  )  Ev. 
t^-wiMim  i  Me.)  Jc*mal- 
I^.nd..o  ()'a».)  Fret  Prew. 
Miami  (Ma  t  Herald. 
Rrantloed  (Can  )  EatHinitor. 
Waihincton  (D  C.)  Herald. 
Philadelphu  (Pa  )  Prera 
A'.tteboro  (Mat*  )  San. 
New  York  (N  TJ  ("nmniereiaL 
Jackion  (Mi.i.)  Daily  Newl. 
IlnrlinBrton  ilowa)  t^iette 
(Vary  (In.l.)  P.>«L 
Pairmiint  (W.  Va_)  Timet. 
Sharon  (Pa)  Teleirrnph. 
Hatavla  (N.  Y  1  Daily  Ntwt 
Raleitih  ( N.  C.)  Time. 
Ijiwrence  (Maw)  Telearam 
Bilbee  (Aril  I  Daily  Review, 
New  York  (NY)  Nr... 
Bmt-n  I'Mata)  rin.iiaei  Seienee  Monimr 
Tfarkenaark  (PC.  I.)  Kvetiin*  Record. 
<;iena  Fall.  (ft.  Y.)  Poll  Star. 
Ijie.ilnn  ((*an.)  Ad*erti»er- 
R.«-be»tc»  (S.  Y  I  Poat  F]»pr-»« 
\\  icniipcc  (Can.)  Tribune. 
Kuk.ifnu  find.)  Di»pat<h 


Chteaio  (III.)  American 
Beaver  (Pa  )  Time, 
Mimci*  <lnd.)  Pre.^ 

Naw  McMsrit — Aw 

Sha.nee  (Okla  )  M.nnini  Ne 
Oeaiiaeborit  fS.  Cj  Timet  &  Demoirat- 


AnntMon  (Ab  )  Sur. 


A»b 

1  el  .11. .r 


on  (Ah.) 
Britain  (Conn  )  Herald 

i  (Ohio)  Star  *  Hr.cn 
(Pa.)  Daily  Ne.. 
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Editor  &   Publisher  for  April  30,  1921 


INCREASED  SERVICE  TO  MEMBERS  A.N.P.A.  GOAL 


(Cofilhtued  from  Page  10) 


help  will  pay  bis  in  return  of  result*  GOVERNMENT  44-HOUR 


obtained. 

"Remember,  you  get  out  of  your  As- 
sociation about  what  you  put  into  it. 
Payment  of  dues  cannot  accomplish  it 
all.  By  indifference  yon  not  only  low, 


CONFERENCE  FAILS 


No  Agreement  li  Reached  At  Meeting; 
Before  Secretary  Davie — Printer'* 
Difference*  Now 
Proposition 


mentals  established,  it  will  be  with  more  connection  with  cable  and  radio  com-  but  fail  to  give  those  to  whom  the  work 
telling  effect  that  newspaper*  can  eon-  muni  cations,  has  been  entrusted  help  funic**  and 
tinue  preaching  the  gospel  of  optimum,  "Your  manager  ha*  aided  a  notable  stimulus.  Even  a  kick  is  welcomed  by 
the  restoring  of  confidence,  the  bringing;  fight  made  for  the  passage,  in  the  New  Palmer.  I  believe,  rather  than  your  Washington,  April  29.— No  agree- 
back  to  normal  of  our  country'*  busi-  York  Stale  Legislature  at  Albany,  of  silence.  Your  advice  should  not  he  merit  wa*  reached  today  at  the  eonf er- 
nes*, the  Merer-Martin  bin  in  combating  saved  for  convention  tunc.  Co-opera-  ence  between  Secretary  of  Labor  Davis 
••Obviously  the  accomplishment  of  bolsbevism,  sovietism  and  syndicalism  «»»  "t  all  members  is  especially  needed  and  employers  and  employes  in  the 
these  thing*  forms  the  solution  of  our  in  the  photo-engraving  trade;  and  in  supplying  the  chairman  of  your  5pe-  printing  business.  The  meeting  was  o« 
present  newspaper  problems,  which  against  this  un-American  principle  must  etal  Standing  p^^!*^*™  "J"^  •!»  4**bo^.f**  iTXTz. ?L~!?  5^1 
gathered  together  and  boiled  down  to  a 
phrase  is  abnormally  high  (tut  of  Pro 


faction.  Certain  industries,  especially 
some  that  profited  immensely  through 
the  war  and  the  boom  period,  have  tried 
to  solve  this  problem  by  simply  doling 


be  directed  the  entire  strength  of  your  *«"**  and  other  information  on  labor  ploye*  In  place  of  the  48-hour  week  now 

Association  and  that  of  every  publisher  subjects  of  interest  and lvalue  to  other  m  effect. 

individually.  Other  new  activities  might  members,  in  order  to  bring  the  labor  The  new  schedule  is  requested  tor 

be  enumerated,  the  work  being  carried  bulletin*  up  to  the  highest  possible  point  May  1.   Davis  said  today  conferences 

on  more  or  less  informally  by  present  »«'"*  **  »*5  »tao  m  '"Wlying  your  wffl  not  be  continued.  This  mean*  that 

committees  or  through  your  manager  or  New  York  Office  with  all  items  of  in-  the  differences  must  he  settled  in  each 

down  their  plants  and  waiting  until  costs  board  ..t  directors.  formation  on  credits,  frauds,  fakirs,  etc..  rity  and  by  each  publUhmg  house  and 

of  production  decrease.  This  naturally     "Additional  thought  ha*  been  given  to  «  ' »  Til?*  ^Lt^nVLZ  ''VTi"  t^H^u^  M 

the  newspaper  cannot  do.  even  if  it  ,ht  perplexing  elation  of  stabiliting  n^  to  »dv*rt1,,n«  of  *tat  »•          ^        ,45uH'  «  **> 

thought  it  the  beet  polity.  the  newsprint  market  when  the  price  v»we-    understood.   

"Necessarily  a  continuous  business,  recedes  to  normal,  and  to  co-operating 

the  newspaper  mutt  meet  the  problem  with  the  newsprint  manufacturer*  by  SPECIALS  .ABIDE  BY  A-  N.  P.  A. 
in  both  its  branches— niofrriafi  and  fa-  encouraging  economies  and  elin ' 
par.   And  without  trespassing  on  the  of  waste  on  their  part,  ~ 
complete  reports  to  be  made  on  Labor  roll  sites,  avoiding  waste f 
and  Newsprint  by  your  committees,  Hants,  Weeping  paper  within  contract 

permit  me  to  point  to  the  fact  that  weight,   securing   reasonable  contract  Following  passage  by  the  A.  N.  P.  A.  ^^^J^^T^^^ 

"while  daylight  is  ahead  we  are  not  out  conditions,  etc.  emtyenlion  of  the  resolution,  Friday.  ™"^JWn^ 


Against  44-Hour  Week 

tBj  Trireme*  <•  bron  •  Pvaxmaa) 


.       T,h  „    Kax*a*  Cmr.-Officiils  of  the  Itrter- 

*12?  i f  To  WW-1"-"  lUeoamitio-  Actrritie*  for  nlli<ma)  Trade  Compositors1  Association. 

"SST  P«*™t— [>«*.»  "Natlonel"  ,  t^ch  of  the  U.  P.  A,  are  conferring 


ommending  "recognition"  _ 

lhat  Tabor  I,  at  its  very  highWt  point  gratifying  to  everyone- 1  refer  partio.-  tising  agencies.    Member*  of  the  two  ass»sn>ents  in  the J** 

known  m  the  oewipaper  business,  with  fE*  to The  progress  made  by  thV  inter-  »ew'P»[»r  representatives'  association*  vnde  strike^ of  m*mn  printer,  ,njob 

further  increases  granted  in  some  scales  Sta«  and  Slat?  publisher,'  associations  held la  luncheon ,  meeung  at  the  Hotel  f'"1  in  , he  Mat'  "  U 

reported  in  the  past  sixty  day,.   These  in  getting  together  hi  greater  number*  McAlpm.  wrtfa  the iS.*^ Uanue  a*  he plant*  in  the  state.  ,t  .* 

are  the  condirion.  that  prompted  an  etc-  Md  more  constructive  programs  than  •><>**.  **d  agreed  tha  it  would  be  wiaeto  ^roedhere. 

suspend  such  activities  at  least  until  it  hour  week  cc 


contract. 


perienced  publisher  recently  to  predict  ever  before. 

that  many  newspapers  will  become  "PgssifaJy  of  greatest  importance,  how 
bankrupt  this  year  unless'  they  devise  ever,   has   been   the   formation  am 

mean*   of   securing   additional    rev-  0f  co-operative  effort*  among  penning  re^gtnu^  ai-iiu^uuuj.  iimc     inmav.mto.is,   Aprs  a-wmracn 

publishers  of  the  different  cities  and  »»ve  been  many  complaint*  in  the  past  providing  for  the  for^-foiir-hour  week 


could  be  seen  whether  or  not  the  A.  N. 
P.  A.  carries  out  its*  promise  of  ex- 
pediting recognition  application*-  There 


Many  Sign  for  44-Hour  Week 


'^While  the  outlook  m  the  newsprint  ^wli^liJie,  Tor  "uvV'  pTotcrtion  and  Jhal theAu  X  P.JU took  too  long  a  time  [n"  book"  and  job  ~f^J*".*»* 

market  may  be  regarded  as  improving  advancement  of  mutual  interests.  Com-  to  aimrove  been  signed  by  employing  priitteri  in  230 

from  the  publisher's  viewpoint,  it  ha*  petitive  publishers  in  a  field  have  not  It  was  also  the  ramd  of  the  two  rspre-  cities  throughout  the ■country, Waller  W. 

heen  pointed  out  thai  the  market  may  only  got  on  speaking  terms  with  each  tentative*'  bodies  that  there  should  be  a  Barrett.  Vice  President  of  the  Interna- 

become  demoraliaed  to  such  an  extent  other,  but  have  advanced  to  a  condition  stnndaTd  definition  of  what  constitutes  tkmal  Typographical  Union,  aid  here 

that,  utter  in  the  year,  some  publisher*  of  mutual  trust.  Truly,  great  advance-  national  or  foreign  advertising,  a*  the  today.    National  headquarters  has  m- 

may  be  tempted  to  make  reductions  in  mem  has  been  made  in  eliminating  result  of  which  the  following  ■ 

subscription  or  advertising  rates  and  wasteful  (and  almost  criminally  waste-  adopted: 

throw  down  the  bars  to  all  the  old-time  fut)  competitive  methods  that  lead  nn-  ••National   ■iKmUras  i,  advenuiot 

wasteful  practices  and  bad  business  where  except  to  depletion  of  the  cash  J*?;1"™"' 


methods,  the  abolishment  of  which  bos  drawer. 


been  the  chief  constructive  advantage 
gained  during  the  war  and  the  news- 
print manipulation*  of  1920.  These  ad- 


was  strueted  subordinate  unions  to  declare 
strikes  on  May  1  in  all  offices  where  the 
forty-four-hour   week  has  not  been 
lie*  rimer  directly  or  tad  if  eel  ty  adopted. 

Exceptions  are  authorised  where  con- 
tract* extend  beyond  May  I. 


]<rcdti£t  irademarked  ar  otherwise  capable 
ol    being    generally    advertised  with 
etJmderd  copy  of  comparative  uniformity, 
•aid  fee  wholly  i 
CrwrJy.  by  if* 


or  in  pen.  directly  er  i»- 
m4nwf.irtuT<T  er  waole- 


OmnTtrxnug  sat  Adoittonm.  Wu*k 
"Opportunity  for  further  increasing 

vaatasttT  must  "not  be  "snrrendered  for  the  usefulness  of  your  Association  is  \  . 

XTS^ty  iuctuTtiom,  in  costs.        Hunted  only  by  the  money  you  put  into  On  the  matte, ■  of  U™*^ 

"Hiirher  costs  of  producticm  which  »  »ot«  tour  willingness  to  help.    On  tionat  and  local  rate*,  the  majority  omn-  ^    ^  Monday,  decided 

are  Utah  n^e  iV  recedeT*riow  every  hand  there  are  opportunities  for  ion  was  that  in  cases  where  there  »  ™"mL  of  10  per  cent  t 

ZLt ^of  LnneVar.  aeo^nd  the  nccev  additional  work  on  matter*  of  mutual  much  difference  between  the  two  chute* 

^Js^^TJ^t^»  concern,  and  foe  enlarging  and  extend-  now  it  would  be  Impossible  for _irabli,her, 

f^i^J^^^Jm^^m^mi  "4  «««  work  «t'eady  started.  to  put  both  on  the  **m*  basis  immedi 

indicate  a  trend  toward*  smaliei            "TTetre  have  been  pointed  out  the  alely.    While  it  is  ttesiraMe  to  many 


...  ...  ---.I  hrtt.r  ,,»,iraim  in  the  "There   nave   necn   pom  ted   out  inc  amy.     vyniiv   n  »  oomw    . ..  .' 

r^w^reT^  P«»-biliti«.  of  the  em&ent,  if  re-  '^^J  ttitt^  t  hoc^d  7«t 
.cription  and  advertSring  rates.  »«»~«  r*rmitted.  of  a  n«w.pa|Kirjne.  al.  *         Jw  in 
 .!_:-iT.  -i   chanical  engineer,  whose  services  would  thai  it  may  be  worked  out  tome  way  in 


"Bix  Six"  Vote*  Assessment 

By  an  overwhelming  majority  Typo- 
graphical Union  No.  6.  in  a  referendum 
"  to  make  an 
on  the  earn- 
ing* of  all  it*  9,000  members,  bringing 
in  approximately  $300000  a  month,  to  he 
used  in  aiding  the  book  and  job  printers 
of  the  country  to  obtain  the  forty- four- 
hour  week  beginning  May  1. 


-'e?^.:?.!?*^^  h"e".MtatxV,nma^  the  l»t»r«, 

S,e  Newsprint  ^atiTn  C^mmitt^  Hme  in  presenting  the  bjt  ward  in  c*-  Col.  Mortimer  D.  Bryant  present  of 

^^ImZi  ,.nd«  >  resolution  of  last  ***■«»  in  plant  construction,  operation,  the  Six-Point  League,  presided  over  a 

JSrTclve^on:  the  wSrZenl  of  ^  **.»  »■»                     »f  «»f»!"«'  ^xmy  nf  about  75.  ti.ir.een  of  whom 

enactment  *  legislative  expert,  whose  business  were  Chicagoans. 


year's  conv 

ITS? V^gTsfof  aV^Trti'ctTve  *  *-ld  he  hj  ^  M  * 

rneasure  for  the  conservation  of  our  mv  J».  .to  FrtUrrat  »^  S'»* 

tional  forest  resources  j  a  report  made  anecting  newspapers, 

during  the  year  by  your  Committee  on  "Under  present  conditions,  nowever, 


N.  Y.  Stat*  to 

The  New  York  State  Publishers'  As- 


ian 

Baltimdsus,  April  36.— No  move  which 
gives  any  prospect  of  avoiding  the  print- 
ers* strike  scheduled  to  begin  here  next 
Monday  has  been  made,  according  to 
Arthur  L-  Jackson.  President  of  the 
Typographical  Union,  and  both  Mr. 
Jackson  and  the  employer*  say  they  have 
no  doubt  the  strike  will  occur. 


Standard  Advertising  Contracts,  which  the  greatest  need  of  your  Association  socialing t  at  a  i fP«W  ^  « 

i*  a  step  forward  ta  connection  with  a  for  the  advancement  of  its  aims  and  the  Waldorf-Astoria.  New  York.Thurs- 
^bOT^rimportarsee  to  pub.|*h-  ^^,U^J^,^J_  ^STSXT^^t^ 


Drove*.  Colo.  April  27.— Demand  of 

ers  a,  well  ,s  toTvertWng^neies;  ^T^W^^^oi^  '^f^^^X^!^  5*  ^ZJTt%X  A 


mittee  arc  working  up  to  the  limit,  and  such  demand*.  About  25  member*,  who  ing  the  primer*  to  turn  cut  the  ballots 

Estauushs*  Activities  wn  ^.^a  lu  mmb  of  tne        js  0f  w«re  in  New  York  for  the  A.  P.  and  may  he  the  nnly  re  course  left  to  the  an- 

Valuable  assistance  was  rendered  by  such  a  nature  that  it  must  he  done  by  American  Newspaper  Publi*her»*  As-  ihnritie*.  J.  H.  Hamilton,  secretary  of 
ynnr  Association  to  the  committee  in  capable  member*. 


Your  interest  and  suciation  convention  attended, 


(he  commission,  said  today. 
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AD  BUREAU  MEMBERS  HEAR  TRUTHS  ON 
CONDITION  OF  COUNTRY 


Siuon  and  E.  J.  Cattail  Speaker*  at 
Nearly  800  Guest* — Chairman  William  F.  Roger* 
I*  Toa*bna*ter 


There  they  should  be  reduced.  But  the 
and  business  men  who  are 
(or  a  general  readjustment  of 
rates  to  a  pre-war  basis  should 
that  they  are  demanding  drastic 
action  on  the  part  of  the 


rI1HKKK  were  7t0  names  on  the  seat- 
inn  list  at  the  luncheon  of  the  Bu- 
reau uf  Advertising  of  the  A.  N  P.  A.. 
Wednesday,  and  several  hundred  of  ap- 
plicants for  tickets  had  to  be  refused  on 
the  score  nf  the  limitation  of  the  grand 
hall  room  of  the  Waldorf-Astoria.  That 
means  numbers  alone,  which  is  a  tribute 
to  the  luncheons  uf  former  years  rather 
than^a  criterion  by  which  to  ^udge  the 

tribute  is  to  continue  to  grow  in  pro- 
portion to  the  merit  and  the  enjoyahlc- 
ness  of  the  occasion,  more  will  lie 
1  away  next  year  or  a  larger  room 
to  be  chosen  for  the  luncheon, 
of  the  Bureau  were  not  bur- 
heavy  speeches;  nor  were 
their  minds,  already  crowded  with 
thoughts  of  matters  pertaining  to  their 
business  forced  to  attention  to  new  prob- 
lems nor  surfeited  with  dissertations 
upon  the  "power  of  the  press"  and  the 
vast  and  important  duties  the  publishers 
owe  to  the  public  and  the  burden  they 
bear  in  being  the  "moulders  of  public 
opinion  and  the  upholders  of  the  polit- 
ical and  social  morals  of  this  great 
people." 

Instead — and  this,  indeed,  has  l>ecn 
true  generally  of  the  Bureau  of  Adver- 
tising luncheons— they  listened  to  some 
homely  truths  on  the  condition  of  the 
country  and  the  financial  condition  of 
the  world,  told  by  a  man  who  hat  de- 
voted years  of  intensive  study  to  the 
questions  of  the  day  as  they  assumed 
imminence,  and  an  eloquent  address  by 
a  master  orator  whose  patriotism  per- 
vades always  his  welcome  remarks 
Got  To  Wow  Quickly 

The  presiding  officer,  William  F  Rog- 
ers, chairman  of  the  committee  in  charge 
of.  the  Bureau,  wasted  no  time  in  start- 
ing the  speaking.  Though  William  A. 
Thomson,  director  of  the  Bureau,  was 
nut  schedulrd  for  an  address,  Mr.  Rog- 
ers asked  him  to  take  the  lead.  Mr. 
Thomson's  few  sentences  were  devoted 
to  urging  the  publishers  for  a 
port  of  the  Bureau  and  son 
sons  why  it  lias  a  right  to  greater  co- 
operation. 

A  less  provincial  comprehension  of 
the  economic  situation  in  America  was 
urged  by  Francis  H.  Sisson,  vice-presi- 
dent of  the  Guaranty  Trust  Company, 
of  New  York. 

Mr.  Sisson  laid  upon  organucd  labor 
the  blame  for  thr  increase  in  railroad 
rates  and  the  small  earnings  by  the 
roads.  He  declared  that  while  the  cost 
of  living  had  advanced  VO  per  cent  in 
l°20.  above  living  costs  in  1915,  railroad 
lntior  had  increased  its  wanes  ISO  per 
cent. 

Dealing  with  the  farmer  and  the  pro- 
jected tariff,  he  said  that  the  tariff  bar- 
rier for  which  the  agriculturists  were 
hk'ltini  would  not  brr.rht  them  'ml 
would  rather  work  to  their  injury  in  the 
long  run.  The  creation  of  new  market* 
only,  he  said,  could  relieve  the  present 
condition  and  ma'xe  fur  prosperity,  not 
artificially  increased  pricrs.  Mr-  Sis- 
son'* address  in  part  follows : 

Mr.  Sisson  said : 

"New  problems,  new  situations,  new 
relation*,  nrw  conditions,  political,  so- 
cial arid  economic,  have  risen  on  all 
sides  as  the  aftermath  of  war  and  are 

■  consideration.    Confusion  of 
ignorance  of  facts  seem  to 
make  up  the  prevailing  mental  attitude 


of  all  nations  including  our  own.  Lead- 
ership out  of  this  mental  darkness  which 
has  spread  over  all  countries  is  the 
pressing  demand  of  the  hour.  The 
world's  trade,  industry  and  finance  were 
all  thrown  completely  out  of  balance  by 
the  war,  and  there  must  be  a  complete 
economic  reconstruction  of  the  whole 
world. 

Cavses  of  Dranrssiox 

"That  i»  the  situation  we  face  today, 
and  it  presents  a  problem  in  which  we 
are  involved  in  common  with  all  other 
nations,  and  whether  we  will  or  no  we 
must  consider  our  relations  to  other  na- 
tions as  an  essential  feature  of  our  own 
national  life.  We  can  no  longer  dwell 
within  the  narrow  insularity  and  provin- 
cialism of  the  past.  We  can  no  longer  be 
content  to  live  and  let  live,  but  we  must 
live  and  help  live  if  we  are  to  enjoy 
the  fullness  of  life  ourselves-  While  be- 
fore the  war  we  were  a  debtor  nation  in 
the  sum  of  five  billions  of  dollars,  we  are 
today  the  world's  creditor  in  the  sum  of 
more  than  15  billions  of  dollars  and  our 
entire  relationship  to  the  world's  busi- 
ness and  the  world's  interest  is  complete- 
ly altered— a  change  which  we  are  tardi- 
ly recognizing  and  the  full  significance 
of  which  we  have  not  yet  begun  to  com- 
prehend. 

"The  fact  that  we  have  not  awakened 
to  the  complete  meaning  of  our  new 
status  in  world  affair*  and  of  the  reac- 
tions here  of  international  economic 
forces  is  evidenced  on  every  hand.  Only 
a  few  days  ago,  for  instance,  farmer 
organirations  petitioned  the  President 
and  the  Interstate  Commerce  Commis- 
sion to  readjust  railroad  rates  to  a  pre- 
war basis  and  are  bringing  pressure  to 
bear  on  Congress  to  pas>  the  emergency 
tariff  bill  now  pending  before  that  body. 
The  farmers  also  have  sought  the  Presi- 
dent's aid  to  obtain  a  general  decrease  in 
Federal  Reserve  Bank  rediscount  rates 
based  on  farm  commodities  and  a  large 
increase  in  Federal  Reserve  Note*.  A 
hill  has  been  introduced  in  the  House  of 
Representatives  proposing  to  limit  the 
interest  chargeable  by  the  Federal  Re- 
serve Bantu.  Organized  labor  is  seeking 
to  maintain  war-inflated  wages  and  spe- 
cial privileges,  seemingly  unconscious  of 
the  fact  that  the  international  political 
and  economic  forces  which  made  those 
wages  and  privileges  possible  have  been 
supplanted  by  equally  irresistible  forces 
of  deflation. 

Railroad  Rates  anp  OrMATircG  Gist* 

"These  instances  arc  a  few  of  the 
more  striking  activities  of  the  day  that 
are  symptomatic  of  our  persistent  pro- 
vincial point  of  view  and  of  our  mis- 
understanding of  the  true  causes  of  the 
prevailing  economic  depression  in  this 
country  So  long  as  such  a  widespread 
misconception  of  those  causes  exists 
there  can  be  no  solution  of  the  para- 
mount problem  confronting  us,  namely, 
economic  stabilization  and  the  mainte- 
nance nf  nur  national  prosperity.  While 
we  have  made  many  important  readjust- 
ments since  the  peak  of  inflation  in  May 
of  last  year,  we  have  not  accomplished 
the  most  important  of  all— mental  re- 
adjustment to  the  stubborn  and  ines- 
capable farts  in  the  case. 

"Rail  rates  are  unquestionably  too  liieli 
in  insrances.  not  only  for  the  wrlfare  of 
business  generally  but  also  for  the  best 
interests   of   the   railroads  themselves. 


financial  disaster  to  the  railroads  and 
eventually  to  the  commerce  of  the  coun- 
try. Here  is  a  striking  instance  of  the 
lack  of  knowledge  on  the  part  of  some 
of  our  people  regarding  one  of  the  most 
vital  domestic  problems  of  the  day. 

Railwav  Wac**  and  Cost  or  Living 

"It  should  be  patent  to  all  that  to  re- 
duce rates  without  first  reducing  rail- 
road operating  costs  would  be  calam- 
itous. Operating  costs,  however,  cannot 
be  materially  curtailed  so  long  as  sixty- 
three  per  cent  of  railroad  revenue  is 
absorbed  in  wages,  as  contrasted  with 
only  forty-three  per  cent  in  1917,  So, 
in  the  final  analysis  the  farmers'  quarrel 
is  not  with  the  railroad  managements 
but  with  organized  railroad  labor  which 
is  opposing  a  reduction  in  the  largest 
item  of  operating  cost  and  thereby 
penalizing  the  farmer  and  all  other  pro- 
ducing interests  in  the  country.  Instead 
of  applying  pressure  on  the  Interstate 
Commerce  Commission,  the  farmers 
should  address  themselves  directly  to 
the  railroad  brotherhoods  and  demand 
a  deflation  of  unjustifiable  war  wages 
and  a  full  day's  work  for  a  full  day's 
pay. 

"At  the  level  established  by  the  in- 
creased wage  award  of  1920  railroad 
wages  represented  an  increase  of  130 
per  cent  over  191S,  while  the  cost  of  liv- 
ing, as  estimated  by  the  National  Indus- 
trial Conference  Board,  was  only  90  per 
cent  above  the  cost  of  living  for  1915. 

"The  annual  return  on  railroad  invest- 
ment for  the  last  eleven  years  proves 
that  the  railroads  did  not  profiteer  during 
the  war  and  after-war  periods.  On  the 
contrary,  their  return  steadily  declined 
white  the  earnings  of  railroad  employees 
were  mounting  by  no  less  than  two  billion 
dollars  in  three  years.  This  increase  in 
payroll  was  to  compensate  for  increase 
in  the  cost  of  living.  But  the  railroad 
investor  was  not  only  compensated  in  the 
same  depreciated  dollar  that  the  working 
man  found  to  be  worth  only  fifty  cents 
in  purchasing  power,  but  the  investor 
received  fewer  dollars.  Railroad  divi- 
dends declined  from  an  aggregate  of 
three  hundred  and  twenty  million  dol- 
lars in  1917  to  two  hundred  and  seventy- 
eight  million  dollars  in  1920.  During  that 
period  railroad  wages, 
creased  from  one  billion, 
and  thirty-nine  million  dollars  to  three 
billion,  sixty  milium  dollars. 

The  Taiiit  Fallacy 

"The  throwing  up  of  tariff  barriers 
for  which  the  farmers  plead  will,  in  the 
end.  not  only  fail  to  accomplish  its  pur- 
pose — the  bettering  of  the  farmers'  con- 
dition— but  will  do  the  very  opposite. 
Here  again  a  more  comprehensive  under- 
standing of  the  international  economic 
situation  would  save  us  from  committing 
a  serious  legislative  blunder.  And  the 
crux  of  this  misconception  lies  in  the 
failure  of  the  advocates  of  the  Emer- 
gency Tariff  Bill  to  realize  that  this 
country  has  been  transformed  from  a 
debtor  to  the  leading  creditor  nation  of 
rhr  world.  Measures  of  this  character 
can  only  produce  results  which,  in  the 
end.  will  prove  uneconomic  and  unsound 
and  will  not  reach  she  fundamental 
cause  of  the  present  unfortunate  plight 
in  which  the  farmer  is  now  placed  in 
respect  of  his  unsold  products. 

"  Actual  relief  of  the  present  condition 
can  come  only  through  the  creation  of 
new  markets  and  outlets  for  the  products 
of  the  farmer  and  r.ot  in  artificially  in- 
af 


into  domestic  consumption-  The  result 
can  be  accomplished  best  by  opening  up 
our  foreign  markets  to  take  over  our 
surplus  supplies. 

"The  future  prosperity  of  the  country 
depends  largely  upon  nur  activities  in 
foreign  fields  of  commerce  and  a  policy 
so  archaic  and  provincial  as  to  shut  off 
our  commercial  intercourse  with  the 
world  cannot  remedy  the  unfavorable 
conditions  against  which  we  are  now- 
fighting. 

"A  systematic  campaign  to  bring  about 
lower  Federal  Reserve  discount  rates 
and  to  increase  the  volume  of  our  cur- 
rency has  been  launched  in  Washington 
by  a  group  of  Senators  from  Western 
and  Southern  States.  The  specific  ob- 
jectives sought  are  a  general  decrease 


Banks  to 


from  7  to  6  per  cent  and  an 

dollars  in  Federal  Reserve  Notes. 
Erroari  to  Revive  Intlatiok 

"There  has  also  been  referred  to  the 
House  Committee  on  Banking  a  bill 
which  would  limit  the  interest 
able  by  the  Federal  Reserve 
5  per  cent  per  annum. 

"Both  this  bill  and  the  so-called  cam- 
paign which  I  have  just  mentioned  are 
unsound  and  once  more  demonstrate  the 
crying  need  for  greater  economic  knowl- 
edge in  this  country. 

"Wholly  aside  from  the  question  of 
whether  paper  based  on  farm  commodi- 
ties merits  a  preferential  rediscount  rate 
— and,  incidentally,  I  have  full  faith  in 
the  sound  judgment  of  the  Federal  Re- 
serve Board  to  determine  the  issue 
wisely— the  fundamental  mistake  lies  in 
the  effort  to  bring  political  pressure  to 
bear  on  the  Federal  Reserve  Board, 
which  should  he  as  free  from  such  con- 
siderations as  the  United  States  Supreme 
Court.  The  policies  of  the  Federal  Re- 
serve Board  must  be  determined  by  eco- 
i]  pin  factors  alone. 

"The  passage  of  the  bill  which  pro- 
poses to  limit  interest  rates  of  the  Fed- 
eral Reserve  Banks  would  automatically 
revive  currency  inflation  and  deprive  the 
Federal  Reserve  Banks  of  all  power  they 
now  possess  for 
The  inevitable  result  would  be  to  I 
conditions  which  could  precipitate  money 
panics,  one  of  the  chief  things  the  Fed- 
eral Reserve  System  was  designed  to 
prevent. 

"After  passing  through  the  throes  of 
monetary  inflation  and  its  resultant 
vicious  circle  of  ever-soaring  prices  and 
costs,  the  country's  actual  circulating 
medium  was  decreased  only  one  hundred 
and  twenty-five  million,  two  hundred 
and  ninety-two  thousand  dollars  between 
April  1,  1920,  and  the  corresponding  date 
of  this  year.  To  add  one  and  three- 
quarter  billion  dollars  to  Federal  Re- 
serve Notes  would  not  i 
cial  condition  of  the 
man.  but,  on  the  contrary,  would  jeop- 
ardize it  even  more,  through  reviving 
currency  inflation  and  all  its  attendant 
evils.  More  productivity  and  more  thrift, 
not  more  inflation,  are  demanded  in  this 
country  today. 


IDJITSTMEXT  NeEOEH 

take  a  backward  step. 


GwftaTi  Rt 

"We  must  not 
We  must  go  on  with  the  necessary  re- 
adjustments until  they  have 
pletcd.  We 

ditions  otherwise.  Our  farmers 
remember  that  while  they  have  borne  the 
brunt  of  deflated  prices  so  far.  and  tin- 
average  price  paid  to  the  producers  of 
thr  principal  crops  in  this  country  on 
April  1  was  58  per  cent  lower  than  a 
year  ago.  the  furthcoming  crcp  will  1* 
raised  cheaper  than  the  last  by  about  25 
per  cent.  The  supply  of  farm  labor  at 
the  beginning  of  this  murilli  was  9-  per 
(ConfiMin'rf  oh  fO'J'  1°*' 
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serin  of  'Letter,  to 
men.'  These  were  prepared  after  sev- 
eral requests  had  been  received  from 
advertisers  for  help  in  explaining  the 
benefits  of  newspaper  advertising  to 
their  own  salesmen.  More  than  1,500 
sets  of  these  letters  have  already  gone 
out.  and  they  are  still  being  sought  by 
advertisers  and  agencies  at  the  rate  of 
25  to  30  copies  a  day.  A  second  edition 
has  been  ordered. 

•'There  were  many  similar  pieces  of 
literature  issued  including  'A  Retailer's 
View  of  National  Advertising,'  a  sum- 
mary of  -newspaper  arguments'  for  the 
use  of  newspaper  solicitors,  and  a  series 
of  promotional  advertisements  which  are 
still  running  in  several  hundred  papers 
throughout  the  country.  These  promo- 
tional advertisement*  liave  undoubtedly 
hem  helpful  in  restoring  business  con- 
fidence and  reviving  interest  in  news- 
paper advertising 

Ma»ket  Surveys 
"During  the  year  the  Bureau  complet- 
ed two  major  market  surveys  and  is 
finishing  a  third.  In  addition  to  these,  it 
made  numerous  supplementary  investi- 
gations bringing  old  surveys  up  to  date 
and  getting  fresh  market  information 


succeeded  by  Charles  B.  Nichols  as  ad- 
visory member  from  the  Newspaper 
Representatives'  Association  of  Chicago. 

"Your  committee  has  continued  intact 
throughout  the  year,  except  for  the  res- 
ignation of  Col.  G.  Edward  Buxton.  Jr., 
who  retired  from  the  Providence  Jour- 
nal to  enter  the  textile  field. 

"Your  committee  has  held  three  meet- 
ings during  the  year,  one  of  these  on 
October  14,  in  connection  with  the  Con- 
vention of  the  American  Association  of 
Advertising  Agencies  and  the  Audit  Bu- 
reau of  Circulations,  at  Chicago. 

Mkmkushiv 
"One  year  ago  the  Bureau  had  477 
members,  and  its  report  of  February  28 
shows  a  membership  of  448-  Part  of 
this  shrinkage  in 
plained  by  consolidations 
place  during  the  year.  In  the  point  of 
actual  withdrawals,  there  was  less  fluc- 
tuation in  the  Bureau's  membership  than 
any  year  in  its  history.  Of  its  present 
membership  281  are  members  of  the 
American  Newspaper  Publishers'  Asso- 
ciation. 

"Of  the  555  members  of  the  A.  N.  P. 
A.,  therefore,  274,  or  nearly  SO  per  cent. 


750,  after  100  additional  ap- 
plications had  been  refused  for  lack  of 
room.  The  speakers  included  John  Sul- 
livan, secretary-treasurer,  A.  N.  Am 
Harry  Dwight  Smith,  President  A.  A 
A.  A.,  Hon.  E.  T.  Meredith,  Secretary 
of  Agriculture,  and  the  director  of  the 
bureau..  The  chairman,  William  F. 
Roger*,  presided. 

Thanks 

"Your  Committee  thanks  the  officers 
of  the  A.  N.  P.  A,  the  members  of  the 
Six  Point  League  of  New  York  and  the 
Newspaper  Representatives'  Association 
of  Chicago  for  courtesies  and  co-opera- 
tion extended  during  the  year.  It  is  also- 
deeply  appreciative  of  the  interest  shown 
in  its  work  by  the  trade  press,  and  of 
the  helpful  spirit  evidenced  at  all  times 
by  the  American  Association  of  Adver- 
tising Agencies,  the  Association  of  Na- 
tional Advertisers  and  the  Audit  Bureau 
of  Circulations. 

"The  Committee  also  thanks  the  mem- 
bers of  the  Bureau  for  the  excellent  sup- 
purt  given  tu  the  organisation  during  the 

^rhe^finaricial  report  of  the  Bureau 
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It  also  produced  many  minor  surveys 


uf 


great  importance.  One  of  these  just 
completed  was  made  at  the  request  of 
tire  manufacturers  who  desired  to  ascer- 
tain the  condition  of  tire  stocks  in  the 
hands  of  retail  dealers. 

"So  important  was  the  information  to 
the  industry,  that  much  of  this  report 
was  gathered  by  telegraph  and  the  Bu- 
reau is  in  receipt  of  letters  that  would 
indicate  that  the  findings  have  been,  of 
immense  value  to  tire  manufacturers 
and  will  be  an  important  factor  in  re- 
establishing tire  advertising  in  the  news- 
papers, 

"An  interesting  side  light  upon  this 
survey  was  the  demand  on  the  part  of 
important  linkers  for  copies  and  the  de- 
sire of  manufacturers  that  the  bankers 
should  be  advised  that  conditions  were 
ripe  for  a  revival  of  business. 

"The  surveys  as  well  as  the  Bureau's 
literature  carry  with  them  the  names  of 
the  supporting  newspapers  of  the  Bu- 
reau and  are  of  marked  value  in  bring- 
ing Use  markets  of  the  Bureau's  mem- 
ber' to  the  attention  of  advertisers. 
Instances  have  been  reported  during  the 
year  where  campaigns  have  been  laid 
out  on  the  market  information  furnished 
b]  the  Bureau. 

OaGSNItATION 

"Your  committee,  appointed  at  the 
1920  convention,  consisted  of  : 

"William  F,  Roger..  Boston  Tran- 
script; G.  Edward  Buxton.  Jr..  Provid- 
ricnec  Journal:  Harry  Chandler.  Los 
Angeles  Times:  William  Findlay.  To- 
ronto Globe:  Lafaytttc  Young.  Jr.,  Dcs 
Moines  Capital:  Fleming  Newbotd, 
\\  ashiugton  Star ;  S.  E.  Thomason.  Chi- 
cago Tribune:  Louis  Wiley.  New  York 
Time?:  David  B.  Plum.  Troy  Record; 
John  B.  Woodward.  Chicago  D.nly 
News 

"The  committee  organized  at  a  mrrt- 
ing  at  the  Walfdorf-Astoria.  New  York. 
April  23.  1°20.  1  P.  M-.  by  re-electing 
William  F.  Rogers,  ehnirman.  Lafayette 
Young.  Jr.,  vice  chairman  and  Howard 
Davis  treasurer.  The  chairman  appoint- 
r.|  David  B.  Plum  chairman  of  the  fin- 
ance committee,  with  Loui'  Wiley  as  his 
associate.  During  the  year  M.  D.  Hun- 
ton  was  succeeded  by  Harry  D.  Rcy- 
no'.ls  as  advisory  member  from  the  Six 


AN  AMERICAN'S  CREED 

By  CHARLES  W.  MILLER 
JJJ.WE  we  not  all  one  Father? 


Hath  not  one  God  created  us?  Why 
isly  every  man  against  his  brother  hy  pro- 
r  Father?  (Mai.  ii:t0>.  Owe  no  man  any- 
ilher  (Rom.  xii:8).  For  by  one  Spirit  are 
if,  whether  we  be  Jews  or  Gentiles,  whether 
free:  and  have  been  all  made  to  drink  into  one  Spirit 
Render  therefore  unto  Cesar  the  things  which  are 
Cesar's;  and  unto  God  the  things  that  are  Gods  (Matt.  xxii:2l). 
Therefore  all  things  whatsoever  ye  would  that  men  should  do  unto 
you,  even  so  do  ye  unto  them:  for  this  is  the  Law  and  the  Prophets 
(Matt,  rii:  12). 

Copyrifht  released  for  publication  in  Eniioa  &  Pvausiiu.  New  York,  N.  Y. 


faning  the  covenant  of 
thing,  but  to  love  one 
we  all  baptized  into  on 
we  be  bond  or 

(1  Cor.  xii:  13) 


are  not  supporting  the 


of  Ad- 


Finances 

"Notwithstanding  the  increase  in  ex- 
penses made  necessary  by  the  opening 
of  a  Western  office,  the  Bureau  Has 
ended  the  year  with  a  splendid  financial 
showing.  Its  books  were  closed  on 
February  28,  and  its  accounts  audited  by 
Howard  Grccnman,  C.  P.  A,  at  the 
direction  of  the  committee.  The  total 
gross  income  for  the  year  was  $58,134.78, 
while  the  total  expenses  were  S48.581.00, 
leaving  a  get  income  of  $9.55378. 

."Some  of  the  Bureau's  fixed  charges, 
such  as  rental,  etc.,  have  increased  dur- 
ing the  tatter  part  of  the  year,  and  the 
calls  u|K.n  its  income  will  be  larger  in 
the  succeeding  >car.  There  is,  however, 
every  indication  that  the  Bureau  will 
have  sufficient  funds  to  meet  its  expen- 
ses and  to  provide  necessary  enlarge- 
ments, l-'urthcr  support,  however,  is 
highly  dettrabk  for  every  new  member 
now  means  further  extensions  and  more 
intensive  work,  and  every  effort  in  this 
direction  means  enlarged  returns. 

Convention* 
"The  Bureau  co-operated  wilh  the 
Newspaper  Departmental  of  the  A,  A. 
C.  of  W.  convention  at  Indianapnlis. 
the  associate  director,  the  Western  Man- 
ager and  scvrral  members  of  the  com- 
mittre  in  charge  being  in  attendance. 

"Representatives  of  the  Bureau  also 
attended  the  various  newspaper  conven- 
tions  during  the  year  and  olher  meetings 
held  in  the  interests  of  advertising. 
Sixth  Annval  Lvnchkon 
"The  sixth  annual  luncheon  of  the  Bu- 
reau uas  held  at  the  Waldorf-Astoria 


and  .".win  S.  Well,  was    Hu.e,.  April  21.  with  an  attendance  of 


nssiaCIM  StsitiirsT  *-o  Rir.»r 

,i  and    Uabililir.    .»  of 

February  28th.  1*21 

ASSETS 

Cash    m    Banks   SI4.J3J.S* 

Petty  Cash   «•'» 

I-ibrrly       Loin  InvrU- 

men!   1,000  00 

Tiw   frwm  Member*   

Furniture  and  Fixture*..  J**>  0' 
Aci-mrd   InteTi-it    tilt 

Total  Assrt.    II9.101.M 

LIABILITIES 
Dur.  Paid  in  Advance  ....  I  571. 50 
U-Sstrf  E*|.cnws    1 .6*0.09 

Total  UaeiKtiet  ~       "  Ml»J» 

tat.  1920,  to 

rijd 

GROSS  INCOME 
Mrmberr       Dues.       less  amoont 

written  off  m*  uucvllectiblc  fi7,HS6  91 

Sale  of  N.-«tpafrri.  □>  ColleHed  10.15 
Sals-  of  Bi.ilm.  as  Collected......  tM 

Total  Gross  Income   ,3s.l>4.7« 

EXPENSES 
T.tal  Fxnr-o.r.,  -  -  Paid .  .  H4.M5  .«* 
Add:   Denr.s--.liMi  of  Fur- 

nilurr  and  Futures  ....       3R9  05 
Add:   l.'nrcnd  Exposes  at 

February  2Slh,  192!    1,646.09 

Total  Expenses   t4S.sm.00 

Net  Income    S9.55J.JS 

1  bcirby  crrtify  that,  in  soy  opinion,  Ike 
above  Statement  of  A..rl«  and  Liabilities  (airly 
.late-s  the  condition  <■!  the  Bureau  of  Advrr 
tl»in<  at  February  ZHth.  l»-'l.  and  thai  the 
attached  Inrnrne  Account  shows  the  ooeraV-'-ni 
for  the  neriod  (rotn  March  |.t.  1920.  to  Feb 

ruary  28th,  1921.   

A  detailed  report  of  my  examination  of  the 
account*  ol  the  Bureau  of  Ad.rrli.ini  has  been 
rendered    llnd'r    this    dale    b,    William  A. 

K *■""'  DirrrtW-        H.  GREENMAN. 

Certified  Public  Accountant. 
Nr.  Yo,k  March  29lh.  1921. 
S.rn.d  oo  behalf  of  the  CVnimlttce  in  Char«e. 
WIIJ.IAM  F.  SOGERS.  Chairman. 


Ownnd    Fr.mo.t    Han-aid    and  Started 
OraaKa  Commercial  Club 

Mark  G.  Perkins,  editor  and  owner  of 
the  Fremont  (Neb.)  Herald,  dropped 
dead  at  the  family  home,  April  20.  Mr. 
Perkins  was  born  in  Rochellc,  III.,  on 
April  9.  1H62.  He  started  at  the  bottom 
in  the  printing  trade,  getting  his  first 
experience  at  Storm  Lake,  la.  He  then 
w  ent  to  the  Chicago  Tribune  in  1876,  as 
a  sub-reporter  and  employe  in  the  me 
chankal  department-  In  1886  he  be- 
came Des  Moines  manager  of  the 
American  Press  Association  and  was 
later  transferred  to  Omaha  in  the  same 
capacity.  While  residing  in  Omaha  he 
was  one  of  the  three  men  to  begin  the 
Omaha  Commercial  Club  and  was  also 
one  of  the  charter  members  of  the  Ak- 
Sar-Bcn  Society. 

Mr.  Perkins  purchased  a  half  interest 
in  the  Columbus  (Neh.)  Telegram  in 
19CM.  The  following  year  he  took  over 
the  Fremont  Herald,  which  he  had  since 
published.  Mr.  Perkins  was  a  staunch 
democrat  from  the  lime  Bryan  first  as- 
pired to  the  presidency. 

WASHINGTON    AD    CLUB  GROWS 


Cotnpli- 
Dinn«rr 

The  annual  dinner  of  the  Advertis- 
ing Club  of  Washington,  D.  C,  was 
held  in  Wardman  Park  Inn,  Tuesday 
evening.  April  19th.  It  was  very 
largely  attended  and  the  meeting  in- 
cluded the  wives  and  sisters  of  the 
members.  Rowc  Stewart,  president  of 
the  Associated  Advertising  Clubs  of 
the  World,  was  the  principal  speaker. 
Richard  H.  Lee,  chairman  of  the  Na- 
tional Vigilance  Committee;  H,  H. 
Charles,  vice-president  of  the  associ- 
ated Advertising  Clubs:  John  E.  Raine, 
Vice-president  of  the  Associated  Ad- 
vertising Clubs;  J.  Wesley  Barber  of 
the  Barher  Advertising  Agency,  and 
II.  H.  Levi,  president  of  the  Washing- 
ton Advertising  Club,  were  the  other 
speakers.    Frank  Hogan  presided. 

After  an  excellent  dinner  a  : 
of  vaudeville  acts  were  put  on.  All 
the  speakers  commented  on  the  won- 
derful increase  in  the  membership  in 
the  Advertising  Club  within  the  last 
six  months.  Washington  was  com- 
mended, too,  for  the  success  of  its 
Better  Business  Bureau.  Some  of  the 
speakers  asserted  that  the  Washing- 
ton Bureau  was  the  best  and  the  most 
successful,  and  the  enthusiasm  of  the 
Washington  merchants  and  the  news- 
papers over  the  work  of  the  Bureau 
was  considered  most  unusual  in  view 
of  its  newness,  it  generally  requiring 
a  longer  period  to  create  a 
ing  organization. 

A  nominating  committei 
of  Joseph  A.  Eerberich.  chairman: 
George  Ostermayer,  Maurice  Kafka, 
and  E.  C.  Rogers  was  appointed  to 
bring  in  nominations  for  the  annual 
elections  to  be  held  in  May. 


The  Albany  IN.  Y.)  Publicity  Serv- 
ice, conducted  hy  Raymond  C.  Martin 
and  John  T.  E.  Davis,  formerly  of 
the  editorial  staff  of  the  Albany  Argus, 
has  been  designated  by  the  state  com- 
mittee of  the  American  Legion  as  the 
Central  New  York  advertising  agents 
lor  the  Kmpirc  Legion,  official  publi- 
cation of  the  Legion  in  New  York 
slate.  The  paper  will  be  «ent  to  each 
of  the  10(1,000  legionaires  in  the 


Francisco  Luis.  City  editor  of  F.1  De- 
bate. Madrid,  Spain,  is  visiting  in  New 
York, 
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PRES.  HARDING  HOPES  FOR  AID  OF  PRESS 
IN  NATION'S  MANIFOLD  PROBLEMS 


to  Great  I 
Educational  Institution  at  Annual 
of  the  Associated  Preu 


'T'HK  annual  luncheon  of  the  Asso- 
ciatcd  Press  which  look  place  im- 
mediately alter  the  close  of  the  morning 
session  brought  together  the  largest 
number  of  members  that  has  ever  at- 
tended one  of  these  function?.  Ameri- 
can flag*  were  draped  from  the  boxes 
and  on  the  wall  behind  the  speakers' 
dais,  most  appropriate  decorations  for  a 
gathering  representing  the  bone  and 
sinew  of  American  Journalism. 

In  spite  of  the  large  number  of  guests 
there  was  plenty  of  elbow  room  at  the 
tables,  for  which  those  publishers  with 
ainple  waistcoats  were  particularly 
grateful.  As  the  members  made  their 
way  to  their  places  an  orchestra  in  the 
balcony  at  the  end  of  the  room  played 
inspiring  music- 
Looking  over  the  assemblage  from  the 
<:ais  one  could  not  but  be  impressed  by 
the  number  of  men  present  whose  h.iir 
was  tinged  with  gray.  While  the  young 
men  in  journalism  are  on  the  firing  line 
it  is  the  older  men  whu  won  the  battle 


the  publications  they  own  or  control. 
At  ihf-  Speakers  Table 

Among  those  seated  at  the  speakers' 
tables  were:  Victor  F.  Lawson,  of  tile 
Chicago  Daily  News ;  Herbert  S.  Bridg- 
man,  of  the  Brooklyn  Standard  Union ; 
Charles  A  Kork,  I'ittshurgh  Dispatch; 
Elbert  H.  Baker.  Cleveland  Plain  Dealer; 
Frank  P.  MacLeitnati,  Topeka  State 
Journal:  Calvin  Cobb,  Boise  (Idaho) 
Statesman;  Clark  Howell.  Atlantic  Con- 
stitution ;  John  R.  Rathom,  Providence 
Journal;  V.  S  MrClatchy,  Sacramento 
Bee;  Charles  Hopkins  Clark.  Hartford 
Courant;  Frederick  Rny  Martin,  Mrl- 
vin  E.  Stone,  and  J.  R.  Youatt,  of  the 
Associated  Press;  and  1-  B.  Palmer, 
general  manager  of  the  American  News- 
paper Publishers'  Association. 

Frank  B.  Noyes,  President  of  the 
Associated  Press,  before  introducing  the 
orator  of  the  occasion,  made  one  of  his 
brief  and  philosophically  cast  addresses 
that  have  been  one  of  the  features  of 
these  annual  gatherings  of  the  Associa- 
tion. In  introducing  John  \V.  Davis, 
recently  Ambassador  to  Great  Britain, 
he  alluded  to  the  fact  that  Mr.  Davis  had 
been  selected  as  general  counsel  of  the 
Associated  Press  succeeding  Mr.  Jen- 
nings, whose  death  occurred  during  the 
past  year.  Mr.  Dvvis  received  a  warm 
welcome  from  the  members  when  he 
arose  to  speak.  He  spoke  without 
oratorical  effort  in  a  straightforward 
and  clear  manner  that  held  the  atten- 
tion of  his  hearers  until  the  end  of  his 
remarks.  It  was  agreed  by  those  who 
heard  him  that  his  address  was  one  of 
the  best  delivered  before  the  Associa- 
tion in  recent  years. 


Tiiankiji  nm  Wvr 

A  letter  from  President  Harding  be- 
speaking a  continuance  of  the  lofty  mo- 
tive* that  inspired  American  newspapers 
during  the  war  was  read  at  the  luncheon. 
Frank  B.  Noyes,  president  of  the  A.  P.. 
in  behalf  of  the  A-sociation.  pledged 
support  and  sympathy  to  the  President 
in  the  great  tasks  before  him  and  gave 
the  only  toast  offered  on  these  occa- 
sions: •'The  President  of  the  United 
States." 

Beginning  his  remarks,  Mr.  Noycl 
sounded  an  optimistic  note.    He  said: 


"It  is  in  a  troubled  world  that  we 
meet  today,  but  least  of  all  is  it  a  time 
for  us  to  indulge  in  pessimism.  The 
rising  sun  as  it  readies  in  its  turn  each 
vexed  and  burdened  country  on  this 
vexed  and  burdened  globe  is  still  a 
rising  sun  and  we  hope  and  believe  that 
each  sunrise  will  find  a  world  a  little 
more  tranquil,  a  little  more  at  rest. 

"This  betterment  will  not  come  auto- 
matically though.  It  must  come  by 
human  effort  and  in  that  effort  this  na- 
tion of  ours  must  play  a  great  part. 

'W  hile  Unlay  all  over  the  world  each 
country  seems  to  devote  itself  to 
its  nearest  neighbor,  this  must  pass 
an  ordrred  world  begin  again  to  move 
forward. 

"It  would  1m-  hard  to  assemble  a 
gathering  more  diverse  in  its  political 
or  economic  beliefs  than  in  our  meeting 


Ax  Optimistic  Nun: 

.  "I  believe  though.,  and  1  take  it  as  a 
sign  of  gnat  hopefulness,  that  everyone 
here  desires  that,  forgetting  past  dis- 
tensions,  this  nation  through  its  leaders 
should  do  its  best  possible  for  our 
allies  and  for  the  whole  world,  and, 
broadly  speaking,  what  is  good  for  one 
will  be  good  for  all. 

"It  seems  to  me  that  the  people  of 
the  United  States  are  singularly  united 
in  cordial  support  of  our  President,  in 
full  confidence  that  he  will  find  the 
right  path  for  us  to  follow  in  this  world- 
wide welter  of  confusion. 

"In  this  feeling.  I  am  sure  everyone 
here  joins. 

"Heavy  indeed  are  the  burdens  that 
he  will  bear,  tangled  indeed  are  the 
problems  that  he  faces.  We  bid  him 
good  cheer  in  meeting,  as  he  must,  his 
great  responsibilities.  He  will  have  our 
support  and  our  sympathy  in  the  great 
tasks  he  is  confronting. 

"I  give  you  the  only  toast  it  is  our 
wont  to  offer  on  these  occasions: 

■  The  President  of  the  United  States, 
Warren  G.  Harding." 

The   letter  from   President  Harding 
was  then   read.     It   is   published  on 
7. 

Introducing  former  Ambassador  John 
W.  Davis,  who  was  the  guest  of  honor. 
President  Noyes  said: 

"When  this  organisation  was  in  the 
proccs*  of  formation.  those  who  were 
responsible  for  planning  it  sought  the 
advice  of  many  great  legal  minds,  but 
as  our  chief  adviser  selected  Frederic 
B.  Jennings. 

"Through  all  the  years  sine 
til  his  death  last  year,  Mr. 
was  our  trusted  gener 

"He  was,  uf  course,  a  very  great 
lawyer.  He  was  in  addition  a  very  wise 
llld  sober  loVuCT.  Hut  those  of  us  who 
werr  privileged  to  he  in  close  contact 
with  him  through  these  twenty  years  do 
not  remember  him,  do  not  think  of  him 
as  the  eminent  lawyer,  from  whose 
knowledge  and  wisdom  wc  profited,  but 
a«  the  dear,  dear  friend  who  has  gone 
before. 

"To  find  a  successor  for  Mr,  Jennings 
was  not  easy.  Our  legal  pathway  i«  not 
strewn  with  flowers,  but  I  am  glad  to 
say  o-.ir  legal  perplexities  are  not  those 
of  a  defendant.  On  the  contrary  we 
have  hern  engaged  in  blaring  new  paths 
in  search  of  elemental  justice  in  estab- 


lishing our  rights  to  the  fruit  of  our 
labor  and  expenditure — our  property 
right  in  the  news  we  jointly  collect. 
Those  to  whom  the  direction  of  your 
entrusted  were  unanimous  in 
their  desire  to  have  one  man  take  up 
the  work  of  Mr.  Jennings  and  within 
the  last  few  days  he  has  agreed  to  be- 
come our  general  counsel. 

"That  he  is  a  great  lawyer  goes  with- 
out saying,  thai  he  is  also  a  great  diplo- 
mat also  goes  without  saying,  that  he 
will  be  a  wise  and  prudent  adviser  we 
are  sure,  that  he  has  a  gracious  and  de- 
lightful personality  is  certain,  that  he 
will  lake  us  into  his  heart  as  we  have 
taken  him  into  ours  is  our  sincere  hope. 

Ma.  Davis'  Speech 

"He  has  served  his  apprenticeship  in 
such  minor  tasks  as  Congressman,  as 
Solicitor  General  of  the  United  States 
aud  as  Ambassador  to  the  Court  of 
Saint  James,  and  now  enters  upon  his 
real  life  work. 

"It  takes  an  experience  in  public  life 
to  drive  home  the  vital  connection  be- 
tween governmental  policy  and  the  daily 
news.  On  the  personal  side,  of  course. 
poHticilM  shrink  from  publicity,  even 
as  the  modest  Rower  shuns  the  sun.  and 
although  so-utttmes  they  succeed  in 
overcoming  their  aversion  to  the  lime- 
light, it  is  not  without  a  struggle.  Hut 
the  essential  and  indispensable  thing 
when  any  line  of  action  is  proposed  is 
to  get  the  facts  to  the  people.  That 
done,  the  majority  under  our  theory  of 
government  must  decide,  and  I,  for  one, 
believe  they  can  be  trusted  to  decide 
with  wisdom. 

"Naturally  ,  in  view  of  past  and  pres. 
cnt  evefltf,  I  am  thinking  at  the  moment 
in  terms  of  the  foreign  relationships  of 
the  United  States  To  a  large  and  in- 
creasing extern  these  lie  in  the  keeping 
of  the  daily  press.  History,  I  think, 
will  show  that  occasions  are  rare  when 
those  in  charge  of  foreign 
can  hla*e  nut  an  independent  path. 

"In  the  words  of  Uncoln,  they  do  not 
control  events  but  are  controlled  by 
them,  and  they  must  adapt  their  course 
to  events  as  they  unroll  and  to  the  pub- 
lic opinion  of  those  whom  they  are 
called  upon  to  serve.  If  this  opinion 
is  fed  with  distorted  facts,  unworthy 
suspicions  or  alarming  rumors ;  if  every 
careless  utterance  by  thoughtless  and 
insignificant  men  is  to  be  given  promi- 
nence in  print;  if  every  casual  differ- 
ence of  view  is  to  be  magnified  into  a 
crisis,  sober  judgment  and  deliberate 
action  Ivecome  impossible.  It  is  far 
easier,  as  most  of  us  know,  to  raise  a 
storm  than  to  quell  it. 

A  Good  Oven 

"It  is  a  good  omen  that  American 
newspapers  unquestionably  are  giving 
more  space  to  foreign  news  than  in  for- 
mer times,  and  much  more  space  pro- 
portionately than  are  their  foreign  col- 
leagues. Perhaps  at  no  time  in  our 
previous  history  was  it  more  necessary 
that  wc  should  accurately  know  and 
understand  what  is  passing  in  the  rest 
of  the  world.  < 

"Tilts  is  neither  the  time  nor  the  place 
for  any  discourse  on  American  foreign 
policy.  Certainly  those  on  whose  shoul- 
ders the  burden  rests  are  entitled  to  ev- 
ery Opportunity  to  formulate  their  policy 
without  premature  criticism  or  unsolic- 
ited advice.  It  is  clear,  however,  that 
among  the  problems  which  Iseset  at  the 
moment  this  anxious  planet,  three  stand 
easily  in  the  from  rank. 

"The  first  of  these  is  the  German  in- 
demnity, Until  this  subject  is  removed 
by  rati  onal  agreement  from  the  field  of 
controversy,  there  neither  can  be  nor 
will  he  any  return  to  normal  conditions 
of  trade  and  commerce,  and  no  perma- 
nent return  lo  international  peace 
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"The  second  is  Russia,  where  178,000,- 
000  people,  occupying  tome  of  the  most 
fertile  areas  of  the  globe,  arc  slowly 
-inking  under  the  weight  of  an  intoler- 
able despotism  into  political  and  social 
anarchy.  It  is  a  catastrophic  process 
which  outside  interference  is  powerless 
(0  affect,  but  whose  world-wide  results 
cannot  lie  computed." 

Mr.  Davis  continued: 

The  attitude  of  the  present  govern- 
ment of  Russia,  Mr.  Davis  declared, 
was  well  summed  up  in  a  remark  of 
the  Bolshevik  envoy  Krassin  to  a 
friend  of  Mr.  Davis'  in  London  re- 
cently. M.  Krassin  was  asked  what 
was  the  Soviet  policy  toward  the  peas- 
ants and  proletariat  of  the  Muscovite 
Empire  in  the  days  to  come. 

"We  intend  to  return  tbem  lo  the 
serfdom  in  which  they  were  happy," 
was  the  reply  of  M.  Krassin.  which, 
Mr.  Davis  noted,  bespoke  both  the 
frankness  and  the  callous  nature  of  the 
men  now  in  control  of  Russia. 

Lookiko  TO  FlTLlUt 
"The  third  undoubtedly  is  America, 
whose  altitude  toward  the  problems  that 
have  followed  the  ending  of  the  great 
world  war  still  awaits  definition  al- 
though two  years  and  a  half  have  passed 
since  the  guns  were  stilled.  What  that 
attitude  is  to  be  America  alone  has  the 
right  lo  decide,  but  the  rest  of  i 
is  well  within  its  rights 
us  for  decision. 

"Please  understand  that  1  have  no 
desire  either  to  suggest  or  introduce  any 
controversial  question  whjch  might  dis- 
turb the  prevailing  harmony  of  this  har- 
monious gathering.  Least  of  all  do  I 
desire  to  rake  over  the  embers  of  past 
contention,  I  am  thinking  entirely  in 
terms  of  the  future.  But  the  spectacle 
of  a  great  nation,  unable  in  a  time  of 
real  crisis  to  take  decisive  action,  and 
powerless  because  of  divided  counsels 
to  move  either  forward  or  back,  is  one 
which  should  give  us  food  for  serious 
thought.  A  tiny  sailing  craft  whose 
steering  gear  is  out  of  order  is  of  little 
consequence  in  its  trouble  to  anyone  but 
itself;  but  when  a  great  liner  lies  wal- 
lowing in  the  waves  along  frequented 
lanes,  with  its  fires  hanked  and  engine* 
stopped,  while  captain  and  crew  debate, 
it  is  not  only  in  peril  itself,  but  a 
menace  to  all  who  travel  on  the  sea. 
One  cannot  but  wonder  whether  the 
fathers  in  their  excess  of  caution  did 
not   go   further  than  modern  reason 


•John  Hay.  when  Secretary  of  Stale, 
liringly  exclaimed  that  the  fathers 
in  their  wisdom  bad  decreed  that  for  all 
time  the  'kickers  shall  rule,'  and  that  a 
treaty  entering  the  Senate  was  like  a 
bull  entering  the  arena ;  one  could  not 
tell  when  or  how  the  htnw  would  fall, 
lie  could  only  be  sure  that  the  hull  would 
not  come  out  of  the  ring  alive. 

Would  Chaxce  Senate  Rules 

"The  constitutional  requirement  of  a 
two-thirds  vote  in  the  Senate  to  ratify 
a  treaty  had  its  origin  in  the  jealousy 
of  some  of  the  thirteen  original  State* 
toward  their  neighbors;  but  Rhode  Is- 
land is  no  longer  afraid  of  New  York, 
and  Maine  docs  not  shudder  at  the 
thought  of  Texas. 

"Is  there  any  reason  today  why  the 
same  Senatorial  majority  which  can 
adopt  a  declaration  of  war  and  pass  the 
most  far  reaching  and  important  stat- 
utes, cannot  be  equally  trusted  to  advise 
and  consent  where  treaties  are  con- 
cerned? What  earthly  excuse  is  there 
for  giving  to  one  Senator  opposed  to  a 
treaty  as  much  weight  as  to  any  two 
who  favor  it?    In  the  era  of  broader 


which,  willinglv  or  unwillingly,  i 
(CoHtinufd  on  faae  99  > 


Digitized  by  Google 


20  Editor  d>   Publlther  for  April  30,  1921 


REPORT  OF  A.  N.  P.  A.  PAPER  COMMITTEE 


Gentlemen:  Your  Committee  is  com- 
peted of  tbe  following: — E.  P.  Adler, 
Chairman;  Frank  S.  Baiter,  F.  G-  Belt, 
W.  H.  Dow.  M.  F.  Hanson.  H.  V. 
Jones,  Bradford  Merrill,  E.  Lansing 
Ray,  C.  1.  Stewart,  S.  E.  Tbomason, 
Erviit  Wardman,  T.  R.  Williams.  Ex- 
Officio 

The  Paper  Committee  has  held  the 
following  meetings  since  last  April: 

August  11,  1920— Joint  meeting  of  the 
Board  of  Director*  and  this  Committee, 
following  which  tbe  Paper  Committee 
issued  a  statement  (Exhibit  A)  calling 
attention  to  the  necessity  for  further 
conservation  of  news-print. 

September  29,  1920.— Joint  meeting  of 
the  Board  of  Directors  ami  this  Com- 
mittee, following  which  President  Wil- 
liams appointed  Mr.  E-  P.  Adler,  as 
Chairman  of  the  Committee  to  succeed 
Mr.  E,  H.  Baker,  who  had  resigned. 

November  8,  192th— Joint  meeting  of 
the  Board  of  Director*  and  mi*  Com- 
mittee, at  which  an  invitation  received 
from  tbe  News-Print  Service  Bureau  to 
attend  a  luncheon  of  it*  member*  on 
tbe  following  day  was  accepted. 
November  9.  1920.— Meeting  of  Board 
of  Director*  and  tfata  Committee  with 
the  News-Print  Service  Bureau,  at 
which  Mr.  P.  T.  Dodge,  presided.  The 
meeting  resulted  in  the  perfecting  of  an 
arrangement  by  which,  in  future,  the 
two  organisation*  will  be  represented 
each  by  a  committee  of  five  with  a  view 
to  maintaining  contact  and  affording 
opportunity  for  discussion  of  mutual 
problems.  President  William*  offered 
several  suggestions  as  possible  line*  of 
co-operation  (Exhibit  B). 

December  10,  I920-— Meeting  of  this 
Committee  with  a  committee  of  the 
News-Print  Service  Bureau  for  dis- 
cussion of  mutual  problem*-  The  dis- 
cussion followed  the  suggestions  tenta- 
tively submitted  by  President  Williams 
at  the  joint  meeting  of  November  9th. 
Each  of  the  suggestions  was  discussed 
in  detail  (Exhibit  C)  and  plans  were 
formulated  for  the  preparation  of  sta- 
tistics and  various  data  for  the  use  of 
the  committee*  at  their  next  meeting. 

As  we  meet  today  we  arc  confronted 
with  as  serious,  if  not  with  as  many, 
threatened  dangers  as  confronted  us  one 
year  ago.  There  is,  as  yon  will  be  told 
by  Mr,  S.  E.  Tbomason  who  Is  in 
charge  of  tariff  matters,  grave  danger 
that  duty  may  be  placed  on  news-print 
nnd  pulp  wood  not  only  such  a*  may 
be  imported  from  Europe  but  from 
Canada  as  well.  The  Ways  and  Mean* 
Committee  has  under  consideration  not 
only  such  duties  but  a  duty  on  spruce  log*. 

While  the  spot  market  i*  much  lower 
than  a  year  ago  and  also  ranges  well 
under  the  contract  market,  nevertheless 
the  contract  market  is'  still  far  and 
above  a  price  which  reflects  production 
cost  and  some  $10  higher  for  the  first 
half  of  this  year  than  the  average  «f 
1920. 

Production  costs  in  all  lines  reflect  in- 
creases, as  will  be  shown  rater  in  the 
report  of  the  Committee  apiNrtntcd  t» 
envvr  that  subject,  and  higher  labor 
costs  are  indicated  both  by  increased 
wage  scales  and  decreased  hour*. 

While  publishers  have  succeeded  in 
many  instances  in  increasing  tile  selling 
price  oi  the  primed  paper  and  the  ad- 
vertising rate,  nevertheless  the  volume 
of  advertising  shows  such  rmitinued 
decrease  as  compared  with  last  year  we 
«he.nW  «ee  to  it  tliat  every  possible 
,v,,!i>>iny  is  rxerrixed,  both  in  order 
rlvt  incline  may  evrred  rxpense  and 
il  ■■(  we  may  not  he  the  csnsc  nf  making 
s'ich  demand  on  the  market  that  prices 


wiR  not  soon  reach  a  more  normal 
point. 

Should  the  threatened  strike*  occur 
we  may  find  it  necessary,  in  order  to 
survive,  to  put  into  immediate  practice 
conservation  measures  similar  to  those 
promulgated  by  the  War  Industries 
Board  or  even  make  far  more  drastic 
reductions  of  our  consumption  in  order 
that  wc  may  not,  because  of  our  ex- 
travagance, be  confronted  with  even 
higher  prices  than  now  prevail. 

While  full  details  of  advertising,  pro- 
duction, import*  and  exports  of  news- 
print paper,  at  well  as  publishers*  and 
mill  stock*  on  hand  have  been  published 
in  the  bulletins,  it  may  be  interesting  to 
note  that  IS  newspapers  in  17  major 
cities  show  a  loss  in  advertising  for  the 
first  three  months  of  this  year  as  com- 
pared with  the  same  period  of  last  year, 
of  20859,300  agate  lines. 

Production  of  news-print,  notwith- 
standing largely  increased  capacity  of 
the  mills,  showed  a  decrease  during  the 
first  three  months  of  this  year  as  com- 
pared with  the  same  period  of  last  year, 
of  47,9t0  ton*.  This  cover*  United 
States  mills  reporting  to  the  Federal 
Trade  Commission  and  Canadian  mills 
reporting  to  the  News-Print  Service 
Bureau. 

Import*  of  news-print  paper  reached 
their  highest  mark  in  December,  1920, 
when  tbe  total  amounted  to  81,789  tons. 
Of  this  amount,  14,206  ton*  were  im- 
ported from  Germany  and  8,905  ton* 
from  Scandinavia,  58.275  tons  coming 
from  Canada.  Import*  have  since  fallen 
"IT,  tbe  January  total  hems  68,949  tnn< 
of  which  14*895  too*  came  from  Eu- 
rope, and  the  February  total,  5K893 
ton*,  of  whkh  9,675  tons  were  imported 
from  Europe. 

United  States  exports  of  news-print 
have  fallen  off  considerably.  In  Febru- 
ary 2.53J  ton*  were  exported  as  com- 
pared with  5,597  ton*  in  November, 
1920. 

Publishers'  stock*  of  news-print,  as 
represented  by  stock*  on  band  and  in 
transit  reported  to  tbe  Federal  Trade 
Commission,  showed  a  steady  increase 
from  October  to  January  31st,  when 
there  was  S3  days'  supply;  February 
showed  SO  days'  supply,  as  compared 
with  34  days'  m  February,  1920;  March, 
49  days  as  compared  with  31  day*  in 
March,  1920. 

Total  mill  stock*  at  all  points,  cover- 
ing United  State*  milt*  as  reported  to 
the  Federal  Trade  Commission  and 
Canadian  mill*  as  reported  to  the 
News-Print  Service  Bureau,  have  shown 
a  marked  increase  since  January  when 
there  were  42^227  tons  as  compared 
with  24240  tons  in  January,  1920;  there 
were  54,180  tons  in  March  as  against 
3S.965  ton*  in  March  of  last  year. 

Avvsarnsinc  and  Subscription  Rates 

This  is  no  time  for  publisher*  to  yield 
to  the  importunities  of  various  adver- 
tisers and  advertising  agents  to  reduce 
.idvcnising  rates.  Production  coats 
have  not  at  yet  diminished,  The  labor 
scales,  both  directly  and  indirectly,  have 
increased  and  continue  to  increase. 
Other  costs  continue  either  stationary 
or  *h«w  nn  upward  trend.  News-print 
<m  contract  averaging  about  five  and 
one-half  relit*  for  1920  now  averages 
»ix  cents  for  the  first  six  months  of 
this  year,  or  an  increase  of  $10  per  ton 
over  last  year's  average.  This  eondi- 
timi  tlmuld  make  it  patent  to  all  that, 
with  the  reduction  in  volume  of  adver- 
tising, piihlishers  whn  yield  to  the 
cbimnr   for  reduction  of  advertising 


rates  may  be  confronted  with  serious 
difikultic*. 

A*  postal  rates  are  scheduled  for 
further  increase  on  July  1st,  it  is  obvi- 
ous that  subscription  rates  may  not  be 
lowered  without  entailing  further  toss. 

In  answer  to  •  request  of  the  labor 
unions  a  number  of  news-print  manu- 
facturers met  with  Union  representa- 
tives in  N.  Y.  City,  February  24th,"  at 
which  time  the  Union*  presented  prop- 
ositions calling  for  an  increase  of  ap- 
proximately 10  per  cent  in  wages  on 
expiration  of  existing  contracts.  Some 
mill  contracts  expire  May  I.  and  others 
May  11.  Tbe  manufacturers  met  in 
N.  Y.  City  March  30th  to  consider  the 
demand*  of  the  Unions,  and  it  wa« 
unanimously  declared  that  because  of 
business  conditions  a  substantial  reduc- 
tion in  wages  is  absolutely  necessary, 

Cosrrauutcg*  with  Makutactuios 

A  conference  between  a  committee  of 
manufacturers  and  representatives  of 
the  labor  unions  followed  on  April  8, 
when  tbe  manufacturer*  presented  the 
following  proposition : 

"Thirty  per  cent  reduction  in  wage*, 
no  extra  rate  for  overtime,  nine-hour 
for  day  worker*,  no  union  jurisdiction 
over  tabor  outside  mill  structures,  one 
year  contracts  re-adjustable  nn  90  days' 
notice  from  cither  side." 

Union  representatives  decided  to  sub- 
mit the  proposals  to  a  referendum  vote 
of  locals  on  Sunday,  April  17th,  to- 
gether with  tbe  following: 

"In  case  satisfactory  agreement*  are 
not  made  between  now  and  tbe  time  of 
expiration  of  present  agreements,  work 
will  automatically  cease  in  the  mills  of 
the  companies  represented,  with  the  ter- 
mination of  agreements  now  in  force.1* 

The  referendum  vote  of  the  labor 
unions  overwhelmingly  rejected  the  re- 
duction in  wage*  proposed  by  the  em- 
ployer*. 

A  meeting  of  news-print  manufac- 
turer* was  held  on  Monday,  April  23th, 
to  further  consider  the  matter.  Officers 
of  the  Great  Northern  Paper  Company, 
which  is  not  a  member  of  the  manu- 
facturers' group  represented  in  the 
clKtmte.  held  a  meeting  with  Union 
officials  in  Boston,  April  26th. 

HxAUNo*  Btrou  Hit  Ways  ax* 
Means  Goiiiirrra. 

Early  in  December,  1920,  the  Asso- 
ciation received  Information  that  a 
measure  hud  been  tentatively  agreed 
upon  for  the  introduction  and  passage 
by  Congress  of  a  bill  a*  an  emergency 
measure,  for  tariff  and  customs  pur- 
poses,' to  put  foreign  exchange  on  a 
purity  with  the  American  dollar.  A* 
such  action  would  have  nullified  to  a 
large  degree  tile  eight-cent  provision  of 
the  present  tariff  law,  which  allows 
news-print  valued  at  not  above  eight 
cents  per  pound  to  enter  this  country 
duty  free,  your  Committee  immediately 
undertook  protective  measures.  This 
was  followed  within  a  few  days  by  the 
announcement  that  tbe  plan  to  put  for- 
eign exchange  on  a  parity  with  the 
American  dollar  had  been  definitely 
abandoned. 

Hearings  on  Schedule  M  covering 
papers  and  Imoks  were  had  February 
5th  and  7th.  1921.  before  the  Ways  and 
Means  Committee  which  was  consider- 
ing tariff  revision.  Your  Committee 
w*s  represented  by  Mr.  S.  E.  Thorn- 
ason.  wlm  forcefully  opposed  any  tariff 
nn  news-print  or  wood  pulp  and  filed  a 
brief  (Exhibit  D),  on  behalf  of  the 
Association. 

Thr  news-print  manufacturers  did 
m«t  attend  tbe  hearings  but  filed  a  brief 
a*  i»art  nf  a  special  report  of  the  Amer- 
ican I'ai'cr  acid  Pulp  Assuciatinn  (Ex- 


hibit Ej.  They  asked  a  duty  of  $15  per 
ton  oo  news-print  "with  the  suggestion- 
that  such  duty  be  suspended  in  the  case 
of  Canada  and  applied  unly  by  execu- 
tive order  whenever  it  may  be  shown 
that  tbe  Canadian  province*  are  main- 
taining or  imposing  restrictions  that 
are  inequitable  or  unfair. 

The  Sub-Committee  of  the  Way*  and 
Mean*  Committee  whkh  is  drafting;  the 
tariff  clauses  on  lumber  for  incorpora- 
tion in  the  new  Tariff  bill,  has  under 
consideration  a  duly  on  spruce  logs  of 
$1.50  per  thousand,  which  affects  spruce 
used  in  the  manufacture  of  paper. 

Your  Committee  has  made  applica- 
tion for  a  hearing  hy  the  Sub-Commit, 
tec,  to  ask  exemption  from  tariff  of 
spruce  logs  uaed  in  tbe  manufacture  of 
news-print. 

Spot  Mabjch 

European  paper  was  offered  during 
January,  1921,  at  prices  ranging  from 
W  to  *  Cents  tab.  dock  N.  Y.  City, 
which  were  lower  than  the  average  con- 
tract prices  of  domestic  mills  for  tbe 
first  quarter  of  the  year.  Domestic  pa- 
per was  offered  in  considerable  quanti- 
ties at  prices  ranging  from  $  to  $H 
cent*  f^j.b.  milL 

Tbe  market  continued  to  soften  until 
in  the  latter  part  of  February  and 
through  March  tbe  price  of  domestic 
jiajier  averaged  lietween  4'i  and  5  cents 

mill.  Early  in  April,  domestic  quota- 
tions were  made  at  4%  cents  mill  and 
we  learned  of  the  purchase  of  one  car 
at  4  cent*.  Tbe  market  today  is  be- 
tween AH  and  4J*S  cent*  milL 

Offer*  of  Scandinavian  paper,  side- 
walk delivery  New  York,  in  1,000  ton 
lots,  have  been  made  at  price*  better 
than  3H  cent*,  although  from  4  to  4V5 
cents  is  the  generally  quoted  price. 
German  news-print  i*  offered  on  con- 
tract at  a  price  which  trill  approximate 
*H  cents  New  York. 

At  the  time  of  the  1920  Convention 
news-print  was  selling  on  the  spot  mar- 
ket al  15  and  16  cents  per  pound.  Reso- 
lutions were  adopted  by  the  Convention 
calling  upon  publishers  to  pledge  them- 
selves lo  make  no  further  purchases  on 
the  ipot  market  and  to  bold  consump- 
tion for  the  balance  of  the  year  within 
the  same  tonnage  used  between  May  1st 
and  December  31st  1919.  During  the 
last  week  in  April  a  number  of  leading 
newspapers  in  New  York.  Chicago  and 
other  major  cities  announced  they 
would  make  no  further  purchases  on 
the  spot  market,  the  publishers  having 
individually  decided  to  keep  within  their 
contract  tonnage.  The  action  of  the 
Convention,  together  with  this  action 
on  the  pari  of  representative  publish- 
ers, had  an  almost  immediate  effect  on 
the  spot  market,  for  early  in  May  quo- 
tations ranged  from  13  to  14  cent*  with 
some  offering*  reported  at  11  and  12 
cents.  Spot  market  quotations  con- 
tinued with  slight  fluctuation*  until 
August  when  the  quotations  for  do- 
mestic spot  were  from  II  to  12  cents 
fj>.h.  mill  and  European  paper  10  to  II 
cents  c.i.f.  New  York. 

Immediately  following  the  Coovgu- 
tinn  your  Committee  took  steps  to  as- 
certain as  nearly  as  possible  the  amount 
nf  European  news-print  which  might 
he  available  for  importation  into  this 
market  on  the  theory  that  if  a  suffi- 
cient amount  nf  European  tonnage  were 
available  it  would  have  the  effect  of 
stabilising  the  spot  market  and  bringing 
it  down  more  nearly  to  contract  prices 
and  at  the  same  time  would  have  a 
beneficial  effect  on  1921  contract  prices. 
(Continued  oh  f>ae*  90) 
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JOHN  P.  YOUNG,  DEAN  OF  MANAGING 
EDITORS,  DIES  AT  71  : 


His  "History  of  Journalism  on  Pacific  Coast."  Wu  History  of  San 
Chronicle,  "Coast"  and  Himself— Recently  Told 
Editor  &  Publisher  of  His  Career 


Ji.II*  p.  Tnm 


tSfHW  t*  Kiiiti 
CAN  FRANCISCO,  Cal,  April  Zi.- 
John  P.  Yttung.  (or  forty-four  years 
editor  of  the  San  Francisco  Chronicle, 
•lied  here  today.  He  wa>  71  year*  old.  and 
,.  m  in  Philadelphia  August  9  1849 
He    came  to 
California  in 
18/7,    and  was 
the  fir  it  man  to 
MltlHW  manager- 
ial  duties  on  the 
Chronicle.  Dur- 
ing his  long  ca- 
reer here  he  was 
identified  with 
many  phases  of 
the  civic  dcvel- 
upment    nf  the 
city. 

To  have  been 

associated  with 
one  newspaper  for  forty-three  year*  as 
managing  editor  was  a  distinction  held 
liy  Mr.  Young  of  the  San  Francisco 
Chronicle.  In  fact  he  was  regarded  as 
the  dran  of  American  managing  editors, 
his  history  of  "Journalism  on  the  Pacific 
Coast"  being  at  once  the  history  of  the 
Chronicle,  the  "coast"  anil  himself. 
Unions  also  was  the  fact  t;iat  during  his 
long  connection  with  the  Chronicle  Mr. 
^  oung  always  was  under  the  regime  of 
me  person — M.  H  de  Youig,  noted  ed- 
itor and  puhlislier  of  the  Chronicle. 

Ridmdb  Sinnm  Evwm 

John  P.  Young  lived  through  »"<' 
helped  to  record  many  stirring  events 
that  have  gone  to  make  up  the  history 
of  the  Pacific  slojie  in  general  and  the 
State  of  California  in  particular.  His 
was  an  adventurous  and  notahlr  career. 
When  16  years  old  he  ran  away  from 
Philadelphia  and  enlisted  in  the  Navy. 
Relatives  obtained  his  release  while  he 
was  on  bin  first  long  cruise. 

After  four  years'  work  in  a  Phila- 
delphia store  he  went  to  Arizona,  where 
l-i  had  several  thrilling  CKptlicOCCI  v.it'-i 
Indians  while  he  was  engaged  in  the 
mercantile  business.  He  continued  ..:i 
to  San  Hiego,  Cal  .  where  he  became 
business  manager  of  the  Cnion.  Soon 
he  changed  to  the  editorial  department. 
There  his  success  was  immediate. 

Seeking  broader  fields,  Mr.  Young  in 
1B7J  went  to  Washington,  D.  C,  where 
during  four  years  he  served  as  cr- 
editor of  thr  Washington  Chronicle.  He 
then  returned  to  California  to  take  a 
place  with  the  San  Francisco  Chronicle. 
After  covering  the  1877-7X  session  of 
the  California  legislature  he  was  ap 
pointed  managing  editor  of  the 
Chronicle. 

Career  of  Ceasepess  Stvdt 

He  then  entered  upon  a  career  of 
ceaseless  study  and  activity  that  did 
much  to  win  the  Chronicle  a  plac- 
among  the  foremost  new-papers  of  the 
Cnited  States  He  wrote  a  number  of 
hooks  and  monographs  on  historical 
subjects,  notable  among  them  being 
"Protection  and  Progress.1"  "Growth  of 
the  Modern  Trust  System."  "Journal- 
ism in  California,"  "Development  of 
Manufacturing  Industries  in  Japan,"  and 
"Bimetallism  and  Monometallism."  Mr. 
Young  was  married  in  1884  to  Georgina 
Brown  of  St.  U.uis 

The  ruomling  s>ut  of  Mr.  Young  s  40 
yeari'  service  with  the  Chronicle  in  IM7 


■  k  Fcei  nun) 

was  marked  1>>  an  unusual  ceremony, 
when  he  was  presented  with  several 
handsome  gifts  by  M.  II.  de  Young  and 
tlu  Iwsiress  a-ul  editorial  forces  of  the 
paper,  Mr  Young  traveled  widely  and 
was  one  of  the  founders  of  the  Com- 
monwralth  Ouh  of  San  Francisco,  a 
leading  civic  organiiation  of  the  Pacific 
Coast. 

Mi  s  .-I  Willi  Chroxhte 

J.  R.  Young's  devotion  to  M.  H.  de 
Young,  puhlisher  of  the  Gtronicle.  and 
the  hitler's  son.  the  late  Charles  dc 
Young,  is  a  matter  of  common  knowl- 
edge. Mr.  Young,  in  a  reminiscent 
mo. si  rec.'iill).  talked  of  his  experiences 
of  the  last  half  century  to  Etimai  ft 


"I  consider  myself,"  he  said,  "so  com- 
pletely merged  in  the  Chronicle  organi- 
sation that  1  find  it  difficult  to  separate 
my  identity  from  it  since  my  connection 
with  the  paper  on  the  first  of  April.  1877. 
1  am  -o  netimes  pleased  to  think  that 
my  life  has  been  part  of  the  history  of 
the  Chronicle  since  that  dat.-  and  when  1 
review  it  I  find  that  il  is  with  the  le»« 
hustling  pari  of  its  career  that  I  have 
hecrl   i'i  ,|  i     loscb   ident  fil  li 

"Perhaps  my  most  interesting  ex- 
perience in  the  nevvs  gathering  line  oc- 
curred immediately  after  my  first  con- 
nection with  the  Chronicle  On  May  7. 
1877.  the  Chronicle  received  a  dispatch 
from  its  then  Washington  correspond- 
ent.  A.  M.  Gibson,  detailing  the  confes- 
sion of  a  man  named  George  M.  Pin- 
ney,  whose  meteoric  career  in  San 
Francisco  was  linkrd  with  the  leading 
politician-  of  California.  I'inncy  was 
an  enlisted  men  in  the  I'nited  Slates 
Navy.  The  enlistment,  however,  was  a 
mere  formality.  He  was  placed  in  the 
Navy  Pay  Office  to  help  carry  out  the 
schemes  of  some  higher  up  politicians 
who  were  interested  in  helping  certain 
naval  contractors. 

Started  on  Pi.vney  Case 

During  hi-  incumbency  Pinney  was  at 
one  time  worth  over  a  million  dollars, 
an  amount  accumulated  by  him  in  min- 
ing stock  gambling.  I'nfortunate  ven- 
tures put  Iiim  on  the  tolsoggan  and  po- 
litical and  other  complications  suggested 
flight.  Men  glad  to  get  rid  of  a  danger- 
ous associate  provided  him  with 
whirh  he  gag  got  rid  of  and  sin 
turned  up  in  Washington  where  he  sur- 
rendered himself  as  a  deserter  with  no 
other  object  than  to  unload  his  story 
and  gel  even. 

"Being  first  from  Washington  it  nat- 
urally occurred  to  Charles  de  Young  to 
utilirr  my  knowledge  of  the  national 
capital,  and  I  was  at  once  plunged  into 
the  midst  of  the  biggest  n:wspapcr  sen- 
sation experienced  by  San  Francisco 
since  the  V  igilante  \ffair  in  185b.  I  was 
the  new  rep>  rice,  hut  the  editor  recog- 
nized that  1  had  the  good*,  and  day  after 
day  1  had  the  leading  sts>ry  to  care  for. 
although  some  of  my  as.ociatcs  in  the 
local  room  were  much  more  experienced 
news|wi]ier  men  and  fuller  writers.  If 
there  was  any  rivalry,  however.  1  was 
uucsnscious  of  the  fact.  I  simply  went 
about  my  business  without  waiting  to  be 
detail. •<:  by  the  city  editor  and  it  was 
only  some  years  after  Charles  de 
Young  s  sleath  that  I  learned  I  was 
known  about  the  office  as  'his  man.' 


"Out  of  this  sensation  grew  a  big 
libel  suit  and  its  outcome  was  the  po- 
litical death  of  a  number  of  men  who 
had  managed  the  affairs  of  the  Repub- 
lican party  for  a  number  of  years,  and 
one  of  its  after  effect'  was  connected 
up  with  the  sand  lol  troubles  in  a  fash- 
ion calculated  to  mislead  observers  who 
tailed  to  get  to  the  bottom  of  things. 
There  had  lwen  a  serious  depression 
due  to  the  almost  compile  failure  of 
crops  in  the  scass.n  1876-7  and  the  work- 
ing men  were  up  in  arm-  against  what 
they  called  the  Chinese  invasion.  Nat- 
urally they  seized  upon  the  disclosures 
of  the  Chronicle  concerning  govern- 
mental affairs  and  added  them  to  their 
list  of  grievances.  Kearney  and  the 
oth.r  sand  bit  orators  were  violent  in 
their  denunciations  of  the  existing  order 
of  things,  and  the  newspaper  offices 
were  kept  in  a  turmoil,  but  the  so-callrd 
ri.ns  so  much  commented  on  by  the 
Eastern  press  were  really  mild  affairs, 
I  statement  borne  out  by  the  fact  that  a 
citizen*'  Committer  armed  with  no  more 
effective  weapons  than  pick  handles 
had  no  trouble  in  subduing  the  rioters. 
The  Constitution  or  1879 

•  The  constitution  of  187u  has  been  re- 
ts rrrd  to  as  a  product  of  this  uprising, 
but  there  is  no  ground  for  such  an  as- 
sumptisn.  The  convention  which  formed 
the  instrument  was  callrd  in  1876.  and 
while  ihe  Workingmen's  Party  had  a 
strati  rrpre-eittation.  its  members  were 
tos>  insignificant  numerically  to  make 
any  impress  on  the  document.  As  a 
matter  of  fact  the  constitution  was  the 
product  of  the  best  legal  talent  of  the 
-tale,  and  despite  its  alleged  radical 
character  lbs  authors  of  the  principal 
articles  were  corporation  lawyers. 

"The  Chronicle  was  the  mil)  paper 
iu  the  state  with  the  exception  of  one 
or  two  small  interior  journals,  advocat- 
ing the  adoption  of  the  instrument.  It 
went  into  the  fight  for  all  it  was  worth. 
Its  columns  were  filled  with  arguments, 
and  its  proprietors  hired  halls  and  se- 
cured speakers.  When  the  votes  were 
counted  it  was  found  that  the  instru- 
ment had  carried  by  over  10,00(1  ma- 
jority, Subsequently  it-  critics  who  had 
denounced  il  as  the  apotheosis  of 
radicalism  admitted  that  it  was  a  very 
conservative  svrganic  law. 

"Charles  de  Young  could  detect  a 
piece  of  news  as  quickly  as  any  man  in 
the  business,  hut  he  had  some  peculiar 
ideas  concerning  'scoops.'  Or.  occasion 
he  could  be  very  original  in  that  regard. 
During  the  contest  1  spoke  uf  1  pre- 
pared an  article  which  1  beaded  One 
Hundred  and  One  Reasons  Why  the 
Constitution  Should  Be  Adopted-'  He 
v-as  much  taken  with  it  and  it  was  put 
into  type.  In  the  course  of  the  evening 
he  dropped  into  the  office  and  asked  me 
what  position  I  bad  given  it  I  told 
him  that  we  were  so  crowded  I  was 
forced  to  hold  it  over.  It's  got  to  go.' 
he  said.    'Slvow  me  where,'  1  retorted. 

Dominant  Note  or  Chronicle 

"The  paper  was  crammed  with  matter 
pcrti'inlug  to  the  constitution,  and  he 
lexsked  over  the  forms  and  considered 
throwing  some  of  it  out.  He  was  re- 
luctant to  omit  a  single  item.  Finally 
he  settled  the  question  by  ord.-ring  the 
foreman  to  leave  out  the  market  re- 
ports, remarking  at  the  same  time  that 
no  markets  would  be  needed  if  the 
constitution  was  beaten. 

"Perhaps  this  was  the  dominant  note 
of  the  Chronicle  when  I  joined  it.  The 
paper  was  not  a  big  one  hut  Charles  de 
Young  lielicved  in  spreads.  The  op- 
portunity n  make  one  presented  itself 
when  General  Grant,  after  his  tour  of 
the  world  in  187<i,  landed  in  this  city. 
The  welcome  took  the  form  of  a  water 


pageant  which  the  Chronicle  retorted 
with  all  its  attendant  circumstances,  de- 
voting  seventeen  columns  to  the  descrip- 
tions which  were  written  by  sixteen  re- 
porters, It  was  conceded  to  be  the  full- 
est report  of  a  single  event  ever  made 
in  a  newspaper  up  to  that  time  Ap- 
parently it  set  the  pace,  for  extended 
reports  «*,n  became  the  fashion  in  this 
country  and  abroad. 

"Ssime  years  after  this  event  the 
Chronicle  created  a  mild  sensation  by 
printing  a  nine-jage  monogram  on  the 
subject  of  bimetallism.  It  was  the  first 
time  that  a  daily  newspaper  ever  at- 
tempted to  print  a  hook  in  a  single  i'-m 
Not  long  after  the  paper  followed  the 
example  it  set  for  itself  by  writing  an 
Industrial  History  of  Japan.  It  oc- 
cupied eight  pages  and  was  reproduced 
as  a  Cnited  States  Senate  Docuinenl. 

THE    EaRTHOVAKE   Cat  VSTRor-lll 

The  monograph  on  'Bimetallism  or 
Monometallism,'  although  copyrighted, 
was  liberally  printed  by  Senators  and 
Representatives  who  compensated  by 
making  due  acknowledgment,  Both  of 
these  hsKiks  were  written  by  me.  and 
represented  a  desire  to  familiarize  my- 
self with  the  burning  questions  of  the 
day. 

"The  same  comment  extends  to  my 
'Protection  anil  Progress,'  which,  by  the 
way,  secured  for  me  recognition  in  the 
Britannica  as  an  authority  on  the  sub- 
ject of  protection,  and  the  declaration 
by  the  American  Protection  Tariff 
League  that  it  was  the  best  ever." 

"It  doesn't  often  happicn  that  an  editor 
i-  called  upon  to  help  resurrect  a  paper. 
When  a  paper  reaches  the  condition  of 
lequiring  help  it  is  usually-  heyoml  the 
possibility  of  resurrection.  But  San 
Francisco's  little  trouble  in  1906  added 
to  my  ex|>eriencrs  and  I  was  called  upon 
to  help  put  the  Chronicle  on  its  ieel 
again. 

"The  antecedent  eirrnmstances  are  a 
gooil  deal  more  interesting  than  the 
slower  work  of  rebuilding,  but  the  story 
of  the  tire  and  the  way  il  was  handles) 
by  the  Chronicle  ha'  already  been  told. 
All  that  I  can  add  to  H  is  a  fact  of 
peculiar  interest  to  newspaper  men. 
Every  s>ne  connected  with  the  editorial 
department  of  the  paper  reported  for 
duty  before  seven  o'clock.  Many  s>f 
them  had  wives,  hut  in  some  way  they 
Convinced  them,  as  1  did  mine,  that 
•kvinion  to  the  paper  superseded  every 
other  consideration,  and  all  of  that  ex- 
citing Wednesday  they  joined  with  me 
iu  a  vain  effort  to  get  out  an  extra. 

The  Same  IHj>  Sun 
"The  then  city  editor  made  his  as- 
signments a»  coolly  as  if  he  were  deal- 
ing with  an  ordinary,  extraordinary 
affair,  and  the  boy  s  brought  in  their 
stuff  and  wrote  it  up  in  a  matter  of 
fact  w;.v  which  testified  that  it  necsled 
something  more  than  a  city  on  fire  to 
disturb  their  serenity.  The  contribu- 
tions to  the  joint  daily  issued  under  the 
auspices  of  the  three  morning  papers 
from  the  office  of  the  t  lakland  Tribune 
proves  that  this  is  no  vain  boast,  for 
that  tripartite  jsmrnalistic  product  is 
singularly  free  from  exaggeration.  The 
n-t  of  the  world  was  much  more  agi- 
tated than  the  men  who  wrote  the  stuff. 
I  might  add  that  I  have  preserved  the 
copy  of  an  editorial  which  never  saw  the 
li*ht.  that  would  have  made  the  fabled 
Phoenix  stare  with  wonder  if  il  had 
lieen  allowed  to  see  it. 

"I  could  go  on  babbling  this  way  in- 
definitely, but  the  stories  I  would  have 
to  tell  would  all  be  of  the  suite  sort,  a 
tribute  to  the  organization  of  the 
Chronicle  and  to  the  efficiency  of  the 
men  who  have  worked  for  it  since  I 
the  duties  of  managing  editor." 
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TURNING    LOSING    DAILY  NEWSPAPER 
INTO  A  PAYING  PROPERTY 


Experience  of  Harry  Talmadge  and  N.  C.  Wright  with  the  Newark 
Star-Eagle  an  Object  Lesion — They  More  Than  Quadrupled 
lU  Value  and  Circulation  in  Five  Yean 


By  CHARLES  GRANT  MILLER 


ft 


Hakky  S.  Talusdcjl 


TPIIAT  newspapers,  like  men.  cannot 
serve  two  masters  is  a  fact  that  finds 
no  more  striking  illustration  anywhere 
than  in  the  recent  history  of  the  Newark 
(N.  J.)  Star-Eagle.  The  personal  poli- 
tical organ,  serving  the  selfish  interests 
of  its  owner,  must  pay  its  own  way.  and 
the  cost  is  heavy. 

The  Newark  Star-Eagle,  that  is  cred- 
ibly said  to  have  cost  its  former  poli- 
tician proprietor  $2,000,000,  was  suddenly 
turned  over- 
night by  its  new 
owner  into  a  pay- 
i  n  g  newspaper 
that,  in  the  five 
years  that  have 
passed,  has  run 
up  its  circulation 
from  20,000  to 
nearly  70.000.  in- 
creased its  in- 
come five -fold, 
built  the  finest 
newspaper  plant 
in  the  state  and 
is  now  making 
substantial  profits  as  a  reward. 

Newark,  a  city  of  only  400.000,  within 
a  half  hour  of  New  York  and  dominated 
largely  financially,  industrially,  socially, 
and  journalistically  by  the  great  metrop- 
olis, would  seem  to  afford  little  oppor- 
tunity for  extraordinary  newspaper 
de\  elopment.  Before  the  Civil  War  the 
old  Newark  Advertiser  was  for  many 
decades  a  journalistic  giant,  until  it  fell 
captive  in  the  camp  of  politics,  and  de- 
clined in  prestige.  The  Register  and  the 
Journal,  both  once  strong  morning 
papers,  fell  under  the  same  baleful  in- 
fluence. Eventually  all  became  merged 
in  the  Morning  Eagle'  and  the  Evening 
Star,  owned  by  Senator  James  J.  Smith. 

It  is  doubtful  whether  the  Eagle  and 
Star  at  any  period  turned  a  profit  for 
Senator  Smith,  unless  it  was  at  the  very 
last,  under  the  management  nf  his  son. 
George  Smith.  The  latter  says  that 
when  he  took  charge  in  1910  the  com- 
bination was  losing  a  quarter  of  a  mil- 
ium a  year,  but  that  he  forced  the  per- 
sonal political  element  out  of  the  man- 
agement and  made  about  $12,000  the  last 
year  he  had  it. 

When  the  property  was  sold  under  the 
h-immer  in  November,  1916,  it  was 
bought  by  Harry  S.  Talmadge  and  Na- 
thaniel C.  Wright  of  the  Toledo  Blade 
for  5235,000  in  association  with  Paul 
Block  and  Clarence  Vernam.  They 
killed  one  of  the  papers,  and  have  since 
been  offered  $1,000,000  for  the  one  that 
remains.  Since  then.  Talmadge  and 
Wright,  in  association  with  Vernam  and 
Blurk.  have  bought  the  Detrnit  Journal 
Talmadge  is  convinced  that  only  a 
few  cities  can  support  more  than  one 
morning  paper,  two  evening  papers  and 
two  Sunday  papers.  He  doubts  if  even 
in  New  York  more  than  two  morning 
capers  and  two  Sunday  editions  are 
really  profitable  as  newspaper  enter- 
pri-efc.  The  passing  of  thr  Philadelphia 
Press,  the  St.  Louis  Re|Hihlic.  the  Cleve- 
land Leader,  the  Chicago  liner-Ocean, 
ll>-rald  and  Chronicle  and  other  n-ice- 
powerful  papers  is  evidence  to  his  nvnd 
that  under  present  publishing  enndi- 
'i  i  -  there  are  very  few  cities  indeed 
wlicre  two  or  more  morning  paper* 
exist  that  mure  than  one  makes  a  real 
profit. 


He  cited,  for  example,  the  Cleveland 
Leader.  "As  publishers  of  the  Leader 
Wright  and  1  worked  tremendously 
hard  to  make  it  successful.  We  cer- 
tainly had  the  same  business  ability 
there  that  we  have  had  in  making  other 
properties  pay.  When  Wright  and  I 
took  over  the  active  management  of  the 
Toledo  Blade  under  a  leasing  arrange- 
ment with  the  owners  we  often  won- 
dered as  we  rode  back  and  forth  be- 
tween Cleveland  and  Toledo  how  it 
could  be  that  the  same  men  could  be 
failing  at  one  end  and  winning  at  the 
other.  We  were  impressed  by  the  fact 
that  personality  and  methods  do  not  en- 
tirely account  for  the  success  or  failure 
of  any  newspaper.  Hard  as  we  tried, 
the  losses  of  the  Leader,  tbe  second 
morning  paper,  could  not  be  stopped. 
We  know  now,  that  Cleveland  is  a  one 
morning  paper  city,  In  the  old  days 
when  the  I.eader  was  making  money  the 
Plain  Dealer  was  not. 

SOCCOHB  noM  Start 

"When  we,  with  our  associates, 
'might  the  combination  of  Nforning 
Eagle  and  Evening  Star  in  Newark," 
Talmadge  continued,  "we  found  that  the 
financial  records  of  the  two  papers  were 
not  kept  separate.  The  business  of  the 
two  was  so  interlocked  that  there  was 
no  possible  way  to  find  out  whether  the 
morning  paper  wa«  making  or  losing 
money. 

"The  purchas- 
ers of  the  Eagle 
and  the  Star  had 
to  decide  their 
course  quickly, 
for  they  had  no 
money  to  pay  out 
in  experience. 
They  could  lose 
what  they  had  put 
in  and  go  broke, 
but  they  could 
not  carry  any 
continuous 
losses  " 

"How  did  you 
make  your  decision  ?*'  I  asked  Talmadge. 

"It  just  seemed  to  us  that  a  morning 
paper  in  Newark  could  not  pay.  The  New 
York  morning  papers  traveled  to  us  by 
night  and  were  delivered  as  early  as 
the  home  paper;  and  our  best  chance 
was  with  an  evening  paper  which  could 
lieal  its  metropolitan  competition  in  day- 
light delivery  and  which  afforded  us  the 
additional  advantage  nf  daytime  gather- 
ing of  local  news.  We  decided,  there- 
fore, to  abolish  the  morning  paper  ai 
once.  To  our  astonishment,  the  first 
month  the  evening  paper  alone  turned  a 
surplus  of  income  over  outgo  that 
assured  us  we  were  on  solid  ground 
Every  month  since  has  brought  steadily 
increased  profits.  There  also  has  been 
a  fair  increase  in  advertising  rate  based 
on  a  circulation  increase  of  nearly 
50.000. 

Aovn'K  rua  SrcciNn  PiMI  FaMM 

"The  mi'take  made  hy  a  second  place 
newsp:i|ier  in  attempting  to  imitate  as 
closely  as  it  can  its  leading  competitor 
was  declared  hy  Talmadg-  to  he  as  dis- 
astrous as  it  is  common.  Many  a  paper 
that  might  force  its  way  to  first  place 
hy  developing  an  individuality  of  its 
own  continues  in  second  place  hecau«e  it 


N.  C  Wsi&iit 


is  content  to  be  the  mere  shadow  of 

another. 

"So  far  as  we  have  been  consciously 
influenced  by  the  policies  of  our  com- 
petitors." Mr.  Talmadge  said,  "we  have 
sought  to  observe  their  shortcomings 
and  mistakes  and  avoid  them  ourselves. 
The  best  of  newspapers  make  mistakes, 
even  in  their  fixed  policies,  and  while  not 
suspected  in  their  own  offices,  may  read- 
ily be  seen  from  across  the  street.  We 
are  sure  we're  not  putting  it  too  strong 
in  saying  that  some  of  our  best  strokes 
for  success  have  been  made  by  taking 
advantage  of  the  mistakes  of  competi- 
tors. 

All  Kinds  or  Minds  is  Communities 

"There  could  be  no  help  to  anybody 
else  in  telling  in  just  what  ways  this  has 
been  done,  because  conditions  are  never 
twice  alike.  But  in  general  in  the  spots 
where  we  have  found  tbe  other  paper 
weak  in  either  an  editorial  or  a  business 
practice  we  have  tried  to  make  our  paper 
emphatically  strong.  A  competitor,  for 
instance  might  have  been  neglecting 
special  appeal  to  women.  That  was  our 
cue  for  the  adoption  of  an  especially 
appealing  line  of  women's  reading.  The 
jealously  guarded  dignity  of  a  long  es- 
tablished competitor  might  have  pre- 
cluded comics  and  the  lighter  features. 
Very  well :  we  get  the  best  comics  and 
features  attainable  and  play  them  up 
strong. 

"On  the  oilier  hand,  we  keep  our  bal- 
ance hy  being  sedate  and  solid  in  the 
lines  in  which  the  other  papci  is  too 
light  or  deficient.  All  kinds  of  minds 
make  up  a  community  and  all  degrees 
of  tast;s  are  to  be  catered  to  in  one  way 
and  another;  and  when  one  paper  has 
a  long  established  following  it  is  easier 
to  work  around  him  on  all  sides  than  to 
go  right  over  him." 

Recurring  to  Talmadge's  remark  that 
particular  methods  may  not  be  of  gen- 
eral value  because  conditions  are  never 
twicr  alike.  I  asked  him  if  there  were 
not  some  methods  he  had  found  effective 
which  might  be  useful  to  other  publish- 
ers. "In  general."  he  replied,  "methods 
that  arc  good  in  Detroit  may  not  fit 
Newark,  and  some  of  our  best  method  < 
adopted  in  Newark  would  not  work  in 
Toledo  Conditions  are  so  different  in 
different  cities.  The  peg  must  be  fitted 
to  the  hole. 

Bonuses  to  All  Execvtivts 

"But  some  methods  have  been  success- 
fully applied  in  all  three  cities — 
the  bonus  system  and  the  adver- 
tising counsel  department,  for  in- 
stance. For  the  last  two  years  we  have 
given  a  bonus  to  all  executive  heads  on 
increase  of  business  and  this  has  amount- 
ed to  ahuut  $100,000  in  the  two  years. 
The  advertising  counsel  department— 
'Make  It  Pay  You.'  it  is  called — is  main- 
tained in  each  of  our  offices  for  the  hene- 
fit  of  our  advertisers.  We  help  them 
make  their  advertising  more  effective. 
We  know  our  mediums  are  good  and  if 
any  of  the  advertising  carried  is  not 
bringing  maximum  results,  the  trouble 
usually  lies  in  copy  or  in  selling  methods. 
We  furnish  free  the  services  of  experts 
to  solve  the  business  man's  advertising 
and  merchandising  problems.  These 
services  are  frequently  wonderfully 
helpful  and  our  clientele  appreciate 
them  highly. 

"Another  characteristic  of  our  manage- 
ment is  that  no  positive  orders  are  ever 
issued  in  our  offices.  If  we  want  any 
policy  adopted  it  is  up  to  Wright  and 
myself  to  present  an  argument  that  will 
convince  the  head  of  the  department 
that  it  is  the  right  policy  j  for  he  is  held 
responsible  for  results.  We  all  under- 
stand that:  and  in  our  staff  meetings  we 
arrive  at  the  real  collective  judgment  of 
the  staff." 


"With  prices  generally  declining, 
what  are  the  publishers  going  to  do 
about  their  rates  and  prices?"  1  asked. 

Talmadge  replied  that  he  and  Wright 
had  gone  into  this  exhaustively  and  had 
concluded  the  best  policy  was  to  "give 
more  for  the  money.  By  that  we  don't 
mean  more  in  bulk  but  more  service 
Neither  advertising  rates  nor  circulation 
prices  of  newspapers  are  too  high.  The 
fact  is  that  these  have  always  been  too 
low.  Conditions  of  the  last  five  years 
have  brought  them  up  only  to  about 
what  they  normally  should  be.  We  don't 
look  for  any  general  cut  in  newspaper 
prices.  The  alternative  is  better  news- 
papers — better  and  more  complete  in 
every  way. 

"Newspapers  in  our  opinion  are  too 
big.  Regardless  of  the  cost  of  news- 
print the  papers  ought  to  be  smaller 
Sixteen  to  twenty  pages  generally 
might  be  about  right  Advertising 
spaces  ought  to  be  smaller  and  all  busi- 
nesses more  fully  represented.  News 
ought  to  be  more  carefully  edited  and 
condensed,  with  all  space-grafting 
propaganda  excluded." 


FOR  THE  COMMUNITY  ONLY 


Newspaper  that  Suppr—i  m  Naws  Can- 
not  Endure,  Says  Prof.  Spasscar 

Unless  the  editor  takes  the  stand 
through  his  columns  that  his  newspaper 
is  run  for  the  community  as  a  whole 
from  day  to  day  he  cannot  endure.  Prof. 
M.  Lyle  Spencer,  head  of  the  University 
of  Washington  School  of  Journalism, 
declared  in  a  recent  address  before  the 
I'niversiry  Club  in  Seattle,  Wash. 

"News  often  is  suppressed  in  the 
newspapers.  This  I  know  from  per- 
sonal experience,"  he  said.  And  then 
Prof.  Spencer  gave  instances  in  which 
news  had  been  suppressed  for  one  rea- 
son or  another.  To  protect  character, 
to  protect  community  interests,  and  to 
guard  against  selfish  ambitions  of  ruth- 
less publicity  seekers  the  newspapers 
are  compelled  to  take  the  position  of  a 
sifter  of  the  news  brought  to  its  atten- 
tion, the  .speaker  asserted. 

"The  editor  must  put  into  the  paper 
the  things  he  thinks  are  vital  to  the 
public  as  a  whole.  I  know  the  news- 
paper is  not  ideal.  Things  that  are 
human  cannot  be  ideal  and  I  say  that 
the  newspaper  is  a  human  institution." 

Dealing  with  the  pressure  advertisers 
are  reputed  to  bring  to  bear  on  news- 
papers. Prof.  Spencer  cited  instances  in 
which  such  attempts  had  to  his  knowl- 
edge been  made  without  success. 

"Newspapers  are  not  run  for  the  ad- 
vertisers." he  declared.  "And  the  ad- 
vertisers do  not  run  the  newspaper-. 
The  one  cannot  get  along  without  the 
other  and  news  usually  is  handled  inde- 
pendent of  the  attitude  of  the  adver- 
tiser."   

Canadian  Meetings  May  4-5 

Following  the  decision  arrived  at 
during  the  last  annual  meeting  in  Oc- 
tober, the  Canadian  Daily  Newspapers' 
Association  will  convene  this  year  on 
May  4  at  the  King  Edward  Hotel 
Toronto,  The  object  in  holding  the 
meeting  in  the  week  following  the  con- 
vention of  the  A.  N.  P.  A.,  was  to 
enable  the  far-Western  Canadian  mem- 
bers to  attend  both  meetings  at  I 
minimum  of  expense  and  inconvenience. 
The  gathering  on  May  4.  will  deal  -tr  - 
ly  with  business  affairs.  A  meeting  of 
the  board  of  directors  of  the  Canadian 
Press  Limited  has  also  been  called  for 
Mas  5.  and  a  general  meeting  for  the 
following  day. 


The  New  York  Business  Publisher-' 
Association  will  meet  May  6.  at  6  P,  M  . 
at  the  Machinery  Club 


GoogU 
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—with  economic  conditions 


changing  overnight,  where  does 
the  medium  get  off  that  requires 
copy  weeks,  months  in  advance? 

When  intensified  selling  is  the 
need  of  the  day,  where  does 
that  medium  fit  in  that  scatters 
thinly  all  over  the  country? 

There  is  a  noticeable  trend  to- 
ward Newspaper  advertising. 

Daily  Newspapers  are  the  only 
mediums  'equal  to  any  emer- 
gency—the most  flexible.adapt- 
able,  and  powerful  of  any,  bar 
none. 

Invest  in  Newspaper  Advertising 


E.  Katz  Special  Advertising  Agency 

■MMkM  imi 

Publishers'  Representatives 

Ch'Cag0  New  York  Atlanta 

Kansas  City  San  Francisco 


Of  a  Strut.  Number  58. 

It  is  the  Katz  policy  to  send  their  men 
to  visit  the  cities  and  territories  where 
they  represent  publications  so  that  they 
will  learn  conditions  authoritatively, 
and  at  first  hand. 

E.  Kats  Special  Advertising  Agency 
IS  East  26th  Street,  New  York  City 


Digitized  by  Google 
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Charles  Edward  Russell 

World-famous  reporter,  will  send  a 
series  of  dispatches  from  the  Far  East 
answering  these  three  questions: — 


CHARLES  EDWARD  RUSSELL 


^"^ENERAL  WOOD  is  now  making  an  official  investigation 
of  the  Philippine  situation;  our  relations  with  Japan  are  a 
matter  of  every  day  concern;-  and  the  truth  about  China 
where  American  capital  has  at  last  obtained  an  equal  oppor- 
tunity for  trade  is  a  fascinating  story  that  will  appeal  to 
everybody. 

Exclusive  Rights 

The  Series  Begins  on  May 

Address  Requests 
ROBERT  B.  McCLEAN, 

Consolidated 


Jay  Jerome  William*,  Eastern  Superintendent 
Eleventh  Root,  World  Building,  New  York 


Executive*    Office*— Com  mertlnl 


Shall  the  Filipinos  Be  Given 
Their  Independence? 

I  Must  We  Fight  Japan? 

I  Is  China  Coming  Back? 

Char  es  Edward  Russell  has  a  simple  style  that  makes  his 
writings  understandable  and  gripping.  There  will  be  twenty-seven 
dispatches  of  fifteen  hundred  words  each — ten  from  the  Philippines, 
seven  from  China  and  ten  from  Japan. 

What  Charles  Edward  Russell  finds  in  the  Philippines  alone 
will  be  worth  the  price  of  the  series. 

Available  Now 

16th  and  Runs  Daily 

for  Service  to 
Business  Manager 

Press  Association 

Horace  Epes,  Wei  tern  Superintendent 
Fourth  Floor.  Daily  New»  Building,  Chicago 

Digitized  by  Google 


Bat-ilc    Building.    Washington.    D.  C. 


26 


Editor  &  Publisher  for  April  30.  1921 


WANT  ADS  GUARANTEE 
INDEPENDENCE 


Publisher  with  Strong  Ci.uifi.d  Buii- 
nee*  tei.r  Able  to  Drfnd  Himwlf 

Ag-ainst    Storm    Comlimn    and  to 

Cat  B«it«f  RaU  on  Display 


By  C  U  Ftaxiss 


Til*  b  earn  at 
Mr.  PhWm,  aha 
el  ' 


a  series  at  ankles, 
la  < 


Aiwcisiwii  of  Nam- 
._  Maetean,  is  writlaa 
a    Pvsusut*   aa  ' 
at  chaaWti  alwrtii 


sreasmg 
of  twtE 

liarr.  abas; 


•alter  and  tit  aew 
lien.  Barrnae  Is  invited  to  bnai 
clnsi&ra  erabtrau  ami  uidiTidual  tI««> 
to  Mr,  FcnUa**  sittetion. 


"pilKRE  has  been  a  tendency  in  the 
pa  ft  among  the  publishers  to  smaller 
cities— publishers  with  circulations  of 
lcn  than  SjOOO—tc  co mkicr  want-ada  m 
a  cd] Bancc.  The  average  publisher,  out- 
side the  larger  cities,  has  never  given 
much  thought  to  the  possibilities  of 
classified  advertising.  Therefore  be  ha* 
not  taken  any  steps  to  develop  this  type 
or  business  which  could  yield  a  worth- 
while profit 

More  publishers  of  smaller  dailies  art 
realizing,  however,  the  value  of  this  field- 
This  awakening  is  shown  by  the  fact 
that  many  of  their  state  organizations 
have  considered  classified  advertising  at 
the  various  meetings  this  year.  The  As- 
sociation of  Newspaper  Classified  Ad- 
vertising Managers  has  been  instru- 
mental in  this,  furnishing  speakers  on 
the  subject  for  numerous  meetings. 

In  all  things  there  are  exceptions. 
Some  publishers  in  smaller  cities  have 
proven  that  want-ads  can  he  developed 
on  papers  with  a  circulation  of  5.000  as 
well  at  On  those  numbering  their  read- 
ers-by  hundreds  of  thousands. 

One  oi  these  exceptions  Is  William 
Southern,  Jr.,  of  the  Independence 
(Mo.)  Examiner.  For  the  benefit  of 
those  publishers  desiring  to  build  want- 

ads,  Eortoa  It  Puausan  has  asked  Mr. 
Southern  40  explain  the  methods  that 
have  proven  successful  in  Independence. 
He  writes: 

A  Shall  Paw's  Exrxttejrcx 

"Our  p»pcr.  The  Independence  Exam- 
iner, is  a  daily  published  at  Independ- 
ence, Missouri,  a  suburb  of  Kansas  City, 
two  and  three-quarter  miles  east.  It  has 
a  population  of  12,000,  many  doing  busi- 
ness to  Kansas  City.  The  Kansas  City 
papers  circulate  freely  in  our  territory, 
delivered  at  the  homes  and  maintaining 
to  our  town.  We  have  3.000 
subscribers,  2,000  of  their  papers 
delivered  by  carrier  and  the  balance  by 
mail.  We  charge  the  same  subscription 
price  as  the  Kansas  City  Pent  and 
Journal.  10  cento  a  week,  We  Mint 
from  six  In  eight,  seven-column  pages 
a  day  and  sometimes  a  four-page 
paper.  This  explanation  is  necessary  to 
make  plain  what  follows. 

"We  are  now  averaging  one  whole 
page  of  'Want-ads,'  These  ad*  arc  set 

to  7  point,  the  same  type  as  the  body  of 
the  paper  and  are  not  classified.  Our 
rate  is  one  cent  •  word  each  insertion. 
The  only  different  rate  we  give  is  one 
dollar  a  line  for  an  ad  which  does  not 
change  for  a  consecutive  run  of  26 
days.  We  charge  the  big  lines  according 
to  the  space  they  occupy.  I  think  the 
rate  is  wrong  and  believe  we  would  get 
just  as  many  ads  at  two  cents  a  word 
as  at  one  cent  and  expect  to  put  in  the 
higher  rate  insnsedJaiely. 

"Our  want-ad  business  has  been  cu- 
mulative and  the  growth  of  ten  years. 
We  had  the  advantage  of  not  having 
to  educate  our  people  to  use  the  small 


ad*.  The  Kansas  City  Star,  probably 
the  biggest  want-ad  paper  in  the  West, 
has  made  the  small  ad  familiar  to  our 
people  and  they  understand  the  use  oi 
such  advertising.  Therefore  it  was 
only  necessary  for  us  to  show  that  we 
could  get  results  a*  well  as  the  Star, 
Being  in  Missouri  and  front  Missouri 
we  'showed  'em.* 

"We  started  out  ten  yean  ago  by  ad- 
vertising, in  our  own  columns,  Shrcc 
lines  three  times  for  25  cents.'  This 
brought  trials,  trials  brought  results 
and  we  began  to  have  n  deportment 
Prcscntly  we  had  two  columns,  then  we 
gradually  grew  to  a  page-  Now  we 
have  at  many  as  fifty  or  sixty  new  ad> 
each  day. 

Call  Attention  to  It 

"We  never  miss  an  opportonity  to 
call  attention  to  the  little  ads  in  our 
paper.  We  nut  our  only  comic  strip  on 
this  page.  We  run  front  page  notices 
about  remarkable  results  some  cus- 
tomer has  reported.  We  always  give 
these  stories  such  a  turn  that  they  will 
bring  a  smile  if  possible.  We  rem  a 
scries  of  display  ads  frequently,  always 
keep  some  ready  when  space  offers.  A 
few  week*  ago  an  advertiser  defaulted 
on  a  five  column  ad  and  we  filled  this 
space  with  a  big  automobile  cut  and 
text  telling  bow  the  little  ads  would  sell 
used  machines.  We  run  ad*  to  the  pic- 
ture show*  and  link  together  our  want- 
ads  and  subscription. 

"We  have  a  special  blank  upon  which 
all  small  ad*  to  go  to  these  columns 
are  written  whether  they  came  in  by 
telephone  or  otherwise.  These  blanks 
are  spaced,  six  words  to  the  line  and 
carry  all  the  information  the  book- 
keeper needs.  The  copy  i»  returned  with 
the  proof  and  the  record  made  com- 
plete. These  blanks  in  pads  we  leave 
at  every  real  estate  office,  every  dealer 
in  automobile  parts  and  used  cars  and  in 
every  business  house  where  small  ads 
might  originate.  Every  morning  a  girl 
visits  these  places  and  very  often  as 
the  comes  in  the  door  the  man  behind 
the  counter  hands  out  one  or  more  ads 
for  the  day.  already  prepared. 

"Every  morning  n  girl  at  the  desk 
marks  every  ad  which  has  expired  the 
day  before.  She  then  calls  the  number 
given  in  the  ad,  asks  if  the  ad  has  done 
the  work,  says  something  chceriul  about 
the  service.  If  the  purpose  of  the  ad 
has  not  been  completely  carried  out  she 
ask*  if  it  may  not  be  repeated.  We 
get  about  half  favorable  returns  on 
these  inquiries. 

Afrsats  Tt>  Faimbs 

"We  have  many  farmers  who  buy  and 
sell  exclusively  through  the  want-ad 
page.  Poultry,  calves,  cows,  horses, 
harness  and  everything  else  sold  or 
bought  on  the  farm  use*  this  place  as  a 
market  place.  The  farmers  were 
quicker  to  adopt  this  than  the  town  men 
We  have,  I  believe,  200  or  300  regular 
subscribers  who  take  the  paper  pri- 
marily to  see  this  page.  The  women  all 
read  it,  the  babies  cry  for  it. 

"I  figure  out  that  the  want-ad  habit 
is  a  disease,  that  it  grows  on  the  user, 
that  it  stimulate*  curiosity,  that  it  cause* 
experiments  in  buying  and  selling 
much  like  an  auction  house  Working 
on  this  theory,  I  try  to  inoculate  every- 
body with  the  want-ad  germs.  We  are 
planning  to  have  two  page*  within  a 
short  ttoie- 

"I  want  to  add  one  paragraph  which. 
I  think,  well  worth  the  thought  of  any 
newspaper— the  importance  of  many 
small  adds. 

"We  know  how  the  big  stores  too 
often  regulate  and  demand  special 
prices  and  how  dependent  most  of  us 
are  on  the  big  advertiser,  how  fearful 
we  are  of  losing  a  big  account  We  like 


to  see  page  ads.  A  labor  boycott  or  a 
department  store  boycott  is  vital  to  a 
paper  which  depend*  on  the  big  display. 
The  paper  with  a  sufficient  clientage  for 
small  ads,  ad*  which  come  from  the 
subscribers  and  not  the  merchant,  is 
safe. 

"One  day  last  week  we  charged  up 
$52  new  want-ad*.  Only  a  few.  years 
ago  $52  would  have  paid  the  expenses 
of  operation  for  a  day-  Now  our  ex- 
penses arc  more  than  twice  that  much, 
but  with  a  possible  $10  a  day  advertising 
which  no  boycott  can  take  away,  we 
feel  .reasonably  able  to  meet  all  con- 
ditions and  to  jump  into  any  fight  we 
please  and  call  on  the  render  to  come 
through  with  the.  support.  We  can  also 
hold  prices  for  display  at  a  suffer 


OHIO     CIRCULATORS  MEXT 


Report  oa  Cheeking  Child  Labor  Law 
To  Regulate  Newsboys 

The  eighth  semi-annual  meeting  of  the 
Ohio  Circulation  Managers  Association 
held  in  Columbus,  Ohio,  April  20  was 
the  most  successful  and  the  best  at- 
tended since  this  association  was 
formed.  Leslie  E.  Ncafie  of  the  Toledo 
Blade  presided  at  the  meeting  and  C.  S. 
Wilson  of  the  Columbus  Dispatch  acted 
as  secretary  in  the  absence  of  E.  J.  UN- 
man  of  the  Youngstown  Vindicator.  The 
following  were  some  of  the  subjects 


that  were  discussed  at  the  suggestions  of 
various  members: 

Arc  there  any  new  idea 
the  usefulness  of  the  A  B.  Ci 

Getting  rural  subscriptions, 
etc. 

The  best  method  of  handling  subscrib- 
ers in  small  towns  through  agents. 

Are  magazine  club  offers  a  good  prop- 
osition for  a  small  newspaper? 

What  is  tbe  best  plan  for  following  up 
on  "Have  Expired"  mail  subscriptions  ?** 

Is  the  A.  B.  C.  helpful  to  the  circula- 
tion manager? 

The  use  of  premiums. 

Circulation  vs.  Advertising  Bates 

On  what  should  rates  be  based  ? 

Has  there  been  a  tendency  to  "break 
over"  and  give  return*  in  the  last  few 
months? 

What  can  be  done  to  make  this  asso- 
ciation of  greater  value  to  it*  members 
during  the  year? 

One  of  the  best  results  obtained  by 
this  association  during  the  last  few 
months ,  was  the  success  to  their  efforts 
in  killing  a  bill  before  the  State  Legis- 
lature regarding  hours  and  ages  of  news- 
boys and  carriers.  The  Ohio  Council 
on  Child  Welfare  had  prepared  a  sec- 
tion to  be  included  in  a  school  code  bill 
which  would  regulate  hours  and  age* 
that  newsboys  and  carrier*  could  sell 
newspaper*. 

Several  new  members  were  admitted 
to  membership  bringing  the  total  up  to 
44. 


Let's 
Create  an  Endless 
Chain  of  Enthusiasm! 

f*~jN'LY  recently  tbe  Hacker  Cereal  Company  successfully  launched  their 
new  product,  "Jiggtime,"  upon  the  market  within  the  metropolitan 
district  of  New  York  in  21  days.  "How  did  you  do  it  ?"  the  Sales  Manager 
was  asked.  "By  creating  what  might  be  called  an  endless  chain  of  enthu- 
siasm from  factory  to  Consumer,"  he  replied. 

From  this  we_  gather  the  thought  that  if  newspaper  advertising  men 
would  creates  a  similar  chain  of  feeling  all  along  the  newspaper  One,  it 
would  unquestionably  make  for  a  more  rapid  development  of  more  national 
newspaper  advertising. 

At  this  writing  the  enthusiasm  of  The  NEWS  and  The  AMERICAN 
finds  expression  m  tbe  anticipation  of  what  could  be  done  with  the 
Ktcinert  line  represented  m  Baltimore  by  Alex.  C  Walter.  The  other 
lines  handled  by  Mr.  Wcilter  arc  already  good  newspaper  advertisers,  and 
like  unto  tbem  the  Kleincrt  products  lend  excellently  to  newspaper  adver- 
tising; therefore,  we  have  every  hope  of  imparting  our  enthusiasm  in  this 
particular  to  the  Kleinert  Company,  convincing  them  that  their  goods 
would  sell  in  much  greater  volume  if  in  addition  to  being  pushed  with 
dealers  they  were  simultaneously  pushed  with  consumers  through  INTEN- 
SIFIED NEWSPAPER  ADVERTISING. 

IW  r*#  NEWS  aae  Tho  AMERICAS  a  -»»w  aa  as  of 
,  wist  -ot  see*  lirjjol  c***Ti>eib 
n*ry  sepiae-  *"•»•»  ffohimarr  on  J 
•oi  lew  sa  ale  Stir  of  ftorfUmd 
■svneas  of  no  agjnnina 

ertMSeSvra  esa  form  a  thorn  of  raahuausa  tot  eWIaH"* 
aatwaal  mwaVayrr  sAaawt  V  too  toil  itvtlof  l»o  mornm- 
rise  erwtvrti  to  omi  mom  tor  omm  essaMts,  otmtm»m»e  t*«r 


Wo 
more 


iru  rm  omi  mom  tor  omm  auwww,  remnMoorrmf  ikar 

lee  ttrfmaik  of  too  raeai  iuolf  at  evpr  eater  apse  hto  jSreaafa  of 
car*.  Mwufmii  Ipsa. 

THE  BALTIMORE  NEWS 
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A  Great  Territory 
Covered  by  a  Great  Newspaper 


One  look  at  the  map  tells  you  the 
greatness  of  the  territory  —  where 
Pennsylvania's'  coal  meets  the  Super- 
ior District  ores  at  low  rates.  Where 
the  raw  materials  of  East,  West  and 
South  flow  along  lines  of  least  re- 
sistance to  a  common  mart. 

In  this  great  workshop  a  single 
newspaper  has  moulded  thought  and 
guided  sentiment  for  80  years.  The 
PLAIN  DEALER  grew  up  with  the 
country,  has  led  in  every  progressive 


move  and  is  today  stronger,  more  in- 
fluential than  ever. 

Not  only  Cleveland,  but  all  North- 
ern Ohio,  reads,  looks  up  to,  follows 
The  PLAIN  DEALER. 

The  PLAIN  DEALER  goes  into 
the  homes  of  the  thrifty,  buying 
Northern  Ohioan  seven  days  in  the 
week,  and  the  advertiser  who  goes 
along  with  it  insures  himself  a  place 
in  their  confidence  and  buying  plans. 

You  can  win  this  worth  while 
market  solely  with 


The  PLAIN  DEALER 

CLEVELAND 


W estern  Representative 

GLASS  &  IRVIN 

1216  Wrigley  Building,  Chicago 


Eastern  Representative 
JOHN  B.  WOODWARD 
Time*  Building,  New  York 
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ADVERTISING  LINEAGE 

FORT  WORTH  PAPERS 

FIRST  THREE  MONTHS  1921 

Shows  that  discriminating  advertisers  appreciate  the  superiority 

in  its  field  of  the 

Fort  Worth  Star -Telegram 

FIRS  r  PAPER  IN  TEXAS 


Excess  Over  Second  Paper 

Local  display    -  -  35% 

National  display  -  155% 

Classified  -   -   -  -  80% 

Total  all  classes  -  -  5 1  % 


Star-Telegram  Circulation 

Daily  and  Sunday  Average 

Six  Months  Ending  March  31,  1921,  as  per 
Post  Office  Statement 

Net  paid  -  -  -  78,337 
Unpaid  -  -  -  -  763 
Total     ....  79,100 


Net  Paid  Average  for  March,  1921 


Daily  -  - 
Sunday  - 


-  79,344 

-  92,735 


If  you  want  to  cover  the  richest  territory  in  the  Southwest  with  more  circula- 
tion in  that  section  than  any  other  two  papers  combined, 
include  the  Star-Telegram  in  your  next  list 


Fort  Worth  Star -Telegram 


Charter  Member  A,  B.  C. 


AMON  G.  CARTER, 

Vice  Pres.  Gf  Gen.  Mgr. 


A.  L.  SHUMAN, 

Advertising  Manager 


: 


ft! 


 ■  '  ■  •  •  '•CTraij^TrT^;;;xaM^tfwt;fir^,:;i;fiffliinrffBr>t,4-,ir .  ^.Mtf 


Digitized  by  Google 


Editor    A     Publisher  for    April    30,  1921 


# 


jjformal  (Opening  andfta^rtirarnmtg 

'ar/iome 

FORT  WORTH  STAR-TEIJEGRAM 

Fort  Worth,  Texas 

Nineteen  twenty-one 

CVou  are  cordwillv  invited  to  be  present 


Via-  Pws.  ,nd  Oen-Hqr. 


Adv  Mcp  «n<j  Tre  jf . 
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ThfflM*  I*   WlMilM— .  "I  Ihr  PiltOuiTith  />»*«.  i.   lit  lOOln  liW  hr  IWfJM  wKil  K#  ha*  pf-fl  h»h!. 
pmirtV"!  .<  <h»  A   N.  P-  A. 


'A  ■  «>mM  b*«V  tHttitfrht  thai  WilU_in  C". 
l>fMiint{  wnuhl  cant  MM'Jr  Itn  *tift  ■  •  11m  to 
r-Ut  on  ihr  pUim  *4  W  r --.n.  itiif  -f  own  iltr 


W>  hnvr  V,  ,1'  ||    |  i.       r    (if  l>#  1 '  ■ ' '  '  I'm* 

f-uprtn    \4\tt\nrr   -hi.  ms'lr  hi»  tint  m\t%- 
l*i  he  «m|v»».r   »t   Ihr   U*f«trt   •««■•  'A* 
Note  the  retattv 


The  <*arnni(l"ni  a*»1  the  Vcw  ||k>en 
'  ■km.i,'  r  ,  »f|/r  htjvaj  ittwffvt  Iwvn  "hi-  in'1 


khn  i:.U:it<i  t. 

Iiiinkiih  utxu:iil  li  t  'ifffci*. 


Kv^n  in  1S1H  William  A    H»i.»lniV,  of  the 
Nr»  Haven  ft  mm  l**4rr    had  thr  ttcncf.il 
.'!'■.-.-  nf  wanlinar.  tn  Ms  thine*  0'1 
vet  litcTa- 


^Maintaining 
leadership — 


The  convincing  lead  in  Rotogravure  advertising  for  the  first 
three  months  of  I92I  serves  to  accentuate  the  position  of  the 
BUFFALO  COLIRIF.R  as  the  dominant  advertising  medium  in 
Buffalo  and  Western  New  York. 


These  Figures  Tell  the  Story: 


Rotogravure  Lineage  in  the  Buffalo  Sunday  Newspaper* 
(or  January.  February  and  March.  1 92 1 


J  AS  VARY 
Courier 
Express 
Times 

fEBRCAR Y 
C  chi  rift 
E*prrwi 
Timt« 

MARCH 
CrMriei 
CapMM 
Timaa 

SVMHAR  Y 
Courier 

I     .  .  Ml 

']  irna 


.1 


14.141 
1.I7H 
2.7I*> 


1  S.H2Q 
2  597 
7.0cH 


1  5.912 
1671 
2.8*6 


46  MS 
Hbbl 
12.688 


^  o»<ii« 

4.  Mi 

I  025 

1.057 


1.114 
524 
984 


«39 
2.621 
68) 


16  8% 
4,»0 
1  724 


18.886  line* 
4.203  linea 
3.775  lino 


18.9)4  line, 
1.121  line 
8,068  line 


25.171  I. nr. 
6.496  line* 
3.S69  line. 


62.991  line* 
13.0)1  linaa 
15.412  lino 


47,5(10  lines  more  than  the  neare&t  competitor, 
and  more  than  double  their  combined  total. 

Prudent  advertisers.  «.eekins  complete  coverage  in  Buffalo  and 
Western  New  York  always  use  lf;e  COURIER 

BUFFALO  COURIER 

BVFFALO.  N.  Y. 

V  J  c  oNNERS.  K  FJi«»  »«•  PubUArr 


'*   J  l.-)S«RS.I'-. 


*.i|lfr*MI 
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A  Comparison 

in  Rochester,  N.  Y. 

Every  space  buyer  and  space  seller  should  study  this  analysis  of  Rochester  newspapers. 
Note  particularly  cost  per  line  per  thousand  circulation  based  on  minimum  rates. 


A.  B.  C. 
(iirrul*  lion 


TIMES-UNION  (Evening)    64,018 

Democrat  &  Chronicle  (Morning)   52,982 

Democrat  &  Chronicle  (Sunday)   54,911 

TIMES-UNION   


Democrat  &  Chronicle  (Morning) 


Democrat  &  Chronicle  (Sunday) 


Minimum 
Rmtr  per  line 

•  .18 

.17 
.20 


CmI  per  line 
per  1000  rirruUtion 

.0028 

.0032 
.0036 


Circulation 

49,229 
12,419 
2,370 

64,018 

25,371 
18,581 
9,030 

Dktribullon 

76.9%  Gty 
19.4'  c  Suburbai 
3.7%  Country 
100.0% 

47.9%  City 
35.1%  Suburban 
17.0%  Country 

52,982 

100.6% 

45,121 

82.2%  City 

7,793 

14.2  f«  Suburban 

1,997 

3.6%  Country 

54,911 

100.0% 

rT>  will  be  glad  to  explain  anything  or  answer  any  questions 

ROCHESTER 
Times-Union 


Fir$t  in  Circulation 
First  in  Low  Cost 
First  in  Foreign  Display 
First  in  Local  Display 
First  in  Trade 


J.  P.  MrKINNEY  A  SON, 


334  Fifth  Avenue,  New  York— 122 


Avenue, 
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PEANUT  VALUE  WAS  INCREASED  $1,580 
PER  TON  BY  ADVERTISING 


But  Thii  b  Only  One  Wonder  Accomplitbed  by  Southland  Through 
National  Publicity — Why  Dixie  Appreciate*  Newspaper 
Booster  and  Selling  Power 


VTOW  advertising  is  playing  a  most 
important  part  in  the  development 
of  the  Southland — rapidly  chanting  it 
from  purely  an  agricultural  »ection  into 
a  manufacturing  one.  converting  in 
agricultural  products  from  their  raw 
state  into  manufactured  and  trade- 
marked  brand*  which  are  sold,  best, 
through  advertising  was  told  to  mem- 
bers of  the  New  York  Council  of  the 
American  Association  of  Advertising 
Agencies  at  their  10th  anniversary  din- 
ner by  Ernest  K,  Dallis  of  Atlanta, 
chairman  of  the  Southern  Council  of 
the  A.  A.  A.  A.    His  story  follows! 

"The  South,  the  chief  source  of  rice 
production,  has  recently  been  the  head- 
quarters for  a  national  campaign  to  en- 
courage the  consumption  of  that  most 
healthful  food;  for  years  it  hats  been 
famous  for  roasting  and  packing  of 
tome  of  the  best  blends  of  coffee  on 
the  market ;  the  home  of  the  largest 
soft-drink  manufacturing  company  in 
the  world,  the  daily  consumption  of 
which,  if  poured  into  a  dry-dock,  would 
be  sufficient  to  launch  the  world's  great- 
est battleship — and  other  products  and 
commodities  with  which  we  are  all  fa- 
miliar. 

No  Moat  thk  I.owt.v  Pkaxiit 

"One  of  the  latest  food  products  to 
become  fashionable  and  famous  has 
been  the  lowly  peanut,  which  for  years 
found  its  largest  sale  in  the  circus — 
along  with  pink  lemonade ;  and  at  the 
Zoo  where  they  were  fed  to  monkey*. 
But  BOW,  after  careful  selection  while 
raw.  roasting,  salting  and  put  into  sani- 
tary scaled  glass  containers,  they  gracr 
the  banquet  boards  throughout  the  na- 
tion, replacing  the  imported  salted 
almond. 

"Skillful  handling  in  the  roasting 
factory,  plus  advertising,  has  increased 
the  value  of  this  peanut  from  $30  a  ton. 
raw.  to  $1.5*0  per  ton— and  advertising 
has  done  it. 

"We  all  remember  the  wonderful 
transition  that  has  taken  place  in  that 
most  popular  vegetable  fat,  cottonseed 
oil.  When  I  was  a  boy.  we  kept  the 
cows  from  rating  cottonseed,  for  fear 
that  it  would  kill  them,  and  now  cotton- 
seed has  come  to  be  the  most  valuable 
by-product  of  our  principal  Southern 
crop — cotton.  Throughout  the  country 
refined  cottonseed  oil  has.  to  a  large  ex- 
tent, replaced  olive  oil  for  salads  and 
animal  fat  for  cooking. 

Snnil's  ToMcn  Imvhm 

"It  is  unnecessary  for  me  to  refer  to 
the  advertising,  incident  to  the  sale  of 
the  manufactured  products  of  our 
Southern  tobacco  crop.  Ail  instance  of 
the  magnitude  of  this  indu-try  is  evi- 
dences! by  the  fact  that  every  day  suffi- 
cient Revenue  Stamps  are  bought  by 
one  cigarette  factory  in  Winston-Salem. 
N.  C-  to  pay  for  the  Federal  Building 
there,  the  pride  of  that  famous  city,  the 
largest  city  in  North  Carolina. 

"We  of  the  South  are  voracious 
readers  of  the  newspapers.  The  na- 
tional advertisers  throughout  the  coun- 
try appreciate  the  fact  that  in  order  to 
merchandise  their  gnosis  they  must  use 
the  daily  newspapers.  While  we  hase 
vers  few  very  large  nevs  spaprrs.  yet 
cvrry  city  in  the  South  of  15.000  and 
over  is  the  home  of  one  or  two  daily 
nrwspapers.  which  carry  the  merchan- 
dising message  into  the  homes  of  the 


majority  of  the  consumers  below  the 
Mason  and  Dixon  line. 

"The  South  has  the  smallest  percent- 
age of  foreign  born  of  any  section  of 
the  United  Slates,  which  makes  the 
English  paper  pre-eminent  in  that  sec- 
tion, The  trend  of  the  times  today  is 
toward  the  use  of  the  daily  press 
throughout  the  country,  because  this  is 
the  quickest  method  of  presenting  the 
varying  changes  in  prices  and  at  the 
same  time  is  the  most  popular  form  of 
reading. 

"The  Southern  Newspaper  Publishers' 
Association,  representing  over  90  per 
cent  of  the  daily  press  in  the  South,  is 
conducting  a  campaign  in  the  leading 
papers  throughout  the  country'  to  im- 
press the  fact  upon  advertising  agencies, 
advertising  managrrs.  and  nthrr  execu- 
tives that — 

"If  you  want  to  'Sell  it  South.'  you 
must  SELL  IT  SOUTH  THROUGH 
THE  NEWSPAPERS." 

"In  the  South  our  problems  chiefly 
concern  our  agricultural  activities. 
Ours  is  the  menace  of  the  boll  weevil, 
not  of  the  bolshevist ;  that  of  the  pink 
worm,  not  of  the  red  anarchist;  that  of 
the  hook-worm,  not  of  the  laW  agi- 
tator. Our  troubles  arc  agricultural 
rather  than  industrial. 

"No  one  has  more  aptly  expressed 
the  Souths  reliance  on  cotton  as  has 
our  own  beloved  Henry  (irady.  who 
wrote : 

"  'Amid  this  universal  conflict  where 
stands  the  South?  Cotton  i'  King  in 
the  South.' 

"Not  the  fleeces  that  Jason  sought  can 
rival  the  richness  of  this  plant,  as  it 
unfurls  its  banners  in  our  fields.  It  is 
gold  from  the  instant  it  puts  forth  its 
tiny  shoot.  The  shower  that  whispers 
to  it  is  heard  around  the  world.  The 
trespass  of  a  worm  on  its  green  leaf 
means  more  to  England  than  the  ad- 
vance of  the  Russians  on  her  Asiatic 
outposts  When  its  fiber,  current  in 
every  lank,  is  marketed,  it  renders 
back  tg  the  South  $660,000,000  every 
year.    Its  seed  vsill  yield  $110,000,000. 

Lststieus  Had  Un'oiksmep  Wealth 

"There  has  never  been  a  bread-line 
in  the  South. 

"In  common  with  the  rest  of  the 
country,  the  South  during  the  past  two 
ycarv  has  seen  labor  inflated  to  the 
I  ursting  point,  ami  as  a  result,  the  ne- 
gro population,  which  comprises  70  per 
rent  of  the  laboring  class  of  the  South. 
r-'Se  to  the  point  of  undreamed  wri'r'i 

"Only  last  summer,  just  before  the 
bubble  burst,  my  sister-in-law,  rode 
through  'darktown'  in  search  of  a  maid, 
and  saw  a  colored  woman  sitting,  rock- 
ing, on  her  front  tsorclt.  My  sister-in- 
law  called  to  her  from  her  car,  and 
asked  if  she  knew  where  she  could  hire 
a  maid.  'No'm.'  she  replied.  'I'm  look- 
in"  for  one  myself." 

"Tins  woman's  husband,  was  making 
$H  a  day.  six  days  a  week,  as  a  car- 
penter. Hut  depression  came  and  he 
lost  <Mit.  Early  this  spring  he  was 
walking  along  the  street  in  search  of 
work  when  the  whistle  of  a  nearby  fac- 
tory blew.  'l).ir  now,'  he  said ;  'Dat's 
dinner  time  for  some  folks,  but  only 
12  o'clock  for  me.' 

"The  negro  ssorkinen  of  the  South 
are  teasing  the  cities  and  going  lack 
to  the  farms  where  their  Itoard.  cloth- 


ing and  keep  are  assured,  which  means 
a  lower  cost  of  pruductiun  on  the  farm 
which,  in  turn,  means  better  conditions 
among  the  farmers,  vsith  consequent  in- 
crease in  agricultural  wealth  throtiglnn  t 
the  South. 

"Hut  agricultural  and  manufactures! 
products  are  not  all  that  the  South  pro- 
duces best. 

"We  produce  advertising  men  and 
artists  of  imagination,  whose  (Won 
went  beyond  their  Southern  horiton. 
and  who  seem  to  need  transplant  ng 
before  their  vision  can  come  true. 

"There  are,  within  the  sound  of  my 
voice,  two  advertising  men  from  the 
South,  and  from  my  home  city,  who 
are  now  vice-presidents  and  directors  in 
two  of  the  largest  agencies  in  New 
York.  A  third  occupies  a  similar  posi- 
tion in  our  sister  city  of  Brotherly 
Love;  a  fourth  is  an  art  director.  So 
after  alt,  the  South,  in  addition  to  play- 
ing her  part  in  feeding  the  world, 
clothing  the  world,  is  also  helping  in  th- 
matter  of  manufacturing  and  distribut- 
ing through  the  S'isinn  of  her  itataaH 
sons  of  the  South,  temporarily  leaned 
to  the  North.  I  am  sure  that  these 
Southern  sons  join  me  in  asking: 

"  'Kn&w'il  thoa  that  halms  Susnhrra  Unit, 
tu  myrtle  crowned,  by  trtihrr*  fantteit. 
Where  vrrsUnl  hlUs  and  forest  grand 

Smile  'neath  an  UBI'  dome* 
*Tts  there  the  stars  shed  sntlrr  brants 
A    if  In  Mess  ikr  wiiniU  ansl  stream*: 
"Tit  there  I  wandei  in  my  tlrrims. 

Kir    |M  fruos  home.'  " 


Vrrdirt  for  Mrs.  Goodspssvd 

A  Federal  Court  jury  at  Buffalo  re- 
turned a  verdict  of  $15,000  in  favor  of 
Mrs.  Mae  fioodspeed,  widow  of  William 
P.  fjood  speed,  former  business  manager 
of  the  Buffalo  Evening  News.  An  in- 
surance company  refused  to  pay  this 
sum  following  Mr.  Goodspecd's  death, 
claiming  arterio  sclerosis  and  not  injur- 
ies receis'ed  in  an  automobile  accident 
ssere  the  cause  of  death.  The  jury's 
finding  was  contrary  to  this  claim. 


Scndoff  for  Stadgbill 

On  the  eve  of  his  departure  for  I  .ouis- 
sille.  Ky ,  where  he  is  to  become  circula- 
tion manager  of  the  Courier-Journal  4 
Times.  H.  W  Stodghill.  circulation  man- 
ager of  the  Syracuse  (N.  Y.)  Journal 
was  tendered  a  farewell  dinner  by-  the 
management  of  the  latter  newspaper 
April  21st.  A  pair  of  diamond  cuff  links 
ssere  presented  by  Harvey  D  Burrill, 
publisher  of  the  Journal,  on  behalf  of  the 
paper,  while  members  of  the  circulation 
department  gave  a  handbag. 

  s 

0|..r.  Philadelphia  Branck 

Johannes  &  Trcybal.  Inc.,  New  York 
fureign  language  newspaper  representa- 
tives, have  opened  a  branch  in  Philadel- 
phia. 1.  B.  Tnlins,  formerly  director  of 
foreign  advertising  of  the  Day-Warheit, 
New  York,  has  been  elected  vice-presi- 
dent ansl  appointed  Philadelphia  man- 
ager. 
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Retailers  Value  Newspapers 


The  RETAIL  MERCHANT  of  today  is 
"FROM  MISSOURI."  He,  like  the  "ulti- 
mate consumer,"  must  convincingly  be 
shown.  The  newspapers — H  IS  HOME 
NEWSPAPERS— have  done  it. 

Say  what  you  please  about  UNDER- 
PRODUCTION and  SHORTAGE  of 
MERCHANDISE,  delay  in  price  adjust- 
ment, and  the  LOST  ART  of  SALESMAN- 
SHIP, the  cold  fact 
remains  that  many  a 
retailer  fell  short  of 
the  NECESSARY 
TURN-OVERS  last 
year,  and  faced 
shelves  filled  with 
SLEEPY  (because 
poorlv  or  unwisely 
advertised)  MER- 
CHANDISE. 

THE  DAY  IS 
DONE  when  clever 
and  pretty  layouts 
and  splurge  advertis- 
ing in  a  few  nation- 
ally circulated  me- 
diums can  i be  used  to  STOCK  UP 
RETAILERS  under  the  idea  that  once  well 
loaded  thev  will  simply  have  to  FIGHT 
THEIR  WAY  QUT  from  under— they're 
from  Missouri  now. 

Show  retailers  a  SENSIBLY  PLANNED 
ADVERTISING  campaign,  built  around 
the  MERITS  OF  THE  MERCHANDISE, 
and  which  makes  liberal  use  of  the  news- 
papers they  know  nearly  every  one  of  their 
potential  customers  read  day  after  day,  and 
they   will   back  it  up  with  OLD-TIME 


SELLING  WORK  that  will  move  the 
goods,  and  keep  them  moving. 

Carrying  on  such  a  campaign  is  a  matter 
of  selected  units,  ONE  CITY  or  TEN,  or 
A  HUNDRED  or  MORE.  Fundamentally 
they  are  all  much  alike,  they  differ  some- 
what in  habits,  customs,  traditions,  and  in 
requirements  arising  from  climatic,  manu- 


facturing, or  other 


conditions,  but  all 
are  readily  adaptable 
to  the  basic  plan. 

We  represent  in 
the  GENERAL  AD- 
V  E  R  T  I  S  I  N  G 
FIELD,  the  progres- 
sive newspapers  in- 
dicated on  the  map 
herewith. 

Our  several  offices 
arc  the  offices  of  each 
of  those  publications 
— where  complete 
files  and  data  of  all 
kinds  concerning 
both  FIELD  and 
PUB  LICATION 
arc  in  readiness  for  anyone  interested. 

Our  traveling  representatives  are  thor- 
oughly familiar  with  the  PUBLICATIONS 
and  the  FIELDS  in  which  they  circulate. 

We  are  at  all  times  prepared — in  conjunc- 
tion with  their  respective  SERVICE 
DEPARTMENTS— to  provide  valuable 
and  useful  Merchandise  Survey  and  Infor- 
mation Reports  that  will  assist  the  manu- 
facturer of  any  commodity,  either  in  open- 
ing up  the  territory  or  in  extending  trade 
already  under  way. 


"We  are  at  ; 


The  John  Budd  Company 

National  Advertising  Representatives  of  Newspapers 


9  E.  37th  Street 
NEW  YORK 

Examiner  Building 
SAN  FRANCISCO 


Tribune  Building 
CHICAGO 


Chemical  Building 
ST.  LOUIS 


Title  Insurance  Building 
LOS  ANGELES 


Po«t 


Healey  Building 
ATLANTA 

r  Building 
SEATTLE 
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TIRE    DEALERS  READY 
FOR  GOOD  BUSINESS 


Stock*  Low,  Bui  Good  Waolbor  ud 

Advertising   Will   Rasriva  Demand, 

Ad  Bureau  Sumy  Find* 
Conors!  Belief 


A  few  days  ago  a  tire  manufacturer 
asked  the  A.  N.  P.  A  Bureau  of  Ad- 
vertising to  help  him  gather  quickly 
data  showing  the  size  and  Condition  of 
tire  stocks  now  on  hand  in  dealers' 
shops  in  this  country  and  Canada.  The 
bureau's  prompt  communication  with 
newspapers  in  every  state  in  the  Union 
and  in  Canada,  has  received  sufficient 
information  upon  which  to  base  a  fairly 
accurate  summary  of  the  situation. 

The  data  so  far  received  discloses  the 
following : 

First:  Tire  stocks  in  the  hands  of 
dealers  seem  to  be  comparatively  low — 
in  many  instances,  abnormally  low.  In 
a  few  places  stocks  are  reported  as 
high,  and  in  cities  where  large  groups 
of  dealers  have  been  canvassed,  a  few 
dealers  reported  as  being  overstocked. 
Ru<  the  general  rule  is  that  stocks  are 
below  normal  for  this  season  of  the 
year. 

Waiting  rest  Whouiau  Pucks 

Second ;  Dealers  are  reported  as  buy- 
ing slowly  and  in  small  quantities,  yet 
most  of  them  express  the  opinion  that 
Spring  business  will  be  good.  In  one 
instance  the  reason  given  for  slow  buy- 
ing was  that  tire  bills  arc  usually  pay- 
able May  I.  In  several  instances  deal- 
ers say  they  are  waiting  to  see  whether 
or  not  prices  are  going  lower. 

In  one  city,  East  Liverpool,  Ohio, 
dealers  stated  that  since  the  newspaper 
advertising  of  one  manufacturer  had 
started,  business  was  picking  up.  One 
dealer  here  also  complained  he  was 
under-stocked  and  seemed  to  be  unable 
to  get  deliveries  from  the  factory.  This 
it  the  only  instance  reported  of  inability 
to  get  delivery. 

Third :  There  is  general  emphasis 
put  <  n  the  fart  that  the  public  is  not 
buying,  and  t|je|  universal  explanation 
seems  to  be  that  there  i»  a  disposition 
on  the  part  of  car  owners  tn  wait  and 
sec  whether  or  not  prices  will  go  lower. 
In  this  connection  it  is  pointed  out  that 
cars  have  been  user!  more  generally  this 
winter  than  ever  before;  that  tires  are 
bring  patched  up  to  their  lait  extremity 
by  the  users  and  that  even  with  no 
effort  on  the  part  of  the  manufacturers 
to  revive  business,  natural  wear  and 
tear  will  sonn  make  preying  demands 
on  the  dealers.  New  England  and 
Northern  stale  reports  dwell  especially 
nn  this,  and  one  report  from  Asheville. 
N  C.  says:  "The  dealers  are  under- 
stocked and  the  tire  business  is  pick- 
ing up  rapidly.  Open  winter  has 
brouEht  cars  out  of  storage  as  a  very 
much  earlier  date  than  usual." 

Atlanta's  Rig  Month 

Atlanta.  Ca .  emphasises  the  same 
thought  and  says  that  "more  tires  have 
brrn  sold  here  in  the  last  60  days  than 
were  sold  in  the  preceding  four  months." 

In  Furl  Worth.  Tex.,  this  interesting 
inap-»hot  of  conditions  is  given:  "There 
arc  only  about  7.500  tires  of  all  kinds 
in  this  community,  and  20.000  cars  arc 
registered  and  in  use  at  this  moment." 

On  the  other  hand.  Milwaukee  reports 
an  uver-stock  of  tires,  hut  says  that  a 
fen  warm  days  will  send  the  owners 
10  the  stores  and  bring  stocks  to  normal 

It  was  nut  practical  in  the  limited  time 
la  make  complete  statistical  reports  of 
the  large  cities  like  New  York  or  Chi- 
CMo,  but  in  some  of  these  places  inter- 
ring data  was  gathered, 


A  canvas  on  various  groups  of  deal- 
ers in  New  York  City  disclosed  the  fact 
that  stocks  ranged  from  ten  tires  to 
2,000.  The  general  run  of  the  smaller 
dealers  seemed  to  he  under-stocked 
rather  than  over-stocked,  and  this  was 
particularly  true  of  the  garages  visited. 

Washington  says  the  dealers  are  "well 
supplied,  but  are  not  overstocked. 
Good  weather  is  creating  a  tremendous 
demand,  hut  the  dealers  are  buying 
lightly  and  relying  on  the  branches  to 
handle  the  stock  and  accommodate 
them."  Only  twelve  dealers  in  Wash- 
ington handle  seconds  and  the  total 
stock  of  tlii <  class  of  tires  in  the  Dis- 
trict of  Columbia  will  not  run  over 
4.000. 

Pitts»i'*gii  in  Goon  Shait 
In  Pittsburg,  dealers  were  almost 
unanimous  in  saying  that  no  concern  in 
that  city  selling  tircj  is  overstocked 
Some  of  the  dealers  and  jobbers  are 
carrying igood-sizcd  stocks  purchased  at 
top  prices  and  all  of  the  dealers  are 
buying  slowly  and  seem  to  be  waiting 
for  another  break  in  prices.  Tire  buy- 
ers in  Pittsburgh  are  also  reported  as 
buying  on  the  assumption  that  by  wait- 
ing a  little  they  will  be  able  to  save 
money.  "As  a  result  of  this  conserva- 
tion," says  the  report,  "there  are  a 
great  many  automobiles  running  around 
Pittsburgh  with  their  tires  in  bad  con- 
dition, and  some  of  the  dealers  go  so 
far  as  to  predict  a  shortage  of  tires 
when  the  public  comes  into  the  local 
market." 

In  St.  Louis  a  rather  comprehensive 
canvass  was  made  which  would  indicate 
that  the  stock  of  tires  in  the  hands  of 
jobbers,  excluding  branch  houses,  was 
in  thr  neighborhood  of  58,000,  of  which 
1.200  are  seconds,  In  addition  to  this, 
about  17,700  lires  are  believed  to  be  in 
the  hands  of  dealers  making  a  total  of 
about  7S.700  tires  in  St.  Louis  against 
an  estimated  requirement  for  the 
Spring  season  of  15J.O0O.  In  St.  Louis 
it  seemed  to  be  the  belief  of  all  persons 
interviewed  that  tire  stocks,  both  in  the 
hands  of  dealers  and  jobbers  are  ex- 
tremely low  for  this  time  of  the  year. 

St.  Louis  wholesalers  expressed  the 
opinion  that  the  day  is  past  when  the 
average  dealer  will  carry  a  large  stock, 
svhich  is  what  might  he  expected  in 
face  of  a  declining  market.  St.  Louis 
jobbers  were  unanimous  in  stating  that 
they  anticipate  a  shortage  of  tires  by 
the  first  of  July,  and  yet  they  said  it 
was  extremely  hard  to  secure  orders  of 
any  sire  from  the  dealer.  They  were 
unanimous  also  in  saying  that  aggres- 
sive advertising  at  this  time  wnuld  he 
of  immense  help  in  restoring  confidence. 

Record  Ai  tomobue  MtitACE 

This  opinion  was  voiced  in  many 
other  localities  and  it  seems  to  be  well 
borne  out  by  facts. 

Tire  slocks  are  low.  Dealers  are 
holding  off  buying,  and  the  public  is 
holding  off  buying,  yet  there  has  heen 
greater  automobile  mileage  and  harder 
use  of  tires  than  ever  before  at  this 
season  of  the  year. 

If  there  were  a  feeling  of  greater  con- 
fidence in  the  minds  of  car  owners  that 
the  bottom  had  been  reached,  there  is 
no  question  hut  that  the  public  would 
respond  quickly,  and  if  there  were  a 
sign  of  such  response  and  similar  enn- 
fidenee  in  the  minds  of  dealers,  the  lat- 
ter naturally  would  be  ready  to  buy. 

The  reports  would  indicate  that  the 
tire  business  has  hit  bottom,  that  the 
revival  is  in  sight  and  that  all  that  is 
now  needed  is  a  restoration  of  aggres- 
sive sel'mg  methods. 


nishing  to  newspaper  men  of  false  in- 
formation for  publication  a  misde- 
meanor. The  bill  was  introduced  by 
two  newspaper  publishers  and  editor* — 
Theodore  Christianson  of  the  Dawson 
Sentinel  and  R.  W.  Hitchcock  of  the 
Hibbing  Daily  Tribune. 


ADVERTISING     TEACHERS  MEET 


Notional     Auociotioa    In  Pittsburgh 
May  6  and  7  For  Joint  Conference 

The  Association  of  Teachers  of  Ad- 
vertising and  the  Collegiate  Schools  of 
Businos  will  hold  a  joint  meeting  at 
the  University  of  Pittsburgh  May  6  and 
7  al  which  a  number  of  important  pa- 
pers will  be  presented.  The  program 
arranged  is  a*  follows: 

Friday  Morning — "Courses  in  the  Fi- 
nancial Field,"  C.  W.  Gerstenberg.  New 
York  University,  and  H.  G.  Moulton, 
the  University  of  Chicago. 

Friday  Noon— Luncheon  at  the  H  J. 
Heine  Company's  plant  and  trip  of  in- 
spection. 

Friday  Afternoon — "Scientific  Meth- 
od: A  Subject  of  Instruction  for  Stu- 
dents of  Advertising,"  by  Professor  H. 
D,  Kitson.  Indiana  University  (Subject 
not  yet  announced),  by  Professor  Dan- 
iel Starch,  Harvard  University.  Dis- 
cussion, 

Friday  Evening-^Dinner  and  Regular 
Annual  Meeting  of  A  T.  A. 

"Does  Salesmanship  Deserve  a  Place 
in  the  University  Curriculum?"  by  Pro- 
fessor Whitehead  of  Boston  University. 
Discussion  by  Professor  Hess  of  the 
University  of  Pennsylvania,  and  by  Pro- 
fessor Wellman  of  Dartmouth. 

"Information  vs.  Inspiration."  The 
relative  values  of  technical  training  and 
general  mental  training  as  preparation 
for  successful  advertising  work),  Pro- 


fessor Edward  Gardner  of  the  Univer- 
sity  of  Wisconsin.  Discussion  by  Pro- 
fessor Hotchkiss  of  New  York  Univer- 
sity, and  by  Dean  Marshall  of  the  Uni- 
versity of  Chicago. 

"A  Proposed  Course  in  Co-operative 
Marketing,"  by  Professor  Hugh  E.  Ag- 
new  of  New  York  University.  Discus- 
sers have  not  yet  been  selected. 

Saturday  Morning — "General  Aspects 
of  the  Curriculum."  Hollis  Godfrey. 

Saturday  Noon— Luncheon  and  Infor- 
mal Discussion. 


EQUALIZES  STORE  LOCATIONS 


Newspaper  Advertising  Con  Ovorcomo 
All  Sucb  Disadvantage* 

"The  newspaper  is  the  only  medium 
which  reaches  100  per  cent  of  the  cir- 
culation you  pay  for,"  J.  J.  Keith, 
advertising  manager  for  the  Altorfer 
Brothers  Company,  told  members  of  the 
Peoria  Advertising  Club.  "We  advocate 
lo  our  jobbers,"  he  said,  "that  they 
use  50  t"  60  per  cent  of  their  advertis- 
ing appropriation  for  newspaper  copy, 
25  per  cent  for  direct  by  mail  and  the 
other  1.1  per  cent  for  miscellaneous 
work." 

'There  are  three  things  which  we 
strive  to  do  in  our  advertising:  First 
build  permanent  good  will,  second 
arouse  the  public  to  the  advantage  of 
our  product  (electric  washing  ma- 
chines), and  third  to  'sell  goods  NOW.' 
The  advantages  of  location  can  be 
equalised  to  a  great  extent  by  judieiou* 
advertising  52  weeks  in  the  year.  That 
is  a  firm  on  a  little  traveled  street  can 
build  up  the  trade  equal  to  a  firm  cm 
a  much  traveled  street  by  spending  the 
difference  in  rent  in  newspaper  copy. 

"But  there  arc  three  things  to  remem- 
ber in  all  ad  copy:  be  truthful  and  con- 
structive and  don't  knock." 


Folso  Now*  Bill  lo  Minnesota 

The  Minnesota  house  of  representa- 
tives lias  passed  a  hill  declaring  the  fur- 


Briggs'  Weekly 
Business  Review  Page 

Help*  Your  Editor  Maintain  Hit  New 
Schedule  Saturday  Evenings 
and  Monday  Mornings 

Newspapers,  like  mercantile  houses,  are  up  against  a  shrink- 
age in  gross  revenue. 

Bui,  iltfWrr  from  mercantile  houses,  a  material  cut  in  the 
cost  of  the  newspaper  results  in  a  loss  of  prestige- 
Revenue  on  "light  days"  can  he  increased.  Our  Weekly 
Business  Review  Page,  a  permanent  feature  with  many  lead- 
ing dailies,  will  make  regular  advertisers  oul  of  local  manu- 
facturers and  wholesalers  whom  you  cannot  otherwise  interest. 

We  sell  it  for  vou,  on  26  to  52  week  contracts.  We  renew 
these  contract*.  We  keep  the  page  alive.  It  is  a  real  business 
review,  the  editorial  matter  is  authoritative,  of  interest  to 
business  men. 

Our  methods  are  clean.  We  are  a  responsible  firm  wilh 
20  years  experience.  Can  refer  you  lo  present  clients  who 
have  used  our  services  for  5,  10,  15  to  20  year*. 

Let  us  send  you  the  facts  regarding  our  page. 

Thomas  W.  Briggs  Co. 

Oprrating  in   I  mini  Stair*  anil  Canada 

Ilonit'  Office,  Memphis,,  Trim. 
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100,000  Tons  of  Good  Quality  Foreign  Print 

Paper  Is  Now  Available 


After  a  three  months'  trip  of  investigation 
of  paper  conditions  throughout  Continental 
Europe,  establishing  dependable  mill  connec- 
tions, we  are  in  a  position  to  take  on  con- 
tracts for  paper  supply  from  newspaper  pub- 
lishers up  to  1 00,000  tons  a  year,  which  can 


be  delivered  c.  i.  f.  New  York  and  other 
American  ports  at  lower  prices  than  domestic 
contract  tonnage. 

We  are  in  position  to  give  exceptional 
service,  to  facilitate  and  simplify  the  use  of 
foreign  tonnage. 


Tteo  of  our  nix  mills  with  annual  output  of  IOU.OOO  ton*. 


AN  UNSOLICITED  TESTIMONIAL 


Proving  the  High  Quality 
of  Our  Paper 


50,000  Tons 
Fine  Rotogravure 


Make  your  Roto- 
gravure Section  the 
most  attractive.  Re- 
sults are  in  the  paper. 


Only  50,000  Tons 

Finest  Foreign 
Stock  Available 


Better  stock  means 
better  results.  1 

Price  would  sound 
ridiculously  low  if 
quoted  here. 

Get  in  touch  with 
us  at  once — 50,000 
tons  will  not  "go 
begging"  very  long. 


IMPORTANT 

Convention  Wnk  Cill 

Vanderbilt  10S7 


Publishers:  Consult  us  regarding  our  special  plan  for  individual  and  group  contracting.  Phone  us  while  at  the  convention. 
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LONDON 
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33  West  42d  Street,  New  York  City 
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FUTURE  OF  MOTION  PICTURE  INDUSTRY 
LIES  WITH  NEWSPAPERS 

Proper  Censorship  of  Advertising  and  Fearless  Criticism  of  Films 
Will  Force  Producer*  to  Clean  Up — Today 
Box  Office  View  Governs 


Editor  A  Publi$h*r  for  April  30,  19Z1 


Bj  FRANK  T.  CARROLL 

Advcrutint  Minagef.  Tie  I*iti>a*|Kilis  Hews 

tcpROHlBlTlON  ha*  caused  this  ins  newspapers  even-where  have  recog 


widespread   agitation   against  the 
asserted  a  prominent 'exhibitor 

before 
State 


critic  as  the  drama  is  handled,  but  have 
published  *  perfunctory  review,  either 
illogfcally  severe  in  criticism  or  gloss- 
ingly  banal  io  praise.  As  *  result  the 
public  has  been  obliged  to  depend  upon 
the  advertising  couami  of  the  paper  for 
their  information  as  to  the  attractions  of 
motion  picture  theatres — and  sadly 
enough  the  advertising  has  often  been 
rortener  than  the  picture*. 

The  exhibitor  who  is  out  for  the 
mane;  has  been  quick  to  realiee  that  in 
roost  cases  he  is  paying  a  higher  line 
rate  than  the  commercial  space  user.  He 
has  seen  the  appeal  of  the  salacious  htm 
and  he  his  picked  out  the  high  spot  of 


Hired  the  demoralizing  effect  of  nasty, 
vicious  pictures  upon  the  community 
a  subcommittee  of  the  Indiana   and  have  been  urging  the reform ,  a a  ,    rf  jt      jn  hi,  ^ 

c  Legislature  recently.  .  "The  .re.  matter  of  common  decency.    In  the  'advertisement  with  the 

formers  have  nothing  left  to  reform  State    cg> Mature  this  « .son.  newspaper 

except  the  motion  picture  industry  and  .half  a  doren  bills  ; were  ,n  rodu  crt  f  o  v         J*  wjth  ,  p  Jt  o( 

the  tobacco  business  and  just  nbw  It's  cred  by  women  s  dub  ™^«™>  m  ^o  0M  handred  per  cent 
the  moving  picture  sex  film  that's  the  hp***  »■«•  *  various  <»«  organua-  iMJ^a 


•goal.' 


Hons, 


the  average  space  rate. 
The  Road  to  Failum 
Mote  .than  two-years  ago  a  piece  at 


"A  few  upstate  legislator,  seesoed.^-.-  J*e  -jmotion  picture  people  do  net 

I*;:  r«V^«wto^e  ••Sn^tS"^  in'tTfightt  ^f  p^r^-the-r,  cop,  was  gnV 

b«n  mos  tct's"Mn,0«alin^ advan*   establish  legal  .Ce^orship  realize :  that  S(m,ed  to  an  Indianapolis  newspaper  t 

.™  „f  ,h.  lww  r.mr*  rp.unis  of  "iaized"   conflicting  censorship  laws  in  the  differ-  io  reeked  wilh  suggestiveness  and  vul- 

p  «x    PPcaf  mo"/' Veahze' the "cry   m,  ,U«a\ill  greatly  hamper  the  future  garity  both  in  illustration  and  text,  that 

dangerous  features  in  the  nation-wide  of  the  motion  wture  industry  and  bur-  ,«  was  turned  down  .mmediately  lb* 

demand  that  motion  picture  producers  «  additional  cost  that,  in  manager  of  the  paper  was  curious  to 

.      '  itself,  may  wreck  the  enure  business—  know  how  such  an  apparently  immoral 

clean  nouse.  smmr  producer  sits  back,  rakes  film  could  get  by  anv  censor,  so  he  went 

f  „.   ,  j'   lie  refuses  to  see  my  unclean  films  then  opened. 

by  a  prominent  producer  who  put  the  J*  \_  _"L_L  j__  «  a.  l. 


sjkc  of  the  present  evils  of  me  silent 
drama.  The  photoplay  theatre  is  the 
amusement  center  of  the  family.  Father, 
mother  the  children  and  the  adolescent 
boy  god  fir]  sit  in  the  same  row.  It  is 
not  the  audience  of  the  three  dollar 
Follies.  And  for  this  reason,  if  for  no 
other,  must  the  newspapers  of  America 
take  definite  action  to  clean  the  state. 

The  producers  and  the  exhibitors,  as 
a  class,  hare  thus  far  shown  little  in- 
terest outside  the  box  office.  The  news- 
paper, however,  can  force  the  issue  by 
conducting  an  honest  and  fearless  photo- 
play criticism,  first  btfert  the  fitm  is 
presented,  second  after  the  pictures  are 
shown  to  the  public. 

The  advertising  department*  can  re- 
quire clean,  truthful  copy  and  can  decline 
to  continue  to  be- the  "come  on"  of  the 
exhibitor  who  want*  to  traffic  in  de- 
baurhed  morals.  And  between  these 
two  departments  with  the  co-operation  of 
all  die  newspapers  of  any  racy,  the  photo- 
play atmosphere  'can  be  cleaned  up  in 
short,  order.  '  The  newspapers  of 
America  have  a'  definite  challenge  in 
present  day  motion  picture  conditions. 
That  they  will  accept  the  challenge  and 
array  themselves  on  the  side  of  decency 
is  inevitable. 


cire  of  the  disease  snuarely  up  to  the  »»  *™  *«m  ont* 
public.    His  argument  was  based  upon 
the  theory  that  the  public  wanfed  rotten 
pictures  because  the  public  flocked  to 


As  he  stepped  up  to  the  box  office  a 
sad  eyed  young  man  came  out.  Business 
was  not  rushing  and  they  were  the  only 
The  issue  is  squarely  up  to  the  press  p,gp|e  ro  the  lobby.   Coming  over  to 
of  America.    The  newspapers  of  this  the  newspaper  man  he  said  "Bo,  If  you're 


Issue  Up  to  the  Phzss 


,  .  .  .    k  .       „„ j    v.  ... , —   —  — ---    ,JIC  newspaper  nun  lie  S.HU    uu.  11  . u"  ■  - 

!  ^^JSSZlTr*!  -»ntry«n  «•»■>«*  looking  for  something  spicy,  save  yon, 


up  a  decent,  clean  photoplay  on  the 
opposite  side  of  the  street. 

Illogical  Reasoning 


rules.  The  newspapers  can  almost  t*t-  xmaey.  This  is  the  bunk.  It's  about  * 

evnf  the  appearance  of  an  improper  devilish  as  the  Thursday  afternoon 

photoplay.  By  refusing  its  advertising  o^ioj  «f  the  West  Side  Ladies' 

.    the  newspaper  can  hill  the  profits  of  the  sVwing  Circle— ssever  again '  for  nte." 

salacious  film.  If  an  exhibitor  declines  it  -n  significant  that  this  theatre  has 

to  abide  by  the  decision  of  the  news-  neTCr  been  a  financial  success;  that  the 

paper  censorship  the  press  can  quite  management  has  changed  often  and  that 

effectually  show  the  exhibitor  and  pro-  at  fcjgj  ont  Indianapolis  newspaper  has 

ducer  that  filthy  films  are  not  wanted  by  ^  carried  fta  advertising  for  several 

_  the  puhlic  when  the  public  understands  ytirl — although  the  copv  has  been  frc- 

*  S,.am?„?^,"rl  "A.   1??  that  s.Mt.e  one  is  deliberately  debauch-  qUcnt|y  offered. 

htg  a  fundamentally  clean  amuiement  last  week  the  leading  minister  of 

for  the  sake  of  a  few  dollars  in  extra  a  amaJlcr  Indiana  city  and  the  Chief  of 

profits  Police  of  the  same  town  nearly  came  to 

Strangely  enough  the  press  which  now  blowl  wnj|e  discussinic  a  photoplay,  the 

must  be  the  Mo»es  of  the  Motion  Pic-  advertisement    of    which    featured  a 

of  public  demand,  who                th»    ture  Industry  is  largely  responsible  for  s(llue  of  ,  nlak  xnA  <tmale  in  embrace. 

which  we  dimly  sense,  who  leads  n>  on  ^  wMe  of  protett  whic0  ^  lwcpt  ^  ^         this  advertisement  had 

over  the  land.   Except  in  a  few  isolated  t,„.n  rrjeeted  by  one  Indianapolis  paper 


That '  such  reasoning  is  il  . 
obvious.  The  public  is  an  unsafe  guide. 
The  public  is  fickle.  It  is  history  that 
that  which  the  public  applauds  today  is 
condemned  by  the  same  public  tomor- 
row.   In  the  motion  picture  industry. 


them  away  six  months  ago.  Today  the 
ordinary  vamp  picture  is  as  dead  as  last 
night's  cigar  butt,  and  as  evil  smelling 
,  The  shrewd  entertainer  of  public 
fancy  is  the  one  who  keeps  a  step  ahead 


from  one  diversion  to  another  before 


Honest  Ad  Bill  Passed 

Alsakv,  N.  Y„  April  13.— The  Betts 
"honest  advertising'"  hill  h.is  nnanhiM  »- 
ly  passed  the  assembly.  Under  the  pro- 
visions of  the  bill  the  word  "knowingly" 
is  removed  from  that  section  of  the 
penal  taw  which  prohibits  the  insertion 
of  misleading  advertisements  in  publica- 
tions, A  viaMtian  of  the  law  is  maMr 
a  misdrmranor.  Its  passage  in  the  sen- 
ate and  approval  by  the  governor  is  ex- 
pected.. — — — — • 

Judge  Petty  Retire* 

A  farewell  banquet  was  tendered 
Judge  James  Taylor  Petty,  retiring 
managing  editor  of  the  Times-Dispatch, 
Sunday  afternoon  by  the  staff  of  the 
news  department,  together  with  the 
heads  of  the  departments  Of*  the  paper. 
Robert  D.  Ford,  chief  edirorlal  writer, 
artrd  as  t«a»» master. 


.   .  .  ,      r  j,       vwn         mm   r-  —  -  — —   nrm  rriecteo  ij V  one  mu»aii*pu>i>  rJl'^ 1 

realize  tliat  we  h,ve  tired  of  the  cMfs  [|)e  pfm  qf  America  hag  had  no  M  ^g^n  cf       illustration,  made  no 

last.   The  mooon  picture  producer  who  ,un(Urd  of  censorship  of  photoptay  ad-  difference  to  the  Sim  promoter.   That  it 

takes  the  public  for  h.s  guide  is  riding  ^.j,,,.    Ani  ft  „  ^  artificially  ww  ,e«*tive  and  indecent  and  that  it 

to  a  fall.    * 


stunulatcdi  naked  women  type  of  photo-  faad  absolutely  no  place  in  the  picture 


Our  friend,  the  exhibitor,  says  that  a  plaj.  advertising  which  has  caused  even 


few  crank  reformers  are  behind  the  al 
most  universal  demand  for  cleaner  Scjvr5 
photoplays.  The  producer  says  the  pub- 
tic  wants  the  type  of  motion  picture 
which  is  most  vigorously  condemned, 
and  Henry  Ford's  Dearborn  "Independ 


criticism   than  the   films  them- 


Aw  Ihmctnkkt  or  *■*  Newsfatsu 


itself,  made  no  difference  to  the  promo- 
lion  man  who  was  actuated  by  the  one 
idea  of  getting  the  picture  over. 
The  plea  that  worse  things  than  those 


,  . ,.  .  nulled  in  the  photoplay  theatre  are 

In  a  recent  public  protest  a  promment  ^  wjthout  .^^.^  camment  on  ,hf 


minister  stated  thai  he  always  depleted 

.   ^     ,  ,.  .    ™  ^. r      ,   spoken  Stage  will  not  excuse  a  continu- 

ent    says  the  type  of  men  controlling  the  amusement  advertising  section  of     r  * 

eighty  per  cent  of  the  producing  husi-  his  Sunday  newspaper  before  he  dared 

ness  is  such  that  they  can't  recognize  let  his  children  see  the  paper.  Indeed 

smut  even  when  it's  pointed  out  to  them,  newspaper  advertising  of  motion  pic- 

„            —  „         _  turcs  bas  become  so  tlehavrcl  that  "The 

Nor  rua  Ravine*  or  Cmmk*  Lague  (of  atan  Advtrthirig..  h„  ^m 

Certainly  not  all  motion  picture  pro-  formed  to  carry  on  a  national  campaign 
duccrs,  nor  alljocal  exhibitors  can  be  to  educate  the  newspapers  along  the 
placed  in  the  classes  above.  There  arc  ling  of  decent  photoplay  copy.  Surely 
clean,  elevating  pictures  being  produced,  any  newspaper  advertising  man  who  has 
There  are,  in  every  city,  theaters  in  the  best  interests  of  his  profession  at 
which  one  may  be  sure  of  seeing  a  heart  will  admit  this  is  an  indictment  of 
decent  photo  play.  But  even  in  some  the  newspaper  I  Hat  should  not  be  neces- 
of  the  better  theaters  the  tendency  is  sary  and  one  that  is  possible  only  be- 
to  play  up  the  sex  element  and  it  is  cause  of  the  careless,  smug  content  of  the 
this  over-emphasis  of  the  sex  appeal  advertising  director  who  has  preferred 
that  is  causing  criticism.  to  accept  motion  picture  advertising 

Now,  ihcre  is  something  more  behind  without  reading  it  in  advance, 

the  movie  reform  wave  than  a  few  Again,  except  in  isolated  cases,  the 

cranks.    In  practically  every  state  of  press  made  no  attempt  to  witness  the 

the  Vnimi  the  protest  has  made  itself  advance  Aiming  of  a  photoplay,  but  have 

heard.    In  every  state  in  which  the  accepted  ihe  press  story  of  the  advance 

Legislature  convened  this  winter  or  man  without  investigation.    In  many 

spring,  from  one  to  ten  movie  censor-  cases,  newspapers  have  made  no  attempt 

ship  bills  have  been  introduced.  Lead-  to  criticise  a  film  through  a  well  paid 


North  Dakota.  Usee  Newipapera 

An  attempt  to  market  a  $3j000.000 
bond  issue  through  a  newspaper  cam- 
paign will  be  started  by  the  State  of 
North  Dakota.  The  bond  issue  was  au- 
thorized by  the  legislature  nearly  two 
years  ago,  but  ha*  been  inactive  nend- 
ing  determination  of  its  constitutionality 
by  the  courts. 

Merger  in  Virden,  111. 

Viescn,  III, — The  Reporter  and  the 
Record  have  been  merged  as  the  Rec- 
ord, The  proprietors  arc  Norm  Goode 
and  John  Campbell.  D.  L  Buckles  will 
engage  in  newspaper  work  in  lowa. 


Super  Calendered  Newsprint 
3314        66%        7<T  Rolls 

Standard  Newsprint 
33%  34%  36%  49%  54  55  66%  67"  Rolls 

On  Spot  New  York 

Prices  on  Application 

THE  AGROS  CORPORATION 

Importers  Finnish  Paper 
27  WILLIAM  STREET  NEW  YORK 


Editor    &    Publisher    for    April    30.  1921 


I  00  Per  Cent  Efficient  Representation  in  The  National  Advertising 
Field  Afforded  by  an  Organization  of  Experience  and  Character, 
with  a  Urge  force  doing  intelligent,  energetic  and  enterprising  work. 
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OUR  CIIICACO  OFFICE  FORCE 


A.  D.  GRANT 
Atlanta  (Mei 


ROY  BUELL 
Detroit  Qflic. 


O.  C  DAVIES 
Kaasss  Cltv  OSSte 


Our  eighteen  solicitors  backed  by  our  Merchandising  and 
Co-operation  Department,  sell  not  only  our  newspapers 
but  also  the  city  and  trading  territory  covered. 

The  compilative  showing  now  being  made  by  the  news- 
papers we  represent,  under  present  business  conditions, 
is  proof  of  the  superior  value  of  our  service.  We  refer 
to  the  Publishers  of  the  pepers  on  our  list. 


Consider;  Five  offices,  eighteen  solicitors,  over  forty-four 
thousand  intelligent  calls  per  year,  an  expense  in 
salaries,  traveling  and  other  items  of  over  $154,000 
per  year.  Ample  capital.  A  standing  in  the  Adver- 
tising World  for  effective  service,  honor,  and  reliability, 
second  to  none. 

We  can  represent  two  or  three  more  daily  newspapers. 


CONE,  HUNTON  &  WOODMAN,  Inc. 

225  FIFTH  AVENUE 
NEW  YORK  CITY 

NEW  YORK  CHICACO  DETROIT  KANSAS  CITY  ATLANTA 
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In  An  All 


Surpasses  Himself 


''Down  on 


Combining  the 
All  His 


The  genius  whose  magic  pen 
has  amused  people  for  many  years 
with  his  uproarious  comic  produc- 
tions now  returns  to  his  most  popu- 
lar laugh  maker. 

Reserve  it  for 
International  Feature 

246  WEST  59th  STREET 


Digitized  by  Google 
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PER 


Star  Revival 


in  His  Latest  Production 


the  Farm" 


Fun  and  Sparkle  of 
Famous  Comics 


Si,  the  comical  farmer,  is  com- 
ing back!  in  the  new  Sunday 
romic  page  "Down  on  the  Farm" 
Si  rides  on  a  gale  of  hilarity.  You 
will  say  this  is  Opper's  best. 

your  newspaper  now. 

Service,  Incorporated 

NEW  YORK  CITY 


MAUD" 


Google 
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FRENCH  PAPER  MAKERS 
NEED  NO  TARIFF 
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Charabar  of  Deputiaa  Hears  Shorta-ga 
U    tnded.     Though     High  PrieM 

Cootiaoa  and  Manufacturer* 
Amaai  Gigantic  Profit* 

  i 

(Pari.  Cr<'tif*4f>'l  Kanoa  *  hMnl 

Paeis— The  French  Government  has 
been  interpellated  on  the  prohibition  of 
importation  of  prim  paper,  under  the 
decree  of  October  23.  The  deputy  who 
brought  up  the  question,  Paul  Aubriot, 
said  the  decree  "constitutes  a  measure 
of  exaggerated  protection  for  French 
manufacturers."  He  said  the  present 
price  of  French  paper  was  from  1.20 
to  1.25  francs  a  pound,  with  a  reduc- 
tion of  from  7  to  9  centimes  a  pound 
when  the  co>a)  supplied  by  the  French 
(tovernment  underwent  the  same  reduc- 
tion, while  paper  could  be  bought  in 
Finland,  Sweden  and  Germany  at  73 
francs  thr  pound,  to  which  must  be 
added  7  or  8  centimes  for  freight.  The 
average  con  sumption  of  print  paper  in 
France  is  12X100  tons  a  month. 

18   AsSKCI  STIONS  l'*OTE5T 

He  read  a  list  of  eighteen  newspaper 
associations  which  had  protested  against 
the  decree.  He  tried  to  induce  the  gov- 
rrtiment  to  declare  what  it  intended  to 
do  after  Dec.  31  next  when  the  decree 
expires— was  it  going  to  renew  the  de- 
cree or  would  the  cusioms  duly  on 
print  paper  be  raised  so  as  to  give  the 
same  protection  as  the  decree? 

Other  phase*  of  the  cost  of  paper 
were  refcrrrd  to.  such  as  the  cost  of 
college  and  university  text  books,  and 
the  impossibility  of  a  doctor  in  medicine 
or  law  printing  the  thesis  by  which  he 
gains  his  decree,  now  that  the  cost  of 
printing  a  thesis  has  gone  from  1,500 
francs  to  25,(1X1.  If  the  decree  was  in- 
tended to  save  the  French  industry  from 
ruin,  Mr.  Aubriot  declared  he  would 
prefer  to  save  the  prr»s  and  newspaper 
industries  at  the  cost  of  the  paper  in 
dus-.rv.  They  employed  at  least  half  a 
million  workers  while  paper-making 
only  employed  from  25.000  to  30.000 
Rut  the  French  industry  was  not  threat- 
ened with  ruin;  it  had  only  to  consent 
i  i  a  ■  on  ih.  stocks  I  ha  I  accumu- 
late*] at  heavy  cost. 

Mr.  Isaac.  Minister  of  Commerce,  re- 
plied on  behalf  of  tlx-  government,  that 
the  decree  had  been  issued  at  the  pro- 
posal of  the  Commission  on  MM  Paper, 
on  which  the  daily  press  had  mote  rep- 
resentatives than  the  paper  makers  He 


the  firms, 
showing  that  one  had,  in  1919,  put  over 
9,000,1)00  francs  to  a  special  reserve 
while  setting  aside  nearly  19,01X1,000 
francs  to  a  vague  sinking  fund.  Another 
with  a  balance  sheet  of  over  23.500.000 
francs  had  set  aside  over 
at  linking  fund  for 


NOTES  OF  ASSOCIATIONS 


Deputy  Gounouilhou.  who  is  part 
owner  in  some  of  the  most  important 
provincial  French  papers,  satd  he  had 
approved  of  the  decree  prohibiting  im- 
portation except  by  the  government  but 
now  opposed  it  as  the  situation  had 
changed  since  Oct.  23:  the  crisis  in  the 
supply  had  been  succeeded  by  super- 
abundance. Delayed  contracts  had  be. 
gun  to  be  filled.  The  consumption  had 
been  reduced  by  the  increase  in  price 
of  newspapers  to  three  cents  In  April 
paper  was  unobtainable  but  after  June 
papers  did  not  know  how  to  store  their 
supplies. 

F.xm-r  Amuiias'  CoMptrniox 

"Newspapers,"  said  this  deputy,  who 
is  an  expert,  "which  have  thrown  them- 
selves upon  til*  German  market  have 
made  a  serious  mistake.  German  paper 
in  the  first  place  is  of  a  very  mediocre 
quality,  and  secondly,  when  things  be- 
come normal  on  January  1,  German 
paper  will  pay  a  far  higher  duly  than 
that  from  former  allied  or  neutral  coun- 
iries.  There  are  paper  factories  in 
France  with  sufficient  stock  of  wood 
pulp  to  keep  them  working  full  time 
until  August  or  September  next,  and 
now  are  only  working  25  to  40  per  cent 
of  their  production  Finland  and  Scan- 
dinavian manufacturers,  and  perhaps 
soon  American,  are  beginning  to  make 
offers  on  our  markets  because  there  is 
a  world  crisis  of  over-production. 

The  debate  closed  by  a  motion  against 
Increasing  the  duty  on  print  or  other 
paper,  bring  voted  by  347  against  262, 
although  the  Minis;cr  of  Commerce 
asked  the  Chamher  not  to  tie  the  hands 
of  the  government  by  such  a  vote. 


approved  the  decree.  Before  the  war 
print  paper  paid  a  duly  of  10  francs  on 
10t  kilograms,  which  wrc  worih  about 
30  fame*,  Now  the  lax  has  been  re- 
duced by  95  per  cent.,  thin  giving  no 
protection  to  the  industry. 

GatAT  P»nriT5  Lafi  Vni 

The  price  of  print  paper  in  b.-cem- 
lier  has  been  fixed  at  234  francs  the  hun- 
dred kilograms.  tfl  per  cent  of  foreign 
paper  being  used  to  40  per  cent  native. 
He  said  thai  the  government  would  let 
the  decree  expire  at  the  end  of  the 
■mt)l  as  well  a«  other  exceptional  laws 
which  ot  initiated  during  the  war  but 
be  refused  to  bind  him«elf  on  the  riucs- 
ttotl  of  what  the  custom,  duty  would 
I*. 

A  deputy,  formerly  a  pa|*r  maker. 
lm\ e  some  figures  on  the  cost  of  manu 
fartnrr.  the  item  which  caused  the  great- 
est surprise  to  the  Clumber  being  that 
a  pound  of  paper  needs  over  a  pnund 
and  a  half  of  coal. 

Mr.  Aubriot  quoted  figures  from  an- 
nual  balance   sheet,   of  papcr-mak-ng 


P  F.  BARBER  has  been  elected  presi- 
dent  of  the  Advertising  Club  of 
Winston-Salem,  N.  C.  The  other 
■  .mccr  are  N.  V.  Stockton,  vice-presi- 
dent; Miss  P.  Garner,  treasurer,  and 
William  T.  Ritler,  secretary. 

The  Youngstown  Advertising  Club 
has  been  reorganized  and  affiliated  with 
the  Associated  Advertising  Club-  of  the 
World.  Frank  Herrick.  advertising 
manager  of  the  George  I..  Fordyce 
Company,  has  been  made  president, 
Paul  H.  Bolton,  vice  president  of  Bol- 
ton. Meek  and  Wearstler.  adverting 
agency  i<  secretary  and  treasurer. 

The  Pan-American  Ahcrti'ing  Asso- 
ciation gave  its  third  Latin-American 
Market  Luncheon,  in  co-operation  with 
the  Argentine  Chamber  of  Commerce  at 
the  Hotel  Astor,  New  York.  April  29. 

The  Advertising  Cluh  of  the  Brook- 
lyn. N.  Y„  Chamber  of  Commerce,  en- 
tcftained  at  its  regular  luncheon  on 
April  28.  Harry  Tipper,  manager  of 
Automotive  Industrie-;  spoke  on  "Mer- 
chandising Outlook  In  The  Automotive 
Field." 

The  Advertising  Hub  of  Columbus, 


NEWSPAPER  PRINTING 

AS  IT  SHOULD  BE  DONE 

Our    Print  ins    Plwnt    %m    nnw    in  m 
■  ■it Ion    to    jirtnt    n <*■*•■» jia r  •    at    u  1 
MM  nl  particularly  ten*  NMkML  Our 
pretie.    upvrntr    Amy    tin  J    i.iutit  mil 
run  SnndiV  nt 

■Ute*f)  pfttf't 

«V  hi;/  As/  ftfted  to  rttv  yam  #.'J 
•rii.  «id /j    n/V"  MfMilf. 


Ohio,  will  send  to  the  A.  A.  C.  W.  con- 
vention at  Atlanta.  June  12  to  16,  a  dele- 
gation of  fifty.  Arrangements  have  been 
made  by  the  Columbus  Dispatch  for  two 
special  cars  to  carry  the  delegation  to 
and  from  the  convention.  Atlanta  head- 
quarters for  the  Columbia  dcicgation. 
will  he  at  the  Terminal  Hotel.  Harry 
M.  Miller,  manager  of  the  foreign  ad- 
vertising and  service  department  of  the 
Columbus  Dispatch,  is  chairman  of  the 
committee.  • 

The  Paper  Makers  Advertising  Cluh 
held  its  eighth  annual  meeting  at  the 
Waldurf- Astoria,  New  York  last  week, 
w  hen  the  following  officers  were  elected  : 
C.  H.  Barr.  Crocker- McElwain  Com- 
pany, president;  C.  W.  Dearden,  Strath- 
more  Paper  Company.  a,id  D.  P.  Wheel- 
wright. George  W. 
Company,  membe 
C.  H.  Cooler  of  the  Taylor-Logan  Com- 
pany, remains  as  secretary. 

Hamiho.-D.Lu.er  Appointed 

The  Reading  (Pa.)  Times-Herald, 
publisher  of  the  Morning  News-Time? 
and  the  Kvcning  Herald-Telegram,  has 
appointed  Hamilion-DcLisscr.  Inc.,  to 
n  pie -em  it  in  the  nati  >nal 
field. 


Farm  Papers  Meet  in  Atlanta 

The  Southern  Farm  Papers'  Associa- 
tion, which  held  its  annual  convention 
w  th  the  Southern  Newspaper  Publish- 
ers' Association  in  Asheville  la«1  year, 
••ill  meet  with  die  Associated  Adser- 
li'ing  Clubs  of  the  World  in  Atlanta, 
during  the  week  of  June  10. 


An  Ottawa  branch  of  the 
Authors'  Association  was  formed  last 
week  with  Robert  J.  C.  Stead  a>  chair- 
man ;  Duucin  Campliell  Scott,  vice- 
president:  Mrs  Madge  Macbeth,  secre- 
tary, and  L.  J.  Burpee,  treasurer. 


Geneva.  Neb.— The  Nebraska  Signal 
has  taken  over  tile  subscription  list  of 
the  Milligan  Times.  Charles  Smrha  will 
conduct  the  Milligan  Times  news  de- 
partment, with  the  business  end  in  Mil- 
Iir.hi  ii  charge  of  Miss  Mary  E  Krisl 


T.I.  Worla  4700 
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Carrier  Service 
Is  Personal  Service! 


The  Kansas  City  Star  now  has  a  daily  circulation 
of  more  than  440.000  copies. 

Practically  the  entire  output  is  delivered  directly 
to  the  homes  of  subscribers  by  Star  carriers — not  by 
newsboys  or  independent  dealers  but  by  men  em- 
ployed exclusively  by  The  Kansas  City  Star  and  de- 
voting all  their  time  to  its  interests. 

Under  this  plan  The  Kansas  City  Star  maintains 
personal  contact  with  each  individual  subscriber  and 
a  delivery  service  of  remarkable  dependability.  The 
result  is  that  "everybody  in  Kansas  City  takes  The 
Star."  In  Greater  Kansas  City — Kansas  City,  Mo.. 
Kansas  City.  Kan..  Rosedale.  Kan.,  and  Independ- 
ence. Mo.  -there  are  more  Star  subscribers  than 
there  are  families. 
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Before  You  Leave  New  York 
Come  and  See  the  Newsbox 


TAKE  the  uptown  subway  at  Broadway  and  34th  St.;  get 
off  at  Times  Square.    You  will  then  be  within  half  a  block 
of  the  Candler  Building,  220  West  42d  St. 

It  will  pay  you  to  see  the  Newsbox  demonstrated,  even 
though  you  saw  it  last  year.  A  number  of  technical  improve- 
ments have  been  made.  And  most  important  of  all,  the  News- 
box  has  been  adapted  to  papers  selling  at  practically  every 
price.  The  present  mechanism  can  be  set  to  vend  papers  at 
1,  2,  3,  5,  7  or  10  cents.  Any  desired  combination  of  these 
prices  can  be  arranged  to  suit  the  publisher.  For  instance, 
the  Newsbox  can  be  made  to  sell  papers  for  3  cents  during  the 
week  and  7  cents  Sundays,  merely  by  shifting  a  pin. 

The  Newsbox  is  now  widely  used  for  weekly  papers  as  well 
as  for  dailies.  Its  ability  to  increase  circulation  in  this  field  is 
now  beyond  question. 

Over  eighty-five  papers,  representing  most  sections  of  the 
United  States  and  three  foreign  countries,  now  offer  their 
readers  the  convenience  of  Newsbox  Service. 

Our  office  is  a  clearing  house  for  information  regarding 
mechanical  circulation.  We  are  prepared  to  present  definite 
plans  for  adapting  Newsbox  Service  to  your  local  conditions. 
Our  30-Day  Trial  Offer  enables  you  to  prove  without  risk  just 
what  Newsbox  Service  means  on  your  own  paper. 

Call  at  our  office  before  leaving  town 


Newsbox  Sales  Corporation 

Telephone.  Bryant  8222 


Candler  Bldg. 


New  Y(,rk  City 


Out  of  Our  Mail  Bag 

The  Newsbox  which  you  sold  to  the  Brooklyn 
Times  has  done  all  you  predicted,  tast  Sunday 
I  November  14th,  1920)  we  sold  110  pupers,  where 
there  has  never  been  a  sale. — Brooklyn  Daily  Times. 

We  handle  these  boxes  (New»boxe»>  from  the 
office,  thu*  getting  the  full  retail  price  for  our 
paper.  And  I  wish  to  say  in  connection  with  this, 
we  have  already  secured  enough  money  from  the 
difference  between  our  wholesale  price  to  newsboys 
and  the  retail  price  of  the  paper  to  pay  for  these 
boxc?.  We  have  had  these  in  for  a  period  of  almost 
a  year. — Raleigh  News  and  Observer. 

A  great  thing  for  promoting  street  -alt-,  ami  we 
have  had  very  little  trouble  with  them  getting  out 
of  order. — Augusta  (Go. )  Chronicle. 

The  three  boxes  (Newsboxes)  which  we  now 
have  in  vperalion  aro  giving  excellent  results  from 
a  sale*  standpoint,  and  in  addition  are  worth  a  good 
deal  t»  u»  from  a  publicity  standpoint. — Spring- 
field (  Ohio  I  [>aily  Sun. 


la  ~~ 


This   \'ewsbi>x.  placed  near  the   eMrance  to  the 
Tampa  Bay  Hotel,  catches  the  tourist  trade. 
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MISSIONARY  INSTINCTS  DEVELOPED 
PRESS  TO  LEAD  PUBLIC  OPINION 


English  Cleric  Trace*  Tendencies  of  Modern 

Great  Power  of  Selection  Wielded  for  Good 
New  In  tercet  fa)  Religion 


lt« 


"*OPY  conveyors  nf  the  San  Francisco 


Br  HERBERT  C.  RIDOUT 

1>iUu»  £ii<or.  Ebitos  4  Fttuuu 


'T'HE  telideticita  o(  modern  journalism 
arc  always  a  prominent  subject  for 
discussion  whenever  the  leaders  of  any 
department  of  thought  forefather  and 
review  the  influence  and  power  of  the 
great  newspapers  as  compared  with  the 
efforts  of  a  single  voice  or  party. 


vindication  of  the  newspaper— just  as  a 
paper  giving  new*.  But  upon  this 
function  and  service  there  have  devel- 
oped many  parasitic  growths  It  was 
inevitable,  from  the  moment  the  news- 
sheet  appeared,  that  propaganda  would 
seize  the  opportunity  for  an  interpreta- 
H  ihrr^  is  one  hodv  of  men  who  ,ion'  •*•*•»  b>  'election  <"  *»  W"  "era  of  "The  Copy  Conveyors'  Ass 
there  is  one  bod)  of  men  who   ciation."  which  grew  out  of  a  pracV 


c 

feeling  the  lack  <>f  a  training  school  in 
the  . 

nalism  for  the  liid  with  a  nose  for 
news,  who  is  unable  to  attend  a  jour- 
nalism College  or  is  too  young  to  he- 
roine a  cub.  have  formed  an  associa- 
tion and  are  puHiOtiiv-r  a  monthly  mag- 
azine entitled  "The  Fifth  Estate,"  in 
an  effort  to  bridge  the  gap  between 
the  new  s  office  copy  boys  and  the  legili- 


lack  of  interest  of  the  news- 
papermen in  the  development  of  the 
boys  and  the  difficulty  of  their  getting 
positions  an  cubs.  Elmer  Feyling.  also 
nf  the  Associated  Press,  made  up  a 
dummy  of  a  magazine  containing  an 
editorial  on  this  subject  and  containing 
humorous  stories  and  verse  exempli  fy- 


of  American  jour-   i»R   ,nt  cop*  •»)■ 


and 


All  copy  lx>ys  are  automatically  mem- 


watch  the  press  lor  its  every  indication 
of  progress,  its  every  attempt  to  stress 
or  mould  public  feeling,  though  it  is 
not  suggested  that  the  critical  attitude 
is  anything  but  dictated  by  the  most 
admirable  regard  for  public  welfare, 
that  body  is  among  the  associations  of 
ministers  uf  the  gospel  that  periodi- 
cally meet  in  conference. 

Strs  Tarxn  Towah»  Religion 


Quite  early,  propaganda  invaded  the 
news-sheet.  It  is  generally  supposed 
that  the  business  uf  the  paper  is  propa- 
ganda. It  is  nothing  of  the  kind.  The 
business  of  the  paper  is  tu  infurm  fully 
ami  without  prejudice.  But  the  mis- 
sionary instincts  of  nun— and  especially 
women— are,  from  the  (iarden  of  Eden 
downwards,  always  busy  recommending 
some  apple  or  another.  That,  however, 
is  inevitable  and  is  not  a  fatal  parasitic 
growth— since  if  Joan  says  her  tree 
bears  the  only  apple,  Jane  may  do  as 


At  one  such  conference,  the  Bradford 
(Eng.)  Minister's  Meeting,  the  Rev. 
Arthur  Hoyle.  a  leading  light  among 
Methodists  in  Great  Britain  and  per- 
haps more  tolerant  than  many  (by 
reason  of  his  journalistic  association 

with  the  Methodist  Recorder)  reviewed  cent  taste  in  apples, 
and  discussed   modern  journalism,  its 


of  The  Associated  Pre*-  night  check 
tsoys  of  gathering  at  an  all-night  res- 
taurant on  Sunday  mornings  at  tie 
close  of  live  week's  work  and  inter- 
changing ulcus  on  journalistic  subjects. 
Later,  copy  boys  from  the  newspapers 
nf  the  city  j  'ined  ti  e  meetings,  an  I 
Khen  Frnr.k  Manning,  an  Associated 
Press  employee  suggested  "The  Copy 
Conveyors'  Association."  the  iJei  me" 
with  favor  and  he  was  elected  pre'i- 
dent. 


vanities  of  the  editor  and 
whirh  he  called  "The  Fifth  Estate" 
from  the  alleged  statement  nf  Edmond 
Burke  that  "There  wire  three  estates  in 
Parliament  anil  a  fourth  in  the  press- 
box,  but  dashing  madly  up  and  down 
the  press-box  stairs,  conveying  copy, 
was  a  FIFTH  ESTATE." 

The  contribution^  were  representative 
uf  the  copy  boys  on  a  number  of  the 
papers  of  the  city  and  few  restraining 
rules  were  laid  on  the  character  of  the 
matter  turned  in. 

The  first  number  of  "The  Fifth  Es- 
tate" was  published  in  February  and 
met  with  favor  among  the  newspaper- 
men of  San  Francisco.  The  March 
and  April  numbers  were  equally  suc- 
cr«sfu-.  and  ihe  magaiine.  through  its 
utter  facetiomnrss.  is  directing  the  at- 
tention of  newspapermen  to  the  copy 
boys  as  a  source  from  which  the  ranks 


In  the  course  of  the  meetings  the  fact   of  the  profession  may  be  replenished 


much  for  any  other  pippin  in  her  or-   came  to  light  that  many  copy  boys  wer.-  and.  it  is  hoped 


chard.  Joan  and  Jane  cancel  one 
another  out— so  long  as  men  have  a  de- 


turning  to  other  pursuits  due 


making  steps  toward 
rpose. 


tendencies,  and  possibilities.  He  was 
merciless  in  his  condemnation  of  the 
prostitution  of  the  press  to  any  base 
"ut  noted  in  the  English 
a  trend  toward  the  recog- 
of  religious  affairs  and  a  greater 
effort  to  give  more  attention  to  such 
topics. 

Mr.  Hoyle  offered  first  his  concep- 
tion of  the  scope  and  action  of  a  news- 
paper as  viewed  through  the  critical 
eye.  He  divided  its  work  into  three 
sections,  as  follows: 

(1)  It  offers  to  all  within  its  reach  a 

and  fresh,  and  expressed  in  the 
same  way  for  every  mind  with  which 
contact  is  made.  There  is  unity  of  in- 
terest—a  certain  bond  of  vital  forces. 
There  i<  something  other  than  local 
domesticities  and  the  weather.    It  is  a 

factor 
itcd 

a  common  area. 

(2)  The  newspaper  gives  not  only  a 
Common  interest,  but  a  common  subject 
of  thought— possibly  a  dozen  suhjerts 
for  common  thought.  The  mind  of  the 
reader  plays  round  the  same  items  of 
tragedy,  policy,  comedy  or  business 
possibility.  In  the  very  variety  there  is 
discipline  for  the  sense  of  the  perspec- 


The  Press  and  Policies 


Powca  ok  Selektiox 

The  great  power  of  the  public  press 
lies  in  this — its  power  of  selrcliun 
Papers  must  choose  what  they  will 
print  even  in  news.  They  cannot  print 
all.  It  is  natural  they  should  print, 
first,  that  which  they  have  a  preference 
for.  a  fact  or  an  event  that  supports 
their  private  purpose  or  their  inner  con- 
viction uti  the  good  of  the  race.  This 
power  of  selection  is  a  really  great 
power,  is  far  more  influential  than  ar- 
gument, illustration  or  appeal. 

It  is  more  insidious,  subtle,  silent  and 
never  provocative.  The  power  of  se- 
lection organizes  for  you  the  whole 
world  in  which  your  thought  moves. 
This  power  of  selection  may  become 
nothing  less  than  a  conspiracy — as  it 
was  in  wartime  a  conspiracy  to  win 
the  war.  In  peace-time  it  may  become 
a  conspiracy  for  ends  not  so  worthy; 
and  one  half  of  England  may  not  know 
how  the  thought  of  the  other  half 
works. 

But  all  is  not  so  gloomy  as  you 
would  think.  There  are  encouraging 
signs,   and    very  encouraging  signs— 

Bfni:H  Whtteh  Than  Eve* 

(1)  Newspapers  are  today  more  re- 
spectful to  religion  than  ever  they  were 
before.  They  are  in  fact  keenly  inter- 
ested in  it.  They  are  not  interested 
in  orthodoxy  or  ecclesiasticisms,  but  in 


(J)  The  newspaper  by  the  emphasis  spiritual  religion.    They  are  ready  t 


it  lays,  or  by  the  opportunity  it  gives 
to  others  to  lay  emphasis,  affords  an 
opening  for  the  development  of  a  policy 
of  genera!  well-being.  If  the  news- 
paper does  not  urge  a  policy,  it  pro. 
sides  the  opportunity  for  the  construc- 
tion and  the  advocacy  of  a  policy. 
Now.  it  is  a  great  thing,  and  a  respon- 
sible thing  to  offer  wide  ranges  of  ter- 
ritory, vast  numbers  nf  men— a  common 
interest,  a  common  subject  of  thought, 
and  the  possibility  of  a  policy  of  gen- 
eral well-being.  By  these  means  the 
state  is  emancipated  from  the  city,  and 
Ihe  modern  nation  becomes  possible. 
The  vast  inarticulate  masses  are  gath- 
ered up  into  one  body  with  one  soul. 


This,  he  thought,  was  the 


lend  their  columns  and  ohen  invite 
help ;  only  they  find  it  very  difficult  to 
get  what  they  want — a  man  of  the 
world  with  a  religious  instinct  and  a 
deceit  style,  They  are  not  interested 
in  Churches— as  Churrhes.  They  are 
not  interested  in  any  of  the  fringes 
but  they  dr.  feel  the  soul. 

1 2)  The  newspapers  are  better  writ- 
ten than  thry  were,  ami  make  more  of 
literature  The  change  herr  is  as-  Krrat 
as  is  the  religious  sphere.  Some  of  the 
finest  writings  of  the  day  is  pure 
journalism. 

And  since  a  decent  style  is  to  the 
mind  what  the  hahit  of  personal  clean- 
i<  to  the  body,  there  is  moral 


ANALYZING 
THE  ST  LOU  15 


and   value  in  the  fact. 


THE  close  analysis  of  a  market,  for 
the  purpose  of  determining  facts 
relative  to  a  specific  product,  often  re- 
veals points  that  are  of  vital  impor- 
tance to  the  advertiser. 

The  St.  Louis  Star's  Bureau  of  Mer- 
chandising will  diagnose  the  market  on 
any  product  in  St.  Louis  for  seriously 
interested  manufacturers  or  agencies. 

Salesmen's  route  lists,  files  of  data 
and  local  statistics  are  also  available. 

THE  ST.  LOUIS  STAR 


National  Advertlionn  Rfnrrs'nlnliv- 

STORY,  BROOKS  &  FINLEY 

Chlcaao       Philadelphia       New  York 
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COMING  TO  HONOLULU 
FROM  ALL  CORNERS 


Auuranc**  (or 
Pew 


•t  World 


Appoint  D.I.J >l« 


Journalists  in  every  quarter  o(  the 
world  are  looking  forward  to  attend- 
ance upon  the  1921  meeting  of  the 
Press  Congress.  They  expect  to  be 
the  means  of  advancing  materially  the 
interests  of  the  profession  in  all  coun- 
tries. It  promises  to  be  one  of  the 
most  significant  gatherings  of  newspaper 
men  ever  assembled. 

Jason  Rogers,  publisher  of  the  New 
York  Globe,  believes  the  Press  Con- 
gress can  be  made  the  greatest  agency 
in  the  world  to  advance  the  aims  and 
prosperity  of  the  best  journalism.  Mr- 
Rogers  has  been  one  of  the  organina- 
lion's  strongest 


Harvey  Ingham,  publisher  of  the  Dcs 
Moines  Register  and  Tribune,  a  vice- 
president  of  the  Congress,  will  he  one  of 
the  representatives  of  the  Mississippi 
Valley.  The  Congress  meeting  "should 
he  one  of  the  greatest  interest,"  he  re- 
cently wrote. 

V,  S.  McClatchy  of  the  Sacramento 
(Cal.)  Bee  will  be  a  delegate.  Mr.  Mc- 
Clatchy, who  is  a  recognised  authority 
on  communication  with  the  Orient,  has 
been  a  member  of  the  Congress  since  its 
organisation. 

Robert  \V.  Spangler.  editor  of  the 
N'ew  West  Magazine,  will  attend  as  a 
member  of  the  delegation  from  the  Uni- 
ted States.  "I  want  to  do  all  I  can  to 
help  make  this  meeting  a  success,"  he 
wrote  after  Honolulu  was  announced  as 
the  meeting  place. 

"If  it  is  at  all  possible,  I  certainly 
shall  go  to  Honolulu,"  writes  Aaron 
Watson,  from  Wiltshire.  England.  Wib 
ham  Davies,  Cardiff  Western  Mail,  re- 
quests: "Please  keep  mc  informed  of  all 
new  particulars.  I  am  greatly  inter- 
ested.'- 

"I  look  forward  to  attending  the 
Press  Congress  meeting,"  writes  Joe 
Mitchell  Chappie,  editor  of  the  National 
Magazine  and  well-known  author. 

This  from  K.  Sugimura,  of  the  Tokyo 
Asahi  Shimbun:  "Honolulu  being  near 
Japan.  I  can  safely  say  that  I  can  join 
you  there  in  October."  Mr.  Sugimura 
is  vice-president  for  Japan  ami  a  mem- 
ber of  the  executive  committee. 

B.  W,  Fleisher,  publisher  of  the  Japan 
Advertiser,  Tokyo,  writes:  "I  will 
consider  it  not  only  a  pleasure  but  i 
privilege  and  an  honor  to  be  able  to  take 
advantage  of  your  kind  invitation.  I 
promise  that  if  I  can  at  all  make  u  pos- 
sible I  will  attend." 

If  his  present  plans  are  carried  out, 
W.  H.  Dennis,  of  the  Halifax  Herald 
and  livening  Mail,  will  be  one  of  the 
delegates  representing  Nova  Scotia. 
Thi«  is  indieatrd  in  a  letter  received 
from  him  last  week. 

L  Saxe,  secretary  of  the  Norwegian 
Press  Association,  expect-  to  attend. 
He  represent",  besides  the  press  asso- 
ciation, the   N'nrsk  Presicforlnind. 

Rnhert  Hell,  of  the  Ashburtcn  (N.  Z.) 
Guardian,  a  member  of  the  executive 
e.  writes  that  a  K",fd  dclesa 


tion  may  be  expected  from  New  Zea- 
land. Mr.  Bell  has  a  place  on  the  ten- 
tative program  now  being  outlined. 

"I  trust  I  will  be  able  to  attend  the 
important  meriing,"'  writes  Dr.  Mario 
Borsa  from  Milan,  Italy,  where  he  is 
edttor  of  II  Secolet. 

Thalrs   Cotiloupis.    president   of  the 


Union  of  th:  Athenian  Press,  says:  "I 
•hall  he  very  happy  to  assist  the  Con- 
gress. 1  expect  George  Frangoudis.  and 
possibly  other  eminent  Greek  journalists, 
to  join  me  in  the  trip  to  Hawaii,  the 
Philippines.  China,  and  Japan."  Mr. 
Coutoupis  is  manager  and  editor  of  Nea 
l  ias,  and  a  former  Minister  and  mem- 
ber of  the  Greek  parliament. 

"I  wish  all  success  to  the  Press  Con- 
gress of  the  World  and  hope  I  may  find 
it  possible  to  attend  the  n?xt  meeting," 
writes  Rustom  N.  Vatchaghandy  of  the 
Sanj  Vartaman.  Bombay.  India. 

Will  Wilkc,  puhli'hcr  of  the  Grey 
Eagle  {Minn.)  Gazette  and  retiring  pres- 
ident of  the  National  Editorial  Astocia- 

ommittee  to  be  chairman  uf  the  com- 
mittee on  transportation  for  the  Press 
Congress.  Mr.  Wilke's  election  insures 
to  Congress  delegates  the  most  satisfac- 
tory arrangements  possible  for  the  jour- 
ney to  Hon'  lulu  and  the  October  meet- 
ing. He  is  lo  tak;  up  the  nutter  of 
schrdulcs  and  the  organization  of  parties 
from  the  American  and  European  con- 
tinents at  once,  and  inquiries  having  to 
do  with  such  arrangements  should  lie 
addressed  to  him  at  Grey  Eagle.  Min- 
nesota, U.  S.  A. 

Members  of  the  National  Editorial 
Association  w-ilt  recall  the  high  degree 
of  efficiency  with  which  Mr.  Wilke  con- 
ducted three  rucent  tours  of  that  or- 
ganization. Two  were  through  Canada, 
and  the  last  was  a  delightful  journey 
through  Florida  last  month.  It  is 
planned  to  make  the  trip  to  the  western 
coast  a  vacation  in  itself  for  American 
delegates  and  those  who  come  from 
Europe  by  way  of  America. 


Missocftt   i -Mi  Kansas.  Delegates 

Gov.  Henry  J.  Allen  has  appointed 
the  following  Kansas  newspaper  men 
as  delegates  to  the  Press  Congress  of 
the  World  to  be  held  at  Honolulu 
October  4  to  14:  Fred  Brinkerhoff, 
Pittsburg  Sun ;  Corner  T.  Davies.  Con- 
cordia; Will  L  Townsley.  Great  Bend 
Tribune:  Fay  X,  Seaton,  Manhattan 
Mercury,  and  George  Marble,  Ford 
Scott  Monitor. 

Governor  Hyde  has  appointed  the 
following  Missouri  newspaper  men  to 
represent  tile  State  at  the  World's  Press 
Congress  to  be  held  at  Honolulu,  Oc- 
tober 4  to  14;  E.  Lansing  Ray  and  II.  P. 
Kohhms  of  St.  Louisville;  O.  D.  Gray. 
Sturgeon;  C.  M.  Hamilton.  Boonville 
and  W.  C.  Van  Cleve.  Moberly. 


Wisconsin  articles  of  incorporation 
have  been  issued  to  the  Monroe  Even- 
ing Times  Company,  with  capital  stock 
of  $*0.<)00.  The  incorporators  are 
Kmery  V  Odcll.  who  frmnded  the  Timer 
in  1898;  Robert  E  Kn.  ff,  editor,  and 
Howard  W.  Chadwick,  advertising 
manager.   

New  Daily  in  Tesuui 

The  first  issue  of  the  Graham  (Tex  ) 
Daily  Leader  has  appeared,  using  the 
day  Irascd  w'ire  srrvice  of  the  Associated 
Press,  and  J.  C  llowrm,  editor  and  pub- 
lisher, is  issuing  an  eight-page  paper 
every  afternoon  except  Sunday. 


Bests  Seats  for  Newsies 

Cedar  Rapids  (la.)  newsboys,  at  a 
theater  entertainment,  were  not  obliged 
to  view  the  Mage  from  the  darkness  of 
the  gallery,  when  William  J.  Slattery. 
manager  of  the  Majestic  Theater  gave 
them  a  party  here.  Hie  Republican  and 
Times  staff  of  street  sellers  were  given 
front  row  scats  in  the  first  balcony. 


Watch  Your  Step! 


Circulation,  Quality  and  Quantity  are  the 
only  result  producing  factors  in  newspaper 


Watch  Your  Step!! 


The  Circulation  of  the  Worcester,  Massa- 
chusetts, Newspapers  as  reported  to  the 
United  States  Post  Office  as  required  by 


April,  1920 


Worcester  Telegram,  34,474 
Evening  Gazette,  30,155 

Worcester's  Other  Daily.  .  . 


™  64,629 


.24,292 


April,  1921 


Worcester  Telegram,  39,007 
Gazette,  33,915 


Toui  72,922 


.23,785 


Telegram-Gazette  gained  8,293  copies 
daily  during  the  year.  Worcester's  other 
paper  lost  507  copies  daily  during  that 
period. 


Watch  Your  Step!!! 


The  Telegram-Gazette  has  THREE  times 
the  circulation  of  Worcester's  other 


paper. 

The  Telegram-Gazette  advertising  rate  is 
ONE-THIRD  LESS  per  1 ,000  copies  than 
that  of  Worcester's  other  newspaper. 

Watch  Your  Step!!!! 

The  Worcester  (Mass.)  Telegram-Gazette 
circulation  at  the  present  time  is  in  excess 
of  75,000  Complete  Copies  Daily. 


PAUL  BLOCK,  Inc. 


New  York 


Foreign  Representative* 
Boston 


Detroit 


Digitized  by  Google 
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ACCURACY  AND  FAIRNESS  ONLY  WIN 
CONFIDENCE  OF  READERS 


Libel  Ws  Stare  Owners  in  Face  When  Newspaper  Make*  Charge*  II 
Cannot  Prove — An  Object  Lesson  to  Impresj 
Care  Upon  Editorial  Workers 

Br  ROBERT  JONES 

AtnMM  Pretestae  af  Jaamliiu  la  t*»  L'hJmi ,itr  of  WotUnsvra. 

DEOPLE  buy  newspapers  to  find  out  "J.  Do  not  draw  conclusions  adverse 

the  truth.  That's  why  accuracy  and  to  conduct  or  character.   Never  leave 

fairness  are  most  important  among  the  the  plain  face*.  Let  else  {act*  tell  the 

qualifications  demanded  of  his  newspa-  whole  story, 

per  by  the  American.  Half  the  newspa-  "4.  Be  sure  the  wrong  person  U  not 

per*  of  the  world  are  published  in  the  made  to  appear.   This  is  often  done, 

United  Slates,  The  characteristic  com-  either  by  slip*  in  writing  names  or  mis- 

mon  to  all  Americans  is  that  they  read  takes  about  identity  of  person*  involved, 

newspaper*.  In  a  democracy  of  over  a  Get  every  name  absolutely  right, 

hundred  millions  the  very  success  of  "5.  Be  careful  about  using  names 

government  itself  depend*  on  the  seen-  given  by  unknown  persons.    It  is  a 

racy  and  fairness  of  the  newspapers,  for  common  practice  for  criminals  and  other 

without  accurate  and  fair  newspapers  to  delinquents  to  assume  the  names  of 


rely  on,  how  can  good  counsel  anil  good 
policies  prevail?  The  hulk  of  the  Amer- 
ican people  can  be  reached  in  no  other 
way. 

Prom  the  standpoint  of  the  newspa- 
per, good  business  and  good  morals 
point  to  the  same  things.  Unreliable, 
unprincipled  newspaper*  fail.  The  most 
successful  American  newspapers  are 
those  i'u!  have  the  belief  and  confidence 
of  their  readers.  The  advertiser  knows 
that  the  "responsiveness  of  the  reader." 
that  it.  the  confidence  he  ha*  in  the 
newspaper  be  reads,  should  he  learned 
with  accuracy  before  circulation  figures 
can  be  appraised  correctly. 

Inaccuxacy  Disgusts  Rbapeks 

Accuracy  and  fairness  gain  the  Con- 
fidence and  good  opinion  of  the  reader ; 
inaccuracy  and  bias  disgust  him  and 
stand  in  the  way  of  making  him  un  in- 
terested friend  of  the  newspaper.  When 
the  newspaper  deals  •..  it's  assertions  of 
fact  it  is  necessary  for  the  basis  of  the 
assertion  to  ha  truth.  To  err  is  human, 
as  the  textbooks  un  logic  say,  and  edi- 
tors are  included  in  the  assertion.  The 
battle  with  inaccuracy,  however,  ha*  to 
he  carried  on  incessantly. 

Joseph  Pulitzer,  editor  of  the  New 
York  World,  speaking  to  his  secretary, 
Mr.  Ireland,  once  said:  "It  is  not 
enough  to  refrain  from  publishing  fake 
news,  it  i*  not  enough  to  take  ordinary 
care  to  avoid  the  mistakes  which  arise 
from  the  ignorance,  the  carelessness, 
the  stupidity  of  one  -  or  more  of  the 
many  men  who  handle  the  new*  before 
it  gets  into  print;  you  have  got  to  make 
everyone  connected  with  the  paper— 
your  editor*,  your  reporters,  your  cor- 
respondents, your  rewrite  men,  your 
proofreaders— believe  that  accuracy  is  to 
a  newspaper  what  virtue  is  to  a  woman." 

Libel  suits  stare  the  owners  in  the 
i.icc  when  a  ncwvp.ipcr  makes  charge* 
of  any  kind  which  can  not  he  backed  up 
with  facts. 

Lis**  I«  a  Dasm»* 

Libel  ha*  been  defined  as 
affecting  an  individual's  reputation  by 
printing,  writing,  pictures,  signs,  or  the 
like,  which,  by  setting  a  man  in  an 
odious  or  ridiculous  light  tends  to  dam- 
age bim  in  his  relations  with  society.* 

The  St.  Louis  Republic  used  to  fur- 
nish its  copy  readers  with  a  card  of 
warning  that  gave  these  suggestions  for 
avoiding  libel  suits; 

"1.  Heads  are  danger  points.  Never 
make,  in  a  head,  a  damaging  assertion 
which  is  nut  borne  out  fully  in  the 
text. 


deuce, 


respectable  persons. 

PsawtssioNAL  Rerun: 
"6.  Court  Report*.  Any 
affecting  business  standing  or  business 
transactions  is  dangerous  ground. 
Watrh  names.  Be  careful  about  report- 
ing business  failures  or  emharrassmenta. 

"7.  Be  careful  of  stories  affecting  the 
professional  repute  of  doctor*,  lawyers, 
preachers  and  other  professions  depend- 
ent upon  personal  esteem. 

"8.  Equally  dangerous  arc  stories  af- 
fecting the  character  of  women.  Use 
no  epithets  or  adjectives  unnecessarily, 
Never  on  hearsay  connect  a  woman  with 
a  detrimental  action.  Watch  names. 
"9.  Be  Careful  of  statements  from  one 

side.  Never  base  an  assertion  on  these 
ear  forte  statements.  Get  both  sides  or 
say  that  it  i*  from  one  side  and  be  care- 
ful even  then.  The  fact  that  a  petition 
has  been  filed  doe*  not  necessarily  jus- 
tify publication." 

On  the  last  point  in  the  Republic's 
list  it  might  be  well  to  add  that  no  law- 
suit is  a  public  proceeding  in  the  sense 
that  a  paper  may  publish  the  assertions 
of  both  sides  by  way  of  news,  until  the 
issue  is  joined  In  the  pleadings.  That 
is,  the  newspaper  can  not  escape  respon- 
sibility by  saying  that  the  quoted  matter 
is  court  proceeding*  until  the  issue  is 

ji  line  rl, 

Some  State  Laws* 
In  Massachusetts,  Nebraska  and  South 
Dakota  a  paper  may  establish  the  truth 
of  the  statements  made  and  still  have  to 
pay  damages  for  libel  unless  it  can 
further  prove  to  the  satisfaction  of  a 
jury  that  the  publication  was  not  mali- 
cious nut  was  a  public  service.  The 
proof  of  the  truth  of  the  assertions  made 
must  be  known  and  must  he  susceptible 
of  proof  by  the  newspaper  at  the  time  of 
publication.  Truth,  once  established, 
justifies  d»  statement,  provided  it  be 
published  for  the  public  good.  Truth 
does_  not  justify  libel  when  the  libel  is 
published  with  obvious  malicious  intent 
to  injure,  but  it  does  justify  it  if  it  can 
"  i.!!?  2!  be  d""*" th*1  *«  »»blic  was  best  served 
by  publication.  It  is  libel,  on  some  oc- 
casions, to  allude  to  a  man  who  has 
been  a  convict  as  an  ex-convict,  merely 
to  bound  him  with  a  blot  on  his  record. 

However,  in  the  other  states  the  truth 
of  the  charge  is  a  complete  defense  to  a 
civil  suit  for  damages  for  libel,  though 
not  a  complete  defense  to  a  prosecution 
for  criminal  libel.  This  view  proceeds 
upon  the  theory  that  no  man  has  a  right 
tn  any  other  than  a  reputation  fitting  his 
past  record  and  his  earned  and  rightful 
reputation  can  suffer  no  damage  from 
■2.  Make  no  assertions  against  any  the  publication  of  any  true  charge.  Even 
person's  conduct  or  character  unless  you  though  the  charge  be  made  maliciously 
are  ready  to  supply  complete  legal  evi-  and  would  not  reasonably  he  believed 

to  he  true  by  the  reader,  if  truth  can 


be  proved  by  the  publisher,  the  defense 
is  complete,  as  was  held  in  the  case  of 
McOaskey  v*.  Pulitzer  Publishing  Com- 
pany, 152  Mo.  339. 

The  jury  will  often  award  a  plaintiff 
only  one  cent  damage,  as  in  the  famous 
Henry  Ford  libel  suit  But  damages, 
even  of  one  cent,  carry  costs  and  the 
newspaper  has  all  the  cost*  of  the  case 
to  pay  as  well  as  it*  own  attorney'*  fees, 
which  it  has  to  pay  even  if  H  wins  the 
case.  A  libel  suit  means  expense  and 
vexation,  win  or  lose,  and  should  be 
avoided,  too,  for  the  sake  of  the  good 
esteem  of  the  general  public 

As  to  criminal  libel,  the  question  of 
intention  is  important  as  in  all  criminal 
case*.  Whether  the  publisher  acted  with 
malice  is  essential. 

A  word  as  to  malice-  Malice  in  law 
means  any  unlawful  act  done  without 
just  cause  or  excuse.  The  taw  presumes 
any  false  statement  which  is  derogatory 
to  a  man's  reputation  is  made  with  mal- 
ice. That  the  statement  was  made 
without  malice  must  be  proved  by  the 
newspaper,  if  that  fact  is  to  he  used  to 
mitigate  the  damages. 

Damage  of  some  sort  to  the  plaintiff 
it  another  essential.  If  the  malicious 
false  statement  has  caused  no  damage- 
has  done  no  harm — then  the  plaintiff  can 
mulct  the  newspaper  only  in  nominal 
money  damage*.  But  here  again  dam- 
age is  presumed  in  law  when  any  indi- 
vidual is  said  to  have  committed  an  in- 
dictable offense,  to  have  an  infectious 


or  loathsome  disease,  is  said  to  be  in- 
competent in  his  trade  or  bos  iocs*  or 
profession  or  when  any  fake  statement 
about  him  is  made  which  works  to  hi* 
damage  or  prejudice  in  his  trade,  his 
business,  or  his  profession.  Damage 
here  is  presumed,  and  the  newspaper  has 
to  prove  that  the  plaintiff  has  not  suv- 
tained  damage. 

Newspakb  Has  LaSoSJng  Oab 

In  a  libel  suit  the  newspaper  has  the 
laboring  oar.  Unless  (ha  statement  is 
true  and  witnesses  can  be  advanced  to 
establish  this  fact,  then  the  newspaper 
is  in  for  trouble. 

But  why  is  the  burden  of  proof  so 
consistently  hid  upon  the  newspaper  in 
a  libel  suit?  Because  the  plaintiff  says 
in  hit  petition,  or  complaint,  that  the 
newspaper  printed  certain  statement! 
that  lowered  him  in  the  estimation  of 
others,  quoting  the  statements  and  gj\. 

tag  the  date  and  issue  of  the  paper  in 
which  tbey  appeared.  The  newspaper 
replies  with  an  admission  that  the  state- 
ments were  printed,  but  declares  that 
they  were  true  and  were  published  with- 
out malice  and  in  the  public  interest. 
Having  asserted  these  things  the  de- 
fendant newspaper  has  them  to  prove. 
The  reason  the  newspaper  has  to  assert 
them  is  thai,  anciently,  the  English  Com- 
mon Law  rale  was  that  "the  greater  the 
truth  the  greater  the  libel that  as,  the 
law  took  the  stand  that  the  publication 
<f  onnmsre!  en  Pus*  46) 


The  National  Capital  Is 
a  Busy  City 

Washington  (D.  O  1*  the  one  city  in  Ibis  country  where 
business  conditions  change  only  for  the  better.  The  busier  the 
government  the  busier  our  people.  Things  are  going  at  high 
> peed  now -and  must  so  continue. 

The  volume  of  advertising  carried  by  The  Star  during  the  first 
three  months  of  this  year  is  mafcriolJy  grrattr  Ikam Jurngjke 
(orrtrponiina  ftriei  of  rpjo'  A  significant  fact/ indicating  as 
it  doe*  the  conspicuously  favorable  conditions  prevailing  at  the 
National  Capital  for  active  and  aggressive  business  campaigning. 

The  advertising  problem  here  1*  easily  solved.  All  you  need 
is  ONE  paper— The  Star  with  its  comprehensive  circulation 
co  mfltteiy  etvtri  Hit  entire  firU, 

The  National  N.»^.p«  .1  (he  Nation',  Capital 

Pie  JrueTttng 

WASHINGTON,  D.  C. 

Wttf  urn  attract  or  <ArM(S  ..„. 

New  Vera  Offic.  Chtt.cs  CMBc. 

D»  A.  Carroll  J.  g,  l„l 

ISO  Nassau  Stmt  First  Nat.  Bank  BniMtng 
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The 


WELL-DRESSED 
MAN 

Weekly  Fashion  News  Feature 

BY  ALFRED  STEPHEN  BRYAN 

Foremost  International  Authority  On  Men's  Dress 


To  ^Managing  Editors1. 

AS  in  woman's  dress,  so  in  man's,  Style 
JL  \  has  become  standardized  and  national. 
The  same  styles  prevail  in  Phoenix,  Aril.,  as 
in  Pittsburgh,  Pa.j  inCheycnne.as  in  Chicago. 
All  men  want  and  all  merchants  sell  New 
York  Fashions. 

Most  men  have  not  the  time  to  study 
fashions,  except  through  shop  windows. 
Most  men  would  enthusiastically  welcome 
and  eagerly  read  News  about  Men's  Dress 
that  is  authoritative,  that  is  informative,  that 
is  well-written,  that  is  sensible  without  being 
"solcmncholy"  that  says  just  enough  and 
knows  when  to  stop. 

It  has  remained  for  Alfred  Stephen  Bryan, 
the  International  Authority  upon  Men's 
Dress  to  originate  such  a  Newspaper  Feature, 
THE  WELL-DRESSED  MAN.which  touches 
the  reader  upon  his  most  susceptible  spot — 
his  appearance. 

That  this  Feature  has  pouerful  man-reader 
interest  is  proved  by  the  fact  that  it  was 
bought  on  sight  and  is  now  running  in  such 
nationally  known  newspapers  as  those  named 
in  the  centre  panel. 

Women  read  Fashion  Information  only 
casually,  because  they  know  all  about  style. 
"'Tis  woman's  whole  existence".  Men  read 
Fashion  Information  carefully,  because  their 
observation  and  opportunities  to  know  about 
Style  are  limited. 

The  Editor  who  publishes  THE  WELL- 
DRESSED  MAN  Weekly  Fashion  News 
Fearurc  is  creating  concentrated  man-reader 
interest  and  he  is  a  year  in  advance  of  his 
contemporaries,  because  every  Editor  will  be 
casting  about  for  such  a  feature  next  year. 

If  the  franchise  is  yet  open  in  your  ciry, 
wire  or  write,  and  we  will  reserve  exclusive 
rights  and  quote  terms.  We  have  had  to 
disappoint  some  mighty  fine  newspapers, 
because  they  waited  too  long  to  make  up 
their  minds. 
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To  business  ^Managers! 

MOST  Syndicarcd  Newspaper  Features 
only  cost  you  money.  Here  is  one — 
and  the  only  one — that  makes  monev  for 
you.  The  country's  ablest  Newspaper  Pub- 
lishers have  for  years  had  this  idea  in  mind 
— Alfred  Stephen  Bryan  has  put  it  into  type. 

Apparel  and  Textiles  constitute  about 
60'*  of  all  the.  Advertising  carried  by 
newspapers.  Every  manufactured  product 
of  Men's  Wear,  except  only  underwear,  is 
bought,  sold  and  advertised  upon  Style. 

THE  WELL-DRESSED  MAN.  hv  positive 
published  proof,  has  delivered  within  two 
months  many  thousands  of  lines  of  local  busi- 
ness to  Its  subscribers.  It  is  beginning  to  de- 
liver choice  accounts  in  foreign  btatnea  never 
before  placed  in  daily  newspapers  but  here- 
tofore confined  to  wasteful,  haphazard  "gen- 
eral publicity"  in  magazines. 

The  General  Manager  of  one  of  the  big- 
gest dailies  in  Ohio  writes:  "Within  one 
week  after  taking  on  THE  WELL-DRESSED 
MAN,  our  local  advertising  staff  signed  up 
most  of  the  men's  wear  stores  in  this  ciry  for 
space  on  the  Bryan  page  at  an  increase  of 
approximately  40(?  over  their  contract  rates. 
It  is  the  most  quickly  saleable  feature  wc  have 
ever  published"  The  original  of  this  letter 
is  on  file  in  our  office. 

No  more  constructive  work  in  behalf  of 
Daily  Newspapers  has  ever  been  done  than 

through  the  Well-dressed  man  by 

Alfred  Stephen  Bryan,  a  newspaper  enthusi- 
ast for  2C  vears  and  recognized  at  home  and 
abtoad  as  the  Foremost  International  Au- 
thority upon  Men's  Dress  under  the  pen 
name  of  "Beaunash". 

Write  for  Prospectus  and  Specimen  Ar- 
ticles, together  with  facsimiles  of  published 
pages  showing  the  actual  Advertising  that 
this  Feature  is  delivering  week  by  week,  and 
it's  all  new  Adtiertijing,  not  simply  regular 
advertising  placed  upon  the  Featute  Page. 


If  In  Nen-  York,  You  Are  Invited  To  Meet  Mr.  Bryan  At  His  Office  Or  Ehen  here,  By  Appointment 

ALFRED  STEPHEN  BRYAN  MEN'S  FASHION  FEATURE 


I.  L.  HEUSLEIN 

General  Manager 


665  Fifth  Avenue,  New  York 

TELEPHONE,  PLAZA  1600 


M.  BLACKWOOD 

Sale*  Manager 
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of  charges  or  assertions  which  tended  lo 
set  a  man  in  an  odious  or  ridiculous 
light  and  thus  to  damage  him  in  his  rela- 
tions with  society  (lor  this  was  the 
Common  Ijiw  meaning  of  libel)  consti- 
tuted an  unwarranted  invasion  of  the 
r  at  I  of  privacy  and  if  the  harmful  as- 
.  ruons  were  true  the  victim  of  pub- 
licity was  damaged  alt  the  more.  How- 
ever, as  people  grew  accustomed  to 
newspapers  it  became  apparent  that  the 
public  intcrc«t  was  served  when  the  pub- 
lic was  warned  against  a  scoundrel,  and 
because  of  this,  an  exception  was  made 
where  the  harmful  published  statement* 
were  true,  could  be  proven  true  in  a 
court,  and  where  their  publication  came 
within  the  exception.— where  they  were 
not  pub!  ished  maliciously  to  persecute 
the  person  exposed,  but  because  of  the 
duty  to  serve  the  public  by  unmasking 
dishonest  and  unprincipled  individuals. 

Musi  Look  to  Facts 

Today,  the  newspaper  pleads  in  de- 
fense under  this  same  exception  which  is 
nuw  generally  embodied  in  the  statute 
law  of  the  several  states.  The  tendency 
is  slow  to  extend  this  exception  and 
where  reputations  are  at  stake  it  be- 
hooves the  newspaper  writer  to  step  with 
care  and  look  to  his  facts  and  to  the 
reason  for  their  publication. 

The  power  of  the  newspaper  to  ruin 
reputations  or  bring  financial  ruin  on  a 
husinesi  concern  by  damaging  asser- 
tions, the  tremendous  power  of  the 
printed  w  ord.  makes  it  fair  to  impose  on 
the  newspaper  the  penalties  laid  upon  it 
by  the  libel  laws.  The  Individual  at- 
tacked by  a  newspaper  must  be  protected 
from  unjust  and  mistaken  attacks. 

Calling  a  man  a  murderer,  a  dis- 
hnnrM  scoundrel,  a  thief,  or  a  confi- 
dence man  is  hard  to  justify  when  the 
facts,  if  well  told,  would  be  more  con- 
vincing, hut  when  any  such  assertion  is 
made  and  can  not  be  backed  with  farts 
a  libel  suit  is  almost  certain  to  convince 
the  newspaper  owners  that  a  change  in 
style  is  advisable  and  greater  accuracy 
i-  c«*entiaL 

To  avoid  libel  suits  and  to  gain  the 
reader's  friendship  because  of  the 
newspaper's  implied  spirit  of  fair  play, 
the  newspaper  often  prints,  on  its  edit- 
orial page,  an  offer  to  correct  any 
damaging  mistake. 

Here  is  a  notice  that  appeared  at  the 
head  of  the  editorial  column  of  the 
Sioux  City  (Iowa)  Tribune: 

Shot  Cm-  IkWi  Policy 

"Any  erroneous  reflection  upon  the 
character,  standing  or  reputation  of  any 
prnon.  firm  or  corporation  which  may 
■ippcar  in  the  columns  of  The  Tribune 
will  he  gladly  corrected  upon  its  bring 
brouitht  to  the  attention  of  the  man- 
ager" 

The  Fulton  (Missouri)  Gaiette 
printed  this  notice  at  the  head  of  its 
'  editorial  column: 

"The  Gaiette  does  not  print!  either 
free  or  a«  advertising,  signed  or  un- 
signed statements  from  committees  or 
individuals  concerning  neighborhood  or 
personal  <iuarrrls.  It  also  denies  «pace 
to  anyone  to  attack  the  character  dI  any 
person.  This  newspaper  does  not  per- 
mit it»rlf  to  be  used  by  anyone  as  thr 
means  of  satisfying  grudges,  or  venting 
tplcrn  or  hatred. 

"No  matter  how  important  they  may 
Ik-,  un-igncd  and  anonymous  ommuni- 
ritions  to  The  Gaiette  are  ignored. 
The  name  of  the  sender  is  wanted  as 
an  evidence  of  good  faith  and  not  tor 
publication.  If  you  have  something  you 
want  to  appear  in  the  Gazette,  you 
must  sign  your  name  to  it. 

"The  Gaiette  is  glad  to  correct  state- 
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ments  in  its  columns  that  do  an  injus- 
tice to  any  individual,  institution,  or 
community.  Every  effort  is  made  to 
gel  exact  facts  concerning  all  matters 
mentioned  in  this  paper,  but  mistakes 
are  made  sometimes.  It  is  always  a 
pleasure  to  correct  them,  for  the  Ga- 
iette does  not  intentionally  misrepre- 
sent anybody  or  anything." 

Accuhacy  or  Statement 

Factual  accuracy  is  no  more  essential 
than  accuracy  of  statement.  The  right 
word  or  phrase  is  worth  seeking,  and 
is  its  own  justification  when  found. 

Unless  the  words  fit  Use  ideas  and 
unless  the  ideas  are  advanced  in  under- 
standable order  the  truth  is  misrepre- 
sented, although  each  sentence,  word 
for  word,  be  utterly  beyond  dispute. 

To  say.  for  example,  that  funds  are 
missing  from  the  First  National  Bank, 
and  that  the  cashier  of  the  First  Na- 
tional has  been  gone  since  the  day  be- 
fore the  shortage  was  discovered,  is 
tantamount  to  saying  the  cashier  is  a 
defaulter  although  each  of  the  separate 
assertions  of  fact  be  susceptible  of 
complete  proof. 

inister  misrepresentations  are 


always  creeping  into  the  columns  of  the 
paper  unless  the  writer  strives  con- 
stantly for  accuracy  ol 


Fair*  wis 

Accuracy  in  fact  and  accuracy  in 
statement  are  made  easy  by  fairness. 
Bias  and  prejudice  have  their  roots 
deep  in  individual  experience,  but  they 
should  be  kept  out  of  the  newspaper. 
The  editor's  private  dislikes  are  out  of 
place. 

The  blind  men  who  went  to  "see"  the 
elephant  were  at  variance,  because  one 
felt  the  elephant's  leg  and  thought  the 
elephant  like  a  tree,  another  ran  his 
hand  along  the  elephant's  side  and 
thought  the  elephant  like  a  wall,  a 
third  took  hold  of  the  elephant's  tail 
and  said  the  elephant  was  clearly  like 
a  rope,  a  fourth  touched  the  elephant's 
curling  trunk  and  said  the  elephant  was 
like  a  snake,  and  a  fifth  touched  the 


Just  as  false  is  the  view  of  the  news- 
paper writer  who  can  not  climb  up 
above  his  own  personal  likes  and  dis- 
likes and  look  the  facts  squarely  in  the 
eyes.    Fairness  in  seeing  the  facts  is 


the  first  step  toward  factual  accuracy 
and  accuracy  of  statement. 

The  reader  buys  his  newspaper  to  find 
out  the  truth.  His  interest  is  entitled 
to  first  consideration  because  his  sub- 
scription makes  the  newspaper  possible, 
and  his  payment  of  the 
money  charges  the  newi 
with  a  public  interest. 

EorroatAE  Dispitts  Usfat« 

Staying  inside  the  libel  laws  does  not 
satisfy  the  demand  for  fairness.  That 
is  performing  a  negative  duty— refrain- 
ing from  damaging  individuals  with 
the  power  of  the  newspaper.  A  posi- 
tive duty  likewise  rests  on  the  editor. 
He  must  give  the  reader  that  for  which 
the  reader  has  paid  his  money-accurate 
and  fair  information. 

Personal  quarrels  and  editorial  con- 
troversies belong  to  the  old  era.  Few 
newspapers  today  engage  in  the  sport 
of  tearing  down  the  public's  good  opin- 
ion by  making  newspapers  ridiculous 
through  unmannerly  bickerings  and 
snarlings  in  the  editorial  column. 

Examples  can  be  found,  however, 
and  they  are  too  numerous,  despite  the 
(Continued  on  Page  48) 


"  Rememtx-r  Thia — A  Man  i»  More 
Interested  in  Himself  Than  in  Any- 
thing Else  in  the  World." 


UNSEEN  POWEf\ 


Them  ii  unseen  power  in  every 
man:  '  and  Stud/'  wit 


Correspondence  schools  are  I 
Vocational  and  Inspirational 
sold  by  the  thousands. 
Is  it  a  fad? 

AV 

It  Is  the  logical  result  of  the  I 
period  of  recilesn  prosperity  to  one 
industry  and  self-denial. 

Men  are  being  compelled  to  think  seriously. 

When  a  man  thinks  seriously,  he  realizes  his 
own  handicaps.  He  studies  to  overcome  them. 
He  devours  whatever  helpful  reading  matter  comes 
his  way.   He  goes  after  more. 

A  real  need  exists  today. 

There  are  just  three  groups  of  men  that  can 

1.  Book  publishers. 

2.  Magazine  editors. 

3.  Newspaper  editors. 

more  than  the  third. 

Think  what  It  would  mean  to  you  if  your  news- 
paper were  to  help  more  men  and  women  attain 
the  one  thing  that  concerns  them  most  vitally — 
the  betterment  of  '" 


THK  HOYS  AND  GIRLS 
NrWSI'APER 

-The  Biggest  Little  Paper 
in  the  World" 

KonrxT  yi'ii  1.1  v 
".  f  met  if  «'»  (irrateit 
Paianraphtr" 

J.  P.  McF.vov 
"A  Comic  Strip  in  Type" 

Not  nunt.  but  each  the 
hn.1  in  it's  line. 


"Ilooks  and  Study."  a  new 
lo  start  June  1th.  will  help  you  do 
now  for  complete  information. 

"Books  and  Study"  will  be  far  ._ 
•mall  copy  sheet  a  week.    Behind  the  scenes  we 
will  carry  on  a  direct-to-your-reader  pamphlet 
service  that  will  give  hint  exactly  the  informs  ' 
and  pet 
■itnnte.  _ . 

wh> 


•  ill  give  him  exactly  the  information 
advice  he  wants,  in  a  manner  so 
sc.  and  authoritative,  that  too  will 
no  one  lias  ever  done  it  that  way 


Wire!  Lei  us  tell  you  all  about  tt!  Wire! 


than  almoH  any  other  kind, 
mediately  to  the  netetpapert  that  gift 
attention  lo  ike  snfc/rt-t  editorially) 


ASSOCIATED  EDITORS 
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First 

In  the  prompt  and  comprehensive  collection  and  presentation  of  the  news 
of  the  world,  The  New  York  Times  leads  all  other  newspapers. 

In  volume,  quality  and  authenticity  of  news,  The  New  York  Times  is  not 
surpassed  by  any  other  newspaper.  Students  in  journalism,  at  the  Univer- 
sity of  Illinois,  numbering  more  than  100,  after  a  study  of  the  various 
American  newspapers,  selected  The  New  York  Times  as  the  newspaper 
"giving  its  readers  the  best  and  most  complete  accounts  of  all  happenings 
of  the  day,  local,  national  and  international." 

Seniors  of  the  Sheffield  Scientific  School,  Yale  University,  in  April,  1 92 1 , 
voted  The  New  York  Times  the  favor>e  and  leading  newspaper  of  the 
United  States. 

The  New  York  Times  possesses,  in  a  i  unusual  degree,  the  confidence  of 
its  readers,  who  represent  the  greate  t  purchasing  power  in  the  world. 

Advertisements  offered  for  publication  in  The  New  York  Times  are  care- 
fully scrutinized.  Hundreds  of  columns  of  advertisements  are  declined, 
under  the  strict  censorship  maintained. 

In  three  months  of  this  year,  The  Times  published  5,146,300  lines 
of  advertising — 1,629,278  lines  in  exte3s  of  any  other  New  York  news- 
paper. 

The  average  net  paid  circulation  of  the  daily  and  Sunday  editions  of  The 
New  York  Times,  as  reported  to  the  Post  Office  Department  for  six 
months  ended  March  31,  1921,  was  352,528. 


g(r*       j^rk  Sim** 

"All  the  News  That's  Fit  to  Print" 
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tendency  to  better  things.  How  heated 
an  editorial  controvert  may  become  is 
apparent  {rum  the  following  editorial 
from  the  Paris  <Mo.)  Appeal: 

"It  has  been  suggested  that  at  the 
candidate's  meeting  in  Paris  next  Wed- 
nesday the  Appeal  and  Mercury  editors 
give  a  public  discussion  of  the  malteri. 
whatever  they  are,  that  have  occasioned 
so  much  newspaper  agitation  during  the 
last  three  yeariL  The  Appeal  editur  is 
willing.  Let  Mr.  [iodine  have  all  the 
time  he  wants  to  present  his  grievance. 

Stay  Oct  or  CoxTaoviRstEs 

"I  will  be  right  there  ready,  willing  and 
anxious  to  meet  the  issues.  If  I  fail 
to  prove  beyond  the  shadow  of  a  doubt 
that  he  is  utterly  dishonest  and  insin- 
cere about  the  things  he  has  been  dis- 
cussing—my service  to  the  state,  my 
salary  as  a  public  official,  my  incon- 
sistency as  an  editor,  the  record  of  tltc 
state  administration  or  any  of  the  other 
things  that  have  given  him  offrn«e — 
that  he  has  been  inspired  by  persoml 
animosity  and  not"  by  principle — I  will 
agree  to  retire  permanently  from  the 
newspaper  game.  Now  this  is  a  fair 
proposition.  Having  made  these  issues, 
Mr.  Bodine  should  not  lie  afraid  to  meet 
them  before  a  crowd  of  Monroe  county 
people," 

The  best  way  to  win  an  editorial  con- 
troversy is  to  stay  out  of  one.  Nothing 
takes  the  heart  out  of  an  editorial  attack 
like  silrtsee.  No  othrr  reply  to  an  at- 
tack of  villification  and  abuse  can  be  as 
effective  as  silence. 

Including  private  disputes  is  the 
newspaper  is  unfair  to  the  newsjnpcr 
because  it  lays  the  paper  open  to  sus- 
picion. The  editorial  column  ought  to 
lie  above  any  suspicion  of  bribery.  The 
nrwspaper  whose  editorials  are  influ- 
enced or  cnlnred  by  private  interests, 
whether  those  interest!  are  its  own  or 
the  interests  of  an  individual  or  busi- 
Ikta  concern,  loses  its  influence  as  soon 
as  the  readers  come  to  believe  this.  So 
damaging  is  such  an  opinion  that  any 
appearance  that  would  stir  suspicion 
should  be  avoided. 

Private  business  must  come  intn  the 
news  and  etlitoriat  columns  when  pri- 
vate business  collides  with,  or  is  con- 
nected with,  public  affairs  and  public 
interest.  This  question  of  policy  may 
as  well  be  disposed  of  here.  It  is  un- 
fairMlp,  the  reader  to  make  his  news- 
pap«r  the  mouthpiece  of  a  private 
interest, 

St/mtttstNG  Rial  News 

The  advertising  columns  of  the  news- 
paper furnish  its  chief  income.  Some- 
time* the  advertising  columns  hinder 
instead  of  help  the  attempt  tn  develop 
the  opportunity  in  the  editorial.  To 
say  in  the  editorial  column  that  adul- 
terated foods  and  falce  medicines  are 
evils  that  must  be  stamped  out.  and 
yet  accept  advertisements  from  such 
r..nrcrn«:  to  attack  vice  and  immorality 
in  the  editorial  column  and  'till  run 
questionable  or  immoral  advertisements 
in  the  classified  columns:  tn  hold  up  to 
ridicule  the  clairvoyant  who  mulcts  the 
superstitious  poor,  and  at  the  umr  lime 
run  "fortune  teller  ad*'*  on  another 
rage;  in  short  to  advocate  one  thing 
editurialli  and  yet  to  allow  it>  opiw-site 
la  be  advocated  in  the  advertising  C"I- 
iinn.  fir  money,  is  an  inconsistency  that 
I'lv  nublic  nowhere  overlooks. 

Tlir  newspaper  that  is  bribe.!  by  its 
own  business  income  is  not  far  above 
■  he  new-paper  thai  charters  hlac'stnail 
for  keeping  statements  out  of  print 
The  public  pre-s  should  ne\er  lie  U't'd 
for  private  end-. 

]'o  compromise  when  an  advertiser 
wauls  news  "kept  out  of  the  paper''  is 
to  encourage  further  truuble,  fur  to  sur- 


render to  the  advertiser  once  is  to  in- 
vite the  same  request,  in  the  form  of  a 
demand,  later  on.  Yielding  to  one  ad- 
vertiser will  compel  equal  complaisance 
toward  others.  Nowhere  is  the  truth 
of  the  old  saw,  "give  a  man  an  inch 
and  he  will  take  an  ell,"  more  clearly 
demonstrated. 

When  the  news  story  is  printed,  over 
the  advertiser's  protest,  editorial  com- 
ment is  rubbing  salt  in  his  wounds. 
To  compromise  here  is  just  at  blame- 
worthy as  in  the  initial  clash  over  print- 
ing the  news.  If  the  news  story  affects 
public  interest,  as  it  generally  does, 
then  editorial  comment  must  not  lie 
withheld, 

Lxave  No  Room  to  Com  misuse 

An  eastern  newspaper  ran  advertis- 
ing for  two  breweries.  Brewing  com- 
panies of  that  city  were  prosecuted  on 
the  ground  of  violations  of  state  laws 
regulating  breweries.  The  newspaper 
printed  the  list  of  the  indicted  brewing 
concerns,  but  omitted  the  names  of  its 
two  advertising  customers,  and  it,  in 
its  editorial  columns,  omitted  reference 
to  the  same  two  breweries.  Every  other 
newspaper  in  the  city  printed  the  list 
of  indictments  entire,  and  commented 
on  the  news. 

There  is  no  room  for  compromise. 
Print  all  the  news  fit  to  print.  Com- 
ment fairly  and  fully  on  all  news  teat 
affects  the  public  interest.  Let  nothing 
drag  the  newspaper  from  this  path. 
The  advertiser  will  in  the  end  respect 
the  newspaper.  The  people  will  believe 
in  it,  and  will  see  that  its  circulation 
figures  are  ao  large  that  advertisers  can 
nnt  hoycott  its  columns. 

Just  as  character  determines  a  man's 
manner,  his  attitude,  the  tones  of  his 
voice,  and  his  opinions  abnut  life,  so 
the  newspaper's  underlying  policy,  ser- 
vile or  independent,  is  reflected  in  its 
style  and  its  tnne.  Accuracy  and  fair- 
ness in  style  depend  on  accuracy  and 
fairness  in  policy,  fundamentally  and 
inseparably. 

Fairness  to  the  reader  and  to  the 
newspaper  can  lie  emphasized  by  under- 
statement. Pmve  more  than  is  neces- 
sary' to  carry'  tbe  point,  and  this  effect 
of  understatement  is  made  doubly  effec. 
live.  Conviction  is  bred  in  the  reader's 
mind  because  he  perceives  the  news- 
paper is  restrained  in  what  it  says,  and 
he  is  led  to  regard  what  it  docs  say  as 
dependable.  Exaggeration  breed*  lack 
of  confidence,  just  as  in  the  third  reader 
story  of  the  boy  who  shouted.  "Wolf, 
wolf,"  when  there  was  no  wolf.  Under- 
statement convinces  the  reader  that  the 
conrlusinn  is  unassailable  because  he 
vould  have  been  willing,  on  the  s  me 
facts,  to  go  farther  than  he  was  asked 
to  go. 

Vaue  of  Understatement 

The  paper  that  tells  the  facts  truth- 
fully and  conservatively  is  effective 
when  events  really  call  for  empha-is. 
The  newspaper  that  used  multi-colored 
headlines  and  double  -column  leads  every 
day,  whether  the  news  justifies  big 
heads  in  Gothic  type  or  not  is  hard  put 
to  it  to  give  emphasis  to  a  world-rock- 
ing disaster  story. 

To  see  the  facts  clearly,  to  be  sure  of 
the  facts,  to  state  them  In  accurate 
English,  in  a  style  not  warped  and 
marred  by  servile  editorial  policy,  to 
avoid  appearance  as  well  as  the  actual 
presence  of  bias,  is  bring  fair  to  the 
reader  and  to  the  public  to  which  the 
lit-  a  -paper  is  under  a  duty. 


(Obituary 


L,  A.  PimT,  one  of  the  best  known 
newspaper  men  in  Texas,  died  at  Aus- 
tin last  week,  aged  60.  He  suffered  a 
stroke  of  paralysis  about  two  months 
ago  during  the  session  of  the  Texas 
legislature.  Mr.  Petit,  lwrn  in  Buffalo. 
N.  Y.,  came  to  Texas  about  25  years 
ago.  For  a  number  of  years  he  was 
Austin  correspondent  for  tbe  Houston 
(Tex.)  Post,  and  also  served  in  an  edi- 
torial capacity  on  this  paper  for  several 
years. 

William  L.  Toll  Epson,  business  man- 
ager of  the  Monroe  (Wis.)  Evening 
Times  succumbed  after  a  three  weeks' 
illness  of  pneumonia. 

James  M.  Hall,  editor  and  publisher 
of  the  Philadelphia  Sunday  Dispatch, 
died  suddenly  last  Sunday  following  an 
attack  of  indigestion,  in  Philadelphia. 
Mr  Hall  came  from  England  in  IA82 
and  has  been  owner  and  editor  of  the 
Sunday  Dispatch  since  1886. 

Mai.  Wmdnm  Harvty  SrtaiA.  a  for- 
mer Philadelphia  newspaper  man  and 
a  veteran  of  the  Civil  War,  died  this 
past  week  at  his  home  in  Council  Bluffs 
(la.)  He  was  86  years  old  and  one  of 
the  few  surs-iving  members  of  the  cav- 
alry that  made  the  famous  ride  with 
Gen.  Sheridan  from  Winchester  to  Ce- 
dar Creek. 

Harry  EL  Bowman,  veteran  printer 
and  the  eldest  son  of  Col.  John  M. 
Knwman,  one-time  owner  and  editor  of 
the  Johnstown  (Pa.)  Tribune,  died 
April  16  at  his  home  in  Philadelphia 

Frank  Ender.  aged  66  years,  a 
prominent  farmer  of  Nelson,  Wis.,  and 
father  of  A.  F.  Ender.  publisher  and 
editor  of  the  Chippewa  Falls  (Wis.) 
Daily  Press,  was  killed  hy  a  falling  tree 
on  April  13. 


Charles  T.  Kelley,  owner  of  the 
Managha  (Minn.)  Journal  and  depury 
state  immigration  commissioner  of  Min- 
nesota, died  in  Sl  Paul  April  22,  aged 
60  years, 

J.  E.  Ford,  director  of  advertising  of 
the  American  Fruit  Grower,  Chicag  •. 
died  last  week  following  three  week*'  ill 
ness  with  pleurisy.  He  was  41  yean 
old  and  had  been  with  !.ord  &  Thomas 
for  M  years,  later  with  Hearst's  Magi 
line  and  Cosmopolitan,  and  with  the 
American  Fruit  Grower  since  it*  estab- 
lishment. 

Charles  H.  Govan.  for  many  years  a 
proofreader  on  the  New  York  Herald 
and  other  New  York  newspaper*,  died 
in  Hoboken.  N.  J..  April  24  after  a  long 
illness,  aged  71  years. 

Lorexio  Gatt  Suspicj,  an  advertising 
man  of  New  York,  died  April  23  at  his 
home  at  Mount  Vernon.  He  was  a 
graduate  of  the  French  College  in  Rome 
and  came  to  America  about  nineteen 
years  ago,  entering  the  advertising  firm 
of  Murray,  Howe  &  Co.,  New  York, 
later  becoming  a  member  of  the  firm. 

John  G.mnes  Pulliam,  for  many 
years  editor  of  the  Harrodsburg  (Ky.  < 
Herald,  died  a  few  days  ago  in  Harrods 
burg,  aged  64  years.  He  founded  the 
Herald  in  1BR7  and  was  its  editor  until 
1916.  when  he  sold  his  interest,  hut  was 
connected  with  the  paper  until  his  death. 

Marctl  RnjANTE.  editor  of  the  Fran- 
co-American Gazette,  New  York,  died 
last  week  from  a  fractured  skull  stis 
tained  in  an  automobile  accident.  He 
was  40  year*  old. 

Arthur  H.  A.  Richard  Parkhvu^t 
who  had  served  on  the  editorial  staffs 
of  the  New  York  American,  World  and 
Evening  Telegram,  died  in  New  YorV 
April  23.  following  an  operation.  He 
was  52  years  old. 


Now  Glass  Sl  levin 

John  Glass  this  wrek  announced  that 
his  publishers'  representative  office  will 
he  conducted  in  the  future  under  the 
name  of  Glass  &  Irvin.  with  offices  in 
the  Wrigley  Kuildiiw.  Chicago. 


Why  Not  New  Jersey? 

Mr.  Advertising  Agency  Man, 
Afav  York,  Chicago,  or  Elsewhere. 


April  26.  1921. 


Deer  Sir. 

you  ■  mw  client  who  .»  particularly  aeaptfeal 
•bout  advartjebig  result*  In  Ttewipapertr  If  atari 
hie  campaign  in  New  Jaraay,  A  fttOe  «(*(«?  we  admit, 
but  mtgniy  kn  Ha  rceourcaa,  whim  offer*  ■  large  and 
productive  conaumete  market. 

A  doxen  newapepera  or  ao,  tai  many  c  It  lee  la  thl* 
progreeerve  atata,  will  farina:  hami  the  bacon  to  any  manu- 
facturer tKat  ha*  anything  of  merit  to  eell- 

1!  II  la  hie  deair*  to  atart  in  on*  city  at  B  time,  we 
reapect.ully  auggeat  PATE.R50N,  tha  third  cttr  in  th* 
atate.  be-cauae  PATCRSQN  baa  now  a  population  of 
nVB66.  and  a  total  tn  a*  vine*  deposit*  at  |4b,296, 46a, 
wuh  other  dapoeite  of  aJVOOO.OOO.  Tnera  are  1,200 
manufacturing  establishment  a.  employing  40.0|>0  people, 
with  annual  wagea  or  MA. 000. 000.  which  tn  1920  produced 
»:■>.'"■   i;-ir.  worth  of  good* 

May  we  further  anggeat  th*  uaa  of  the  PATCRSON 
HttU  GUARDIAN,  a  conalractive  newapaper  with  !■■ 
markable  reader  confidence,  which  la  willing  la  co- 
operate with  national  advertleer*  to  aecure  rapTaeeata- 
taw,  to  furniah  information  about  their  particular  market, 
etc.  Buaineaa  la  GOOD  in  PATERSON  and  l»  getting 
better  every  day. 

Over     100     national     advertiser*  ute 
GUARDIAN   with  aucceaa. 


the  PRESS 


Try  oot   the  poealh.l.tte>*  of   the   PATERSON  market 
It  will  make  you  •olid  with  your  client, 
a 

Very  truly  your*. 


B  BRYANT. 

PublUhe*. 
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Why  Grope  inthe  light 


? 


Pull  off  your  blinders.  Work 
in  the  illumination  of  Audit 
Bureau  Circulation  Reports. 

Naturally  you'll  look  up  cir- 
culation figures. 

But  don't  stop  there! 

Read  pages  two,  three  and  four 
of  your  Audit  Bureau  Circula- 
tion Report  and  throw  the 
light  of  common  sense  on  the 
kind  of  circulation. 

Who  gets  the  publication? 

Where  does  it  go? 

What  is  paid  for  it? 

Does  it  fit  in  with  your  plans? 

You'll  find  all  this  information 
on  the  inside  pages,  further 
along  than  mere  "Net  Paid." 

The  inside  pages  of  an  A.B.C. 
report  give  you  the  inside  story 
of  circulation. 

Look  further  into  your  A.B.C. 
reports  and  your  advertising 
appropriation  will  go  further. 

Right  now  more  scientific 
selection  of  mediums  is  of 
particular  value. 


Audit  Bureau  of  Circulations 

ioi  South  State  Street  Chicago  •  H7  Fifth  Avenue  New  York 


Google 


BRITISH  OBJECT  TO 
IMPORT  DUTY  ONLY 
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Lord    Be*T»r  brook    and    Sir  Edward 
Hull,,,,  Say  Such  Tariff  Will  Upaat 
World  Markata — Question  of 
U.  S.  Stipplia. 


By  Huuimr  C.  Rioout 

l.onjtm  t  }  mi  ,*  a  l'causasi 

The  House  of  Commons  has  under 
discussion  a  proposal  to  impose  a  thirty- 
three  and  one-third  per  cent  tax  on  the 
imports  of  debtor  nations,  and  British 
paper  manufacturers  are  asking  that  this 
duty  he  applied  to  the  newsprint  indus- 
try owing  to  the  lack  of  cmploymrnt 
which  affects  it.  The  resolution  under 
which  it  it  being  discussed  has,  in  fact, 
been  postponed  on  account  of  Parliament 
devoting  its  time  to  the  coal  strike  and 
its  grave  possibilities,  but  taking  advan- 
tage of  the  position  created,  two  promi- 
nent newspaper  proprietors  have  issued  a 
warning  that  there  are  other  considera- 
tions to  be  weighed,  I-ord  Reaverhrook. 
who  is  associated  with  the  London  Daily 
Express,  and  Sir  Edward  Houlton.  who 
is  responsible  for  some  six  or  eight  daily 
and  weekly  newspapers  in  London  and 
Manchester  (The  Daily  Sketch  among 
them)  signed  the  communication  jointly, 
and  point  out  that  the  proposal  would 
tend  to  create  disturbance  of  all  news- 
print markets,  including  that  of  the 
U.  S.  A. 

KrrriNC  Mrx  F.mm.oyzo 

These  authorities  quote  one  paper 
manufacturer  as  saying  that  the  manu- 
facturer here  is  actually  selling  below  the 
cost  price  of  production  in  the  effort  to 
keep  men  employedi  and  that  this  state 
of  affairs  is  due  to  the  competition  from 
Norway,  Sweden,  Finland,  and  Germany 
— owing  to  dumping  and  to  the  low  rate 
•I  exchange  with  Finland  and  Germany. 
Supposing  this  to  be  the  case,  what  is 
the  remedy?  To  put  the  3i''i  per  cent 
tax  on  newsprint  imports  from  those 
countries.  To  begin  with,  the  tax  cannot 
be  imposed  on  the  import  from  Sweden 
any  more  than  on  that  from  Canada. 
Newfoundland,  and  the  U.  S.  A.,  lar- 
cause  the  rate  of  exchange  i«  against 
us  in  all  four  countries. 

The  first  result  will  he  that  Sweden, 
taking  advantage  of  the  European  mo- 
nopoly thus  conferred  oil  her  hy  the 
British  Board  of  Trade,  would  export 
her  entire  production  to  Great  Britain 
and  make  good  her  own  deficiency  by 
importing  that  of  hrr  cxrludrd  neigh- 
bors. The  newsprint  industry  in  thi« 
country  would  not  Ik*  a  penny  the  better 
for  the  transaction,  or  employment  in- 
creased in  any  way.  If  Norway  or  Fin- 
land still  had  a  surplus,  they  would  he 
obliged  to  ship  it  to  the  New  World, 
disturbing  the  American  and  Canadian 
market  and  ultimately  our  own,  ami 
>etting  free  more  exports  to  Great 
Britain  from  those  countries. 

Ui.nrK.snr  No  Hnr 

You  cannot  help  a  British  industry  hy 
blockading  the  import*  of  a  certain  num- 
ber of  countries  while  trttimc  tbe  im- 
ports of  others  in  free.  Anart  from 
the  Furopean  supply  altogether,  so  long 
as  Newfoundland.  Canada,  and  the 
I'nited  Slates  of  America  can  send  u< 
newsprint  free  they  will  continue  to 
fix  the  world  price.  «hich  our  manu- 
facturer* will  lie  unable  to  alter.  Noth- 
ing except  a  tariff  on  the  newsprint 
importers  of  all  countries  will  he  of 
the  slightest  use  to  Briti-h  paper  manu- 
facturers. 

The  statement  that  the  manufartnr. 
ina  industry  is  selling  here  below  cost 
price  is  perfectly  trnr.  The  further 
•tigge-linn  that  this  state  of  affairs  is 


due  entirely  to  competition  from  Eu- 
ropean debtor  countries  needs  qualifi- 
cation. It  is  also  due  to  the  fact  that 
manufacturers  are  working  off  raw  ma- 
terials ( ground's ood  and  pulp)  bought 
in  foreign  countries  under  contract  at 
the  very  high  prices  of  the  past  year. 

At  the  best  these  contracts  will  not 
run  till  June.  1922;  hut  the  materials 
have  to  lie  used  at  some  time  or  another 
and  the  consequent  losses  faced.  The 
consumers  of  newsprint  in  this  country 
certainly  ought  to  consult  together  with 
a  view  to  arriving  at  some  means  of 
a**i*ting  within  the  limits  of  their  power 
an  industry  which  employs  so  many 
thousands  through  a  bad  time.  But  do 
not  let  the  manufacturers  rush  blindly 
to  Parliament  and  a  tariff  remedy  which 
will  not  cure  a  single  one  of  their 
troubles  and  will  do  nothing  except 
cause  a  general  upset  in  the  newsprint 
markets  of  the  world. 


"IT'S  MUH,"  SAYS  BOB  DAVLS 


FRANCE  NOW  TEACHES 
JOURNALISM 


A  "DEPARTMENT  of  Journalism 
and  Preparation  for  Public  Life" 
has  been  organized  at  the  Ecole  Inter- 
allied des  Haute*.  Etudes  Soctales  in 
Paris,  and  its  courses  are  proving  to  lie 
among  the  most  popular  offered  hy  the 
school. 

The  teaching  is  entirely  in  the  hands 
of  men  who  have  achieved  notable  suc- 
cess in  practical  newspaper  making. 
'How  Newspapers  are  Made"  is  the 
title  of  oner  series  of  weekly  lectures, 
of  which  the  organizer  is  Fernand 
Hauser,  Parliamentary  editor  of  the 
Paris  Journal.  M.  Mauser  himself 
delivers  lectures  on  interviewing.  Other 
snhjects  treated  by  experts  in  their  re- 
spective lines  are:  reporting  and  news- 
writing,  management  of  newspapers, 
technical  organization,  political  report- 
ing, dramatic  criticism,  book-reviewing, 
.ports-writing,  crime-reporting,  news- 
paper photography,  corresponding  for 
foreign  papers,  foreign  correspondence 
for  French  paper*,  and  the  peculiar 
problems  of  the  small  local  |»per  in  the 
pros  inces. 

The  detail  of  instruction  is  carried  so 
far  as  to  devote  special  lectures  to 
"covering"  the  Municipal  Council,  the 
Courts,  and  each  of  the  various  depart- 
ments of  the  government,  not  to  mention 
the  French  Academy  and  the  learned 
societies. 

A  prominent  lawyer  lectures  on  the 
reporting  of  big  trial*,  trlling  the  *tu- 
dents  what  distinguishes  a  "cause  cele- 
hre"  from  a  banal  lawsuit  and  giving 
them  an  insight  into  legal  theory  and 
practice. 

The  p»ychology  of  the  successful 
journalist  is  taken  up  in  other  lectures 
ami  the  -tudrnt  is  enabled  to  judge  what 
mental  qualities  are  required.  Combined 
with  this  is  a  course  in  journalistic 
ethic*. 

Advertising  ha*  a  prominent  pari  in 
the  curriculum,  and  i«  covered  in  all  its 
branches  by  an  advertising  engineer. 

One  subject  that  rarely  figures  in 
American  courses  in  journalism  is  public 
speaking.  The  French  journalist  is  ex- 
pected to  he  an  effective  public  speaker 
and  practical  development  in  oratory  is 
part  of  the  training  offered. 

Another  unusual  department  deals 
with  "French  Intcrc-t*  Abroad."  and  is 
what  Americans  might  call  a  course  in 
French  propaganda.  Each  foreign  renin- 
try  is  taken  separately  by  a  different 
lecturer  and  the  students  are  made  fam- 
iliar with  the  lesritimaie  objects  of 
French  influences  in  those  countries. 
A  great  part  of  tbr  purpose  i»  to  spread 
French  culture,  literature,  art.  mu*ic. 
etc..  throughout  the  world, 


RonrxT  H.  Davis 

ROBERT  H.  DAVIS,  whose  retire- 
ment as  editorial  director  of  the 
Munscy  Magazines,  to  devote  himself  ex- 
clusively to  the  syndicate  interests  of  a 
group  of  magazine,  book,  stage  and 
screen  contributors,  as  was  recently  an- 
nounced, was  botn  in  Nebraska  in  1869, 
started  young  manhood  as  a  printer  on 
the  Carson  (Nev.)  Appeal  and  shortly 
afterward  crossed'  the  Sierras  for  a 
career  on  he  San  Francisco  Examiner, 
Call  and  Chronicle,  also  venturing  as  a 
publisher  of  a  fortnightly  paper  which 
he  called  Chic.  Leaving  the  coast  in 
189$,  he  spent  the  next  eight  years  with 
the  New  York  Journal  and  American 
and  then  went  with  the  Sunday  World 
for  a  sear. 


His  connection  with  Mr,  Mutisey's  in- 
terests began  shortly  afterward,  first  as 
managing  editor  of  the  New  York  Sun- 
day News,  then  on  the  editorial  staff  of 
the  Frank  A.  Munsey  Company.  He  wai 
associate  editor  of  Munscy 's  Magazine, 
started  and  was  the  first  managing  editor 
of  the  All-Story  Magazine,  Scrap  Book. 
Railroad  Man's  Magazine,  Woman,  The 
Ocean,  The  Live  Wire,  and  The  Cava- 
lier. 

He  is  the  author  of  a  number  of  suc- 
cessful plays  and  several  years  ago 
wrote  "I  Am  the  Printing  Press,"a  short 
prose  poem  which  has  been  widely  pla- 
giarized and  imitated 

Especially  friendly  to  young  writers. 
Mr.  Davis  "discos cred"  Sidney  Porter 
and  contracted  for  five  year*  the  0. 
Henry  stories,  which  are  again  enjoying 
popularity,  He  also  published  all  the 
early  stories  of  Mary  Roberts  Rinehart. 
Fannie  Hurst,  and  Charles  E.  Van  Loan 
and  Ben  Ames  Williams  and  induced 
Montague  Glass  to  remain  in  literature 
after  an  unsuccessful  start,  with  the  re- 
sult that  the  "Potash  ami  Perlmutter" 
stories  were  written  and  the  bar  loil  a 
good  prospective  member 

Mr.  Davis'  new  firm  is  the  Robert  H 
I>avis  Corporation,  229  West  42nd 
street.  New  York  City. 


South  Caorgia  Dailies  M*at 

The  semi-annual  meeting  of  the  As- 
sociated Dailies  of  South  Georgia  wa* 
held  at  Moultrie.  Ga,  April  20.  and 
attended  by  publishers,  editors  and  rep- 
resentatives of  newspapers  in  the  nine 
South  Georgia  cities  of  Thomasvillc 
Valdosta.  Dublin,  Tifton.  Wayrro-- 
Alhariy.  Brunswick,  Amerkus  and  Co- 
lumhu*.  The  next  meeting  of  the  as- 
sociation in  October  will  be  held  at 
Columbus.  Ga. 


The 

New  York  Globe 

America's  Oldest  Established 
Daily  Newspaper — Founded  1793 

A  Newspaper  of  Great  Virility  and 
Strong  Individuality 

An  Absolutely  Fearless, 
Independent  Newspaper 


170,000  a  DAY 


MEMBER  A.  B.  C. 


LORENZEN  &  THOMPSON,  Inc. 

Special  Representative*; 
Chicago-Peoplea  Gas  Bldg.    New  York— 19  W.  44th  St. 


Google 


THE  PONY  AUTOPLATE 

is  the  latest  addition  to  the  Autoplate  line 

IT  COMPLETES  the  AUTOPLATE  scries  and  brings  the  advantages  of  automatic  stereotyping  within  the 
reach  of  every  newspaper,  however  modest  its  requirements. 

It  enables  a  publisher  to  dispense  with  several  separate  machines.  The  stereotvper  need  no  longer 
perform  the  operations  of  plate  making  separately  and  with  several  pieces  of  apparatus.  The  plate  may 
now  be  made  at  one  operation,  with  ease  and  great  celerity. 


The  PON  Y  AUTOPLATE.  when  its  operation  is  compared  with  hand  stereotyping,  reduces  the  weight 
to  be  lifted  in  the  making  of  a  plate  by  150  pounds.  Thus  it  cuts  out  of  the  making  of  every  fifty  plates 
the  lifting  of  7500  pounds  of  dead  weight. 

Not  only  is  its  speed  greater  and  the  quality  of  its  work  better,  but  its  use  is  more  humane  than  that 
of  the  hand  apparatus  now  in  vogue. 

The  machine  is  exceedingly  simple.  It  possesses  only  a  small  number  of  parts,  which  are  strong  and 
durable  and  require  little  attention. 

Hand  boxes  and  finishing  machines  need  no  longer  be  used.  These  the  PONY  AUTOPLATE  has 
rendered  obsolete. 


"We  switched  from  our  old  stereotype  equipment  to  thi*  new  equipment  just  at  the  starling  of  the  World  Series 
baseball  games,  and  when  we  tell  you  that  we  were  ahle  to  go  to  press  every  day  during  this  Series  with  a  baseball  extra 
in  three  minutes  or  less  after  the  last  out.  you  will  know  with  what  rapidity  these  machines  are  capable  of  operating." — 

Publisher,  Akron  [Ohio)  Press. 

Time  is  of  the  ettence  of  tucce**  in  netctpaper  publishing. 

Wood  Newspaper  Machinery  Corporation 

25  MADISON  AVENUE 
NEW  YORK  CITY 
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WHEN  OLD  HERALD  BUILDING  WAS  THE 
CENTER  OF  N.  Y.  NEWS  ACTIVITIES 


Rcminucentcj  of  Good  Old  Days  That  Are  Gone  Forever — Fvnoui 
Bell  Fir  it  Rang  in  189S — Many  Successful  Executives 
Developed  Under  James  Gordon  Bennett 


By  ROBERT 

SPECTRE  by  night,  a  forsaken, 
empty  and  memory  -  awakening 
building  by  daylight,  with  its  pic- 
turesque Venetian  architecture  still 
s'anding  to  remind  us  of  the  days  and 
nights  when  Herald  Square  was  the 
uptown  centre  of  news-gathering  ac- 
tivity, and  the  news  uf  the  world  was 
iocused  in  the  New  York  Herald 
building.  And  only  recently  a  com- 
mittee of  the  Board  of  Aldermen  was 
listening  to  those  who.  in  this  short 
space  of  time,  since  the  Evening  Tel- 
egram moved  to  new  quarters,  would 
have  the  name  of  that  neighborhood 
changed  from  Herald  Square  to  an- 
other name  with  less  significance  per- 
haps. There  are  those  who  want  to 
perpetuate  the  name  of  James  Cordon 
Bennett  by  having  that  plot  at  the  junc- 
tion of  Sixth  avenue  and  Broadway  re- 
christened  "Uennctt  Square."  The 
nutter  will  be  determined  next  Novem- 
ber. 

'Phone  No  Longek  Rixcs 

On  Monday  last,  through  habit,  and 
in  a  moment  of  abstraction,  a  man 
picked  up  his  telephone  and  gave  the 
number  "Fitzroy  6000,  please."  In 
years  gone  by  he  asked  for  "Greeley 
6000."  It  was  the  Herald's  call.  He 
heard  the  "bur-r-r"  that  tells  one  that 
the  operator  is  calling  the  number. 
He  waited  and  waited,  and  was  then 
told  that  "they  don't  answer." 

"Don't  answer?"  the  man  exclaimed, 
"Don't  answer?  Why  that's  the  — — 
O,  no.  that's  right.  Excuse  me,"  and 
he  hung  up  the  transmitter.  It  was 
the  first  time  in  thirty  years  there  was 
no  response  to  the  Herald's  telephone 
in  the  Herald  building  in  Herald 
Square.  The  Telegram  was  else- 
where. The  hands  on  the  Herald 
clock  had  been  removed.  The  two 
artisans  who  for  twenty-six  years 
had  swung  their  -giant  arms  alter- 
nately and  brought  their  sledge  ham- 
mers against  the  sides  of  the  immense 
bronze  bell  every  quarter  of  an  hour 
were  missing  from  the  facade  of  the 
Herald  building.  So,  too,  were  the 
twenty-odd  bronze  owls  that  for  all 
these  by-gone  years  had  stood  at  the 
cornices  of  the  building  and  at  night 
had  blinked  their  electric  eyes  in  ac- 
companiment to  the  peals  of  the  bell. 
These  and  other  ornaments  on  and  in 
the  Herald  building  were  the  personal 
property  of  James  Gordon  Bennett 
and  as  such  are  a  part  of  the  Bennett 
estate,  the  trustees  of  which  ordered 
their  removal  and  storage. 

Sudcis  Fiasr  Swcng  in  1895 

It  was  on  March  21,  1895,  at  noon 
that  the  bronze  figures  first  swung 
their  sledges  and  tolled  the  hour.  It 
is  my  impression  Hamilton  Pelt*,  still 
with  the  Herald,  wrote  the  article  de- 
scribing the  initial  performance  of  the 
bronze  men.  while  thousands  of  per- 
sons cluttered  up  the  neighborhood 
and  gazed  at  the  two  figures  that  sub- 
sequently became  best  known  as  "Guff 
and  Stuff."  and  after  an  office  "shake- 
up."  as  the  "hammer-throwers."  Mi- 
nerva who  formed  the  background, 
and  the  remainder  of  the  group  were 
designed  by  Antonio  Jean  Carlos,  a 
brilliant  French  sculptor.  This  group, 
it  was  always  said,  cost  Mr.  Bennett 
about  $-W.(HK>.     Mr.  Bennett  would 
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never  permit  the  use  of  his  name  in 
the  Herald  columns.  The  accomplish- 
ments of  the  newspaper  could  be 
chronicled,  but  only  to  the  credit  of 
the  Herald.  When  Mr.  Bennett  se- 
lected the  new  site  at  Thirty-fifth 
street  he  would  not  permit  anything 
being  printed  in  the  Herald  about  the 
intended  removal  from  the  corner  of 
Ann  street  and  Broadway. 

He  had  made  two  lease's  of  the  site 
with  William  De  Forest  Manice,  the 
owner.  One  wan  for  a  |ieriod  of  twen- 
ty years  and  the  second  for  ten 
years.  The  yearly  rental  for  the  first 
ten  years  was  $55,000.    The  second 


duce  as  nearly  as  possible  the  City 
Hall  in  Verona.  Italy,  adapting  it  to 
the  triangular  lot  between  Thirty-fifth 
and  Thirty-sixth  streets.  Broadway 
t>nd  Sixth  avenue.  The  plans  for  the 
Herald  building  were  filed  in  June. 
1892.  Even  then  the  Herald  was  si- 
lent so  far  as  any  original  article  was 
concerned,  but  it  re-publishcd  articles 
from  newspapers  published  in  every 
part  of  the  world  as  to  the  intention 
'  f  the  Herald  to  move  uptown. 

There  were  many  editorials  that 
questioned  the  wisdom  of  the  under- 
taking and  many  others  that  con- 
demned the  step  Mr.  Bennett  had 
taken.  In  the  meanwhile  the  excava- 
tion work  had  gone  on  and  the  foun- 
dations had  been  laid  and  the  brick 
walls  were  fast  creeping  upward.  Over 
in  Bayonne.  N.  J.,  the  terra  cotta  fac- 
ings were  being  moulded.  Articles  then 
began  to  appear  questioning  the  u«c  of 
the  "artificial  none."  the  opinion  in 
many  esse*  being  that  it  is  out  I 
rot  last  that  it  could  not  withstand 
I  e  weather  and  climatic  changes.  To 
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ten  years  the  annual  rental  was  $65,- 
000  and  $75,000  a  year  for  the  last  ten 
years,  this  lease  expiring  on  May  1 
next.  So  for  the  thirty  years  Mr. 
Bennett,  and  now  his  estate,  has  paid 
a  total  of  $1,950,000  for  the  use  of  this 
piece  of  ground.  At  the  time  of  the 
execution  of  the  leases,  that  neigh- 
borhood and  north  of  it  had  not  been 
developed  and  the  annual  rental  of 
$55,000  and  $65,000  was  considered  a 
very  high  figure.  So  Mr.  Manice 
thought. 

Mr.  Bennett  had  determined  to 
erect  a  building  that  would  be  orna- 
mental and  unique  in  picturesqueness. 
He  had  Stanford  White,  the  archiled, 
make  a  trip  to  Pans  for  consultation 
and  then  asked  Mr.  White  to  repro- 


the  very  roof  the  workmen  were 
shielded  by  what  looked  like  a  solid 
board  box  that  enveloped  the  build- 
ing. Many  thought  this  was  built  so 
that,  whrn  removed,  the  few  thous- 
ands who  pas-ed  this  way  on  the 
streets  and  the  other  and  more  thous- 
ands who  rode  by  in  the  "L"  trains 
would  "stop,  look"  and  be  lost  in  ad- 
miration. They  were,  but  only  a  day 
ir  two  ago  a  member  of  the  firm  of 
McKim.  Mead  &  White  explained  that 
the  boarding  in  of  the  building  was 
only  in  protect  the  workmen  against 
the  elements 

The  building  had  been  completed 
hul  a  »!:ort  lime  when  Mr.  Bennett 
made  .  trip  to  this  country.  He  stood 
on  the  street  a  block  Mow  and  said: 


"It  looks  a  little  'squattier'  than  I 
thought  it  would.  It  Could  have  had 
one  more  story."  There  are  only  a 
few  who  remember  the  last  issuance 
of  the  Telegram  and  Herald  at  the 
corner  of  Ann  street  and  Broadway 
and  the  first  publication  of  these  pa- 
pers in  the  new  edifice.  The  location 
of  the  immense  presses  on  the  Broad- 
way side  where,  through  immense 
windows,  the  printing  of  the  morning 
and  iftcrnoon  newspapers  could  be 
watched  by  passers  by  was  an  un- 
ceasing novelty. 

Millions  Watched  the  Puksses 
livery  night  up  to  the  time  the 
Herald  was  "run  off"  for  the  last  time, 
in  w  more  than  a  year  ago,  crowds 
fathered  before  the  windows  to  look 
•'own  upon  the  presses  through  which 
the  ribbons  of  paper  were  fast  running 
to  come  out  as  printed,  folded  and  count- 
ed newspapers.  Distinguished  visitors 
fmm  all  parts  of  the  world  visited 
the  Herald  building  and  were  given 
personal  escort  through  all  the  de- 
partments. Everybody  marveled  when 
tley  learned  that  Mr.  Bennett  was  in 
daily  contact  with  the  Herald  giving 
bis  instructions  by  cable,  his  cable- 
grams being  veritable  letters.  His 
u-e  of  his  "cable  code"  was  compara- 
tively infrequent.  On  the  other  hand 
his  orders  for  one  or  two  of  the  heads 
of  departments  to  make  trips  to  Paris 
for  the  purpose  of  consultation  were 
exceedingly  frequent,  and  always  un- 
expected. His  disciplinary"  cables  were 
not  wholly  infrequent  and  at  times 
the  wording  was  more  fotcefu!  than 
you  have  ever  read  in  the  correspond- 
ence of  diplomats. 

In  speaking  of  the  Herald  building 
as  the  uptown  news  center  where  the 
news  of  the  world  was  brought  to- 
gether I  had  in  mind  the  telegraph 
room  where  Peter  Flynn,  the  chief  op- 
erator or  manager,  has  been  in  charge 
for  forty  years  and  still  has  charge  of 
the  Evening  Telegram's  telegraph 
room.  At  times  nearly  thirty  tele- 
graph operators  were  at  the  Herald 
instruments.  On  several  occasions 
between  75.000  and  100.000  words  were 
rereised  over  the  wires  during  the 
right. 

$12,000  run  Gamut  DoMica 

The  elaborate  arrangements  made 
months  in  advance  for  the  covering  of 
the  Spanish-American  war  in  1898  were 
well  known.  "Skipper"  Walter  S.  Meri- 
wether, now  owner  of  the  Missis- 
sivpi  Sun.  down  in  Mississippi,  was  in 
Havana  at  the  time  the  Maine  was 
blowfl  up.  When  Admiral  Dewey 
sailed  for  Manila,  Lieutenant  J.  l_ 
Sti.-kney,  t\  S.  N..  was  on  the  Oregon 
with  the  Admiral  as  the  New  York 
Herald  representative,  as  Mr.  Bennett 
a'ways  had  a  naval  officer  on  detach- 
ed duty  as  a  member  of  the  Herald 
staff  Lieutenant  Stkkney  stood 
alongside  of  Admiral  Dewey  when  the 
latter  turned  to  Captain  Gridley  and 
•aid.  "You  may  fire  when  ready.  Grid- 
ley."  The  guns  fired  and  Lieutenant 
Stickney  cabled  his  story  of  that  his- 
torical event.  The  cable  tolls  amount- 
ed to  $8,000  for  that  piece  of  news. 
It  was  in  connection  with  this  war 
that  I  think  the  Herald  paid  its  lar- 
gest sum  for  a  single  dispatch.  $12,000. 
It  was  at  the  time  Cervera's  fleet  made 
if  dash  for  the  sea.  Harry  S.  Brown 
and  "Jack"  Mitchell  filed  their  de- 
spatches from  two  differrnt  cabling 
stations.  That  was  the  night  when 
men  were  detailed  to  prevent  any  cop- 
ies of  the  Herald  from  being  stirrepti 
tioiisly  delivered  to  those  who  might 
have  good  "news"  u«e  for  them. 

The  Herald  on  Sunday,  June  4.  1894. 
•  •    •  •'  •»••■/  on  Pagt  $7) 
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These  are  the  Lines 
You  Should  be  Setting  on 
Display  Linotypes 

All  display  type  within  the  ran^e  of  18-  to  36- 
point  <-au  be  handled  with  Uie  swiftness  and 
economy  that  result  from  keyboard  composi- 
tion and  slug  make-up.  The  use  of  hand-set 
types  has  always  been  a  source  of  confusion, 
lost  time,  and  errors.  Display  Linotypes  elimi- 
nate the  u^e  of  hand-set  types,  establishing  a 
unifiedsy  stem  throughout  thecomposing-room. 

And  in  addition,  Display  Linotypes  afford 
the  necessary  factor  of  flexibility  to  meet  the 
emergencies  of  late  news,  late  advertising  copy, 
and  heavy  editions. 
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Twenty  Minutes"  Work 
on  the  Display  Linotype 

In  the  time  that  a  half-dozen  liaud-compositors  would  spend 
waiting  for  cases,  hunting  sorts,  and  laboriously  setting  each 
letter  beside  its  neighbor,  the  operator  on  the  Display  Linotype 
composes  a  whole  galley  of  new,  clean-cut  display  type  and  de- 
livers it  to  the  make-up  man  in  big,  substantial  slugs  which 
can  be  handled  quickly  and  accurately  without  fear  of  mishap. 
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The  Display  Linotypes  Which  Apply  the  Economy  of  Keyboard 
Composition  to  the  Setting  of  Display  up  to  a  Full  36-Point 


MODEL  22 


MODEL  24 


Model  24  Linotype  is  substantially  a  Model 
9  four-magazine  machine  with  the  addition 
of  a  Display  Unit.  The  main  magazines  are 
the  same  as  those  used  on  the  Model  9,  and 
accommodate  the  same  range  of  faces.  The 
Display  Unit  accommodates  two  fonts  of  dis- 
play matrices  (caps,  lower-case,  figures,  and 
points),  up  to  and  including  extended  36- 
point.  Matrices  from  all  magazines  can  he 
mixed  at  will,  and  continuous  composition 
can  be  carried  on  from  all  magazines  even 
while  matrices  are  being  distributed.  Model 
24  gives  uninterrupted  production  of  both 
text  and  display  matter. 


Model  22  Linotype  enables  the  operator  to 
produce,  direct  from  the  keyboards,  composi- 
tion from  S-point  to  full  36-point.The  machine 
accommodates  either  full-  or  half-length  main 
magazines  of  seventy-two  channels,  and  auxili- 
ary magazines  of  twenty-eight.  The  Model  21 
Linotype  is  the  same  as  the  Model  22  except 
that  it  has  no  auxiliary.  Magazine  changes  can 
be  made  in  fifteen  seconds,  and  any  one  of  four 
different  slug  sizes  is  instantly  available.  A 
special  rack  with  a  capacity  of  eighteen  maga- 
zine- permit*  of  a  convenient  grouping  of  the 
fonts  most  frequently  used.  The  quickness  with 
which  any  of  the  magazines  can  be  changed 
permits  of  the  efficient  production  of  a  wide 
range  of  both  text  and  display  matter. 
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DAYS  OF  THE  OLD  HERALD 


{Continued  from  Pane  52) 


devoted  several  pages  U>  photographs 
and  short  biographies  of  all  (he  em- 
ployes of  the  Herald  in  the  Herald 
Square  building.  In  the  center  of  the 
page  itcvotril  to  the  editorial  depart- 
ment was  a  picture  o{  Mr.  Doanc,  the 
leading  editorial  writer,  a  lawyer  by 
profession  and  the  author  of  the  Stan- 
dard work  on  copyright.  It's  an  inter- 
esting Collection  of  pholugra|ihk  that 
fill  that  page'.  William  C.  Rekk  is  there, 
as  Oiarles  Edward  Russell  and  John 
G,  Datcr,  now  a  successful  stockbroker, 
who  from  the  first  and  for  many  years 
conducted  every  summer  the  Herald's 
"Free  Ice  Funi"  Al  Steimer.  sporting 
editor  of  the  Herald  today,  just  as  com- 


aker of  tbe  Herald,  cabled  the  proposi- 
tion to  Mr.  Bennett  and  the  latter  re- 
plied "give  them  the  space  they  require." 

Hack  and  forth  flew  cablegrams.  Mr. 
Bennett  insisting  that  he  would  accept 
no  rent  and  finally  agreeing  to  accept 
the  nominal  yearly  rental  of  one  dollar 
Mr.  Ho u  laud  krpt  replying  that  the 
post  office  department  rules  compelled 
the  payment  of  $600  a  year.  Very  re- 
luctantly land  I  think,  after  the  first 
year's  rent  must  have  been  spent  in  cable 
tolls)  Mr.  Bennett  agreed  to  accrpt  the 
yiarly  rental.  That  substation  finally 
became  one  of  the  most  important  post- 
office  branches  in  the  country  and  han- 
dled mure  business  than  many  post 
offices  in  fairly  large  cities. 

It  would  be  impossible  for  me  in  the 
space  the  Faun*  &  1'i-iu.is.nrjt  wants  to 
"hold  this  down"  to  in  this  issue,  to  give 
the  many  hundreds  of  incidents  and 


Tbe  allies  of  tb.  Ula  Jasnaa  Garden  Bennett  Suet  a.  ha  Lit  U-  Mat  .v.n  his  chair 
had  been  aliased  out  c(  its  accustomed  pesltlae  whan  this,  tha  first  picture  ef  It. 
was  nsada. 


pctent  as  he  has  been  as  sporting  editor 
for  thirty-odd .  years. 

There  are  photographs  in  thi«  group 
of  man>  who  filled  inqxirtant  places  in 
those  days  but  have  now  passed  beyond. 
Nicholas  Biddle.  world  traveler,  was  one 
of  them.  Another  was  John  I*.  Jackson, 
London  and  St.  Petersburg  correspond- 
ent of  the  Herald,  who  was  sent  to  bring 
back  the  victims  of  the  Jeannettc  expe- 
dition that  Mr.  Bennett  sent  forth  in 
quest  of  the  North  Pole.  I  shall  never 
forget  the  difficulty  we  had  in  compell- 
ing Mr.  Bennett  to  accept  $50  a  month 
as  rental  from  the  Post  Office  Depart- 
ment for  the  sub-station  in  the  counting 
room  of  the  Herald  building.  With  (lie 
erection  of  the  Herald  building  a  re- 
markable impetus  had  Isren  given  to  the 
commercial  development  of  that  section 
and  real  estate  values  began  to  soar. 

Valced  at  $3,130,000 

This  year  (1921)  the  assessed  value 
of  the  Herald  site  is  82.970.000  antl  the 
building  $160,000.  In  1892  tbe  city's 
assessed  value  of  (he  land  was  $275,000. 
R.  H.  Macy  &  Co.  had  moved  up  to 
Herald  Square  and  the  southwest  cor- 
ner of  Broadway  and  Thirty-fourth 
street  had  been  purchased  for  (he  Saks 
building.  The  post  office  subitation  was 
in  Wilson's  drug  store  on  that  corner 
and  had  to  be  moved.  Edward  W.  Mor- 
gan, the  postmaster,  and  Joseph  F_  Ja- 
cobs, a  post  office  inspector,  were  luok- 
ing  for  a  new  location  for  the  substa- 
liuit.  Together  we  discussed  (he  possibil- 
ity of  getting  the  substation  in  the  Her- 
ald's cuunting  room.  The  advantages  to 
both  sides  was  countless.  I  saw  the  po- 
(en(ial  value  to  (lie  Herald  of  those  who 
would  be  drawn  to  the  post  office  station. 
Gardiner  G.  (lowland,  the  business  man- 


tiiiecdo(es  which  will  now  become  tra- 
ditions outliving  the  old  Herald  building 
and  the  name  Herald  Square,  but  I  can- 
not cloje  without  expressing  an  opinion 
that  I  have  always  entertained. 

I  remember  the  day  in  the  old  Herald 
building  at  the  corner  of  Ann  street  and 
Broadwa)  that  Wjlliam  C.  Reick  took 
his  position  as  city  editor  of  the  New 
York  Herald,  His  immediate  predeces- 
sor was  that  dear  old  soul,  "Doc- 
Cohen,  now  on  the  New  York  World. 
"Doe,"  a«  city  editor,  had  given  me  an 
assignment.  I  was  back  within  an  hour 
ready  to  report  "nothing  in  it."  I  report- 
ed to  Rcick.    Reick,  the  new  city  editor. 

Within  a  short  time  the  city  editors 
had  been  William  J.  Meighan.  Ashley  W. 
Cole.  James  Luhy,  now  of  the  Herald 
(and  by-the-bye  they  were  city  editors 
on  alternate  days),  George  C.  Miner  and 
probably  others.  We  had  one  lone 
irtist  in  a  corner  of  the  city  mom,  a 
fellow  named  Lincoln.  He  did  his 
drawing  behind  a  screen.  Perhaps  he 
could  work  hetter  in  (hat  isolation,  or 
perhaps  we  did  not  want  him  exposed  to 
draughts  and  lose  him,  or  perhaps  we 
were  ashamed  to  "be  caught  with  the 
goods."   Anyway  he  was  there. 

The  development  of  Reick  as  an  ex- 
ecutive was  remarkable.  His  capacity 
for  Work  was  enormous  and  he  had  a 
remarkable  "nose  for  news."  His  tenure 
of  offic;  lasted  for  years.  His  associa- 
tion with  Mr.  Bennett  was  to  their 
mutual  benefit  The  cifrit  tie  corps  in 
the  Herald  organization  for  years  and 
up  to  the  lime  when  I  resigned  (and 
li  ng  afterwards),  was  most  remarkable. 
In  later  years.  I  was  told  only  a  few 
days  a»<>.  Mr.  Bennett  during  conversa- 
tions with  friends  and  business  associ- 
ates seemed  to  figure  not  at  all  on  the 


turn  of  ..ffairs.  so  far  as  the  Herald  was 
concerned  after  he  had  gone.  He  was 
►.really  interested  in  providing  a  home 
for  journalists  who,  on  account  of  ill- 
ness or  other  misfortune,  might  need  it. 
1  believe  (bat  had  Rcick  remained  with 
Mr.  Bennett  there  would  have  been  no 
•ale  of  the  properties. 

It  is  believed  that  dure  will  be  about 
$6,000,000  available  for  the  carrying  out 
of  Mr.  Bennett's  plan  for  a  home  for 
newspaper  men.  No  report  has  as  yet 
been  filed  by  the  Guaranty  Trust  Com- 
pany  as  trustee  of  the  Bennett  estate. 
The  James  Gordon  Bennett  Association, 
which  has  more  than  one  hundred  mem- 
bers,  expects  that  the  repor(  may  be  filed 
at  any  (ime  nuw.  This  association  was 
formed  for  the  purpose  of  giving  all 
assistance  possible  to  the  trustee*  of  the 
estate  and  to  do  everything  possible  to 
render  assistance  to  those  who  might  be- 
come Ix-neficiajies  of  James  Gordon 
Bennett's  intended  kindness  and  gener- 
osity. 

The  James  Gordon  Bennett  Associa- 
tion was  desirous  of  having  the  Herald 
building  moved  to  a  site  in  Westcliester 
County  to  become  (he  Home  for  ill  and 
aged  newspapermen.  It  would  have 
Furnished  quarters  for  a  library  and 
museum ;  but  the  firm  of  McKim,  Mead 
&  White,  tbe  architects,  said  (hat  the 
terra  cotla  facing  would  not  permit  of 
removal. 


GATHERED  AT  RANDOM 


TRADE  BUREAU  IN  PHILADELPHIA 


Foreign    Language    Papers    Unit*  in 
New  Merchandising  Plan 

There  has  been  formed  in  Philadel- 
phia the  Consolidated  Merchandising 
Bureau,  maintain.,  by  (he  Philadelphia. 
Ga/etie-Dcrnocrat.  the  Jewish  World 
and  L'Opiniune.  all  published  in  Phila- 
delphia. This  is  said  to  be  the  first  time 
in  the  history  of  foreign  language  jour- 
nalism that  three  newspapers  published 
in  three  different  languages  have  been 
combined  lo  promote  (he  interests  uf  the 
national  advertiser  in  (hat  cits-.  These 
newspapers  are  represented  in  the  east 
by  George  B.  David  Company,  New- 
York,  and  in  the  west  by  A.  R.  Keator. 
Chicago. 


Polish  Daily  Owners  Chang* 

Controlling  stock  of  the  Buffalo  Tele- 
gram Company,  publishers  of  a  Polish 
daily  newspaper  of  (he  same  name,  has 
been  purchased  by  Frank  Dallcowski 
and  Charles  J.  Urban  from  the  Broad- 
way Finance  Corporation.  Publication  of 
the  paper  is  being  continued  with  all 
former  employes  retained. 


MRS-  W.  T.  BECK,  one  of  the  best 
knnwn  newspaper  women  oi  the 
Middle  West,  recently  startled  her 
readers  and  the  Kansas  paragraphcrs 
by  printing  the  following: 

"In  tearing  down  our  front  porch  the 
other  day  the  carpenters  unearthed, 
among  several  baseballs,  tops,  croquet 
balls,  an  old  copy  of  tbe  Kansas  City 
Star,  which  had  been  thrown  there  by 
the  carrier.  When  one  of  the  boys  went 
out  to  get  the  morning  paper,  he  grabbed 
up  the  old  copy  of  the  Star,  mistaking 
it  for  the  new  paper.  When  mother 
started  to  glance  at  the  daily  news  she 
thought  the  heat  was  affecting  her  brain, 
until  she  noticed  the  da(e  line.  July  17. 
1912. 

"The  chief  headlines— "The  Colonel 
Coming  Here"  and  "A  Party  of  Human 
Rights" — indicated  that  the  smoke  of 
the  batdc  of  Armageddon  was  in  the 
air.  Later  military  feats  have  somewhat 
dimmed  the  glory  of  that  historic  fray. 
There  was  a  fine  picture  of  Champ 
Clark  congratulating  Governor  Wilson 
on  his  nomination. 

"The  market  price  quoted  on  hogs 
was  $7.45;  eggs,  18  cents;  butter.  24 
cents;  potatoes,  60  cents  a  bushel. 

"Truly  it's  a  long  long  way  from 
Armageddon." 

•  as 

Eddie  Tigue,  Buffalo  (N.  Y.)  Enquirer 
police  reporter,  was  sent  to  get  a  story 
of  Mrs.  Wroblnwski,  who  was  attacked 
and  locked  in  the  ice  box  of  her  store 
in  Fillmore  avenue  here.  As  Tigue  en- 
tered (he  store  the  woman  screamed : 

"That's  one  of  them." 

Her  husband  and  several  other  excited 
Poles  who  had  been  listening  to  her 
story  of  the  a((ack  by  three  men  started 
toward  Tigue.  The  reporter  didn't  stop 
to  explain.  He  made  good  use  of  ath- 
letic training  and  in  a  short  race  dis- 
tanced the  irate  followers. 

His  alibi  for  falling  down  on  an  as- 
signment was  given  the  editorial  O.  K. 
and  another  reporter  covered  the  story. 

Muskocu,  Okla.— Miss  Alice  M. 
Robertson,  anti-suffragist,  who  recently 
won  a  seat  in  the  House  of  Repre- 
sentatives, made  her  campaign  with 
want  ads.  She,  owns  a  cafeteria  here 
and  advertises  it  liberally  in  all  the 
Muskogee  papers.  During  the  cam- 
paign, her  enpy,  with  usual  headings 
and  style,  was  different  in  that  it  car- 
ried "heart-to-heart"  paragraphs  in  the 
i  .  >»iii.».  J  on  Page  70) 


AN  AMERICAN'S  CREED 

By  CHARLES  W.  MILLER 

£HARGE  them  (hat  are  rich  in  (his  world  that  they  be  not  high- 
minded,  nor  trust  in  uncertain  riches,  hut  in  the  living  God,  who 
giveth  us  richly  in  all  things  to  enjoy;  that  (hey  do  good,  that  they 
be  rich  in  good  works,  ready  to  distribute,  willing  to  communicate; 
laying  up  in  store  for  themselves  a  good  foundation  against  the  time 
to  come,  that  (hey  may  lay  hold  on  eternal  life  (I  Tim.  vi:  17,  ]9i. 
Let  not  mercy  and  truth  forsake  thee:  bind  them  about  (hv  neck; 
write  them  upon  the  table  of  thine  heart.  So  shalt  thou  find'  favour 
and  good  understanding  in  the  sight  of  God  and  man  (Prov.  iii:3.  4>. 
The  destruction  of  the  poor  is  their  poverty  (Prov.  x:  15).  Whoso 
stopped!  his  ears  at  (he  cry  of  the  poor,  he  also  shall  cry  himself,  bu( 
shall  not  be  heard  (Prnv.  xxi;I3>.  I  was  a  hungered  and  ye  gave 
Me  meat:  I  was  thirsty,  and  ye  gave  Me  drink;  I  was  a  stranger,  and 
ye  took  Me  in;  Naked,  and  ye  clothed  Me:  I  wa,s  sick,  and  ye  visited 
Me:  I  was  in  prison,  and  ye  came  unlo  Me  (Matt,  xxv:  35,  36).  Inas- 
much as  ye  have  done  it  unto  one  of  the  least  of  these  My  brethren, 
ye  have  done  it  unto  Me  (Matt.  xxv:40).  Inasmuch  as  ye  did  it  not 
to  one  of  the  least  of  these,  ye  did  it  not  to  Me  (Malt.  xxv:4J). 


CevrHini  named  i^,  puhtsnti-n  in  Eduoi  a  Human  Nsw  York,  N.  V 
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ESTABLISHING  LINK  BETWEEN  SCIENCE 
AND  THE  PUBLIC 


W.  Scripps,  Founder  of  the  Scripps-McRae  League,  Endows 
Service  to  Supply  Newipapers  with  Scientific  New* 
Written  for  tbe  Man  in  the  Street 


Br  EDWIN  E  SLOSSON 

foiT-UMi  Xols— Edwin  E.  Sln»wt».  Ph-D..  baa  been  selected  by  tat  trustee*  tec 
l Ik  pUitiofi  of  editor  ol  tbe  M«  Stiefim  Service  01  rtrt  a*  writes.  Mr.  Mnsson 
was  (or  mln  sear,  professor  of  cbeminty  In  the  t-'eiiyrrsiiy  ■■€  \\j.mnn«  ana  lor 
Ktenteen  rears  literary  Minor  of  Ike  Independent.  New  Sola-  He  has  been  aivxute 
in  Ihe  Olarahia  School  of  JovrnalUm  unee  its  foundation  aad  to  Ike  author  ol 
Creatire  Chemirtre,  Easy  Lesaona  in  Eiasteln.  Great  Aawilcaa  Universities.  Majne 
rrofheu  ol  Today,  live,  of  Kumlotd  and  Glbbs  and  olher  .nenlilie  and  lllenr;  |iuli 
Ii.  jri,t>» 


"TV  IK  American  newspaper  is  a  mar- 
vel  in  mirroring  the  manifold  phases 
of  modern  life.  In  (he  speed,  variety, 
amount  and  interest  of  its  news  it  is 
unprecedented  and  unparalleled.  But  it 
has  one  undeniable  deficiency  and  curi- 
ousls  enough  that  is  jn«t  where  we 
should  expect  h  to  be  strongest.  We 
are  living  in  the  age  of  science.  There 
arc  more  persons  engaged  in  extending 
human  knowledge  and  applying  it  to 
hum:in  problems  than  ever  before  in  tlie 
history  of  the  world.  The  wealth  and 
jiower  of  nations  are  rccognired  as  in- 
».s)veil  n  the  progress  ol  science,  The 
health  and  life  of  the  people  are  de- 
pendent upon  it.  The  community  is  vi- 
tally and  financially  interested  in  it. 
Yet  we  must  confess  that  the  average 
newspaper  inadequately  reflects  the  im- 
portant part  that  science  plays  in  the 
modem  world. 

If  a  file  of  American  newspaper*  were 
the  material  from  which  the  arclueolo- 
gist  of  five  thousand  years  hence  were 
to  judge  of  our  dvilitation  he  would 
get  much  the  same  idea  of  it  as  we  get 
of  the  civilization  of  the  ancient  Assyr- 
ians from  their  wedge-stamped  brick*. 
He  would  come  to  the  conclusion  that 


adequately  with  scientific  happening!  is 
in  conspicuous  contrast  with  its  success 
in  handling  other  human  interests.  The 
political  editor  understands  hi*  business. 
The  financial  reporter  can  use  the  lan- 
guage of  the  stock  exchange.  The 
critic*  uf  art.  music  and  drama  know 


F.dwtn  E.  S  la  i  »"< 


Hor.c.  Wh««4wr.  Manager  of  Ih.  Stiaaee 
Its  aim  Waanlaflan.  D.  C. 

in  America  of  the  twentieth  century, 
astrology  had  more  adherents  than 
agronomy,  that  our  medicine  was 
mostly  magic,  that  our  wisest  men  be- 
lieved in  necromancy  and  that  pure  sci- 
ence was  liut  little  cultivated  and  had 
nothing  to  do  with  the  raising  of  sky- 
scrapers like  tho*e  of  Babylon  or  New- 
York  or  with  irrigation  engineering  in 
the  valleys  of  the  Euphrates  or  Colo- 
radn. 

As  seen  through  the  medium  of  the 
popular  press  the  scientist  is  apt  to  ap- 
pear as  an  enemy  of  society  inventing 
infernal  machines,  or  as  a  curious  half- 
era/v  creature  talking  a  jargon  of  his 
own  and  absorbed  in  pursuit  of  futili- 
ties The  ordinary  newspaper  article 
on  science  is  as  incomprehensible  to  the 
scientist  and  the  layman  as  it  is  to  the 
reporter  who  wrote  it. 

This  failure  of  the  newspaper  to  deal 


what  they  are  talking  about  or  how  to 
appear  to.  The  men  who  write  up  priie 
fights  or  divorce  cases,  the  ladies  who 
prescribe  for  bad  complexions  or  broken 
hearts,  have  acquired  a  familiarity  with 
their  respective  fields  which  enables 
them  to  give  to  ihcir  opinions  a  weight 
that  i«  often  far  in  exceM  of  their  in- 
trinsic validity. 

The  degree  of  accuracy  attained  in 
the  immense  mass  of  fact*  accumulated 
every  day  is  one  of  the  marvels  of  the 
age.  and  the  newspaper  has  developed 
a  new  style  of  expression  which  is  rap- 
idly invading  all  other  fields  of  litera- 
ture. Yon  can  find  in  any  paper 
paragraphs  which  for  clarity,  concise- 
ness and  exactitude  will  compare  favor- 
ably with  the  he*t  scientific  text-boles. 
But  when  it  comes  to  science  itself  the 
ordinary  reporter  is  all  at  sea.  He 
doe-  not  understand  the  language  of  the 
laboratory.  He  does  not  know  what  he 
sees.  He  cannot  distinguish  between 
new  and  old.  between  the  significant 
and  the  trivial  His  nose  for  new! 
loses  the  scent.  His  story  become! 
foggy,  confused  and  conscious  of  in- 
competence. 

<  Vcasionally  a  brilliant  exception  ap- 
pears in  print  and  proves  that  it  i!  not 
impossible  to  be  both  accurate  and 
popular.  But  for  the  most  part  editor! 
hare  to  sacrifice  one  or  the  other  of 
the«e  qualities  when  they  puhli«h  a  sci- 
cntitic  article,  and  it  is  not  to  be  won- 
dered at  that  they  often  escape  from 
the  dilemma  Hy  ignoring  the  subject. 

For  this  deporabtr  discordance  be- 
tween science  and  journalism  neither 
party  is  altogether  to  blame.  The  col- 
lege professor  has  good  reason  to  lie 
"gun-shy"  of  the  reporter.  The  jour- 
nalist often  destroys  a  scientific  reputa- 
tion in  the  endeavor  to  make  one.  On 
the  other  hand  the  editor  is  usually  quite 
right  when  he  reject*  the  papers  of  the 
scientist  as  "unfit  to  print":  not  because 
they  are  immoral  but  because  they  are 
unintelligible  or  at  least  uninteresting. 


They  are  written  from  the  standpoint  of 
the  author  instead  of  from  the  stand- 
point of  the  reader.  But  if  our  bach- 
es1 rs  of  science  had  a  little  more  of  the 
missionary  spirit,  and  a  little  more  ap- 
preciation of  popular  needs  and  tastes 
tlsc  deficiency  might  readily  be  rcmedied. 

To  the  journalist  there  i»  something 
-addening  about  a  great  university.  He 
i-  distressed  to  see  so  much  good  copy- 
going  to  waste  all  the  time.  Here  is  a 
great  knowledge  factory  in  full  blast, 
turning  out  books  and  monographs  and 
well  packed  cranittms,  yet  ,1  large  part 
of  its  profit  is  lost  because  there  is  no- 
body  to  gather  up  the  by-products  and 
put  them  into  marketable  shape.  Every 
doctor's  dissertation  contains  a  good 
newspaper  story  concealed  in  it.  A  man 
cntild  make  a  very  fair  living  translating 
them  into  English.  A  single  sentence 
of  Ihe  thousands  that  are  daily  lavished 
upon  the  inattentive  ears  of  students 
will  suffice  when  properly  diluted  to 
provide  material  for  an  editorial  of 
average  length  and  consistency.  I  know 
this  because  I  have  done  it  many  times. 

Thi  Scientist's  Viewpoint 

The  scientist,  pure  and  simple,  is  con- 
cerned only  with  the  accumulation  of 
knowledge.  He  usually  does  not  care 
to  bother  about  its  dis»emination  If  he 
hears  applause  he  wants  the  gallery- 
cleared  at  once  But  he  is  rarely  troubl- 
ed that  way.  For  the  most  part  the 
«orld  is  content  to  ignore  him  and  leave 
him  in  peace  to  his  own  device!.  What 
he  write!  is  unread  except  by  the  few 
who  are  especially  interested  in  the  same 
specialty.  And  sometimes  even  they  are 
not  able  to  read  it  without  propping 
their  eyelid*  up  with  toothpicks.  In 
consequence  of  the  unfortunate  feud 
lirtwren  the  literary  and  scientific  wing! 
of  the  faculty,  the  great  mass  of  scienti- 


fic literature  remain*  unass  imitated  and 
utilized.  Papers  of  the  highest  import- 
ance are  sometime!  quite  buried  and  may- 
he  accidentally  unearthed  year!  after  the 
world  might  have  profited  hy  the  dis- 
coveries therein  contained.  Many  a 
scientific  paper  should  properly  bear  the 
inscription  we  sometimes  sec  on  the  litis! 
paste  of  a  book,  "printed  but  not  pub- 
lished." 

It  U  then  not  merely  because  of  men- 
tal inertia  that  the  average  of  puhlic 
opinion  lags  *ome  ten  or  twenty  sears 
behind  scientific  thought.  It  is  partly 
because  of  lack  of  opportunity  to  be- 
come acquainted  svith  the  recent  results 
of  *cientific  research.  • 

The  need  for  better  means  of  com- 
munication between  the  world  of  science 
and  the  world  at  large  has  led  to  the 
establishment  of  a  new  institution  at 
Washington,  to  1*  known  as  Science 
Service.  E  W.  Scripps  of  Miramar. 
California,  well  known  in  newspaper 
circles  as  an  unusually  enterprising  and 
far-sighted  journalist,  has  long  had  in 
mind  the  endowment  of  some  sort  of  an 
aginary  for  the  wider  dissemination  of 
scientific  information.  He  realiied  the 
vital  need  of  familarizing  the  public 
with  the  aims  and  methods  of  modern 
science  and  he  knew  that  the  newspaper 
offered  the  be*t  mean!  for  such 
natiun-wide  scheme  of  popular  educa- 
tion. The  task  of  working  out  the  de- 
tails of  the  plan  he  entrusted  to  his 
Iriend.  Or.  W.  E.  Ritter.  of  La  Jolla 
who  during  the  last  two  years  ha*  per- 
sonally consulted  several  hundred  scien- 
tists  and  journalists  as  tu  the  be*t  means 
of  accomplishing  the  prescribed  purpose. 
He  succeeded  in  enlisting  the  support  of 
the  leading  scientific  societies  of  the 
United  States  and  as  now  organized 

(Conlifurd  on  Page  60) 
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edge. 


yet  avoid  tedious  preliminary  **ptana 
Avoid  a  patroniitng  or  didactic  MM' 


RILEY  ALLEN  IN  NEW  YORK 


Science  Service  i*  under  the  control  of 
the  following  Board  of  Tru»tee»: 

SeiftKci  Sxstici  TacsTra 
Thru.  r.pr.a*ulaliv*a  ol  lb*  National  Acad- 
emy •(  Seaaneaa. 

I)r  A  A  Nove*,  director.  chemical  research, 
'  < Ulitornia  Institute  of  Technology  Pasa- 
dena, California. 

Dr  K.  A.  Miltkao.  proteiaor  oi  physic*, 
rmursitv  of  Chicago.  Caicago,  HIio-los 

Dr.  I  oil  n  C.  Merriaax.  rereaidenl  Carnegie 
Intiiiuu  of  Washington,  Waakiugton. 
D.  C. 

Thrs.  representative*  of  IK.  Ai.t-I.in  As- 
■Mlilm  for  in.  Advancement  of 
Scktac*. 

Dr  D.  T.  MacDougal.  director,  Deaert  La- 


Tell  Ike  atory  aa  you  would  rcptxvt 
bit  of  interesting  gossip  to  your  next-door 
reighbor.  Give  aame  <lue  by  which  s  reader 
especially  interested  in  like  subject  our  find 
the  original  papers  in  lb*  journals.  But  ovoid 
foot-notes  and  parenthetical  reference*. 
Try  to  connect  every  article  with  sous,  re 


Fortune      Pncific      Editor  Completes 
Miaaion  in  Ruaaim  for  Rod  Cray** 

Riley  H.  Allen,  former  editor  of  the 
Honolulu  Star-Bulletin  and  for  the  past 


the  gap  between  science  and  the  public.  ( 

But  they  will  do  their  best  to  carry  out  tc.de 
the  unselfish  purpose  of  the  founder  and 
the  men  of  science  who  are  giving  their 
services  free  to  the  cause. 

Science  Service  is  not,  however,  a 
charitable  concern,    It  is  intended  to  he 

self-supporting.   All  writer*  will  be  paid  Ih^ScV^s'er.ic?' i.  u "Aid.   in  Stl.eria  and  Halila.  Finland,  returned 

as  high  a  price  as  the  marketability  of  timely  and  teonal  information  on  jn*m   to  New  York  on  April  19  after  com- 

their  manuscripts  will  warrant.     The  $S^t£SS^»*S^^~   Piling  hi,  mis.ion  of  returning  782 

newspapers  and  magazines  subscribing  biased  manner,  explanation  but  not  argumenta-   refugee  Russian  children  to  their  pa 

to  Science  Service  will  be  assessed  ac-  "°J|h  manwacrtpts.  even  captions  to  illnatr* 

cording  to  the  value  of  the  service  to  tione,  slmuld  be  typewritten.  H  thia  la  Inv 

— _  -  ~_  L 1  _    S_    —     —    naan    laia^r  an 


cent  event,  announcement  or  current  discus-    |WO  years  with  the  American  Red  Cross 
value.    One  of  the    .     _J  ,         .  u_,-u   p:„Ionj  ,«„™»d 


|  .  .»  possible  in  any  caae  letter  in  capitals  all  tech- 

them.  The  scale  of  prices  and  form  of  Jgg  Wrro,      ptlietf  nuatti  Pm  yo,,r  „.me 

articles  will  have  to  be  determined  bv  and  address  apon  aach  srparare  ■laiimrrtatt  OJ 

experience.    Science  Service  will  spare  ftSE*  rX" ASSZ  To* 9  \JESjA 

no  pains  or  expense  in  the  endeavor  (1)  inter**!  shown.    Eneloae  stamp  or  tell  ad- 

get  the  best  possible  quality  of  popu-  SiTSJ  '"  " 


to  get  i 

l.i r  science  writing  and  (2)  to  get  it  to 
the  largest  possible  ntimher  of  readers. 
If  in  doing  this  it  can  make  both  ends 
meet,  *o  much  the  better.  If  not.  it  will 
do  it  anyway. 

Scmrrs  Man  in  Cif-vtcs 


>  they  arc  unavailable 
Address    contributions   to  Editor, 


rents  from  Vladivostok. 

Col.  Allen  was  stationed  at  Vladivo- 
stok when  the  children  were  sent  there 
from  Moscow  and  Petrograd  during 
the  several  revolutionary  movements- 
Later,  it  was  impossible  to  return  thctn 
overland  to  Petrograd  because  of  the 


Service,  1701 
irgton,  D.  C- 


Msaaachuaetla  Avenue.  Va'aab- 


Science  collapse  of   the   Trans-Siberian  Rail- 


NEW  GEORGIA  ASSOCIATION 


As  manager  of  the  new  enterprise  the 
board  has  selected  Howard  Wheeler, 
formerly  editor  of  the  San  Francisco 
Daily  Newt,  Pacific  coast  manager  of 
the  Newspaper  Enterprise  Association, 
managing  editor  of  Harper's  Weekly 
and  for  five  vears  editor  of  Everybody's 

Magazine,  war  correspondent  and  an-  mo*  of  newspaper  publishers  and 
thor  of  "Are  We  Ready?" 


road.  The  Red  Cross,  under  the  dire* 
lion  of  Col.  Allen,  chartered  a  vri.se! 
which  took  the  children  from  Vladivo- 
stok, through  the  Panama  Canal  to 
New  York,  and  thence  to  Finland. 

Headquarters  were  established  at 
Halila.  November  10  of  last  year  the 
first  group  of  children,  numbering  • 
hundred,  were  sent  over  the  border  to 
join  their  parents.  As  soon  as  the  pa- 
rents of  the  remaining  refugees  were 
porary  h«j,  it  a  Wwrtj-jt  t»H  in  Dsrh-  —  m»  -»  ^ 

I"'..0*,  ******  AfHl  31  *L   of  a  Russian  commissaire.  they  were  re- 

turned  to  their  old  homes 


Editors  of  Twelfth  District  Will  Mont 
Again,  Juno  10 

The  Twelfth  District  Press  Associa- 
tion, affiliated  with  the  Georgia  PreiS 
Association,  was  organized  as  a  tem- 


The  manager  want<  to  learn  from 
newspapers  and  periodicals  what  sort  of 
scientific  news  they  need.  If  editors 
will  notify  Science  Service  by  mail  or 


editors  of  the  Twelfth  Congressional 
district  of  Georgia.  The  following 
officers  were  elected:  President.  F.  W. 
Shepper,  of  the  Dublin  Courier-Herald; 
vice-president,  N.  C.  Napier,  of  the  Vi 


Col. 


Hseriuiaar*.**-*  of  Seines  Service 

boratory  of  the  Carncgir  Institute  uf  Wash- 
ington, Tucson,  Avixnia*. 
Dr.  /■  McKeen,  Cattrll,  editor,  Sclenct  and 
Scientific     Monthly,    Clarrisott-un  Hudson. 
Near  York. 

Dr.    George   T.   Moorr,   director,  Missouri 
Botanical  Garden.  St  Louia,  Miasouri. 
Three  roprosentatlvaa  nl  The  National  Ra- 
ssarch  Coslacat. 

lermanent  secretary, 
ounril,  Washington, 


telegraph  whenever  they  want  an  article  <1?1"  Advance;  secretary.  A.  K  SmMi, 

on  anv  scientific  subject,  an  effort  will  of  the  Twiggs  County  Cituen,  <>f  Jeffcr- 

be  made  to  find  the  best  authority  to  »onville.  Ga. 

w.rile  |,  A  call  has  been  issued  to  all  of  the 
The  editor  of  Science  Service  desires  newspapers  in  the  district  for  a  meet- 
to  receive  advance  information  of  im-  '"K  at  the  Hotel  Lanier  in  Macon,  r.a.. 


Allen  expects  to  re-enter  news- 
paper work.  He  will  spend  several 
weeks  in  Seattle,  where  he  was  fot*. 
merly  on  the  staff  of  the  Post-Intcll  - 
gencer.  before  sailing  for  Honolulu. 


portant  researches  approaching  the  point 
of  publicity  in  order  to  arrange  for  their 
proper  presentation  in  the  press.  He 
also  wishes  to  secure  correspondents  in 
every  university  and  center  of  research 
Dr  George  E.  Hale,  director.  Mount  wil.orr  who  have  the  time,  disposition  and  ahil- 


Friday.  June  10,  al  which  time  per- 
manent organization  of  the  Twelfth  Dis- 


H.  B.  Folaon  Retire. 

H.  B.  Folsom.  editor  and  publisher  for 
the  pa«t  eighteen  years  of  the  Monlj 
gomery  (Ga-I  Monitor,  has  leased  the 
business  to  Fred  M.  Harris  and  Hetj- 


trict  Press  Association  will  be  effected,  man  McBride. 


Dr.   Vernon   Kellngg.  perms: 
National    Research  (ouncl 


Observatory   of   the   Carnrei*  Institution 
ol  Washington.  Pasadena.  California. 
Dr.  R.   M    Yerfces.  chairman,  Research  In 
formation     Service.     Kalinaal  Research 
Council,  Washington,  D.  C- 
Repreaentativaa  of  the  Scrlpns  EsMI*. 
E   W   Scrippa,  Mlramar.  California. 
R.  P   Scrippa.  Cleveland.  Ohio. 
Dt,  W    E    Riiler.  director.  Scrippi  Tnatitn- 
tinn  tor  Binloarieal  Research  of  the  Uni- 
versity of  California.  La  Jolla,  California. 
Rapreeonlatives    of    the    Journalistic  Pro- 

faasaaaasa. 

Ednin  F   Gay.  president.  New  York  Evening 
Post  Cnmnany.  Nrs,  \orh  City. 
•'  Cheater  II.  Koaretl,  former  editor.  The  Frci- 
no  Republican,  Berkeley.  California 
William  Allen  Whitr,  editor,  The  Emporia 
I . w r t *   Emporia.  Kanaaa. 

Science  Service  is  charged  as  a  non- 
profit-making corporation  and  all  re- 
ceipts from  the  sale  of  articles,  books 
or  films  will  be  devoted  to  the  develop- 
ment of  new  methods  of  popular  educa- 
tion in  science.  The  governing  board  of 
fifteen  trustees  consists  of  ten  scientists 
and  five  jouraalisls. 

Ch  .stria  a  Wide  One 

The  charter  is  a  wide  one.  authnrii- 
ing  Science  Service  to  publish  books  and 
magazines,  to  conduct  conferences  and 
leclure  courses  and  to  produce  motion 

...  -  ...  .   _,    tn  the  street  and  think  what  you  would  fatal 

pictures.     Science  Service   will  not  at   „,  ,„  him  i„  ,„  „<cn  „j,  attention  and 

prevent  undertake  to  publish  anv  period-   impreaa  him  with  the  importance  of  the  sub- 

.     -      .    .  ,        ■.    •     .    .   '      ,  leil      ItdVing  se'.r<le,l   v„ur  cenlfsl  themr.  put 

ical  of  its  own,  for  it  is  believed  that    lh41  in  lhe  llo>  ,nd  i,K  MW„„  and  write 

the  teat  ,if  the  isory  around  thai 

t'ul  our  all  ane-ssential  detail*.  Avoid  over 
Iti ailing  the  story  with  dates,  figures  names, 
place*  and  descriptions  M  apparatus  Put  only 
such  details  as  are  necessary  In  the  under- 
a'a-d  ng  ol  the  Question  or  help  to  make  the 
arnry  mere  complete,  vis-id,  nerannat  or  pie- 
Honour  Do  not  include  facia  .imply  because 
iliey  ale  facts  and  ynu  hapven  to  have  them 
m  ynslr  notes,  hut  choose  such  facta  a*  have 
.ignirWance. 

A  btlef  scientific  article  fnr  taopular  eon- 
sumption  should  be  confined  to  a  single  topic 
Drvote  the  entire  spare  to  malting  thai  on. 
point  perfectly  clear  and  effective  and  save 
•  nor  other  ideas  till  next  time  Make  .-*rn 
article,  however  brief,  complete  in  il*elf  and 
cim-rehenslhle  to  one  who  ha*  never  read 
anything  on  the  subiert  bef(lTe  Remrmber  ynu 
are  not  srrlting  an  In^allmem  r,»  a  serial  alns-v 
hut  are  trying  to  catch  new  reader*  Ine  scien- 
ntii    literature     A.sumr    no    previous  hnnwl 


ity  tn  write  for  non-technical  journal*. 
Mr  particularly  warns  to  get  in  touch 
with  young  men  and  women  in  the 
various  sciences  who  have  literary  in- 
clinations and  would  be  willing  to  sub- 
mit to  a  rigorous  course  of  training  with 
a  view  tn  making  the  writing  of  popular 
science  a  part  of  their  life  work. 

As  a  first  lesson  to  inexperienced  wri- 
ters the  Editor  of  Science  Service  has 
sent  out  the  following  sheet  of 

Suggestions  to  Conthi»lto«5 

In  order  tn  make  a  aclentinc  article  "a* 
interesting  aa  a  ator."  it  muit  be  aa  well  srrit- 
ten  aa  a  story.  The  author  should  be  willing 
to  take  aa  much  paint  in  writing  a  500-srord 
scientific  aketch.  or  even  a  So  word  caption  to 
a  picture,  aa  he  would  in  eompoain^  a  sonnet 
or  a  oil  of  Action  Care  In  composition  in  the 
caae  of  popular  science  does  not  imply  seeking 
to  embellish  ike  theme  with  flowers  of  rhetoric, 
but  it  raveana  hunting  for  the  plainest  words 
and  m-»«l  eflectlve  form  of  presentation  and 
getting  aa  many  points  of  contact  as  possible 
with  the  previous  knowledge  and  interest  of 
the  reader  The  sonnet  may  gain  from  nb- 
■cwrity  and  the  fiction  by  inaccuracy,  hut  thr 
aci-ntine  aketch  aatould  he  clear  and  correct. 

Alice  reading  up  on  the  subject  and  dier.t- 
tn.  the  material  thoroughly,  consider  carefully 
what  is  the  roost  striking  feature,  what  is  rontf 
likely  to  interest  lhe  general  reader,  f.nnk  nut 
it  the  window  and  pack  out  a  particular  man 


much  better  result*  can  lie  obtained  by 
devoting  the  same  effort  and  expense 
tn  reaching  a  wider  range  of  readers 
through  newspaper*  and  to  dirrcling  at- 
tention to  the  various  well-edited  per- 
iodir.v|s  of  popular  science  already  in 
existence  rather  than  attempting  to  rival 
them 

Whether  Science  Service  comes  to 
"fill  a  long  felt  want"  or  not  remains  to 
he  «een.  The  editor  and  manager  have 
both  had  sufficient  experience  on  bmh 
sidrs  tu  know  how  difficult  i*  their  task 
and  to  realize  how  little  they  personally 
can  accomplish  in  the  way  of  bridging 


Firgl  in  Advertising — 
Firtt  in  Circulation — 
Supreme  in  iti  Field — 


THE  COMMERCIAL-NEWS 


DANVILLE.  ILLINOIS 


Advertising  for  March  543,574  lines 

Morning    Competitor    carried    370,975  lines 

Circulation  for  March  18,070  (A.  B.  C) 

Morning  Compotitor — 10,665    (Publiabor.   Statement  I 

Local  merchant!  are  on  the  ground — 
they  know  the  comparative  value  of  tho 
Danville,  papers—  what  they  think  of  • 
newapaper  ia  expr.aaod  by  the  distribu- 
tion of  thoir  copy— a  testimonial  to  pull- 
ing power  which  boat*  all  arguments. 

THE  COMMERCIAL-NEWS 

DANVILLE,  ILLINOIS 
PulAUKnl  fVeery  Baiainava  Errning 


Two  Special  Repraaaalativaai 
J.  RANDALL  C.  LOCEN  PAYNE  CO. 

New  Yorh 


QllCBff* 

I  OUlt 


Dwtroll 
Kintal  CllT 


uigiiizeu  oy  VjOO 
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GOSS 


"High  Speed"  Straightline 
Sextuple  and  Octuple  Presses 


Recent  Orders  Received 


News,  New  York  City,  N.  Y. 
Vindicator,  Youngstown,  O. 
Gazette,  Little  Rock,  Ark. 
News  &  Sentinel,  Ft.  Wayne,  Ind. 
La  Nacion,  Buenos  Aires,  Are.  Rep. 
Herald,  Melbourne,  Australia 
Star-Telegram,  Ft.  Worth,  Tex. 
Oklahoman,  Oklahoma  City,  Okla. 
Telegram,  Worcester,  Mass. 
News,  St.  Paul  Minn. 
Journal,  Minneapolis,  Minn. 
News,  Dallas,  Texas 
News,  Birmingham,  Ala. 
Every  Evening,  Wilmington,  DeL 
Times,  Akron,  Ohio 
Telegram,  Salt  Lake  City,  Utah 
Record,  Wilkes- Barre,  Pa. 
Mirror,  Altoona.  Pa. 
Tribune,  Johnstown,  Pa. 
Herald,  Los  Angeles,  Calif. 


3-Octuplea  {Special) 
1 -Octuple 

1-Octuple 

1-  Octuple 

2-  Octuple* 
1 -Octuple 
1-Octuple 
1-Octuple  . 
1-Octuple 

1 -Octuple 

1 -Octuple 

1-Octuple 
1-Octuple 
1 -Sextuple 
1-Sextupl* 
1-Sextuple 
1 -Sextuple 
1-Sextuple 
1 -Sextuple 
1 -Quintuple 


The  Goss  Printing  Press  Co, 

Chicago  —  New  York  —  London 
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NEWSPAPER  COMPETITION  IS  KEEN  IN 
NORWAY 


Chrittiania  Ha*  Eight  Newspaper*  of  General  Circulation,  Each 
Having  Great  Political  Appeal — All  Strong  In  Feature* 
— Poor  Typographical  Appearance 


NEWSPAPER  rivalry  in  Norway  is 
intent,  hut  the  standard  of  the 
newspapers  "  '*r  below  American  pub- 
lications.  Such  is  the  substance  of  an 
intimate  discussion  of  the  press  in  that 

country  by  Mclstit  Solve,  graduate  of 
the  University  of  Oregon  school  of 
journalism  who  won  a  Scandinas  ian- 
Ameficaii  scholarship  and  ha*  spent  the 
past  year  at  the  University  of  Oiris- 
tiania.  Mr.  Soke's  discussion,  received 
by  Colin  V,  Dymrnt.  dean  of  the  hheral 
arts  college  of  the  University  of  Ore- 
Ron,  follows : 

'  Christian!;!  has  eisrht  newspapers  of 
general  circulation.  Aftcnpustcn.  with 
a  morning  and  evening  circulation  of 
"0.000,  leads.  Tidens  Tegn.  the  infant 
prodigy  of  12  years,  is  ail  aggressive 
second  with  a  citcublion  of  65.000. 
Tile  former  is  'right'  and  the  latter  is 
left.'  Verdcns  Gang  is  the  paper  of 
the  intellectuals  with  radical  tendencies, 
ft  is  carefully  edited  and  has  a  literary 
tone.  The  extreme  left'  is  stoutly  sup- 
ported by  Social  Demokratrn  and  17 
de  Mai.  Mnrgenbladrt  represents  the 
ultra-conservative. 

NitSi  Nu.sv  PaNM 

"There  are  nn  Sunday  newspapers  in 
Norway.  In  their  place  tike  larger 
papers  issue  a  special  Saturday  edition. 
With  one  exception  newspapers  here 
have  no  definite  style  of  make-up. 
Tidens  Tegn  has.  however,  a  definite 
make-up  plan.  Five  days  of  the  week 
it  issues  a  12-page,  seven-column  edi- 
tion, with  20  pages  on  Saturday.  In 
the  ordinary  editions  the  first  page  is 
given  up  to  events  of  Wal  importance, 
usually  articles  of  some  length,  with 
pictures.  The  second  page  is  generally 
rditoriat.  The  fourth  page  carries  a 
banner  head  across  the  top.  'Sidste 
Xvt"  i latest  news),  and  it  is  here  we 
find  European.  American  and  general 
foreign  new*. 

"The  first  column  on  this  pave  is 
always  I  leaded  'Utlandet  Islag'  <  foreign 
bnds  todayi  and  editorially  it  contains 
a  digest  of  the  significant  outside  news. 
Pages  six  and  seven  are  filled  with 
articles  of  grneral  interest,  usually 
illustrated.  Page  eight  is  sports,  in 
which  there  is  a  keen  interest,  as 
almost  every  Northman  is  a  sportsman. 
Page  nine  carries  the  theater,  roncert 
'Kino'  i  movie  >  advertisements.  Page 
ten  is  the  hank  and  foreiiin  exchange. 

S vTtun.sv  V\n*  Like  Srxn.sv 

"The  next  page  is  taken  up  with  for 
-ale  and  for  rent,  help  wanted,  etc.  The 
last  page  is  almost  exclusively  steam- 
ship advertising.  General  advertising 
i*.  of  course,  scattered  throughout  the 
paper  The  Saturday  edition  resembles 
the  Ainciie-iii  Sunday  supplement 
-omesshat  condensed.  Thr  other  pa- 
I>ers.  while  they  cover  the  general  field 
ahout  as  well  as  Tidctis  Tevn.  are  loose 
in  make-up  and  one  never  knows  in 
what  part  of  the  paper  to  look  for  news 
■si  a  particular  kind. 

"In  writing  hrads  the  papers  display 
scry  little  skill,  both  »<  to  content  :rtd 
form.  'l.aWI  beads'  and  heads  in  the 
form  of  interrogations  are  common. 
Two-,-,,lUinn  tno-deck  heads  are  usual. 
Here  is  a  sample  from  the  Daghladet : 

"'("an  we  export  electric  current? 
We  hair  enough  ourselves.  Major  Jo. 
hansrn  in  the  chamber  of  commerce.' 


"Agcnee  Havas  and  Kcutcr's  Bureau 
are  the  chief  sources  of  continental 
news.  It  is  also  usual  to  send  out  cor- 
respondents, as  was  done  while  the 
League  of  Nations  council  sat  at 
Geneva,  and  to  gel  the  news  of  Con- 
staminc'f  return  to  Athens.  Each 
paper  maintains  a  rather  large  staff  of 
reporters,  who.  judging  from  the  fre- 
quent scoops,  must  work  entirely  inde- 
pendent of  each  other.  Some  of  them 
are  unscrupulous  freebooters.  Recently 
Aftenposlen  published  a  long  interview 
with  Fridljnf  N'ansen  on  the  Vilna 
question.  Nansen  repudiated  the  whok. 
and  Mid  he  bad  forbidden  reporters 
even  lo  use  his  name  This  story  was 
published  by  Tidens  Tegn  with  promi- 
nence, and  it  read  much  like  some  of 
Upton  Sinclair's  newspaper  experiences 
as  told  in  'The  Brass  Check.' 

FE.sTiat-s  Nor  Uxfsi'At. 

"Special  and  feature  articles  are  com- 
mon in  all  the  papers,  particularly  in  the 
Saturday  editions.  Vcrdens  Gang  re- 
cently published  interviews  with  the 
American  fellows  (American  students 
in  Norway)  with  pictures.  Yesterday 
Dogbladet  had  quite  a  long  story  on 
'who  are  the  university  students?" 
Most  of  the  papers  carry  a  serial  ro- 
mance, usually  a  translation  of  an 
English  or  American  penny  dreadful. 
Various  human  interest  features  appear 
from  time  to  time.  Last  fall  one  of 
the  papers  had  a  half-tone  cut  of  a 
tins-  fellow,  quite  naked,  toddling  up 
the  street.  'Over  it  was  the  caption, 
'He  didn't  want  to  wash."  and  the  story 
explained  how  the  child  had  slipped  out 
the  door  when  his  mother's  back  was 
turned,  and  scuttled  up  the  street. 

"Illustrations  are  poor.  Usually  they 
are  line  ents  made  from  charcoal  Or 
pencil  drawings  which  had  but  little 
merit  in  the  originals,  ami  which  the 
engraving  process  did  not  improve.  At 
any  event  of  importance  the  newspaper 
artist  can  be  seen  busily  sketching  upon 
his  pad.  The  papers  also  use  half-tones, 
but  they  are  universally  poor. 

"There  is  one  class  of  advertising 
which  must  vield  considerable  income  to 
the  papers,  and  which  they  do  not  have 
In  solicit.  It  is  customary  to  advertise 
vital  statistics,  especially  deaths,  cards 
of  thanks,  etc.  The  rale  for  this  class 
of  advertising  is  four  crowns  per  centi- 
meter. Other  advertising  rates,  first 
page,  for  Instance,  go  as  high  as  ten 
crowns  per  centimeter  In  Tidens  Tegn 
half  a  page  or  more  is  taken  up  each 
day  with  death  notices,  ele.  I  once  said 
In  a  Norwegian  woman  that  I  thought 
this  a  very  strange  custom.  She  regard- 
ed me  with  the  greatest  astonishment 
and  said :  'Why  how  else  could  folks 
find  out  about  such  things?' 

M  iTBeSWMi  Annoim  i. tie xt* 

"Not  so  universally  accepted  as  g^d 
form,  bill  nevrrtbeless  very  common,  is 
Ihe  matrimonial  advertisement.  Here  is 
a  sample  'Marriage.  Homeless  young 
man  desires  acquaintance  with  young 
lady— preferably  without  fortune  but 
with  her  own  borne — in  of  nut  of  town. 

"Competition  hetwern  the  papers  is 
keen,  especially  between  the  two  lead- 
ing ones.  Last  fall  they  were  both  ad- 
vertising as  having  the  largest  rirmla- 
lion.  After  a  wordy  battle  they  con- 
sented to  arbitration,  ami  the  korsjc  •  f 


each  were  audited  by  a  committee  of 
acc  'untants,  Aflenposten  uon.  In  the 
last  month  Tidens  Tegn  meant  in  put 
something  over  on  its  rival  by  getting 
Georges  Carpentier  lo  Christiania. 
A  ft  en  post  en  found  that  Tidens  Tegn 
bad  conducted  its  campaign  through  a 
Swedish  new-spaper  which  had  contract- 
ed with  the  popular  boxer  for  a  visit  to 
Stockholm,  and  while  Tidens  Tegn  was 
advertising  itself  complacently,  Afttn- 
postfn  began  negotiations  with  Car  pen- 
tier'*  manager  and  cb  sed  a  cuijtr^ct. 
taking  the  prire  from  under  its  rival's 
nose.  Tidens  Tegn  has  been  sulking  in 
its  lent,  so  to  speak,  ever  since,  hul  no 
doubt  is  formulating  dark  plana  for 
revenge." 


ECONOMIZE  TRUTH.  ADVICE 
TO  AD  WRITERS 


that  it  will  sell  the  good*  ssJiether  or 
not  they  have  any  distribution  in  the 
territory  where  the  advertising  appear*. 

<6)  If  you  are  writing  an  ad  for  an 
article  purchased  solely  by  women,  write 
t\e  ad  so  lhat  all  Ihe  men  will  be  sure 
lo  read  it. 

(7)  Use  as  many  adjectives  as  possible 
and  always  use  superlatives. 

(8 1  Assume  lhat  readers  of  ailvertis- 
ivg  are  mostly  duhs  anil  will  obey  or- 
ders. Command  'em.  Punch  'cm  in 
the  face. 

(91  Tell  all  sou  know  in  esery  ad 
It  may  be  your  last. 

(10)  Remember,  the  purpose  in  writ- 
ing an  ad  is  to  please  yourself.  Never 
waste  time  tryirg  lo  grt  the  •  thcr  fel 
low's  point  of  view. 


FOR   ADVERTISING  CONTROL 


SPEAKING  before  the  Kansas  City 
Ail  Club  at  a  recent  luncheon.  Prof. 
L.  N  Mint,  chairman  of  the  department 
of  journalism  in  the  Uniiersity  of  Kan- 
sas, stalest  a  few  of  the  "rulrs"  he  gives 
to  students  in  advertising.  He  said  thai 
he  felt  sure  that  any  practical  ad  man 
in  thr  audience  would  appreciate  the 
soundness  of  the  instructions.  Professor 
Flint  admitted,  however,  that  less  ad- 
vrrtising  is  written  according  to  these 
rules  than  was  formerly  the  case.  The 
rules  are  as  follows: 

(11  l>on'i  handicap  yourself  with  any 
craiy  notion  about  sticking  to  thr  truth. 
The  ttuth  is  thr  most  precious  thing 
ihe  a<l  man  has— to  paraphrase  Mark 
Twain  —  therefore,  he  should  econo- 
mize it. 

(2)  Use  onlv  generalities  in  writing 
an  ad.  It  is  difficult  to  be  specific  with- 
out knowing  what  sou  are  writing  about 

<31  Put  in  a  picture  of  a  pretty  girl. 
The  rest  of  the  ad  will  takr  care  of  itself. 

14)  Write  a  catchv  headline.  If  you 
are  ingenious  enough  and  write  long 
enough  you  can  probably  bridge  over  to 
the  Ihing  you  are  supposed  lo  be  ad- 
vertising. 

<5)  Take  care  to  write  your  copy  so 


Connecticut  Senate  Committee  Favors 
Bill  Prees  Oppose* 

liii:'.  Cutm..  April  24. —  Altlso  igh 
forced  to  a  reoommital  to  the  Ju  I  .  - 
Coiiimitlee.  the  so-called  FruudtiV  t 
Advertising  bill  which  is  opposed  by 
ConJIcc'kut  newspaper  puMisser'.  be- 
cause ihry  bad  no  chance  to  be  heard, 
has  again  been  favorably  considered  hv 
the  c<  nvurtcc.  it  was  learned  tonicht. 
nnd  will  again  lie  reported  hart  to  the 
Seratc. 

'•"h-  bill  as  originally  introduced  pur- 
ported lo  prevent  fake  financial  adver- 
tisements and  was  aimed  at  a  Boston 
concert'.  B  it  as  reported  out  last  iioivtb 
the  bill  omitted  the  word  "kno  I  insfly" 
•ml  provided  a  J5fltl  tine  for  every  mi*- 
talement  made  in  a  Connecticut  news 
paper  advertisement  regardless  of 
whether  the  publisher  knew  the  fact* 
sir  not. 

The  bill  remains  unchanged  to  dull 
and  curtains  another  feature  held  oh 
'ection'il'le  in  lhat  it  ili-c-immates  in 
favor  of  the  large  Boston  and  N'rvs 
Vnrk  new  spapers  which  cover  Connee- 
•icut  and  which  cannot  be  reached  bv 
'lie  law. 


OIL  CITY  p™.  DERRICK 

Reaches  ooer  90%  Oil  City  Homes. 
Oil  City.       :-:       Venango  County.  Penna. 

f^ich  Industrial  and  Oil  Territory 

EXCEPTIONAL  OPPORTUNITY 

 FOR  

NATIONAL  ADVERTISERS 

Interns.)  revenue  record*  place  Venango  Countr  third  '.  h  i  r  1 1 :  -  - :  in  Pc-nn 
•rlvnnln.  and  Oil  Citv.  Pa  .  flith  place  kii  ratio  of  production  to  Mt|fi  paid. 
Oil  City  the  chief  distributing  point  of  the  Petroleum  Industry  of  the 
Ps*-nn*r!vnn.a  o»l  held*;  *mw  of  the  nvnat  proline  prnduc.no;  c*nt*re  of  high 
grade  p»t  rale  um  in  t  h*  world.  Large  oil  reanerie*  and  largest  oil  field 
machinery  and  *?<jtirpsm«mt  manufacturing  plants  In  the  world  are  located  here 
Important  coal,  agricultural  and  railroad  center 


Venn n go   County  Exhibit  of   Sa  v  in  g  ■,  1919 


I    41-  -  1 

243.44 


Talal  Bank  Dapoait* 

Total  Building  and  Loan  Deposit*  

Pa*  Capita  Wawltb  

Par  Capita.  Savin«a  

Exhibit  of  Industrial  Production.  1919 

Capital  Invaattd  .  .  

V«ni«  «l  Manufactured  Product*   

Value  af  Agricultural  Product*  

VaJu*  of  Oil  Production  

Avarag*  Annual  Wage  p«t  Eenplaya  

Average  Annual  Production  per  Umployt  

Derrick  Circulation  Dominate*  Oil  City  Territory  If  vour  product*  |M 
not  on  th*  Oil  City  dealer*  shelve*  or  are  not  moving,  write  u*  and  we  w|l| 
find  the  reaaoa.  • 

FRANK  R.  NORTHRUP 

/cepreeenti/iff  For*ifn  Advertising 
303  Fifth  Avenue,  New  York         Associated  Building.  Chicago.  M. 


»77.«n  700  00 
70. tea, 100  00 

2.M4.S3S.42 
14.eOC.POO.OC 

a.»sz.«7 
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Best  Ink-Best  Printing-Best  Production 

Good  newspaper  printing  is  impossible  without  good  ink.    The  better  your 
ink,  the  better  your  printing  and  the  larger  your  production  per  pound. 

The  production  of  good  ink  largely  depends  on  the  quality  of  the  raw  ma- 
terial and  the  mechanical  equipment.  We  call  your  attention  to  the  fact 
that  we  are  manufacturing  our  Colors  and  Varnishes  at  our  Brooklyn  plant, 
our  own  surpassing  carbon  Black  at  our  factories  at  Dola,  W.Va.,  and  Swartz, 
La.,  and  that  in  order  to  satisfy  the  demand  for  our  products,  we  are  adding 
to  these  and  our  Brooklyn  works  a  specially  equipped  News  Ink  factory  at 
Bayonne,  N.  J. 

With  these  facilities  and  personal  control  of  the  quality  and  constancy  of 
supply  of  our  raw  materials,  together  with  our  many  years'  experience  in 
Color,  Varnish  and  Ink  making,  we  are  in  position  to  supply  you  with  Print- 
ing Inks  which  will  give  you  the  best  printed  paper,  the  highest  production 
per  pound  and  therefore  the  best  results  at  lowest  cost. 

Samples  of  actual  work  produced  -with  our  BLACK  NEWS,  COMIC  & 
MAGAZINE  INKS,  COLORED  INKS  for  Comic  and  Magazine  Supple- 
ments, ROTOGRAVURE  INKS,  on  exhibit  during  A.N. P. A.  week  at 

Room  144  Waldorf-Astoria 

J.  M.  HUBER 

Manufacturer  of 

DRY  COLORS  CARBON  BLACK 

VARNISHES 

PRINTING  INKS 

Main  Office:  65-67  W.  Houston  Sreet,  New  York  City 


COLOR,  VARNISH  &  INK  FACTORIES:  1  CARBON  BLACK  FACTORIES: 

Brooklyn,  N.  V.  Bayonne,  X.  J.  Swartz.  La.  Dola,  W.  Ya. 


SERVICE  BRANCHES: 

Boston  Baltimore  Chicago  Cincinnati  .  Omaha 

Philadelphia  San  Francisco  St.  Louis  Toronto 
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AN  ILL  WIND  THAT  DOES  NOT  BRING 
NEWSPAPERS   SOME  GOOD 


Succet*  of  Recent  Convert*  Prove  Newspaper*  Can  and  Will  Produce 
Immediate  Sale*  at  Lea*  Coet  Than  Any 
Other  Way  of  Advertising 


By  WILLIAM  H.  RANKIN 

Ufrtcr**  £Hlui»*l>  fvr  Bums  t  PitiuHtu> 
A  DEPARTMENT  store  manager  5  per  cent  or  10  per  cent,  and  some  day 
tuld  roe  the  other  day  that  the  store  the  publishers  of  newspapers  are  going 
he  represented  lost  more  sate*  these  day*  to  discriminate  among  agencies,  and  pay 
through  inability  to  get  die  proper  a  higher  rate  of  commission  to  the 
amount  of  advertising  into  the  news-  agencies  who  create  new  newspaper  a«. 
papers,  than  for  any  other  reason.  counts,  and  who  rreally  believe  in  news- 
He  said,  "Business  is  good,  and  we  paper  advertising,  and  are  not  afraid  to 
keep  it  good  through  advertising  inteU  say  so  publicly  than  to  other  agencies 
Kgenlly  and  well  in  the  newspapers,  who  do  no  creative  work  for  newtpa- 
Ont  day  last  week  we  estimated  we  lost  pers,  who  merely  act  as  brokers,  or  who 
$201000  worth  of  sale*,  because  one  simply  use  the  newspapers  when  they 
newspaper  had  to  leave  out  our  copy."  are  forced  to, 

I  think  that  tell*  the  story  today,  and  I  believe  the  lime  U  not  far  distant 

show*  why  the  newspapers  are  carrying  when  the  Federal  Trade  Commission 

more  advertising  today  than  ever  before,  will  eliminate  the  brokers '  or  those 

They  can  and  will  produce  immediate  agencies  who  sell  newspaper  space  at 

sales  at  a  less  cost  than  through  any  less  than  what  the  publishers  would 

other  way  of  advertising.  sell  it  to  the  advertiser  direct.   It  it 

It  has  been  proved  through  years  of  unfair  competition  to  other  agents  and 

experience  that  newspapers,  the  recog-  unfair  to  the  publisher.    The  Audit 

nizod  best  local  advertising  medium.  Bureau  of  Circulation  could  be  used  to 

can  also  build  sale*  nationally,  profit-  eliminate  this  evil,  and  I  believe  that 

ably,  and  regularly.  the  newspapers  have  the  same  right  to 

The  prune  growers,  the  raisin  grow-  ask  for  an  audit  of  every  agent's  books 

ers,  the  orange  growers,  and  the  auto*  as  the  agencies  have  to  ask  for,  and 

mobile  and  accessory  manufacturers  are  receive,  an  audit  of  the  circulation  books 

the  most  recent  'converts  to  national  of  the  newspapers, 

newspaper  advertising,  and  they  all  When  mis  is  done,  it  win  be  the  great- 


have  been  successful. 


est  advance  step  taken  in  the  interests  of 


The  Bureau  of  Advertising  of  the  more  and  better  newspaper  advertising. 

A.  N.  P.  A  have  acted  wisely  and  well.  The  storm  through  which  we  have 

and  have  given  the  advertiser  the  finest  just  passed  has  taught  the  advertiser 

kind  of  merchandising  and  sales  infor-  many  a  good  lesson,  and  not  the  smallest 

tuition  and  co-operation.  This  applies  of  these  is  that— when  the  advertiser 

to  the  New  York  and  Chicago  special  rstsirf  sell  hi*  goods,  he  sntur  use  the 

representative*,  as  wed  as  the  advertis-  newspapers;  and  the  next  lesson  the 

ing  and  merchandising  men  to  the  home  newspapers  should  leach  the  advertiser 

offices.  is  that  the  advertising;  medium  that  i* 

Today  the  newspaper  men  have  the  best  in  hard  tunes  is  also  best  in  good 
advantage.  It  is  the  neuupaptrf  day.  time*  the  year  around.  Many  adver- 
And  if  the  situation  i*  handled  wisely,  tiser*  who  have  been  forced  to  use 
without  radical  changes,  unless  it  is  to  newspapers  the  past  six  months  will  be- 
make  the  foreign  rate  the  same  a*  the  come  regular  users  of  newspaper  space 
local  rate,  newspaper*  are  in  for  a  ten  nationally  the  year  round, 
years*  run  of  popularity.  Most  news-  There  is  some  criticism  today  re- 
papers  recognize  the  fact  that  the  local  gardiog  the  increased  cost  of  newspaper 
advertiser  who  appeats  to  every  reader  advertising. 

of  (he  newspaper,  could  well  afford  to  The  answer  is  just  this:  Very  f ess- 
pay  a  higher  rate  for  advertising  space  advertiser*  or  even  newspaper  men 
per  thousand  circulation  than  the  ad-  know  how  smalt  is  the  cost  of  one  ad- 
vertiser of  an  automobile  or  a  tire,  vertisement  when  figured  on  basis  of 
whn  can  sell  only  to  about  one-tenth  or  each  home  reached.  A  full  page  in  the 
one-fifth  of  the  newspaper  readers.  average  metropolitan  daily  costs  less 
'That  is  why  some  newspapers  have  a  than  6-IOe.  per  home  delivered— a  Half 
lower  rate  and  rightfully  so.  for  auto-  page  less  than  3-l0r.,  and  a  quarter 
mobile  advertising  than  other  foreign  page  J-ZOc.  A  quarter  page  once  a  week 
advertising.  And  that  is  one  of  the  for  a  year  delivered  into  one  home,  in 
big  reasons  that  automobile  advertising  the  newsnapcrs  costs  7Xc.  The 'news- 
has  steadily  increased  in  the  newspapers,  boy  is  paid  1c  a  day  to  deliver  the 
It  certainly  is  not  a  good  situation  that  paper,  or  52c.  for  delivering  the  paprr 
enables  the  local  automobile  dealer  to  that  costs  the  advertiser  but  7.8c.  to  use 
I  my  space  at  less  price  than  the  menu-  a  quarter  page  52  times.  If  the  advrr- 
farturer*  or  the  agencies  can.  How-  tiser  would  try  to  tell  the  tame  story  in 
ever,  there  are  but  very  few  cases  like  printed  form,  the  cost  of  printing  and 
that.  while  paper  would  he  more  than  7.8c., 
About  agency  commission.  An  agency  to  say  nothing  of  the  2c.  postage,  52 
is  certainly  worth  all  and  more  than  the  times. 

1.1  per  cent  newspapers  pay.  provided  From  this  you  will  see  why  advrr- 
that  agency  it  equipped  to  successfully  tiling  when  planned,  designed,  and  writ- 
handle  newspaper  advertising,  which  is  ten  hy  skilled  advertising  agency  men 
the  least  profitable  of  any  form  of  ad-  can  lie  made  a  very  profitable  invest- 
vertising  to  the  agency-  mcnt  to  the  advertiser  and  advertising 
There  are  some  agencies  so  skilled  in  in  newspapers  at  present  rates  is  very 
planning  and  executing  newspaper  cam-  small  considering  the  actual  value  de- 
naiens.  and  work  so  intelligently  and  tivcrcd. 

liiitnfnlty  in  the  interests  of  the  news-  From  now  on  the  trend  of  all  adver* 

patters,  that  they  could  well  lie  paid  rising  will  be  to  the  newspapers, 

much  more  than  the  IS  per  cent.    (As  As  I  write  this  article,  April  2ftih, 

a  rule  newspaper*  are  willing  to  spend  I  received  the  following  optimistic  re- 

3H  per  cent  in  salesmanship  to  create  port  from  Wilbur  D.  Kesbit: 

iuw  newspaper  advertising.!  "I  have  just  returned  from  Kokomo, 

Tnrre  are  others  that  are  r>t  worth  Ind.  Haynes  shipped  200  ears  thi«  week 


and  orders  are  still  coming  in.  Produc- 
tion i*  up  133  per  cent.  They  arc  now 
employing  16  per  cent  more  men  than 
ever  before.  Our  newspaper  campaign 
staru  May  8th.  A.  G.  Sieberling,  vice- 
president  and  genera]  manager,  has  au- 
thorised an  additional  monthly  expen- 
diture in  newspapers  for  the  next  six 
months." 

This  record  of  the  Haynes— "maker* 
of  America's  first  car"— show*  tint  a 
good  product,  well  merchandised  and 
marketed,  backed  up  by  good  advertis- 
ing can  be  sold  in  1921  jusi  a*  well  as 
any  other  year! 


PASSES  GENERAL  LIBEL  BILL 


P°m~tt.  Win.  in  N.  Y.  Golf 

A*  a  reward  for  a  gross  84  at  the  in- 
augural tournament  of  the  N'ew  York 
N'ewspaper  Golf  Club  at  the  Oak  Ridge 
Coif  Club  course,  at  Tuckahoc,  April  23. 
Allan  F.  Poinsette  i*  the  proud  pos- 
sessor of  a  new  slicing  driver  pre- 
sented by  Willie  MacFarland,  the  new 
Oak  Ridge  pro,  The  two  other  prizes, 
donated  by  the  Newspaper  Club  for  the 
low  net  scorers,  went  to  Frank  Pope 
and  Leonard  Uudie,  who  tied  with  B0 
each.  The  former  turned  m  a  04  and 
the  latter  a  90. 


"P.-D."  Returns*  Night  "Bull-Do*" 

With  the  opening  of  the  baseball  sea- 
son the  Cleveland  Plain  Dealer  resumed 
the  publication  and  street  sale  of  its 
night  "bull-dog"  edition,  suspended  sev- 
eral months  ago  on  account  of  the  paper 
stringency  and  other  cause*  produced 
by  the  war.  The  paper  ha*  a  large  tale 
to  motion  picture  theatre  patrons  and 
other*  downtown  until  around  the  mid- 
night hour. 


N«t  Join 

P.  B.  Neeb,  formerly  of  the  news- 
print department  »i  Agrot  Corporation, 
New  York,  ha*  severed  his  connection 
with  the  above  find  to  take  the  position 
of  sales  manager  with  the  Independent 
Paper  Mills.  Brooklyn.  N.  Y, 


Pr.nl. n,  Exposition  ill  New  York 

The  fnurth  national  exposition  of  the 
printing,  publishing  and  allied  indus- 
tries opened  April  25,  at  the  Twelfth 
Regiment  Armory,  New  York.  The  ex- 
position will  continue  until  Saturday. 


Charter  Car  for  A.  A.  C.  W. 

The  Fort  Wayne  (Ind.)  Kalamazoo 
(Mich.)  and  the  Grand  Rapids  (Mich.) 
Advertising  club*  have  chartered  a 
special  car  to  take  member*  to  the  an- 
nual convention  of  the  Associated  Ad- 
vertising Clubs  of  the  World  in  Atlanta 
the  week  of  June  12. 


House    Would    Make    It  a 
Crime  to  Attack  a  Rtligioui  Sect 

iSpeti*)  la  Earns  b  Pvattcusa) 

Lassikc,  Mich.— The  lower  boose  of 
the  Michigan  Legislature  passed  7$  to 
15,  the  Welsh  bill  denning  general  libel 
and  prescribing  a  penalty  for  it.  That 
the  hid  is  aimed  directly  at  Henry  Ford 
and  the  Dearborn  Independent  was 
frankly  admitted  by  Welsh  during  de- 
bate on  hi*  measure. 

The  bill  defines  general  libel  as  a  ma- 
licious defamation  expressed  by  printing 
<>f  picture*  which  has  for  its  object  the 
impeachment  of  the  honesty,  integrity, 
virtue,  reputation  or  patriotism  of  the 
people  of  any  religious  denomination  or 
sect.  A  penalty  of  SljOOO  and  one  year's 
imprisonment  is  provided  in  the  hilt 
which  also  makes  it  a  crime  for  two  or 
more  persons  to  conspire  for  the  pur- 
pose of  eantposing  or  causing  to  be  pub- 
lished matter  defined  as  libelous  under 
the  terms  of  the  MIL  The  penalty  for 
such  conspiracy  i*  the  same  a*  that  for 
the  actual  publication. 

Representative  Frick  of  Detroit  at- 
tached the  measure  at  a  blow  at  the 
constitutional  freedom  of  the  press  ami 
declared  that  it  was  a  blow  at  "a  re- 
spected citizen  of  the  State  and  his 
paper,"  Representative  Edward  Strom 
attacked  the  measure  on  the  ground  that 
it  would  open  the  way  of  sedition*  or- 
ganizations to  hide  behind  the  cloak  of 
religious  sects  and  so  spread  dangerous 
propaganda  iinmolested- 

In  urging  support  for  his  bill,  Welsh 
declared  that  it  had  been  introduced  in 
the  interest  of  domestic  peace  and  tran- 
quility and  to  prohibit  unwarranted  at- 
tacks upon  an  entire  group  of  citizens 
on  the  basis  of  their  common  religious 
beliefs.  It  now  goes  to  the  Senate. 


Reporters  Fight  Firm 

!»»  Trtfprmpk  l»  1*4*0*  k  FvatlSHB*) 

Ngw  Ouuams,  April  26. — Fire  in  the 
Paily  State*  yesterday  did  about  $1,000 
damage.  Fire  started  from  defective 
wiring  on  fifth  floor.  Reporter*  and 
nthcr  employers  organised  a  bucket  bri- 
gade before  engines  arrived,  and  the 
damage  was  confined  to  the  stereotyping 
department  and  to  stock  soaked  by 
water. 


for  $4,500  Note. 

State  Senator  Salvatore  CotiBo  of 
N'ew  York  ha*  begun  an  action  to  re- 
cover $4,500  which,  he  alleges,  he  bad 
to  pay  because  he  indorsed  two  notes 
for  the  Italian  Press  Publishing  Associ- 
ation. 434  Lafayette  Street.  New  York 
City,  where  the  Italian  Herald  and  the 
Italian  Journal  are  published. 
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Editor    &    Publisher    for    April    30,  1921 


BUSINESS  PROMOTION  IDEAS 


ADVERTISING  directly  to  children  is 
now  being  tried  om  by  the  D.  H. 
Holmes  department  stnre,  said  lo  be  the 
Largest  in  the  South,  The  New  Or- 
leans Item  issues  a  "junior"  section, 
i  ight  pages,  tabloid,  every  Sunday,  for 
tin  1  ■  •  "i-  1 1  thi  kiddie  hat  Bl I 
F.  W.  Evans  president  of  the  Holmes 
store,  the  idea,  and  he  contracted  for 
a  scries  of  full-p.iec  display  in  that 
section.  The  advertisements  are  writ- 
ten m  word*  of  one  syllable,  and  their 
appeal  is  made  to  the  chil  t  psychology. 
There  are  -tacks  of  cuts.  Candies, 
rakrs,  toy*,  book*  and  clothing  are 
featured. 

The  Springfield  Illinois  State  Register 
has  arranged  to  provide  ball  scores  on 
the  big  leattuc  names  lo  virtually  every 
cinar  <torc  and  hotel  in  the  city.  The 
scores  are  phoned  to  the  stores  as  they 
are  res-rived  and  are  posted  on  large 
cards  provided  hy  the  State  Register. 
No  charge  is  made  for  the  service 
which  was  conceived  as  an  advertising 
stunt  for  the  paper. 

The  Wichita  (Kan.)  Beacon  has 
offered  prices  amounting  to  $250  for 
the  best  e-says  from  its  readers  on  whj 
Wichita  people  should  buy  "Made  in 
Wichita"  products. 

The  $45,1X10  Zain  Ad  W  riting  Con- 
test opened  the  past  week  in  Hostnn 
allowing  everybody  in  New  England  to 
participate.  Five  papers  in  New  Eng- 
land are  now  running  this  contest,  the 
Worcester  Telegram,  Springfield  Re- 
publican. New  Haven  Register,  Hart- 
ford Times  and 


Ml 


through  its  children's  page  has  a  sew- 
ing rontc<1  for  girls. 

The  St.  Paul  Daily  News  has  started 
a  contest  on  the  children's  page  of  the 
Sunday  edition  on  "W:hat  is  the  funni- 
est, cutest  thing  your  Ikiby  brother  or 
sister  ever  said  or  did  ?" 

The  Minneapolis  Star's  merchandis- 
ing and  promotion  department  has  just 
begun  the  publication  of  a  monthly  re- 
tailers' newspaper.  The  Indianapolis 
Star  Co-operator  and  Merchandiser, 
which  will  aid  in  promoting  co-operation 
between  advertiser,  retailer  and  the 
newspaper  and  serve  to  keep  retailers 
better  posted  on  what  the  manufacturers 
of  the  goods  they  carry  are  planning  in 
an  advertising  way.  The  monthly  will 
also  contain  article*  of  a  helpful,  in- 
spirational nature  that  the  retailer  can 
use  fur  the  benefit  of  his  business. 
The  new  publication  will  be  written  and 
edited  by  Russell  E.  Smith,  promotion 
am!  merchandising  manager  of  the 
Indianapolis'  Star. 

■  The  Buffalo  Courier  is  conducting  a 
"Pretty  Baby"  contest  offering  fifty  cash 
prizes,  the  highest  $50.  for  the  "pret- 
tiest baby's"  photograph.  Pictures  sub- 
mitted were  reproduced  in  the  Sunday 
illustrated  section. 

A  unique  advertisement  is  used  by 
the  Minneapolis  Tribune  in  the  April 
issue  of  the  Fnrumitc,  the  local  adver- 
tising club  house  organ.  Its  advertise- 
ment printed  in  red  on  the  inside  back 
cover  is  covered  completely  with  a  while 
blanket  on  which  is  lettered  in  blue 
"The  Minneapolis  Tribune  Completely 
Blankets  Minneapolis."   The  idea  was 


originated  and  worked  out  by  Algot 
Swanson  of  the  Tribune's  development 
staff. 

The  third  annual  food  and  household 
exposition  under  the  auspices  of  the 
Milwaukee  Journal  and  the  Milwaukee 
Grocers'  Association  will  be  held  in  the 
Audilurium.  the  largest  hall  in  the  city, 
October  25  to  .11  More  than  100  reser- 
vations for  displays  have  been  made.  A 
intuitu  Tyrolean  troupe  and  two 
groups  of  local  entertainers  nil!  turnish 
prsigrams  every  afternoon  and  evening. 
The  Milwaukee  Florists'  Club,  the  Wis- 
consin Electrical  Association  and  the 
Wisconsin  Chcesetnakcrs'  Association 
will  take  part.  Advance  sale*  of  tickers 
will  be  made  by  1  SCO  grercrs,  and  it  is 
expected  that  the  attendance  will  be  in 
the  twighborhood  of  100.000 

The  St.  Paul  Daily  New*  offers  a 
priie  for  May  Day  suggestions  tor  the 
children's  page.  "Why  do  we  have  May- 
Day-  What  is  it  all  about?  Do  you 
know  a  tale  about  a  May  basket.  l>eauti- 
ful  with  bud*  and  hows5  Whatever 
happened  to  you  on  a  May  Day?  What 
are  you  going  to  do  this  year  on  May- 
Day  ?"  The  New*  also  gave  a  $20  gold 
piece  to  the  writer  of  the  best  review  of 
a  performance  at  one  of  the  trading 
theatres.  The  News  offers  a  skull  cap 
as  a  reward  to  boys  who  send  in  a  cou- 
pon calling  for  a  subscription  of 
months, 
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Charles  A.  Dinsmore,  Charles  A. 
Downer.  John  Erskine.  Hamlin  Garland. 
Jamrs  Gcddes.  Martin  H.  Glynn,  Charles 
H.  Grandgcnt.  W  illiam  J.  Guard.  Ham 
ilton  Holt,  Courtney  Langdon,  Walter 
Littleheld,  Arthur  Livingston,  Rrander 
Matthews,  Thomas  Nelson  Pago.  Condc 
B.  fallen.  I.uigi  Roversi,  John  T.  Slat- 
tery.  William  Roscoe  Thayer,  llenrv  van 
Dyke,  James  J.  Walsh  and  Talcolt' Wil- 


N    Y.  Dailies  to  Meet  June  28 

The  spring  merting  of  the  New  York 
State  Associated  Dailies  will  be  held  at 
Geneva,  V  V..  on  Tuesday.  June  29. 
The  Association  is  going  there  on  the 
invitation  of  Messrs.  riracey  and  Wil 
hams  of  the  Dailv  I  ime*. 


On  National  Dante  Committee 

Journalists  on  the  National  Dante 
Committee,  which  is  promoting  recog- 
nition of  the  six-hundredth  anniversary 
of  the  Italian  poet's  death  are-  John 
Finlev.  chairman.  A.  Arbib-Costa. 
Arthur  Benington.  John  Foster  Carr, 
r>nest     L.    Crandall,    Frank  Crane. 
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ADVERTISING  CREATED 
GRAPEFRUIT  MARKET 


Editor    &    Publisher    for    April    30 ,  1921 


Wu     Informed  That 

Wu  Valuable  aa  "flu"  Dm* 
in  1819,  Markata  War* 
Bui  In  10  Days 


When  the  members  of  the  National 
Kditorial  Convention  were  in  Flor- 
ida lift  month  they  were  the  uucsts  of 
:hr  Florida  Citrus  Exchange  at  dinner 
in  its  packing-  home  at  Lucerne  Park. 
In  the  course  of  hit  address  of  welcome. 
J.  H,  Knss  outlined  the  development  of 
the  Exchange,  which  is  a  co-operative 
nrtranizaliiin  of  growers,  and  paid  a 
fine  tribute  to  advertising.  Among 
other  things  he  said: 

"In  making  a  market  for  grapefruit 
our  problem  has  been  very  different 
from  that  in  marketing  our  oranges. 
To  begin  with,  grapefruit  was  un- 
known, and  the  potential  consumer's 
first  impression  i«  not  always  an  agree- 
able  one.  The  taste  for  grapefruit 
really  needs  to  be  acquired.  But  for 
the  avenues  for  educating  the  public 
offered  to  us  through  the  press  of  the 
country  1  am  sure  our  task  would  have 
been  a  tedious  one;  and  it  would  have 
been  absolutely  impossible  to  have  kept 


COST  OF  PRODUCING  PAGE  OF  ADVERTISING 
IN  75  SOUTHERN  NEWSPAPERS 


'T'HE  Nashville  Publishers  Association  has  compiled  a  report  showing  the  amount  of  advertising  published  in  1920 
*  by  leading  newspapers  of  the  South,  the  minimum  rates  charged  and  production  cost  per  page  in  December,  1920. 
based  on  a  questionnaire  sent  to  75  members  of  the  Southern  Newspaper  Publishers  Association.    The  production  cost 


was  arrived  at  by  totalling  the 
during  the  month. 

The  summary  follows 


room  payroll  for 


by  the 


of  pa, 
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ALABAMA  - 

News  


Xewspapeks  Co-oratArni 

"Our  advertising  of  the  virtues  of 
grapefruit  has  included  the  newspapers, 
selected  magazines,  hospital  and  nurs- 
ing publications,  and  the  medical  jour- 
nals. On  many  occasions  we  have 
tested  the  friendliness  of  the  press  to- 
ward us  and  our  cause,  and  it  has  been 
a  great  source  of  gratification  that  each 
time  the  response  has  been  fine.  1  am 
confident  we  never  could  have  estab- 
lished grapefruit  in  public  favor  but  for 
the  advertising  columns  of  the  press 
ar-d   the   friendliness   of  its  editorial 


"In  the  early  beginnings  of  our  pub- 
licity efforts  we  featured  the  healthful- 
nest  I  Fl  ri  ,i  r.rari5c<  and  erapt  - 
fruit,  claiming  that  they  were  helpful 
in  the  digestion  of  other  foods.  We 
said  these  things  over  and  over  until 
the  people  simply  had  to  believe  them. 
Since  then  science  has  come  furward 
with  the  discovery  of  vitamincs.  those 
mysterious  sources  of  vitality  in  fruits 
and  vegetables  which  so  greatly  aid  in 
the  assimilation  of  other  foods,  and 
tells  lis  they  are  largely  abundant  in 
grapefruit  and  oranges.  It  is,  therefore, 
plain  we  had  been  announcing  in  ad- 
sanee  certain  valuable  scientific  facts 
which  we  did  not  know  ourselves. 

is  Cunts  Exchange 

"During  the  influenza  epidemic  in  the 
fall  of  1^19  we  were  successful  in  get- 
ting broadcast  the  news  that  grapr fruit 
and  oranges  were  of  great  value  in  the 
diet  of  persons  afflicted  with  the  'flu,' 
and  it  uas  significant  that  within  ten 
days  the  markets  of  the  country  had 
been  swept  bare  of  the*  fruits,  anil  it 
was  impossible  to  keep  the  demand 
supplies!. 

"The  Florida  Citrus  Exchange  is  a 
purely  co-i.pcrativc  selling  organization 
of  something  like  $.000  growers  of 
i. ranees  and  grapefruit,  whose  products 
are  sold  under  the  trademark  'Scald- 
sweet.'  Our  advertising  revenues  are 
derived  front  an  assessment  of  so  many 
cents  i:p.<n  each  1h>x  of  fruit  sold.  I 
believe  we  are  one  of  the  biggest  ad- 


i  the  country,  for  we 
ami  all  advertisers, 
in  one  organization. 
Alto,  I  am  sure  we  are  practically 
unanimous  as  to  the  advantages  to  be 
derived  from  advertising;  and  are  most 
keenly  alive  to  the  power  of  the  press, 
for  without  its  facilities  and  its  friend- 
liness our  achievements  would  base 
been  impossible." 


Libel  Verdict  For 

Suit  for  $150,000  damages,  brought 
against  the  Orcgonian  in  a  libel  acti  >n 
by  Etc  Roy  Keeley.  Portland  attornev, 
has  resulted  in  a  victory  for  the  rw\i>- 
paper.  On' instructions  of  Circuit  Jtidvc 
(iatrns,  before  the  trial  was  w'ell  iiinK-r 
is  ay,  the  jury  returned  a  verdict  for  the 
<  Iregonian.  Keeley  has  been  debarred 
from  practice  in  Orcjon. 
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MEDIUM  FORETOLD  THE 
LINOTYPE 


William  D.  Eaton,  Founder  of  Chicago 
Herald,  Talla  In  New  Book  How 
He   Diacovered  MergenthaJer 
and  Halpad  Hit  Machine 

By  Frank  \.r  Roy  I!lanch\rd 

la  his  new  bonk.  "Spirit  I-ife :  Or  Dn 
We  Dir.''  published  by  Stanton  &  Van 
Vilct  Company.  William  D.  Eaton,  foun- 
der and  editor  of  the  Chicane  Herald, 
tells  of  a  visit  he  paid  in  hi*  youth  to 
Mrs.  Simpson,  a  remarkable  medium  in 
Chicago,  who  foretold  an  invention  in 
printing  that  would  revolutionize  that 
industry.  She  described  it  as  a  large 
upright  frame,  about  the  size  of  a  win- 
dow casing,  with  something  in  it  that 
aroukJ  take  the  place  of  typesetting. 
She  said  he  would  take  it  up  and  interest 
others  anil  be  the  means  of  bringing  it 
into  use. 

When  Mr.  Eaton  was  in  Washington, 
six  months  later.  Major  W.  S.  Peabody, 
a  retired  army  officer,  showed  him  a 
metal  slug  having  the  length,  height  and 
thickness  of  a  line  of  type.  On  one 
edge  of  it  were  type  faces,  regularly 
spaced  iti  words.  Slugs  had  been  in  use 
for  years  in  printing  offires  for  galley 
marks,  dashes  and  tail  pieces,  but  this 
type  cdne  feature  with  its  perfect  spa- 
cing, was  something  new. 

I  tl.il    St  t  :.    (  IX  l»l  B    M  1  K 

"One  glance  at  Ma).  Pealxsdy's  slug 
tuld  me,"  writes  Mr.  Eaton,  "that  who- 
ever made  it  had  found  the  way  out  of 
the  maze  into  which  inventors  had  wan- 
dered. It  looked  at  first  like  a  step  back 
toward  the  Chinese  method,  in  which  an 
engraved  block  was  the  unit.  This  slug 
prefigured,  if  it  did  not  realize  a  method 
in  which  the  line  would  be  the  unit  of 
composition,  instead  of  the  individual 
letter  of  Gutrnbcrg's  method.  More- 
over, it  spaced  to  perfection.  I  was  im- 
mediately interested  -in  fact,  excited. 

"Major  Pcahody  told  me  he  had  the 
specimen  from  a  man  who  brought  it 
from  Baltimore.  I  found  the  man,  and 
from  him  got  the  Baltimore  address 
Next  morning  I  went  to  Baltimore,  and 
there,  in  a  little  shop  near  the  waterfront, 
I  found  the  first  rudimentary  linotype 
machine.  It  was  not  known  by  that 
name  then.  I  gave  it  the  name,  after- 
ward. The  printers  wouldn't  look  at  it. 
They  said  the  inventor  was  'crazy,'  and 
some  of  them  did  not  hesitate  to  say  I 
was  crazy,  too. 

"Never  mind  details.  It  appealed  to 
me  at  sight  as  the  first  practical  thing 
produced  up  to  that  time  with  a  view  of 
substituting  mechanical  composition  for 
hand  set  type  in  straight  reading  matter, 
and  in  that  I  was  wholly  right,  as  re- 
sults have  shown. 

Stone  and  Lasvson  First  Backers 

"I  dropped  everything  else  and  worked 
fourteen  months  to  pull  it  into  the  world 
—and  succerded,  though  for  eight 
months  I  had  to  take  laughter  for  my 
pains,  arid  then  fur  six  months  fight  for 
a  bargain  with  the  group  of  people  in 
Washington  who  owned  it.  and  who, 
without  some  such  deliverance,  would 
probably  have  owned  it  to  this  day,  a 
dead  one. 

"It  was  a  rocky  road  that  had  no  turn- 
ing until  I  finally  won  the  interest  of 
Melville  E.  Stone,  now  genera!  manager 
of  the  Associated  Press,  then  editor  of 
the  Chicago  Daily  News.  Mr.  Stone 
interested  Victor  Lawson,  his  partner 
Whitelaw  Reid  soon  joined  us,  and  after 
that  there  was  little  difficulty. 

"It  turned  out  to  be  just  what  Mrs. 
Simpson  had  foretold  -revolutionary  in 
the  printing  trade.  It  came  into  use  all 
over  (he  world,  and  for  years  operated  as 


ADVERTISING  PRICE  CUTS 

T~VOES  it  pay  better  to  lower 
-'-'prices  a  little  bit  here  and  a 

little  bit  there,  a  little  bit  today  and 
a  little  bit  tomorrow,  or  to  make 
only  one  bite  of  the  price-cutting 
cherry  ? 

It  would  seem  as  if  the  best  re- 
sults have  been  scored  by  those 
who  acted  decisively  and  then 
made  a  noise  about  their  coura- 
geous course.  The  public  like  to 
think  they  are  getting  bargains. 
When  they  read  a  big  ad.  that  at 
a  certain  store  prices  have  been 
■lashed  all  round,  they  are  inclined 
to  swoop  down  and  take  advantage 
'of  the  lower  price*. 

The  merchant  who  lakes  such  a 
stand  reaps  a  lot  of  credit,  whereas 
another  merchant  whose  price 
levels  may,  on  the  whole,  be  just 
as  low,  will  get  no  applause  if  his 
reductions  have  been  made  piece- 
meal and  unspectacularly.  There 
is  a  story  to  the  effect  that  a 
young  debutante  was  placed  next 
to  Chaiincey  M.  Depew  at  a  party 
and  that  in  her  nervousness  she 
knocked  an  egg  from  the  table. 
Turning  to  the  veteran  Senator, 
she  nervously  exclaimed :  "Oh, 
Mr.  Dcpew.  whatever  shall  I  do? 
I've  dropped  an  egg." 

"Cackle,  madam,  cackle  I"  was 
his  retort- 

The  merchant  or  manufacturer 
who  drops  his  prices  should  do  a 
little  cackling  these  days.  It  helps 
to  win  applause  and  to  move 
goods. — Forbes  Magazine. 


an  accelerant  to  the  volume  of  print.  It 
made  possible  the  twenty-four  page  daily 
paper,  the  drayload  Sunday  paper,  the 
cheap  output  of  books;  and  cleared  the 
way  for  the  new  photographic  rapid 
method  of  producing  without  type-com- 
position, in  which  I  am  fortunate  enough 
to  have  a  hand. 

"The  inventor's  name  was  Ottmar 
Mergenthaler.  He  completed  by  a  pro- 
cess of  reversal  the  discovery  of  that 
other  inventor,  John  Gutenberg,  who 
four  hundred  years  ago  mail;  printing 
commercially  possible.  The  two  names 
shall  go  to  future  time,  together.  Mer- 
genthaler lived  up  to  about  fifteen  years 
ago,  long  enough  to  enjoy  his  success 
and  the  solid  reward  he  had  earned  so 
well" 

Mr.  Eaton  in  this  hook  offers  no  ar- 
guments for  spiritualism  as  such  but 
rather  confines  himself  to  narratives  of 
fact,  with  such  explanations  of  those 
that  seem  extraordinary  as  may  bring 
them  within  every  day  understanding. 
Not  the  least  interesting  feature  is  his 
own  experiences  with  mediums  which,  in 
several  cases,  were  indeed  remarkable. 
He  has  assembled  from  many  sources 
quite  a  number  of  authenticated  instances 
in  which  contact  with  the  invisible  world 
of  spirit  seems  to  have  been  established 
beyond  question. 

The  author  writes  like  a  well  trained 
reporter  who  has  the  ability  tu  relate 
what  he  has  seen  and  heard  in  a  graphic 
and  entertaining  manner.  You  may  not 
always  agree  with  him  in  some  of  his 
conclusions,  but  alter  reading  the  book 
you  will  probably  have  a  stronger  belief 
in  the  existence  of  life  after  death. 

Grant  $500  For  Paper  Mill 

The  house  committee  on  appropria- 
tions of  the  Minnesota  legislature  has 
allowed  the  Minnesota  Editorial  Asso- 
ciation a  grant  of  $5<X>  for  the  investiga- 
tion  of  water  power  sites  in  connection 
with  a  proposal  the  association  has  en- 
tertained for  some  years  to  establish  a 
state-owned  paper  mill. 


Dead  Publishers  Will 
Find  Nothing  in  This 
Announcement  for 
Them— It's  Written 
for  the  Live  Ones 

'"PHE  •George  Matthew  Adams.  Service  handles  and  sells  more 
A  small  features  than  any  syndicate  in  (he  world.  We  have  ■ 
feature  suited  to  any  spot  in  a  paper— for  any  kind  of  a  reader— 
and  for  every  sort  of  a  newspaper.  We  handle  more  than  Forty 
Famous  Features,  appealing  to  every  one  in  the  Great  American 
Family,  including; — 

Inspirational  Features  like  Walt  Mason,  Eddie  GueM.  "The 
Cheerful  Cherub,"  "Today',  Talk."  "Listen,  World!":  Women's 
Features  such  as  "Beauty  ChaU,"  "Efficient  Housekeeping;"  Ruth 
Cameron'*  '"Side  Talks,"  "Styles,"  and  three  Daily  Serials;  Fea- 
tures for  and  about  Children,  such  as  "Little  Benny's  Notebook," 
"Jubilee's  Pardner."  "Tinker  Bob"  and  the  famous  "Wizard  of  Oz" 
stories;  Educational  Features  like  "Who  Said?"  and  "Is  It 
Yours?";  Daily  Cartoons  by  Donahey,  Morris  and  Don  Herold; 
Cowan's  Illustrated  Sport  Feature;  Daily  Comic  Strips,  "Minute 
Movies,"  "Reg'lnr  Fellers"  and  "Cap  Stubb*;"  and  small  sizzlers 
like  "Dog  Hill  Paragrafs"  and  "Husband  and  Wife." 

Through  the  unique  "Adams  Croup  Plans"  we  save  you 
money  and  give  you  the  opportunity  of  changing  your  features 
at  will— thus  keeping  in  your  paper  all  the  time  features  that  you 
are  satisfied  with  and  like  to  pay  for.  We  can  take  the  entire  fea- 
ture responsibility  of  your  newspaper  and  be  your  "right  hand 
man"  in  this  connection. 

It  would  pay  any  publisher  to  take  a  trip  across  the  conti- 
nent just  to  come  into  our  offices  and  talk  features  with  us— to 
get  in  touch  with  our  organization,  and  to  learn  of  the  institution 
that  we  are  building  for  the  benefit  of  the  newspapers  of  the 
country.  Doesn't  saving  money  and  saving  space  sound  interest- 
ing to  you?   We  can  do  both  for  you. 

We  will  gladly  submit  samples  of  everything  we  handle, 
and  prices,  upon  request. 

THE  GEORGE  MAHHEW  ADAMS  SERVICE 

Th«  Uml  .V-..  •pap, r  Syndicate  fa  the  World 

8  West  40th  Street,  New  York 
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TURNING  OUT  TRAINED  MACHINE 
OPERATORS  IN  13  WEEKS 


School  Experiment  of  S.  N.  P.  A.  and  A.  N.  P.  A.  Surpasses 
Expectation* — 1921  Goal  Is  500 — Idea  Is  for  Four  Sectional 
Institutions — Like  Big  Newspaper  Plant 


Br  C.  w. 

>M  every  state  in  the  Union  and 
from  (he  Canadian  province*,  espe- 
cially Ontario  and  Manitoba.  students 
are  Hocking  to  Macon.  Ga..  to  learn  the 
art  of  printing.  Operators  of  the  Lino- 
type. Intertype  and  Monotype  are  being 
turned  out  in  thirteen  weeks —  trained 
not  only  in  the  use  of  the  keyboards  but 
in  bow  to  make  adjustments  and  keep 
machines  in  repair.  The  Newspaper 
Publishers'  Association  schonl  is  prov- 
ing a  success,  the  students  themselves 
say  and  publishers  who  have  employed 
them  assert,  and  the  goal  (or  1921  is  SOO 
operators. 

The  A.  X.  P.  A.  Printers-  School, 
which  was  incorporated  in  1920  in  con- 
nection with  the  Georgia-Alabama  Bus- 
iness College,  is  the  outgTowth  of  a 
resolution    adopted    by    the  Southern 


•»     •»      s»  •» 


Eugene  Andinen.  President  of  Georgia- Alabama  Buiinrn  College,  formerly  city 
♦  dilor  of  the  Macon  Telegraph  and  termor  printor.  hood  of  too  Macon  Printing  School 


Publishers'  Association  at  its  conven- 
tion in  1919  at  Asheville.  X.  C.  The 
Georgia-Alabama  Business  College,  at 
Macon,  was  chosen  lor  its  management 
and  handling  because  the  president  of 
that  institution.  Eugene  Anderson,  was 
an  experienced  newspaper  man  atid 
printer,  had  knowledge  of  the  machines 
ami  toM  had  made  a  notable  success  of 
the  college. 

At  the  tunc  the  school  was  founded 
there  was  a  shortage  of  operators 
throughout  the  country,  and  according 
to  reports  reaching  the  school  that  short- 
age -nil  exists  It  is  to  meet  this  situ- 
ation that  this  method  of  training  was 
devised. 

In  the  siu-ing  1920  the  American 
New-paper  Publishers'  Association  met 
in  New  York  and  endorsed  the  school 
and  made  liberal  subscription*  to  give 
it  a  line  plant  and  make  it  a  real  live 
service  1. 1  the  nation.  In  the  following 
Jul),  the  Southern  Newspaper  Publish- 
ers' \s-iK.iation  at  another  meeting  in 
Asheville  subscribed  its  full  share  to 
et|iu;»  the  school. 

I  here  .ire  twenty-seven  Linotypes  and 
iMertjrftei  at  the  school  at  this  time,  and 
a  M.  r.i  type  plant  is  now  being  installed.1 


tors  a  year,  another  will  be  started  in 
the  West  and,  after  thai  has  hern  de- 
veloped to  full  site,  still  another  will  be 
established  in  the  North,  with  one  later 
on  in  the  East.  So  that  eventually  the 
country  will  have  four  big  schools  on 
which  it  can  depend  for  machinist-oper- 
ators. 

In  the  last  issue  of  the  bulletin  pub- 
lished by  \V.  C.  Johnson,  secretary  of 
the  Southern  Newspaper  Publishers'  As- 
sociation, the  statement  was  made  that 
every  operator  who  passed  through  the 
school  la«t  year  was  successfully  placed 
on  the  first  trial,  except  in  three  in- 
stances. In  the  latter  cases  a  second 
trial  resulted  in  satisfaction  to  the  op- 
erator ami  to  the  employer. 

When  it  was  first  announced  that  a 
thirteen  weeks'  course  might  he  suffi- 
cient to  enable  the  school  to  produce  an 
acceptable  operator,  it  was  agreed  be- 
tween the  school  management  and  the 
educational  committee  of  the  American 
Newspaper  Publi-hets'  Vsociation  >nd 
the  Suiithern  Newspaper  Publishers' As- 
sociation that  if  a  Ioniser  course  proved 
I  ■  1st  necessary  it  would  be  arranged. 
However,  all  the  parlies  interr-trd  seem 
to  br  satisfied  with  the  resu'ls  th.it  have 


been  obtained  from  the  thirteen-week 
training,  for  after  a  student  gains 
enough  familiarity  with  the  mechanism 
nf  the  machines  to  be  ready  for  uninter- 
rupted composition,  he  gets  eight  or  ten 
hours  a  day  of  typesetting  six  days  in 
each  week,  or  48  hours  a  week.  He  is 
therefore  encouraged  to  take  the  course 


mission  came  from  New  York  City.  The 
next  one  was  from  Arkansas.  Within 
three  weeks  from  the  day  the  first  class 
was  formed  students  enrolled  from  as 
far  away  as  San  Francisco.  During 
the  past  few  months  the  school  has 
plvced  students  in  North  Carolina.  Vir- 
ginia and  other  places  along  the  Atlantic 


GRIFFIN 

Statistics  furnished  Iry  the  manufac- 
turers show  that  there  are  now  in  the 
I'nited  States  10.000  machines  for  which 
no  operator*  have  been  provided.  As 
2,00ft  machines  are  being  added  each 
year  to  those  already  in  use  it  will  take 
four  large  school*,  which  the  publishers 
contemplate,  to  take  care  of  the  in- 
creasing demand  and  to  prevent  the  sit- 
uation from  becoming  any  more  acute. 

There  is  now  an  instructor  for  each 
fifteen  students  in  the  A.  N.  P.  A. 
school.  Since  the  first  of  January  the 
school  has  had  two  instructors  working 
in  the  Monotype  school,  so  that  all  of 
the  features  of  that  machine  can  be  in- 
cluded in  the  work  done.  It  is  intended 
that,  when  the  school  reaches  a  develop- 
ment of  a  hundred  machines  with  the 
capacity  of  approximately  1.000  opera- 


V. 


Ob*  of  the  typaeettlng  room*  in  the  A.  N.  P.  A.  machine  operature'  school.  There 
are  twenty  at v«n  UuOtypOO  and  fntortypoo  lo  the  Macon  Printing  School  at  thil  lime. 
A  monotype  plant  ts  now  heing  Installed.  Additional  eoulpment  la  earning  la  every  day 


on  a  thirteen  weeks'  basis,  if  he  has  the 
equivalent  of  a  high  school  education. 

The  student*  generally  are  *ent  from 
the  school  to  the  smaller  towns  for  ex- 
perience before  trying  work  in  the  cities. 
Probably  20  per  cent  of  them  joined  the 
International  Typographical  L'nion  dur- 
ing 1920.  Only  a  few  of  the  non-printer 
graduates  have  been  offered  admittance 
to  the  union,  not  because  of  inability 
but  because  they  could  nut  qualify  a*  to 
the  union's  term  of  service. 

Students  arc  taught  to  respect  I.  T.  U. 
laws  and  to  not  seek  admission  to  the 
union  until  satisfied  that1  they  can  put 
out  union  quality  of  work.  In  this  way, 
it  i*  hoped  the  school  will  aid  the  union 
by  giving  young  men  an  appreciation  of 
union  principle*  and  purposes  *o  they 
may  eventually  In-come  journeymen  with 
whom  the  union  will  affiliate. 

At  the  outset  *ome  of  the  publishers 
thought  that  the  schonl  might  prove  to 
be  local  in  its  nature,  but  to  their  amaze* 
ment  the  first  student  to  apply  for  aJ- 
Seahnard  and  out  as  far  west  as  New 
Mexico. 


One  of  the  instructors  is  a  former 
lady  school  teacher.  She  wa>  employed 
;t  $.15  a  week  as  soon  as  site  completed 
the  course  and  her  pay  was  voluntarily 
increased  M  $45  a  week.  She  wa*  per- 
suaded to  join  the  staff  of  teachers,  as- 
sisting beginners  and  looking  after  the 
welfare  of  women  students.  A  pub- 
lisher in  a  small  town  in  California 
wrote  the  school  a  few  days  ago  for  a 
lady  operator. 

Last  week  two  publishers  of  small 
papers  wrote  the  school  for  operators 
willing  to  become  identified  with  their 
businesses  on  a  partnership  basis  after 
working  several  months. 

A  student  from  Indiana  was  offered* 
employment  by  three  different  publish- 
ers within  sixty  mile*  of  his  home  town 
and  the  smallest  price  offered  was  s»40 
a  week.  This  operator  has  dciclu'sed 
into  an  expert  machinist,  having  erected 
five  of  the  machines  that  recently  came 
into  the  institution. 

It's  a  busy  place  at  the  printing  school 
It  reminds  one  of  a  lug.  live  newspaper 
plant. 


The  printing  roam.     Students  are  taught  other  leoture*  of  printing  healdea  the 
operation  of  typoootting  marhlr.es.   at  *bow«  here 
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THE  advertiser  no  longer 
visualizes  scenes  of  cot- 
ton fields  when  be  dreams  of 
the  South.  Giant  forests  of 
southern  pine — acres  of  sugar 
cane— miles  of  com  fields — 
modern  cities  with  up-to-date 
retail  stores — homes  of  pala- 
tial character — manufacturing 
centers  of  first  magnitude  and 
thriving  commercial  communi- 
ties with  diversified  interests 
combined  to  mold  a  new  and 
impressive  opinion  of  SOUTH- 
ERN  STABILITY  which  spells 
WEALTH. 

Where  there  is  stability  of 
business  there  is  stability  in 
purchasing  power  and  sales  for 
merchandise  of  merit  adver- 
tised in  these  newspaper* — 
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BOOK  ON  ESSENTIALS  IN 
ADVERTISING 

Long    Needed    Text-Book    on  Funda- 
mental Principle!  Published  by  Frank 
LeRoy  Blanchard — Will    Play  In- 
Part  « 


The  attribute!,  of  a  genius  might 
help  in  a  general  sort  of  a  way  but 
they  alone  will  not  make  pnssibte  the 
citation  of  the  kind  of  advertising 
copy  that  will  attract  and  hold  pul.lic 
attention,  aril  goods  and  drive  busi- 
ness outward  in  an  ever  widening  cy- 
cle  that  means  growth  and  success. 
We  have  always  had  this  thought 
tucked  back  in  our  head  but  it  has 
remained  (or  Frank  LeKov  Blanchard 
to  drive  it  home  convincingly  without 
any  "if.*"  in  his  book  "Essential,  of 
Advertising."  • 

This  was  a  much  needed  hook  and  it 
i«  pretty  hard  to  understand  how  pres- 
ent day  advertising  has  reached  a 
place  of  such  commanding  importance 
m  the  business  world  without  such  a 
foundation  work,  and  there  can  be  no 
question  but  that  IhotC  »ho  study  it 
will  miss  many  of  the  pitfalls  that  have 
been  responsible  for  the  failures  of 
others  who  have  attempted  to  climb 
to  business  success  under  the  misap- 
prehension that  advertising  merely 
means  space  filled  with  words  that  in- 
clude a  name. 

Has  Taught  1.000  Puriis 

So  man  is  better  qualified  than 
Frank  Hlanchard  to  write  such  a  book, 
lie  has  been  an  instructor  in  advertis- 
ing at  the  ijrd  Street  Y.  II.  C.  A., 
probably  the  oldest  course  in  the 
country,  since  its  establishment  six- 
teen years  ago.  The  students  that  have 
gone  out  from  that  school  have  num- 
bered more  than  l.CXXi  and  today  they 
arc  scattered  in  every  part  of  the 
world.  The  part  that  they  have  played 
in  bringing  advertising  to  its  present 
productive  state  cannot  be  directly 
traced  but  there  can  be  no  doubt  that 
the  teachings  of  Blanchard  have  been 
a  great  factor  in  the  creative  develop- 
ment of  modern  advertising  for  it  was 
the  fundamentals  as  laid  down  by  him 
that  were  the  basis  on  which  the  suc- 
cess of  the  men  taught  by  him  who. 
indirectly  by  entering  business  or  di- 
rectly by  entering  the  advertising  :ieb|. 
in  recent  years  have  built.  In  this  re- 
spect it  is  well  to  remember  that 
Blanchard  is  first  of  all  a  teacher  and 
his  interest  has  been  in  the  creation 
of  appeal  to  the  eye  and  mind  with 
full  consideration  of  the  human  ele- 
ment that  enters  into  advertising  suc- 
cess, and  not  the  more  practical  side 
that  has  as  Us  sole  concern  the  details 
of  campaign. 

l  ot  Bi-sikkss  Men.  Too 

There  is  no  pretense  about  this  be- 
inn  a  book  on  advertising.  It  is  not 
that,  but  more  important  to  the  stu- 
dent it  is  a  text-book  on  the  funda- 
mental principles  which  are  the  first 
necessity  in  advertising  success.  Ig. 
nofance  of  those  very  fundamentals 
is  the  cause  of  mo^t  advertising  fail- 
ures and  for  this  reason  "Kssentials  of 
Advertising"  is  one  of  the  most  impor- 
tant contributions  made  on  a  factor 
that  is  playing  an  all  important  part  in 
modern  salesmanship.  While  this  t-ook 
was  written  primarily  for  the  use  of 
classes  in  advertising  and  each  chapter 
closes  with  a  list  of  questions  to  be 
used  by  teachers  it  cannot  be  too 
highly  recommended  to  the  >mall  bin 
iness  man  or  the  large  manufacturer 
who  is  about  to  make  his  first  invest- 
ment in  advertising.  It  is  the  first 
slip  that  counts  nio-l  and  this  book  is 


designed  to  carry  the  student  safely 
over  that. 

There  are  twenty-eight  chapters  in 
each  of  which  is  taken  up  the  princi- 
ples of  a  distinct  phase  of  advertising 
and  all  are  profusely  illustrated  with 
example*  of  advertising  that  have 
proven  successful  by  compliance  with 
the  fundamentals  that  the  author  has 
laid  down  as  the  basis  of  their  crea- 
tion. In  the  twenty  ninth  chapter  ad- 
vanced books  on  advertising  and  sales- 
manship arc  listed. 

It  is  hard  to  write  a  single  paragraph 
descriptive  of  this  book  without  using 
the  word  es»rntial— after  all,  that  is 
what  the  book  dca^s  in  and  for  that 
reason  it  is  going  to  play  an  important 
part  in  the  future  teaching  of  advertis- 
ing as  a  driving  force  in  business.— 
R  M. 


C,  THERED  AT  RANDOM 


Jnuca*  from  I'agc  57) 


body  of  each  ad  vert  i 
voters  why  thc:r  ballots 
for  the  cafeteria  uvvner. 


telling 
be  cast 


Montezuma,  Kan.— When  Earl  FlcJt- 
ertt  sold  the  Montezuma  Press,  this 
town  lost  a  "handy  man"  for,  in  addi- 
tion to  his  job  as  editor,  Earl  was  city 
treasurer,  Republican  precinct  commit- 
teeman, chairman  of  the  Lyceum  com- 
mittee, member  of  the 
mittee.  teacher  of  the  men's 
of  the  M.  E.  church  and  trustee  of  the 
same  church.  Half  a  dozen  men  now 
have  new  jobs. 

■   •  • 

Peabociv.  Kan— Oscar  StaufTer,  ed- 
itor of  the  I'eabody  Gaiette.  tells  of 
meeting  the  "meanest  man"  on  a  recent 
trip  to  New  York.  A  man  in  a  Pull- 
man car,  in  which  there  were  several 
women,  yelled  out  in  the  middle  of  the 
night  :  "Porter,  oh  Porter  I  A  mouse 
just  ran  out  of  my  berth  into  one  of  the 
ethers!" 

Pandemonium 
short  while. 

•    •  • 

A  student  of  advertising  in 
share  of  the  one  million  objects. 
New  York  schools  turned  in  a 
advertisemcrt  enntaining  this 

"The  cooking  is  done  by  the 
chefs  in  porcelain  kettles." 


The  financial  statement  of  the  St. 
Maurice  Paper  Company,  Ltd.,  for  the 
year  1920  shows  gross  profits  of  $2,- 
976,636  against  $1,418,904  for  the  pre- 
vious year.  Net  profits  amount  to 
$1,769,988  against  $563,924  in  1919,  or 
an  increase  uf  mote  than  treble.  The 
year's  net  was  equal  to  22.68  per  cent 
on  the  increased  capital  of  the  company. 
$7,rt99,000,  against  1127  per  cent  in 
1919  on  a  capital  of  $5,000,000.  Net 
CMMCM  IITIfTi  at  the  end  of  1920  were 
$-1,3<)K,HV0  against  $2,449,891  in  1919. 


for  a 


Has  Three  News  Services 

.Srai.sr.rif.Ltt,  111. — Tlse  Illinois  State 
Register  this  week  added  tile  United 
Press  fervice  to  the  Associated  Press 
and  International  News  Service  which 
it  is  no 


The  Standard  Advertising  Register's 
headquarters  have  been  moved  from  the 
Times  Building  to  799  Broadway.  New 
York.  The  Register's  new  quarters  »r» 
in  the  St.  Denis  Building. 


THE  NEW  SCOTT 

HEAVY  DUTY  64-PAGE  FOLDER 

now  in  successful  operation  and  overcome*  all  the  troubles  incidental  to  heavy  cutting, 
nd  folding.  Save 


THE  SCOTT  "MULTI-UNIT"  PRESSES 

are  steadily  gaining  in  popularity  and  are  daily  showing  thair  worth.  The  only  press  that  can  be 
enlarged  indefinitely  without  complications  and  which  actually  becomes  more  versatile  as  it  is  expanded. 
Built  to  endure  at  high  speed  on  heavy  products.    Gives  greatest  possible  production  on  all  i 


SCOTT  "SPEED-KING"  PRESSES 


per  presses  for  medium  sire 
4  6-8- 1 0-1 2- 1 4- 1 6- 1 8-20  or  24 
hy 


WALTER  SCOTT  &  COMPANY 

Main  Office  and  Factory:  Plainneld,  New  Jersey,  U.  S.  A. 


NEW  YORK  OFFICE 
BROKAW  BLDG.,  1457  BROADWAY 

S:  WALTSCOTT,  NEW  YORK 
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Our  Relation  to  You 


BARBOUR'S  ADVERTISING  RATE 
SHEETS  bears  a  relation  to  news- 
papers as  does  mechanical  equip- 
ment, newsprint,  press  sen1  ices,  circulation, 
advertising  volume  and  other  economic 
necessities. 

Primarily  we  render  a  service  of  your 
national  advertising  rates,  contract  require- 
ments and  mechanical  details  to  advertis- 
ing agents.  This  service  which  the  adver- 
tising agent  pays  for  gives  him,  correctly, 
each  day,  all  of  your  national  rates  as  well 
as  those  of  the  other  English  language 
Dady  Newspapers  published  in  the  United 
States. 

Because  the  service  is  revised  daily  and 
because  our  subscribers  have  found  from 
experience  that  it  is  dependable,  they  are 
able  to  prepare  and  execute  newspaper 
campaigns  without  the  expense,  delay  and 
annoying  details'  characteristic  of  the  past. 

The  Benefit*  to  You 

The  advantages  to  the  agent  have  and  do 
directly  benefit  each  paper  through  an  in- 
creased volume  of  newspaper  advertising, 
in  no  small  part  made  possible  by  the  com- 
pleteness and  dependability  of  this  service. 
And,  the  time  heretofore  consumed  by  your 
office  and  representative  in  having 
revised  and  corrected,  with  the 
consequent  delay  and  loss  of  insertions,  has 
been  largely  reduced. 

During  the  period  of  constant  rate  re- 
visions  BARBOUR'S  ADVERTISING 
RATE  SHEETS  was  the  means  of  putting 
changes  before  the  space  buyer  at  the 
earliest  moment,  thereby  stabilizing  a  situ- 
ation which  might  easily  have  caused  news- 
papers a  loss  of  thousands  of  dollars. 


The  Circulation  List 

In  connection  with  the  rate 
compile  and  issue  semi-annually  a  list  of 
the  English  Language  Daily  Newspapers 
together  with  their  net  paid  circulation. 
This  list  confines  itself  to  net  paid  figures 
covering  the  identical  period  of  time.  Its 
value  has  been  acknowledged  through  re- 
production in  Editor  &  Publisher,  as  a  serv- 
ice feature,  and  re-publication  by  Jason 
Rogers  of  the  New  York  Globe. 

Certain  rate  figures  arc  added  to  the  cir- 
culation list  for  statistical  purposes  so  that 
to-day  the  publishing  and  advertising  in- 
terests have  available  the  total  costs  of 
morning,  evening  and  Sunday  campaigns, 
by  states  and  for  the  nation.  This  data  also 
gives  average  rates  enabling  you  to  intelli- 
gently compare  your  rates  with  those  of  all 
other  newspapers. 

A  7  Years'  Increase 

S|>ecial  statistical  information  is  continu- 
ally being  prepared.  Less  than  two  weeks 
ago  we  found  that  the  average  increase  in 
the  rate-per-line-per-thousand  circulation  of 
the  Chicago  papers,  over  a  period  of  seven 
and  one-quarter  years,  averaged  less  than 
thirty-five  per  cent  In  other  words,  the 
percentage  of  increase  in  the  advertising 
rate  of  these  papers  is  less  than  the  percen- 
tage of  increased  manufacturing  cost  due  to 
newsprint  alone.  Similar  information  is 
now  being  compiled  on  five  or  six  hundred 
representative  papers. 

A  Further  Service 

Being  the  rate  files — the  actual  working 
equipment— of  most  of  the  agents,  our 


service  is  logically  a  data  file  through  which 
you  can  talk  to  the  space  buyer.  This  is 
possible  through  advertising  on  the  back  of 
your  rate  sheet. 

Willi  our  275  subscribers,  including  the 
nation's  leading  advertising  agents,  this 
sales  opportunity  is  the  equivalent  of  hav- 
ing an  expert  salesman  constantly  on  the 
job  in  the  private  office  of  these  space  buyers 
and  executives — the  men  who  place  news- 
paper business.    When  the  space  buyer  or 

tory — and  turning  the  pages  in  our  service 
— he  comes  to  your  message  and  stops.  You 
then  talk  to  him  in  type.  You  tell  him  of 
your  paper  at  the  moment  when  his  mind  is 
receptive. 

The  price  is  only  $100.00  per  year, 
($75.00,  if  less  than  15,000  circulation). 
It's  an  average  of  $8.33  per  month — 33c. 
a  working  day — 33c.  a  day  to  reach  firms 
who  pay  us  from  $125.00  to  $150.00  a 
year  for  newspaper  rates. 

Our  Standing 

As  the  A.  B.  C.  statement  and  audit  is 
to-day  accepted  without  question  as  to  cir- 
culation so  is  the  rate  information  published 
by  us,  accepted  by  most  of  our  subscribers. 
You  or  your  representatives  can  quickly 
verify  this  fact  by  inquiry  among  any  half 
dozen  agents  from  whom  you  receive  busi- 


We  render,  without  charge  to  you,  an 
economic  service  in  the  distribution  and 
maintenance  of  your  rates, "and  we  should 
render  a  similar  service,  at  a  small  charge, 
of  facts  regarding  your  paper  and  commu- 
nity, through  advertising  on  the  back  of  the 
rate  i 


BARBOUR'S 

j\duert is  ing 

RATE  SHEETS 
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ADVANCES  IN  TEACHING  JOURNALISM 
IN  LAST  SEVEN  YEARS 

Educator  and  Practical  Newspaper  Man  Give*  Impression*  Gathered 
on  Second  Tour  of  Inspection  of  Country'.  Leading  Schools — 
Many  are  Now  Doing  Excellent  Work 

Br  ERIC  W.  ALLEN 

FDITORIAL  NOTE— Mr  Allen,  a  neaijiaocrnwa  with  lone  eauetience  on  EseiSc 
oSm  nei.pii.rr.V  ..  cean  of  Ike  Xool  ol  ^.nanam  .n  Ike  <;«<«'•'<»  «■'  Pr'f°"  K 
f,™  lfr  *Sed  the  oj.orta.ut,  ol  Ike  recclU  con.ent.on  ol  the  N.tumai  bfoanal 
Jl?£5elkM  in  rtu.ula.  where  ke  read  »  pap...  t-  ;<wte  hwnsell.  MnifA, 
rn?ri  »m  Sat  to  »u  aWr  t»  »«it  bow  ol  ike  Ln.»er«it.rf  in  tke  I  mted  Slate.  In 
3»V)enE<     teiKinlr  •-«»«•   He  in.de  a  wmewha.  •■»■>.,  r»|i  .even  yean  .«■>■ 

THERE  i»  more  originality  in  the  Where  the  old-time  reporter  comes  to 
teaching  of  journalism  in  the  uni-  the  university  and  tells  students  the  Br 
versities  today  than  there  was  seven  ce.s.ty  of  eavesdropping   and   of  *e 
ve'r  "no    That  is  to  say,  the  schools  occasional  stealing  ol  photographs,  the 
sccm  to  know  more  definitely  what  they  school  usually  dares  now  to  put  in  a 
S  to  MkS*  >"d   are  driving  corrective  word  to  the  effect  that  a  pro- 
much  more  directly  towa.d  their  ob-  fcss.on  that  requires  such  methods  is  no 
m.                     '  profession  at  all;  that  journalism  is 
''The'' good  school  of  journalism-and  possible  «  a  career  on  a  basis  of  self 
ihrre  are  ai  least  half  a  dozen  excellent  respect.  ..... 

one,  in  the  country-has  abandoned  the  The  schools  are  also  |Ms|  «l  young 

Tdea  tha  i  s  function  U  10  substitute  for  man  a  clearer  man  of  what  he  must  do 

the  c  tv  editor  in  "brcatang  in  (be  cub."  to  be  successful  and  are  tendmg  toward 

This  i7does\  ndeed.  but  at  a  mere  ind-  the  day  when  a  utuversity-trained  jour- 

den     n  a  much  more  comprehensive  nal».  will  have  open  to  htm.  on  the  ba.i, 

ntm        a  of  his  training,  three  careers,  each  avail- 

^Breaking  in  the  cub"  is  a  somewhat  able  for  an  attempt  on  his  part  if  the 

superficial  operation;  it  consists  essen-  others  fail.  They  are: 

■liallv  in  leavening  the  young  man  the  Pointinc  Out  the  CaMO 

•Tricks  of  tlic  trade."    Then,  If  he  has  ^ 

the  right  natural  ^^J*?«'-  ^lof^rs^^^nVv^.^ruid 
he  make,  good;  if  he  ha.  not,  he  >s  ™  *  ^  (  ^  ^  thj( 

dropped  wi||  in  his  |.,tcr  ytars  take  h,m  beyond 

Pisrwts  Have  Changed  ,he  routine  stage  to  the  point  where  his 

The  change  in  the  last '  few  years  i*  name  will  be  a  valuable  asset  signed  to 

that  the  school*  of  journalism  have  a  story.    The  question  is  fiot  what  he 

come  over  from  the  "breaking  in  the  will  do  in  his  first  few  years,  but  what 

cub"  theory  to  the  idea  that  that  their  «,||  he  be  duing  after  he  is  thirty-6ve 

t  unction  is  to  discover  and  develop  na-  years  old. 

tural  faculties,  m  create  and  direct  the  2_A  artet  a,  an  executive-    It  is 

right  kind  of  general  education,  to  inv  a|rcady  a  demonstrated  fact  that  Uni- 

prcss  upon  the  young  man  the  best  vcr,iiy  training  opens  up  promotions  of 

technical  practices  and  ethical  principles  ^tnd  to  reporters  that  desire  this 

of  the  profession,  and  to  explain  to  him  kj|1j  o(              yhe  graduate  has  a 

the  general  professional  and  sociological  fa  grtater  chance  at  a  desk,  if  he  wants 

environment  m  which  he  must  operate.  j(  ,haI1  ail  offxe  trained  reporter. 

A.  the  school,  come  errer  to  this  high-  _j_A  aJttT  ^  a  pnMjjhtr.  Several 

er  ground.  they  find  already  firmly  plant-  umverli,ies   no,ably  Kansas,  Wasliing- 

ed  there  a  splendid  old  veteran  of _the  (<jn  >n<J  0regoUi  „f  giving  in  addition 

teaching   profession;    Professor   Fred  ^  |hj|  above  a  iypc  0(  training  that  fits 

Newton  Scott,  nf  Michigan,  who  has  ^  J|ullellt  |0  ^c<lmc  his  own  master  aa 

held  for  tltirty  years  that  principles  and  Dllhl)lll„  0(  a  >rna|]  newspaper  or 

net  detail  were  the  prop*'  concern  of  gj  t  |ra)k  jolirnal    In  ,hi,  ,ense  jour- 

the  Universities,  This  is  a  word  of  in-  nan,m  ofler,  onmual  opportunities  for 

bute  to  Professor  Scott,  who  has  never  g  man  nf  %mM  capitili  ,n  |«come  an  in- 

for  a  moment  compromised  with  his  ,,    endenl  {orce  ;Q  the  community, 
beliefs    The  University  of  Michigan  is. 

however,  beginning  to  pay  more  atten-  Cos.rA.isoN  or  Schools 

tk>n  to  some  of  the  more  work-a-day  Wisconsin    and   Columbia    seem  to 

details  of  journalistic  training,  in  which  jpjtj,!,^  m  the  direction  of  the  first 

it  finds  itself  some  years  behind  other  3|Wrnatjvt  mentioned  above;  Manhattan, 

institution*.  in  Kansas,  turns  its  attention  almost  ex- 

The  school*  are  much  less  servile 
worshippers  of  the  present  day  practices 

_      _   _  _  _  _  _       ^r*   S  Wi  n 

of  the  at 
they  were  - 

a  much  more  decided  tendency  to  con- 
demn standards  that  are  too  low  even 
th<ugh  tbey  are  somewhat  widely  ac- 
cepted. 

RewamNC  CoKDTMNen 


A  BREEZE  FROM  FLORIDA 

"Telling  a  Body"  is  the  unique 
title  of  a  little  paper  issued  by  the 
Marianna  (Fla.)  Chamber  of 
Commerce  that  made  its  first  ap- 
pearance on  April  5.  W.  B.  Troy, 
the  editor,  in  a  letter  to  Eoiroa  & 
Publish Et  about  it,  says: 

'"Telling  a  Body'  is  going  out 
to  the  Press  in  Florida  and  else- 
where, and  we  arc  wondering  just 
a  little  what  you  are  going  to  do 
about  it?  If  you  throw  it  in  the 
waste  basket,  that's  not  the  end 
of  it,  'cause  it  will  tell  the  waste 
basket  about  it,  and  some  of  these 
days  somebody  will  take  a  notion 
that  'it's  not  all  gold  that  glit- 
ters.' get  to  hunting  in  the  waste 
basket,  fish  out  'Telling  a  Body' 
and  start  it  off  to  a  sure-'nough 
body  who  will  write  back  the 
Marianna  Chamhcr  of  Commerce 
— 'What  the  devil  do  you  want'?" 

While  "Telling  a  Body"  is  a 
community  organ  and  plays  up  the 
attractions  of  Marianna  and  Jack- 
son County  it  is  good  reading  for 
anybody  who  takes  an  interest  in 
something  else  besides  his  own 
front  yard. 


PUBLICITY  FOR  GAS  MEN 


Commemorate  Franklln'a  Daath 

Philadelphia  in  general,  and  members 
of  the  Poor  Richard  Club  in  particular, 
joined  in  paying  tribute  to  the  memory 
of  Benjamin  Franklin  last  Saturday  and 
Sunday.  On  Saturday  the  new  bronte 
statue  of  Franklin  arrived  in  Philadel- 
phia on  it*  way  from  Baltimore  to 
VVaterbury,  Cotro.  The  statue  was  es- 
corted through  the  streets  of  the  city  by 
a  military  and  civic  parade.  On  Sun- 
day, the  131st  anniversary  of  the  death 
of  Franklin,  the  statue  was  taken  to  the 
Franklin  Tomb  where  appropriate  exer- 
cise* were  held.  The  speakers  were 
Jules  Juiserand.  the  French  Ambassador, 
and  Russell  Duanc.  one  of  Franklin's 
descendants.  Paul  W,  Bartlctt,  the  sculp- 
tor who  made  the  statue,  was  also 
present. 

Georgia  Paper.  Cut  Reader  Rate 

The  Macon  (Ga.)  News  and  the  Cot- 
dele  (Ga.)  Dispatch  have  reduced  sub- 
scription rates  from  $7  to  $5  a  year, 
attributing  the  decrease  to  the  reduction 
April  1,  in  their  newsprint  costs. 


SpaaUra     at     Pkalaatalphia  Ma-ting 
Urea  That  "Public  Be  Told" 

Extensive  publicity  campaigns  were 
recommended  for  gas-producing  com- 
panies by  Leake  Carraway  of  the  City 
Gas  Company  of  Norfotk,  Vs.,  last 
Wednesday  at  the  annual  meeting  in 
Philadelphia  of  the  New  Jersey  and 
Pennsylvania  Gas  Association.  Mr. 
Carraway  was  prevented  by  illness  from 
attending,  but  his  paper  was  read. 

'Timeliness  is  what  counts  in  pub- 
licity," wrote  Mr.  Carraway.  "It  is  far 
better  to  take  the  public  into  your  con- 
fidence at  the  time  something  happens 
than  to  wait  till  vou  are  forced  to  do 
so." 

Richard  Spillane,  editor  of  the  busi- 
ness section  of  the  Public  ledger,  also 
spoke  on  the  value  and  importance  of 
publicity.  He  said  that  public  utilities 
companies  have  not  given  tbe  public  the 
best  that  wa»  in  them:  but  be  predicted 
a  great  change  for  the  better  in  this 
respect  and  urged  the  utilities  com- 
panies to  take  the  public  completely  into 
their  confidence,  adding  that  the  public 
is  generous  as  a  rule,  but  suspicious 
when  things  are  concealed. 

In  a  resolution  which  was  introduced 
the  association's  attention  was  called  to 
the  fact  that  the  continued  development 
of  the  gas  industry  has  been  hindered 
hy  lack  of  accurate  public  information 
nf  the  conditions  under  which  it  is 
operated  and  it  was  resolved  "that  steps 
be  taken  to  give  widest  circulation  to 
all  huslness  economies  in  methods  of 
manufacture  and  distribution,  and  that 
every  encouragement  be  offrred  to  the 
free  discussion  of  ways  and  means  by 
which  to  clearly  set  forth  the  actual  con- 
ditions confronting  the  industry." 


Injunction  For  VicW  Chemical  Co. 

In  a  suit  against  the  W.  S.  Viek  Chem- 
ical Company,  of  Knoxville.  Tcnn..  a 
temporary  injunction  has  been  granted 
m  favor  of  the  Vick  Chemical  Company. 
Greensboro.  N.  C  manufacturers  of 
Vick's  VapoRub.  which  in  effect  pre- 
vents the  defendant  company  from  sell- 
ing under  it*  present  labels  the  product 
called  W.  S.  Vick  Vicktry  Salve,  and 
continues  binding  until  the  trial  of  the 
case  in  the  Fall, 


111     l.'ll'..  '.  >  > —  • " "  —  

dusivety  to  the  third;  New  York  Uni- 
pers  of  the  present  day  practices  verni,y  tnr  „ew  Medill  school  in 
averaitc  newspaper  office*  than  Q^cae;,,  are  doing  a  useful  work  of  the 
re  a  few  years  ago.  They  show   type  tha,  i%  ,uua|iy  railed  "university 

extension"— that  is,  adult  training  on 
part  time  of  men  already  in  the  profes- 
sion, usually  without  regard  to  any  or- 
ganiied  currirulum  leading  to  a  degree. 
KKwatTirio  winwBf"  (>nc  nf  the  best  school*,  as  everyone 

Even  if  every  New  York  newspaper  knows,  is  that  of  Waller  Williams  in 
prides  it-elf  on  its  "rewrite"  system,  no  Missouri.  In  the  opinion  of  the  writer 
school  hesitates  today  to  say  that  it  is  tne  school  at  Ijwrence,  Kansas,  is  of 
rotten  joumalinm  to  have  stories  written  very  high  grade,  and  has  developed  the 
by  rei«>rters  who  are  two  or  three  or  tlsird  alternative  more  than  Dean  Wil- 
moft  removes  from  the  facts.  Where  |jamt  ha*.  The  schools  on  the  Pacific 
the  city  news  man  gets  the  original   Coast,   at   Seattle   and  Eugene — more 


Ontario  Paper  Robbed 

Thieves  broke  into  the  office  of  the 
Tweed  I  OntO  News  last  week  and  got 
away  with  about  twenty-live  dollar*  in 
cash  and  a  fifty-dollar  Victory  bond. 


Death  of  Leaser  Cray  Preach 

Lester  Gray  French,  editor  and  man- 
ager of  the  Mechanical  Engineer  and 
also  author  of  several  books  on  me- 
chanical engineering  subject*,  including 
the  earliest  American  treatise  on  the 
steam  turbine. 


facts ;  where  the  man  on  the  beat  inter 
vie»s  nn  the  actors  but  the  city  news  mm 
man:  or  perhaps  gets  his  version  from   j„  the  country 
the  hrat  man  «n  a  compering  newspaper  j 
where  then  in'lrad  of  writing  the  <tnry 
he  telephone*  it  in.  perhaps  to  be  further 
"improved"  in  the  officr.  you  get  high 
irraA'  rhetnri;.  perhaps,  but  poor  jour 


rloiely  resemble  Kanva«  than  any  other 
and  are  amona  the  best  equipped  schools 


Opens  Want  Ad  Department 

The  Cleveland  Leadrr-News  is  pie- 
"e   l'»»ng  to  o]»en  a  want  advertisement 
naif**   and  lewher*  of  journalism  no  room  on  Ike  ground  floor  of  the  bank 
longer  hesitate  to  say  so,  and  office  building  it  occupies. 


OF    HACKENSACK,    NEW  JERSEY 

brings  your  mctMfe  to  N*w  Jet- 
t*v  *    moat    pi i>H>er»>*j«  cuimmwrslty 

Completely  Cot«t»  Bergen  County 

Circulation  6000  Guaranteed 

Foreign  Advertising  Rate  .03  per  line 

Tk.  Ev.ai.g  R.<.r<T>  Merckaaelatng  D.»l.  •atena*  keartr  loeal 
ce-ep-eralioa  *e  all.   Call  o«  ui  tar  nf****  and  market  ualyala 

Pame.  Born.  *  Smith.  Ine.  C.  Lo«en  Payne  Co.. 

New  York  and  Ronton  Chleago.  Detroit.  St.  I«t.*a 


oogle 
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The  New  Bronx 
Home  News 
Building 


»f  fourteen  vears  of  local  newspaper  making, 
digsou*  step  in  the  growth  uf  tbc  paper,  the  slructuri 
the  lime,  the  labor,  and  the  energy  thai  have  made 


it 

its 


itt  the  culmination 

Marking  a  prodigious  I 
nut  unwi.iihy  of  the 
erection  possible. 

The  new  building  W  planned  to  fulfill  two  objects:  fir.1.  to  . 
accommodation  for  increased  growth;  second,  to  give  the  Bronx  a  newspaper 
that,  from  an  architectural  and  utilitarian  riew  point,  should  fittingly 
this  Borough. 

A*  it  stands  today,  complete  to  the  last  detail,  the  Home  News  building  is 
live  beat  equipped  newspaper  plant  between  Times.  Square  and  Albany. 
Occupying  more  than  three  city  lots,  on  a  plot  106x75  feet,  its  three  floor* 
and  basement  are  given  over  entirely  to  the  production  of  lite  Home  Ne*ws. 
The  building  it  of  concrete  and  steel,  and  is  absolutely  fire  proof. 
The  basement  accommodates  the  two  big  printing  presses  and  also  pro- 
Tides  storage  for  over  300  tons  of  newsprint  paper.  The  Classified  Adver- 
tising office  occupies  the  east  wing  of  the  first  floor;  the  remaining  space 
on  this  floor  being  given  over  to  the  Circulation  Department.  Delivery  Room, 
lading  Yard,  and  Repair  Shops.  Ample  toilet  facilities,  including  shower 
and  neeslle  baths,  with  hot  and  cold  water,  are  provided  on  tins  floor  for 
the  employes)  of  the  mechanical  departments. 

The  Loading  Yard  has  room  for  ten  auto  trucks,  five  of  which  can  be 
loaded  at  one  lime.  All  loading  and  delivery  is  done  within  the  building. 
Rolls  of  paper  are  delivered  direct  to  an  elevator  of  two-ton  capacity,  which 
ennvevs  them  to  Use  basement 

The  elimination  of  unnecessary  labor  lias  been  carried  to  its  furthest 
point  in  the  delivery  of  the  printed  papers  from  the  presses.  Four  escala 
tors,  linked  with  the  presses,  convev  the  editions  to  the  street  floor,  deliver- 
ing them  on  tables,  ready  for  bundling,  within  six  feet  of  the  delivery 
trucks. 

The  Classified  advertising  office  is  handsomely  finished  in 
marble,  with  mahogany  trim,  and  counter  of  black  antique  verde  I 
white  marble  panels.  The  floor  of  this  office,  as  well  as  the  floors  of  the 
editorial,  circulation  and  business  offices,  is  of  mastic,  a  substance  at  once 
sanitary,  resilient,  and  almost  noiseless.  Lamson  Pneumatic  tubes  carry 
advertising  copy  from  the  main  Boor  office  to  the  composing  room.  These 
tubes  are  operated  by  a  compreaeed-i 
Hie  second  floor  is  devoted  to  the  I 


graphic  and  engraving  departments. 

In  the  filing  room  are  to  be  found  news  records  of  the  Boroogh  of  the 
Bronx,  with  biographies  of  its  prominent  residents,  pictures  of  local  men 
buildings  and  localities,  and  statistics  covering  every  phase  of  the  Borough's 

activities. 

A  complete  index  of  the  Home  News  since  its  establishment  is  also  kept, 
with  continuous  additions. 

The  engraving  department,  recently  installed,  is  equipped  to  turn  out 
all  Winds  of  newspaper  and  commercial  work. 

Ia  equipment  anil  layout,  the  new  photographic  room  is  superior  to  any 
other  department  of  its  kind  in  the  United  States.  Completed  s  few  weeks 
ago,  it  is  unsurpassed  in  devices  for  rapid  and  efficient  handling  of  negatives 
and  prints. 

In  planning  this  department,  an  acknowledged  expert  in  the  photographic 
art  was  given  a  free  hand.  He  was  told  to  construct  an  ideal  photographic 
room  and  to  install  a  plant  that  would  meet  every  demand  of  the  most 
As  a  result,  the  Home  News  has  a 
ne  In  the 


,1, 


in  its  line  i 


r«  SB!  5 


P 

a 


laW 

371  3"  E.  148th  St..  two 


On  the  top  floor,  under  a  "saw-tooth"  glass  roof  of  the  most  modem  and 
approved  type  arc  located  the  composing  mora,  part  of  the  stereotype  de- 
partment and  the  display  advertising  and  editorial  rooms.  Here,  in  almost 
the  task  of  preparing  the  paper  for  the  press  is  carried 


pronounce  the  composing  room  of  the  Home  News  to  be  the 
y.  the  roomiest  and  the  best  lighted  tn  be  found  anywhere.  The 
the  upper  floors,  as  well  as  the  foyer,  are  wainscoted  in 
All  partitions  within  the  building  are  of  oak.  with  panels 

la  electing  the  building,  provision  was  made  for  the  addition  of  three 
more  stories  at  any  lime  such  addition  may  become  necessary. 

In  the  progress  and  growth  that  started  in  1907  and  now  evidenced  by 
the  new  structure,  the  Home  News  has,  in  a  measure,  reflected  the  growth 
and  progress  of  the  Bronx  itself. 

The  first  office,  very  small  indeed,  was  opened  in  1907  on  the  second 
floor  of  the  east  side  of  Willis  Ave.,  between  147th  and  148th  Sis. 

Shortly  afterwards,  the  office  was  moved  to  the  south  side  of  147th  St.. 


just  cast  of  Third  Ave.,  a  larger  place,  but  still  very  small.  In  those  days 
the  Home  News  was  printed  downtown,  the  first  issues  were  15.000  weekly. 

In  1910  the  old  house  at  371  11  148lh  St..  was  bought  and  a  brick  addi 
lion  built  in  the  rear. 

In  1912  The  Harlem 
News,  was  started,  its 
of  the  Bronx  Home  News. 

The  Harlem  Home  News  covers  the  upper  part  of 
from  59th  St-  east  of  Central  Park,  and  from  96th  St..  west  of  Central  Park, 
north  to  the  Harlem  River  and  Spuvten  DuyviL    The  Harlem  H 
is  issued  twice  a  week  (Sundays  and  Wednesdays!  and  has  a  | 
circulation  of  100.000. 

The  first  item  of  the  present  big  plant  was  installed  In  1912.  I 
of  a  single  linotype  machine  and  a  Duplex  Printing  Press,  whose  1 
20  pages.    As  the  paper  grew,  a  32  page  Lightning  Hoe  Press  was  I 
this  being  shortly  afterwards  Increased  by  the  addition  of  another  section, 
increasing  its  capacity  Ui  48  pages. 

tbe  foundation  of  the  new  building  was  laid,  more  linotype  ma- 
tve  hern  installed  and  a  brand  new  Hoe  .Nupexwpeed  Octuple  Press, 
with  a  capacitv  nf  64  pages,  has  just  been  added.  This  machine  it  -abso- 
lutely tire  latest  word  In  press  construction  and  Is  built  very  heavily  to 
withstand  the  strain  of  high  apeed  and  large  produclion. 

Both  presses  give  a  capacity  nf  80.000  twelve-page  papers  per  hour. 


Trie  Bronx  is  the  most  northerly  Borough  of  the  Greater  Citv 
of  New  York.  It  has  a  present  population  of  nearly  750,000  and 
it  a  terrilory  of  home* — it  ha*  not  a  single  hotel. 

For  further  information  address 

JAMES  O'FLAHERTY 

371-377  EAST  148th  STREET 


FACTS  ABOUT  THE  BROJSX  HOME  NEWS 


Founded,  1907. 

Ureulation.  1907.  15,000,  once  a  week. 
Circulation.   1921,    100,000,  ihw  tin 

Thunduy  ■nd  Sunday), 
Average  number  of  png«.  1907,  8. 
Avertiffe  number  of  pane*,  1921,  24. 
Number  of  employee*.  1921,  211. 


Number  of  carrier*,  1921,  280. 
Number  of  Linotype  Machine*,  IS. 
(Tuesday,  Two  force*  of  Compositor*,  a  day  force  and  a  night  force. 

Amount  of  paper  u»ed  In  one  year,  7,000,000  pounds. 
Amount  nf  ink  used  in  one  year,  216,000  pound*. 
Number  of  delivery  truck*,  8. 

Area  coTered  by  dulribulion,  the  entire  Bronx. 
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SELLING  A  SUNDAY  ARTICLE  YOURSELF 
—CAN  IT  BE  MADE  TO  PAY? 

A  SuxUy  Editor  Himself  Rnise*  Some  Interesting  Question*  Bated 
on  Hi*  Own  Experience* — What  Is 
the  Attractive  Element 


Br  HAROLD  W.  COATES 

Sunday  Edilnr,  the  Commercial  Tribune,  riacmuuli 


IS  it  possible  for  a  newspaperman  to 
*  market  a  Sunday  feature  article 
direct  with  profit  to  himself. 

As  a  Sunday  Editor  1  have  pondered 
over  the  question  many  time*.  In  this 
day  of  syndicates,  and  more  syndicates, 
specialised  writers,  feature  smith*  and 
whecie  columnist!  it  appeared  to  me 
that  the  individual  with  a  feature  story 
to  sell  had  about  as  much  chance  as  the 
man  who  owned  an  oil  well  competing 
with  John  D. 

By  marketing  a  feature  article  the 
selling  of  the  story  in  one  place  is  not 
meant.  In  order  to  make  a  story  pay 
it*  own  way.  in  these  days  of  the  high 
cost  of  white  p*P*'  *nd  *ins"''  '* 

of  necessity,  would  have  to  be  sold  or 
placed  with  more  than  one  customer. 
"Curiosity,"  they  said  "once  killed  a 
cat."  What  1  wanted  to  find  out  wa* 
whether  or  no  it  was  possible  to  sell  a 
story  of  national  interest  beyond  the 
confines  of  a  local  field.  I've  tried  it- 
Now  I  know. 

An  Exmemment 
In  conducting  all  experiment*  the  first 
thing  requisite  is  to  get  together  the 
formula,  the  ingredients,  the  mixing 
glasses  and  all  the  rest  erf  the  para- 
phernalia that  is  going  to  be  needed. 

It  appeared  to  mc  that  with  Mr.  Hard- 
ing,  an  Ohioan,  about  to  be  inaugurated 
in  March  as  President  of  the  United 
State*,  a  story  about  the  first  President 
that  Ohio  tent  to  Washington  would  be 
of  interest  a  week  or  so  before  the  in- 
auguration. Recently  Ohio  started  to 
make  good  on  a  promise  made  over 
eighty  years  ago  to  provide  this  first 
president  from  Ohio.  William  Henry 
Harrison,  with  a  fitting  tomb  for  all  of 
him  that  remains  mortal.  That  gave  a 
basis  far  the  story.  From  the  graveyard, 
nearby,  one  of  the  most  singular  grave 
robbing  episodes  of  our  history  occurred 
(ghouls  took  the  body  of  the  father  of 
another  of  our  presidents  from  its  rest- 
ing place)  and  therein  other  historical 
data  of  more  than  passing  interest  could 
be  found  and  used.  There  was  much 
else  to  provide  the  element  of  interest 
in  the  story— mention  is  made  of  its  fun- 
damentals merely  for  the  **l«,of  stsu- 
ment  that  it  was  national  in  its  scope. 

With  that  as  my  stock  In  trade,  as  it 
were,  I  went  to  work  on  it  with  a  little 
more  care  than  usual  to  make  it  ring 
true,  searched  up  dates  and  data,  w  rote 
and  rc-wrote  it  and  polished  it  up  for 
the  big  test. 

Something  TAt«ctu.z 

Of  course  the  story  had  to  be  illus- 
trated to  sell  it.  I  had  a  steel  engraving 
of  Ohio's  first  president  photographed, 
another  showed  the  proposed  new  en- 
trance to  the  Harrison  tomb,  another 
was  of  the  tomb  itself  and  two  others 
were  included  that  would  have  made  a 
"swell  lay-out."  if  I  do  say  it  myself 

Iuasmuch  .is  the  story  was  to  be  run 
in  our  Sunday  edition  I  had  the  foreman 


From  here  on  the  problem  was  sales- 
manship. 

Inasmuch  as  I  had  been  handling 
syndicate  "stuff  for  some  time  I  knew 
the  form  that  uthers  got  their  offerings 
out  in  and  I  tried  to  "follow  style"  as 
near  as  possible.  Along  with  the  photos 
and  the  story  went  a  return  postcard 
and  my  "selling  talk"  in  the  form  of  the 
following  letter: 
Dear  Mr:— 

In  these  day.  of  highly  upeoalued  syndicates 
and  million  dollar  •cilia*  organisations  the 
man  with  a  story  has  to  Mot  ala  horn  pretty 
loud  to  art  aji  atedlence. 

TO  REDKKU  an  EIGHTY  YEAR  Ol-D 
PROMISE  is  fully  lethrnlicated.  soil  •■:! 
make  enough  noise  to  srll  itself. 


acceptances  amounted  to  $.17.50  a  net 
loss  of  $27.50. 

All  of  the  storks  were  taken  by  pap- 
ers within  a  two  hundred  mile  radius 
of  Cincinnati— which  would  indicate  that 
the  semi-local  character  of  the  story 
was,  in  the  end,  the  element  that  most 
appealed.  In  fact,  this  idea  is  even 
heightened  by  the  fact  that  since  my 
story  was  offered  a  correspondent  for 
two  papers  within  the  slate  has  been 
commissioned  to  write  articles  along  the 
same  line. 

Was  it  the  white  paper  situation  en- 
tirely to  blame?  I*  there  another  cle- 
ment that  should  be  considered — some 
Sunday  editor*  may  know  what  I  am 
driving  at.  Is  it  a  losing  venture  to  try 
and  sell  a  story  of  national  interest? 

"Curiosity  killed  a  cat." 


BIT  ON  20-YEAR  OLD  JOKE 


of  our  composing  room  set  it  up  and   cepted  the  story  and  photographs.  That 


then  had  250  reprint  sheet*  run  off  with 
a  release  date  line  printed  on  them  and 
a  like  numltr  of  the  sets  of  photographs 
made  by  a  local  commercial  photo- 
grapher. 

Acrording  to  all  the  rules  of  business 
I  now  had  something  tangible  to  offer. 


It  la  not 

local  s\orr— il  is  national.  It  has,  I  think, 
the  punch  to  make  it  food  reading--  Give  it  the 
"once  over"  and  I  think  yun  will  agree  wish 

■Hi 

Five  obotugrauha  are  lent  with  the  article. 
If  any  or  all  of  them  are  used  the  price  with 
the  stuffy  included  it  $7  50.  If  the  article  la 
used  without  photographs  the  price  w  $5  00. 

Only  one  copy  of  this  storr  is  being  aeot  to 
eo'jr  cirv.  There  ia  no  chance  of  duplication, 
MM  an  acknowledgment  poeleard  la  sent  here- 
with, and  it  woold  be  a  favor  if  you  would 
sign  it  and  return  ia  within  the  next  few 
day*. 

Trusting  that  thia  will  receive  your  contid- 
eialkon.  I  am. 

Yours  fraternally. 

The  release  date  that  was  put  on  the 
article  was  February  20.  The  mail*  got 
ihis  contribution  to  Mr.  Burleson  about 
the  beginning  of  that  month.  Then  I 
sat  back  and  waited  for  the  results. 

First  a  few  post  cards  began  to  filter 
back.  "We  will  not  use  etc..  etc"  was 
the  hurden  of  the  most  of  them.  Along 
came  a  few  letters.  Even  though  these 
were  "turn-downs"  they  helped  to  salve 
the  bump  of  curiosity. 

One  wrote: 

"I  am  truly  sorry  that  I  can't  use  yoar 
feature  story.  The  only  reason  is  that 
the  magarine  section  is  so  hampered  by 
the  white  paper  situation  that  I  am 
throwing  out  features  already  paid  for. 
It's  tough." 

Another : 

"Because  of  the  large  amount  of  Sun- 
day material  on  hand  we  find  we  will 
not  be  able  to  use  your  feature  "To  Re- 
deem an  Eighty  Year  Old  Promise" 
even  though  it  i*  much  better  than  some 
others  we  are  forced  to  take  We 
thank  you  for  offering  same  to  us." 

Only  Fith  Actmtaecct* 

A  Pittsburgher  writes: 

"Sorry,  but  some  of  these  million-dol- 
lar selling  fellows  have  us  tied  up  tight 
for  February  20.  Don't  know  where  we 
will  pot  the  stuff  on  hand.  Would  want 
it  if  things  were  otherwise." 

From  St.  Paul: 

"We  regret  exceedingly  that  our 
crowded  columns  preclude  the  publish- 
ing of  your  interesting  article.  Just  at 
this  time  when  the  paper  shortage  is  so 
acute  v>e  are  obliged  to  reject  much  de- 
sirable material  which  we  would  be 
otherwise  glad  to  consider." 

And  then  came  a  perfect  deluge  of 
returns  of  the  printed  sheets  photo- 
graphs return  postal  cards  and  alL  Out 
of  the  total  of  over  two  hundred  sets 
that  were  sent  out  six  newspapers 


NoyeV  Papers  Expanding 

The  Marinette  (Wis.)  Eagle-Star  is 
installing  a  new  Duplex  Tubular  press 
in  place  of  the  flat  bed  Duplex  it  has 
used  for  a  number  of  years.  When  the 
new  press  is  working  the  size  of  the 
paper  will  be  changed  to  pages  of  eight 
columns  and  the  width  of  columns  tu 
12  ems.  The  owners  of  the  Eagle-Star 
also  control  the  Ironwood  (Mich.)  Daily 
Globe,  which  recently  absorbed  the  Iron- 
wood  News-Record,  a  weekly.  The 
leading  stockholder  in  both  companies  is 
Frank  E.  Noyes  of  Marinette  His  son. 
Linwood  I.  Noyes,  is  manager  of  the 
Ironwood  Daily  Glnbe. 


Would  Call  Editor  Before  Housa 

M.  J.  Slanbridge,  member  of  the 
Mamtnha  legislature,  moved  last  week 
that  the  editor  of  the  Winnipeg  (Man  ) 
Free  Press  be  brought  before  the  bar 
of  the  House  "to  answer  for  his  con- 
duct against  the  dignity  of  the  House." 
The  resolution  was  based  on  an  editorial 
on  the  school  system  in  which  the  Free 
Press  declared  that  certain  members  of 
the  legislature  were  dedicated  to  the 
crusade  to  destroy  the  provisions  in  the 
educational  regulations  which  makes 
English  the  sole  official  language  of  in- 
struction. 


F.  H.  Jonna  with  Provideince  Company 

Frank  H.  Jones,  formerly  New  Eng- 
land representative  of  Chemical  and 
Metallurgical  Engineering,  has  be- 
come associated  with  Livermore  & 
Knight.  Providence,  R.  I.,  in  a  sales 
executive  capacity.  Mr.  Jones  was  at 
one  time  Eastern  representative  of 
the  R.  H.  Donnelley  Corporation, 
Chicago. 

Brentford  Expositor  Cots  Now  Presa 

A  new  printing  press,  capable  of 
printing  thirty  thousand  twenty-page 
papers  an  hour  will  shortly  be  installed 
by  the  Brantford  (Ont.)  Expositor. 


Story     In     Files     of     Cincinnati  Papffar 

Fooled  Evas  BUI  Daauugar 

William  E.  Danriger,  a  columnist  on 
the  Cincinnati  Commercial  Tribune  was 
'"madder  'n  a  wet  hen"  Last  week  and 
this  is  how  it  all  come  about.  Among 
Bill's  multifarious  literary  duties  is  to 
get  up  four  or  five  stick*  of  happenings 
that  took  place  fifty  years  ago  and 
twenty  years  ago.  Moiling  through  the 
tiles  of  the  latter  date  he  found  a  start- 
ling story,  under  a  four-column  head, 
with  a  picture,  showing  the  Eden  park- 
water  tower,  evidently  with  the  blind 
staggers  and  ready  to  crumple  up. 

Of  course  that  was  good  for  a  para- 
graph and  Bill  seired  upon  it  in  a 
matter-of-fact  way,  commenting  in- 
wardly that  it  was  a  well  written  story 
anil  with  a  wealth  of  detail  that  the 
reporter  of  today  overlooks.  Getting 
his  copy  ready  for  the  next  day  he 
came  across  another  "story"  not  quite 
so  elaborate  but  plentifully  displayed  in 
the  headlines.  There  was  one  mad 
squeal  from  Bill.  A  perfervid  dash  to 
the  composing  room.  An  interview  with 
Jenkins,  the  foreman.  A  hurried  ex- 
plantation  and  a  most  secret  promise 
never  to  divulge.  An  editorial  page 
form  pulled  back  and  a  piece  of  "filler" 
substituted. 

It  was  too  good  to  keep,  however,  the 
headline  of  the  second  day's  story  read. 
"Eden  Park  Water  Tower  Story  an 
April  Fool  Hoax."  The  joke  was 
twenty  years  old,  embalmed,  dead  and 
forgotten.  But  it  still  had  a  stinger 
to  it.   .  

Lumber   Ccmpanioa  AcWe/rtiainf 

Several  advertising  campaigns  on 
lumber  are  being  carried  on  in  a  na- 
tional way  by  different  producing  or- 
gani/ati  i  ■  such  as  the  West  Coast 
I  umberman's  .-association.  Southern 
Pine  Association.  Southern  Cypress 
Manufacturers'  Association  and  Ameri- 
can Hardwood  Manufacturers'  Associa- 
tion. The  National  Lumber  Manufac- 
turers' Association  is  contemplating  a 
national  advertising  campaign  which 
will  differ  slightly  from  the  advertising 
being  carried  on  by  the  several  asso- 
ciations mentioned  in  that  it  will  not  ad- 
vocate the  use  of  any  particular  species 
of  wood  bnt  which  will  promote  the 
use  of  all  woods. 


Walnut  Account  for  "L.  *  T." 

Lord  &  Thomas  have  secured  the 
magazine  advertising  account  of  the 
California  Walnut  Growers'  Association, 
co-operative  shippers  of  Diamond  Brand 
Walnuts.  The  campaign  will  be  handled 
by  the  Los  Angeles  offices  effective  No- 
vember 1. 


is,  five  of  them  accepted  it  and  one 
Indiana  newspaper  traded  some  other 
photographs  for  the  privilege  of  repro- 
duction. 

Now  let's  recapitulate  a  hit.  The  whole 
cost,  postage,  photos  reprints  and  all 
was  within  a  few  cents  of  $65.  The 
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FORUM  OF  FEMININE  FRATERNITY  OF 
FOURTH  ESTATERS 


Conducted  b>-  MILDRED  E.  PHILLIPS 


Editorial  Noyi—  The  atrrrioT  of  this  column  in  EpiTna  it  Pldlubh  Ib  Sunday 
editor  ol  the  Syruwc  <N  Y.)  Pet  SuncUni  Mi»  Phil  lira  announce*  y»  pru- 
tram  a«  iollowi:  "Everyone  knitw.  there  are  newepaper  wuwen.  but  unleai  oeie  kraow. 
and  read,  all  the  ncwtpafierft  in  the  acrid  tfcere'e  no  war  of  knowing  who'*  woo  in 
Irmtninr  nrw-fpaprrdom  Where  l»  there  a  belter  place  in  learn  than  in  tbe  btgreit 
ami  Iiett  rtrwsnaprr  m.igirne  published f  t  bope  to  mahc  that  cnlunn  the  moat  popular 
and  utiutwal  nf  ill  html.  It  will  be  purely  a  newspaper  wiia&au',  fralnrr — all  nueculiwe 
llicmbrra  ol  Ibr  fourth  eatate  being  excluded.  Of  tourae.  nralraa  eurae  one  happen, 
to  write  luertrlliliiit  unusually  rlrver.  then  in  paymrm  we  .hall  allow  them  to  bare 
their  little  My." 


Miioaui  K.  PniLLira 


gl'h'AKlNG  of  Foolish  Questions 
a?kcd  of  newspaper  women  -a*  we 
litrl  in  last  week's  Korum.  may  we  once 
again  deliver  an  ultimatum  to  that  de- 
manding male  just  autiide  the  door. 
We  were  per- 
fectly courteous 
last  week  in  ex- 
cluding from  the 
Forum  members 
of  the  masculine 
half  of  our  pro- 
fession, because, 
we  reasoned,  of 
course,  since  that 
WIS  exactly  the 
way  in  which 
they  started  nut 
to  conquer  that 
ephemeral  thing 
known  as  "The 

Pr^ss,"  and  had  been  successful,  we 
supposed  this  to  be  the  proper  plan  of 
action. 
Hut: 

Oner  and  fnr  all  gentlemen  are  nut 
allowed  within  the  gates  of  Forum. 

In  spite:  , 

Of  the  fact  thai  upon  the  desk  of  th: 
editress  lie  man-written  communications 
of  congratulation  from — think  of  it,  girls 
— male  editors  of  note  including — but 
why  mention  names.  That  would,  of 
course,  hr  departing  from  the  regular 
rule.  And  they  write  editorial  congratu- 
lations to  us  in  honeyed  tones,  such  as 
we  have  not  heard  since  we  came  in  one 
year  ago  and  sprung  the  news  that  the 
Lord  Mayor  had  been  murdered  in  the 
next  Mock  and  we  had  the  story!  It 
was  the  loveliest  come-back,  and  even 
though  these  letters  would  he  a  hig 
boost  for  our  "colyum"  we're  going  to 
adhere  to  the  first  rules  and  principles 
laid  down  and  with  much  appreciation 
of  the  good  feeling  continue  to  exclude 
the  well-wishers  of  the  he-male  uf  the 
species.  ... 
rPHERE  are  iimtr  things  we  want  to 
know ;  Will  the  following  people 
please  answer  truthfully  ill:  questions 
put  to  them? 

Will  Fay  Stevenson  of  the  New  Ynrk 
Wor'tl  please  tell  tM  the  truth  as  to 
whether  Rear  Admiral  N.-wton  A.  Mc- 
Otlly  proposed  to  her  when  she  cov- 
ered the  juvenile  emigrants'  stury.  If 
not.  why  Tint  ? 

(Yes.  that's  ONE  of  the  big  pieces 
<-f  news  referred  10  in  last  week's 
Fnnim.) 

We  heard  so,  Fay— so.  as  stltncv  gives 
assent — come  on  t?ll  us  all  about  it. 
We  promise  not  to  mail  the  reply  tn 
'.lie  Admiral.      ,   ,  m 

DAGE  Margaret  Mrers  Marshall; 
also  of  Park  Row. 
Does  your  husband  help  you  write 
"Maxims  of  a  Modern  Maid."  or  doe* 
hr  slay  out  tiiwhts  lo  punish  yuu  for 
t  iling  Inmily  <erret«? 

a     a  ■ 

rJ^H  I-'  Korum  would  like  to  hear  from 
Mary  King  of  the  Chicago  Trib. 
Fralr  rnal  dues  are  due.  Mary.  Oh. 
ill'!  tell  its  h'>w  it  «eem«  to  he  the  big- 
gest woman  editor  in  this  country,  and 


Click  T.  KaaroTt 


how  you  manage  to  convince  'em  that 
all  the  kings  in  the  world  aren't  of  the 
genus  masculine. 


Yjb'K  want  to  nam  May  Humphrey  of 
the  Detroit  Free  Press  that  if  she 
doesn't  take  a  little  time  to  pay  her  dues 
Hi  t.-ll  the  world  llie  identity  of  the 
dehonair  nrwspaper  man  from  Park 
Kow  who  takes  her  10  dinner  every 
lime  he  breezes  into  Detroil. 

Well  spare  the  other  members  of  the 
Fraternity  personal  inferences  if  they 
promise  to  take  warning  and  remember 
that 

DUES  ARE  DUE. 


PROM  a  field  of  six  applicants  five  of 
whom  were  men,  Miss  Grace  T. 
Karnes,  city  editor  of  the  Eldorado 
(111.)  Journal,  has  been  selected  by  ihe 
board  of  city 
commissioners  to 
serve  again  as 
city  clerk. 
Among  the  five 
competitors  o  f 
the  young  news- 
paper woman 
was  one  man 
who  held  the 
position  of  clerk 
for  four  years. 
As  the  result  of 
an  expose  of  Sal- 
ine recently  con- 
ducted by  Miss 

Karnes  the  merchants  and  leading  citi- 
zens of  Eldorado  presented  her  with  a 
set  of  resolutions  and  a  purse  of  gold. 

Miss  Kamrs  has  been  in  Ihe  news- 
paper business  here  since  leaving  high 
school.  She  has  always  been  active  in 
women's  club  affairs  of  the  city.  At 
this  time  she  is  treasurer  of  the  El- 
dorado Woman's  Club  League.  She  is 
secretary  of  the  local  Red  Cross  Chap- 
ter and  served  with  honors  during  the 
war  and  the  days  immediately  follow- 
ing Ihe  war. 

She  is  secretary  of  the  Parents  Teach- 
ers Association.  Miss  Karnes  is  one 
of  the  few  staunch  Democrats  in  Saline 
county  Eldnrado  is  strongly  Republican 
and  Miss  Karnes  is  city  editor  of  the 
only  Republican  daily  newspaper  in  the 
twenty-fourth  Illinois  Congressional  dis- 
trict. Considering  the  political  layout 
nf  the  city  and  county  Miss  Karnes  has 
a  full  man's  sire  job  on  her  hands. 


Free   Pre..  Finds  Old  Copiess 

The  Detroit  Free  Press  has  made 
very  readable  news  copy  out  of  the  fact 
that  two  of  the  oldest  copies  of  the 
paper  known  to  exist  outside  the 
paper's  own  files  have  come  to  light 
within  the  last  few  weeks.  From 
Vpsilanti  the  news  drp.ixttncn;  of  the 
Frre  Press  received  wurd  that  a  copy 
published  May  5.  1831.  and  this  was 
followed  hy  word  that  a  copy  of  July 
II,  18J6.  had  been  found. 


2S  Special  Wire  from  Washington 


is  one  of  the  most  important  reasons  why  so 
many  newspapers  augment  their  routine 
press  association  news  with 

Universal  Service 


Every  Washington  correspondent  of  Uni- 
versal is  a  specialist.  Each  has  achieved 
distinction  as  a  writer  for  newspapers  de- 
manding exclusive  newa  features,  written 
from  an  international  as  well  as  national 
viewpoint.  Politics,  diplomacy,  industrial 
conditions,  finance — every  vital  phase  of 
human  affairs  is  covered  in  Universal's  wire 
dispatches  from  Washington. 

BESIDES  the  stories  of  Norman  Hapgood  and  a  staff  of 
gifted  journalists,  the  Washington  wire  of  Universal  often 
carries  exclusive  signed  articles  by 

United  States  Senators  Joseph  I.  France, 
Maryland;  Arthur  Capper,  Kan.;  James  A. 
Reed,  Missouri;  Gilbert  M.  Hitchcock,  Ne- 
braska; Hiram  Johnson,  California;  William 
S.  Kenyon,  Iowa;  William  H.  King,  Utah; 
David  I.  Walsh,  Massachusetts.  Congress- 
men: Julius  Kahn,  California;  Patrick  H. 
Kelly,  Michigan;  Hamilton  Fish,  Jr.,  New 
York;  Fred  A.  Britten,  Illinois;  George  W. 
Edmonds,  Pennsylvania;  Simeon  D.  Fess, 
Ohio;  Royal  C.  Johnson,  South  Dakota; 
John  Jacob  Rogers,  Massachusetts;  Lester 
D.  Volk,  New  York;  William  R.  Wood.  In- 
diana; William  R.  Green,  Iowa;  Martin  B. 
Madden,  Illinois. 


For  Trrmt,  Sampln  0/  Copy,  end  Full  Particular*,  Writ* 
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PUBLIC   LEDGER  CAN  RECEIVE  RADIO 
DAY  AND  NIGHT,  RAIN  OR  SHINE 


Phonograph  Record*  "Copy"  New*  at  High  Speed  With  or  Without 
Attendant — Engineer  See*  Remedy  For  Old 
Trouble  With  "Static" 


BT  EDWARD  A.  MUSCHAMP 


fill-:  Philadelphia  Public  Ledger  has 
just  installed,  through  the  Ledger 
Syndicate,  a  new  radio  news-receiving 
station  that  not  only  marks  a  distinct  ad- 
vance over  anything  of  the  kind  in  ex- 
istence, but  gives  promise  of  developing 
ways  and  means  for  the  receiving  and 


were  just  running  over  the  Berlin  cyl- 
inder to  see  what  came  in  while  we  were 
out  at  lunch."1 

He  then  went  on  to  explain  that  with 
the  installation  .of  the  Ledger's  new 
radio  receiving  station  he  had  perfected 
and  put  into  operation  a  combination 


to  the  operator's  memory— it  is  simply 
a  matter  of  running  off  the  cylinder  and 
there  the  dispatch  is,  just  exactly  as  it 
left  the  sender's  key  at  the  point  of 
transmission. 

The  Ledger  receiving  station,  too, 
marks  a  big  advance  in  radio  apparatus, 
in  that  it  is  a  model  of  compactness. 
Mr.  Lcsh  is  working  all  the  time  on 
various  phases  of  the  work,  and  since  he 
began  installing  the  Ledger  receiving 
station  he  has  perfected  many  improve- 
ments in  the  method  of  receiving  radio 
messages. 

Shaking  of  the  general  question  of 
radio  news,  radio  apparatus  and  meth- 
ods for  receiving  and  transmitting  press 
matter,  M  r.  Lesh  said : 

About  three  years  ago  1  built  for  the 


dissemination  of  world  news  far  beyond   radin-prTOflogOsjh"  arrangement  by  which   representative  of  one  of  the  European 

ui  *  la,  2  a     A         _  —  I     _  i*     _      at   SI.        ■  '     "       MB.  •  *        a  .  a.     a  ■         ■  a 


it  is  now  possible  to  receive  wireless 
messages  automatically  through  the 
phonograph  attachment,  the  message  be- 
ing recorded— in  the  Morse  radio  code, 
of  course— on  the  wax  cylinder,  just  ex- 
actly as  in  the  correspondence  depart- 
ment of  a  business  concern  a  letter  is 
recorded  at  the  time  it  is  dictated,  but 
may  be  transcribed  at  any  later  time  by 
a  typist. 

Surprising  and  interesting  as  it  the 


nations  a  very  elaborate  wireless  receiv- 
ing station  with  which  it  was  hoped  that 
he  could  take  instructions  direct  from 
his  Government.  The  point  of  trans- 
mission, however,  proved  to  be  too  far 
away  and  we  could  not  get  the  results 
that  we  wanted.  However,  the  appara- 
tus did  fulfill  one  important  purpose  in 
that  it  demonstrated  that  it  was  possible 
to  receive  and  record  messages  from 
practically  all  of  the  large  radio  stations 


amthing  dreamed  of  a  few  years  ago. 

"We  have  installed  this  new  radio- 
news-receiving  service,"  said  John  El- 
frrth  Watkins,  general  manager  of  the 
Ledger  Syndicate,  the  other  day, 
"chiefly  to  insure  promptness  in  the  re- 
ceipt of  cur -foreign  news  service  which 
now  covers  not  only  Europe  but  the  Far 
East,  the  Near  East  and  Mexico  The 
outfit  consists  of  an  antenna  on  top  of 
the  Curtis  Building,  which  is  connected 
with  our  receiving  station  in  the  adjacent 
Public  Ledger  Building,  where  the  most 
modern  radio  receiving  equipment  has 
hern  installed  by  L.  J.  Lesh,  who  is  now 
a  member  of  the  Ledger  staff.  The  op- 
crating  staff  is  in  charge  of  E.  F.  Brod- 
head.  an  experienced  trans-Atlantic 
radio  operator. 

Thioit.h  F.NTiar  24  Hocus 

"Through  our  radio  station  we  are 
now  receiving— and  that  means  we  have 
perfected  a  method  of  receiving  straight 
through  the  twenty-four  hours  every 
day,  whether  an  operator  is  on  duty  or 
not— world-news  direct  from  the  various 
overseas  points  of  transmission.  This 
news  we  are  distributing  throughout 
America  by  the  Ledger  Syndicate's  wire 
circuits  to  66  newspapers  in  the  United 
States  and  Canada." 

On  April  23,  Colonel  Edward  M. 
House,  one  of  the  Public  Ledger's  ed- 
itorial leader  writers,  sails  for  Europe, 
with  John  J.  Spurgeon.  editor-in-chief 
of  the  Public  Ledger.   Colonel  House  is 

going  abroad  for  the  Public  Ledger  to   foregoing  statement,  it  telU  only  a  part   in  Eastern  and  Central  Europe,  and  at 


BortSMMi   t  Hint  at  tk«  rata 

L  with  L.  J.  Ltssh.  " 

transcribe,  ih*  dUpaKh  at'tha  ■»»•  lias  <Mr*C!  tram  tat  rmtvlllf  apparatus 


Public  Lvd|«f  Radio  Statioa  racsjvina  onaaaaaa  In 
at  7  5  ssaraa  a  sslauta.  om  a  abaaofraph  altas  haicat,  wit*  L.  J.  Latl 


Ms*  radl»  vnfia 


continue  his  study  of  current  European 
problems,  and  will  radio  his  observations 
to  the  Public  Ledger  and  the  Ledger 
Syndicate  for  distribution  throughout 
the  country.  . 

Mr.  Spurgron  will  inspect  the  Led- 
ger's foreign  service. 

Mr.  Watkins  invited  the  representa- 
tive of  Ewtjo«  &  Publisher  to  inspect 
the  Ledger's  new  radio  station  and  to 
talk  with  Mr.  Lesh.  the  radio  engineer 
in  charge,  an  invitation  which  was  read- 
ily accepted  and  which  developed  con- 
siderable information  which  it  is  be- 
lieved will  be  of  the  keenest  interest  to 
newspaper  publishers,  editors,  and  all 
other  newspBKr  men  whose  work  con- 
nects them  in  any  way  with  foreign 
news. 

The  \Vi««j».»  Roost 

As  I  stepped  into  the  compact  little 
radio  receiving  station,  I  thought  at 
first  thai  1  had  made  a  mistake  and  had 
gotten    into   the   wrung   place  -  possibly 


of  what  Mr  Lesh  has  done  along  this 
line  in  developing  and  constructing  the 
Ledger's  new  receiving  station.  He  has. 
in  fact,  developed  the  phonograph  at- 
tachment to  the  point  where  as  many  as 
four  wax  cylinders  can  be  set  and  ad- 
jutted  so  as  to  record  radio  messages 
coming  from  four  different  points  of 
transmission.  That  is,  the  cylinder  set 
for  Berlin  will  take  only  Berlin  dis- 
patches, the  Bordeaux  cylinder  will  take 
only  Bordeaux  dispatches,  the  London 
cylinder  will  take  only  London  dis- 
patches and  the  Mexico  cylinder  will 
take  only  dispatches  from  Mexico  City. 

The  phonograph  attachment  is  prov- 
ing very  valuahte  in  three  respects.  In 
the  first  place,  a  radio  message  recorded 
by  the  phonograph  and  then  reproduces! 
from  the  cylinder  intensifies  the  sound 
ahout  three  times.  Secondly,  since  much 
of  the  trans-Atlantic  radio  press  matter 
is  sent  at  high  speed,  which  makes  it 
difficult  very  often  for  even  the  best 
radio  operator  to  get  every  word,  the 


times  we  got  radio  matter  from  as  far 
away  as  Hawaii. 

"By  test  and  experiment  it  was  discov- 
ered that  some  of  the  news  dispatches 
from  Europe  destined  for  American 
newspapers,  were  not  received  by  sta- 
tions engaged  regularly  in  the  business, 
dur  usually  to  local  conditions— such  as 
thunderstorms,  etc.,  in  the  immediate 
vicinity  of  the  official  points  of  recep- 
tion. We  began  receiving  and  complet- 
ing the  dispatches  and  delivering  then 


to  the  newspapers  to  which  they  were 
directed. 

"Before  long  we  discovered  that  not 
only  did  the  regular  radio  receiving  sta- 
tions—both commercial  and  government- 
controlled— fail  at  times  to  complete  dis- 
patches coming  in,  but  were  often  two 
or  three  hours  late  in  delivering  them 
over  the  land  telegraph  lines.  This  de- 
lay was  fatal  in  that  it  brought  messages 
to  the  newspaper  offices  too  late  for  pub- 
lication in  the  intended  editions. 

"Then.  too.  we  found  that  at  times 
when  conditions  of  reception  were  un- 
usually bad  and  only  parts  of  the  dis- 
patches were  received,  these  parts  were 
not  delivered  at  all.  but  were  held  up  for 
hours  until  the  complete  message  did 
come  through.  But  by  delivering  what- 
ever we  could  get  of  a  message,  no  mat- 
ter how  incomplete  it  was.  we  oftentimes 
enabled  newspapers  to  make  a  story  out 
of  what  would  otherwise  have  been  a 
total  waste  of  effort  on  the  part  of  the 
foreign  correspondents  who  filed  the  dis- 
patches by  radio. 

Faosi  Many  Fiatics  GuwuaiU 

"France.  England  and  Germany,  and 
some  of  the  other  countries,  as  you 
know,  send  oat  daily  broadcasts  of  news 
which  is  free  for  use  hy  any  newspaper 
having  the  apparatus  for  picking  up  the 
message.  All  of  this  radio  news  we  were 
able  to  get.  and  while  a  good  deal  of  it 
was  government  propaganda,  much  of  it 
served  as  the  basis  for  many  good  stories 
in  addition  to  supplementing  news  dis- 
patches sent  by  foreign  correspondents. 

"Today,  in  addition  to  the  Public 
Ledger  receiving  station  here  in  Phila- 
delphia, the  Times  has  a  somewhat  simi- 
lar station  in  New  York  City  and  the 
Tribune  also  has  one  in  Chicago,  and 
since  wireless  messages  are  often  inter- 
fered with  by  local  atmospheric  elec- 
trical disturbances,  the  advantages  of  co- 
operation between  different  receiving 
stations  more  or  less  removed  from  one 
anotlser.  becomes  apparent  It  is  quite 
unlikely  that  these  three  points  of  re- 
ception—Philadelphia. New  York  and 
Chicago  -will  be  affected  simultaneously 
by  the  same  static  or  atmospheric  elec- 
trical disturbances,  and  my  original  plan 
to  combat  static  by  reception  at  several 
isolated  points,  thereby  placing  the  re- 
ception load  on  the  best  favored  station, 
now  becomes  feasible. 

"Our  phonograph  cylinder  records  of 
radio  will  be  very  helpful  in  solving  this 
problem.  For  static  as  well  as  signals 
are  recorded  on  the  cylinders  and  I  am 
endeavoring  now  to  persuade  all  suitably 
equipped  trans-Atlantic  receiving  sta- 
tions to  make,  simultaneously,  recordi 
of  radio  transmitted  from  some  pre- 
determined European  station,  for  study 
by  the  Gov  eminent  Bureau  of  Standardi 


the   typists'    section   of   the    Business   special  phonograph  apparatus  can  take, 


Office.  There  were  none  of  the  one-time 
familiar  "Via  Wireless"  noises,  and  on 
a  table  at  the  far  end  of  the  room  was 
what  appeared  to  be  an  ordinary  stan- 
dard c-  mmcrcial  dictating  phonograph 
machine.  CSS]  which  the  wax  cylinder  was 
rrvolunc  in  the  most  approved  "Yours 
of -the-hftcrnlli-received  -  and  -  contenti- 
ilulv  n'ted"  fashion. 

'  I  me  right  in."  said  Mr.  Lesh.  "We 


and  record,  automatically,  any  message, 
no  matter  at  what  speed  it  is  transmitted, 
and  it  is  then  a  comparatively  simple 
matter  for  the  operator  to  reproduce  the 
record  at  a  slower  speed  and  read  the 
complete  message  with  no  difficulty  at 
all  Thirdly,  the  wax  cylinder  embodies 
a  message  in  permanent  form  and  if  any 
question  is  raised  as  to  the  accuracy  of  a 
transmission,  it  is  not  necessary  to  trust 
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«>  as  to  ascertain  the  advantages  of  dif- 
ferent stations  as  receiving  points. 

"The  qurstinn  of  these  receiving  sta- 
tions also  raises  the  question  of  the 
transmission  of  trans -Atlantic  and  trans- 
Pacific  radio  press  matter.  One  class 
embraces  the  stations  owned  or  con- 
trolled by  private  corporations,  the  other 
consists  of  excellent  transmitters  owned 
by  the  various  governments.  Among  the 
latter  or  government -owned  class,  are 
the  two  largest  stations  in  the  world,  one 
in  Annapolis,  and  one  in  the  I-afayette 
station  at  Bordeaux.  France.  England 
has  about  completed  a  transmitter  of 
equal  power  and  China  has  recently  de- 
cided to  build  a  station  that  will  work 
half  way  around  the  world. 

"These  government-owned  stations  are 
rrqnirrd  far  official  business,  only  a  short 
part  of  the  working  day  and  due  to  the 
determined  effort*  of  an  association  of 
American  newspapers,  plans  are  now  be- 
ing perfected  to  use  the  excellent  com- 
munication facilities  nude  possible  by 
these  government  stations  for  press  serv- 
ice, at  the  same  time  permitting  the 
newspapers  to  receive  their  particular 
dispatches  direct  at  their  privately- 
owned  receiving  stations. 

Low  Tkansmissiok  Rate 

"Under  such  an  arrangement  the  rates 
for  transmission  would  be  Very  low  and 
at  the  same  time  the  newspapers  would 
be  assured  that  their  messages  would  not 
be  crowded  out  by  more  profitable  com- 
mercial messages  which  necessarily  de- 
pend on  the  private  wireless  corpora- 
tions for  their  service. 

"Such  a  plan  for  the  transmission  of 
press  dispatches  by  government  stations 
would  make  those  stations  profitable 
propositions  for  the  government  rather 
than  a  heavy  expense.  At  the  same  time, 
the  government  stations  would  neces- 
sarily he  kept  in  the  very  l>est  shape  and 
■icv.  devices  and  new  methods,  as  fast 
as  they  were  perfected,  would  be  added 
to  the  government  equipment.  In  any 
kind  of  a  national  emergency  it  would 
he  found  that  the  radro  service  was 
right  up  to  the  minute  in  the  very  best 
of  equipment. 

"It  is  perhaps  a  little  early  to  discuss 
the  business  of  general  news  distribution 
by  radio.  However,  this  would  seem  to 
1h-  a  logical  development  that  will  prob- 
ably come  before  many  years.  The  wire- 
less telephone  is  a  pretty  w  ell-established 
fact.  Technically  it  is  quite  possible  to 
construct  somewhere  in  the  central  part 
of  the  I'nited  States  a  large  wireless 
telephone  transmitter,  capable  of  ferding 
the  news  direct  to  the  editor  of  every 
m-WSplpcr  in  the  country  through  his 
own  little  wireless  telephone  receiver, 
which  certainly  ought  not  to  cost  more 
than  $Mt  for  the  complete  outfit.  The 
editor  or  his  assistant  would  nut  have 
to  be  a  wireless  expert,  for  the  message 
would  come  in  the  spoken  word  and  not 
in  the  wireless  code.  He  would  receive 
the  hotirlv  or  daily  broadcasts  from  the 
gigantic  voice  with  the  same  ease  with 
which  he  now  gets  the  result  of  a  priie 
fight  uver  the  telephone,  or  just  as  a 
great  deal  of  news  is  transmitted  to 
newspaper  offices  nowadays  by  trlcphoiie. 
The  cost  nf  such  a  service  would  be  a 
very  small  fraction  of  what  it  cuts  to 
get  news  today." 


FEARS  RADIO  TO  U.  S.  IS 
IN  BRITISH  HANDS 


Charter  for  Ohio  Paper 

The  Newton  Falls  (Ohioi  Herald 
Company,  was  chartered  with  $1(1.000 
capital.  The  incorporator*  are :  A.  O 
la,  M,  li.  Davis,  Sara  Petty.  Elizabeth 
Baldwin  and  Ethel  Champion. 


-tench    Senator    Says    Mareoasi  Com- 
pany  of   London   Control*  Grass! 
Station  at  Bordeaux  Built  By 
American* 


<Sft^i*l  Corrttponi4ncr  Earro*  k  Pchjsheri 
Pahs.  April  9.— Fear  that  control  of 
wireless  communication  between  France 
and  the  United  States  has  passed  into 
English  hands  has  aroused  the  French 
Parliament  to  inquire  into  the  agree- 
ments made  last  October  between  the 
French  post  office  department  and  the 
private  company  now  exploiting  the  big 
nevi  wireless  station  near  Bordeaux. 
This  station,  which  was  begun  during 
the  war  by  the  American  army  and  is 
perhaps  the  most  powerful  in  the  world, 
was  ceded  by  the  United  States  to  the 
French  government. 

Senator  Poulle  has  introduced  a  reso- 
lution demanding  that  the  post  office  de- 
partment communicate  to  Parliament  the 
text  of  the  agreement  of  October  2°, 
1930.  under  which  this  station  passed  out 
of  government  control.  He  alleges  that 
the  department  had  no  authority  to  make 
such  a  contract  without  parliamentary 
consent,  as  all  communications,  tele- 
graphic a*  well  as  postal,  are  inalienably 
a  State  monopoly.  He  also  declares  that 
the  Compagnie  Generate  de  Telegraphic 
sans  I-il  is  in  reality  only  a  branch  of 
Marconi's  Wireless  Telegraph  Company 
of  London. 

The  placing  of  this  important  means 
uf  communication  in  foreign  hands,  it  is 
declared,  constitutes  a  serious  threat  to 
French  business  and  French  journalism- 
There  is  held  to  be  danger  that  the 
order  in  which  messages  are  forwarded 
may  be  altered  to  favor  foreign  inter- 
ests 

There  is  also  some  doubt  as  to 
whether  government  has,  in  the  contract, 
relinquished  its  control  over  rates. 
Opinion  is  already  aroused  over  the  fact 
that  rates  from  America  to  England  are 
lower  than  from  America  to  France, 
which  is  held  to  be  due  to  Marconi  in- 
fluence in  America,  seeking  to  route 
press  matter  as  much  as  possible 
through  Ivondon. 

Several  influential  French  newspaper 
have  taken  up  Senator  Poullc's  cause, 
and  the  matter  is  prnmiied  a  thorough 
Wing. 

W.  U.  Drop*  Praa*  Rata  Position 

The  Western  Union  Telegraph  Com- 
pany this  week  withdrew  from  before 
the  Illinois  State  Public  Utilities  Com- 
mission its  petition  for  an  increase  in 
press  rate  in  Illinois.  The  petition  was 
filed  several  months  ago.  hut  a  suspen- 
sion order  issued  by  the  commission  de- 
ferred the  subject  until  this  week.  The 
existing  press  rate  in  Illinois  is  one 
third  of  the  additional  word  commercial 
rate  for  day  service  and  one  sixth  for 
night  service.  The  company  wishes  to 
increase  the  rates  to  the  same  fractions 
of  the  total  cost  of  the  messages  at  com- 
mercial rates. 


Texas  Dailies  Change  Hand* 

William  J.  Tucker,  one  of  the  owners 
of  the  Brenhain  t  Tex.  t  Morning  Mes- 
senger, has  brrnrne  editor  of  the  Long- 
view  (Tex.l  Daily  Leader.  Mr.  Tucker 
had  bren  editor  of  the  Brenham  Mes- 
senger for  the  last  IS  months.  George 
Tucker,  owner  of  the  Gilmer  (Tex.l 
Mirror.  J.  A.  Tucker  and  W.  J.  Tucker, 
hoth  of  Rrenham,  have  purchase' I  the 
Long-view  Leader. 


flflen)  H<n*k  (Tribune 

I  I  I)  all  New  York  City  seven  day  Morn- 
ing Newspapers  in  Circulation  Gain* 
during  the  year  ending  March  31,  1921. 

Below  are  the  Circulation  Cains  and 
Losses  based  on  the  Sworn  Government 
Statements  of  these  Newspapers  as  of 
March  31,  1921,  compared  with  March 
31,  1920 


Gain 

Tribune  - 

22,905 

American 

21.010 

World      -     -  - 

20,878 

Times  ... 

389 

Herald     -    -  - 

12.803 


The  net  paid  daily  average  circulation 
of  the  New  York  Tribune  for  six  month* 
ending  March  31,  1921,  was 

142,384 

The  Better  the  Neighborhood 
The  Bigger  the  Tribune  Circulation 

Ken.  Uurk  (Tribune 

Fintl  lu   I-.i-i   thr  Truth.     N.  «-  —  Edllorfab —  \<\ \  >.  n  i-«  m- ni» 


Tlir  Lrslie -Judge  Company  b>l  nflfrrei. 
to  Mttfc  «ith  it*  creditor?  Ml  tlie  tosii 


MrPralrl  Si]  dare  in  New  York,  may  be 
ft  named  Roosevelt  Square.  | 
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NEWSPAPER  ADVERTISING  COMPLETES 
THE  SALE 


Manufacturer!  Awakening  to  Fact  that  Quickest  Selling  Method 
la  to  Go  Direct  to  Consumer  Touching  AH  Channels  of 
Trade  Under  One  Investment 


By  CHALMERS  L  PANCOA5T 

Merchaixliiing  Director  of  the  laieigo  Tribune 


MEWSPAPRRS  arc  receiving  a  great 
deal  of  advertising  today,  not  atone 
because  newspaper*  are  flexible,  and 
not  alnne  because  newspapers  are  easy 
to  use.  but  because  newspapers  are 
necessary  in  sell  merchandise  to  a  diffi- 
cult market. 

These  are  days  when  Iniitding  prestige 
and  keeping  the  name  of  an  advertiser 
hefnre  the  people  is  not  enough.  The 
reasons  for  buying  must  be  hammered 
into  the  public  mind  and  that  alone  can  ' 
be  accomplished  through  newspapers. 

Advertising  in  newspapers,  from  the 
circulation  of  which  is  secured  mass 
consumer  salesmanship,  is  proving 
profitable  to  manufacturers  who  in  the 
past  only  partially  completed  the  sale 
by  half  cycle  advertising. 

Mv*t  Rr.sctt  the  Pcauc 

Trwtay  as  never  befnre  the  adver- 
tisers rcalire  that  a  sale  cannot  be  con- 
sidered made  until  the  article  is  in  the 
hands  of  the  consumer. 

I  recently  talked  with  a  large  manu- 
facturer who  said  that  he  was  placing 
his  advertising  in  certain  national  pub- 
lications because  it  made  a  big  hit  with 
the  jobbers  and  dealers.  He  did  not 
expect  direct  rrsolt*  and  did  not  con- 
sider it  necessary  to  go  beyond  the 
dealer  in  his  advertising;  and  that  was 
just  as  far  as  his  advertising  got — to 
the  dealer.  It  did  not  sell  the  con- 
sumer :  and  consumer  acceptance  was 
what  he  needed  more  than  any  dealer 
influence. 

While  his  limited-vanity-advcrtiie- 
menls  made  an  impression  on  the  jobber 
and  dealer  they  did  not  move  the  goods 
which  the  johbeT  and  dealer  had 
stocked. 

So  after  all  his  campaign  was  a 
scheme  of  "You  kid  me  and  I'll  kid 
you"  hrtween  the  manufacturer,  the 
jobber  and  the  dealer.  The  small  quan- 
tity of  goods  that  were  sold  was  brought 
about  by  whatever  effort  the  jobber  and 
the  dealer  personally  gave  to  selling  the 
goods. 

■\dvrrtising  as  an  actual  selling  force 
to  the  consumer  took  no  part  in  this 

advertising  kidding  transaction. 

ViwsrAmrs  M  ass  Sslesmin 

If  the  mast  salesmanship  of  news- 
papers had  heen  selected,  the  manufac- 
turer could  have  made  a  much  stronger 
appeal  to  the  jobber  and  dealer  and  at 
the  same  time  his  advertising  would 
hase  pulled  his  goods  through  their 
hands  into  the  hands  of  the  ennsumcr. 
cr.mnleting  the  sale  in  one  operation. 
In  the  fir't  place,  the  jobber  and  dealer 
need  consumer  demand  created  through 
newspaper  advertising  before  they  need 
to  lie-  bunked  with  a  lot  of  pretty  copy 
thai  makes  no  sale  for  any  of  them. 

Newspaper  advertising  would  hasc 
reached  the  ultimate  consumer  more  di- 
rectly and  w>uld  havr  made  it  possible 
for  thr  dealer  and  the  jobber  to  sell  the 
fi.M.d)  which  they  had  stocked.  A  news- 
1  apcr  campaign  would  have  appealed  to 
fie  class  of  people  who  would  have 
.n.  luall)  bought  and  used  the  goods  in- 
tend of  just  placing  them  on  the 
shelves  and  taking  a  chance. 

This  manufacturer'*  plan  of  adver- 
tising was  an  incomplete  cycle.  It  did 
not  finish  the  selling  transaction.  The 


manufacturer  has  three  prospects  to  sell, 
namely,  the  jobber,  the  dealer  and  tbe 
consumer.  His  plan  of  advertising  sold 
only  the  first  two ;  and  then  only  to  the 
exlent  to  which  they  believed  they 
might  personally  sell  the  goods. 

The  third  and  most  important — the 
consumer — never  heard  of  his  goods 
unless  the  dealer  mentioned  them,  when 
the  consumer  happened  to  call  at  the 
store. 

Talk  to  Aij.  Ci  a*sf.» 

With  pages  of  newspaper  advertising 
talking  for  so  many  lines  of  excellent 
merchandise,  what  chance  have  the 
dealer  and  jobber  with  an  unknown 
line? 

Here  is  another  typical  case.  A 
manufacturer  of  a  tradrmarked  line  of 
hardware  had  four  classes  of  prospects 
who  might  be  interested.  He  was  using 
a  list  of  publications  that  reached  at  best 
only  two  of  these  classes.  In  the  case 
of  his  line-up  newspapers  were  recom- 
mended because  the  newspapers  would 
go  all  the  way  through  with  the  sale. 

In  the  first  place  the  newspaper  would 
reach  the  ultimate  consumer  of  hard- 
ware. This  class  is  made  up  of  car- 
penters, mechanics,  shop  men  and  all 
the  industrial  laborers  and  workers  who 
use  hardware  in  some  form,  and  who 
arc  all  interested  in  reading  new  mes- 
sages about  hardware.  The  daily  newt- 
paper  went  into  the  largest  percentage 
of  homes  of  this  class.  It  represents 
100  ner  cent  covering  power  and  100 
prr  cent  selling  ahiltty. 

The  second  class  of  prospects  the 
newspaper  story  about  hardware  would 
reach  were  industrial  organizations,  not 
once  a  week  or  once  a  month,  but 
daily.  This  class  includes  builders  of 
homes,  stnres  and  factories,  contractors, 
owners  of  industrial  plants,  buvrrs. 
superintendents,  foremen  and  all  the 
men  biirhrr  up  in  every  industrial  plant 
Tbe  daily  newspaper  is  an  important 
f  ictor  in  the  business  life  of  this  class 
and  naturally  its  advertising  has  a  tre- 
mendous influence  in  their  buying  hahhs 

Can  you  imagine  any  buyer  of  hard- 
ware in  the  above  ala«*  beginning  fcfj 
day  without  a  careful  reading  of  his 
favorite  newspaper,  and  yet  very  little 
of  this  class  of  holiness  comes  to  the 
newspaper,  which  is  the  logical  medium 
for  reaching  the  largest  possible  num- 
ber of  prospects  and  huyers. 

JoBBtas  amp  Dr.si.Eas 

The  third  class  of  prospects  a  news- 
paper mrssage  would  reach  were  the 
hardware,  department  and  general 
■•tores,  automobile  supplv  l>ou«cs.  gar- 
ages, repair  shops  and  repair  men. 
This  class  as  a  whole  is  more  concerned 
with  newspaper  advertising  than  any 
other  form  of  puhlicrty,  brcause  any 
advertising  to  be  of  benefit  to  them 
Must  he  purely  local  These  are  the 
people  who  judge  advertising  values 
and  results  from  a  local  point  of  view. 

The  fourth  class  of  prospects  the 
newspaper  would  reach  anil  influence 
were  the  jobber  and  dealer,  who  are 
always  first  to  appreciate  local  adver- 
tising because  they  can  feci  the  pull  of 
the  goods  from  Iheir  stores  when  the 
newspaper  advertising  starts  to  func- 
tion with  the  consumer. 


The  campaign  in  the  newspapers 
would  nut  only  have  placed  the  hard- 
ware manufacturers'  story  before  the 
trade,  but  it  would  have  influenced 
every  possible  user  of  hardware  to  go 
to  the  dealer,  which  would  send  Ihe 
dealer  to  the  jobber,  thus  completing 
sales  through  a  complete  cycle  nf  adver- 
tising ami  distribution. 

This  manufacturer  started  out  to 
make  a  sale,  but  his  limited  plan  per- 
mitted him  to  only  partially  complete 
thai  sale. 

There  is  no  other  way  to  reach  the 
four  classes  of  prospects  mentioned 
above  so  effectively  and  economically 
excepting  through  the  daily  newspaper 
— every'  man's  medium.  A  large  num- 
ber of  trade  journals  and  publications 
would  he  required  to  reach  all  the  va- 
rious prospects  the  hardware  manufac- 
turer wanted  to  reach,  yrt  the  news- 
paper—the very  medium  that  the  manu- 
facturer was  reading  twice  a  day  and 
on  Sunday  himself— was  ignored. 

While  there  are  many  instances  where 
manufacturers  fail  to  appreciate  the 
value  of  the  daily  newspaper  in  selling 
to  all  classes  of  prospects,  on  the  other 
hand  there  are  just  as  many  manufac- 
turers wins  are  awakening  to  the  fact 
that  the  quickest  way  to  make  a  sale  is 
to  go  direct  to  the  consumer  touching 
all  channels  of  trade  under  one  invest- 
ment; that  is,  reaching  the  jobber, 
dealer  and  consumer  at  the  same  time. 


TEXAS  PR-ESS  AT  ROUND  TABLE 


Candidal**  For  Suun  Post 

Another  Oregon  editor  is  now  out  fur 
the  appointment  a*  Minister  to  Siam.  ac- 
cording to  common  r-port.  He  is  Fred 
L  Baalt.  editor  of  the  Portland  News. 
Roalt  was  an  active  supporter  of  K.  N. 
StanfieW.  who  was  elected  United  States 
Senator  front  Oregon  at  the  last  elec- 
tion and  is  -said  to  have  considerable 
influential  backing.  For  some  time  it 
has  been  reported  that  this  position  was 
sought  by  E.  E.  Brodie.  who  is  editor  of 
the  Oregon  City  Enterprise  and  the 
president  of  the  National  Editorial 
Association. 


Batter   Day*    Ahead    For    All  News- 
paper*, Daily  League  Find* 

iBy   TettQroph  io  Cairn  k  Piajusm*) 

Dallas.  Tex..  April  19,-About  forty 
members  of  the  Texas  Daily  Press 
League  met  in  Dallas  last  week  for  a 
conference  on  newspaper  prohlems. 
Representative  newspaper  men  from  all 
parts  uf  north  Texas  were  in  attend- 
ance, It  was  the  general  opinion  of 
newspaper  publishers  present  that  bet- 
ter days  lire  just  ahead  for  the  daily 
new 'papers  of  all  kinds. 

Discussions  during  the  sessions  were 
as  follows : 

"Railroads.  Free  Publicity  and  Pro- 
paganda."  led  hy  C.  E.  Palmer  of  tbe 
Texarkana  Four  States  Press,  and 
Harry  T.  Warner  of  the  Paris  News; 
"Trade  Proposals  fnr  Advertising. 
Should  They  Be  Accepted."  conducted 
by  M.  P.  Hanks.  Abilene  Reporter,  and 
Houston  Harte.  S\n  Angelo  Standard; 
"Why  the  Eight-Hour  Da>  is  a  Neces- 
sity in  the  Printing  and  Publishing 
Business."  conducted  by  R.  C.  Dyer  of 
Dallas,  and  D.  W.  Campbell.  Hillshoro 
Mirror;  "Labor  Conditions  in  Texas 
Publishing  Business."  conducted  by  G.  J. 
Palmer.  iTexas  Publishers'  Association, 
and  F_  K.  Williams  of  the  Temple  Tel- 
egram ;  "Co-operative  Paper  Buying.'' 
Sam  P.  Harben  of  lite  Texas  Press  As- 
sociation Paper  Bureau,  and  Jess  L. 
Johnson  of  Dallas. 

"Have  Increased  Postal  Rates  Re- 
sulted in  the  Increased  Efficiency  of 
Handling  Second  Class  Mail"  was  dis- 
cussed hy  W.  S.  Spoils  of  Bonham 
Favorite  and  H.  F.  Maye<  of  the  Browit- 
wood  Bulletin,  while  "The  Railway  Mail 
Service."  was  discussed  by  S.  M.  Gaines 
of  Fort  Worth. 

"The  Proposed  Texas  Daily  Select 
List."  was  disrussed  by  Keating  Ran- 
some  nf  the  Cleburne  Enterprise  and 
N.  A.  House  of  the  American  Press 
Association. 


Fir*  In  Dallas  (Ore.)  Plant 

Th-  building  occupied  by  the  Dallas 
((.ire.)  Polk  County  Observer  was  badly 
damaged  by  fire  recently  but  the  loss  to 
the  printing  plant  was  confined  princi- 
1  ally  t  >  water  damage. 


Band  Hi  Rab  Cleveland  Pr*M 

The  Cleveland  Press  fell  a  victim  to 
auto  bandits  the  evening  of  April  15, 
when  they  raided  the  circulation  depart- 
ment and  scooped  in  several  hundrrd 
dollars,  whkh  were  the  receipts  for  the 
afternoon. 


Sum   Ft.   Worth   Sur  Telegram 

Suit  has  been  filed  at  Sherman.  Tex., 
hy  Mrs.  Rowena  llohbht  against  the 
Fort  Worth  Star-Telegram,  seeking 
damages  of  $100,000  actual  and  $25,000 
exemplary  for  alleg.-d  libel,  The  suit 
grows  out  of  the  publication  in  the 
Star-Telegram  nf  an  article  following 
the  filing  uf  a  'uit  f"r  divorce  by  Mrs. 
Itohhilt  against  her  hushand. 


Feature.  Service  Mora* 

The  United  States  Feature  Service  has 
moved  from  the  World  Building  to  799 
Broadway,  New  York,  which  location  is 
in  the  St.  Denis  Building. 
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THIS  BRIEF  STATEMENT  OF  FACTS  ABOUT  HOUSTON  IS  PRESENTED  BY  Tl  IF  HOUSTON 
"IRONICLE.  THE  LEADING  DAILY  NEWSPAPER  OF  ALL  SOUTH  AND  SOUTHWEST  TEXAS 


CAS^i 


THINGS  TO  REMEMBER  ABOUT  HOUSTON 


1.  A  fiO-mile  Ship  Channel  with  a  bottom  of  120  feet  and 
a  uniform  depth  of  IS  feet  connecting  Houston  with  the  Gulf  of 
Mexico  and  thus  with  the  ports  of  the  world. 

2.  Seventeen  trunk  railroads  converging  on  Houston,  trans- 
porting her  products  quickly  to  any  part  of  the  country  and 
feeding  into  her  markets  the  vast  raw  materials  of  the  Great 
Southwest. 

3.  Ideal  climate  and  living  condition  for  workmen. 

4.  An  inexhaustible  supply  of  cheap  fuel  furnished  by  the 
oil  and  natural  gas  fields. 

5.  The  largest  spot  cotton  market  in  the  United  States, 
second  only  to  Liverpool.  England,  in  the  markets  of  the  world. 

6.  Largest  cotton  compresses  in  the  world. 

7.  The  Inrgest  automobile  and  truck  manufacturing  plant' 
iti  the  Southwest. 


8.  The  greatest  manufacturing  center  of  oil  well  machinery 
and  supplies  in  the  country. 

9.  One  of  the  largest  manufacturers  of  car  wheels  in  the 
L'nited  States. 

10.  Financial  center  of  the  nation's  oil  industry.  Head- 
quarters or  branch  offices  of  Texas.  Gulf.  Humble.  Sinclair. 
Republic.  Galena-Signal.  Crown.  Houston.  Higgins.  East  Coast. 
Rio  Bravo.  White.  Turnbow,  Monarch  and  many  other  great  oil 
companies.    Largest  oil  refining  center  in  the  world. 

11.  The  largest  newspaper  office  building  in  all  the  South, 
owned  by  the  Houston  Chronicle,  from  which  is  printed  the 
Daily  Chronicle  of  50,000  circulation  and  the  Sunday  Morning 
Chronicle  of  60,000  circulation. 

12.  Home  of  the  Texas  Gravure  Corporation,  in  the  Chron- 
icle Building,  which  prints  an  eight-page  Rotogravure  Section 
for  each  Sunday  issue  of  The  Chronicle. 


Editor    &    Pubtiiher  for    April    30,  1921 


YOUR  HEADING  HERE 

Motion-Play 


Add  the  strength  of  GRAVURE,  the  recognized 
Circulation    Builder,  to  your  Sunday  Edition 

THE  MOTION-PLAY  MAGAZINE 

affords  you  the  opportunity  of  securing  greater  reader  interest  for 
your  paper  through  the  addition  of  *  real,  live  ROTAGRAVURE 
Supplement  at  an  unusually  low  price. 


PROOF 


PUBLISHER  "A"— Circulation  1 1 5,000 
"It  hu  proven  a  valuable  feature  foe  ua  and  a  great  circu- 
lation itimulator.'* 

PUBLISHER  "B"— Circulation  61,000 

"  From  the  way  our  circulation  u  increasing  T  believe  the 
magazine  it  crowing  in  popularity  from  Sunday  to  Sunday." 


THE  MOTION-PLAY  MAGAZINE,  used  by  SEVEN  BIG  NEWSPAPERS  for  over 
■even  monthi,  h  ail  eight-page  tabloid  printed  in  Rotagravure.  lit  general  make-up 
INSURES  popular  reading  reception  became  It  features  Motion  Picture*.  Plays,  Stan 
and  Fashioni  — -  a  combination  of  editorial  subjects  that  appeal  to  the  majority. 
Eighteen  MULsoti  tickets  sold  daily  to  Motion  Picture  Fans. 

Advertisers  report  returns  for  months  after  publication,  showing  that  Mnsion-Pia)' 
Magazine  is  not  thruwn  away. 

Let  us  tell  you  about  open  territory— the  attractiveness  of  this 
proposition  and  what  SEVEN  users  think  of  the  service 

GRAVURE  SERVICE  CORPORATION 

Inlaws  Ba*»Mlst»s4  1*13 

171  Madison  Ave.  (jjd  St.).  New  Yort  Telephone,  Vanderbilt  7411 

S.  Keitli  Evans,  President;    Francis  Lawton,  Jr.,  Vice-Pretsdeni 
Edward  A.  Greene,  Treasurer 
PUBLISHER  of  the  Motion-Play  Magacine.        Producer  of  Rotagravure 
Supplements  of  all  kinds 
NATIONAL  ADVERTISING  REPRESENTATIVE  of  Rotagravure  Sections 
of  Leading  Newspapers 
PLANTS:  New  Y«k,  Baltimore,  St.  Louis 
OFFICES:  Boston,  New  York,  Chicago,  Los  Angeles,  San  Francisco 


A    NEW   ERA   IN   JOURNALISM   IN  OKLAHOMA 

(From  *  TutWaTribuaa  saWs*  (Mamas!  in,  PrialaaY  lafc,  April  20,  1920) 

"The  Tulsa  Tribune,  formerly  The  Tula*  Democrat,  waa  purchased  October  30,  1919.  by 


Richard  Lloyd  Jones     Before  corning  to  Tulsa.  Mr.  Jocvea  had  bem  sin**  191 1  the  proprietor 
editor  of  The  Wii 
rcfion. 


Richard  Lloyd  J«n«r.  Edits* 


0*.»«»f  v»  tko  rolumn  to  th*  rif  hi  La* I 
lk«    fvrua-aa    imptaaa    ihticnivn  •mpmm 

yn«r  mind  Than  dutiy  tMtr  ■  iw«Ja?«af. 
»ta.cm<r*u  and  reslkre  that  t'.V  t-'.KN' 
*  OPY  OF  THE  TRIBUNE  GOES 
INTO  THE  HOME  AND  REMAINS 

THERE. 


SUCCESSFUL  MERCHANDISING 
mHM  i—  -•'•»  'ifM  atarkada  awd  rig-ht 
*si*4>fliswftg  rswdiwrnai,  tkaa.  bat  a  in  a.  ikcac 
■taia  with  i*|kl  i-.-.iJ. 


Tl'lJSA  IS  FOREMOST 
AMONG  LIVE  MARKETS 

Oui  »■•*'  <  h*  ft  lit*  I  J  Jfjuftmitlt  wiM 
i  r.e-*e(»ll  >  urtly  any  BBS  tilt  and  (Bstk«  ■ 

TRUTHFUL  REPORT 

.SOME.  PUBLISHERS  say  that  ih« 
rMiiat  of  carvulatioa  revtnws  m  lt**ftt« 

VUl    i-i    i  -rrir  *   With  <k«  f.-tn-H-r»- 

i»«  of  QUALITY. 
IS  IT> 

w'oaald  r«u  p+y  mufk  far  »[.-<#  tkat 
ws> i  n---  away? 


•  coming  to 

n  State  Journal  ol  Madison,  which  he  sold  to  come  to  thi*  rapidly  growing 


'Tor  more  than  eight  years  Mr.  Jones  wi 

t  the  editor  or  the  C 


the 


late  editor  of  Collier  a  Weekly  to  Ne 
lopotitan  Magazine. 


York,  and  foe  two  year*  prior  he  waa  I 

"It  was  Mr.  Jones  who  founded  the  Lincoln  Farm  Association  and  built  the  National  Memo- 
rial to  Lincoln  at  his  birthplace  in  Kentucky. 

"In  Wisconsin  he  was  active  in  patriotic  work,  fighting  the  pro-German  forces  He  nearly 
trebled  the  circulation  ol  hi*  Wisconsin  paper,  and  he  brings  to  Oklahoma  wsde  experience  in 
national  editorial  service. 

former  business  manager.  Mr.  T.  Floyd  McPhersorx,  widely 
,  who  is  business]  manager  ol  The  Tulsa  Tribune. 


"Associated  with  him  is  h 
known  among  newspaper  buildc 

"The  Tulaa  Tribune  has  struck  the  keynote  ol  service, 
people  in  the  richest  per  capita  city  in  the  world." 


It  it  the  great  home  paper  of  the 


THE  PEOPLE  OF  OKLAHOMA  ARE  VOICING  THEIR  APPROVAL  OF  THE  TULSA 
TRIBUNE  AS  A  NEWSPAPER  IN  A  SUBSTANTIAL  WAY.   NOTE  THE  HEARTY 
RESPONSE  OF  THE  PUBLIC  AS  THE  MONTHS  PASS  BY 


im 

Now-mUr 
Dwamhar 

1*20 

;  -  -  u  ■  ■  v 

Fcfcrwary 
Maw* 

April   

May  . 


Av**t«c*  Circajlstissi 
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  20.M4  ........ 
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"■  !■>  7a 


Avsrajr*  N*i 
Ufom*  Psr  Capy 
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.0077 
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July 


jMly 
Auiwi 
Scpt.»b.r 

Nmnbtr 

■  •XI 
January 
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i  a.  its 
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19.191 
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19,919 
20,191 
20.491 
22.1*7 
22  09« 
2)jM9 
21.41* 


21,714 
24.?«0 
27.149 


7,*7S  »1 
6.74J01 
11,6,9*  »i 

S.174.91 
9.10097 

'i.f.ir.  ill 
9.107  72 
9.7*.  IS. 
MM  92 
««;  « 
11.119  .7 
11.411  70 


h,mm>02 

10,101  B8 

11.1w.14 


.011 
.01 
.014 
OH 
01) 
0111 
DI47 

0114 

Oil 

0141 

Oils. 

.01*1 


017* 
.0111 
.01* 


AVERAGE  NET  PAID  DAILY,  MARCH.  1*21 
AVERAGE  NET  PAID  DAILY,  MARCH,  1*20 
AVERAGE  NET  PAID  DAILY  CAIN  . 


27.14* 
18.617 
8,532 


CASH  INCOME  PER  COPY 
CASH  INCOME  PER  COPY 
GAIN  IN  NET  INCOME  PER  COPY 


T.  Fl.ys)  -.VIM,. .......  Bus.  Mgr. 


TULSA  H  th*  waalth***t  city  par 
capata  i.  th*  waatd.  Mora  maaay  U 
.pent  lor  Iiuuims  than  many  citaca  ova 

limn  aa  poanireus.    T  K*   rm  i  n  I  ha 

l.l.ll  IISSI  Km  ha*,  and  •  a.  raa*d  il  .1 
Mi.m.tw  .1.  difficult  10  majta. 

RFT.VII.F.R5  OF  TULSA  ARE 
DOING  GRF-ATER  BUSINESS  THIS 
YEAR  IN  DOLLARS  AND  CENTS 
THAN  IN  1920 

IT'S  NO  MYSTERY. 

City'a  hsaJt  aWfwyMSa.  $71.. 

0000  or 


Rllll.rilNr.5  NOW  BFING 
ERECTED  IN  TULSA 


F'iral  Matfandi.t  Church 
Si  J.kat'a  HoanttaJ 
Hum  <  >«..  -  B.lM.na 
Maaaatic  Taint.l. 

Hiak  School  Anna. 

Danari  .  I1.1J..1 
Shem  Apai tnamt  Hlds 

ToSnl  


siso  000 
l,)0O  000 

410.000 

too  000 

S10.000 
•0.000 

71.000 

.1.901,000 


THE  TULSA-TRIBUNE,  TULSA,  OKLA. 


G.  LOGAN  PAYNE  CO.       PAYNE,  BURNS  A  SMITH, 
National  Rtprmttntatiwom 


0IS  CENTS 
.014  CENTS 
.002  CENTS 

Inc. 


^oogle 


Editor   &    Publisher    for    April   30,    1  921 


HI 


WHAT  OUR  READERS  SAY 


nu>r«  Ihan  <o>ti»  the  ler<ic*  rcrultrrd  lu  that 
iupcr   Juiiih  a  »«r.    Ob>n,uily,  »c  cinnot 
MP»ct  nit>  p>|icri  to  fly  tot  the  irmtt  r* 
J«r«d  to  tour  WdrH.    It  im't  Mc.lly 


ble. 


Ag*nt  Aak.  Why  Foreign 


New  Yosk,  April  18.  S«l. 
Tn  E»itt.i.  A  Pirvuftttga:   I  have  subscribed 
to  Cihtor  &  PrsLisitii  for  a  go->d  many  years 
and  read  a  very  interesting  article  on  ruse 

r;c'-t  .  i     ynur     -X^ril    1  f-'h    '•-i'Jf,    b  '.i.l'.l" 

"Juggling  Rate*  Will  Break  Confidence,"  I 
wm  very  much  interested  in  the  Southern  pub- 
lisher's statement  .it  to  how  u»  ha  mile  this 
aftwHal i|  that  ii: 

"Accept  »ny  contract  f->r  foreign  ad- 
vertising tkat  may  be  offered  thruugh  the 
local  enrrch.-inr,  but  at  the  foreign  rare. 

"Make  plain  to  the  retailer  the  differ- 
ence between  the  two  kinds  of  advertising, 
namely,  local  and  foreign.  Fvplain  to  him 
why  the  foreign  role  is  hifher  lhan  rh* 
local.  If  the  p-ubli%hcr  canrwrt,  give  con- 
vincing reasons,  be  iPh-i  not  Imnw  hi*  «wn 


variable  nit*  to  prepay  all  telegram*,  regard 
a  for 

show  that 

.if  tin. 


or  »rniliilg  tbcni.  and  utir 
records  thorn  that  wire*  »cnt  the  Chronicle  on 
February  Rth,  February  23rd  and  March  JJrd 


year  at]  wcte  paid. 
Last  two  of  the  abo 


"The  Last  two  of  the  above  telegram  reuueit 
ed  checking  copies  which  your  oflke  had  failed 
to  supply  at  the  time  of  publication.  It  seems 
to  me  that  if  ever  an  agency  is  iuftined  in 
tending  a  collect  tclcgrai 
the  dispatch  i»  for  the  . 
proof*  of  insertion.  May  I 
will  except  WO  agency 
your  communication  ah 

THOMAS  ADVERTISING  SERVICE, 
)lffl*U>*  Tm<>m  a*  . 
President  and  Otieeal  Manager. 


Now— this  letter  to  Editor  it  Ptati*«ra 
reader*  is  to  ask  every  ore  eligible  to  become 
a  member  of  the  National  Conference  of  Bus 
mess  Paper  Editors  inam<-diately  and  pvr  i«rp 
tkif  nwr*.  whirh  »s  as  important  t»  the  pub- 
UnWf  as  it  is  to  the  editor,  We  wnuM  be  glad 
to   act    aa   a   central    bureau    for   the  wt.de 


Get  thts  triple  relations*!*  of  «.<iUK. , 
■geuxy,  and  (JuhlisSei  clearly  in  focus  and 
there  will  he  no  doubt  what  to  do,  but  the 
trouble  11  auny  people  are  so  eager  1o  get  just 
a  tittle  more  than  the  best  ol  a  bargain 
they  dki  not  hew  Vj  the  line. 

JOHN  T.  HOl.DEN 
AGENCY. 

John  T. 


Censorship  R»mo»ul  Ovr  Nmwy 


purpose  of  securing 
not  ask  thai  y«u 
the  indictment  in 
»m  .  hi  •■•  ■ 


NATIONAL  CONFERENCE  OF  BI'StNFSS 
PAPER  EDITORS — 

Kay  W   Sherman,  Secretary, 
239  West  JOlh  street.  Nr.  York  City. 


This  is  very  interesting  for.  while  f  have 
beru  more  or  lens  connected  wilh  leaving  of 
space  for  anme  twelve  to  fourteen  years,  I 
have  never  under Mood  why  foreign  rates  are 
higher  than  local  ratr*.  extent  in  the  case  of 
MM  kW§t  mctr.150lit.at1  daitirs,  where  local 
•lure  adv  editing  i<  not  published  in  all  edi- 
tion* 

I  have  personally  Imndlrd  »  great  number 
of  campaign  where,  after  we  did  all  the  wiiek 
ii.  the  adtCT  fitting  agency  nf  pr  iienntirif.  the 
campusm,  perpartng  c&py,  etc.,  only  to  find 
that  thu  manufacturer  wit  aSlr  to  *ei  a  much 
I.wer  rate  through  a  jublter.  di«tnliutnr  or  a 
retailer;  cooscourntly  we  feceitcl  tucking  for 
cur   work  but  the  pleasure  of  doing  it, 

I.  therefore.  Would  be  very  much  i»tere«(e.» 
in  the  Southern  pubJlahcr  *  eaplanation  an  to 
why  the  foreign  rate  u  higliei  than  Hie  local. 

FRED  H.  WAI.SH 


Agency   Pri-pav*   I|g  Tel*8T«mg 

Jacks.. >»v»na  Fn.  April  19.  IttL 
T«>   F-aiir.B   it   PratlsHUl     We   have  M-nt 
the   following   fetter  to   Marcellus   E.  Foster, 
|.u!iU*hfT  nf  the  Houston  (Tex.)  Chronicle: 

"In  EotToa  A  Pransnta  for  March  12th, 
1921,  thrr^  were  published  extract*  frota  a 
letter  written  by  you.  srarine  that  in  all  your 
experience  with  advertising  acencirs,  in  the 
exchange  of  tplegT»ms.  vnU  di.t  trnt  recall  a 
a  ingle  instance  where  the  message  f  r>>m  the 
agency   wan  prepaid 

"Ape*»ren1ly  yn*i  have  noc  been  properly  in 
frrmed  in  relation  to  dispatches  froas  Tfce 
Thomas   Advertising   Service.      It   it   our  in 


Hootvc  and  th«  Buainaaa  Pr**a 

New  YOHC,  April  If,  1*21. 
To  Editor  A  Pciushsr:  At  the  request 
ol  Herbert  Hoover,  Secretary  of  Commrrrr.  a 
group  of  7i  busmesa  paper  editors  had  a  dose 
corlerence  with  him  in  Washington.  April  |2, 
These  conferences  are,  at  hi-i  request,  to  be 
continued  once  a  month  The  next  one  will 
be  early  in  May.  probably  the  9tb  ll>  winli 
the  editors  to  work  with  him  tn  making  the 
Department  of  Commerce  of  big  service  to 
business. 

Tkif  m  ihf  greats  it  ^f^unity  thai  k*i  n  rr 
Comr  r*  the  ►wiumi  f>M*. 

it  $ivrt  m*  th*  rtragnilion  wr  hurr  J.'»ff 
rfaimvtf  uv  jkuuld  naiv. 

It  u  uf  to  ur  to  MM  U  by  attmJtng  ihcJc 


Agency  Commkuiona 

SAcaaMKitrn.  Csitr..  April  8,  1921, 
To  Etnroa  &  Pvaitsitaa:  On  page  32,  col- 
umn 2,  o4  yo«r  April  2  i«aue,  J.  Q,  Ham 
refers  to  a  direct  adverser  getting  an  ageruy 
rommtsifti  as  a  r-ght  because  of  ihe  bulk  of 
hi*  husmesa,  t 

Mere  i«  nut  the  thing  ti  be  considered, 
bal  the  principle  that  urMlerlies  that  act.  If 
ti  m  right  to  Rivf  Mr  Ham  a  r^mmission  nn 
his  $t<>,nn<l  ronlnct  it  la  al*o  right  to  give 
Lomimttiur*  to  Mr.  Tailor-  -wh.  spends,  _per- 
$10  a  year  U.  advertise  trouser.  Thai 
.  the  way  for  all  business  to  deal  direct 

w-.tb   the   |.«oer,  an.]    uv    S  I  by  lo   the  Agen- 

ciem. 

Tbe  effect  nf  thi*  theory  on  adverliMng  acrn 
ties,  and  particularly  th  >«r  in  wtnall  ritir*.  i* 
Very  siendar  to  the  praetur  nf  the  n*wtpiprr« 

with  the 


We  will  write  your  copy  for  nothing  on* 


II  a  nilM-rable  handful  of  editors  is  all  that 
illciida  the>e  sessions  we  shall  tall  in  the 
r*ti~»itioii  of  one  of  the  ablest  men  in  the 
Cabinet,  and  if  that  happens  we  might  as  well 
ijuit  t.Uir.r  about  the  importance  and  leader- 
skip  of  the  buMnr-s  press.  At  these  confer- 
ences intimate  Ihines  are  sard  that  cannot  be 
printed.  You  assuredly  can  a«»t  help  Honver 
by  staying  in  ynur  offire  waiting  for  a  wrilten 
report  of  the  conferences. 

F«rthe  rnvtrr,  Mr,  Ho«vrr  wnftli  to  have 
available  at  the*e  mretmiia  editor*  from  all 
different  btt*inrs*r^  sn  be  can  g«t  what  he 
wants  when  he  want*  it  and  be  »ble  to  hue 
committer*  teleclrd  from  the  lU«of.  Obvo>uk1y, 
an  editor  won't  lie  very  well  qualified  to  aerve 
US)  a  rumaaittee  lo  :mti>l  Mr.  Hoover  unlets 
the  edttur  aits  in  at  tbeac  conferences  and 
kn<iwn  uhatS  goinn  nn. 

Carryiuu  or  the  routine  work  connected  with 
tbenr  nice  tine*  will  cv>st  the  National  Confer- 
ence of  Business  Paper  Editors  some  money 
All  the  money  we  have  comes  from  member 
ahlp  feet.     Each  paper's  membership  fee  no 


The  agrnci'  ran  not  help  being  a  Uvamiew 
building  force  for  the  putiltkhrr  and  at  such 
should  Ik  fostered  and  not  competed  with.  It 
is  entitled  to  a  cuntomuun  cm  any  butiiiesa 
tt  brums,  whether  loral  or  fore <cn  When  it» 
•erstces  goes  bcrond  certain  IiiiuU  it  in  just  as 
truly  earning  a  fre  I  nun  the  client  l*ecuu*e 
It  is  giving  s|ierial.  individual  aid  thai  the 
paper's  solicitor  wow  Id  not  render, 

The  agency  man  rrpiewenu  the  advertiser,  to 
wbpm  'ie  owe-  but  ftrat  duly,  and  Irom  whom 
he  is  entitled  to  com  pen  Mt  to  ii  for  his  per 
•nr-a!  services.  When  he  brings  that  customer 
to  a  publisher  lo  buy  apace  he  is  just  as  fully 
entitled cowmutamn  Irmn  the  paper  on  the 
««le  of  tbat  apace  as  is  the  real  estate  broker 
who  Roe-  m  a  property  owner  and  sajs  "f 
have  a  cutlumer  lor  tour  house."  The 
broker  always  ucta  hi»  cummnunn  doesn't  he. 
even  nn  local  li>  uw>  Why  not  the  adverHiing 
If 


Sackawixto,  Ca4,,  April  8.  1921. 
To  Eiii ma  &  Pi!Sl.l*ll«a:  In  connection  with 
tbe  subject  of  Tract  ParirW  n>snmunicatinei, 
you  have  undoubtedly  noticed  that  the  Secre- 
tary of  the  Navy  haw  issued  an  urder.  frfnovmn 
all  ccntorship  fn>sn  press  mesaages  and  dtt 
claiming  te>pou*ihillly  therefor,  in  accordance 
with  recommendation*  made  by  me  in  tetter  M 
Secretary  Daniels,  February  14,  and  reiterated 
In  letter  to  his  lutcrssor.  Secretary  Denny, 
which  was  as  follows: 

FtaavaJT  14.  1*21 
Hon.  Jotsruv*  Daaigu. 

W^ni'ro'x1  &"VS*W' 
V*  Md  |  HflTOS.  U.  t-. 

Mv  M*a  Ms.  SicarrasY-  You  will  p*r 
haps  rrcall  my  activities  in  connection  with 
the  conferring  by  Cnngreas  of  authority 
npr.it  the  Navv  Drparlnaent  1o  ute  it*  wirr- 
V»s  facilities  fur  tr*n«  Pacific  nr«t  enmmu- 
mration,  and  an  interview  had  by  itsr  uilh 
you  nn  cr-rtaui  phaaet  nf  the  tubfect  at  San 
Franctat*  in  June,  1920. 

My  knowledge  of  condition*  and  my  tn- 
triiM-  inl^rrtl  in  the  suh.iect  pr>.«Qpt  Rig 
to  call  your  attention  to  what  scem»  a  ten 
«u»  ailuation,  in  tir  hufic  thai  vou  may 
feel  auth'ieixed  to  appl*  a  remedy,  or  to 
tugcett  the  proper  method  for  gccomplish- 
irig  the  result. 

Y»u  will  remember  '.hat  passage  of  Sen. 
ate  Joint  Resolution  No.  S.  J.  R.  l?f,  c>»n 
fernng  the  authority  referred  to,  was 
secured  in  the  (ice  of  o  strong  prejudice 
in  Cniiirrr«*  against  eKtending  the  power* 
of  the  Navy  in  »natt<Ts  of  thi*  kind,  or 
interfering  wilh  lioimnw  claimed  by  r,-.m 
merrial  rniniianie.,  and,  n^i  with  Handing 
tiring  opnotttioei  from  corporate  jnterr>t« 
ron err n nl  in  Land  and  *ea  cmnimunicalioei. 

The  Coramtitee  in  each  House  recom 
mended,  and  4tongre»«  patted,  the  mea»u:r 
prartiraMy  mi  my  th<i«  ittg  of  fact*  and 
argumetitk :  that  antagoitittic  National  tn- 
t crest*  had  set  ured  culi  ti  nl  of  new  a  coin 
mumcatiun  in  the  Far  East,  including  ihe 
Philippines,  and  were  uung  that  cuntrd  i-j 
serious  injury  of  this  Nation;  with  the 
probability  that  international  difficult*?* 
might  be  created  thereby;  that  the  only 
rrmedy  lay  in  daily  interchange  of  reliable, 
indrprndrnt.  uncrnwred  news  reports  be 
twren  ihw  muntry  and  the  Far  East;  and 


[  "THE  BETTER  MACHINE" 


More  Production,  More  Satisfaction 
More  Economy 

thuts  the  real  meaning  of  INTERTYPE — 

why  wa&te  time  with  complications — when  the  most  simplified  and  really    •  ' 
dependable  line  casting  composing  machine  can  be  installed  quickly  and 
just  as  quickly  show  profit. 

Anticipate  uninterrupted  production.    You  can  depend  on  any 
Interrype — Model  for  Model. 
BUILDERS  OF  "THE  BETTER  MACHINE" 

INTERTYPE  CORPORATION 

General  Offic.-s:  50  COURT  STREF.T,  BROOKLYN,  N.  Y.,  U.  S.  A. 
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A  large  number  of  the  best 
known  Newspapers  through- 
out the  Country  have  equipped 
their  plants  with 

CL1NE  FULL  AUTOMATIC 
PUSH-BUTTON  OPERATED 
ELECTRIC  CONTROL 

Our  20  years'  experience  in 
the  Electrical  Equipment  of 
Printing  Machinery  plus  the 
Engineering  and  Manufactur- 
ing ability  of  theWestinghouse 
Company  insures  Safety — 
R  e  liability —Economy. 

it;n 


Press  Drives 
Paper  Roll  Stand  with 


Stereotype  Drives 


CUNE  ELECTRIC 

MANUFACTURING  COMPANY 

CHICAGO  NEW  YORK 


i hat  such  interchange  could  be 
uul)  by  utiluing  tlx  Navy  Dcparti 
wifeless  facilities  31  a  word  rale  so  low  as 
to  encourage  American  new»  IMOMMH 
and  u>div>d«al  newspaper*  irrauguritr 
regular,  self  supporting,  Kan  and  Wert- 
bciind  nt«f  rrpnrt*. 

On  that  understanding ,  C^gress  con- 
srnted  to  a  lest,  under  which  the  p.an 
should  be  Itied  for  two  year*,  and  then 
either  abandoned  or  tnaintainrd  permanent- 
ly, as  MM  would  show  to  be  the  miKf 

policy  in  Natwnal  interest 

The  theory  in  my  mind,  m  pr.ipoamg 
plat,  and  the  theory  in  ibe  mind*  of 
L..*nmitt<es  in  approving  it,  a*  »Vj *  11  by 
the  bearings,  was  rlrarl)  that  the  Navy 
I>r partment's  wirelca*  recliun  should  art 
in  this  mattrr  practically  at  a  toomod  car- 
rier, accepting  Itom  responsible  news  agen- 
cies and  newspapers  and  their  authorised 
representatives.  Icgilimatr  news  stone*  for 
iraititnisstua,  and  that  it  should  not  be 
fcrld  responsible  for  the  character  of  the 
nciugti  any  morf  than  would  be  a  private 
wireless  or  telegraph  rompany.  Upon  this 
theory  only  could  the  plan  accomplish,  to 
toe  full  extent,  what  was  pfumiseo  for  M. 

The  plan  promise*  to  more  than  fulfill 
c  special  tutu,  if  carried  out  as  intended. 
Already  three  W«t  bound  daily  rtMUL 
one  of  l.UUU  words  and  the  other*  ul  4O0 
word*  each,  carry  from  San  Francisco  to 
vtmous  point*  of  the  Far  Kaat  for  publica< 
tion,  the  nrwj  nf  the  t tinted  State*  and  the 
world  Wits  the  installation  of  high  power 
machine*,  now  ut»  the  way  to  various  sta- 
mm*  on  the  Paci&e,  the  present  capacity 
will  be  multiplied  from  three  to  four  time*, 
to  that  not  only  may  these  Wen-bound  re 
porta  he  increased  to  any  desired  eatent, 
but  adequate  Easrb'.und  reports,  bringing 
to  u*  full  oiew*  daily  aa  to  Far  Eastern 
happening*  and  sentmirtita,  may  be  maugu- 


lt  ha*  apparently  been  assumed  hy  the 
Navy  Department,  however,  that  it  i*  re 
sponsible  to  foreign  nation*  and  to  this 
nation  for  the  character  of,  the  report  ac- 
cepted by  it  from  the  varKiua  new*  asso- 
ciations and  transmitted  by  it.  This  attitude 
resulted  in  the  eaercise  of  censorship  by 
•enioe  t.'nited  States  naval  offirni.  and 
the  withhold  tog  on  a  few  ixca*u>n*  of  mal- 
t*r,  the  publication  of  which  was  deemed 
"prejudic-al  to  the  national  interest"  or 
llirly  to  proTe  objectionable  U  some  friend- 
ly nation. 

Tina  theory  and  this  policy  aTe  appar- 
ently rccugnued  by  genera)  order  issued 
hj  the  Secretary  of  the  Navy  November 
19.  1920,  in  which  reference  u  made  to 
natter  tiled  for  transmission  "wbsch  unin 
tentionally  i*  in  conflict  w«h  or  preju- 
dicial to  the  national  interests:"  and  the 
instruction  ia  given  to  refer  the  mt»«ir 
to  Washington  for  deciaion  when  the  naval 
officer  is  placed  in  a  position  of  ruponss- 
bility  fur  the  character  of  news  trans- 
mitted by  navy  radio  facilities,  and  U  in 
doubt  as  to  the  propriety  of  the  subject 
matter." 

May  I  offer  with  deference  these  top 
gesimns; 

(!)  The  value  of  the  navy  radio  for 
new*  transmission  will  be  severely  injured 
and  ultianalely  destroyed  if  naval  auaGft 


.  II  tktre  b»  no  »=• 
HwiKly  in  Krimuig  luch  a  icqam. 

V.  S.  McCLATCHV. 
Tlir  p«iiit«  nuilc  in  llie  t«Hcr  rttplTpd  J*irm*J 
A|>|>r»val  »nd  riidof»cmtol  lo  ihe  Srcr*«*ry  ot 
Ihc  S%vj  if«m  Senators  Miln  roindemtcr. 
tfcAirmaB,  anil  Uedil]  McCormicit,  »  m«nb«r 
..f  Iht  Sptcu]  Radio  Comminrr  nt  tht  Nasal 
Aflau»  Committtf  o<  Ilic  Sriv.l».  >•  brine  in 
accord  wilh  Ikr  nrwi  or  lb*  Cinnmilttt  It 
Senator  Pnindr.lrr  whiti  »u  the  author 


,  ',       wa>  Senator  Pnindeatrr 
i.t  the  reinlmiw..  «i<l«K 
,v.        to  u«-  il»  radio  lacilillM 
,h_       in  MOMMMt  wiUi  tbe  F 


lined  by  me. 

Tar*  (aeu  will  be  of  interen  to  r^u  in  con 
t.eiliuli  Willi  toe  mb;ert  of  mjr  article,  pub 
iirtied  March  lith. 

Tke  action  of  the  Navy  Department  in  thi» 
matter  rrmoved  any  (Kii»lhle  gnmnd  for  crit«- 
ci«m  cf  the  i^eeire,  and  will,  undoubtedly,  an 
aid  in  iti  effirirney,  taken  in  conjunction  with 
the  meeaanical  improvement  in  the  ~ 


.  aa 

^STUaS 


made  reapoKiiible  for  the  character  < 
newt  message*  accepted  by  them  for  trans- 
m  ifctioa.  Quite  naturally  they  wiU  play 
•ate  and  hold  up  anything  so  to  whuh  they 
have  doubt — and  the  more  important  the 
message  the  greater  will  be  the  duubt. 

(2)  Under  such  a  policy,  the  imall  valne 
of  navy  radio  for  news  rraesitusaioa  will  H 


r.mjan^mM^rpaVa  an 
free  to  accept  news  messages  fret  from 
censorship,  Such  condition »  already  tx\*L 
in  certain  portions  of  tbc  Pacific 

(J)  Th>i  policy  of  naval  officer  cenaor- 
■hip  of  legitimate  news  is  certainly  not  ia 
line  with  the  intent  of  Congress.  It  eon- 
autbortty  on  the  Navy  Department 
ttauiiEinion  of  arwi  avowedly  in  order 
to  put  a  stop  to  vicious  propaganda,  and 
to  spread  general  knowledge  of  condition!, 
even  agaimt  the  wiahei  or  policy  of  an- 
other nation. 

A  policy  which  will  act  inevitably  in 
assisting  a  friendly  nation  us  conceal  facta 
which  it  does  not  wish  known,  bait  which, 
in  the  interval  of  our  Nation,  lhoutd  be 
known,  will  not  impress  Congress  with  the 
dr*irahtltty  of  granting  extension  of  pres- 
ent snthiitity  to  the  Navy  after  the  two- 
year  experiment. 

It  would  seent^ to  me.  U 

pica: 

(1)  The  Navy  Departaoent.  tn  accepriaf 
and  transmitting  new*  messages,  should  act, 
so  far  as  concern*  responsibility  for  th« 
character  of  the  messages,  simply  aa  a 
cof=mr>n  rarrier;  and  thu  position  should 
be  made  clear  to  the  nations  interested. 

(2)  There  should  be  no  censorship  of 
such  messages  save  such  as  might  be  exer* 
ciaed  at  the  point  of  origin,  and  by  the 
same  authority,  H  the  messages  had  been 
uflercd  to  a  private  radio  company. 

If.  after  con»Wcration  of  the  facts,  you 
fee]  that  the  interest  of  the  Nation  will  be 
best  served  by  the  hind  of  news  reports 
a  unrated  by  me,' and  apparently  endorsed 
by  the  Congressional  (  ommittees—  "relv 
atile,  independent,  and  free  from  govern- 
mental control  or  eens».r*hip"  -you  will 
best  know  bow  the  situation,  to  which  this 
Wtei  calls  attention,  can  be  remedied. 

I'oMibly  it  can  be  doTie,  dimply  Hy  a  gen- 
eral order  fmm  the  Secretary  ot  the  Navy. 
If.  .-<n  the  nther  hand,  it  wnuld  »eem  de- 
sirable to  have  seme  actinn  by  tjingrest. 
and  ynu  would  prefer  that  the  matter  be 

pr...pet  to  yen,  trndrrtah 


my  article. 

,  the  present  plan, 
Sincerely  yowra, 

V  5,  McCLATCHY. 


R.  N.  W.  M.  P. 

Wiupsos.  Ont.,  April  W. 
To  Epitos  *  Pt»t.tsusa:  Good  old 
and  he  is  still  running  them  down  through  the 
vast  and  trackW-as  depths  of  Northern  Canada  s 
ice-^ovrrrd  wilderness.  If  the  human  perpet 
ual  nntitiet  machipe  mentioned  tn  pa«e  S  of 
your  issue  uf  April  16  is  the  O'Brien  of  our 
acquaintance  he  has  surely  been  doing  a  bit 
of  rambling  since  we  bad  the  pleasure  of  see- 
ing him.  In  other  wnrds  we  are  just  a  little 
dub  Kim  of  the  doughty  O'Brien  ever  having 
chased  that  poor  devil  of  a  fugitive  all  of  that 
300.000  miles  of  which  your  publication  *c 
cu*es  hisn, 

jiXi.OOO  miles  is  equal  to  appro  simaiely 
twelve  times  around  the  globe  and  *»  are  not 
quite  sure  that  even  the  big  Irishman  could 
make  it.  Averaging  20  mflrt  a  day,  which  by 
the  way  is  not  a  bad  day's  work  in  that  part 
of  ttse  globe  as  one  who  knows  can  testify, 
it  would  require  more  than  41  years  of 
O'Brien's  stay  here  on  earth  even  if  be  traveled 
every  day  in  the  year,  never  taking  a  day  nfT 
to  gn  to  Sunday  school  or  to  celebrate  St. 
Patrick's  Day  or  ntlthin'.  m.OOd  milea  are  the 
equivalent  of  150  times  across  Wer — 
*da  the  way  the  crow  flies  and  > 
been  willing  it  is  just  doubtful 
could   hare  stood  the  gaff. 

Your  article  says  that  the  story  should  bare 
made  a  front-page  story.  Sure  it  should.  Any 
real  five  newspaper  would  have  rushed  to  press 
wrth  "An  Eatry."  Most  likely  the  Canadian 
publishers  refrained  from  the  "Esrtry"  '*•» 
the*  would  lose  the  confidence  of  their  readers. 

What  wonderful  possibilities  for  Ihe  writer 
of  advertising  this  story  contained.  A  great 
chance  for  Mr  Fnrd  to  trnnt  out  and  tell 
tbc  world  that  O'Brien  used  a  Universal  Car 
to  turn  the  trick.  What  a  chance  for  the 
Campbell  Soup  people  and  for  Boston  Garters, 
FJeia  Watches,  ana  Holeproof  Hosiery 

\\e  are  sending  the  clippm*  to  the  big 
Muuntie  today  so  that  be  may  properly  apper 
ciate  the  wide  recogrittion  his  feat  1ms  gsaiej , 
but  we  don't  think  he  will  believe  it  himself 
Just  the  same  O'Brien  always  was  a  regular 
nend  for  taking  long  walks. 

Your  Doubting  Thomas. 

R.   J.  SALLANS 


Crimson  Na-wa 


Niw  Yoaa.  April  20.  1021. 
To  EwTOt  k  PcstisNis     Moit  anyone  wiU 
agree   that  the   spiritual  always   mntrnls  the 
material. 

That  Tkawgkf  ia  the  one  big  force  in  the 
World. 

And  »nM  anyone  will  agree  that  the  j 
power  in  the  moulding  of  thought 
in  any  country  ts  the  newspaper 

Then  it  follows  that  the  one  i 
for  the  moulding  of  the  m 
of  the  country  is  the  nr 
who  control  newspapers. 

This  country  is  indeed  fortunate  in  having 
a  man  of  your  character  m  control  uf  Entros  k 
Prsi-isHsa. 

You  may  count  me  as  one  of  the  u 
mrrerv  nf  the  man  who  ts  constantly 
for  the  fight  rather  than  the  eipe-dient 

The    editorial    in    the    March    10  * 
"Cnmson  News"  is  the  immediate 

A  W.  HOW  LAND. 
Huwland  tt  HuwUnd. 


Classified   snrl   tb«  A.   A.  C.  W. 

Miiwuui.  April  21,  1921. 

To  Editoi  A  PraLisMts;    I  have  jost  w^red 
you  as  follows: 

"Y<rtir  April  16  Issue  says  1  am  helping 
prepare  classified  program  foe  newspaper  De- 
pannicntal  Atlanta  Convention.  Stop 
fused  app-'inrinent  to  program  cf " 
Please  pr  nt  denial.     letter  (ollosrs." 

I  was  notified  by  Fred  Millis,  under  date  uf 
March  21.  of  my  election  as  a  member  of  tfce 
c-.nimittee  to  have  charge  of  the  pr^gfam  cf 
the  Newspaper  Fsrentivea  Oassibed  Srssioe.  a< 

t  ll,-    .-.  ;■  vrr  t     r     it.  All.i 

As  Mr,  Mflti.'  letter  reads.  "CTassified  Ses- 
sinn,"  I  cooittoed  it  to  mean  that  they  were 
In  have  inie  session  on  classified  advertising, 
a*.  ha»  been  customary  I  replied  bv  saying 
lk»l  1  would  be  glad  lo  give  any  assistance 
on  insiriKtiona  from  Me  MiDer.  which  Hr. 
Millis  said  would  lie  ftirtheoicicg  I  have  nut 
heard  from   Mr.  Miller. 

From  fubtequent  letters  received  by  rue 
Mr   Grant,  publisher  oi  the  Journal,  it  appeared 
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thai  th*  NfW*ji*prT  DcpartmrRU]  is  arranging; 
this  program  in  dirrrt  oppnitieai  to  the  Ama- 
nalion  cf  \r*M'«P»r  M*»«ift«l  Advertising 
,M.m»Krrv  who  flirrt  SI  Atlanta  at  the  Mttie 
tnnf  as  th«-  A.  A  C.  W.,  tut  tnttrclT  in^c- 
tw-iulnit  n(  thai  organ  ixatii>o.  (Th*  Cfa^iifird 
AwKicitl iiita  hu  never  berii  asked  to  jnin  th< 
Newspaper  Departmental  of  the  A    A.  C.  W.) 

Without  Mttj  personal  leellng  tn  tilts  matter. 
I  ranr.nt  lirhrvr  that  seili  a  change  in  taw 
rla-si&rU  fugs  am  u  desirable  from  the  vsrss- 
j.-int  it(  pubLihcfs  and  the  goo.I  of  cliwiiWiJ 
advertising-  \V  hen  these  suMcqwr  nt  IrtUrs 
were  received.  I  immrdtii/lr  notified  Sir. 
Mill  is.  fr»m  mhotr.  I  rrr«ivr<l  rinsi.-r  oC  my 
appointment,  that  tt  wrml-1  he  nrrnwry  (nr 
me  to  withdraw  my  acceptance,  if  hit  former 


The  Fxa 


and  mo«t  nr*  •fxaper*  would 
ahlr  In  -jiuilc   the  natiuual  ad 


■  h 


verfiser  tbe  •uatr  tmir  they  U»  lW  lucml  adver- 
tise, knowing  that  ill-..  wutiM  be  thr  amount 
per  inch  that  wwiild  ie»cli  the  publisher  and 
m. l  liir  amount  lew  ibe  shaving  that  fort  nn 
due  to  the  custom*  of  the  agenrr  an.)  thr 
representative  necrwty  that  have  been  eMafe 
tiiWd. 

It    serm«   tn   nsr  that 

.-.|t  |  ,tl   '  I" 

the  agenry  must  work  nut  . 

in  thr   tir«apMpcti   and   Hoi   to   tunic   to  the 
newspaper*  tit*-*-    Thr  newspaper  la  only  inter 
CfbM  m  thr  net  return  and  not  the  grow  rate 
ii  mutt  chant  to  obtain  this  net  return. 
You   .ill  pardon   this  Imglby  lettrr  but  I 


at   the   -equalization  and 
»t*s  u  a  problem  whwh 
nut  fir*l  and  taen  come 


_  can  only  fad  that  a  great  mi? take  Has 
been  made  in  this  matter,  only  hrcau**  of  a 
ftneral  ltd*  nf  un'Ur^an'ttn^  »•  tr>  the  alti- 
tude of  thr  Association  of  N rw  ■psprr  ClaSsi- 
fird  Advertising  Manaarrr*.  thr  purpc^r  of  that 
iirraniratitm,  anil  what  tt  bat  accomplished 
<lormi  thr  jm»t  year.  Tu  be  rather  frank.  1 
ilunk  da»aihcd  received  )Ust  about  the  same 
n^nsideratiuei  at  the  LomsviHr  meeting,  where 
thu  mIm  »a*  taken,  as  it  ha*  always  been 
given  in  sikH  meetings  — very  little. 

I  give  their  detail*  only  to  explain  why  I 
fcrl  a  eutrcrtMin  should  U  puht.sa.ed  in  Koito* 

made  in  your  la»t  issue. 

HAKXY  GWALTNEY. 
(  Unified  AdverUsmg  Manager,  Thr  Milwaukee 

Journal.  

A  fUply  to  thr  A.  A.  A.  A. 

BAarxoAVitxi   Okla.,  April  23.  1921, 
Tf   F.ottr.B   &   Fctiunut*;     Kneloaed  u 
ropy    of   the   Inter    I    havr   today  mailed 
Collin   Armstrong,   National   Chairman  <* 
<%tmmincc  on   Ne«*papct*  on   the  Amem 
AKMictation    of    Advertising    Asencies    in  rr 
apnii»e    to   a   lettrr    from    him   addreistd,  I 
prrsume.  to  all  publisher!  of  dady  newapaprra. 

In  hu  letter  Mt.  Ar matron*  aika  that  the 
r«S>OWtlOw  of  the  A.  A.  A.  A.  •btcb.  vnpra  all 
Rewapapets  to  adopt  an  "equaliied  and  ttan- 
daTdizcd1"  rale  (or  local  and  national  advrr- 
tlaUtB-  I  believe  in  my  letter  I  have  aiven  the 
1   many   olher   p^hhthrr*  have 

"of  "andliaV   nalilrtial  Xi£h 

hi  be  of  use  to 

e  | 

change,  use  It. 


feel  y>>ur  charges  and  rfjudta  upon  ihr  nrwa- 
thr  Khl  of  >  t.o  (.r.J  inilnxlMl 


uhrn  m  truth 

THE   EXAMINER  COMPANY, 
IVr ilii  k.  Wclty,  BtninrM  Mini«n. 


„,  iv  thi>  pcopuud 


■M 

THE  EXAMINER  COMPANY. 
Donaid  R.  WOljr, 

.    .  . 


twurrv     iriwiniiHiiiic     >9    ninnm*  i     rv(  in 
wheel,    which   under   thr   present  ayalem 
not  be  eliminated,  for  how  much  adre-rtia- 
In  yotar  own  agency  do  you  send  to  papers 


Says  If.  "Pi*  Alley" 

Kbw  Yoke.  April  1?.  1921. 

To  Kim ti»*  k  Pi  ai-iiwaa:  1  had  read  with 
intrrrnt  Mr,  Dillon  •  at  tide  in  tot  to  a  at  Pua- 
li«hh  rrwardtna:    Tie  Alley"  Ui  Boston 

To  nr  thr  whole  thing  seems  simple  enough 

The  alley  «m  lis  name  because  tnerr  was  a 
hrllnva  lot  of  rle  exhibited,  sold  and  raien 
thrrcin.  I  worked  for  the  old  Boalon  Herald 
fur  17  agreeable  years,  so  1  had  occasion  to 
pass  through  the  alley  a  tew  times. 

"fie."  gent:emen.   therefore,  if   ynw  please. 

AKTBC*  EtllCT  SfSPtTL. 


BsaiLMViLts,  Okla..  April  22.  1921. 
Mr    ("oltin  Armslroug, 

American  Association  of  Advertising  Agenesea. 
Metropolitan  Towrr, 

New  York  Oty. 

Dear  Mr.  Armstrong:  Yi 
April  18.  in  regards  to  the 
Mandariiation"  of  Irx-al  an 
using  rates,  is  before  me. 

It  ace-ms  to  tne  that  the  American  Associa- 
tion of  Advertising  Agencies  does  not  take 
into  c«»n  mi  deration  any  of  the  reasons  why 
there  can  nrve*  be  a  standard  rate  for  both 
Incal  and  nailonal  advertising  until  the  pres- 
ent system  of  national  advertising  is  changed. 

After  all  the  (|»r*ti»fi  of  rate  n  only  a 
question  of  what  return  that  rate  will  bring 
the  c-uhtisher  and  you  know  aa  well  as  any 
publisher  that  the  net  return  from  national 
advertising  is  not  the  same  at  the  same  gross 
rale  as  the  k-cal  advertising 

To  illustrate  my  last  statement,  we  will  take 
thr  Examiner,  with  a  national  advertising  rate 
of  42  cents  per  inch.  Thia  rate,  with  the  15 
per  cent  agency  and  2  per  cent  cash  discounts, 
nets  a  fraction  less  lhan  ii  centa  an  inch  o«t 
of  which  the  publishers'  representative  mtart 
be  paid  his  IS  per  cent  which  in  turn  leaves 
,2*7$  cents,  wb*rh  the  publisher  receives  foe 
the  same  inch,  for  which  his  origins!  charge 
wai  42  cenu.  Then  tu  turn  to  th*  local  rate, 
which  ranges  from  42  cents  for  the  open  rate 
tu  22  cenu  for  the  daily  apace  user,  we  find 
that  our  local  rate  brines  us  an  average  of 
better  than  3U  cents  an  inch. 

You  »iU  aay  tbe  agency  commission  Is 
necessary,  but  why  nut  hate  the  agency  paid 
by  the  advertiser  for  the  service  that  be 
renders  him?  Our  local  advertisers  do  not 
ask  for  a  2  per  cent  discount  for  paying  bis 
bills  promptly,  yet  tbe  agency  does.  The 
publishers'  representative  is  another  cog 
the  wheel, 
rannot  be  • 

■  ng  in  your  own  agency  i 
without  representative*  ? 

The  publishers'  representative  is  tbe  pub 
lishers'  employee,  but  his  pay  must  be  added 
to  the  slice  that  must  ccane  off  tbe  gross  rate. 
Why  count  tbe  publishers'  representative  as 
a  cost  of  national  advertising  any  more  than 
the  local  advertising  aolicitnr  you  ask»  We 
have  fnund  that  it  take*  as  morn  or  more 
time  of  tost  as  an  rspensive  man  tn  take  care 
of  this  advertising  after  it  la  in  the  office  as 
it  dues  fi»f  a  local  solicltue  tu  go  out  and  get 
the  ad  and  to  take  care  of  U  after  it  geta 
here. 

It  is  not  the  intention  of  the  publishers  ot 
thr  Examiner  or,  as  faT  as  we  are  able  to 
asreTtain,  of  any  fair-minded  and  hemest  pub- 
lisher to  profiteer  because  they  can  on  the 
natinnal  advertiser.  Thr  pnhliaher  knows,  a* 
thr  sdvrrtwrr  and  the  sgencir*  rannM  know, 
the  c»»t  lo  lam  ?.>  produce  each  inch  of 
advertising,  whether  local  or  nstional.  and  he 
knows  what  this  advertising  tnu»t  net  him  l« 
pay  expenses  and  make  a  reasonable  profit  to 
which  he  as  well  as  anyone  else  is  justly 
entitled  to. 

Therefore  if  the  agency,  the  publishers'  rep- 
rr.rntativ*  and  ike  conditions  which  now 
esi-t  in  handling  the  national  advertising 
remain  the  same,  there  car.  bf  n.:  uniformity 
«,f  these  two 


Charles  A  Stauffer,  general  manager 
of.  the  Phoenix  (Aril.)  Republican,  wa* 
elected  ]>rr*i(tent  and  a  resolution  was 
passed  declaring  opposition  tu  the  44- 
hour  week  demanded  by  the  Interna- 
tional Typographical  Union,  by  the  Ari- 
zona Daily  Newspaper  Association  last 
week  at  its  annual  meeting.  A  resolu- 
tion of  regret  at  the  death  of  Carl  II, 
Arnticn.  generat  manager  of  the  Tucson 
Citizen,  also  was  passed. 

The  resolution  opposing  the  44-hour 
week  was  the  feature  of  the  day,  as 
every  member  pledged  'himself  not  to 
sign  any  contract  for  less  than  an  eight- 
hour  working  day. 

Officer*  elected  for  the  year  were  Mr. 
Stauffcr.  president;  J.  H.  Westover  of 
Yuma,  vice-president ;  Lawrence  A. 
Gark  uf  Bisbce.  secretary.  The  com- 
by  Mr.  Stauffer  were 
Executive:  C  H.  Akers, 
Phoenix;  J.  H.  Westover,  Yuma;  S.  M. 
Harrison,  Glohe;  Fred  Breen.  Flagstaff ; 
H.  R  Sisk.  Nogalcs.  Advertising : 
James  Logic,  Douglas;  S.  J.  Wolf, 
Phoenix ;  Carmcl  Giragi.  Tombstone ; 
L.  M.  Harman,  Miami;  R.  P.  Guild, 
Tucson.  Legislative:  Wr.  P.  Stuart, 
Prescott;  H.  D.  Ross,  Jr_  Mesa;  C  H. 
Akers.  Phoenix  i  George  H.  Kelly,  Doug- 
las; W.  B.  Kelly.  Clifton. 


New  St.  Louia  Motor  F*Fer 

St,  Louis  — The  Automobile  Club  of 
St.  Louis  on  February  1  will  begin  the 
publication  of  Motor  Vogue  for  its  mem- 
bers. Sam  Hellman,  who  was  managing 
editor  of  the  Republic  when  that  paper 
suspended  publication,  will  be  in  charge 
of  the  editorial  department,  and  Charles 
M.  Young,  formerly  with  the  automobile 
•dvertiiing  department  of  the  Post-Dii. 
patch,  will  be 


Employes  in  the  various  departments 
of  the  Philadelphia  Record  are  planning 
to  give  a  dramatic  entertainment  in 
May.  They  will  produce  a  play  called 
"The  Irresistible  Genius*  written  by 
Francis  Hill,  who  was  on  the  Record's 
Sunday  staff. 


The    hugenc    Mclsuekun  Company, 

of  the  AtW  Truck  Company's  Advertis- 
ing account.  Headquarters  of  the  Atlas 
Company  is  at  York,  Pa. 


STRYPEwill  give  you  what  you  want 


NEWSPRINT 

Foreign  and  Domestic 
Transient  and  Contract 

2000  tons  New  York  available 
for  immediate  shipment 


STEREOTYPE  TISSUE 

Absolutely  the  highest  quality  paper 
procurable 


MATRIX 

Red  Rag  and  White 

Emphatically  the  best  made 
Matrix  on  the  market 


The  above  statement*  of  quality  may  sound  like  boasting.  We 
hope  you  don't  believe  then.    Make  u»  prove  them  by 

calling  at  our  office  or  upon  Mr.  C.  S.  f !  mu who  will  be  regi»- 
tered  at  the  Waldorf-Astoria  during  the  Convention. 


FRED.  C.  STRYPE 


320  BROADWAY 


NEW  YORK 
LONDON 
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DRY  MATS 

Our  Mats  have 

Uniform  thickness 
Uniform  shrinkage 
Uniform  prices 

and  there  is  adequate  protection 
for  the  type.  They  are  easily  re- 
moved from  the  mold  and  do  not 
stick  or  pluck,  because  they  are 
especially  chemically  treated. 

Surely  enough  good  qual- 
ities to  warrant  a  trial. 

For  Newspaper  Work,  Rush  Edi- 
tion Work,  Job  Work,  Color  Work. 


We  are  the  American  Representatives  of 

Clemens  Claus 

Manufacturer  of 

"IDEAL  DRY  MATS" 

Max  Nitzsche 

Manufacturer  of 

"FLEXITYP-MATER 
DRY  MATS" 


Get  in  touch  with  us  while  at  the 
A.  N.  P.  A.  Convention 
Write  or  phone  for  our  prices 

W.  B.  WHEELER  CORP. 

Formerly  Albert  de  Hary,  Jr.,  Inc. 

6  Church  Street 

New  York,    ph*™  R«t>r  09_fo  N.  Y. 


EASY  TALK 


By  Philip  R.  Dillon 


One  Jay.  two  months  ago.  the  bil- 
liard room  of  the  New  York  Press 
Club  wa»  well  filled,  perhaps  there 
v.ere  seventy  five  men;  small  group* 
sitting,  some  card  playing;  two  bil- 
liard and  one  pool  table  in  action. 
Above  the  talk,  and  other  noises,  all 
of  a  sudden  was  heard  the  voice  of  a 
veteran,  a  man  who  has  done  many 
fine  things  in  journalism! 

•'Where  in  New  York,  if  not  in  (his 
club,  should  be  found  scholarship1 
And  yet  I  say  there  arc  not  mure 
than  three  men  in  this  club  who  ever 
read  a  book!" 

The  players  stopped,  a  silence  fell, 
while  one  might  count  five..  Then  the 
noise  began  again  Nobody  denied 
the  charge.  Everybody  caught  the 
scorn  in  the  veteran's  voice,  but— 
Books  versus  Milliards  Pool.  Cards. 
Politics.  Prohibition,  Managing  Edi- 
tors. Advertising,  Muloring?  And 
w  ho  is  a  highbrow  in  the  billiard  room 
oi  a  press  club? 

Still,  1  tisink  my  veteran  friend's 
little  shaft  of  hyperbole  went  through 
the  skin  of  a  majority  of  the  individ- 
uals in  that  room. 

Does  anyone  deny  that  journalists 
are  lacking  in  book  reading- 

"I  want  to  read  books,  but  1  have 
not  the  lime" — so  many  of  my  news- 
paper friends  tell  me.  It  is  evident 
that  most  journalists  feel  their  loss 
and  weakness,  because  oi  this  neglect 
tu  recharge  their  minds  with  power 
•rnm  books. 

1  am  just  now  thinking  of  William 
Hosier,  who  was  the  Washington  cor- 
respondent of  the  New  York  Ameri- 
can (and  I  think  of  all  the  Hearst 
papers  I  during  the  Taft  administra- 
tion. In  my  first  talk  with  Hosier  (at 
a  hotel  in  I.akcwood,  N.  J.)  he  sur- 
prised me  by  his  wealth  of  sound 
knowledge  in  the  subjects  of  sociol- 
ogy and  general  history.  He  quoted 
Buckle.  In  our  next  talk  he  quoted 
Buckle.  Then  he  frankly  said  he  WH 
devoted  to  the  reading  of  Buckle.  In 
short.  I  discovered  that  he  was  what 
we  might  call  a  Buckle  "fan."  He  had 
not  time  for  wide  reading,  so  he  had 
a  very  few  books  that  he  read  in  his 
spare  moments,  and  of  these  his  fa- 
vorite was  Buckle.  He  always  gave 
his  hearers  the  impression  that  he  was 
a  well  educated  man— which,  in 
truth,  he  was.  One  needs  but  few 
books  to  become  well  educated,  and 
to  attain  a  good  literary  style.  Abra- 
ham Lincoln  is  the  best  illustration  of 
this  truth.  Think  of  the  few  books 
Washington  knew,  nor  did  he  have  a 
college  training. 

There  is  no  disputing  about  taste, 
in  books.  One  of  the  finest  essays 
on  the  art  of  reading,  that  ever  I  read, 
was  written  by  the  late  Mayor  Gay- 
nor  of  New  York— published  in  the 
Independent  and  republished  in  "The 
Letters  of  Mayor  Gaynor." 

lor  myself,  I  will  say  that  I  got 
my  heartiest  satisfaction  from  the 
Bible.  "Don  Quixote,"  the  Works  of 
Rabelais,  Buckle,  and  Macauley.  And 
Shakespeare  Utul  also  Lamb's  "Tales 
Horn  Shakespeare").  By  keeping 
these  books  daily  in  hand,  I  feel  that 
I  would  be  able  to  get  along  very 
well  in  the  society  of  educated  people. 

But.  you  will  say.  one  must  nowa- 
days read  «>ine  fiction.  That  is  true, 
and  also  one  should  read  some  of  the 
new  poetry.  Fiction  and  poetry  are 
somewhat  as  (he  salads  and  desserts 
ol  life. 


I  made,  the  past  winter,  a  sort  of 
Fiction  Course,  knowing  that  I  had 
got  away  too  far  fiom  imaginative 
writers.  I  always  read  with  a  tab  of 
paper  (copy  paper)  beside  me.  I  have 
before  me  a  stack  of  envelope*,  each 
containing  "Notes"  I  made  while 
reading  during  the  past  winter.  Here 
is  a  list  of  the  novels  I  read  since  last 
November,  in  chronological  order  of 
the  reading: 

"Barnaby  Rudge."  "Oliver  Twist.' 
"Pickwick  Papers."  "Nicholas  Nickel- 
by"  (Dickens),  "The  Bread  Winners" 
(John  Hay),  "Sajambo"  (Flaubert). 
"Main  Street"  f  Lewis').  "The  Man 
Who  was  Thursday"  <  i  hestcrion  >' 
"David  Copperfteld."  "(ircat  Expecta- 
tions'' (Dickens),  "Richard.  Yea  and 
Nav"  i  Hewlett).  "Moby  Dick"  (Mel- 
ville), "The  Old  Wives'  Tale"  <  Ben- 
nett). "Madame  Bovary"  (Flaubert). 

All  these  books  I  found  worth 
while.  "Moby  Dick'"  is  the  noble>r 
of  them.  "Salambo"  the  most  splrn 
did.  "Nicholas  Nickelby"  the  most 
rattling  story  la  mere  personal  opin- 
ion of  mine). 

I  always  read  at  night,  before  re- 
tiring, and  never  less  than  half  an 
hour.   

WAGES  AND  HOURS  "STAY  PUT" 


(/(}  Tfltftfk  lo  Koiios  *  Pi-stums > 
Indianapolis.  Ind..  April  22  —  The 
eight  hour  day  and  prevailing  working 
conditions  were  sustained  in  a  decision 
today  made  by  Klias  J.  Jacob),  fifth 
member  board  of  Arbitration  which  ha> 
been  considering  the  contract  bctwcrti 
the  Indianapolis  typographical  union  and 
local  newspapers  for  the  last  two  months. 
The  decision  denies  application  of  the 
union  for  a  higher  scale  and  the  applica- 
tion of  the  newspapers  for  a  reduction 
of  ten  per  cent  in  the  scale. 

In  arriving  at  the  derision  the  cost  of 
living  as  shown  b>  Vnited  States  labor 
reports  for  the  period  ending  January  I 
played  an  important  jart.  the  arbitra- 
tion board  refusing  to  consider  change 
in  cost  of  living  after  January  I.  1921. 
the  date  when  present  scale  became  ef- 
fective. The  publishers  have  filed  dis- 
sent from  that  part  of  award  | 
to  the  wage  scale. 


Publication  in  any  newspaper  or 
other  written  or  printed  paper  of  any 
advertisement  for  the  treatment  or  care 
of  venereal  diseases,  etc  or  the  sale  oi 
any  medicine,  drug,  compound,  mixture, 
appliance  or  any  means  whatever,  for 
(he  cure  of  such  ills  is  prohibited  in 
Washington  in  a  law  passed  by  the  last 
state  legislature.  Any  publication  pub- 
lishing such  advertisements  is  guilty  of 


The  annual  national  convention  of 
the  National  Association  of  Office 
Managers  will  be  held  at  Buffalo. 
N.  Y„  June  9  to  II.  J.  W.  RowUnd. 
of  (he  Fisk  Rubber  Company,  Chico- 
pre  Falls.  Mass.,  is  president  and  H. 
W.  Harney  of  the  Dennison  Manufac- 
turing Company.  Framingham,  Masv. 
ii 


BnSTON.  April  18,— A  birthday  panv 
to  the  Christian  Register,  a  publication 
which  reaches  the  100th  anniversary  of 
its  first  number  this  month,  was  held 
last  week  at  the  Hotel  Somerset.  Oeorgr 
H.  Ellis,  publisher  of  the  Register  for 
52  years,  reconnted  many  incidents  of 
its  career,  and  laid  of  (he  great  work 
it  lias  done  for  the  Unitarian  church. 
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TIPS  FOR  AD  MANAGERS 
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.1. 


itrteultural  pnbliratw. 

■  Compter.  h-' 

Hare  follow., 


t<  M,»-.  R  chifdmn,  Payne  avenue  A 

.".»t  "ifftt,  Cleveland.  llaodling  odvrrti»i«ii 
j.'inim*  for  Win.ton  iVmpariy  of  Orrrlaind; 
M»cb*th  KvMm  (.iUas  <  ..mpany  of  I'm-burgh 
*nd  CI*vfl»nJ  Foldi&tt  Machine  Comnanjr 

Ohio  Ad  Company,  Buckrve  Bids.  Akron, 
Ohio,  PUvttiK  Ikr  advert... ng  for  Star  Rtahher 
<  Akron,  Ohio. 

WillLama  4  Savior,  4*0  5th  avnnuc  New 
York.  Will  conduct  an  »*ten>iYe 
iAmpaiin  fur  Compo  Thrift  Bond  l-ur  puration. 
New  York,  in  brhalf  of  baak*  and  trmt 
>- <.tnpamf  *  ihrr>iiRBimt  the  totmtry.  Sending 
out  in«i  it  ui  tonal  and  our  c  ban  dicing  ropy  in  a 
strie*  of  nfiy  line  advertisements  tor  Paal  E. 
Uhaaan.  ienpurler,  New  York. 

Collin  Armstrong.  Int.,  M63  Broadway. 
\rw  York,  .'lacing  advertising  for  Wright- 
Fix  Company,  Inc.,  farm  tore  dealer,  New 
York. 

Toad  a\  Toal,  Mlnneapolta.  Minn.  Advar- 
using    ui    Norths,  est  «rn    nr«'spap*rt    for  the 
t  »..'    .Si.iv    "  nK      l-»t-  -  i  Ijh  1.    awe  Si  rlli 
acst   as riiti.fr oral  pwrdintion.. 

Thleltek*  Advartlalaf  Company.  MaK»tlc 
Bldg  ,  »  'h»c»go  Planning  a  Limioign,  includ- 
ing nr«*put>m,  btiMtiesa  papers  and  export 
(Tutilirattciii*  for  Anderson  Elect  rk  Ac  Equip- 
:nrnt  ("uinoaiiy  uf  Chicago.  Will  use  national 
mag-mio-*.  for  the  IndestTiKto  Truck  Makt-r*. 
Mislia*aka.  Ind 

Bonaon.  GaniUo  A  Slatoo.  Cora  F.achonya 
Bt-ig..  Chicago.  Vnnu  new-paper*  and  farsa 
papers  gfnrrany  for  Brmiee  Ccal  Cuapany 
of  Chicago, 

Forry-Hanly  Advartiaing 
Walnut  strerr    K-in.u»  City.  1'Unni 
i-aigti   in    Middle   Writ  newspaper* 
I'hriie.  a  new  antiseptic  grrnaicide 

Siroal  a\  Finney,  1 7 1  Madlcon  avenue. 
New  York.  Placing  advertising  for  Penman  • 
Myers  Cord  Tire  Company,  of  Cleveland. 
Otnu,  makrrs  of  cord  tires  exclusively. 

Freeman  Advertising  Afency,  Mutual 
Bldg,  Richnvmd,  V*  Srmling  out  onpy_  to 
•eveTal 

o 


Cni 


..  IIM 


Anir. 
trade 

Hdtband   A  Tho 

Frie     sTr<*t.  Chsragti 

account*: 
rago. 
pany. 
pur*  t  sun, 

Hoaii-Cooaar  Company,  74  K.  Montvom 

ny  fctttct.  Nan  Franci-cn.  Wall  start  advrr- 
tuing  iarnpatgri  in  the  territory  we«  of  the 
K.aay  Mountain,  for  the  Associated  Oil  C-m 
paniet. 

It.  P.  Wood  Advarliafaii  Service,  Chntta- 
n^'»a  Handling  acroiuau  of  the  Mascot  Store 
tympany,  WardTaw  Hosiery  Mills  and  Chatia 
iwkx  i  uftii  It  Caikel  Company. 

Smith  a\  Ferrla,  Loa  Angelee.  Cnl  Plan- 
um* campaign  fur  Western  stale*  to  br  f.d- 
luued  by  tiDe  in  Eaatem  autes  foe  "Jrvne 
Califoraa  Poodav" 

Harmon  W.  Stevens  Agency.  40  Globe 
Bldg  .  BoMon,  Mas-  Handtinc  advet li lalig  for 
the  Sevton  Can  (Vanpany. 

Allied  Crmlla  5ervica,  Charleston,  W.  Va. 
Handling  the  following  accounts!  Virginian 
Electric  Ik  Machine  Works.  Cbarlertnn.  trade 
tapers  and  d<rect  by  mail ;  American  Steam 
laundry  fimpanv.  Nitm.  W.  Ya  ,  *tate  new-- 
papers  for  laundry  bu*tnew« ;  Bowman  Ijmd 
Company,  Cbarleslnn,  dirrrt  by  mail;  Smoke 
)rs»  Fuel  Ci-enpanv,  Charlrsfa 
and  direct  b« -mail  on 
rnat;  Matiks**et  Coal 
trade  juaruaU  M  Cau 

Burns-Hall  Advertlaing  A»em>,  Merrill 
Bide.,  Milwaukee.  W  ».  Placine  a<)verlismg 
foj  the  F.  Mayer  B«.t  &  She*  Company,  M«- 
uaukee.  "Honorbih"  shoe*  fur  men  and  'Mar- 
tha Waihmcton  '  0>nr»  f«r  women 

Umll  BHaacher,  Flood  Bids;  .  San  Francinco, 
Handling  advertising  fne  the  Nnrihern  Cali- 
fornia  Beer  j- drawers*  Association. 

Judea  B,  Slnaa,  San  K  rsivciwo,  Cat.  Hand- 
ling: •tt>>unU  ft*  the  <>utdru  Pheasant,  whole- 
sale eandy  depanment:  also  the  Envelope  Cor* 
peratioo.  both  of  San  Franciaeo. 

Fred  Mill  la.  Inc.,  Chamber  of  Commerce 
BVdg  .  IndianajiT'lis.  Ind.  Handling  the  fo] 
lowing  accounts :  Pescbler  Cigar  Company,  tn- 
dianapolis;    Indiana    and    Ilfimru  news' 


Compiany,  Charlestoa. 


everal  Snuibern  newspapers  lor  the  Carolina  outdoor  and  acrieultunil  jianer 
■ear  Company.  (Ireensboro  \,  C.  advcrt.ung  Indiana  Baseball  Clubs,  ami  the 
O.     Henry"    cigar*    named    lor    the    famous     pliance    (  onipany.    Indiana   and  |Bi 


author. 

Petta-Turabull  Camaaoy.  Gates  Bids.. 
Kansas  City.  Using  newspapers  and  trade 
publications  for  the  Cook  Paint  ft  Varnish 
Company,  of  Kansas  City.  Will  use  farm  paper* 
"Tropical** 


of    the    Southwest    to  adTertvw 
cn.ffee,  C   A-  Murdock  Company, 
■   spire  distributors. 


City. 


street.  New  York.  Placing  advertuing  for 
Angora  Specially  Company,  mannfacturrra  of 
"Scot  weed.*' 

Vanderhaal  A  Co.,  Ontario  «i  St.  CUlr 
streets.  Chicago  Will  use  newspapers  through 
out  the  Middle  West  for  the  Cfehkosh  Truck 
Sale*  Company.  Chicago,  makers  of  the  "Fowr 
Wheel  Drive  Trurk."  Planning  nati>-mal  news- 
paper campaign  for  the  InUTstatr  Inve«tment 
Company.  4IH  North  American  Bldg  ,  Chseagrt 

Cwarga  l_  Dyar  Campaay,  42  Brosdwsr, 
New  \  ork.  Placing  *<lver Using  for  the  Na- 
tional Seal  Company,  Inc.,  manufacturers  of 
the  Duplex  Seal  f»f  glass  containers,  and  Oic 
Sears  Cross  Automobile  Lock. 

McCutckaon-Geraan  Service,  19  West  44th 
street.  New  York.  Planning  a  newspaper 
campaign  in  the  Fasten)  and  Southern  states 
for  t"ie  Benrer  I-ens,  made  br  the  Benier 
Corporal  inn  of  Brno  kirn.  N,  V  Will  also 
start  advertising  in  the  West  and  Middle  Weal, 
as  quickly  a*  dislributnes  for  the  pr"«ls)n  arr 
secured. 

Led dy  A  Johna.n.  4 1  Park  Row,  New  York- 
Placing  orders  with  Eirwspapeis  in  *e  letted 
sections  for  Lenog  Company,  music  publishers, 
271  W.  125th  slTeet.  New  York. 

B.  G,  Moon  Companr.  Proctor  Bldg  .  Troy. 
N.   Y.     Again  making  contracts  with  nea^pa 

Ckuw  r.  w.  >ich«i..  20  iu.t  j.ck.™ 

Boulevard.  LhlCUu.  I'U<HI«  •ilvrttulin  lur 
thr  AmbasMtlor  !lo<«t*  Sj.trm.  \m»  Ywfk 
City,  Atlantic  City  and  California. 

P.  F.  O-KmI*  a  .t  r,  i  i.i  ...  A|«cr.  *i 
Brnsifi.ld  Mr.f1.  Bo*ton.  Acain  placing  urdria 
with  arw.pap.ri  in  vanoii,  xctiona  for  K.  A- 
Htatbea  Co.,  Sal  won  tnr.lKal.  Button. 

Pack  A  j.i-i  il.nr  A[i  ,  ,.  )4?  StK  ..vmwr. 
New   York.     Have   plarrd    i.rilrra   wilh  »omr 

Fraaklln   P.   Skunway.    «)>  Waaliin.ton 

Mrrrt,  R.rttf.n  I'l.icmg  orilrra  aith  nrwipa- 
HH  M  a  frw  flrlrctrd  aKtiona  for  Forhca 
lulliowrabh  Manufacturing  f'^npany.  Boston. 
Mw. 

Akr...  Ohio. 

img  for  thr 
npany.  Aktun,  Ohio. 
Battkelor.  Maawn 

Ilftrtn.  Ktportni  it 
■noamu:  Planco  S 
ami  Hold  Fort  Shrlby,  Dctn 

Blackmaa  Capuf,  116  Meat  42d  atraat. 

\rw  York'  Turing  orders  with  Peattajtvariia 
ami  Drlawarr  rrwipaprrt  for  C.  lunial  L'hem- 
iral  f'l.mtiany.  "Flyman."  and  "Inteil  Extet- 
miiiatnr,"    Kiading,  I'a 

CritchfWId  «  Co,  Brook.  Bldg  .  Chicago, 

Krviirlrd  tu  kavr  ilrci<lcil  ujmn  a  Targrr  nrwi- 
rajier  ranpaign  than  la»t  imi  fur  Firr,tnne 
T>rr  *  KukbeV  Co.,  Akron,  OUOi 

arraae, 

g  a.tvrr- 


naprr.. 

Sckolla-TiSur  Co.,  ban, or  Bldg..  Cl«va. 
Unit.  Ohio.  Handling  advertising  fur  the 
Saxon  China  (--.mpony.  Sebring,  O. 

Cbairios    L.    tlougktr,    62 1    Main  atroart. 

Cincinnati     Will  make  up  list*  daring  June 

ilnea. 


Fond.  H. opt.  2(«  Fifth  ,»,no».  Itw  York, 
and  Dlract  Advartiatng  Corporatioo,  Indian. 

apoli..  Ind.  Bnth  kandlmg  advriliung  tor 
National  Blark  (mdi  Ciimpany.  41  Ka.t  )2il 
atreel,  Nrw  Yuri.  Will  nuke  op  li«.  during 
Junr.  uaing  iir-oapaiiera.  trade 
by  mail,  aim  anil  no\rltlr». 


Four  im-n  atlStM  from 
dail)-  newspapers  arrivrrl  in  San  Fran- 
cisco thin  week  on  their  way  to  East- 
ern ,-intl  European  cities,  where  they  will 
act  as  correspondents.  Heading  the 
party  i»  J.  Stuutri,  formerly  editor  of 
the  San  Francisco  Japanese  American, 
»hn  has  been  editing  the  Yomiuri  in 
Ti.kiu  fur 


Card 

A  membership  card  in  the  Pre«  Con- 
gress of  the  World  has  been  received 
by  Warren  G.  Harding  of  the  Marion 
Star,  from  Walter  Williams,  president 
of  the  congress  and  Dean  of  the  School 
of  Journalism  of  the  University  of  Mis- 


Akron   Advertising  Agaocy, 

placed  adv 


Reported  ti 
Mar  Robbe 


hwT 


George  Finnard,  former  editor  of  a 
weekly  newspaper  at  Alletitown.  Pa- 
pleaded  guilty  to  printing  libelous  articles 
in  connection  with  a  murder  case  til 
AHentown  last  July.  He  was  sent  to 
prison  for  one  year  and  fined  SUXW  and 
costs. 


*  Br. 


ww.  Buhl  Bldg. 
nig  tkr  following 
II  ui  Wolvrrinr 


Strathroy  We 

The  plant  and  goodwill  of  the 
Strathroy  (Ont.)  Dispatch  has  been 
purchased  by  Evans  Brothers,  propri- 
etors of  the  Strathroy  Age.  Both  are 
old  and  well  known  weeklies,  the  Dis- 
patch having  been  founded  in  1861.  and 
the  Age  just  rive  years  later. 


Philip   Kobbo  Company,   20S  Ith 

Krpiirted    ti  ' 


New  York 
tiaing  for 

.  I     :  1  i  ■  I 


nil  Rubber  ProJui! 
Ma  ■ 


Field  Ad  Sorvsca.  Stat.  L.f-  Bldg,  I 
apoli..     Handling    ailv.r.,.,.,,    (or   the   F.  A 


The  Ttirner-Wagcncr  Company  of 
Chicago  will  he  located  in  larger  quar- 
ters in  the  lower  of  the  new  Wrtgley 
Building  after  May  1 


The  Duplex 

Tubular 
Plate  Press 


This  remarkable  machine  is  already  intro- 
duced throughout  the  world.  Competition  ha* 
melted  away  before  it  as  far  as  it  has  been  pos- 
sible to  provide  faciUties  to" meet  the  demand. 
One  of  the  most  modern  and  extensive  factories 
in  the  country  is  now  completed  to  enable  the 
company  to  fill  the  orders  which  are  overtaxing 
its  facilities. 

The  secret  of  the  success  of  this  press  is  the 
simple  fact  that  the  tubular  plate  is  all  the  time 
on  the  Web  printing  and  so  doubles  the  prod- 
uct of  the  semi-cylindrical  plate  which  is  just 
one-half  the  time  off  the  Web,  and,  therefore, 
not  printing.  This  fifty  percent  of  waste  is 
eliminated;  this  tremendous  saving  is  an  ad- 
vantage which  explains  the  great  demand  for  the 
tubular  plate  press.  There  are  numerous  other 
very  important  advantages  involved  in  this  ma- 
chine. 

It  having  proved  impossible  to  meet  the  de- 
mand for  urgent  orders  they  should  be  made  as 
early  as  possible. 


DUPLEX 

Printing  Press 
Company 


BATTLE.  CREEX 


tasttn  Ofict: 
WORD  BUILDING 
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JUNIOR  PUBLICATIONS 


The  advantages  of  such  a  territory 
as  West  Virginia  lie  in  its  easy  bal- 
ance. 

West  Virginia's  natural  resources 
extend  from  the  deep  crust  of  fertile 
soil  that  tops  its  mountains  to  the 
bowels  of  the  earth;  its  mines  of 
coal  and  iron,  its  wells  of  oil  and 
natural  gas. 

Its  factories  transform  its  crude 
products  into  merchandise;  its  farms 
produce  rich  crops;  its  beautiful  and 
luxuriant  valleys,  with  their  amaz- 
ing  waterways  amidst  rich  orchards 
and  industrial  development,  seem 
framed  by  nature  for  man's  highest 
achievements. 

A  well  balanced  territory,  solid, 
permanent,  sane! 

A  market  worth  while  reached 
through  daily  West  Virginia  news- 
papers. 
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By  Kich.md  He.vhy  Klein 
I^HE  purpose  of  Junior  Publications  u 
to  build  up  morale,  efficiency  and  a 
larger  circulation.  These  three  things 
hang  tngether.  A  better  morale  in  the 
force  brings  increased  efficiency.  In- 
creased efficiency  inevitably  leads  to 
larger  circulation.  The  primary  thing, 
however,  is  marale,  the  spirit  of  the  bus- 
iness. It  is  very  important  that  everyone 
connected  with  a  newspaper  should  feel 
himself  to  be  an  essential  part  of  the 
concern. 

From  this  will  spring  greater  power 
and  efficiency  in  the  department  itself. 
Through  *uch  a  carrier's  organ  the  Cir- 
culation Manager  holds  an  intimate 
touch  with  those  whom  otherwise  he 
might  not  be  able  to  reach.  Me  can 
launch  campaigns  and  contests  for  new 
subscriptions  with  much  greater  effect- 
iveness. By  personal  items,  pictures  and 
well  merited  praise  he  can  bolster  up  the 
weaker  members  of  his  carrier  force  and 
help  the  stronger  on  to  greater  efforts. 

All  Read  the  Paper 
He  can  suggest  courtesy  and  prompt- 
ness, accuracy  and  reliability,  energy  and 
enthusiasm.  A  Junior  Publication  seems 
of  more  im|K>rtancc  to  the  carrier  than 
a  spoken  word,  and  he  is  sure  to  read 
the  paper  from  cover  to  cover,  and  keep 
it  for  further  perusal. 

The  title  of  your  publication  should  be 
distinctive  and  have  a  slogan  or  caption, 
if  possible.  Such  titles  as  "Reg'lar  Fel- 
lers," "Pep,"  "The  Ginger  Jar,"  "Boos- 
ters." "Scoop."  and  "Think"  are  good 
original  examples  that  grip  your  atten- 
tion, 

The  first  problem  is  organiiing  a  staff 
and  gathering  his  material.  For  your 
local  city  carrier  news  a  close  touch 
with  carrier  managers  and  district  man- 
agers will  enable  you  to  get  much  valu- 
able material.  A  liberal  use  of  pictures, 
cartoons  and  ad  service  cuts  help  in 
adding  to  the  attractiveness  of  the  paper. 
In  your  personal  columns  a  little  praise 
added  to  helpful  hints  whereby  the  car- 
rier's faults  are  brought  to  his  notice, 
often  bring  best  results.  Boys  must  be 
handled  psychologically  and  and  cannot 
all  be  treated  alike.  To  be  able  to  pick 
your  staff  is  half  the  battle.  Turn  as 
much  of  the  work  over  to  them  as  pos- 
sible and  handle  only  the  editorial  col- 
umns. The  county  agents,  solicitors  and 
news  agencies  present  a  wider  problem. 
The  man  who  handles  your  county 
agents  can  he  of  great  service.  Have 
him  get  the  news  from  his  agents  and 
write  it  up  for  you. 

Tip*  FNnsi  thi:  KnrroB 
As  to  editing  paper,  the  circulation 
manager  through  his  touch  with  a  news- 
paper editorial  room  should  have  picked 
up  at  least  the  essentials  of  tnakc-up 
and  good  arrangement.  A  great  deal 
depends  upon  this  feature,  for  boys  are 
quick  to  detect  errors  and  clumsy  ar- 
rangement of  articles.  Even  headlines 
should  lie  well  written  and  if  necessary 
a  reporter  can  be  corralled  for  a  half- 
day  to  help  )ou  with  this.  We  have 
fuuinl  thr  advertising  cut  service  pro- 
vided by  every  newspaper  a  great  help 
and  the  local  cartoonist  can  often  be 
brought  to  help  with  satisfying  results 
The  summer  trips  and  little  excursions 
which  every  papeT  plan*  for  its  carrier 
boys  should  lie  played  up  to  advantage 
by  the  apt  editor.   Often  bojrl  are  only 


brought  to  realize  how  much  the  paper 
is  doing  for  them  and  how  much  they 
ought  to  give  in  return  by  reading  their 
carrier's  organ. 

There  is  really  no  other  medium  quite 
so  useful  for  this  work  as  the  Junior 
Publication.  Some  newspapers  have 
tried  to  accomplish  the  same  result  by 
keeping  a  certain  space  in  their  daily 
paper  for  such  news,  but  the  result  pro- 
duced cannot  compare  in  effectiveness 
with  the  carrier's  organ. 

A  lot  of  excellent  material  and  sug- 
gestions can  be  secured  from  exchange 
Junior  Publications  and  such  Boys'  Mag- 
azines as  the  American  Boy  and  the 
Youth's  Companion.  Experience  is  the 
best  teacher  in  finding  what  best  arouses 
the  interest  of  your  local  hoys  and  in 
what  matters  they  are  most  interestetl. 

As  to  actual  results,  we  have  found 
an  added  interest  generally  among  our 
ag.nts  and  carriers.  The  boys  very 
scon  speak  of  their  own  particular  or- 
gan.  as  their  paper  and  contribute  many 
articles  of  interest  to  it  which  materially 
helps  the  work  of  the  editor.  By  actual 
questioning  we  have  found  all  of  our 
agents  thoroughly  acquainted  with  every 
page  of  the  organ  and  feel  justified  in 
stating  that  it  has  been  a  great  help  to 
us  in  this  part  of  circulation  work. 

Cm  one  of  my  Junior  publications 
our  carriers'  weekly  collection  percent- 
age rose  to  99  per  cent  on  lioth  morning 
and  evening  papers  and  our  carrier  boys 
averaged  one  missed  paper  per  month. 
This  in  itself  more  than  paid  for  the 
paper  in  service  given, 
contests  in  the  city  for 
tiotis,  the  average  of  subscriptions  got- 
ten per  carrier  rose  to  a  much  larger 
number  than  it  was  before  we  had  a 
carrier's  organ. 

It  is  only  when  your  carrier  boys, 
agents,  newsies,  solicitors,  and  the  vast 
organization  of  the  circulation  depart- 
ment become  so  thoroughly  imbued  with 
the  spirit  of  your  newspaper  that  they 
think,  believe  and  act  that  spirit,  that  you 
really  have  a  powerful  and  virile  organ- 
iiation.  And  in  the  attaining  of  this  end. 
the  Junior  Publication  plays  its  part. 


paid  fo 
During 


CIRCULATION 


fT»HE  UthbriUge  (Alta)  Herald  rc- 
ccnflv  tendered  its  newsboys  and  car- 
rier* a  banquet  during  which  a  tittle 
vcrmonette  entitled  "The  Boy  and  the 
Herald"  wa*  presented  to  each  one  at 
part  uf  a  unique  folder,  which  served 
^  a  menu  card  and  souvenir.  The  Her* 
aid's  method  could  well  be  adapted  by 
any  mrwipapcr  using  carriers  and  for 
that  reason  is  presented  herewith 
Titg  Bo*  A*t»  Tut  H»*u> 

The  Herald  take*  nJeaaure  in  bav.n|  a»  iea 
nam*  the  boys  «bo  are  a  very  important  part 
of  its  organization.  We  w»nt  to  here  a  gnnd 
time  together  to  know  r»rh  other  better  aa<|  ta 
tielp  you  hoy*  know  m<< t r  about  the  product 
yon  han^l*  anil  how  it  i«  miliUiaifttjrc-A. 

You  will  have  tcartte,!  today  tbat  there  are 
thrre  rwentt«l  factor*  involved  in  the  publUa 
lion  <if  a  newspaper:  new*,  advertiatng  and 
circulaituti.    All  three  are  of  equal  " 


and  usual  be  of  eqaal  strength  Without 
there  can  be  no  circulation;  without  eircuJL- 
no  advertising  and  without  advertising  no  in 
come  with  whieh  fo  boy  and  nrint  nrwi 

On  y»*U  boy*  who  drliver  nrxl  *rll  thr  Hi-raM 
reft*  the  responsibility  of  thr  aucre**  of  the 
circulation  department.  Vow  are  un  the  •elling 
*.r  mrrchandiainx  end — one  of  the  greatcw 
forces  in  bustne**  life.  If  you  are  not  always 
diligent  and  alert  the  br«t  rfforti  of  your 
partner*  in  the  nrwi  and  advertising  depart 
rarnt*  will  he  cripplrtl 

A*  arllnig  ajtrnta  y.vu  frllma*  nnut  know 
tout  product-  -you  eau*l  kn»»  thr  Herald  Thii 
Viiom  ledge  can  be  hid  only  by  trading  it 
Thii  will  give  you  what  it  more  important  —  a 
real  Krljrf  in  the  Herald  and  whit  it  it  dev-ng 
in  rathering  and  nnntina  *l!  thr  nr»i  and 
rjoinit  iu  Vtt  lo  help  thi*  rnmtnur.ily  Yim 
will  Ml  that  it  c;.rrir«  all  the  £&m<  kind, 
if  net.-  that  penplr  want  to  read.  Th»re  ate 
--lrfjarieift.it*  lu  inter  rut  boys,  girla,  trm  an.] 
women.  It  t*  conducted  »u*l  the  umr  a*  a 
Sig  manly  man  or  boy  wants  to  conduct  hi* 
life,  and  put*  this  ahrad  of  everything  Yon 
sill  a#e  that  it  it  necessary  for  every  hoy 
to  do  thr  .ar»c,  and  br  mat  at  en terpr i«ung 
and  ie   aa    thr    rditi.f.    and    the  other 

aw-tmVra  M  the  atari. 

If  we  alt  pwll  together  and  do  aw  hr«i  *e 
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nn  build  up  a  paper  ikat  all  the  people  vill 
rtsprct  And  want.  Tbe  Ileraid  expert*  that 
rvrrr  boy  will  do  hi*  best  to  do  bit  share  of  the 
wnrk  well,  and  ibat  yr*i  will  not  be  ulialWd 


Delivering  or  telling  paper*  ia  a  good  btutaeaa 
trainmc  Being  on  jour  own  reaponaibiljty,  and 
having  full  charge  of  your  part  of  tbc  wort, 
you  haTe  the  opportunity  to  ahow  the  "Huff'" 
you  arc  atade  of,  a»d  wbelbrr  yow  will  make  a 
good  buune**  na.ii.  If  yam  «m  good  jtt4gm*t.t, 
aye  prompt,  ceuiteiytta  and  iruatwortfay,  other 
oppo*  tiimtiej  will  knock  sometime,  and  you 
will  have  your  hand  on  the  door  knob.  The 
Herald  is  prow]  of  is*  ataff  of  boya  and  has 
alwaya  been  glad  to  recommend  then  to  b«s* 
mess  men  aa  ooys  who  can  be  depended  upon. 

Bring  in  btatinrta  for  youraetf  tracbri  you 
bow  tu  handle  mimry  ana  gives  you  an  ind«- 
peudetit  feeling  ui  being  able  tn  buy  yoni 
clothe*,  at  boo!  books,  etc.,  and  to  help 


facturers  and  publishers'  re^prcstntatives 
of  Chicago,  who  learned  that  the  men 
concerned  were  seeking  a  retnrn  to  cities 
they  had  known  in  their  past  experi- 
ences, and  worker!  out  the  deal  to  the 
satisfaction  of  both. 

B.  A.  Mackinnon.  circulation  director 
of  Pictorial  Review,  sailed  for  Europe 
April  20  and  will  he  gone  until  June  1. 

The  Boston  Newsboys'  Union  will 
hold  its  20th  anniversary  and  reunion 
on  Thurwlay  evening.  May  5,  at  Young's 


parents,  if  necessary.    Use  your  nuaey 
don  t  be  aejhib,  and  if  posit bit  deputa  some 
in  a  saving*  account  crery  week. 

If  you  arc  a  carrier  be  prompt,  help  the  reat 
of  the  tlerald  ataff  get  tbc  paper  to  the  people 
aa  guickly  aa  poaaible.  A  boy  who  give* 
prompt  and  proper  delivery  make*  frsenda  of 
nis  customers  and,  consequently,  pro6ts  grow. 
Count  your  paocT*.  get  started  at  once  and 
hustle  Place  the  paper  where  the  aubocriber 
wisbr*.  Take  prefBWisnn— ■ go  out  of  your  way 
i  find  this  imt.  Almnot  inv»TiaWy  thia  will  be 
hi>uae.  ao  ring  the  bell,  upcta  lb* 
we  the  paper  inside.  Dm  this  vale** 
otherwise-  ThU  will  make  your 
alk  about  the  to*  Herald  boy  oat 

every  way  a*  wed  as 
ourtesy 


customers  talk  about 
their  routr_ 

Be  polite.  It  pay*  in  every  way  a 
financially  to  be  a  gentiemaa.  Cou 
creates  your  own  self  respect,  make*  friend* 
and  opm*  the  door  whererer  you  go,  Alway* 
wrar  a  *miU- 

Br  ayatrmalst   in  c.llccting  and  pa?"1*  Try 


Mlttrte 

If  yina  are  a  newiboy  work  on  the  ban,  that 
people  are  certainly  going  to  buy  paper,.  It', 
tbc  fellow  who  act,  a,  tnotagh  he  expected  tn 
aclE  everybody  wbo  o>mri  aloag  thai  gets  the 
now  Btuney.  Don't  aland  aroimd  and  watt  fur 
buaiae**.  but  bustle  up  to  everyuae  just  aa  It 
you  had  Men  him  motion  to  yoet  aad  yota  didn't 
want  to  keep  him  waiting. 

Speak  diitinrtly  when  calling  tbe  osoft  im- 
portant new,  and  arsally  ancntion  more  than 
one  nt  thr  aprciat  new,  stories.  Ik  the  nam, 
in  atipruacbing  your  regular  cvitiiners  wben 
poaaible.  It  pay*  tn  be  able  to  aay;  "Oood  rrrn- 
inn.  Mr.  Hruwn,  here',  your  Herald."  or  "How 
da  yuu  du.  Mr.  Suuth,  want  your  Lelbbciilge 
Herald  r"  Be  polite  and  practic*  making  change 
quickly.  Always  be  optimiitic  when  buainra,  ia 
quiet  and  keep  plugging  away. 

The  street  trades  bill,  advocated  by 
urbanizations;  of  women  and 
nrnded  by  the  public  welfare  com- 
mittee after  public  hearings,  wu  ad- 
vanced t"  the  calendar  by  the  lower 
house  of  the  Minnesota  legislature  in 
of  the  whole.  The  proposed 
fnr  newsboys  and  others 
working  on  streets  and  public  places 
were  declared  by  advocates  nf  the  bill 
to  he  necessary  tn  protect  the  mental  and 
physical  development  of  the  boys.  Op- 
ponents contended  that  objections  of  the 
Newsboys'  Cluh  wrre  well  founded  and 


C.  F.  Aldrich.  manager  of  mail  circu- 
lation of  the  Si.  Paul  Daily  News,  has 
re-igned  to  enter  the  circulation  promo- 
tion business.  He  is  succeeded  by- 
Charles  J.  Kutill.  former  superintendent 
of  circulation. 

E.  L.  Shovers,  of  Des  Moines.  ha« 
heen  apnointcd  circulation  manager  of 
the  Racine  (Wis.)  Times-Call. 

The  Quincy  (III)  Whig-Journal  is 
building  friendship  between  carriers  and 
subscribers  hy  a  series  of  short  feature 
stories,  one  run  each  day.  in  which  a 
picture  of  a  carrier  is  published  with  a 
short  sketch  about  the  boy  and  his 
work.  The  stories  cmphasiie  the  value 
of  the  business  training  received  by  the 
youths  in  their  daily  work  of  passing 
papers. 

Nine  hundred,  including  Mayor  Peter 
F.  Sullivan,  attended  the  recent  hall  of 
the  Worcester  (Mags.)  newsboys 
There  was  a  clever  program  of  enter- 
followed   by   dancing.  The 


for  the  Portland  (Me.)  news- 
boss  are  being  distributed  with  the  co- 
operation of  the  Portland  Boys'  Club. 
Chief  of  Police  W  atts  arranged  a  plan 
whereby  boys  over  10  who  wished  tu 
sell  papers  must  apply  to  the  Boys'  Club 
for  a  card  authorising  them  to  do  so. 

(rcorge  S.  Oalloway,  circulation  man- 
ager of  the  Rockford  (111.)  Register- 
Gazette,  has  heen  elected  president  of 
the  Young  Business  Men's  \<«<>ciation 
of  Rockford. 

The  circulation  department  of  the  In- 
dianapolis News  has  inaugurated  a  con- 
test among  state  agents  whereby  sixty 
of  these  agents  or  theit  carriers  will  be 
brought  to  lndianap  lis  to  attend  the 
Decoration  Day  automobile  races. 

ve  Wen  d:\ided  into  various 
according  to  the  number  of 
received  March  1,  and  from  indi- 
cations, the  later  part  of  March,  all  pre- 
%-ious  records  in  vecuring  new  subscrib- 
ers will  be  broken. 

An  interesting  tjdetigh!  on  the  mutual 
transfer  of  H  V.  Stodghill  and  Robert 
S.  Weir  between  the  circulation  offices 
of  the  Syracuse  Herald  and  Louisville 
Courier-Journal,  reported  in  Emto»  & 
Pi  tusHu  last  week  is  that  as  it  was 
arranged  by   S,  Blake  W'illsden.  manci 


i  and  good 
test  is  being  conducted  hy  the  Marietta 
(Ga.)  Cobb  County  Times,  with  only 
the  carrier  boys  participating.  The 
contest  runs  for  two  months,  closing 
July  2.  Voles  are  awarded  the  boys  for 
new  subscriptions  secured,  and  addi- 
tional votes  to  each  carrier  who  delivers 
his  route  for  a  full  week  without  a 
single  complaint  from  any  of  the  sub- 
scribers. A  new  bicycle  is  the  first 
prirc.  and  a  gold  watch  is  the  second. 

The  Columbus  (Ga.)  Ledger  is  con- 
ducting a  circulation  campaign  t  until 
May  10,  advertised  as  the  "April  Shower 
Club."  It  is  in  the  nature  of  a  cut-rate 
sale  The  regular  subscription  price  of 
the  Ledger  is  $7.50  per  year.  During 
the  period  of  the  campaign  a  special 
coupon  is  printed  in  the  paper  which 
entitles  every  new  subscriher  to  a  cash 
discount  of  $2.50.  providing  the  sub- 
scription is  received  before  tbe  campaign 
closes.  Every  subscriber  who  sends  in 
live  additional  subscriptions  on  this 
basis  is  given  a  year's  subscription  free. 

Frank  Hollywood,  field  circulation 
man  for  the  Portland  Oregonian,  was 
recently  the  victim  of  a  daylight  holdup 
while  he  was  soliciting  for  his  paper. 
In  a  farming  district  near  Oregon  City 
he  was  met  by  two  masked  men  who 
went  through  his  pockets,  taking  $20. 

The  Wirhita  (Kan  )  Newsboys'  As- 
sociation is  meeting  regularly  once  a 
week.  In  addttinn  to  the  business  meet- 
ing and  supper,  there  is  generally  a  short 
talk  by  some  circulation  expert  or  sales- 
man on  hnw  to  increase  their  sales. 

The  Minnesota  senate  passed  the  strcc! 
trades  bill  after  it  had  been  amended  to 
conform  to  the  hill  pa*spd  hy  the  houv 
in  requiring  a  deposit  of  twenty-five 
cents  for  a  newsboys'  badge  The  bill 
KM  Ofpotcd  unanimously  by  circulation 
managers  of  newspapers  and  by  the 
newsboys  themselves. 

Miss  Betty  Ramsey,  who.  mounted  on 
a  pony,  was  a  carrier  fnr  the  St.  Pan' 
Pioneer  Press  for  several  years,  is  the 
first  woman  tn  he  nominated  for  a  pub- 
lic office  in  South  St.  PauL 
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NEWSPAPERS    SHOULD    NOT  INVOLVE 
THEMSELVES  IN  SALES  COUNSEL 


Cancelling  the  "Noa-CanccUnble  Contract" — Indianapolis  Star  Hat 
New  Retailer  Publication — Columbus  Dispatch  Organizing 
Special  Train  to  Atlanta  Convention 


Br  FRED  Mil  LIS 

MANY  newspaper  advertising  exe- 
cutives seem  to  tie  netting  farther 
and   farther  afield  in  merchandising 
practice!. 

Newspaper  co-operative  work  with 
manufacturer*  is  a  matter  that  needs  to 
be  handled  with  plenty  of  common 
sense,  yet  the  first  thing  a  newspaper 
usually  does  when  entering  upon  it  b  to 
'  go  out' and  sell  goods  lor  the  advertiser 
without  a  thought  of  future  complica- 
tions. 

Then,  very  often  when  this  willingness 
to  help  a  national  advertiser  has  been 
demonstrated,  immediate  advantage  is 
taken  by  the  manufacturer's  sales  man- 
ager to  expect  the  newspaper  to  give 
him  answers  lo  every  merchandising 
problem  that  comes  op. 

For  instance  a  recent  article  in  Ehtcb 
k  Pt*au»naa  brought  up  the  question  of 
whether  or  not  a  newspaper  could  or 
should  help  to  maintain  regular  prices 
on  newspaper  advertised  merchandise 
handled  by  local  chain  and  department 
stores. 

Cut  Puce  Apnea 

Should  a  newspaper  endeavor  to  solve 
such  problems  as  these? 

Should  a  newspaper  advise  manufac- 
turers lo  sell  to  the  cat  rate  (tore? 

Should  they  on  the  other  hand  recom- 
mend and  insist  upon  manufacturers 
playing  with  the  jobbers  and  smaller 
retailers? 

These  specific  questions  have  been 
put  up  to  lite  National  Association  of 
Newspaper  Executive*  frequently.  In 
order  m  get  something  tangible,  Don  U. 
Bridge,  merchandising  manager  of  the 
Indianapolis  News,  was  asked  the  ques- 
tion. Following  is  Mr.  Bridge's  answer: 
"We  don't  answer  it.  But  we  do  give 


of  the  various  wholesale  and  retail  con- 
cerns. Our  reply  is  to  outline  the  sell- 
ing policy  of  the  various  manufacturers 
whose  products  are  now  on  sale  in  In- 
dianapolis and  then  present  definite 
figures  showing  the  comparative  distri- 
bution and  volume  of  sale  of  each 
brand.  The  manufacturer  or  agency 
man  can  draw  bis  own  conclusions. 

"In  ease  the  manufacturer  is  afraid 
that  he  can  not  sell  the  cut  rate  stores 
and  still  retain  the  support  of  jobbers 
and  small  retailers,  he  "will  lie  interested 
to  know  the  comparative  strength  of  the 
two  elements.  We  can  tell  him  the  per- 
centage of  the  total  business  transacted 
by  the  stores  that  buy  direct  from  manu- 
facturers and  the  percentage  of  the  busi- 


ness that  goes  through  the  jobbing  chan- 
nels tn  retailers.  These  figures  should 
assist  him  in  making  his  decision. 

"In  Indianapolis,  like  in  most  cities, 
there  are  a  few  wholesale  bouses  that 
are  not  recognised  by  the  other  jobbers 
•venose  they  sell  on  close  margins.  One 
is  a  "cash  and  carry"  grocery  jobber  and 
there  are  two  other  jobbing  concerns 
that  sell  at  reduced  prices  to  retailers 
who  own  stock  in  the  concerns.  When 
a  manufacturer  asks  whether  he  can  sell 
these  jobber*  and  retain  the  support  of 
the  "recognised1'  wholesalers  we  tell  him 
which  manufacturer*  sell  and  which 
one  dn  not  sell  these  "tmrccogniird" 
jobber*.  The  general  characteristics  of 
■lie  cut  rate  jobbers  and  their  relative 
strength  are  outlined.  The  manufactur- 
er can  then  make  his  own  decision. 

"If  «  newspaper  attempts  to  solve  the 
cur  rate  problem  it  is  accepting  a  big 
job— and  oue  that  probably  is  the  prob- 
lem of  other*.  Some  advertiser*  want 
price*  maintained,  other*  believe  that  the 
more  retailers  cut  the  price  of  their  pro- 
duct* the  greater  will  be  their  volume 
of  sale.  The  newspaper  cannot  consist- 
ently urge  retailers  to  maintain  prices  on 


WHIPPING  ATLANTA  PROGRAM  INTO  SHAPE 


A  PROGRAM,  for  the  Atlanta  con- 
vention  of  the  National  Association 
of  Newspaper  Executives  is  being 
whipped  into  shape  by  Charlie  Miller, 
the  president,  in  co-operation  with  the 
committee  in  charge  of  the  different 
session*  and  probably  will  be  announced 
within  the  next  ten  days. 

The  program,  a*  tentatively  an- 
nounced, start*  Monday  afternoon  with 
registration  and  reports  of  officers. 
This  will  be  an  open  meeting  until  4 
o'clock.  From  then  until  6  o'clock  the 
association  will  hold  a  joint  executive 
session  with  the  Daily  Newspaper  Ad- 
vertising Manager*  Association,  which 
during  the  past  year  ha*  been  amal- 
gamated with  N.  A.  N.  E.  A  discussion 
of  what  is  local  and  what  i*  foreign  ad- 
vertising will  be  held  at  this  meeting. 


On  Tuesday  morning  there  will  he  a 

£fn™^™  aw7£u "tTT  **»           between  the  N-  A  N.  E. 

Si  ThVl™  ^r  ^.MpthfB,40lv'  «™»  ()*  American  Association  of  Ad- 

the  problem  *al.sractonly  mtW      A(BMciel.     That  afternoon 

The  newspaper  man  should  know  the  tht„       he  a  joint  meeting  with  ad- 

bacal angle  to  the  aUr.t»n.  but  there  are  vtrtW„,             not              of  the 

many  other  factor*  entering  into  it  that  A.  A  A  A 


he  can  not  hope  to  know  without 
thorough  investigation.  Those  factors 
vary  with  ever}-  proposition  and  arc 
wrapped  up  with  die  general  policy  of 
each  individual  concern,  the  degree  to 
which  the  product  is  established,  etc. 
Even  if  the  newspaper  man  knew  all 
angles  lo  the  question,  it  is  doubtful 
whether  he  should  definitely  urge  any 
one  certain  policy  which  would  event- 
ually get  his  publication  into  endless 
controversies  with  the  local  concerns 
affected  by  hit  recommendations. 
Tut  Big  Facto* 

"Probably  the  most  important  local 
factor  is  the  attitude  of  jollier*  and  the 
smaller  retailers  towards  product*  that 
are  sold  by  the  cut  rate  stores.  Do 
Indianapolis  jobbers  refuse  lo  handle 
product*  that  are  sold  direct  to  certain 
retail  stores  at  jobbers'  prices,  or  If 
they  handle  them,  do  they  push  the  pro- 
ducts that  can  lie  secured  only  Ihrongh 
jobbers?  Do  the  retail  stores  lint  ask 
standard  prices  refuse  lo  carry  products 
that  are  advertised  and  sold  by  cut  rate 
stores  at  prices  that  they  can  not  meet? 
If  they  carry  the  products  da  they  push 
competitive  products? 


Wednesday  morning  will  be  devoted 
to  an  executive  session  at  which  prac- 
tical problem*  facing  the  business  and 
newspaper  managers  will  be  discussed. 
The  problem  of  co-operation  with  na- 
tion advertiser*  will  be  given  consider- 
able attention  at  this  meeting.  Wed- 
nesday afternoon  unfinished  business 
will  be  carried  on  Including  the  election 
of  officers. 

Executive  sessions  will  be  held  Mon- 
day, Tuesday  and  Wednesday  nights 
for  discussion  of  promotion  plans  and 
office  handling  of  classified  advertising. 
According  to  Mr.  Miller,  the  entire 
evenings  will  be  given  over  to  classified. 
There  has  been  some  misunderstanding 
w«r  conflicting  announcements  of  the 
National  Association  of  Classified 
Manager*  and  the  National  Association 
of  Newspaper  Executive*  as  to  the  hold- 
ing of  classified  sessions,  but  this  is 
being  straightened  out  by  ihe  officers  of 
the  N.  A.  N.  K.  and  the  classified  men. 

The  N.  A  N.  E.  arranged  a  meeting 
place  at  the  Indianapolis  convention  last 
year  for  the  classified  men  and  C.  L. 
Perkins,  at  the  invitation  of  President 
Miller  arranged  a  program  for  them. 
"There  is  not  a  definite  rule  thai  can  Out  of  this  meeting  grew  the  Classified 
l-c  followed  in  answering  these  questions  Managers  Association,  which  now  ha*  a 
because  eircimutamrs  alter  the  policy  membership  of  sixty  or  seventy.  The 


N.  A.  N.  E.  i*  the  only  newspaper  divi- 
sion of  the  A  A  C-  W.  The  classified 
men,  according  to  Mr.  Miller,  cannot 
meet  at  Atlanta  with  separate  sessions 
without  the  sanction  and  as  a  part  of 
the  National  Association  of  Newspaper 
Executives.  They  cannot  have  these 
meeting*  in  connection  with  the  adver- 
tising convention. 

"There  is  no  disposition  on  the  part 
•of  the  National  Association  of  News- 
paper Executives  to  hamper  the  work 
of  the  classified  men  in  the  least,"  say* 
Mr.  Miller.  "This  matter  was  discussed 
at  great  length  at  our  Louisville  meeting 
of  our  officer*  and  director*  a  few 
week*  ago,  The  classified  meet  were 
asked  to  hold  their  sessions  a*  usual 
but  lo  follow  the  regular  procedure  and 
to  have  them  under  the  auspice*  of  our 
association. 

"We  have  therefore  set  aside  all  the 
evening  session*  for  the  classified  men. 
It  will  do  the  classification  men  a  great 
deal  of  good  to  attend  the  regular 
newspaper  cessions  during  the  days. 
It  will  make  them  broader  minded  and 
will  give  then*  a  better  appreciation  of 
tbe  problem*  which  the  display  mana- 
gers are  constantly  facing.  On  the 
other  band,  too,  it  will  help  the  display 
men  lo  understand  what  the  classified 
manager*  arc  up  against. 

"A*  'M  as  the  business  managers  are 
concerned,  of  course,  they  are  all  vitally 
interested  in  both  the  display  and  classi- 
fied and  it  would  be  wrong  for  us  to 
take  business  manager*  to  Atlanta  from 
all  over  the  country  and  have  more  than 
one  session  going  on  at  the  same  time." 

Mr.  Miller  is  sending  letter*  Co  news- 
paper publisher*  all  over  Ihe  country 
urging  them  to  scud  to  die  Atlanta  con- 
vention not  only  their  advertising  and 
business  manager*  but.  also  their  clas- 
sified managers.  He  is  going  to  sec 
that  the  secretary  keep*  a  careful  check 
on  the  attendance  at  each  of  the  meet- 
ing* so  that  any  publisher  can  find  out 
whether  or  not  hi*  executive  attended 
the  meeting  faithfully.  "No  newspaper 
publisher  wants  to  get  the  idea  that  the 
sessions  of  our  association  are  joy 
parties.  We  come  together  to  these 
meeting*  to  work,  Thousands  of  dol- 
lars of  good  can  be  gotten  by  each  one 
who  goes.  Our  association  frowns  on 
the  idea  that  a  convention  is  a  sort  of  a 
vacation,"  writes  Mr.  Miller. 


Sir.  Stilus  conduct*  in  Earroa  4t 
resumes  each  week  (eadrr  ta*  aswss- 
«s  a(  die  Xatioasl  Awociatfoa  «*  N«w»- 
paper  Executives,  the  newspaper 
jwttral  of  tke_  A.  A.  C.  W.,  ef.n 


dooMtafi  4B  matters  m  later-rrlaiisB 
n  the  newspaper  aforrtMof  department 
and  tbe  swr  et  newspaper  advwmwag 
ipse*-  Criticism  of  or  ceawwvt  «n  aap 
»trw»    ncprewwil    sail  osnlrasrHoM 

•  honld   Bf  -ml   tn    Krt.t   Mill,.,  Nt«» 


certain  articles  and  cut  prices  on  other*. 

"Several  years  ago  an  advertiser  came 
to  us  with  the  statement  that  his  adver- 
tising wa*  encouraging  downtown  retail- 
er* to  cut  the  price  of  his  merchandise. 
He  wanted  the  price  maintained  in  order 
to  retain  the  support  of  the  neighbor- 
hood retailer*.  A  price  agreement 
among  the  retailers  was  arranged  that 
was  supported  by  our  refusal  lo  carry 
the  item  in  any  retailer's  advertising  if 
offered  at  less  than  Ihe  price  agreed 
upon.  Thi*  plan  maintained  the  price 
hut  in  a  few  months  the  manufacturer 
entered  a  new  complaint— bis  saje*  in 
Indianapolis  bad  decreased  SO  per  cent. 
Thanks  for  our  trouble  in  helping  main- 
tain prices  was  a  cancellation  of  the  ad- 
vertising. 

"Moral— Give  the  manufacturer  all  the 
local  information  that  effects  the  prob- 
lem and  then  leave  the  decision  and  the 
execution  of  the  plan  to  him." 


DOW  do  you  make  a  non-cancelable 
contract  that  will  stick  t  Again 
come*  this  question  from  Marry  T. 
Walts,  advertising  manager  of  ihe  Des 
Moines  Register  Tribune. 

About  the  best  answer  that  can  be 
made  to  Mr.  Walts  is: 

Make  the  contract  die  same  way  you 
make  any  other  contract  you  expect  to 
be  carried  out  with  the  other  party. 
Make  your  contracts  on  a  nou -can- 
cellable basis  only  with  recognized  ad- 
vertising agencies  of  good  repute.  Then 
have  a  very  distinct  understanding  that 
the  advertising  is  to  be  run  regardless 
of  unforseen  conditions. 

If  the  advertising  doesn't  come  along 
in  regular  schedule  go  after  the  agency. 
If  the  agency  doesn't  come  through, 
notify  your  trade  that  has  stocked  the 
product,  on  Ihe  strength  of  the  advertis- 
ing to  lie  run,  that  you  have  been  misled 
by  the  agency  and  the  house.  Then  the 
most  important  thing— do  not  give  any 
mure  letters  out  about  advertising  to 
run  when  it  come*  from  that  agency. 

There  have  been  some  pretty  bad 
offenders  among  the  agencies.  One 
large  one  is  in  particularly  bud  repute 
because  of  questionable  stunt*  polled 
along  this  tine.  It  i»  time  to  call  a  halt. 
A  contract  is  a  contract.  Sometime  soon 
some  big  upstanding  newspaper  is  go- 
ing to  teach  one  of  these  agencies  a 
lesson  by  collecting  in  court  for  can- 
celled non-cancelbble  contracts. 


1)1  SPLAYS  for  the  newspapers  at  the 
Atlanta  convention  will  be  handled 
this  year  by  G.  W.  Brett  of  the  E. 
Kali  Special  Agency  of  New  York 
City;  Frank  D.  Webb,  advertising  man- 
ager of  the  Baltimore  Newt  and  Star, 
and  F.  Ernest  Wallace,  advertising 
manager,  EHiaheth  (N.  J.)  Daily  Jour- 
nal. In  a  letter  written  recently  to  Mr- 
Brett,  by  Mr.  Miller,  the  policy  of  the 
association  is  announced  of  not  featur- 
ing any  particular  paper,  but  of  endeav- 
oring to  sell  newspaper*  as  the  logical 
national  advertising  media. 

Application*  have  been  received  hv 
Mv.  Brett,  from  both  the  New  Orleans 
<(*»i»W«gfif  nit  Fagf  W) 
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Win  New  York  Stale 

THROUGH  DAILY  NEWSPAPERS 


New  York  State  is  the  greatest  market  on  earth.  People  from  all 
parts  of  the  country  are  in  New  York  State  every  day  of  the  year. 
There  are  enough  large  and  important  cities  in  New  York  State 
with  sufficiently  varied  industries  to  men  from  everywhere  to 
New  York  State.  So,  first  there  is  a  market  already  there;  then 
there  is  the  transient  population.  And  these  transients  returning 
to  their  homes,  ask  for  the  brand  they  found  in  New  York,  thus 
advertising  the  goods  by  word  of  mouth,  everywhere. 

Co-operate  with  local  dealers.  Localize  your  sales  appeal 
through  local  newspapers  in  New  York  State  and  the  territory  is 
won. 

The  New  York  State  newspapers  are  at  your  service  with  circula- 
tion and  rates  that  make  them  particularly  attractive  and  they 
back  distribution  that  adds  to  their  value  vastly. 
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In  Jewish  New  York 


Is  The  Best  Buy 


Jewish  New  York  means  1,600,000  Jewish  con- 
sumers. Numerically,  it  represents  a  purchasing 
public  larger  than  the  population  of  Cleveland  and 
Baltimore,  or  Boston  and  St.  Louis,  combined. 

Jewish  New  York  is  compact,  closely  knit  and  homo- 
geneous. Centrally  located  and  easily  accessible, 
it  reduces  the  cost  of  distribution  and  sales,  for  the 
advertiser  who  enters  this  market,  to  a  minimum. 

Jewish  New  York  not  only  speaks  and  reads  Yid- 
dish, but  thinks  in  Yiddish.  To  be  effective,  the 
advertising  appeal  must  be  in  Yiddish. 

THE  DAY-WARHEIT  reaches  the  progressive, 
American  element  in  Jewish  New  York — a  circula- 
tion that  BUYS.  This  is  reflected  in  both  the  fine 
class  and  large  volume  of  advertising  the  paper 
carries. 

The  Merchandising  Service  Department  of  THE 
DAY-WARHEIT  renders  complete,  effective  co- 
operation to  its  advertisers — a  service  that  invari- 
ably makes  a  sales  campaign  successful. 

Why  not  let  us  co-operate  with  YOU? 


Umbr  4.  B.  C 

183  Ea«t  Broadway 


New  York 


k.W.'E  are  very  happy  in  our  labor 
situation,  so  far  a*  it  affects  our 
mechanical  department."  said  J.  H.  Mc- 
Kcever,  publiiher  of  the  Aberdeen  (S. 
D.)  American.  Last  fall  we  had  a 
strike.  The  union  wuuld  not  yield  and 
neither  would  we  The  conditions  were 
such  that  we  could  not  yield  if  we 
wanted  to  continue  in  business.  So  we 
went  ahead  on  the  open  shop  plan,  which 
so  far  has  worked  out  successfully.  The 
scale  has  not  been  reduced  materially 
and  we  find  our  men  well  satisfied.  If 
we  are  to  base  a  judgment  upon  our 
experience,  we  must  fc-l  that  the  open 
shop  is  the  solution  of  a  vexed  question. 
One  thing  is  sure— the  approach  of 
May  1.  or  any  other  date  for  changing 


dors  not  worry  us. 

"In  other  respects,  too,  we  are  fairly 
happy.  We  are  buying  our  paper  for 
5f  j  cents  and  have  no  trouble  about 
supplies.  We  have  nothing  to  lie  awake 
u'mghts  about  on  account  of  the  ques- 
tion of  national  and  local  advertising 
rates,  because  with  us  they  are  the  same. 
There  is  argument  for  a  higher  rate  for 
national  advertising  than  for  local  ad- 
vertising, perhaps.  The  national  adver- 
tiser gets  some  advantage  in  out-of-dis- 
trict  appeal  that  the  local  adver;iscr  does 
not  receive,  but  just  what  charge  to 
make  for  this  extra  service,  if  any,  we 
have  not  determined." 


441  NEVER  could  undemand."  said 
R.  A.  Crothcrs,  editor  and  pub- 
lisher of  the  San  Francisco  Bulletin." 
how  an  advertising  agent  can  have  two 
principals  lmving  opposite  interests  in 
the  same  transaction.  How  can  he  rep- 
resent both  buyer  and  seller  at  the 
same  time  and  give  the  same  impartial 
service?  The  agent  represents  the  ad- 
vertiser first,  last  and  all  the  time,  and 
should  he  paid  by  him.  He  is  entitled 
also  to  some  remuneration,  I  admit,  for 
any  service  he  renders  the  publisher  in 
developing  new  advertisers  and  in  guar- 
anteeing accounts.  We  have  been  com- 
mitted for  so  many  years  to  the  old 
practice  of  compensating  the  agent  that 
it  will  be  hard  to  change  it.  but  I  be- 
lieve the  time  will  cume  when  a  more 
equitable  system  of  remuneration  will 
tie  adopted.  Business  on  the  Pacific 
Coast  has  been  off  as  it  has  everywhere 
else.    We  are  expecting  that  it  will  pick 


WTPHF.KK  is  only  a  slight  difference 
between  our  local  and  foreign 
rate."  said  Theodore  Bodenwein,  pub- 
lisher of  the  N'ew  London  Day.  "and 
therefore  we  have  no  trouble  about  na- 
tional advertising,  being  placed  through 
our  local  merchants.  In  my  opinion  for- 
eign advertising,  instead  of  being  'vel- 
vet.' a*  some  people  seem  to  think,  is 
les.  remunerative  than  l-s-al  advertis- 
ing. It  is  customary,  as  you  know,  for 
publishers  to  allow  agents  IS  per  cent 
commission  on  national  advertising  and 
2  per  cent  additiuna!  for  cash.  To  this 
must  lie  addrd  10  per  cent  paid  to  your 
special  representative.  This  makes  the 
cost  of  getting  the  business  27  ;>cr  cem 
—a  rather  expensive  proposition.  At 
present  our  foreign  advertising  repre- 
sents 25  per  cent  of  our  entire  volume 
of  advertising." 

•     •  • 

"So  far  as  we  arc  concerned."  said 
A.  L.  Shuman.  advertising  manager  of 
the  Fort  Worth  Star-Telegram,  "labor 


has  not  offered  the  least  bit  of  trouble. 
Fort  Worth  is  a  strong  union  town, 
and  there  isn't  an  open  shop  in  the  place 
—nor  likely  to  lie.  Our  paper  pays  the 
scale  and  is  continuing  the  bonus  we 
paid  during  the  war.  and  our  men  all 
seem  satisfied. 

"1  have  read  the  letter  sent  out  by  the 
A.  A.  A.  A.  on  the  equalisation  of  local 
and  national  advertising  rates,  but  it 
seems  impossible  for  us  to  change  either. 
We  won't  cut  down  our  national  rate 
and  «  c  can't  raise  our  local  rate ;  it  is 
carrying  now  all  the  traffic  can  bear — 
and  we  are  a  flat  rate  paper. 

"Rut  there  is  one  thing  we  will  riot 
stand  for,  namely,  for  local  advertisers 
to  run  national  copy  as  local  copr  an  J  at 
the  local  rate.  None  of  our  load  mer- 
chants has  tried  it  yet,  and  I  rather 
think  they  won't  try  it.  National  cop) 
is  national  copy  wherever  it  conies 
from,  and  with  us,  at  least,  must  be 
paid  for  on  that  basis." 

»     •  • 

..|  kl'RS  is  a  tight  and  fast  union 
shop,"  said  J.  J.  Bernstein,  sec- 
retary and  manager  of  the  Massillon 
(Ohio)  Evening  Independent,  while 
discussing  the  labor  situation.  "Indeed, 
our  diop  employs  the  entire  Massillon 
Union,  president,  secretary  and  .ill,  ex- 
cept one  man,  who  works  in  -.  job  shop. 

"The  44-hour  controversy  will  come 
to  our  very  door  if  the  union  puts  it 
over  on  the  job  shoos,  of  course,  but 
we  are  ready  to  deal  with  it.  We  are 
sticking  hard  and  fast  by  the  resolution 
against  the  44 -hour  week  that  was 
passed  at  the  last  convention  of  the  As- 
sociated Ohio  Dailies.  If  there  is  trou- 
ble we  will  meet  it,  and  if  it  comes  to 
a  show-down  we  are  ready  to  quit  pub- 
lishing rather  than  give  in, 

"As  to  rates  for  natiunal  and  local 
advertising,  we  have  just  equal  i«ed 
them.  We  calculated  always  that  the 
advertiser  who  got  100  per  cent  of  the 
circulation  was  called  upon  to  pay  a 
higher  rate  than  the  one  who  got  only 
the  local  circulation.  But  when  we 
found  that  we  went  to  every  family  in 
Massillon  with  the  exception  r*f  21  we 
concluded  that  local  advertisers  were 
getting  100  per  cent  of  our  circulation 
as  welt  as  the  rational  advertiser,  and 
so  we  made  the  rate  the  same. 

"To  illustrate  our  attitude,  let  me  tell 
yon  of  an  incident  that  occurred  before 
we  made  the  change:  A  local  mer- 
chant who  had  not  been  in  the  paper 
for  ten  years  called  up  and  asked  o  ir 
rate.  He  was  quoted  the  local  rate  oi 
45  cents  an  inch,  of  course,  l-ater  I 
met  him  and  spoke  about  his  advertise- 
ment. 'Oh,'  he  said.  'I  don't  pay  for 
that.  The  manufacturer  is  putting  up 
the  money.'  'In  that  event.'  I  replied, 
'the  rate  goes  to  60  cents,  since  it  is  na- 
tional advertising,  and  not  local";  and 
he  had  to  pay  it." 

•  a  a 

44TPHF.  question  of  agencie-'  commis- 
sions does  not  trouble  us,"  said 
Edward  J.  Thomas,  publisher  oi  the 
\orwa-k  (Conn.)  Hour.  "We  are  on 
O'Flahcrtys  list  and  have  monthly  set- 
tlements. But  I  am  firmly  of  the  be- 
lief that  sooner  or  later  it  will  be  es- 
tablished that  agents  will  derive  their 
entire  revenue  from  their  clients.  It 
seems  tn  me  the  only  fair  way.  and  the 
fair  thing  will,  an  the  end.  he  the  one 
finally  determined  upon. 

"As  to  labor,  we  run  an  open  sh-p, 
and  do  nut  anticipate  any  trouble  except, 
perhaps,  in  our  job  department,  whrrr 
we  have  one  union  man.  Our  job  shop 
sets  matter  for  our  newspaper,  too,  and 
that  leaves  a  small  opening  for  trouble 
—though  it  won't  last  long  if  it  start". 
I  hail  the  pleasure  of  tearing  up  our 
contract  with  the  union 
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and  there  wilt  never  be  a  new  one  made. 
At  that,  we  employ  the  president  and 
the  secretary  of  the  union  on  our  paper. 
The  president,  when  we  were  talking 
about  a  possible  strike  a  short  time  ago. 
said  he  had  lost  nine  months  during  the 
last  strike  and  didn't  want  to  put  his 
family  under  that  deprivation  again.  I 
told  him  he  needn't,  so  far  as  we  were 
concerned. 

"As  to  equalizing  local  and  national 
advertising  rates,  ours  are  very  close  to- 
gether now,  and  if  it  seems  best  to 
make  them  equal  them  it  will  lie  easily 
accomplished.  Whether  or  not  enuaU- 
ration  is  best  I  can't  say  now,  but  we 
can  be  counted  in  for  whatever  shall 
be  finally  decided  upon  by  publishers 
generally." 

•     »  * 

|~kXE  of  the  prominent  members  of 
"  the  Ohio  delegation  was  R.  C  Pat- 
terson, president  and  general 
uf  the  Toledo  Times.  Mr. 
who  assumed  entire  charge  of  the 
on  the  death  of  George  Dun  several 
vears  ago  when  it  was  at  the  lowest  ebb 
of  its  fortunes,  has  made  the  Times  one 
of  the  leading  dailies  of  the  State.  It 
has  just  taken  possession  of  a  fine  new 
building,  a  picture  of  which  recently 
appeared  in  the  Ecrroa  &  Pu«USHE», 
and  now  has  one  of  the  best  plants  in 
the  Middle  West.  "We  have  no  reason 
to  complain  of  poor  business."  said  Mr. 
Patterson  on  Wednesday.  "Our  foreign 
advertising  is  off  not  more  than  4  per 
cent,  which  yoti  will  admit,  is  not  much 
during  the  present  depression.  The  au- 
tomobile factories  are  getting  into  action." 
•   •  • 

»41jrni  don't  have  the  labor  question 
"  to  trouble  us  down  our  way," 
said  H.  M.  Turner,  publisher  of  the 
Tonawanda  (Pa.)  Review.  "If  we  did 
we'd  have  to  go  out  of  business.  But 
we  are  going  to  have  the  question  of 
agency  commissions  to  bother  us,  I 
fancy,  before  long.  It  is  in  the  air  and 
must  be  disposed  of.  There'll  be  argu- 
ment enough  about  it  before  it  is  set- 
tled, but  which  ever  principle  is  right 
will  come  out  on  top.  as  it  always  does. 

"I  don't  think  we  can  ever  equalir.e 
our  foreign  and  local  advertising  rates 
in  Tonowanda.  We  occupy  the  peculiar, 
but  rather  gratifying,  position  of  pub- 
lishing in  a  town  of  4.200  people  a 
newspaper  that  has  a  circulation  of 
5.400.  That  means  we  cover  the  whole 
cnunty.  Do  you  mean  to  tell  me  that 
our  circulation  is  not  worth  more  to 
the  national  advertiser  than  it  is  to  the 
local  advertiser?  We  charge  the  local 
man  20  cents  an  inch  and  the  national 
man  42  cents  an  inch,  flat.  The  prob- 
ability is  that  we  shall  raise  our  local 
rates  to  30  or  35  cents,  but  it  is  hardly 
possible  for  us  to  bring  the  national 
rate  down  to  either  of  these  figures." 
•   ♦  ♦ 

TTARRY  CHANDLER,  president  and 
general  manager  of  the  Los  Angeles 
Time*,  said  that  for  the  first  three 
I  of  this  year  that  newspaper  has 
more  advertising  than  any  other 
in  the  country.  A  number 
of  yean  ago  the  Times  carried  off  first 
honors  of  several  years  in  succession. 
Last  year  4t  stood  third. 

-I  do  not  know  whether  we  will  he 
able  to  keep  up  the  pace  we  are  now 
going  for  the  next  nine  months,  but  we 
certainly  will  make  the  effort.  While 
we  have  lost  some  general  advertising 
like  all  the  other  dailies,  the  loss  has 
been  more  than  made  up  hy  an  increase 
in  local  display  and  classified  advertis- 
ing. 

"In  regard  to  the  attempts  of  some 
national  advertisers  to  place  advertis- 
ing contracts  I  would  say  that  our  local 
"as  come  to  an 


agreement  under  which  copy  is  to  be 
passed  upon  by  a  committee.  If  the 
committee  decides  that  it  is  national  ad- 
vertising it  will  be  accepted  only  at  the 
foreign  advertising  rate.  Under  the 
agreement  we  have  made  there  will  be 
no  confusion  as  to  what  is  and  what  is 
not  foreign  advertising. 

"We  are  not  having  any  trouble  about 
labor.  There  is  no  probability  that  the 
44-hour  week  will  ever  be  adopted  hy 
Los  Angeles  publishers.  Our  city  is 
known  as  an  open  shop  city  and  non- 
union men  in  all  lines  of  industry  are 
flocking  to  it  because  of  that  fact. 
Manufacturers,  knowing  that  non-union 
labor  is  desirable,  are  locating  their 
factories  there  in  large  numbers.  Our 
city  is  therefore  growing  rapidly.  The 
tourist  business  the  past  year  lias  been 
very  large.  All  the  resort  hotels  have 
been  crowded  and  many  private  families 
took  in  guests  for  the  first  time  in 
order  to  accommodate  them.  No,  we 
have  no  reason  to  complain  about  busi- 
ness in  Los  Angeles. 

•   •  • 

UWTE  believe  in  giving  the  adverlis- 
ing  agent  who  places  business  in 
our  paper  the  fullest  protection  possible, 
and  no  national  advertising  placed 
through  any  local  distributor  ever  is 
taken  at  anything  but  the  foreign  rate." 
said  F.  E.  Johnson  of  the  Taunton  Ga- 
»ette.  "Not  even  national-advertiser- 
local-dcalcr  copy  placed  on  a  "50-50*  can 
get  into  the  Gaicttc  except  on  that 
basts.  However,  we  have  found  some 
advertising  agencies,  and  national  ad- 
versers, and  they  are  not  all  small  ones 
either,  who  hardly  play  fair  with  the 
newspapers.  They  think  nothing  of 
asking  us  to  make  trade  surveys,  and 
after  we  have  spent  considerable  time 
and  expense  in  supplying  them,  we 
never  even  get  a  word  of  acknowledg- 
ment, much  less  advertising.  It  would 
seem  but  logical  that 
cover  both  sides." 


ti'T'HE  growth  of  New  Orleans  the 
past  year,"  said  D.  D.  Moore, 
general  manager  and  editor  of  the  New 
Orleans  Times-Picayune,  "has  been 
phenomenal.  On  one  day  the  past  win- 
ter there  were  ISO  ships  tied  up  along 
the  water-front  of  the  city.  The  Hi- 
bernia  Bank  is  now  erecting  a  $4,000.- 
000  building,  the  largest,  I  believe,  south 
of  New  York  and  Chicago.  Numerous 
other  buildings,  mostly  business  struc- 
tures, arc  cither  under  way  or  have 
just  been  completed.  The  Times-Pica- 
yune and  the  Item  both  have  established 
themselves  in  fine  new  homes.  The 
fact  that  the  prices  of  tobacco,  sugar 
and  cotton  are  away  down  does  not 
put  a«  much  of  a  damper  upon  business 
as  you  would  naturally  suppose  it  might. 
Our  newspapers— all  of  them — are  do- 
ing well  and  unless  we  have  some  set- 
horizon  we  will  make  a  fine  record  for 
back  at  present  undiscernible  on  the 
the  year." 

•   «  • 

ALTHOUGH  out  of  active  newspaper 
™  work  at  present.  Frank  P.  Glass  and 
Victor  Rosewater.  in  days  past  two  of 
the  most  active  official,  of  the  A.N.P.A., 
were  on  hand  tn  greet  old  friends.  Mr. 
Glass,  in  answer  to  a  query,  »'d  he  had 
plans  in  mind  for  a  return  to  business 
but  they  were  not  ready  for  announce- 
ment yet  Mr.  Rosewater,  former  chair- 
man of  the  postal  committee,  said :  "The 
only  word  I  might  possibly  suggest  is  to 
remind  publishers  that  postage  rates, 
under  the  *onc  law,  are  to  go  up  another 
notch  on  July  1,  unless  remedial  legisla- 
tion is  had  sooner.  It  behooves  the  pub- 
li'hing  interests  to  dccule  what  they 
want  to  do  about  it." 


WISCONSIN 


The  day  is  fast  approaching  when 
Wisconsin  will  open  its  door  to  the  va- 
cationist and  tourist.  And  they  come 
in  thousands. 

Every  mile  is  a  mile  of  beauty  or  a 
mile  of  riches  and  many  of  them  are 
both. 

Here  in  this  beautiful  rolling  country 
are  grazing  herds  that  bless  Wisconsin 
with  10,000,000.000  pounds  of  milk 
evciy  year  and  the  fields  of  towering 
grain  that  make  it  a  leading  state  in  the 
value  of  its  farm  crops, 

Remember  that  Wisconsin  not  only 
grows  the  crops  and  makes  the  cheese 
but  it  also  manufactures  much  of  the 
machinery  to  cultivate  and  harvest. 

What  are  you  doing  in  this  prosper- 
ous territory  to  advertise  and  sell  your 
goods? 

The  quick  way,  the  easy  way  and 
profitable  way  to  sell  your  goods  in 
Wisconsin  is  to  advertise  them  in  the 
Wisconsin  daily  newspapers. 

Use  this  list  first: 


lira 

••Applet™  Po.t-Cre*ce»t   (E)  7.8IS 

••Moil  New.   (E)  7,814 

Lau  CI. ire  Ueder-TeUgarm  (MEAS) 

 <E) 

 (E)  9,716 

 (E) 

,  Trib«n.  and  L«d.r-Pr™..  (EAS) 

(Wis.)  Slat.  Journal  (EAS)  15.119 

 (E)  115.279 

 (S)  92,769 

 (MAE)  76.611 

 (S)  74,398 

 (E)  8,113 

 (E)  17,973 

(Wi..)  Sunday  Time.  (S) 

Government  9Wmm.Ii,  April  1,  1921. 

•A.  R  C.  Publi.her.'  Statement,  April  1.  1921. 
HP-Wishers'  Statement.  April  1,  1921. 
••Government  Statements,  October  1.  1920. 


.20 
.14 
.14 
.045 


Digitized  by  GoogI 


92  Editor  &   Publisher  for  April   30,  1921 


PAPER  MILL  WAGE  PARLEYS  FAIL  BUT  NO 
SHORTAGE  DANGER  SEEN 


Publishers  Warned  Against  Paying  Higher  Price*— Trade 

i  Report*  49  Day*'  Supply  of  Newsprint  in  Publishers' 
Hand*  and  in  Transit  on  March  31 


"Th«  weighted  average  market  price  ing  period  of  1W0,  191$,  and  1918.  The 

for  March  of  standard  roll  news  in  car-  figures  in  Table  A  show  the  result*  of 

load  lots  f,  o,  b.  mill  based  upon  domes-  the  Commission'*  tabulations  for  Much, 

tic  purchases  totaling  about  £600  toot  1918,  lo  1921,  inclusive, 

was  $5,623  per  100  pounds.  The  average  production  of  total  new*- 

Impokts  and  Exposts  Pr'Bt  in<*  •tandard  news  based  upon  the 

.  tntal  combined  production  for  the  yean 

The  imports  and  exports  of  printing  1918,  1919.  and  1920,  amounted  to  121  - 

paper  not  dutiable  (practically  all  new*.  959  tan*  of  total  newsprint  and  109.78? 


After  the  meeting  of  representative,  tween  one-half  and  Ar*e-fo»rtbS  of  a  Kbruarv'  im  coSired*  with^nc  Tr  »    T"^  ?*5. 
i  «*.:.»._  -r  .v.  u__„.T.™   .  _ai:  -  «..  x„  w  •  r?oru"l<  comparer,  wiut  ine  correspuntlinir  to   March.    The  actual 


of  thirteen  of  the  largest  paper  maim-  million  ton*  annually,  for  March,  1921. 
factoring   companies  in   the   United  when  compared  with  March,  1930,  shows  lows; 
States  and  Canada  in  New  York,  April  that  the  consumption  for  the  month  of 


month  of  February,  1920,  were  at  fol- 


25,  H  wa*  announced  that  the  Brother- 
hood of  Paper  Makers  and  the  Brother- 
hood of  Pulp.  Sulphate  and  Paper  Mill 
Worker*  had  rejected  the  employers' 
proposals  ior  a  reduced  wage.  The 
present  agreements  between  the  work- 


March.  1921,  increased  about  4  per  cent 
over  March.  1920,  and  increased  sligMly 
less  than  15  per  cent  for  March,  1921, 
over  March,  1919. 

The  paper  manufacturer*  declare  that 
despite  the  fact  that  4  per  cent  more 
ers  and  employers  expire  May  1  and  paper  was  used  in  March  of  this  year 
May  II.  than  last  there  is  no  reason  for  worry  Eapnru  of 

The  following  companies  were  repre*  <"*  the  part  of  publishers.  Stocks  on 
sented  at  the  conference:   Minnesota  &  h>mS  at  mills  at  the  end  of  March 
Ontario  Paper  Company,  St  Francis  amounted  to  41,789  tons,  which  was  M,- 
Paper  Company.  Grand  Lake  Company,  225  "ore  than  at  the  corresponding 
Spanish  River  Pulp  &  Paper  Mills,  Cliff  Umc  la«  y«*r. 
Paper  Company,  Sherman  Paper  Com-     The  Trade  Commission's 
pany,  Pettebone- Cataract  Paper  Com-  publishers'  tonnage  follows: 
pany,  Hanna  Paper  Company,  St.  Regis      "Monthly  tonnage  reports  from  663 
Paper  Company,  Abitibi  Power  &  Paper  (a)  of  the  most  important  newspaper 
Company.    International    Paper    Com-  publishing    concerns    and  associations 
pany.  Union  Bag  &  Paper  Company,  St  grouped  according  lo  the  principal  busi- 
Maurice  Paper  Company.  nets  section*  of  the  United  States,  to- 

The  manufacturers  issued  the  follow-  twther  with  a  separate  tabulation  for  the 
ing  statement:  agricultural  publications  show  the  fol- 

lowing results  for  March,  1921 : 


Vet  SDH 

Import,  ol 

Newsprint  <t«*»  1MM 


From  Canada  .... 

Cuwuir  ....... 

Sweden  ........ 

Finland  ........ 

Wnmr  

countries. 


4M*4 

SM2 

694 
41 7 
2.S5S 


Kewiprint  (total)  2,111 


T<l  I.::  ,   

Cub*   

yracnar   

Other  soumrnr*. . 


Ill) 
»t» 
JM 
<J4 


2.764 

779 
24J 
67 
1.171 


"TUr     ptper     RUMlufaCtllHpe  -,|  ..:  ir> 

at  Ike  rrsjtitat  of  the  n™ihrrbnn«i  of  s^ptr 
Makers  and  BreSkwbcod  of  f*atpv  Suopbrt* 
Sr  Papal  Mitt  Wawtaitt,  tstutitiil  thruupo. 

ineilatwm  nf  ihrir  tnlrrntliosisl  preaiiletitl, 


Impnrts  ad 

Wood  Pulp  (total) 

Tmr.  m    or  Uiriiiinl 

Wood  Palp  (utal) 

Unbletched  Sulphite 
Rlr»rhed  Sulphite.. 
Unbleached  Stjlpktlt 

Mlr.rbnl  SulphttC-   

Esnm-ts    nf  Domestic 
Wravi  Pulp   2,714 

"The  imports  of  newsprint  for  Feb- 
ruary. 1921.  were  6,767  tons  more  than 


9,271 
IS.S47 

3,1 4.> 


11,97! 

4ts*4S 
M.M4 

 575 

J.MS 


hate  ksvn  satiny  tags' ihs  t  in  an  effort  to 
trstsa  at  ssntaanV  sntUltrmrr  adli 
of  <Ma*  rasa*  aad  wafktag  «no1 


u.luteeti 

lUkMM  U> 


 waarkkutT  

take,  tie  plat*  «l  ikntu  praurMtd  (oe  ay  the 
trade  amafaeata  wMtat  eskn  between  aacfc 
ol  tuck  aunaiacSajrero  and  tskor  wilntia 
Rimed,  with  ike  obfeet  ol  ■  vol  dine  any  io>> 
tcrmpuoao  of  off  ration  in  their  aianafac* 
tasiai  fciiainraa  when  inch  aareerocou  ex- 
pire on  Mar  1  aad  Hay  it. 

"A  preliminary  meetint  was  held  on 
February  24,  and  a  Bunting  orwnded  by  oil 
of  (keen  on  March  10,  at  which  time  the 
■aannlaotarera  antml  asreod  on  oropooalp 
to  be  asade  to  the  taker  ajoiono  on  the  oajk- 
ject  o(  wages  aad  wwrWog  otudltsttt  took 
as  the  preterit  Mh*  tSruation  in  the 
paper  iadmtiy  warranto,  dm  «onol4>r«ti<Hi 
belnjr  riven  lo  hi  dot  trial  ami  oconoenie 
renditions  at.  WD  a*  ttirlag  etas*, 

"A  cnmtnitiea  nf  manufacturers  pee. 
ataisd  tabs  peoptjtala  t»  In*  labor  unions 

wbn  kail  invited  the  |olnt  aetlon.  Tke 
e.iKututiee  reported  lo  the  full  uieetinf  of 
aaaaalaeturera  today  that  tke  teoaoaala 
nude  were  reyretea  by  the  labor  nadana 
and  I  bat  no  definite  counter  protoaltioii 
baa  been  nude  by  Iketn. 

"The  action  taken  by  the  emtA^eei  ron- 
ceraed  tnd  their  repreteailatiaet  w  reerrt 
led  br  Ibe  manufacturer,  aa  aaek  of  tberl 
it  deal  rout  of  operatise]  Ihttr  plat  It  to  tka 


Ideation  of 
Puhliahtra 

tb)  . 


New  Entland 
Eastern  States  .. 
Northern  States  . 
Soul  kern  States  . 
Middle  West  ... 
Pacific  Coast  . . . 
Farm  Papers  (c) 


On  band 

first  of 


It 

17* 
125 

74 
14* 

It 
27 

enj 


Net  Ions 

22,0*7 
JS.94! 
.51.471 
14,044 
M.4S4 

tV«S4 

206.64(1 


Net  ton. 


dO.SU 
14.6  JO 
B.S41 

»4J» 
lt,i*» 
1.5U8 

iImm 


On 


In  transit 
end  of 


1S4.27S 


N>:  torn 
21,427 

U.722 

ii.H6 
4T,*i* 
14.117 
aU4* 


^^l  loni 

2.62fl 

p.sra 

S.U2 
2  144 
4^11 
!.»I4 
190 

M.J09 


coireaponttlng  to  _  March.  The  actual 
production  amounted  to  107,532  ton*  of 
total  newsprint  and  98,190  ton*  of 
standard  news,  which  for  total  newt- 
print  wa*  12  per  cent  below  the  average 
for  the  three-year  period  and  for  stan- 
dard news  11  per  cent  below  the  aver- 
age. 

PaoBt'CTtON  Fiocaea 

The  production  of  newsprint  for 
March,  1921,  compared  with  March, 

1920,  shows  a  decrease,  amounting  to  16 
per  cent  for  total  newsprint  and  about 
18  per  cent  for  standard  news. 

The  production  for  March,  1921.  com- 
pared  with  March,  1919,  show*  a  de- 
crease of  6  per  cent  for  total  newsprint 
and  a  decrease  of  6  per  cent  for  stan- 
dard news. 

The  increase  of  production  for  March. 

1921,  over  March.  1918,  amounted  to  t 
per  cent  for  total  newsprint  and  3  per 
cent  for  standard  news. 

Mill  stocks  of  both  total  newsprint 
ami  standard  nests  increased  during 
March,  1921. 

In  addition  to  the  stocks  given  above, 
84  tons  were  reported  on  hand  at  ter- 
minal and  delivery  points  on  March  31, 
1921. 

"Derb,"  writing  in  the  Paper  Mill's 
current  issue,  says: 

"The  InternatUwial  Paper  Company 
will  withdraw  prices  for  newsprint  paper 
on  or  about  May  1,  for  the  reason  that 


all  the  sulphite,  sulphate,  soda  and 

(a>  Th.s  number  represents  a  much  for  February,  1920.   The  exports  for  ground  WOod  pulp  and  newsprint  manu- 

February.  1921,  were  231  tons  less  than  facturers   have    fully   made   up  their 

for  February,  1920.    The  tonnage  to  mtnds  to  bring  about  a  wage  reduction 

•other  countries^  under  "exports  of  <rf  front  ZS  to  30  per  cent   The  news- 

f.ewsprmt   for  hebmaiy,  1921.  includes  print    manafacturen    throughout  the 

«5  ton*  to  Australia,  63  tons  to  Canada,  United  States  and  Canada  anticipate  a 

31  tons  to  China  and  25  tons  to  Philip-  strike  among  the  worker*  and  therefore 

pine  Island*.  The  imports  of  roecban-  they  do  not  wish  to  have  their  mill*  tied 


.J  operatitai  I  

latent  potniblt  eaten*,  tkarukj v  fnraiskltql 
at  much  tstvloynont  aa  it  tmttiktt  to  thaw 


..1  yaranjL  rales  sjf  wtptp  etta. 
pntlUe  tfcerewiifc,  wUtk  It  rtprtscnted  in 
the  iwtfsstilltno  tsjkMsirttd  to  the  labor 
unions  and  rsitenra  by  tktta. 

"It  is  undvrsloant  tkt  Judm  efturt,  ul  the 
taansntteeutttt  trtB  kt  tssntsnaed  and  that 
Iht  present  ensntratlee  will  represent  them 
In  any  furlber  netollalions  with  tie  labor 

unions  thai  way  be  required  on  Ike  sub- 
ject of  rates  of  waft*  and  working  cot 

dittoes." 


larger  number  of  publications, 

"(b)  \'tw  England  includes  Connecti- 
cut, New  Hampshire,  Maine,  Massa- 
chusetts, Rhode  Island  and  Vermont; 
me  Eajtem  States  include  Delaware, 
The  District  of  Columbia,  Maryland, 

New  Jersey,  New  York  and  Pennsyl- 
vania ;  the  Northern  Statu  include  IUi-  ically  ground  wood  pulp  for  February,  Up  with  contracts  for  paper  that  they 
no  is,  Michigan  and  Ohio;  the  Soother*  1921,  were  8,698  tons  less  than  for  may  not  be  able  to  fill. 

",;-.l,:Hr    Alah^ma,    Florida,  ^ruary,   1920.    The  enports  of  do-      -Vb.  withdrawal  of   all   prices  for 

Georgia.   Kentucky.  Louisiana,  Missis-  mestic  wood  pulp  were  871  tons  less 

sippi,  North  Carolina,  Sonth  Carolina,  than  for  February,  192a" 

Tcnnr%see,  Virginia,  and  West  Virginia ;  Max  lUtiam 
the  Middle  West  indndet  Arkansas, 

Arizona,  Colorado,  Idaho,  Iowa,  Kansas,  T»*  following  1*  a  review  of  the  re- 
Minnesota.  Missouri,  Montana,  Ne-  J01*  *******  *V  the  Federal  Trade 
braslta,  Nevada.  New  Memo*,  North  Commission  from  domestic  manufac- 
ItauVota,    Oklahoma,    South    Dakota,  turers  of  newsprint  paper,  from  jobbers 


paper  by  the  manufacturers, 
a*  I  understand  it,  is  not  to  advance  the 
price  of  paper  at  all,  It  it  simply  to 
'play  safe*  In  case  of  a  strike." 


Utot  Ada  to 


44-Hours 


part  use  special  grade*  of  news  print 


The  manufacturers  also  warned  pub' 
lishers  against  jobbers  who  «ry  to  "jack  i^L^^'^VtS^A 
up"  prices  of  newsprint  on  the  pretext  «  tl,e 

of  a  possible  walkout  of  the  mill  hands.  Vnas  Fad  by  PtiauaHeas 
They  point  to  the  report  of  the  Federal  "The  weighted  average  price  of  con- 
Trade  Commission  lor  March  aa  show-  tract  deliveries  from  domestic  mills  to 
ing  that  any  such  increases  will  be  un-  publishers  during  March,  1921,  f,  o.  b. 
justified.  The  Federal  Trade  Commit-  mill  in  carload  lots  for  standard  new*  b 
>i»n  (baaed  on  reports  of  663  publishers  rolls  wa*  $51962  per  100  pounds.  This 
using  standard  newsprint)  show*  that :  weighted  average  is  baaed  upon  March 
Publishers'  stocks  and  transit  tonnage  deliveries  of  about  45,000  tons  on  con- 
on  March  31—241,0(1$  tons— represent  tracts  involving  a  total  tonnage  of  ap- 
slsxliily  more  than  49  days'  supply  at  proximately  tiHOMQ  tons  of  undelivered 
the  existing  rate  of  consumption.  paper    manufactured   in    the  United 

Publishers'  stuck*  increased  5,216  tons  States, 
ilnrinsi  the  month,   The  average  daily     "The  weighted  average  contract  prices 
t  •nn.-,ift.  used  during  March  was  141  tons  based  on  deliveries  from  Canadian  mills 
rn-re  than  ibe  average  used  in  Feb-  of  about  26.000  tints  of  standard  roll 

news  in  carload  Iota,  f,  o.  b.  mill  in 
March.  1921.  was  $6,480  per  100  pounds. 
This  wciehted  average  is  based  upon 
the  March  deliveries  on  contracts  in- 
volving about  3S5,00Otoi*  of  undelivered 
Canadian  paper. 


The  Southeastern  Typothette  Federa- 

Texap,  Utah,  Wisconsin,  and  Wyoming;  buying  and  selling  newsprint  paper  and  thw,  with  headquarters  at  Nashville, 
the  Pacific  Coatt  includes  Cahfornia,  'rom  leading  publishers  using  new*-  Tenn.,  has  been  conducting  an  extensive 
Oregon  and  Washington.  Pnnt  paper.    Import  and  export  sta-  advertising  campaign  in  many  of  the 

(c)  The  farm  papers  for  the  most.  I?*1"  "f.,h.c  J^rtment  °f  ^I?'"*  Southern  newspapers  die  past  several 


are  also  included  in  the  review.  When-  weeks  In  opsntsition  to  the  innangura- 
ever  possible  the  figures  for  1921  are  tien  on  the  first  of  May,  of  the  forty- 
compared  with  those  for  the  correspond-  four  hour  week. 


Total   Newtpr  nt 


March,  1*21  .. 

Itarek.  lt>20  .. 

March.  1*19  .. 

March.  19IS  .. 

Total  (J 


rrary. 

hiitfity-four  publishing  Cunrrrns  held 
ah. -ut  85  iwr  cent  nf  the  tonnage  on 
h.md  at  the  end  of  the  month. 

Tile  dutnvstic  consnmplicm  of  standard 
iirv.-.,  hy  metropolitan  dailies  using  be. 


Total  11 
Tout  fj  ... 
Total  (3  out.) 

Standard  News: 
March.  1*21  ,. 
March.  ISZn  ,. 
March.  191*  .. 
March.  1*1  a  ,. 

Total  <J  aits.) 
Total  (J  nun; 
Total  (J  mot. 
Total  il 


I.).  |«| 


1P2». 
HIS, 


■t 


10-!  . 

Il»„ 
1919.. 
1?1B.. 


TABLE  A 

Nurnlttr  of 

Stock  oa 

"< 

bind  1st 

Mil'. 

of  aiDBtb 

Net  toot 

as 

19,1-6 

9* 

2>,*»» 

as 

21.4/-I 

M 

:>.oi4 

15.144 

ty.401 

it.ru 

*7 

74 

51 

r-  ■  I  I 

24.SSS 

l»,?:i 

J.Mlt 

IS.tsjeS 

is1 

Produc 

linn 
Net  tons 

Sh.|. 
\ri  tin  , 

Stocks  on 
band  end 
of  m  ii  tt 
Ne:  i  1  ' 

10!,S« 
I27.S4T 
114.74* 

105,111(1 

1  .4.„.| 

118.111 

m.m 

104,710 

41,7*9 
27.J44 
s  2I.H2 

rs.nsi 

114.40J 

.iTi  r*5 

134,14* 
1*4,944 

5IJ.17< 

JfSS.lSO 
Wl  .*»4 

l.»,6J3 

41.7*9 
J"  SS4 
11  132 
26.9B4 

*R,t«0 
119,111 
:•■  i  i 

4S.47I 

»?..«6« 
US.S43 
4-M71 
P4.SSI 

SJ.il  7 
-i 

*4.S*» 
. 

300.777 
119.451 

1II4.7.') 

S14.WI 

:ni  su 
32t\«a$ 

2SS.SI* 

zsi.ait 

J*.S17 
.'Mix 
2t3»4 
»«,**» 

Mi>»u,— AV>vr  fiaarri  for  ttlal  newsprint  do  net  Include  ktnglnt  paper 


Editor   &    Publisher    for    April   30,  1921 


ADVERTISING  MANAGERS' 
ROUND  TABLE 

(CoimWd  from  page  88) 


W.  S.  DICKEY  PURCHASES 
KANSAS  CITY  JOURNAL 


Times-Picayune  and  the  Chicago  Trib- 
une (or  space  ai  the  exhibit.  Nothing 
definite  has  teen  done  as  yet  about  ar- 


'J'HE  newest  member  of  the  National 
Association  of  Newspaper  Execu- 
tives is  the  Paducah  (Ky.)  News-Demo- 
crat. An  intensive  campaign  is  being 
made  by  the  vice-presidents  of  the  asso- 
ciation to  bring  the  membership  ap  to 
m  near  100  per  cent  of  the  papers  of 
the  country  as  possible.  The  campaign 
is  being  led  by  President  Miller,  who 
is  personally  writing  to  every  paper  in 
the  country  that  is  not  a  member  at  this 
time.  Mr.  Miller  urges  the  publishers 
not  only  to  join  but  to  give  their  active 
support  to  the  work  by  sending  their 
tiusiness  or  advertising  managers  or 
loth  to  the  Atlanta  convention. 
*     «  • 

Vt'HKN  Harvey  Young,  the  energetic 
advertising  manager  of  the  Col- 
r.mlmi  (O.)  Dispatch,  goes  after  some- 


To  Men  Who  MAKE  Ceotfiboot 

aura 


ATLANTA 


I*  <  Hi*.* 


5H  ~  ^Tt^JtiH^tir 


thing — that   something   is  just  simply 

bond  to  bust  l 

Harvey  set  his  mind  on  having  a 
special  train  from  Columbus  to  the  At- 
lanta advertising  convention.  Here  is  a 
reproduction  of  one  of  the  advertise- 
ments he  is  nuw  running  in  his  paper. 
He  already  has  thirty  registrations 
signed  up  and  says  there  is  not  going  to 
he  any  question  about  there  being  a 
Columbus  Dispatch  Special  Train  to  At- 


A  NOTHER  addition  to  the  publishers 
of  retailer  newspaper  if  the  India- 
napolis Star.  The  merchandising  and 
promotion  departments  of  the  Star  has 
ju<t  started  a  monthly  which,  according 
to  Russell  E.  Smith,  the  manager,  will 
aid  in  promoting  co-operation  between 
advertisers,  retailers  and  the  newspapers. 
"This  paper  will  serve  to  keep  retailers 
hetter  posted  on  what  the  manufacturer 
of  the  goods  is  planning  in  an  advertis- 
ing way.  Our  monthly  will  also  contain 
articles  of  a  helpful  nature  about  what 
the  retailers  can  use  in  their  every  day 
business."  says  Mr.  Smith. 

The  paper  mills  of  Price  Brothers,  al 
Kcnugami  and  Jonipiiere-.  Que-  have 
been  closed  down.  The  suspension  of 
activities  throws  1.600  men  out  of  em- 
ployment In  the  absence  from  Quebec 
city  of  Sir  William  Price  and  J.  Leon- 
ard Apedaile.  general  manager  uf  the 
company,  annther  official  of  the  cor- 
poration explained  that  the  mills  had 
not  been  closed  down,  but  that  opera- 
tions had  been  suspended  as  a  result  of 
a  strike  in  both  mills. 


"Knocked  Down"  at  Receiver's  Sal* 
for  $110,000— Buyer  a  Well  Known 

ure  in  Republican  State  Politics 


(By  Trbtfreea  |a  Emms  *  Pi  «l  i»nts> 
Kaxsss  Cm',  Mol,  April  26.— Walter 
S.  Dickey,  a  leader  in  the  "Uld  Guard- 
faction  ot  the  Republican  party  in  Mis- 
souri, purchased  the  Kansas  City  Jour- 
nal for  SI  10.000  yesterday,  at  a  receiv- 
er's sale  held  at  the  County  Court 
House.  The  sale  is  suhject  to  the  ap- 
proval of  Judge  Arha  S.  Van  Valken- 
burgh  of  the  Federal  Court.  A  report 
of  the  bid  made  by  Mr.  Dickey  will  he 
made  to  the  Court  within  five  days.  C. 
S.  Jobes,  receiver,  it  is  understood,  will 
first  discuss  the  sufficiency  of  the  bid 
with  the  creditors  who  hold  claims  ag- 
gregating about  half  a  million  dollars 
and  will  realize  very  little  from  their 
claims  under  Mr.  Dickey's  hid.  Ahead 
uf  their  claims  under  Mr.  Dickey's  bid 
are    receiver's   certificates  aggregating 


Mr.  Dickey,  if  his  hid  is  approved, 
will  acquire  the  real  estate  and  ptIWHMl 
property  of  the  Kansas  City  Journal 
Con  pany,  which  includes  an  Associate  I 
Press  morning  membership,  building  and 
equipment  and  the  daily  and  weekly 
papers  with  their  subscription  lists.  Hr 
buys  the  property  subject  to  a  $100,000 
real  estate  mortgage  and  accrued  inte-- 
est  and  taxes  amounting  to  about  $10,000. 

Twenty-rive  business  men.  including 
bankers,  crediturs  and  possible  bidders, 
crowded  close  to  Mr.  Jobes,  the  re- 
ceiver. The  first  part  of  the  proceedings 
was  perfunctory,  but  interest  became 
tense  when  the  bidding  began  to  mount. 

A.  C.  Jobc*.  trustee,  made  an  initial 
protective  bid  of  $50,000.  Mr.  Dickey 
hid  $6tl,(MX)  and  H,  P.  Wright  of  the  H. 
II  Wright  Investment  Company,  on  be- 
half of  a  reorganization  syndicate,  began 
to  alternate  hids  with  Mr.  Dickey.  C.  A. 
Brales,  a  capitalist  and  director  in  the 
Commerce  Trust  Company,  stood  liehind 
Mr,  Wrighr  and  appeared  to  be  parlici 
paling  in  the  bidding.  Later,  however, 
Mr.  Wright  assumed  responsibility  for 
all  hids  entered  in  competition  with  Mr. 
Dickey. 

The  purchaser  of  the  Journal  is 
president  of  the  W.  S.  Dickey  Clay 
Manufacturing  Company,  a  heavy  stock- 
holder in  the  Commerce  Trust  Company 
and  one  of  the  largest  owners  of  busi- 
ness and  switch  properties  in  Kansas 
City.  Mr  Dickey's  ambitions  have  em- 
braced both  business  and  politics.  In 
1916,  he  received  the  Republican  nom- 
ination for  the  United  States  Senate,  but 
lost  the  election  to  Senator  Reed.  He 
has  been  credited  with  retaining  the  am- 
bition to  be  Senator.  In  State  politic* 
Mr.  Dickey  has  worked  with  the  "Old 
Guard."  He  has  served  both  as  chair- 
man and  treasurer  of  the  state 
committee. 

Mr.  Dickey  declinrd  to  discuss  his 
purchase.  "Until  the  court  acts."  Mr. 
Dickey  said  to  F.orroa  &  I'liuisiira.  "my 
status  is  only  that  of  a  bidder  at  the 


Marker  Mores  Offices 

Frank  J,  Markey,  Batten  represent- 
ative of  the  Chicago  Tribune  Newspa- 
per Syndicate.  ha»  moved  his  offices 
from  .;1J  Fifth  avenue.  New  York  Citv 
to  the  Daily  News  Building.  25  Park 
Place,  the  new  home  of  New  York's 
picture  newspaper.  The  Syndicate 
was  represented  at  the  convention  by 
Arthur  W  Crawford,  general  manager 
from  the  home  office  in  Chicago,  and 
Mr.  Markey. 


SELL  IT  IN 

ILLINOIS 


See  that  this  great  state  is 
put  on  your  advertising  list 
and  kept  there 

Third  in  population,  the  center  of  mighty  railroads, 
vast  grain  and  meat  packing  industry,  the  dominat- 
ing commercial  core  of  the  progressive  West, 
with  vessels  and  barges  crowding  its  numerous 
waterways,  Illinois  offers  unique  opportunities  to 
the  National  Advertiser  and  Manufacturer. 

The  territory  of  Illinois  is  small  enough  to  watch 
but  big  enough  to  Pay  and  pay  Big. 

Advertising  in  daily  newspapers  may  not  be  so 
handsome,  but  it  gets  home,  and  it  is  sufficiently 
elastic  to  enable  us,  not  only  to  tell  about  your 
Goods,  but  at  the  same  time  to  tell  about  local 
Dealers  who  Sell  you  to  their  home  folks. 

To  cbver  Illinois  properly,  to  reach  her  buying  mil- 
lions, with  certainty  Illinois  Daily  Newspapers  are 
absolutely  necessary,  as  they  are  part  and  parcel  of 
Illinois  home-life  and  activity. 


Rata  for  Rate  for 

Cfrcti-  2,800  10.000 

labon  Lines  Linos 

Bloominrton   Pantograph          .  (Mi       17,774  .05  .05 

{Chicago  Evening  American  ...(E)    364,769  .60  .60 

Chicago  Herald  Examiner   (M)    335,331  .55  .55 

Chieago  Herald-Eiaminer   (S)    709,866  .75  .75 

{Chicago  Defy  Journal   (E)     116,243  .26  .24 

§The  Chicago  Daily  News   (E)    412.020  .65  .66 

Chicago  Evening  Port   (E)      44,021  .25  .12 

"Chicago    Tribune   (M)     437.158  .70  .70 

■•Chicago  Tribune   (S)    711.254  1.00  1.00 

••Lincoln    Courier  Herald   (E)          1,627  .02  .02 

•Molina  Diepatcb   (E)        9.899  .04  .04 

••Peoria   Joamal-Tranacript .  .  (MAE)      26.556  .11  .09 

{Peoria  Star   (E)      22,913  .075  .06 

Rock  Island  Argsu   (E)       6.174  .04  .04 

•Sterling  Gaae.tr   (E)        4.7BO  .03  .03 

Government  Statements,  April  1,  1921, 
^Publisher*'  Statements, 
t  Government  Statement,  October  1,  1920. 
•A.  B.  C.  Publishers'  Statement,  April  1,  1921. 

•*A.  B.  C.  Publishers'  Statement,  October  1,  1920. 
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E  D  I 


AGENCY  COMMISSIONS 

GRADUALLY  the  belief  U  spreading  among  pub- 
lishers, agencies  and  national  advertisers  that 
the  payment  of  advertising  commissions  by  pub- 
lishers should  be  discontinued  and  a  fee  bated  upon 
service  alone  be  charged  the  advertiser  by  the  agency. 
The  best  of  ground  ii  established  for  the  growth  of 
the  belief  and  the  abandonment  of  die  practice. 

None  will  gainsay  that  every  penny  in  commis- 
sion collected  by  an  agency  ii  paid  by  the  advertiser, 
since  he  alone  is  the  source  of  the  fund  from  which 
commissions  are  drawn.  How  and  why  the  pay- 
ment of  commissions  began  is  a  matter  of  history 
and  has  no  place  in  any  consideration  of  the  present 
condition.  Nor  does  the  argument  signify  that  agen- 
cies by  solicitation  open  new  accounts  that  add  to 
publishers'  business.  That  is  a  service,  of  course, 
and  should  be  paid  for  like  any  other  service  when 
rtnitrti.  But  there  are  hundreds  of  accounts  that 
have  been  created  by  agencies  upon  which  commis- 
sion* are  stilt  paid,  but  paid  to  agendes  other  titan 
the  one  that  created  them. 

It  would  be  perfectly  fair  and  business-like  for  an 
amount  of  money  proportionate  to  the  volume  of 
business  contained  in  the  account  of  a  new  adver- 
tiser to  be  paid  to  the  agency  creating  the  account, 
but  not  to  another  agency  to  which  the  account 
passes.  In  the  case  of  a  transfer  of  an  account  it 
might  be  fair  for  publishers  to  pay  the  new  agency 
a  stipulated  sum  based  upon  any  increase  in  that 
account  brought  about  by  the  solicitation  of  the 
agency,  but  upon  that  increase  only. 

Agencies  there  are  which  argue  that  they  ram 
their  commissions  from  publishers  by  the  act  of 
placing  their  clients'  advertising  with  them.  If  that 
be  true 'they  are  false  to  the  trust  of  their  clients. 
The  obligation  of  the  agency  is  to  place  a  client's 
advertising  where  the  client  directs  it  to  be  placed 
or  where,  in  the  judgment  of  the  agency,  it  must  be 
placed  to  be  the  ipost  effective.  If  the  agency  follow 
that  basic  principle  it  ts  not  performing  the  least 
service  to  the  publishers. 

Accepting  this  premise,  the  agency  which  receives 
a  publisher's  commission  either  takes  something  for 
which  it  does  not  give  a  ovist  pro  g*»  or  la  influenced 
by  die  commission  to  be  false  to  the  interests  of  its 
client. 

Some  agencies  argue  that  they  accept— not  to  use 
the  stronger  word,  demand — commissions,  because 
of  special  service  given  to  newspapers  in  copy,  cuts, 
mats,  plates,  etc  Without  going  into  the  details  of 
whether  or  not  this  is  a  service  performed  for  the 
newspapers  rather  than  for  their  clients,  the  ques- 
tion arises;  Why  are  the  same  commissi  on*  collected 
in  the  same  proportion  where  service  is  actually  ren- 
dered as  where  no  service  of  any  kind  accompanies 
or  follows  the  copy  ?  If  service  is  actually  rendered 
tbe  publishers  where  the  advertiser  would  not  surier 
if  it  were  not  rendered,  to  the  sole  benefit  of  the 
publisher  and  upon  his  invitation,  then  let  the  pub- 
lisher pay  for  that  service  just  as  he  should  for  any 
other  service  he  requires.  It  would  be  fair  and  right. 

It  is  argued  again  that  there  are  many  small  ac- 
counts that  agencies  could  not  afford  to  handle  with- 
out commissions  from  the  publishers.  This  must  fall 
of  its  own  weight,  since  it  is  obvious  that  the  com- 
mission* are  actually  paid  out  of  funds  provided  by 
tbe  advertisers  placing  these  small  accounts  with 
agencies,  whether  they  arc  directly  informed  of  it 
or  not. 

Adjudication  of  the  whole  vexed  question  reverts 
to  this :  Agencies  should  look  for  their  recompense 
to  die  parties  they  serve.  If  the  publishers,  let  the 
publishers  pay :  if  the  advertisers,  let  die  advertisers 
pay.  And  no  agency  will  dare  tell  its  clients  that  the 
interests  of  the  publishers  are  the  interests  it  serves. 


N 


EWSPAPER  men  everywhere  are  approving 
the  suggestion  of  Don  Marquis,  of  the  New 
York  Sun.  that  the  profession 'of  journalism 
be  put  on  a  plane  comparable  to  that  now  occu- 
pied by  the  legal  profession.  As  chairman  of  the 
Progressive  Committee  of  the  New  York  Press 
Club.  Mr.  Marquis,  who  is  one  of  the  best  known 
column  editors  in  America,  has  outlined  a  plan 
under  which  the  much  needed  reforms  can  be 
brought  about.  The  thing  for  all  real  newspaper 
turn  t<>  Ho  now  is  to  let  the  leaders  in  this  move- 
ment know  that  they  arc  prepared  to  make  their 
support  real, 


RIAL 


ENGLISH  ADVERTISERS  WANT  CIRCULATION 

THE  Incorporated  Society  of  British  Advertisers, 
which  corresponds  to  our  own  Association  of 
National  Advertisers,  has  decided  to  estab- 
lish an  audit  bureau  of  circulation  simitar  to  the 
one  in  existence  here.  Members  in  several  cities 
have  pledged  themselves  to  support  tbe  bureau  and, 
"in  so  far  as  die  exigencies  of  the  individual  busi- 
ness permits,"  to  use  only  those  newspapers  that 
provide  the  society  with  reliable  circulation  data. 
They  also  declare  that  they  will  withhold  their  ad- 
vertising from  papers  publishing  objectionable  ad- 
vertising. 

It  will  be  interesting  to  watch  developments  in 
Great  Britain  when  the  proposed  audit  bureau  of  cir- 
culation is  once  established.  Hitherto,  according  to 
Paul  Derrick  and  other  Americans  who  have  estab- 
lished advertising  agencies  in  London,  the  news- 
papers of  the  Empire  have,  in  most  cases,  refused 
to  famish  circulation  statements  to  advertisers  on  the, 
ground  that  the  number  of  copies  printed  and  sold 
is  a  private  matter,  in  the  same  sense  that  the  amount 
of  newspaper  earnings  is  private.  The  advertiser, 
so  they  contend,  pays  solely  for  die  privilege  of  hav- 
ing  (heir  announcements  appear  in  their  pages,  die 
site  of  the  circulation  having  nothing  to  do  with  the 
matter. 

Pressure  has  been  brought  to  bear  upon  die  news- 
paper proprietors,  jo  time  past  to  get  them  to  change 
their  attitude,  but  English  conservatism,  and  the 
prejudice  against  innovations  that  has  long  charac- 
terised their  business  attittude.  are  hard  to  over- 
come, and  tittle  progress  has  thus  far  been  made. 

To  newspaper  publishers  on  this  side  of  the  Atlan- 
tic the  listing  of  circulation  figures  is  an  every  day 
matter.  They  know  that  instead  of  being  a  deterrent 
to  business  it  promotes  it.  They  recognise  the  right 
of  the  advertisers  to  know  just  what  he  is  getting 
when  he  buys  advertising  space. 

Perhaps  die  time  has  arrived  when  our  English 
contemporaries,  in  view  of  the  many  changes  that 
have  taken  place  in  journalism  and  advertising  prac- 
tice during  the  last  seven  years,  will  recognise  the 
necessity  of  yielding  to  the  request  of  national  ad- 
vertisers and  furnish  all  the  circulation  information 
that  may  be  required  of  them. 

Eomut  &  PvauiKta  repeats  for  their  information 
that  which  it  had  the  pleasure  of  saying  over  a  year 
ago,  namely,  that  under  the  direction  of  Stanley 
Clogue,  managing  director,  the  American  Audit  Bu- 
reau of  Circulations  has  been  the  great  stabilizing 
factor  in  these  strenuous  reconstruction  days. 
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THE  REAL  MISSION  OF  THE  NEWSPAPER 

WHAT  is  the  real  mission  of  a  newspaper  be- 
side producing  an  income  for  its  owner  ?  Is  it 
the  presentation  of  news  and  the  molding  of 
public  opinion?  Is  it  the  inauguration  of  reforms  in 
government,  in  securing  well-paved  and  well-lighted 
streets,  well-constructed  and  appropriate  public 
buildings,  an  adequate  water  supply  and  a  good 
sewer  system? 

The  Rev.  Dr.  C  F.  Go**,  who  writes  editorials  for 
the  Cincinnati'  Enquirer,  in  an  address  before  the 
National  Editorial  Association  at  Dayton  a.  Fin,  de- 
clared that  tbe  mission  of  the  newspaper  is  not  to 
print  the  news,  but  to  serve  as  a  medium  through 
which  the  editor  cant  express  his  opinions  on  matters 
of  public  interest. 

Henry  Watterson.  on  tbe  other  hand,  voices  the 
views  of  the  majority  of  newspaper  men,  when  he 
declares  that  the  primary  purpose  of  the  newspaper 
1*  to  present  tbe  news  of  the  day  and  comment  upon 
it.  It  is  true,  however,  that  while  printing;  the  news 
is  the  chief  mission  of  u  newspaper,  it  is  only  one  of 
many  functions  which  it  performs.  In  last  week's 
Euros.  &  Publishes  Addison  Hibbard  enumerated 
some  of  tbe  by-products  of  American  journalism, 
such  as  tbe  New  York  World's  service  in  raising 
flOO.OW  to  provide  a  pedestal  for  the  Statue  of 
Liberty,  James  Gordon  Bennett's  expedition  to  the 
interior  of  Africa  to  find  Livingston,  tbe  New  York 
Tribune's  Fresh  Air  Fund,  the  Kansas  City's  suc- 
cessful campaign  to,  provide  •  water  supply  system 
fur  Kansas  City,  Kan,  the  New  York  Herald's  ice 
fund,  the  Detroit  News'  campaign  in  behalf  of  the 
reforestation  of  Michigan  and  tbe  New  York  Times' 
Christ m*i  Fund  for  "Tbe  One  Hundred  Neediest 
Cases." 

Tbe  modern  newspaper  does  not  serve  its  con- 
stituency as  it  should  if  it  confines  its  activities  to 
the  presentation  of  news  and  editorial  opinions. 
Those  dailies  and  weeklies  that  are  the  most  highly 
prised  by  their  readers  are  those  that  are  a  construc- 
tive force  in  the  upbuilding  of  tbe  ethical,  religious, 
educational  and  commercial  welfare  of  the  city  in 
which  they  are  published.  And  behind  them,  in 
every  instance,  you  will  find  men  of  vision  and  of 
character;  men  who  render  service  not  for  the  pur- 
pose of  increasing  circulation  or  adding  to  their 
advertising  income,  but  out  of  a  sincere  desire  to 
benefit  their  fellow  men  and  make  tbe  world  a  better 
place  to  live  in, 


IMPORTANCE  OF  CLASSIFIED  ADVERTISING 

THE  daily  newspaper  having  tbe  largest  local  cir- 
culation is,  almost  without  exception,  the  one 
having  the  largest  volume  of  classified  advertis- 
ing. Tbe  man  who  seeks  a  position,  or  has  a  room 
or  a  store  to  let,  or  who  wants  to  buy  or  sell  a 
house  select*  as  the  medium  for  reaching  the  public 
the  one  having  the  most  readers. 

Another  interesting  point  is  that  classified  adver- 
tising is  a  rireulation  stimulus.  It  is  one  of  the  best 
boosters  of  circulation  there  is.  It  is  better  than  all 
die  premium  schemes  ever  invented  for  it  works  all 
the  time— year  in  and  year  out— and  docs  not  require 
the  employment  of  a  tot  of  outside  help  including 
several  professional  boomers  who  draw  large  salaries. 

To  many  newspaper  readers  the  classified  column* 
are  the  most  interesting  part  of  the  paper  and  they 
would  a*  soon  think  of  passing  op  die  local  news 
in  going  over  its  pages  as  they  would  those  little 
ads  with  their  wraith  of  variety.  Many  a  valuable 
item  of  new*  is  hidden  among  the  classified  adver- 
tisements. The  city  editor  of  a  metropolitan  news- 
paper has  one  of  his  assistants  read  over  the  want, 
for  sale,  to  let  and  lust  and  found  columns  every  day 
to  discover  leads  for  good  news  or  feature  stories. 

In  a  large  city  there  are  thousand*  of  men 
and  women  who  are  looking  for  better  positions  than 
they  are  now  filling  and  it  is  in  the  hope  that  they 
will  sometime  find  them  advertised  in  the  want  col- 
umns of  die  newspapers  that  they  read  every  line 
of  such  advertising  tbat  is  printed. 

Most  newspapers  regard  classified  as  die  most  de- 
rirable  nf  the  different  kinds  of  advertisements  car- 
ried and  spend  generous  sums  of  money  to  obtain 
them  because  of  their  reader  interest  and  the  prestige 
they  give  the  paper  among  lousiness*  men. 
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Helen  Ide  of  New  York,  who  vu  an 
active  wurkcr  for  the  Republican  Si- 


Pi,  to  enter  into  special  advertising 


W/'ILLIAM  F.  METTEN,  publisher  of 
**  the  Wilmington  (DeL)  Every 
Evening,  was  elected  president  of  the 
Wilmington  Rotary  Club  hut  week. 

Don  C  Seitr.  business  manager  of  the 
New  York  World,  will  make  the  bac- 
calaureate address  at  Williams  and  Mary 
College  in  June.  Mr.  Seiti  was  a  speak- 
er at  the  last  meeting  of  the  Grolier  So- 
ciety of  New  York. 

Clarence  W.  Wagener,  who  for  four 
year*  was  advertising  manager  of  the 
Allen  Motor  Company,  Columbus,  Ohio, 
has  purchased  the  Manassas  Va.) 
Democrat,  a  weekly,  from  Thomas  E. 
Haines.  Mr.  Wagener  has  changed  the 
name  of  the  publication  to  the  Prince 
William  Newt. 

R.  G.  Leeds,  owner  and  publisher  of 
the  Richmond  (Ind.)  Palladium,  has 
been  making  an  extensive  tonr  of  the 
Pacific  Coast. 

W.  E  SlUil Acid,  former  publisher  of 
the  Renfrew  (Out.)  Mercury,  which  was 
i<  'i>  'i'  ••,  I,:,  i.  tl  hi,  hit)  Lv :  i  uo 
«   -    presented   In    t::r   '.  mpl  ni   tl  r 

local  jKiwer  plant,  of  which  he  was 
chairman,  with  an  address  and  a  gold- 
beaded  cane  on  the  occasion  of  his  leav- 
ing Renfrew  to  take  an  important  posi- 
tion in  Toronto. 

J> 'hn  J.  OTIanagan  resigned  last  week 
as  managing  editor  of  the  new  Boston 
Telegram  and  William  N.  Hardy  was 
appointed  to  succeed  him.  Mr.  Hardy 
was  promoted  from  the  managing  edi- 
torship of  the  l.ynn  Trlcgram-Ncws, 
a!*  i  owned  by  Frederick  W.  Enwright. 
Mr.  i  >'Flanasa:i  did  not  make  known  hts 
plan*.  Mr.  Hardy  was  succeeded  as 
managing  cilitor  of  the  Lynn  paper  by 
Neil  P.  Moynihan.  who  came  from  the 
Haverhill  Gazette.  Mr.  Hardy  was  on 
the  Boston  Post  for  several  years,  for 
part  of  the  time  as  assistant  Sunday 
editor.  He  had  also  been  telegraph 
editor  of  the  Detroit  Free  Press,  later 
New  York  correspondent  of  that  paper 
and  came  to  the  Lynn  Telegram-News 
from  the  Washington  Herald,  where  he 
was  assistant  to  the  publisher. 

John  Rudolphus  Booth.  Canadian 
lumber  king  recently  celehrated  his 
rimly-fourth  birthday  and  received 
congratulations  from  all  over  the 
States  and  Canada.  Kxcept  for  an  in- 
disposition resultant  upon  a  heavy 
Cold  he  was  in  customary  good  health, 
and  confident  of  spending  several 
years  yet  in  directing  the  lumber  and 
paper  making  activities  of  the  Booth 
firm. 

Col.  George  Harvey,  was  sworn  in 
as  Ambassador  to  Great  Britain,  at  ihe 
State  Department  April  25.  He  ex- 
pects to  leave  for  his  new  post  next 
week.  Col.  Harvey  has  severed  all 
connections  with  Harvey's  Weekly 
and  it  was  discontinued  April  14. 

Col  Theodore  Roosevelt,  Jr..  has 
hail  his  first  battle  with  newspaper 
men  .He  was  acting  chief  of  the 
Navy  Department  in  the  absence  of  Sec- 
retary Dcnhy.  His  antagonist  was  Hal 
H.  Smith.  State.  War  and  Navy  corres- 
pondent for  the  New  Yotk  Times,  and 
the  champion  long  distance  question  ar- 
tist of  the  world.  After  the  smoke  of 
battle  cleared  Col.  Roosevelt  shook  hands 
with  the  correspondent  whom  he  now 
calls  "Battling"  Smith. 

IN  THE  EDITORIAL  ROOMS 

JACK  JAMF.S,  sports  page  editor  of 
the  San  Francisco  Examiner,  left  a 
note  on  his  desk  the  other  day  reading. 
"Let  Spike  Sl.ittery  sub  for  a  few  days ; 
off  on  honeymoon."    The  bride  is  C. 


Albert  G.  Nicolai.  a  Milwaukee  news- 
paper advertising  man.  suffered  injuries 
to  his  right  band  in  an  automobile  acci- 
dent in  Chicago  recently.  His  wife,  who 
accompanied  him  was  uninjured. 

Howard  W  Hartley,  of  the  editorial 
staff  of  the  Detroit  Daily  Times  and 
formerly  of  the  Detroit  News,  will  re- 
turn to  the  Munrie  find.)  Star  as  desk 
man  and  city  hall  reporter.  He  has 
been  connected  with  Detroit  newspapers 
for  six  years  and  wears  the  silver  button 
having  been  badly  wounded  at  Chateau 
Thierry  with  the  A.  F„  F. 

Leo  A,  Harrington,  formerly  reporter 
for  the  St.  Paul  Daily  News  and  Pioneer 
Press  and  later  with  the  Chicago  Jour- 


in  St.  Paul. 

William  T.  Bell,  after  supervising  the 
reporting  of  the  Minnesota  legislative 
session  for  the  Associated  Press,  is  back 
at  bis  old  desk  as  exchange  editor  of 
the  St.  Paul  Dispatch-Pioneer  Press. 

Carl  Hanton.  late  legislative  reporter 
for  the  Northwestern  News  Bureau  of 
the  Associated  Press,  has  hec-omc  sport- 
ing editor  of  the  St.  Paul  Pioneer  Press. 

Philip  Branson,  late  of  the  sport  desk 
of  the  St.  Paul  Pioneer  Press,  has  heen 
made  assistant  sporting  editor  of  the 
Disi>atch. 

James  K.  Shields,  formerly  of  the 
Buffalo  Enquirer  city  staff,  is  acting 
secretary  of  the  Erie  (Pa.)  Chamber  of 
Commerce,  following  the  resignation  of 
H.  A.  Davidson,  former  secretary. 

Will  O.  Green,  editor  of  the  Fairport 
(N,  Y.)  Monroe  County  Mail,  and  Miss 
Helen  I-'.  Hutchinson  of  Fairport.  were 
married  April  20. 

"Viv"  J.  Gray,  assistant  Sunday  and 
"rod  and  gun"  editor  of  the  Cleveland 
Plain  Dealer,  has  returned  from  a 
three  weeks'  lishiitk-  trip  in  southern 
Florida.  He  »a>  accompanied  by  Mrs. 
Gray.  "Had  a  lot  of  fun,  caught  some 
fish,  but  did  not  land  any  tarpin,"  said 
"Viv." 

George  L.  Edmunds,  who  used  to 
do  the  Senate  for  the  New  Y:<rk 
Son,  is  stated  to  return  to  Washington 
as  the  representative  of  the  h.vening 
Telegram.  Edmunds  left  the  Gallery 
shout  a  year  ago  to  become  publicity 
manager  of  the  Republican  National 
Senatorial  Committee. 

THE  BUSINESS  OFFICE 

JOHN  N.  LEACH,  formerly  with  the 
Ketterlinus     Lithograph  Company, 
Philadelphia,  has  been  appointed  adver- 
tising manager  of  the  Quincy  (Mass.)  1 
Patriot-Ledger. 

P.  H.  Battc,  for  the  past  two  years 
head  auditor,  has  been  appointed  gen- 
eral manager  of  Wilmington  <N.  C.I 
Morning  Star.  George  Tilles,  Jr.. 
formerly  of  the  Fort  Smith  (Ark.) 
Times-Record  and  more  recently  of  the 
Wilmington  (N.  C)  Dispatch,  has 
been  appointed  advertising  manager  of 
the  Star. 

Harry  D.  Jersig  has  joined  the  trade 
extension  department  of  the  San  Anto- 
nio (Tex.)  Express  and  the  Evening 
News  under  direction  of  T.  M.  Darling- 
ton, manager  of  national  advertising. 

G.  H.  Snyder  has  been  appointed  ad- 
vertising manager  of  the  F.vanstnn  (III.) 
News-Index.  Mr.  Snyder  was  recently 
manager  of  the  Chicago  office  of  Dore- 
mus  &  Co. 

W.  E.  Smallfield.  who  retired  over  a 
year  ago  after  having  published  the 
Renfrew  (Ont.)  Mercury  for  many 
years,  has  found  "the  quiet  life"  too 


JOHN  WILLIAM  DAVIS,  who 
served  as  Ambassador  to  Great  Brit- 
ain during  the  last  term  of  President 
Wilson's  admin- 
istration,  on 
April  22  was  ap- 
pointed general 
counsel  for  the 
Associated  Press 
by  the  board  of 
directors  at  the 
meeting  in  New 
York.  Mr.  Davis 
has  within  the 
past  month  be- 
come a  member 
of  the  firm  of 
Stet«on,  Jennings 
&  Russell,  New 
succeeding    the  late 


York    attorney  s, 

Frederick  Brach  Jennings,  who  also  w 
general  counsel  for  the  A.  P 

Mr.  Davis  was  born  at  Clarksburg. 
W.  Va..  and  was  educated  at  Washing- 
ton and  I.ee  University,  University  of 
West  Virginia  and  at  the  LTniversity  of 
Birmingham.  England.  He  was  assist- 
ant professor  of  law  at  Washington  and 
Lei  University,  and  later  practised  at 
Clarksburg.  After  serving  two  terms 
in  Congress,  he  resigned  to  become  solic- 
itor-general of  the  United  States,  serv- 
ing from  1913  to  1918,  when  he  was 
appointed  Ambassador  to  Great  Britain 
Mr.  Davis  is  a  member  of  Phi  Beta 
Kappa.  Phi  Kappa  Psi,  an  F.Ik  and  a 
Mason,  and  is  also  a  member  of  the 
National  Press  Chll  of  Washington. 


monotonous  for  his  taste  and  has  ac- 
cepted an  important  position  with  a 
Toronto  business  house. 

Walter  J.  Healy  has  been  appointed 
advertising  director  of  L'Evcnemcnt, 
Quebec,  and  Le  Nouvelliste.  a  re- 
cently-established French  daily  pub- 
lished at  Sherbruoke,  Que.  The  two 
papers  are  owned  by  a  syndicate  of 
French  -  Canadian  business  men. 
L'Evcncment  is  under  the  management 
of  Florian  Fortin  and.  Le  Nouvelliste 
under  that  of  Romuald  Bourquc. 


Prior  to  Mr.  Ross'  connection  with  the 
Miller  company,  he  was  for  three  years 
Pennsylvania  manager  for  the  Fairchild 
Publications,  with  headquarters  at 
Philadelphia. 

Willis  Gale  Gray  has  recently  been 
made  director  of  sales  promotion  with 
the  Jackson  Corset  Company.  Jackson, 
Mich.  Mr.  Gray  assumes  his  new  du- 
ties in  addition  to  those  of  advertising 
manager. 

\V.  A.  Carlson.  Jr.,  of  the  advertis- 
ing and  sales  department  of  the  Reo 
Motor  Car  Company,  I-ansing,  Mich., 
and  Miss  Bernadine  E.  Wordcn.  of 
l-ansing,  were  married  in  Lansing  re- 
cently. 

Cedric  B  Smith  has  left  the  Profes- 
sional Engineer,  Chicago,  to  become  ad- 
vertising manager  of  the  Chicago  Bridge 
&  Iron  Works. 

Bernard  H.  Brunncr  has  resigned  as 
advertising  manager  of  Parsons  &• 
Whittemore,  Inc.,  of  New  York,  and  has 
gone  into  business  for  himself  as  an 
editor  of 


George  E.  Guise,  for  many  years  on 
the  Minneapolis  News  and  Tribune,  has 
been  appointed  general  manager  of  three 
Detroit  theaters  by  Charles  H.  Miles, 
owner.  Mr.  Guise  was  promoted  from 
advertising  and  general  press 
attve  of  the  three  theaters. 


r^LARK  F.  ROSS  has  resigned  as  * 
rector  of  sales  and  advertising  for 
the  S.  S.  Miller  Hosiery  Mills  at  Read- 


NOTES  OF  THE  AD  AGENTS 

P\\RL  S.  SCHACK,  formerly  of  the 
copy  department  of  the  George  Bat- 
ten Company,  has  joined  the  copy 
di-partmcnt  of  the  Philip  Kobbe  Com- 
pany, New  York. 

H.  M  Van  Hoesen  has  joined  the 
John  L  Gough  Advertising  Agency  of 
Indianapolis.  Mr,  Van  Hoesen  was 
formerly  with  Bert  L.  White  Company, 
Chicago. 

Joseph  C.  dries,  formerly  of  the  John- 
son Studios,  of  Chicago,  has  gone  with 
the  Charles  Everett  Johnson  Company, 
of  the  same  city. 

The  Ferry- Hanty  Advertising  Com- 
pany, will  move  its  Chicago  office  on 
May  1,  from  the  Kesner  Buliding.  to 
the  eleventh  floor  of  6  North  Michigan 


Among  tKe  papers  tkat  Kave  signed 

con- 

tracts  for  tKe  Haskin  Service  for 

tKe 

coming  >>ear  are  tKe  following: 

The  San  Francisco  Examiner 

'TKe  Memphis  News-Scimitar 

The  Rocky  Mountain  News 

The  Denver  Times 

The  Arkansas  Gazette 

The  Great  Falls  Tribune 

The  Pueblo  Chieftain 

The  Colorado  Springs  Evening  Telegraph 

The  Helena  Independent 
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It  was  ascertained  that,  from  various 
sources,  there  was  a  maximum  possi- 
bility of  300,000  tons  available  from 
European  source*.  It  was  alio  esti- 
mated thai;  if  100.000  tons  of  European 
paper  were  brought  Into  this  market  it 
would  be  torn  dent  to  break  Ike  spot 
market.  Special  attention  was  given  to 
Ike  development  of  European  offerings 
and  also  to  reduction  in  price  quota- 
tions. Through  the  effort]  of  your 
Committee  and  the  co-operation  of  cer- 
tain members  early  in  September,  for* 
cign  quotations  at  7%  cents  and  7  cents, 
ci.f.  Mew  York  were  scoured. 

A  steady  drop  ut  the  spot  market  for 
both  domestic  and  foreign  paper  con- 
tinued with  the  result  that  orders  were 
placed  for  foreign  paper  in  December 
for  1921  delivery  at  prices  under  those 
quoted  on  domestic  paper  for  1921  con- 
tracts. While  no  accurate  data  Is  avail- 
able it  it  conservatively  estimated  that 
contracts  placed  for  European  paper 
for  1921  delivery  exceeded  100.000  tons. 

Trie  Hint.  Bill 

The  efforts  of  your  Committee  to  se- 
cure a  change  iu  the  wording  of  the 
tariff  measure  relating  to  news-print, 
from  "five"  to  "eight"  cents  per  pound 
to  that  news-print  valued  at  not  above 
eight  cents  per  pound  might  be  im- 
ported duty  free  resulted  in  the  intro- 
duction of  the  Hull  Bill,  R  R.  12260 
(Exhibit  F),  which  became  a  law  April 
24rti,  1920. 

This  law  provides  that  news-print 
valued  at  not  above  eight  cents  per 
pound  in  the  country  from  which  en- 
ported  be  admitted  to  the  United  States 
free  of  duty  for  a  period  of  two  years, 
or  until  April.  .1922.  at  which  time  the 
five-cent  limit  automatically  becomes 
effective  unless  changed  by  subsequent 
measure.  It  may  he  stated  this  change 
in  the  tariff  resulted  in  the  importa- 
tion of  a  considerable  quantity  of  news- 
print, which  would  otherwise  have  been 
subject  to  the  12  per  cent  ad  valorem 
duty  at  least  up  to  the  early  fall  months 
when  the  break  in  spot  market  prices 
occurred. 

The  Underwood  Resolution  (Exhibit 
G)  requesting  Canada  to  remove  the 
embargo  on  export  of  pulp  wood  from 
crown  lands  was  passed  by  both  Houses 
of  Congress  but  was  not  signed  by  .the 
President 

Kipott  or  Hzjumtes  on  Run 

RaSJOLVTIOK 

Of  the  various  Bills  introdnced  in 
the  66th  Congress,  calling  for  investiga- 
tion of  the  news-print  industry,  the 
only  one  on  which  hearings  were  had 
was  Senate  Resolution  164.  introduced 
by  Senator  Reed,  of  Missouri,  which 
had  hern  referred  to  a  sub-committee 
of  the  Committee  on  Manufactures. 
Hearings  extending  over  several  weeks 
were  commenced  April  26th.  Witnesses 
representing  all  classes  at  publications, 
manufacturers  of  news-print,  paper 
brokers  and  dealers  appeared*  lief  ore 
the  Committee.  The  report  of  the  sub- 
committee (Exhibit  H)  was  submitted 
to  Congress  June  5th.  loo  late  for  ac- 
tion before  adjournment 

FaeicHT  Caff  Shortage 

Because  of  car  shortage  during  April 
and  May  the  situation  regarding  the 
shipment  of  paper  from  tile  mills  and 
shipment  to  the  mills  nf  nror>sary  raw 
nuiterials  became  critical.  Through  co- 
operation with  railway  and  transporta- 
tion executives,  your  Committee  aided 
in  •ecurittg  preferential  consideration 
for  the  expediting  of  shipments  of  raw 


materials  into  the  mills  and  also  of 
news-print  from  the  raids,  and  few,  if 
any.  publishers  were  seriously  embar- 
rassed and  then  only  temporarily,  in 
delays  in  receipts  of  their  shipments. 

In  July  we  received  an  appeal  from 
paper  manufacturers  who  were  seri- 
ously embarrassed  because  of  insuffi- 
cient curs  to  supply  the  pulp  wood  and 
wood  pulp,  coat,  and  various  other  ma- 
terials entering  into  the  manufacture  of 
news-prut.  It  appeared  that  unless 
sufficient  ears  could  be  secured  certain 
of  the  mills  would  be  forced  to  cur- 
tail production,  but  fortunately  no  null 
was  forced  to  materially  decrease  pro- 
duction through  inability  to  secure  cars 
for  transportation  of  necessary  raw  ma- 
terials. 

Assistance  to  Mehiess  and  Small 
Pi  uisiiu] 

During  the  year  many  calls  were  re- 
ceived from  members  and  a  number  of 
small  publishers,  not  members  of  the 
Association,  for  information  and  assist- 
ance in  securing  paper  in  emergency, 
and  for  both  domestic  and  foreign  ton- 
nage for  1921  deliveries. 

While  your  Committee  was  not  aide 
in  every  instance  to  meet  these  requests 
fully,  it  is  gratifying  to  report  that  it 
met  with  a  very  considerable  decree  of 
success  especially  in  securing  paper,  in 
several  instances,  at  prices  somewhat 
under  the  quotations  prevailing  at  the 
time. 

The  following  may  give  some  idea  of 
what  has  been  done  in  this  direction: 

Of  78  publishers  who  either  wrote  or 
called  at  this  office  in  connection  with 
news-print  supply,  II  covered  Inquiries 
regarding  contracts  for  1921,  Wc  re- 
ported on  conditions  and  proffered  as- 
sistance should  it  he  needed,  hut  were 
not  further  advised, 

Korty-five  publishers  in  need  of  emer- 
gency supplies  or  paper  for  early  deliv- 
eries were  immediately  notified  of 
offerings  in  our  possession  which  would 
fit  their  requirements,  or  we  secured 
from  local  dealers  quotations  which 
were  promptly  forwarded.  Of  this 
number,  we  were  advised  in  ten  in- 
stances that  an  order  had  been  placed 
as  a  result  of  our  action,  two  of  them 
bring  orders  for  a  considerable  amount 
of  European  paper.  Others  suggested 
we  ask  die.  dealers  to  communicate  di- 
rect, and  on  the  remainder,  although 
not  advised  of  the  outcome,  we  have 
reason  to  believe  that  several  of  them 
placed  orders  with  Arms  with  which  we 
put  them  in  touch. 

On  the  balance,  or  22,  we  furnished 
lists  of  dealers  in  order  that  the  pub- 
lishers might  take  op  direct  with  them 
the  question  of  their  needs,'  answered 
Inquiries  regarding  quotations  published 
in  our  bulletins,  and  furnished  various 
other  information  on  the  subject  of 
news-print  supply. 

During  October,  1920,  a  questionnaire 
(Exhibit  1)  was  sent  to  all  members  of 
the  Association  m  order  that  your  Com- 
mittee might  assist  any  who  were  with- 
out contracts  and  might  need  assistance 
in  securing  a  supply  of  news-print 
Three  hundred  and  seventy-five  replies 
were  received.  Indicating  that  practically 
one-half  of  them  had  covered  their 
1921  requirements;  some  had  assurances 
for  part  of  their  needs  white  less  than 
100  had  not  at  that  date  taken  up  the 
question  of  contract  These  were  fol- 
lowed up  at  a  later  date  when  it  de- 
veloped that  the  majority  of  those  with 
whnm  we  were  in  communication  had 
contracted  or  were  quite  certain  of  do- 
me so,  Nine  (9)  members  asked  for 
information,  and  we  wrote  them  fully. 

Whenever  wc  learned  of  quotations 
which  seemed  tn  lie  particularly  attrac- 
tive, we  wired  or  wrote  to  members 


who,  it  was  thought,  might  be  inter- 
ested. In  several  instances,  publishers 
asked  for  further  information  and  we 
put  them  in  direct  touch  with  the  deal- 
ers, and  it  is  our  thought  that  some 
sales  resulted.  Others,  although  not  in- 
terested at  .the  time,  expressed  their 
appreciation  of  our  efforts  lo  keep  them 
posted. 

At  various  times  throughout  the  year, 
we  have  answered  inquiries  regarding 
the  financial  standing,  reliability,  etc.,  of 
dealers  offering  news-print  on  the  spot 
market 

Bl  LU.ll.ss 

During  the  year  special  attention  has 
been  given  to  frequent  Issues  of  the 
"B"  Special  News-Print  Bulletins. 
Every  effort  has  been  made  to  make 
these  bulletins  comprehensive  and  to 
supply  members  with  information  hav- 
ing a  direct  bearing  on  news-print  mat- 
ters. In  this  connection  charts  have 
been  published,  showing  production, 
consumption,  stocks  on  band,  imports 
and  exports,  and  volume  of  advertising, 
together  with  collateral  tables  and 
data.  These  charts  have  been  of  spe- 
cial value  rn  showing  the  trend  of  ad- 
vertising, volume  of  demand  for  newt- 
print,  increase  in  production,  and  stocks 
on  hand  at  the  mills  as  well  as  pub- 
lishers' stocks.  Frequent  report  of 
dealers  offering  news-print  on  the  Spot 
market. 

Coittbact  Paters 

Tbi  name-print  piper  easuufgetiarerg.  wits 
few  except! m> ft.  nude  their  tun  acwe-peiut 
contracts  an  an  adjustable  baefia,  id  fee  as 
price  was  ooacerned.  Some  were  la  as  ad' 
justed  quarterly,  outers  semsonnunUy. 

At  the  time  of  tbe  1*30  Caavtaooa  contract 
prices  were  as  follows: 
International  Paper  Co..  2d  quarter,  s  eeata. 
Canadian  Export  Paper  Co..  Ltd.,  1st  4  t 


Manmiqoc  rale  a  Paper  Co, 

Mauinique,  Mich   SO  May 

Maine  Palp  &  Paper  Co.,  Skow- 

bnan,  lie.  .  .7TT.   If  Sec*. 

Crown  WUbuncUE   Paper  Co* 

West  Lira,  Ore.   SO*  Nov. 

Kennebec  Paper  Co..  Aura  eta. 

He   Mr  Dee. 

Lavrrotidr    Co.,    Ltd.,  Grand 

Hew,  One.   70  Dee. 

Waehhopion  Pvtp  ft  Paper  Corp., 

Pots  An  (sin.  Wash.  .   M  Bon. 

■  W.II  later  .«««e  to  SO. 

1121 

Price   Bros,   Ltd,  Kcnogami, 

Owe   so  Jam. 

Laaetatkle    Co.,    Ltd,  Grand 

lies*.  Our.    70  Pen, 

Ontario  Paper  Co.,  Ltd.,  Thot- 

old.  Out    SO  Apr. 

Junbin  Paper  alius,  ran  Modi- 

sea,  Iowa   10  Apr. 

Inland  Empire  Paper  Co..  M0I- 

wwod.  Wash   »  May 

Itasca  Paper  Co.,  Grand  Rapidr. 

Minn  11  to  IS  Mar 

Couiolldatcd  Water   Power  at 

Paper  Co,.  Wisconsin  Rapidr. 

.Wis.   10  ;«ron 

Spanish    «i»rr   Pulp  k  Paper 

Mills,   Ltd..  SMifeon  Falle. 

Oat,  "...   M  June 

Ahltihl  Power  •  Paper  Co.,  Ltd.. 

1  mouses  Fella,  Oni   (J  J«ly 

AbitiM  Power  at  Paper  Co..  Lid., 

Iroquois  Falle,  Out.-.   1»  Jute 

International  paper  Co.,  Tarn 

Riser*  Owe    2*0  Sept 

rToaaHn- Mora  Ln  rifle   Paper   Co..  Menominee. 

MM.,  is  ptannkng  to  atari  a  paper  aaauehluc 
at  as  cany  date,  with  dully  capacity  al  SO 
tons.  While  it  fa  probable  the  max  bine  win 
atari  on  tomr  grade  other  than  news,  it  wrfll 
be  ao  equipped  aa  lo  make  newa-print,  fit 
deaired. 
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•  Ontario  Paper  Co..  year.  4.* 


<  ■ 
Mmneestu 
cents. 

George  H.  Mead  Co.,  1st  6  months,  4H  cents. 
Great  Northern  Paper  Caw,  pear,  4  cents. 

$abon]ucat  prices  for  the  year  were' 
International  Paper  Co.,  Id  quarter,  SM  cents; 

4th  quarter.  «K  renin. 
Canadian  Export  Paper  Co.,  Ltd.,  Id  quarter. 

J 16  cental  4th  tweeter,  *W  «nu. 
George  H.  Mead  Co.,  2d  t  wtoartho,  I  cants, 

la  September,  lie  International  paper  Com- 
pany nadlScd  Its  ewMumeta  that  a  twenty  par 
cent,  reduction  wuwld  ba  anode  fin  nmanat  of 
tonnage  aupplled  on  eonlreete  foe  1121,  At 
approximately  tbe  aac  time  the  Canadian 
Export  Paper  Co..  Ltd.,  aotlard  a  number  al 
its  customers  thai  Is  would  ba  unabbt  10  supply 
them  with  new*. print  during  1921. 

In  N member  and  December,  annoaaeementa 
ware  asade  ol  1*21  contract  prices  as  fallows: 
International  Paper  Co.  let  quarter,  Slf  cento, 
Canadian  Eapon  Paper  Co..  Ltd..  tat  quarter. 

(Id  cents. 

Minnesota  4  Ontario  Paper  Co.,  lot  « 

t.  r.m, 

Groat  Northern  Paper  Co..  par,  S  cent 
Oaone  H.  Mead  Co..  1st  6  months.  T  ce 
ft.  U.  Craop  and  Co.,  Tepreaeotinp  Gould  Paper 
Co.,  lot  quarter.  »»  eon's. 
Pviepsont  Paper  Co..  pear.  ?«. 

A  number  ol  changee  ware  made  tn  these 
announced  prices  aa  many  pahliibrrs  relnsed 
to  clooe  at  the  naueaiioma  named.  The  revised 
prices  were  aa  totiowo: 

Mlaaeanta  as  Ousrtn  Paper  Co..  tfi  cearts  for 

lai  •  momba. 
George  H.  Mead  Cav,  tyi  cuata  toe  lis  quarter. 
Is.  &  Craig  and  Co.,  rrprrftrnttng  St,  Segea 


FoBowlngst  comma  iidaiennt  embodied  in  the 
resolution  (Exhibit  Al  fur  the  ssraiorvwtiou  of 
news-mint  adapted  by  the  1120  (narration. 
President  Williams  appointed  the  following 
Committee  to  supervise  and  carry  out  the 
proriaiaaa  ol  the  acid  Nanlmloa: 

Roaeoe  Chapman,  Boekford.  (111.)  Star. 

W.  J.  Pope.  Waterhury  f^nn-lEcpoblicUD, 

W.  8.  Cow  tea.  Spokane  (Wash.)  Spokeeanwn- 
Reriew. 

Charles  I.  Stewart.  Lexington  rKy.l  Herald. 

WiOiam  S.  Brvnnt,  CPueraon.  Jlfj.l  Pre-.. 
Guardian.  Chairman. 

The  Rue  marling  of  the  Gomntiltce  was  hard 
in  New  York  on  Hap  IS,  following-  which  an 
appeal  for  conservation,  oxpether  with  pledgee 
and  tonnage  report  blanks  <  Exhibit  Bl.  wn 
mailed  la  pahlithrte  ol  don>  newspapers  and 
tent  to  national,  state  and  local  editorial  and 
publishers  aaaoctaliont  lor  ilietrlbntion  to  the 
weekly,  temiweekly  and  triweekly  peMacstiona. 
A  lane  number  of  pledgee  wen-  racoived  from 
puhlabcrs  whs  agreed  to  keep  out  ol  the  spot 
market  anal  la  restrict  the  ana  at  arne-prtirt 
for  ihe  trmuninc  months  of  192s,  and  to 


»*ior  1 


Marco. 


Paper  Co..  I  oenta  lor  year. 
Pqepicol  Papec  Co.,  tti  cents 

Contract  prater  for  the  aceo  

tWI  wen  fust  anaouneed  as  foHowss 
IntenHttlaaal  Paper  Co.,        fdr  second  quar- 
ter of  SM  cents  for  balance  of  year. 
Canadian  Export  Paper  Co,  Ltd..  i%  cents. 
Hanna  Paper  Corp.  (formerly  Renungioo  paper 
k  Power  Co.),  i./ti  lor  second  quarter,  or 
tbi  cents  for  balance  ol  pear. 
Gnome  B.  Mad  Co.,  lyi  ccnti. 
N..r<hnrnt  Paper  Co.,  5  cents. 
Fieri,,  Prayn  ft  Co-.  5*4  cents, 
□imago  Falls  Palp  ft  Paper  Co,,  5,7  cents. 

Tap  Iniernathsnnl  Paper  Company  an  bee- 
i^mtir  r<-riord  Hp  price  to  5H  cento  for  the 
second  qtauhrr, 

The  Slfaneaota  and  Ontario  Paper  Coeoutny, 
on  April  1,  announced  a  reduction  cd  $17  per 
ton.  makfoc  the  price  tar  lb*  orenad  quarter 
S.SS  cents. 

laoaascn  Haws  Pout  Psooik  rinu. 
The  fullowinp  in  a  lial  of  new  toanamr  which 
caunn  lain  tiRnloction  during   ISIS  and  >he 
early  pan  of  1*21,  with  new  tonna«e  expected 
for  the  balance  ol  ibe  pear: 

Daily       When  Pro 
Capacity  rtuetion 
Set  Timio  rlarred 
JSJO 

Eacanaha  Palp  ft  Paper  Co.,  Ka- 

ennaha,  Mich   Stl  Feb. 

Spaaish  River  Pulp  and  Paper 

Mills,  Ltd..  Eaponola.  Out.:..    Sa  Fab. 
Rnrnnalia  Pulp  ft  Paper  Co.,  Ea* 
coioba,  Mich   SO  May 


—  tonnage  used  ttnnaa  a 
like'  period  ol  111*. 

Each  month  thereafter  a  request  toe  ton- 
nage report*  (Exhibit  C»  was  mailed  to  doily 
newepaner*  baring  a  circulation  ad  S.000  or 
over.  The  repnrla  comptbed  from  month  ta 
month  dcmooiouahrd  that  tbe  majority  of  iho 
puhtlabera  reporting  were  endeavoring  to  keep 
ctaaswnptlon  below  the  amount  need  during 
the  corirspnndiac  roontho  of  I9IS.  and  rifhi 
here  ii  la  only  lair  In  autr  tbst  a  greater 
proportion  of  large  newspapers  responded  than 
tbe  smaller  or  medium  eixr. 

-•-irral  methotli,  ut  e<,nurvatiun  were  »ag 
leMcn.  and  th*  two  mast  generally  pat  htto 
effect  were  the  increase  la  the  soHine  price 
aad  inrrnae  in  adeertiilaa  ratoe,  beridea  aa 
Inerpaae  in  the  percentage  of  adeeeciaane  as 
r,.mp.ired  to  news  matter.  Many,  if  not  moat 
vl  the  newopgperg  whfrb,  until  the  awed  for 
oonaerraiion  became  go  erideut.  had  main- 
tained a  one-cent  idling  price,  loktod  the 
rankft  of  thorn  telling  at  1  cents,  and  there  war 
a  general  nanremenl  on  tbe  nart  ol  twa-cwat 
newsso^eim  to  twice  their  selling  price  to  t 
cents,  with  eorrespondinc  increases  In  wee-Up 
and  yearly  eobecrt prion  rates. 
.The  results  ol  ibe  geonnnaits  and  conserva- 
tion practises]  ware  soon  referred  in  spot  mar- 
ket jojees  which  had  born  around  Id  conti  in 
Apt  .1 


her  domestic  apot  quedaiaono  were  *M  10  6M 
cento,  with  Eutopeaa  paper  plentifully  offered 
at  from  a. So  10  SM  rrnu 

Another  slnniueant  result  ip  ahown  fin  the 
iiwipaie  ip  nUishera'  asaeka  ol  orwa  print 
irom  M  days*  supply  In  March  to  Si  dapa* 
'    the  hlgbeal   point  shorn  einee 
'  In 


in  Aiurust.  1l 
Mneeh.  191*. 


Ina  SJ  day»'  npedy  m  hand  ami  la  truant 

The  ConeeTvatiow  Hriolntion  Committee  ha. 
been  appwinted  for  Ihe  oeriod  Map  lot  to 
December  Slai.  IKS,  so  its  float  eequoet  for 
tontuee  report  covering  the  month  id  Oe- 
nmhrr  war  mailed  la  January  with  a  teller 
in  which  thr.CrimmtUgf,  thrash  Its  t  tiaie- 
man,  extended  to  nuhliohcrs  thanks  lor  toe 
hearty  cn-oweratiuo  ihnwn  in  conoervina  Mtu- 
ply  as  an  aid  In  righting  the  market. 


A.N.P.A.  LABOR  REPORT 
IS  PRINTED  ON 
PAGE  100 


Ednor    A    I'uHiskrr  jor    April    30.  1921 


ALCO-GRAVURE 


Editor    A-    f'ublishrr   jvr    April    JO,  1921 


"his  Telegram 
was  sent 
to  Our  Newspaper 
Customers 


WES1 


mm 


UNION 
(AM 


and  brought 
the  following  Replies 


K  "•****  ••  ■»  mMt  «.■.».».  KiMla  u  u  ajaJlH  ml  Ma 


by  W 


ire  an< 


'    ■■  rr.tt:. 


Letter 


s~  Y-"»     .1.1:  Utx.  ■  ••»• 


mr  V  .f  «•».  «-~* 


UNION  ^* 
(AM 


•  «aa>  ui  u  n 


rim    ru  ftu  «  *«i  n  4|  t 


OSS* 


'  ««-!•  tC    10 IT    an  1) 


WESTEgM  UNION  — 
^^gj  TELTORAM 


-  i 

,  UNION 
(AM 


i  mi  tm*  **u» 

0  •  "urn  un  aut*a*  n-  >•  *  •»  ■  iW 
•umi  »mim  «t  m  «ur  ft  mtrn  n  iw  i 


7rV 


U»    »ru>  .f*l 


IV  fto,  »~ 


Br.      i-  bm*.  •*)!«.■■, 

Blllll.  lac. 
M  ta*  It., 

'"I,  >.f. 


to  MM  «•  T»r»  fl*at   t«     ..a  .... 
r«r*»  Mf  «M   »♦  M  at    »•  iltlflll  e*MMllU 

•*  a*  m$  Um  m  to  ftmllto  ato  wnlM  ••> 
••*  NMMlt  t*«B  HW  tol%to-f*  |im  M 


TELEGRAM 


WESTERN  UNION 

telBSram 


aw  .a  "1  T»**t»  •toi  l- 

<ION  ~— "I  I  «i 

f  «S—    ■  »H  l«u»-l 

am  u.  iMt 


ITTn'u 


■  *  *  **M.  raaatam. 

■  l»W    fTI  ITait. 

•n  nm.  ■  i. 

■_■*!  ■»■§  araai  »  »  u  to  mj>  mama  «  mi  itu  <aj  rra 


aua«r  4I&  «  aaif  wn  »  rai •  rjn  axt  a  lim  aajaj 
'  tiontwia  tun  r»  a»o  awi  irtn  im  i  aaw 
»™i  immr.mm  ntr  tiemi  an  i—aalm 


I 


•  atM  avni  rw  v  1  19  st 


PS  WESTI 


UNION 


telCCram 


ALCO-GRAVURE 

Incorporated 
NEW  YORK 
ST.  LOU  IB 
BALTIMORE 


J  t  r.a  Mai&aTT 
jt^-Mliraja^  iic 
_«m»  u  rmrr 
n*  im  1  t 

■i-iim.  jubui™  aim  1-  nt  ^au  10  >•  ^rrt  ua 
Utalilli.umiiri,,,,,^.,  "  ^  °"»"'  ' 


Wc 


mv.tc  a  pcrwnal  inspection  of  our  THREE  PLANTS  all  of  which  are  complete 


in  equipment 
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HARDING  ASKS  FOR 
AID  OF 


{.Continued  from  page  19) 


g,  it  is  of  paramount 
concern  to  make  certain  that  our  vessel 
will  answer  to  the  helm- 

"That  we  are  entering  upon  such  an 
era,  w  ho  can  doubt?  With  our  far- 
flung  insular  possessions,  our  nevr  mer- 
chant marine,  our  foreign  debts  and  in- 
vestment*, and  our  expanding  trade, 
with  our  rightful  insistence  upon  the 
"open  door,'  and  our  eager  desire  for 
peace,  it  is  quite  conceivahle  that  for- 
eign policy  may  become  not  merely  an 
important,  but  the  most  important  fac- 
tor in  our  national  life.  It  can  be  safely 
based  only  upon  information  transmit- 
ted with  exactness  and  digested  without 
prejudice. 

"This  leads  me  to  say  a  word  on  a 
subject  which  lies  very  near  my  heart, 
and  in  which  1  can  no  longer  be  sus- 
pected of  a  personal  interest.  I  think 
you  will  agree  that  no  matter  how  dili- 
gent or  faithiul  the  agents  of  the  Asso- 
ciated Press  may  be,  or  how  many  are 
lite  outposts  from  which  they  watch  the 
passage  of  events,  the  Government  can- 
not act  upon  newspaper  report  alone. 
It  must  have  its  own  staff  of  trained 
correspondents  and  agents.  Notwith- 
standing an  upinion  which  seems  to  have 
prevailed,  the  diplomatic  and  consular 
service  is  not  and  never  was  a  merely 
ornamental  branch  oi  the  Government. 

A»«s  Aid  for  Diplomatic  Sanrccx 

"On  the  contrary,  it  is  our  first  line  of 
defense.  The  trendies,  therefore,  should 
be  manned  with  troops  who  are  both 
well  trained  and.  what  is  equally  impor- 
tant, well-equipped  and  well-fed.  They 
should  not  be  required  while  they  are  in 
service  to  forage  on  the  country  or  to 
act  as  their  own  commissaries.  Nothing 
is  less  democratic  in  our 
than  our  refusal  to 
who  serve  us.  The  nation  has 
the  right  to  the  services  of  all  her  sons, 
rich  and  pour  alike,  but  she  should  not 
ask  it  upon  terms  such  that  none  but 
those  with  private  means  can  afford  to 
5:rvc.  She  should  maintain  her  repre- 
sentatives abroad,  not  in  luxury  or  os- 
tentation, but  in  such  manner  as  her 
own  dignity  requires.  The  only  truly 
democratic  rule  is  that  no  public  office 
should  he  a  source  of  private  gain;  on 
the  other  hand,  it  should  not  impose 
upon  the  holder  a  personal  loss. 

"I  am  speaking  not  only  of  ambassa- 
dors and  ministers,  but  equally  of  the 
trained  personnel  of  our  diplomatic  and 
consular  service,  without  whose  efficient 
aid  no  chief  of  mission  can  hope  to 
discharge  his  duties.  I  know  many  of 
these  men  and  I  am  proud  of  them.  By 
and  large,  they  are  an  able,  devoted  and 
efficient  body  of  public  servants.  As  one 
after  another  has  cume  to  me  in  recent 
years  to  confess  his  discouragements 
and  has  asked  whether  I  would  advise 
him  to  spend  more  of  his  life  as  a 
diplomat,  it  has  been  a  source  of  keen 
regret  Uiat  I  could  not  more  sincerely 
urge  him  to  do  so. 

Ave*  sec  Saiahv  $1,892 

•  "The  average  salary,  I  am  told,  paid  to 
officers  of  career  in  the  diplomatic  ser- 
vice is  S1J92.  For  this  they  are  ex- 
jierteil  to  abandon  all  private  pursuits 
and  to  maintain  themselves  abroad  un- 
der circumstances  that  render  many  per- 
sonal economies  impossible.  If  we  are 
to  hold  these  men,  as  we  must  hold 
tlicm.  three  things  seem  to  me  to  he  im- 


families  so  that  they  may  work  in  con- 
tentment. 

■'Second,  a  retirement  system  which 
will  relieve  them  from  the  fear  of  a 
id  dependent  old  age;  and 
Third,  a  reasonable  possibility  of 
promotion  for  merit  to  the  highest  posts 
so  that  each  man  may  go  hopefully,  like 
Napoleon's  soldiers,  feeling  that  he  has 
a  marshal's  baton  in  his  knapsack.  And 
behind  them  we  must  station  at  all  times 
a  State  Department,  adequately  and  com- 
pletely manned  to  digest  and  act  on  the 
information  it  receives.  Men  do  not 
ualhcr  grapes  of  thorns  or  figs  of  this- 
tles, and  wc  shall  not  reap  a  harvest  in 
foreign  fields  unless  wc  are  willing  to 
pay  the  cost  of  sowing.  We  should 
eithefl  support  our  foreign  service — 
which  is  but  simple  justice — or  abandon 
it.  which  would  be  criminal  folly. 

"I  know  of  no  reason  why  I  should 
longer  convert  a  semi-social  meeting 
into  an  occasion  for  airing  my  indi- 
vidual views.  Let  me  thank  you  again 
for  this  opportunity  to  address  you  and 
close  with  worlds  descriptive  of  your 
function  which  deserves  to  be  written  in 
letters  of  fire: 

"'No  great  and  lasting  wrong.'  says 
the  gentleman  I  am  quoting,  'can  be  in- 
flicted upon  the  sons  of  men  anywhere 
so  long  as  this  fierce  blaze  of  publicity 
is  beating  upon  the  scene.  For  in  the 
end,  the  world  must  know,  and  when  the 
world  knows,  justice  must  he  done.  The 
most  absolute  and  irresponsible  author- 
ity must  finally  yield  to  the  demands  of 
a  great  public  sentiment.' 

"This  language  from  the  pen  of  Mel- 
ville E.  Stone  is  at  once  the  creed,  the 
shibboleth  and  the  justification  of  the 
Associated  Press.    Long  may  it  pursue 

its  lofty  errand." 

CANADIAN    MEETINGS    MAY  3-S 


Publishers     and     M.mUn     oi  the 
"C.  P.  L."  <T.th*r  in  Toronto 

The  annual  meeting  of  the  Canadian 
Daily  Newspapers'  Association  will  be 
held  in  Toronto,  May  3,  in  compliance 
with  a  rhange  in  the  by-laws,  which 
moves  the  convention  from  October  to 
immediately  follow  that  of  the  Amer- 
ican Newspaper  Publishers'  Association, 
of  which  many  of  the  Canadian  pub- 
lishers arc  members.  Sessions  will  be 
held  in  the  King  Edward  Hotel. 

The  annual  general  meeting  of  the 
Canadian  Press,  Limited,  will  be  held  at 
the  Prince  George  Hotel  on  May  5.  at 
10  A.  M.  This  meeting  also  has  been 
shifted  from  October.  The  outgoing 
directors  will  meet  May  4  and  the  new 
board  immediately  after  the  annual  con- 


N.  Y.  Now.  Starts 

The  New  York  Daily  News  will  start 
a  Sunday  edition  May  1,  to  sell  at  five 
cents  w  ithin  the  city  limits  and  10  cents 
elsewhere.  It  will  he  a  tabloid  illus- 
trated paper,  like  the  daily  edition,  with 
a  special  insert  of  Chicago  Tribune  Sun- 
day features. 


Will  Mnt  June  2H.J«I>  1 

The  New  York  State  Press  Associa- 
tion will  meet  at  Ithaca.  June  29,  30  and 
July  1.  The  New  York  Associated 
Dailies  meet  in  Geneva.  June  28.  The 
arrangement  will  allow  members  to  at- 
tend both  gatherings  if  they  desire  to 
do  so.   


•'First,    adequate    compensation  and 
for  themselves  and  their 


Asks  Help  for  Forest 

Secretary  of  Agriculture  Wallace 
wrote  letters  several  days  ago  to  the 
Governors  of  all  the  Slates  asking  their 
eo-opcration  in  the  nation  wide  observ- 
ance "f  Forest  Protection  Week.  May 
22  to  2*  set  by  President  Harding 


G.  LOGAN  PAYNE 

Announces  the  opening 
of  a 

PACIFIC 
COAST 
OFFICE 

427  Security  Building 
LOS  ANGELES,  CAL. 


M.  F.  Harris,  formerly  Ad- 
vertising Manager  Armour 
&  Co.  and  later  Advertising 
and  Sales-Manager  French 
Lick  Springs  (Pluto  Water), 
will  be  in  charge  as  west- 
ern manager.  ,< 
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Editor    &    Publisher    for    April    30,  1921 


REPORT  OF  A.  N.  P.  A.  LABOR  COMMITTEE 


Many  members  of  the  Association 
have  hart  serious  differences  with  labor 
unions  of  the  printing  trade  during  the 
past  year,  though  trouble  has  not  been 
quite  so  prevalent  a*  during  the  preced- 
ing twelve  ninths.  There  were  nine- 
teen strikes,  most  of  which  were  illegal 
and  the  majority  of  which  were  not 
voted  upon  officially  by  the  unions  con- 
cerned, but  were  brought  about  by 
agitators  and  were  what  is  called  "in- 
dividual action."  There  were  twenty- 
four  near  strikes.  In  most  of  the 
cities  in  whi< 
ing  the  past  year, 
finally  made  and 
tinned. 

The  Bl.NGHAHTON  C*SK 

In  Binghamton,  N.  Y.,  a  strike  was 
called  with  the  approval  of  the  Execu- 
tive Council  on  the  evening  of  March 
8,  1921.  Members  of  the  Association 
in  Binghamton  did  not  have  our  arbitra- 
tion contract  nor  any  provision  in  their 
local  agreement  for  arbitrating  differ- 
ence* regarding  a  new  contract,  but  the 
local  contract,  which  was  a  four-year 
agreement,  provided  for  expiration  on 
March  4,  1921,  but  that  the  agreement 
should  remain  in  effect  thirty  days 
thereafter,  if  necessary,  in  order  to  ne- 
gotiate a  subsequent  contract.  Your 
protested  to  the  Executive 
against  authorising  any  strike 
to  April  4th,  but  the  protest  was 
disregarded.  The  Union  demanded  in- 
creases of  $7  per  week  for  day  work 
and  V»  per  week  for  night  work,  and  a 
reduction  in  hours  from  47  to  42  on 
the  newspapers,  and  to  44  in  commer- 
cial shops.  The  newspapers  and  job 
printing  establishments  joined  forces 
and  inaugurated  open  shop  conditions, 
The  papers  were  suspended  frum  March 
10th  to  17th.  when  publication  was  re- 
sumed and  has  continued  without  in- 
terruption on  an  open  shop  basis. 

Sixty  per  cent  of  the  composing  room 
force  of  the  Phoenix.  Arizona.  Repub- 
lican struck  Saturday  night,  March  6, 
1920.  to  force  increases  in  pay  under 
an  unexpired  contract,  claiming  they 
»ere  "resigning  as  individuals."  The 
President  of  the  local  union  sent  men 
from  job  shops  and  did  everything  pos- 
sible to  assist  in  getting  out  the  paper. 
It  was  issued  with  some  delay  and  se- 
rious inconvenience.  Some  men  left  the 
Gazette  office,  the  evening  paper  in 
Phoenix,  on  the  following  Monday,  and 
the  President  of  the  Union  offered  to 
supply  their  places  and  repeated  the 
offer  on  Tuesday  and  Wednesday.  He 
was  tnld  in  each  instance  no  men  were 
needed.  On  Thursday,  March  11th,  the 
publisher  of  the  Gazette  posted  a  no- 
lice  that  thereafter  his  composing  room 
would  be  conducted  as  an  open  shop. 

Mil*    RtTL'SEP  TO  WnKK 

Nearly  all  members  of  the  Union  re- 
fused to  work  under  those  conditions, 
but  the  publisher  had  secured  non-union 
men  and  was  able  to  issue  the  Gazette 
without  interruption.  The  Gazette 
composing  room  was  under  the  regular 
A.  N.  P.  A  — I,  T.  U  arbitration  con- 
tract and  since  the  President  of  the  lo- 
cal union  had  agreed  to  supply  all  the 
men  necessary  to  get  the  paper  out,  as 
he  did  in  the  Republican  office,  the 
charge  was  made  that  the  publisher  vio- 
lated his  arbitration  obligations  when 
he  established  open  shop.  It  was  neces- 
sary f  fir  your  Chairman  to  go  to 
Phoenix  to  invc»tiga:e.  A  full  report 
of  the  matter  was  made  to  the  Direc- 
tors of  the  Association. 

A  very  serious  breach  of  the  "hliga. 
ti'.ns   of   the   arbitration   contract  oc- 


curred in  Everett,  Washington,  when 
printers  on  the  Herald  were  called  out, 
after  the  publisher  had  refused  a  de- 
mand of  the  local  union  that  he  accept 
a  local  arbitration  award,  which  he 
considered  excessive.  The  publisher 
had  appealed  and  the  case  was  consid- 
ered by  the  International  Board  at  two 
meetings  and  deadlocked  in  each  in- 
stance. The  members  of  the  Executive 
Council  claimed  that  the  publisher  had 
broken  his  arbitration  contract  because 
lie  attended  the  first  mreting  of  the  In- 
ternational Board  at  which  his  c-sse  was 
considered,  as  the  local  union  claimed 
an  agreement  was  made  before  the  ar- 
bitration contract  was  signed  that 
neither  party  would  appear  before  the 
International  Board  on  any  appeal 
cases.  The  publisher  denied  the  allega- 
tion. The  Executive  Council  author- 
ized a  strike  over  the  vigorous  protest 
of  your  Chairman,  who  pointed  out  that 
if  the  charge  was  true  the  Executive 
Council  could  not  arbitrarily  set  aside 
the  arbitration  agreement,  as  the  ques- 
tion of  whether  or  not  it  had  been  vio- 
lated should  be  settled  in  accordance 
with  the  provisions  of  the  arbitration 
contract  itself  which  has  a  section  cov- 
ering such  contingencies.  Soon  after 
the  local  union  received  strike  sanction 
the  men  went  out  and  after  fifteen 
hours  the  publisher  surrendered  "under 
protest."  No  issue  was  missed.  This 
breach  of  the  arbitration  agreement  was 
immediately  reported  to  the  Directors 
of  the  Association  and  they  took  the 
matter  up  with  the  Execntive  Council, 
but  that  body  refused  to  change  its  po- 

Thouble  is  Cincinnati 

A  very  serious  situation  developed  in 
the  city  uf  Cincinnati  because  the  Exec- 
utive Council  of  the  1.  T.  U.  passed 
upon  several  issues  involving  the  fore- 
man of  the  Commercial- Tribune.  The 
local  typographical  union  brought  a 
number  of  charges  against  the  foreman 
for  carrying  out  the  publishers  instruc- 
tions to  discontinue  paying  the  assistant 
foreman  more  than  the  contract  re- 
quired, after  a  local  arbitration  award 
which  became  effective  as  of  May  1. 
1920,  and  carried  an  increase  of  15  per 
cent  in  pay.  Two  fines  were  imposed  on 
the  foreman  and  he  was  suspended  from 
membership  in  the  International  Union 
for  one  year.  The  contract  in  effect 
provides  that  all  grievances  between  the 
chapel  and  the  publisher  shall  be  sub- 
mitted to  the  Joint  Standing  Committee 
and  to  arbitration,  if  necessary,  under 

in  effect.  Your  Chairman  called  to  the 
attention  of  members  of  the  Executive 
Council  the  obligations  of  the  local 
agreement  and  insisted  that  the  Council 
could  not  properly  make  a  decision  in 
these  cases.  The  Council  did  make  a 
decision  and  endeavored  to  enforce  it 
to  the  extent  of  authorizing  the  union  to 
take  a  strike  vote,  in  spite  of  the  fact 
that  the  arbitration  contract  was  in  ef- 
fect. However,  when  the  question  of 
strike  was  voted  upon  by  the  local,  it 
failed  to  secure  the  three- fourths  ma- 
jority necessary;  hence  the  men  did  not 
strike. 

In  spite  of  substantial  reductions  in 
living  costs  and  decreases  in  wages  in 
many  industries  the  great  majority  of 
unions  of  the  printing  trades  have  pre- 
sented proposals  for  large  increases  in 
wages,  and  many  contracts  have  been 
made  during  the  past  six  months  whirji 
provide  advances.  There  have,  how- 
ever, been  forty-six  uninrts  that  were 
reasonable,  with  the  result  new  con- 
tracts with  these  unions  were  made 
carrying  the  same  wages  as  before  or 


lanoa.,  i.  1HI,  tee 
lo'janw-'ry  Ji.*l«22: 

no,  ana 


old  agreements  w.-re  extended  without 
change  There  are  a  few  cities  in  which 
wages  liave  Iwen  reduced,  including : 

Ai-trm.  Tisas 
Typographical  stale  (or  nigm  work:  Fay  cm 
January  21.  I9al,  was  Operalcr-.  piece  scale 
bonus  nut  known;  operators,  avrn.ge  hourly 
earnings.  $1  JS  per  hoar;  machinists.  $4i.n.;'; 
floorrarn.  $45. rX>.  On  January  22,  |92l.  bonus 
was  reduced  making  pay  as  follows  Operator*, 
average  hourly  earning-.,  $1.10  per  hour;  mj 
chin.sti,  Hi  mi;  r1.oorsr.en.  $«,0U. 

Ltxtscrox  Kv. 
Typographical  scale  Ire 
to  August  1,  1921:  Night, 
From  August   1,   1921,  to 
N«il!,  $40.00;  day.  SJt.00, 

Lovisviux,  Kt. 
Typographical    journeymen's    scale:  Night. 
$190..,;  day.  1J6O0;  plus  16  00  a  week  bonut. 

In  March.  1921,  cubliaher  reduced  !  u.  $1,90 

a  week. 

Pressmen's  Scale:  Foremen,  $42.00  day  ami 
night;  men  in  charge.  $16.00  day  and  night; 
journeymen,  $JJ  00  day  and  night,  bill*  $6.00 
a  week  bonus.  In  March,  1921.  publishers  re- 
duced bonus  $1  90  a  week 

SlcreolypeTs'  scale:  Journeymen.  JJ0.00  day; 
128.50  night;  plus  $9.00  a  week  bcurji.  In 
March,  1921,  publisher  reduced  bonus  $1.90  a 
week. 

Mailers'  scale;  Journeymen.  $21. 00  day  add 
night;  plus  $6-00  a  week  bonus     In  March. 

^^\tl.^t^Z\  Kg*.  rUrfn 
accordance  wllh  cunlrart  pti.T.iioni,  bused  un 
living  coats. 

McitrHES,  TMIJi 
TV  prevkius  typographical  scale  for  time 
band.  ...  $;;.«..  plus  a  fl!  00  bonus,  male 
ing  total  wage  $42.0i>— new  contrail  Irom  April 
4.  1921  tr.  March  1.  1922.  provides  a  time 
scale  of  $4f.  00  The  piece  rale  tnonpareUI 
«<  reduced  Irons  Uc  to  IJVSc. 

Betides  the  foregoing  publishers  have  made 
twenty. a»  propoMlioni  for  decreases.  In  three 
of  these  installer*  local  arbitration  has  been 
held  and  local  decision*  were  as  follows; 

-Typographical:  Local  decision 
provided  untie  ralea  at  belore.  vtg  :  $4S  00  per 
week  lor  .lay  work  and  $49,110  per  week  toe 
nigh!  work. 

Omaha— TrtK.graphical:  Local  decision  pro- 
vided same  rates  at  before,  vie.-  $16.00  per 
week  lor  day  work  and  $19  00  per  week  lor 
nfceht  work,  plus  $6.00  pee  week  bni.ua 

Vaacouser:  Typographical :  Local  deuunu 
prosided  tame  fates  as  ln-tore,  vie.:  $4n.!0  per 
week  foe  day  work  and  $44.10  per  week  lor 
ii.ehl  w  m  k. 

In  the  Indianapolis  case  the  publish- 
ers have  filed  a  dissenting  opinion  and 
will  prn'jably  appeal  to  the  International 
Board.  In  Omaha  and  Vancouver  ap- 
peals were  taken  to  the  International 
Board.  The  cases  were  considered  at 
the  February  meeting  and  deadlocked, 
the  International  officers  being  unwill- 
ing to  accept  awards  without  increases. 
Your  committee,  on  the  other  hand,  re- 
fused to  approve  a  local  award  in  a 
typographical  case  from  the  city  of 
Detroit  in  which  increased  wages  were 
provided. 

Several,  if  not  all.  of  the  twenty-three 
other  proposals  for  reductions  will  prob- 
ably lie  arbitrated,  preliminary  steps  to 
this  end  having  been  completed  in  a 
few  of  the$e  cases. 

During  the  year  Mr.  John  McPar- 
land.  president  of  the  I.  T.  U,  was 
elected  and  assumed  office  on  November 
1.  1920.  He  was  nominated  by  the  Pro- 
gressive faction  of  the  International 
Union,  but  was  the  only  representative 
of  that  element  to  be  elected;  the  other 
four  members  of  the  Executive  Coun- 
cil, representing  what  is  known  as  the 
Administration  party,  being  re-elected. 

Fm  a  on  44- Horn  Basis 

There  has  been  much  interest  by 
members  of  the  Association  in  the  44- 
hour  week  movement,  and  a  great  deal 

of  correspondence  respecting  it.  Pub- 
lishers have  been  reminded  of  the  reso- 
lutions against  reducing  hours,  adopted 
at  the  1920  Convention  of  the  Associa- 
tion, and  told  that  International  Unions 
would  not  attempt  to  force  reductions 
in  newspaper  mechanical  departments, 
but  would  no  doubt  insist  that  job  de- 
partments of  newspapers  accept  44 
hours  on  May  1st,  in  instances  where 
local  contracts  dn  not  extend  beyond 
that  date.  Commercial  shop  employer! 
by  a  very  great  majority  are  unalterably 
opposed  to  reducing  hours  and  there  is 
no  doubt  that  in  many  cities  strikes  will 
occur  in  commercial  sh^ps  lnd  also  in 
job  departments  of  newspaper  on  May 


1st.  Many  publishers  having  job  de- 
partments stated  the>  vs. ill  close  thc«e 
departments  for  the  time  being  at  leai- 
if  union  men  do  not  work  48  hours  after 
May  1st.  Reports  received  indicate  tha: 
only  four  members  of  the  A.  N.  P.  A. 
have  accepted  the  44-hour  week  during 
the  year  and  in  one  instance  it  was  be- 
cause of  an  arbitration  award.  In  one 
other  case  a  member  formerly  having 
48  hours  agreed  to  45.  Your  Commn 
tee  has  published  three  bulletins  on  de- 
in  the  44-hour  movemc-*. 
ihed  members  interested  in 
the  question  all  the  data  it  couli  secure, 
regarding  the  purposes  of  the  Interna- 
tional Unions,  and  the  plans  of  employ- 
ers to  resist  reductions  in  hours.  Year 
Chairman  attended  four  meetings  o: 
State  Publishers'  Associations  at  whi 
the  matter  was  discussed  and  gave  the 
publishers  all  the  information  he  had  -e- 
garding  the  movement  and  what  should 
be  done  by  them. 

New  Aaarr ration  AcatxauiNTS 

A  few  members  of  the  Association 
have  inquired  about  the  International 
Typographical  Union  rule  regarding  re- 
production of  local  matter  and  have 
been  advised  that  those  having  arbitra- 
tion contracts  are  required  to  comply 
with  that  regulation,  but  that  publishers 
without  the  agreement  are  not  under 
that  obligation.  There  are  some  cities 
in  which  local  unions  do  not  enforce 
reproduction.  Particulars  as  to  this  are 
given  in  bulletin  No.  2415.  containing  a 
comparison  of  typographical  scales. 

It  is  necessary  at  this  time  for  mem- 
bers to  decide  what  they  wish  to  do 
relative  to  new  arbitration  contracts.  We 
now  have  agreements  with  the  I.  T.  U_ 
I.  P.  P.  &  A.  IT.  I.  S.  &  E.  U.  and 
I.P.E.U.  which  will  expire  on  April 
30.  1922.  If  new  contracts  arc  to  be 
made  so  they  will  be  effective  May  1. 
1922,  they  must  be  negotiated  this  yc.'ir 
and  the  agreement  with  the  I.  T.  U  .  if 
one  is  made,  must  be  submitted  to  the 
Convention  of  that  organization  to  be 
held  in  Quebec.  Canada,  next  August. 
There  is  no  question  but  that  the  officers 
of  the  International  Unions  will  pro- 
line that  the  Association  agree  to  ac- 
cept 44  hours  under  the  new  arbitration 
Your  Committee  cannot  say 
or  not  they  will  make  agree- 
ments that  do  not  have  such  provision' 
htit  believes  the  Association  should  not 
consent  to  arbitration  agreements  which 
carry  less  than  48  hours.  It  has  been 
customary  in  the  past  to  appoint  a  spe- 
cial committee  to  take  up  negotiations 
for  arbitration  agreements,  and  it  is  be- 
lieved that  is  the  best  plan  to  follow- 
now. 

Tea  velled  26,000  Mii.es 

During  the  past  year  it  was  necessary 
for  your  Chairman  to  take  twenty-two 
trips  to  various  cities  in  behalf  of  mem- 
bers of  the  A.  N.  P.  A.  the  total  dis- 
tance traveled  being  approximately  26.- 
000  miles. 

During  the  past  year  there  were  283 
local  contracts  made  by  members  of  the 
Association  as  compared  with  244  during 
the  preceding  year.  There  are  now  333 
arbitration  contracts  in  effect  for  com- 
posing rooms,  53  for  mailing  depart- 
ments. 185  for  stereotyping  departments. 
132  for  pressrooms,  27  for  photo  engrav- 
ing rooms.  Last  year  there  were  3Q0 
for  composing  rooms.  53  for  mailing 
departments,  170  for  stereotyping  depart- 
ments. 56  {or  pressrooms,  26  for  photo 


There  have  been  four  I.  T.  U.  arbi- 
tration board  meetings,  two  I  S.  &•  E  U 
meetings  and  one  I.  P.  E,  U.  meeting 
Twenty-six  cases  were  considered  by  the 
I.  T.  U.  Board,  one  by  the  I.  S.  A  E.  I'. 
Hoard  and  one  by  the  International 
Photo- Engravers  Union  Board. 
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Print  Paper  at  Lower  Prices 

NOW  is  the  time  to  tear  loose  from  the  control  of  those  who  have  exploited  the 
newspaper  industry.    As  announced  before  the  A.  N.  P.  A.  Convention  on 
Wednesday  last,  I  am  in  position  to  put  newspaper  publishers  in  touch  with  firm 
assurances  of  print  paper  tonnage  at  lower  prices  than  are  obtainable  through  ordinary 
,  channels. 

Those  in  control  of  paper  supply  are  planning  to  charge  5c  per  pound  for  the  last 
half  of  1 92 1  on  contract  tonnage.  There  is  absolutely  no  justification  for  this  price. 
At  a  time  when  they  are  selling  paper  at  top  prices  they  are  about  to  take  action  that 
may  bring  on  a  strike,  through  an  arbitrary  cut  of  30  per  cent  in  pay  of  their  labor, 
undoubtedly  for  the  purpose  of  helping  maintain  high  prices.  There  is  an  abundance 
of  paper  supply  at  New  York  and  nearly  all  other  points,  and  publishers  should  refrain 
from  being  stampeded  into  the  open  market.  I  can  place  publishers  in  touch  with  from 
50,000  to  100,000  tons  of  paper  for  delivery  in  the  period  of  May  to  December,  1921, 
and  from  100,000  to  200,000  tons  for  1922  delivery. 

In  addition  to  the  above,  I  am  in  position  to  give  publishers  assurance  of  direct 
mill  connection  with  new  paper  mills  for  supply  from  January,  1923,  and  thereafter, 
entirely  independent  and  free  from  the  control  of  those  who  have  exploited  us  in  the 
past. 

Publishers  with  contracts  providing  for  adjustments  in  price  July  1st  will  do  well 
to  consult  me  personally  and  in  absolute  confidence,  in  order  to  be  free  from  the  high 
prices  that  will  be  demanded  of  them.    Publishers  with  firm  contracts  for  the  remainder 
f  the  year  will  do  well  to  consult  me.   The  only  way  to  get  lower  and  fairer  prices  for 
print  paper  is  through  buying  intelligently,  effectively  and  fearlessly. 

When  a  man  has  just  fallen  upon  me  and  taken  my  purse,  it  is  no  time  to  discuss 
future  friendly  co-operation  and  such. 

In  my  opinion,  the  very  life  of  the  newspaper  industry  is  now  at  stake,  and  we 
should  do  everything  in  our  power  to  lower  print  paper  costs,  in  order  to  enable  us  to 
slightly  lower  advertising  rates  to  reap  the  full  volume  of  advertising  which  is  coming 
our  way. 

We  all  realize  that  print  paper  price  is  only  one  factor  in  the  situation  necessitating 
present  high  prices  for  advertising  space,  but  I  believe  that  we  have  it  in  our  power 
to  help  bring  down  rates  through  securing  lower  prices  for  our  newsprint. 


JASON  ROGERS,  Publisher 

NEW  YORK  GLOBE 

New  York,  April  29,  1921 
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Norriitowr.  <i*a-)  Tim**. 
DffttftM  (Ta]  ReeorJ  i*hr.irsklo. 


THE  WORLDS 
ARE  NEW  YORK'S 
NEWSPAPERS 

and  sell  the  most  pres- 
tige, and  the  most  circula- 
tion for  the  least  money. 


Famous  Wits  of 
History 


A  aho? 
twice  a  week. 


241  W. 


ST..  NEW  YORK 


OF  THE  SHAFFER  CROUP 

The  Sur  I^rayne  of  Indiana  often  to 
dtftCTiraibfttiBN  Advertiserf  the  most 
effective  anil  lea**  extM-naive  method  of 

star,  lor  Muncw  si»t,  snq  Toe  Terre 
Haute  Star  i 


THE 

STAR  LEAGUE  OF 
INDIANA 


Their  Own  N, 


ptttsburg  ©tgpatct, 

lv'!*-'»'t  i   Best   Adverti.inf'  Medium. 


Branch  Offtcas: 

Wallace  G.  Brooke. 


York 

at 


NEW  YORK 
EVENING 

JOURNAL 
has  the  largest 
circulation  of 
any  daily  news- 
paper in  Amer- 


Cnv»oi  mATium 
W..r,etlrr  (M»»»  i  Carctfe  with  Telegram. 
Albany  t.V  VO  Aran,  with  Kaickcrfec.tr 


I  ia>  hliiu.  noil  AttociAie  to  Activi 

Fuitiuoitl  '\V,  Y.)  VYett  Ytrgtuian- 
Olc«n  (N.  Y.l  Evening  Timet. 
(Wii.) 


^Madison  (WW 

Si 

liiat.  (111  ) 


New  York 
H.T..M. 

ZHIlr.Vittc  ( 
Hill  Livetj 
Tribune. 


•■ilk  New  Yorker 


i,\«.)  Evening  Journal  with  Tunis 


Richmond 
Dispatch. 


iliicr.irigham  (Ala.) 
"  Lake  r 
n 

iipalcl-- 

Ph-.ladelphia  <Pj  >  Press  with  Pnbl.c  Ledgci. 
Knr  (Pa,)  Kveninf  Herald  with  Dii|>atch. 
FrolM  H  al  >  Herald  with  Republican 
-    (Md.)  American  with  News. 


Oranxebu.,  IS    C.)  Time,  4  1 

Dtmrrtr-  ro>  Nox -pay >t» t  ur  Dm 

N^rc!Ute:ira" 

TREASURER'S   CASH  ACCOUNT 


January  1.  1920,  to  December  31,  1920 
Balance  on  hand  at  per  Treasurer's 
(a.h  Book.  January  ].  19M  


CoSSOLtDSTIOX   W IT  II 

<Vb.jr.  -n.  Y.i  MfftMl  w.ih  Aawria 

BtaNwtt 


OtwwiYc; 


1-Pa.vsttxT  or  Dvt 


Klmira  IN.  Y.)  Herald. 
Ridgrway  r^Pa  )  Record. 
Toronto  (t  an  J  Newa. 


D.nng  the  year  1920  one 
nine  (It?)  osfjual  meaturing- 


<65) 


Inotia 


n  Ihnus.iid.  on< 


and  forty-two 
and  anawered, 

ar  of  lour 


I  15.1  4  2, 

hundred  and  forty  •CTen(4«>: 

facia  cr  (owl 

Eight  .thousand,  five  hundred  and  twenty 
seven  <«,S2?)  claims  were  received  for  eollec 
lion,  two  thousand,  four  hundred  and  seventeen 
(2,417)  more  than  during  1919. 
,.'75.724  80,  ,„  i„„e„e  ;„  ,«„ 
JI9  57 

Three  tltoutaiid,  men  hundred  and  ntuely- 
aeveii  (J, 7971  claim,  were  collected,  amounting 
to  $101  S7&.66,  an  increase  of  >J6.H74.97  over 
19]?.  Of  the  unmnt  collected  I2.J1S.S7  repre. 
ftented  Dividendft  in  Bankruptcy  and  Assign- 
n-rnr*  and  S/99.5(i9  xs  nrdinarv  cotlcctioni. 

Claim,  Reported  Uncollectible   tlO0.4JO.S7 

Allowancei    4,757.0. 

Withdrawal.    1..444  44 

1919  1920 
(  ,„l,mi..io„,  ramrd  ..  .  .»7.9«2  84  10.805  .14 

An  moras*  «l  1920  over  1919  of  »2,8 22  ill 


Maxages's  Suptlimental  Report 


Since  January  1,  1921,  ten  (10)  active  mem 
tier,  hair  been  elrrted ;  line  (1)  ha.  .ascended 
ntitil  nation-  two  t2)  have  rr.ijtncd;  three  (J) 
have  cca.ed  to  bold  scpaiatc  nicsilirr.biot  owing 
to  consolidation  with  other  member*;  four  (4) 
associate  mrmbert  have  been  transferred  to  the 
active  clan;  and  one  (1)  aivxiate  itirrnbcfihlp 
terminated  Two  (2)  have  been  dropped  tor 
rum  parnirnt  of  due*.  The  total  membership 
therrfiire  at  thi*  date  ift  five  hwndred  and  fifty- 
thrrr  li.t.l).  ill*  which  five  hundred  and  forty, 
ftia  IJ46)  are  active  and  »u»  (7)  a.ioriate. 

ACT1TS 

I. m  mice  (Mali)  Kaale  Tribune. 

Greenville-  (S.  C.)  Piedmont. 
MuMirmton  (W.  V.  )  Ilrc.ld  Di.rotrh. 

Ijf^vette  (Ind.t   Inurnal  t*„uriee 
llTti<Ur..-n  (Ky.)  Journal  (ilcanrr 
Malio  Falli  (Idaho)  PoaL 
Windvnr  lOnt  i  Border  Citieft  Star. 


Due  from  Member... . 
Kemiltancr  fr..m  ManiKcr 

— ^TollcelMin  Dept  

Kmee«ency     Fund  Con 

tribal  inn   

Refund  to  Special  Stand 

lug  tvitwmrttee  

Liberty   Hand  Inleeeit!  ! 
Intereat  oil  Rank  Driioniti 
Sale  uf  Binder,  and  Rule, 


10,991.20 

19.14S.1J 

2.599.S4 
212.50 
S11.J9 
J77  SO 
276.24 


$li*.l49.l).4 


BariKoe  (34c.)  Daily  New.. 

SuirrxDiw  PiiBLicaTto-i 
Ham.lt.*  (Out.)  Time*. 

Asiociiti  Mt-ta:i-.:itr 

Since  the  Aaiociate  memberahip  clan  wai 
created  one  hundred  and  twenty-five  (125) 
newnpaprri  have  become  aaaociate  meraberv, 
aeventy  lix  (76)  have  become  acme;  forty  (40) 
member-hip»  have  la-vsed;  aisociate  member  ^iip 
term*  of  seven  have  not  yet  e-rpired;  on*  (1) 
rrstwned  apon  change  in  ownmfais.;  and  one 
( I )  impeniled  publication. 

RxcariT-jUTioir 

125  Aaiociate  member  a  elected. 
76  Aaiociate  member,  have  become  active. 
7  Aaiociate  pretest  mestberihip. 

A.  N   P-  A  OrrtciaL  Mr.aiuiti-0  Rem 


Diuc.ixm.vii 
Remittance,  to  ManaKer 

for  Kapeniei  I9B.24JL7I 

S-»coi!  Slandini;  Commit 

tec  K»,«  ...r    2«,779-O0 

Emerirucy    Paper  Fund 

Expenftc   7.26J.59 

Dinner    Cummitire  Ex- 

r»n*e    206  SO 

Treaiarer'i  Salary    b.<0  0v) 

fo»ta»e    1D.50 

F.achanie  on  Check.   421  12 

Refumli  to  Member!   124  00  I1J.66S.72 

Balance  on  hand  ai  per  Treaiarer'i 
Caih  Book,  DecrmbcT  11,  1920..  (24.46J.J6 


REPORT  OF  CERTIFIED  PUBUC 
ACCOUNTANT 


I  hereby  certify  that  I  have  examiaed  the 
account*  of  the  American  New.paper  Publiah- 
tfr  AijocLatHin  for  the  period  of  twelve  monthi 
ended  Deecmbrr  Jl,  1920.  The  total  rash  re- 
eeipti  charced  in  the  accounts.  Including-  bal- 
ance, on  hand  January  1,  1920,  amounted  to 
I20J.J2I  10  The  t,n.f  diahi-TieinenU  amount- 
ed tn  tl77.J24.94.  The  halancei  on  hand  De- 
cember 31,  1920.  amounted  to  12S.996.16  repre. 


January  I,  •  -* 

on  tund 
Vr.r. 

crtjiti  


Vcat  — ArTt-oant  rr 
iniitril  hy  Manner  to 
Trrjjiurrr 


Manager'.  Tre.jurer'. 

1MT4.J4  «S,2S6.S3 
_33>SB.9fl  122,901.05 
»S6.l»1.22  I147.1S7.M 


....... v* ,     ,,,,  nivuin 

of    Collecti™  Depart- 
■rat  earwlnga   10.991 


20  10.991.20 


Year  1920—  Amount  re 
mitted  by  Trea.urer  to 
Manager  to  meet  F.x 


*45. 172.02  SlSK.i49.oa 


9*.24»7I  »«,24 

»I4J,4J0.7J  »59.90 
Year    1 01.) -Total  DU- 

huraemeists   I4I,«S>.»J  3$.4J 

December  31,  1920—8.1              '  ~~— 

anic  r.n  Hand   $1,! 


I  have  . 
Clrvav  ca.h 
on  hand  and 
dnhdlwrrnrn . . 
tory  Voarhrcv 


S24.46J  Jfj 

friwed  the  depo.it.  Ui  hank,  of  ag- 
and  the  cavh 
.  1920.  All 
by  aatitfac- 

HOVVARD  liRFF-VMAN", 
Certified  Fabric  *  Inl 


....    v,r|"i>iis    u.  I 

1  in  bank.  livlnnbe'r  A 
t.  have  keen  .ueportcd 


REPORT  OF  ADVERTISING 
AGENTS'  " 


□ 


Kj.ii-1-  CM)  )Kan  t 


KvcTiinc  Tiniea. 
Nurwalk  <Cnna,>  fln«r. 

Tt«H4,f,ito  noM  .\iktocuii  to  Acnva 
Sltawrirr  iO;ia  >  Mornint  St-mn, 
St.  )i*-hii»biar*  LileJutian. 


Thia  <*»mfnili*c  i«  comixm-ij  o(:  Ce^rce  ]{. 
Larkr.  T  R  \V.lb»ma,  tlxar.ra  II.  TavLr, 
TauI  Rittrrv-n.  II.  L.  Kocrra,  J.  S.  Bryan, 
M.  K.  Ha^avn.  Gcuree  M,  Ro«tti,  B  H 
Audi  u».  [|  J.  l.rant,  11.  L*.  11m wr.  and  Hairy 
LhiuJlrr.  * 
Ortr  bun .)rcd  and  fifty  one  (151)  applkattona 
for  Trt<*ftuliii*w  *rre  recti. ed,  itixty-lhrrr  10*1) 
afriti-ie*  wrrr  cnnlcd  f  ccnuctittoii,  and  the 
afpliutinni  <if  Inrty^ine  1 41 )  were  refuted 
Rec-^mtiim  [.revioucty  Rranted  lo  leu  (|«) 
cict  waa  car.cetled.    .\Hkju  waa  takan  » 

(Continued  on  I'agt  103) 


Million 
Dollar 
Hearst 
Features 

Tbw  WoHd'g  Grw.U.t  CireoUUoB 


N.w  York 


Advantage 


of  new*  la  not  restricted, 
o(  reliability  is  gtvea 
when  it  ia  read  .n 

The  Pittsburgh  Post 

Thi.  atmoipher.  „f  depradabUlty  i. 


umn.  of  the  paper  which  ha.  served 
•ad  promoted  the  intercut  of  Pittsburgh 
for    more    than    threccjuartcr.    of  a 


Lo*  Ang.le.— Tha  largut  dry  la  the  Watt 

IN  LOS  ANGELES 


April  i.  mi 


143,067 

/  jTai.V  C.rco(or.o«  H,  (Aw  fwtflg W—t 

HI  rKLL-t.-,  TATI  VES 
Now  York i  Chlca-awt 
lit,  be,  (  W.  Moloney  C.  Lwgwa  Piiysso  Co.. 

Bldf.         432  Marquette  Bldg'. 


World  Wide 

ADVERTISING  CORPORATION 

Advertising  Counsel 

On.  W*wt  34th  It,  N.w  York 

f\  MM 


CM.  AddrM.r 

aCHOLZESvt,  NEW  YORK 


THE  DAY 
THE  WARHEIT 


Th. 
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Vernon,  N.  Y. 

DAILY  ARGUS 


County. 

This  it  an  acknowledg- 
ment of  iu  power  that  the 
.hould  heed,  if 
of    reaching  the 


GEO.  B.  DAVID  &  CO. 

1 7 1  IVUdiaon  Aw.     NEW  YORK 


IN  NEW  ORLEANS 
IT'S  — 

THE  NEW 
ORLEANS  ITEM 


WIRE 
NEW/ 


Big  Plant 

Now  In  Court*  of  Construction  at 

Perth  Amboy,  N.  J. 

Large  increase  in  Saving* 
Depogila  during  put  tc«. 

For  further  information  regarding 
this  important  territorr,  addreua 
Perth  Amboy  Evening  Newt  or  P.  R. 
Northrop,  303  Fifth  Avenue.  New 
York  CJly. 


The 


Pittsburg  Press 
Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 


Foreign 

Metropolitan 

I  A.  K.LL1N 
Nov.  York 


A.  B.  C. 

Reor.t.nl.ti  —  . 


Berk  Adv.  Agency  (Inc.),  Houston.  Teaaa. 
Betting,  Thompson  (Inc.).  St.  Paul,  Mino. 
Biabernc  Adv.  Co^  Chicago.  III. 
Borough  Adv.  Agency.  Brcoklyn.  N.  V. 
Bradrveld  Co.  (lac).  Detroit.  Mich. 
Brisachrr,  E*nUk  Sau  Frarvciirii,  Calif. 
Brown.  Derby  Lo,  Boston,  Maat. 
Comric  a  Cleary  (Inc.).  Chicago,  111 
KSia-Xewhall  Adv.   Agency.  Loa 
Calil. 

Dahc-Johaiicl  Adv. 

.ite  &  n»v 

eitco,  Calil.     ,  ... 

Eaiigii,  F.  A,  Adv.  Agency   (!«•).  Pitta- 

'"a?»*'r»r'*'Adv.  Co..  Pittsburgh.  Pa. 

rani,  Ceo   W.,  Co   (Inc.).  Atlanta  Ga. 

Frivrid  Adv.   Agency.   New   York  Ctty. 

Frott,  Harry  M.,  Co.  (Inc.),  Lynn.  Maat. 

Gillbartt,  U  S..  Co  (Inc..)  Salt  Lake  Ctty, 
Utah. 

Goldman,  Louis  J.  (Inc.),  New  York  City. 
Hopper  Adv.  Agency  (Inc.),  New  i  oek  City. 


Agency  (Inc.), 
Ralph    H„   Co.  (In 


Denver.  Colo 


Kuwer  Adv. 
Jones, 

Ohio. 

lung,  John  S,,  Co,  (Inc.),  Cleveland,  Ohio. 
Kirkpatrick,  Vs.  S.,  Adv.  Service,  Portland, 
Ore, 

Liberty    Adv.    Agency    (Inc.  I,    New  Yolk 

Lockwood,  Kutscll  N..  Co.,  Loa  Angvlea, 
Calif 


Long-Cottrlla  (Inc.),  Chkago.  III. 
Lyon  Adv.  Service  (Inc.).  New  York  City. 
Lytic,  J    Hneaee,  Co.  (Ioc  I,  Dayton.  Ohto. 
.\fcK.nner  Co.  (Inc.),  Chicago  III. 
Mid  Continent  Adv.  Agency  (Inc.).  Dallas. 

'Sner,  Dan  B..  Adv.  Agency,  Lot  Angeles. 

'Neabitt  Service  Co.  (Inc.),  Cleveland.  Ohio. 
Oliphant.  C,  J-.  Adv.  Agenry  (Inc.).  New 
York  Coy. 

Ol«m  *  Kncioger  (Inc.).  Milwaukee.  Wis. 
Peck  Adv   Agency  (Inc.),  Brooklyn.  H.  Y. 
Phillips,  Harry  D..  New  York  City. 
Pralhrr  Allen  Adv.  Co.  line),  Cincinnati. 
Rohel  ft  Bryant  line).  Cbieago.  III.  . 
Roticr,  Oscar^  Adv.  Agency,  Philadelphia. 
Rett.  V.  J  ,  Co.  (Inc.).  Set  York  City 
R.m.Ccsild  Co.  (Ioc),  M,  Loub,  Mo. 
Sack.  Co   (Inc.),  New  Yii.k  City 
Short.  Floyd,  and  Partner*  (Ine.).  Chicago. 
Smith.  Denne  ft  Moore,  Ltd.,  Toronto,  Can- 

*  Snodgraas  &  Cayneai  (Inch  New  York  City. 

Snow,  Walter  R  ,  *  Staff,  Boston,  Mara. 

Snyder,  I   A.,  Co  (Inc.).  Caicago,  III. 

Soivah.  M..  New  Y..ek  City. 

Slat-let  a  Starlet  (Inc.),  Richmond,  \a 

Slavrum  ft  Shale  " 

Stcrnau,  Arthur 

Sicvcnt,  Wa" 
Ctly,  Utah. 

Sweeney    ft    James    Co.  (Inc.), 

Tucker  Agencr  (Inc.).  New  Yoik  City. 
Wallers  Co,  Mil.aukec.  Wis. 
Warri'ld  Adv.  Co.  line.),  Omaha,  Nch. 
Weill.  Arrr-snd  S„  Co  .  Buffalo.  N.  \- 
Weslecn  Adv.  Co.  (inc).  Si  l-onis,  Mo 
Whiddcn,   Guy   C.  Adv.   Agency.  Philadel- 

PhZi'mliier.  Walter  F..  Co.,  Dvtn.it,  Mich. 


SirruHtiitAL  Rari.ar 
Action  taken  irora  January  l»t.  1921,  to  date 

''Vince'j'anuiry  l»t.  l»2l .filly  (50)  af plica 
tinnt  lor  recognition  hale  been  received-  Ac- 
tinn  taken  a*  follows:  Thirty-nine  (51> 
a«rneiea  have  hern  granted  rrcognition,  and 
recognition  previously  catended  to  thirteen 
(U)  ha.  been  cancelled.  Thirteen  (13)  appli- 
cations hat  been  refuted. 

Racocmita 

Alexander  Adv   Agency.  New  York  City. 
Bellamy  Nell  Co.,  Chicago.  111. 
Bergen  Adv    Co.  (Inc.).  St.  Louie,  Mo. 
BtoodbartSoat  Co_  Omaha,  Nrh. 
Buck.  Glen  Ai!v.  Co..  Chicago.  Ill- 
Campbell,   Blood  ft  Trump.  Detroit,  Mich. 
Chance,  Frank  S..  Adv.  Agency,  ludianap- 
olia,  lnd. 

Chilton  Adv.  Agency,  Dallaa,  Texaa. 

Curtist.  John  Co.  (Inc.).  New  York  City. 

Dean.  E.  Sterling,  Adv.  Agency.  Toronto. 
Canada.  .     .   ...  w 

Doe,  Elrnrr  H..  Adv.  Agency,  Louisville.  Ry 

Dippy,  Robert  II..  Philadelphia.  Pa. 

Evans  ft  Harnhill  (Inc.).  San  Frmnciaco, 
Calif.  .  ., 

Goodwin.  A.  O.  (Inc.).  Richmond.  Va..  and 
New  Yoek  City.  „   ,  _ 

Hellwig,  K.  W..  Co.  (Inc.).  New  York  City. 

Holenrt,  Ftancet  Adv.  Agency,  Los  Angrlc«, 

Mnnl,  Alice  F..  Co.,  Oakland.  Calii. 
Koch  (-•>.,   Milwaukee.  Wia. 
Keaff  Adv.  Agency,  Minneapolis  Minn, 
[.ivcrariure  ft  Knight  Co.  (Inc.).  Providence. 
R  I 

McClurc.  O.  J  ,  Adv  Agency,  Chkago,  III. 
McVey.  Hugh,  Adv,  Co  .  Pinlade  rhia  Pa 
Marka  Advertlring  Co.   (Inc.).  New  York 

^  Miller  Advertitinj  Service.  New  Y'ork  City- 
Murpby,  Carroll  Dean   line.  I,  Chicago,  III- 
Paria.  Daniel  K,  Bnttno,  M«t 
Porter.  DeForett,  Service.  Bunalo,  N.  ^. 
Portia.  Thornton   Toronto.  Canada. 
Kc»eiiberg,   Arthtr   Co.   (Inc.).   New  \ork 


Sbuman  ft  romeroy  Unc  i,  Chicago,  III. 
Smith.  Endicott  Co   (Inc.).  Boaton.  Maat. 
Smith-Ferrit  Company.  Lot  Angelec,  Calif. 
Sjedhorl  Rot.  Co   (Inc.).  Fort  Waynr,  lnd. 
MisJrn.  I  I...  Adv.  Co..  Chicago.  III. 
Tapper.  Clifton  H.,  Agency.  San  Antonio. 

"uln-r.  Wagen.e  Co.   (Inc  ).  Chkago.  IK 
Cniveraal  Adv.  Service  (Inc.).  Chicago,  III. 
United  Statei.  Adv   Corp  .  Toledo,  Ohio. 
Young.  Lloyd  W..  Cleveland.  Ohio. 


Rati  »Kj 


Fither  Brown  Adv.  Agency  (Inc  ),.St.  Loum, 
Mo  .  from  Ht»er  Kuebel-Brown  Adv,  Agency 
tine) 
Son 


Adv.    Co,    Oklahoma  aty, 
'  icm  trujt  ee- 


Taavsraa  or  Rkcoomitiom 


Ailkin  Kynett  Co.,  Pmla.,  Pa 
ft  Aitkin.  .  „ 

Benton.  Gamble  ft  Slaten. 
(rots  Benton,  Campbell  ft  Slaten 


Dippy 
IB.. 


UIU    ftgeggiwaj-at,    i.am)ii-nt    wa.  teiw^wwn 

D*ttinB-Tboe-ip-*>ii-Madd« n  <  I  nc. ) .  ! 
frrmi  Bf-UingThompwn  (Inc.) 


» » .IC.J. 

Blackman  Co.  (Inc.),  New  York  City,  iron 
Blackman-Rot.  Co.  (Inc  >  .... 

ffi  ^omdJohn«.r'aiL.h,Ad"v: 

Agency.  .  _  , 

Conner  Adv^AferKy  (Inc.),  Denver.  Colo,, 

"Snov>"r'>Mooney  '(KTlnc),  Chicago,  IIL, 
from  Donley- Brennen  Co,  (Inc). 

Coolidge  Adv.  Co..  Det  Molnet,  Iowa,  from 
Coolidge  Adt.  Service 

Cowen  Co  New  York  City  and  Bonon. 
Mara,  lioen  Cowen  Co.  (Inc.).  . 

Eewin,  Waaey  Co  ,  Chkago,  HL,  Irom  Erwtn 
ft  Water  Co.  (Inc  ).  .     .  „ 

Fairfax,  II.  W.,  Adv.  Agency  (Inc.),  New 
Y'ork  City,  from  H.  W.  Fairiax, 

Cteve  Ad».  Agency  (Inc.).  St  Paul.  Minn., 
frrtn  S.  Greve  Agency-  _ 

Hay.  Adv.  Agency  (Inc.),  Burlington,  M. 
from  Hayt  Adv.  Agency. 

Henu.  Hum  ft  McDonald.  Chicago.  IIL, 
trom  Henri.  Hurvt  ft  McDonald  (Inc  I. 

Jiihnaon-Dallia  Co..  Atlanta,  Ga.,  irom  John. 
fnn-DalU.  Co.  (Inc.) 

l^cVwoodShackrlford  Co.,  Loa  Angelea, 
Cal.,  from  Kutaell  N.  I^ck.cod  Co. 

Machen  ft  Dowd  Co.  (Inc.).  Toledo.  Ohio. 
Irom  Arkenbierg  Mache-i.  Dowd  Co,  (Inc.). 

Maaxneiile  Aov  Agency.  Atlanta.  Ga-,  ftom 
Maiaengale  Adr  Aeency  (Inc.). 

Mitchell  fautl  Adv.  Co.  line),  Chicago, 
III.  Irom  Mallory-Mitdicll  ft  Fault  (Inc.). 

1'itterton-An.Irewi  Co.  (Inc.).  New  Vork 
Cite,  from  W.  A.  Patteraon  Co  (Inc.). 

Sherman  ft  I^bair  (Inc  ).  New  York  City, 
htm  Sherman  ft  Bryant  (Inc  ), 

Snltller-Warorr  Co.  (Inc.). 
Irom  Snitrlrr  Adv.  Co.  Unci. 

Southern  Ad».  Agency  line).  Atlanta.  Ga , 
and  Memphix,  Tenn,,  from  Southern  Adv. 
Agency.  Atlanta,  Ga. 

Van  Haagen.  John  C.  Adr  Agency,  Phila- 
delphia, Pa  .  from  Van  Ilaagen  Adv.  Agency 

Von  Poettten.  Carl  S.  (Inc.),  DdTnit,  Mich.. 
from  Carl   S.   Von  Poellgen. 

Williucot  ft  Cunnynglmm,  Chicago.  Ill-,  iroen 
William,  ft  Cannynghara  •Inc.). 

Zimraer  Tbein  (Inc.).  DclruiL  Mich.,  from 
Waller  1  Zimmer. 


HUNCHES 

J/endaing  e4itvri  tnd  ctly  rdil&tl  art  artroyr 
o«  tht  (oo/oal  /or  newer  a*J  /ealare  idea/  «aol 
can  or  aiej  loroHy  Eoiroa  ft  PrjaniMia  wilt 
fwy  »1  for  each  «u«f»  e-ubfuked  nndee  tku 
,.  u,i  T*e  f*tl  «*at  Ike  htinch  i#  aero  heotg 
wrktd  socctiliuliy  in  yoae  ctly  dorr  *el  *oe 

The  Chicigo  Evening  Post  Hevotei  a 
quarter. page  each  day  to  the  "'Boys  and 
Girls  Poit,"  which  is  a  section  made  up 
almost  entirely  of  contributions  of 
poems,  stories,  school  new?,  etc.  sub- 
mitted by  children.  Every  Friday  the 
staff  of  a  different  high  sdtool  paper  h 
given  charge  of  the  section. — R.  R. 

Short  stories  devcriliing  the  hobbies 
of  city  notables  and  near  notables  are 
used  with  good  effect  by  the  Detroit 
Journal.  New  news  sources  are  made 
as  well  as  copy  interesting  to  thousands 
of  the  subject's  friends.  Often  these 
stories  concern  persons  whose  names 
are  rarely  seen  in  the  papers.  Beat  re- 
porters write  a  few  of  these  stones 
every  so  often,  generally  two  to  four 
sticks  in  length,  each  accompanied  by  a 
portrait  for  a  half-column  cut  — E.  C.  L. 


Have  the  leading  merchants  and  busi- 
ness men  of  the  town  express  opinions 
as  to  whether  or  not  they  think  college 
graduation  is  essrnlial  to  success  in  their 
parlicular  buiincsc.-G,  H.  D. 


Chicago,  III., 


A  series  of  bird  pictures  with  notes 
from  a  well  known  syndicate  is  being 
run  with  notes  by  a  local  bird  enthu- 
siast Suppose  today,  the  article  dis- 
cusses the  flicker.  This  is  supplemented 
by  notes  by  the  local  bird  observer,  tell- 
ing when,  in  this  town  or  in  some  other 
part  of  this  county,  he  first  mw  the 
flicker  this  season  or  some  other  season. 

—J-  L.  M. 


The  ptft^ta 

....... c.   HIM  i  _i  Si" 


rpHE  Detroit  N  ew» 
has  achieved  almost 
as  fine  a  circulation  lead 
Sunday  as  daily.  This 
accounts  for  the  News 
leading  its  field  in  ad- 
vertising Sunday  as  well 
as  daily,  as  proven  by  the 
1920  record. 


n      t     _    U   r      RENOWNF.D  THE 

Dnrbam,  K.L.  world  round 

of  the  World"t  Largett  Cigarette  facto 
rin  and  Hoiicry  Milla,  Large  Tobacco  Ware 
houtet,  eleven  batiks.  Trinity  College,  and— 

The   Durham  Herald 

-SUPREME  IN  ITS  FIELD" 
A  high  grade  morning  publication. 
Member  Ataoulted  Prett  an.!  A.  B.  C 
Hat  the  largest  percentage  Home  Delivered 
circulation  of  any  paper  in  thr  Carolina*. 
Carrka  more  Local  and  Foreign  advertising 
Durham  paper     I  te  The 


than  any  o 
Herald  and 


coat. 


Frost,  LandU  and  Kohn 

Nww  York  Chicago 


Fvw  Papae t — (II  sty  — eurp.ee  uVa 

TRENTON  TIMES 
NEW  JERSEY  111'UJO 

AS 

A  Food  Medium 

F  .-.r  during  the  part  Mmm«v  four  food 
p»%mm — and  mora — wa.  the  alia  of  our 
raculair  waaUy  ThursHlay  food  faatura — 
a  wtna«r  for  Ko«--rw»va*,  retailer,  and 
manuiactur*T>. 

Wadn««day*  and  Sui-day.  four  auto 
aKutatlorH.fio.  tt**Mli£.r  A-  8.  C 

KtLLYSMiTH  CO. 
Marbrid*.  Bid*.  Lyttoa  Bid, 

N.w  York  Caicaf* 


,..A  rf.r,r,.rli7MSa.,e^he0  -SHorn? 
nafrd  by 

THE  ASBURY  PARK  PRESS 

J  ,  mm4  Sviu/0>t 

Thai  territory  has  factories  that  priori 
US. 000. 000  annually;  (arms  yielding  ill) 
000,000  annually;  and  a  huge  retort  bean- 
net*  besides. 

It  reuuiyea  a  panic,  indeed,  to  srrveuelj 
affect  aO  of  these  lines  of  endeavor. 

ftfemSer  A.  B.  C.  Stmmdwd  Fttt  Cart 
Frank  ft.  Northnap.  Spaclal  Renrecvntttlv, 

SOS  Fifth  Avenue.  .Sr.   Y.ek  City 

AaaocLaUsn  Blda,  Chicago.  01. 
J.  LYLB  KINMONTH.  F.kllakwr 
wit,  N.  i. 


Circnlation  sells  in  New 
York  for  50%  more 
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Editor    &    Publisher    for    April    30,  1921 


AD  BUREAU  HEARS  TRUTHS 
ON  NATION'S  CONDITION 


(Continued  from  ftitjt  17 1 


cent  normal  at  compared  with  72  per 
cent  in  April.  1920,  and  84  per  cent  in 
April,  1919,  and  wagej  are  from  25  to 
35  per  cent  lets  than  last  year. 

''In  the  end  the  fanner  will  profit  most 
by  not  seeking  to  increase  the  price  of 
his  products  by  artificial  means  and  eco- 
nomically unsound  devices  but  by  exert- 
ing his  powers  to  effect  a  readjustment 
of  commodity  prices  and  production 
costs  to  a  fair,  stabilized  basis.  His 
trouble  today  is  chiefly  maladjustment, 
and  the  solution  of  the  problem  is  bal- 
anced readjustment.  The  farmer  has 
most  to  gain  finally  by  producing  a9 
much  primary  wealth  as  his  land  will 
yield.  Prosperity  is  essentially  based  on 
production. 

Real  Cause  or  Oca  Drnttssios 

"And  if  the  period  of  deflatim  through 
which  we  are  passing  has  taught  our 
Imsinrts  men  anything  it  should  have  im- 
pressed upon  them  the  absolute  necessity 
for  adequate  financial  reserves  to  take 
care  of  the  lean'  years  that  follow  the 
'fat'  years.  Many  business  interests  have 
depended  too  much  on  the  banks  in  the 
last  year  to  meet  exceptional  situations, 
because  those  interests  did  not  have  fore- 
sight to  create  a  sufficient  surplus  for 
just  such  exigencies  as  ocruircd  and 
were  long  foreshadowed. 

"We  must  also  understand  the  neces- 
sity that  rests  upon  all  of  us  to  work 
out  our  salvation  on  a  new  basis  of 
values.  Our  principal  difficulty  is  that 
all  nf  us  have  not  visualized  that  cardinal 
fact. 

"But.  after  all,  the  enactment  of  emer- 
gency tariff  legislation,  the  changing  of 
taxes,  the  return  to  inflation,  the  reduc- 
tion of  railroad  rates  and  other  similar 
measures  advocated  today  as  panaceas 
of  our  economic  ills  cannot  solve  our 
problem  They  could  not  materially 
better  domestic  conditions  even  were  all 
of  them  sound  and  safe — which  they  are 
not,  because  the  real  reason  for  our 
present  depression  lies  in  international 
economic  paralysis.  Our  task,  tbereforr. 
is  to  help  speed  world  stabilization,  and 
the  sooner  we  appreciate  that  duty,  as 
well  as  opportunity,  the  quicker  will  we 
dissipate  the  depression  that  rrtards 
DMUMtl  activities  in  this  country.  We 
must  aid  far  more  than  we  have  in  put- 
ting  Europe  back  to  work. 

"The  world  still  requires  in  vast  quan- 
tities the  things  which  we  can  best  sup- 
ply. What  men  need  they  will  purchase 
if  they  are  able  to  pay  therefor  When 
the  present  reaction  in  prices  has  run  its 
course  our  export  trade  in  merchandise 
can.  if  adequately  supported  by  credit 
and  hanking  facilities,  be  increased; 
though  the  present  great  excess  over 
imports  cannot  be  earned  indefinitely. 
Ditty  Rests  on  Ail 

"By  and  large,  however,  the  duty  of 
supporting  our  foreign  trade  does  not 
rest  entirely  on  the  banker  Our  hanks 
cannot  work  alone;  thry  must  have  the 
rn  operation  of  their  customers,  if  our 
tr.vlc  is  not  to  suffer  a  decline  as  spec- 
tacular as  has  heen  its  rise.  If  the  banks 
lied  up  their  liquid  funds  In  long-term 
investment*,  no  nutter  how  g  nil  the 
security,  there  would  soon  be  no  more 
liquid  capital  and  the  wants  Of  our  agri- 
culturalists and  manufacturers  could  not 
lie  supplied. 

"The  variety  of  our  foreign  trade  Is 
now  so  wide  that  an  excess  of  pr'Hluc- 
lion  over  consumption  reacts  upou  every 
rl;iss  of  our  population.  The  duty, 
tiiercforc.  of  supporting  our  foreign 
trade  in  this  time  of  readjust  to  the 
more  permanent  condition,  .,{  the  future 


rests  on  every  individual  citizen  who 
feels  that  his  welfare  and  prosperity  are 
not  independent  of  the  economic  posi- 
tion of  his  country.  And  that  is  the 
message  which  those  who  play  so  vital  a 
part  as  the  members  of  this  organization 
in  the  moulding  of  public  opinion  in  this 
country  should  convey  to  the  great  mass 
of  our  people.  In  brief,  our  principal 
problems  are  no  longer  domestic  they 
are  international  That  is  the  paramount 
meaning  of 
and  political 

The  Ft>Ti:»n  Xirj  Dsiik 
E.  J.  Cattell.  Statistician  of  the  City 
of  Philadelphia,  famed  for  his  power  of 
oratory— he  has  delivered  300  addresses. 


it  was  announced,  since  the  first  of  this 
year— and  the  remarkably  apt  stories 
with  which  he  decorates  his  public 
speeches,  convulsed  his  audience  with 
laughter  at  some  points  and  with  equal 
ease  led  them  to  contemplation  of  serious 
subjects. 

"With  fifty-tive  years  of  clear-cut 
memory  of  our  national  progress,"  said 
Mr.  Cattell.  "I  find  nothing  in  the  pres- 
ent that  makes  me  doubtful  of  the  future 
of  our  country'.  We  arc  hearing  just 
now  a  great  deal  about  the  enormous 
debts  that  the  war  has  piled  up,  both 
here  and  abroad.  But  we  hear  very  little 
about  the  enormous  savings  that  the  war 
forced  upon  us. 

"I  deal  in  statistics,  as  you  know. 
Will  you  let  me  tell  you  that  the  savings 
of  the  Amrncan  people  during  the  war 
—and  by  savings  I  mean  the  cutting 
down  of  waste — amounted  to  more  than 
$12.01)0,000.000?  Couple  that  with  the 
habits  against  waste  that  were  formed 
during  the  war  anil  that  are  still  prac- 
ticed by  a  great  number  of  our  popula- 
tion, and  the  result  for  our  national 
benefit  can  scarcely  lie  expressed  in  fig- 
ures prrtaced  by  the  dollar  mark 

"Again,  by  our  improved  and  increased 
producing  facilities  we  added  another 
$12,000,000,000  (o  our  material  wraith ; 
and  that  makes  S2-»,000.000.000.  Let  us 
think  of  these  things  when  we  talk  about 
our  war  debts  and  our  heavy  obligations 

"Another  thought  on  this — and  again 
from  the  view-point  of  a  man  who  is 
always  dealing  with  figures:  If  we 
would — and  v\f  could — save  15  per  cent 
from  our  normal  cxurtiditurcs  we  could 
pay  all  o-.ir  war  debts  in  five  years. 
They  are  such  a  small  matter,  looked  at 
from  tltc-c  angle,  that  thev  ought  to 
scare  nobody. 

"There  is  another  consideration  not 
always  taken  into  account  when  we 
think  of  the  economic  future  of  our 
country.  Wc  arc  working  toward  dis- 
armament. Ten  million  valuable  lives 
were  taken  by  the  war  from  the  pro- 
ducing element  of  the  world.  Today  wc 
have  hordes  of  men  in  armies  and  navies 
who  produce  nothing,  hut  who  have  to  be 
fed  by  the  workers,  If  wc  can  free 
them  so  that  they  can  go  into  '.he  work- 
shops of  the  world  their  productiveness 
will  wipe  out  entirely  the  loss  occasioned 
by  the  sad  and  unnecessary  deaths  of 
their  hrothcrv" 


To  Meet  in  Hutchinson 

Ht.'TiHiSiox,  Kan —The  1922  conven- 
tion nf  the  Missouri  Valley  Conference 
of  employing  printers  will  be  held  here, 
according  to  a  mr^-age  received  from 
W.  J.  Lcatherman.  of  the  Hutchinson 
Gfttfitt,  delegate  from  the  local  offices 
to  the  convention  at  Des  Moines. 


Caldwell 
Paper  Company 

Wholesale  Paper  Dealers 

489  Fifth  \srnm-      New  York 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making* 


F«r  9«U 

Btmm  lead*  *nd  tlisg.  at  60c.  pet  pound. 
First  data  condition-  ItetnUed  Uv.  turnlabed 
on  r«i)tjeaL  Entjouer  Newi  Co.,  Battle  Creek, 
Use*. 


Plaou  and  Beam  eat  bought  atvd  aold. 
TTpdoandera"  products,  printer*  and 
PcwtiHnacri  machinery  of  e*ery  dtMcripMow. 
C.mnef,  PeadJer  A  Co.,  96  Beelnnan  St.,  Naw 
York  City. 


W.  CM, 
want  tt 

You  h«va  thought  of  praaa  eltpptnfa 
jrouraalf,     But  let   ui  t«U  you  Kow 
in  be  mada  a  butt- 


BURRELLE 

1 45  Lafayette  St.,  N.  Y.  Gty 

Established  •  QiMltw  of  a  Century 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fattest  Engravers  on 
the  Earth 

Power*  Photo  Engraving  Co. 

154  < 


St..  Tribuna  Bid.. 
Naw  Y*r.  Cl.y 


Peckham  Machinery  Co. 

jMaxDriatje  Diuiamg 

N.  Y.  City 

Phone.  Fitxroy  6659  Roon  1029 

10   Year.  .Selling   Web  Presaea, 
Linotypea  and  Newapaper 
Equipment 

An   experience   of   30   yeara  in 
Sailing  and  Equipping  Newapaper 
plant*  at  your  aervice 


For  Prompt  Service 

TYPE 
Printers' Supplies 
Machinery 

idiete  Shipment  by 


In  Stock  for  In 


"American  Tj^  A*  Be*  Si  Any  Our" 

AMERICAN 
TYPE  FOUNDERS  CO. 


Pitrmhumh       Kanau  Cm 
New  York       Cleveland  Daavcr 
PMaJelpSla     Detroit  la,  Anstiea 


Publishers 

RARE  OPPORTUNITY  TO  SECURE  LOW  PRICED  USEI 


Hoe  Sextuple 


Catchy.   ♦8.0(10   paper,   per   hour    (24-6-8-10-12   u*ise.>;    2t4W  <I4- 
16-18-20-22-24  yajtr*.:  12.000    1 28  32  36- 10  U  48  pagr 

Must  be  sold  during  convention.  For  appointment 
in  New  York  address  Box  A-510.  Editor  &  Publisher. 


FOR  SALE 


Two  four-deck 


Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  rollers,  motors, 
etc..  all  in  splendid  running  condition.  Presses  print  7 
columns  20  inches  up  to  32  pages  with  one  set  of  plate*. 


Complete  Stereotype  Equipment 

chases,  and  Form  Tables,  all  in  A-l  condition. 

Will  be  sold  reasonably,  immediate  delivery  to'  make 
for  our  net  * 


THE  DULUTH  HERALD 
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LIFTING"  COPYRIGHTED 
NEWS  UNLAWFUL 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Q  _  A  WORD  lor  advertisement.  — 
<9C  _i.,.irlt..tIoiu  Ce.h  with  order.  For 
thoao  unemployed  one  ln..rtlon  l.dv.  not  to 
t«t«d  SO  FREE, 


Managing  Editor 

Fifteen  yeara  Hearat  eervicf.  ll«  rive  yeara 
Aaai.lant  Managing  Editor  largest  aftgrnnnn 
paper  on  Pacific  ctmL  Am  all  round,  exper- 
ienced ncw.paprr  Editor  now  employed,  wjiitu 
a  change.  Wr»t  preferred  Anawrr  H-ut 
A  SM,  Care  Eoitoa  i  |-lbl  isbii 


New   York   Tribsiney    Wins  Important 
Decision  in  Ctu  Againat  Chicago 
Rword-Horald— Only  •  Part  of 
Story  wa«  Quotod 
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truth  a  very  substantial  portion  of  the 
copyrighted  article  and  the  transgres- 
sion in  its  unauthorized  appropriation  is 
not  to  be  neutralized  on  the  plea  that 
'it  i'  such  a  little  one.' " 

The  opinion  was  written  by  Justice 
Alsehuler  and  was  concurred  in  by 
Justices  Baker  and  Evans. 


Advrrtielng  Manager 

Live  wire,  JS  rears  old.  daaire.  situation  aa 
assistant  manager,  or  advertising  manager  on 

up-to-date  daily,  can  hand'*  ait  kinds  of  adver   — 

tiring;  faaniiar  with  nna  nt  the  beat  claaadbei 
.yrtcm,  and  have  increased  claialted  columns 


HELP  WANTED 


wiierc  n»v  r»| 
ktm    for  chain,] 
aJvanceroent. 
Editob  &  Pl-ili-nkv 


nccmenLn8  ,Adiire«r,Dox  C 


f..r 
^1 


A  decision  by  the  United  States  Cir- 
cuit Court  of  Appeals  of  the  Seventh 
Circuit,  upholding  the  New  York  Trib- 
une in  its  suit  against  the  Chicago 
Record -Herald  Company,  for  an  in- 
fringement of  the  copyright  law,  will 


I'jitnon  wanted  on  dully  -.paper .  town  o( 
iO.U'XJ  to  2UU.Q.KI  in  Middle  Weil  pre-erred. 
ricviou*  cxpcrimcr  m  diiplay  i-eJIiiig  and  a- 
munt  clasMlied  manaire-r  o(  clajuiiicd  depart- 
rr-.rr-t  carryinit  i, 000,000  Ittic-  late  Je»r.  Ad- 
drew  Bo*  C-979,  t'are  Konoa  k  FuiusHta.. 

Circulation  Manager 

with  --vrr-l  ;rti>  experience  in  metropolitan 
and  nrna..  city  tUiUn  doit  a  to  make  a  connec- 
tbO  wiUi  a  live  daily  meat  oi  MiutMippi  River. 
A  producer  u£  ciituUtiim  with  the  cuh  for  ii. 
Brj*t  ul  refctencei  -u  to  character  and  ability. 
Mecnb«r  I.  C.  M.  A.  Ik.x  A  5 1 5,  Care  Eoitot 
&  I'vKumi  

CirtuJ*ii«o  Maaai.r 

Age   SZ.   married,  w 
twelve    year*'  expert* 
%y utm-tK  bi 
paper    of  I 
wlatr*      Adilre**  Box 
PvauaHim. 


Editorial  Wrtter  have   far-reaching   influence,   it   is  be- 

B«*  in  Protectirtg  publisher,  of  this 

in  large  Eaatern  city.  Gtve  full  information 
in  rirat  letter  aa  to  experience,  reference,,  etc., 
and  arnd  .ample,  of  work  and  photostat*. 
Your  rvrniraunication  will  be  held  in  nnct  eon 
fidence,    Boa  C  99S.  Care  Euiroa  &  PuaLtsaia. 

A  Good  Opening 

wait,  a  competent  working  printer  on  an 
York.    Ideal  w< 


orked   up   froon   carrier,  alert  young  man  a.  report' 

tncli    believe    in   .leady  espenenrf  and  a  good  '  ni 

luild.n's;  bane  rvaclird   limit  with  qualification,  by  letter  to 

J.iXHJ  _ciri-iilatina ;   prefer    central  Matrn   Wland.  V  I 
Care  Eoiroa  d. 


Situation  Wanted 

A»u>iajil   tu  manager. 

.air. man,  J5,  err,p|...ycd. 


Make  up, 

«*|il.jycd.  married. 
Eait-  Capable  inuaOlng  and  operating  ,y.tcma 
to  produce  best  roulti  with  minimum  rxpcxi,c 
auJ  trouble  and  least  chance  crnir-  Ad^dicn 
Bux  A  5IV,  Care  Emma  *  Puausitaa. 

Editorial  Writer  " 
Par.grapUer— *cek.   new   field.       Can  trjnage 
new.  defiartrneiil.     Addfe..  Boa  Ci»9a,  Care 
Eiiirna  a  Puauiiita,  , 


At  the  regular  monthly  meeting  of  the 
New  York  Press  Club,  May  3,  the  fol- 
lowing amendment  to  the  constitution, 
offered  bv  D.  A.  Curtis,  will  be'consitl- 
ered:    "Resolved,  That  Section  10  of 
Article  IV  of  the  by-laws  of  the  New 
York  Press  Club  be  amended  by  strik- 
ing out  the  words  'ami   his  succeisor 
The  offence  with  whi:h  the  Record-  chosen  for  until  the  next  election  of 
Herald  Company  was  charged  was  the   the  club'  and  substituting  therefor  toe 
publication  of  an  article  on  February   words  'and  his  successor  shall  be  elected 
X  1917,  headed  "Germany  Pins  Hope  at  the  next  regular  election  of  the  club 
,  n«.  .pape,  near  New  York,   Ideal  .ork.n,    of  Fleet  on  300  Fast  Supersubmarines."  or  at  a  special  election  which  may  be 
condition,  and  a  good   permanent  powjinn.  .lrticic  hegan :    "New  York,  Feb.   called  for  the  purpose  provided  in  S>cc- 

a^VS'leTo  BgLrigffwSrgg  3.  3  a,  m.  ,  Special). -The  Tribune  this  tion  7  of  the  article.' 
foreman  hirnaetf.    AddreM  tall  particular,  tn    „,„•,,;,,„    jn    a    cupvrighted    article  of 

B  ,  a  m  c«.  bn.  •  v  pu.u«5»  1h  t    ,Jj|  jm   ,,fw_r a  rurr,.,.,.,;. 

Raportar  Wantwf  ,   „  dent  in  <»^fMMlIy.',  and  proceeded  to 

quote   verbatim   several    sentences,  or 
paragraphs,  from  the  Edwards  article, 
which  was  much  longer  than  that  ap- 
— -   —  "        pearing  in  the  Chicago  Herald,  a  morn- 
BUSINESS  OPPORTUNITIES     ing  newspaper,  now  defunct. 

.aWMawnaanta  under     The  Tribune's  complaint   set  forth 
Cash  with  orner.         (h|.  Edwards  article  was  offered  to 
Bu.la...  Opportunity  "  the   Herald    and    was   refuse.l.  The 

d  newspaper  man  who  can  tare   story  then   wa-   accepted  by  the  C.hi- 

I>aily   News,  an  evening  news- 


nw-ijuitsri  ttp.iis-w 

Daily  nrw.paper  in  town  of  100.O.1CI  want,  an 
Hv«  bare  |ome 

f  Dady  Advance, 


6c 


An  eaperKncrd  nrw.paper 
an  interest  in  >  morning  daily  to  be  ctabli.hed 
in  a  city  in  the  centra]  we-t.     \  cry  modern 

Plant  arailable.    A  «,«.d  manager  with  clrcn  a-    paper,  but  this  publication   in  tum  uc 
l»n  evprnence  or  editor  prrfrrred.    Big  rwld. 
ed.    Gis-e  e.pcriruce. 


Syndicate  Saleampn     t  i 

Tnr  pnblnhrr  ni  a  .yndUatcd  article  to  ' 
,evrral  impiirlar.t  .lailiea  rhroaghuut  the 
try  already  .ub.ct.ba  :,5anaioui  to  obtain  the 
kit  ice.  of  torrc  ua^eligjc  man  enjoying  aa 
Mtiiuuinlauce  with  the  iiiurnaltitic  prolcfaim 
who  can  take  on  tbe  >alc  of  the  article  a»  a 
aide   line.      An   opportunity  to  lubitamially 

11  aH  Slati'-'ti.  T*f»    9  ■  Tk  \^t% j . 

To  *  Nawapapar  i  ufaiiatMr 

Your  advrrt."tijf.  dej,i»rimeiit  it  fatin*  < 
Dew   coiidiiiwiin   uj   ilic   LunneM  »*or<d 
.  meet  HI 
I  the  titW' 


N  clined  to  accept  it  when  the  article  to 

The  United  States  District  Court  of 
Northern    Illinois    rendered  judgment 


$50,000.00 

W.  have  cuatomwr  wltn  above  amount 
available  in  caeh.  aa  flr.t  payrnnt  on 
rub.tantlal.  not  warning  EVENINC 
NEWSPAPER  Pr»f.r  Mlddl.  Atlantic 
or  Southern  Stat..  Corraapondenc 
confidential. 


HARWELL  &  CANNON 

Properties 
Now  York 


LEGAL  NOTICE 


K  * .^iia,  ,  mesgt  »taw  ■gUtioPS  tEfSi  * 

UEader  *  thirty,    uho    Kavc    JcvcJfu""*  °J3d    THE    EDITOR    AND    PVBLI8HS8  COM- 


TO  THE  STOfRHOLDKBS  OF  THE 
hDITOR    AND    Pl'BLISHER  rOMPANY; 

The  annn.l  mreting  of  the  rt-xkhoWcr. 
of  THF  EDITOK  AND  PrBI-ISHEK  COM- 
PANY will  lir  krl.l  M'ednradar  inufumg.  May 
11th  at  rlrvrii  o'clock,  at  thr  general  office' 
,,f  :Hf  tmiicwny  1'uli-rrr  Building,  rone  111* 
6.!  Park 
electl 
rlecti 


if  rviwvony.  rull-nr  nuiiomg.  luue  mo, 
>.rk  K  j..  New  Y..rk,  lot  the  purno.e  of 
Igg)  of  director.  .nJ  two  insprrton  at 
l.,r.  and  f,.r  tile  tr.n..««,n  of  .lack  other 
iev,   a»   may   properly   foaae   before  the 


new.paptr.  magarine  and  farm  luper  apace, 
believe  that  an  accurate  knowledge  of  mer 
cbandiaitag,  backed  liy  rral  tilling  ability  wltl 
win  out  tor  want,  puhluber  over  exuting  con- 
ij.ti.jn,  ami  incrca.ii^g  ioE.pelltK.n-  These  men 
are  now  employed,  but  are  looking  for  a  wwr. 
aati.fadory  future  thiii  confront,  thrru  .1. 
tlior  peeaent  coeinection.  Over  too  year,  a, 
Alirrliuog  Mai,.gei  aid  A.-utant  on  (.  ,t, 
daily.  Oier  two  >r«rs  a»-VVr,tcrn  Rrpreimta 
live,   (or  the  most  aggreafivr  relluig  force  m 


live,  (or  the  most  aggremvr  ,etluig  force  m 
the  publishing  tVM  today,  with  officei  in  Chi 
<ag  They  are  dealing  nular  with  the  bigge.1 
brains  in  ike  advertLing  a^rUl  a.  member,  oi 
a  selling  force  whoa*  kuoa  ledge  of  nurkcta, 
merchandising  ami  ailvrrlitlng  if  letting  the 
pa.-<-  in  pulih.bmc  circlci.  Thev  are  a  pair  of 
worker,  who  liciievr  tliat  hard  work,  hackrd 
t>  inlelli^eni  .i-lliiig  and  real  knooMge  of 
tnrri.-h.iiju.irig  t.idav  ui.l  incrrav  fi^cign  and 
local  advenmiig  They  are  open  tu  a  propuit- 
tio!-,  frorc  tJ.a-.c  piabhtfier  who  ice,  that  he  has 
hi,  mor.eS  tn  iriJ — in  both  foreign  and  local 
advertiser.,.  Won  fna  knowledge  and  fxpf- 
ri.iuc  th,y  have  had.  tlie.e  men  would  prove 

Add,?^&A7>r^ 


PANY. 

TAMES  WRIOHT  BROWN, 

Prcidenl. 

E.  C  lacIfABOH, 
Xrw  York,  April  11.  I9JI. 


HEARST  SERVICES 


Sri-rcury- 


Young  man  twenty  two  ygara  rd  age. 
waul,  putilion  a,  travelir^  ule.rn.it  for 
pa;<i   .opply  liouie    Have  bid  ,e.eial 
eaperieuee     in     new .paper  Ji'^r"°iL..'l»u 
G:eeitville.  S.  C. 


t  W..M1  a  J*b 

1   kmm   the  new.! 

mm 


.u-.t.r.i: 

editorial.'  nsechanical,  ami  I  want  a  loo  a. 
hu.itiea,  manager  or  grnerel  manager,  where  I 
can  cash  in  on  thi«  knowledge.  Twenty  year, 
of  •uctfs.fnl  experience  and  a  clean  record 
to  orttr.  Know  h  ,u  t:.  tuiri  out  a  g>jrr  looking 
but  what  I"  rsore  important  ran  tr-akr 
one.  and  ' 
rcent.liie 
ineM 

brrknn..     Addfeu  Box 
annua. 


a  popular  and  prohuble  one.  and  have  d.wie 
,o     Married,  aged  an.  prcwitahle  appearance. 

l-rtminre.    and    w  ut  go 


.  aged  AO, 
oplc,     call  get 

orturotj 
llnlroa  c  F 


aagaa 
re  El 


for  the  Tribune  at  the  trial  of  the 
suit,  but  the  Rotord-Hcralii  Company 
appealed  In  the  Circuit  Court,  contend- 
ing that  news  could  not  he  copyrighted. 
The  observations  of  the  higher  tribunal 
on  this  contention  are  considered  of  the 
utmost  importance  to  publishers.  The 
opinion  says: 

"It  is  true  that  news  as  such  is  not 
the  subject  of  copyright  and  so  far  as 
concern*  the  copyright  law.  whereon 
alone  this  action  is  based,  if  the  Herald 
publication  were  only  a  statement  of 

 —  the  news  which  the  copyrighted  article 

ENTERTAIN   disclosed,  generally  speaking,  the  action 
would  not  lie. 

Viaiting  NoVapaper  Mem  H.lp  Ko.ni«*-      "But  insofar  a*  the  Edward;  article 
b.r.  Mads.  Ti.««Uy  Nifht  Big  involve,  authorship  and  literary  quahty 

.  and  stvle  apart  Irons,  the  bare  rcctlal 

What  followed  the  dinner  given  by  M.  uf  [hc  "facts  or  ,t,.t,.mrnt  "I"  news,  it  is 
Kocnigsbrrg  at  the  Friars'  Llub  in  be-  1)y  tht  copyright  law." 

half  of  King  Feature  Syndicate,  New.-       ...        .        2       K„  .... 
pa,*r    Feature    Service.    International      *:™th«   ^rvat.on   by    .he  cour 
Fea^ute    Service.    I.i.ernation,!    New,   «h,ch   w.ll   set   a  precedent  that  wtll 
Se^ke.  Universal  Service  and  Star  M-  P»W»h*-»  ...  future,  ,s  that  dts- 

craft  Service  on  Tuesday  nigh,  was  l-^ng  of  the  (  h.cago  newspaper  s  con- 
.-alied  a  l-ollvpop  Lark.  It  may  have  »~  that  the  Herald  article  was 
been  but  about  s.x  hundred  riritin.  del-  "»*  than  that  offered  by  the 

rgate,  tu  the  American  Newspaper  I'ub-    I  therefore    contained  .v.,  Pub- 

lishers' Association  convention  spoke  of  stanWh"  pari  of  it.  Of  this  the  court 
it  as  the  big  .t.j/eif  of  the  wr-l..  rules: 

Little  hits  of  many  of  the  go.  d  tlii.  gs  "«"c  find  no  merit  in  the  contention 
nf  Broadway  were  among  Ibl  .  rtenain-  that  the  HtnU  public.t.on  constutrtes 
ing  contributions  and  among  tin  Htarst  no  substantial  part  of  the  copyrighted 
stars  that  helped  to  make  the  night  article. 

bright  were:  "It   presents  The  essential   facts  of 

George  McManus.  Tom  Power i.  i(  H,  that  art.rle  in  the  very  garb  wherein  the 
Knerr,  F.  Opper,  Jean  Knott  Waller  author  clothed  them,  together  with 
Hohan.  Harry  Hershfield.  T.  V  Horg-in,  some  of  his  deductions  and  comments 
J.  T.  Callahan,  Rube  Uo'.ilbcrg.  i Jiff  thereon  in  his  precise  words,  and  all 
Sterrett.  A.  C.  Fera,  Frank  Yv'illiard,  with  live  ?amc  evident  purpose  of  at- 
Bitly  DeBeck.  J.  F.  Murphr,  F..  Segar.  traclively  and  effectively  sening  them 
Kuss  W'rstover.  Winsor  MfCay,  Hal  to  the  reading  public 
Coff.nan.  J<*  McCurk,  "Bugs"  Bacr.  "Whether   the   appropriated  publica- 


SHOWALTER'S 
Adve^l^omotioB  Seniee 

Carried  on  by  E.  J.  Crgin. 
SI   Irving  Plncn 
For  jVeu  ipopera  and  AfdgSarfneJ 

Monthly  promotion  copy  lor  uie  in  build 
ing  up  claaaifefd  and  .tore  advertising. 
A  Service  that  educate,  readers  to  read  lb* 
adv^liaements  and  rtimulatea  merchant,  to 
advertise  adeoualely 

Writ,  fo,  parlkoUr,  and  rate,  on  lour 
mnnlh'a  trial  arrvire 


EQUIPMENT  FOR  SALE 

14  page  «■»»  Uprrd  gf«lp»lllar  Ova.  Sew 
in  7  or  F  col..    Type  Sragtb  only  SO 

la-t  T",^'^^^^"^^^^.^ 
on  I  prove... 

Ill  ptgv  Slr.ig»tliae  O*—.  1  »  I  eol>-  Ivor 
length  II  \  ia.  Cmwpb.tr  .tereotype  e-mlp 
mcDt.  fnelwd.ag  motor,. 

.Mondofg  all.  AVraiea  froa,  «  t»  40  peer 
rapoeir.  A.«i,  I  Molel  S  Lleotynr.  prae 
llri.ly  br.Dd  new;  1  Model  !, ;  I  Mud.  I  :  1 
Intertype.  Modal  A:  I  Intertype.  Model  It. 

v.  ...  or  Writ* 
SOUTHERN  PUBLISHERS  EXCHANGE, 
Inc.rporwtad 
Newapap^  Propartlaa  and  Equipment 
12  North  »th  St.  P.  O.  Box  lf»I 


tor 


New  York  aril  I'-r.eagn  egper  eoce  qualifie.  fjr 
eitj  or  telrgrapli  .ic*  or  entire  e-litoeial  man- 
agement. Eacrllei.l  editorial  wnler.  Prefer 
twrmanrnl  i.p|..otuiilty  in  Mnall  city  in  retretue 
Wert  e,r  Ea  t.  Age  Hi,  ntareied-  ll.gint 
rvfrrencr,.  A.ldrr.i  M.  T..  Ro.iel  »0j.  10S 
S.  U  Salle  St.,  (  bwago. 


As  usual.  Fred   Block,  huMe.t  and  lion  constitutes  a  «uhsiantial  (H.rtion  of 

nrsst  friarly  of  all  Friars,  wa-  iters-  that  which  i.  copyrighted  cannot  lie  de- 

where.  doing  everything,  all  Iho  lime,  to  termit.ed  alone  by  lines  or  inches  which 

make  the  occasion  a  brilliant  and  mem-  measure  the  respeciive  articles.  We 

or.iblr  success.  regard   the    Herald    publication   as  in 


$15,000  buys 

<.ne  half  of  only  dnily  newspaper 
properly  of  a  email  city.  Owner 
of  thia  interest  draw  $40  a  week 
aslary  in  1920  and  Si. 300  in  caeh 
tV.T. 


Charles  M.  Palmer 

NEWSPAPER  PROPERTIES 
22S  Filth  Av...  New  Y.r* 


Digitized  by  Google 


106 


Editor    &    Publisher    for    April    30,    19  21 


WILL 
DENVER  POST 


lirgnn  in  Sprinjiticld,  III.,  whence  he 
went  to  Chicagu,  IN  here  he  covered  na- 
tional convention?  and  gained  a  reputa- 
tion as  a  political  correspondent.  Later 
he  went  to  Washington,  and  finally 
came  to  New  York.  Here  he  was 
night  editor  of  the  Herald.  At  the 
time  o(  his  death  he  «n  on  the  staff 
nf  the  Evening  World. 


(By  Ttltsr.n,  tt  Earn,  a 

Dr.Nvra.  April  27,-Dr.  W.  H.  Wray 
Boyle,  pastor  of  the  Central  Presby- 
terian Church  here,  will  edit  the  Denver 
Post  on  Xfay  S  or  6,  it  was  announced 
this  morning,  following  a  sermon  deliv- 
ered from  his  pulpit  Sunday  evening  on 
"The  Perils  of  the  Press," 

Dr.  Boyle  has  some  very  definite  ideas 
on  what  news  is,  what  is  not  news,  how 
news  stories  should  he  displayed,  what 
should  be  printed,  what  should  not  he- 
printed,  according  to  the  statement  made 
in  the  Denver  Post  front  page  story 
that  the  Drnver  pastor  would  turn  edi- 
tor for  a  day. 

The  eminent  churchman  said  this 
morning  he  would  accept  the  invitation 
extended  him  cither  on  Thursday  or 
Friday,  depending  on  his  time. 

"It  ten  thousind  citizens  were  cin'y 
brave  enough  to  ring  true  to  their  COS 
victions.  thty  would  say:  'Close  up  the 
sewer  of  the  racy  story,  which  take)  the 
edge  off  the  moral  srnsibility  of  child- 
hood, or  cease  to  deliver  your  news- 
paper at  my  door." 

This  -  statement  was  made  by  Dr. 
Boyle  in  his  sermon  Sunday  night  in 
censure  of  the  "publication  which  i* 
purveyor  of  sensation  for  sensation's 
sake." 

"Flaming  convictions,  not  flaming 
headlines,  keep  the  public's  confidence 
in  a  newspaper,"  he  drclared.  and  added, 
"The  corner  of  the  press  that  caters  to 
the  sewer  pipe  type  of  mind  loses  its 
confidence  among  the  readers  " 

Dr.  Boyle  said  his  ideal  journalist 
would  never  stonp  to  the  level  of  7. 
faked  interview.  "He  will  not  specialize 
in  half-truths  in  order  to  create  a  sen- 
sational paragraph. 

"Why  should  the  ink  of  the 
be  dipped  in  Hie  slime  of  high 
life  in  Texas  or  New  York  or  Los  An- 
geles with  their  unblushing  exploits, 
white  millions  of  American  homes,  with 
no  skeletons  in  their  closets,  are  build- 
ing home  life  heavenward  and  teaching 
their  children  to  be  white  flowers  in  the 
garden  of  the  I-ord?" 

Dr.  Boyle  said  this  morning  his  policy 
in  editing  a  newspaper  for  one  day 
would  be  that  of  sensationalism  "rlsy-d 
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StXKS     HAYS'  HELP 


Want!  P.  O.  Statement  Abolished  and 
Six  Month  Limit  on  Arrears 

The  board  of  directors  of  the  Audit 
Bureau  of  Circulations  at  its  meeting 
Wedncs<lay  afternoon  decided  to  take 
definite  action  toward  abolishing  the  pub- 
lishers' statement  to  the  Government  as 
injurious  to  honest  publishers  and  use- 
less to  advertisers:  to  appeal  to  Post- 
master General  Hays  to  rule  that  sub- 
scriptions shall  not  be  counted  for  sec- 
ond-class mail  privileges  when  they  are 
more  than  six  months  in  arrears,  instead 
of  one  year  as  now  obtains,  and  to  rule 
that  at  least  50  per  cent  of  the  subscrip- 
tion price  of  any  publication  shall  be  re- 
ceived direct  from  the  subscriber  him- 
self. 

A  committee  will  be  appointed  today 
to  place  the  matters  before  Mr.  Hays. 
0.  C.  Ham  and  Stanley  Clague  will  rep- 
resent the  A.  B.  C.  on  the  committee, 
which  will  be  completed  by 


d- 


ment  of  representatives 
vertisers  and  of  the  publishers. 

The  board  of  directors  re-elected 
Henry  Schott  vice-president.  When  Mr. 
Schott  left  Montgomery  Ward  &  Co . 
he  resigned  his  office  with  the  A.  B.  C 
Now.  having  become  general  manager 
of  the  Seaman  Paper  Company  and  so 
again  eligible  for  office,  he  resumes  his 
place. 

G.  Lynn  Sumner,  of  the  International 
Correspondence  Schools,  Scranton, 
Pa.,  was  elected  a  director  to  fill  the 
vacancy  caused  hy  the  retirement  of 
Lucius  L.  King. 


of  Newsprint 

(By  Trlwrh  la  Koito.  k  IV.tlsitta) 
Ottawa,  Ont..  April  26.— While  boil, 
sides  express  confidence  that  a  strike  oi 
paper  mill  workers  will  he  avoided  be- 
tween now  and  May  1.  Canadian  pub- 
lishers are  taking  no  chances  of  a  pos 
siblc  ticup.    In  the  event  of  the  mills 


Rocky  Mountain  New.  Calibrate* 

(By  Tiltntfk  ic  him  k  Pi-susnis) 
Denve*.  April  27—  The  Rocky  Moun- 
tain News,  the  only  morning  newspaper 
published  here,  and  one  of  the  John  C. 
Shaffer  publications,  rrlehratcd  its  sixty- 
second  birthday  April  23.  A  reproduc- 
tion of  the  first  page  of  the  first  issue 
under  the  editorship  and  ownership  of 
William  N.  Bycrs  was  run  on  the  first 
page  of  all  editions  Arthnr  E.  FVrce, 
who  was  present  when  the  fir^t  cpy 
was  run  off,  contributed  a  feature  artidf 
on  the  founding  of  the  Rocky  Mountain 
News. 


Vincent  B.  Kafir  Dead 

Vincent  B.  Kelly,  for  many  years  a 
newspaper  writer  on  national  politics, 
and  active  in  civic-  affairs  at  Palisade. 
N.  J„  died  April  28  in  a  hospital  at 
Englewood,  N.  ).  He  had  been  ill  only 
a  short  timr.  and  was  taken  to  the  hos- 
pital last  Sunday,  Diabetes  caused  his 
death,     Mr.    Kelly's   newspaper  work 


As  a  result  of  the  men  refusing  tu 
.crept  a  reduction  in  wages  the  loca' 
mills  have  been  bombarded  with  request-, 
for  newsprint  during  the  past  month  and 
have  turned  down  many  orders  above 
their  customers  regular  amounts.  The 
Booth  Company  has  refused  to  suppU 
papers  with  more  than  their  norn:.i' 
quantity  of  paper,  but  the  Eddy  Com- 
pany has  been  able  to  fill  some  crders 
above  normal. 

Stockbrtdce  Bankrupt 

Frank  Parker  .St.xkhridgc.  of  New 
York,  well  known  as  a  newspaper  man 
and  writer,  has  tiled  a  petition  in  bank- 
ruptcy with  liabilities  of  $25.J52  and 
assets  of  $4,150.  The  assets  include 
real  estate,  $2,500;  accounts.  $315.  and 
unliquidated  claims.  $825.  Mr.  Stock- 
bridge  formerly  was  secretary  of  Old 
Colony  Club.  Inc..  and  editor  of  Old 
CI  n>  Magazine. 


Chicago   Agrnty  Moves 

The  MattesJ-n-Kogart> -Jordan  Com- 
pany has  moves!  to  215  North  Michigan 
avenue.  Chicago 
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STUDY   THE   INDIANAPOLIS  NEWS 


AS   A    AT  E  WS  PAPER 


Character 

*XHE  advertiser  in  The  Indianapolis  News  merely  buys 
a  ticket  on  a  train,  destination  of  which  was  fixed  years 
ago.  The  News  is  not  published  as  a  vc-hklc  for  paid  ad- 
vertising. It  has  followed  for  nearly  a  half  century  an 
unswerving  policy  of  giving  all  the  news"  to  the  people. 
This  has  built  into  the  paper  a  character  that  cannot  be 
written  into  a  rate  card.  The  News  is  first  of  all  a  great 
nftvspaper.  It  is  incidentally  a  good  advertising  medium. 

Writt  for  recently  issued  hxA  'HDoei  ^Newspaper 
Cooperation  saltan  ^Anything?" 


The  Indianapolis  News 

Second  in  National  Advertising  in  Six-Day  I-'sening  Field 
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Multiplication 


The  X-Y  salesman  sold  a  vacuum 
cleaner  to  Mrs.  Jones. 

In  his  order  book  it  was  listed  as  one 
sale.  But  what  really  happened  was 
this: 

Mrs.  Jones  showed  Mrs.  Smith  her  new 
purchase,  pointing  out  its  selling  feat- 
ures. Mrs.  Smith  told  Mrs.  Brown. 
And  Mrs.  Brown  recommended  X-Y  to 
Mrs.  White  as  the  best  cleaner  on  the 
market. 

From  one  buyer  a  group  of  buyers 
had  been  created.  One  sale  multiplied 
through  word-of-mouth  publicity,  had 
spread  into  an  endless  chain. 

There  you  have  the  principle  of  adver- 
tising. For  advertising  is  nothing  more 
or  less  than  individual  selling  multiplied. 
It  is  its  cumulative  force  that  makes 
it  the  dynamo  of  modern  business. 

Your  advertising  creates  a  specific  num- 
ber of  buyers.  But  does  it  stop  there? 


How  about  the  buyers  those  buyers 
create  for  you? 

You  may  make  a  fairly  accurate  esti- 
mate of  its  direct  returns.  But  you 
can  only  begin  to  fathom  the  depths 
of  its  indirect  influence,  that  radiates 
far,  far  beyond  its  circumscribed  selling 
bounds.  And  you  can  no  more  shut 
off  that  tremendous  power  of  multi- 
plied salesmanship  than  you  can 
bottle  up  Niagara  Falls. 

Consider  the  more  than  400,000  cir- 
culation of  The  Chicago  Daily  News 
on  that  basis.  Visualize  the  direct 
returns  of  your  advertising  from  over 
1,200,000  buyers;  and  the  indirect 
influence  of  those  buyers  on  their 
friends—and  their  friends'  friends. 

Then— and  then  only—you  begin  to  get 
some  conception  of  the  multiplied 
selling  power  behind  the  circulation 
that  makes 
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These  papers  will  introduce 
you  to  the  right  people 

MASSACHUSETTS — Population.  3,552.358 

Clreu-    2.500  10.000 

lation     InM  UNI 

'Attlaboro  Sua  (£>       5.053    .025  .0I7S 

Boeton  Sunday  Advertltar     (Si    350,588    .59  S5 

JBoeton  American  (F.i    301,5*5    JMS  .BO 

tfVoalon  Glob*  (MAE I    285.189    .40  .40 

iBoatoa  Globe   (SI    349.0C3     45  .45 

:n  -,«■       Pel   (Ml    4a2.ni     .«0  .80 

:B.il»«  Polt  (Si    »0,UI     M  .55 

Bo. tun  Tran.crlpt  (E)      37,012     20  .20 

Fall  River  Herald   <E)      11.035     OJ5  .035 

Titchbur.  Sentinel  (E)        9,585     .05  .035 

•Haverhill  Gaaette   (El      14,B«3     .0*5*  .04 

Sl-ynn  Ilaaa   (El      15.15S    .08  .04 

fLynn  Tala.ram  New.  .  .  .  .  (EatSI      15.053    .05  .05 

Law. II  Courler-Cillien      (MAF.l      17,044    .045  .045 
•New  Bedford  Standard-Morcnor 

(MAt  I      27,527     .07  .07 

•New  Badlard  Sunday  Standard  iS)      23.053     .07  .07 

•Salem  Newe    (E)      15,515    .05  .07 
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Government  Statement..  April  1.  1921. 
■A.  B.  C.  Publtetiere'  Statenaente,  April  I,  1921. 
^Government  Sl.ten.ente.  October  1.  1920. 
•  A.  B.  C.  Publl.haaV  Statement.  October  I.  1920. 


Are  you  getting  a  fair  share  of 
New  England's  orders?  There 
are  two  million  people  reading 
the  daily  newspapers  of  New 
England  every  day.  An  oppor- 
tunity to  carry  your  name  and 
the  merits  of  your  merchandise. 
Are  you  using  these  dailies? 

Think  of  the  power  in  the 
thought  and  repetition  of 
thought  of  these  two  million. 

Think  of  the  weight  even  a 
small  percentage  of  their  in- 
quiries will  have  on  the  trade. 

Advertise  regularly  in  these  New 
England  dailies  where  the  popu- 
lation is  thickest  and  orders  of 
all  kinds  most  plentiful. 
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COL.  HOUSE 
is  on  his  way  to  Europe  for  the 

Public  Ledger 


Col.  E.  M.  House  sailed  for 
Europe  recently.  This  is  his 
second  visit  to  old-world  cap- 
itals as  a  member  of  the  editor- 
ial staff  of  the  Public  Ledger 
and  as  an  observer  and  advisor 
to  its  Foreign  News  Service. 

Col.  House  has  a  basis  for  in- 
side knowledge  of  European 
affairs  such  as  is  possessed  by 
no  other  living  American,  and 


which  is  reflected  in  the  high 
character  of  Public  Ledger 
Foreign  News. 

He  also  contributes  weekly  edi- 
torial articles  on  international 
affairs. 

Through  the  Ledger  Synd icate 
newspapers  may  obtain  exclusive  city 
rights  to  the  Public  Ledger  Foreign 
Service  and  to  Col.  House's  articles. 
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Hard  Times  are  not  coming 
— just  Soft  Times  going 
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SOCIAL  REGULATION  OF  INDUSTRIAL  WARFARE 


Protecting  the  Rights  of  Society  Means  the  Protection  of  Employers  and  Workers  and  Leads  to 
Industrial  Peace — Right  To  Strike  Wholesome  and  Desirable. 


rrHL  ipirit  of  protest  as  ex  pruned  in 
t  strike  Is,  oil  tk*  what*,  wholesome 
sild  desirable.  It  has  been  an  instrument 
of  fra.it  social  service  end  has  directed 
much  needed  sttention  end  considera- 
tion  toward  the  problems  end  wsnts  of 
the  workers  in  all  industries  and  com- 
munities. Even  employers  who  have 
never  known  the  threat  of  strike  are, 
consciously  or  unconsciously,  influenced 
by  the  fear  of  it.    That  is  good. 

The  Sine  cannot  perform  these  func- 
tions of  the  strike  through  any  court.  It 
docs  not  always  have  vision.  The  his- 
tory of  English  labor  legislation  ami  the 
manner  in  which  the  settlement  of  la- 
tor's  grievances  hy  the  State  languishes 
until  a  strike  is  threatened,  is  proof 
enough  of  this  assertion.  Would  society 
have  progressed  as  it  has  progressed  in 
its  relation  to  the  labor  problem  had  it 
not  been  for  the  nuisance  value  of  the 
strike?  In  the  battle  of  ideas,  laws  and 
social  standards  uflen  lag  far  behind 
wholesome  agitation.  The  policy  of 
the  tendency  to  maintain  the  slams  ,•«  • 
courts  is  jforr  drcisis.  They  tend  to 
stand  pat.  but  it  is  no  time  for  Industrial 
relations  to  become  static.  There  are  loo 
many  wrongs  on  both  sides. 

If  compulsory  arbitration  had  been  in- 
stituted by  the  Slate  fifty  years  ago  and 
submission  to  such  action  had  been  se- 
cured from  all  the  parties  in  interest,  is 
it  concrivable  that  either  the  State  or 
the  employer  would  have  been  so  con- 
siderate of  the  rights  of  the  workers,  or 
that  welfare  legislation  would  base  ad- 
vanced with  the  same  speed  ?  Would  not 
have  been  dominant  and  controlling:  If 
this  be  true  as  to  the  past,  may  it  not 
also  hold  some  hidden  significance  for 
the  future?  At  least  the  possibility 
should  give  us  pause. 

Some  Ricllation  Is  Essential 

This  is  not  to  say  that  all  regulation  of 
strikes  or  industrial  warfare  is  inexpe- 
dient or  undesirable.  My  council. His 
are  just  the  contrary.  The  objective  of 
society  should  be  to  eliminate  premature, 
unnecessary  and  unjust  strikes  and  lock- 
outs without  closing  the  door  so  the  use- 
fulness of  the  strike  in  appropriate  cases 
as  a  last  resort.  The  time  has  arrived 
when  society,  not  the  employers,  should 
point  out  where  ils  proper  function  ends 
and  where  its  use  becomes  anti-social 
and  intolerable.  To  allow  men  to  fo- 
ment, organize  and  maintain  strikes  and 
lockouts  for  any  and  all  purposes,  how- 
ever corrupt  and  oppressive,  is  indefen- 
sible; to  trust  to  mere  self -restraint  is 
ludicrous.  Since  when  has  unchecked 
human  power  slopped  at  tlir  portals  of 
justice  ? 

Industrial  warfare  must  not  become 
an  instrument  of  industrial  injustice. 
Industrial  justice  must  be  the  price  of 
industrial  peace.  It  is  in  line  with 
sound  public  policy  to  permit  industrial 
warfare  for  the  correction  of  industrial 
wrongs,  but  it  must  be  suppressed  when 
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in  Ike  field  af  indnttty,  and  IL-koie  broad  tympathy   -  J*,  the   :i         sub/eel,   (I  Sim 
ta  dismsi  im  a  compethtutirt  Stl>  fair  area!  owe/lute  at  the  hour.     Far  Ike 

(mil  1/  yrflfi  .V>.  Merrill  koi  deleted  himself  ta  Ike  i »  of  Ike  labor  oueitsom  amd  hai 
rem  engaged  im  labor  litigation  at  (ammtel  far  employer,  and  empUyeei  before 
Vrale  amd  Federal  caurti  r«reueaonr  tar  ceasserft  la/Jedine  ,'ee  Vnited  ilefei  ■  m-,  ■ 
Conn.  Tbeit  cast  I  iniollld  fundamental  apmiuflri  af  great  importance  amd  one  af 
the  moil  imeoeresr  we/  ISe  fanm^ui  Dankury  Halters'  cote.  He  recently  teamed  the  rase 
vf  Ike  .  Printing  Prill  Comfamy  it.  Ueei.na  before  Iks  United  Stales  Smfemt 

Camrt.    Tku  case  mtvlfed  ike  labor  ero.o.  «    af  Ikr  ,  :  m  Act  amd  wSeiAee  oe  e^i 

iso/e  fravisiam  have  legalised  Ike  lecemdary  koycait  tir.  Merrill  hat  been  a  eda- 
fribHloe  lo  far  lilermlmre  on  fAe  imb/ect  through  tome  of  tke  more  prominent  maaatimei. 
amd  hai  freamently  spoken  wPom  ehjs\  pkasti  at  Ikr  imdntlrmU  question.  Uis  fietes  are 
prvgrrieire  amd  liberal  amd  /Ao«'  am  uanjuoJ  tmdeprmdrmee  of  tkongkl  amd  freedom  team 
peeimdife.  fit  belisvsi  the  time  hag  com*  tcheu  pmbttr  opimtom  ikontd  be  ctariied  at  ta 
Immdamemtalt  nmdtrlmmg  the  imdmltemt  it  am  tmpatte  between  capital  and  lakar 

it  Jd  ke  arerttd.  and  Ike  camixuntumal  *ightt  an.l  lihtrliti  of  ear  people  are  ta  bt 
Preirrz*d. 


it  aims  to  accomplish  results  contrary 
to  sound  social  policy. 

We  must  make  the  conduct  of  illegiti- 
mate strikes  so  discouraging  and  futile 
ami  other  methods  of  adjustment  so 
promising  am]  attractive,  that  there  will 
be  a  gradual  abandonment  of  the  illegit- 
imate strike.  If  we  should  not  send  men 
to  jail  for  sinking,  wc  can  at  least  de- 
prive organizations  of  the  privileges  of 
organized  action  in  furtherance  of  the 
illegitimate  strike.  In  this  way  the  prop 
and  mainstay  of  effective  industrial  war- 
fare may  be  knocked  out  from  under 
the  illegitimate  strike.  We  should  clip 
the  wings  of  organized  activities  seeking 
unfair  and  oppressive  ends  and  place 
power  and  privilege  lwhind  them  when 
standing  for  industrial  peace  and  justice. 


In  defining  illegitimate  strikes  wc  may 
safely  apply  tests  which  have  their  fa- 
miliar counterpart  in  other  fields  of  hu- 
man ronHict  Out  of  the  struggle  of  man 
for  law  and  order,  in  all  his  relations 
there  emerges  a  moral  code  which  is  just 
as  applicable  to  the  cause  of  law  and 
order  in  industry  at  it  is  to  national  and 
international  government.  If  wc  hew  to 
these  standards  of  right  and  wrong,  we 
will  leave  the  strike  substantially  unim- 
paired as  a  weapon  of  last  resort  to  pro- 
tect the  interests  of  workers  in  private 
industry,  and  will  only  condemn  strikes 
which  violate  the  principles  of  the  best 
labor  leaders.    Let  us  enumerate : 

I.  Strikes  which  violate  the  fundamen- 
tal principles  of  democracy  by  trying  to 


Wi  must  raakt  the  conduct  el 
tlUffUeaete  strikes  se  alseaureglaa 
mrtd  faille  and  etfctr  mettiees  ef  ad* 
Juttossat  se  BTeantsjae  mad  atlemclfve, 
Ifcet  there  will  be  ■  freduel  aeandea* 

merit  ef  such  actions — Waltsr  Gordon 
Merrill. 


substitute  government  by  strike  for  gov- 
ernment by  ballot. 

£  Strikes  which  unduly  injure  the 
general  public,  which  in  military  war  we 
call  civilians. 

3.  Strikes  against  neutrals. 

4.  Strikes  without  first  exliausting  the 
resources  of  diplomacy. 

5.  Strikes  in  violation  of  agreements. 

6.  Strikes  in  violation  of  an  arbitra- 
tion award. 

7  Strikes  where  arbitration  is  avail- 
able. 

8  Strikes  against  liberty. 

Stmkes  Against  Dihochacy 

Strikes  In  control  or  influence  political 
action,  such  as  are  so  common  in  Europe 
are  just  beginning  here,  cannot  be  toler- 
ated. They  are  acts  of  revolution,  con- 
trary to  the  principles  of  democracy,  and 
lay  the  ax  at  the  very  root  of  self-gov- 
ernment. By  their  very  nature  they  con- 
statute,  an  attempt  at  dictation  by  the 
proletariat  and  an  overthrow  of  the  or- 
derly processes  of  government  by  bat- 
lot.  Coercing  government  action  by 
threats  of  organized  strikes  differs  not 
in  principle  from  the  methods  of  distin- 
guished usurpers  in  history,  who  sur- 
rounded the  legislative  hall  with  troops 
and  invited  the  body  to  proceed.  There 
is  no  room  for  such  resort  to  force, 
either  economic  or  military,  in  a  free 
country  where  self-government  prevails. 
The  world  is  not  safe  for  democracy 
until  the  tendency  toward  political  strikes 
shall  perish.  Here,  as  in  other  walks  of 
life,  the  rule  of  reason  must  not  yield  to 
the  rule  of  farce;  government  by  ballot 
must  not  yield  to  government  by  strikes. 

Governmental  Employes 

The  employment  conditions  of  gov- 
ernmental eeaployee  also  constitute  a 
political  qseestion,  to  be  determined  by 
political  processes  and  not  by  economic 
power.  A  man's  relation  In  the  govern- 
ment should  not  be  determined  by  war- 
fare. Admitting,  as  ia  true,  that  the 
government  ia  often  slow  in  giving 
proper  consideration  to  the  needs  of  its 
employees,  the  remedy  is  not  ia  an 
abandonment  of  the  fundamental  prin- 
ciples of  democracy  but  in  the  establish- 
ment of  adequate  machinery  of  adjust- 
ment to  which  the  interested  parties 
will  always  find  prompt  and  easy  access. 

In  all  warfare  the  conscience  of  civili- 
zation declatcs  for  a  decent  regard  for 
the  rights  and  comfort  of  civilians.  In 
military  war  it  finds  expression  in  rules 
for  the  protection  of  unfortified  towns 
and  non-fighting  citizens.  In  economic 
warfare  the  extreme  dependence  of  our 
people  on  the  uninterrupted  operation  of 
certain  parts  of  our  economic  machine  is 
such  that  no  squabble  between  small 
sections  of  society  can  be  permitted  to 
interfere. 

A  few  other  lines  of  activity,  such  at 
the  production  of  light,  heat,  power  and 
fuel  and  the  operation  of  street,  rail*  . 
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.  hut  it  is  the  part  of  wisdom 
sly  and  not  to  embark  in 
:  public  need  ami  public  opin- 
ion i*  not  comjx-lling.  An  anti-strike  bill 
was  introduced  by  the  French  Govern- 
ment in  March,  1920,  and  in  addition  to 


.  funeral  establishments,  and  in- 
dustries involving  public  health. 

A  coal  strike  lying  up  all  the  produc- 
tion of  coal  in  this  country,  if  protracted, 
would  of  curse  carry  with  it  all  the 
dangers  which  accompany  a  railroad 
strike,  but  in  coal  production  there  are 
certain  conditions  which  differentiate  the 
situation.  A  coal  strike  will  not  bring 
suffering  as  quickly  as  a  railroad  strike 
because  there  is  always  on  hand  some 
margin  of  supply.  One-third  of  the  bitu- 
minous coal  is  produced  in  non-union 
mines,  which,  in  our  last  coal  strike 
seriously  affected.  The  gov- 
and  organized  labor  should 
t  between  a  policy  which  will  main- 
tain a  sufficient  number  of  our 
free  from  union  control  or  a  policy 
prohibits  coal  strikes  altogether. 

Street  railway  strikes  have  been  a 
cause  of  much  suffering,  but  their  evil 
consequences  arc  not  comparable  to 
strikes  on  railroads  and  in  coal  produc- 
tion. Strikes  affecting  lighting  and  pow- 
er, if  successful,  can  lie  serious,  but  we 
have  suffered  little  from  them,  as  yet, 
and  will  probably  find  it  comparatively 
easy  to  cope  with  them  because  of  the 
wherever  public  interests  arc  involved. 

On  the  whole,  is  it  not  hest  at  the  out- 
set to  limit  such  a  bold  experiment  as 
strike  prohibition  and  governmental  reg- 
ulation of  conditions  of  employment  to 
the  more  urgent  fields  of  railroad  trans- 
portation and  possible  fuel  production? 
One  move  in  this  direction  of  control 
would  promote  self-restraint  and  moder- 
ation M  the  part  of  organised  labor 
wherever  public  interests  are  involved. 

Xto».sL  Goer  in  Private  I wdcf try 
In  pursuing  our  moral  code  for  in- 
dustrial warfare,  we  now  pass  from  the 
limited  field  of  special  public  interests, 
where  strife  must  at  all  times  give  way 
to  orderly  adjudication,  and  enter  the 
field  of  priva:e  industry,  where  State 
interference  on  such  a  broad  scale  is 
not  expedient  But  it  is  to  the  field  of 
private  industry  that  the  remainder  of 
our  moral  code  is  particularly  applicable. 
This  code  i«  designed  to  protect  society 
against  unwarranted  and  premature 
striki  ai  i1  i"  regularize  .  nd  minnnM 
industrial  warfare  without  retarding  the 
advancement  of  industrial  justice.  It 
recognizes  that  the  original  conception 
and  sanction  of  the  strike,  looked  upon  it 
as  a  weapon  of  last  resort  against  an 
unci  mpromising  employer  in  private  in- 
dustry, and  it  condemns  its  use  under 
all  other  circumstances. 

But  he  would  be  chimerical  indeed 
who  thought  it  possible  to  outlaw  all 
strikes  in  private  industry  whkh  violated 
the  code.  The  promotion  of  the  ideal 
must  be  found  in  a  middle  ground  be- 
tween the  extreme  of  strike  prohibition 
and  thr  equally  intolerable  extreme  of 
regulation,  In  private  industry  illc- 
atc  strikes  should  not  themselves 
be  made  illegal,  but  their  organized  pro- 
motion and  support  should  lie  made 
i'legal.  That  is,  within  the  limit  of  ex- 
pediency and  practicability  if  its  enforce- 
ment is  left  to  civil  remedies  and  is  not 
made  the  occasion  of  criminal  prosecu- 
tion Such  a  law  would  not  encounter 
the  dangers  and  difficulties  of  the  Kan- 
sas law.  for  it  would  constitute  no  viola- 
tion of  the  law  for  men  to  strike  singly 
or  collectively  even  as  against  these  fun- 
damental principles  It  would  consti 
tute  a  violation  of  the  law,  but  not  the 
criminal  law.  for  the 
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fare  The  coercive  power  of  strike*  and 
lockouts  being  sanctioned  by  law  as  a 
means  of  securing  a  fair  balance  of 
power  in  economic  bargaining,  cannot  be 
justified  as  a  means  of  injuring  an  em- 
ployer when  the  end  sought  is  beyond 
his  control. 

Strikes  ix  Violation  of  Agreements 

A  strike  cannot  be  justified  except  ** 
"  la-t  resort  after  all  methods  of  con- 
ciliation and  adjustment  have  failed. 
War  should  never  be  entered  upon  until 
the  resource*  of  diplomacy  are  ex- 
hausted. To  call  strike*  fas  advance  of 
negotiation*  mar  be  the  wanton  and 
maliciou.  infliction  of  injur,  ,  as  nego- 
tiation* may  prove  them  to  be  evoid- 


of  any  organization  to  put  the 
machinery  in  motion  for  the  pur- 
pose of  fomenting  or  maintaining  such  a 
strike.  Thus  it  would  be  made  illegal  to 
further  such  strikes  by  voting  on  them 
at  union  meetings,  by  exhorting  men  to 
quit  work,  or  to  continue  on  strike,  by 
stationing  union  pickets,  or  by  paying 
strike  benefits. 

Affirmative  acts  of  aggression  like 
these  are  capable  of  legal  restraint,  while 
the  mere  passive  act  of  refusing  to  work 
is  beyond  legal  control  You  cannot 
compel  a  man  to  work  effectively  when 
he  is  determined  not  to  do  mi,  hut  you 
can  prevent  him  from  performing  those 
affirmative  acts  which  are  so  essential 
if  he  is  lo  organize  and  maintain  I  group 
of  his  fellows  into  a  similar  attitude. 
That  is  where  the  law  can  step  in  and 
exercise  a  large  measure  of  control  and 
minimize  illegitimate  dislocations  of  in- 
dustry, but  all  attempts  of  this  nature 
must  he  based  on  a  careful  consideration 
of  the  extent  to  which  Ihe  various  ac- 
tivities involved  are  susceptible  of  legal 
restraint. 

Experience  has  taught  us  much  in  this 
direction  if  we  only  have  the  wisdom 
and  courage  to  apply  it  Certain  classes 
of  sympathetic  strikes,  which  are  clearly 
illegal  have  been  easily  broken  up  by  the 
injunction.  The  boycott  has  been  largely 
controlled  by  it.  Mr.  Crimpers  rightly 
says  you  cannot  cnmpel  him  to  huy  a 
Danbury  hat,  just  as  everybody  agrees 
you  cannot  by  law  compel  a  freeman  to 


If  employee  representation,  or  any 
nthrr  kind  of  agency  for  the  adjustment 
of  grievances,  exists  in  the  factory,  that 
machinery  must  be  exhausted  before  any 
attempt  is  made  to  resort  to  the  wasteful 
and  coercive  action  of  a  strike.  Such  a 
rule  wag  adopted  as  a  governmental 
standard  by  the  War  Lalaor  Board  and 
now  by  the  Railroad  Board.  No  juris- 
diction will  be  taken  of  a  rase  while  the 
men  are  on  strike. 

Therefore  strikes  tn  enforce  demands 
wherr  they  have  not  first  hern  presented 
to  the  employer  and  a  reasonable  time 
given  for  their  consideration,  must  be 
included  in  the  class  of  illegitimate 
strikes  which  no  respectable  la!>or  union 
should  desire  to  support,  Thai  is  the 
idea  of  the  Canadian  Industrial  Disputes 
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talking  «ad  get  down  to  beau)***,'"  will  be  the  slogan  o<  Ike  nation  in 
v.ry  abort  tin*.  There  ha*  keen  lee  much  talk  and  tee  lint*  conalrucllve 
planning ,  Only  the  business  man  wise  plans  properly  today  will  be  ready 
whan  lb*  rush  cense*  tomorrow,  but  make  your  plana  and  include  mean*  el  starting 
lha  buain.aa  currents  year  way  now. 

Chalmers  L.  Pancoaat  baa  baen  going  up  and  down  the  country  telling  mer- 
chant* and  naecuifacturar*  hew  to  iraprov*  buainaaa  new.    Me  has  written  aboaat 

ertlcle*  thet  will  appaar  i 

Briton*  differ  Irons  Am 
each. 

T.  J.  Young  toll*  about  lb.  working*  el  e 
at  can  render  lb.  menu  to 


lesion  Gift  Hew  In  Ik.  Mouth"  I.  th.  .lo.y  ot  •  r.balo  lo  *d- 
tree  *rt  and  cut*  tb.t  roechoe  th.  .tagg.ring  total  .1  *  qu.rlar 


o  atory  el  caa- 


l  a  y*nr. 

"What  Kul*a*  Cdltor*  Are  Doing  For  Thoir  Coamnuaiilao*" 
•  trucllv*  journalism  that  will  inl«r..t  .v.ry  newspaper  man. 

Ther*  wUI  .too  ba  "Hunches"  lor  editor*  and  "Promotion  Idea*"  tor  advertis- 
ing man  and  circulation  manager*  among  th*  other  valuable  offerings  In 
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Where,  after  voluntary  submission  by 
arbitration  award  has 
should  seek 


warfare  to  a 
svith  th-  a 


conditions  conflicting 
The  cans*  of  voluntary  arbitration  can 
neve'  be  advanced  unlit  this  ba  made 
the  law  of  the  land. 


"There  1*  one  thing  we  should  do  if  we 
are  true  champions  of  arbitration.  We 
thould  make  all  arbitral  award*  judg- 
ment* of  record  by  a  court  of  law,  in 
order  thai  their  interpretation  and  en- 
forcement may  lie,  not  with  one  of  the 
parties  to  the  arbitration,  but  with  an 
impartial  and  authoritative  tribunal." 

Where  Arbitration  is  Avaii-able 
There  is  much  also  to  Ik-  said  in  favor 
of  restrictions  on  industrial  warfare, 
where  the  party  to  wh  im  grievances  are 
presented  is  willing  to  leave-  the  matter 
to  a  quasi-governmental  tribunal.  Where 
the  tribunal  of  reason  is  available  there 
is  little  justification  for  resort  to  a  tri- 
bunal of  force.  It  is  gertainly  I  sound 
moral  propos-tinn  that  the  liberty  of  or 
ganized  labor  to  interfere  with  business 
should  not  be  as  great  against  an  em- 
ployer who  is  willing  tn  arbitrate  as  it  is 
against  an  employer  who  is  unc-ompro- 


work.  but  the  boycotts  of  the  Kedrration 
are  reduced  to  irnpoieuey  by  an  injunc- 
tion which  stays  all  machinery  for  Us 
advertisement  and  enforcement  The 
unorganized  refusal  tn  buy  U  as  innocu- 
ous'as  the  unorganized  quilling  of  work 
usually  is.  If  organized  support  and 
direction  of  illegitimate  and  anti-social 
strikes  can  be  suppressed,  much  would  In- 
accomplished. 

With  these  important  considerations 
kept  clearly  before  us— for  this  i«  a 
difficult  and  technical  subject— let  us 
o -iisidcr  the  remaining  points  of  our 
moral  code  as  applied  particularly  to 
private  industry. 

Sympathetic  strike*  which  directly 
injure  thoee  against  whom  the  striker* 
have  no  grievance  thould  not  be  tole- 
rated. A*  tea*  *aid  by  a  judge  of  the 
Supreme  Court  of  Illinois,  "Sympathetic 
strikes  are  only  permissible  when  revo- 
lution is  pefmiaaible." 

A  nation  which  was  aroused  as  was 
tin,  nation  by  live  sinking  of  the  Lusi- 
tania  and  the  interference  with  neulral 
Commerce,  should  not  hesitate  to  protect 
neutral  employee)  from  industrial  war- 


Act,  the  Colorado  I.aw  and  similar  pro- 
visions which  forbid  strikes  pending  the 
investigation  and  the  publication  of  find 
ir.gs  by  a  governmental  tribunal.  It  is 
believed  that  such  agencies  not  only  help 
public  opinion  In  function  but  furnish  an 
opportunity  for  cooler  judgment  to  pre- 
vail. _  _ 

Rinmi.  I'ltt.-i  mini:  Grievances 

Where  an  employer  has  entered  into 
a  rcasi  liable  agreement  with  a  labor 
union,  or  with  his  employees  individually 
or  collectively,  organized  industrial  war- 
fare should  not  lie  waged  against  him 
lor  conditions  which  violate  that  agree- 
ment. It  is  wrong  not  only  to  violate  an 
agreement  but  for  a  third  party  know- 
ingly to  induce  a  violation  of  agreement. 
It  is  doubly  wrong  for  responsible  la- 
In.r  ur.ions  to  use  the  power  and  strength 
of  their  organization  to  make  snrh 
wrongs  effective  and  profitable.  In  Eng- 
land a  commission  considered  the  de- 
sirability of  forbidding  the  payment  of 
strike  benefits  where  the  strike  was  in 
violation  of  contract,  and  in  character- 
istic English  fashion  decided  not  to 
pre,,  the  l-iint. 


Here,  then,  would  be  the  predicament 
of  any  union  which  was  honestly  seeking 
to  better  the  conditions  of  its  mrmber« 
If  the  employer  were  willing  to  arbitrate 
the  demands,  the  union  would  have  the 
opportunity  of  having  (hem  passed  U|>on 
by  a  disinterested  tribunal  or  engaging 
in  the  scry  douhtful  alternative  of  con- 
ducting a  losing  strike  with  the  govern- 
ment and  the  courts  against  it. 

If  the  employer  ac.-epted  arbitration, 
public  opinion  wou!d  favor  energetic 
aclion  by  the  Stale  to  keep  the  strikers 
within  bounds,  and  if  the  employer  re 
fused  to  arbitrate,  public  opinion  would 
lie  with  the  strikers  Under  such  circum- 
stances, would  not  most  unions  learn  to 
choose  the  more  peaceful  method  ai>d 
would  not  the  legislation  prove  of  great 
advantage  lo  the  workers,  the  emp'c-ycrs 
and  the  public? 

Striki.s  Ac.ainst  Liberty 
Strikes  lo  enforce  a  closed  shop  policy 
are  strikes  agatnst  human  liberty.  Men 
may  argue  about  it.  and  philosophers  may 
write  treatises  on  the  subject,  but  when 
the  debate  is  closed,  there  i*  no  gainsay- 
ing the  proposition  that  a  national  cb  ser! 
shop  policy  enforced  by  industrial  war- 
fare is  incompatible  with  the  principle* 
of  liberty.  Labor  unions  are  private 
societies  as  unrestricted  in  the-  choice  >  t 
their  members  as  any  college  fraternity 
To  make  menilarrship  in  such  societies  a 
condition  of  employment,  anil  to  enforce 
that  policy  by  the  coercion  of  strikes,  if 
it  became  a  prevailing  condition.  w.auM 
constitute  a  menace  to  our  |K>Iitica1  a^il 
economic  safety. 

The  closed  »hop   a*  it   may  gr 

id  vnlunl.nl,  .  i*  Hu,la-  a  I 


ferent  thins  from  the  compulsory  closed 
shop.  A  compulsory  closed  shop  policy 
is  an  obstruction  to  tbe  operation  of 
moral  restraint.  It  seeks  the  eetablish- 
of  a  single  national  unios  for  each 
with  which  society  and  the 
employer  are  obliged  lo  deal  regardless 
of  the  misdeeds  or  stupidity  of  the 
union.    The  good  and  bad  unions  fare 


As  soon  as  socitty  tolerates  the  tu'e 
that  a  man  shall  not  pursue  his  tr  .de 
except  he  l>e  a  member  of  a  particular 
union,  and  that  an  industry  will  not  bt 
allowed  to  function  except  through  that 
union  it  artificially  protects  that  uni-.n 
from  tbe  ordinary  laws  of  reward  aol 
punishment  and  removes  .ill  incentive 
for  good  conduct.  If  unions  are  to  pro- 
gn  .s  by  service  rather  than  by  force, 
and  society  is  to  furnish  an  incentive  tor 
f  ("iiiifinsird  cm  fagt  M) 
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LOWER  PRICES  AND  AID  FOR  EUROPE 
AMERICA'S  BIG  BUSINESS  NEED 


Prosperity  and  Depression  Will  Alternate  for  Long  Period,  Says 
Boston  Merchant — Waste  Elimination,  Advertising,  Service 
To  Public  and  Export  Trade  Only  Will  Bring  Stability 

By  WALTER  SAM  MIS 


'T'HE  first  remark  made  hy  Edward  A. 

Filene.  after  he  had  bidden  me  wel- 
come in  his  hotel  room  id  New  York 
whrre  I  called  upnn  him  hy  appoint- 
ment, betrayed  one  at  least  of  the  per- 
sonal characteristics  that  has  made  the 
conduct  of  his  big  department  'tore  in 
Boston  a  model  for  other  large  retail 
me  reliant*. 

The  day  was  wet.  and  1  noticed  sev- 
eral spots  of  mud  decorating  my  cloth- 
ing that  had  not  been  there  when  I  left 
the  office. 

"I  gueis  an  automobile  has  been  gen- 
emus  of  city  property  to  me."  I  re- 
marked. 

Mr.  Filene  removed  his  htack  pipe 
from  the  left  corner  of  his  mouth  to 
give  his  pleasant  smite  a  working 
chance. 

"Automobiles  will  do  that  once  in 
a  while,"  he  said.  "I  rememlier  the  nuis- 
ance they  were  to  me  when  they  first 
became  somen  hat  frequent  nn  the  roads 
about  Boston.  I  did  a  good  deal  of 
walking  and  horseback  riding  then,  and 
automobiles  made  themselves  obnoxious 
by  crowding  me  to  the  side  of  the  road 
when  it  wasn't  necessary  Other  pedes- 
trians, too.  frit  resentful,"  and  he  smiled 
res:rnspcctively. 

Avoided  Ill-Feiung 

"Now  that  you  drive  one  yourself  you 
find  things  different"  I  did  not  say.  I 
was  about,  tn  say  it  but  checked  myself 
as  I  saw  he  was  going  on.  confident  that 
he  would  say  it  himself. 

"1  made  up  my  mind.'*  he  continued 
after  a  couple  of  healthy  puffs  at  the 
restored  pipe,  "that  I  would  never  place 
myself  in  the  same  position  and  earn  the 
ill-feeling  of  my  pedestrian  fellows. 
For  that  reason  I  have  never  owned  a 
car  for  my  personal  use." 

His  expressive  eyes  twinkled.  He 
didn't  have  to  be  a  mind  reader  to  know 
the  thought  his  first  remark  engendered, 
and  Mr.  Filene  enjoys  a  joke  or  a  bit  of 
humor,  as  he  showed  more  than  once  by 
remarks  that  would  decorate  a  character 
sketch— which  this  is  not— but  hardly 
an  interview  on  the  business  situation — 
which  was  the  purpose  of  the  call. 

"Xow,  what  do  you  want  me  to  talk 
about?"  he  asked,  after  we  had  dis- 
enlMd  automobiles  and  such  things  a 
little;  for  he  realised  that  the  minutes 
of  the  brief  time  he  could  spare  from 
the  Irosines*  affairs  that  hail  called  him 
to  New  York  were  passing  *o  rapidly 
that  the  period  allotted  would  be  half 
gene  very  soon. 

What  is  the  Oi  tij«>k? 

"Business  conditions,"  1  replied. 
"What  is  the  outlook  for  the  retail  busi- 
ness and  what  is  the  most  important 
thing  to  retail  merchants  today?" 

"For  those  who  took  their  los-cs  early 
■Ml  solidly  and  who  are  cuiiductinir  their 
business  with  proper  regard  to  economic 
conditions  the  outlook  is  good.  The 
basic  condition  of  the  country  la  good. 
The  average  man  has  been  saving  and 
now  has  more  possessions  than  he  had 
before  the  war.  There  is  a  trrmendous 
amount  of  work  to  be  done  and  our 
people  will  do  it.  That  meant  employ- 
ment. 

"Building  has  been  delayed  and  new 
buildings  must  be  put  up  to  relieve  the 
housing  shortage.   There  is  a  lot  of  re- 


pairing and  remodeling  that  must  he 
attended  to.  There  has  been  delay  on 
public  works,  roads  and  buildings,  that 
must  he  caught  up,  and  the  railroads  are 
in  urgent  need  of  an  unusually  large 
amount  uf  work  u|von  roads,  bridges 
and  equipment.  Funds  are  ample  for  it 
all,  once  the  present  obstacles  are  over- 
come. That's  why  I  say  business  condi- 
tions arc  basically  sound. 

"But  good  business  has  been  inter- 
fered with  because  we  have  been  pro- 
ducing huge  surplus  of  both  raw  mater- 
ials and  manufactured  goods.  During 
the  war  our  facilities  for  production 
were  vastly  increased  and  we  arc  now 
able  to  turn  out  much  more  than  the 
country  can  consume. 

"It  is  obvious  that  until  these  surpluses 
can  be  exported  we  cannot  have  stable 
business  conditions.  In  the  meantime — 
I  mean  until  other  countries  can  and  will 
buy  our  goods-  the  very  knowledge  that 
we  cannot  export  our  surplus  production 
acts  at  a  drag  on  business.  It  tends  to 
super -competition  within  our  own  bord- 
ers  for  the  disposal  of  goods  without 


conditions  abroad  and  more  long  term 
credits  for  them  here.  It  must  be  ob- 
vious that  while  conditions  remain  un- 
stable there  they  must  continue  unstable 
here.  More,  that  unless  something  is 
done  to  improve  present  conditions  in 
European  Countries  they  will  result  in 
further  disturbances  of  political  power, 
in  further  armament,  increased  taxes 
and  social  and  labor  unrest  that  will 
put  hark  for  years  Europe's  ability  to 
absorb  our  surplus. 

"It  is  apparent  that  we  must  interest 
ourselves  in  aiding  Europe  to  recover 
her  prosperity,  so  that  she  will  be  able 
tn  buy  in  the  American  market.  To  do 
this  we  must  buy  from  Europe,  because 
nnly  as  Europe  can  sell  to  us  and  to 
other  Countries  can  she  get  the  means 
to  buy  from  us.  And  if  Europe  cannot 
takr  our  surplus  other  countries  cannot, 
for  they  arr  dependent  upon  what  they 
can  sell  to  Europe  lor  the  money  with 
which  lo  buy  from  us.   To  sum  up: 

Many  Cogent  Reason* 

"I.  The  United  States  has  large 
surpluses  on  hand  and  a  huge  surplus 
producing  ability. 

"II.  Unless  these  surpluses  can  be 
exported  there  must  be  super-conipc- 
lion  in  the  United  States  with  the  re- 
sultant loss  of  living  profits,  the  shut- 
ting down  of  production,  reduction  of 
wages  and  salaries  and  labor,  social 
and  political  disturbances. 

"III.  Our  surpluses  can  be  export- 
ed only  if  we  can  grant  long  term 


■Ru>    frons    Luroao  or 

Furore  cannot  buy  from 
America,"  Mrs  Edward  A. 
FUana.  who  villous  oil 
coualriaa  waiting  In  co- 
•peratlva  tariffs  far  world- 
wido  proaporilj. 


a  natural  check  and  of  indeterminate 
force  and  extent  for  the  disposal  of 
guods  within  our  borders.  This  has 
brought  aliout  a  dangerous  condition  and 
has  resulted  in  unemployment  and  other 
evils. 

"One  needs  only  to  obsrrve  our  for- 
eign trade  statistics  to  appreciate  this. 
During  the  month  of  March  our  foreign 
trade  fell  ■■:■•.«•<*>  below  the  figures 
of  March  of  last  year.  Of  this  more 
than  $450,000,000  were  in  exports  alone- 
This  has  a  serious  effect — direct  or  in- 
direct—on every  employee,  every  em- 
ployer, every  ciliien  in  our  country. 

"For  this  reason  every  American  who 
wants  to  he  safe  in  business,  or  wants  to 
keep  employed,  must  be  actively  inter- 
ested in  European  industrial,  financial 
and  social  conditions  and  in  the  markets 
of  Eutope  and  other  countries.  Their 
health  is  necessary  to  our  exports,  and 
we  cannot  have  business  prosperity  in 
this  country  until  other  countries  recov- 
er from  the  bad  conditions  that  have 
followed  the  war. 

"That  means  that  we  must  co-operate 
with  them  to  bring  about  better  financial 


Credits  to  the  European  nations,  who 
need  our  surpluses  de*]>erately  to  feed 
and  clothe  their  people  and  get  back 
to  normal  work. 

"IV.  But  these  long  term  credits 
cannot  be  safely  granted  unless  thg 
social  and  political  instability  of  Eur- 
rope  is  cured. 

"V.  This  instability  cannot  be  cured 
unless  the  United  States— the  richest 
and  the  most  powerful  country  in  the 
world    today— assists    tile    war  dis- 
tracted European  nations. 

"VI.    Therefore,    by    being  good 
Samaritans  tn  Europe  we  shall  not 
only  show  real  Americanism  but  also 
will  find  the  only  practical  way  lo  ex- 
port our  huge  surpluses  and  thus  keep 
our  people  at  well  paid  work. 
"i>ne  recngnircs  that  with  so  many 
political  cross  currents  European  and 
export  condition*  cannot  be  re-adjintrd 
immediately,  but  only  after  sad  exper- 
ience.   This  means  that  business  in  the 
United  States  faces  the  probability  of 
a  long  period  of  ups  and  downs, 

"There  will  be  spells  of  great  sur- 
pluses   of    commodities    resulting  in 


slaughtering  of  prices  and  great  losses 
and  great  shortage  of  new  orders  after 
a  lapse  of  time.  There  will  be  periods 
of  production  to  restore  manufactured 
goods  to  a  depleted  market,  then  periods 
of  liquidation  as  goods  are  disposed  of, 
and  so  on,  the  periods  rotating  and  the 
frequency  of  turnover  fluctuating.  This 
condition  will  obtain,  in  my  opinion,  for 
from  three  to  five  years. 

"Do  not  misunderstand  me.  however. 
I  am  far  from  feeling  that  it  will  mean 
business  stagnation  or  failure  for  every 
one.  Ours  is  a  great  country.  There 
are  opportunities  in  bad  times  as  well  as 
in  good  times,  and  the  wise  merchant 
is  able  to  steer  a  successful  course  in 
either." 

It  seemed  quite  natural  here  to  intro- 
duce the  subject  of  buying  by  the  pub- 
lic and  the  trend  of  prices. 

Public  Still  Cactiol-s 
"The  public  is  buying  very  cautiously," 
said  Mr.  Filene,  "and  will  continue  to 
buy  cautiously  until  conditions  become 
more  stable.  People  arc  supplying  their 
needs  as  they  feel  that  prices  are  fair, 
but  they  are  wondering  if  what  they  buy 
today  will  not  be  offered  to  them  at  a 
lower  price  tomorrow.  The  trend  of 
prices  is  downward. 

"Let's  review  this  price  situation  a 
little.  There  came  a  time  when  prices 
were  unreasonably  high.  The  public 
realised  it  and  stopped  buying.  The  pro- 
ducer of  raw  material,  the  manufac- 
turer, the  jobber  and  the  retailer  all 
found  themselves  with  big  stocks  on 
hand,  bought  at  high  prices.  Being  hu- 
man, all  four  tried  to  unload  at  the 
least  possible  loss.  The  first  three  of 
these  factors  were  backed  by  loans  frnm 
the  banks  and  so  the  burden  of  imme- 
diale  disposal  of  goods  fell  upon  thr  re- 
tailer. The  public  dealt  with  him  alone 
directly,  and  the  public  outers-  was. 
against  him. 

"He  was  in  a  quandary.  Prices  were 
bound  to  fall ;  when  and  to  what  extent 
he  could  not  know.  Neither  could  any. 
body  else.  But  the  retailer  could  not 
wait.  He  must  act  or  lose  his  business. 
Meantime  the  producer  of  raw  material 
wa<  trying  to  unload  on  the  manufactur- 
er, the  manufacturer  on  the  jobber  and 
the  jobber  on  the  retailer  at  a  profit;  or 
at  least  not  at  a  loss. 

Bvy  as  Public  Buys 

"What  was  the  retailer  to  do.  As  I 
have  said,  tile  wise  ones  touk  their  losses 
early  and  so  placed  themselves  in  better 
business  position.  Those  who  did  not 
found  themselves  Willi  stocks  on  hand 
which  were  steadily  declining  in  selling 
value. 

"Now  retail  merchants  are  buying  as 
the  public  buys— just  enough  for  their 
needs  and  when  prices  are  right.  Nor 
are  they  buying  in  large  quantities,  but 
in  volume  measured  as  nearly  as  possible 
to  the  demand  that  will  clear  goods  off 
the  shelves  before  the  next  prke  change. 

"You  can  see  readily  that  the  jobber 
also  is  driven  to  make  his  purchases  in 
the  same  cautious  manner,  with  the  re- 
sult that  the  manufacturer  cannot  know 
how  much  he  may  safely  get  ready  for 
an  uncertain  market;  nor  can  the  pro- 
ducer of  raw  material  operate  with  any 
surety.  The  effect  upon  labor  need  nut 
be  detailed  here.  And  conditions  can- 
not change  materially  until  our  ability 
for  production  beyond  our  internal  abil- 
ity to  consume  has  been  provided  for  by 
effective  export  conditions. 

"No,  tariff  laws  as  they  are  at  present 
projected  will  not  make  for  permanency. 
Europe  must  live  and  progress  upon 
what  it  can  sell  to  oilier  countries,  the 
United  States  included.  I  am  not  and 
nrvcr  have  been  an  advocate  of  free 
trade,  but  I  can  see  that  if  we  erect 
a  wall  which  the  countries  of  Europe 
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cannot  pas*  with  a  reasonable 
of   their  manufac 
caimot  buy  our  products  from  us. 

"To  my  thinking  the  tariff  laws  pro- 
posed will  1<  found  aiter  a  few  months 
to  be  ineffective.  Further,  the  time  will 
c/>me  when  the  United  States  most  get 
together  with  other  countries  and  make 
tariff  arrangements  that  will  be  co-op- 
erative and  mutually  helpful  in  their 
effect. 

"Just  one  instance  of  the  necessity  for 
that,  I  received  a  letter  from  a  manu- 
facturer in  Vienna  a  few  days  ago.  In 
it  he  spoke  of  automobile  trucks.  After 
buving  the  material  for  manufacturing 
automobiles,  he  said,  at  the  extraordin- 
arily high  figures  necessary-  to  pay,  with 
currency  depreciated  to  1-W  of  it*  pre- 
war value,  he  found  export  to  neighbor- 
ing countries  shut  off  by  a  tariff  of  85 
per  cent  placed  upon  their  import  by 
those  other  countries.  How  can  this 
business  be  handled  in  these  circum- 
stances? The  same  is  true  of  other 
products.  We've  got  to  consider  other 
countries  when  we  make  our  tariff  laws 
or  they  can't  sell  to  u*  and  so  can't  buy 
from  us. 

Nm>  Rapid  Turnover 

"You  ask  what  is  the  most  important 
thing  in  retail  bu*tne*s  today?  Let'* 
npply  that  to  all  business.  First  is  rapid 
turnover.  We  have  been  running  with 
a  business  machine  that  was  calculated 
to  travel  only  on  a  level.  Now  we  have 
to  use  a  machine  that  will  cJimb  the 
hills  to  good  times  and  descend  safely 
into  the  valley*  of  bad  times.  That  ma- 
chine is  rapid  tournover. 

"If  every  individual  business  could 
turn  over  its  stock  every  day  the  danger 
would  be  less.  It  can't  be  done,  of 
course.  Still,  it  is  worth  mentioning. 
But  the  quicker  the  turnover  the  greater 
the  measure  of  safety  and  the  further 
the  business  progress. 

"Second,  we  must  eliminate  waste. 
Very  many  of  our  present  methods  of 
production  and  of  distribution  arc  waste- 
ful in  the  extreme.  We  usually  try  to 
remedy  this  by  reducing  wages,  instead 
of  really  conquering  the  labor  waste. 
This  makes  for  friction  with  working 
men  and  reduces  the 
oi  the  country. 

"Then  there  i«  the  waste  in 
mcnt.  Many  of  us  executive*  have 
grown  fat  during  the  past  four  or  five 
years  We  are  like  athletes  out  of  train- 
ing called  upon  to  exert  themselves  to 
their  utmost  j  our  utmost  doesn't  amount 
to  enough 
"We  must  get  ourselves  into  shape  to 
the  business  struggle  of  our  lives. 
•  first  thing  for  us  to  do  is  to  get 
he  wasteful  practices  that  have 
grown  up  oir  a  seller's  market. 

Spirit  or  Sexvicj 

"Mention  of  another  necessity  of  the 
day  will  sound  either  theoretical  or  too 
altruistic,  but   it   is   really   sound  and 

vitaL  THE  SPIRIT  OP  SERVICE  MIST  PRE- 
VAIL iv  AU  Ml  W1WWMI  WM1WI  Not 
only  that,  but  it  must  be  put  into  con- 
stant application.  Wanting  to  serve  is 
not  sufficient.  Almost  every  business 
man  wants  to  be  good.  Every  father 
wants  to  be  gnnd  to  his  children,  also. 
But  wanting  is  not  enough.  Simply  lov- 
ing one's  children  won't  help  them  and 
may  injure  them.  A  father  has  to  think 
hard  and  work  mighty  hard  to  really 
serve  his  children.  Just  so  a  business 
man  has  to  work  mighty  hard  to  serse 
hi*  people. 

"As  hnsiriess  men  we  have  to  accept 
the  ba*ic  proposition  that  we  have 
no  right  to  make  a  profit  nnlcs-  in  mak- 
ing it  we  also  *ervc  the  community. 

"We  most  approach  every  question  of 
bn-iisr  ■  fr-  in  this  standpoint  Thor 
oughly  applied  this  principle  will  make 


us  fight  waste,  will  strengthen  our  weak- 
nesses and  wipe  out  the  anarchistic  spirit 
of  getting  all  we  can  while  the  getting  is 
good.  Gradually  reduction  of  prices 
coupled  with  the  will  to  serve  is  sure 
to  create  the  good  will  that  makes  for 
gond.  progressive  business  and  economic 
safety. 

"If  this  spirit  is  applied  to  business 
generally  in  the  United  States,  it  will  be 
the  greatest  factor  in  reducing  our  costs 
to  a  point  where  we  can  meet  the  extra- 
ordinary competition  from  other  coun- 
tries that  is  bound  to  occur  in  the  next 
ten  year*  while  Europe  is  struggling 
with  the  necessity  for  paying  the  interest 
and  the  principal  of  her  huge  war  debts 
and  of  rebuilding  and  reorganiring  her- 
self. 

Advertisinc  Essential 

"In  considering  means  for  reducing 
costs  advertising  mu*t  not  be  lost  to 
sight.  Too  many  executives  when 
forced  to  reduce  expenses  reach  out 
first  for  the  advertising  appropriation 
They  are  apt  to  think  that  cutting  it 
will  be  a  way  to  get  over  a  hard  task. 
It  is  not  It  is  no  more  a  means  for 
doing  a  difficult  job  th:in  it  would  be  for 
a  man  to  try  to  avoid  one  by  going  to 
steep  and  forgetting  it.  He  wakes  up 
to  find  his  task  still  there,  and  usually 
more  difficult  than  it  was  before  he  sank 
into  slumber. 

"One  big  way  to  reduce  costs  is  to 
reduce  overhead.  That  is  best  accom- 
plished hy  increasing  output,  and  good 
publicity  is  absolutely  necessary  for  this 
achievement.  Advertising  resolves 
itseli  into  a  public  service,  obvi- 
ously, then,  since  it  centers  upon  out- 
put, increases  it  and  so  is  bound  to 
reduce  overhead.  It  tends  to  reduce 
prices  and  liberate  men  for  necessary 
work. 

"I  know  it  seems  rather  hard  to  talk 
about  liberating  mrn  when  there  is  so 
much  unemployment  but  there  are  thou- 
sands of  men  today  who  are  in  wrong 
places,  or  out  of  work,  who  will  find 
themselves  properly  located  when  the 
export  situation  is  cleared  up ;  in  Jobs 
where  they  can  win  hig  for  themselves 
and  their  country. 

"Meantime,  business  men  .who  are 
equipped  with  the  goods  that  the  public 
demands,  who  arc  supplied  with  thr  will 
and  the  courage  to  succeed  through  serv- 
ice to  the  public,  must  make  themselves 
known  through  their  product  in  ever 
wndening  circles.  It  must  be  obvious 
that  the  best  way  to  do  that  is  to  adver- 
tise. Advertising  makes  for 
as  well  as  mass  producing.* 


GET  PEOPLE  TO  THINK  IN 
TERMS  OF  PEACE 


the  form,  contents  and  frequency 


Won't  Prohibit  Dentists'  Ads 

Lassixg,  Mich.,  May  1,— The  House 
of  Representatives  has  killed  the  Bolt 
hill,  designed  to  prohibit  dentists  from 
advertising.  Senator  Arthur  J.  Holt,  of 
Miiskruon.  father  of  the  bill,  is  himself 
a  dentist  

Join  Busineat  Publisher* 

The  York  Business  Publishers'  Asso- 
ciation has  elected  to  membership  the 
following  publications:  El  Cotncrcio, 
Ingenirria  Internacional.  Export  Trade, 
Dress  Ksscntials,  Corset  &  Underwear 
Review.  _________ 

Missouri  Paper  Is  75 

The  Liberty  Tribune,  oldest  news- 
paper in  western  Missouri,  celebrated 
its  "5th  birthday  anniversary  recently. 
Irving  Gilmer,  has  owned  lite  Tribune 
for  many  years. 


Ms  Curdy  With  Conover- 

Charles  McCurdy  has  Income  associa- 
ted with  the  Cnnover-M'onry  Advertis- 
ing Agency.  Chicago.  He  has  lnen  with 
Henri.  Hurst  &  McDonald. 


Sir    Auckland    C*dde*    Says  Foreign 
Correspondents'   Duties   are  AS 
Important      Tboee  of  an 
Ambassador 


PIN  PRICKS  BY  U. 


Sir  Auckland  Ceddes.  British  Ambas- 
the  guest  of  honor  of  the 
Association  of  Foreign  Press  Corre- 
spondents in  the  United  States  at  a 
luncheon  given  at  the  Bankers'  Club, 
April  23,  when  Percy  S.  Bullen.  of  the 
Daily  Telegraph,  London,  president  of 
the  Association,  was  toastrnaster. 

Sir  Auckland  spoke  of  the  immense 
service  which  the  press  could 
plish  in  the  process  of 
and  healing  after  the  war  and 
to  the  numerous  editors  and  newspaper- 
men present  that  thoughts  of  peace 
rather  than  strife  should  be  featured  in 
the  public  press.  In  the  opinion  of 
Sir  Auckland  the  cot  respondents  of  the 
United  States  abroad  and  of  foreign 
countries  in  America  have  a  duty  to  per- 
form not  less  important  in  its  way  than 
those  of  an  Ambassador  in  the  sense 
they  arc  charged  not  only  to  send  the 
news  but  to  interpret  the  sentiment  of 
one  country  to  another. 

One  of  the  great  needs  of  the  times 
said  Sir  Auckland  is  to  gel  the  people 
to  think  in  terms  of  peace  and  to  under- 
stand one  another,  and  this  duty  he  sug- 
gested was  in  line  with  the  fact  that  in 
his  opinion  there  is  not  a  country  on 
earth  today  whose  people  want  to  fight 
another  country. 

Percy  S.  Bullen  described  the  work  of 
the  Association  in  co-operating  with  the 
United  States  Committee  on  Public  In- 
formation during  the  war  and  mentioned 
that  the  membership  had  increased  from 
twenty  in  1914  to  fifty-five  in  1921.  repre- 
senting  the  leading  papers  of  Europe  and 
South  America  and  Japan.  Australia 
and  New  Zealand,  he  said,  were  al*o 
represented.  He  described  the  member- 
ship as  a  "League  of  Nations  in  minia- 
ture without  restrictions  or  reservations 
imposed  by  any  legislative  body." 

Other  speakers  were  Melville  Stone; 
P.  Whit  w  ell  Wilson,  secretary-treasurer 
of  the  Association;  Sir  John  Foster 
Frascr  and  Dr.  Marcel  Kneeht,  vice 
president 

In  addition  to  the  members  present 
were  the  consuls  general  of  Great  Brit- 
ain. France  and  Japan ;  also  Sir  George 
Foster.  Canadian  Minister  of  Com- 
;  Frank  B.  Noyes.  of  the  Wash- 
Star  ;  Frederick  Roy  Martin,  of 
the  Associated  Press ;  Clark  Howell.  At- 
lanta Constitution:  Elbert  H.  Baker. 
Cleveland  Plain  Dealer;  D,  E.  Town. 
Chicago  Evening  Post;  Frank  P.  Mac- 
I-ennan,  Topeka  State  Journal;  Colonel 
Charles  A-  Rook,  Pittsburgh  Dispatch: 
Victor  F,  I .awson.  Chicago  Daily  News : 
Calvin  Cobb.  Boise  Statesman:  J.  R. 
Rathom.  Pros-idence  Journal;  Henry  C. 
Campbell.    Milwaukee   Journal;   I.  F. 

F.  CunlifTe  Owen  and  Oscar 


in  New  York 

ALMNY,  N.  Y..  May  3.— Governor 
Miller  today  signed  the  Betts  bill  pro- 
viding for  the  discontinuance  of  the  jmb- 
lication  of  the  session  laws  in  country 
newspapers  after  December  31.  1921. 
Governor  Miller  has  also  signed  the 
Duell  bill  abolishing  the  state  printing 
board  and  puts  the  control  of  all  state 
printing  under  a  board  comprising  the 

g»scrn      or           whom  he  may  desig- 

nnte,  anil  the  finance  committee  chair- 
men of  the  two  houses  of  the  legislature. 
The  ltoard  is  authorized  to  determine 
the  numlwr  of  reports  to  be  printed  by 
state  officers  and  departments,  the  time 


Cause    of    Anglo-American  Frictioo, 
Says  Lord  Northeliffe 

London,  May  3. — Lord  NorthcliSr, 
speaking  before  representatives  of  Ain 
erican  dry  goods  men  visiting  this  cour- 
try,  at  a  dinner  declared  that  misunder- 
standings between  England  and  the 
United  Stales  were  largely  clue  to  "pir 
pricks"  in  the  American  press  and  could 
be  cleared  up  through  frankness  and 
co-operation. 

"There  is  no  trouble  between  Great 
Britain  and  the  United  States,"  said 
Lord  Northeliffe  in  conclusion.  "There 
will  be  no  trouble,  in  my  judgment,  il 
we  can  get  together.  If  we  can  rci. 
each  other's  newspapers  a  little  mere 
and  get  to  realire  »c  are  not  so  dissimi- 
lar as  we  seem  to  be.  much  will  be 
achieved.  Three  centuries,  three  thou- 
sand miles  and  thirty  million  European 
and  other  immigrants  have  changed  the 
American  people  a  great  deal.  But 
after  all.  we  still  are  more  like  each 
other  than  any  other  peoples.  We  base 
many  of  the  same  faults,  many  of  the 
same  weaknesses,  many  of  tl 
ease §— including  golf." 


WHOLE  CITY  HONORS  J.  P.  YOUNG 


City's 

nets  Men  Were  Pallbearers 

San  Francisco,  Cab,  April  25  — Rep- 
resentative* of  the  professional  and  mer- 
cantile life  of  the  city  attended  the 
funeral  today  of  John  P.  Young,  man- 
aging editor  of  the  Chronicle  for  411 
years.  Mr.  Young  died  on  April  23,  is 
a  result  of  a  stroke  of  paralysis  suffered 
a  week  previous.  In  deference  to  his 
memory  the  Bohemian  Club  had  its  his- 
torical organ  moved  to  the  undertaking 
parlors  where  simple  services  were  con- 
ducted. 

The  honorary  pallbearers  were  the 
managing  editors  of  the  daily  papers  and 
presidents  of  the  various  civic  and  mer- 
cantile dubs  of  San  Francisco.  Mr. 
Young  traveled  extensively  and  the  re- 
sults of  his  observatio 
I i  shed  in  book  form. 


N.  E.  A.  Delegates  At  Science  Meeting 

H.  C.  Hotaling,  executive  and  fie'<! 
secretary  of  the  National  Rditori.il  Asso- 
ciation, announces  that  President  Brodie 
has  named  the  following  delegates  to 
rqircscn;  the  association  at  the  25tk 
annual  session  of  the  American  Acad- 
emy of  Political  and  Social  Science  t 
b(  held  at  Philadelphia.  May  13  and  14 
John  Clyde  Oswald,  American  Printer. 
New  York;  Jason  Roger*.  New  York 
Globe:  Dietrick  Lamadc.  Williamsport 
(Pa.)  Grit:  A.  L.  Etter,  MiddletowTi 
(Pa.)  Journal;  C.  M  Bomberger.  .Tea-i- 
ncite (Pa.)  News-Dispatch;  Levi  M. 
Wise,  Rutlrr  (Pa.)  Eagle. 


Hewl.T  Mills  to  Enlarge 

The  Hawley  Pulp  &  Paper  Company 
at  Oregon  City,  is  planning  a  consider- 
able increase  in  the  capacity  of  its  plar: 
Two  additional  15-ton  machines  will  It 

installed.   

Frank  R.  North rup  Moves 

Frank  R-  Nortbrup.  newspaper  repre 
sentative.  moved   April   30   from  303 
Fifth  avenue.  New  York,  to  350  Madivm 
avenue.  __________ 

Providence  Advertuinf  Companies  Quit 

The  Wahon  Advertising  Service. 
Providence.  R  I,  has  been  ahs.-iibed'by 
the  Larehar-Hnttoi 1  Company,  also  of 
Providence 
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EDITOR'S  FINGER  IS  ON  NEWS  PULSE  AND 
PUBLIC  GETS  WHAT  IT  WANTS 


An   Investigator  Learns  That  They  Never  Strike 
View,  of 

a 


IN  the  face  of  all 

I  say  jrti,  for  I  have  made  three 
Convincing  tests  of  their  ability  to  de- 
termine the  state  of  public  sentiment. 

Editors  may  not  mould  public  opinion. 
Certainly  they  do  not  create  it.  But 
they  do  focus  it;  they  interpret  it.  Best 
of  all  they  know  what  it  is  when  they 
meet  it 

Three  times  1  have  canvassed  the  edi- 
tors of  the  entire  country  on  issues  that 
were  pressing  at  the  doors  of  legislation. 
Three  times  the  editors  have  told  me 
a  hat  they  thought  of  the  state  of  public 
opinion  and  in  every  case  thev  were 
right.  Not  right  because  they  agreed 
with  my  preconceived  notion,  but  be- 
cause subsequent  events  proved  that  by 
a  large  majority  they  had  correctly  fore- 
cast what  the  public  would  demand. 

Two  years  ago  I  sent  to  every  editor 
in  the  country  a  questionnaire  on  gov- 
ernment ownership  and  operation  of 
railroads.  More  than  S.000  replied. 
Eighty-three  per  cent  of  them  reported 
public  opinion  in  the  cormnunilie-. 
reached  by  their  newspapers  as  opposed 
to  Government  ownership  arid  operation 
of  railroads.  Congress,  in  returning  Ac 
railroads  to  their  owners,  responded  to 
the  overwhelming  public  demand  for 
that  action  which  had  made  itself  felt  in 
numberless  ways. 

Last  year  we  queried  the  editors  on 
the  state  of  public  opinion  on  govern- 
ment ownership  and  operation  of  in- 
dustries generally.  Eighty-six  per  cent 
of  the  editors  reported  the  public  as  op- 
posed, an  even  greater  reaction  against 
radical  government  experiments  than 
had  bren  shown  by  the  railroad  ques- 
tionnaire. The  election  last  fall  showed 
that  the  editors  were  right.  The  action 
Of  Congress  on  the  M ujcle  Shoals  'gov- 
ernment operation  scheme  was  also  in 
response  to  a  real  public  demand  and 
the  newspaper  men  felt  that  demand 
even  before  Congress  felt  it. 

Recently  I  undertook  a  questionnaire 
on  the  subject  of  anti-tobacco  legisla- 
tion at  the  request  of  the  Tobacco  Mcr 
chants'  Association  of  the  United  States. 
The  questions  were: 

(1)  Do  you  favor  the  enactment  of 
laws  prohibiting  the  personal  use  of 
tobacco  by  adults? 

(2)  In  your  judgment  does  the  gen- 
eral sentiment  of  your  community  fa- 
vor such  legislation? 

(3)  Is  the  use  of  tobacco  personally 
objectionable  to  you? 

In  this  case,  as  in  all  the  others,  no 
arguments  whatever  accompanied  any  of 
the  questionnaires.  It  was  always  im- 
possible for  any  editor  to  determine  uur 
attitude  from  the  phrasing  of  the  ques- 
tions. We  have  been  damned  violcntl;. 
and  praised  with  honeyed  words  by  both 
sides  so  we  probably  succreded  in  secur- 
ing results  uncolored  by  desire  to  play 
on  the  right  side. 

In  the  case  of  the  tobacco  question- 
naire (as  in  all  cases i  we  were  neither 
favoring  nor  opposing  tobacco  prohibi- 
tion but  rnrrcly  trying  to  learn,  for  the 
tobacco  industry,  how  much  real  op- 
position there  is  to  personal  liberty  in 
the  enjoyment  of  this  solace. 

The  answers  of  the  editors  show  an 
overwhelming  opposition  by  the  public 
to  anti-tnhacco  legislation.  Out  of 
12.518  editors  questioned,  7,847  replied. 
These  editors  represent  a  combined  cir- 
culation of  2l.87n.04o 


Of  the  7,847  editors  replying.  7.393  or 
ninety-rive  per  cent,  represent  public 
sentiment  in  their  communities  as  op- 
posed  to  anti-tobacco  legislation.  Only 
M)  editors,  or  three  per  cent,  estimated 
public  sentiment  as  favorable  to  the  pro- 
hibition of  tobacco.  There  were  174  ot 
two  per  cent  in  doubt,  while  20  failed 
to  record  their  judgment. 

It  is  of  special  interest  to  note  that 
while  569  editors  in  answering  the  first 
question,  personally  favored  anti-to- 
bacco legislation,  only  260  of  them  re- 
ported their  public  as  favoring  it.  This 
indicates,  to  my  mind,  a  conscientious 
effort  by  the  editors  to  distinguish  pub- 
lic 


The  result  of  thi«  tobacco  question- 
naire contains  other  evidence*  of  its 
accuracy  even  more  definite  than  was 
the  case  with  the  two  previous  ques- 
tionnaires. 

Eor  example  the  highest  percentage  of 
replies  reporting  public  opinion  in  favor 
of  the  prohibition  of  tobacco  came  from 
t'tah,  where  forty-two  per  cent  of  the 
editors  thought  their  readers  wanted 
anti-tobacco  laws*.  Utah  is  the  only- 
state  which  has  since  adopted  an  anti- 
cigarette  law.  The  result  was  forecast  by 
many  of  the  editors,  who  stated  that 
the  powerful  influence  of  the  Mormon 
Church  was  against  tobacco  and  would 
succeed  in  enacting  prohibitory'  laws- 

The  Mormon  Church  is  also  strong  in 
Idaho.  The  use  of  tobacco  was  recently 
prohibited  there  but  a  bill  passed  in 
the  same  session  repealing  the  prohib- 
itory legislation.  In  this  state  89  per 
cent  of  the  editors  estimated  sentiment 
in  their  communities  as  against  tobacco 
prohibition;  this  is  six  per  cent  below 
the  average  for  the  whole  country. 

Recent  legislation  on  tobacco,  checked 


PROOF  THAT  LOCAL  ADVERTISING  PAYS  BIG 


Hara  wn  huv.  at  a  glanca  Ilia  aalaa 
pawrr  at  advaf  fiata*  aa  provan  fa*  ra- 
patta  on  Ifaa  aalaa  «l  Avar*  Company 
aa  a  aalline  arfnaiaat 


—  »V*r»J*SsI« 

p«T  D«Jl«r  of 
iSW.p-Aovertjjin.  Dealers 


-total  VeJUme  »t 

$32527 


"POR  three  years  the  Avery  Company. 

of  Peoria,  III.,  has  sought  to  prove 
lo  the  local  dealer,  through  his  own  and 
iellow  dealers'  experiences,  that  local 
advertising  pays,  and  pays  big.  In  prev- 
ious years  a  chart  of  the  answers  has 
Iscen  made  and  used  to  impress  the  deal- 
er with  the  fact  that  any  expenditure  for 
local  publicity  was  an  investment  and 


If  the  average  sales  per  dealer  of  38 
non-advertising  dealers  is  but  less  than 
one-sixth  of  the  average  sales  per  deal- 
er of  244  advertising  dealers,  the  money 
siient  for  advertising  by  the  244  dealers 
surely  hrought  visible  returns.  It  is 
very  easy  for  the  dealer  to  catch  the 
point  of  the  chart  shown  above,  proved 
by  the  fact  that  a  greater  number  of 
Avery  dealers  join  the  advertisers'  ranks 
every  year.  Figures  of  the  Avery'  Cnm- 
.,  .,,  .,!.  th  i-  ad\  i  riising  lealers 
are  prosperous. 

In  1918.  1919,  and  the  past  year,  qoes- 
tlennalrei  were  sent  out  by  the  dealers' 
division  of  the  advertising  department 
to  every  Avery  dealer,  asking  each  how 
much  money  he  spent  for  advertising  the 
Avery  Line?  What  forms  of  advertis- 
ing did  he  use  (newspaper,  moving  pic- 
ture, mailing  list,  souvenirs,  signs,  etc)  ? 
What  direct  results  did  he  get  from  his 
advertising?  What  was  his  total  amount 
of  sales  on  Avery  machines?  A  space 
is  then  left  for  the  dealer's  signature 
and  he  i<  requested  to  put  any  additional 
remarks  r.n  reverse  side  of  sheet. 

In  1918.  ninety-one  replies  were  re- 
ceived, and  the  charting  of  the  final  re- 
su'ts  showed  that  the  advertising 


-total  Volume  rfSkkr— 

$i,32t,a6s 

sold  over  13  times  as  much  goods  as  the 
non-advertising  dealer. 

1919  questionnaires  brought  in  304  re- 
plies, the  advertising  dealer  selling  34 
times  as  much  goods  as  the  non-adver- 
tising dealer, 

Last  year,  as  we  know,  was  a  hard 
year,  and  the  farm  machinery  that  was 
sold  was  sold  because  the  buyers  of  it 
knew  they  had  to  have  it.  If  they  didn't 
already  want  tractors,  it  was  hard  to 
persuade  them  they  could  use  tractors 
profitably.  As  a  result  sales  were  less, 
and  replies  to  the  1800  questionnaires 
were  less,  only  282  being  received.  Of 
these  282  dealers,  two  hundred  and  for- 
ty-four believed  in  and  used  various 
forms  of  advertising  to  show  farmers 
in  their  territory  why  they  needed  Avery 
machines.  The  other  38  did  not.  The 
result:  the  244  advertisers  sold  $1,324,869 
worth  of  Avery  goods,  an  average  of 
S5.429  per  dealer;  the  38  who  did  not 
believe  in  printers*  ink  sold  $32,227 
worth  of  Avery  goods,  an  average  of 
fS48  per  dealer. 

The  advertising  dealers  reaped  a  rich 
reward  of  f>V,  times  as  much  sales  as 
the  non-advertising  dealers.  Not  as 
startling  as  the  results  of  1919  perhaps; 
but  consider  the  conditions  of  the  mar- 
ket last  year. 

Though  the  results  have  differed  each 
year  ncvcrthelris  all  three  years  together 
hnve  proved  that  the  only  logical  course 
for  any  dealer  to  pursue  the  coming 
year  is  to  advertise-  -advertise  consist- 
ently and  seasonality  and  truthfully;  and 
then  should  he  not  know  what  further 
to  do.  he  should  advertise  some  more. 


up  with  the  returns  from  questionnaire, 
further  indicates  the  accuracy  of  this 
test. 

The  Legislature  of  Tennessee  some 
weeks  ago  passed  and  the  Governor  has 
signed  a  bill  repealing  the  20-year  old 
anti-cigarette  law  of  that  state.  The 
questionnaire  showed  that  93  per  cent  of 
that  state's  editors  believed  the  public 
opposed  anti-tobacco  legislation.  The 
Legislature  of  Arkansas  has  also  just 
passed  a  bill  repealing  that  state's  anti- 
cigarette  law,  more  than  20  years  old. 
In  Arkansas  94  per  cent  of  the  editors 
reported  against  tobacco  prohibition. 
Iowa  has  just  repealed  its  anti-cigarette 
law.  There  the  "noes  had  it"  by  95 
per  cent  in  the  questionnaire  returns. 

Ariiona  is  another  test.  A  bill,  intro- 
duced in  the  recent  session  of  the  Legis- 
lature to  prohibit  ssnoking  in  public 
dining  rooms  and  other  public  places, 
was  first  amended  to  prohibit  the  con- 
sumption in  public  of  peanuts,  chewing 
gum,  tea  and  coffee  and  then  defeated 
by  the  Senate.  The  questionnaire  re- 
turns from  that  state  were  92  per  cent 
no. 

Last  year  a  petition  for  a  referendum 
in  Oregon  to  prohibit  the  use  of  tobacco 
failed  of  sufficient  signatures  to  bring 
the  questions  to  a  vote.  Ninety-five 
per*  cent  of  the  Oregon  editors  declare 
their  public  against  anti-tobacco  legis- 
lation. 

The  legislatures  of  forty-two  of  the 
forty-eight  states  have  been  in  session 
this  year.  This  is  more  than  usually 
meet  in  any  one  year.  Many  states  were 
considering  anti-tobacco  legislation— yet 
so  far  the  results  arc  one  prohibitory 
law  in  Utah  and  the  repeal  of  three 
prohibition  statutes  in  three  other  states. 

Thus,  I  think  we  may  assume,  that 
when  a  large  number  of  editors  express 
their  judgment  of  public  opinion  it  is 
safe  to  go  slow  in  opposing  that  judg- 
ment. 

There  is  of  course  a  certain  imperti- 
nence in  touching  a  stranger  on  the 
shoulder  and  asking  him  what  he  thinks 
about  a  public  question  no  matter  how 
important  the  question  may  be  to  him. 

The  uniform  courtesy  and  co-opera- 
tive spirit  of  the  newspaper  men  in 
responding  to  these  three  requests  for 
information  indicate  that  the  editors  feel 
keenly  their  responsibility  as  interpreter* 
of  public  opinion — just  as  keenly  as  they 
did  in  the  old  days  of  Greeley.  Bennett. 
Dana  and  Bowles  when  they  were  lead- 
ers and  moulders  of  public  sentiment. 
Of  course.  I  realise  that  the  editors  are 
in  nn  way  under  obligation  to  answer 
my  questions.  But  in  every  case  these 
questions  have  dealt  with  important 
problems.  The  fact  that  the  editors  have 
been  willing  in  almost  every  case  to 
overlook  my  impertinence  in  querying 
them  makes  me  feel  that  they  are  keenly 
interested  in  sounding  public  sentiment 
and  feel  that,  honestly  handled,  the  re- 
plies to  our  questionnaire  are  valuable 
contributions  to  the  public  discussion  of 
the  problems  with  which  each  question- 
naire has  dealt. 

I  have  learned  that  a  preponderance 
of  opinion  of  newspaper  men  in  estimat- 
ing public  sentiment  is  a  safe  and  sure 
weathervane  of  the  drift  of  public 
opinion  and  woe  be  to  the  public  official 
who  does  not  believe  in  it  and  who  dis- 
regards  it  in  laying  out  his  course  in 
the  trouhlous  sea  of  politics! 


Pr*a.  to  Cat  Right  to  Navy  I 

Washington",  April  28— The  Com- 
mittee on  Merchant  Marine  and  Fish- 
eries of  the  House  reported  favorably 
t'nlay  an  amendment  lo  a  joint  resolu- 
tion which  would  make  the  naval 
wireless  stations  available  for  the  trans- 
mission of  press  dispatches  without  in- 
until  June  30.  1922 
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BETTER  ADVERTISING  TYPOGRAPHY 
NEEDED  IN  NEWSPAPERS 


More  Reasons  Why  Rate*  Cannot  Be  Readjusted  at  Prevent — 
Managers'  Round  Table — Wide 
on  Mat  Service  Charges 


By  FRED  MILLIS 


ADVERTISING 

take  a  pride  in  the  appearance  of 
their  work  and  in  a  large  majority  of 
cases  are  distinctly  disappointed  in  the 
results  obtained  in  newspapers. 

The  Chicago  Tribune  probably  has  ac- 
complished more  than  any  other  Amer- 
ican newspaper  in  improving  its  looks. 
In  fact  a  recent  cistern  advertising  asso- 
ciation ascribed  to  the  Tribune  a  reputa- 
tion fur  being  "the  newspaper  with  the 
best  typographically  arranged  pages  in 
the  cnuiitrs-.  How  this  has  been  aecom- 
cxplaincd  to  the  National 
of  Newspaper  Executives 
by  O.  M.  Brodfuehrer.  chief  oi  copy  ajid 
art  service  of  the  Tribune,  who  is  re- 
sponsible to  a  large  extent  for  the  con- 
stant improvement.  Mr.  Brodfuehrer 
»aiil ! 

"A  survey  of  a  large  number  of  news- 
papers indicates  continuous  progress  in 
the  improvement  of  their  character  and 
make-up.  This  hopeful  situation  is  the 
result  of  influence  from  within  and  with- 
out 

"The  reading  public  is  becoming  more 
and  m  >re  particular.  Advertiser*  and 
advertising  agents,  in  their  efforts  to  in- 
fluence (public  opinion  in  favor  of  their 
l-roduct  and  propaganda  have  exerted 
pressure  in  this  same  direction.  Pri- 
marily, therefore,  copy  writers,  artists, 
lay-out  men,  and  advertising  directors 
in  their  efforts  to  lay,  well-planned,  care- 
fully arranged,  artistic  publicity  before 
their  prospectiv.-  client*,  have  hoth  iii- 
tmtionalty  and  unintentional!)  improved 
the  apwarancc  of  newspaper  pages. 

"The  Chicago  Tribune  is  constantly 
striving  to  produce  a  paper  which  will 
rot  only  meet  but  surpass  the  expecta- 
tions of  advertisers  and  refined  readers. 
Its  comparatively  cnormou-  expenditures 
for  art  work  and  layouts  to  be  used  in 
adverti-ing  the  Chicago  Tribune  and  its 
allied  publications  reflects  this  attitude. 

"Setting  the  pace  for  advertisers  in 
quality  of  appearance  is  no  small  part  of 
its  work.  Many  an  otherwise  desirable 
newspaper  has  its  pages  cluttered  up 
with  undesirable  paraphernalia  in  the 
form  of  special  boxes,  reading  notices 
and  rate  holders  in  such  a  way  that  they 
repel  instead  of  attract.  This  practice 
«  f  forcing  unduly  the  attention  of  read- 
ers to  advertising  material  finds  no  rest- 
ing place  in  the  Chicago  Trilninc.  By 
adhering  without  deviation  to  the  'pyra- 
mid' system  of  make  up  the  danger  of 
failing  to  present  a  clean,  unspotted  ap- 
|«carancc  i-  avoided. 

"Perhaps  no  greater  sin  lias  existed 
and  «till  partially  exists  in  the  advertis- 
ing kingdom  than  the  slam-bang,  fire- 
sale  idea  that  type  and  illustration  must 
1«-  smeared  all  over  the  advertisement 
with  a  barn -paint  brush  to  produce  the 
proper  psychological  shock  and  remuner- 
ative reaction  desired  on  the  part  of  the 
advertiser.  Fortunately,  this  idea  has 
been  bumped,  buffeted  and  buried  so 
thoroughly  that  its  cropping  up  here  and 
there  is  an  accident— a  reminder  of  the 
infant  stage  in  advertising,  'Swatting 
the  lly'  is  no  more  important  in  its  re- 
lationship to  the  health  of  the  world  as 
'•watting  the  paint  brush  wielder'  is  to 
the  appearance  of  a  self-respecting 
newspaper. 

"1  iirough  careful  training  the  adver- 
tising forces  of  the  Chicago  Tribune 
have  become  imbued  with  the  principle 


Millis    conducts    in    Eoitoi  ft 

 lira  each  sve-tk  (under  the  auspi 

cri  of  the  National  Association  of  News 
paper  Execetivw,  the  newspaper  de- 
partment of  the  A.  A.  C.  W.,  of  which 
he  is  secretary-treasurer)  a  round  table 
discussion  on  mattrrs  of  intrT-rclaoVm 
to  the  newspaprr  atfs-rrtisine  departw-nt 
:ind  the  visrr  of  ntwspapfr  atlvrrtiiinii 
space  Criticism  of  or  otiUTnerr  on  any 
iprrssrd     and  ,-nntnliiatinr.s 


of  'lightening'  lip  its  pagi-s.  Through 
the  dissemination  of  their  ideas  and  sug- 
gestions through  their  practical  advice 
—through  their  influence  upon  advertis- 
ers it  is  noticeable  that  a  very  marked 
desire  exist'  on  the  part  of  advertisers 
to  give  heed  to  the  copy  they  submit  to 
thr  Chicago  Tribune  in  order  that  it  may 
harmonize  with  its  general  standard  and 
policy.  Furthermore,  frequent  censor- 
ship combined  with  constructive  criti- 
cism lias  remade,  improved  and  rebuilt 
thousands  of  lines  of  advertising  which 
otherwise  would  have  had  to  rind  their 
way  into  the  jaws  'if  the  waste  basket." 


A  RT1CLES  published  in  rcc-m  issues 
of  EotTtie  &-  Pt  Ki.isHES  on  why 
newspapers  cannot  wisely  make  read- 
justments in  local  and  national  rates  at 
this  time  are  in  direct  line  with  the  be* 
liefs  of  many  leading  advertising  execu- 
tives, judging  by  letters  and  telegrams 
of  endorsement  received  during  the  past 
week. 

Here  are  just  a  few  of  the  endorsers 
who  give  additional  strengih  to  the  ar- 
guments for  "standing  fast"  heretofore 
presented : 

George  M.  Burbach,  advertising 
manager,  St.   Louis  Poit-DUpatch: 

"I  have  given  the  matter  careful  con- 
sideration,  have  weigh -d  the  advantage, 
and  disadvantages  and  have  coupled 
them  with  the  conditions  as  they  con- 
front newspapers  today.  As  a  result  1 
have  concluded  that  this  is  not  the 
I. roper  time  to  disturb  advertising  rates, 
liartirularly  where  it  requires  a  reduc- 
tion in  rate,  because  newspapers  are  in  a 
more  s.-riou*  condition  today  than  they 
were  several  months  ago,  being  still  con- 
fronted with  a  very  high  and  increasing 
cost  of  production,  c.  uplesl  with  a  re- 
duction in  advertising  space.  1  do  be- 
lieve, howev.-r.  that  it  is  well  for  the 
newspapers  to  work  to  the  end  that  their 
foreign  rates  wilt  be  the  same  as  the 
local  rates  eventually  aft?r  the  agency 
commission  and  cash  discount  have  been 
deducted.  In  other  words,  the  net  rate 
si  ould  be  the  same," 

Harry  Ciovannoli.  editor  and  man- 
ager, Lexington  (Ky.)  Leader: 

"The  Lexington  Leader,  in  my  judg 
ment,  could  not  wisely  at  this  time  make 
any  readjustment  of  any  nature  in  local 
advertising  rates.  The  increased  cost  of 
I  rodiiction,  due  to  25  per  cent  advance 
in  contract  newsprint  and  upwards  of 
10  per  cent  increase  in  wage  scales,  fol- 
b  wed  by  a  very  considerable  slump  in 
the  volume  of  advertising,  make  it  im- 
perative that  we  seek  additional  rather 
than  less  revenue,  if  we  attempt  to  do 
anything  at  all.  So  long  as  the  foreign 
business  costs  us  what  it  does  in  com- 
missi as,  we  cannot  afford  to  lower  the 
foreign  rate.   We  realize,  however,  that 


changing  conditions  in  the  foreign  field 
may  ultimately  force  radical  readjust- 
ments in  rates  and  compensation  of 
agents  ami  specials.  The  Lexington 
Leader's  Ir-cal  rate  is  about  the  same  as 
its  foreign  rat^.  minus  agents'  eommis- 
sions." 


Harvey  R, 

living,  Colun 


Young,  ma.  _ 
bus  (O. )  Diapatch 


of  adver- 


"The  local  advertising  rate  on  this 
ncwsiiapcr  i«  one  that  went  into  effect 
September  1.  1919.  All  during  the  early 
part  of  1920  it  was  our  intention  to  put 
bd  another  advance.  Things  just  dragged 
until  we  reached  the  cry  about  lowering 
all  prices  and  it  was  passed  up.  We  cer- 
tainly  cannot  afford  to  reduce  our  rates 
at  this  time.  Operating  costs  have  gotie 
up,  not  down.  I  know  this  is  a  most 
difficult  thing  to  make  an  advertiser 
believe  lsccause  he  is  not  thoroughly  fa- 
miliar with  organized  labor  and  the  tight 
that  is  on  between  publishers  and  paper 
manufacturer,  who  are  holding  Up  price 
on  contracts," 

Wm.  F. 
Wilmington  (Del.) 

"As  far  as  Every  Evening  is  con- 
cerned, we  are  not  in  a  position  at  this 
time  to  consider  any  adjustment  in  local 
or  foreign  rate.  We  have  a  minimum 
I.  ral  rate  of  4  rents  a  line  and  a  foreign 
rate  of  5  cents  a  line,  and  we  are  doing 
business  strictly  on  this  basis.  Secondly, 
we  certainly  cannot  afford  to  lower  for- 
eign rate  under  present  conditions. 
Up  until  three  years  ago  Every  Evening 
had  hut  one  rate.  During  the  war.  for 
various  reasons  we  were  ohlieed 
to  make  our  foreign  rate  higher 
than  our  local  rate,  and  that  is 
the  situation  today.  My  personal  feel- 
ing is  that  the  ideal  situation  would  be 
one  rate  for  Isotli  local  anil  foreign  busi- 
ness, anrl  that  rate  high  enough  to  --etiirn 
a  reasonable  profit  to  the  publisher. 
There  is  alwavs  more  or  less  confusion 
and  dissatisfaction  wher-  two  rate  rani, 
are  used,  and  1  believe  there  are  a  great 
many  papers  in  the  same  position  as  we 
are  today,  operating  under  a  two  card 
syst.m.  from  necessity  and  not  from 
choice."  • 

Wm.  P.  Etchiaon.  advertising  man- 
ager, Columbia  (S.  C.)  State  Com- 
pany: 

"The  Stale's  present  diffr-rence  in  the 
local  and  foreign  rates  amounts  to  only 
the  differential  covering  agency  com- 
mission Present  conditions  will  not 
warrant  our  making  any  increase  in  our 
local  rale,  and  certainly  we  cannot  make 
any  decrease  in  our  foreign  rate." 

C.  E.  Bennett,  advertising  manager. 
Cincinnati  Times  Star  Company: 

"The  rate  of  the  Times  Star  has  never 
been  commensurate  with  the  quality  ami 
quantity  of  its  circulation,  and  1  am  sure 
that  there  will  be  no  decrease  in  the 
rate.  The  difference  b.-lween  the  local 
and  foreign  rate  is  as  nearly  IS  per  cent 
as  we  can  possibly  make  it:  that  15  per 
cent  being  recognized  as  the  agencies' 
commission.  It"  the  pries  of  newsjsrint 
is  lessened  srfhcieiilly  to  warrant  any 
mliution.  it  will  not  lie  made  in  the  rate 
lor  advertising,  but  in  th;-  subscription 
pru  c  of  the  paiwr." 


is  slightly  higher  than  our  net  foreign 
rate  and  as  it  costs  fully  as  much  M 
develop  and  carry  foreign  advertising  a? 
it  does  local  advertising,  you  can  see 
that  it  woulcl  be  impossible  for  the  New. 
to  make  any  deduction  in  the  foreign 
rate  except  at  the  expense  of  the  local 
advertiser." 

■  0  e 

A  STUDY  on  mat  services  is  Iseinj 
made  by  Charlie  Miller,  president  oi 
the  National  Association  of  Newspaper 
Executives.  He  has  sent  a  questionnaire 
to  a  large  number  of  newspaper  execu- 
tives and  expects  to  have  his  informa- 
tion compiled  and  tabulated  before  the 
Atlanta  Convention.  There  doubtlessly 
is  a  great  waste  in  the  purchase  of  serv- 
ices. As  one  newspaper  advertising  man- 
ager says.  "It  has  been  my  experience 
that  there  is  absolutely  no  set  price 
for  services.  The  best  buyer  gets  the 
best  price.  We  never  expect  to  buy  a 
service  at  the  price  quoted  us  first  by 
the 


buitnett  manager. 


E.  C.  Rogers, 
Washington  Times: 

"This  certainly  is  the  wrong  time  for 
a  newspaper  to  think  about  either  in- 
creasing or  decreasing  its  advertising 
rates  in  eith  r  the  local  or  foreign  field." 

Frank  T.  Carroll,  advertising  man- 
ager, the  Indianapolis  News: 

"I  think  it  is  not  advisable  to  make 
any  rale  adjustment  at  this  time  not 
based  on  est  of  publication.  Second, 
the  av-rage  net  b-sral  rate  of  the  News 


HTKACY  W.  ELLIS,  assistant  advertis- 
ing manager  of  the  Indianapolis 
News,  is  chairman  of  the  "On  to  Atlanta 
Cotnmittee"  of  the  Indianapolis  Adver- 
tising Club.  Mr.  Ellis  is  planning  to  run 
a  special  train  to  Atlanta.  Following 
lus  newspaper  training  he  is  making  con- 
tracts at  this  time  with  the  advertising 
fraternity  in  Indianapolis  to  go  on  the 
train.  His  ability  as  a  salesman  is  evi- 
denced by  the  fact  ttat  he  already  l  as 
about  lull"  the  needed  number  signed  up 
O.  T.  Roberts  and  John  H.  Ledcrer  of 
the  Daily  Times;  Ben  F.  Lawrence.  W. 
D.  Kecnan  and  W.  F_  Giffen  of  the 
Star;  Frank  T.  Carroll.  Tracy  W.  Ellis 
and  H.  (j.  Barringcr  of  the  News,  are 
:ht  Indianapolis  newspaper  men  who 
have  signified  their  intentions  of  attend- 
ing the  meeting  at  Atlanta. 


rjpHK  headquarters  uft.ee  of  the  Inter- 
national Typographical  Union,  at 
Indianapolis,  has  issued  a'  statement  to 
the  effect  that  the  I.  T.  U.  is  not  at  this 
time  considering  a  national  advertising 
campaign.  It  does  admit,  however,  that 
a  committer  has  lseen  appointcsl  by  the 
American  Federation  of  Labor  to  in- 
vestigate the  possibilities  of  a  country- 
wide newspaper  advertising  campaign  to 
"sell"  the  American  public  on  the  value 
of  the  closed  shop. 


A  NOTHKK  entry  in  the  N,  A.  N  E. 

Market  Suriey  contest  is  the  Grand 
Rapids  Press.  In  a  letter  H.  S.  Conlon. 
l-seal  advertising  manager  of  the  Press, 
says:  We  intend  to  enter  three  trade 
investigation  reports,  because  we  have 
three  good  ones  and  are  unable  to  find 
out  the  best  one.  This  Market  Survey 
contest  is  one  of  the  most  constructive 
things  that  has  been  started  hv  the  N.  A. 
N  E." 


Beits  Ad  H 

\tiHXY,  N.  Y.,  May  4—  The  truthful 
advertising  hill  sponsored  by  Assem 
blyman  Charles  H.  Betts,  editor  of  the 
Lyons  (N.  Y.l  Republican,  was  signed 
today  by  Governor  Miller.  The  mea- 
-nte  takes  from  the  existing  law  the 
word  "knowingly."  with  the  intent  of 
making  it  impossible  for  dishonest  ad- 
vertisers  and  promoters  of  fake  secur- 
ities to  plead  ignorance  as  a  defense. 
The  Governor  also  signed  a  bill  which 
prohibits  the  unauthorized  use  of 
photographs  in  advertising,  exreptir.i; 
the  photograph  of  anyone  connected 
with  the  concern  inserting  it  or  of  the 
product  or  article  advertised 
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IT'S  A  BUYERS'  MARKET  NOW  AND  MUST 
DEPEND  HEAVILY  UPON  ADVERTISING 


S«Je«men  May  Get  Along  Without  It,  But  Only  With  Ita  Aid  Can 
They  Hope  to  do  Better  Than  Mediocre  Work — Advertising 
and  Salesmanship  Inseparably  Linked 


Editoiiai.  N'«it» — Mr.  Lewis  it  associated  wiln  ifec 

m  Si.  Ijvui' 


Br  NORM  AM  LEWIS 

Q>a|ip*low  Advertising  Company 


^A^'AVAYS,  as  long  back  a*  living  man 
can  rememher,  the  husiness  men  of 
our  country  have  been  arguing  thli 
question:  "Whicll  i>  more  impnrtant— 
Advertising  or  Personal  Salesmanship?" 

I  am  an  advertising  man,  but  I  hold 
no  brief  for  advertising  as  a  thing  to 
replace  personal  selling.  I  have  seen  too 
many  splendid  advertising  campaigns 
fail  because  they  were  not  barked  up  by 
the  right  kind  of  idling  organizations. 

Likewise.  I  have  run  across  many  a 
tine  salesman  whose  value  to  himself 
and  to  his  house  would  have  heen 
greatly  increased  hnd  he  but  realized 
and  appreciated  the  tremendous  co-op. 
crative  value  of  that  other  merchandis- 
ing furce — advertising. 

Advertising  and  salesmanship  must  be 
considered  together.  It  is  true  that 
firms  are  successful  who  have  advertised 
but  never  put  out  salesmen.  It  is  also 
true  that  other  firms  have  succeeded  be- 
rausc  fine  selling  organizations;  organi- 
zations backed  up  by  no  advertising. 

Teasc  Wi*k  Win* 

Rut  the  vast  majority  of  really  big 
successes  in  American  business  are  those 
who  have  welded  these  two  great  mer- 
chandising forces  into  one  harmonious, 
efficient,  hard-working  unit. 

If  ever  the  maximum  efforts  of  both 
advertising  and  salesmanship  were  need- 
ed, they  are  needed  today.  Because  the 
chief  business  problem  of  1921  is  "How 
to  sell  in  a  buyer's  market." 

In  most  lines  there  are  more  goods  on 
hand  today  than  folks  know  what  to  do 
with.  Supply  has  mounted  way  above 
demand.  There  i»  a  so-called  "buyers* 
strike."  The  public  arc  mentally  upset. 
The  consumer  doesn't  know  whether  to 
make  purchases  now  or  hold  off  in  hopes 
of  prices  coming  down  stilt  farther. 
Dealers  are  timid  about  stocking  up 
heavily.  In  brief,  the  whole  country  is 
fundamentally  sound  and  prosperous, 
but  there  exists  a  psychological  depres- 
sion— a  condition  which  can  be  righted 
largely  by  the  maximum  efforts  of  ad- 
vertising and  selling. 

There  is  room  no  more  far  salesmen 
like  a  fellow  I  know  who  works  for  a 
large  St.  Louis  shoe  manufacturing  con- 
cern. This  salesman  has  made  $7,000  a 
year  for  the  yast  three  years  and  work- 
ing only  six  weeks  a  year  I 

Things  Abe  DtrroENT  Now 

He  made  this  good  money  so  easily 
because  he  was  selling  in  a  "sellers' " 
market.  Today,  the  prndulum  has 
swung  completely  over  and  Mr.  Shoe 
Salesman  is  selling  in  a  "buyers' "  mar- 
ket. Instead  nf  telling  his  trade  that 
they  must  wait  their  turn  for  shoes,  he 
must  get  out  and  hustle  for  orders  And 
hustle  far  more  than  six  weeks  out  of 
the  year ! 

Think  also  of  the  effect  of  the  condi- 
tions of  the  past  three  or  four  years 
upon  ycMU&g  salesmen,  the  frllnws  who 
broke  into  the  game  during  that  period. 
They  came  in  when  orders  hung  on 
every  doorknob.  What  is  the  result? 
Why,  they  think  Ihey  arc  real  sales- 
men, and  are  going  out  into  this  "buy- 
ers' "  market  unarmed  for  the  real 
tussle  that  lies  before  them.  A  lot  of 
them  are  going  In  get  their  '"bumps" 


unless  they  see  the  handwriting  on  the 
wait  and  work  as  they  never  worked 

before. 

For  the  past  four  or  five  years  orders 
have  hung  on  bushes,  ready  to  be  picked. 
Today  we  need  more  than  a  large  basket 
with  which  to  gather  an  easy  business 
crop.  Wc  need  a  spading  fork.  We've 
got  to  dig ! 

The  salesmen  of  1921  must  realize,  as 
the  Chicago  Tribune  points  out.  that 
"1921  Will  Reward  Fighters."  They 
must  sell  in  all  that  that  word  implies. 
They  must  work  hard,  and  work  long 
hours^  They  must  acquire  new  concep- 
tions of  service,  of  courtesy,  of  atten- 
tion to  details.  They  must  develop 
imagination  and  initiative;  initiative 
such  as  Collier's  referred  to  in  the  fol- 
lowing editorial: 

"From  all  over  New  England  the  edi- 


fill.  And  the  way  to  create  this  vacuum 
called  "demand"  is  to  advertise. 

Roger  Hanson  recently  summed  up 
the  need  for  advertising  in  1921  in  his 
talk  entitled  "Ten  Reasons  Why  There 
Will  He  No  Panic."  He  gave  as  his 
tenth  reason  tbis : 

"The  tenth  point  is  the  effect,  value 
and  growth  of  national  advertising. 
Advertising  has  lxcnme  a  great  econ- 
omic factor  for  both  the  producing  and 
steadying  of  business." 

Get  that  thought— the  steadying  of 
business.  How  does  that  work  out? 
Welt,  you  go  down  the  main  streets  and 
you  pass  store  after  store  where  price 
reductions  are  marked  in  the  windows. 
"These  $20  shoes  now  $14."  Or  "This 
$12  silk  shirt  now  $5."  But  do  you  buy? 
No— you  look  at  those  $20  shoes  selling 
for  $14  and  you  say,  "I'll  wait  a  bit  and 
maybe  they'll  come  down  a  couple  of 
dollars  more." 

Hut  announce  the  new  price  levels  by 
means  of  advertising  in  the  newspapers 
and  magazines  and  you  get  a  different 
result.  He  is  the  Topkis  Union  Suit, 
the  manufacturers  of  which  recently 
announced  was  now  selling  at  one  dol- 
lar. No  mention  as  to  the  previous 
price.  Just  that  one  big  statement — dis- 
played prominently  in  advertising  space 
costing  thousands  of  dollars — that  Top- 
kis Union  Suits  now  sell  at  one  dollar. 


Yea  can't  separata  Advertising 
and  JMfft»n*t  aatasanaaaalp,  Nor- 
annn  Lewia  ahows.  Thav  anuit 
work  logetbsr  and  work  Ivard  te 
•ring  aucccaa  In  tha  cthanfad  and 
alii]  than  a  in  a  anaraal  conditiona 
of  to  .U, 


tor  of  a  farm  paper  has  been  receiving 
one  story  about  an  old  woman  in  New 
Hampshire.  She  had  contracted  to  de- 
liver two  dozen  fresh  eggs  to  a  customer 
at  a  certain  hour  on  a  certain  day. 
When  the  time  came  for  her  In  start  to 
town  there  was  one  egg  short  of  two 
oozen.  Did  she  substitute  a  stale  egg 
or  deliver  with  excuses  the  twenty-three 
fresh  ones  she  had.  or  did  she  stay  at 
home  and  let  the  customer  wait  a  day 
or  two?    She  did  not. 

"Selecting  a  hen  with  a  record  as  a 
layer,  she  cooped  up  this  hen  on  the  back 
of  the  buckboard  and  started  tn  town. 
On  the  road  somewhere  the  hen  laid  an 
egg.  completing  the  two  dozen.  The 
customer  noticed  the  warm  egg-  In- 
stantly the  story  started  traveling,  and 
has  made  the  old  lady  famous  for  500 
miles  in  all  directions  from  her  farm." 

If  the  salesmen  of  1921  must  hustle, 
must  fight,  so  must  the  sales  executives 
of  the  country'-  It  isn't  enough  that  they 
get  behind  their  men  and  prod.  Sales 
manager"  must  give  their  men  more 
constructive  help  than  that  They  must 
go  out  ahead  of  their  organization  and 
•o*  the  seed  of  demand.  They  must 
get  out  in  front  and  create  a  vacuum 
which  the  salrtman  can  come  along  and 


And  a  for  weeks  later  another  big  ad 
reiterating  the  same  message.  And  then 
another  shot ;  and  still  another. 

It's  a  different  psychology  from  sim- 
ply seeing  marked-down  prices  in  store 
uinduws.  You  see  a  manufacturer's 
well-written  message  in  the  advertising 
columns  of  our  magazines  and  newspa- 
pers, issue  after  issue,  every  ad  hammer- 
ing home  the  fact  that  the  price  of  this 
article  is  now  so-and-so,  and  mighty 
soon  you  begin  to  have  confidence  in 
that  new  price. 

I  tell  you.  advertising  to  stablize  our 
new  price  levels  will  play  a  tremendous 
part  in  inspiring  confidence  in  the  whole 
business  structure. 

If  there  is  a  need  today  for  the  great 
force  of  advertising,  there  likewise  must 
be  a  need  for  more  men  who  have  the 
visum  tu  realize  what  advertising  will 
dn  for  business. 

Vision.  Because  a  bank  clerk  named 
George  Eastman  had  it.  $1,000,000  a 
year  is  now  invested  to  advertise  Kodak. 

Because  a  traveling  salesman  named 
William  Wrigley,  Jr.,  had  vision, 
$2,000,000  every  year  is  used  to  adver- 
tise chewing  gum. 

Because  Robert  H.  IngerBoll,  fresh 
from  a  Michigan  farm,  builded  castles 


in  the  air  his  company  today  sells  more 
than  5.000.000  watches  a  year. 

Because  J.  N.  H.  Sice  saw  a  vision  in 
a  pot  of  coach  varnish,  }-in-Onr  Oil 
lia-came  the  largest  bottled  oil  business 
in  the  world. 

Vision.  Mac  Martin  in  one  of  his 
hooks  gives  a  striking  example  of  it 
when  he  cites  this  remark  of  a  certain 
manufacturer  whose  plant  is  worth 
$2,000,000: 

"If  I  were  forced  to  choose  between 
sacrificing  my  plant  and  the  good-will 
which  this  company  has  established 
through  continuous  advertising  for  the 
last  twenty  years.  I  should  willingly 
'say,  'Burn  down  the  plant.  I  can  ob- 
tain  capital  to  rebuild  it  tomorrow,  be- 
cause our  advertising  has  created  a  de- 
mand which  has  a  bankable  value  and 
will  bring  new  Capital.'  This  is  our 
strongest  bulwark  against  competition. 
A  new  plant  can  be  built  in  ninety 
days.  Our  advertising  has  taken  years, 
and  no  amount  of  capital  could  substi- 
tute for  the  impression  it  has  made." 

Relation  Is  Close 

Now  a*  to  the  relationship  between 
advertising  and  selling.  In  considering 
this,  we  must  first  divide  selling  into 
two  main  classes:  first,  the  selling  of 
goods  indirectly  to  the  ultimate  con- 
sumer through  the  regular  trade  chan- 
nels of  jobber  or  dealer.  Under  this 
heading  come  such  articles  as  food 
products,  clothing,  drug  articles,  etc, 

The  second  class  is  the  selling  of 
goods  direct  to  the  consumer — the  user. 
Under  this  bead  come  such  articles  a* 
typewriters,  adding  machines,  big  fac- 
tory equipment;  also  such  things  as  in- 
surance, bonds,  etc 

In  merchandising  goods  of  the  first 
class,  the  relationship  between  advertis- 
ing and  selling  might  be  summed  up  as 
follow! ; 

The  function  of  the  salesman  is  to 
get  the  goods  en  the  dealer's  shelves; 
the  function  of  advertising  is  to  move 
them  vff. 

The  relationship  is  illustrated  by  an 
incident  which  occurred  the  other  day 
in  a  prominent  St.  Louis  drugstore.  A 
salesman  for  a  non-advertised  tooth- 
paste asked  for  an  audience  with  the 
proprietor.  The  latter  was  busy,  but 
the  'alesman  was  an  energetic  cuss,  and 
he  hammered  away  on  the  one  point 
that  his  tooth  paste  was  as  good  as  Col- 
gate's, and  all  he  wanted  was  time  to 
prove  it.    Finally  the  druggist  gave  in. 

Needed  a  Riumu.iow 

When  the  salesman  had  completed  his 
solicitation  the  druggist  said:  "Well, 
ynu  have  proved  your  point:  you  have 
convinced  me  that  your  tooth  paste  is 
as  good  as  Colgate's,  Hut— it  took  you 
twenty  minutes  to  do  it.  and  neither  my 
clerks  nor  myself  have  time  to  give 
twenty  minutes  to  every  customer  who 
comes  in  for  Colgate*,  trying  to  con- 
vince him  or  her  that  we  have  some- 
thing 'just  as  good.' 

"Quality  is  most  important  with  the 
goods  I  handle.  But  those  goods  must 
also  be  of  the  quick  turnover  kind,  and 
quick  turnovers  and  advertising  are 
bedfellows.  Sorry,  hut  I'll  stick  to 
Colgate's." 

I  said  that  the  salesman  gets  the 
goods  ois  the  dealer's  shelves,  and  the 
advertising  moves  them  off;  hut  here 
was  a  case  where  advertising  would  also 
have  helped  a  salesman  accomplish  bis 
half  of  that  necessity. 

Let's  consider  the  second  general 
method  of  merchandising  goods — direct 
from  manufacturer  to  user, 

How  can  advertising  be  of  assistance 
to  the  salesmen  of  such  products? 

Right  here  wc  muit  grasp  the  real 
significance  of  advertising  and  appreci- 
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ate  that  its  real  purpose  is  not  so  much 
to  close  sales,  aj  it  it  lo  reduce  selling 
resistance. 

In  other  words,  advertising  must  be 
looked  upon  as  the  missionary  of  mer- 
chandising—as  the  pioneer  that  blazes 
the  trail— as  the  toe  in  a  partly-opened 
door— as  the  salesman's  best  card  of 
entry.  It  lifts  the  burden  of  doing  edu- 
cational work  off  the  salesman's  shoul- 
ders and  lraves  him  more  time  to  de- 
vote to  actually  closing  sales. 

It  has  been  said  that  a  salesman 
hacked  hy  advertising  is  in  the  same 
position  as  a.  salesman  with  several 
junior  salesmen  working  under  him 
whose  salaries  are  paid  by  the  house 
hut  whose  business  is  credited  to  him. 

Dnts  PtoNEEWXC  WW 

Here  is  a  manufacturer,  say.  of  auto- 
mafic  stokers  for  use  in  .stram  power 
plants.  This  firm,  we'll  say.  does  na- 
tional advertising.  National  advertising 
firings  in  every  month  a  number  of  di- 
rect inquiries  from  firms  who  are  inter- 
ested. Such  inquiries  are  important, 
hut  they  constitute  only  a  small  part 
of  the  purpose  of  advertising  and  but  a 
small  part  of  its  results.  Because  every 
month  this  stoker  manufacturer's  ad- 
vertising is  read  by  thousands  of  pros- 
pects who  do  not  reply. 

But  isn't  it  reasonable  to  assume 
that  each  of  these  prospects  feels  some- 
what better  acquainted  with  this  adver- 
tised stoker  ■  That  each  has  a  little 
moft  confidence  in  its  merit  and  quality 
than  he  would  if  he  had  never  seen  it 
advertised  ? 

True,  they  have  not  all  written  in, 
nor  have  they  definitely  decided  in  their 
own  minds  that  they  will  buy  this  par- 
ticular stoker,  but  the  state  of  minds  of 
many  of  them  is  such  that  if  one  of  this 
manufacturer's  salesmen  comes  along  at 
the  right  time  he  can  intensify  the  in- 
terrst  and  desire  into  a  decision. 

That  salesman's  work  has  been  made 
much  easirr  because  advertising  has 
paved  the  way  for  him— has  established 
■  .ti fi  ..  i  l'i  in  the  m  ndl  ot  bnycri  All 
his  firm  and  his  stoker  arc  reliable— 
ha«.  in  other  words,  huilded  good  will. 

Good  will  is  the  most  valuable  pos- 
session of  any  concern ;  worth  more 
than  all  yuur  acres;  all  your  factories, 
all  your  machinery.  And  building  good 
will  is  the  greatest  work  of  advertising. 

(rtimwrM.  Worth  Millions 

The  B.  F.  Goodrich  Company  values 
good  will  at  $58,000,000;  the  American 
Tobacco  Company.  $5-1,000,000 ;  Cluett- 
Peahody.  JIK.OOO.OOO;  Hart.  Schaffner 
<V  Marx.  S15.O0O.O0O.  It  has  Wen  said 
that  the  trade  names  "Ivory  Soap," 
"Victmla."  "Kodak-  and  "I'm-nla"  are 
easily  w.irlh  S1.000.000  a  leltcr.  Good 
will.  And  in  ever)'  case  lmilt  up  largely 
by  advertising. 

A  large  St.  Louis  advertiser,  the 
American  Credit-Indemnity  Company, 
which  sells  credit  insurance, to  manu- 
facturers and  fohhers.  in  a  leltcr  lo  its 
salesmen  says :  "Hnw  are  you  going  to 
'cash  in'  on  our  advertising? 

"That  can  he  done  only  by  personal 
work.  The  advertising  will  make  it 
possible  for  ynu  salesmen  to  reach  men 
that  you  could  not  hope  to  interest 
otherwise.  It  will  make  it  easier  for 
you  to  get  to  them.  It  will  enable  you 
to  close  contracts  more  quickly.  You 
will  have  a  better  standing  with  .ill  pos- 
sihle  misers  of  credit  insurance.  In  a 
word,  the  advertising  becomes  many 
extra  pairs  of  hands  for  you,  paving 
the  way,  increasing  the  efficiency  of  your 
solicitation,  adding  to  the  length  nf 
your  reach  and.  ultimately  making  it 
possible  for  you  to  get  more  business 
and  bigger  business  with  !css  effort,  in 
a  shorter  spare  of  time." 

I  have  tried  to  give  yon  some  idea 


of,  first,  the  great  need  for  aggressive 
personal  salesmanship,  and.  second,  the 
great  need  for  aggressive  advertising  in 

m. 

Above  all,  the  great  need  for  a  close 
co-ordination  between  these  two  great 

operation  than  has  ever  existed  before. 
The  kind  of  co-operation  Isaiah  re- 
ported when  he  said :  "And  they 
helped  every  man  his  neighbor :  and 
every  man  said  to  bis  hrothcr,  'Be  of 
good  courage.'  And  the  carpenter 
helped  the  silversmith,  and  he  that 
smoothelh  with  the  hammer  him  that 
smiteth  the  anvil." 


SUTER    BUYS    ELM  IRA  PAPER 

SuccMd<  Milo  Shanks  •<  President  of 
Advertiaor  Aaaoeiation 

(.S>#,-mJ  to  EniTot  a  1'innsuf.t) 

Elmiia.  N.  Y.,  May  2.— Herman 
Sutcr  and  associates  today  assumed  con- 
trol of  the  Elmira  Advertiser,  having 
purchased  the  entire  capital  stock  of  the 
Klmira  Advertiser  Association  from 
Milo  Shanks.  Mr.  Suter  succeeds  Mr. 
Shanks  as  president  and  general  man- 
ager of  the  Advertiser.  It  is  announced 
that  there  will  be  no  change  in  the  pol- 
icy of  the  Advertiser  and  that  the  enlirc 
editorial,  business,  and  mechanical  forces 
of  the  Advertiser  will  be  continued  with- 
out change. 

Mr.  Shanks  organized,  and  is  presi- 
dent  of.  the  Kentucky  Coal  and  Electro- 
Chemical  Company,  and  is  rrtiring  from 
active  newspaper  work  to  give  his  entire 
time  to  his  coal  interests.  He  will  re- 
tain both  his  residence  and  place  of 
business  in  Elmira.  The  officers  of  the 
Advertiser  corporation  Matter  the  new 
ownership  include  Herman  Sutcr,  presi- 
dent and  general  manager ;  Ralph  R. 
Gavin,  Jr..  vice-president;  Harry  S. 
Thayer,  secretary,  anil  Carl  P.  Stein- 
hauser.  treasurer. 

Another  newspaper  event  in  Elmira 
this  week  was  the  celebration  of  the 
Telegram's  42d  anniversary,  with  Harry 
S.  Brooks,  one  of  its  founders,  still  ac- 
tively at  the  helm. 


A  New  Merchandise 

Another  Star  League  newspaper  has 
fallen  into  line  in  merchandising  wo*k. 
following  the  Indianapolis  Star's  pub- 
lication of— "  ITie  Co-operator  and  Mer- 
rhandiscr"  The  Muncie  Star  is  starting 
the  publication  of  "the  Muniie  Star, 
Jr."  It  is  expected  that  the  Terre 
Haute  Star  will  soon  follow  suit.  TK 
new  publication  will  be  under  the  direc- 
tion of  Ed  Brulette,  advertising  maniger 
of  the  Mnncic  Star. 


Wins  Libel  Suit 

The  Decatur  (111  i  Herald,  won  in  an 
appellate  court  decision  rendered  this 
week  in  the  Idsel  suit  filed  against  it  by 
U.  T.  Watson.  The  court  upheld  the 
decision  of  the  Macomb  County  Circuit 
Court  that  there  was  no  malice  shown 
in  the  papers  publication  of  a  story,  of 
the  arrest  anil  indictment  of  V.  T.  Shaw 
on  a  charge  of  selling  stock  under  false 
pretenses. 

Schotwld  Goes  to  Lewiiton 

Tliarle-  M  Schofield  who  has  been 
circulation  manager  of  the  Wnrcester 
fMass  )  Gazette  lias  accepted  a  similar 
position  with  the  Lewislon  (Me.)  Jour- 
nal. Previous  to  his  departure.  Ac- 
quaintances of  Mr.  and  Mrs  Schofield 
called  at  their  home  and  presented  thetn 
with  a  loving  cup. 


Gov.  Miller  of  New  York  has  indi 
catcd  that  he  will  not  veto  the  Meyer- 
Martin  Hill 


CHESS  MOVES  FLASHED 
BY  SPECIAL  WIRE 


Busmo*  Aires  La  Praaaa  Used  Phone 
from  Lasker-Capablanc*  Match  to 
Havana,  Cabla  to  New  York 
and  Raiay  by  U.  P. 

So  that  the  leaders  of  La  Prensa. 
Buenos  Aires  newspaper,  might  be  able 
to  read  the  following  morning  the 
"play  by  play"  account  of  each  night's 
moves  in  the  recent  championship  chess 
match  between  Jose  Raul  Capablanca 
and  Dr.  Emmanuel  Lasker,  that  news- 
paper built  a  special  private  wire  from 
the  Havana  cable  office  to  El  Casino  de 
la  Playa  de  Marianao,  where  the  match 
took  place. 

Over  it,  in  the  cryptic  Philidor  «ys- 
lem  of  writing  chess  moves,  every  move 
on  the  hoard  was  flashed  to  the  cable 
office  in  Havana  whence  it  was  rushed 
to  the  New  York  office  of  the  United 
Pre--,  which  relayed  it  bv  cable  to  Bu- 
enos Aires. 

The  difference  in  time  between  Ha- 
vana and  Buenos  Aires,  which  made  it 
difficult  to  get  the  news  of  the  great 
chess  match  to  the  South  American 
mrlropotis  in  time  for  publication  the 
following  morning,  was  what  inspired 
l-a  Prensa  lo  adopt  this  new  idea  in  the 
annaU  of  chess  new«. 

Under  the  rules  agreed  upon  by  Ca- 
pablanca and  Lasker,  each  night's  play 
was  to  start  at  9  p.  in  Havana  time, 
which  is  10:10  p.  m.  Buenos  Aires  time. 
This  left  very  little  margin. tu  alluw  for 
transmission  to  New  York  by  cnhle  and 
relay  from  New  York  by  cable  to  Bu- 
enos Aires,  if  the  news  was  to  reach 
Huenos  Aires  in  time  for  publication  in 
La  Prensa  .the  following  morning. 

The  first  game  of  the  match  was 
p'ayed  in  Havana,  but  thereafter  play 
was  transferred  to  El  Casino  de  la 
Playa  de  Marianao,  forty  minutes'  ride 
by  fast  automobile  from  the  city.  Tele- 
phone facilities  at  the  Casino  were  in- 
adequate for  rapid  handling  of  the  news 
of  the  play.  Realizing  the  essential 
character  of  speed,  Senor  Carlos  Gar- 
rdio,  former  editor  of  La  Prensa.  of 
Havana,  obtained  the  consent  of  the 
Cuban  government  and  the  Cuban  Tele- 
phone Company,  to  the  stringing  of  a 
special  wire  to  the  Casino  for  the  ex- 
clusive service  of  the  Buenos  Aires 
newspaper.  A  government  operator 
was  put  in  the  reception  room  of  the 
Casino  and  an  operator  was  constantly 
on  duty  at  the  cable  office  in  Havana 
during  the  games. 

Officials  of  the  Casino  co-operated 
with  this  special  effort.  In  the  recep- 
tion room  a  giant  chessboard  with  mov- 
able pieces  was  erected  anil  every  move 
by  the  chess  masters  was  duplicated 
there,  so  that  all  might  follow  the  prog- 
ress nf  the  game-  The  principals  them- 
selves played  their  game  in  a  private 
room  secluded  from  the  noise  and 
merrymaking  of  this  amusement  place. 
In  this  room  there  were  present  only 
Capablanca  and  Lasker,  their  seconds, 
the  referee,  and  the  special  clies»  writer 
who  represented  La  Prensa. 

Ac  each  move  was  made  it  was  flashed 
to  the  waiting  cahlr  operators  in  Ha- 
vana, who  rushed  it  to  New  York  for 
relay  The  United  Press  maintained  a 
"human  relay'"  at  the  New  York  cable 
office,  so  thai  no  second  was  lost.  In 
order  to  expedite  transmission  to  Bu- 
enos Aires  and  insure  the  arrival  of  all 
the  night's  moves  in  lime  for  publica- 
tion. Ihe  majority  of  these  moves  were 
sent  from  New  York  to  Huenos  Aires 
at  the  urgent  cable  rate. 

The  enterprise  of  La  Prensa  in  build- 
inz  a  private  wire  in  Cuba  was  rewarded 


no!  only  by  a  series  of  beats  during  the 
progress  of  the  chess  match  hut  by  j 
twenty-four  hour  scoop  on  the  news 
that  Dr.  Lasker  had  decided  to  abandon 
his  apposition  and  to  concede  the 
world's  championship  to  Capablanca 


NEW  HOME  FOR  THE  "P.-l.' 


Saattla  Papar  La****  Two-Slory  Con- 

ISfrtit!  lo  Komst  *  Piiausma) 

Seattls.  April  28.— The  Post-Intel- 
ligencer, which  recently  was  twilight  l« 
John  H.  Perry,  has  leased  the  new  Hcf 
ferttan  building  in  the  heart  of  the  new 
business  district.  At  present  the  huildin; 
is  only  two  stories  tall.  When  the  la-: 
unit  has  been  constructed  it  will  l>e  tt:i 
stories  in  height. 

The  building  is  of  reinforced  concrete 
construction  throughout,  with  concrete 
floors,  and  is  fireproof.  It  is  faced  wit1! 
terra  cnlta.  with  marble  plinths,  and  ar- 
rangements have  been  made  for  an  ela- 
borate marquise  over  each  of  the  main 
entrances  to  the  building. 

The   second   floor   gives   more  than 
1.1,000  square  fect  of  floor  space.  The 
.  iling    s  -n;i  i.  rtcd  b)   twent]    man  . 
pillars,  each  thirty  inches  in  diamcti- 

On  the  first  floor  will  he  located  the 
circulation,  advertising  and  accountinc 
departments  of  the  newspaper.  The 
second  floor  will  be  given  over  to  the 
editorial  and  reporturial  department-, 
Ihe  composing,  stereotyping  and  engras- 
ing  rooms  and  oilier  mechanical 
branches  of  the  paper. 

The  basement  will  be  occupied  hy  the 
press  room  snd  mailing  room. 

The  Post-Intelligencer  is  expected  K 
lie  completely  housed  in  its  new  home 
within  three  week'. 

CAN'T  BAR  HEARST  PAPERS 


Ontario  Solon*  Want  to;  But  War  Laws 
Hara  Ceaaad  to  Function 

In  the  dying  hours  of  the  session  nf 
the  Ontario  Provincial  Legislature,  last 
week  a  resolution  was  adopted  calling 
for  the  exclusion  of  the  Hearst  publica- 
tions from  Canada,  although  Premier 
Drury  expressed  some  doub:  as  to  the 
feasibility  of  the  motion,  an  opinion 
which  has  since  been  Confirmed  by  Dr. 
R.  M.  Coulter,  Deputy  Postmaster-Gen- 
eral for  the  Dominion 

According  to  Dr.  Coulter,  the  postal 
regulations  provide  that  Canadian  post 
offices  should  accept  mail  matter  which 
had  not  been  refused  in  the  United 
States.  During  the  war  provision  had 
been  made  for  barring  the  Hearst  p-ih- 
licaltons,  hut  with  the  restoration  of 
peace,  the  situation  was  changed.  It  n< 
extremely  difficult,  added  the  Deputy 
Postmaster-General,  to  prevent  the  cir- 
culation of  these  publications  in  Canada. 
If  they  were  refused  the  mails,  they 
could  be  sent  in  hy  express,  or  extracts 
from  them  find  their  way  in  enclosed  hs 
letters.  Circulation  of  them,  he  pointed 
out,  wa-<  permitted  in  the  British  I-U- 

Titnaa'  HaHara  Offsc*  Move* 

The  Harlem  branch  other  of  the  New 
York  Times  has  been  removed  to  111 
West  125th  street,  west  of  Lenox  ave- 
nue. The  new  office  is  Inrated  on  '.lit 
main  thoroughfare  of  Harlem's  husiest 
business  section  and  is  equipped  to  re- 
ceive classified  and  display  adverti-e 
incuts  and  subscriptions  tor  the  New 
York  Time*  and  all  the  publications  of 
the  New  York  Times  Company — The 
Annalist,  Mid-Week  Pictorial.  Current 
History  Magazine.  Book  Review  and 
Magazine  Section,  the  New  York  Times 
Index  and  the  Times  War  Volume*. 
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All  of  Rochester's  job  printing  estab-  FOR  BOSTON 


Only  Few  Large  Citie.  on  Short 
and  Canada  Tie  Up 

Cot  in  New  York  and 


Newsp* 


gTKIKL'S  l>y  printers  in  almost  every 
city  in  this  country  and  Canada 
Where  the  book  and  job  printing  shops 
employ  union  compositor*  marked  the 
first  week  in  May,  set  by  the  Interna- 
tional Typographical  L"nion  for  the  in- 
stitution of  the  44-hour  working  week. 
About  10.000  men  are  estimated  to  be 
Out  of  work. 

New  York  City  is  the  outstanding  tx- 
cepiion  to  the  rule,  the  short  schedule 
having  been  agreed  to  by  all  but  thtee 
large  metropolitan  shops. 

Ill  Chicago,  the  44-hour  week  was 
agreed  to  by  all  union  shops,  but  a  dis- 
pute srosc  when  the  employers  insisted 
that  the  old  hourly  rate  of  pay  should 
apply.  Ihr  union  officials  taking  tile  posi- 
tion that  the  weekly  earnings  on  the 
48-hour  has:s  should  be  continued. 
Wage  cuts  averaging  $4.35  pel  week 
were  announced  by  an  arbitration  board 
in  the  four  major  printing  crafts. 

\hout  250  .-.hops  closed  in  the  city,  em- 
ployers calling  it  a  strike  and  the  "union 
a  lock-o„t.  and  about  4,000  of  the  4.500 
printers  are  out  of  work.  Representa- 
tives of  9.1  open  shops  met  and  renewed 
their  pledge  not  to  reduce  work  hours. 

H.  N,  Kellogg,  chairman  of  the  spec- 
ial standing  committee  of  the  American 
Newspaper  Publishers  Association, 
stated  in  Indianapolis  that  the  news- 
paper publishers  had  been  assured  by 
the  union  that  the  present  controversies 
would  not  affect  the  newspapers  unless 
efforts  were  made  to  employ  non-union 
printers  in  shops  which  do  job-printing 
in  addition  to  newspaper  publishing,  Mr. 
Kellogg  declared  that  accession  to  the 
demand  for  the  short  work  week  was 
apparently  not  so  widespread  as  the 
union  figures,  printed  in  Em-rnp  St  Pub- 
i.istteg  last  week,  indicated.  The  I.  T. 
U.  has  fsfij  Ir.ral  unions  throughout  the 
country,  while  the  union  leaders  claim 
shorter  work  week  contracts  for  250 
unions. 

Wage  reductions  averaging  12  per  rent 
for  five  unions  engaged  in  bonk  and  job 
printing,  were  ordered  by  the  committee 
on  arbitration  in  a  dispute  between  the 
unions  and  the  Association  of  Employ- 
ing Printers  of  the  Gty  of  New  York. 
The  derision  understood  to  he  based  on 
a  corresponding  decline  in  the  cost  of 
living,  is  retroactive  to  April  I,  and  will 
continue  in  force  until  October  I.  1921. 

With  one  exception,  the  reductions 
are  greater  than  the  increases  granted 
on  October  1.  1920. 

The  arbitrators  were  Prof.  William  F. 
Osburn  of  Columbia  University.  Ray- 
mond P.  Fosdick  and  Allen  T.  Bums  of 
the  Americanization  Study  for  the  Car- 
negie Corporation,  their  decision  being 
renched  in  the  face  of  the  employers' 
demands  for  a  cut  of  25  per  cent  and 
the  worker*-  demands  for  a  weekly  in- 
crease of  37. 

The  percentage  uas  arrived  at  by  tak- 
ing the  figure  of  decrease  between  June 
and  December,  1920.  as  determined  for 
New  York  by  the  United  States  Depart- 
ment of  Labor — 8.12  per  cent — and 
modifying  it  by  applying  the  further 
decrease  in  the  price  of  food  since 
January  1.  On  this  basis  they  estimated 
that  the  cost  of  living  is  row  92.9  per 
ren:  more  than  in  1914,  and  a  little  over 
12  per  cent  less  than  in  June.  1920. 

The  nc«    weekly  scales  established 


Cylinder  pressmen,  $46;  press  assist- 
ants. $37.50;  j0|,  pressmen,  $38,50;  job 
press  feeders.  $28,  and  paper  handlers, 
$43.  The  uninns  affected  are  Cylinder 
Pressmen's  Union  No.  1,  Paper  Cutters' 
L'nion  No.  119.  Jnh  Pressmen  and  Job 
Press  Feeders'  L'nion  No.  1,  Press  As- 
sistants and  Feeders'  Union  No.  23,  and 
Paper  Handlers'  Union  No.  I. 

Typographical  Union  No.  6,  Mailers' 
Union  No.  6.  and  Bindery  Women's 
Union  No.  4.1  are  not  affected,  but  the 
employers  have  expressed  the  intention 
of  asking  these  unions  to  open  negotia- 
tions for  new  scales. 

All  strikes  were  called  by  local  au- 
thorities under  a  blanket  order  from 
international  headquarters  permitting 
such  action  to  enforce  the  demand  for 
«hc  44-hour  schedule,  and  statements 
emanating  from  I.  T.  U.  headquarters 
at  Indianapolis  indicate  a  belief  among 
international  officials  that  the  settlement 
of  the  disputes  must  he  effected  by  local 
agreements,  which  they  hopefully  re- 
mark, are  likely  within  a  short  time. 
Acceptance  of  the  short  week  by  New 
York.  Chicago.  Indianapolis.  Milwaukee 
and  Cincinnati  is  put  forward  by  the 
union  leaders  as  reasons  for  their  belief 
in  a  quick  settlement  in  most  localities. 

Some  talk  of  "open  shop"  orgnniratic-n 
arose  during  the  week,  hut.  in  general 
employers  have  so  far  gone  slowly  to- 
ward breaking  off  relations  with  the 
lypoRtai  hical  um  r,  lr  S  ik  :..,'»,•  f  r> 
practically  all  the  big  printing  firms,  ex- 
cept the  newspapers,  went  on  the  open 
shop  basis,  with  300  union  printers  re- 
l*>rted  nut  of  work.  The  Tribune  and 
the  Telegram  have  contracts  with  the 
union  which  have  another  month  to  run 
and  have  not  finally  indicated  their 
course  of  action.  The  Desert  News  has 
always  run  on  an  open  shop  basis. 

In  Albany.  N.  Y.,  the  scat  of  several 
important  printing  establishments,  the 
Typothctae  agreed  that  each  plant 
should  "endeavor  to  operate  to  the  best 
of  its  ability."  which  is  interpreted  by 
union  member*  as  an  attempt  to  run 
open  shops.  Three  companies  have 
agreed  to  the  demands  of  the  union,  but 
1.200  men  are  out  of  work  in  other 
plants,  including  that  of  the  Sunday 
Telegram,  these  employers  conceding 
the  44  hour  week  during  the  summer 
months  with  pay  for  44  hours  only. 

In  Buffalo  'JO  per  cent  of  the  composi- 
tors and  pressmen  employed  in  job 
printing  shops  which  have  not  agreed  to 
the  44-hour  week,  responded  to  the 
strike  calL  it  was  said  at  union  head- 
quarters, The  employing  printers  state 
that  the  strike  appeared  to  have 
in  the  larger  shops,  and  that  sma 
were  unaffected. 

In  Niagara  Falls  job  printing  shops 
closed  down  or  are  running  on  an  open 
shop  basis.  The  large  American  Sales- 
hook  plant  b  operating  on  a  44-hour 
basis  pending  a  decision  of  the  com- 
pany's directors. 

All  union  job  printing  plants  in  GIov- 
crswllc,  N.  Y  ,  arc  closed.  All  wage  de- 
mands by  the  ncws|>aper  printers  have 
been  refused  hy  the  publishers,  but  the 
men  are  continuing  at  work  pending 
negotiations. 

Auburn  employing  printers  having  re- 
fused  to  grant  the  44-hour  week,  the 
employes  went  on  strike.   About  twenty 


A  strike  of  printers  and  . 
Ihe  newspaper  and  joh  departments  of 
the  Cleiins  Falls  (N.  VI  Times  caused 
the  suspension  of  publication.  The 
Post-Star,  in  which  plant  a  strike  was 
declared  succeeded  in  issuing  two  small 
l»agcs  Monday  murning  containing  a 
statement  of  ihe  situation.  The  pa]>er 
was  not  published  Tuesday. 

A  statement  issued  by  J.  C.  Acton, 
secretary  o  fthe  Toronto  Typothctae, 
declares  that  every  printing  plant  in 
Toronto  is  signed  and  pledged  to  fight 
the  demand  for  a  44-hour  wee  to  the 
limit  of  their  resources.  At  present 
present  there  is  every  indication  of  a 
fight  in  the  printing  trades  in  Toronton 
on  June  1. 

The  Board  of  Directors  of  the  Regina 
Morning  Leader  and  the  Regina  Daily 
Post,  decided  that  under  no  circum- 
stances would  the  demands  be  acceded 
to.  and  that,  in  the  event  of  a  strike 
being  declared,  the  publication  of  news- 
pajsers  would  be  suspendrd.  Only  single 
page  news  bulletins  would  be  issued 
morning  and  evening.  Employing  joh 
printers  of  the  city  have  likewise  un- 
animously agreed  to  refuse  to  concede 
any  advance  in  pay,  though  they  are 
willing  to  grant  the  44-hour  week  at  the 
present  hour  rate  of  wages. 

Newspaper  publishers  of  Guelph.  Ont., 
embracing  the  offices  of  the  Mercury 
and  the  Herald,  have  just  completed  a 
new  agreement  with  the  local  union, 
whereby  the  scale  for  one  year  from 
Hay  1  for  all  journeymen  newspaper 
printers  is  fixed  at  a  minimum  of  $32 
a  week.  Both  sides  have  also  agreed  on 
the  48  hour  week. 

Printers  in  the  newspaper  and  joh 
offices  of  Peterboro.  Ont.,  went  on  strike 
on  May  2.  The  agreement  submitted  by 
the  prinetrs  and  which  the  employers 
rejected,  demanded  $40  a  »cek  for  fore- 
men and  $38  a  week  for  machine  oper- 
ators, hand  compositors,  stone  hands, 
and  binders,  with  a  week  of  44  hours 
for  day  work  and  42  hours  for  night 
work.  Under  the  expired  agreement 
foreman  received  $32  a  wee;  machine 
operators,  compositors,  etc,  $30,  with  a 
48  hour  week  for  day  work  and  44  hours 
for  night  work.  The  union  offered  to 
return  to  work  under  a  44-hour  schedule 
leaving  the  $8  a  week  wage  increase  to 
be  the  subject  of  later  negotiations.  This 
offer  was  rejected.  Pending  the  settle- 
ment of  the  strike  The  Examiner  will 
publish  an  abbreviated  edition.  Between 
25  and  30  men  are  affected.  The  Exam- 
iner has  declared  its  intention  nf  run- 
ring  an  open  shop. 

Kingston  .Ont,,  job  printers  have  been 
granted  a  44-hour  week,  hut  no  increase 
ir.  pay. 

Halifax.  N.  S,  employing  printers 
have  refused  to  grant  a  44-hour  week, 
and  the  men  have  struck.  A  similar 
situation  exists  in  Hamilton,  Ont.,  where 
all- 'lit  220  men  are  out. 

T»o  evening  newspapers  in  St.  John's, 
Newfoundland,  the  Star  and  the  Ad- 
vocate were  unable  to  publish  on  May  2, 
because  of  a  strike  of  printers  for  a 
44-hour  week.  'Hie  Daily  News  was 
issued,  however,  and  the  Evening  Tele- 
gram, which  operates  an  open  shop,  ap- 
peared as  usual. 

Employes  in  the  photo-engraving  de- 
partments of  most  printing  establish- 
ments in  Montreal  went  on  strike  for  a 
44-hour  week  and  $40  a  week  wage, 
Employers  wish  to  set  the  hours  at  48 
and  wages  at  S.Vi. 


Sale  of  Record  to  Atlantic  Publi 
Company  Believed  To  Presage  New 
Tabloid  M-.rning  Paper  With 
A-  P.  News 

William  Randolph  Hearst  is  the  new 
owner  of  the  Boston  Evening  Record, 
sale  of  which  to  the  Atlantic  Publishing 
Company  was  announced  in  the  Record 
this  week,  and  well  authenticated  reports 
from  Boston  are  that  a  new  morning 
illustrated  paper  will  appear  in  a  few- 
days  under  the  Hearst  management. 

Mr.  Hearst  will  visit  Boston  next 
week.  Editor.  &  Pi-nx.isiir.it  learns,  to  dis- 
cuss  plans  for  the  new  daily.  Purchase 
of  the  Record,  details  of  which  were  n>'l 
announced,  gives  Mr.  Hearst  a  member- 
ship in  the  Associated  Press  for  his 
Evening  American  and  the  membership 
of  the  Morning  Advertiser  will  be  used 
for  the  new  morning  paper,  the  name  of 
which  could  not  be  learned  up  to  the 
time  Emroit  it  Pt'aUSttEH  went  to  pres-. 
The  Morning  Advertiser  has  been  pub- 
lished for  the  past  three  years  in  four- 
page  form,  with  small  circulation,  for 
the  purpose  of  keeping  alive  the  A.  P. 
membership.  The  Sunday  Advertiser 
and  American  is  an  A.  P.  member, 
dating  from  the  purchase  of  the  Adver- 
tiser in  1917. 

Raxck  In  Contwh. 

Ownership  in  the  Record  is  now  vest- 
ed in  the  Atlantic  Publishing  Company, 
of  which  T.  V.  Ranck,  long  a  Hearst 
executive,  is  chief  stockholder  and  pre'i- 
dent,  holding  748  shares  of  the  750  com- 
mon shares  issued.  Other  shareholders 
officers  and  directors  are  Richard  M 
Danash,  of  350  Scaver  street.  Boston, 
vice-president  and  treasurer,  and  Mary 
Kceiun,  25  Hensltaw  street,  Boston, 
clerk;  each  of  whom  hold  one  share. 
There  is  no  preferred  stock  and  the 
common  shares  are  valued  at  $100  each. 
Offices  of  the  corporation  are  given  in 
the  papers  filed  with  the  Secretary  of 
State  as  309  Washington  street,  which  is 
the  Record's  address.  The  paper  passed 
to  lite  new  owners  April  30.  according  to 
the  state  records. 

Details  as  1o  the  transaction  were  not 
obtainable  from  M.  Douglas  Flattery, 
who  has  owned  the  paper  for  some  timr, 
or  from  members  of  the  Hearst  organi- 
zation. E.  A.  Westfall,  publisher  of  the 
American  and  Advertiser,  said  Mr. 
Hearst  would  announce  his  plans  next 
werk.  It  was  said  in  Boston  that  a  Mr. 
King,  who  is  not  known  in  Boston  news- 
paiKx  circles,  would  edit  the  new  daily. 

May  Sat.sp  Record  Plant 
Boston  newspaper  gossip  has  it  that 
the  Record  plant  w  ill  be  dismantled  and 
that  Mr  Hearst  is  negotiating  for  the 
Use  of  the  Christian  Science  Monitor's 
plant  between  the  hours  of  six  a.  m. 
and  six  p.  m.  Mr.  Westfall  would  not 
comment  upon  this  report,  and  said  that 
details  would  not  be  settled  before  next 
week. 

M  Douglas  Flattery,  who  has  been 
owner  of  the  Record,  told  Enm*  .* 
Prwj sum's  Boston  representative  on 
the  flay  the  sale  to  the  Atlantic  Publish- 
ing Company  was  announced,  that  some 
details  of  the  transaction  had  not  yet 
been  consummated  He  declined  to  make 
any  additional  comment. 


Manchester  Guardian  a  ■ 

The  hundredth  anniversary  oi  the 
Manchester  I  England  )  Ouardian  was 
celebrated  May  4  in  Manchester  and 
London.  The  fact  that  C.  P.  Scott, 
the  C.uardian's  editor,  completed  his 
5Hth  year  of  association  with  the  paper 
was  also  reco 
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NEW  YORK  PRESS  CLUB  OUSTS  LAWYER 
MEMBER  AS  OFFICE  HOLDER 


MK.1A1.  turn* 
INDUSTRIAL  Wi 

WARE 

{Continued  from 

6) 

|\EW  York  was  the 

11  ins  the  last  week  in  the  fitjiit  being 
made  by  recognized  newspaper  men  on 
Iht  "we  boy"  and  tipster  clement,  al- 
though in  Washington  the  letter  of 
President  Harding  approving  the  efforts 
to  clean  the  ranks  of  journalism  has 
Riven  new  impetus  to  the  movement  in 
that  city. 

The  clean-up  movement  (five*  every 
indication  of  becoming  national  and  in- 
terest now  centers  on  the  action  to  be 
lalHM  by  the  Progressive  committee 
headed  by  Don  Marquis  of  the  New 
York  Suit  which  has  as  its  purpose  the 
establishment  of  a  body  along  the  lines 
of  various  har  associations  that  will  set 
up  a  standard  of  practices  along  ethical 
lines,  for  both  individuals  and  institu- 
tions. 

More  than  ofXI  active  newspaper  men 
in  New  York  City  not  now  members  of 
the  New  York  Press  Club  have  signed 
petitions  pledging  their  support  to  the 
Progressive  committee  and  a  meeting  of 
this  element  will  probably  be  called  just 
as  soon  as  the  decision  in  the  court 
hearing,  heist  late  yesterday,  to  deter- 
mine whether  or  nut  there  shall  be  a 
cuurl  investigation  of  the  New  York 
Press  Club,  is  handed  down. 

What  has  been  described  as  the  warm- 
est meeting  in  the  history  of  the  New 
York  Press  Club  was  held  Tuesday 
when  Walter  li.  Warner,  a  lawyer,  was 
ousted  as  financial  secretary.  The 
Progressive  committee  had  53  votes 
against  10  on  the  first  test  nf  strength. 

The  progressives  sprang  a  surprise 
when  they  produced  proof  that  Warner, 
chosen  at  the  annual  election  last  Jan- 
uary, was  never  an  active  member.  A 
resolution  asking  for  his  removal  was 
passed  by  a  large  majority.  This  action 
automatically  declared  Andrew  M.  Mad- 
iger.  who  was  defeated  by  four  votes 
out  of  a  total  of  210  cast  at  the  election, 
the  rightful  holder  of  the  office. 

John  A.  Hennessy,  a  trustee  of  the 
club,  was  accused  of  conduct  unbecom- 
ing a  member,  in  that  "he  threatened 
bodily  harm  to  John  R.  Binns,  first  vice, 
president,  and  also  used  vile  language  in 
denouncing  (J,  Selmer  Fougncr,  William 
L.  Curtain  and  other  members.  A  com 
mission  will  he  appointed  to  hear  the 
charges.  Mr.  Hcnncssy.  a  life  member 
of  the  cluh,  is  editor  and  part  owner  of 
the  Providence  News, 

A  third  resolution,  indorsing  the  ac- 
tion  taken  D>  memtters  m  petitioning  tile 
Supreme  Court  to  make  a  thorough  in- 
vestigation of  the  club's  affairs  was  also 
passed 

An  amendment  to  the  Constitution, 
designed  to  takr  away  from  the  Board 
of  Trustees  the  power  to  perpetuate 
itself  in  choosing  members  to  fill  va- 
cancies and  transferring  it  to  the  club 
memltrship.  was  passed.  It  was  also 
brought  to  the  attention  ■•I  members 
that  although  a  errtaiti  faction  has  dis- 
continued soliciting  memberships  from 
non-rawspaper  men.  some  "outside  fa- 
kers" are  taking  up  the  work  of  raising 
easy  money. 

On  stationery  nf  the  New  York 
Press  Club  bearing  the  sub-heading 
of  the  "World  War  History,"  New 
Y  ork  newspapers  and  news  agencies 
have  received  the  following  letter: 

"Will  you  be  kind  enough  to  fur- 
ni-h  as  soon  as  possible  material  that 


will  cover  in  reasonable  space  the  part 
played  in  the  World  War  by  (name  of 
organization  i,  togrther  with  a  list  of 
the  names  of  the  men  connected  with 
your  staff  who  entered  the  Govern- 
ment service,  stating  the  branch  of 
the  service  entered?  Naturally  it 
would  be  desirable  to  make  mention 
of  any  particular  act  oi  any  of  thrse 
men  that  might  call  for  special  men- 
tion and  of  any  particular  achieve- 
ment on  the  part  of  the  newspaper. 

"This  request  is  made  in  accord- 
ance with  the  letter  sent  to  you  by 
Edward  W.  Drew,  at  that  time  Chair- 
man of  the  Board  oi  Trustees  of  the 
New  York  Press  Cluh.  in  outlining 
the  purposes  of  the  World  War  His- 
tory to  be  published  under  the  au- 
spices of  the  club.  The  work  is  ahout 
tc  be  published,  and  it  is  desired  in 
dealing  with  the  records  of  the  sev- 
eral newspapers  and  their  staffs  to  ob- 
tain information  the  accuracy  of 
which  cannot  be  questioned. 

"So  that  no  misunderstanding  may 
arise.  1  beg  to  state  that  you  wil  not 
be  called  upon  ior  any  subscription, 
nor  will  you  be  asked  to  pay  any  charge 
whatsoever. 

"Trusting  to  hear  from  you  at  your 
earliest  convenience,  I  am.  very  truly 
yours, 

"J.  J.  Wohltm.sn." 

The  name  of  J.  J.  Wuhltman  appears 
on  the  sub-heading  as  "Registrar"  nf  the 
"World  War  History."  The  "Committee 
of  Supervision"  is  listed  there  as  com- 
prising Kdward  Percy  Howard.  F-dward 
W.  Drew.  C.  Fred  Crosby  and  Dr.  Oscar 
Watson. 

The  book  referred  to  in  this  letter  is 
the  objectionable  publication  that  has 
brought  the  demand  for  a  general  clean- 
up in  the  ranks  of  newspaper  men  in 
New  York  City.  It  is  charged  that  sub- 
scriptions  were  solicited  for  this  hook 
at  the  rale  of  $500  a  page  and  GO  per 
cent  of  the  amount  was  in  each  case 
pair*  to  tne  solicitor 

Emm*  &  Pcblishe*  did  net  receive 
a  letter  from  Mr.  Wohltman.  Upon  re- 
ceipt of  the  letter  the  New  York  World 


hold-face  type,  in  its  issue  of  last  Wed- 
nesday : 

• '  The  World  » ill  furnish  no  material 
for  the  World  War  History.  It  desires 
to  havr  no  representation  in  it  nor  to 
be  identified  with  it  in  any  way" 


F.  A.  D.  Scaly*  Joins  Hearst 

F.  Alfred  I>.  Seelye  has  resigned  -is 
advertising  and  sales  promotion  man- 
ager of  the  Packard  Motor  Car  Com- 
pany of  Pittsburgh,  to  become  automo- 
tive editor  of  the  Atlanta  Georgian  and 
Amrn.-an.  Previous  to  his  pssociation 
with  the  Packard  organization.  Mr. 
Seelye  was  automobile  and  foreign  ad- 
vertising manager  of  the  Pittsburgh 
Dispatch  and  before  that  territorial  sales 
promotion  manager  of  the  Firestone 
Tire  .*  Robber  Company  .  He  h.-s  been 
a  frequent  contributor  to  I'iotpk  &  Pi  B- 

LISHER. 


J.  W.  Lee.  Jr..  Dyer  Officer 

J.  W.  Lee,  Jr.,  who  joined  the  George 
I..  Dyer  Company,  New  York.  February 
1.  has  hecn  made  vice-president  ami  a 

director. 


such  service,  the  cause  of  human  liberty 
must  be  protected  so  that  any  workman 
will  not  be  seriously  imjieded  in  the 
exercise  of  his  fundamental  rights  of 
citizenship  merely  because  he  is  not  a 
union  man. 

Any  other  policy  is  monopoly  in  its 
worst  form  and  with  its  worst  conse- 
quences. It  is  only  when  unionism  is 
subject  in  some  degree  to  the  wholesale 
forces  of  competition  on  the  part  of 
those  employers  and  employees  who  may- 
be abused  by  it  that  the  processes  of 
moral  restraint  will  be  operative. 

One  ,of  the  fundamentals  of  social 
control  uf  organized  labor,  therefore,  ts 
a  discouragement  of  all  strikes  or  lock- 
outs which  seek  to  curtail  the  rights  of 
an  rmpluyce  to  work  regardless  of  .union 
membership,  and  fuller  protection  of  in- 
dividual liberty  in  industry,  There  must 
always  be  an  alternative  of  dealing  with 
other  agencies  than  a  particular  union, 
if  there  is  to  be  any  moral  responsibility 
lishind  that  union. 

Pvm.ic  Opinion  If  Pawbmu 
Public  opinion  should  certainly  be  uni- 
ted on  the  proposition  that  strikes  in 
violation  of  the  eight  principles  we  have 
discussed  are  in  violation  of  soun  I  pub- 
lic policy  and  should  be  generally  dis- 
couraged. To  restrain  organized  labor 
in  supporting  them  would  constitute  the 
most  effective  discouragement  without 
making  them  illegal.  It  would  strengthen 
the  hands  of  the  conservative  union  and 
union  leader  in  fighting  the  recalcitrant 
forces  within  their  organizations  which 
today  constitute  such  an  cmharrassmrnt, 
and  would  clarify  public  opinion  as  to 
the  distinction  between  legitimate  and  il- 
legitimate union  ariion. 

Our  proposed  law.  so  far  as  it  relates 
1o  private  industry,  would  merely  forbid 
organized  support  of  strikes  which  vio- 
late our  moral  code.  The  enforcement 
of  such  a  law.  at  least  in  the  field  of 
private  industry,  would  depend  on  the 
civil  remedies  of  injunction  and  damages 
rather  than  upon  criminal  penalties.  This 
makes  the  enforcement  largely  dependent 
on  the  initiative  of  private  parties  and 
not  on  political  appointees. 

INJUNCTION 

To  make  these  remedies  effective  it  is 
important  that  voluntary  associations, 
whether  of  employers  or  workmen,  shall 
base  the  capacity  to  sue  and  I*  sued.  It 
is  not  necessary  or  desirable  to  require 
their  incorporation  Incorporation  is  a 
privilege.  To  sav  that  unions  shall  not 
exist  or  operate  without  incorporation 
is  to  provoke  evasions  of  the  law  if  not 
actual  defiance  to  it.  English  industrial 
history  proves  that  it  is  only  necessary 
to  declare  that  voluntary  associations  can 
become  parlies  in  litigation.  That  wilt 
bring  legal  recognition  which  in  thr<e 
days  when  employers'  associations  and 
unions  exercise  a  power  for  good  or  ill 
far  heyoml  that  of  individuals,  is  alto- 
gether desirable.  Collective  responsibil- 
ity should  accompany  collective  action. 
Having  thus  created  the  element  of  legal 
responsibility,  society  can  enforce  its 
laws. 

The  injunction  remedy,  however  un- 
popular it  may  be.  seems  to  be  the  fair- 
est and  most  effective  means  of  control- 
lirg  targe  organizations,  and  particularly 
in  cases  where  it  is  difficult  to  fix  definite 
•  tatnlards  of  legality  and  illegality.  Bus- 
"less  men.  acting  co-operatively,  should 
tun  ordinarily  be  prosecuted  until  the 
legality  of  their  conduct  has  been  defi- 
nitely passed  upon  in  a  civil  action,  and 


the  same  is  true  of  co-operative  action 
among  workers.  The  injunction  remedy 
is  highly  beneficent  in  that  it  is  preventa- 
tive and  issues  a  warning  to  the  wrong- 
doer before  punishing  him  or  mulcting 
him  in  damages.  It  protects  the  ag 
grieved  and.  by  timely  warning,  often 
spares  the  aggressor  Its  unpopularity  is 
largely  due  to  misunderstanding  and  the 
reiteration  of  unfounded  statements 
Few.  if  any.  remedies  have  been  subject 
to  less  abuse  and  error.  Its  effectiveness 
in  labor  controversies  i*  measured  by  the 
strength  of  union  opposition  to  it.  How- 
ever keen  the  bitterness  it  has  aroused, 
it  is  not  at  all  certain  iha:  the  defeat  of 
a  strike  through  legal  intervention  cre- 
ates any  harsher  feeling  that  its  defeat 
through  economic  exhaustion  after  a 
drag  out  fight.  Many  misled  and  inno- 
cent strikers  are.  through  the  injunction, 
relieved  from  unfair  coercion  and  spared 
much  suffering  and  privation. 

ErrtiTivEXESS  or  Svch  A  Law 
The  extent  to  which  such  a  law  MrOnld 
protect  society  from  unwarranted  strikes 
is  to  be  measured  by  the  extent  to  which 
organized  union  action  is  responsible  for 
our  excess  of  industrial  warfare.  The 
statistics  of  the  Unites]  States  Depart- 
ment of  Labor  show  that  most  strikes 
arc  the  result  of  organized  union  action 
The  figures  of  1919  show  that  nearly 
one-third  uf  the  industrial  employees 
went  en  strike  and  that  thirteen- four- 
teenths of  these  strikes  were  by  union 
men  rather  than  non-union  men.  Con- 
sidering the  fart  that  organized  labor 
represents  less  than  a  third  of  our  indus- 
trial,  transportation  and  mining  em- 
ployees, it  can  be  said  foV  the  year  1919 
that  the  liability  to  strike  from  unionism 
as  against  non  unionism  was  over  AO  to 
1.  The  average  ratio  for  the  last  rive 
years  is  somewhat  lower  and  would  prob- 
ably run  JO  or  .10  to  1.  Even  strikes  of 
non-union  men.  and  so  recorded  by  the 
Department  of  Labor,  arc  often  insti- 
gated by  union  officials  and  this  was 
particularly  true  during  the  year  19]R 

On  the  whole  we  are  forced  to  con- 
clude that  all  but  a  few  strikes  are  due 
to  the  activities  of  organized  labor,  and 
that  the  responsibility  for  the  recent  ex- 
cess of  industrial  warfare  lies  at  its  door. 
It  is  therefore  believed  that  most  strikes 
are  only  effective  through  organized  ma- 
chinery, and  that  society  can  protect 
itself  against  anti-social  strikes  by  regu- 
lating that  machinery  This  will  not 
interfere  with  the  legitimate  use  of  the 
strike  as  a  last  resort. 

The  resistance  and  elemental  power  of 
unorganized  mobs  will  always  have  its 
embarrassments  for  the  state  and  no 
civil  process  will  be  adequate  to  deal 
with  them.  To  such  movements  our 
suggestion  has  no  application  It  leases 
them  where  they  Mere,  no  better  and  no 
worse.  But  the  great  mass  of  anti-social 
strikes,  in  this  country  at  least,  and  the 
participation  of  our  representative  unions 
in  them,  are  of  an  entirely  different  char- 
acter. They  are  not  the  voluntary  up- 
rising of  an  unorganized  mob  but  are 
systematically  incited  and  maintained 
through  the  elaborate  and  organise! 
prcpat atitni-.  oi  prrni.oii  -it  ■  ri^anizati  i  - 
Prevent  the  marhinrry  of  these  organiza- 
tions from  fomenting,  managing  and 
maintaining  such  strikes,  which  is  an 
entirely  practicable  thing  to  do  by  legal 
process,  and  most  of  them  would  fail 
for  want  of  instigation,  leadership  and 
direction. 

This  fundamental  thought  of  distin- 
guishing between  the  passive  act  of  quit- 
ting work  and  the  affirmative  acts  of 
organizations  to  make  strikes  effective 
should  receive  attention.  It  goes  to  the 
very'  heart  of  the  question  of  social 
control  of  organized  action,  and  should 
lit  the  basis  of  our  public  policy  in  deal- 
ing wirh  industrial  warfare. 
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Business  News  is 

Everybody's  Business 

J__JERE  is  an  entirely  new  development  in  daily 
journalism  —  News  of  Business  by  telegraph 
from  the  principal  business  centers  of  the  country. 

Not  merely  surveys  or  summaries  of  conditions 
in  the  marts  of  trade,  but  dispatches  giving  the  very 
latest  developments  in  every  line  of  merchandising, 
wholesale  and  retail,  manufacturing,  distributing  and 
producing — in  fact,  the  entire  working  world  of 
which  everybody  is  directly  or  indirectly  a  part. 


Telegraphic  Dispatches  Daily 

supply  unbiased  and  authoritative  business  news  from  all  parts  of  the  country,  including  particularly  these 

New  York  Chicago  San  FrancUco 

Boston  St"  Louis  Seattle 

Philadelphia  gt*  pauj  Fort  Worth 

Pittsburgh  Kansas  City  Atlanta 

Cleveland  Washington  New  Orleans 

The  Business  News  Service  of  the  Consolidated  Press  is  superior  to  any  other  because  it  is  gathered  by 
telegraph  from  a  national  rather  than  a  sectional  or  metropolitan  viewpoint.  It  is  aimed  to  satisfy  the  demands 
of  readers  in  cities,  large  and  small.  The  dispatches  are  neither  technical  nor  ponderous  but  are  intelligible  to 
the  average  reader.  They  may  be  used  on  the  financial  page  as  a  supplement  but  they  belong  in  the  general 
news  pages  along  with  the  other  phases  of  the  day's  news. 

It's  a  service  both  for  the  merchant  and  the  housewife,  the  producer  and  the  consumer,  the  employer  and 
the  employee,  the  shipper  and  the  distributor — in  short,  the  entire 


For  rates  and  details  apply  to  ROBERT  B.  McCLEAN,  Business  Manager 

CONSOLIDATED   PRESS  ASSOCIATION 

Executive  Offices:   Commercial  Bank  Building,  Washington,  D.  C. 


HORACE  EPES,  Werten.  Superintends  JAY  JEROME  WILLIAMS, 

i  Floor,  Daily  News  Building,  Chicago  Eleventh  Floor,  World  Building,  New  York 
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want-ad  promotion  copy  in  four 
pages  used  by  milwaukee  journal 


Gwaltney  Told  Readers  in  Five- Week  Campaign 
of  Service  Rendered  and  Got  Largest  Number  of 
Ever  Received  For  Single  Issue 

By  C.  L.  PERKINS 


The  Milwaukee  Journal,  of  which 
Harry  Gwaltncy  is  classified  manager, 
undoubtedly  holds  the  record  (or  print- 
ing the  largext  advertisement  (or  pro- 
moting want-ads,  On  April  8,  it  printed 
H  four-page  advertisement  selling  the 
strvlce  of  its  want-ad  department.  The 
ft;»r-pige  advertisement  was  preceded 
by  five  full-page  advertisements  one 
e..ch  week  for  five  weeks. 

This  marked  the  beginning  of  a  cam- 
paign to  sell  classified  advertising  as  a 
service,  rather  than  to  sell  a  single  want- 
ad— the  "idea"  rather  than  a  particular 


This  it  one  of  a  arrira  nf  arlselra. 
Mr.  Perkins,  whu  is  executive  artieury 
of  the  National  Association  of  Nrwi- 
papcr  Clasiifird  Mariafrf*,  Is  writing 
■  or  Editds  it  Puaxisuia  ii  b  Ibc 
po-iihil-.tiri  of  classified  advertising-  - 
treating  the  subject  from  the  viewpoints 
of  hoto  the  space  seller  and  tbe  adver 
tiser.  Everyone  is  invited  to  bnng 
rlaisilied  problems  and  individual  views 
lo  Mr.  Perkins'  mention. 


The  first  nf  the  four  pages  carries  a 
half  page  illustration  picturing  a  city, 
with  llic  caption  "Millions  Made  in 
'Want-ad'  City."  Under  this  the  copy 
brings  cut  numerous  facts  to  show  the 
importance  of  the  want-ads.  Here  are 
a  couple  nf  typical  paragraphs, 

"In  >nc  average  Sunday  edition  of  the 
Journal  more  than  5^,000,000  worth  of 
the  city  and  suburban  real  estate  is  ad- 
vertised in  the  classified  section.  This 
includes  homts.  business,  properties,  and 
factories. 

"Milwaukee  Housekeepers  realiic  an 
ircome  of  $90.(I0(>  every  month  (rum  the 
rooms  advertised  for  rent  in  th;  Jour- 
nal This  is  based  on  1.400  different 
room  advertisements  per  month,  at  an 
average  rental  of  fS  each  per  week,  and 
that  the  average  room  is  rented  for  a 
period  of  three  months." 

Page  two  has  seven  strong  poster  type 
illustrations  of  the  telephone,  telegraph, 
mail  service,  steam  engine,  electric 
power,  gasoline  engine,  and  want-ad, 
with  the  heading,  "Seven  Wonders  o( 
Service." 

On  the  next  page  emphasis  is  made  of 
the  fact  that  "the  public"  is  the  power 
behind  Journal  want-ads  as  it  satisfies 
its  is  ants  by  reading  the  want-ads  in  the 
Journal. 

The  last  page  has  a  strong  illustration 
s;iowinn  Milwaukee  connected  by  phone 
with  the  Journal  office.  The  copy  ex- 
be  iim-rtcd  and  explains  the  service  the 
Journal  renders  advertisers. 

"Since  this  campaign  started,"  Mr. 
(iwaltncy  says,  "we  have  received  the 
largest  number  of  new  ads  for  a  single 
imir  that  we  ever  received-  This  indi- 
cates the  advertising  is  effective. 


"Classified  advertising  is  an  impurtan! 
economic  factor  in  a  community,  an  in- 
strument vitally  necessary  to  the  prog- 
ress of  a  city,  a  service  of  great.-r  value 
than  is  generally  recognired,  By  show- 
it  g  this,  we  hope  to  have  classified  rec- 
ognized as  a  lugger,  broader  service  of 
higher  value  and  merit. 

"If  it  can  be  sold  on  this  broad,  gen- 
eral hatj»,  it  is  easy  to  see  there  is  no 
comparison  with  the  old  method.  We 
belicVC  it  is  the  beginning  o{  a  change 
in  classified  promotion  and  selling  that 
is  of  interest  to  every  publisher  and 
classified  aoVertjstf, 

"Pu'nlishers  generally  do  not  recog- 
tiire  the  real  \alue  of  classified  adver- 
tising to  their  readers  and  to  their  com- 
munities. Th.-refore,  they  fail  to  sec  its 
possible  earning  power  when  fully  de- 
veloped through  right  promotion  and 
sales  methods. 

"Is  not  the  present  difference  in  the 
volume  and  revenue  of  classified  and 
d- splay  advertising,  the  difference  in  the 
brains  and  money  that  has  been  invested 
in  them?  It  is  a  question  worthy  of  the 
best  thought  of  every  publisher— assisted 
by  the  best  minds  in  his  organization." 

Mr.  Gwaltnc)  and  the  Journal  arc  to 
t't  congratulated  on  this  promotion  ef- 
frrt.  The  Journal  is  practicing  what  it 
preaches— that  "advertising  pays."  As 
time  g  es  on.  more  and  more  publishers 
will  find  the  wisdom  of  "taking  their 
medicine." 

The  Duluth  Herald,  I'.  J.  Robinson 
classified  manager,  is  circularizing  for 
poultry  advertisements  with  a  partieu- 
Urly  good  letter  and  folder.  The  letter, 
telling  ihe  outlook  in  the  poultry  busi- 
ness and  the  Herald's  rales  and  selling 
points,  is  written  over  a  large  baby  chick 
illustration  printed  in  a  tint.  The  folder 
contains  rates,  a  testimonial,  a  return 
order  sheet,  and  instructions  on  how  to 
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Tkat  Diaauua  Will 
Furthar  Among'  Pre**  M*n 

t.Yfr.iof  I*  Es-ito*  &  PlBl.ii.Kta> 

Xtw  Oklmks.  La,  May  4.— When 
the  managing  editor  goes  around  with 
a  washboard  hroad ; 

And  the  city  editor  looks  like  a  thun- 
der cloud  ; 
And  the  poet  has  a  distrait  air; 
And  the  business  manager  answers 
only  in  words  of  one  syllable- 
It  sometimes  means  that  a  pet  policy 
has  lost  out.  or  that  therr  has  been  an 
unforgivable  scoop,  or  that  the  proper 
rhyme  won't  come,  or  that  the  hated 
rival  has  made  inroads  into  the  adver- 

ti.-il  [c  , 

But  in  New  Orleans,  the  chances  are 
it  means  that  managing  editor,  city  edi- 
tor, poet  and  business  manager  are  just 
off  their  game  of  golf. 

For  the  hout-hnot  sport  has  hit  the 
newspaper  fraternity  willi  a  vengeance. 
From  cub  reporter  to  publisher — all  who 
can  grab  a  set  of  clubs,  are  chasing  the 
little  white  balls  around  the  green- 
sward. 

Not  a  day  passes  hut  several  mem- 
bers of  the  press  exhibit  their  prowess 
on  the  Audubon  or  City  Park  links. 

James  M.  Thomson,  publisher  of  the 
Item,  IJ.  D.  Moore,  editor  of  the 
Times-Picayune,  and  J.  L.  Ewing,  busi- 


ness manager  of  the  States,  all  sw  ing 
Wicked  dubs.  So  does  Arthur  New- 
myrr.  associate  publisher  of  The  Item; 
and  J.  W.  Fan*,  cashier  on  the  same 
taper,  became  tbe  hero  of  the  City 
t'ark  links  when  he  made  the  fifth  hole 
in  one. 

Among  the  most  promising  player* 
are  Clarke  Salmon,  managing  editor, 
Don  Higgins,  city  editor.  Frank  Hol- 
loway,  Ralph  I.eUlond.  Meigs  O.  Frost, 
Sam  Trufaiit.  of  the  editorial  depart- 
ment of  the  Item;  and  John  Harri-on 
Gihon,  of  the  Times- Picayune.  Gray 
Morrison  and  Alexander  Todd  uphold 
the  honors  of  the  advertising  depart- 
ment. And  the  other  day.  Herman 
Drcziinski,  cub  rqsorter  of  the  Item, 
trailed  sheepishly  into  the  city  rcum 
with  a  bundle  of  shiny  sticks. 

The  wives  of  those  wlin  have  'em 
are  just  as  keen  on  the  game. 

The  indications  are  that  the  "disease" 
will  spread  futther  among  the  frater- 
nity   

Move  To  Larger  Quarters 

Howland  *t  Howlaml  newspaper  rcp- 
resentatives,  located  at  30S  Fifth  ave- 
nue, have  moved  from  the  9th  to  the 
14th  floor  of  the  same  building. 


SpafJord  Afwney  Makes  Chang* 

The  Spafford  Advertising  Agency, 
Ho»ton.  has  moved  from  25  Arch  street 
to  10  Arlington  street. 


51 


Let's  Build  Up  Morale 
Among  Newspapers 

MORM.K  may  be  a  high-toned  word  for  team  work  but  it  means  a 
lot  more.  Morale  means  that  I  believe  in  you  and  you  believe  in 
me  and  we  believe  in  all  the  rest  of  the  crowd  and  all  of  us  believe  to- 
gether that  the  crowd  of  us  can  do  the  work  quicker  and  better  titan 
anybody  else  anywhere. 

With  just  such  a  spirit  permeating  our  ranks  we  newspapers  could 
accomplish  wonders  in  developing  more  national  newspaper  advertising, 
starting  of  course  with  the  manufacturing  prospects  in  and  near  our  own 
markets. 


Thrrefore.  from 
stock.  The  NEWS  anl  The  AMfc 
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"OHIO 

is  one  of  the  greatest  producing  states  in 
the  Union  and  one  of  the  biggest  buying 
states.  The  Ohio  people  are  alert— -quick 
to  make  decisions  and  prompt  to  act,  con- 
sequently they  respond  to  advertisers' 
messages  in  Ohio  Daily  Newspapers. 


While  other  territories  are  thinking  it  over 

OHIO  DOES  IT 


Ohio  is  a  state  of  preferred  buyers,  keen 
in  their  analysis  of  fundamentals,  ready 
and  willing  and  able  to  buy  with  ready 
cash  at  a  moment's  notice.   These  daily 

•J 

newspapers  reach  all  Ohio's  worthwhile 
buyers. 
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ATKINSON  ELECTED  C.  D.  N.  A.  PRESIDENT 
AT  SECOND  ANNUAL  MEETING 


Report  Slight  Trouble  with  Printer* — All 
Above  One-Cent 
Of 


Have  Put 


By  WILLIAM 

(By  Ttlrgnfk  I*  f 
rpORONTO.  Ont,  May  4.— Al  the  an- 
nual meeting  of  the  Canadian  Daily 
Newspapcrs  Association,  held  here  yes- 
terday and  today,  a  general  sursey  of 
the  labor  situation  in  Canada  showed 
that  relatively  few  publisher-  have  been 
affected  hv  printers'  strikes,  which  have 
al 


}.  E.  Ai«i»k« 


entirely  to 
job  offices, 
daily 

newspaper  plants 
ai  a  rule  do  not 
include  this 
branch  of  the 
trade.  A  nota- 
ble exception  is 
the  Pete  rtioro 
(Oat)  Exam- 
iner, which  is 
now  working 
under  open-shoji 
conditions  and 
issuing  temporarily  a  four-page 

The  following  officers  were  elected  for 
the  ensuing  year:  President.  J.  F_  At- 
kinson, Toronto  Star;  vice-president.  F. 
J.  llurd.  Vancouver  (B.  C)  Provinc.-s; 
treasurer.  Irving  K.  Robertson.  Toronto 
Evening  Telegram  ;  manager  and  «ccre- 
tarv.  William  Wallace:  directors:  W. 
H.' Dermis.  Halifax  ( N.  S  i  Herald  .  K. 
W.  McCready,  St.  John  (X.  I!.)  Tele- 
graph-Times: Lord  Atbnlstan.  Montreal 
Star :  J  R.  Henderson.  Montreal 
Gazette;  l_  J.  Tarte.  La  Patrie.  Mon- 
treal: Henri  Ciagnon,  I.e  Joleil.  Quebec; 
G.  E.  Scroggie.  Toronto  Mad  and  t'm- 
pire:  Charles  Dingman,  Stratfurd  Her- 
ald; T.  H.  Preston.  Brantford  (Ont.'l 
Expositor;  L,  A.  Guild.  Kingston 
(Out.)  British  Whig;  R.  B.  Harris. 
Hamilton  <Ont.>  Herald:  E.  H.  Mack- 
lin.  Winnipeg  (Man.)  Free  Press;  W. 
F.  Herman.  Saskatoon  iSask.)  Star; 
J.  H.  Woods.  Calgary  (Alu.  >  Herald; 
John  Nelson,  Vancouver  (B.C.  I  World. 

lit  opening  his  address  to  the  conven- 
tion President  Ross  referred  feelingly 
to  the  loss  which  the  association  had 
sustained  through  the  recent  death  <  f 
its  first  president,  Milton  R.  Jennings, 
managing  editor  of  the  Edmonton 
<  Ate.  1  Journal. 

Hut  a  half-year,  he  reminded  the 
members,  bad  elapsed  since  the  last  an- 
nual meeting  in  October, 
considerable    work    had  been 


C  COLGATE 

mi  a  Pnuainaj 

plished  in  that  short  time.  He  then 
dwelt  hrietiy  on  the  relations  of  the  as- 
sociation with  the  printers"  organiza- 
tions, paper  makers'  associations  anil 
similar  allied  industries.  While  their 
beneficial  and  peaceful  aims  were  ad- 
mitted, he  urged  that  publishers  should 

protection  maintain  a  counterweight  by 
an  organization  which  should  promote 
the  newspaper  business  as  directly  as 
possible  and  so  help  to  keep  the  scales 
of  the  industrial  and  business  balance 
even  and  lair  as  between  the  C.  D.  N.  A. 
and  the  various  associations  of  other 
great  interests. 

The  manager's  rejsort  shows  a  mem- 
bership of  84  out  of  104  dailies  in  Can- 
ada, which    represents  a  decrease  of 


seven  members  and  a  reduction 


the 


daily  field  of  six  papers  since  the  last 


partly  accounted  for  by  the  cessation 
of  three  papers  and  the  amalgamation 
of  three  others  within  the  past  six 
months.  The  dailies  which  have  ceased 
publication  are:  Thr  Hamilton  (Out.) 
Times.  Winnipeg  Telegram  and  Toronto 
World,  while  the  papers  which  have 
l.ecri  amalgamated  are  the  Saskatoon 
Star  and  Phoenix.  Rcgina  leader  and 
Pus:  and  Moose  Jaw  Times  and  News. 

Since  thr  last  annual  meeting  twelve 
daily  papers  have  reported  increases  in 
subscriptio  n  rates.  The  number  includes 
one  city  wlu-re  the  price  was  one  cent  a 
copy.  There  is  not  now.  therefor*,  a 
daily  newspaper  in  any  Canadian  :ity 
sold  for  less  than  two  cents  a  copy. 
Eighty-nine  per  cent  of  the  membership 
are  reported  as  having  donated  space 
fnr  the  advertising  campaign  now  being 
conducted  under  the  auspices  of  the 
promotion  committee  of  the  C.  I).  N.  A. 
The  statement  of  the  collection  depart- 
ment, which  undertakes  to  collect  de- 
linquent accounts  for  members,  reveals 
an  unusually  high  degree  of  efficiency, 
since  only  ten  claims  now  remain  out- 
on  the  books  of  the  depart- 


The  advertising  promotion  committee 
reports  that  bulletins  have  been  sent 
regularly  to  British  and  American  and 
Canadian  advertising  agents,  advertisers 
and  prospects,  giving  information  about 
Canada  as  a  field  for  daily 
advertising, 


WILLIAM  J.  CONNERS,  JR.. 

PMUhmr  of 

"Slf*  Buffalo  ffloiirUr" 

"Eh,*  Suffalo  Stiqitlrrr" 

AND  THE 

"Buffalo  r*uni)aH  Courier" 

li  pirated  to  anneuace 
the  Appointment  of 

LORENZEN  &  THOMPSON,  INC. 

W,l»  OSms     Mm  Y«l  mJ  daw 

Ai  his  Representatives  in  The  National  Advertising  Field 

EFFECTIVE  MAY  *W.  1921 


A  move,  initiated  at  this  meeting  looks 
to  the  amalgamation  of  the  advertising 
promotion  and  the  advertising  policy 
committees  to  be  known  as  the  adver- 
tising committee.  Those  who  favor 
the  idea  feel  that  the  merging  of  the 
two  committee*  into  one  would  expedite 
the  handling  of  the  work  under  their 
care  and  would  give  a  larger  committee 
to  legislate  and  make  recommendations 
tr.  the  members  at  large. 

Since  the  last  annual  meeting  recog- 
nition has  been  accorded  to  the  follow- 
ing agencies: 

Sydney  S.  Bowman  Company,  Mont- 
real ;  Dominion  Adverlisers  Ltd..  Mont- 
real, and  the  Mitford  Advertising 
Agency'.  Toronto. 

A  change  in  the  form  of  the  present 
standard  advertising  contract  has  been 
adopted  the  effect  of  which  is  to  re- 
quire space  to  He  used  within  twelve 
months  from  the  date  of  contract  in- 
stead of  from  the  date  of  the  first  in- 
sertion. 

The  treasurer's  report  shows  the 
finances  of  the  association  to  be  in  a 
flourishing  condition.  There  is  suffi- 
cient revenue  on  hand  to  more  than 
cover  the  estimated  expenses  of  the  as- 
sociation planned  operations  for  the 
next  year. 
I«  was  decided  at  this  meeting  to 
a  manager  for  the  promotion 
Although  his  appointment 
has  been  settled,  his  name  is  fnr  the 
prevent  withheld.  He  wi!" 
Toronto  about  June  1. 


NEW  POST  FOR  HOLL1SS 


Nanus*  Assistant  Gattoral  M.n.ger  of 
N.  Y.  Daily  Now. 

Roy  C.  Hollis.  for  many  years  with  the 
Chicago  Tribune  and  for  the  last  lu 
years  in  its  New  York  office,  has  been 
appointed  assistant  general  manager  01 
the  New  York  Daily  News.  In  an- 
nouncing the  appointment,  Capt.  J.  M 
Patterson,  one  of  the  editors  and  pub- 
lishers of  the  Tribune  and  its  New  York 


"William  H.  Field,  resident  executive 
of  the  Daily  News,  has  other  duties  in 
connection  with  his  representation  of  the 
interests  of  the  Chicago  Tribune  in  the 
Eastern  Territory.  A  projected  enlarge- 
ment of  these  other  duties  require  thai 
be  created,  the  incumbent  tt 
issist  Mr.  Field  in  general 
supervision  ever  the  publication  of  the 
Daily  News." 

No  announcement  has  been  made  as  to 
Mr.  Holliss'  successor  as  Eastern  Ad- 
vertising representative  of  the  Tribune 
nor  as  to  Mr.  Field's  new  duties. 

With  its  first  Sunday  issue  on  May  1, 
the  News  attained  a  circulation  of  450.- 
000  copies,  it  is  said.  The  price  pub- 
lished in  the  title  line  is  five  cents  in 
the  city,  but  the  paper  was  sold  by  news- 
dealers at  the  same  prices — 6  cents  up — 
as  the  other  Sunday  papers,  with  the 
exception  of  the  American,  which  names 
a  retail  price  r,f  10  cents. 


Editor 

Henry  M.  Snevi'.v  lias  been  appointed 
secretary-treasurer  and  editor  of  the 
Bell  Syndicate,  New  York,  succeeding 
E.  S.  McClurc.  who  recently  resigned 

the  position. 


Mrs.  W.  L.  McLean 

Mrs.  William  L.  McLean,  wife  of  the 
publisher  of  the  Philadelphia  Bulle- 
tin, died  in  Philadelphia  May  4  after 
a  long  illness  She  was  born  in  Pitts- 
burgh in  1863  and  had  long  been  ac- 
tive in  charitable,  welfare  and  educa- 
tional work. 


More  Local  Display 


We  get  it  for  yon  — 10,000  lines  per 
,  clean,  high  grade  bati- 


Weekly  Business 


THKSK  are  the  Jays  when  every  line 
larly  on  Saturday  in  evening  papers 
morning  papers. 


Page 

5.  particti- 
Monday  in 


Our  Weekly  Business  Review  Page  can  be  made  a 
ncnt  institution  in  your  paper.    We  sell  it  and  keep  it  sold 
in  a  manner  that  makes  friends  for  you. 

Our  methods  arc  different.  Flcase  don't  confuse  us  with 
the  strong-arm  squad.  We  have  been  raising  the  standard 
of  ethics  in  special  Space  Selling  for  twenty  years.  Look 
in  Dun's  or  Bradstrcet's,  then  write 


Thomas  W.  Briggs  Co. 


in  IBBa|^ 
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FAREWELL    FOR    "SYD"  CLARKE 


N    Y.  Ad  Club  Give*   Luneboon  and 
Promt*  Him  With  Trailing  Bag 

Over  -WO  member*  of  the  Advertising 
Club  of  New  York  honored  Sydney  R, 
Clarke,  retiring  secretary.  May  4,  at  a 
luncheon  in  bis  honor  at  the  club. 
George  \V.  Hopkins,  president,  spoke  of 
the  progress  made  by  the  club  in  the 
past  year,  tad  pad  tribute  to  the  work 
of  Mr.  Clarke. 

Frank  E.  Fell  I  man,  now  vice-presi- 
dent, who  has  been  nominated  for 
president,  visualized  the  power  of  the 
club,  and  predicted  a  brilliant  future  in 
the  next  twelve  months.  Marquis  Re- 
gan gave  a  short  talk  on  the  business 
career  of  Mr.  Clarke. 

Robert  l-'rothingham's  talk  on  "Sin- 
cerity." as  applied  to  the  business  world 
wa»  much  enjoyed. 


President  Hopkins  pledged  the  good 
will  uf  the  members  to  George  Lippin- 
cntt  Brown,  the  new  secretary,  and 
promised  hearty  co-operation,  In  dos- 
ing, Mr.  Hopkins  handed  to  Mr.  Clarke 
a  handsome  pig-skin  travelling  lag.  in 
which  were  thirty  $10  bills.  Mr.  Clarke 
expressed  his  appreciation  and  the  in- 
terest he  would  always  feel  in  the  club 
and  its  welfare.  Mr.  Clarke  has  been 
nominated  for  a  place  on  the  Iward  of 
directors. 


New  Wuta  Mill  for  Tubs 

H.  K.  Tutty.  of  New  Orleans,  is  or- 
gamxing  a  company  in  Trxarkam. 
Tex.,  with  a  capital  of  $16,000  to  estab- 
lish a  paper  pulp  mill,  which  will  utilize 
waste  from  about  East  Texas  sawmills 
and  cotton  (inters  and  other  »astc  ma- 
terial. 


Georgia  Weekly  Fail* 

During  the  recent  period  of  business 
depression  few  failures  were  noted 
among  Georgia  newspapers.  Some  time 
ago  a  newspaper  failed  at  [Jaltnn.  Ga., 
and  during  the  latter  part  of  April  the 
Senoia  Enterprise-Gazette,  a  paper  es- 
tablished as  a  weekly  in  1891,  suspended. 


Daily  Mail  28  Year*  Old 

More  than  3.000  employees  of  the 
N'orthcliffc  Press  attended  a  luncheon 
May  1  at  lite  Olympta  Stadium,  Lon- 
don, to  celebrate  the  25th  anniversary 
of  the  Daily  Mail. 


Move  To  Nrw  Offices 

The  National  Register  Publishing 
Company  have  moved  their  offices  to 
W  llroadway,  from  the  Times  Build- 
ing. New  York. 
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MELVILLE  E.  STONE'S  RETIREMENT 

THE  retirement  of  Melville  F_  Slant  as  general 
manager  oi  the  Associated  Press  u  an  event  of 
more  than  passing  interest  in  the  current  history 
oi  journalism.  Few  men  of  his  day  have  wielded 
greater  power  in  the  daily  newspaper  world  lhan  he. 
A«  the  executive  head  of  the  greatest  news-gathering 
association,  representing  over  twelve  hundred  ol  the 
foremost  newspaper*  of  the  United  States  and 
Canada,  with  correspondents  in  every  land  under 
the  sun,  Mr.  Stone  was  in  the  closest  possible  touch 
with  news  events  of  importance  wherever  they  oc- 
curred. Sitting  in  hi*  office  in  Chambers  street  he 
COVld  talk  by  wire,  wireless  or  cable  with  the  A.  P. 
correspondents  in  London.  Paris.  Moscow,  Berlin. 
Pekin  or  Melbourne  with  practically  the  same  ease 
and  speed  that  one  converses  over  the  telephone  with 
a  inend  in  a  nearby  city. 

Through  his  intimate  connection  with  world  wide 
news  events  and  his  close  contact  with  the  leading 
statesmen,  diplomats  and  business  men  of  Europe 
and  the  East,  Mr.  Stone  became  an  international 
figure.  Few  ambassadors  were  accorded  a  better 
reception  abroad  than  was  accorded  him  when  he 
crossed  the  Atlantic 

The  splendid  executive  news-gathering  organiza- 
tion which  Mr  Stone  built  up  during  the  years  of 
his  administration  lias  won  many  a  notable  victory, 
Among  its  correspondents  are  numbered  many  of 
the  ablest  n.-ws  writers  of  our  day.  who  have  been 
selected  and  trained  for  their  important  work  by  Mr. 
Stone  himself.  It  takes  talent  of  a  high  order  to 
direct  such  a  staff,  but  the  general  manager  of  the 
Associated  Press  must  be  able  10  do  more  than  direct 
its  army  "f  correspondents.  He  must  have  the 
keenest  sense  for  news  and  know  what  to  do  when 
great  crises  arise  in  any  part  of  the  world.  He  must 
sometimes  decide,  without  consulting  the  board  of 
directors,  questions  that  involve  the  expenditure  of 
large  sums  of  money  or  commit  the  A.  P.  to  a  policy 
that  will  seriously  affect  the  business  interests  of  its 
twelve  hundred  members. 

That  Mr.  Stone  lias  discharged  the  duties  of  his 
exacting  position  to  the  satisfaction  of  the  great 
majority  of  its  membership  is  a  matter  of  record  in 
the  minutes  of  the  board  of  directors.  That  the 
Association  still  desires  lo  have  the  benefit  of  his 
expert  advice  even  in  his  retirement  is  shown  by  the 
creation  of  the  position  of  counsellor,  which  he  has 
consented  to  fill- 
Mr.  Stone  ha«  earned  and  well  deserves  the  leisure 
that  will  come  to  him  through  his  retirement  from 
active  duty,  and  the  best  wishes  of  thousands  of 
newspaper  men  will  go  with  him.  That  he  will  not 
sit  in  the  sun  and  be  an  idler  as  the  days  go  by  is 
certain,  for  he  is  engaged  in  the  preparation  of  bis 
rrminisrenccs  in  book  form,  which  promises  to  be  of 
unusual  public  interest  because  it  will  be  an  Im- 
portant record  of  red  letter  news  happenings  during 
the  last  quarter  of  a  century  and  will  present  his 
impressions  concerning  them. 


LEGISLATURE  KILLS  ONE  FORM  OF  GRAFT 

EVERY  editor  in  the  Slate  of  New  York,  whose 
opinions  are  not  influenced  by  the  money  he  re- 
ceives fur  printing  the  laws  passed  by  the  legisla- 
ture each  year,  will  approve  the  passing  of  the  Hetts 
bill  which  puts  an  end  to  this  form  of  political  graft 
which  has  existed  lor  many  years.  If  the  publication 
of  the  laws  served  any  important  purpose  commen- 
surate with  ils  cost  the  practice  should  be  continued, 
lut  il  is  the  general  opinion  even  of  the  lawyers 
themselves  that  it  does  not.  Not  one  reader  in  a 
thousand  ever  l«oks  al  them.  The  laws  are  regularly 
printed  by  the  state  in  its  official  reports,  and  any 
one  can  get  a  copy  by  applying  lo  the  Secretary's 
office  at  Albany. 

THE  FEMININE  FOURTH  E5TATER 

PERHAPS  you  have  noted  the  appearance  of  a 
new  contributor  to  these  columns  in  the  person  of 
Miss  Mildred  E.  Phillips,  who  conducts  the  newly 
established  Women's  Forum  Her  articles  are  is 
bright  and  breezy  as  those  turned  out  by  mm  copy- 
writers of  the  metropolitan  dailies.  It  is  hoped  that 
the  women  reailers  of  The  Eimto*  St  PlWIIMI  will 
pitch  in  and  help  Miss  Phillips  make  the  department 
so  interesting  that  the  men  readers  will  lie  com- 
pelled in  read  every  line  of  it. 


RIAL 


The  mjc  and  good  man.  remembering 
who  he  is  and  whenee  lie  eame.  and  by 
:.  hum  >'t,  nvj  ilx  i  :/.  '<  w.'fi  NfjRM  WR 
lo  this,  how  he  may  fill  his  fiaee  with 
due  regularity  and  obediently  lo  God. 

— EricfKTUs. 


ADVERTISEMENTS  ARE  READ 

EVEN  yet  there  are  some  people  who  can't  get 
over  the  ancient  and  worn-out  cry:  "News- 
paper advertisements  are  not  read."    A  group 
of  young  folks  in  Atlantic  City  convinced  thrmselves 
that  newspaper  advertisements  arc  read,  anil  perhaps 
their  experience  will  help  to  convince  others. 

They  had  a  party,  these  young  folks,  and  some 
of  the  bright  minds  devised  a  new  "stunt."  They 
look  the  automobile  pages  of  an  issue  of  the  Atlantic 
City  Gazette-Review,  cut  out  the  automobile  pictures 
and  the  slogans  of  local  dealers,  pasted  them  all  on 
a  sheet  of  cardboard  and  pinned  it  up  on  a  wall. 
Then  they  gave  the  rest  of  the  party  paper  and 
pencils  and  asked  them  to  name  all  the  machines  and 
slogans  they  could  from  the  pictures. 

There  were  fifteen  pictures  and  slogans.  The  win- 
ners named  twelve  of  the  fifteen.  Nobody  had 
previous  information  of  the  contest,  so  nobody  could 
have  prepared  especially  for  it. 

It  would  he  difficult  to  convince  the  young  people 
who  were  at  the  party  that  advertisements  are  not 
read. 

PREDERICK  ROY  MARTIN,  who  succeeded 
*  Melville  E.  Stone  as  general  manager  of  the 
Associated  Press  is  worthy  of  the  mantle  that  has 
fallen  on  his  shoulders  Fur  the  past  year  he  has 
been  the  executive  bead  of  the  organization  in  the 
absence  of  Mr.  Stone,  who  only  occasionally  visited 
the  office  in  Chambers  street.  During  this  period, 
and  at  other  times  when  Mr,  Stone  was  in  Europe. 
Mr.  Martin  has  directed  the  affairs  of  the  Associa- 
tion with  signal  ability.  He  is  a  man  of  broad  ex- 
periences in  every  department  of  newspaper  produc- 
tion, has  traveled  extensively  hrnh  here  and  abroad, 
and  is  thoroughly  grounded  in  the  policies  and  prac- 
tices of  the  organization.  Tiir  KniTon  >v  Pt  ruisHEn 
believes  that  in  Mr.  Martin  the  Associated  Press  has 
a  general  manager  who  will  contribute  materially  to 
the  future  success  of  the  institution. 
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TYPOGRAPHICAL  ERRORS  IN  AD  I 

IN  case  a  typographical  error  is  made  in  the  price 
of  an  article  in  an  advertisement  it  has  been  cus- 
tomary in  some  cities  when  the  correct  price  is 
more  than  the  amount  quoted,  for  the  merchant  to 
actually  sell  the  article  at  the  reduced  price  and 
call  upon  the  newspaper  to  make  good  the  difference. 
Of  course,  much  depends  upon  the  character  of  the 
error. 

As  recorded  in  these  columns  recently  the  To- 
ronto World  since  discontinued  protested  editorially 
against  bring  held  financially  responsible  for  a  typo- 
graphical error  in  an  advertisement  uf  a  local  piano 
house  by  which  pianos  valued  at  $625  were  offered  for 
sale  at  S6V2S.  Several  people  have  demanded  that  the 
pianos  be  sold  to  them  at  the  advertised  figure. 

The  World  insisted  that  it  would  be  absurd  for 
the  dealers  to  sell  a  piano  at  a  hundredth  part  of  its 
actual  price  because  of  a  typographical  error  in  an 
advertisement. 

The  advertising  contract  form  employed  by  the 
Burlington  (Vt.)  Free  Press  contains  this  provi- 
sion: "In  the  event  of  a  typographical  error,  adver- 
tising goods  at  less  than  the  proper  price,  the  news- 
paper will  furni.h  litters  to  be  posted  in  the  store 
stating  the  correct  price,  but  goods  may  not  be  sold 
al  the  price  printed  and  the  difference  charged  to 
the  newspaper." 

The  above  clause  prevrtits  dispute  on  the  subject 
between  the  advertiser  and  the  newspaper.  It  also 
provides  fur  the  correction  of  a  mistake  by  public 
notice  in  the  store  While  the  time  is  not  specified 
il  is  presumed  that  an  error  appearing  in  a  morning 
newspaper  would  1*  discovered  by  the  lime  the  store 
is  open  for  business  and  due  notice  given.  If  people 
who  come  tu  the  store  expecting  to  buy  an  article 
at  an  absurdly  low  price  are  promptly  notified  by  the 
newspaper  that  the  price  named  in  the  advertisement 
is  incorrect  and  due  to  a  typographical  error,  most 
of  them  will  accept  the  explanation  in  spite  of  their 
disappointment. 

It  would  be  a  good  thing  if  all  newspaper  pub- 
lishers incorporated  in  their  advertising  contracts  a 
clause  defining  its  financial  responsibility  when  typo- 
graphical mistakes  are  made. 


IN  point  of  attendance,  of  sustained  interest  and  of 
things  actually  accomplished,  the  meeting  of  the 
American  Newspaper  Publishers'  Association  held 
in  New  York  City  last  week  was  the  most  successful 
in  its  history.  It  was  exceedingly  gratifying  to  those 
who  have  worked  long  and  earnestly  for  the  upbuild- 
ing of  this  organization  to  note  the  thoroughness  oi 
the  discussions  and  the  evident  desire  of  the  mem- 
bers to  take  definite  action  upon  the  important  ques- 
tions coming  before  it.( 

The  Association  placed  itself  on  record  as  opposed 
to  the  acceptance  of  national  advertising  as  local 
business  al  local  rales;  pledged  its  support  to  mem- 
bers who  oppose  the  adoption  of  the  44-hour  week ; 
denounced  the  fixing  of  a  minimum  selling  base  for 
any  article  or  product  used  in  the  conduct  of  trade 
as  destructive  of  competition,  and  recommended 
that  the  Government  continue  the  practice  of  requir- 
ing semi-annual  stateitienls  of  circulation  by  news- 
paper publishers. 

Every  one  of  these  declarations  is  important  and 
affects  the  business  interests  of  all  newspaper  pub- 
lishers. Unity  of  effort  counts  in  any  course.  Hence, 
when  six  hundred  men  representing  the  foremost 
daily  newspapers  of  the  United  States  and  Canada 
pledge  themselves  lo  a  line  of  action,  definite  results 
are  sure  to  follow. 

The  American  Newspaper  Publishers'  Association 
has  become  one  of  the  mosi  influential  and  helpful 
business  organizations  in  America-  It  safeguards 
and  promotes  the  interests  not  only  of  its  members, 
but.  incidentally,  the  interests  of  all  newspapers.  It 
fights  their  legislative  battles,  acts  as  a  barrier  to  the 
attacks  of  their  enemies,  and  inaugurates  and  pro- 
mot,,  improvements  in  newspaper  management  and 
practice. 

As  long  as  this  organization  maintains  its  inde- 
pendence and  dors  not  fall  into  the  hands  of  individ- 
uals or  groups  of  individuals  who  use  il  for  their 
own  aggrandisement  and  profit,  it  will  Continue  to 
be  a  constructive  force  in  journalism. 


Digitized  by  Google 


Editor   &    Publisher    for   May    7,  1921 


21 


P  W.  KELLOGG.  publisher  of  the 
x  •  Lo,  Angeles  (CaL)  Express,  was 
in  New  York  this  week  on  his  way 
home  from  a  paper  mill  inspection  tuur 
in  Norway  anil  Sweden. 

William  R.  Hearst  this  week  pur- 
chased a  Catalonian  wrought  iron  gate, 
over  eighteen  feet  high  and  twenty-one 
feet  wide,  for  which  he  paid  $3,200. 

Frank  P.  MacLennan,  editor  and 
publisher  of  the  Topeka  State  Journal, 
was  elected  president  of  the  Kama* 
and  Western  Missouri  A-sociatcd 
Press  Kditorial  Association,  at  the  meet- 
ins  of  publishers  and  managing  editors 
of  the  two  stales  who  arc  members  of 
the  Associated  Press,  U.  L  McCall, 
division  superintendent  of  the  A.  P.  at 
Kansas  City  was  electrd  secretary. 

E.  W.  Carroll,  formerly  editor  and 
general  manager  of  the  Athens  (Ga-1 
Daily  Herald,  has  beer,  elected  secre- 
tary of  the  Athens  Chamber  of  Com- 
merce. 

Melville  E.  Stone,  counselor  and  sec- 
retary of  the  Associated  Prrss.  will  at- 
tend-the  celebration  at  Atlanta  May  24 
in  honor  of  Henry  F.  Grady,  for  many 
years  editor  of  the  Atlanta  Cnnstitu- 


a»  chairman  of  the  board  of  directors. 
Mr.  Smith  will  have  his  headquarters 
in  Washington,  I).  C,  where  he  is  du- 
ing  special  work  for  the  Post  Office 
Department. 

J.  P.  Nance,  former  editor  and  pub- 
lisher of  the  Bogata  (Tex.)  News,  has 
purchased  the  Wylie  (Tex.  I  Herald. 

Hon.  Thomas  Ree»,  publisher  of  the 
Springfield  (Illinois)  State  Register  is 
publishing  in  his  paper  stories  based 
oil  his  experiences  during  his  recent 
tour  of  Hawaii.  Mrs.  Rees  collaborated 
itl  writing  the  articles. 

Mrs.  Rheta  Childe  Dorr.  ncwspaisrr 
and  magazine  writer,  who  has  been  seri- 
ously ill  at  the  American  Hospital  at 
Neuilly.  near  Paris,  now  is  convales- 
cent.   She  has  returned  to  the  Hotel  des 


Richard  Washburn  Child,  former  edi- 
tor of  Collier's  Weekly,  is 
to  he  under  consideration  fop 
men  t  to  a  diplomatic  post. 

E.  E.  Brodie.  publisher  of  the  Ore- 
gon City  Enterprise  and  president  of 
the  National  Editorial  Association,  is 
now  regarded  as  having  the  inside  track 
in  the  race  for  appointment  as  Minister 
to  Siam.  Fred  l„  Boalt.  editor  of  the 
News,  was  also  out  for  this 
hut  has  withdrawn  and 
may  1*  recommended  for  appointment 
to  either  Nicaragua  or  Uruguay. 

W.  E.  Smallficld.  until  lately  edi'or 
and  publisher  of  the  Renfrew  (Onl.) 
Mercury,  has  acquired  a  financial  inter- 
est in  the  Newsome  St  Gilbert  Company, 

holrsale  Uw  stationer*,  Toronto,  and 
will  be  managing  director  of  that  firm. 

Dr.  J.  D,  l.ogan,  a  former  Toronto 
and  Montreal  newspaper  man.  and 
now  lecturer  in  Canadian  Literature  at 
Acadia  University,  Wolfville  (N.  S.), 
lu-  I.,  ii  c  I  cted  ..  Fellow  of  th<  \mcri- 
can  Geographical  Society. 

William  H.  Dcardcn.  owner  of  the 
Ware  River  (Mass.)  News,  has  been 
commissioned  a  captain  in  the  reserve 
•Seen1  corps  of  the  army  and  assigned 
to  the  intelligence  section. 

Mayor  Fernando  W.  Hartford,  pub- 
lisher of  the  Portsmouth  ( N.  H.) 
Chronicle  and  Portsmouth  Herald,  was 
one  of  the  principal  speakers  at  the 
recent  dinner  and  meeting  of  the  Pnrts- 
mouth  Chamber  of  Commerce  at  Rock- 
ingham, 

Charles)  S.  Parker,  editor  and  pub- 
lisher for  nearly  50  years  of  the  Ar- 
lington (Mass.)  Advocate  and  Lexing- 
ton (Mass.)  Minute  Man,  was  recently 
surprised  on  his  82d  birthday  by  mem- 
bers of  the  office  force  and  staff  with  a 
gift  of  a  gold  pencil  on  his  desk. 

Miss  Katrina  Schermerhnrn.  daughter 
of  James  Schermerhorn,  publisher  of 
the  IVlroit  Times,  has  been  awarded 
the  Phi  Beta  Kappa  key  at  the  Univer- 
sity of  Michigan,  an  honor  awarded  to 
leading  scholars  of  each  «eninr  class. 

Courtland  Smith,  wlvo  recently  re- 
signed as  president  of  the  American 
Press  Association,  has  decided  to  re- 
tain his  connection  with  the  A.  P.  A- 


Conde  Nast.  puhlisher  of  Vogue, 
Vanity  Fair  and  House  «t  Garden,  who 
has  been  on  a  business  trip  to  Paris  in 
connection  with  the  French  edition  of 
Vogue,  has  left  for  Claridgc's  Hotel, 
London.  With  Mr.  Nast  is  Frank 
Crowninshield.  editor  of  Vanity  Fair. 
They  will  return  to  New  York  in  June 


IN 

ROBERT  E.  HICKEY.  formerly 
*%' sporting  editor  of  the  Springfield. 
UNnois  State  Register,  is  head  of  a 
newly  organizer!  company  to  he  known 
a»  the  "International  Racers"  and  which 
will  give  auto-racing  and  aviation  ex- 
hibitions at  fairs  and  carnivals. 

John  B.  Powell,  telegraph  editor  of 
the  Bridgeport  (Conn.)  Post,  had  a 
Scotch  terrier.  "Had"  is  right  A  few 
rlaw  ago  the  canine  look  two  hites  of 
the  youngest  hopeful  in  the  Powell 
e  and  the  next  day  the  dog  liad 


E.  J.  Thou.s 


Harold  R.  Johnson,  formerly  reporter 
on  the  Springfield  Illinois  Statt  Journal, 
and  for  the  past  several  months  public- 
ity director  for  the  Springfield  Chamber 
of  Commerce  has  gone  to  Paris.  III.,  as 
secretarv  of  the  Chamber  of  Commerce. 

Hyatt  H.  Daab  has  left  the  sporting 
desk  or  the  New   York  Evening  Tele- 
gram to  join  the  Robertson-Cole  public 
ity  forces  in  New  York. 

Edward  N.  Trail  has  been  added  to 
the  Worcester  (Mass,)  Evening  Gazelle 
editorial  staff.  From  1903  to  1917,  Mr. 
Teall  was  with  the  N'ew  York  Sun. 

Miss  M.  Jessie  Leitch,  writer  of  fea- 
tures and  conductor  of  the  home  nurs- 
ing column  of  the  St.  Paul  Dispatch- 
Pioneer  Press,  has  taken  a  three-month 
leave  of  absence  to  takr  a  course  in 
Bellevue  Hospital.  New  Y'ork. 

F.  Goodfellow.  late  of  the  Peoria 
(111.)  Transcript,  lias  joined  the  re- 
portorial  force  of  the  St.  Paul  Pioneer 
Press. 

J.  M.  Walker,  formerly  of  the  Schen- 
ectady (N.  Y.)  Ltniori-Star.  has  been 
appointed  circulation  manager  of  the 

Denver  (Colo.)  News  and  Times. 

Miss  Marjorie  Louise  Wilson,  of 
Keene.  N.  H.  and  Edward  Duncan  Pear- 
son, associated  with  the  Keene  S -ntinel, 
and  formerly  with  the  Boston  Globe, 
were  recently  married  at  Keene. 

J.  R.  Morion,  former  member  of  ihe 
Worcester  (Mass.)  Telegram  staff  and 
Mi<«  Mary  Augusta  Ross  of  Winnipeg 
were  recently  married  in  Winnipeg. 

Miss  Rcta  M.  Hasclton,  lately  society 
editor  of  the  Bridgeport  (Conn.)  Tele- 
grain,  is  to  wed  Howard  H.  Poole,  a 
local  banker. 

Lewis  W,  Hunt,  special  writer  on  the 
Chicago  Post  staff  and  an  instructor  in 
the  Mcdill  School  of  Journalism,  went 


FOLKS  WORTH  KNOWING 

F  J  THOMAS  is  editor  and  pub- 
lisher  of  the  Norwalk  .Corin.) 
Hour,  which  yesterday  observed  its  50th 
anniversary  of 
becoming  a  daily 
new -paper.  A 
special  edition  of 
40  pages  was  is- 
sued lo  celebrate 
the  event,  alsout 
half  of  which 
was  devoted  to 
an  illustrated 
history  of  the 
Hour  from  the 
date  of  ils  birth, 
under  the  late 
B.  W.  Staples, 
up  to  the  present. 

The  Norwalk  Hour  has  a  splendid 
record  to  its  credit  for  its  half  century 
of  life,  grown  from  four  pages  of  purely 
local  news,  published  with  the  smallest 
possible  limit  of  equipment,  lo  an  issue 
running  op  lo  20  and  sometimes  24 
pages.  The  plant  is  conceded  lo  be  one 
of  the  best  equipped  for  a  paper  its 
size  in  the  east.  The  Hour  at  present 
has  a  leased  wire  service  and  will 
shortly  add  another,  anil  last  week  was 
elected  to  active  meml>crship  in  the 
American  Newspaper  Publishers'  As- 
sociation, 

As  a  part  of  the  anniversary  observ- 
ance the  Hour  will  entertain  150  guests 
at  dinner  at  the  Royal  Jamrs  Inn  on 
May  II.  Invitations  have  been  sent  to 
President  Harding  and  Governor  Ijlte 
of  Connecticut.  Practically  all  news- 
paper  editors  and  business  managers  of 
Connecticut  have  been  invited  and  the 
affair  will  also  take  the  form  of  a  re- 
union of  former  employees  of  the  pa- 
per. 


to  Minneapolis  for  a  day  or  two  this 
week.  He  didn't  return  on  schedule 
lime  and  was  HOI  heard  from  again  until 
lH  telephoned  from  a  loop  hotel  to  say 
he  had  brought  hack  a  bride.  Miss  Vir- 
ginia Galloway,  wlvo  was  a  student  at 
the  University  of  Minnesota. 

Brewster  P.  Campbell,  of  Detroit,  ha* 
been  named  managing  editor  of  the 
Michigan  Daily,  the  newspaper  of  the 
University  of  Michigan.  Edward  R. 
Prerhs  of  Mount  Clcnirns  will  I*-  busi- 
ness manager, 


Henry  Weitschats,  news  editor  of  the 
Delroil  Times,  has  resigned  lo  become 
local  publicity  director  for  the  drive  for 
funds  for  suffering  Armenians.  Rol-ert 
F.  Burkhardl.  make-up  eililor,  became 
news  editor,  and  M.  II.  Walker,  state 
editor,  is  snifted  to  iiui*e-op  editor. 

Spearman  Lewis,  formerly  with  the 
Chicago  Tribune,  has  taken  charge  of 
publicity  for  the  Chicago  ( lpe-a  Associ- 
ation 

Ralph  W.  Trueblood,  cits  editor  of 
the  Los  Angeles  Times,  has  been  made 
assistant  managing  editor.  Fred  Moore 
has  Isern  promoted  from  assistant  night 
city  editor  to  iliglll  city  edilor  and  Ralph 
Braddock,  assistant  day  city  editor,  has 
dropped  the  "assisiant."  HtJktt  Abend, 
who  was  on  the  copy  desk,  is  now  as- 
sistant city  editor.  Burton  L.  Smith, 
state  editor,  has  been  given  a  place  on 
the  executive  desk  David  A.  Pb«, 
formerly  editor  of  the  Nogales  (Ariz.) 
Daily  Herald,  has  joined  the  copy  desk 
staff  and  Timothy  G.  Turner  lately  of 
the  New  York  Herald  and  Evening 
Telegram,  has  been  added  to  the  news 
force. 

Peter  Vroom.  once  a  member  of  the 
Chicago  Tribune  staff  hut  out  of  news- 
paper work  for  sever j!  years,  has  joined 
the  Chicago  Evening  Post  force, 

Julian  T.  Bahcr,  formerly  of  the 
Lynchburg  (Va.)  News,  has  joined  the 
staff  of  the  Charleston  (W  Va.)  Daily- 
Mail,  l  or  the  past  ycaL  he  has  been 
travelling  in  Florida  and  Georgia  for 
the  Certain-Teed  Products  Corpora-ion, 

Ellis  O.  Jones,  who  used  to  be  on  the 
staff  of  Life,  is  in  Paris  after  visiting 
Germany,  Austria,  the  Baltic  Maus 
and  Russia,  where  he  rcpresenled  the 
Foreign  Press  Service.  He  will  go  to 
Italy  for  a  month  before  returning  to 
Ihe  United  States  in  June. 

Prince  Hopkins,  formerly  editor  and 
publisher  of  the  Dawn,  a  monthly  pub- 
lication, published  in  San  Francisco,  is 
studying  educational  and  social  Condi- 
lions  in  Europe  preparatory  to  starting 
a  new  magazine  in  New  York  in  Sep- 
tember. 

James  H.  Iloeck.  formerly  on  the  staff 
of  I  tie-  Cincinnati  Enquirer  anil  also  on 
Boston  papers,  now  is  on  the  copy  desk 
of  the   Paris  edition  of  the  Chicago 

Trio  one. 

Miss  F  M.  A.  Sleinmetz.  fashion  ed- 
itor of  Harper's  Bazar,  has  been  visit- 
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ing  Paris  with  Mm  Dorothy  Hay,  of 
the  Harper's  Bazar  staff.  They  will  re- 
main in  l-ondon  for  several  weeks,  be- 
fore returning  to  the  United  States. 


Henry  Noble  Hall,  for  several  years 
on  the  staff  of  the  New  York  World 
and  more  recently  with  the  London 
Times,  has  resigned  to  go  with  the  For- 
eign News  Service  which  he  will  repre- 
sent in  Paris. 

Clarence  K.  Streit,  of  the  Paris 
bureau  of  the  Philadelphia  Public  Led- 
ger, who  has  been  representing  his 
paper  in  Eastern  Asia  with  Kemal 
Pasha's  forces,  has  returned  to  Paris. 

Samuel  Dashiell.  formerly  on  the  staff 
of  the  New  York  Tribune,  now  is  as- 
sisting Wythe  Williams  in  the  Paris 
bureau    of    the    Philadelphia  Public 


Ralph  Smith,  Carl  Taylor,  Ward 
(.reen  and  John  Paschall,  reporters  on 
the  three  Atlanta  dailies,  have  organiied 
and  incorporated  the  Georgia  Letter 
Writing  Company,  Inc.  with  a  capital 
of  $10,000.  The  company  will  carry  on 
a  general  leiter  writing,  printing  and 
multigraphing  firmness. 

W.  I.  Biddle,  managing  editor  of  the 
Leavenworth  (Kan.)  Times,  has  been 
appointed  warden  of  the  Federal  prison 
there.  Mr.  Biddle  has  been  connected 
with  the  prison  at  various  times  and 
has  been  a  newspaperman  for  over 
thirty  years. 

Miss  Lula  Merrick,  long  on  the  edit- 
orial staff  of  the  American  Art  News 
and  the  Spur,  has  just  been  appointed 
art  critic  for  the  New  York  Morning 
Telegraph,  succeeding  Mi's  Alice  Avon. 


Miss  Elsie  Garrctson  Finch,  a  mem- 
ber of  the  editorial  staff  of  Harper's 
Bazar,  to  Arthur  McKeugh,  an  associ- 
ate editor  of  the  Saturday  Evening 
Post,  announced  their  engagement  this 
week.  Miss  Finch  is  the  daughter  of 
Mr.  and  Mrs.  John  O'Hara  Cosgrave 
of  New  York  City.  Mr.  McKeugh  was 
a  lieutenant  in  the  308lh  Infantry.  He 
was  with  the  famous  "Lost  Battalion" 
and  was  awarded  the  Distinguished  Ser- 
vice Cross. 

Frank  P.  Goss,  veteran  member  of 
the  Seattle  Post-Intelligence  Staff,  hav- 
ing served  as  city  editor,  political  editor 
ami  in  varioui  other  capacities,  has  left 
for  Washington,  0.  C.  to  serve  the 
P.-L  at  the  national  capital.  Mr.  Goss 
succeeds  Ashmun  Brown,  former  Wash- 
ington correspondent  of  the  Post- Intel- 
ligencer, who  resigned  following  the 
change  of  ownership  of  the  P.-L,  sub- 
sequently joining  the  Washington  bureau 
of  the  Seattle  Times. 

W.  W.  Casteel,  Chicago  newspaper 
man.  has  purchased  the  Macon  (Mo.) 
Republican  from  Philip  Gam.  former 
president  of  the  Missouri  Press  Associ- 


Richard  Baker  has  resigned  as  fore- 
man of  the  Bridgeport  (Conn.)  Post 
composing  room.  Joseph  Wynkoop  has 
succeeded  him.  leaving  the  Telegram. 
Frank  Masses-  has  succeeded  Wynkoop, 
who  will  maintain  a  supervisory  hold 
over  tlit  Telegram  composing  room. 

Irving  C.  Buntman,  for  the  past  three 
years  local  advertising  manager  of  the 
Milwaukee  Herold  and  Sonntagspost, 
has  taken  over  the  foreign  advertising 
for  his  publication.  Together  with  this 
appointment  Mr.  Buntman  will  assume 
charge  of  the  Haus  &  Bauemfreund, 
the  America  and  the  Rundschau  farm 
weeklies  published  in  German. 

Richmond  B.  Elliott,  Jr.,  goes  from 
the  New  York  American  to  the  World, 
May  15.  Mr.  Elliott  was  with  the  Globe 
for  14  years  before  joining  the  Ameri- 
aff  four  years  ago. 


Herbert  F.  Prescott.  veteran  Albany 
newspaper  man,  has  been  appointed  sec- 
retary to  the  New  York  Slate  Conserva- 
tion Commission.  Mr  Prcseott  was  city 
editor  of  the  Evening  Journal  and  of 
the  Argus  many  ..ears  ago.  and  covered 
the  legislature  for  the  Juurnal,  He 
served  as  deputy  fiscal  supervisor  for 


CW.  JOHNSTON,  assistant  busi- 
ness manager  of  the  Jamestown 
(N.  Y.)  Morning  Post,  lias  resigned  to 
join  the  editorial  staff  of  the  Las  Vegas 
(N.  M.)  Optic. 

William  A.  Lauver,  who  for  nearly 
four  years  was  connected  with  the  Bal- 
timore Sun— his  last  position  being  that 
of  assistant  manager  of  the  busineess 
department— is  now  the  assistant  adver- 
tising manager  of  the  M.  Samuels  Com- 
|>any,  Baltimore. 

Irving  Blumcnthal,  former  promotiun 
man  with  the  St.  Paul  Daily  News  and 
Rural  Weekly  and  later  in  the  display 
advertising  department  of  the  Sioux 
City  (la.)  Journal,  has  returned  to  the 
promotion  service  of  the  News. 

Henry  Amann,  foreman  of  the 
Springfield  (Mass.)  Rqiublican  compos- 
ing room  since  1894.  has  resigned,  and 
will  enjoy  a  rest 

Aaron  A.  Meluiker  has  resigned  as 
treasurer  of  the  Argus-Press.  Inc ,  pub- 
lisher of  the  Bayonnc  1-N.  J.)  Evening 
Newt,  to  become  city  attorney  of  Bay- 
onnc.  His  interest  has  been  bought  by 
Harry  B.  Dembe,  another  local  attorney. 
Itrrnanl  Kramer  has  resigned  as  sec- 
retary and  business  manager  of  the 
company  to  become  treasurer  and  man- 
aging editor  of  the  American  Art  Stu- 
dent, New  York,  of  which  he  is  half- 
owner.  Walter  W.  Hubbard. 

him  as 


THE   ADVERTISING  FOLKS 

D  B.  Gray  has  resigned  as  advertis- 
*  ing  manager  for  the  firm  of  H. 
Liebcs  &  Co.,  Portland.  Ore.,  to  assume 
charge  of  the  Pacific  School  of  Adver- 
tising of  the  same  city.  He  formerly 
conducted  an  advertising  agency  in 
Seattle. 

H.  K.  Dugdalc  has  resigned  as  edi- 
tor of  the  Baltimore  Ad  Club  Bulletin 
and  Norman  Parrott  has  been  appointed 
by  President  Kuhns  to  direct  its  future 
destinies.  Mr.  Dugdale's  resignation 
was  prompted  solely  by  press  uf  busi- 
ness matters. 

Robert  E,  Ramsay,  director  of  sales 
promotion,  publicity  and  advertising  of 
the  American  Writing-Paper  Company, 
was  the  speaker  last  week  at  the  Poor 
Richard  Club's  Co-Club  luncheon  at  the 
Riti  Carlton,  Philadelphia.    Mr.  Ram- 


say's subject  was  "Back  to  Brass  Tacks 
in  Business  Building." 

Herbert  S.  Houston,  vice-president  of 
Doubleday.  Page  &  Co..  former  presi- 
dent of  the  Associated  Advertising 
Clubs  of  the  World,  addressed  this 
week's  meeting  of  the 
(Conn.)  Advertising  Club. 

Last  week  the  club,  in 
with  the  Rotary  and  Kiwanis  Clubs,  en- 
tertained Immigration  Commissioner 
Frederick  A.  Wallis. 

John  W.  Desbecker,  recently  with  the 
Sonora  Phonograph  Company,  has 
started  a  copy  service  of  his  own  in 
New  York,  with  offices  at  220  West  42d 
street. 

Glen  B.  Hiller  has  become  general 
manager  of  the  Ace  Motor  Truck  Com- 
pany. Cincinnati.  He  formerly  was  ad- 
vertising and  sales  manager  for  trie 
Triangle  Motor  Truck  Company,  St. 
Johns,  Mich. 


WITH   THE   AD  AGENTS 

Wf  p,  THERKILDSON  has  resigned 
^•from  the  staff  of  V  W.  Aver  and 
Son  and  has  gone  to  Chicago  to  become 
vice-president  of  Critchfield  &  Co. .  Mr. 
Thcrkildson  was  active  in  the  affairs  of 
the  Pour  Richard  Club  for  a  number  ot 
years,  serving  as  secretary',  vice-presi- 
dent and  member  of  the  Board  of  Direc- 
tors. For  a  number  of  years  he  was 
advertising  director  of  W.  Atlee  Burpee 
&  Co.,  which  he  left  in  1919  to  join  the 
Ayer  organisation  where  he  organised 
and  developed  the  agricultural  division. 
He  has  also  taken  a  leading  part  in  the 
"Say-it-with-Flowers"  national  advertis- 
ing campaign. 

(Ccnlinurd  on  paat  30) 


V.  L.  McCall.  for  twenty  years  con- 
nected with  the  Associated  Press.  Kan- 
sas City  office  has  been  made  district 
superintendent  with  supervision  over 
western  Missouri.  Kansas,  Oklahoma 
and  Texas.  The  district  will  remain  un- 
der the  jurisdiction  of  E.  T.  Cutter, 
superintendent  of  the  central  division, 
at  Chicago. 
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The  Atlanta  Journal 
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These  are  ih«  paid  circulation  fig- 
ures in  P.  O.  statement  juat  filsd. 

All  copies  of  The  Journal  sre  sold 
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"C.  P.  L,"  RE-ELECTS  SMITH 


Mor«  Fundi  RKomnwwUd  for  EnUrg- 
ing   CabW  Service 

TtUffrmfh  io  Eft  iron  &  Fesutllls) 

TtiaoNTn,  (int..  May  5— A  represen- 
tative gathering;  of  Canadian  daily 
newspaper  men  assemhed  here  today, 
to  attend  the  annual  general  meeting 
of  the  Canadian  Press  Limited,  their 
co-ope rative  news  gathering  and  dis- 
training association,  members  being 
present  from  New  Glasgow,  on  the  At- 
lantic seaboard,  to  Vancouver,  on  the 
Pacific  slope. 

The  management  presented  a  re- 
port of  the  prevent  cable  service, 
showing  that  the  very  limited  funds 
now  available  were  insufficient  to 
cover  more  than  a  \cry  meagre  service 
of  news,  chiefly  sport  from  London, 
and  asking  that  this  assessment  be 
increased  to  permit  more  -cupe  in 
the  direct  cable  service,  and  this 
recommendation  was  adopted  by  the 
shareholders. 

hi  his  annual  address.  President  E. 
Norman  Smith  reirrrcd  to  the  close 
rrlations  existing  between  the  Asso- 
ciated Press  and  the  Canadian  Press, 
saying  that  the  publishers  and  editors 
of  Canada  for  many  years  have  had 
an  abiding  faith  in  the  all-round  mer- 
its of  the  Associated  Press  and  are 
proud  of  their  alliance  with  it. 

Directors  for  the  coming  year  were 
elected  as  follows ; 

Maritime  Division:  Ci  Fred  Pearson, 
Halifax  Chronicle;  F.  B.  Ellis,  St. 
John  Globe. 

Ontario  and  Quebec  Division :  E. 
Gagnon,  Quebec  City,  Le  Soleil;  C.  F. 
Crandall,  Montreal  Star;  John  Scott, 
Montreal  Gniette:  E.  Norman  Smith. 
Ottawa  Journal:  W.  J.  Wilkinson.  To- 
ronto Mail  and  Empire;  W.  J.  McNair, 


Hamilton  Herald;  T.  H.  Preston, 
Brant  ford  Expositor;  A.  R.  Ford.  Lon- 
don, Free  Press, 

Western  Division:  E.  H.  Macklin, 
Manitoba  Free  Press,  R.  L  Richardson, 
Winnipeg  Tribune;  lturford  Hooke, 
Regina  Leader:  J.  H.  Woods.  .Calgary- 
Herald  and  F.  J.  Burd,  Vancouver 
Province. 

At  a  subsequent  meeting  of  :hr  board 
of  directors,  officers  for  the  year  were 
re-elected  as  follows:  E.  Norman  Smith, 
president;  F..  H.  Macklin,  first  vice- 
president:  G.  Fred  Pearson,  second 
vice-president.  J.  1".  E.  Livcsay  was  re- 
appointed general  manager  and  secre- 
tary. 

Chiesgo  and  Clans  Falls  Strikes  End 

Chicago.  May  5.— Strikes  affecting  the 
printi-is  industry  were  settled  today. 
The  job  printers'  walk-out  ended  almost 
as  suddenly  as  it  began.  I  be  printers' 
demand  for  a  forty-four-hour  week  wa, 
granted,  but  the  men  will  accept  the 
$4,35  a  week  wagr  reduction,  decided 
upon  h;  the  Arbitration  Board. 

Glens  Falia  N.  Y„  May  5.— The 
Glens  FaUs  Times  resumed  publication 
today  aftrr  having  bren  suspended  since 
Saturday,  due  to  the  strike  of  printers 
and  prrsMnen.  The  publishers  agreed 
to  a  forty-f.>ur-hoHr  week  for  job  print- 
ers and  pressmen. 


Dk.wu,  May  5. — Newspaper  stories 
of  sensational  type  were  sent  to  the 
waste  basket  today  by  the  Rev.  W.  H. 
Wray  Boyle,  pastor  of  the  Central  Pres- 
byterian Church,  during  a  one-day  edi- 
torship of  the  Denver  Post  He  was 
invited  to  take  actual  charge  of  the  pa- 
per for  one  day,  following  a  sermon 
criticmng  newspapers  and  the  manner 
of  displaying  news. 


Newsprint-MF  &  sc 
Rotogravure  Paper 
Printings-MF  &  sc 


t/.er. 


Highly 

And  All  Other  Paper*  Made  by 
the  31  Paper  Mill*  of  Finland 

FINNISH  PAPER  MILL  ASSOCIATION 

HELSINGFOBS 


Soil  A$a\U  fat  tht  V.  5.,  Canada,  Cuba  an  J  Afetirti 

H.  REEVE  ANGEL  &  CO. 


7-11  SPRUCE  STREET 


NEW  YORK 


mm 


PI 


( "THE  BETTER  MACHINE^ 


Publishers  and  Printers 

T\0  YOU  KNOW  that  over  5,000  INTERTYPES  in  all  models  are 
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MAX  F.  1HMSEN  DEAD  IN 
LOS  ANGELES 


Publisher  of  Examiner  Since  1908,  He 
Had    Been    Known    as  Brilliant 
and  Editor  Since  1889 
— Managed  Big  Campaign 


Max  F.  Ihmsrn,  since  1908  publisher 
and  editor  of  the  Los  Angeles  Exam- 
iner, died  May  4  in  that  city  at  the 
age  oi  53  years  alter  an  illness  uf  more 
than  a  year.  He  i«  survived  by  his 
widow  and  one  daughter.  Mr.  Ihmsen 
was  well  known  as  repnrlrr,  Washing- 
ton and  Albany  correspondent  and 
editor,  and  served  several  newspapers 
in  Pittsburgh  and  N'ew  York  prior  to 
1#°5,  when  he  became  associated  with 
interests  of  William  K.  Hearst,  for 
whom  he  was  afterward  political  man- 
ager and  publisher. 

Born  in  Put.burgh,  March  14,  1868, 
he  entered  newspaper  work  with  the 
Pittsburgh  Leader.  He  gained  dis- 
tinction by  reaching  Johnstown,  Pa., 
Iieforc  most  other  newspaper  men  who 
were  rmlicd  there  to  report  the  flood 
.n  1HS9,  and  in  1890  went  to  Washing- 
ton as  correspondent  for  the  Pitts- 
burgh Post.  A  year  later  he  joined 
the  staff  of  the  New  York  Herald's 
Washington  bureau,  and  in  189,1  came 
tu  New  York  and  was  political  repor- 
ter fcr  the  Herald. 

In  1895  he  went  to  Albany  for  the 
New  York  Evening  Journal,  was  city 
editor  of  that  paper  from  1896  to  1898 
and  later  Washington  correspondent 
for  Hearst  papers. 

He  became  active  in  politics  in  the 
Interest  oi  Mr.  Hearst,  and  organized 
the  Municipal  Ownership  League, 
which  nominated  Mr.  Hearst  for 
Mayor  oi  New  York  in  1905,  man- 
aging the  campaign.  In  the  following 
year  Mr.  thmsen  organized  the  Inde- 
pendence League  in  the  interest  of 
Mr.  Hearst,  who  was  nominated  for 
Governor  and  defeated  hy  Charles  E. 
H  u^'he*. 

Mr.  Ihmsen  was  once  a  memher  of 
the  Democratic  National  Committee 
and  Secretary  of  the  National  Associa- 
tion of  Democratic  Clubs. 

He  went  to  Los  Angeles  in  19(18  as 
publisher  of  ihe  Examiner.  Last  year 
he  was  sent  by  Mr.  Hearst  on  a  tour 
of  Europe  for  his  health  and  returned 
about  six  months  ago  apparently  im- 
proved. He  resumed  his  work  on  the 
Examiner  and  continued  it  until  his 
death. 

JOHN  A.  SLEICHER 


Noted  Editor  Pa»»w  Away  At  Albany 
In  Hi.  73rd  Year 


Company,  which  published  Leslie's 
Weekly  and  Judge.  He  resigned  as  edi- 
tor of  the  Mail  and  Express  to  become 
Supervisor  of  the  City  Record  under 
Mayor  Strong. 

Mr.  Slcirhcr  had  heen  ill  for  some 
time.  When  on  February  23.  Ia»t  Judge 
Manton  of  the  Federal  Court  appointed 
a  receiver  for  the  Leslie-Judge  Com- 
pany,  it  was  said  that  the  company's  em- 
barrassment was  largely  due  to  Mr. 
Sleicher's  illness. 


Alkasv,  N"  Y..  May  5.  -John  A. 
Sleicher  died  at  his  home  here  today. 
Hi-  was  in  his  73d  year.  Mr  Sleicher 
was  horn  in  Troy.  N.  Y..  on  October  4, 
1K48.  and  began  his  newspaper  training 
on  the  old  Troy  Whig,  afterward  the 
Record.  Later  he  became  city  editor  of 
the  Troy  Whig,  then  the  Press,  and  still 
later  the  Timrs  and  subsrvpirntly  a  part 
owner  uf  the  Times.  He  eventually 
void  hi*  interest  in  the  Times  and  bought 
the  Srhnectady  L'tiion, 

Having  thu-  had  considerable  experi- 
ence on  -mall  rity  daily  paper*,  lie  be- 
came editor  and  part  nwr.rr  of  the  . Vi- 
llain' Evening  Journal.  When  he  came 
to  N'ew  York  City,  it  was  at  editor  of 
the  Mail  and  Kxpress.  which  position  he 
belli  until  be  became  supervisor  of  the 
Oty  Record.  In  May.  190.;.  Mr.  Sleich- 
er was  made  president  of  the  Judge 


Thk  Well- Dressed  Man 


\4  OST  Syndicate  Features  only 
IV 1  coit  vou  money.  Tm  Wnx- 
DaustD  Man  makes  money  for 
you.  A  big  Ohio  Daily  (name 
upon  request)  has  already  sold 
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Lhawks  St'MNra  Scorr,  for  many 
years  associated  with  the  Barre  (Mass  ) 
Garette,  and  formerly  of  the  Worcester 
(Mass.)  Telegram,  died  suddenly  at 
Barre,  following  an  attack  of  heart  dis- 
ease, aged  48  years. 

Ca»i>  GaMXIOM,  father  of  Herbert  C. 
Garrison,  city  hall  reporter  of  the  De- 
troit Times,  died  April  28.  aged  59  years 

At-MJtT  E.  Kent,  hrothrr  of  C.  H. 
Kent,  of  the  editorial  staff  of  the  De- 
troit (Mich.)  Free  Press,  died  recently. 

Amur*  J.  BfluMEVt,  first  president  of 
the  Hartford  (Conn  )  Advertising  Club, 
died  in  Farmington  April  29,  aged  62 
years  Mr,  Birdseye  was  a  strong  be- 
liever in  newspaper  advertising  and  his 
own  "ads"  with  their  trenchant  epigrams 
did  much  to  build  up  his  insurance  bus- 
iness- 

Anthony  M.  Brandt,  publisher  of  the 
llellcvuc  (la.)  Herald  died  a  few  days 
ago. 

Georce  Davis,  formerly  editor  of  the 
Minot  (N.  D.)  Daily  News  and  recently 
editor  of  the  Sioux  City  (la.)  Journal, 
died  in  Sioux  City  recently. 

Miss  Bisk  Inoiiam,  publisher  and  part 
owner  of  the  Placervillc  (Cal.)  Moun- 
tain Democrat,  is  dead.  She  was  ac- 
tively associated  with  the  newspaper 
for  30  years. 

Fhaxk  R.  FKixTi*,  circulation  mana-  ■ 
ger  of  the  Gloucester  (Mass.)  Daily 
Times,  dropped  dead  in  the  press  mom 
of  the  paper  last  week,  aged  64  years, 
lie  had  been  connected  with  the  paprr 
practically  all  his  life. 

EMMUIK*  Bi.AXciir  Woopwako 
WILLI,  aged  94.  a  Ctah  pioneer  and 
widely  known  as  an  editor  of  women's 
publications,  died  in  Salt  Lake  City 
April  25. 

Miss  Kate  Lowe,  daughter  of  the  late 
Col.  Robert  G.  Lowe,  who  at  the  time  of 
his  death  was  sice-president  of  A.  H. 
Bclo  &  Co ,  died  in  Galveston  Inst  week. 

Ro*** i  C.  Newman,  aged  33,  formerly 
a  reporter  on  newspapers  in  Savannah 
and  Macon,  died  suddenly  in  Macon  re- 
cently from  acute  indigestion. 


James  C.  Fr*se».  woods  superintend- 
ent at  Sturgeon  Falls  (OnL)  for  the 
Spanish  River  Pulp  &  Paper  Company, 
and  a  well  known  lumberman,  died  sud- 
denly on  May  1. 

James  Hewhy  Johnson,  veteran 
printer  of  the  Buffalo  Courier,  died  sud- 
denly in  that  city. 

Michael  J.  Dowunc,  former  newspa- 
per man  of  Olivia,  Minn.,  died  in  St 
Paul  of  overwork  April  25,  aged  55 
years.  He  founded  and  edited  the  Ren- 
ville Star  Farmer,  He  had  been  speaker 
of  the  state  house  of  representatives  and 
secretary  of  the  National  Republican 
League  and  was  a  banker  the  latter 
part  of  his  life.  In  boyhood  Mr.  Dowl- 
ing  lost  both  legs  below  the  knees,  a 
forearm  and  most  of  the  remaining  hand 
by  freezing  in  a  blizzard. 


James  J.  Hasson,  formerly  for 
with  the  old  New  York  Press,  died  last 
week  at  his  residence  in  West  New 
Brighton,  N.  Y-,  aged  44  years.  Since 
retiring  from  newspaper  work  Mr.  Has- 
son has  been  in  the  city  service. 

John  William  Postcate.  connected 
with  the  editorial  staffs  of  the  New 
York  Globe  and  the  Literary  Digest,  died 
in  Brooklyn  May  2,  agid  70  years.  Mr. 
Postgate  was  a  native  of  England.  At 
times  he  was  Sunday  editor  of  the  New 
York  Herald,  mining  editor  of  the  New 
York  Sun  and  editor  of  the  American 
Mining  News. 


Alden  Pierson,  art  director  of  the 
American  Magazine,  died  suddenly  May 
3  in  New  York. 

Giovanni  Baptists  Rocchi,  treasurer 
of  II  Prngiesso-Italo-Americano  of  New- 
York,  died  of  apoplexy  May  1  at  hi* 
home  in  Brooklyn,  N.  Y. 

Mas.  Josephine  Howard,  a  member 
of  the  American  League  of  Pen  Womrn, 
died  in  San  Francisco,  April  23.  after 
several  month V  illness  She  also  was 
associated  with  the  American  Poetry'  So- 
ciety  and  the  Browning  Society  of  New 
York  City.  Mrs.  Howard  was  decorated 
by  the  Shah  for  her  musical  works.  It 
was  she  who  composed  the  "Turkic 
Patrol."  made  so  popular  in  this  coun- 
try by  Sousa,  for  which  she  was  decorat- 
ed by  the  Turkish  Government 

Sami-ei.  Lauiuibn.  well-known  in  the 
lithographic  and  printing  trades, 
last  Friday  at  Melrose  Park.  Pa. 


Sister  of  E.  W.  Scripps 

Funeral  services  of  Miss  E.  Virginia 
Scripps,  sister  of  It.  W.  Scripps,  were 
held  this  week  in  London.  England, 
iollowing  her  death  in  Egypt  last 
week.  Final  interment  will  be  a: 
Rushvillc.  111. 


Jonas  Kupponheiner 

Jonas  Kuppenheinier,  president  of 
the  House  of  Kuppenheinier,  Chicago 
clothiers,  died  in  Lake  Forest,  III., 
May  4.  aged  67  years. 


STILL  GAINING 

ANOTHER  month  (April) 
rolls  by  and  The  Herald  is 
again  the  only  New  York  morn- 
ing newspaper  that  shows  a 
gain  in  advertising  lineage  over 
the  same  month  last  year. 

For  the  first  four  months  of  this  year 

THE  NEW  YORK  HERALD 

GAINED  289,696  Line-  of  AdvertUing 


compared  with  the  same  four  months 
last  year. 

The  Herald  is  the  only  New  York 
morning  newspaper  that  has  shown  a 
gain  in  advertising  lineage  to  date  in 
1921,  compared  with  1920. 

To  show  a  gain  this  year  over  the 
tremendous  volume  of  advertising  in 
The  Herald  last  year  is  a  distinction 
that  comes  only  to  a  newspaper  that 
produces  unusual  results  for  its  ad- 


The  New  York  Herald  carries  more 
Display  Advertising  than  any  other 
New  York  morning  newspaper,  with 
one  exception. 

THE  NEW  YORK  HERALD 
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GEORGIA  AWAITS  THE 
L  C.  M.  A.  MEMBERS 


"Every  Delegate  Will  Say,  after  Visiting 
Columbue,  That  Ha  Would  Not  Have 
Miued  It  for  a  Million  Dollar.." 
Says  Chairman  Page 

WwM  I*  Earns,  a  hMUttta) 
GaLVNMff,  r,a .  May  A.  The  scene  is 
all  set  in  this  busy  little  city  for  the 
reception  of  the  member*  of  the  Inter- 
national Circulation  Managers'  Associa- 
tion from  alt  parts  of  tlic  United  States 
and  Canada,  who  are  due  here  May  10 
for  their  twenty-third  annual  convention. 
It  will  l>e  the  first  time  in  it*  M  story  that 
the  [,  C  M.  A.  has  met  in  a  town  of  less 
than  150,000  population,  and  Columbus  is 
determined  to  prove  that  no  mistake  was 
made  when  the  organization  accepted  the 
invitation  of  \V.  E.  Page,  general  man- 
ager the  Columbus  Ledger,  last  year  in 
St.  Louis.  Cotumhut  is  bent  on  showing 
that  the  smaller  town  atmosphere  results 
in  better  conventions  than  those  held  in 
the  bigger  cities,  at  any  cost. 

"We  want  to  make  it  plain,"  said  Mr. 
Page  to  the  representative  of  Eritrv*  A- 
Pi  iiLisitrn  today,  "that  although  Colum- 
bia is  the  smallest  town  that  ever  has 
had  the  pleasure  of  being  host  to  the 
I.  C.  M.  A.,  it  is  going  to  eclipse  any 
meeting  every  held  on  entertainment 
features. 

"Every  reader  of  Eiiitop  &  Fcblisheji 
alreadv  has  seen  that  a  splendid  program 
for  the  business  sessions  has  been  com- 
piled by  Chairman  J.  M.  Anncnbcrg.  of 
the  Philadelphia  Ledger,  and  his  program 
committee,  but  the  recreation  between 
and  after  sessions  will  be  the  feature 
de  luxe 

"We  are  satisfied  that  Fort  Reiming, 
which  is  the  only  military  school  of  its 
kind  in  the  world,  had  considerable  to 
do  with  Columbus  securing  the  conven- 
tion. This  big  military  institution  covers 
an  area  of  98,000  acres.  The  minimum 
force  stationed  there  i»  ahnut  5000  men. 
The  fort  is  so  arranged  that  it  can  care 
for  a  division  of  men  at  any  time  Any 
battle  fought  during  the  World  War  can 
be  reproduced  at  this  reservation.  The 
tamp  authorities  have  agreed  to  give  a 
demonstration  on  the  night  of  May  11. 
showing  troops  in  action  at  night,  with 
the  usual  lighting  arrangrment-  employed 
during  battle. 

"The  I.  C.  M.  A  members  will  all  be 
stationed  in  the  front  line  trenches  and 
will  have  an  opportunity  to  see  every 
movement  made  As  nothing  hut  ball 
ammunition  is  used  during  these  demon- 
strations, it  i«  much  more  spectacular 
than  blank  rartiidgcs.  Huuses  and  trees 
are  swept  aside  by  the  big  shells,  making 
the  battle  as  realistic  as  though  in 
France. 

"There  arc  other  features  on  the  en- 
tailment program  which  will  he  very  at- 
tractive, such  as  a  big.  old-fashioned, 
southern  barbecue,  ami  a  genuine  old- 
time  fish  fry  We  believe  that  every 
drb'gate  to  this  convention  will  say.  after 
he  has  be«n  to  Columbus,  that  he  would 
not  have  missed  it  for  a  million  dollars." 

The  officers  of  the  L  C  M.  A.  whose 
terms  expire  at  the  Columbus  convert- 
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It  is  expected  that  A.  Lincoln  of  the 
St-  Louis  Post  Dispatch,  will  lie  elected 
president,  as  it  is  the  custom  to  advance 
the  first  vice-president  to  the  executive's 
chair.  Mr.  Lincoln  is  now  the  second 
ranking  officer  and  lias  many  years  of 
valuable  work  for  the  I.  C.  M.  A.  to  his 
credit. 


CIRCULATORS' 


RECALLING  his  earlier  days  as  a 
newsboy  and  newspaper  man.  Presi- 
dent Harding,  in  a  letter  to  Harry  E. 
Burroughs  of  Boston,  said  that  no  inci- 
dent of  the  recent  campaign  pleased  him 
more  than  a  call  he  received  from  a 
delegation  of  former  newsboys  of  his 
own  paper.  "The  testimony  of  their 
friendship  and  loyalty  touched  me  very 
deeply."  lie  w  rote. 

The  President'*  letter  expressed  re- 
gie! at  his  inability  to  attend  a  forth- 
coming reunion  of  the  Boston  lix-News- 
boy  Association.  "Organizations  similar 
to  your  own  have  grown  up  in  many 
cities  to  the  great  advantage  of  the 
newsboys  and  also  of  their  members," 
the  President  said.  "It  is  a  fine  thing 
that  the  men  who  have  graduated  from 
such  humble  beginnings  into  places  of 
importance  and  influence  in  the  world 
sh.  uld  continue  their  interest  in  behalf 
of  the  boys  who  come  after  them" 

H.  II.  Fris.  circulation  manager  of  the 
El  Paso  (Tex.)  Herald,  will  leave  for 
Mexico  City  about  May  10.  slopping  at 
principal  cities  on  the  way  to  make  ar- 
rangements for  an  excursion  party  the 
Herald  is  to  conduct  into  Mexico  this 
month.  This  will  necessitate  Mr.  Fris 
being  absent  from  the  I.  C.  M.  A.  con- 
vention  at  Columbus,  Ga.,  next  week 
for  the  first  time  in  a  number  of  years. 

The  newsboys  of  the  Topeka  (Kan.  i 
Daily  Capital  and  the  State  Journal 
were  the  guests  of  the  American  Legion 
at  the  Grand  Theatre  where  their  min- 
strel revue  was  put  on  bv  Capital  Post 
So.  L 

The  Ituffaln  Evening  News  is  con- 
ducting a  popularity  campaign,  winners 
of  which  will  see  the  Dempsey-Car- 
pentier  light  at  Jersey  City  on  July  2 
with  all  expenses  paid.  The  winners 
will  be  selected  in  May  and  ten  in  June, 
coupons  only  determining  the  winners. 

K-irl  VVellman.  representing  the 
Wichita  (Kan.)  Eagle  newsboys,  pre- 
sented the  Children's  Home  with  a 
beautiful  silk  American  flag 

Phil  M.  Knox,  for  the  past  year  in 
charge  of  "welfare  work"  on  the  St. 
Paul  Daily  News,  has  heen  transferred 
to  the  mail  circulation  department. 

To  encourage  San  Francisco  carriers 
to  save  systematically  and  to  help  them 
to  practice,  thrift  the  Anglo-California 
Trust  t  ompany  has  put  up  cash  prizes 
nf  $100.  S50  and  $25  which  will  be 
awarded  to  the  boys  who  have  the  most 
satisfactory  accounts  to  their  credit  at 
the  end  of  a  year. 


INDIANA 


Another  force  that  has  helped  make 
possible  Indiana's  industrial  develop- 
ment is  the  ease  of  obtaining  power. 
Although  the  Hoosier  rivers  are  lack- 
ing in  good  dam  sites  and  the  supply 
of  gas  seems  nearly  exhausted,  coal  of 
excellent  steaming  qualities  is  cheap 
all-over  the  state. 

This  is  only  one  of  the  reasons  that 
go  to  make  Indiana  a  profitable  terri- 
tory  to   advertise    your  product. 

Indiana  newspapers  are  good  news- 
papers-they  get  to  the  people  and 
co-operate  in  making  Indiana  more 
and  more  proud  of  Hoosierdom. 


"Crawford,  vitle  Review   (M) 

Dacatur  Democrat   (E)  3,114 

EvenrrilU  Courier   (M)  23,813 

Evan.ville   Courier   (S)  21,318 

••Fort  Warn*  Journal-Gazette  (M)  25.406 

••Fort  Wayne  Journal. Gazette   (S)  23,829 

■Fort  Wayne  New.  and  Sentinel  (E)  34,715 

'Gary  Eeetunf  Poet   (E)  6,789 

•Indianapolia  New.   (E)  118.205 

LaPorta  Herald   (E)  3,638 

Richmond  Palladium   ,  (E)  11,937 

South  Betid  New.  Time*   M)  10,61?) 

South  Bend  N.w.-Timea  (E)    6,551)  I7>,6S 

South  Bend  Tribunal   (E)  17,028 

Terre  Haute  Tribune   (EcLS)  21,670 

•Vincennee  Commercial   (MAS)  4,832 

Government  Statement.,  April  1,  1921. 
•A.  B.  C.  Publishers'  Stateeneote,  April  1,  1921. 
•■A.  B.  C.  Publishers'  Statement.  October  1,  1920. 
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ZONE  RATES  MAY  GO,  PUBLISHERS  HOPE, 
AFTER  CONFERENCES  IN  WASHINGTON 


Editor   &   Publisher  for  May    7,  1921 

HUNCHES 


Flat  Rate  of  Cent  and  Half  for  250  Miles  and  Two  Cent*  Beyond 
Proposed — Abolition   of  Scheduled 
Unofficial  Administration 


WASHINGTON,  May  h.  -Adminis- 
tration policy  with  respect  10  rc- 
vi-iou  of  second-class  mail  rale*  has 
conic  In  the  fore  in  the  discussions  here 
of  the  past  week.  There  is  just  i  possi- 
bility that  some  sort  of  formal  expres- 
sion may  he  forthcoming  at  an  early 
date  in  spite  of  an  inclination  at  present 
■  n  some  influential  quarters  to  temporise 
until  the-  regular  session  of  Congress  in 


It  i»  the  hope  of  the  magazine  and 
periodical  men  who  have  l-ccn  discus- 
sing the  question  with  administration 
officials  to  bring  out  a  bill  which  would 
carry  indorsements  by  the  President  and 
the  Postmaster-General.  That  seems  to 
saror  somewhat  of  optimism  at  this 
time.  The  President  has  not  been  able 
to  give  much  thought  to  the.  question 
and  Mr.  Hays  is  represented  as  believ- 
ing no  general  revision  of  the  second- 
class  rates  should  be  undertaken  with- 
out further  time  and  study. 

No  RsratM  to  Ou  Rate 
There  appears,  to  be  good  ground  to 
believe  that  the  bill  to  lie  supported  by 
the  publishers  will  provide  for  repeal  of 
the  sone  system  established  by  Post- 
master-General Burleson  through  the 
able  co-operation  of  Representatives 
Kitchin  and  Moon  There  is  nu  chance 
whatever  of  returning  to  the  old  flat 
rate  of  a  cent  a  pound  without  respect 
to  distance  and  the  magazine  publishers 
are  said  to  realize  that.  Their  present 
program,  it  is  stated,  would  he  to  ac- 
cept without  a  tight  a  bill  providing  for 
a  flat  rate  of  H,  cents  for  the  first  250 
miles  and  2  cents  beyond.  The  purpose 
of  that  would  be  to  take  care  of  the 
newspapers  and  smaller  periodicals  in 
the  lower  charge  ftir  a  250-mile  radius. 

Some  Republican  members  of  the 
House  Cnmmittec  on  Postofficcs  and 
Post  Roads  arc  said  to  look  with  favor 
'»sis  of  charge.  So  far,  how- 
no  expressions  have  come  from 
of  the  Ways  and  Means  Com 
who  would  have  much  to  say 
about  any  proposal  which  to  them  would 
involve  a  loss  of  revenue.  Even  a  casual 
reading  of  Secretary  Melton's  letter  on 
taxes  to  Chairman  1-ordnry  should  make 
plain  the  necessity  for  the  Republican 
Congress  to  tread  lightly  in  all  matters 
pertaining  to  revenues.  Every  time  the 
question  is  raised  as  to  reducing  this 
tax,  or  repealing  that  or  modifying  this, 
the  parly  managers  will  have  to  ponder 
its  effect  on  the  men  of  average  income 
who  have  l*en  informed  by  Mr.  Mel- 
lon they  can  expect  no  reduction  in 
rates  for  at  least  two  rears. 

WoM  Cit  Olt 
From  all  indicatinns  the  leaders  have 
their  work  cut  out  for  them,  without 
any  further  complications,  and  the  rad- 
icals in  lnith  houses,  it  may  be  taken  for 
granted,  will  make  the  welkin  ring  with 
their  eloquent  sympathy  with  the  men 
whose  income  taxes  cannot  now  he  re- 
duced* 

A  draft  of  a  Mil  lias  been  prepared 
for  submission  to  the  house,  I  Kit  its  rep- 
rc<mtatinn  has  been  deferred  until  a 
better  estimate  of  administration  senti- 
ment could  be  obtained.  The  only  ex- 
pression of  a  positive  nature  has  bren  a 
suggestion  that  the  newspaper  and 
magasinc  publishers  shi.uld  be  content 


F.OItDS  ft  PmiiHii) 
to  nasi  Congr.>»  enact  the  bill,  con- 
templated during  previous  sessions,  can- 
celhng  the  additional  increases  provided 
for  in  the  series  of  graduated  ads-ances 
in  the  lone  system.. 

It  will  be  recalled  that  Representative 
Fcss  of  Ohio  sponsored  a  bill  during 
the  66tli  Congress  to  suspend  the  in- 
creases which  subsequently  became  effec- 
tive on  July  1.  1920.  The  measure  failed 
of  enactment  in  the  rush  to  get  away  to 
ihe  hustings  to  hattle  for  the  Presidency. 
Representative  Madden  of  Illinois  was 
its  champion  in  the  post  office  committee 


.Ifmuirtatf  editors  inj  city  fdtlrrl  art  iJwti 
nu  the  Iwkvml  fer  I***/  d»J  fe*tmrt  *de*i  i.Wf 
tam  be  uie4  toeattj.  Enron  ft  Pcsi-ismis  tei/J 
fimy  $1  joe  edek  kumch  fmbtitkrd  iini/rr  tnu 
head  1  he  fttl  Mai  the  Anne*  u  »  'U'  bring 
worked  imcmttmtly  in  yo»r  ri.'y  ieet  met  ber 
If    /tern    IMIJ    department     Aidren   your  earn- 

ajfclfjM  to  the  llewcn  Emro* 

The  New  York  Evening  World  is 
offering  a  cash  prize  for  a  photograph 
<:i  the  largest  family  group  native  of 
New  York  City.  Many  photographs 
have  been  submitted  and  thi  contest 
is  attracting  great  interest.    P.  C. 


Facts  laid  before  Republican  leadets 
are  said  |o  have  been  convincing  on  the 
point  of  heavy  losses  in  revenue  to  the 
Government  through  the  workings  of 
the  zone  system;  in  other  words,  that 
the  mails  now  are  carrying  the  most  ex- 
pensive (to  them)  kind  of  second-class 
matter,  while  the  heavy  consignments, 
easy  to  handle,  are  going  by  freight  ami 
express.  It  is  stated  that  one  organiza- 
tion is  shipping  around  40  per  cent  of  its 
editions  and  thereby  savii-.g  thousands 
of  dollars  every  month  in  postage.  The 
postal  service  has  been  left  to  handle 
the  single  copies  delivered  by  letter  car- 
rier. 

Since  it  was  largely  through  the  in- 
fluence of  the  smaller  dailies  and  the 
rural  press  that  the  zone  system  was 
written  into  law  the  present  attitude  of 
that  element  of  the  newspaper  business 
is  being  viewed  with  interest.  It  is  said 
that  the  gains  in  forrign  advertising 
have  not  been  according  to  expectation 
through  the  exclusion  of  metropolitan 
papers  and  magazines,  and  the  little 
papers  have  lost  valuable  ads  of  the 
larger  publishers. 


The  Standard  Size 

Fnr  newspapers  bss  become 

8  Cols.  12  Ems;  6  Pt.  Rules 

on 

68&  34-in.  Newsprint  Rolls 


e  with  your  | 
figure  the  saving. 

by  the  Wood  Dry  Mat 


.  li.'-'rrJJ    fAqulVltl  tO 

Wood  Flong  Corp. 

Avcaus,   New  York 


"What  a  Dollar  Will  Buy'' is  a  new 
daily  feature  of  the  Brooklyn  Ragle. 
Below  is  what  the  Eagle  dollar-bar- 
gain hunter  found  in  Brooklyn  stores 
t  nc  day  last  week; 

 12      I  •!<•«-  tuutsaaa...  JO 

.20       2  Ih*.  .,n.lr  14 

......  .t:  l  J<.t  nw  30 

—  •  i>*  ■  i-i  li'~J   to 

12  K  the  pStMM  25  12  lemon.  It 

12  lb.,  onson.  25 

iVoo  |l.00 
The  prices  given  each  day  arc  pre- 
ceded by  a  paragraph  discussion  tell- 
ing in  what  district  of  the  city  to  rind 
them  without  mentioning  any  firm  or 
rraler  names  — R.  T, 


I  lb. 


pioval  of  the  judges  become  members 
Of  the  Cartoon  Club,  now  reputed  to 
lie  the  largest  kiddies  club  in  centra.1 
and  northern  New  York.  "Steve" 
I  Edgar  Schider).  the  Post-Standard 
cartuonist,     originated     the     idea. — 

M.  E.  P.   

A  good  way  to  get  news  for  a  dull 
day  is  to  hasc  a  reporter  ask  about 
fifteen  different  people,  or  more,  in 
the  town  their  opinion  on  certain 
topics  of  the  town  or  of  the  day.  Run 
the  opinions  obtained  as  a  regular 
story,  putting  the  most  startling 
opinion  first.  The  desire  to  see  one's 
limine  in  print  is  atrong.  but  the  de- 
sire to  sec  what  one's  friend*  and 
neighbors  think  is  stronger. — G.  II.  I) 

NO  DAMACES  FOR  FALSE  NEWS 
New   York   Court   Hold.  No 


The  Syracuse  Post-Standard  (N. 
Y.  I  gives  cash  prizes  as  well  as  other 
awards  and  membership  into  the 
Kiddies  Cartoun  Club  to  amateur  car- 
toonists who  suhmit  the  best  finished 
sketches  of  incompetc  pen  drawings 
published  every  week.  Hawkshaw, 
Wide  Awake  Willie,  the  Gumps,  and 
other  comic  characters  arc  used  as 
subjects.  Thr  contestants  are  re- 
quired to  complete  the  picture  sug- 
gested in  the  weekly  advertisement, 
and  add  words  of  their  own  in  order 
to  make  a  complete  cartoon.  Chil- 
dren  whose   cartoons  meet   the  ap- 


John  M.  Ticrney.  Justice  of  the  Su- 
preme Court,  dismissed  May  3  the  com- 
plaint in  thr  suit  brought  by  Gaston  Jail- 
let  of  Newark.  N.  J.,  against  Joseph 
Cashman,  treasurer  of  DOWi  Jones  Ik 
Co.  The  suit  was  the  aftermath  of  an 
alleged  incorrect  report  sent  out  on 
March  8,  1W0,  on  that  company's  ticker 
regarding  the  effect  of  a  decision  of  the 
United  States  Supreme  Court  on  the 
taxable  status  of  stock  dividends  as  in- 
come. 

"I  think  that  the  relation  of  the  de- 
fendant association  to  the  public  is  the 
s;ime  as  that  of  the  publisher  of  a  news- 
paper." wrote  Justice  Ticrney  in  his 
opinion.  There  is  a  moral  obligation  on 
everyone  to  say  nothing  that  is  not  true, 
but  the  law  does  not  attempt  to  impose 
liability  for  a  violation  of  that  duty  un- 
less it  constitutes  a  breach  of  contract, 
obligation  or  trust,  or  amounts  to  i 
deceit,  lilxd  or  slander.'' 


Prie.  War  in  Utic.  . 

(fascial  Ezitrot  &  Pnuiaul 
Ctica.  X.  Y„  May  3—  A  newspaper 
price  war  is  on  in  this  city.  It  w-as 
started  by  the  Telegram  on  Monday 
reducing  its  price  to  one  cent  a,  copy 
within  the  city.  Tuesday  the  pub- 
lishers of  the  Press  followed  suit,  feel- 
ing that  they  must  take  action  to  meet 
the  situation  and  protect  their  inter 
ests.  The  Observer  and  the  Hcrald- 
Dispatch  have  not  yet  announced  their 
intentions. 


Newark  Morning  Ledger 

NEWARK  NEW  JERSEY 

ONE  RATE  to  Local 
and  Foreign  Advertisers 

Member  Audit  Bureau 
of  Circulations 

Price  of  Daily  Reduced 
April  first  from  3c  to  2c 

Only  Morning  Paper  in  Industrial 
Section  of  a  Million  Population 


CONE,  HUNTON  &  WOODMAN 

Representatives 


NEW  YORK     ::  CHICAGO 


DETROIT     :;     KANSAS  CITY 
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AS     LIVE    AS  EVER 


V  Y.  American1!  Talks  On  Advertis- 
ing Maintain  Hiuh  Interest 

Kvery  day  for  three  months  the  N\'»' 
York  American  has  carried  on  its  in  ml 
p4gr  a  column  advertitemcnt  r.iirned 
to  help  stabilize  and  re%italitc  business 
Condition*  and  promote  a  general  inter- 
est in  newspaper  ads'ertigimc.  One  hun- 
dred and  fifty-five  other  newspapers 
have  carried  these  same  advertisenH'iits 
in  en.operalion  with  the  Ameriian  be- 
cause they  have  a  common  interest  in  the 
outcome  of  the  campaign. 

These  mcs'ifics  appear  in  newspapers 
having  a  daily  circulation  in  excels  of 
4.000000  rnpics  and  a  Sunday  circu'ation 
of  5,000.000  copies.  If  each  newspaper 
has  only  two  readers  the  nnmhrr  of 
people  who  see  them  dailv  is  not  >ss 
than  10.000.000. 

The  ropy  furnished  has  heen  urillcii 
hy  some  of  the  best  advertisement  writ- 
ers in  the  country.  It  has  been  grave 
anil  gay,  bristling  with  argument  or 
telling  a  good  story,  presenting  fart*  or 
dealing  with  possibilities. 

A  few  days  ago  Richard  A.  Foley, 
the  well  known  advertising  aseitt  uf 
Philadelphia,  look  his  pen  in  hand  and 
wrote  a  clever  column  of  adaptations 
from  Mother  ("muse's  nursery  rhytrev 
Their  character  is  indicated  by  the  fol- 
lowing extracts : 

"H«»  sitvertMine  made  any  ijinerrnee  in 
lifr  anil  manner*: 


"Of  cosir*r  ti  h.ts. 

'  l  ive  public  frnerallr.  has  been  lertoreil 
about  it  and  lold  a  great  deal  about  il,  anil 
perhipe  aotnctimri  II  raaeei  dry  resiling, 
but  let  us  are  H  we  cannot  ret  aniilner 
angle  on  the  subject 

''Suppose,  for  example,  thzt  ad»r*tl*lne 
had  been  a  real  economic  fnrcr  in  tbe  era 
when  the  Mothrr  Cinrt*e  jrniilei  icif  writ- 
ten— anal  a  dinTercnce  it  wnulil  have  made 
in  ibusc  deligfclltil  rhyme*,  uf  L-lnlillioo4 
days 

"For  eaample,  it  in  lanir  dar*  lane  bad 
been  ae*VTtt*ina,  Mother  ItuMiaiil'*  CUfi- 
board  would  Kimly  havr  been  bare,  be- 
csusr  brr  liita«rker|niiK  would  have  been 
made  eatr  tsy  advrrtiuiiH.  Nu  il'-ratt  this  it 
the  way  the  jingle  wauUI  base  lead: 

014  Mfhrr 

Skt  tern'  t*  the  m»*-aa'./ 
To  art  her  *,!■>»  doo  a  hame. 

:  -i.  —  the  pot  there 
She  foaad  ferea  kiwdt  a'  trade- 
marked  ctr e*li  ojrerltaed  *  - 1,  -  i 
reuiai.  it.iku.  i.  idtn  and  toojtifl, 
!.-r  .'i,  ,  jai'msa,  jams,  jtt- 
lift  and  eomned  Joap. 

'That's  the  way  ike  prepared  (of  kef  own. 

"Thru    emiliai!    Little    Mile    Mallet  - 
wh-->  eon  inuRine  a  clnlil  today  eotltig  any 
iTi-h    Fnnli*lme*»    a*    'ruidx    and  whey.' 
"Her*"*  the  way  il  would  probably  run: 

(Mi  Mm  .Unfit 
Sal  en  <i  fwdVt 

.Vet    ■        mrdz  ana*  whey, 
lattead.  the  ate  eitokxet 
■fad  read  little  baalnea 

.Vne  raw  advertised"  yesterday." 

It  is  through  this  variety  of  copy  that 
the  interest  of  the  readers  is  kept  alive 
from  day  to  day  and  the  message  the 
advertisements  convey  is  driven  home. 


K.  C.  Sue  Moen.  N.  Y.  Office 

The  Xcw  York  office  nf  the  Kansas 
City  (Mo.)  Star  is  now  located  at  15 
East  40th  street.  Room  1209. 


The  great  industry  of  the 
Northwest— the  seeding  and 
tilling  of  the  soil— is  going 
forward  undiminished,  the 
same  this  year  as  last.  Its 
demand  for  manufactured 
goods  is  active.  Your  fastest 
and  most  economical  route 
to  this  market  is  through  the 
selling  space  preferred  by  the 
wholesalers  and  jobbers  of 
Minneapolis  who  have  pre- 
ferred The  Journal  by  an 
average  of  66  per  cent  more 
advertising  than  used  in  any- 
other  Northwest  newspaper. 

THE 
MINNEAPOLIS 
JOURNAL 

-J?.  pre-.e-aiW  m  J\Vw  York,  Chiemwm.  dnJ 
\jn  Frammca  by  O'Hmt*  €t  Orwnt** 


OWA 


One  of  the  chief  factors  in  Iowa's 
prosperity  by  crops,  and  livestock 
is  its  system  of  roads,  which  connects 
every  town  and  market  center  of 
1,000  population  or  more  by  a  hard 
road.  More  than  75*  c  of  the  farms 
are  located  on  these  roads. 


By  the  use  of  these  same  highways  the 
daily  newspapers  have  no  difficulty  in 
covering  their  territories  thoroughly. 

National  Advertising  in  the  Iowa  daily 
newspapers  gets  to  the  farm  house  regu- 
larly. Tell  your  story  through  this  list 
of  representative  dailies. 


Clrcu-  Rata  for 

latlon  5.000  lines 

Burlington  Hawk  Eye   (M)  10,401  .035 

Burlington   Hawk. Lye   (S)  12,960  .035 

'Cedar  Rapids  Gazette   (E)    19,005  .055 

Council  Bluffs  Nonpareil   (EdtS)  15,147  .05 

'Davenport  Democrat  &   Leader   (E)  15,153  .06 

'Davenport  Democral  4k  Leader   (S)  17,332  .06 

Davenport  Time*   (E)  24,322  .OB 

Or,  Moines  Capital  (E)  49,605  .14 

Dm  Moinez  Sunday  Capital   (S)  33,931  .14 

Dei  Moinea  Register  and  Tribuna .  .  .  .  (MAE)  111,560  .20 

Daa  Moines  Sunday  Register  (S)  92,761  .20 

-Iowa  City  Hi  en. Citizen  (E)      6,847  .035 

"Maaon  City  CI. -he  Gazette   (E)     9,516  .035 

'Muscatine  Journal  A  News  Tribune  (E)     7,991  .035 

Ottumwa  Courier   (E)  12,373  .05 

Sioux  City  Journal   (MAE)  51,723  .11 

Sioua  City  Journal   (S)  33,795  .11 

"Waterloo  Evening  Courier   (E)  15,554  .05 

Government  Statements,  April  1 ,  1 92 1 . 

*A.  B.  C.  Publisher's  Statement,  April  1,  1921. 
"A.  B.  C.  Audit,  October  1,  1920. 
''Publisher's  Statement. 
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WHAT  OUR  READERS  SAY 


la  Commercialism  Smothering 
Journalistic  1-le.l.? 


Omaha.  Neb-.  April  30,  1921. 

Tp  K»iti>R  ft  PuM-l IHta;  Your  qitetiion 
"1  •  rnminrrculuin  bnothcring;  JoomalitiK 
IiItjI*  ?"  i> ,  in  «ab*tSRC*,  tbf  very  tirn  dif 
I    i«lntiU<l    to  »u«*r*l 

I 


of  the  villtorul  tlut  *-»  (labltiacd.  Thi«  ia 
why  ar*  uk  you  t»  *ei  ma  Km  right.  Wc 
are  lucrabcrs  ol  lit  A.  B.  C,  aod  axe  in  the 
field  fur  good. 

Triutinf  you  will  five  tfcta  your  immediate 
atteutKui,  we  remain. 
Your*  wry  truly, 

DAILY  AMERICAN  TRIBUNE, 
Joam  P.  Coir.ia,  Bu.  M,r. 


I.  Y.  RADIO  RATE  UP 


lU-d   to  <u«r«t  in  an  iwocu- 

.erkifia  inform  a»(inf  tnul.llr    Loain*  Money, 

&1  editor*  and  circulation  man-  •  *' 


For  tarw  tw©  jmup*.  I  mutt  «ay  at  the 
oviari.  are  vitally  concerned  in  obtaining  an 
an.wer.  Tar  caprrtciicc*  of  the  circulaUim 
nvcTi  muni  be  frankly  recimrtteil  before  the 
■  ju-r.t.nr.  it  antverrd.  And  the  IdcaJi  the  man- 
aa;inf  edttura  attribute  tu  their  p*(Kr«  siuat  be 
very  intimately  diatecled  and  clearly  under- 
»U>.nI.  an  mell,  if  we  are  to  acltlc  anything. 

Mr  nwn  belief  U  that  mauagief  editor*  and 
eircuLatton  men  have  been  working;  too  far 
apart.  Thia  had  brought  on  RLiiuudcrauindiBc 
autl  cutiluaiufi.  The  circulation  men  have  not 
alnaya  clearly  understood  or  bad  regard  for 
the  ideal*  oi  their  papera.  While  the  manag- 
ing editor*  haT<  tomeiimea  been  at  fault  be- 
cause-  they  impoied  wrong  ideals,  aod  have  ex- 
pected the  circulator*  to  liTe  up  to  them  in 
putbirvg  naper  salr*.  The  managing  editor*, 
m  some  casr»  have  not  understood  the  buainesf- 
«M  of  newspaper  prnWema.  and  the  circu' 
latorv,  in  other  caar*. 
inlrrot  themielvei 
the  producti 


li: 


aper  promrma,  ann  me  nrcu 
caan,  have  nwt  lahrn  time  t< 
vet  »i  ideal*  a.  atimitUnta  U 
of  a  discerning  and  cunteien 


liecu**-  new*p*per  hwi 
uird  .1,  beeauae  muij 
tout  anil  gamed  becaua 


The  r<-*-.il:  of  thit  laaneat  and  failurr  to  co- 
or*rale  t%  that  many  nrwtpaper*  have  nut  built 
on  *.lid  grnund,  and  there  nbvioutly  haa  been 
an  unfortunate  drift  in  the  direction  of  ar. 
untoward  and  evetilually  unprolitable  jimrnal 
Tint  drift  did  nut  develop  oeceatarily 
desired  it  or  die- 
did  out.  But  it  took 
thu  very  Ujcneas- 

I  |  i  .hr-li;  r  j  u:  u.i  i>  si,  I  ii)  ahc  -  »,  be- 
uiikr  after  all  ihe  lurid,  vulgar  kind  of  jour- 
iiali»m  it  nut  a*  profitable,  in  the  long  run,  as 
ihe  *cdate,  (eH^ntihle  land.  No  one  need 
iK.int  id  temporary  successes  of  "yetlow"  jour- 
nal* jo  try  to  disrrove  my  contention.  1  say 
wilhuui  equivocation  that  there  have  been  more 
failure*  than  tuccesiei  among  yellow  journal*- 
Auft  1  say.  too,  that  no  matter  bow  profitable 
particular  yellow  journals  have  beenme.  they 
could  have  become  more  profitable  had  they 
u»ed  the  aame  aggrenive  methods  in  their 
circulation  department  but  dedicated  their  news 
columns  to  more  conacirnticus  and  higher 
standards. 

You  fay  "there  ii  a  sad  perversion  of  pssbUc 
taste  which   forces  it   (the  presa) 

largely  to  be  what  tt  is."  Very  true,  Bui 
this  perrerwon  has  been  crratrd  to  a  major 
degree  by  the  press  itself — at  least,  the  press 
unwittingly  has  fed  it,  and  given  it  strength 
to  grow  and  demand  more  and  more  acaiidaj. 

It  is  time  for  nevrtpaperi  thtt  want  to  pre- 
■erve  their  ideals  to  fend  and  cultivate  the 
happy  ground  that  lira  this  aide  of  commercial 
inn,  hut  snugly  adjacent  fo  worthy  ideal*. 
The  way  1o  do  it  ia  to  unite  the  forces  that 
create  tte  newspaper  with  those  that  sell  and 
deliver  it  to  the  public.  Each  should  function 
in  harmony  with  the  other,  and  the  circulation 
man  and  the  managing  editor  should  be  able 
ich  other's  aims  aod  . 


There  ts  a  disease.  I  _ 
which   newspapers  are   sulfering.     But  it 
not  a  serioos  one  so  far  as  a  cure  ia  concerned 
We  have  only  to  adhere  to  a  simple  Hut  never- 
theless satisfying  diet  to  bring  about  a  normal 

tulte  and  a  greatly  improved  disposition.  We 
are  only  to  give  the  public  the  belter  and 
mare  tenons  tbiegs,  in  s  way  to  attract  and 
please  them,  t«  draw  them  back  tn  the  place 
where  they  will  reuulre  and  reward  •■jo*  tnur- 
nslnm.  The  public  does  not  crave  journalistsc 
intoxication,  It  want*  the  kind  that  educates 
*r-d  mfiirm*  it,  wants  the  kind  that  brings  toy 
and  rrf  remkment  and  encouragement,  rather 
limn  the  kind  that  require*  enormous  helpings 
<.f  cracked  ice  to  enable  It  to  survive.  The 
(taper  that  recognlaes  this  will  prosper — and 
a*  to-'ii  as  managing  editors  and  circulation 


thi 


oppnr 


nut    begin  to  make  joint  use 
(unities  that  recognition  will  come. 

L-<mmercialism  IS  smothering  journalistic 
idciS*  because  those  in  the  "c«ramereiar  end 
of  the  paper  have  not  understood  or  co-opcr- 
vrii  with  those  in  the  "ideals"  end — and  vire 
v<  rvt.  Put  mnsmrrcialimm  being  weathrrvane- 
I  ike  c-in  rapidly  tarn  il*clf  to  f>int  alnng  a 
Sine  coincident  with  ideals  when  it  can  be 
that  h-«h  irlnU  ].*>'  Thal't  alt  that  H 
And  mr  ir  rmpidly  c timing  to  tlii*. 
i  t  worry,  my  dr»r  Falitcr, 

EAR  I-  B  CADDIS. 
Publisher  Omaha  World-Hera' d 


Clholic  0«lr  SUII  in  FMd 

Dcicgl'l,  It.  April  2D,  K2I. 

To  Esiki,  t  Pu.i.i-nca:  We  luv.  km 
prr«.tt:<  Itie  pA,ri  of  .oar  U»ne  nf  April  2Jfd 
ind  mi  (.age  <«  mt  And  an  editorial  «itn  a 
v-ii  t — <i  'Wj  t>«ii  [or  a  rrliiriouf  daUy."  wyinn 
that  there  ia  ivo  aurh  a  r.rw, paper  in  the 
L'cited  Stalra  eacrpt  thr  fltritlian  Monitor. 

VV.  are  fjti-to.irg  a  truly  of  the  I>»ilr  Ameri 
can  Tnftune.  the  Af.t  Cathotir  daily  in  tit. 
United  Slatea,  la  altow  yota  that  jron  are  in 
error  and  atoflbi  kintlty  ret|tae*t  nva  to  anaVe 
a  rorrertton.  We  have  rccrivetl  .rveral  in- 
ntiirie,  Irttni  adverttain,  attreor.  a»hin, 
•  Kther  we  Lad  c.a^J  puhlieation  ott  arcoaini 


Carmaaa  Say, 

from  2.88  Cenla  to  8  C«BU 

An  incrcaw  in  the  rate  charged  for 
prcij  matter  sent  by  wireless  irom  Ber- 
lin to  New  York  from  1  mark  80  pfen- 
ning!, or  2.88  cents  a  word,  to  5  marks 
20  pfennings,  or  slightly  more  than  8 
cents  a  word,  has  just  been  announced. 
American  newspaper  corresjmndents 
who  inquired  as  to  the  reason  for  the 
increase  wrre  informed  that  operation 
costs  had  risen  and  that  the  government 
could  no  longer  afford  to  continue  the 
old  rate.  It  was  declared  that  the  gov- 
ernment had  been  losing  on  every  wire- 
less message  sent  to  the  American  news- 
p,il>rrs.  This,  in  the  official  view,  must 
not  go  on. 

It  is  held  that  as  the  United  Stales  is 
technically  still  at  war  with  the  Germans, 
there  is  no  adequate  reason  why  Ger- 
many should  make  special  wireless  rate 
concessions  to  American  newspapers.  It 
is  held  that  America  must  have  German 
news  and  that  she  will  pay  the  increased 
rale  in  order  to  get  it.  The  new  rate 
equals  the  rate  charged  fur  wireless 
matter  from  New  York  to  Berlin. 

There  is  little  douht  that  the  increased 
rate  will  bring  nfcoirt  a  reduction  in  the 
vast  amount  of  press  matter  which  has 
been  sent  out  by  American  correspon- 
dents here.  Hitherto  the  rate  has  been 
so  low  that  much  material  of  a  second- 
ary news  value,  such  as  interviews  with 
prominent  Germans  setting  forth  the 
German  point  of  siew,  have  hern  wire- 
lessed to  the  United  States. 


A.  M.  Edition 

The  Dubuque  (Ia.)  Times-Journal 
will  discontinue  its  morning  edition.  It 
will  continue  publication  of  its  after- 
noon edition  and  will  issue  a  pre-dated 
edition  for  the  following  morning.  A 
short  time  ago  the  Dubuque  Daily  Mews 
ceased  publication  altogeihe r. 

TaTXfta  Paper  Burned  Out 

The  Farwcll  (Tex.)  State  Line  Trib- 
une, of  which  Autry  Brothers  were 
owners  and  publishers,  was  destroyed  by 
tire  last  week,  with  a  lots  of  about 
S7i00.  The  printing  plant  was  insured 
for  about  half  its  value.  The  owners 
will  purchase  new  equipment  and  con- 
tinue publication  of  the  Tribune. 
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W«  will  have  other  meaaagea  on 
their  quality  from  lima  to  lime 
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New  York 


MAY  CALENDAR  OF 
EVENTS 


The  Port  Worth  Star-Telegram  last 

ing  school,  with  Mrs.  Florence  Austin 
Chase  as  demonstrator. 

The  SL  Paul  Daily  News  offers  cash 
prizes  for  the  best  riddles  and  conun- 
drums for  the  children's  page. 

The  St.  Paul  Sunday  Pioneer  Press- 
children's  page  had  a  contest  for  liltle 
poems  on  May  day,  for  cash  prizes. 

A.  H.  Bclo  Si  Co,,  publishers  of  the 
Dallas  Morning  News  and  the  Dallas 
Journal,  awarded  a  silver  loving  cup, 
known  as  the  News-Journal  Cup,  to  the 
luncheon  club  having  the  largest  attend- 
auce  at  the  Dallas  Automobile  Show  on 
the  night  assigned  to  it.  The  Cup  was 
won  by  the  Dallas  Automobile  Club. 
Under  the  plan,  each  luncheon  club  in 
Dallas  was  given  charge  of  activities  at 
the  Automobile  Show  for  one  night  dur- 
ing the  week,  and  the  club  that  arranged 
a  program  most  attractive  or  by  other 
means  secured  the  largest  attendance  at 
the  show  on  its  particular  night  was 
declared  winner. 

The  Cleveland  Plain  Dealer  is  con- 
ducting a  "beauty  contest"  in  which 
all  Ohio's  young  unmarried  women 
arc  eligible  to  take  part.  The  paper 
offers  over  $11,000  in  cash  prizes,  the 
largest  of  which  is  $5,000  to  go  to  the 
young  woman  three  judges  declare  to 
be  the  most  beautiful  of  all  entering 
the  conte«t. 

The  contest  will  close  the  first  week 
in  July.  Much  interest  is  being  shown 
in  it. — J.  VV, 


9 — N    \.  Biuioeas  Paper  Editor*  to  coo- 
ler   with    Secretary    oi  Comment 
Hoover  m  Waahinglcn.  D.  C. 
♦■II—  InterrutioiuJ  Circulation  Managera'  Ai 
sociatliin  annual  convention  in  Com- 
merce, G«. 
Proprietary  Aworialion  of  America  at 
noal    convention    in    New    Vork  it 
Hotel  Ajtor. 
10— New  York 
•lection. 
12-la-A.aooauon. 

City'."""'  (Ho"™ 
13  U-OkloJwnsa  Pre,, 

merunx  in  El  ntm,. 
16— Poor  ttlchard  Hub  etecuoii  of  orScer, 
( Philadelphia). 
Associated  Editors  of  Employees*  Man 
rinea  of  New  York  State  to  hold  ar 
nual  convenllon  in  New  York  City 
1M9— Iowa   Aiaociatcd    '  ' 
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FORUM  OF  FEMININE  FRATERNITY  OF 
FOURTH  ESTATERS 


Conduct*!  by  MILDRED  E.  PHILLIPS 


Editorial  Nora — The  director  of  lais  column  in  Editor  ft  PiraLtttti*  is  Sun- 
day editor  of  the  Syracuse  IN.  Y.)  Post-Standard.  Ms**  Phillip*  annonncea  her  pro- 
gram as  follow*:  '-Rs-erjone  know*  there  are  cte*r«paper  womrn.  but  vnleaa  one  Irouw* 
and  reads  all  the  newspaper*  in  the  world  there**  no  way  of  knowing  who**  who  in 
feminine  newspanrrd...m.  Where  i*  there  a  better  place  to  learn  than  in  the  angle*! 
and  oest  newspaper  magaiinc  published  ?  I  hope  to  make  thi*  colwann  the  moat  popular 
and  unu«ual  of  it*  kind  It  will  be  purely  a  newspaper  woman'*  feature; — all  masculine 
members  of  the  fourth  estate  being  excluded.  Of  conn*,  unless  ao»e  one  happens 
to  write  ( something  unusaslly  clereT,  Uben  in  payment  we  shall  allow  them  to  ha»e 


"Y|Y  "runwTiir"'  of  the  Post  Standard 
•JA  staff,  M.  D.  Tookc.  is  tcllinc;  a 
good  »ne  on  herself: 

While  attending  a  Relief  Corp  mect- 
irg  said  wary  newspaper  woman  noted 
a  birdlike  little 
eighty  with  hair 
cut  a  la  Village 
Thinking  thi*  a 
very  good  pic- 
ture "-coop" 
upon  which  the 
conventional  in- 
habitants of  cen- 
tral and  northern 
New  York  could 
feast  their  eyes, 
she  inquired  the 
name  of  the  lady, 


It  was  one  shining  and  new 
That^wa*  before  the  time 

lntu  the  rity  rnoir. 
And  found  the  janitor 
Carefully,  with  his 
Sweeping  the  floor 

-J«eVm'jJeV 


AlhetS 


MAYING  ob- 
11 1  a  i  n  e  d  the 

information,  M.  D, 


1 

•  .  • 

B.  B.  M.  pay$  her  dues  with  this : 

Wliat  mote  delirious  meuwry 
Oi  my  cubbish  carefree  hour* 

Than  when  the  heenb  frowning  yelled 
Tti  H—  with  Gotham's  *awer«"; 
And  One  remarked  with  editorial  gloom 

"Shut  lap,  d          yo«,  there  *  a  woman  in 

the  room." 

•  •  • 

The  chair  recognizes  Miss  Marion 
Spitier  of  the  New  York  Globe  as  the 
Imdditii!  dramatic  critic  and  playwright. 
Yiiu  may  srnd  u*  your  play  as  due*. 
Marion,  but  double  war  tax  will  be 
MiLoaiD  E,  Pamirs  charged.  Bitter  tell  us  why  your  family- 
is  concerned  about  your  repeated  ab- 
rcturned  to  the  of-    stnecs  from  the  family  board. 


rice,  to  write  her  story.  The  following 
day  she  called  the  bird-like  lady  on  the 
phone  and  made  an  appointment  for  a 
picture.  Upon  arriving  at  the  home  of 
Mrs.  S   ,  flanked  hy  the  P.  S.  pho- 
tographer, she  realize  to  her  horror 
that  the  bird-like  little  person  of  bobbed 
hair  of  last  evening  had 
night  into  a  buxom 
with  regulation  tresses. 

Her  informant  of  the  evening  before 
had  Iwen  one  of  those  persons  who 
"never  could  remember  names."  yTcnow, 
and  had  mixed  up  the  bird-like  person 
with  another  Mrs.  S  . 

M.  D.  and  the  photographer  made  a 
graceful  exit! 

Thank*  M.  D.  T.  Your  debts  for  the 
month  are  paid! 


the 
by 


SAD    REMINDERS  OF 
TYPEWRITER  TRAIL, 
the   Cactus    Club,   oil  of 
thirty-third  degree  F.  F.  F.  E.'s 


THF.    BITTER     WITH  THE 
SWEET   (Says   One   Synical  Sister) 
Mn  first  fire— when  the  city  editor  sent 
the  he-cub  to  check  me  up  !  I  I  I  1 
•   •  • 


Also,  hapennics  worth  of  literary 
CffOrtl  will  not  lie  accepted  from  May 
Otristie.  our  English  sister.  Do  tell  us 
about  the  "game"  in  England,  May,  we're 
dying  to  know  about  it. 

•  •  • 

Due*  are  coining  in  bulk  and  bundle. 
Don't  forget  your* !  Just  watch  your  city 
editor  beam  when  someone  sends  him 
word  of  the  fact  that  you  are  dragging 
his  sheet  into  prominence  with  ynur  wit  I 

•  •  • 

If  Miss  Parsons  of  the  Syracuse 
Herald  doesn't  come  across  with  her 
due?,  we'll  search  her  home  for  that 
Friedel  print  she  purtoine*}  from  the 
home  of  said  artist  last  Sunday 

•  •  • 

Another  cynical  sister  defines  success 
a?  the  reaction  caused  by  a  smile  from 
the  city  editor.  So  don't  forget,  success 
it  ycurs,  »«  they  say  in  the  ads,  for  cor- 


The  next  is  s  ibmitted  by  a  lady  who 
reads  the  eyes  of  Edgar  Lee  Masters 
with  htt  morning  breakfast  food;  and 
pine*  fur  a  chance  to  overthrow  her  city 
editor.    Hence  the   following  "liberal 


We  can't  let  the  F.  F.  F.  E.  dwindle 
out  for  lack  of  meaty  substance  upon 
which  it  thrive* 

Word  has  gone  out  that  the  Friars 
are  holding  nightly  meetings  of  secret 
portend.  One  of  "The  Faithful"  dis- 
covered them  to  be  making  a  flag  of 
truer  out  oi  their  castuff  silk  shirts  to 
prove  their  traditional  treatment  of  the 
F.  F  F.  E.  was  all  a  horrible  mistake. 


Fcuaila  Society  Electa 

Joseph  Dana  Miller,  editor  of  the 
Single  Tax  Review,  was  elected  presi- 
dent of  the  Fossils  Socirty  at  its  eight- 
eenth annual  reunion  in  New  York  last 
week  Other  officers  of  the  society, 
which  is  composed  of  former  amateur 
journalists,  are  as  follows:  Treasurer, 
Louis  Kempner;  Official  Editor.  J.  Aus- 
tin  Fynes. 


Whelpley.  of  the  F.  W.  Dodge  Co.; 
Reynolds  Swectland,  of  Dow,  Jones 
&  Co. :  the  Wall  Street  Journal,  and 
Edmund  C.  Ridley,  of  the  Crompton- 
Richmond  Co.  The  class  was  the  largest 
ever  enrolled  in  the  sixteen  years  the 
has  been  cst.ibli'licd  —  1 U  stu- 
The  next  season's  course  opens 
October  12. 


Y.  M  C.  A.  Ad  Court*  End.  Y«ir 

In  the  final  examination  of  the  23rd 
Street  Y.  M.  C.  A.  Course  in  Advertis- 
ing five  students  attained  a  rank  of  100 
per  cent.  Meredith  B.  Wood,  of  the 
A.  W.  Erickson  Agency;  Ralph  Van 
Buren,  of    RuthrautT  &   Ryan;  David 


New  Art  M.gaaine.  in  ' 

The  New  Renaissance  is  a  new  month- 
ly magazine  devoted  to  the  arts,  which 
has  ju*t  appeared  in  New  York  with 
Charles  Fctdman  as  editor.  Printing  is 
entirely  in  Yiddish,  with  the  exception 
of  a  few  advertisement*. 


To  Our  Partners 
in  This  Business 


To  appropriate  a  Southronism ;  this  talk  is  from  "Wc-all" 
to  -'You-all" 

"You-all"  (meaning  the  reader  of  this  newspaper)  and 
"Wc-all"  i  meaning  the  men  who  edit  and  publish  it)  are  part- 
ners in  this  business.  All  are  profit-sharers  in  it— the  cash 
dividends  are  our  portion  of  the  profits ;  the  benefit-dividends 
are  yours. 

If  we  can  increase  your  dividends  we  shall,  inevitably,  in- 
crease ours.  So.  perhaps  selfishly,  WE  WANT  TO  FIND 
WAYS  AXp  MEAN'S  A  NO  METHODS  FOR  INCREAS- 
ING YOUR  DIVIDENDS.  We  mean  every  issue  to  bring 
to  you  a  portion  of  your  dividends. 

L'nder  the  taken- for-grantcd  terms  of  this  partnership  be- 
tween us  we  come  to  you  for  counsel. 

How  may  we  increase  these  benefit  dividends  of  yours? 

Write  to  us  and  answer  any  or  all  of  these  questions  and 
make  any  other  suggestion  you  wish. 

I  1)  Are  we  printing  too  much  "personal  stud?"  We  are 
paying  over  one  hundred  dollars  a  week  for  this  matter. 
Could  that  money,  or  a  large  part  of  it,  be  used  in  producing 
feature  matter  which  would  have  more  value  and  interest  for 

you? 

(2)  Arc  wc  covering  the  trade  news  of  our  field,  on  both 
publishing  and  advertising  lines,  adequately,  informing]}-, 
helpfully? 

(3)  Do  you  consider  that  the  considerable  space  devoted 
to  the  news  of  the  schools  of  journalism  is  justified?  Is  the 
matter  of  general  interest  ? 

(4)  How  do  you  like  the  typographical  make-up  of  the 
editorial  page?   What  suggestions  can  you  make? 

(5)  How  do  you  like  the  editorials  themselves?  Arc  we 
missing  any  real  live  issues?  Are  we  taking  a  stand  too  ex- 
treme on  the  issues  discussed  ?  Are  we  "taking  ourselves  too 
seriously?"  Or.  arc  wc  right  in  believing  that  on  every  prob- 
lem of  advertising  and  publishing  we  should  aim  to  throw  real 
light,  even  though  that  should  involve  some  "hard-hitting?" 

(6)  What  features  and  departments  of  the  paper  are  most 
interesting  and  helpful  to  you?  Can  you  suggest  others  which 
would  make  your  lieuefit-dividends  greater? 

(7)  Do  you  like  the  title,  "Editor  &  Publisher?"  Would 
"Editor- Publisher"  be  an  improvement? 

(8)  Would  more  feature  stories,  describing  successful  ad- 
vertising campaigns,  both  local  and  national,  add  to  the  interest 
and  value  of  OUR  publication? 

(9)  Do  wc  print  too  many  speeches?  Generally  speaking, 
have  you  found  this  matter  helpful  r 

(10)  If  you  were  placed  in  charge  of  the  "Editor  &  Pub- 
lisher," what  would  be  the  first  change  you  would  make  in 
the  paper? 

Answer  some  of  these  questions — or  all  of  them;  or  formu- 
late others  and  answer  them.  The  advice  you  give,  the  views 
you  express,  will  be  in  the  nature  of  an  investment.  Your 
profits  will  come  in  increased  benefit-dividends. 

Be  frank — don't  stop  to  sugar-coat  a  criticism.  We  are 
used  to  plain  talk  and  wc  invite  it.  Wc  indulge  in  it  ourselves 
— wc  do  not  discourage  it  in  others. 
.  The  point  is:  WE  WANT  TO  KNOW  HOW  WF.  CAN 
MAKE  THIS  PUBLICATION  MORE  USEFUL  TO  YOU. 
YOU,  PERHAPS.  CAN  TELL  US  HOW,  WHEN  NO- 
BODY ELSE  CAN. 

Sincerely  yours,     James  Wril.hi  Brown,  Editor. 
May  2,  1921 
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"My  Life 

MARY  PICKFORD 

in  ten  Mtutratti  inttatlmenit 
From  Clears  Smiib,  »f «d  tWe  years. 


Lord  Northcliffe  aent  Hayden 
Talbot  six  thouaand  miles  from 
London  to  Lot  Angeles  to  get 
"OUR   MARY"   to  tell 

HER  OWX  STORY 


Wlr*  at  Oner 

McClore  Newspaper  Syndicate 

373  Fourth  Am.,  New  York  City 


Million 
Dollar 
Hearst 
Features 

The  World's  Croataat  Circulation 


International 
Feature  Service,  Inc. 
N.w  York 


>,pi,Ais-bFAii:fe-MAiiKr.r 


is  all  of  N.  Ohio 
The  Plain  Dealer 


WITH  THE  AD  AC 

(CVtitn'sjiu-d  /rum  /"a 

«*•  22) 

Less  j' Wright,  fnr  the  past  two  vears 
connected  with  the  W.  15.  Finney  Ad- 
vertising Agency.  Kansas  City,  has  re- 
signed to  heco-nc  publicity  director  fnr 
the  Flickering  Farm,  near  Bckon,  Mo. 
losi-pli  i  .  Vi  ..r.  |r,  rormcrl'.  i'i'>  I'd 
it  r  and  later  on  the  copy  dusk  of  the 
Kansas  City  Post,  succeeds  Mr.  W  right 
with  the  Finney  agency. 

Consolidation  of  the  F.  \V.  Wynne 
Advertising  Agency  and  the  Harry  Mc- 
Mains  Advertising  Agency  i»  annoinccd 
at  Dallas.  Tex.  The  new  concern  will 
he  known  as  the  Wynne  &  McMains  Ad- 
vertising Agency.  The  members  of  the 
hrm  arc  Frank  A.  Wynne.  Walter  R. 
Winne  and  Harry  McMains. 

The  C.  J.  Olipham  Advertising 
Agency  has  moved  to  the  Printing 
Crafts  Building,  New  York. 

George  R-  Cullen,  who  formerly  cun- 
dticicd  an  advertising  service  in  Grand 
Rapids.  Mich.,  has  hecome  chief  copy 
writer  with  the  Walter  J.  Peterson  Com- 
pany. Grand  Rapids  Advertising  agency. 
Mr.  Cullen  at  erne  time  was  chief  pub- 
licity manager  and  editor  of  publication-, 
for  the  Hudson  Motor  Company,  De- 
troit, and  the  Chalmers  Motor  Company. 

Miss  Viola  Marhcincke  and  Rnhert 
E.  Carew.  both  of  Albert  Frank  tc  Co_ 
New  York,  were  married  this  week. 

Herbert  M.  Steele,  who  until  recently 
was  associated  with  the  Ryan  Advertis- 
ing Agency  of  Wilkes-liarrc.  Pa.,  has 
joined  the  Bloottiingdale-Weiler  Agency, 
of  Philadelphia. 

Philip  S.  Dodd.  formerly  advertising 
manager  of  the  International  Nickel 
Company,  has  become  associated  with 
the  ficorge  I..  Dyer  Company  as  account 
executive. 

The  Mattcson-Fogarty-Jordan  Com- 
pany has  moved  from  14X1  N^rth  Dear- 
born street,  to  215  North  Michigan  ave- 
nue. Chicago. 

Willard  Fairchild  has  joined  Hoyt's 
Service,  Inc.  as  art  director.  He  was 
previously  connected  with  the  Amsden 
Studios.  Cleveland,  as  supervisor  of 
production  and  layouts.  Previous  to 
this  Mr.  Fairchild  served  as  art  direc- 
tor .if  Fuller  &-  Smith. 

Waldcmar  Kacmpficrt,  editor  of  Popu» 
lar  Science  Monthly,  and  formerly  edi- 
tor of  the  Scientific  American,  has  been 
elected  a  vice-president  and  director  of 
Thomas  F.  Logan,  Inc..  advertising 
aitrnts.  of  New  York,  Washington  and 
Chicago. 

The  Klectrograph  Advertising  Serv- 
ice has  been  organized  in  Chicago  with 
Henry  C.  Dosch  as  president:  W  E. 
Witherbee.  vice  president  and  A.  E. 
Kircher.  secretary-treasurer. 

Joseph  L.  Hardig.  advertising  manager 
of  the  mit'ir  bearings  division  of  the 
Hyatt  Roller  Bearings  Company,  has 
joined  the  staff  nf  the  Campbell- F.w aid 
C.-mpany,  advertising  agents  of.  Detroit, 
to  assist  in  sales  promotion  work. 

Charles  J.  Bell,  formerly  with  the 
MacLean  Publications.  Toronto,  has 
joined  McG-mull  S-  Ferguson,  advertis- 
ing agency  -it  l.nndon,  (hit. 

Jack  Knabb.  for  the  past  year  with  the 
H.  C  Goodwin  Advertising  Agency, 
Rochester,  has  joined  the  advertising 
^alT  of  the  Franklin  Automobile  Com- 
pany, Syracuse,  N.  Y. 

Lloyd  Hasty,  for  four  years  connected 
with  commercial  art  organizations  in 
Detroit  as  as  sales  and  service  repre- 
sentative, has  joined  the  Howard-Gar- 


field-Gray organization,  advertising  il- 
lustrations, Detroit,  in  the  same  capa- 
city. 

The  Shuman  Advertising  Agency, 
Chicago,  has  been  reorganized  as  Shu- 
man it  Pomeroy,  Inc.  R,  R.  Shuman 
will  continue  as  president  and  Horace  F. 
Pomeroy  becomes  .secretary  and  treas- 
urer. Mr.  Pomeroy  has  been  associated 
with  the  McGraw-Hill  Company.  Inc., 
and  later  put  out  magazines  of  his  own, 
including  the  Contractor  and  the  Modern 
Builder. 

G.  G.  Slagg.  for  llirec  years  in  the 
national  advertising  division  of  the  ad- 
vertising department  of  the  Burroughs 
Adding  Machine  Company,  has  joined 
the  Power-Alexander  jenkint  Company, 
Detroit,  as  head  of  the  production  de- 
partment. 

C.  H.  Osborne,  recently  as<istant  sec- 
retary of  Sherman  and  Lebair,  Inc., 
New  York  is  now  president  of  the 
Davis-Smith.  Company.  Boston.  He  was 
formerly  advertising  manager  of  the 
Regal  Shoe  Company,  also  of  the  I-am- 
son  &  Hubbard  Corp..  Boston.,  and 
Balch.  Price  &  Co.,  Brooklyn. 

Robert  T.  Geblcr,  formerly  with  the 
International  Correspondence  Schools 
and  Tracy-Parry  Company.  Philadelphia 
has  been  made  director  of  merchandis- 
ing and  promotion  of  the  Wood,  Put- 
nam &  Wood  Company,  Boston.  Other 
additions  to  the  staff  of  this  agency 
are :  W.  Cortex  Ratlghley,  formerly  of 
the  firm  of  Buzby-Raughley  Company. 
Philadelphia,  who  will  have  charge  of 
service  and  salrs  fnr  Pennsylvania  and 
Marshal!  Head,  formerly  with  the  Grov- 
er  Studios.  Boston,  who  becomes 
Southern  representative. 


5outh  Georgia 


Uphold  Stand  of 


Local  advertisers  will  not  be  permit- 
ted to  "job"  their  rates  to  national  ad- 
vertising by  members  of  the  Associated 
Dailies  of  South  Georgia,  according  to 
a  resolution  passed  at  their  meeting  last 
week  .it  Moultrie.  Ga.  After  endorsing 
the  stand  of  the  American  Association 
of  Advertising  Agencies  and  the  Six- 
Point  League  of  New  York  on  the 
question,  the  association  passed  the  fol- 
lowing resolution : 

"Resolved,  Thai  no  member  of  the 
Associated  Dailies  of  Suuth  lieorgia 
will  permit  any  local  advertiser  to  'job' 
his  local  contract  rate  to  any-  national  ad- 
vcrtUer  and  that  all  contracts  with  lo- 
cal advertisers  entered  into  by  the  mero- 
liers  of  this  association  will  contain  a 
clause  specifically  prohibiting  such  a 
practice,  and  that  no  member  of  this 
assriciation  shall  accept  any  national  ad- 
vertising which  comes  through  local 
dealers  at  a  rate  lower  than  the  news- 
paper's gross  foreign  rate." 

Sinners  of  the  resolution  are:  Albany 
Herald.  Ainericus  Times-Recorder,  Co- 
lumbus Enquirer-Sun.  Columbus  Led- 
ger, Cordele  Dispatch.  Dublin  Courier- 
Herald.  Moultrie  Observer.  Thomas- 
vitle  Times-Enterprise,  Tifton  Gazette, 
Valdosta  Times,  and  Waycross  Jour- 
nal-Herald 


Political  writers,  state  officials  and  the 
Legislative  Writers'  Association  were 
guests  at  a  banquet  given  in  Spring- 
field by  Abner  Murray,  secretary  of 
the  Illinois  state  senate.  Among  the 
speakers  were  William  Stuart  of  the 
Chicago  American.  Claude  Pike  of  the 
Chicago  Daily  News.  Thomas  llrcnnan 
of  the  Chicago  Post  and  Frank  Butzow 
of  the  Associated  Press 


Indication  of 
Lineage  Increase 

1920  v..  1918 

BOSTON 
AMERICAN 


Financial  Advertising 

Total  Line*.  1918...  2I.7OT 
"      1920... S 


Las  Aaarles.  .the  larfeat  city  in  tfce  West 

EV] 


OF  THE  SHAFFER  GROUP 

The  L,iui*»  lite  HenM  led  the  utber 
l.iuitsillr  mufrofu  newspaper  In  local 
di.pUy  idvefllsinc  (or  the  Mai  .j(  1S;0 

If  182.991  eeife  hnei.     Leetl  a' 
turrt  mtm  local  eefaei. 

THE 
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Few  I-aaors—  <U  aa»)— awraaae  the 
TRERTOX  TTMFS 
HEW  JERSEY         *  aivaajo 

AS 

A  Food  Medium 

K.vrn  during  ih*  p«at  aw  turner  four  food 
pan** — sand  mors* — waa  thai  xiato  of  oar 
rrij.i  nr  watvfcly  Thuraday  food  f  «*a  tu  r**— 
■  winrt*T  for  houa»>»w.v.»a.  r*tnl»n  anH 
manufacturer* 

W«tn#tHaya    and    Sunday*     foui  auto 
page.     Tuesday.  Mutlc  Page 
Circulation  2».649  Menibtr  A-  B  € 
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Trie  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 


verti»ing    than    any  other 
newspaper    in  Wectcbetter 
County. 
Thk     u  an 


if 
the 


GEO.  B.  DAVID  &  CO. 

F.radgn  Resir.a«ntetlve 
171  Madison  At.. 


person  In 

NEWS-LEADER 

Tht  NiwiLudii'i  etrcutatlon  (a 
ftichmond  is  grester  thin  that  of  til  th* 
other  RKhmcnd  papers  combined. 

The  Nam  laiMn  circulation  in  Vir- 
ginia it  greater  than  any  other  Virginia 

Tea  iwnm  statements  of  the  Richmond 


KS5T*dr«<Ui  |M  *inNJ  ich 
more  than  three  timr*  greater  than  it. 
near  eat  competitor. 

Foreign  representatives 
The  Kelly  Smith  Co..    (^cago,  10. 
Marbridge  Building       KellyTSnHn  Co. 


Th.  amalgarnat.on  af  the  two  leading 
ptnfr»iiiv.      J'wlih      nevspapsrs  ol 

&».  York 

THE  DAY 

AND 

THE  WARHEIT 

bring,  int.  bring  th.  ant  powerful 
.  J.  .t  ti.ir.,  ..dlwrn  I.  th.  JnU  (Will 

Th.  I 


IN  NEW  ORLEANS 
ITS— 

THE  NEW 
ORLEANS  ITEM 


WIRE 
NEW 

Inlernnl Wmal  N«w»  Scrvi  ce 

Vorld  ButldmS  New  York. 


TIPS  FOR  AD  MANAGERS 


H.   K.  McC.nn 

New  York.  Will 
and  September  for 


ici  n 

Cull 


Company.   1 1  Broadway. 

"  tp    N.vi.  -  M    F>rr=  I 


_  712  ... 

ing  ft  TniM  Bldg.,  Charleston,  W.  Va.  Will 
u*e  trade  taper*  and  newspapers  for  tbe  Nitro 
Supply  Company.  Charleston,  W.  Va.  Will  run 
copy  in  newspaper*  Id  the  South  and  East  over 
a  period  from  ten  to  twenty  weeka  lor  the  Old 
Sweet  Spring*.  Sweet  Spring*.  Va. 


tnent  Com  [-any 

McLaln-Haddan  Simpers      Company.  210 

Writ  Washington  Square.  Philadelphia.  Re- 
jMirtrd  to  hr  rivaling  up  a  list,  including  trade 
tuprta,  loe  A.  M.  Fox  Gun  Company.  4860 
North  18th  airect,  Philadelphia. 


TKnmaa       E.       Raahnrrt       Company,  Inter- 

Scut  hem  Bldg.,  Lcruaarittr.  Making  yearly  eon- 
Iracla  with  iicwe|iapcrii  for  Aaton-FiahcT  To- 
bacco Company. 

tfc^wtMw  Chem"r*l  ^uSSij!  €0nU 
Bre.rUy. Hamilton  Co.  Inc..  Grand 


Potts-Turnbutl  Advartialng 

Gates  Bldg .  K-nm  City.  Handling  account 
of  tbe  Bruce  McI>onald  Company  ol  that  city, 
manufacturer*  nf  bakers*  rquipencnt.  Adver- 
tiling  of  tbe  VapoCiffo  auli-malic  tan  greasing 
machine  has  brgun  in  trade  publications. 


Proabi 

arrnur,  New  Y 


Frank 


i  is  wnffaS 
for  trade  papers  lor  Imperial  Do 
Fvantville.  lnd. 


t  Rapid* 


456  Fourth 
cr>ntra.-ta 

Life  In 

ill  Tribune 
riislng  lor 

•il  -Bred- 


lrans-^takiug    yearly    ™rr»tl  wilri 
lor  Hrhrrna'  brug  Company,  Mak- 
tacts  .  .th  newspaper,  (or  Steel 


Crltchn«ld  a  Co,  Brook.  Bid*.  Chicago. 

Sending  out  4-intk  orders  to  ran  lit  times 
in  Middle  Western  newspapers  for  J.  C.  New- 
nun  Cigar  Company.  Cleveland.  Ohio.  Will 
shortly  pat  on  campaign  for  the  Autopoint 
Pencil  Company.  Chicago. 

Dauchr    A, cm,.   «    Murray    .tml.  K«w 

>ork.  .  Sending  oat  one-lath  order,  to  run  156 
timer  lor  ChKhcater  Chemical  Company,  Phila- 
delphia. 

OUI.rd  Jacob.  Adv.rtleing  Agency. 

k-r  Bids,   A.lanu.    M,k„„  ,Tra™y  el 
with  aew.papera  fur  Jaenha  Pharmacy 

Doreaiaa  a  Co..  44  Broad 
York.  Making  yearly  contracts 
paper,  for  National  City  Company. 

D.dley  Walker  A  C...  People.  Caa  Bldg.. 
Chicago.  Making  yearly  contracta  with  new. 
paper,  for  Grand  Trunk  Railway  Syetem. 


,    2.2  Eaat 

avenue.  Rochester.  N  Y.  Making  5,000-liae 
contracta   with   newspapers   lor    Shiaula  dm- 

Er.ck.no     Company,     JSI     Fourth  .venue. 


Erickeon   Cosnp.nr.   181    Fourth  .venue.    v  Fr  v  rt     rf.""i. ^2 

New   York     Will  make  ut.  li.t,  daring   tune  rXl™!^ 


with   !trw»|iaper*  for 
Htiranc*  Company. 

Procter    A    Collier,  Cocnm-rc 

U^dg-,  Cincinnati  Placing  adv 
Procter  ft  Gamble,  tnanu^tcturrt; 
nut,"  ■  aubstitute  foe  butter 

Frvd  M.  Randal]  Company.  Book  Building. 
Detroit  Haa  accared  tbe  account  of  the  Na- 
tional Portland  Cement  Company.  Detroit 
Li't  of  trade  papcra  now  being  made  up  and 
new-jpaprri,  will  be  uaed  in  a  later  campaign 
Alio  Iwa  -rm?r<]  the  account  of  ike  Nonlaern 
Thralrr  Omfiany,  Hichland  Park.  Mich.  A 
list  (if  Michigan  daily  ne»*paper*  ia  brine 
made  up-  AIin  arndsiig  out  order*  to  women'* 
publtcationa  ami  mail  order  taper*  for  fall 
campaign  nf  WnsloVg  Star  Knitting  Company. 
Bay  City,  Mich. 

William   H.  Rankin   Company.    104  South 

Michigan  avenue,  Chicago  Sending  out 
otder*  lor  1.000  inche*  for  tbe  B  F  Goodrich 
Company'. 

E.  P.  Remington  Agancy,  1200  Main  atreet. 

Buffalo.  Making  yearly  Contract*  with  news- 
papers for  Stewart  Motor  Corporation. 

Joaaph  Richard*  Company.  9  Eaat  40th 
tired.  New  York.  Have  rnmpletrd  plana  for 
xpting  and  summer  advertising  cawpaagn  and 
have  made  up  lirts  lor  the  Frank  M  Pr.itdle 
CoMawj,  71  West  J5th  street.  New  York, 
"Violet     toilet  requisites. 

Ruthrauff  A  Ryan,  404  Fourth  avenue. 
New  York  Making  yearly  contracts  with 
newwpapera  for  Ironite  N  cast  Company. 

Frank  Seaman.  Inc..  470  Faui 
New  York.    Placing  account*  for  ! 


Ferry  Hanly  AdvertJalng  Company, 

nia  Bark  Bldg..  Kanau  City.    Making  . 
contracts  with  newspapers  far  Cherokee  _ 
Company.    MMgjg  ywrty  contracu^  with  Una 


a  Scat),  lac.  210  Wcat  42d  atreet. 
New  York.    Making  up  Khedule-  of  weekly 


Bld^^Cti^.^^Ukuig  ^rify*ro.itrartJ' w^Ui 
newspaper*  Iot  Cbteaga  Sprcuele  Hooar 

Hnnft-Metrger.  9$  Madison  avenuo.  New 
York.  Making  yearly  cootracts  with  news- 
papers ior  ike  Pratt  Food  Company. 

Albert  P.  Hill.  233  Oliver  atrewt,  Pitts- 
burgh. Make  up  lists  during  May  and  Novem- 
ber, using  magazine*,  trade  papcra.  direct  by 
mail  and  signs  for  Pratt  ft  Lambert.  BuSalo, 
N.  Y.,  manufactures  tu  Tarniabea. 

Hotel  AdvertJalng  Agancy,  4 1  Park  Row, 
New  tork.    Making  trade  deals  for  bote)  ad 

B;  Humpkray  Company.   **1  Bovlaton 
B»»t.  «.     Sen  litiu      ill    .    i  -  w  ichcdule 
rorge  From  Cnmpany. 

ohaaoei-Dallla       Advsrtlalng  Company. 

rnfirld  Bldg.,  Atlanta.  Making  3,000  line 
Irarta  with  newspapers  for  Southeastern 
gugg  Company.  Atlanta.  Sending  out  12  inch 
rrs  to  run  10  times  foe  AlabamaGeorgia 
ii|i  (\>mpany.  Montgomery,  Ala. 


national  periodical*  for  Empire 
i|  for  show  card  and  aign  writ 


t   Bldg.,  St  Loui: 
June  fur  the  ! 


Advrfllaina  Company 


for  Chicago  and  N» 


Grand  Rapids,  Mich.,  ha*  secured  tbe  adver- 
tising account  oi  the  Empire  Manuiacturing 
Ciimpany,  Peru,  Ind-.  manufacturer*  of  wood 
and  wire  shipping  cases  and  show  cases.  The 
Empire  Manufacturing  Company  formerly  was 
controlled  by  tbe  Schwanbeck  Bros..  Detroit. 

Jnleo  P.  Slurrn,  120  Waat  4lat  atrwet. 
New  York  Making  yearly  contracta  wltk 
newspaper*  for  Park  ft  Tilford  products. 

Swift  Specific  Company.  "Bradfield  Regu- 
lator," Atlanta,    Renewing  contracts  direct. 

J.  Waiter  Thompson  Company,  242  Madi- 
son avenue.  New  York.  Making  yearly  con- 
tract i  with  newspapers  for  Sulpho  Napbthol 
Company. 


Martin  V.  K«:i«>-  Compa 


.   Company.  1 4  Waat  44th 

York.    PUnng  sdvertiaing  for  the 
ft  Wilde  Company,  inanulactnrcr*  or 
a-I'ait  Belt  Buckk 


Baer 
Kum 

Koch    Company,  ITnlvrrslty 
waukec.    Wi«.     Sesading    out    28  line  orders 
for  tbe  Parker  Pen  Cnmpany. 

H.   E.    Leean    Advertising    Agancy,  440 

4lh  avenue.  New  York  Making  5.000  line  con- 
tracts with  newspapers  for  Urnou  Paeilic  Rail- 
road. 

Lloyd   W.  Young.  Sloan  Bldg..  Cleveland. 

Ohio.  Sending  out  JSOinch  schedule*  in  one 
year  U>  Middle  Western  tiea>papers  for  Mara- 
thon Belts. 

Lord  A  Thamaa,   Mallera  Bldg..  Chicago. 

Will  make  up  lists  ifai»  month  tor  Anchor  Top 
ft  ll-.dy  Col,  37 J  South  street.  Cincinnati;  mak- 
ing S.iiUD  line  yearly  contract*  with  ncwsi 
for  Notdvke  ft  .Mai 

l.OOU-tine  contracts  with  farm  paper*  fur  Texas 
Star  Kl.tui  Mill*. 

Lyddon  aV  Hanford.  200  Fifth  avtnue, 
Nr«  York.  Now  handling  the  following  ac- 
counta :  Bonat  Products  Company,  67  1  r vttig 
Place,  New  Yt*fk,  "Bon  net  Hair  Nets."  using 
for  Rubkerned  Sheeting  a  Spe 
cialty  Cumaany.  22$  4th  avenue,  New  York; 

Tii.oeei .  Product,  Com- 
fth  airnue.  New  York; 
Dreat  Form  Company, 
1»J  Throoo  avenue.  Brooklyn :  Blnney  A  Smith, 
cel.  New  York:  V. 
Weal  Uth  alrett.  New  York. 


Vanderko.1    a     C«.     HI  I 

afreet,  Chicago.  Makiag  yearly 
ncwapapcra  for  National  Bevciag 

Walaa   Adv., Hi 

Jbih  .treet. 
traeta  with 
Cumpany. 


at  Ontario 
ntratta  wltk 

Company. 


ie. .paper,  lor   the  John  Stanley 


VUit 

The  annual  visit  oi  the  New  York 
Circulation  Managers'  Association  to 
the  Cataldll  Mountain,  will  be  marie 
May  23  to  25  umkr  the  direction  of 
Kirhard  S.  Ilarrett  of  Catskill,  N.  Y. 
The  party  will  leave  New  York  on 
Monday  evening,  May  23,  on  the  Sau- 
gertica  Line,  foot  of  Christopher 
•ircet.  will  spend  Tuesday  in  ihe  Cats- 
kills  and  will  return  Wednesday  on 
the  Hudson  River  Day  Line,  .lame, 
McKernan  of  the  New  York  World, 
chairman  of  the  association,  will  he  in 
charge  of  the  party. 


aMng  new  .paper,  for 

ry.  "Air  Ped.  *' 
«  M. 


SI  Fulton  alrre 
Corp 

Metropolitan  Adv.r 

Ijbrlty  ureet. 


York:  I'preaall  I'toducta 
■eet.  New  York. 

Adv.rii.lag     Company,  120 

New  Vort  Tung  newspaper, 
ipeia  for  Kaido.  *  Burke. 


Five-Day  Week  for  Mrr(enthal«r 

The  Mcrgenthalcr  Linotype  Company 
this  week  put  into  cffixi  its  summer 
schedule,  with  the  factory  on  the  five- 
day-week  basis.  The  plant  will  be  closed 
down  for  inventory  from  June  20  to 

July  S. 


— first  of  all  a  great 
newspaper,  it  is  nat- 
urally one  of  the  out- 
standing advertising 
mediums  of  the  U.  S. 

The 

Indianapolis  News 

FRANK  T.  CAaaoLU  Adnmonf  Haaajaa 
nVa  Tavk  Ofta.e  Chicago  otla-a 

•assess?  ^JaZ^.*, 


THE  BOSTON  POST 

among  otbera  haa  uaed 

•£ Useful 

The  Iotcrnalional  Syndicate 


Bird 
Citizens 


A  aartag  of  04  ar 
llclaa  by  J.  Han 
aioad  Brown. 


Another 


Big  Plant 

Now  in  Course  of  Construction  at 

Perth  Araboy,  N.  J. 


in  Saving* 
during  past  rear. 

For  further  informa 
this    important  territory. 
Penh  Amboy  Evening  News  or  F.  R. 
Nonluup,  303  Fifth  Av, 
York  City. 


World  Wide 


Waal  34lh  St.,  N.w  York 
■W,  sill 


The 

Pittsburg  Press 

Dally  and  Sunday 

Has  the  Largest 

•CIRCULATION 
IN  PITTSBURG 

MEMBER  A.  B.  C 

F.nlga  Advertising  Raaraaentatlvaa 


by  Google 
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LINKING  ADVERTISING 
AND  MARKETING 


Association,     of     National  Advertisers 
Will  Concentrate  on  Getting  Better 
Reeulta  at  Serai-Annual  Meeting 
ia  Atlantic  City  Next  Week 

Fitting  advertising  into  marketing 
plans  to  better  advantage  will  be  point 
ot  concentration  at  the  semi-annual 
meeting  of  the  Association  of  Na- 
tional Advertisers  to  be  held  next 
Thursday,  Friday  and  Saturday.  May 
12,  1J  and  14,  at  the  Motel  Tray  mure. 
Atlantic  City.  X.  J. 

The  meeting  will  start  at  10  o'clock 
Thursday  morning.  May  12.  After  a 
few  preliminaries  members  of  the  as- 
sociation will  begin  telling: 

"How  my  company  ia  fitting  aitvrr 
tieing   into  marketing   plana  to 


1.  In  the  use  of  magazines, 
paper,   agricutural,    trade    paper  or 
other  publication  space; 

2.  At  the  point  of  *ale. 
i.  In  direct  advertising. 

4.  In  Outdoor  Advertising*  poster, 
hoards.  painted  bulletins,  street  cars, 
electric  signs),  through  house  organs, 
novelties,  screen  advertising.  Any- 
other  method — how  ha>  your  company 
fitted  any  of  these  forms  of  advertis- 
ing into  marketing  tu  advantage' 


5.  Through  salesmen  —  individual 
salesmen. 

6.  By  means   of  your  advertising 

agency. 

At  the  last  general  meeting  at 
Lakewood.  N.  J-,  in  December,  1920. 
much  more  time  than  usual  was  given 
to  divisional  meetings  and  this  course 
was  so  heartily  approved  that  a  sim- 
ilar problem  will  be  carried  out  at 
Atlantic  City. 

It  is  ejeperted  that  representatives 
of  350  or  more  national  advertising 
firms  will  attend  the  convention. 
Mont  H.  Wright  of  the  J.  It.  Stetson 
Company.  Philadelphia,  is  president 
and  John  Sullivan  of  New  York  is 
secretary-treasurer.  Officers  are  not 
elected  until  the  annual  meeting  in 
December,  but  it  is  possible  that  a  new 
member  of  the  board  of  directors  will 
be  chosen  »  succeed  W.  A.  McDcrmid. 
who  retired  some  time  ago. 


DE  WITT  WINS  LEGAL  DUEL 

N.  Y.  Herald'.  Cou.terel.im  for  f .ho. . 
000  U, .allowed  by  Appellate  Court 

Decision  was  rendered  by  the  Appel- 
late Division  of  the  New  York  Supreme 
Court  on  April  2Y  against  the  Xew  York 
Herald  Company's  counterclaim  against 
E  D.  De  Witt,  formrr  advertising  di- 
rector of  the  Herald  and  Telegram,  for 
J80,77S.ol.  The  Herald  Company,  which 
is  being  suid  by  Mr.  De  Witt  for  $565.- 


000  for  alleged  unpaid  commissions  un- 
der his  contract  of  employment  and  for 
damages  for  alleged  breach  of  contract, 
ill  its  answer  to  the  suit  set  up  the  coun- 
terclaim and  used  it  as  a  defense. 

Mr.  De  Witt  demurred  to  the  defense 
and  the  counterclaim  and  the  Appellate 
Division  sustained  his  demurrer,  li  dding 
that  the  defense  set  up  was  in«iirh,-ient  in 
law  and  that  the  counterclaim  did  not 
state  a  good  cause  for  action  against  Mr. 
De  Witt  Costs  are  adjudge!  against 
the  Herald  Company  with  lea\c  to  the 
company  to  answer  on  their  payment 
Justice  I-aughlin  wrote  the  opinion. 


GREAT  NORTHERN  WON'T  CUT 


Says  H.  C.  L.  Warrants  Present  Wages 
— Other  Mills  Tied  Up  by  Strikes 

Strkies  by  union  workers  in  paper 
mills  against  wage  reductions  and  longer 
working  schedules  have  tied  up  practi- 
cxlly  every  newsprint  plant  in  the  East- 
ern and  Middle  Western  State'  and  in 
parts  of  Canada,  the  outstanding  excep- 
tion being  the  Great  Northern  PajK-r 
Company,  which  announced  that  living 
c  "ts  have  not  changed  sufficiently  to 
warrant  any  reduction  in  wages  or 
change  in  working  conditions  of  its 
men  and  that  it  would  continue  to  pay 
the  wage  scale  of  the  past  year. 

The  stand  of  the  Great  Northern  hac 
created  wide  interest,  as  its  selling  price 
ha-  been  conspicuously  below  that  of 


other  large  newsprint  companies.  It  set 
a  price  of  $100  a  ton  for  1921.  while 
other  manufacturers  named  $130  as  their 
price  for  the  first  quarter  and  $110  for 
the  present  quarter,  and  the  Great 
Northern  price  in  1920  was  $H0.  against 
an  average  of  SI  10  for  other  large  pro- 
duccrs  last  year. 

Kvcry  mill  of  the  International  Paper 
Comr-any  is  reported  to  be  shut  down, 
except  at  the  plant  at  Three  Rivers, 
Uue .  which  is  partly  completed  and  hai 
a  capacity  of  55  tons  of  sulphite  pulp 
daily.  The  mills  controlled  hy  E.  W, 
Backus  at  International  Falls.  Minn 
and  Fort  Frances,  Ont.,  are  also  report- 
ed shut  down,  as  is  the  Tidewater  Mill 
in  Brooklyn,  and  the  paper  worker'' 
unions  expect  that  the  number  of  strik- 
ers will  be  increased  when  agreement, 
expire  on  May  11  with  the  Abitibi  Pow- 
er &  Paper  Company,  the  Spanish  River 
Pulp  &  Paper  Company,  St.  Regis  Paper 
Company  and  the  Remington  Power  A 
Paper  Company. 

Negotiations  were  in  progress  this 
week  between  the  unions  and  die  execu- 
tives of  the  St  Croix  and  Pcjescot  Com- 
panies. _____ 

Wage  reductions  of  20  per  cent  be- 
came effective  Monday  in  the  plants  Si 
the  Crown  Williamettc  Paper  Compam 
at  Camas,  Wash.,  and  the  Hawtcy  Pulp 
&  Paper  Company  at  Oregon  City.  All 
milt  employes  arc  affected  and  the  cu" 
is  said  to  have  aroused  no  trouble. 


SUPPLIES   and  EQUIPMENT 


FOR 


NEWSPAPER 


MAKING 


P  Ha  tars'  Outflttar. 

Printinf  Planu  **>d  BnaistM  tw«gl.t:  and  Bold. 
Am«T.c*n  Tj-p«fo«ia<l«r»'  product-,  printer!  sn*i 
bookfcmqtrt  mithinttj  of  every  de*cT,pl<o_. 
Conner.  F*t.<H«f  ft  Co-.  <H>  Beck  rain  St.,  N«w 
York  CUy. 


Take  It  To 


POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engraver*  on 


For  Prompt  Service 

TYPE 
Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"Am—am  Tjpe  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 


tVtaburvh  Kent**  Citv 

N*w  York        Cl*v*bnd  Denver 

rtiiUdattpitk*.     Detroit  Lm  An«ckt 

B.lriiTwrr.         Cktcaca  S*n  FtlMtM 


FOR  SALE 


Gesa  Straight  Una  Quedrepla  Feuf- 
Deck  Two  Page  Wld.  Praea  Prion 
4.  o.  I.  10.  12.  14  or  l»  pet*  papers  at 
24.000  per  hour.  20.  24.  21  or  >J  peg. 
papers  at  12.000  par  hour,  reload  to 
hall  page  else.   Length  of  page  22*.-. 


WALTER  SCOTT  a 


ANY 


You  hove  thought  of  proas  < 
yourself.  But  let  ui  tall  yee  How 
pr...  clippings  can  b.  made  a  burl- 
neaa-bsilldar  for  you 

BURRELLE 

145  Lafayette  St.  N.  Y.  City 

Established  a  Quarter  of  a  Century 


Peckham  Machinery  Co. 


N.  Y.  City 


10    Years   Selling    Web  Presses. 
Linotypes  end  Newspaper 
Equipment 

An    experience   of    30    years  in 
Selling  and  Equipping  Newspaper 
plants  at  your  service 


GOSS 

COMETfLAT  BED  PRESS 


Prints  4-6  and  8  Page  Papers 

From  Type  Form*  and  Roll  Paper. 
A  5  Horse  Power  Motor  will  drive  it. 


Now  Being  Built  for  Early  Delivery 


Writ*  for  Littratirr*  and  Pric*m 

THE  GOSS  PRINTING  PRESS  CO. 


Main  Office  and  Work,: 
153S  So.  Paulina  St., 


New  York  Office : 
220  W.  Forty-second  St. 


J 


Digitized  by  Google 
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BETTER  MEN  FOR  BETTER  POSITIONS 


FOREIGN  PAPER  FIRMS 
WON'T  FIX  PRICES 


SITUATIONS  WANTED 


Fmr 


un«nptoyid  am  inn*rtiofi  (•«**.  not  to 
I  SO  word.)  FREE. 


Advert..!-.*  H4M|tr 

Rated  one  of  the  licit  ne#*ti*|»er  ailvcrtutiif] 
executive  uJcinMn  in  big  uvtttfa  city,  Fimbt 
year*  in  present  position  <u  umunt  advem*- 


ing  minkfer  of  250,000  daily.  Picvtou*  *jjee>cy 
and  masaxine  experience.  "Except  ianally 
clean  cut,  splendid  per*ut*l  appearafice,  Ab*o- 
luleJy  honest,  a  worker  md  relUblc  in  every 
reipect."  Now  gelling  $5,000.  Mention  No. 
I20UH.  We  connect  the  wire*.  Krriiald'a  Ex- 
tunge.    Itu^  Third    National    Bank  Bid*-, 


Ma* 


An  A  t  (n  >n  .  r  Man 

who  am  fur  IS  year*  vuecmfitlty  wrvprl  at 
advetttainc  manaxer  ant)  buviari*  managrr  of 
live  newipapera  deitrra  to  make  ekange  Built 
up  iun-doi>n  newnpapcrTi  and  have  rn- 
viahEe  rept.ta.lic.il  (or  grttinn  ant)  holding  ail- 
veftiftiug  through  rXce)itii>itAl  arrvire  in  writ. Mil 
copy.  Addreaa  Bux  A  523,  Late  Eoin>k  i 
P  0  ill  mgg.   

Agmncy  F i  t  ..  ., 

Or  position  in  advertinng  department  .>■  mer- 
chandising organiiatton  in  New  York  Cily  de 
aired  by  young  man  year*  of  age.  Two 
yean*  ngetvee  experience  backed  by  college 
training.  Understands  production  layouts,  or- 
dering mechanical  work;  limited  copy  writing 
expenerice.  Position  roust  have  real  f  (attire, 
Addresi  A  5«.  Care  E»ito«  &  .'viimii- 


aerlu  situation  as  adiertising  or  proituvlion 
tn-itiagcr.  Twenty  year**  experience  latge  aimI 
smalt  dailiem.  Write  enpy  tor  all  clasaes  »t 
husiueaa  And  can  incfease  b/usitiea*  to  lltnit. 
KrlYrracr*  xhiiw  eacrptxinoJ  ahUily  a*  fauaieesa 
getter  and  holder.  Can  handle  national  ad' 
vertlainc.  Can  come  <juich.  Address  Box 
A-520.  CsW  KPITOfc  It  PfUiaimt.  

Edllarlal.  Research  mm4  Writing 

roan  with  hiffbty  specialiied  English  training 
and  broad  experience  in  line*  above  mentioned 
wishes  position  calling  for  any  or  all  of  !hete 
types  of  work  Salarv  secondary  ro*ittri«r«- 
n'on  for  time  being.  Address  Box  A-«1,  Care 
EoiToa  *  Ptstunra.  

Editorial  Wrilar 

Washington  newspaper  man,  with  experience' 
In  other  cities,  desires  position  us  eritnelal 
wntrr.  nt  high  cUsn  reporting.  Can  prove  up 
Box  A  531    Care  Kli.Trtl  k  PllSLMllka.  


HELP  WANTED 

f*  A  WORD  f«r  sdvartisamants  un<l 
~  cUsaMeatioa.    Cash  with  «rd*r. 


The  Washington  Pest 

The  Washington  Post  a  desiroas  of  securing 
the  services  of  severs!  bright  young  men,  who 
can  strife  and  tolirit  adrertiaing.  Men  with 
onginality  and  enlfauiUsm  will  have  the  oppor- 
tunity for  advancement  Give  references  nnd 
all  information  about  yourself.  Ccmrauoiea- 
T'.ons  wit]  be  treatrd  sa  confidential.  Addrrsa 
rrplies  to  Arthur  D.  Marks.  Business  Manager. 
The  Washington  Post.  Washington,  D  C, 


Wanted — I.  Inotype  Operators. 

CocDpositors  and  make-up  men  for  newspaper 
iti  Central  Pennsylvania.  Steady  job — $,.5  00 
dav  and  $ 37  00  night  N on  union  Reply  Box 
.9+,  Lancaster,  Pa 


Wanted 

News  Editor  r.n  mnrning  urwscaper,  elly  *d 
Ml.tHW)  in  niiiM.r  west.  fiiMwl  opportututy  (or 
man  who  has  had  copy  desk  experience.  $50. 
Address  Box  A-5J2,  t  arc  Ktmoa  Sc  Puausugg. 

MISCELLANEOUS 


Want  It? 

THEN  get  copy  'TELLING  A  BODY,"  trU- 
ng  about  Mananna,  Florida,  by  writing  Mari- 
inni  Chamber  of  Commerce.  Marianna,  FU. 


with  a  fir  tat  who  desires  to  take  into  their 
organization  a  young  man  experienced  in  Spare 
Selling.  Copywriring.  Commercial  Research, 
and  Classified  Promotion  *  He  is  now  em- 
ployed in  the  Advertising  Department  of  a 
newspaper  in  a  city  of  150.000,  but  withes 
change  nf  location,  where  theTe  is  s  fature. 
Box  A  538.  Care  Fount  4  Pv»i  mm. 

I  Would  Uha 

to  get  in  toorh  with  a  nr-wspaper  p-ublixher — 
anywhere— who  is  seektiig  a  maxiMm*  editor 
qualified  lo  take  charge  ol  operationa  and  p«t 
out  a   live,  popular  daily  with  liberal  policies 


Whsr.  U  The  Firm 

»hi>  it  locking  lor  a  young  men  »hn  pcMietsci 
the  <jii.aitiesttniit  »f  a  real  salesman,  and  who 
mill  witk  with  rnlhuslasm  and  loyalty.  Ex- 
pcrcrnced  in  Advertising  Soliciting  and  O 
ii  .  nil 

w:ith  kn'iwlcdire  »f  eupywritlng.  and  thoroughly 
schooled  in  nffit-e  matine.  The  firm  who  has 
an  upr-ning  fur  «uch  s  nun  can  reach  him  in 
care  rA  B---X  A-5J'>.  Cafe  KoiTQt  A  PtlllHlllt 

Notlca  to  Puhllshcrs 

of  itnull  trade  ot  literary  periodicala  If  you 
are  loukingr  for  an  experienced  editor  with 
ideas  that  trill  pay,  let  me  hear  from,  you.  I 
am  tunning  a  successful  boy's  magazine  now, 
bat  have  good  reasons  tor  making  a  change 
1  have  been  selling  fiction  on  "L 
and  kn«w  the 


married,  detires  location  »n  evening  paper  in 
Tr«a*  or  Snuthwe«t  as  mail  room  forrman,  or 
in  charge  of  city  route  carriers.  Ten  years' 
expertetice  In  circulation  departir*nt.  Can  fur- 
nish satisfactory  relerences  Addrrss  Box  A 
$24.  Care  EoiTi>a  A  Pratisnra. 

Thorough  News  Editor 

editorial  writer,  pnntirraplker  desires  western 
raiinertiott.  Addrr*.  Box  No-  A  SJ0.  Care 
Esir-.a  *  Prtittnra.   


Yosiag  Man 


29  Managing  Editor  cu  small  ctty 
■et  connection  with  large  paper  as 


papers,  deiiTes  connection 
reporter.  College  gradual 
fo-M  mixer.    W*.  T  t.. 


te, 


cut.  and 
liar  rods 


Advertising  Manager 

Hi. emetic  advenistng  naai 
lug  chance.  M  pennan 


nageTiolieit»r,  ikajp 
onneciion  with 
_    Kirthwett  city, 
layout  roan  with  all  essential 


re  daily  in 
py  lay 

Systematic  handling;  ot 


lit  ■*!■--»' 

Experieaced  cop; 
quilificitiuns.  S. 
and    local    hu^i  rtess,  L'ngurstii 
Box  A  5iS  Care  Eoitot  k  PrsuMtet 


LEGAL  NOTICE 

TO  THE  STOCKHOLDERS  OF  THE 
EDITOR    AND    PUBLISHER  COMPANY; 

The  inn. at  nvrdine  of  th.  .tocfcboMm 
of  THE  EDITOR  AXD  PUBLISHER  COM- 
PANY will  be  held  Wednridir  rnvrninf,  Mar 
11th.  at  eleveTi  o'clock,  at  the  general  office. 
c,f  the  Company,  Pulitfer  BuiMins,  wile  lllf. 
Ii.l  Park  Row.  New  York,  tor  the 
clectiim  of  .lirr.-i.rt  anj  two  iokfieetiir.  of 
election  anil  for  the  tranuctioti  of  .weh  chjer 
buHtteti  a.  ma>  properly  come  before  the 
tftretittif 

THE    EDITOR    AND    PUBLISHER  COM- 

JAMES  WRIGIIT  BROWN. 

Preaident- 

E  C  McMAHON. 

New  York.  April  15.  I9JI. 


AN 


11a  Book  with  12 
Publicity 

Sfott  M.  Swisher,  who  edits  the 
LeMictir  Center  (Minn.)  leader-Demo- 
crat, sonietimc  ago  saved  all  the  propa- 
ganda and  free  publicity  matter  sent  to 
him  during  twelve  months  (or  use  in  his 
weekly  newspaper,  and  pasted  it  in  a 
birr  «crap  book  which  he  called  'The 
Big  Book  of  Bunk."  The  stuff,  which 
filler)  its  pages  lo  the  limit,  was  convinc- 
ing" proof  of  the  extent  to  which  free 
publicity  seekers  attempt  to  grab  space 
at  the  editor's  expense. 

Mr.  Swisher  took  the  book  with  him 
to  lite  annual  meeting  of  the  Minnesota 
Kditorial  Association,  where  he  exhib- 
ited it  to  the  members.  It  proved  to  be 
in  eye-opener  to  many  of  them  who 
apparently  were  unaware  of  the  whole- 
sale manner  in  which  they  were  l>emg 
buncoed  Prof.  Kirkwood.  of  the  Uni- 
versity of  Minnesota,  was  so  impressed 
by  it.  that  he  asked  Mr.  Swisher  to  turn 
the  volume  over  to  him  for  use  in  his 
cla«e<  of  journalism,  where  he  after- 
ward found  it  of  great  service  in  im- 
pressing upon  his  students  the  menacing 
evil  of  free  publicity. 

Tripl.  M.rg.r  in  Neillarill. 

The  NeiJItritk  (Wis)  Times,  Neills- 
ville  Republican-Press  and  Granton 
N'ews  havr  been  combined  as  the  Neills- 
ville  Press. 

Akron  Morning  News  Quita 

The  Akron  (Ohi'i)  Morning  Xcws, 
which  bt'can  publication  February  15.  has 
su.pendetl.  giving  as  reasons  lack  of  bus- 


F.  W.  Kwllogg,  Lot  Angalwa  PubliaW, 
Returning  from  Europe,  Says  Tariff 
on  Print  M.y  Fellow  Failure 
of  Arnericen  Negotiation. 

"American  publishers  should  not 
overestimate  the  available  supply  of 
newsprint  in  Norway.  Sweden.  Finland 
and  Germany,"  said  F.  W.  Kellogg, 
business  manager  of  the  Los  Angeles 
Evening  Express,  to  Editor  &  Pub- 
lisher on  his  return  to  \ew  York, 
April  30,  on  the  Amtitania  from  a  six 
months'  trip  on  which  he  visited  the 
Norwegian  paper  mills  and  inter- 
viewed the  paper  manufacturers  of 
Norway  and  Sweden. 

"I  find  upon  my  return  that  many 
publishers  believe  there  is  an  unlim- 
ited supply  of  paper  to  be  secured 
from  Sweden  and  Norway.  This  is 
not  a  fact.  There  is  probably  in  both 
of  these  COtWtliet  at  the  out«ide,  about 
80,000  tons  of  export  paper.  Much 
Swedish  paper  is  being  offered  by 
New  York  paper  hrokers  at  present. 
One  would  think  the  amount  of  these 
offerings  reached  hundreds  of  thou- 
sands of  tons,  when  as  a  matter  of 
fact,  the  same  tonnage  is  being  offered 
by  many  brokers. 

"Only  one  can  sell  it.  but  all  arc 
trying  to  do  so.  The  governments  of 
Norway  and  Sweden  will  not  permit 
the  indiscriminate  cutting  of  wood,  so 
prevalent  in  America.  That  means 
that  only  a  definite  maximum  amount 
of  paper  and  wood  pulp  can  be  nude 
in  Sweden  and  Norway.  I  saw  some 
splendid  mills  in  Norway,  two  of  them 
equal  to  our  best  American  mills. 

"Cost  of  manufacturing  paper  dur- 
ing the  past  year  in  Norway  has  been 
about  $65  per  ton.  It  will  he  about 
$55  per  ton  during  1921  and  about  $45 
per  ton  during  1922.  Norway  has  a 
super -abundance  of  water  power;  con- 
sequently the  mills  do  not  have  to  buy- 
coal  tor  power  purposes. 

"The  mills  of  Norway  and  Sweden 
are  only  running  about  50  per  cent 
capacity.  There  are  enormous  quan- 
tities of  accumulated  wood  pulp  in 
England,  consequently  England,  which 
is  Norway  and  Sweden's  greatest  cus- 
tomer, is  not  buying  much  wood  pulp 
now.  Many  mills  in  England  arc  idle, 
as  there  is  a  smaller  consumption  of 
paper  in  England  at  present  than  for 
many  years  past, 

"G.  F.  Steele,  representing  the  Can- 
adian Export  Paper  Company,  and 
Arthur  Hastings,  rcprc»enling  the  In- 
ternational Paper  Company  have  just 
returned  from  abroad,  Mr.  Steele  com- 
ing back  on  the  same  steamer  with 
rne.  They  also  attended  the  meeting 
held  in  Copenhagen,  April  J  to  5, 
when  about  thirty  paper  manufac- 
turers were  present.  At  this  meeting 
theri-  was  a  discussion  regarding  the 
agreed  minimum  price  of  paper.  It 
was  not  agreed  upon,  but  statistics 
will  be  exchanged  between  various 
countries.  This  is  the  first  step  to- 
ward* the  formation  of  a  world-wide 
price  fixing  organiiation." 

In  closing,  Mr.  Kellogg  said:  "My 
prediction  is  that  the  minimum  price 
for  the  but  half  of  1921  will  be  4.75  to 
5  cents  at  the  mills  in  the  United 
States  and  Canada  and  4'-j  cents  lor 
1922.  Failure  to  perfect  a  price-fixing 
organization  in  Copenhagen  will  be 
followed  by  a  desperate  attempt  at 
Washington  by  North  American  paper 
makers  to  pass  legislation  that  will 
shut  Swedish,  Norw  egian,  Finnish  and 
frernun    paper   out    of   the  United 


$5,000  Cash 


and  SJ.2S0  deferred  or  1S.O00  ca.h  bor« 
western  weekly  newspaper  property,  the 
leader  in  it,  Held.  Returned  owner  »J.7iHI 
in  1»*U  for  hi!  personal  edotl  and  invest- 
Well  nolpilj  'nduding"No"  U>  LiootToe. 

V.  X. 


CHARLES  M.  PALMER 

NEWSPAPER 


Fifth  Avenue 


Saw  York 


EQUIPMENT  FOR  SALE 

1  H.e  M.trts  Ralkar.  Direct 

chain  drive,  with  3  t>.  p. 

D  C.  m«or.    Either  wet 

or  dry  mat.   S47S  fob. 

1  Senl-AHtoplat.  with  4  h  p, 

D.  C.  motor  and  metal 

pump.  For  7  or  1  cola.  .1,500  l  o  b 
1  Hand  Catuas  Bws.  Per- 
fect condition.   For  7  or 

I   cola.    UN  fob 

Immediate  Deliver  lea 

Southern  Publishers  Exchange,  Inc. 

.Vrarrearrr  Prvfettiri  ana  £,fMtfmrar 
12  North  Ninth  Street        P.  O.  Boa  1587 
Richmond.  Vlrflata 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

>™W"  ■naf  Magnsin* 

Proper-tie. 


Times 


New  York 


SHOWALTER 
Advertising  fromotiwi  Service 

Feeedwd  br  W.  D.  Sbewalter 
Carried  on  by  E.  J.  Creirve 
51   Irving  Plaee 


.  in  btiild- 
adrertiHnf. 
read  th. 
to 


MontWr  »row»!loe  copy  (or  tiae 
inc  nr.  eUaaihcu  and  atore  ad 
A  Service  that  educates  readers  to 


advertisements  and  i 


Writ,  for  paruc 
ooth'a  trial  aerrli 


particulars  and  rates  on 


"The  African  World' 
& 


SOLE   AGENTS   FOR  UNITED 
STATES 
Th.  W.rld  Wld. 


No.  I  Waal  Thirty- f.ur1h  St, 
NEW  YORK  CITY 


States,  whereby  the  Canadian  paper 
mamsfacliiTers  will  reap  a  rich  harvest." 


James  Buys  Kaneai  Paper 

Frank  James,  of  El  Dorado,  Kan- 
has  purchased  the  Syracuse  ( Kan  1 
Journal.      Djgjjjzecj  GoOgl 


Editor   &   Publisher  for  May   7,  1921 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

Copefea 
Batlp  Capital 

Sworn  Government  Report 

It*  •  i 


34,222 


A.  B.  C. 


No  Hesitancy 

AdverliarrV  Matrm*nti  are  Implioiljr 
accepted  in  a  newtpaper  that  pauuMi 
an  «neir.iy  »hich  b  Dot  queatKmcd. 

In  th«  great  rtrt^burgh  dutrtc*  the 
element  of  heeitancT  m  reir.ot.ed  from 

The  Pfltsburgb  Post 

For  more  than  three  quarter*  of  a 
century  one  of  the  big  aid*  in  the  pi  a 
tnotK-n  of  PttUbttrifh . 

DAfl.Y  AND  SUNDAY 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 

sear*'  experience  recently  stated 
that  his  records  show  that  for 
th«  moaijf  expended  the  mulu 
produced  by  the  Washington 
Star  placad  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western   Itepreseoialls*.   I.   E.  Lata. 
Fust  Nat'l  Bask   HUj     Calcaso.  Ill 
F.»*trm  Rf prfsf ntative.  Dan  A.  CarrolL 
Tribune  Btdg.  New  York.  N.  V. 


The  Miami  Herald 

The  Fa.te.t  (,ron-ing  Par*f  in  Florida. 
First    in    Prestige.    Tower    and  Qmaltly 

i-itmfcalinn 

Only  Daily  ar.fi  Sunday  Morning  Paper 

in   .Vcnthrastern  Florida. 

Clientele  kill 
power. 


.led  by 

Frost,  Landia  &  Kohn 

CHICAGO       NEW  YORK  ATLANTA 


Famous  Wits  of 
History 

A   ahnrt   tmaa/ine  patie  feature 


NEWSPAPER  FEATURE 
SERVICE 

241   W.  58th  ST.,  NEW  YORK 


NEWS  OF  ASSOCIATIONS 
AND  CLUBS 


'T'HE  nominating  committee  of  the  Ad- 
vertisittg  Club  of  New  York  has 
propositi  the  following  ticket  for  the 
next  election:  President.  Frank  K,  Fchl- 
man;  Vice-President,  Charles  C.  Green 
(three  years);  Treasurer.  Oliver  B. 
Merrill;  Directors  I  three  years).  George 
VV.  Hopkins,  and  Sydney  R.  Clarke;  for 
two  years.  Herman  G.  Halstead.  A 
group  of  memhers  nf  the  club,  since  the 
ticket  was  proposed  have  sent  out  a  let- 
ter endorsing  H.  K.  Stroud  as  a  director 
for  three  years  in  place  of  Mr.  Clarke, 
staling  that  the  former,  at  present  a 
member  of  the  hoard,  deserves  re-elec- 
tion. 

The  K.  U.  Ad  Club  was  recently  or- 
ganized by  journalism  students  inter- 
ested in  advertising  at  the  University  of 
Kansas.  Professors  in  the  university 
will  give  talks  on  such  subjects  as  psy- 
chology, design  and  color  as  applied  to 
advertising.  Typography  and  layouts 
will  also  be  discussed.  The  club  will 
supplement  class  work  by  extensive 
Trading  of  current  advertising,  report- 
ing on  their  reading  at  each  meeting. 
Officer*  elected  are:  President  l-cRny 
Hughes;  Vice  President,  Ted  Hudson; 
Secretary-Treasurer.  Karl  E.  Koerpcr. 

Speakers  at  the  final  meeting  of  the 
season  of  the  Technical  Publicity  Asso- 
ciation 14  the  Machinery  Club,  New 
York,  the  evening  of  May  12  will  be 
Harford  Powel,  Jr..  editor  of  Collier'*; 
B.  C.  Forbes,  editor  of  Forbes';  and 
Samuel  C.  Dunn,  vice-president  of  the 
Simmons-Boardniari  Publishing  Com- 
pany and  editor  of  Railway  Age. 

The'  Oklahoma  Poster  Advertising 
Men's  Association  held  its  annual  con- 
vention in  Ardmorc  last  week.  Officers 
were  elected  as  follows:  Cecil  Swilrer, 
Shawnee,  president;  O.  I-.  Parker,  Ada. 
vice-president;  George  I.,  Knapp,  Ok- 
mulgee, secretary-treasurer. 

The  Greater  Buffalo  Advertising 
Club  last  week  held  a  joint  meeting  with 
the  Buffalo  Association  of  Credit  Men. 
E.  D.  O'Dca.  president  of  the  display 
association,  addressed  the  two  dubs, 
pointing  out  the  need  r.f  cooperation  be- 
tween display  men  and  advertising  man- 
agers in  planning  sales  campaigns.  Fol- 
lowing  the  address  living  models  were 
dressed  by  experts  of  the  display  asso- 
ciation and  practical  demonstration)  of 
display  work  were  given. 

The  Wisconsin  Press  Association  plans 
an  atitomohile  tour  of  the  state  in  con- 
nection with  its  summer  meeting  in 
July.  The  business  meeting  will  lie  hel.l 
at  Marshfield  July  21. 

The  advertising  clubs  of  Grand  Rapids 
and  Kalamaroo,  Mich,,  and  Fort  Wayne, 
lnd,  are  arranging  for  a  special  car  to 
carry  members  of  thr  three  clubs  who 
intend  lo  make  the  trip  to  Atlanta.  Ga., 
for  the  annual  convention  of  the  Asso- 
ciated Advertising  Clubs  of  the  W  orld 
in  June. 

Business  session)  of  the  Oklahoma 
Press  Association  annual  meeting  in  Kl 
Kin..  May  13  and  14,  will  differ  some- 
what from  previous  meetings  of  the 
editors.  It  is  proposed  to  hold  round- 
tr,hle  discussions  separately  for  the  edi- 
tors of  weekly  and  daily  palters.  For 
editor*  of  daily  papers  topics  of  interest 
to  thrm  have  lieen  stlecled.  "Freight 
Rates  on  Print  Paper"  will  be  discussed, 
with  Clyde  K.  Mtichmore.  Ponca  City 
News,  and  In-  I  I  owl.  *,  McAb  -.t  r 
News-Capital,  leading.  The  44  hour 
Week."  will  be  discussed  by  G.  G.  Mai- 
tin,  Okmulcrr  Democrat,  and  W.  R 
Martineau.  Oklahoma  t  ity  Live  Stock 


News.  "The  Sliding  Scale  in  Advertis- 
ing Rates"  will  he  handled  by  Noel  Bix- 
by,  Muskogee  Phoenix,  and  H.  G. 
Spuulding,  Shawnee  News,  and  John 
Rasley  of  the  Ardmoreite  will  talk  alxiut 
"Community  Service." 

For  the  editors  of  weekly  papers  the 
program  contains  "Advertising  Rates 
and  the  Readjustment  of  Conditions," 
by  W  W.  Morrison.  Waurika  Democrat, 
and  Charles  J.  Seely,  Sayre  Headlight. 
"Buying  Print  Paper"  will  be  handled 
by  Bert  Lawton,  Fairfax  News,  and  W. 
A.  Kelly,  Marshall  Tribune.  A.  O. 
Woodyard.  Pawnee  Courier-Dispatch, 
will  discuss  "Printing  Schedule  and  the 
United  Typothetae"  and  J.  W.  Kayeser. 
Chickasha  Star,  will  assist.  "Linotypes 
in  Small  Offices"  will  be  discussed  by 
D  O.  GrofT.  Southeast  Oktahoman. 
Hugo,  and  P.  K.  D.  Underwood.  Thomas 
Tribune.  "Advertising  Rates  Based  on 
Circulation"  will  be  handled  hy  E.  L. 
Hubbard.  Crescent  News. 

The  Northern  California  Editorial  As- 
sociation is  holding  its  annua)  conven- 
tion in  Willows,  May  7  and  8. 

The  Dallas  (Tex.)  Women's  Adver- 
tising League  has  announced  chairmen 
of  its  various  committees  and  has  out- 
lined its  activities  for  the  year.  The 
league  has  also  adopted  a  new  constitu- 
tion and  by-laws.  The  committee  chair- 
men are:  Membership.  Miss  1.  Wetsel: 
entertainment.  Mrs.  Cleva  Bowlccs; 
program.  Yrss  Jessie  White;  publicity, 
Mrs,  |,  Roberis;  delegate  to  the  con- 
vention of  the  A.  A.  C.  W.  Miss  Lillian 
Culbreath. 

Edward  flicker,  publisher  of  the 
Bridgeport  (Conn.)  Post  Publishing 
Company  papers,  as  chairman  oi  the 
nominating  committee  of  the  Bridgeport 
Ad  Club,  ha*  announced  thr  following 
slate  of  officers  to  be  elected  at  the  an- 
nual meeting  in  May:  President,  Wil- 
liam B.  Griffin  and  Thomas  O'Donnell: 
vice-president,  Edward  T.  Parcel]  anil 
Flrnrr  Pfriem;  secretary-treasurer,  Ar- 
thur H.  Gncrtin  and  Francis  J  Rock, 
directors.  Miss  Lois  E.  Bennett,  A.  E. 
Belisle,  Ralph  Blackburn,  J.  W.  Con 
nors.  W.  J.  Guggenheim.  Charles  II 
Lew.  L.  J.  McCracken.  W.  J.  Travis 
and  A,  C-  Flather. 

The  eleventh  annual  convention  of 
the  Associated  Advertising  Clubs  of 
Iowa  will  l>e  held  Mav  17-19  at  Fort 
I>odge. 

The  Dallas  (Tex.)  Pcnwomcn  held 
their  annual  election  of  officers  last 
week  with  the  following  results:  Mrs. 
Cora  E.  Bchrcnds  president;  Mrs. 
Man  ie  Folsom  Wynne,  first  vice-presi- 
dent ;  Mrs.  U  M.  Fitzgerald,  second 
»fcsr<pTesident;  Mrs.  I_  R.  Malonc.  third 
vice-president;  Miss  Elsie  Griding,  re- 
cording secretary;  Mrs.  J.  O.  Teagar- 
den,  corresponding  secretary;  Mrs.  R. 
T.  Skiles.  treasurer;  Mrs.  Augusta  An- 
tony, custodian;  Mrs.  M.  I_  Hunter, 
parliamentarian ;  Mrs.  T.  F.  Tripletl, 
auditor. 

The  fo.irth  entertainment  and  dance 
of  the  \rw  \  ork  I  lines  Club  was  held 
it  the  Hotel  Pennsylvania.  May  3.  with 
Adolph  S.  « sells,  honorary  presidciA,  and 
Miss  Constance  Binncy,  the  screen  star, 
as  guests  of  honor.  The  program  was 
rude  up  mostly  of  what  was  called 
"home  talent,"  with  a  BMCCfl  by  the 
prcssrooni  band,  in  new  grayish  blue 
uniforms,  as  the  iealure. 


Labor  Daily  for  Des 

The  Unionist,  a  weekly  nni»4i  labor 
I*apcr  of  Des  Moines.  Iowa  lias  an- 
nounced that  it  will  soon  he  published  as 
an  evening  daily. 


psXhe  111 


D l  KING  1920.  The  De- 
troit New.  with  ffl.l  17.238 
agate  lines  led  all  «tl«er 
six  and  seven  times  a  week 
newspapers  in  advertising 
volume.  This  was  due  lit 
the  aronderful  responsive, 
ness  of  the  Detroit  held 
anil  its  I 
b>  the  New.  , 


THE  NEW  YORK  TIMES 

HARLEM  OFFICE 


111  West  125th  Street 

W til  of  Lenox  A  venue 


The  Pertonal 

Few  advertising  mediums  wkere  read- 
ers take  s  persona)  interest  in  all  toe 
news  and  advertising  excel 

Pittsburg  ©.apatct, 

Pittsburg  s   Ben   Advertising  Medium 
Branca  Offices! 
Bronswick'^toag"'^.  Y«k 


tie"  B^dLT^CIr 


Co- 


Ill. 


TA«  Family  Incomm 

Over  $3,000.00 

la  Buffalo  the  parctmtaa*  of  fam 
Utee  with  incom-i  ovir  $1,000  00  la 
Six  Tlmea  Greater  Uvaa  the  ■varagt 
for  United  Matea. 

Buffalo  ILvenmg  Newa  reachea  9* 
pat  cent  of  toe  famUle*  with  »>.C0O  00 


KELLY  SMITH  CO. 


ne'w°"J.°' 


A  tnir-nt 
the  North 
luted  t>y 

THE  ASBURY  PARK  PRESS 

i  Evening  and  Snnda?  I 

Thia  trrnlirry  ha»  fartunea  that  prncf=>.« 
f^S.'XO.aao  aiit.iu:]jr.  favrro.  *i«Mmt  •ID, 
00 u, OX.  a&nua.jy,  aad  a  huge  reautt  h-e* 
lit*,  bealdea. 

It  rrtiutrea  »  IMiii*,  mdred.  to  ir-  ... 
•fTcf  a.'j  A  thrie  linea  of  endeavor. 
Mfmbrr  A    B   C.  Standard  Hat*  CtJ 

Frank  R.  NalUirup,  S»«eial  RapraaoatatiT'a 
303  Fifth  Areola*.  New  York  City 
Aeaociattac,  Bld«,  Ct..ca«o.  Ul 

J.  LYLE  KINM01S7H.  PvbLUhee 
Aaburr  Pai-h,  N.  J. 


Digitized  by  Googh 
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Pennsylvania 


Concentrate  your  selling  and  advertising  cam- 
paign in  Pennsylvania  and  get  your  share  of 
the  tremendous  business  that  is  waiting  for  the 
right  kind  of  merchandise  and  selling. 

Use  Pennsylvania  daily  newspapers— coup- 
ling your  product  with  the  local  dealer  who 
distributes  it 

The  Pennsylvania  newspapers  listed  here 
will  do  wonders  for  you.  Figure  out  the  circu- 
lation and  rate,  and  you  will  be  agreeably  sur- 
prised at  the  comparative  small  cost 


Circ.ll-  2.50O  10.000 

Ution  Linn  Lit... 

AUentown  Call  (M)  Item  (E>  32,561  .10  .10 

•Alteon.  Mirror   (E)  23.556  06  .06 

Bethlehem  Glob.   (E)  7.764  .04  .04 

*  Chert  or  Timet  and  Republican 

<M«VE)  16,110  .065  .05 

Coateaville  Record   (E)  5.429  .021  .021 

ConndUriUe  Courier   <E)  5.267  .0179  .0179 

'Eatton  Expreea   (E)  13.260  .05  .05 

Eatton  Free  Preaa   <F.)  13,969  .05  .05 

•Erie  Diapatch  <M)  Hendd  (E) 

(M4VE)  19.493  .065  .065 

•Eri.  Dup.tch  H.rald   (S)  18.738  .07  .07 

•Erie  Time.   (E)  27.787  .08  08 

Harritbur,  Tele.reph   (E)  34.445 

■Lane. iter   Intelligence,   and  Newt- 
Journal   (MdtE)  23,143  .01 

Government  Stalement.,  April  1,  1921. 
•A.  B.  C.  PublithW  Sui.rn.nl,  April  1,  1921. 


CJrcu-  2.SOO  10,000 

l.tiea  Llae.  Lla.. 

SOil  Cltr  Derrick   (M)       6,467  .04  .035 

Philadelphia  Record   (M)   111,883  .25  .25 

Philadelphia  Record   (S)    125.585  .30  .30 

.  <M)     57,521  .17  .15 

<S)     76.6S1  .22  .18 

<E)       3,847  .03  .025 

•Pottteille  Republican   (E)     11,416  .055  .05 

Screnton  Republican    (M)     31,190  .12  .10 

Scranlon  Timet   (E)     35,904  .12  .10 

'Sharon  Herald   (E)      4,942  .02  .02 

Warren  Mirror   (E)      3.7*0  .0179  .0179 

'Waab  melon  Obeerrer  dt  Reporter 

MAh:     15,640  .06  .05 

•WUket-Barre   Timaa-Leader   ...(E)     18,346  .05  .05 

"A.  B.  C.  PablithW  Statement.  October  I,  1920. 
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This  advertisement  appeared  in  the  daily  newspapers  throughout  the  United  States,  Saturday,  April  30th,  1 92 1 

GOODRICH 

Reduces  Tire  Prices 

20% 

■ 

Effective  Monday,  May  2nd 


The  B.  F.  Goodrich  Rubber  Company  makes  this  readjustment  of  tire  prices 
to  meet  new  conditions,  and  to  benefit  all  tire  users.  This  reduction  includes 

Goodrich  Silvertown  Cords 
Goodrich  Fabric  Tires 
Goodrich  Inner  Tubes 

You  are  given  the  full  benefit  of  these  new  prices  right  at  the  time  when 
you  are  ready  to  replace  your  old  tires  with  new  ones.  Now  is  the  time 
to  buy  them. 

Your  Goodrich  dealer  will  supply  your  needs  and  give  you  the  advantage 
of  these  new  prices  on  your  purchases. 


THE  B.  F.  GOODRICH  RUBBER   COMPANY,   AKRON,  OHIO 
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NEW  YORK,  SATURDAY,  MAY  14,  1921 


By  Mall  In  Advance 
M.  V.  S.  A.;  »«>•.  Can-;  It,  Fi 


OI      10c.  Per  Copy 


For  lack  of  space  the 
DAILY  NEWS  was  oblised 
to  omit  5  columns  of  paid 
Iverlisins  todav. 


THE  day  is  not  far  off  when  it  will  be  very  difficult 
to  accommodate  new  advertisers  in  the  DAILY 
NEWS.  .  .  .  The  "Sold  Out"  sign  appeared  April 
1-4-6-8-13-14-15-18-19-22-28-29— a  total  of  71  columns 
omitted  this  month  because  of  lack  of  space  ....  This 
tabloid  paper  is  limited,  inflexible.  A  20-page  DAILY 
NEWS  of  20  pages  or  100  columns  can  have  only  35  col- 
umns, or  7,000  agate  lines,  of  advertising.  The  paper  can 
be  expanded  to  an  ultimate  size  of  32  pages,  but  similar 
'*        proportions  of  advertising  will  prevail  in  that  event 

No  other  newspaper  has  proportionately  so  little  adver- 
tising; nor  proportionately  so  much  reader  interest  and 
responsiv  eness.  Hence  thelimitations,w  hich  must  stand. 
We  might  make  the  DAILY  NEWS  an  advertising  cir- 
cular— and  kill  a  medium  ....  When  the  amount  of 
advertising  offered  continually  exceeds  our  capacities, 
our  preference  (i.  e.  insertion)  must  go  to  our  regular  con- 
tract advertisers  ....  It  is  still  possible  to  get  a  con- 
tract, but  it  will  not  be  possible  always  ....  We  suggest 
that  you  act  at  once  ....  With  more  than  400,000 
circulation  concentrated  in  Greater  New  York,  this 
unique  tabloid  pictorial  Daily  now  interests  most  adver- 
tisers. For  all  particulars  apply  to  the  advertising  offices. 


DAILY M  NEWS 

NEW  YORK'S     «.:>  >^  PICTURE  NEWSPAPER 

Advert ming  Offices: 

512  FIFTH  AVENUE,  NEW  YORK  TRIBUNE  BUILDING,  CHICAGO 
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Visualize  the  Tremendous  Circulation 

of  the 

B  0  S  TO  NM&M  ER1  CAN 


BOSTON  AMERICAN 


1,800 

FEET 
HIGH 


290,000 
NET  PAID 
CIRCULATION 


American 
sells  at  3c 

2nd  Paper 
sells  at  2c 

3rd  Paper 
sells  at  2r 


I  PAPER 


3rd  PAPER 


CUSTOM 

HOUSE 

TOWER 

505  FT. 
HIGH 

A 


Every  day  there  are  over  290,000  Boston  Evening  Americans 
sold,  and  every  buyer  voluntarily  pays  3c.  per  copy.  If  these 
papers  were  placed  one  on  top  of  the  other  the  pile  would  be 
1,800  feet  high,  over  three  and  one-half  times  as  high  as  the 
Custom  House  Tower,  which  is  the  highest  building  in  the  city 
of  Boston.  (Note  the  illustration  at  the  left.)  For  comparison, 
we  also  picture  the  piles  which  would  be  made  by  the  Evening 
papers  having  second  and  third  largest  circulations,  and  for  these 
9econd  and  third  papers  the  buyer  pays  only  2c.  per  copy.  This 
will  give  some  idea  of  how  tremendous  is  a  circulation  of  290,000 
copies  per  day.  Only  five  other  newspapers  in  the  entire  United 
States  have  a  larger  evening  circulation. 


Metropolitan  Boston,  with  a  popu- 
lation of  l.tSl.497,  is  rightly  called 
the  Hub.  It  contains  12  8-10  per 
cent,  of  the  entire  Stated  population 
and  given  employment  to  46  7-10  per 
cent,  of  all  the  workers  in  Massa- 
chusetts. In  the  thirty-ninr  cities 
and  towns  that  make  up  Metropolitan 
Boston  the  per  capita  wealth  range* 
from  J2.719.O0  in  Brookline  to 
1778.00  in  Saugus,  the  average  being 
81,417.00,  the  richest  community  per 
capita  in  the  United  Slates. 

In  this  rich  district  are  more  than 
four  thousand  industrial  plant"  with 
700,521  hands.  These  arc  mostly 
skilled  workers  who  receive  large 
wages.  The  total  annual  payroll  is 
8:547.401,056.00. 

The  savings  deposits  aggregate 
nearly  8600.UOO.OCW.  Two  out  ol 
every  three  persons  have  a  savings 
account.  In  this  district  people  have 
money  to  spend.  It  is  the  most  pro- 
lilic  field  for  profitable  advertising 
in  the  United  States, 

The  Merchandising  Service  De- 
partment of  the  Boston  Evening 
American  has  solved  tin-  problem  of 


merchandising  Metropolitan  Boston. 
Heretofore  many  manufacturers  had 
avoided  this  remarkably  rich  terri- 
tory because  they  felt  that  Boston 
was  a  labyrinth  of  side  streets  and 
cow  paths,  and  the  problem  pre- 
sented, of  getting  adequate  distribu- 
tion, was  insurmountable.  We  have 
divided  the  entire  territory  into  four 
principal  sections,  and  each  of  these 
into  other  sub-divisions,  and  have 
routed  the  entire  trade  in  this  dis- 
trict.  These  route  lists  on  cards  we 
furnish  to  manufacturers.  The  Even- 
ing American  maintains  a  force  of 
field  men  who  are  thoroughly  fami- 
liar with  all  of  the  trade  in  this  terri- 
tory. The  services  of  these  field  men 
are  offered  to  any  manufacturer  de- 
siring distribution  in  this  territory. 

This  department  publishes  each 
month  three  trade  papers,  one  for 
the  Grocery  Trade,  one  for  the  Drug 
Trade  and  one  for '  the  Tobacco 
Trade.  Monthly  priies  are  paid  for 
window-  displays  in  these  three  lines. 

Bring  your  problems  to  the  Amer- 
ican and  be  assured  of  satisfactory 
distribution  before  starting  advertis- 
ing in  this  territory. 


NEW  YORK  OFFICE:  1789  Broadway 
CHICAGO  OFFICE:   504  Hearst  Building 
BOSTON  OFFICE:  80  Summer  Street 
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You  can  buy  the 
N.  E.  A.  special  fight 
service  exclusively 
for  your  city. 


eamrey-  Ctirpcntier 
Fitfht 


Dempsey 


JOHNNY 
KILBANE 

The  Greatest  Ring  General  of  All  Time 

Champion  I  •  •atkerwt  ight  of  the  World  for 
Nine  Years,  Breaking  All  Championship 
Record*,  in'//  Write  the  Intide  Dope  on  the 
Cominft  Heavyweight  Title  Battle  for  the 
Newspaper  Enterprise  Association. 

YOL  can  rely  on  the  Newspaper  Enterprise  Association  to  cover 
you  completely  on  every  phase  of  the  Dempsey-Carpentier 
light — an  event  that  will  surpass  in  public  interest  all  other  events 
in  the  sport  world  this  summer.  The  N.  E.  A.  staff  assigned  to 
cover  this  light  for  inside  dope,  interviews,  special  features,  photo- 
graphs,  sketches  and  cartoons  will  comprise: 

MAX  BAI.THASAR,  authority  on  all  phases  of  the  ftghl 
game;  DEAN  SNYDER,  sport  writer,  whose  name  is  familiar 
lo  all  N.  E.  A.  clients;  E.  M.  THIERRY,  who  was  famous  as  a 
sport  writer  before  he  won  world-wide  fame  as  a  war  correspondent:  R.  II.  WHITNEY,  who  is  without  a  peer  as  an  interviewer;  MARIAN 
HALE,  who  will  write  the  fight  stories  "between  now  and  then"  from  a  woman's  viewpoint;  BERTON  BRALEY,  who  will  do  stunts  in 
rhvme  on  the  lighters,  the  fans  and  the  fracas;  JACK  RAPER — "Josh  Wise"— who  was  guilty  of  the  snappiest  humor  written  on  the  Demo- 
cratic National  Convention  last  year;  BOB  SATTERFIEI.D,  E.  R.  HIGCINS,  DORMAN  SMITH  ami  ROY  GROVE,  cartoonists, 
caricaturists  and  arists  dc  luxe,  who'll  put  the  jazz  in  the  art  service;  BOB  DORMAN,  sport  photographer,  who  always  pres  es  the 
hulton  just  at  the  right  instant. 


Carp  en  tier 


ft.  E.  A.  -p.  i  i  ll  fight  service 
will  consist  of  al  least  two  full 
\>  >c>  -    «  r.  beginning  the 

work  of  Mav  16. 


If  ire  at  nur  exprntr  if  you  traHl  thli  serr/re. 

The  Newspaper  Enterprise  Association 


L200  West  Third  Slreej 


Cleveland,  Ohio 


Client*  will  receive  a  special 
high  speed  ringside  picture 
service  mailed  the  dav  of  the 
big  fight. 
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City 
Population 

1,823,779 


Separate 
Dwellings 
390,000 


Seal  of  Philadelphia 


U.  S.  Government  figures  give  4.7  persons  to  each  family  in  the  United 
States. 

Multiplying  this  ''average  family"  by  the  daily  circulation  average  of 
The  Philadelphia  Bulletin,  gives  an  idea  of  why  so  many  local  and  na- 
tional advertisers  concentrate  in  this  newspaper. 

The  Bulletin  goes  daily  into  practically  every  home  in  Philadelphia 
and  its  suburbs. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concen- 
trating in  the  newspaper  "nearly  everybody"  reads— 

The  Bulletin 


A'e/  paid  daily  average  circulation  far  April: 


512,550 


copies 
a  day 


:\o  prize,  premium,  coupon  or  other  artificial  methods 
of  stimulating  circulation  have  eier  been  used  by  The  iiullelin. 


The  Bulletin  circulation  is  larger  than  that  of  any  other  daily  or  Sunday  newspaper 
published  in  Pennsylvania,  and  is  one  of  the  largest  in  the  United  States. 
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Issued  every  Saturday — forma  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
_     of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117.  New  York  World  Build-  m 
lr*-^     ing.  63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330 
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SELLING  THE  NEW  AMERICAN  REGULAR  ARMY 


Campaign  for  Recruits  Prove*  that  Advertising  Can  Be  Made  to  Pay  the  Government — Youth  was 
Attracted  to  Uncle  Sam's  Fighting  Force  and  Old-timers  Changed  Habits  of  a  Life  Time 


CI PPOSE  you  had  56  branch  offices, 
500  local  distributing  agencies  and 
2.500  held  salesmen  ami  had  just  con- 
cluded a  national  advertising  cam- 
paign on  which  you  had  spent  $250,000, 
had  invested  $13,000,000  in  your  plant 
and  were  doing  a  land  office  business 
when  you  were  suddenly  deprived  Of 
all  your  goods  and  any  possibility  of 
getting  more.  That  was  the  fix  of 
the  recruiting  service  of  the  United 
States  Army  on  February  9,  la»t. 
Seventy-live  thousand  rookies  in  four 
months,  and  five  thousand  disap- 
pointed youths  storming  at  the  closed 
doors  of  the  recruiting  offices  pro- 
claimed advertising  and  selling  the 
army  a  huge  success,  which  was  the 
one  consolation  the  army  had  from  its 
blasted  program  of  enlisting  280.000 
men  in  times  of  peace. 

Congress  was  so  dead  sure  that  it 
w  ould  be  impossible  to  obtain  so  large 
a  number  of  men  in  the  midst  of  the 
reaction  against  military  life  following 
the  war,  when  millions  of  disgusted 
soldiers  returned  to  civil  life,  that 
while  it  had  authorized  an  army  of 
280.000  enlisted  men  it  had  provided 
appropriations  for  the  upkeep  of  only 
175,000.  When  it  saw  the  army  pass 
that  mark  and  go  bounding  up  at  the 
rate  of  about  a  thousand  a  day  it  put 
on  the  clamps  with  a  snap — and  thus 
came  to  an  end  the  greatest  govern- 
ment experiment  with  scientific  adver- 
tising. 

Following  the  armistice,  demobili- 
sation of  men  enlisted  for  the  war 
proceeded  so  rapidly  that  it  was  neces- 
sary to  make  a  special  drive  for  50,000 
enlistments  for  foreign  service.  Ad- 
\trtising  offered  the  only  hope  of 
<iuick  results  and  *o  a  hasty  campaign 
was  put  on  at  an  expense  of  $180,000. 
It  was  successful  but  the  recruiting 
service  realized  that  it  was  only  a 
half-baked  experiment  based  on  the 
selling  of  something  exceptional,  which 
amounted  to  a  trip  to  F.urope  for  the 
men  who  never  got  beyond  the  train- 
ing camps  during  the  war. 

The  recruiters  now  seircd  the  new 
idea  of  the  Army  as  a  great  general 
and  vocational  school  for  adult  men. 
as  being  the  good;  they  had  to  sell 
prospective  buyers  (recruits),  plus  pay 
and  keep  and  opportunities  for  travel 
and  adventure  and  other  personal  ben- 
efits, in  return  for  a  period  of  service. 
The  Army  hated  to  let  up  on  the  dis- 
tinctively military  goods  but  the  re- 
cruiters insisted  that  presently  there 
would  be  no  army  if  new  inducements 
and  new  methods  were  not  used  in  a 
time  when  every  body  was  sick  of  war 
and  all  that  appertained  to  it.  The 
army  was  melting  fast  and  something 
had  to  be  done,  unless  it  was  to  have 
more  officers  than  privates. 


By  THEODORE  M.  KNAPPEN 


The  General  Staff  is  made  up  of  the 
best  collection  of  cold-blooded  logi- 
cians in  the  corps  of  officers;  all  are 
adopted  sons  of  Missouri.  Before  the 
recruiters  could  get  a  start  on  their 
idea  of  a  modern  advertising  and  sell- 
ing campaign  complete  from  survey 
to  distribution,  they  had  to  sell  the 
idea  to  Major  General  W.  G.  Uaan 
and  Major  General  Henry  Jervey, 
chiefs  of  the  General  Staff  Divisions 
of  Planning  and  Operations,  respec- 
tively, and  their  able-bodied  assistants 
in  destructive  criticism. 

They  had  to  justify  a  survey  and 
they  had  to  tell  why  old  General  Pub- 
licity with  a  flock  of  mimeographs,  a 
stock  of  lithographs  a  la  tailors'  fash- 
ion plates,  and  a  big  draft  of  govern- 
ment franks  couldn't  do  the  educa- 
tional part  of  the  program,  even  if 
some  direct  advertising  to  possible 
recruits  might  be  advisable.  The  re- 
cruiters were  repulsed  at  first  but  they 


cited  the  findings  of  the  Advertising 
Division  of  the  war-time  Committee 
on  Public  Information  and  summoned 
advertising  authority  tn  their  assist- 
ance. It  was  pretty  hard  to  parry  the 
finding!  of  that  division,  which  was 
headed  by  William  II.  Johns,  O.  C. 
Harn.  Herbert  S.  Houston,  Lewis  B. 
Jones.  W.  C.  D'Arcy,  Thomas  Cusack 
and  Jesse  H.  Ncal — which  were  that 
paid  government  advertising  has  these 
three  advantages  over  news  publicity: 
First:  It  is  controlled  in  wording, 
which  makes  it  exact  and  authorita- 
tive. 

Second:  It  is  controlled  in  appear- 
ance, which  enables  the  government 
to  insure  readability  and  penetration. 

Third:  It  make  possible  the  repe- 
tition of  the  lesson  until  it  is  learned, 
probably  the  most  important  element 
of  advertising  and  the  leading  reason  of 
its  success. 

Wherefore,  the  men  of  the  Adver- 


EARN,  LEARN 
AND  TRAVEL 


tising  Division  concluded:  "It  would 
seem  to  us.  therefore,  •  •  »  that  the 
government  could  profitably  continue 
advertising  for  properly  and  ade- 
quately informing  public  opinion." 

Then  O,  H.  Blackmail  and  Jim 
O'Shaughnessy,  president,  and  general 
manager,  respectively,  of  the  Adver- 
tising Agencies  Corporation,  which  had 
been  formed  to  represent  the  adver- 
tising profession  in  dealing  with  gov- 
ernment business  (thus  doing  away 
with  such  an  excess  of  cook-  as  would 
spoil  the  government  advertising  broth 
and  with  leg  pulling  political  solicita- 
tion through  members  of  Congress  . 
and  other  traditional  agencies  of  pull) 
were  called  in  to  explain  how  a  scien- 
tific advertising  campaign  should  he 
conducted,  from  soup  to  nuts. 

To  cut  short  a  long  story  they  suc- 
ceeded in  selling  the  idea  of  a  survey 
of  the  recruiting  problem  through  the 
56  recruiting  districts  into  which  the 
country  is  divided  and  through  the  co- 
operation of  advertising  agencies  in 
the  cities  that  are  the  seats  of  those 
districts  the  data  for  the  survey  was 
elaborately  and  systematically  gath- 
ered. 

The  big.  outstanding  fact  isolated 
by  the  investigation  was  that  ordinar- 
ily no  man  enlists  in  the  army  until  he 
finds  it  the  last  resort  from  jobless- 
ness or  some  other  pressing  personal 
situation.  Now.  said  the  survey  find- 
ings, with  admirable  candor,  you  can't 
at  present  hope  to  sell  the  army  to  the 
man  with  a  job  or  acceptable  environ- 
ment in  other  respects  any  more  than 
yon  can  hope  to  sell  a  headache  cure  to 
a  man  who  hasn't  a  headache. 

All  you  can  do  is  to  pursuadc  him 
that  when  a  headache  d<-es  come  your 
medicine  is  the  kind  to  huy.  On  this 
point,  the  survey  found  that  th.  con- 
clusive arguments  fur  the  army  when 
the  mayhe  recruit  arrives  at  the  jump- 
ing off  place  are  vocational  training 
and  opportunities  for  adventure  and 
travel.  As  to  the  general  public's  idea 
of  the  army  it  was  found  that  the  pub- 
lic wasn't  paying  any  attention  to  it. 
was  apathetic  about  the  new  educa- 
tional scheme  And  held  the  private 
regular  soldier  in  contempt. 

In  these  discouraging  circumstances 
the  survey  found  all  the  more  reason 
for  advertising  rather  than  for  reject- 
ing it.  It  was  plain  that  the  army — a 
good  thing — was  unknown  and  that  it 
ought  to  be  made  known. 

In  the  end  a  $250,000  advertising 
campaign  in  daily  newspapers  and  na- 
tional magazines  was  decided  upon, 
and  that  the  theme  of  every  adver- 
tisement should  he:  "Earn,  Learn  and 
Travel."  All  copy  was  to  be  brief, 
displayed  and  graphically  illustrated. 
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SPOT    PRICE   RISES  AS 
PAPER  MILLS  QUIT 

Sixty-day  Supply  on  Hand  at  Mill  and 

Publisher*'    Point*,    but  Jobber* 

t  to  $112  a  Ton 


New  sprint  spot  market  priori  rose 
sharply  this  week  with  the  calling  of 
strikes  in  several  mills  of  Urge  pro- 
ducers on  May  11.  Paper  broken  who 
were  quoting  $80-90  a  ton  ten  days  ago 
were  naming  $112  to  $130  as  current 
•filing  prices  even  before  the  mill  work- 
ers struck  and  some  New  York  brokers 
claimed  to  be  swamped  with  requests 
from  publishers  for  immediate  delivery 
at  the  latter  prices.  While  the  Federal 
Trade  Commission  statistics  and  state- 
ments from  the  paper  workers'  union 
chiefs  indicate  there  is  a  supply  of  news- 
print in  the  hands  of  publishers  and 
manufacturers  sufficient  for  sixty  days' 
consumption  at  present  rates,  the  rise  in 
spot  prices  indicates  a  sudden  and  con- 
centrated demand  by  publishers  who 
arc  fearful  of  delivery  failures  by  their 
contract  sources. 

William  J.  Pape.  president  of  the  Pub- 
lishers' Buying  Corporation,  when  asked 
by  Uihtur  At  Pi-bush  e»  for  a  statement 
on  the  situation,  said  : 

"The  capacity  of  the  North  American 
newsprint  mills  on  the  basis  of  their  1920 
production,  and  adding  in  the  production 
of  new  machines  now  available,  is  8,000 
tons  a  day.  Of  this  tonnage.  3,420  tons 
is  now  out  of  the  market  hecause  of  the 
strike  and  4.580  tons  is  available  for  pro- 
duction. 

"The  demand  of  late,  however,  has 
only  been  75  per  cent  of  capacity  and 
it  has  been  necessary  to  run  the  mills 
only  at  75  per  cent  of  capacity  to  meet 
Ihe  demand  as  it  was  during  March. 
Consequently,  they  have  bern  producing 
to  meet  their  orders  only  6,000  tons 
daily.  The  mills  not  affected  by  the 
strike  will  of  course  now  he  able  tn  run 
at  full  capacity  as  long  as  the  strike  lasts 
instead  of  having  to  stand  their  quota 
of  the  recent  loss  in  production,  Con- 
sequently, they  will  produce  4,580  tons 
daily  to  meet  a  demand  of  ft,(XK)  tons 
daily.  The  shortage  in  production  will 
I*  not  over  1,440  tons  daily,  not  counting 
any  possibilities  from  marginal  mills. 

"As  against  this  shortage,  the  larger 
newspapers  which  report  to  the  Federal 
Trade  Commission  and  the  standard 
newsprint  manufacturers  had  on  April 
I  a  visible  supply  of  well  over  300.000 
tons.  Consequently  allowing  lOtl.OOO 
tuns  as  the  minimum  stock  required  to 
maintain  continuous  publication,  the 
newspapers  need  not  begin  to  worry 
until  the  strike  has  lasted  140  days. 
Then  they  will  begin  to  run  short  of 
patscr  |,ut  it  will  be  200  days,  on  the 
average,  before  they  will  have  to  sus- 
pend publication. 

"It  seems  that  the  mere  statement  of 
the  conditions  as  to  manufacture  and 
supply  ought  to  be  ennugh  to  allay  panic. 
Of  course,  there  will  always  be  some 
newspapers  caught  short  of  supplies  or 
needing  certain  size*. 

"They  ran  get  what  the)  need  from  the 
market.  The  important  thing  is  that  the 
other  publishers  vi  ho  have  no  need  to 
worry'  shall  not  be  stanqwdrd  into 
hoarding.  If  they  are  foolish  enough 
to  buy  paper  right  and  left  as  they  did 
in  WW  and  1»20.  they  could  start  an- 
other runaway  market  but  it  is  entirely 
unnecessary,  as  unnecessary,  in  fact,  as 
it  was  then. 

"In  the  above  figures,  we  are  consider- 
ing entirely  the  visible  supply  in  this 
country  and  the  American  and  Canadian 
newsprint  mills.  There  is  still  a  large 
quantity  of  paper  in  han.U  which  do  not 
report  to  the  Federal  Trade  Commis- 


sion. I  have  heard  it  estimated  that 
there  is  as  high  as  20,000  to  30,000  tons 
of  newsprint  in  warehouse  in  New  York, 
mostly  of  overseas  origin,  brought  here 
on  speculation  and  not  yet  sold  to  con- 
sumers. 1  f  this  estimate  is  Correct,  here 
is  another  important  addition  to  the  sup- 
ply. Of  course,  some  of  it  may  come 
high  to  the  consumer,  but  it  will  save 
those  who  have  Iveen  caught  napping 
from  the  danger  of  having  to  omit  pub- 
lication for  lack  of  necessary  newsprint. 
They  should  have  followed  the  advice 
that  I  have  been  distributing  gratuitously 
for  many  months  and  stocked  up  while 
the  mills  were  short  of  orders: 

"Finally,  there  is  plenty  of  relief  to 
be  had  from  F.urope  in  six  weeks.  The 


TWO  NEW  PHOTO  PAGES 
IN  BOSTON  RECORD 


New  Management  Say*  Day  has  Com* 
When  Public  Demands  Reel,  not 
Word.  Picture*— H.ar*t  Still 
Silent  on  Plan. 

Sale  of  the  Boston  Evening  Record 
on  April  30  to  the  interests  of  William 
Randolph  Hearst  and  the  taking  over 
of  the  Record  was  one  of  the  quietest 
newspaper  changes  that  has  ever  taken 
place  in  Boston.  Rumors  by  the  score 
were  flying  aliout  prior  to  the  sale  of 
the  Record  that  the  Chicago  promoters 
of  the  New  York  News  and  Mr.  Hearst 


DON'T  BE  STAMPEDED! 


By  E.  P.  ADI.FR 
Chairman.  A.  N.  P.  A.  Paper  Committee 
IV'HILF,  there  i*  an  abundance  of  new  a  pi  in  I,  iteverthelee*  bec.au**  of  the 
"  uncertainty  of  the  duration  of  the  atrike.  ail  publisher,  should  prec- 
is** conaereetien.  The  principal  cauae  of  the  high  price*  of  the  spot 
market  of  *  year  ago  we*  the  competitive  bidding  resulting  from  a 
stampede.  Fortunately,  the  remit*  of  that  period  have  not  fa«*n  for- 
gotten and,  therefore,  we  may  not  expect  to  see  publiaher*  enter  the  apot 
market  except  euch  a*  may  be  in  immediate  need.  It  will  be 
laat  yessr  many  of  thoee  who  sought  paper  communicated  by 


telegram  addreued  to  many  mill*  or  broker*,  thereby 
preaaion  that  tkere  we*  a  demand  for  tonnege  menv  time*  in  excess  of  the 

.  Induced  those  who  had  paper 


actual  demand  and  naturally  tht 
to  sell  to  mark  up  their  price*. 

To  prevent  a  recurrence  of  inch  a  false  condition,  let  me  urge  every 
member  of  the  A.  N.  P.  A.  who  la  in  need  of  paper  to  notify  the  New  York 
office  of  the  Aaaociation  of  their  necessities  instead  of  bulling  the  market 
against  thameelve*  through  independent  bidding.  The  New  York  office 
is  in  a  position  to  serve  publishers  who  may  have  need  of  news-print  by 
placing  them  m  touch  with  broker*,  mill  repreeentathre*  and  some  mill*. 

I  cannot  too  atrongly  emphaaiae  the  fact  that  by  Maying  out  of  the 
■P°t  market  or  notifying  the  New  York  oJSfc-e  if  peper  mu*t  be  had  should 


mills  there  are  very'  short  of  business, 
some  of  them  running  only  50  per  cent 
of  capacity  and  some  all  but  >hut  down. 
Last  week,  foreign  paper  for  delivery  in 
six  weeks  could  be  bought  at  425  de- 
livered in  New  York  or  any-  Atlantic 
seaport  north  of  Florida.  F.urope  could 
send  us  thousands  of  tons  each  month 
in  addition  to  her  present  imports.  Pub- 
lishers whose  stocks  arc  large  or  whose 
mills  are  still  running  should  buy  from 
this  quarter  if  they  feel  that  they  must 
have  insurance. 

"Here  is  an  authentic  list  of  the 
American  and  Canadian  mills  closed 
down  on  account  of  the  strike  with  the 
tonnage  totals: 


Prior  Bros   275 

Srai  i  a  Mar  t 
Dirt.     Edna,     International,  Minnra.ua 

*  Ocitir.ii,   Kurt   Frances,  Xorth.ru. 

Pemoline.  Tidewater   1  .H65 

Abitibi.  Hani*.""  Maurue.'s. 
anil  Spanish  River   


Total 


1.2811 
J.420 


"The  statement  put  nut  by  union  head- 
quarters that  4,000  tons  daily  was  affect- 
ed by  the  strikes  which  began  May  11 
is  a  grotesque  exaggeration. 

"In  addition  to  all  the  above,  it  will 
br  found  when  the  figures  are  available 
that  April  was  a  month  of  heavy  pro- 
duction at  the  mills.  One  big  company 
•hipped  during  April  not  only  its  April 
orders  but  practically  all  its  May  orders 
as  well.  Another  mill  had  in  stock  6.000 
tons,  nr  over  a  month's  production.  The 
average  mill  stocks  on  April  I  were 
9  day's  production  and  the  average  pub- 
liahi  rs'  stocks  on  April  1  amonntrd  to 
49  day's  consumption.  The  visible  sup- 
ply of  300000  tons  as  stated  above  was 
the  supply  on  April  I.  Thr  figures  for 
May  I.  will  undoubtedly  be  considerably 
higher  and  the  danger  of  shortage  cor- 
respondingly less. 

"Tell  the  publishers  not  to  worry." 


were  contemplating  entering  the  Boston 
newspaper  field  with  1  cent  tabloid 
newspapers,  one  or  both  for  the  morn- 
ing held.  What  the  Hearst  interests 
will  eventually  do  with  the  Record  and 
whether  or  not  they  will  enter  the 
morning  field  with  a  tabloid  daily  is 
problematical. 

All  that  has  taken  place  to  date  is  a 
change  in  the  style  and  makeup  of  the 
Record,  with  the.  addition  of  several 
pages  of  photographs,  including  the 
first,  last,  and  two  center  pages,  where- 
as before  it  was  bought  by  Hearst  it 
carried  but  two  inner  pages  of  pictures. 

The  fir-t  day  under  the  new  manage- 
ment, the  Record  carried  a  lead  edi- 
torial cmphasiring  the  fact  that  the  day- 
has  come  when  the  vast  majority  of 
the  public  demands  real,  not  word,"  pic- 
tures of  current  events,  in  other  words, 
an  attempt  to  educate  Bostonians  to 
read  a  daily  pictorial  paper. 

The  Sunday  Advertiser  controlled  hy 
Mr.  Hearst  carried  on  Sunday  a  full 
page  advertisement  calling  attention  to 
the  rrjuvenating  Record  with  pages  uf 
photographs  urging  everyone  to  try  the 
Record  now.  The  price  still  remains 
two 


NEW    TABLOID    IN    NEW    YORK  I 


Rumor  Soy*  H*er*t  Dailv  Will  Start 
Immediately — No  Confirmation 

The  Bulletin,  a  new  illustrated  morn- 
ing newspaper,  with  William  Randolph 
Hearst  as  publisher  and  Victor  Wat'on 
editor,  will  appear  Monday,  according 
to  Park  Row  rumor  at  the  time  of  going 
to  press. 

The  rumors,  it  can  he  addr<L  say  that 
the  new  daily  will  be  issued  from  the 
plant  of  the  New  Ynrk  Kvening  Mai! 
and  that  Ihe  editorial  rooms  will  be  lo- 
cated in  the  quarters  recently  vacated 


by  the  New  York  Daily  News, 
tives  of  the  Hearst  organisation  refused 
to  comment  on  the  rumor  and  all  efforts 
to  confirm  or  secure  a  positive 


Co**  to  Tabloid 

La  Prensa.  one  of  the  leading  daily 
newspapers  of  Havana,  Cuba,  has  gone 
to  tile  tabloid  size.  In  general  style  it 
is  following  the  make-up  of  the  New 
York  Daily  News. 


To  Legalise  Use  of  Navy  Wireless. 

Washington,  May  12.— A  favorable 
report  has  been  made  by  the  House 
Committee  on  the  Merchant  Marine  aiu 
Fisheries  on  the  Britten  resolution  to 
extend  the  use  of  Government-owned 
radio  stations  by  the  press  of  the  United 
States.  This  resolution  was  urged  in 
the  previous  Congress  by  a  committee 
of  the  leading  newspapers  and  press  as- 
sociations which  rrceive  extensive  over- 
seas news  reports.  Adoption  of  the 
measure,  it  is  held,  would  constitute  a 
forward  stride  toward  increased  facili- 
ties and  lower  charges. 

The  changes  in  existing  taw.  as  MM 
forth  by  the  Committee  in  reporting  the 
resolution  to  the  House  are  as  follows : 
Thr  effect  of  the  first  change  is  that  news, 
liaiirra  anal  |ire»a  associations  are  required  to 
nay  Ibc  eamc  ratra  fur  prr-aa  messages  which 
are  charged  liy  privately  owned  anil  operated 
stations  tut  Ihe  same  laioil  <■!  aervice.  rsrepr 
en  the  Pacific  Coast  f,„  ,Bc  reception  and 
Iran  amission  of  messages  pasinig  bete  era  the 
iteil  States  and  the  Orienl.    At  the  prrarti! 

Department  charges  leas  rates 


Na 


preai 
Hi. 


for 


lent 

privately  owned 
serricc  between  the  Pacific  .. 
I  and  tieam  It  is  not  desired  or  intend 
est  to  disturb  lhal  arrangement  hy  ths>  pr» 
posed  legislation.  As  stated  in  the  rennet  cf 
this  committee  on  the  above  aet  of  tone  s, 
1920,  the  committee  believes  "that  a  rate  serh 
cirntlr  low  til  encourage  commuuitalion  **b 
Ihe  Orient  shield  be  made  "  On  the  Atlantic 
coast  the  newspapers  and  the  press  aasocaa 
Hon*  have  hcretotoce  psnl  the  Navy  Depart 
men!  the  same  rales  an  are  charged  bv  privately 
owned  corporations,  although  the  joint  restlu 
of  June  5.  1920.  arould  have  permirted 
.  r  rates.  The  requirement  (or  csjua'  rates 
is  proposed-  in  this  amendment  because  of  the 
unrctriclcd  use  to  June  Jo,  1922.  ol  tie  Nave 
Department  service  for  press  mrsaaeti  as 
taorierd  liy  the  proposed  changes  in  the  second 
pros  iso. 

The  effect  of  the  changes  in  the  second 
proviso  is  to  gisc  the  newspapers  and  the 
press  association*  the  use  of  the  Navy  Depart- 
men!  sera-ice  without  hindrance  or  rntcrTereo-n 
*0.  1922.  and  to  extend  the  termini 
rights  under  section  2  from  tone  «. 
.une  .10.  1922  fnder  the  re-snlelinn 
of  June  J.  1920.  the  Secretary  of  Commerce 
may.  a  hen  secti  conditions  esist.  notify  thr 
Secretary  of  ihe  Navj  thai  pria-atet]  owned 
and  operated  stations  are  capable  of  meeting 
Ihe  normal  communieaiauti  requirements  tur 
all  commercial  messages,  including  press  mes 
sages,  and  theeeujion  tbe  right  to  use  the  Navy 
Department  aerrice  shall  cease.  As  a  tnartrr 
of  fan.  the  Department  of  Commerce-  issued 
such  notice  to  the  Secretary  of  the  Navy,  hut 
in  so  doing  dad  sot  differentiate  between  oeher 
commercial  messages  and  press  message*.  1 
it  is  the  purpose  of  the  committer,  as  wen  a.i 
the  desire  of  the  newtcepcr*  and  press  **».> 
nations,  that  a  differenriatiuli  should  he-  m».|i 
between  oeclinary  commercial  messages  ir..s 
presa  message*  At  tbe  present  luur  the  larsr 
newspapers  and  press  associations  of  the  cogn 
try  are  seeking  to  arrange  for  more  adrqva-r 
and  satisfactory  service  for  the  transmissa-o 
of  news  to  the  fluted  States  with  the  ra^s 
facilities  in  other  countries,  and  they  have  rrj. 
reaenled  to  the  committee,  and  the  commttlre 
believe,  that  it  would  be  a  material  aid  I" 
them  in  securing  proper  service  in  Europe  ta 
In  able  to  guarantee  continuous,  adequate  serv 
ice  on  this  sade  of  the  Atlantic  foe  some  cer 
tain  apeeiried  time.  This  ran  be  done  if  rb» 
law  is  changed  so  that  the  Department  a 
f  ommcrer  and  tbe  Nas  y  Department  shall  be 
unable  tn  discontinue  the  aervice  foe  press 
messages  al  any  lime  prior  to  June  .10.  1922 

In  reporting  favorably  this  amending  re 
solution  ii  is  not  the  imenltnft  of  the  Cornell 
tee  to  open  the  question  of  r,oveenment  opera 
rir.n  or  control  of  radio  service.  The  purp  *r 
is  merely  to  assure  to  the  nee*  publishers  ol 
l>ir  country  a  continuous,  undisturbed  sereirr 
to  tbe  date  fixed  for  the  termination  of  tVr 
crnnicnt  operalinn  „f  rsdin  statioas  foe  private 
use*,  vie.  June  .10.  1922.  Early  action  is 
essential  if  Ibr  proposed  changes  skill  Is-  ■  I 
any  benefit  to  the  press  There  is  a  aeblic 
and  national  interest  tn  securing  speedy  trans- 
miMv.n  of  news  between  our  eeiunrry  and 
other  lands.  The  owner*  of  pnsalr  radio  sta- 
turns  »r»  beildia*  new  properties  which,  it  rs 
hoped,  will  he  able  to  free  adequate  seeeice 
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RETAIN  P. 
I.  C.  M.  A. 


O.  CIRCULATION  REPORT 
CONVENTION  DEMANDS 


Circulator.    Oppose    Publicity    Through    Audit    Bureau  Alone 
Watching  "Welfare  Law*" — A.  G.  Lincoln  President— 
Indianapolis  Gets  1922  Convention 


By  FEMTON  DOWLTNC 

/XlLUMBUS,  Ga.,  May  12.— Opposi-  her,  refrained  from  entering  the  con- 

tion  to  the  campaign  of  the  Audit  test  and  Canadian  mrmtier*  of  the  a.uc>- 

Bureau  of  Circulations  for  the  repeal  of  ciation  kepi  out  of  the  voting, 

the  law  requiring  publishers  to  state  A  resolution  adopted  as  follows: 

circulations  twice  a  year  was  voiced  at  "Whejus.    the    Cungreis    of  the 

the  annual  convention  nf  the  Interns-  United  State*  has  enacted  a  law  ra- 


tional  Circulation  Managers.  Associa- 
tion here  May  10  to  12.  in  a  resolution 
adopted  by  a  close  vote,  the  Canadian 
members  refraining  from  bsllutling. 
Indianapolis  was  selected  as  the  next 


quiring  newspapers  to  publish  statements 
of  circulation  at  intervals,  and 

"Wheskas.  this  law  has  been  consid- 
ered a  vehicle  whereby  must  publishers 
have  brought  their  circulation  totals  to 


meeting  place,  following  an  invitation  the  attention  of  advertisers  and  the  pub- 
extended  by  John  M.  Schmid  of  the  lie  at  large,  and 


Indianapolis  Ncivs  on  behalf  of  the  pub- 
lishers of  the  Indianapolis  dailies. 


"Wheseas.  this  form  of  publicity  has 
resulted  to  the  benefit  of  the  publisher 
and  advertiser  alike,  and 

"Wheseas,  it  is  important  that  no 
action  be  taken  by  Congress  to  re|>eal 

or  otherwise  modify  this  law  and  there-  Camp  Denning,  appeared  hefore  the  con- 
by  weaken  it,  therefore,  be  it  ventiou  assembled  Tuesday  morning  and 

made  a  thrilling 
address  to  Use 


Hotel,  where  chairman,  W.  E.  Page, 
nf  the  Columbus  Ledger,  was  toastmai- 
ter. 

Julian  Harris,  son  of  Joel  Chandler 
Harris,  and  editor  of  the  Columbus 
Enquirer-Sun.  represented  local  publish- 
ers at  the  dinner  and  (trig.  Cen.  \V.  H. 
Gordon.  U.  S.  A„  in  behalf  of  the  local 
Infantry  School  at  Camp  Kenning,  per- 
sonally delivered  an  invitation  to  the 
newspaper  circulators  to  visit  Camp 
Denning,  where  a  demonstration  was 
staged  for  Wednesday  afternoon  and 
evening. 

The  Circulation  Managers  were  guests 
with  committees  on  Military  affairs,  the 
Senate  and  House  of  Representatives, 
appropriations  and  Charles  H.  Harrison 
of  American  Legion. 

The  big  demonstration  was  purposely 
timed  for  May  II,  in  honor  of  the  visi- 
tors which  was  a  recognition  paralleled 
by  no  other  reception  accorded  the  body. 

W,  E.  Page,  of  the  Columbus  Ledger, 
an  active  member  of  the  L  C  M.  A.,  in 
cn-nperation  with  local  publishers,  was 
responsible  for  this  signal  distinction. 
Col.  R,  B.  Malonr.  director  of  classes  at 


Sad — aery  WN  this  wilful  aiabir 

Of  Ik.  family  at  Lincoln  — 

A.  G.  Lincoln  of  the  St.  Louis  Post- 
Oispatch  was  elected  president  and  other 
officers  were  chosen  as  follows :  First 
vice-president.  J.  J.  Lynch ;  second  vice- 
president.  M.  W.  Mower;  secretary- 
treasurer,  Clarence  Eyster,  Peoria  Star, 
irc-clccted).  New  directors  elected  for 
.i  term  of  three  years:  John  N.  Toler, 
T.  J.  Kavanagh  and  Charles  Payne. 

Seventy-one  new  applicants  were 
elected  to  membership,  bringing  the 
total  membership  close  to  six  hundred. 

The  outstanding  features  of  the  Tues- 
day and  Wednesday  meetings  were  dis-  manager  of  the  Indianapolis  News,  Ben 
cushions  and  consideration  of  news.  F.  Lawrence,  general  business  manager 
boys'  and  carriers'  welfare  so  seriously  of  the  Star  League  of  Indiana;  John  H. 
threatened  by  pending  legislation  in  al-  Lederer,  general  manager  of  the  Indiana 
most  every  state  represented  in  a  bill   Daily  Times,  and  John  H.  Reynolds  tn 


'Rr.«M.vn),  that 
the  International 
Circulation  Mana- 
gers Association  in 
convention  as%em- 
hled  is  unalterably 
opposed  to  any 
modification  or  re- 
peal of  said  law 
which  will  confine 
t  h  c  publicity  of 
said  circulation 
totals  to  private 
channels  for  pri- 
vate gain,  and  be 
it  further 

"Resolveji.  that 
copies  of  this  res- 
olution be  sent  to 
the  Postal  Com- 
mittees of  the 
Congress  of  the 
United  States  and 
lo  the  Postmaster 
General  and  he 
spread  upon  the 
minutes  of  litis  as- 
sociation." 

The  next  meeting  place  decided  in 
novel  manner  by  contenders  from  ten 
cities  assembling  in  committee  and  con- 
sidering advantages  of  all  applicants. 

An  invitation  was  extended  to  the 
L  C.  M.  A.  to  hold  the  1922  convention 
at  Indianapolis.  Wires  were  sent  Wed- 
nesday by  Hilton   U.   Brown,  general 


to  regulate  the  employment  of  minors 
and  aimed  at  the  welfare  of  newsboys 
and  carriers  of  every  newspaper.  A  bill 
already  introduced  at  Washington  if 
adopted,  is  likely  to  establish  a  precedent 
for  dangerous  legislation  in  every  state. 
Circulators  were  cautioned  to  enlist 
their  publishers  to  request  members  of 


members  and  re- 
peated the  invita- 
tion already  ex- 
tended. 

Rain  prevented 
the  big  plan  in- 
v  ol  v  ing  upwards 
of  S25.00O  expert, 
diture  from  being 
carried  out  com- 
pletely. 

The  business 
program  of  the 
convention  was 
under  way  early 
Tuesday  and  work 
accomplished  each 
day  under  the 
cheerful  surround- 
ings  supplied  by 
local  hosts  made 
the  work*  pleasant 
and  profitable. 

J.  J.  Kirk. 
Cleveland  Plain- 
Dealer,  told  what 
feature  gets  and  holds  the  largest  num- 
ber of  readers  for  a  metropolitan  daily 
on  Sunday  newspaper.   He  said : 

"These  particular  features  in  part  are  Ihr 
electrical  section  appearing  Wediieaday  of  each 
week,  and  the  fond  irrtion  appearing  Friday  of 
rarh  week.  Wr  find  thete  features  ll>  be 
particulruli  valuable  aa  to  attention  value  in 
Ihr  home.  They  are  practical  ot  nature — the 
electrical  section  brine  baaed  entirely  on  dec- 
Incity  aa  apphnl  to  the  home.  The  adrertii- 
in*  in  this  section  also  adds  considerable  atten- 
tion value,  aa  all  copy  pertain,  to  electrical 
aj.j.ltaticei  fur  fhr  home. 

'The  food  teetiou  appcjrii,g  on  Friday  of 
each  week  h-ul.fi  a  .Irons  appeal  fur  tbr  woman, 
rtfwxially  Ibe  woman  of  the  bousckold.  This 
.nrtKin  carried  timely  food  newt,  brlpa,  hinta. 
and  suugcatltios;  recipe*,  method,  of  manage 
ventmn  be  held  at  Indianapolis  pointing  !?{rnl;  ".  u  *  'ertion  of  gimsiul  economics 
out  that  because  of  central  location  of  «f  heboid  'SauT 


one  with  a  targe  vmuu.ii.to  and  bis  ailvrrtilina 
IJUronasc—  MS  will  find  Ibe  papei  in  whtcli 
there  it  the  cliiarai  ro-nne ration,  which  a  direct. 

"ft"  1"  whoea  all  department  nun«grti 
look  alike. 

M.  W.  Haltnbarher,  Oklahoma  City 
Oklahiimaii.  spoke  on  informing  farmers 
as  to  the  cost  of  producing  a  newspaiwr, 
saying: 

'Tbr  farmer  now  la  rccririn*  leta  fot  hi. 
farm  products  titan  he  kai  at  any  tlfnr  in 
recent  yrara  It  la  only  natural  fur  him  tu 
wuudcr  why  be  it  forced  to  pay  an  increased 
price  for  hit  daily  newspapers.  Toe  aieragc 
fannrr  iy  somewhat  skeptical  and  staapsciuua 
ai.ii  hr  mistily  takca  with  a  grain  of  salt  wk.ll 
the  publisher  may  ha.e  to  tar  in  tesard  lu 
jiic'etard  |«.l«t  ralea,  prim  paper  eosts,  etc. 
1  hit  inakea  the  utiestsuii  of  educating  bias  aloiiit 
thear  Masts  tomewhat  difficult,  and  meant  that 
the  tuliiret  mutt  be  handleil  diplomatically.  In 
other  words,  he  mast  lie  oaore  or  leat  indirectly 
ads  lard  us  order  that  Ike  ileaired  results  lie 
uhtainr.l 

"The  Oklahoma  PwhJIabing  Company  la  all 
of  tbrir  circulation  uitipnim  for  tbe  last 
acveril  yrara  hare  alwaya  given  the  trjtsarrlb- 
ert  anil  prospects,  more  especially  the  farntera. 
tijcurea  on  white  newaprint  paper,  increased 
pottage  rates  and  iivcrraacd  coat  of  production 
at  compared  with  the  tubtcriplicm  prke. 

"Thews  figures  given  lo  the  subscribers  more 
in  a  ncwa  way  than  Included  in  the  ictflug 
argument  to-rmitt  him  to  get  tome  idea  la  re- 
sard  to  the  constantly  mounting  cost  of  urn- 
diKOuu  and  the  relation  of  swrh  coat  to  tlie 
subscription  rater  h  I.  not  a  good  idea  tu 
be  continually  calling  Ihr  attention  of  the 
pruttiectivr  subscriber  to  the  fact  that  that  tour 
subscription  rate  it  high,  bait  tn  call  hi*  atten- 
tion lo  lit.  ajuahly  of  your  nrwaiupcr  and  make 
him  forget  the  price.  I  believe  the  tame  re- 
■ultt  can  be  obtained  mofc  teadily  by  making 
him  feci  i  hat  hi  it  geitiog  hit  ncwtjiaper  at  a 
bargain  tor  the  price  asked  him  than  by  trying 
to  explain  lo  him  why  it  ia  nrcctaary  to  ask 
the  increased  rate." 

C.  D.  O.  Rnurke,  Dayton  Journal,  dis- 
cussed rnlogravure  sections  and  their 
expense,  as  follows: 

."•  helleve  that  the  rotogravure  supplement 
•would  pay  lit  own  way  by  adequate  advertis. 
ing  income.    If  tbia  cannot  be  done  then  the 


manhood  ha 


the  convention,  urging  that  the  next  con- 


Indianapolis,  more  circulation  managers 
would  attend  the  annual  convention 
here  than  any  other  city.  The  exper- 
ience of  the  Associated  Advertising 
Clubs  in  having  the  largest  convention 


state  legislatures  to  be  on  the  lookout  •»•  history  at  Indianapolis  last  year 

for  bills  aiming  to  destroy  newsboy  *fss  cited.    John  M.  Schmid,  drcuta- 

activitiev  ami  requesting  that  such  meas-  t*M  manager  of  the  Indianapolis  News, 

tires  lie  analyzed  before  enactment  into  presented  the  invitation  in  person  to  the 
law. 


A  resolution  at  the  Wednesday  meet- 
ing tiiggested  that  the  A.  B.  C.  require 
newspaper  members  to  publish  figures 
monthly  was  defeated  but  resolution 
commending  the  publication  of  circula- 
tion figures  as  now  required  by  the  gov- 
ernment and  urging  continuance  of  this 
method  nas  passed  by  a  close  vote. 
I>uring  the  discussion  of  this  subject 

the  chairman  who  is  a  Canadian  mem-  Commerce  at  elaborate  dinner.  Ralston 


convention. 

Upwards  of  125  circulation  managers 
were  welcomed  to  Columbus  in  true 
Southern  <pirit  by  local  hosts  and  who 
provided  entertainment  and  working 
facilities  which  have  scarcely  ever  been 
surpassed  anywhere  in  former  conven- 
tions. The  hoard  of  directors  were  en- 
tertained first  evening  hy  Chamber  of 


ach  ir.  hringi 
■  —  applied  to  that 
t.irticwlar  tc.iw.ii  This  it  a  valuable  attention 
holder,  interesting  women  and  the  thrifty  house 
nan  at  weft. 

"Aa  applied  in  m»al  circuUlina,  we  hod 
mar  daily  market  jpagc  to  be  the  criterion 
iliMiughou!  Ohio.  Tbia  ii  exceptionally  strong 
and  it  a  circulation  holder. 

"The  complete  atnry  feature  It  an  strong  that 
Ha  discontinuation  it  marked  almost  tan. 
mediately  by  a  aharp  drop  in  lair.,  with  • 
enrreipunding  decrease  for  every  week  that  tbe 
feature  it  withheld  Tbe  adding  nf  the  tea- 
turr  brings  thr  future  hack 
short  period  of  time. 


V 


— but  when  ihm  I   r   M    A   •Ixtad  him  prt>«|. 
dest  A    C.  jtail — ««||  look  at  Mm 
fallow  ctrc  uiatora 

nrrrarin  >«  M  expfiulvc  bvrdm — It. ii  trvpcniive 
lo  be  rhitrgc4i  t:i  Any  iKw'ttufnt,  riih«r  it 
c.t Ltilatiiin  or  tbe  cdil»n.J  tlvparitnrni.  Out 
mjtkt  arttu*:  that  OH  ihU  tbrnrjr  cboulil 
abainl'.n  thr  comic,  Tnatruuir  ami  nthrr  non- 
WKHBir  iiTTKlsaMtiax  tminnii  osj  ibe  Sunday  riwi- 
p«p«r.  Bui  tbia  would  not  br  I  for  tbry 
irr      ■  vrry  fhraptv   lutlcr.l,   r  .m,MTr''i 

— lllh  the  rototrnrvrt,  which 
MM 


vrry 


tin  ttt.l' 


"(1  i*  tafe  io  ...   that  any  (eaiurr,  to  be 

....    .  in    iT u.l Tiring    Mlri    rilher    daily  Of 

Sun.Uy.  rcttat  It  ismeK-  mu«l  br  iuU  of  color, 
ami  carry  a  tfctirral  r 

J«>hn  M.  Srhrnid,  Indianapnh*  Xcw«, 
ill  rile  cnurfc  of  djicus»iriK  the  itatu*  of 
thr  circnlatiun  manaRf  r.  wiitl ! 

"Whm  newspapers  (ail  |i>  pot  their  citcala- 
1i«n  minifrr*  on  the  aamr  biKh  p>lan<  aa  thry 
du  ot  It- r  rlepartraeiital  manaffra.  ibey  -sill 
«uoiirr  or  later  develop  an  inrlficient  rirenla 
tw»n  iirv-ifiiraltnn  and  r«uietiurnf  difltCUlly  in 
reOWlM :  reader  iTeat«c  and  adTeetiiana:  v»l- 
iimr.    \\  iirn  >  ,l13  nr.il  a  amtTce-ifvl  r*e«iwp«— 


 »l*ap«  r ' 

cannot  thea>*rlvr«  prodvee  but  aiuM  buy  m 
bulk  and  pay  the  pnntcT*'  overhead  and  aid)  to 
thai  a  grneruu*  profit.  Th«  rotofraviue  aapp)r> 
mrrat  ■•  a  good  ctfculatinn  mtter.  Em,  ...  i 
•tonal  frature  of  ureal  pnptjlirity  ii.  on  bolb  a 
laratr  and  imall  »«lr.  prnvidnl.  of  court*,  thai 
tbr  othrr  fellow  l*  nut  iloina;  the  HDae  thinr. 
Hut  it  all  rnmpelrtorft  add  the  rotoiravure  we 
are  all  back  wKrrr  we  wer*  in  the  firat  rdaer. 
and  lb*  ineTraaed  rirv'ttlatVai  effect 
losjicatly  nrsi  u,  nnihinc. 

L.  Willianiwin,  Memphis  Xewi-Scimi- 
lar.  talked  on  the  quasi-editorial  subject 
nf  scare-heads,  douttlr-coliimn  heads  and 
run-over  xtorir*;.    He  said: 

"The  great  army  ul  nrtaepaper  readera,  I 
tWIirvr,  are  not  much  dipjivrbrd  by  tcare  brad- 
iHfajI  in  fact  I  aitl  ui  Ibr  belief  that  tbe  ureal 
hi.., .inly  nf  readrta  like  tu  ae*  tbe  ncwa  ..f 
the  dux  *n  larfe  t>|»e  and  a  welt  b«ilt  headline 

■  h  hi!-)    rf,g|t    ir.    ]|  itrasr.l    »lre-*-t    *llr»  How- 

rvrr  there  i>  Dothiiitt  in  ibe  daily  life  of  tbe 
iTwupRpei  reader  thui  will  ao  quUkly  diaturb 
lit*  i<etice  of  mind  *»  when  he  ■iiacorete  that 
be  ha«  h<en  lindeil  bjr  M  fakr  headline.  Il  la 
Lhrrrfnrr.  .r  •■  I  .  n,  to  mite  that  for  lOBOe 
yean  raal,  neu. paper  publt*hrr»  hare  cotne  to 
Ibe  mnrltmon  tbai  tbe  I 
btirih  liajt 


...n  ibai  Oie  null,  nut  only  rn  hta^. 
it   every   |...    •>!   Ihr  i-prr,  t*  the 

(  outittUi'tJ  /in  /■irr/.-  42) 
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Editor    &    Publisher    fur    May    14,  1921 


SUTER  ADDS  TELEGRAM 
TO  ADVERTISER 


5«cotvd   Purchase   in    Week,  Involving 
$100,000,  Give.  PuMither  Seren- 
Day  Publication — Plan  to  Uu 
Telegram  Plant  Only 


Two  newspaper  deals  hi  one  (ity  with- 
in one  week  is  the  record  of  Herman 
Mulrr  and  his  associate,  Ralph  k.  Govin, 
Jr.,  who  this  week  added  the  Elmira 
(X.  Y.J  Sunday  Telegram  t„  the  six- 
tlay  Morning  Advertiser,  their  purchase 
ot  which  was  noted  in  Editor  &  Pua- 
: .-  iii  k  last  week.  The  purchase  of  the 
Telegram  includes  the  building,  plant 
and  tHiiiness.  For  the  present  both 
plant*  will  he  used,  hut  it  is  intended 
soon  to  issue  both  papers  from  the  Tele- 
gram plant.  Staff*  of  both  papers  will 
Ik-  retained  as  far  as  possible,  it  is  stated 
hi'  Mr.  Suter.  who  will  be  general  man- 
ager pi  both  papers.  It  is  said  that  the 
purchase  price  fnr  the  Telegram  was 

sioo.ono. 

Mr.  Sulcr's  purchase  of  the  Adver- 
tiser was  negotiated  by  C.  M.  Palmer  of 
New  York  and  the  Telegram  deal  was 
put  through  by  Miln  Shanks,  former 
owner  oi  the  Advertiser. 

Harry  S.  Brooks,  who  has  conducted 
the  Telegram  since  its  establishment  42 
years  ago.  will  retire  and  in  Sunday's 
Telegram  made  the  folluwing  announce- 
ment : 

"To  All  My  Old  Friends: 

"Tomorrow,  at  8  A.  M..  standard 
time,  ihe  writer  will  transfer  to  a 
younger  generation  of  good  New  York 
State  newspaper  men  his  financial,  man- 
agerial and  editorial  control  of  the  Tele- 
gram. 

"In  the  newspaper  harness  from  six- 
teen to  sixty-nine  entitles  me  to  a  much 
needed  physical  rest  and  a  well-earned 
mental  vacation. 

"On  the  Telegram  firing  line  for  forty- 
two  consecutive  years — ever  since  the  pa 
per  saw  the  light  of  day— and  right  on 
it  from  daylight  till  dark,  and  often 
Imic  after  dark,  it  is  high  time  I  'lei  up' 
mi  the  gait  1  have  been  going  ;md  get 
over  on  low  speed.' 

"Hence! 

"I'm  going  to  grab  at  every  good,  big 
branch  of  pleasure  as  it  passes  and  do 
my  level  last  to  hang  on  to  them  for  a 
fen-  years  to  come. 

"1  may  get  lonesome,  but  I  guess  1 
will  live  longer  to  enjoy  the  earthly 
fruits  of  my  uniiring  and  un*elh«h  new*, 
paper  efforts.    At  least  1  hope  to  do  so. 

"My  ftgtcre*snrs  are  experienced  and 
thoroughly  competent  business  men.  I 
shall  Lssi-t  thaw,  to  the  lies!  of  my 
ability,  along  lhe  road  lit  future  finan- 
cial IIICKIIi  I  bespeak  for  them  the 
best  wishes  of  my  bundled,  of  personal 
and  professional  friend*  throughout  lhe 
Telegram's  territory. 

"With  these  few  words  of  thanks  and 
a  sincere  hope  that  all  will  go  well  with 
everybody  until  the  final  summons. 

'*Guud-bye.   (tuod  luck  to  everybody." 

*l~he  Telegram's  building  is  *ix  yrar* 
old.  two-story  brick  and  reinforced  con- 
crete and  include*  Complete  newspaper 
publishing  equipment  and  a  photo-en* 
graving  plant.  The  Telegram  conduct* 
no  job  priming  department  and  it  has 
not  been  decided  whether  that  branch 
■  if  Ihe  Ndieni'vr's  business  will  be  con- 
tinued by  the  new  management. 

Mr.  Suttr  h  hi*  announrcmrnt  of  the 
Telegram*  purchase,  said: 

"In  inti-riiiK  lhe  Inn  .  held  we  do 
CO  wit!i  the  fee Knp;  that  i1s  citizens  will 
demand  of  us  a  newspaper  that  docs 
credit  to  the  city.  It  has  hern  said  that 
the  character  and  strengih  of  a  city  arc 
shown  by  its  newspaper*.  This  leads  mr 
to  say  a  won!  abmit  that  excellent  even- 


ing newspaper,  the  Star-Gazette.  Where- 
csvr  it  goe*  it  rellecis  credit  on  the  city 
of  Ivlmira.  It  will  compart-  favorably 
with  the  hvt\  evening  ficw*]»a]KTs  of  ihe. 
country.  While  ill  a  measure  we  will  he 
competitors  and  may  differ  over  matters 
of  public  policy  from  lime  tu  lime,  our 
ciimprtiimn  will  lie  on  the  square  and 
differences,  when  they  do  arise,  will  be 
on  principle  and  not  on  senseless  news- 
paper heckling." 

Mr.  Suter,  a  native  of  Pennsylvania, 
ha*  been  in  newspaper  work  over  20 
years,  dividing  his  extra  time  at  Prince- 
ton L'nivcrsity  between  basrlsall,  foot- 
ball,  track  athletics  and  reporting.  After 
four  years  in  Washington,  he  became 
editor  and  publisher  of  the  Nashville 


FRANK  FEHLMAN  NAMED 
AD  CLUB  PRESIDENT 


Retiring      Secretary      "Sj-d"  Clarke 
Elected  as  Director  in  Sharp  Con- 
teat — Club  Has  Surplus 
of  $20,000 


Klection  night  ai  the  Advertising  Club 
of  New  York  un  Tuesday  brought  out 
a  hnu*efiil  of  members  who  were  in- 
terested in  the  outcome  of  the  balloting 
and  in  the  doings  that  accom|tanied  and 
followed  the  dinner. 

Usually  the  ticket  plaerd  in  nomina- 
tion each  year  is  elected  without  opposi- 


Thl  beautiful  heme  of  f&*  cnmhiord  Elmira 
Into  the  tunas  of  Hernia 


Y.)  Telorraai  and  Advwrtieer  which 
br   thr    ,n  r   of    iKr  forwior. 


Teniiesseau  and  later  was  puhlisher  of 
the  Philadelphia  Evening  Times.  He 
was  engaged  in  newspaper  syndicate 
work  until  the  war.  during  which  he  was 
active  in  the  foreign  press  cable  and 
wireless  service,  serving  a*  manager  of 
the  Paris  office  for  a  year.  He  is  now 
president  and  general  manager  of  the 
Advertiser  and  Telegram. 

His  associate.  Ralph  R.  Govin.  Jr.. 
was  lwtrn  in  New  York  City,  and  i*  also 
a  Princeton  product.  He  left  the  uni- 
versity during  the  war  tu  enter  the  avia- 
tion service  and  was  later  assigned  to 
the  artillery.  He  entered  the  newspaper 
business  after  the  war,  serving  on  the 
advertising  staff  of  the  Charleston  (W. 
Va. )  Gazette,  whence  he  went  to  Elmira. 

OREGON  JOURNAL  GETS  VERDICT 


Jury    Holda    Expose    of    Lawyer  Not 
Libellous 

The  Portland  Oregon  Journal  has 
won  a  verdict  in  the  case  for  $168,000 
libel  damages  brought  against  it  by  l-ee 
Roy  E.  Keeley.  a  debarred  lawyer  of 
Portland.  The  jury  founil  for  the  Jour- 
nal, with  our  dissenting  vote.  Thi*  was 
the  second  libel  case  to  be  lost  by  Keeley 
within  the  la-l  month.  The  first  was 
brought  against  the  Orcgonian  for 
$l?0.nu»  It  was  decided  when  the  court 
directed  a  verdict  against  Keeley  on  the 
gr*MJIld  that  the  publication  objected  to 
was  not  libelous  per  se  and  that  Keeley 
had  not  alleged  extrinsic  facts  in  his 
pleadings  sufficient  to  make  the  case 
actinnahlc  The  two  hearings  attracted 
more  attention  than  any  previous  libel 
i-.i-.es  in  Portland  courts.  The  Journal 
rase  was  under  way  from  April  20  to 
May  4.  when  the  verdict  was  returned. 

Keeley  sued  tin-  Journal  for  printing  a 
scries  of  six  nrws  articles  and  an  editor- 
ial attarking  him  for  his  activities  in 
ronnrction  with  a  40  per  cent  fre  secured 
by  him  from  a  widow  whose  husband 
had  hren  killed  in  an  industrial  accident. 


tion  and  consequently  there  is  nothing  to 
arouse  special  intere*t  in  the  event.  This 
year,  hnwrvcr.  a  number  of  the  mcm- 
hers  thought  that  Herbert  K.  Stroud, 
whose  term  of  office  as  director  had 
expired,  ought  to  be  re-elected  instead 
of  "S>d"  Clarke,  the  retiring  secretary, 
who  wa*  the  regular  nominee.  The 
campaign  carried  on  in  his  behalf  was 
short,  but  it  stirred  up  a  lot  of  excitr- 
meut  and  some  acrimony. 

However,  when  the  |tolls  closed  and 
the  ballots  were  cuunted  it  was  found 
that  Mr  Clarke  had  received  411  votes 
and  Mr.  Stroud  184.  Thereupon  there 
was  a  wild  uuthurtt  nf  applause  by  tho!C 
who  had  voted  for  him.  Mr.  Stroud 
took  his  defeat  philosophically— in  fact 
he  smiled  user  it,  while  some  of  his 
supporter*  looked  seriously  disappointed. 

The  entire  ticket  elected  was  as  fol- 
low: President,  l-'rjnk  K,  Fchlman. 
Oiurrhill-Hall  Company ;  vice-president. 
Claries  C.  Green,  James*  Advertising 
Agency:  treasurer,  Oliver  B.  Merrill; 
directors.  Hrrman  G.  Halsted,  of  Paul 
Block,  Inc..  term  two  years;  George  \V. 
Hopkins,  of  the  Columbia  Graphophone 
Company,  term  three  years,  and  Sydney 
R.  Clarke,  term  three  years. 

The  heavy  vote  cast,  592,  indicated  the 
unusual  interest  in  the  election.  It  was 
the  largest  ever  cast  at  an  Ad  Club  elec- 
tion in  New  York 

l-'rank  K.  Fdilnian.  vice-president, 
presided  at  the  business  meeting  in  the 
.  l.-ince  of  President  Hopkins,  who  had 
gone  W  Chicago.  Richard  N'cvdl,  who 
had  bttn  requested  to  make  a  report 
c.iiieer:iing  conditions  at  the  Fox  Hills 
ib-*|iital.  where  disabled  soldiers  arc 
being  treatnl  fnr  injuries  received  dur- 
ing the  war.  reported  that  the  men 
lacked  sonic  of  the  necessities  and  com- 
forts .if  life,  and  suggested  that  the 
club  raise  $100  to  supply  them  to  those 
in  greatest  need.  The  bat  was  passed 
arniind  the  room  and  $121  was  sub- 
scribed a*  a  relief  fund. 

Anions  the  committee  reports  sub- 


mitted was  that  of  the  house  commn-te. 
of  which  A.  Van  Gytcnbeek  is  chjir. 
man.  7  he  showing  made  by  the  rcsiau- 
rant  during  the  year  ending  April  Jo.  ie- 
vealed  an  ap-iarent  loss  of  $2.978.3..  [n 
October  the  custom  was  inaugurated  oi 
charging  the  dining  room  its  share  of  thr 
rent.  If  this  charge  was  omitted  ftom 
Ihe  final  figures  the  restaurant  Mil 
show  a  profit  of  $2,552.90.  The  tola! 
receipts  were  $75,264  and  the  expenir. 
S72.JJ7. 

After  C.  C.  Green  had  submitted  the 
report  of  the  entertainment  committee 
Mr.  Merrill  arose  and  said  that  in  appre- 
ciation of  tlie  work  done  by  the  commit- 
ter thr  pa*t  year,  and  especially  upun 
the  annual  dinner  and  entertainment 
given  at  the  Hotel  Astor.  the  board  oi 
dirertors  had  voted  to  present  to  each 
of  its  members  a  token  of  their  apprecia- 
tion. Thereupon  Mr.  Merrill  called  of 
their  names  and  as  each  one  came  for- 
ward  gave  him  an  artistically  orna- 
mented Silver  watch  charm  pocket  knife 

Reports  submitted  by  other  committee' 
showed  that  22  speakers  have  addrc-tcd 
the  club  during  the  year :  that  the  pnlihc 
speaking  class  has  had  the  largest  at- 
tendance of  any  year— 62;  and  that  tlir 
advertising  course  has  had  40  studrnts. 
The  treasurer's  report  showed  that  the 
assets  of  the  club  amounted  to  $42.- 
011.77;  the  liabilities  to  $22,152.89;  and 
the  surplus  to  $19,858-88.  of  which  Etta 
on  lunid  was  $14,611.80.  Mr.  Merrill 
the  treasurer,  said  that  all  of  the  on".- 
standing  bonds  of  the  clnb  would  be  iT- 
inediately  called  in  and  paid. 


SHORT  COURSE  AT  ST.  PAUL 


Editorial  Subject*  Dominant  on  Three. 
Day  Program 

The  annual  short  course  for  Minne- 
sota editors  was  held  May  5.  ft  and  7 
at  thr  farm  school  of  the  agricuttura'. 
college.  St  Paul  branch  of  the  L'nivcr- 
sity of  Minnesota.  Sixty  editor*  took 
part  There  was  contests:  in  newspaper 
make-up  and  in  farm  news  department- 
in  country  newspapers,  with  $15  and  $10 
prizes  in  each,  offered  by  the  public-' 
bureau  of  the  Minnesota  Slate  Fair 
Problems  of  circulation-building,  news 
gathering  and  kindred  matters  were  di-- 
cusscd.  editorial  subjects  being  cmpl  - 
sited. 

Herbert  R.  Gait,  managing  rditnr  i  f 
the  St.  Paul  Dispatch-Pioneer  Press,  ex- 
plained a  city  mail's  point  of  view  fci  ! 
Howard  Kahn.  managing  editor  oi 
St  Paul  Daily  News,  talked  on  tie 
human  interest  story  and  how  to  w-f 
it.  Addresses  were  made  by  \Y.  P. 
Chamberlain  of  the  Minneapolis  Jou^i  - 

H.  B  W  akefield  and  J.  H.  Todtl  of  tl  - 
Minneapolis  Tribune,  and  L.  C.  If  o 
former    instructor    ill    the  universio 
school  of  journalism  and  now  with  tS 

I.  ivestmk  Journal.  St.  Paul. 

Dr.  C    A.  Prosser.  director  of  tie 
Dunwoody  Institute,  spoke  of  the  u.-.™ 
of  the  university  schools  nf  journalise 
which  rxist  in  practically  cvrry  fi: 
K  K.  Sheldon,  supervisor  of  the  aj  nP 
tict  school  of  the  Lakeside  Press  C 
cago.  and  E.  E.  Baumgart.  member 
the  staff  of  the  school,  told  how  to  make 
new-paper;  readable  and  how  to  t-v 
appreotices.    Prof.  Bristow  AeJan  - 
tor  of  the  publications  of  the  New  Y.  -■ 
Slate   College  of   Agriculture.  Itlur*. 
discussed   the   country    weekly    a<  IT 
institution  in  community  life.     H  V 
Junes,  editor  of  the  Minneapolis  " 
nal.  was  host  at  the  evening   lv.-.r  j  ar 
which  concluded  Ihe  sessions. 

lhe  Bcmidji  Sentinel  took  fir»i  prist 
and  the  Shakopce  Tribune  second 
make-up  contest  and  lhe  Wadena  T 
eer-Journal  and  the 
t o.ik  the  farm  new 
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LOOKING  A  BOSTON  NEWSPAPER  GIFT 
HORSE  IN  THE  MOUTH 


Advertiser*  Fight  Winning  Battle  to  Keep  Free  Art  and  Cuts  and 
Other  Things  That  Have  Been  Taught  to  Believe  Coil  Nothing 

— Half-Tone  Education  at  Straight  Matter  Co»t 

Br  BEN  MELLON 

'JMl  E  man  who  passed  along  the  clas-  iog  power  ol  ittTOCliti  |>iii;tc.'  busl. 

sic.  "never  look  a  gift  horse  in  the  nets    solicilatim.    that    the  Boston 

mouth,"  it  is  quite  evident,  never  made  American  «e««  in  position  to  render 

a  study  of  newspaper  conditions  in  a  service  lhat  would  nu-an  dollars  and 

Boston,  cents  and  class  in  appeal. 

Boston    is    a    lighting    newspaper      Other  newspaper*  oi  Boston  were 

town ;  other  cities  may  have  their  news  forced  into  the  same  practice  as  a 

bureaus  and  publishers'  organisations  matter  of  sclf-dcfi-usc.    It  might  ie 

operated  hy  hard  and  fast  rules,  hut  well  to  Mala  here  that  thfl  practice  was 

that  is  not  true  of  the  metropolis  of  nation-wide,  so  far  a-  tl  e  lug  cities 

New  England.    In  no  other  big  city  were  rnnrsrnad,  at.  that  tints-. 


in  the  United  States  is  the  newspaper 
competition  as  bitter  as  it  i*  there. 

And  with  this  competition  has 
grown  to  maturity  a  gift  horse  whose 
mouth  should  be  looked  into. 

This  particular  gift  horse  stalks  up 
and  clown  the  streets  of  Boston  every 


But  the  difference  between  Boston 
and  the  other  cities  «>>  marked.  In 
tire  other  citirs  it  ran  its  hectic  race 
and  ihen  died  because  its  masters  ty- 
fused  to  feed  it  out  of  their  annual 
earnings,  while  in  Boston  it  grew  by 
leaps  and  bounds  until  today  and  ir 
day  and  his  annual  feed  hill  amounting  is  now  eating  up  hundred*  ol  .thou- 
to  the  astounding  sum  of  $300,000  or  sands  uf  dollars  thai  would  otherwise 
more  is  paid  hy  the  publishers  of  the  qualify  as  newspaper  profits.  • 
daily  newspapers  of  the  city.  The  [Front  free  art  it  was  only  a  ste;j 
name  of  this  gift  hnrse  is  free  art  and   to  free  cut*,    fndtr  these  conditions 

tuts  and  the  collective  gruiip  to  which  It  was  o'-|v  natural  that  the  merchants  of  give  on  the  part  o;  the  newspapers 
it  is  given  are  the  advertisers  of  the  of  the. Hub  should  I  rromc  uppis\  it  was  to  be  expected  lhat  abuses 
HUfc  Free  art  ceased  to  satisfy  the  mire  v.o-.ild  creep  in.    For  instance,  the  ex- 

The   newspapers   of    every   city   in   faxtidtors— that  lr.:d  become  the  rit.-h't   "•ruiivc  l  ead  oi  one  pa;ier  t  i'.4  nie  tc- 
Amcrica  have  gone  through  the-eift-  of  every  merchant,  larne  or  small,  w'ho 
to-advertisers  period  hut.  unlike  Bos-  advertised- and  several  who  Kid  ideas 
ton,  they  have  recovered  from  it.         of  their  own  and  wanted  to  he  a  little 
About  fifteen  years  ago.  when  com-   different  announced  lhat  lliev  vvimld 
mercial  art  was  just  coming  into  its  relieve  the  greatly  overworked  art,  de- 
part men 
in  their 


around  t*  esc  merchants  apportioned 
the  cos:  of  their  art  departments 
aMOii^  the  newspapers  they  had  used, 
dl  ducted  the  share  they  figured 
chtrgeahlc  to  each  from  each  bill  and 
CcSt  clucks  for  th.e  balance.  One  of 
t'  e  most  peculiar  things  about  this 
practice  was  that  it  teemed  to  have 
been  satisfactory  to  everybody  con- 
cerned, tor  a  number  of  years  at  least. 

Wjlile  Boston  advertisers  were  be- 
ing educated  in  l):c  use  of  art  under 
these  conditions  it  was  only  natural 
lli-l  the  driving  force  of  that  kind  of 
competition  should  result  in  other 
practices  just  as  wrong  in  the  conduct 
t.f  a  sisc.-cssful  uc.vspapcr  husiness. 

With  free  art  and  free  cuts,  many 
B i  st on  advertisers  Wcanie  extrava- 
gant in  their  use  oi  both.  For  in- 
stance, their  ideas  ran  largel)  to  half- 
tones and  mats  are  looked  upon  as 
bemg  entirely  unsatisfactory.  It  is  the 
mil  in  Boston  to  make  .1  new  set  of 
cuts  for  each  advertisement  in  each 
newspaper  office. 

"The  objection  to  mats  is  a  sound 
position  to  take,"  said  the  advertising 
manager  of  una  m.-'.  scapcr.  "It  mean' 
clerrer  advertising,  brtter  results.  In 
fact  we  like  to  run  from  originals  be- 
cause it  gists  u>  liettcr  looking  news- 
papers," 

L'ndvr  such  a  free  and  easy  system 


own.  it  wis  used  generally  through- 
out the  country  as  a  bait  to  attract 
local  merchants  to  the  advertising  col- 
umns of  newspapers  and  really  played 
a  rery  important  part  in  the  develop- 
ment of  drpartmcnt  store  volume 
Hereafter  follows  the  story  of  the  de- 
velopment of  gift  horse  in  Boston,  as 
it  is  told  with  different  but  unimportant 
variations  by  the  business  heads  of 
that  city's  many  newspapers  and  some 
of  the  men  responsible  for  placing 
local  advertising. 

When  William  R.  Hearst  entered 
tile  held  with  his  American  he  natu- 
rally met  with  much  opposition  not 
only  from  the  other  newspapers  but 
also  from  the  advertisers.  The  oppo- 
sition of  the  latter  was  not  of  a  com- 
petitive nature.  It  was  disclosed  in 
their  refusal  to  increase  advertising 
appropriations  to  include  his  news- 
paper. 

It  is  a  well  known  fad  that  the 
Hearst  newspapers  have  stood  nrst  in 
the  development  of  newspaper  art  ami 
the  Boston  American  is  the  equal  of 
any  one  of  his  other  newspapers  in 
that  respect. 

This  is  not  the  story  of  Boston 
newspaper  roraprlhiOll  l»|l  would 
take  several  Imoks  to  tell— but  the  tale 
of  the  development  of  a  gift  horse  as 
it  is  related  by  the  newspaper  and 
business  men  of  that  city. 

To  show  the  kind  of  service  adver- 
tisers could  secure  by  placing  their 
advertising  in  the  American  it  is  said 
lhat  commonplace  and  even  crude  ad- 
vertisements were  picked  front  the 
other  Boston  newspapers  and  the 
Hearst  art  department  was  turned 
loose  on  them.  When  the  product 
was  finished,  a  solicitur  was  rushed 
post-haste  to  the  local  merchant  whose 
advertisement  had  been  doctored.  There 
was  no  question  but  that  the  adver- 
tisement had  been  improved  and  it 
ilid  not  take  much  of  a  selling  talk 
to  convince  those  with  an  eye  for 
beauty  and  who  understood  the  pnll- 


cMtly  of  a  well-known  Boston  store 
that  operated  its  own  art  department 
under  the  ncwspaprrs-pay-the-bill 
plan.  Comparison  of  notes  hy  several 
lies'' spaper  advertising  men  disclosed 
of  the  n-  w-spapers  and  (ml  i'  e  fact  thai  th'S  s-ore  w  as  collecting 
nv. n   atli'ts.     This    did    re-   a  tot. I  of  $KK  iron!  the  newspapers  of 


lieve  the  strain  on  the  departments.  Boston  to  meet  the  alleged  cost  of  an 

but  not  on  the  pane*  of  the  pub  art.  department  for  which  it  was  actu- 

lissltrrs.  ally    paying   SJH;      Fortunately  this 

AVItcii  the  first  of  each  month  rolled  abuse  never  became  general:  in'  fact 


WHAT  ARE  YOU  DOING  FOR  FORESTRY? 


A     native    Iowa  elm  tree   for  every  grade  school  ground  in   IJes   Moines  I 
That  was  the  gift  of  tafavcUc  Vr.unu,  Sr.,  polisher  of  the  Dvs  Moines 
Capital,  in  a  sehr«.|  ground  licautificalion  pri  gram  fostered  b>  the  Capital. 

In  the  accompanying  picture  Mr.  Voting  is  shown  planting  a  tree  on  one  of 
the  school  grounds,  while  the  school  children  attest  their  enthusiasm  l>>  cheers 
ami  waving  of  arms. 

The  school  ground  improvement  campaign  culminated  in  a  beautiful  cere- 
monial at  each  school  on  Arbor  Day,  April  29,  At  this  lime  the  children  united 
in  tiatiirr  day  services,  and  dedicated  the  Lafa)ctle  V.  ung  trees,  putting  a  bronze 
marker  on  each  one. 

•  ttllgHeH  have  built  fences  around  the  trees  for  protection,  and  have 
plii'gcd  tluiiistkes  to  give  them  care,  so  that  "thrir"  trees  will  grow  to  lnagnili- 
enj  n.aturity. 


it  was  rare-,  but  the  danger  of  it  was 
always  there. 

While  I  was  chatting  with  another 
Boston  newspaper  executive,  his  sec- 
retary entered  the  office  and  handed 
him  a  note. 

"There  is  one  of  the  things  that 
makes  it  expensive  to  do  business  in 
this  city."  he  remarked  to  me  as  he 
finished  reading  it.  "This  note  is  from 
one  of  our  large  stores  and  it  contains 
a  request  for  a  change  in  tomorrow's 
ad  which  is  already  made  up.  They 
sent  that  note  down  here  by  messen- 
ger and  reversed  the  charges  on  the 
delivety." 

Another  Boston  newspaper  has  dis- 
covered lhat  reversed  charges  on  mes- 
sages from  advertisers  cost  it  $600 
last  year. 

The  Bnstun  Globe  lias  put  on  its 
own  messenger  hoys  to  handle  that 
paper's  errand  business  and  is  refus- 
ing to  pay  the  reverse  charges  on  spe- 
cial messenger  service  for  others.  The 
other  newspapers  are  watching  this 
experiment  with  keen  interest. 

Frankly.  1  do  not  think  that  the 
publishers  of  Boston  know  the  total 
amount  of  the  rebates  that  they  give 
their  advertisers  under  the  system  uf 
abuses  that  been  up  in  that  city  during 
the  last  twelve  years. 

The  total  annual  local  store  advertis- 
ing revenue  is  estimated  at  something 
between  $4.tl0tl.lHN)  and  $5,000,000.  The 
amount  of  the  rebate  varies  according 
to  the  newspaper  office  you  arc  in. 
The  most  conservative  estimate  given 
me  was  $300,000;  frum  that  it  went  up- 
ward to. the  grand  total  of  $450,000. 
The  last  figure  was  given  by  an  exec- 
utive of  one  of  the  strong  newspapers 
of  Boston  and  a  man  in  a  position  to 
know  what  he  is  talking  about. 

To  say  that  the  executive  heads  of 
Boston  newspapers  never  get  together 
on  questions  of  mutual  interest  would 
not  be  true:  neither  is  it  true,  how- 
ever, lhat  Boston  publishers  have  an 
association  in  the  sense  that  many 
other  cities  have  today. 

Likewise  it  would  not  be  true  to 
say  that  publishers  and  executives  of 
that  city  do  not  realise  that  the  present 
system  is  wrong  both  in  practice  and 
priuciplr.  They  have  made  several 
efforts  to  get  out  from  under,  hut  with- 
out success.  The  most  notable  effort 
until  last  Spring  was  in  1915.  but  they 
were  blocked  by  the  Retail  Trade 
Board  of  the  Chamber  of  Commerce 
and  the  bitter  competition  in  the  Bos- 
Ion  field. 

I.axt  Spring  all  of  the  newspapers 
got  together  and  decisive  action  was 
derided  upon.  The  newsprint  situa- 
tion had  forced  the  issue.  Free  art. 
free  cuts  and  apportionment  of  inde- 
pendent art  department  costs  were 
ordered  abolished.  The  Retail  Trade 
Board  protested,  but  without  avail.  The 
new  order  went  into  effect. 

The  Retail  Trade  Board  did  not  stop 
with  a  mere  protest,  however.  It 
started  out  to  find  a  way  to  defeat  the 
efforts  of  the  publishers  and  retained 
counsel  for  lhat  purpose. 

The  Retail  Trade  Board  is  just  what 
its  name  implirs  ami  its  membership 
includes  practically  all  of  the  mer- 
chants of  Boston  and  all  of  the  regu- 
lar advertisers.  Thry  stood  together 
in  their  demands  for  a  continuation 
of  the  objectionable  advertising  prac- 
tices which  the  publishers  attempted 
to  get  away  from.  In  this,  some  of 
them  were  even  unfair  to  themselves. 
For  instance,  there  are  some  adver- 
tisers who  never  use  art  or  cuts  who 
joined  in  thr  demand  for  the  old 
order;  the  rebate  to  some  on  art  work 
and  cuts  reaches  25  per  cent,  while  in 
I  ('oMtijiiirrJ  on  pflRC  20  I 
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KEEPING  THEM  OUT  OFTEN  THE  WORK  S^STSU^JfJ^n 


OF  A  MERCHANDISING  DEPARTMENT 


A  Newspaper  Can  Survey  Itx  Own  City  as  No  Outsider  Can  and  Give 
Sound  Advice  and  Valuable  Information  on 
Marketing  PoMibilitiet 


By  T.  J.  YOUNC 

Merchanditins  rjirarlTnriit.  Philadelphia  Le'lsrr 


IK  I  WERE  tn  Land  in  a  strange  dry 
on  a  dark  night  and  didn't  know 
whether  tn  look  north,  east,  south  or 
Wett  for  the  kind  n(  a  howl  I  wanted 
or  had  nn  r«al  notion  of  the  "lay"  of 
the  town,  and  I  WW  suddenly  greeted 
by  a  ciiap  I  had  met  at  some  time 
whn  flayed  right  along  with  me  until 
I  had  my  bearings  and  learned  some 
things  about  the  city  I  wanted  tn  know, 
1  would  feel  that  my  friend  was  a  jon 
of  lifesaver.  a  real  friend  in  need.  The 
chances  are  thai,  being  a  real  gnnd  fel- 
low, he  would  consider  the  whole  thing 
as  trifling  and  insist  that  he  was  only 
too  glad  to  help,  etc 

Broadly,  this  illustrates  die  kind  of 
srrvicc  the  modern  newspaper  merchan- 
dising department  is  intended  to  render 
—and  dots  render. 

Advertising  as  a  business  has  made 
rapid  progress  in  the  past  decade,  and 
really  twenty  years  of  headway  during 
the  last  five  years  because  it  has  proved 
itself  worth  while  in  serious  emergen- 
cies. The  advertising  seas  have  been 
pretty  well  charted  by  the  pioneers  in 
the  agency  and  publishing  fields  and 
their  successors,  and  to  all  should  go 
full  measure  of  credit  for  progress 
made. 

Newspaper  advertising's  biggest  recent 
contribution  to  this  progress  is  the  mer- 
chandising department. 

Ha»  Made  a  Ch.mt 

Men  who  have  been  engaged  in  sales 
and  advertising  work  more  years  than 

I  have  known  that  until  go-ahead  news- 
papers liegan  to  develop  merchandising 
or  trade  promotion  divisions  no  really 
dependable  data  on  specific  markets  was 
available,  nr.  where  available,  was  cn- 
oidinated. 

The  sales  or  advertising  manager  or 
agency  plans  executive  may  now  quietly 
l"ck  the  door  of  his  private  office  and 
digest  frank,  neutral  and  thoroughly  de- 
pendable reports  on  given  markets  as 
produced  by  competent  and  sincere  mer- 
chandising department  investigators,  to- 
gether with  maps  of  the  newspaper's  ter- 
ritory, sidelights  on  the  buying  habits 
of  the  people  in  that  locality  and  other 
intimate  data  so  essential  to  the  proper 
planning  of  a  sales  and  advertising 
drive. 

He  will  learn  what  competition  he  has 
to  face,  the  numb.-r  of  retail  outlets, 
kinds  of  combinations  of  dealer  organ- 
izations ;  whether  to  put  in  a  resident 
salesmen  or  to  use  a  merchandise  hrokcr 
— and  why.  He  will  know  that  terri- 
tory, in  theory  at  leas!,  almo-t  as  well 
as  the  manufacturer  who  happens  to  he 
located  there,  and  possibly  even  battel 
than  some  residents  whn  should  know. 

Do  They  Know  Tnr.M  ? 
M"<st  managers  say  they  know  New 
York.  Chicago,  Philadelphia  and  ntker 
leading  markets.  True  to  a  Certain  ix- 
t<nt,  like  the  «i-'hlsccr  on  a  rubln-mcck 
and   |ms*ihly  n  1  as  well     They  may 

0 -  in  •  in  ami  go  mil  i:i  a  hurry  .  MH-ud 
ihi  ir  tint*  brt  .iren  hotel  a"id  certain 

1—  -tin--  l|  u-v  an  I  think  they  ku  .»  the 
cily. 

Tli*-  rhareen  are,  graittina  they  kii«w 

II  r  Uie  m-irk  intiniauly.  which  is  open 
In  ill-'  ale  in  most  in-taiu-i  s.  they  piob- 
aVhj  junl  kn-.w  New  <>rVan«,  Balti- 
more*. CK-vi-land  or  UinncHpsiUl  even 
tSiglitty. 


There  are  still  sonic  folks  who  ihink 
the  entire  State  of  California  hasks 
in  sunshine  all  the  year  round  and  arc 
survriscd  to  learn  that  there  is  a  good 
deal  of  snow  in  northern  California  on 
occasion.  And  all  will  agree  that  some 
of  such  folks  are  in  sales  and  advertis- 
ing executive  positions,  because  we  have 
either  met  them  or  heard  of  them. 


should.  The  real  merchandising  depart- 
ment will  keep  out  on.-  manufacturer 
ju-t  a«  honestly  as  it  will  encourage  an- 
other to  ci  mc  in.  It  is  guided  solely 
by  conditions  prevailing  and  il  hews  lo 
the  line.   To  illustrate: 

Suppose  John  Smith  &  Co.'t  advertis- 
ing manager  or  a  representative  of  his 
agency  came  to  Philadelphia  and  waxed 
enthusiastic  with  us  ahout  a  dehydrated 
clam  in  powder  form  that  the  Smith 
Company  planned  to  put  on  the  market. 
This  clnm  powder  is  to  lie  packed  in 
small  vials  three  or  four  to  the  carton 
and  each  vial,  with  a  quart  of  boiling 
milk,  would  providr  a  full  quart  of  clam 
broth  fur  little  cost  in  five  minutes. 

It  snunds  interesting  and  is  undoubt- 
edly a  fine  example  of  the  new  science 


Life*  &  f uld*  to  a  ■tT»nf*r  in  ■  strmai*  cltr  Is  lbs  Msr h»t>  di  line  D«f>Artn»«nt  0-f  s 
n*w»p«p«r      Host  ll  can  baat   b*  wssd   by  •dvrrtl»«ri  It   lolrf   h«rr  by  T.  J.  Yeunf, 


Busy  advertising  managers  and  agency 
chiefs  cannot  alfnrd  tn.  and  have  no  de- 
sire 10  walk  in  circle-  to  reach  a  given 
point.  Like  the  man  landing  in  a  strange 


city  they  realise  that  timely  information  <ul. 


of  dihydraron.  We  want  tn  hel-i  lhem 
and  -.re  would,  of  course,  like  to  ac- 
k:i  w'ei'ge  r  ceipt  of  their  contract  for 
advertising.   We  do  h-l.i  them  —to  slay 


■l»J  suggestion  make  for  the  straight 
line  to  the  ohj  -ciive.  They  know  that 
a  fickle  public  has  a  hahtt  of  changing 
■Is  preferences  on  food  products,  toilet 
goods,  etc.;  el*c  how  ci  uld  il  |>ay  to  ad- 
vertise a  new  article? 

All  advertising  nt.n  nrguc  that  wc 
■  rogrcss  by  change ,  and  most  of  us 
ki'nw  that  an  a!  sence  from  any  city  for 
on-y  a  s'k  rl  periol  will,  on  our  rc- 
frn.  show  us  caan;;es  in  even  the  ap- 
piarancc  of  the  cily.  Whole  blocks  may 
lave  hen  torn  down  and  finer  ttTW- 
lures  erected.  To  keep  pace.  then,  w  ith 
duHUtirs  in  s  .cific  miies  we  can  and 
should  lean  on  ihr  up-to-thc-minut .- 
merchandising  depart  rent  which  keeps' 
akrvtul  of  t!:inys  i  iloin  its  lerri'.ory 
anil  w'ad'y  tells  u<  of  them  for  the  ask- 
ist  sc. 

N  t  C  *  ii-  if  Mi'-iirXAav 
1lwri'<  wrthli  k  ali-ui-iic  in  the  work- 
ings •  !  t!' •  •ln.rrl;aTiili-,'iig  department, 
'lough,  •  it  Cm  other  hind,  ii  ii  nig  a 
i-  .Mly  mi-ri'i  i.»ry  idta.  I  have  s'aii-d 
lhat  nv.-rcraiid'-irg  department  re|><>T!s 
are  mitral.  By  ll'dl  1  mc:oi  that  ihe 
lurr  of  a  r»- -sible  campaiirn  ihis-s  lot 
dictate  the  kind  of  a  rep'rt  (iirm-'m'il. 
If  il  were  to  do  so  the  ,  In  ious  fiirola- 
niii-r:iU  of   siu-h  a   iU jiarlmeri  \sooJ.| 


X)  Matucrr  r  •«  THteSt  GotrOS 

We  at  once  p  int  Dal  that  Philadel- 
phia, reii'.g  near  the  sources  of  supply  of 
fresh  dims,  has  on  every  e  truer  "oyster 
•a'o-n-."  that  are  open  from  September 
to  t'c  «n.|  ;f  April:  and  thai  there  is 
c  in'r/araiivrly  little  demand  for  either 
oyitern  or  clams  during  ihc  "■  ff"  season. 
\v"  ich  would  be  the  only  ]i.*rioil  during 
whi.h  the  dehydrated  kind  rnajM  have 
a  caance  tn  cnmpeie  with  the  ittCL  and 
thai  it  would  be  l;e«!  n  >t  to  atlampt  lo 
ct:ier  Philad.-lpliia. 

This  suggestion  u*<'utd  1h*  M'jpoftod  b> 
statements  from  dealers  w|-.oli  -;,l  rs  ami 
h'  uachuldcrs.  We  might  ivui  go.  iar 
n<:  lo  -ug.1  st  ihal  inlancl  reeeitOf its.  far 
rcfPOVed  {j^m  the  nns* ilulities  ui  quidk 
service  09  the  fre?li  cl  ni  In-  IicfcgM  for 
B  try  nut  cant;  aign. 

I'ar  felrheil:  N'ol  *:y  any  nivalis. 
.W  hav  sivi'ar  cases  very  fr :  rpi . ntly. 
Tli;  '•rtra-'.\  aty  hrtgnee  is  nv  rely  to 
K;ve  .-i-i  idi-a  of  the  desire  of  the  mer- 
I  •  IV 'i  if  it  •!•  l-itime'l  of  fit  ":•  ndaldc 
I-  v,  -i-ipir  lo  hihi  niu-.nf xeluriT-  keep 
eh-  r  of  1'c  <l  oa|s. 

This  k:i.d  of  -ervicc  is  'i.-ing  nivn 
by  many  iklallmeiHs  ihroilvhou!  ihe 
ro|i:i*r>  I'll  waitt-r  that  fh*'re  isn't  a 
ii  i  ts!  ,iii'li-i»gili:iarinuiit  anywhere  ih.n 


lutn'l  |  fers  of  -Trvidence  jit  hi ,  »sW  to 
prove  tnat  it  lias  "been — and  i« — render- 
ing a  real  hig  service  to  manufacturers. 

Such  service  is  not  confined  to  new-, 
comers  in  the  market,  either.  Those 
who  have  been  with  us  for  years,  and 
pointed  the  way  to  those  who  have  since 
found  advertising  a  big  factor  for 
growth,  call  on  merchandising  depart, 
ments  for  assistance  frequently.  If  the 
newest  plans  of  the  old  favorite  include 
the  securing  of  window  displays  to  add 
momentum  to  the  advertising  and  sales 
effort,  the  newspaper  merchandising  de- 
pnrtment  rises  to  the  occasion. 

Fovnb  Windows  A-Plexty 
An  established  favorite  line  of  toilet 
goods  was  recently  featured  in  a  large 
campaign  in  this  city  and  the  agency 
expressed  a  desire  to  have  several  hun- 
dred window  displays  as  some  cosily 
lithographed  cut-out  material  was  avail- 
able. We  were  glad  to  learn  that  within 
ihree  days  the  manufacturer  had  re- 
ceived requests  from  local  druggists  for 
over  three  hundred  displays.  More  were 
received  each  day  for  a  couple  of  weeks. 
T  his  campaign  could  not  have  been  any  ■ 
thing  but  successful  because  of  the  dom- 
inating advertising  and  large  number  of 
tie-up  displays  which  meant  the  full  sup- 
port of  those  druggists  was  assured. 

Multiply  this  concentrated  support  by 
whatever  number  of  cities  that  cam- 
paign went  into  and  one  can  understand 
why  that  manufacturer  and  his  agency 
put  iheir  faith  in  newspaper  advertising. 

Newspaper  advertising  plus  merchan- 
dising department  co-operation  means, 
in  most  instances,  maximum  dealer  sup- 
port and  a  consequent  judgment  of  a 
gi>cn  market  solely  on  its  merits.  The 
poor  market  is  easily  discovered  and 
avoided  and  the  resjsonsive  territory 
gets  its  just  due — which  means  that  the 
appropriation  is  made  to  produce  where 
it  is  most  likely  to  do  so  and  wastaue 
is  prevented. 

About  a  year  ago  1  met  a  cl.ver  young 
fellow*  who  was  then  advertising  man- 
ager for  a  concern  having  nation-wide 
distribution,  and  the  vice-president  of 
the  company, 

The  Bigger  Man  Knew 
In  discussing  newspaper  merchandis- 
ing help  the  young  advertising  manager 
pooh-poohed  the  suggestion  that  it  was 
quite  possible  such  assistance  could  l<e 
made  !n  prove  a  worthwhile  ass.-t  to  the 
I'  IwpHUj'f  plans  and  to  each  zone  man- 
ager, particularly.  His  vice-president 
did  not.  however,  ridicule  the  suggest  inl- 
and insisted  on  I. -aming  more  about  it. 
finally  expressing  the  opinion  lhat  it 
fhculd  mean  much  and  lhat  il  should  be 
used  wherever  possible.  He  was  sur- 
prised and  inlerest.il  tn  learn  thai  new*- 
pi-crs  rendered  such  help. 

I  (irmly  believe  thai  every  man  whs 
has  anything  to  do  with  spending  an 
advertising  appropriation  should  tak? 
full  advantage  uf  the  sincere  willingness 
•  f  the  j-rogrc'sive  newspaper  to  be  <  t 
service,  wh.-ther  an  immediate  COOjrKI 
is  inv  >lvvd  or  not.  Newspaps-r  merchari 
dising  departments  have  made  lois  of 
friends  because  of  the  things  Ihcy  hate 
done  -mil  are  willing  tu  dn.  The  big- 
Kesi  ag-ncies  in  the  country  and  «ontc  nf 
the  I  iggest  manufacturers  take  full  ad- 
vantage—as  they  should.  And  if  it  ha- 
n«ide  good  for  one  it  should  make  good 
for  another. 

Let  ui  boas  that  19JI.  the  year  for 
fi  liters,  ihe  year  for  men  who  plan  carc- 
l«!ly   and  who  will  bring  into  getioil 

i  very  ■  rnre  of  piwer.  who  are  inter- 

I  like  good  gc  lcrals  in  definitely  at- 
t'oiiing  one  objective  ai  a  time  at  ntini- 

ii  urn  eo<i,  wilt  see  more  manufacturers 
in  re  adi  ertising  managers  and  more 
pgrncy  executives  investigate  ihe  |m«: 
'.llitu-s  for  service  offered  hy  ihc  new-- 
paper  mefch.vtdising  ilcpar-iitcuv 
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BUSINESS  MEN  THEMSELVES  TO  BLAME 
FOR  DEARTH  OF  BUYING 


Thoave  Who  Simply  Lie  Down,  Bemoan  Conditions  and  Wait  for 
Them  to  Improve  Are  Losing,  While  Others  Who  Drive 
for  Business  Get  the  Big  Orders 


Ei»tTnMAL  Notc — Mr.  Pancoast,  formerly  E*a 
Tribune  was  ibit  wraa  appointed  Faalrrn  Ri 


By  CHALMERS  L  PANCOAST 

itera  director  of  mcrcb«n4i*inf  of  th«  Chicaan 
■iirr«riitatiT**  m  %hr  national  arRrrlating  fir!J. 


AT  THE  BEGINNING  of  1921  busi- 
ness men  were  divided  into  two 
daises.  The  first  and  larger  class  con- 
sisted of  those  who  were  waiting  to  see 
what  would  happen.  The  second  class, 
much  in  the  minority,  consisted  of  those 
who  set  about  determinedly  to  lay  plain 
to  make  things  happen. 

There  was  stag-nation  of  purchasing 
power,  retarded  buying,  frozen  money, 
money  turnover  more  rapid  than  the 
turnover  of  goods  and  the  consumer 
was  on  strike. 

The  slogan  of  that  class  of  business 
men  were  just  waiting  for  business  to 
return  to  normal  seemed  to  be  "Business 
is  Had— What's  the  use."  They  made  no 
attempt  to  change  business  conditions 
and  did  not  realise  that  if  business  was 
bad  it  was  the  fault  of  men  who  made 
no  attempt  to  do  anything  to  better  it. 

Those  who  simply  waited  for  business 
to  return  to  normal  made  these  problems 
more  difficult  to  solve  by  their  inactivity. 

On  the  other  hand,  there  were  certain 
aggressive  business  men  who  were  anx- 
ious to  stabiliie  business  and  who  made 
plans  to  that  end. 

Every  newspaper  man  knew  that  the 
problems  arising  from  the  stagnation  of 
purchasing  power,  retarded  buying  and 
the  consumer  strike  was  a  state  of  mind 
and  that  the  only  way'  these  conditions 
could  be  changed  was  through  news- 
paper advertising;  that  is.  dunging  the 
consumer's  state  of  mind. 

Must  Be  Aroused 

The  Chicago  Tribune  was  quick  to 
recognize  that  the  most  practical  plan 
was  to  arouse  business  men.  make  them 
get  busy,  knock  this  growing  pessimism 
flat,  and  not  wait  for  things  to  happen. 
It  was  necessary  to  change  the  attitude 
of  the  public  mind  from  fear  to  confid- 
ence. 

There  was  no  thought  of  using  ex- 
aggerated optimism  to  accomplish  this. 
It  was  simply  a  matter  of  common  sense 
and  hard  work  in  merchandising  and 
advertising  goods. 

Since  the  money  turnover  was  more 
rapid  titan  the  turnover  of  the  goods, 
it  meant  that  advertising  mu«t  be  called 
upon  lo  play  an  important  part  in  the 
slahli/ing  of  business.  To  combat  the 
pes-iniistic  sentiment  of  the  "waiters." 
The  Chicago  Tribune  Held  a  convention 
of  its  salesman  and  at  that  time  adopted 
thr  slogan  "1921  Will  Reward  Fighters." 

A  Fighter's  Contest 

Imnirdiatedly  a  national  newspaper 
campaign  was  started  featuring  this  slo- 
gan which  met  with  instantaneous  en- 
thusiastic approval.  Thousands  of  let- 
ters were  received  from  presidents,  sales 
managers,  business  managers  anil  adver- 
tising managers  throughout  the  country 
showing  that  they  fully  appreciated  the 
spirit  of  this  slogan  and  that  it  was 
a  sound  basis  for  establishing  W-tter 
business.  The  request  for  the  sloiean 
office  hanger*  featured  in  the  newspaper 
advertising  was  to  enormous  that  the 
Tribune  decided  to  produce  tangible 
evidence  that  the  slogan  "Busines;  is 
Bad— What's  the  I'sc"  wa«  mcrrly  a 
mental  attitude  of  tear  arid  pesiiinism 
and  rould  be  broken  by  spreading  the 
slogan  "1921   Will   Reward  Fighters" 


Then  a  contest  was  announced  which 
was  known  as  the  "1921  Fighters'  con- 
test." Ten  rewards  of  $100  each  were 
offered  for  the  best  examples  of  fighting 
salesmanship.  No  other  contest  con- 
ducted by  the  Tribune  ever  brought  such 
wonderful  returns.  It  was  an  inspira- 
tion contest,  showing  that  thousands  of 
salesmen  had  caught  the  spirit  of  fight- 


year,  using  big.  fighting  copy,  endeavor, 
ing  to  put  over  a  big  idea.  The  "Wal- 
lop" was  not  confined  to  the  advertising 
copy  but  extended  to  the  salesmen  who 
got  back  of  the  advertising  campaign 
and  gave  it  the  best  they  had.  This 
meant  harder  work,  longer  hours,  more 
headwork,  more  footwork  and  an  op- 
timism which  was  real  and  not  exagger- 
ated, 

Salesmen  who  could  think  of  nothing 
else  to  talk  about  but  hard  times  were 
of  no  use  in  a  campaign  of  this  kind. 
Salesmen  of  the  fighting  kind  were 
added  to  the  force,  with  the  result  that 
the  advertising  made  good,  the  salesmen 
made  good,  and  the  dealer  could  truth- 
fully say  that  business  was  good. 

At  the  same  time  the  hundreds  of  busi- 
ness men  who  were  crying  that  business 
was  bad  and  that  it  was  no  use  making 
any  special  effort  were  shown  they  had 


TKit  arlicla  !•  hat  from  111* 
firtal  IW,  fhilm.r.  L. 
Paacaal  kaa  tptat  every  day 
at  tkla  v«r  a*  far  !■  praa<h> 
lay  la  m*nul«clut„i  ika 
gaspat  that  advat-llaiaif  and 
hntd      -o,k     wit)     «nd  dor» 

ovKC«m«  tha  praaafit  huti 
naaa  aaprraaion,  and  thai 
••VI  f    b  u  ■  i  n  •  •  »    man  In 

Am«n  a  artaa  almply  -  ,.t» 
far  trapf ovaanaat  La  to  blama 
it  improvawietit  dettn't  bafia 
MV. 


ing  during  1921  and  that  the  slogan  was 
not  only  greatly  valued  throughout  the 
United  States  for  its  moral  effect,  but 
was  taking  hold  of  entire  organizations 
and  actually  patting  them  on  their  feel 
to  plan  for  bigger  and  better  business 
•luring  1921. 

Following  the  contest  a  booklet  was 
issued  entitled  "Fighting  Salesmen  of 
1921."  In  this  was  reproduced  the  priie 
letters  from  (lie  salesmen  who  had  ac- 
complished unusual  results  by  applying 
this  sipirit-of-fighting  slogan  at  the  be- 
ginning of  1921. 

While  the  requests  for  "1921  Will 
Reward  Fighters"  office  hangers  was 
great,  the  request  for  the  booklets  giv- 
ing in -pi ring  examples  of  1921  Fight- 
ing Salesmanship  was  still  greater. 

This  national  newspaper  advertising 
campaign  featuring  the  fighting  slogan 
has  convinced  many  concerns  that  now 
i<  the  time  for  aggressive  advertising 
and  sales  work.  Special  selling  and  ad- 
vertising efforts  along  sound  and  sane 
lines  mean  the  difference  between  ord- 
inary business  and  big  business. 

A  Striking  Example 
One  very  striking  example  is  that  of 
the  Franklin  Automobile  dealer  in  Chi- 
cago who  iiu-reased  his  business  nearly 
■Hi  per  cent  during  the  first  three  months 
of  1921.  In  the  automobile  industry  tile 
common  talk  was  "Pill till  is  Bad." 
Notwithstanding,  this  dealer  turned  his 
organisation  into  a  fighting  brigade  and 
broke  all  records  in  automobile  selling. 

A  statement  lias  lieen  made  that  whde 
others  were  cancelling  advertising  sched- 
ules, the  Franklin  increased  the  sUe 
of  its  copy.  They  were  the  largest  auto- 
mobile advertiser  ill  the  Tribune  last 


no  one  to  blame  but  themselves,  because 
they  were  not  going  after  the  business. 

Amrritiea  Made  Good 

There  is  also  the  story  of  Studebaker 
Automobile  Company  in  Chicago,  It 
adopted  the  fighting  slogan  and  made 
business  conditions  in  this  particular 
organization  good.  When  the  Stude- 
baker organization  started  to  fight  it 
used  newspaper  advertising  for  the  bat- 
tle and  made  it  a  point  to  be  one  of  the 
largest  advertisers  in  the  paper.  This 
advertising  brought  customers  to  the 
salesroom,  customers  who  walked  right 
past  the  doors  of  the  dealers  who  were 
claiming  thai  business  was  no  good  and 
who  made  no  effort  to  make  it  good. 

These  are  only  two  examples  of  con- 
cerns who  got  business  simply  because 
they  went  after  it  in  a  big  and  practical 
way.  Of  course,  the  automobile  indus- 
try was  in  a  slump,  because  the  majority 
of  automobile  organizations  lay  down, 
and  made  no  effort  to  stimulate  the 
sale  of  automobiles.  Those  who  went 
after  the  business  got  it. 

It  simply  shows  that  the  buyers'  strike 
was  a  state  of  mind ;  that  people  would 
not  buy  until  they  were  fully  convinced 
that  It  was  good  business  tor  them  to 
buy  at  that  lime. 

There  is  no  possible  chance  fur  a  con- 
cern to  make  a  gajn  over  last  year  unless 
some  extraordinary  effort  is  made  to  get 
business. 

There  i-  the  story  of  the  Calumet 
Baking  I'owder  Company  which  has 
hern  told  extensively  in  Tribune  news- 
paper advertising.  During  1919  and 
1920  the  Calumet  Itakmg  I'owder  Com- 
pany was  unc  of  the  largest  advertisers 
of   grocery   products   in   the  Tribune. 


While  other  grocery  concerns  were  wait- 
ing for  husinrs*  to  adjust  itself  they 
adjusted  business  for  themselves.  When 
they  entered  upon  the  lean  year  of  1921 
they  increased  their  volume  of  advertis- 
ing and  got  their  salesmen  on  their 
toes  for  a  real  fighting  year.  Every  man 
ill  the  sales  Organization  was  made  to 
realize  that  this  was  a  year  for  fighters 
and  that  they  must  co-operate  with  the 
advertising  in  every  way  possible  to  help 
that  advertising  make  good. 

Advertising  on  Trial 

Newspaper  advertising  for  1921  is  now 
on  trial.  Advertisers  are  expecting  more 
of  advertising  now  than  they  have  ever 
expected  of  it. 

And  advertising  must  accomplish  more 
than  it  has  ever  accomplished.  This 
means  that  advertising  must  not  work 
alone — it  must  have  the  full  co-opera- 
tion of  sales  organizations.  It  must  have 
the  support  of  dealers'.  This  can  be  had 
only  by  combined  efforts  of  salesmen, 
dealers  and  advertising  to  persuade  peo- 
ple to  buy  products  now. 

The  Chicago  Tribune  started  out  not 
only  with  fighting  slogan  and  national 
newspaper  advertising  campaign,  hut  it 
instilled  in  its  own  salesmen  the  thought 
that  they  must  go  out  and  fight  for 
business  as  they  never  fought  for  busi- 
ness before.  At  a  time  when  business 
men  were  bemoaning  the  fact  that  busi- 
ness was  bad  and  wondering  when  con- 
ditions would  be  bettered,  it  was  up  to 
them  to  do  the  pioneering  in  making 
conditions  better. 

The  Tribune  Company  felt  that  in 
order  to  extend  the  spirit  of  fighting 
salesmanship  to  other  organizations  it 
must  first  demonstrate  the  idea  in  its 
own  organization.  At  the  Chicago  Con- 
vention held  in  January,  Tribune  sales- 
men were  charged  brimful  of  enthus- 
iasm concerning  the  possibilities  for  the 
coming  year.  It  was  not  an  exaggerated 
spirit  of  enthusiasm,  nor  an  unreal 
spirit  of  optimism.  The  campaign  was 
based  on  the  idea  that  there  was  hard 
work  ahead  for  salesmen  during  1921 
and  that  there  was  a  big  reward  for  the 
man  who  would  look  the  facts  squarely 
in  the  face  and  transform  the  waiting 
concern  into  a  fighting  concern. 

Others  Caught  Spirit 

Other  sales  organizations  immediately 
caught  the  spirit  of  this  fighting  sales- 
manship which  was  the  motive  power 
that  would  increase  the  power  of  adver- 
tising in  moving  merchandise. 

At  a  meeting  of  retail  merchants  held 
in  New  York  early  in  the  year  it  was 
learned  that  they  were  content  with 
operating  in  small  lots,  buying  only  what 
they  could  turn  over  to  the  consumer  in 
a  few  weeks.  This  made  it  difficult  for 
manufacturer's  salesmen  to  sell  dealers 
merchandise  in  volume.  The  only  rea- 
son the  retail  merchants  had  for  buying 
any  merchandise  was  that  it  would  be 
turned  quickly.  The  attitude  of  the  re- 
tailer in  buying  could  be  changed  only 
by  showing  him  that  the  manufacturers 
was  making  sales  for  the  retailer 
through  newspaper  advertising. 

Tribune  salesmen  were  instructed  to 
spread  the  story  of  merchandising  ad- 
vertising: that  is.  how  to  use  advertising 
to  accomplish  a  two-fold  result.  First 
to  sell  the  retailer.  Second,  to  sell  the 
consumer.  Instructing  salesmen  to  show 
retail  merchants  that  the  advertising  was 
making  sales  for  him. 

In  other  wnrds,  instead  of  selling  a 
merchant  merchandise,  you  were  selling 
liim  sales.  Advertising  through  news- 
papers to  the  consumer  was  the  <«ily 
way  of  guaranteeing  a  turnover  for  the 
retailer.  It  wa>  up  to  newspaper  adver- 
tising tO  start  the  goods  moving.  You 
could  not  place  merchandise  on  a  deal- 
(£'>>"li»Nrrf  in  /Mjte  27) 
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ETHICS  AND  ECONOMICS  MINGLED  WIN 
STABLE  SUCCESS  IN  BUSINESS 


"Let  the  Buyer  Beware, 

and  Unprofitable  and 


of  Dead  Day*,  Proved 
Now  Replaced  by  "In  th. 

Pay" 


By  WALTER  SAM  MIS 


TC'HEN  it  was  recently  announced  th»t 
six  leading  citijens  of  New  York, 
whose  combined  ages  total  501  years, 
were  to  tell  about  condition!  in  this  city 
at  lliey  were  more  than  half  a  century 
ago,  everybody  expected  a  "Those  were 
the  good  old  days"  evening  at  the  Town 
Hall,  and  looked  for  companions  to 
prove  that  business  and  social  morals 
are  immeasurably  worse  today  than  they 
were  of  old.  Instead,  these  experienced 
men  showed  how  'much  better  they  are 


which  modern  business  is  conducted. 
The  student  has  not  far  too  seek  for 
reason  why.    Men  have  come  t 


ful  to  himself.  But  from  the  moment 
when  Man  Friday  appeared  Crusoe's 
acts  became  right  or  wrong,  because  they 
were  bound  to  benefit  or  injure  another. 

It  is  that  way  with  business.  Not  a 
single  business  act  but  either  benefits  or 
injures  others,  since  no  business  lives 
apart  from  the  community.  That  is 
why  the  world  is  beginning  to  attribute 
a  social  aspect  to  business  acts  and  is 
judging  the  business  man  not  entirely 
by  the  rule  of  business  economics,  not 
even  by  their  absolute  legality,  but  by 
the  fundamental  rule  of  both  ethics  and 
economics  which  teaches  that  no  business 
act  should  be  performed  that  is  injurious 


realize  that  principle  and  character  and  to  »'  individual,  a  group  or  a  community, 
service  make  for  sound  business,  not  That  is  why,  also,  business  ethics  and 
chicanery;  that  even  unlimited  financial  business  morals  are  improving  in  most 
resources  brilliant  opportunity  and  driv-  fields  of  endeavor,  bo  thoroughly 
ing  force' all  combined  cannot  take  their  grounded  is  the  thought  that  they  must 
place;  that  he  who  gives  in  full  measure  improve  that  men  in  this  and  other  coun- 
ts the  one  who  gains  the  confidence  and  tries  who  engaged  i 
good-will  that  bring  returns  a  hundred 
fold;  that  while  it  may  be  true  that 
"Where  business  begins  friendship  ends", 
it  is  true  in  but  limited  sense,  and  that 
every  business  man  is  indeed  his  business 
brother's  keeper. 

F.xixss  Profit  Is  Pli'sdes 


strict  adherence  to  the  expressed  terms 
of  a  contract.  No  contract  is  ever  made 
without  consideration,  more  or  less,  of 
the  moral,  or  ethical,  factor,  and  viola- 
tion of  an  implied  term  is,  both  ethically 
and  economically,  as  serious  as  violation 
of  a  legal  term!  Take  an  ancient  con- 
tract mentioned  in  the  Bible  as  an  ex- 
ample : 

Jacob  agreed  wilh  Labia  (Genesis 
xxx.)  that  for  his  hire  he  should  have 
"all  the  speckled  and  spotted  cattle,  and 
all  the  brown  cattle  among  the  sheep 
and  the  speckled  and  spotted  among  the 
goats."  Lalian,  apparently,  made  this 
contract  in  good  faith  that  Jacob  would 
abide  by  the  verdict  of  nature.  Not  so 
Jacob  He  adopted  rv-.it.-i  nol  mi  nti<  Bed 
nor  contemplated  in  the  contract  where- 
by the  brown,  the  speckled  and  the  spot- 
ted multiplied  amazingly,  and  so  in- 
creased his  wages  b>  a  subterfuge. 
Legally  he  was  justified.  Ethically  he 
was  unfair;  and  by  his  unfairness  got 
mure  than  Laban  consciously  bargained 
to  give  him. 

Economically  it  was  injurious  to 
Jacoh,  because  as  a  consequence  he  had 
to  leave  the  place  where  he  had  thriven 
and  seek  another  country  in  which  to 
live  and  do  business, 

It  is  obvious  that  Jacob's  methods 
could  not  succeed  in  business  today, 
because  communities  and  not  segregated 


In  short,  the  business  world  is  grad- 
ually convincing  itself  by  actual  trial  that 
ethics  and  economics  can  mingle  in  busi- 
ness. More;  That  they  mutt  mingle 
if  ponderable  and  permanent  success, 
even  financially,  is  to  be  achieved. 

A  few  definitions  and  examples  will 
be  of  assistance  in  demonstrating  this 
truth,  not  yet  universally  accepted,  but 
which  is  having  a  swiftly  widening  In- 
Buence  upon  modern  business  transac- 
tions.  Thus ; 

Business  is  barter  and  trade  of  service, 
commodities  or  moneys  conducted  for  a 
profit;  and  profit  is  the  rightful  margin 
between  the  cost  of  the  conduct  of  busi- 
ness and  the  remuneration  resulting 
from  its  legitimate  activities.  Anything 
more  than  that  is  plunder 

Ethirs  is  the  science  that  discovers  and 
defines  right  and  wrong. 

Economics  is  the  science  that  dis- 
tinguishes between  wasteful  and  gain- 
ful ends. 

Like  ethics,  economics  is  a  search  for 
the  ways  by  whkh.  with  the  least  effort, 
man  can  so  adjust  himself  to  conditions 
as  to  satisfy  certain  desires.  The  most 
important  of  these  are  food,  clothing 
and  lodging  for  the  family  and  the  pros- 
pect of  becoming  independent  of  life- 
long labor  to  supply  those  needs. 

Rich?  and  Wrong 

Unlike  ethics,  economics  does  not  trou- 
ble itself  with  moral  questions.  Only 
incidentally  does  it  consider  the  common 
weal. 

Economically,  then,  acts  are  only  wise 
or  unwise,  prudent  or  imprudent,  thrifty 
or  wasteful,  sensible  or  foolish,  healthy 
or  morbid,  according  as  they  affect  the 
individual  or  the  group  performing  them, 
since  acts  become  right  or  wrong  only 
as  thty  affect  others  than  those  who 
perform  them.    For  example: 

So  long  as  Robinson  Crusoe  was  alone 
on  his  island  of  Juan  Fernandez  III  acts 
were  neither  right  nor  wrong,  morally, 
because  they  could  not  affect  others. 
They  were  simply  wise  or  unwise  ac- 
cording as  they  were  beneficial  or  harm- 


AN  AMERICAN'S  CREED 

By  CHARLES  W.  MILLER 

IF  thou  wilt  be  perfect,  go  and  sell  that  thou  hast,  and  give  to  the 
pour,  and  thou  shall  have  treasure  in  heaven;  and  come  and  follow 
Me.  And  again  1  say  unto  you.  It  is  easier  for  a  camel  to  go  through 
the  eye  of  a  needle,  than  for  a  rich  man  to  enter  into  the  kingdom 
of  God  (Matt,  xix:  21-24).  Though  I  speak  with  the  tongues  of  men 
and  of  angels,  and  have  not  charity,  1  am  become  as  sounding  brass, 
or  a  tinkling  cvmlial  (1  Cor.  xiii:  H.  Seek  ye  out  of  the  Book  of  the 
Lord,  and  read  (Tsa.  xxxiv;  16).  But  in  vain  do  they  worship  Me. 
teaching  for  doctrine  the  commandments  of  men  (Matt.  xv:9).  Be  ye 
therefore  merciful,  as  your  Father  also  is  merciful.  Judge  not,  and 
ye  shall  not  he  judged:  condemn  not.  and  ye  shall  not  be  condemned: 
forgive,  and  ye  shall  be  forgiven:  Give,  and  it  shall  be  given  unto 
you;  good  measure,  pressed  down,  and  running  over,  shall  men  give 
unto  your  bosom.  For  with  what  measure  that  ye  mete  withal  it  shall 
be  measured  to  you  again  (Luke  vi:36-i8). 
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tions  recently  that  were  not  in 
with  morality,  though  strictly  legal,  have 
been  checked  by  public  opinion.  That  is 
why  Benjamin  Franklin's  slogan.  "Hon. 
esty  is  the  best  policy"  has  been  ampli- 
fied to  "In  the  long  run  good  business 
morals  pay." 

More  than  ever  before  the  world  is 
realising  that  a  knave  in  broadcloth  is  no 
better,  morally,  than  a  knave  in  fustian ; 
that  a  business  act  which  brings  a  profit 
without  giving  adequate  return  therefor, 
even  though  the  act  may  be  quite  within 
the  law,  is  on  a  moral  par  with  the  acts 
of  a  burglar  or  a  hold-up  man.  That  it 
means  a  sure  loss  of  goodwill,  and 
that  good-will  is  an  economic  asset  in- 
creasing slowly  in  value  as  it  accumulates 
and  decreasing  rapidly  in  value  as  it  is 
dissipated. 

Confidence  is  another  name  for  good- 
will, and  argument  is  not  needed  to  prove 
that  without  the  confidence  of  a  commun- 
ity no  business  can  be  established  upon 
an  abiding  basis.  And  community  con- 
fidence is  made  up  of  individual  confid- 
ence of  the  persons  composing  the  com- 
miir  ity. 

To  win  confidence,  then,  is  the  high- 
est economic  aim  of  every  man  engaged 
in  business,  from  the  head  of  a  house  to 
its  humblest  employe,  since  by  confidence 
alone  can  individual  progress  be  made 
in  bu«iness;  and  in  the  last  analysis  all 
progress  is  based  upon  the  individual. 

Confidence  is  not  always  gained  by- 


individuals  have  to  be  dealt  with,  and  be- 
cause success  in  busine«s  depends  not 
only  upon  the  fulfilling  of  a  contract,  but 
upon  mutual  satisfaction  of  the  parties 
to  it. 

One  of  the  parties  to  a  contract,  be  it 
a  large  order  or  simply  the  purchase  of  a 
huttnn-hook,  is  a  customer,  and  it  is  the 
customer  who  must  receive  the  first  and 
foremost  consideration.  That  is  both 
ethical  and  economic.  . 

John  Jacob  Astor  built  up  an  amar- 
ingly  large  business  and  a  great  fortune 
by  satisfying  his  customers  Instead  of 
money,  the  North  American  Indians 
brought  to  him  furs  to  pay  for  goods 
Astor  brought  to  thrm  from  civilization. 
Gew  gaws  as  some  of  his  goods  were 
to  people  who  had  greater  needs  they 
satisfied  his  Indian  customers.  Relum- 
ing to  civilization  Astor  sold  ihc  furs 
to  customers  at  a  substantial  advance 
upon  what  they  co<t  him  in  actual  out- 
lay. These  customers,  too,  were  satisfied 
with  their  bargains,  and  Astor  was  able 
from  his  profits  to  satisfy  his  adventur- 
ous assistants  for  the  risks,  dangers  and 
hardships  they  endured,  and  himself 
brnelit  by  his  business  ability  and  enter- 
prise. 

Alexander  T.  Stewart  became  the  fore- 
mmt  among  New  York's  great  retail 
merchant  piinrcs  hecause  he  mingled 
economics  and  ethics  in  business,  satis- 
fying his  customers  and  gaining  their 
He  was  the  first  of  his  kind 


lo  do  avvav  with  the  motto,  "Let  the 
buyer  beware"  and  substitute  for  it. 
"Fair  and  open  dealing;  and  the  same 
treatment  for  all." 

In  Stewart's  earlier  business  days 
shopping  was  chaffering.  Price  mark 
on  goods  meant  nothing.  The  mer- 
chant did  not  hope  to  get  what  tine? 
indicated  and  the  public  did  not  expect 
to  pay  them.  The  best  that  can  be  said 
for  them  is  that  they  were  starting  point* 
for  bargaining.  The  ultimate  scllir.j 
price  of  any  article  depended  upon  Uie 
chaffering  ability  of  the  customer  and 
the  renting  power  of  the  clerlo 

Wo.n  For  Was  a  makes 
Stewart  changed  this.  He  discovered 
the  value  of  standardized  prices  and  de- 
termined to  create  customer-confidence 
by  showing  that  all  were  treated  fairly 
and  alike;  to  apply  ethics  to  business. 
His  price  marks  were  made  to  mean  jott 
what  they  said  and  no  customer  had 
preference  over  another.  His  competi- 
tors ridiculed  him,  saying  that  half  the 
pleasure  of  shopping  would  be  gone  and 
that  customers  would  lie  driven  I  way. 
But  his  fair  dealing  did  win  confidence 
and  did  increase  custom,  and  competitors 
who  di<l  not  follow  him  closed  their 
shops  for  lack  of  tTade,  while  he  built 
up  the  greatest  husincss  success  of  his 
time. 

John  Wannmaker,  another  great  retail 
merchant,  instituted  the  "Satisfaction  .-r 
your  money  returned"  method  of  doing 
hmiuess.  Since  there  are  always  indi- 
vidual customers  who  love  a  sharp  'leal 
and  arc  ready  to  lake  unfair  advantage, 
some  transacts  ns  based  upon  this  prin- 
ciple show  a  loss;  but  the  principle  is  «o 
correct  economically  that  it  has  come  :o 
prevail  everywhere,  practically.  It  is 
good  business  as.wcll  as  good  ethics.  It 
creates  confidence  and  shows  business 
integrity. 

The  same  principle  of  fairness  applict 
in  all  dealings  of  vendors  and  customer! 
alike,  whether  interior  or  exterior  to 
any  husiness  concern.  An  employer,  for 
instance,  has  no  more  right  to  pay  an 
employe  who  lends  his  services  less  than 
those  services  are  worth  than  an  employe 
has  to  give  to  the  employer,  his  customer, 
less  than  he  is  paid  to  give.  To  do  so 
reacts  injuriously  to  both.  The  demand, 
public  or  private,  that  a  man  worth 
$50,000  a  year  shall  accept  $25,000  is  as 
wrong  economically  as  that  an  employrt 
worth  $25  a  week  shall  demand  S-VI. 
Inadequate  service  results  in  either  ca« 
and  the  organization  suffers.  brcaii>f 
had  ethics  make  unsound  economics. 

In  an  actual  instance  an  employer  ad- 
mitted thai  a  man  who  applied  for  work 
was  worth  So.500  a  year  to  him  but  re- 
fused tu  pay  more  than  $5,000.  The 
applicant  responded  by  saying  thai  be 
would  give  ten-thirteenths  of  his  tune 
and  ability  for  the  $5,000.  but  the  em- 
ployer declared  for  full  service  or  r  tie 
The  applicant  took  the  place  for  $5.00" 
moved  by  his  necessities.  He  felt  un- 
justly treated  and  after  a  while  told  hit 
employer  so  and  left.  The  organira- 
tion  did  not  fail  to  suffer.  False  ethi- 
cally, ihc  transaction  could  not  be  trw 


Another  instance :  An  employe  de- 
manded an  increase  of  salary  frcrn 
$5,000  to  $o,l*IO.  The  employer  t.  ; 
him  honestly  that  his  worth  to  the  es- 
tablishment was  not  more  than  the  $5. CM' 
he  was  getting  Nevertheless,  the  em- 
ploye insisted.  To  replace  him  at  juit 
that  moment  was  not  feasible  so  he  set 
the  $g,000.  Bui  another  man  was  found 
as  quickly  as  possible  to  take  his  place 
He  had  to  seek  oilier  employment.  The 
employer  lost  the  excess  he  had  paid 
iCoxlmutd  oh  Pogt  28) 
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WHAT  MANUFACTURERS  SHOULD  KNOW 
BEFORE  ADVERTISING  IN  BRITAIN 


Daily  Newspapers  Give  Quickest  and  Mott  Direct  Action  and  Can 
Be  Used  for  National  or  Local  Campaign* — 
How  to  Word  Adi 


B>  ALEC  E.  OAKES 

Eotroalst-  X,»s — Mr.  "  ,i   ■  is  on  the  New  Yolk  »t»fl  of  the  lJurbn,l  Afrnr »,  Inc. 

THK    Americanization    ..(    England  istics  of  the  American  with  the  ability 
il  9   topic  of    increasing   interest   to  adapt  himself  to  the  requirements  of 
in  the  British  Press,  Sir  Sidney  Low   British  trade. 

being  one  of  latest  writer*  of  eminence  In  tile  nutter  of  advertising,  with 
to  dwell  upon  the  phenomenon, 

Nut  many  years  ago  America  de- 
pended upon  Great  Britain  for  its  sup- 
ply of  better-class  literature — works  of 
fiction,  poetry,  history  and  philosophy. 
In  those  days  the  successful  British  play 
duplicated  its  success  on  the  American 
stage  while  every  English  actor  of  note 
was  known  to  American  audiences. 

Now  the  tables  are  reversed.  America 
i-  the  exporting  country,  not  only  for 
these  intellectual  wares,  but  for  others. 
A  "best- seller"  in  "the  Stales"  is  a  "best- 
seller" in  England.  American  magazines 
and  periodicals  circulate  in  Great  Britain 
in  increasing  numbers.  British  maga- 
zines are  replete  with  stories  and  arti- 
cle* by  American  writers.  And  it  can 
almost  he  said  that  American  actors  and 
American  plays  dominate  the  English 
stage. 

I'erhaps  the  most  potent  influence  of 
all.  however,  is  the  movie,  known  to 
British  fans  as  the  cinema.  Xinely-five 
per  cent  of  all  films  shown  in  the  British 
Estei  arc  American.  Surely  a  matter  of 
interest  and  significance. 

The  movies  there,  as  in  this  country, 
fortn  the  chief  recreation  for  the  masses 

of  the  people.  Nearly  all  claises  of  which  we  arc  more  particularly  enn- 
thc  British  population,  therefore,  arc  cerncd  here,  great  care  must  be  rxcr- 
hahitually  and  constantly  seeing  life  ciscd  to  use  copy  acceptable  to  the  Brit- 
through  American  spectacles.  They  see  ish  reader.  There  may  be  instances 
American  scenery.  American  homes,  where  the  same  copy  used  in  an  adver- 
American  offices,  Am;rican  furniture,  tising  campaign  in  America  could  be 
American  people.  American  habits,  used  in  Great  Britain,  but  such  instances 
American  methods.  American  life.  Small  arc  very  rare  and  would  be  but  the  ex- 
wondcr  then  that  the  Americanization  of  ccptions  proving  the  rule.  Advertising 
England  goes  on  apace!  copy  should  he  designed,  written  and 

All  of  which  is  to  say  that  the  Britain  planned  by  some  one  not  only  familiar 
of  today  is  not  the  Britain  of  yesterday.   *ith  the  product  to  be  advertises,  but 

who  is  also  thoroughly  acquainted  with 
the  British  market. 
Advertising  in  Great  Britain  has  not 
Mat  decided 'differences'  in "'the"  habits  S*  reached  the  pinnacle  of  success  that 
and  temperaments  of  the  two  peoples,  "  1>ls  «M»n«d  America  Advertising 
and  it  Isehooves  the  American  merclianl  ■«  mXmt  woven  into  the  very  fabric 
or  manufacturer  who  contemplates  en-  »■  American  life.  It  is  the  motive  power 
tiring  die  British  market  to  take  cog-  MkttM  American  industry'.  H  is  no  ex- 
n  zance  of  these  when  planning  his  mer-  aggeration  to  say  thai  the  gigantic 
chandising  and  advertising  campaigns,  (trowth  of  American  business  has  been 
It  is  still  essential  when  in  Britain  to  do  aihievcJ  through  the  all-pervading  power 
us  the  Britons  do.  »»  publicity. 

Some  of  the  practices  of  the  British      (:rc"t  pro|fTt5S  ha5  bnn  durin" 


though  the  impressive  and  highly  result, 
iul  publicity  campaigns  run  by  the  gov- 
ernment during  the  war  have  been  a 
tremendous  factor  in  breaking  down  the 
last  bulwarks  of  this  unjustifiable  atti- 
tude. 

This  will  explain  why  there  is  less  of 
the  logically-written  "Reason  Why" 
form  of  copy  used  in  Great  Britain,  and 
why  the  poster-type  of  advertising  is 
more  generally  favored.  By  poster-type 
I  mean  an  ad  of  which  the  greater  part 
consist-,  of  an  illustration  sometimes 
having  little  or  no  relation  to  the  text 
matter,  while  the  lemainder  of  the  space 
is  occupied  by  the  name  of  the  product. 


Though  Briton*  or*  osir  cous- 
ins, tboy  think,  oct  and  lolk 
differently  from  Yeokoeo,  AIM 
E.  Ookoo  ooouroe  us  os  n>e 
givoe  her*  come  valuable  ad- 
vice on  lelltof  them  about 
AmeHcon  loode. 


Do  as  Bmtoxs  Do 
In  spite  of  this,  however,  there  arc 


business  man  may  even  seem  unreason- 
able and  illogical  to  the  American,  bill 


the  last  decade  in  Great  Britain  in  the 
mechanic*  of  advertising.  It  is  a  grow- 
ing and  potent  force.    Hut  it  still  is  a 


they  exist  and  must  be  taken  into  ac-  "  ~™  •-""»■"■"•.  ■'«•  »  ~-  »  ' 
-„.,,.,  ,f  n>.  i   ■.  n"         <r<>m  the  P",nl  o{  ""•elopment 


ct-unt  if  the  market  is  tu  he  succcsafully 
explnitcd.  It  has  been  said,  with  no 
small  degree  of  truth,  that  breaking  into 
the  British  market  is  like  brraking  into 


that  the  art  has  reached  in  this  country. 

The  keynote  of  American  advertising 
is  education.    Education  of  the  sales- 


man  to  more  efficient  knowledge  of  the 

*'>cicty.  but  instead  of  pull,  pat  encc   s        .  „      .   ,  ,    *.  . 

„    ,  ,     .i  ■      ii-.-     .  »     .      market:  education  of  the  dealer  to  bet- 


ter and  more  profitable  ways  of  selling 
goods,  education  of  the  consumer  to  the 
use  of  new  goods  of  more  goods,  creat 


needed ;  and  in  addition  to  nerve,  a  sense 
i  f  humor. 

So  marked  in  s^me  respects  is  the  dif- 
ference in  methods  and  procedure  that  m~  nrwdesiVes 'ariii ^'new  wants  andinci- 
i-  is  not  advisable  for  an  American  firm  dentally  raising  the  standard  of  living, 
to  try  to  sell  its  goods  to  British  houses 

with  an  American  sales  staff.   The  sales  T"c  G™"1"  ««  Hr.i.rai 

campaign  can  be  directed  by  an  Amer-      By   sheer    force   of  attractively-de- 

ican  sales   manager,  if  necessary,  but  signed  and  alluringly-written  advertise- 

English  men  or  English  women  should  nients  the  American  public  has  become 

he  selected  to  sell  the  goods :  though  accustomed  to  reading  advertisements, 

an  increasing  number  of  American  con.  This  can  hardly  he  claimed  on  behalf  of 

cerns  are  employing  Canadian  salesmen  the  British  public.   There  is  still  apt  to 

for  Great  Britain,  the  Canadian  com-  linger  in  the  average  Britisher's  mind 

bitting  some  of  the  aggressis-e  character,  a   little  prejudice  against  advertising. 


Most  English  advertising  presupposes  a 
knowledge  on  the  part  of  the  public  of 
the  use  of  the  article  advertised,  and  it 
is  considered  sufficient  to  reiterate  the 
name  of  the  product,  or  brand. 

The  cardinal  point  that  must  always 
be  remembered  when  appealing  to  the 
British  public  is  not  to  over-state  your 
case.  -It  is  essential  that  an  article  live 
up  to  the  advertisement.  And  it  is  bet- 
ter to  err  on  the  side  of  conservatism 
than  on  the  side  of  over-statement. 

DlFFEREMCM  IN  TutUS 

Apart  from  these  general  charactcr- 
i'-tks  in  advertising  copy  and  appeal  de- 
signed to  capture  the  British  market 
there  arc  also  differences  in  terms  and 
expressions. 

The  divergencies  between  British 
English  and  American  English  are  rela- 
tively very  few  when  the  immense  vo- 
cahulary  of  (he  English  language  is  con- 
sidered. The  differences  seem  to  be  far 
more  numcmns  than  they  really  are  be- 
cause most  of  them  belong  to  the  vocab- 
ulary of  everyday  life  and  are  familiar 
household  words. 

As  examples  of  British  terms  differing 
from  American  may  be  cited  the  fol- 
lowing: 

Instead  of  to  the  "movies,"  it  is  to  the 
"cm-ma"  that  the  English  beau  takes 
his  best  girl,  and  tile  journey  home  is 
usually  made  in  a  "tram"  instead  of  a 
"streel-car."  Sometimes  he  "books" 
seats  in  advance  instead  of  "reserving" 
them  as  he  would  do  if  he  lived  in  the 
U,  S.  A. 

Our  British  cousins  "go  up  in  a  lift" 
instead  of  "taking  an  elevator.™  "Drug 
store"  becomes  a  "chemist  shop  f  and 
the  two  differ  not  only  in  name  but  in 
character,  for  whereas  in  America  drugs 
and  the  make-up  of  prescriptions  are 
incidental  items  in  a  drug-store's  activi- 
ties, they  are  the  sole  rail  on  il'ftrr  of  a 
chemist's  shop  in  England. 

Likewise  "hardware  stores"  in  English 


parlance  are  known  as  "ironmongers." 
"Dry-good*  stores"  become  "drapers' 
shops.''  where  one  buys  a  "reel  of 
thread"  instead  uf  a  "spool  of  cotton." 

"Shoe  store"  translates  itself  into 
'  boot  shop,"  and  likewise  a  "high  shoe" 
to  an  Englishman  is  always  a  "boot." 
only  the  "Oxford"  or  "low  shoe"  being 
known  to  him  as  a  shoe."  While  in  the 
matter  of  headgear,  the  "derby,"  when 
it  adorns  the  head  of  a  Britisher  as. 
sumes  the  name  of  "liowler." 

•  More  Words  to  Uje 

The  Englishman  living  in  the  suburbs 
and  (ravelling  to  and  from  (he  city  daily 
does  not  "commute,"  and  for  that  reason 
is  not  known  as  a  "commuter."  He  is 
a  "season-ticket  holder"  because  it  is  a 
"season  ticket"  that  he  buys  periodically 
and  not  a  "commutation  ticket." 

These  instances  could  be  multiplied 
many  times,  but  they  are  sufficient  to  in- 
dicate the  necessity  of  advertising  copy 
it'.tcnded  for  British  consumption  being 
prepared  by  some  one  acquainted  with 
"English  as  she  is  spoke." 

When  it  comes  to  advertising  mediums 
the  American  merchant  introducing  his 
goods  to  the  British  market  has  not  such 
a  difficult  problem. 

There  is  a  vast  difference  bctwecn- 
newspapcrs  and  magazines  in  their  rela- 
tion to  advertising  in  Great  Britain  and 
in  this,  country.  In  Great  Itritain  there 
are  no  magazines  of  enormous  circula- 
tion corresponding  to  the  Saturday  Eve- 
ning Post.  Literary  Digest,  Ladies' 
Home  Journal  and  Pictorial  Review 
type.  In  view  of  this  fact  an  intensive 
advertising  campaign  in  the  British  mar- 
ket would  call  for  the  use  of  daily  pa- 
pers to  a  much  greater  extent  than  in 
ihis  country. 

N'n  monthly  magazine  in  England  has 
a  circulation  greater  than  250.0UO,  which 
is  but  a  small  percentage  of  the  circula- 
tion of  the  great  weekly  periodicals  and 
monthly  magazines  of  the  United  States. 

The  only  weekly  papers  in  England 
with  circulations  approaching  500.000  or 
going  beyond  that  figure  are  John  Hull. 
Answers,  Tit-Bits.  Pearson's  Weekly  and 
Picture  SJiow.  with  John  Bull  far  in  the 
lead  with  a  circulation  of  1.250,000  It 
will  be  seen,  therefore,  that  to  obtain 
the  amount  of  publicity  in  Great  Britain 
equivalent  to  that  given  by  any  one  of 
the  popular  magazines  in  the  United 
States  it  would  be  necessary  to  use  about 
a-  dozen  different  magazines  and  periodi- 
cals. Even  then,  the  same  quality  of 
circulation  would  not  be  obtained  as  the 
above-mentioned  publications  circulate 
chiefly  among  the  lower-midle  classes. 

D.ULiis  Tit«  Strongest 

The  daily  newspaper  in  Great  Britain 
is  much  mnre  efficient  for  national  ad- 
vertising Great  Britain  has  but  one- 
thirtretnh  of  the  area  nf  the  United 
States.  This  presents  a  very  interesting 
advertising  situation,  for  it  enables  an 
advertiser  to  reach  the  whole  country  at 
one  lime  through  (he  use  of  newspapers 
national  in  scope  and  circulation.  Or, 
through  the  use  of  local  newspapers,  an 
advertising  campaign  can  be  distributed 
over  five  or  six  distinct  areas,  thus : 
l.ondnn  and  home  counties,  with  a  popu- 
lation of,  say,  10,000,000:  Manchester 
and  surrounding  district,  10.000.000: 
Yorkshire  and  Northeastern  England. 
j.000,000;  Birmingham  and  the  M  id- 
lands,  .1,000,000;  Cardiff  and  the  West- 
ern area.  3.000.000;  Scotland.  3.000.000: 
Ireland.  5.003,000. 

The  big  daily  newspapers  having  na- 
tional circulations  include  the  Times, 
with  a  circulation  of  approximately 
200.000  very  widely  distributed:  the 
Daily  Mail  with  over  1.000.000;  the 
Daily  Express.  Daily  Chronicle,  with 
about  500.000  each :  and  the  Daily  Tele- 


14 


Editor    «fc    Publisher   for   May    14,  1921 


METHODS  OF  TEACHING  ADVERTISING 
REVIEWED  BY  INSTRUCTORS 
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Act-eat*   ........ 

Teiu  of  advertisement*  And  appeals 


of  impir»twiti* 


By  FRANK  LEROY  BLANCH ARD 

PITTSBURGH,  Miy  7.— Advertising  Handing  in  ont;  and  no  prerequisites  in 
*  teacher*  from  all  over  the  United  two. 


Instincts  awl 
Rrainming,  dec 


«;>•!"« 

,    i!  It  CI  t!  CM 


States  attended  the  annual  meeting  of 
the  National  Association  of  Teachers  of 
Advertising,  which  was  held  at  the  Uni- 
versity of  Pittsburgh  yesterday  and  to- 
dav.  Addresses  were  delivered  by  prom- 
inent educators  upon  subjects  relating  to 
the  work  of  the  class  room,  which  were 
later  discussed  from  the  floor. 

Owing  to  the  fact  that  the  meeting 
was  held  conjointly  with  that  of  the 
Association  of  Collegiate   Schools  of 


Couteuts  of  the  courses. — This  sec- 
tion of  the  responses  was  rather  diffi- 
cult to  summarize  in  a  satisfactory  man- 
ner on  account  of  the  diversity  of  topics 
covered  and  especially  on  account  of  the 
use  of  different  phrases  to  designate 
similar  and  overlapping  subjects  or  of 
including  some  topics  under  some  other 
more  comprehensive  topic. 

"Twelve  of  the  nineteen  institutions 
furnished   sufficiently   detailed   lists  of 
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Business  the  time  devoted  to  the  teach-   topics  for  their  general  or  first  courses 


ing  of  advertising  was  confined  to  two 
sessions— an  altogether  too  brief  period 
for  the  thorough  discussion  of  the  many 
topics  that  the  teachers  would  like  to 
have  taken  up. 

The  opening  session  was  held  in  the 
auditorium  of  the  H.  J.  Heinz  Company 
on  Friday  afternoon,  Dean  Emory  R. 
Johnsun,  of  the  University  of  Pennsyl- 
vania, presiding.  Members  of  both  as- 
sociations were  guests  of  the  company 
at  a  luncheon  given  in  their  honor  pre- 
vious to  the  meeting.  Prof.  Daniel 
Starch,  of  Harvard  University,  who 
wrote  one  of  the  most  practical  text 
books  on  advertising  that  has  been  pub- 
lished, read  a  carefully  prepared  paper 
on  "Courses  in  Advertising,"  in  which 
he  first  gave  the  results  he  had  obtained 
from  a  letter  he  had  written  to  forty- 
nine  persons  in  twenty-four  institutions 
to  ascertain  what  the  larger  colleges  and 
sities  are  doing  in  giving  instruc- 
of 
Prof. 

Starch  spoke  in  part  as  follows 

"We  found  that  the  average  amount 
of  instruction  given  is  two  and  two- 
thirds  semesters  and  the  most  common 
amount  is  two  semesters.  The  institu- 
tions giving  the  largest  amounts  arc 
New  York  University  (sixteen  semes- 
ters >,  the  University  of  Washington  (ten 
semesters).  Boston  University  (seven 
semesters),  and  the  University  of  Mis- 
souri ( five  and  one-third  semesters). 

"Titles  of  the  courses. — Each  of  the 
institu'.inns  gives  a  first  or  general 
course.  Six  of  these  institutions  desig- 
nate this  course  advertising;  five  desig- 
nate it  as  principles,  elements,  or  essen- 
tials of  advertising;  seven  a«  psychology 
of  advertising;  and  one.  publicity  and 
advertising. 

"A  considerable  number  of  institutions 
offer  specialired  courses.  Five  institu- 
tions offer  a  course  in  advertisement 
writing  or  copy-writing;  five  offer  a 
course  in  advertising  design,  advertising 
dismay,  or  typography,  of  advertising; 
three,  in  advertising  campaigns;  three, 
■in  research  in  advertising;  three,  in  the 
selling  of  advertising;  and  each  of  the 
following  course*  is  offered  in  one  in- 
stitution: advertising  practice,  advertis- 
ing laboratory,  retail  advertising,  mail- 
order 6dverti»ing.  photo  illustration. 

'Prerequisites. — Elementary  psychol- 
ogy is  required  in  four  institutions;  Juri • 
ior  standing  in  three;  Junior  standing 
and  economics  in  two;  psychology  ami 
economics  in  two;  marketing  in  two; 

in  one;  economics,  psy- 
id  sales  manage- 
ment in  one;  economic  marketing. 
t.iU'smafi>>tip.  and  sales  management  in 
one;  etrmenury  psychology  and  social 
psychology  in  one;  psychology  or  prac 
tical    ixperience   in   one;  Sophomore 


to  be  usable  for  summarizing.  For  the 
sake  of  clearness,  and  convenience  I 
have  classified  the  various  topics  under 
six  general  heads.  The  number  after 
each  indicates  the  number  of  different 
general  or  first  courses  in  which  that 
particular  topic  was  mentioned: 
Si-ifataav  or  Tortci  or  tie  Gekibal  oa  Fiasr 
CWaaca 

Baaed  on  twelve  institutions  which  furnished 
detailed  statement. 
Group  I.  Introductory  topics 

Aims  anil  functions 

History  of  advertising' 

Point  oi  view  and  act 

The  field  of  advertieini 

Rinds  of  advertising 
Grotap  II-  Economic  and 

Economic  aspects   

gelation  to  distribution  avatem 


rv 

Border.   

Criticism  of  advertiaementa 
Trade  marks  and 
Group  IV  Mediums 
Mediums  (pri 

dium»> 
Direct  imiI 

Poolers   

Car  tarda   

Sales  lettera   

Catalogues   

Novelty  and  specially 


•  in  Jowl,    1 

Group  V.  Special  Adds 
National  advertising 
Retail  advertiaing 
Agrsrultun  ' 
C.  mm  v 


udvcrlia  . 
oral  advertising 
_  ^ultv   advertising  . 

Church  advertising   

Croup  VI.  Organstation  and 
The  advertising  agency 
Toe  advertising  depai 

The  advertising  manager   

The  press  agent  -  - 

Organitatwma  lor  the  betterment  ol 


tiling  

¥ salifications  ol  the  adrertiain 
be  profession  of 


point 


prnfeaason 
"Perhaps  the 
in  this  summary  is 
in  the  subjects  covered  in  the  various 
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graph  and  Morning  Post  with  rather  provincial  reader;  and  equally  the  eve- 
less  circulation  but  of  a  better  quality.  ning   papers  are  the   home  journals. 

In  addition,  there  are  the  daily  illus-  These  papers  must  be  taken  into  sen- 
tratttd   newspapers  such  as  the  Daily  ous  consideration  when  planning  an  ad- 
Mirror,  with  a  circulation  of  1,150,000.  verlising  campaign, 
and  the  Daily  Sketch,  with  U 


to  the  middle  and  lowcr-mid- 


ising  in 
marked! 


Sunday  Papers  Separate 

The  Sunday  newspapers  of  Great 
Britain  are  also  national  in  scope.  They 
differ  from  the  American  Sunday  news- 
papers in  that  they  are  not  Sunday  edi- 
tions of  daily  papers,  but  separate  and 
individual  publications  issued  on  Sun- 
days only.  Tliese  may  be  divided  into 
two  classes,  popular  and  high-class. 

The  popular  Sunday  papers  have  enor- 
mous circulations,  and  there  arc  very 
few  homes  in  the  British  Isles  where  one 
or  mure  of  these  publications  cannot  be 
iound. 

Tbe  leading 
circulations  follow 

News  of  the  World.  3,250,000:  Lloyds 
Weekly.  3,000.000;  Weekly  Dispatch. 
fiOO.000;  The  People.  2.000.000;  Rey- 
nold's Newspaper,  1.000.000;  Sunday 
Pictorial.  2.400.000;  Sunday  Chronicle. 
1.040,(100;  Illustrated  Sundav  Herald. 
1.020.000;  Empire  Xrws,  1.200.000:  Sun- 
day Post.  500.000.  while  in  the  hcttcr- 
class  field  are  the  Observer,  Sunday 
Times  and  Referee. 

In  spite  of  the  existence  of  the  strong 
national  press,  each  city  of  any  size  and 
imp"rUncc  has  its  own  powerful  news- 
paper or  newspapers,  the  sale  of  which 
is  not  affected  by  the  circulation  of  the 
national  newspapers.  Outside  of  Lon- 
don such  newspapers  are  the  Manchester 
Guardian,  Yorkshire  Post  (Leeds'), 
Itirmingham  Post,  fila^gow  Herald. 
Edinburgh  Scotsman  and  a  dozen  others 
are  the  breakfast-table  pa]>ers  of  the 


The  Weekly  Pmss 

The  weekly  press  of  Great  Britain  can 
he  divided  into  two  sections— the  popu- 


culations  and  the  illustrated  weeklies  of 
a  smaller  circulation,  principally  among 
the  middle  and  upper  classes. 

The  leading  penny  papers  are  John 
Bull,  London  Opinion,  Passing  Show, 
Picture  Show,  Answers,  Tit-Bits  and 
Ideas,  and  the  principal  illustrated  week- 
lies are  the  Illustrated  London  News, 
Graphic,  Sphere,  Sketch,  Taller,  By- 
stander, The  Patrician  and  Punch. 

The  foregoing  does  not  attempt  to 
cover  all  classes  of  advertising  media  in 
Great  Britain,  but  iss>  simply  a  partial 
list  of  those  publications  regarded  as 
most  suitable  for  an  initial  campaign. 

There  is  no  royal  road  to  success  by 
means  of  advertising  in  England  any 
more  than  there  is  in  America.  Precise 
knowledge  of  the  product  to  be  mar- 
keted, a  careful  study  of  local  condi- 
tions, plus  rirft-h.md  knowledge  of  ad- 
vertising methods  and  media  are  essen- 
tial before  a  definite  selling  and  adver- 
tising campaign  can  be  decided  upon. 

Perhaps  no  better  advice  could  be 
iriven  to  the  American  merchant  enn- 
tenijdating  entering  the  British  market 
than  to  suggest  that  he  get  in  touch  with 
the  American  Chamber  of  Commerce  in 
I  on  don  or  with  out  of  the  leading  Brit- 
ish advertising  agencies,  who  place  a 
broitd  inlerpretaliiti  upon  ihetr  concep- 
tion of  the  duties  of  an  advertising 
agency  and  who  maintain  statistical,  re- 
search and  service  departments  at  n  high 
iVgree  of  efficiency. 


Hardly  a  single  topic  is  uni- 
included  in  all  courses.  The  t«  1 
mediums  and  trade-marks  come 
nearest  to  bring  included  in  all  first 
courses.  However,  the  diversity  u 
prohably  not  quite  so  large  as  this  sum- 
mary apparently  indicates  because  rtiasy 
topics  are  referred  to  in  different  tcrmi 
That  is,  the  diversity  in  phraseology 
probably-  greater  than  the  actual  sana- 
tion in  subject-matter.  Thus  one  course 
will  speak  of  attention  factors  while  an 
other  one  will  deal  with  the  same  points 
under  layout ;  or  text  and  illustration  in 
one  course  may  be  discussed  under  copy 
in  another  or  under  appeals  in  a  third 
"The  specialized  courses  are  too  few 
in  any  given  special  aspect  to  make  a 
summary  worth  while.  However,  it  may 
be  of  interest  to  quote  the  topical  con- 
tent of  two  or  three  courses. 
Wsitimg  or  AovnTtsaatrsTTa 

News  merchandising  "atory"  baaed  on  tVrac- 
town  trip. 

Krvlanrfi  of   ilia  nory  for  adverliaemetit— 

also  composition  of  headline. 
A  nntahed  layout  vrith  copy  baaed  on  abort 
A  la.out  baaed  on  good  clipped  advernae- 

ment. 

A  lav  out  correcting  and  improving  that  w  a 

clipped  advertisement. 
An  advertisement  foe  a  lot 

on  ■  mail  order  catalogue  copy. 
Analysiv  of  aonae  local  bvusneaa  l_ 
Aoalym   nf    a   ..mpsugii   lor  this 

concern. 

Prodiartson  of  a  campaign  of  aix  to  twelve 

advertisement! 
Claws  study  ol 

Hanking. 

Preparation  of  a  paper  on  thsa  rabicct. 
Preparation  of  campaigns  for  various  loeaj 
han*a. 

Class  study  of  campaigns  prepared  by  ■Ca- 
lient i. 
Anviarma-Q  Corv 

Onetal  reuuirementa  of  advertising  copy  for 
magazine*. 

Essential  qualities  of  copy 

Hointa  of  contact  and  talking  points. 

Principles  of  construction. 

Reason. why  copy. 

Human  interest  copy. 

Smaller   units  of   copy,  inch 

Copy  at  affrctei.  bj  dup-ay, 

Nr-ripaprr  adve 

vertisrr*  urn!  fur  retail  eatab 
Ad*ertia*i»eitta  In  technical  . 
Advertisement*  in  trade  papers. 
Advrritat-menu  in  (arm  paper*. 
Advrrtistsetnrt.il  in  women,  ft  publication* 
Advertisement*   in   other  claw  publicaticoft- 
Surtet-ear  cards  and  billboards. 
Copf  policies. 
JUtail  Advert. srxc 

Fun  J -men  tali  of   advtrtisinv  (retail), 
ar'trat  iLtroduction  to  type,  mica,  clc, 
Layiiif  out  a  dummy. 
Correction*  and  proof  marks. 
Dtsplav. 
Copy.  1 

Merchandising  an  ad»#Tti»«ment. 
Medium*. 

Appropriation*  and  bvd«eU. 
IllnMrationi 
Poliox-i  of  *  »tore. 
How  to  o>Tf anise  *aJe#. 
Wanninf  a  arason. 
Kritaltft — nsmmitig  tap. 
Mahketjkc  Camta!*;** 
Camp«ikffn*, 

Advrrtiiing    at     iniaeorrd     by  marlv«.ri 

mrifcrxlj. 
Pr»r»  maintrMnce. 
Tradf  marka 
Pnvalr  brand* 

Fartr>r*    conditions   in«u*nciti*  dUtubttUo- 
Murkrt  mvphilgilaon*. 
Studying  campatgtia. 
Fi^s.lein  wurk. 

"Vtt  of  elms  f>rriod.—\n  response  :o 
the  ifiiotmn  concerning  the  use  of  tk" 
das?  iieriod.  extremely  wide  vana":-^ 
was  reported.  Thus,  (or  example,  cr^ 
crmr-r  devote*  90  j>er  cent  of  the  c-A-s 
hour  to  lectures,  while  another  devote* 
only  5  per  tent  at  the  time.  The  a«r- 
age  distrihmion  of  time  is  as  followi 
40  per  cent  is  devc^ed  to  lecturisif:;  10 
l>rr  rent  to  di*cu.i*ion  oi  material  previ- 
ously covered  in  lectures ;  20  per  cent  10 
di*cus&ion  of  prohlcn^  or  exercises 
I  reviou*ty  assigned ;  and  30  per  cent  * 
laboratory  exercises  or  experiment*. 

"  MfftrWM,  fxtrcisfs.  or  problems  Mfd 
uttrf  th<-  mtUM  of  handling.— The  fol- 
h-wiitK  *1;iteTnrnts  arr  quoted  from  the 
varit'ii*  reports: 

Plan  ii  [»  deACriW  actual  advert. sing  f*!* 
nniic  tind  carry  *nsly*i*  back  to  ptincis-Vs 

S}i««ul  atudin  ■■(  ada  in  Saturday  Evfn>n| 
"t  tirw><iia|>era. 

SindyirtK  «i1  thr  a-1vertiMna  nf  a  frts-c'j** 
tiatiiiTiallj    adverUfted   cottm.xTity.      <Tfm  re 

punt.) 


ffigffTs^b'ftj^eJbgle 
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DISCARDS  THE  CRIMSON 
FOR  A  DAY 


From  Pint  Page  of  D.nv.r 
Pel  Undor  Dr.  BoyU  Wer. 


all  edition*.  It  has  been  mentioned 
tliiil  this  same  article  showed  use  of 
the  personal  pronoun  twenty-seven 
time-.  Front  page  stories  include  the 
following.  A  wire  story  on  the  busi- 
ness future  of  the  nation,  a  llerlin  dis- 
patch on  a  battle  between  tlie  Poles  and 
German  police,  in  addition  to  a  political 
y;irn  and  composite  story  on  jury  sys- 


Dr.  W.  H  Wray  Boyle,  pastor  of 
the  Central  Presbyterian  Church,  who 
edited  the  Denver  Post  May  5.  on 
an  invitation  extended  by  the  publishers, 
suffered  a  complete  "scoop"  in  his  in- 
itial attempt,  at  the  hands  of  the  Den- 
ver Times,  an  opposition  paper  which 

|S£^T.V?|  THE  !»i--^T= 
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tents  and  miscarriage  of  justice.  A  poli- 
tical story  featured  in  the  lower  right- 
hand  corner  of  ihe  same  page. 

Other  "front  pagers"  include  a  million 
dollar  swindle,  a  Paris  dispatch  of  a 
medical  feat  performed  by  surgery  and 
a  paragraph  on  a  New  Jersey  youth 
tacks  to  stop  his  rival's  car. 


CGMEIE 


BASEBALL 


ALLIED  TROOPS  FIGHT  POLES. 
ITALIANS  ARE  SURROUNDED 

FRENCH  FORTIFY  THEATERS,      BASFRAI  I 
M  W  OR  SEIZED  AS  HOSTAGE  scojb 

-  _   ,_  m         r-y ^  —   *" LtAOJI 


SsjSSk 

BATTLE  ON  HARDING  PLAN  SKp^^:^ 

OF  DISARMAMENT  0PSNSl#™.|t9  i=S«l^w 


.  _ .    I ..  r  :\ .  r r"  t  „  ~  rli  ,asa«B  MM  t»  M  IS  MM,    1  -_  

BERGDOLL'S  ESCAPE  EASY,  ^^I^SSS,}  jtsgooano* 
NO  ONE  WATCHING  SLACKER ;  =EU:iL!i.: "  ■■ 

MARINE  STRIKE  ^s^W^^^T^!^^.^^^ 
SETTLEMENT  IS  m^^^^^^f^t^jj^itu 
MORE  DOUBTFUL  fe^.^  -^^as^ ....... 

— - —  etk^I  _.%-r.  ■  m  h  tit.  iui  ■  rims  —  — — ' '  '  ' ' 

_.--\~-.  .J.  — ^.U.  -  -  -  i- i   .r;  WUHiMiHttl 

.v.  ;'.r.  »»h  u«  •»  >wi  turn  -  ■- 


league  baseball  scores  will  be  found  un 
page  .V  and  an  outstanding  poem  placed 
in  a  similar  position  in  the  upper  right 
corner  on  "The  Changeless  Purpose." 

A  fealure  story  by  a  staff  member 
under  a  two  column  head  "Crook  Turns 
to  Right  in  Chapel,  After  Twelve 
Years  As  a  Thief"  appeared  on  page 
nine.  The  magaiinc  page  featured  such 
stories  as  "The  Blessing  of  Good 
Books;  Reading  Should  Be  Inspiring," 
"Mother's  Day"  and  a  two  paragraph 
article  signed  by  Prof.  James  T.  Carl- 
yon  with  a  single  column  headline  "If 
1  Were  a  Mother."  and  stories  on  "The 
Boy  Problem,"  "Innocent  Childhood." 
"The  Indispensable  Woman"  and  a  two 
column  story  by  the  editor  on  beating 
the  divorce  courts. 

In  speaking  of  the  mission  and  ac- 
complishments of  the  press,  Dr.  Boyle 
strikes  the  keynotes  of  his  journalistic 
ideals  in  the  following  excerpt  from  bis 
attractive  editorial. 

"Working  side  by  side  with  the  other 
two  great  public  educators,  the  school 
and  the  church,  the  press  has  three 
chances  where  the  other*  together  have 
one  to  affect  the  public  mind  and  re- 
sponsibility is  accounted  in  the  same  ra- 
tio. The  representative  of  it  is  the 
interpreter  to  his  fellowmen  of  what  the 
world  of  men  is  doing  or  ought  to  do. 
He  is  an  impassioned  man  who  puts  his 
best  thought  into  his  product,  ever  con- 
scious that  what  he  is  in  head  and  heart 
and  conscience  his  product  will  be.  He 
is  a  sort  of  camera  man  alert  to  snatch 
the  impression  of  a  passing  moment. 
He  makes  his  appeal  to  the  moral  con- 
science of  his  reader  and  so  creates  for 


duct 

policy. 


himself  a  self-respect  which  is  never  for 
sale  in  the  money  market  As  the  ex- 
poncnt  of  the  public  welfare,(he  is  free 
to  do  not  what  he  pleases  but  what  he 
ought. 

"Everybody  knows  that  it  calls  for  a 
high  standard  of  moral  courage  to  con- 


IS 

virile  and  fearless  editorial 
to  boldly  assume  leadership  in 
to  provide  a  spur  to  public 
enterprise,  to  inspire  to  noble  purposes 
in  one  paragraph  and  entertain  in  the 
next,  to  condemn  the  wrong  in  policy 
or  party  and  commend  the  right.  Thus 
to  comprehend  is  to  unselfishly  serve. 
It  is  to  keep  a  news  sheet  from  becom- 
ing a  colorless  reflection  of  current 
events;  it  is  to  give  to  the  morbid  pub- 
lic appetite,  nut  what  it  wants,  but  what 
it  needs  to  lift  it 
by  degrees  from 
low  standards  to 
high  standards, 
from  false  ob- 
jectives in  life 
to  true  and 
noble  objectives; 
it  is  to  gather 
from  the  great 
stor  e  h  o  u  s  e  of 
a  ecu  m  u  1  a  t  e  d 
knowledge  the 
news  of  a  day  or 
the  best  thought 
of  the  centuries." 

In  an  appreciation  appearing  above  a 
front  page  cartoun  suggested  by  Dr. 
Boyle,  he  states  "As  an  editor  I  am 
confessedly  a  novice.  How  much  like 
a  miracle  it  would  be  could  the  novice 
become  a  genius  over  night,  yet  the 
task  assigned  me  and  accepted  would 
require  the  fine  quality  of  a  genius  for 
anything  like  a  perfect  fulfillment— one 
day  in  editorship  in  wbich  to  present  a 
new  ideal  in  newspaper  making.  .  .  . 
I  will  do  my  best  to  realize  some  of 
my  ideals.  I  acknowledge  the  uniform 
courtesy  of  the  Post  staff  and  humbly 
L'„u  n„„i.  » 


Da.  W.  H.  Wih  Bovti 


my 


W.  H.  Wray  Boyle." 


R*pr*Mi>tauVo  for  Chicago 

The  Chicago  American  has  appointed 
the  G.  Logan  Payne  Company,  Los  An- 
geles, its  Pacific  Coast  representative. 
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f«l  »«lor.  Dr.  B-v.r  took 


ran  a  front 


on  his 


From  the  general  opinion  expressed 
by  newspaper  men  here  and  the  public, 
the  eminent  clergyman  published  a 
creditable  paper.  He  placed  before  the 
minds  of  his  readers  general  news  as 
well  as  things  elevating  and  artistic,  ac- 
cording to  the  common  expression. 

The  "1*at"  scored  on  the  preacher- 
editor  was  a  detailed  account  of  steps 
purported  to  have  been  taken  by  Cen- 
tral Presbyterian  church  leaders  for 
the  "establishment  of  a  thoroughly 
equipped  community  house  and  gym- 
nasium for  the  use  of  the  young  people 
of  the  church.''  Another  "exclusive 
story"  appearing  in  the  opposition,  pre- 
sented plans  for  the  construction  of 
"new  churches  and  other  religious 
buildings  in  Denver"  at  a  total  esti- 
mated cost  of  S3.005.0O0. 

Di .  I'.ov.c  at  i  epu  .  the  itnrsbjf  |  | 
the  Post  following  a  frequently  quoted 
and  praised  sermon  from  his  pulpit  on 
"The  Perils  ol  the  Press."  In  directing 
the  policy  nf  the  paper  for  one  day.  the 
pastor  emphatically  advanced  his  "Ideals 
of  an  Editor"  in  a  double  column  edi- 
torial appearing  on  the  front  page  of 
i 


The  editor  pro-tem  eliminated  all 
scare  heads  and  red  ink  and  used  noth- 
ing but  two  column  heads.  Numerous 
two  column  leads  were  broken  with  a 
one  column  box  containing  poetry,  thus 
presenting  a  desirable  appearance,  ac- 
cording to  several  opinions  expressed. 

Of  bim,  some  veteran  newspaper  men 
say  the  preacher-editor  "played  fortu- 
nate, by  reason  of  the  fact  that  he  was 
confronted    with  little 
It  was  a  quiet  day,"  they  say, 
little   Ioca)    scandal  and  virtually 
racy  national  developments." 

Incidentally  Dr.  Boyle  ran  nothing  on 
the  Stokes  or  Stillman  divorce  cases,  in 
playing  down  "sensationalism."  "It  is 
not  necessary  to  crawl  through  a  sewer 
pipe  to  appreciate  the  advantages  of 
good  drainage,"  he  said  in  the  front 
luge  editorial.  "I  will  deem  it  the 
function  of  my  paper,  to  act  as  a  de- 
tective for  ferreting  out  the  unfit  and 
as  a  prophet  to  warn  against  it.  but  I 
will  seek  to  bury  in  oblivion,  the  de- 
tails of  a  social  tragedy." 

Noteworthy  features  in  the  late  edi- 
tions comprise  a  boxed  notice  in  the 
upper  left  corner  on  the  front  page, 
calling  attention  to  the  fact  that  "major 
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New  York  Evening  World 
Boston  Post 
Pittsburg  Press 
Kansas  City  Star 
Cleveland  Press 
Buenos  AircsILa  Razoo 
Albany  Knickerbocker-Press 


Fort  Wayne  News-Sentinel 
Duluth  News-Tribune 
Vancouver  Province 
Des  Moines  News 
Toledo  News-Bee 
Lancaster  Intelligencer 
Oklahoma  City  News 
Oakland  Post 
Columbus  Citizen 
New  Britain  Herald 
Akron  Press 
yoongstown  Telegram 
Halifax  Chronicle  &  Echo 
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IS  HERE? 

He  Fights  Jack  Dempsey  July  2.  During  the  Training 
Period  of  the  Next  Six  Weeks  the  Greatest  Circulation 
Builder  of  the  Year  Is  Available  in 

"My  Fighting  Life" 


By 


"My  Fighting  Life"  is  Carpentier's  own  stoiof 
his  career.  Forty  chapters  are  devoted  to  hisi- 
timate  life  story.  In  fifteen  chapters  he  out li nests 
training  methods  and  boxing  theories.  Each  chair 
is  illustrated  by  photographs  never  before  publisl, 
taken  from  the  Carpentier  family  album. 

This  superb  feature,  with  55  matrices  prepai 
for  casting,  is  ready  for  release. 


Note  some  of  the  papers  that  alreac  have 


Cirpentier  at  13  Years 


made  reservations.  Other  reservatift  will 
be  made  in  order  of  their  receipt  t  wire. 
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URGE    MEDICAL  FIRMS 
TO  TAKE  OWN  CURE 


Advertising,  with  emphasis  on  news 
papers,  was  une  of  the  duel  matters 
under  discussion  at  the  39th  annual 
meeting  of  the  Proprietary  Association 
at  the  Hotel  Astor,  New  York.  May 
10  to  12,  'J'hc  increasing  unpopularity 
of  medical  advertising  »n<>ng  newspaper 
publishers  was  touched  upon  by  several 
speakers,  who  gave  reasons  and  suggest- 
ed remedies,  among  whjch  was  an  adver- 
tising campaign  in  IjiiTi*  &  Pi  bmsiier 
and  other  trade  journals  to  overcome 
prejudice  against  proprietary  copy. 

Charles  C  Green,  president  of  the 
James  Advertising  Agency,  m  the  first 
speaker  at  the  second  day's  session*, 
which  were  devoted  entirely  to  advertis- 
ing topics.  Mr.  Green's  subject  was 
"'Discrimination  of  Newspapers  against 
Medical  Advertising."  He  urged  a 
change  in  the  present  unfriendly  attitude 
of  medical  advertisers  toward  news- 
paper solicitors,  who  had  often  been 
lound  of  valuable  assistance  in  securing 
good  position  and  treatment  for  adver- 
tising, and  urged  that  publishers  and 
newspaper  representatives  be  acquainted 
with  the  work  that  the  Proprietary  As- 
sociation has  done  in  "cleaning  up"  the 
copy  of  its  members. 

"While  the  Association  is  spending 
hundreds  of  thousands  of  dollars  an- 
nually," Mr.  Green  said,  "it  never  spends 
one  cent  in  making  the  publishers  with 
whom  its  members  spend  all  these  ad- 
vertising appropriations  acquainted  with 
the  association,  its  work  and  ideals. 
Why  not  spend  some  money  in  adver- 
tising, in  such  trade  papers  as  Editor  Si 
Publisher,  Printers'  Ink,  and  The 
Fourth  Estate?  One  proprietor  has  done 
this  with  marked  success.  1  would  also 
suggest  that  every  proprietor  become  a 
memher  of  the  Audit  liureau  of  Cir- 
culations, that  one  of  his  staff  be  thor- 
oughly coached  in  studying  the  value  of 
the  newspapers  whose  reports  will  be 
sent  to  him  from  the  A.  B.  C.  at  fre- 
quent intervals,  keeping  him  thoroughly 
posted  on  the  influence  of  the  newspaper 
in  its  particular  community." 

Mr.  Green,  in  closing,  read  a  letter 
from  B.  T  Butterworth,  advertising 
manager  of  the  New  York  Times,  stal- 
ing that  medical  advertising  is  consid- 
ered by  most  new'papers  as  the  least 
desirable  class  of  advertising  offered  for 
publication  He  said  the  text  of  medical 
advertisements  in  the  past  had  Wen 
grossly   exaggerated,    improper  1\  illus- 


trated and  the  typography  used  had  been 
such  as  to  produce  unfavorable  impres- 
sions upon  the  mindi  of  readers.  He 
»aid  that  such  advertsements  are  often 
vulgar  and  offensive,  making  them  the 
subject  of  complain,  if  placed  near 
other  advertisements. 

Grafton  B.  Pcrkiis  continued  on  a 
corollary  of  the  s.me  subject,  with 
"Higher  Ideals"  as  lis  text.  He  said 
in  part: 

"Gentlemen,  with  just  enough  ex- 
ceptions to  make  it  itcrcsting.  I  accuse 
proprietary  medicine  manufacturers  of 
two  grave  faults  in  their  advertising: 
lack  of  progressivu.es*  and  lack  of 
pride— I  might  almot  say  of  self-re- 
spect. The  first  nf  hese  shortcomings 
is  manifested  in  t.o  ways— in  their 
copy,  of  which  I  shll  say  more  later, 
and  in  their  attitudi  toward  their  chief 
advertising  medium. the  newspaper, 

"The  failure  of  aj  but  the  negligibly 
few  proprietary  adcrtiscrs  to  see  that 
advertising  methodsand  conditions  have 
changed  since  the  plden  age  when  pa- 
tent mrdicinc  copy  ias  the  star  hoarder 
at  the  neivspaper':  table  would  have 
proven  absolutely  fital.  were  it  not  that 
you  arc  operating  n  I  very  lar^e  mar- 
gin of  profit.  Higily  competitive  lines, 
with  narrow  proli"  margins,  have  been 
forced  to  keep  pre  with  the  changes 
which  you  have  lx<n  able— however  un- 
wisely—to ignore. 

"The  time  has  aime  when  you  must 
decide,  especially  a  view  of  the  rapidly 
mounting  cost  of  white  space,  whether 
or  not  you  will  take  advantage  of  these 
changes.  Let  us  frst  face  the  fact  that 
proprietary  cop),  mice  the  biggest  item 
in  newspapers'  foreign  advertising,  is 
now  a  rapidly  defining  faclur.  as  adver- 
tisers in  other  htMs  recognize  what  we 
recognized  deca>Ws  ago — that  the  news- 
paper is  the  one  l  est  bet  for  selling  an 
article  of  genera!  appeal 

"Worse  than  tint  let  us  recogniie  that 
this  erstwhile  star  boarder  is  becoming 
distinctly  unpopular.  Papers  are  giving 
the  old  style  patent  medicine'  stuff  less 
anrl  less  consideration  as  to  position,  are 
even  hunching  this  copy  off  in  a  Corner 
by  itself,  in  a  sort  of  jim-crow  car.  or 
throwing  it  orl  altogether. 

"And  a  leading  ne  -  spaper  representa- 
tive told  me  naly  last  Saturday  that  he 
was  instructing  his  men  not  to  solicit  for 
any  of  his  big  list  renewal  of  certain 
medic  il  contr  ifl  - 

Finlcy  H  Greene,  general  manager  of 
the  E.  P.  Remington  Advertising 
Agency,  of  Buffalo,  in  speaking  on 
"Merchandising  the  Advertising"  said, 
in  part." 

"Any  man  or  company  with  money 
ran  spend  it  for  advertising.  But  when 
that  is  done  they've  only  qualified; 
they've  not  ran  the  race.  And  what',  the 
use  of  running  and  winning  without 
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going  down  to  the  judges  stand  to  collect 
the  prize.  The  most  successful  adver- 
tiser is  different  from  Little  Jack  Hor- 
ner. Y'ou  don't  get  an>thing  by  sitting 
in  a  corner. 

"It's  better  to  exhibit  your  advertising 
'plum'  at  every  quarter  post  along  the 
advertising  track.  And  don't  stop  with 
a  mild  exhibition.  Don't  just  say  'what 
a  good  boy  am  I -make  your  advertis- 
ii>g  campaign  work  overtime  Make  it 
march  and  countermarch.  The  drug- 
gists are  your  first  line  of  attack.  Y'ou 
lell  em!    Gil  the  jobbers  to  tell  em. 

"Get  the  new  spaper  men  to  tell  'em. 
For  every  dollar  you  spend  for  space, 
crow  at  least  two  dollars  worth.  Crow- 
ing is  cheap,  but  tell  the  druggist  all 
over  again,  that  another  day  i<  dawning. 
There's  a  new  product  coming  his  way. 

"It  works  just  as  well  on  established 
products  1  have  asked  some  of  the  big- 
gest people  in  the  business  what  they 
figure  as  their  annual  loss  of  sales 
through  druggist*  being  out  of  goods  at 
time  of  consumer  call.  The  answers 
vary  from  2  per  cent  to  5  iier  cent." 

A,  N.  Drake,  president  of  the  Gironx 
Manufacturing  Company,  gave  an  ad- 
dress on  the  "Trend  of  Kates,"  Mr. 
Drake  said  that  advertising  rales  in  daily 
newspapers  were  too  high  in  most  in- 
stances, hut  that  it  wa<  hard  to  prove  it, 
as  no  publisher  would  put  all  of  his 
cards  on  the  table.  He  said  they  were 
trying  to  justify  their  rates  by  increas- 
ing circulation.    He  warmly  scored  what 


he  termed  as  "the  hidden"  rate,  "tight- 
paper  and  the  bunching  of  copy,  whici 
takes  away  from  the  pulling  power  oi 
an  advertisement.  In  conclusion. 
stated  that  they  did  not  think  it  posiihl; 
for  proprietary  advertisers  to  make  pro- 
fits at  the  present  rates." 

All  officers  were  re-elected  as  follows: 
President,  Frank  A.  Blair,  Foley  &  Co.; 
First  Vice-President,  E.  K.  Hyde.  Met- 
thulaltim  Company.  Buffalo,  N.  Y  | 
Second  Vice- President.  Carl  J.  Balliett 
Vick  Chemical  Company.  Greensboro 
N.  C;  Secretary  and  Treasurer.  CHiiIm 
P.  Tyrrell.  Syracuse  Medical  Company. 
Syracuse,  N.  V. 

HAWKINS    EUROPE  BOUND 


President   of  U»  United 

On  Tour  Of  Foreign  Burwaui 

W.  W.  Hawkins,  president  of  tit 
United  Press  Association,  sailed  Than- 
day  for  I-ondon,  where  he  expects  t 
spend  some  time.  Before  returning  tn 
the  United  Stales.  Mr.  Hawkins  Kill 
visit  England.  France,  Belgium.  Gr- 
many,  Italy,  Switzerland,  Serbia  an.l 
other  countries. 

This  is  his  first  trip  to  Europe  sir^-r 
becoming  the  head  of  the  United  Prts' 
He  was  accompanied  to  England  a::! 
France  by  P.  L.  Jackson,  general  man. 
ager  of  the  Portland  (Ore.)  Jourru 
who  also  expects  to  spend  seven! 
months  making  a  study  of  general  over- 
scas  conditions. 
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Mr.  R.  J.  Burke 


Which  of  These  Win  You  Develop? 

IN  riur  work  of  developing  more  national  newspaper  advertising  success 
depends  nol  so  much  upon  each  one  of  us  going  after  a  share  of  what 
businc*  already  exists,  but  upon  creating  new  business  for  newspapers 
and  serving  that  business  so  well  that  it  will  always  stand  by  the  news- 
nancr  as  the  one  national  advertising  medium. 

Promising  in  this  respect  are  the  products  represented  in  Baltimore 
Mr.  K.  J.  Burke  of  U  A  Fredericks  &  Co.  Among  them  we  find 
>de  Mark  Ham,  the  product  of  F.  A.  Ferris  &  Co.,  New  Y  ork;  Mira 
rring«.  put  up  by  Ivan  Burger.  New  York ;  Malt  Syrup,  manufactured 
P  Ballantinc  &•  Sons.  Newark.  N.  J  ;  Evaporated  Apples,  prepared  by 
H.  Packard,  Medina.  N.  Y'„  ami  B.  &  G.'s  Pancake  and  Waffle  Flour, 
inifactureil  hi  Blank  tc  Gottshall.  of  Suuhurv.  Pa. 


by  Mr.  K.  J.  Burke  of  U  A   Fredericks  &  Co.   Among  them  we  find 
Trade  Mark  Ham,  the  product  of  F.  A.  Ferris  &  Co..  New  York;  M 
Herring-  - -  *—  *• —  "  " —  *»—«--  «=  <  

ST 
ma  r 

TW«p  nrnilfftj  l^nil  Btltnirjihiy  t*i  rve»ri|xt  j*t  a-.iv.-r1i ting  »riH  Tb.c  NEWS  and 
Thf  AMERICAN  will  endr.v-ir  i«  *hou  thr  firms  itivolvrd.  located  lm|  a  »hr»rt  dU 
taiice  fi\>m  Baltimore,  that  tfcrir  prr"l«ct*  wmH  in  |tr*l*T  »hand»iKw  if  in  addi- 
tion 1o  heirtf  wil.Hnnlially  mrrclundivrd  they  H**  ititrvxlored  direct  t«  the  cnp.*urneT 
thrown  t(,r  imcrnifird  citmUtit.n  of  NEWSPAPER  ADVERTISING;  m  Haiti, 
for  mManrc.  thrmich  Tar  NEWS  and  Th*  AMERICAN  *ht(h  h»e  .  city  and 
widr  circulation  of  m-rr  than  1K7.»00  n*,.it»  .liily  ami  Sm..Uy. 


Arft-   Putter  oni  Bfit  Ckerwy  _ 
1  i  till  tithing  t  a..  Jf  i/miHd'  m.  t*J. .  7>MJ»r/  Satdrntt,   Turns  .Vraf  and 

T*nj  Olit*  OH  ,\dli#Hd/  FooJ  Produfls  Co.,  Chut**,  Jumbo  Stiff 4  Pea- 
umts  John  S.  Ulmif,  Co..  A'/ir  OfinmK  Royal  Rh<;  G'omd  Ledow  MUk 
Cm.  Cromd  l.*4gt.  Mi.A  .  .-lerr*.  i  i+roto**d  SUtk .  o*4  Gnoat  Bro$.  Co.. 
X  iievfft*.  G'iaii  Pwr*  Monty. 
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It  OF  THF.SE  WII.I.  VOL"  PFVFIOP? 


THE  BALTIMORE  NEAWS 

Evening.  Daily  And  Sunday., 

lS\)Z  BaltinwiieAmmcjait 

Mornmg  R.'ly  And  Sunday . 


Dsn  a.  Carroix 

Esalrrn  R»pr#»f«*lli»s 


An  Unprecedented  Newspaper  Feature 


9  WHAT  ARE  THE  GRAVEST  PROBLEMS  NOW  0 
I  CONFRONTING  THE  AMERICAN  PEOPLE  . 

Answered  by 

Each  Member  of  President 
Harding's  Cabinet 

In  the  form  of  eleven  signed  interviews  gim  to  Hayden  Talbot, 
the  well-known  journalist 

Released  Weekly  Beginning  May  22  Each  Arfcle  Approximately  3,500  Words 

— — — —  - 

FIRST  PUBLICATIOI 

* 

The  interviews  will  be  signed  resfetively  by 

CALVIN  COOLIDGE  WILL  H.  HAYS  ANDREW  W.  MELLON 

>  MMiM  Po,tnuuUr  C<m*rcl  Sectary  „/  ,h„  Treasury 

JOHN  W.  WEEKS  HARRY  M.  DAUCHERTY  HERBERT  HOOVER 

S^ratary  of  War  A,lom*?  Central  StUWmj  of  (»«„„ 

EDWIN  DENBY  CHARLES  E.  HUGHES  ALBERT  B  FALL 

'  of  iht  Navy  Satretary  of  Stat*  Secretary  of 


JAMES  J.  DAVIS  HENRY  C.  ALLACE 


THIS  FEATURE  IS  ONE  Ol  THE  MOST 
IMPRESSIVE,  TIMELY  ANE  IMPORTANT 
EVER  OFFERED  THE  NEWSPAPERS 


WIRE  FOR  OPT  ON 


THE  McCLURE  NEWSPAPER  SYNDICATE,  373  FOUlH  AVENUE,  NEW  YORK 
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WANT  ALABAMA  LIBEL 
LAWS  AMENDED 


M»mb«n    of   Stmt*    Praia  Association 
Will  H.ve  Strong  R.cUinS  in  Effort. 
For  N*w  LogiUabor, — W.  T.  Hard 
of  Da  than  EJaetad  Praaidant 


iSfroaJ  la  Caikii  Br  Pu.mshi.) 

Albany,  All,  May  6— "The  truth 
should  he  a  bar  to  legal  punishment." 
Lieutenant-Governor  Nat  L.  Miller  de- 
clared at  the  annual  convention  of  the 
Alabama  Press  Association  here  today. 
"It  should  he  a  complete  defense  for 
tiew>papcrs  against  unscrupulous  per- 
sons  uho  utter  malicious  statements  and 
then  resent  their  publication  with 
damage  suits."  he  concluded.  MX  Mil- 
ler's  sentiments  were  expressed  in  the 
course  of  a  discussion  of  the  libel  laws 
of  Alahama. 

The  convention  of  newspapermen  was 
well  attended  by  editors  and  publishers 
from  over  the  state  and  constructive 
criticism  of  various  phases  of  publica- 
tion and  circulation  discussed  during  the 
two-day  meeting.  President  Frank 
Julian  of  Sheffield,  occupied  the  chair. 

Officers  were  elected  as  follows: 
President,  W.  T.  Hilt,  Dothan;  first 
vice-president.  William  T.  Shcehan, 
Montgomery;  second  vice-president,  F. 
G.  Stephens,  Oneonta;  third  vice-presi- 
dent, W.  H.  Jordan,  Alexander  City; 
secretary  and  treasurer,  Webb  Stanley, 
Greenville;  assistant  secretary-treasurer, 
Fowler  Duggar.  Andalusia;  historian, 
J.  H.  Hard,  Birmingham;  poetess.  Miss 
Fannie  Golsort,  Wetumpka;  orator, 
James  S.  Benson.  Scnttsboro. 

Dr.  Henry  Smith,  president  of  Wash- 
ington and  Lee  University,  addressed 
the  meeting  on  the  new  school  of  jour- 
nalism recently  founded  at  that  college. 
The  convention  unanimously  approved 
the  founding  of  this  chair  of  learning. 

Judge  W.  W.  flrandon  and  Lieut- 
Governor  N.  L.  Miller,  two  candidates 
for  the  governorship  of  Alabama,  urged 
more  liberty  for  newspapers  of  the 
state.  At  the  close  of  the  meeting  plans 
for  taking  up  a  fight  against  the  libel 
laws  of  the  slate  were  worked  out. 


*W.  C  N."  AD  STAFF  CHANCES 


Man-ill  National  AaWortiaing  M.n.j.r 
With  Pancoast  la  East 

Waller  Merrill,  formerly  western  na- 
tional advertising  manager  of  the  Chi- 
cago Tribune,  has  been  made  manager 
in  cha'Ki  of  all  national  advertising 
nf  the  Tribune.  This  is  a  new  position. 
Mr.  Merrill  will  continue  to  have  bis 
headquarters  in  the  downtown  office  of 


the  Trilmc.  Roy  C.  Holliss,  formerly 
in  charge  uf  the  New  York  national  ad- 
vcrtisinR  office,  becomes  assistant  gen- 
eral manager  of  the  New  York  News, 
;  ud  C.  L.  Pancoast,  formerly  Eastern 
merchandising  manager,  has.  been  ap- 
pointed division  .nasngcr  in  charge  of 
the  New  \  urk  office. 


LOOKING  A  BOSTON  GIFT 
HORSE  IN  TK  MOUTH 


tC'coirtnurd  frrm  Pagf  9) 


the  ease  of  the  ma  jo  it  y  it  is  not  over 
i  per  cent;  ncvertheess  all  stood  to- 
gether in  their  detmnds.  The  Retail 
Trade  Board  is  a  tigit,  well-organized 
body  moving  as  a  wit  for  the  things 
that  it  wants:  the  sncallrd  publishers' 
association,  howevet  is  a.  disjointed — 
we-might-and-again-HMnight-not  organ- 
ization that  is  never  urc  about  its  final 
destination. 

The  new  rules  if  the  publishers 
went  into  effect  la*- Spring  as  agreed, 
Some  advertisers  pid  the  additional 
charges  for  art  woe  and  cuts,  but  un- 
der protest:  others  cducted  those  new 
charges  and  paid  tc  balance. 

Then,  the  altnrnrys  for  the  adver- 
tisers found  a  lop-hole.  Existing 
contracts  did  not  remion  free  art  and 
free  cuts,  but  Ihv  had  been  drawn 
when  the  practice  of  giving  them  was 
general  and  was  Uokcd  upon  both  by 
advertisers  and  pblishers  as  a  regu- 
lar pari  of  the  scvice  to  be  rendered 
for  the  price  spedied. 

The  Transcript  and  the  Globe  had 
no  contracts,  lince  the  loop-hole 
found  by  the  attorneys  for  the  adver- 
tisers did  not  irectly  affect  them. 
The  American  hid  contracts,  but  they 
contained  a  re-ajjustmcnt  clause  that 
did  not  hind  tk-m  in  this  instance. 
The  Post  and  the  Herald-Traveller 
had  contracts  tint  made  it  the  better 
part  of  wisdon  to  re-establish  and 
continue  the  oU  practices  until  expi- 
ration. As  a  result  the  welt-laid  plans 
of  the  puhlisbvs  blew  up.  Refunds 
were  made  lo  advertisers  who  had 
paid  in  full  andfrbates  taken  by  others 
when  they  has  paid  their  bills  were 
scratched  off  lie  books. 

In  order  that  there  might  be  no 
hard  feeling  tnd  no  flare-back  all 
newspapers  agreed  that  the  old  prac- 
tices should  continue  until  the  expi- 
ration of  existing  contracts  of  the 
Post  and  llersld-Travcllcr,  about  Jan- 
uary 1,  but  the,  publishers  agreed  that 
on  and  after  ftat  date  the  Boston  ad- 
vertisers should  pay  for  their  own  art 
and  cuts,  it  is  said. 

During  the  remaining  life  of  those 
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News  and  Feature  Services 

Maintain  Prestige— Create  Circulation— Attract  Advertising. 

Complete  Leased  Wire  Service  From  $2  Correspondents. 
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contracts  the  Retail  Trade  Board  car- 
ried on  a  steady  campaign  to  break 
down  the  morale  of  the  publishers  and 
make  it  possible  to  continue  the  left- 
handed  rebate  system.  The  Retail 
Trade  Board  won. 

To  the  outside  observer  it  would 
seem  that  they  concentrated  on  the 
Post  and  American.  This  was  made 
possible  because  the  advertisers  were 
well-organized  while  the  publishers 
were  not. 

With  its  great  circulation  and  the 
increased  cost  of  newsprint  the  Post 
found  it  necessary  to  increase  its  ad- 
vertising rate  upon  the  expiration  of 
old  contracts.  A  7-cent  increase  was 
decided  upon  and  announced;  the 
members  of  the  Retail  Trade  Board 
here  had  a  fighting  ground  and  de- 
manded that  under  these  conditions 
the  old  practices  should  be  continued. 
The  result  was  that  the  Post  ceded 
free  ruts  and  so  notified  all  adver- 
tisers. 

The  American  immediately  went  one 
better  and  sent  out  a  notice  that  they 
would  go  all  the  way  and  give  free  art 
and  free  cuts.  So  far  as  known  the 
only  thing  that  has  not  been  conceded 
by  any  Boston  newspaper  is  the  old 
practice  of  private  art  departments 
collectively  paid  for.  That  may  come 
back,  unless  there  is  a  real  get-to- 
gether meeting,  for  competition  is  bit- 
ter in  the  metropolis  of  New  England. 


Even  the  Transcript,  which  has  bat- 
tled the  hardest  against  this  unfair 
method  of  doing  business — unfair  to 
every  publisher — is  giving  way  before 
the  onslaught  of  the  members  of  the 
Retail  Trade  Board  and  is  giving 
ground  on  questions  that  involve  ex- 
tra costs  that  fall  on  all  other  news- 
papers. However,  both  the  Transcript 
and  the  Globe  deny  that  they  are  now 
giving  free  art. 

Boston  readers  are  very  critical. 
Here  is  the  way  the  executive  head  of 
one  Boston  daily  newspaper  puts  it: 

"If  a  Boston  advertiser  shows  the 
picture  of  a  coat  in  our  paper  that  has 
three  buttons  on  the  sleeve,  that  is  just 
what  every  customer  is  going  to  ex- 
pect to  find  there.  If  there  are  four 
buttons  it  is  going  to  cause  dispute. 

"Our  public  has  been  educated  to  ex- 
pect to  find  articles  advertised  to  be 
exactly  as  illustrated,  So  you  sec, 
if  one  of  our  artists  goes  down  lo  the 
store  and  makes  his  illustration  from 
the  articles  in  stock  there  cannot  be 
any  mistakes  and  if  there  are  no  mis- 
lakes,  there  are  no  disputes.  The  re- 
sult is  everybody  is  satisfied,  including 
our  readers  and  that  is  what  we  are 
here  for — to  satisfy  our  readers." 

That  may  all  be  true  hut  the  fact  re- 
mains that  Boston  has  a  gift  horse 
that  jt  costs  the  newspapers  of  that 
city  something  over  $250,000  annually 
to  feed. 


Were  yii||M||oone( 
on  a  desert  isle,  and 
allowed  but  one  news- 
paper, which  one 
would  you  choose? 

The  local  paper,  of 
cburse,  because  you 
are  most  interested  in 
the  people  you  know. 

To  reach  Brooklyn 
people  use  a  newspaper 
local  to  Brookl  i. 

Most  advertisers  use 
the  Standard  Union 
anyway. 
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HI  l 
Us 


When  a  Wise  Shipper  Charters  a  Ship, 
He  Looks  Up  Lloyds  Register 


He  wants  to  know  more  than  actual  ton- 
nage. The  condition  of  the  ship,  her  record , 
the  reputation  of  her  owner  and  skipper 
arc  all  facts  in  his  choice  of  a  carrier. 

His  mental  attitude  is  the  same  as  that  of 
the  Scientific  Space  Selector  who  wants  to 
know  more  about  the  publications  than  a 
mere  statement  of  "Net  Paid  Circulation." 

The  wise  Space-Buyer  keeps  his  copy  of 
"Scientific  Space  Selection"  handy  and 
digs  deep  into  the  facts  setforth  in  A.B.  C. 
reports  so  that  he  can  obtain  authentic 
data  on  where  the  publication  goes,  and 
to  whom  it  goes. 

He  also  wants  to  know  ax>ut  the  influ- 
ence, stability  and  characttr  of  the  publi- 
cation in  which  he  is  goinj  to  buy  white 
•pace. 

All  these  facts  can  be  (btained  from 
A.  B.  C.  reports.  You'll  fnd  a  carefully 
audited  statement  about  irculation  on 
the  first  page  and,  if  you  rod  pages  two, 
three  and  four  you'll  be  ate  to  visualize 
the  character  of  the  publtation  and  to 
answer  the  question  "Will  this  medium 
help  to  sell  my  goods?" 

The  capacity  for  taking  nfinite  pains 
becomes,  every  year,  more  applicable  to 
Space  Buying.  Exaggeratedclaims,  mis- 
leading figures,  general  sttements  are 
looked  upon  with  critical  ves.  Deduc- 
tive reasoning  dominates  spce  selection, 
as  it  does  every  other  busines proposition. 

That  is  why  A.  B.  C.  repots  represent 
the  back  bone  of  space  buyig.  They  are 
correct,  informative  and  clerly  set  forth 

— but  to  reap  the  full  benef  of  A.  B.  C. 
reports  they  must  be  studiet 


Be  sure  to  get  your  copy  of  "Sentific  Space 
Selection,"  the  new  A.  B.  C  book  A  guide  to 
every  advertiser,  space  -  buyer  id  publisher 
who  is  interested  in  the  sale  c  purchase  of 
white  space.    Price,  two  dollar  and  a  half. 


Audit  Bureau  of  Circulations 

lOl  South  State  Street  Chicago  •  347  Fifh  Avenue 

1  r 


"Dlgftfced  by"  VjOOgit! 
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on  the  pages  following.  Circula- 
tion is  shown  by  a  map.  illustrating  a 
200-word  description,  and  the  sales  talk 
lu 


bus  Dispatch,  which  has  been  just  sent 
out  bv  Harvey  K.  Young,  manager  of  ad- 
vertising for  that  paper.  N'otable  for  the 
completeness  and  availability  of  the  in- 
formation on  the  state's  resources,  pop- 
ulation, etc,  and  for  its  attractive  ap- 
pearance, this  survey  is  also  remarkable 
among  newspaper  promotion  activities 
because  it  does  not  try  to  sell  the  pros- 
pective advertiser  the  Dispatch  until  it 


wrkHIO   the  Key  Stare  for  the  Na-   tail  the  resources  and  advantages  of  the 
^  tional  Advertiser,"  is  the  title  and   area  reached  by  the  Dispatch  circula- 
spirit  nf  a  survey  of  the  Buckeye  market   tion.     Service  to  adversers  in  past 
f-.r  the  national  advertiser  by  the  Colum-   Campaign!  is  graphically  set  forth  by 

■  facsimile  letters  from  advertisers  and 
agencies,  and  by  illustrations  portraying 
window  displays  anjl  dealer  signs  ar- 
ranged by  the  Dispatch's  service  staff.i 
Detailed  information  is  given  as  to 
service  rendered  in  aiding  the  mer- 
chandising of  severs!  kinds  of  adver- 
tised goods.  Statistics  showing  why 
ehe  Dispatch  considers  itself  a  better 
advertising  medium  than   other  news- 

uuntf   — — w     „  ,  .  , 

had  thoroughly  sold  the  state  and  the  papers  occupy  the  desmg  pages  and  the 
8  final  is  devoted  to  a  "Recapitulation  of 

introductory  to  statistical  matter  is  a  Ohio's  Ranking  PosLinn  in  the  Union." 
map  of  the  state,  showing  industrial  crn^      ^  Am„at,  j, 

ter-.  rail  transportation,  stable  cities 
and  the  circulation  radius  of  the  Dis- 
patch. Resources  of  the  state,  in  popula- 
tion, assessed  valuation  of  property, 
manufactured  products,  crops  and  live- 
stock, and  national  bank  resoutccs.  are 
compared  in  line  charts  with  those  of 
New  York.  Pennsylvania,  Illinois.  Iowa, 
Texas,  Minnesota  and  New  Jersey. 
Illustrating  the  story  of  the  state's  popu- 
lation distribution  is  a  map  showing  the 
population  hy  counties 


attractive  news  section  each  Monday 
dealing  with  constrtction  and  engineer- 
ing news.  The  dejurtment  is  edited  by 
J.  A.  Githens  and  covers  chiefly  the 
field  of  industry  anl  architectural  news, 
labor  conditions,  md  the  engineering 
market.  * 

The    Philadclphi;   Recotd   has  just 
started  a  new  circulation  campaign  in 
•  the  form  of  an  S-Word"  puzzle  pic- 
ture contest.    Thecnmert  will  continue 


will  be  awarded  to  the  fifteen  persons 
sending  to  the  lecord  the  largest  lists 
of  the  names  ofartides  and  objects  in 
the  picture  whin  begin  with  s.  It  i« 
not  necessary  tobe  a 
or  to  send  in  ay  tie 
win  a  prize.  Be  if  the  person  submit- 
ting the  list  tht  wins  first  prize  also 
sends  in  one  anual  subscription  to  the 
Record,  his  pire  will  be  increased 
from  $30  to  $3J;  and  if  his  list  is  ac- 
companied by  ton  subscriptions,  one  of 
which  must  b<  a  new  one,  the  prize 
jumps  to  $l,O0C  There  .are  correspond- 
ing bonuses  okred  with  all  the  other 
priaes. 

The  Buffalo  Times  has  opened  an  aid 
bureau  for  fomer  service  men.  The 


a  double-folded  business  card,  with  a 
window  in  the  front  fold  disclosing  a 
bold  red  figure  "9."  Those  who  ask 
"Nine  what?"  get  their  answer  by  rais- 
ing the  front  and  reading  "9  Out  of  10 
Homes. in  Pittsburg  Where  a  Daily  Pa- 
per Is  Taken  Take  the  Headlight." 

The  Fall  River  (Mais.)  Herald  last 
week  published  special  "Merchants' 
Carnival  Edition."  with  32  pages  in 
three  sections.  The  paper  organized  a 
parade  in  which  local  merchants  entered 
floats,  for  which  prizes  were  offered  by 
the  Herald  and  several  of  its  advertis- 
ers. In  the  special  edition  merchants 
used  large  space  to  call  attention  to 
their  offers  of  seasonable  gonds  at  bar- 
gain prices. 

The  St  Paul  Daily  News  gives  grade 
school  children  a  chance  to  write  fiction 
in  a  contest  that  will  return  the  winner 
a  rate  of  15  cents  a  word.  The  News 
puts  up  a  total  of  $30  in  cash  and  there 
will  he  theater  tickets  for 


City  statistics,  which  start  on  page  24 
of  the  48-pagc  folder,  are  handled  in 
practically  the  same  manner  in  Tour 
jskkis  and  the  Dispatch  tells  its  own 


ployment. 

Hoyt  F.  Bclan.  advertising  manager 
of  the  Fittshugh  (Kan  )  Headlight,  has 
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cialion,  for  more  than  30  years  editor 
of  the  Hanker  &  Tradesman  and  owner 
of  the  paper  until  a  year  ago,  died  in 
brookline  the  past  week  after  a  long 
illness. 

kii*E»r  J.  Kenkeaixy,  a  former  Bos- 
ton Post  reporter,  died  ill  Dorchester, 
recently.    He  was  3V  years  old. 

Mas.  Iba  B.  Cam.  wife  of  A.  M. 
Carr.  of  the  Wichita 
n  prest  utativc     "t  tl 
Ijnotypc  Company  in 
Wichita  recently. 

Mas.  A.  O.  Seatox.  mother  of  Kay 
N.  Scaton.  editor  of  the  Manhattan 
I  Kan.)  Mercury  died  in  Manhattan. 

I -A whence  Fagan.  ex-mayor  of  Ho- 
boken.  N.  J,,  who  died  May  9,  was  one 
of  a  group  uf  men  who  founded  the  old 
Hoboken  Observer  (  now  the  Huds  <n 
Observer)  28  years  ago. 


Beacon,  former 
:  Mcrgenthaler 
Kansas,  died  in 


Farm  statistics  are  given  under  tile  throughout  May  aid  fifteen  pnzrs  are 
of  "The  Ohio  Market  at  a  Glance"  offered  ranging  fr.m  $2  to  $1,000.  The 
and"  purchasing  power  is  set  forth  in  puzzle  consists  o  a  rural  picture  in 
dollars  and  cent*  records  of  savings  which  there  are  human  beings,  live 
banks,  wage  earnings,  taxes,  and  Red  stock,  farming  inplements,  and  ^appar- 
Cross  subscriptions.  Diversification  of  ently  "everything  under  the  sun."  The 
crops  and  the  amuunts  of  each  staple  object  is  to  namt  as  many  objects  and 
produced  are  given  in  a  two-pagc  layout,  articles  beginningwith  the  letter  "s"  as 
Industrial  leadership  is  vizualUed  in  can  be  found  in  sc  picturr.  The  prizes 
charts  showing  the  industries  in  which 
the  state  is  first,  second  and  fourth,  and 
in  a  map  showing  the  location  of  indus- 
trial centers  with  illuminative  text  mat- 
ter. Another  map  \hows  the  coal-pro- 
ducing counties  of  the  state,  and  another 
is  devoted  to  transportation  systems, 
which  are  fully  described  on  the  opposite 
P*gc 

"Ohio  Leads  All  Other  States.  Except- 
ing New  York,  in  Motor  Cars  Owned" 
is  the  heading  over  a  page  of  motor 
statistics. 

Retail  merchants  of  the  state  are 
classified  under  the  statement  that  for 
every  square  mile  of  Ohio  territory  there 
are  1.2  such  dealers  and  a  page  is  given 
to  the  statement  that  more  than  80  per 

cent  of  the  population  are  native-born   „  is   rgins  thM  Cltiiens  giv(. 

wn.tr,  and  that  there  are  601  daily  and   untmployeA  v(crJms  at  ,„„  one  itf, 

weekly  n™*l»l*"  f  SJS^JlrJL^.   ,vork  »n<l  fr"  ,crvice  in 

luned  circulation  ot  A1W.3+S,  approxi-   |faoM  wj,h  wrk  ,0  Ho  ;„  toudl  „.ith 

mately  one  for  every  2.5  person,.  ex.sefvice  „,<,  who  are 


©bituanj 

Mas.  Alice  H.  C.  Cokson,  vice-presi- 
dent and  controlling  owner  of  the  Lock- 
port  iN.  Y.)  Union-Sun  and  Journal, 
die.l  in  Lockport  at  the  age  of  71  years 
.\ftcr  an  illness  of  four  weeks.  Mr,. 
Corson  was  the  widow  of  Frederick  W. 
Corson,  who  was  formerly  owner  of  the 
Home  Sentinel,  Ogdcnshurg  Advance, 
Wappingcrs  Falls  Courant-Guardian  and 
the  Lockport  newspaper  to  which  he 
later  devoted  his  entire  time.  Mrs. 
Corson  continued  publication  of  the 
paper  after  her  hushand's  death  in  19W. 

Geouge  T.  Lincoln,  formerly  on  the 
Boston  Globe  and  other  papers,  one  of 
the  organizers  of  the  City  Press  Asso- 
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On  the  MimIcU  2U.  21.  amf  22  Display  Lino- 
types the  malriro  axr  curried  in  light-weight, 
li  ril  It-npth  magazines  which  can  li«  changed  in 
fifteen  seconds. 


DISPLAY! 


Tlic  Model  24  lias  *  ian#e  of  (turn  .>■  tu  36- 
point,  and  gi>r»  the  operator  command  of  {nil 
font*  of  fr<im  fix  10  ten  diffrrcnt  (net*  without 
lta>  mt  tin-  keyboard. 


Easily  and  Quickly  Composed 
on  the  Display  Linotypes 


One  operator  at  the  keyboard  of  a  Display  Linotype  can 
produce  as  much  display  composition  as  half  a  dozen 
compositors  setting  type  by  hand.  His  product  is  all  new, 
clean  type,  delivered  in  the  form  of  easily  handled  slugs. 
And  when  they  have  served  their  purpose,  these  slugs 
are  thrown  into  the  melting-pot,  thus  eliminating  en- 
tirely the  expense  of  distribution  and  type-storage. 

There  are  four  different  Display  Models.  The  nearest 
agency  will  be  glad  to  help  you  select  the  one  best  fitted 
to  your  needs. 

Mergenthaler  Linotype  Company 

29  Ryerson  Street,  Brooklyn,  A .  Y. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

l.  iv  tnni  I.imitii'I.  I  imiii  i..  Toao.Mo 
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"Pretty  Soft  for  the 
Make-up  Man" 

In  the  shop  equipped  with  Display  Linotypes,  the  make-up 
man  receives  his  display  material  in  the  form  of  big  hefty 
slugs  that  are  quickly  dropped  into  place.  He  handles  them 
swiftly  and  surely,  knowing  that  they  cannot "  pi." 

Mergenthaler  Linotype  Company 

29  Ryerson  Street,  Brooklyn,  JV.  Y. 

SAN  FRANCISCO                CHICAGO                  NEW  ORLEANS 
Can  ad  iAn  Lin  or vrx  Linen*,  Toaomo 
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A  Few  of  the  Many  Linotype  Display  Faces 

(•-LINOTYPE-;)  


30  Point 


30  I*<.i>t  ikxlu 


LINOTYPE  comp  123 

'.iinl  (faxluai  Bold 

LINOTYPE  comp  123 

>ol*t  ElK>it  No.  2 

LINOTYPE  compo  123 

[j.lnn  Bold  Condni>rd 

LINOTYPE  compo  123 

P»iul  Cheltenham 

LINOTYPEcompol23 

Point  Otrlirnh&ni  Bold 

LINOTYPE  comp  123 
LlNOTYPEcomposesl23 

Point  Chrhrtihant  Bold  Etii*  C«nHn»»rd 

UNOTYPEcomposes,justl2345 

Poinl  Coihk  Gondfiwd  No.  2 

LINOTYPE  composes,  justi  12345 

P«ni  Coihic  Cw.d«*d  No.  S 

LINOTYPECOMPOSES,  JUSTIFIES,  C12345 

i  p,.im  Gothir  No.  11 

LINOTYPE  composes,  jus  123 

I  I'wlm  Till*  No-  i 

LINOTYPE  com  12 


36  Point 


3b  Puinl  tli*»ir  No.  * 


LINOTYPEcoml23 

LINOTYPE  m  123 

[•oinl  Oht'llrnhim  Bold 

UNOTYPEco2 

Point  Title  No  5 

LINOTYPE  12 

P«.iol  Ctx-ltenhaiD  Bold  |MH  Condraied 

UNOTYPE  composes,  just  1234 

Point  Cothtr  CotttlvtiMd  No.  3 

LINOTYPE  composes,  justifies  1 234 

Pul&t  Gothic  Condomtod  N*-  2 

LINOTYPE  composes,  just  1234 


42  Point 


4!  Point  C*pikm 


LINOTYPECOMPOSES 123 

Viol  Coellonh.in  Bold  F.ilio  G°«dc>«d 
'nijii  Colhic  No.  14 

LINOTYPE  COMPOSES,  CI  23 


Write  to  the  nearest  Agency  for  complete  information 

Mergenthaler  Linotype  Company 

29  Ryerson  Street,  Brooklyn,  JS\  Y 

SAN  FRANCISCO 


CHICAGO  NEW  ORLEANS 

IW  South  Waba.h  Avenue  W  Buronnr  Slr«. 

l.inolvpc  LiraiU<L 68  TrwiH-rinu*  Strcr,,  Toronto 
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VANCOUVER  WORLD  IS 
SOLD  TO  CAMPBELL 


The  Vancouver  (B.  C.)  World  last 
«cck  was  sold  to  Charles  F-  Campbell 
and  unnamed  associates  by  John  Nelson, 
Stuart  Cameron  and  John  L.  Davidson. 
Mr.  Campbell  has  hern  identified  with 
the  Liberal  party,  locally  and  nationally 
and  until  a  tew  days  ago  wan  a  director 
of  the  Vancouver  Sun,  resigning  because 
of  a  disagreement  with  the  Utter  paper's 
policies,  it  it  stated. 

Mr.  Campbell,  who  owns  the  Camp- 
hell  Storage  Company  in  Vancouver,  has 
made  no  announcement  as  to  his  assn. 
cUtes  in  the  purchase  of  the  World, 
which  involved  a  transfer  of  about 
5250.000  beyond  stating  that  they  are 
eastern  men.  Shrewd  observers  of  pres- 
ent trends  in  the  Canadian  daily  field 
voiced  tht  opinion  that  the 
interests,  which  recently  ac- 
a  paper  in  Winnipeg  and  which 
now  own  several  strong  dailies  across 
the  country,  may  have  furnished  the 
Kastern  capital  referred  to  by  Mr. 
Campbell. 

John  Nelson,  who  has  managed  the 
paper  for  six  years,  will  remain  until 
his  successor  becomes  familiar  with  the 
work  of  the  office.  Then  he  plans  a  hnli- 


Hcrbcrt  C.  Campbell  has  purchased 
the  Vancouver  (Wash)  Columbian 
from  Will.  U.  Ilornibrook.  Mr.  Camp- 
bell recently  resigned  ax  news  editor  of 
the  l'ortlantl  Telegram,  Formerly  he 
was  assistant  news  editor  of  the  Ore- 
goninn  anrr  ria<  worked  in  other  capa- 
cities on  Portland 

—I  I  ..ll.i  


BUSINESS  MEN  TO  BLAME  FOR 
BUYING  DEARTH 

(('n'nliiiued  from  faje  11) 


wrrc  out  alter  business.   That  was  made 

clear. 

When  productive  capacity  is  greater 
than  desire  to  consume  the  autlrt  for 
merchandise  can  be  stimulated  only  hy 
inirea*ing  the  desire  to  consume,  and 
that  desire  is  the  result  of  intensive 
newspaper  advertising  effort. 

OresED  QaMB  Channh  s 

The  Chicago  Tribune  played  a  very 
important  part  in  building  sales  triumphs 
for  1921  Iwcause  it  rcalued  the  necessity 
of  forcing  merchandise  through  the 
clogged  channels  of  distribution  by- 
opening  the  channels  at  the  mouth. 
There  were  other  notable  successes  such 
as  the  Sherwin-Williams  Company  who 
found  business  slowing  up  as  the  old 


er's  shelf  untjlyou  could  show  that  mer- 
chant that  you  had  a  serious  intention 
i    inoving   toe  merchandise   from  his 
shelves.     MMhanrlisr   on   -1  di»s 

•  i.  ••!>•  #0:'  11m  •  t.:>  kind  of  dis- 
tribution the  retailer  was  interested  in 
WH  jvc  distribution. 

avnes  Am-ormixcj  Dynamite 

When  it  iHSonsidered  that  the  cycle 
i»  frrim  thrtLraamifartiircr  through  the 
variolis  organized  channels  of  distribu- 
tion to  the  consumer,  it  can  readily  be 
'  seen  that  when  thrse  channels  of  distri- 
bution become  clogged  it  is  like  a  log- 
jam ami  requires  advertising  dynamite 
to  hrea1f"tr1r*|tm  and  start  things *rriov- 
iing.  Advertising  in  the  hands  of  fighting 
salesmen  was  the  first  step  in  breaking 
this  log-yam  and  in  accelerating  activity 
pn»r!s  of  distribution, 
libit  for  the  manufactur- 
Jihcr,  or  the  jobber  to  veil 
■'•ng  as  there  was  no  dc- 
L  part  of  the  consumer  for 
La  buyer's  strike  existed, 
r'heeausc  rio  cff'Srf/.was 
bailee  the  strike'  idea 
the  consumer.  Mcr- 
o»  move  until  the  "*Htf 
b  thoroughly  convrnvwT 
profitable  time  to  buy 
fcebaudisc.  Advertising 
Ikpfrs  to  (he  c-  .imiflr- 
htutiun,  and  that  adver- 
grcal  vaiue  unless  it 
was  properly   used   by   salesmen  who 

».  ♦  mt 


year  died.  A  statement  has  been 
that  the  The  Chicago  Tribune  advertis- 
ing was  used  to  take  up  the  slack.  Not- 
withstanding a  20  per  cent  reduction  in 
prices— sales  in  Chicago  for  January. 
February  and  March  not  only  increased 
the  sales  to  the  consumer,  but  also  se- 
cured many  new  dealers 

There  is  also  the  remarkable  campaign 
of  Lyon  &  Healy  who.  by  increasing 
their  advertising  space  in  the  Tribune 
in  1921  did  the  largest  retail  piano  busi- 
ness of  any  similar  period  in  their  his- 
tory. 

Another  interesting  story  is  that  of 
the  Mosinec  Wrapping  Paper  Company, 
whose  mills  at  the  end  of  1920  was  run- 
ning only  one-fourth  capacity.  This 
meant  that  business  was  had  Instead 
of  waiting  for  business  conditions  to 
improve  an  intensive  newspaper  cam- 
juign  in  the  Chicago  Tribune  was  de- 
cided upon,  and  in  January  and  Feb- 
ruary the  newspaper  advertising  kept 
the  mill  running  at  full  capacity  with 
orders  for  six  months  ahead. 

A  Ltssos  to  Othfrs 

If  more  concerns  had  adopted  the  atti- 
tude of  this  concern,  and  others  men- 
tioned in  this  article,  there  certainly 
would  have  been  less  talk  about  business 
being  bad  and  less  wondering  when  busi- 
ness conditions  would  improve  to  the 
extent  of   making  it  worth  while  to 


of  buying,  the  Rothschild  store  increased 
their  advertising  during  January  1921 
and  as  a  result  sales  increased  21  per 
cent  in  money  compared  with  1920,  and 
is  far  more  than  that  in  units  of  mer- 
chandise sold. 

Of  course,  the  public  looks  upon  the 
retailer  readjustment  as  the  last  in  the 
cycle  which  has  to  be  completed  before 
economic  conditions  can  be  considered 
on  a  comparatively  snunfl  basis,  Morris 
L  Rothschild's  advertising  convinced  the 
public  that  it  wax  no  longer  necessary 
for  them  to  wait  for  dealer  adjustment. 

Here  is  an  instance  where  newspaper 
advertising  speeded  up  the  turnover  ancl 
kept  the  go.xls  changing  hands  all  along 
the  channels  of  distribution  which  were 
effected  hy  the  Rothschild  stores  dealings. 
Manufacturers,  jobbers  and  others  hav- 
ing connection  with  the  distributing,  of 
goods  to  the  Rothschild's  stores  bene- 
fited by  this  plan  of  keeping  merchan- 
dising moving  through  newspaper  adver- 
tising. 

Tbev  F*tLtD  to  Apvektise 

The  great  expense  attached  to  present 
day  distribution  has  been  brought  about 
by  a  failure  on  the  part  of  the  manufac- 
turers to  advertise  and  keep  goods  mov- 
ing at  a  time  when  for  the  health  of 
Imsiness  in  general  they  should  be  kept 
moving.  Stabilizing  businesi 
1921  has  been  entirely  a  matter  of 
tal  attitude. 

'    If  a  manufacturer  decided  that  busi- 
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ncss  was  poor  and  that  tliere  was  no 
use  in  going  after  it,  he  got  exactly 
what  he  invited.  The  trouble  with  many 
Concern!  has  l>een  tlut  instead  of  giving 
thought  to  constructive  sales  and  adver- 
tising plans  they  have  spent  their  time 
in  making  excuse»  and  advancing  pessi- 
mistic reasons  why  business  could  not 
be  improved. 

The  manufacturer  who  grit  the  busi- 
ness made  up  his  mind  that  business 
could  be  secured  and  went  after  it  on 
that  basis.  The  story  has  been  told  of 
a  concern  which  was  on  the  verge  of 
bankruptcy.  The  foreman  of  the  factory 
came  to  the  president  and  told  him  that 
they  had  orders  to  keep  the  factory  open 
for  only  one  week  more.  The  presi- 
dent  called  together  his  sales  force  and 
said  to  them;  "we  have  orders  only  for 
one  week's  more  r,f  operation.  It  is 
entirely  up  to  you  fellows.  If  you  want 
to  keep  this  factory  open  and  going  you 
will  have  to  go  out  and  get  orders; 

ollicrvii^p,  n\ f  will  i. In^ic  cl'^w ri  tl*f*  ftltltit. 
The  salesmen  went  out  and  in  one.  week 
got  enough  orders  to  keep  the  factory 
going  for  three  mnnths.  This  demon- 
strated where  desperate  efforts  were 
used ;  a  business  was  kept  going.  There 
is  no  possibility  of  a  revival  of  business 
if  men  lie  down  and  stop  working. 

The  only  way  by  which  business  can 
he  brought  hack  to  a  comparatively 
sound  l<asis  is  through  the  intensive 
efforts  of  salesmen  backed  hy  substantia] 
newspaper  advertising  campaigns. 


The*c  concerns  who  have  had  such 
remarkable  successes  during  the  so- 
called  "Iran"  period  proved  conclusively 
th:it  poor  business  comes  to  those  who 
made  no  effort  to  assist  in  stabliring 
business.  Others  claim  that  the  public 
lost  confidence  in  advertising  and  that 
there  was  no  use  in  advertising  because 
it  would  not  sell  the  goods.  This  stand 
has  been  proved  wrong  by  the  results 
received  hy  Morris  L.  Rothschild,  one 
of  tht  largest  advertisers  of  men's  cloth- 
ing in  Chicago.  While  other  concerns 
were  passing  up  advertising  and  simply 
waiting  for  men  to  get  into  the  attitude 


The  New  York  Herald 

IS  the  only  New  York 
morning  newspaper  show- 
ing a  gain  in  advertising 
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To  show  a  gain  this  year  over  the  tre- 
mendous volume  of  advertising  in 
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that  comes  only  to  a  newspaper  that 
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period  in  1920: 


HERALD  .  . 
TRIBUNE  . 
AMERICAN 

TIMES  

WORLD  .. 


GAIN  LOSS 

5   

230,713 
556,928 

.  .    1,037,822 

.  .    1,761,549 

r>„  ,!«!.  k«r,aM  y.  y,  sue.  fw.i 


You  will  do  a  larger  business  when 
The  Herald  is  on  YOUR  schedule. 

THE  NEW  YORK  HERALD 


Digitized  by  Google 


28 


Editor  &   Publisher   for  May  14,  1921 


EDISON  ASKS  TOO  MUCH 
OF  COLLEGE  MEN 


Don  Sails  Tails  IntercoJUfmU  Journ«l 
lit*  That  CoUafa  Papa«  Should 
Pra.nl  World  Naws — Smith 
of  CornaD  Praaidant 


Representatives  of  the  Eastern  Inter- 
collegiate Newspaper  Association  held 
their  second  annual  convention  on  the 
campus  of  Columbia  University  last 
week.  Don  C.  Seitx,  business  -manager 
of  the  New  York  World,  was  the  speak- 
er of  the  evening  at  the  banquet  at  the 
Hotel  Astor  on  May  6. 

"College  papers  should  turn  out  good 
copy,"  declared  Mr.  Seitt,"  their  space 
should  not  he  wasted  and  consideration 
should  be  taken  in  an  effort  to  elevate 
the  reader's  mind," 

Mr.  Scitz  said  that  those  who  have 
never  gone  to  college  but  who  have 
wurbed  hard  on  newspapers  find  that 
thev  have  not  neglected  their  education. 
He  told  of  the  hasty  methods  employed 
on  the  college  journals,  but  hoped  that 
with  the  years  a  newer  standard  ol 
journalism  would  be  incorporated. 
Speaking  of  Mr.  Edison's  recent  criti- 
cism of  college  educations,  Mr.  Seitz 
said: 

"Mr.  Edison  expects  too  much  from 
a  college  student.  On  the  other  hand 
the  college  student  becomes  too  much 
enamored  of  campus  life  and  gets  a 
shell  on  him  which  it  takes  some  time 
to  crack  off.  He  evidently  has  the  idea 
that  a  college  man  should  know  every- 
thing. I  firmly  believe  that  the  college 
years  are  nothing  more  than  a  period 
of  cultivation.  The  real  education 
enmes  afterward  in  the  'hard  knock 
college.' 

"Hasty  as  the  work  seems  to  Ix-  on 


the  college  newspaper,  the  reporter  is 
always  in  front  of  a  continuously  mov- 
ing mirror  of  passing  events  and  be  is 
bound  to  grasp  a  knowledge  that  he 
otherwise  would  not  obtain.  The  daily 
newspaper  plays  but  a  small  part  in  the 
life  of  the  average  college  student  and  it 
is  the  duty  of  the  college  papers  to  keep 
him  in  touch  with  world  events.  Col- 
lege papers  would  undoubtedly  do  a 
great  service  should  they  go  farther 
than  the  campus  and  print  news  or 
a  comprehensive  summary  of  event*  in 
the  world  at  large." 

Dr.  J,  W.  Cunliffe.  director  of  the 
Columbia  School  of  Journalism,  spoke 
on  "Professional  Standards  of  College 
Papers"  before  the  association  at  a 
lutidicon  held  on  May  7. 

"An  end  to  be  desired  by  college  pa- 
pers is  that  their  standards  should  be 
elevated  as  nearly  as  possible  to  the 
practices  of  daily  journalism  on  metro- 
politan newspaper*.  It  is  because  the 
college  papers  are  attaining  this  end 
that  college  journalism  is  becoming  of 
real  importance. 

"Advertising  agencies  are  the  greatest 
salesmen  of  advertising  in  the  world." 
declared  W.  B.  Littell  of  the  Roy  Barn- 
hill,  Inc.,  before  a  business  meeting  of 
the  representatives  of  the  Eastern  In- 
tercollegiate Newspaper  Association. 

It  is  absolutely  necessary  that  the 
newspapers  stand  back  of  the  agencies 
or  else  the  advertising  will  decrease 
and  the  newspapers  will  lose  out,  ac- 
cording to  Mr.  Littell. 

M.  L.  Ruuky,  manager  of  the  Col- 
legiate Special  Advertising  agency, 
urged  a  change  in  the  policy  of  college 
papers  in  charging  national  advertisers 
more  than  local  advertisers. 

Following  the  meeting,  E.  J.  Smith. 
Cornell  Daily  Sun,  was  elected  presi- 
dent, and  Ike  E.  Ferris.  Columbia  Spec- 
tator, secretary-treasurer.    Ithaca  was 


chosen  as  the  place  for  the  convention 
next  year. 


STEIGERS    QUITS    AS  MANAGER 


Ramains   As   Offiear  and   Director  of 
St.  Loaia  Paat-Dlapatcb 

(Special  to  Eottoii  ft  PtiM-ttMi*) 
St.  Loos.  May  9. — Stockholders  of 
the  Pulitzer  Publishing  Company,  pub- 
lishers of  the  St.  Louis  Post-Dispatch, 
have  re-elected  the  following  officers 
and  directors:  President,  Joseph  Pulit- 
xer  of  St.  Louis ;  first  vice-president, 
Ralph  Pulitzer,  New  York;  second  vice- 
president.  W.  C.  Steigcrs.  St.  Louis; 
treasurer,  J.  T.  Keller.  St.  Louis;  sec- 
retary. A.  G.  Lincoln,  St.  Louis. 

Mr  Steigers  resigned  as  business  man- 
ager because  of  ill  health  and  his  desire 
to  be  relieved  of  the  detailed  manage- 
ment of  the  business  affairs  of  the  Post- 
Dispatch.  He  will  continue  his  associa- 
tion with  the  Post-Dispatch  as  second 
vice-president  and  director. 


ETHICS  AND  ECONOMICS 
MINGLED  WIN  SUCCESS 


( ('uirf;>iu,'rf  from  page  12) 


over  $5,000  and  was  obliged  to  work 
another  man  into  his  organization.  Both 
Inst. 

Other  instances  probably  of  greater 
flagrancy  than  these  are  not  far  to  seek. 

There  is  one  field  of  business  activity 
in  which  the  principle  of  right  and  jus- 
tice and  fairness  and  satisfaction,  of 
mingling  ethics  and  economics,  applies 
with  peculiar  force — advertising.  Here 
the  publisher  has  a  heavy  burden  of  re- 
sponsibility which  he  cannot  evade  and 
maintain  ethical  and  economical  integrity, 
nor  business  stability  and  progress. 

Horace  Greeley  once  in  a  character- 


istically-written editorial  disclaimed  for 
the  New  York  Tribune  any  responsibil- 
ity for  the  advertising  that  appeared  in 
its  columns.  He  failed  to  appreciate  that 
a  publication  has  two  different  claases  to 
serve:  its  advertisers,  who  have  a  right 
to  what  they  pay  for,  and  its  readers, 
who  have  a  right  to  protection  from 
swindlers  who  try  to  operate  through  tbe 
publication  which  they  buy.  Ethics  as 
an  economic  force  had  made  no  impress 
upon  Mr.  Greeley's  mind  in  this  applica- 
tion. 

Publishers  today  realize  that  they  must 
serve  both  classes,  and  that  they  do  so 
best  by  refusing  to  allow  in  their  pub- 
lications dishonest,  misleading,  unfair  or 
unclean  advertisements.  Advertisements 
falling  under  any  one  of  these  heads  in- 
jure  not  only  readers  but  also  clean  and 
honest  advertisers  who  are  thus  forced 
to  appear  in  public  in  undesirable  com- 
pany. The  publication  that  admits  them 
even  though  it  may  do  so  legally,  suffers 
by  loss  of  good- will. 

What  a  publication  has  to  sell  to  its 
advertisers  is  not  its  circulation  alone 
but  the  interest  of  its  readers  in  its 
editorial  columns  and  the  confidence  the 
publication  has  inspired  in  them  by  its 
good  ethics.  By  how  much  it  falls  short 
of  this  interest  and  confidence  by  so 
much  it  falls  short  of  filling  it*  mission 
as  a  worthy  publication  and  a  worth- 
while advertising  medium.  And  a  failure 
to  create  and  maintain  both  means,  it 
must  be  obvious,  a  failure  that  witl  re- 
sult in  business  disaster  unless  the  fault 
is  remedied.  Without  ethics  its  scheme 
of  economics  is  unbalanced  and  must 
topple. 


Spac*  Buyar  for  Martin  V.  KaUey 

A,  H.  Black,  who  his  been  with  the 
Martin  V.  Kelley  Company  at  Toledo, 
Ohio,  for  a  number  of  year*,  has  been 
made  space  buyer  of  that  agency.' 
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GOSS 


High  Speed  Superimposed  "Unit-Type"  Press 


RECENT  INSTALLATIONS 

"Post"  —  Cincinnati,  Ohio 


Four,  Octuple  Presses 

Press" — Cleveland,  Ohio 

One,  Five  Unit  Press 

"Mail"  —  London,  England 

Two,  Octuple  Presses 

64  Pages  Without  Stuffing 

Goss  High  Speed  Presses  with  extra  formers  as  illustrated  above  will  deliver  64-pagc  papers  consisting  of 
two.  four,  six  or  eight  sections,  all  folded  together  as  one  product,  and  the  number  of  pages  in  each  section 
may  vary  as  desired.    If  extra  formers  are  not  used  64-page  papers  will  consist  of  two  or  four  sections. 

These  extra  heavy  folders  are  now  and  have  been  for  the  past  two  years,  standard  equipment  on  all  Goss 
High  Speed  Presses,  and  we  were  the  VERY  FIRST  to  successfully  accomplish  this  result. 
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CLARKE  HEADS  THE  "P.-l." 

P«rry    Leave*   Seattle   for   New  York, 
Announcing  Hum  as  Publisher 

John  H.  Perry,  who  recently  pur- 
chased the  Seattle  Post-IntclIigcnccr,  ha* 
returned  to  New  York  to  actively  re- 
sume hi«.  duties  as  president  of  the 
American  Press  Association  and  head 
of  the  Publishers'  Autocaster  Service 
Company.  Mr.  Perry  has  announced 
the  ftppointaMBl  of  L.  J.  Clarke  his  busi- 
ness associate,  a*  publisher  of  the  P.  I  , 
with  "full  and  complete  power  to  act  in 
tin  name,  place  and  stead  as  president 
and  publisher.'*  Clarke  was  some  years 
ago  no  the  staff  of  the  Seattle  Star  and 
in  recent  year*  ha*  been  connected  with 
the  Hearst  orKaniration. 


Past 


IxTanorcToar 


Smdying  of  rite  advertising  of 
(Tfrm  report*. ) 

*  tCTVin    » iih    siadenr*,    (ownspeoi-1*,  and 
s  and  plant*; 

I  ni]  i  virtual  assignment*  in  crjonrction  with 
Irrm  rrports;  [«rsor>a|  consultation  milh  indi- 
vtdti»l  itudctit* 

Sc?3|irwinlr  f.f  jtilvrrtUrmcnt)  illustrating  jm- 


errkants;  examination  of  it  ore 

CfTK'O*  d»U 


purtaiit  pritirifitrm. 

Trxi— AdttTliMiig  writtrn  by  class. 


•\\>. 


Thirt>  ni.r  iiufittJ*tlur«*  furnish  the  <lu* 
wi:i  mtft[>tcte  window  display*,  cut  outs,  book- 
lets, proofs  nf  copy,  and  other  details  oi  thet/ 
current  Mies  and  advertising  campaigns.  The 
DH-ti  install  these  displays,  and  in  general,  are 
held  retrx-nsib^e  for  a  knowledge  of  why 
csmraign  is  bring 
I  Slag  mines  used 

Simple  exercises  to  iUvttrste  frequency,  color, 
rtutir.rt  appeal,  etc,  l 

Srlrriinni  fmen  magarme  and  strrrt-car  ad- 
vertisement* diiplayed  bvfore  claw* 

Writing  advertising  fur  ftserrhant*  and  niSftu- 
Cuturcr*. 

Krlr-iencc*  to  book*,  ad vcrtuing.  and  maga- 


receive  from,  a  number  oi  companies  ad- 

vn    f  •     ,■(,.,'.  r.iivert      QUI  I  *. 

ideas  for  problems. 


ii  pin 
1'hes* 


offer 


Student  given  certain  facts  and  data  to 
layout  *d*«Tti»erwnt  and  give  reason  for  each 
«t*P  Referred  to  the  actual  advertisement 
*Hm  ir  apprant  In  this  way  student  can 
ciirrrrt  own  we.rW  and  improve. 

Class  triMirn,  practical  problems,  association 
wiih  litcal  l>u»mr*»  bou^r*. 

Teal,  mimmiri,  c*r  card*,  nosleM.  Study 
text.   iitu*tra'r   lecture*  with   srlrrtirms;  have 
-rial    freim    advertising  to 


ral  problem*  .if  ad> 
tn  any  16  years  in 


dverlisers.     Problem*  1 
my  16  year*  iu  an  advertising  agency. 
Mjienal   trom  mfteut  pctimlicalsv 

Student*  act  a*  advertising  out  eager*,  agency 
m.  1  .    1  '|  -r'--  v.  i:  mi         i.[i\-d    i  ca! 

|"  rr  \  •  '  li'-i*  n-  ■■  M  ilf  i.il  i>.  Lorrr  .n-ii 
and  rrrurned,  Students  can  compare  their 
work  with  that  of  professional  advertising  men 
haodlirvg  tke  *ame  problems. 

Original   advert i^msent*.  »el 
uersnrfieals,    streetcar  cards, 
MM. 
t)rder  nf  *ner 

"Five  institutions  use  no  text  in  one 
or  more  pi  their  flOtsTMI. 

"On  the  basis  of  impressions  (onuo- 
Uted  dutllhj  the  perusal  of  the  returns 
ETOa  the  questionnaire.  1  wish  to  make 
the  trdl.'wine  recommendations: 

"1.  The  development  of  an  adequate 
and  o  imprehen-sive  first  or  general 
mur*e.  This  would  probably  have  to 
lw  a  full-year  course. 

"2.  The  elimination  of  duplicate  sub 
ject-m.tltrr  in  other  and  special  courses, 
which  would  result  from  the  estab- 
lishment of  a  thorough  first  course. 

"X  \  reduction  «f  formal  lecturing 
and  a  crreMKmding  increase  in  the  dis- 
cii"itin  i.f  concrete  and  actual  prublem 
material. 

"A  i  .-'  ,tt.  r  .  mjihn*is  on  the  develop- 
ment   f  M-irntihc  methods  and  research 

asi*ct*. 

"In  llie  interest  of  the  fir*t  rerommen- 
dati'-n,  I  wt*h  to  outline  a  general  or 
fir*t  cn;r«e  as  it  has  formulated  itself  in 
my  mind  and  as  it  has  largely  developed 
in  my  Teaching  experience.  This  outline 
may  serve  as  a  point  of  departure  for 
mutual  dsJCIMllOH. 


A.  1.  brtiaiuoii,  pfi.bUm*. 
2.  SkrKh  at  historical 
3   Type*  of  advertising. 
D.  t.  The  place  of  advertising  in  the  distribu- 
tion system 
2,  Economic  ami  social  aspects. 
J.  Relation   of   advertising   to  the  general 
sales  plan*. 

Note:    This  outline  is  baaed  on  the  concep- 
tion that  the  purpose  of  advertising  it  to  sell 
or  to  help  in  selling.    As  a  result,  the  following 
f«UT   fundamental   ^n<-^tttini  »n*e   which  enn- 
utilute  four  main  diriainni  of  the  coarse; 
•)  To  wKtina  may  the  commodity  be  sold? 
bi  By  what  appeals  may  it  he  wold? 
f>  How   may    these    appeal*    be  predated 

mo*t  iffertively' 
4i  By  what   medium*  may  the  appeals  be 
presented? 

P*ar  U    Tmi  RVMAM  As#k-t  <»  the  M.%*kkt : 

Tn  Whom  Mav  tita  C.uii.»»ttv  Ba  Soi-of 
A.  I.  Who  aee  the   users   and  buyer*  ol  the 
c-Timnodity  * 
2.  Where  da  they  live* 
3    Hnw  utany  are  there? 

4.  Hnw  Urge-  is  their  need  (or  this  product 
and  huw  much  do  they,  and  may  they, 
§M  | 

5.  Huw  do  they  at  present  satisfy  this  need? 
In  what  ways?  By  what  brands?  From 
what  sources? 

8.  1.  By  what  methods  and  from  what  sources 
may  information  be  obtained  to  answer 
these  questions? 
2.  The  formulation  and   use  of  field  que*- 


Cnrrettt 


1'aar  III.   The  ft  I  111  Hi  Br  What  ArraaLS 
May  Tits:  Commodity   Bt  Sou? 

A.  Analyii*  of  the  product  to  determine  the 
anneals  to  he  found  in  1 
The  raw  material  out  nf  which  the  Pro- 


Ihi'fin^hed 


"The  Biggest  Littk  Paper 
in  the  World" 

"I  wish  lo  add  a  word 
oi  commcndHli<in  ajioul 
Tlir  Bor$  and  Girh  Her- 
ald, whirh  you  help  u« 
turn  out.  It  is  easily  one 
of  the  l»e»t  featured  the 
Herald  has  ever  run." 

— J   K   RICK.  ■MMMTi 

Wrilr  (or  rlipplnir<  •howtnR  how 
Mr.  Ricr  n-..  -  J  If  Boyn  and  CMm 
yru-apiifirr  in  Th*  Washington 
HenU. 

Associated  Editors 

35  N,  DearlMirn  St.,  Chicago 


plans  and  ropy  rath«r  than  in  the  order  in 
which  thrv  are  »numeraci>d  ahoTr. 

B.  Producing  dewrr.  cunvietiou.  belief 

1 .  The  trxt^ — <haractrmtic*    of  convincing 
and  appealing  trat, 

2    neiperipbim  Of   the  product, 
J  llIuRlralinna- 

4.  Truth  and  aienrirs  lor  the  betterment  »( 
adveftiaing. 

C.  Arousing  tuteteaL 

I    Intereat  inceiitsves. 

2.  The  headline. 

3.  The  illustration. 

4.  The  use  of  colors. 

5.  Laboratory  method*  of  testing  tbe  intcy- 
eat  (actors  of  advertisements. 

D.  Securing  attention. 

1.  The  laws  of  attention-getting. 

2.  Space  and  the  *ize  of  advertisement* 
J.  The  layout. 

4,  Display  feature*. 

5.  B-ilancc  and  arrangement, 
o-  Typography. 

7.  Ijthnratorr    method*    of    testing    the  at- 
tentiim  farlor*  of  advert itemen la, 
K.  Prcdu«ng  the  resp««i*e. 

1,  Method*  of  hringinf  about  a  re*pnnsw. 

2,  Method),  of  ascertaining  the  reaponaes  pro- 
duced— knying  nyMecns. 

K.  Kttahlishing   metaxiry   and   ideal  ideation  of 
advertisement*  and  product*, 

1.  Repetition   of  adveTtiscesciiU 
lahve  efleLt. 

2.  IdcntiltCAiiou  feitiure*  .  i 
J.  Trade  marks  and  r_ime» 

a)  Their  imptirtauce  and  value. 

M  Characteristic*    of    good    nsarks  and 


duct   is  made. 
2.  The  proce**  of 
J.  t**e*  and  qu.iiittr*  of 
4    Price  and  taluc- 

B.  AnalyM*   nf   human   nature— the  paychoJogy 

nf    de-siren,    motive*,    and    instinct*  ill' 
vo4ved  in  buying  and  (urlliug- 
1-  An  inventory  of  <lrai:ea  and  Instincts, 

2.  Their  nututr,  teUtive  atreugth,  and  1(0- 
p>ffU.nce. 

3.  Desire*  and  instincts  Cuncerned  in  the 
(Aiyrng  and  selling  of  typical  comraodi 
tie*. 

C.  Method  of   Bxasuring  the  strength  of  ap 

I.  tab-'ratory  and  field  lest*. 
2  StaTi»\ic»l  me1ho.U  in   treating  test  re 
wit*. 

J   l"*e  and   interpretation   of  moils. 

4.  G:>rTelation  of  Ijb^ratnry  and  field  VrsSi 
with  actual  return*  from  advertnrment» 

D.  ClaM-and  sex  drrferences  in  tbe  errtrctive- 

rrrss  of  appeal*. 

Paar  IV.  PaisiKTATloM  nr  Tite  Afrxai.s:  Uow 
MA  tiia.  Arrears  Be  Pstizmld  Most 
ErrsxTtvcLV  i 

Nottr  It  is  assumed  that  the  specific  func- 
tions nf  an  advertisement  are: 

#1  To  secure  attention        the  reader. 

hi  Tn  arouse  hi*  interest  *»  that  hr  trill  re»d 

.itiiI  eaamtnr  the  adverti»rnLrnl. 
,-l  To  prnduce  de.ire,  conviction,  and  bglirf. 
i     T.    [  -  .  la<  ■  ..  r.-v-  •it«r.  in  MM    n,U.u— , 

rithrr  immrdutely  or  later. 
<>  T»  rFtabliah,  in  most  instances,  a  memory 

and   an   identinVatiou   of   the  producL 
H"w   may   the  appeal*  he  presented  to  ac- 
complish these  end*  must  effectively  and  clu 
nnmically?  * 

A    Argumeuiatfve  versus  *uggrstive  forms  of 
appraltrr  ' 

1  .   Ar»lrsi»   of  argumentative, 

cisions  in  buying. 

2  AnalT^i^  of  stiggr 

3  frTltUme  or  when  either  or  both  may  be 
Used, 

Not*;  Thei  five  funiti.>n*  may  perhaps  best 
be  eonsidrrri)  in  the  order  in  which  they  tt>u- 
aflr   arifr   in    the    piepafitton    of  advertising 


c)  Laboratory    methods    of    testing  the 
merit  of  trade  m, 

d)  The  registration 
trade  marks. 

4.  Sloans. 

5.  Cartons  and  containers. 

Part  V.  Mediums:  By  What  M  tot  cms  May 
the  AoVtarisKMrKTs  fit  PacstsTtn  iir  Omi 
to  Riaoi  ErrsrrtviLT  Tfctr  Piasons  to  Whom 

rux  (>>MMo*irY   M*v  Br  S*>iu? 

A.  Classes  of  mediums  and  their  relative  im- 
portance. 

B.  Growth   and    devektptnent   of   the  various 
mediums. 

l'r.-:-    m*  -n   th.    $-  leri  .r    ;-f   f '  :i"urrs. 

D.  Man rf ties. 
I.  Classes. 

J.  CtrcuUltOD. 

o>  Analysis  of  rircutati--.Ti. 

*)  Drculation  statemmta—  the  Audit  Bu- 
reau nf  Circulation, 
3.  Rates  and  position t 

E.  NVw*paj*T», 

1.  (Hastes,  and   nuraher  of   different  cta»-r*. 

2.  CircuUtion. 

3.  Kates.  , 

4.  Camparuno  «f  nusgaxine*  and  new*papet». 

F.  Mrcct-cr 
0.  Posters 


H,  Dirrrt  rru»l  material,  catalogues,  circular:, 
etc. 

I  Miscellaneous. 

Pa»t   VI.     Srsxui    Ft  CUM   or  JfcgWlaiMlgsj 
A.  N'atiorvaJ 
paign. 

1.  Policy. 

2.  The  appronriatinn. 

1.  Seasonal  fluctualiima 

4,  Selection  of  medium*. 

5.  Tbe  copy. 
|    Relation  In  1 
7.  Relation 

tir-up. 

ft,  The  advrtnsiuft  agency. 

9.  Analysis   and  prepi 
R   Retail  itdvcftiaing. 

L  P.iUcy. 

2.  The  appropriation. 

3.  Seletti'jn  uf  mediums. 

4.  fr»e  and  distribution  of  space 

5.  Dailv  and  seasonal  fluctuatton* 

6.  The  copv. 

7.  Preparation  of  cpy  for  specifie  comoi/jd 
ities  and  stores. 

fl.  Show  windows. 

C.  Mail  order  advertising. 

D.  Other  fields  of  advert i*ir-g—su*h  as  fore*: 
advertising,  financial  advertising,  clothes 
advertising,  automobile  advertising.  e*t" 

The  annual  election  of  officers  reaulieJ 
in  the  choice  of  the  MIowinR : 

President,  Prof.  Krtward  H  Gardner. 
University  of  Wisconsin ;  Vice-Presi- 
dent, Prof,  Herbert  \V.  Hess,  UniverMtv 
of  Pennsylvania ;  Secretary-Treasurer 
Prof.  Edward  J.  KildutT.  New  York 
tniversity;  Directors,  for  the  three-year 
term.  Han?  D.  Kelson.  Indiana  Univ<r 
xity;  for  the  two-year  term,  X.  \V. 
Harnci.  University  oi  Chicago;  and  for 
the  onc-ycar  term,  J.  M.  Walters,  G« ■'•r- 
Kia  School  of  Technology. 

The  entertainment  provided  by  the 
faculty  of  the  university  was  much  en- 
joyed by  the  visitors.  Thursday  evenuu 
a  smoker  conference  brouRht  the  teach- 
ers inu>  close  Contact  with  each  Other- 
Old  friendships  were  renewed  and  new 
acquaintances  mack.  Friday  evening  I 
dinner  was  given  in  their  honor  at  the 
University  Club,  and  on  Saturday  they 
were  the  guests  of  the  WestinghotiM- 
Electric  &  Manufacturing  Co,  at  EkUt 


Rochester 
Times-Union 

Carried  168,854  more  lines  of  display 
advertising  during  the  first  four  months  of  192 1 
in  six  days  than  Rochester's  second  paper  car- 
ried in  seoen  days. 

The  City  Circulation  of  the  Times-Union  i»  greater 
than  the  combined  daily  city  circulation  of  all  the  other 
Rochester  papers. 


(See  A.  B.  C.  Reports) 


Average  Net  Paid  Circulation  for 
six  months  ending  March  31, 1921 


64,031 


%A»k  our  Service  Department  nhat  it  can  do 
to  put  \,our  proposition  over  m  Rochester. 


J.  P.  McKINNEY  &  SON 

334  Rfti  Atom;  New  Tsi  122  S. 
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Editor  &    Publisher  for   May  14,  1921 

ERIE  NEWS  PRINT 

CA  Newsprint  Source  for  25  years 

HE  Butler  organization  has  been  a  large 
distributor  of  news  print  for  2S  years. 
Not  only  have  we  continued  to  supply 
the  highest  grade  of  news  stock,  Erie 
News  Print,  but  we  have  made  it  possible  for  every 
publisher,  whether  his  publication  be  the  metropoli- 
tan one  or  the  small  one  that  features  job  printing 
as  well  as  news,  to  buy  it  to  his  own  advantage.  For 
example,  our  mills  are. so  located  as  to  give  virtually 
every  publisher  the  advantage  of  low  freight  rate 
hauls.  Likewise,  our  distributors  maintain  stocks  of 
sheets  and  rolls  in  standard  sizes  to  meet  an  urgent 
call  for  quick  shipment.  The  paper  itself  is  white  in 
color,  made  from  wood  pulp,  even  in  formation  of 
high  and  uniform  tensile  strength.  Comes  wound  on 
iron  cores,  or  on  fibre  cores  with  metal  tips.  Anyway 
you  buy— whether  on  a  contract  tonnage  basis,  or  in 
the  open  market — it  will  be  to  your  advantage  to 
first  consult  Butler. 

BUTLER  PAPER  CORPORATIONS 

Wgw  York  •  ChicaS°  *  San  Francisco 


DISTRIBUTORS  OF  BUTLER  BR ANDS— STANDARDIZED  PAPER 


J.W.  Butler  Piper  Company  Chicago 
Standard  Paper  Company  Milwaukee 
Butler  Paper  Company  Detroit 
Central  Michigan  Paper  Company  Grand  Rapida 
Miuiiiippi  Valley  Paper  Company  St.Loui* 
Missouri-Interstate  Paper  Company  Kansas  City 
Southwestern  Paper  Company  Dallaa 
Southwestern  Paper  Company  Houston 
Sierra  Paper  Company  Los  Angelei 

Pacific  Coaat  Paper  Company      San  Francisco 


Mutual  Paper  Company  Seattle 
Endicott  Paper  Company  Portland 
Butter  American  Paper  Company 

New  York,  Chicago,  San  Francisco 
National  Paper  !c  Type  Company    New  York 
OVERSEAS 

National  Paper  &  Type  Company,  Latin  America 
Thoroaa  W.  Simmons  4r  Co.  ,Ine. 

Hong  Kong,  Shanghai,  China 
W.  N.  Patten  Company,  Ltd.  Honolulu,  H.  I 
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Editor   &    Publisher   for    May    14,  1921 


EDIT 


HELPS  TO  TRUTH  IN  ADVERTISING 

IT  is  going  to  Ik-  harder  sledding  than  ever  in  New 
York  (or  the  crooked  promoters,  the  swindler* 
and  other*  who  unlawfully  fatten  upon  tht  pub- 
lic, for  GoyernoT  Miller  has  signed  the  Martin  hill 
which  authorize*  the  Attorney-General  to  conduct 
criminal  prosecutions  for  fraudulent  practices  in  re- 
spect to  stockv  bonds  and  other  securities.  Under 
this  statute  the  Utter  can,  on  complaint  or  on  his 
own  initiative,  investigate  *,ny  device  « 
defraud  the  public  through  the  sale  of 
stock. 

Fraudulent  advertisers  are  as  great  a  menace  to 
the  public  as  any  other  class  of  swindlers,  if  New 
York  State  publishers  will  aid  the  Attorney-General 
in  the  enforcement  of  the  Martin  law  the  advertising 
column*  of  the  newspapers  will  be  made  cleaner 
and  the  advertisements  they  contain  more  believable. 

l'cnnsylvania  has  also  passed,  and  Governor 
Sproul  has  approved  a  bill  making  it  unlawful  to 
use  any  untrue,  deceptive  or  misleading  statements 
in  advertising  in  newspapers,  books,  pnstils.  hand- 
l.ilk  circulars,  pamphlets  or  letters.  The  measure 
Covers  all  classes  of  advertising  and  exempts  own- 
ers of  newspapers  and  periodicals  who  accept  ad- 
vertising in  good  faith,  but  requires  them  to  get 
the  name  and  address  of  all  advertisers  placing 
classified  advertisements  and  make  a  record  of 
them  which  shall  he  kept  for  two  weeks  and  be 
subject  to  examination  by  law  officers.  Violations 
of  the  law  are  punishable  b>  a  fine  of  $500  or  im- 
prisonment wit  exceeding  ninety  days. 

Some  forty  states  have  now  adojtted  laws  aimed 
to  suppress  the  plundering  of  the  public  through 
fraudulent  advertising.  Reports  from  these  states 
indicate  that  this  kind  of  advertising  is  being  re- 
duced to  a  minimum. 

Kvery  fraudulent  advertisement  that  is  killed  in 
the  business  office  or  composing  room  helps  to  in- 
crease the  value  and  pulling  power  of  every  honest 
that  is  printed. 


EDITORS  TO  RUN  A  CITY 

NEWSPAPER  editors  frequently  tell  city  officials 
how  to  run  municipal  affairs,  but  rarely  are  they 
given  a  chance  to  carry  out  their  ideas  in  practice. 
One  uf  these  rare  experience  has  come  to  two 
North  Carolina  journalists  who  have  been  entrusted 
with  the  administration  of  the.  government  of  Wil- 
mington by  the  citizens  of  that  prosperous  town, 
one  acting  as  mayor  and  the  other  as  a  commissioner 
sharing  responsibility  with  the  mayor.  The  two  men 
are  James  H.  £owan,  for  many  years  editor  of  the 
F.vrning  Dispatch,  and  Joseph  F_  Thompson,  for 
twenty  years  identified  with  the  Morning  Star,  the 
oldest  morning  paper  in  North  Carolina. 

We  know  of  no  reason  why  these  two  experienced 
newspaper  men  should  nnt  give  Wilmington  an 
efficient  and  progressive  administration.  Mr.  Cowan, 
the  mayor,  has  been  secretary  of  the  Chamber  of 
Commerce  and  Collector  of  Customs,  and  Mr. 
Thompson,  the  commissioner,  has  had  an  all-round 
expericne:  in  the  insurance  held  and  in  newspaper 
work.  They  have  the  confidence  and  esteem  of  their 
fellow  citi/tns  and  will,  no  doubt,  discharge  their 
duties  with  cr.dit  to  themselves  (ltd  the  city. 

It  must  1*  said,  however,  that  men  who  have  been 
long  identified  with  newspaper  editing  or  publishing 
seldom  find  contentment  in  any  other  occupation. 
Thrre  is  a  certain  fa.-cinatii  n  about  journalism  that 
is  irresistible  to  those  who  have  once  felt  its  charm, 
Other  kinds  of  work  serin  tame  and  commonplace 
cmiwired  with  it.  Of  course,  it's  a  tine  thing  to  be 
mayi  r  of  a  thriving  city  like  Wilmington,  but  therr 
are  some  sharply  defined  limitations  to  that  position. 
The  may  r  most  tie  the  servant  of  the  party  lh..t 
elected  him  to  office  He  roust  be  euid  d  in  his  acts 
by  the  wishes  of  party  leader'  He  is  the  target  of 
criticism  ami  unle-*  he  is  a  diplomatist  he  will  make 
more  enemies  than  friend*. 

An  editor  is  more  independent,  unless  he  conducts 
a  v-iTls  organ,  and  wields  a  wil-r  iufWirc.  If  he 
keep*  himself  free  from  entangling  alliance*,  he  is 
in  a  rositii  n  to  view  public  iiuc«itcnis  from  an  im- 
partial standpoint  and  can  therefore  command  a 
wide  co-isidcration  of  hi*  view*.  That  English 
editor  who  once  said  he  had  rath-r  he  Editor  of  'hr 
l.'ind  n  Times  than  la-  the  King  of  England  was  not 
very  far  awa>  fri  m  the  truth. 


I  A  L 


Greatness  of  mind  is  not  shotc-n  by  ad- 
mitting small  things,  but  by  making  small 
things  great  tinder  its  MfltHCt.  He  who 
eau  take  iw  interest  in  what  is  small,  will 
take  false  interest  in  what  is  great. 

— RCSXIH, 


I  ATLANTA  CONVENTION 

INTEREST  in  lite  forthcoming  convention  of  the 
Associated  Advertising  Cluhs  at  Atlanta  next 
week  is  manifesting  itself  in  the  heavy  demand 
lor  hotel  accommodation*  received  by  the  local  com- 
mittee While  the  entire  program  ft  r  the  week  has 
not  yet  been  published,  the  lists  of  addresses  already 
announced  for  the  several  departments  all  indicate 
that  a  large  amount  of  helpful  material  will  be  prc- 

There  is  no  disputing  the  values  of  these  conven- 
tions, not  only  to  those  who  attend  them  but  to  the 
entire  business  of  advertising.  They  serve  a«  forums 
for  the  discussion  of  the  vital  problems  of  the  hour. 
\<>  one  who  goes  to  them  in  the  right  spirit  can  fail 
to  be  benefitted.  Here  are  presented  the  results  of 
the  experiences  of  the  foremost  men  and  women  en- 
gaged in  the  practice  of  advertising.  Here  one  can 
obtain  ideas  that  will  add  substantially  to  his  income 
or  will  help  him  to  avoid  cosily  errors  in  the  con- 
duct of  campaigns  in  his  nun  business. 

The  id  valuing  manager  of  a  New  York  manu- 
fa  turer  once  told  the  writer  that  a  single  suggestion 
picked  up  at  the  St.  Louis  convention  had  saved  his 
firm  $5,000  a  year.  An  advertising  agent  said  that 
information  he  had  gleaned  from  a  speaker  at  the 
Philadelphia  convention  helped  him  to  land  an  ad- 
vertising ci  ntract  that  was  worth  a  large  amount  of 
money  to  his  firm. 

Therefore  it  pays  to  attend  these  conventions.  The 
expense  is  an  investment  that  is  certain  to  yield  good 
dividends.  If  you  have  not  made  your  reservation 
for  the  Atlanta  meeting,  do  »o  at  once. 


JN  these  days  of  heavy  taxation,  both  state  and  na- 
tional, every  dollar  of  unnecessary  expense  should 
he  cnt  out  of  the  bud?et.  Governor  Miller  shows 
good  sense  in  demanding  the  exercise  of  strict 
economy  in  the  administration  of  state  government, 
and  his  aclion  in  promptly  signing  the  lletts  statute 
should  be  warmly  commended  by  every  newspaper 
mar,  cv.-n  if  it  deprives  him  of  a  certain  amount  of 
"easy  money." 


M»>  l«.  IMI 
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}o*n  P.  Rtdm&nd,  Managing  Edilfr. 
A-tb*r  T.  R: >»,  It.  Mewl  KatMr. 
R''iiht  Atmutttd  Hiegimt. 

AitvrMt  Edilnrt: 
Pen  Mrltn  Wmltrt  5emmu 

Fra*|  1-tRey  Blumtkard 
'    rt'.   Frr».if»ii.  Bfwmj  Mtnair. 
R  KceatT.  •  Jftrtiiint.  Fmtpm  Hemling.  rircmioti** 
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THE  PROBLEM  OF  ADVERTISING  RATES 

THE  interest  shown  hy  our  rraders  in  the  arti- 
cles on  advertising  rates  that  have  appeared  H 
the  columns  of  Emma  &  Publisher  during  the 
last  four  weeks  proves  conclusively  that  the  subject 
is  a  very  vital  one  to  newspaper  publishers.  From 
the  interviews  and  other  expression*  of  opinion  that 
have  been  printed  these  conc'usions  may  be  de- 
ducted : 

That  whenever  possible  the  NET  nationil  rate 
and  the  minimum  local  advertising  rate  should  be  the 
same. 

That  if  there  is  considerable  difference  between 
the  national  and  the  local  rate  the  present  is  :i< ! 
an  opportune  time  tg  increase  or  decrease  either  of 
these  rates. 

That  no  national  advertising  should  be  accepted 
from  a  local  distributor  at  the  loci!  rate. 

In  a  letter  to  the  ed  tor  of  Kin-rot  *fc  Piblishfi- 
Arthur  G.  NewmycT.  of  the  New  Orleans  Item,  in 
giving  the  resulti  of  his  observations  made  during 
a  two  weeks"  trip  he  had  ju-t  taken,  s-id  that  con- 
siderable confusion  exists  in  the  minds  of  mam 
newspaper  men  upon  the  question.  In  his  opinion, 
however.  John  Budd  of  New  York  seems  to  have 
the  clearest  and  best  ideas  on  the  subject.  One  of 
them  was  that  every  local  rate  card  should  carry 
the  following  clause; 

The  space  cortracted  for  if  it-hol  y  for  tht 
use  of  Ike  I  col  advertiser  turned,  M  space  in 
C0t*tethn  Ihrrruith  used  by  or  paid  for  hy  a 
general  or  mtinnal  adrrniter  sha't  be  on  the 
NM&  of  Ike  iortign -rale  card  governing  thxl 
(M«My  airrf  classification. 

In  nrdrr  that  there  shall  lie  no  misunderstanding 
as  to  what  national  advertising  ♦*  Mr.  Bud  1  *ug- 
••est,  that  the  advertising  representatives  be  told 
that 

.•fit.V  space  the  national  advertiser  fays  for, 
directly  or  indirectly,  is  national  advertising. 

Obviously  there  are  instance*  in  which  it  will  be 
clithoilt  to  determine  whether  advertising  copy 
offered  hy  the  retail  merchant  is  local  or  national 
Take  the  Chain  Shirt  Stores  or  the  United  Cigar 
Stores  ax  illustrations.  An  advertisement  devoted 
to  the  locsl  store  and  te'ling  of  the  articles  dealt 
:n.  would  be  local  advertising.  But.  on  the  other 
hand,  if  Use  copy  exploits  a  nationally  advertised 
shirt  or  cigar,  would  it  not  he  regarded  as  national 
advertising  and  pay  the  national  rate? 

At?ai'i.  how  is  the  publisher  to  know  whether 
the  national  advertiser  is  paying  the  retail  merchant 
fir  the  advertVng  of  his  product?  If  the  "retai'tr 
uses  h.i*  space  for  the  exploitation  of  Campbell  4 
Soup  or  Gillette  Safety  Razors  or  Huyler's  Candies, 
must  he  make  an  affidavit  that  the  manufacturer  is 
rot  paying  for  it  before  he  can  have  it  accepted  at 
the  local  rather  than  th.-  national  advertising  scale  nf 
charges  ? 

There  will  always  be  a  difference  of  opinion  as 
to  the  best  way  to  handle  these  matters.  In  most 
cases  it  is  not  going  to  be  very  hard  to  determine 
whether  the  advertising  is  national  or  local.  In  the 
rthers  common  sense,  a  disposition  to  be  fair  t  > 
the  local  merchant,  the  national  advertiser  and  ad- 
wrtisiug  agent  ought  to  determine  what  course  to 
purstic.  One  thing  is  certain,  and  that  is  that  when 
the  local  and  the  net  national  rates  are  identical  the 
newspaper  publisher  is  in  a  much  more  comfortable 
position, 


^OMMENDATION  of  newspaper  pmprict.  r«' 
various  activities  by  their  contemporaries  i*  n.  t 
unusual,  but  comment  of  this  character,  which  ap- 
peared last  week  in  the  New  York  Evening  Journal, 
is  out  of  the  ordinary  run:  "Frank  Mutwey  owrs 
many  things,  magazines  that  feed  amusement  to  the 
people.  news)«pers  that  feed  information,  with  high 
moral  ideas,  and.  besides,  a  cha  n  of  grocery  *f-rrs 
that  supply  real  food.  This  dav  Mr.  VutisiVs 
grocery  stores  begin  selling  a  full  pound  loaf  nf 
bread  for  six  cents.  That  is  better  than  pre-war 
pricr*.  when  a  twelve-ounce  loaf  sold  for  five  eerts. 
You  can't  weigh  editorial  wisdom,  you  can't  measure 
the  value  of  policy,  but  a  six-cent  loaf  interest* 
one  hundred  and  live  million  p-ople:  therefore,  like 
Svlsia.  Frank  Munsey  should  admired  be," 
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PERSONAL 


fOV.  HENRY  J.  ALLEN'S  new 
book,  "The  Party  of  the  Third 
Part."  ha*  just  come  from  the  pre**.  It 
is  devoted  to  a  defense  of  the  Kansas 
Industrial  Relations  Court,  and  a  his- 
tory of  how  the  court  came  into  ex- 
t'tencc. 

Arthur  Slringrr.  J.  Murray  Gibbon, 
and  Vernon  Mackenzie,  editor  of  Mac- 
Lean-  Magazine,  were  entertained  re- 
cently at  a  banquet  by  the  Winnipeg 
brMch  of  the  Canadian  Author*'  A*- 
MCfatfM, 

K.  L.  Beard,  former  editor  and  pub- 
lisher of  the  Vancouver  (Wash.)  Co- 
lumbian, lias  purchased  the  Port  An- 
geles Herald,  afternoon,  daily  and 
Sunday  morning  paper,  from  A.  V. 
Waits,  and  will  take  possession  imme- 
diately. Mr.  Beard  recently  returned 
from  Juneau,  Alaska,  where  he  had 
charge  of  the  Daily  Capital  temporarily, 

Lynn  W.  Wilson,  editor  of  the 
Bridgeport  (Conn.)  Times,  will  cross 
the  Atlantic  on  a  Rotary  club  excursion 
early  in  June.  He  expects  to  spend 
two  or  three  months  in  England,  Scot- 
land and  Ireland. 

W  illiam  H.  Conrad,  formerly  editor 
and  part  owner  of  the  Grundy  County 
Dispatch  of  Grundy  Center,  Ia„  has 
.purchased  the  interest  of  his  partner  in 
the  Mrdford  (Wis.)  Star-News. 

Judge  Harlan  G.  Palmer,  publisher  of 
the  Hollywood  (Cal.)  Citizen  recently 
addressed  the  Press  Club  of  the  Uni- 
versity of  Southern  California  at  Los 
Angeles,  on  the  "Publishing  el  Modern 
Newspapers," 

F.dward  Beck  of  the  Canadian  Pulp 
and  Paper  Association,  Montreal,  sailed 
last  week  for  Europe.  He  will  studv 
forestry  conditions  in  Scandinavia. 
France,  Finland,  and  elsewhere,  for  the 
purpose  of  discovering  whether  ihese 
countries  offer  anything  by  way  of  ex- 
ample for  the  Canadian  Provinces.  He 
expects  to  be  joined  in  Stockholm  by 
G.  C.  Piche.  chief  Government  Forester 
of  Quebec,  and  several  other  forestry 
experts  from  the  Dominion,  and  to 
make  a  joint  investigation  with  them. 

Charles  H.  Dennis,  managing  editor 
Of  the  Chicago  Daily  News,  has  gone 
South  for  a  vacation  and  to  recuperate 
alter  an  illness  of  several  months. 

Fred  T.  Longer,  director  general  of 
R.  Hoe  &  Co,.  Ltd..  London,  arrived  in 
New  York  May  11  on  the  Olympic. 

John  H.  Atwood.  noted  Kansas  City 
lawyer  and  orator,  will  be  the  principal 
speaker  at  the  unveiling  of  the  monu- 
ment to  the  memory  of  the  late  Henry 
Grady,  for  many  years  editor  of  the 
Atlanta  Constitution,  which  will  be  held 
May  2-J.  Mr.  Atwood  was  invited  to 
deliver  the  address,  by  the  Atlanta 
Chamber  of  Commerce. 


THE  EDITORIAL  ROOMS 

flOTLSON  BLUE  day  editor  of  the 
Winnipeg  Free  Press,  has  been  be- 
reaved by  the  death  of  his  wife,  which 
occurred  at  Winnipeg  suddenly  May  2. 
She  had  jus*  returned  on  Sunday  from 
a  visit  to  the  Pacific  coast. 

\V.  W.  Fowler,  editor  of  the  ahtnmn- 
hile  section  of  the  Los  Angeles  (Cal.) 
Times,  and  Miss  Janette  Hurkc,  daugh- 
ter of  James  J.  Burke,  a  wholesale 
jeweler  of  St.  Louis,  were  married  in 
thr  latter  city  recently 

Thomas  Morgan.  United  Press  mana- 
ger, Bridgeport,  and  more  recently  tele- 
graph editor  for  the  Bridgeport  (Conn.) 
Telegram,  has  gone  to  Boston  to  assume 
managerial  duties  for  the  International 
News  Service. 

Miss  Zella  Dysart  of  Ottumwa.  Iowa, 
and  Arthur  L   Klcwer.  were  married 


April  26.  Mrs.  Klewer  was,  for  two 
years,  a  member  of  the  editorial  depart- 
ment of  the  Des  Moines  Register  and 
Trihune.  and  served  on  the  staffs  of  Chi- 
cago and  Omaha  newspapers 

Karl  R.  Bite,  for  the  past  several 
months  assistant  secretary  of  the  Spring- 
field (III.)  Automobile  Club,  has  re- 
turned to  newspaper  work  as  reporter 
on  the  Springfield  Illinois  Slate  Reg- 
ister. 

John  Brecn  has  joined  the  stall  of 
the  Strealor  (III.)  Independent  Times, 
taking  over  the  work  of  \V.  J.  Lewis, 
who  will  do  rewrite  work. 

James  A.  Stuart,  formerly  assistant 
managing  editor  of  the  Indianapolis 
Star,  has  been  made  directing  editor 
in  charge  of  the  editorial  departments 
of  the  Denver  Rocky  Mountain  News 
and  the  Denver  Times. 

George  S.  Holmes,  former  city  editor 
of  the  Denver  Times,  was  recently  pro- 
motes! to  chief  editorial  writer  of  the 
same  publication.  E  C.  Day.  for  a  num 
her  of  years  a  staff  member  of  the  Times, 
has  been  made  city  editor. 

James  D.  O'Neill  recently  joined  the 
editorial  staff  of  the  Denver  Post.  He 
takes  the  Wesi  Side  Criminal  Court  run 
vacated  by  the  transfer  of  Joseph  F 
Cook  to  the  police  run.  Charles  Louns- 
herry.  former  police  reporter  for  the 
Denver  Post  has  been  made  a  general 
assignment  man  The  West  Side  Court 
run  for  the  Rocky  Mountain  News  and 
the  Denver  Times  has  been  taken  by  R. 
G.  Morris,  formerly  of  the  Herald- 
Democrat  of  I.cadvillc,  Gl>.,  following 
transfer  of  Clyde  B.  Davis  to  general 
assignments  for  the  News.  A.  C  Bart- 
tett,  formerly  on  the  copy  desk  of  the 
Denser  Rocky  Mountain  News,  has  been 
made  state  editor. 

John  W.  Hart  of  the  copy  desk  staff 
of  the  Worcester  (Mass.)  Telegram, 
who  has  been  ill  for  a  week,  has  re- 
turned to  work  Mr.  Hart  was  threat- 
ened with  pleurisy. 

Maj.  Roy  C.  Vandcrrock,  political  and 
legislative  writer,  at  Lansing.  Mich.,  has 
been  appointed  as  executive  officer  in  the 
nrw  state  department  of  public  safely, 
in  charge  of  all  state  inspection,  super- 
vision of  the  state  constabulary  and  po- 
lice and  sheriff  work  and  liquor  law  en- 
forcement. He  has  served  as  Lansing 
correspondent  for  the  Grand  Rapids 
Press  during  a  major  portion  of  his 
journalistic  career.  Fred  A.  Grimes, 
who  has  heen  assistant  to  Maj.  Van- 
dercock  at  the  Press  Lansing  bureau, 
will  no  doubt  handle  Lansing  corre- 
spondence for  the  Grand  Rapids  paper. 

Miss  Emilte  B.  Stapp.  who  for  many 
years  conducted  "The  Happy  Tribe,"  a 
department  for  childen  in  the  Des 
Moines  Capital,  has  resigned  to  go  with 
the  syndicate  department  of  lite  Hough- 
ton-Mifflin company  of  Boston,  in  charge 
of  a  similar  feature  department. 

Fred  Pownall  and  Mrs.  Powuall  are 
entertaining  a  new  daughter  at  their 
home  in  Des  Moines.  Mr.  Pownall  is 
associate  editor  of  the  Capital  and  Mrs. 
Pownall  is  known  to  newspaper  readers 
through  her  pen  name  of  Dorothy 
Ashby. 

Frank  P.  Gallagher,  editor  of  the  Salt 
Ijke  Citizen  and  formerly  editor  of 
the  Salt  Lake  Tribune,  will  leave  this 
week  for  New  York,  where  he  will  take 
up  editorial  work.  He  was  given  a 
farewell  banquet  at  the  Hotel  Utah,  at 
which  many  prominent  business  and 
professional  men  were  present.  James 
P.  Casey,  manager  of  the  late  Salt  Lake 
Herald,  acted  as  toastmastcr. 

Hrrl-rrt  Pinkham  has  left  the  news- 
paper business  to  accept  a  position  with 
a  Boston  paper  mill  supply  company 
He  began  as  a  reporter  for  the  old  Port- 
land Advertiser,  at  the  end  of  which  he 
went  to  Freeport  (III.),  and  later  to 
Brockton  (Mass.),  then  to  the  Boston 


FOLKS  WORTH  KNOWING 


A  N.  MacKAY  is  general  manager 
of  the  Salt  Lake  Tribune,  which 
celebrated  its  golden  anniversary  on 
April  15.  1921, 
after  a  very  in- 
teresting career. 
The  Tribune  was 
originally  estab- 
lished in  1S71  by 
a  small  but  de- 
termined group 
of  apostates 
from  the  "Mor- 
mon" church 
who  svere  hacked 
by  a  few  leading 
non-Mormons  or 
Gentiles,  as  they 
were  known. 
The  paper  had  a  hard  struggle  for  ex- 
istence for  years  and  once  or  twice  it 
Would  base  hail  to  close  down  had  not 
some  wealthy  friend  of  the  owners  put 
money  up  to  save  it  at  the  eleventh 


A   R  MuKsv 


The  Tribune's  fight  against  the  Mor- 
mon church  ceased  about  twelve  years 
ago  and  since  then  the  paper  has  been 
friendly  toward  the  church  and  its  peo- 
ple. As  a  business  proposition  today, 
Mr.  MarKay,  the  general  manager,  said 
on  the  Tribune's  -Oth  annncrsary  to  a 
representative  of  Edito*  4  Pmi.tsiira 
it  was  "paying  handsomely" 

Mr,  MacKay  lias  been  with  the  Trib- 
une since  1911.  He  has  had  a  wide  and 
sarird  experience  in  newspaper  work 
and  has  specialized  on  editorial  work. 
He  is  assisted  by  H.  F.  Robinson  as 
business  manager,  while  at  the  head  of 
the  editorial  department  arc  E.  H. 
Holden.  managing  editor,  and  Forrest 
Lmvry.  city  editor.  The  sole  surviving 
member  of  the  little  group  of  men  who 
•  tirted  the  paper  is  Henry  W.  Lawrence, 
a  photograph  of  whom  w-as  given  an 
honored  place  on  the  front  page  of  the 
jubilee  edition  of  the  Tribune, 


Journal  as  editorial  writer.  When  the 
Journal  suspended  five  years  ago,  he 
j<  ined  the  New  York  Sun  Since  the  war 
he  has  been  with  the  Sun.  Went  lu 
Washington  for  the  United  Press  and 
recently  has  been  a  special  writer  for  the 
Boston  Sunday  Advertiser. 

Gilbert  B.  Littlefirld,  day  editor  in 
the  Boston  bureau  of  the  Associate  ! 
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Press,  has  been  appointed  correspondent 
to  succeed  Edward  McKeriion.  recently 
promotes!  to  division  superintendent. 
Mr.  Littlehcld  formerly  was  located  in 
the  New  Haven  bureau.  He  entered  the 
service  in  1900,  going  to  Boston  frnm 
the  Biddcford  (Me  J  Journal  of 
he  was  city  editor. 

L.  F.  Kimmel.  Sunday  editor  of 
Wichita  (Kan.  I  ICagle,  has  been 
city  esiitor.  succeeding  W.  V.  Nesslcy, 
who  resigned  to  return  to  Spokane 
Wash.  Harold  Allegre,  editor  of  the 
Pine  Bluff  (Ark.)  Graphic,  was  made 
Sunday  editor. 

Reuben  S.  Higgins.  formerly  on  the 
staff  of  the  Worcester  (Mass.)  Tele- 
gram, has  hecomc  city  editor  of  the  Lynn 
(Mass,)  Telegram- News. 

Edward  McAdams  has  resigned  frum 
the  Brockton  (Mas..)  Enterprise  as 
telegraph  editor,  and  has  joined  the  staff 
of  the  Boston  Traveler. 

Mrs,  Alice  Simpkins,  formerly  society 
reporter  for  the  Lynn  (Mass.)  Tele- 
gram-News, lias  joined  the  staff  of  the 
Lynn  Item. 

Merryle  S.  Rukeyer,  financial  editor  of 
the  New  York  Tribune,  spent  last  week 
in  Atlantic  City  attending  the  National 
Convention  of  the  Chambers  of  Com- 
merce. During  his  absence  from  the 
Pulitzer  School  uf  Journalism,  William 
F.  Hoi  per  addressed  his  class  on  "Rail- 
road Financing." 

Clarence  L.  Moody  has  resigned  from 
the  Brockton  (  Mass.  I  Times  and  has 
become  telegraph  editor  of  the  Lynn 
(Mass.)  Telegram-News. 

Daniel  Hickey  has  resumed  his  dutic- 
as  sporting  editor  of  the  Brockton 
(Mass.)  Times  after  a  brief  vacation 

Don  Marquis,  columnist  of  the  New 
\ork  Sun.  gave  a  short. address  before 
students  of  the  Pulitzer  School  of  Jour- 
nalism on  May  9  He  was  the  guest  of 
Kenneth  Lord,  city  editor  of  the  New 
^  ork  Herald,  who  instructs  in  the  edi- 
toriil  and  news  writing  class  in  the 
school. 

Herbert  L.  Phillips,  formerly  of  the 
Sacramento  (Cal.)  Union,  now  is  news 
editor  of  the  Plumas  National  Bulletin 
of  (Juincy.  Cal. 

Odell  Hauser,  political  reporter  of  'lie 
Philadelphia  Public  Ledger,  spoke  last 
Saturday  before  the  members  of  the 
Coundlmansc  Committee  of  the  Women  s 
Uaguc  for  Good  Government,  and  urged 
women  voters  to  make  a  close  and  care-  ' 
ful  study  of  politic*. 

{Continued  on  fag*  *») 
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ORANGE  JUDD  WEEKLY 
SOLD  TO  DE  WITT 


American      Afri  eulturiat.      Old  Farm 

Paper,  Pum  to  Former  Now  York 
Herald  and  "E.  *  P." 
Executive 


Jarntiliry.  IvWHnd  he  ntwe^hns  pending 

a  suit  againft  the  New  York  Herald 
Company  for  alleged  nnpaid  commis- 
sions and  damage*  for  breach  of  con- 
tract totalling  $565,000. 


Edwin  D,  DeWitt,  for  many  yean 
general  and  advertising  manager  of  the 
New  York  Hrrald  and  affiliated  publica- 
tions, has  purchased  the  rights  and  in- 
terests uf  the  Orange  Judd  Company  in 
the  American  Agriculturist,  the  oldest 
farm  paper  in  the  country,  according  to 
announcement  of  Herbert  Myrick. 
president  of  the  Orange  Judd  Company. 
May  9.  The  weekly,  founded  in  1842, 
gained  its  title  as  the  oldest  agricul- 
tural paper  by  taking  over  the  Genessee 
Farmer,  which  was  established  in  1831. 
and  has  long  been  active  in  the  interests 
of  farmers  in  the  middle  states. 

Charles  William  Burkett  and  Thomas 
A  Barrett,  who  have  been  associated 
with  the  paper  under  the  Orange  Judd 
management,  have  resigned  from  the 
Latter  organization  and  with  Mr.  DeWitt 


SELLING  THE  NEW  ARMY 


(OoHfiitaird  from  I'agt  5) 


Edwin  D.  DiWrrr 

formed  the  American  Agriculturist,  loc-, 
a  New  York  corporation  capitalized  at 
$100,000.  Mr.  Rurkett.  who  is  widely 
known  among  fanners  of  the  Eastern 
states  as  an  editor  and  speaker  on  agri- 
cultural topic*,  has  been  elected  presi- 
dent and  editor,  Mr.  Barrett  will  be  vice- 
president  and  Mr.  DeWitt  secretary- 
treasurer.  The  sale  price  was  $200,000, 
according  to  report. 

Mr.  DeWitt,  its  new  owner,  has  long 
been  active  in  the  metropolitan  news- 
paper fields,  but  has  never  allowed  in- 
terest in  his  hobbies  to  lapse,  said  hob- 
bies being  farming  and  hunting.  He 
was  graduated  from  Princeton  Univer- 
sity in  1WX)  after  a  successful  academic 
and  athletic  career,  became  a  salesman 
i  1  classified  advertising  on  the  New 
York  Times,  went  to  the  Evening  Tele- 
gram and  shortly  afterwards  became  its 
advertising  manager.  Then  for  three 
years  he  had  charge  of  the  business  end 
of  the  Patis  Herald,  returned  to  New 
York  at  advertising  manager  of  the 
Herald,  took  over  the  advertising  man- 
avtr'liip  of  the  Herald  and  Telegram 
anil  in  1  Ml  t  hrcame  general  manager  of 
tlu-se  papers. 

He  joined  Kiitmr  &  PtausHita  in 
(915  and  served  for  three  years  as  pub- 
lisher, secretary-treasurer  and  a  direc- 
tor ul  the  Cumpatiy.  retiring  in  October. 
I'JIK  to  resume  advertising  direction  of 
the  Herald  and  Telegram.  His  ennnee- 
(ion  with  those  papers  was  terminated 
when  Prank  A,  Mumcy  bought  them  in 


While  the  advertising  was  being 
planned  Col.  C.  H.  Martin,  chief  of  the 
recruiting  service,  assisted  by  a  num- 
ber of  keen  regular  and  reserve  offi- 
cers, was  busy  in  further  complemen- 
ts! development  of  his  conception  of 
the  service  as  a  big  selling  organiza- 
tion with  himself  as  sales  manager. 
Every  district  officer  and  his  assistants 
were  fully  informed  of  the  plan  and 
educated  in  the  psychology  of  its  ap- 
peal and  in  the  sort  of  Belling  talk 
and  methods  to  be  used  in  conjunction 
with  it. 

No  longer  was  a  man  to  be  begged 
or  lugged  into  the  army.  The  old  ap- 
peal of  "Men  Wanted  for  the  U.  S. 
Army"  was  reversed  to.  "Men  Want 
the  u.  S.  Army." 

The  Army  was  represented  as  some- 
thing desirable  instead  of  desiring 
something.  The  Recruiting  Service 
Publicity  Bureau  in  New  York  put 
out  a  weekly  sales  magazine,  "The 
Recruiting  News,"  designed  to  "pep" 
up  the  2.S00  salesmen  of  the  recruiting 
force:  every  district  headquarters  pub- 
lished its  own  sheet  of  like  nature, 
tonic  selling  talks  discussed  the  re- 
cruiting "game"  from  every  possible 
angle,  competitions  between  agencies 
and  between  army  units  were  started 
for  the  best  records  in  recruiting,  spe- 
cial drives  for  different  divisions  and 
corps  areas  were  made,  recruiting  offi- 
cers became  active  in  the  community 
life  of  their  cities;  and  all  sorts  of  na- 
tional, district  and  local  army  news 
was  made. 

Being  snappy  news  it  got  into  the 
newspapers,  which  were  ntmc-the  less 
favorably  disposed  towards  it  because 
of  the  fact  that  for  once  they  were 
getting  some  army  business. 

Each  of  the  56  district  commanding 
officers  was  viewed  as  a  district  super- 
intendent of  sales,  and  the  actual  re- 
cruiters as  "sign  on  the  dotted  line" 
salesmen.  From  top  to  bottom  all  the 
talk  was  of  what  excellent  goods  the 
new  educational  army  was  and  of  how 
best  to  sell  it.  All  the  old-time,  rigid- 
ity, frigidity,  take-it-or-lcave-it  atti- 
tude of  the  army  was  junked. 

It  was  not  "oar  army"  but  "YOUR 
ARMY'"  and  the  private  soldier  was 
no  longer  a  condemned  automaton  but 
a  useful  citizen  occupying  the  unique 


pissftnm  oJ>rniling  a  good  job  while 
learning  and  venturing. 

In  selling  the  new  army — the  pro- 
ductive army,  the  educational  army, 
the  poor  man's  University — to  the 
public,  the  army  sold  its  new  self  to  its 
old  self. 

The  hard-boiled  skeptics  became 
converted  to  the  new  conception  of  an 
army  which  would  earn  its  way  by  its 
social  contributions,  and  a  change  was 
wrought  in  the  atmosphere  of  army 
life  that  really  made  it  far  more  at- 
tractive to  the  self-respecting,  liberty- 
loving  young  American  than  it  had 
ever  been  before. 

All  this  helped  to  make  the  army 
admirable  and  desirable.  Day  by  day 
the  enlistments  mounted  and  soon 
they  were  coming  in  so  fast  that  it  was 
getting  to  be  necessary  to  select  the 
best  of  the  applicants  instead  of  taking 
all  who  could  qualify.  In  fact,  the 
Army  had  practically  realized  its  goal 
of  making  itself  so  desirable  that  it 
would  have  a  waiting  list  of  applicants 
for  its  privileges  and  advantages,  when 
Congress  called  a  halt.  Parents  were 
bringing  in  their  sons  for  army  jobs, 
employers  were  releasing  their  men 
for  a  term  in  the  army  schools  and 
were  clamoring  to  get  them  back  and 
some  more  like  them  when  the 
"c nurse"  was  over. 

When  the  new  idea  of  selling  the 
army  as  a  good  thing  for  the  people 
and  the  soldier  was  introduced  it  was 
costing  Uncle  Sam  around  $197  for 
each  rookie  irretrievably  and  disgust- 
edly trapped.  Up-to-date  selling  meth- 
ods and  desultory  advertising  had  re- 
duced this  figure  to  about  $75  apiece 
for  satisfied  men  when  the  systematic 
and  supported  advertising  campaign 
began  last  September.  By  January  of 
this  year  the  cost  per  man  had  gone 


down  to  $44,  which  is  abouf  a  third 
of  the  best  record  in  ante-bellum  days. 

In  January.  25. 18.1  men  enlisted  ic 
the  army— by  far  the  largest  number 
ever  enrolled  in  a  month  in  normal 
times.  In  the  preceding  January  an 
expenditure  of  $895,000  had  brought  in 
only  7,170 men;  while  in  January,  J921. 
the  25,183  new  men  cost  only  $1,107.- 
000.  If  you  want  to  know  whether 
advertising  pays,  ask  the  Army. 

The  army  got  far  more  from  its  ad- 
vertising campaign  than  a  big  batch  of 
recruits.  It  got  the  understanding, 
confidence  and  sympathy  of  the  pub- 
lie.   It  revealed  itself  to  the  nation. 

There  is  scarcely  a  department  or 
bureau  of  the  government  that  doesn't 
have  the  same  need  as  the  army,  both 
in  the  item  and  in  the  mass,  of  selling 
itself  and  its  service  to  the  people 
through  controlled,  penetrative,  read- 
able, and  repetitive  communications— 
which  are  paid  aivtrtiiing;  but  for  the 
most  part  they  confine  themselves  to 
hand-outs  for  the  news-columns,  which 
in  publication  are  almost  always  con- 
densed, frequently  garbled  and  gener- 
ally unattractive;  and  to  pamphlets 
which  few  read  because  the  many  do 
not  know  of  their  existence. 

Scores  of  productive  government 
bureus  turn  out  "goods"  of  universal 
appeal  which  remain  stored  in  dusty 
tomes  because  there  is  no  means  of 
"selling"  them.  Those  bureaus  exist 
for  the  purpose  of  benefitting  the  peo- 
ple and  they  do  produce  the  raw  ma- 
terial of  the  benefits,  but  the  latter 
never  get  to  the  people. 

What  would  you  think  of  a  factory 
that  went  on  piling  up  goods  without 
an  outlet?  Well,  that  is  Uncle  Sam's 
factory — except  for  a  bright  apot  here 
and  there;  especially  the  new,  pro- 
ductive army. 


The  Well-Dressed  Man 

Weekly  Fashion  News  Feature 

MOST  Syndicate  Featut  es  only 
coat  you  money.  Thi  Weu,- 
DatsseD  Man  makes  money  for 
you.  A  big  Ohio  Daily  (name 
upon  request)  has  already  sols] 
advertising  space  beside  the  Feat- 
ure exceeding  iwenry  rimes  the 
price  for  the  entire  year. 

Write  for  Prospectus  and  Spec- 
imens, tottether  s»i'h  facsimiles 
of  psiHishcd  \Ji  eii-PMSsip  Man 
Panes  showing  the  AikvitlMig 
the  Feature  has  dclivi-icJ. 

Only  Sold  By  Th.  Year 

Cnmrlrrr  Mil  Frnr  Wrc4  H  iwh  EJ«.1l- 
att .  !*  Ciiani  Ssrle  Callus  eit.  lan «  f  jth- 
K.||  Nlrulin.  And  An  AIIYaal  t>»"'"rs- 
AnJ  Anissaf  Dcfsmrrurnt  Fm  Yuur  krauart 

Alfred  St.pe...  Bryan  Mta'l  Feeheea  Feature 

a«5  i  us.  Aaeaee,  New  York 

I.  L~  HfluaUtn.sins.  MfT-    M  BIjSkUAsW.  Suits  M»r. 


No  Bread  Line  in  the  South 


L >. rrr.pl r»y™ »-«m  has  never  been  *  problem  In  the  South,  even 

whrn  th*  T«»t  Of  th*  COWBtry  w»*  kl>  th*  thrOCa)  of  a  panlL 

An  4tvan  balanc*  b*tw*«*i  Bffncultur*  end  Industry,  4uvd  the 

vorird     naljrr    of    thrsr    ■,  n  rf     <  ■  r  .  r- » .    iBaUH**    th*    South  agO.fl.' 

complete  butliMit  iWf>r*»*1on  and  repliant  unemployment. 
Th»  «l>ck  in  on*  lfcna  of  bualneee  it  quickly  taken  up  by 
■riDtKfr. 

Then  again,  th*  South  1*  Iree  from  cheap  kmm  tyrant  labor, 
•nd  !■  never  auric*  ted  with  men.  The  Job  ■■  hunting  th* 
man  In  the  South,  oitener  than  th*  nan  la  hunting  tha  jab. 

Agriculture,  the  big  Uiduatry  of  th*  South,  *wak»  th*  return 
of  the  horde*  of  farm  laborer «  attracted  to  tb*  indualrial 
center ■  by  WOt  W*ge«,  ant*  their  r*turn  will  inaure  bumper 
crop*  in  1921. 

The  nun  of  people  In  th*  South  have  Job* — and  have  money 
to  buy.  Introduce  your  product  to  them  through  the  columns 
ot  Southern  Qew  a  pa  per*.  Southern  naw  ap*pers  atome  covar 
the  Southern  held,  and  will  "Sell  It  South"  for  you. 


._] 


Sett  It  Sotttl 

Through  Neirepapers 


Southern  Newspaper 
Publishers  Association 
Oiaiianofl",!!,  Tenn. 
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An  abundance  of  material  enables 
compositors  to  do  more  work — 
makes  them  want  to  do  more. 

Make  your  own!  Monotype  makes 
all  type,  leads,  slugs,  rule,  space 
material — on  one  machine. 


Lanston  Monotype  Machine  Company 

Philadelphia     New  York     Chicago     Boston     Toronto  Birmingham 
Monotype  Company  of  California:  San  Francisco 
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WHAT   OUR   READERS  SAY 


North  American  Not  For  5*1  • 


pHiLAtiELrtttA,  May  c. 
Tm    Ktiii  •    k    I'tiaiisiirs;  For 


1921. 
several 


■■nth*  tumors  concerning  tire  alleged  pending 
_Je  u(  llie  North  American  have  Ven  indus- 
triously circulated  bv  the  representatives  oi  a 
These    mendacious  rrports 


tllQT. 
used  h  y 


paitcr  in  the  solicitation  of  advertising.  Her 
to fore,  we  hive  taken  no  otrVcvil  n-jiir*  nf  tKi* 
dastardly  campaign  because  »e  confidently  be- 
lieved that  such  dishonest  methods  would  l>* 
ems>hatically  repudiated  by  the  >«nrr  of  the 
Offending  newspaper  once  he  became  »w»rr  of 
what  mas  brine  done  by  underlings  in  hit 
nanr.  A  recent  «f<urrrn<r,  however,  haa 
revealed  that  h*  i»  fully  cnnvrrwsin  with  the 
naniTr  of  ihit  cowardly  conspiracy  against  a 
friendly  rival,  There  i«  not  now.  nor  haa 
there,  ever  been,  thr  slightest  truthful  founda- 
tion for  the  stories  maliciously  einuUled  that 
I  he  North  American  ii  to  pata  nut  nf  it* 
|rr*««-nt  nwnrrship  ami  management. 

The  Xnrtb.  American  i*  tmw  at  it*  highest 
(Hunt  of  i;iSqrr.re  ar>d  earning  puwer.  Because 
tit  thi»  it  ia  nbvinut  buw  a  competing  ticwspa- 
per  which  h«.»  r«t»t«d  thtrragh  aubsidic*  ItJttl 
the  pri\  »le  Inrttysr  of  a  rich  sensor  might 
gun  ien-ip«:-iaij  ..Wantage  by  boastfully  pio 
eUiuung  ita  putf-  *e  tit  absorb  a  stronger  COCO' 
peui«r.  But  these  t  alsr  hoods,  »*  ttemaTkally 
act  afii.ii  by  ihe  iiu&ag enient  ol  thia  dependent 
journal,  fall  of  their  own  weight  among  those 
« lio  have  even  a  superficial  knowledge  ot  the 
character  vl  the  two  patters.  Those  who  now 
own  an.l  control  the  north  American,  and 
those  who  will  own  and  control  it  for  years 
to  come,  would  consider  it  a  betrayal  of  a 
•acred  trust,  if  they  were  to  permit  its  pres- 
tige and  material  assets  to  become  the  life- 
present of  a  newspaper  whose  standards  and 
sdi-als  are  notoncus. 

I  apologife  for  this  intrusion  upon  your 
time  and  patience,  but  there  seemed  iibsnlutrly 
tin  other  effective  way  of  dealing  with  this 
meinbci  >us  campaign  except  bv  exposing  it  1 
falsity  in   this  direct  and   frank  manner. 

E    A    VAN'  VALKENBERC. 
k  Publisher.  Philadelphia  Hurts 


to   ihe    end,   could    nut    publish   a  "religious 

daily." 

There  it  true  and  there  is  false  religion,  as 
anyone  must  adn.it,  even  ii  he  holds  that  all 
religion  is  false  Assuming,  then,  that  the  true 
religion  is  Christianity,  a  "religious  daily"  that 
shnuld  undertake  to  preach  and  to  f rattier 
Christianity,  griming  that  a  personnel  could  be 
uafined  for  surh  an  undertaking,  mint 
crucified,  as  surely  as  was  Christ  Jems  on 


of  that    [osind  qual 


Calvary. 

The  reason  for  this  i*  that  wr  are  not  living 
in  a  state  of  Christianity,  however  much  we 
may  profess  to  be  We  -ire  lit  ing  in  a  state 
nf  Capitalism.  Ilcji««e  of  this  every  person, 
and  every  organisation,  ami  every  institution 
■iggM  partake  Sjfl  thr  wafwr  of  tkcJ  of  which  it 
■    a    *drl ,  press-nil  r    will    be  illustraird 

Chrislianily  i»  «li!l  hut  the  ideal;  Capitalism 
the  reality.  Prrmni,  and  i>rg»ti=rutious,  mid 
institutions  are  nf  itecraaity  the  reality;  not  in 
any    ireir    llir    ideal,    though   t«|i|Hi*oJly  lAah- 


loned  aft 


Truth  in  Newa  sand  Ad»aH.sin« 

Chicago  May  5,  1921. 
T<<  Epitvs  ft  Philiskek:  Anyone  who  has 
read  v:-ut  splendid  lubliral  iots  as  long  at  I 
h>ve.  conld  not  help  but  be  r. roily  impressed 
with  the  kta  «hat  you  strive  to  practice  what 
>nu  preach,  i.  t..  truth  in  boln  news  and 
advenising. 

Von  recent! v  fjn  a  news  item  to  the  etlect 
thai  UtUM  r".  Harris,  formerly  advertising 
managet  -A  Armour  A  Co.  had  located  nn  the 

co-si  lu  the  current  issue  o4  your  valued 
liubllean-wi  you  carry  a  large  sdrerliwernrtit  an- • 
■t"ur>(it>g  the  fact  that  Milton  K  Harris,  for- 
merly advertising  manager  of  Armour  ft  Co.. 
is  r>f*ning  a  Pacific  Cnasi  nfficc  for  a  Hi 
kr-own   s^*cial  reprrwrntatiTe 

T  hope  vtm  will  na\  think  1  am  too  critical 
wbrn  I  inff.rsn  you  that  Mr  Hartu  never  was 
aHwTtiung  manager  for  Armour  a  Co.  E.  B. 
VeVritt  wn  advi-niiitig  tnanurr  for  seventeen 
yearv  and  on  re»agmng  a  number  of  years 
»rn,  hi*  Mutant,  VVdltam  Laughlin,  st»;creded 
hun  and  h.t»  been,  at>d  atill  is  advertising  man- 
ager ut  Armour  it  Col,  and  Mr  Hams  was 
merely  ui  assistant  to  Mr.  Laugh'in. 

Mi.  Latighltn  has  done  such  trainable  work 
in  recogntring  the  ralne  of  newspapers  as  a 
■tedium  for  the  national  adTertinirg  of  his 
firm  that  ^  feej.  nsjt  of  justice  M  hira.  aonae- 

■talrwvrnts  referred  tr. 


tn    the  rrroneou. 


j.  A. 


wh.i  h  •  -R.li.ioii*  DdkVr 

Losj  Anoaata.  April  30.  Iffl 

T-.  F4.irr.a  h  Pl-utlSMta-  Vmir  eitt^rial  fnr 
April   2J.  "No   Room   for  a  Rel»gi»ns 

I)*ilv,"  tend,  hut  to  exemplify  the  mijundet- 
wtati'lingt  which  partly  aerowna  fnr  *he  intrb 
lrrtwat  anarrhy  into  whirh  the  whole  of  hu- 
manity, apparently,  ia  unking,  a*  in  a  mora**. 

Any  rlitoml  j*trni;-ting  |i  ibral  Wilb  the 
auerews  ne  failure  «f  a  "relighittS  daily"  must 
ft)  nrtr^ity  ftr  at  define,  the  major  premise, 
becanse.  if  thr  major  premise  be  inexact  or 
erroneous,  the  conclusion,  if  logically  arrived 
■t.  cannot  he  other  than  of  similar  nature. 
If  ■  cfeemHt.  for  example,  were  as  careless  of 
>iis  ins  n  d itnt*  as  are  our  word  teachers  of 
ih-irv  in  not  knowing  or  caring  what  is  the 
tubman?*  of  their  Cachings.  it>r  phenomena  n| 
chemstrrv  would  pass  all  comprehensitin. 

For  that  reason  it  is  not  prove*,  nor  cast 
it  be  proven,  there  is  "no  room  for  a  religious 
tiiilr,*  until  we  know  what  is  a  "religious 
daily,"  and  Ikm.  unlr««  whs?  it  really  IS  IS 
In.  -I  ■  Ul  and  f-und  to  be  wanting. 

It,  a  thing  this  or  that,  rt  does  not 

f<.th>w  tf.at  the  thing  so  labeled  is  true  to  its 
label.  Not  bv  any  nw^na  "Rel.gious  daih> 
is  a  lal^l  Wbal  is  thr  rsi'irancr  of  a  "re- 
liriMos  dailv  -"  Tbr  substance  should  be  daily 
rerojion.    What,  then,  is  rWigiewf 

litre,  then  we  run  itamedulely  back  into 
confusion  that  for  two  thousand  yeaia  and 
morr>  has  confounded  humanity.  Tim*  is  your 
premise  traced  tn  irs  foundation  of  <iuxksand. 
Sunpoaisv  a  chemist  miaf>p|  a  far  of  "con- 
fusion"  for  a  jar  nf  "clarity,"  what  might  or 
mieht  not  b«  thr  result  of  his  operations* 

I  ..inure  in  say  that  the  Rockefellers,  father 
and  -..o.  devoting  ibrir  lives  and  lbcir  fottunra 


fact  tbat  Colgate  lines  include  toilet  soap, 
perfumes  and  Laundry  soaps,  powders  and 
cleansers,  then  winds  up  with  a  denial  of  the 

British  owned  story,  and  an  offer  of  a  million  basis  of  estimating  advertising  campaigns,  n> 
dotlar  reward  to  anyunc  who  can  prove  that  gether  «  ith  the  latca  and  other  information  •! 
there  ts  a  dollar  of  foreign  capital  invesled  in  a  hand  hook  coitacter,  are  e*prri»Hy  vxluabif 
Colgate  ft  Co. 


in  my  u-panion  is  worth  many  timrs  tbe  ancual 
subs-cricHon  to  an  advrrti^ir.g  agency, 

Your  table*  in  the  Year  Hook,  furnishing  tfe* 
basis   ot   estimating  advertising 


A  very  interesting  news  *tory! 

But.  might  we  a«k  Colgate  &  Co,,  why  eajpect 
ikf  news;iaprrs  to  run  this  story  free?  Will 
thr    tr  u.(  t ■ .  .    do  it^ 

And  if  ike  nrwspaT»ers  run  Colgate  advet- 
liking  fire,  why  nhnulil  they  not  alsi.i  tun  the 
advertising  fur  thr  department  store*  m  •.fceir 
oimm-unttLea  free,  alwn?  There,  at  least,  would 
be  llie  argument  nf  community  interest. 

"OSK— Ads.  Dept."  ol  Oigale  ft  Co..  we 
beliese.  ougM  to  awaken  tn  the  fact  that  Dews> 
|ia(-et«  catisiut  exist  on  complimentary  adver 
tiaiiig,  and  in  fair  net!  to  themselves  the  com- 
pany ought  kg  recall  every  line  oi  copy  they 
have  sent  uut  to  tir  newspapers. 

It  would  not  be  so  bad  coming  from  a  com- 
pany that  has  beeri  consistent  m  lis  advertiiing. 
but  coming  from  Colgate  k  Co..  the  request 
for  free  nutices  in  tbe  daily  press  is.  to  put  it 
mildly,  cheeky. 

Very  truly  yours, 
SAMUEL  M-  ROSENTHAL. 
Editor  and  Advertising  Manager. 
The  Oil  City  Dliizard. 


of   their  authenticity. 
J.  HAMPTON  BAUMCARTNER. 


Foe  merely  eacrciaing  the  fight  of  free 
speeih,  in  serkiug  Il>  ut.dinl.1  ike  ideal,  rather 
than  submit  to  the  nalu;,  MM  men  aic  yet 
in  Ameruan  ,aila.  when  for  llie  same  utfeuae 
tirfenders  have  been  hbetdtrd  .il.mad  \ou  see. 
this  is  not  even  a  cunatitutiunal  country,  let 
alone  a  system  of  Christianity.  Now,  then, 
supposing  a  "religious  daily"  or.:ceeded  al-..tig 
these  lines  and  told  the  truth  about  everything 
and  about  everybody,  "CriKiiy  ut  Crucify  it: 
would  be  the  answer. 

As  illustrating  the  wit  tire  of  persons,  and 
organisations,  and  institutions,  il  n  shown  on 
a  subsequent  page  of  your  publication,  for  the 
same  date,  thai  »he  Christian  Scxnce  Monitor's 
circulation  has  dropped  off  from  above  100,1100 
daily  to  lrsi  than  JO.fHHl.  In  your  editorial 
ynw  do  nut  make  the  reason  clear,  either  for 
the  »nere«s  nr  the  failure  of  the  publication, 

Thr  Christian  Scienre  Monitor  could  r-nt  of 
course,  lie  in  any  sense  r.f  the  word  a 
"rrliginas  daily,"  when  the  Christian  Srirnre 
t.rgatiis.itirtii  is  tn>t  even  a  ' "religinus  institu- 
tion "  It  is  a  ciinaineTrial  nrg:iniralion.  It  has 
things  tn  sell  It  ha<  a  variety  of  mrrrhan- 
disr.  It  si-lU  even  the  ulral  But  ihe  same 
thing  appltrs  to  carry  ehnreh  nnranintion 
"  :     .    the    mufti    of   them   moribund  and 

drradrnl  Iwcauar  their  mrrehandisw  is  shop- 
worn a tnl  their  *alr*r£att»hip  anl»quaicil.  You 
■irws}a|irr  fellows  know  this,  because  you  ad- 
vise them  I"  d/ti-rlur, 

So,  Christian  Science  as  an  orgaturation  t* 
a*  a  joint  sl.xk  t  urn  pan  y,  which  traces  it 
directly  Into  Capitalism.  It  is  tick-  and  it  la 
prosperous.  A  quatrrl  developed  at  tie  seat 
of  power.  Ouarreliug  la  no  part  of  Chris- 
tianity. The  membership,  which  Is  reat  and 
not  ideal.  iu<4  aides.  The  Christian  Science 
Moiulor  was  dropped  by  the  side  it  opposed  as 
was  opposed  to  ii  (the  person nell .  showi  ng 
lhat  the  Monitor  .lid  not  tart  its  circulation 
because  it  was  not  a  "religious  daily."  and 
therefore  hud  not  jutned  its  circulation  because 
it  was  a  "religious  daily  "  It  was,  of  course, 
as  merely  a  stockholders'  paper. 

Not  anyone  is  uasfiricd  to  say  how  riurh 
go»d  or  how  murb  had  any  and  all  churches 
accomplish,  or  hr*w  murb  good  or  h«w  rnach 
bad  newspapers  accomplish,  but  of  this  we  can 
be  rertain,  lhat  there  r.innot  b*  much  .  f  good 
until  we  know  the  tmtli.  when  the  practice  of 
it  will  make  us  frre> 

I.rr  use,  in  cor,rltisi»n,  veniiire  to  say  it  is  as 
Irar  today  a-  it  wan  when  Racon  said,  srvrral 
lmni|r«-J  ye-irs  nffi*  lhat  "human  knowlrdge  re 
semlilra  m  maxnifii:ent  structure  lhat  haa  not 
i.ny  Inundation."  And  if  is  tumbling,  like  » 
cafdhow.e.  ab-m  our  hrasU 

JOHN  MANN. 


Colgate  A  Co..  WaaU  Fraat  Publicity 

from  the  Newspaper* 

On.  Citt,  Pa..  May  4,  1921. 
To  EXIT'S  &  CisMsuca:  Tbe  mighty  have 

fallen!  Colgate  It  Co..  who  have  placed 
of  their  advertising  eggs  in  the  magume 
ket,  hare  awakened  to  the  fact  that  there  are 
liaaes  when  the  newspaper  is  indispensable  t» 
even  a  "national  advertiser." 

A  short  time  ago  tbe  writer  happened  to 
pick  up  a  card  which  listed  Colgate  ft  Co.. 
along  wilh  a  afore  or  more  of  other  well- 
known  nmrrtni,  as  being  owned  or  controlled 
by  the  British,  and  urging  tbe  reader  to  de- 
sist from  patronising  them  by  purchasing  only 
Ameiiean  goods. 

I  do  not  know  how  generally  the  raids  wnr 
distributed  in  thts  or  »iber  cities.  The  boycott 
urged  is  a  dastardly  one,  especially  as  il  mis- 
represents th<  facts  in  Ihe  case  of  many  cuu- 
cents,  and  at  the  same  ume  is  of  anonymous 
origin.  But,  be  rhat  as  II  may.  dura  tt  not 
ton*  a  little  tbat  Colgate  ft  Co.  admit  tbat  their 
advertising  prsjrnm  Das  fallen  down  ao  mew  hat 
when,  in  the  nred  of  quick  action— publlL-lly 
"hot  off  the  bat."  so  tn  speak,  their  advertising 
department  falls  back  on  the'  newspapers. 
That  is,  they  are  willing  to  let  it  he  "re- 
trassd."  and  annotinre  that  it  "is  being  sent 
l.'.-odraat."  Further,  it  sb'liW  'Vnntain  etn>ugh 
rvrwa  tnterrsr  to  be  placed  before  your  readers, 
it  can  lie  isken  in  whole  ne  part,  If  it  con- 
tains rti.vsigh  stKii-  t.  wnr  rant  editorial  snen- 
tnin.  »r  thsli  highly  appreriatr  any  puhticitr 
you  may  give.  If  you  do  drcide  to  place  thts 
statement  before  your  rea^lrra.  we  shall  le  very 
glad  t-.  trteive  copters  nf  your  issue  containing 
the  ankle. " 

A  ctnu'ar  letter,  "dictated  by  CSF—A4*. 
''■rr  ■  ■«>- -s-n» a   c.'usin  |or,K   si  .(»,  to 

whuh  I  retrr  in  this  letter.  It  starts  of!  with 
th<  news  that  a  "reformatory  »  to  become  a 
wiap  factory,  and  after  skilfully  weaving  in  the 


Ha*  Found  No  TroubW  in 


No  Troubla  in  F<(u, 


/u*t  how  the        A.  A.  A.  wilt  come  out  in 
"ciualitr-  and  standardire' 
«le»  with   a  naaiority   M    paper i 
As  fnr   Ibr    Daily  Newa, 


local 


-rtort  to 
and  national  ._ 
is  a  large  quest  son. 

p-ie  i>f  the  sma'lrr  city  newspapera,  I  will  aay 
thit  we  «qua3ize-J  and  standardised  sesrral 
jeirs  ago  and  we  knvw  we  are  aatisfied.  Our 
local  patrons  are  satisfied,  and  as  we  have 
carried  a  larger  number  of  line*  and  muse 
inrhes  ->f  national  advertising  than  any  small 
city  dailjr  are  know  of,  we  have  ample  proof 
that  national  advertisers  and  agencies  are 
.»ti»fii  I 

We  »re  of  opinion  that,  for  papers  in  our 
c!a»s  at  lrasl,  a  careful  cost  finding  will  demon- 
strate that  there  is  not  enough  difference  be- 
tween the  cost  of  national  and  local  adverbs 
ing  t»  justify  a  higher  rate  for  tbe  former.  In 
fart  if  there  la  a  difference  the  r.at.oyiai  adver 
t^nw-^t  ihe  .»rar  rale,  will  p»y  a  belter  profit 
t  an  a  vertssing.  ^  WEAR, 

Dusmews  Manager  The  Oprbka  Oaily  News 


lishera  At  Coaat  Meetirif 

Tosowto,  0»t,  April  IB,  1921. 
To  awttVM  A  PVa|  rjtrga.  I  ■ggafti  |a  Kmtoa 
A  Pi-attSMsa  that  the  N.  E.  A  bi.1  ?fiii  puls- 
:i»hrrs  >t  Flnrida  I  just  wanted  to  write  you 
to  aay  that  wr  will  likely  take  175  frvtu  On 
tano  and  the  Fa---  of  VancouTer.  and  that  the 
Wr.trrn  inrmhrr?  and  wires  will  Itkely  ir*tli 
nr  more 

Wr  are  taking  anm  from  as  far  East  as 
Sydney.  N,  S  ,  to  Vancouver  and  each  one 
has  to  be  a  bona  tide  weekly  publisher.  Ap 
patently  business  U  good  with  the  weeklies  In 


Smve 


Manager  Csna 


ROY  SAYLF: 

ar  Wsek'y  N 


Sustains  tKa  tntaraat 

ttai  ttwoxK,  Ms  ,  May  4.  1").'I. 

To  Kiiirris  ft  I'r  mi  Kits  I  enclose  a  check 
f..r  J4  H  to  par  nay  tuh-cription  of  EoiTOk  ft 
Pi-aiKHga  to  Oct  oner  I,  I9n.  EniPia  ft  I't-s- 
i.isuri  has  herti  an  old  friend  of  mine  for  a 
number  nf  years  and  it  enables  me  to  keep  ia 
touch  with  tbr  men  and  policies  tbat  1  am 
keenly  interested  tn. 

Although  1  changed  my  husinrss  activities 
About  a  yrar  ago  my  iutrrr*t  in  the  ontetns 
ot  EntToa  ft  Ptactsnrk  i»  s.s  keen  as  it  ever 
was  and  I  rind  in  each  issue  a  fund  of  tnforma 
too.  that  sustains  this  luterewt.  I  congratulate 
v.  u  particularly  upon  the  comprehensive  Year 
H-  k  that  was  issued  a  lew  months  ago.  which 


OptxiKa.  Ala.,  May  4.  1921. 
To  Elitroa  ft  PitsuiSHxa:  Had  just  about 
digested  thr  form  lettrr  set'-!  out  try  Collin 
Annulling,  of  tin-  A,  A.  A  A  whrn  your  isaue 
of  April  30  came  in.  Thr  latter  of  Mr,  Watty, 
b  on  He*,  ttu  linger  of  the  Bartleltsville  (.Ohla.) 
Kxamiiicr,  addcj  interest  !i>  the  subject,  rape- 
cialty  as  that  papef  appears  to  be  about  ' 
same  class  (sixe  city,  etc.)  as  oars. 

S>  mr  years  ago  1  gave  considerable  study 
to  the  matstr  of  local  and  national  advertising, 
relative  actual  cost  of  spare 'for  each  to  us 
and  what  dilferriice,  any.  shculd  he  nude  In 
rates  for  tbe  two.  and  it  was  our  conclusion 
thar  for  us  there  was  not  enough  difference 
between  ihe  cost  oi  national  and  local  advertis- 
ing to  justify  ds.v  dtfftrtmce  in  rates— hence 
for  some  years  our  rates  have  been  exactly 
the  paaac  to  both  local  and  national  advcniscrs. 

I>iffering  with  Mr.  Welly  we  rind  that  as 
national  advertising  is  to  much  better  prepared, 
r-rarly  all  of  it  electro  matter,  i*  scheduled 
rare! tally  and  rorrrctly,  that  tbe  oftke  expense 
nf  raring  for  it  is  inconsiderable  when  com- 
pared to  the  expense  of  a  local  ad  man  in 
s.diriting.  (dating  and  caring  for  local  adver- 
tising. It  c.-.-ti  money  to  get  advertising 
wheihc-r  national  or  local,  and  the  IS  per  cent 
piud  to  »n  agency,  we  are  quite  sure,  bring* 
that  advertising  tn  us  at  much  less  cost  than 
we  can  solicit  and  rare  for  local  advertising 

On  one  item  "error  and  make  good"  we 
hate  lost  95  per  rent  more  n"  local  advertising 
the  naat  year  than  on  national  advertising— and 
wr  have  to  and  do  give  inorr  lime  and  rare  to 
getting  local  advertising  c-nrrcctly  proof  read 
'  -ir.lrd. 


Magnificent   Convention  Rgeport 

Wausav,  Wis.,  May  7,  19*1. 
To  Emma  &  Fnausuxx:  Sorry  I  could  n-.t 
get  to  the  New  York  ctmvrutwm,  hat  after  get 
ting  EDiroa  ft  Pni.isiii.tt  fnr  April  30,  1  411 
not  regrt-t  it  half  as  much.  You  certainly  ha: 
a  magnificent  repot t  of  the  big  week  la  the 
newspaper  jrar;  in  fact  it  seemed  to  me  tt: 
best  number  of  Eoin.it  ft  rVat.isMK.ft  1  ha^e 
ever  seen.  It  wis  particularly  valuable  r 
those  who.  like  my  sell,  were  unable  t^  bt 
present.    More  power  to  bsjsj 

S-  t~  STl-RTKVANT. 
President  and  Manager. 
Wausau  Daily  Record  Herald 


"The  Good  Fellow  Move' 

Ci.nri.aMn.  Ohio.  May  J,  1921. 

To  F»i tt>*  ft  Pt'SLlflHrst;  In  a  recent  issue 
1  rvotice  that  you  gave  the  credit  to  tbe  Chrcag:- 
Trtlmnr  f.ir  the  'MJnod  Fellow  Move," 

If  I  :im  not  mixtaken,  this  was  originated  br 
the  ll-jston  Jouri'-al  in  IH4  and  was  carried  or. 
lor  sevetal  yrara  I  know  that  if  the  plan  bad 
been  in  cited  in  Chicago  prior  to  this  tirr-e 
none  uf  the  executives  of  the  Journal  knew 
about  H  and  it  was  recorded  as  an  original 
idea. 

K  D.  Shaw  was  managing  editor  of  the 
Journal  at  that  time  aud  wiU  doubtlessly  b-r 
glad  to  verify  this  statement  made  in  tbe  apirtt 
of  loyalty  to  the  Journal. 

O.  C.  DRAPER. 


Wants  Newapajser  Archttwct 

Niw  Yos.it,  May  }, 
To  Eojtoi  A  PrsLt«Mrs:  We  will  consider 
it  an  esperial  kindness  on  your  part,  if  you 
will  be  good  enough  to  advise  us  tbe  names 
am!  addresses  of  architect*  in  the  larger  cities 
of  thr  I'nited  States  who  make  a  specialty  oi 
uewauapei  buildings-  Our  publication  is  enr  ■ 
lemplatnig  errrting  a  new  building  in  Mexico 
Citj,  and  would  like  very  ranch  to  know  of  a 
ft-liflUe  and  e&tiritt  architect. 

EXCELSIOR,   MEXICO  CITY, 
RopsMJT  Dt  Li..* 
N"ew  York  Representative 


END  OF  CANADIAN  "A.  P." 


Work  Tak* 
Preu. 


■  0»*r  Br 
Limited 


Toftosio,  Out..  May  6. — An  un.mim<-u- 
Hcrisinn  to  fslce  Ihe  nrccnary  steps  IS 
wind  up  the  Canadian  Associated  Frcsi 
«D  HMtad  at  a  mcetiiis  ul  its  BSSMWWI 
here  today.  The  wnrk  hitherto  done  by 
the  association  will  be  carried  on  by  the 
Canadian  Press  Limited  on  behalf  of 
all  the  Canadian  dailies. 

A  vote  of  thank*  to  Irving  Robertson 
of  the  Toronto  Telegram  and  son  of 
the  founder,  for  his  services  as  presi- 
dent, was  m«\td  by  Stewart  Lyon,  of 
the  Toronto  Olnbe.  In  seconding  the 
motion.  C.  F.  Crandall.  of  the  Montreal 
Star,  said  it  had  been  hoped  that  the 
C  A.  P.,  instead  of  vanishing  from  the 
have  coalesced  with  the 
Press  Limited,  and  thus  have 
,-arried  on  the  fine  tradition  of 
service  established  by  the  C.  A.  P. 
also  perpetuate  the  memory  of  the  prvni 
Canadian  journalist,  the  late  John  Rnss 
Roberstun.  who  founded  the  organiza- 
tion in  1904. 

The  Canadian  Associated  Press  furn- 
ished Canadian  newspapers  with  a  direct 
cable  service  with  Great  Britain,  cover- 
ing events  in  the  United  Kingdom  of 
special  interest  to  Canadians. 


Kent  Cooper  has  been  reappointed  as- 
sistant general  manager  and  Jackson  S 
Klliott.  for  the  past  year  general  super- 
intendent, has  also  been  designated  ar. 
SMtftaJII  general  manager  of  the  Asso- 
ciated Press  and  both,  as  personal  rep- 
resentatives of  General  Manager  Fred 
erick  Roy  Martin,  will  have  jurisdiction 
under  hint  throughout  the  A.  P.  service 
Milton  Garges  has  been  reappointed 
chic!  of  the  traffic  department. 
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LIVE  STOCK  OF 
THE  SOUTH 


The  South  has  about  1-3  of  all  live  stock  of 
the  country;  40  per  cent  of  the  swine  and 
only' a  somewhat  smaller  percentage  of  cattle 
and  sheep.  Its  live  stock  industry  has  grown 
along  with  the  rapid  advance  made  in 
diversified  manufacturing,  agriculture,  ship- 
ping, mining  and  lumbering. 

The  South's  great  buying  powers  rest  firmly 

* 

upon  the  foundation  of  wealth  which  cannot 
rocked  by  the  faults  of  any  one  individual  line 
of  trade. 

'"Not  only  great  today,  but  great  tomorrow," 
is  a  slogan  of  the  South.  There  is  more  room 
and  opportunity  for  development  of  all  indus- 
try in  the  South  than  in  any  other  section  of 
the  U.  S.  When  such  conditions  exist  the 
National  Advertiser  finds  cash  to  pay  for  all 
merchandise  of  merit  advertised  in  this  list  of 
Southern  dailies. 


SOUTHERN  LIST 


ALABAMA. 
•Birmingham   Aga  Herald 
•Birmingham  *|.-Hrr.lJ 


•Blrmln, 
•Moblla  1  . 
•MabDa  Kulllir 
•Mobile  RejuLr 

FLORIDA. 


■alagham  Now. 


••Jackaonvllla  Malrnpoh,  (E> 

tlFlorlrla    Tim.a-Umoo,  Jackaon. 

viii*  CHin 

••Palatka  M.rni,,  Poat  ;M, 

••Pwmmu  Journal   (M) 

"Pmutoli  Journal   (S) 

"Paiunla  Nawa   (E) 

GEORGIA. 

•Atlanta  Conatirutlon   -<M> 

'Atlanta  Constitution  (Sr 

AtlaaU  Cnriln   (El 

Atlanta  Sunday  American  .    .  (S) 

lAuiuata  Chronicle   <M) 

lAututta  Chronicle   <S) 

•Auguela  Herald   (E) 

•Augusta  Harald   (SI 

•Colcmbui  Ledger    .    I  FAS) 

■"M.t«.  Telegraph   (M) 

■  •  'Macon  Telegraph   . JS) 

Savannah  Morning  Nawa  . .  (61 
Savannah  Press   

KENTUCKY. 

I  ILaalngton  Loader  <E 

Itl-ealagton  Leader  .i* 


•a 


Lauieville  H.t.I  d 
Loulaeille  Harold 


LOUISIANA. 
•Now  Orloana  Tfnaea-Picayunn  (M> 
•Naur   Orleena  Tlmaa-Picayuna  <S) 

•••Naw  Otlaana  Stataa   (El 

•••Ntw  Orleans  Stataa   (Si 


UAah.viUa  Cltllas,'  (M) 

JtAehavllie  Cltliaa  (Si 

•Charlotte  Nawa   lEASi 

•Charlatta  Observer     ..  .  .  (Ml 

•Charlatta  Obeawver   (SI 

•Durham  Hoaald   IMLM 

Gi..nibDio  Daily  Nawa  (Ml 

Greensboro  Dally  Nawa  .(SI 

Raleigh  Nawa  aad  Observer  (M 
Raleigh  Nawa  and  Obeerver  .  (S 

:l  Wilmington  Star   (M 

••Wln.too-Snleen  Journal   Jf" 


m-Salam  Journal 
istan-Saleen  Sentinel 


••Wii 
Wi 


SOUTH  CAROLINA. 

Anderson  Mall   (El 

•Columbia  R.rnrd  .   (E) 

•Columbia  Record 


....(M> 


1  (Greenwood  Index  Journal 

Spartanburg    Journal    A  l.arolins 

Spnrtin    (El 

Spartanburg  Harald   (Ml 

Spartanburg  Harald   (SI 

TENNESSEE. 

•Chattanooga  Nawa    LI 

ChaM.nooga  Tliaai    .    ...  (Ml 

Chattanooga  Tim..   (SI 

•••Knoavilla  Sentinel   (El 

M.mphi.  Commercial  Appaal  (Ml 
Memphis  Commercial  Appeal  . (SI 
•••NaahvlUa  Banner   (El 

T^nn«aaaan  .   .  IMEalll 


22  8«4 
25.46.fl 
58.019 
59.479 


1.450 

3.4*1 
4.766 
4.190 
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S8.016 
47.262 
111.1*1 
10.254 

•.734 
12.701 
1 1 .664 

6.294 
20.850 
20.666 
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14.79* 
14.S.K1 
40.421. 


Jrt  H65 
37;i53 
63  696 
»5>17 


11.912 
10.423 
10.214 
ZO.-12U 

7.363 
18.365 
24,754 
23.526 


8,727 


4,130 
13.213 
14.130 
21.682 
22.307 
10.923 

4,167 

3,670 
4.456 


20.184 
22,«<11 
I.Q46 
19.622 
84.730 
115,102 
41.077 

$28 


IBriatol  Harald  Courier  (MeVS) 

Danvllla  Register  and  Baa  (MAE) 

Newport  Nawa  limes  Herald  (E) 

Newport  Nawa  Dally  Praaa  ISAM) 

'Norfolk  Virginian  Pilot  (Ml 

•Norfolk  Virginian  Pilot  (SI 

T^r?d.N... 

•Richmond  N.».  L.«J„   (E) 

Govarnanaat  Statamaanta,  April  I.  1921. 

•A.  B.  C  Publishers'  Stataoaant,  April  I,  1921 
:tC«vemanaat  Statement.  Octobar  I,  1920. 
••A.  U  C.  Audit,  Oclakar  I.  1920. 
••A   B  C  PubUahera'  statement.  Octobar  1.  1*3 

tlncludaa  Briatal.  Toon. 

IPubliaher'a  Statement. 
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RATES  QUESTION  FROM  THREE  ANGLES 
OF  THE  NEWSPAPER 


View,  of 


Publisher  Arc  Too  Often  Overlooked — Some 
with  Handling  of  National 

Argument  for  Equalization 


By  FRED 

MANY  publishing  problems  are  dis- 
cussed only  from  ihc  standpoint  of 
the  bigger  newspapers.  Display  adver- 
tising in  New  York  City  means  sonic- 
thing  different  than  display  hi  Rich- 
mond. Ind.  Adjusting  of  rates  so  that 
the  local  and  national  arc  the  same,  may 
be  the  very  thing  for  Jason  Rogers  with 
his  New  York  Globe  in  which  much  lo- 
cal business  is  placed  by  agencies,  but 
how  will  it  be  for  the  smaller  pub- 
lisher ? 

In  order  to  place  before  the  publish- 
ers of  the  country,  large  and  small, 
east  and  west,  and  north  and  south,  a 
thorough  discussion  of  this  rate  ques- 
tion in  the  light  of  the  recent  resolu- 
tion of  the  American  Association  of 
Advertising  Agencies  on  standardiza- 
tion and  equalization  of  rates,  local  and 
foreign,  Hoyt  V.  Boylan,  advertising 
manager  of  the  Pittsburg  (Kan.) 
Headlight,  with  a  circulation  of  7.396 
in  a  town  of  18,052,  and  H.  S.  Conlon, 
advertising  manager  of  the  Grand  Rap- 
ids (Mich.)  Press  with  a  circulation  of 
79.800  in  a  city  of  137.000  were  asked 
to  give  their  opinions  on  the  situation. 

These  expressions  arc  valuable  since 
they  arc  written  by  men  on  the  firing 
lines  out  in  the  middle  west  in  one  of 
the  smaller  cities  and  in  the  other  case  in 
one  of  the  larger  towns  further  west. 
As  has  been  pointed  out  on  this  page 
in  Rmtor  &  Publishes  before,  it  is  easy 
for  resolutions  to  lie  passed  at  a  dinner 
table  in  New  York  or  Chicago,  but  when 
it  comes  to  making  the  wish  a  fact,  it 
can't  always  work  out  in  the  ideal  way. 

There  are  many  sides  to  the  question. 
Yet  agency  men  should  realize  that  the 
average  newspaper  publisher  does  not 
hold  the  advertising  agency  in  the  high 
esteem  that  the  agency  thinks  he  should. 
It  is  not  the  purpose  of  this  article  to 
go  into  that,  but  merely  to  put 
agency  men  and  larger  newspaper 
lishers  the  view  of  the  smaller 
paper  publishers. 

Hoyt  F.  Boylan,  writes: 

"I  hardly  see  where  papers  that  have 
a  differential  in  these  two  rates  could  at 
this  time  equalize  the  two,  either  up 
or  down,  on  local  or  foreign.  This 
is  certainly  no  time  to  raise,  neither  is 
it  a  time  to  decrease  them.  It's  a  pe- 
riod  of   'sit   still  and  don't   rock  the 


"As  m  decreasing  rates,  we  are  not 
considering  that  at  all.  nor  will  we  con- 
sider it  in  the  future.  If  we  had  been 
able  to  advance  rates  during  the  war  in 
comparison  with  the  advance  of  other 
commodities,  and  things  came  down 
with  us  as  they  have  in  other  lines  it 
might  be  different. 

"The  writer  has  been  in  grocery, 
clothing  and  dry  good's  stores  during  the 
riling  market  and  seen  goods  on  the 
shrives  being  marked  up  on  the  receipt 
of  a  quotation  of  advance  in  price,  and 
has  Ten  the  remainder  of  these  .amc 
gM.«ls  being  marked  up  the  next  >veck. 
and  the  next  and  the  next  and  so  nn. 

"Then  I  have  <ecn  new  goods  coming 
in.  placed  nn  the  shelves,  priced  at  the 
last  highest  quotation,  but  ujkmi  inspec- 
tion n"ticed  that  package  or  canned 
goods,  when  in  cans,  had  Ix'en  reduced 
in  size  from  10  In  25  |»er  rent,  while  in 
sboes  and  dry  goods  the  quality  had 
Wen  reduced  to  offset  where  the  siic 
O  lild  Ml  be  reduced. 


"The  newspaper,  on  the 
was  unable  to  increase  its  rates  any- 
where near  in  proportion  to  the  advance 
of  the  white  paper,  ink.  etc.,  it  must  buy. 
and  the  increased  salaries  it  was  forced 
to  pay.  Taking  all  the  papers  combined 
in  the  United  States  I  doubt  if  they  on 
an  average  raised  their  rates  more  than 
twice  during  the  rocket  price  period. 
The  newspaper  did  not  reduce  it*  size, 
but  increased  it.  It  did  not  reduce  its 
circulation,  but  increased  it.  It  did  not 
reduce  its  quality,  but  gave  more  than 
ever  before  in  the  way  of  added  news 
and  service. 

Cannot  Adjust  Rates  Now 

"I  believe  the  difference  tn  rates  has 
been  brought  on,  to  a  certain  extent  by 
the  agency  himself.  First  the  local  ad- 
vertiser is  not  constantly  hammering  for 
free  publicity,  while  with  every  con- 
tract sent  in  from  an  advertising  agency 
there  is  a  demand  for  free  space  and 
this  demand  is  repeatedly  made  through 
the  year. 

"Another  trouble  is  that  of  position. 
Regardless  of  the  position  given,  the 
agency  complains.  Just  recently  one 
agent  threatened  to  withdraw  a  contract 
unless  we  gave  him  better  position.  In 
going  back  over  the  file*  for  the  month 
he  complained,  we  found  during  the  en- 
tire month  this  advertisement  had  cither 
been  at  the  top  of  the  page  or  with  one 
column  of  reading  top  and  along  side 
every  time  except  two.  We  informed 
this  agency  if  he  was  dissatisfied  with 
the  positions  we  were  giving,  we  would 
gladly  release  hir 


ing  a  time  when  the  cost  of  paper  and 
materials  assumed  such  unheard  of 
prices,  it  would  be  practically  impossi- 
ble to  attempt  further  rate  adjustments 
under  existing  conditions. 

"It  would  require  boldness  akin  to 
possible  business  suicide  fur  publishers 
genrrally  tn  attempt  further  advances  in 
local  rates  under  present  conditions, 
though  production  costs  have  shown 
little  appreciable  decline  except  in  the 
one  item  of  print  paper,  which  of  itself 
still  stands  at  22  per  cent  above  last 
year's  contract  prices. 

"F.liminating  print  paper  entirely,  the 
operating  expenses  of  our  business  still 
show  an  average  increase  on  the  first 
quarter  nf  1921,  equivalent  to  23  per 
cent.  Practically  all  of  these  items,  in- 
cluding salaries,  wages,  freight,  post- 
age, express,  editorial,  etc..  are  impos- 
sible of  reduction  and  will  exist  on 
present  standards  for  an  indefinite  pe- 
riod. The  production  cost  per  inch  of 
advertising  is  alarming  in  its  proportion 
of  increase  as  compared  to  the  average 
increase  from  circulation  and  advertis- 
ing, even  under  existing  rates. 

Sound  Business  Principles 

"The  advantage  afforded  some  local 
advertisers  in  a  differential  in  their  fa- 


all  advertisers  \  for  the  same  service- 


Few  local  firms  refuse  to  pay  <heir 
bills  on  account  of  some  little  error  in 
the  advertisement  where  it  does  not 
effect  the  pulling  power  of  the  adver- 
tisement. This  seems  to  be  the  agencies' 
toe-hold.  We  have  now  in  dispute  a 
56-inch  advertisement  which  an  agency 
refuses  to  pay  for  because  of  the  omis- 
sion a  6  point  cut-off  rule. 

"Another  agency  sends  in  15  adver- 
tisements to  a  paint  store  here,  one  run 
each  week,  and  writes  the  local  dealer 
that  if  the  agency  sent  the  copy  direct 
tn  us  we  would  give  him  a  commission 
of  15  per  cent,  so  the  dealer  was  in- 
structed to  demand  the  15  per  cent  for 
himself. 

'These  things  that  the  agencies  do. 
and  the  biggest  in  the  country  are  among 
them,  make  the  publisher.  I  believe,  feel 
that  he  must  get  more  fnr  his  foreign 
advertising  than  for  the  local." 

Conlon  An.si.vzks  Situation 

H.  S.  Conlon  writes: 

"We  dn  not  consider  it  advisable  to 
make  any  rate  adjustment  at  this  time 
in  our  local  firld,  either  to  increase  or 
decrease  rates,  in  order  to  meet  a  ques- 
tion which  lias  been  raised  and  which 
does  not  take  into  consideration  the 
productive  costs  of  our  business.  Nor 
would  it  be  possible  for  us  tn  lower  our 
foreign  rate. 

"The  ■ccciiMm  which  forced  pub- 
lishers generally  to  successive  changes 
of  rate  during  the  last  two  years  may 
have  Nil  some  few  publishers  to  adopt 
extravagant  rates  but  to  the  rank  and 
file  of  publishers  who  only  established 
rates  tn  protect  their  business  and  took 
serious  losses  on  exiiting  contract?  dur- 


business  principles.  The  value  of  local 
contracts  for  specified  space  on  stated 
days  throughout  the  year,  offers  pub- 
lishers an  assurance  of  steady  advertis- 
ing and  merits  recognition  in  the  matter 
of  rate.  With  but  few  notable  excep- 
tions, foreign  advertising  is  seasonal 
copy,  to  be  handled  by  the  publisher  as 
a  part  of  his  peak  load  and  produced 
at  the  maximum  of  expense. 

"The  much  larger  volume  of  local 
copy  on  a  steady  basts  helps  to  keep 
down  production  cost  and  makes  pos- 
sible a  national  rate  which  is  generally 
most  favorable  in  comparison  with  costs 
of  national  advertising  in  any  other 
kind  of  medium.  The  possibility  also 
afforded  national  advertisers  through 
proper  distribution,  to  avail  themselves 
of  practically  the  entire  circulation  value 
of  a  publication,  is  a  strong  advantage 
not  enjoyed  by  the  local  advertiser  who 
is  restricted  in  sales  possibilities  to  the 
recognized  trading  radius  of  the  medium 
which  perhaps  more  frequently  than  not 
represents  but  little  more  than  two- 
thirds  of  a  paper's  circulation. 

Advantage  or  Local  Corr 

"Considering  the  advantage  accruing 
to  publishers  from  steady  local  copy 
and  the  handicap  of  the  local  advertiser 
in  realizing  on  much  less  than  the  full 
circulation  of  a  newspaper,  the  propor- 
tionate differential  favorable  to  the  lo- 
cal advertiser  is  not  unfair  tn  the  agency 
or  national  advertiser  and  should  not 
be  considered  prejudicial  tn  his  interests 
when  the  publisher  properly  co-operates 
to  protect  the  agency  against  the  abuse 
of  the  local  rate." 

The  executive  of  a  large  newspaper 
published  in  a  large  city  who  does  not 
waul  to  be  quoted  takes  the  other  side 
of  the  argument  throughout.  He  main- 
tains that  there  should  lie  only  one  rate, 
but  that  there  would  be  difficulty  in 
coming  to  a  one-rate  basis  at  once. 

In  defense  of  the  smaller  paper  it 
should  be  pointed  out  that  no  considera- 
tion i-  la'scn  in  this  statement  of  the 
fact  that  in  addition  to  giving  a  15  per 
cent  and  a  2  per  cent  discount  to  the 
advertising  agency  on  foreign  husincss 
which  newspapers  pay  from  10  per  cent 
to  25  (>er  cent  to  their  foreign  repre- 
sentatives for  handling  foreign  busi- 
ness.   Here  is  in  part  his  statement: 

"For  many  years  I  have  advocated  the 
sale  of  newspaper  advertising  on  a 
commodity  basis,  with  the  same  price  tn 


"1  am  glad  to  see  the  I  _ 
subject  taken  up  by  the  advertising 
agents  and  newspaper  representative? 
generally,  for  I  believe  that  the  i 
of  the  principle  will  make  for  more 
vertising  for  the  newspapers. 

"I  sincerely  believe  that 
way  for  a  newspaper  to  get  on  a  i 
modify  basis  will  be  for  them  to  estab- 
lish local  gross  and  net  rate  as  near  a? 
possible  to  the  foreign  gross  rate.  In 
establishing  this  rate,  they  should  go  to 
their  larger  local  advertisers — for  ex- 
ample those  using  upwards  of  30.000 
lines  a  year— and  give  them  the  benefit 
of  the  agents'  commission  and  cash  dis- 
count provided  they  pay  their  bills  on 
the  15th  of  the  following  month. 

"Then  the  newspapers  can  put  the  men 
now  rendering  service  to  local  adver- 
tisers on  the  basis  of  agents,  provided 
they  are  entitled  to  recognition  through 
financial  strength  or  genuine  service- 
ability. From  my  experience,  running 
over  many  years,  I  believe  that  it  will 
take  some  time  if  not  a  year  or  two, 
for  the  average  newspaper  to  gradually 
establish  the  commodity  basis.  But  I 
believe  that  when  it  it  once  established, 
the  effect  will  be  to 
slightly  local  net  rates  and  to 
slightly 


Base  Rates  oh  Cost 

"The  basic  idea  behind  my  advocacy 
of  the  commodity  basis  has  been  to  edu- 
cate publishers  to  bast  their  entire  busi- 
ness on  a  net  rate  and  to  dismiss  from 
consideration  as  a  cost  tht  item  of  com- 
mission to  agents. 

"If  we  are  once  brought  to  see  the 
thing  iu  this  way,  we  no  longer  incline 
to  worry  regarding  the  matter  of  com- 
mission or  brokerage  allowance.  I  sin- 
cerely believe  that  if  a|I  of  the  news- 
papers would  gradually  readjust  this 
phase  of  their  business  through  the  ac- 
tivities of  the  local  agents  and  service 
men  in  cities  throughout  the  country'. 

per  cent  more 
tht  newspapers.' 


general  advertising  in 


Miller  Signs  Two  prssu  Bill. 

Governor  Miller  of  New  York  has 
signed  the  hill  of  Senator  Wiswall  of 
Albany  requiring  the  publication  of  all 
notices  and  other  matter  of  any  slate 
department,  offices  or  commission  in  the 
official  state  paper,  which  is  now  the 
Albany  Evening  Journat,  owned  by  Wil- 
liam Barnes.  Another  bill  given  execu. 
tive  approval  is  the  bill  of  Assembly- 
woman Marguerite  L.  Smith  of  New 
York,  permitting  women  proofreaders 
to  work  later  than  10  o'clock  at  night. 
The  measure  was  fought  in  both  houses 
by  trades-union  or—- 


Rceaivor  for  Cborloa  City  Now* 

Charles  R.  Nhincsmitli  has  beer, 
named  receiver  for  the  Charles  City  (Ia"i 
Daily  News  plant,  purchased  by  the 
Farmers  Publishing  Company  (mm  him 
six  months  ago.  It  is  claimed  the  com- 
pany owes  Rhinesmith  $23000,  Rhint- 
smith  asks  $12,000  damages  besides  pos- 
session of  the  plant.  He  will  discontinue 
publication  of  the  Daily  News,  which 
was  bom  November  I.  1920,  a?  a  Farm- 
ers paper  with  the  purple  of  becoming 
a  state  nr  national  publication. 

Suspension  of  the  Daily  News,  leave' 
the  Charles  City  Press  in  control  of  the 
field.   

Newport  Mm  78  Year*  Old 

The  Newport  (R.  I.)  Daily  News  on 
May  4.  issued  a  special  edition  in  honor 
of  its  75th  anniversary. 
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A  N.  A.  WILL  EMPLOY 
NEWSPAPERS  MORE 


Wirr  Company;   I"    F.   Brawn.   E.   F.  Cajriey. 
A   H   Brrw.M,  J  C,  "~ 
H.r.iH  Met). 


Men  Who  Spant  80  Par  Cant  of  Uil 
Year's  Appropri»tioM 


Brntlry,  Dupunt  Comranr: 
H  Mi-t>.  Hfowt,  Cur.ma  Typewriter  Cnm- 
;  H.  C  Bur.ley.  Murphy  Varnish  Com- 
pany: k.  S.  Butter.  I'  S.  RuWxr  Company. 
W.  S.  Campbell.  Scott  I'aptr  r.,mp.my ;  W.  T 
Scollar.  C  W  Carrijon.  Ijilr  woo.)  Fji«uic 
c ompany;  Mi.»  Ida  Clark.  Srotl  Bo«« 


Saaaion 

By  John  F.  Ruimono 

An..\KTtc  City.  May  12.— The  Xsso- 
iatwn  of  National  rVdvtrtttCT]  opfncil 
i>  -fmi-jniuis!  meeting  litre  this  morti- 
tiK  M  discuss  means  of  fitting  ailvjrlii- 
1 1^  into  marketing  to  better  advantage 

r  the  next  half  year.  About  150  were 
irrsritt  at  the  ripening  sessions,  inrlud- 
ng  on;  Canadian,  Mia*  Florence  E. 
"lotwnrthy,  Secretary-Treasurer  of  the 
\s>-ociatioii  of  Canadian  Advertisers, 

An  optimistic  picture  of  better  lusi- 
icss  conditions  in  the  near  future  wu 
•aimed  by  E.  C.  Brock-n.-ycr,  Washing- 
■  n  counsel  of  the  A  X.  A-  He  ?aid 
be  agreement  of  (k-rmany  to  pay  full 
car  indemnities  to  the  Alliei  is  going  to 
)eneht  th.'  United  States  as  well  as  the 
European  (.'nun!  r its. 

Newspaper  advertising  received  more 
mention  in  the  discussion  than  ev:r 
icforc  at  an  A.  N.  A.  meeting.  Pres- 
dent  Mont.  H.  Wright  told  EniTon  & 
rVBListtrst  that  the  .*>  members  of  the 
i»-  eiation  last  year  spent  J2t».0(X).O0O 
n  advertising,  or  80  per  cent  nf  all  the 
lioney  in  national  advertising  in  Amer- 
i-a.  The  capitalisation  of  A.  N.  A. 
nemhership  concerns  totals  $6,000,000.- 
MO.  He  predicted  that  A.  N.  A.  mem- 
ier«  will  use  more  newspaper  advertis- 
ng  sjnee  within  the  next  year  than  ever 
nrfore. 

A  telegram  was  read  from  Charl.-s 
Miller.  President  of  the  National  Asso- 
i.ition  of  Newspaper  Executives,  wish- 
ug  the  A.  N.  A.  convention  success  and 
hledgklg  to  it  the  co-opcratinn  of  the 
V  A,  N.  E.  in  solving  advertising  prob- 
ers of  the  day.  Mr,  Miller  invited 
he  A.  N.  A  to  hold  a  joint  meeting  with 
he  N.  A.  N.  E.  in  Atlanta,  during  the 
\.  A.  C.  \V.  annual  convention 

I'.  L.  Thompson  of  the  Western  Elec- 
ric  Company  gave  a  splendid  talk  on 
"Co-operative  Advertising  Campaigns," 
He  showed  how  to  us.-  newspaper  and 
Magazines  together  f  >r  advertising  so 
l-.-it  the  rc>ults  link  up.  He  adv.jcated 
isinij  magaimc  space  for  good  will  ad 
rertinng  ami  lucking  it  up  strongly 
A-ith  local  newspaper  copy  to  ga  the 
■ales. 

J.  I..  Sanger,  trade  investigator  of  the 
Jeparimcm  of  Commerce,  spoke  at  the 
•xport  session  tonight  on  th*.-  results  of 
'is  recent  trip  t  >  China  and  Japan.  Dr. 
Trhyi  Hsich.  managing  director  of  the 
_'hine»r  Bureau  of  Information  in  New 
lurk,  will  speak  on  trade  |>is*ibilities 

0  Cliina  tomorrow  nmrning.  Th:  other 
o.'cakrrx  today  wrr*  C'arence  Xolile  of 
lie  General  Firepru  fr-g  Corn  -any.  who 
.  1<I  how  he  suc.ceilnl  in  s.-lli'-g  d  nlcrs 
n  smaller  suae  in  :h-  Saturday  Fven- 
ng  Post  and  the  Literary  Digest;  H  S. 
laniels  of  the  Pun  Motor  Car  Corn- 
iany.  and  C.  W.  Dcardcn  M  tli  •  Sirath- 
nore  Paper  Coimi.l,'  mi  "Ccncral  Sales 
md  Advertising  PI  ins."  a  tec'inical  talk 
llo'irated  t.y  iteKU|  tic  n  views. 

Those  regi-'ercl  at  t'lr  opening  ses- 
sion were: 

William  B.  Ak'n.  Cot*  Krniiitta  foaftnany: 
*.  C.  Andrews.  VVitlaM  Muraar  Hatlrsy  Corn 
■any:  A  A.  At:ho-.r.  \V  H,  Dawton.  Atlas 
■•■w.lrr  Comrsini  :  B   B  Aftca.  Amoitss  Slrel 

1  Wire  Companr:  S  C  Bi  r.  S  C.  Brralunu. 
■Instil  it  Pi  re  Company:  l>  lUM-rin.  Si»wH» 
ilauMfaaJSM jaj  C'lriianyi  lohis  S.  Barlow.  Strm 
Otcl'iai   Araa*   l*  :-i|.any ;  n  itnn   Bite*.   H  O 

:  I"  F  Britiu-:',  K  S,  Pafkrr,  ParVrr  Prn 
•■.nipanj;  U  L  Berry.  II  O  Willmr  a  Soaa. 
ii  l  .  Wt.  G.  Blabrr.  Caner  While  Lead  i  Om 
•jiiy:  C.  I„  Boaroin.  Standard  Oil  l^mpany. 
J.  Bi>yer.  Smiiri.  Kline  i  French  l"<>«npar.y. 
C.  Brekmayer,  A  N  A  Wa^hmtt-n  rep- 
e;    O     A     Brork.    K.yM.me    Steel  k 


»»  -    .1,    <_iiiu|iucii ,   ^t.'-iii    I  ak'i    ■  'innMUT  ,    h  .  • 

ScoUr.  C  W.  Carri»on,  IjiIkw.^-.  Kn| in*cr. i»« 

Cinr;  Mi<»  Id*  CUrlc.  Sr»H  *  Bo-m»?;  C 
_l»rV.  Robbin.  &  My*Ti;  )  I.  (lurk,  N* 
tinnnl  RjTik  nf  r.vsnmrrrtr .  K»brtt  L'li-k.  Jr  . 
tVlTnlmm   Trcn  Wiiti,  C.^ptriy.   K.   H  CoJr. 

Hilln  Rmihrr*  Catatpt^fi  C  C.  C»wt.nT"r.  Alum- 
tn am  ("..tikmir  t'ii-ii»,t  l.^npany;  S.  E  CoTiy- 
b»?*r»,  L  C.  McCarthy.  ]|.  B.  Gate*.  ArmMr'trn 
(.  ■jili  t  c-mi«inj  ;  R.  M  C-kjivt.  aVnuriran  S.1I1-* 
B-.uk  Company;  W.  E  Bl.-lg-tt.  B  F  \V«.mI. 
Aolicar  C:iTip«ny;  H.  S.  D»nirl».  Dnrt  M.>l.*t 
Car  C..roj*a«)r 

A  I..  Drwir,  Jr  .  Wrlch  <.T«l»ft  Juirc  <"nm- 
(•any;  R  V  Frllnir*,  A<itlrr«>»t(Tat>^  ("->n.,i*isiy  1 
Ure,  S.  Kr»wlrr.  (til (at c  k  Ca.;  F.  H  <Mir, 
(;nte-T»l  Bmwu  r.iuiimtiy;  I-  w.  Gillette. 
>U*it!i4ti  KuJak  Ci_.rap«By.  Jnhn  L.  G.v?n.  ('. 
F  Oiltn^r.  II.  J.  Hrin*  <*uiup»ny;  F.  B.  Grid- 
ley.  AmrTisc»n  La  Frante  Fire  Engine  Comf-any: 
A  D.  Gui'<n,  National  Aniline  k  CtiTnical 
("■■■mparty;  V.  S  Greennfr ld«f,  N.  iV.  Tmtl«*. 
H.  R--*>»Tt«.  HfTmVi  Powder  r«mpany:  Ed- 
ward T,  Hall,  Ralitm  I'wnrv*  Crvtnpany;  H.  J. 
H»nna.  J<ihn  l.tm  *  Cn. ;  O  C,  Ham,  X»- 
tiiieial  l^rad  ('nmpwriy:  R:  C-alrert.  Haw..  BakeT- 
Vawtfr  t'.*»|iany;  (.rorite  D.  Jnknaoii,  Jolin- 
»•  -u  at  ItihnBiMi,  K.  B.  Jubtiiitra,  Sundard  \'ar 
nUb  Wjrka;  II.  W.  K*rt.  Naunnal  Cull  ReK 
t*ter  Cotnpsny;  ).  J.  Keitb,  Altorfer  Bf other. 
f  imiany:   Aiutm   Kilhara.   Bird   &    Son  Co.. 

Inc. 

Gordon  W.  KinRtbury.  Diamond  Cry*t»l  Salt 
Company:  V  C.  I^ffel.  Oic«o  Mill  A  Lunaber 
r,im|uny;  B.  T-ichtrrherf,  .Alexander  llamill'jn 
[natimte:  N  R  Mm,  Am<--Strop  Safety  R«ir 
romiiany;  W,  F.  Mair.  Ameriran  IrnnirtB  Ma 
ihme  Ciimtiany;  Genrrr  M  Mar»halK  Warner 
Bi-tik.  CsMnpaBy.,  Inc.;  H.  B  Mathrwm,  5  W. 
Strati'  C11.;  Norman  O.  Mick.  Burrmigbt)  A<id- 
ini  Mi€>nnr  Tiynpany:  Mark  Krll.»ta,  A 
ReileT.  RerritaRtun  Typewriter  CoMptmy;  W. 
P.  Mill..  Moore  Puih  Fin  Crapw;  Milter 
Mtip-tnn,  Hs»ver  Sucti-»ri  S»«p<T  Company; 
F.  W  McFJn>y.  .\lpha  Portland  Cement  Com 
l-nr;  J.  raj,  Newtoo.  Pbnmix  Mutual  Life 
ln«iurancr  ( n«np«ny;  M  H,  N»*wtnn,  White 
CtiKpatty  1  Mini  Anna  Sir*,  Ha.tni.tnn  Watch 
C.roapany  ■  (larknee  W,  Nobir.  4 .metal  Ftre 
Pronng  Comiuny;  T-  F.  Peaver.  Stem  Bbtch 
Company:  J.  C.  Pfeifer,  D.  Appletun  A  LV 

Frederick  W.  Pntue,  WesttnRbuuae  Laanp 
Company;  Robert  E.  Rataiay  American  Writ 
im  PapeT  Company;  D.  R  Ratter.  E.  I  Du- 
t'ont  He  Nrmnsn  ft  Co  ;  R.  B  Savin,  S.  S. 
Wbtle  fompaaj;  Carl  J,  Schwnan,  Hflo  Var- 
nnh  Ciirporatton : ;  \-  A,  5e,lman.  Brarm 
Board  Cumpany;  G.  B.  Sharpr,  Cleveland  Trac- 
tor Company ;  I-  J.  SbuUlnaer,  Xatinnal  MrUl 
Moldin*  Comptaoy.  F.  N.  Sim.  Timkm  Detroit 
.\x1r  Company;  iluih  A  Smith,  Rnaich  ft 
l>*nb  Optical  Company;  W.  G.  Snow,  A.  I* 
aVitvne;.  William  B.  Griffin.  Infer  national  SU 
ver  Company;  A.  M  Stewart.  Thorna*  I^eem 
inr  ft  Cn, ;  W  B.  Stewart.  Jr  .  Oliver  Type 
wTtter  Company;  K.  I.  Sullivan.  Home  Infur- 
atii.-e    !  hi-  p-ii  v. 

John  Sullivan,  sjrerrtary  trvamrer  A.  N.  .\. ; 
Th -.man  T  Sullivan.  TWnmaa  Maddncka  Soni 
CuBDpaRy;  G.  t.yna  Stiamvr,  John  C,  Sw«enev, 
Inlernatkunal  t  nrfetp>»ndit-nce  School •  -  E,  V, 
Syrcher.  Metal    CiWsvtfttetten.    Companr ; 

P  I.  Thomian.  Western  EJectric  (cmpany; 
Tim  Thrift.  American  Multigraph  Sale*  CutB- 
pany;  David  L  Toe*i».  Tofdcia  Brother*  Cn« 
pany;  Sunly  H.  TwiM.  Duplicator  Manvfac 
ttirtng  <'i.mpany;  W.  F.  Und«rwoo*l.  National 
l-»ump  Work-;  H  J.  Winston.  N.  Black  Coon 
pany;  Ml»»  M.  G  Webber  Fi*k  Rti^Her  Tn-r, 
pany;  Walter  U  Wee-4en.  <;*o  W,  Blalwn 
Company;  L.  W.  Wheeloek.  Stephen  F.  Whit 
man  ft  Son;  A.  D  Wetlon,  Continental  and 
•"-.mmercial  National  Bank.  W.  IV  Werhr-tm, 
Pratt  ft  Ijmbrrt.  Inc  ;  Elm*r  T.  Wtble.  Pnu 
hurgb  Ste*l  Company;  Waller  Sill.  Sill  Stuve 
Work*;  K<1  rut  K  Woodr<>w.  Krohn  F«hheitner 
Compsany;  Mnnt  H  Writht.  John  R  5tetv>n 
Company;   Ray   Yuan*,   Stanley  Work* 

J.  Roy  Allen.  Mint  Prmlu<t«  Compony:  I.. 
H.  Bartlett.  ILkatmafi  Ko.Uk  Company;  F..  R. 
Be-H  •!■!.  C  W.  Hun.batn.  Oneida  Community. 
Ltd..  Gay  Bolle.  Chrn-y  Btothsrr.;  W  K  Bur- 
1-^.  Ne «  Ktu  Ian  d  Confectionery  Cnmpan  v  ; 
Charbi  C.  l'ha«r,  Browr.  Cim-rtry;  Via*  F  E 
Cloawsiflhy.  taecre-tary,  AatiK-'ulion  nf  Canadian 
AHvrm»er«;  A  B  4"ule,  Wr*tin«hoii*e  Elec- 
tric InternatKinal  Coanpany;  Fnnb  H.  CnU. 
Peter    llrmUrsxin   at    C  <impo.tiy,    G.    H  Cmfut. 

T.  Jov.  E.  M.  Keller,  NUltory  Hit  Cm 
pany;  C.  W.  Dear  den,  Strathaaore  Paper  Com 
Piny-  G  M.  DavU,  Cleveland  Melal  PrndtKta 
C  .tri'ians ;  Braioerd  Dyer,  Acb>r-«nn  f.raphitr 
Cncnrat*y;  J.  L.  Demovtlle.  I*n*tetl  Dnat;  Coitv 
*-»*•};  Warren  T.  Eastward.  Stti>tntW-K-Ci.rtMin 
Tete'shone  Mat.u1aM«rin«:  Company  ;.  J.  Edward 
Elliott.  M.  F.  -add.  Raybeatoa  C.-mpany;  W. 
.1  Fra-kM-wt.  Hi  >:h  Brcsthera'  TobKCii  Com 
•  vi;  W.  C.  Freeman.  Yawnun  ft  Kibe  M-nu 
t  fiwnna;  Comcany;  F.  P.  Grrt-n.  Fayette  R. 
P'umb.  Inc.;  A.  T.  Hidh,  Detroit  Sled  Prod 
u:  t  Company. 

Mi*  N.  P.  Ltnsdxy,  H.  O.  Wilbur  ft  Son*. 
Inc.:  A.  II.  Lottcha.  Burroiwh*  Addim  Ma 
th  oe  I  -m  si-iy.  S.  D.  Makotiib.  Ainrfica-i  Ea 
pre**  Camrany;  Charle*  K.  Muri^y.  Tetta* 
C  mpany;  I".  E.  McKetit«r.  Timken  Potter 
IWjrr  1  Coajmany;  C  A  Palmer,  l-tvwrance 
I  .-in". 11  >  <,i  N.nth  Attterici;  W.  R.  Pater*  >n. 
Y  i«  m*n  A  Er:-r  Mafialacrunnir  Com^ar>y; 
Carl  F.  PrnyrMft,  R.  I.  du  Po»t  Cumpany;  F. 

it>hiT*  Com|*any;  A.  C 
L  Reiner.  De  Ijval 
Se--,r«»r  Com>iny;  Gr  rge  W.  Riley.  J  .»eph 
&    F*  I**  I'  -m.Mrv;    I     W     Singer.  I>rp»rtment 

of  C  mmef.e.  W.i»hintn»n;  S.  C  Ladnl.  Her- 
bert P.  Saoer.  G  C  S»Kb»eh.  W  G.  C^hrll. 
C  C  Volt.  N.  I,.  Wh.tney.  If  R.  Zimmrrmnn. 
N-itinf.il  Cull  Re»ti«^T  Companv;  Evan*  E.  A. 
Mi-e.  SlMn.lard  Oil  Cmiuny;  Edwin  E.  Tar 
I- r.  C->m»ti<>n  Milk  Pr.  .luct*  Company;  G.  W. 
Yo...Traa<  CnmpMiy ;  R  M.  Water«.  Hen^tcc 
uii-i.tnoit  C.»mt-qr,i  .  ,\d-d.*nn  I..  Win»h.p. 
Nii.ntu.1  Sli.iwmui  Bank  r.l  Ruaton;  K  1^  /i*n 
m  tma  l|.  -r>  Di-*t  Ml  ft  Son*:  II.  A.  \>T- 
r  n  i.  Wild   (  1 


A  Omrlr*.  I".  fe.  Sir 
•'rid.  Tocb  Drothrr*; 


GOOD  ALL  OVER 

WEST 

Virginia 


The  population  of  about 
1.500,000  averages  about 
fifty  persons  to  the  square 
mile. 

The  chief  distributing  and 
newspaper  centers  are  strat- 
egically situated  and  cover 
the  state  with  merchandise 
and  news. 

This  makes  your  selling  and 
advertising  easy  and  cheap. 

These  papers  will  deliver 
your  advertising  message 
and  it's  up  to  you  to  deliver 
the  goods. 
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ILLINOIS 


See  that  this  great  state  is 
put  on  your  advertising  list 
and  kept  there 

Illinois  has  an  area  of  56,665  square  miles.  56,043 
square  miles  being  land  of  which  90.7  per  cent  is  in 
farms  and  most  of  them  under  cultivation. 

Because  of  the  fertility  of  its  soil  the  Stale  has 
ranked  many  years  as  one  of  the  leaders  in  the  volume 
of  its  agricultural  property  and  in  the  gross  annual 
receipts  from  its  agricultural  products. 

While  Illinois  has  generally  been  characterized  as  an 
agricultural  state,  it  has  for  many  years  occupied  a 
leading  position  because  of  the  importance  and  vari- 
ety of  its  manufactured  products. 

Such  a  combination  makes  this  territory  worthy  of 
consideration  in  any  advertising  campaign. 

Use  this  list  of  representative  Illinois  daily  news- 
paper*. 


Rat*  for  Rat*  for 

Circa-  2.500  10.000 

litK.n  Lines  I.inri 

BJoonaington  Pantograph    .  .  .  .  (M)       17.774  .05  .05 

JChirrgo  Nrm(  American  .  -  .  (E)    364.769  .60  .60 

Chicago  Herald-Examiner   (M)    335.331  .55  .55 

Chicago  Herald-Examiner    .  . .  .  (S)    709,966  .75  .75 

{Chicago  Daily  Journal   (E)     116,243  .26  .24 

,lh.  Chicago  Daily  News  (E)    412,020  .65  .65 

Chicago  Evening  Post   (E)      44,021  .25  .12 

**Chica«o  Tribune   (M)     437.156  .70  .70 

••Chicago  Tribune   (S)    711,254  1.00  1.00 

•Lincoln   Courier-Herald  (E)        1.967  .02  .02 

•Molina  Dispatch   (E)        9,899  .04  .04 

••Peoria   Journal-Transcript .  .  (MAE)      29.556  .11  .09 

Pco  ia  5tar   (E)       22,585  .075  .06 

Rock  Island  Argua   (E)        9.174  .04  .04 

•Starling   Caaatt.   (E)        4,790  .03  .03 

Government  Statement*,  April   1,  1921. 
^Publishers'  Statement*. 

{Government  Statement,  October  1,  1920. 
•A.  B.  C.  Puhliahera'  Statement,  April  1,  1921. 
"A.  B.  C.  Publiahera'  Statement,  October   1,  1920. 


NEWS  0 

F  ASSOCIATIONS  AND 

CLUBS 

\Y"!TH  tentative  plans  calling  for 
President  Harding  making  a  trip  to 
the  Pacific  Northwest  and  Alaska  late 
this  lllltmtfr,  the  Washington  State 
Tress  Association  has  invited  the  chief 
executive  to  speak  at  the  annual  enn- 
vcntinti  of  that  organiration  to  lie  held 
at  Mount  Ranier.  The  President,  in  re- 
sponding to  the  invitation,  said  that  if 
he  made  the  trip  he  would  "lie  pleased 
to  consider  the  kind  offer."  The  state 
association  is  withholding  a  definite  date 
for  the  convention  in  the  hope  of  receiv- 
ing some  definite  word  from  the  Fres- 

„l.  nl 


The  Portland  (Me.)  Ad  Club  has  had 
a  membership  gain  of  1.567  per  cent  tlie 
past  year.  Starting  with  a  group  of  six 
persons,  it  has  just  dosed  the  first  year 
of  its  existence  by  passing  the  century 
mark  in  membership.  One  of  the  fea- 
tures of  a  recent  meeting  was  a  grab  hag 
from  which  the  members  drew  presents 
of  all  sorts.  The  mysterious  packages 
were  contributed,  each  member  bringing 
a  gift  for  his  fellow  workers. 

Jesse  Lynch  Williams  was  elected 
president  of  the  Authors,  Artists  and 
Dramatists  League  of  America,  succeed- 
ing Rex  Beach,  last  week.  Other  officers 
are:  Vice-president,  (."banning  Pollock: 
honorary  vice-presidents,  James  Forbes. 
Thomas  J.  Grraghty,  Victor  Herbert, 
\rthur  I.  Keller,  Orson  Lowell  ami  Ida 
M.  Tarbcll:  secretary-treasurer,  Eric 
Schulrr  (re-elected);  executive  commit- 
tee: Gclett  Burgess.  Eugene  Duck.  Ed- 
ward Chihls  Carpenter,  F.  G,  Cooper, 
Owen  David,  C.  B,  Falls,  James  Forbes, 
Dana  Gatlin,  Thomas  J.  Geraghty, 
Cosmo  Hamilton.  Kate  Jordan.  William 
Hamilton  0<bornc.  (."banning  Pollock, 
Luther  Reed.  Albert  T.  Reid,  Arthur 
Somers  Roche,  Tony  Sarg.  J.crny  Scott, 
Walter  D.  Teaguc  and  Maravene 
Thompson. 

William  A.  Thomson,  director  of  the 
Bureau  nf  Advertising  of  the  American 
Newspaper  Publishers'  Association,  ad- 
dressed the  W'oreestrr  (Mass.)  adver- 
tising Ouh  on  "National  Advertising  and 
the  Newspapers." 

An  intrresting  program  has  been  ar- 
ranged for  the  eleventh  annual  conven- 
tion of  the  Associated  Advertising  Clubs 
of  Iowa,  which  » ill  be  held  here  on 
Tuesday.  Wcdnesdav  and  Thursdav. 
Mas  17.  IS.  and  1°  The  list  of  sneakers 
includes  E.  T,  Meredith,  Frank  Alva 
Parsons,  president  of  the  New  York 
School  of  Fine  and  Applied  Arts;  Judge 
Charles  J.  Orhisnn  of  Indianapolis: 
Charles  H.  Macintosh  of  the  Chirag  i 
La  Salle  Extension  University,  whose 
subject  will  1>e  "Building  Goodwill  in 
Business":  J.  R.  Ozana  of  Chicago,  ad- 
vertising manager  of  Carson.  Pierie. 
Scott  and  Company,  and  H  B.  Hull. 
Chicago,  publicity  director  of  the  Illi- 
nois Central  Railroad. 

The  annual  meeting  of  the  Illinois 
Press  Aganciatiori  will  he  held  in  Spring- 
field May  27  ard  28.  The  Southern  Illi- 
nois Editorial  Association,  an  affiliated 
artt^nixati'^n,  will  hold  its  annual  meet- 
ing June  24.  The  program  will  include 
a  sli-amer  trip  on  the  Mississippi  river, 
in  accordance  with  the  custom  of  many 
yars.  At  a  meeting  last  week  al>out 
NO  delegates  were  prrsent  and  dis- 
cii-s-d  the  high  cost  of  print  paper  and 
the  imnnssihilitv  of  reducing  advertising 
rates.  Lieut.  Governor  Fred  Sterling  of 
Rockford.  also  a  ncwsnajicr  publisher, 
was  OfM  of  the  speakers  at  the  meeting. 

The  Printers'  Supply  Salesmen's  Guild 
I  f  Philadelphia  has  been  organizerl  and 
the  following  have  been  elected  officers: 


President,  E  I)  Berry.  Latiston  Mono- 
type Company;  vice-president,  K.  L 
Stevenson,  Chne  Electric  Manufacturing 
Company;  financial  secretary.  M-  at 
Hayes,  Babcock  Printing  Press  Manufac- 
turing  Company;  recording  secretary. 
John  Farnsworth.  printing  machiner. 
treasurer,  Thomas  J.  Curry,  D.  l„  War.l 
Co.  The  above  officers  will  constitute 
the  Board  of  Governors. "with  John  R 
Deal.  John  P.  Deal  &  Company;  F.  A 
Roberts.  Cleveland  Folder  Compare 
Fred  Meinecke.  Charles  Beck  Company 
and  K.  M.  Sull.van.  R.  W.  Hartmtl 
Company. 

L.  L.  Robinson,  editor  of  the  La  Cros«e 
(Kan.l  Republican  was  elected  pri-i- 
dent  of  the  Southwest  Kansas  Repub- 
lican Editorial  Association  at  the  annual 
meeting  at  Hutchinson,  Kan..  Mi|  e 
Ruth  Lyons,  of  the  Sterling  Bulletin. 
elected  vice-president;  Earl  Fickcll, 
Nickersoit  Argosy,  secretary,  and  A.  E 
Duvall,  Hiuchinsi  n.  treasurer.  The  ex- 
ecutive committee  is  composed  of  Earl 
Leedy,  Sedgwick;  C.  H.  Scott,  Hutchm. 
son  News;  Mrs.  Bert  Cornwell.  S: 
John:  Mrs.  lrcd  Uhdell,  Pawnee  Rock 
Herald  and  Mrs.  At  A.  Cochran  Pratt 
Republican.  ,,.  ,  , 

The  American  Association  of  Agricul- 
tural Editors  ttill  hold  their  annual  meet 
ing  at  Columbia.  Mo.,  May  25-27.  the 
last  three  days  of  the  annual  Journalism 
week  at  the  L'niversity  of  Missouri. 

The  Philadelphia  Sporting  Writers" 
Association  held  its  annual  ejection  last 
Sunday  at  the  Hotel  Watjoii,  choosing 
the  following  officers!  President.  T.  V. 
Zickursch;  vice-president,  F.  T  Mc- 
Crarken;  treasurer,  Louis  M.  Gold- 
smith ;  secretary,  Alex  H.  Brooks ; 
board  of  governors,'  J.  C,  Isaniuik.tr. 
S.  C.  Grauley,  Ross  E.  Kanffman.  Mark 
Wilson  and  R.  Q.  Maxwell :,  committee 
on  membership,  F  T.  McCracken.  Wil- 
liam E.  Brandt.  S.  O.  Grauley.  Joseph 
I.alirum  and  Ross  E.  KauiTman.  It  ».is 
decided  to  decorate  the  graves  of  dea  l 
sports  writers  on  May  2°.  the  Sunday 
before  Memorial  Day.  On  June  20.  the 
Association  will  hold  a  dinner 

Annual  elections  of  the  Poor  Richar  I 
Club.  May  16.  promise  to  be  livelier  than 
was  at  first  anticipated.    Since  the  t  rn- 

of  candidates,  which  included  only  one 
nominatirn  for  the  presidency — Irvin  h 
Paschal!,  advertising  manager  of  "The 
Fat  in  Journal" — some  of  lhc  niemU:- 
liave  exercised  their  constitutional  right 
and  by  petition  have  named  two  addi- 
tional candidates—  Bartley  J  Dojle 
president  of  the  Keystone  Publishinj 
Company,  and  John  H.  Cross,  president 
of  tlie  J.  H.  Cross  Advertising  Agency 

During  the  past  few  days  three  new.- 
Sinter  men.  mrmh.rs  of  the  staff  of  the 
Public  Ledger,  were  speakers  at  variiu- 
meelitigs  and  luncheons  i:t  Philadelphia 
Frederick  \\  illiam  Wile,  one  of  tlie 
Ledger's  Washington  correspondent*, 
spoke  on  "America's  Industrial  Relations 
with  Great  Britain"  before  the  members 
of  the  Kiwanis  Club.  "Safety— Every 
Man's  Problem"  was  the  subject  of  a 
talk  given  by  Richard  Spillane.  editor  "f 
the  Business  News  Section  of  tlie  Pul  li 
Ledger,  at  the  April  meeting  of  the 
Philadelphia  Safety  Council.  Col  Gere 
Nox  McCain,  special  correspondent 
the  Bvcidng  Public  l-edgcr.  talked  to  the 
mcniKrs  of  the  Rotary  Club 

Members  of  the  Poor  Richard  Club 
held  their  annual  outing  last  Wednrs 
day  at  the  Philadelphia  Country  Ouh 
One  of  the  big  features  was  the  ba-r- 
bail  game  hetisctn  the  Poor  Dicks  ami 
the  I  amar  Alleys.  Victory  went  10 
the  Poor  Dicks  by  the  score  of  25  to  21 
J.  W.  Simpson  won  the  golf  match  »■  I 
the  lU.tlcy  J.  Doyle  trophy. 
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FORUM  OF  FEMININE  FRATERNITY  OF 
FOURTH  ESTATERS 

Conducted  by  MILDRED  E.  PHI!  MPS 


E»lT0iiju,  Note:    The  ilirectnr  of  this  ciilunm  in  Kiiitgs  &  m:i»  is 

editor  of  the  Syracuse  <N.  Vj  PuM-SUtuUrtl  Uiu  rinltips  aunailiit**  her  procrorn 
ai  follows:  "F.rrrrone  knows  Ihrrv  #r*  it<-w»|i.{)i-r  wuflscii.  tiut  unless  one  kiuwi 
and  reads  all  ttae  newspapers  in  the  world  tWre's  no  way  of  kiuiwing  who's  who  to 
feminine  new  I  paprrrlom.  Where  is  there  a  better  lilacs  to  learn  tttiu)  in  Use  biggest 
and  besH  newspaper  magarme  publishes)  >  I  hnpe  la  make  this  column  the  most  popular 
and  unusual  of  Its  kind.  It  will  be  puTrlr  »  nrw.psper  srnmasi's  featute  all  masculine 
members  of  the  fourth  estate  being  excluded  Of  euBrsr,  unlr..  Mr  one  happens 
so  write  something  unttsuaUy  clever,  then  in  p.riariit  we  shall  allow  litem  to  have 
their  hllle  aav. 


Mtu 


>  E  l1>ut4.i»» 


I")ID  you  notice  at  the  A.  N.  P.  A. 
*^  Convention  that  Western  newspaper 
women  were  as  plentiful  as  bald-headed 
editors,  and  East- 
ern Ftminine 
Fourth  Estaters 
were  very  much 
in  the  minority? 

»    •  • 
r  \VR  chivalrous 

editors  have 
been  telling  us 
since  Eve  start- 
ed women  in  the 
game  by  writing 
the  dinner  menu 
on  a  rock  to 
tempt  the  home- 
coming appetite 
of  Adam,  that  make-up  isn't  a  woman's 
job.  Some  of  them  had  better  walk  up 
r-'ifth  avenue-  -nr  even  Main  street— 
n.ith  their  eyes  open.  They'll  find  it  has 
out-grown  the  requirements  of  a  job 
and  is  fast  approaching  a  fine  art. 
.    .  . 

CPKAKING  seriously  of  make-up, 
which  is  concerned  with  ems.  files, 
"coluyms,"  and  composing-room  what- 
not, we  want  to  call  your  attention  to 
a  sister  of  nurs,  Katherine  Durand,  of 
t!ie  Canaudaiguu  News,  We  wandered 
into  the  office  the  other  day.  inquired 
for  -the  editor,''  ami  Katherine  bobbed 
up.  She  was  bobbing  up  and  down  most 
of  (he  lime  we  spent  talking  to  her.  or 
rather  spent  listening  to  and  watching 
this  bright  little  newspaper  woman.  She 
was  without  uueslion  the 
there.    She's  I  comer. 


o 


N'E  of  these  days  Bessie 
going   to  answer  to  our 


call 


One  adamant  publisher  made  it  per- 
fectly clear  to  his  feminine  helper  on  a 
flourishing  daily  "somewhere  in  news- 
paperdom"  that  he  would  not  object  at 
all.  should  she  care  to  write  something 
about  HIS  newspaper  for  the  "col- 
uvmn."  In  fact,  he  told  her  that  in 
payment  for  giving  HIS  newspaper 
some  very  free  advertising  she  would 
be  allowed  to  powder  her  nose  in  the 
future  without  scowls  and  molestation. 

He  added,  incidentally,  that  he  wanted 
to  see  her  talent*,  which  HE  had  de- 


"he- 


JWRS.  Mary  I..  Parsons,  who  has  been 
writing  under  the  nom-dc-plume  nf 
Edith  Cornwall  for  the  past  twenty-one 
years,  dropped  in  to  say  "Greetings"  to 
the  Eitt7o«  &  I'i'busheh  family  last 
week. 

Mrs.  Parsons  surprised  lis  by  express- 
ing her  intention  of  leaving  her  post  of 
duly,  ihe  Syracuse  Herald,  in  order  to 
open  a  news  and  feature  agency  of  her 
own  in  Syracuse. 

Mrs.  Parsons  has  had  one  of  the  most 
interc<ting  newspaper  careers  of  any  one 
in  our  midst.  After  traveling  on  the 
continent,  living  in  the  Latin  quarter  nf 
Parts,  and  in  lodgings  in  London,  she 
tame  home  and  went  to  «  ork  as  the  first 
feature  writer  for  the  Syracuse  Herald, 
under  Arthur  Jenkins,  publisher.  Her 
first  assignment  was  to  adorn  herself 
like  unto  a  hop-picker,  go  to  the  hop. 
fields,  live  there  for  a  week,  and  then 
write  her  experiences.  This  was  con- 
sidered a  tremendously  radical  assign- 
ment in  those  days. 
•"Edith  Cornwall"  enjoys  the  unique 
of    basing    covered  more 


copy."    Ilcssic  is  having  a  remarkable   Imir(|cP  tria|s  th;ln  anv  „,(,„  ncW5p;lpcr 


experience  in  China  finding  out  whether 
Chinamen  prefer  chow  mein  to  caviar, 
and  still  intend  to  convert  the  heathen 
American.  Bessie  is  writing  it  for  the 
Worcester  (Mass  )  Telegram. 

•  •  • 

H'l  are  on  the  trail  of  America's  old- 
est living  newspaper  woman.  We 
know  she  could  tell  us  a  remarkable 
story  of  .the  progress  of  newspaper  wo- 
men since  she  wrote  her  first  story  Wc 
newspaper  girls  of  1921  sometimes  do 
not  realize  what  a  tremendous  debt  we 
owe  our  pioneer  sisters  in  the  game. 

•  ♦  ♦ 

OIGARDING  newspaper  lore,  girls. 

ltow  Imig  since  you  read  "Martin 
Chuzjlewit"  by  the  amiable  Dirkens?  I 
wa*  browsing  around  our  dusty  book- 
case the  other  day  and  happened  upon 
that  fascinating  satire  about  the  New 
York  Sewer  and  the  New  York 
Rowdy  Journal,  with  its  rakish  factotum 
Colonel  Diver.  Take  a  peep  at  it— just 
as  one  newspaper  person  to  another.  I 
predict  you'll  find  it  more  fascinating 
than  you  did  on  that  long-ago  rainy  day 
when  Dickens  was  prescribed  as  a  tonic 
for  the  "shut-in," 

•  a  • 

DKCAUSE  we  faithfully  promised  to 
omit  the  rame  of  the  sender  we  arc 
limbic  to  give  the  source  of  the  follow- 
ing story: 


woman  in  the  East.  She  covered  all 
the  Thaw  trials,  as  well  as  the  famuus 
Chester  Gillette  and  DeSaulles  trials 
She  was  the  only  newspaper  woman  as- 
signed tn  the  Barnes-Roosevelt  trial,  as 
an  understanding  of  such  technical  pro- 
cedure was  supposed  to  be  outside  the 
"lucid  gone  of  intelligence"  of  the  aver- 
age woman.  She  secured  big  scoops 
through  her  cleverness  in  managing 
"Mother  Jones"  during  the  miner's 
strike  in  Scrnnton,  Pa. 

Although  it  is  generally  believed  that 
-■  uiv !  know Irdiic  .  i  pi iliti and  III 
understanding  of  music  and  drama  take 
quite  a  different  set  of  brains.  Mrs. 
Parsons  is  one  of  Die  best  known  music 
and  dramatic  critics  in  the  state. 

She  deserves  great  success  in  her 
new  venture,  and  we  all  wish  her  well. 


|NE  of  our  eminent  citizens  referred 
to  the  press  the  other  day  as  "the 
hand  maiden  of  art."  Wc  have  been 
wondering  ever  since  whether  or  not  he 
was  trying  to  make  us  understand  that 
we  supplied  the  little  finger  movement 
to  the  hand.  If  that  lie  trite,  it  must 
he  noted  that  there  were  practically  no 
amputations  "when  Johnny  came  march- 
ing home."         »    ,  « 

WHAT  EVERY  NEWSPAPER 
WOMAN  KNOWS 
— What  rsery  woman  knows— 


WISCONSIN 


Grows  great  crops:  banks  huge 
incomes  and  it  leads  all  the 
states  except  one  in  the  manu- 
facture of  machinery  and  imple- 
ments to  make  such  agriculture 
possible. 

Wisconsin  is  the  home  own- 
ing territory,  more  than 
three-fifths  of  the  families 
own  their  own  homes. 

Your  advertisement  in 
these  papers  will  carry  the 
story  of  your  merchandise 
to  the  largest  percentage  of 
home  owning  families  in 
the  United  States.  The 
families  are  here,  and  the 
homes  and  the  money  and 
the  newspapers.  AH  de- 
pends on  your  advertising 
message. 


.(E)  7,9  IS 

••Balort  News   (E)  7,814 

E.u   Chair.  l.e.d«--Tew.fr»m  (MEAS)  8,603 

•Fond  do  Lac  Reporter  (E)  S.S38 

» Green  Bay  P»h  Ca»ttB  (E)  10.183 

Kenosha  New*  (E)  5,858 

La  Crow.  Tribune  and  LeatW-Prwu  .  1 1  4  5)  12,423 

Madison  (Wis.)  Stata  Journal  (EAS)  15,119 

If  Milwaukee  Journal   (E)  115,279 

UMOwaultM  Journal   (S)  92,769 

Milwaukee  Sentinel   (MAE)  76.611 

Milwaukee  Sentinel    .  .  (S)  74,398 

Raciu.  JourneJ-New.   (E)  8.113 

•Superior  Telegram   (E)  17.973 

(WU.)  Sunday  Timet  (S) 

April  1,  1921. 

•A.  B.  C.  Publisher.'  Statement,  April  1,  1921. 
ttPubliah.™-  Statement,  April  1,  1921. 
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NEW  ORLEANS 
HAS  60,000  HOMES 


•Nfut  (Drlrana 
Jpuniiag  Stairs 

guaranteed  to  reach 

55,000 

New  Orleans  Home* 

May  15-May  22-May  29 
!  BKARD  RATI  ID  MAY 


TIMES 


Few  rum- (II  mmr)- 
TREHTON 

JERSEY 


A  Food  Medium 

Even  during  tha  p«at  tummar  four  food 
pagea —  and  mor* — the  etxe  of  our 
regular  weakly  Th»reday  food  feature — 
winner 


edey,  Mualc  Pago. 
26,649.         Mambw  A.  B.  C. 

KELLY -SMITH  CO. 


Now  York 


NEW  YORK 
EVENING 

JOURNAL 
has  the  largest 
circulation  of 
any  dairy  i 
paper  in  / 


OF  THE 


The  Chicago  Evening  Poet  led  all  Chi- 
cago evening  newspapers  in  financial 
advertising  for  tht  year  n«  with  • 

total  of  l.M  1,340  agate  lio«,  ticerflM 
iu  ttureu  evening  cosnpelUnr  by  171,170 
agate  irn 

THE  CHICAGO 
EVENING  POST 

Ctlnn't  Clnae  Newspaper 
OF  NEWSPAPERS 


U.  Aagulse-.Th*  largest  city  la  it.  Waal 


r*.  farxat  uWv  timtmtimm  i»  ««•  kv../ 

MEMBER  A.  B.  C. 
Government  Circulation  Statement 
April  1,  1921 

143,067 

It    growi    lust    like    Loa    Angelee-  That 


C.  R.  GOODRICH  ELECTED 
CAROLINA  CHIEF 


C.  R,  Goodrich,  circulation  director  ot 
the  Park  Publications,  Raleigh,  was 
tlected  president  of  the  Carolina  Circu- 
lation Managers'  Association  at  its  meet- 
ing; at  Columbia,  S.  C,  May  6  and  7. 
Other  officers  were  named  a«  follows : 
First  vice-president,  A.  F.  Hallcntine, 
Greenville  (S.  C.)  Piedmont;  second 
-vice-president,  L.  A.  Morris.  Raleigh 
News  anil  Observer:  secretary-treas- 
urer, C.  C.  Council.  Durham  (N.  C.) 
Herald.  Durham  was  chosen  as  the 
next  meeting  place  in  October,  the  exact 
dales  to  be  announced  later. 

Plans  were  perfected  for  the  publica- 
tion of  a  quarterly  bulletin  to  keep  mem- 
bers posted  on  general  circulation  activi- 
ties. It  will  be  published  from  the 
office  of  Secretary  Council  at  Durham. 

Papers  were  read  as  follows  : 

"Beit  Methods  for  Maintaining  antt 
Developing  Circulation  in  Neiiro  Dis- 
tricts," N.  H.  Jones,  Fayetteville  Ob- 
server. 

"At  a  Probable  Sacrifice  of  Circula- 
tion. Should  Newspapers  Attempt  to 
Maintain  100  Per  Cent  Circulation  Col- 
lections?" J.  B  Fisher.  Greenville  News. 

"How  I  Held  My  Circulation  When 
the  Financial  Crisis  Came,"  C.  C  Coun- 
cil. Durham  Herald. 

"Is  the  Paper  That  Has  the  Greatest 
Circulation  Necessarily  the  Best  Adver- 
tising Medium?"  A.  F.  Ballcmine. 
Greenville  Piedmont. 

"What  Effect  Has  the  Low  Price  of 
Cotton  Had  on  Your  R.  F.  D.  Business 
and  What  Fffort*  are  You  Making  to 
Get  that  Class  of  Business?"  James  I- 
F.rwin,  Columbia  Stale. 

"Will  a  Pre- Date  F.dition  Pay  on  an 
Afternoon  Paper  and  to  What  Extent 
are  Your  Complaints  from  the  R.  F.  D 
routes  that  Are  Able  at  Times  to  Secure 
a  Regular  Issue  from  the  Newsboy  in 
Their  Town*  Refore  Receiving  Their 
Pre-Date   the   Following   Day?"  Paul 


"Value  of  Slate  News  in  Circulation 
Building,"  A.   F.  Carrere,  Charleston. 

s.  c 

"Does  it  Pay  lo  Place  All  City  Routes 
on  Independent  Basis?"  L.  A.  Morris, 
Raleigh  News  and  Observer. 

Rotind-Table  talks  were  had  on 


ShOtlM  not  the  circulation  managers 
for  the  two  States  get  together  and  al- 
low a  uniform  commission  to  all  post 
masters,  rural  and  local  agents. 

The  need  of  our  local  association  in 
addition  to  Ote  national  association. 

The  advisability  of  a  bulletin  to  lie 
sent  every  three  months  to  each  mem- 
ber of  the  Association  carrying  short 
letters  of  interest,  notations  and  a  li«t  of 
dealers  that  are  in  bad  standing  or  have 
beta  cut  off  on  account  of  non-payment 

Co-operation  in  buying  of  twine, 
wrapping  paper  and  things  u«cd  in  cir- 
culation departments. 

The  lilue  law  as  it  affects  certain 
towns  and  localities  in  regard  to  ihe 
selling  of  Sunday  papers. 


Aprons 


The  Mirror  Publishing  Company,  St. 
Louis,  publishers  of  The  Mirror,  for- 
merly Ree-dy's  Mirror,  has  announced 
the  following  appointments:  William 
Clarke  Jewell,  publisher  and  managing 
director;  F.mmcrt  K.  Thompson,  direc- 
tor advertising. 


RETAIN  P.  Q.  STATEMENTS 

(CnB/f«KC<f  from  Page  7) 


brat  way  to  tench  the  mind  i>(  Ihe  trailer  and 
to  Increase  and  hoU!  elrculaliiits. 

"The  run  civer  story  question  must  be  con- 
sidered from  two  phases  -the  cntiveiitseuce  of 
the  reader  and  the  increased  attention  u  con- 
centrales  on  thtf  inside  paces,  which  works  of 
course,  to  the  benefit  of  the  advertiser.  The 
reader  expects  to  hod  the  front  paste  news 
heads  an  index  to  the  important  events  of  the 
day,  and  that  he  appreciates  that  cut-overs  are 
necessary  to  permit  a  greater  scope.  So,  1st 
nvy  opinion,  the  reader  it  not  annoyed  in  fol- 
lowing the  run-over  story  to  an  inside  page/' 


Toronto  Telegram, 
of  circulation  on 
foundation  of  leadership  in  classified 
advertising.    In  part,  he  said: 


newspaper  is  like  any  other  article  of 
erce-ita  selling  value  depends  tin  qual- 
A  large  list  of  classified  auve.tleemcnla  la 
valuable   feature   in   its   make-up   and  an 
holding  cit- 
liftrrcnt 
ry  class 

in  ihe  community,  seven  or  eight  pages  daily 
of  classified  advertising  constitute  a  good  ad 
veniaement  in  themselves.  Tills  •houid  be 
supplemented  by  continued  publicity  in  calling 


Me     kkuic    ill     ill  nuir- 
t   factor   in   getting  and 
These       llala  under 
ate  of  tnteresi  to  almost 


umnns,,'.1|lh'  Sfl 


Joseph  H.  Lackey,  Nashville 
also  handled  the  rotogravure 
His  contribution  was  in  part: 

"The  rotogravure  oilers  a  held  tor  real  effec- 
tive and  cuiiatructlve  educational  work,  es- 
pecially In  providing  vsrwa  of  foreign  cities 
ami  sections:  of  modes  and  methods  of  lite  in 
distant  parts  of  the  earth:  of  the  beauties  and 
wonders  ot  nature:  of  picturesque  historical 
spots:  of  important  current  event  »and  interest- 
ing or  notable  personages.  The  public  as 
hungry  foi  such  views  and  they  exercise  an 
elevating  and  refining  influence  upon  the  read 

tsa 

"To  give  the  section  a  local  flavor  by  repro- 
ducing pictures  of  borne  people  of  prominence, 
of  home  scenes  and  of  the  borne  babies  and 
i1  c let j    f ■  ij i i - .    will    enftait:e  ,i-rt  k-i  .  <  nr., 

and  appeal  and  increase  its  effectiveness  as  a 
circulation  builder.  Rotc«ravure  is  a  legitimnte 
and  essential  part  of  the  Sunday  paper.  It 
may  now  be  considered  a  nature,  marking  an- 
other forward  step  in  progressive  joarnalnm." 

Fred  I.  Cook,  Scranton  Republican, 
speaking  on  "Premiums — Are  They 
Necessary."  said  in  part: 

"Aa  to  the  value  of  .uUmbcfa  through  a 
premium,  I  will  alate  that  our  |iaper  uses  ore 
raiuma,  circutatea  among  the  better  and  middle 
cla.aca,  and  a  careful  vurvey  wilt  convince  any- 
one that  the  subscriber  we  secured  through  a 
premium  reads  our  paper  Just  as  carefully  at 
the  one  secured  without.  Personally.  I  have 
alway.  believed  that  the  circulation  manager 
snould  be  governed  in  the  use  of  premiums  by 
the  territory  in  which  he  is  working." 

John  T.  Tolcr.  Atlanta  Constitution, 
took  as  his  subject,  "Succesii'ul  Circu- 
lation Methods  of  Isconomy."  He  said, 
after  setting  forth  several  systems: 

•Too  much  emphasis  cannot  be  placed  on  the 
necessity  of  having  a  Co  operative  office  organ- 
isation sufficiently  paid  and  tumcieritly  inter- 
ested in  the  work  of  the  nnSce  to  lake  care  of 
the  multiplicity  of  the  detail  work  promptly  and 
accurately.  Business  secured  and  kilt  by  tod 
handling  is  expensive.  There  if  economy  in 
having  a  co-operative,  well-paid,  efficient  organ- 
tratinn  both  for  securing  the  business  and  tak- 
ng  care  of  it.  It  is  very  expensive  in  the  long 
run  not  to  have  such  an  organisation." 

Thomas  F.  Farrclly,  Providence  Jour- 
nal, told  his  opinion  of  the  best  plan  to 
increase  circulation  revenue  without 
raising  the  retail  price.    He  said; 

"If  •  newspaper  ■»  worth  three  cents  on  the 
newsstand,  why  isn't  it  worth  three  cents  m 
the  home  and  why  cut  the  price  arrangement  in 
order  to  bring  it  into  the  homer  Is  ft  the 
paper  that  creates  the  demand  gg  is  it  the  cut 
price  that  tempts  the  reader  to  have  it  six 
nigets  m  the  home*  To  my  mind  many  of 
there  newspapers  are  m  a  position  to  increaie 
their  circuulion  Tr  von  or  and  im-teasc  the  car- 
rier's profit  if  nccraeary  hy  eliminating  the  cut 
prirr  on  home  delivery.  Home  delivery  is  a 
great  expense  tn  circulation.  Publiahers  wans 
it  am!  reader*  of  nrwapaprrs  i-nnsidrr  it  a  great 


.ill 


"A  new.paper  »  a  ve 
|tf<_tlu(l  end  the  cult  of  eatireaa,  |iti-U|tr.  autti 
delivery,  tic.  haa  increaeeU  »«  eanrnmaily  ui 
the  Ihikt  Hire*  >rAta  tkat  «•*-  tuAat-t  afford  lo 
ilrltvt-r  t>t.t>er>  in  ike  komc  on  a  cot  finer  baits, 

"Uuilelln  f  eider  a  were  no4theit  that  a  charge 
>■(  i«u  cent*  p<f  week  »-.<uM  be  aJtlfJ  tit  the 

It-  mr    rlrlivflj     ['l.  -r.    malsilli    It   !:tUflrni  ..eitt* 

jHf  meek  by  carrier.  The  iaro  cents  »j*  disidrd 
rijiiallv  Itetwren  ihe  <arrifr  aful  the  .'ftce.  Af 
tint  a  fe«*  rea-lera  dr-:^peH  off  ant,  Sc-iift>it  the 
rafrr  at  tbe  storct.  B«t  \br  boy%  kept  a  IH 
.  i  the'r  riarr-^ai  ar i|  fnlliwr'I  thrm  ntt  i.iiratinually 
until  thej-  g<A  them  all  tuck,  The  Frrwina;  Itul- 
lettti  carrtrr*  •tl'Vd  mti-«  ihan  5*000  atllii-erih-rra 
nnce  the  rhnnaip  in  Imtnr  delivery  iit.ee.  All 
ihr  ..ibrr  neami'Mpen  in  rrsrviJrncr  have  taianl 
•  !tr  hime-ileliveTr  I'Hce,  atxl  fiilIo<ai&|  mir  arjiil, 
have  hrnrfitri)  rt rally  by  the  rliani;r.  We  itiau 
rtinrniNi  I  hut  tlir  AMftefknn  .iroCle  are  n«>l  by 
any  mraiia  rhea|i  |>ru|ile.  They  want  cxecllriice 
and  tSry  are  w  illmit  tit  pur  a  reaaiinahla  liter 
(r,r  any  atlulr  that  haa  diatinct  merit.** 


—in  making  up  ad- 
vertising schedules, 
agencies  invariably 
include  such  news- 
papers as  the 


I 


Indianapolis  News 


FRANK  T.  CAHaOLL.  AO 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Adwrttaer  with  30 
ye*ra'    ecpenence    recently  stated 

that  bis  record,  allow  tkat  for 
the  money  expuevdwd  tkat  resralta 
produced     by     the  Washington 

Star  plaewd  it  FIRST  IN 
AMERICA 


Over  $3,000.00 


coro..Povar  »!.000.«0  Is 
rsatar  than  tha  average 


In  Buffalo 
lltea  with  uicoeni 
Six  Tensas  Crssst- 
for  United  Stat... 

Burf.lo  Evening  New.  rasseJ 
per  cant  of  tha  famllMs  with  S3,.. 
Lncoena   or  over      It   raacJiwa   10  per 
cant  of  the  English   residing  families 
la  the  Buffalo  markee.. 

KELLY  SMITH  CO. 

Fortign  >?r*ciiauaaass%ll 

Marbrtdga  Bldg.,  New  York  city 
Lyttaa  V ' 


Wherever  yon  Are 

You  are  anxious  to  keep  in  touch  srith 
the  news  from  bam*.    Thsfg  why  yoa 

putsburg  Biispatcl) 

and  know  you  get  the  "Best  Always." 
Branch  Offices! 

Wallace  C  Brooke. 
Bruniwkk  Building.  New  York 
The  Ford  Parao 

Man 


THE  MIAMI,  FLA.  HERALD 


MIAMI 

tOVV  »IB 


Any    wav  you 
IILRALD.  the  yenr  round, 
wrtr.   «•   an  advertlalng 
•ncallitncc, 

With   One   Edition   m    day.    and    that  a 
HOMF-  F.DITION,  wilh  *>  vary  amall  ptt 
cc-ntatta  atre«t   aa!«a,   TTha   Hiralrt    |«  tKe 
logical   buy   when  the 
of  Mor  Ida  la  IbcIim 
varttslnc  campaign 


Th.  Herald  the 
iB^Natioe,.^ 


Rcprrunttd  hy 

Frost.  Landis  &.  Kohn 

Chicago  New  V«rk 
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THE  WORLD  AND 
THE  EVENING  WORLD 
ARE  NEW  YORK'S 
NEWSPAPERS 

and  sell  the  most  pres- 
tige, and  the  most  circula- 
tion for  the  least  money. 


Famous  Wits  of 
History 


FEATURE 
SERVICE 

241  W.  Mill  ST.,  NEW  YORK 


More  Than  an 
Introduction 

When  ■  newanaper  does  mare  than  In- 
trcduce  an  adeertlacr  to  a  coenmnnlty. 
there  mutt  result  a  if/inl  ot  mutual 
satisfaction. 

For    more    than    three  quarter*    at  a 

century 

The  Pittsburgh  Post 

bat  introduced  advertisers  to  the  pur- 
chasing power  of  the  crest  Pittsburgh 

district. 

Each  introduction  it  aecompunied  by 
an  indorsement  whkb  cannot  be  dis- 
aatoWated  from  tbe 
a  paper. 

DAILY  AND 


Another 

Big  Plant 

Now  1b  Course  of  Construction  at 

Perth  Amboy,  N.  J. 

Large  increase  in  Sitings 
Deposit*  during  paat  year. 

For  further  in/ormatioi  regarding 
thin  important  territory,  address 
Penh  Ambor  Etenuig  Neses  or  F.  R. 
Notlhr^p.  303  Fifth  Av, 


The  amalgamation  .1  to. 

PrO(T»«IVa      J..ut  n.w.p.j 

New  Ycrfc 

THE  DAY 


THE  WARHEIT 

bring*  iat«  balac  tha  meet  powerful 
edvort.slt.at  audJura  in  Ike  Jewish  Bald 

Jp>c  »am 


TTw 


TIPS  FOR  AD  MANAGERS 


Asteociates   Agency,   Go'.h*m    Bank  Build 

tng.  Net*  York.  Handling  accnunta  of  Nivel 
Beauty  Cream  Company.  Inc..  Brooklyn,  us- 
ing magaciues  and  newspaper*.  V.  A  H.  Com- 
pany, ltobukrn.  S,  J. 

Advertising  Ssrvles  Company, 
mdg..   Montreal.   Can.    Making  L 
tracts  with  a  selected  list  of  of«  »pac<r  for 
the  Canada  Steaoasbip  Lines. 

N.  W.  Ayec  dt  Sou,  30©  Chestnut  street. 
Philadelphia.  Again  placing  orders  with  news, 
taper*  generally  for  St.  J_  Reynolds  Tobuccu 
Company,  "Camel  Cigarette  a,"  Winston  Salens, 

Ailhiav-Krnett    Company,     1)29  Walnut 

sirrrt.  Philadelphia.  Making  l.Oftn-Ijnr  con- 
tract* with  newspapers  fur  (..  H.  P.  Cigar*. 

F.  Wattle  Armatroug,  North  American 
Bldg..  Philadelphia.  Renewing  contracts  with 
newspapers  fur  Victor  Talking  Machine  Co.. 
Camder.  N.J. 

George     tfatten     Company.  JBI 
avenue.  New   York.  Handling 
Rice  Products  Company.  Inc..  New  _ 
Handling  advertising  for  Schierlelio  ft  Co.,  1?0 
William  street.  New  York. 

Btoumlngdale-Weller  Advertising  Agency. 
1*21)  Chrstnut  street.  Philadelphia.  Reported 
will  start  a  newspaper  campaign  in  Philadelphia 
am)  nrarhy  cities  for  MBlue  Anchor"  l-inger 
Air,  Philadelphia 

Jonph  P.  Cam,  Weal  Roabury.  Mae*  Re- 
ported  to  be  handling  advertising  fur  R.  C- 
Sullivan  "7.20-4"  cigar*.  ManebealeT,  N.  H 

CritehJUId  Cnsapaoy,  firooka  Hid*  ,  Chi- 
cago. Placing  ordera  in  newspapers  in  various 
sections  for  Canute  Co.,  "Canute  Water,"  Mil- 
waukee. Wis. 

DmUp-Ward  Advertising  Agency.  Union 
National  Bank  Bldg.,  Cleveland.  Making  1.0UU 
line  contracts  with  newspapers  for  Grant  Motor 
Car  Corporation, 

Federal  Advertising  Agency.  6  East  >*tr. 
street.  New  York  Pin  ring  orders  with  some 
New  York  Ctly  newspapers  for  M  Feigel  A 
Bros.,  "Stya"  (.lac,  105  Won  tier  street,  New 
York.  Miking  up  lint*  fur  American  Jersey 
Cattle  Club.  324  Weal  23d  street.  New  York. 

Albert  Frank  A  Co.,  I«  Stseie  street.  New 
York.  Placing  orders  with  New  York  news- 
papers fur  Cling  Cutlery  Corp..  "Cling  Blade 
Sci*sora."  Elmhurst,  N.  Y. 

Greenlee f    Company,    4 1 
street.    Boston      Placing    ordera  with 
paper;*  in  selected  sections  for 
ucts  Company, 
trer,  Masa 

U  S,  " 

l.ahe  C 
A  racial 

Kaaff-Metager.  9S   Madtaon  avenue.  New 

York.  Again  placing  urdrrs  wtlh  newenaper* 
in  variout  srclM.ua  for  the  Kanmus  PUyerv- 
Laaky  Co..  "Paramount  Pictures,"  485  5th 
avenue.  New  York. 

Honrt.  Hurat  A  McDonald.  5B  .  Wash- 
inglon  street.  Chicago.  Handling  advertising 
for  Liberty  Motor  Car  Company.  Uctrotu 

Hurt's  Service.  I  16  West  )2d  street.  Saw 
York.  Placing  advertising  for  Billings-Chapiii 
Company,  Cleveland,  paint  manufacturers. 

Writ.  B.  Jones  AdvertH 
Chenango 
folio, 

leal   lon,r",.  Wendell 
Arrow     Chemical  " 
Products 

H.    E.    Laasarn    Advertising    Agency.  44t> 

4th  avenue.  New  York.  Placing  advertising 
for  thr  Lastlong  L'nderwear  <'umpany(  union 
suits,  J49  Brtadwar.  Ncaj  York. 

Lyddon  A  Hanford  Company.  200  Fifth 
averiBe.  New  York.  Making  yearly  futitrtcla 
with  newspapers  for  New  York  A  Kentucky 
Company, 

Lydd-on    A     Hanford,    40    East  avenue. 

N  Y,  Again  placing  orders  with 
c  (Vast  newspapers  Tor  the  Inter 
irmical   Company,  medical,  Roches- 


atetl    k.ta.il    Lumbermen    oi    Salt  Lake 


y,  i.n:»eie>iu,  |»iiiii  mauuiaciurerv. 
s  B.  Jones   Advertising  Agency.  10/ 

in  ureet.  Binghamton.  N.  Y  Handling 
«*ing  ■reoqnts:    Howard   Bms.  Chem 

and  wSESli 


Lr*. 

Rocfsestf  r, 
»me  Pari) 
natinnal  C 
trr,  N.  Y. 

Lard  A 
cag»,  111 


Thomas,    *    South    Wabash.  Chi 
Making   10,011(1  line  contrarls  with 
newspapers  lur  the  Pcpsixlrnt  Comjiany. 

Maora-Richardaoa-Brlgsra  C»tnp*ny.  Pavne 

Avenue  A  21st  street,  (leveland  Handling 
the  foltowiog  accounts:  American  Slave  Com- 
pany, Lorain.  Clhii.:  and  Macbeth-Kvans  Qaia 
1    imjon  .  Pniktiur |j 

MeCwtcbeoU'Geraoei  Sarvlca,  64  West  Ran- 
dolph street,  Chicago.  1  lacing  orders  with 
newspapers  in  selected  sections  for  the  Me- 
Clellan  Refrigerating  Company,  Marbcidgc 
Bldr.  New  York. 

H.  K.  McCann  Company.  61  Broadway, 
New  York.  Reported  will  make  up  list  of  news. 

wring  June  for  National  Farm  Equip- 


!1|  a:  ) 


McJuakin  Advertising 


kdv.rti.lna     Company,     $  3 

jo.  Ill     Making  1 .11(10  line  con- 
tracts with  newsc-aper*  lor   Barley  Motor  Car 


nt   of  the 


CampaJiy,    '  B    E.  Washingtrm 

street.  Chicago.  Placiug  advertiaing  for  Mc- 
Kinney  Mct.»r  Truck  Company,  Saginaw,  Mich, 

Homer  -McK.ee      Camps  ay,  Indi 
Has   secureil   the  advenising 
Kokomn  Ruhhei  Company,  Kokoino.  Hid. 

Charles  F.  W.  Nichols  Co..  20  East  Jack- 
•oh  H.vd  ,  Chicago.  TUeing  orders  with  news- 
p»t*er*  that   fcavr^  rotogravure  ee^tjona^of^^ll. 

avenue.  Nee  York. 

Oalsureiaer    Advertiaing    Corporation.  25 

Jackj.un  Blvd.,  Clucago.  I'Ucing  an  .lftertKmn 
newspaper  caraiojgn  in  Middle  Wgftgfll  and 
S^iUlhwtTiierti  Statn  lor  the  Srhr-enhofen 
Brruirjc  Company,  "Clreen  Rivet"  soft  drink. 

Chicago. 

Parke,  Davis  A  Co.,  Detroit,  Mich  Re- 
newing contracts  direct  with  farm  papem. 
Pott  e-T  urn  bull      Advertiaing  Company, 

C:itrs  RMg  .  K.ins.is  Cite.  Handling  the  lot 
loainc  accounta.  Cook  Paint  A  Varnish  Com 
Kansas    City     and    C.    A.  Murdoch. 


pany.  ha 

•Trnpvcal' 


liocis  will  be  uacxl  lor  the  Cook  Paint  Company, 
and  farm  papers  in  the  Southwest  will  be  used 
for  the   Murdoch  Com|x»ny. 

Frank  Preabrey  Cunspaay,  4  56  Fourth 
liVrnuc.  New  \  i  ik  Again  placing  orders  with 
nrwspat«fs  ttx  varum*  sei-tions  lor  the  Penn- 
sylvania  Rubtier  Cottapany.  "Yaruum  Cup 
Tires"  Jcanelte.  Pa. 

John  O.  Power.  Company.  461  Fourth 
avenue.  New  York.  Handling  the  following  ac 
counts.  Purity  Cruss,  !♦•<  .  tlrange.  S.  I.. 
•  Puntv  Cross"  louua,  Ward  Motor  Vehicle 
Co..  Mount  Vernon,  N.  Y. 

Fred    hi.  Ran.'au 


newspapers  during  June 
iery  Company,  Auto 


Detroit.  Reported  a  neuspaper  campaign  will 
be  undertaken  later  for  the  National  Portland 
Cement  Company.  Detroit 

Richard  3.  Rauh  Conpany.  210  Fifth 
avrnue,  Pittsburgh,  Handling  advertising  for 
Bennett,  HolL-uoIrr  A  Lewis;  Alexander  Gst- 
lerani  Campany.  and  the  Englert  ManufarlUT- 
ing  (V-mpanT,  Pittsburgh, 

W.  H  Rarskia  Company,  104  S.  Michigan 
avenue.  Chicago,  III  Making  S.ltllrt  line  con- 
tracts with  newspapers  for  Kellogg  Toasted 
Com  Hakes. 

Reardoei  Advartialug  CnaruBany,  Quincy 
Bldg  ,  Denver,  CoL  Making  500  line  contract* 
with  newspapers  for  the  Denver  Tourist  a 
Bureau. 

Irwin  Jordan  Rosa,   H6  Writ  )2d  street. 

New  York.  Will  make  up  lists  during  June 
fur  Hamilton  Garment  Company. 

Ruthrauff   A    Ryan,   404    Fourth  avenue. 
New   York.     Reported   will  make  up  list  of 
"one  for  Auto  Knitter  Hoa- 
...  Knitter  Machinery  A  Ho* 
ierr.  *2l  Ieffer§i>n  itreet.  BurTaJo.  N.  V. 

Soott  A  Scott,  Inc..  220  W  42d  atreet. 
New  York,  Making  up  schedules  to  cover 
country  weeklies  and  monthlies,  also  newe- 
■taper*  in  F-aatrrn  and  Southern  states  for 
United  TracUire  Corporation,  Frankfurt,  N.  Y. 

Frank  Sauna  an  Cumpany,  470  Fourth 
avenue.  New  York.  Placing  advertising  for 
the  Simplex  Electric  Heating  Company.  Cam- 
bridge. Maas..  and  Du  Pout  Motors.  Moore. 
Pa 

Suhl  Advertising  Agency,  City  Hall 
Bldg.   Chicago.   Ill  *' 
with  newipupert  for 
der  Company. 

C.  Brewer  Smith  Advertising  Agency,  27 
BcttOol  Mreet,  Boston.  Making  yearly  con- 
tracts with  newspaper!  for  Leonard  Ear  Oil. 

ShanTar-Breanaa  Advertiaing  Company. 
Wainwright  Ridg  .  St.  I-ouis.  Reported  will 
snake*  up  |-.»t  of  newspapers  during  June  for 
Mrzacan  Diamond  Importing  Co,.  Las  Crucrs, 
N.  M. 

Seil  I  alar- Warner  Compaay.  22S  North 
Michigan  Blvd.,  Chicago,  111.  Making  newt 
paper  contracts  fur  R.  L.  Watklns  Cumpany. 
Muttihed  Cocuanut  Oil  and  DeUtoue. 

Struat  A  Flaavay.  1 7 1  Madison  Avenue. 
New  York-  Handltng  advertising  for  Siff 
Brothers.  71  Fifth  avenue.  New  York,  "Ameri- 
can Cventleman"  clothes. 

Heroou  W.  Stevens  Agency.  40  Cloba 
Bldg  ,  Boston  Handling  account  for  the  Sex- 
ton Can  Company,  two-column  advertisements, 
appearing;  in  the  Boston  Sunday  Globe. 

C  C.  Stock  ford  Company,  213  Michigan 
atreel.  Toledo.  Ohio-  M*W  yearly  contract! 
with  farm  papers  for  No-Way  Strcch  Susperyfer 
(-ompany. 

Turner- Wagoner  Compear.  400  North 
Michigan  avmue.  Chicagn.  Has  securrd  ac 
count  of  Diamond  Iron  Works.  Minneapolis. 
Newspapers  will  he  u>>cd  in  strategical  indus- 
trial centers  in  addition  to  industrial  and  trade 
paper  campaign  on  "Diamond  Oil  F.ugmea." 

Vandeeboof  A  Co..  Ontario  and  St.  Clair 
street*.  Chicago.  Will  use  nrwituperi  m  the 
Middle  West  for  the  Oahhosli  Truck  Sate* 
Company.  Othko»h  Motor  Truck  Company. 
Oihkosh.  Wis.  Planning  a  national  newspaper 
eamrtaign  for  the  Interstate  Investment  Com- 
pany-. 410  North  American  Bid*-  Chicauu, 

C.  C.  Wtnnlngham.  Book  Bldg..  Detroit. 
Mich.  Making  tO.OWl  line  contracts  with  news- 
liauerw  for  Hudson  Motor  Car  Company 

WitUem.  A  Cunnyngbam.  )  f  I  Fifth 
avenue.  New  York.     Again  placing  orders  with 


iewsiaprr» 

Co.,  ■  liu  I 
New  York. 

Warid   WIcV,  Aa..rtUi«,  Crp.r»tloB,  I 

»ei(  Jtth  alrert.  Ne.  Yurh-  Placing  one- 
time order,  *uh  Met  New  Jrrary  nrwivaprr, 
lor  Conn  Ik  Cu.,  ntviat]  tnatrvaaent,.  2J7  W, 
47th  atreet,  Ne*  Vorlr. 

Fnirak  B.  White  Aaricultiaral  Actvaetiaora' 

!.  Chicago 


U.  S.  Chamber  Electa  Defreaa 

Joseph  H.  DeFrecs.  of  Chicago,  was 
re-elected  president  of  the  Chamber  of 
Commerce  of  the  United  States  at  the 
conclusion  of  the  ninth  annual  meeting 
held  in  Atlantic  City  last  week.  Other 
officers  are:  Vice-President.  A.  C.  Hcd- 
ford,  chairman  of  the  Standard  Oil  Com- 
pany of  New  Jersey;  William  Butter- 
worth.  Moline  III,  president  of  Deere  & 
Co.;  Frederick  J.  Koster,  San  Francisco, 
president  of  the  California  Barrel  Com- 
pany, and  Philip  S.  Tuley,  of  New  York. 


Vewreaa  a  Coaklin  To  More 

Vcrtcc  tV  Conklin.  New  York,  news- 
paper representatives  whu  have  for  a 
number  of  years  been  located  in  the 
Brunswick  Building  at  225  Fifth  ave- 
nue,  will   move  about  June  1   to  .«» 


The  Mount   Vernon,   N.  Y. 

DAILY  ARGUS 

carries    more    display  ad- 
than    any  other 


Tilt*  it  an  acknowledg- 
ment of  its  power  that  the 
advertiter  should  heed,  If 
detiroua  of  reaching 
Of    Mount  Ve 


GEO.  B.  DAVID  &  CO. 

171  I 


A  business  __ 
the  North  Jersey 
nated  by 


ranis. 


THE 


<£aa»faw  •'•a' 
Tata  territory  ha,  fictoriea  that  produce 
O!, 000.500  annoaliy;  tarma  jleldia.  $10,- 
000.000  ^anooaJly;  and  a  huge  resort  bcui- 

It  reoKlrea  a  panic,  isdeed,  to  teetottaljr 
aAeet  au  tit  tbcac  line,  of  eodearef. 
Urmbrr  4.  B.  C.  Slmdmd  Rait  Caret 

Frank  R  Nortbrvp,  Special  RasseaaMtatfva 
SO}  Fifth  Aaaaaa,  Near  York  CHr 
Aaeoclatlen  B44c-,  CkJcafo,  III. 
J.  LYLC  kinmonth.  rsusltokae 
>rk.  H.  1. 


Hhr 

fUttmrapolts  i^rtbunr 

ku  just  joined  us  for  our 
Weekly  Fashion  Pag*. 
Other  full  page  features 
include  Comets  News. 
Feature  and  Children's 


NEWS-LEADER 

The  Nrrea-Laasne's  ctrcolattoa  la 
■leas)  on  a  I,  greater  than  that  of  all  the 
other  Richmond  papers  combined, 

Tbe  Nswa  LaAOat  t  elrcalarion  la  Vir- 
ginia is  greateT  than  any  other  Virginia 
BenepapaT. 

Tba  ewora  statements  o(  the  Richmond 
paper.  ,h„w  tke  NawsLaaaaa  kas  a 
dailr  drcoUtlon  la  Kkbmo.d  »Mch  la 
more  than  three  times  greater  than  ha 
aeareal  eoenpctllnr. 

Foreign  reprearncHrr, 
The  Kelly  Smith  Co..    rbiraao.  IV. 
Marbrldje  Btiddlnj       KrCy^iaaitk  Ca. 


tTway  at  Mtb  SL 


t-yttoa  Bnildtaej. 


New  York  City 
J.  B  Eeoagk.  Candler  Bldg..  Atlanta.  Oa 


IN  NEW  ORLEANS 
IT'S  — 

THE  NEW 
ORLEANS  ITEM 


 -i 
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PAINTS  THE  FUTURE 
in  Color  with 


maintained  that  the  newspaper,  as  well 

aj  the  advertising  carried  in  it,  had 
merely  Ik-ruii  lo  rcratcli  the  ground  of 
its  possibilities. 


Speaking  tu  about  300  students  at 
the  H.irlcm  Evening  High  Schnnl  for 
Men,  D.  Fitz-Ciibbon,  advertising  direc- 
tor of  the  New 
York  American, 
pictured  a  glow- 
ing future  for 
advertising  in 
general  and 
newspaper  adver- 
tising in  particu- 
lar. 

As  to  the  fu- 
ture of  the  news- 
paper, he  predict- 
ed that  with  the 
development  o  f 
the  aeroplane  in 
the  next  five 
year*,  thr  only  existing  obstacle  to  news- 
papers bringing  their  circulations  up  to 
Mvenl  million  copies,  their  inability  to 
distribute  them  in  the  available  few 
hours,  «ill  be  completely  overcome  and 
circulations  of  ten  million  copies  will  be 
possible. 

He  said  that  New  York  in  the  morn- 
ing will  read  the  London  newspapers 
and  tsre  tvrw.  A  city  like  Chicago,  cen- 
trally situated,  could  cover  this  entire 
continent  and  possibly  produce  a  news- 
i^per  with  a  circulation  undreamed  of 
at  present. 

Me  prophesied  the  speedy  develop- 
ment in  newspapers  of  color  printing, 
which  is  already  creeping  in  and  will 
make  advertising  in  color  an  actuality. 
With  thi-,  he  said,  an  entire  new  art  in 
the  preuntatk.n  of  newspaper  advertis- 
ing would  spring  up.     He  altogether 


{.Continued  from  fa 

HEARST  FISHER  CASE  AGAIN 


Rights  to  Cartoons  Before  Now  York 
State  Court  of  Appeals 

Albany,  N.  Y.',  May  5.— The  Court 
of  Ap]>rals  today  heard  arguments  in 
three  cases  involving  the  litigation  be- 
tween Harry  C  ("Bud")  Fisher,  and 
William  R.  Hearst's  Star  Company,  pub- 
lisher of  the  New  York  American,  over 
the  right  to  reproduce  his  drawings, 
done  while  in  the  Hearst  employ,  after 
he  had  left  the  Star  Company.  There 
were  three  actions  for  injunctions  be- 
gun in  1915  and  the  Star  Company  was 
the  loser  in  all  of  them  at  the  trials 
before  Justice  Grrenbaum  in  the  Ness- 
York  Supreme  Court,  whose  decisions 
were  affirmed  by  the  Appellate  Division. 

In  affirming  the  decisions  of  Justice 
tircenbaum  the  Appellate  Division,  in 
it^  opinion,  said : 

"'I'll***  carliion*.  it,  prTrcl  Ihr  projurtn  nf 
Fi*lier'i  haint  Anil  brain,  are  Ir,  li*  tinted  aa 
u  coritntootly  of  barter  ami  Kilr,  thr  >Atne  ss 
tuaKtMc  ito.ila  nf  mrrch*unli*e  uhich  tiw*  be 
nl!tf  under  a  dUtitvrlivc  snirk  ur  uukm-  wIika 
thr  veadur  may  racluftivcl*  tiir  u,  m  traile 
mark  in  trsdr  name  in  thr  aalr  ol  .arli  u.juda. 
7  It*  mere  circumaUrifc  last  tuf  a  permit  ut 
lime    K.«hec   iieJIimted    timirlf    to   i-toduee  liU 

cartooeu  eaclanvrly  fur  the  Slat  Coe&aaa*  no 
more  •  We  rived  him  of  the  caetukiv*  najhi  tu 
uir  the  Itaiie  mark  or  trade  name  of  hit  pro- 
ductions than  would  a  tcaiiufjctutn  ..I  good, 
knuwri  by  a  trade  tiamr  lie  deprived   iif^  the 


Harry  Webster,  formerly  of  the  Phila- 
delphia Evening  Puhlic  Ledger,  and 
A.  H.  Hoskins.  formerly  of  the  Babsmi 
Statistical  Service,  have  just  joined  the 
local  staff  of  the  Philadelphia  Record. 

Will  P.  .Kennedy,  of  the  Washington 
Star,  has  been  appointed  correspondent 
for  the  Worcester  (Mass.)  Telegram  at 
Washington 

Wendell  D.  Howie  has  resigned  as 
State  House  correspondent  at  Boston  for 
the  Worcester  (Mass.)  Telegram. 

Roy  R.  Johnson,  head  of  the  copy- 
desk  of  the  Worcester  (Mass.)  Tele- 
gram, has  returned  from  a  weeks  vaca- 


Iveland  L  Spaulding.  general 
ent  man.  acted  as  substitute  I 

of  the  Worcester  (Mass.)  Tele- 
luring  the  absence  of  Victor  N. 


sels,  correspondent  of  the  Associated 
Press  at  Duluth.  were  married  in  Si  ux 
l-'allv  They  met  while  Mr.  Vcs>cls  was 
a  reporter  on  the  Sioux  Falls  Press. 

Arthur  L.  Wilhclm.  formerly  of  the 
St.  Paul  Pioneer  Press  copy  desk  an  . 
art  critic,  has  been  transferred  to  thr 
Dispatch  and  placed  in  charge  of  music, 
drama,  movies  and  art  His  place  .it  the 
copy  desk  is  taken  by  C.  E.  Stuart,  late 
of  the  rewrite  desk  of  the  Daily  News. 

Horace  TfMfdftJ  has  left  the  "morgue" 
of  the  St  Paul  Daily  News  to  enter 
business  as  an  architect  in  Southern 
Minnesota-  The  "murgue"  passes  to  the 
charge  of  Mrs.  C  D.  Johnston,  former!;, 
in  newspaper  work  in  South  Dakota, 
who  also  takes  care  of  the  children'* 
page,  succeeding  Miss  Marie  Totten.  re- 
signed. 

A.  L.  Crocker  has  been  shifted  from 
general  assignments  for  the  St.  Paul 
Pioneer  Press  to  the  rewrite  desk  of  the 
Dispatch. 


Friar  in  New  York. 

D.  Murray  Travis,  who  became  coun- 
try editor  of  the  Worcester  (Mass.1 
Telegram  a  month  ago.  has  resigned  to 
return  to  his  post  as  assistant  city  editor 
of  the  Brockton  (Mass.)  Enterprise. 
Francis  P.  Murphy,  assistant  county  edi- 
tor, took  charge  of  the  county  depart- 


ixctuatvr  t^ht  tu  such  trx.tr  nana*.  hecau»r  he 
t.iJ  litre.!  for  >  delimit  titer  to  nunuU<lute 
then  e«clualrel»  lor  a  mvrn  firm-" 


Charles  E  Kclley 
anil  the  Wheeler  Syndicate  and  Nathan 
f'.urkan  -he  Star  company. 


Martin  R.  Durkin.  who  has  been  staff 
correspondent  of  the  Worcester  (Mass.) 
Telegram  in  Leominster  for  the  past 
year,  has  resigned. 

Miss  Geraldine  Schirmer.  for  several 
years  a  reporter  and  editor  on  Sioux 
Falls  (S.  D.)  papers,  and  Jay  R.  Ves- 


THE  BUSINESS 

QKOR'JE  I  IE  A  LEY 


OFFICE 

has  resigned  a< 
manager  of  the  local  advertising 
department  nf  the  Niagara  Fall*  i  N 
Y  I  Gazette  and  has  been  succeeded  by 
M.  Bradley  Norton. 

Roy  Evans,  local  advertising  manager 
of  the  Windsor  (Out.)  Border  Cities 
Star  has  resigned  to  become  general 
manager  of  the  Canadian  Motor  Sale- 
Company,  just  being  formed.  He  wen! 
to  Windsor  from  the  Ottawa  Journal 
a  year  ago.  On  May  5  members  of  the 
Star  staff  presented  him  with  a  silver 
cigarette  case.  Frank  Taggart  will  Mir- 
ceed  him  as  manager  of 
ing. 


SUPPLIES   and  EQUIPMENT 


FOR 


NEWSPAPER 


MAKING 


FOR  SALE 

D  tar  a 

Prialeee'  Oulfiitara 
Printinf  Plants  ana  Beslnew  tmujkt  end  eslli, 
American  Type* ouadert'  product*,  printer*  and 
aookbindrre  machinery  of  recrr  deseripttoa 
Conner.  Feodler  ft  Co..  96  Beckeoan  St.,  New 
York  City. 


6c 


EQUIPMENT  WANTED 

,  A  WORLD  lor  •dv«rtiH««nIs  ..  ,-.Jr.  IhJ* 
.- 1  iiu'i ■  s'mi     Caah  with  *rd«r. 


Wanted  to  Buy 

Sen  intitsiftg  new npi tier  will  ne«.i  the  follow* 
ing  u»t  I  etiut^iTiefii  ikul  June:  Rotary  press. 
H  in  ]  u  ,*aU|e*,  three  linotype*,  stereotyping  not 
AL  metal,  etc  Box  A-5SS,  tciroi  &  Per 
Uftm. 


N.  Y.  City 

Phone,  Fitiroy  66S9  Room  1029 


10    Years  Selling   Web  Pi 
Linotypes  and  Newspaper 
Equipment 

An   experience   of   30   years  in 
Selling  and  Equipping  Newspaper 
plants  a 


Hoe  Straight-Line  Quad  Newspaper  Press 

Thirty-two  pages,  two  deck  with  color  deck  Inot  aaewn  in  cut);  four  plates  wide; 
lensth  ef  pate  JJvi  inchei:  rrven  clamna  IS  emi  nr  etilit  colaram  IJIJ  ern»; 
anuauallv  complete  Merrctynina  outfit;  all  in  fine  condition;  caa  be  seen  aa  il 
Meal  »hrr.  paper  .u.|»n.J*tl;  irntnediale  delrerrr;  sttrsctiee  price  for  quick  aale. 

BAKER  SALES  COMPANY 

200  FIFTH  AVENUE  NEW  YORK  CITY 


PUBLISHERS 

OUR  NEWSPRINT 

Quality — Highest 
Serv.ce— Best 

Price — Lowest 

Bert   line   of  Half  tone  new.. 
Standard  news,  an 
available. 


Before  contracting  ASK 

J.  &  J.  SCOTT,  Ltd. 

Pulp  4  Paper 

33  W .  42.J  St,     few  Yori  City 

Phoa.  Vaadeeellt  10S7 


FOR  SALE 


Geaa  Straight  Linn  Quadropla  Four  - 
Daclt  Two-Paga  Wtda  Praaa.  Prlnla 
4,  6.  fl.  19,  12.  14  or  It  pa  (*>  papara  at 
24.000  par  hour.  20.  24,  2ft  or  32  paga 


crf•p:^..»., 

ThU  Pres. 


I<J%" 


You. 


WALTER  SCOTT  A  COMPANY 
PLA1NFIELD.  NEW  JERSEY 


For  Prompt  Service 

TYPE 
Printers'Supplies 
Machinery 

In  Stodc  for  Immediate  Shipment  by 


Typt  trie  Bo»  In  Anj  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

rWirirm  Plrrabursh  Kanaaa  Cvra 

New  York       Cleveland  Denver 

Phtladalpkia    Deerott  Loa  A  :>«■!.■ 

Chlcaeo  Sea  Franc  l»U) 

Cmdneiad  IWUr..i 
It.  Lara* 


Take  It  To 

POWERS 

Open  24  Hour*  but  of  24 
The  Fastest  Engravers  on 
the  Earth 


Photo  Engr.vin,  Co. 

St..  Tribun.  Bid,. 


New  York  Cltr 


Editor   &    Publisher   for   May   14,  1921 


1 


Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 

O-  A  WORD  lor  K4v.rtiMn.raU  under  IhU 
cl...lri«.Uoei.     Ca.h   with  Hdir.  F»r 
thaw  unemployed  one  Insertion  {lav.  not  lo 
e»cd  SO  word.)  FREE. 


HELP  WANTED 


expected.     Box  (Vdsyl,  Care   Ellin  4  Pit* 


KNOXVILLE  HONORS 
CAPT.  RULE 


Advertising  Manager 


AvjiUWr  )unc  lit  or  before;  15  jmnt  MW 
l-.i|  iT  jttKrMiung  r»prr.rnce;  for  the  past  three 
advertising  m-.nager  of  afternoon  and 
>-jii»tj.y  newttuper  in  Yirt  city  of  *$,'"">;  dur- 
ing tllli  tir»r  I  have  increased  loral  advertu 
It  it;  Mm  |.cr  rml  and  ran  nv>re  lineage  itUTi 
m-t  paper  At  the  present  time  with  business 
»<mltti<m*  Ur  hflnw  normal  I  am  shewing  a 
25  per  crtit  inrrr»»*.  I  have  tbe  knack:  of 
•  -rfrantiint  *n  efferent  department  and  pfoduc 
mtt  Imaine**  «v*ieBn»t*r*.ty ;  want  permanent 
wt-itUm;  reamed,  best  references  Address 
A-SSJ.  Oin  Fn;T"i  h  Vi*Li%nit- 


Wanted  Competent,  experienced  advertising 
manager  for  Omaha  Daily  Tribune;  uol»  Cer 
m.in  Ur.ctsige  daily  west  of  Chicago,  Perma 
nent  and  desirable  pnttticm.  State  uUry  de 
Mrrd  and  give  rrierent<*.  Omaha  Daily  Trib 
unr,  Omaha,  Neb 


u  S.  Och..  New  York 
Chi*f  Cu*al  M  82nd 
of 


Advertising  Solicitor  « 

-\  liraf  c(a»«  advertising  fnltcttnr  can  make 
**  re.il  p.t.ititin  for  him«-rtf  in  g  large  middle- 
Mikirfn  rity.    Hard  work.  and  long  hours,  but 


Circulation  Man 

Evening  t^per  in  New  Una  land  city  of  70.000 
want*  j'jung  man  tt>  take  charge  uf  circulation. 
I\ir-fr  di  rt  n-:4  u*e  premiums  but  seeks  to 
incrme  ciicuUtitm  by  [•utrlishing  u  (tool  ne«s- 
ra;<r,  and  cultivating  field  by  muml  methods. 
Paper  !us  Sunday  edition.  Write  with  lull 
particular*  a«  to  eaperlenee.  fetigiuta*  prefer' 
erce  and  salary  eipeetcd.  AddrrM  A-540, 
Care  w.   Edito*  *  I'ukLtillia. 


good  .  ov^tuniiy  on  a  paper  le»dm»  in  eir- 
uI*tW    Addrrw  A-541.  Care  E*tToa  &  Pub- 


Circulation  Mavnogor 

run  nyril  -r, : .  i  hoj«  «|.eni  Ul  hi|  btttfatM 
It  f  e  it  i  -t»m«r  piiRa*  of  circulation  work  and 
I  t*>motrd  K-ternI  emitcst*  of  vitriol!  rharacVt, 
vilkiei  f-#f  nmnriir  employment  at  rirc^lxtinn 
n  i  an  age  r  of  a  middle  »e*trra  i^rrr  wbrre  tbrre 


CUiMhed  advertmng  manager  wanted  In  mid 

die  vcMctn  city  »f  inn.OM  pftpulgtion  ty 
iiii^ritirjg,    <  teinng    ami    Sanday  eirmbiintt 


)•   ii   ch.»uf  l«  frm'Jtf  up  nn  w^und  prinnpltw. 

,  (Ure  RutniB  6  Pini-HM. 


Addre-aa  Hum  A- 546,  < 


C.rcu!Bt!*n  Mauftr 

15  yean'  eaprttencr,  available  at  onep,  rap«blet 
i-ii ef  gel  k  .  giiod  rreortl ;  7  year*  with  only 
evening  tUily  in  city  of  22,000  population. 
I  'niirtauod  handling  »Kili*»tor».  earnrra.  e»- 
labtiahing  ageoriea;  gmtd  on  prumotion  work 
\L.mr.l  .17.    W-l   of   rrfrrrncr,.  AddrrM 

A  54B.  Cur  F-OIWii  ft  Pv«tl»HU 

Circulate 


lifag.  « » einng  ar.«l  Sanday  eirmbiiiation . 
I  U-  .i  ta|uble  rxvculivr  diplomat  Wilb 
tmte»alu1  rxprnrncc;  age  24  In  4>>  yeara. 
ante  ful:  letirr  .>f  appUeation  tu  A  552,  Care 
llni  HM  &  PvM  WBtVft. 

Compoaing    Room  Koicnian 

t*t:-m|M>airiK  rixxn  (i>t etnan — an  afternoon  daily 
in  Pennaytvania  city  of  40,000.  druirea  a  con» 
ttiiiiin  fciruaaii,  who  ia  a  huatlrr,  hu»  M>mr  r% 
rcutivr  ability,  and  ia  out  afraid  «f  work. 
If  you  are  ibr  right  man,  aalary  will  be  inter- 
e«ltng ;  48-hui3r  week.  Apply  by  lettrr  giving 
refrrriKca,  rx(.rrieiicr  and  aalary  rxpfCtctl. 
Addm*  R..x  A  543,  Kditm  ft  Pt  atHHia. 


N-wa  Editor 


ad  Rapoflawra 


Wr  ean  plarr  rompetent  men  in  poailinna  now 
..pen  a«  follow*;  New  Kngland.  $35  *45;  N  J.. 
$35-$45j   Pa  .  $40;  X,  Y.  $JM4$;  X    C,  $35- 


ClrcuUtUlB  Manager  $40;  Cm  .  $35;  Ha..  $4<»;  Va,.  $3<;  Mont..  $40; 

^  'juiic  nun.  3$  ycira  of  ace.  desirei  position  Xebr .  $  l      Ohio.  $,15-$*5;   fcfich  .  $35.  Alt© 

;t«   circulation   manager.      Have   18  year*"  ex-  g*K«l    i>prt(ing*   for   advrrtiiing   mtiritora  »nd 

tipfinn/f    in    rirr                    u.'<i.V     %>r-l.4    mii.i»rt^in  nrriil.ii'  i .-.«    minurri    jit    >.itrftusl*.    ulnrtr*.  XtrtT- 


pt-rienee  in  circulation  work,  held  raanagertbip 
a»n  ut  tii»-  vi  »r»  Addtcaa  »ith  f u!l  particu 
lata.  P.  O.  Bog  103.  Reading;,  Pa. 

F.ditorUI.  Reaearch  and  Writing 

man  with  highly  gprcialiicd  English  training 
and  br«*4  rxpenenre  in  lines  abore  rrventioned 
»;»hrs  position  railing  for  any  or  all  of  these 
tyT*s  of  work  Salary  secondary  considera- 
tion for  time  bring.  Addregs  Box  A  521.  Care 
Fnmtg  &  PcBtflHFti. 


rcuUii.-n  managrrs  at  adrquate  salaries  Reg- 
istration frrr.   FslaWiihed  FF-RXAI.D'S 


Th.r.J 


Mr.  Pnbli.nnr 

\  r  .  it  :.!■  .:  f  i  .  ti'i  ii-  !  - 1  iir  n  i  .  h 
ciilnr  aMr  to  |mt  lit.  .nil  ^..p  tnio  your  p.j^t 
it.i<l  rrmlrr  it  *  |.onrr  «mn«K  yotlr  eunitilu- 
ct.c>  ?  If  mi.  nMc  ro»  H.vt  bid  txl.ii.ivr 
i  »;>.  »irr*<  m  Irath  SrHi  on  good  d.ilir.  l"rr 
[.  r  city  .  (  .rc^n,l  75,u.;.>.  Ad.llrt,  Box  A-5J7, 
.  :,rt   Koit.i.  &  I'l.l.l.il... 

R.pert«r 

Y'luti.  m.n.  niit.  .w.kt.  ci'Hrcr  .dacat.on. 
w».h«»  rwattMin  a.  rrpnrlrr  on  a  nrn-toap*. 
■  ^^rinii  otH.rtanilir.     Can   furnish  brit 

.rfrrriicr^  Ad.frf.t  William  Emr,  Il.M  Tin- 
I   n    X i    nm  .  Si  «      . -tk  C  ity 


Vow  I'o.irinn  with  rvening  dnilr  with  San 
day  morning  isw,  in  city  of  911,000;  matt  b* 
cowiprlr-nt  to  take  care  of  ilerartm^r.t.  Man 
of  MPrm  nrr  and  Initiative  wnntrd  who  can 
.inphfT  and  .tandardife  office  .ytten.:  eive 
full  intMrmalion  in  rirtf  letter  a*  to  experience, 
reference,  and  .alary  expected.  Box  A  MI, 
Care  Epim.  i  I't-.i  isnri. 

Ad.erli..n(  Solicitor 

Voajnc  irun.  experienced  In  K>licittn«  adver- 
li-:i  .-  -  i  !..  I.  .-.  ■  MiK  ii-a-.ji.  |i.  r  I-,  i  -n  ..I 
l<m.«v  nupulation.    Addre..  Box  A  J5*.  Cm 

mn  4  rviuiirra, 


Ksowiun,  Tenti.,  May  10. — Kjiox- 
wllc.  uiidn  the  auspices  of  it>  Rotary 
Cluh  am!  the  Huard  c.f  Ci  -ntmcrcc.  tMay 
crlrbratt-d  the  KJd  aiiniverMTJ  of  the 
btrn  of  CapL  Willi»m  Rule,  veteran 
editor  .><  Ihe  Jotirnal  am!  Trihtinr  and 
the  dean  of  journalism  in  Tennessee,  if 
not  in  the  entire  Suuth.  Several  speak- 
ers expressed  their  personal  esteem  and 
luve  for  the  aged  editor  and  also  for 
what  he  had  done  for  the  tiphuitding  of 
Knoxvillc  and  Kastern  Tennessee. 

The  chief  speaker  wax  Adulph  S. 
Ochs,  publisher  of  the  N'ew  York  Times, 
who  wai  printer's  devil  tor  Capt.  Rule, 
his  first  "boss*'  when  Mr.  Ochs  was  a 
l*y.  Tributes  were  paid  to  the  kindness, 
ability  and  integrity  of  Mr.  Rule  by  his 
former  apprentice,  and  also  by  Jamrs 
M.»r;.  editor  of  the  Evening  Sentinel, 
Rotanans  and  members  of  the  Board  of 
Commerce.  Telegrams  and  letters  also 
were  read  by  the  Chairman  of  the  meet- 
ing felicitating  Capt.  Rulr  on  the  passing 
of  mother  milestone  in  life's  journey. 

Captain  Rule  responded  briefly  to  the 
tributes  paid  him.  concluding  with  a 
"Cod  bless  you"  f6r  all  present.  Laler 
a  committee  representing  the  Knoxvillc 
Kiw.iiiis  Club  called  on  him  and  pre- 
sented a  mammoth  bouquet  as  a  token 
of  their  esteem.  This  evening  A,  F. 
Sail  ford,  publisher  of  the  Journal  and 
Tribune,  gave  a  dinner  in  his  ltonor.  the 
list  of  gu'ts  including  Mr.  Uchs  and 
Col.  Htnry  Cla>  Collins,  veteran  printer, 
•till  in  harness,  who  taught  Mr.  Ochs 
the  printer's  trade. 


l);oly  or  Weekly,  IS  year,'  rxpervence  in  eir- 
cwlati'.n  WtxrlU.  referrnee.  fund.  1  am  available 
al  nnee  to  paper  that  »e1»  fcu.y.  AiWre., 
A  sav,  Care  Eotn.a  * 


Tele.-r.ph  Editor 

IJe.k  limn,  makeup.  lhofiin|tb.ly  eapeticnecd. 
ainlii:.-  -xeil  m.n  wan!.  pu.itHiu  in  e-a»l.  bolk 
metropolitan  .lid  .null  sitj  e.petience;  lull 
"  «u«le»  and  van  ft 


new.iQpvr 


BUSINESS  OPPORTUNITIES 

C_    A   WORD    lor   aajrarttaaameit.  under 

tkll  ,.mi..„.     Calk,  Willi  order. 

Buy  a  Weekly 

Soaae  of  you  ctly  newspaper  men  chained  to  a 
desk,  who  can't  call  your  lite  your  own.  why 
not  tiuy  an  nld-ewtardi.hed  country  town  weekly 
that  makes  money  and  where  you  can  take  It 
ea.y.  breathe  c.untry  air  and  accumulate  prop- 
rrrr  \.:-u  can  buy  !0  year  old  weekly,  run  on 
srrKtly  bt«  town  principle,  that  kai  always 
made  m.inry  and  will  return  ts/X»(i  to  $s.(IUiJ 
on  t.>  *iu«ller.  No  eomr.<fillu!t.  pretty  Ohio 
villaae  of  I. Milt;  wetj  eoutpped.  Iiuulype,  own 
huitdltlf.  Manil.  hifh.  Price  110.0011,  and  if 
y  .u  an  rifht  kind 
oeer  W.Stin  caah. 
Eoiroi  a 


A  SSI.  Car*  af 


editorial  writer,  parajrapher—  de.iret  western 
ronn<ct>on.      Address    B<.x    No     ASM  Care 

Edithi  &  Pi-ait.iiri. 


Brit  ting  into  quick  ciiuimuriicatjon  the  em 
ployer  as.d  the  po^ricin  seeker  In  the  Adver 
ti.iug.  l'riritir.f  and  Publuhinf  held.  east, 
tcuth  and  west.  Our  list,  include  men  and 
women  Titled  lor  position,  up  to  the  bifhest 
responsibility,  with  new. papers,  class  journals. 
sdverris;iif  agencies  and  the  publicity  depart 
menu  of  mercantile  and  manuiacturing  con 
cerns.  No  charge  is  made  to  employers 
registration  is  free.  Established  tS'B 
r.«ld'»  Exenange.  lot  .  Third  National 
Blilg,  Spnti.field.  Mats 


Want  to  Bsiy  Dally 

Preferably   in  middle  or  southern 
fr.m  ls.ttitii  up;  must  have  SI  per  eet 
prefer  all:  might  take  run  down  paper  if 
exists.     Experienced   new.ial.tr    buxlties*  eneii 
who  have  made  over  several  properties  into 
winners  ^  Might  start  »ew  "J"'^'  JJjj  sag 

"  pledged.'  'Add'res."  A  SSo',   Care"  EDlina 


r'rieid 


Saut  Lakk  City.  May  7  -  The  mem- 
bers of  the  Utah  State  Press  Associa- 
tion passed  a  resolution  at  their  annual 
meeting  denying  that  the  country  papers 
are  trying  lo  fleece  the  county  treasuries 
by  using  undue  influence  to  get  proceed- 
ings of  county  bodies  inserted  in  their 
columns  as  paid  advertisements  and 
branding  the  statements  matle  in  the  re- 
cent session  of  the  legislature,  wherein 
the  Country  press  was  attacked,  as  "on- 
worthy  of  men  holding  the  high  honor 
of  lawmakers."  President  James  II. 
Wallis  was  unanimously  re-elected  to 
serve  a  fourth  term  as  head  of  the  or- 
ganisation and  given  a  vote  of  thanks 
for  his  services  in  looking  after  the  in- 
terests of  the  members  of  the  associa- 
tion in  the  legislature. 


MISCELLANEOUS 


HELP  WANTED 


C.  A  WORD  for  adv.rtl 
cUa.tftcatlow.  Caah 


W.nt.d 

New.  Editor  ott  mornii 
■MM  in  aUajE  west. 

^r^B!^^ 


esnanta 
rith  ardav, 


Ult-.N  ret  copy  "Ttl.I.INlJ  A  BODY,  tell 
ttg  about  Marianna.  Florida,  by  writing  Mari- 
im.-i   Chamber  c.f   Commerce.  Mirianna.  Fla, 


Stacc   Heads   Michigan   A.    P.  Editors 

At  the  annual  meeting  of  the  Michi- 
gan Associated  Press  Association.  May 
7.  A.  W.  Stace,  editor  of  the  (.irand 
Rapid.  Press  was  re-elected  chairman. 
Other  ofricers  chosen  were:  A.  W.  Wil- 
kie,  Detroit  correspondent  Associated 
Pre",  secretary. 


Suit  Over  Newrprint  Contract 

PnttTLANn.  Me,,  May  7.— Suit  to  re- 
cover SfrO.OOO  damages  for  alleged  re- 
fu<al  to  accept  newsprint  paper  under  a 
contract  for  1913  has  been  instituted 
against  the  Commercial  Publishing  Com- 
pany of  Memphis.  Tcnn,,  hy  the  Minne- 
sota &  Ontario  Paper  Company,  a 
Maine  corporation,  in  the  Superior 
Court  here,  It  is  claimed  the  contract 
called  fur  delivery  of  440  tons  a  month 
and  that  the  Commercial  Publishing 
Company  refused  to  accept  shipments 
after  May  31.  The  plaintiff  claims  it 
would  have  realined  a  pront  of  $10  a 
ton.  but  was  obliged  to  resell  the  paper 
at  a  loss  of  more  than  $.12.00(1.  together 
with  the  interest  thereon. 


$2,000 


for  firat  payment  on  a  proaperou. 
Maryland,  Virginia  or  North 
Carolina  weekly  i 


Propoaltion  V.  Z. 

Charlea  M.  Palmer 

Newspaper  Properties 

225  Fifth  Ave.      New  York 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 

TRADE  PAPERS 

HARWELL  &  CANNON 

Mart  pa  per  and  Magnalne 
Prxrisertictg 

Time*  Building.  New  York 

1910 


For  Sale 

24-PAGE  GOSS 

High  Speed.  Straightliffie  Gasg,  with  com- 
plele  alereotyp*  i  ipiipainit,  including  DfJ 
Mai  protests.  Simplex  rontnd.  Tin*  rnii 
chine  •**  built  nrm  in  10 1 A  Aictiniinii- 
datr.  7  n*  8  c^ls  Cui-nff  «  21  ifi-  Tape- 
Um  (older  delivers  prodtart  «  half  pagr 
•ire  eoantetj  in  lots  nt  54J.  Imme-itate  de 
livery.    Fur  price  and  trrtn-. 

Wirt  «r  writa 

Swd.ernPublisherslExchai.ge,  Ik. 

.Veu/pa»er  Prvfnlvi  aad  £u«>>i.ic-t 
12  North  Nbnth  5tr~t       P.  O.  Box  tj»7 
Rkhwiand.  Va. 


AJPartner! 

with  energy,  initiative  and  »3J)U0  is 
in  xmall  southern  dnilv  by 
publisher. 

Splendid  field,  two  of  us  can  put 
it  over  in  good  shape  and  prnposi- 
lion  will  be  worth  6ve  limes  what  is 
put  in  it. 

State  what  part  of  work  you  would 
take  over,  give  age  and  experience. 
Is.,*  VS4S.  >■/«  EunoH  &  Puat  tsMUt. 


"The  African  World" 
& 


London. 
AGENTS  FOR 
STATES 
Th.  World  WlaVa  A.awrttatag 


SHOWALTER 

Adtvrtisiftr  Proma.ron  5epcrc« 
Fosisidad  by  W.  D.  Sfco-.lt.r 
CarriMl  on  by  E.  J.  Cr«uie 
Bl   Irvlag  Pine* 

Fe+  .Wit  j>Mpe*i  ami  .Ujj>t  ■>  n.*  ■ 
MuQtbly  proraotwn  copy  for  uie  in  build- 
ing up  claasified  ar-d  More  a^v»*rii.jng 
A  Service  that  educates  readers  tn  fad  ti-e 
Adv-ertiaenients  and  atimulatef  mrr<-h4ntt  L> 
advertise  adeqiute-y. 

Write  lur  pani-rnlars  and  ratra  on  four 
eumb's  trial  gervkc. 


Digitized  by  Uoogle 
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The  Sunday  Edition  of 
The  Detroit  News  has 
always  led  the  only  other 
Sunday  paper  in  Roto- 
gravure advertising  as  it 
has  led  it  also  in  classi- 
fied ads  erasing,  which 
proves  that  The  Sunday 
New,  b 


HARLEM  and  BROOKLYN 

Til.  N„w  York  Tim...  ma.nl.lns  »  branch 
"»H. *^  In  ltrooklvn  ami  iw  In  Hurl-m  f.ic 
tlw  tit-i  itmnvidallun  ..f  ail.c-rllarr*  arid  *uli- 
atrlbera.  < 'iHjuJiWtl  and  •llnitlir  nniviursfff. 
nil-tin.  «nl  sutocrtrdUm*  for  Th»  N»«  York 
Tllnrp  UB'I  nclter  puMleatloa*  u€  111*  Srmt 
York  Ttmva  Comtmny  rrmv  tie  dfllv«r«d  to 
tb*a>*  offtrt*  with  evary  aasuraniss  that 
nti.mi-'.  air-noun  will  In-  at-.wdi.il  ihrm 

Fit  til.  .tally  i-lniim  nt  Th.-  Time..  i-Uv- 
.i.lv.rtli..nwt,t.  •Smuld  I-  .iHUi-n-.i 
'•>  «  I'    M    in*  day  |.r..-...|Uu  [.ubllrallnn. 

r.ir  r-un.la>  in— rn  |mi  Batata  «lo- 
fli.v  ii  iwrtlaemrnts  mu»l  Ih-  didly-rwd  hy 
•    P.     M      Olday;     Flu.infH  Ojipiirlilliltt** 

aiin  uni-*m<-iila  by  It  A.  M.  Saturday,  and 
iilh*T   cln«Klflr*1    ailvrmvinrnt*    not  Utpr 

than  2  P  i  untuMar. 


®bt  Mm  fork 
iti,w.L.f12?,kFsC.?„, 

"••I  *l  Lao.a  Avim 


The 


Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
I.N  PITTSBURG 


MEMBER  A.  B.  C. 

Forflf  n  AdV«rli«inf 


'WIRE 
NEW 

b>f relational  New*  Service 
V»rld  Bu.lJms  N«s.-Yarfc 


Wa  c*n  Inert***  your  bualnaaa — yrvj 
wwm  it 


Yo«  have  thought  or  pr«aa  clipping  • 
voyr  mIC  But  l«t  ua  tell  you  hew 
prcaa  clipping*  can  b-»  i 

■      ..    ■  .1  ],)-•  you. 


BURRELLE 

145  UUyette  St..  N.  Y.  City 

r.t^hlichfH  a  Quarter  of  a  Cantury 


HUNCHES 


sfgaatfiaj  risers  aao*  eily  tJitorl  are  mtu-ayt 
tHe  l.i,Mtf«J  for  a-ne'  an*"  feafltre  .aVa/  thai 
ran  V  M/r4  focai.'r.  KotToa  a  Pi.ai.ln.i-B  lelfJ 
•ay  $1  fur  earn  /laarA  fnhliiMeJ  Mtfo*  lau 
Arii.y.  TAr  fart  tAat  fkr  AwarA  ur  a<ru-  being 
wvrkrd  gucceiMtmlly  ia  yiar  ,-tiy  o*orj  nil  fidr 
If  fr,iM  lAi.  d'*arfmsnr.  Addrctt  your  lOlt- 
ttibmtuim*  la  Ikr  Hcbch  Ktnxua. 


.•WHAT  do  you  know  ah.mt  Belling- 
"  hamr  is  the  title  of  daily  feat- 
ure in  the  Journal  of  that  city.  The 
development  of  the  city  from  the  date 
of  the  settlement  of  Whatcom  county  in 
1852  is  being  told  in  short  daily  install- 
ments that  are  attracting  wide  readrr 
interest. — A.  _____ 

Instead  of  running  long  stories  aliout 
the  races  at  Jamaica  this  season  the 
New  York  Daily  News  is  running  a  pic- 
ture showing  the  finish  of  each  race 
and  a  summary  below.  This  sport  feat- 
ure is  one  of  the  greatest  space  savers 
that  has  been  introduced  in  a  number 
of  years  while  at  the  same  time  it  tells 
the  story  and  attract,  immediate  atten- 
tion.—B.  1*.   

"The  Inquiring  Photographer,"  who 
aside  from  the  practice  of  the  bitter 
known  "Inquiring  Reporter"  of  asking 
five  people  a  question,  takes  a  picture 
of  each  of  the  five  for  use  with  their 
replies.— J.  M. 


A  good  dull  day  feature  can  he  se- 
cured hy  interviewing  all  local  photog- 
raphers on  whether  men  or  women  are 
the  mure  vain.  A  question  as  to  whether 
vanity  has  declined  in  recent  years  and 
why.  will  help  thr  story.— J.  R.  H. 


At  Northwestern  University  the  girls 
have  been  urgrd  to  shun  such  words  as 
soup  and  pie  and  pickles  when  dining 
with  men.  There  is  a  campaign  oil 
against  thr  same  words  at  Barnard  awl 
Columbia.  It  is  claimed  that  there  is 
a  kiss-inviting  pucker  behind  such 
words  when  they  are  said  slowly  with 
a  stress  on  the  final  sound.  "What  do 
the  girls  ami  mothers  in  sour  town 
it?"-T.  M. 


The  Tacoma  Times  has  a  new  feature 
in  its  columns,  called  ~(>|>en  Letters  (  A 
weekly  budget  of  messages  to  various 
friend'  and  acquaintances.)"  The  let- 
ters are  similar  in  form  to  letters  sent 
to  most  newspapers  hy  readers  criticiz- 
ing the  paper,  its  policies,  etc.  Btit 
these  letters  are  to  local  concerns,  puh- 
lic  officials  and  others  in  the  city,  criti- 
cizing them,  and  all  signed  by  the  Time*. 
The  letters  are  all  terse  and  exact.  One 
letter  is  reprinted: 

"To  the  Park  Commissioners:  I've 
been  wondering  what  goes  on  at  Point 
Defiance  Park  all  winter.  I  never  saw 
anyhndy  that  went  there  at  this  time  of 
year. 

"When  you  stop  to  think  about  it, 
isn't  it  :i  shame  n  great  asset  like  that 
should  lie  there  unused  and  unappre- 
ciated H  many  months  of  the  year?  Is 
there  nt.t  some  program  of  improvement 
that  could  be  carried  out  to  make  the 
park  a  winter  playground  as  well  as  a 
summer  playground  "f  our  people? 
—The  Times."   

The  following  d;i\  after  each  league 
baseball  ga-ur  on  the  It  me  grounds  thr 
Brooklyn  Taglc  prints  the  picture  of  an 
important  play.  The  reader  identifying 
the  play  and  writing  the  best  letters  de- 
scribing it  are  rewarded  with  a  free 
l.a.ek.11  ticket  — R.  T. 


A  series  of  500  word  articles  dealing 
with  the  products  manufactured  hy  lo- 
cal firms  are  being  used  as  a  Sunday 
feature  by  the  Wisconsin  State  Jour- 
nal. These  stories,  which  are  being 
supplied  by  the  industrial  committee  of 
the  Association  of  Commerce,  are  of 
interest  to  most  readers  in  cities  under 
100.000.  The  success  of  this  scries  is 
evidenced  by  the  fact  that  the  fifty  - 
thitd  article  has  just  appeared  — G.  W.  G. 


A  Dallas  (Texas)  Dispatch  girl  re- 
porter worked  up  a  dandy  story  re- 
cently about  the  mottoes  business  and 
professional  men  have  hanging  in  their 
offices.  In  one  office  she  found  one 
which  read:  "A  grapefruit  is  only  a 
lime  that  has  taken  advantage  of  its 
opportunities."  In  her  daily  rounds  she 
made  a  note  of  mottoes  in  the  differ- 
ent offices  until  she  had  a  story  with  a 
score  of  them,  showing  the  moods,  lit- 
erary tastes  and  dispositions  of  well 
known  mciv  and  women  — G.  P. 


For  mouths,  under  the  lioxed  caption 
"Do  Yon  Know •?"  in  IS  upiier  and  lower 
Cheltenham  Isold,  we  hsve  been  run- 
ning in  tlse  Frederick  (Md.)  News  a 
paragraph  about  various  laws  in  force 
here.  A  paragraph  is  taken  each  day 
from  the  city,  county  "r  state  Code. 
Many  unique  statutes  have  been  uncov- 
ered and  some  of  the  peculiar  laws  have 
Iseen  revealed.  Because  there  are  so 
many  laws  there  is  an  almost  endless 
number  of  paragraphs  for  each  dav. — 
A.  T.  B.   

KrXLER.  CX„  HONOR  GUEST 


Wa.hmgton   Star  Men  Tell  What  Thay 

of  New* 


[Tjiajal  f«  Emma  k  PcmtsHti) 

W.ssiiisctox.  May  12.— When  a  city 
editor  dies,  some  of  the  fellows  around 
the  office  may  chip  in  and  send  a  bunch 
a  flower*.  ■ 

When  a  city  editor  gets  married,  his 
friends  on  the  paper— if  he  has  any— 
may  buy  him  a  wedding  present. 

When  a  city  editor  gets  fired  the  re- 
porters  may  experience  a  strange  ten- 
derness of  feeling  which  results  in  a 
gift  or  a  few  kind  words  of  sympathy. 

But.  when  a  city  editor  is  made  the 
guest  of  honor  at  a  lianquet  given  by  his 
staff  as  an  expression  of  good  will,  good 
wishes  and  genuine  respect — the  occa- 
sion Iwing  insured  by  nothing  in  par- 
ticular—well,  it  happened  to  Charley 
K.:ier  (Charles  D.  Keller!,  city 
of  the  Washington   rivriisng  Star. 

For  those  who  would  like  to 
what  the  Star's  staff  thinks  of  its  city- 
editor,  read  its  tribute: 

"In  the  din  and  grind  of  a  News 
Room,  the  city  editor  who  never  loses 
his  head,  his  temper  or  hi-  sense  of 
humor:  who  never  displays  partiality, 
engages  in  office  ]«>lilics  or  deviates 
from  a  natural  impulse  to  treat  his  fel- 
lows fairly  is.  indeed,  a  monstrosity. 
Net,  we  know  there  is  such  an  animal. 
He  performs  daily  in  the  Star's  menag- 
erie of  prodigies.  We,  who  work  with 
him  ami  know  him  be-t.  have  brought 
him  out  of  his  cage  tonight  to  feed  him 
and  say  a  few  kind  words  to  him.  We. 
therefore,  dedicate  this  occasion  to 
Charles  Keller— a  monstrous  combina- 
tion of  the  virtues  that  go  to  make  up 
.s  man,  a  damned  g  oil  ch>  editor  ami  a 
Fell  of  a  g.-.d  fellow.— The  STsrr." 
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NEW  YORK  STATE 

The  Big  Link  in  the  Chain 


First,  have  your  merchandise. 

Then  get  it  on  the  shelves  of  the  retailers. 

Then  tell  the  buying  public  about  it. 

AND — one  BIG  thing,  tell  the  buying  public  WHERE  they  can  GET  your  goods. 

Don't  leave  it  to  guesswork.  Don't  merely  intimate  that  the  goods  are  "for  sale  by  first-class 
dealers."    That's  too  broad  an  assertion  to  make.    You  can't  back  it  up. 

Tell  the  man  at  SCHENECTADY  just  who  in  SCHENECTADY  handles  your  goods.  Tell  the  man 
at  BUFFALO  what  BUFFALO  store  can  supply  your  goods.  Tell  the  man  at  JOHNSTOWN  where  he 
can  get  your  goods  in  HIS  town. 

These  people  are  willing  to  buy  your  goods.  BUT  THEY  ARE  NOT  SUFFICIENTLY  INTER- 
ESTED IN  YOU  AND  YOUR  PRODUCT  TO  DO  THE  WORK  OF  FINDING  YOUR  GOODS. 

Tell  them  ALL  about  your  proposition. 

In  New  York  State  you  have  ten  million  people.  Average  people,  if  you  please,  the  kind  that  use 
the  kind  of  goods  you  have  to  sell.  Get  close  to  the  n.  Work  with  your  retailers,  and  with  the  daily 
newspapers  that  produce  prosperity  for  your  retailers. 

Use  this  list  of  New  York  State  Daily  Newspapers.  They  will  take  your  message  to  the  people  you 
want  to  reach.  They  will  link  you  up  with  local  dea'ers.  with  local  newspapers,  with  local  pride.  They 
will  sell  goods  for  you. 


•Albany  Knickerbocker  Preea  (Ml 

•Albany  Knickerbocker  Prea*  (S) 

tAub.ru  Cittern  (E> 

-Brooklyn  Dully  Elite   <■> 

■Brooklyn  Dally  Eagle     .   (Si 

•Brooklyn  Sl.nd.rd  Union   (El 

•Brooklyn  Standard  Uivln  (SI 

•Buffalo  Courter  ..d  Enquire,  (MAE I 

•Buffalo  Cwmr     (SI 

"Buffalo   F.prr.i  (Ml 

•RufT.ln  Espress   (Si 

•Buffalo  Evonlag  News  (El 

Buffalo  Evening  Times  ............  (E) 

Buffalo  Sunday  Times   (SI 

Corning  Evening  Leader  (E) 

•EJaalra  St.r-Ceiette   (El 

•Glens  Falls  Pott-Star  (Ml 

Gloversvllle  Leadsr-Raoubllcaa   (E| 

Gloversvllle  Morning  Herald  <M> 

Hornell  Tribune- I  Imca   (El 

-Ithaca  Journal-New.  (E) 

•  Jamestown  Journal   (E) 

•Jamestown  Murolm  Post   (M) 

••Mlddleto-n  Timos  Pres.   (E) 

•Mount  V.mon  D.Uy  Argus  (E) 

-Newburgh  Dally  Maw.   .    .  (E) 

♦New  York  An.rl.an  (Ml 
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Editor    &    Publisher   for   May    14,  1921 


COVERS  ITS  FIELD  COMPLETELY 


In  the  greatest  Homebuilding  city  of  America — which  is  Los  Angeles 
— The  Evening  Herald  goes  into  the  homes,  and  as  fast  as 
homes  are  built,  its  circulation  grows 


Los  Angeles  is  the  largest  city  in  the  West. 

Its  growth  has  been  unprecedented  among  American  cities. 

THE  EVENING  HERALD  of  Los  Angeles  is  that  city's  greatest 
the  largest  daily  circulation  of  any  newspaper  in  the  West. 


.  it  has 


THE  EVENING  HERALD  GROWS  JUST  LIKE  LOS  ANGELES 

The  government  census  credited  the  city  with  a  population  of  576,673  in  1920.  At  the  previous 
federal  census  of  1 9 1 0  the  city  had  3 1 9, 1 98  population.  The  increase  in  a  decade  was  over  a  quarter 
million. 

The  Evening  Herald  was  born  in  November,  1911,  little  less  than  10  years  ago.  It  is  the 
youngest  newspaper  in  Los  Angeles. 

Yet  it  has  grown  to  an  average  daily  circulation  of  143,067,  as  attested  by  the  government 
statement  on  April  I,  1921,  and  actually  has  more  circulation  by  nearly  forty  thousand  than  both 
of  its  afternoon  competitors,  the  Express  and  Record,  combined.    The  exact  figures  are: 


Evening  Herald,  143,067;  Express,  60,967;   Record,  43,477 

The  city  of  Los  Angeles  has  now  an  estimated  population  of  approximately  700,000 — having 
grown  1 00,000  in  the  year  past — and  this  means  that  it  is  a  city  of  about  1 40,000  homes. 

The  Evening  Herald  circulation  is  the  most  concentrated  of  any  large  newspaper  in  the  United 
States.  Of  its  circulation  daily  1 38,222  copies  go  into  the  homes  of  Los  Angeles  and  immediate 
vicinity — that  is  97  per  cent.- 

Practically  Every  heme  in  Los  Angeles  is  supplied  every  week  Joy  rttt  a  cop})  of  The  Evening  Herald. 

This  proves  that  the  circulation  of  this  one  newspaper  is  efficient  to  cover  the  field  of  Los 
Angeles  completely,  and  that  the  foreign  advertiser  needs  but  one  medium  to  reach  every  prospective 
buyer  of  goods  in  Los  Angeles  territory. 

The  advertising  rates  of  The  Evening  Herald  are  lower  per  inch  of  space  and  per  thousand  of 
circulation  than  rival  papers.  Advertising  in  The  Evening  Herald  is  a  sound  investment.  Experts 
so  advise. 


THE  EVENING  HERALD 


Chicogo 

G.  LOGAN  PAYNE  CO. 
432  Marquette  Bldg. 


Los  Angeles,  Cal. 


New  York 

H.  W.  MOLONEY 
604  Times  BldK. 
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April  Advertising  in  Chicago 

This  statement  of  display  advertising  for  the  month  of  April,  1921,  is  striking  evidence  of  The  Daily 
News'  supremacy  in  the  six-day  field  in  the  following  important  classifications: 

Churches  the  daily  news  FIRST! 

Tke  Dally  Nbti  ».7>7  lm.a.  ,    ,  .  , 

•Do*.  no(  Inclad.  !.)!<  line,  ol  cla.alfted. 

Clothing  THE  DAILY  NEWS  FIRST! 

Department  Stores  the  daily  news  FIRST! 

Educational  the  daily  news  FIRST! 

Out  of  the  Loop  Stores      -     -     -       the  daily  news  FIRST! 

Foodstuffs  THE  DAILY  NEWS  FIRST! 

Furniture  the  daily  news  FIRST! 

Household  Utilities  the  daily  news  FIRST! 

j&,6ilt?S^»  6  <uy.  .-.in*  7 

Shoes  THE  DAILY  NEWS  FIRST! 

&;XX^yM,\T„.  6  d...  ...in*  7 

TobaCCO  THE  DAILY  NEWS  FIRST! 

Total  Display  Advertising-     -     -       the  daily  news  FIRST! 

THE  DAILY  NEWS 

FIRST  in  Chicago 

(Figurt*  furniahed  by  Advertising  Record  Co.,  »n  independent  audit  aerrice  •nbecribed  to  by  »ll  Chicago  newipapera. ) 
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NEW  ENGLAND 


These  papers  will  introduce 
you  to  the  right  people 

latlon  u££? 

■Attl.baro  Sim  <E>        S.0S3     J02S  .0178 

Ho.ir.„  5unj.r  Adv.rtiwr  .  (3)  sao.aea  .ss  .88 

{Beaton  Aaaerlcaa.   ILl     3-01.595     .50  .SO 

t  Beaten  Glob.  (MAE)    2SS.188    .40  .40 

.  Boaton  dab*  (5)    340.003    .45  .48 

tBoaton  Put  .  ,  ,   .   (Ml    422.831     .80  .80 

(Re. Inn  F..I  (S)    3*0.4*1     .55  5  5 

B*K.  T  nim   (E)      37.011    JO  JO 

Fall  Rlv«r  H.raJd  <E)      11.03*    .01$  .OM 

•Fltchbar.  Sntlul  (E)       *.«•»    jOS  .OSS 

•Haverhill  Gai.tt.   (F.i      14.1i«3    .0851  .04 

»l.ynn  Item   (E)      18.165    .04  .04 

iLvm  TiliiriB  Nm  <EA3)      18.083     .OS  .08 

Low. II  Courier  CltU.n     .  ( MAE I      17,044    44*  .043 
*N*v  Uedlord  Standard  Mercury 

IMAF.)       27.827     .07  .07 

•N.w  B.dlord  Sunday  Standards  I      23.053     .07  J07 

•Selena  Na».  (E)       19.818     JOB  .07 

Worcaater  TiUpui^inlU  _ 

(MAE)      72,922    .24  .21 

•WertaaUr  Taleir.m   (Si     42.000    .la  .15 

MAINE — Populatlan.  7*8.014 

ar  Dally  Coanm.rcial...(E)      I4jU*    J047S7  .04 

NEW  HAMPSHIRE — Populatloa,  443,0*3 

i 

RHODE  ISLAND— Population.  SO4.307 

INiwaoct  Daily  Near.  (El  *,IM 

••Pawluek.t  Tim..   IE  1      23,404  .0* 

tPawtuaat  Valley  Daily  Tim.. 

(Arctic)   (El       1.130    .021429  .0214 

fittMuM  Bulletin   IE)      8S.10S    .13*  .13* 

Providence  Journal   I  Ml      31,374    .0*  .0* 

Providence  Journal   (S)      81,737     .11  .12 

fssszr.  1  31  *  » 

VERl 

•BarreTUue.  <E)       7,03*  .01* 

Brettlebere  Dally  Reformer  .  (E)        2,*2S    .03  .01* 

tBurlln(t.n  Dally  Naara  (E)        7.010    .04  .04 

•Uurlln«ten  Free  Pr... (M>      I0,*74    .0*  .05 
St,  John  •bury  dtle4oail»i-- 

Record   (El        2.020     .0214  jOIS 

CONNECTICUT— Population.  1.J00.83I 

••Bridgeport  Po.t-Tel.rremtEAM)      SI. 838    .14*  .14 

••Brid|i.porl  Peal  (S)       19.858     .085  .08 

•llartlo.d  Cour.nt  (MAS)       29.888     .08-  07  .10.  c 

•llnrllord  Tin...  (E>     42.837    .14  .14 

Ne»  Hinn  Hi.l.i.r  (FAS)     30.803    .09  JOS 

'Near   London    Day  (E)       10.853     .06  .045 

Norwich  Bull. tin   (M)       10.7SS     .07  .08 

•Norwaik  Hour  (E)        4,101     .028  .02* 

•Stamford  Advocate   .  (El        7430    .037*  .03 

ass  n  5. 

Government  Slaleraenta,  April  1.  1921. 
•A   B.  C.  Publl.k.r.'  Statement,.  April  I.  1921 
(Government    5 1 .1  emenl  •.    Octabar    I.  1*20. 

■■A  B.  C.  Publl.h.re'  Statement.  October  1. 
ira*  Stat.aji.nt. 


The  wise  food  advertiser  realizes 
that  New  England  is  a  bigger 
buyer  Outside,  in  proportion 
to  its  size,  than  any  similar 
territory. 

Having  seven  per  cent  of  the 
country's  entire  population,  it 
must  purchase  three-fourths 
of  its  food  supply  from  other 
states. 

It  is  a  most  highly  organized, 
densely  populated  and  accumu- 
lating territory  and  makes 
enough  money  from  what  it 
sells  to  please  itself  in  food 
specialties. 

The  New  England  daily  newspapers 
have  helped  a  host  of  manufacturers  to 
merchandise  and  sell  their  product 
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B.WFLEISHER 
head  of  the  Far 
Eastern  News 
Service  of  the 
PUBLIC  LEDGER. 


diplomat  says: 

Peace  with  Japan  is 
largely  in  the  handsw 
of  our  newspaper  men 


Accurate  news,  and  plenty  of  it, 
will  be  the  most  powerful  influence 
for  peace  between  the  United  States 
and  Japan. 

News  that  is  scanty,  garbled  or 
colored  by  prejudice  and  propaganda 
is  the  chief  cause  of  ill-feeling  be- 
tween nations. 

Americans  are  learning  to  know 

the  great  Asiatic  nations  better 

through  the  Far  Eastern  Service  of 

the  Public  Ledger. 

B.  W.  Fleishcr,  in  charge  of  this  service,  is 
a  leading  authority  on  the  Far  Fast.  Four- 
teen years  of  travel  there  have  given  him  an 
intimate  acquaintance  with  its  people  and  its 


PUBLIC 


problems,  and  a  reputation  for  impartiality 
and  broadness  of  view.  He  is  proprietor  and 
editor  of  The  Japan  Advertiser,  the  leading 
foreign  daily  in  the  Far  Fast. 

He  has  associated  with  himself  in  the  Far 
Fastern  Service  of  ihe  Public  LeJger  the 
following  c  ^respondents:  Glenn  Babb, 
Tokyo;  Roger  Ames  Burr,  Peking;  G.  Gra- 
mada,  Shanghai;  Roy  C.  Bennett,  Nfanila; 
1.  Hicks,  Hongkong. 


Through  the  Ledger  Syndicate 
newspapers  may  obtain  exclusive  city 
rights  to  the  Public  Ledger  Foreign 
Service  including  the  cables  of  Mr. 
Fleisher  and  of  28  other  foreign  staff 
correspondents. 


LEDGER 


PHILADELPHIA 
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City 
Population 
1,823,779 


Separate 
Dwellings 
390,000 


Srnl  «(  Philadelphia 


Prosperity  in  Philadelphia 

The  Board  of  Revision  of  Taxes  of  the  Gty  of  Philadelphia  on  May  13th  announced 
that  the  total  assessed  valuation  of  taxable  property  in  Philadelphia  is  eighty  million 
dollars  more  than  the  official  estimate  made  last  October;  the  grand  total  real  estate 
assessments  being  32,135,731,299. 

Personal  property  shows  a  taxable  valuation  of  $707,793,316,  and  there  is  also  the 
addition  of  $1,190,829  for  horses  and  cattle. 

Mayor  Moore  and  other  city  officials  make  the  forecast  that  the  tax  rate  will  be  cut 
and  brought  back  to  the  old  rate. 

Philadelphians  are  not  only  prosperous,  but  have  money  with  which  to  buy  the 
things  they  want. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concen- 
trating in  the  newspaper  "nearly  everybody"  reads— 


The  Bulletin 


ISet  paid  daily  average  circulation  for  Aprils 


512,550 


copies 
a  day 


iVo  Briir.  premium,  coupon  or  other  artificial  mcthodt 
of  Uimuloling  circulation   arc  unetl  hy  The  Ruttciin. 

Tlic  circulation  uf  the  Philadelphia  Bulletin  is  larger  than  that  of  any  other  daily 
nr  Sunday  newspaper  published  in  Pennsylvania,  and  is  one  of  the  largest  in 

the  United  States. 
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Issued  every  Saturday — forms  closing  el  ten  P.  M.  on  the  TKur»day  preceding  the  date 
of  publication — by  the  Editor  and  Publiaher  Co..  Suite  1117.  New  York'  World  Build- 
ing, 63  Park  Row,  New  York  City.   Private  Branch  Telephone  Exchange,  Beekman  4330 
Charier  Member  Audit  Bureau  of  Circulations. 
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ADVERTISERS  ONLY  SHOULD  PAY  AGENTS 


A.  N.  A.  Convention  View  Is  That  They  Can  Be  Representatives  of  Advertiser  Only  and  as  Such  Must 
Purchase  Space  at  Lowest  Possible  Rate — Relations  with  A.  A.  A.  A.  Strained 


THHE    outstanding    results    of  the 
semi-annual  convention  of  the  As- 
tosiatioii  of  National  Advertisers,  held 
a:  Atlantic  City  May  12-14,  were: 

1 —  The  association  placed  itself  on 
record  as  definitely  considering  the 
advertising  agent  solely  as  the  repre- 
sentative of  the  advertiser  and  payable 
on  a  service  fee  basin  by  the  advertiser 
a  one.  (This  is  in  accord  with  the 
stand  Enron  &  IYri  isheji  has  taken  on 
this  matter.)  At  tlie  same  time  the 
association  made  it  plajn  that  it  reco.i- 
ni/cd  tile  advertising  agent  as  an  "es- 
sential economic  factor  in  advertis- 
ing." 

2—  The  A.  S'.  A,  staled  that  it  con- 
sidered the  national  advertiser  to  be  a 
purchaser  of  a  commodity — advertis- 
ing space — on  which  he  is  entitled  to 
the  lowest  price  he  can  get,  and  ad- 
vertising agencies,  as  the  representa- 
tive of  the  advertiser,  must  recognize 
this  principle  in  handling  the  accounts 
of  its  members. 

3 —  The  A.  N.  A.  offers  to  co-operate 
with  all  factors  interested  in  an  effort 
to  establish  a  basis  of  mutual  under- 
standing and  to  formulate,  if  possible, 
a  standard  of  practices  governing 
agency  relations. 

4 —  Unofficially  it  was  learned  that 
the  relations  of  the  A.  N.  A.  with  the 
American  Association  of  Advertising 
Agencies  have  hecome  somewhat 
strained  because  of  past  activities  of 
certain  A.  A.  A.  A.  committees  and 
officials  to  prevent  national  advertisers 
from  placing  business  through  local 
dealers  at  lower  than  the  net  card  rale 
for  foreign  advertising.  However, 
such  representations  are  considered  to 
have  been  since  repudiated  by  the 
executive  committee  of  the  A.  A.  A.  A. 
to  the  official  satisfaction  of  the  A.  N, 
A.,  but  not  to  many  of  the  individual 
members. 

5—  A  resolution  was  adopted  re- 
questing the  Postmaster-General  to 
inaugurate  such  action  as  may  be 
necessary  to  persuade  the  Congress  to 
amend  the  Act  of  August.  1912.  so  as 
to  eliminate  that  part  of  the  publish- 
er's statement  which  relates  tu  circu- 
lation. It  is  contended  that  the  state- 
ment of  circulation  required  of  news- 
papers by  the  Federal  Government  in 
the  first  place  is  merely  a  bare  state- 
ment of  circulation,  and,  in  the  second 
place,  is  not  an  audited  statement  and 
therefore  has  no  more  weight  than  any 
other  unsupported  statement  by  an  in- 
dividual: also  that  the  Federal  Gov- 
ernment has  prosided  no  machinery 
whereby  such  statements  can  be  veri- 
fied, and  advertisers  arc  often  deceived 
by  the  apparent  authority  and  value  of 
the  so-called  Government  statements 
As  a  final  point  the  A.  N.  A.  claim* 


By  JOHN  F.  REDMOND 


that  newspapers  which  give  audited 
statements  are  placed  at  a  disadvan- 
tage owing  to  their  being  put  into 
competition  with  those  newspapers 
which  reveal  nothing  in  their  so-called 
Government  statements  except  the 
hare  statement  of  circulation,  and  even 
that  an  unaudited  statement. 

This  attitude  of  the  A.  X.  A.  it  in 
accord  with  the  policy  of  the  Audit 
Bureau  of  Circulations  and  directly  op- 
posed to  that  of  ti  e  American  News- 
paper Publishers'  Association  and  the 
International  Circulation  Managers. 

6 — Many  members  were  of  the  opin- 
ion that  business  conditions  from  now 
on  will  improve.  German's  agreement 
to  pay  full  war  indemnity  to  the  Allies 
was  looked  upon  as  the  turning  point 
to  better  times,  allowing,  as  it  is  ex- 
pected to  do,  the  collection  by  the 
United  States  of  a  large  amount  of 
loans  that  arc  due  from  European 
Allies,  which  will  enable  the  paying 
off  of  domestic  debts  without  the 
necessity  of  additional  taxes.  This 
factor,  added  to  the  big  saving  made 
in  government  administrative  appro- 
priations by  Congress  for  the  next  two 
years,  is  looked  upon  as  eliminating 
the  necessity  for  a  sales  tax  this  year 
at  least  and  as  making  possible  the 
withdrawal  of  the  excess  profits  tax. 
It  was  considered  likely,  though,  that 
a  corporation  tax  will  he  substituted 
for  the  latter.  As  soon  as  these  prob- 
lems are  worked  out  by  Congress  it  is 
expected  that  business  will  gu  right 
ahead  again,  relieved  of  tax  burdens 


that  now  harass  it.  but  no  big  change 
is  expected  before  the  fall. 

7 —  All  indications  are  that  more  na- 
tional advertisers  will  bny  newspaper 
space  during  the  next  half-year  than 
ever  before,  with  increasing  use  being 
made  of  co-operative  campaigns  with 
the  local  dealer  and  representative. 
Many  more  members  of  the  A.  N.  A. 
than  in  the  past  arc  using  local  news- 
paper advertising  and  paying  for  it 
themselves,  and  many  others  reported 
i  they  are  urging  dealers  to  use 
local  space  on  a  50-50  basis.  Many 
dealers  were  reported  as  demanding 
local  newspaper  advertising  from  the 
national  advertiser,  although  the  ma- 
jority "request"  it.  Most  of  the  mem- 
bers who  told  of  their  experiences  said 
they  have  found  it  to  their  advantage 
to  accede  to  the  desire  of  the  dealer, 
with  the  sales  department  arranging 
its  marketing  activities  accordingly, 

8 —  Taking  the  stand  that  the  study 
of  advertising  problems  so  far  has 
been  largely  a  matter  of  individual 
effort  and  experience  and  the  valuable 
information  already  developed  here 
and  there  is  not  recorded  so  as  fat 
serve  as  a  basis  for  action  and  further 
study,  the  A.  N.  A.  will  appoint  a  spe- 
cial committee  to  report  not  later  than 
at  the  next  annual  meeting  of  the  asso- 
ciation a  constructive  plan  for  the 
establishment  of  a  serious  and  per- 
manent study  of  advertising  theory, 
statistics  and  experience,  and  arrange 
for  the  permanent  recording  of  cases 
and  conclusions. 


Far  be   It    <rom    u.    Id    In. In 

u.t.    thai    Mwit    H.  Wiltht 

nevar  Mil  *b»t  same  poople 
t,*vf  rafirrod  la  at  "a  nation- 
air*  known  hat."  Hit  (acta  are 
Ikia  la  til*  only  picture  w« 
have  al  him. 


9—  — 'Dissatisfaction  with  color  print- 
ing caused  the  A.  N.  A.  to  adopt  a 
resolution  urging  publishers  of  adver- 
tising mediums,  printers  and  others 
interested  to  lake  steps  to  work  out  :t 
process  of  color  standardization  to 
which  effort  the  A.  X.  A.  will  lend 
such  help  as  is  possible.  The  desire 
of  the  A.  N.  A.  was  expressed  as  fol- 
lows: 

"Wlllaaas,  Their  it  touch  confusion  ami 
divergence-  in  results  ubtaineil  in  live  nse  oi 
advertisers'  eulor  tsatca,  in  tare*  and  tour 
Solar  process  printing  by  reason  uf  the  Uslt 
of  any  slaniUrilmtuin  in  Ike  lone  and  strength 
of  the  process  i-uUrrs,  anil 

'•Wmtaesa.  The  phivtn-rngravrri  hate  Marled 
a  movement  to  rrntrdy  tail  evil,  Ihcrrfnrc 
be  it. 

"Kuotvsn:  That  the  Association  of  National 
Advertisers  exprest  itt  recognition  of  the  need 
ut  tuck  standardisation  oi  process  colors,  and 
will  lend  such  help  at  it  poatible  tu  the  estab 
lisbmcvit  ol  a  feasible  standardisation  plan; 
and  be  it  further 

"RRSio.vsm:  That  we  urue  pribllsbera  of  ad- 
vertising mediums,  printrra  and  othrra  inter- 
ested. In  take  ttefja  to  arronsplith  the  desired 
standardisation." 

10 —  Emphatic  opposition  was  re- 
corded against  the  tendency  toward 
shorter  working  hours  in  industry — 
particularly  in  the  printing  trades.  The 
A.  N  A.  set  forth  its  views  on  this 
matter  as  follows: 

"Wriaaaae,  The  presr.nl  ernnnmie  tendency 
in  industry  generally  it  toward  a  return  to 
r.ortnat  price  condrtiont:  and, 

"WitEsxas,  It  tt  only  through  redaction!  in 
cost  of  manufacturing  that  this  retail  can  Kr 
accaatplitaed  and  business  be  re-established 
on  a  sound  and  permanent  batit;  and, 

''Wlitusas,  This  aatuciatton  tt  already  on 
record  at  advueaung  a  seduction  in  the  ad- 
srrtising  ratrs  established  by  many  publics, 
lions  undrr  the  high  cnals  of  pjaduclion  inci- 
dent  to  war  conditions, 

"Ba  IT  gravjt-tr*.  That  the  Aatociatirm  of 
American  Advertisers  hereby  expresses  its  dis- 
approval ol  the  demand  for  a  redvjrtien  in  tty 
present  working  bourt  by  employees  in  the 
printing  and  publishing  industry,  because  the 
granting  ol  such  reduction  must  inevitably  re- 
sult In  lessened  psoduclion  and  therefore  in 
created  manufacturing  coats,  lending  to  delay 
the  return  tit  conditions  essential  to  a  geneial 
revival  of  business." 

11 —  An  expression  of  appreciation 
wa«  lendrred  the  Guild  of  Free  l-attcr 
Artists  for  its  co-operation  in  compiling 
valuable  information  for  the  use  nf 
A.  N.  A.  members  regarding  art  work 
service  and  in  sending  so  excellent  an 
exhibit  to  the  Atlantic  City  meeting. 

12—  Another  suggested  change  in 
the  postoffice  regulations  was  advo- 
cated from  the  standpoint  that  direct 
mail  advertisers  could  materially  in- 
crease the  effectiveness  of  their  direct 
mail  publicity  if  postal  laws  permitted 
the  enclosure  of  a  reply  card,  envelope 
or  similar  form  hearing  a  guarantee 
that  the  advertiser  would  pay  the 
necessary  first-class  postage  on  such 
replies  as  are  returned  to  him.  The 
association  authorized  its  executive 
committee  to  investigate  the  steps 
necessary  to  secure  such  a  Postoffice 
Department  ruling  and,  in  the  event 
that  a  feasible  plan  is  suggested,  lie 
executive  committer  will  be  requested 
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HEARST  STARTS  BOSTON 
PICTURE  DAILY 


Old  Advertiser  Rejuvenated  jn|a  New 
Tabloid  Pictorial — Post 
Picture  Section  as  First  '. 
to  Offset  Newcomer 


iliviii.m.  headquarters  at  Chicago,  cov- 
ering territory  starting  at  Eastern 
boundary  uf  Illinois,  along  Ohio  ami 
Mississippi  Rivers  and  including  Pitts- 
burgh. 

N.  L_  Lucius.  Pacific  Coast  division, 
headquarters  at  Los  Angelei. 


INLAND  MEMBERS  NAME 
LABOR  BOARD 


ing  the  members  a  cordial  welcome  to 


(fly  Ttltgrafh  to  Kuuri  ft  PcsMsetk) 
Buf.To.v.  Mass.,  May  18.— Bit  by  hit  the 
mystery  as  to  what  W  illiam  R.  Hearst 
is  going  to  do  in  Boston  is  being  unrav- 
eled. Weeks  ago  rumors  were  flying 
thick  and  fast  that  the  Boston  field  was 
to  be  invaded  by  picture  news- 
backed  by  the  Hearst  interests 
and  possibly  by  the  owners  of  the  New 
York  News.  The  first  actual  step  to  this 
end  was  generally  considered  to  be  the 
purchase,  on  April  30tn  alter  consider 
able  dickering,  of  the  Boston  Evening 
Rrcnrd  by  the  Hearst  interests.  Very 
quietly  within  a  few  days  the  make-up 
of  tile  Record  changed  with  the  addition 
of  several  more  pages  uf  photographs. 


GALVESTON 


including  the  first  last  and  center  pages, 
the  price  remaining  the  same.  Hearst 
into  the  Record  plant  to 
paper  under  its  ownership 
went  on  so  quietly  and 
smoothly  that  those  on  Newspaper  Row 
wondered  if  this  was  the  final  Hearst 
move. 

This  morning  out  came  the  Advertiser, 
also  owned  by  Mr.  Hearst,  rejuvenated 
into  a  tabloid  pictorial  newspaper,  a 
morning  replica  of  the  afternoon  Rec- 
ord, selling  also  for  two  cents. 

Conjecturing  is  again  the  popular 
game  in  Boston.  What  will  lie  the  next 
move  of  Mr.  Hearst?  As  tilings  stand 
now  Mr.  Hearst  has  the  3-cent  Evening 
American,  which  makes  its  appearance 
on  the  street  in  tile  early  forenoon,  as 
early  as  eight  o'clock  in  many  places; 
the  2 -cent  Evening  Record  in  tabloid  pic- 
torial style,  which  comes  out  later  in  the 
forenoon,  and  the  Morning  Advertiser, 
which  today  made  its  appearance  shortly 
after  midnight  selling  for  2  cents.  It  is 
nut  considered  likely  that  all  three  papers 
will  he  permanent,  but  that  the  Amer- 
ks  .  \v.;;  -c.niin  i.v  one  of  the  others, 
jrol-ably  the  Advertiser,  giving  Mr. 
Hearst  a  morning  daily  and  evening 
daily  in  Boston.  If  the  Record  remains 
in  tile  field  it  would  seem  to  lie  buck- 
ing the  American's  afternoon  sales  and 
the  Morning  Advertiser  sales.  Vet  it 
may  be  Mr.  Hearst's  intentinn  to  con- 
tinue both  the  Record  and  Advertiser 
for  awhile  in  an  effort  to  determine 
whether  the  morning  or  the  evening 
field  is  more  susceptible  to  a  pictorial 
p*  :i . 

As  an  offset  to  the  new  Advertiser, 
the  Post  this  morning  carried  a  pictorial 
section  of  two  pages,  separated  from  the 
balance  of  the  paper  so  that  it  folds  up 
into  four  pages  the  size  of  the  Ad- 


DIVISION  MANAGERS  NAMED 


H.  I.  Cohen,  T.  E.  Gaffney  and  A.  L. 
Perkins  New  Owners 

<tty  trUgrspit        Kotrok  ft  I'l' kltaukk) 

Gsi.vfcsTtix,  Tex..  May  16— Control- 
ling interest  in  the  Galveston  Tribune 
has  been  purchased  by  Harry  1.  Cohen  of 
Galveston.  Tom  Gaffney.  present  busi- 
ness manager,  and  A.  L  Perkins,  pres- 
ent managing  editor.  Mr.  Cohen  is  pub- 
lisher ami  vice-president;  Mr.  Perkins 
is  president  of  the  board  of  directors 
and  Mr.  Gaffney  is  business  manager 
ami  secretary.  A  stronger  local  editorial 
policy  and  the  inauguration  uf  a  special 
cotton,  marine  and  financial  section  are 
planned,  Mr.  Cohen,  who  was  formerly 
in  charge  of  the  business  pages  of  the 
New  York  Times,  succeeds  C.  H.  Mc- 
Master  as  publisher  and  there  will  be 
no  other  changes  in  the  office  personnel. 


Now  Smith.  Sturgia  A 

Smith.  Sturgis  &  Moore.  Inc.  is  the 
new  corporate  name  of  the  advertising 
agency  of  Collin  Armstrong,  Inc.  the 
change  heing  brought  about  on  May  2i 
by  the  recent  retirement  of  Collin  Arm- 
strong from  the  company  and  the  pur- 
chase of  the  remaining  stock  by  Frank 
G.  Smith,  William  A.  Sturgis  and  Col. 
Harold  A.  Moore,  who  have  been  ac- 
tive in  the  management  for  the  past  two 
years.  Mr.  Smith  is  president,  Mr 
Sturgis  is  vice-president  and  Col.  Moore 
is  director  in  Great  Britain.  H.  L. 
Cohen  continues  as  treasurer.  K.  A. 
Clark  as  secretary  and  Charles  Hartnet. 
L.  L.  Robbins  and  Robert  L.  Johnson 
as  account  executives, 


(fly  TV/rgrg-M  to  Entm.  *  Pe».i«Hsa> 

Cbicaoo,  May  18.— By  resolution 
unanimously  adopted,  the  Inland  Daily- 
Press  Association  went  on  record  here 
Wednesday  as  unalterably  opposed  to  a 
working  week  of  less  than  •W-hours  in 
the  printing  and  publishing  business. 
This  action  came  at  the  close  of  an  inter- 
esting discussion  which  featured  the 
final  session  of  the  association's  May- 
meeting.  . 

Many  of  the  mcmhers  do  not  expect 
questions  involved  in  the  strike  of  book 
and  job  publishing  employes  for  a  44- 
hour  week  at  the  old  48  hour  rate  of 
pay  to  he  raised  in  their  newspaper 
plants,  hut  it  was  regarded  as  necessary 
that  the  association  take  a  positive  stand. 
The  resolution  follows : 

"Resolved,  That  the  Inland  E>aily 
Press  Association's  26fi  members  are  un- 
alterably opposed  to  the  reduction  of  the 
working  hours  in  printing  and  publish- 
ing plants  to  less  than  48  hours  a  week." 

In  addition  it  was  decided  that  a  new 
committee  should  be  appointed  to  deal 
with  labor  questions,  the  following  reso- 
lution being  unanimously  adopted  ; 

■'Rr.soi.vi.i>,  That  the  board  of  directors 
of  the  Inland  Daily  Press  Association 
shall  appoint  a  labor  committee  whose 
duty  it  shall  be  tu  consider  all  labor 
problems  and  that  each  Inland  publisher 
before  signing  a  new  labor  agreement 
should  consult  with  such  committee  " 

Sessions  of  the  association  were  held 
Monday  and  Tuesday  at  the  Hotel  I. a 
Salle,  with  President  John  Sundine,  of 
Moline.  presiding  and  a  representative 
attendance  from  the  U  Inland  States. 
Mayor  Thompson  made  an  address  giv- 


MOVIE  NEWSPAPER  HERE  SOON ! 


□ 


Chicago  Tribune  Appoints  Four  Chiefs 
on  National  Advertising 

Under  the  reorganisation  of  the  Chi- 
cago Tribune's  advertising  department 
tinted  in  Euin*  Ss  IViu.tMOn  last  week, 
by  which  Walter  J.  Merrill  took  chaige 
of  all  national  advertising,  the  following 
i!ims|"Ii  managers  were  appointed: 

C.  I-.  I'ancoast  succeeded  R.  C.  Hul- 
h»-  as  manager  of  the  Eastern  division, 
with  headquarters  at  New  York  and 
covering  all  territory  from  Pittsbittgh  tu 
the  Atlantic  coast. 

A  W  Anderson,  manager  of  the  Ill- 
inois division,  headquarters  at  Chicago, 
from  Eastern  boundary  of  Illinois  west 
to  Denser. 

D.  F.  McMahon,  manager  of  the  Ohio 


ACCORDING  to  Richard  J.  Beamish, 
of  the  Philadelphia  Enquirer,  who 
spoke  before  the  semi-annual  convention 
of  the  Association  of  National  Adver- 
tisers at  Atlantic  City  last  week,  an  or- 
ganization has  begnn  to  prospect  the  es- 
tablishing of  a  motion  picture  daily  new  s- 
paper  to  be  "issued"  in  two  editions  a 
day  and  supported  entirely  by  advertis- 
ers. He  outlined  the  ideas  and  purposes 
Isritinrt  the  plan  as  follows: 

"The  trend  of  the  day  in  advertising 
as  well  as  in  the  dissemination  of  in- 
formation is  decidedly  toward  the  daily 
newspapers.  What  happened  in  the 
trend  towards  the  newspapers  is  only  a 
forerunner  of  what  will  happen  tomor- 
row in  the  trend  towards  the  motion 
picture  as  an  advertising  field. 

"The  day  of  the  purely  fictional  pic- 
ture is  pretty  well  on  toward  its  meri- 
•  lian.  A  new  development  is  takinif 
place — the  motion  picture  newspaper  is 
about  to  l>e  horn.  We  have  news  topics. 
They  are  the  incidents  of  every  well- 
rounded-out  motii'n  picture  program 
We  have  jokes  and  quo-ations  from  tin- 
Literary  Digest  and  other  mediums. 
They    have    become    fixed  features" 

But  an  organization  is  already  in  the 
held,  prospecting  the  establishment  of  a 
motion  picture  nrwspapcr,  to  be  shown 
t«ice  a  day  at  least— once  at  four 
o'clock  in  the  afternoon  for  afternoon 
shoppers,  largely  women,  and  again  at 
nine  o'clock  in  the  evening.  It  is  sug- 
gested and  mwv-ised  that  the  advertis- 
ers who  will  come  into  that  motion 


picture  newspaper  will  pay  entirely  for 
its  presentation. 

"You  will  hare.  instead  of  the  ganib,  t&oot 
ish.  arid  desert,  fnnlith  motion  picture  rn 
trance,  a  beautifully  deiiamed  entrance  with 
demonstration  broths  »•  an  incident  Prr 
baps  it  will  be  jisrt  of  an  arcaile  in  which 
advert. icrs  in  the  parficular  motion  picture 
newtpwper  »in  have  h»cc>  tur  itefnnaitra 
lions  or  for  a  ihow  rroenptly  at  nine  o'clock, 
if  it  is  your  evening  newspaper,  the  flaih  will 
rnme  upon  the  •creed,  The  Kvcning  Newi. 

-'Then  wjl  come  classified  ncbrdulc,  ti>  the 
aecoeid  yoer  n*w«  rlathrs — they  will  he  told 
itt  Urge  type,  with  especially  selected  tight 
ing.    and    skilfully    edited    by    thr    bent  head. 

writers  that  money  can   bay.     Ynu  wilt  get 

Mieiltiariri-il  the  cattle  new*  of  the  world  Up  In 

that  minulr  Following  that,  yon.  will  get  the 
telegraphic  news  of  our  owe  country,  and  with 
that  late  financial  information 

"Then  ynu  will  net  llie  hxwt  newt;  alt:l  the 
sporting  news  Following  that,  you  will  get 
y-iur  newt  picture  flattie*,  and  the  lien*  pic. 
tare  na«Jw-i  of  the  future  will  be  vastly  differ- 
ent frnen  thoac  of  today.  The  newspapers  r'f 
today  have  the  opportunity,  if  they  wish  to 
aeiae  il,  to  develop  photograph*  lent  hy  tele- 
grnoh  It  i*  )aM  as  rs«y  to  send  photograph* 
by  (able  as  to  send  messages.  Juit  one  step 
more  and  are  will  lime  motion  picture,  by 
telegraph  and  by  rablr 

"Inlrrsp.-r.td  t-t.h  the  peogram  there  will 
he  unvrro-ing.  bosh  p-iturc  and  printed.  The 

picture  advertising  w  til  probably  he  not  more 
than  me  hundred  ft.n  nrrhes.  In  the  <a-e  of 
H'hitti'jp's  Candle*.  i<,'  irsianrc.  there  will 

be  a  utclty  girl  opening  a  boa  of  chocolate*, 
or  th'rr  will  be  some  r*  the  intimate  proces, 
sea  of  manufaiturtuc.    In  the  caie  of  Sunkt.t 

Otangr.     there    will    be    shown    the    tiling  of 

tSe  fruit  nr  the  taking  nf  the  frflrt  from  the 
tree,  or  Mine  auch  ktimulaling  ftaah.  There 
would  b-  a  lie-wp  nf  the  serem  show  whh.  the 
dent,  nitratiot  hoc-th  outside.  For  the  food  pro 
■  III  t.  there  wtillkl  lie  1'iUT  rrripr.. 

"The  root -.-n  firrurr  newspaper  will  not  hurt 
the  ordinary  nc.vijwper;  the  ordinary  per. on 
will  Mill  want  to  rrad  of  the  doing)  that  he 
saw  flaihrd  in  the  headline)  upon  the  screen ; 
he  a))o  will  want  to  read  the  advertising  in  the 
column,  of  the  nrw.papcr.  Haiho  of 
be  saw  upon  the  scent 


E.  P.  Adler.  chairman  of  tiie  print 
liaper  committee,  gave  the  members  an 
encouraging  picture  of  the  paper  situa- 
tion. He  said  he  had  found  no  one  who 
couldn't  get  all  the  paper  he  needed. 

"Is  there  anyone  here  who  needs 
paper?"  Mr.  Adler  asked.  When  there 
was  a  chorus  of  "no's,"  the  sjieaker  told 
everybody  to  sit  tight  and  not  to  be  led 
to  believe  that  the  present  paper  mill 
stiikc  would  last  'six  months.  He  said 
that  as  a  result  of  the  strike  the  mills 
in  the  United  Stales  were  producing 
4.00U  tons  per  day  compared  with  a 
normal  production  of  ahnut  7.0flO  tons. 
Paper  now  can  be  bought  in  the  spot 
market.  Mr.  Adler  saitl,  at  from  4'A  to 
S  cents,  although  many  mills  would  not 
sell  at  less  than  5'A  cents. 

One  of  the  features  of  the  second  day- 
was  an  address  by  W.  H.  Harrington  of 
Moline.  Ill,  on  "What's  Ahead  in  the 
Newspaper  Business."  Mr.  Harrington 
told  the  publishers  that  the  present  jirr- 
ind  of  depression  was  nothing  new.  that 
husinos  ran  in  cycles  and  that  it  merely 
wa«  up  to  the  newspaper  publisher  to  so 
run  his  business  as  tu  be  in  on  tile  com- 
ing movement  up-grade. 

He  said,  however,  that  the  time  prob- 
ahly  was  approaching  when  it  would  be 
necessary  for  the  publisher  to  sell  his 
space  more  intensively  than  ever  before, 
that  many  of  the  smaller  city  adver- 
tisers were  uneasy  and  doubtful  about 
the  results  they  were  geting  from  their 
advertising. 

Using  a  statistical  chart,  Mr.  Harring- 
ton illustrated  what  he  meant  by  busi- 
ness moving  in  cycles.  The  chart 
showed  that  the  present  "low"  in  busi- 
ness generally,  including  the  use  uf 
newspaper  advertising  since,  was  higher 
than  the  peak  a  generation  ago.  after 
making  all  allowances  for  relative  vol- 
umes of  business,  Contending  that  it 
was  entirely  possible  for  a  newspaper  to 
make  money  in  a  period  of  declining 
prices,  he  cited  the  history  of  the  thirty 
year  period  of  Napolronic  Wars,  dur- 
ing  which  England  laid  the  foundation, 
for  her  commercial  supremacy,  and  the 
14  years  following  the  American  Civil 
War.  when  business  prospered  in  spite 
of  declining  prices.  "Declining  price- 
docs  not  mean  that  we  cannot  make 
money,"  he  said,  "they  merely  mean  that 
the  newspaper  must  do  its  work  better ," 

The  cost  finding  committee  made  Its 
usual  confidential  report  through  chair- 
man E.  E.  Johnson,  of  Iowa  City. 

The  Association  decided  to  issue  cre- 
dentials to  any  members  desiring  to 
make  the  trip  to  Honolulu  next  October 
to  attend  the  World  Press  Congress. 

Among  the  papers  and  addresses  were 
"What  is  a  Fair  Circulation  Price."  bv 
H.  F.  Kendall  of  Matloon.  111. :  "Circula- 
tion Data."  by  Herbert  L  Adams,  of 
Perry.  Iowa:  "What  Can  the  New. 
papers  do  to  Co  operate  With  the  Tele- 
phone Company."  by  H.  F.  Crundrn, 
of  the  Illinois  Telephone  Company . 
"WhabiCan  the  Newspapers  do  to  Co- 
operate with  the  Railroads."  by  Hal  S 
Ray,  assistant  to  the  president  of  the 
Chicago.  Rock  Island  4  Pacific  Rail- 
road: "Establishment  of  a  Cnkag<> 
Office."  by  B.  S  Herbert,  of  the  Na 
tinnal  Printer  Journalist:  "Extension  Of 
Inland  Territory."  hy  W  V.  Tufford : 
"Establishment  of  a  Trade  Paper  in 
Chicago."  by  Bert  Pinkerton,  of  Mon- 
mouth. III. 


Bryant  Rwcovaring  From  Operation 

William  It  Bryant,  publisher  of  the 
I'atcrson  (K.  J.)  Press-Guardian,  i' 
resting  easily  after  an  operation.  May 
18.  fur  gall-tones  and  for  the  removal 
of  his  appendix.  His  speedy  recovery 
i*  expected. 
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Editor   &    Publisher  for   May   21,  1921 


COMMISSIONS  TO  AGENCIES  CONDEMNED 
AS  BASICALLY  INCORRECT 


National  Advertiser*  and  Publishers  of  Newspapers  and  Trade 
Periodicals  Commend  Contention  of  "Editor  &  Publisher" 
Clients  Should  Pay  Direct 


A  GREAT  many  lettrr*  have  been  re- 
ceived by  Er>rro«  4  Pl-bushe*  com- 
menting upon  the  editorial  in  tin-  istue 
of  April  .10  declaring  that  cnmpensatiin 
to  aKencics  for  plaeiiiic  advertisements 
should  be  paid  directly  by  the  advertiser 
and  not  by  the  publisher  with  aYhow  it  is 
placed. 

A  few  publishers  who  commend  the 
stand  of  Emit*  &  Pubmshu  a*k  that 
they  be  not  identified  with  their  written 
endorsements.  Therefore  it  it  fair  fur 
us  to  say  that  in  this  matter  Editor  & 
Publishes  ha*  no  personal  nr  partisan 
interest.  In  other  words,  Etrn-os  &  Pub- 
lishes is  not  taking  the  part  of  either 
publisher  nr  agency  as  such,  but  is  do- 
ing  what  it  always  has  done,  and  will 
always  continue  to  do- -battle  for  what 
is  right,  honest  and  equitable,  with  full 
confidence  that  right  and  rCHOfl  will 
finally  nbtain. 

The  question  is  not  a  new  one.  It  has 
been  bandied  about  for  years,  growing 
in  interest  and  importance  as  agencies 
have  progressed  gradually  from  mere 
placers  of  copy,  practically  in  the  service 
of  publications,  to  great  and  useful  insti- 
tutions which  offer  tu  advertisers  service 
originated  and  always  intended  for  them 


But  now  its  very'  age  is  against  it. 
Other  business  practices  have  been  either 
entirely  abandoned  with  altered  business 
conditions  or  have  been  modified  to  suit 
the  march  of  progress ;  some  even  faced 
about  to  march  in  quite  the  opposite 
direction.  Like  the  commission  basis, 
they  became  archaic 

The  demand  for  a  change  is  shown 
clearly  by  the  actions  of  some  publishers/ 
some  agencies  and  some  advertisers  who 
hive  taken  the  firm  stand  that,  since  the 
advertiser  pays  the  agency  for  iis  service, 
which  is  rendered  without  regard  to  the 
interests  of  the  publisher,  no  charge 
should  be  made  to  the  publisher  for  a 
service  which  never  can  be  more  than 
ostensible  or  perfunctory. 

Tluit  the  stand  of  Em-run  &•  Pi  nusilts 
is  supported  by  adv.-rtiscrs,  publishers 
of  periodicals  and  publishers  of  newspa- 
pers is  shown  by  the  letters  we  have  re- 
ceived, a  few  of  which  follow: 

-So  lone  at  an  a»<a,cr  wnrka  lot  our  intrr 
estt.'  mm  r.  1..  1.4  Biittntjr,  a-lvrrtiaina;  man- 
ager, '.ma-are  I'ore  F,mi4  ('iitapanjr,  la-  Una-. 
HI  V.,  "»e  1**1  thry  tbiiulil  l.iok  in  tit  for 
tbeir    entile-  rrtnullrratiiin." 

"Commenting  upon  Tour  editorial  nf  April 
JO  nn  agrr.cy  comniatlona,"  lays  J.  T.  Due 
rvrr,  ,.f  the  Juar[>D  Cam|>t>ell  Cuinjia*,). 
Canrien,  N.  J.t  "it  Sat  been  In  thr  paal  anj 
it  at  lirrsmt  our  firm  bc-tlcl  lbal  iLr  arlver- 
tiuna;  ajenc,  iliuiil4  trfrncnl  llir  ilirili.ri 
anJ  ih  jul.l  be  lOmcetitateil  by  the  ajvertivet. 

"It  is  my  belief  tbat  the  adveftiaet  can  then 
demand  and  obtain  reaj  service  Irom  the 
agency.  By  th»  method  iSe-ie  wiitald  lw  le  at 
mcrrhaijitiiiitg  ctrura  «**mmltteuV" 

"The  poaitioraa  taken  in  yosir  editorial  nn 
agenc*  ciintnuaaiiin,  arrin  tu  «•  aliai.lulely  cur- 
reel  and  »>.unil."  any*  Richard  B  Cjrtrr,  pre.- 
idem.  Carter",  Ink  (  "uiurunr.  Rutlnn  "We 
certain],  bnfj*  it  will  nut  be  lime  betore  they 
sir  unit  <-taall<r  a.-vr|,tril  and  acted  on." 

"My  jmtarmetit  t,  thil  Ihr  ,  i.  .  i  iritrin 
of  agency  cunatnutiiina  i.  abwnltilc],  vrimit  in 
principle  ami  is  nrmlMiniitilr  for  fake  a(enrira 
by  Ih*  ten**,"  urt  V  M  Shatplca.  lir.ai.lcot, 
.Shatt'.r.  Separator  C.miKny.  Vknlrkrnrr.  P». 
"Man,   .-tjtmi-iet  nr*  cttabliahed  an-t  uaed  aa  a 

it  for 
has 


"Many  .-utmi-iet  nr*  ettabliahed  and  tlacd  a 
MM  of  rcitiiig  the  full  trade  dim— t 
th*  aHv.rtiter.    to  other  words,  they  ire  f 


"Many  aBencies  get  rich  while  rendering 
lull*  ...r  !(•■  »cri|.;e.  brim**  th*  |iutiliihrt  pr.i 
tecta  Ihrtt,  mill  t*.:..l  ad.citiacla  think  three  II 
Bj  aj,  -I  arlUnir  1-iwer  l.i.i.  lllan  Iit  paying 
the  amount  that  invert  lb*  pultli .1:* i '.  iliarera, 
ptua   Ihr  agent's   IS   per  cent. 

"That,   III*  putili.^ct   by   hit  present  Uletbod 
in  mo 


na  on  hi.  fcu.mr.a  in  m.nt  caara  a  leech 
with  little  arttK*.  get!  IS  pec  tent  which 
<lg.  rilbr,    1„   the   pui-b.h.r   „r    u,  the  ad 


"Sonic  agencies  are  underpaid  by  flic  news- 
papera.  while  otbera  should  pay  the  publisher 
lor  the  trouble  they  make.  It  may  he  said  in 
all  fairaraa.  bowcyef,  that  a  very  Urge  per- 
centage of  recognlaed  agents  perform  honeatly, 
ami  whether  or  not  cocflffiiaaiitna  from  new* 
paper*  are  In  emittnue  the  client  will  rrceiva 
■Ml  eaprrt  .  -r,  - .  whn  MM  DM  I » 
■  ng  age-icy  can  gi»* — the  beat  thafa  in  him. 

J'lf  the  recognited  agrnre  it  to  be  penaliagd 
by  the  low  of  the  publitners'  contmitaion  it 
may  rraolve  itaelf  into  a  uuc^tion  of  killing 
the  goiiae  that  laid  the  golden  egg — that  ia. 

nrrnl  by  a  Few  at  againat  the  progTHH  ■ 
cnnaplelion  by  many, 

"If  ndvcrUttng  it  fat  enough  advanced  to 
incite  tuch  a  condition,  well  and  good,  but 
long  experience  will  invite  closer  consideration 
of  an  increatcd  commission  by  the  newapapect 
rather  than  a  complete  tuapcniion  ol  a  long- 
recogmird  neceaaiiy  ia  the  intcreu  of  toe 
game." 

"Thetc  ia  alindutrly  no  rcatnn  why  newa- 
fiapera  altould  pay  commiationa  to  an  agency." 
aaya  W.  K  Thomaa,  general  manager,  Roan- 
oke l\"a.>  Timet-World.  "The  agency  does 
nol   rrprraent  the   publitbcr  at  all    He  ape- 

iteur*e  A.  I)cM;aot,  AtlirrtUini  miiii|«f,    iin.l  it  it  his  duty  to  frt  the  vrry  but  mulu 


"If  the  *-ir«rti*fr  ntrd*  the  •erricc*  ol  a 
gr>  Itriwccn.  be  very  writ  knows  it  and  it 
willinc  t«  fay  for  it:  but  he  ilMuld  be  led 
frer  to  amnsje  for  thi*  *crvic«  anil  not  bo-atid 
ty<  to  Ukc  «i>mir  r«u*iiicrd  i>uMUhert*  uyctit. 

CSnenlb  ^eufag,  Urge  imnilMn;  even 

tli-juah  the*  di*  btikien.  throuiib  in  ktcetcy, 
;.n(rtdr  Aud  p*y  thru  own  »«ivrft»iai(  .tafl  f-ir 
rx.ittlj  ttir  work  that  they  M-un  »ay  tbr  a«etit 

I:;:. [Z'^r^'J^. 

I.aer." 


I  one-  saw  a 
shot  and 


HAVE  i 

I  Western, 
and  I  have  tern  se 
going  out  that  way  myself  two  or  three  times,  but  always 
the  other  fellow  aimed  poorly.  I  was  being  shot  at 
because  I  was  a  newspaper  man  and  I  should  have  1 
shot  at.  There  must  be  public  concern  in 
printed,  as  well  as  its  truth,  to  justify  it.  That 
thing  that  newspapers  should  get  to  know  in  this 
the  deathbed  letter  of  Franklin  K. 
of 


J.  I.  Ca 

cine.  Wit."    "Since  "the" 
the  only  revenue  the 
account  the  siae  of 
matters  little,  if  any, 
si  on  to  the  agency. 

"A  hustling, 
agency  c**iaa  fit 

not  deliver  real  aervue  lo  earn  their   

to  be  employed  by  adver- 


tnc    c  .mirnjuon    It  annul 

ourV  it  tee  mi  to  ut  it 
,  who  paya  the  commit- 


tng  Use  of 
Those  who 


"Should    the  ptil 


 -'n   gel  together  ^nd 

rrftue  tu  {ay  -urncy  cocnauuiafi*.  they  e*n. 
m  nur  0 jiln noil,  certainly  redtsce  th<  ipsice 
flirt  !■>  ftJvcrtt»c*»  and  any  publication  rcfan- 
tn*  tu  make  auch  »,mcr  rule  redtlctiona  we 
brTirvs-  w-oulil  be  unwnetliy  of  t>atrOna««  »f 
an  adYCTtttxr." 

"I  am  i  r  rt  much  in tereatcil  in  your  rdiUifutJ 
on  a«fency  cotnmiuiinnn,"  say*  H  J.  Kajlor, 
puhtkcity  managrr,  Yrj>nng»to-ni,  Ohio,  Sheet 
and  Tube  Comj^any  "It  teem  to  rover  the 
gn>up d  rxartly. 

"We  do  not  rmr»lrty  an  agency,  having  a 
» ell  organ  iie-J  publicity  depanment  of  our 
own.  but  previoaa  experienrce  and  tome  ron- 
tldcrablr  knowtedgr  of  the  quettion  Leads  me. 
■.ithout  h(-»itation,  to  aay  tbat  tbe  paytneot  oi 
cjinmitiioiu  i<j  aJ>ertiting  agence*  11  not 
only  dMMliiUig  ^  to  tbe  agency,^  but  alto  an 

tali  t«.    (of  aue 

ret»der." 

"t  utnttUaiofia  ja.d  tu  advertiaing  agencir< 
b«v**  bren  much  dt»cu**«d  at  different  aettioni 
ci{  the  -\«»n>tiatiiir.  iA  National  Advertiser*  and 
thr  nmniOB  t*  i*retty  evenly  divided."  Myi 
K.trl  Kmilia,  adverit«tng  nunager.  Whitman 
&  Hartu-t  .MatiuraL-tUTitiit  Cumpaay,  Akron.  O. 

"I'crwiMklly,  1  wwitd  lather  »re  the 
er-v  r*r  th*  crwnoaiMitwi  pn»»idrd  it  u 

With    .ill    r.(  thvTO." 

"I  belirve  all  men  etilcnnf  the  publishing 
bi3fiitf-.«  arc  »uri"»*'"d  "ben  they  brat  come 
in  (ti«t set  with  ihr  pubJieatiuti  paykig  agency 
c^mmiiwiii.  »«  thr  prarttce  aecltu  to  be  cuB' 
rnry  in  go-nd  buamri»  rtbica,"  <ay»  H.  L. 
Bfig.-rt,  hui.nctt  manaiirT,  (TliKagu  Daily  New*. 
"It  occurs  to  me  thai  tht*  «,ueatir»n  arises  prit 
nsarily  from  the  fact  tbat  w»  call  th«  allow- 
ance a  cummitsitm  rather  than  a  discount-  It 
seems  to  bear  a  strong  relation  to  the  ordinary 
jobbers'  discount  in  Ihuaffl  lines  of  business 

•"It  seems  »,r»nge  that  the  agents  should 
hair  m.i>le  »o  str-1-r.g  a  claim  for  an  increase 
i-i  tli  ■  ,»!■!,.*«  .-■  IP.'"  i j  -.i.  ■>'  ■■<]  ri->c  the-  Ut- 
ilise ne  tun  year*  when,  as  (ar  as  1  can  see, 
die;  ijri  t>u  beneAl  from  any  change  which  may 
he  tijr  ui  tbe  atu-'Unt  ol  (omttiuiaiiii  'all-.weo' 
1st  i lie  imltlitbers-  Tbey  ate  in  tbe  peculiar 
MWM  of  arranging  tbeir  own  price  to  the 
advertiser  ihttiugh  the  aninunt  ut  'cummisaion 
t"  rj  f lvalue  iln-  adtertlsrra  as  an  addition  lo 
the  net  bill  from  tbe  publisher. 

"There  may  Ik  many  (suits  in  tbia  method 
.*  iliitifj  busitieis,  but  any  suggestion*  to 
differentiate  bet  arm  sn  Agency  wbscb  «>ngi- 
r.ift  so  j% vnuitt  .mil  nne  which  i«  bundlitig 
it  hut  w  birh  did  not  itrintiiale  it  wlmiI-J.  frum 
my  i-oinl  of  v»em.  be  imiHiMiblr;  and  atlrmiil* 
t  •  do  so  pre«*nt  ciimpltratincit  too  gresl.  I 
think,  to  permit  any  chance  of  tbe  publishers 
even  attempting  rt.' 

'  'The  asient's  i-oniiuia.ion  today  is  no  hatd- 
sbiu  for  any  publisher  who  operates  Ins  bui- 
nies«  Ol  nv.-Iern  lilies,"  -»ay»  Robert  B,  Waters, 
mstianer.  Albany  iN.  Y.)  Krening  Journal 
'  The  client  pay-  all  overhead,  fur  the  publisher 
hw  rs' 


from  the  newspaper,  it  matter  not  how  it  is 
obtained;  and  tf  he  can  get  a  good  bargain 
or  get  by  with  a  lot  of  free  publicity,  he  car- 
ries tbe  trophy  to  bis  client  to  show  that  be  ia 
getting  results. 

"I  Am  of  the  opinion  that  all  pablisbers 
should  take  a  Arm  stand  on  tbe  subject  and 
decide,  i  a  at  much  u  the  agency  is  not  a  rep  re- 
.tentative  of  the  press,  but  o4  the  advertiser, 
thai  it  is  inconsistent  and  out  ol  place  to  pay 
inBtiitiitiiiM  of  tbe  agency.  Rates,  both  local 
and  lumen,  should  lie  uniform,  and  be  abso- 
lutely nn.  A  uniform  ratr  card  seems  to  be 
tbe  only  solution  of  the  problem;  and  when  it 
is  made  generally  effective  it  will  of  neces- 
sity force  the  agency  to  look  to  tbe  advertiser 
for  pay  for  the  service  be  renders" 

"In  my  opinion  there  is  nn  legitimate  reason 
why  newspapers  should  allow  rommnuim  to 
advertising  agencies,"  uays  A  W.  Fell,  general 
manager.  Worcester  (Masa  i  Telegram  Caret te. 
"The  agent  perfnrtni  no  service  whatever  for 
the  newspeiper.    His  wrrk  and  service  it  e«- 


that  the  agent 


the  newspeiper.    Hi*  wrrk  and 
ctuiively  for  the  advertiser. 

"Tbe  arcument  might  be  used 
create*  business  for  tbe  newspapers,  but  1bt* 
is  a  faflaci'iu*  throey.  far  the  rettwon  that  the 
newspaper  is  merely  a  medium  which  exist*, 
making  it  possible  for  tbe  agent  to  create  tbe 
basin  rs*  for  himself,  In  other  word*,  the  ex- 
ittrnre  of  the  advertiser  and  the  existence  of 
the  newspaper  make  it  pos*ible  for  the  agent 
to  create  bu»in*s*  for   hi*  own  pro6t_ 

"In  my  opinion,  the  advertiser  should  nay 
directly  tor  the  service  tbe  advertising  agent 
gives  birn.  Tbe  fart  that  the  agent  send*  the 
business  to  a  newnpaper  is  in  no  way  a  favor 

10  the  newspaper  which  should  be  recognised 
by  ciimmtsaiiiei,  (nr  if  the  agent  exercises  his 
•rrvitrs  lo  the  advrrtiirr  his  nnly  way  of  doing 

11  fi.rers  him  to  use  newspaper  space. 

"1  believe  thai  the  time  is  nut  lar  remuveii 
when  the  old  <Ukli>m  of  agencies  levying 
tribute  upun  newspapers  which  they  mail  wae 
will  be  a  thing  til  the  past.  Tbe  advertiser 
pfcjs  the  bill  ativbow.  »w.  wby  not  readjust 
the  mailer  and  place  the  charge*  wbrte  they 
belunii  *" 

"Referring  to  your  editorial  on  April  JOth 
on  Wsency  Commnaiuns.'  1  believe  tbat  un- 
questionably advertising  agencies  should  secure 
tneir  cumpcusatu-n  entirely  from  tike  adver- 
titer,"  ileclare*  R.  A.  lluber.  business  manager, 
tMaHn  lOhio)  Press.  "As  snxm  aa  they  eeM* 
to  derive  tbeir  remuneration  Item  that  si>urce 
they  nol  ol|1y  depart  from  tbrir  fundamental 
principle*-  but  aliu  cease  having  any  excuse  for 
tibeir  existence. 

"They  are  aa  auiely  dependent  up-vm  tbe 
dverliKr  (nr  their  ct^snt>esis^toti  as  the  lawyer 


cist 

one  o[    aers  ice  li 


Their  i>f& 
Ihe  adveftiiwr  and  the  ad- 
vertiser only.  They  cauttr*  pussibly  serve  both 
tbr  p«!.I,ibrr  and  the  advertlarr  wilhout.  at 
...mr  tmic  or  Liber,  favoring  the  one  at  the 
rijeriir    til   tbr  other, 

"We  maintain  our  own  peramnal  re|trraenLa- 
live*  in  differrnt  sertions  of  tbe  riiuolty  to 
represent  our  interests  and  we  hold  tbr«e  rep- 
resentatives responsible  f"t  all  business  coming 
from  their  tnrriti.irie*.  The?  are  the  onr*  who 
represent  our  interest*  in  dealing  wrtb_  the 
advert  is*  r's     reprrarutative,     or  advertising 


tiona 

•toil* 


We  are  In  complete  accord  with  the  exprea- 
of    your   editorial    oti    'Agency  Catnmta- 
tn  Ihe  April  JO  issue  ol  Koitu*  &  Ft  a- 
says  Juftttn  X.  McCarthy,  sdrertising 
,    Vonker,    (N.    V.)  Herald. 


"Many  ar  agency  has  seen  6»  tn  wtetd  ila 
comintsainn  Uke  a  club  ah"ve  the  puhhsher'* 
hnd.  bui  tbe  abuse*  have  not  been  comnx.n  ta. 
the  agency  alone.  Publisher*  have  hefn  known 
tu  allow  agency  discounts  to  advertiser*  who 
ran  llietr  businesa  direct.  Tbe  latter  prartice 
might  easily  have  been  justified  in  tbe  eyrs  M 
the  pulilitheis  by  llie  knowledge  tbat  many  a 
direct  advertiser  d:*s  more  to  really  earn  a 
divrv.unt  than  *  great  many  agencies.  Was  the 
publiahcr  entirely  at  fault  in  this  practice?  Is 
it  not  trur  that  the  advertiser  pays  tbe  agency 
rnmiuiiision  tn  help  mat  nt  it  in  tbe  service  de- 
partment of  that  agency  t  It  the  advertiser 
creates  hi*  own  advertising  department  and 
handles  hi*  businesa  direct,  due*  he  not  earn 
a  discount  as  deservedly  a*  any  agency  t 

"Should  the  payment  o(  .idseftisirie.  com- 
missions be  discontinued  and  supplanted  by  a 
charge  for  ariual  service  therr  i*  Bo  duuht  tbat 
it  would  herald  an  era  nf  better  copy  wluvh 
•v.uJd  autnmatirally  increase  bo-th  the  result* 
from  advertising  and  ihe  volume  »f  advettis- 


"I  note  that  y 
the    agent    ahnuld  be 

m 


he  agent  ahnuld  be  paxi  by  Ur  a-iveni*«T 
irectfy  rather  than  through  tbe  publisher 
.jidireclly."  s-iy*  Harry  B.  Haines,  publisher, 
ratrrson  <N,  J.)  Kvening  New*.  "From  the 
itandi^vint  «(  pure  thei-iry  he  i«  absolutely 
rigbt,  and  if   I   was  editing  a  trade  journal  I 


h-fwever,  that  the  advertiairag  businea*  i*  not  a 
prnduet  of  pure  |o«ic  but  contain*  many  illog- 
ical custom*.  These  *eem  to  call  (or  removal 
but  they  display  a  vitality  which  astonishes 
the  would-be  undertaker.  Tbe  foci  that  the 
agency  wiirk*  f^r  the  advertiser  and  ii  nomi- 
nally paid  by  the  rubliaher  i»  one  ol  these. 

"Frank  Munaey  tried  to  correct  it  year*  ago, 
when  Munaey's  Magasine  was  one  of  the  strong' 
est  publications,  but  failed.  His  experience 
seemed  to  cstsbltah  the  (act  that  while  the 
agent  w-nrft*  for  tbe  advertiser  and  owes  no 
obligation  tn  bla  nominal  paymaster,  the  pub- 
lication, lbs  rate  must  be  baaed  on  tht*  ac- 
cepted fact;  which  asca-n*.  of  course,  tbat  the 
publication  in  making  it*  national  rate*  as- 
sume* that  peaetacalty  alt  suck  businesa  will 
rome  through  the  agency.  It  therefore  make* 
a  rate  and  figures  not  on  the  gross  but  on  the 
net  rate  received. 

"The  ideal  rate,  of  course,  would  be  to 
rharge  everybody  the  saase  rate  per  line  for 
the  same  amount  of  space;  the  agent  too  would 
add  hi*  service  charge.  Thaa  la  tbe  case  tn 
iomr  rilies  where  tbe  agents  do  not  get  com- 
mission on  local  adverting  but  handle  aucb 
account*  on  a  service  basis.  We  may  come  to 
such  a  basis  eventually,  although  the  agents 
are  by  no  mean*  a  unit  in  advocating  it.  In 
fact,  It  i*  a  questMn  whether  the  majority  of 
them  would  be  Hi  favor  ol  tu 

"Meantime.  Mr.  Muntey'*  experience  show* 
that  no  one  publication  or  agency  can  make  a 
change  in  the  accepted  trade  custom*,  and  these 
discussion*  while  always  interesting  are  only 
important  when  they  indicate  that  the  weight 
of  opinion  i*  moving  toward*  a  change." 

"Newspaper*  sell  advertising  space  at  a  prit* 
at  which  tbey  are  able  to  exist  Tbi*  minimum 
price  ii  usually  given  the  local  advertisers." 
•ayi  F.  ft  Miller,  general  manager.  Mont- 
gomery  fAla.)  Journal, 

"Under  the  present  system  where  newspaper* 
have  to  pay  an  advertising  agency  commission 
nn  foreign  businesa.  the  newspaper  must  nec- 
essarily add  this  commission  to  it*  local  rate 
to  establish  it*  foreign  rate.  Of  course  the 
foreign  advertiser  ultimately  pay*  tbe  com- 
mission. 

■  Tersonally.  I  do  not  »ee  that  it  makes  any 
material  difference  whether  tbe  foreign  adver- 
tiser |et*  the  local  rate  in  newspapers  and  in 
turn  pay*  tbe  advertising  agency  for  iti 
trouble  and  expense  in  Handling  this  ropy,  or 
whether  be  pay*  the  foreign  rate  as  at  present, 
wklch  includes  the  agency  commission. 

"The  present  system  has  been  established 
for  many  year*  and  I  see  no  reason  for 
changing  it,  Tbe  present  agitation  t*  simply 
due  lo  eflorts  being  made  by  various  business 
buuses  to  see  tn  what  way  they  can  reduce 
expenses 

"If  the  foresgn  advertiser  would  figure 
out  the  matter  he  might  see  tbat  if  there  ■*  a 
commission  to  be  paid  fur  the  services  ol  an 
advertising  anentvy  it  must  necessarily  be  psid 
by  him  that  is.  tn  b*  considered  in  the  cost 
<>f  tbe  advertising." 

"There  are  tsvo  side*  to  the  question  of 
compens.-itK'n  of  advertising  a*genc*r*,'  «ay» 
W.  C.  Dowd,  of  the  ChaTlotte  (\  C>  New*. 
"I  think  it  goes  without  saying  tbat  the  agen- 
cy's Hrst  allrgianre  is  to  the  advertiser,  and 
irom  him  he  must  secure  the  major  portion 
of    his    remuneration.    At    the    same  tin 


think  it  is  equally  true  tbat  in  the  preparation 
»f  copy,  in   the  preparation   of  campaigns,  m 
i  he    developing;    oif    advertiser*    and  i~ 
handling    ot    details    he    is   also  doing 


■m   copy,  in   the  preparaU 

ihe    developing,    oif    advertiser*    and    in  tbs 
'■wig  some 

service  for  the  newspapers,  from  whom  be 
should  receive  a  part  of  his  remuneration. 

'Of  course  there  are  many  cases  where  the 
□crount  is  already  developed  and  where  the 
service  is  almost  exclusively  for  tbe  adver- 
tiser, and  it  is  hard  to  agree  upon  a  bard  and 
fast  rule  that  would  apply  fairly  to  all  classes." 

"T  have  read  Ihe  editorial  in  your  Anvil  JO 
i«*ue,  entitled  Asrnry  Cmmmiaaiana,'  aaya 
K,  O  [.»;.. m,  hu Hires,  manager.  Tulsa  (OkU.) 
Daily  World  "Aftrr  having  Riven  it  consid- 
erable thought  I  am  of  the  upmion  tbat  news- 
paper rate*  should  he  net  to  the  advertis-r  or 
sgrory  and  that  any  romprn**lion  to  the  ^1- 
vertiaing  agency  should  cork  direct  from  tbe 
aiivrrtiser. 

"I  furthermore  believe  that  with  all  rates 
net  it  «<>uld  be  comparatively  e»«y  to  snake  the 
lural  and  national  rales  thr  unw,  and  in  this 
manner  overc.-me  the  very  had  practice  that 
Vas  recently  been  started  by  — 
tr*er.  endeavoring  to  place  cop 
dealer*. 

'1   should  like  to  see  some  ronrerled  action 
in    this    matter    -v*    ijuirkty    a*  |*i*siMe. 
1    hereby    pledge    the    c  miner  atioii    .if  the 

(Continued  oh  mr.it  fuse) 
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S.  F.  CHRONICLE  GETS 
ARTHUR  CLARKE 

oi  M.  H*  d# 
Young'.  Daily  On  Wkieh  H.  Wu 
Raportar  Over  20  Yaars  Age, 
Aftar  Wid.  Experience 

Appointment  of  Arthur  L.  Clarke 
as  managing  editor  of  the  San  Fran- 
cisco Chronicle  was  announced  by 
M,  H.  dc  Young, 
owner,  e  d  i  tor 
and  puhlisher  of 
that  paper,  just 
before  he  con- 
cluded his  visit 
in  New  York 
this  week.  Mr. 
Garkc,  who  has 
been  assistant 
managing  editor 
of  the  New  York 
livening  World 
for  the  past  year, 
takes  the  office 
vacated  by  the 
death  of  John  P.  Young,  who  had  held 
it  for  43  years  and  under  whom  Mr. 
Clarke  was  initiated  intn  metropolitan 
journalism  in  San  Francisco  during  the 
nineties. 

Mr.  Clarke  is  a  native  of  Indiana  and 
was  brought  up  in  Ohio  and  educated  at 
Wittenberg  College  in  Springfield,  which 
offered  opportunities  for  entrance  into 
the  ministry.  Notwithstanding  these  early 
advantages,  he  has  never  been  known  to 
write  a  book,  run  for  office  or  preach  a 
He  left  college  to  join  the  staff 
of  the  Springfield  Champion  City  Times, 
now  a  component  of  Governor  Cox's 
Springfield  News,  reported  for  a  while 
and  then  started  his  travels.  His  first 
stop  was  at  the  Omaha  Republican, 
where  he  was  sports  and  dramatic  edi- 
tor and  enjoyed  the  company  of  Fred 
Nye  and  0  H.  Kothacker.  Chicago  and 
its  City  Press  Association  claimed  his 
services  from  Omaha  for  a  short  time. 

On  the  Chionicue 

Then  his  father  went  to  California 
and  young  Arthur  went  with  him.  with 
his  eyes  still  fixed  on  a  newspaper  ca- 
reer. He  joined  the  San  Francisco 
Chronicle  as  a  reporter  and  won  a  desk 
position  as  assistant  telegraph  editor 
within  a  short  time.  Then  Mr.  de 
Young  heard  of  his  experience  in  Chi- 
cago and  he  went  lack  to  the  Windy 
City  as  correspondent  of  tile  Chronicle. 
That  was  in  1892  and  it  was  an  oppor- 
tune moment  for  the  World's  Colum- 
bian Exposition,  in  which  Mr.  de  Young 
as  California  committeeman  was  deeply 
interested,  was  getting  under  full  way. 
Mr.  Clarke  served  Mr.  de  Young  prac- 
tically as  a  secretary  during  the  Exposi- 
tion and  upon  its  conclusion  Mr.  de 
Young  built  up  the  Midwinter  Interna- 
tional Exposition  in  San  Francisco  and 
made  it  a  financial  success — an  unheard 
of  state  of  affairs  for  an  international 
exposition—  and  Arthur  Clarke  had  done 
his  part  by  purchasing  and  shipping 
many  of  the  largest  exhibits  and  much 
of  the  equipment  of  the  Columbian  Fair. 
That  exposition  was  directly  responsible 
for  the  erection  of  the  museum  which 
Mr.  dc  Young  recently  presented  to  the 
city  of  San  Fr.mcisco. 

Clarke's  next  opportunity  came  when 
the  Chronicle  became  involved  in  a  libel 
nut  which  had  its  heart  in  Mnherly,  Mo., 
the  boyhood  home  of  Mark  Twain.  It 
was  successfully  concluded  from  the 
Chronicle's  standpoint  by  Mr.  Clarke 
and  appointment  as  Washington  repre- 
sentative was  his  reward  when  Mr  de 
Young,  travelling  in  Europe,  heard  of 
it  Mr  held  the  Washington  post  until 
IK*.,  when  Wdliam  H.  Hearst  bought 


i  war  correspondent,  too,  for  he 
the  Boer  War  from  London  for 


the  New  York  Morning  Journal,  now 
the  American,  and  asked  Clarke  to  go  to 
Chicago  as  correspondent  for  that  paper 
and  the  San  Francisco  Examiner.  In 
1899,  the  Chicago  Tribune  induced  him 
to  go  to  I.ondon  as  its  European  cor- 
respondent—and events  made  him  South 
African  war 
covered 
the  Tribune. 

Hack  in  the  U.  S.  A.  a  couple  of  years 
later,  he  became  assistant  managing  edi- 
tor of  the  Chicago  American  for  about 
three  minutes,  for  upon  his  arrival  in 
the  office,  some  one  found  that  a  night 
city  editor  was  needed  and  "A.  L.  C." 
was  elected  on  the  spot.  Next  he  served 
as  city  editor  on  liolh  of  Mr.  Hearst's 
Chicago  newspapers  and  in  1903  was 
shunted  to  Los  Angeles  to  help  start  and 
be  the  first  managing  editor  of  Mr. 
Hearst's  Examiner.  He  stayed  four 
years  and  then  went  back  to  Chicago  as 
managing  editor  of  the  American,  shift- 
ing after  a  year  to  the  same  desk  on  the 
New  York  American,  thence  to  the  Chi- 
cago Examiner  and  around  the  ring 
again  to  Boston  with  the  same  title  on 


Managing  editor  of  the 
New  York  Evening  Journal,  editor-in- 
chief  of  the  Boston  American,  and  again 
to  Chicago  as  the  Examiner's  managing 
editor— these  rounded  out  a  career  on 
the  Hearst  newspapers  which  included 
service  as  managing  editor  or  higher  on 


all  of  them  except  the  San  Francisco 
Examiner  and  Atlanta  Georgian. 

He  was  city  editor  of  the  Chicago 
Herald  when  it  passed  to  the  Hearst 
ownership  and  he  journeyed  hack  to 
New  York  and  picked  out  a  coat-hanger 
in  the  Evening  World  office.  At  first 
he  was  a  minister  without  portfolio  but 
shortly  afterward  as  city  editor.  That 
was  in  June  of  1918,  and  he  stayed  until 
the  following  summer.  He  was  nursing 
a  plan  for  an  illustrated  tabloid  daily 
in  New  York,  but  the  Government's  rule 
against  new  newspapers  during  the  war 
prevented  him  from  executing  his  idea. 
A  year  later  the  Chicago  Tribune's  own- 
ers decided  to  start  the  then  Illustrated 
Daily  News  and  Clarke  was  appointed 
its  first  managing  editor.  He  stayed 
with  the  News  during  its  infancy  and 
when  he  left  after  it  was  seven  months 
old,  it  was  selling  at  the  rate  of  InS.flOO 
copies  a  day.  After  a  short  vacation 
in  the  West,  he  rejoined  the  Evening 
World  at  assistant  managing  editor. 

Me  will  leave  New  Y.>rk  May  29  and 
will  take  up  his  duties  in  San  Francisco 
immediately  thereafter  with  the  Chron- 
icle.  — — 

Coast  Paper  Names  Roto  "Special" 

The  San  Francisco  Daily  News  has 
appointed  the  Gravure  Service  Cor- 
poration as  special  foreign  representa- 
tive of  its  Salurdav  rotogravure  scc- 


Tulsa  World  in  bringing 
lleve  to  be  a  better  condition 

"Your  editorial  on  agency  mmmiasUini  in 
nay  opinion  is  wrung  in  that  publisher!  arc 
involved  In  paying  corrutiUiKiiu  under  any 
circumstance*,"  aaya  K.  A.  Simmon*,  president, 
Sinunoat-Boardnun  Puliluhirig  Company,  New 
York,  publishers  at  a  imiabrr  o(  trade  and 
technical  periodica!*.  "At  no  time  should  the 
advertising  agent  act  .or  the  publlahrr.  The 
assumption  should  ot-rays  be,  from  the  view- 
point of  br*h  parties,  that  the  advertising 
agent  is  at  ill  timet  acting  tor  the  beat  inter- 
e«*s  of  hi*  client.  That  tbe  advertising  ia  new 
nr  that  an  increase  ii  involved  should  not  be  a 
(actor,  the  presumption  being  that  in  either 
rvrnt  the  agmcy  recommended  otUy  what  wu 
hest  far  the  advertiser. 

**\Vc    hnv-  nr.    .;  nrr  m:  11    >r.  1    to  iiKf-ms 

tng  agent*  for  at  least  fifteen  years.  We  main- 
tain our  own  copy  service  department  and  »« 
thargr  advertiser*  for  whatever  writing  we  do 
that  ■<  :irrepte<l  by  them.  Likewise  we  charge 
fur  all  drawing*  and  ruts.  We  believe  this  plan 
to  lu-  nit*  .ititrly  fair  to  all  concerned,  since 
it  enahSr*.  us  to  hern  our  rate*  (or  the  apace 
involved  down  jo  the  Inweat  possible  minimum, 
while  those  tn  whom  we  furnish  copy  service 
pay  l»r  that  wrrvire  and  there  is  thus  no  in- 
juiilce  tu  thcjte  advrrtiiera  who  maintain  their 
own  copy  arrvKC  departments  or  who  pay 
advertising  agrnta  tu  prepare  copy  for  them. 

"We  have  very  tatlafarfory  relations  with  ■ 
considerable  number  of  advertising  agenriea 
and  are  always  glad  to  svpply  them  with 
whatever  data  they  may  require  to  help  de* 
cide  the  recofll men dat inns  they  make  to  their 
clients." 

"I  regard  your  editorial  as  the  most  sane, 
honest    act!    Cutiatmttivc    expression    oi  the 
commission  t 
to  be  publish*-,  . 
Shaw,  publisher. 
Chi-cngo. 

"It  pleases  me  eaeeediegty  in  know  that 
KtUTna  &  ruBLtsllZJt  champinn*  the  policy  that 
advertisers  should  pay  their  agnita  direct  for 
whatever  counsel  and  service  retidrtrd  them. 

"It  is  my  firm  conviction  that  adrvrtistng, 
that  is.  advrTti>ir-g  campaign*,  would  he  wir- 
rrssiul  in  twerity  cases  wbere  they  are  now 
•wrre*>ful  in  but  one  If  it  were  nut  that  »o 
many  advertising  agent*  place  their  client*' 
advertising  m  the-  publication*  that  pay  them 
the  largest  commission.  In  n.-mc  cases  it  is 
the  Ui-gesl  rate  of  commission  and  in  other 
raves  it  is  the  largest  aoKiUitt  of  commission 
herauar  the  publication's  rate  is  very  large 
and  the  tfttal  amount  of  commission  recelsed 
for  ptanng  one  piece  M  copy  it  huge. 

*'lt  is  imposMblr  for  advertising  a 
ignore  tbrir  own  interests  in  any  ad  „ 
trmiasKn  they  carry  out.  and  I  think  I  am 
ci.tTi-rt  in  aaying  that  they  conssder  their  own 
intrrcmt"  fir«t  and  tbrir  clients'  inlereits  sec- 
(«uL  That  being  the  rase,  they  spend  their 
clients"  ronr.ry  where  they,  the  agents,  get  the 
eixi*!  ft'im  it  and  their  clients  get  what  happens 
tu  cOBwe. 

'*Ym  have  arm,  of  rourse.  a  letter  on  the 
■aluni  i>!  agrnla'  commission*  recently  sent  out 
t.i  the  pnhJiaher*  genrrally  hv  N.  W.  Arer  and 
Ssvtl,  I  think  that  it  ia  a  wonderful  aid  to  the 
^stress   ed   advertiaing    to   have   the  targi 


r  Curnatrnctivc  expression  ot  the 
bugbear  that   I   have   ever  known 


"About  40  per  cent  of  our  advertising  vot 
utiu-  ii  placed  through  advertising  agents;  60 
per  crnt  direct  through  advertisers,"'  says 
Edwin  (',  Juhnaton,  publisher.  American  Ex- 
porter, N'rw  York.  It  i»  naturally  a  very 
trying  pro-blem  for  us  to  meet  the  practice  of 
agency  ConaintMlnns  when  our  ratrs  have  to  be 
based  upon  the  net  value  to  the  advertiser 
dealing  direct-  The  mag-arin*  publisher  can 
readily  add  auflitiently  to  his  rates  to  rover  the 
comn.Lst.oii,  where  «f  cannot. 

"The  agesicy  aervrs  the  advertiser,  not  the 
puhtishrt.  and  should  naturally  derive  its  com- 
miuion  Irons  the  advertiser  and  no*  the  pub- 
lisher. The  agency  service  is  intended  to 
enhance  the  value  nt  the  advertising  and  the 
advertiser  should  he  willing,  tbrrefure,  to  pay 
the  agency  for  the  increased  val«," 

"We  have  recently  adopted  the  poliry  of 
granting  commiaainns  tu  all  agrncies  on  cither 
new  or  old  btuincSa,"  aaya  A.  S,  Armagnac, 
president.  Ilcaitng  and  Ventilating  Magaxine, 
New  York- 

"Our  position  in  the  matter  is  very  much  as 
follow*:  We  feel  it  to  be  a  great  advantage 
to  us  to  have  the  advertising  copy  prepared 
by  an  agency.  It  looks  far  belter  as  a  rule 
than  that  prepared  by  the  advertiser  hlmaell, 
besides  having  the  punch.  We  are  saved  a 
great  deal  of  trouble  snth  thla  arrangement, 
and  it  is  undoubtedly  money  tn  cur  pocket. 

"We  think  your  point  1*  a  good  one  that  any 
service  rendered  by  an  agency  to  a  publisher 
should  be  paid  direct  by  the  pulitithrr.  We 
would  be  glad  to  support  thla  idex.  Tbat  is 
the  way  we  Iwnk  upon  the  payment  of  com- 
mission* As  it  works  out  it  la  realty  m  ol 
one  and  half  a  dozen  of  the  other,  although  we 
would  like  to  see  the  two  transactions  sepa- 
rated and  -have  tbe  agency  get  no  commission 
as  iurh,  but  be  panl  a  stipulated  sum  by  tbe 
publisher." 

''We  have  never  paid  commitaiona  tu  agen- 
cies, and  dn  not  intend  to  start  now,"  any  a 
Tbe  ilaberdusber,  New  York. 

"Your  editorial  on  the  agency  commission 
question  is  excellent,  and  the  last  paragraph 
<arrrs«*a  our  ideas  on  this  sub.-ect  exactly. 
We  do  mrt  allow  agency  ciMnmissluiis  on  either 
of  our  journals  and  carry  quite  a  lew  ads 
placed  by  up-to-date  agencies,"  say*  T.  L. 
Smith,  treasurer  and 
Wo^d  Worker  and  Ve 


The 


■neral  manage 
Indianapolis. 
"I  am  heartily  in  accord  with  the  spirit  of 

Lour  editorial  on  agency  commi»»ions,"  says 
fc  B.  Mackenzie,  president,  the  Welding  En- 
gineer, Chicago,  "and  belie»e  that  the  granting 
nl    commissions  tu   agenciea  ahuwtd  be  diacon- 


'■VV'e  have  not  allowed  any  agency  a  com 
mission  for  more  than  aeven  or  eight  years, 
for  the  reason  that  we  do  not  think  that  they 
sh  iuld  be  paid  a  commission  any  more  than 
we  should  pay  their  rent  or  any  other  over- 


head that  they  have."  say*  J.  G.  Taylor  SpL  . 

feneral  manager,  Spurting  Goods  I>ealer,  Sl 
x»u«. 

•"We  believe  that  iu»t  as  our  advertising  is 


tbe  sporting 
 Dg  in  touch 

advertising  agetu-y  in  tbe  lantl  *t*te  frankly  with  dealers  in  spnning  goniU  telling  them  of 
tbai   rlivy  are  in   the   rmvl.>y  of   their  client*    the  nK-r.u  .-.f  their  goods,  that  they  should  pay 


-RaU. 


OKLAHOMANS  TO  MEET 
BY  GROUPS 


Fire  District.  Sat  at  El 
Newlaivd     Naw  Pre 
$  11.000  foe  Clubl>< 
Ck»  C«U  N..t 

(fly  Tflrfrvfh  la  Eoiros  a  rcBLlSHSK) 

El  Reno.  Okla.,  May  16—  The  Thir- 
tieth annual  meeting  of  the  Oklahoma 
Press  Association  here  May  13  and  14, 
»as  one  of  the  most  profitable  and  en- 
joyable ever  held,  despite  the  two  da>V 
rain,  for  everyone  agreed  that  this  was 
needed  by  the  farmers  at  home.  The 
annual  address  of  the  President,  Richard 
M.  Elam  of  the  Pawhuska  Daily  Capital, 
dealt  with  "Modern  Newspaper  Service  " 
E,  S.  Brunson  of  the  El  Reno  Ameri- 
can, for  sixteen  years  secretary  of  the 
iirgamration,  was  elected  to  represent 
the  association  at  the  World  Press  Con- 
gress at  Honolulu,  at  the  expense  of  the 
Oklahoma  press.  Six  other  member* 
of  the  association  expect  to  attend  the 
congress. 

Eleven  thousand  of  a  520,000  endow- 
ment fund  to  sustain  the  Editor's  club- 
house at  Medicine  Park,  was  subscribed 
in  open  meeting  and  remainder  will  be 
raised  by  mail.  Dues  were  incrca'cd 
from  S2  to  $5  annually. 

J.  H.  Cockrell  of  Tulsa  and  W.  R. 
Martin  of  the  Oklahoma  Ijve  Stock 
News  reported  that  employing  printers 
were  generally  holding  out  against  the 
44-hour  week,  many  plants  being  closed 
down.  Oyde  E.  Muchmore  of  the 
Ponca  City  Daily  News  reported  on  the 
print  paper  situation. 

John  F.  Asley  of  the  Ardmorc  Ard- 
monte,  told  of  various  community  ac- 
tivities carried  on  by  hi*  paper.  H.  G- 
Spauldmg  of  the  Shawnee  Morning 
News  spoke  on  the  "sliding  scale  of  ad- 
vertising rates,"  which  he  advocated 
locally,  with  a  flat  rate  nationally.  He 
advocated  a  higher  local  rate  than  for- 
eign. He  told  the  convention  that  the 
A  N.  P.  A.  in  annual  session  went  on 
record  for  sustaining 
ing  rates. 

Ponca  City  was  unanimously 
for  the  next  annual  meeting. 

New  officers  are:  President,  J.  L 
Newland.  Frederick  Daily  Leader;  first 
vice-president,  L  1J.  Myers,  McAlester 
News-Capital :  second  vice-president, 
Elmer  V.  Jre*c,  Mangum  Star ;  third 
vice-president,  Kate  Suggs  Keid.  Ard- 
morc: secretary-treasurer,  E.  S.  Brow- 
son,  El  Reno. 

The  state  was  divided  into  five  groups 
to  conform  to  the  division  of  the  Okla- 
homa Bankers'  Association,  for  the  pur- 
pose of  holding  group  meetings,  chair- 
men heing  named  as  follows: 

First,  P.  P.  Wettengle,  Elgin  Cham- 
pion; sreond.  J.  T.  Renfrew.  Alva  Rec- 
ord; third,  II.  G.  Spaulding.  Shawner 
News;  fourth,  L.  M.  Nichols,  Bristow 
Record;  fifth,  E.  F.  Stamp,  Hugo  New. 

Senator  John  Golobie  of  the  Guthrie 
Register  was  endorsed  for  Ambassador 
to  Jugo-Slavia.  his  native  country.  Fri- 
day night  a  ball  was  given  and  Saturday 
night  a  gridiron  banquet  burlesque  on 
"the  Eighth  Legislative  Riot"  was  given 
to  300  visitors. 


Now  Lowell  Evening 

The  Lowell  (Mass.)  Courier-Citiirn 
M  May  7,  diauged  the  name  of  its 
evening  edition  to  the  Lowell  Evening 
lx:iler,  with  new  headings  and  new 
fealiues  and  new  make-up.  Advertising 
will  coiifntie  to  be  sold  for  both  the 
moral  CD  i,„1  evening  editions  of  the 
lay  ' 
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BANK'S  DOORS  OPENING  WIDER  DAILY 
TO  GOOD  ADVERTISING  MANAGERS 


Position  Growing  in  Importance  and  Increasing  in  Opportunity  as 
Financial  Institutions  Realize  the  Need  for  Reaching  the 
Public  Through  the  Printed  Word 


Bv  G.  PRATHER  KNAPP 

MUmaippi  Valley  Trim  Company,  si.  (.nuts 

FINANCIAL  advertising  has  hail  a  re-  in  the  history  of  this  country  when 
markablc  growth  in  the  last  five  thrift  was  essential,  or  skill  with  finance 
years.  Banks  and  other  financial  insti-  was  valuable,  that  timr  is  this  year  iitd 
tutions  have  comt  broad  awake  to  the  lne  years  to  follow, 
fact  that  they  need  advertising  just  like  It  is  not  calamity  howling  hut  mere 
other  business  ventures  and  their  doors  common  sense  to  say  that  we  need  all 
are  opening  wider  every  day  for  the  our  skill  and  energy  and  determination 
man  who  knows  advertising  in  its  broad- 
est and  truest  sense. 

The  Financial  Advertisers'  Association 
was  formed  and  made  a  department  of 
the  Associated  Advertising  Clubs  of  the 
World  at  the  advertising  convention  in 
Chicago  in  1915.  Just  four  financial  in- 
stitutions sent  representatives  to  the  con- 
vention. 

I  happened  to  be  one  of  these  four 
men  who  organized  the  Financial  Ad- 
vertisers' Association.  Owing  to  the 
war  and  various  other  circumstances, 
five  years  elapsrd  before'  I  attempted 
another  meeting;  in  Indianapolis  in  1920. 
The  Financial  Advertisers'  meetings 
were  attended  by  more  than  50(1  repre- 
sentatives of  financial  institutions. 

What  Sort  or  Max? 

Swift  as  the  development  of  financial 
advertising  has  been,  there  is  nothing  nf 
the  mushroom  quality  in  its  growth. 
America's  war  financing  was  an  educa- 
tional problem ;  a  publicity  problem.  In 
a  large  way,  it  was  exactly  the  problem 
w  hich  faces  the  publicity  man  of  a  single 
financial  institution.  Solving  it  in  the 
individual  case  is  a  service  which  every 
bank  requires  and  for  which  many  banks 
are  willing  to  pay  handsnmely- 

Lct  us  come  down  to  brass  tacks  and 
consider  the  financial  publicity  man. 
What  sort  of  man  should  he  be?  What 
sort  nf  equipment  does  he  need?  What 
sort  of  work  must  he  do?  And  what 
future  has  he  with  his  bank  and  in  his 
community?  Here  is  a  concrete  ex- 
ample. 

Francis  H,  Sissnn,  Vice-Presiilent  of 
the  Guaranty  Trust  Company  of  New 
York,  in  charge  of  publicity,  is  a  univer- 
sity man,  a  Phi  Beta  Kappa,  a  fnrmer 
newspaper  editor,  a  fnrmer  advertising 
agency  man.  He  is  of  the  publicist  type, 
rather  than  of  the  financial  type. 

His  cnri>oratinn  employs  more  than 
5.700  people,  has  offices  all  nver  the 
civilized  world,  controls  assets  in  the 
neighborhood  of  $1  .<W>.<M0,O00.  has  a 
capital  of  $2S,000.O0O.  and.  during  1920, 
earned  a  20  per  cent  dividend  on  that 
capital  and  added  five  million  dollars  to 
surplus  Mr,  Sisson  is  the  voice  of  the 
Guaranty  Tru't  Company:  and  more 
than  the  voice.  As  a  member  of  its 
Managing  Committee,  he  is  one  of  the 
four  or  five  controlling  personalities 
who  really  are  the  company. 

A  PmuriTV  Job 

The  need  for  a  man  like  him  and  the 
opportunity  for  such  a  man  which  ex- 
isted in  the  Guaranty  Trust  Company 
exists  to  a  proportionate  degree  in  every 
financial  institution  nf  the  United  States. 
There  is  lioth  room  and  demand  for 
skilled  puhlicity  men  in  them  all. 

Banks  and  trust  companies  are  at  last 
fully  awake  to  their  educational  function 
as  one  of  their  essential  reasons  for 
bring.  They  realize  that  they  must  teach 
thrift  and  approved  methods  of  handling 
money  to  100.000,000  people.  They 
realize  too  that  if  there  ever  was  a  time 


money,  but  the  business  of  handling  peo- 
ple. The  banker's  stock  in  trade  is  not 
silver  and  gold,  nor  notes,  bills  and  dis- 
counts. In  the  strictest  sense,  it  is  not 
even  credit.  The  banker's  stock  in  trade 
is  human  personality. 

For  sume  uncxplainable  reason  the 
impression  exists  in  very  many  minds 
that  the  banker  is  an  unpleasant  sort  of 
person,  that  he  has  to  be  an  unpleasant 
sort  of  person  to  be  a  success  in  his  line. 
The  tight  lipped,  blue  nosed,  hard  jawed, 
steel  eyed  Scrooge  is  the  picture  that 
rises  in  far  too  many  brains  when  the 
word  "banker"  is  uttered. 

Mow,  as  a  matter  of  fact,  no  man  can 
possibly  be  a  success  as  a  banker  with- 
out the  ability  to  make  friends  and  keep 
them.    Your  successful  banker  is  a  dc- 


BRITISH  JOURNALISTS 
FIX  WAGES 


The   British    Newspaper   Society,  For 
Nawarsaper     Proprietors  Outside 
London,     Settle    New  Term. 
Accepted  By  N.  U.  of  J. 


Hara'a  a  practically  maw 
fold  for  th*  anan  skill  ea  la 
prepertag  "raaaoa  why"  copy 
with  a  Kunsaa  InUrest  leucb. 
"Ifl  a  bl«  Sob  aad  a  bare 
Job."  says  C  Prathrr  Knapp. 
"but  It  pays." 


HI  grappling  with  our  problems.  Every 
lesson  of  thrift  and  wise  investment  that 
can  be  taught  the  American  people 
through  publicity  will  save  them  from 
learning  the  same  thing  in  the  sharp 
school  of  adversity. 

We  must  not  only  tell  people  what  to 
do,  but  bow  to  do  it  We  must  educate 
a  nation  where  perhaps  only  one  man 
in  a  hundred  ever  enters  a  b.-k  until 
we  reach  the  point  where  one  man  in 
at  least  ten  is  a  regular  hank  customer. 

This  job  is  a  publicity  jnh,  pure  and 
simple. 

Nor  an  Easy  Task 

It  is  harder  than  the  average  publicity 
job.  If  you  are  advertising  hats  or  soap 
you  know  that  sometime  every  one  must 
have  a  new  hat  and  a  fresh  cake  nf 
soap.  But  unless  you  convince  your 
prospect  of  his  need  for  bank  service  he 
will  perhaps  never  realize  it.  You  must 
convince  him,  not  by  glittering  generali- 
ties, but  by  plain,  hard,  everyday  facts ; 
and  you  most  have  the  facts  hefore  you 
can  present  them. 

Some  successful  advertising  for  banks 
has  been  done  by  agencies  outside  of  the 
routine  of  banking  practice,  but  the  fu- 
ture of  bank  publicity,  as  I  see  it.  lies 
in  the  appointment  by  every  bank  of 
consequence  of  a  representative  whose 
duty  it  is  to  vocalize  that  bank  as  a  fac- 
tor in  its  community. 

The  bank  publicity  man  must  know 
tanking  and  his  own  particular  bank, 
lie  must  be  in  touch  withr directors,  offi- 
cers, employees  and  customers.  He 
must  learn  by  actual  contact  and  realize 
by  aclual  experience  the  basic  funda- 
mentals of  the  banking  business. 

Let  me  mention  one  or  two  things 
the  puhlicity  manager  of  a  bank  must 
know  and  do. 

First  of  all,  he  must  appreciate  that 
banking  is  not  the  business  of  handling 


pendable  trustworthy,  reliable,  friendly 
soul  He  is  not  a  Scrooge  but  a  Lorry. 
Without  Lorry's  qualities  he  would 
never  attract  a  dollar  of  deposits,  never 
hold  a  dollar  of  anyone  else's  money  for 
a  day. 

And  it  is  the  publicity  man's  job  to 
make  others  know  thi< 

Again,  the  average  American  must  be 
taught  that  his  banker  docs  not  estimate 
men  by  their  riches  and  that  the  small 
customer  is  just  as  welcome  as  the 
Wealth)  customer.  As  J.  Pierpont  Mor- 
gan put  it  on  the  witness  stand.  "We  do 
not  lend  on  security  but  on  character " 

Banks  succeed  and  grow  with  the  suc- 
cess and  growth  of  their  customers. 
Taking  an  account  when  it  is  small  and 
helping  it  gTow  large  and  repeating  the 
process  over  a  number  of  cases  is  the 
secret  of  success  in  the  hanking  business. 
Everyone  does  not  realize  this. 

It  is  the  job  of  the  bank  publicity  man 
tn  make  everyone  realize  it. 

Hut  even  more  serious  ia  the  unfamil- 
iarily  with  the  utility  of  a  bank  and  the 
procpss  of  the  banking  business  that 
kreps  the  average  American  from  using 
a  financial  institution. 

It  must  be  the  duty  of  the  bank  pub- 
licity man  to  take  the  public  into  the 
bank  by  means  of  his  publicity.  He 
must  take  the  man  in  the  street  through 
the  main  entrance,  show  him  around  the 
lobby,  explain  to  him  the  form  on  the 
cherk  desk,  clarify  for  him  the  pro- 
cedure at  the  teller's  window,  familiarize 
him  with  the  personal  qualities  and  busi- 
ness functions  of  the  officers,  and  so  on. 

Doing  all  this  and  doing  it  right  is  a 
big  joh  and  a  hard  job,  but,  believe  me. 
it  is  an  interesting  job  and  a  necessary 
jols.  It  is  a  job  that  the  business  of  this 
country  needs.  Financial  institutions 
realize  their  need  for  it  and  are  more 
or  lc»»  willing  to  pay  handsomely  for  it. 


By  HotDEBT  C.  RlDOUT 
Lomdpn  Edit*,  EolToa  k  fHIUIIU 

pOLLOWING  closely  upon  the  heels 
of  the  settlement  of  the  wage  ques- 
tion of  London  journalists,  already  re- 
ported to  Editor  &  Pi:bli.sh»,  1  have 
just  received  news  from  Frank  Bird, 
Secretary  of  the  Newspaper  Society,  that 
his  association  has  succeeded  in  arrang- 
ing an  agreement  on  salaries  and  work- 
ing conditions  for  the  newspaper  staffs 
of  country  publications  (L  e,  outside 
London;,  and  that  the  agreement  has 
been  accepted  and  signed  by  the  Na- 
tional Union  of  Journalists.  This  is  the 
result  of  prolonged  negotiations,  and 
may  be  taken  as  further  proof  of  recog- 
nition of  the  Union,  especially  in  view  of 
the  fact  tliat  the  President  of  the  News- 
paper Society  said  that  white,  on  ac- 
count of  the  rapidly  decreasing  cost  of 
living,  his  colleagues  were  unanimously 
of  opinion  that  they  could  not  give  a 
larger  increase  than  that  offered,  they 
appreciated  the  fact  that  the  Union  had 
been  loyal  for  twelve  months  and  on 
that  account  had  persuaded  their  mem- 
bers that  some  advance  was  due. 

That  the  new  agreement  has  found 
acceptance  by  the  Union  is  largely  due 
to  the  painstaking  efforts  of  the  News- 
paper Society's  President,  Valentine 
Knapp,  during  the  negotiations,  and  his 
careful  handling  of  the  employers'  case. 
He  devoted  an  immense  amount  of  time 
and  thought  to  the  matter,  weighing  in 
judicial  fashion  every  title  of  evidence, 
and  he  has  earned  the  thanks  of  his  col- 
leagues in  the  resulting  agreement  and 
its  apparent  satisfaction  to  both  sides. 

The  new  agreement  is  signed  to  take 
effect  as  from  January  26  last,  and 
carries  a  ratification  nf  its  provisions 
from  the  Scottish  Daily  Newspaper  So- 
ciety, the  terms  thus  heing  rendered  ap- 
plicable to  Scottish  journalists. 

Briefly  the  terms  provide  that  jour- 
nalists of  either  sex.  nf  23  years  of  age 
and  having  earned  their  living  as  news- 
paper writers  for  three  years,  shall  be 
entitled  to  the  following  minimum 
weekly  salaries: 

For  weekly  papers.  £47s.6d.;  for 
weekly  papers  in  places  where  daily  pa- 
pers are  published.  f4  13s.6d.;  for  dally 
papers  in  towns  of  fewer  than  100,000 
inhalritants  fJ.Js. ;  f nr  daily  papers  pub- 
lished  in  towns  of  between  100.000  and 
250,000  inhabitants,  z5.8s.6d.;  and  for 
daily  papers  in  towns  of  over  250.000  in- 
habitants, 15.15s. 

No  specified  time  for  the  continuance 
of  the  agreement  is  laid  down,  but 
twenty-eight  days  notice  from  either 
side  will  call  together  the  committee, 
containing  five  representatives  ■  from 
each  organization)  to  discuss  any  mat- 
ters arising  from  it. 

Thus,  it  would  seem  that  for  a  period 
we  may  expect  complete  peace  between 
owners  and  workers  on  the  rahject  of 
wages  and  conditions  for  newspaper 
men,  so  that  this  element  of  uncertainty 
is  removed  from  the  thorny  paths  of 
news  production,  and  the  fact  may 
smooth  the  way  towards  the  approach  ol 
more  normal  conditions. 


Thomas  A  fancy  Moves 

The  Thomas  Advertising  Service 
has  removed  its  Tampa  (Fla.)  to  the 
Citrus  Exchange  Building. 
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HAWK  EYE  EDITOR  SCORED  FIRST  BEAT 
ON  LINCOLN'S  NOMINATION 


Eighty  John  L.  Waite,  Last 
Reported  Historic  Convention,  Still 
Famous  Burlington  Newspaper 


Br  TRACY  GARRETT 


yw:  old  Cleveland  Uader  "beat"  the 
newspaper  world  with  its  report  of 
the  Chicago  convention  of  1860  that 
made  Abraham  Lincoln  the  republican 
nominee  for  president,  because,  for  the 
first  time  in 
newspaper  his- 
tory, a  "cub  re- 
porter" covering 
a  big  story  had 
worked  out  be- 
forehand how  he 
could  combine 
telegraph  and 
mail  service  and 
get  his  copy  to 
the  desk  a  few 
of 


That  cub 


re- 
John 


Jon*  L.  Waiti 


I  page 


1..  Waitc  who  has  been  connected  with 
the  Burlington  Hawk-Eye  for  half  a 
century'  and  '°*  more  than  thirty  years 
editor.  Although  he  celebrated  his 
eightieth  birthdav  some  lime  ago,  the 
»im  spirit  of  journalistic  enterprise  that 
enabled  the  Leader  to  score  a  beat  sixty 
years  ago  is  still  his  and  his  first  thought 
now  as  then  is  for  "the  paper." 

Mr.  Waite  never  comes  to  "the  shop" 
for  a  chat  and  I  never  call  at  his  hos- 
pitable and  cheerful  home  without 
discovering  in  the  discussion  of  current 
events  or  stories  of  yesterday,  some 
idea  that  can  be  used  advantageously 
either  editorially  or  in  the  news  col- 
umns. 1  frequently  find  on  my  desk 
some  heautifully  written  long-hand 
manuscript  that  even  the  printers  of  to- 
day have  no  trouble  in  deciphering  and 
this  always  means  that  the  editorial  | 
of  the  Hawk-Eye  is  brighter 
interesting  because  of  a 
from  Mr.  Waite. 

He  is  a  kindly  and  constant  critic 
of  the  Hawk-Eye  and  the  Hawk-Eye 
is  cleaner  because  of  his  careful  read- 
ing of  its  columns  daily.  Nor  is  his 
criticism  confined  to  errors,  many  a 
young  reporter  of  today  is  made  hap- 
pier when  a  note  comes  down  "Please 
tell  whoever  wrote  that  story  that  I 
thought  it  very  good.    J.  L.  \V." 

You  have  asked  for  a  human  interest 
story  of  Mr.  Waite,  his  whole  life  is 
one  of  human  interest,  because  he  has 
ever  been  intensely  interested  in  his  fel- 
low humans  and  that  interest  is  just  as 
strong  tcday  as  when  he  was  a  "cub" 
covering  his  first  big  story. 

Natusal  Bosk  Newspafoi  Max 

I  have  often  thought  that  Mr.  Waite 
is  one.  of  those  "natural  born  newspa- 
per men"  so  often  talked  about  and  so 
seldom  found. 

Burn  in  Ravenna.  Ohio,  Mr.  Waite 
completed  his  schooling  in  Chicago  and 
became  a  telegraph  operator,  but  he  was 
not  satisfied  in  handling  copy  that  others 
had  written.  His  first  chance  to  do 
something  big  in  a  news  way  came 
when  the  Wigwam  was  being  erected 
for  the  Republican  convention  of  1860. 

Securing  the  plan  and  a  descriptive 
text  he  put  up  a  news  feature  story  and 
submitted  it  to  the  Cleveland  Leader. 
It  was  used  and  copied  by  the  Chicago 
Tiil  nne  as  the  first  description  of  the 
building  to  appear  in  Chicago,  thus  ad- 
mit: mg  that  the  volunteer  corrc«pondent 
the  men  of  the  Tribune's 


own  staff.  As  the  result  of  this  piece 
of  work,  the  Leader  offered  young 
Waite  the  necessary  credentials  to  gain 
a  seat  in  the  press  gallery  at  the  con- 
vention and  asked  him  to  furnish  a 
story  but.  as  telegraphic  news  service 
was  most  limited  in  those  days  and  very 
expensive,  the  l-eader  did  not  authorize 
him  to  tile  a  wire  report. 

That  did  not  suit  the  young  newspa- 
per man.  He  realized  the  time  value 
in  news  and,  even  if  his  paper  did  not 
think  a  special  story  of  the  convention 
worth  while  until  it  could  reach  the 
office  by  mail,  he  devised  a  method  to 
Kain  a  full  day  in  transmission  of  his 
news  stories  by  using  the  wire  of  the 
Pittsburgh.  Fort  Wayne  and  Chicago 
Railroad,  upon  which  line  he  was  em- 
ployed as  an  operator  at  the  time,  to 
srnd  his  specials  free  of  charge  to  the 
paper  through  the  operator  at  Crestline, 
Ohio,  who  copied  them  and  sent  them 
by  mail  or  express  to  Cleveland  over 
the  Columbus  and  Cincinnati  Railroad, 


Thus  he  gained  for  his  paper  twenty- 
four  hours  over  the  regular  mail  by 
which  the  convention  story  was  sent 
from  Chicago  and  "beat''  the  country, 
outside  of  Chicago,  with  both  his  pre- 
convention  stories  and  the  big.  descrip- 
tive story  of  the  convention  itself. 

He  is  probably  the  last  survivor  of 
the  men  who  sat  in  the  press  gallery 
at  that  history  making  convention. 

Mr.  Waitc  came  to  Burlington  as  su- 
perintendent of  telegraph  of  the  Bur- 
lirplon  and  Missouri  River  in  1863  and 
six  years  later,  after  doing  considerable 
newspaper  work  as  a  side  line,  quit  the 
key  to  take  the  city  editorship  of  the 
Hawk-Eye.  In  1874  Frank  Hatton. 
then  editor  of  the  Hawk-Eye  made  him 
associate  editor  and  in  1876  he  suc- 
ceeded Robert  J.  Burdcttc  as  managing 
editor  when  the  famous  humorist  re- 
signed to  enter  the  lecture  field. 

Mr.  Waile  continued  as  managing 
editur  until  1882  when  he  was  appointed 
postmaster  of  Burlington.  Four  years 
later  he  hecame  editor  of  the  Hawk- 
F.ye  Although  he  has  since  served 
three  terms  as  postmaster  he  never  en- 
tirely relinquished  his  association  with 
the  Hawk-Eye  and  is  today  chairman 
of  the  board  of  directors. 

I  have  known  Mr.  Waite  intimately 
since  1  was  a  boy.    Twenty  years 
I  did  some  c-f  my  fir<t  ncwspapi 
>snder  lum  and,  after  an  absence  of  six- 


WORLD'S  SUNDAY  SCHOOL  LEADERS  SEEK 
PRESS  CO-OPERATION 

By  WILLIAM  T. 


field 


W'HILE  American  publishers  were  re- 
cently  in  annual  convention  in  New 
York  there  wa«.  at  the  same  time  and  in 
the  same  city,  another  gathering,  unher- 
alded, of  even  more  far-reaching  import- 
ance. The  Executive  Committee  of  The 
World's  Sunday  School  Association,  of 
which  John  Wanamakcr  is  president, 
was  in  session  at  the  Union  League 
Club,  to  consider  the  affairs  of  the  thirty 
million  members  of  the  Sunday  School 
Gathered  before  a  huge  wall  map  of 
the  whole  world,  these  men  talked  in 
terms  of  continents  and  nations;  for 
all  the  countries  of  earth  are 
Id  of  litis  Sunday  School  organi- 
zation, which  has  its  official  representa- 
tives even  in  the  non-Christian  lands. 

Naturally,  the  universal  unrest  of  so- 
ciety means  more  to  the  World's  Sunday 
School  Association  than  to  many  other 
bodies.  Since  the  Sunday  School  deals 
with  tile  erection  of  ideals  and  the  for- 
mation of  character,  these  leaders  inev- 
itably faced  Uicir  responsibility  for  pre- 
serving the  proved  integrities  of  civil- 
ized life  and  of  real  democracy  and  lib- 
erty. 

As  everybody  knows,  the  Sunday 
School  is  the  one  organisation  in  the 
United  States  and  Canada  which  is  lit- 
erally all-pervasive,  going  even  farther 
than  4he  public  school,  into  every  city, 
town,  village  and  rural  settlement.  With 
something  like  twenty  million  members, 
most  of  them  children  and  young  peo- 
ple, in  North  America  alone,  upon  whom 
its  touch  is  weekly,  and  distinctively 
character-forming;  it  is  in  a  peculiar 
position  to  combat  the  un-Christian  and 
un-American  influence  of  foreign  radi- 
calism. 

So  an  important  step  was  taken,  when, 
at  the  New  York  meeting,  the  World's 
Sunday  School  Association  appointed  a 
committee,  to  srrvc  with  a  similar  com- 
mittee from  the  International  Associa- 
tion with  a  view  to  enlisting  the  C"-o|>rr- 
ation  of  the  newspapers  of  the  English- 
speaking  world  in  a  gTeat  "drive"  to 


help  the  Sunday  Schools  function  fully 
in  the  present  emergency.  The  quickest 
and  most  direct  way  to  awaken  the  Sun- 
day Schools  themselves,  and  the  public 
that  is  naturally  in  sympathy  with  them, 
to  the  new  task  of  saving  Christian  civ- 
ilisation, is  through  editorials  and  news 
and  special  articles  in  the  daily  press. 

This  plan  implies  no  perversion  of  the 
proper  functions  of  cither  the  Sunday 
School  or  of  the  newspapers.  It  is  the 
clear  Bible  idea  of  liberty  and  of  social 
justice  and  of  democracy  that  is  going 
to  save  the  world  from  the  hate-filled 
vagaries  of  Bolshevism.  It  is  a  primary 
mission  of  the  press  to  give  attention  to 
all  that  makes  for  public  welfare;  and  to 
print  freely  whatever  news  of  public 
interest  arises  in  any  large  element  of 
its  constituency.  And  with  nearly  one- 
fifth  of  the  country's  population  officially 
in  the  Sunday  School,  and  more  than 
half  the  people  sentimentally  interested 
in  il.  the  news  value  of  the  Sunday- 
School  is  obvious. 

A  speaker  before  the  World's  Associa- 
tion leaders  pointed  out  that  the  daily 
articles  upon  the  Sunday  School  and 
Bolshevism,  which  the  Philadelphia 
North  American  and  the  Pittsburg 
Leader  are  publishing,  apparently  have 
been  highly  profitable  to  these  papers 
from  a  circulation  standpoint. 

The  grnrral  public  has  little  knowledge 
of  how  complete  is  the  organization  of 
the  Sunday  School,  cxtrnding  by  units 
of  nations,  states  and  provinces  and 
counties  and  cities,  down  to  the  smallest 
communities.  Many  hundreds  of  em- 
ployed officers  give  all  of  their  time  to 
the  promotion  of  the  Sunday  School,  and 
these  will  In-  straightway  enlisted  in  the 
new  effort  for  newspaper  co-operation. 

It  is  easily  conceivable  tint  the  move- 
ment inaugurated  by  the  World's  Sun- 
•lay  School  leaders  in  New  York  may, 
by  the  belli  of  the  newspapers,  assume 
proportions  that  will  profoundly  affect 
the  future  of  America  and  of  the  .  lher 


teci  years  it  was  a  great  pleasure  to 
again  become  associated  with  him. 

In  a'l  the  time  I  have  known  him.  I 
have  never  known  him  to  be  other  than 
fair,  just  and  tolerant  of  the  views  and 
opi;ii>  ns  of  others  however  much  he 
miglit  difTtr  from  them  and  I  have  never 
k.touii  him  to  lose  his  temper  nor  to 
become  unduly  excited.  But  he  is 
neither  cold  nor  indifferent.  In  fact  I 
have  known  but  few  men  so  sympathetic 
or  keenly  interested  in  people  and 
events  as  he,  but  he  has  the  real  news- 
paperman's ability  to  "keep  his  head 
when  all  about  him  are  losing  theirs." 
to  listen  attentively  and  see  accurately, 
to  retain  what  he  hears  and  sees  and  to 
reproduce  it  all  in  written  words. 

In  writing  a  "human  interest  story" 
of  a  man  past  eighty  who  has  spent  so 
many  years  on  the  street  and  at  a  desk 
in  the  news  and  editorial  rooms  of  a 
daily  paper,  it  is  customary  to  write 
something  about  the  lengthening  shad- 
ows and  the  evening  of  life,  perhaps 
something  about  "turning  in  JO."  But 
one  who-  looks  into  the  clear  eyes  of 
J-  L.  Waite,  who  realizes  his  quick 
grasp  of  current  situations  and  reads 
his  forceful,  legible'  copy,  cannot  bring 
himself  to  believe  that  the  sun  for  him 
is  creeping  into  the  west. 
Besides  he-  has  always  been  a  morn- 
man  who  knows  no  eve- 


HASTINGS  CALLED  TOO 


Ontario  Editor,  Serving  aa  Judge,  ta- 
vesligeted  for  Boom  Decisions 

The  Commission  recently  appointed 
by  the  Hon.  A.  E.  Raney,  Attorney- 
General  |pf  the  Province  of  Ontario,  to 
investigate  the  conduct  as  local  magis- 
tate  of  David  Hastings,  editor  and  pub- 
lisher of  the  Dunnville  (Ont.)  Gazette, 
has  handed  in  its  report.  In  it  testi- 
mony is  paid  to  Mr.  Hastings  as  "an 
upright  and  honorable  man,  a  leader  in 
the  Methodist  church,  and  one  whose 
integrity  is  unimpeachable."  While  the 
<  i  immiss  ioncr  does  ni  t  fad  thai  Mr. 
Hastings  "intentionally  or  consciously 
favored  in  administering  the  Ontario 
Temperance  Act  any  particular  'ring'  or 
group."  as  was  alleged  in  the  complaint6, 
he  thinks  that  Mr.  Hastings  was  not 
strong  enough  in  his  administration,  and 
tempered  justice  with  too  excessive  len- 
iency. 

The  press  in  Ontario  particularly  has 
taken  up  the  case  and  discussed  it  at 
length.  Both  editorial  and  public  opin- 
ion generally  incline  to  the  belief  that 
Mr.  Hastings  has  been  unfairly  dealt 
with.  Mr.  Hastings  meanwhile  has  an- 
nounced his  intention  of  proceeding  fur- 
ther with  the  matter. 


N.  E.  A.  righting  Mrad.ll  BiU 

The  National  Editorial  Association 
is  unremitting  in  its  nppsition  to  the 
Mondell  bill  for  the  repeal  of  the  postal 
zone  law  cm  second-class  mail.  H.  C 
Hotaling,  the  executive  and  field  secre- 
tary, says  that  every  vice-president  has 
received  a  circular  urging  him  to  get 
busy  with  the  Congressmen  of  his  state. 
The  resolution  adopted  by  the  associa- 
tion at  the  Flnrida  convention  has  been 
placed  in  the  hands  of  every 
of  congress. 


Feiker  Hoover's  Assistant 

I'.  M  Feiker,  vice-president  and 
chairman  of  the  editorial  board  of  the 
McGraw-Hill  Company,  has  been  ap- 
pointed assistant  to  Secretary  of  Com- 
menu  Hoover.  Mr.  Feiker  will  assist 
Mr.  Hoover  in  the  expansion  of  the 
Bureaus  of  Foreign  and  Domestic  Com- 
merce. Standards  and  Census. 


Digitized  by  Google 


Editor   &   Publisher   for   May   21,  1921 


11 


CALLING  DOWN  A  COLLEGE  PROFESSOR 
WHO  MISJUDGED  ADVERTISING 


'Advertising  b  •  Gamble"  and  "Wait  a  Few  Years,"  Stirred  the 
Ire  of  a  Young  Woman  m  Hit  Audience  to  Make  a  Few 
Remark*,  Which  Sbe  Dige»t»  Here 


A  PROFESSOR  in  the  School  of 
Commerce  in  a  nationally  known 
University  not  long  ago,  addressing  a 
club  of  advertising  women,  laid  great 
stress  on  the  caution  that  must  be  exer- 
cised in  spending  money  for  advertising, 
lie  advised  the  storekeeper  and  the 
manufacturer  who  had  a  product  to  ad- 
vertise not  to  disturb  his  working  capital 
for  advertising. 

His  admonition  to  "wait  a  few  years 
before  advertising",  would  sound  the 
Heath  knell  for  all  progress  and  distri- 
bution of  the  world's  output.  I  didn't 
believe  that  this  had  to  lie  argued  any 
longer.  It  is  so  sclf-evidently  true  and 
can  he  so  convincingly  demonstrated 
that  I  was  amazed  to  hear  a  man  sup- 
posedly an  expert  argue  along  lines  that 
seemed  almost  primitive — which  belong 
to  a  past  generation  of  business  failures. 

Not  a  Gamble 

This  man,  who  deals  in  figures  alone, 
who  sits  at  a  desk  and  talks  to  students 
may  be  pardoned  for  reaching  an 
erroneous  conclusion,  hut  he  should  not. 
working  from  this  erroneous  premise, 
disseminate  an  impression  that  is  alto- 
gether false,  is  not  even  founded  upon 
fact,  much  less  substantiated  by  exper- 
ience. A  brief,  practical  experience 
would  demonstrate  to  him  how  mistaken 
iss  his  theory ;  how  fatal  would  he  its 
application  to  business.  He  has  never 
watched  the  little  grains  of  seed,  nur- 
tured by  the  right  kind  of  advertising, 
propagate  and  grow  into  a  great  swaying 
field  of  grain  to  the  benefit  of  thou- 
sands and  the  golden  profit  of  the  sower 
who  has  had  faith  in  his  product,  belief 
in  advertising,  vision  to  know  that  it  is 
not  a  gamble,  hut  an  assured  and  real 
investment  that  will  come  back  laden 
with  interest,  increased  profit  and  great- 
er volume  of  business. 

This  professor,  who  is  instructing 
young  men  in  finance  and  commerce, 
went  so  far  as  to  say.  when  questioned 
as  to  the  efficacy  of  advertising,  that  ad- 
vertising might  be  allright  "If  you  want 
tn  gamble  " 

If  he  had  looked  beyond  his  desk,  out- 
side of  his  class-room  of  students  and 
into  the  great  world  of  business  he  could 
have  seen  marvelous  real,  unanswerable 
evidence  that  advertising  supported  by 
the  right  kind  of  merchandise,  is  not 
taking  a  chance ;  that  it  is  not  a  gamble, 
but  money  spent  that  has  come  back  a 
hundredfold,  and  more.  It  is  giving 
to  the  world  useful  knowledge  that  it 
needs. 

Tii*  Ai-nuisTic  Sin* 

Instances  beyond  easy  count  could  be 
quoted  reading  to  convince  the  mnst 
doubtful  mind  that  advertising  is  not 
taking  chances :  that  it  has  brought  suc- 
cess out  of  failure,  progress  out  of 
retrogression,  efficiency  out  of  de- 
ficiency, hope  out  of  despair  in  every 
business  wncre  its  magnetic  power  has 
been  set  to  work. 

Advertising  has  done  more  than  bring 
mere  profit  and  larger  distribution  to 
the  advertiser.  Think  of  its  altruistic- 
side.  The  advertiser  may  well  claim  his 
investment  in  publicity  as  a  public  bene- 
faction. Every  time,  for  instance,  that 
I  write  an  advertisement  which  places 
a  player  piano,  a  talking  machine,  a 
washing  machine,  a  vacuum  cleaner  or 


By  MISS  ELIZABETH  V.  MACUIRE 

any  other  of  the  superb  appliances  fi>r 
the  household,  I  know  that  I  have  been 
instrumental  in  lifting  away  hours  of 
drudgery  and  discouragement,  and  as- 
sisting people  to  a  few  hours  of  leisure 
and  enjoyment  that  they  would  not 
otherwise  have  known. 

Think  of  the  tractor;  how  it  has 
helped  the  farmer.  Investigate  the 
story  of  the  campaign  for  Sun-Kisl 
Oranges  and  learn  how  as  a  result  of 
that  campaign,  the  discouraged,  over- 
mortgaged  farmer  took  heart  again  and 


mi'chandise.  properly  advertised  is  sure 
of  good  result. 

Retail  businesses  on  the  verge  of  fail- 
ure, have  hern  resuscitated,  saved  from 
failure,  by  judicious  advertising 

Every  business  that  has  grown  to  im- 
portance, every  retail  or  wholesale  enter- 
prise that  has  become  renowned,  every 
product  that  has  attained  national  or  in- 
ternational prominence  and  distribution, 
must  thank  the  muse  of  advertising  for 
its  progress. 


HORD   HEADS  EDITORS 
OF  HOUSE  ORGANS 


STANDARD  PRICE  BILL  IN  HOUSE 


Representative   Kelly    (Pa.),  Sponsor 
for  Law  to  Prevent  Cut  Rates 

Representative  Clyde  Kelly,  of  "Penn- 
sylvania, has  introduced  in  the  House 
his  standard  price  bill,  under  which  in- 
dependent manufacturers  would  be  al- 
lowed to  fix  the  prices  at  which  their 
products  would  be  sold  in  all  markets. 
Hearings  have  Iwen  held  on  this  bill 
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prospered.  Old  mother  earth  was 
taught  to  give  her  best  to  the  perfection 
of  this  product,  sons  and  daughters  of 
the  farmers  of  the  West  were  saved 
from  drudgery,  failure,  and  sent  to 
schools  and  colleges.  Advertising  saved 
the  orange  for  commerce,  made  the 
farmer's  work  count  for  something,  and 
gave  you  and  me  a  better,  finer  product 

This  is  just  one  instance  of  the  far 
reaching  uplifting  power  of  advertising. 
Millons  may  well  thank  it.  Mr.  Profes- 
sor should  investigate.  He  would  find 
that  he  is  traveling  on  the  wrong  path, 
working  from  a  false  premise,  if  he 
advises  such  extreme  caution,  in  the 
beginning  of  a  new  business. 

Did  wc  wait,  as  Mr.  Professor  advised, 
until  business  surplus  warranted  using 
money  for  advertising,  where  would 
business  today  exist?  In  the  grave;  and 
written  on  its  tombstone:  "I  failed,  I 
died,  because  I  did  not  advertise." 

One  of  the  greatest  of  retail  mer- 
chants, John  Wanamaker,  when  he 
opened  his  store  in  Philadelphia  took 
the  receipts,  not  of  the  day's  profits,  but 
the  entire  income  of  the  day,  and  spent 
it  for  advertising  for  the  next  day.  Had 
he  waited  for  success  first  before 
"Gambling  with  Advertising",  we  should 
not  have  the  magnificent  structures  in 
Philadelphia  and  New  York,  whose  dis- 
tribution is  world-wide;  whose  effective 
part  in  the  commerce  of  the  world  is 
one  of  many  units  that  typify  the  retail 
store's  part  in  world  commerce. 

I  care  not  how  fine  your  product,  how 
finished  your  service,  you  are  deriving 
little  of  profit  or  benefit  unless  you  tell 
vour  public.  And  your  lure,  best,  most 
direct  method  is  advertising.   The  right 


by  the  Interstate  and  Foreign  Commerce 
Committee  of  tin-  House.  The  bill  is 
intended,  according  to  its  caption,  to 
"protect  the  public  against  false  pre- 
tenses in  merchandising  under  trade- 
mark of  articles  of  standard  quality." 

The  purpose  of  the  bill,  according  to 
Mr.  Kelly,  is  "to  give  the  independent 
manufacturer  with  an  identified  product 
the  right  to  file  his  trade  mark  or  brand 
with  the  Federal  Trade  Commission  as 
well  as  his  price  for  sale  to  the  whole- 
saler and  retailer.  On  such  filing,  be 
would  have  the  right  to  maintain  the 
price  of  his  article.  If  any  person  feels 
aggrieved,  that  the  price  is  too  high  for 
instance,  he  may  appeal  to  the  Federal 
Trade  Commission. 


Zinc  Men   Will  Advertise 

The  American  Institute  of  Zinc  at  its 
annual  meeting  in  St  Louis  last  week 
decided  to  carry  on  a  campaign  of  pro- 
motion for  zinc  for  roofing  and  other 
supplies,  the  campaign  to  include  adver- 
tising and  other  exploitation.  The  mine 
operators  have  agreed  to  an  assessment 
of  2J-J  cents  a  ton  on  ore  and  mil]  own- 
ers and  manufacturers  have  agreed  to 
an  assessment  of  5  cents  a  ton  on  manu- 
factured zinc  to  be  used  for  this  purpose. 
E  H.  Wolff  of  Peru.  III.,  is  president, 
and  Stephen  W.  Tuthill  of  New  York, 
secretary  of  the  Institute. 


News  Gets  Better  Results  in  Employes' 
Papers  Than  Editorials,  Says  Prof. 

Lee  New   Trade  Paper 

Introduced 


Naw  Shipping  Board  Ad  Campaign 

The  Advertising  Agencies  Corpora- 
crpy  to  8.000  country  weekly  and  daily 
newspapers  for  a  U.  S.  Shipping  Board 
tion,  New  York,  will  shortly  send  out 
campaign. 


Editors  of  employes'  magazines  repre- 
senting fitly  industries  and  half  a  mil- 
lion workers  in  New  York  State  met  at 
the  New  York  Advertising  Club,  May 
lb,  for  the  annual  meeting  of  the  New 
York  State  Editors'  Association  of 
Employees'  Publications.  Spencer 
Hord,  editor  of  Kodak  News,  Eastman 
Kodak  Company,  Rochester,  N.  Y .  was 
elected  president;  E,  T.  Wilkins,  editor 
of  Work  News.  General  Electric  Com- 
pany, Schenectady,  vice-president ;  and 
George  Hcrbstcr,  editor  of  the  Arrow, 
duett,  Peabody  &  Co,  Troy,  N.  Y„ 
secretary-treasurer. 

Reports  of  the  work  of  the  associa- 
tion during  the  past  year  were  given  by 
E.  T.  Wilkins.  secretary-treasurer.  C 
W.  Y.  Currie,  assistant  publicity  man- 
ager of  the  New  York  Central  Line* 
and  chairman  of  the  membership  com- 
mittee, and  llert  E.  Barnes,  editor  of 
tile  Morse  Dry  Dock  Dial  and  chair- 
man of  the  investigation  committee. 

Following  a  discussion  of  problems 
and  plans  for  next  year,  luncheon  was 
featured  by  a  highly  interesting  talk 
and  demonstration  of  character  analysis 
by  Dr.  E.  H.  Mcrton  of  the  Merton 
Institute.  Taking  three  of  the  members 
as  examples,  he  pointed  out  facial  char- 
acteristics and  explained  the  relation  of 
these  to  their  inherent  ability  for  dif- 
ferent lines  of  work. 

The  afternoon  session  opened  with  a 
talk  on  engraving  by  Stephen  H.  Hor- 
gan,  of  Sinclair  &  Valentine,  who  made 
the  first  newspaper  halftone.  He  told 
the  history  of  the  development  of  en- 
graving, gave  points  of  advice  to  editors 
and  answered  questions. 

N.  P.  Winched,  editor  of  Paper,  gave 
a  talk  on  "How  to  buy.  test,  and  use 
paper."  He  tnld  how  paper  is  made  and 
discussed  the  different  grades  from  the 
editors'  standpoint. 

James  Melvin  Lee,  professor  of  jour- 
nalism in  New  York  University,  spoke 
on  "News  Elements  in  Employes'  Pub- 
lications." He  urged  the  value  of 
news  as  against  editorials  for  getting 
results  among  workmen  and  advised 
greater  variety  in  presentation.  Among 
the  ways  for  gaining  variety  effectively, 
he  suggested  dramatization,  anecdote, 
personal  impressions  in  a  walk  through 
a  plant,  unexpected  twists  in  stories, 
humor  and  personal  items, 

The  final  speech  was  E.  A.  Shay,  as- 
sistant secretary  of  the  Industrial  Re- 
lation* Associations  of  America,  who 
talked  on  "Why  an  Employe*'  Magazine 
should  lie  under  the  Direction  of  the 
Personal  Relations  Department."  This 
was  followed  by  a  prolonged  discussion. 

During  the  session.  Bert  E.  Barnes, 
editor  of  the  Morse  Dry  Dock  Dial,  in- 
troduced the  Blue  Pencil,  a  new  pub- 
lication devoted  exclusively  to  employes' 
magazines  and  house  organs  and  de- 
signed to  be  of  practical  help  to  editors 
of  these  papers. 


Unaerwood  Bill  Reintroduced 

Senator  Oscar  W.  Underwood,  of  Ala- 
hama,  has  reintroduced  his  resolution, 
which  the  Senate  adopted  at  the  pre- 
vious session  of  Congress,  providing  for 
a  commission  to  confer  with  the  Gov- 
ernment of  the  Dominion  of  Canada  or 
the  provincial  Governments  of  Quebec, 
Ontario  and  New  Brunswick  with  a 
view  to  having  withdrawn  certain  re- 
strictions on  the  exportation  of  wood 
pulp  to  the  United  States. 
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PAPER  MAKERS  SUED  FOR  $1,500,000  BY 
NEW  YORK  GLOBE 


Monopoly  Cawing  Lou  of  B mines*  to  Newspaper  Charged  in 
i  to  Recover  Damage*  Suffered  During  1915,  1916, 
and  1917,  Under  Ami-Trust  Law 


tuewspaPF.R  publishers  of  the  conn- 

^  trv  brought  their  thoughts  back  to 
the  days  of  1915.  1916  and  1917  when 
prosecutions  of  the  newsprint  manufac- 
turers of  the  American  continent  were 
under  way  when  the  New  York  Globe 
this  week  filed  suit  against  the  Inter- 
national Paper  Company,  lliiltp  T. 
Dodge,  president,  and  G.  F.  Steele, 
at  that  time  secretary  of  the  Newsprint 
Manufacturers'  Association,  and  now 
manager  of  the  Canadian  Export  Pa- 
per Company,  alleging  illegal  conspiracy 
in  restraint  of  trade,  resulting  in  a  loss 
of  circulation  and  advertising  to  the 
Glebe,  and  asking  damages  of  $500,000 
and  punitive  damages  of  thrice  that 
amount  under  the  Clayton  amendment 
to  the  Sherman  Anti-Trust  Law. 

That  the  filing  nf  the  suit  may  He  the 
forerunner  of  other  suits  to  recover 
heavy  damages  from  the  newsprint 
makers  by  the  newspaper  publishers  of 
the  country  was  indicated  to  EniTiiR  & 
Pimisttr*  this  week  by  Jason  Rogers, 
publisher  of  the  Globe,  when  he  was 
asked  to  tell  why  the  action  was  started. 

"The  Globe's  suit  against  the  Inter- 
national Paper  Company  for  damages 
caused  by  the  combination  in  restraint 
of  trade  of  the  now  defunct  Manufac- 
turers' Association  for  the  organisation 
and  operation  of  which  its  members 
were  indicted  on  complaint  of  the  De- 
partment of  Justice  is  only  the  opening 
gun    in   a    campaign    which    will  lie 


[  by  the  pnhlishcr*  id  the  coun- 
try to  recover  millions  of  dollars  which 
from  them.''  said  Mr. 


Rogers.  , 

"A  reading  of  the  Clayton  I. aw.  with 
its  triple  damages  applied  to  the  situa- 
tion of  the  men  who  were  indicted  and 
pleaded  nolo  contmdrrc  in  criminal 
prosecution  and  escaped  with  nominal 
fines  pros-ides  a  rase  against  them  for 
the  recovery  of  damages  in  civil  suits 
which  it  is  going  to  be  very  difficult  for 
them  to  defend. 

"The  Globe  did  not  bring  it*  suit  until 
the  International  Paper  Company 
started  to  sue  it  recently  for  the  diffrr- 

(•  (UK)      i  ~t      i  '  I  !     lll<      pi  ICe 

which  the  paper  Company  charged  its 
customers  in  1917  and  the  price  fixed 
through  the  mediation  of  the  Federal 
Trade  Commission  on  petition  nf  the 
paper  manufacturers.  2'  ',  cents  a  pound, 
which  was  all  that  the  Globe  paid. 

"The  amount  set  up  as  d;image*  by 
the  GL-be.  S500,0l)0.  grow,  to  $1,500,000 
under  the  triple  damages  provided  in  the 
Clayton  Act.  and  only  covers  the  situa- 
tion up  to  January'  I.  1Q'8.  It  is  proli- 
cide that  another  action  to  recover  dim- 
ages  from  th.it  date  will  be  instituted 
■ 'ii  t Me  ground  of  violation  of  the  stipu- 
lations reached  at  the  conclusion  of  the 
criminal  proceedings. 

"The  Globe,  until  it  was  sued  by  the 
paper  company,  had  several  times  of- 
fered counsel  and  nfficials  of  the  A.  N. 
P.  A.  evidence  and  groundwork  for  a 
civil  ca«e  against  the  manufacturers, 
but  they  did  not  see  fit  to  engage  in  an- 
other battle  with  the  paper  group. 

'The  average  publisher,  after  the  bit- 
ter experiences  of  the  past  four  years 
has  become  so  accustomed  to  eating  out 
of  the  hand  of  the  man  who  provides 
p.irer  at  from  200  to  ,W0  per  cent  profit, 
that  he  will  sign  on  the  dotted  line 


"The  Globe  was  thrown  into  the  spot 
market  in  January,  191*.  and  again  in 
January.  1921,  hut  is  today  buying 
paper  much  more  cheaply  than  if  it  had 
been  given  a  contract  for  1921,  so  that 
the  Last  forced  plunge  into  the  market 
has  been  rather  profitable  than  other- 
wise. 

"The  very  interesting  effort  of  the 
Canadian  manufacturers  to  secure  a 
differential  in  a  tariff  wall  to  protect 
them  from  the  inroads  of  European 
paper  would  seem  to  indicate  that  they 
still  think  themselves  smart  enough  to 
continue  inordinate  profits,  but  Con- 
gress will  have  little  sympathy  for  them 
and  much  for  the  newspapers  which 
have  suffered. 

"Acting  for  the  relief  of  many  pub- 
lishers, large  and  small,  I  have  orders 
aggregating  well  over  1SO.000  tons  of 
paper,  which  1  expect  will  be  swelled  to 
double  tliat  quantity  within  a  few 
weeks.  I  will  buy  the  paj>er  cither  in 
Europe,  Canada,  or  the  United  States, 
wherever  I  can  buy  it  cheapest  and 
best.  I  shall  not  try  to  break  the  price 
below  a  fair  level,  but  I  most  certainly 
will  not  pay  prices  asked  for  supply 
today  by  profiteers. 

"I  know  what  (t  costs  to  produce 
paiier  at  modern  effective  mills,  for  1 
am  interested  in  the  development  of 
several  of  them  and  have  just  as  sound 
ex(>ert  data  to  work  with  as  any  of  the 
paper  manufacturer-.  In  comparison 
with  the  costs  of  these  mills,  the  ex- 
perience of  some  publishers  who  bought 
mills  at  war  prices  takes  uii  many  of 
the  phases  of  trying  to  resurrect  into 
being  a  second-hand  cheap  automobile." 

The  Globe's  complaint,  filed  by  Kell- 
ogg,  Emery  Ik  Cuthell.  sets  (prill  in  the 
course  of  its  forty  pages  that  the  Gtota 
is  one  of  the  leading  afternoon  news- 
papers of  the  country,  with  large  cir- 
culation and  advertising  contracts  and 
that  it  requires  for  publication  9.000  to 
12.000  tons  of  newsprint  paper  a  year 
It  is  alleged  that  the  Newsprint  Manu- 
facturers' Association,  organized  in 
1915.  controlled  80  per  cent  of  the  news- 
print paper  output  of  the  North  Amer- 

Dnring  its  life,  from  1915  to  1917.  the 
Association  had  nn  constitution  nor  by- 
laws and  kept  no  minutes  of  its  meet- 
ing the  complaint  states,  and  continues 
that  the  asvxriatinn  was  under  the  con- 
trol of  Philip  T.  Dodge.  George  H. 
Mead.  o|  the  Spanish  River  Pulp  & 
Paper  Company;  George  Chahoon.  Jr., 
Laurcutidc  Cumpany.  Inc.:  G.  H.  P, 
Gould.  Gould  Paper  Company;  Frank  J. 
Sensenbrcnncr,  Kimberly-Clark  Paper 
Company,  and  Alexander  Smith,  who  is 
described  as  the  leading  banker  in  the 
United  Slates  in  paper  mill  finance. 

ll  is  further  alleged  that  this  associa- 
tion, through  the  abovr  executive  com- 
mittee, dominated  the  newsprint  trade 
between  1915  and  1917,  thereby,  the 
complaint  argues,  effecting  a  "conspir- 
acy anil  plan  to  monopolize  business  in 
newsprint  and  the  necessary  effert  of  all 
the  foregoing  was  to  restrict  the  output 
of  DCWSprjnt  paper  in  the  United  States 
and  to  destroy  an  open  and  competitive 
market  therein,  and  to  enhance  the 
price  thereof  to  consumers  beyond  a 
fair  and  reasonable  price." 

The  Glohe  purchased  its  paper,  the 
cmplaint  states,  from  the  International 


PajHr  Company  at  a  price  ranging  from 
1  cents  to  2'4  cents  between  1915  and 
1917.  Through  the  Newsprint  Manufac- 
turers' Association,  it  is  alleged,  cus- 
tomers of  member  paj>cr  companies 
were  allotted  to  manufacturers  and 
"each  mcml>cr  of  the  said  association 
agreed  with  all  the  ulher  members 
thereof  not  to  interfere  beiwren  a  man- 
ufacturer and  an  allotted  customer,  and 
not  to  make  contracts  with  nor  to  en- 
tertain offers  frum  the  customers  who 
were  allotted  to  other  manufacturers." 

Under  this  arrangement,  the  Globe 
contends,  it  could  not  have  purchased 
paper  for  its  requirements  in  any  larger 
qtiantiiy  or  at  any  better  terms  than 
through  the  International  Paper  Com- 
pany, one  of  the  members  of  the  asso- 
ciation, and  the  absence  of  an  open  and 

i  ■  • '  •  1 1 , ;  ■  T  r  u-::  rur  Vi.t   i-  - 1 1  'l-unci'il   I')   1  ■  ic 

plaintiff  who  says  such  absence  was 
caused  by  "corrupt  and  unlawful  con- 
■i  icl,  on  binatii  it,  eonspiraes,  and  mo- 
nopoly in  newsprint  paper." 

By  reason  of  this  contract,  it  is  al- 
leged, the  Glolx*  was  unable  to  obtain 
the  quartity  of  paper  needed  in  the 
conduct  of  its  business  following  limita- 
tion of  the  contract  tonnage  by  the  In- 
ternational Paper  Company  and  thereby 
suffered  a  loss  of  circulation  of  a 
large  number  of  copies  per  day  and  a 
consequent  loss  in  the  value  of  its  news- 
paper  business,  and  likewise  suffered  a 
loss  in  advertising  rates  which  it  was 
able  to  charge  and  was  also  prevented 
irom  printing  large  quantities  of  valu- 
able advertising  which  was  offered  to  or 
obtained  by  it,  solely  by  reason  of  its 
inability  to  procure  a  sufficient  supply 
"f  paper." 

It  is  also  alleged  that  the  Interna- 
tional Paper  Company's  prices  were  ex- 
ei-ssise  and  exorbitant  and  "mote  than 
the  fair  market  value." 


AUTO    AD  MANAGERS 
PRC 


Prof. 


Prof.  H,  F.  Harrington,  head  of  the 
department  of  journalism  in  the  Uni- 
versity of  Illinois,  has  been  appointed 

of  the 


Ms-dill  School  of 
Journalism,  Chi- 
cago. Prof.  Har- 
rington, w  ho  was 
graduated  from 
Ohio  University 
in  1905  and  re- 
ceived the  de- 
gree of  A. M. 
frnm  Columbia 
U  n  i  v  c  r  sity,  in 
1909,    has    h  a  d 


Puir.  II  F  Htiiinm  ence  in  news- 
paper work  hav- 
ing served  a»  a  reporter  and  desk  man 
"'i  the  I'ohiml-us  (Ohio)  State  Journal, 
and  publisher  of  the  London  (Ohio'l 
Time*.  Iiesides  contributing  articles  to 
various  other  newspapers,  trade  papers 
and  magazines.  He  is  the  author  of 
three  text  l«»ik»  on  journalism:  Essen- 
tials in  Journalism."  "Tyi>ical  News- 
paper Stories"'  and  "W  riting  for  Print."* 
Prof.  Harrington,  w*ho  is  one  of  the 
pioneers  in  journalistic  instruction  in 
colleges,  has  conducted  courses  in  jour- 
nalism at  Ohio  Wesleyan  University. 
Ohio  Stale  University.  University  of 
Kansas  and  the  University  of  Illinois 
He  has  been  at  the  latter  institution  for 
the  past  six  years.  He  taught  courses  in 
journalism  for  two  summer  terms  in  the 
Southern  Division.  University  of  Cal- 
ifornia. Lai  Angi-lcs.  one  summer  at  the 
University  of  Wisconsin,  and  will  teach 
a  course  in  journalistic  writing  this  sum- 
mer at  the  Pulhzer  School  of  Journal- 
ism, Columbia  University. 


Mellon  Picture  Advertisting  Heine;  U..-J 
la  Advantage — -Faroe  Hestv 
When  Bu.ines.  U  Dull, 
Advice  Not  Taken 


New  methods  to  meet  new  conditions 
was  the  keynote  of  the  Conference  of 
Automobile  Advertising  Managers  held 
under  the  auspices  of  the  educational 
department  of  the  National  Automobile 
Chamber  of  Commerce,  at  the  Hotc' 
Statler.  Detroit,  May  6. 

H.  R  Hyman,  Cole  Motor  Car  Com- 
pany, discussed  "New  Forces  in  Auto- 
mobile Advertising,"  and  H.  C.  Dart. 
Paige-Detroit  Motor  Car  Company 
presented  a  paper  on  "General  Adver- 
tising Plans  That  We  Have  Found 
Helpful." 

The  motion  pictures,  Mr.  Hyman  de- 
veloped, are  one  of  the  new  forces  in 
advertising,  the  possibilities  of  which 
have  been  scarcely  realized.  A  particu- 
larly useful  type  of  industrial  motion 
picture  was  found  to  he  that  produced 
for  foreign  trade  where  the  size  and 
personnel  nf  the  plant  is  emphasized  in 
order  to  give  the  foreigner  an  idea  of 
the  extent  of  American  industry. 

Mr.  Ilyman's  paper  brought  out  the 
fact  that  although  automobile  copy  is 
coming  more  and  more  to  stress  reli- 
ability and  service,  rather  than  mere 
speed  and  recreation,  the  artists  have 
not  kept  pace  in  ideas  with  the  copy- 
writers. One  still  finds  Mack  Sennelt 
bathing  girls  or  country  club  scenes 
holding  dominant  positions  in  our  auto- 
muhile  advertising. 

H.  C.  Dart's  paper  brought  out  the 
fart  that  in  Paige  experience,  the  for- 
eign .tdvertising  agency  has  fully  as 
clear  a  grasp  of  its  own  market  as  the 
American  agency,  assuming  the  com- 
parison to  lie  between  lira  class  organi- 
zations This  provoked  a  discussion  as 
to  the  advisability  of  letting  the  for- 
eign dealer  select  his  own  advertising 
media.  The  majority  opinion  inclined 
to  the  belief  that  the  local  foreign 
dealer  is  as  a  rule  the  best  judge  of 
which  paper  would  have  greatest  pull- 
ing power  in  his  community.  A  minor- 
ity held  the  view,  however,  that  a  lo- 
cal foreign  representative  might  have 
an  axe  to  grind  or  might  be  over- 
charged in  rates. 

The  advertising  men  were  of  the 
opinion  that  when  business  is  dull  it  is 
the  time  to  advertise  heavily.  How- 
ever, they  find  it  impossible  to  convince 
the  men  who  control  the  money  of  the 
wisdom  of  such  a  policy  when  times 
are  poor. 

The  tendency  of  automobile  adver- 
tisers was  shown  to  lie  more  and  more 
to  co-operate  with  the  local  dealer  in 
newspaper  advertising — the  50-50  ba>i« 
of  payment  being  the  general  practice 
that  has  proven  most  satisfactory. 
Efforts  are  always  made  to  get  the  bc«! 
rale  possible  from  the  newspapers  ar.il 
on  this  point  most  advertisers  have  been 
fuund  to  he  co-operating.  Some  were 
reported,  however, 
looking  after 
ihis  respect. 

The  outlook  was  not  toward  vert 
much  increased  advertising  in  the  near 
future. 


Hal  Flak  World  Advertising 

Hal  Fink,  who  has  held  executive 
positions  in  the  advertising  departments 
of  New  York  newspapers  for  se\cr.i! 
years,  was  this  week  given  a  four-year 
contract  as  advertising  manager  of  lb r 
New  York  World,  succeeding  the  laie 
(ier.rge  H.  Larke. 
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TRAVELING  SALESMEN'S  O.  K.  IS  FINAL 
MARK  OF  PROMOTION  MERIT 


Vuitor.  To 
Only  Few 


Their  Value 


Br  T.  M.  DARLINGTON 


Far*ccing  publishers  have  seen  to 
this.  They  have  done  and  continue  to 
do  expensive  dealer  educational  work, 
and  it  pays  big  dividends  when  intel- 
ligently and  consistently  done. 

The  newspaper  which  builds  up  a  loyal 
following  am.  dialers,  increases  its 
prestige  with  hrokcrs  and  wholesalers 
.-*  welL  It  is  a  well  known  fact  to  the 
iniliated  that  jobbers  and  broken  are 
influenced  through  the  dealers,  ju«l  as 


FORREST  GOES  TO  PARIS 
FOR  N.  Y.  TRIBUNE 


VT'HI-.X    considered    from   all   angles  paper  circulations  are  still  nil  ihe  in- 

thcrc  is  pmbabl)  no  single  influence  crease.    It  is  a  newspaper  Trading  :ge. 

more  valuable  to  newspapers  than  the  It  is  only  a  matter  of  doing  the  neecs- 

Kood  will  and  active  support  of  the  trav-  sary  educational  work  on  the  dealers  to 

fling  salesmen.    To  these  1  would  add  have  them  demanding  of  traveling  salcs- 

the  state  and  district  managers,  many  men  that  the  guods  lie  advertised  in  lo- 

of  whom  have  full  authority  to  drsig-  cal  newspapers  or  in  the  nearest  big 

natc  the  advertising  mediums  that  will  city  newspaper,  if  the  dealer  is  located 

be  used.  in  a  small  town.    The  dealer's  favorite 

A  newspaper  can  he  said  to  have  "ar-  newspaper  wr}|  be  put  forward  by  him 

rived"  in  promoting  its  trade  extension  and  when  a  newspaper  can  bring  about 

work  when  it  has  progressed  to  the  a    favorable   situation   where   a  large 

point  where  it  can  claim  the  friendship  number  of  retail  dealers  are  making  it 

and   active   support   of   the   traveling  their  1  usincss  to  advise  salesmen  to  ad- 

salesmcn    making    the    territory    and  vertise    their    products    in  newspapers 


dealers. 

How  to  do  dealer  educational  work 
effectively  will  be  briefly  outlined  at  an- 
other time.   

SUNDAY  EDITION  IN  FT.  WAYNE 


know  that  the)-'  are  not  letting  an  op- 
portunity pass  to  put  in  a  request  for 
newspaper  advertising. 

This  thing  of  winning  over  the  trav- 
eling salesmen  to  the  cause  of  news- 
pajisr  advertising  is  the  largest  and 
most  far  reaching  accomplishment  the 
newspapers  have  to  their  credit  in  all 
the  big  things  they  have  done  to  pro- 
mote newspaper  advertising.  While  it 
is  true  that  comparatively  few  news- 


and  work  up  a  real  consumer  demand 
>•■  that  the  goosls  may  be  handled  with 
assured  turnover  and  profit,  then  it  is 
that  the  factory  lscgins  to  hear  from  its 
traveling  salesmen,  either  direct  or 
through  the  Malt  and  district  managers, 
suggesting  that  the  factory  would  sell 
more  goods  by  placing  all  or  a  part  of 
the  advertising  in  daily  newspapers  and 
thus  satisfy  dealer's  logical  demands. 
A  dozen  or  so  newspaper  publishers 


papers  have  really  gotten  their  pa<scrs   have  found  that  the  direct  route  to  the 

national  advertiser  is  through  the  local 
dealer  Onrc  the  dealer  is  sold  on  the 
bin.  concentrated,  circulation  delivered 
daily  by  thr  newspaper  he  will  usually 
make  it  his  business  to  demand  of  sales- 
men just  when,  and  in  what  mediums 
the  advertising  is  to  appear.  If  local 
newspapers  are  not  to  1st  used  the  dealer 
will  freeze  up  and  refuse  to  buy. 


*»ver  with  the  traveling 
are  headed  in  the  right  direction  and 
will  "arrive"  sooner  or  later. 

Salesmen-  Mi'st  Be  Shown 

Anyone  who  has  given  the  subject  any 
thought  knows  that  traveling  salesmen 
think  tor  themselves  and  act  independ- 
ently. They  have  to  be  "shown"  and 
they  are  not  easily  fooled.  A  newspaper 
to.  br  influential  with  traveling  salesmen 
must  possess  "dealer  influence"  to  a 
marked  dcRrre.  Dealer  influence  carries 
with  it  "reader  influence"  and,  since 
traveling  salesmen  go  from  town  to 
town  and  from  store  to  stole,  they 
soon  learn  to  value  the  newspapers  by 
the  class  ,,f  dealers  who  read  them. 
Hut  this  is  only  half  the  story.  The 
fact  that  many  dealers  read  a  certain 
paprr  does  not  mean  that  the  salesman 
is  going  to  become  an  advocate  of  news- 
paper advertising.  The  average  sales- 
man has  In'rn  content  with  the  maga- 
zine advertising  his  "house"  does  and 
he  has  been  able,  in  most  territories,  to 
lead  dealers  to  believe  that  advertise- 
ments in  magazines  reaching  several 
million  people  would  actually  be  of 
marked  assistance  in  introducing  goods 
to  the  people  who  trade  at  the  average 
county-seat  store. 

Xow  comes  the  wise  newspaper  ad- 
vertising manager  with  his  new-fangled 
noti.  n  that  rrtail  dealers  can  be  edu- 
cates! to  a  clear  understanding  of  the 
value  to  them  of  standard,  trade  marked 
goods  advertised  in  Urge  daily  news- 
papers reaching  their  trade. 

Mvn.sztxr,  VauDI  Ovekestimated 

TIic  influence  of  magazine  advertising 
has  undoubtedly  'been  overestimated  to 
dealers.  Newspapers  therefore  arc  cer- 
tainly justified  in  playing  up  their  large 
circulations,  concentrated  in  a  limited 
trade  territory,  reaching  in  large  mim- 
liers  daily,  the  people  who  trade  at  the 
stores  .is  opposed  to  magazine  advertis- 
ing reaching  only  a  limited  number.  A 
good  newspaper  will  show  several  hun- 
dred papers  delivered  daily  within  the 
trading  radius  of  every  good  town  in 
its  trade  territory  and  thousands  of 
readers  in  its  home  city.  Daily 


APRIL  LOSS  IN  UNEAGE  WAS  SEVEN  PER  CENT 
IN  GREATER  NEW  YORK  DAILIES 


^PRII.  advertising  in   Greater   New    against  14.18V5.44I 
York  newspapers  came  within  7  per   were   made  by 


448  lines  in  1920.  Gains 
the    Herald,  Evening 

cent  of  equalling  the  high  total  of  April,  Journal,  Evening  Post  and  Sun.  the  rc- 
1920.  according  to  the  New  York  Even-  rorts  ,  „  all  n.-wspapcrs  indicate.  The 
ing  Post  Statistical  Department.  The  tabulated  figures  compared  for  the 
total  for  the  17  New  York  and  Brook-  morth  in  1921  and  1920  and  from  1921 
lyit  papers  was  LLLsKlrV.  lines  for  1921    by  sears  to  1915,  follow: 


PerresitlZr  -it 
total  apjir 

American   (.5 

Dftiklya  Estk  ....  9.0 

Rrimklyn    Timrs.  2-1 

TiiBunnrul    2  it 

"Kvrton*  lourr-il,  7,1 
•Kieninz    Mail.,  4,1 

•Ermine  Poar.  3,» 

•Evminf  Sun   5.5 

Kvrninr  TVI^rram  sn 
•K.vrninz  World.   ..  6.J 

T.lohe   4.1 

HrraH   B.l 

•New.   (Tabloid)...  l.« 
Standard  Ueion.  ..  «.l 

Timet   ......14.7 

Tribune    6  4 

World   9.1 

Totals   

No  Sunday  Kdllloa. 

COMPARATIVE 


1921 

1920 

«5« 

•211 

I.".'* 

958 

,«94 

J  M 

it*. 

172 

721 

572 

,<.,, 

t:  ■ 

S"» 

514 

S?4 

sit 

6"( 

622 

6.14 

614 

•  rs 

468 

93: 

(42 

572 

594 

M  ' 

1.116 

1.146 

sss 

85* 

974 

t.im 

12.128 

1 1.1411 

1920 

9*i,7ie> 

1.245.1 56 
J 1 1.61.' 
111.15." 
81  *.(6B 
5S».««6 
<•  I  0,s 
7I1.2IH) 
772.791 
««".?52 
651.010 

1. 0S0.044 

782.274 
2.146,010 

865.812 
1,640.(44 


13.1111.166  I4.I83.44H 


■921 
#s«.7"» 
I.I77.0M 
2*9.76* 
261.  '4* 
93*.0."( 

■a  i  .r.N.« 

51  (.0  50 
72S.J9* 
64U.7S2 
Hit  .0*2 
S6S.130 
1.065.66' 
215.212 


Gain 


33.182 
14.176 


l,*2J.»M 
UIMH 


American   

Biolilyn  Kajtlr 
Bfwktj  ii  Tonm 
Comsnrrcia] 
Evffninn  Inurnal 
Eveninc  Mail  ,  , 
EioiinR  Pom 
Ermine  Sun  . . . 
Evening  T*le*ram 
Ereiong  WorM 

Ctobe   

Herald   

Newt  iTlMnidl. 
Standard  Union. 

Sua   

Times   

Tribune   

World   


1921 
(59,70* 
1,177.088 
2*9.762 
261.548 
030.928 
541.6*8 
I1MM 

7.M  ivr, 

»49.;52 

■11.042 
5*8.120 

1.065.661 
215.212 
533.142 
I  

1,(21.902 
(61.466 

1.199.4(6 


1920 

90J.7(II 
1.2*5.156 

iiMii 

111.(52 
«1S.«*» 
<«r.o.i* 

484.868 

711.220 
772.790 
«.«  i,2  <2 
651.010 

1,0  50.04  4 

t>.  

7(2,274 
t  

2,146,010 
(65,(12 

1,640.(44 


TOTALS. 

1919 
•>6".S2-> 

1.011.115 

»  

214.(72 
'■22.514 
574.222 
57(45.2 
712.0(1 
(50.702 
753.(66 
774,552 
702, 9(  I 

♦  

611.124 
506.47( 

1.499.5(5 
665.124 

1.47  I,  *4  II 


APRIL, 
1*18 

((5.774 
(CHI.UOS 

454,4  5  0 
396.524 
512.051 
744.5(1 
445,611 
472.145 
*25.00( 

51S,1"1 
367.7S* 

1,212  J  12 
191.341 

I. .110,4)40 


1H7 

SJSS.635 
(34.5bl 


I«l* 

91O.02* 
(91,240 

t  

t... 


410  977 
12(. »72 
506  722 

671,'  t  ' 
476."*2 
481. 84! 
743. ;s2 

t  

4<e>.4.'4 


4  1 '  SIS 

317.683 
527,396 
",83.086 
4M,  <»  1 

515,815 
7.17.429 

t  

*  'V*  « 


1. 275.11*  IJ14.I 


Tul»la    13.1K.I66  14.183,448   12.100,608  10.061.345     9,s»*,«»9  9.647.411 

!  Sun  anil  Herald  rombirod  Oil..  SunllrraM  Feb.  1,  1K2K;  Ban 
1.  1920 

r  Fiajuret  not  recorded 


Lot* 

44,07* 
88/'6( 
42.(70 

S0JD4 

46.ioi 


121.038 
49.21! 
(2.9O0 


24S.9J.' 
.•.*.'.•.*« 
4.346 

44i,i5a 

1.04  5.2*2 

Nrt  Ix>IS 


1915 
7JR.6.V, 
77S.101 

9  

712.890 
417.492 
2(1  271 
467,481 

660.551 
577.446 
jr  <.62n 
7111.9*1 

t  .... 
'26.457 


aai.516 
a.«»*,62« 


Has  Two- Year  Corrtracl  a*  Manager  in 
Franc*.   Following   Long  Serrico 
With  Arraiei  and  in  Mexico 
and  Hayti 


Naw*  an  i  Sentinel  Paper  Start*  May  22 

— No  SubacriplWn  Price  Raise 

The  I'ort  Wayne  News  &  Sentinel 
w  ill  launch  a  Sunday  morning  estitior 
May  22.  in  conjunction  with  its  six- 
evenings  a  week  paper,  with  no  increase 
in  subscription  prices.  It  will  include 
a  rotogravure  section,  colored  comics, 
and  tabloid  magazine. 

The  Sunday  edition  will  be  from  .12 
to  40  pages  and  will  have  a  street  sale 
price  of  five  cents.  There  will  he  six 
pages  €>f  comics,  four  pages  of  roto- 
gravure and  six.tecn-p.igc  tabloid  maga- 
zine section.  United  Press  wire  service 
Will  be  used.  Advertising  rates  will  be 
the  same  for  both  evening  and  Sunday 
editions.  No  new  equipment  will  hi 
purchased  at  present. 

Morning  Paper  For  Ogden 

Hans  arc  under  way  for  the  publica- 
tion of  a  morning  newspaper  in  tlgdcn. 
Utah.  It  is  stated  that  a  numlscr  of 
business  men  are  hacking  the  movement 
and  have  already  signed  contracts  for 
advertising.  (Igden  has  only  one  news- 
paper  now   the  Standard- Examiner. 


Wilhut  Forrest,  for  the  l»st  three 
years  foreign  correspondent  and  feature 
writer   on   the    Sew    York  Tribune. 

sailed  May  14 
for  Paris  to  take 
charge  of .  the 
Tribune's  bureau 
in  that  city.  This 
assignment,  on  a 
two-year  con- 
tract, puts  in 
Paris  for  the 
Tribune  a  for- 
mer American 
war  correspon- 
dent and  a  man 
who  has  scored 


Winn  FViaaiir 

unusual  t-eats 
than  any  other  newspaper  man  of  his 
age.  .14 

Mr.  Forrest  was  bom  in  Peoria,  quit 
collrgc  lo  go  to  work  oo  the  Pcona 
Journal  in  1910.  The  following  year  he 
wtnt  w.tn  tne  i_  niten  rrcss,  who  wnirn 
he  was  associated  for  seven  years  in 
the  Chicago  olri.-e  as  manager  for  the 
northwest  with  headquarters  in  Mil- 
waukee, and  in  Washington,  where  he 
covered  the  White  House  during  the 
change  from  Taft  to  Wilson,  and  finally 
moved  on  to  l^indon  as  assistant  gen- 
eral European  manager  under  Ed  1- 


Forrest's  two  biggest  stories  in  the 
two  years  he  was  in  London  were  the 
sinking  of  the  Lusitania  and  the  Dublin 
revolution.  He  k->\  what  was  probably 
the  first  tip  of  the  sinking  of  the  Lusi- 
tania. and  riding  on  government  safe 
conduct*  and  passes,  he  made  his  way 
through  Wales  and  across  lo  Quecns- 
town  -evtral  hours  ahead  d  any  ■  th.  r 
American  newspaper  correspondent. 

Ai-wayjs  ix  "Thick"'  Or  It 

In  the  Irish  rebellion,  Forrest  landed 
from  a  British  destroyer  in  the  Liffey 
River  during  the  righting.  He  went  to 
France  in  1917.  covered  the  battle  of 
the  Somme,  recrnssed  to  England  to 
visit  the  Uritish  battle  squadron  in  the 
Firth  of  Forth  after  the  battle  of  the 
Dogger  llank.  returned  to  Paris  and 
became  manager  for  France.  He  was 
soon  accredited  to  the  French  and  later 
to  the  American  armies.  He  left  the 
United  Press  in  March,  19IS,  to  join 
the  «tafF  of  the  Tribune,  continuing  to 
serve  throughout  thr  war.  He  was  in 
Belgium,  at  St.  Mihiel,  in  Picardy.  at 
the  Manic,  in  the  Argonne  and  in  Lor- 
raine. 

When  the  German  armies  on  July  15. 
191H,  struck  their  last  great  blow  from 
Picardy  to  the  Argonne,  Forrest  cabled 
that  the  offensive  east  of  Ishcims  was 
a  feint,  that  the  principal  blow  would 
deve'op  between  Snissoiu  and  the 
Marne  ami  that  the  Allies  had  made 
preparations  for  such  a  development, 
improbable  as  it  then  sCCmed.  On  July 
1/  Forrest's  predictions  were  fulfilled. 
That  night  at  9  p.  m,  he  cabled  fifteen 
words  by  the  most  expensive  and  fastest 
route.  Under  existing  censorship  regu- 
lations he  could  not  tell  what  he  knew 
—that  the  first  Allied  counterhlnw  was 
lo  fall  at  dawn  the  next  day.  But  his 
fifteen  words  were  correctly  interpreted 
on  the  Tribune's  front  page  the  next 
morning,  ard  t lie  Tribune  had  the  !':r*t 
intimation  in  America  that  Inch's  ham- 
mer was  about  to  fall, 

Forrest  had  seen  Pershing  land  in 
(Con/inirrri  on  *sigf  37) 
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JAPAN    INVITES  VISITS 
OF  U.  S.  EDITORS 


To.hUa  Takaji  of  Osaka  and  Tokyo 
Newspaper*  Ends  Stay  After  Buying 
Gresrure  Pre-iaei  for 
Um  in  Osaka 

Toshjta  Takagi,  managing  director 
and  editor  nf  the  Osaka  Mainichi.  one 
of  the  most  influential  newspapers  in 
Japan,'  who  has  been  spending  several 
weeks  in  ibis  country  unserving  West- 


er n  journalism 
and  investigating 
newspaper 
preset,  will  re- 
turn to  Japan  hi 
a  few  days,  lie 
is  accompa  n  i  e  d 
by  several  mem- 
bers of  the  edi- 
torial and  busi- 
ness staffs  of  his 
newspaper, 
among  whom  arc 


Mr.  Hir  a  k  a  w  a. 
TosutTA  Taeaci  one  of  the  for- 
eign editur*  and 
Mr.  Ikrda,  assistant  circulation  manager. 
Mr.  Takagi.  who  has  become  enthusiastic 
over  American  journalism,  gave  the 
following  interview  at  his  New  York 
office  to  EtiltoK  &  Pl'BUSHU  a  few  days 
ago. 

"Wc  have  been  much  impressed  by 
the  progress  of  American  journalism  as 
a  purveyor  and  interpreter  of  the  news, 
as  well  as  a  business  enterprise, "  he 
said,  "American  newspapers  are  very 
alert  and  the  newspapers  of  Japan  al- 
ways studying  American  journalism  for 
the  purpose  of  adopting  the  best  of  your 
features  and  methods. 

"In  Japan,  newsgathering  is  not  very 
different  from  the  American  way.  Our 


pa|>cr  employs  more  than  a  hundred 
editors  and  reporters  and  tends  a  about 
a  duzen  staff  correspondents,  who  are 
now  staying  in  leading  cities  of  the 
United  States,  Europe  and  China,  be- 
sides about  the  same  number  of  special 
correspondents, 

"Our  way  of  printing,  however,  is 
rather  in  the  stage  of  infancy.  At  pres- 
ent, we  have  to  employ  more  type-setters 
than  you,  because  of  our  syllabary  sys- 
tem of  w  riting.  We  couldn't  use  lino- 
tyiws,  and  our  paper  had  300  composi- 
tors. But  some  kind  of  monotype  has 
just  been  invented  which  can  be  applied 
to  Japanese  letters.  If  this  proves  suc- 
cessful, we  will  have  I  revolution  in 
newspaper  printing. 

"n't  publish  two  papers,  the  Osaka 
Mainichi  in  Osaka,  and  the  Tokyo 
Nichiuichi.  Our  Osaka  paper  publishes 
both  mnrning  and  evening  papers.  But 
difference  btween  American  and  Japa- 
nese morning  and  evening  papers  is  very 
great.  In  Japan,  it  is  necessary  for 
everybody  to  take  a  morning  and  even- 
ing paper,  because  these  two  make  one 
complete  set  of  editions  and  neither  re- 
prints any  news  from  the  other. 

"Circulation  are  alwut  the  same  in 
Japan  as  in  America.  The  Mainichi's 
Combined  circulation  for  morning  and 
evening  editions  is  between  600,000  and 
700.000;  and  the  Nichiuichi  has  a  cir- 
culation of  .140,000 

"Illustrated  journalism  is  yet  in  Its 
infancy  in  Japan,  but  we  are  making 
preparations  to  go  ahead.  Our  paper 
has  begun  to  purchase  rotogravure 
printing  presses,  to  print  a  photogravure 
section  for  our  Sunday  paper,  such  as 
so  many  American  papers  have.  An 
American  gravure  engineer  is  coming  to 
our  plant  tn  teach  us.  We  expect  to 
begin  publication  about  July,  which  will 
mark  the  first  production  of  newspaper 
photogravure  in  Japan. 


"Our  paper  sends  about  half  a  dozen 
members  uf  its  staff  to  America  and 
liurope  every  year  for  the  purpose  of 
familiarizing  them  with  the  conditions 
and  customs  abroad.  I  think  it  would 
lie  a  good  idea  for  American  newspapers 
to  send  representatives  to  the  Orient  on 
periodic  visits,  so  that  you  in  the  United 
States  can  get  into  closer  relationship 
with  us,  and  help  in  furthering  better 
understanding  between  us. 

"One  nf  the  missions  of  journalism  is 
to  banish  prejudice  and  spread  rnlight- 
inent.  American  newspapers  can  do 
much  good  work  in  sympathetically 
studying  the  problems  of  the  Orient,  and 
presenting  these  problems  to  their  read- 
ers in  a  way  that  will  not  create  antag- 
onisms. From  what  I  have  seen  of 
American  newspapers.  1  rank  their  sense 
of  responsibility  high.  Therefore.  I 
would  like  to  invite  all  possible  puhlicity 
for  Japanese  affairs  at  the  hands  of 
American  jonrnatisists.  The  more  jour- 
nalists you  send  to  U9,  the  quicker  will 
yon  come  to  know  us.  and  understand 
our  difficulties  and  our  prohlcms  in  life" 


Bryan  Eagle  Pays   10  P.  C.  Dividend 

The  board  of  directors  of  the  Bryan 
(Tex.)  Daily  Eagle  Printing  Cnmpany, 
has  elected  officers  as  follows:  Lee  J. 
Rountrcc.  president ;  O.  Boatwright, 
vice-president;  P.  A.  Tardy  and  C.  M. 
Cole,  assistant  secretary'  The  hoard 
also  elected  L<e  J.  Rountrcc  as  manag. 
ing  editor  of  the  Daily  Eagle.  A  divi- 
dend of  10  per  cent  was  declared 


Charter  for  Oklahoma  Publisher* 

The  Allen  (Okla.)  Publishing  Com- 
]»auy  has  been  organized  and  a  charter 
has  been  filed  at  Oklahoma  City.  The 
company  is  capitalized  at  $6000  and  the 
incorporators  are:  W.  W.  Gaines.  Hugh 
A.  Stokes  and  D.  G.  Johnson. 


JUBILEE  OF  NORWALK  HOUR 

Don   SaiU   Chief    Speaker   at  Dinner 
Ending    SO  Year  Celebration 

(.YpVnaJ  f«  Kairoe  it  PciLisua-ft) 
NoawALK,  Conn.,  May  17 — The  gold- 
en jubilee  of  the  Norwalk  Hour,  which 
was  observed  nil  Friday.  May  6,  by  the 
issuing  of  a  golden  anniversary  edition, 
containing,  besides  the  life  story  of  the 
paper,  reminiscenses  from  former  news- 
boys, printers,  news-writers  and  editors, 
past  and  present,  who  have  played  lead- 
ing  roles  in  creating  the  Hour,  was 
rounded  out  this  evening  with  an  an- 
niversary dinner  at  the  Royal  James 
Hotel. 

Arthur  C.  Wheeler,  president  of  the 
Hour  Publishing  Company,  acted  as 
toastmastcr,  and  the  principal  address 
of  the  evening  was  by  Don  C.  Seitz, 
business  manager  of  the  New  York 
World.  Ten-minute  speeches  of  a  feli- 
citous nature  were  made  by  prominent 
newspapermen  of  the  state. 

Upward  of  175  guests,  including  not 
only  Hour  men  uf  the  past  and  present, 
but  representative  business  and  profes- 
sional men  of  the  city  were  present. 

The  leading  spirit  of  the  anniversary 
edition  and  the  anniversary  dinner  were, 
besides  President  Wheeler.  Business 
Manager  and  Publisher  Edward  J. 
Thomas,  Managing  Editor  Victor  W. 
Ferris.  Mechanical  Superintendent  Wil- 
liam J.  Brown.  Associate  Editor  Wel- 
lington A.  Tolles,  and  Richard  H.  Fitch, 
special  writer. 


Barred  from  Canada 

TnaoNTo,  Ont.,  May  18.— The  Cana- 
dian Customs  Department  has  an- 
nounced a  ban  on  the  Police  Gaiette, 
published  in  New  York.  The  Post 
Office  Department  has  refused  to  carry 
it  for  some  time. 


NEW  HOME  IS  TESTIMONY  TO  SUCCESS  OF  PEORIA  EXPERIMENT  IN  BOARD  MANAGEMENT 


rrH K  "I'roria  Experiment"  which  has 
lx-en  in  effect  in  the  office  of  the 
Peoria  Evening  Star  for  a  little  more 
than  a  year,  lias  just  demonstrated  its 
success  by  throwing  open  to  the  public 
-»  magnificent  new  home,  said  to  he  one 
of  the  fnic-t  and  most  complete  oi  its 
size  in  the  United  States. 

This  building  which  differs  -.-me  what 
frirtii  thr  averagp  nrwspaprr  other  has 
all  its  executive  offices  and  all  working 
departments  on  onr  floor  and  in  plain 
-ight  nf  the  spectator  the  minute  one 
•  utrrs  the  door.  'J  his  room  is  109  feci 
long  by  JO  wide,  with  thousands  of  feet 
nf  window  space  and  an  1H  foot  ceiling. 
All  wood  work  in  the  building  i<  walnut 
and  all  furniture  is  mah  -gany.  Two 
rows  of  ornate*  18  foot  columns  sur- 
mounted by  ornate  caps,  give  a  particu- 


larly imposing  and  beautiful  appearance. 

The  "experiment"  referred  to  abuve 
is  the  fact  that  for  more  than  a  year 
now  the  "saper  has  been  conducteel  by  a 
board  nt  managers,  something  hitherto 
Km  ride  red  impracticable  in  newspaper 
circles.  i>n  the  death  nf  Harry  M. 
Powell,  who  had  been  manager  since 
the  drs'lh  of  thr  founder  of  the  paper 
in  IVH.  the  owner  of  the  paper.  Mrs. 
Fannie  (i.  Baldwin,  called  a  meeting  of 
some  of  the  older  employees  and 
lot  mi  d  a  boaiel  consisting  of  five  per 
sons;  Clarence  Ey-trr,  circulation  man- 
ager, who  was  chosen  as  chairman: 
S.  A.  Oakley,  eelitor;  l.ouis  I'rorld.  ad- 
vertising manager,  and  Roy  Newton 
manager  of  collection*  and  Miss  May 
B.  Finney.  tre\i<urcr.  The  management 
was  turned  over  to  this  board 


The  beiard  financed  and  built  the 
handsome  new  structure  which  now 
houses  it.  passed  through  a  protracted 
contest  with  sumr  of  the  leading  ad- 
vertisers of  I'enria,  who  for  some  three 
months  withheld  their  patronage  in- 
stalled new  equipment  far  beyond  the 
average  office  of  its  size  and  emerged 
triumphant  from  the  ordeal. 

The  new  building,  which  deiparts 
somewhat  from  rrcogni/e-d  stanelards 
for  ncws|>apcr  office's,  carries  out  the 
ideas  of  trie  management  to  make  the 
heads  of  <Ie-parlme-n:s  and  all  responsi- 
ble employees  as  ca-ily  accessible  tei  the 
puhbc  as  pos«itile  Ml  the  executive 
offices  and  working  dip  .rtmcnts,  as 
a)»ovr  stated,  are  on  one  floor  The  edi- 
tor's office  is  jii't  in-side  the  main  en- 
trance to  the  left    Next  comes  the  city 


editor  and  rcportorial  departments,  next 
the  advertising,  next  a  consultation 
ruoin  for  board  meetings  and  private 
cuuierelices.  next  a  rest  room  for  em- 
ployees. 

On  the  right  is  the  citculation,  count- 
ing and  financial  departments.  The 
press  room  is  localrsl  hi  the  rear  of  the 
building  with  a  30  foot  criling.  Imme- 
diately above  it  is  thr  mailing  ronm  and 
luck  of  that  on  the  street  level  is  the 
loading  room  for  the  trucks,  which  is 
enclosed  ami  also  se-rves  as  a  garage. 
The  composing  room  is  one  of  the  most 
complete  in  every  respect  The  build- 
ing is  ci|iiii>i>erl  with  a  pneumatic  tube 
system  and  a  •W  line  telephone  system. 

The  Star  was  founded  in  WW  by  Eu- 
gene K.  Baldwin  and  the  late  Charlt-e 
H.  Powell. 
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LET'S  GO — STEP  ON  THE  GAS,  KEYNOTE 
OF  A.  A.  C.  W.  CONVENTION 


President  Rowe  Stewart  Says 


W31  Endeavor  to  Answer 
s  Studied  Up  A. 


WIT  will  be  a  convention  of  adverts,. 

ing  men  and  women— of  Associa- 
tion men  and  women — who  are  concerned 
with  current  business  problems  and  in- 
terested in  the  opportunities  of  the  A»- 
soeiatcd  Adrertisinf  Clubs  to  help  in 
their  solution." 

That,  in  brief,  is  President  Rowe 
Stewart's  answer  to  the  question,  "How 
about  the  A.  A.  C.  W,  Convention  this 
year— what  is  it  (foinif  to  be  like?" 

"A  convention  to  me  is  a  get-together 
of  advertising  men.  who  meet  for  two 
distinct  purposes,"  says  Mr.  Stewart. 
They  are  after  ideas  that  will  help  them 
in  business,  and  they  are  intersted  in 
movement*  to  promote  the  business  in 
which  they  are  engaged.  The  program 
for  the  1921  Convention  will,  I  believe. 


TiirMi  or  Piiouam 
"Let's  Gu'  and  'Step  on  the  Gas'  in- 
the  atmosphere  of  this  year's 
They  embody  an  idea— to  get 
moving— going  again.  We 
the  program  on  the  theory' 
that  the  subject  is  the  big  thing  and  we 
want  to  start  every  nun  and  woman  who 
will  be  at  Atlanta  to  thinking  non< 
about  the  convention  theme— Juat  what 
do  we  need  to  .start  business  going 
again,  and  how  can  that  need  be  met? 

"The  general  sessions  will  handle  the 
problem  in  a  big,  broad  way.  The  de- 
partmental* will  weave  it  in  great  detail 
all  through  their  programs  Then 
we  are  going  to  talk  a  lot  at  At- 
about  getting  hack  to  the  old- 
honesty  that  leads  business 
men  to  recognize  their  responsibilities 
and  respect  their  obligations.  The  busi- 
ness world  needs  a  reaffirmation  of 
Faith,  and  advertising,  the  greatest  edu- 
cational force  of  modern  times,  here 
finds  its  opportunity. 

"I  referred  to  the  interest  of  those 
attending  the  convention  in  movements 
that  promote  advertising.  The  Asso- 
ciated Advertising  Club  movement  is 
the  center  of  such  an  interest.  It  is. 
in  fact,  Organized  Advertising,  for  the 
Study  of  advertising,  the  promotion  of 
of  adver- 


The  complete  program  for  the  inspira- 
tional meeting,  general  sessions  and  de- 
partments follows: 


Study  a*  Neves  Before 

"Today's  problems  and  responsibilities 
clrmarid  that  advertising  be  studied  as 
never  before.  The  same  prublems  and 
responsibilities  call  for  its  greater  pro- 
motion. And.  with  the  keen  competi- 
tion that  rnm«  whrn  merchandise  i$ 
moving  slowly,  when  goods  must  be 
sold  rather  than  orders  taken,  there  is 
the  increasing  tendrncy  to  step  over  the 
line— to  misrepresent— to  abuse  reader 


and  the  solution  of  this 
problem,  as  you  know,  belong]  to  the 
Associated  Advertising  Clubs. 

''Finally,  Atlanta  hSf  prepared  a  splen- 
did wrlcomr.  The  entertainment  will 
live  up  to  the  reputation  of  the  South 
•for  hospitality." 

All  general  sessions,  with  the  excep- 
tion of  the  inspirational  meeting  on 
Sunday  afternoon  and  the  exhibit  meet- 
ing on  Tuesday  evening,  will  he  held  in 
Wcsleyan  Memorial  Church.  The  in- 
spirational meeting  and  the  evening 
exhibit  meeting  will  be  held  at  the  Audi- 
torium. 

Milwaukee  is  hot  after  the  1922  Con- 
ventk.n. 


Sttmclay,  Jsma  TwalfU. 

J»«>«ro»i»«of  Uei-N.p.  it  Atlanta  Auditorium, 
Gilmer  and  Cortland. 

Orcan  Recital.  J:O0  to  J: JO 

Chairman.  Samuel  C.  DoWtt. 

Invocatinn — Rev.  Hertrr  Alfred  Porter,  Chap- 
lain, AdvertMing  Club  of  Atlanta 

VYclromr  to  the  Snutb— Halt  Haiti  DwrMy, 
(•nvernnr  nf  (.rurffis, 

Wrlmmp  In  Atlanta — Hon.  Jatne*  I.,  Kry, 
May,,!  nt  Atlanta. 

Kripuntr  Kuwr  Stewart.  President  ot  Atao- 
elated  Adirrlsalnii  Clslha  al  the  World. 

Ao,"tJe  'nIT'^""",''^  HV»CH«rrT 
Allen.  Governor  nf  Kansas. 

Moatiar.  Jams  Ttsu-traeith 

General     5r/iien.     at     Wesleyan  Memorial 

Church.  Auburn  and  Ivy. 

Openini  precisely   at  9  SO.     Admission  by 
badge  only.    Doors  open  for  admission  or  de- 
parture only  between  addresses. 
Mtlsie — 9'J'i  1n  l<l:tXl 
Session  Subteet;    "Let's  Co." 
Chairman — Rnwe  Strwart.  President, 

Advrrtishr.  Hob.  of  the  World 
••(-.ettin,  at  the  World  Market,  t. 

Trade,"  Hoc.  Walter  K  fjif. 

New  Jeraey, 
"Keepini:  the  Home  Market  Humm.na:." 

<  .Speaker  to  be  atiniHmred.) 
"Ftgtatatively     Speakta. — America's  Future." 

Archer  Wall  Dooalaa,  V>rr-Prei«]ent,  Sian- 

ntosts  Hardware  Co.,  St.  Loam. 
"The   Spirit  of   the  Conventioc,"   Herbert  S 

Houston.  Vice- President.  Doubleday  Page  & 

Co..  New  Y.rlc. 

Noon 


Luncheon  Mtftinj  of 
C  dibit,  its  ion,  Main  Cafe, 

Four  conferences   for  official  delegates  only. 

«in  tv  hdfld  in  the  Wealryan  Memorial  Church. 

earn  it>  discuss  otir  of  the  following  Associated 

Advrriiaing  Clubs'  aetrviiie*  or  problems: 

F-disraticnal  and  Club  Contact  Work — Room 
N«,  1.  Chairman— Claries  H.  Mackintosh. 
Chairman.  National  Gtinratiooal  Committrr. 

Thr  Truth  in- Advert  it  ing  Movement  in  Club 
Cities—  kiHim  So.  2.  Chairman — Vsoe-Fraai- 
dent  T.  W.  LcOtaatU- 

ShaJI  thr  Association  Select  a  Permanent 
Convention  City  >— Main  Auditt.rium.  Chair- 
man— Vice  Prealdeiit  Frank  E.  Lowemtein. 

Changes  in  the  Aatociation  Coaatiti 
Dy  Ijwv  Room    No.    3.  Chain 
President  Charles  J.  Orbiaon. 


Entertainsnrnt  at  Kail  Lake 
Tuesday  Morning,  J  una  14th 

Department  Seai 

T'jmcia, 


Department 
rri 


at   6 -JO,   Capital  City 

!<\?r?n  hr/ *8XL£t<& 

confine 
.Hire, 


residents' 
Club 

Official  dinner 
rseeurive  commitl 
of  Atlanta 

Invitation,   confined   to   club  . 
tkeir   reprrwntaliTe,      Followed  by 


mime     To  make 

yedV.el^inTto 
In  let  department 


drea*  nn  its  firr-agram,  and  eeod  notification  of 
(his  •els-rinse  tn  the  National  Advertising  Com- 
mitter, at  Registration  Headquarters,  Piedmont 
Hotel,  tWfore  6:J0  Tuesday  cwiimr  To  maka 
room  foe  the  four  addresses  t  * 
several  Department*  have  watt 
select  a  speaker  for 
Program. 

W.dr.,sd.,  Noon 

Luncheon  Meeting  of  Nominating  Committee, 
I2:J0,  Pin«  Room.  Hotel  Analey. 

Wednesday  Attemoon 

Interdepartment  Session  continued.  Reconvene 
ing  at  3:50. 

Wadnaaday  Evening 

Barbecue    at    Lakewood,    given    by  Fulton 

County  Conamtistoners. 

Thureday  Mornini.  J  tin*  leU 

General  Seaaion,  WeOeyan  Memorial  Church, 
Auburn  and  Ivy- 
Opening    prensely    *t    9:J0       AdmiHiofl  by 
badge  only.     Dour*  open  for  aiimitaaon  or  de- 
parture onlr  betwrrn  addrpsara. 
Seaaioti  Subjeet:     "Hi*   It   War  lea," 
ChaUrman — Rnwr  Starwart.  Prraident,  Aagociated 

Advertiaing  Cluha  of  th«  World, 
"Hoar  We  Can  Envy  Each  Other."  Chirlea  F 

Hicham,  M  P  ,  Undoo,  England. 
"Advertiaing   Eugenicf," — an   angJyala   of  the 
Better  Bnaine^i   Bureau  ActivitK*—  Rithaid 
H.  I-ee.  New  York, 
"AdTertiring— The      Star      Boarder."  Mra- 

Chrittine  Frederick,  New  York. 
"The  LrrtJe  Red  Schoolhouae  l.'p  to  Date,"  an 
out  line  of  the  Educational  Csimmiitre'e  fu- 
ture program — Chartea  Henry  Mackintoah,  of 
Chicago. 

"Time*  are  Alwaya  Brighter,  Advertiaing 
Always  Progre*»ea,"  Dr  Kd«ard  Jamea  Cat- 
tell,  of  Philadelphia. 

Thuraday  Aftanaoon 

Butineaa  Seaakm.  Wealeyan  Memorial  Church, 

Auburn  and  Ivy. 
Subject:    "Steam  Up  for  Another  Year." 

Doora  open  at  I  :*5  P.M.    Seaiion  Ooena  at 

Report*  of  oflkera, 
Report*  of  enmmittre* 
Adoption  of  Resolution* 
Connrmation  of  Choice  of 
Awarding  of  Tropetlea. 
Flection  of  Of&tcra. 

"teVsiLs-ir A,,in'"  Ho°- ,ttkB  M- 

Adjournment  until  1922. 


NEWSPAPER  DEPARTMENT 


Rons  <;«..-•»!..  AnsLir  Hons 

a»hi    ot   nearapaper  caeetalivra. 


AMFJtlCAN     ASSOCIATION  Of 


Tueaday  Livening 

Adrrrtiaing   Exhibit   Sesaion.  AtUnia 

mm.  tiiloner  .intt  Curt  land, 
Opening   prensrly  «t  *:.t0. 
Chairman — Char  lea    H  Mackintoab. 

National   Kshihit  CV.ina.ttre, 
»  .IB    "Making  Saleaprople  Think  In  Advrrtu 

♦;dS— A^OId  Time  •aTnbcledRemlaa,*  Enteruln- 
Wednaaday,  Janae  loth. 

Inlerdrparlrsrttt   Sr*.ir.n,   Atlanta  Auilitorium. 
t aimer  and  Cortland. 

Opening  t-reria«-Iy  at  9  .10.  lV»nm  open  fnr 
admia>iiin    *lt-J     dejurturr     ,.uly    hHween  ad- 

dreaaea. 

ChainnaB-  W.  Frank  McClure.  Chairmao,  Na- 
tional Adiertiatng  Commiaaiun. 
Thia   program   wdl   conaiat   of   saleetrd  a:|- 
dreaaea   froan    the.  Department    meetirm-  on 
Turtday.   in   addition   iu   the   ftnloivitig  fn*tr 


Auditor-  ^I^JITvtII™"!* 


TvtSOAT    Mi  .Mm. 

'   I       Men  i  ,     tu  I.  .1  ,r  Irr  I  -:r.'i 

W,  Hoyl. 

9:40~"Ori«i«  and  Drvrlupement  of  the  Ad 
vertlaing  A(enry 
A— Ifiatnry 
B  -Sr«p»   of  Service 
C  —  Rnaia  of  Service 
D— Advantage*   to    Advertiaer  and 
Pubtiahrr  " 

St    Elmo  Maaarogale,  Preaident.  Maaaengale 

Ailvtrttting  Agency.  Atlanta,  Ga. 
IfttO — "Hoar  the  Advertiaing  .\gcn<y  Fune- 


"The 


nt  Amrrican  Merchant  Marine," 
hr  annntaraced.) 
C*»tnr  in  Advertiaing.'*  narry  R. 
^ersfra-sor  of  Marketing.  Am. a 
.f  \  Irr  imstrat  •  n  an.;  I'll"  in  . ■-. 
~i  Drue 

■»her  In  be  announced  1 

f     Marketing    Co«ta."  Harry 


li — in  Prefsafiug 

the  Sh.Kk  of  . 
C — In  Developing 
Advertiaing." 


Uuainria  Aga 
lJet.rr*aion 
!    Nc-ar  rletdi 


'An  Analy< 
T.rr-er,  Automotive  Industrie*.  Near  York.  * 
Nmrg:    Eawh  drt.atlme,,i.  at  the  cl«M  of  its 

mammm  «»   Tue*,lay.  will   aelect  the   beat  ad- 


15 


11:30— "The  Attirade  of  the  Bntish  Bua- 
ineaa  Man  Toward  the  Advertiaing 

Agency.** 

Chaa.  F.  Uigham,  C.  F.  Higham.  Ltd.,  Lon 

lldS0'  •■Il5ll"ltne  American  Aaaociatin-i  of 
Advertiaing  Agenciea  ia  Serving  the 
Advertiaer. 

A — Standardization    of  Advertiaing 

Agency  Service. 
B — Standardization    of  Advertiaing 
Agency  Practice*. 
C  -Recognition    of    New  Adver- 
tiaing Ageneaea." 
Jamea  O'Shaughneaay,  Executive  Secretary, 
American  Association  of  Adveniatng  Ag«n 
ciea.  New  York. 
12:10 — "Responsibility    tA    the  Advertising 

Agency  in  Aiding  Vigilance  Work. 
H.  1.  Kennei,  Ea.reut.ve  Seeretary.  National 
VtglUncr    Committee.    Aatoeiated  Adver- 
tiaing Quho  of  thr  World, 

Tc-gsauy  Arrrairoo*.: 

2:30 — Meeting  called  to  order. 

2:40— -"How  Should  a  Manufacturer  Select 

his  Advertising  Agency  V 
W.  T.  Mullallv.  Prescient,  Win.  T.  Mtallally. 

Int.  New  York.  N  Y. 
3:10— "Relationahip    Between    the  Advertis- 
ing Agency  and  1he  Adverliairag  Min- 

Colum'hia    I'raedJophane    Co.,  *New  York'. 

3:40 — "F/rualising  luteal  and  National  News- 
paper Rate*." 
Collin  Armatrong.  chairman  of  '  board,  Wm. 

T,  Mullally,  Inc..  New  York,  N.  Y. 
4|Q4 — "How    thr     Advertiainf    Agency  is 
Meeting  the   New  Conditions  from  a 
Cony    Standpoint  " 
Roy  S    Panning,  Vice  Pretident  Barton, 

Purtrine  ft  Osborn.  New  York.  N.  Y. 
3;3<1 — "A   Review  of   the  International  Ad- 
vertising Exhibit  in  London.*' 
Oai.  F.  Higham.  C   F.  Hi«ham.  Ltd.,  Lon- 
don, England. 
4;5<>— "What    OTernBDOiil    AdTertiains  « 
Handled  by  the  Advertiaing  1 
Corporation   Means  to  the 
turer  *" 


Jamea  O'Shaughneiay,  Ea:___ 
American  Association  of 
Agenciea,  New  York.  N.  Y. 

S:li> — General  ~ 


MnvwY  ArrgaMooH,  June  I3th: 
Noon  tn  4:00 — Registration. 
4  00  to  6:00—  Executive  Srraion, 

Joint  meettaag  with  Newaoaper  Advertising 

Manager**  Aias-^-.atiori. 
Dttcuaaaon— "What  ia  Local  and  What  ia 
Fofeagn  Advertising." 

TttaatiAY  Moiatxc — 9  :J0 

Joint  meeting  with  American  Aaaociation  of 
Advertising  Agenciea. 

Tuiaeav  AfTaanoou— 2:30. 


PitoivooiurH  Coirc 
Tuesday  ArTaaitooir. 

Ut9^0mt^  fn 

J^S-^dvertialnra  Futiart"  Hen  ben  H. 
Donnelley,  Fornaet  Preaident  As*  ■ 
fialed  Ailvertlaini  Club*  of  the  World. 

3  :0S— "Interviewing  One  Tbouaand  People  a 
Year.'*  Mra.  Grace  Oakley,  Publicitv 
Managrr,  Hotel  Pennsylvania,  New 
York 

3  -.25 — "Woman  at  Director  of  ta>e  PoKer  of 
the  Advertising  Department  of  a 
Big     Newspaper Mra.     Mary  D- 

FMaWf 

3;S0—-The  Taylor  Syatrm  of  Color  Har- 
mony," Mra.  Hazel  H.  Adler,  New 
York. 

4:15 — "How  American  Dyeatuffa  are  Adver- 
tised   and  " 


Trades,"  Miaa  Minna  Hall  Simmons, 
Minna  Hall  Si  nun  on  a  Service,  New 
York. 

4:45—  Klectton  of  Chairman,  Women's  Con- 
ference for  ]Q22.  Election  of  Woman 
Member  of  Executive  Committee. 


FINANCIAL  ADVERTISERS 


IIOOS. 

A— Presentation    of   a   typical  Ad- 
vertiair.g    Account    as  Handled 
by  the  Various  Departments." 
Chirle»  W.  Hoyl,  President.  Hoyt's  Service, 

Inc.  New  York.  N.  Y. 
10 :40 — "How    the    Advertisang    .Agency  tua 
Stabihred  Buaineaa. 
A — In    Df  vc|.  ping  Sni 
into    (fig  MtiMtte^s. 


CariTAL  City  Club  BALXaooac 
Mokdat  Arraasoon.  2:30. 

Pteaitiena'a    .\nnuol    Addresa.      Lloyd  H 
Mattsoo,   Corn  Exchange  National  Bank. 
Omaha.  Nebraska. 
"FinaiicUl  AdiertisinB   Frnm   the  Reader's 
Annie."    Herbert    S.    llouaton.  World'a 
WaattL 

"The  Salable  Bank_"   Thomas  B. 

Merchants  National  Bonk, 
"Selltng  Trust  Department  Service. 

Metahon.    Secretary,  Committee 

hilly,  Truat  Comuany  Dlviaaon,  A.  B.  A. 
"Tbe     Financial     Publishers*  AasociaUon." 

llayiie*  McKadden, 

Banker.   Atlanta.  Ga. 

Tv  moat  Moanisio,  9;J0. 

"Po|ruUri2,i.K   Bonds.*'     A.  E.   Bryaon,  Hal- 

sey,  Stiaart  and  Company,  Chicago,  III. 
"The   Daily    Paper— It*    l'*e    Br   a  Bank.*" 

(a.     Pratiirf     Knapp,     Miasaaaippi  V*"Iey 

Titast   Cn-t  St.   Ijitiia,  Mo 
"The    Bank    House  Organ."    W,    Frank  Me- 

t'lure.   Port    I>earhnrn    National    Bank,  Chi- 

«go.  Ill 

"Kinaoeial  Advert  ning  from  the  Cnur-ty 
Seat."  J.  A  Ab*-rnathy.  Firat  National 
Bank,   Fnrdycr,  Ark 

TvraoAY  ArTianoos,  2:3«. 


Richmond.  Va. 
ervice."  L  A 
ti.ttee  on  Pub- 
saon,  i 

"at&s* 


V'TTnan    f  •      i.    Aco  m  i    Exrcntive  Clutp- 

petow  Advertiaing  Co.,  St.   Ij>uis,  Mo, 
11:10 — "\VI*at   Advertiaing  Agcney  Research 
Meana   to  the  Advertiser." 


"Intrea.ms  Tie  I'er  Capiu  Savins.  B«I 
at.ee.  '  Ml..  Mitrnw  A  lichee,  Atnerlcan 
Dattlt  ai  t  omeurrce  an  I  Ttu«  c:,>mpuir. 
Ltltle  K«k,  Atk. 

"The  f'etiiitea  ln.uted  Sai  Ing  a  Plan."  Isha 
A.  lV»ce.  Ad.ertlairta  Manager.  Peoples 
Savme.  anj  Tru.t  to.,  r,tt.|jmuli,  Pa., 
anJ   Bank  ,,1   rill»l.urit>i.   S.  A. 

"My   Bear  Ailvertueanrtit." 
>.  WLj   I   Wrote  II 

b.  How  1  PnMiJied  It— 

c.  What  It  Accuni>lisJ>e.l. 

r.  ■  :,  u  ■  i  tn  n*rt  frfrl 

Digitized  by  Google 
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Editor   &    Publisher   for   May    21,  1921 


By  A.  fi.  Flather.  Amerxun  Secuhtv  ft 
<_hii»<,.,    II!      K,    H.    K.ttleilite.   Olrl  Colony 


Trust  C..  .  Wa.hinilon.  D.  C.     tuiy  1 
Mercantile  Tmit   Co..  St    Lorn.,  Mo 
leuarumc  (I,   Holland    National  lily  Bank. 


Mi.. 


Tru.t  lo.  Boalon.  Man  VI  F.  OTallaa-han, 
I  inoii  .1  Planters  Dank  ft  T.u.t  Co..  Mem 
[■h.i,  Trnn  Mils  J'ercy  (Water.  Wachovia 
liana  .ikI  Tru.t  Co.  Wm.ion  Salrnc,  X.  C. 
U.  1}  Haii.y,  Fir.t  National  Hank.  Tolfa. 
Okla.  Clem  J  Steiitmeyer.  K.r,t  and  linml 
Ion  .Sail  Rank.  Kt  Wayne,  Ind  K.  V. 
Hama.od.  Second  Watd  Seruritie.  Company. 
M.U. inker.  Wia.  F  C.  A.Um..  National  Batik 
or  krmurky.  Lciuiivillr.  Ky  Hany  J.  ]"li.«- 
.tnlt.  I'ninn  Sarin,.  Bank  ft  Tml  Co..  Cin 
oimaii,  o.  D.  B  Hani.,  Hamilton  National 
Back,  thattanoo,..  Ten..  H  G.  Hodapst 
Well,  and  Dickey  Co.,  Minneapolis  Minn 


PAN  AMERICAN  ADVERTISING 


Work. 
1 1  lOI^Diaoalo.. 
U  K.    '  Honor  in  H,«n.  K 

N..r.k    and    South  A 

1||40_-P,P„W  ronditla.ua 
in   South  America." 


I  Relation.  Between 
-    America-"  Allen 
lntetr.at.anal  I>e|.t. 
Near  York  City. 

in'  so«h  /SZZZZ'  a  SfaSm. 

S    S.   kopp*  *  Co. 
1 2  ■  ^  Discussou. 
1.L  JO— Adjournment  for 
Tu MMT  ArTuaooK. 

J;  I"—  "Stimulating  Sales  Through  Consumer 
Advertising."  Grorge  C.  Vcdder. 
Manager  Jnhnston  Oversea*  Service; 
Anthur  id  "American  Methods  in  For- 
e-gn  Trade." 
I  >  ik  a  •■inn, 

"I  nils*  a*  a  Market  for  American 
flood*"  Including  an  Analyse*  M|» 
ii-ir  What  to  Avoid  in  Planning  a 
Latmimixii.  Selection  of  Media,  and 
eL-rtruis  to  countrywide  dli 


3:00- 
J:10 


rttaii  Advertising  from  tbe 
Publisher*  Viewpoint,"  L,  F.  Gor- 
don. Vice-Prr.sdrnt  of  the  Eapun 
Publisher*  Awomiiim.  Manager  ol 
Ingenieru.  IntcTnaoonal. 
4  10— Discussion, 


,1*  Executive  Committee. 
vrrU.hig    Cluba    .if  the 


H  ■-    it  i  -i   School.  Room  22 
Nnrman  M.  Pirrott.  president,  Baltimore,  prr- 
siding;    Klmrr    A.    Utme,    secretary.  Tut**, 
Okla, 

Jit  Registration  of  Attendance, 
9;40— MA  Message  Frum  the  National  Asso- 
ciation." Ruwe  Stewart,  Manager  of 
eh*  Philadelphia  Record.  President, 
Associated  Advertising  Clubs  of  thr 
World. 

■>:$$ —  "Co-nperatina  of  Women'*  ami  Men's 
i  ill  i,  Ms.*  U:  i  ■  Mircm  A  !vc* 
lising  Manager,  Thr  Sperry  a.  Hutch- 
inson Company,  New  York,  M miter 
of  lh<  National  r- 
Associated  Advi 
World 

1'    li!.     tjurstitms    and  Tnscussnon 

10:1 5 — '  *Tlie  Troftosed  Educational  Program 
.if  thr  Anociatr..  Ad»erti-.mg  Club-s  "f 
1hc  World."  I' hark*  Hcnn  Maekirs- 
tosh,  LaSallr  Kxlrmi'in  f"ni»ertity, 
OikBgo,  Chairman.  Intemati-inal  Ed- 
aiatintakl  and  Exbibiu  Comrr-itters. 
A   A.  C.  of  W 

}t>-2*—Uur«it,nn  and  IliscuJsiona. 

10:13-  "rooperatior.;*  Path  S  Ftorea,  Sec- 
retary. Astoctatrd  Advertising  Cluha 
o<    the  World. 

1 0 :4  % — Oue*t ions  and  Drscussw>n . 

10:55 — 4  Stthin  1 1  "Staihding  Pat."  Richard 
H.  Lee,  .Sew  Y<nh.  Couoari,  Hatiofial 

\  i(ilan<r  C'.iminiUrc,  A.  A.  C.  of  V\ 
It  ft5.-Oora1.ntla  «lid  DUfUaslufl. 
ft  1 ;  1 5 — "tf r»w  Cluhs  thai  hate  an  otgaiured 
llrltrr  Ititno«-»»  Hqrr.iii*  or  \':ii^lKr 
frtmmittrrs  can  do  vnfutilrrt  work.** 
Wui.  P  r.rern,  New  York.  Kir  Id  Srr 
reta-y.  National  Vigilance  Committer, 
AwK-tatrd    Advntsaehg    <  Ittba   ol  the 


VVutiYAM  MmoiJAL  CuLkiM,  Matrt 

AL-DtTHRIItM 

tVwHtM  Oflbfee:  Jamra  Canon.  President. 
Pan   Amt-rKan  Advertixinit  Anociatioii. 

iawdblg  Serretaey:  Arthur  f.  Uflfe  Sec- 
retary, Pin  American  Advertising  Association 
Timuv   Moan  ixc. 

**  ;■)'*—  President'*  a\ddrvas. 

"Functiona  <-.f  the  Agency  in  Foreign 
Adveftnung.'*    Matrtre   Prrele*.  Pres- 
sdeni  or  the  Foreign  Adrei 
Srrucr  Burraii. 
10:20— Dracuwon. 

lOrJft—  "What  the  Pan  American  Advertising 
A««nriatton  is  doing  for  Truth  in 
Etport  Adver  tiainx."  Hrrbrrt  S. 
Houston.  Former  F'rriidein  o)  the 
Aaaonatcd  .*.d»erti*ing  Clubs  of  the 
W  orld  Vice  President  <.f  Onubledav 
Page  &  Co..  and  Pahfiaktr  of  World  '. 


2:*0— Meeting  caJled  to  crdrr.    Tb*  follow. 

CnW 
MeM»r*inir. 

(B)  Should  membership  be  limited  m  .trictly 

.\dvrrti«tng  men  ? 
fbi  Should    mrmbersbip   include   allied  in* 

IrreMa' 

(<)  Hhoqld    membersbip    b*   ui>rn#d    to  all 

MM  interested  In  adVcrtistng? 
fdi  Selling  the  Club  to  prospeetivr  members, 
(*)  B*^l   methods  of   securing  the  mt&st  de 

uruble  rormbrr* 
(If  H»w  to  maintain  tbe  intrreat  of  the  old 

normhers. 
<g)  Hnw  to  kindle  reaignRtiniiR, 
How  ran  Club*  be  nf  Hcnn  it  e  value  to  Ike 

Advertising    prof  ctaion  > 
The   Advisability   of  getting  away   frum  au 

called  hras*  ta<k  ulk*, 
BeM  method  ol  i 
The  advantage  uf 

members, 
The  Value  nf   Mrmfeerskip  Carda 
Mi'  uJJ     •  n.KT,m,    hr      Ht    et.ti.elT     t3  the 

L wliimi Iters  ' 
Shiiobt  prog-ams  be  atfictly 
("III  Recr-Rps. 


"A  National  -Rrfiginn*  Adrertioirg  Cam 
jtaigti."  Re*-,  Christian  F  Reisner.  Pnstcr, 
CheUra  Metfaoditk.  Episcopal  Church.  New 
Vork. 

^'Practical  Church  .\diertiaring  F.xpertervee  " 
Rev.  Hugh  T.  Stnenaon.  D.T> ,  F'»*v.t. 
De<hany  llaplist  Church.  Washington.  P. 
C.    Res.   Charles   H    Pratt.   Trinity  Pre*- 


la)  Member^siri  rollj.  etc 
lo)   Fma.icl.il  account: 


rVnmw 

(a)  Value   to  Clal, 


23  It! 


Sh!  H«tyrSTm  in^re.. 
Hum    far  ah.>uld   clvU,  c-x.iierate  wii 
organisaliuns  in  community  work? 
How  can  *mall  town  Clubs  beit  srr 


se  attendance, 
itb  oiher 


CHURCH  ADVERTISING 


Eot'cATtotvAL  Work. 
I  a  >  Value  t«  membera. 
(bl  Advertising  Claasra. 
4c  I  Advcrlismx   Claun  in 
stitute*. 

<d)   Aas«»tirtg    tho.r   who    wish  to 
vert  mug  a  career. 
CM**  MaiVAU-fHRTCT. 

la>  How   to  increase  n-iemhc-rtahip 

1.  Generally. 

2.  In  a  distinctly  retail  city 
(b)  Club  Finance* 
Ic I  Advantage*  nf  Ilub-Knom*. 
fdl  Vniforna  dates  for  election. 
fe>  I'mform  fiacal  years, 
fit  Skould   Secfrlarlei  be  paid1 
(gl  Qualihcatiiuna  of  Secretaries. 

fit  Tile   aiUantaire   nf    district   meetings  ol" 

thr   Club  SrcirUriea, 
(J)  CmtWm  Club  rrt.nrta  tr   National  Kead- 

uiaartcra  to  be  circulated  among  Club*, 
(kt  Active  en-a-prriiiion   in   and  anth  Vigi- 

lance    (  oRimtttees. 
MUTIHOt. 

(a)  Maintaining  attention  at 

•llif  Record  of  attendance. 

">■  With  or  without  meats. 

(dt  Nnoci  or  Evening  Meetings. 

<e)  Doc*  tbe  price  of  a  meal  have  avl 
•  •n   the  attendance  ? 

(f)  The  adva-itage  uf   »ptcia\  Social  or  En- 
tertaining prugritiifc- 

<gt  Hon   to  get  the  urinUrt  r.rjt. 


UtsirvAx    Mr.  no  rial   Ltivacw.   Ai:»tav  ako 
IVRV. 

TtliDAV  MoRJUMC. 

3  Mi — TemiKirary  Organiiation. 

a  Meeting  to  be  called  by  H.  J. 
Eckel*.  President.  Junior  Adves- 
tiling  Hub  of  St.  Louis. 

b.  Election  of  OAkers  for  the  diy'a 

session. 

r  Appointment  of  Nominaliug 
mitlee  for  Office's  of  N. 
Junior  Conference,  1922  2i. 

d.  Appointment  of  Committee  to  draft 

Constitution    and    By  Law.  for 
National  Juniot  L.>!iierence 
|n:J0— Inspirational     Talk    «n     the  l-anior 
Movement. 

N.rOO-Th^  Purpose  of  a  Junior  Advrrtiairsg 
I2rfi0 — Adjournment  for  Lunchmn. 

Tl'CSDAV  AFTRaXWiRi. 
2;30 — Buuneos  Session. 

a.  Report    nf    CnnMitutiou    and  liy 

lesws  Committee, 
b   Adoption   of   Constitution   and  By- 
Ijiw*. 

c.  Report   of  Election  Committer, 
d    Elrrtion  of  Offtcerg. 

e.  Other  Busineas. 

IrH   Bam   Shall    We   Spread   tkr  Junior 

3:55— Wkat  Will  Be  Our 


FIr-.ei.lh  Witner*.  R    W.  Ouackenbuab.  Agr. 

Agi  ,  N.  V,  Central  Lines,  N    V.  C. 
TvttMi    MtMUtlateaj  JJtli  A    M  Siiaar. 

fta*.4KI'AM    N'mM,    Kf  MRAi-l.    Ho  I,  fa. 
'Senitig  n  (immunity  to  Itself  "    Cbailc*  F. 

Hatrti-ld,    Presiding,    President's  Addrea*. 
v-.tu— "The  Railroad  a  Part  of  the  (Iiimmu- 
niti-Hrrne    Folk'      J.    M  Madlusy. 
Inil-a«tri;i!    Agetil.    rVnlrwl    of  terorgia 

R.  R  .  Savannah.  Ga  Ten  Minute* 
for  CJttr-stiocis 
»:J5~'*Hcoa-  a  Southern  Town  Sold  Itarii 
to  the  County,"  W.  R  Royste?,  Sec- 
retaty- Manager,  the  Critnn  At  SpauJd 
ing  Count v  Board  A  Trade,  Griffin, 
<•*  Ten  Minutes  for  Questions, 
10:JU — "A  Few  New  Highliehts  on  the  Mary- 
ville  Way."  H  E.  Miles.  Advertising 
Manager,  the  Mary* i!le  Tribune.  Ma- 
.  ••    I..    V  ■      T--c    Mivj.  .   t--r  Chi"! 


4:2(1  -Hra«    Can    We  Coo, 

National  Com 

Advertising 
4  ;4»-0|-en  Forum. 

AdjivurtiTnent. 


|  AGRICULTURAL 


L'U.  Cll 

Tgjg4ta*r*     Session i.  at 


or  CnMMEHCZ 
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11:55  -Selection  of  the  order  in  whwk  sub 
jtct.  vill  be  discussed  at  the  after- 


Wt.uu.v   MtLMciRtAL  Cm-acts.  Votni  Mts'j 

R.M.M,  No.  S 
Chairman:    Rev.    Christian    K.    Retsrsrr.  Presi- 
dent. 

Ti  uoav  MoaatlHo,  OrRMtatt}  fslft 

"Kaleudlntt    thr    Kingdom  of   fled   by  Wlrr- 

ir.»     Telephone'       Rev.     Hubert  Cowley- 

Cartoll,   Rector,  Trinity   Epi*cot>al  Church, 

Hamilton.  Ohiu 
"Spiritual      (hutch     Advertising. "  Philip 

Kittrr.   The    fwK%   Ritter   Co.    ( Adverlis- 

itiH ».  N.  V. 
"How    UsjM    Ad    Club.   Can    Aid  Church 

Advertiuing "     W.    N.    Rayleas.   Chief  of 

Service,    The    P  iwrrs  House    Co..  Clrre- 

Und 

"t>rnr.m.naiutnal  AswUnce  in  Local  Church 
Advenssitig  '  Herbert  H.  Smith.  Charge 
of  Church  Arlvrrt:«ng  r>en*rtmrnt  oi 
Publicity,  Presbyterian  Churcb.  N.  Y. 

"Ad.rrti.ing  Churrhe.  in  Philadelphia  " 
Rime  Stewart,  Pre*.  A.  A.  C.  of  W.. 
Phdadslphia. 

"I  'nited  Effort  in  Cburrh  Advertising." 
W.  F  Mt-r  lure,  Publicity  Director,  Fort 
I  era r  b<  m    Nainnal    Rank.   Ch  icagu, 

"Methods  C**d  in  Mi  Ckurch.'  G.  W. 
Honkiiis,  liWneral  Sates  Manager,  Colum- 
bia C.raphnpknn*  Co     N.  V. 

Taing  printer**  Ink  for  the  Church."  I. 
Clyde    Oswald.    President,    Oswald  Pub 
lithing  Cbj ,  Ne«  York. 
TtnMMf  AptWHIOp,  Orins  2  |g>. 

"Pouter  Advertising  as  a  Mean*  of  Evan- 
gcltsm  *  1.  B.  Spdlman.  president,  Tbe 
Kt  bgious  Advertising  Association,  Colum- 
bia. S.  C 

"Mail  Methods  for  Church  Adiertiaiug." 
Hiwjner     Bnrklrv,      Hutilrj  Dement  Co.. 

Chicago. 

"Publicity  in  the  Advance  Movement*  of 
the  Church."  Elmer  T.  Clark,  MgUMtr 
|»»partmrnt  of  Publicity.  Mrtkodt.t  F.pis- 
C'tal  Church,  Sosith.  Naahvitle.  Trim 
"The  Publicity  1'fuRtam  uf  Snuthrt  n  H:ir- 
ti«ti."  Kraak  K.  HurklmUlrr.  S..«tb  Hat* 
tist  Church.  Naabsillr,  Term 
-Publicity  for  Collecting  fll5.0Oti.fKHi."  Rev 
'  "I   Welle*   Kerler.  D.D..   Dept.  Pubis*- 

r^XrizrA^-  M*lh 


_     A.  M.  and  Mn 
I'.  M.    Chairman  U.  Kirk  Kankm.  Prenident. 
Readitag   of    Mi  nut  en  and   Repurt*  gjj  Cosa> 
mrtiee*. 

"Second  Claaa  Postage,"  Shall  we  send  a 
committee  In  Wa.hingtor.  f 
Cuoprratkon  With  Vigslance  Committee  of 
thr  Axociated  Adveriiss  na;  Clubj  oi  the 
World."  Conference  with  Richard  II 
Ler,  Renrral  rnunsel  fur  the  committee, 
-.ml  others,  to  drterrwmr  what  Ate  the 
(.inert,  m  V  derived  from  the  work  ol 
the  committee  and   what  are  the  obl»g*< 

tint-.,  of    the  puhltfh<T» 

"Agency  Recognition."  Can  *f  semre  ar- 
centance  by  all  members  of  tbe  recommen- 
dations of  our  committer? 

Question  Bor  t Topic*  nuarcr.trd  hy  mem- 
berst.  Where  should  the  linr  he  drawn 
in   giving   cuoperatHin   to   advertiser* ' 

Adjn*tmg  complaints  with  bankrupt  adver 
llacr*. 

Rr«*Mm*ihi1ity  of  agents  fot  the  h<>ne*1y  id 

client  a. 

Acency  credits. 

The  wper  situation, 

(The  meeting  will  be  o**n  farthrr  sue' 
grstions  trnm  the  floor.) 


COMMUNITY  ADVERTISING 


Acrirulmrr.  I'eiinayWanu  Slate 
Commerce.  Ilatrialmnt.  IV  Wi 
I'enn.ylval  la  ti,»i... 

Se..„.l.  Witcr...  L  D,  Fuller.  Chief  Ani 
culiuia!  A,er.l.  Kr.,  Railroad.  I.me.town.  jfe. 
York     Will  ,i«ak  lor  New  ^  ork  lo«n«. 


Fithth  Witne...  Sam  F.iKett.  Dry  Hood. 
Dealer.  Rnhanann.  III. 

N.nt.  W,tne«.  I     A.  D«k.  Secretary  Ad 

(  lull.  Camden.  A.k. 


1  tl :  4  S=—  -The 


Magic   ol    Coc^Kration    in  the 
Donald   Mac   Ivor,  Sec- 

">'.'  Ka".«*"T«"u,r!: 


Ae    Co„|,e.ale    With  Ihe 


retary,  the  ■» 
tiun.  Dodge  City, 
ute*  for  Questions. 
11:20      Two    Year*   Eait-neoce   in  Building 
i •m.il  Will.  The  Wabash  Valley  Plan. 
A.    W.   McKeond,   Buan.es*  Manager, 

Haute,  lud.     Ten   Minutes  fur 

lion*. 

II  4  5    R^ut.d   Table  until 
Lunchd. n.    Breakfast  Room, 

12:15  SIi.it,,. 
Qursliuii  Boa. 

All  oaests^ua   must   be  in   writing  and 
-r  tiled    1 1>    >t    bpecial    committer  fur 
mrul.     Presiding  oAcer  tt>  be  aelected 
Tt-RaiDAi    AprRaaortRi.    2-30    Sit  ART,  Bkra 

R..n.   KtMRAia.  Hot.SR, 
'"Set. ing  a  Community  to  the  Nation.*" 
2: JO— "A  Review  of  the  St.  Louis 

—  Results- Faults- Future  Plan*  Her- 
bert M.  Morgan,  i  hairman  of  Pub- 
licity Committers,  St.  Louis  Chamber 
of  ComtBH-rrr,  St.  Louis,  Mo.  Ten 
Minulo  for  Question*. 
2:5?  -"The  Orark  Play  Grounds  A-soe*a- 
*i  'it.  A  First  Year's  Showing."  R.-ss 
E.  Burns.  General  Mannger.  Joplin 
Globe,  Joplin,  Mo.    Tea  Minutes  for 

Huestions. 
Vhat    Twelve     Year's  Continuous 
•  ummumtj1    Advertising    Has  Taugt-t 
AsK.vill*  4     N      Durliner.  Setretarj 
Board  of  Trad*.  Ashevill*.  N.  C.  Ten 
Minutes  fur  Questions. 
J  .45    Election  of  Officers 
4.0U    "Doe*   Community    Advertising  Pay? 
A    Court    ot    Inquiry."  Chairman. 
Juhn    E.    North  way.    Secretary  Mana- 
fir.  (  bamber  ol  Commerce.  11  Ami' toe, 

Ohio. 

Witnesses:  John  M  f'oild,  (Wncral  Secretaiy. 
( 'hamlirr  nf  Cnmincrcr,  K-an.ui  City  ,  Mo 
A  V  Snvll.  Manager,  tliaraber  oi  I'm*, 
mrrcr.  Charlestnia,  S  C-  Mimlagwr  A  Tan- 
r  .rk.  Manager.  Bureau  of  Publicitr.  Charc- 
ber  of  Commerce.  Omaha.  Neb,  Wm  Ho(- 
deii.  General  SrrreUry.  ChamWr  of  Com- 
mrrcr,  Siou*  City.  Iowa,  John  Wood,  Sec- 
retary. Chamber  nf  Commerce,  Roanoke,  V* 

G«V    Ijvtiig^tii.n,    >Cm;ii;ifi  r    S..  .- rrt  *r  v. 
brr  M    C.  mmrrre.   Miami.   Ma      7.  ¥,. 
Publicitv    IJirrrt-ir.   Chamln-r   of  Commerce, 
Middleiown.   Ohio.     W.    Frank  McClure. 
Chairman.  National  Adrertising  Commisstou, 
Fort  De»f+--.rn  Natioral   Bans,  Chicago,  III. 
Herbert    M     Morgan.    Chairman.  Publicity 
Committee.    St.    Loui*    Chamber    of  Com- 
merce. St.  Louis.  Mo. 
Luncheon.  Wednesday.  June  15th.  12:15  Sharp, 
Urcikla**.   Rlohi.  Kiiuball  House 
"Selling    a    Nation    to    Itself        Hairy  N. 
Bur  thin*.    Director   of    Publicity,    the  Den 
vrr  Toun.i   Hureau  ami   Prr.ident  of  tb* 
Ainrfii-n  TraS/rl   l>evrlo-,.nient  Bureau 
Opin    D.*.-ti..ion  of   Travel  Problems, 


SCREEN  ADVERTISERS 


President:   Charles  F.   Hatfirl.l.   K'7  Commer- 

ci.il  Bldg .  St    Louts,  Mo. 
Secretary:     A.    W.    MeKeand.    care  Greater 

Teire   Haute    [Tub,   Terre    Haute.   1  ltd. 

Lv«MloV       Mo*  OAT       Nonu.       12  15  SltARR. 
Bkl.At.r..>T    Room.    KlUSAl-L   1L  LSI 
"A  Court  of  Inquiry  on  Cooperative  Retail 
Advertising  for  the  Small  Town— The  Nvo*hi> 
Flan  "      Staremrnl    by    Presi<knt    Charles  F. 
Halfield,     fiurney     lNeo*hoi     Leowe,  Nen.hn, 
M;saouri.  Pressdnig. 
First  Witness.  A.  C.  McGmty,  Nenshn,  Mo. 
Second  Witnrss,  G.   (*.   Foskett,  Secretary' 
Treasurer.  Coulter    Md.cr   Lumber  Co.  CUrks- 
vilkr.  Tenn. 

Third  Wstneus,  F  L.  Swinrhart.  Hardware 
and  Furniture  Dealer  and  President  of  the 
Wabash  Valley  Ad  Claws.  CFinton,  Ind. 

Fi  ii-lh  Witness.  I  W  Pierce.  I*ubli»hcr 
the  ("intnnian,  Clinton,  InrL  "The  Newspaper 
and  the  Nenshn  Plan  " 

Fifth  Wrtnesu,  W.  H.  HIU,  Agricultural 
Agent.  New  York  Cent  rat  lanes,  Chicago,  HI. 
Will  report  IsM  M  it  big  an  town* 

SLsth  Witness.  W.  C.   Byer*.  Sut^tv.sot  of 
Chamber  of 


,Stl*\t*  TiixaTRr.,  Knt'tWi'fx*  Sr.  &  Esitham&c 

Pl_ACI 

Motion  picturrs  will  tie  shown  contiHu>ouv'y 
from  10:.t0  A.  M,  to  I0:.10  P  M  Film* 
used  m  both  National  and  T 
w  ill  Its-  projected  on  thr  screen 
campu.rn.  explained  in  deUil. 

TtJIsuM  Moumwu.  WtM, 

"TV    Making   of   an    Industrial  Educational 
Film."     Harrv   I-evey,   President.  Screen 
Adtertiwer**   Anoeiatwin.   New  York. 
"Mcrrhandi.tng      with      Motion      Pictures " 
Hcr*v-rt  R    Hysnsn,  Advert  .ing  Manager. 
C-.de   Mother  ("■>.,   Inttianaptilix,  Ind 
"Thr   Kducatiunal  Film  a*  a  Dealer   Help " 
Ctra*     M.    Brown,    Advein>irm  Managrr, 
Wniidrow  Mfg,  Co.  Newton.  Iowa. 
"The  Modem  >alesman  and  hi*  Film  Sarap- 
'**."    A.   E.  Gnndelach.  Sale*  Man^arr, 
DeVry  Corporat'on.  f  hicago 
"Trrf   Short    Lcncth    Film   and    Its    I  " 
\f  J    Caplan.  Man.igcr.  MrtTopolitaB  Mo 
tion  Piciure  Co  .  Detroit.  Mich. 
"TV  R-.r  of  the  Industrial -F.darari nnal  F'lm 
In.l««iTy  "'     J    Danrirnlierg.  Publisher,  The 
Screen,  New  York 
Ti  r»wi  Arrraunnn.  2:30- 

"The  Distribution  nf  industrial-Educations*1 
Films."  Henry  Levey,  president.  Screen 
Advertisers'  Awociation.  New  York. 
"The  Home  Ixonnmic,  Film  and  Its  EfTeetis* 
nesw"  Mr*  Ida  C.  Bailey  Allen.  Dire*- 
tores.  Mn.  ABen School  „(  Good  Coot- 
erv.  New  York 
Kmc   the    Foreign   Market  Through  M.» 

'irectit*  of  Publicity, 
:    International  Co.. 

I-.U-1  t'tii^liiugh.  Pa 

•Professional  Protertor  for  Non  Thra- 
Irsial  L'se."    S.  S.  Caaaard.  V  ice  President. 
Vvh.lns  Power  Co.  New  York. 
"  What   Slide  ver  tismg  D    H  Hirnr, 


ery.  .>ew    l  or* 
■  Selling   the   Foreign  Mai 

vie*?*    A.  II.  (2*1,  Die 

U  r.V.iiuJii.USe     Klevtt  tc 


iCottHmui  oh  ^5> 
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Andre  Tardieu 

Former  French  High  Commissioner 
to  the  United  States 

ii 

Has  been  engaged  to  write  exclusively 
for  the  Consolidated  Press 


•yARDlEU  is  the  Man  of  the  Hour  in  France. 

He  knows  America  intimately.  He  spent  two 
years  in  the  United  States  during  the  war.  He 
represented  France  at  the  Peace  Conference.  As 
a  journalist  and  a  statesman,  he  ranks  first,  today, 
in  the  public  eye  of  France. 


What  Colonel  House  says 
about  Tardieu: 

"There  are  others  who  may  be  able  to  write  as 
accurately  and  as  interestingly  concerning  events 
which  led  up  to  the  World  War  and  the  war  itself, 
but  there  is  no  Frenchman,  save  Clemenceau,  who 
can  write  with  so  much  authority  concerning  the 
Peace  Treaty  as  Andre'  Tardieu. 

"M.  Tardieu  gets  nothing  second-hand.  He  was  a 
participant  in  the  events  of  which  he  writes.  As  a 
member  of  the  Chamber  of  Deputies,  he  knew  the 
currents  of  French  political  life  and  he  can  write 
understandingly  of  the  causes  leading  up  to  the  great 
conflict.  As  an  officer  in  the  French  Army,  he  can 
speak  authoritatively  of  that  glorious  page  of  history 
of  which  he  was  a  part.  He  was  in  all  truth  the  one 
nearly  indispensable  man  at  the  Peace  Conference." 


What  Andre  Tardieu  said  in  a 
recent  cable  to  our  newspapers: 

"Europeans,  even  the  French  who  enjoy  a  special 
sympathy  in  America,  have  a  vital  interest  in  not  at- 
tempting to  exert  pressure  on  American  policy. 

"The  United  States  is  saturated  with  the  propa- 
ganda of  the  various  European  countries.  Americans 
quite  naturally  ask  to  be  let  alone  to  make  up  their 
own  minds.  Europe  should  limit  her  role  to  the 
submission  to  America  of  the  documents  in  the  case. 

"For  my  part,  I  shall  endeavor  to  do  this  from  time 
to  time  by  submitting  not  pleas  and  theories,  but 
facts,  to  which  I  shall  add  the  interpretation  placed 
upon  these  facts  by  France." 


The  list  of  contributors  to  our  Friday  Night  Leased  Wire  Service  includes  the  following: 
Andre  Tardieu — Maximilian  Harden — George  N.  Barnes — William  Bird — Robert  T. 
Small — Elizabeth  King  Stokes — Walter  Camp — Sparrow  McGann — Jessie 
Henderson — Stuart  P.  West — Harden  Colfax — Ralph  Barton — George 
Chadwick— Robert  C.  Benchley— Betty  Baxter 


For  rates  and  details  apply  to  ROBERT  B.  McCLEAN,  Business  Manager 

CONSOLIDATED  PRESS  ASSOCIATION 

Executive  Offices:  Commercial  Bank  Building,  Washington,  D.  C. 

HORACE  EPES,  Western  Superintendent   '  JAY  JEROME  WILLIAMS,  Eastern  Superintendent 

Fourth  Floor,  Duly  News  Building,  Chicago  Eleventh  Floor,  World  Building,  New  York 
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THOUGHT  PUT  IN  ADVERTISING  COPY 
PAYS  HEAVY  DIVIDENDS 


"Two-Liner.1 


Pay  Umt,  But  Largo  Space  Used  By 
It  To  Gain  Bank  Credit  and 
Scope  In  One  Year 


Firm 


cial  crisis  which  is  shaking  the  very 
of  business, 
find  our  check  iti 
for  recent  advertising." 
RED  BALL  TRANSIT  COMPANY, 
By  W.  B.  Hines. 


By  C.  L. 

WHEN  the  advertiser  gives  little  or 
no  thought  to  the  preparation  of  his 
classified  copy  it  is  apt  to  bring  some 
results.  However  when  he  devotes 
time  and  thought  to  developing  copy 
ideas  he  can  be  sure  of  very  large  re- 
Over  the  country  hundreds  of 
and    transferring^  companies 

of  this  type: 
"Moving  and  transferring— lowest  rates 
Phone  Main  100" 

In  Indianapolis  there  is  a  firm,  the 
Red  Ball  Transit  Company,  which  has 
made  its  classified  advertising  unusu- 
ally productive  and  merely  by  using 
carefully  prepared  copy. 

That  its  copy  is  different  is  shown  by 
the  following,  which  is  only  one  of 
numerous  unusual  ideas: 

An  Ywi  Coin,  To  Mo>.  - 
Real  Boll  Trooolt  Ce. 


PERKINS 


Tbit  it  one  of  a  eerlee  ot  article*. 
Mr.  Perkirtl,  who  it  emeeetire  secretary 
of  ike  National  Aetociatum  ol  New*, 
piper  ClaMiiSrd  Mtnat-era,  ia  writing  l.  r 
Ldiioh  *  Ptoiismi  ot>  the  poojitidiuei 
ol  cUlt-ined  *dTrrti«tr^ — treating  the 
•object  from  tke  TiewpotnU  of  koto,  the 
•pace  teller  tod  the  taverluer.  Ever ■• 
one  it  invited 
Irnu  and  individual 
hint*  attention. 


the  advertuer.  Every 
,  briny  el.aaif.eu  prob- 
ul  to  Mr.  Per 


C.h  or 
HUNDREDS  OF  BLANK 
Operated  b,  Ewt.tm.d 


Piano   

Vlelr.1.  .. 

Davenport 

Boekcaae 

Desk   

Table.    .  . 


Oar  den  Tool 


MacUna 

i. 


St*V*M 

Bvffat   

Chin*  DiimI  .  .  .  . 

KMrl-rn  Oli-ncl 

lea  Box  


Llnoleuar, 
Draaaer. 
Trunk*  . 


Rtrckafs 


HarVVa 


Cheat 


iry  T.bl,   

ChirTonlaf  •  •  t  ■  •  ■  

Ckeala  ............  

Sanitary  Couch  

Chll.r.  Crfke   

Mtsa.  


NlM  ,  -  . 
Pkoa.  No. 


That  the  development  of  better  copy 
nays  is  shown  by  this  letter  which  the 
company  recently  sent  to  the 
olis  Star. 


"We  have  been  asked  by  the  various 
newspapers  that  we  have  been  advertis- 
ing with,  about  what  we  think  of  news- 
paper advertising.  Inasmuch  as  we 
hare  given  you  people  a  considerable 
share  of  this  business,  we  are  sending 
you  a  copy  of  what  we  have  to  say 
with  reference  to  the  results  we  have 
obtained. 

"On  February  1.  1920.  I  started  the 
Red  Ball  Transit  Company  in  Indian- 
apolis with  very  little  money  and  no 
reputation  at  a  transfer  company. 
During  that  period,  we  have  patronized 
the  newspapers  to  the  extent  of  fifty 
per  cent  or  more  of  our  profits  on  busi- 
andlcd  and  we  are  very  proud 
to  say  at  this  time,  we  are  able  to  na- 
tionalize this  company  without  financial 
assistance  from  anyone.  We  have  also 
established  a  credit  for  the  Red  Ball 
Transit  Company  in  the  city  of  Indian- 
apolis and  cither  cities  uutside  of  Indian- 
apolis, which  enables  us  to  operate 
without  being  embarrassed  by  being 
asked  who  we  are,  as  they  have  learned 
that  through  the  newspaper  columns. 

"It  is  our  experience  at  this  time,  that 
the  people  who  arc  howling  the  most 
about  financial  worries  and  poor  busi- 
ness arc.  as  a  majority,  people  who  do 
very  little  advertising,  or.  if  they  do 
advertise,  do  it  in  the  wrong  way.  We 
find  continuous  advertising  for  our 
business  is  much  better  than  larger  copy 
run  any  certain  time. 

"We  need  a  constant  reminder  every 
day.  so  when  the  public  is  in  need  of 
the  service  we  are  able  to  render,  they 
are  able  to  find  our  ad  in  the  news- 
paper any  day. 

"We  are  convinced  of  what  advertis- 
ing has  done  for  us  and  are  only  too 
glad  to  tell  you  about  it  and  at  this 
time,  we  are  planning  an  advertising 
campaign  which  will  cost  thousands  of 
dollars,  in  the  face  of  what  some  people 
say  that  »e  are  going  through  a  finan- 


ASICS  $500  FOR  OMITTED  NAME 

Quebec  Lawyer  S»y»  Telegraph  Slight- 
ed Him  Intentionally 

Claim  for  $500  damages  has  been 
entered  in  the  Superior  Court  of  the 
Province  of  Quebec,  by  Armand  La- 
vergne,  K.  C,  against  the  Quebec  Tele- 
graph, published  by  the  Hon.  Frank 
Carrel,  for  the  omission  of  Mr.  La- 
vergnc's  name  from  a  report  puhlished 
in  the  Telegraph  of  a  criminal  trial  at 
which  he  had  appeared  as  cmmsel  for 
the  prisoner.  The  name  of  his  assistant 
lawyer  was  mentioned.  Mr.  Lavergne 
alleges  that  the  omission  of  his  own 
name  was  intentional ,  that  it  was  made 
with  object  of  doing  him  injury;  and 
that  it  is  hut  the  continuation  of  the 
policy  of  the  paper  to  ignore  him  every 
time  it  has  the  opportunity. 

The  claimant  is  well  known  as  a  bar- 
rister, late  member  of  the  Canadian 
House  of  Cummons,  editor,  and  is  a 
former  colonel  of  militia  His  action  is 
said  to  be  based  on  an  old  feud  with 
the  Telegraph,  which  for  a  long  time, 
says  the  Toronto  Evening  Telegram  edi- 
torially, had  a  rule  that  tire  name  of 


Armand  Lavergne  should  never 
in  its  columns. 

Other  newspapers  in  various  parts  of 
Canada  and  the  United  States  have 
adopted  the  same  policy  towards  men 
with  whom  they  have  taken  issue,  but 


to  suits  fur  damages  although  one 
notable  exception  was  that  which  oc- 
curred in  London  (Ont.),  some  months 
ago,  when  an  alderman  of  the  city  sued 
unsuccessfully  one  of  the  local  dailies 
for  omission  of  his  name,  intentionally 
he  alleged,  from  the  paper's  reports  of 
council  meelings. 

Editors  complain  that  the  Quebec  libel 
law  is  an  instrument  in  the  hands  of 
their  enemies  for  the  persecution  of  the 
press.  Though  the  French-Canadian 
papers  have  felt  its  weight,  it  seems  that 
the  two  English-written  papers  of  the 
ancient  capital— the  Telegraph  and  the 
Chronicle,  the  latter  owned  by  Major- 
Gen.  Sir  David  Watson— are  almost  in 
constant  hot  water.  Sometimes  the  pub- 
lishers get  off  with  apolugies;  but  until 
recently,  at  least,  the  yearly  bills  for 
damages  and  counsel  fees  to  fight  t 
claims  were  considerable. 


Paper  ia 

The  Duncan  (Okla.)  Daily  Banner 
has  begun  the  publication  of  a  Sun- 
day edition.  The  Sunday  paper  carries 
Associated  Press  night  report,  a  sport 
section,  maga/inc  section,  and  oil  news 
department. 


= 


Newsprint-MF  &  sc 
Rotogravure  Paper 

Printings-MF  &  sc 

Highly  Endonmd  by  Eminmnt  Anuria  an  U&mra 
And  All  Other  Paper*  Made  by  the  31  Paper  Millt>f  Finland 

Finnish  Paper  Mill  Association 

BELSINGFORS 


5efc /OetAetAi  U.S..  Cen.4..  CtieeW Nub. 

H.  REEVE  ANGEL  &  CO. 


7-11  SPRUCF  STREET 


ISCOKPORATED 


NEW  YORK 


blOCK-ETT 


A  Favorable  Time 

"pHERE  is  no  time  so  ripe  as  the  present  for  developing  more  rational 
*  newspaper  advrrtuing.  Executives  are  thinking  along  new  lines  and 
adopting  new  methods  for  injecting  new  life  Into  business 

Naturally,  this  offers  a  splendid  opportunity  for  newspaper  men  to  do 
intensive  construction  work,  beginning,  particularly,  with  the  manufacturers 
in  anrl  near  our  own  towns, 

The  George  Frost  Company  of  Boston,  represented  in  Baltimore  bv  Mr.  J. 
Noble  Stockett.  are  moving  in  the  right  direction  with  Boston  Garters 
which  have  enjoyed  the  support  of  NEWS  advertising  and  which  adver- 
tising is  now  to  Ik-  followed  by  a  schedule  in  both  The  NEWS  and  The 
AMERICAN.  The  other  two  products  of  the  Frost  line— Naiad  Dress 
Shields  and  Velvet  Grip  Hose  Supporters— should  also  respond  splendidly 
to  newspaper  advertising.  Won't  newspaper  men  close  to  the  George 
Frost  Company  undertake  to  demonstrate  the  tremendously  added  advan- 
tage of  giving  these  other  products  the  same  INTENSIFIED  NEWS* 
PAPER  SUPPORT  in  their  various  market*? 

H§n  in  BMmmw  The  SEH'S  and  The  AMERICAS  haw  an  intended 
cireuUhPK  of  *-*»r«*  thorn  lU/.nw,  daily  and  Sunday,  and  Will  carry  the  •>■>' 
at  amy  £-tUer  mr-tsoae  into  prjc*tcatiy  every  buytnq  kome  *■  Haitimore  and 
tmbmrhi,  fiery  n*ak  and  IMMI*  »h  the  State  of  Atarytamd  and  nearby  Par* 
ttatei  at  well. 


ti**i  of  the  < 

Wi  mrtvft*rrrr  individually  trill  all  art  mor,  if  w  f_.  operate  in  thu  vtort, 
and  rr.i-ivre  •v'r  general  m*Hon*\  odvretw**)  development  ■»  meivtpaprrt. 


THE  BALTIMORE  NE1WS 

Evening.  Daily  And  Sunday., 


ea    M  Evening.  Daily  And  Sunday.,  ^  « 

j"*r«  Morning.  DkUy  And  Sunday. 

CARROLL  IL  LUTZ  k— 

■Hs-"  &  ua-K 


DAN  A 
EaMern 
IS»  >.,., 
New  York 
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ALBERT  PROTESTS  BAN 
ON  SENATE  LOBBY 


Closing  el  Space  Behind  Vice-Presi- 
dent'* Duk  Will  Break  Down  Cloee 
Relation*  of  Part  Year*. 
Committee  Argue* 


fSfr.'wJ  (.»  Fbitt-i*  it  Pl-ilishe*)  ' 

Washington,  May  18— "Chief'  Al- 
bert, whose  years  as  a  Washington  cor- 
respondent would  entitle  him  to  a  sleeve 
full  of  service  stripes  if  such  were  given 
in  newspaper-  work,  appeared  the  other 
day  in  a  new  role.  He  discarded  for  a 
few  moments  his  familiar  inquisilivc- 
ness  as  a  "«ecker  after  the  truth"  in  the 
Senate,  and  became  an  advocate  before 
the  Rule*  Committee  in  behalf  of  the 
corps  o  f  correspondents. 

Mr.  Albert,  who  is  addressed  for- 
mally as  Charles  S.  Albert  of  the  New 
York  World,  addressed  the  Senate 
Rules  Committee  as  chairman  of  a  spe- 
cial subcommittee  of  the  Standing  Com- 
mittee of  Correspondents.  He  was 
spokesman  for  the  correspondents  in 
opposition  to  the  withdrawal  of  the 
privileges  of  the  Senate  lobbies,  which 
the  correspondents  have  enjoyed  for 
many  yean.  The  lobby,  back  of  the 
Vice-President's  desk,  was  closed  by 
order  of  Senator  Philander  C.  Knox, 
chairman  of  the  Rules  Committee,  in 
order  to  make  it  technically  a  part  of 
the  Senate  floor  ami  the  marble  room 
an  outlying  cloakroom. 

The   Senate's   action   has  hampered 


.  The  dinner  given  by  the  Secretary  of 
I-abor  was  attended  by  Assistant  Sec- 
retary Heiming.  who  acted  as  tuast- 
master,  G.  Harry  Ward,  International 
News  Service;  M.  W.  Flynn,  Washing- 
ton Times;  Isaac  Gregg,  New  York 
Evening  Sun;  Samuel  W.  Bell,  Phila- 
delphia Public  Ledger;  Charles  J. 
Sterner.  Wall  Street  Journal;  Guy  D. 
Wilson,  Associated  Press;  W.  R.  Mc- 
Colhim.  Washington  Star ;  Ralph  A. 
Collins.  New  York  Herald;  Glen  1. 
Tucker,  Nrw  York  World .  John  K. 
Richter.  New  York  Journal  of  Com- 
merce ;  Harry  N.  Price.  Washington 
Post;  James  A.  Buchanan,  Washington 
Star,  Edward  C.  Easton,  Philadelphia 
Inquirer;  Ralph  F.  Couch.  United 
Press;  Mason  McGuire,  New  York 
Tribune;  T.  D.  Ransom.  Universal 
Service ;  Walter  J.  I'ahy.  W.  T.  SatTell, 
Wallace  J.  Murphy  and  T.  Linton  Kane. 


of  absolute  expulsion  from  the  Capitol. 
It  goes  far  toward  breaking  down  the 
close  relationships  which  have  been  de- 
veloped in  the  past  few  years,  relation- 
ships which  operated  to  the  mutual  bene- 
fit of  Senate  chamber  and  Senate  press 
gallery.  Mr.  Albert's  address  to  the 
Rules  Committee  was  in  very  good 
taste,  and  was  productive  of  a  better 
understanding  with  members  of  the 
Committee. 

Copies  of  Mr.  Albert's  address,  to- 
gether with  the  resolution  of  protest 
adopted  by  the  correspondents  on  April 
1J.  were  placed  in  the  hands  of  every 
member  of  the  Senate.  Other  members 
of  the  special  committee  of  the  press 
gallery  were  Roy  A.  Roberts,  of  the 
Kansas  City  Star,  and  Rol>ett  Barry,  of 
the  Philadelphia  Public  Ledger,  chair- 
man of  the  Standing  Committee. 


CAPITOL  MEN  DINE  TWICE 

i  Corp*  Officer*  Inducted — 


(a>e<**l  t»  Eoito*  k  Pl*lc*bh) 

Washington.  May  M— Washington 
newspaper  men,  making  up  the  White 
House  "regulars"  and  the  reporters  who 
cover  the  Department  of  Labor  par- 
ticipated in  two  dinners  within  the  last 
werk,  one  given  by  the  White  House 
corps  to  George  B.  Christian,  Jr.,  sec- 
retary to  President  Harding,  and  the 
nther  by  James  J.  Davis,  secretary  of 
labor. 

The  dinner  to  Mr.  Christian  also  was 
in  the  nature  of  an  inauguration  of  the 
officers  of  the  White  House  Corre- 
spondents' Association  recently  revived 
to  protect  the  Presidential  conferences 
from  tipsters  and  press  agents.  The 
officers  inaugurated  were :  Frank  Lamb, 
Washington  Times,  president;  Russell 
Young,  Washington  Star,  sice-presi- 
dent; Byron  Price.  Associated  Press, 
secretary-treasurer;  and  Frank  Stetson, 
International  News  Service  and  W. 
Bruce  Macnamer.  Universal  Service, 
of  the  executive  committee. 


|  EGI  SLAT  ION  proiwsrd  during  the 
***  past  week  included  a  bill  by  Senator 
Irvine  L.  Lcnroot,  of  Wisconsin,  author- 
ising the  Secretary  of  the  Navy  to  de- 
liver to  the  Milwaukee  Press  Club  the 
brl!  of  the  wrecked  cruiser  Milwaukee. 
The  bell  nnw  is  in  storage  at  the  Mare 
Island  Navy  Yard,  Cal. 

IJOLDING  acts  of  the  British  Govern- 
ment  to  he  in  "direct  violation  of 
the  principles  of  a  free  press,"  Repre- 
sentative I-emiidas  C.  Dyer,  of  Mis- 
souri, by  way  of  protesting  against  ord- 
ers to  James  P.  Tuohy.  of  the  New 
York  World,  warning  him  to  remain  out 
of  Ireland,  has  offered  a  resolution 
entering  "the  most  solemn  protest"  ol 
Congress.  The  Dyer,  resolution  "de- 
mands for  the  correspondent*  uf  the 
American  newspapers  in  Ireland  the 
same  courtesy  and  consideration  which 
is  given  English  newspaper  men  in  the 
United  States." 

WASHINGTON  newspapermen  who 
accompanied  James  M.  Cox.  of 
Ohio,  during  his  campaign  for  the  presi- 
dency, learned  with  genuine  sorrow  this 
week  of  the  death  of  Mrs.  Daniel  J. 
Mahoney,  the  former  governor's  daugh- 
ter and  wife  of  the  editor  of  the  Dayton 
News.  A  floral  tribute  was  sent  from 
the  national  capital. 

MEMBERSHIP  in  the  Press  Con- 
1T1  gress  of  the  World  has  been  ex- 
tended to  a  number  of  Washington  cor- 
respondents by  Dean  Walter  Williams 
of  the  School  of  Journalism,  University 
of  Missouri.  A  large  percentage  of  the 
correspondents  hive  accepted  the  invita- 
tion. 

WINDER  HARRIS  is  running  the 
shop  at  the  Universal  Service. 
"Windy"  was  called  to  take  the  desk 
following  rho  departure  of  Than  V. 
Ranck.  to  take  charge  of  the  Boston 
Record.  He  had  been  doing  the  House 
for  several  years,  hut  is  familiar  with 
all  the  news  runs  in  the 


Am.roc  New.  Two  Year*  Old 

The  Amaroc  News,  the  daily  news- 
paper of  the  American  forces  in  Ger- 
many, celebrated  its  second  birthday- 
April  21,  with  a  14-page  regular  issue 
and  a  six-page  supplement.  Although 
the  New;i  is  considered  by  its  editor  and 
manager.  Major  Paul  J.  Muller,  as  dif- 
ferent from  the  ordinary  newspaper 
bu.Hine^s  proposition,  tile  anniversary  is- 
sue, which  has  jost  reached  Epnt*  & 
Pi-Bi.isnoi,  is  notably  long  on  advertis- 
ing of  Cnhlrnit  merchants,  and  it  is 
also  notable  in  that  the  history  of  Ameri- 
can journalism  in  the  occupied  Germany 
territory  is  comprehensively 


Puhlishert — Reproduce  this  in  your  ourn  rotumm.  Give  you/  local  tchote- 
salers  and  rrttUert  reasons  why  they  should  insist  upon  news  pa  per  adstrtisityt 
when  manulaclurers'  salesmen  display  an  i 


Wasted  Advertising 

Who  Pays? 
The  Retailer  and  Wholesaler  Pays 

Many  manufacturers  advertise  in 
mediums  of  national  circulation, 
covering  vast  territory  where  they 
have  no  distribution.  They  spend 
thousands  of  dollars  creating  a 
demand  that  cannot  be  supplied 
and  then  complain  because  the 
dealer  sells  a  similar  article  to  those 
who  respond  to  the  advertising. 

And  in  territories  where  jobbers 
and  retailers  have  stocked  the 
goods,  the  magazine  circulation  is 
necessarily  limited,  reaching  only 
a  minority  of  your  customers. 

But  the  waste  circulation  must  be 
paid  for— and  it  is  bought  at  the 
expense  of  the  very  retailers  and 
wholesalers  who  are  giving  that 
advertiser  their  co-operation! 

When  salesmen  try  to  sell  you  mer- 
chandise on  the  strength  of  an 
advertising  campaign,  insist  that 
the  advertising  be  confined  to 
channels  of  distribution,  that  the 
advertising  appear  in  newspapers 
reaching  the  greatest  number  of 
prospects  in  your  territory. 


That  is  the  manufacturer's  duty 
and  it  is  your  right. 

Insist  Upon  Newspaper  Advertising 


//  you  me  this  Series,  uili  you  please  send  us  dippings? 

E.  Katz  Special  Advertising  Agency 
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Ask  These  Great  Consumers  of  Ink 

They  know  from  experience  the  indisputable  superiority 
of  our  newest  product 

New  York  Times 
Daily  News 

New  York  Evening  Mail 
New  York  Herald 
New  York  Telegram 
New  York  Sun 
Brooklyn  Daily  Eagle 
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NEWS  INK 


VE  IT! 


:E  FROM  GRIT! 


Since  the  wet-roll  days,  since  the  slow- 
press  days,  GRIT  has  been  the  curse  of 
the  press-room. 

Since  the  ink  manufacturers  were  called 
in  thirty  years  ago  to  solve  the  new-era 
troubles,  the  ink  world  has  worked  un- 
ceasingly to  eliminate  GRIT. 

But  we  have  it:  INK  WITHOUT  GRIT. 


SORG  COMPANY 


BUFFALO 
ATLANTA 


ST.  LOUIS 
MILWAUKEE 


MINNEAPOLIS 
SAN  FRANCISCO 


LOS  ANOKLKS 
FORT  WORTH 


VITH    NEAREST  HOUSE 
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WORK 
FOR  L  C.  M.  A.  TO  DO 


in  Prolactins 
Nowuia  and  Carrier  from  Lag  tela  - 
tion — Man  also  Guard  Against 
Contaat  Propagandists 

By  FltNTON  DoWUNC 

Al  the  convention  of  the  International 
Circulation  Managers'  Association,  at 
Columbus,  Ga_,  on  May  11th,  12th  and 
13th,  some  splendid  work  was  accom- 
plished, yet  some  things  had  to  go  over. 
Next  year,  with  the  convention  sched- 
duled  for  Indianapolis  and  the  prospect 
of  a  large  attendance,  the  vital  needs 
of  the  circulation  fraternity  should  have 
most  careful  consideration  and  definite 
treatment. 

Newsboy  and  carrier  welfare  was  dis- 
cussed at  Columbus,  hut  a.sidc  from  the 
introduction  of  papers  and  a  plea  to 
carry  back  word  to  the  publisher  of  the 
dire  plight  newspapers  ww  ill  be  in  if  these 
so-called  reformers  are  not  headed  off 
before  they  wreck  the  only  means  at 
present  of  distributing  papers  to  homes 
and  selling  them  on  the  streets,  no  tan- 
gible result  was  accomplished. 

"The  year  1921  will  reward  fighters" 
is  enunciated  by  one  nf  our  big  news- 
papers. Sn  it  won't  do  to  simply  talk 
about  dangers.  Action  is  needed  if  boys 
under  16  years  of  age  arc  going  to  be 
allowed  to  sell  and  carry  newspapers 
without  interference  from  a  lot  of  mis- 
guided individuals  who  would  bring 
aliout  reform,  yet  unconsciously  starve 
the  newsboy  and  his  too  often  depend- 
ents. 

Serious  consideration  should  be  given 
to  other  problems,  too,  such  as  the  post- 
age rates,  so  that  big  periodical  publish- 
ers may  not  be  enabled  to  walk  away 
with  the  rewards,  Newspapers — distribu- 
ting the  bulk  of  their  product  within 
a  radius  of  the  first,  second  and  third 
zones— should  not  be  inflicted  with  an 
excessive  rate  to  compensate  for  the 
loss  sustained  by  the  Government  in 
carrying  periodicals  to  the  farthest  con- 
fines of  the  country  at  the  same  price. 
There  is,  too,  the  prospect  of  stiff 
prices  growing  out  of  the 
of  the  paper  mills.  The 
growing  tendency  to  lower  legitimate 
prices  must  be  considered  from  every 
standpoint. 

I-et  every  circulation  man  get  back  of 
the  I.  C.  M.  A.  and  fight  for  light  and 
help  on  these  problems.  Let  us  not 
think  so  much  of  office  and  politics  and 
personal  satisfaction.  Let  us  keep  out 
the  propagandist  and  not  allow  the  con- 
test, the  premium  or  any  other  influence 
to  do  any  of  its  fine  work  at  conven- 
tions. Several  excellent  papers  were  de- 
livered at  the  I,  C.  M.  A.  meeting,  which 
were  not  touched  upon  in  Editor  &  Pub- 
lisher's convention  report  last  week  due 
to  the  closeness  of  the  convention's  ad- 
journment and  press  time.  For  in- 
stance: 

James  L.  Farley,  Philadelphia  North 
American,  who  was  asked  to  n.imc  the 
b«M  feature  fur  a  metropolitan  Sunday 
paper,  said:  . 

"It  i»  lin|),,»»ibV  for  any  publisher  or  any 
"-'■-!"[,  r       it-.        ,  v    r:n    r,    hv  i    .  u;  - 

that    Mill   apjil*    crtieraUv   in   the  arlrctioA  nt 


latiou  builders,  because  of  toe  personal  tuucb 
wklch  they  |»»a  ajiil  the  inherent  desire  of 
all  ot  at  in  be  in  the  Irmeligk-t  There  can  be 
no  accepted  rule  far  displaying-  a  story. 

"Mr  own  experience  baa  taught  me  that  a 
reasonable  display  it  nrrdrd  ana  a  reasonable 
amount  of  srtiaatimialstm  is  often  asefal.  If 
there  be  a  tood  motive  bark  of  a  feature  story 
the  tctash  head  and  the  large  tlluttratitmi  which 
leave  sumetklee  to  be  imagined  will  ' 


that  motive  and  in  the  end  only  food  sill  re 
salt.  You  all  know  the  date  of  feature  atories 
that  are  used  by  the  paper*  Ravine  tare e  metro 
potitaa  circulation,  particularly  that  class  bar 
trig  so  much  of  it  that  they  find  it  necessary 
to  print  and  send  tkeiti  oat  to  tbe  dealers  in  the 
middle  of  the  week  ia  order  to  accommodate 
their  fast  increasing  clientele.  What  is  it  that 
createa  this  anusual  deaiaml  ?  Sarely  it  cannot 
be  the  nems,  at  they  contain  no  news  bat  what 
it  from  16  to  48  hours  old. 

"Thia  anusual,  and  I  night  add,  unnatural 
demand.  It  caused  by  the  weird  and  salacious 
nt#«iiw    features  which 


strange  at  the  paradox  may  arena,  the  worse 
they  are  the  better  they  tell  to  other  words, 
the  rank  and  file  of  the  people  are  not  looking 
for  or  expecting  to  get  highclaaa  literature 
(Briton,  of  courae,  excepted). 

"Finally,  for  me  or  any  other  circulation 
manager  to  place  my  hand  on  any  oae  of  any 
group  of  feature  atoriea  and  aay  that  they  are 
the  best  ia  impossible,  for  the  taatra,  whins. 
Kites,  dislikes,  and  needs  of  one  city  are  differ- 
ent trnea  another  city,  and  thia  country  of  ourt 
is  too  big  to  lav  down  any  hard  and  fast  rules 
on  a  subject  of  tuck  engrossing  importance  as 
your  chairman  has  aaked  me  to  discuss." 

Herltcrt  Peters,  Wichita  Falls  (Tex.) 
Times,  outlined  successful  methods  of 
publishing  junior  publications  as  fol- 
lows: 

"It  has  been  my  experience  that  junior  pub 
ticaliuQ*  are  nf  great  value  tn  instilling  an  ag- 
gressive and  loyal  spirit  in  carriers,  newtboyt 
and  agents.  It  serves  to  strengthen  the  morale 
of  your  organization  and  teods  to  make  tbe 
personal  contact  cli»er.  You  will  find  that  all 
carriers,  newsboys  and  agents  are  human,  n 
that  they  like  to  see  their  names  in  print,  and 
are  just  at  proud  and  pirated  when  they  receive 
notice  in  Use  column  of  the  Junior  as  a  circu- 
lation manager  is  to  see  hit  name  appear  in  the 
(IftHal  Bulletin 

"I  have  found  it  the  belt  policy  to  mentioa 
a  boy  when  he  hat  done  something  to  be  com 
luendcd  rather  than  when  he  hat  done  some 
thing  to  be  criticssnl.  In  fart,  I  do  not  be- 
lieve In  scolding  or  reprimanding  them  through 
the  columns  ot  the  Junior.  Newsboya  are  sen- 
sitive and  do  nut  likg  to  be  held  up  at  horrible 
examples  to  their  comraifcs,  so  unlesa  a  boy 
can  be  praised  we  do  not  mention  him  at  aa. 
By  picking  out  a  carrier  or  newsboy  who  hat 
made  a  notable  increase  on  his  route  or 
his  tales  and  giving  him  sn.ee  wrncup  it 


ho    iowir    or    ui   ;         '    ™ 

him  a  nice  wrrtcup  it  tarvet  ,. 
r  carrier  or  newsboy  strive         1    where   much  cai 


to  make  every  other  carrier  or  ne< 
to  do  something  that  will  atlrart  the 
of  the  editor  and  earn  him  a  similar  distinction- 
"Wf  alwaya  try  la  encourage  thrift  among 
the  boys  through  the  column*  of  the  Junior 
and  a  recent  canvass  ditcloaed  the  fact  that 
among  almost  a  hundred  newsboys  and  rarriera 
over  SO  per  cent  of  them  had  savings  accounts 
Summing  op,  I  would  aay  tkal  a  junior  publica- 
tion serves  to  develop  cu- operation,  fair  treaf 
ment,  thrift,  loyalty,  enthusiasm  and  service  "  ' 

0.  V.  Kragbtein,  director  of  circula- 
tion of  the  Milwaukee  Journal,  urged 
support  by  the  I.  C  M.  A.  for  the  Audit 
Bureau  of  Circulations  in  the  elimina- 
tion of  waste  and  untruth  iu  circula- 
tion practices.    He  said: 

"If  thia  body  ot  representative  circulators 
does  not  assure  Ike  burrsu  of  its  support  in 
suppressing  such  evils,  wr  at  individuals  can- 
not hope  to  gam  lit  support  in  correcting  con 
dinortt  in  our  respective  local  fields  1  ara 
going  to  submit  to  you  a  number  of  subjects 
for  discussion  and  consideration,  with  the  hope 
that  this  association  will  go  on  record  and 
■Hirify  the  A.  B  C.  that  this  body  is  for  the 
elimination  of  all  practices  that  poay  tend  to 
mislead  the  advertiser  and  further,  stands  ready 
tn  comider  and  endorse  any  movement  tending 
to  clarify  the  circulation  statements  and  re 

tu.'pcn'.ion   and*  rMgsttJ^f  *"1 


succeislul  or  unsucrea*ful  on  the  part  of  the 
publisher,  to  u*e  thr  A.  B.  C.  or  bis  columns 
white  a  member  of  the  A.  R.  C,  in  endeavor- 
ing to  mislead  local  or  foreign  apace  buyers." 

The  "Flying  Circus"  as  used  by  the 
St.  Paul  Dispatch,  Pioneer  Press  and 
tile  Farmers'  Dispatch  was  described  by 
E  C.  White,  circulation  director  of  those 
papers.  He  detailed  the  equipment  used, 
comprising  an  aeroplane,  pilot,  stunt 
man,  naval  band,  wireless  outfit,  a  racing 
automobile  and  a  parachute,  stated  that 
they  give  exhibitions  at  county  fairs 
and  other  public  gatherings,  of  stunt 
Hying,  rope-ladder  acrobatics,  a  five-mtlc 
race  between  airplane  and  auto,  a  para- 
chute jump  .and  change  of  planes  in 
midair.  Advertising  of  the  newspaper, 
the  airplane  company  nad  the  various 
brands  of  equipment  used  is  accom- 
plished before  the  crowds  attracted  by 
the  spectacle,  Mr.  White  said,  as  well 
a*  recruiting  publicity  for  the  navy.  Or- 
ganiialions  under  whose  auspices  the 
exhibitions  take  place  do  not  pay  the 
newspaper  fur  the  "circus,"  but  agree  to 
secure  a  certain  number  of  paid-in-ad- 
vance subscriptions  at  regular  rates,  nn- 
der  several  plans  outlined  by  the  paper's 
manager. 

F.  R.  Folkes,  Regina  (Sask.)  Morning 
Leader  aud  Daily  Post,  was  unable  to 
be  present,  but  his  paper,  "Successful 
Methods  nf  Obtaining  R.  F.  I).  Circula- 
tion and  How  We  Get  Them."  was  read 
by  the  secretary.    In  part  he  said: 

"Dealing  first  with  the  tulicitor.  if  the  field 
ia  properly  rjlted  and  the  solicitor  properly 
shown,  I  brlirve  much  can  be  achieved  in 
this  way.  What  I  mean  by  the  field  being 
property  fitted  it  if  your  field  is  populated  k 
aa  to  obviate  long  tram-jumps,  thereby  incur 
™«'":  "l^  "'"""r  «»  '<  T°u  car,  secure 
energetic,  honest,  well  appearing  young  men. 
you  can  build  up  rireulatxm  at  a  very  reason- 
able prxe  . 
..a'  ,h*v'. ,Ticd,  ''lirect-by  eaaif  means  at  times 
and  found  It  fairly  successful,  but  I  believe 
ike  Mb  „y  u,!,  Kktme  win  ^  metttSZ  is 
jc™l»n«'»"  »"h  bargaln-da,  offer,  o,  pre. 

by  tbe 


fj.r<rft...i n.  t  don't  anth  to  go  on  record  as 
I* v.>f i UK  m  ttrcmium  wbt-rb  ia  sold  to  the  iu!» 
seriber,  bat  I  do  think  ii  the  peenuum  is  wtl 
<bu*rn  and  purchaaed  cheaply  enough  to  p« 
nut  it  bring  offered  grata,  with  new  and  !e- 
newaJ  subscript  ion  a,  it  will  do  much  tovtarl 
assisting  jon  in  building  op  out  ol  the -city  tn 
culattau.  Premiums  should  be  offered  tha! 
eaiur.ut  be  p-arci-air,.  ,u  the  .tore*;  ti  »ucb  i-t 
e-ffrred,  w«  com*  right  back  to  the  old  pre,* 
imon  of  taming  tbe  newspaper  olfcee  uio  . 
junk  ah  ti  p. 

"The  tonteat  system  you  knot,  aa  well  **  : 
do,  but  in  passing  I  would  go  ao  far  aa  :i 
aay  that  in  a  spanely  settled  field  auch  .. 
mine.  1  have,  at  times,  secured  quite  a  mutie 
tary  bent-lit, 

"The  lyitrm  nf  a  Ifical  sajhscriplUm  aget.1, 
I  believe,  it  tbr  be«  field  in  a  licld  siKi  u 
my  own.  In  my  territory  I  chose  Ci>iixt-*T 
mtouaters  tair  sgml*,  [  pointed  out  to  then 
the  poasibility  nf  making  a  tot  ot  money  it 
his  territory,  nlfrrmg  i5  per  cent  comautavota 
on  all  net*  or  renewal  subvcripttutis.  I  Utet 
offered  a  small  enntrst  in  addiiiotn  to  the  to* 
mi-sion^  wtt^reansrkahle  result*.     I    now  b^e 

Ttinl  eJeVy^cui^vXir corner'0". ^n^tMtY 
tory." 

J.  C  MontKomrry,  Detroit  Xcws,  gave 
a  brief  address  on  eliinirution  of  "un- 
accounted-for" copir*  m  press  and 
mailing  rotim.    He  said: 

"In  accounting  tY..  tuptei  primed  it  is  neces- 
sary that  a  system  t>r  ma.intained  which  will 
assure  the  accuracy  of  the  circulation  recoils 

"In  a  system  emcJitrrd  by  our  aocounuiij 
department  a  daily  circulation  report  is  pre 
pared  as  tbe  initial  step  in  accounting  lor  the 
press  production.  This  report  it  made  up  ike 
morning,  following  date  of  publication  while 
tbe  day  i  development*  are  fresh  in  mind,  aa  ir 
tPgMlitnes  happens  that  there  it  a  considerable 
difference,  between  the  distribution  and  press 
production  and,  by  making  prompt  inveatigi 
tion,  the  difference  can  be  located  and  eorrec 
tion  made.  It  la  owr  experience  that  an  ex- 
retsive  'unaccounted,'  item  is  usually  due  ts 
an  error  of  a  pre>>t=*a\n  when  marking  the  rec 
ord  for  press  prudut  turn 

"At  present  we  ;uh.i*h  fire  editions  datl? 
and  our  circulation  rrpori  is  to  arranged  that 
earh  edition  is  accowitled  .or  s«T*arately,  aa  bj 
this  rUn  any  lame  difference  is  located  more 
ttwickly  than  is  poaaible  where  all  the  editiutn 
are  cirned  In  osil-  t.n.tl 

"Our  mailing  deiattm-mt  supplies  the  fore- 
man of  the  prrsa  room  with  a  veteran  order 
for  the  minimum  number  of  copies  required  t"f 
n»rh  eHition  falsa  a  written  order  for  any  ad- 
ditional copies).  Tbia  order  is  based  on  the 
previous  day's  diatrtbutaon,  allowing  for  an* 
addition  ot  reduction  in  tke  rirrulation.  The 
pteu  room  foreman,  in  turn,  apportions  the 
ordrr  tr>  the  several  prrsa  rapUiny. 

u^ifEThe",^:"- 


fralures  or  ihe  manner  tn  whsch  they  should  be 
l.^favH       V  i:  j      j  nt!  A    r  mI-  i  newispapr* 

fitting  Ihe  peculiar  need*  nf  Oilveston  ami  say 
that  the  *ame  sort  of  a  puhtiratioa  would  sue 
crrd  in  nalmh 

"AV.ii*  ,i'|  tha!  an»  of  ua  can  do  i*  to  agree 
Ilia t  there  are  certain  elemental  things  that 
•Miiibt  to  apply  in  almost  any  community,  lore, 
e.i'in..  health,  amusement  and  fa**.. an  are  all 
pi inniivf  instincts,  therefurr  a  nmi  feature 
d^Img  with  some  romarue  in  whtrh  the  above 
Hems  play  a  lead.ng  part  is  apt  to  fiiwl  a  recep- 
ff  t-t  up  <>f  reailers  whtUer  to  New  York  or 
Nan  Kraneiara 

•■Tli.  f-  are  many  |rxal  feature  atnrie,.  i«rb 
a*  the  doings  ..f  thr  40fl,  etc..  worthy  of  elahnra 
1  i  in  the-  Sunday  editinn.  and  to  almoat  erery 
essmmtjiuny  they  will  be  found  valuable  tircu 


DRY  MATS 


We  have  but  two  reasons  to 
be  worthy  of  your  patronage 

1.  Quality 

2.  Price 

Wouldn't  either  be  mifTicient 
to  have  us  quote  you 

They  are  Imported 

W.  B.  WHEELER  CORP. 

s  Jr. 


New  York 


Local  Display 
When  You  Need  It 

Saturday  Evening  and 
Monday  Morning  News 
Schedules  Must  Not  Be  Cat 


¥  ET'S  face  the  situstiisiL  Ailvr-rtiain.  lint-age  is  harder  and  harder  la 
J-i  ««•  Advertising  managers  are  using  every  mean*  to  hold  it.  but  this 
month  .  totals  are  way  below  last  year.   Ne«t  month  will  be  worie. 

Saturday  evening  and  Monday  morning  editions  fed  it  first  Editor 
complains  that  his  news  schedule  is  cut.  Besides  losing  money  you  are 
rosing  prestige,  something  money  cannot  buy. 

We  can  secure  a  full  page  of  local  display  for  you  -Our  Weekly 
business  Review  Psge.  tnsde  up  of  small  advertisements  of  leading  whole- 
salers and  nunufacturen  of  your  own  city.  It  will  be  1  permanent  fea- 
ture, a  friend  and  prestige  maker  for  you. 

Now  appearing  in  a  number  of  leading  dallle..  «.  ot  which  we 

buslllraa 


have  worked  for  in 


life  of  20  years.  We 
ing  methods.    Dun  or 


of  our  clean  rut  sell. 


Thomas  W.  Briggs  Co. 

Opmting  in  United  Stotea  anal  Canada 

Home  Office,  Memphis,  Tenn. 
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l>dfiicaUr  pret*  is  to  prmlace  autl  when  lie 
run  it  off,  Ike  pf cm  e*pUin  enter*  on  the 
form  upfKuttr  tht  order  th«  reAiliag  el  hi* 
|)tt»i  rrgitter*.  A  coeapariaon  uf  to«  tuU.1* 
will  promptly  drttct  ris-or  in  trau.fcr.ibiij* 

!h«  c^nrparieonT*     *  "  Ult*  *      '  *° 

"After  the  preai  bu  been  made  ready  for 
the  run  the  regiflter  is  act  at  rero  and  ad 
copie*  t polled  after  the  press  atari!  are  de- 
ducted from  the  ktoh  production.  Tbeve  spoil--., 
copies  also  include  the  basket  waste  produced 
daring  the  run  by  sheets  breaking. 

"In  our  circulation  accounting  department 
the  dealers'  charges  are  listed  in  draw  books 
and  a  total  nude  of  each  day'a  drawing.  This 
total  is  reconciled  with  the  daily  circulation 
report  and  uur  system  also  provide*  (or  com- 
plete agreement  of  the  draw  book  totals,  daily 
circulation  reports,  and  ledger  charge*.  This 
agreement  forma  the  basis  of  the  controlling 
account  entry  uaed  in  making  up  the  monthly 
ledger  statement  and  balance  sheet-  It  is  aI»o 
very  useful  in  proving  our  circulation  claims 
oi  the  •A.  E\  C. 


In  fact 


.  of 

'The  number  of  mail  subscribers  it  ascer- 
tained from  ■  const  of  the  sailer  and  the 
changes  in  the  fiat  are  added  tu  or  deducted 
from  the  count  from  day  to  day  to  obtain  the 
figure  for  Ihe^  dally   circulation   report.  The 

adiuttmeuts  made. 

"Street  nice  who  supply  corner  boy  a  are  re- 
quired to  t»vr  a  written  order  lor  the  uuuaber 
..!  copies  required  and  a  count  of  their  order 
la  made  by  irliahle  ince  when  taken  Irom  the 
tuilina  rinnt  The  order  ia  made  in  duplicate 
and  the  original  tefetrcd  to  the  acarantini 
department  fur  reec.nl. 

"At  present  the  daily  resdir.a;  of  our  press 
reeiitera  ia  approximately  J-tv.fMW  Of  etaia 
total  less  than  J  per  rent  it  unaccounted  for. 

"Since  inttalling  our  present  tystrm  of  ac- 
counting,  by  meant  of  wbich  we  are  able  to 
keep  an  accurate  record  of  our  paid  circula- 
tion, we  have  found  the  unaccounted  item 
to  be  confined  to  piete  tumoveri  which  pro- 
duce neither  go-xi  copies  or  waste;  tplicet  that 
are  conveyed  to  the  mailing  room,  rejected  by 
the  mailers  but  not  included  in  the  watte;  the 
practice  tome  employees  make  of  taking  more 
than  the  one  copy  per  day  which  n  the 

allowed    for    personal    use.   but   by  t   

vigilance  we  hope  to  make  stilt  more  of  a 
duction   in  the  unaccounted  item  " 


the  same 
to  the  west 
year.    It  »u: 


This  is  MS  third  trip 
since  the  first  of  the 
has  attractions. 


W.  E.  Page,  now  general  manager  of 
the  Columhui  Ledger,  tried  to  resign 
from  the  I.  C.  M.  A.  thinking  it  would 
l>e  necessary  to  do  so  to  insure  repre- 
sentation for  his  circulation  manager. 
The  association  soon  set  his  mind  at 
rest,  as  it  proposes  to  do  to  "Bill"  Darby, 
(he  new  general  manager  of  the  Toronto 
Mail  &  Empire,  the  first  time  he  gives 
them  a  chance.   m   a  » 

William  Dennis  is  leaving  no  stone 
unturned  to  make  his  Halifax  publica- 
tions the  must  influential  in  the  Mari- 
time Provinces  and  while  Miss  Frasier, 
who  came  all  that  distance  to  represent 
htm  did  not  take  any  prominent  part 
in  the  proceedings,  it  is  a  safe  bet  she 
returned  with  many  practical  suggestions 
which  will  further  tend  to  improve  the 
efficiency  nf  the  department  she  has 
been  directing  for  two  years. 


Joe  Levy  of  the  N'ew  Orleans  Item 
was  not  in  good  condition  anil  the 
macaroni-eating  match  between  him  and 
Oscar  Anderson  of  Montgomery,  was 
not  pulled  off.  Anderson's  record  estab- 
lished at  Buffalo  two  years  ago  still 
stands.  *   »  . 


Tom  Kavanaugh  says  he  only  took 
passing  interest  in  the  treatment  accord- 
ed the  Prince  of  Wales  by  our  boys 
"cutting  in"  and  taking  his  dancing  part- 
ners away,  but  since  his  visit  to  Colum- 
bus he  better  understands  how  the 
Prince  felt  when  he  found  himself  alone 
in  the  middle  of  the  floor,  and  with  no 
place  to  go.       .   ,  , 

Columbus  has  two  live-wire  organi- 
zations in  the  Rotary  and  Kiwanis  Dubs. 
The  former  had  Rotarian  A.  E.  Mac- 
fcinnon  of  the  New  York  Club  as  in 
guest  on  Wednesday  and  Kiwanian 
Clarence  Eyster  of  the  Peoria  club  came 
in  for  signal  honors  on  Thursday.  On 
both  occasions  there  was  a  generous 
sprinkling  of  visiting  delegates. 
*  •  • 

Jttst  the  same  Kunte  put  a  real  thrill 
into  that  invitation  at  Buffalo  when  he 
told  of  the  luscious  peaches  and  the 
tantalizing  watermelons  that  were 
awaiting  us.  It  sounded  good,  even  if 
we  didn't  get  them. 


SIDELIGHTS  ON  THE  I.  C.  M.  A. 
AT  COLUMBUS 


J.  O.  Stuardi  of  Mobile  is 
of  being  in  the  employ  of  the  tourist 
hureau  of  the  Mobile  Board  of  Trade. 
He  boasts  s<>  much  of  the  city's  attrac- 
liotis.  trippers  are  being  diverted  there 
from  Florida  points.  D.  B.  G.  Rose 
and  wife,  were  added  to  his  personally 


CIRCULATION  NEWS  AND  NOTES 

Edward  L  Coughlan  has  resigned  as 
circulation  manager  of  the  Portland 
(Me.)  Express-Advertiser  and  Sunday 
Telegram.  He  is  going  into  the  print- 
ing business  with  a  brother.  Cough- 
lan's  successor  has  not  been  selected. 


Celebrities  by  the  score  were  present 
at  the  annual  reunion  of  the  former 
Boston  Newsboys'  Union,  which  went 
out  of  existence  about  three  years  ago, 
held  last  week  at  Young's  Hotel.  Mrs. 
Curtis  Guild  was  the  chief  guest  at  the 
dinner  in  view  of  the  fact  that  her  hus- 
band, the  late  Gov.  Guild,  was  for  years 
greatly  interested  in  the  union  and  in- 
dividual member*  of  it-  Other  guests 
were  Thomas  Downey,  circulation  man- 
ager of  tile  Globe;  Ex-Secretary  of 
State  Donahue,  Rabbi  Harry  Levy  of 
Temple  Adath  Israel,  who  surprised 
everybody  by  declaring  he  was  once  a 
newsboy  in  Ohio;  Immigration  Com- 
missioner Skeffington,  Mayor  Peters, 
Harry  E.  Burroughs.  The 
subscribed  $3,000  to  the 
ton  College  fund  at  the  banquet. 

The  Des  Moines  Register  and 
Tribune  staff  rested  on  its  journalistic 
arms  the  other  night  and  celebrated  in 
the  fashion  of  victorious  warriors  the 
attainment  of  the  100,000  Sunday  circu- 
lation objective.  While  the  presses 
paused,  400  men  and  women  who  con- 
tributed to  the  feat  were  banqueted  at 
Hotel  Fort  Des  Moines  by  Gardner 
Cowlcs,  publisher.  They  represented  all 
facets  of  modem  newspaper  publication 
— circulation,  editorial,  business,  advertis- 
ing and  mechanical.  J  N.  Darling  was 
master  of  ceremonies.  Primarily,  the 
gathering  paid  homage  to  I 


riKST  convention  the  I.  C.  M.  A.' ever 
held  of  w  hich  an  official  photograph 
was  not  taken— seemed  to  be  too  busy 
all  the  time.  ... 

J.  V.  McClatchy  canted  the  honor  of 
hoisting  the  association  burgee  once 
mure,  for  his  journey  from  Sacramento 
via  the  Panama  Canal  and  New  York, 
easily  outdistanced  the  ether  claimants 
to  having  traveled  the  longest  distance. 
Halifax.  N.  S_  and  Calgary.  Ala., 
wire  good  seconds  but  they  fell  far 
short  of  his  10.000  mile  trip. 

*  •  • 

F.  R.  Folks,  of  Regina.  Sask.,  had  a 
good  alibi  for  his  non-attendance  in  the 
one-page  copies  of  the  Leader,  run  off 
on  a  Washington  hand  press,  which  he 
sent  to  the  convention.  The  printer's 
strike  played  havoc  with  the  output  but 
the  snappy  sheet  was  ocula 
that  the  staff  was  not  down-hearted. 

•  »  • 

H.  H.  Fri,  of  El  Paso,  Tex., 
his  first  convention  in  years,  and  this 
fact  was  commented  on.  As  ambassador 
extraordinary  and  minister  plenipoten- 
tiary to  Mexico  for  the  local  Chamber 
of  Commerce,  he  couldn't  very  well  be 
in  Columbus  and  on  the  west  coast  at 


A  few  of  the  pioneers  felt  they  were 
growing  old  when  they  witnessed  the 
son  of  Past  President  J.  H.  Taylor  take 
his  seat  in  the  convention.  To  "Joe" 
goes  the  honor  of  being  the  first  member 
to  educate  a  son  in  circulation  work 


BARBOUR'S 

Advert  is  ing 

RATE  SHEETS 


and  qualify  him  for  membership  in  the 
I.  C.  M.  A.   WhoU  he  the  next? 


No  city  in  which  the  convention  has 
been  held  ever  took  advantage  of  the 
advertising  possibilities  of  the  presence 
of  a  group  of  delegates  until  the  con- 
vention went  to  Columbus.  What  the 
two  papers  did  was  a  revelation  and 
their  enterprise  was  appreciated  and 
commented  on. 

•  •  • 

What  real  good  was  accomplished  by 
driving  a  lot  of  more  or  less  acquiescent 
supporters  of  Mr.  Volstead  to  a  point  in 
Alabama  and  showing  them  the  spot 
where  $250,000  worth  of  perfectly  good 
bonded  wares  "Were  taken  from  the 
storehouse,  to  be  broken  and  burned  up, 
while  an  envious  crowd  gazed  at  the 
proceedings?  Was  it  to  make  them 
satisfied  that  the  convention  dates  fell 
in  May  instead  of  the  month  this  trag- 
edy occurred-? 


THE  MAN  WHO  WRITES  OR  EDITS  FICTION 

will  watte  much  precious  titnc  unless  he  underttar-ila 
the  technique  of  the  short  story.  The  only  sound  and 
helpful  esroiit.on  of  this  difficult  problem  has  come 
Irom  1'rolr.to,  Walter  it.  P.Lkm  of  the  School  .1 
J.,urr..l„m,  Columbia  University.  Protestor  Pitkin  is 
>  a  limited  number  of  professional 
canced  students  Instruction  by  mall. 
Manuscripts  will  be  criticised  and  technique  explained, 
tor  full  particulars  addteas 


Profestor  Walter  B.  Pitkin 


New  York 


T 10.  MAKE  a  contract,  or  place  an  order 
you  must  have  a  publisher's  rate  card 
or  a  BARBOUR'S  ADVERTISING  RATE 
SHEET. 

It's  just  a  question  as  to  which  method  is 
the  most  complete  and  dependable. 

Many  space  buyers  know  from  experience 
that  BARBOUR'S  ADVERTISING  RATE 
SHEETS  is  the  only  practical  method  of 
maintaining  rate  files  and  that  therefore  it 
is  the  most  economical. 


When  you  learn  the  real  advantages  of 
BARBOUR'S  ADVERTISING  RATE 
SHEETS  you  will  maintain  our  service. 


538  South  Clark  Street 


152  West  42nd  Street 
New  York,  N.  Y. 
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GOVERNMENT  CIRCULATION  REPORTS 

THE  movement  inaugurated  by  the  Audit  Bureau 
of  Circulations  to  induce  the  Government  to 
abolish  the  rule  requiring  newspapers  to  file  cir- 
culation statements  semi-annually  i$  not  receiving 
the  support  that  its  friends  had  expected.  Tile 
American  Newspaper  Publishers'  Association,  the 
International  Circulation  Managers'  Association  and 
one  or  two  State  Editorial  Associations  have  passed 
resolutions  urging  the  Government  to  continue  the 
practice,  while  the  Association  of  National  Adver- 
tisers is  aliout  the  only  important  organization  that 


The  factor  that  seems  now  to  be  universally  recog- 
nized by  publishers  as  vital  and  helpful  and  con- 
structive in  the  Bourne  Law  of  1912,  now  in  gen- 
eral force  and  effect  in  the  newspaper  business,  is 
the  force  of  compulsion,  strange  to  relate. 

In  1913  there  was  formidable  opposition  to  this 
law  because  it  was  compulsory.  But  now  newspaper 
publishers  seem  to  agree  that  it  is  a  good  tiling  that 
publishers  MUST  certify  their  circulations. 

Certainly  we  have  traveled  far  in  the  past  nine 
years.  To  be  sure  we  have  with  us  yet  the  circula- 
tion liar — the  man  who  deliberately  deceives  and 
defrauds  and  misrepresents  his  circulation.  But  it 
is  the  earnest  and  sincere  belief  of  Editor  <k  Po- 
lish Ea  that  the  percentage  of  publishers  of  news- 
papers throughout  the  nation  who  deliberately  cheat 
and  lie  about  their  circulation  is  so  small  and  in- 
consequential as  to  be  hardly  worth  considering. 

The  good  publishers— the  truthful  publishers — the 
publishers  certifying  to  correct  figures  of  circulation 
are  now  pretty  close  to  99  44/100lhs  per  cent. 

The  complaint  has  been  that  when  these  mislead- 

brought  to  the  attention  of  the  postal  authorities 
that  no  attention  is  paid  to  them.  If  the  Post  Office 
Department  could  be  authorized  by  Congressional 
enactment  to  investigate  these  complaints  and  take 
some  action  one  way  or  the  other  upon  them,  the 
standing  of  these  reports  would  be  much  higher. 

The  Department  when  accused  of  laxity  or  ap- 
parent indifference  offers  as  an  excuse  that  it  has 
not  funds  or  organization  for  making  investigations. 
This  being  true,  what  the  Government  should  do  to 
give  these  circulation  statements  authority  that 
rightfully  belongs  to  them  U  to  perfect  some  ar- 
rangement with  the  A. B.C.  whereby  the  efficient 
corps  of  expert  examiners  of  the  A. B.C.  would  be 
available  tn  the  Government  without  expense- 
Manifestly  it  would  lie  inadvisable  for  the  gov- 
ernment to  appropriate  funds  for  circulation  veri- 
fication, as  machinery  for  such  purposes  already 
exists  and  is  in  capable  hands. 

Some  such  arrangement  as  the  A.B.C.  and  the 
A-N'-.V  now  have  in  operation  to  their  mutual  ad- 
vantage would  immeasurably  strengthen  the  govern- 
ment reports  and  the  A.  B.  C. 

The  principal  objection  to  the  abolishment  of 
these  semi-annual  circulation  reports  is  that  it  would 
give  the  Audit  Bureau  of  Circulations  a  monopoly 
of  the  circulation  auditing  business,  which  it  seems 
to  us  is  not  altogether  undesirable  for  the  very 
good  reason  that  it  is  in  the  control  of  both  ad- 
vertisers and  publishers  and  the  stronger  it  grows 
the  more  efficient  service  it  can  render. 

The  Audit  Bureau  of  Circulations  is  a  most  valu- 
able institution  and  has  done  notable  work  in  making 
circulation  statements  more  believable.  But  there 
can  be  absolutely  no  comparison  between  an  A.B.C. 
circulation  statement  and  a  Government  statement- 
One  is  a  verified  expert  audited  statement  of  fact 
with  many  side  lights;  the' other  is  a  publisher's 
affidavit  in  figures  without  the  essential  detail 


'T'HE  meeting  of  the  National  Association  of  the 
Teachers  of  Advertising,  held  recently  at  Pitts- 
burgh, served  to  call  attention  to  the  important  posi- 
tion  that  courses  in  advertising  now  occupy  in  col- 
late anil  university  schools  of  business.  Instruction 
i  now  given  in  more  than  thirty  collegiate  institu- 
tions, and  in  al«ut  fifty  Y.  M.  C-  A-"s  academies 
and  secular  schools.  The  teachers,  especially  in  the 
eollcites.  compare  in  ability  and  scholarship  with  the 
1x-.t  in  other  branches  of  knowledge.  Advertising 
it  now  regarded  as  necessary  to  the  mental  equip- 
>■  ■  ■'     I   men   who  are  in  training  Mr  imy.itiiit 


RIAL 


Then  in  thi  place  of  all  other  delights 
substitute  this,  that  of  bring  conscious 
that  you  are  obeying  Cod,  that  not  in 
word,  but  in  deed,  you  are  performing 
the  aets  of  a  ImM  ond  good  tttcn. 


AGENCIES'  COMMISSIONS 

WHEN  national  advertisers,  newspaper  pub- 
lishers and  publishers  of  business  papers 
write  endorsements  of  Hie  stand  taken  by 
The  Eom»  &  Pl«usii>:k.  that  advertising  agencies 
should  derive  their  entire  compensation  dircctty 
from  their  advertising  clients,  it  is  obvious  that  a 
definite  move  should  be  made  to  settle  upon  a  plan 
hy  which  a  widely  desired  change  in  the  present 
method  of  collecting  commissions  from  publishers 
may  lie  effected. 

If  the  demand  for  a  change  needs  greater  em- 
phasis than  is  indicated  in  the  letters  published  in 
another  column  of  this  issue,  which  are  only  a  part 
of  tlie  large  number  received,  that  emphasis  can  be 
found  in  the  action  last  week  by  the  Association 
of  National  Advertisers  in  approving  the  report  of 
its  Committee  on  Agency  Relations,  calling  un- 
equivocally for  the  payment  of  agencies  strictly 
upon  a  service  fee  basis  and  directly  from  the 
advertiser. 

On  every  hand  it  is  realized  that  the  change  that 
must  come  will  cause  confusion  if  it  be  not  brought 
about  by  methods  and  agreements  that  are  right, 
definite  and  constructive.  Neither  advertisers,  pub- 
lishers nor  agencies  can  do  the  job  individually  and 
alone.  The  interests  of  aU  are  involved  and  only 
as  the  mutual  welfare  of  all  is  conserved  can  any 
plan  be  fair,  permanent  and  successful.  That  such 
a  plan  can  be  devised  when  the  thought  of  repre- 
sentative men  in  all  phases  of  advertising  shall  be 
concentrated  upon  it  cannot  be  doubted. 
This,  then  is  Thk  Editox  &  Pubushesi's  suggestion: 
Agencies,  newspaper  publishers,  publishers  of 
periodicals  and  national  advertisers  being  the  parties 
in  interest,  let  the  representative  organization  of 
each  of  these  divisions  appoint  three  or  five  of  its 
members  to  meet  in  one  continued  committee  to  dis- 
cuss every  phase  of  the  question  and  devise  a 
method  of  procedure  for  its  determination.  This 
could  be  a  simple  and  effective  way  of  settling  the 
entire  question. 
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THE  WORLD  IS  POORER  TODAY 

THREE  men,  each  distinguished  in  his  own  f.tli 
of  endeavor,  passed  into  the  great  beyond  dur 
ing  the  week  just  ended.  All  of  them  were,  or 
had  been,  allied  with  journalism  and  contributed 
materially  to  its  upbuilding.  One  devoted  the  latter 
years  of  his  life  to  the  nation's  service,  one  was  the 
active  head  of  the  world's  greatest  printing  prcv 
manufacturing  concern  and  the  third  was  a  well- 
known  metropolitan  newspaper  executive. 

Judged  by  any  standard,  Franklin  K.  Lane  wa- 
one  of  the  foremost  men  of  the  •present  generation 
of  Americans.  Possessing  an  enjoyable  and  com- 
manding personality,  broad  culture,  a  keen  mind-and 
firm  belief  in  our  country  and  its  institutions,  he 
was  a  constructive  leader  in  whatever  cause  he  es- 
poused or  public  service  in  which  he  engaged  His 
vision  was  clear,  and  only  the  highest  ideas  of 
citizenship  or  government  appealed  to  him.  His 
patriotism  and  desire  to  serve  the  nation  was  un- 
selfish and  when  he  retired  from  the  Cabinet  be 
left  the  office  a  poor  man.  Many  legitimate  oppor- 
tunities for  amassing  wealth  came  to  him  while  en- 
gaged in  the  affairs  of  state,  but  he  rejected  them 
all.  It  was  not  until  he  resumed  his  business  career 
that  he  made  the  slightest  attempt  to  retrieve  the 
modest  fortune  he  had  spent  in  maintaining  his  posi- 
tion as  a  government  executive.  There  are  alto- 
gether too  few  Franklin  K.  Lanes  in  private  life  or 
in  public  service,  and  his  passing  is  a  distinct  loss 
to  the  nation. 

George  Harms  Larke.  advertising  manager  and 
assistant  busines  manager  of  the  New  York 
World,  whose  sudden  death  on  Sunday  was  a  se- 
vere shock  to  his  friends  and  associates,  owed 
his  rise  in  tile  daily  newspaper  field  to  his  fine 
sense  of  integrity,  his  ability  to  inspire  confidence, 
his  broad  grasp  of  the  publisher's  problems  and  his 
indomitable  spirit,  He  was  a  quiet,  gentle  man — 
one  who  preferred"  to  keep  out  of  the  limelight  and 
who  rarely  spoke  in  public.  Those  who  had  his 
confidence  and  enjoyed  his  friendship  knew  and  ap- 
preciated those  sterling  qualities  of  character  which 
he  possessed  and  that  bound  him  to  them. 

Mr.  Larke  was  one  of  the  comparatively  few  men 
who,  having  achieved  a  measure  of  success  as  a 
newspaper  editor,  devote  the  remainder  of  their 
career  to  the  business  end  of  journalism.  His  earlier 
experiences  were  heartbreaking  as  the  newspapers 
with  which  he  was  then  connected  were  involved  in 
labor  and  other  troubles  of  the  most  serious  char- 
acter. As  business  manager  of  the  Evening;  Mail 
when  it  was  under  fire  during  the  War,  he  won 
the  admiration  of  New  York  publishers  by  the 
manner  in  which  he  conducted  its  affairs.  His 
career  on  the  World  showed  that  he  was  entitled  to 
be  regarded  as  one  of  the  most  capable  men  in  the 
newspaper  business  of  our  day. 

In  every  industry  there  is  usually  one  man  who 
stands  head  and  shoulders  above  his  fellows  be- 
cause of  his  superior  mastery  of  the  business  in 
which  he  is  engaged.  Such  a  man  was  Oscar  Rocsen, 
vice-president  and  general  manager  of  R.  Hoe  &  Co., 


Starting  as  an  apprentice,  .he  worked  his  way  up 
until  at  the  end  he  became  the  active  head  of  the 
greatest  printing  machinery  manufacturing  company 
in  the  world.  He  knew  every  detail  connected  with 
the  industry  and  could  do  the  work  of  any  employee 
in  the  Hoc  establishment.  Although  conservative  in 
his  ideas  he  was  quick  to  adopt  mechanical  : 
ments  that  would,  increase  printing  press 

Because  of  his  intimate  expert  knowledge  of  the 
business  Mr.  Roescn  was  called  upon  for  advice 
whenever  and  wherever  new  printing  presses  were  to 
be  installed.  In  his  death  the  newspaper  world  sus- 
tains a  serious  loss,  for  it  was  his  genius  and  his 


.  of  publishing  problems  that  mad 
sible  the  present  efficiency  in  printing  plants. 


THE  Pittsburgh  Chronicle-Telegraph  prints  daily 
*  a  column  of  editorials  from  New  York  news- 
papers,  each  appearing  under  the  reproduced  name- 
plate  of  the  paper  quoted.  This  treatment  » 
effective  as  it  makes  it  easy  for  a  reader  to  find  the 
editorial  from  his  favorite  metropolitan  newspaper 
The  idea  is  good  as  it  gives  the  readers  of  the 
Chronicle-Telegraph  a  diversified  view  with  respect 
to  public 
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PERSONAL 


JMlGAR  D.  SHAW,  of  the  general 
management  of  the  Hearst  publica- 
tion*, and  Miss  Gertrude  Stevenson, 
well  known  as  a  writer  of  special  arti- 
cles for  Boston  and  Washington  news- 
papers, were  married  in  New  York  last 
week.  The  couple  were  attended  by 
Mr.  and  Mm.  Walton  Atwater  Green, 
of  New  York.  Mr,  Green  was  formerly 
associated  with  Mr.  Shaw  on  the  Bos- 
ton Journal. 

E-  H.  Harris,  publisher  of  the  Rich- 
mond find.)  Palladium,  spent  this  week 
in  New  York. 

Cyrenus  Cole,  editor  of  the  Cedar 
Rapid)  (la.)  Republican  and  Times,  is 
likely  to  be  a  candidate  for  congress  in 
the  fifth  Iowa  district.  He  will  run  on 
the  Republican  ticket  in  the  primaries. 

I.  H.  .Masters,  well  known  Utah 
newspojier  man,  has  bought  the  Twin 
FaMl  (Idaho)  Daily  Times.  He  will 
continue  the  paper  on  an  independent 

hasi*. 

A,  G.  Rntlcrtge,  of  Minneapolis,  sec- 
retary of  Die  Northern  Minnesota  Edi- 
torial Association,  has  been  appointed 
assistant  state  commissioner  of  immi- 
grat  ii  m. 

Warren  Scripps  Booth,  assistant  busi- 
ness manager  of  the  Detroit  News, 
and  Miss  Alice  Newcomb  were  married 
at  the  country  hnmr  of  the  bride,  in 
the  Btoomficld  Hills,  north  of  Detroit. 
May  14.  Mr.  Booth  is  a  «on  of  George 
G  Booth,  president  of  the  Detroit 
News,  and  grandson  of  cite  late  James 
l-'dmund  Scripps.  founder  of  the  paper. 
He  is  a  graduate  of  Yale  University, 
and  was  a  captain  of  artillery  overseas. 

Arthur  H.  Boyd,  principal  owner  of 
the  New  Brunswick  (N.  J.)  Daily  Home 
News  and  Sunday  Times  will  sail  for 
England  on  the  Aquitama  May  24.  with 
Mrs.  Boyd,  to  he  al>sent  several  months. 
Mr.  Boyd  while  abroad  will  place  a 
newsprint  contract  for  his  own,  and 
several  other  newspapers  whose  pub- 
lishers believe  that  money  can  be  saved 
hy  buying  foreign  newsprint  at  present 
market  prices. 

Sir  Campbell  Stuart.  K.B.E,  manag- 
ing director  of  the  London  TimrS,  and 
his  mother,  Mrs.  Ernest  Stuart,  arrived 
in  Muntreal  from  England  last  week. 
Sir  Campbell's  business  interests  will 
probably  keep  him  on  this  side  for  sev- 
eral weeks.  Before  his  return  home 
he  uill  visit  Washington,  and  later 
Newfoundland,  to  inspect  the  North- 
clifTc  pulp  and  paper  mills  there. 

J.  Charles  O'llnen.  art  director  of  the 
Joseph  Richards  Company.  Inc.,  New 
York,  who  sailed  recently  with  Mrs. 
O'Brien  for  a  four-months'  trip  to 
Southwestern  Europe,  was  the  honor 
guest  at  a  farewell  luncheon  given  by 
his  associates  in  the  agency,  prior  to 
his  departure. 

Cornelius  Vanrlerhilt,  Jr..  of  the  New 
York  Times,  and  Mrs.  Vanderbilt  left 
New  York  yesterday  on  an  automobile 
trip  to  the  Pacific  Coast.  Stops  of  sev- 
eral days  wilt  be  made  at  Chicago, 
Spokane  and  Seattle.  Vancouver  Isl- 
and is  their  final  destination.  Mr. 
Vanderbilt  will  he  attached  to  the 
Times  bureau  in  Washington  next 
winter. 


IN  THE  EDITORIAL  ROOMS 

IftSS  WINIFRED  R  GUTHRIE,  of 
the  Chicago  Evening  Post  staff, 
has  joined  the  Chicago  staff  of  the 
Newspaper  Enterprise  Association.  She 
will  assume  mail)  of  the  duties  of  Bur- 


ton Ro^cor.  who  recently  left  the 
N.  E.  A.  to  become  editor  of  McCalt's 
Magaiinc. 

George  Schreiver,  formerly  of  the 
Chicago  City  News  Bureau,  has  joined 
the  local  staff  of  the  Chicago  Evening 
Post  and  will  cover  the  Federal  Build- 
ing. 

Clarcitce  H.  Wilson,  city  editor  of 
the  Port  Chester  <N.  Y.)  Daily  Item, 
and  his  wife  are  enjoying  a  vacation  at 
Saratoga,  N.  Y. 

William  A.  Linnane,  city  hall  rrpartei 
for  thr  Hartford  (Conn,)  Times,  has 
been  reappointed  a  member  of  the  city 
plan  Commission.  Mr.  Linnane  has 
served  two  years,  being  appointed  to  611 
the  vacancy  caused  by  the  death  of 
William  A.  Graham,  formerly  of  the 
Courant. 

Harry  Spang,  former  Buffalo  photog- 
rapher, has  just  started  a  four  months' 
tour  which  will  be  spent  in  taking  mo- 
tion pictures  for  an  industrial  film  for  a 
Buffalo  corporation. 

W.  W,  Truax.  city  editor  of  the  Dal- 
las (  Tex.)  Journal,  the  afternoon  pub- 
lication of  A.  H.  Belo  &  Co.,  and  Miss 
Frances  Adelle  Klebcr  were  married  in 
Dallas  recently. 

Cyril  C.  Oiflon,  of  Des  Moines,  la-, 
associate  editor  of  the  Iowa  Homestead, 
and  Miss  Lucile  Reaver  of  Eldnra  were 
married  at  the  home  of  the  bride's  pa- 
rents recently. 

P.  D.  Swirk,  connected  with  Iowa 
newspapers  since  1869,  will  leave  Iowa 
in  thr  near  future  for  California.  He 
published  the  Northwood  Weekly  for  a 
number  of  years,  and  was  later  con- 
nected with  the  Des  Moines  Register 
and  other  dailies  in  the  State. 

E.  M.  Richter.  of  St.  Paul,  who  for 
years  covered  the  capitol  for  the  Asso- 
ciated Press,  and  was  afterward  in 
charge  of  the  publicity  work  of  the 
Minnesota  State  Highway  Commission, 
has  l>eni  named  secretary  to  Highway 
Commissioner  Babcock. 

Charles  F.  Ogden,  a  veteran  newspa- 
per man  of  Rochester,  has  been  appointed 
canal  publicity  agent  in  the  State  public 
works  department  by  State  Superinten- 
dent Cadle.  Mr.  Ogden  is  a  former 
city  editor  of  the  Rochester  Times- 
Union  and  has  since  been  member  of 
avsrmhly,  secretary  to  the  mayor  of 
Rochester  and  assessor. 

V.  C  Scoville.  who  has  been  with  the 
Associated  Press  at  Panama,  has  been 
transferred  to  Havana,  Cuba,  as  cor- 
respondent. He  succeeds  W.  R.  Down- 
ing, who  has  been  in  turn  transferred 
tu  the  San  Francisco  office. 

Miss  Miriam  Tcichner.  who  is  writ- 
ing a  series  of  articles  on  conditions  jn 
Germany  for  the  Detroit  News'  turned 
an  accident  into  a  story  on  her  ocean 
trip.  She  broke  an  arm  on  shipboard 
but  used  the  other  arm  to  tell  her  read- 
ers aliout  conditions  in  Hamburg  hos- 
ritaK 

E.  G.  Fttihamnn.  formerly  of  the  San 
Francisco  Examiner,  has  joined  the 
Bulletin's  sports  department. 

Josephine  Streatfeild  is  writing  thr 
art  notr«  mi  the  New  York  Galleries  for 
the  Detroit  News  in  the  place  of  Edith 
Powell  during  the  latter's  absence  from 
the  city  because  of  family  illness, 

Fred  E.  Jancttc.  for  many  years  a 
writer  and  executive  on  the  staff  nf  the 
Detroit  News,  has  been  appointed  Slate 
Commissioner  of  Pardons  and  Paroles 
hy  Governor  Alex  Grocsbeck.  The 
office  Is  a  newly  created  one.  succeed- 
ing the  old  pardon  board,  and  pays  the 
occupant  $5,000  a  year. 

Miss  Amanda  Otto,  editorial  secre- 
tary of  :hr   Cortland  Orcgonian,  and 


FOLKS  WORTH  KNOWING 


IRV1N  F.  PASCHALL.  advertising 
manager  of  the  Farm  Journal,  Phila- 
delphia, was  elected  president  of  the 
Poor  Richard 
Club,  at  its  an- 
nual election 
held  last  Mon- 
day. It  was  a 
lively  election, 
but  not  quite  so 
exciting  as  had 
been  expected. 
Of  the  two  can- 
didates that  had 
been  named  lo 
oppose  Mr.  Pas- 
chall,  one,  John 
H.  Cross,  head 
of  the  J.  H. 
Agency,  withdrew 
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Cross  Advertising 

his  name  a  day  or  two  before  the  elec- 
tion, leaving  only  Barlley  J.  Doyle, 
president  of  the  Keystone  Publishing 
Company,  as  a  rival  candidate. 

Mr.  Paschall  is  chairman  of  the  pro- 
gram committee  of  the  1921  Convention 
of  the  Associated  Advertising  Clubs  of 
the  World. 

Other  new  officers  of  the  Poor  Rich- 
ard Club  selected  at  Monday's  election 
are:  First  vice-president,  Philip  C. 
Staples,  vice-president  of  the  Bell  Tele- 
phone Company  of  Pennsylvania:  sec- 
ond vice-presidents,  Karl  Rlnomingdalc, 
retiring  president,  and  member  of  the 
advertising  agency  of  Bloomingdalr  & 
Weiler;  Cyrus  H.  K.  Curtis,  president 
of  the  Curtis  Publishing  Company  and 
the  Public  Ledger  Company;  Rowc 
Stewart,  general  manager  nf  the  Phila- 
delphia Record  and  president  of  the 
Associated  Advertising  Clubs  of  the 
World;  Charles  A.  Stinsnn.  president  of 
Gatchel  &  Manning;  treasurer,  J.  M. 
Fngelsanger ;  secretary.  William  H. 
Martin,  of  the  Holmes  Press;  directors, 
E.  S.  Edmondsnn,  advertising  manager 
of  the  North  American;  Jack  A.  Lutz. 
advertising  manager  of  the  W,  B. 
Saunders  Company,  medical  publishers ; 
and  John  H.  Sinberg. 


W,  K  Marion,  formerly  assistant  city 
editor  of  the  same  paper  and  now  sec- 
retary nf  the  Portland  Civil  Service 
Commission  announced  their  marriage 
last  week.  Miss  Otto  has  been  with  the 
Orcgonian  more  than  15  years. 


Herbert  R.  Toombs  has  joined  the 
staff  of  the  Worcester  (Mass.)  Tele- 
gram as  Clark  University  correspondent. 

Harry  Norbery  is  now  staff  photog- 
rapher of  the  Worcester  (Mass.)  Tele- 
gram. •  

THE  BUSINESS  OFFICE 

I>  J.  REYNOLDS  lias  been  appointed 
to  the  management  of  the  Capper 
Publications'  Chicago  office,  succeeding 
J.  C.  Fceley,  who  becomes  advertising 
counsellor  to  the  Chicago  office  and  spe- 
cial Western  representative  on  certain 
agricultural  accounts. 

C.  A.  Abraham,  who  has  been  adver- 
tising manager  of  the  Vancouver 
(B.  C.)  World  for  sevrral  years,  is 
now  acting  as  business  manager  for  the 
new  publisher  of  the  pa)>er.  Charles 
Campbell. 

Harry  Watts,  advertising  manager  of 
the  Des  Moines  Register  and  Tribune, 
and  Chester  Coggswell,  of  the  Cnulidge 
Advertising  Agency  are  candidates  for 
the  presidency  of  the  Advertising  Club 
of  Des  Moines.  The  annual  election  is 
to  be  held  May  24. 

Raymond  Rissell,  business  manager 
of  the  Buffalo  Commercial,  was  offered 
but  declined  reappointment  as  member 
uf  the  Buffalo  Board  of  Education. 
Mr  Bisscll  is  Buffalo's  postmaster  un- 
der temporary  appointment. 

William  F.  Oakley,  for  nearly  nine 
years  with  the  New  York  American, 
part  of  that  time  as  manager  of  for- 
eign advertising,  has  joined  trje  New 
York  office  of  the  Gravure  Service  Cor- 
poration, foreign  advertising  represen- 
tative of  newspaper  rotogravure  sec- 
tions. 

J.  W.  O'Connell.  former  business 
manager  of  the  old  Hartford  Post  and 
more  recently  a  special  collector  for 
ihe  U.  S.  Internal  Revenue  Depart- 
ment, has  been  appointed  assistant  to 
thr  publisher  of  the  Jameitown  (N.  Y.) 
Morning  Post.  Before  going  to  Hart- 
ford. Mr.  O'Connell  was  auditor  in  the 
business  departments  of  the  Bridgeport 
Post.  Telegram  and  Sunday  Post. 

R.  B.  Chandler  has  been  appointed 
business  manager  of  the  Birmingham 
Post. 

George  E.  Piper  has  resigned  as  agri- 
cultural and  rural  marketing  adviser 
with  the  Ferry-Hanly  Agency,  Chicago, 
and  has  joined  the  Capper  Farm  Press 
organization. 


Tke  following  papers  Wave  signed  con- 
tracts for  tke  Haskin  Service  for  one 
year: 

The  New  OrU  ■ns  Times- Picayune 

The  Stilt  Lnlte  Tribune 

The  Topelta  State  Journal 

cTh«  Knoxville  Sentinel 

'The  AllentotiJn  Evening  Item 

The  Warren  (Ohio)  Chronicle 

The  Lorain  (Ohio)  Times-Herald 

'The  Alliance  (Ohio)  Review  &  Leader 
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George  E.  Serosal  advertising  man- 
ager of  lite  Toronto  Mail  and  Empire, 
has  just  been  elected  president  of  the 
National  Club.  Toronto. 

D.  J.  Mahoney  has  been  appointed  gen- 
eral manager  of  the  Dayton  (Ohio) 
Nrws  and  Orville  Harrington  manager 
of  foreign  advertising  for  the  Dayton 
News  and  Springfield  News  under 
change?  recently  made  by  James  M. 
Cox.  o«ner  of  both  papers. 


WITH    THE    AD  FOLKS 

JL|  A  H0LL1NGSHF.AD,  advertis- 
*  ing  manager  of  the  Saxon  Motor 
Car  Corporation,  has  returned  after  a 
three  months'  trip  to  the  autumobile 
shows. 

A.  W.  Bull,  won  the  $50  prize  offered 
by  J.  H.  Nortridge.  president  of  the 
North  Ridge  Brush  Company.  Freeport, 
III.  The  contest  was  for  the  best  written 
plan  to  bring  the  company's  summer 
vacation  offer  before  students. 

Charles  \V.  Collier  has  resigned  as  as- 
sistant business  manager  of  Lumber  to 
liecome  executive  secretary  of  the  Ad- 
vertising Club  of  St.  Louis,  succeeding 
Fuqua  Turner,  who  has  become  execu- 
tive secretary  of  the  St.  Louis  Missouri 
Centennial  Association. 

Miss  E1sa  Queller.  advertising  man- 
ager of  the  American  Trust  Company 
and  a  student  of  the  class  in  advertising 
at  Washington  University,  won  the  first 
prize  of  $25  in  a  life  insurance  advertis- 


NOTLS     OF    THE  AGENCIES 

WILLARD  FAIRCH1LD  has  joined 
Hoyt's  Service,  Inc.  New  York,  as 
art  director.  He  was  previously  con- 
nected with  the  Amsden  Studios,  Cleve- 
land, as  supervisor  of  production  and 
layouts.  Previous  to  this,  Mr.  Fairchild 
was  art  director  of  Fuller  *  Smith.  He 
did  free  lance  work  in  New  York  for 
a  number  of  years. 

The  Lindsay  Association  of  Artists 
has  been  incorporated  in  New  York. 
The  officers  are  F.  E.  Lindsay,  president 
and  T.  J.  Peters,  vice-president 

McCutcheon-Gerson  Service.  Chicago, 
is  enlarging  its  quarters  tiy  taking  addi- 
tional space  next  to  their  present  offices 
on  the  10th  floor  of  the  Garriek  Theater 


The  Associates  Agency  was  recently 
incorporated  in  New  York  with  C.  P. 
Hayrs  a*  president.  H.  Sutcliffe  as  vice- 
president  and  A  F.  Keilly  as  sccrctary- 
treasurer.  Don  Hayward.  assistant  art 
director  of  the  Daily  News,  has  also 
purchased  an  interest  in  the  agency  and 
will  direct  the  art  department  Offices 
are  in  the  Gotham  Bank  Building. 

Sidney  B  F-gan,  formerly  of  the  Egan 
Company.  Chicago,  is  now  a  member 
of  the  Chicago  st  iff  of  the  Potts  Torn- 
bull  Advertising  Agency. 

Stanley  Nownk  ha*  taken  over  the 
management  of  the  mechanical  produc- 
tion of  Hoyt's  Service,  Inc.,  New  York. 
Mr.  N'owak  w  is  formerly  president  and 
general  manager  of  the  Gomay  Adver- 
tising Agency  and  prior  to  that  was 
general  manager  of  fhe  Irving  Press. 

Irving  F-  Morris,  head  of  the  plan 
department  in  the  San  Francisco  office 
of  the  Izrartl  Company  became  manager 
of  that  office  on  May  1  succeeding  L.  A. 
Pierce.  Mr.  Morris  was  formerly  with 
the  copy  department  of  the  Irrard  Com- 
pany's Seattle  office. 

A.  L.  Rice,  who  was  recently  trans- 
ferred from  the  New  York  office  to  the 
Boston  office  of  Hoyt's  Service,  Inc., 
h.«s  hull  made  manager.  Mr.  Rice  has 
been  as<.-r?itcd  with  Hoyt's  Service 
since  1912.  in  the  production  department. 


A  bill  in  equity  against  Fred  J.  Bur- 
rell.  former  State  treasurer,  and  Frank 
O.  Howlett  of  Winchester,  has  been 
filed  by  Warren  L.  Newcomb  of  Fiteh- 
l>urg.  in  which  he  asks  the  court  to  ap- 
point a  receiver  to  terminate  the  part- 
nership and  to  refund  to  him  his  share 
in  the  business  of  Howlett  &  Newcomb, 
Boston  Advertising  agents  at  18  Tre- 
nvont  street. 

George  I*.  Farrah  has  become  asso- 
ciated with  Frank  Kiernan  4-  Co,  adver- 
tising agency,  New  York.  He  will  de- 
vote his  time  to  developing  general  ac- 
counts. He  has  been  connected  with  the 
New  York  Times  and  for  the  last  year 
advertising  manager  of  a  technical 
magazine  in  the  marine  field. 

George  II.  Daugherty  has  left  Critch- 
field  &  Co.,  to  become  a  vice-president 
of  Johnson.  Read  &  Co  ,  Chicago.  Mr. 
Daugherty  was  five  years  with  Lord  * 
Thomas,  and  eight  years  with  Critclt- 
field  &  Co.,  as  head  of  the  ropy  depart- 
ment. Prior  to  entering  the  advertising 
business.  Mr.  Daugherty  was  in  news- 
paper work  as  reporter,  correspondent 
and  editor.  His  last  connection  was  as 
news  editor  of  the  Indianapolis  News. 

William  T.  Muttally.  Inc..  New  York 
advertising  agency,  has  enlarged  his 
offices  of  198  Broadway,  by  moving 
from  the  ninth  to  the  tenth  floor,  there- 
by doubling  their  space 

Miss  Elizabeth  Decry,  for  the  last  ten 
years  in  charge  of  the  contract  and  for- 
warding department  of  the  J  Waltci 
Thompson  Company,  and  more  recently 
with  John  M.  Branham  Company,  has 
joined  the  forces  of  the  James  Adver- 
tising Agency,  Inc.,  New  York,  in 
charge  of  the  contract  and  forwarding 
department 

The  New  York  Council  of  the  Amer- 
ican Association  of  Advertising  Agen- 
cies held  its  monthly  luncheon.  May  20 
at  the  Hotel  McAlpin.  Dwight  W. 
Morrow,  vice-president  of  J.  P.  Mor- 
gan &  Co.  who  has  recently  returned 
from  a  protracted  visit  abroad,  where 
he  studied  financial  conditions  in  Eng- 
land. France  and  Germany,  gave  an  in- 
teresting talk. 

W.  L.  Agnew  has  joined  Critchfield 
&  Co..  Chicago  advertising  agency,  as 
copy  director.  His  early  experience 
was  gained  as  advertising  manager  of 
the  Northern  Pacific  where  he  coined 
the  well  known  slogan  "See  America 
First."  He  has  also  been  with  Lord  * 
Thomas.  Hudson  Motor  Car  Company 
and  more  recently  with  Henri.  Hurst 
&  McDonald.  William  E.  Prickett  has 
joined  the  same  agency  as  art  director, 
coming  from  the  H.  Walton  Heegstra 
Company. 

Employes  of  N.  W.  Ayer  &  Son  will 
give  a  musical  advertising  fantasy  in  the 


Philadelphia  Academy  of  Music  May 
23.  The  Ayer  employes  have  a  dramatic 
organization  called  "The  Frolickers," 
and  one  of  the  principal  characters  in 
the  show  is  to  be  the  executive  of  a 
twentieth  century  advertising  house  who 
wonders  what  he  could  have  done  had 
he  lived  centuries  ago  and  possessed  his 
present-day  knowledge  of  advertising. 
"Let  s  Go"  is  the  name  of  the  fantasy 
by  members  of  "The 
Most  of  the  music  was 
composed  by  Howard  H.  Hoyt  of  Chi- 
cago, a  former  representative  of  N.  YV. 
Ayer  &  Son.  and  many  of  the  scenic 
effects  have  been 
by  advertising  artists.  The 
music  will  be  furnished  by  twenty-one 
memhers  of  the  Philadelphia  Orchestra. 

S.  W.  Meek,  secretary  of  Hoyt's  Ser- 
vice. Inc..  has  been  transferred  from  the 
New  York  to  the  Boston  office.  When 
at  the  New  York  office,  Mr.  Meek  was 
assistant  to  the  president 

The  Boston  advertising  agency  con- 
ducted by  Samuel  M.  Rachlin.  for  the 
past  four  years,  has  been  taken  over  by 
the  Rachlin  Advertising,  Inc.  Mr. 
Rachlin  will  be  president  and  general 
manager  of  the  new  company,  which 
was  incorporated  in  Massachusetts. 

George  S.  Botsford  has  become  dis- 
tribution manager  for  the  advertising 
agency  of  Botsford,  Constantine  &  Ty- 
Irr.  with  headquarters  at  Portland. 

S.  W.  Frankel.  of  Boswell  &  Frankel, 
New  York,  is  leaving  for  Europe  to- 
day. Mr.  Frankel  also  is  one  of  the 
owners  of  the  American  Art  News  and 
a  part  of  his  work  abroad  will  be  in  the 
interest  of  that  publication. 

Mrs.  Clara  C.  Squires,  formerly  copy 
and  sales-letter  writer  and  director  of 
of  the  Woman's  Insti- 


tute, has  become  copywriter  and  mrr- 

Advertising  Service,  Scranton.  Pa. 

Robert  H.  Zerfing,  of  the  N.  V. 
Ayer  ti  Son  Advertising  Agency,  will 
speak  on  "Advertising  and  Copy"  »: 
the  meeting  of  the  Albany  Advertises 
Club.  May  23. 

Frank  E.  Fehlman,  vice-president  of 
Churchill-Hall,  Inc..  and  the  new  presi- 
dent of  the  Advertising  Club  of  Ne» 
York,  has  resigned  from  that  agency,  to 
become  vice-president  and  general  man- 
ager of  J.  T.  II.  Mitchell.  Inc..  New 
York 
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S.  C.  Stevens.  George  W.  Gibbs  an: 
John  H.  Baumann,  all  of  New  York, 
will  form  the  Stevens,  Gibbs  &  Bau- 
mann Company,  Inc.,  special  newspaper 
representatives,  opening  offices  June  1  at 
47  West  35th  street,  and  also  maintain- 
ing a  Chicago  office.  Mr.  Stevens  «n 
for  many  years  a  newspaper  representa- 
tive in  New  York  and  Mr.  Gibbs  hai 
lis-en  on  the  advertising  staff  of  the 
New  York  Tribune.  Mr.  Baumann  hn 
for  the  past  sixteen  years  been  con- 
nected with  the  Frank  Presbrey  Com- 
pany in  various  capacities,  and  is  now 
assistant  secretary  of  that  company. 


Gallwn  a  Ho*  Officer 

A.  J.  Gallicn,  who  has  been  thin; 
years  in  the  service  of  R.  Hoe  tt  C< -.. 
printing  press  manufacturers,  was  elec- 
ted second  vice-president  of  that  com- 
pany at  a  meeting  of  the  board  ti 
directors  May  12.  Mr.  Gallien  began 
his  business  career  with  the  Hoe  Com- 
laity  and  has  a  wide  acquaintance 
among  newspaper  publishers  of  the 
United  Slates. 


The 

New  York  Globe 

America'*  Oldest  Eetabliehed 
Daily  Newtpaper— Founded  1793 

A  Newsoaper  of  Great  Virility  and 
Strong  Individuality 

An  Absolutely  Fearless, 
Independent  Newspaper 


170,000  a  DAY 


MEMBER  A.  B.  C. 


LORENZEN  &  THOMPSON,  Inc. 

Special  Repreaentatioe* 
Chicago-People'.  Gas  Bids*.    NewYork-19  W.  44th  St. 


Digitized  by  Google 


Editor    &    Publisher   for    May   21,  1921 


ADVERTISERS^ 

>NLY   SHflin  r> 

(Contw«td  fr 

am  pagt  5) 

to  talcr  the  necessary  steps  tu  obtain 
tOCti  action. 

Although  the  meeting  was  held  be- 
hind tightly  closed  doors,  vigilantly 
Xtiarded  against  non-members  and  the 
press,  there  was  no  doubt  about  the 
temper  of  the  members,  outside  the 
convention  room,  over  the  subject  of 
a^i-ncy  relations  and  about  their 
emphatic  belief  that  the  advertising 
agency  must  represent  the  advertiser 
exclusively  and  in  his  dealings  with  a 
media  obtain  the  lowest  possible  rate 
for  the  advertiser,  regardless  of  the 
effect  on  his  commissions. 

One  whole  afternoon's  session— on 
Friday — was  devoted  to  agency  mat- 
ter* and  it  was  here  that  the  ajjency 
relations  committee  report  was  ap- 
proved and  the  association  placed 
itself  on  record  for  service  fee  pay- 
ment for  the  advertising  agent  by  the 
advertiser.  The  agency  relations  com- 
mittee was  instructed  at  the  same  time 
to  prepare  a  statement  clearly  giving 
the  A.  K.  A.'s  views  on  agency  service, 
to  be  distributed  at  the  earliest  pos- 
sible moment  to  every  publisher,  ad- 
vertising agent  and  every  other  factor 
interested,  so  that  there  need  be  no 
misunderstanding  thereafter  on  what 
the  A.  N  A,  stands  for,  It  is  expected 
that  this  statement  will  be  ready  to  be 
sent  out  next  week. 

While  Edito*  &  Pcai.i>Hkjt  has  not 
been  intonned  as  to  the  details  of  the 
forthcoming  statement,  its  spirit,  as 
stated  above,  clearly  means  that  the 
A.  N.  A.  has  decided  the  time  has  ar- 
rived for  a  complete  revolution  in  ad- 
vertising agency  relations. 

It  means  that  the  A.  NT.  A.  considers 
it  impossible  for  an  advertising  agent 
to  serve  two  masters — the  publisher 
and  the  advertiser — any  longer. 

If  A.  X.  A.  members  carry  out  the 
desires  of  the  convention,  the  adver- 
tising agent  who  does  business  with 
them  hereafter  will  act  as  the  repre- 
sentative of  the  advertiser  only  and 
abolish  entirety  the  practice  of  col- 
lecting a  commission  from  the  pub- 
lisher on  the  ground  that  he  is  the 
latter's  agent  also  and  in  addition 
charging  the  advertiser  on  the  other 
end  for  services  rendered. 

For  years  this  matter  of  agency  re- 
lations has  been  talked  abuut  without 
effecting  any  genera.1  change,  although 
some  large  national  advertisers  have 
gone  on  the  service  fee  basis  and  sev- 
eral of  the  bigger  agencies  of  the 
country  have  so  changed  their  meth- 


ods of  operation- -but  never  has  feel- 
ing on  the  part  of  the  natiunal  adver- 
tiser been  so  tense  as  now  nor  the  sit- 
uation seemed  so  near  the  breaking 
point. 

What  the  powerful  force  repre- 
sented in  the  A.  N.  A.  memhership  can 
do  to  have  its  way  in  changing  agency 
relations  to  suit  its  own  desires,  if  it 
enforces  fully  the  sense  of  its  conven- 
tion, is  easily  recognizable  when  it  is 
considered  that  its  300  members  are 
said  to  rontrol  SO  per  cent  of  the 
money  spent  yearly  in  national  adver- 
tising through  advertising  agencies 
A.  X.  A.  members  last  year  alone  spent 
over  $200,000,000  in  advertising.  The 
total  capitalization  of  membership  con- 
cerns is  approximately  $6,000,000,000. 

In  connection  with  the  acceptance 
of  the  report  the  A.  N.  A.  resolved  to 
cu-operate  with  all  factors  involved — 
the  advertising  agencies  and  the  pub- 
lishers—in  an  endeavor  to  bring  about 
a  clearer  understanding  of  agency  re- 
lations and  to  work  out  a  standard  of 
practice. 

In  talking  unofficially  with  the  rep- 
resentative of  EMTTJI  &  Pl'SLlSHEl 
A.  X.  A.  members  invariahly  brought 
up  the  agency  relations  subject. 

There  was  plenty  of  talk  around  the 
Traymore  Hotel  lobby  about  relations 
between  the  A.  X.  A.  and  the  Amer- 
ican Association  of  Advertising  Agen- 
cies being  considerably  strained — per- 
haps not  so  much  now  as  they  were  a 
month  ago.  when  an  open  break 
seemed  imminent,  but  was  smoothed 
over  for  the  time  being  at  least  by  the 
action  of  the  A.  A.  A.  A.  executive 
committee  at  its  meeting,  April  12  and 
13,  in  placing  the  "4  AV  on  record  to 
the  effect  that  so  long  as  differences 
in  newspaper  advertising  rates  on  local 
and  national  advertising  prevail,  "ad- 
vertising agencies  representing  na- 
tional advertisers  cannot  be  criticized 
for  endeavoring  to  purchase  space  at 
the  lowest  possible  rate." 

The  story  is  that  the  threatened  rup- 
ture between  the  two  bodies  was  due 
to  the  activities  of  certain  officials  and 
committees  of  the  A.  A.  A.  A.  which 
resulted  in  appeals  being  sent  out 
broadcast  early  in  April  by  the  Six- 
Point  League  of  Xew  York  and  the 
Chicago  Newspaper  Representatives' 
Association  urging  newspapers  to  deny 
national  advertisers  any  rate  lower 
than  card  net  rates  for  national  or  for- 
eign advertising  on  the  ground  that  to 
allow  national  advertisers  local  or 
lower  rates  on  copy  placed  through 
local  representatives  would  tend  to 
undermine  the  advertising  agency 
business  and  at  the  same  time  might 
injure  the  standing  of  offending  news- 
papers with  advertising  agencies.  The 


sending  out  of  these  appeals  was 
based  on  conferences  between  ac- 
credited committees  of  the  A.  A.  A.  A. 
and  the  special  representatives'  organi- 
zations and  was  plainly  so  stated. 

It  is  understood  that  the  Association 
of  National  Advertisers  immediately 
protested  to  the  A.  A.  A.  A.  that  such 
a  position  was  not  in  the  advertisers' 
interests — that  A.  N.  A.  members  con- 
sidered the  advertising  agent  to  be 
their  personal  representative  only  and 
therefore  was  expected  to  obtain  the 
lowest  possible  rate  for  them  on  space 
at  all  times.  It  demanded  an  imme- 
diate official  repudiation  of  what  had 
been  done  by  the  A.  A.  A.  A.  commit 
tees  and  officials  involved,  and  the 
matter  was  the  first  thing  that  came 
before  the  executive  board  meeting  at 
its  April  meeting,  being  acted  upon  in 
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accordance  with  the  A.  X-  A.'a  ulti- 
matum. 

Although  officially  considered  by  the 
A.  N.  A.  to  be  a  complete  repudiation 
of  the'  "4-A"  committees  and  officials 
complained  of.  the  subject  was  still 
tresh  in  the  minds  of  A.  X.  A.  mem- 
bers at  the  convention  and  was  cred- 
ited by  most  of  them  with  bringing  the 
service  fee  basis  of  agency  payment  to 
a  decision. 

Other  A.  X.  A.  members  emphatic- 
ally voiced  their  dissatisfaction  with 
the  A.  A.  A.  A.  executive  committee's 
resolution  calling  upon  newspapers  to 
"equable  and  standardize"  local  and 
national  rates,  They  contended  that 
neither  "equalizing"  nor  "standardiz- 
ing" was  a  recommendation  for  lower 
rates,  but  instead  would  result,  if  any 
changes  were  made,  in  the  local  rate 
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being  raised  to  meet  the  national  rate 
and  in  the  end  would  mean  no  saving 
Whatsoever  for  the  advertiser.  In 
ca'es  where  the  national  advertiser  is 
now  getting  the  benefit  of  local  rates 
through  co  operative  arrangement  with 
his  local  dealer  such  equalizing  of 
rate*,  it  was  pointed  out,  would  ac- 
tually increase  the  cost. 

The  general  view  seemed  to  be  that 
so  long  as  the  advertising  agent  de- 
rives a  commission  based  on  the  pub- 
lishers' advertising  rate  when  buying 
space,  he  cannot  serve  the  advertiser's 
best  interests  any  more  than  any  one 
else  can  serve  two  masters,  and  the 
only  way  out  of  the  unsatisfactory  sit- 
uation is  to  insist  on  the  agent  repre 
senting  the  advertiser  only. 

Acr.jvciKS  Lacking  in  Service ? 

One  prominent  member  of  the  A.  X. 
A.  told  EniTfUt  Ik  Pubiishmi  that,  as 
they  are  operating  today,  he  did  not 
consider  that  over  fifty  out  of  the  more 
than  1,100  agencies  in  the  United 
States  arc  rendering  efficient  service 
to  the  advertiser.  "The  result  has 
been."  he  said,  "that  many  national 
advertisers  have  taken  over  them- 
selves and  made  part  of  their  own 
efficient  advertising  departments  much 
of  the  work  that  was  formerly  done 
by  agencies.  Very  few  big  national 
advertisers  today  are  dependent  to  any 
great  extent  on  agency  service,  and  I 
honestly  believe  that  in  a  surprisingly 
short  time  many  more  advertisers  will 
eliminate  agency  service  altogether 
and  deal  direct  with  the  publisher.  It 
is  coming  to  that.   Just  watch." 

The  Atlantic  City  meeting  was  en- 
tirely different  from  any  former  con- 
ventions of  the  A.  N.  A.  in  that  no 
formal  papers  were  read  by  members 
and  there  were  only  three  non-member 

speakers. 

J.  YV.  Sanger,  trade  investigator  of  the 
Department  of  Commerce,  told  of  hb 
recent  visit  to  China  ami  Japan  and  of 
American  trade  opportunities  there. 

Dr.  Tehyi  llsich.  director  ofl  the  Chi- 
iii-e  Government  Bureau  of  Informa- 
tion in  New  York,  spoke  on  China's 
development  under  republican  govern- 
ment and  outlined  many  benefits  Ameri 
ca  can  derive  by  being  friendly  and 
helpful  to  China  during  the  critical  stage 
of  her  evolution. 

RlCtord  J.  Beamish  of  the  Philadel- 
phia Inquirer  spoke  on  "The  Future 
Newspaper  and  Advertising  Medium" 
saying  it  would  be  a  twicc-a-day  daily 
new*  film  carrying  news  and  pictures 
flashed  from  a]j  pans  of  the  world. 

Aside  from  these  three  diversions  the 
A  N.  A,  members  stuck  right  to  their 
■Batted  assignment  of  "fitting  advertis- 
ing into  marketing  plans  to  belter  ad- 
vantage.''   The  subject  was  treated  from 
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tion  of  the  rimes  an.l  be  did  not  believe 
the  plan  would  bold  good  under  normal 
conditions. 

J.  L  Clark,  vice-president  of  the  Na- 
tional Bank  of  Commerce,  New  York, 
•cid  it  was  necessary  for  business  men 
undertaking  an  advertising  campaign  inr 
the  purpose  of  creating  good  will  to 
make  organization  preparations  before 
starting  so  as  to  be  ready  to  handle  the 
results  properly  when  they  began  to 
come  in.  Too  many  advertisers  for 
good  will  wait  until  the  advertising  has 
begun  to  bring  in  responses  before  tak- 
ing steps  to  handle  them,  with  the  result 
that  much  of  the  Ixmelit  is  lost.  "Don't 
wait  for  the  space  to  create  the  demand, 
get  ready  ahead  uf  time,"  was  Mr, 
Clark's  advice. 

G.  Lynn  Sumner  of  the  International 
Correspondence  Schools,  Scranton,  Pa., 
reported  that  his  firm  had  found  it  much 
more  advantageous  to  handle  tile  distri- 
bution of  industrial  films  itself  than 
to  give  them  into  the  care  of  the  big 


all  angles  and  when  the  meeting  ad- 
journed President  Mont  Wright,  of  the 
John  B.  Stetson  Hal  Cumpany,  Phila- 
delphia, stated  to  Kotron  &  IVnusitr* 
that  ideas  and  suggestions  of  priceless 
value  had  been  obtained  through  the 
discussions. 

One  angl-  of  the  program  topic  that 
aroused  much  interest  and  discussion 
was  "Partnership  Advertising."  ably- 
handled  by  Austin  Kilham  of  Bird  & 
Son.  in  which  the  speaker  told  of  his 
experiences  with  local  newspaper  cam- 
paigns on  the  "50-50"  basis  with  dealers. 
He  S3id  he  found  the  method  very  suc- 
cessful, especially  during  the  last  few 
months,  in  selling  goods.  Closer  con- 
tact with  the  dealer  was  secured,  which 
resulted  in  his  pushing  the  sale  of  Bird 
goods  more  interestedly  than  dealers 
had  ever  done  before.  Mr.  Kilham  said 
the  plan  actually  enabled  his  firm  to 
effect  economies  in  marketing  its  goods. 
Piesentatioii  of  his  views  was  followed 
by  an  intensive  discussion  in  which  sev- 
eral valuable  points  were  brought  out. 
One  was  that  in  going  in  with  dealers 
in  partnership  campaigns  the  salesmen 
of  the  company  must  be  entirely  sold  on 
the  proposition  or  the  best  results  are 
not  obtainable. 

Raamrai  Has  Fau.fjj  Opt 
Another  was  that  publicity  along  such 
lines  does  not  succeed  properly  unless 
the  goods  are  nationally  known  and  the 
dealer  can  be  made  to  recognize  that  it 
is  to  his  interest  to  sell  them  in  pref- 
erence to  othcTs. 

The  matter  of  rates  entered  into  the 
discus-ion  and  reports  were  given  that 
in  some  cases  mrmhers  had  to  pay  the 
full  card  rate  on  national  advertising, 
others  obtained  local  rates  and  some 
slated  that  they  wcie  actually  getting 
a  lower  rate  than  even  local.  It  was 
a  case  of  bargain  for  the  best  rate 
obtainahlc. 

W.  B.  Stewart  of  the  Oliver  type- 
writer Company,  Chicago,  said  he  had 
obtained  better  results  from  direct  mail 
advertising  than  he  did  from  si»ace  ad- 
»  •fti»i«i«  during  :l ,  -I  f.  w  it  mlts. 
He  said  response  to  his  space  advertis- 
itg.  in  both  newspaper  and  magazines, 
had  fallen  off  so  much  and  that  he  re- 
sorted to  the  experiment  of  cutting  off 
space  advertising  altogether  and  trying 
out  direct  mail  methods.  To  his  sur- 
prise he  found  that  he  secured  more 
sales  and  at  less  cost  than  through 
"space."  However,  Mr.  Stewart  re- 
minded his  hearers  that  it  was  a  condi- 
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Secretary  John  Sullivan's  report 
showed  a  great  increase  in  the  demand 
for  data  ■•'  I  vici  b)  mem  rs  .-  1  the  A. 
N.  A.  The  nnmher  of  individual  inquir- 
ies handled  by  the  headquarters  office 
for  the  year  ending  November  30.  1920, 
was  29,478,  In  the  first  five  months  of 
this  year  they  amounted  to  16,493.  It 
is  estimated  that  the  total  for  the  year 
will  reach  •40.000. 

Mr.  Sullivan  reported  that  a  great  deal 
of  legislative  work  had  been  done  by  the 
A,  N.  A.  during  the  jast  year.  Stale 
bills  to  lax  advertising  were  successfully 
opposed  in  Massachusetts,  New  Y'ork 
State.  New  Jersey.  Pennsylvania,  Vir- 
ginia and  Tennessee.  One  passed  in 
Vermont,  having  been  rushed  through 
at  the  la<1  minute  without  the  knowledge 
of  the  A.  N.  A.   All  the  bills  pertained 


to  billboards,  hut  Mr.  Sullivan  pointed 
out  that  the  association  would  base 
taken  just  as  active  an  interest  in  oppos- 
ing any  affecting  newspapers,  magazines 
or  other  forms  of  media,  had  they  come 
up.  It  is  tbe  principle  of  taxing  ad- 
vertising expenditures  that  the  A.  N.  -V 
is  interested  ill  primarily  and  not  the 
class  of  media  affected. 

A  new  by  law  was  adopted  providing 
that  the  retiring  president  shall  serve 
as  a  member  of  the  board  of  directors 
for  one  year  after  relinquishing  the 
executive  chair  so  that  the  board  may 
have  the  benefit  of  his  experience. 

No  action  was  taken  to  till  the  places 
on  the  board  of  directors  left  vacant  b) 
the  retirement  of  William  A.  McDermid 
and  Don  Francisco.  The  executive 
board,  at  its  next  meeting,  will  make 
appointments. 

Summed  up  the  A.  N.  A.  meeting  left 
the  distinct  impression  that  the  adver- 
tising man  of  to<lay  has  become  definite- 
ly a  mark-ting  man.  He  has  stopped 
talking  about  tools  only  and  is  con- 
cerned in  what  the  tools  will  do.  He  is 
looking  beyond  the  technique  of  adver- 
tising into  the  markets  and  is  more  con- 
cerned in  sales  than  whether  a  cut 
should  be  at  the  top  or  the  bottitn  of 
a  piece  of  copy,  as  one  member  aptly 
expressed  it 

The  service  rendered  the  A.  N.  A.  at 
the  Traymorr  was  the  hest  it  ever  had 
at  a  convention,  and  officials  and  mem- 
bers were  profuse  in  their  compliments 
tn  John  C.  Benson  of  the  hotel  manage- 
ment, who  took  personal  charge  of  the 
arrangements.  Mr.  Benson,  by  the  way 
is  Senator  Walter  E.  Edge's  old  partner 
in  the  ownership  of  the  Atlantic  City- 
Press  and  Union.  When  Senator  Edge 
retired  on  going  to  Washington  Mr 
Benson  sold  out  his  interests,  too.  In 
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GEORGE    LARKE  DEAD 
IN  51ST  YEAR 


York  World  Executive  Had  Dis- 
i,n,u,.l.,J  Ca-eer  in  All  Branches 
of  Newspaper  Work  in  Middle 
WhI  and  Eastern  Cities 


George  Harriss  Larke,  advertising 
manager  and  assistant  business  manager 
of  the  New  Y..rk  World,  died  May  15. 
at  his  home  in  New  York,  after  a  three- 
day  illness  of  lobar  pneumonia.  He  had 
been  at  his  desk  the  previous  Thursday, 
when  he  mentioned  tn  his  associates  thai 
he  was  feeling  ill.  Hope  of  recovery 
was  held  nut  until  Sunday  morning, 
when  his  heart  action  failed.  Mr.  l.:irke 
was  in  his  fifty  rir:.t  year,  having 
Iktii  .,t  Maikcsan,  Wis..  July  17.  18/0 


IImuUSs  I.ASKE 


Mrs.  Larkc.  who  had  gone  *0  Indklll- 
apoHl  last  week  for  an  operation  on 
her  throat,  hurried  hack  to  New  York 
upon  hearing  uf  Mr.  Larke's  illness  and 
reaches!  their  home  an  hour  before  his 
death.  He  had  made  a  strong  fight  to 
live  until  she  arrived  and  was  conscious 
until  the  end 

Mr.  Larke  had  been  in  New  Yoik  over 
six  years,  following  experience  in  every 
line  of  newspaper  work  in  the  West. 
Early  in  life  he  entered  journalism  in 
the  Northwest,  in  Superior  and  l>uluth. 
serving  as  managing  editor  of  the  News- 
Tribune  in  the  latter  city.  After  further 
editorial  work  in  Columbus.  Ohio,  he 
bought  the  St.  Joseph  (Mo.)  Ganrttc 
and  in  that  city  he  married  Miss  Lillian 
Tootle  twelve  years  ago. 

On  selling  the  Gazette  he  became  pub- 
lisher of  the  Kansas  City   Post,  also 


having  charge  of  the  Post  in  Denver 
under  the  same  ownership.  His  next 
step  was  the  purrha.se  of  the  old  India- 
napolis Sun,  from  which  he  went  to  the 
lloyce  Publications  as  general  manager. 
Since  coming  to  New  York,  his  work 
lias  been  with  the  Evening  Mail  as  busi- 
ness manager  for  four  years  and  with 
the  World  for  the  past  three  years. 

During  the  latter  period  lie  has  been 
active  in  the  work  of  the  Publishers' 
Association  of  New  York  City  and  of 
the  American  Newspaper  Publishers  As- 
sociation, declining  re-election  as  treas- 
urer of  the  At  N.  P.  A.  at  the  recent 
meeting  in  New  Y'ork  He  has  taken 
an  active  part  in  the  negotiations  of 
new  labor  scales  for  the  New  York  Pub- 
lishers' Association. 

The  Morning  World  in  its  issue  of 
May  17.  eulogized  Mr.  Larke  editorially 
as  follows : 

"George  H.  Larke,  advertising  man- 
ager, and  assistant  business  manager  of 
the  World,  found  time  in  his  too  brief 
life  of  but  fifty  years  for  many  things. 
Distinguished  and  conspicuous  though  it 
was,  the  greatest  of  these  was  not  that 
untiring  labor  in  his  profession  which, 
guided  by  keen  intellect,  made  him  wide- 
ly known  as  a  master  of  the  business 
of  publication  in  all  its  branches.  Above 
that  proficiency  those  who  knew  him  best 
would  unhesitatingly  place  his  fine  integ- 
rity and  his  capacity  for  inspiring  trust 
and  confidence.  The  monument  of  Mr. 
Larke's  half -crntury,  i>  which  devoted 
toil  and  sympathetic  under  standing  of 
uthers  so  happily  blended,  is  the  memory 
of  a  kindliness  that  never  wearied  and 
a  character  that  always  commanded  re- 
spect." 

Funeral  services  were  held  at  his 
ome  Monday  afternoon,  Rev.  Dr.  Karl 
iriland.  of  St.  George's  Protestant  Epis- 
•pal  Church,  officiating  All  New  York 
newspapers  were  represented  at  the 
services  and  the  honorary  pall-bearcrs 
were  Mai  T.  E.  Thresher.  U.  S.  M.  C, 
brother-in-law  of  Mr.  Larke;  J.  P.  Mc- 
Kinney,  representative  of  the  out-of- 
town  newspapers:  Lincoln  B.  Palmer 
for  the  A.  N,  P.  A„  and  Howard  Davis 
"f  the  New  Y'ork  Tribune;  and  Anton 
L.  Tmnt.  Interment  was  at  Mrs. 
Larkc's  former  home,  St.  Joseph,  Mo., 
Thursday. 
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at  the  Hoe  offices.  He  is  survived  by 
his  wife,  a  daughter,  and  two  sons,  Os- 
car. Jr.,  in  the  sales  and  engineering 
departments  of  the  Hoc  Company,  and 

Robert 

In  knowledge  of  the  manufacture  of 
printing  presses  Mr.  Roesen  was  be- 
lieved to  have  had  few  equals,  and  at 
a  dinner  given  in  his  honor  in  Phila- 
delphia a  year  ago  the  assertion  was 
made  that  he  had  installed  more  presses 
than  any  other  man  in  the  world.  His 
knowledge  of  the  business  was  not  lim- 
ited to  the  mechanical  end.  for  after 
passing  through  the  various  grades  of 
employment  with  the  machines  he  en- 
tered the  selling  department  and  was 
salrs  manager  before  becoming  a  direc- 
tor and  vice  president. 

He  was  born  in  Manhattan  August 
13,  1857.  and  when  only  11  years  old 
went  to,  work  in  a  print  shop.  He  en- 
tered the  Hoe  plant  five  years  later,  anil 
during  his  long  career  aided  the  devel- 
opment of  tl-c  printing  press  to  its  pres- 
ent stage  of  perfection. 


FRANKLIN  K.  LANE 

Lata  Interior  Secretary  Always  Proud 
of  Newspaper  Experience 

Franklin  K.  Ijine.  who  died  suddenly 
this  week,  prefaced  his  long  career  as  a 
public  servant  with  several  years'  serv- 
vice  in  all  branches  of  newspaper  work, 
from  reporter  to  editor  and  publisher. 


The  New  Y'ork  Herald,  commenting 
editorially  upon  his  passing,  takes  pride 
in  asserting  that  the  late  Secretary  of 
the  Interior  was  a  memher  of  its  staff 
after  graduating  from  college  and  also 
notes  that  he  was  correspondent  in  New 
York  for  several  out-of-town  news- 
pai>crs  before  going  to  Tacoma,  Wash, 
as  part  owner  and  editor  of  the  Daily 
News. 

His  sturdy  patriotism  and  vision  of 
the  future  of  America  were  strongly 
impressed  upon  the  advertising  men  of 
the  country  by  an  address  he  delivered 
at  the  Philadelphia  convention  of  the 
Associated  Advertising  Clubs  of  the 
World  in  1916,  when  events  were  draw- 
ing the  L'nited  States  into  the  European 
war.    In  that  address  he  said: 

"We  in  America  ...  arc  discovering 
our  country.  Every  tree  is  a  challenge 
to  us  and  every'  pool  of  water  and 
cvery  foot  of  soil.  The  mountains  are 
our  enemies.  We  must  pierce  them  and 
make  them  serve.  The  wilful  rivers  we 
must  curb;  and  out  of  the  seas  and  the 
air  renew  the  life  of  the  earth  itself. 
Vc  have  no  time  for  war.  We  are 
doing  something  so  much  more  im- 
portant When  war  comes  to  a  dem- 
ocracy it  comes  because  we  arc  not 
allowed  peacefully  to  work." 


Vataran  Ad  Agsmt  Dead 

John  Phillips  Scrymser,  for  many 
years  with  the  Howland  Advertising 
Agency  in  New  York,  died  May  16. 


Business  in  ISeiv  England 

New  England  Is  a  bright  apot  ou  the  Industrial  mi- 
lt make*  an  exceptionally  good  shewing  In  the  monthly 
report  of  the  l'nited  Suites  Employment  Service.  Tk« 
thla  part  of  the  country  ln- 


Probably      Installed      Mora  Printing 
Preseee  Than  Any  Other  Man 

t  Kcar  Rorsen.  vice-president  and  gen- 
eral superintendent  of  R  Hoe  &  Co., 
printing  press  manufacturers,  having 
risen  from  apprentice  boy  during  his  • 
48  years'  service  with  the  company,  died 
May  14  of  heart  disease  while  reading 
a  newspaper  after  breakfast  at  his  home. 
He  had  been  at  his  de<k  Friday  as  usual 


In  thla  connection.  It  Is  to  tie  borne  In  mind  that  the 
depression  here  was  at  no  time  as  severe  as  It  has 
been  In  some  other  sections.  Now,  while  unemploy- 
ment and  part-time  work  are  still  In  evidence.  New 
England  is  In  the  van  of  the  precession  c,n  the  road 

to  normalcy  Among  the  cities,  Boston  Is  In  the 

fremt  rank  

What  of  the  future?  The  report  Is  distinctly  en- 
couraging in  prophecy  as  well  as  In  statement  of  pres- 
ent conditions.  It  forecasts  marked  enlargement  next 
fall  In  the  demand  for  textiles  and  other  manufac- 
tured products. . . . 

The  report  la  nn  Interesting  and  valuable  exhibit 
In  the  cise  tor  New  England  as  a  goed  plica  in  which 
to  live  and  do  business,  If  we  have  here  no  cities 
whose  population  mounts  like  a  sky  rocket  through 
the  census  returns,  we  have  less  marked  variations 
from  a  steady  and  hl.li  level  or  prosperity  than  occur 

from  time  to  time  In  other  sections  of  the  land  

.  -SM.'foruil,  VVaiweript.  Hut  t.  ism 


gained  105.6  columns  of  advertising 
last  month  over  April  a  year  ago 

The  total  was  second  for  Boston  dallies  and  larger  than 
ay  o»h,T  . ,  no.  t   p.,,,,  ,-      Advertisers  appreciate  more 


Rational 

YORK 


;  CHARLES  H.  EDDY  COMPANY 
Chicago  boston 
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CHAM**  jAWts  Buwtll,  president 
s„a  manager  of  the  Belleville  (Ont  ) 
Intelligencer.  d«J  la<-t  week,  agedM. 
Hi-  was  the  mil  of  the  late  Sir  Mac- 
kenzie ISowcll,  ex-premicr  of  Canada, 
who  founded  the  pa]>er  in  l86'- 

LniKiu>  B.  Davidson,  founder  and 
editor  of  the  Newcastle  (Ont.)  Inde- 
pendent, died  in  Newcastle  m  his  63rd 
tear,  after  a  week1.  Ulne*.  of  pneu- 
monia. 

\ikot  G.  BuiOTMi  a  member  of  the 
advertising  firm  of  N.  W.  Asm  &  Son, 
Philadelphia,  died  May  16  after  an  ill- 
ness of  several  weeks.  Mr.  Bradford, 
the  ninth  in  direct  descent  from  Gover- 
nor William  Bradford  of  Plymouth 
Colony,  was  born  in  Connecticut,  No- 
vember I,  1855.  He  went  to  Philadel- 
phia in  1884.  entering  the  employ  oi 
Ayer  &  Son  as  bookkeeper.  He  was 
admitted  to  the  firm  January  1,  1896. 
Mr.  Bradford  had  long  been  an  ac- 
tive worker  in  the  Presbyterian  Church 
and  was  also  a  member  of  the  Manu- 
facturers' Club.  Poor  Richard  Club.  City 
Club.  Down  Town  Club,  and  of  trie 
New  England  Society. 

CHaisniPHat  J.  PuuiY,  Sa.,  for  36 
years  editor  of  the  Philadelphia  Trib- 
une, a  negro  newspaper,  died  May  IS 
in  that  city.   He  was  66  years  old. 

Cbaiu.es  J-  Bowrxi,  publisher  and 
manager  of  the  Belleville  (Ont.)  -In- 
telligencer, died  on  May  6,  following 
lengthy  illness.  He  was  a  son  of  the 
late  Sir  Mackenzie  Bowell  former 
Prime  Minister  of  Canada,  and  was  53 
ytars  of  age. 

Thomas  H.  O'Keot,  former  editor 
and  proprietor  of  the  Oyster  Bay 
(N.  Y.)  Pilot  and  a  Democratic  leader 
in  Nassau  County,  died  this  week  at  his 
home  in  Oyster  Bay,  aged  42  years. 

Da.  F»ank  W.  Thomas,  editor  of  the 
Quarterly  Review  of  the  Methodist 
Episcopal  Church  South,  Bowling 
Green,  Ky  .  committed  suicide  by  hang- 
ing himself  May  9.  He  had  long  been 
a  sufferer  from  insomnia. 

Ronald  J.  Callowhill.  city  editor  of 
■he  Trenton  (N.  J.)  State-Gaiette,  died 
suddenly  May  10,  aged  43  years- 

William  HtNUY  Sutton,  for  seventy- 
seven  years  in  the  employ  of  the  Brook- 
lyn <N.  Y.)  Daily  Eagle,  died  May  6 
in  his  ninety-first  year.  Mr  Sutton  was 
born  in  Liverpool,  England,  and  came 
to  this  country  in  1840.  In  1844  he  en- 
tered the  employ  of  the  Eagle  as  print- 
er's devil.  In  his  more  than  three- 
quarters  of  a  century  on  the  Eagle  he 
had  served  as  foreman  of  the  compos- 
ing room  and  in  later  years  as  editor 
of  the  fraternal  news  of  thai  paper.  It 


was  Mr.  Sutton  who  first  read  and  put 
into  type  the  poems  of  Walt  Whitman, 
edilur  «,f  the  Eagle  at  that  time. 


OSCAR  ROLS EN 


Oku  Roctm 


A  Tm»m>  by  Cham.es  F.  Haxt 

'J'HK  printing  industry  of  Greater  New 
Yurk  was  shocked  by  the  news 
"Oscar  koesen  is  dead."  Within  twenty 
four  hours,  through  the  news  services, 
this  sad  note  was 
sent  around  the 
world  on  May  14, 
1921.  It  is 
doubtful  if  a 
newspaper  pub- 
lisher or  printer 
of  any  promin- 
ence in  North  or 
South  America, 
the  British  Isles, 
France,  Austra- 
lia or  New  Zea- 
land hail  not  at 
some  time  come 
under  the  In- 
fluence of  this  remarkable  man,  and 
quickly  learned  to  love1,  admire  and  trust 
him. 

He  was  a  remarkable  man  to  the 
printing  world.  The  layman  would  not 
associate  Roescn  and  the  printing  press 
as  he  does  Watt  and  the  steam  engine, 
Westinghousc  and  the  air  brake,  Edison 
and  electrical  development  or  Marconi 
and  wireless,  but  all  newspaper  publish- 
ers and  printers  thought  of  Roe  sen  and 
pruning  machinery  as  a  unit. 

For  twenty-five  yean — the  span  the 
writer  can  testify  of — the  slogan  "What 
does  Oscar  Roesen  think  of  it"  was 
asked  when  any  radical  development  in 
printing  machinery  was  attempted.  He 
was  not  a  specialist  in  any  particular 
printing  field:  his  knowledge  of  print- 
ing machinery  took  him  through  stereo- 
type, lithograph,  both  direct  and  offset; 
electrotype,  and  rotogravure  printing; 
not  alone  the  press,  but  ail  the  various 
machines  necessary  In  produce  the  plate 
or  cylinder  for  the  press. 

It  was  my  privilege  on  many  winter 
evenings,  particularly  in  the  past  seven 
years,  to  listen  to  him  tell  of  the  many 
fruitless  experiments  made  to  advance 
the  printer's  art.  His  mind  was  young 
and  his  heart  still  younger;  no  experi- 
ment was  too  daring  for  him;  no  tra- 
ditions hemmed  him  in ;  only  his  superb 
judgment  and  experience  held  him  in 
check  when  a  new  thought  was  suggest- 
ed. Two  days  before  his  death  he  was 
planning  radical  departures  in  the  design 
of  rotogravure  presses. 

Not  alone  in  his  knowledge  of  print- 
ing machinery  was  he  great.   He  had  a 


The  Morning  Record 

Always  the  FAMILY  Newspaper  as 

Meriden,  Connecticut 

Ita  high  character  and  commanding  influence  give  it 
QUALITY  circulation,  as  well  as  quantity. 

Lowest  advertising  rates  per  thousand  of  circulation. 
A.  B.  C.  AudiU  tell  the  story. 

AN  Eulm  >d>.riln»(  h.i>JI«d  from  th*  HOME  OFFICE 
GUnun.  NUoll  tk  Rulkm.n,  Wt.ttra  Adv.ri..mf  RvprtHBlaUv**. 
Tribune  Botldtnf,  Chicago 


still  greater  asset,  lie  knew  men.  Start- 
ing as  an  apprentice  hoy  at  fifteen  and 
with  a  very  limited  schooling,  he  passed 
through  the  great  school  of  experience 
with  eyes  and  ears  wide  open.  Through 
the  various  stages  of  his  career  he 
learned  the  viewpoint  of  the  apprentice, 
the  machinist,  the  erector,  the  foreman, 
the  outside  superintendent,  the  salesmen 
and  the  high  executive.  At  no  stage  of 
his  career  did  he  forget  his  earlier  strug- 
gles. No  one  knew  Mr.  Roescn;  every- 
one knew  and  loved  Oscar  Roesen.  How 
many  men  he  placed  in  responsible  posi- 
tions in  newspaper  and  "printing  estab- 
lishments of  this  and  many  other  coun- 
tries cannot  be  estimated.  Never  did  he 
lose  interest  in  a  protege.  Who  could  tell 
the  number  of  nights  he  spent  in  press- 
rooms, helping  some  perplexed  press- 
man overcome  difficulties  and  hold  his 
job?  Nothing  was  a  trouble  to  him  if 
he  could  lend  a  helping  hand  to  any- 
body, from  apprentice  boy  to  proprietor. 

Oscar  Roescn  is  gone.  That  cheery 
hello  I  is  stilled  forever.  That  won- 
derful faculty  of  getting  at  the  bottom 
of  our  troubles  will  help  us  no  more, 
but  his  memory  will  live,  and  we  who 
have  profited  so  richly  from  his  freely 
given  store  of  knowledge,  who  have 
looked  upon  him  as  our  counsellor  and 
friend  in  sunshine  and  rain,  will  cherish 
his  memory  and  keep  it  green.  W'e  shall 
not  see  his  like  again. 


LARGE  BEQUESTS  BY  MRS.  McLEAN 

Princeton  University  and  Philedelphi* 
Church  and  Hospital  Benefit 

The  will  of  the  late  Mrs.  William  Mc- 
Lean, wife  of  the  publisher  of  the  Phila- 
delphia Evening  Bulletin,  included  a 
bequest  of  $100,000  to  the  trustees  oi 
Princeton  University  in  memory  of  ter 
son  Warden  McLean,  who  was  killed  in 
the  war;  $50,000  to  the  Germantown 
Trust  Company  as  a  memorial  to  Mrs. 
McLean's  family,  the  income  to  be  used 
in  maintaining  the  organ  installed  by 
herself  and  husband  in  the  First  Presby- 
terian Church  of  Germantown;  $100,000 
to  the  trustees  of  the  Germantown  Dis- 
pensary and  Hospital,  to  be  added  to  the 
endowment  fund  of  that  institution,  in 
memory  of  her  parents,  the  fund  to  be 
known  as  the  William  and  Sara  G.  W. 
Warden  Endowment  Fund.  After  be- 
quests to  her  secretary  and  servants,  the 
residue  of  the  estate  is  to  be  held  in 
trust  for  Mrs.  McLean's  family. 


Buffalo  Courier  Nemee  "Specie!" 

Lorenzen  &  Thompson.  Inc.  New 
York  and  Chicago,  have  been  appointed 
to  represent  the  Buffalo  Courier,  En- 
quirer and  Sunday  Courier  in  the  na- 
tional field.  „^___^^_ 

Walls  Vtade  Ad  Managw 

D,  R.  Walls  has  been  made  adver- 
tising manager  of  the  Splitdorf  Elec- 
trical Company  of  Newark.  N.  J. 


The  home  is  thegreatbuyer 
of  furniture,  la  Minne- 
apolis, the  home  paper  is 
The  Journal— 60,000  daily 
in  the  city.  There  is  a  direct 
relation  between  these  facts 
and  the  preference  of  Min- 
neapolis furniture  stores  for 
Journal  space — a  preference 
maintained  for  the  last  eight 
years,  and  last  yearincreased 
by  17%  more  display  adver- 
tising than  they  placed  in 
any  other  newspaper. 
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FORUM 


OF  FEMININE  FRATERNITY  OF 
FOURTH  ESTATERS 


Conducted  by  MILDRED  F_  PHILLIPS 


EatToaiax  Not*:  The  director  of  thus  culumu  in  £diioi  a  Pi'ilishem  u  Sunday 
"toff  of  the  Syracuse  (N.  V.)  Po.t-Slanil.aril.  Mi.»  I'liilliph  artQuurKea  n<f1iro*,ram 
»»  follow,:  "Everyone  knoee  there  are  neu.nar.er  n^mca,  but  unlet,  one  know, 
and  reads  all  the  nempaptr*  in  Uie  worM  inrte'.  no  way  iti  kiioaim  *t<u't  ahu  in 
feminine  new.paperduu.  Where  l*  there  a  better  plate  to  team  than  in  tfte  bifscst 
and  beat  newspaper  magazine  ptihliabed?  I  ln;j-e  tn  make  thit  rulutnn  the  moat  nupular 
and  untlauat  ol  ita  kind.  It  will  be  purely  a  new.liatirr  woman'*  feature — all  maseuUne 
member,  of  the  fourth  ritatr  being  exrlttded.  Of  rour.e,  unle«.  *,irae  una  happen, 
to  write  aumething  rjnuaaally  clexer,  then  in  payment  at  rhall  all«»  thrm  tn  bave 
their  little  Mrr." 


fS  advertising  juurnalism? 
No,   dnn't   get  excited. 


tint  going  to  settle  this  long  debated 
question,  but  like  participants  in  a  real 
Forum,  we  shall 
only  put  forth  a 
few  views  pro 
and  con  now 
and  then — 

To  wit:— 

The  following 
letter  from  Miss 


advertising    writers   and    directors  in 
We   are   every  branch  of  the  profession,  who  will 


of  the 
Chi  Epsilon  of 
the  Oakland 
(Cal.)  Tribune, 
needs  no  pre- 
face. It  is  re- 
ally    50  good 


M:u>.u  E.  PHitxira 


that  we  are  using  all  of  it  to  show 

of  our  modest  Easterners  that  Western  OTILL,  the  war  did 
girls  can  write-and  aren't  ashamed  of         )hingI,  antr  ^  3 


girls 
the  fact 

LT 


»   »  * 


B 


now  for 


you  very  much,  ye  breezy  sunny 
one  I  I  wish  the  editorial  girls  of  the 
Tribune  were  as  prompt  with  dues  as 
you  have  bern.  But  I  expect  they  will 
soon  send  across  country  some  luscious 
fruit  of  California  humor,  humor  of  that 
ripe,  rare  and  racy  variety  indigenous 

chosen— her  women  journalists. 

•    a  « 

^RITES  Miss  Annonette: 


mrati  as  much  for  the  morale  and  ad- 
vancement of  what  is  now  rather  dis- 
respectfully termed  publicity,  as  have  the 
journalistic  leaders  among  the  men  of 
our  profession." 

I  I*  I 

CUCCESS  to  Chi  Epsilon,  and  to  its 
scribe   and   president!     We  hope 
some  day  to  read  your  name  among  the 
advertising  managers  of  this  country, 

•  *  • 

VOU  say  you  didn't  know  there  were 
*  any?  Well,  just  glance  at  this  list 
1  confess  as  I  read  it  I  couldn't  for  the 
life  of  me— and  can't  yet  see  or  under- 
stand—how they  ever  did  it. 

•  •  • 

hange  a  lot  of 
things,  and  give  a  lot  of  us  a  chance 
to  prove  that  life  wasn't  all  putting  out 
the  milk  tickets  at  night  and  taking  in 
the  filled  bottles  every  morning. 

Florida  has  Miss  Botkowsky,  and  they 
say  a  brighter  ad  woman  never  lived. 
She  fairly  rakes  in  the  Southern  gold 
and  advertising  for  the  St.  Angustine 
Record. 

Illinois,  not  to  be  out-womancd  in  the 


"As  a  prospective  'constant  read- 
er' of  your  'valued  colyum',  and  as 
President  of  the  Advertising  Club 
formed  by  the  women  of  the  advertising 
staff  of  the  Oakland  Tribune.  I  write 
to  you  today  after  reading  with  kern 
interest  your  announcement  in  this 
week's  Eoiroe  &  Publisher. 
"Congratulations  and  best  wishes.  We 


our    Editorial    sisters  of 


I-aimnn  on  the  Lincoln  Star,  as  well  as 
Mrs.  W.  O.  Paisley  on  the  Marion  Re- 
publican. 

Indiana  also  has  two  women  advertis- 
ing managers.  Miss  Viola  Spencer, 
Greenfield  Reporter,  and  Miss  Inci  Wil- 
liams. Conncrsville  News-Examiner. 

Michigan  refers  proudly  to  Mrs.  C 
A.  Sutherland,  of  the  Ludingtnn  News. 

New  Mexico  has  Marjorie  Allen  of 
the  Albuquerque  Herald. 

The  conservative  Empire  state  has  to 
journey  to  the  office  of  the  Norwich 
the   Four*   Sun  to  find  Miss  Irene  L.  Carter. 


Estate  because  we  too  are  reporters. 

Surely  no  news  appearing  in  our 
columns  is  more  vital  than  that  which 
informs  us  how  best  to  live — certainly 
not  reports  of  pink  teas,  to  which,  as 
ynu  say,  the  editorial  activities  of  the 
sisterhood  are  so  largely  confined. 

"I  thought  you  would  be  interested  to 
know  that  the  young  ladies  of  Oakland 
Tribune  have  formed  a  Greek  Letter 
Sorority.  Chi  Epsilon,  with  a  charter 
membership  of  sixteen,  and  to  which 
junior  members  of  the  advertising  de- 
partment are  admitted  after  serving  J>««  I  hope  you  will  add  the  afterthought, 
their  period  of  probation.  "Yes,  hut  this  result  has  been  accom- 

•■  Although  the  Club  is  basicly  social,  it  I>,ish«1  in  4  comparatively  short  period, 
is  formed  with  the  purpose  of  maintain-   lcss  ,I,a"  s,x  The  Ronw  of 

ins  newspaper  ideals  in  the  advertising  newspaper  women  cannot  be  built  in 


Ohio  proudly  cl 
ranks  with  Miss  Bertha  Kerr  of  the 
Ashland  Timcs-Gaiettr. 

Pennsylvania  says  Miss  Rose  E.  Bcrk- 
myre.  of  the  1-atrobe  Bulletin,  is  her  one 
best  ad  bet. 

Tennessee  closes  the  list  with  Miss 
Frances  Osborne,  Clarksville  Leaf- 
Chronicle.  «   «  « 

JJF.RHAPS  you  will  be  inclined  to  say, 
as  you  count  up  the  list,  "WeU,  only 
nine  states  out  of  -aft  are  represented." 


world,  and  of  training  the  newcomers  in 
journalism  according  to  those  ideals, 

"All  this  sounds  very  dry  and  acad- 
emic but  a  letter  of  explanation  must 
always  be  so." 

(Nay,  Nay.  we  chorus) 

"We  rest  our  faith  on  the  claim  that 
the  advertising  phases  of  Journalism  arc 
peculiarly  the  Woman's  Field,  because 


day,  but  because  it  is  being  constructed 
out  of  the  bricks  and  mortar  of  worth- 
while lasting  service,  which  makes  the 
growth  proper  and  lasting,  we  dare  pre- 
diet  that  no  masculine  fiddles  will  be 
tuned  up  for  its  burning. 

»    «  • 

the  secretary  of  the  Illinois 
Woman's   Press  Association,  and 


the  news  they  carry  and  the  service  they  the  secretaries  of  any  other  state  press 

render  are  so  largely  to  the  women  of  women's  clubs  to  write  and  tell  us  about 

America,  and  we  propose  as  the  years  themselves.    Isn't  that  what  secretaries 

pass,  to  train  and  maintain  a  body  of  are  for? 


INDIANA 


Still  another  reason  Indiana  is  a 
state  worth  while  for  you  to  market 
your  merchandise  is  that  many 
natural  resources,  especially  sands 
and  clay,  furnish  bases  of  profitable 
industries  for  her  people. 

Indiana,  as  a  state,  presents  trading 
advantages  which  are  particularly 
attractive. 

The  development  of  the  interurban 
railway  has  made  plausible  the  claim 
that  the  state  has  the  best  system  of 
inter-city  electric  communication  in 
the  world. 

The  following  Indiana  dailies  inten- 
sively cover  merchandising  areas  that 
will  profit  you: 


•Crawforda-rill.  Review   (M)  4,005 

Decatur  Democrat   (E)  3,114 

CMirwr  (M)  23,513 

Conifer   (5)  21 .3 is 

•Fort  Warn.  Jos.rna.l-G.srtt.  and 

Evening  Pre..   (MAE) 

•Fort  Wayne  Joureal-Ceaette   (S) 

•Fort  W.r»  Nr«  and  S.nH«l  (E)  34.715 

•Gary  Evening  Port   (E)  6,789 

•Indianapolis  New.   (E)  118,205 

LaPorte  FUrald   (E)  3.638 

Richmond  Palladium   (E)  U,»37 

South  Band  Ne.~a.-Tim*.  (M)  10,«17f 

South  Band  Nesm-Tunee  (E)     6.55]  i  I7>1W 

South  Band  Tribune   (E)  17,028 

Terra  Haute  Tribune   (EdfcS)  21,670 

•Vincenne.   Commercial   (MAS) 

Comment  Sftementa.  April  1.  1921. 
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FACTORS  IN  RATES  CONTROVERSY  MUST 
COME  TO  UNDERSTANDING 

All  Now  Have  Different  Theories— Ncwmyer  Offer*  Suggestion — 
N.  A.  N.  EL  Convention  Program — Many  Market  Surveys 
Entered  in  Contest — Advertising  Round-Table 


By  FRED  Mil  I  .IS 

|| !•" RE'S  "other  view  of  that  ever 
present  local-foreign  rate  contro- 
versy which  has  recently  come  to  a  head 
again  in  the  resolution  placed  by  the 
American  Association  of  Advertising 
Agencies  that  the  two  rates  be  made 
practically  the  same.  Arthur  G.  New- 
myer,  associate  publisher  of  the  New 
Orleans  Item,  and  very  active  ill  news- 
paper organisation  affairs,  writes: 

"I  am  just  hack  at  my  desk  after  two 
weeks  absence,  and  hasten  to  place  he- 
fore  you  the  results  of  my  investigation 
along  the  lines  of  the  rate  controversy. 

"In  every  newspaper  shop  that  I  visit- 
ed, and  with  everybody  who  seemed  to 
be  in  touch  w  ith  the  business  department 
whom  I  encountered,  I  brought  up  this 
most  timely  topic  only  to  find  m  most 
instances  a  state  of  seemingly  hopeless 
confusion. 

"I  spent  one  morning  with  John  Rudd 
on  this  thing,  for  I  believe  that  unless  it 
is  definitely  and  emphatically  handled  at 
once  newspapers  are  destined  to  lose 
:  of  their  prestige  as  national  adver- 


Mr  Mill..  eondorl.  .,.  Km,,,,  *  Pc,. 

MSIIU  ri:l  «rcl  luo.lt-  the  .lUlllicff 
H  the  KSBtBH  Association  of  Newt- 
|<»r«i  Executives,  llir  m-wi;ui>er  de 
iartmmt  of  the  A.  A.  C  W.,  of  which 
he  is  seen- Ur «  ueafcuter  I  a  round  tiihte 
ducusi  on  on  iiMiti-r*  «f  inter-relation 
to  ihe  nc>a|ia|,iT  adicrti*in|  de-sartrornl 
and  tlia  u^l  ol  <smm«i  advertising 
•  pace.  Crilicl.m  of  or  comment  on  any 
VKWl  ex|i«ale,l  and  cnlribullnn  1 
should   be   .em   u,   FrH    Mil  .is.   New  . 


!-,r 


much  alike. 


as  adopted  by  Ihe  Asso- 
of  the 


R.  A.  Turnquist,  of  the  Milwaukee 


two  surveys.  One  of  these  is  of  the 
kind  prepared  for  a  manuiacturcT  who 
is  considering  entering  the  Indianapolis 
market.  The  other  is  market  analysis 
or  investigation  made  for  an  advertiser 
during  the  course  of  an  advertising 
campaign. 

At  least  a  dojen  other  papers  have 
surveys  in  the  contest  which  closed 
.nay  15. 

Th«  American  Association  of  Adver- 
tising Agencies  lias  been  asked  to  ap- 
point a  secret  committee  to  rank  the 
lirst  ten  best  reports  considering  them 
from  ihe  advertising  agency's  viewpoint. 

All  of  the  reports  will  be  on  exhibit 
ul  the  Atlanta  convention, 
•    a  a 

I'HE 'Citiicn  of  Ottawa,  Canada,  has 
been  publishing  a  dealer  publication 
each  Month  since  October.  1920,  called 
the  Otis  est  Retailer.  Otin  J.  Harris,  the 
editor,  writes:  "We  think  The  Citizen 
Retailer  stands  up  Willi  similar  publica- 
tions issued  in  cities  of  the  sue  of  Ot- 


Triliune.  has  entered  six  volumes,  run- 
ning from  SO  to  200  pages  each.  The 
surveys  are  on  Baking  powders,  coffee, 
cigars  and  cigarettes,  dressings,  laundry 
soap  and  general  retailing  conditions. 


The  National  Association  of  News- 
piper  Executives  has  been  attempting  to 
make  up  a  list  of  dealer  publications,  as 
the  one  printed  recently  on  this  page. 
Dealer  publication  edtiors  seeking  for 


"From  John  Budd  personally  I  secured 
what  seems  to  me  to  be  the  most  intelli- 
gent and  constructive  solution  to  the 
problem.  He  suggested  that  on  all  local 
rate  cards  the  following  clause  be 
printed. 

"The  space  contracted  for  is 
wholly  for  the  use  of  the  local  ad- 
vertiser named  All  space  in  con- 
nection therewith  usrd  hy  or  paid 
for  by  general  or  national  advertiser 
shall  1m-  on  the  basis  of  the  foreign 


The  St.  Louis  Star  has  entered  a  very   information  on  what  oilier  papers  are 
elaborate  and  complete  book  which  is  a  ,:°inS  should  write  tu  Mr.  Harris, 
urvey  of  the  St.  Louis  market 

|N  the  list  of  retailer  publications  is- 
sued by  newspapers,  published  on 
this  page  of  Kbitu*  Sc.  Piibumiix  on 
April  23,  the  name  of  the  Boston  Ameri- 
can was  inadvertently  omitted.  The 
Boston  American  issues  'The  Link," 
which  is  one  of  the  oldest  and  most  »uc- 


Visualiting  the"  St.  Louis  Tire  Market." 
F_  C.  Albrecht,  of  the  service  depart- 
ment of  the  St.  1-ouis  Globe-Democrat, 
has  entered  two  surveys,  one  on  washing 
snaps  and  powders  and  the  other  on 
toilet  soaps. 
The  New  Orleans  Item's  survey  is  on 


the  make-UD  of  the  Chicago  Tribune  1 
particularly  good,  but  there  art  nun; 
other  papers  in  this  country  which  art 
very  much  better  printed. 

"If  you  have  ever  compared  the  prim- 
ing of  our  newspapers  with  that  : 
foreign  ones,  particularly  in  Englar- : 
you  arc  aware  of  the  fact  that  the  prim- 
ing over  there,  notwithstanding  that  J: 
the  best  machinery  comes  from  t 
country,  is  far  superior  to  ours.  Tbt 
principal  reason  for  ibis  is  that  m  n 
impression  is  carried  on  the  presses  and 
that  the  workmen  themselves  aTe  in,  t: 
careful  and  less  slip-shod-  > 

"It  is  quite  true  that  nearly  all  newt- 
papers  at  present  are  painted,  and  r  - 
printed.  The  print  paper  mills  couk 
just  as  well,  and  without  increasing  ex. 
pensc,  put  a  little  better  finish  on  pr.:l 
paper.  If  the  newspapers  would"  watch 
their  equipment  and  insist  on  the  ptr«v- 
man  carrying  more  impression  on  ihi 
presses  the  printing  would  be  much  bel- 
ter than  it  is  now." 

Of  course,  Mr.  Wood  advocates  the 
adoption  of  the  Wood  dry  mat.  as  he 
slates  there  is  a  great  improvement  it 
the  reproduction  of  half-tones.  The 
printing  from  the  dry  ma 
plate  is  very  much  like  that  of  an 
trotype. 

This  phase  of  the  publishing  business 
is  of  exceeding  interest  to  the  advertis- 
ing manager.  Many  agencies  and  adver- 
tisers would  rather  put  up  with  the  dis- 
advantage of  scattered  magazine  circula- 
of  the  poor  printing  results 


the  "Sales  possibility  of  tea  in  the  New  ccssful  of  the  newspaper  merchandising 

Orleans  territory."  helps  rendered  national  users  of  uews- 

Thc  New  York  World  has  entered  uaPcr  advertising  space  in  linking  up  the 

one  of  its  elaborate  "Preliminary  Inves-  advertiser  with  the  public  through  closer 
ligations  of  Trade  Conditions  in  the 
New  York  Territory."    This  report  it 


and 

"And  that  following  such  action  the 
local  and  foreign  staffs  be  instructed  as 
follows : 

"Any  space  the  national  advertiser 
lays  for.  directly  or  indirectly,  is 
national  advertising." 

"Of  course,  this  general  plan  would 
not  fit  into  every  little  isolated  situation ; 
nor  would  it  necessarily  apply  to  the 
chain  store  problem  -hut  from  the  broad 
aspect  of  the  case  I  do  believe  Bndd  has 
hit  upon  a  practical  plan  to  handle  this 


m  electrical  appliances. 

The  San  Antonio  Express  has  entered 
a  market  survey  of  lye.  It  gives  the 
original  inquiry  from  the  advertising 
agency  as  well  as  the  actual  copy  of 
Ihe  newspaper's  reply. 

Bridge,  merchandising  manager 


co-operation  of  the  retailer  dealer. 

* 


NEWSPAPERS  in  foreign  countries, 
particularly  in  England,  are  much 
better  printed  than  those  in  this  country, 
according  to  Benjamin  Wood,  president 
of  the  Wood  Elong  Corporation,  writing 
in  comment  of  the  article  which  ap- 
peared in  this  page  on  May  7.  on  news- 
of  the  Indianapolis  News,  has  entered  paper  typography.   Mr.  Wood  says  that 


The  average  newspaper  is  a  very  poor 
piece  of  printing.  This  condition  can 
he  corrected.  The  advertising  depart- 
ment is  the  place  for  the  movement  in 
start  from  in  a  newspaper  office. 
•    •  « 

A  NEW  member  of  the  National  Asso- 
ciation of  Newspaper  Executives  is 
the  Arkansas  Democrat  of  Little  Rock. 
Ark.  S,  C.  Speer.  Jr..  manager  of  the 
service  and  merchandising  department 
of  the  Democrat,  is  going  to  attend  the 
Atlanta  Convention. 


PARTRIDGE  GETS  C.  D.  N.  A.  POST 


RESPONSIBILITY  FOR  TYPE  ERRORS 


\V,'IIAT  do  you  do  in  case  of  a  typo- 
Kraphkal  error  in  a  newspaper? 
There  seems  to  be  no  standard  prac- 
tice among  newspapers  in  handling  this 
rest rOM  question  which  Comes  up  almost 
every  day.  It  is  being  urged  by  adver- 
tising managers  that  the  National  Asso- 
ciation of  Newspaper  Executives  go  on  Business  Bun 
record   for   tome  standard  practice  at   straightened  out. 

the  Atlanta  Convention.  Typographical  errors  are  bound  to 

Many  newspapers  over  the  country  happen  in  newspapers.  Advertisements 
still  allow  themselves  to  be  held  finan-   are  set  by  human  beings.    Starting  from 
cially  responsible  for  typographical  er-  this  premise  any  newspai>crs  is  rea- 
rers.   Where  a  suit  is  advertised  for   foolish  to  be  financially  responsible  for 
The  agents,   special   representatives.  $£>  JO  mstead  of  $62.50  through  a  typo-   ridiculous  errors.    Even  after  the  adver- 


Oft 

"As  regards  chain  stores,  it  seems  to 
me  that  that  is  a  matter  for  individual 
local  consideration.  The  advertising  of 
the  I'iggly-Wiggly  people  is  obviously 
local;  ihe  advertising  of  the  National 
Cigar  Stores— the  exploitation  of  a  sin- 
gle brand  with  these  stores  as  central 
distributing  points— it  seems  to  me  is  ob- 
viously foreign. 


denies]  that  he  was  doing  this,  but  yet 
at  the  same  lime  he  cleared  out  his  stock 
of  suits  and  was  able  to  get  a  credit  on 
the  newspaper  books  which  will  carry- 
bis  advertising  tor  nearly  two  months 
of  the  spring  season. 

In  those  cities  where  there  are  Better 
this  matter  has  been 


»»  well  as  the  local  newspaper  people, 
are  all  out  with  different  theories  on  this 
proposition  right  now.  Something  defi- 
nite mutt  be  done  at  the  Atlanta  con- 
vention of  the  A.  A.  C  W." 


graphical  error  many  a  newspaper  is   tiser  has  "OK'd"  the  proof,  slips 
paying  the  $40  difference,  or  rather  cretl-  bound  to  occur  in  the  make-up. 
iling  the  advertiser  with  that  much  on      The  logical  thing  for  a 


his  books 

These  newspapers  do  not  rcalirc  th  t 
•   •   •  merchants  look  for  just  such  opportuni- 

st \KKI  T  surveys  are  coining  in  thick  tie*  as  these.    In  one  case  in  a  citv  of 

•   about  60.000  recently  where  such  an 
err,,r  was  made,  the  merchant  having 
an  unusually  large  stock  of  suits  on 
now  being  staged  under  the  auspices  of   hand  bad  hi,  clerks  call  up  on  the  tele-   price  "that  was" intended  to  be  advertised 
the  Association.  phone  many  of  the  customers  to  advise   and  not  at  the  price  actual!*  printed  in 

Inasmuch  as  no  specific  rn'cs  were  ,hem  of  the  unusual  bargain.  ,nc  par)).r  through  error.      This  alsu 

ma  le  as  to  the  surveys  other  than  they      The  newspaper  got  on  to  this  early  in    should   be  thoroughly  and 
should  conform  in  a  general  way  with   the  day  and  protested  without  avail  to   covered    in  the 
the  Standard  of  Merchandising  Practice  the  mcichant.    The  merchant  of  course   with  the  merchant 


[ARKIT  surveys  are  coming  in  thick 
and  fast  to  the  office  of  the  National 
Association  of   Newspaper  Executives, 
Indianapolis,  as  entries  in  the  contest 


newspaper  to 

do  is  to  give  a  letter  to  the  advertiser 
accepting  responsibility  for  the  error 
and  suggesting  in  the  letter  that  the  let- 
ter he  .-.linwn  to  any  customer  question- 
ing his  statement. 

In  the  letter  the  retailer  should  be 
advised  to  sell  the  merchandise  at  the 


of  Ad   Promotion  D*p*r 

Arthur  Partridge,  at  one  time  of  the 
St,  John  (N.  B  i  Globe  and  the  Worces- 
ter (MaSS.)  Telegram,  but  more  recently 
of  the  Rochester  (N.  Y)  Post- Express, 
has  been  appointed  manager  of  the  ad 
vertising  promotion  department  of  the 
C.  D.  N.  A.  He  will  assume  his  new 
duties  on  June  1.  Mr.  Partridge  is  thc 
son  of  thc  late  Very  Rev.  Francis  Part- 
ridge, dean  of  Fredericton  <  N.  B.V  ir.d 
ic  a  graduate  of  the  University  of  Kine'i 
College.  Windsor  (N.  S.) 

When  the  great  war  broke  out.  he  re- 
turned to  Canada  from  the  United  Stain 
and  enlisted  as  a  private  in  the  tine 
Highlanders  at  Montreal  In  1915,  be 
was  commissioned  as  a  lieutenant  in  the 
Royal  Naval  Air  Service,  and  in  1918 
was  promoted  to  the  rank  of  major  :n 
the  Royal  Air  Forre.  He  was  mentioned 
in  despatches  for  his  part  in  special  test' 
carried  out  at  sea  of  heavy  bombs  ani 
iuses  that  were  later  used  successfully 
at  Zrehrugge.  Toward  the  end  of  tbr 
war  he  was  attached  to  the  Unite*. 
States  navy  as  consulting  officer  in  sra- 
plane  armament.  He  resigned  from  t  c 
Air  Force  and  went  to  Morocco  whert 
he  represented  British  Dye.,  Ltd.,  in  s 
trade  survey.  But  the  lure  of  newspiprr 
life  was  too  strong  for  him,  and  ht 
finally  returned  to  the  United  States  M 
take  up  his  work  again  as  editor.J 
writer  and  columnist  on  the  Rochestrr 
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NEWS  OF  ASSOCIATIONS 
AND  CLUBS 


«7  G.  CHANDLER,  assistant  to  the 
"•president  of  the  Scripps-McRae 
League  of  Newspapers,  was  the  principal 
speaker  at  the  weckty  meeting  of  the 
Houston  Advertising  Association.  Mr. 
"handler  urged  Houston  business  men 
o  form  a  Better  Business  Bureau  and 
hrough  it  to  force  truth  in  adverti- 
ng. The  speaker  told  how  business- 
tien  of  Cleveland.  Ohio,  had  been  able 
o  force  the  dishonest  advertisers  out 
>f  the  newspapers.  A  resolution  by  H. 
\.  McCelvey,  providing  for  a  change 
n  the  constitution  of  the  organization 
•aising  the  membership  was  passed. 
The  membership  limit  is  made  150.  and 
myers  of  advertising  may  have  two 
nrmherships  and  newspapers  six. 

The  Technical  Publicity  Association 
>f  New  York  held  its  last  meeting  of 
he  season  May  12  at  the  Machinery 
Zlub  "General  Business  Conditions" 
were  discussed  and  the  speakers  were 
-larford  Powell,  editor  of  Collier's.  B. 
Z.  Forbes  of  Forties'  Magazine,  and 
Samuel  O.  Dunn,  vice-president  of 
Simmonds-Boardman  Publishing  Com- 
«ny  and  editor  of  Railway  Age. 

The  Advertising  Cub  of  New  York 
>n  April  30  had  I.M0  members-928 
csident  and  212  non-resident. 

William  F  Baker  has  been  elected 
hicf  crier  of  the  Providence  (R.  L) 
Town  Criers.  Other  officers  elected 
ire:  First  deputy  chief  crier,  Sam  W. 
surchiel  j  second  deputy  chief  crier,  C. 
A'alter  Fraleigh;  scrivener,  Roy  S. 
.Vhitmore;  funds  holder,  Benjamin  M. 
Cawilins ;  bellman— Daniel  S.  Mahoney; 
rumpeter— Walter  S.  Ball.  Chairmen 
>f  the  various  committees  are:  Dinner, 
Tarlton  F.  Free**;  souvenir  dinner, 
^rry  J.  Aitken ;  luncheon  board.  Fred- 
rick W.  Bliss;  national  advertising, 
Jardner  T.  Swarts.  Jr.;  Retail  adver- 
ising,  Arthur  A.  Higgins ;  graphic  arts, 
Miward  F.  Walton;  sales  management. 
Tharles  B.  Greenup;  business  adminis- 
ration,  J.  William  Schulti ;  member- 
Jiip.  Frank  M.  Whit  ford ;  educational, 
'hilip  H.  MacDonald;  wherewithal,  H. 
larold  Price;  what  cheer,  Harry  I_ 
>chofield ;  Providence  1936  planters.  Al- 
icrt  W.  Howard;  better  hnsiness, 
Tliarles  H.  Graves;  house,  Harry  D. 
MacLcan;  displays  division,  G  Fred- 
rick Bohl. 

"Selling  Newspaper  Advertising"  was 
he  subject  of  a  recent  address  by  Ward 
Z.  Maylsorn,  general  manager  of  the 
Dallas  Dispatch  and  the  Houston  Press, 
sefore  the  Dallas  Advertising  League. 
»lr.  Mayborn  was  optimistic  as  to  the 
uture  of  advertising  as  viewed  by  the 
and  predicted  better  days. 


Taylor  Urge*  Data  Bsaraau 

Boston,  May  10.— Establishment  by  the 
laily  newspapers  of  New  England  of  a 
Hirrau  of  information  for  the  compila- 
ion  of  data  on  every  phase  of  news- 
taper  'maintenance  and  operation  was 
ecommended  today  by  Charles  H.  Tay- 
or,  Jr.,  of  the  Boston  Globe.  Speaking 
t  a  luncheon  of  the  New  England 
Newspaper  Alliance.  Mr.  Taylor  pointed 
o  the  difficulty  which,  he  said,  pub- 
ishers  have  in  dealing  with  labor  unions 
ind  others  through  lack  uf  full  informa- 
ion.  He  suggested  that  the  bureau  be 
onducted  by  New  England  newspapers 
m  the  lines  of  the  American  Newspaper 
Publishers'  Association  labor  committee. 
The  bureau  should  be  located  outside 
>f  Bo  don,  he  thought. 


"Pur.  Ad"  Bill  a  Law  in  Taaa. 

Governor  Pat  M.  Neff  has  signed  the 
■Pure  Advertising  Bill,"  enacted  by  the 


Texas  Legislature,  and  the  measure  will 
become  a  law  on  June  12.  A  gold  pen 
was  used,  furnished  by  Dr.  W.  B.  Geor- 
gia of  Waco,  past  president  of  the  Ad- 
vertising League  of  Waco.  Dr.  Georgia 
was  present  and  announced  that  the  pen 
would  be  presented  to  the  Waco  Adver- 
tising League  with  his  compliments.  The 
Governor  retraced  his  signature  on  the 
bill  with  two  other  pens,  one  of  which 
will  be  presented  to  Senator  Harry 
Heruberg  of  San  Antonio,  author  of  the 
bill,  and  the  other  to  the  Associated 
Advertising  Clubs  of  Texas.  The  bill 
severe  penalties  for  untrue  or 
statements  in  advertising  mat- 
ter of  any  kind,  whether  newspaper  or 
other  publication,  bill  boards,  hand  bills, 
or  any  other  kind. 


A.  P.  Emcu«»..  Meat  May  27 

The  date  of  the  executive  committee  of 
the  Associated  Press  has  been  changed 
from  May  25  to  May  27.  The  following 
members  of  the  committee  are  expected 
to  be  present;  Frank  B.  Noyes.  Wash- 
ington Star,  president;  Charles  Hopkins 
Clark,  Hartford  Courant;  Cot  Charles 
A.  Rook,  Pittsburgh  Dispatch;  Adolph 
S.  Ochs,  New  York  Times;  W.  L  Mc- 
Lean. Philadelphia  Evening  Bulletin, 
and  John  R.  Rathom,  Providence  Jour- 
nal. Victor  F.  Law  son  of  the  Gticago 
Daily  News  will  be  unable  to  attend. 
There  will  also  be  present  Melville  E. 
Stone,  counselor;  Frederick  Roy  Mar- 
tin, general  manager;  Kent  Cooper  and 
Jackson  S.  Elliott,  assistant  general 
managers,  and  J.  R.  Youatt.  treasurer. 


Harding  in  Dane**-  Pra»»  Club 

President  Harding  has  been  presented 
with  the  resolutions  and  a  gold-ham- 
mered engraved  card  declaring  him  an 
honorary  life  member  of  the  Denver 
Press  Club.  They  were  formally  pre- 
sented to  the  president  by  United  States 
Senator  Lawrence  C.  Phipps.  who  is  an 
associate  member  of  the  club.  Present 
on  this  occasion  was  United  States  Sena- 
tor Samuel  D.  Nicholson,  another  asso- 
ciate member  of  the  club  and  Represen- 
tative Guy  U.  Hardy  of  the  Third  Colo- 
rado district,  Edward  Keating,  W.  Pike 
Johnson  and  John  I.  Tierncy  all  active 
members  of  the  club  now  in  Washing- 
ton, and  Warren  R.  Given. 


Quakar  City  S|K>r»  Writers  Guests 

Sports  editors  and  tennis  writers  on 
the  Philadelphia  papers  were  entertained 
at  a  dinner  May  1.1,  at  The  Racquet  Club 
by  Samuel  H.  Collom.  chairman  of  the 
Tennis  committee  of  the  Germantown 
Criiket  Club.  The  national  tennis  cham- 
pionship singles  this  year  will  be  played 
in  September  on  the  courts  of  the  Ger- 
Cricket  Club. 


U.  P.  M„vr,  Chicago  Offica 

The  United  Press  Association's  Chi- 
cago offices  were  moved  this  week  from 
the  Tribune  downtown  building  to  an 
office  building  at  the  corner  of  Madison 
and  Clinton  streets.  The  rooms  for- 
merly occupied  by  the  United  Press 
have  bern  taken  over  by  the  Tribune's 
business  survey  and  the  Tribune  staff. 

Chooaa  A.  P.  A.  Papara  in  Minnaaoia 

The  executive  committee  of  the 
Minnesota  Select  List  of  which  Herman 
Roe  of  the  Northfield  News  is  chairman 
and  H.  C.  Hotaling  secretary,  is  picking 
out  the  country  newspapers  upon  which 
the  work  of  the  American  Press  Asso- 
ciation will  be  centered.  About  ninety 
will  be  chosen. 


Sto 


Prehn  with   United  Candy 

Martin  Prchn  has  been  appointed  ad- 
vertising manager  of  the  United  Retail 

Candy  Stores.  New  York. 


OWA 


Iowa  is  gaining  in  wealth  much 
faster  than  in  population.  That  is 
why  its  2,000,000  people  have 
nearly  as  many  automobiles  as 
they  have  families  while  the  state 
with  the  most  automobiles  of  all 
has  more  families  than  autos,  not- 
withstanding its  riches. 


It  i  s  pretty  good  thought  to  give  the 
weight  of  your  advertising  to  the  ter- 
ritory that  can  buy  quantities  as  well  as 
quality,  and  where  the  newspapers  are 
read  at  home  for  the  advertising  as  well 
as  world  news. 

Where  there  is  money  at  home  to 
spend,  your  advertisement  in  the  city 
daily  is  sure  to  receive  attention. 

Use  these  Iowa  daily  newspapers. 


latlea 

Burlington  Hawk-Eya  (M)  10,401 

Burtingtoa  Hawk-Eye   (S)  12,940 

•Cadar  Rapid*  Caaatte   (E)  19.005 

Council  Bluffs  NonparaU   i  [E*V3  j  18,147 

'Davenport  Democrat  &  Laadar  (E)  15,153 

■Davenport  Democrat  4  Loader   (S)  17,332 

Davenport    Times   (E)  24,322 

Dea  Moine*  Capital  (E)  49,805 

Dae  Moines  Sunday  Capital   (S)  32,931 

Daa  Moinee  Register  and  Tribune.  .  .  .  (MA£)  1 1 1,560 

Dm  Moine*  Sunday  Rr„.t-(  (S)  92,761 

tlowa  City  Preaa-CitisMm  .(E)  0.847 

• 'M..on  City  Globe  Gazette   (E)  9,516 

•Muscatine  Journal  &  N*w.  Tribune  (E)  7,991 

louriar   (E)  12,373 

City  Journal   (MAE)  51,723 

*<•>  City  Journal   (5)  33,798 

'aterloo  Evening  Couriar   (E)  15,554 

Government  Stalemente,  April  1,  1921. 

*A.  B.  C.  Publiahar'a  Statement,  April  1,  1921. 
••A.  B.  C.  Audit,  OctoW  1,  1920. 
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TO   REACH   THE  RICH 
TRADE  OF  KANSAS 

Copefea 
©ailp  Capital 


Report 

for  6  Mantba  •ndiag  S*pt.  20,  103Q 

34,222 

It*  aeJec  promotion  department  ig 
at  the  Hnk<  of  adyertieer*-  And 

U  really  proms 


.  B.  C.  PublUh.r. 


Million 
Dollar 
Hearst 
Features 

The  World' •  Greatoet 


New  YorS, 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 


newspaper    in  We 

County. 

Tail  is  an  acknowledg- 
ment of  it*  power  that  the 
advertise  should  hoed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  A  CO. 

F^reij-n  Rajtraaantativ* 

171  Mad. ion  Ave.     NEW  YORK 


TIMES 


-lit  e.yl- 
V 

lUf  JERSEY 

A3 

A  Food  Medium 

Even  during  the  pan  aummer  (our  food 
peg..— and  more  «■  tha  alia  ol  our 
regular  weekly  Thureday  load  feature— 
a  winner  for  kooiiw....  retailer*  and 
manufactured*. 

Wednesday*    and    Sunday*    four  auto 
pegee.     Tuesday.  Mu*1c  Page. 
Circulation  2t,i*1  Mambar  A.  B  C 

KELLY-SMITH  CO. 


New  Yark 


TIPS  FOR  AD  MANAGERS 


ARRANGING  N.  A.  N.  E.  PROGRAM 
Confer  in 


Cralt*  -Service.  712  Kanawha  nank- 
in* a  Trim  UM»  ,  Ourlealoii  Kanawha,  W. 
\a  IIj.  .c.utr.1  account  o<  lefTeryDewitt 
IlKiililor  Company.  Huntington.  W  V*.  Copy 
will  juii  ,.,  .«„  to  ,h,ec  inunth,  j„  technical 
journal.. 

N.  W.  Ayer  *  So..  308  Cheetnul  .trewt. 


(cSaawwrWd  advertmng). 

N.  W.  Ayar  a>  Son,  300  Che.tr.  jt 
Philadelphia      Sending  nut  ail  inch  order*  to 
ran  5  time*  fur  the  M*.»asoit  Manufacturing 

C  oenpany.    1" all   It.ver,  Maai. 
„.N.  W.  Ayar  •  Sea.  JOO  Cheatnut  atreec 
I  r-itadrlphiA-       Again     placing     orclrr*  »itb. 
newspaper.  ...  varinu*  lection.  t,„  f  H.  Hane* 
knitting  Co..  Wir-iron  Salem.  S  C 


New 


George  Batten  Company, 

Neu  Vork.  Reported  lu  he 
ti.mg  l..r  lie  Long  Hunk  *  Kg 
act   Clearfield   meet*.  Ph.la. 


nven-je. 
g  adver- 
l>),  21*t 


,,  116  W.at  ild  .treat.  New 
i  »rh  Placing  order,  irith  newspaper*  that 
rotogravure  .cctiott*  for  Doclor'*  Kaaei.tial 
rood*  Company,  "Ba*y  Bread,"  Orange,  K.  J 

u  C^,ktaf..  *  «•'«•".  »°  "»  avenue.  New 
tork  rUcnia  nriler*  with  no  .paper*  on 
contract,  for  it  )  Heini  Company,  food  pro 
don*.  1'Ml.l.urgk. 

Centaur  Cerapaey.  Ca.toel./  150  Wa.l 
Bradwjy.  New  Vork.  Placing  extra  copy 
uith  ne*  .coper,  in  virion*  acction*. 

Cramer.Kraeaelt  Company.  Milwaukee  at 
Michigan    streets.  Milwaukee, 


JOIMinc  order*  to  ran  4 "tirne*  in  M fddle'  Weal 
newspaper!  for  the  National  Enameling  k 
Stamping  Company. 

Cr.Mht.eljl  4  Co  Brook.  Bid,..  Chicago 
Has  .ecured  the  following  accounl*: 

North  Htdge  Brush  Cumpany.  Kreeport,  111.; 
tohneott  Biacuit  Company.  Sious  City,  la.; 
Lake  Superior  Loader  Company,  Lruluth, 
Minn  :  M,  a  K.  Cutlet  Cumpany  Jackaon. 
b.;  Thort*  Bro*.,  Minneapolis  Canute  Co, 


M 

Milw.uhrc;  Tegeter  Machine  Work*,  MU._. 
ap.il...  Sheet  Metal  Product*  Company  ol  Du- 
lath,  Minn,,  ha*  changed  it*  name  to  Wotero 
Steel   Product*  Company. 

J.  H.  Crj.ee,  2 14  S.  12th  alreet.  Philadel- 
phia, Sending  out  i  mch  order*  to  run  104 
lime*  for  Ihr  Dill  Company. 

Dak*  Ad  Agency.  2)1  Keemey  *treet.  Sen 
rranciseo.  Making  2*64  line  contract*  with 
nea*paper.  (or  Hill*  Brow,  "Red  Can  Coffee." 

r-SHgHl*  iijayWllM  Agency.  Atlantic 
.-HJ.  i\.  J-  1  lacing  urder*  unh  newapaiicr*  in 
VJ.luU*  arrl.ne.  for  Italian  State  Travel  Arm 
cy.  2HI   Slh  avenue.  New  York.  * 

CT°€i?,  L-,.Dro»  Company,  42  Broadway, 
I-  ■■-HaBdhnu  adTertning  for  the  Atlantic 
Cu**t  rt»hene*  (.optiany. 

P&tJtjf™1??  J*  Aaeocy.  Union  Arra.de. 
I  .ttiborgh.      Making    yearly    on  tract,  with 
newspaper*  for  the  Maiiel  Product*  Company. 
Erwla.  Waaey  *  Co..  II  Eaat  Waahlaaton 

F.d.r.l  Ad».  Ac.nc,,  6  Eaat  3»th  atr.at. 
Rrw    \.irk.     (.raifoally   eatending   order*  to 
newipoperi^  in  variuo*  lection*  (or  Dunn  Pen 
-  n*.  New  York.  Placing 
»  »a  vnriou*  ftecuon*  fvr 


(.tfttial  Knit..*  ft  Pt'ailtllgal 
KM  Okijeans.  La..  May  16.— Charlie 
Miller,  tmsiuca*  MBtgCf  o(  ilic  Atlanta 
Gforitian  ami  America  ami  pretiitlrni  of 
the  National  Association  of  Newspaper 
Executive*;  Arthur  <i,  \evvinyer.  a«*o- 
tiatc  publisher  of  the  New  Orleans 
Item,  ami  Marcelltnts  Foster,  publisher 
of  the  Houston  Chronicle  and  chair- 
man of  the  N.  A.  N.  E.  committee  on 
■fCIKJ  relntiuns,  helrl  a  cnnfcrcncc  here 
today  on  their  association's  A.  A.  C.  W. 
program. 

Chairman  Foster  is  arranging  a  pro- 
gram that  will  mean  a  Int  to  the  news- 
paper ami  agency  men  assembled.  The 
question*  of  what  is  local  and  what  is 
foreign  advertising  and  of  making  the 
foreign  rate  the  same  as  the  local  will 
!>e  the  two  principal  topics  of  discus- 
sion  at  the  meeting  with  the  advertis- 

The  program  for  Wednesday  morn- 
ing's  meeting  (June  15)  with  the  Asso- 
ciation of  National  Advertisers  will  not 
he  decided  definitely  until  President 
Mont  Wright  and  Secretary  John  Sulli- 
van of  that  organixation  decide  what 
subjects  are  to  be  discussed  with  the 
National  Association  of  Newspaper 
Executives. 

While  in  New  Orleans,  President  Mil- 
ler conferred  with  J.  A.  Van  Buren. 
business  manager  of  the  Times-Pica- 
yune and  N.  A.  N.  F_,  is  vice-president 
for  Lousiana.  who  states  that  Louisiana 
will  report  100  per  cent  at  the  conven- 
tion. James  Ewing,  business  manager 
of  the  New  Orleans  States,  has  notified 
President  Miller  that  both  the  New 
Orleans  States  and  the  Shreveport 
Times,  the  two  papers  in  which  Mr. 
Ewing  is  interested,  will  be  well  repre- 
sented at  the  Atlanta  meetings,  which 
will  be  held  in  the  Ansley  Hotel, 


JAPANESE    JOURNALIST    IS  HOST 


rden  uith 
Kaufman  Ma 


tWr't'eo  .in-rlft  ^""."l  »'«'••.  Cleveland. 

gfg  ^A^^Mu^rarCora" 

pany. 

Cardaer  Adverttiing  Company.   1622  U- 

cti>t  .Meet.  St.  I.„„i,.  Making  yearly  con- 
tract,  u.th  new.wner*  fur  the  FredonU  Port- 
lun.l  <  rmer.t  Company. 


.  i.om,i.y. Smith. P*ller.    I«c,    ol  Atlantic 

<  ity.  S.   1.     Sending  out  .chedule.  for  Ocean 

<  "r,  N-  J.,  to  a  lilt  ol  Ewlern  newapapera. 

Craadla-Dorraaca-Snlllv.a,  New  York  City. 
Sending  out  copy  lor  Southern  newanaperi  for 
the  Uuiinr,  Men  j,  League.  Hot  Spring*.  Ark. 
lland.ir.g  a.lvertt.lng  for  the  Eaaiman,  Arling. 
ton  and  Maje.l.t  Hotel*  of  Hut  Spring.,  which 
control  the  Hot  Spnng*  Colt  Courie 

rleyt'a  Service.  116  Vt  eat  1 2d  *tleet.  New 
.  or*.  Placing  advertiilng  for  Buxton.  Inc.. 
Spnr.gr.cl.l,  Man.,  formerly  the  L.  A  VV 
Verity    Company,    maker,    oi    Baatot.  Key 

Hotel     Advcrti.ing    Company.    90  We.t 

'<""•  „V-  Vork  Placing  reao.t  a.lveni.- 
mg  of  DeU.  i.e  Water  Cap  and  Mount  Pocono 
with  eome   Ea.lem  newspafurti, 

Hoyt'.  Service.  116  We.t  3  2d  .Meet.  New 
\  rk  l^mg  ordet.  with  wit  New  EngUnd 
nr.  .paper,  for  Peppe.rll  Spring  Water. 

H.  B.  Humphrey  Company,  It  I  BoyUton 
urert.  Benton.  Sending  out  4J  line  ordet.  to 
run  104  lime,  in  a  .elected  list  ul  uee.paper> 
for  Ihr  iieorge  Fro*:  Com|Uiny,  Bo.tnn. 

H.  B.  HumpArey  Company.   10 1  Boylaton 

vtrett.  Boiton.  Again  placing  or.Utr.  with 
nrw*paner*  ...  vartnu*  arrlions  foe  Ce>5rge 
Kro*t  Co..  "Bo. tor.  Curler,''  Beaton. 

Johnson,   Read   A    Company,    202  South 

Slate  etreet.  Chicago,  III.  Handling  adver- 
l.aing  lur  The  Velie  Molaira  Coepor.lion, 
Mnl.ne.  Ill,,  and  the  Diller  Manulartuiing 
Co,.    Bloffton,   Ohio,   maker,  of  "ThermatKn 

nreUr*.  cooker*. 

Martin  V.  Keller  Company.  Second  Nat 
Bank  lll.tg  ,  Toledo  Again  placing  order*  with 
Ilea. paper,  in   vanni**  *eciion«  for    Flak  Rub- 

her  Company,  tire*.  Chicopee  Fall*.  M 
Pl.rtr.g  ..r.ler.  w>th  new.taprr.  in  varlrna* 

Uaag  for  POM  MaNl  Cat  Company,  T  " 

I  mil 


of   Owk.  Maunichi 
at  DiBDtnr  in  New  York 

Japanese  and  American  relations  were 
discussed  in  a  very  frank  manner  by 
both  Americans  and  Japanese  at  a  din- 
ner  given  by  Toshita  Takagi.  editor  and 
managing  director  of  the  Osaka  Main- 
irhi  anil  Tokyu  Nichi-Nichi.  at  the 
Pennsylvania  Hotel  last  Tuesday  night. 

The  speakers  were  Mr.  Takagi,  Don 
Seil/.  Consul  General  Kumasaki,  Percy 
S.  Bullen.  J.  W.  T.  Mason  and  K.  Han- 
aiuno.  Mr  Takagi"*  guests  at  the  din- 
ner were:  Japanese  Consul  General  K. 
Kumasaki ;  M.  Kohayaihi  ami  M.  Ta- 
jima.  of  Mitsui  &  Company;  S.  lma- 
tnura,  nf  the  Sumitomo  Bank;  M. 
Araki.  of  the  Taiwan  Bank ;  S.  Nakase. 
of  the  Nippun  Vusen  Kaisha;  M.  Kashi- 
wagi,  of  the  Yokohama  Specie  Hank;  S, 
Wada.  of  the  Osaka  Asalii;  S.  Nireki, 
of  the  Chugai  Shogjo;  S.  Midutani,  of 
the  Japanese  Times;  J.  Komori.  of  the 
Japanese-American  Commercial  Week- 
ly ;  M.  Takata,  K.  Hatia/ono.  K.  Ishi- 
kawa  and  T.  Ikerla,  nf  the  Osaka  Main- 
krfai  and  Tokyo  Nichi-Nichi;  Don  Seit/, 
the  World;  Karl  Ri.-k.-l  and  James  H. 
Kiiray.  the  United  Press;  B.  T.  Buttcr- 
Morth  ami  Van  Burcn  Thornc.  the 
Times ;  James  C.  Grey,  the  Sun ;  J.  W. 
T.  Mas. .ti,  the  Lm4m  Daily  Express; 
Percy  S,  Bullen,  the  London  Daily 
Telegraph  anil  president  of  the  Asso- 
ciation of  l-oreinn  Corrcspeitdents ; 
Nicholas  Roosevelt,  of  the  Tribune; 
Ri.yal  J.  Davis,  of  the  Evening  Post; 
Harold  Anderson,  of  the  Hrrald ;  James 
Wrinht  Brown  and  lien  Mellon,  of  the 

I  I'lT.W  iv   l'l  BLISHEa. 


—first  of  all  a  great 
newspaper,  it  is  nat- 
urally one  of  the  out- 
standing advertising 
mediums  of  the  U.  S. 

The 

Indianapolis  News 

PKA.NK  T.  CAHRULL.  \  JrertaWBj  M .tMtv.ee 

v--  Tjrfc  Ofl.e  Chic*,,*)  OtV. 

DAN  A.CAKK  >t.I.  X   It.  Ul XZ 

It*  N»«-i -trrr-  Sili-ntl  H..h  H>'f 


Indication  of 
Lineage  Incre<ue 

I920ve.  1918 
in  the 

BOSTON 
AMERICAN 


Financial  Advartiatnaj 

Toul  Line*.   1918.  .  .  21.76» 

"      1920...  1 


Advantage 


Publication  of  new*  1*  not 
but  the  element  of 
when  it  i»  read  in 


u  ft**. 


The  Pittsburgh  Post 

This  itmoipher«  of  dependabilrtr  tt 


-m»  of  Ibf 
and  promoted  the 
for    more  than 
century. 

DAILY  AND  SUNDAY 


of  a 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  SO 
Tear*'  experience  recently  eteted 
that  hie  record,  .bow  that  for 
tha  tttoDay  expondod  the  rooulta 
produced    Ire     the  Waahingtoa 

iMERIcrf.    *     F,RST  " 

r.rx  •paper* 


SHOW  ALTER 

Advtrthing  f'm  rr,  n  f  to.-,  5rrv*c* 
FonmM  hy  W.  D. 
CarrUa  on  Hy  E.  J. 

51    lrvinK  Plai-c 

r    *  Xrtttp+ftTl  el  rid  M*0€*\ntt 

Moittbly  psroinatton  copy  for  u««  In  bpi/i 
inf  til.  clJJ^i&std  and  »1ore  nJ*ettiitH 
A  S«mvk«  Ihatl  rduutttti  rMdcrt  to  travrj  Oil 
b(i*cttiJirm>rnU  and  viimtilatei  nt*ich«ari  u 
advr?rlt«r  evtlvqaalrlr 

^Wjjjj  Uj^  pmrUrul*^  «nd  ritea  on  fo« 
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"My  Life" 

MARY  PICKFORD 

in  ten  lUnUrated  ituUiltmenU 

From  Gladys  Smith,  agtd  fivs>  r"'», 
to  Mrt.  Doug Ui  Fairbanks 


Lord  Northcllff  e  eent  Hay  den 
Talbot  aix  thousand  mile*  from 
London   to   Loe   Angclaa   to  get 

"OUR  MARY"  to  teU 

HER  OWN  STORY 


Win  at  Onc« 


McQure  Newspaper  Syndicate 

373  Fourth  At*.,  N.w  York  City 


ROME.  GA. 

Auurr  the  success  ai  your  campaign  in  ihe 
market  covered  by  the  circulation  of  the 
NOME  NKWS  by  unr.f  th*  newtpaptr 
popularly  endorsed  by  local  advertisers — 
ikoi  r>n1y  a*  An  advertising  racdiuos,  but  a* 
thr  dm  c-Mrnjial  facinr  la  (lac  daily  affair* 
ul  the  people  and  bu«  loess  inter  est*- 

1920  Local  Advertising  in  Rosa* 

Tm*  R»mk  Stmt  2.678.326 Lines 

Th«  Tribune-Herald., .  1,779,764  Line* 
The  Nsw«  Led  by....  998.5(2  Lines 

R.pim,t.h  J  by 

Frost,  Landts  &  Kohn 

NEW  YORK       CHICAGO  ATLANTA 


Another 


Big  Plant 

Now  in  Court*  of  Construction  at 

Perth  Amboy,  N.  J. 

].«rgf  increaae  in  Saving, 
Deposit,  during  put  year. 

For  further  information  regarding 
this  important  territory,  addreaa 
Perth  Amboy  Enming  Newt  or  F.  R 
Northrop,  303  Fifth  A.enue,  New 
York  Gty. 


WIRE 
HEW/ 

rntrrnnlionnl  Newt  Service 


TKm  Family  Incomm 

Over  $3,000.00 

1a  BufTnla  the  p»rr»rtnn»  of  r»m 
lltsa   with    JtcflraH    ovar    I)  0f>0  CO  la 


Su  Time  a  Creator  tKan  tKe  average 

far  United  5t»t««. 

Bu  rT«lo  Evening  New  •  rwschaa  9) 

par  cant  of  the  lam. lies  with  13.000  00 
income  or  over  It  raach*e  40  par 
cent  of  tKa  Cagliah  reading  f*miii*>s 

Ul  (h«  Buffalo  n.«rk.i 

KELLY  SMITH  CO. 

M.rbr:dp    Eld,,.    N,w    York  City 

Lyttan  Bidf .,  Cbtcaia,  111. 


A.A.C.W.  SCREEN  ADVERTISERS' 
PROGRAM 


{Ct>ntinmr4  from  pagt  16) 


Service  Dept.  Standard  Slide  Corporation. 
New  York. 

'•Use  of  Motion  Pictures  to  Teach  Technical 
Subjects."  John  E  M tiles.  Direct  iir  of 
Factory  M-Miagetnrnt,  Rabmrt  Intitule. 
WelU«lry  BUS,  M.im. 

"  How  the  Motion  Pirtiice  Theatre  Owtirf 
it  Bf.--.Vinu  Industrial  Films."  Speaker  to 
be  announred  later. 


DIRECTORY  PUBLISHERS 


Bnvs'  llicn  School.  Room  27 
Bu**ne<**  Mrriinpt   I'rrirJent,  George  W  Over- 
i.itt,  Reuben  H.  Donnelley  Corp..  Chicago. 
This  nirrtintt  i*  f«r  due  us  stem  of  reorgamra 
Inn  plan ■,    Su  formal  program. 


DIRECT    MAIL  ADVERTISING 


Caput    H*u.    Baoot    inwuir    Lire*,  is  *«n 

Hop  la  a  Sis. 
lot.  Moadnn.  President,  presiding. 
Tvudat  Mo** inc. 

9:30 — "Changing  the  Way  nf  a  Wiisnan  " 

Mrt.  Ida  Bailey  Allen,  specialist  in 
Direct  and  IMttcatsonal  ad*e» liairiJC  to 
the  Howie  wife.  President  "Sir* 
Allen's  School  of  Good  Cookery," 
New  Ynrk.  Farmer  ly  Associate  fcdi- 
toe  "LndieV  Home  JmarnaL"  "De- 
liit«atof "  and  "Good  Housekeeping" 
10:00 — I  >i  scansion. 

10: IS— "Bridging  the  Great  Divide." 

(1  Coy  Glidden  of  William*  ft  Con 
a  tag  barn.  Chicago.  Formerly  Adver- 
tising Manager,  Mart-hall  Field  ft 
Company.  wholesale.  Service  Direc- 
tor, The  Butteries;  Trio. 

10 :4S — Discnsaion. 

ll:QU— "The  Modem  Pied  Piper." 

Paul  Hunter.  Pre*  blent  Fduailt.nal 
Advertising  Ci>mpaay,  New  York  City. 
Formerly  U,  S.  Tire  Company,  X-Ray 
Retlertiir  I't^npany. 

11:30 — "Scrapping  The  Kalae  Alarmt." 

I  Jiui*  BaluBa,  Managing  Director. 
Direct  Mail  Advertiiing  Aitociatian. 
Kuriiicrly  Director  of  Cocretpandenc*-, 
Le.u  Mfg.  Co.,  La  Salle  Exienaino 
L'aiveraity. 

: :  i  '•    i " .  ■  .1- ii.' ii 

12:J0-  AdjournnienL. 
T i  kida v  Arrzavoosi. 

Debaie—  Reaolved,  "That  Twelve  laiajea  of  a 
Hnaae  Organ  property  edited  and  iianed 
coruecuuvely,   u  a  greater  prodocer  of 

BkmI  will  and  profit  than  twelve  piece*  of 
igfect  Advert-iing  going  out  consecutively 
once  ■  month.** 
Robert  C.  Fay.  Moderarnr. 
Affirmative— Robert  K.  Ramtay.  Adverliaiog 
Managrr.  Aaaarftnja]  Writing  Paper  Co., 
Author,  "Kffrctivr  Hiraae  Organs,"  Holy* 
ok*.  Maat 

Francra  M  Buestc,  Kdttor  "Tidewater 
Totiica,"    Tsdrwatrr    Od    Cnanpany,  New 

York. 

yfrgaiive—  Wm.  Hertev.  Director  Mail  Sales, 
Rut>i.  IL  lngersoll  ft  Brn..  New  York. 
Klekn»r  Ditngan  Hunter.  Chairman  of  the 
Board  Educational  Advertiaing  Company, 
New  York 

Jodgea—  E.  St.  Elmo  Lewis,  Vice  Freeident. 
Campbell  Ewald  Company.  One  of  the 
foremost  Direct  Advertising  authoritiet  in 
AmcTiea, 

Tim  Thrift.  Editor.  "The  Mail  bag  '*  Ad- 
vertising  Manager ,   Th*-   American  Mullt- 
RTapk  -  si.-'  Co.,  Cleveland. 
Noblr  T    Praigg;,  Director  nf  AdveflMux, 
(tailed  TypiMhria*  of  Aaaeriea.  Fiirmrrly 

Pub>- 


"What  w*  are  Doing  to  Make  Adverritirtg 

Specialties   Fay  The   AdveTtw-rr."  S.  VV. 

Allen.  The  Kemper  Thoma*  riimpany;  N. 

R     Hatrh.   The   Knspp   t'umpany;    1  M. 

Saundrr*.  The  Rtanchsid  ftampatiy;  H.  G. 

Huoe.  Brown  ft  Bigclow. 
General   I  '•■  -■  ->>  - - ■ 

"Winning  mi  Pnilita  or  Winning  a  DcciftluQ 
in  |br  Fight  fur  Bujineaa,"  Stanley  Ikerd, 
Wefticvn  Manager.  Associated  Advertising. 
TvaMiAV  Aatpaaooat— 2:30— Open  Session. 

TVefident  Carrofl  H.  Sudler.  Frriidmg 

'The 'Place  of  the  Spretaltv  in  the  Advrr* 
liting  Campaign."  J.  R.  Sbnrt.  The  White- 
head  ft  II' tag  Ctimuaay. 

*'Adverli»ing — The  Servant  <>f  the  Public." 
Frank  B  White,  Agricultural  Advertiaing 
Sctt  ire. 

"Talcing  The  Gnesa  out  of  Color  in  Adver 
liwiig."  Mrs.  Ilaiet  Adler.  Aolhority  on 
trJur — and  Member  Faculty  Cleveland  Ad 
venising  SehooL 

"Building  Coco  Cola  Salei  with  Advertising 
Speciailtef,**  S.  C.  Dohb*),  Formerly  Presi- 
dent The  Core  Cola  Company. 

"Four-Square  Ad»erli»ing,"  Riebard  H  l-ee. 
Counsel  National  Yia;iiaitcc  Cnntmiliee, 
Ataociated  Adrertiaing  nubs  of  the  Wi>Tld, 

*'Cn- operation —What   it   aseana    in   ihe  Ad- 
vvrtrising   Field ."    F..   Allen   Frost,  of  the 
PostcT  Adirrtiaing  Aaaociaiion. 
Wepvksiiav.   I2;J0  P    M — Luncheon— Capital 
City  Club. 

Member*  and  Representatives  of  Member 
Firmt     Round  Table  Discussion. 


Editor  ^AaaoL-uited  Advertising 
Itabee  and  writer. 


ASSOCIATED  BUSINESS  PAPERS 


ADVERTISING  SPECIALTIES 


I'  H  .'.i  SCUOOL 

Tt  RMiaV  MoaNiar.-  9:30. 

I  ■  ■  .  u '  ■  .  Seststiii  fur  Members  and  Rep 
feteiiiailvca  of  Mrml>ee  Firms,  President 
Carroll  11.  Sadler,  Freiidinf,  Vice  Press* 
dent.  Ketterliaus  Lnho  Mfg.  Company. 


EMPLOYING  LITHOGRAPHERS 


PlKOMOHT    It-:!  J  I..   Rotabv  Roou 
TtiBIIMV — Two  Ulnstraled  Addre»art  by  Harry 
R    Wrllman,  Profesaur  of  Marketing. 
Aism  Tuck  School  of  Administration 
and  Finance,  Dartmouth  College. 
9: jo  A.  M  — "The  Known  Value  of  Color  la 

Advertising." 
2:30  P.  M.— "The   Practical   Application  of 
Color  in  Terms  of  the  Advertising 
Appropriation." 


POSTER  ADVERTISING 


Weu.it **t  MgHoatAt.  CuvatM,  Roou  No.  3 
TugSDsy  MoiHtiKt. 

9: JO— Opening  Remarks. 

Miihurn  Hobson,  Pret  Poeter  Adver- 
tising Astnciation,  Dallas,  Texaa. 

10:15— "Good  Will  " 

K.  Allen  Frost.  Chicago,  III. 

(0:45. — "Merchanititing  in  the  -  •  ••  with 

PiMtee  Advcrttting."  C.  O-  MaawdL 
Promotauii  Dept.,  Paster  Adv.  Co., 
Inc..  New  Yorfc  City. 

11 :1S —  "Local  and  Retail  Advertising  by 
Means  of  Posters."  Gordon  MacKd- 
ward.  Sales  Manager,  Walker  Com. 
pony,  Detroit,  Mich. 

11  jdJ — ''Relation  of  Poster  Advertising  to 
Educational  and  Civic  Development  " 
Prof.  H.  D.  Rinsland.  Public  Schools, 
Vocational  Department.  Anymore, 
OWIa. 

Tvespat  Arrganooi*. 

2:J0—  "BoiWiog  Trade  Marks  with  Poster 
Advertising. "  A-  deMneillusta,  Poster 
Adv.   Co-,   !»«-.  Cincinnati,  Ohio. 

J. 00  — "Potter  Advertising  Christianity  Pfu- 
Mute*  Frosnerlty.  J.  B.  SptHman. 
Colnmhl*.  S  C. 

J. 3D  "AMiliLjiit.tt  of  Poster  Advertising 
ana  Its  Practicability  for  the  Southern 
Manufacturer. **  K.  H.  Fulton,  Van 
Buren  ft  N.  Y.  Poster  Advertising  Co., 
New  York  City, 

4:00 — 

lohn   Sullivan.   Secretary.  Aatnciatinn 
National  Advertising,  New  York  City. 
$:00 — Di*ctasa>ofv 


GRAPHIC  ARTS 


RoVt*    HlilH    S.  n  ■  K.  ■  u  21 

Tttr-sftas  ArtBahixtN— 2:30 

Chairman.  W.  R.  C.  Smith.  Preaident.  W. 
R  C.  Smith  Pub  Co  ,  Atlanta. 

Opening  remarks  by  the  Chairman  em  Gen- 
eral Conditions  in  thr  South  and  their 
h--'  i !    t     In    1 1  :  ■  ii  - . .  Papers, 

"Developing  a  Mil  Wet  lor  Rata  Material 
Through  Bu»inc«*  Paper*."  Austin  I* 
HUck.  Advrrttamg  Manager,  The  Pacific 
Lumber  Combnny,  Chicago. 

"Importance  of  Promoltng  the  Kcoiiomical 
Movement  of  Gouds  from  Induttry  to  In 
dusiry  "  F  M  CoiVrell,  Fromt>iioit  Man 
ager,  McGrav.  Httl  Co..  Inc..  N.  Y. 

"W.-,rh  of  the  Associated  Business  Papers, 
Inc  .  in  the  Interest  e.f  Better  Advertising 
and  Publishing  Je«»«  H  Neal.  Executive 
Srrrelary.  The  A»siK-iatei|  Ruainrw  Paper*, 
Inc.,  New  York. 

A  aasfrMasssfl  <>f  SubjecU  of  General  Intcren 
Uicluding  "Piublrm*  uf  Printing  ami 
'  .r    r  '  "puttal  Rate*  and  Service." 


STUDENT  CLUB  ORGANIZATION 


Wkslktaft  Mkuoiial  Cnacn  Class  Room  No.  2 
Chair  nun    j  ohn      R .      Drniurrat,  prrwdent, 
Graphic  ArU  Ataociatlun,  New  Haven,  i'utin. 
Tvaanav  MotNivG — 9:30. 

"How  Printers  Have  Organ  ired  to  Make 
Printrd   Salesmanship    Build    Rigger  Bum- 

William  J.  tCytlon.  Preaident  ttarted  Typolhe- 
ta*  of  America. 

"The  Tested  Shock  At>sofbcr  lur  Selling 
Coats."  Noble  T.  Praigg.  Director  >d  Ad- 
vertising,  L'nited  Ttpotbeue  ol  America. 

"How  the  South  ii  Cashing  in  on  Primed 
Salesmanship,"  W.  O.  Fnote,  Prendent, 
Foote  ft  Davis,  Atlanta,  Ga. 

"Demonstration*  of  Printed  Satesman*hip." 
Btron  A.  Dolt.  R.  R.  Donnelly  ft  Son. 
Chicago.  III. 
Tvisoat  Ant»!roo)i — 2:J0. 

"The  Printer,  as  Assistant  to  the  Sales 
Manager,"  Henry  P.  Porter.  Chairman  of 
the  Educational  Committee  of  The  United 
Typotbetae  of  America 

**lfow  Printed  Salcsman-hip  Build*  Rigsf'r 
Butiness  in  Canada."  C  C  Rnnaldt.  The 
Retnaldt  Press.  Montreal.  Canada 

N<->rtxun  T.  A.  Munder,  nf  T.  A  Munder  ft 
Co..  Baltimore.  Md,.  Chairman  of  Pr»- 
ffram 


Wa**irr*a  Msnomim  f'tiraeH,  Cia^-s  Koom  a 

1  li  i  :  -  -.11.       I  ■•.         B     !  :    •  i:i    -     (Vilumhia,  Mis- 

aonri. 

TftiOutv  AatKEKonsj  —  2:30. 

Informal  seaaion  fur  the  dascuaalun  of  plana 
leading  to  the  organLtatioa  of  Stisdeut 
ail  venmng  clubs  in  all  colleges  and  schoula 
offering  advertising  instrajclioo. 


NEW  ORLEANS 
HAS  60,000  HOMES 


GOOD  OSFS* 


7Ju 

guaranteed  lo  reach 

55,000 

N  _w  Orleans  Homes 

May  15— May  22— May  29 
NO  INCREASE  IN  CARD  RATE  IN  MAY 


Nearly  every  person  In  Richmond  reada 

NEWS-LEADER 

The  Ngwa-Laaoaa'a  circulation  la 
Richmond  ia  greater  than  that  of  all  the 
olner  Richmond  papers  combined, 

The  Nlwf-LsAOca  $  circulation  ta  Vir- 
ginia la  greatar  than  any  other  Virginia 
newspaper 

The  sworn  statements  of  the  Ricbracnd 
papers  ah ww  the  Ngwt-tjumta  haa  a 
dady  drrolation  ta  Richmond  which  hi 
more  than  three  tiasca  greater  than  tu 
nrareat  com  pet  It  nr 

Foreign  rrprcaariutlvea 
The  Kelly  Smith  Co..    Oiicago.  1IL 
Marbridge  Boilding        Kelly-Smith  Ca. 
B'way  at  34th  St  Lyttoa  BaJWsng. 

New  York  City. 

*.  B,  Kcongh.  Candler  Bldg.,  Atlanta.  Ga. 


FIRST 

In  four  months  of  this  year 

aiic  Nnit  Qorh  Qttuira 

inibllshnl  80J.2.12  ««atc  line,  of  6- 
aar.rial  adrertbing— MM  thio  tbe 
cvoibined  volumr  publiahrd  by  tbe 
New  Y»ik  morning  newapanera  aec- 
ond  and  'third  in  financial  advertiainf . 


OF  THE  SHAFFER  CROUP 

The  Indianapolis  Star  had  larger  gala 
In  adrertiaing  during  the  year  of  1920 
than  any  other  Indianapolis  newspaper, 
eacecdmg  the  gain  of  it.  nearest  cum- 
prtilur  by  173,097  agate  Linca, 

THE 
INDIANAPOLIS 
STAR 

Largaat  Morning  oa>d  9«adsy 
Circulation  In  Indiana 

OF  NEWSPAPERS 


The  Standard  of  Influence 

Dnrrimmating  Traders  and  advertisers 
know  that  generations  have  found 
such  power  behind  their  favor  it* 
paper. 

Pittsburg  IDispatch 

the  same  year  in  and  year  out! 

Branch  Ofhcess 
Wallace  G.  Brooke. 
Brunswick    Building.    New  York 
The  Ford  Parsons  Co., 
Mariptcrtr     Building,     Chkago.  Ill 


Google 
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ARGUS  MAIL  LOTTERY  CASE 

New  York  Court  GeU  Twti- 


Auany.'M.  Y.  May  18.-The  Court  of 
Appeals  May  9  heard  arguments  in  the 
ittempl  of  the  district  attorney  of  New 
York  county  to  punish  the  Mail  and  Ex- 
press Company,  publisher  of  the  New 
York  F.vening  Mail  and  its  publisher 
Daniel  Nicoll,  on  the  charge  of  unlaw- 
fully advertising  a  lottery.  In  July,  1919. 
the  Evening  Mail  began  the  free  distribu- 
tion of  cards  advertising  the  paper  and 
the  fart  that  the  numbers  on  them  en- 
titled the  holder  to  a  drawing  of  $15,000 
in  prizes  of  Liberty  Bonds  and  money, 
The  cards  were  left  at  newsstands  for 
free  distribution  and  were  handed  to 
passengers  on  the  subways  by  boys  and 
referred  to  the  issues  of  the  paper  for 
details  of  the  priies  and  the  names  of 
the  winners. 

A  demurrer  interposed  to  the  indict- 
ment was  allowed  by  the  Court  of  Special 
Sessions  of  New  York  and  their  decision 
was  uphrld  by  the  Appellate  Division. 
Henry  Wollman.  appearing  for  the  de- 
fendants, argued  that  the  plan  of  gift 
coupons  was  for  the  purpose  uf  advertis- 
ing the  paper  and  increasing  its  circula- 
tion, and  that  as  nothing  was  paid  for 
them  there  was  no  lottery  within  the 
;  of  the  law.   The  district 


ney  contended  that  the  public  was  in- 
to buy  the  paper  because  of  the 
tat  this  was 

sideration  to 
tery. 


The  science  uf  cooking  ;ind  the  prhper 
uses  of  rice  will  Ik-  brought  home 
through  the  domestic  science  work  that 
will  1*  carried  out  through  the  schools 
and  other  educational  channels,  thereby 
creating  a  permanent  demand  for  gene- 
to  come." 


It  1. 


Newspaper  advertising  has  nearly 
tripled  the  consumption  of  rice  in  the 
United  States,  declared  Flank  A.  (iod- 
chauK.  president  of  the  Associated  Rice 
Millers  of  America,  at  its  annual  meet- 
ing in  New  Orleans.  May  10.  A  new 
advertising  campaign  is  l>eing  planned 
for  next  year. 

"Rice"  said  President  Godchaux,  "is 
being  consumed  in  the  United  States  at 
the  rale  of  seven  pounds  per  capita,  an 
increase  of  4  5.1  pounds  over  the  2.47 
pounds  the  average  person  ate  in  1920. 

"The  advertising  plan  as  carried  out 
created  a  feeling  and  spirit  of  co-opera- 
ting among  the  greatrst  niimhcr  of  joh- 
liers  and  retailers  throughout  the  coun- 
try and  as  a  result  rice  has  been  placed 
on  a  proper  coM-to-consumcr  basis. 

"The  advertising  campaign  presently 
being  worked  out  by  the  association  will 
not  only  increuie  the  consumption  of 
rice  by  the  present  generation,  but  will 
be  one  of  a  broad  educational  nature. 


Public  L«df.r  Will  Tell  Philadelphia  of 
Hit  best  Peak's  Conqueror* 

An  interesting  journalistic  enterprise 
has  been  announced  by  the  Philadelphia 
Public  Ledger  in  connection  with  the 
forthcoming  attempt  of  the  Alpine  Club 
of  England  and  the  British  Royal  Geo- 
logical Society  to  climb  Mount  Everest 
in  the  Himalaya  Mountains.  The  ex- 
ploring party  left  England  a  few  days 
ago  and  simultaneously  with  their  de- 
parture, the  Public  I-edger  announced 
that  through  its  foreign  service  it  had 
arrange*!  to  receive  exclusive  cable  dis- 
patches telling  of  the  adventures  and 
discoveries  of  the  expedition.  The 
I'uhlic  Ledger  Foreign  Service  has  ar- 
ranged with  the  expedition  to  have  run- 
ners hring  the  latest  new.  from  the  ex- 
plorers, as  often  as  possible,  to  the 
nearest  telephone  or  telegraph  stations, 
from  which  points  the  news  will  he  re- 
layed by  telegraph,  telephone,  cable  and 


Another  "A.  M."  Quit.  its  Duboqsa. 

The  Dubuque  (la.j  Telegraph- Herald 
ha-s  discontinued  its  morning  edition 
and  is  printing  a  pre  dated  edition  ■rat 
the  following  morning's  date-line.  Sim- 
ilar action  was  taken  about  three  week' 
ago  by  the  Dubuque  Times-Journal. 

Chart  or  far  Connecticut  Papas- 
Tile   Shore    Line   Times    Publislii:  t 
Company,  Guilford.  Conn.,  has  been  in 
corporated    with    a    capital    stock  oi 
$25,000. 


The  Omaha  World  Herald  lias  just 
entered  the  field  with  the  srmi-monthlv 
Retailers'  World  Herald  of  four 


Wr'rr  quoting  attractive 
combination  prior*  on  oar 

DAILY  COMICS 

Scoop  (6-co!.),  Old  Pal»  «t  or 
7  col.).  Jangling  Jingle*  (2  eoL), 
Smile,  (filler),  and  Nooeie  (M 
«  I  col.). 

 :        A  L 


FOR  SALE 


FOR  SALE 


FOR  SALE 


EQUIPMENT  WANTED 


<«    A  WORD  far  e«»ert»**aa*el.  unst< 
cleaalneatlea.    Caaa  wlla  or  dm*. 


g_  A  WORD  far  aev*rti*eai*nta  uaeer  thta  g- 
claaaMcatloe.     Cask  with  .rear. 


A  WORD  ler  ed-»rrtla.«.*»ta  ussdar  UU. 


Far  Sals  OT[V  tw0  yeari:  prctt  no*  prints  s1,  6  and  8 

Rebuilt  Gos*  Matrix  Railing  Machine  f'jT  eel    rugrt.  and_additlonat  units  can  be  added  ~~ 
mat,,  complete  with  direct  geared  switoc  equip- 
inrnt.    Price    reasonable.    The   GV,«s  Printing 
Press  Co..  IMS  So.  Paulina  St..  Chicago,  I1L 


First  unit   would   give   10  and 
pares,  second  addition  would  give  14  and  16 


PrtatswTt*  Outfitters  ^  ^ 

^^rU^^^^li^L^  Wanted  to  he,  second  h.tsd  e+M.  re.ee, 
bookbinder*  macHinery  of  every  dcaertfitlotv  rrriM,  8  column,  Boat  b*t  in  good  condition, 
Connt^  readier  41  Co.,  M  Beekwan  St.,  New  «j^nd  b<I>t  pnc4!  4nd  (tJll  ^..icuUra  to  B»x 

AStSS  Care  ol  J  unci  *%  ]'t'M.i-.M.  ■. 


York  Ci 


One  Hoc  Septuple  Prr»«.  four  pJate  wide, 
•rvrn  cnl«n-n  tJVS  enw  nr  eight  column.  12 
em*,  Ci>)umn  length  Mj4  .n<he..  Price  and 
further  detch|Kion  on  application  to  Dallai 
Ne-a.  DilUt.  Texaa. 


For  SaJe 


FetahHabea  in  mi  to  aril 
equip  Newspaper  Plat. 


CO. 


QUICK  ACTION  BAROSINS 

Practically  New  Flat  Bed  Web, 
printing  4,  (>  S,  10,  12  or  14  pages., 
at  special  pnee  if  taken  in  June. 


BANG -$16,000 

buys  complete  newspaper 
nent.  Immediate 
delivery 

C«n»i«ting  tit  J«n.i*e  ttralght  line 

l6-|ievcr,  7-eoluam  prraa.  complete  etefeo- 
t  xr1"*!  ruttipenent.  Sixteen  trucks  and 
aUW,  Matrix  roller.  T»*o  ileum  tablet. 
Furnace,  catting  box,  taw,  trimmer,  tail 
cuttrr,  etc,  Thre«  linotype*.  ModrU  S,  4 
and  5,  Intlividval  motor*  tor  all  power 
driven  machinery.  Two  twenty  volt,  Maty 
cycle  three  phaer.  Steel  ci^ipraent.  Two 
«|f>tjMc  tier  type  cabinet*.  Forty  oa*c* 
»f  tyre  with  aeiembling  top*  and  plate  fur 
le.Ti*  and  flag*-  Single  hcail-lcttrr  cablaet 
and  type.  Macblniat  bench,  cabinet,  tooU, 
■wMWHi  correction  bank  and  newa  dtttnp, 
m»ke-ti|>  t»hl*.  gxlley*.  bra**  culnmn  role* 
and  justifying  materials,  Rnll  tr*p  and  rUt 
top  detkt.  typewriter  nV*ka,  four  I-  C 
Smith  typewriter.,  chair*,  table*.  ea(e,  fil- 
ing cabinet,  book  caw.  caah  regiater. 
baling  Btachine,  etc,  E*,olpment  may  be 
•ten  »et  up  jott  at  left  wben  paper  tn*- 
pen-led     Step   lively,  thit  will  go  <)aick. 

Wire  Box  A  57*.  Knirv>t  A  Pv»tuni> 


NEWSPRINT 

Reasons  for 

buying  from  u« 


Quality      of  peper 
alway*  umforrn. 
Rairuler  deliveriee. 
Shipment*    made  in 
from  five  lo  aix  week* 
at  price*  below  pre*- 


J.  ft  J.  SCOn,  Ltd. 

33  W.  42nd  St., 

New  York  City      Vee*«*r»ir«  10 f? 


For  Prompt  Service 

TYPE 
Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  hv 
Selling  Homes  conveniently  located 

"AmertWm  Type  ih*  Best  in  Any  Case" 

*\MER1CAN 
TYPE  FOUNDERS  CO. 

tSaoaKort  PlttaSureh  Kaniau  Ctrv 

New  York  OcveUnd  Denver 

PhlUdelpKlt  Deeroli  Lo*  An«>U 

Baleimarc  Chicato  Sen  Ftm 


FOR  SALE 

Co*a  Straight  Lisia  Quadrupl*  Foer- 
Daek  Two  Paga  Wide  Pre**,  Prima 
4.  6.  I.  10.  12.  I*  er  I*  page  pepera  at 
J4.000  par  hoar.  10.  1«.  2»  or  ):  pag. 
at  II.O04  pa,  has,,,  (elded  to 
lolpegeHt.-. 


Triii  Pre*!  May  Suit  You. 

WALTEK  SCOTT  *  COMPANY 


FOR  SAL£ 

Goss  Semi-Rotary  Press 

14  PAGE 

Thi»  is  a  flat  bed  preaa.  printing  (rotn  2 
l«i  14  paitre  direct  fruin  type.  7  col- 
umns. 21  inches  ]cm£,  13  ems.  I  •<-* 
roll  paper,  '2X  46  and  69  inchest  wide. 
Installed  In  1017.  Now  in  use.  delivery 
.Ik.ui  Jul,.  Price  $4^00.00.  Inttulla- 
ticm  i>(  larger  press  reason  fur  selling. 

(ftazcttr-fiptiipui  €a. 

ATLANTIC  CrrY,  N.  J. 


Take  It  To 

POWERS 

Open  24  Hour*  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 

154  Nassau  St.,  Trtbuc 
Naw  Yer«  Clt, 


We  can  I 
went  It  Uicraesad. 

Yeu  has-*  thought  o(  pree 
yestr**!/.     Bui  let  a*  tetl 

praaa  altpptngs  can  be  mat 

neeebetlaer  for  yeu. 

BURRELLE 

1 45  Lafayette  St..  N.  Y.  City 

el  a  Century 
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Introduction  to  Employer  and  Employee 


3c 


SITUATIONS  WANTED 

A  WORD  for  advrtlswU  under  lit  I* 
tlassiricatJQn.  Cub  with  ordse.  Fsrf 
(hot*  unemployed  one  Insertion  (adv.  not  to 
esceed  SO  word.)  FREE- 

Advertising  Manager 

Available  June  lit  or  before;  ij  year*'  newt- 
I'* [it  advertising  experience,  lur  the  past  three 
vcjrs  advcrtiiitifr  miua«-er  at  afternoon  and 
Sunday  newspaper  iti  Live  e«ty  ■>!  85.00U;  itur- 
loi  ttiu  time  1  hive  increased  Ideal  advertis- 
ing K*J  per  cent  and  tan  more  llacafe  than 
tirst  , a j»rr .  At  the  present  unw  with  Muatu 
i  >n  HtUiiu.*  i±t  txiow  tiormaJ  I  an  showing  a 
-5  per  cviii  increase.  I  havfi  the  knack  of 
an  effiL-irnt  ilr|i±tt»mt  and  prodisc- 
rally; 


6c 


HELP  WANTED 

A  WORD  (or  o4vprti»*a»mU  tmdar 
xt.it   clattificatton.     Cash  with  order. 


Advertising  Solicitor 

A  first  rUku  sdvrrlisius;  sohVitnr  can  make 
s  real  povtlum  foe  himself  tn  a  large  middle- 
wnlrtn  rity.  Hard  work,  and  long  no  a  r».  httt 
a  good  opportunity  f«  •  paper  l'sdmg  in  «r- 
mUt-on     Address  A  Ml.  Care  - 


*  Fvfr 


I  tMItt 


systematically,  ■rant  permanent 
i-r-td.jti,  m-irnrd.  best  rc.errr.res,  Address 
Ho*  A- 5 53,  Care  KutTua  ft  Publish**. 


*  nb  metropolitan 
■  tng  sei 


Advertising  Manager 


upolitan  am]  ntnall  oly  e*rruti«" 
r\i  larger  held.  Copy  writing,  lay- 
out nun  thoroughly  conversant  with  require' 
mer.ts  of  foreign  and  Uxat  departments.  Box 
A  571  Care  of  Ejhtob  &  1'ubushkb. 


A  Special  Agency 

it  Ji- .king  fi>r  a  live,  slrrl,  intelligent  young 
man  to  add  to  its  spiriting  fnixr.  Eaperiecirc 
is  not  altogether  necessary,  but  industry,  in- 
tegrity and  a  desire  to  succeed]  is.  Any  young 
nun  willi  these  uualini-atiuns  will  have  an 
opportunity  to  start  with  an  established  CuA- 
ecru  and  10  go  juil  as  lar  a*  his  iritrlligcuie 
and  iudualt  j  will  cany  him  The  pmitioti  in 
upen  at  once.  Apply  by  mail,  staling  M 
r.lutJlK.n  ur-d  r«  rerun  re.  if  any.  Box  A  So7. 
t  ;m  ,4  Ei.it.  .a  ft  Pt'ntMtra. 


Age  JZ,  tu..rr.rd,  worked  up  .n.aa  carrier, 
twelve  yew:V  eaprrirncr ;  hcl.rvr  in  steady 
NyNirinacttr   MiiMirtg;    have  TrarhnJ   limit  with 

|*tfM  IMMH 

CircointWn  htaaagsr 

nrrr  poaitirm  in  middle  west.    Experience  on 


Circulation.  Manager 

of  ability  and  capacity  for  growing  evening 
paper  m  pru«pcri>«s  city  of  over  one  hundred 
thouund  people  in  southwest.  Circulation 
over  iwrnty  lh(iu«and.  Present  Manager  being 
prom-ted.    Write  tully,  giving  experience,  age, 

I'"    i  .  .       -rut     :->    .i  .     r.y;-^U-A    tu     '..t  ,1    \rtU  .  . 

Box  A  >6y.  Care  i>1  E&mik  ft  f'uai.ii>Mia, 
Circulation  Man 

Evening  paper  in  New  England  city  of  70,000 
wants  young  man  to  take  charge  of  circulation 
not    sit   premiums   but   seeks  to 


moromg  and   evening   and   Sunday  editions. 

ih-jrwughly  familiar  with  every  detail.  At  rac<r.  and  cultivating  Arid  by  sound  methods, 
reference.       Boa    A  $66,    Car,   »!    Eoiro.    ft     Paper   Em   Sunday   edition.     Write   with  full 

religious  i  .-.!f[ 


Editnrial,  Ra«awreb  and  Writing 

man  «ith  highly  speclalixrd  English  training 
and  broad  rxperience  in  lines  above  mrnlinned 
winhrs  rxnition  calling  for  any  or  all  of  these 
lyv»e»  ol  wr>rk.  Salary  secondary  considera- 
tion for  time  bring,  Address  Boa  A-Wl.  Care 
Emma  ft  Puat.it.NtaL 

Mr.  Publisher 

Are   pM   intc rested    in   securing   the  services 
of    ,i    y.xtng   man   experienced   in  advertising 
get  .m  OH    and    devetopsnent  ?     He  wanls 
pi  rnvitient  position  where  the  sound  applica* 


bicreaae  circulation  by  publishing  a  good  news 
field  by  sound  n 


particular* 
encc   and    salary  . 
Care   of    Epitch  ft 


Wanlad 

News  Editor  on  miiriiing  new»pat>er,  city  of 
SU.OOO  in  middle  west,  I«©od  op^wnunity  for 
man  who  ha*  had  copy  de^k  experience.  |50. 
Address  Boa  A  S32.  Car  * 


'  Eoitos  ft  Puslisheb! 


position  where    the  sounij 

advertising  k»iowledgc  wilt 

.■Sillied  future.  Address   P,  0. 

raiiUm.  Pa. 


and  Hand  Man 

Eai^eilenreil  machine  and  hand  man  wanted 
ut,  Kentucky  daily ;  permanent,  desirable  posi 
lion.  Write  full  particulars  regarding  ea- 
prrirnce.    Boa  A-575,  Care  of  E*itos  ft  Puav 


Nawa  Man 

K^perii-nen!  n* 
in    town   under  . 
handle  any  branch  tl 


eles  pbci 


uch 


■  ling  n  r.  *  I  writing  to  laying  out  paper,  editing 
c.ipj  and  writing  hcuda.  Flse  years*  rapct" ssts) 
if  doilses  in  nest.    Just  locutlng  in  rati.  Best 

■  •f     refetrlieea.       Midler  air 


'  » ■  u- 


wagi-%  i  xpeutrd. 
S.roo.l  St..  Brook 


To  Whom  If  May  Concern 

The-  following  recommendation  Is  one  received 
from  a  licwspaier  manager:    "I   have  known 

Mr   (or  the  past 

h  ui   years.     Knund  him  to  be  a  live,  tin  lo« 
»%itiessful   ailtettialng   solicitor."  II 
l  putdiabcr  with  au  n 
|,...*e»»itig    the  ahm-e 
i ■■.II. h   linn  hy 
EMfSSt  *  I'l'UM'KM. 


Circulation  Manager 

<!irntlat*ntis  managers  wanted  for  four  differ- 
riti  papers,  located:  One  in  Middle  West,  one 
Ey*t_  one  Pacific  Coast  and  one  Canadian. 
Only  interested  in  high  class  men  with  dem-.m- 
nlralive  ability:  <mUty  to  fit;  send  rcocrd,  photo 
and  lime  avnilahte;  Cotifklential ;  tvo  fee.  Box 
A  >7*.  t  are  >A   EutToa  h  Plbi  ismcs. 

A  vertlstng  Solicitor 

Voung   nun,  experienced   in  soliciting  adver 
tising  for  daily  evening  newspaper  in  town  td 
Address  Box  A  556,  Care 


|M).tn:u  population. 

!'*(>, Ti'S    &  PUSLISIIE 


to  tie 

hritor- 

r!  .lu-sl^ni-ation/0!?!^  "an 

imm  Wm  A  5*1.  Care  of 


Msgartne  and  Syndicate  Writer 

W-.min.  *.ucres*ful  mngariue,  and  syndicate 
writer.  w.l  t»  dei lartnwti lid  »*r  SuhKdiling 
>  •-■*■!  on        Mtfiimc,    traxU-    ji*prr.  r.(»i|>a^i, 

OrlsdeaUty,  skle  ranga  infrresi,  some  editorial 
triiffg.  Vund  training  in  e  lit  >r»al  techniqsic 
tn.  rr  tn  or  taut  than  salary.  Address  AS  5*. 
f'i.e  »r  Knir.R  ft  PtrsiiMit*. 

Rapid  Firo  Raporter 

Marusging  nlitor  of  small  dollv  desire*  tn  be- 
rome  member  city  staff  ut  daily  in  eify  of 
around  inri.tiiw).  Eapericneed,  college  educa- 
■mi-,     hard,     rriultful     worker,     Addrews  Box 

A  *-7ti  Care  fRnin-a  ft  Puat  ifcHss. 


BUSINESS  OPPORTUNITIES 

g.    A    WORD    f«    ..Hv   »ltf 

1K1.   .I...H^UMI.     Cut   with  ord^r. 

W..l.d 

T.,  Ulir  nvrr  nr  nbtilin  half  intrrxTIt  in  lirr 
w..ltv  ivr  .laily  n<M.|ia|N'r  in  tr.»n-ing  town, 
•ir^  »nwr  ia]MT  or  msiaimr  |irauo*ition.  SU1* 
in:!u]  it*vr«tmenr  T.'qui"M.  Kr|>lirft  co"».l- 
•  tnl  ronfiilriilul.  Ila'rr  A.  tmlnmuij.  J-H'i 
VihMi  c  Ait..  N.  Y.  C 


SEATTLE  TIMES  CUTS  PRICE 


Y-'unf  man.  w.ilr  awakr.  rnllrfp  .Hootion, 
■  [Am  [Mllion  MTorler  nn  a  n«wiraip.r 
rllftill*  |i>od  .,;-,rlu„il,r.  Can  (ur'ii,Il  hnt 
KfcnMn.  A.Mrr.,  William  Ert.r,  ttti  Tin- 
t.  ■  Inn  Ktw  York  Cily. 


HELP  WANTED 


thi. 


\  u.'s  m»n  atom  JS  ,fai.  of  iff*  with  account 
mi  rai.crirnct  in  ad>rrtiaiti|  4cpartwM.  Larffc 
•U.ly  publKalkm  It.  important  mid  wc.tcrn 
c.ty.  Give  airr  a»l  rWrtrncc  alu  Halt  ulary 
oprclcd.     Boa  A- 519,   QUI   Epirca  t  Pv*. 


Cla,»ln^d   AJv.iii.m,  Manager 

t"U»Mh*.i  a.l.ctti.irj  manaccr  wantcit  in  ni.:l 
•lie  arairm  rily  of  KMI.OOn  popuUtii.n  br 
irK.r.i.nir,  crcninc  aixl  Sunday  cntnUnation; 
mu.l    Ik-   a  capable   executive   di|.lomai  with 

::,^;••;!.'?,,  sg?r*  *~  24  "  ' 

Kmm,  ft  IV.mni 


Back  lo  $12  •  Yatir  in  Anlicipalion  of 

Cheaper  Newipriat 

In  anticipation  nf  future  rrduetion  in 
white  paper  prices.  C.  B.  Blcthen.  editor 
MMl  ptiblflfcll'  of  the  Seattle  Times,  lta» 
announcer]  a  return  to  old  circulation 
rate*,  of  $1.00  per  month  and  $12  per 
year, 

Co'.  Bletheit'*  announcement  follow »: 
"After  rarrfnl  study  of  the  white 
paper  sanation  in  the  markets  uf  the 
Kast,  1  have  rome  to  the  conclusion 
that  newsprint  prices  will  sonn  return 
to  normal,  or  nearly  so  Price.,  have 
gone  down  considerably  in  the  East  and 
Middle  West,  altl>ottKh  still  practically 
at  their  peak  on  the  Pacific  Coast. 

"Believing  th.it  this  state  of  things 
cannot  long  persist  and  that  the  whole 
trend  of  prices  will  continue  to  carry 
newsprint  alone  the  downward  scale,  the 
Times  has  determined  to  anticipate  its 
future  white  |*pcT  prices  and  immedi- 
ately to  pass  its  future  savings  in  'over- 
head- on  to  its  reader*.    This  is  but  in 


line  with  the  policy  of 
to  secure  quicker  readjustment  in  busi- 
ness that  has  right  along  been  advocated 
hy  this  newspaper,  and  the  present  situa- 
tion will  he  utilised  to  cmphasiye  the 
Times'  sincerity. 

"Therefore,  it)  spite  of  the  fact  that 
we  have  l>een  [laying  the  highest  price 
fur  newsprint  in  our  history  during  the 
last  few  months  and  may  he  compelled 
to  continue  doing  so  for  some  time  to 
come,  we  have  determined  to  return  to 
the  Times'  old  circulation  price  standard 
of  $1  per  month  and  $12  per  year." 


Haada  Raprasantativc.  Club 

C.  W.  Fuller  of  Photoplay  was  elected 
President  of  tile  Representative!  Club 
of  New  York  at  the  annua.)  meeting  of 
this  organization  at  the  Hotel  Pennsyl- 
vania nn  May  9.  The  other  officers 
e'ected  were:  O.  S.  Kimherly,  Red  Book, 
first  Vice-president;  A.  M.  Carey, 
Hearst's  International,  second  vice-pres- 
ident; George  I-  Alpers,  Metropolitan, 
secretary,  and  C.  S.  Plummcr.  Jr.,  Met- 
ropolitan, treasurer. 


FORREST  GOES  TO  PARIS  FOR 
NEW  YORK  TRIBUNE 

(CfOiftWo*  from  fagt  t3) 


France  and  after  the  war  was  over, 
lirat  him  lack  to  New  York,  and  cov- 
ered the  return  of  the  A  E.  P.  com- 
mander. Subsequently  he  received  a 
letter  from  General  Pershing  in  recog- 
nition of  his  services  as  a  correspondent. 
Korrc«t  also  was  decorated  hy  the 
Ficueh  government. 

Am. mi;  Forrest's  most  picturesque 
exploits  was  bis  attempt  in  May,  1919, 
t..  interview  (he  former  Kaiser.  He  de- 
cided lo  try  a  military  invasion  of 
Amerotige".  In  his  own  military  auto- 
mobile,  wearing  a  uniform  himself  and 
accompanied  by  a  lieutenant  colonel, 
two  ci  plains,  a  sergeant  and  a  corporal, 
Forrest  drove  from  Lorraine  to  the 
one-time  war  lord's  retreat,  The  Kai- 
ser had  been  industriously  sawing  wood, 
but  with  the  arrival  of  the  whole 
American  army,  be  kept  Cooped  Hp  in 
t "or tit  Beutinrk's  castle  during  the  three 
.'ays  that  Forrest  stayed.  Leaving  town, 
Forrest  obtained  a  battered  Dnd-^e  car 
and  a  suit  of  civilian  clothes,  in  pre- 
paration for  a  new  drive  on  Ameron- 
gen.  Aftrr  camping  five  more  days,  he 
rnal  y  wrune  from  the  Kaiser,  through 
his  personal  ;iide.  General  von  Gontard. 
the  information  that  His  Highness 
didn't  want  to  talk  things  over  with  the 
New  Vnrk  Tribune  and  would  feel  much 
better  about  it  if  Forrest  would  leave 
town,    Forrest  did. 

The  most  widely  known  story  from 
Forrest's  typewriter  was  that  of  the 
"Lost  Battalion"  of  the  .ttkSth  Infantry, 
which  has  already  been  reprinted  in  one 
coll.-cti.KN  of  war  corre*|>ondents'  Btorici 
and  is  now  to  be  included  in  the  "Eighth 
Reader"  Uiun  publbdled  by  the  Amer- 
ican Hook  Company. 

Returning  tn  America  after  a  trip  to 
the  Rhine.  Forrest  was  sent  to  Mexico 
where  he  interviewed  Federico  Cordova, 
l  :iii.lit  leader,  in  Mexico  City,  under  the 
noses  of  the  Carranzistas,  learned  of 
the  plot  against  American  consular 
agent  Jenkins,  got  information  which 
i  .  Ii:-n  i,  ;. r-'.li.i  the  i  Ibrcg.  n  r<  - 
volt  and  the  overthrow  of  Carrnnza, 
and  rsca|>rd  from  Mexico  two  hours 
ahead  of  Carraniista  police  who  carried 


$75,000 


or  less  will  be  paid  for  a  daily  new 
paper  property  in  a  city  of  10,000  or 
more  population.    115,000  availaliU- 
for  first  payment,  balance  to  be  de- 
ferred.   Politics  immaterial 


Charles  M.  Palmer 

Newapapar  P.opartia. 

225  Fifth  Ave.     New  York 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

.VesealMiper  and  Magtuine 
PrapTtlta 

Building,  New  York 

£itaMuAcal  1910 


For  Sale 

24-PAGE  GOSS 


Hifh  Speed,  Strath  .line  Gon».  with  torn 
pletr   stereotype  <<jutptnesit,   incloil.nf  Dry 

Mat   process.      Simpler*   eomtrcd.  Tim  ma- 

chine   was  built   new   In   1916.  As.-t.mmio 

dates  7  or  8  cols.    Cut  of!  1*  2  Mi  1st.  TssM 
less   folder  d*Ur— 
<ire  counted  in  1 
lirery.    For  price  I 


s.  cut  an  i*  £\ u  in.  I  ape 
ce  and  lerma, 


Wira  or  writ* 


Southern  Publishers  Exchange,  Inc. 


P.  O.  I 
Va. 


MANAGER  OF 
ADVERTISING 

High-clu5;  Specialty  Shop  in 
Boston  has  good  opening  for 
experienced  advertising  man, 
preferably  one  who  is  familiar 
from  the  inside  with  advertis- 
ing problems,  preparation  of 
layouts,  etc.  Address  Box  A-568, 
care  of  F.ihtor  Jfc  Publish  tit. 


"The 


World" 


"C*pe-to- Cairo  Express" 

Published     every     Saturday  in 
London. 

SOLE   AGENTS  FOR  UNITED 
STATES 
Tka  World  Wlaa  Aa*artlalai 


orders  for  his  arrest.  In  Xovembc 
anil  Decrmbcr,  1920.  Forrest  was  it 
llaili,  KcttitiK  a  beat  on  an  inlet  siev 
Kiven  hy  President  Dartijtuenave.  It 
February,  lu21.  he  interviewed  Henr 
Ford  after  ISO  other  correspondents  ha> 
tried  the  same  trick  in  the  course  of  : 
year  and  failed. 
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THE  WORLD  AND 
THE  EVENING  WORLD 
ARE  NEW  YORK'S 
NEWSPAPERS 

and  sell  the  most  pres- 
tige, and  the  most  circula- 
tion for  the  least  money. 


THE  ASBURY  PARK  PRESS 

ThU  trrrimr;  haa  iKkrin  that  |  •  c 
t25.0OO.O0O  aaimaUr;  lm  yicldiae;  $10.- 
000,000  annuity;  and  •  hurt  tnol  ban 
nei»  besiilet- 

It  froatnia  a  p»nic,  iti<trr<t,  la  teriaaaly 
affect  au  oS  lt»**r  lin*a  nf  andearor. 

at  «.  C.  ftanatera1  Rata  C»J 

R ,  Northnip,  SprtJal  RapraaealaUva 
903  Filth  A»«n«ia,  Near  Yaftl  CUy 
AiMeUUja  BM(,  Qicm,  U. 

J.  LYLfi  KIN  MO  NTH.  FakUaW 
far*.  H.  J. 


Hi* 

Pittsburg  Press 

Dally  aad  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

MEMBER  A.  B.  C. 


I.  A. 
New  York 


IN  NEW  ORLEANS 
IT'S  — 

THE  NEW 
ORLEANS  ITEM 


Tfc.  .aaaJaanallo.  .1  It.  i  —  1..JU, 
proaraa.lv.    Jreriat       ..apapera  •< 

THE  DAY 

AND 

THE  WARHEIT 

brln,.  into  b,ir,  the  aHl  prrarfel 
•  d,  .,l,.m,  m.dlum  In  1 1,.  J.-I.k  (Uld 


HUNCHES 


MiHoiaa  edilori  mnd  nl>  tdUori  art  a/anay* 
on  Ikt  lookout  /or  ns*M  a.rl  /emturt  td*oi  iaal 
ran  ft*  arr-J  im-atfy.  cloirot  ft  Puauiiuit  n-i.'l 
Pay  (1  /«r   ma  ^akliiari   «.arr  ik.r 

H.-*d     V  ti.-  *4:|  MdJ   the  frraxh  it  ir.'U-  Mat 
werktd  Muietiifmlty  •*  yrar  r-ily  «Wt  ia»i  bar 
dcpmrtwtrmi.    Aiirtit  y-'ur  car- 


irterrntri  to  flir  Hum 


J  J  AVE    jhort    skirts    decreased  the 
number  of  injuries  to  women  pe- 
destrians In  your  town?    Statistics  in 
some  cities  show  this  to  be  true  — 

E.  C.  L.   

A  year  ago  $22  would  buy  100  pounds 
of  sugar.  Now  100  pounds  of  sugar 
cost*  about  $7.50.  To  show  the  house- 
wife graphically  haw  food  prices  have 
dropped  within  a  year  run  a  list  of 
edibles  showing  cost  of  each  item, 
bringing  the  total  to  $22.  Include  a  few 
pounds  of  ham.  flour,  cans  of  corn, 
peas,  etc.  The  list  can  be  stretched  to 
20  or  25  items,  the  total  of  1921  prices 
being  the  $22  that  the  100  pounds  of 
1920  sugar  cost.— E.  C.  L. 


The  New  York  Evening  Post,  begin- 
ning with  their  Wednesday  issue  of  this 
week,  is  publishing  four  pages  of  gra- 
vure  as  a  mid-week  feature.  It  differs 
from  their  regular  Saturday  gravure 
section  in  that  it  is  made  up  entirely  of 
pictures  of  live  news  interest. 


"New  Yorkers  for  a  Day  Or  Two"  is 
the  cattily  title  of  a  new  department  of 
interviews  with  New  York  visitors  that 
is  appearing  in  the  Evening  World. 


nig  head  MM  ft  a  new  regular  feature 
in  the  I'elham  (N,  Y.)  Sun.  Only  one 
person  is  talked  about  in  each  issue  and 
pictures  taken  at  the  time  that  fame 
was  won  are  used.  For  example,  in  a 
recent  issue  a  picture  was  used  of  Maj. 
Charles  A.  Walker  at  the  time  he  en- 
listed in  the  army  in  1861  and  another 
of  one  year  later  when  he  was  made  a 


Tile  Washington  Post  is  carrying  on 
a  picture  puzzle,  in  which  reader*  try 
to  see  who  can  get  the  most  words  be- 
coming with  S,  and  represented  in  the 
picture.  The  fir<t  prize  is  fifty  dollars, 
and  so  on  down,  hut  if  competitors  de- 
sire to  increase  their  chances,  they  may, 
by  sending  in  two  daily  and  Sunday 
subscriptions  place  themselves  in  the 
eligible  li-l  for  the  $1,500  prize.  That 
is  if  their  answer  is  judged  best  by  the 
judges,  and  they  have  sent  in  the  sub- 
scriptions, they  will  receive  $1,500.  in- 
stead of  $50.  Rather  an  interesting  way 
to  obtain  nrw  subscribers,  and  to  get 
in  a  lot  of  money  at  one  time.  The 
maximum  number  of  subscriptions  is 
two  daily  and  Sunday.— A.  P.  MeP. 


Who 


U  the 


firil 

in  your  city?  Hi,  experiences  with  his 
car  in  the  early  day*  will  furnish  some 
good  feature  copy— M.  A.  C. 


suit  that  they  have  become 
c<ted  readers.  It  pays  to 
children  of  today,  for  they 
creasing  influence  in  the 
—A.  P.  McP. 


cater  tu  the 


The  l.rma  (Ohio)  News  is  having 
•*ood  success  with  "Short  Interviews,"  a 
daily  feature  composed  of  half  a  dozen 
short  interviews  with  jscnple  reporters 
meet.  Names  are  given  and  a  quota- 
tion of  2S  to  75  words  used  in  each 
interview.  Topics  of  general  interest 
arc  discussed  and  views  of  both  men 
R.  L. 


A  good  feature  which  will  attract 
wide  reader  interest  for  several  days 
may  lie  made  in  the  form  of  a  contest 
in  which  men  arc  asked  to  write  ten 
commandments  for  married  women  and 
women  arc  asked  to  write  command- 
ments for  married  men.  A  cash  prize 
may  be  offered  to  stimulate  interest  if 
desired.  Interest  may  be  added  by  se- 
curing the  services  of  the  judges  of 
domestic  relations  courts  as 
judges  to  determine  the  best 
mciits. — L, 


What  arc  Some  of  the  reasons  for 
turning  in  fire  alarms?  Not  all  alarms 
are  fahe;  for  instance,  the  fire  depart- 
ment here  was  called  out  to  settle  a 
family  quarrel,  to  pull  a  child  out  of  a 
well,  to  repair  frozen  water 
— M,  C 


What  is  the  per  capita  water  con- 
of  your  town?^C. 


A  series  of  feature  stories  entitled, 
"Odd  Comers  in  Industry"  was  run  in 
the  Cleveland  Plain  Dealer  recently. 
They  covered,  as  the  title  impbes,  the 
unusual  and  peculiar  in  industries  in  the 
city.  "The  Pipe  Hospital"  and  the 
"Bird  House  Shop"  are  representative 
of  the  type  of 


W.  H.  Dvnney  Starts  Agency 

The  William  H.  Denney  Company, 
advertising  agency,  has  been  Parted  in 
New  York  by  William  II.  Denney,  who 
was  formerly  vice-president  of  Sherman 
&■  Bryan,  Inc..  New  York.  Among  the 
accounts  which  the  new  agency  will 
handle  arc:  The  Furnc*s-Bcmiuda 
Steamship  Line.  Bermuda  Government ; 
Azurea  Face  Powder.  Lindt  Powder 
i)  and  Hospital  Specialty  Com- 


Dlor-r  Foe  N.  Y.  Pap.r'.  J25«h  Year 

President  Harding  and  Vice-Pres- 
ident Coolidge  will  be  guests  of  honor 
at  a  dinner  celebrating  the  125th  anni- 
versary of  the  New  York  Commercial's 
foundation  in  New  York.  May  2J. 
Russell  R.  Whitman,  publisher  of  the 
Commercial,  is  chairman  of  the  com- 
rniltre  in  charge  of  the  dinner,  the  price 
of  which  «ill  be  $25  a  plate. 


The  Washington  Post  has  a 
Your  City  page  each  Sunday  to 
people  arr  invited  to  contribute, 
p.iy  $2.04)  for  250  word*  or  less 


Mcye 


Know 
which 
They 
about 

odd  and  unusual  things  ill  the  city,  as 
well  as  historical  lmildings.  etc.  The 
school  children  were  especially  invited 
to  contribute  to  this  page,  with  the  rc-   ing  industry 


Bill  Signed 

New   York  this 


Martin 

Governor  Milli 
week  signed  the  Meyer- Martin  bill,  de- 
signed to  make  illegal  price-fixing  agree- 
ments between  employers  and  employes, 
such  as  now  exist  in  the  photo-engrav. 


The  Sunday  Edition  of 
The  Detroit  News  has 


Sunday  paper  in  Roto- 
gravure advertising  as  it 
has  led  it  also  in  classi- 
fied advertising,  which 
proves  that  The  Sunday- 
News  lias  both  class  and 


I  *>■  Anf  r\t*     I  hi 


It*  l»  IK»  WNI 


TKm  tatft  rfw'/v  cirrmlmtiom  itt  th* 
MEMBER  ART 

it  Circulation  Statemci 
April  1,  IIII 


143,067 


It  grow.  Jaat  Ilia  Loa  Angela..  Tt>« 
F.vetilnf  H.r.ld  (ore  into  practically 
•vary  bomfl — covara  thU  field  completely. 

Kepreaealativee 
Nrw  Yarkt  Chicago! 
H.  W.  Stein-,        C.  L.;„  P.m.  C. 


Famous  Wits  of 
History 

A  •Hort  magazine  page  feature 
twice  a  week. 
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"OHIO  FIRST'' 


Ohio  has  everything  to  make  an  ideal  market. 
As  a  try-out  proposition  Ohio  is  one  of  the  best 
territories  possible  to  find  in  the  whole  United 
States.  i 

Ohio  farm  products  and  Ohio  manufactured 
products  mount  well  into  the  billions  of 
dollars  in  value  annually,  and  Ohio  daily 
newspapers  are  in  strict  keeping  with  the 
character  of  the  State  and  the  people. 

Give  these  daily  newspapers  a  chance  to  serve 
you,  co-operate  with  the  live-wire  merchants 
in  Ohio  and  you  will  understand  why  Ohio  is 
the  great  State  it  is. 
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Pennsylvania 


No  state  can  offer  more  or  better  opportuni- 
ties for  money  making  than  can  this  great 
Keystone  State. 

Commercially  Pennsylvania  is  a  producer 
and  with  Pennsylvania's  prosperity  comes 
Pennsylvania's  demand  for  goods  of  all 
kinds— and  Pennsylvania's  daily  newspapers 
to  carry  your  message  to  these  people. 

These  daily  newspapers  co-operate  in  every 
way  to  make  advertising  pay  and  pay  hand- 
somely. Use  them  to  get  your  share  of  this 
great  business. 
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THE  DAILY  NEWS- illustrated, 
tabloid— is  the  national  advertiser's  best 
opportunity  in  New  York  City. 

The  largest  morning  circulation  (more  than  400,000 
copies)  and,  at  present,  the  lowest  rate  per  line  per 
thousand  of  all  New  York  newspapers!  A  twelve  hour 
life*  Larger  daytime  sale  and  more  home  circulation 
than  many  New  York  evening  papers. 

And  the  peculiar  advantages  of  the  tabloid.  Less  to 
see  on  the  thousand  line  page,  so  even  small  ads  arc 
seen.  Less  to  read,  quantitatively  (more  qualitatively), 
so  all  of  the  DAILY  NEWS  is  read.  The  unique 
combination  of  reader  attention  and  reader  interest 
makes  small  space  do  more  work,  small  appropriations 
go  farther.  For  general  information  and  specific  facts 
address  the 

Advertising  Offices 

512  FIFTH  AVENUE,  NEW  YORK 
TRIBUNE  BUILDING,  CHICAGO 


DAILY 
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The  Answer 

in  Rochester 


178,584  Lines 

That's  the  excess  of  local  display  advertising  in  The  Times-Union  (6 
days  a  week)  over  the  Democrat  &  Chronicle  (7  days  a  week)  for  the 
last  four  months. 

Which  paper  do  you  think  the  merchants  prefer? 

23,858  Copies 

,  That's  the  excess  of  daily  city  circulation  of  The  Times-Union  over  the 
Democrat  &  Chronicle  given  by  the  last  A.  B.  C.  Audit. 

Which  paper  do  you  think  the  people  prefer? 

Write  Our  Service  Department  for  Merchandising  Information 

Rochester 
Times-Union 

Fir*t  in  U»  Field 

Circulation  (A.B.C)  64,018 

J:  P.  MeKlNNEY  &  SON,  Repretentatiee* 
331  Fifth  Ave.,  New  York  122  S.  MichiBan  Ave.,  CliicaS«, 
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Sol  of  PhiUrfcJphU 

Philadelphians  are  not  only  prosper- 
ous, but  have  money  with  which  to  buy 
the  things  they  want. 

The  Bulletin  is  the  "one  newspaper" 
which  makes  it  easy  for  you  to  sell  your 
goods  in  Philadelphia. 

That's  why  local  and  national  adver- 
tisers prefer  it. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concen- 
trating in  the  newspaper  "nearly  everybody"  reads— 

The  Bulletin 

Net  paid  daily  average  circulation  for 
April:    512,550  copies  a  day. 

JVo  priae,  premium,  coupon  or  other  artificial  method* 
ctf  ifijiiulflfing  circulation  are  uteH  by  The  Bulletin, 

The  circulation  of  The  Philadelphia  Bulletin  U  larger  than  that  of  any  othe r  daily 
or  Sunda;  newspaper  published  in  Pennsylvania,  and  is  one  of  the  largest  in 

the  I'niled  States. 
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PRINTED  WORD  HAS  ONLY  STARTED  DIVINE  MISSION 


[N  the  darkest  and  mwl  materialistic  age  that 
mankind  has  known,  ruled  by  brute  force,  wor- 
shipful of  wealth  and  worldly  power,  sodden  in 
gnnrancc  and  iniquity,  there  was  horn  the  highest 
dcalism  of  all  lime.  Out  of  muck  the  richest  vege- 
ation  spnn«s.  In  that  age  of  darkness  and  despair 
hri-c  men  *ct  out  on  the  strangest  journey  in  his- 
•tyj  sick  of  soulless  philosophies,  they  started  in 
earch  of  a  spiritual  ideal,  with  no  guidance  but  a 
lar.  Across  scorching  deserts  they  rode,  through 
itics  and  villages  they  pastad,  through  crowded 
■atari  and  market  places.  «herc  curious  loungers 
hniggcd  their  shoulder*  and  tapped  their  fore- 
lead*  significantly,  while  learned  philosi 
■  raring  of  the  strange  quest  of  a  star. 
>roitounccd  the  seekers  the  veriest  of 
onls.  Dreamers?  Idealists?  Yes, 
ndced      But    for    twenty  centuries, 


An  Editorial 


l»eHH  they  would  perish  in  a  year.  There  is  tre- 
mendous significance  in  the  circumstance  that  a 
Rockefeller,  with  little  common  schooling,  and  an 
Edison,  with  rune  at  all.  are  the  heaviest  contrib- 

!tir.    [,       ,.  l   ,   ;  T    ^  .1  H.  f  .1  t  U>Zlf    t  '.  :if   IV  |UOBlU 

for  teaching  and  the  other  in  scientific  discoveries 
to  be  taught. 

Learning  is  the  fetish  of  our  age:  and  yet  how 
lirtle  learning  ntt  lias  done  for  humanity  I    Has  it 


ng  them— as  they  will  continue  to  call 
htm  as  long  a*  the  Christmas  story  is 
old — "The  Wise  Men."  For  the  *tar 
hey  followed,  meaningless  to  the  en- 
larkcned  masses,  has  led  humanity  into 
lie  light  eternal, 

Those  who  despair  of  journalism  to- 
lay  may  take  heart     Those  who  judge 
he  profession   from  only  its  grosser 
.-rrors   and  Mi  no  t 
irogreil  arc  the  fools  wl 
■boulders  and  tap  their 
he  idealists  press  forward. 

For  there  are  idealists  in  journalism 
oday— more  than  three.  And  the  star, 
o  tliern  who  would  vision  it,  shines  a? 
Irarly  now  as  ever  it  shone  over  Beth- 
chem.  Human  progress,  for  all  that  it 
la*  achieved,  is  only  beginning,  and  the 
>rinted  word,  divinely  destinesi  to 
•pread  the  truths  that  will  rule  .the 
irorldi  is  only  fairly  started  on  its 
nighty  mission. 

Criming  i*  old— -ye*.  Hieroglyphics 
md  script  arc  ancient  even.  But  mcas- 
ired  by  human  existence,  by  civiliza- 
oti  and  even  by  modern  intelligence, 
he  daily  newspaper  is  merely  in  its 
■uliiig  infancy.  General  reading  is  a 
.ounger  infant  still,  that  is  ju-t 
q*>ti  unimagined  marvels. 

It  is  startling  to  realize  that  as  recently  a*  1847 
Mth  the  invention  of  the  lamp  chimney,  was  pro 
lucrd  the  first  steady,  bright  light  for  night  reading 
hat  ever  had  l>een  known.    Up  to  then,  virtually  up 
o  IH75,  when  thr  incandescent  light  appeared,  man- 
kind was  divided  into  two  great  classes,  the  pro 
t'i  \Monal  scholars  aril  the  unread-     The  scholars 
•cad  by  day;  it  was  part  of  their  work.    The  com 
nun  man  had  other  work  by  day  and.  with  no  go'^1 
ight  at  night,  he  did  not  read  at  all.    There  were 
Franklins  and  Lincoln*,  but  they  were  rare  Mark 
low  the  instantaneous  ami  marvelous  change.  Dark 

  L'.m  t.    I  It  from  ili.  mind    >l  man     III  « Kir 

*  a  merest  frartinn  of  recorded  human  progress 
he  sales  of  lin.  ks.  magazines  and  newspaper*  havr 
-miliiplicd  stupendously— particularly  the  sales  of 
icwspapcrs.  Every  tiny  light  that  glows  against  the 
larkneu  of  the  night  is  a  beacon  to  the  press. 
\merica  leads  nut  because  we  have  hatter  brains,  but 
■ecause  we  have  hail  more  oil  and  higher  electrical 
levelnpment  and  have  made  the  most  of  them.  The 
i.nling  lamp  ll  the  star  the  modern  idealist  sssks. 

The  value  of  education  may  readily  lie  overesti- 
natcd.  Edison's  questionnaire  has  illustrated  thi< 
It  is  still  more  strikingly  emphasized  in  the  fact  that 
f  the  college  of  this  country  or  any  other  had  to 
their  own  graduates  for  ibeir  endow- 


IHAVF.  one  oulstanding  wish  for  the  present  Administration 
that  is  to  inaugurate  the  era  of  understanding. 


ami 

I  want  undcr- 
and  the  people.    I  want  under- 
And  1  want  our  America  to  have  nothing 
to  do  with  any  nation  that  is  not  willing  lo  sit  at  the  table  and  come 
to  an  understand  ing. 

I  want  understanding  between  the  Gaplains  of  Industry  and 
those  who  make  up  their  toiling  forces.  Aye,  I  want  understanding 
with  those  who  come  lo  our  shores  to  participate  in  the  benefits  of 
residence  in  America.  I  want  them  to  come  understanding  that  there 
are  obligations  as  well  as  privileges  of  American  citizenship.  And  I 
it  understood  everywhere  that  a  man  must  give  as  well  as 
r  from  the  Government  wl  " 


which  shields  him. 
Nay,  more.  I  want  an  understanding  between  those  who  would 
preserve  our  form  of  Government  and  those  who  would  destroy  it, 
and  I  want  the  destroyer  or  the  would-be  destroyer  to  understand 
that  he  is  mad  to  destroy  the  thing  that  makes  his  existence  possible 
und  I  want  him  who  would  preserve  to  understand  his  obligations  in 
teaching  the  other  his  place  in  Government  under  the  law. 

Nay,  more,  my  countrymen.  I  want  it  understood  thai  u  nation 
that  goes  on  to  the  supreme  fulfillment  must  be  in  every  way  a 
righteous  nation  and  its  people  must  be  a  righteous  people  and  in 
the  strength  of  righteousness  I  know  America  will  go  on  to  the 
supreme  fulfillment  of  its  destiny. — From  the  address  of  President 
Hardinf,  at  the  celebration  of  the  ,Ven  York  Commercial' s  125th 
ann:versar\. 


opening  its  eyes 


made  n«  physically  stronger  or  healthier  than  the 
old  Greeks'  Are  we  mentally  superior  to  the  an- 
cients? Have  we  any  among  us  wiser  than  Solo- 
mon or  Socrates,  more  masterful  than  Caesar,  more 
versatile  than  Shakespeare?  So.  Despite  all  the 
marvelous  discoveries  and  general  diffusion  of 
knowledge,  there  has  been  no  appreciable  improve- 
ment in  mental  power.  The  common  level  of  intel- 
ligence, indeed,  is  rapidly  rising,  but  the  peak  tin 
further  penetrate*  the  mist*  of  mystery  than  it  did 
thou*and<  of  years  ago.  Mankind  still  are  like 
babbling  children  playing  nn  the  boundless  shore  of 
Time,  wondering  at  the  meaningless  whisperings  of 
the  winds  and  racing  eagerly  to  grasp  the  shining 
shell*  and  pebbles  cast  out  by  the  waves,  thinking 
I'lcrn  amnb'ls  oj  fortune  and  pearls  of  wisdom, 

In  the  ri*e  of  the  general  level  of  intelligence  and 
common  understanding  of  life  lies  the  hope  of  real 
pi .-urr-v  Socially  -in  thr  relations  of  man  to  nun 
I  nd  nation  to  nation— there  would  seem  to  he  limit- 
'ess  field  for  advancement  of  human  welfare.  Hut 
let'*  not  ignore  the  reverse  facts.  After  centuries 
of  constructive  civilization  the  world  suddenly  is 
cast  into  chaos  by  the  most  bitter,  most  widely 
extended  and  most  destructivr  war  of  all  rime,  With 
all  our  intellectual  levelling  upward,  still  alongside 
the  palace  of  the  over-rich  stand  the  penitentiary, 
the  ivoor-house  and  the  asylum   for  the  insane. 


Hovels  multiply  and  crime  grows 
aggressive  ami  counuiug. 

In  man's  increasing  control  of  nature  too  lie  *erm 
mg  limitless  possibilities  for  betterment  of  human 
conditions.  But  here  again  disconcerting  facts  con- 
front us.  Through  control  and  manipulation  of 
matter,  some  of  us— a  small  minority — arc  lsrtler 
sheltered,  fed  anil  cared  for  than  were  our  ancestors. 
Are  we  happier,  more  moral,  in  better  health  or  of 
longer  life  than  they?  Alas!  No.  Nicely  adjusted 
mechanism,  driven  by  harnessed  steam,  gas  or  elec- 
tricity, may  carry  us  at  the  rate  of  M»  or  100  mile* 
an  hosir,  hat  ha*  it  carried  us  from  our  sor- 
rows,  sicknesses    and    evil    impulses?    No,  again. 

Antiquarians  tell  us  of  crude  cave- 
dwellers  among  our  barbarous  pro- 
genitors who  were  cannibals  and  suckled 
the  marrow  from  the  stone-broken 
hone*  of  their  weaker  fellowmen. 
Knowledge  such  as  this  we  call  learn- 
ing. Well,  cannibals  of  today  have  their 
caves  gilded  with  gold  and  graced  with 
silkrn  draperies,  within  walls  so  thick 
that  they  cannot  hear  the  moans  of 
dying  and  cries  of  starving  brothers, 
the  marrow  of  whose  bones  they  are 
sucking  out.  each  cannibal  absorbing  the 
living  of  thousands.  Understanding  of 
present  conditions  will  «!«•  the  new  learn- 
ing. 

The  daily  ncwsiupcr  that  is  both  mir- 
ror and  mentor  Isccomc*  the  fitted  tool 
in  •  hi.-  h.vi i"s  ,  :  f rr.r  It*  powei  tfl 
enlighten,  advance  and  uplift  mankind 
is  limited  only  to  the  sincerity,  vision  and 
idealism  of  the  men  who  conduct  it. 

Under  these  condition*  daily  journal- 
ism offers  lo  the  man  of  right  quality 
and  real  ability  opportunity  for  power 
far  surpassing  that  of  any  preacher, 
orator,  author,  jurist  or  statcman  ;  for 
the  best  that  any  of  these  can  achieve, 
within  limited  areas  and  for  the  moment, 

unto  Ihe  uttermost  recesses  of  life, 
thought  and  feeling.  The  editor  i,  the 
alchemist  by  whom  the  highest  inspira- 
tion* of  the  best  mind*  may  be  tram- 
melled into  popu'ar  thought  and  fused  into  common 
life. 

That  even  the  international  diplomacy  of  the 
future  will  lie  conducted  by  newspapers  Col  R.  R. 
McCormick  has  been  impressing  upon  the  journalists 
of  France.  The  foreign  relations  of  the  nations  of 
the  world,  he  declares,  will  be  directly  in  the  hands 
of  the  pei  pie  themselves,  who  will  exchange  their 
v'ews  anil  opinions  by  mean*  of  newspaper*  rather 
than  through  the  medium  of  ambassadors  alone. 
The  transmission  oi  news  has  liecome  mechanically 
instantaneous,  and,  thanks  to  the  development  of 
independent  newspapers  and  independent  press  a»so- 
liatiois.  the  peoples  of  the  world  ran  exchange 
daily  their  views  on  international  questions.  Evolu- 
tion or  revolution,  it  is  momentous  reform.  To 
the  press  it  means  obligation  an  I  opportunity  un- 
dreamed of  even  five  years  ago.  To  the  stricken 
world  it  means  tile  savii'g  agency  of  a  dc  facto 
I  cattle  of  Nations  or,  as  opponent*  of  that  *  em 
lo  ureter,  the  same  thing  under  some  uther  name 

The  press,  more  than  legislature,  moulds  tin  laws 
and.  more  than  court,  interprets  them  in  their  real 
applicalion.  We  are  seeing  how  even  a  Federal 
constitutional  amendment  fail*  of  full  enforcement 
until  the  pre-s  shall  have  awakened  public  conscience 
and  crystallized  public  opinion  in  its  favor.  Re- 
forms do  not  attain  fruition  in  "Me  it  enacted  "  All 
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NEW  PUBLISHERS'  BODY 
IN  NEW  ENGLAND 


i'  Executive*  Will  Mae!  at  Brain- 
tree  June   10  for  Organization — 
Central  Office  and  Paid 
Manager  Considered 


<S*vrki/  la  Enion  A  Puufjeja) 
Boston,  May  24— At  I  meeting  of 
several  New  England  daily  newspapers 
held  in  Boston,  it  was  voted  to  take  im- 
mediate steps  to  form  an  association  of 
New  England  daily  newspapers,  having 
as  its  object  greater  unity  of  action 
and  co-operation  in  matters  pertiining 
to  the  general  work  of  newspaper  pub- 
lishing. 

It  is  suggested  that  a  central  office 
for  the  district  he  maintained,  where 
there  shall  he  on  file  such  statistics  as 
labor  scale*  and  labor  conditions,  news- 
print prices,  and  sources  of  supply  and 
other  matters  of  the  same  general  char- 
acter. A  central  office  is  to  he  estab- 
lished in  charge  of  a  thoroughly  compe- 
tent man,  with  such  clerical  assistance 
as  is  deemed  necessary.  This  man.  as 
soon  as  he  has  accumulated  the  various 
items  of  information,  would  be  in  a 
position  to  give  such  information 
and  advice  to  any  New  England  pub- 
lisher, a  member  of  the  association,  who 
was  negotiating  a  new  wage  scale,  or 
other  matters  of  general  interest.  The 
proponents  of  this  organization  idea  have 
no  man  in  view  for  this  particular  posi- 
tion, but  they  believe  tint  one  can  be 
secured  and  that  he  would  be  a  valuable 
asset  to  the  organisation  suggested.  The 
expense  per  individual  paper  would  not 
be  large,  and  would  he  apportioned  in 
an  equitable  manner.  Tile  backers  of 
the  «cheme  are  assured  that  the  Boston 
daily  papers  will  co-operate  to  the  full 
est  extent 

The  organization  is  not  intended  to 
supplant,  hut  is  intended  to  work  in  con- 
junction with  the  various  committees 
of  the  American  Newspaper  Publishers' 
Association,  and  it  is  expected  that  the, 
greatest  amount  of  assistance  will  he' 
given  by  that  national  organization. 

Charles  H.  Taylor.  Jr..  of  the  Boston 
Globe,  acting  f..r  himself  and  other  Bos- 
tnn  publishers,  has  extended  an  invita- 
tion to  all  New  England  daily  publishers 
to  meet  at  the  New  England  Kennel 
Qui.,  Bramtree,  Mass,  June  14.  at  10 
a.  m.  daylight  saving  time.  This  meet- 
ing will  take  the  form  of  a  field  day  and 
will  last  from  early  morning  to  sunset, 
with  two  executive  sessions  and  a  lunch- 
eon. 

The  committee  on  organization  con- 
sists of  Benjamin  R,  Anthnnv,  New 
Bedford  Standard.  John  R.  Rathnm. 
Providence  Journal.  William  H.  Dow. 
Portland  Express.  John  D.  Plummer, 
Springfield  Union.  Frank  E  Sands 
Meriden  (Cnnnl  Journal.  Willard  B. 
Howe.  Burlington  (Vl.l  Free  Press,  and 
John  A.  Mnehlin.  Manchester  (N.  H.\ 
I'ninn-Leailer. 


U.  S.  Correspondent  for  Petit  Parisian 

\  cable  dispatch  frnm  Pari*  printed 
in  the  Philadelphia  Puhlic  Ledger  this 
week  announces  that  the  Petit  Parisicn 
has  just  made  arrangements  for  the 
Ledger's  exclusive  news  service  in  Parii, 
including  the  special  articles  Wing  writ- 
ten by  Col.  Edward  M.  House,  who  is 
now  in  Europe  making  a  survey  of  the 
European  situation.  The  Petit  Parisicn 
will  shortly  send  a  member  of  its  staff 
to  the  United  States  as  American  cor- 
respondent The  Pari-ien's  rcprcscnti- 
livr  will  make  his  headquarters  in  the 
1.  .'wr  Budding, 


MARY  WHITE 


Bene 

ilcala 


By  WILLIAM  ALLEN  WHITE 

■  — This  tine  piece  of  writing  by  a  latlir 
nly  ilsugbtrr  is  r»  prints!  trcen  the  Ksnp 


'J'HE  Associated  Praaa  reports  carrying  the  ntwi  of  Mary  White'* 
death  declared  that  it  came  as  the  reeult  of  a  fall  from  a  horae. 
How  she  would  have  hooted  at  that!  She  never  fell  from  a  horae 
in  her  life.  Horaet  have  fallen  on  her  and  with  her — "I'm  always 
trying  to  hold  'em  in  my  lap."  aha  used  to  aay.  But  she  was  proud 
of  few  things,  and  one  waa  that  she  could  ride  anything  that  had 
four  legs  end  hair.  Her  death  resulted  not  from  a  fall,  but  from  a 
blow  on  the  head  which  fractured  her  (hull,  end  the  blow  came 
from  the  limb  of  an  overhanging  tree  on  the  parking. 

The  last  hour  of  her  life  was  typical  of  it*  happiness.  She 
cam*  home  from  a  day's  work  at  school,  topped  off  by  a  hard 
grind  with  the  copy  on  the  High  School  Annual,  and  felt  that  - 
ride  would  refresh  her.  She  climbed  into  her  khakis,  chattering  to 
her  mother  about  the  work  she  seat  doing,  and  hurried  to  get  her 
horae  and  be  out  on  the  dirt  roads  for  the  country  air  and  the 
radiant  green  field*  of  the  spring.  As  she  rode  through  the  town 
on  an  easy  gallop  aha  kepi  waving  at  pesaersby.  She  knew  every 
one  in  town.  For  a  decade  the  little  figure  with  the  long  pigtail 
and  the  red  hair  ribbon  has  been  familiar  on  the  atreeta  of 
Emporia,  and  she  gol  in  the  way  of  speaking  to  those  who  nodded 
at  her.  She  passed  the  Kerra,  walking  the  horae,  in  front  of  the 
Normal  Library,  and  waved  at  them;  passed  another  friend  a  few 
hundred  feet  further  on,  and  waved  at  her.  The  horse  was  walk- 
ing and,  as  she  turned  into  North  Merchant  Street,  she  took  off 
her  cowboy  hat,  and  the  horse  swung  into  a  lope.  She  paaaed 
the  Tiipl.lt*  and  waved  her  cowboy  hal  al  ihem,  still  moving 
gayly  north  on  Merchant  Street.  A  Cassette  carrier  paaaed— a  High 
School  boy  friend — and  she  waved  at  him,  but  with  her  bridle 
hand;  the  horse  veered  quickly,  plunged  into  the  parking  where 
the  low-hanging  limb  faced  her,  and,  while  she  still  looked  heck 
rearing,  the  blow  came.  But  she  did  not  fall  from  the  horse;  she 
slipped  off,  daxed  a  bit,  staggered  and  fell  in  a  faint.  She  never 
quite  recovered  consciousness. 

But  aha  did  not  fall  from  the  horse,  neither  waa  she  riding 
fast.  A  year  or  so  ago  she  uaed  to  go  like  the  wind.  But  that 
habit  was  broken,  and  she  used  the  horse  to  get  into  the  open  to 
get  freak,  bard  exercise  and  to  wo-k  off  a  certain  surplus  energy 
that  welled  up  in  her  and  needed  a  physical  .  ntl-t  That  need 
bad  been  in  her  heart  for  years,  tt  was  back  cf  the  impulse  thai 
kept  the  dauntless,  little  brown-clad  figure  on  the  streets  and 
country  roads  of  the  community  and  built  into  »  strong,  muscular 
body  what  had  been  a  frail  and  sickly  frame  during  the  first  years 
of  her  life.  But  the  riding  gave  her  more  than  a  body.  It  re- 
leased a  gay  and  hardy  soul.  She  was  the  happiest  thing  in  Ihe 
world.  And  she  was  happy  because  she  waa  en'arging  the  hor  run 
She  came  to  know  all  sorts  and  condition*  of  men:  Charley 
O'Brien,  the  traffic  cop,  was  one  of  her  beat  friends.  W.  L.  Holts, 
the  Latin  teacher,  was  another.  Tom  O'Connor,  farmer-poli- 
tician, and  Rev.  i.  H.  J.  Rice,  preacher  and  police  judge,  and 
Frank  Beach,  music  master,  were  her  special  friends,  and  all  the 
girls,  black  and  white,  above  the  track  and  below  the  track,  in 
P?pville  and  String-town,  were  among  her  acquaintances.  And 
she  b-ought  home  riotous  stories  of  her  adventure*.  She  loved  to 
ro'l'rcki  persiflage  was  her  natural  expression  at  home.  Her  humor 
was  a  continual  bubble  of  Jay.  She  seemed  to  think  in  hyperbole 
•nd  metaphor.     She  was  mischievous  without  malice,  as  full  of 

g"Mo^e"with  "foT'sh  N°  *"  M"'7  WU"'  b"1' 

her  life.       "    '    °r  *  *  "*T"  nBn°*  '  froueh         m"""M  " 

She  hungered  and  thirsted  for  righteousness;  and  was  the 
most  impious  creature  in  the  world.  She  joined  the  Congregational 
Church  without  consulting  her  parent*;  not  particularly  for  her 
roul's  good.  She  never  bad  a  thrill  of  piety  in  her  life,  and  would 
have  hooted  at  a  "testimony."  But  even  a*  a  lit'le  child  she  fe4 
Ihe  church  was  an  agency  for  helping  people  to  more  of  life's 
abundance,  and  she  wanted  to  help.  She  never  wanted  help  for 
herself.  Clothes  meant  little  lo  her.  It  was  a  fight  I o  get  a  new 
rig  on  her;  bul  eventually  a  harder  fight  to  get  it  off.  She  never 
wore  a  jewel  and  had  no  ring  but  her  High  School  class  ring  and 
never  asked  for  anything  but  a  wrist  watch.  She  refused  lo  have 
her  hair  up;  though  she  we*  nearly  seventeen  "Mother,"  she 
pro'eated.  "you  don't  know  how  much  I  get  by  with,  in  my  braided 
pigt-ile  that  I  could  not  with  my  hair  up."  Above  every  other 
passim  of  her  life  was  her  passion  not  to  grow  up,  to  be  a  child. 
The  tomboy  in  her,  which  was  big,  seemed  lo  loathe  to  be  pul 
away  forever  in  skirt*.  She  wa*  a  Peter  Pan,  wh 
grow  up. 


Fcr  ber  pallbearer*  only  her  friend*  were  chosen;  her  Latin 
teacher — W.  L.  Halls;  her  High  School  pincipet,  Rice  Br  own;  her 
doctor,  Frank  Foncannon;  her  friend  W.  W.  Finney;  her  pat  at 
the  Caaette  office.  Waller  Hughes;  and  ber  brother  Bill.  It  would 
have  made  her  smile  to  know  that  her  friend.  Charlev  O'Brien, 
the  traffic  cop.  hud  been  transferred  from  Sixth  and  Commercial 
'o  the  corner  neer  Ihe  church  to  direct  her  friend*  who  came  to 
bid  her  goodby. 

A  rift  m  the  clouds  in  a  gray  day  threw  a  abaft  of  sunlight 
upon  her  coffin  as  her  nervous,  energetic  little  body  sank  to  its 
last  deep.  Bul  Ihe  soul  of  her,  the  glowing,  gorgeous,  fervent 
soul  of  her,  surely  wa*  flaming  in  eager  joy  upon  some  other  dawn. 


George  M.  Burbach,  advertising  man- 
ager of  the  St.  Louis  Post-Dispatch,  has 
been  advanced  to  the  duties  and  re- 
sponsibilities of 


the  position 
recently  held  by 
W.  C  Steigcrs. 
who  recently  re- 
signed as  busi- 
ness manager  on 
account  of  ill 
health,  hen  re- 
tained his  con- 
nection with  the 
Post  -  Dispatch 
as  an  officer  and 
director.  For  the 
present  Mr.  Bur- 
bach  will  retain 
the  title  of  advertising  manager,  hut  will 
have  complete  charge  of  business  matters 
of  the  Po<t-I)ispatch. 

Mr.  Burbach  lias  takrn  an  active  part 
in  national  organizations  concerned  with 
advertising  and  has  been  one  of  the  pro. 
grcssive  leaders  in  the  newspaper  de- 
partment of  the  Associated  Advertising 
Clubs  of  the  World  for  several  years 


(iKofttiE  M.  Bcsbacii 


OFF  11.777,928  LINES  IN 


Lineage  Largest  This  Year — 
Three  Cities  Show  Cain 

April  advertising  lineage  was  the  larg 
est  so  far  this  year  carried  hy  116  newt- 
papers  in  25  leading  cities,  but  it  ran 
11.777.928  lines  behind  the  total  for 
April,  1920,  according  to  figures  just  is- 
sued by  the  New  York  Evening  Post 
Statistical  Department.  The  1921  total 
was  96^28,647  lines.  Gains  were  made 
by  23  newspapers,  and  three  cities—  1,/is 
Angeles.  Cincinnati  and  Oakland — show- 
ed higher  lineage  totals  for  1921  than  for 
1920. 


The  tabu 


ll.nr.ir-,ham. 

Ch.rseo 

Pliila.IrlpJ.is, 

I.  i,  Ann  Ir. 
HiiMiUt-nr.  .. 

II.  -  ■   

OrUurt  

I  "le,  eland  .. 

Buffalo  .... 

W  ata-oulosi. 
St.     .  u  .  . 
Initianapolis. 
Minm-ap.*. 
Si  Paul 
Hireaakee.. 

s     Kr.i.i,  i-. 
N,-«  Orleans 
Cincinnati 
I  neisville   .  . 
HouM--.n 
Cnluir-liuv 
I'r  h  i  Irnrr 

SoHIr  

OskLtnd  


lation  bv 
Hit 

I  I  I. Is,  16* 

1  7  9*  ,002 
6.0.10.921 
6..16I.SHI 
6.6.17.S62 
4,.li:  'i  94.1 

4.8K0.927 
*.„-•-=  II. 

J, 949. 350 

3,205.254 

J.H72.224 
3,574  340 
2.H57.S60 
2.H56.92* 
2.244  36» 
2.6SO.H20 
.•.661.HIO 
'.SH.9S2 
3.047  700 
7.625.32.1 

.'  *  l«.M-' 

2  'i  .,-1  t  'j.  1 
IJJLIU 
2.».!S  .'5* 

i,:«*.9ji) 


cities  follows  : 

Loss 


MM 

14.1SJ  44* 
2.1*1.926 

6.1  IH.644 
1  IK  1  >-  ■ 
iiUlllJ 
f..'.'l  ,'n.l 
5.952.J0S 
S.2S7  2*2 

4,9.15 

4, 20*. 5.16 
J.SS4.094 
3.579,640 
3.026.2R0 
3,2*0.960 

}.ro?.3JR 

J.0«».57S 
4.275.194 
3.J40.2O6 
.'.900.100 
J.*  10  IIII6 
2.24.1.640 
.1.257.300 
.'.70'.  ISO 
.1.I64.2SX 
1.762.054 


1.045.2S-' 
371.924 

»7.;2J 

«i7.iw: 

♦2.820- 
«..*  -,  _* 

1.071.3*1 
0O2.1  52 
«u*.  171 

1  not 


375  7S* 
S7S.JK4 
52S.2S4 
I47.e.l-f 

14  Ml 
104,91s 


.1 


.111 


175  6<s 
♦49.0.12 


Tout.  ..    96.92S..647  Kis.70t.57s  11.777.92S 


Puche-.te  Again  Head.  CHy  New. 

Charles  McD.  Puckette.  managing  e-.li 
tor  of  the  New  York  Evening  Post,  was 
re-elected  president  of  the  New  York 
City  News  Association  at  its  annual 
meeting,  in  the  rooms  of  the  Association. 
May  18  Newspapers  represented  were 
the  Herald.  Telegram.  Times,  Tribune 
Slaals-Zeirung,  New  York  Hcrold. 
Evening  Post,  Morning  Telegraph. 
Brooklyn  Eagle.  World.  Evening  Worl  I, 
Evening  Mail  and  AssociatesI  Pre" 
Other  officers  were  elected  as  follow, 
Vice-president,  L.  W.  II  F.mmcrt ;  <.n 
retar>.  J.  K.  Hardenburgh ;  treasurer. 
\V.  (».  Henderson  :  executive  committee. 
H.  M  Crist.  Brooklyn  Eagle;  Osmund 
Phillips.  New  York  Times;  Kenneth 
I  Lord.  Nrw  York  Sun ;  Hood  MaeFar- 
.  land.  New  York  Tribune,  and  T  E 
j    Nile*.  New  York  Evening  Mail. 
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ORGANIZATIONS  TAKING  ACTIVE  STEPS 
ON  AGENCY  COMMISSION  QUESTION 

of  Interested  Parties  Being  Held  to  Discuss  Way*  to 
;e  and  Other  Meetings  Projected — Letters  from 
Publishers  and  Advi 


JNTEREST  in  the  principle  that 
agencies  should  derive  their  compen- 
sation directly  and  wholly  from  their 
clients  has  been  stimulated  into  activity 
by  the  affirmative  stand  on  this  question 
taken  by  Editor  &  PtBiisUER.  It  has 
long  been  recognized  as  an  ccunomic 
entity,  Individuals  in  every  contact 
with  advertising  have  talked  of  it  con- 
tinually— almost  continuously.  Organ- 
izations have  discussed  it  officially,  and 
wmc  have  taken  verbal  and  recorded 
noticr  of  it.  Rut  until  Editor  &  PtnV 
I  ishek  declared  unequivocally  un  April 
.*0  that  the  commission  basis  as  it  now 
exists  is  wrong  and  should  be  abolished 
no  step  of  a  positive  nature  looking  to 
readjustment  of  agency  compensation 
methods  had  been  taken.  Now  indi- 
\  idual  opinion  is  Iscginning  to  find  ex- 
pression through  organized  action. 

That  newspaper  publishers  years  ago 
deemed  the  commission  system  unfair 
and  no  longer  necessary  is  proved  by  a 
resolution  passed  by  the  American 
Newspaper  Publishers  Association  in 
1917.  At  the  convention  of  that  year 
Jason  Roger*,  publisher  of  the  New 
York  Globe,  introduced  the  question : 
"Why  should  publishers  pay  commis- 
sions to  advertising  agents  for  services 
rendered  advertisers— not  publishers?" 
The  minutes  of  that  conwitiatl  carry 
the  following: 

Time  Has  Arrived 

"During  discussion  it  was  reported 
that  the  Association  of  National  Ad- 
vertiser- had  p*s«cd  a  resolution  approv- 
ing the  principle  that  commissions 
should  be  paid  by  the  advertiser,  and  it 
was  stated  that  the  same  view  prevailed 
among  the  advertising  associations  in 
Canada  Many  publishers  do  not  allow 
commission  on  local  business,  and  in 
some  of  the  larger  citirs  the  publishers 
do  a  net  business  with  any  advertiser 
using  10.000  lines  a  year,  whether  for- 
eign or  local.  The  rate  for  general 
husiness  is  in  most  rases  higher  than  for 
incal  business 

"On  motion,  a  committee,  o'f  which 
Jason  Rogers  was  chairman,  prepared 
and  presented  rhe  following  resolution, 
which  was  adopted: 

"  'WHEREAS,   From  time   to  time 

Tor  many  yrari  the  question  has  inim 

ss  to  whether  the  payment  of  commit- 
•ion  to  advertising  agencies  should  be 
paid  br  the  newspaper  publications,  or 
direct  by  the  advertiser;  therefore  be  it 

"  'RESOLVED.  That  it  is  the  opin- 
ion of  the  American  Newspaper  Pub- 
Ushers  Association  that  the  time  has 
arrived  when  In  the  interest  of  adver- 
tisers, agencies  and  publishers,  the 
commission  or  fee  should  be  paid  by 
the  advertisers  as  a  direct  service 
charge.'  " 

The  resolution  itself  certainly  was 
strong  and  definite.  But  notwithstand- 
ing the  affirmative  position  it  defined 
the  Association  took  no  positive  action 
to  rectify  the  evil  it  recognized  officially. 
Nevertheless,  that  it*  membership  is 
Mill  of  the  belief  that  agencies  should 
derive  their  entirr  compensation  di- 
rectly from  the  advertisers  finds  ready 
and  conclusive  proof  in  the  letters  re- 
ceived by  EnnnR  »•  Publisher  in  the 
last  few  weeks,  some  of  which  were 
■rntetd  in  last  week's  issue  of  this  tiatur. 
-ml  a  few  more  of  the  many  remaining 
reproduced  in  this  issue,  Indication*  are 


not  lacking  that  publishers  are  prepar- 
ing for  action  that  will  be  positive  and 
conclusive. 

Agencies  themselves  do  not  deny  that 
the  system  has  fundamental  faults.  A 
few  stand  for  net  accountings  to  their 
clients,  hut  in  must  instances  even  those 
who  aver  this  as  their  practice  admit 
variations  that  tend  to  nullify  the  de- 
sirable result.  At  the  same  time  they 
admit  that  it  is  possible  for  a  solution 
to  be  arrived  at  which  will  not  only  not 
diminish  their  rate  of  compensation,  but 
may  even  increase  it. 

The  most  determinate  action  that  has 
been  taken  since  the  publication  of  Ep- 
itqr  &  Pi-busker's  editorial  of  April 
30  is  that  of  the  Association  of  National 
Advertisers  in  its  semi-annual  meeting 
in  Atlantic  City,  announces!  last  week  in 
tlsis  paper. 

It  is  understood  that  the  matter  is 
not  to  be  allowed  to  lie  quiescent.  Hith- 
erto discussion  of  the  question  has  been 
confined,  so  far  as  advertisers  are  con- 
cerned, to  advertising  managers.  Since 
its  settlement  is  a  matter  closely  con- 
cerning the  business  policy  of  a  manu- 
facturing organization  the  advertising 
managers  have  not  had  full  power  to 
act.  Now,  however,  it  is  hefnre  the  ex- 
ecutives of  nationally  advertising  con- 
cerns, whose  eyes  have  been  opened  to 
its  importance.  Not  a  few  of  them 
have  given  instructions  that  it  must  lie 
pursued  to  a  conclusion 

It  is  within  the  knowledge  of  Editor 
&  Publisher  that  inter-Conferences,  by 
representatives  of  interested  organiza- 
tions have  been  held  and  that  others  are 


all  the  interests  involved,  advertisers, 
agencies  and  publishers,  should  get  to- 
gether in  one  committee  and  decide 
finally  upon  a  method  of  procedure  that 
will  bring  about  the  desired  change  in 
a  manner  which  shall  be  satisfactory  to 
all.  That  the  conferences  mentioned 
will  have  that  result  there  seems  to  be 
no  doubt. 

It  is  not  possible,  for  space  reasons, 
for  Enrroe.  &  Publisher  to  reproduce  in 
this  issue,  nor  in  succeeding  issues,  all 
the  letters  it  has  received  endorsing  its 
stand  for  direct  compensation  tn 
agencies.  Room  is  found,  however,  for 
a  few  of  them 


advertising  agencies. 

The  writer  believes  in  some  adver 
Using  agencies  and  recognises  the  need 
that  ad\eriisers  have  for  some  adver- 
tising agencies.  Their  compensation,  as 
previously  stated,  should  be  based  on 
service 
spent. 


A.  M.  Stewart, 
General  Manager, 
&  Co.,  New  York. 


Thos. 


'TMIE  editorial,  with  reference  to  the 
method  of  compensation  of  advertis- 


ccfli 


J  the  position  you  have  taken  on 
agency  commissions  you  have 
brought  forward,  tn  our  minds,  the 
most  vital  question  that  advertisers 
have  to  face  at  the  present  time;  and 
you  have  summed  it  up  very  tersely  in 
your  final  paragraph  "Agencies  should 
look  for  their  recompense  to  the  par- 
tics  they  serve." 

"Advertisers,  of  course,  desire  and 
should  pay  for  services  rendered  by 
agencies  in  the  preparation,  placing  and 
rhecking  of  advertising.  The  amount 
paid  for  this  service  should  be  estimated 
on  tne  naxis  ot  tne  services  rendered 
and  not  on  the  amount  of  money  ex- 


We  have  had  the  pleasure  of  dis- 
cussing this  point  with  a  number  of  men 
in  the  advertising  agency  business,  and 
it  is  our  impression  that  the  agency  men 
themselves  would  welcome  a  settlement 
of  lilts  question. 

It  would  certainly  make  service 
paramount  to  success;  and  advertisers 
must  be  served,  and  served  as  never 
before,  if  advertising  is  to  continue  to 
be  the  least  expensive  form  of  mass 
salesmanship. 

We  believe  that  two  things  will  do 
more  to  overcome  present  malpractices 
—  first,  net  rate  for  local  and  foreign 


IN  NO  SENSE  IS  AGENT  EMPLOYE  OF  PUBLISHER 


I  HAVE  always  believed  and  always 
advocated  that  .  advertising  agents 
should  bc  paid  for  their  services  by  the 
advertisers  and  not  the  publishers.  I 
believe  some  of  the  largest  and  best 
agencies  iti  the  country  are  of  the  same 
opinion.  In  no  sense  is  the  agent  the 
employee  of  the  publisher.  It  is  true 
that  he  does  a  great  deal  to  stimulate 
advertising  and  to  increase  its  volume, 
but  that  is  what  he  is  in  business  for 
If  the  volume  is  not  increased  his  busi- 
ness does  not  increase. 

The  fundamental  defect  of  the  pres- 
ent arrangement  is  that  the  agent  too 
often  is  influenced  by  the  compensation 
paid  to  him  by  the  publisher  and,  un- 
fortunately, too  often  the  publishers  in 
their  anxiety  to  get  business  attempt 
to  influence  the  agent  by  a  large  com- 
mission or  by  many  tricks  of  the  trade 
by  which  «omc  advantage  may  accrue 
cither  to  the  agent  or  his  customer. 

The  agent,  as  a  role,  prepares  the 
copy,  makes  a  study  of  advertising  in 
all  its  forms  and  gives  expert  advice 
to  his  client.  The  advertiser  should 
pay  for  that  very  valuable  service  which 
he  receives.  That  being  the  arrange- 
ment the  agent  is  hound  to  place  the 
advert'sing  in  such  mediums  as  best 
will  benefit  the  advertiser.  Favoritism. 


friendship  and  all  those 
do  more  or  less  enter  into  business  ar- 
rangements largely  disappear  and  he  is 
dealing  with  his  client  in  a  strictly  busi- 
ness and  scientific  manner  to  obtain  the 


largest  results  for  the 

It  has  often  been 
newspapers  are  justified  in  paying  the 
commission  because  the  payment  of  the 
accounts  are  guaranteed  by  the  agent. 
The  many  sad  experiences  which  news- 
papers have  had  in  the  past  where  agen- 
cies have  failed  does  not  in  any  way 
justify  this  argument.  With  the  present 
method  today  of  establishing  credits  it 
is  an  easy  matter  for  the  publisher  to 
determine  the  responsibility  of  the  large 
advertisers  who  employe  the  services  of 
agencies.  It  is  hardly  fair  to  the  con- 
cerns which  place  their  own  advertising 
and  especially  to  the  small  merchants 
or  manufacturers  that  they  should  pay 
the  regular  advertising  rates  and  not 
have  the  benefit  of  the  expert  agent  who 
prepares  the  copy  for  the  rival  or  larger 
competitor.  The  cases  are  numerous 
where  newspapers  or  magazines  or  bill 
hoards  have  been  favored  with  advertis- 
ing because  of  the  larger 
paid  hy  them  than  by  some  other 
ium  which  in  reality  would  have  been 
more  productive  in  results  to  the  agents' 
clients  and  which  doubtless  would  have 
been  used  had  the  agent  received  his 
compensation  from  bis  client. 

I  believe  the  time  is  not  very  far 
distant  when  the  present  arrangement 
will  be  changed  and  agents  will  serve 
those  who  employ  them  and  lie  paid  by 
them. 

H.  F.  Gi'SNisoN. 
Publisher.  Brooklyn  Daily  Eagle 


We  concur  fully  in  the  views  ex- 
pressed in  this  editorial,  hecause  it  is 
our  distinct   feeling  that   the  present 
method   of   compensation   is  basically 
wrong    and     fundamentally  unsound. 
We  shall  welcome  the  day  when  adver- 
tising agencies  place  their  business  on 
a  proper  basis,  deriving  their  compen- 
sation directly  from  the  advertiser  un- 
der an  arrangement  whereby  they  will 
bc  compensated  for  service  rendered, 
Chas.  A.  Luck, 
General  Manager, 
Conklin  Pen  Mfg.  Co  ,  Toledo 
e    *  e 

DUBMSHERS  and  advertising  agen- 
eies  must  work  out  the  details  of 
how  this  commission  matter  should  be 
handled  between  them. 

However,  there  can  be  no  question 
that  the  method  under  which  advertis- 
ing agencies  are  now  compensated  for 
serving  their  clients,  the  advertisers,  is 
illogical  and  unsound.  I  do  not  think 
it  would  have  endured  as  long  as  it  has 
if  it  were  generally  understood  among 
executives  who  authorize  advertising 
appropriations.  If  they  knew  they  were 
engaging  in  a  practice  exactly  similar 
to  allowing  their  purchasing  agent  to 
draw  his  pay  from  the  sellers  from 
whom  he  buys,  they  would  not  tol- 
erate it. 

It  is  true,  to  a  certain  extent,  that  if 
we  would  advertise  we  must  abide  by 
existing  rules,  but  when  the  rules  are 
so  contrary  to  all  recognized  standards 
of  good  business  and  so  subversive  to 
the  advertiser's  interests,  he  is  bound 
to  wake  up  to  this  some  day  and  see 
or   quit  the 


J.  J.  Keu-v, 
Vice-President, 
Hercules  Puwder  Co.,  Wilmington,  Del. 
a     »  » 

DEFERRING  to  your  editorial  of 
April  30th.  in  regard  tn  agency 
commissions :  The  advertiser  really 
should  pay  the  agency  commission  like 
the  client  pays  a  lawyer's  fee,  and  like 
any  other  service  is  paid  for,  hut  it  is 
not  going  to  go  that  way,  The  agencies 
do  not  represent  the  publisher,  but  they 
have  business  to  place,  which  the  papers 
want,  and  the  publisher  is  going  to  have 
to  pay  the  freight.  It  is  a  great  deal 
like  the  handling  of  fire  insurance.  A 
clearing  house  is  necessary  especially 
for  the  smaller  papers, 

Most  newspapers  have  a  special  rep- 
resentative in  the  East  who  deals  with 
the  agencies.  Tlie  agency  gets  a  com- 
mission and  the  special  gets  another, 
and  lately  the  2  per  cent  discount  rule 
has  been  observed.  The  papers  are 
therefore  paying  too  much  in  commis- 
sions, and  in  the  case  of  the  Gazette, 
whose  rates  arc  low,  compared  to  its 
circulation,  the  combined  commissions 
are  burdensome.  The  extra  2  per  cent 
is  a  fraud  in  most  cases,  as  it  is  deducted 
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PUT  HUMAN  INTEREST  INTO  YOUR  HOTEL 
COLUMN  AND  IT  WILL  BE  READ 


Can  PUy  Important  Part  in  Making  Hotel  Run  a 
Writer  Gives  Some  Hint,  on  How  to 
Potted  on  Vbitort  to  Yon 


FniTnalAl.  Note-  Mr  Lock]rjr  !»  the  associate  publisher  of  the  Oregon  Journal  and 
a  regular  contrilmliir  lo  it»  e<itt,:.ri*l  page.  He  ia  one  tit  thr  Ix-*!  known  mm  in  thr 
.Vnrthwesl  anrl  in  the  article  (bat  fallows  it  it  rnurvly  possible  he  it  giving  aaray  the 
secrets  of  how  he  learned  the  first  nanse  olid  busineta  of  every  ir-an  in  Oregon. 


X*KERE  H  an  old  saying  that  the  team 
thai  is  kicking  isn't  doing  much  pall- 
ing, Tlits  is  merely  another  way  of  say- 
inn  that  the  unly  way  to  pull  a  heavy 
load  is  with  a  long  pull,  a  strong  pull 
ami  a  pull  all  together.  Most  news- 
|«lM'rs  roulrl  accomplish  better  results 
and  accomplish  them  with  leas  friction 
if  there  was  (tetter  ream  work. 

Every  successful  newspaper  man 
knows  that  the  more  names  you  have 
in  your  isaper,  the  more  human  interest 
you  attach  to  these  names  the  easier  the 
work  of  your  subscription  department 
will  be  and  the  harder  it  will  be  for 
other  pftpert  to  win  your  subscribers 
from  you.  Team  work  between  the  dif- 
ferent departments  on  a  new«|>a|rer  is 
too  hig  a  subject  to  handle  in  a  brief 
article,  so  I  am  going  lo  discuss  the 
relation  of  the  work  of  the  Exchange 
Editor  to  the  man  w  ho  is  handling  hotel 
arrivals,  At  first  glance  there  would 
seem  to  he  no  relation,  yet  no  two  de- 
partments can  work  in  greater  harmony 
than  these  two. 

Tips  rat  Is-miviKws 
As  the  Exchange  Editor  goes  through 
the  papers  he  clips  out  the  items  of  in- 
terest to  the  various  departments,  in- 
cluding all  mention  by  the  exchanges  of 
Portland  people  who  are  visiting  in  their 
towns  as  well  as  of  thrir  citizens  who 
are  visiting  Portland.  He  hands  these 
clippings  to  the  hotel  reporter.  Rarely 
a  day  goes  by  that  there  is  not  I  valuable 
tip  for  an  interview  in  these  clippings. 
For  example,  the  owner  of  a  garage  is 
coming  to  Portland  with  his  son  to  buy 
five  cars. 

Me  will  hire  three  extra  men  in  Port- 
land and  will  drive  the  five  cars  back 
to  I'rineville  or  some  other  inland  point, 
Without  this  tip  this  man's  name  on  the 
register  would  mean  nothing  to  the  re- 
porter. Through  the  tip  he  knows  that 
the  man  is  an  old-time  resident  of  Prine- 
Vlile  and  the  fact  that  he  coming  down 
to  buy  five  cars  shows  that  conditions 
around  Prinevtlle  must  l>e  good 

Lists  That  Pginr.  Vaumiu 
Consequently,  the  man  is  good  for 


from  Klamath  Falls,  Wallowa.  Uma- 
tilla. Hoseburg  or  Albany  or  any  other 
town  in  the  state  is  to  look  in  his  "blue 
book"  for  the  name  of  some  resident  of 
Portland  who  formerly  lived  there,  call 
him  up  on  the  telephone  and  ask  who 
the  visitor  is  and  what  lie  does. 

The  man  you  call  up  will  be  pleased 
to  be  consulted.  He  will  go  out  nf  his 
way  to  give  you  a  good  story.  Tile 
result  will  be  that  the  man  about  whom 
you  publish  this  story  will  wonder  where 
you  got  it,  is  ill  talk  about  it  to  his 
friends,  will  cut  out  the  item  and  show 
it  to  them,  and  to  please  him  his 
paper  will  publish  it  and  thus 
will  receive  additional  publicity. 

In  these  days  when  so  much  of  thr 
travel  is  done  by  automobile  it  pays  a 
reporter  to  cultivate  the  leading  garage 
men  of  the  city.  An  occasional  mention 
of  your  source  of  news  will  not  only 
please  the  garage  men  but  will  encour- 
age them  to  find  out  for  you  the  names 
and  home  addresses  of  the  tourists  who 
palronire  their  garage.  Excellent  stor- 
ies, can  he  secured  from  these  birds  of 
passage. 

Another  mighty  good  scheme  is  to 
write  to  the  editor  in  each  town,  enclos- 


ing stamiK  and  ask  him  to  send  you  the 
latest  telephone  directory.  If  a  man 
writes  his  name  rather  illegibly  on  the 
register,  by  referring  to  the  telephone 
directory  of  this  town  you  can  usually 
not  only  get  his  initials  correctly  but  you 
can  get  a  line  on  his  funmess  and  resi- 
dence. Using  this  in  connection  with 
a  city  directory  and  an  occasional  glance 
at  his  local  paper  will  soon  give  you  a 
wide  acquaintance  over  the  state 

The  surest  way  to  get  the  out  of  town 
papers  to  copy  references  to  their  local 
citizens  is  to  put  an  unusual  twist  on 
the  item.  You  notice  on  the  hotel  regis- 
ter  the  names  of  Mr,  and  Mrs.  Henry 
Blackmail.  Heppncr.  Ore.  If  in  writing 
a  brief  item  about  them  the  reporter  says 
"The  Blackmans  are  pioneer  residents 
of  Heppncr  which  was  founded  in  1872. 
by  J.  W.  Morrow  and  Henry  Heppncr. 
who  started  a  store  there,  the  county 
being  named  for  Mr.  Morrow  and  the 
town  after  the  other  member  of  the 
firm,"  every  old-time  resident  of  Hepp- 
ncr in  Portland  will  read  this  item  with 
interest. 

It  will  be  copied  in  the  Heppner  pap- 
ers and  Heppner  subscribers  will  he 
gratified  at  the  mention  of  their  town. 
Just  henc-ath  the  signature  of  the  lllack- 
mans,  the  rcwrter  notices  the  scrawling 
signature  "William  Hanley,  Oregon" 
The  mere  mention  that  William  Hanley 
is  a  guest  of  the  Hotel  Portland  will  not 
be  given  a  second  glance  but  if  the  re- 
porter makes  his  story  read  as  fulloivs 
the  item  will  be  of  real  interest:  "The 
signature  of  William  Hanley  of  Burns 
is  on  the  register  at  the  Hotel  Portland. 
'Bill'  Hanley  has  overflowed  Burns 
and  Harney  County  and  claims  the 
whole  state  of  Oregon  as  his  domicile. 
The  signature  looks  as  it  he  had  signed 
it  with  a  fence  rati  or  something  else 


but  also  on  general  farming  and  stock 
conditions  in  his  section.  More  than 
ha!f  of  the  clippings  will  refer  to  people 
who  arc  coining  to  Portland  who  are  not 
going  to  the  hotels  but  are  visiting 
friends  Usually  the  name  of  the  friend 
or  relative  is  mentioned.  Very  often 
the  item  states  they  are  coming  down 
to  the  wedding  of  a  relative,  to  a  family 
reunion  nr  for  some  other  specific  pur- 
pose. By  the  use  of  the  telephone  the 
man  who  is  covering  the  "random  obser- 
vations around  town"  can  get  the  story 
in  short  order. 

Sup|Kise  a  new  man  is  put  nn  the  hotel 
l>eat  There  is  nn  need,  as  is  often 
the  case,  of  his  being  scooped  hy  the 
reporters  for  the  other  papers  By  going 
to  the  hotel  and  meeting  visitors  from 
out-of-town  cities  and  getting  from  them 
a  list  of  thrir  fellow  townsmen  who  have 
moved  to  Portland  he  has  a  list  that 
will  prove  inv alnable.  All  he  needs  to 
do  when  he  sees  the  name  of  a  man 


WHAT  IS  THE  ANSWER? 


By  D.  FITZ  GIBBON 

AilvrrttsuiN  Director.  X«w  York  American 

VV/'HY  .-  the  world  »"  Inconsistent?    Bald  barbers  tell  vou  how  to  recover 
"    sour  lost  hair,  while  those  roost  loudly  preaching  the  virtues  of  advertising 
lo  <nhrr»  never  seem  to  practice  it  themselves, 

I  «m  larking  particular!*  about  new«|s«pcf  publishers.  Their 
make  the  welkin  ring  with  the  praises  of  advertising, 
do  these  selfsame  publishers  hardly  ■ 
papers? 

Is  it  that  it  would  nut  pav?  Perish  the  thought!  Could  you  imagine  any. 
thing  lending  itself  brlter  M  picturesque  advertising  than  the  doings  of  the 


ever  advertise  their  own  goods    their  news. 


Is  it  that  ifc  a  city  like  New  York  the  cut-rate   or  should  1  say  cut  throat? 
inii-'i  h  '-i  ;u!-  i'i_  it  i   i:rM-|-.*rn-r*  I.. i-  not  left  theni  enough  simoleoos  I' 
afford  a  live  and  up-to-date  promotion  department?    It  would  almost  look  like  it. 

The  little  sporadic  advertising  tlial  some  newspapers  carry  on  in  other  new*, 
papers  is  so  negligible  as  not  to  be  worthy  of  mention. 

Is  the  newspaper  as  an  institution  getting  old  and  tires!? 
Is  it  a  sad  but  true  fact  that  it  Is  barren  of  imagination  and  new  ideas, 
when  it  comes  In  advertising  itself?    I  have  often  wondered.    I  am  still  won. 
drrnv    and  probably  shall  have  to  keep  on  wondering. 

Bennett  sent  Stttlllev  to  Africa.    Splendid  advertising! 
Dird  Northelitle  had  a  famous  "movie"  mode  arrowing  the  nuking  of  the 
!*»if»  Mail,  entitled.  "From  Forest  to  Breakfast  Table."   It  was  an  enormous 
.circulation-getter.    He  promoted  several  air  race*  almost  imnvediatelv  after  the 
aeroplane  had  been  invented  hy  the  American  Wright  Brothers.    He  did  several 

i  and  rei 


oihct  startling  things  in  the  way  of  promotion  i 
in  the  way  of  advertising  and  circulation. 

This,  however,  is  not  to  boost  Dird  Nnrlhi'liffe  but  to  bewail  our  own  short- 
comings, our  lack  of  enterprise  and  alarming  signs  of  hardening  of  the  pub- 
lishers' arteries. 

If  I  owned  a  newspaper.  1  would— but  there,  1  neatly  spilled  a  tremendously 
valuable  ides.    But  I  tvauld.  nevertheless! 

If  publishers  rantvni  think  up  anything  themsrlve*.  there  are  any  number 
■if  advertising  agencies,  who.  without  unduly  exercising  their  Inventive  powers, 
rould  map  out  live  and  fosrinating  campaign*  lo  advertise  a  newspaper.  And 
if  such  campaigns  would  not  pav  handsomelv,  I'd  eat  my  last  venr's  straw  hat. 

Whv  don't  ni-wsnapefs  advertise  like  other  bit  business  enterprises,  in  a 
stslr  and  maimer  befitting  the  magnitude  of  their  undertaking?  I  cannot  give 
a  satisfactory  or  vrious  answer  to  this  question,  which  rrminds  me  of  an  Eng- 
li.h  musical  play,  in  wfcfch  the  pn-itv  chambermaid  confessed  to  the  man  she 
»ns  fclialm  i-mpanv  with.  "When  I  first  met  vnu.  f'.inrge  dearest.  I  never 
eould  ituite  make  out  whether  sou  were  poor  or  stingv," 


equally  appropriate  to  one  of  the  biggest 
stock  men  of  the  Inland  Empire. 

"Col.  Hanley  is  not  only  the  facial 
double  nf  William  Jennings  Bryan  but 
he  is  one  of  the  unique  figures  of  the 
west.  In  speaking  of  him  Irvin  CoM- 
calls  him  the  Demosthenes  of  the  Desert, 
the  Plato  of  the  Praiiie  and  the  S.ige 
of  the  Sagebrush  " 

Suppose  you  have  the  name  of  a  man 
and  his  post  office  and  you  know-  nothing 
about  him  It  should  be  easy  to  make 
a  good  story  of  him.  For  example,  the 
one  fact  you  have  to  work  on  is  the 
signature  of  F.  B.  Mangus,  Shaniko. 

An  item  like  this  based  on  the  above 
facts  will  be  copied  in  the  Shaniko  paper 
and  will  be  read  with  interest  by  the 
readers  nf  your  paper.  "F.  B.  Mangiis 
is  down  frum  Shaniko  and  is  registered 
at  the  Hotel  Seward,  Shaniko  is  the 
terminus  of  the  Columbia  Southern 
Branch  of  the  Union  Pacific  Railroad 
It  is  in  the  center  of  a  rich  stock  graz- 
ing and  farming  di strict  and  enjoys  the 
tcimlation  of  being  the  terminus  of  one 
of  the  crookedest  railroads  in  the  United 
Stales,  the  ruad  having  more  curves 
than  a  hoop  snake,  lying  on  a  sanrly 
bank  on  a  sunny  day- 
Day  in  and  day  out  a  reporter  w-ith 
any  irgenuity  ran  turn  out  a  column  of 
pcrs  i.ials  full  of  human  interest  and  he 
will  use  a  little  of  the  gray  matter  in  his 
cranium  he  can  put  a  twist  in  most  of 
than  that  will  bring  a  smile  to  the  faces 
of  the  readers  of  his  paper  and  not  in 
anyway  offend  the  man  about  whom  the 
item  i» 


BLETHEN  FORECASTS  A.  M.  PAPER 

Seattle  Times  Starts  Daily  Graphic  lo 
Prepare  Public  for  Tabloid  Sise 

IW.v  Ttlewtk  lo  Eoiroa  a-  PvnirSHtal 
Srattli.  May  JO.  An  intimation  that 
the  Seattle  Times  may  establish  a  morn- 
ing newspaper  here  is  given  by  Col  C 
B  Blethen.  editor  and  publisher,  in  fol- 
lowing statement  published  in  today '- 
issue. 

"Anothcr  exclusive  feature  of  the 
Times  is  daily  graphic  people  often  a*k 
why  we  have  given  this  supplement  in 
the  regular  evening  edition  ait  individ 
ua!  name  This  is  because  in  the  rap 
idly  changing  conditions  of  American 
journalism,  it  is  perfectly  possible  that 
the  owners  of  this  newspaper  may  find 
it  desirable  to  issue  a  morning  edition 
If  this  should  occur,  it  is  obvious  thai 
this  newspaper  must  possess  individual 
ity  both  of  make-up,  form  and  name, 
and  as  the  trend  of  newspaper  work  i' 
1  -.s ;i r ■ ! -  fer  news  items  md  greater 
quantity  of  illustrations,  it  has  secmd 
desirable  to  give  our  readers  the  bench; 
of  this  new  idea,  while  we.  at  sarnr 
time,  familiarize  the  public  with  tabloii! 
form  and  establish  our  copyright  on 
name  and  style." 

The  Daily  Graphic  consists  of  eight 
pages  of  news  picturrs.  cartoons,  cotru.' 
and  short  stories 


Standardise   Legal   Ad  Rates 

The  Minnesota  legislature  has  pasted 
an  act   to  standardize  rates,  measure- 
ments, etc.,  for  legal  advertising  and  i'. 
becomes  effective  on  July  1.   It  means  a 
net  increase  of  about  20  per  cent  in  tit- 
rates to  be  charged  above  the  existing 
schedules    The  law  was  drafted  by  V 
torncy  General  Hilton  and  represents  the 
labor  of  many  mouths  performed  ehiefh 
hy  Sam  V,  Gordon,  state  printer  and 
publisher  of  the  Brown's  Valley  Tri 
bune.  _______ 

Closes  Paris  Office 

The  Montreal  Daily  Star  has  closed 
its  bureau  in  Paris.  Miss  D-vris  Her 
ning,  of  Montreal,  was  in  charge  of  the 
bureau. 
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FITTING  YOUR  PRODUCT  TO  ITS  MARKET 
ESSENTIAL  TO  SALES  SUCCESS 


Only  Cloie  and  Skilful  Analysis  Can  Reveal  Its  Strong  and  lb 
Weak  Points  and  Show  What  Must  Be  Don  • 
with  It  to  Make  It  Fit 


Br  J.  GEORGE  FREDERICK 

I  i.  ■   I.    -    The  Butincsa  Bourse.  New  York. 

Knit >aisL  Xoli, — This  is  Ihe  hr*4  nf  a  series  of  five  article*  written  (wku 
Kplnia  *  Prsl.isliaa  l«y  Mr.  Frederick,  who  for  year*  ha*  r-eeo  engaged  In  research 
work.  The  fiill  series  arid  wrr  in  detail  jwn  what  otent  must  be  taken  to  nuke  ceftajn 
of  advertising  and  marketing  sticcc-s.  Tbia  i»  a  new  pffrienunon  of  tbe  subject,  and 
it  t>ark»  into  five  t-zief  articles  the  essential  points  of  what  every  merchant  anil  inanu 
f»nirrr.  every  advertising  agency  and  every  other  factor  tn  advert ising  and  aeSling 
moot  know  to  work  inteLltgrntly  in  making  a  fnl)  analysis.  Tbe  succeeding  articles, 
whirh  will  appear  in  Horn's  \  TVattaHKa  weekly  until  the  conclusion  of  tbe  series,  will 
rnver  completely  and  in  detail  "Analyzing  the  Market,"  "Analyzing  tbe  Agent)." 
"Analyzing  the  Advertising  Copy"  and  "Analyzing  the  Advertii'ng  Medium-" 


'T'HERE'S  a  big  difference  between 
merely  a  "|irntlucl"  and  a  thor- 
oughly mtrtfkindiiahtt  product.  Mil- 
linn*  of  dollar*  are  wasted  every  year 
on  the  rock  of  this  difference,  and  it's 
lime  a  red  lantern  were  hung  on  it. 

There  are  hundreds  nf  thnttsands  nt 
Intents  in  flic  archives  at  Washington 
representing  "products"  of  one  kind  and 
.•mother  which  Kill  never  be  known  out- 
side nf  them.  And  there  are  many  other 
unpatented  and  equally  valueless  "prod- 
ucts"' from  a  r.nnmeicial  point  of  view . 

It's  the  retain m  a  product  bears  to  a 
present  or  possible  market  thai  rixes  it* 
value;  and  as  a  proilu.t  is  a  thing  that 
if  alterable  and  riexible  a  tremendous 
let  of  profitable  work  1<<  lie  done  on 
products  when  they  are  new  or  after 
the)  are  un  the  market.  It  always 
rradil>  c  needed  that  a  new  article 
needs  to  be  analysed  as  to  its  market, 
lml  there  is  resistance  against  analyzing 
the  article  already  rnjnying  some  sales. 

Oxvt  Raw  illllHL 

It  seems  hard  for  some  men  to  appre- 
ciate that  there  are  plenty  of  instances 
ot  products  which  have  had  a  90-pound 
per  square  inch  sales  resistance,  hut  that 
when  change*  were  made,  based  on  an- 
alysis, the  resistance  disappeared  almost 
entirely,  Many  firms  harely  existed 
from  hand-to-mouth  until  certain 
changes  were  made  in  their  products,  bill 
after  that  they  'hot  to  their  real  goal 
nt  big  salt's  without  much  delay. 

Let  us  tnkc  lirst  ihe  case  of  an  en- 
tirely new  product.  It  comes  often, 
fresh  from  someone**  hands,  but  consid- 
ered as  finished  and  ready  for  the  mar 
kri.  If  should  be  viewed  chiefly  as  raw 
material,  and  a  starting  point  for  de- 
velopment. 

I'cople  oilen  wonder  why  an  inventor 
or  originator  rarely  makes  a  success  of 
his  project— why  someone  else  *o  often 
makes  ihe  thing  a  success  after  taking  it 
over.  The  explanation  is  simple.  The 
inventor  or  originator  nearly  always 
has  an  emotional  faith  and  pride  in  the 
exact  Tightness,  "m  is."  of  his  article, 
whereas  the  subsequent  purchaser  cares 
nothing  if  the  re-shaped  product  hear- 
almost  no  rcsernhlancc  to  the  original 
so  long  as  it  fits  the  market  and  sells. 

Work  and  RtyF-sacH 

The  inventor  or  originator  docs  not 
tlo  a  complete  job — he  originates  only  a 
materialistic  thing,  whereas  the  tomflrte 
creation  of  a  mcrchandi sable  product 
must  be 

(1 )  materia!  or  mechanics,  plus 
<_'>  average  adaptability,  plus 
(.It  wide  marketability,  plus 
(4)  compact,  neat,  attractive,  plus 
fS)  psychological  appeal,  plus 
(61  popular  or  fitting  price,  plus 
(7)  individuality. 

The  thing  must  be  put  through  an  in- 
ventive or  laboratory  prnccSx  quite  as 
serious  and  important  as  the  first  work 
of  the  originator. 

In  fan.  the  modern  idea,  one  of  great 
significance   in   business  teamwork,  is 


coiuhiiiali'  n  research  and  lecluiical  lab- 
nr.tto  y  work  on  a  producl.  so  that  there 
will  not  be  frequent  and  wasteful  lack 
i  f  completeness  in  an  article  from  a 
marketing  point  of  view 

Sctentilic  men,  who  are  coming  into 
industry  in  increasing  numbers,  are  ap- 


J.  Gnascr.  FstpatK  k 

predating  the  inescapable  merchandising 
or  sales  point  of  view  necessary  to  con- 
sider in  the  making  of  scientific  or  tech- 
nical researches  of  a  product.  It  is  the 
sheerest  business  impracticably  to  con- 
duct scientific  and  technical  investiga- 
tions which  have  only  a  theoretical  or 
abstract  value 

(hli  of  the  ltlosl  pointed  truths  in 
business  technique  is  that  while  mam 
inventions  and  products  may  be  devised 
which  have  some  interest  or  even  use 
fulness,  there  is  only  a  relatively  small 
percentage  which  has  a  r«mm*Ttitt 
valne. 

Pass  tmk  (JfusTtov  Aijoni; 

SotiM*  of  the  most  modrrn  technical 
research  departments  ounbinc  both 
function',  technical  as  well  a*  sales  an- 
alysis. Other  technical  research  depart- 
ments hau-  a  free  rein  In  devise  and  in- 
vent anil  investigate  what  they  will,  but 
their  findings  arc  tested  in  a  commer- 
cial research  department.  Still  other  re- 
search departments  or  laboratories  take 
their  orders  from  a  commercial  research 
department,  which  simply  asks  that  a 
solution  of  specific  problems  Ire  found. 
l*or  it  is  quite  true  that  a  great  many 
brilliant  commercial  developments  are 
Ihe  result  of  vision  as  to  what  are  the 
market  desires  and  the  concentration  of 
tcchnic.il  brains  upon  the  problem  of 
meeting  these  desire*. 

The  great  rubber  companies  are  con- 
stantly making  experiments  as  to  new 
applications  of  rubber,  and  if  it  is  dis- 
covered (as  it  has  been)  that  rubber  is 
an  excellent  material  for  picture  frames, 
then  the  question  is  passed  un  to  the 


commercial  researchers  whn  analyze  the 
subject  from  the  selling  anu  consumption 
iroints  of  view. 

The  laboratory  analytical  lest  should 
cover  such  facts  a*  : 

4 1 )  The  adaptability  in  cost,  nature, 
operation  and  use  and  general 
commercial  availability  of  some 
article  tn  be  considered. 
(i)  The  usefulness,  vulunie  of  pos- 
sible sale,  technical  excellence  or 
defects  under  average  conditions 
of  use  and  abuse  of  an  article  or 
device. 

iji  The  devising  of  new  models  or 
material*  to  tit  certain  market  con- 
ditions or  opportunities. 

1 4 1  The  re-shaping  and  rc-planuine 
of  an  article  or  device  to  tit  the 
commercial  necessities  and  advis- 
abilities, from  the  point  of  view  of 
price,  profit,  class  of  user*,  volume 
desired,  etc. 

(at  The  selection  and  study  of  a  new 
article  of  manufacture  desired 
which  will  meet  with  equal  success 
ihe  suggestions  of  technical  ccon- 
omv  and  feasibility  a*  well  as 
maximum  sales  and.  profit  possi- 
bilities. 

t6t  A  technical  examination  uf  nil 
competitive  goods  and  an  analysis 
of  competitive  claims,  and  the 
working  out  in  figures  of  the  ex- 
act comparative  standing  of 
various  brands  of  tjpes  of  goods. 

Twin  on  \\'atche.s.  Too 

I  hie  of  the  significant  methods  of  an- 
alyzing a  product  from  the  market  side 
is  lo  make  a  consumer  investigation 
which  v.  ill  produce  a  cross-section  of 
consumer  ntiitude  to  the  line  of  goods. 
For  instance,  tin-  corset-buying  "history" 
of  Mime  thousands  of  women  was  taken 
some  time  ago  by  my  organization  to 
learn  w  hy  [he  women  changed  from  one 
make  to  another. 

In  a  questionnaire  containing  other 
items  the  matter  as  to  Curscl  buying  ex- 
perience was  included.  «o  that  when  all 
the  returns  were  in  it  was  possible  to 
see  on  what  point  each  corset  had  "fallen 
down"  or  "stood  up."  under  consuming 
conditions,  The  plan  was  also  used  in 
a  watch  investigation  to  determine  how 
the  different  makes  of  cheap  watches 
fared  in  the  hands  and  minds  of  pur- 
chasers. 

From  such  data  it  was  developed  what 
were  the  weak  points  of  all  the  articles 
in  the  market — a  most  important  matter 
In  be  informed  about  in  planning  the 
o/ijVirf;  that  is.  the  effective  arguments. 
A  product,  to  a  sales  and  advertising 
manager,  is  simply  an  aggregation  of 
appeals,  some  quite  strong,  some  less 
strong,  I  he  problem  is  to  build  up  a 
product  which  has  a  maximum  of  appeal 
for  the  particular  field  desired,  and  to 
knew  llit  relative  strength  of  these  af- 
ftttti  The  average  firm  knows  only  in 
a  rough  way  the  relative  strength  of  it* 
appeals;  why  not  analyze  them  accur- 
ately and  M(r) 

Till  CmrjF  F.u-rnss 

The  usual  range  nf  appeal  for  a  prod- 
ucl is  made  up  of  combinations  in 
variou*  degree*  of  strength  of  the  fol- 
lowing ! 

(I)  Price 

(21  Utility 

tS)  Convenience 

1 41  Appearance 

1 51  Service 

(bl  Reliability 

(7  I  Recommendation 

lot  Taste 

inl  F.conomy  of  Use 
<  104  Prompt  availability 
(111  Reputation  and  familiarity 
(121  Advertising 


N"»,  it  has  been  proved  over  and 
over  again  thai  salesmen  will  select  their 
own  ideas  of  the  strongest  appeals,  or 
insist  that  the  appeal  varies  in  strength 
according  to  the  prospect  he's  talking  to. 
They  are  often  encouraged  to  tlo  this; 
but  it  is  also  proved  that  there  is  al- 
ways one  fundamentally  strongest  ap- 
peal, or  strongest  *"  appeals,  which 
it  is  wisest  to  stress  to  practically  all 
prospects,  and  through  all  salesmen  and 
advertising. 

In  other  words,  an  analysis  for  any 
given  product  will  show  that  certain  ap- 
peals are  supreme;  that  for  a  certain  ar- 
ticle appearanre  may  he  60  prr  cent ; 
reliability  20  per  cent  and  recommenda- 
tion 20  per  cent,  and  for  another  product 
the  appeal  may  lie  some  other  ratio. 

It  is  not  theoretical,  but  highly  prac- 
tical, to  make  a  srarrhtng  analysis  of  the 
appeals  of  your  product,  so  that  they 
can  1*  ratet!  accurately.  It  niakes  Ihe 
sales  manual  more  definite  and  valuable ; 
it  i*  of  immense  value  and  importance 
to  the  advertising  manager  and  the 
agent,  and  it  strikes  far  closer  to  the 
I  nil'*  eye  in  results.  Your  target  i« 
thus  distinctly  defined  and  you  know  the 
range  and  the  ammunition  required. 
How  It  Is  Doxi 

I  low  is  it  thine?  Certainly  not  by 
asking  your  stenographers,  wife  or 
inoiher-iti-law  '  It  is  dnnr  by  making  a 
carefully  controlled  research  test  on 
consumers,  possibly  also  on  dealers,  and 
tabulating  the  result*  to  reach  tbe  neces- 
sary averages.  Dr.  Holling-v  orth.  oi 
Columbia  L'niversity.  blared  life  way  for 
this  method  some  years  ago  and  it  is 
now  a  practical  method  of  proved  worth. 
Some  lime  ago  a  talcum  powder  made  a 
remarkable  demonstration  of  how  rapid 
a  *ucces*  can  be  achirved  ill  this  hard 
AeM  by  researching  ihe  appeals.  The 
traditional  ideas  of  what  appeal*  count 
most  in  selling  talc  were  all  upset  by 
the  facts;  and  a  big  sales  list  was  the 
result. 

It  was  found  that  smell,  not  smooth- 
nes*  or  sanitary  quality,  was  by  far  the 
biggest  appeal. 

In  all  ankles  of  household  or  average 
family  use  it  is  important  to  carry  the 
analysis  even  further.  It  should  be 
studied  by  practical  home-economics 
consultants.  It  is  amazing  what  ab- 
surdities arc  perpetrated,  what  wastes 
indulged  in.  out  of  sheer  failure  to  get 
a  practical  hm  scientifically  trained 
women's  point  of  view  under  average 
home  condition*.  No  wonder  that  9  out 
ef  10  articles  for  household  use  put  on 
sale  tlo  nnt  live  longer  than  a  few  years  I 

Last  of  all.  the  analysis  must  extend 
to  the  wrapping  of  an  article — to  the 
shape,  sire,  color  and  general  appearance 
of  the  article  as  it  will  look  in  the  store. 
In  many  articles,  notably  toilet  articles, 
this  factor  rates  astonishingly  high  in 
sales  value.  It  rate*  higher  than  is  gen- 
erally appreciated  in  almost  all  articles. 
The  eye  anil  the  sense  of  touch  are  the 
mechanisms  of  the  brain  that  must  be 
effected,  and  if  an  adverse  current  ot 
feeling  is  started  hy  a  product's  appear- 
ance even  strong  logic  lias  little  chance. 

Every  nne  of  the  above  enumerated 
factors  must  be  analyzed,  if  they  have 
any  bearing  at  an  on  the  product  at 
hand,  to  arrive  at  maximum  success. 


Lindamy   Buy.  FayHtrville  Observer 

North  Carolina's  oldest  newspaper,  the 
Faycttcvillc  Observer,  was  purchased 
May  14  from  John  A.  Park,  by  David  A- 
Lindsay,  of  Marion,  Ind.  Mr.  Park 
took  over  the  properly  in  January.  1°20. 
Mr.  Lindsay  was  publisher  of  the 
Marion  Chronicle.  He  has  assumed  full 
charge  of  the  paper.  The  present  or- 
ganization, he  stated,  will  be  maintained 
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NEWSPAPER  ADVERTISING  STYLE  SHOWS 
MARKED  IMPROVEMENT 


Are  Given  Credit   for  the  Great 


Type 


|  kHSERVERS  of  the  progress  mad*  in 
newspaper  advertising  have  noted, 
with  pleasure  that  during  the  past  year 
or  so  there  ha*  been  a  (treat  advance 
made  in  the  designing  of  those  adver- 
llll  IIKlMl  which  are  originated  by  the 
«tafTs  of  the  newspapers  themselves,  or 
by  advertising  interests  working  especi- 
ally for  newspaper  use.  Intimate  ac- 
quaintance with  all  advertising  activities, 
catering  to  newspaper  work,  suggests 
that  this  improvement  is  being  pressed 
by  the  newspapers  themselves  in  the  in- 
terests of  their  advertising  clients,  aided 
in  no  small  degree  by  the  new  crop  of 
service  and  art  agencies,  and  always  sec- 
onded and  promoted  by  those  advertis- 
ing agencies  that  read  correctly  the  signs 
nf  the  times. 

That  this  improvement  in  advertising 
dcsijtn  is  manifesting  itself  markedly  in 
the  advertising  of  department  stores  is 
proof,  if  any  was  needed,  that  its  in- 
spiration comes  largely  from  die  adver- 
tisers themselves,  and  that  its  execution 
into  concrete  advertising  is  being  fur- 
thered in  the  offices  of  the  newspapers. 

Impoktakck  op  Design 
Advertising  men  who  are  especially 
interested  in  design  on  account  of  its 
effect  upon  the  productivity  of  advertis- 
ing have  been  watching  this  tendency  to- 
ward more  careful  work  with  great 
interest,  and  have  seen  in  the  drift  evi- 
dence of  a  real  awakening  to  the  initial 
i-nportance  of  design,  and,  because  of 
the  progressive  multiplying  of  the  num- 
ber of  advertisements  published,  the  ne- 
cessity of  attracting  the  attention  of 
readers  to  them  become  more  and  more 
apparent.  If  they  are  not  seen  they  will 
not  be  read,  and  if  they  are  not  read  they 
wilt  not  bring  results. 

The  accompanying  reproduction  of  a 
department  store  advertisement  illus- 
trates very  well  the  length  to  which  de- 
sign already  has  gone.  It  is  in  many 
respects  as  perfect  as  it  is  humanly  pos- 
sible for  its  class  to  be.  It  is  too  long 
for  the  best  proportion;  but  in  that  we 
have  to  consider  certain  limitations  due 
to  conditions  that  are  not  easy  to  control 
The  newspaper  page  is  just  so  long,  and 
advertisements  that  rnn  to  three  to  five 
columns  in  width  must  extend  the  length 
of  the  page  to  get  the,  full  benefit  of 
their  sire.  The  advantage  that  this  ad- 
vertisement might  gain  through  shorten- 
ing it  to  meet  the  ideal  proportion  as 
to  length  would  be  more  than  offset  if 
there  were  to  be  placed  under  it  a  series 
of  small  advertisements  to  fill  the  space 


Hahmosy  Attaikeb 

In  all  other  artistic  respects  than  pro- 
portion, this  advertisement  is  about  a* 
near  right,  from  the  standpoint  of  the 
purist  who  understands  the  importance 
of  catering  to  the  human  eye,  as  it  is 
smff  tn  expect  under  newspaper  condi- 
tions, and  under  the  conditions  that  sur- 
round the  production  of  newspaper  ad- 
vertising all  along  the  road  from  mer- 
chant to  newspaper. 

Hearing  in  mind,  then,  and  making 
due  allowance  for  it,  that  if  this  adver- 
tisement could  have  been  made  up  one 
fourth  of  its  length  shorter  it  would  in 
all  details  have  been  about  perfect,  let's 
note  some  of  the  other  desiu 

Harmony  is  secured  through  the 
of  the  same  face  of  type  for  all 


call  a  redeeming  touch,  as  otherwise  the 
figures  would  form 


three  irregular  and 


Decorative  Fr pp.it* 
The  main  decoration  is  indeed  out  of 
harmony  with  the  composition,  in  out- 
line. Rut  it  stands  by  itself,  not  in  con- 
junction with  any  of  the  other  forms, 
and  it  does  not  therefore  markedly  fight 
with  them.  It  is  recognized  beside  as  an 
extraneous  feature,  injected  where  it  is 
to  serve  its  purpose  of  bringing  the  at- 
tention value  of  the  composition  in  the 
near  vicinity  of  the  crucial  line.  Its 
violation  of  a  law  of  symmetry  is  there- 
fore not  a  defect  but  a  real  benefit  to 
the  advertisement,  and  its  use  as  it  is 
placed,  and  in  this  particular  advertise- 
ment, just  as  it  is  used,  demonstrates  the 
truth  that  in  advertising  the  main  com- 
mercial object  is  often  more  easily  at- 
tained through  the  violation  of  an  art 
principle  than  by  its  more  strict  ubserv- 
ance. 

It  is  however  also  to  be  observed  that 
the  allowable  violation  of  an  art  prin- 
ciple in  advertising  designing  calls  for 
more  actual  knowledge  of  art  than 
would  its  perfectly  correct  use.  This 
appears  to  be  an  anacronism.  Possibly 


it  is  that,  but  it  is  by  the  skilled  employ- 
ment of  such  anacronisms  that  the  de- 
signer is  enabled  to  produce  advertise- 
ments that  are  not  only  optically  agree- 


That  Has 


strength— the  artistic  ignoring  of  art. 
As  a  matter  of  pure  technique,  this 
decoration  should  have  been  rectangular 
in  outline,  dimensioned  proportionately 
with  the  little  figures,  though  turned  the 
other  way. 


display,  except  the  name  of  the  firm,  and 
that  is  in  the  nature  of  a  trademark,  and 
is  so  near  like  the  other  type  as  to  make 
no  discord,  The  display  lines  are  all  set 
ill  upper  and  lower  case,  which  is  a  very 
important  element  of  harmony.  The 
type  emphasis  is  secured  by  the  differing 
size  nf  the  display  type,  and  through 
the  skilful  use  of  italic  lines.  Balance  is 
secured  by  rightly  placed  decorative  il- 
lustrations, and  the  placing  of  the 
masses  of  type  next 

Note  that  the  illustrations  illustrate 
the  text,  but  do  not  tend  to  obscure  it  or 
draw  the  eye  away  from  it;  and  note 
further  that  the  decoration  under  the 
name  of  the  firm  is  harmonious  in  mo- 
tive with  the  general  commercial  motive 
of  the  advertisement,  and  is  toned  to 
slightly  overbear  the  little  figure  draw- 
ings, but  to  not  in  the  least  detract  from 
the  dominating  tone  of  the  name  of  the 
firm  and  the  main  descriptive  display 
line  which  gives  the  keynote  to  the  ad- 
vertisement. 

The  Optical  Quality 
This  chief  line,  bringing  the  rugs  to 
the  fore  in  the  mind  of  the  reader,  dom- 
inates the  optical  quality  of  the  whole 
advertisement.  The  name  of  the  firm  is 
informative  only.  It  is  so  familiar  to 
all  readers  that  its  optional  force  is 
limited  by  that  fact,  while  ihe  line  about 
the  rugs  has  a  new  and  novel  interest 
which  helps  to  make  of  it  a  more  em- 
phatic eye-catcher, 

Symmetry,  which  is  a  very  important 
element  in  design,  is  furthered  in  this 
piece  by  the  skilled  arrangement  of  the 
units — the  display  lines,  the  masses  of 
the  text  and  the  illustrations.  These 
latter  arc  brought  still  more  closely  into 
harmony  with  the  general  form  and  con- 
tour of  the  piece  through  the  device  of 
enclosing  them  with  the  light  freehand 
drawn  line,  making  of  each  irregular 
figure  a  rectangle  which  is  approximately 
proportioned  like  the  whole  advertise- 
ment. 

This  is  a  touch  by  the  artist  or  the  de- 
signer that  may  not  readily  be  estimated 
at  its  true  worth.    It  is  what  we  may 


The  name,  tile  first  decoration  and  the 
headline,  together  lift  the  optical  center 
of  the  advertisement  well  above  the  geo- 
metrical center,  as  is  quite  right  The 
eye  is  caught  as  it  roams  over  the  page 
and  the  idea  of  the  rug  sale  is  got  inte, 
the  brain  1-cforc  the  eye  tires  of  its 
search  for  an  interesting  ohject.  The 
interesting  object  is  the  unique  and  il- 
logically  artistic  decoration.  That  it  is 
<  Continued  on  past  37) 


Lord  &  Taylor 
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A  GOOD  DEAL  OF  ADVERTISING  WASTED 
BY  NOT  BEING  WELL  AIMED 


Discriminating  Choice  of  Medium*  Quite  as  Important  ai 
Preparation  of  Copy  to  Make  Space  Worth  the 
Money  It  Costa 


Careful 


By  JESSE  H.  NEAL 

Kvrrutiir  Secretary,  The  Asaociausl  Ku.i-r..  Paper*,  Inc. 


'T'HFv  tendency  of  the  times  is  to- 
wards greater  specialization  in  the 
applications  of  this  wonderful  economic 
force  we  call  advertising,  The  growth  oi 
advertising,  like  the  growth  of  indnstry. 
has  been  marked  by  the  development  of 
highly  specialized  touls  and  machinery. 
To  be  a  master  advertising  workman, 
you  must  be  able  tn  pick  the  right  tuol 
and  w  it  skillfully. 

Not  only  are  the  industries  themselves 
specialized  but  the  processes  within  each 
industry  arc  specialized  to  the  last  de- 
gree. 

Our  big  retail  stores  arc  specialized. 
Daily  newspapers,  which  arc  sometimes 
referred  to  as  "general"  media,  are  spe- 
cialized to  meet  the  needs  of  special 
classes  of  readers.  Some  readers  never 
read  the  market  pages,  and  others  never 
sec  the  woman's  page  or  the  sport  news. 
If  your  ad  for  a  new  conk  is  run  under 
the  ".Lost  and  Found."  you  may  appre- 
ciate the  significance  hut  you  will  not 
gel  the  flap-jack  tosser. 

Must  Am  Right 

Advertising  like  any  other  force  in- 
creases in  effectiveness  as  it  is  concen- 
trated on  the  resistance  to  be  overcome. 

What  an  opportunity  for  intensive  ad- 
vertising effort  is  disclosed  by  the  fol- 
lowing figures,  Ninety-four  per  cent  of 
all  corporate  business  in  trade  and  in- 
dustry is  done  by  232,1100  concerns. 
Their  average  gross  annual  business  is 
$338,861,  and  their  aggregate  gross  an- 
nual business  amounts  to  about  80  bil- 
lions. 

Itiis  tremendous  buying-power  is  cen- 
tered in  the  hands  of  but  a  fraction  of 
one  per  cent  of  the  population. 

Are  you  shooting  at  our  105.000,000  or 
at  your  own  particular  game? 

Someone  has  said  that  conspicuous 
waste  reaches  its  zenith  when  a  pretty 
woman  kisses  a  small  boy-  But  what 
about  the  spectacle  of  beautiful  advertis- 
ing going  where  there  can  be  no  respon- 
sive thrill  of  interest  on  either  side? 

I  do  not  mean  to  disparage  any  legiti- 
mate form  of  advertising.  I  believe  and 
have  preached  for  years  that  the  differ- 
ent advertising  mediums  are  co-ordinate 
and  not  competitive.  Each  has  a  place 
and  function  for  which  it  is  specially 
fitted.  I  do  condemn,  however,  the 
waste  which  results  from  using  the 
wrong  advertising  tool  for  the  purpose 
in  view.  It  has  cost  advertisers  a  lot 
of  money  to  discover  that  you  can't 
make  a  cross-cut  saw  take  the  place  of  a 
screwdriver. 

C«fc»ns  Ntwsr-Afnt  AnrarrisiNa 

As  an  illustration  of  the  intrr-depend- 
rnre  of  different  kinds  of  advertising 
mediums  I  need  only  to  point  to  the  re- 
lationship between  daily  newspapers  and 
retail  trade  papers. 

Retail  trade  papers  create  more  ad- 
vertising for  newspapers  than  any  other 
instrumentality,  except  perhaps  adver- 
tising departments 

Every  trade  paper  features  newspaper 
advertising.  It  strives  constantly  to  im- 
prove the  advertising  being  done  by  its 
readers;  it  suggests  new  ways  to  ad- 
vertising: it  reproduces  and  criticizes  ad- 
vertising by  retailers;  it  presents  com- 
plete plans  for  regular,  seasonal  and 
special  sale  advertising. 


dc> 


This  record  is  typical  uf  the  older 
liapers.  What  a  tribute  to  advertising  as 
well  as  to  the  medium. 

The  best  copy  in  the  world  will  be 
wasted  if  it  does  not  get  into  the  right 
medium.  You  may  ride  in  a  $10,00(1 
automobile,  but  if  you  try  to  get  to 
Itronklyn  by  going  north  on  Broadway 
you  will  lose  out  to  the  fellow  in  a 
Tin  Lizzie  who  heads  east  for  the 
Krooklyn  Bridge. 

You  wouldn't  buy  space  in  a  San 
DlefO  newspaper  to  advertise  ear-muffs 
and   arctic   overshoes;   not   while  you 


Many  trade  papers  have  service 
partmcnt*  which  ac.ually  write  news- 
paper advertising  for  their  readers.  One  could  get  into  the  good  newspapers 
such  paper  serves  2.000  retailers  and  Dultith.  Grand  Forks,  Helena,  ct  al. 
furnishes  copv  fur  newspaper  space  Then  why  advertise  the  same  articles  in 
worth  from  $15,000,000  to  $20,000,090  an  one  periodical  reaching  the  people  in  all 
nually  these  cities? 


WtiAl't    thlfl    MM    Of  •boolift, 

II  you  ftaa'l  aim  at  the  target  T 
arfuaa  Jaaaa  H.  Naal.  Yau 
mar  Ml  alwaya  kit  Iba  bull's 
aya,  b«l  yau're  lar  Mara  llbaip 
ta  nsabe  It  tbaa  If  yau  flra  at 
randans. 


It  is  not  necessary,  I  am  sure,  to  go 
into  detailed  definitions  of  business 
papers.  As  you  know,  "business  papers'* 
is  the  general  term  for  trade,  technical 
and  industrial  papers,  which  circulate 
among  retailers,  wholesalers,  manufac- 
turers, industries,  engineers,  architects, 
etc..  etc 

I  wonder  if  you  know  that  the  paper 
carrying  the  largest  volume  of  adver- 
tising in  the  world  is  a  business  paper? 
Do  you  know,  too,  that  the  second  and 
third  papers  on  the  list  are  also  business 
papers?  One  of  these  papers  recently 
carried  as  much  advertising  in  one  num- 
ber as  the  thirteen  leading  papers  in  the 
general  consumer  field. 

In  the  entire  country  we  have  less 
than  10,000  so-called  "national"  adver- 
tisers. Five  years  ago  there  were  160.000 
advertisers  in  business  papers.  How 
many  more  there  are  now  1  do  not 
know. 

AN  iMfOSrTAKT  FtSCTION 

In  carrying  out  the  principle  of  spe- 
cialization, daily  newspapers  fulfill  an 
important  function,  because  they  special- 
ize in  localities,  just  as  business  papers 
specialize  in  definite  trades,  professions 
and  industries. 

This  affords  an  opportunity  for  the  in- 
tensive cultivation  nf  certain  districts. 
The  advertising  pressure  can  be  varied 
tn  meet  the  requirements  in  each  sec- 
tion of  the  country. 

Many  advertisers  use  the  retail  trade 
papers  to  get  retailers  to  stock  their 
goods,  and  then  use  the  newspapers  to 
reach  consumers  only  in  the  places 
where  the  merchandise  is  on  sale. 

Recently  a  technical  paper  published  a 
list  of  26  advertisers  who  had  been  con- 
tinuously in  their  paper  for  40  years,  and 
a  list  nf  53  who  had  been  advertising 
continuously  in  the  paper  for  30  years. 


A  large  part  of  the  water  which  flows 
over  Niagara  is  simply  the  scenery  in  a 
stupendous  spectacle  of  Nature — another 
part  turns  a  thousand  wheels  in  useful 
industry'.  It  it  exactly  the  same  water 
but  it  t-juei  through  different  mediums 
Tower  nf  any  kind  must  pass  through 
the  right  mediums  before  it  becomes 
available  for  human  needs.  This  year 
of  hard  realities  in  selling  is  a  good  time 
to  eliminate  that  part  of  your  advertising 
which  flows  through  channels  where  99 
per  cent  of  it  is  splash  and  scenery,  and 
devote  more  attention  tn  the  1  per  cent 
going  through  the  turbines  which  turn 
the  wheels. 

Right  Atkom>he«j-  Necessary 

This  is  an  age  of  specialization  in  in- 
dustry, in  selling,  in  every  department  of 
human  endeavor  and  advertising  must 
leant  the  le9son. 

This  article  is  an  example  of  a  spe- 
cialized message  directed  to  a  highly 
specialized  audience.  I  would  have 
more  readers  if  I  were  writing  for  a 
daily  newspaper,  but  few  would  under- 
stand or  care  and  even  the  few  might 
consider  the  article  an  unwelcome  in- 
trusion. 

The  atmosphere  of  a  publication  is  a 
factor  you  should  not  ignore.  The  at- 
mosphere of  a  foundry  paper  is  not  the 
atmosphere  for  advertising  chocolate 
creams,  and  the  atmosphere  of  a  paper 
earning  bathtub  romances  and  adver- 
tisements of  chocolate  creams,  fancy 
foods  and  cosmetics  is  not  the  atmos- 
phere for  advertising  machinery,  I  do 
not  care  who  reads  it. 

In  view  of  this  fact  I  am  saddened 
when  I  see  some  advertising  go  blunder- 
ing and  muddling  on  its  way.  trying  to 
sell  five-ton  trucks  to  clergymen,  travel- 
ing cranes  to  Vassar  undergraduates. 


concrete  mixers  to  chambermaids  and 
leather  belting  to  stock  brokers. 

!t  is  not  only  essential  to  reach  your 
prospect  but  you  must  effort  the  fight 
kind  uf  a  iontatl  with  his  mind.  If  this 
were  not  true,  you  could  send  out  mes- 
senger toys  instead  of  salesmen  to  ipeak 
a  piece  before  each  customer. 

In  advertising  the  selection  of  the 
vehicle  which  is  tu  carry  your  sales 
ine-sage  must  take  the  place  of  the  per- 
sonality of  the  salesman.  Furihermnre. 
if  your  message  is  to  be  seriously  con- 
sidered, it  must  be  in  a  medium  whirh 
has  authority  and  standing  with  the 
prospect. 

From  one  man  you  would  accept  and 
adupt  advice  on  the  care  of  your  chil- 
dren's teeth,  but  wuuld  ignore  advice 
from  the  same  man  on  the  stock  market. 
This  principle  applies  also  to  publica- 
tions. 

The  paper  dealing  with  a  man's  own 
business  is  like  a  welcome  friend,  ad- 
mired for  his  achievements,  respected 
for  his  leadership,  deferred  to  for  his 
wisdom  and  held  many  limes  in  affec- 
tinnatc  esteem.  When  a  seller  of  any- 
thing can  get  this  kind  of  an  approach 
to  the  mind  of  a  buyer,  the  battle  is 
mure  than  half  won. 

A  Worn  Aboi  t  Cory 

Give  charader  its  due  weight  in  select- 
ing newspapers  or  any  other  class  of 
mediums.  Circulation  isn't  everything. 
The  paper  and  ink  salesman  which  en- 
joys the  respect  and  confidence  of  its 
community  or  its  special  group  has  an 
advertising  value  wholly  independent  of 
its  circulation. 

Perhaps  1  should  say  something  about 
copy,  and  I  will,  but  our  fault  in  the 
past  has  been  an  exaltation  of  copy  be- 
yond its  place  in  the  general  scheme. 

Sound  is  nut  sound  until  it  reaches 
human  ears — the  sweetest  music  is  all 
in  vain  unless  people  who  like  that  kind 
of  music  can  hear  it — the  best  copy  you 
can  produce  will  remain  just  paper  and 
ink  until  it  gets  behind  the  crania]  dome 
of  a  real  buyer  of  your  goods. 

We  need  more  study  of  markets,  of 
selling  conditions,  of  distribution  and  of 
the  advertising  tools  we  have  to  use. 
For  our  power  of  expression  is  limited 
strictly  by  the  character  of  our  mediums 
of  expression. 

Now,  about  specialized  copy;  the  kind 
nf  copy  that  talks  about  a  man's  own 
business,  in  his  own  language  and  if  pos- 
sible in  his  own  specialized  publication 

The  man  who  essays  t„  influence  a 
group  of  big  business  or  professional 
men  won't  be  able  to  get  away  with  the 
platitude*  and  bromides  which  might  go 
with  the  proletariat,  but  what  an  op- 
portunity for  the  advertising  man  who 
can  talk  with  power  and  understand i tin 1 

Ml  M  BE  SrTllAUZID 

You  cannot  sell  a  washing  machine  to 
a  dealer  on  the  argument  that  it  saves 
the  hands  of  the  housewife.  Likewise 
you  would  have  trouble  selling  the 
machine  to  the  housewife  by  telling  her 
of  the  money  in  it  for  the  dealer,  the 
beautiful  dealer  helps,  etc.  So  what  do 
you  do? 

You  get  up  one  piece  of  general  copy 
which  mentions  none  of  the  specific 
arguments,  and  which  like  the  old- 
fashioned  Mother  Hubbard  garment 
covers  everything  and  touches  nothing. 

Why  not  do  as  any  good  salesman 
would  do — niiM  your  copy  at  each  special 
group.  It's  many  times  more  effective 
and  costs  less. 

Take  a  motor  truck  for  example — it 
has  a  different  and  specific  application  in 
scores  of  trades  and  industries. 

Thr  easy,  lazy  way  is  to  write  one  oi 
(TuiT'iiiKYif  pit  next  page) 
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COURSES  OF  WORLD  EVENTS  SHIFTED 
BY  WASHINGTON  CORRESPONDENTS 
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t-iiniftcittcc.      Primarily    tbr  currrt- 

r«k»    !«i   IjlvC   tile    nr«i   but    villi  Ills 

ii  the  itMif  wtitrr  th.il  RMl  OffMatln 


•h  hi 


l  1  lr 


A  It: 


Closely  Associated  With  Leaden  of  Public  Thought,  Capital  Corps 
Cenaori  Own  Rank*  For 
of  Vital 


the  m<  ii   •hu  oa»kc  SiHur, 


WASHINGTON  correspondent.,  past 
and  present,  their  ethics  ami  re- 
*p« liabilities,  were  discussed  by  one  of 
their  master  craftsmen  at  Columbia,  M<>., 
when  Richard  V.  Oulahan.  chief  of  the 
New  York  Times  Bureau  in  the  national 
capital  and  dean  of  the  cnrp*  of  BOr* 
respondents,  addressed  the  students  of 
the  L'nivrrsity  of  Missouri,  May  23. 

Mr.  Oulahaii  reminisced  not  a  little 
over  incident 9  in  his  brilliant  career  of 
association  with  such  men  as  Roose- 
velt, Hay,  Tafl,  Bryan,  Lansing,  P<dk. 
Hughes,  Hardin*.  Benwiorff.  Joffre* 
Tardieu.  Viscuunt  Xurthcliffe.  1-ord 
Ktarjinjf  .Hid  many*  nthcrfi  He  relate*! 
the  problems  and  achievements  of  the 
corps  of  correspondents  to  the  prestige 
>  f  which  he  has  contributed  much 

Mr.  Oulahan  after  narrating  several 
instances  in  which  correspondents  had 
influenced  international  affair*  and  il- 
lustration* of  the  intimate  relations  they 
enjoyed  with  public  officials,  told  how 
the  Corps  of  Washington  Correspond- 
ents  protects  itself  from  those  who 
would  abuse  the  confidence  of  their 
news  sources  and  how  a  Washington 
bureau  function*  in  covering  the  news 
ol  the  capital,    He  «aid  in  part: 

"Hy  the  gradual  HVMM  nf  eaperierue  *»d 
change  the  rule*  girtvrning  mitnt%«Kin  to  the 
t>iria  gallrrte*  <»f  the  n*--.  i  ,]  -  ,  i.  ami 
I  louse  "I  Kcpr*  tentative*  have  hrnwnr  a  ;out- 
iialiMic  MM  which  furnishes)  wane  under 
standing  of  iW  restriction*  wr  MM  MMMfft 
uv-m,  .-nrvKr..  !,«  me  read  *nu  the  pledge 
given  by  evrfj  newspaper  w.irkcr  whe  appltr* 
CM  admisaiun  lo  the  pre**  gallrrn*; 

-I    am    n-X    engaged    in   the  pr„s«cu 

fii-Ti  <f  any  clliffi  limiting  hrlufr  tt.r 
drpartoaenl.  I  UB  b-cit 
any  Irgitlalive  or  eaecillive 
.if  the  l^vrrnmml,  or  by  any 
foreign  gavi-rtimnit  <»»  any  r rpre*rntative 
thrrr*.f;  I  atn  out  rmaitloj ed,  directly  i>r 
indirectly,  hy  any  *tu*'h  estkanae.  b\igrd 
nf  trail*,  r-r  nthrr  g  an  umIiuii  <-f  uirrrKer 
th.  n  f  r  l.i.  arrant-  >n.U»c.  ■  >-i'\r  I 
UMMUil  M  Ihr  but Ing  and  selling  us  any 
•rrnriiy  cumm«diiy.  or  bt  any  wru»n 
ivt  ci.ri*>rat*-»ti  having  legi»laliiin  orf'.rr 
thr  1'ntitirrM;  and  1  Mil!  nut  hrcme  en 
gaged  'w  any  u(  these  <apaclt*rt  while 
retaining  mcmhrishtp  in  ihr  galleries  My 
rhiel  ailrnlutn  U  given  lo  telegraphic 
l»nc.|w.Joicr  M  the  daily  tir»'W*T  tn 
«h>w    lie-halt   tint   f)pf>licati»ij   i>  made." 

"Tferuvieh  lh*  rirf«m*tan«r.  thai  l.r*.ti«lil 
afcrtut  ad'.mmn  -  f  th«-tr  roln.  tht..ui[h  ihr 
fCC*««nitl"«  "f  th*  |ir*««  rmtiiniHrr  «hKa 
rr^po4ittltl«  I  •■m*rr«*-  tor  tlwir  *tifrm-cittc«l 
a%  a  bt.'fy  ambxiri/fd  to  drat  with  |mt»lir  iA 
«rf  on  Whaif  "f  la*  t*rr"*.  lhr<.tia:h  the 
rral  if  alien  nr»*|taprr  ma«agcr«  ami  public 
mrn  that  ...rn -p»n«lnit*  inu*t  *i|a«rc  t«  lite 
MM  «am|ard  tn  whtrh  tlvr  Rtrmt»rt*  M  the 


t    xrutfflr    lor    |K.»iOi.n,    .1  '.Vcnl   Bxiw,   y.i«   will  hi,  it 

"fefrrmtui    I'M    what  and  Iiu»iiicm  asrivcica?  Thuar  ur 


iitfUin  iirM'i><ifvi  1<iob  that  tbr  (K-fiiMiaf  wurth 
M   the  o.-rrr»p..Biileiil   is  mure  tmi^ftanl. 

rraditiK  dtaralCaVn  fni«n  auc-eial  vurre* 
iKindtnU  in  X\  aiblngtuD  >uu  may  havs-  ub 
uinot  thr  im|>rrtaioci  that  •*  who  lite  in 
this  capital  of  our*  breathe  thr  aimoa|iherr  *A 
iutr  a*ur.  From  what  has  been  t*td  to  mr. 
nen  if  my  ncw%na|>er  frieiula  in  other  title*. 
1  kn»a>  that  thu  view  ha*  nhtaHicd  currency. 
I',  map*  n  i»  natural  that  such  an  unpeeaaiuii 
•InuM  prevail.  We  trad  tn  the  Wathinattm 
rieA*  oi  couirsli  for  federal  oA«*,  of  ibt 
manor uvrktig  of  this  *  ct  of  poJiiieia.u*  hj  nut 
n  in » uvrr  thai  of  tirugtlr  for  noutlna,  ol 
triumph  for  one  fa< 
men*  for  the  other 
■h  ek  poarr  and 
■rltaih  end*. 

"Pnt  th**c  are  merely  by  prmlttti*  of  Un 
iimc  as  played  in  Wathinatoii  MM  MH| 
.  iM  nr. I  the  cor  respondent  mu»t  rrrurd  litem 
Vet  in  «|>iir  of  them  the  gerieraluy  of  \V 
irigton  (<-.rr»4ponde*>tt  (to  not  breathe 
MM  phrrr ;  they  m*rely  tnilt  it  in  thetr 
arftoeiatiun  with  and  mierctt  in  hiahrr  and 
loMrt  thing*  If  Rimnevfli  slimuuied  ih»- 
pulilir  ron»nrnce.  tbt  »or)d  war  cave  it*  a 
ne  m  nnderatandina;  of  our  re*|M>n  I  ihilit»  tn 
HfMM  attair*  tn  rrrertt  rear*  the  Wathint 
ion  rorrra^Hiiidrnt.  albeit  he  t*  obliged  to 
pay  fc.mr  attenlion  in  the  Hack  in  and  nlltng-. 
th-  ..uarrrU  ami  «hatn"t  of  politician*.  ha» 
dnoted  huitarlf  tn  higher,  rvrn  bigger  thing* 
•  Thr  reading  public  enlarged  and 

educated  hy  lh»  snomrntuu*  event*  thr.iucli 
mWm  mw  hair  MMfd  MM  AuguM,  1*1  de 
niand*  it.  and  thr  newkpaprr  t*  nn  IrM  inrlu 
rne«i  hy  that  intrrrtt,  Out  of  ihi*  ha*  gr.-i«n 
llir  practice  among  Wa-hmg1<m  ror»r*nocnleni* 
itf  writing  what  we  bavr  rome  M  call  'inter 
pirtlte.  dupatrhr.  roiurming  the  really 
-     of   intemalional   ja   well  nt 


■  hat 


U round   .d   ormrtlcTit   * hit h   di«clo*c»   thr    w lty> 
and   w  here  fore*  of  tl 
and  enable*  a  hnte-r 
met  thai  inspire  the 

"7"lir  Wa-lt  tigl.  ti  c •  .rr*np(indent  in  hn  deal- 
ing* with  public  oanreet,  hownrr,  tnutt  not 
cnnlitie  htniaa-If  !■>  ir-atlrrt  purely  pnlitieul — 
thote  KiallcT*  that  have  Ut  if:.  »:|S  tarn  ami 
the  motivet  of  MMk  tlf  MMN  hr  ;ibl,  tn  lurn 
Itntxi  the  fltifli  trrr  arnl  Yap  to  a  «tddy  of  thr 
pcriurlniig  ratlrnail  ituallim  which  aflrrt*  you 
i.l  1>-r  W  rtl  nii.M  trri.iu*Iy.  i  t  In  thot-r  man} 
i.thrr  phaar*  id  g»*ceniurnt  whuh  tottch  Ihr 
n  un.  line    w  rtfair    id    tlir  proplr. 

"Hi>  MMMM  of  buainria  newt  are  many  - 
thr  Ititrr  •talc  ( 'otnmrrrr  I'uflimiMiuti,  thr 
Federal  Trade  <  anmn.K.n,  the  DgMtfMMMl 
of  C. manner  and  Agriculture,  thr  Trraiur* 
iSriartmmt  and  tlir  rYdrruI  Kr^crvi-  HM 
and  i-r  t  tain  t.  mm  liter*  of  the  Senate  ajid  thr 
ll.u.r  v.m  >rr  h*  t>  likrlt  tn  find  murh  ot 

hit  time  uccupird  «il1i  thinji*  thai  aftret  wur 
fnihrilNKjk*  ati-.l  btr  dcMifr  to  live  L-omlnH 
alily. 

And  h4iw,  y..u  will  a»k.  it  a  Wathiiafton 
va  I  lielj  pre 
irrabtr  poJiHeal 
uew*|>apee»  whtch 
maintain  only  one  or  two  corrr*pu«ideui»  in 
\\  a*hington  d>>  no4  eapeel  thrit  rci>irtcntatkvet 
to  makr  a  daily  gleaning  of  thit  6eld;  lhe»r 
rrpretentatlve*  Vave  to  the  pert*  a**ocU1Min* 
a  variety  of  official  new*  development*,  and 
MWM  tnemteUet  lo  th*  two  or  three  particu 
Ur  thing!  *h  <b  most  concern  their  newtpaprt 
and  it*  reader*.  Other  newt  pa  pert  nt*  la  laic 
lame  Mnrtt  in  V\  at-hingtoei  which  cover  lhe 
h>  Id  trry  geii'Tallv  including  tho«e  sources  of 
new*  *ih  which  the  pre**  a**oc*aiion*  krep  in 
tnujeh.  My  own  oAVe  in  Waahtng*i«n  may  he 
cited  a*  an  example  of  this  practice.  Our 
*tatf  c<>n*i»t*  of  six  men  and  a  woman,  all 
writer*  We  hare  two  wire*  leased  from  a 
t<bph.-r,«-  company  manned  hy  our  own  opera 
mr*  ..%rr  which  our  new*  i*  «ent  directly  into 
Ihr   linrnr    .fttce   m    N'r<*  York. 

"For  rinergcncie*  our  office  it  fitted  w  itli 
ficM  additional  telegraph  instruments  to  be 
mann.il  hy  operator*  of  the  Western  t'nion 
and  Ti-*!*!  Telegraph  (.nrnpanies  when  occ* 
KsMi  n  iiuue* 

*  Dramatic  enlic*  of  thr  pre**  have  a  dupeo 
am..ng  thrm*elvr*  ai  to  whether  it  i*  MMI  for 


MUCH  ADVERTISING  WASTED  BY  NOT  BEING 
WELL  AIMED 


(CtMJfifetMtJ  from  rag*  11 1 


tinfi  of  any 
i  .mgT...    or  ; 

rmplnyrd   iu  > 


rr**  gatlrrn*   arc   rommiltrd    there  ha*  been 
■IMWllll    in   Washingfai   a  rrntral  orcaniaa 
MM    MVMMMlMJ    liarlually    the    entire  ilaily 
ewwfaiMT    l«r*s   of    the  cotttitry. 
"It  i«.  I  brlievr.  ihr  »>rily  natumal  organira 


of 
have 


hicr   may   be  regarded  **  rrprr*rttUln 
ditorwl    *Me   of   the  lUilr 


1     tM.»-  VSI 

the   Amrritan  \rw*pwprr  Publtahet*  A*- 
latmn,   hut   it*   functi-m*.  a*   I   umtei*tati  t 
then*,   prrtam   more   to   the   h«*tn«-**   than  »he 
i  ilit<<rial    i -on duil    of  newspaper 

The  .Mandtnf  C*immittre  nf  t'orTrtponitrnt* 
in  \\ a«hmgiori  I*  composed  of  working  nrw* 
taprrmen.  elected  bj  working  new«paprrmm. 
and  nuirr  and  more  it*  aid  i*  bring  souaht  in 
connection  with  matten  thai  affert  the  prr** 
as  a  whole;  a*,  for  example.  H  ftflMMVI  MM 
earries  out  the  'eating  of  thr  prr*w  trpee 
^rntatne,  4,  %%r  national  lK.litual  c»*iYenti"ii», 
and  that.  In  mt  rrll  y  .u.  is  a  ta.k  of  tnoanrn 

I'-u*  pronnrtton*. 

"But  what  the  WmMmMm  MtMM^aWjswjM 
hate  done  in  the  way  of  organisation,  in  rthie*. 
in  estah'ishing  a  Ma  ruling  in  pees*  rrbtw>n»hip 
with  the  l*nvernmuit.  has  been  due  to  their 
own  efforts 

"A  nrwsraper  may  have  standard*  whtrb  do 
not  dovetail  wuh  th  .*r  accrpti-d  by  the  grn 
erality  of  pr»|4e  htat  it*  Washington  gstrm 
BWWM9II  i*  ywilged  by  hi*  fellow*  by  the 
standard*  nf  prTMM»J  conduKt  thai  they  hare 
iTT>t».**d  There  i»  no  ren«wo-»h.ji ;  there  >•  no 
•tt*mpt  tr.  rrtlrtet  th*  coetr^imBMlrut  in  what 
he  write*.  ».wt  ha  it  tappe^ed  te.  follow  certain 
but    neTerthele**  rrowtiunl 


both  in  h'*  dralmg*  with  h*a  pt-.f. -oittal  A*uy 
(Mites  and  *nb  tiublie  men.  Whilr  it  is  teue. 
d.  uhtless.   that  the  high  *tandmg  of  a  COfre*- 


Vlide  it  **  true, 
ng  of  a  eoete*- 
1.    ■•  -|  .i<r    tun    him    -  lie  presticr 
it  -em,  |u  l.e  accepted  in  the  rank*  of  WggV 


twn  of  the«e  liriad.  general.  l«KH!er,  bet- 
ter, gramler  iImii  ever  pages  and  stick 
them  in  several  Uig  general  medium*' 
rtiih  three  or  four  inilli'in  rirculalion. 

I  Itnow  many  coi»>witer*  who  coulJ 
<ln  the  whole  foh  any  rainy  afternoon 
with  the  IgoWttHOt!  of  a  corncob  pipr 
ami  a  No.  2  Remington.  I've  seen  Vtn 
no  it. 

The  way  which  would  yield  the  BMMl 
profit  for  the  adverciscr  at  inlVnitety  le*< 
cost  wnuld  lv  to  tlr»t  get  the  various 
market*  clearly  delineated  and  analyzed. 

Ti'i-n  prepare  special  advertisement*1 
telling  of  the  special  unalituations  of 
the  tnti'<  I  t  each  held.  Place  this  cop\ 
in  t'te  papers  going  only  fo  the  buyer* 
and  executives  in  each  feist  Does  ft 
pay?    .Uk  the  ones  who  are  doing  it. 

I  mention  the  mnMr  truck  only  as  an 
example— the  <amc  principle  applies  to 
hundreds  of  product*  going  to  special 
markets  and  atlapted  to  the  sticcializcd 
appral. 

I  cannot  resist  a  few  words  on  the 
subject  of  the  relation  of  advertising 
to  the  retail  trade  in  effecting  distribu- 
tion. 

I  he  idea  thai  a  retail  merchant  can  be 
"forced"  to  carr)  a  line  of  goods  i* 
an  exploded  fallacy.  Not  a  few  manuv 
farfurers  w  ho  have  irutl  il  now  have 
a  nice  little  headstone  in  somehodys 
private  atlMTiising  graxeyard,  on  which 
yoM  mas  read  the  touching  epitaph— 
"Here  lies  u  dead  mie  who  was  a  live 
"pentler." 

It  i*  as  foolish  pi  advertise  rationall) 
without  adequate  dt*tribntron  as  it  would 
U«  lo  open  up  a  store  in  tlii*  city  without 
MM  pwve  ol  merchandise  in  it.  anil  then 
take  tMge*  in  the  local  newspapers  to  in- 
vite the  public  to  come  in  and  ask  for 
something  so  that  you  might  send  away 
and  get  it 

The  man  who  think*  to  use  consumer 
advertising  to  fcttt  dealers  to  stock 
their  good-  Had  Setter  consider  how  well 


eijiiipped  the  dealers  are  to  tight  him  with 
his  Mjffj  weapon*.  I  he  dry  goods  and  de- 
partment store  merchants  spend  more 
than  a  million  a  week  in  newspapers 
ami  nearl>  a*  much  in  window  and  store 
adseriising.  Nearly  $1tX»anJ0jUlg)  a  year 
l  -  create  title*  and  good  will  fur  these 
retailers  and  the  merchandise  they  carry. 
If  "force"  is  the  main  dependence,  the 
retailer  has  a  tremendous  advantage. 

Why  use  force?  It  i-*  much  easier  to 
gil  i  '  '  into  I  it  kid  hi: r  w,tli  :i  liu  a]  ui 
cream  than  to  drag  her  across  the  car- 
pet by  her  tail. 

I  am  not  opposed  to  consumer  adver 
lising;  it  is  u  fine  thing.  I  have  sold 
it  ami  used  it,  but  when  >ou  buy  con- 
sumer advertising  do  not  call  it  "dealer 
influence.** 

The  4vtj  laid  upon  advertising  men 
today  is  to  so  perfect  themselves  and 
tlitir  t"ols  that  advertising  may  do  its 
full  share  along  with  production  to  cut 
the  price  of  merchandise  The  outstand- 
ing requirement  is  \ottttr  gNffr#llMM 
Ki'sts.  We  mu*t  put  longer  legs  on  the 
advertising  dollar;  it  must  go  further 
and  do  more. 

The  waste  must  be  ruthlessly  s<iuee7ed 
out  and  one  of  the  ways  in  which  tbk 
will  bt  accomplished  will  l»c  through  in 
telligent  <p*"ciati7atinn  Ml  both  mediums 
and  rofry.  / 

For  tt»o  long  has  the  premium  been 
placed  upon  mere  spending.    The  day 
w  hen  the  brute  power  of  huge  apprnpria 
lion*  can  be  substituted  for  advertising 
brain*  and  judgment  i*  passing. 

The  real  advertising  men  are  rejoicing 
because  they  appreciate  that  their  ability 
wilt  coimitaiid  greater  recognition  and 
reward.  The  big  man  in  the  advertising 
world  of  tomorrow  will  not  be  the  one 
who  can  spend  the  most  money,  but  the 
one  who  has  learned  that  advertising 
power  must  he  controlled  and  directed; 
that  it  must  bt  delivered  to  its  objective 
with  the  least  possible  lo**  in  transmis- 
sion. 


|iar}Ki*r*  nf  profesiiynal  rrjlirKm  tn  hai  r  a 
wfrdr*j<ri"»d  aenuaintanre  among  Iboae  id  Mi 
stage  world  ur  not  to  know  any  nf  them.  The 
W a* h melon  corre>i>onilen(  has  no  suuli  pi.t. 
lent.  |l  mar  he  ailvanecd  that  *n  ht^  v|ur>t  ■  • 
news  he  u  ohligrd  to  ov.nnlr  wilh  tl- 
whoor  inrturnre  up*  m  lrei  latwrtl  and  govern 
inrnt  is  tio|  fnr  the  puhhe  good,  and  mu>t 
nmasarily  eatrr  lo  tnrir  friendship.  (Ju-lr 
llir  i-niitTarr  W  the  ea*r.  If  hr  hrlu-sr*  it  to 
lir  nrrrosry  l<i  fTilKitr  the  act*  nt  sum* 
pajhTae  sersant  snd  thai  MTVMU  takrn  perw.!!!*! 
utidiiagiv  thr  corre  pondent  hows  to  thr  MM 
atifHi.  Therr  arc  plenty  t.f  others  upon  whom 
he  can  drprnd  for  his  in  format  son.  It  I*  Us 
'•ImrM  Atom  Mini  rxpericnie  ttia*  frw  «if  oai 
jouriialistH  culpa  havr  personal  axe*  lo  gr»ti  : 
"A*  a  whole  thr  WaihitiKtnn  e<irrTs|w)nde*it* 
■PC  aciuated  hy  a  dewier  to  du  right,  with  a 
kern  »rti*r  of  their  irspontitiOilirt  to  ih-  f 
new  [*apet »  arid  the  newspaper  reaJtng  pub)1  - 
A*  tllctr  exprt  truce  grow*  thej  assume  a  i^ 
tachrd.  almost  judicial,  attitude  toward 
public  question*,  and  give  to  ihetr 
west  unl>*ai»ed  ti)   personal  preiudice. 

"Il  wat  comparatively  recently  that  an* 
conttdcrahle  nuanber  of  Waahiniton  eorre- 
poti  dents  beeaaur  acnuamted  proves  f  ton  ally  with 
tho*e  <onnetted!  with  Emba«**e*  and  Lcgutinn* 
The  world  war  opened  up  that  hrtbert"  IV 
•.iricted  field  which  wat  to  most  of  oar  t»u<* 
nrwsgatbcrcr*  a  terra  inensjnita.  The  late  <ir 
l  «  1  >prmg  RKe.  King  tieorge  *  Arnba**j'l ■•■ 
was  ea  *  of  accet*.  and  after  hirn.  t-.  t  I 
N'orthchfre,  as  Britnh  flich  (  ommosioner  and 
l^>rd  Reading,  the  l^rd  Ctjietf  JuMicr  nf  Kng 
land,  comhtmng  the  functions  of  Antba**aHor 
and  l^>rd  High  Comw»i**i»*nrr  With  our  m 
iraner  into  thr  war  came  Balfrur.  Yi* 
with  th*  tirrat  JorTrr.  \'i*ff»unt  I»hii  r.f  ja|a: 
R.  -to  R.ik Inter wff,  repre*eiiHng  the  Krrrn.li 
internment  of  Russia.  Andre  Tardiru.  Frrn.-h 
H  igh  f  iiwmi'norrr.  with  an  able  #tafl.  and  4 
number    of    rompeleqt    an-f    drltgbtful  Italisr. 

"And  before  wr  hun.le.t  him  ht*  MtfMwWM 
«e  harl  BrTintorfT.  a  man  of  fascinating  pet 
tnnatity.  Mtrre  ami  alire  to  the  pnssitiililiri 
of  newspaper  puhlinly  and  w..rkmH  always  ■ 
I  he  int-r.  >t  ^.f  Crranany'*  rauwr.  I  irmtmlwt 
him  berft  as  hr  >tnod  one  aftrriowin  tn  f  t<  -nt 
.if  a  brrplane  »n  a  *onalI  rrvrptioii  Ti«ifiTi  .if  ill' 
l^iicjn  Km  hasty,  facing  a  vt»up  nf  American 
new  "paper  mm  and  let  (tug  them,  in  ft  t  our 
I  hat  -hown!  ilalion.  h»w  al  last  hr  had 
*uait>-il  >i*  Irjvrrnmeni  !■>  trml  no  tnore  n^te* 
|a)  Aoorrtra  on  the  subject  of  *uhenatmr  wai 
forr  unill  he  had  Krtt  approved  them  * 

"Whalrvt-r  at  that  tionr  ma*  have  been  hi* 
mvert  aetivitir*  mimical  lo  ibr  interest*  ol 
■  In*  country  and  it*  violation  of  Ui*  diploe*iL. 
privilrge.  he  ai-pratrd  tArn  to  be  hotie.ltv  ,Ie 
i»l  presmting  his  (i^vrrtime-nt  fr  .tn 
„  ad.  that  would  i-tfrnd  the  t  imt- 
fc  wa*  adrotl  In  hi*  handling  of  tie 
Through  one  ur  two  source*  tie  ma* 
i  get  before  the  country  infoeftiatsor. 
.  _  to  be  helpful  to  hi*  cause  but  in  a 
way  that  gave  the  Slate  Department.  «u*perT 
ing  the  source,  reason  for  orTen*e.  It  wa* 
then  that  the  Slate  Department,  through  ifcr 
medium  of  I'nder  Secretary  IVdk.  asked  c » 
own  newtpaprr  bureau  In  hint  on  its  own 
rrsponsihiht}  that  thr  Raiser's  envoy  m»g  it 
be  handed  bis  pioport*  if  hi*  staMir  pets- 
propagnnda  did  not  OMHk  The  Mm  wa* 
effective  Count  von  Bern*t»efT*  reticence  t* 
came  h<*  miv*t  treasured  charartrTtttic 

"I l  is.  more  frequently  than  not.  an  run 
ing  life —that  r>f  the  Watbmg-tnn  coe respor.'! 
rnt  But  it  ha*  its  cnmpen*:iti<Mi«  Washing 
ton  it  a  .lelichtfiil  place  in  whsrh  to  live,  or* 
tnurhe*  elbow*  daily  with  many  men  of  snani 
mind*;  one  see*  great  thing*  in  the  making 
and  help*  make  them.  Wr  are  in  touch  e-  -i 
only  with  the  roimiry  but  with  all  the  world 
Hardly  a  world  rvrnt  nreur*  that  doe*  Bui 
ra*l  its  rrflerlion  upon  Washingtnti,  and  that 
mi  an*    intrre»t    am!    com  men  I    lor    tin     W  »«n 


inglon  rnrrrsjHtndrnt 

"Siwnr  policy  of  world  importance  mar 
conlrmplatrd  by  a  great  power  wln.tr  intrn 
lion*  are  carefully  withheld  fr^ra  it.  own 
t-rr*»  But  our  UiiTrenmrnt  and  it*  round* nt* 
know  of  it  and  because  id  our  mc.tr  htghl* 
oegatiixed  ncwi  gathetmx  aystettk,  and  thr  prrr 
aimer  of  that  demweary  which  brtng*  t>< 
news  gatherer  into  close  associatHin  with  the 
nrws-gtvef.  ■«  wrr  able  nn  occasion  to  fur 
nish  t»  the  world  the  nt*t  real  news  of  game- 
up*>n  the  inlet  national  cbe**  board. 

"So  XV  asbinglon  ha*  beccme  a  world  rr«. 
centre  and  it*  corps  of  newspaper  corre-sp-wi't 
MMI  must  devek.p  with  the  broader  Held  pre 
*cn led  lo  them.  May  I  hope  that  our  peeyfilr 
generally  will  develop  likewise  so  that  thr* 
may  be  able  lo  judge  intelligent.*] 
problem*  affr-etinc  our  forr'en 
presented   to  ihetu  for  settlement*" 


Export  Publication*  Orgtuiisu 

Publishers  of  export  journals  at  a 
luncheon  held  in  New  York  April  27th, 
oraraniied  the  Export  Publisher*  Asso- 
datloa  The  following  directors  ha^t 
l>een  elected :  President.  Edwin  C  John- 
ston, American  exporter ;  Vice  Pre«i- 
ilrnt,  L.  K  Gordon,  Ingenieria  Interna- 
tional; Secretary,  R.  M.  DmUon.  l'arirc 
Portlj  Treasurer.  Steven  De  Cseunak. 
I'xport  American  Industries. 


Gary  Tribune  Bought  by  Toner 

G  UT(  Ind  .  May  21.— Tlte  Gary  TnV 
une  I   tr.day  into  the  hand*  t.f  i 

new  company,  headed  by  Edward  C 
Toner,  publisher  of  the  Anderson  Jler 
aid  and  formerly  a  candidate  for  f*>r- 
ernor.  Rof»eit  B  Phillip*  will  he  editor 
and  Charles  R.  Emily  hu*inc*s  manager 
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CHARACTER  UNCHANGED  OVER  YEARS 
OF  N.  Y.  COMMERCIAL,  SAYS  HARDING 


ti/THE  one  continuing,  unchanging 
1  anil  unchangeable  thing  is  charac- 
ter: here  you  see  one  of  its  monuments, 
litre  you  will  sec  how,  through  all  muta- 
tion*, the  structure  built  with  conscience 
an  its  architect  and  character  as  its  cor- 
nerstone, is  destined  to  stand  four- 
w|«ure  and  hrm."  With  these  word* 
President  Harding  characterized  the 
New  York  Commercial  at  the  banquet 
given  by  that  newspaper's  publishers  at 
the  Hotel  Commodore,  New  York,  May 
i),  in  honor  of  its  125th  anniversary. 
Similar  sentiments  and  other*  eulogistic 
of  the  oldest  commercial  newspaper  in 
the  United  States  were  voiced  by  Vice- 
President  Cnolidje  and  Secretary  of 
Commerce  Hoover,  the  other  speakers 
»f  the  evening. 

Fifteen  hundred  leading  citizens  of 
New  York  City,  state  and  national  offi- 
cials, financiers,  manufacturers,  mer- 
chants and  newspaper  owners  and  mak- 
ers were  gathered  on  the  dais  and  at 
the  flag-decorated  tables  that  filled  the 
grand  ballroom  from  end  to  end,  under 
balconies  and  side-wills  that  were  all 
but  invisible  for  the  display  of  the  na- 
tional colors.  Spurred  and  sabred  army 
officers  and  naval  commanders  resplen- 
dent in  gold  lace  dotted  the  assemblage 
and  the  guest  table  and  the  ladies  of  the 
Presidential  party,  centered  round  Mrs. 
Harding,  held  the  balconies  overlooking 
the  floor. 

What  the  Commercial  has  accom- 
plished since  it  was  established  as  the 
New  York  Prices  Current  in  1795  was 
interestingly  tuld  in  a  special  rdition 
issued  the  morning  of  May  23,  and  in 
a  decorated  menu  booklet  which  was  dis- 
tributed at  the  banquet  tables,  Extra 
copies  of  the  menu  were  available  at  $10, 
the  proceeds  of  the  sale  heing  devoted 
to  charity. 

Postmaster  General  Hays  and  Secre- 
tary of  State  Hughes  were  unable  to 
leave  Washington  for  the  banquet  and 
and  Mr.  Hughes'  jdaec  as  presiding 
orricrr  was  taken  by  R,  A  C  Smith, 
former  member  of  the  New  York  City 
government.  The  Right  Rev.  William 
T.  Manning,  newly  consecrated  Epis- 
copal bishop  of  New  York,  said  grace 
before  the  banquet. 

President  Harding  rose  tn  the  toast 
"Justice  in  Commerce  and  Industry," 
proposed  by  Mr.  Smith.  His  opening 
remark*  were:  , 

"Mr.  Toastmaster.  Mr.  President.  My 
Fellow  Americans:  I  thank  you  for  the 
cordiality  of  your  greeting,  and  I  share 
in  common  with  you  live  joy  of  this 
notable  occasion.  It  is  a  very  great 
pleasure  to  join  in  the  commemoration 
of  an  anniversary  of  business,  for  busi- 
ness is  the  most  engrossing  affair  in  the 


eloquently  attested  than  in  this  gather- 
ing. It  has  brought  together  men  who 
are  proud  to  be  the  workers,  organizers, 
producers,  directors  of  business  life  and 
whom  the  community  has  recognized 
as  its  leaders  in  the  most  diversified 
it-alms. 

"If  we  could  have  summoned  for  this 
occasion  the  men  who  prepared  and 
issued  the  first  numbers  of  the  old  New 
York  Prices  Current,  the  lineal  progeni- 
tor of  the  Commercial,  their  amusement 
at  material  changes,  their  satisLction  in 
the  vindication  of  right  policirs  would 
offer  eloquent  testimony  indeed. 

"They  would  see  the  magic  city  of 
a  remade  world  where  they  knew  a 
straggling  colonial  furt. 

"They  would  count  near  twice  as 
many  people  in  that  city  as  they  knew  in 
the  entire  country.  0 

"They  would  learn  that  here  is  the 
business  and  financial  loadstone  of  a 
new  world.  The  revolution  in  methods 
of  production,  the  introduction  of  the 
factory  system,  the  marvels  of  steam 
and  electricity,  the  railroad  and  the 
steamship,  the  summoning  of  science  as 
Ihe  handmaiden  to  progress  and  of  min- 
istry to  human  welfare,  these  things 
they  would  sec  and  they  would  exclaim 
at  last,  'has  nothing  Ixen  left  unchanged 
in  this  magic  century  of  an  Aladdin's 
world  ?'  We  need  not  marvel  that  tliey 
would  thus  exclaim. 

"There  isn't  anything  to  match  it  in 
the  story  of  man  How  little  do  yon 
stop  to  think  that  only  a  century  and  a 
third  since  the  nation  began,  only  a  lit- 
tle more  than  four  centuries  since 
America  was  discovered,  and  die  ad- 
venturing Spaniard  stood  only  at  the 
gateway  and  marveled,  without  dream- 
ing of  the  reality. 

"Why,  when  one  stands  in  this  great 
metropolis,  marveling  at  the  genins  and 
might  of  man.  who  has  turned  the  util- 


ities left  by  creation  into  works  and 
wonders  and  habitations  and  habiliments, 
lie  marvels  at  man's  strength  and  his 
confidence;  but  if  he  turn*  from  this 
picture  of  metropolitan  might  to  the 
great  and  growing  West,  and  follow*  the 
•un  in  its  course  across  the  middle  sec- 
tions ;.nd  the  gardens  of  the  interior, 
until  he  reaches  the  mountains  where 
Nature  has  seemingly  thundered  its  de- 
rision of  man's  relative  feebleness  and 

tributes  to  Cod,  and  written  its  ac- 
knowledgments in  the  canyons,  and  at- 
tuned its  music  to  the  rippling  waters, 
and  then  crowned  it  all  with  beauty  in- 
describable, you  marvel  at  the  physical 
incomparableness  of  this  wonderful  land 
of  ours;  and  yet  this  physical 
parableness  is  nothing  compared  to  that 
which  man  has  wrought  in  a 
anil  a  third  nf  national  existence. 

"So  in  such  realization  we  might 
reply  to  the  marvel  of  the  founders 
of  the  Prices  Current  and  say. 

"'Yes,  one  thing  remains  unchanged; 
the  generations  'do  not  outgrow  it.  in- 
vention does  not  supersede  it ;  mankind 
can  no  more  prosper  without  it  than  it 
could  in  the  earlier  day  of  simpler  man 
tiers  and 

"That  one 
unchangeable  thing 
you  may  review  one  nf  its  monuments, 
here  you  will  sec  how,  through  all  mu- 
tations, the  structure  built  with  con- 
criencc  as  its  architect  and  character  as 
its  cornerstone,  is  destined  to  stand 
frur  square  and  firm. 

"The  New  York  Commercial  was 
founded  in  a  time  when  the  young  re- 
public was  distracted  by  a  division  of 
opinion  concerning  our  relations  with 
Europe.  The  noble  Washington  was 
l>eirig  lampooned  and  traduced  because 
his  administration  was  committed  to  the 
Jay  treaty  with  Great  Britain,  first  of 
the  nation's  commercial  treaties.  It  rep- 
resented an  effort  to  avoid  embroilment 
with  the  old  world  system,  and  in  a 
period  when  we  were  too  weak  to  sus- 
tain a  foreign  conflict  it  served  to  post- 
pone that  disaster,  but  only  to  posfjMjne 
it.  for  with  every  wish  to  preserve  peace. 


a»  incidents  tn  the  French  Revolution- 
ary  and  Napoleonic  upheaval. 

"It  has  been  too  often 
our  recent  involvement  in  the  troubles 
of  Europe  marked  a  new  departure  in 
007  affairs.   In  fact  it  was  an  old  story. 

"We  never  were,  and  we  never  will 
be  able  to  maintain  isolation. 

"And  before  I  close,  my  fellow  Amer- 
icans, I  sometimes  think  it  is  fair  for 
an  administration  to  speak  in  confidence 
to  the  people  it  seeks  to  serve,  I  would 
like  you  Captains  of  Industry,  you  lead- 
ers of  commerce,  you  commanding 
figure*  in  finance,  to  know  the  aspira- 
tion of  the  present  administration. 

"I  have  one  outstanding  wish  for  the 
present  administration,  and  that  is  to  in- 
the  era  of  understanding.  I 
want  understanding  between  the  Gov- 
ernment and  the  people.  I  want  under- 
standing among  nations.  And  I  want 
our  America  to  have  nothing  to  do  with 
any  nation  that  is  not  willing  to  sit  at 
the  table  and  come  to  an  understanding. 

"I  want  understanding  between  the 
Captains  of  Industry  and  those  who 
makr  up  their  toiling  forces.  Aye,  I 
want  understanding  with  those  who 
come  to  our  shores  to  participate  in  the 
henefits  of  residence  in  America.  I 
want  them  to  come  understanding  that 


fought  wars  with  France  and  England 


THE  BRITISH  LITERARY  YEAR  BOOK 


"It  is  no  conviction  of  unworthy  van- 
ity to  say  that  it  is  especially  eugrussing 
in  America,  because  it  is  the  very  life- 
Mootl  of  our  material  existence.  Sn,  Mr. 
Whitman.  I  have  come  to  greet  you 
anil  your  staff  and  your  associates,  and 
the  splendid  company  of  your  friends 
assembled. 

"You  and  your  predecessors.  *ir.  have 
dune  a  continuing  work  of  generations 
for  the  cause  of  American  business 
which  it  is  a  pleasure  to  acknowledge 
;ind  on  which  you  are  entitled  to  be 
l-inhly  complimented.  The  high  place 
which  we  have  given  to  business  in  the 
modern  community  could  not  be  more 


ALTHOUGH  primari'y  intended  for 
English  circulation,  the  Litirarv 
Year  Rook,  published  by  Mark  Mere- 
dith, 67  Dale  street,  Liverpool,  is  a 
work  of  reference  concerning  British 
journalistic  and  literary  conditions  that 
will  have  an  ahsorbing  interest  for 
American  newspapermen.  Certain  fea- 
tures of  the  Year  Rook  should  in  fact, 
have  a  substantial  value  for  working 
journalists  who  are  interested  in  the 
contributorial  side  of  British  publica- 
tions. 

The  volume  itself  runs  to  a  substantial 
volume  of  over  601)  pages,  the  English 
price  being  Ks,  Oil  phis  Is  postage,  and 
it  bears  every  evidence  of  capable  edi- 
torship by  Mr.  Meredith,  but  for  whom. 
1  fear,  this  valuable  guide  to  our  jour- 
nalistic potentialities  might  have  lan- 
guished. It  contains  a  very  complete 
"Who's  Who''  of  literature,  this  being 
a  biographical  directory  nf  active  au- 
thors and  journalists,  and  their  works 
and  pseudonyms.  In  addition  there  is 
a  carefullv  compiled  "Who's  Who"  of 
Fleet  Street  a  guide  tn  the  editorial 
and  literary  staffs  of  newspapers  and 
periodicals.  Literary  property  and  cow- 
right  law  are  dealt  with  by  G,  Herbert 
Thring.  secretary  of  the  Incorporated 
Society  of  Authors. 

|  nmprehensivt  lists  <>f  British  Newi 


ard  other  publications  are  g-.ven 
as  well  as  lists  for  Canada  and  IiirJi  i, 
the  American  market  being  ade  piatels 
covered  also 

As  well  as  being  a  remarkable  monu- 
ment to  the  activities  of  British  jour- 
nalism, there  is  an  important  feature 
which  alone  makes  the  Year  Book  of 
exceptional  interest  to  newspapermen 
with  literary  work  or  feature*  to  sell. 
This  is  a  classified  list  of  British  per- 
iodicals ami  newspapers  giving  cxplici: 
details  of  the  requirements  of  edili  r- 
and  their  predilections  in  contribute! 
matter  It  occurs  to  me  in  connection 
vith  this,  that  there  must  be  man> 
American  journalists  who  could  take 
profitable  advantage  of  the  facilities 
indicated  to  enlarge  the  already  ex  en 
sive  field  of  interest  in  American  con 
ditions  and  ideas  contributoriall),  and 
«o  still  further  strengthen  the  bond  ol 
union  created  by  the  existing  news- 
services concerning  the  doings  and  lie 
liefs  of  your  country. 

The  Literary  Vear  Book  is  an  institu 
tt'  n  in  journalistic  circles  and  ihould  be 
found  of  the  utmost  use  in  both  a  prac- 
tical fashion  and  as  a  work  of  reference 
whatever  journalistic  affairs  are  dis- 
cussed. Meredith  has  made  it  hcttt-r 
than  it  evrr  was  and  F-iiinm  &  Praus- 
heu  is  glad  to  commend  it— H.  C.  R. 


of  American  citizenship. 

"And  I  want  it  understood 
where  that  a  man  must  give  as  well  as 
leceive  from  the  Government  which 
shields  him. 

"Nay,  more.  I  want  an  understanding 
between  those  who  would  preserve  our 
form  of  government  and  those  who 
would  destroy  it.  and  I  want  the  de- 
stroyer or  the  wotitd-he  destroyer  to 
understand  that  he  is  mad  to  destroy  the 
thing  that  makes  his  existence  possible, 
and  I  wam  him  who  would  preserve  to 
understand  his  obligations  in  teaching 
the  other  his  place  in  government  under 
the  law. 

"Nay,  more,  my  countrymen,  I  want 
it  understood  that  a  nation  that  goes  on 
to  the  supreme  fulfillment  must  be  in 
every  way  a  righteous  nation  and  its 
people  must  be  a  righteous  people,  and 
in  the  strength  of  righteousness  I  know 
America  will  go  on  to  the  supreme  ful- 
fillment of  its  destiny." 

Vice-President  Coolidge,  in  his  ad- 
dress on  "Safeguards  of  Democracy" 
lauded  the  Commercial  as  a  representa- 
tive of  "Intelligence,  freedom,  thought 
and  progress — the  very  foundations 
America  stands  for."  He  said  in  part : 
"Obedience  to  law  is  not  a  mere  ap- 
peal to  the  past  It  is  the  sure  founda- 
tion of  all  onr  prngress.  Our  institu- 
tions provide  for  an  orderly  process  of 
change,  not  through  revolution  hut 
through  the  action  of  a  wise  and  duly 
ascertained  and  a  mature  public  opinion. 
This  progress  goes  on  at  every  ballot 
box  and  in  the  deliberations  and  conclu- 
sions of  every  legislative  assembly, 
from  the  Congress  of  the  United  States 
to  the  New  England  town  meeting,  and 
the  government  recognizes  the  binding 
force  of  all  such  actions. 
"No  party,  no  organizatin  holds  any 
of  power.  It  acts  under  the 
direction  nf  public  opinion.  Whenever 
its  action  hernmes  unwise  and  not  wel- 
come it  is  changed  for  »ome  other 
party,  snmr  other  organi nation  which 
is  delegated  to  interpret  the  will  of  the 
people  and  execute  the  law  of  the  land 
This  is  the  rule  not  of  force,  not  erf  a 
minority,  but  the  rule  of  justice  and 
of  reason,  truly  the  rule  nf  the  people. 

"There  is  discontent  and  unemployment 
at  home,  and  there  are  disorders  abroad. 
Their  remedy  lies  in  our  loyalty  to  our 
government,  in  our  ubedience  to  consti- 
tuted authority :  that  our  own  country, 
strnng.  well-orilrred.  resolute,  may  con- 
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LOCAL  AND  FOREIGN  RATE  QUESTION  UP 
TO  ATLANTA  CONVENTION 


Walter  Bryan  Assigned  to  Define  CUwification  of  Advertising, 
Which  la  Alio  a  Round  Table  Topic— Joint  Meeting 
with  Agencies) 


By  FRED 

Sccrrtirj  -Treasure!  KmmiiiaJ  Airociatiun  of  Nr 
of  imt  A. 

nPHE  program  for  the  Atlanta  meeting 
o(  the  National  Association  of  News- 
paper Executives.  June  13-15.  is  rapidly 
being  whipped  into  shape  by  officers  ol 
that  organisation.  Following  a  confer- 
ence at  Atlanta.  May  22,  between  Charlie 
Miller,  president,  and  Fred  Millis,  secre- 
tary-treasurer, it  was  announced  that  the 
program  would  be  the  molt  comprehen- 
sive and  business-like  ever  had  at  any 
convention. 

The  meeting  will  open  Monday  noon 
with  reports  of  standing  committee  and 
appointments  of  resolutions  and  nomi- 
nating committees.  A  committee  will  lie 
appointed  to  meet  with  the  Classified 
Advertising  Managers'  Association  to 
effect  amalgamation  of  two  organiza- 
tions The  Daily  Newspaper  Advertis- 
ing Managers'  Association  will  perfect 
consolidation  with  the  National  Asso- 
ciation of  Newspaper  Executives  at  the 
Monday  afternoon  meeting.  Frank 
Webb  will  report  on  standards  of  mer- 
chandising practices  of  newspapers  and 
will  tell  how  the  N.  A.  N.  E.  reached 
an  agteemritt  with  the  American  Asso- 
ciation of  Advertising  Agencies  . 

The  principal  topic  for  discussion  will 
be  'What  is  Local  and  What  is  Foreign 
Advertising,"  led  by  Walter  G.  Bryan, 
formerly  publisher  of  the  New  York 
American  anil  now  of  Waller  G.  Bran 
organiiation,  Following  this  will  be  an 
address  by  Alfred  Pemberton.  advertis- 
ing manager  of  the  l.nndnn  Times,  who 
will  tell  how  newspaper  advertising  is 
sold  in  England  and  what  English  news- 
papers do  for  advertisers  in  way  of  co- 
operation. 

Monday  evening  the  newspaper  men 
will  meet  with  the  classified  section,  in 
which  discussion  of  classified  problems 
will  be  led  by  L.  J.  Boughncr.  classified 
manager  of  the  Chicago  Daily  News. 

Tuesday  morning's  session  will  be  a 
joint  meeting  with  the  American  Asso- 
ciation of  advertising  agencies  and  will 
he  presided  over  by  M.  E.  Foster, 
Houston  Chronicle,  chairman  of  the 
standing  committee  on  agencv  relations 
of  the  N.  A.  N.  E. 

"What  is  Local  and  What  is  Foreign 
Advertising."  now  a  vital  subject  with 
publisher  anil  agencies  will  lie  discussed 
under  the  leadership  of  A.  L  Shuman. 


MILLIS 

w»p»per  Executives  like  newilMper  itr|iaitoM-til 

A.  C.  W.». 

Fort  Worth  Star-Telegram,  and  Frank 
D.  Webb.  Baltimore  News.  After  hear 
ing  the  agencies'  side  of  why  local  ad- 
vertising is  entitled  to  a  lower  rate  than 
foreign  advertising  it  will  be  discussed 
by  John  Budd  of  the  John  Budd  Com- 
pany and  Fred  P.  MoU  of  the  John  M. 
Rranham  Company,  both  of  New  York 
Tuesday  afternoon's  session  will  be 
a  joint  meeting  between  newspaper  mrn 
and  advertising  agency  men  including 
those  who  are  not  members  of  American 
Association  of  Advertising  Agencies. 
F.  Wayland  Aycr  has  tentatively  agreed 
to  appear  on  the  program  and  discuss 
his  views  of  how  advertising  agencies 
should  be  paid.  Following  this  the  ques- 
tion of  reduction  of  advertising  rates 
will  lie  discussed  by  P.  V.  Troup  of 
laird  eV  Thomas  Advertising  agency. 
L.  A.  Webster  of  the  Milwaukee  Jour- 
nal will  preside  over  Tuesday  after- 
noon's session. 

Wednesday  morning  a  joint  session 
tiilh  the  Association  of  National  Adver- 
tisers will  lie  held.  Frank  T.  Carroll, 
advertising  manager  of  the  Indianapolis 
News,  will  talk  on  newspapers  as  the 
most  efficient  national  advertising  media 
Carl  1*.  Shane,  general  manager  of  the 
Peuria  Journal-Transcript,  will  tell  why 
newspaper  advertising  rates  cannot  he 
reduced  and  will  discuss  the  Peoria 
nrwsnaprr  situation. 

Following  this  the  most  vital  question 
of  the  convention  will  be  taken  up — the 
subject  of  killing  the  goose  that  lays  the 
golden  egg  Felix  Loewe.  advertising 
manager  of  the  Palm  Olive  Company, 
and  Howarcl  Davie,  of  the  George  Batten 
Advertising  Agency,  will  tell  of  trouble 
encountered  through  destructive  price- 
cutting  on  the  part  of  retailers  of  news- 
paper-advertised products,  Newsnaper 
sessions  will  be  held  on  roof  of  the 
Ansley  Hotel  which,  as  Charlie  Miller 
says,  is  the  coolest  spot  south  of  the 
Mason  and  Dixon  line. 

Returns  at  the  office  of  the  secretary- 
treasurer  at  Indianapolis  indicate  practi- 
cally as  large  an  attendance  at  Atlanta 
as  at  the  Indianapolis  convention  last 
year,  where  more  than  709  newspaper 
advertising  executives  got  together  to 
discuss  mutual  problems. 

"We  urge  every  agency  man.  not  a 
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News  and  Feature  Services 

Maintain  Prestige — Create  Circulation — Attract  Advertising. 

Complete  Leased  Wiie  Service  From  52  Co  respondents. 

Foreign  News  Service  from  2t  Correspondents. 

Drf>tne*iic  New*  Service  Iron.  Su/I  of  Trained  Writer*. 

FiurvciaJ  Newt  Set  rice  from  16  Authoritatire  Correspondent!. 

Commentaries  by  former  President  Tift,  CoL  E.  H.  House, 
snd  other  Authorities  of  World  Renown. 

Fesime  Service  Includes  Mafttine  Pages,  Comics,  Cartoons. 
Parii  and  American  Fashions.  Home  Page  Fraturei,  Daily 
and  Weekly  Serials,  Sports  Features,  Inspirational  Features. 

All  Needs  of  a  Distinctive  Newspaper 

LEDGER  SYNDICATE 

INDEPENDENCE  SQUARE  PHILADELPHIA,  PA. 


member  of  the  Four  A's  to  consider  this 
invitation  to  attend  meeting  on  Tues- 
day afternoon"  says  Marcellus  E.  Fos- 
ter. The  exhibit  committee,  of  which 
fieorge  Brett  of  the  E.  Kati  Special 
Agency  is  chairman,  has  arranged  with 
the  co-operation  of  Jason  Rogers  of 
the  New  York  Globe  to  make  up  400 
large  posters,  which  will  be  placed 
around  the  city  featuring  newspapers 
as  logical  national  advertising  medium. 

Another  feature  of  the  convention  will 
be  the  merchandising  reports  from  19 
large  papers  suhmitted  by  enmmittee  in- 
stituted by  associations  which  closed 
May  15. 


years,  of  the  Advertising  Club;  member 
of  the  war  board  and  publicity  commit- 
tee, Chamber  of  Commerce;  chairman 
municipal  advertising  committee ;  vice- 
president  of  the  St.  Louis  Newspapej 
Publishers'  Association ;  member  council 
of  defense:  director  of  St.  Loui»  Con- 


BECKW1TH  PROMOTES  M.  P.  LINN 


St.  Lou 


Hod  tu,„„  in  New  York 
■a  General  Manager 

M.  I'.  Linn,  manager  of  the  St.  Louis 
office  of  the  S.  C.  Iteckwith  Special 
Agency,  has  been  appointed  general 
manager  of  that  organiiation,  with 
headquarters  in  New  York-  Mr.  Linn 
has  been  closely  identified  with  news- 
paper advertising  for  the  past  twenty- 
five  years,  and  prior  to  his  connection 
with  the  Brckwith  Special  Agency,  was 
general  manager  of  the  St.  Louis  Re- 
public. 

For  a  long  time  he  has  been  active 
in  advertising  and  civic  affairs  of  St. 
Louts,  having  been  president,  for  two 


M.  P.  Linn 

vention,  Publicity  and  Tourist  Bureau: 
director  and  member  productions  and 
publicity  committee.  Municipal  Theatre 
Association. 


'^J^  THKHAI.I'  I VI  ORE  NEWS  J)»p 
T«ttOAU*«i3^  AIRSHIP  ~~ 

»t  tsWu  snuut.  TSSS?^  wrlcxid  in  trial  spin 


I  Sunday&eiinfc 
I i  a  proven  aciver-, 
tising  success 


THURF.  arc  so  few  Sunday  evening  newspapers  in  the 
United  States  that  even  the  average  newspaper  man  doesn't 
realize  the  success  wc  have  made  of  the  Sunday  NFAVS  in 
Baltimore  and  lite  practically  indispensable  place  it  has  now 
made  for  itself  in  the  advertising  scheme  of  things  here. 

The  Sunday  Baltimore  NEWS,  as  a  matter  of  fact,  isn't  like 
either  of  the  other  two  Sunday  evening  newspapers  in  the  United 
States.  It  is  exactly  like  the  daily  editions  of  the  HEWS,  the 
only  difference  being  that  it  is  printed  on  Sunday  and  costs  3c 

When  advertisers  discuss  Baltimore  with  you  and  nut  of  your  news- 
paper experience  ask  how  you  would  advertise  their  business  in  Baltimore, 
please  tell  them  about  the  Sunday  NEWS  anil  Sunday  AMERICAN 
offering  nearly  200.000  combined  circulation  at  35c. 

TAu  combimati**.  madr  »r  of  a  xtroma,  frvpular  rvemmo  rmftr 
mmi  ent  of  Mr  otitil  **d  ftwtrtl  Sumiay  morning  r+prri  in  tmt 
fWrd  StmlfS.  fomprittt  «  hifh  frtdr  buy  that  ogfrt  mm  trtttd- 
inah  tharonfh  mtiVfUtini)  CoVfr  of        I  <•<  >■    (»J  tsWftlfy  a 

I  rry  Ion-  fait. 


THE  BALTIMORE  NE>VS 

Evening.  Daily  And  Sunday. 


DAN  IV.  CAXROtX 

tuim  Rfplr**ni*liY« 

150  Kiun  Slrm 
New  York 


gflje  jBalt'imoreAmjerican 

storming.  Dvly  And  Sunday. 
j>-  1 
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Prosperity  Permanent? 


The  Greatest  Business  Thinker  in  America 

Answers 


Yes! 


99 


ELIMINATE  FOREVER  PERIODS 

OF  .BUSINESS  DEPRESSION 

U>  ROGER  W.  DABSON 
Kun<Umrninl]>  thin  country  is  sound. 
Temporarily  its  business  is  ill. 
It  b  •  good  thin*  when  we  are  Ul  lo  become 
well  again.   It  ia  a  better  lliLiujt  to  aeek  a  way  to 
♦ramp  out  our  malady  for  all  time  to  come, 

There  waa  a  time 
when  men  and  women 
looked  upon  smallpoi 
as  a  scourge  from  God, 
terrible  but  unavoid- 
able. This  was  before 
we  learned  how  to  com- 
bat it.  Today  smallpot 
is  no  longer  a  plague. 

There  was  •  time 
when  whole  communi- 
ties were  shattered  and 
—in  an  economic  sense 
— were  all  but  anni- 
hilated by  terrible  crap 
failures.  The  farmers 
Crop  failures  are  still 


ROGER  W  BABSOS 


— And,  What's  More,  He  Tells  How  to  Do  It 


still  have  their  troubles. 

reported.  Hut  a  modern  crop  failure  is  mild 
indeed,  compared  with  the  devastating  ruin  that 
befell  fanners  in  previous  decades.  Crop  failures 
are  no  longer  a  plague. 

Dullness.  I  believe,  is  ill  with  a  preventable 
malady.  Periodic  business  depressions  are  a 
plague  that  could' be  stamped  out  like  smallpoi 
and  crop  failures  if  we  but  knew  wfat  to  do. 

Can  we  eliminate  this  disastrous  succession  of 
reckless  ups  and  sickening  downs?    I  believe  so. 

Can  we  make  prosperity  permanent?  I  be- 
lieve so. 

( These  are  the  opening  paragraph*  of  toe  frtt 
installment.  In  all  thtre  art  tttetit  2,000 
word  arlitlts,  released  one  each  Saturday 
beginning  Jane  2&1A.) 


Men  have  made  millions  by  following 
Roger  W.  Bubtton's  advice. 

Hi»  organization  ia  the  only  one  in  the 
world  to  which  16,001)  leading  business 
executives  pay  from  $90  to  3250  apiece 
each  year  for  confidential  business  infor- 
mation and  advice. 

Mr.  Babson  is  the  business  prophet  of 
todav. 


There  isn't  a  fighting  business  man  in  your  city  thai 
wouldn't  sit  up  nights  with  your  paper  to  read  these 
articles. 

Mr.  Babson  writes  as  man  to  man — fully  realizing  that 
the  one  thing  nearest  a  business  man's  heart  is  "Making 
Good  in  Business"  himself. 

These  powerful  articles  go  straight  home.  They  in- 
spire.  They  make  men  act! 


Foreign  news  fills  columns  daily. 

Very  well — But  you  haven't  a  single  sub- 
scriber to  whom  the  weightiest  problems  of 
Europe  are  a  tenth  as  important  as  the 
problems  right  in  his  own  office. 

These  Mr.  Bahson  will  help  him  solve 
if  you  say  so. 


TKAH  IIKRK — CAI.I.  A  HOY  IMMKDl A TELY 


Run  This  Series 
and  Help  Make 
Better  Times! 


First  Honors  Awarded 


Of  the  IVojktnftrn  Star 
«Mif  Mr  John  Strwort 
B'yan  of  the  Richmond 
\ tlx'*  i.r*4tr  were  the 
prtt  row  editor*  to  order 

lAu  rerift, 


St  ,mrt  happened  thai 
on  J  hr*  doy  vent*  he  jfrj-f 
got  the  copy.  Mr.  E.  P 
(  ,i«fV,v  of  ('  i  -U'.i  r 
NWS  n«/  in  Woihin?l*>n 
a-d  Richmond.  Of  MM  to. 
tkry  wonted  it. 


f.  V  ■  I  .  ii  arv*  corrected  proof  of  thit  eopy.- 

Mr.  i'vntcy  h*s  been  in  fonr  more  cittei.  I  ontranrnliy 
tor  MUwta  Lo  n  j  I  if  |iJ .  Rirmimohom  .YflVf,  C*4'(**tc 
.\-rtca-Oh$cn-ct.  and  Cecen'.tt'e  Seut  hue  ordered  the 
serif t. 
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CLASSIFIED  MANAGERS  TO  HAVE  OWN 
PROGRAM  IN  ATLANTA 


have  the  enthusiastic  mpport  and  con- 
currence of  all  my  colleagues  of  the 
newspaper  .press. 


Why  Many  Newspaper  Headers  Lack  Confidence  in  W ant-Ad* 
Large  Percentage  of  Little  Ada  Have  Human  Interest 
Stories  Behind  Them 


By  C.  L.  PERKINS 


Kaecujive  Seeeeujy  National  Ateocialion  Newspaper  Clateilied  VU„u»r,. 


'J1  HE  Association  of  Newspaper  Clas- 
sified Advertising  Managers  will 
hold  its  second  annual  convention  in 
Atlanta.  June  12-16.  This  association, 
which  is  hi  no  way  connected  with  any 
other  nrganiration.  has  a  membership 
consisting  of  the  classified  managers  of 
about  fifty  daily  newspapers. 

The  program  for  this  year's  meeting 
consist*  of  100  points — a  100  per  cent 
convention.  Each  number  on  the  pro- 
gram is  in  the  form  of  a  question,  and 
the  answer  to  each  question  has  a  bear- 
ing on  the  subject  of  increased  lineage. 

This  year's  convention  will  be  at- 
tended by  75  or  more  classified  man- 
agers, and  each  will  give  his  answers 
to  the  100  questions. 

The  .names  of  the  speakers  will  be 
announced  later, 

♦   *  • 

W ,r  BY  do  many  newspaper  readers 
lack  confidence  in  Want-ads?  Why 
dnn't  more  people  read  Want-ads  or 
buy  classified  space  to  satisfy  the  many 
needs  that  could  be  filled  by  these 
methods? 

Is  it  possible  that  the  printing  of  ad- 
vertisements of  the  following  character 
are  the  cause  for  the  low  esteem  which 
many  have  of  Want-ads? 

They  were  all  clipped  from  one  page 
of  a  large  eastern  daily: 

MARRIED  INDIES;  valuable  secret:  coat  mt 
tlO:  for  natr  a  II  bill,  and  stamped  sd- 
BISSSSM  envelope. 

MARRY  IK  LONELY — For  remits,  trr  mt: 

"eat  and  moal   lueeeufnl   "Hone  Make*; 
hundreds   Tics   wiah    marriage   toon :  strictly 
confidential;   naost   reliable;   veers   of  expert- 
enee;  detcrtptiona  free, 

Coaaallitr  t.Po».d 

Sensational  boulr  exposing  secret  avttrme. 
mel&ods.  trlcka  and  drvicea  eamblera  uae  wit* 
rmoVrd  dice,  marked  cards,  etc.  How  so 
win  with  fair,  die*  eanosed.  Many  other 
crooked  schemes  eapoteil  Two  hundred  illus- 
itano.1,  eenlainlne;  r.rrviliine  You  raav  need 
tnrs  bonk  for  your  own  protection.  Pall  par. 
tictrlare  free. 

ZE    BEAtTIFUL    IMPORTED  POSTALS. 

pretty  girls  in  oriainal  atunnlnr  petes  (foe 
men  oe.lv).  t  for  23c.  IS  for  S0r.  You  will 
ne  aurprited 

Book  of  Nature  , 

Plain  facta  for  thoee  married  or  atiout  to 
awry     Poetpaid.  2Sc. 

instructions  for  the  Hon., moon 

Sew  hook.    Ju»  out.     Written  hy  nhvtt- 


rian.  Clean,  free  from  vulgarity,  yet  so  plain 
all  may  understand. 


SLAVERY 
EXPOSED" 
Bnnk   Dealinc  With  the  Horrors  of 
White  Slavery 
"Ten  Tragedies  of  Ten  Girls- " 

Sufferer*  from  nervous,  weak,  ran-down 
coaditiont  tkat  aap  tbe  pleasure!  of  life  ahonld 

take    Pill.     They  axe  a  remarkably 

food  reiuvcaalini,  vitalities;  tonic  for  people 
of  all  agea  Sent  postpaid  only  on  receipt 
of  SI  and  thia  advertisement. 

BURN  HAM  INVITES  U.  S.  EDITORS 


Conior.nce  With  Empire  Preee  Union 

Proposed   for  Nut  Year 

(S'svcsel  CMt  la  Ehto>  ft  Pl'SLiaan) 

I-ondon.  May  25.— Viscount  Burn- 
ham,  president  of  the  Empire  Press 
Union  and  proprietor  of  the  London 
Daily  Telegraph,  speaking  before  tbe 
American  Luncheon  Club  today,  pro- 
posed a  meeting  between  representative 
American  and  English  newspaper  men 
in  England  next  year  for  the  purpose 
of  fostering  Anglo-American  relations. 

It  is  understood  that  a  formal  invi- 
tation will  be  extended  later  probably 
through  the  American  Newspaper  Pub- 
lishers Association. 

Viscount  Burnlum  referred  to  [he 
power  of  the  press  in  molding  public 
opinion  and  said: 

"It  would  be  a  good  thing  if  we  could 
have  an  Anglo-American  newspaper 
conference  in  which  those  who  have  in 
their  care  the  direction  of  the  press 
could  meet  and  compare  views,  so  far 
as  is  possible,  to  arrive  at  a  common 
standpoint  on  the  things  which  matter 
most.  I  believe  there  is  not  only  room 
for  such  a  meeting,  hut  that  there  is  an 
urgent  call  for  it.  So  a9  president  of 
die  Empire  Press  Union  1  venture  to 
tender  to  the  newspaper  press  of  Amer- 
ica to  come  info  a  conference  with  us 
here,  if  not  next  year,  the  year  after, 
and  allow  us  to  show  them  what  we 
think  is  best  in  our  country  and  per- 
haps to  show  them  not  only  material 
things,  which  matter  less,  but  spiritual 
things,  which  matter  most. 

"1  hope  lhat  this  idea  may  be  possible 
of  fulfillment,  at  any  rate  I  am  certain 
that  in  tendering  the  invitation.  I  shall 


Newsprint-MF  &  sc 
Rotogravure  Paper 

Printings-MF  &  sc 

Highly  Emiorimd  by  Eminent  Amtricon  (Veere 
And  All  Other  Paper*  Made  by  Ik*  31  Paper  Mills  of  Finland 

Finnish  Paper  Mill  Association 

II  H  SI  M,  Ml  B  S 


Ml  Aumfm  lh  US,  Ceraaee,Caee  anal',..,., 

H.  REEVE  ANGEL  &  CO. 

  INCOKFVRATCD 

7-11  SPRUCE  STREET  NEW  YORK 


TO  REORGANIZE  A.  A.  C.  W. 


N«w  York  Club  Will  Recommend  Mora 

Contlruclira  Work 

Earn*  <t  Ptm.isiim  has  learned  that 
the  Advertising  Club  of  New  York  will 
present  to  the  annual  convention  of  the 
Associated  Advertising  Clubs  of  the 
World,  in  Atlanta  in  June,  a  program 
for  the  reorganization  of  the  association. 
At  the  annual  convention  of  the  A.  A. 
C  W.  in  Indianapolis  last  year,  the 
New  York  club  was  requested  to  appoint 
a  committee  to  keep  in  touch  with  the 
work  of  A.  A.  C.  W.  headquarters  and 
at  the  convention  in  1921  to  present  sug- 
gestions for  the  next  year's  administra- 
tion. A  special  committee  was  appoint- 
ed some  months  ago.  composed  of 
Lewcllyn  Pratt,  chairman;  Dan  A.  Car- 
roll, New  York  newspaper  representa- 
tive; H.  H  Charles,  H.  H  Charles  Ad- 
vertising  Agency;  Frank  E.  Fehlman, 
president  of  the  Advertising  Cluh  of 
New  York,  and  vice-president  and  gen- 
eral manager  of  the  J.  H-  Mitchell  Com- 
pany, New  York;  and  O.  B.  Merrill,  of 
Charles  Scribncr's  Sons. 

Among  the  planks  in  the  platform  to 
be  offered  by  the  Advertising  Club  of 
New  Ynrk  are  two  of  paramount  im- 
portance: 


l"u  -i,  a  return  to  a  smaller  executive 
committee  to  act  as  a  cabinet  to  the 
president,  as  it  was  in  the  earlier  day« 
of  the  association.  This  was  changed 
at  the  Indianapolis  convention,  when  all 
vice-presidents  were  made  members  of 
that  committee. 

Second,  recommendation  that  the 
work  of  the  vigilance  committee  be  con- 
tinued, and  also  that  this  committee  not 
only  censor  present  advertising,  but  do 
everything  possible  to  bring  in  new  ad- 
vertising, so  that  the  vigilance  work  shall 
not  over  balance. 


A.  C.  A.  PLANS  FREE  DISCUSSIONS 


Few  S*t  Speech—  at  Montr**!  Mewsting 
of  Advert  iaine  Interest* 

The  program  of  the  semi-annual  con- 
vention of  the  Association  of  Canadian 
Advertisers,  to  be  held  at  the  Windsor 
Hotel.  Montreal,  ml  June  2  and  3,  will 
be  notable  for  its  attempt  to  encourage 
a  free  exchange  of  ideas  among  mem- 
bers "designed  to  meet  existing  Condi 
tmn«  "  For  this  reason  set  speeches  for 
the  most  part  will  be  taboo.  The  only 
formal  addresses  are  those  to  be  .deliv- 
ered by  W.  G.  Hersey,  of~eRobert  H. 
Ingersoll  &  Brn. ;  Louis  Balsam,  of  the 
Direct-by -Mail  Association :  Robert  F_ 
Ramsay,  of  the  American  Writing  Paper 
Company,  and  W,  Livingston  Lamed,  of 
the  Ethridge  Association  of  Artists. 


e  we 
darted? 


nion  is  building 

a  newspaper  for 
Brooklyn  that 

will  LIVE. 

hus  far  the  job 
o  o  k  s  mighty 
heerful. 
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or  a  Rifle? 


If  you  casually  look  at  the  first 
page  of  an  Audit  Bureau  Re- 
port, jot  down  the  "Net  Paid 
Circulation 'and  let  it  go  at  that, 
you  are  going  after  bear  with 
shotgun  ammunition. 

If  you  study  the  reports  care- 
fully, look  into  the  kind  and 
character  of  circulation,  see 
what  the  publisher  has  to  say 
and  how  the  auditor's  figures 
check  up,  then  buy  your  white 
space,  you'll  get  the  kind  of 
game  you  go  after. 

The  A.  B.  C.  hands  you  the 
ammunition  —  in  the  shape  of 
audited  data  on  circulation, 
where  that  circulation  goes, 
what  is  paid  for  it  and  data  in- 
dicating what  the  readers  think 
of  it. 

This  information  is  authentic 
and  comprehensive  and  its 
range  covers  every  community 
in  the  United  States  and  Canr 
ada.  If  you  take  the  Publisher's 
Statement,  the  Auditor's  Re- 
ports and  a  copy  of  the  publica- 
tion  and  form  your  own 
estimate  of  merchandising 
conditions  in  any  particular 
locality,  you  are  using  A.  B.  C. 
ammunition  intelligently. 

Be  sure  to  get  your  copy  of  "Scientific  Space 
Selection."  the  new  A.  B.  C.  book.  A  guide  to 
every  advertiser.  space-buyer  and  publisher 
who  is  interested  in  the  sale  or  purchase  of 
white  space.  Price,  two  dollars  and  a  halt. 


/ 


Audit  Bureau  of  Circulations 

va  South  State  Street  Chicago  •  147  Fifth  Avenue  NewTbtk 
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EDITORIAL  TRENDS  JOURNALISM  WEEK 
TOPIC  AT  COLUMBIA  MEETING 


'Colyum  Conducting"   of  Wide   Interest  to   Visitmg  Publishers — 
Frank  GUa*  Optimistic  on  Future  of  Press  as  Leader  of 
Thought — Morrow  Talk*  on  Advertising 


By  FRANK  LE  ROY  BLANCH ARD 

/""OLL'MBIA,  Mo.,  May  25.— The  ob-  have  only  the  scantiest  kind  of  informa- 

scrvance  uf  Journalism  Week  at  the  lion. 
University  of  Missouri,  this  week,  has  At  the  evening  session  <>n  Tursday 
brought  to  town  the  largest  attendance  Frank  P.  Glass,  of  Birmingham,  former, 
of  newspaper  editors  ever  assembled  at  ly  president  of  the  A.  N.  P.  A  .  present 
<>ne  of  these  events.  The  program  pre-  ed  an  exceedingly  able  paper  an  "Ten- 
senled  was  unusually  attractive  and  the  dencies  in  Present  Day  Journalism." 
addresse*  were  interesting.  Some  of  the  Mr.  Glass  referred  at  length  to  the 
speakers  came  from  New  York,  one  tendency  of  many  publishers  to  regard 
from  Birmingham,  AU.,  and  quite  a  the  business  office  as  the  snul  of  a  BCWi- 
numher  from  Kansas  City  and  St.  Louis,  paper  and  said,  "too  often  have  news- 
Dean  Walter  Williams,  who  presided  at  papers  deteriorated  into  mere  factories 
the  several  sessions,  gave  icst  and  inter-  for  the  production  of  advertising  spate 
est  to  the  proceedings  by  his  witty,  genial  anrj  too  frequently  have  great  spa* 
and  often  inspiring  remarks  in  intro-  merchants  imagined  that  they  were  born 
ilucing  the  speakers.  journalists"  and  that  one  incident  nf 
One  of  the  subjects  discussed  by  several  this  too  common  elevation  of  the  space 
editors  was  "The  Making  of  the  Col-  merchant  to  power  has  hern  "the  charge 
umn,'  which  is  now  a  feature  of  many  <)f  comro|  uf  papers  by  interests,  of 
city  and  country  newspapers.  The  sprak-  thrir  failurr  lo  pr|nt  the  news>  ,g  Ule 
rrs  included  Clark  McAdam.  of  the  St.  ncws  thc  rca|  fact5  of  vita|  im<.rc„  to 
Louis  Post-Dispatch;  J.  N.  Stonebraker,  tn(.  public." 


lures  were  diverted  to  the  salaries  of 
luw-paid  desk  men  and  reporters. 
Would  it  not  be  a  better  trend  in  jour- 
nalism to  turn  back  to  thc  old  standards 
of  the  New  York  Sun,  under  Dana, 
Lallan  and  Chester  Lord.  There,  doi- 
ens  of  thoroughly  educated  men  were 
trained  into  rewriting  all  news  matter 
into  clear  terse  compact  English.  Some 
of  the  force  could  take  a  busy  reporter's 
stick  story  and  expand  it  into  a  half- 
column  gem  of  a  human  interest  story 
far  more  entertaining  than  the  mnst  at- 
tractive grneral  feature,  because  it  was 
about  facts  of  yesterday  and  not  fiction 
uf  last  month  or  last  year." 


New  Director!  □•clad 

The  spring  business  session  of  the 
New  York  Council.  American  Associa- 
tion of  Advertising  Agencies,  was  post- 
poned until  fall,  with  the  exception  of 
the  election  of  three  new  governors. 
Roy  S.  Dustine  nf  Barton,  Durstine  &• 
Osbornr,  Inc.;  prank  A.  Arnold,  of 
Frank  Seaman.  Inc.,  and  C.  D.  Newell, 
nf  Newell- F.mmctt  Co-  Inc.,  were 
elected. 


of  the  Kirksville  Express;  E.  J.  Milton, 
of  the  Boonville  Republican,  and  J.  P. 
McElroy.  of  the  Blanchard  (la.)  Atchi 


He  deplored  the  ri*c  of  the  "hand- 
out" and  the  prcs*  agent  and  the  change 
of  great  metropolitan  dailies  frnm  "epi- 


,o„  County  Mail.    The  hitter  created  tomcs..  of        the  news  or  as  much  as 

much  interest  by  pee.i.<«  off  hi,  coat  and  ,heir               ina)mn  fnu,d  affor(,.. 

throwing  ,t  cm  the  floor  before  mounting  ,hf    |avi          ()f  )oca,  ncwJ  wi(h  , 

a  Platform,  when  he  renamed  only  ong  (,„<1|im.,  *  ^  tht  „„„  ch  h<r 

enough  to  say  that  he  could  make  a  long      - .       .    ■     „  , • h  *  


Stuart  with  Po*t-lnt«lli««ne«r 

K.  D.  Stuart,  formerly  with  the  for- 
eign advertising  department  nf  the  New 
York  Herald  and  Sun,  and  before  that 
associated  with  the  Philadelphia  Rec- 
ord, has  been  appointed  national  adver- 
tising manager  of  the  Seattle  Pust  Intel- 
ligencer. 


IOWANS  RE-ELECT  KNUDSON 

Marshalltown  Wins  Vigibsnc*  Trophy — 
1922  Convention  faa  Mason  City 

<6y  TtUgnfA  I,*  Ediths  Jk  Pcslishss) 

Fo»t  Dodge,  la..  May  2D.— With  the 
re-election  of  H.  M.  Knudson  of  Mason 
City  as  President  and  the  placing  of 
the  entire  slate  of  officers  again  in  their 
positions,  the  eleventh  annual  cony  ention 
of  the  Associated  Clubs  of  Iowa  closed 
last  night. 

Speakers  at  the  final  sessions  of  the 
meeting,  which  was  a  banquet  in  the 
hotel  Wahkonsa  ballroom  Thursday 
evening,  were  E.  T.  Meredith  of  De< 
.vlnines,  and  H.  M.  Knudson.  president 
of  lite  state  body. 

At  the  business  meeting  conducted  in 
thc  forenoon  Mason  City  was  awarded 
next  year's  convention,  although  Daven- 
port and  Cedar  Rapids  had  also  ex- 
tended invitations.  The  Marshalltonn 
Ad  Cluh  was  awarded  a  cup  for  the 
most  effective  vigilance  hy  its  member* 
and  hy  the  cluh  as  a  whole  during  the 
past  year.  This  was  the  third  consecu- 
tive year  for  that  city  to  win  the  trophy 
and  through  thc  rules  of  the  associa- 
tion it  now  becomes  permanent  property 
of  the  organisation  of  that  city.  The 
entire  slate  of  men  re-elected  follows 
H.  M.  Knudson.  Mason  City.  President: 
W.  S.  Arant.  Des  Moines,  and  O.  E 
Hiring,  Fort  Dodge.  Vice-Presidents: 
H.  L.  Adams,  Perry,  Secretary ;  and 
K.  R.  Lowden. 


speech  if  he  had  the  time,  but  as  he 
had  to  catch  a  train  he  could  not. 

Frank  H.  King,  who  graduated  from 
the  School  of  Journalism  four  years 


said  the  business  office,  which  demanded 
of  thc  editor  a  highly  localized  circu- 
lation, was  responsible. 
Too  much  money,  he  said,  was  spent 

ago.  and  is  now  wiuIVhe'Lon<lo7omce"ot  stcurin«  \nd   developing  features, 

the  Associated  Press,  made  an  entertain-  After  saying  that  managing  editor,  are 

ing  talk  on  his  experiences  in  "Report-  «hottghtles.ly   educating   their  readers 

ing  Around  the  World."  awB>'   ,rom  *"   appreciation   of  their 

"The  What.  Why  and  How  of  the  P"m*  ftuietion  of  printing ;'  all I  the  news 

Editor!*!"  was  the  subject  discussed  by  'T'*  ".V  pn!"'  .      ,urn,,h'n«  <•* 

Irving  Brant,  chief  editorial  writer  on  P"?"'  ^  .»"        important  facts  of 

the  St  Louis  Star  daily  happenings,  not  merely  of  local  oc- 

"The  editorial  is  primarily  written  on  currence.  but  of  national  movements, 

the  news  of  the  day."  said'  Mr.  Brant.  progress,  industrial  uplift,  etc. 

"It  is  not  mere  discussion  but  reflects  a  Continuing,  he  said ! 

point  of  view  of  the  owner,  editor  or  an  *■  *n*s  connection  is  to  be  com- 

individual  writer,  or  it  may  be  an  echo  mended  the  recent  endowment  by  the 

of  what  the  editor  thinks  the  people  are  i3if  Mr-  Scripp,  of  the  Scripps-McRae 

thinking.  League,  of   an  institution   to  gather 

"One  editorial  writer  displayed  so  in-  scientific  news  and  put  it  into  available 

rimate  a  knowledge  of  the  Napoleonic  'orm  for  newspaper  use.   News  of  that 

war*,  in  1914,  that  he  was  paid  $400  a  *m-t  is  sure  to  be  far  more  useful  and 

week  to  guess  wrong  on  this  one,  and  he  profitable  to  farmers,  laborers,  manufac- 

did  it  every  Sunday  nntil  the  Armistice  turers  and  merchants  than  most  of  the 

was  signed."  criminal  news  and  some  of  the  frivolous 

Mr.  Brant  asserted  that  the  editorial  diversions  termed  features, 

writers  of  America  must  plead  guilty  "But  will  it  not  make  for  higher  jour- 

tn  exercising  snap  judgment,  in  posing  nalism  and  more  attractive  papers  if 

as  authorities  on  subjects  of  which  they  much  nf  the  full  appropriations  for  fea- 
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Display  Linotypes  produce  type  of  from  18  to  36  point  (and 
larger  sizes  of  condensed  faces)  in  the  form  of  solid  slugs  which 
are  quickly  composed  and  easily  handled.  Display  is  set  like 
straight-matter,  direct  from  the  keyboard,  and  the  convenient 
form  of  slugs  produces  further  economies  at  every  handling. 


The  nearest  Linotype  agency  will  make  an  analysis  of  your  display 
and  recommend  an  equipment  for  setting  it  economically 

Mergenthaler  Linotype  Company 

29  Ryerson  Street,  Brooklyn,  N.  Y. 

S*v  Francisco  .  Chicago  Nf  «  Orleans 

64A  Sacramento  St.  1100  S.  Wabaah  Ave.  549  Buronne  St. 

Canadian  Linotype  Limited,  68  Temperance  St.,  Toronto 
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Into  the  Dump  Cart 

When  Linotype  Display  slugs  have  served 
their  purpose,  they  go  with  the  rest  of  the 
page,  right  into  the  dump  cart.  The  wasted 
lahor  of  picking  out  and  distributing  hand- 
set lines  is  abolished;  there  is  no  expense  for 
type  storage,  and  every  line  is  printed  from 
new,  clean  type. 
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DISPLAY  LINOTYPES 
Which  Set  Display  up  to  a  Full  36-Point 


MODEL  24 


Model24  Linotype  is  substantially  a  Model 
9  four-magazine  machine  with  the  addition 
of  a  Display  Unit.  The  main  magazines  are 
the  same  as  those  used  on  the  Model  9,  and 
accommodate  the  same  range  of  faces.  The 
Display  Unit  accommodates  two  fonts  of  dis- 
play matrices  (caps,  lower-case,  figures,  and 
points),  up  to  and  including  extended  36- 
I mint .  Matrices  from  all  magazines  can  he 
mixed  at  will,  and  continuous  composition 
can  be  carried  on  from  all  magazines  even 
while  matrices  are  being  distributed.  Model 
24  gives  uninterrupted  production  of  both 
text  and  display  matter. 


MODEL  22 


Model  22  Linotype  enables  the  operator  to 
produce,  direct  from  the  keyboards,  composi- 
tion from  5-point  to  full  36-point.  Themachine 
accommodates  either  full-  or  half-length  main 
magazines  of  seventy-two  channels,  and  auxili- 
ary magazines  of  twenty-eight.  The  Model  21 
Linotype  is  the  same  as  the  Model  22  except 
that  it  has  no  auxiliary.  Magazine  changes  can 
be  made  in  fifteen  seconds,  and  any  one  of  four 
different  slug  sizes  is  instantly  available.  A 
special  rack  with  a  capacity  of  eighteen  maga- 
zines permits  of  a  convenient  grouping  of  the 
fonts  most  frequently  used.  The  quickness  with 
which  any  of  the  magazines  can  be  changed 
permits  of  the  efficient  production  of  a  wide 
range  of  both  text  and  display  matter. 
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WON'T   CENSOR  PRESS 
HAYS  DECLARES 


Admit*  Liberator  ,o  Second  CUm  Mail 
.nd  Refunds  $11,000  Which  It  Paid 
aa  1  hii  d  L 11. t — Rule*  On 
Advertising 


Two  IwfOfUnl  rulings  affecting  the 
Post  Office  Department'-,  relations  with 
pnUilfatTI  were  this  week  handed  down 
hy  Postmaster  General  Will  II  Hays. 
Briefly  they  are: 

1.  Granting  application  of  the  Liber- 
ator, published  in  New  York,  for  admis- 
sion to  second-class  nulling  privileges, 
from  which  it  was  hatred  by  Postmaster 
General  Burleson,  although  the  latter 
accepted  it  as  third-class  mail,  circulat- 
ing it  at  considerably  heavier  expense 
to  the  publisher,  Mr  Hays  held  that 
the  publication  should  either  be  declared 
unmailablc  or  accepted  a<  second-class 
matter.  Mr  Hays  also  said  that  the 
claim  of  the  publishers  for  a  refund  of 
the  difference  between  the  cost  of 
second-class  and  third-class  mail  would 
he  met.  at  t  cost  to  the  Government  of 
$11277.  Mr.  Hays  also  declared  against 
censorship  by  the  Post  Office. 

2.  Decision  that  rates  of  postage  on 
the  portion  of  publications  devoted  tn 
matter  other  than  advertisements  will  lie 
based  cn  whether  the  publisher  has  been, 
or  is  to  be,  directly  or  indirectly  com- 
pensated, either  by  money  or  other  con- 
sideration, for  its  insertion.  Where 
the  publisher  receives  no  compensa- 
tion for  such  matter  the  rate  for  other 
than  advertising  matter  will  apply. 

Mr.  Hays'  decision  on  the  Uberator 
in  the  following 
May  25  hy  the  Depart- 
•flie  application  of  the  Liberator 


granted  today  This  application  was  titest  on 
rels  II.  lvIR,  at  the  tunc  the  magaiiae  was 
esUblttbed.  and  has  tciisee  been  pending  with 
no  action  taken  hy  Ihe  furmer  Administration. 
The  records  of  the  ilepsrtrismt  shim,  however, 
lhal  ever*  issue  since  its  tminiling.  as  uttered 
monthly  tor  mailing,  has  been  accepter!  at  the 
Ihirit  clasa  rate  of  pn-flage.  pcmling  action  on 
Ihc  application  for  secreiil  rla*s  enlrv. 

"Inasmuch  as  ihe  apj.lxalinn  shoiss  com 
l.'iaiscr  m ith  the  other  slalulory  retjuircmenls, 
the  only  question  to  be  decided  «s  nhetliee 
ih-  l.tbeeauif  is  publishing  mailable  mailer. 
If  it  is.  then  ihe  publication  is  entitled  under 
ilic  law  lo  entry  to  the  second  class  mails  and 
it  is  mandatory  upon  the  Postmaster  tienerul 
In  i.sue  a  permit. 

-Ihe  question  of  Ihe  maiUbilily  ut  Ihr  pub- 
lic*!.un  has  been  cnnsMere.1  by  Ihe  Post  Office 
l>etiartment  monthly  for  Ihe  Usl  Ihree  year* 
ami  in  each  instance  eaeh  issue  has  been 
treated  as  mailable  and  the  application  for 
second- class  entry  has  not  been  denied.  To 
den*  It  at  this  time  would  have  Ihe  etleel  of 
declaring  r.onmailable.  when  there  is  tsuw 
less  reason  for  doing  so  than  furmeely,  the 
very  iioues  which  were  accepted  as  mailable 
durum  Ihe  war  period  when  there  wen  In 
fnree  nol  only  the  pre*ent  permanent  taw* 
bin  also  Ihr  temporary  war  provisions,  which 
have  since  hern  repealed- 

"Teic  fourth  requirement  of  Section  1*  of 
the  cUas.licatlon  act  is  that  to  entilU  matter 
lo  the  second  class  mailing  privilege  'it  eatial  be 
originated  and  published  for  the  dissemttia- 
tiun  of  information  of  a  public  character,  or 
devoted  lo  literature,  the  scienrrs.  arts  or 
.onse  special  industry  .' 

"It  has  been  suggested  that  it  was  the  intent 

I  .  i,-,  r,  ■  ■      ti    t!-f    |  iistaiif    -.-t    1 h  i    |  -       -I  ii 

that  the  privilege  of  the  second-class  rate 
should  only  go  to  publication*  disseminating 
information  of  a  public  lwnefSL  If  thi*  i« 
true,  then  the  responsibility  a  lodged  wn<- 
where  to  determine  what  is  and  what  is  not 
information  of  public  brnerSl 

Want*  No  Crnsn*sHir 

"There  is  a  vast  difference  between  what  i* 
'information  of  n  public  character'  and  what 
is  'information  of  public  tiniest.'  Much  of 
the  new*  in  any  daily  might  be  barred  if 
public  benefit  were  c—enrlal.  li  Is  easy  to 
decide  what  is  and  wbal  rs  not  'information 
of  a  public  character.'  The  arbitrary  power  to 
decide  what  i*  and  what  is  not  a  public  bene 
rit  waa  never  intended  to  be  lodged  In  the 
Ironmaster  l.rneral,     ft  shall  not  lie  assumed. 

"The  l*o«t  Office  Department  holds  no  brief 
for  Ihe  Liberator  or  any  other  iiuldseauon- 
If  there  is  on  foot  a  conspiracy  to  destroy  our 
rstalilished  form  of  government  by  force  and 
violence,  claimed  by  the  department  hereto- 
fore as  a  reaaon  for  not  granting  thii  permit, 
and  if  the*  publication  is  involved  in  it,  then 
the  Department  of  Justice  will  deal  promptly 
(Cowti.^d  or.  r*»'  J«> 
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An  accessible  trade  territory  of  240,000  people, 
though  the  city's  population  is  only  29,902. 
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policy  of  the  Joplin  Globe. 

Influence? 

Hasn't  that  something  to  do  with  advertising  ? 
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POWER  TO  THE  RECORD 

WHEN  is  a  book  review  not  a  book  review? 
In  the  days  of  Steele  and  Addison  a  book 
review  was  not  a  hook  review  when  it  failed 
to  praise  more  or  less  fulsomcly  the  author  and  his 
work,  and  most  particularly  when  it  condemned 
either  or  both.  And  the  ancient  axiom,  "Man  is 
always  and  everywhere  the  same."  is  borne  out  by 
the  attitude  of  modern  authors,  reinforced  and 
strongly  sup|ior1cd  by  their  publishers. 

The  Philadelphia  Record  reviewed  recently  "  The 
Mayflower,"  written  by  V  DIasco  Ibane;.  who 
mounted  tn  eminent  fame  by  the  favorable  reviews 
of  his  work  "Tlie  Four  Horsemen  of  the  Apoca- 
lypse." The  Record,  to  use  the  vernacular,  "didn't 
do  a  thing  to  it."  When  P.  A.  Kingsley,  the  re- 
viewer, sot  through  he  left  only  two  reasons  why 
anybody  who  saw  his  review  should  read  the  book 
One  kj<  to  find  nut  if  Mr.  Kingsley  was  right  or 
wrong;  the  other  to  enjoy  I  ?)  a  bit  of  salacious 
literature. 

Then  John  Macrae,  vice-president  of  E.  P.  Dut- 
ton  ti  Co.,  the  publishers,  wrote  an  excoriating  let- 
ter to  John  P.  Dwyer,  managing  editor  of  the 
Record,  in  which  he  spoke  of  "die  fool  mouthing! 
of  incompetent  reviewers."  So  Mr.  Dwyer  sent  both 
criticism  -nd  book  to  five  clergymen— a  Roman 
Catholic,  a  Baptist,  an  Episcopalian,  a  Jew  and  a 
Presbyterian— anil  asked  their  opinions  Their  re- 
sponses  declared  their  entire  endorsement  of  Mr 
Kingslcy's  review. 

What  do  book  writers  and  book  publishers  expect! 
They  send  their  productions  to  newspapers  for  re- 
view Every  good  newspaper  employs  a  man— some 
of  them  employ  a  great  many  men — specially  quali- 
fied to  review  books.  But  if  the  reviewer  read  the 
book  conscientiously  and  then  gave  his  opinion 
frankly  and  fairly,  unless  it  coincides  nut  necessarily 
with  what  the  publisher  himself  believes,  but  what 
he  wants  the  public  to  believe,  and  for  purely  mcr- 
cen.nv  motives,  there's  a  "rarin'  and  a  shoutin'" 
that  L-.m  he  heard  miles.  In  other  words,  many 
hook  publishers  are  the  man  we  all  know,  who  asks 
for  advice  and  then  gets  mad  if  the  offering  does 
not  jibe  with  hi*  own  thoughts  or  desires. 

More  power  to  the  Record  and  iu  reviewer,  P. 
A.  Kingsley.  It  ought  to  be  that  if  a  book  is  not 
worth  reading,  or  is  very  much  worth  not  reading, 
the  public  should  be  told  so  just  as  honestly  and 
just  as  unequivocally  as  it  should  he  told  the  con- 
verse when  that  is  true.  "Say  nothing  except  good" 
cannul  apply  to  a  newspaper  which  pretends  to  re- 
view looks. 

FREE  ADVERTISING  FOR  SPORT  PROMOTERS 

THE  sports  writers  have  greater  leeway  as  re- 
gards what  they  shall  print  in  their  department 
than  any  other  class  of  staff  contributors.  Any- 
thing and  everything  goes— news,  personal  ex- 
ploitation and  advertising  of  the  most  pronounced 
characier  can  be  found  in  the  matter  they  turn  in. 
BeC Base  of  the  freedom  they  have  in  publishing  what 
they  like,  their  acquaintance  and  support  is  sought 
by  promoti  M  of  prize  rights,  base  ball  games  and 
athletic  events  at  which  an  admission  fee  is  charged. 

Recently  •  report  was  current  that  the  sporting 
editors  of  a  number  of  New  York  morning  and 
evening  newspapers  are  on  the  regular  pay  roll  of 
one  of  the  he*t  known  prize  fight  promoters  in  the 
enntrv  No  proof  in  support  of  the  rumor  his 
been  forthcoming,  and  the  probabilities  are  that  it 
has  no  basis  whatever.  But  when  one  reads  in  the 
spoiling  columns  two  or  three  times  a  week  that 
tickets  for  an  important  event  may  be  purchased  at 
a  certain  place;  tint  there  is  no  truth  in  the  rumor 
that  all  the  best  seats  have  been  void;  that  after  the 
promoter  had  attended  a  luncheon  with  one  of  the 
principals  in  a  forthcoming  bout  lie  hustled  back  to 
\lao:s,,n  Square  Garden  to  supervise  the  sale  of 
tickets,  the  average  reader  gets  the  idea  that  the 
writer  nf  that  column  must  be  in  the  employ  of 
someone  else  beside*  the  newspaper  on  which  he 
works 

Why  do  the  business  managers  allow  this  sort  ot 
thing  lo  continue  when  they  are  quick  to  call  down 
the  city  editor  if  lir  allows  a  single  line  that  has  an 
advertising  twist  in  it  to  appear  in  a  general  news 
Hor..    Are  they  afraid  that  the  newspaper  will  lose 


Great  Souls  arc  always  loyally  sub- 
missive, rex<ertnt  to  what  is  over  them; 
only  small,  mean  snuls  are  otherwise. 

— Caklvul. 


favor  anmng  the  sp'  rting  elect  if  such  free  ad- 
vertising U  peremptorily  cut  out? 

It  strikes  us  that  there  is  altogether  too  much  ad 
vcrtising  puffery  allowed  in  the  snorting  columns  of 
most  daily  newspapers.  The  place  for  all  such  mat- 
ter is  in  the  advertising  columns  at  so  much  an 
agate  line.  Of  course  if  a  ncwspiper  is  making  so 
much  money  for  its  owners  that  it  does  not  care 
whether  advertising  appears  in  its  news  and  editorial 
articles,  and  has  no  regard  for  the  confidence  of  its 
readers,  it  will  allow  the  practice  to  Ik  continued. 


PRINTED    WORD    HAS    ONLY    STARTED  ON 
DIVINE  MISSION 


\Continucd  from  page  5) 

real  progress  is  in  popular  feeling,  popular  think- 
ing and  popular  acting;  and  in  thcie  the  potent 
power  is  the  press  that  reaches  all  the  people.  Law. 
order  and  progress  at  home,  as  well  as  relations 
abroad,  are  a  responsibility  devolving  upon  and  an 
opportunity  open  to  the  press. 

It  is  not  the  particular  function  of  the  newspaper 
to  preach,  exhort,  comfort  or  warn;  yet  it  cannot 
bt  denied  that  much  of  the  most  practical  homilcti- 
ral  discussion  of  today  is  appearing  as  regular 
features  of  the  press.  The  press  may  not  claim  to 
he  in  grneral  mankind's  chief  inspiration  in  the 
realm  of  morals — certainly  not  in  that  of  religion. 
The  newspaper  exists  primarily  to  give  the  news. 
I  he  things  that  it  may  believe  are  few.  Its  creed 
is  necessarily  brief  and  general.  It  may  believe  in 
righteousness,  cleanliness,  charity  and  the  like.  It 
may  Isold  that  it  is  permitted  and  even  obligated 
to  forward  uprightness,  foster  virtue,  encourage 
hopefulness  and  good  will.  Especially  is  it  the  case 
that  in  discussing  grave  official  derelictions  or  other 
public  wrongs  editors  may  feel  impelled  lo  Apeak 
as  mentors  of  the  general  conscience.  Not  much 
further  may  the  newspaper  go.  But  the  world  ever 
has  been  led  forward  hy  ideals;  and  the  ideals  at 
the  heart  of  the  press  today  mark  out  the  progress 
of  humanity  tomorrow. 

Is  the  daily  press  equal  to  this  high  mission?  Has 
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it  Ihe  mind  lo  perceive  its  opportunities,  the  soul 
to  sense  its  possibilities  and  the  courage,  honesty 
ami  ability  lo  meet  its  obligations? 

We  have  seen  the  press  condemned  for  instances 
of  dishonest  commercialism,  unfair  partisunism  and 
other  offenses  against  journalistic  ethics.  But  the 
higher  significance  attaching  to  these  eliargi-s  stands 
out  in  the  fact  that,  coming  from  within  the  pro- 
fession itself,  they  are  proof  that  the  profession  is 
alert  to  its  faults  and  alive  to  overcome  them.  The 
profession  that  condemns  the  wrong-doers  within 
itself  is  in  healthy  state. 

Of  its  two  greatest  task-masters  of  the  past — 
|tarti*anism  and  commercialism — the  press  is  freeing 
itself.  The  passing  away  of  a  dozen  once  great 
partisan  newspapers,  such  as  the  St.  Louis  Republic, 
the  Cleveland  Leader  and  the  Philadelphia  Press, 
because  their  competitors  had  given  their  public 
belter  methods  of  meeting  public  issues,  marks  the 
trend.  Advertisers  as  well  as  publishers  have 
learned  that  public  Confidence  is  no  longer  possible 
in  a  newspaper  whose  opinions  are  shaped  or  slanted 
to  mercenary  ends.  Partisan  journalism  tuday  is 
without  political  influence  and  mercenary  journalism 
is  without  revenue.  Both  have  been  discredited  and 
driven  uut  by  the  competition  of  better  methods 
within  the  press  itself. 

While  journalism  always  is  more  disposed  toward 
discussion  of  its  own  faults  than  toward  praise  of 
ils  virtues,  it  nevertheless  is  decidedly  gaining  in 
virtues.  In  the  quantity  and  quality  of  vital  world 
news  presented,  in  independence  of  character  and 
fairness  of  discussion,  in  clranliness  and  honesty  of 
advertising  accepted,  in  chivalry  in  competition,  in 
loyalty  in  co-operation  and  in  strict  integrity  in  all 
business  methods  the  press  of  today  is  infinitely  su- 
pcrinr  to  that  of  any  previous  period,  and  the  im- 
provement is  continuous. 

The  editorial  page,  the  formal  interpreter  of 
newspaper  policy.  Is  more  concise,  more  pungent, 
more  pointed  than  of  old.  It  is  better  thought-out 
and  better  written.  It  discusses  issues  from  a 
broader  viewpoint  and  with  less  of  personality  and 
more  of  tolerance  of  dissent.  It  is  less  mercenary, 
less  partisan,  less  abusive,  than  a  generation  ago. 
Only  by  comparing  the  best  of  the  present  with  the 
•  icst  of  the  past  are  we  able  to  secure  a  truer  per- 
spective, t.corge  D.  Prentice,  through  more  than  a 
generation,  rankest  as  the  most  brilliant  paragrapher 
of  his  time  by  reason  of  such  sayings  as,  "Bell  and 
Topp  of  the  N.  C.  Gazette  say  that  'Prentices  are 
made  to  serve  masters.'  Well,  Topps  are  made  to 
be  whipped  and  Bells  to  be  hung."  Donn  Piatt  long 
held  distinction  through  invention  of  such  phrases 
as  "Pig-Iron  Kelley,"  "the  Great  Michigandcr." 
•Twisting  the  British  lion's  tail,"  and  the  like; 
.Utile  Horace  Greeley  was  given  lo  such  narrowly 
partisan  sayings  as.  "Not  alt  Democrats  are  horse- 
ihicvcs.  hut  all  horse-thieves  are  Democrats"  The 
editor  of  today  who  would  indulge  in  such  utter- 
ances would  meet  only  contempt  from  his  i 
raries. 


I'hc  personality  of  editors  has  become  submerged 
in  their  papers  Once  it  was  "Raymond."  not  The 
Times;  today  it  is  The  Times,  and  its  editor  scarcely 
known.  Where  there  used  to  be  many  famous  edi- 
tors and  few  great  newspapers,  there  are  now  few 
famous  editors  and  many  great  newspapers.  What 
the  newspaper  has  lost  in  personality,  it  has  gained 
in  prestige.  What  the  editor  has  lost  in  reputation 
the  newspaper  has  acquired  in  individuality.  It  is 
the  newspaper  that  has  come  to  have  a  definite  char- 
acter and  reputation,  moulded  and  shaped  by  adlier- 
ence  to  well-defined  principles  of  policy.  "To  hell 
with  consistency."  could  be  said  by  a  Dana,  for  the 
Sun  was  Dana  and  it  was  read  to  see  what  startling 
thing  Dana  would  say  next;  but  the  newspaper  of 
today  that  is  wanting  in  sincerity  of  purpose  and 
definiteuess  of  policy  will  have  small  following. 

The  newspaper  of  today  is  the  product  not  of 
one  mind  Imt  of  many  trained  minds  working  in 
concord  toward  a  common  ideal.  Special  abilities 
may  make  fine  spurts,  native  talent  may  shine  for  a 
time,  genuine  genius  may  flash  intermittently ;  but 
only  a  steadily  glowing  wholesome  idealism  marks 
the  soul  of  a  newspaper  and  stamps  ils  character, 
inspires  its  policies,  stimulates  its  zeal  and  gives 
il  true  prestige  vnd  real  power.— C.  G.  M. 


Digitized  by  Google 


Editor    &    Publisher    for    May    28,  1921 


25 


PERSONAL 


JACKSON  S.  ELLIOTT,  assistant 
•*  general  manager  of  the  Associated 
Press,  returned  the  first  of  the  week 
from  a  business  trip  to  Chicago. 

I-  C  Probert,  superintendent  of  the 
Southern  Division  of  the  Associated 
Press,  has  returned  to  Washington  after 
a  week's  visit  to  St.  Louis,  Memphis  and 
New  Orleans,  where  he  went  in  con- 
nection with  establishment  of  the  Lower 
Mississippi  circuit  filed  at  New  Orleans 
to  feed  cities  in  the  Mississippi  Valley. 

Melville  E.  Stone,  counselor  of  the 
Associated  Press,  addressed  the  Frank- 
lin Society  in  Philadelphia  May  26,  on 
"How  News  Is  Gathered." 

Merle  Thorpe,  editor  and  general 
manager  of  the  Nation's  Business,  sailed 
May  21  for  Europe  to  study  industrial 
conditions.  Mrs.  Thorpe  accompanied 
him. 

A.  G.  Rutlcdgc.  secretary  of  the 
Northern  Minnesota  Editorial  Associa- 
tion and  assistant  state  commissioner 
of  immigration,  spoke  at  Austin.  Minn., 
this  week  at  a  meeting  of  the  Ben 
Franklin  Club,  which  is  composed  prin- 
cipally of  Southern  Minnesota  and 
Northern  Inwa  newspaper  men. 

H.  C.  Hotaling  of  St  Paul,  executive 
secretary  of  the  National  Editorial  As- 
sociation, addressed  the  Men's  Cub  of 
the  Presbyterian  Church  of  Mankato. 
Minn.,  on  May  27.  On  the  28th  he  is 
to  speak  at  the  meeting  nf  the  Ben 
Franklin  Club  at  Austin,  and  is  booked 
for  the  Memorial  Day  address  at  Am 
boy. 

Toshita  Takagi.  editor  and  managing 
director  of  the  Osaka  Mainichi  and  the 
Tokio  Nichi  Nichi,  was  the  guest  of 
honor  at  a  farewell  dinner  tendered  to 
him  by  the  United  Press  at  the  Wal- 
dorf-Astoria on  the  night  nf  May  23. 
Mr.  Takagi  left  New  York  May  25  for 
Seattle  where  he  will  sail  for  Japan  on 
June  3. 

Herbert  Pulitzer,  of  the  New  York 
World,  is  in  Pari*,  for  a  few  weeks  vis- 
iting his  mother.  Mrs.  Joseph  Pulitzer, 
at  Claridgc's  Hotel.  He  will  spend  most 
of  the  summer  in  England  and  return 
to  New  York  in  September. 

Russell  Wilson,  associate  news  editor 
of  the  Cincinnati  Times-Star,  is  spend- 
ing a  few  weeks  in  Paris  during  a  five 
months'  trip  abroad.  Mr.  Wilson  will 
gn  to  England  for  a  sbort  visit  and  re- 
turn to  the  United  States  in  June. 

John  J.  Spurgeon,  managing  editor  of 
the  Philadelphia  Public  Ledger,  and  Col. 
Edward  M.  House  are  in  Paris  to  con- 
fer with  the  ledger's  principal  Euro- 
pean correspondents,  Seymour  Beach 
Conger,  who  has  come  from  Berlin,  Carl 
Ackcrman.  from  London,  and  Wythe 
Williams,  of  the  Paris  office,  respecting 
news  policies  to  be  followed  in  the  Eu- 
ropean field. 

Col.  E.  M.  House,  who  is  in  Europe 
for  the  Philadrlphia  Public  I.edger  is 
occupying  an  apartment  at  the  Hotel 
Riti.  Paris.  On  May  19  Col.  Home 
"was  the  guest  of  the  Anglo-American 
Press  Association  of  Paris  at  a  lunch- 
eon at  which  M.  Briand,  Prime  Minister 
of  France,  was  also  present. 


IN  THE  EDITORIAL  ROOMS 

£HARLES  A.  SF.LDEN.  until  re- 
cently in  charge  of  the  Paris  office 
of  the  New  York  Evening  Post,  is  in 
Switzerland  for  a  short  vacation.  He 
will  return  to  Paris  in  Jnne. 

Thomas  C  Weatherhead.  Wclland 
(Ont.)  newspaper  man,  has  been  ap- 
pointed Canadian  census  commissioner 


for  the  county  of  Wetland.  The  Cana- 
dian census  will  be  taken  in  June  of  this 
year. 

Mrs.  H.  Johnstone,  of  the  New  York 
Morning  Telegraph  and  the  Chicago 
Evening  Journal,  recently  arrived  In 
Paris  from  the  United  States.  She  will 
leave  Paris  for  Rome  on  June  1  and 
will  return  to  Chicago  m  July. 

Homer  Edminston.  formerly  on  the 
staff  of  the  Boston  Transcript  and  the 
New  York  Nation,  for  which  papers  he 
served  as  correspondent  in  Italy.  hx» 
joined  the  staff  of  the  International 
Chamber  of  Commerce  as  chief  of  the 
research  department.  His  headquarters 
will  be  at  33  rue  Jean  Goujon.  Paris. 

John  J.  Spurgeon,  editor  of  the  Phil- 
adelphia Public  Ledger,  who  is  making 
a  tour  of  inspection  of  the  paper's  bu- 
reaus in  Europe,  is  now  in  Berlin.  Later 
he  will  visit  the  ledger's  bureaus  in 
southern  Europe  and  Asia. 

Sam  Ellis,  formerly  desk  man  on  the 
Springfield  (III.)  State  Register,  and 
now  sporting  editor  of  the  Jacksonville 
(Fla.)  Metropolis,  hat  been  elected 
president  of  the  Florida  Sporting  Wri- 
ters' Association. 

Earle  Yetler.  special  correspondent  uf 
the  Buffalo  Evening  News,  and  Miss 
Evelyn  Christopherson  were  recently 
married  at  the  bride's  home  in  I-arka 
wanna,  N,  Y. 

Miss  Helen  Ohrien,  formerly  feature 
writer  and  social  editor  for  the  Cedar 
Rapids  (la.)  Gazette,  has  become  iden- 
tified with  the  Ashton  4r  Co.  dry  goods 
company  of  Rockford,  III,  to  conduct  a 
personal  shopping  bureau  and  assist  in 
the  advertising  department. 

Carlisle  MacDonald,  a  member  of  the 
Paris  staff  of  the  Associated  Press,  and 
Miss  Dorothy  Sloan  Allen,  of  New 
York,  were  married  recently  in  Paris 
at  the  Notre  Dame  Cathedral.  Mr.  and 
Mrs.  MacDonald  will  visit  New  York  on 
their  honeymoon.  They  will  make  their 
home  in  Parts. 

William  J.  Trapp.  formerly  city  edi- 
lur  of  the  Philadelphia  North  American, 
recently  joined  the  staff  of  the  Pitts- 
burgh Gazette-Times. 

Harry  M.  Wooten  has  left  the  local 
staff  of  the  Philadelphia  Record  to  join 
the  staff  of  the  Richmond  <Va.)  Times- 
Dispatch. 

W.  J.  Reck  has  been  appointed  cor- 
respondent for  the  Associated  Press  at 
Des  Moines,  succeeding  Ray  Baumgard- 
ner  who  has  been  transferred  to  Dallas, 
Tex.,  as  correspondent,  in  place  of  F.  A. 
Dye  who  has  resigned. 

Ora  L  Jones,  who  lias  been  a  member 
of  the  Associated  Press  Southern  Divis- 
ion staff,  has  been  appointed  corres- 
pondent at  New  Orleans,  to  succeed 
Mcrton  S.  Heiss. 

J.  R.  Yooatt.  treasurer  of  the  Asso- 
ciated Press,  sailed  May  26  from  New 
York  on  the  steamship  "Panhandle 
State"  for  a  trip  to  England  and  France, 
combining  business  and  pleasure. 

Arthur  Sweetser.  formerly  with  the 
Associated  Press  at  Washington.  D.  C, 
is  connected  with  the  permanent  organ- 
ization of  the  League  of  Nations  at 
*  ieneva. 

Allen  S  Raymond,  assistant  city  edi- 
tor of  the  Detroit  Times,  and  Miss 
Margant  Rums,  of  Evansvillc,  Ind., 
were  married  recently.  Raymond  is  the 
son  uf  Judge  Robert  F.  Raymond  of 
ihc  Massachusetts  Superior  Court.  He 
was  formerly  with  the  New  Bedford 
(Mass.)  Evening  Standard,  New  York 
American  and  New  York  Sun. 

Frank  Tierney.  formerly  of  the  De- 
troit Free  Press,  and  William  Mac- 
Crae.  of  the  Washington  bureau  of  the 
Associated  Press,  are  on  the  copy  desk 
of  the  Detroit  Times. 


FOLKS  WORTH  KNOWING 
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/'IIARLES  CHESTER  LANE,  who 
was  appointed  business  manager  of 
tin-  New  York  Evening  Post  last  week, 
and  was  also 
elected  a  direc- 
tor of  the  New 
York  Evening 
Post,  Inc.,  since 
1919.  has  been 
production  man- 
ager of  the  Post 
Mr.  Lane  was 
born  at  King 
ham,  Mass.,  in 
1883.  and  was 
educated  at  the 
public  schools 
there  and  at  Har- 
vard University, 

graduating  in  1903. 

He  was  a  member  of  the  editorial 
department  of  Ginn  &  Co.  from  1904  to 
1906  and  was  in  charge  of  the  art  and 
advertising  departments  of  that  com- 
pany. From  1906  to  1913,  he  was  pub- 
lication agent  at  Harvard. 

While  in  the  employ  of  the  university, 
lie  organized  the  Harvard  University 
Press  and  was  appointed  director  of  the 
Press,  serving  in  that  capacity  from  1913 
to  1919.  From  1912  until  1919  he  was 
also  lecturer  on  printing  and  publishing 
at  the  Harvard  Graduate  School  of 
Business  Administration. 

In  1917,  Mr.  Lane  served  as  adjutant 
and  batallion  commander  of  the  Har- 
vard R.  O  T  C.  In  1918,  he  was  com- 
missioned Major  in  the  Adjutant  Gen- 
eral's Department  and  assigned  to  duty 
at  the  Army  War  College,  Washington. 
Later  he  served  as  division  adjutant 
of  the  Fifteenth  Division  and  as  camp 
adjutant  at  Camp  Meade,  Md. 

From  1915  until  1918,  Mr.  Lane  was 
chairman  of  the  Board  of  Education  of 
Hingham,  Mass.  He  was  also  president 
nf  the  Boston  Society  of  Printers  and 
director  of  the  Harvard  Alumni  Bulle- 
tin. He  is  a  member  of  the  advisory' 
committee  of  the  Industrial  Art  Survey 
of  the  National  Society  for  Vocational 
Education. 


Gooding,  formerly  of  the  Pilgrim  Press 
of  Bostun.  has  been  appointed  manager 
of  the  job  printing  department  and  C 
M.  Williams  has  been  appointed  auditor. 
Robert  Tunnel  is  the  new  circulation 
manager.  Frank  Spaulding  Kelley  has 
been  promoted  from  assistant  city  ed- 
itor to  city  editor  and  is  succeeded  by 
Paul  A.  Tierney.  C  K.  MeCaleb  lias 
l>ren  added  to  the  copy  desk  and  Alvin  J. 
Kayton  has  been  detailed  to  handle  New 
York  theatrical  news. 

Otis  Peabody  Swift  of  the  New  York 
Tribune's  London  bureau  and  Miss 
Ethel  Constance  Longworth  of  New 
York  have  announced  their  engagement 
in  London,  England.  Mr.  Swift  was 
formerly  with  the  Philadelphia  Public 
Ledger  and  the  New  York  Evening 
World  and  Miss  Longworth  has  been 
connected  with  the  Montreal  Star. 

Charles  Maura,  formerly  of  the  staff 
of  the  Buffalo  Courier,  and  who  later 
was  engaged  in  newspaper  work  in  Chi- 
cago, has  recently  become  a  member  of 
the  art  staff  of  the  New  York  Daily 
News,  Mr.  Mauro  served  with  the 
First  Division  in  France. 


LeRoy  L.  Smith,  editor  and  treasurer 
of  the  l.ong  Island  City  (N.  Y.)  Star, 
has  been  appointed  general  manager, 
following  the  resignation  of  John  T. 
Collins  as  business  manager.  Mr.  Smith 
retains  editorial  direction.    Henry  H. 


THE   BUSINESS  OFFICE 

Wf  J.  HOFMANN.  advertising  man- 
*  ager  of  the  Portland  Oregonian, 
has  been  reappointed  director  of  the 
Pacific  Northwest  Tourist  Association, 
of  which  he  is  president.  Mr.  Hofmann 
is  on  a  tour  of  the  Eastern  cities. 

John  B.  Patterson,  advertising  man 
for  the  Detroit  Free  Press,  has  entered 
the  race  for  the  city  council. 

Charles  W.  O'Connor,  for  several 
years  a  Cleveland  newspaper  writer  but 
for  two  years  past  connected  with  the 
Otis  &  Co..  brokers,  has  become  business 
manager  for  Finance  tc  Industry,  owned 
by  Charles  A.  Otis,  one-time  prnprietor 
of  the  Cleveland  News.  Ira  O.  Hoffman 
is  editor  of  the  publication. 

Thomas  A.  Boright,  assistant  mana- 
ger of  the  service  department  of  the 
Minneapolis  Tribune,  has  left  that  pub- 
lication to  become  editor  and  manager 
of  a  trade  paper,  the  Minnesota  Banker, 
published  in  Minneapolis.  Mr.  Boright 
was  on  the  Tribune  staff  seven  years, 
part  of  the  time  on  the  copy  desk,  and 
tar  the  last  two  years  in  the  service  de- 
partment. 

Thomas  B.  Shearman,  formerly  of 
Cone,  Hinton  &  Wnodman,  has  joined 
the  Chicago  soliciting  staff  of  Loremen 
&  Thompson.  Inc. 

Russell  E.  Smith,  merchandising  and 
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promotion  manager  of  the  Indianapolis 
Mar  and  editor  of  the  Star's  Co-Opera- 
tor ami  Merchandiser,  will  begin  a  three 
week'*  motor  trip  to  Mew  York  and 
return  on  July  2. 

David  C  Howe,  assistant  manager  of 
the  Burlington  (Vt.)  Free  Press,  is  in 
Paris.  He  will  visit  England  before 
returning  to  the  United  States. 

William  E.  Moffett,  advertising  man- 
ager of  the  Pittsburgh  leader,  is  spend- 
ing a  week  in  New  York  and  is  a  guest 
at  the  Prince  (George  Hotel. 

William  Findlay,  business  manager  of 
the  Toronto  Globe,  is  in  New  York  on 
business  and  is  staying  at  the  Plata. 


WITH  THE  AD  FOLKS 

MORRIS  J-  WHITE,  formerly  sport- 
ing editor  of  the  Detroit  Free  Press 
and  more  recently  connected  with  the 
sport  department  of  the  Grand  Rapids 
(Mich. i  Press,  has  joined  die  editorial 
staff  of  the  Grand  Rapids  (Mich.) 
Herald. 

D.  E  Wnolley  has  been  appointed  sec- 
retary and  a  director  of  the  Basic  Chem- 
ical Corporation,  Brooklyn,  ami  will  act 
as  advertising  manager  for  this  firm 
and  for  the  Otorino  Corporation.  Ferro- 
ton  Pharmacal  Company,  Inc.,  and  the 
Calltdciidron  Chemical  Company.  Mr. 
Woolley,  a  former  Philadelphian  and 
secretary  of  the  Poor  Richard  Club,  ha* 
fur  the  past  few  years  been  associated 
w  ith  K  ti  ill  -  Burke.  Inc.,  publishers'  rep- 
resentative'. 

Matthew  DeWolf  Hanrahan,  formerly 
advertising  manager  of  A.  H.  Bickmnrc 
&  Co .  New  York  investment  house,  and 
prominent  in  New  York  Liberty  Loan 
cam]»igns  during  the  war,  has  become 
secretary-treasurer  of  the  recently  or- 
ganized securities  firm  of  Whitney,  Cox 
&  Co.,  in  Boston. 


Ernest  J.  Shassberger  has  been  named 
advertising  manager  of  the  Olds  Motor 
Company,  at  Lansing,  Mich.  Mr.  Shass- 
bcrger  has  been  with  the  company  four 
years. 

W.  D.  Sawlcr  has  been  appointed  ad- 
vertising manager  of  the  Lchon  Com- 
pany, Chicago,  roofing  manufacturer. 
He  was  formerly  in  the  advertising  de- 
partment of  Sears  Roebuck  &  Co.,  and 
with  the  Frank  li.  Davis  Company  of 
Gloucester,  Mass. 

Mrs.  Leima  A-  Krag,  director  of  Ar- 
mour &  Cd.'s  department  of  food  eco- 
nomics under  the  name  of  Jean  Pres- 
cott  Adams,  has  resigned  to  become  busi- 
ness manager  of  the  Illinois  Women's 
Athletic  Club,  of  which  she  was  re- 
cently re-elected  president. 

William  A.  Ratigan,  fur  the  last  two 
years  advertising  and  sales  manager  of 
the  Braun  Lumber  Company,  Detroit, 
has  been  named  manager  of  lite  Hannan 
Real  Estate  Exchange,  Detroit. 


NEWS  OF  THE  AGENCIES 

"THEODORE  S.  FETTINGER.  trcas- 
urcr  of  the  United  Advertising 
Agency  and  general  manager  of  its 
Newark  office,  has  just  bern  elected  for 
a  term  of  four  years  as  Tax  Cnmmis 
sioner  in  Newark. 

A  clever  and  original  musical  comedy 
entitled  "Let's  Go"  was  given  by  the 
employees  of  N.  W.  Ayer  &  Son  at  the 
Philadelphia  Academy  of  Music  hist 
Monday  night.  The  "story"  of  "Let's 
Go"  illustrated  in  a  highly  entertaining 
and  amusing  way  the  possibilities  of  ad- 
vertising when  applied  to  things  that 
happened  as  lung  ago  as  3000  B.  C.  and 
things  that  may  happen  as  far  ahead  as 
2021  A.  D. 

Alex  Osborn  of  the  advertising  agency 


of  Barton,  Durstine  and  Osborn  was 
elected  vice-president  of  tiic  Buffalo 
Rotary  Club. 

The  Fred  M.  Randall  Company,  De- 
troit advertising  agency,  has  sold  its 
Chicago  office  to  Harry  C.  Matey  and 
A.  L  Gale.  Mr.  Maley,  who  has  been 
vice-president  and  in  charge  of  the  Chi- 
cagu  office  for  the  past  three  years,  has 
organized  the  Albee  Corporation,  which 
will  continue  to  use  the  offices  in  the 
Lytton  Building-  Charles  F.  Remington 
has  been  elected  a  vice-president  of  the 
Randall  Agency,  after  serving  three 
years  as  director  of  research  and  statis 
tics. 

The  I'erson-Cnoke  Company  has  been 
incorporated  at  Lansing.  Mich.,  fur  a 
general  commercial  advertising  and  il- 
lustrating and  art  business,  with  a  capi- 
tal of  $5,000.  Edward  G.  Cooke,  James 
A  Person  and  Fred  G  Hopkins  are  the 
incorporators. 

C.  J.  Watts,  until  recently  representa- 
tive for  the  Wilfred  O.  Floing  Com- 
pany of  C  hicago,  has  joined  the  sales 
staff  of  the  Advertisers'  Bureau  of  De- 
troit. Pnnr  to  his  connection  with  the 
1-loing  company.  Mr.  Watts  was  art 
director  uf  the  Meinzinger  studios  and 
for  four  years  was  with  the  Green-Ful- 
ton-Cunningham  Advertising  Agency. 

Wallace  Blood,  vice-president  of  the 
Campbell.  Blood  and  Trump  Advertis- 
ing Agency.  I>elroit,  has  become  direc- 
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tor  of  sales  of  the  Ray  Battery  Com- 
pany, Ypsilami.  Mr.  Blood*  will  con- 
tinue as  vice-president  of  the  agency  in 
an  advisory  capacity. 

The  advertising  firm  of  Botiford. 
Constantine  ti  Tyler,  from  its  Portland 
office,  has  been  conducting  an  advertis- 
ing contest  among  the  students  of  jour- 
nalism of  the  University  of  Ore6on- 
Velma  Farnhara  of  Sheridan  won  tir«t 
prize  and  1-cRoy  Ashcraft  of  Ashland, 
second, 

F.tnil  Maurice  Scholi,  president  of  the 
World  Wide  Advertising  Corporation. 
New  York,  delivered  an  address  at  a  New 
York  armory  last  week  before  the  Mo- 
tor Transport  Post  of  the  American 
Legion,  of  which  he  is  a  member,  on  the 
relationship  of  the  Far  East  to  the  pres- 
ent economic  and  political  problems  oi 
■he  United  States. 

The  Associated  Advertising  Agency. 
San  Antonio.  Tex.,  has  changed  hand, 
and  is  now  known  as  Cadwalladcr  & 
Coulter. 

Charles  U.  Foerster,  manager  of  the 
rate  department  of  the  Fred  M.  Ran- 
dall Company  for  the  past  two  years, 
has  been  appointed  director  of  service. 

Edwin  F.  Gallagher,  formerly  aswi 
ciate  editor  and  later  copy  writer  in  the 
service  department  of  Electric  Traction 
has  joined  the  copy  staff  of  the  Joe 
Stevens.  Jr.,  advertising  service  agency. 
Grand  Rapids.  Mich. 
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Lookout  Mountain 
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Both  bid  you  stop 
off  on your  tvay 
to  or  from  Atlanta 

A  hearty  welcome 
awaits  you  •  *  • 
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ORGANIZATIONS  ACT  ON 
AGENTS'  COMMIS- 
SIONS 

iConlinuti  from  pagt  7) 


whether  payment  is  made  within  the 
time  limit  or  not,  and  has  simply  come 
to  be  an  additional  commission." 

Faro  W.  Au.soit, 
Business  Manager,  Arkansas  Gaiette. 
•    *  * 

W  I'  want  to  say  that  we  are  in 
hearty  accord  with  ynur  efforts  to 
abolish  the  payment  of  commissions  to 
agencies  by  publishers.  We  have  seen 
in  a  good  many  instances  the  invidious 
effects  of  the  present  practice  of  pay- 
ing commissions  We  have  found  that 
agencies  are  particularly  averse  to  plac- 
ing business  in  trade  publications,  re- 
gardless of  the  interests  of  their  clients 
The  agencies  much  prefer  to  spend  the 
entire  advertising  appropriation  with 
papers  of  national  circulation  that  reach 
consumers,  rather  than  to  using  a  part 
of  the  appropriation  in  trade  papers 
going  direct  to  retailers  who  handle  the 
product  of  the  advertisers. 

The  reason  for  this  is  obvious.  An 
agency  can  prepare  a  page  of  copy  for 
the  Saturday  Evening  Post  with  the 
same  labor  that  they  would  prepare  a 
page  of  copy  for  any  business  paper,  but 
their  commission  on  a  page  placed  in 
the  Saturday  Kvening  Post  would  be 
about  $900.00.  whereas  their  commission 
nn  a  page  placed  in  the  average  busi- 
ness paper  would  be  from  $7.50  to  $10. 
yet  the  page  placed  in  a  business  paper 
would,  in  many  instances,  yield  the  ad- 
vertiser much  better  returns  in  dollars 
and  cents  than  a  page  in  the  Saturday 
Post,  because  the  trade  paper 


However,  aside  from  our  direct  per- 
sonal interest  in  the  phase  of  the  matter 
as  outlined  above,  the  payment  of  com- 
missions to  agencies  by  publishers  is 
fundamentally  wrong. 

I.  F.  Ross, 
Editur  and  Publisher.  Retail  Lumber- 
man, Kansas  City.  Mo. 

«   •  • 

■  AGREE  with  you  in  every  respect  in 
your  stand  on  agency  commissions. 
There  is  no  question  but  that  the  pub- 
lisher has  l>cen  imposed  upon  by  the 
agency  and  in  many  instances  has  paid 
the  cost  of  a  service  rendered  the  adver- 
tiser. 

There  is  nothing  fair  or  equitable 
about  the  present  system  of  agency  com- 
i,  and  we  will  welcome  the  day 
the  agency  will  look  to  the  advei- 
tiser  for  service  rendered  the  advertiser 
and  will  look  to  the  publisher  for  serv- 
ice rendered  him  when  it  is  rendered. 

In  the  last  two  or  three  years  there 
have  been  so  many  cases  of  unfair  treat- 
ment of  publishers  by  agencies  and 
there  has  been  so  much  buying  of 
influenced  by  space  rates  and  the 
qucnt  commissions  that  there  is  a  great 
need  for  reform  in  the  matter  of  agency 
compensation  not  only  for  the  benefit  of 
the  publisher  but  for  the  advertiser  as 
well. 

E.  E.  Whaley, 
Manager.    Implement    and  Tractor 
Age.  Springfield,  Ohio. 


From  a  daily  newspaper  which  de- 
clines quotation,  the  following: 

IT  has  always  been  our  firm  convic- 
tion that  it  is  utterly  impnssihle  for 
anyone  to  serve  two  masters.  If  this 
premise  is  true,  it  manifestly  is  wrong 
for  an  advertising  agency  to  look  to  pub- 


lishers, rather  than  to  advertisers  for 
compensation.  The  fact  that  they  re- 
ceive commissions  clirectly  from  the  pub- 
lisher, places  them  in  the  catagnry  of 
an  agent  of  the  publisher. 

There  arc  many  disturbing  inequities 
in  advertising  practice  that  will  have  to 
he  remedied  before  advertising  reaches 
the  high  plane  it  should  ultimately  attain 
Paying  commissions  to  agencies  is  one 
of  them.  Every  advertising  agency 
ought  to  be  in  position  to  decide  the  de- 
tails of  an  advertising  campaign  and  the 
media  to  lie  used  independent  of  any 
reward  contingent  upon  the  number  of 
media  used,  or  the  commissions  paid  by 
the  publishers. 

In  other  words,  it  seems  to  us  that 
the  hest  interests  of  the  client  will  lie 
conserved  if  the  agency  charges  a  fee 
clirectly  to  the  advertiser,  which  shall 
not  be  dei>cndcnt  upon  the  money  ex- 
IH'tided  for  advertising  purpuses,  but 
rather  upon  the  work  actually  done  in 
the  advertiser's  interests. 

•    •  • 

VOUR  editorial  on  agency  commis- 
sions is  extremely  interesting.  The 
writer  has  believed  for  many  years  that 
the  principle  of  paying  commissions  to 
advertising  agencies  is  by  no  means  just 
as  correct.  Nevertheless  we  do  pay  such 
commissions  and  will  probably  continue 
to  do  so  for  a  long  time  in  the  future. 
As  Grovcr  Cleveland  said  "It  is  a  condi- 
tion and  not  a  theory  that  confronts  us." 

Sooner  or  later,  no  doubt,  a  reform 
will  be  instituted  in  this  respect  and 
agencies  will  he  paid  merely  for  service 
by  the  advertisers,  but  such  a  radical 
change  in  publishing  methods  will  not 
he  easy  to  accomplish.  In  view  of  the 
fact  that  our  leading  competitors  are 
the  agencies  and"  paying 
we  arc  Ml  in  a  suffi- 
to  make  any 
to  lead  in  a  reform 


quite  willing  to 

We  believe  that  many  fair  mimlrtt 
proprietors  of  advertising  agencio 
would  a!so  be  glad  to  see  a  change  in 
the  system. 

F,  R.  WttirntN, 
Secretary,  Motor  Vehicle  Pub.  Co., 
New  York. 


Northclifft  a  Golf  fUportar 

Viscount  Northcliffc  this  week  turns-. I 
from  the  cares  of  publishing  I.ondon 
dailies,  weeklies  and  other  enterprises, 
and,  tucking  a  wad  of  copy  paper  into 
his  pocket  went  to  the  golf  links  at 
Hoylakc  to  report  the  British  amateur 
championship  matches  for  the  Cnitert 
Press-  His  stories,  which  were  carried 
by  American  newspapers  under  his  sig- 
nature, ran  about  400  words  and  cov- 
ered human  interest  sidelights  on  the 
international  matches  that  the 
story  passed  over. 


TkE  Well-Dressed  Man 

Weekly  Fashion  Newt  Feature 

\A  OST  Syndicate  Features  only 
ivl  cot  you  money.  Tut  Wtu_- 
Dansrn  Man  makes  money  for 
you.  A  big  Ohio  Dsily  (nam* 
upon  request)  has  already  sold 
advertising  space  beside  the  Feat- 
ure exceeding  twenty  times  the 
price  for  the  entire  year. 

Write  for  Prospectus  and  Spec- 
imens, together  with  facsimiles 
of  published  WaLL-DaiasfP  Man 
Pages  showing  the  Advertising 
the  Feature  has  delivered. 
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Simplicity  with  Efficiency 
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HEN  you  install  I  an  lntertype  you  secure  the  simplest 
line  casting  composing  machine  that  money  can  buy. 
features  as  embodied  in  the  lntertype  make  for 
real  dependability. 

It  I*  Only  Natural  for  You  to  Expect 
All  Thit  and  Morm  for  Your  Investment 


"The 


lntertype  simplicity  and  eficiency  has  earned  for  it  from  experienced  users  ihe  slogan. 
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There  Are  Dollars  in 


OUTHE-RN 


TABILITJV^ 


Dollars  for  the  Southern  Manufacturer — Dollars  for  the  Southern 
Employee — and  best  of  all — Dollars  for  the  Northern  Manufacturer 


No  longer  dependent  upon  cotton  or  any  other  sin- 
gle industry,  the  South  is  a  market  for  merchandise 
of  merit  properly  advertised,  because  there  are  no 
depressing  seasons  in  this  rapidly  advancing  mer- 
chandising section. 

The  Dollars  in  Southern  Stability  are  derived 
from  its: 

Diversified  Agricultural  Resources 
Livestock  Industry 


Diversified  Manufacturing  Enterprises 

Fishing  and  Oystering 

Forests 

Hydro-electric  Power 

There  is  one  dependable  way  for  Northern  manu- 
facturers to  secure  their  share  of  this  fast  accumulat- 
ing wealth — Advertising  in  these  progressive  news- 
papers which  in  every  respect  rival  the  largest  and 
best  established  advertising  media  of  the  North  and 
West. 
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WEST 

Virginia 

ANSWER  THIS  QUESTION! 


Will  factories  in  the  future  bring  gas  and 
coal  and  other  basic  materials  hundreds  of 
miles  and  then  distribute,  or  will  they 
build  their  manufacturing  plants  near  the 
mines  and  the  sources  of  power  in  West 
Virginia? 

People  like  to  live  where  they  can  get 
steady  work  and  earn  a  little  more  than 
they  have  to  spend.  That  they  are  com- 
ing to  West  Virginia  is  shown  by  the  mul- 
tiplying industries  of  chemicals,  glass, 
paper,  pottery,  etc. 

Are  you  advertising  in  the  newspapers  in 
West  Virginia  and  establishing  yourself 
here  in  good  time  to  profit  in  the  future  as 
well  as  the  present?  If  not,  now  is  the 
time  to  start.  Use  these  daily  newspapers. 
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FORUM  OF  FEMININE  FRATERNITY  OF 
FOURTH  ESTATERS 


Conduct**-!  by  MILDRED  E.  PHILLIPS 


than  they  do 


toiTOkiAL  Norg:  The  director  of  Ibis  column  in  Editor  A  PcBt-siisa 
editor  o(  the  Srwew  (N.  Y.)  Pott- Standard.  Mtsa  Phillips  announces  her  l 
a*  follows:  "Everyone  knowa  there  awe  newspaper  somen,  but  unless  one 
and  rrada  all  the  newspapers  in  the  world  there'a  no  way  of  knowing  who*,  who  in 
feminine  newnpaperdim.  Where  u  there  a  better  place  to  learn  than  in  the  biggrat 
am!  beat  newspaper  magazine  published*  1  hope  to  make  tkia  column  the  naost  popular 
and  unusual  of  tta  kind.  It  will  be  purely  a  newspaper  woman**  feature — all  marculinr 
aibrra  of  the  fourth  estate  being  esduded.    Of  course,  unless  »»  one  happens 

then  to  bare 


wtTWOTHING  hurt*  huf  the  truth"  run* 
thr  saying  of  a  savant    But  to 
mutilate  0*car  Wilde  in  out*  own  fem- 
inine   way.  wr 
might   also  add 
that  there  is  only 
one  thing  worse 
than  being  dis- 
approved of.  and 
that    is  being 
wholly   and  en- 
tirely appro  v  e  d 
of. 

The  philoso- 
pher of  Brooks- 
Farm  said  prac- 
tically the  same 


R.  •Pmitirs 
"Man  only  is 
safe  when  he  is  bring  criticized"  was  his 
comment. 

Itrcause.  say  what  you  will  therein 
lies  growth  and  development.  One  trou- 
ble with  our  existence  today  is  that  we 
do  practically  and  almost  exclusively  the 
things  we  want  to  do:  hear  said  about 
us  the  thing*  we  prefer  to  have  said 
about  us.  and.  therefore,  are  exactly  the 
same  sort  of  people  with  exactly  the 
same  mind  measurements  as  we  po»- 
sessed  a  year  ago. 

Of  course,  it  is  a  bit  unpleasant  to 
have  one's  ego  upset,  but  at  any  rate, 
no  matter  how  unpleasant  the  upsetting, 
it  is  an  enlightening  experience,  if  noth- 
ing more.  It,  at  least,  feeds  the  mental 
woman,  and  interrupts  the  routine  <*f 
breakfast,  dinner,  supper  and  "dog- 
watch." 

Therefore,  after  much  expenditure  of 
grey  matter,  profound  meditation  and 
qualms,  we  present  the  following  infor- 
mation for  the  digestion  of  the  Forum. 

The  editress,  true  to  form,  is  NOT 
going  to  advance  one  argument  in  favor 
of,  or  against,  any  of  the  statements  put 
forth,  much  as  her  fingers  itch  so  to  do. 
She  will  merely  chronicle  her  experience 
in  her  search  for  truth,  and  let  you  girls 
do  the  rest. 

We  began  to  wonder  the  other  day. 
after  a  confab  with  one  of  our  best 
known  newspaper 
shelved  apparently  without 
it  was  that  men  don't  apparently  and 
generally  want  us  around,  when  it  comes 
to  being  co-workers  in  the  game. 

And  thus  this  question  formed  itself: 

Are  we  constitutionally,  temperament- 
ally, educationally,  morally,  and  mentally 
unfit  for  newspaper  work? 

If  you  a«k  the  average  city  editor, 
or  managing  editor  about  it,  you  will 
have  to  call  his  secretary  to  take  down 
the  rapid  fire  "reasons  why"  he  hurls 
forth  with  all  the  flcetness  of  one  whose 
mind  has  long  been  over-burdened  with 
thi*  weight. 

And,  girls,  he  will  probably  say  ex- 
actly the  things  that  one  of  the  best 
newspaper  men  In  this  country  said  to 
me  in  New  York  last  week, 

Here  it  is.  I  don't  apologize  or  ex- 
plain it ;  I  just  tell  it  to  you,  as  it  was 
handed  to  me  "right  off  the  bat." 

Aye.  and  you  will  agree  with  me,  it  is 
food  for  thought.   De  profundit. 

Said  this  knowing  one : 

"It  isn't  a  woman's  game.   Women  do 


women  reporters.  Women 
editors  and  dr*k  worker*, 
"go  out  and  go-getters." 

(No  so  loud,  girls.  Just  remember  I 
had  to  SIT  STILL  and  HEAR  that,  and 
remember  that  I  was  supposed  to  be  a 
lady). 

"Also,"  continued  the  stentorian  tone* 
of  the  UNIVERSAL  EDITOR. 
"Women  find  it  very  difficult  to  subor- 
dinate their  emotional  selves.  They  in- 
ject their  own  personalities  too  much 
into  their  assignments, 
ably  when  I  used  to  send  a 
on  an  assignment,  she  would  come  back 
hours  too  late,  hang  her  tear-worn  hand- 
kerchief on  the  radiator  to  dry.  ami 
then  argue  with  me  like  a  modern  Niobc 
to  suppress  the  story.*" 

That  was  only  one  interview.  But  it 
made  me  think,  as  it  doubtless  will  you. 
But  I  wanted  to  know  more  about  thi* 
strenuous  objection  to  our  sex,  an  ob- 
jection which  I  long  had  felt,  hut  never 
Ijeen  able  to  clarify.  Perhaps  there  wa« 
a  good  and  logical  reason  why  men  did 
not  want  us  in  the  game  as  co-partners 
in  the  land  of  copy-paper  and  cusses. 

I  talked  with  many  more  editors.  I 
began  to  recall  things  that   had  been 
in  my  cub  day*,  and  are 
hurled  with  uncomplimentary 
directness,  in  the 
efforts,  and  my 


hurled  at 
still  beini 
never- 
of  my 
children. 
"Why 


you 


your  copy? 


read 

Women  never  read  copy." 

"Why  can't  you  cultivate  a  proper 
*en*r  of  values?  Ynti  utterly  lost  the 
point  of  the  story.  A  man  could  have 
seen  it  in  a  minute." 

"Oh  you  couldn't  write  a  financial 
story-  It's  outside  your  feminine  lucid 
gone  of  intelligence." 

"Why  in  the  name  of  H  He 

and  Maria  can't  \ 
disinterested  point  of  view.  I 
yon  to  write  not  to  weep." 

"Just  like  a  woman.  Too  much  talk 
and  not  enough  action." 

Do  they  sound  familiar,  girls?  I'll 
givealeathcr-bonndcopyof  the  Forum'' 
minutes  to  any  newspaper  girl  who  says 
"I  have  never  heard  one  of  those  sen- 
tences uttered  in  our  shop,  or  hurled 
from  the  lips  of  any  masculine  editor  I 
ever  knew."  (I  don't  hear  any  clamors 
(or  additional  editions). 
Aye,  these  and  more. 
"Men  dig  out  stories,  women  skim 
by."  says  one  monitor  of  the  press. 

White  one  hard-boiled  specimen  of 
the  genius  editor  eyeing  me  up  and 
down  fo  see  if  my  eyebrows  were  real, 
and  my  lips  red  by  nature  or  notion, 
said  "Aw.  I  wouldn't  have  one  of  'em 
around.  I  don't  know  how  you  got  up 
here.  The  elevator  man  has  strict  in- 
structions NOT  to  let  any  of  "em  on  th  « 
floor." 

After  informing  him  a*  gently  as  pos- 
sible that  I  had  walked  some  twenty 
flights  of  stairs  for  the  privilege  of  hear- 
ing him  say  just  that,  I  evaporated 
But  I  didn't  walk  down  those  stairs! 

And  there  you  have  the  whole  ques- 
tion stripped  bare,  naked.  Girls,  lets 
loolc  at  the 
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Are  we  all  THAT,  THOSE  and  aU 

of  it? 

What  say  you,  you-all?  Let's  get  to- 
gether on  this. 

W  ill  Hay's  rapid  transit  delivery  is 
waiting  for  your  say-so  or  say-no. 

Send  it  on ! 

.    .    .  • 

OKiHT  on  top  of  all  that  biff -banging, 
right  into  my  unpowdcrcd  nose  I  ran 
■  >ntn  a  wonderful  story  to  show  that 
even  though  they  may  think  they  are 
right  all  the  time,  once  in  a  great  while 
our  male  friendly  enemies  are  proved 
wrong. 
To  wit 

About  fifteen  years  ago  in  the  Roches- 
ter Democrat  and  Chronicle  worked  a 
strange  representative  of  what  was  then 
a  stranger  breed  than  it  is  now— a  news- 


It  is  a  story  of  "dog  watch"  they  tell, 
at  which  this  newspaper  woman,  whose 
name  has  long  been  forgotten,  must  take 
her  turn,  as  did  each  man  on  the  staff. 

Along  about  two  o'clock  in  the  morn- 
ing the  telephone  rang.  A  fire  was  blaz- 
ing away  in  a  large  soap  factory  a  few 
miles  out  of  the  city.  Miss  Rochester- 
r.iemocrat  and  Chronicle  got  some  of  the 
men  out  of  bed.  and  then  raced  off  to 


the  scene  of  action.  She  secured  hcT  | 
facts,  got  to  the  only  telephone  available  | 
tor  miles  around,  related  the  facts  to  the 
sleepy  man  at  the  desk,  and  then  TORE 
THE  TELEPHONE  FROM  THE 
WALL  JUST  AS  A  RIVAL  NEWS- 
i'AI'KK  MAN  MADE  A  GRAB  FOK 
IT.  •  *  •  Maybe  that  same  girl  is 
today  reading  this  very  story  about  her- 
self. If  she  U,  we  want  her  name  and 
picture. 

Without  trying  to  answer  one  of  the 
arguments  put  forth  in  the  above  dis- 
sertation, we  wish  merely  to  state  — 
She's  the  best  answer  we  know  to  this 
"temperamentally  unfit"  outside  lucid 
lone  of  intelligence  chatter  I 
»   »  • 

Ul  MEMBER,  girls,  this  is  OUR 
culyum.  to  have,  to  hold,  to  make, 
to  break,  and  tn  develop  into  the  most 
unique  feature  in  newspaperdom.  So 
let's  all  get  busy  hunting  up  copy,  and 
pictures  about  interesting  feminine  folks 
who  belong  in  nur  Forum,  advertise  the 
Forum,  and  keep  it  growing. 

Friend  Publisher  repeated  his  former 
statement  to  us  the  other  day  to  the 
effect  that  we  could  have  the  entire 
paper  if  we  earned  it. 

Aren't  we  going  to  show  him  we  can  ? 


The  death  of  Bert  Leston  Taylor  of 
the  Chicago  Tribune,  two  months  ago, 
was  an  event  that  intimately  concerned 
several  millions  of  people  and  the  press 
of  die  nation  recorded  it  fittingly.  I 
read  the  articles  in  the  New  York  pa- 
pers and  in  several  papers  of  other 
cities,  each  of  them  sketching  the  life 
of  Mr.  Taylor.  While  the  writers  did 
not  assert  that  "B.  L.  T."  was  the 
founder  of  the  present  school  of  "col- 
yitm  conducting,*4  they  did  gis*e  out  the 
impression  that  he  originated  the  present 
standard  style  of  humorous  column— if 
this  phrase  be  admissible.  The  public. 
I  think,  received  that  impression,  and 
many  newspaper  men  believe  that  Tay- 
lor founded  the  school,  or  cult,  or  tribe. 

Bert  Taylor's  character  and  accom- 
plishments were  sufficiently  high,  with- 
out the  inexact  adventitiousnrss  of  bis 
devoted  friends  who,  no  doubt  inno- 
honor  from 


Frank  L.  Stanton,  bom  on  Washing- 
ton's Birthday  of  the  year  1857,  is  still 
producing  his  daily  column  "Just  from 
Georgia"  in  the  Atlanta  Constitution. 
He  began  it  in  the  later  "no's,  if  my 
recollection  be  correct,  about  fourteen 
years  before  Bert  Taylor  created  "A 
Line  o'  Type  or  Two."  Stanton's  first 
hook  "Songs  of  the  Soil,"  made  up 
mostly  from  pieces  out  of  his  column, 
was  published  in  1898,  six  years  before 
Taylor  hegan  his  Chicago  Tribune  col- 
umn. I  regard  Stanton  as  the  dean  of 
columnists,  and  the  successor  of  Eu- 
gene Field  in  that  office. 

Samuel  E.  Kiser,  now  conducting 
"Pushed  over  the  Dam"  in  the  New 
York  American,  has  been  the  runner  up 
to  Stanton  for  many  years,  and  he  an- 
tedated Taylor  in  the  Chicago  field.  I 
personally  recall  a  feature,  "Little 
Willie",  Slate,"  created  by  "Sam"  Riser 
tn  the  Cleveland  Pros  in  1893.  It  was 
the  embryo  of  the  full  grown  column 
"Sketched  from  Life"  which  Kiser  cre- 
ated in  the  Cleveland  Leader  in  1895. 
One  of  the  outstanding  features  of  this 
column  was  a  series  of  sketches  called 
"Oeorgie  and  his  Pa"  which 


in  all  parts  of  the  country.  Riser's 
ok  was  published  in  1898. 
In  1899  Sam  left  the  Leader  and 
to  the  Chicago  Daily  News  as  edi- 
torial writer  and  paragrapher.  At  that 
time.  H.  H.  Rohlsaat  was  focussing 
Chicago's  interest  on  the  Chicago  Times- . 
Herald,  which  he  did  build  up  to  na- 
tional fame.  One  of  Rohlsaat'i  friends 
was  Myron  T.  Herrick  (later  governor, 
U.  S,  senator,  ambassador),  of  Cleve- 
land, who  was  also  an  enthusiastic  ad- 
mirer of  Riser — a  "fan"  following  the 
Cleveland  Leader  column.  Herrick 
urged  Rohlsaat  to  get  Riser  for  the 
Times-Herald,  and  so.  in  1900,  Sam 
Riser  began  the  Record-Herald  column 
"Alternating  Currents."  On  the  day 
that  Sam  arrived  at  the  Record-Herald 
office,  Nicola  Tesla  the  inventor  was 
there  talking  about  his  latest  invention. 
Sam  overheard  Tesla's  phrase  "alternat- 
ing currents"  spoken  over  and  over,  and 
it  stuck  out  like  an  incandescent  sign. 
During  his  Record-Herald  days  he  pro- 
duced eight  or  nine  books.  I  remem- 
ber best  "The  Love  Sonnets  of  an 
Office  Boy." 

No  doubt  there  are  other  living  col- 
umnists who  are  qualified  for  member- 
ship in  the  old  guard  of  tlie  90's,  who 
have  no  modernistic  organiiation  to  get 
publicity  for  tticm.  I  wish  I 
their  names. 


N«ws  Building  Paying  1st 

Dtenorr,  May  6. — The  Detroit  News 
building,  which  covers  almost  a  city 
block,  has  paid  for  itself  three  times 
over  in  legitimate  advertising  over  the 
entire  country,  Malcolm  W.  Bingay.  man- 
aging editor,  told  Detroit  Rnights  of 
Columbus  May  3.  He  urged  the  mem- 
bers to  the  value  of  a 
in  1 


Locknort  Union  Sow  Is  "Open" 

The  Lockport  (N.  Y.)  Union  Sun  has 
reappeared  as  an  eight-page  paper  fol- 
lowing a  brief  suspension  because  of  a 
strike  of  printers.  The  Sun  has  been 
placed  on  a  nrm-nninn  basis,  it  is  an- 
Until  the  strike  it 


Ali 

The  Franklin  P.  Alcorn  Company  has 
been  appointed  to  represent  the  Goshen 
(Ind>  News-Times  in  the  national  ad- 
vertising field,  cast  and 


WISCONSIN 


Remember  that  Wisconsin  not  only 
grows  the  crops  and  makes  the 
cheeses  famous  the  world  over,  it 
also  manufactures  much  of  the  ma- 
chinery  to  cultivate  and  harvest. 

It  ranks  high  among  the  states  in 
manufacturing. 

What  are  you  doing  in  this  pros- 
perous territory  to  advertise  and 
sell  your  merchandise? 

If  you  are  not  active  you  are  letting 
the  other  fellow  beat  you  to  it. 

The  quick  way,  the  easy  way  and 
the  profitable  way  to  sell  your  goods 
in  Wisconsin  is  to  advertise  them  in 
Wisconsin  daily  newspapers. 

In  Wisconsin  the  "word  to  the  wise" 
can  be  best  said  in  these  dailies. 


PoM-Cwent   (E) 

•w.   (E) 

Eau   Clair*  Leader-Telegram  (ME&S) 

"Fond  da  Lac  Reporter  (E) 

•Green  Bay  Pres.  Gasette  (E) 

Kenosha  News   (E) 

La  Croeee  Tribune  and  Leader  Prees  .  (.LAS) 
Madison  (Wis.)  State  Journal  (EAS) 

{{Milwaukee   Journal   (E) 

^Milwaukee  Journal   (S) 

Milwaukee  Sentinel   (MAE) 

Milwaukee  Sentinel   (S) 

Racine  JournaJ-Newa   (E) 

•Superior  TeleeTasn   (E) 

{{Superior   (Wis.)  Sunday  Time.  (S) 
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WHAT   OUR   READERS  SAY 


\,i    provision    was  made    to   determine   wbal     imttn»*iri[r— f  oe  olivines  reason*. 
.*      I»    paid    subscriber'-   whether    the    snh-         Honest  publisher*  who  have  adopted,  through 
-.her  pari  Ml  «rVK»  it  tt.  cash— whether  he     exonerative   action,   effective  measures   f .  *  thr 

verihraHun    of    ibcit    l-ik  Jla>  •»    claim*,  anil 


To  End  'Gove-rnmnnt  Statement' 

Chicago,  Mar  1*.  l«l. 
"  To  Knifoa  k  FmfcMtMftl  Will  you  give  your 
active  support  hi  a  movement  to  abolish  a  so- 
called  tloieroment  Regnlaisjn"  that  has  «At 
the  advertisers  of  this  country  million*  i>f 
Mjjfil  ,  . 

This  It  the  appeal  of  this  letter  from  a 
m*inriat>  viewjHHnt. 

\\  ill  yi.«  give  yosir  aclive  support  to  toe 
hundreds  of  n-fwapapct  publisher*  who  desire 
to  tell  the  truth,  the  whole  truth  and  nolhuig 
hut  the  ituiS  — and  make  their  cotniteUlor*  do 

This  is  the  appeal  of  thia  letter  from  the 
moral  standpoint.  _  _ 

In  August,  t'U-'.  there  was  added  to  a  Post 
Otu.  Appropriation  Bill  in  (  unarm,  a  rider 
which  ftipuUtcd  that  publishers  of  lllr  (flUn 
newspaper*  should  state  thr  number  of  ibeir 
fmJ  sub  cribei 

M 

acrihcr  pw»l  ill 

wa»  MSI  «i  the  town  "(  publication  or  in 
the  suburbs,  "e  in  the  trading  territory.  n 
J.iHO  out  of  tbc  J  .000  so-called  •subscriber, 
to  the  Artville  Daily  f'htonick  wera  located  a 
thousand  mi'f*  from  Artville.  there  would  mil 
h*>  srrdiied  to  ibe  Artville  Daily  Chronicle 
.l.OOfi  nihscriber*,  supposedly  in  Artnllr 

The  bill  was  (*•««.  • 

For  nine  year*  this  portion  of  an  Act  ot 
i  ongrrsg  has  covered  fraud  and  deceit  to  such 
an  extent  that  tae  word  "infamous  has  re 
peatedly  bren  used  to  desccibe  the  nidation, 

\nd  vt.u,  ihr  advertisers  and  the  advertising 
agent*,  have  pa*d  the  ball- 

\..u.  in  the**  mil*  year*  ot  thr  operation  "I 
this  Art  -.1  Cnngre**  have  paid  tWKe,  three 
tir-.i.  »n,  t'bor  times— the  amount  you  r.tt||iit 
t<>  have  pud  in  advertising  rates,  in  souse  cases 
wli--ti  >"«  bawl  relied  on  there  so-called  *  l*ov- 
emnrtil  Statement*  of  Circulation." 

Not  tli  all  caier.  nor  in  the  majority  "4  eases, 
for  ihr  oaai'-nry  ol  newipaper  pnblWiera  are 
honrM.  Sut  there  have  been  a  sutnrientlT  large 
nuiTit.rf  of  .li*h.«ie»t  »taterorrit»  ttuidr  under 
tin*  Act  of  l*onirre»»  that  there  i*  not  much 
qUr*l'.Mti  hill  l^»l  iiiillinr.r  nf  dollar*  ha»e  been 
wrtingfnUy  paid  by  adveTtiaera  through  the 
operation  «f  tht*  act. 

It  ha*  been.  ia  and  will  be  until  repealed. 
n«t  only  an  miaaiice  to  pllWlhllffc.  but  alto  a 
»«rirrti*  burden  to  the  hiwert  publiabee  who 
desire*  »*>  tell  the  truth 

The  hoiieM  nublnher  heltevrr  that  V*  claim 
of  ofiuUthin  11  a  matter  which  mwl  re*t  be 
twren  h-m  and  the  advertiser  and  that  br 
ahnuld  not  be  handicapped  by  the  ■*>  called 
"•lamp  of  approval"  ul  the  Government  on  hla 
compeiit.T's  mere  claims,  simply  because  tin 
competitor  i*  wiltina  to  take  a  chance  oi  lying 
to  ike  iMivernmriil,  e»pecially  whni  lie  knows 
that  the  Cincrr-uieni  has  not  bad,  Mf  tan  it 
create.  ad«|»air  mnchinery  which  will  be  be 
y.>nd  th*  iMiwer  ul  political  rotiiruL  # 

For  year*,  the  Audit  Bureau  of  Circulation* 
ha*  Krcn  m  recripi  of  ap|<esU  fr«m  publishers 
to  40)  them  in  this  situation- 

( "tilt!  now.  it  has  felt  that  it  |tkl  H«Tr»u> 
might  V  accused  of  »eln»h  putpove  in  hradinx 
thi*  reloem.  but  the  |i«»ilion  of  the  Bureau  to- 
day ia  such  that  it  has  no  hesitancy  in  hraduir 
a  movement  with  the  object  of  repealing 
(•art  of  the  law  of  August.  1912.  so  far  as  it 
relates  re  a  itatrment  of  circulation 

The  Audit  Bureau  i>  a  cooperative  '«jt»tu 
ti'-n  It  was  t  eganlaed  in  the  interc*t»i  of  ad 
gggtiggfl.  adviTtwing  agetiH  publishers. 

Verr  shortly  there  wilt  go  to  Washington  a 
coanm-'tter  r.f  Advertisers,  Advrriuinf  Agent* 
and  f,u1ilt«hcf»--not  ,yn\f  of  daily  r.rwspaper 
tiuhlflirr*.  b«t  also  of  magaattie  publishers, 
farm  MM  pubtuher*  and  trade  paper  tnib 
li.her*.  «h..  will  earnestly  urge  upon  Pnat- 
ga*saai  t»e-neral  Ifayn  the  desirability  of  not 
.rtily  »ccttnng  this  reform,  through  tV  r'i*J 
of  the  Act  of  rflX  bttt  other  reform*  wliurh 
will  be  >n  jour  interrst  as  sell  as  in  the  mirre.l 
of  the  h«ne«  puhlisbrr. 

It  would  help  ihr  committee  immensely  if 
ihev  c  -.ild  have  barh  of  them  yonr  MtrtH.rt. 

It  ■'•uM  al««  gise  aid  and  nwnlort  to  the 
hundreds  of  hoeieit  publubeT*  who  have  already 
signed  the  recommendation  which  we  arc  en 
rl'tsine  hrrewTih.  if  your  name  and  your  in 
t»u*nre  hacbrd  their  names  and  their  influence. 

At  a  meeting  of  90  per  cent  ul  the  Western 
representatives  ol  the  important  daily  news- 
Mfirffs  in  Ibe  l/rited  State*.  heM  this  week  in 
(.  hicnif  f'  rV  imaf-imotttlr  irhi  ivcd  to  h  ch' 
Hi--  •■lalt'e  for  the  rrpral  "f  the  low  of  August. 
191.*,  until  the  last  ditch.  Tbej  were  ins|»ire*l 
by  the  desire  to  obtain  truth  in  advertising. 

At  iSe  semiannual  meeting  of  the  A.  N.A.. 
held  in  Atlantic  Hty  laM  *«-b.  resoluiiona 
«.  e  i.i»-td  on  this  waiter    c»py  of  »h>ch  1 

XVitl  rnv  inin  with  them  and  mMft  the  Aud  t 
BiiTc.in  in  tla*  niovemeni  -wbirh  is,  after  all. 
a  nioi  rioeill  flf  we  lnok  upon  it  from  thr  dol- 
lar* and  cents  YfspomO  fn  aervr  >ou* 

I'l.-.i-   »<gn   and  return  Ihe  enclosed  blank 
bv  e.ult-sl  mad.    The  committee  eat«cts  v>  g-v 
lo  Washington  nirhm  a  lew  days. 
At'DIT  iimiAU  OF  (THri'LATIOSS. 

S  I  «  S  LKV  t't  AC.'1!. 

Manaicmg  Director, 

Kf4fiMM  Nofn:  The  resolution  adopted  b» 
ihr  A>>o.  istion  ft  Nati'-nat  Adverti«ers  wa* 
a-iirn  in  lull  in  KwlToe  &  1't-»r  i»ki.  of  Mar 
3 1,  and  the  »eeond  enclosure  w  ith  Mr  Clgf  ■ 
letter  ia  aa  iollowa: 

jVer,.m»iraJof.4a  /*eo#*»mi>— The  rlimirution 
o(  ilr.11  part  ol  the  publisher" a  *iatemrnt  to  ibe 
t.  ,  ,ro...,t  ,A  the  Un.t'd  States,  a*  peov.ilcd 
lltdef  the  Act  of  Congrew*  «f  Angvi.  1912. 
wbo  h  refera  to  the  circulation  of  .Uily  new. 


This  commntee  has  no  rrrommrudaliofl  to 
nuhe;  in  regard  to  the  MUfref  <>f  statement  of 
ownership  tpeciried  «i  thi*  Act,  Iiui  il  believes 
that  in  the  matter  of  suiemrnt  of  urculation 
any  alight  good  it  accomplishes  i»  vastly  over- 
w  helmed  by  the  fraud  covered  it,  This  so 
tailed  'Ttovrrnmrnt  Stulrmmt  of  Circulatwn" 

The  1*0*1  OBirr  Dcpsfitncitt  ha»  no  ade<qua1e 
machinery  whrrelty  tin*  Act  of  ( ongrcM  can 
he  enfnrcrd.  If  gtlch  adejuate  machinery  were 
created,  to  he  cqutlable  and  fair,  it  abouM  be 
apiilir*)  without  reservation  to  aM  clashes  of 
pulilrcxtioii*  admnicd  to  the  pnviVgrs  of  thr 
secund-claas  mail,  rather  than  to  ihr  font  now 
mm  pre  h  ended  within  the  mraning  of  thr  Act; 
hul  rvni  If  thu  rnarh  ner>  were  created  lo 
cover  all  clashes  of  piilKtrsiiuni  the  co«  of 
vrriljing  such  claims  r*h»rS  would  aauunt  to 
millions  of  dollars  pre  year)  w..ulJ  not  only  he 


nrohibitive  in  these  dav*  when  economy  is 
sired,  but  conditions  are  such  that  »u:fc  regu 
latory  measure*  would  be  nupracticahle.  if  net 
impo»Bible- — foe  obvious  reason*, 
r.rst  publisher* 
tttWVl  action, 
.cation  of  ihei. 
•  ho  are  therrhy  cuntrihuting  t--»  the  eronomical 
operation  o4  the  I 'oat  Omce  Department,  are 
suh.rrl  io  unfair  compri  tion  tliruuah  tbi*  so 
railed  "tio\ernment  Statement  of  Ctrculatu>ti." 
which.  111  its  final  analysis,  is  nothing  but  a 
publi  her  s  statement  of  c.rculalioii  to  the 
Uovrrnment 

Many  caaes  c«ubl  be  riled  to  show  the  in 
justice  to  honest  publisher*  ol  this  statement 
of  circulation  to  the  (ioveenmrnt.  and  evidence 
will  be  presented  to  ihe  l'<ut  Office  Department 
if  the  Dniartmeni  *»  desires. 

Feraonal  aftdaviti  m  support  of  circulation 
claims  ahv-iuld  be  a  matter  of  concern  between 
the  nuhlishrr  and  those  interested  and  ihouM 
001  have  thr  weight  of  governmental  authority 
in  their  mppiirt. 

Thi*  committee  urges.  thfTefoer,  that  action 
lie  original ed  within  the  Departmrnt,  tnna 
mendntar  10  Congress  the  elimination  ol  that 
portion  ol  the  publnher's  statement  rclrrrmg 
t.,  eireuJatt.rfl.  as  provided  under  the  act  of 
Cmtrr-i  of  August.  I°UV 

The  alatvc  protv.*al  meet,  «i«h  our  brart.est 


>aNua'er. 


City 


EAR!  R  I.HACH, 

News    and  Timep 


Out  1 

CiacistnaTi.  May  1«.  I921 
Tn    BggfM    &    ftiLlsWEa:      I    hesitate  to 
comment   on   Ibe    New    York    Press   CluK  con- 
troversy because  «r  are  not  directly  tn  touch 

v.ilb  it. 

In  a  eeneral  way.  I  should  say  that  all 
Irerhr*  and  fair-*  who  try  to  get  by  on  a 
n.  wraper  worker'*  reputation  shcmVl.  be 
foneht  prTMstmtlv  and  killed  off  whenever 
thes  mav  appear. 

The    allirnile    of    the    Foitc*   &  PuiLl-Mfs 
1  nnestion  ba.  been 


on  this  1 


Editor 


ELMER  P.  FRIES, 
The  Cincinnati  Post 


Th*  "Pnnninc"  of  "trW" 

Ntw  Yoas.  Mar  16.  1921. 

To  Bgdltat  h  PnaiisNRt:  This  letter  should 
be  taptioned  *'Pan*s  Head  "  That  picture  of 
mr  you  published  with  the  **Fightmg  Story" 
hat  ittTred  up  a  lnt  of  rnenment  and  eacited  a 
tire  of  wits  An  avalanche  of  letter*  asked  turh 
nursiions  as  "When  did  you  grow  hnir1" 
"Wh*n  d-d  you  start  advertising  a  hair  tonic*" 
"You're  a  yuune  lonkrn'  guv.  anyway  Pan.  bm 
with  bair  yo«  certainly  loot-  like  a  cub  " 

T  ike  Rine  W.  tgg fall  I  f*fsV  1bat  I  am  not 


All  1  got  to  i^ay  to  tlicse  heavy-haired  birds 
who  kid  mc  is  that  when  I  aUtted  K)  MHJH  I'm 
glad  it  nas  only  my  hair  and  not  my  brains. 

A«  'ome  aircsl  writer  has  said  "Don't  judge 
a  person  by  ibeir  hair"  If  ihry  judged  mc 
that  miy  t  wouldn't  tic  judged  at  all, 

No,  ihe  sad  truth  la  that  picture  did  not 
help  the  movement  of  '"Truth  in  Advertising." 
I'm  not  uuite  in  the  billiard  ball  class,,  but  I'm 
ti.--i  hraugina  any  about  "that  otic  hair  left." 
That  picture  ha*  been  severely  censored  br 
«iuir  ii  doc*  noi  reveal  what  I  lack.  It  tnrs 
|r.  makr  out  that  ihere  1*  plumage  where  nu 
plumage  grows. 

As  one  fresh  guy  wrote  "If  you  tried  lo  make 
..  ,[  '-  1  1.  .■  T!--  Tnl  am  h..-!  I  >r<  KsltstI  I  M 
Ihe  Noeth  Pule  sou  couldn't  get  by  with  il 
You  hair  ju»t  a*  hiulIi  ebancr  making  me 
tn  Isevt  you  h.i»e  raisrd  a  crop  of  hair  since 
I  ».is  you  last  " 

Thr  t rut h  1*  I  lost  in >   bau  by  read  1  rig  an 
advertisement — a  toul-stirrtna;,  hair-hope  raising 
jd  of  a  hair  grower-    Hut  I  guess  the  druggist 
^made  a  miniate   and   sold  use  a   hair  remove*. 
'Anyway  when  I  travel  I  travel  ligot— no  hru*b 
and  i-omb  to  carry. 

Hair  isn't  everything  anyway  AH  it  is  gi>«l 
for  i»  t-i  make  ttialtrr**c*  toll,  and  who  wanis 
a  head  like  a  soft  mattrr»«. 

I  aitree  with  a  great  authority  on  batd  heads 
who  wrotr  -"Wbrn  my  [raiurr*  gol  to  llic 
drcisir.n  that  Mir  of  Ihem  would  have  to  re 
treat  all  I  done  was  to  lhank  God  they  picked 
the  forehead  and  not  the  chm  " 

II ut  *lut  I  want  to  get  over  is  this.  Please 
don"t  use  thai  pictUfr  with  plumaiic  any  more. 
I  am  irrwlina  you  anotbrr  phoir.  whirh  live» 
up  the  jTinciple  of  "Truth  in  Advertising." 
I  have  i-anii-ulUjtril  thr  "Old  I >ome"  w  ith  a 
cap.  Now  I  hope  people  won't  worry  abr<ut 
tht.  sudden  mysterious  growth  of  hair.  The 
cap  will  stop  the  argument  aa  no  one  aril] 
know  grbat  is  nnder  it. 

CHARLES  I..  PANCOAST, 
Kastcrn  Represemative.  Chicago  Tribune 


Oual   All   "YVn  Boya" 

flaaaisavic.  Pa  .  Hay  19,  1931. 
To  Eitip.-k  k  Pnugmmi  I  want  u>  eongra 
Inlalc  llir  EniTCit  k  Ptl»li»«g»  upon  the  eon- 
atrsntivr  >ind  vigoroua  campaign  which  It  is 
11.  •<•  n  aging  against  the  alleged  neu  s}iMper 
coniiiLgctit  which  ia  everlastingly  spooling  upon 
ihr  legitimate  peesa  of  the  country  For  years 
tbr  ncwst*|K-r  industry  has  bren  li*iti»lruri* 
l.v  the  so  called  newspaper  men  who  nr  »im 
plv  UH  barnacles  that  attach  them*elie>  to  a 
great  ftuslneas  for  ibeir  own  selfish  ivjrp-^e* 
It  is  because  of  these  leeches  thai  the  news 
papers  bate  been  so  fni*noi)er,iiio«l  01  recent 
» rars  among  the  law  makers  at  Washington 
and  throughout  the  country  In  my  jmUmcnt 
there  should  be  a  drn*t*t  house  cleaning  m 
every  newspaper  association  and  club.  \\  her 
rver  a  fake  newspaper  man  is  discovered.  Id 
Inn  he  bounced  without  hesitation.  Aa  you 
'suggest,  it  ought  to  be  a  national  rcovenseni. 

E.  J.  STACK  POLE, 
President,  llamsburg  (Pa.1  Tsmlftlfm. 


for     Fi«  Fa" 

l.i  11  a,  Ohio.  May  20,  ML 
To  Eniroa  A  P«  aa.isn«»:    I  have  trad  with 
a  great  deal  of  interest  yn-ur  new  ilepartnient. 
"Forum   of    Feminine    Fraternity    01  Fourth 
Pbittips.     tt  ihould  be  ex 
r   and.   because   ol   ibe  mi 
•men  are  fillmc  >n  newspaper 
I    hope   von    will    continue  and 


Not    Imposing,    Says  Colgate 

N aw   YokK.    May   20,  1921. 
To  Kiiiios  ft  PrausMaa:     Eticlosard  ig  a  copy 
of  a  letter  which  we  have  written  to  sine  of 
your     Lorir*P"Sidettt*.       Hi*    letter,     which  ap 

pcared  in  a  recent  issue,  did  us  an  111  justice, 
ami  a.  our  Mr.  Fouler  has  had  this  tailed  to 
his  attention  by  many,  you  may  uant  lo  show 
your  reader*  what  we  think  of  Mr.  Rosenthal** 

COLGATE  k  COMPANY 
•  mm 

New  Yogg.  MM  1^.  MM. 
Mr  Samuel  M.  Rosenthal, 
Ol  Hiy  Bliivard. 
0*1  City.  Pa, 

(bar  Mr  Ko*rinhaI:  We  somewhat  rcrrct 
the  altituxlr  you  have  assume!  111  ronnection 
wtlb  ihe  recenl  new*  statriiictit  leuatdtua  ibe 
psirchasr  ol  our  new  Indiana  site,  a*  evi- 
ileflccd  by  your  letter  of  May  4  to  KniToa  A 
l'i  ■Lisnia. 

VVe  do  not  feel  that  you  have  treated  us 
i|H'1e  fairly  Thia  statement  of  our  new  pur 
chase  wa*  sent  to  Ihe  editor*  of  all  new*papers 
111  the  l'niteil  Stairs,  a  group  wbirh.  in  -.-iiiT 
opinion,  represent*  thr  highest  !ype  of  intel- 
lect      Tbr    parlirr.    atldreMrd    wevr  perfecily 


d 


•in  !■■ 


We  in  Nova  Scotia  hosie  to  ba*  c  the  t« 
■'•pt  raton  of  your  newspaper  in  perpetual  if'C 
'be  International  Race  aa  a  contest  tsetw*^- 
taom  h  decp-sra  bshetmen.  and  prevent  tl 
fn«l  developing   into   a  lair    weather  yachtir-r. 

W.  11  DENNIS, 


I.  lb.  Limit  to 

AugouA,  111..  May  ia.  1921. 

To   E»tIOt  k  PrgttaHta:     1    have    reasl  grill 

interest  the  article  in  your  isojc  of  May  U. 
entitled.  "Keeping  them  out  often  the  wura. 
of  a  Merchandising  I>titanr%eni."  bv  T.  ' 
Young.  It  was  a  good  article  and  tniilj 
showed  lust  what  a  mercb»ndi»mg  .|-ji»rtm»oi 
be  and   by   inference  what  it 


A  well  ocganiird  service  departnsent  is  si 
ir^ost  a  nec«*»i:>  in  a  large  cit>  like  Pbiladel 
phut*  but  uritrrs  and  publisher*  of  trade 
papers  in  handling  ihe  matter  seem  always  in 
talk  of  the  metrojsolilan  situation  and  do  it 
so  strongly,  that  advertisers  and  agents  *rem 
to  think  what  is  done  there  is  the  evaet  tbina 
tli.it  should  iLitomily  he  done  CA-erywheee. 

The  fad  is  that  much  of  that  which  ia  done 
in  the  Urge  cities  cannot  be  done  by  the  H 
called  country  tvrrsa.  because  the  revenue  i* 
not  large  ranuch  to  permit  of  such  rapensava 
force.  Neiiher  is  much  of  it  reifuired  In  act 
all  that  1*  nre«-**ary  to  *npp)v  patron*  wrtb 
all  the  servke  they  really  need!. 

Furthermore.  1o-raii*e  of  thr  diffennre  in  er 
virmimetit  and  lemprrameot  of  dealers  H  i» 
not  even  aid  isalde  to  allempi  vmtr  nf  tHe 
thing*  1  hat  are  possible,  and.  perhap*»  necr* 
sggy  in  ihe  great  rilte*.  to  render  a  prnt*rr 
nmoiiTit  of  service 

Mr  Young's  article  covered  aboni  all  ihjt 
•botild  be  done,  in  my  humble  naiinion.  but 
Ibis  verv  week  another  trade  t'*I>fr  baa  ar 
.irliilr  in  which  il  urge*  a«  good  prarlicr 
t'ir  thing*  a*Vrd  for  by  an  agent,  quoted  b* 
ihe  paper, 

Tberr  siere  foiirtren  diffrrenl  items,  which 
tin*  ag*nl  smt*  are  only  a  atimmaey  of  Ihr 
ihing*  he  ihtnfci  papers  ought  to  do.  U*d 
Iik'-  |ii  *ee  a  Contps**t4  tin.) 

Four  of  the  Hems  we  ctsuld  not  ilo  and  we 
are  pretly  welt  eoun-ied  foe  a  country  iMiper, 
to  render  service.  Five  of  tbefli  I  would  no* 
1I0  if  I  ciHitd  ind  even  the  largest  paper  •  tn 
ih^  totmtrv  would  hardly  aurre  lo  havg  done 
mil's*  the  adiertiser  would  pay  Ihe  ggmt, 

M»  opinion  i»  that  ihr  merchandising  serv.tr 
thing  will  lie  run  into  the  ground.  Jusi  as 
»>ytl  a-  soene  live  fellow  thinks  o(  tomething 
ihat  will  be  good  foe  all  parties  concerned 
and  suns  action  on  It.  a  tot  of  graders  Item* 
to  impose  on  Rood  nature  and  almui  Ibe  lime 
th-  good  thing  gets  a  general  appeal,  these 
fe'lows  who  are  u!uays  Irvine  to  get  some 
t^mg  for  nothing,  have  so  oset  done  the  matter 
that  level  headed  fubliahers  are  di -gutted  with 
il  ^nd  eel  ready  10  throw  11  into  the  discard. 

I  wonder  why  newspapers  ate  the  onlv  ad 
veriiMng  media  thai  are  required  to  sclt  space 
■t  half  it*  tabic  and  then  asked  to  rend-r 
n  service  an  costlv  that  it  will  absorb  mo-e 
iti.in  the  pittance  allowed  them* 

AI'RORX  HE  A  CON  PUR  COMPANY. 

T    K.  Croom. 
or  of  National  Advertmng.  Northern 


II' 


up. 


and    determining    what   disposition  should 
tuidc  of  It. 

II  you  set II  have  a  copy  of  our  tnultigraphed 
letter  in  your  possession  ami  m  ill  glance  at 
paragraph  two.  you  will  note  that  we  earnestly 
a*Ved  any  editor  who  did  not  consider  the 
artirlr  as  news  to  waste-basket  it.  If  an  editor 
cannot  distinguish  between  news  and  adver- 
tising, we  a*k  you.  a*  an  editor,  "Who  eanf" 

Wr  kr.ow  we  were  not  imi»i*ir.g,  a*  our 
article  in  niowl  cases  was  writ  taken.  If  up<:n 
1  rati  ma  our  early  Idler  and  upon  receipt  of 
this,  yun  feel  thai  you  have  done  n*  an  injus- 
tice, as  we  feel  you  have  you  may  care  to 
write  again  to  F.rnos  k  Prgusnzi. 

COLC.ATF.   k  COMPANY. 

The  FUb«rmen'a  Race 

HAurax.  May  19.  1921 
To  EntToa  ft  Publisher:  In  order  that  the 
members  »i  your  staff  will  be  familiar  with  the 
condition*  of  the  deed  of  gift  for  the  Inter- 
national Ftshrrmen's  tmphv.  we  havr  much 
pjrasurr  in  enclosing  cr»py  for  your  reference 

These  condition*  were  drawn  up  and  muiu 
ally  agree*!  lo  by  praetscal  men  repre*rnlma 
the  dren  sea  hahlng  interests  of  Canada  and 
the  United  State*.  Lake  ihe  donor  of  the 
trophy,  these  gentlemen  were  inspired  with 
the  one  ideal,  and  thai  was  that  the  condi 
MM  be  such  as  to  distinctly  saf< 
race  from  tlrgenerating 
event    or    speed    cnnlr  st 

Mv  personal  opinion  is  that  in  the  inteersts 
id  the  tisbina  mdualry  r.t  both  muntrir*. 
evetr  tlstzse  in  the  deed  M  «t(t  *houtd  be 
stru-llv  adhered  to  by  both  the  Anst-rsean  and 
l  aiiadiau  fishermen.  The  deed  of  gift  should 
only  be  changed  when  the  best  Interests  ol 
the  fishing  industry  of  Canada  and  the  United 
Slate*  warrant  it 

We.  in  Nova  Sc*ilia.  will  »ec  that  only 
sl-mnch,  prartiral.  deen-sij  nshinr  vr-vsels  hsjin 
for  the  fishing  industry  will  he  nilnwed  to  enter 
the  elimination  races,  and  it  will  be  our  ambi- 
tion In  this  country  to  perpetuate  the  Inter- 
national Race  as  a  contest  between  rral  fisher 
men.  capable  of  riding  oat  any  gale  on  the 
C.rand  flank*— vessels  thai  have  observed  all 
the  conditions  of  the  deed  of  gift. 

The  future  of  the  International  Race, 
whether  it  is  10  be  a  contest  between  real  fi*h 

rrwirn 


"We  Boya"  of  D«a  Moines 

Dr.*  Moists.  Ia,.  May  ID.  ML 

To  EntTva  ft  Pcbhsiich:  I  have  your  letter 
of  May  II.  inquiring  for  such  information  as 
we  may  have  or  such  opinions  as  we  may 
hold  on  the  campaign  against  the  newspaper 
hanger  on  element. 

Our  opinion  of  course  coincides  with  yours, 
that  this  element  is  bad.  all  bad.  from  the 
standpoint  of  the  real  interest  of  newspaper 
I  'rtfdr.  _ 

I  do  not  Vnow  that  I  can  add  any  helpf-il 
•mgfestion*  unless  it  be  to  state  that  in  TVs 
Motor*  some  months  a<o  we  were  compelled 
to  deal  with  a  very  exasperating  *i  mm  tern 
■-rented  by  "publicity  representative*  "*  TW 
promising,  direct  lv  or  by  implication,  thai 
•oane  sort  of  crm»rol  of  news  channel*  would 
lie  esrrriaed  both  in  the  way  of  printing 
f-ii-oralde  rrnpnganda  and  of  supprrsstnc  n- 
fsvorabl*  nests,  thrwe  "p^iMicity  represent* 
live*,"  former  new*paier  srirn ,  msdr  tbemselvr* 
a  seritri*  nuisance  \ol  only  did  tbev  begin 
t'i  make  dintmll  the  getting  and  handling  -*f 
nr«s  through  what  are  lefilimate  channel*, 
hut  they  actually  began  to  create  the  tmpre*- 
•itm  thai  newspapering  in  this  citv  was  crnnite-<(. 
or  at   lea*t   sus^eplihle   of  mysirrimis  control 

The  local  newspaper*,  through  ihfir  ediinr'j1 
drtxirlm*nt«.  got  together  and  published  sitruf 
tancviOv  a  conspicuous  annonnrement  on  par' 
line,  in  which  they  stntrd  thai  the  insinuatioes 
tif  the  pTe«»  asrents  were  ridiculous,  and  that 
far  from  belpirg  tbewselve*  V.y  m-sking  asasv 
riaiiim  with  ihem.  local  individual*  and.  local 
in»r-e*|s  would  be  acttxalhr  in  in  red  in  ihe-' 
relatvm*  with  the  newspapers.  The  announce 
metit  was  drriiledlv  helpful,  and  since  th.sl 
lime  there  ha*  been  tmtrh  lew  diffirr,ltv  -  fi 
lh>s  mrttcular  pa^  •/  *he  nesssnnfr  Sanger 
on  elevnenl  W.  W.  WAYMAUK. 

Managing   Editor.   IVs    Motors   Register  T'i 


A  Mass  of  Vital  Information 

T.iTitiitrar,  Aha.  May  10,  lUt 
To  !  n  ti  «  ft  Pp»i.l*nia:  Your  rnnecntv-rt 
ts*tie  was  a  mOM  creditable  number  tt  rna- 
tained  a  mans  nf  information  of  vital  iBBpor 
tanre  to  newspaper  executive*.  In  our  opinior(. 
this  is  the  finest  numbrr  of  the  VinH  we  Wave 
ever  jrs-n.  and  we  warn  tn  e<->nrralulate  y?^ 
\Ve  enrlose  a  money  order  and  seill  be  glad  H 
vnu  will  send  a  copy  of  this  edition  to  w,  A 
Ru-.hinan.  M  P,  at  Ottawa,  and  three  ta-me* 
here,  lor  our  department  heads  Each  of  «• 
wit!  want  to  Me  ■  copy  of  this  issue 

T.ETHBRf  DHF.  HFRAT-D. 
T-.hu  Torranre.  Bu.ii.rn  Manager 
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BUSINESS  PROMOTION  IDEAS 


rJ1HE  Detroit  News  is  countering  re- 
cent stories  of  great  unemployment 
ill  its  city  by  .ending  out  clippings  from 
the  N'ews  quoting  the  latest  figure*  of 
the  U.  S.  Government  Employment 
Service  to  shmv  that  sixty  large  Detroit 
plant;,  have  resumed  work  on  full-time 
schedules,  affecting  over  100.000  work- 
ers. The  letter  accompanying  the  clip- 
pings is  signed  hv  William  H  Moore, 
manager  of  national  advertising. 

"Building  in  Jacksonville"  is  the  title 
of  an  attractive  pamphlet  recently 
issued  by  the  Florida  Times-Union. 
Comparative  figures  on  local  buildings 
are  given  the  last  ten  years  and  for  the 
first  four  months  of  1920,  with  statis- 
tics showing  the  number  and  cost  of 
new  and  contemplated  structures.  Pic- 
tures of  new  homes  and  commercial 
buildings  and  other  undertakings  with 
the  names  of  the  owners,  contractors 
and  value  of  the  structure.  The  inside 
back  page  states  bank  clearings  in 
Jacksonville  from  1910  to  1920  and  for 
the  first  four  months  of  1921. 

Jancsville.  Wis.,  as  a  market  for  na- 
tionally advertised  goods  is 
before  the  agency  executives  and 
lacturers'  advertising  staffs  by  the  Daily 
Gazette  in  folder   form.    Uttered  on 


the  heavy  brown  paper  which  endows 
the  information  is  the  name  of  the  ex- 
ecutive to  whom  it  is  sent  and  within 
the  folder  are  maps  of  the  Jancsville 
trading  territory,  of  the  city  of  Janes- 
ville.  showing  the  Gaiette's  distribution 
by  carrier  routes  and  the  number  and 
location  of  homes  and  industrial  build- 
ings erected  during  1920,  photographs 
of  displays  of  nationally  advertised 
goods  in  the  Gaiette's  front  windows,  a 
transcript  of  the  publisher's  statement 
to  the  Audit  Bureau  of  Circulations,  a 
buxed  survey  of  local  statistics,  and  a 
mimeographed  sheet  containing  "twen- 
ty-six reasons  why  Jancsville  is  a  good 
market." 

A  forty-page  special  edition  was  the 
special  greeting  that  the  Davenpnrt 
(la.)  Democrat  ami  Leader  extended 
to  the  Commercial  Congress,  which  was 
held  there  May  24,  25  and  26.  The  third 
section  of  twelve  pages  contained  a  first 
page  flare  greeting,  donated  to  the  ad- 
vertisers by  the  paper.  The  special  sec- 
tion was  well  filled  with  photographs, 
containing  an  eight  column  view  of  the 
river  front  and  an  eight  column  picture 
of  the  city.  The  top  of  a  third  page 
was  given  over  to  photos  of  the  com- 
mittee in  charge  of  the  Commercial 
Congress. 


Change  of  Name 
and  Ownership 

Frank  G.  Smith, William  A.  Sturgis, 
Harold  A.  Moore  and  their  assc 
ciates  announce  that,  having  pur- 
chased all  of  the  capital  stock  of  the 
Advertising  Agency  known  as 

"Collin  Armstrong,  Inc.," 

they  have  changed  the  name  to 

Smith,  Sturgis  &.  Moore,  Inc. 

The  change  is  entirely  one  of  owner- 
ship,  as  the  personnel  of  the  active 
management  remains  the  same. 

Smith.  Sturgis  [ 
&  Moore,  Inc 

Successors  to  Collin  ArmstrothJ  be. 

General  Advertising  Aprils 

1463  Broadway.  Nc\v>ork 


975*? Right Angle  in  Advertising 


ILLINOIS 


The  mineral  center  of  the  United  States  lies  within  the 
boundaries  of  Illinois.  The  State  produces  lead  and  zinc 
ore  and  has  the  largest  zinc  smelters  in  America.  It  ha* 
extensive  deposits  of  sand  and  gravel  and  also  vast 
deposits  of  day  and  limestone,  and  Illinois  hag  come  to 
be  one  of  the  leading  States  in  the  manufacture  of  cement 
and  clay  products. 

Illinois  also  has  deposits  of  ganister  glass,  sand  and  oil 
shale,  which  may  ultimately  become  of  considerable  ecu- 
importance. 


There  are  still  some  undeveloped  natural  resources 
which  may  assume  importance  in  the  future. 


presents  an  ideal  territorial  market,  and  the  daily 
listed  here  can  work  wonders  in  helping  you 
popularize  your  products. 


See  that  this  great  state 
is  put  on  your  advertis- 
ing list  and  kept  there 


.    .  (M)      17,774  .OS 

. .  .  (E)     364,769  .60 

Her.ld-Ex.m.ner    .  .     .  (M)      335,331  55 

Heraid-EunuW    .  .  .  .  (S)    709,966  .75 

K :h k.,o  Daily  Journal   (E)     116,243  M 

§Th.  Chicago  Dally  New.  (E)    412.020  .65 

Chicago  Evening  Po.t   (E)      44,021  .28 

"Chicago  Tribune   <M)    437.158  .70 

••Chicago  Trihuno   (3)    711,254  1.00 

•Lincoln  Courier-Herald  (E)        1.967  .02 

•Moline  DUpotch   (E)        9,899  .04 

••Poorie  Jouraal-Trantcript     (MAE)      29,556  .11 

Peoria  Stir   (E)      22,588  .078 

Rock  Ulend  Argu.   (E)        9,174  .04 

•Sterling  Cuette   (E)        4,790  .03 

April  1,  1921. 

1.  1920. 

•A.  B.  C.  PubiUher*'  Statement.  April  1.  1921. 
••A   B.  C.  PubluuW  Statement.  October  1.  1920. 


.78 
.24 

.12 
.70 
1.00 
.02 
.04 
.09 
.06 
.04 
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1  HE  1920  lead  of 
the  Detroit  Sunday 
News  is  one  more 
proof  that  advertising 
volume  follows  the 
route  of  largest  cir- 
culation. 


Pittsburg  Press 

Dally  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

MEMBER  A.  B.  C. 

FoftlfB    A'J  •  n  I  ii.n  K  Repreeantetlvae 

Mrirepnlrtxsi  T™<r.  Pr,,t,  ,  Gu  BWa. 

U  Mi:1'.'  JOHN  CLASS 


FIRST  IN  1000 
NEWSPAPERS 

A  National  AoVerttaer  with  30 
years'  experience  recently  .tated 
that  hit  racord*  ehow  that  lor 
the  money  oxponded  the  reeulu 
produced  by  the  Washington 
SUr  placed  it  FIRST  IN 
a 


Weatern     Repfr|*nUll*e.    J-  E. 

Fire)  NalT  Sank   fait  .  Call 


Ill 


Let  Aegelea—The  largeat  city  la  the  Wat 


/    r  urffff  afeiir    i ' '    ''  la  rAe  H/eat 

MEMBER  A.  B.  C. 
at  Clrcalatiea  Statement 
April  I,  IMt 


143,067 

•   lust   like   Los   Angeles  The 
Herald    g"*t    Into  practically 
mv» — cnvtri  this  fiwlH  compUtaly. 
R  t  pr*#««  ta  dvn 
New  Yorfct  Chl<agoi 
H    W    Moloney         C,  l-og.n  P«r>t  Co. 
604  Tim..  Bid*  4*2  ™ 


•vnr  ho 


IN  NEW  ORLEANS 
ITS  — 

THE  NEW 
ORLEANS  ITEM 


TIPS  FOR  AD 


Advertising    Service    Company,  Chronicle 

Rldg  .  San  Francisco  Reported  will  piece  the 
folViw.riB     advertising:      Reliance    Trailer  & 

Water  Systrm,     and  Fuller  &  Jahasu*.,  farm 


But  the  ball  game  was  only  one  of 
many  pleasurable  feature*  of  the  trip, 
which  was  arranged  by  Jim  McKernan 
and  directed  jointly  by  "Rip"  Samuels  of 
the  New  York  World's  home  office  and 
•  Dick"  Barrett  of  Cankill.  Both 
nth  and  Barrett  were 


i  Advertising  Agency.  440  4tl.  ivmix, 

New  Vork.  TUcmg  orders  with  j»mr  Ka>trrn 
new«pap«rs  fur  the  Marathon  Tire  4  Rubber 
fliefwij  "Marathon"  belt,  Cujahog*  Kill*. 
Ohio,  and  ).t  Unv>n  square,  New  Yurk.  IJoyd 
W  Young.  *2Jt  Prospect  avenue,  Cleveland, 
will  omtinue  to  handle  the  accuunH  for  the 
Western  territor? 

Bart**,  DuratliM  A  Oaboew,  2*  West  45th 
ttreet,  New  York.  Miking  1 0.000  line  coo 
Iran*  with  cir-tt.CM.afT>  in  rartrnia  section*  i--t 

I  i  ■  ■  ■;  "  ■  .ni|  ar.y  '  W  1. 1 r . «  t"  hair  t.  n  r  ;in  I 
shampoo.   .Sidwaj    ttldg  ,    HutT-iln,   S,  Y, 

ChdirlM  A  .u.  rising  Agency,  2}  East  26th 
street,  .New  York  Will  nike  up  liits  during 
June  (or  It  <;.  Pratt  Cwnpany.  54"  Church 
street.  New   Ytirk,  '*Sratr«i<]e  "  spray  material 

Ndatm  Ca«sRian  A  Co„  1127  Pits*  atwt, 
St.  Louis.  Again  making  cotilrarta  with  news- 
paper* in  various  tec  vt  tun*  iut  I' la  pan  I-ahora 
lime*  Apjdtan*e».  5(15  Ninth  7tli  itrrrt,  St 
Loam, 

Robert  H.  Dipps,  Senee*  Bldg..  PhUadel 
phi*.  _  Making  yejfr I y  contracts  with  at* spa 


Victrola  orders  by  the  party  in  apprecia- 
e  the  out- 


per*  fur  the   Sncllt-nburg  Cloth  Company. 


Darirind  Advertising  Agency, 

land,  and  Atlantic  City,  K.  J. 
tiling  for  the  Grand,  Victoria, 
Gordon   Hotels-.  London. 

n-Ward.  Union  National 


£n» 


He  vela"? 
ttli    m  wi 


Making  l.tKlO  line  yearly  c 
h  newspaper*  for  the  Chandler  Motor  Car 
Company  and  the  Cleveland  Automobile  Com- 

Federal  Advertising  Agency    6  East  19th 

etrrcl.  New  York.     Will  make  np  Hsu  durii — 
Jnnr  f-^r   Rnnkel  Bro*..  Inc..  44}  We 
•tr.-cl.   New    York      Reported  to  be 
aiivrrtiiing  for  H  O.  Co  ,  "H.  O  "  oa 


tion  of  their  work,  which 
utg  such  a  splendid  success.    The  pre- 
sentation was  made  by  Mr.  McKernan. 

The  circulatiun  men  were  the  guests 
of  the  Saujrcrtics  and  New  York  Steam- 
ship Company  un  the  way  up  the  Hud- 
sun  Munday  ni«ht  and  of  the  Hudson 
River  Day  Line  coming  down  Wednca- 
day.  The  Green  l-ake  Huune.  at  Green 
Lake,  was  the  secne  of  activities  Tues- 
day afternoon  and  Tuesday  night. 

A  letter  from  Congressman  T.  Frank 
Appleby  of  New  Jersey  was  read  ex- 
pressing regret  that  official  duties  in 
Wathfagtot)  caused  him  to  miss  the  first 
outing  in  many  years.  Since  the  last 
out  inn  Mr-  Appleby  was  elected  to  Con- 
gress The  association  was  one  of  the 
organizations  to  endorce  Mr.  Apple- 
hy's  nomination  and  it  was  a  real 
ire  to  the  members  to  hear  of  his 


!vrrti«ing  ) 
"Prnto"  flonr,  BiirTaU 
Richard  A.  Fo-«r  a 
miru.1  RMg..  I*hila>Mph' 


oalmei 

N.  Y. 

prtiaing  Agency,  Ter 

Placing  orders  with 


HAYS 


TO  CENSOR 
THE  PRESS 


{Continued  from  page  23) 


_  m  rr«  in  ietectrd  »ectioini  for  Mount  SL 
ItMrpli  ttnllrge,  Philadrlpfaia,  Will  makt  up 
H<l*  tlurtng  June  fnr  William  H  Lodea, 
Rrmling,   P*..  "l-wdenV'  cntagh  dropi. 

A  Lni  J  r  r.k  A  Co..  14  Stont>  mtr*^.  New 
York.  Sending  »ut  «tdrr5  for  250  line  on  5 
calumsm  m  2(lii  ncwKiaper*  for  J.  P  Morgan 
&  l.a  ,  French  I^taim. 

FrajikHn  Adv«rtialt.g  Service,  De  Long 
Hldg-,  Paitadf-lpliL*.  PUcing  nrderv  with  tome 
New  Yoik  newspaper-  fur  Orn*ol  Chemical 
Ctitnpany,  eovoaeut  nil,  }*9  JOih  itreet,  New 
York. 

Cardn.r  Advartiauag  Company,    1427  Lo 
(Us-t    ftreet,    St.     t^vwU.      PUctng  aiivrrtiiing 
for  Helvetia  Milk  Cooden-ing  Company.  "Pn 
etapcrated  milk,  St.  l^ouu. 


DIAMOND  STARS  DISCOVERFX) 


in. I    rrT    ii'.  «■:>       irli    t tie  conwiir 
■Mv  prewibed  by  law,     Tbe  De] 
.-•f  J  mi  ire  a<  ck-w  orgnnixed  can  be  depended 
■.ip.-n  nHonlviiely  to  do  thai 

"The  »ir  is  over.  We  mint  return  to  the 
ordered  freedom,  Out  method  of  safeguard- 
ing the  |>uhli<  welfare,  while  at  tbe  Mime  lime 
maintaining  frefdnm  of  the  pretfl,  has  been 
found  through  a  long  period  of  stable  civil 
liberty  better  for  the  public  welfare  and  per- 
*:-nal  security  of  citizens  than  to  establish  a 
'■itrcaurriitic  consorship,  which  in  its  nature 
heroine*  a  matter  of  individual  opinion,  preju- 
dice or  caprice. 

"There  U  a  certain  cost  in  free  institutions, 
in  which  the  initiation  of  freedom  of  the 
i  res-.  'Karen,  but  we  in  this  country  have  pre- 
ferred to  pay  such  costs  from  time  to  time 
rather  than  to  seek  protection  through  tbe 
hitforicatly  dwcrcdited  devices  of  bureaucratic 


Show  Ability  On  Circulator.*  Tw*m 

Big  league  baseball  managers  looking 
for  playing  material  take  notice!  Three 
of  the  most  promising  young  players  not 
under  cutitratt  today  were  discovered  up 
in  the  Catskill  Mountains  Tuesday. 
Their  names  are  Willie  Hoffman.  "Jim" 
McKernan  and  Jack  Annenberg.  who 
in  off-the-diamond  moments  mastnier- 
ade  as  circulation  managers  of  the 
New  York  Herold-Staats-Zcitung.  the 
New  York  World  and  the  Philadelphia 
Public  Ledger  respectively. 

How  did  we  find  them?  Why,  didn't 
the  New  York  City  Circulation  Manag- 
ers' Association  hold  its  15th  annual 
outing  in  the  Git*kiH  Mountains  Tues- 
day and  Wednesday,  where  the  afore- 
mentioned star*  led  the  Circulation 
Managers'  team  to  a  9  to  7  vic- 
tory over  an  aggregation  of  all 
star  visitors  capt  lined  by  Kddte  Weis- 
man  of  the  World  ?  If  you  doubt 
it  ask  Howard  Connelly,  the  venerable 
48-year  service  man  of  the  Mew  York 
Post  oftirr  Howard  was  the  official 
score  keeper  and  no  one  was  able  to 
upset  his  official  verdict  at  the  end  o! 
the  game,  that  McKernan  had  scored 
three  runs  alth'-ugh  he  was  mily  at  bat 
twice. 

The  outstanding  features  of  the  game 
wa*  the  homer  Mlh  btUCI  full  by  Hoff- 
man, which  won  the  game  for  his  tram ; 
McKernan'*  itOp  al  third  l^e  of  what 
he  insists  was  the  hottest  liner  that  ever 
came  off  a  bat-;  and  ^nnenberg's  allow- 
ing two  members  of  the  opposing  team 
to  tell  him  a  funny  story  while  he  was 
playing  first  base.  v*hii*h  allowed  a  run- 
ner to  get  all  the  way  MOttfttj  t"  third  on 
what  was  a  sure  out  Therefore  their 
nomination  for  the  big  leagues. 


Either  the^e  publications  should  be  entirely 
suj'pres*ed  and  their  publishers  proseC'Jted  or 
they  should  be  given  equal  mailing  rights  to 
cimmcn  with  tac  other  periodicals  of  the 
□Pun  try. 

"The  in, -til  exclusion  statutes  will  be  vigor- 
o'.iily  enforced  by  the  Post  Office  Department, 
bat  in  so  doing  we  will  carry  out  tbe  purpose 
of  s\ich  non  mailaSility  taws.  This  purpose 
is.  to  bar  the  prohibited  matter  entirely  from 
the  mails  and  not  simply  exclude  it  from  the 
■  articular  clisi  of  mail  which  carriei  a  lower 
rale  of  postage  and  then  admit  it  to  that  class 
which  renyires  a  higher  rate,  for  tbe  sanse 
'jus  govern  the  maifabiliiy  of  matter  hi  each 
cas<* 

"There  shall  be  no  hesitancy  in  suppressing 
any  publications  of  the  public  taw.  hut  there 
are  also  laws  in  Ibis  country  safeguarding  the 
integrity  of  the  freedom  of  the  press,  and 
ihe-e  laws  nuot  and  shall  be  also  scrii|mlou»ly 
observed." 

In  the  rate  decision.  Mr.  Hays  has 
clarified  the  department's  stnnd  on  a 
question  that  has  vexed  publishers  for 
several  months  During  the  former  ad- 
ministration, a  ruling  was  made  that  any 
rending  matter  from  which  the  pub- 
lisher or  any  advertiser  might  derive 
benefit  «hou1d  be  considered  as  adver- 
tising and  pay  postage  as  such.  In  ex- 
planation of  his  ruling  of  May  23.  Mr. 
Hays  said: 

"Attention  ii  »pecificallv  called  to  the  law 
nf  tot*  which  requires  that  editorial  or  nther 
reading  malter  for  which  the  publisher  la 
rnvnfirn sated,  directly  or  Indirectly,  must  be 
nlaiMv  rr-s-Ved  with  the  word  'Advertisement.' 

"T»*e  Po^ttnasler  General  desires  it  to  tie 
thrtrn-igblv  understood  by  al)  publishers  tkst 
fr-iai  law  of  1912  )«  rwost  earnestly  called  t» 
■twHr  .Vtcn'im  aid  will  be  moat  vigorously 
rn*'r>T*>d  h\   h»s  department. 

**Ttv«  ruling  r*t«  it  »neiarelv  up  to  rach 
r.tiWi»her  in  label  all  matter,  other  than  dks- 
r'— ■  >dvertis'n*en's.  for  the  puhtii^iion  of 
which  w»nr.e\-  nr  other  valuable  consideration  i« 
t>.-*»d.  sTeptesJ.  of  promised,  with  l  he  weed 
•  W-ti- ement*  printed  in  full. 

"F-iviltv,  in  this  connection  «Henti«n  is 
r^lle*|  to  the  fael  that  wh*n  a  ttew^poneT  nt 
t<eriod;<.il  adverti»-«  its  nwn  seev'eea  nr  i»*tie*. 
nr  inv  nther  lKi».neas  of  tKr  •nibtiahee.  in  thr 
frvem  «f  either  display  advert*sement«.  nr  »*d- 
isnrtal  or  reidlne  matter.  Ml  n  advertivinr 
-uli-n  the  meaning  of  tbr  law  aivt  thr  rmb- 
)i*her  m»-;  es->eel  to  pay  the  advertising  mail 
iig  rale  therefor 


The  Mow!  Vemon,   N.  Y. 

DAILY  /VRGUS 


display  ad- 
vertising than  any  other 
DewspapeT    in  Westchester 

County. 

Thi.  I.  an  acknowtedg- 
ment  of  it>  power  that  tbe 
advertiser  should  heed,  if 
desirous    of     reaching  the 


GEO.  B.  DAVID  A  CO. 

RepraaaalaUea 
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6«M 


A  bu«ine«ii  drertiaina 
the  Korlli  Jerrar  SSor 
aatrd  tij 

THE  ASBURY  PARK  PRESS 

/~L-"(r»r  StWdf  y  ■••Jny 

This  territory  baa  factories  that  produce 
$il.O0l),MD  snnoaUr,  far  ma  yielding  $10, 
000.ODU  annually ;  and  a  huge  restart  btw- 
neas  besides. 

A  B  C. 


Chica.a.  III. 
J.  LYLE  KI.NMONTH.  PaalUker 
Aakarr  Park.  N.  J. 


-(II  aa.) — auraa.i  tka 

iBr  /mr  TE\1ES 

AS 

A  Food  Medium 

Evan  during  the  part  rummer  tour  foee1 
pag.a — and  mora — waa  the  afcee  of  our 
regular  areakly  Thuraday  food  feature— 
a  winner  for  houaewlvea.  retail ara  and 
manufacturer  a. 

Wedneedaya    and    Suodaya    four  awte 
pecea.    Tueaday,  Muale  Paaa, 
Circulation  Ja.eO.         Member  A    B  C 

KELLY  JM1TH  CO. 
MarbrMge  Bldg.  Lyttoa  Bid.. 

New  York 


Famous  Wits  of 
History 

A  abort  magazine  page  feature 
twice  a  week. 

NEWSPAPER  FEATURE 


241  W.  58th  ST..  NEW  YORK 


7  h .  Family  Intomm 

Over  $3,000.00 

In  Buffalo  the  pereenlaee  af  ram 
ltiee  with  iaeomaa  over  .1.000  00  u 
Six  Tlmee  Greater  than  the  averega 
for  United  Stale. 

Buffalo  r  v.nmg  Newa  reaehea  91 
per  cent  ol  the  femUlee  with  »»^"0  oa 

'clmTrf  "he""' 


KELLY  SvlTH  CO. 

/tereva  «e»e.ie«leK«.. 


Y.rk  Clt, 
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NEW  ORLEANS 
HAS  60,000  HOMES 


ICOOD  ONCSI 


The 


55,000 

Now  Orleans  Homes 

May  15-May  22-May  29 
NO  INCREASE  IN  CARD  RATE  IN  MAT 


AN  EDITORIAL 
A  DAY 

Current  event*  and  mcvcmmli  tnttr- 

pr*t»d     crisply,     entertainingly  and 

with  imp*  it i« I  precision. 

Thi«  aervlce  la  not  ayrtdicatad  broad- 

cant;  e*ch  client  la  carefully  protected 

In  asrluatve  territory 

Your   territory    may   b«   np«n  Aak 

ahnut  it.  and  lor  aamplaa  and  prica. 

Charles  Grant  Miller 

1116    World    Build  inf. 
N.w  York 


No  Hesitancy 

Advertisers*  statements  ire  implicitly 
accepted  in  a  newspaper  that  possesaei 
an   intevrity  wbbch  u  not  qoestioned- 

In  the  great  r.lt*b«ra;h  diatrict  the 
rleetent  of  hesitancy  u  rrmoved  itam 
the  nrti^prcl  ve  purcbaterr'i  mind  wheo 
he  read*  an  advenUUtf  proposition  in 

The  Pittsburgh  Post 

motion  of  Pilubargb 

DAU.Y  AND  SUNDAY 


NEWS-LEADER 

The    XmLum'i    cirealailaa  to 

Richmond  U  ercatrr  thso  thai  of  til  tes 

olkfr  Richmond  jispers  coenbined. 

Tee  N.ws .Lwn  i  circulation  la  V|r- 
rinu  h  (realer  thsn  sar  otbsr  Vlrfin^ 
nr^bipaper. 

The  •worn  stateoaeota  «f  the  Rkbmood 
psperi  snow   the  ft 
daily  circwIitiouB  In 
■nore  than  three  tin 
nrarest  competitor. 

Fore  ion  represctttaifvti 
The  Kelly  Smith  Co.     rh.raa*.  1U 

^stt& 

I  'i.  i 


WIRE 
NEW/ 


HONOR  MEMORY  OF  H.  W.  GRADY 

North  and  .South  Represented  at  Cere- 
mony on  Lata  Editor's  Birtkaay 

Atlanta,  May  24.— North  and  South 
paid  tribute  to  day  to  Henry  \V.  Grady 
un  the  7lst  birthday  of  the  distinguished 
managing  editor  of  the  Atlanta  Constitu- 
Uftn,  who  died  in  1889.  At  exercises 
when  the  Grady  Monument  was  reun- 
ified John  H.  Atwood,  Kansas  City 
jurist,  was  the  only  speaker. 

Wreaths  were  sent  by  the  Governors 
of  Massachusetts,  where  Grady  made 
many  speeches  in  behalf  of  reconcilia- 
tion between  the  states;  of  Louisiana 
and  other  states,  as  well  as  by  Boston 
and  other  cities,  and  numbers  of  socie- 
ties and  organiialions  in  the  North  and 
South.  The  monument  was  rennveiled 
by  Betty  Black,  three-year-old  grand- 
daughter of  Grady. 

Robert  Lincoln  O'Brien,  editor  of  the 
Boston  Herald,  who  represented  the 
Commonwealth  of  Massachusetts,  sug- 
gested at  a  luncheon  address  that  the 
memorial  exercises  be  made  an  annual 
affair.  Mr.  O'Brien.  \V.  P.  Lord,  of 
Boston,  Melville  E.  Stone,  counselor  of 
the  Associated  Press,  and  Confederate 
and  Union  veterans,  came  to  pay  tribute. 

The  University  of  Georgia  at  Athens 
announced  in  connection  with  the  ccle- 
braliun  the  establishment  of  the  Henry 
W.  Grady  School  of  Journalism  in  his 
honor.  He  was  a  graduate  of  the  uni- 
versity. 


manager,  died  recently  at  her  home  near 
Portland,  Ore. 

A.  F.  Dr.si  sr,  for  28  years  editor  and 
publisher  of  the  West  Salem  (Ohio) 
Reporter,  died  recently,  aged  71.  He 
is  survived  by  a  widow,  one  daughter, 
and  a  son,  J.  W'.  Dunlap,  editor  of  the 
Lodi  (Ohio)  Review. 

James  T.  Jakiman,  aged  67.  pioneer 
newspaper  man  of  Utah,  died  last  week, 
lie  was  struck  by  an  automobile  a  few 
days  ago  and  failed  to  rally.  He  had 
published  newspapers  in  many  Utah 
country  towns  besides  his  activities  in 
Salt  1-ak-c  City.  The  world  war  had  a 
disastrous  effect  on  Mr.  Jakcmait's  en- 
terprises and  for  the  past  twelve  months 
he  had  to  act  as  an  elevator  operator  in 
Salt  Lake  City  to  get  a  living. 

F«g»  S.  Stone,  circulation  manager 
of  the  Brooklyn  Omen  for  the  past 
fifteen  years,  died  last  week  aged  40 
years.  He  was  secretary  of  the  New 
York  State  Circulation  Managers"  As- 
sociation and  vice-president  of  the 
Brooklyn  Press  Club. 


NEW  PENNSYLVANIA  AD  LAW 


P  Rece 
ertising 


of 


Hhaiuin  S  Robbins,  aged  54,  city  edi- 
tor of  the  Bradford  (Pa.)  Star  Record, 
died  after  an  illness  of  several  weeks. 
Mr.  Robbins  had  Ix-en  engaged  iinjncws- 
paper  wotk  fur  .10  years. 

RoBEitr  McCasthy,  a  veteran  tele- 
graph operator,  who  during  the  thirty 
nine  years  that  he  was  connected  with 
the  Western  Union  Telegraph  Cumpati) 
worked  in  the  telegraphic  departments 
of  most  of  the  Philadelphia  morning 
newspapers,  died  last  Wednesday  at 
his  home  in  Philadelphia.  He  was  52 
>ears  old 


Publishers    Must  K<. 

Classified  Ad* 

Gov.  Sproul,  of  Pennsylvania,  has 
approved  the  act  making  it  unlawful  to 
use  any  untrue,  deceptive  or  misleading 
statements  in  advertising  in  newspapers, 
books,  posters,  handbills,  circulars,  pam- 
phlets or  letters.  The  law  covers  all 
classes  of  advertising  for  merchandise, 
securities,  investment,  service  or  any- 
thing offered  to  the  public  for  sale.  The 
law  exempts  owners  of  newspapers  and 
periodicals  who  accept  advertising  in 
good  faith,  but  requires  all  publishers 
to  get  the  name  and  address  of  all  ad- 
vertisers placing  classified  advertise- 
ments and  making  records  which  shall 
be  kept  for  two  weeks  and  subject  to 
examination  by  law  officers. 

The  law  also  provides  it  shall  be 
deemed  deceptive  advertising  for  any 
P*T*OB.  firm  or  corporation  engaged  in 
the  second-hand  business  of  furnishing 
any  service  or  investment,  to  advertise 
by  "liner  ads,"  indicating  that  the  sale 
is  being  made  by  a  private  party  or 
householder.    The  law  requires  the  ad- 


Wiiu.sM    F.    Boyle,   aged  51, 

owner  of  the  Oil  City  (Pa  1   Derrick,  vcrtiser  to  make  known  that  the  seller 

died  at  his  home  in  Oil  City  on  May  21  is  a  business  concern.    Violations  of  the 

after  several  months'  illness.    He  was  law  are  declared  a  misdemeanor  and  a 


an  expert  linotype  uperator  and  at 
time  held  a  record  for  his  work  on  the 
linotype  machine.  He  was  a  son  of  the 
late  P,  C.  Boyle,  under  whose  owner- 
ship the  Oil  City  Derrick  l«-came  inter- 
nationally known  as  an  organ  of  the  oil 
trade.  Mr.  Boyle  leaves  one  brother. 
E.  R.  Boyle  of  Oil  City  and  one  sister. 
Mrs  F,  T.  Lauinger  of  Pittsburgh. 
He  was  a  printer  by  trade  and  had 
worked  at  various  periods  in  his  life 
on  New  York,  Buffalo  and  Pittsburgh 
daily  newspapers. 

FBgU  RbaT,  formerly  editorial  writer 
and  manager  of  the  Tuscola  (III.)  Jour- 
nal, died  this  week  in  a  sanitarium  at 
Jacksonville.  111.,  where  he  had  been 
since  a  breakdown  of  his  health  some 
time  ago. 

RoiirJeT  Corey  I.  aiHFISJ.Ii.  for  36  years 
editor  and  manager  of  the  Miner  (III.) 
News,  died  in  Miner  this  week,  aged 
57.  With  his  brother.  Horace  Crihficld. 
he  controlled  weekly  papers  at  Atlanta. 
Minier,  Mcl-can.  Stanford.  Armington 
and  Wayncsville.  all  small  towns  in 
Central  Illinois, 

Kmily  Rebecva  T«Axrr«,  18-year  old 
daughter  of  John  Tranter,  managing  ed- 
itor of  the  Buffalo  Emrairrr,  died  after 
a  year's  illness. 
Miss  Hannah  Lewelvn,  for  19  vears 
with    the    Butte  (Monti 
part  of  thi 


fine  not  exceeding  $500  or  imprisonment 
it  exceeding  90  days  may  he 


WOULD  POOL  PAPER'S  DEBTS 


of    Advertising   and  Selling 
Urge  Bond  lasna  to  Secure  Payment 

Creditors  of  Advertising  &  Selling. 
New  York  trade  weekly,  are  being  re- 
quested by  a  committee  of  those  to  whom 
it  is  indebted  tn  give  their  consent  tn  the 
issue  of  five  or  ten  year  fi  per  cent  bonds 
in  consideration  of  the  amounts  owed 
them  hy  the  publication  so  that  a  reliable 
publishing  institution  may  be  induced 
to  take  over  the  paper  and  invest  enough 
capital  to  put  it  on  a  paying  basis. 

In  the  letter  to  creditors  signed  by 
F.  I..  George  of  the  Schilling  Press,  it 
is  stated  that  a  receivership  will  result 
in  creditors  and  bondholders  receiving, 
at  best,  a  fraction  of  1  per  rrnt  of  their 
r'aims  and  that  it  has  proved  impossible 
to  interest  new  capital  on  a  hasis  of 
liquidation  by  investors  of  the  present 
outstanding  indebtedness.  The  paper  has 
not  been  issued  for  the  past  two  weeks. 


A.  B.  C,  Issues  Manual 

"Scientific  Space  Selecti'  n"  is  the  title 
of  ?  manual  just  issued  hy  the  Audit 
Bureau  <*f  Circulations,  giving  members 
an  insight  into  methods  and  workings  of 
the  bureau. 


Indication  of 
Lineage  Increase 

1920  vs.  1918 
in  the 

BOSTON 

AMERICAN 


Financial  Advertising 

Total  Lines.   1916.  .  .  21,769 
"      1 920...  233,60* 

Bay  5p.ee  fa. 


SPIKE 
WEBB 


tht 


BIG  FIGHT 

The  International  Syndicate 
Baltimore,  Md. 


Another 


Big  Plant 

Now  In  Course  of  Construe lloe  at 

Perth  Amboy,  N.  J. 

Urge  increase  In  Savings 
Deposits  during  past  year. 

For  farther  information  regarding 
this  important  territory,  address 
Perth  Amboy  Evening  New.  or  F.  R. 
Northrup,  303  Fifth  Avenue,  New 


NEW  YORK 
EVENING 

JOURNAL 
has  the  largest 
circulation  of 
any  daily  news- 
paper in  , 


Tt>e  aaialaeessttea  af  las  two  lasdkng 
progressive  Jewish  aesrepepers  el 
New  York 

THE  DAY 

AND 

THE  WARHEIT 


bring.  Into  b.ln,  tee  asest 
aeVerttsing  asaaiees  ia  tke  J. 

zed  by  Google 
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MERGER  IN  K1TTANNINC 


Simpson  Buyi  Daily  Timea  and  Com- 
bine It  With  Leader 

kiltaiining.  Pa.,  has  now  only  one 
daily  japer  as  the  result  of  negotiations 
UUliplettd  whereby  John  T.  Simpson 
and  Roland  R. 
Simpson  have  ac- 
quired the  Daily 
Times  and  the 
Kit  tanning 
Weekly  Times 
The  Daily  Times 
has  been  merged 
with  Simpsons' 
Daily  Leader  and 
the  papers  are 
being  issued  as 
Simpsons'  Daily 
leader  -  Times. 
The  Weekly 
Times  has  been 
merged  with  the  Armstrong  Democrat 
and  Sentinel,  which  Messrs.  Simpson 
have  owned  for  a  number  of  years,  and 
the  papers  are  now  known  as  the  Arm- 
-triing  Democrat  and  Sentinel-Times. 

John  T.  Simpson  founded  the  Times 
in  1876  and  has  been  engaged  in  the 
newspaper  business  in  Kittanning  for 
almost  half  a  century'  He  disposed  of 
his  interest  in  the  Times  in  1909  and 
shortly  afterwards  launched  Simpsons' 
Daily  leader.  Mr.  Simpson  is  editor  of 
the  Leader-Times,  and  his  sun,  Roland 
B,  Simpson,  who  has  been  associated 
with  him  for  the  past  twelve  years,  is 


Joim  T.  Sinon* 


cetitly  changed  its  name  to  the  Palatka 
Daily  News.  Tile  Bellingham  (Wash.) 
American  Reveille  has  changed  its 
name  to  the  Bellingham  Reveille  and 
the  Honolulu  Pacific  Commercial  Ad- 
vertiser is  no«   the  Advertiser. 


The  Afcoom  (Pa.)  Times-Tribune 
has  changed  its  name  to  the  Altoona 
Tribune    The  Palatka  (Fla.)  Post  re- 


tinue to  he  the  prosperous  abiding  place 
of  such  an  institution  of  publicity  and 
education  as  we  have  met  here  this 
evening  to  honor  and  acclaim,  the 
stronghold  of  an  enlightened  liberty, 
and  the  supporter  of  an  advancing 
civilization." 

Secretary  Hoover  traced  the  growth 
of  trade  supervision  and  regulation  by 
federal  authority  under  the  title  of 
"(jovernment  in  Business"  His  address 
in  part  follows: 

"The  risks  of  business  and  therefore 
the  volume  of  business  depend  in  a 
large  degree  on  the  accuracy  and  the 
completeness  of  commercial  intelligence. 
In  fact,  our  commercial  and  our  indus- 
trial system  can  march  only  on  a  knowl- 
edge of  concluded  bargains,  upon  accur- 
ate information  as  to  the  forces  that 
influence  price,  as  fo  the  supply,  die 
demand,  and  the  movement  of  commodi- 
ties 

"The  preparation  and  the  determina 
tiort.  the  dissemination  of  this  intelli- 
gence is  today  almost  as  complex  and 
as  intricate  as  commerce  itself,  and  these 
services  are  as  yet  by  no  means  perfect. 

"The  press  amply  serves  to  record 
the  bargains  in  the  market,  the  new 
developments  in  industry,  it  gives  a 
wealth  of  other  commercial  information. 


hut  with  the  complexity  of  our  commer- 
cial and  industrial  life,  the  great  fund  of 
necessary  information  on  production,  on 
consumption,  on  stocks,  on  prices,  on 
the  ebb  and  flow  uf  economic  currents, 
both  from  home  and  abroad,  cannot  be 
effectively  collected  by  one  individual 
or  one  institution. 

"Vast  as  the  sum  of  material  is  that 
is  collerted  and  disseminated  by  the 
press  itself,  there  is  no  agency  that  can 
rrplace  the  necessity  for  the  Govern- 
ment in  this  service.  If  business  is  to 
function  at  the  minimum  risk,  is  to 
function  with  precision  and  success, 
every  business  man  must  have  at  his 
elbow  the  fundamental  facts  of  com- 
merce accurately  determined." 

Russell  R.  Whitman,  publisher  of  the 
Commercial,  sounded  a  cheerful  note  in 
welcoming  his  guests     He  said  in  part  : 

Thete  is  something  significant  almut 
the  character  of  this  gathering.  We 
arc  here  with  faith  in  ourself.  and  con- 
fidence in  our  nation.  We  have  just 
passed  through  a  terrible  world-war,  but 
because  of  the  faith  and  confidence  we 
won  it.  We  are  now  in  the  midst  of 
a  period  of  business  depression,  but  1 
confidently  lielieve  that  we  have  seen  its 
grratnt  depth,  that  we  are  now  on 
the  rise,  and  if  that  has  not  actually 
come  to  then  1  believe  this  occasion 
marks  the  turning  point. 

Hard  times  are  not  coming,  but  for 
the  good  of  the  country  soft  times  are 
going.  The  United  States  cannot  fail, 
it  is  too  powerful,  to  resourceful,  too 
energetic,  too  young,  too  ambitious,  too 
big,  too  rich  to  fail  Therefore,  the  only 
course  from  now  on  is  an  upward  course 
The  thought  of  the  nation  now  is  towaril 
constructive  things.  Our  President 
stands  for  that— America  first! 


"Congress,  represented  here  tonight 
by  the  Senators  from  New  York,  Penn- 
sylvania, Indiana,  and  New  Jersey,  is 
working  faster  and  with  greater  purpose 
than  it  has  ever  done  before,  along  con- 
structive lines.  And  the  press  is  just 
as  eager  to  do  whatever  it  can  to  place 
the  country  back  upon  a  sound  jnd  sub- 
stantial basis. 

"In  honoring  the  New  York  Commer- 
cial tonight,  you  are  honoring  the  press 
of  America.  In  its  behalf,  in  behalf  of 
the  great  constructive  journalism  of 
America,  I  bid  you  welcome." 


Book  Section  in  Winnipeg 

The  Winnipeg  Free  Press  has  com- 
menced the  publication  of  a  monthly 
literary  and  hook  review  section,  the  first 
number  appearing  on  April  30.  It  will 
Ik  published  the  last  Saturday  of  the 
month  The  Free  Press  is  the  first 
Canadian  paper  to  issue  a  regular  liter- 
ary supplement.  T.  B.  Robertson  is  the 
literary  editor. 


The  Merced  (Cal.)  Star,  oldest  Re- 
publican weekly  in  the  San  Joaquin  Val- 
ley, recently  purchased  by  Walter  Killau. 
former  managing  editor  of  the  Modest" 
Herald,  has  been  converted  into  a  morn- 
ing daily.  _^  


Fred  Kennedy  Field 

Fred  W.  Kennedy,  of  the  Department 
of  Journalism,  of  the  University  of 
Washington,  has  been  elected  field  man- 
ager .  of  the  Washington  State  Press 

Association. 


Hart  Lae.ee*  Wichita  Beacon 

Paul  M.  Hart  has  resigned  as  adver- 
tising manager  of  the  Wichita  (Kan  ) 
Beacon. 


SUPPLIES   and  EQUIPMENT 


FOR 


NEWSPAPER 


MAKING 


FOR  SALE 


EQUIPMENT  WANTED 


Tot  Sale 

One    Hue    Sextuple    Pieaa,  lour 

41-Vetl    i-.il-Jtr.it     I J         IBM  at 

tint.     Column  length  20 H 
farlhrr    dr*crt»lion  no 
Nrur*.    DallM.  Teaaa, 


Waated  Te  Bay 

j  A  newspaper  prrsa  for  Wli  elasa  hall  tone 
vatiaJranrala;  at  teaal  16  (maea.  with  3  extra 
color-,  cm  L-rrtatn  pM<**  Send  fall  partKalars 
to  Bnx  A-580.  Cafe  Kditoi  $t  PuatitHH 


Rotary  Prat* 


Send  heal  prict  and  lull  particular. 
A  545  Care  of  Eotroa  k  Pu»Li*ma. 


i»  Box 


Pnnliaf  PUnta  and  B«uin«M  bOTlffht  and  aold. 
American  Typcf mbi1«ts'  prodveta,  printer,  ana 
bookbinder  •  machinery  of  r»*ry  description. 
Conner,   Fendl.r  ft  Co-,  H  Beekman  St,.  New 


FOR  SALE 


Complete  Newapaper  PUnt  fee  Sat. 

32  pa«r  Hoe  nrru  with  atrroetype  equipment. 
LoJlu«    type  easier,   tinitrpc   nuirhinrs,  type. 


Far  Sale 


ic  heaiitrner 


K-wablUlied  In  ISO  lo  sell  and 
equip  s      m  h  '  i  flints 

Peckham  Machinery  Co. 
marbridce  bldg. 

mth  a  away 
NIW  YORK  CITY 


$1900 

20JO 


LINOTYPES 
3  KeM  $.  C*k.  Fad 
I  *M  4.  M»  . 
6  UM3,M( 


Cruse*.  |«d  Lea. 


70.00 


FOR  SALE 

Goss  Semi-Rotary  Press 

14  PAGE 

This  is  a  flat  bed  preas,  printing  from  2 
to  14  page*  direct  from  tjpe.  7  col- 
umn*, 21  inchea  long,  13  ems.  Use* 
roll  paper,  23.  4fi  and  69  incise*  wide. 
Installed  in  1917.  Now  in  use.  Delivery 
about  July.  Price  USUO.00.  Installa- 
tion of  linger  press  reason  for  selling. 

Oiazf ttr-Kr uirui  Co. 

ATLANTIC  CITY,  N.  J. 


NEWSPRINT 

Reasons  for 
buying  from  us 


Quality      of  paper 
alwaya  uniform. 
Regular  delirerie*. 
Shipment*    made  in 


at  price*  below  pre*- 
ant  contract*. 


J.&J.  SGOn,  Ltd. 

33  W.  42nd  SL, 

New  York  City      V.-Jereirt  !OS7 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 

154  Naaaau  St..  Tribune  Bid,. 

New  Yerk  Cltr 


For  Prompt  Service 

TYPE 
Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  House*  convtnsenrly  located 

"American  Type  tne  Beit  in  Anj  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 


Ralrlmor*  Chicaeo 
Richmond 


mp» 


FOR  SALE 

r-oae  Straight  Llrva  Quadruple  Four- 
Deck  Two  Page  Wide  Preaa.  Print. 
4,  4.  a.  10.  12,  14  or  16  paga  papare  at 
24,000  per  hour.  20.  24,  2*  or  12  paSa 


This  Press  May  Suit  You. 

WALTER  SCOTT  *  COMPANY 
PLAINT1ELD,  NEW  JERSEY 


Digitized  by  Google 


Editor    &    Publisher    for    May   28.  1921 


;t7 


Introduction  to  Employer  and  Employee  || 


3c 


SITUATIONS  WANTED 


A  WORD  for  >  is  ,  rti 
classification.  Caah 


—  w  claeauicotlon.     La«fa  with  d 
unemployed  sua  Lnaerlfori  < 
"tBd  M  woa-ata  ]  FREE. 


•Mtl  thU 

with   order,  for 


A  I  i.n.l,  Tb  II  vol. 
An  Adv.rtleing  Man 


lelng  Mid 

With  wide  experience  clean  esit  record  Quick 
to  utilise  the  ejientlai,  o!  odvertiaing  andsc!!- 

lor  the  promotion  ut  lianutM. 
>etveil    a,    Adventling    Manager   with  retail, 
j* Jioleaule   and    irunutactuntiit  establishment* 
Handled     ail   copy   service  depart 


•tally  newspapers  and  wuittii*  l-lanl.  al»o  a, 
r-lan  Anil  copy  man  with  agency. 
Detlrr  prrmanmt  poilt  ton  to  larger  field  of 
activity  with  a  live  going  urganiratKin  Salarv 
SJ.OOO  Im  fir,.  year  Adder,.  H  W.  Orr. 
GeaeffW  Delivery,  Canton,  Oli.o. 

A<lv«rUafa>(  Muairr 

Available  Jane  lit  or  before;  15  year,"  newi- 
islpee  advertising  experience;  fur  the  pan  tltr« 
.car,  advertising  manager  of  afternoon  and 
-Sunday  newspaper  in  live  city  irf  85.000;  dur. 
hag  thi*  time  I  have  increased  local  advert,, 
i  nr  3<>.i  |ier  cent  and  ran  mure  Unease  than 
ftrat  ixsprr.  At  the  present  time  with  bwiuaa 
omditifinf  far  below  normal  I  am  showing  a 
^5  per  cent  increase.  J  have  the  knack  ol 
•  irgiuiiainf  an  efficient  denattntrnt  and  produc- 
ing bsisincst  systematically;  want  permanent 
lMiaition;  married,  beat  reference*.  Addresi 
Hue  A-55.1,  Care  Eoiroa  a  PlaLlsnai. 


HELP  WANTED 

50,000  Circulation  12.000.  Applicant  tmi«t 
hm\r  ability  to  handle  curief..  or  »u|H-rvi»r 
■Uch  handling,  and  to  ornuiiur  In-  department 
fii  i-fftrirnt  basi-  Salary  »u*rh  m  t^tfrrt  *>( 
tliia  cirrnlation  are  e&peclcxl  lo  pay,  with 
-tradx  hfinn*  contingent  on  rrrthig  remlM, 
lurturaUrlr  that  of  producing  h»  nrarly  at 
l^»lilf  HO  t*e r  cent  mcfiimr  from  ■air.  An 
riltr.utivr  prn^mon  i>A  a  real  wneker  with 
r-t«  tuner  and  eaocutive  ahil.ty.     Bm  A- WW, 

<  ate    KlMTi>.    &    I't  lUXIH 

CircuJ»tl«n  Maiuiir 

uf  ability  and  capacity  for  groining  evening 
paper  in  pnxiHToni  city  ■  >f  over  i>iie  hundred 
ttiuan*ni!  pennle  in  southwest.  Circnlatwn 
uvet  twenty  ihnuwind.  Present  M 
jir'-iin^rd.  Write  fully,  giving  e*i 
rM«jrtiK«l  *i>d  salary  expected 
Kux  K  Wf.  Care  ot  Knima  *  Pv 


Meaner  being 
eM-erienrr 
m  nrut  letter". 


Clrcitltitoa  Man 

Kvrning  paper  in  New  England 


irxrrwe  cirtuUiinn  by  publithinx  a  good  new* 
raper.  and  eitltjviuing  tWld  by  Bound  nutKoda. 
i'af<r   ha.   Stinday   edition.     Write   with  loU 


:ity  of  70,000 
of  circulation, 
•ceka  to 


panktilari  a»  to  experience,  relgieiu  ^e^*- 


t»p*ri*inc*d  Advert. i,  ,,  Miai|ir 

with    tnetrppolitan    and    small  city 
training  leeks  larger  6eld.  Copy- 
nut   nun   thoroughly  coiiTemant 
mrnU  of  foreign  and  local 
A-571  Care  ot  £a.iroa  &  Pit  at.  5  nam. 


try  execu.ive 

with  reguire. 
tnienU.  Box 


Comp-rtaat  Chrenfaatiwn  Manager 

tiiiw  employed  wants  change  to  larger  %uvrr 
i  »;«*blf  handling  50,000  circnLation-  Refer 
rnrr  gladly  furnuhed,  Addreii  A  5  SB  care  of 
KuitOk  k  Pblisuu. 

Adv.rtl.lBg  Manag.r 

Kiftet-n  yearn'  experience,  now  adverluing 
iiitnagri  oi  aiilrtuiMir.  .»Tni  SuiriiV  with 
*5,0tXi  ctrculatiun.  Want  conoectaoa  with 
i'*per  in  Ea«  or  N«rth.  Secood  paper  pre- 
Irrrrd  where  1  can  liuild  large  advertiimg 
■.■.luine  rrrnrd.  ExccUrnt  rrferrnces  to  pnb- 
ii»her  who  needt  lire  wire  AddreM  Bos  A  «H9 
•  ire  »f  Kiuma  k  PtraLisnu. 


Reporter 

Man  grounded  in  principle*  of  KnjtU< 
ahditj    tft    oliier  ve    carefully,    analyre  mtrlli 
Eently.  and  write  correctly  and  interestingly 
who  can  take  prnfeiuional  pride  in  n  ' 
b*xh  grade,  .mall  city  ttaff  that  a 
wide  reputation  on  the  bam  of  acco 
Pr^iticm  also  open  for  woman  of 
Telegram,  Adrian,  Miehimii,. 

MISCELLANEOUS 

A  WORD  far  ad var tiaatnamts  un 
^  elaaaincatKin.    Caah  with  •rdar. 


Printer  Wan  tad 

Uwnrr  of  mjgar.ne  S  year*  old.  well  grounded. 

E9f 


■  i«irca  poaition  in  middle  wen  Kxperirnre  on 
-nurning  and  evening  aud  Sunday  edition!, 
rhoiwugbly  famihar  uith  every  detail.  AI 
reierencr.  Box  A  ML  Care  of  EoiTOl  ft 
l'<  Rl  l.lifa. 


Clfculalion  Managar 

\ge    32,    majTied.   worked   un   from  carrier. 


:wclve  year »'  experience;  believe  in  steady 
<yitematic  building;  have  rexched  limit  with 
l«aper  »f  U.000  circulation;  prcfeT  central 
Matea.     Addre»*   Box   A  M4,   (are   Eo;roa  tk 

rVttiJtargi. 

EditarlaJ,  Raaaarch  xnd  Writing 

man  with  highly  tprcialued  English  training 
ji.il  broad  experience  in  lines  above  wen  tinned 
*i»he»  posjtiun  calling  for  any  ot  all  of  these 


■2.  tons  ye«r»  New  York  newapaper  and  pab- 
icity  work,  aerl,  pturbon  where  ability  win 
'■■  reto»nl«rd.  Can  cottdalct  rnnvvr  column 
A-l  references.  Box  A  5SJ,  Cite  En, to,  * 
I  i  niiita  

HELP  WANTED 


Annunl  Convention 

iffy  TYiVrruf-h  tti  EntToa  ft  rrkl.llua ■  t 

GutUrWOMT,  Miss..  May  JO.  What 
wa<.  termed  tlic  m<>^t  \ticvessf*ttl  conven- 
lioit  over  licltt,  the  56th  annual  meeting 
t.f  the  Mississippi  Pres.  Association  m 
hriKiglit  to  close  here  May  1°.  after  a 
three-day  session.  Ciilutiilni>,  Mi<«.  was 
-elecletl  as  the  tneetinw  place  for  1932. 

W.  C  Hint,  of  Winston  County 
elected  as  president;  F.dgar  G.  Harris, 
Laurel.  tir«t  vice-president;  Sumter  Gtl- 
lespic.  Greenwood,  second  vice-presi- 
dent; C.  I-:.  Cunningham.  Xcwton.  sec 
rt-tary:  W.  S.  Mas.  Brandon,  treasurer: 
.1.  C  McGuirc,  \nmo  City,  chaplain.  C. 
T.  Rand  was  circled  national  committee 
man  representative  to  the  National  Ed- 
itorial Association  are:  Mr.  and  Mrs 
J.  L.  Gillespie,  G.  P.  Clark,  of  Lawrence. 
Mr.  and  Mrs,  James  Fanlk  and  T.  U 
Rcttersuorth. 


AsWertlaln,  Solicitor 

A  first  claaa  advevtisine 
t«]  pontion  f..r  hitntetf 


BIDDING  FOR  N.  E.  A.  CONVENTION 

can  italic  a   


la  a  U»«r  mid... 
clt,.    H*r4  wotk.  and  Ion.  hnura.  but 
lplKirtonit,   o-i   >  paper  lradint  in  cir. 
A.ld-e,i     AS41.    (J,,     Ediit»  & 


mi.i  .11. 


atlon. 


^e«rrn 

1  itnod  oe-lmrtt 

culat' 

fi 


Advertiainc  Sntlrtter 

A  first  elaa,  adverttstnR  miUeiLor  can  make 
-  iral  p„. ,h,i„  fcr  hinuelf  in  a  larie  middle, 
".-err,  city  Hard  .oik,  and  long  hour.,  bu, 
■i  aivxi  op|K>rtun,,y  on  a  paper  leading  In  or- 
'  u  at.cn.  Addrei,  A  541.  f!are  Eotroa  *  Ptia- 
,  isaltt. 


S»«ial  Adrarliami  Promotion  Man) 

*  ;TV  h.ahrvt  eta*,,  with  a  record  of  achieve 
•even  da»  tii.rninc  paper.  Eaatrrn  Dn 
Addreat   Bn<    A-585.   Care    Kdito,  Jt 


tries,  , . 
'  mis,,,, 


Editor— Adv.rll.Uii  Man! 

A  c>:^  fellow  nan,  mnRarnie  S  rear,,  Brow 
"'II  let  ruin  man  share  prcfiu  who  na> 
"D«ri'):  to  kelp  make  the  bournes* 
h     5255*1  HI  "JI'IU  «"r  ream. 

SSntHl  lnv'I"»"-'";  •>»«  all  down.  Addrei. 
^  "I.  Ute  Emma  5>  Pi.at.nnii. 

flreul.Hon  Mana,,r 

sV-'a"'  ""wpertiu,  evening  ne-.paper  with 
"nday  m„rl„nt  edition  In  growing   city  ol 


and  St.  Loui.  Inrile 

,-VprraaJ  hi  Esvln-.a  «  PcaLlaMaai 

St.  Pail,  May  25.— According  to  II 
C.  I  totaling,  executive  and  field  sec- 
retary of  the  National  Editorial  AfWrf*- 
tii>n.  the  rhrtroit  Convention  and  Tourist 
Btifean  i*  making  determined  efforts  In 
Mi-nre  the  1922  X.  E.  A.  convention  for 
the  Wolverine  metropolis  E.  L.  Dixoti. 
secretary  of  the  bureau,  has  informed 
Mr.  {totaling  that  Detroit  has  many  ex- 
clusive entertainment  features  and  that  a 
small  entertainment  appropriation  goes  a 
long;  way. 

Past  President  Will  Wilke.  of  Grey 
Fagle.  Minn.,  who  has  charge  of 
puliation  for  the  X.  E.  A.,  is 
into  the  Detroit  proposition  and  also 
to  one  that  he  has  received  for  a 
retltion  in  Yellowstone  Park.  Salt 


NEWSPAPER  AD  STYLE 
IMPROVING 


ft"i»n/ii|Mcd  from  fage  10, 


artistically  illogical  is  part  of  the  pull  it 
exerts  Ml  the  eye— and  that  pull  is  hard 
enough,  and  prolonged  enough,  to  per- 
mit the  line  about  the  rugs  tu  jump  into 
the  brain — and  then  the  primary  object 
of  the  advertisement  i-  accomplished ; 
at  least,  about  all  of  the  attractive  power 
of  the  good  design  has  been  applied. 

\"o«,  we  have  said  that  this  adver- 
lisement  is  too  long  for  its  width. 
That  is  a  fact  which  does  not  rest  for 
its  justification  upon  an  art  tenet,  but 
upon  the  fact  that  the  eye  has  some 
sort  of  a  prejudice  in  the  matter,  and 
rather  insists  U|>on  having  its  held  of 
immediate  vision  marked  out  in  ac- 
cordance with  its  power  and  scope.  If 
il  has  to  swing  about  so  far  from  left 
to  right,  to  take  in  this  field,  it  insists 
upon  going  only  proportionally  so  far 
up  and  down — or  rather  down,  as  it 
begins  its  surve>  at  the  top.  If  it  is 
expected  to  travel  further  south  than  it 
feels  that  it  ought,  c  .ii-nlering  its  trip 
frnm  east  to  west,  there  V.is  got  to  he 
-Mine  inducement  held  nut  In  II. 

In  this  ca=e,  the  opt:  -a I  attraction  to 
secure  for  the  extreme  bottom  portion 
of  the  composition  that  attention  it 
must  have  ,ij  found  in  the  little  decor- 
alive  illustrations.  One  of  them  cajoles 
the  eye  to  venture  a  little  below  the 
optical  bounds,  and  two  of  them  exer- 
cise a  twin  pull  to  get  it  donn  to  the 
last  mentioned  lure,  the  erepe  gowns 
This  clever  and  skilful  device  compen- 
sates for  making  the  advertisement  too 
Kmg,  by  making  for  it  what  amounts  to 
two  fields  of  optical  attraction. 

This  sort  of  study  and  observation  of 
the  advertising  that  is  now  appearing  in 
otir  newspapers  is  vastly  interesting, 
and  quite  as  profitable  as  interesting. 
For  it  cannot  too  emphatically  l>r  stated 
thai  ih,  sole  excuse  for  mentioning  art 
in  connection  with  advertisements  is  to 
draw  attention  to  those  qualities  which 
attract  the  eye  favorably.  In  itself, 
merely  as  a  composition,  aside  from 
whatever  its  text  may  be,  an  advertise- 
ment is  read  or  neglected  as  the  eye  de- 
cides when  it  first  is  seen.  The  adver- 
tisement, as  something  that  i,  seen  first 
and  read  afterward,  if  read  at  all,  ap- 
peals only  through  one  of  the  five 
sensev  sight.  Touch,  taste,  hearing  and 
imrll  are  not  involved  at  all. 

Il  seems  therefore  as  though  it  m-.ght 
be  quite  profitable  to  study  the  design 
of  the  advertisement,  with  tile  object  of 
getting  as  many  people  as  possible  to 
slop,  look  and  read.  It  has  recently 
hecn  asserted  by  one  of  the  prominent 
advertising  managers  that  the  looks  of 
an  adverti-rment  constitute  90  prr  cent 
of  its  pulling  power.  I  do  not  believe 
lhat :  but  I  am  certain  that  there  is  at 
least  a  margin  of  25  per  cent  that  may 
into  the  efficiency  of  an  ad- 
or  lost,  according  as  the  de- 
sign is  good  or  bad.  Or  good  and  not 
as  good.  And  by  good  is  meant  attrac- 
tive to  the  average  eve. 


City.  St.  Lmiis  and  Omaha  are  also  bid- 
ding and  Mr.  Motaltng  believes  that  if 
Omaha  should  he  selected,  a  trip  through 
Yellowstone  Park  will  lie  on  the  enter- 
tainment program 

President  Brodic  has  informed  Mr. 
Hotaling  that  he  is  "interested  in  De 
troit."  for  the  reason  that  a  steamer 
might  lie  chartered  for  a  trip  around  the 
f.reat  Lakes. 


$75,000 

or  less  will  be  paid  for  a  daily  news 
paper  property  in  a  city  of  10,000  nr 
more  population.    $35,000  available 
for  first  payment,  balance  to  lw  de- 
ferred.   Politics  immaterial. 

Proportion  W.  B. 

Charles  M.  Palmer 


22S  Fifth  Ave.      New  York 


Unusual  Cpportonities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

paprr  and  Haftuin* 
Properiiet 

Building,  New  York 

irlaifuW  lillo 


For  Sale 

24-PAGE  GOSS 

High  Speed,  Sbalghtline  Com,  with  men 
Plete  stereotype  ecjnlptnent,  including  Dry 
Maf  process.  Simplex  control  Thb.  ana 
ehine  to  built  nrw  in  MM,  Aceomrc... 
dates  7  or  g  cola.  Com*  is  11 1|  in.  Tape 
teaa  folder  deliver,  product  in  half-page 
•ire  cunnted  in  Iota  of  SO.  Immediate  de 
Irvery.    For  price  and  term,. 

Wire  or  write 

Southern  Publishers  Exchaage,  lac. 

iVorreoprr  rVeprrnW  i<<  C^utoaoml 
II  North  Ninth  Slrewt       P.  O.  Boa  19*7 
Va- 


The  business  of  advertising  is  very 
much  like  the  business  of  extracting 
nitrogen  from  the  air.  The  air  is  al- 
ways there,  and  always  willing  to  give 
up  some  of  its  nitrogen  content.  But 
the  processes  to  be  invoked  to  insure 
nitrogen  in  a  form  that  admits  of 
bagging  up  and  selling  by  the  ton  are 
intricate,  very-  scientific,  and  must  not 
he  monkeyed  with  at  all.  Advertising 
is  a  process  that,  rightly  employed,  pro- 
duces profits  out  of  the  atmosphere  of 
know-how.  Often  we  hear  the  asser- 
tion that  advertising  is  a  commodity 
It  is  almost  anything  rather  than  a  com- 
modity, h  j,  essentially  solidified 
brains;  and  the  things  that  have  to  he 
done  to  transmute  brains  into  profits, 
through  advertising,   are   slowly  being 


48-Hour  Seal,  in 

An  agreement  jus:  been  concluded  be- 
tween the  Brantford  (Ont.)  Expositor 
and  the  local  branch  of  the  I,  T.  U„  ex- 
tends from  June  I.  1921,  to  October  I, 
1922.  and  provides  for  a  48-hour  week 
with  a  minimum  wage  scale  for  day- 
work  of  S.U  for  machine  operators  and 
ct.mpnsitors.  and  $35  for  night  work. 
The  old  wage  scale  called  for  S27;  but 
since  the  Expositor  had  been  paying  a 
bonus  of  $5  above  the  scale,  the  increase 
really  amounts  lo  one  dollar  only. 


Front  Pago  Ada  in  Brockton 

The  Brockton  (Mass.)  Times  has 
broken  away  at  last  from  a  conservative 
custom  of  a  quarter  century.  Recentlv 
thr  publisher.  W,  H.  Buchanan,  de- 
cided to  accept  advertising  for  d 
I.  The  lower  half  of  the 
Siven  over  ,o  this  purpose. 


» » 


"My  Life 

MARY  PICKFORD 

in  t«n  UUutratmd  injfolfmenH 
Fran  Glaar,  Sanilli.  afod  rive  r««'». 

I  f.lrb.nk. 


Lord  Northcliffe  aent  Haydan 
Talbot  ai*  thouaand  milee  from 
London  lo  Loa  Angalea  to  got 
"OUR  MARY"  to  toll 

HER  OWN  STORY 


Wir*  at  On** 

McClore  Newspa^r  Syndicate 

373  Fourth  Av...  New  York  City 


Editor    &    Publisher    for   May    28,  1921 

HUNCHES 

*/•»»■«»  »a>i»r»  eaat  city  tOtert  era  tinny i  very  willing  to  co-operate  and  many  of 
7Jt  ^rL%"l'o"t  i*p"Vtu^l  S3!  them  have  written  the  historic,  them- 
fay  tl  J"  r*<*  narwa  fublithri  nndrt  rau  selves.  We  run  a  cut  with  each  re- 
ared   Ae  l~i  ;*»■»**           »  "»  view     ll  makes  interesting  reading,  es- 

Mvrktd  m.  .•  j j r J.  <  M  J»r  ntj  deer  aul  M'  .  ..  *  »• 

it  fr«m  (»u  d»»aft«wa(.   Aiinti  jear  ten    penally  lor  tlic  womenfolk  readers, 
in*.**..,  to  Ik,  Hcacit  Editor.  _a_  T.  B. 


OF  THE  SHAFFER  GROUP 


Tie  Star  Leaeae  of  Indiana  offer*  to 
tollMinllM  »r!ve,„,er,  «!>•  »«< 
elleetlee  sad  least  raortialTe 
roverinf  ladlana-  The  Imtunaooln 
Sur.  iTm  Mancst  Star,  and  The  Terre 
llaute  Star  inopoK 

THE 

STAR  LEAGUE  OF 
INDIANA 

C*T.r#)  Indian* 


OF 


UKKE   is  a  contest   with   a  duuble 
appeal  that  has  been  used  with  suc- 
cess by  the  San  Pedro  (Calif  )  Daily 
Pilot: 

CAN  VOL'  SOLVE  THIS  PKUBLEM? 

A  sisline  claettlied  advertisement  printed  for 
three  c©n»e<uli.e  ilaya  in  the  Daily  Pilot,  It 
ciin-ed  mm  all  the  copte.  of  the  l»*l»er  In 
-riKti  it  atrrarcil  then  cut  an-i  faixl  line 
Inline,  eild-to-eoil.  would  make  a  alxip  one 
mile  anil  a  halt  ami  22S  tarda  lon( 

A  line  ia  the  Baity  Pilot  a  r-aactljr  t»o 
laches  loeir  How  many  copiri  of  the  Dally 
Pilot  were  pnnlrd  for  the  three  day*  and 
what  was  the  arrTa«e  circulation  per  Jar' 

For  the  first  eorrrrt  sruwer  received  after 
*  u'ctotk  Mondav  mumme  by  mail,  or  de- 
livered, the  Daily'  Pilot  will  «U'c  a  year',  tab- 
•crrplioa.  The  entire  problem  and  toluutin 
inuit  he  written  out  and  in  use  of  a  lie  in 
arrival  of  correct  aoluuona  dae  cootideration 
will  he  eixeri  to  the  wit.  nearness,  legibility, 
i-larity  i>t  the  solution  and  age  of  tile  con- 


In  arriving  at  an  answer  we  figured  that 
each  copy  of  die  advertisement  should 
be  counted  as  a  foot  in  deciding  the 
"  F.  W. 


Throughout  the 
World 

Why  are  adverttsetxents  ceim-.aif  from 
Fn«.»d.  Fra***,  Ittly.  Norway  *aA 
Swih  America  published  in 

ptttebura  DUJpatct, 


Wallace  C  Brooke, 

iek    Baildlni,    New  York 


hi 


•'C-pe-to-Ckviro  Express" 

Publiaked    a  vary 


SOLE   AGENTS  FOR  UNITED 
STATES 

The  World  Wide.   Ad... tlalm 
Corporation 


a.  1  Waal 

NEW  YORK  CITY 


Wa  caa  laeraaee  yaar  baalnase — yaa 
want  It  anCTweead- 


Yoa  h.v.  thouabt  of  i 
yoaraalf.     Bat  la*  a.  tail  yoa  how 
pre*.  clipping,  caa  b.  mad.  a  ba.1- 


BURRELLE 

1 45  L»f»yette  St.  N.  Y.  City 

Eatabllahrtd  a  Qaertar  ol  a  Century 


"Smile  Today  with  'John  Smith,' " 
wait  a  popular  feature  of  the  Albany 
I  N\  Y.)  Knickerbocker  Press  recently. 
Pictures  were  n'ed  daily,  made  by  the 
>taff  phntngraphcT,  showing  prominent 
citizens  with  a  smile,  which  was  used 
on  the  editorial  pane  lo  head  a  joke 
column.  The  heading  of  the  column 
as  it  appear  i-tl  each  day  bore  the  »ame 

head.  'Smile  Today  With  ." 

— W.  A.  H. 


Wom- 
en'  U  the  title  of  a  nerien  of  illustrated 
Sunday  features  which  the  Witconsin 
State  Journal  hat  commenced.  The 
first  story  ran  about  900  words  and  de- 
scribed the  success  of  a  women's  gar- 
ment shop  devoted  to  the  special  needs 
of  university  women.  A  cut  of  the 
proprietress  accompanied  the  story. 

— G.  W-  G- 


A  feature  which  I  have  never  ob- 
•rived  in  practice  is  to  have  a  daily  ed- 
itorial by  citizens.  There  should  be  a 
space  reserved  on  the  editorial  page 
headed  by  the  statement  of  the  publisher 
that  the  paper  is  not  responsible  for  the 
views  expressed  by  the  writer  whose 
name  is  signed  at  the  end  of  the  ed- 
itorial. Names  of  competent  persons 
should  be  prepared  and  personally  in- 
vited to  lubmil  an  editorial  on  a  subject 
to  be  selected  by  them,  rather  than  any 
general  invitation  to  the  public  tn  send 
in  editorials.  Such  invitations  should 
give  the  person  several  days'  time  for 
preparation  and  the  writer  of  the  next 
dav's  editorial  should  be  announced. 

— W.  A.  H 


Temperature  changes  are  blamed  for 
the  breaking  of  many  mainsprings  in 
watches.  This  might  be  the  lead  for  a 
story  dealing  with  the  eccentricities  of 
timepieces  and  some  load  jewelers'  tale* 
and  advice.-G.  W.  G. 


A  request  for  contributions  to  the 
Motor  Page  on  "My  Hardest  Luck  Mo- 
toring Day"  cannot  fail  to  bring  in  many 
interesting  short  stories  written  by  car 
owners  and  citing  a  series  of  interest- 
ing "hard  luck"  experiences  in  a  tingle 
day.  A  contest  with  a  prize  for  the 
best  can  be  incorporated  with  this  idea. 

-H.  B.  S. 


Each  Saturday  we  make  it  a  feature 
of  the  Frederick  (Md.)  News  to  pub- 
lish on  the  church  page  a  brief  history 
of  one  church  in  Frederick.  We  intend 
doing  this  until  every  church  in  Fred- 
erick has  been  covered  and  then  take 
up  the  county  churches,  of  which  there 
,.    We  have  found 


During  these  days  of  strikes  a  paper 
can  make  a  hit  and  gain  for  itself  the 
name  of  playing  absolutely  fair  to  both 
•ides  by  running  each  side,  set  6  ems 
a  single  column.  This  is,  of 
a  mere  mechanical  trick,  but  it 
brings  the  "both  sides"  stuff  into  the 
reader's  brain  better  than  if  both  sides 
e  after  the  other  in  a 
-J.  M. 


i  -  lias  this  weflc. 


M arriage  licenses  issued  in 


■TOE  "matrimonial  league"  feature,  as 
A  in  cities  and  towns  where  courts  set 
ingv   11  is  not  the  intention  to  t 
Kvctling  Journal  uses  it  on  the  I 


]JJvr^^[rtf-  I 


almvc  can  be  worked  with  success 
certain  weeks  for  divorce  hear- 
round  feature.  The  Dallas  (Tcxavl 
It  is  a  hit.  -O.  K.  K. 


Million 
Dollar 
Hearst 
Features 


lnteroMtiona) 
«  Servics,  Inc. 

Now  York 


GADSDEN.  ALA. 

The  dt?»l*r  |ir«frrrnce  ill  Gaiiftdrn,  AI» 
<«-rre*poTV«l9  vrrjr  HM-afp  t*>  the  reiser  I*"'* 
*reiu<  i»  i)in«n  in  «r.uujl  n« wrpaprr  «mr 
vtrys  ro*-dr  of  the  city  and  iTiburb*  the  Luc 
few  year* 

Careful  and  »cmr*te  newspaper  cru»u» 
of  Gadfirn.  Alabama  City  and  AttaUa,  t=t 
which  rTfry  hnate  and  hfMJaeholdcr  ia  liiieti. 
tbow  that  the  JOURNAL  i>  rrarhrnic  ovt-r 
80  per  crnt  of  Ibe  burae*  of  the  three  ctf  *-» 
and  that  iu.  other  new*  pa  per  reach™  «**f 
JO  prr  cent  of  the  hornet,  >lw  that  th* 
JOURNAL  reachea  more  home,  in  the  thrrr 
ciiiea  than  aU  other  tvew-paprr;  "mbinH. 

FROST.  LANoTs  KOHN 


Newspaper  and  Magazine 

The  timeliness  of  a  news  impli- 
cation and  the  attractive  and  per- 
manent form  of  a  magazine  ar? 
combined  in  The  New  York  Times 
Book  Review  and  Magazine. 


Weekly 
One  Dollar  a  Year 


Tir 


N.  Y. 


SHOW  ALTER 

Advrtiting  /Vo-no. ran  Serm'tt 
Fauaaaa  »r  W.  D.  Skowaltae 
L  amed   M  by   E.  J.  CrtvitV* 
St  tevtoa  PUea 
Far  SwvHfHT'  •»*  afaaaaiaej 
MonCMr  inoawlioB  cap;  far  uie  ia 
irtf    ap   duai&ea  and 
A  Serviea  that  educate* 
advertUeaaeiiU  and  i 
aav.rtiie  adeqaatelr. 

Write  tor  particalara  and  ratio 
aiaotb'a  trial  atrvicc. 


Editor  & 
Publisher 
Classified 
Advertisements 


Better 


for 
Ambitious 
Newspaper 

Men 
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NEW  YORK  STATE 


A  daily  newspaper  campaign  co- 
operative with  local  dealers  in  this 
territory  will  quickly  popularize  any 
meritorious  line  of  merchandise  and  it  is 
well  known  that  New  York  approval 
means  nation-wide  approval. 

The  present  cost  of  intense  cultiva- 
tion of  New  York  State  is  lower  than 
that  of  any  other  territory—first,  be- 
cause of  the  preponderance  of  population 
and,  second,  because  of  the  unexcelled 


transportation  facilities,  enabling  one  to 
make  better  time. 

Try  New  York  State  as  a  splendid 
field  for  intensive  daily  newspaper 
advertising  and  be  quickly  convinced 
that  this  is  the  logical,  economical  and 
satisfactory  way  for  National  Advertisers 
to  link  up  with  local  merchants  and  get 
results. 

Use  this  list  of  representative  dailies 

to  win  this  great  market. 


Circa.  2,soo 
latlaai     T  In— 

'Anwar  Knickerbocker  Pr«H.  .  .   ....  (Ml  32.27.5  .0* 

'Albany  Kalckorkeckar  Pmi  <S>  45.278 

t  Auburn  Citl.ea  (E> 

•Brooklyn  Dally  Earl.   (E) 

'Brooklyn  Dally  Earl*   (S)  70.493 

•Brooklyn  Sl.nd.rd  Unlad  (E)  65.939 

'Brooklyn  Standard  Ualaa   (S)  44,017 

'Buffalo  Courier  end  Enquirer  IMal)  •4,47s 

'Buffalo  Couriar   IS)  117.834 

 (M) 

 (») 

  •  (E)  I04jai 

Buffalo  Ev.nlnr  Tim*.   ,                     .(E)  7S.178 

Buffalo  Sunday  Tlmn   <S)  82.717 

Corning  Evening:  Lender  (E)  7.353 

•Elralr.  SUr-Caiatta   (E)  24.451 

•<J     •  Falli  Poet -Star  IM)  7.323 

Clevce.vllle  Leader-Republlca   (E)  a.  128 

CJov.r.vlll.  Morning  Herald  <M)  «,12» 

Marnall  Trlkuae-Tla.ee   IE)  8.533 

tltkata  Journ.l-N.na  (E)  7.228 

'  J.  ■„...!.-  -i  Journal  (E)  •.131 

•JinmH.il  Morning  Poet     .    .    .         (M)  »248 

"Middl.lawa  Tim..  Praaa   IE)  5.8411 

'Mount  Varnon  DaHy  Arfn.  IE)  7.032 

•N.wkurgk  Dally  New.  |El  10.72S 

tN.w  York  American  (Ml 
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laUaa 

tNew  Yark  American  (5)  0-4.0. 4SO 

'No.  York  Glebe   (E)  184.42* 

N.w  York  Evening  MaU  (E)  155.148 

•  "Now  Yark  Evening  Pa.t  (E)  34VS7S 

•Tka  New  York  Herald   (H)  1»8.S27 

•Tk.  New  Yark  Herald  (S)  2IS.042 

'Tka  S«a.  Naw  Yark   (El  150.354 

"Naw  Yark  Tune.  (M>  327.148 

"Naw  Yark  Tknaa   (S)  5434.823 

"N.w  York  Tribune  IM)  142JI0 

"N.w  York  Tribune   ,  (S> 

Naw  Yark  World  IM) 

Naw  Yark  World   (S)  821.440 

Naw  Yark  World   IE)  31X142 

Niagara  Fall.  Gaaalla  IE)  12.2*2 

Olaaa  Time.   IE)  ».o2l 

'Pougkkeepelo  Star  and  Caiergrrlea.  . .  .  (E)  103119 
 IM)  27.7S7 

Schenectady  Union  Star   IE)  12.442 

■Staten  talaad  DaUy  Advance  <E>  T.140 

"Syracuaa  Journal  <E)  42.218 

•Tray  Retard  IMdtE)  22.7*4 

Gov.rnm.mt  Slalernent.,  April  l.t,  l*2|. 

•A.  B.  C.  PakUakar.'  St.t.mr.  •   April  l.t.  1*21. 

tOvtmm.nl  Statement,  October  lit.  1*20. 
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©acrid 


Biggest  Newspaper  Sign  on  Earth 

The  New  York  World's  600-foot  sign  at  the  recent  Allied 
Printers'  Exposition  in  the  Twelfth  Regiment  armory. 


(This  Shows  300  Feet  of  the  600-Foot  Advertisement.) 

In  letters  five  feet  high  this  huge  advertisement  dominated 
the  show  and  was  read  by  more  than  100,000  persons. 

Biggest  Advertising  Medium 
Just  Had  to  Have  the  Biggest  Ad. 

Advertisers  Are  invited  to  send  for  the  World's  Big  Book  on 

The  Buying  Centers  of  Greater  New  York 

It  Is  a  Key  to  the  Biggest  City  and  Its  Merchandising  Possibilities 
THE  WORLD  UNLOCKS  THE  DOOR 

Try  advertising  in  ><  •  u        >'*■■''  |f|  v  '-,r   k  r-J' 

THE  NEW  YORK  WORLD'S  MERCHANDISING  DEPT. 

M.llrn  Bids.,  CkicKfo  Politer  Bids.  New  York  Font  Bids ..  Detroit 


EDITOR  &  PUBLISHER 


The  Oldest  Hdjlisftersand  Advertisers Journal  in  America 


('•vyriigM,  Iv.'l,  lij  ike  Ktltt  >r  &  Publisher  (um  ■<■■■ 


Second  Section 


NEW  YORK,  SATURDAY,  MAY  28,  1921 


Pa«e*  I  to  VIII 


FINEST  NEWSPAPER  PLANT  IN  SOUTHWEST  READY 


Fort  Worth  Star-Telegram  Will  Be  Host  To  Thousands  At  Three-Day  Reception  And  Housewarming 
Of  Its  Million  Dollar  Home — Practical  Newspaper  Building  That  Merits  Study 


PUBLIC  reception  lasting  three  days  and  at- 
tended by  prominent  men  and  women  from  every 
pert  of  the  L'nitcd  S;  .1.  •  will  mark  the  formal 
Optltit)t  of  the  new  home  of  tile  l;ort  Worth  Star- 
Telegram,  wonder  paper  of  the  great  Suutliwrn. 
beginning  Monday  morning. 

Designed  solely  with  the  one  object  of  turning  out 
a  daily  newspaper,  with  first  consideration  fur  the 
practical  tut  at  no  time  sacrificing  beauty,  this  build- 
ing promises  to  attract  publishers  from  every  section 
'.'f  the  country  who  contemplate  the  erection  of  a  new 
newspaper  home. 

The  outstanding  feature  of  the  plant  that  most 
imprrssrs  the  visitor  is  impressed  by  the  great  space 
that  has  Itcen  given  to  every  department  and  the 
meat  investment  that  has  been  made  in  labnr-saving 
device*. 

Abundant  space,  abundant  light,  every  known 
means  of  sanita- 
tion, every  known 
convenience  for 
comfort  —  these 
were  tilt'  urders 
given  the  archi- 
tects and  strictly 
followed.  View- 
ed at  a  distance 
one  is  impressed 
with  the  solidity 
of  the  new  plant, 
and  the  visitor 
finds  it  in  every 
department.  nn 
every  floor. 

T  lie  building 
and  equipment 
cost  approxi- 
mately $1,000,000. 
The  contract  for 
construction  was 
awarded  in  Sep- 
tember of  1919; 
work  on  the 
structure  began 
i  n    January   o  f 

1920,  and  it  was 
occupied  Decem- 
ber 5  without  in- 
terruption of  any 

edition. 
The  exercises 

arranged  for  the 

formal  opening 

of   the  building 

will  begin  Mon- 
day and  continue 

Tuesday  and 

Wednesday.  They 

are  of  snch  an 

elaborate  nature 

that    the  entire 

affair    is  raking 

on  the  air  of  a 

-Star  -  Telegram 

holiday,  not  only 

in   Fort  Worth 

ktt  that  part  of 

Ibe  Soulhwr-t  in 

which  that  nre<- 


papCT  has  made  such  rapid  strides  in  the  la-t 
ftW  years. 

Practically  seven  stories  arc  available  in  tlii' 
building,  although  viewed  from  the  rxtcrior  then- 
are  only  four. 

The  basement  contains  the  three  big  presses.  pn|xT 
cutters,  ink,  oil,  roller  and  waste  paper  storage- 
rooms  and  an  enormous  amount  of  rolls  of  news- 
print paper.  The  mezzanine  floor  of  the  bascm.'m  is 
occupied  by  the  mailing  department.  The  first  floor 
is  occupied  by  the  business  and  circulation  offices. 
Between  this  and  the  <econd  floor  is  anuther  mezza- 
nine for  other  employes  of  tlie  circulation  and  bus- 
iness departments.  The  Star-Telegram  executives, 
cartnonists  and  editorial  writers  occupy  the  second 
story  and  on  the  third  is  the  editorial  department, 
engraving  room,  photographers'  room,  artists  anil 
'"morgue."    The  composing'  and  stereotype  rooms 


•  •s'ciipy  the  fourth  and  top  floor  of  the  building. 

The  building,  which  is  constructed  of  re  in  forced 
concrete,  faced  with  a  gray  granite  bate.  at  lhc  grade 
and  up  to  the  «crond  story  with  limestone.  From  the 
second  story  to  the  lop  uf  thr  fourth  floor  the  exte- 
rior is  of  high  grade  pressed  brick,  trimmed  with 
terra  cutta,  the  cornice  being  entirely  terra  coita. 
The  letters  "S-T"  are  interwoven  beneath  a  large 
star  at  the  tcj)  center.  The  main  entrance  i«  on 
Seventh  street  with  a  side  entrance  and  driveway 
on  Taylor,  the  driveway  omrsing  the  entire  budding 
back  to  Seventh  street.  Th:  driveway  is  a  diMinrtivc 
feature,  omitted  by  nearly  all  newspaper  plants.  In 
this  area  trucks  arc  sheltered  while  being  loaded 
with  mail  coming  by  conveyor*  from  the  mailing 
room  and  its  doul  Ic  entrance  averts  the  necessity  of 
turning  around  or  hacking,  a  time  saving  scheme 
On  the  second  rlo.:r  and  facing  Seventh  and  Kighth 

streets  arc  the 
offices  ot  the  ex- 
ecutives, cartoon- 
ists, editorial  wri- 
ters and  two  pri- 
vate stenogra- 
pher >'  r  o  an)  s . 
The  floors  of 
these  others  ate 
of  inarblcoid  and 
the  corridor  of 
Tennessee  mar- 
ble. t)n  this  floor 
also  arc  thr  main 
library.  restau- 
rant, kitchen,  first 
aid  room  and 
rest  room.  The 
woodwork  and 
equipment  of  llie 
offices  nn  this 
floor  are  fini<hcd 
handsomely. 

Three  elevators 
are  used.  One  is 
a  high  sp<*d  pas- 
senger, which 
runs  from  the 
ba<ement  to  the 
fourth  floor.  A 
freight  elevator 
is  in  the  rear  of 
the  building  anil 
a  hydraulic  ele- 
vator Carrie*  thr 
heavy  rolls  of 
(■aner  from  the 
sidewalk  into  thr 
basement.  Thi- 
etevator  is  iper- 
atcd  by  a  hydro 
compound  united 
valve  and  is  so 
constructed  that 
water  u-»ed  hi  its 
operation  is  re- 
leased to  a  iac- 
uuni  tank  id  be 
used  again 

ICvery  floor  is 
.•quipped  with 
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spacious  and  elaborate  lavatories  which,  with  run- 
ning hot  and  cold  water,  add  to  thr  comfort  of 
employes.  These  lavatories  have  tiled  floors  and  the 
fixtures  arc  of  white  porcelain.  In  each  »f  the 
lavatories  are  many  steel  lockers. 

A  pneumatic  tube  system  connects  the  basement, 
first,  tljirrf  and  fourth  flours.  This,  with  the  auto- 
matic house  trlcpbnne  s>stem,  enables  each  depart- 
ment to  get  in  touch  with  each  other  without  a 
moment's  delay:  Both  systems  were  installed  at 
great  expense,  By  the  tube  line,  advertising  copy  is 
sent  from  the  first  Hour  to  the  fourth  instantly. 

The  building  is 
steam  heated. 
As  much  atten- 
tion was  given 
the  heating  and 
air  circulation 
system  as  to  the 
big  presses.  • 

For  a  building 
the  site-  of  The 
Star  ■  Telegram.  . 
comparatively  lit- 
tle wood  is  used. 
Steel.  concrete, 
marble.  broiiie 
and  brick  are 
used  almost  ex- 
clusively, making 
the-  plant  fire- 
proof and  sani- 
tary. Yet  fire 
hose  and  hy- 
d  rant's  are  placed 
on  every  floor. 
The  bronze  and 
brass  fixtures  on 
the  doors  and 
W  i  n  d  o  w  s  are 
heavy  as  well  as 
ornamental.  a 
unique  departure 
in  newspaper 
plants,  which 
usually  choose 
the  cheaper  grade 
of  such  fixtures 
and  consequently 
wear  out  soon 
and  must  be  re- 
placed. This  idea 

of  solidity  plus  elegance  is  carried  out  in  the  plumb- 
ing and  other  fixtures  Scattered  about  in  the  halls 
and  offices  on  every'  floor  are  sanitary  drinking 
fountains,  another  departure  in  newspaper  buildings. 
They  give  cold  water,  making  the  use  of  ic-  unnec- 
essary 

The  eopydesk,  which  may  he  described  as  the  heart 
of  any  news  room,  is  worth  a  few  words  of  defini- 
tion. The  Star-Telegram  has  just  installed  a  "horse- 
shoe desk,"  so-called  because  it  is  fashioned  in  the 
shape  of  a  horseshoe,  but  in  fact  is  about  semi 


circular.  Around  this  desk  six  copy  readers  sit. 
They  edit  and  write  heads  on  all  news,  local,  tele- 
graph  or  otherwise  after  it  is  dealt  nut  to  them  by 
the  news  editor,  or  "head"  of  the  desk,  who  sits  in 
the  bend  of  the  shoe.  This  desk  was  manufactured 
especially  for  The  Star-Telegram,  is  made  of  ma- 
hogany, and  above  it  is  a  trough  lighting  system, 
which  throws  400  candle  power  of  light  direct  on  the 
copy  but  is  softened  by  glazed  glass, 

All  copy  is  sent  to  the  rumposing  room  by  means 
of  pneumatic  air  tubes. 

The  men  and  hoys  who  sell  the  Star-Telegram 


have  been  well  taken  care  of  in  this  new  home. 
The  carriers  have  a  room  of  their  own  on  the 
mezzanine  floor  of  the  liasement.  To  be  exact,  tin  y 
have  three  rooms,  with  lavatories  anil  plenty  ot 
ipacc  tn  assemble  and  amuse  themselves  while  wait- 
ing for  their  papers.  Ordinarily  the  poor  newsie 
is  forced  tn  wait  in  an  alley  or  side  street  in  the 
rain  or  cold  or  heat  for  his  papers,  but  his  comforts 
an'  all  provided  lor  in  the  new  Star-Telegram 
Building.  The  newsies'  room  is  kept  as  clean  as 
tie  offices  of  the  executives  on  the  second  floor. 


Speaking  of  cleanliness,  it  is  more  thau  a  motto 
on  the  Star-Telegram.  It  is  a  religion.  Believing 
that  cleanliness  is  a  factor  in  good  work,  you  will 
hunt  the  building  over  without  finding  a  scrap  ri 
paper  on  the  floors,  or  any  cigarette  ashes  or  cigar 
stubs.  Anil  the  desks  are  all  kept  immaculate  and 
spotless.  This  has  been  undertaken  by  the  em- 
ployes themselves,  without  any  orders  to  that  effect, 
as  they  take  much  persnnal  pride  in  the  appearamr 
of  their  desks  and  offices. 

Go  into  the  average  newspaper  plant  in  any*  State 
in  the  Union  and  the  usual  scene  is  marred  ar.-l 

scarred  desk-, 
battered  a  n  i 
r  u  5 1  y  cuspidor- 
cigar  and  cigar- 
ette ashes  and 
stubs  :  floor-, 
littered  with 
copy  paper, 
proofs  and  ne*i 
paper*.  But  you 
find  none  of 
these  thing-s  in 
,  the  Star  -  Tele- 
gram. 

O  n  -Os-m  i  g  h  1 
spend  a  -week  in- 
specting "the  in- 
teresting feature 
of  tike . big  plant 
and  find  some- 
thing new  every 
day.  Some  of  the 
features  not  yet 
mentioned  in 
chide  250  win- 
dows, broad  and 
long,  in  the 
building  :  shower 
baths  on  nearly 
every  floor  for 
employes ;  rest 
rooms  for  wo- 
rn e  n  employe* ; 
an  observatory  in 
t  ll  e  basemen  ' 
which  overloi '1,- 
tlie  big  preanrs 
and  where  the 
visitor  can  watch 
the  way  in  whkh 
the  -apers  fly  through  the  prcs  at  dtzafy  speed 
The  location  of  the  building  is  ideal.  It  bar- 
monizes  with  everything  else  about  the  plant.  At 
Seventh  and  Taylor  streets  it  is  in  the  very  heart 
of  the  news  sources  and  husiness  sources.  The 
KIVs  Club  faces  it  on  the  west  and  across  Seventh 
street,  diagonally  west,  is  the  new  Andersony-felld- 
ing.  The  V.  W,  C.  A.  is  soon  to  erect  an  $800.(0) 
building  on  the  lot  opposite  the  Star-Telcgrarn  on 
thr  east.  The  First  Christian  and  First  Methodist 
churches  are  within  a  stone's  throw. 


r*C~*lri«> 


00  n  00  □  Q 


«*"t«    Writ    fl»    MCtR  aTs**  laVO 


—a 


Hrr*  w»  bav*  m  corner  o(  th#  m»in  buainoaa  nine*  «l  lha  Star-Tatagram  leaking  toward 
ibe  firat  rlcnr  m*?r*t(inr>.  Tt.it  oHic*  ha»  br*n  pronvrjunc* d  one  el  thr-  finest  m  thr 
<tiuntr>  At  tKe»  right  the  plan  of  the  firat  floor  m«i»nin#  its  shown.  In  ih*  cmler 
we  Km  *  *  vivw  •!  the  ramhini  Hon  library  club  fa-am  which  Is  an  the  Mt-Dfid 
flo*f    of    the    bailMlng.      Tre*r«    la    alt*    an    up-lo-rlilt    hltthan    and    dining  room. 
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EDITORS  HAVE  LARGEST  OPEN  ROOM  IN  SOUTH 


Tha  "morjuc"  aad  reler- 
tntt  library  t*  *d)ac*ai  tn 
tha  artleta'  ruoin,  and  il 
•at  of  tha  naoel  cmb|>I«U 

la  til*  .".Mintrv  II  la  hare 
that  all  photna  and  NH 
clipping*  are  ft  1*4  and  c»rd 
ind»««cl  far  um,  with  Hicb 
careful  tyilin  that  ■  file* 

tar*    »nri     Inlorniillor.  rrla- 

tive  la  any  proutlaeal  Fori 
Worth,  Texa*.  ar  nationally 
known  cltiiea*  can  ha 
found  la  «••  mlnuu.  ar 
•van  laaa  tlaaa.  A  librarian 
putt   In  lin*  haeplai 

tha  cabinet*  up  *  to  -  dale. 
Tbara  ara  perbape  00,000 
picture*  an  fJa.  Tbc  cab* 
inete  ar*  roads  of  ata*l. 


Tha  staff  al  artlals  oc- 
cupy a  roam  aaat  la  tfa* 
telegraph  operators,  tl  la 
ihetr  work  ta  prepare  Ibe 
plcturaa  tor  tha  daily  and 
Sunday  leeuee,  including 
layouta  and  tha  rotogravure 
eoction. 

Tha  telegraph  rooan  «n 
specially  coaetrwetad  lor 
tbe  Star-TelegTam.  The  art 
maul  tab  1*  (at  left)  nc- 
c»mjmo4ataa  eight  opav- 
eter*. 


On  tbla  floor  La  tha  larvaat  opaa  ream  In  tha  building,  which  ia  ahawa  a  bar*.  It  Is 
far  tb*  oaaplaye*  al  lb*  ad  1  la  rial  department  and  la  lb*  large*!  aoatfa  af  St  Laule. 
It  I*  bar*  Ibat  aewo  capy  I*  prepared  and  aeal  to  lha  cenapaetng  room  taevt,  and  it 
I*  occupied  by  the  tnnaaglna:  edltar,  city  adJtar.  eachrty  adltar.  a  porting  ndllar.  aaw* 
adltor,  anahn-up  adilar,  capy  deah,  night  adltara  and  raportero.  Famaarly  retry  editor 
and  subeditor  an  nawapapar*  war*  given  aaparnta  offtcee,  bat  tb*  Star- TeJ  egrets  ha* 
lound  tbal  deaba  la  tha  open  wltb  parti tiane  eliminated  afford*  elaaar  loam  warb 
aad  co-operatlan.  Big  window*  lacing  oa  Snveath  aad  Taylor  at  root  a  tnabe  tha  rnoan 
one  al  tha  beat  lighted  ia  lb*  country.  On  lbi»  aaro*  floor  or*  tha  telegraph  opar* 
a  to  re,  who  occupy  a  roam  ol  their  own,  deadening  lha  eaund  of  their  Instruments. 
Thera  la  mora  lor  eight  opera  tore  and  aaucb  al  tbe  tlane  tha  ream  la  man  lag  al 
capacity. 


* 


Tha  third  floor  al  lb*  new  bam«  I* 
giv*a  ever  aaliraly  la  tb*  adltarial  and 
Ita  allied  department  a.  Hera,  aa  on  Ibe 
first  floor,  buelaaa*  la  doaa  la  tha  open, 
laAaglag  editor  holding  forth 
m  tb*  big  local  roam. 
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SUCCESS  IS  WRITTEN  LARGE  IN  LIVES  OF  FOUR  MEN  WHO  HA 


-J 

3 


★ 


C*L  L.  J.  Worth. m, 
*t  trie  Uft,  I*  editor 
aad  directing  head  of 

iKo  iUr-Tclnnm.  In- 
Uf»«»«n  by  ihroada 
•f  daily  contact  tbt 
■Mc<*««  af  ane  mark* 
lha  crovnlag  aehlava- 

m*nt  *f  tha  othof .  Hll 

oJRca  I*  ihown  »i  tha 

right. 


A.  L.  liiumtn  st  ( Kt- 
I  a  t  t  ,  i\-.r  advartiaiag 
■iKnafir,  baa  h !»  •ftc* 
rn  tha  larga  room  at  tba 
right — that  U  wtirt  th* 
btlalajaai  of  tha  Star- 
Talagram  la  tranaoclad. 
Abovo,  at  tha  am  tram  « 
laft,    a    cornar    «l  tha 

dlractora'  renin  n 
ahown;  balow  <•  tha 
plan  of  lha  twnnd  floor. 


Y^.MDE  ntirbU  Alans  load  into  iba  lobby  of  tba  Aral  floor  and  ouialde  abava  lb*  »l*r 
haavy  bronze  Aatara*.    Tba  floor  of  tba  lobby  ia  at  Tannaaaaa  nnarbla,  aad  i«  »■ 
Trie  gram  Building  l»  tba  circulation  department  and  an  lha  right  tha  butinaaa  offer* 
tmn.    Evary  daah  and  ovary  branch  ol  every  department  la  la  tha  open.    On  either  ■) 
Iba  buain-paa  and  circulation  department*  ta  of  corb  and  lh«f ■  im  practically  no  louml 
othan.  aajd  the  aam*  atyla  of  furniture  la  uaad  throughout,     High  and  wide  window  ■ 
Kava  bean  installed,  a»  wall  at  coiling  fans,    Tha  maiTanlat  floor  of  tha  h'ninrn 
Ala*.    On  thta  nverraoln*  floor  la  olao  Inatallad  addfooolng  machlaao  far  tba  country 
aa  Intricate  and  lntera»tlng  a*  tba  linotype  machine,    Tbaaa  addraaaina.  machbnaa  ar* 
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(TRIBUTED  MUCH  IN  MAKING  NOTABLE  NEWSPAPER  INSTITUTION 


Amon  C  C.ri.r.  at 
«-v  right,  la  vice- 
prvaiflWnt  and  general 
ntB«ag*f    end    hrit  »» 

•Ut«it  to  too  «bM  el 
Fort  Wunti'i  fiwl 
daily.    Kit  *rti< e  which 

|J  *!«e»  ua  the  HCM4 
floor  la  ihowi  In  the 
pirlur*  at  tho  eatranaa 

right, 


★ 


No  email  port  of  lb* 

;.Hr    TfUnnra'i  lUCCfll 

I*  duo  t«  tho  fact  that 
coet  hu  never  counted 
l«  gat  "oil  the  m«wi.w 
Th*  enanagHag  editor, 
J  am*  a  M.  North,  Ji 
ihown  at  the  right.  h»» 
plftyvd  ail  Important 
part  Lb  ita  aUCCMo.  B< 
lo»  arc  th«  plana  ol  th* 
Fir  el  Door. 


•lac trie  light  with  th*  (anUUr  loiter*  "S  T  "  The  doere  are  hug*,  glac**d  and  with 
•Bd  immaculate  a>  the  -tapltul  At  W  a  .hit,  C  ton.  On  the  left  •  ■  yOU  enlC*  tbc  Slnr- 
**parale  roome.  cubby  holee,  partition*  or  cafti,  tbo  old  atyle  in  aRice  comtnuc- 
irri^or  La  a  long  counter  wher*  cuetonecra  *ro  promptly  waitad  upon.  Til*  floor  of 
upon  it,  Every  dealt  and  tabic  l«  new.  not  only  In  th***  two  department*  but  in  all 
length  of  lb  It  floor.  affording  ample  light  throughout,  Llcgant  ctliltti  light  rtnttirec 
>*rtm*nta  la  need  by  clothe  ol  both,  and  bote  alao  I*  located1  «  huge  vault  (or  the 
tbot*  device*  working  automatically,  having  alonoat  aoeanlng  human  intelligence,  and 
oat   the   name  of   a   eubocriber  when   hi*  time  cmpfcree   and   thry   nave*  (all. 
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MANUAL  LABOR  AT  MINIMUM  IN  PRESSROOM 


* 


* 


Th*  5  tax -Telegram' a  bat- 
tery el  pra***l(  abowa 
■  bote,  COBaltta  »f  two 
Gmi  octuplea  «n  H  one  Com 
quadruy  it,  the  l*!1»r  (or 
U«  coinki,  *U  thro*  being 
nuuftcturt^  eapeclally  lor 
the    ^t*r    U'.egr*m,  TKrr. 

la  «Utl  r*om  for  four  vara 

OCtUple*.      A    fnrlrol  board 

ruffvJalM  the  »p*»d  el  th* 
praaaaa.  A  cooirayer,  the 
oaly  ont  ol  It*  kind  la  the 
5«ulh  (at  left)  carrlaa  the 
paper*  a*  rapidly  *■  they 
com*  from  the  praaa  to  the 
mailinv  roem,  -litre  (hey 
ara  dallvared  counted.  This 
convayo*  la  oparated  by  the 
praaa  power. 

There  U  apac*  im  the 
b**«*a*at  for  3f>0  toaia  el 
whltt  iteivrlnt  p«p*r  (at 

right  ►  .  Melt  B*wapapai- 
plant!  keep  th*  b«lh  el 
their  whit*  papar  In  atnre- 

boVMB     ■  nH     heva     r  aem  lof 

hut  a  f*w  daya"  aapplr. 
Crmne*  lift  lha  rella  «l 
paper  t*  pLac*  en  th* 
preeae*. 

Thar*  1*  a  tuh-bintmnl. 

la  which  are  located  two 
be  liar*  »f  targe  alia,  which 
era  *ojuJpped  for  burning- 
*lth*r  (■».  coal  or  ell.  The 
lewaal  baaeanant  la  tw*t*e 
foot  below  aawar  !c. **d 
all  pita  far  the  alavatera 
and  pre****  Lead  bat*  a 
•peclally  constructed  a*w*r 
pit.  fforu  which  drama** 
i*  aataasaUcalty  for  cad  up 
t*  lha  ■ hi u  aewer. 

la  the  upper  right  head 
cervar  la  abown  eae  end  *f 
lha  BBalUag  roem. 

The  ba+emoot.  of  which 
plan  appaara  at  right,  bold* 
lha  preaareoan  and  papar 
alera  rvtnu. 


* 


The  eagravera  aad  phe 
le*/ra»hera  have  Ihalr  do- 
na Man  ant*  ea  the  third 
Beer,  Eagrevlag  la  th* 
av*rag*  matt  l»  a  myetrry. 
Ha  lurna  In  a  photo  to  th* 
Star-Talegraaa  aad  t  fa  • 
aame  day  tt  coane*  o«t  in 
prist. 
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In  th«  isund  proof  addraaatnf  room  pictured  tkvt, 
tho  michlnti  ke*p  the  tubacrlpUon  Liata  up  lo  lib* 
aitnuta  and  do  ilnNt  ■verylhlag-  but  talk. 


Tha  fourth  and  top  floor  CO>tl Llla*  lbs  corapoaini  room, 
both  lor  new*  *nrl  «d  copr,  »r»H  tba  •  tertotypliif  depart - 
aiaat,  Twoiv*  iLtiotyp*  mictiinit  ara  arraagad  cloaa  la 
Iba  lonj  otratch  of  wladowa,  aa  thai  oparatcrt  niy  hava 
tha  boat  of  ILtht,  Maay  ot  thoaa  anathtaaa  ara  aow  aad 
of  coaraa,  ara  ih*  latoal  ia»d«Ja.  Th ara  la  aot  aa  anti 
fjuatad  piece  af  machinery  la  taa  whala  plaat.  Maal  of 
iba  baada  ara  Mt  an  ■  mondyin  af  lotaat  doalgn.  There 
(a  another  copy  d«*k  bara,  ovar  wbkb  preeMee  a  "copy 
tutUr,"  aha  dlVJdaa  tba  nm  copT  lata  takee  f«r  tb* 
prlr»t«ra.  Hla  deak,  Iba  proof  deak.  all  al  tba  typo  eaaaa 
aad  overhoad  eh^Hea  ara  of  ataal, 

Tbara  La  plasty  of  room  la  tba  compaabna;  room  for 
addltlaaal  linotype  machlaea  whenever  roqalrod. 

At  rl  tht  |«  aboara  tba  poowenaHc  drop  from  atarotyptfLf 
to  pmnoom 


★ 
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THERE  IS  NO  CROWDING  IN  ANY  DEPARTMENT 


plant?  of  room  la  tfaatr  h# 

J>  w  t  r-.rr.l         I.' Ml  hi  |)  ftUrOO- 

typan  arc  iho.rd  off  into 
come    ctrao*    with  barfly 

room  in  whlcb  to  turn 
■.round',  but  with  the  .natal- 
Lation  of  all  their  machin- 
ery they  ara  »tU|  far  from 
t'»wd»J,  Four  Hum 
lablaa,  auto  caatei,  natal 
pot,  trlananov,  >hav<r  anrJ 
caattag  b»««t   make  up   1  h  .- 

principal  alaraoiypa  ma 
chinary. 


* 


* 


A(  Ik.  left  It  ahawa,  thm 
n.r»a  cmm  of  tlM  plant 
-an  automatic  canlrollad 

•wiukkaard  ittaiil 
whlck  SO  1»h  tal«f>hon«« 
ar.  aperatad.  At  Ika  I,  [i 
ft  *  carnar  of  Ika  great 
mallinf  room. 


★ 


Tow  plant  Kai  lu  own 

artfU.n  .,||  jo(w, 
MB  kaat  refutation  ay*, 
laan  and  a  fa*  roam. 
<rhlth  automatic. II?  faada 
aack  raaen  =  r  th*  kuildJaf 
•  ccordmj  la  lu  leenpera- 
■ejra.  Tile  and  a  refriiar. 
atlen  plant  enable  coal  air 
C«tT*flt»  in  the  aumjnar 
and  •*•«  warmth  In  tka 
winter.  At  tka  rl(kl  la 
tka  (Uer  plan  si  tka  kaae- 
rrve-nt  paeiianina. 
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